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DOES  A  COMPLETE  JOB  .  . 


SO   DO   HAVENS   AND   MARTI  N,  Inc.  STATIONS..,- 


WMBG 
WCOD 
WTVR 


JVWJt 


iUCHMONS0f 

\hAVENS  &  MARTI/J  IN C. 


\ 

souUft  first  tele  vision,  station/ 


FIRST    STATIONS   OF  VIRGINIA 


Esso  Standard  Oil  Company  knows  its  business  well.   It  does  a 

complete  job  in  the  refining,  distribution 

and  sale  of  Esso  products.   The  geologist, 

rigger,  chemist,  tank  truck  driver  and  your 

Esso  Dealer  are  but  a  few  of  the  skilled 

members  of  the  Esso  family.    And  their 

specialists  in  advertising  effectively  use 

the  air  to  develop  wide  distribution  and 

sale  of  Esso  products. 

Specialists  in  management  and  programming  at 
the  Havens  &  Martin  Stations,  Inc.,  also  do 
a  complete  job.   You'll  find  a  combination  of 
experience  through  pioneering  and  program 
imagination  that  has  built  up  large  and  loyal 
audiences  in  the  rich  areas  around  Richmond. 
It's  a  complete  job  of  turning  ideas  into  sales 
results  for  advertisers  on  WMBG,  WCOD  and  WTVR. 
Plan  your  campaign  to  work  hand  in  hand  with  the 
"First  Stations  of  Virginia." 


WMB3  am  WCOD  m  WTVR 1 

] 

Havens  &  Martin  Inc.  Stations  are  the  only 
complete  broadcasting  institution  in  Richmond. 
Pioneer  NBC  outlets  for  Virginia's  first  market. 
WTVR  represented  nationally  by  Blair  TV,  Inc. 
WMBG  represented  nationally  by  The  Boiling  Co. 


The  first,  foremost  and  onjy  facsimile  service 
operated  exclusively  for  TV 


•  "''•.ll'X'l'.i 


11:::' 


There's  quite  a  difference  between  International  News  Facsimile  and 
other  facsimile  photo  services  now  being  offered  to  television  stations.  It 
will  pay  you  to  check  these  facts  before  you  buy  facsimile: 

1 .  International  News  Facsimile  is  a  TV  photo  wire  exclusively. 
It  does  nof  attempt  as  others  do  to  serve  both  TV  stations  and 
newspapers  on  the  same  circuit,  because  that  would  sacrifice  the 
requirements  and  format  of  each  at  the  expense  of  the  other. 

2.  International  News  Facsimile  transmits  an  average  of  75 
pictures  a  day— all  of  which  are  specifically  sized  and  scripted 
for  immediate  telecasting.  No  processing  is  required  at  the  re- 
ceiving end. 

3.  International  News  Facsimile  transmissions  move  at  the 
rate  of  IV2  inches  per  minute.  This  is  50  per  cent  faster  than  any 
other  existing  facsimile  circuit. 

4.  International  News  Facsimile  was  first  in  the  facsimile 
news  field  by  more  than  eight  months.  This  pioneering  experience 
is  reflected  in  a  firmly  established,  operating,  and  rapidly  ex- 
panding client  network  that  includes  some  of  the  nation's  top 
TV  stations  (listed  below). 

5.  International  News  Facsimile  is  now  making  installations 
to  transmit  over  the  same  facsimile  circuit  on-the-scene  "taped" 
recordings  with  actual  photos  of  major  news  events  or  person- 
alities—another first  in  TV  news  programming. 


It  makes  sense  to  buy  International  News  Facsimile  —  a  fac- 
simile service  that  is  exclusively  and  completely  tailored  for 
television.  It  is  TV's  own  news  photo  service  backed  by  the  engi- 
neering prowess  and  experienced  know-how  of  the  news  agency 
that  has  been  the  outstanding  pioneer  in  TV  facsimile  as  well  as  TV  news 
films  (the  top-rated  Telenews  daily  and  weekly  newsreels). 


INTERNATIONAL  NEWS  FACSIMILE  CLIENTS 


•  WFBG-TV— Altoona,  Pa. 

•  WBAL-TV-Baltimore,  Md. 

•  WGN-TV-Chicago,  III. 

•  WLWT— Cincinnati,  O. 

•  WNBK-Cleveland,  O. 

•  WLWC-Columbus,  O. 

•  WLWD— Dayton,  O. 


KOA-TV— Denver,  Colo. 
WEOA-TV-Evansville,  Ind. 
KQTV-Ft.  Dodge,  la. 
WOOD-TV-Grand  Rapids,  Mich. 
WTIC-TV-Hartford,  Conn. 
WFBM-TV-lndianapolis,  Ind. 
KDUB-TV— Lubbock,  Tex. 
WNHC-TV-New  Haven,  Conn. 


WOW-TV-Omaha,  Neb. 
WENS-Pittsburgh,  Pa. 
WRAY-TV- Princeton,  Ind. 
W JAR-TV—  Providence,  R.  I. 
WHUM-TV-Reading,  Pa. 
WTVU-Scranton,  Pa. 
KACY-TV-St.  Louis,  Mo. 


INTERNATIONAL  NEWS  SERVICE 

Robert  H.  Reid,  Television  Sales  Manager    r    235  East  45th  Street    •    New  York  17,  New  York 

n^ifl^ot6^1-^  1!?Indua?''  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications  Inc  1735 
DeSales  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington.  D.  C,  under  act  of  March  3.'  1879 
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Wilmington,  Delaware 


Steinman  Station 


Represented  by 

MEEKER  TV,  Incorporated 

New  York  Chicago  San  Francisco  Los  Angeles 


A  colorful 
first  on 
the  first 
station  in 
the  first  city 
of  the 
first  state 
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dosed  circuit 


Z1V  TELEVISION  Inc.,  which  pioneered 
big-name  talent  on  tailor-made  film,  has  an- 
other top-flight  series  upcoming.  Announce- 
ment probably  will  be  made  within  the  next 
few  weeks,  and  word  is  that  it  will  be  situa- 
tion comedy  half-hour  starring  one  of  con- 
sistent top-rated  performers,  to  be  available 
for  national,  regional,  or  local  sponsorship. 

★  ★  ★ 

ABC  LETTER  to  basic  radio  and  tv  affiliates 
asking  approval  of  changes  in  affiliation 
agreements  to  permit  network  to  offer  pro- 
grams on  split-sponsorship  basis  [B*T,  Dec. 
21,  1953]  has  been  answered  by  about  half 
of  basic  tv  affiliates  and  more  than  one-third 
of  basic  radio  affiliates,  it  was  learned  last 
week.  While  response  was  said  to  be  largely 
favorable,  enough  questions  were  raised  that 
effective  date  was  postponed  from  Jan. 
1  to  some  time  following  ABC  affiliates 
meetings  to  be  held  this  month  and  next 
[B«T,  Dec.  28,  1953],  at  which  network's 
proposal  can  be  discussed  and  questions  an- 
swered. 

★  ★  ★ 

OPEN  WARFARE  on  television  patent 
situation,  precipitated  during  Christmas 
weekend  by  Zenith,  Philco  and  Ad- 
miral, has  been  smoldering  for  months,  in 
light  of  expiration  of  RCA's  present  basic 
patent  agreements  at  year-end.  Portents  of 
this  were  seen  at  FCC,  where  staff  attorney 
sought  desperately  to  have  Commission  in- 
vestigate whole  tv  patent  structure,  and  even 
tried  to  elicit  help  of  Dept.  of  Justice,  but 
FCC  concluded  patents  were  outside  its 
regulatory  domain  and  that  if  anti-trust  were 
involved,  Attorney  General  should  move 
[Closed  Circuit,  Jan.  26,  June  15,  1953]. 

★  ★  ★ 

TEXAS  State  Network  takes  over  its  first 
operating  tv  and  fourth  radio  station  with 
$700,000  purchase  of  KFDA-AM-TV  Ama- 
rillo,  to  be  announced  soon.  KFDA  sta- 
tions now  owned  by  publisher  C.  C.  Wood- 
son, Wendell  Mayes  and  Gene  Cagle. 
Latter  is  principal  in  TSN,  which  owns 
KFJZ  Fort  Worth,  WACO  Waco  and  KRIO 
Mc Allen.  KFDA  operates  on  1440  kc,  with 
5  kw  day,  1  kw  night,  directional;  KFDA- 
TV  on  vhf  ch.  10. 

★  ★  ★ 

IT'S  UNDERSTOOD  ABC-TV  has  received 
goodly  number  of  tentative  clearances  from 
affiliates  relative  to  network's  plan  to  launch 
simulcast  of  Don  McNeill  Breakfast  Club  in 
February  [B»T,  Dec.  28,  1953].  Present 
radio  sponsors — Philco,  Swift,  Toni  and 
Quaker  Oats — have  first  refusal  rights  on 
tv.  Philco  reportedly  more  receptive  to  tv 
sponsorship  than  Swift,  though  it's  known 
latter  would  hesitate  to  give  up  tv  rights. 

★  ★  ★ 

WHILE  NARTB  will  have  chance  to  give 
its  views  on  NCAA  football  telecast  con- 
trols at  convention  this  week,  association 
won't  offer  formula  for  extension  of  weekly 
schedule.  Reason:  Anti-trust  and  other  pos- 
sible legal  pitfalls. 

Broadcasting   •  Telecasting 


THERE  MAY  be  repercussions  in  Senate 
Interstate  Commerce  Committee  on  FCC 
proposal  to  increase  tv  station  ownership  in 
hands  of  single  entity  from  five  to  seven 
(two  additional  uhfs).  Last  week  prior  to 
convening  of  Congress,  inquiries  were  made 
by  staff  members  of  Senate  committee  as 
to  who  "ramrodded"  uhf  proposal.  Pre- 
sumably Sen.  Edwin  C.  Johnson  (D-Colo.) 
is  manifesting  interest. 

★  ★  ★ 

OIL  AND  GASOLINE  companies  to  be 
using  more  spot  radio-tv  campaigns  in  up- 
coming year.  Gulf  Oil,  through  Young  & 
Rubicam,  planning  expansion  of  present 
campaign;  Socony- Vacuum  Oil  Co.,  through 
Compton  Adv.,  renewing  present  schedule, 
and  Continental  Oil  Co.,  through  Benton  & 
Bowles,  planning  schedule  to  start  in  Janu- 
ary. 

★  ★  ★ 

FCC  SECRETARYSHIP,  vacant  since  res- 
ignation of  T.  J.  Slowie  under  Republican 
forced  draft  last  Aug.  7,  may  be  filled  any 
time  now.  FCC  held  post  open  because  it 
didn't  want  to  pay  two  salaries  for  same  job 
since  Mr.  Slowie  had  weeks  of  unexpired 
leave.  Last  week  FCC,  Republican  Com- 
mittee and  White  House  received  petition 
from  Overseas  Press  Club,  New  York,  bear- 
ing big  names  in  radio,  tv  and  journalism, 
supporting  appointment  of  Lt.  Col.  William 
B.  Campbell,  front  runner  from  start. 
Among  others  in  running  are  Robert  J.  Dean, 
KOTA  Rapid  City,  S.  D.;  Francis  B.  Mur- 
phy, former  Labor  Commissioner  of  Illinois, 
and  Mary  Jane  Morris,  FCC  attorney — al- 
though latter  apparently  has  despaired  of 
getting  appointment. 

★  ★  ★ 

EVEN  skeptics  who  rebel  over  memories 
of  BMB  aural  radio  coverage  data  are  show- 
ing tolerant  attitude  toward  well-concealed 
research  formula  developed  by  NARTB  to 
measure  television  circulation.  While  still 
taking  wait-and-see  stand  pending  field  tests 
proposed  for  spring,  they  are  impressed  by 
apparent  enthusiasm  of  network  research 
executives  who  have  studied  plan  slated  for 
NARTB  Tv  Board  consideration  in  fort- 
night. 

★  ★  ★ 

VOICE  OF  AMERICA'S  physical  move 
from  New  York  to  Washington  must  mark 
time  until  broadcast  studios  are  completed 
in  Independence  Ave.  building  housing  Dept. 
of  Health,  Welfare  and  Education.  Long- 
range  date  for  move  is  eight  months  from 
now,  with  expectation  it  may  come  about 
two  months  earlier. 

★  ★  ★ 

FEATURE  RADIO  Inc.,  feature  foods, 
plans  to  expand  to  other  markets  in  near 
future,  and  place  food  and  drug  services 
on  equally  important  basis.  WBZ  Boston 
currently  carrying  drug  plan,  and  WHO 
Des  Moines,  WGN  Chicago  and  KYW 
Philadelphia,  food  package.  Other  markets 
on  drawing  boards  include  Minneapolis. 


LEAD  STORY 

FCC's  first  report  on  post-freeze  tv  sta- 
tions shows  uhfs  beyond  range  of  vhfs  are 
doing  well  but  leaves  unanswered  the  ques- 
tion of  how  uhf  does  against  vhf  competi- 
tion.   Page  31. 

FACTS  &  FIGURES 

Final  FCC  financial  report  for  1952 
shows  radio  and  tv  combined  revenue  was 
$793.9  million.  Radio  was  up  4.3%  over 
1951  and  tv  was  up  37.5%.    Page  37. 

TRADE  ASSOCIATIONS 

NARTB's  boards  of  directors  will  plan 
year  of  expansion  at  Jan.  21-23  meeting  in 
Phoenix.    Page  40. 

Regional  groups  will  try  to  crack  the  Na- 
tional Collegiate  Athletic  Assn.'s  control 
over  football  television  this  week.    Page  44. 

Daytime  Broadcasters  Assn.  will  start 
organized  campaign  to  protect  their  interests 
at  meeting  Friday.    Page  44. 

GOVERNMENT 

The  second  session  of  the  83d  Congress 
has  several  pieces  of  radio-tv  legislation 
hanging  fire  from  the  first.  It  could  mean 
lawmaking  of  great  influence  on  broadcast- 
ing.   Page  46. 

Who's  Who  of  FCC  and  how  much  they 
are  paid:  a  detailed  report  on  FCC  person- 
nel.   Page  52. 

STATIONS 

Last  week's  tv  starters  bring  1953's 
new-tv-station  total  to  225.  Page  60. 

NETWORKS 

Mutual  affiliates'  convention  is  expected 
to  draw  representatives  from  250  stations. 
Page  66. 

MANUFACTURING 

Whose  baby  is  compatible  color?  Con- 
troversy breaks  out  among  big  manufac- 
turers over  credit  for  development  of 
NTSC  system.    Page  71. 

FEATURES 

1954  is  color  television's  introductory 
year.  A  special  B»T  article  forecasts  what 
will  happen.    Page  79. 

A  preview  of  the  new  radio-tv  gallery  in 
the  U.  S.  Senate.    Page  91. 

FOR  THE  RECORD 

Weekly  Telestatus  summary  of  all  tv 
stations  on  the  air  and  their  estimates  of 
receiving  sets.    Page  101. 

Commencement  target  dates  of  all  tv 
grantees.    Page  104. 
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When  Upstart  and  Floum 

nailed  down  the  account 
Of  SNARL,  "The  Top  Canine  Fare, 


EVERY  GOOD  TIME-BUYER 
KNOWS  KOWH  HAS  THE: 

•  Largest  total  audience  of  any 
Omaha  station,  8  A.M.  to  6 
P.M.  Monday  thru  Saturday ! 
(Hooper,  Oct.,  1951,  thru 
November,  1953). 

•  Largest  share  of  audience,  of 
any  independent  station  in 
America !  (November, 
1953.) 


I 


'America's  Most  Listene 


General  Manager,  Todd  Sfori;  Bepreionfed  Nationally  By  The  BOILING  CO. 
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at  deadline 


NBC  Plans  8-Show  Lineup 
Of  Multiple-Hour  Programs 

ADDITIONAL  multiple-hour  radio  programs, 
including  four-hour  Saturday  afternoon  Road 
Show  designed  specifically  for  motorists, 
planned  by  NBC  as  part  of  new  eight-show 
lineup  to  be  launched  early  this  year,  mostly  on 
Saturdays  and  Sundays. 

Included:  Road  Show  (Sat.,  2-6  p.m.  EST), 
starting  Jan.  9  and  including  safety  driver 
awards,  contests  for  motorists  based  on  license 
plate  numbers,  etc.;  Collector's  Item  (Sun., 
10:30  a.m.-12:30  p.m.  EST),  starting  Jan.  10 
and  described  as  "Weekly  Magazine"  combin- 
ing "the  maximum  available  in  education,  cul- 
ture, civics,  and  showmanship";  Never  Walk 
Alone  (Sun.,  9:15-10  a.m.),  also  starting  Jan. 
10  and  consisting  of  hymn  of  the  week,  re- 
corded interviews  and  reports  on  work  of 
clergymen  in  various  sections,  talk  by  Dr.  Nor- 
man Vincent  Peale,  Sunday  services,  etc. 

NBC  spokesmen  said  details  of  sales  plans 
to  be  used  with  new  multiple-hour  shows  were 
not  ready  for  disclosure.  In  case  of  "Long" 
programs  introduced  in  October,  Big  Preview 
(Sat.,  11  a.m.  to  1  p.m.)  and  Weekend  (Sun., 
4-6  p.m.),  eight  commercials  per  hour  were 
offered,  each  carrying  fixed  price-tag  covering 
both  time  and  talent,  and  advertisers  could  buy 
participations  [B*T,  Sept.  21,  1953]. 

Other  programs  being  added:  Breakfast  in 
Hollywood  (Sat.,  10-10:30  a.m.),  starting  Jan. 
9;  Heritage  Over  the  Land  (Sun.,  1-1:30  p.m.) 
starting  Jan.  10;  Show  Tunes  (Sun.,  3:30-4 
p.m.)  starting  Jan.  10;  Sunday  At  Home  (Sun., 
8:30-55  p.m.),  starting  Jan.  10;  and  People 
(Sat,  6:30-7  p.m.),  starting  Jan.  23. 

Ford  Uses  Large  Screen 
Theatre  Tv  for  Sales  Meet 

BOX  OFFICE  Television  Inc.,  N.  Y.,  will  pro- 
duce, direct  and  present  private  sales  meeting 
for  Ford  Motor  Co.  on  Jan.  28  in  31  cities 
coast-to-coast  on  large-screen  theatre  television, 
W.  P.  Rosensohn,  BOTv  vice  president,  an- 
nounced Wednesday.  Closed-circuit  telecast, 
which  will  start  at  11  a.m.  EST  and  last  about 
two  hours,  will  be  carried  in  31  theatres.  Tele- 
cast will  be  supervised  by  J.  Walter  Thompson 
Co.,  Ford  agency. 


RCA  MARKETS  TUBE 

RCA  VICTOR  Div.  announced  Wednes- 
day it  has  placed  first  all-electronic  color 
tube  on  market  as  commercial  product. 
Richard  T.  Orth,  Tube  Dept.  vice  pres- 
ident, said  15-inch  tri-color  kinescope, 
producing  both  color  and  black-and- 
white  pictures,  is  available  to  set  manu- 
facturers. Tube  has  been  produced  at 
Lancaster,  Pa.,  plant  of  RCA  on  pilot 
production  basis.  In  November  RCA 
converted  all  Lancaster  personnel  and 
equipment  to  tri-color  tube  production 
exclusively.  Increased  capacity  is  prom- 
ised. Before  FCC  approved  color  in  De- 
cember, RCA  made  pilot  tubes  and  com- 
ponents available  to  individual  man- 
ufacturers for  use  in  developing  sets. 


Committee  Asks  Station 
Vote  on  ASCAP  Tv  Terms 

ATTEMPTING  to  get  rapid  tv  station  reaction 
to  terms  proposed  by  All-Industry  Local  Tv 
Music  License  Committee  for  both  blanket 
and  per  program  licenses  for  use  of  ASCAP 
music  on  tv  [B«T,  Dec.  28,  1953],  Committee 
Chairman  Dwight  E.  Martin,  General  Tele- 
radio,  went  on  closed  circuits  of  four  tv  net- 
works— CBS  on  Monday,  ABC,  NBC  and  Du- 
Mont  on  Tuesday — to  explain  licensing  situa- 
tion. 

Copies  of  talk  were  airmailed  to  tv  station 
operators  asking  them  two  questions: 

"I  (do)  (do  not)  approve  of  the  suggested 
settlement  recommended  by  the  committee"  and 
"our  station  will  accept  the  proposed  (blanket) 
(per  program)  type  of  contract."  Stations  were 
asked  to  wire  answers  to  committee  attorney, 
Stuart  Sprague,  36  W.  44  St.,  New  York. 

Letter  concluded:  "One  final  thought:  Your 
committee  sincerely  believes  this  proposal  the 
best  obtainable  by  negotiation  under  the  present 
circumstances.  It  is  significant  that  the  proposed 
blanket  rate,  instead  of  being  higher  than  the 
radio  rate  as  in  the  past,  is  below  the  radio  rate." 

Rates  proposed  by  committee,  which  will  sub- 
mit them  to  ASCAP  if  stations  approve,  are 
2.05%  of  advertising  revenue  for  station 
blanket  license  and  2.475%  for  network  blanket 
license,  plus  monthly  sustaining  fees  of  high- 
est quarter-hour  rate  for  stations  and  highest 
half -hour  rate  plus  10%  for  networks.  Pro- 


•   BUSINESS  BRIEFLY 

ANTI-TOBACCO  SPOTS  •  Stations  in  the 
middle?  Norwich  Pharmacal  Chemical  Co., 
Norwich,  Conn.,  placing  radio-tv  spot  cam- 
paign this  month  in  20  markets  for  its  Flavettes, 
pill  reported  to  cut  down  tobacco  and  food  ap- 
petite. Some  stations  considering  business 
understood  to  be  concerned  lest  they  lose  ma- 
jor tobacco  accounts  if  they  accept.  Benton  & 
Bowles,  N.  Y.,  is  agency  for  Norwich. 

SPOT  USERS  RENEW,  EXPAND  •  Number 
of  spot  advertisers  are  in  process  of  renewing 
and  expanding  present  campaigns:  Cheer  deter- 
gent, through  Young  &  Rubicam,  renewing  to 
June  30;  P  &  G's  Gleem,  through  Compton 
Adv.,  adding  new  markets;  Wards  Tip  Top 
bread,  through  J.  Walter  Thompson  Co.,  re- 
newing; Maxwell  House  coffee,  through  Ben- 
ton &  Bowles,  expanding. 


posed  per  program  license  fee  is  9%  of  net 
revenue  from  sale  of  time  or  announcements 
during  which  ASCAP  music  is  used,  with  re- 
duction to  4%  if  such  music  is  merely  back- 
ground on  films  not  made  primarily  for  tv, 
with  sustaining  per  program  scale  of  3V2%  of 
card  rate  applicable  to  period. 

As  to  past  fees  due  from  stations  not  licensed 
by  ASCAP  since  Jan.  1,  1949,  when  blanket  li- 
censes expiring  Dec.  31,  1953,  began,  Mr.  Martin 
pointed  out  "ASCAP  could  not  make  concession 
as  to  the  past  without  treating  everyone  alike 
and  giving  refund  to  all  operators  who  had  paid 
the  higher  rates.  It  is  therefore  deemed  advis- 
able to  offer  to  pay  for  the  period  prior  to  Jan. 
1,  1954,  at  the  old  blanket  rate,  or  a  commercial 
rate  of  2.475%  and  a  sustaining  monthly  rate  of 
the  highest  half -hour  rate  plus  10%  as  an  in- 
tegral part  of  obtaining  the  more  favorable 
rates  for  the  future." 

Combined  Network  November 
Gross  Up  14.9%  Over  1952 

COMBINED  gross  time  sales  of  nationwide 
broadcast  networks — four  radio  and  four  tv — 
in  November  amounted  to  $37,300,405,  a  gain 
of  14.9%  over  November  1952  gross  of  $31,- 
581,964,  according  to  records  of  advertising 
expenditures  for  network  time  compiled  by 
Publishers  Information  Bureau.  For  11- 
month  January-November  period,  cumulative 
combined  gross  time  sales  stood  at  $349,295,- 
563  in  1953,  up  12%  from  1952  11-month 
gross  of  $311,860,931. 

Four  radio  networks  in  1953  were  slightly 
below  their  1952  time  sales  record  both  for 
November,  down  1.5%,  and  for  first  11  months 
of  year,  down  5.6%.  Tv  networks,  on  other 
hand,  showed  1953  grosses  well  above  those  for 
previous  year,  November's  gross  tv  network 
time  sales  topping  those  of  November  1952  by 
24.3%  and  first  11  months  of  1953  showing 
gross  billings  38.2%  ahead  of  like  period  of 
1952. 

The  PIB  report: 

NETWORK  RADIO 

Nov.             Nov.         Jan. -Nov.  Jan. -Nov. 

1953            1952              1953  1952 

ABC     $  2,798,532  $  2,659,934  $  26,953,930  $  32,166,319 

CBS        5,409,246      5,506,172      56,823,861  53,793,409 

MBS       2,090,007      2,172,485      21,030,808  19,011  789 

NBC        3,372,330     4,138,979     41,517,433  43,556,850 

Total    $13,670,115  $14,477,570  $146,326,032  $148,528,367 


KCTY  (TV)  Moves  from  I 

IN  AN  unprecedented  transaction,  FCC  was 
called  upon  at  year-end  to  authorize  transfer 
of  KCTY  (TV)  Kansas  City  (uhf  ch.  25) 
from  Empire  Coil  Co.,  to  DuMont,  or  see  sta- 
tion go  by  boards. 

Deal,  filed  at  close  of  business  last  Wednes- 
day, proposed  $1  payment  for  Empire  outlet, 
and  FCC  promptly  scheduled  it  for  considera- 
tion New  Year's  Eve,  with  every  prospect  of 
approval.  Herbert  Mayer,  Empire  president, 
had  planned  to  close  KCTY  and  take  his  tax 
loss  in  1953  calendar  year,  but  DuMont  wanted 
to  maintain  station,  giving  it  its  fourth  outlet, 
aside  from  Paramount's  ownership  of  KTLA 
(TV)  Los  Angeles,  charged  to  DuMont-Para- 
mount  quota. 

Unique  deal  is  subject  to  usual  petitions  for 
reconsideration  or  oppositions  under  McFarland 


mpire  to  DuMont  for  $1 

Amendments  by  parties  allegedly  aggrieved,  it 
was  pointed  out.  This  motivated  FCC's  un- 
usually expeditious  handling. 

Empire,  New  Rochelle  electronics  company, 
owns  WXEL  (TV)  Cleveland  (vhf  ch.  9)  and 
KPTV  (TV)  Portland  (uhf  ch.  27),  nation's 
first  commercial  uhf.  It  holds  construction 
permits  for  ch.  26  Denver  and  ch.  67  Indian- 
apolis. DuMont  operates  WABD  (TV)  New 
York,  WDTV  (TV)  Pittsburgh  and  WTTG 
(TV)  Washington,  all  vhf's. 

Kansas  City  now  has  three  vhf  channels  oc- 
cupied. KCTY,  which  began  in  mid-June,  had 
estimated  construction  costs  of  $304,400,  first 
year  operating  cost  of  $475,000.  Latest  Tele- 
status  shows  52,000  uhf  receivers,  353,000 
vhf  receivers  in  Kansas  City. 


NETWORK  TELEVISION 

ABC     $  2,396,203  $  1,396,999  $  18,490,818  $  17,021  415 

CBS         9,778,028      6,654,812     87,106,365  61,970  042 

DTN       1,790,981      1,026,566      10,757,302  8,929,340 

NBC        9,665,078      8,026,017     86,615,046  75,411,767 

Total    $23,630,290  $17,104,394  $202,969,531  $163,332,564 
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Bulls-Eye! 


SPOT  YOUR  SPOT  ANY  TIME 
NIGHT  OR  DAY  ON  WJBK  .  .  . 
AND  GET  RESULTS! 

WJBK's  powerful  balanced  daytime  and  nighttime  program 
format  gives  you  top  adjacencies  at  any  hour  around  the  clock. 


TOPS  IN  NEWS . . .  Night  and  Day 


TOPS  IN  MUSIC . . .  Night  and  Day 


TOPS  IN  SPORTS . , .  All  Year  Hound 


Every  hour  on  the  hour,  WJBK's  newscasts  keep  Detroiters 
up  to  the  minute  on  latest  newsbreaks  whether  they're  at 
home  or  in  their  cars. 


Every  moment,  day  and  night,  leading  disc  jockeys  bring 
favorite  music  to  Detroiters  in  their  homes,  on  their  jobs 
or  in  their  cars. 


Baseball  and  hockey  key  station  .  .  .  football  and  all  the 
other  major  sports  on  WJBK,  the  station  that's  tops  with 
sports  fans  in  the  nation's  hottest  sports  town. 


LOWEST  COST... Per  Thousand  Listeners 


Compare  WJBK's  44c  daytime  per  thousand  Michigan 
radio  households,  59g  nighttime*  with  other  Detroit  stations' 
rates  and  you'll  see  why  WJBK  is  your  best  radio  buy. 

*'52  NCS  Coverage  Study 


3)etroit 


STORER  BROADCASTING  COMPANY 

Tops    in    MUSIC,    NEWS    and  SPORTS 

National  Sales  Director,  TOM  HARKER,  118  E.  57th,  New  York  22,  ELDORADO  5-7690 

Reproiontod  Nationally  by  THE  KATZ  AGENCY 
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I  Fm  Functional  Services 
|  Proposal  Issued  by  FCC 

j  FINAL  "MAJOR"  decision  of  1953  by  FCC 
was  order  for  proposed  rule-making  proceeding 
to  legalize  functional  fm  services  such  as  store- 
i  casting,  transitcasting  and  background  music 
|  "beep"  services.  Approved  at  meeting  Wednes- 
I  day  with  Comr.  Frieda  B.  Hennock  dissenting, 
order  was  issued  Thursday  and  calls  for  com- 
ments on  proposals  by  Feb.  15. 

Proposals  involved  amendment  of  fm  rules 
j  including  (1)  revision  of  Sec.  3.261  to  change 
I  minimum  hours  of  operation  to  require  at  least 
j  36  hours  of  operation  weekly  in  6  a.m. -midnight 

■  period;  (2)  plan  to  allow  functional  music  or 
"beep"  service  on  simplex  basis  during  those 
hours  when  fm  station  is  not  operating  its  re- 

'  quired   36-hour   minimum    broadcast  schedule; 

'  (3)  proposal  to  allow  multiplexing  any  time  of 
secondary  functional  service  signal  on  regular 
broadcast  program  provided  latter  is  not  af- 
fected. 

Secondary  functional-type  service  would  have 
to  be  like  regular  broadcast  programs  such  as 
entertainment,  music  or  news  and  could  not 
be  taxicab  dispatching-type  of  operation,  ac- 
cording to  proposal. 

To  perform  functional  service  either  on  sim- 
plex or  multiplex  basis,  fm  station  would  be 
required  to  obtain  "SCA"  or  subsidiary  com- 
i  munications     authorization    from  Commission 
j  first,  new  type  authority.  Only  fm  outlets  could 
'  get  SCA.  Sec.  3.261  now  requires  minimum  oper- 
ation of  six  hours  daily,  three  in  period  6  a.m.- 
6  p.m.  and  three  6  p.m. -midnight. 

K ALB  Alexandria  Gets  Ch.  5 

KALB  Alexandria,  La.,  granted  new  tv  station 
on  vhf  ch.  5  with  effective  radiated  power  of 
•  28.2  kw  visual  and  16.2  kw  aural;  antenna  height 
|  above  average  terrain  550  ft.   Action  was  without 
i  prejudice  to  any  future  action  FCC  may  take 
on  bid   to   effectuate   merger   agreement  with 
1  former  ch.  5   competitor,   KSYL  there.  KSYL 
principals  get  two-year  option  for  49%  interest. 
KSYL  would  be  sold.     Station   executives  re- 
ported KALB-TV  would  be  on  air  by  August. 

Sales  Approved:  WGAR,  KOIL,  KDLR,  KPUY 

FCC  approved  four  station  sales  Wednesday,  in- 
cluding that  of  WGAR-AM-FM  Cleveland  from 
Mrs.  Frances  S.  Parker,  widow  of  late  G.  A. 
Richards,  and  associates  to  Peoples  Broadcasting 
Corp.  (Farm  Bureau  Insurance  companies). 
Peoples  already  owns  WRFD  Worthington,  Ohio; 
WTTM  Trenton,  N.  J.,  and  WMMN  Fairmont, 
W.  Va.,  and  recently  sold  WOL  Washington, 
D.  C.  Consummation  of  $1.75  million  transac- 
tion is  scheduled  tomorrow  (Tuesday). 

Also  approved:  Transfer  of  control  of  KOIL 
Omaha  from  Nebraska  Rural  Radio  Assn.  (farm- 
ers cooperative)  to  group  of  local  stockholders 
headed  by  Charles  S.  Crabtree,  general  manager, 
KWIK  Pocatello,  Idaho,  and  Don  W.  Burden, 
KWIK  sales  manager.  Assignment  of  license  of 
KDLK  Del  Rio,  Tex.,  from  James  A.  Clements 
and  Richard  J.  Higgins  to  Don  R.  Howard  for 
$30,000.    Assignment  of  license  of  KPUY  Puyal- 

i  lup,  Wash.,  from  Henry  Perozzo  and  Antonio 
Gomez    to    new    partnership    comprising  same 

!  two  and  Paul  Schumacher  who  paid  $5,000  for 

I  one-third  interest. 

■  ; 

I     Other  FCC  action':  Granted  CP  for  new  am  sta- 
I  tion  in  Tulia,  Tex.,  to  Tulia  Broadcasting  Co. 
I  on  1260  kc  with  1  kw,  daytime  only.  Granted 
CP  for  new  Class  B  fm  station  in  Tucson,  Ariz., 
to  Thomas  J.  Wallace  (KTKT)  on  ch.  258  (99.5 
I  mc)  with  10  kw  and  a  minus  7  ft.  antenna  height. 
|  Advise  KAGR-TV  Yuba  City,  Calif.,  that  appli- 
'  cation  for  additional  time  to  build  on  ch.  52  can- 
not be  granted  on  basis  of  evidence  presented. 
Designated  for  Jan.  29  hearing  Miami  vhf  ch.  10 
applicants:  WKAT;  L.  B.  Wilson  Inc.,  owner  of 
WCKY  Cincinnati;  North  Dade  Video  Inc.,  Pub- 
lic Service  Television  Inc.    Also  designated  for 
Jan.  29  hearing  WWPG  and  WEAT  for  West 
Palm  Beach,  Fla. 

WDNC  Dropout  Clears  WTIK  Bid 

I  MERGER  of  two  applicants  in  FCC  hearing  for 
vhf  ch.  11  at  Durham,  N.  C,  paves  way  for  grant 

I  to  WTIK  as  competitor  WDNC  withdraws  and 
takes  option  for  25%  interest.    To  effect  merger, 

I  WTIK  will  be  sold. 

Radio  Diablo  Clear  for  Ch.  13 
I  RADIO  DIABLO  Inc.,  Eitel-McCullough  interest, 
will  become  sole  survivor  in  hearing  status  for 
|  vhf  ch.  13  at  Stockton,  Calif.,  when  FCC  ap- 
I  proves  newly-filed  petition  of  KXOB  there  for 
'  dismissal  of  competitive  bid.    KXOB  principal 
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MBS  OFFICIALS  ON  SPOT 

EXECUTIVES  of  MBS  to  be  asked  to 
answer  all  questions  affiliates  can  pro- 
pound, with  direct  replies  expected,  when 
network's  affiliates  hold  first  convention 
in  half-dozen  years  at  Biloxi,  Miss.,  Jan. 
18-19.  Affiliates  will  compile  queries 
opening  day  after  hearing  invited  net- 
work executives  tell  about  new  pro- 
gram-payment concept  (see  story  page 
66).  MBS  spokesmen  will  be  put  on 
spot  morning  of  Jan.  19 — though  MAAC 
emphasized  there  is  no  feud  with  net- 
work. 


Joe  Gamble,  along  with  his  brother,  broadcaster- 
theatreman  Ted  Gamble,  get  option  to  buy  up 
to  10%  interest  in  prospective  ch.  13  operation. 
Radio  Diablo  operates  KSBR  (FM)  San  Bruno. 

KSCJ  Granted  Petition  to  Dismiss  Bid 

KSCJ  Sioux  City,  Iowa,  granted  petition  to  dis- 
miss bid  for  vhf  ch.  4  there,  leaving  clear  in 
hearing  status  application  of  KCOM  Sioux  City. 
KSCJ  to  acquire  50%  in  tv  venture.  KCOM  to 
be  sold. 

Elyria-Lorain  Ch.  31  Bid  in  Clear 

PROSPECTIVE  grant  of  uhf  ch.  31  to  WEOL 
Elyria,  Ohio,  appeared  last  week  as  competitor 
Lorain  Journal  Co.  petitioned  FCC  to  dismiss 
its  ch.  31  bid  at  Lorain,  Ohio. 

Dropout  Lauds  Tv  Tape 

CONTENDING  magnetic-tape  tv  holds  salvation 
for  small-market  uhf  stations  from  "throttling 
monopoly  of  networks  and  strategic  vhf  sta- 
tions," KICU  (TV)  Salinas,  Calif.,  returned  its 
uhf  ch.  28  permit  to  FCC  for  economic  reasons. 
Unsuccessful  in  Sec.  309(c)  economic  protest 
case  against  share-time  grants  of  vhf  ch.  8  to 
KMBY-TV  Monterey  and  KSBW-TV  Salinas 
[B-T,  July  6,  1953],  KICU  asserted  networks 
failed  to  express  interest  in  affiliation,  cited 
"fantastic"  charges  for  interconnection  by  phone 
company  even  if  network  were  achieved. 

Ask  Ch.  3  at  Rapid  City 
TO  BREAK  deadlock  on  vhf  ch.  7  at  Rapid  City, 
S.  D.,  between  Hills  Bcstg.  Co.  and  KOZY-TV 
Inc.,  Hills  last  week  petitioned  FCC  for  addition 
of  vhf  ch.  3  there.  Won't  affect  anyone  else, 
Hills  said. 

Two  Channel  Changes  Asked 
KALE  Richland,  Wash.,  petitioned  FCC  to  allo- 
cate vhf  ch.  3  there  by  removing  channel  from 
Lewiston,  Idaho,  where  no  bid  pends.  KALE 
proposes  tv  for  Richland-Pasco-Kennewick. 
Frank  Kyle  Spain  asked  addition  of  vhf  ch.  9 
at  Tupelo,  Miss.,  by  substitution  of  ch.  11  for 
9  at  Jackson,  Tenn. 

Duncan  KSIL  Owner 

JAMES  H.  DUNCAN,  manager  of  KSIL  Silver 
City,  N.  M.,  for  three  years,  became  new  owner 
as  of  Jan.  1  following  FCC  approval  of  purchase 
of  stock  held  by  Mr.  and  Mrs.  A.  Carl  Dunbar. 
Station  is  CBS  affiliate. 

Oppose  Reclassification  of  KXEL 
PROPOSED  reclassification  of  KXEL  Waterloo, 
Iowa,  from  Class  II  to  IB  on  1540  kc  opposed  in 
petition  filed  with  FCC  by  WATH  Athens,  Ohio. 
WATH  contends  KXEL  should  not  be  granted 
preferential  treatment. 


UPCOMING 

Jan.  5-9:  National  Collegiate  Athletic 
Assn.,  Netherland  Plaza  Hotel,  Cin- 
cinnati. 

Jan.  6:  Second  session  of  83d  Congress 
begins. 

Jan.  8:  Daytime  Broadcasters  Assn., 
Lennox  Hotel,  St.  Louis. 

Jan.  10-12:  National  Appliance  &  Radio- 
Tv  Dealers  Assn.,  Conrad  Hilton  Ho- 
tel, Chicago. 

For  other  Upcomings  see  page  78. 


PEOPLE 

REED  T.  ROLLO,  acting  managing  partner  of 
Washington  office  of  Kirkland,  Fleming,  Green, 
Martin  &  Ellis,  law  firm  headquartered  in 
Chicago,  became  managing  partner  Jan.  1.  Late 
LOUIS  G.  CALDWELL  was  managing  part- 
ner until  his  death  two  years  ago.  R.  RUS- 
SELL EAGAN,  attorney  with  firm  since  1947, 
was  appointed  a  resident  partner,  effective 
Jan.  1. 

TOM  CARSON,  broadcast  media  supervisor, 
Benton  &  Bowles,  N.  Y.,  has  resigned,  effective 
immediately.   Future  plans  not  announced. 

NEAL  HATHAWAY,  account  executive  with 
Calkins  &  Holden,  Carlock,  McClinton  & 
Smith,  and  before  that  with  Benton  &  Bowles 
and  CBS,  joins  staff  of  Magazine  Advertising 
Bureau. 

ROBERT  M.  BAIRD,  in  charge  of  Dallas  of- 
fice of  John  E.  Pearson  Co.,  station  representa- 
tive, named  a  television  vice  president  of  firm. 

NORMAN  H.  BERTELS,  creative  traffic  man- 
ager, Kenyon  &  Eckhardt,  N.  Y.,  named  a  vice 
president  of  agency  to  head  newly-created  con- 
trol department.  He  has  been  with  K&E  since 
1942. 


138  Tv  Stations  in  84  Cities 
Interconnected  During  1953 

AT&T's  Long  Lines  Dept.  added  138  tv  sta- 
tions and  84  cities  to  Bell  System  nationwide 
system  of  tv  transmission  facilities  during  1953, 
bringing  total  from  115  interconnected  stations 
in  72  cities  as  of  Dec.  31,  1952,  to  253  stations 
in  156  cities  as  of  Dec.  31,  1953,  AT&T  re- 
ported Wednesday.  Year  also  saw  system  in- 
creased by  16,700  channel  miles,  bringing  total 
to  48,100. 

Eight  more  tv  stations  were  scheduled  to  be 
interconnected  to  receive  network  program  serv- 
ice on  New  Year's  Day,  Long  Lines  spokesman 
said:  WRDW-TV  Augusta,  Ga.,  KGNC-TV  Ama- 
rillo,  WAYS-TV  Charlotte,  WNCT  (TV)  Green- 
ville, N.  C,  WFBC-TV  Greenville,  S.  C,  WLBC- 
TV  Muncie,  KSLA  (TV)  Shreveport,  KFAZ-TV 
Monroe,  La.,  with  Greenville,  N.  C,  and  Monroe 
new  cities  in  system.  As  of  Jan.  1,  1954,  then, 
new  total  was  261  stations  in  159  cities  in  U.  S. 

FTC  Dismisses  Charges 
Against  Soap  Big  Three 

FEDERAL  Trade  Commission  charges  that 
Lever  Bros.,  Procter  &  Gamble  and  Colgate- 
Palmolive  Co.  violated  Sec.  2  (a)  and  (d)  of 
the  Robinson-Patman  Amendment  to  the  Clay- 
ton Act  were  dismissed  last  week  by  unanimous 
FTC  vote,  affirming  FTC  Hearing  Examiner 
Earl  J.  Kolb's  initial  decision  last  June. 

FTC,  in  denying  decision  favoring  counsel 
supporting  complaint  that  Big  Three  of  soap 
companies  violated  Sec.  2  (d)  of  amendment 
(which  prohibits  payments  for  advertising  pur- 
poses to  some  distributors  unless  payments  are 
made  on  proportionately  equal  basis  to  all  dis- 
tributors), said  company  allowances  to  dis- 
tributors need  not  be  same  for  all  types  of  ad- 
vertising (media)  available  since  such  practice 
would  tend  to  create  uniformity  instead  of 
proportionality. 
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What  an  Opportunity:  Radio's  number-one  salesman  is  now  on  New  York's 

first  station — WABC.  Martin  Block  is  in  a  class  by  himself!  And  has  been  for  18 
long  years!  No  other  disc  jockey  can  match  his  fanatical  following,  or  phenomenal 
sales  successes;  his  afternoon  program  ranks  consistently  first  or  second  in  popular- 
ity. Now  he's  bringing  his  unique  appeal  to  a  64%  larger  audience  .  .  .  thanks  to 
WABC's  impressive  coverage  (nearly  6,000,000  families  in  89  counties).  And  you'll 
be  surprised  to  find  out  how  little  Block  costs  to  buy!  Get  the  facts,  figures,  full  in- 
formation. Call  SUsquehanna  7-5000,  right  away. 
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Monday  thru  Friday  2:35-6:45  p.m. 
Saturday  10-12  noon,  6-7:30  p.m. 

WABC-770 

NEW   YORK,   N.  Y. 
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RADIQ  STATION 

WSAZ 

HUNTINGTON,  WEST  VIRGINIA 
SERVING  3  STATES 


BROADCASTING  * 
TELECASTING 


THE 
SWANEE 
RIVER 

BOYS" 

* 

Nationally-known 

SINGING 
TALENT 

HAVE  NOW  JOINED 
THE  STAFF  OF 

WSAZ 

* 

NOW  AVAILABLE 
FOR 
SPONSORSHIP 

Contact:  C.  T.  Garten 
WSAZ  Station  Manager 

THE  KATZ  AGENCY 
National  Representatives 


5,000  WATTS  DAY 
1 ,000  WATTS  NIGHT 
930  KC 


WSAZ 


TELEVISION  AFFILIATE 
WSAZ-TV 
Represented  by  THE  KATZ  AGENCY 
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Unanimous  decision 


All  ST.  LOU  IS 


1     NATION'S  8»h 


kacy  ■ . . . 

Channel  14  . . .  Owned  and  operated  by  Ozark  Televi- 
sion Inc.  Completely  equipped  by  General  Electric, 
KACY  boasts  one  of  the  nation's  first  directionalized 
helical  antennas  with  a  gain  of  46  that  puts  their  maxi- 
mum signal  in  the  St.  Louis  Metropolitan  area.  Their 
transmitter  site  is  located  just  South  of  St.  Louis. 


kstm . . . . 


Channel  36... Opposite  Forest  Park,  St.  Louis.  Here  is 
another  show-place  of  the  finest  television  broadcast 
equipment  obtainable.  Owned  by  Broadcast  House 
Inc.,  KSTM  is  affiliated  with  the  ABC  network.  In  this 
picture  its  personnel  and  General  Electric  engineers 
prepare  to  install  the  station's  5-bay  helical  antenna. 


for  high  power... 

STATIONS  BUY  K 


Three  St.  Louis  TV  Outlets  Will  Use  G-E  12  KW  Transmitter  Units. 
Two  More  Have  Specified  G-E  To  The  FCC! 


When  everyone  votes  for  a  single  candidate 
he's  got  to  be  good !  And,  that's  exactly  what 
has  happened  in  St.  Louis'  UHF  broadcasting  field. 
These  stations  will  compete  strongly  for  the  largest 
metropolitan  audience  possible.  Still,  when  it  comes 
to  selecting  equipment,  they  all  agree  on  General 
Electric.  Each  knows  that  in  order  to  have  complete 
coverage  for  advertising  revenue  and  strong  field  in- 


tensity for  the  best  home  receiver  signal . . .  only  the 
General  Electric  12  KW  transmitter  provides  the 
right  and  quickest  answer  to  these  problems. 

All  UHF  outlets  . . .  new  or  already  on  the  air . . . 
must  take  note  of  this  complete  confidence  vote. 
Examine  all  you  have  to  gain  with  this  equipment. 
Then,  call  our  local  representative  and  join  the 
growing  number  of  G-E  broadcast  customers. 


G-E  12  KW  UHF  Transmitter 

Industry's  highest  power  TV  equipment!  Features 
long-life  Klystron  tube!  Carrier  separation  accurately 
maintained!  Independent  driver  unit  operation!  Sim- 
plified installation!  Factory-tested! 


G-E  12  KW  Amplifier 

You  can  combine  your  present  1  KW  UHF  transmitter 
with  a  high  power  General  Electric  12  KW  amplifier. 
Get  complete  details  from  your  local  broadcast  rep- 
resentative or  write  us  direct.  Act  quickly! 


General  Electric  Company,  Section  214-4,  Electronics  Park,  Syracuse,  N.  Y. 


Complete  Television  Equipment  for  UHF  and  VHF 


GENERAL 


ELECTRIC 
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BACKBONE  OF  AMERICA 

Network:   NBC-TV,  Dec.  29,  8-9  p.m.  EST 
Sponsor:  Miller  Brewing  Co. 
Agency:  Mathison  &  Assoc.,  Milwaukee 
Stars:  Yvonne  de  Carlo,  Wendell  Corey, 

Thomas  Mitchell,  Gene  Lockhart,  Regis 

Toomey,  Lee  Patric 
Original  Script  by  Robert  E.  Sherwood 
Producer:  Adrian  Samish 
Director:    Marc  Daniels 
Musical  Director:  Earle  Hagen 
Settings:  Jay  Krause 


THE  first  meeting  of  Robert  E.  Sherwood  and 
television  was  a  disaster  for  both.  "Backbone 
of  America,"  the  hour-long  comedy  he  wrote 
as  his  first  assignment  for  NBC-TV  under 
probably  the  most  favorable  writer's  contract 
in  television,  turned  out  to  be  spineless.  It  is 
hard  to  believe  it  came  from  a  playwright 
who  has  won  the  Pulitzer  Prize  three  times. 
In  concept  and  execution  the  work  was  banal. 


Robert  E.  Sherwood 

The  central  situation  involved  a  young,  female 
and  fierce,  construction  tycoon,  addressed  as 
"V.  J."  by  her  cowed  employes,  and  her  pro- 
motion manager,  a  young  man  with  the  con- 
flicting wishes  to  marry  his  boss  and  to  quit 
the  crass,  commercial  world  and  write  a  book. 
But  V.  J.,  who  is  ravishing  with  her  horn- 
rimmed glasses  off,  thinks  only  of  business. 

She  dispatches  her  promotion  man  to  Fen- 
wick,  Ind.,  scene  of  one  of  her  housing  projects, 
to  find  a  typical  American  family  that  she  can 
exploit  for  publicity  purposes.  Though  his 
natural  compassions  are  disturbed  by  the  as- 
signment he  carries  it  out.  He  finds  what  ap- 
pears to  be  a  suitable  family,  is  invited  to 
dinner,  and,  after  the  father  says  grace,  lapses 
into  a  stream  of  consciousness  about  his  own 
boyhood  home  in  the  Middle-West. 

You  will  have  to  go  elsewhere  to  find  out 
what  followed.  At  that  point  this  reviewer 
turned  off  the  set. 

An  assembly  of  highly-paid  performers  did 
what  they  could  with  trite  situations  and  un- 
imaginative lines,  but  Mr.  Sherwood's  script  was 
beyond  salvage. 


STROKE  OF  FATE 

Network:    NBC  Radio 

Time:  Sun.,  9-9:25  D.m.  EST 

Scriptwriter:    Mort  Lewis  in  consultation 

with  such  historians  as  Allan  Nevins 

and  Stefan  Lorant 
Director:  Fred  Weihe 
Producers:  Mort  and  Lester  Lewis 


SPECULATION  based  on  historical  possibil- 
ity provides  the  format  for  a  series  of  dramatic 


programs  NBC  Radio  has  been  offering  listen- 
ers each  Sunday  evening  since  last  October. 
The  series,  Stroke  of  Fate,  has  been  constructed 
on  the  premise  that  the  fate  of  the  world  has 
depended  largely  upon  accidents  or  circum- 
stances which,  had  they  been  slightly  different, 
might  have  completely  altered  the  pattern  of 
Western  civilization. 

The  idea  has  a  great  deal  of  theatrical  value. 
It  is  regrettable  that  the  same  cannot  be  said 
of  Stroke  of  Fate. 

The  Dec.  27  broadcast  was  concerned  with 
the  Battle  of  Hastings  and  how  our  present 
world  may  have  been  affected  had  William  the 
Conquerer  not  succeeded  in  his  conquest.  The 
scriptwriter  rriade  a  stab  at  penning  an  Anglo- 
Saxon  dialect  a  la  1066  A.D.  It  just  didn't 
match  the  20th  Century  delivery  of  the  actors 
who  were  used  on  the  show.  This  particular 
broadcast  from  a  production  standpoint  was 
totally  amateurish;  music  up,  under  and  out 
followed  by  narration,  followed  by  dialogue 
followed  by  more  music.  And  so  the  cycle 
went. 

The  mistake  made  in  the  production  of  this 
series  is  an  obvious  one.  Historians,  not  peo- 
ple wise  in  the  ways  of  radio  drama,  have  been 
at  the  helm.  It  was  only  correct  that  NBC 
seek  advice  from  history  experts.  But  presum- 
ably consultants  ended  up  taking  the  show 
over  and  the  effect,  though  it  has  undoubtedly 
met  the  test  of  historical  accuracy  up  to  the 
point  of  speculation,  is  devoid  of  dramatic 
merit. 


MUSICIANS'  CHRISTMAS 
PARTY 

Network:  ABC-TV,  Dec.  25,  3-4  p.m.  CST, 

coast  to  coast 
Executive  Producer:  Grover  Jr  Allen 
Producer:    Dan  Schuffman 
Director:  Richy  Victor 
M.C.:  Frankie  Masters 

Cast:  The  Chavales,  Skinnay  Ennis  and 
Orchestra,  Orlando,  George  White,  Dor- 
othy Sarnoff,  Richard  Drake,  Raymond 
Sharp 

Host:  AFM  President  James  C.  Petrillo 


THE  AFM's  17th  annual  party -benefit  for 
blind  musicians  on  Christmas  Day  proved  a 
highly  satisfying  hour  of  tv  entertainment,  not 
to  mention  a  splendid  vehicle  of  public  rela- 
tions for  the  union. 

The  highlight  was,  of  course,  James  C.  Pe- 
trillo's  appearance.  Mr.  Petrillo,  who  mel- 
lowed for  the  occasion,  introduced  his  mother. 
A  crowning  touch  would  have  been  "Hearts  and 
Flowers." 

Good  bits  in  the  show:  Dorothy  SarnofFs 
"I  Love  Paris,"  harpist  Orlando's  "I've  Got 
You  Under  My  Skin,"  Skinnay  Ennis'  classic 
"I've  Got  a  Date  with  an  Angel"  and  guitarist 
Richard  Drake's  hilarious,  deadpan  "Second 
Hungarian  Rhapsody." 


BOOKS 

TECHNIQUES  OF  TELEVISION  PRODUC- 
TION, by  Rudy  Bretz.  McGraw-Hill  Book 
Co.,  330  W.  42d  St.,  New  York  36,  474  pp. 
$10. 

THE  aim  of  this  book,  says  Mr.  Bretz,  former- 
ly a  CBS-TV  producer-director  and  WPIX  (TV) 
New  York  production  manager,  and  now  a 
tv  consultant,  is  to  bridge  the  gap  between  the 
creative  production  man  and  the  technically- 
minded  engineer.  It  concentrates  on  principles 
underlying  equipment  and  techniques,  and  its 
most  important  parts,  being  basic,  should  not 
become  obsolete. 

On  slick  paper  and  plentifully  illustrated 
with  photos  and  diagrams,  the  book's  chapters 
treat  the  cameraman,  cameras,  camera  handling. 
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YOU  WIN"  ...  ONE  OF  A 
STEADY  STREAM  OF  MONEY-MAKING 
LOCAL  RADIO  IDEAS  FROM  WORLD. 

HERE   ARE  JUST  A  FEW: 


*  STAR   NAME   SHOWS  WITH: 
ROBERT  MONTGOMERY 
RAYMOND  MASSEY 
JUDY  CANOVA 
DAVID  ROSE 
LYN  MURRAY 
RAY  BLOCH 

and  many  more. 


*LOCAL  PERSONALITY  SHOW 
for  peak  audience  interest. 

*SPORTS  AND  NEWS  FEATURES 
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The  EXCITING,  EXCLUSIVE,  NEW  half-hour  telephone  quiz  series! 


Just  one  of  hundreds  of  the 
profit-making  World  features! 


,CANADIAN  REPRESENTATIVES  .  .  .  ALL-CANADA  RADIO 
FACILITIES  LIMITED,  VICTORY  BUILDING,  TORONTO 


TfoUl  NOW! 


CANADA,  TOO,  IN 

ON  "YOU  WIN"  MONEY! 

Home  Provisioners  Limited  of 

Canada  sponsors  "You  Win" 

profitably  on 

CFAC,  CALGARY 
CJCA,  EDMONTON 
CJOC,  IETHBRIDGE 
CHAT,  MEDICINE  HAT 


WORLD  BROADCASTING  SYSTEM,  INC. 

488  Madison  Avenue 
New  York  22,  N.  Y. 


Please  rush  all  the  facts  on  your  money-making  program  and  sales  service. 
No  obligation. 


STATION  MANAGER 

RADIO  STATION   

STREET  ADDRESS   

CITY  


ZONE- 


STATE. 


IN  THE 


Upper  Midwest 


IN  REVIEW* 


KSTP-TV 

now  reaches 
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on 
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lenses,  cutting,  switching  equipment,  technical 
limitations  and  production  problems  involved, 
graphic  materials,  projection  equipment,  mirrors 
and  prisms,  composite  shots  and  illusion  of 
space,  special  effects  with  graphic  materials, 
studio  effects,  electronic  effects,  scenery,  make- 
up lighting,  audio  problems  and  remote  pickups. 

TELEVISION  IN  SCHOOL,  COLLEGE,  AND 

COMMUNITY,  by  Jennie  Waugh  Callahan. 

McGraw-Hill  Book  Co.,  330  W.  42d  St.,  New 

York  36.  339  pp.  $4.75. 
WHAT  IS  being  done  and  what  can  be  done  for 
education  through  television  receives  an  able 
and  comprehensive  treatment  by  Dr.  Callahan, 
a  member  of  the  Hunter  College  faculty.  Part 
I  describes  the  functions  and  accomplishments 
of  the  many  groups  which  have  helped  to  make 
noncommercial  educational  tv  possible:  Govern- 
mental agencies,  national  organizations,  founda- 
tions, companies,  public  and  private  groups  and 
individuals,  commercial  stations,  and  state,  in- 
stitutional and  community  groups.  A  chapter 
includes  data  on  financing  and  equipping  educa- 
tional tv  stations. 

Part  II  describes  some  outstanding  educa- 
tional tv  programming  on  commercial  stations 
by  the  stations  and  by  local  community  institu- 
tions and  public  schools,  both  for  in-school  and 
home  viewing.  A  chapter  deals  with  college 
and  university  adult  education  telecourses. 

Part  III  deals  with  educational  tv  writing- 
production  techniques  for  community  institu- 
tions, colleges  and  universities  and  public 
schools,  with  widely-varied  sample  scripts. 

UHF  TELEVISION  ANTENNAS  AND  CON- 
VERTERS, by  Allan  Lytel.    John  F.  Rider 
Publisher  Inc.,  480  Canal  St.,  New  York  13. 
118  pp.  $1.80. 
INTENDED  to  prepare  the  service  dealer  and 
serviceman  to  answer  questions  on  the  various 
uhf  conversion  systems  on  the  market  and  to 
prepare  for  the  installation  and  maintenance 
of  these  units,  this  paper-bound  book  covers 
an  introduction  to  conversion  systems,  transmis- 
sion lines,  antennas,  converter  circuits,  single 
channel  converters,  full  range  converters,  all- 
channel  tuners  and  uhf  test  equipment  specifi- 
cations.   Illustrated  with  photos  and  diagrams. 

CREAM  OF  WIT,  compiled  by  Rod  Arkell. 

Rod  Arkell,  Author  &  Publisher,  American 

Bldg.,  Sebring,  Fla.  190  pp. 
THIS  is  a  dictionary  of  6,000  alphabetized 
quips,  gags,  puns,  proverbs,  wit  and  quotations, 
ancient  to  modern,  in  two  parts:  "Cream  of 
Wit,"  which  identifies  the  originators,  and  "The 
Gagmaster,"  a  gleaning  from  the  wit  of  modern 
speakers  and  writers.  It  is  just  the  thing,  says 
Mr.  Arkell,  to  "help  beat  those  jittery  dead- 
lines in  the  lives  of  editors,  reporters,  play- 
wrights, tv,  radio  and  screen  writers"  and  others. 
Mr.  Arkell  is  a  former  columnist,  former  nar- 
rator for  CBS,  MBS  and  NBC  and  is  a  Florida 
publisher  and  radio  and  motion  picture  scripter. 

A   PRONUNCIATION    GUIDE   TO  NE- 
BRASKA  PLACE  NAMES,   prepared  by 
Arved  Christensen,  Wayne  B.  Wells,  and 
Nanci  Debord  under  supervision  of  Paul 
Schupbach.    U.  of  Nebraska  Publication,  Ra- 
dio Section,  Dept.  of  Speech,  School  of  Fine 
Arts,  U.  Nebraska,  Lincoln  8,  Neb.  51  pp.  $1. 
THIS  listing,  in  pamphlet  form,  is  designed  as 
an  aid  to  the  broadcaster  and  to  others  in  the 
general  news  field.    Listed  are  all  Nebraska 
cities  and  towns,  the  preferred  pronunciation 
for  each,  the  1950  population  of  each  and  its 
approximate  location  in  the  state  and  county. 
Copies  have  been  distributed  to  radio-tv  oper- 
ations in  the  state  free  of  charge.  Additional 
copies  are  available  for  $1  plus  postage  from 
Regent  Book  Store,  U.  of  Nebraska,  Lincoln. 


FIRST  single  sponsorship  of  a  tv  show  by 
Acousticon  Div.,  Dictograph  Products  Inc.,  is 
arranged  by  (I  to  r)  Norman  Knight,  gen.  mgr., 
WABD  (TV)  New  York;  Nat  Strom,  radio  and 
tv  dir.,  Buchanan  &  Co.,  and  Maxine  Cooper, 
WABD  acct.  exec.  Contract  is  for  twice- 
weekly  sponsorship  of  WABD-DuMont  Drew 
Pearson  Show. 


COOKING  SCHOOL  equipment  at  KCCC-TV 
Sacramento,  Calif,  is  demonstrated  by  Ashiey 
L.  Robison  (at  oven),  gen.  mgr.,  and  exam- 
ined by  (I  to  r)  Joseph  J.  Weed,  pres..  Weed 
Tv,  KCCC-TV  representative;  Don  Staley, 
Weed's  S.  F.  mgr.,  and  Harry  McCart,  pres., 
Capitol   City  Tv,  station  owner. 


WINNER  A.  J.  McElfresh  in  Nescafe's  $10,000 
jingle  contest  accepts  check  from  pop-eyed 
Jackie  Gleason,  star  of  his  own  CBS-TV  show. 
At  presentation  (I  to  r):  Win  Stetson,  vice 
pres.,  Sherman  &  Marquette,  agency;  Mr.  Mc- 
Elfresh; Mr.  Gleason;  Dick  Goebel,  Nescafe  ad 
official,  and   Bill   Lawrence,  The   Nestle  Co. 


~    WFIL-TV  •  CBS  •  NBC  •  WHP-TV  • 

•WAFB  -TV  •  WTVU-TV  •  W 


TSC  rear  screen  projection 

SAVES  MONEY 

Cuts  personnel  costs  and  program 
set-up  time.  Saves  set  construction 
and  equipment  costs. 


kb; 


Design  your 

studio  around 


t/MAZ-TV  •  \XJ 

:jf-tv  •  W] 

WNHC-T 
•  WNOW- 

rf-tv -wq 

WFIL-TV 
BC  •  WHP-' 
V  •  WBBM-TV 

TSC  rear  screen  projection 

BUILDS  PROFITS 


TSC  REAR  SCREEN 

PROJECTION  for  as  little  as 


TSC  rear  screen  projection  for 

BETTER  PROGRAMMING 

Provides  multiple  background 
changes  for  variety  and  flexibility 
in  News  Shows,  Disc  Jockey  Shows, 
Weather  Shows  and  Commercials. 


The  Rear  Screen  system  that  is  designed  to  your  station.    80  TV 
stations  from  coast  to  coast  contributed  the  ideas  and  design  speci- 
fications that  make  this  the  .  ideal  Rear  Screen  equipment  for  tele- 
vision stations. 

With  a  TSC  installation  your  screen  can  be  rolled  up  like  a  window 
shade.  Three  minutes  before  air  time  the  screen  is  pulled  down,  slides 
placed  in  the  automatic  slide  changer — and  you  are  ready  for  the  air 

with  the  most  economical,  most  convenient  TV  scenery  ever  developed. 

Entire  backgrounds  can  be  changed  in  two  seconds — merely  by 
pushing  a  button  in  the  control  room. 

Your  sponsors  will  like  your  TSC  Rear  Screen  facilities  too.  You 
can  project  backgrounds  of  their  supermarket,  department  store, 
or  product  display  for  the  perfect  tie-in  with  their  sales  story. 
TSC  Rear  Projection  provides  that  "priceless  plus"  that  makes 
your  operation  stand  out  as  the  most  complete  and  up  to  date 
station  in  your  area. 
TSC  salesmen  have  sold  more  Rear  Projection  equip- 
ment than  all  others  combined.    The  valuable  ex- 
perience gained  in  more  than  80  TV  stations  is 
available  to  help  you  profit  from  the  use  of 
TSC  Rear  Projection  equipment.  Write 
today  for  our  free  booklet  "Profit- 
making  Rear  Screen  <JZ 


l5frWLP-TV  •  \ 
F-TV  -WOR-1 
•  WBBM-TV 

< 

[J -TV  •  WKJI 

WAFB -TV- 

•  WNHC-T 
WAFB-TV-W 
XP-TV  •  WKBI 


Projection." 


Attracts  local  sponsors.  Provides 
invaluable  aid  to  time  sales.  Cost 
of  equipment  can  be  regained  by 
nominal  facilities  charges. 


1 

V 


WFMJ-TV  •  WKJF 


DELUX  "PACKAGE"  INCLUDES: 

Projector 

Automatic  slide'  changer 
Dimmer  control 
8'  X  10'  screen 
Mobile  screen  frame 

Set  of  slides         Price  complete  $1292.00 


TSC  rear  screen  projection 

SAVES  SPACE 

Converts  scenery  and  prop  storage 
space  into  valuable  usable  studio 
area.  Back-to-back  shows  can  be 
played  in  the  same  area.  Reduces 
space  needed  for  scenery  construc- 
tion. 


-TV  •  WNOW-TV 


Please  send  me,  free  of  charge,  your  booklet  "Profitmaking  Rear  Screen  Projection"    DEPT.  B-l 

NAME    TITLE   

STATION    ADDRESS     


OPEN  MIKE 


First 


CLEVELAND'S 

CHIEF  STATION 

5,000  WATTS— 850  K.C 
BASIC  ABC  NETWORK 
REPRESENTED 
BY 

H  •  R  REPRESENTATIVES 

t 


CMVEIAND'S  CUu^  STATION 


Travelers 

EDITOR: 

.  .  .  Jan  Gilbert  and  I  both  got  a  terrific 
kick  out  of  attending  [NARTB  district]  meet- 
ings and  are  definitely  planning  to  hit  every 
meeting  at  least  every  other  year  from  now 
on. 

John  B.  Crandall 
Media  Director 
Sherman  &  Marquette 
New  York 

[EDITOR'S  NOTE:  Miss  Gilbert,  Sherman  & 
Marquette  timebuyer,  and  Mr.  Crandall  attended 
several  district  meetings  this  year.] 

Thank-You  Note 

EDITOR: 

...  As  producers  and  distributors  of  televi- 
sion film  shows,  we  wish  to  thank  you  for 
your  generous  recognition  both  of  our  pro- 
grams and  our  company,  and  for  your  con- 
tribution to  the  development  of  this  still  little- 
recognized  phase  of  the  industry.  .  .  . 

Lou  Shainmark 

Vice  President 

Guild  Films  Co,  Inc. 

New  York 

Good  Question 

EDITOR: 

Tv  or  not  tv — the  question  is,  how  did  the 
picture  of  KLAS-Radio's  signing  of  Nevada 
Beverage  for  52  weeks  get  into  Tv  Newsreel 
Dec.  14  issue,  with  the  credit  going  to  KLAS- 
TV? 

We  were  gratified  to  find  the  picture  in  your 
highly  regarded  and  widely  read  magazine, 
but,  please  give  KLAS-Radio  the  credit,  not 
our  young  cousin,  KLAS-TV.  .  .  . 

Tom  Ivory,  General  Manager 
KLAS  Las  Vegas,  Nev. 

More  on  Merchandising 

EDITOR: 

In  connection  with  the  Kenyon  &  Eckhardt 
survey  of  merchandising  methods  [B#T,  Nov. 
30,  1953]  we  want  it  known  that  KVWO  has  a 
food  group  offering  premium  display  space  in 
eight  Allied  Stores  to  KVWO  advertisers.  Two 
15-minute  daily  programs,  seven  days  a  week, 
and  12  spot  announcements  daily,  10  in  English 
and  two  in  Spanish,  are  devoted  to  the  Allied 
Group  by  the  station.  The  eight  stores  and 
their  wholesale  supplier  feature  in  their  display 
and  newspaper  advertising  KVWO  advertisers 
— both  network  and  spot  accounts.  No  mini- 
mum is  required.  .  .  . 

Bill  Harrell 

V.  P.  &  Gen.  Mgr. 

KVWO  Cheyenne,  Wyo. 

Shot  in  the  Arm 

EDITOR: 

Congratulations  on  the  merchandising  sup- 
plement [B»T,  Nov.  30]. 

This  is  the  shot  in  the  arm  our  business 
needs. 

Nathan  Brook 

Dir.  of  Promotions  and 

Public  Relations 
KLIR  Denver,  Colo. 

Thousands  More 

EDITOR: 

In  your  issue  of  B»T  of  Nov.  9  on  page  112, 
you  make  certain  statements  about  the  Sight- 
and-Sound  system  being  conducted  by  Redif- 
fusion  Inc. 

I  feel  sure  that  you,  as  the  editor  of  a  respon- 


sible journal,  will  want  to  correct  some  en- 
tirely erroneous  figures  which  were  published 
therein.  For  instance,  you  say  in  that  articl^: 
"Some  3,000  subscribers  in  Montreal  receive 
all  CBFT  Montreal  programs  and  film  from 
Rediffusion's  Montreal  office,  as  well  as  five 
radio  station  programs,  and  a  Muzak  recorded 
program."  In  fact,  there  are  more  than  7,000 
Rediffusion  subscribers  in  Montreal  and  more 
than  4,000  receiving  the  two  Vision  programs 
in  addition  to  the  Sound  programs.  .  .  . 

Arthur  J.  Mathers 
Director  of  Advertising 
Overseas  Rediffusion  Ltd. 
London 


Delayed  Reaction 

EDITOR: 

I  have — just  this  minute — completed  read- 
ing "What's  Right  and  Wrong  with  Radio 
News"  in  your  Nov.  30  issue,  so  ably  put  down 
on  paper  by  Jim  Reed.  This  belated  report 
is  due  to  the  fact  that  I  must  lay  trade  papers 
aside  to  read  features  at  some  leisure  time. 

Congratulations  are  in  order  for  that  splen- 
did piece  of  writing.  I  have  never — during 
my  career  in  broadcasting — read  an  article 
which  so  clearly  imparts  the  pros  and  cons 
relative  to  news  coverage.  .  .  . 

Hal  Fisher,  News  Editor 
WALK  Patchogue,  N.  Y. 


Stab  in  the  Back 

EDITOR: 

Television  "goofed."  While  radio  stations 
all  over  the  nation  are  knocking  themselves 
out  convincing  advertisers  that  radio  can  com- 
pete successfully  with  newspapers,  certain  tele- 
vision stations  beamed  pictures  of  empty  New 
York  stores  during  the  recent  newspaper  strike! 

Several  local  businessmen  who  saw  these 
scenes  are  now  even  more  completely  sold  on 
newspapers  and  have  told  us  so.  The  work  of 
years  in  building  up  the  value  of  radio-tv  ad- 
vertising in  competition  with  newspapers  was 
destroyed  in  a  few  minutes. 

We  had  just  started  to  enjoy  the  confidence 
of  advertisers  and  now  must  start  all  over 
again  in  some  cases.  The  morons  who  dreamed 
up  this  monstrous  bit  of  sabotage  have  done 
an  injustice  to  their  sister-industry,  radio,  and 
have  in  reality  helped  to  cut  their  own  throats. 
William  M.  Brady 
Program  Director 
WPRC  Lincoln,  III. 


It's  Not  Better  to  Give 

EDITOR: 

Our  business  is  selling  time — not  giving  it 
away,  or  worse,  by  buying  phono  records  to 
promote  someone  else's  business. 

We  use  the  promotionals  sent  us  by  various 
record  companies  and  give  them  credit  on  air 
occasionally.  We  don't  intend  to  mention  brand 
and  artist  of  the  few  we  buy,  as  that  is  cutting 
the  throat  of  the  ones  who  work  with  and  favor 
us. 

The  listeners  apparently  sort  out  the  ones 
they  like  and  the  ones  they  don't,  and  buy  from 
the  record  shops  the  ones  they  like.  Believe 
the  success  average  of  the  promotional  lacquer- 
ings  is  as  good  as  the  ones  we  don't  buy.  .  .  . 

Bud  Crawford,  President 
KCNI  Broken  Bow,  Neb. 


No.  1  R  adio  Buy 

in  New  Haven 


Merch  andising 

more  guaranteed  in-store 
food  display  than  any 
other  New  Haven  station. 

•  ••••• 

Programs 

live  wire  local  plus  NBC 
affiliation  proven 
audience. 


Saturation 

run  of  station  •  day  and 
night  •  20  spots  a  week 

•  1-13-26  week  package 

•  $45  —  $48  — $60  per 

week. 

—  three  steps  cover  — 
New  Haven's  ultra-rich 
market  on 

WNHC 

radio*  ask  katz 
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How 

President  Pettibone 
nearly  bought  a 
Pig-in-a-Poke 

|  (OR)   1 

DON'T  be  "REMOTE"  in  your 
REMOTE  CONTROL  THINKING 


Jim  Pettibone,  President  of  WHOA  AM-FM,  was  a  mighty  smart  radioman.  He  was  a  superla- 
tive sponsor  seller.  He  never  double-spotted  on  breaks,  knew  programming  from  "A"  to  "Z". 
maintained  a  nice  commercial  station  log.  He  knew  most  everything  about  radio.  He  didn't 
know  a.  BLAMED  thing  about  Remote  Control  Systems. 

He'd  heard  about  RUST,  the  pioneer  remote  control  manufacturers. 

But  he  had  a  pleasant  hour's  visit  from  the  representative  of  a  well-known  "broadcast  equip- 
ment manufacturer"  who  nearly  sold  him  a  "Gashundheit  Remote  Control  System". 

But  then  ...  up  stepped  Ed  Brainvoltage,  his  Chief  Engineer.    Ed  said, 

"JIM...  LOOK  AT  THE  FACTS,  NOT  THE  CLAIMS  — BUY  RUST!" 


And  here  are  the  Facts*  Jim  learned: 


System  "G"  (for  "Gashundheit")  has  37  tubes  in  its 
remote  control  system,  failure  of  any  one  of  10  of 
which  would  put  Jim's  station  off  the  air. 

The  RUST  system  has  NO  TUBES. 

SYSTEM  "G"  has  16  relays.  RUST  has  15  HIGHEST 
QUALITY  relays. 

SYSTEM  "G"  has  23  control  adjustments.  RUST  hag 
one. 

System  "G"  has  24  tubes  at  the  TRANSMITTER 
END,  failure  of  any  one  of  which  would  take  the 
station  off  the  air  'til  an  engineer  could  be  located 
and  sent  to  the  transmitter  to  replace  it. 

RUST  HAS  NO  TUBES. 

RESULT:     JIM  PETTIBONE  JOINS  WITH 
SCORES  OF  OTHER  WISE  STATION  OPERA. 
TORS  IN  ORDERING  THE  RUST  REMOTE 
CONTROL  SYSTEM. 

*  based  on  complete  systems  of  comparable  capacity 


MORAL—  Write,  Wire  or  Phone  .  .  . 

* 

the  rust  industrial  company,  inc. 

608  WILLOW  STREET  MANCHESTER,  NEW  HAMPSHIRE,  U.  S.  A. 
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300-POUND  SALES  FORCE! 


Here's  a  fast  moving  fat  man  who  calls 
on  53,000  TV  homes  in  just  45  minutes 
five  days  a  week  . . .  and  he  sells  with 
the  speed  of  light !  That's  why  sponsors 
keep  renewing  the  JACK  McELROY 
SHOW  which  airs  over  KNBH,  Holly- 
wood  12:15-1 :00  p.m.  Monday  thru 

Friday. 


KEYS  OPEN  DOOR  TO  FOOD  SALES! 


A  top-rated  cooking  show  and  an  out- 
standing TV  food  merchandising  plan 
now  give  qualified  sponsors  a  selling 
combination  that  moves  products  fast. 
KEY  TO  THE  KITCHEN  (the  show) 
takes  your  sales  message  into  30,000 
Los  Angeles  homes  daily.  KNBH  KEY 
VALUE  WEEK  (the  plan)  provides 
in-store  displays,  newspaper  ads  and 
on-the-air  promotion  to  2,400,000 
viewers.  Food  sponsors  can't  miss  on 
KNBH! 


WHAT  A  PARTY! 


BILL  STULLA'S  "Parlor  Party"  really 
pulls  in  the  gals  —  a  host  of  sales,  too! 
The  2:00-3:00  p.m.  Monday  thru  Friday 
program  leads  all  other  local  daytime 
shows  with  a  November  ARB  cumula- 
tive audience  of  5.7  . . .  just  $125  puts 
Bill  and  his  gang  to  work  for  your 
product.  For  additional  information  on 
this  and  other  KNBH  "best  buys,"  con- 
tact KNBH,  Hollywood,  or  your  nearest 
NBC  Spot  Sales  Office  right  now. 


our  respects 


to  JAMES  EARL  BARR 


THE  ranks  of  radio  and  television  executives 
are  replete  with  engineers  who  first  met  the 
magic  of  electronics  at  a  basement  bench.  Like 
many  others  of  the  art,  James  E.  Barr,  chief 
of  the  FCC  Broadcast  Facilities  Division,  spent 
many  of  his  adolescent  evenings  wrapping  wire 
around  Mother's  Oats  boxes  and  hunting  hot 
spots  on  galena  crystals. 

One  thing  about  Jim  Barr — he  started  young 
in  his  pursuits  of  an  electronic  career.  Born  in 
1907  in  Wise  County,  Tex.,  not  far  from  Fort 
Worth,  he  began  monkeying  with  spark  coils 
at  the  age  of  8.  By  1921  he  had  a  licensed 
ham  station  in  Fort  Worth,  though  still  barely 
14  years  old. 

After-school  and  between-hours  spent  with 
his  hands  in  condensors  and  such,  he  worked 
in  his  uncle's  drug  stores — 14  of  them,  scattered 
around  Fort  Worth.  At  various  times  he  worked 
in  all  the  branches  of  this  local  pharmaceutical 
empire,  tossing  cokes  at  bobbysoxers  and  dis- 
pensing cosmetics  to  elderly  spinsters. 

The  job  security  that  went  along  with 
nepotism  had  less  appeal  than  modern  develop- 
ments in  the  science  of  communication,  so  the 
young  high  school  graduate  entered  Georgia 
Tech  a  few  months  later  (in  1926),  taking 
advantage  of  a  cooperative  educational  plan. 
After  the  first  year  at  Tech  he  again  spent  a 
year  in  Texas,  working  in  stores. 

One  year  of  this  was  enough  and  he  returned 
to  engineering  studies,  this  time  at  Southern 
Methodist  U.  in  Dallas.  During  his  two  years 
at  SMU  he  worked  for  the  telephone  company. 
The  depression  was  getting  down  to  its  lowest 
point  and  for  a  year  he  was  out  of  work. 

The  break  came  in  1934  when  he  got  a  job 
at  the  old  Southwest  Broadcasting  Co.  network 
headquarters  at  KTAT  Fort  Worth.  The  net- 
work was  key  station  for  a  hookup  that  in- 
cluded WACO  Waco,  KTSA  San  Antonio, 
KNOW  Austin  and  KOMA  Oklahoma  City. 

This  work  was  pleasant,  according  to  Mr. 
Barr,  and  there  was  lots  of  it — 70  or  80  hours 
a  week.  A  long  tour  of  duty,  he  recalls,  but 
after  all  there  was  a  depression,  and  that  $20 
a  week  pay  envelope  looked  mighty  good. 

Eventually  Southwestern  was  sold  to  the 
Hearst  interests,  and  then  was  disbanded,  so 
Mr.  Barr  became  an  operator  at  KTAT.  By 
that  time  he  had  accumulated  a  good  fund  of 
electronic  information  and  wanted  to  broaden 
his  perspective.  The  answer  was  a  competitive 
Civil  Service  examination.  He  passed  and  in 
April  1938  left  Texas  for  New  York  to  be- 
come an  inspector  in  the  FCC's  New  York  City 
field  office.  Much  of  the  Gotham  tour  was 
devoted  to  ship  safety  work  and  he  had  the 
opportunity  to  browse  around  some  of  the 
mangiest  tubs  that  ever  tied  up  to  a  dock. 

After  two  years  spent  around  the  Hudson 


11 
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and  East  River  harbor  facilities  he  was  as- 
signed to  FCC's  headquarters  in  Washington, 
serving  in  the  Broadcast  Division  of  the  En- 
gineering Dept.  under  one  of  broadcasting's 
best-known  engineers,  Andrew  D.  Ring. 

Soon  he  was  named  assistant  chief  of  the 
department's  allocation  section  for  broadcast- 
ing and  then  chief  of  the  application  section. 
World  War  II  somewhat  limited  the  broadcast 
regulatory  job  but  the  entire  task  of  engineering 
the  800-plus  stations  on  the  air  was  handled  by 
a  little  cluster  of  four  or  five  persons. 

Floods  of  applications  swarmed  over  the 
Commission  after  the  war  and  the  staff  was 
enlarged  to  70,  with  Mr.  Barr  as  chief  of  the 
Standard  Broadcast  Division  of  the  Engineering 
Dept. 

About  this  time  the  international  allocations 
problem  had  again  become  acute.  The  first 
NARBA  negotiated  in  1937  and  effective  four 
years  later  was  to  expire  in  1946.  A  preliminary 
conference  was  held  in  1945  and  the  pact  ex- 
tended on  an  interim  basis  to  1949.  Mr.  Barr 
was  chief  technical  advisor  to  the  U.  S.  delega- 
tion at  the  preliminary  Havana  conference  in 
1947.  He  attended  the  main  NARBA  sessions 
at  Montreal,  Havana  and  Washington  in  1949. 

When  the  FCC  was  reorganized  in  1951  Mr. 
Barr  became  chief  of  the  Aural  Facilities  Divi- 
sion of  the  Broadcast  Bureau,  which  included 
both  am  and  fm.  A  month  ago  the  tv  and 
aural  divisions  were  consolidated  into  the 
Broadcast  Facilities  Division,  so  he  now  has  all 
three  broadcast  services  in  his  operation. 

Looking  back  on  more  than  a  score  of  active 
radio  years,  Mr.  Barr  likes  to  recall  his  ham 
days  in  Fort  Worth  when  he  hung  around  the 
special  ham  club  room  maintained  by  WBAP. 
At  that  time  the  presiding  elder,  janitor,  execu- 
tive in  charge,  chief  announcer — and  chief  most 
everything  else — was  Harold  Hough,  who  still 
can  be  found  operating  at  the  same  stand.  All 
announcements  on  WBAP's  early  air  were 
identified  by  the  initials  "H.  H."  Because  of 
his  varied  functions,  the  WBAP  audience 
quickly  translated  the  H.  H.  into  Hired  Hand, 
and  afflicted  on  the  young  executive  a  handle 
that  still  is  known  around  the  radio  world. 

Mr.  Barr  married  Maxine  Hamilton,  of  Fort 
Worth  in  1935.  They  have  two  children. 

As  chief  of  the  FCC  Broadcast  Facilities 
Division  his  responsibility  covers  the  issuance 
of  permits  and  licenses  for  all  broadcast  facili- 
ties— am,  fm  and  television. 

He  is  known  to  large  numbers  of  broad- 
casters through  attendance  at  industry  meetings, 
including  the  NARTB  Engineering  Conferences. 
He  has  taken  part,  too,  in  some  of  the  historic 
Commission  hearings  at  which  broadcasters, 
engineers  and  other  industry  authorities  have 
participated. 
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This  Kid  Packs  A 
Terrific  Punch! 


YES,  the  Number  One 
Independent  in  the 
SEATTLE  Market  is 


FORMERLY  KRSC  —  SEATTLE'S 
BEST  RADIO  BUY  SINCE  1926! 


^  KAYO-BROADCASTING  AT  1150  KC  ON  A 
POWER  OF  5000  WATTS! 

>f-  KAYO— THE  RATING  CHAMP*  AMONG  INDEPEN- 
DENT SEATTLE  RADIO  STATIONS!   (*See  Pulse) 

>f-  KAYO-THE  ONLY  STATION  IN  SEATTLE  THAT'S 
PROGRAMMED  24  HOURS  A  DAY! 

^  KAYO-THE  CHOICE  OF  SEATTLE'S  LEADING  DE- 
PARTMENT STORE  FOR  23  CONSECUTIVE,  SUC- 
CESSFUL YEARS! 


Write  for  KAYO#s  Condensed 
24-Hour  Schedule — on  Tape! 

Listen  to  our  top  disc  jockeys,  classical  music  programs,  and 
other  outstanding  shows.  They're  all  on  tape,  streamlined 
for  easy  listening— and  available  to  you  FREE.  Send  today. 


GEORGE  W.  CLARK, 

INC. 

Lee  F.  O'Connell  Co. 

Daren-McGavren  Co. 

Moore  &  Lund 

11  West  42nd 

333  N.  Mich.  Ave. 

517  N.W.  Bank  Bldg. 

1 1 1  La  Cienga  Blvd. 

260  Kearney  St. 

Cascade  Bldg. 

New  York  City 

Chicago 

Minneapolis 

Beverly  Hills,  Calif. 

San  Francisco 

Portland,  Ore. 
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TENN. 


1,749,245 
PEOPLE 


IN  THE  SOUTHEAST 


Channel  4 

WFBC-TV 

Greenville,  S.  C. 


I 


Maximum  Power 
Began  Operations  Jan.  1, 1954 


SERVING  60  COUNTIES 
IN  S.  C,  N.  C  TENN.,  &  GA. 


LARGEST  TV  COVERAGE 
BY  FAR  IN  S.  CAROLINA 


HERE'S  THE  WFBC-TV  MARKET 

POPULATION  1,749,245  People 

INCOME  $1,892,961,000. 

RETAIL  SALES  $1,187,300,000. 

AREA  SERVED  20,106  Square  Miles 

Market  Data  from  Sales  Management 
Survey  of  Buying  Power,  May  10,  1953 


135,480  TV  SETS 
WFBC-TV  COVERAGE  AREA 


RANKS  WITH  ATLANTA,  MIAMI 
JACKSONVILLE,  NEW  ORLEANS 


Most  of  these  rich  industrial  counties  had 
only  "fringe  area"  TV  reception  or  none  at 
all  until  the  advent  of  WFBC-TV. 

WFBC-TV  has  far  more  TV  Homes,  Popu- 
lation, Income,  and  Retail  Sales  in  its  mar- 
ket than  any  other  television  station  in  South 
Carolina. 

Most  of  these  sets  have  low-band  antennas, 
tuned  for  VHF  reception.  Ideal  for  WFBC- 
TV  (Channel  4)  VHF  station. 

Outranking  several  of  the  former  leaders, 
the  WFBC-TV  Market  is  truly  a  great  new  - 
TV  empire  in  the  Southeast. 


Write  now  for  Rate  Card  and  Market  Data 


Brochure.    Ask  us  or  our  Representatives  for 

w  — ™i 

information  and  assistance. 

r  1 

'        Channel  4  l 

H/C^^^V^^^WNA  IN  THE  TWO  CAROUNAS 

WFBC-TV 

1204  FEET  ABOVE  SURROUNDING  TERRAIN 

WW  1  l#  V    1  w 

National  Representatives 

^  Greenville,  S.  C. 

WEED  TELEVISION  CORP. 

501  Madison  Ave.,  New  York  22 


NBC  NETWORK 


Marquis  McLeod  Smith 

on  all  accounts 

AS  AN  old-timer  on  the  Chicago  broadcasting 
scene,  Mark  Smith  well  remembers  the  era  of 
the  old  Sears,  Roebuck  agricultural  foundation 
for  radio  in  whose  activities  he  participated 
over  25  years  ago.  And  he  is  not  apt  to  forget 
the  days  when  he  wrote  copy  and  announced 
shows  for  S-R  on  WLS  Chicago. 

By  contrast  he  might  be  considered  a  "young 
old-timer"  in  agency  circles  because  he  has  been 
associated  with  Presba,  Fellers  &  Presba  since 
its  formation  in  the  mid-'30s. 

In  any  event,  Mark  Smith  today  is  executive 
vice  president,  radio-tv  director,  copy  chief  and 
account  executive  of  the  Chicago  agency. 

M.  Smith  was  born  Marquis  McLeod  Smith 
(he's  of  Scottish  extraction)  in  Winterset,  Iowa, 
on  March  17,  1899  and  attended  Kemper 
Military  School  in  his  youth.  He  took  business 
administration  at  the  U.  of  Iowa  and  graduated 
in  1921,  following  that  up  with  post-graduate 
work  at  Iowa  State  College  in  Ames. 

In  Mr.  Smith's  early  days  he  was  persuaded 
to  teach  Latin  and  mathematics.  He  taught  for 
one  year  and  served  as  principal  of  a  consoli- 
dated school  system  in  Iowa. 

Mr.  Smith  came  to  Chicago  in  1925  and, 
answering  a  local  newspaper  ad,  accepted  a 
position  in  the  mail  order  division  of  Sears,  Roe- 
buck which  had  launched  a  training  course  for 
applicants.  Sears  wanted  to  build  a  plant  in 
Atlanta,  Ga.,  and  dispatched  him  down  there 
as  manager. 

At  that  time  the  Sears  agricultural  radio 
foundation  was  gaining  momentum.  He  worked 
with  George  Biggar  (recently  with  WLS  and 
now  with  WLBK  De  Kalb).  Mr.  Smith  also 
was  operating  supervisor  of  Sears'  store  in 
Memphis,  and  worked  at  WNBR  (now  WMPS) 
there. 

After  a  brief  sojourn  in  Iowa,  Mr.'  Smith 
returned  to  Chicago  and,  when  Ed  Fellers  and 
Bert  Presba  started  their  own  agency,  he  joined 
them.  He  worked  on  the  early  Smilin'  Ed 
McConnell  shows  and  others.  According  to 
Mr.  Smith,  it  was  one  of  the  first  instances  of 
the  integration  of  commercial  copy  with  pro- 
gram format,  with  Mantel  Aladdin  Lamps  as 
sponsor. 

Mr.  Smith  was  elected  a  vice  president  in 
1946.  Among  his  radio  accounts  today  are 
Flex-O-Glass,  Olson  Rug,  Warp  Bros.,  Bunte 
Bros,  and  others. 

Mr.  Smith  married  the  former  Katherine  Van 
Spanckeren.  They  live  at  Crystal  Lake  and 
have  one  son,  Marquis  Ir.,  27.  Mr.  Smith's 
hobbies  are  fishing  and  dabbling  with  machine 
tools.  He  is  a  former  president  of  the  Chicago 
Radio  Management  Club. 
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Enter  Your 
Radio  or 
TV  Station 
for  the  1953 

Gold  Medal 
Awards 

For  Outstanding  Public  Service 
in  Fire  Safety 
and  Fire  Prevention 


The  National  Board  of  Fire  Underwriters 
will  award  a  Gold  Medal  or  $500  in  cash  to 
the  radio  station  and  to  the  TV  station  which 
have  carrieH  out  the  best  fire  safety  and  fire 
prevention  campaigns  during  1953.  Honor 
Award  Citations  will  also  be  made  to  other 
radio  and  TV  stations.  Identical  awards  will 
be  made  to  daily  and  weekly  newspapers.  We 
extend  you  a  cordial  invitation  to  participate 
in  this  13th  annual  award. 

All  you  have  to  do  is  to  prepare  a  scrapbook 
of  clippings,  letters,  photographs,  recordings 
or  other  material  that  will  tell  the  full  story  of 
your  fire  safety  and  fire  prevention  activities 
for  the  year.  This  material  should  demonstrate 
the  value  of  your  community's  activities,  par- 
ticularly their  performance  and  effectiveness. 
Entries  should  be  mailed  on  or  before  Feb- 
ruary 15,  1954. 

Judges  who  will  select  the  winners  are 
nationally-known  representatives  in  each  me- 
dium's field.  The  National  Board  takes  no  part 
in  judging.  It  serves  only  as  a  liaison  between 
the  community,  the  radio  and  TV  stations  or 
newspapers,  and  the  judges. 

Plan  Your  1954  Fire  Safety  Campaign  Now! 

Careful  planning  and  full-scale  use  of 
every  means  of  promotion  are  the  basis  of 
winning  campaigns.  So  begin  your  plan- 
ning now  for  next  year.  Be  sure  to  keep 
material  so  your  exhibit  will  show  to  the 
best  advantage  among  Gold  Medal  entries 
when  1954  awards  are  judged. 


THE  NATIONAL  BOARD  OF  FIRE  UNDERWRITERS 

85  John  Street,  New  York  38,  N.  Y. 
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SPECIAL  ANNOUNCEMENT  for  TV  STATIONS,  NETS,  AGENCIES  and  SHOWMEN! 

TELEVISION  ADVERTISING  TODAY 

A  SPECIAL  PI  task  force  report  documenting  completely  and  with  characteristic  Printers'  Ink 
thoroughness  the  first  FIVE  BIG  YEARS  of  television  as  a  major  advertising  force. 

IN  THIS  report  on  TV  to  the  largest  audience  of  buyers  of  advertising  reading  any  advertising 
publication  existent,  PI  editors  and  contributors  will  cover  television  in  six  sections: 


1.  Introduction 

Television  1949-1953 — a  general  article  which  will  be 
an  analysis  of  current  production  and  programming  tech- 
niques and  how  they  were  developed.  The  advertiser's 
role  as  a  showman. 

2.  Statistics 

Growth  charts  on  markets  and  sets;  revenue  and  expendi- 
tures; production  vs.  time  costs  (in  %);  average  cost 
(5  yrs.)  for  10  program  categories. 

TV  market  maps  listing  national  and  regional  networks, 
TV  cities,  TV  stations  both  VHF  and  UHF,  and  their 
affiliations  and  the  Bell  TV  lines  networks. 

3.  How  advertisers  use  television 

Examples  of  how  advertisers  use  programs  and  commer- 
cials, spot  and  network  programs  to  sell  products;  results. 


4.  Color  television 

A  brief  analysis  of  the  state  of  color  television  with  some 
recommendations  on  how  to  prepare  for  it;  do's  and 
don'ts  of  production  and  planning. 

5.  What  prominent  people  say 
about  television 

Comments  by  advertising,  agency,  television,  government 
people. 

6.  Special  aspects 

There  will  be  three  articles  dealing  with  special  aspects 
of  television  written  expressly  for  this  feature  by  people 
prominent  in  television  advertising.  For  example,  one 
deals  with  film  syndication — especially  important  to  spot 
advertisers.  Another  deals  with  UHF — its  status  and 
potentialities.  The  third  explains  the  value  of  color  tele- 
vision as  a  brand  new  sales  tool. 


THIS  REPORT  will  be  especially  valuable  to  you  because  it  is  appearing  in  Printers'  Ink — the 
Voice  of  Authority  in  advertising  and  marketing.  It  follows  others  made  to  our  readers  recently 
on  Newspaper  Advertising  Today,  Magazine  Advertising  Today,  etc.  .  .  .  covering  every  major 
medium.  For  our  readers  are  interested  in  all  media.  Television  Advertising  Today  will  be  read 
by  advertisers  everywhere  and  extensive  use  of  reprints  of  this  feature  will  be  made. 


THE  IMPORTANT  part  of  this  job  to  you  having  something  to  sell  to  television  advertisers  and 
prospects  is  that  you  can  get  to  prospects  for  television  advertising  while  their  thinking  is  in  the 
formative  stages — prospects  that  you  don't  know  today  but  that  can  become  your  customers  and 
clients  tomorrow! 

THIS  IS  your  chance  to  uncover  hot  new  prospects  .  .  .  just  as  they're  coming  to  a  boil! 

GET  TO  these  people  first  and  get  to  them  when  their  attention  is  turned  to  television  by  this  most 
comprehensive  and  authoritative  report  from  PI  .  .  .  the  Voice  of  Authority  in  advertising  and  mar- 
keting. Use  the  coupon  to  order  space  today  or  to  get  full  details.  Advertising  forms  close  Jan- 
uary 19th — so  you  must  act  today  to  capitalize  on  this! 


0 

for  advertisers 


Robert  E.  Kenyon,  Jr.,  Adv.  Dir. 
PRINTERS'  INK 

205  E.  42nd  St.,  New  York  17,  N.  Y. 

■ 

1.  Send  full  information  and  rates  EH 

■ 
■ 

2.  Please  reserve  the  following  space  for  me  in  the  January  29th  issue  ! 
in  the  report  Television  Advertising  Today: 


Company- 


Address - 
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RADIO  KING 

carries  more  national  spots 
than  other  two  leading  Seattle 
network  stations  combined* 


Radio  KING  leads  Network  Station  A 
by  102%  in  Total  National  Spots 


Radio  KING  leads  Network  Station  B 
by  157%  in  Total  National  Spots 


RADIO  KING  also 
wins  with  local  spot  advertisers 


* 


Radio  KING  leads  Network  Station  A 
by  59%  in  Total  Local  Spots 


Radio  KING  leads  Network  Station  B 
by  68%  in  Total  Local  Spots 


*Based  on  independent  monitoring  of  Seattle's  top  three  network  stations,  week  of  October  25-31 


National  Representatives 


Radio  KING      WZm      50,000  Watts  •  ABC  Seattle 


LEADING  NATIONAL  AGENCIES  

N.  W.  Ayer  &  Son,  Inc.,  New  York 

Young  &  Rubicam,  Inc.,  New  York 

Young  &  Rubicam,  Inc.,  Chicago 

Batten,  Barton,  Durstine  &  Osborn,  Inc.,  New  York 

Batten,  Barton,  Durstine  &  Osborn,  Inc.,  Detroit 

Needham,  Louis  &  Brorby,  Inc.,  Chicago 

John  F.  Murray  Advertising,  New  York 

Foote,  Cone  &  Belding,  Chicago 

Foote,  Cone  &  Belding,  Los  Angeles 

Harvey-Massengale  Co.,  Inc.,  Atlanta 

Dancer-Fitzgerald-Sample,  Inc.,  New  York 

Gardner  Advertising  Agency,  St.  Louis 

Erwin,  Wasey  &  Co.,  Inc.,  New  York 

Erwin,  Wasey  &  Co.,  Inc.,  Los  Angeles 

Compton  Advertising,  Inc.,  New  York 

Campbell-Ewald  Company,  Detroit 

Pollyea,  Inc.,  Terre  Haute,  Indiana 

The  Biow  Company,  San  Francisco 

Street  &  Finney,  Inc.,  New  York 

Sidney  Garfield  and  Associates,  San  Francisco 

Leo  Burnett  Co.,  Inc.,  Chicago 

Doherty,  Clifford,  Steare  &  Shenfield,  Inc.,  New  York 
H.  B.  Cohen  Advertising  Co.,  Inc.,  New  York 
Badger  and  Browning  &  Parcher,  Inc.,  Boston 


PLACING  THESE  TOP  ADVERTISERS - 


Ruthrauff  &  Ryan,  Inc.,  New  York 

Sherman  &  Marquette,  Inc.,  New  York 

Ted  Bates  &  Co.,  New  York 

J.  Walter  Thompson  Company,  New  York 

Donahue  &  Coe,  Inc.,  New  York 

Byron  H.  Brown  &  Staff,  Los  Angeles 

The  Nealey  Associates,  New  York 

Sullivan,  Stauffer,  Colweil  &  Bayles,  Inc.,  New  Yc 

Cunningham  &  Walsh,  Inc.,  New  York 

Storm  &  Klein,  Inc.,  New  York 

Benton  &  Bowles,  Inc.,  New  York 

Kaster,  Farrell,  Chesley  &  Clifford,  New  York 

W.  B.  Doner  &  Co.,  Chicago 

William  Esty  Co.,  Inc.,  New  York 

Lynn  Baker,  Inc.,  New  York 

Don  B.  Miner  Company,  Los  Angeles 

Rockett-Lauritzen  Company,  Los  Angeles 

Campbell  Mithun,  Inc.,  Chicago 

McCann-Erickson,  Inc.,  Chicago 

Raymond  R.  Morgan  Company,  Hollywood 

Morse  International,  Inc.,  New  York 

Knollin  Advertising  Agency,  San  Francisco 

Geyer  Advertising,  Inc.,  New  York 


ALL  Detergent 
Anacin 

Armour's  Star  Franks  and  Sausage 
B.  C.  Headache  Remedy 
Bayer  Aspirin 
Bromo  Quinine  and 

4-Way  Cold  Tablets 
Carnation  Evaporated  Milk 
Instant  Chase  &  Sanborn  Coffee 
Chevrolet  Trucks 
Clabber  Girl  Baking  Powder 
Co-ets 

Delrich  Margarine 
Dennison's  Food  Products 
DeSoto  Motor  Cars 
Doan's  Pills 
Vano  Dura  Starch 
Durkee  Margarine 
Feen-a-mint  and  Chooz 
"Key  Word"  Game 
Glamorene  Carpet  Cleaner 
Halo  and  Vel 
Hills  Bros.  Coffee 
Jack  &  Jill  Cat  Food 
Swonsdown  Cake  Mixes 
Jello 

Kool  Cigarettes 


Langendorf  Bakery  Products 

Life  Magazine 

Lipton  Soup 

Liquid  Lux 

Manischewitz 

Manning's  Coffee 

MGM  Pictures 

Minit-Rub 

Musterole 

Nash  Automobiles 

Men's  Old  Spice 

Pall  Mall  Cigarettes 

Cosmetics,  Perfumes  and  Tintex 

Pepto-Bismol 

Doctor  Pierce's  Golden 

Medical  Discovery 
Prestone 

Purex  Liquid  Bleach 
Puss-n  Boots  Cat  Food 
Bu-tay  Raindrops 
Skippy  Pet  Food 
Snowy  Bleach 
SOS  Magic  Scouring  Pads 
Thoro  Fed  and  Kal  Kan 
Va-tra-nol,  Vaporub, 
Vick's  Cough  Syrup 
Wildroot  Cream-Oil 
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UHF  FARES  ON  PAR  WITH  VHF 
IN  ONE  STATION  AREAS-FCC 

Commission's  first  report  on  post-freeze  television  stations  shows 

that  those  ultra-high  outlets  which  don't  have  competition  are  doing 

as  well  as  the  very-highs  in  similar  situations.    The  unanswered 

question:  What  happens  when  there  is  vhf  competition? 

of  the  41  uhf  and  35  of  the  42  vhf)  and  the 
amount  of  compensation  paid. 

In  addition,  at  FCC's  request,  the  Radio- 
Electronics-Television  Mfrs.  Assn.  supplied  uhf 


POST-FREEZE  uhf  television  stations — par- 
ticularly those  which  are  the  only  outlets  in 
their  markets  and  are  at  least  50  miles  from 
existing  vhf  service — are  doing  as  well  as  vhf 
in  revenue  and  network  programs. 

How  uhf  fares  in  pre-freeze  vhf  areas,  or 
succeeds  after  vhf  is  introduced  in  its  area,  is 
still  undetermined. 

In  brief,  that  is  the  substance  of  FCC's  first 
study  of  the  progress  of  101  post-freeze  vhf 
and  uhf  stations  operating  but  a  few  months  as 
of  Aug.  1,  1953  [Closed  Circuit,  Dec.  21]. 

According  to  the  report,  made  public  by  the 
Commission  last  week,  the  success  of  all  sta- 
tions which  were  authorized  since  lifting  of  the 
freeze  and  which  went  on  the  air  by  Aug.  1, 
1953,  appears  to  depend  generally  upon  (1) 
the  size  of  the  market  and  (2)  the  age  of 
the  station.   This  is  true  for  both  vhf  and  uhf. 

Uhf's  Two  Yardsticks 

For  uhf,  however,  success  also  appears  to 
hinge  directly  upon  two  additional  factors,  the 
report  shows.  These  are:  (1)  distance  from  ex- 
isting vhf  stations  and  (2)  uhf  set  saturation. 

These  latter  factors  affecting  uhf  success, 
about  which  the  report  does  not  have  much  data 
because  of  timing,  are  considered  by  both  Com- 
mission and  industry  observers  to  require  fur- 
ther study.  The  initial  report  could  not  include 
this  information  in  detail  because  there  were 
not  enough  uhf  stations  operating  in  pre-freeze 
vhf — or  post-freeze  vhf — areas  as  of  Aug.  1. 

Comr.  Frieda  B.  Hennock  expressed  her  con- 
cern over  the  problem  in  a  separate  opinion 
attached  to  the  report.  She  noted  the  report 
covers  only  two  uhf  stations  in  pre-thaw  vhf 
areas  while  there  are  23  such  cases  today. 

Warning  about  the  report's  limitations,  Comr. 
Hennock  cautioned  its  use  and  urged  a  further, 
up-to-date  study. 

The  study,  compiled  under  the  supervision 
of  Hyman  H.  Goldin,  assistant  chief  account- 
ant in  charge  of  the  FCC  Economics  Div.,  was 
ordered  by  the  Commission  in  September  to  get 
the  facts  on  post-freeze  progress,  especially 
uhf  and  network  affiliation  practices  [B«T, 
Sept.  28].  In  brief,  FCC  wanted  to  find  out  if 
the  hard-luck  stories  of  certain  post-thaw  uhf 
grantees  were  typical  of  uhf  as  a  whole. 

The  study  covers  the  period  from  April 
1952  (final  reallocation  and  lifting  of  the  freeze) 
to  Aug.  1,  1953,  and  is  based  on  questionnaires 
sent  the  101  post-thaw  stations  on  the  air  as 
of  the  latter  date.  Replies  were  received  from 
83  of  the  101,  42  from  vhf  and  41  from  uhf 
outlets.  Average  was  on  the  air  only  4.9  months. 

Information  also  was  obtained  from  the  four 
tv  networks  on  stations  carrying  programs  (34 


production  figures  up  through  Aug.  31  show- 
ing a  million  uhf-equipped  sets  and  700,000 
uhf  tuners  and  converters  had  been  shipped  to 


Table  1 

SUMMARY  OF  PROFIT  STATUS  OF  POST-FREEZE 
TV  STATIONS 


VHF 

UHF 

Total 

Total  Post-Freeze  Tv  Stations 

(in  operation  on  Aug.  1,  1953) 

50 

51 

101 

Total  Stations  Reporting 

42 

41 

83 

Number  Reporting  Profit  from 

total  operations  to  date  1 

8 

8 

16 

Number  Reporting  Losses  from 

total  operations  to  date: 

1.  But  reaching   profit  status  on 

monthly   basis  during   one  or 

more  months  of  operation 

12 

8 

20 

2.  But     approaching  break-even 

point  on  monthly  basis 

7 

8 

15 

3.  With      continuing  substantial 

losses  in  each  month 

15 

17 

32 

1  "To  date"  refers  to  either  August  31  < 
30,  1953,  depending  upon  which  was  the 
included  in  the  report  by  the  station. 


Table  2 


■  September 
last  month 


AVERAGE  MONTHLY  REVENUES  AND  EXPENSES 
OF  POST-FREEZE  TV  STATIONS 

Avg.  Monthly 


Group 
Profitable  from  Total 
Operations  to  date: 
VHF 


UHF 


Overall  Loss  but  Prof- 
itable in  one  or 
More  Months: 

VHF  12 


No.  of  Avg.  Months 
Stations  In  Operation 


UHF 


Overall  Loss  but  Ap- 
proaching Break-even 
Point  on  Monthly 
Basis: 

VHF 


UHF  8 

Overall  Loss  with 
Continuing  Substan- 
tial  Monthly  Losses: 

VHF  15 


UHF  17 


)  Denotes  loss. 


8.6 


6.8 


5.5 


5.8 


3.5 


4.6 


5.4 


5.1 


Revenue, 
Expenses 
&  Profit 


Rev.:  $26,600 


Exp.: 
Prof.: 
Rev.: 
Exp.: 
Prof.: 


Rev.: 
Exp.: 
Prof.: 
Rev.: 
Exp.: 
Prof.: 


Rev.: 
Exp.: 
Prof.: 
Rev.: 
Exp.: 
Prof.: 


20,400 
6,200 
26,400 
20,300 
6,100 


26,000 
29,900 
(3,900) 
16,800 
19,400 
(2,600) 


1 1 ,300 
1 3,400 
(2,100) 
17,600 
22,300 
(4,700) 


Rev. 
Exp. 
Prof. 
Rev. 
Exp. 
Prof. 


16,500 
29,200 

(12,700) 
9,400 
24,100 

(14,700) 


distributors  and  dealers.  An  additional  700,000 
uhf-equipped  sets  and  converters  were  in  fac- 
tory inventory  for  a  total  of  2.4  million  units. 

Of  the  83  reporting  stations  (42  vhf,  41  uhf), 
the  report  shows,  16  stations  (8  vhf,  8  uhf)  re- 
ported overall  profitable  operations  to  date. 

Of  the  67  stations  reporting  an  overall  loss 
from  operations  to  date,  20  stations  (12  vhf, 
8  uhf)  reported  a  profit  during  one  or  more 
months  of  their  operation  and  15  stations  (7 
vhf,  8  uhf)  were  approaching  a  break-even  point 
on  a  monthly  basis.  The  report  says  data  sub- 
mitted by  the  remaining  32  stations  (15  vhf, 
17  uhf)  indicated  continuing  substantial  losses 
in  each  month  of  operation.    See  Table  1. 

The  eight  profitable  vhf  stations,  FCC  says, 
had  average  monthly  revenues  of  $26,600, 
average  monthly  expenses  of  $20,400  and  an 
average  monthly  profit  of  $6,200.  For  the 
eight  profitable  uhf  stations,  the  comparable 
figures  were  $26,400  monthly  revenues,  $20,300 
monthly  expenses  and  $6,100  average  profit. 

The  report  points  out  that  among  the  un- 
profitable stations,  average  monthly  loss  of 
stations  with  a  profit  in  at  least  one  month  of 
their  operation  was  $3,900  for  12  vhf  stations 
and  $2,600  for  eight  uhf  stations.  For  those 
approaching  a  break-even  point  on  a  monthly 
basis,  the  average  monthly  loss  was  $2,100  for 
seven  vhf  stations  and  $4,700  for  eight  uhf 
outlets. 

The  Ones  Who  Lose 

For  stations  with  continuing  "substantial" 
monthly  losses,  the  average  monthly  loss  was 
$12,700  for  15  vhf  stations  and  $14,700  for  17 
uhf  stations. 

The  age  of  the  average  profitable  station  was 
8.6  months  in  the  case  of  vhf  and  6.8  months 
for  uhf.  Average  age  for  stations  in  the  other 
groups  ranged  from  3.5  to  5.8  months,  accord- 
ing to  findings.    See  tables  2  and  3. 

The  average  reporting  station  had  been  on 
the  air  4.9  months  at  the  time  of  its  report 
to  FCC,  the  study  shows.  Vhf  outlets  had  an 
average  of  5.3  months  and  uhf  4.6  months.  Of 
31  stations  on  the  air  more  than  six  months, 
11,  or  nearly  one-third,  reported  an  overall 
profit.  Five  stations  of  the  52  outlets  in  op- 
eration six  months  or  less  also  were  profitable 
overall. 

"Combining  the  profitable  stations  with  those 
achieving  a  profit  in  at  least  one  month  of  their 
operation,"  FCC  says,  "it  appears  that  58% 
of  the  stations  over  six  months  in  age  were  in 
these  two  groups  as  compared  to  35%  of  the 
stations  in  operation  six  months  or  less.  No 
substantial  differences  are  apparent  between 
vhf  and  uhf  stations  when  compared  by  age  of 
station."    See  Table  4. 

"Stations  in  the  larger-sized  markets  gener- 
ally fared  better  than  those  in  the  smaller 
cities,"  the  report  asserts.  "Thus,  while  5  out 
of  14,  or  36%  of  the  stations  in  markets  over 
300,000,  were  profitable  overall,  7  of  the  37 
(19%)  stations  in  markets  of  100,000-300,000 
and  4  out  of  32  (12.5%)  in  markets  below 
100,000  were  in  that  category." 

All  eight  of  the  profitable  uhf  stations  were 
in  markets  over  100,000  while  the  eight  profit- 
able vhf  operations  were  evenly  divided  be- 
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Table  3 


Table  4 


Table  5 


Number  of  Stations 


Reporting  Stations  1 

UHF 

VHF 

Total 

3  months  or  less 

12 

13 

25 

4-6  months 

16 

11 

27 

7-9  months 

1  1 
1  1 

14 

25 

10  months  and  over 

2 

4 

6 

Total 

41 

42 

83 

Median  Age  in  Months 

4.6 

5.3 

4.9 

1  Age  of  station  is  defined 

as  the 

number  of 

months 

the  station  was  in  operation 

as  of 

August  31 

or  Sep- 

tember  30,  1953,  depending  on 

which 

was  the  last  month 

Age  of  Station 
6  Mos.  &  Under    Over  6  Mos. 


Stat! 


ion  Grouping 


Profitable  Overall 
Overall  Loss  but  Profit- 
able During  One  or 
More  Months 

Overall  Loss  but  Near 
Break  -  Even  Point 
Monthly 

Overall  Loss  with  Con- 
t  i  n  u  i  n  g  Substantial 
Monthly  Losses 


VHF 
1 


UHF 
4 


included  in  its  report. 


Total 


24 


12 
28 


VHF 
7 


UHF 
4 


18 


5 
13 


Total 
16 


20 


15 


32 


83 


Station  Grouping 
Profitable  Overall 

Overall  Loss  but  Prof- 
itable     During  One 
or  More  Months 
Overall  Loss  but  Near 
Break  -  Point 
Monthly 

Overall  Loss  with 
Continuing  Subtantial 
Monthly  Losses 

Total 


Population  of  Community 
Under     100,000-  300,000 
1 00,000    300,000    and  Over 
4  vhf     3  vhf       1  vhf 
. .  uhf     4  uhf       4  uhf 


5  vhf 
3  uhf 


6  vhf 
3  uhf 


9  vhf 
2  uhf 


6  vhf 
4  uhf 


1  vhf 
5  uhf 


5  vhf 
9  uhf 


24  vhf  15  vhf 
8  uhf    22  uhf 


1  vhf 
1  uhf 


vhf 
uhf 


1  vhf 
6  uhf 


3  vhf 
11  uhf 


Total 
8  vhf 
8  uhf 

12  vhf 
8  uhf 

7  vhf 

8  uhf 

15  vhf 
17  uhf 


42  vhf 
41  uhf 


tween  markets  over  and  under  100,000.  Of 
the  41  reporting  uhf  outlets,  33  (80%)  were 
in  markets  above  100,000  as  compared  to  18 
(43%)  of  the  reporting  vhf  stations.  See 
Table  5. 

Network  reports,  FCC  states,  showed  that 
"one  or  more  commercial  programs  were  car- 
ried by  34  of  the  41  uhf  stations  and  by  35 
of  the  42  vhf  stations.  Five  uhf  stations  re- 
ceived commercial  programs  from  all  four  net- 
works; six  received  programs  from  three;  14 
from  two,  and  nine  from  a  single  network. 
Approximately  the  same  number  of  vhf  sta- 
tions were  in  each  of  these  categories." 

Commercial  Shows 

The  study  points  out  that  "commercial  pro- 
grams of  the  ABC  network  were  carried  by 
16  vhf  stations  and  9  uhf  stations;  of  CBS, 
by  24  vhf  and  24  uhf  stations;  of  DuMont,  by 
16  vhf  and  20  uhf;  of  NBC,  by  23  vhf  and  25 
uhf."  See  Table  6. 

Network  compensation  received  by  the  aver- 
age station  in  operation  less  than  six  months 
was  $3,700  for  vhf  stations  and  $8,200  for  uhf 
stations  for  the  period  Jan.  1-Aug.  31.  For 
stations  on  the  air  more  than  six  months,  the 
average  network  compensation  during  the  same 
period  was  $40,000  in  the  case  of  vhf  stations 
and  $30,000  for  uhf.   See  Table  7. 

"Network  compensation  of  the  average  sta- 
tion was  13%  of  its  total  revenue,"  according 


Table  6 


Number  of  Stations 

Network  Commercial 

Programs: 

VHF 

UHF  Total 

Carried 

35 

34  69 

Not  Carried 

7 

7  14 

Total 

42 

41  83 

Commercial  Programs 

Number  of  Stations 

Received  From: 

VHF 

UHF  Total 

Four  Networks 

4 

5  9 

Three  Networks 

8 

6  14 

Two  Networks 

13 

14  27 

One  Network 

10 

9  19 

Total 

35 

34  69 

No.  of  Station  Carrying 

Commercial  Programs 

Of: 

VHF 

UHF 

ABC 

16 

9 

CBS 

24 

24 

DuMont 

16 

20 

NBC 

23 

25 

Table  7 

Average  Network  Compensation 
Received  Per  Station  1 
Age  of  Station:  VHF  UHF 

6  Months  or  Less  $  3,700  (18)  $  8,200  (21) 

More  than  6  Months  40,000(17)  30,000(13) 

(Figures  in  parentheses  represent  the  number  of  sta- 
tions in  each  group.) 

■During  period  January  1-August  31,  1953. 


to  the  FCC  report.  "For  the  average  vhf  sta- 
tion, this  figure  was  10%  while  for  the  average 
uhf  station  it  was  15%."    See  Table  8. 

All  eight  of  the  profitable  uhf  stations  "were 
in  cities  located  at  least  50  miles  from  the  near- 
est operating  vhf  station,"  the  study  finds.  "Of 
the  unprofitable  uhf  stations  which  were  either 
profitable  in  one  or  more  months  or  near  the 
break-even  point  on  a  monthly  basis,  at  least 
half  were  located  50  or  more  miles  from  the 
nearest  vhf  station.  Of  the  10  unprofitable 
uhf  stations  with  continuing  substantial  month- 
ly losses,  nine  were  in  cities  which  were  located 


within  50  miles  of  two  or  more  vhf  stations." 
See  Table  9. 

FCC  found  that  as  of  October  1953  set  sat- 
uration in  the  majority  of  the  uhf  markets  was 
below  25%  and  no  uhf  market  had  more  than 
50%  saturation. 

"Of  the  eight  profitable  uhf  stations,  four 
had  set  saturation  between  25-50%,  two  had 
less  than  25%  and  information  on  the  remain- 
ing two  was  unavailable,"  FCC  reports.  See 
Table  10. 

In  evaluating  results  of  {he  survey,  FCC 
warns,  consideration  must  be  given  to  such 


63  PRE-FREEZE  AREAS  'CRITICAL'  FOR  UHF 


H.  H.  Goldin  of  the  FCC  says 
these  markets,  where  vhf  set 
saturation  is  80%  or  better, 
present  the  greatest  problems 
for  uhf. 

CRITICAL  areas  for  uhf  tv  are  the  63  pre- 
freeze  tv  markets  in  which  vhf  set  saturation 
is  80%  or  better,  H.  H.  Goldin,  FCC  assistant 
chief  accountant  in  charge  of  the  economics 
division,  told  the  Wednesday  panel  at  the 
American  Economic  Assn.  convention  in  Wash- 
ington, D.  C. 

About  the  Same 

In  other  areas,  uhf,  by  and  large,  is  doing 
about  the  same  as  post-freeze  vhf  stations,  Mr. 
Goldin  explained. 

Root  of  uhf's  problems  is  two-fold,  he  said: 
(1)  need  for  greater  power,  so  as  to  be  able 
to  offer  coverage  equal  to  that  of  a  vhf  station, 
and  (2)  overcoming  "incompatibility"  of  ex- 
isting vhf  receivers  to  uhf  signals. 

The  panel  also  heard  Dr.  R.  H.  Coase,  U. 
of  Buffalo  professor  of  economics,  and  formerly 
of  the  London  School  of  Economics  and  author 
of  British  Broadcasting  published  by  the  Har- 
vard U.  Press  in  1950,  on  the  growth  and 
present  status  of  television  in  the  British  Isles. 

Dr.  Coase  foresaw  the  present  Conservative 
government  in  Britain  coming  forth  with  a  re- 
vised plan  for  commercial  tv,  following  its 
recent  victory  in  getting  the  principle  accepted 
by  both  houses  of  Parliament  [B»T,  Dec.  14, 
1953]. 

In  referring  to  the  FCC's  position  that  it 
cannot  take  into  account  the  economics  of 
broadcasting  in  determining  where  channels 
should  be  assigned  and  who  should  be  licensed, 
Mr.  Goldin,  who  holds  a  Ph.  D  degree  from 
Harvard  U.  in  economics,  had  this  to  say: 

But,  while  the  FCC  may  not  intervene  to  pro- 
tect an  individual  station  against  fair  competition 
or  against  the  impact  of  normal  market  forces, 
the  Commission  does  have  a  responsibility  under 
the  Communications  Act  for  the  overall  develop- 
ment of  the  radio  services.    Thus,  the  FCC  has 


undertaken  an  investigation  of  the  experience 
of  the  post-freeze  stations  to  determine  whether 
some  new  steps  need  be  taken  by  the  Commis- 
sion to  assist  in  the  fullest  implementation  of 
its  allocation!  plan.  Or,  stated  another  way,  since 
broadcasting  is  a  regulated  industry  the  FCC 
partly  determines  the  economic  context  in  which 
stations  operate,  and  if  it  appears  that  a  large 
number  of  stations  will  fail  and  that  this  will 
seriously  impinge  on  public  interest,  the  Com- 
mission undoubtedly  would  consider  the  adop- 
tion of  appropriate  overall  measures  to  aid 
uhf.  .  .  .*' 

In  discussing  tv,  Mr.  Goldin  pointed  out 
that  applications  for  cities  of  10,000  or  less 
population  numbered  only  11 — 1%  of  the  total 
number  of  the  channels  available.  He  also 
compared  the  minimum  average  costs  of  con- 
struction of  a  radio  station  ($50,000)  and  of  a 
tv  station  ($200-250,000)  to  indicate  why  there 
probably  would  not  be  the  same  number  of  tv 
stations  as  there  are  aural  broadcasters  (2,600). 

Mr.  Goldin  pointed  to  a  1951  FCC  study 
to  show  the  sources  of  revenue  for  broadcast- 
ing: There  are  475  communities  with  radio 
stations  whose  income  was  reported  as  $100,- 
000  or  more,  while  there  were  715  communi- 
ties with  radio  stations  whose  income  was  re- 
ported as  less  than  $80,000. 

The  Major  Interests 

In  discussing  the  monopoly  issue,  Mr.  Goldin 
said  that  in  1951  the  three  largest  interests  in 
am  radio  (NBC,  CBS  and  ABC)  accounted 
for  17.4%  of  the  total  net  time  sales  for  that 
year.  He  also  indicated  that  in  the  same  year 
70  groups  had  majority  or  minority  interests 
in  more  than  one  radio  facility.  From  a  pro- 
gram point  of  view,  he  indicated  that  the  four 
networks  accounted  for  50%  of  the  program 
content  on  affiliated  stations  (which  comprised 
50%  of  all  radio  stations  and  all  of  the  then 
operating  tv  stations).  This  proportion  rose 
to  75%  during  the  hours  6-11  p.m.,  he  said. 

In  other  statistics,  Mr.  Goldin  pointed  out 
that  25%  of  the  radio  stations  in  the  country 
are  owned  (either  through  majority  or  minor- 
ity interests)  by  newspapers  or  magazines.  He 
also  stated  that  fm-only  interests  comprised 
only  15%  of  the  total  fm  stations. 
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■natters  as  the  fact  that  the  101  stations  quizzed 
I  represent  less  than  one-fourth  of  the  total  post- 
i  freeze  grants  to  date  and  represent  less  than 
j  one-half  of  the  total  number  of  stations  now 
i  on  the  air. 

1  FCC  also  notes  that  "the  great  bulk  of  the 
stations  were  the  only  operating  stations  in  their 

j  community  during  the  period  studied"  and 
points  out  that-  "as  more  stations  go  on  the 
air,  there  will  be  an  increasing  number  of  two- 
and  three-station  communities,  thus  changing 
the  competitive  conditions  under  which  the  sta- 
tions are  operating." 

Further  on  this  point,  the  report  states  that 
"only  two  of  the  uhf  stations  included  in  the 
survey  were  located  in  markets  where  pre- 
freeze  vhf  stations  were  in  operation  whereas 
a  total  of  73  uhf  stations  have  been  authorized 
in  such  markets." 
Citing  the  average  station  was  in  operation 


Table  8 


Percentage  that  Network 
Compensation  is  to  the 
Station's   Total    Revenues:  1 

Num 
VHF 

ber  of  Stations 
UHF  Total 

1%  -  9% 
10%  -  19% 
20%  -  29% 
30%  and  over 

17 

12 

3 
3 

12 
11 

7 
4 

29 
23 
10 
7 

Total 

35 

34 

69 

Median 

10% 

15% 

13% 

During  period  January  1  -  August  31,  1953 


Table  9 

UHF  Stations  Only 

No.  of  VHF  Stations  Within  50 
Miles  of  UHF  City 

Two  Total 
or  UHF 
One     More  Stations 


Station  Groupings  None 
Profitable  Overall  8 
Overall  Loss  but  Profitable 
During  One  or  More  Months  5 
Overall     Los»    but  Near 
Break-even  Point  Monthly  4 
Overall    Loss    with  Con- 
tinuing Substantial  Month- 
ly Losses  6 

Total  23 


8 


17 


10  41 


only  about  five  months,  FCC  explains  the  re- 
porting period  generally  was  April  through 
August  or  September,  which  includes  the  sum- 
mer months  "when  business  is  normally  below 
other  months  of  the  year." 

RETMA  Totals 

FCC  states  RETMA  reported  that  during 
the  period  Jan.  1-Aug.  31  a  total  of  124  vhf 
and  108  uhf  transmitters  were  manufactured, 
the  vhf  units  ranging  up  to  50  kw  and  the  uhf 
up  to  12  kw.  The  bulk  of  the  vhf  transmitters 
were  in  the  category  of  10  kw  or  less  while 
most  uhf  transmitters  were  rated  at  1  kw. 

"The  major  transmitter  manufacturers  in- 
dicated that  uhf  transmitters  of  50  kw  rated 
power  are  not  expected  to  be  in  commercial 
production  until  late  1955  or  early  1956,"  the 
report  says. 

RETMA  reported  that  a  total  of  2.4  mil- 
lion receivers  or  tuners  for  uhf  had  been  pro- 
duced up  to  Aug.  31  and  during  the  same  pe- 
riod a  total  of  1.4  million  strips  were  made 
for  insertion  in  uhf-equipped  sets  to  provide 
for  the  reception  of  the  specific  uhf  channels 
available  to  the  set  owner. 

RETMA  pointed  out,  however,  FCC  states, 
"that  the  figures  reported  do  not  include  'in- 
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Maury  Long  New  B#T  Vice  President-General 
Manager;  Sellers  Southern  Sales  Manager 


PROMOTION  of  Maury  Long,  business 
manager  of  Broadcasting  •  Telecasting,  to 
the  newly  created  position  of  vice  president 
and  general  manager  was  announced  last 
week  by  Sol  Taishoff,  president  of  Broad- 
casting Publications  Inc.,  and  editor  and 
publisher  of  the  newsweekly. 

Mr.  Long,  42,  has  been  business  manager 
of  B»T  since  1945,  having  joined  the  or- 
ganization initially  as  Yearbook  researcher. 
He  completes  20  years  on  the  magazine  next 
July,  having  successively  served  as  adver- 
tising representative,  advertising  manager 
and  business  manager  following  his  editorial 
apprenticeship.  He  will  continue  to  head- 
quarter in  Washington,  but  will  supervise 
the  business  and  sales  activities  of  the  pub- 
lication's bureaus  in  New  York,  Chicago, 
Los  Angeles  and  Toronto,  as  well  as  at 
Washington  headquarters. 

Simultaneously,  announcement  was  made 
of  the  appointment  of  Edward  L.  Sellers, 
formerly  with  NARTB  and  afterward  with 
Carl  Byoir  &  Associates,  as  southern  sales 
manager.  Mr.  Sellers  will  travel  out  of 
Washington  head- 
quarters.  He 
joined  the  B»T 
sales  staff  last 
October,  upon 
leaving  the  Byoir 
organization. 

Promotion  of 
three  editorial 
staff  members  to 
assistant  editors 
also  was  an- 
nounced. David 
W.  Berlyn,  who 
became  a  staff  re- 
porter in  1949; 
Harold  C.  Hopkins,  who  joined  B«T  in  1952 
and  Donald  V.  West,  who  became  a  staff 
member  last  March,  were  elevated  to  the 
new  positions,  under  Art  King,  managing 
editor,  and  Edwin  H.  James,  senior  editor. 

Mr.  Long  was  born  in  St.  Paul  Oct.  9, 
1911.  He  received  his  elementary  education 
at  Fargo,  N.  D.,  and  attended  North- 
western U.  from  1929  until  1931  when  he 
entered  U.  of  North  Carolina,  graduating 
in  1933  with  a  B.  S.  in  Commerce.  While 
attending  high  school  in  Fargo,  he  was  on 
the  reportorial  staff  of  the  Fargo  Forum 
(affiliated  in  ownership  with  WDAY).  Be- 
fore joining  B»T,  Mr.  Long  was  supervisor 
of  Rural  Tax  Delinquencies  of  the  Agricul- 
tural Adjustment  Administration  in  Washing- 
ton, and  afterward  a  project  supervisor  with 
the  Public  Works  Administration. 

Mrs.  Long  is  the  former  Wylma  Hum- 


Mr.  Long 

phrey  of  Little  Rock.  Their  son,  Allen,  is 
a  sophomore  at  U.  of  North  Carolina. 

Mr.  Sellers,  39,  was  born  in  Baltimore, 
but  was  educated  in  Virginia.  He  attended 
high  school  in  Roanoke,  and  graduated  from 
Roanoke  College  with  an  A.  B.  degree  and 
completed  a  post-graduate  year  in  journalism 
at  Washington  &  Lee.  Following  service 
with  the  Marine  Corps  as  a  flight  instructor 
during  World  War  II,  Mr.  Sellers  worked 
with  Norfolk  &  Western  Railway  (advertis- 
ing-public relations);  Capital  Airlines  (man- 
ager of  news  bureau);  FM  Association,  as  ex- 
ecutive director,  and  subsequently  with 
NARTB  when  the  FM  Assn.  was  absorbed, 
and  with  the  Associated  Press,  as  a  feature 
writer  for  its  radio  wire. 

The  staff  promotions  were  announced 
with  the  beginning  of  the  new  year  and 
following  the  moving  of  B*T's  headquarters 
in  Washington  from  the  National  Press 
Building  to  the  Broadcasting* Telecasting 
Building,  Connecticut  Ave.,  and  DeSales 
just  across  from  the  Mayflower  Hotel.  The 
magazine  had  been  housed  in  the  Press 
Building  from  its  start  in  1931. 

The  B«T  building  of  eight  stories,  also 
houses  other  radio  and  television  operations. 
In  addition  to  the  magazine's  executive,  edi- 
torial, advertising  and  circulation  offices, 
tenants  include  the  Washington  headquarters 
of  CBS  and  ABC.  Others  include  McKenna 
&  Wilkinson;  Fischer,  Willis  &  Panzer,  and 
Haley,  Doty  and  Schellenberg,  attorneys 
(occupancy  about  Feb.l);  Jansky  &  Bailey 
Inc.,  consulting  radio  and  television  engi- 
neers (occupancy  about  Jan.  15),  and  Sinrod 
&  Tash,  certified  public  accountants. 


formation  on  the  conversion  or  adaption  of  vhf 
sets  to  uhf  reception  in  the  field'  for  the  rea- 
son that  it  has  been  so  scattered  as  to  be  almost 
impossible  to  assemble  accurate  data." 

Uhf-Equipped  Sets 

Monthly  reports  on  receivers  production 
published  by  RETMA,  FCC  says,  indicate  that 
uhf-equipped  sets  constituted  15%  of  all  sets 
manufactured  in  the  period  January-July  1953. 
In  subsequent  months  the  percentage  of  uhf  sets 
to  total  production  increased  as  follows:  August, 
■  17.3% ;  September.  25.1%;  October,  29.8%, 
and  November,  35%. 


Station  Groupings: 
Profitable  Overall 
Overall  Loss  but  Prof- 
itable During  One  or 
More  Months 
Overall      Loss  but 
Near     Break    -  even 
Point  Monthly 
Overall    Loss  with 
Continuing  Substan- 
tial Monthly  Losses 


Table  10 

UHF  Set  Saturation  1 
Under  50%  and  Not 

25%  25-50%  Over  Available  Total; 

2  8 


Total  22 
1  As  of  October  1953 


6 
17 


17' 


January  4,  1954 


Page  33' 


ADVERTISERS  A  AGENCIES 


'AFFAIR  OF  ROSES'  BLOOMS  IN  N.  Y. 


Creditors  meeting  held  after 
Garden  Guild  of  America  fails 
to  deliver  rose  bushes  to  listen- 
ers. Ned  Smith  of  Smith, 
Hagel  &  Snyder  says  the 
agency  is  'liable  for  our  debts 
and  we  intend  to  take  care  of 
them.' 

AN  "affair  of  the  roses"  bloomed  in  New  York 
last  week. 

At  a  creditors  meeting  stemming  from  non- 
delivery of  rose  bushes  ordered  by  listeners  to 
a  Garden  Guild  of  America  radio  spot  an- 
nouncement campaign,  President  Ned  Smith  of 
Smith,  Hagel  &  Snyder,  New  York,  agency 
handling  the  account  at  the  time,  gave  assur- 
ances that  as  an  agency  "we  are  fully  liable 
for  our  debts  and  we  intend  to  take  care  of 
them." 

The  agency  head  said  his  assurances  extended 
to  the  payment  of  some  50  radio  stations  re- 
portedly not  yet  reimbursed  for  time  used  in 
the  campaign.  They  were  offered  at  a  meeting 
held  Tuesday  in  New  York  between  SH&S  exec- 
utives and  about  a  dozen  station  representa- 
tives. 

Harold  Olsen,  assistant  credit  manager  of 
CBS,  and  Joseph  Burg  of  American  Newspaper 
Publishers  Assn.,  the  latter  said  to  be  acting 
on  behalf  of  two  newspapers  and  in  the  in- 
terests of  ANPA  members'  stations  involved, 
were  named  co-chairmen  of  a  creditors'  com- 
mittee to  survey  the  situation  and  make  rec- 
ommendations to  creditors. 

Committee  Members 

The  creditors'  committee  also  consists  of 
H.  D.  Neuwirth  of  Headley-Reed,  Harry  S. 
Kirwan,  Crosley  Broadcasting  Co.,  and  Robert 
Foselt,  Free  &  Peters.  The  committee  is  slated 
to  meet  tomorrow  (Tuesday)  to  seek  a  solu- 
tion in  the  best  interests  of  all  creditors,  ac- 
cording to  spokesmen. 

A  personal  letter  was  to  be  sent  last  week 
by  the  guild  to  all  customers  whose  climate 
prevents  planting  now,  giving  them  the  choice 
of  waiting  until  March  for  the  bushes,  or  a 
refund.  To  all  others,  it  was  said,  the  rose 
bushes  were  sent  last  week. 

John  Southwell,  former  vice  president  of 
the  agency -and  also  president  of  the  Garden 
Guild,  personally  signed  the  letters.  He,  too, 
has  promised  to  pay  the  agency  so  that  they 
in  turn  can  pay  the  stations  for  time  used 
during  the  '53-  fall  campaign,  which  started 
late  in  August  and  ran  through  November, 
agency  officials  reported. 

Mr.  Southwell  has  discontinued  his  con- 
nection with  the  agency  but  said  he  will  con- 
tinue the  Garden  Guild,  transferring  headquar- 
ters from  St.  Louis  to  New  York.  The  guild 
account  was  resigned  by  SH&S  three  weeks 
ago,  and  Mr.  Southwell  said  he  would  appoint 
a  new  agency  this  week. 

Within  60  days,  and  certainly  within  90,  he 
said,  stations  owed  money  by  the  guild  will 
be  paid.   He  estimated  the  number  at  31. 

Mr.  Southwell  did  not  appear  Tuesday 
morning  at  a  St.  Louis  hearing  before  the  U.  S. 
Commissioner,  being  represented  by  counsel. 
He  was  charged  with  using  the  mails  to  defraud. 

According  to  St.  Louis  authorities,  Mr.  South- 
well was  arrested  a  fortnight  ago  at  request  of 
a  federal  attorney  and  the  Post  Office  Dept. 
Postal  inspectors,  it  was  indicated,  had  received 
hundreds  of  complaints  from  people  who  failed 


to  receive  roses  or  were  not  satisfied  with  the 
product  received.  These  complaints  included 
charges  that  refund  checks  were  not  good. 

The  roses  were  supplied  by  a  nursery  in 
Tyler,  Tex.,  it  was  stated  by  postal  officials, 
with  the  nursery  complaining  the  guild  was 
7behind  in  its  payments. 

Next  move  by  federal  officials,  it  was  indi- 
cated, may  be  an  opportunity  for  Mr.  South- 
well to  plead,  with  grand  jury  action  being 
considered. 


BBDO  Sees  Need  of  More 
Research  on  Tv  Color  Film 

VIEW  that  "there  still  remains  quite  a  bit  of 
research  and  experimentation  before  color  film 
on  tv  will  be  completely  acceptable"  was  ex- 
pressed by  BBDO  in  announcing  plans  of  its 
screen  department  to  stage  a  special  screening 
of  tv  color  film  in  New  York  Jan.  14.  In- 
cluded will  be  showing  of  a  special  16mm  re- 
duction reel  of  footage  made  in  Technicolor 
optical  prints  in  Hollywood  and  Kodachrome 
reverse  prints  in  New  York. 


Van  Merritt  Tests  Radio 

VAN  MERRITT  BREWING  Co.,  Burlington, 
Wis.,  is  testing  radio  on  a  Chicago  station  as 
part  of  a  proposed  advertising  campaign,  ac- 
cording to  Samuel  Glueck,  account  executive 
of  Bozell  &  Jacobs,  Chicago.  The  agency  has 
a  list  of  good  availabilities  to  submit  to  the 
client,  he  added,  noting  that  plans  to  expand 
distribution  are  being  considered. 

Mr.  Glueck  said  a  project  distribution  plan 
under  which  stations  would  aid  in  selection  of 
distributors  and  be  paid  on  a  sales  volume 
basis  had  been  discarded.  The  plan  was  first 
suggested  in  a  December  letter  sent  to  a  number 
of  broadcast  stations.  He  added  that  the  idea 
had  been  abandoned  as  too  complicated. 


$100,000  Faith  in  Radio 

THE  SALES  POWER  of  local  radio  was 
acclaimed  last  week  by  Buddy  Lee, 
owner  of  clothing  stores  in  Manhattan 
and  Brooklyn,  as  he  signed  for  approxi- 
mately $100,000  worth  of  additional  time 
on  WMGM  New  York,  50  kw  independ- 
ent outlet. 

"Radio's  importance  as  a  sales  medium 
hasn't  diminished  one  bit  in  this  great 
metropolis,"  he  said.  "All  of  us  at  the 
Buddy  Lee  stores  feel  that  most  people 
can  no  more  get  along  without  radio  than 
they  can  do  without  clothes  or  other 
everyday  essentials.  We  have  been  regu- 
lar users  of  radio  time  on  WMGM  and 
.  .  .  have  made  a  splendid  sales  impres- 
sion on  the  listening  audience.  We  are 
certain  that  the  new  and  concentrated 
campaign  of  ours  on  the  WMGM  Winter 
Sports  program  cannot  help  but  bring 
many  new  and  satisfied  customers  into  the 
Buddy  Lee  stores." 

The  contract,  negotiated  by  Station 
Director  Bertram  Lebhar  Jr.,  calls  for 
Buddy  Lee  participations,  totaling  more 
than  1.500  spots,  in  WMGM  broadcasts 
of  New  York  Rangers  hockey  games, 
college  basketball  games,  plus  four  sports 
news  series  in  the  spring. 

Agency  for  Buddy  Lee  is  Henry  Bach 
Assoc.,  New  York. 


Cards1  '54  Network  Planned; 
Four  Purchase  Cubs7  Baseball 

ST.  LOUIS  Cardinals  Baseball  Club  last  week 
was  moving  ahead  with  plans  for  regional 
radio  network  coverage  of  their  1954  home 
and  road  games  under  sponsorship  of  its  owner, 
Anheuser-Busch  Inc. 

Anheuser-Busch  (Budweiser),  through  D'Arcyi 
Adv.  Co.,  St.  Louis,  has  taken  options  on  sta-j 
tions  in  about  19  states,  but  has  released  no 
station  list  as  yet,  pending  approval  by  other! 
teams  and  the  outcome  of  the  recent  major 
and  minor  league  meetings.  Regional  network 
may  comprise  between  100  and  200  outlets! 
[B*T,  Dec.  7,  1953]. 

Meanwhile,  it  was  learned  that  the  fourj, 
advertisers  who  will  sponsor  all  Chicago  White 
Sox  games  through  WCFL  Chicago  for  a  re-j 
gional  network  of  perhaps  some  30  stations 
also  have  contracted  broadcasts  of  Chicagoj 
Cubs  contests,  with  WIND  Chicago  as  originat- 
ing outlet.  Sponsors  are  Sinclair  Refining  Co.! 
through  Morey,  Humm  &  Johnstone;  General 
Cigar  Co.  through  Young  &  Rubicam;  General 
Finance  through  Gordon  Best  Co.,  and  Coca^ 
Cola  through  D'Arcy. 


GLAMORENE  PLANS 
INCLUDE  RADIO-TV 

GLAMORENE  INC.,  New  York,  has  designated, 
a  total  of  $1  million  for  its  1954  advertising 
campaign,  the  largest  in  the  company's  history, 
Clayton  Hulsh,  president  of  the  firm,  announced 
last  week. 

The  campaign  will  include  tie-in  magazine 
advertising  with  newspaper  promotions  on  a 
local  level.  Plans  are  being  extended  to  back 
up  each  market  with  concentrated  radio  and  tv 
spots.  The  starting  date  for  the  barrage  of 
spots  is  February  through  the  newly-appointed 
agency,  Hicks  &  Greist,  New  York. 

"The  purpose  behind  this  new  vigorous  adver- 
tising campaign  is  to  leave  no  stone  unturned' 
in  reaching  the  25  million  homemakers  who1 
have  yet  to  try  Glamorene  products,"  Mr.! 
Hulsh  pointed  out. 


Geyer  Agency  Promotes  Four 

GEYER  Inc.,  New  York  advertising  agency, 
last  week  announced  four  staff  promotions: 
John  Geyer,  assistant  secretary  and  director,  j 
was  named  assistant  general  manager;  John  I 
Henry,  transferred  to  the  Detroit  office  to  be 
account  executive  on  the  Nash  account;  An- 
thony La  Salla,  assistant  general  manager,  to  i 
assist  Sam  Ballard  in  supervising  the  Nash  ac-  j 
count  in  the  New  York  office,  and  Leslie  Van 
Cleve,  in  charge  of  office  personnel,  was  ap- 
pointed New  York  office  manager. 


NEW  BUSINESS 

Liggett  &  Myers  Tobacco  Co.  (Chesterfields) 
renews  Les  Griffith  and  the  News  over  full  ABC 
Radio  network  (Mon.-Fri.,  7:55-8  p.m.  EST), 
effective  today  (Mon.)  for  52  weeks.  Agency: 
Cunningham  &  Walsh,  N.  Y. 

Mutual  Benefit,  Health  &  Accident  Assn.  of 
Omaha  has  ordered  three  participations  a 
week  for  13  weeks,  beginning  Jan.  25  on  NBC- 
TV's  Today  (Mon.-Fri.,  7-9  a.m.  EST).  Agency: 
Bozell  &  Jacobs,  Omaha.  Amino  Products  Div. 
of  the  International  Minerals  &  Chemical  Corp., 
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Broadcasting 


Telecasting 


WFBR  Baltimore  was  host  at  a  supper  meeting  for  160  Esso  dealers  and  their  wives  to 
start  off  Esso  Standard  Oil  Co.'s  schedule  of  24  newscasts  a  week  on  the  station.  Attend- 
ing were  (I  to  r):  G.  0.  Ulhman,  head  of  the  Esso  Publications  Group,  New  York;  Judd 
Dimling,  Esso  district  sales  manager;  Jack  Powers,  radio-tv  department  manager.  Mars- 
chalk  &  Pratt;  Robert  B.  Jones  Jr.,  WFBR  vice  president-general  manager;  William  S. 
Pirie  Jr.,  WFBR  sales  director;  William  Farlie,  Esso  district  merchandising  manager, 
and  Robert  S.  Maslin  Jr.,  WFBR  secretary  and  vice  president  for  promotion,  advertising 

and  merchandising. 


Chicago,  has  ordered  26  participations  on  same 
show,  beginning  after  Jan.  1.  Agency:  BBDO. 

S.O.S.  Co.,  Chicago  (scouring  pads),  has  pur- 
chased one  participation  per  week  for  52  weeks 
on  Today  (NBC-TV,  Mon.-Fri.,  7-9  a.m.  EST), 
starting  Jan.  7;  seven-and-one-half-minute  seg- 
ment of  alternate  Wednesday,  3:15-3:30  p.m. 
EST,  period  of  Kate  Smith  Show  (NBC-TV, 
Mon.-Fri.,  3-4  p.m.  EST)  for  52  weeks,  start- 
ing Jan.  13;  and  alternate  Monday  of  Hawkins 
Falls  (NBC-TV,  Mon.-Fri.,  11-11:15  a.m.  EST) 
for  52  weeks,  starting  Jan.  4.  Agency:  McCann- 
Erickson,  S.  F. 

Van  Camp  Sea  Food  Co.,  Terminal  Island, 
Calif.,  signed  as  alternate-week  sponsor  of 
Edgar  Ber gen-Charlie  McCarthy  Show,  CBS 
Radio  (Sun.,  9:30-10  p.m.  EST),  effective  Jan. 
10.  Agency:  Brisacher,  Wheeler  &  Staff,  S.  F. 
Other  sponsor  is  Consolidated  Cosmetics. 

Carter  Products  Inc.,  N.  Y.,  will  resume  spon- 
sorship of  City  Hospital  (CBS  Radio,  Sat.,  1- 
1:30  p.m.  EST),  starting  Jan.  9.  Agency:  Sul- 
livan, Stauffer,  Colwell  &  Bayles,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati,  starts  The 
Brighter  Day  series  over  CBS-TV  (Mon.-Fri., 
1-1:15  p.m.  EST)  on  Jan.  4.  Compton  Adv., 
N.  Y.,  billing  agency;  Young  &  Rubicam,  N.  Y., 
producer. 

Stewart-Warner  Corp.,  Chicago  (Alemite  and 
CD-W),  renews  John  Cameron  Swayze — News 
(NBC  Radio,  Tues.,  Thurs.  and  Fri.,  9-9:35 
p.m.  EST)  for  13  weeks,  starting  Jan.  19. 
Agency:  MacFarland  Aveyard  &  Co.,  Chicago. 

DuMont  Television  Network's  Colonel  Hum- 
phrey Flack  show  to  switch  to  Sat.,  10-10:30 
p.m.  EST,  period,  starting  Jan.  2  in  move  that 
will  enable  at  least  14  new  stations  to  receive 
program  in  addition  to  present  37.  Program  is 
co-sponsored  by  American  Chicle  Co.  (Clorets 
and  Dentyne),  through  Dancer-Fitzgerald- 
Sample,  N.  Y.,  and  Allen  B.  DuMont  Labs 
(Telesets),  through  Campbell-Ewald,  Detroit. 

Faith  for  Today  Inc.,  Forest  Hills,  N.  Y.,  re- 
news Faith  for  Today  (ABC-TV,  Sun.,  12:30-1 
p.m.  EST),  starting  Jan.  3.  Agency:  Rockhill 
Co.,  N.  Y. 

CBS-TV's  Garry  Moore  Show  (Mon.-Fri.,  1:30- 


2  p.m.  EST),  completely  sold  out,  will  be  ex- 
panded starting  this  Thursday,  to  include  two 
additional  half-hour  periods  on  Tuesday  and 
Thursday  when  program  will  be  carried  from 
1:30-2:30  p.m.  EST.  Seeman  Brothers  (Air- 
wick)  will  sponsor  Thurs.,  2-2:15  p.m.  EST,  pe- 
riod, through  William  H.  Weintraub  &  Co., 
N.  Y.  Absorption  of  Tuesday  and  Thursday 
periods  resulted  in  shifting  I'll  Buy  That  to  new 
time  (Fri.,  11-11:30  a.m.  EST),  which  started 
Dec.  25. 

Assemblies  of  God,  Springfield,  Mo.,  will  spon- 
sor Revival  Time  over  ABC  Radio  (Sun.,  10:30- 
11  p.m.  EST).  Agency:  Walter  F.  Bennett  & 
Co.,  Chicago. 

Safeco  Auto  &  Fire  Insurance  Co.  of  America, 

Seattle,  renews  Edward  R.  Murrow  News  on  22 
CPRN  stations  (Tues.,  Thurs.,  5-5:15  p.m. 
PST)  for  26  weeks  from  Dec.  22.  Agency: 
MacWilkins,  Cole  &  Weber,  Seattle. 

Van  Munching  &  Co.  (Heineken's  Holland 
beer)  extends  its  advertising  budget  to  include 
tv  participation  with  tv  being  used  in  Miami 
area.  Agency:  Hershon-Garfield,  N.  Y. 

Mutual  Benefit  Health  &  Accident  Assn.  of 
Omaha  will  shift  its  On  the  Line  radio  program, 
featuring  Bob  Considine,  from  NBC  to  MBS 
(Sun.,  6:30-6:45  p.m.  EST),  starting  Jan.  24. 
Agency:  Bozell  &  Jacobs,  Omaha. 

Supercola  (soft  drink)  expanding  its  radio  and 
television  schedule  to  include  West  Coast,  using 
six  tv  markets  and  14  radio  markets,  effective 
early  in  January  for  52  weeks.  Agency:  Ted 
Bates  Inc.,  N.  Y. 

Bantam  Books,  N.  Y.,  planning  radio  campaign 
to  promote  books  in  January  in  10  top  metro- 
politan areas.  Firm  will  use  Housewives'  Pro- 
tective League  on  CBS  Radio  wherever  possible. 
Agency:  Al  Paul  Lefton,  N.  Y. 

International  Appliance  Corp.  Div.  of  Bridge- 
port Press  Steel  Corp.  (Broil-King  products) 
names  Richard  I.  Hirsch  ad  agency  to  handle 
account.  Firm  using  tv  film  series  Craig  Ken- 
nedy Criminologist  on  WGN-TV  Chicago,  se- 
lected as  test  market. 


SPOT 

Metro-Goldwyn-Mayer  Pictures,  Culver  City, 
Calif.,  used  intensive  one-week  saturation 
spot  announcement  campaign  in  L.  A.  area  to 
publicize  theatrical  film,  "Knights  of  the  Round 
Table,"  of  90  twenty-second  and  one-minute 
spots  on  two  tv  stations  and  150  half-minute 
and  one-minute  spots  on  three  am  stations, 
from  Dec.  19.  Agency:  Donahue  &  Coe,  N.  Y. 

General  Electric  Co.  (tv  receivers)  preparing 
saturation  radio  spot  announcement  campaign 
starting  Jan.  18  on  more  than  125  stations  in 
markets  where  new  television  stations  are 
opening  up.  Agency:  Maxon  Inc.,  N.  Y. 

Modglin  Co.,  L.  A.  (plastic  household  products), 
in  mid-January  starts  an  18-week  tv  spot  an- 
nouncement campaign  in  23  markets.  Agency: 
Roy  S.  Durstine  Inc.,  that  city. 

AGENCY  APPOINTMENTS 

Cinerama  Theatres  of  Calif.  Inc.,  L.  A.,  ("Cine- 
rama" 3-D  feature),  names  Mort  Goodman 
Advertising,  Beverly  Hills.  Intensive  radio  spot 
announcement  campaign,  with  63  to  75  a  week 
on  from  3  to  5  local  stations,  to  promote  the- 
atrical showing  of  "Cinerama"  in  Hollywood, 
is  slated  for  4  weeks  or  more,  starting  today 
(Jan.  4).  Florie  Field  is  account  executive. 

American  Safety  Razor  Corp.,  N.  Y.  (Gem 
Blades  and  Razors),  appoints  McCann-Erick- 
son  Inc.,  N.  Y.,  effective  Jan.  1. 

KTHE  (TV)  Los  Angeles,  U.S.C.  uhf  educa- 
tional station,  appoints  West-Marquis  Inc., 
same  city,  to  assist  in  publicity  and  promotion. 
Lee  M.  Smith  is  account  executive. 

B.  T.  Babbitt  Inc.  names  Robert  Otto  &  Co., 
international  advertising  agency,  to  handle  ad- 
vertising for  Babbitt's  cleanser,  Glim  and  Red 
Devil  in  export  markets  throughout  the  world, 
effective  immediately. 

Rootes  Motors  (Canada)  Ltd.,  Toronto  (British 
automobiles)  appoints  Erwin,  Wasey  of  Canada 
Ltd.  to  handle  all  Canadian  advertising.  Same 
agency's  offices  in  London  and  Paris  to  handle 
part  of  account. 

Wizard  Mfg.  Co.,  North  Hollywood  (radio  con- 
trolled garage  doors),  names  Walter  McCreery 
Inc.,  Beverly  Hills.  Tv  will  be  used. 

Smart  &  Final  Iris  Co.,  L.  A.  (Smart  and  Final, 
Iris  brands  food  products),  appoints  Stromber- 
ger,  LaVene,  McKenzie,  same  city.  Norval  La- 
Vene  is  account  executive. 

Zastrow-Goetten  Co.,  L.  A.,  (Apex  Hour-Sav- 
ing Appliance  distributor  for  Southern  Cali- 
fornia) names  Beckman,  Hamilton  and  Associ- 
ates, same  city.  Tv  and  radio  will  be  used. 
Milton  J.  Beckman  is  account  executive. 

Vic  Tanny  Gyms,  L.  A.  (gymnasium  chain), 
names  Vignolle  &  Powell,  same  city.  Gus  V. 
Vignolle  is  account  executive. 

AGENCY  SHORTS 

Compton  Adv.,  N.  Y.,  resigned  the  Hubinger 
Co.  Advertising  Account,  effective  Jan.  1. 

Carlo  Vinti  Adv.,  N.  Y.,  has  moved  to  new 
quarters  at  551  Fifth  Ave.,  on  the  15th  floor. 
Telephone  number  is  MU.  2-9061. 

Frank-Gold  Agency,  Beverly  Hills  (advertising 
and  public  relations),  becomes  Don  Frank  & 
Associates.  Mike  Gold,  account  executive,  re- 
signs. 
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AIR  TOUR  BRINGS . 
NEW  SALES  TO  UTP 

APPROXIMATELY  $500,000  in  new  business 
has  been  recorded  by  United  Television  Pro- 
grams Inc.  as  a  result  of  a  new  approach  pro- 
moting Royal  Playhouse  and  Counterpoint  on 
a  special  combination  basis. 

Assignment  of  Dale  Sheets  from  UTP's  West 
Coast  office  to  a  21 -day  air  tour  of  17  states 
was  instigated,  according  to  Wynn  Nathan,  sales 
manager,  so  as  not  to  disturb  current  efforts 
by  the  distribution  firm's  sales  force  in  behalf 
of  other  filmed  products. 

The  concentrated  promotion  has  resulted  in 
purchases  of  the  Bing  Crosby  Enterprises'  pack- 
ages by  KTTV  (TV)  Hollywood,  KPIX  (TV) 
San  Francisco,  KUTV  (TV)  Salt  Lake  City, 
WBKB  (TV)  Chicago,  WBNS-TV  Columbus, 
Ohio,  WBAL-TV  Baltimore,  WBZ-TV  Boston 
and  the  six  new  stations  comprising  the  recently- 
organized  Rocky  Mountain  Network. 

Aaron  Beckwith,  UTP  vice  president  in 
charge  of  the  New  York  office,  reports  con- 
tracts also  have  been  signed  with  WABD  (TV) 
New  York  and  WXYZ-TV  Detroit. 


Guild  Films  1953  Sales 
At  $2  Million — Kaufman 

LISTING  1953  total  billings  of  Guild  Films 
Co.,  New  York,  at  nearly  $2  million,  Reub 
Kaufman,  president,  predicted  last  week  that 
total  billings  for  1954  would  be  approximately 
$5  million. 

Organized  by  Mr.  Kaufman  as  a  production 
and,  distribution  firm  14  months  ago,  Guild 
began  operations  with  The  Liberace  Show.  He 
said  the  program  currently  is  carried  on  151 
tv  stations  throughout  the  U.  S.  and  in  Hawaii, 
Alaska,  and  Canada,  and  estimated  total  Lib- 
erace billings  as  of  Dec.  30  at  $1,093,000. 

Other  tv  films  produced  by  Guild  were  Life 
With  Elizabeth,  presented  in  55  markets  with 
billings  of  $385,000,  and  Joe  Palooka  Story, 
which  has  brought  contracts  totaling  $117,000 
in  the  one  month  since  it  was  placed  on  the 
market.  The  firm  also  is  distributing  the  Guild 
Sports  Library  and  several  quarter-hour  pro- 
grams and  feature  films,  with  billings  estimated 
at  $437,000. 


Screen  Gems  Signs  Young 
To  Two-Fold  Film  Contract 

SCREEN  GEMS  Inc.  has  signed  actor  Robert 
Young  to  a  two-fold  contract,  under  which 
he  will  make  his  tv  film  debut  in  "One  in  Every 
Family"  for  NBC-TV  Ford  Theatre  and  in 
April  will  star  in  a  video  film  version  of  his 
NBC  Radio  Father  Knows  Best  program. 

Father  Knows  Best,  besides  Mr.  Young, 
will  utilize  a  completely  different  cast  from 
the  one  heard  on  the  weekly  radio  version. 

A  series  of  26  half-hour  programs  is  planned 
with  Eugene  Rodney,  Mr.  Young's  partner 
in  Cavalier  Enterprises,  to  produce  it  in  addi- 
tion to  the  Ford  film.  The  latter  goes  into  pro- 
duction Ian.  16. 


Safford  Heads  M-S  Sales 

McGEARY-SMlTH  Labs  Inc.,  Washington, 
which  processes  film  for  television  and  in- 
dustry, has  announced  appointment  of  O.  D. 
(Jack)  Safford  as  sales  manager.  Mr.  Safford 
is  former  senior  sales  representative  of  Ameri- 
can Airlines,  that  city,  and  has  a  total  of  eight 
years  airline  sales  experience. 
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SHOOTING  SCRIPT  of  new  tv  film  series  to  be  made  for  1954  release  by  Television 
Producers  Inc.  in  cooperation  with  the  U.  S.  Marine  Corps,  is  examined  by  Gen.  Lemuel 
C.  Shepherd  Jr.  (2d  r).  Marine  Corps  commandant,  and  (I  to  r)  TP  executives  Henry 
Olmsted,  Martin  Jones  and  Gordon  Knox. 


NBC  Film  Div.  Makes 
17  Canadian  Tv  Sales 

NBC  Film  Division  has  completed  17  sales  of 
its  properties  in  the  newly-developed  Canadian 
tv  markets,  John  B.  Cron,  national  sales  man- 
ager of  the  division,  announced  last  week. 

With  RCA  Victor  Co.  Ltd.  serving  as  its  dis- 
tributor in  Canada,  the  Division  has  sold  Vic- 
tory At  Sea  in  three  markets;  hour-long  Hopa- 
long  Cassidy  and  Douglas  Fairbanks  Presents, 
each  in  five;  half-hour  Hopalong  Cassidy  in  one; 
Watch  The  World  in  one,  and  Daily  News  Re- 
port in  two. 

Mr.  Cron  pointed  out  that  the  Division  has 
sold  programs  in  foreign  markets  since  1952, 
with  series  having  been  sold  in  Mexico,  Venez- 
uela and  Italy. 


FILM  SALES 


Pathe  Labs  Appointments 

APPOINTMENTS  of  two  executives  to  newly- 
created  posts  in  its  West  Coast  division  have 
been  announced  by  Pathe  Labs,  in  anticipation 
of  "great  demand  for  color  processing,  both  of 
theatrical  and  television  motion  pictures."  Otis 
W.  Murray,  for  two  years  vice  president  and 
general  manager  of  Color  Corp.,  manufacturers 
of  Cinecolor  motion  picture  film,  has  been 
named  Pathe  vice  president  in  charge  of  west 
coast  operations;  James  S.  Burkett,  Color 
Corp.  vice  president  in  charge  of  sales,  was 
appointed  sales  manager  of  Pathe's  West  Coast 
Division. 


Clark  Joins  ABC  Film  Unit 

WILLIAM  L.  CLARK,  formerly  sales  manager 
of  WPIX  (TV)  New  York,  today  (Monday) 
begins  new  duties  as  Western  Manager  of  ABC 
Film  Syndication,  with  offices  in  the  ABC 
Television  Center  in  Hollywood,  George  T. 
Shupert,  vice  president  in  charge  of  film 
syndication,  announced  today. 

Mr.  Clark  previously  was  associated  with 
Tenn-Timers  Inc.,  program  package  firm,  and 
with  the  sales  staffs  of  ABC-TV,  DuMont  TV 
network  and  WPIX. 


DuMont  Tv  Film  Sales,  N.  Y.,  announces  sale 

7  7 

of  1953-54  season  of  Madison  Square  Garden 
to  Shell  Oil  Co.  on  KFBM-TV  Indianapolis; 
Cincinnati  Times-Star  on  WKRC-TV  Cin- 
cinnati; the  Finney  Co.  on  KNOE-TV  Monroe, 
La.;  and  Sinclair  Oil  on  KMID-TV  Midland, 
Tex.  Producer  is  Winik  Films,  N.  Y. 

WGAL-TV  Lancaster,  Pa.,  has  contracted  for 
89  two-reel  silent  slapstick  comedies  with  Louis 
Weiss  &  Co.,  Los  Angeles,  which  will  be  shown 
on  a  one-run  basis  over  a  period  of  62  weeks. 
Eversharp  Inc.,  Chicago,  started  weekly  half- 
hour  Story  Theatre  on  KNBH  (TV)  Holly- 
wood, for  26  weeks  from  Dec.  28.  Series,  pro- 
duced by  Revue  Productions  as  Chevron  The- 
atre, is  in  its  third  run.  Agency  is  Biow  Co., 
N.  Y. 

Guild  Films  Co.,  N.  Y.,  reported  last  week! 
that  KOMU-TV  Columbia,  Mo.,  has  purchased, 
the  firm's  Life  with  Elizabeth,  Liberace  Show,\ 
Invitation  Playhouse  and  The  Joe  Palooka  Story \ 
tv  film  series. 

PRODUCTION 

Ginger  Rogers,  Academy  Award  winning  mo- 
tion picture  star,  has  been  signed  to  headline  a, 
half-hour  tv  film  series,  packaged  and  produced 
by  John  Guedel,  which  will  start  sometime  this 
year  on  CBS-TV  for  a  firm  26-week  deal.! 
With  a  weekly  budget  of  $37,000,  each  week 
a  group  of  supporting  actors  from  one  of  the 
1,800-odd  straw  hat  and  little  theatres  will  be , 
flown  to  Hollywood  after  being  rehearsed  by 
Mr.  Guedel's  advance  man  in  the  script  that 
is  to  be  filmed.  Miss  Rogers  will  star  in  each  1 
week's  program. 

The  Gibbs  Agency,  production  and  package 
firm,  has  completed,  negotiations  with  Street 
&  Smith,  publisher,  for  tv  film  rights  to  radio 
property  The  Shadow.  Bill  Tuttle,  vice  presi-  i 
dent  in  charge  of  new  program  development 
and  sales,  negotiated  the  deal.  Company  will 
start  production  immediately  on  a  half-hour  j 
film  version  with  the  pilot  scheduled  to  be  shot 
in  New  York. 

Keitz  &  Herndon,  Dallas,  announces  following 
animated  spot  television  commercials  in  pro- 
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duction:  One  for  Maryland  Club  Coffee,  three 
for  the  Frito  Co.,  and  three  for  Wichita  Federal 
Savings  &  Loan  Assn.  Agencies:  For  Maryland 
Club  Coffee,  Tracy-Locke  Co.,  Houston;  Frito 
Co.,  Glenn  Adv.  Inc.,  Dallas;  Witchita  Federal 
Savings  &  Loan  Assn.,  Wilson  Adv.,  Tulsa. 

Mavro  Television  Co.,  N.  Y.,  to  produce  a 
series  of  13  films  of  historic  fights  dating  back 
to  the  19th  century.  Hy  Turkin,  sportscaster, 
WPIX  (TV)  New  York,  has  signed  to  write 
scripts  and  narrate  series,  which  will  be  pro- 
duced in  New  York. 

Studio  City  Television  Productions  Inc.,  North 
Hollywood,  is  completing  "The  Dalton  Gang," 
seventh  half-hour  film  in  Outlaws  of  the  Cen- 
tury tv  series.  Jim  Davis  and  Mary  Castle  head 
cast  of  each  film,  based  on  life  of  a  famous 
outlaw.  Already  completed  are:  "Geronimo," 
"Johnny  Ringo,"  "Frank  and  Jesse  James," 
"Billy  the  Kid,"  "Quantrell  and  His  Raiders," 
and  "Belle  Starr."  William  Witney  directs  for 
associate  producer  Edward  J.  White. 

Video  Pictures  Inc.,  Hollywood,  which  has 
eliminated  canned  laugh  track  for  The  Hank 
McCune  Show,  is  now  incorporating  adapta- 
tion of  fairy  tales  in  situation  comedy  film 
series.  First  one  to  be  completed  is  Jack  and 
the  Beanstalk,  in  which  comic,  as  a  baby-sitter 
portrays  "Jack"  to  keep  his  charges  amused. 
Sets,  designed  by  Bob  Haver,  are  stylized  ab- 
stractions. 


DISTRIBUTION 


Lux-Brill  Productions  Inc.,  N.  Y.,  tv  film  pack- 
ager, announced  it  is  releasing  a  new  filmed 
program,  The  American  Adventure,  which, 
the  company  said,  embodies  a  new  technique 
whereby  two  or  three  short  industrial  films  are 
integrated  into  live  production.  The  half-hour 
program  is  described  as  a  documentary  point- 
ing up  America's  productive  genius.  According 
to  Dick  Dubelman,  executive  producer  for  the 
package,  the  series  involves  a  cooperative  ar- 
rangement under  which  manufacturers  assist 
in  the  filming  of  highlights  of  their  processes 
and  Lux-Brill  provides  on-the-spot  narration 
by  Kani  Evans.  Mr.  Dubelman  said  that  the 
series  is  under  consideration  for  sponsorship 
by  several  advertisers  and  noted  that  the  co- 
operative arrangement  will  reduce  the  cost  of 
sponsorship. 

Alexander  Film  Co.,  Colorado  Springs,  an- 
nounces release  of  new  "package  series"  of  tv 
film  commercials  featuring  ice  cream,  designed 
to  give  local,  national  and  regional  sponsors 
economical,  personalized  film  commercials  con- 
taining all  the  advantages  of  special  produc- 
tions. Television  packages  are  now  available 
on  beer,  bread,  dry  cleaning,  milk  and  ice 
cream  and  details  can  be  obtained  by  writing 
to  that  company. 


RANDOM  SHOTS 

Seawave  Productions  Inc.,  producer  of  dra- 
matic films  for  network  tv  use,  has  been  formed 
by  Bob  Huber  and  Daryl  Parks  of  WKRC-TV 
Cincinnati.  Production  is  scheduled  to  start 
early  this  month  using  the  recently  completed 
sound  stage  and  facilities  of  Film  Associates 
Inc.,  Dayton. 

Harris-Tuchman  Productions,  Hollywood,  pro- 
ducers of  tv  film  commercials,  moves  to  751 
N.  Highland  Ave.,  that  city.  New  facilities  in- 
clude a  shooting  stage  with  standing  kitchen 
set.  Telephone  is  York  7189. 


FCC'S  1952  SCORE  CREDITS  BROADCASTERS 
WITH  $794  MILLION,  15.7%  OVER  1951 

Final  revenue  tabulation  shows:  Radio  $469.7  million,  tv  $324  mil- 
lion. Income:  $1 16  million;  radio  $60  million,  tv  $56  million. 


RADIO  and  television  broadcasting  industry 
revenue  for  1952  totaled  $793.9  million,  15.7% 
above  that  for  1951  when  the  total  was  $686.1 
million,  the  FCC  announced  last  week  in  re- 
leasing final  financial  tabulations  based  on 
reports  to  the  agency  by  networks  and  stations. 
Final  tv  figures  were  released  last  August  [B*T, 
Aug.  3,  1953]. 

The  revised  am-fm-tv  industry  total  was  ac- 
counted for  by  last  week's  final  figures  on  ra 
showing  that  total  radio  revenue  for  1952  was 
$469.7  million,  a  4.3%  rise  over  the  1951 
figure  of  $450.4  million,  but  less  than  prelimi- 
nary estimates  submitted  to  FCC  of  $473.1 
million  for  1952  [B«T,  May  4,  1953].  For  com- 
parison, tv,  as  shown  by  final  figures  last  Au- 
gust, showed  a  37.5%  jump  over  1951,  going 
from  $235.7  million  to  $324.2  million  in  1952. 

Final  radio-tv  industry  income  total  for  1952 
(before  federal  income  tax)  was  $115.6  million, 
a  16.6%  rise  over  195 l's  $99.1  million.  Radio's 
1952  income  was  $60.1  million,  a  rise  of  4.5% 
over  the  1951  figure  of  $57.5  million.  This 
compares  with  $55.5  million  for  tv  in  1952, 
representing  a  33.4%  increase  over  the  $41.6 
million  1951  figure. 

Industry  Expenses  in  '52 

This  means  industry  expenses  in  1952 
amounted  to  $678.3  million,  up  15.6%  from 
$587  million  in  1951.  Radio's  expenses  in  1952 
totaled  $409.6  million,  a  4.3%  increase  from 
the  $392.9  million  1951  figure.  Expenses  in  tv 
totaled  $268.7  million  in  1952  and  $194.1  mil- 
lion in  1951,  a  38.4%  increase. 

The  FCC  cautioned  that  some  overhead 
radio-tv  expenses  undergone  by  networks,  but 
not  easily  allocable  to  either  medium,  have  been 
charged  to  radio  and  may  affect  the  totals  to 
this  extent. 

The  FCC  final  am  report  showed  the  2,355 
am,  am-fm  or  independent  fm  stations  had 
revenue  of  $369.1  million  in  1952,  an  increase 
of  .  6.6%  over  1951  revenue  of  $346.4  million 
(2,241  stations). 

The  four  nationwide  networks  and  three  re- 
gional (including  25  network-owned  stations) 
had  1952  revenues  of  $100.6  million,  down 
3.3%  from  the  $104  million  1951  figure.  The 
★    ★  ★ 
Broadcast  Revenues,  Expenses  and 
Income  of  Networks  and  Stations 
of  Radio  1  and  Television  Broad- 
cast Services  1951-1952 

1951-1952 
($  Millions) 
Total  Broadcast  Revenues 


Service 
Radio 
Television 


1952 
$469.7 
324.2 


1951 
$450.4 
235.7 


Percent 
Increase 
In  1952 
4.3 
37.5 


$793.9       $686.1  15.7 


Industry  Total 

Total  Broadcast  Expenses 

$409.6  $392.9 
268.7  194.1 


4.3 
38.4 


Radio 
Television 

Industry   Total  $678.3  $587.0  15.6 

Broadcast  Income  (before  Federal  Income  Tax) 
Radio  ^                                    $60.1         $57.5  4.5 


Television  - 


55.5 


41.6 


$99.1 


33.4 
16.6 


Industry  Total  $115.6 

1  Includes   AM  and   FM  broadcasting. 

2  Networks  engaging  in  joint  radio-tv  operations 
have  indicated  that  certain  overhead  expenses  not 
readily  allocable  between  radio  and  television,  have 
been  charged  to  radio.  To  the  extent  that  this  has 
occurred,  the  above  figures  may  understate  radio  in- 
come and  overstate  television  income. 


FCC  totals  are  adjusted  to  account  for  revenues 
for  three  stations  owned  by  networks  only  a 
part  of  1952. 

Final  income  figures  show  the  2,355  stations 
with  $48.9  million,  a  3.2%  increase  from  the 
1951  figure  of  $47.4  million. 

Income  for  the  four  national  networks  and 
their  o  &  o  stations,  plus  the  three  regionals 
(Yankee,  Don  Lee  and  Texas  State),  totaled 
$11.2  million— a  10.9%  rise  from  the  $10.1 
million  1951  figure. 

Revenue  received  in  1952  by  the  seven  radio 
networks  and  2,324  stations  (excluding  56  inde- 
pendently-operated fm  stations)  was  derived: 
$109.8  million  from  sale  of  all  types  of  network 
time,  $363.3  million  from  non-network  time 
sales  and  $48  million  from  incidental  broadcast 
activities.  From  the  first  two  is  deducted  $52.6 
million  for  commissions  and  from  the  resulting 
total  $407.5  million  for  total  expenses,  to  total 
$61  million  income  before  federal  income  tax. 

Average  1952  broadcast  revenue  for  the  816 
radio  stations  licensed  in  1941  or  before  was 
$295,473,  with  income  before  federal  income 
tax  $49,126.  Average  revenue  for  the  1,333  sta- 
tions licensed  between  1942-50  was  $98,937, 
with  income  of  $9,668. 

The  90  network  radio  outlets  (excluding  net- 
work o&o's)  with  revenues  of  more  than  $500,- 
000  averaged  $878,982  revenue  and  $181,259 
income  before  federal  tax.  Their  $697,724  ex- 
penses were  broken  down  as  follows:  Technical 
17.9%,  program  37.1%,  selling  13.3%,  general 
and  administrative  31.7%.  The  25  non-network 
radio  stations  in  this  revenue  category  (average 
revenue  $88,232,  income  $151,584)  had  $732,- 

★    ★  ★ 

Broadcast  Revenues,  Expenses,  and 
Income  of  Radio  Broadcast  Services 
1951-1952 

($  Millions) 
Total    Broadcast  Revenues 

Percent 
Increase  or 
(Decrease) 
1951       In  1952 


4  nationwide  networks  and 
3  regional  networks 
(including  owned  and 
operated  stations)  1 

Other    radio    stations  2 


1952 


$100.6 
369.1 


$104.0 
346.4 


Total  $469.7  $450.4 

Total    Broadcast  Expenses 


4  nationwide  networks  and 
3  regional  networks 
(including  owned  and 
operated  stations) 

Other   radio  stations 

Total 


$89.4 
320.2 


$93.9 
299.0 


$409.6  $392.9 


(3.3) 
6.6 

4.3 


(4.8) 
7.1 

4.3 


Broadcast  Income  (before  Federal  Income  Tax) 


4  nationwide  networks  and 

3  regional  networks 

(including  owned  and 

operated  stations)  $11.2 
Other    radio    stations  48.9 


Total 


$60.1 


$10.1 
47.4 

$57.5 


10.9 

3.2 


4.5 


1  Includes  the  operations  of  25  network  owned  sta- 
tions in  both  years.  As  a  result  of  ownership  changes 
in  1952,  however,  operation  of  three  such  stations  are 
included  only  for  that  part  of  1952  during  which  the 
stations  were  network-owned  and  operated.  The  three 
stations  are  included  in  "other  radio  stations"  for  the 
remainder  of  the  year. 

2  Including  2241  AM,  AM-FM  or  Independent  FM  sta- 
tions in   1951   and  2355  in  1952. 
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648  expenses  as  follows:  technical  17.7%,  pro- 
gram 35%,  selling  19%,  general  and  admin- 
istrative 28.3%. 

In  the  $100,000-$500,000  revenue  group  678 
network  outlets  (non-o&o's)  averaging  $200,- 

Comparative  Financial  Data  of  Radio  2 
Networks  and  Stations  1951-1952 


($  Thousands) 
Amount 
1952 

72 
2,324  s 


Item 

Number  of  networks 
Number    of  stations 

A.  Revenues  from  the 
sale  of  time: 
1 .   Network  time  sales 

to: 

a.  Nationwide 
networks 

b.  Regional  net- 
works 

c.  Miscellaneous 
networks  and 
stations 

Total 

2.  Deduct — Payments 
to  foreign  stations 
and   elimination  of 
miscellaneous 
duplications 

Revenue  from 
network  time 
sales 

3.  Non-network  time 
sales  to: 

a.  National  and  re- 
gional advertisers 
and  sponsors 

b.  Local  advertisers 
and  sponsors 
Total  revenues 

frorr  non-network 
time    sales  363,289 
Total  revenues  from 

time    sales  473,1 51 

4.  Deduct — Commissions 
to  regularly  estab- 
lished agencies,  rep- 
resentatives, brokers 
and  others 
Net  revenues  from 

time  sales 

B.  Revenues  from  inci- 
dental broadcast 
activities: 
Talent 

Sundry  broadcast 
revenues 


Amount 
1951 

7 

2,200 


Percent  of 
Increase 
(Decrease) 


$102,076 

$113,984 

(10.4) 

4,413 

4,664 

(5.4) 

2,921 
$109,410 

3,817 
$122,465 

(23.5) 
(10.7) 

(452) 

431 

109,862 

122,034 

(10.0) 

123,658 

119,559 

3.4 

239,631 

214,519 

11.7 

004  revenue  and  $25,924  income,  had  $174,080 
expenses:  Technical  16.6%,  program  30.3%, 
selling  15.5%,  general  and  administrative 
37.6%.  The  351  non-network  outlets  in  this 
category,  with  $173,851  revenue  and  $19,897 
income  had  $153,954  expenses:  technical 
15.9%,  program  30.3%,  selling  16.6%  and  gen- 
eral and  administrative  37.2%. 

Some  375  network  affiliates  (non-o&o's)  in 
the  $25,000-$  100,000  revenue  group  had  ave- 
rage revenue  of  $70,819,  income  of  $6,658  and 
$64,160  expenses:  technical  19.1%,  program 
31.8%,  selling  12.4%,  general  and  administra- 
tive 36.7%. 

The  688  independents  in  the  $25,000-$  100,- 
000  revenue  group  averaged  $61,466  revenue, 
$4,344  income  and  57,123  expenses:  technical 
18.3%,  program  30.9%,  selling  13.5%,  general 
and  administrative  37.3%. 


52,646 
420,505 


334,078 
456,112 


51,561 
404,551 


8.7 
3.7 


2.1 
3.9 


'Dragnet'  Tops  'Lucy' 
Once  Again,  ARB  Says 

THE  FANS  do  not  love  Lucy  on  tv  so  much 
as  they  used  to,,  according  to  American  Re- 
search Bureau  audience  figures  for  the  week 
Dec.  1-7.  ARB  says  it  was  Dragnet  replacing 
/  Love  Lucy  for  the  second  time  this  year  and, 
according  to  ARB,  the  first  time  since  Feb- 
ruary 1952  any  other  program  has  had  a 
greater  audience  than  Lucy. 
Ratings  follow: 


incidental  broad- 
cast activities 
Total  broadcast 
revenues 
.  Total  broadcast  ex- 
penses of  networks  and 
stations  407,516 
.  Broadcast  income  (or 
loss)  before  Federal 
income    tax  61,076 


33,418 

26,889 

24.3 

14,669 
l 

17,786 

(17.5) 

48,087 

44,675 

7.6 

468,592 

449,226 

4.3 

389,975 


59,251 


4.5 


3.1 

1  Excludes    56    independently    operated    FM  stations. 

2  Includes  3  regional  networks,  the  Yankee  Network, 
Inc.,  the  Don-Lee  Broadcasting  System  and  the  Texas 
State   Network,  Inc. 

3  2,200  stations  reported  in  1951. 


Program 

Rating 

1 

Dragnet  (NBC) 

61 .3 

2 

1  Love  Lucy  (CBS) 

60.0 

3 

You  Bet  Your  Life  (NBC) 

51.3 

4 

Milton  Berle  (NBC) 

49.0 

5 

Jackie  Gleason  (CBS) 

48.3 

6 

Talent  Scouts  (CBS) 

46.5 

7 

Toast  of  the  Town  (CBS) 

45.6 

8 

Godfrey  and  Friends  (CBS) 

42.6 

9 

What's  My  Line  (CBS) 

41.2 

10 

Our  Miss  Brooks  (CBS) 

41.1 

Viewers 

Program 

(Add  000) 

1 

Dragnet  (NBC) 

39,780 

2 

1  Love  Lucy  (CBS) 

39,690 

3 

Milton  Berle  (NBC) 

35,030 

4 

You  Bet  Your  Life  (NBC) 

33,770 

5 

Jackie  Gleason  (CBS) 

33,090 

6 

Godfrey  and   Friends  (CBS) 

31,720 

7 

Toast  of  the  Town  (CBS) 

31,430 

8 

Comedy  Hour  (Durante)  (NBC) 

27,410 

9 

Burns  and  Allen  (CBS) 

24,280 

10 

Talent  Scouts  (CBS) 

23,910 

As  in  Radio,  U.  S.  Tv  Shows 
Becoming  Canada's  Top  Fare 

Elliott  -  Haynes  Ltd.  ratings 
show  U.  S.  programs  popular 
to  the  Canadian  viewer.  The 
trend  has  set  in  with  increased 
telecasting  by  our  Northern 
Neighbor. 

TV  program  popularity  in  Canada  is  follow- 
ing the  pattern  which  developed  in  radio  over 
the  years,  setting  the  U.  S.  imports  as  the  fa- 
vored fare.  This  trend  to  U.  S.  shows  is  being 
emphasized  now  that  more  programs  from  the 
south  of  the  U.  S. -Canadian  border  and  more 
tv  stations  are  making  debuts  in  Canada. 

December  "Telerating"  report  of  Elliott- 
Haynes  Ltd.,  Toronto  and  Montreal,  points  to 
U.  S.  shows  in  the  lead  among  the  top  10  pro- 
grams. In  the  Toronto  area  where  there  are 
some  225,000  tv  sets,  the  rating  report  on 
CBLT  Toronto,  gives  NHL  Hockey  (Canadian) 
a  leading  rating  of  53,  followed  by  Jackie 
Gleason,  52;  Sports  Club,  50.5  (Canadian); 
Dennis  Day  Show,  44;  Saturday  Dinah  Shore 
Show,  41;  Our  Miss  Brooks,  38.7;  Douglas 
Fairbanks  Presents,  35.7  (British);  Toast  of 
the  Town,  34.9;  Kraft  Theatre,  33.1;  Tuesday 
Dinah  Shore  Show,  32.9. 

The  same  audience  also  looks  at  WBEN-TV 
Buffalo,  where  leading  shows  have  a  higher 
percentage  of  the  Canadian  audience.  The 
first  five  are  Arthur  Godfrey,  64.5;  /  Led 
Three  Lives,  63.3;  Studio  One,  59.7  (13.2  on 
Toronto  the  same  time);  Life  of  Riley,  58.1, 
and  Groucho  Marx,  51  A. 

On  CBFT  Montreal,  only  station  received 
by  87,000  receivers,  the  10  most  popular 
shows  in  December  were  NHL  Hockey  (Ca- 
nadian), 89.9;  Hit  Parade,  89.4;  Wrestling, 
86.6  (Canadian);  Foreign  Intrigue,  81.6; 
Studio  One,  80.4;  Big  Revue,  79.6  (Canadian); 
La  Famille  Plouffe,  78.6  (Canadian);  Jackie 
Gleason  Show,  78.4;  Ford  Theatre,  76.9;  Gen- 
eral Motors  Theatre,  75.6  (Canadian). 

CFPL-TV  London,  during  its  first  week  on 
the  air,  with  competition  from  U.  S.  border 
stations,  had  in  the  lead,  Dennis  Day,  81.6; 
Sunday  Movie,  80.5;  Show  Time  (Canadian), 
78.4;  Ford  Theatre,  76.5;  Four  Star  Theatre, 
75.2. 


Average  Per  Radio  1  Station  Broadcast  Revenues  and  Broadcast 
Income  3  in  1952  Classified  by  Year  Licensed  and  by 
Class  and  Time  of  Station 


Number   of  Stations 


Average  per  station 
Broadcast  Revenues     Broadcast  Income  : 
1952  1952 


o>  a> 

r-  >■ 


HI  IN 
.id  -f 
_|  O. 


0)  CS 

.Si'* 

Jj  CN 


Class  and  time  of  station 


c  a 
13  c 


<D  CN 


(1) 

(2) 

(3) 

(4) 

(5) 

(6) 

■  17) 

Clear  channel: 

50,000  watts: 

Unlimited 

62 

4 

$983,808 

$234,925 

$183,136 

($36,037) 

Part-time 

4 

2 

976,798 

127,157 

5,000  to  25,000  watts: 

Unlimited 

32 

15 

396,030 

228,232 

68,926 

22,210 

Part-time 

3 

3 

261,865 

169,011 

58,536 

25,671 

Regional: 

Unlimited 

379 

262 

307,126 

153,757 

52,799 

11,455 

Part-time 

33 

354 

206,889 

89,199 

20,928 

10,022 

Local: 

Unlimited 

292 

556 

132,742 

81,056 

17,396 

9,015 

Day  and  part-time 

11 

137 

68,654 

69,758 

5,606 

6,709 

All  stations 

816 

1,333 

295,473 

98,937 

49,126 

9,668 

1  See  footnote  1,  Table  3 

2  Before  Federal  income  tax 
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Average  Broadcast  Expense  per  station  of  2207  Radio  Stations 
Classified  by  Total  Broadcast  Revenues 


1952 

Stations  with  Broadcast  Revenues  of: 
Over 


Type  of  Expense 


$500,000 

Percent 
of 

Amount  Total 


$100,000-$500,000 
Percent 
of 

Amount  Total 


Less  Than 
$100,000 
Percent 
of 

Amount  Total 


Technical 
Program 
Selling 

General  and 


Stations  Serving  as  outlets  for  nation-wide  Networks  - 


Administrative 


Total 

Average  broadcast 
revenues   per  station 

Average  broadcast 
income  per  station  :l 

Number  of  Stations 


Technical 
Program 
Selling 

General  and  Administrative 

Total 
Average  broadcast 

revenues  per  station 
Average  broadcast 

income  per  station  8 
Number  of  Stations 

1  See  footnote  1,  table  3.  St< 

2  Excludes  owned  and  operat 
*  Before  Federal  income  tax. 


125,003 
258,506 
92,864 
221,350 

17.9 
37.1 
13.3 
31.7 

28,933 
52,697 
26,917 
65,533 

16.6 
30.3 
15.5 
37.6 

12,215 
20,405 
7,974 
23,566 

19.1 
31.8 
12.4 
36.7 

697,724 

100.0 

174,080 

100.0 

64,160 

100.0 

878,982 

200,004 

70,819 

181,259 
90 

25,924 
678 

6,658 
375 

ing  as  outlets  for 

Nation-wid 

s  Network 

s 

129,425 
256,510 
138,908 
207,805 

17.7 
35.0 
19.0 
28.3 

24,419 
46,678 
25,573 
57,284 

15.9 
30.3 
16.6 
37.2 

10,421 
17,661 
7,713 
21,328 

18.3 
30.9 
13.5 
37.3 

732,648 

100.0 

153,954 

100.0 

57,123 

100.0 

884,232 

173,851 

61,466 

151,584 
25 

19,897 
351 

4,344 
688 

ons  inclu 

ded  have 

time  sales  of  $25,000 

or  more. 

Broadcasting 


Telecasting 


WSIX-TV  began  telecasting  on  Chan- 
nel 8  on  November  29,  1953,  to  Middle 
Tennessee  and  Southern  Kentucky  . . . 
with  excellent  quality  reports  from 
viewers  even  in  Northern  Alabama. 
We've  had  numerous  consistent-signal 
reports  from  points  more  than  100  air 
line  miles  from  Nashville. 


Power:  90,000  watts  video  (e.r.p.)  — 
CP  for  316,000  watts 
Networks  (live) :  Basic  CBS 
ABC  &  DuMont  Affiliate 
Television  sets:  135,993  in  Nashville 
area  on  October  31,  1953.  (50-mile 
radius) . 

Antenna:  1370  feet  above  sea  level. 
New  antenna  will  be  1749  feet  above 
sea  level. 

Call  your  Hollingbery  man  or  the  sta- 
tion for  availabilities  or  additional  in- 
formation. 


wsix-t 

NASHVILLE   3,  TENNESSEE 


CBS  BASIC  AFFILIATE 

SUPPLEMENTARY  AFFILIATE 

ABC   and  DuMont 


•      NEW    YORK  • 


NATIONAL  REPRESENTATIVE 
THE  GEORGE  P.  HOLLINGBERY  COMPANY 

CHICAGO      •      ATLANTA      •      LOS  ANGELES 


•      SAN  FRANCISCO 


TRADE  ASSNS. 


NARTB'S  RADIO-TV  BOARDS  SET  PARLEY 
TO  OUTLINE  1 954'S  EXPANDED  WORKLOAD 

Arizona  meeting  Jan.  21-23  will  study  tv  and  radio  growth,  asso- 
ciation structure,  membership,  budget,  research,  codes,  access  to 
news — and  the  Chicago  convention  in  May. 


NARTB's  Radio  and  Television  Boards,  and 
the  combined  boards,  will  meet  Jan.  21-23  at 
Camelback  Inn,  Phoenix,  Ariz.,  to  lay  plans 
for  a  year  of  expanded  work  in  line  with  1954 
expansion  of  radio-tv  broadcasting  into  a 
billion-dollar  industry. 

New  functions  centering  around  tv's  fast 
growth  and  the  continuance  of  aural  broad- 
casting's steadily  increasing  business  will  be 
considered  by  the  boards  as  the  association 
adapts  its  operations  to  these  trends.  „ 

The  board  will  examine  the  association's 
structure  after  three  years  of  radio-tv  life  under 
a  single  trade  organization  roof.  Tv  was 
brought  into  NARTB  in  early  1951  when  by- 
laws were  rewritten  to  keep  the  two  electronic 
media  working  in  harmony. 

Following  committee  meetings  early  in  the 
week,  the  Tv  Board  will  meet  Thursday,  the 
21st.  The  Radio  Board  meets  the  next  day 
followed  by  a  combined  meeting  on  the  23d. 

Membership  has  reached  the  1,800  mark, 
13.6%  over  a  year  ago.  Tv  members  have 
more  than  doubled,  with  about  225  video 
stations  now,  compared  to  half  that  number  a 
year  ago.  Associate  membership,  too,  is  at  a 
record  high,  and  aural  broadcast  rolls  have 
been  moving  continuously  upward.  A  nation- 
wide membership  drive  is  in  the  works. 


One  effort  to  set  up  a  separate  radio-only 
association  appeared  during  the  early  autumn 
when  a  group  of  stations  proposed  formation 
of  a  Federation  of  American  Radio  Broad- 
casters [B*T,  Sept.  28,  1953].  The  idea  drew 
enthusiastic  support  in  some  quarters  and  vigor- 
ous opposition  in  others.  Nothing  happened, 
however,  and  the  plan  has  been  inactive. 

Some  increase  in  the  association's  budget  is 
anticipated  in  view  of  the  bigger  servicing  job 
and  the  expansion  of  activities,  particularly  in 
the  committee  field.  The  1953  budget  ran  a 
little  under  $740,000  or  about  $50,000  over 
the  1952  figure. 

A  big  topic  at  Phoenix  will  be  the  plan  to 
set  up  a  television  circulation  study  project. 
The  idea  was  born  at  the  Television  Board's 
meeting  in  December  1952.  Intensive  studies 
have  been  made  during  the  last  13  months  and 
the  project  is  ready  for  field  testing  on  a  pilot 
basis,  if  the  board  approves.  The  project  would 
accomplish  for  tv  the  type  of  service  developed 
by  the  two  Broadcast  Measurement  Bureau 
surveys  for  radio. 

Dr.  Franklin  R.  Cawl,  former  Wharton  U. 
professor  and  a  market-research  consultant, 
has  developed  the  tv  circulation  measurement 
formula.  Details  have  been  kept  secret  pending 
final  approval  by  the  Television  Board  and 


launching  of  the  pilot  study. 

The  radio  and  tv  boards  will  go  over  the 
separate  department  budgets  after  preliminary 
finance  committee  study  and  review  programs 
of  each  department  and  committee. 

Contact  of  Judge  Justin  Miller  as  chairman 
of  the  board  expires  March  31.  Judge  Miller 
became  president  Oct.  1,  1945.  He  was  elected 
chairman  of  the  board  in  1951  when  Harold  E. 
Fellows  was  selected  as  president.  In  addition 
to  the  board  chairmanship,  Judge  Miller  has 
been  general  counsel.  His  three-year  contract 
provided  salaries  scaling  from  $35,000  to 
$25,000. 

If  the  contract  is  not  renewed  Judge  Miller 
becomes  eligible  to  participate  in  a  pension 
plan  that  becomes  effective  July  1. 

First  results  of  a  tv  program-advertising 
monitoring  campaign  under  the  auspices  of  the 
NARTB  TV  Code  Review  Board  will  be  sub- 
mitted to  the  Television  Board.  This  monitoring 
is  based  on  observations  by  staff  monitors  and 
self-examination  by  stations  and  networks. 
Preliminary  monitoring  by  staff  personnel  had 
shown  too  much  commercialism  on  tv,  accord- 
ing to  the  code  group.  Edward  H.  Bronson,  di- 
rector of  code  affairs,  conducted  a  trial-run 
monitoring  effort.  Stations  have  now  been  given 
monitoring  logs  as  a  means  of  checking  com- 
pliance with  the  code. 

The  code  is  widely  credited  with  having  elim- 
inated much  objectionable  program  material 
from  tv  programs  since  it  went  into  operation 
22  months  ago.  The  principal  concern  at  the 
Code  Board's  recent  meeting  centered  around 
commercial  violations  [B*T,  Dec.  14,  1953]. 

Thus  far  the  code  group  has  announced  no 
punitive  action  against  subscriber  stations.  If 


BOARD  TO  ADVISE  ON  SRA  'CRUSADE' 


Nine  -  man   station  advisory 

board  will  meet  Jan.  12. 

STATION  advisory  board  to  advise  and  deter- 
mine policy  for  the  Crusade  for  Spot  Radio 
has  been  created  by  Station  Representatives 
Assn.  (Closed  Circuit,  Dec.  21,  1953),  which 
launched  the  Crusade  early  in  1953  and  has 
sponsored  it  since  then,  John  Blair,  SRA  presi- 
dent, announced  in  a  statement  for  release 
today  (Monday). 

Nine-man  station  advisory  board,  which  will 
hold  its  first  meeting  Jan.  12  in  New  York, 
comprises:  Harry  Burke,  KFAB  Omaha;  Robert 
B.  Jones  Jr.,  WFBR  Baltimore;  Leslie  L.  Ken- 
non,  KWTO  Springfield,  Mo.;  Richard  H. 
Mason,  WPTF  Raleigh;  Philip  Merryman, 
WICC  Bridgeport;  William  B.  McGrath,  WHDH 
Boston;  Charles  F.  Phillips,  WFBL  Syracuse; 
Odin  S.  Ramsland,  KDAL  Duluth;  Ben  Strouse, 
WWDC  Washington. 

Board's  Agenda 
Incorporation  of  the  Crusade  will  be  con- 
sidered by  the  new  station  advisory  board, 
Mr.  Blair  said,  noting  that  if  this  idea  were 
adopted  the  members  of  the  station  board 
would  become  directors  of  the  new  corpora- 
tion along  with  the  present  directors  of  SRA. 
Other  matters  to  be  taken  up  at  the  initial 
meeting  will  include  recommendations  for  a 
new  dues  schedule  for  the  more  than  300  par- 
ticipating stations,  plans  for  a  membership  cam- 
paign and  a  budget  for  the  year  ahead  with 
possible  provisions  for  additional  personnel  to 
increase  the  effective  sales  activity  of  the 
Crusade. 

Reviewing  the  history  of  the  Crusade,  Mr. 
Blair  pointed  out  that  since  its  foundation  last 
March  to  sell  the  advantages  of  spot  radio  to 
advertisers  and  agencies  at  the  top  level  the 


Crusade  has  been  supported  by  funds  subscribed 
by  member  stations.  In  April,  less  than  a 
month  after  the  Crusade  began,  Reg  Rollinson 
was  appointed  director  of  advertiser  relations. 

The  Crusade's  success  has  already  surpassed 
his  expectations,  Mr.  Blair  said,  reporting  that 
September  was  the  highest  month  in  the  history 
of  radio  in  volume  of  new  orders  for  spot 
business  and  that  October  was  the  top  month 
in  spot  radio  time  billings  until  November  set 
an  even  higher  record.  Cited  among  the  achieve- 
m  e  n  t  s  are  more 
national  spot 
radio  advertisers, 
using  more  markets 
and  more  stations 
per  market,  with 
more  saturation  cam- 
paigns, and  longer 
seasonal  campaigns, 
as  well  as  more 
new  and  unusual 
types  of  campaigns, 
specially  based  on 
local   station  talent 

and  programs.  Mr<  McGrath 


Mr.  Mason 


Mr.  Strouse 


Mr.  Merryman 


Mr.  Ramsland 


Mr.  Burke 


Mr.  Kennon 


Mr.  Phillips 


Mr.  Jones 
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•••in  important  matters 
such  as  the  purchase  of 

|  V  Broadcast  equipment* .. 


COMPARE 


BEFORE  YOU  DECIDE 


If  your  station  plans  to  begin  television  service,  or  go  to  high 
power  .  .  .  Standard  Electronics  invites  you  to  compare  and  decide 
on  a  basis  of  cold  facts. 

Compare  circuitry  . . .  tube  replacement  costs  .  .  .  power  con- 
sumption .  .  .  ability  to  transmit  color  signals  .  .  .  operating  sim- 
plicity . .  .  eye  appeal .  . .  maintenance  .  . .  deliveries  .  .  .  comparative 
factors  that  truly  decide  which  transmitter  best  serves  your  needs. 

Comparison  Chart  of  VHF  High  Power  Transmitters  (50  K  W) 


SE  Transmitter 

Transmitter  B 

Transmitter  C 

Transmitter  E 

AMPLIFIER  DRIVES  WITH  5  KW 

★ 

YES 

NO 

YES 

YES 

AMPLIFIER  WILL  OPERATE  WITH  ANY  MAKE  DRIVER 

YES 

NO 

NO 

NO 

tube  am|g-S5£F 

★ 

$6,138 
$1,495 

$11,625 
$4,237 

$13,230  (est) 
$6,429  (est) 

$9,250  (est) 
$5,050  (est) 

AIR  COOLED 

* 

YES 

YES 

NO 

NO 

POWER  LINE  REQUIREMENTS 
(at  black  level) 

* 

208/230  V 
60  cy,  3 
145  KW 

460  V 

60  cy,  3  <(> 
193  KW 

208/230  V 

60  cy,  3  <ti 
150  KW  (est) 

208/230  V 
60  cy,  3  4> 
165  KW  (est) 

FLOOR  AREA  (including  power  equipment, 
blowers,  etc.) 

152  sq.  ft. 

154  sq.  ft. 

160  sq.  ft.  (est) 

ALL  TUBES  VISIBLE  FROM  FRONT 

★ 

YES 

NO 

NO 

NO 

SELF  CONTAINED  (no  separate  enclosures,  vaults, 
pumps,  etc.) 

* 

YES 

NO 

NO 

NO 

INDIVIDUAL  CHASSIS  CONSTRUCTION 

★ 

YES 

NO 

NO 

NO 

INTERUNIT  CABLING  WITHOUT  TRENCHES 

★  YES 

NO 

NO 

NO  jj 

50 

Transmitter 

^^^aeliveries 

SE's  BLUE  STAR  stations 

(SE  equipped — maximum  power  authorized  by  FCC) 


WITH 

KW 

smitte 


★  THE  BIRMINGHAM  NEWS  CO.  •  WABT,  Birmingham,  Channel  13 

40  KW— 316  KW  ERP 

★  CROSLEY  BROADCASTING  CORP.  •  WLW-A,  Atlanta,  Channel  11 

50  KW— 316  KW  ERP 

★  GENERAL  TELERADIO  .WOR-TV,  Empire  State  Bldg.,  New  York,  Channel  9 

50  KW— 130  KW  ERP 


OA/LV 

STANDARD  ELECTRONICS 

has  these 
exclusive  features 

* 

ADD-A-UNIT  DESIGN 

Lets  you  go  from  500  watts 
to  50  KW  without  scrapping 
or  even  modifying  a  single 
piece  of  equipment. 


VERSATILE  AMPLIFIERS 

SE's  Add-A-Unit  amplifiers 
can  be  added  to  existing  sta- 
tion  equipment  regardless  of 
make.  Any  5  KW  transmitter 
will  drive  a  50  KW  S-E 
amplifier. 

ECONOMICAL  INSTALLATION 

Fewer  building  alterations. 
Units  fit  any  station  layout. 

★ 

SELF-CONTAINED 

Compact,  no  external  blow- 
ers or  external  vaults  needed. 


Transmitter  room  of 
WOR-TV's  new  Empire  Stale 
50  KW  transmitter, 
130  KW  ERP.  100%  air 
cooled.  Completely  self- 
contained.  Equipment 
throughout  by 
Standard  Electronics. 


»       •»  9 


LOWER  TUBE  COSTS 

Similar  types  throughout. 
Low  emission  visual  tubes 
interchangeable  with  aural 
section  where  power  require- 
ments are  less.  Lower  initial 
tube  cost,  too. 


ACCESSIBLE 

All  tubes  visible  and  accessi- 
ble from  the  front  via  full 
length  glass  doors. 


COLOR  ADAPTABLE 

Elimination  of  back  porch 
clamp  insures  proper  opera- 
tion with  color  signals. 


TO  DELIVER  TOMORROW'S  EQUIPMENT  TODAY, 


standard  electronics  corporation 


A      SUBSIDIARY      OF      CLAUDE      NEON,  INC. 
285-289    EMMETT    STREET      •      NEWARK    5,    N.  J. 

devoted  exclusively  to  the 
engineering,  manufacturing,  and  servicing  of  equipment 
for  the  broadcast  and  television  industry 
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penalties  are  invoked,  they  must  be  imposed  by 
the  full  Television  Board  after  a  violation  has 
been  reported  to  it  by  the  code  group.  Some 
feeling  has  been  apparent  about  the  intricate 
penalty  procedure,  with  claim  made  that  the 
red  tape  is  likely  to  protect  violators. 

Up  for  study,  also,  will  be  the  broadcasting 
Standards  of  Practice,  opposite  number  to  the 
tv  code.  The  radio  document  has  no  punitive 
or  seal  features  and  had  lived  a  quiet  life  until  a 
little  over  a  year  ago  when  a  committee  under 
John  F.  Meagher,  KYSM  Mankato,  Minn., 
started  to  modernize  it.  A  new  preamble  has 
been  prepared  and  other  changes  are  proposed. 
Investigations  Cited 

Several  subcommittees  of  the  NARTB  Public 
Events  Committee  are  investigating  such  prob- 
lems as  access  to  legislative  proceedings,  admis- 
sion behind  fire  and  police  lines,  bans  on  access 
to  public  events,  and  equal  treatment  on  news 
releases  from  official  organizations. 

At  its  Dec.  4  meeting  the  committee  voted  in 
favor  of  changing  its  name  to  Committee  on 
Freedom  of  Information.  This  change  is  up  to 
the  board.  Edgar  Kobak,  WTWA  Thomson, 
Ga..  is  committee  chairman. 

One  of  NARTB's  most  active  units,  the  Tv 
Information  Committee,  will  submit  a  report  on 
a  number  of  its  projects.  The  committee  has 
been  preparing  reports  to  the  public  in  which 
achievements  of  the  medium  in  the  public  serv- 
ice field  are  reviewed. 

This  group  has  faced  organized  and  random 
attacks  relating  to  effect  of  tv  crime  dramas  on 
young  people.  It  has  met  many  charges  head-on 
and  has  won  praise  from  many  organizations 
such  as  the  American  Medical  Assn.  for  in- 
dustry cooperation.  President  Fellows  serves  as 
chairman  of  the  committee. 

Plans  for  the  May  23-27  NARTB  convention 
at  the  Palmer  House,  Chicago,  will  be  reviewed 
at  Phoenix.  Kenyon  R.  Brown,  KWFT  Wichita 
Falls,  Tex.,  leads  1954  convention  committee. 

Also  up  for  review  will  be  tentative  arrange- 
ments for  the  NARTB  Engineering  Conference, 
a  feature  of  the  convention  since  1947.  A. 
Prose  Walker,  manager  of  the  NARTB  Engi- 
neering Dept.,  is  working  on  the  technical 
agenda  with  members  of  a  newly  appointed  con- 
ference committee  headed  by  Raymond  F.  Guy, 
NBC.  Other  members  are  William  B.  Lodge, 
CBS;  E.  M.  (Pete)  Johnson,  MBS;  Rodney 
Chipp,  DuMont;  Frank  Marx,  ABC;  Willard  J. 
Purcell,  WGY  Schenectady,  Karl  Hoffman, 
WGR  Buffalo;  George  F.  Leydorf,  WJR  Detroit; 
A.  James  Ebel,  WMBD  Peoria,  111.;  Carl  J. 
Meyers,  WGN  Chicago.  James  D.  Russell, 
KKTV  (TV)  Colorado  Springs,  is  board  liai- 
son with  the  committee. 

Interest  in  Sports 

It's  certain  the  radio  and  tv  boards  will  be 
interested  in  work  of  the  active  Sports  Commit- 
tee headed  by  George  J.  Higgins,  KMBC-AM- 
TV  Kansas  City.  The  committee  has  been  meet- 
ing frequently  to  look  into  such  problems  as 
monopolistic  control  of  sports  events  radio-tv 
pickups  and  charging  of  exorbitant  fees  for 
play-by-play  rights.  Last  September  the  com- 
mittee was  active  in  breaking  down  some  of  the 
restrictions  against  round-by-round  summaries 
of  the  Marciano  championship  fight.  Three 
NARTB  top  officials  and  Mr.  Higgins  are  to 
appear  this  week  on  the  annual  convention  pro- 
gram of  National  Collegiate  Athletic  Assn.  in 
Cincinnati  (see  story  on  this  page). 

These  topics,  and  a  number  of  others,  will 
confront  the  directors  at  their  winter  meeting. 
Tentatively  listed  are  such  matters  as  tv  sales 
promotion;  government  relations;  research;  em- 
ploye relations;  tv  film  sale  study,  looking 
toward  standardization;  operation  of  the  in- 
dustry insurance  plan  and  election  procedure 
for  the  two  boards  and  station  membership  dues. 
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WILL  NCAA's  TV  POLI 

Three-day  convention  opens  in 
Cincinnati  Wednesday.  Oppo- 
sition grows  within  NCAA's 
ranks  to  break  the  one-game- 
a-Saturday  policy. 

ATTEMPT  to  crack  the  National  Collegiate 
Athletic  Assn.  television  monopoly  will  be  made 
by  regional  college  groups  when  the  NCAA 
opens  its  three-day  convention  in  Cincinnati 
Wednesday. 

Growing  opposition  has  been  developing 
within  NCAA  ranks  to  break  up  the  one-game- 
a-Saturday  policy  [B«T,  Dec.  14,  1953,  et  seq.] 
'  promising  a  lively  oratorical  battle  within 
NCAA's  Tv  Committee  as  well  as  on  the  con- 
vention floor. 

While  feeling  has  become  more  intense 
among  regional  college  conferences,  where 
alumni  are  anxious  to  see  their  teams  play, 
NCAA  will  enter  the  Cincinnati  convention 
with  a  feeling  of  assurance  based  on  its  inter- 
pretation of  the  decision  of  Federal  Judge  Allan 
K.  Grim  [B»T,  Nov.  16,  1953]. 

The  effort  to  continue  airtight  control  over 
football  telecasting  comes  after  one  of  the  most 
successful  seasons  in  sports  history.  Just  prior 
to  the  January  1953  NCAA  convention  in 
Washington  an  outburst  of  heated  resentment 
against  the  monopoly  was  heard  in  sports  and 
college  circles. 

Opposition  Leaders 

This  year,  however,  the  opposition  is  clust- 
ered in  the  indignant  reports  by  the  Big  Ten 
and  Pacific  Coast  Conferences,  which  want 
their  own  games  instead  of  those  picked  out 
before  the  calibre  of  teams  is  known  and  with- 
out regard  for  the  intense  sectional  interest  in 
individual  conference  areas. 

NCAA  had  been  delaying  adoption  of  a 
formal  television  policy  pending  outcome  of  the 
government's  antitrust  suit  against  the  profes- 
sional league.  The  decision  of  Judge  Grim, 
according  to  Joseph  L.  Rauh  Jr.,  NCAA  coun- 
sel, supports  NCAA's  method  of  confining  tv 
for  the  most  part  to  one  game  per  Saturday. 
A  few  exceptions  have  been  made  in  the  case 
of  sellouts,  but  for  the  most  part  NCAA  has 
departed  only  to  a  limited  extent  from  the  one- 
game  policy  despite  the  opposition  of  important 
colleges  and  public  groups. 

NARTB  as  been  given  a  spot  on  the  NCAA 
agenda.  President  Harold  E.  Fellows  will  speak 
at  a  Wednesday  panel  session,  3-5  p.m.,  at  which 
professional  and  technical  problems  of  college 
athletic  directors  will  be  discussed.  Radio  will 
be  one  of  five  topics  to  be  considered  by  the 
athletic  directors.  Robert  K.  Richards,  NARTB 
..  administrative  vice  president;  George  J.  Higgins, 
KMBC-AM-TV  Kansas  City,  chairman  of  the 
NARTB  Sports  Committee,  and  Thad  Brown, 
NARTB  vice  president  and  tv  counsel,  are  ex- 
pected to  take  part  in  this  panel  and  in  other 
sessions. 

The  NCAA  Tv  Committee  will  handle  the 
main  workload  in  the  video  side  of  the  problem. 
Already  the  committee  has  prepared  part  of 
its  detailed  report  to  the  convention.  At  Tues- 
day and  Wednesday  morning  sessions  the  com- 
mittee will  decide  policy  questions,  aided  by 
reports  from  the  separate  conferences.  Its  last 
meeting  was  held  in  late  November. 

General  discussion  of  the  tv  problem  will  be 
held  Thursday  morning,  with  the  committee's 
report  and  recommendations  slated  to  come 
before  the  convention.  If  the  convention  fol- 
lows the  pattern  a  year  ago,  a  strong  minority 
will  put  up  a  stiff  hut  futile  fight  for  relaxing 


:Y  BE  ALTERED? 

the  football  tv  policy.    Robert  Hall,  head  of  ! 
the  Tv  Committee  a  year  ago,  presided  at  the 
1953  meeting. 

Last  Monday,  Mr.  Hall  was  quoted  by  AP  as 
advocating  continuance  of  the  game-of-the-week 
plan.    "To  do  otherwise  at  this  time  would  be  ! 
disastrous,"  he  said.    The  best  substitute,  he 
said,  would  be  subscription  tv  which  he  believes  ! 
"could  be  a  tremendous  thing  for  college  ath-  | 
letics  if  the  receipts  are  spread  among  all  foot- 
ball playing  colleges."    Spokesmen  for  several,  j 
types  of  subscription  tv  appeared  before  last 
year's  convention. 

The  basic  discussion  portions  of  the  NCAA 
Cincinnati  meeting  will  wind  up  Thursday.  \ 
Friday  will  be  devoted  to  a  business  meeting, 
an  all-day  procedure,  ending  with  a  banquet. 

Big  Ten's  Views 

Loudest  opposition  to  NCAA's  tv  plan  can  ; 
be  expected  from  the  Big  Ten  (Western)  Con- 
ference, one  of  the  most  important  of  the 
association's  regional  units.  Last  month  the  i 
conference  voted  unanimously  in  favor  of  a  j 
recommendation  by  its  Tv  Committee  that  foot-  | 
ball  telecasts  be  placed  under  regional  control.  I 

Threats  of  revolt  were  made  by  the  con- 
ference as  it  demanded  a  program  that  will  j 
better  serve  sectional  interests  of  televiewers. 
The  Big  Ten  committee  will  hold  a  meeting  I 
in  Cincinnati  and  try  to  induce  the  top  tv 
group  to  include  its  regional  plan  in  the  rec- 
commendations  to  the  convention. 

All  but  one  Big  Ten  team,  Purdue,  took 
part  in  the   1953  schedule.    Teams  received  | 
an  estimated  $110,000  for  participating  in  a 
single  game,  and  five  colleges  got  $25,000  each 
for  the  unsuccessful  "panorama  coverage"  of 
five  games  in  a  single  afternoon.  Nearly  90  tv  | 
stations  took  part  in  the  1953  schedule,  spon-  I 
sored  by  General  Motors. 


DAYTIMERS  SET 

ST.  LOUIS  MEET  I 

DAYTIME  stations  will  set  up  an  organized 
campaign  to  protect  their  common  interests  at  I 
a  meeting  to  be  held  Friday  at  the  Lennox 
Hotel,  St.  Louis,  by  Daytime  Broadcasters  Assn. 

Over  200  stations  have  shown  interest  in  at- 
tending the  meeting  and,  joining  the  association, 
according  to  Ken  Patterson,  WSIV  Pekin,  111., 
DBA  president.  The  group  was  set  up  on  an 
informal  basis  last  Oct.  24  at  a  St.  Louis  meet-  - 
ing,  with  temporary  officers  elected.  This 
week's  meeting  will  be  "a  shirtsleeve  session  to 
get  down  to  the  basic  problem  of  daytimers," 
Mr.  Patterson  told  B»T,  adding,  "That  mainly 
means  our  limitation  on  operating  hours." 

'Not  Fully  Aware' 

He  said  regulatory  authorities  "are  not  fully 
aware  of  the  public  service  being  performed  by  j 
some  750  daytime  broadcasters,  most  of  which 
are  servicing  smaller,  single-station  communi- 
ties  in  all  parts  of  the  United  States." 

Friday's  sessions  will  open  with  registration 
at  10  a.m.  Reports  will  be  received  from 
daytime  groups  formed  in  North  Carolina, 
Arkansas  and  other  states.  "It  is  our  hope 
that  all  our  efforts  can  be  unified  since  the  ob- 
jectives and  purposes  of  the  various  groups 
seem  to  be  the  same,"  Mr.  Patterson  said,  add- 
ing that  the  idea  "has  reached  a  respondent 
chord  among  daytime  broadcasters  every- 
where." 

Daytime  stations  have  been  concerned  for 
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John  F.  Lawson,  General  Service  Manager  of  the  Otis  Elevator  Company,  tells  why: 


He  hates  to  see  you  walk! 


"People  don't  like  to  climb  stairs,"  says  Mr.  Lawson,  "and  we 
don't  want  them  to  do  it ! 

"When  we  sign  an  Otis  maintenance  contract  with  a  build- 
ing owner,  we  not  only  promise  to  keep  his  elevators  in  good 
running  condition— we  promise  the  fastest  possible  service. 

"To  keep  this  pledge— and  to  save  many  people  many  steps 
—we  have  thousands  of  parts  in  reserve  in  warehouses  through- 
out the  country.  But  in  an  emergency  we  deliver  replacement 
parts  from  the  most  convenient  point.  These  frequently  go  by 
the  fastest  possible  way— via  Air  Express. 


"We  use  Air  Express  on  an  average  of  six  times  a  day. 
Everything  from  small  but  vital  contacts  and  switches  to  heavy 
windings  in  weights  from  one  to  700  pounds  goes  Air  Express 
—and  gets  there  fast ! 

"Air  Express  is  a  big  factor  in  making  Otis  maintenance  a 
service  on  which  our  customers  can  depend.  Yet  we've  found 
that,  in  most  of  our  weights  and  distances,  Air  Express  depend- 
ability is  priced  lower  than  any  other  air  service!" 

It  pays  to  express  yourself  clearly.  Say  Air  Express !  Division 
of  Railway  Express  Agency. 


Air  Express 


GETS   THERE  FIRST  via  U.S.  Scheduled  Airlines 
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GOVERNMENT 


RADIO-TV  PROBLEMS  PEND 
FOR  RETURNING  LAWMAKERS 

Depending  on  the  height  of  Capitol  Hill  interest,  the  83d  Congress 
has  the  opportunity  to  take  up  a  host  of  matters,  including  legislation, 
affecting  the  broadcast  industry.  Session  starts  Wednesday. 


 TRADE  ASSNS.  

some  time  about  efforts  of  clear-channel  sta- 
tions to  get  FCC  recognition  of  the  existence 
of  daytime  skywave,  Mr.  Patterson  said,  claim- 
ing this  action  is  designed  to  restrict  further 
the  operation  of  daytime  stations  in  the  early 
morning  and  late  afternoon  hours. 

DBA  is  seeking  uniform  sign-off  times  be- 
sides opposing  any  rule  that  might  lessen  day- 
time operating  hours.  These  objectives  were 
discussed  at  the  Oct.  24  meeting  [B»T,  Nov. 
2,  1953],  when  DBA  was  formed.  Present 
plans  contemplate  a  formal  convention  in  Chi- 
cago during  NARTB  convention  week. 

The  association  will  intervene  in  any  rule- 
making proceedings  before  the  FCC  in  con- 
nection with  daytime  operations,  including  day- 
time skywaves. 

Officers  of  DBA  are  on  a  temporary  basis, 
according  to  Mr.  Patterson.  Ray  Livesay, 
WLBH  Mattoon,  111.,  is  secretary-treasurer. 
Other  officers  include  Robert  Harrison,  KCRV 
Caruthersville,  Mo.,  vice  president;  three  di- 
rectors— George  Dodd,  WGGH  Marion,  111.; 
Jerrell  Shepard,  KNCM  Moberly,  Mo.,  and 
George  B.  Anderson,  KISK  Columbus,  Neb. 
Harry  J.  Daly  is  DBA's  Washington  counsel. 


AAAA  Sets  Youth  Exams 
For  Advertising  Careers 

EIGHTH  annual  examination  for  young  people 
interested  in  advertising  careers  will  be  held  by 
the  New  York  Council  of  the  American  Assn. 
of  Advertising  Agencies  in  New  York  on 
Feb.  20,  27  and  March  6.  Schedule  in  other 
cities  is  as  follows: 

Boston,  Jan.  23,  30;  Cleveland,  Feb.  6,  13; 
Dallas,  Feb.  13;  Detroit,  mid-February;  Fort 
Worth,  Feb.  13;  Houston,  Feb.  13;  Minneapolis, 
Feb.  6,  13;  New  Orleans,  Feb.  6,  13;  Oklahoma 
City,  Feb.  13;  San  Francisco,  Feb.  20,  27;  St. 
Louis,  Feb.  6,  13;  Spokane,  Feb.  20,  27;  Tulsa, 
Feb.  13;  Philadelphia,  Jan.  30;  Portland,  Feb. 
20,  27;  San  Antonio,  Feb.  13. 

The  examination  is  designed  "to  attract  high- 
calibered  young  people  to  advertising  and  to 
test  their  aptitudes  for  the  various  types  of  work 
in  the  field,"  including  contact  work,  selling, 
copywriting,  layout  and  art,  mechanical  pro- 
duction, media  selection,  radio  and  tv  produc- 
tion and  research.  Fee  for  the  examination  is 
$20.  Further  information  may  be  obtained  by 
college  seniors  from  their  dean,  or  from  the 
AAAA,  420  Lexington  Ave.,  New  York  17, 
N.  Y. 


Airline  Radio  Study 
Completed  by  BAB 

STUDY  has  been  completed  for  BAB  on  the 
types  of  radio  programs  listened  to  by  business- 
men who  patronize  airlines  and  at  what  times 
those  airline  customers  can  be  reached  most 
easily. 

Conducted  by  The  Pulse,  the  study  incorpo- 
rates data  obtained  from  businessmen  traveling 
by  air  in  airports  in  11  major  cities.  Publica- 
tion of  the  report  is  set  for  mid-January. 

It  is  described  by  BAB  Vice  President  Kevin 
Sweeney  as  the  first  in  a  series  of  "qualita- 
tive studies  to  pinpoint  the  listening  habits  of 
segments  of  the  radio  audience  that  are  of  major 
interest  to  certain  types  of  advertisers."  He 
said  that  BAB  shortly  will  begin  similar  re- 
search for  advertisers  interested  in  reaching  the 
teen-age  girls  and  working  wives  market. 
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AN  83D  CONGRESS  which  has  shown  keen 
interest  in  radio-tv  affairs  is  sure  to  keep  that 
spark  alive  when  it  picks  up  Wednesday  where 
it  left  off  last  August. 

All  legislation  introduced  last  year  carries 
over  to  this  year. 

In  its  first  session,  the  Congress  did  little 
legislatively  to  affect  the  broadcast  industry. 
But  it  made  its  influence  known  and  felt 
through  committee  review  [B»T,  Aug.  10,  1953]. 
And  there  is  no  evidence  to  indicate  the  watch- 
dog attitude  will  be  slowed. 

In  1954,  it  may  be  a  turnabout  Congress  in 
communications  lawmaking.  According  to  latest 
information,  FCC  may  request  legislation  on 
two  key  issues:  (1)  the  so-called  "protest  rule" 
— Sec.  309  (c)  of  the  Communications  Act 
[Closed  Circuit,  Dec.  28,  1953],  and  (2)  po- 
litical broadcasting  (including  the  equal  time 
question) — Sec.  315  of  the  Act. 

At  adjournment  last  year,  it  was  reported 
Rep.  William  L.  Springer  (R-Ill.)  had  been 
considering  introduction  of  a  bill  to  amend 
the  protest  section. 

This  section  provides  that  in  non-hearing 
grants  within  30  days  after  a  grant,  a  party  in 


Sen.  Bricker  Rep.  Wolverton 


interest  can  petition  for  reconsideration  and 
review,  thus  automatically  placing  that  grant 
in  hearing.  Party  in  interest  can  claim  eco- 
nomic injury  or  electrical  interference. 

FCC  is  said  to  be  considering  a  request  for 
legislation  which  would  knock  out  any  require- 
ment of  automatic  hearing  and  oral  argument. 
The  Commission,  according  to  this  report, 
wishes  such  actions  discretionary  in  order  that 
FCC  can  act  on  the  basis  of  paper  pleadings 
where  necessary.  (FCC's  request  in  the  form 
of  a  bill  [HR  4458]  that  309  (c)'s  provision  re- 
quiring the  Commission  to  act  on  a  protest 
within  15  days  be  extended  to  30  days,  already 
has  passed  the  House  and  Senate  committees 
but  waits  upon  Senate  action.) 

Sec.  315  of  the  Act  deals  with  political  broad- 
casts and  liability  of  the  broadcaster  for  what 
a  candidate  says  on  the  air.  The  issue  was  left 
hanging  for  the  83d  Congress  to  pick  up 
and  clarify  through  legislation. 

The  section  requires  broadcasters  to  give  all 
political  candidates  equal  opportunity  on  the 
air  if  they  permit  one  to  use  their  facilities. 
It  also  forbids  broadcaster  censorship  of  a 
candidate's  speech. 

It  is  expected  that  measures  proposing  amend- 


ment of  these  sections  will  be  forthcoming  in 
the  House,  falling  within  the  purview  of  Rep. 
Charles  W.  Wolvertdn's  (R-N.  J.)  Interstate  & 
Foreign  Commerce  Committee. 

The  Wolverton  committee  already  promises 
to  be  a  busy  one  this  year.  This  is  a  departure 
from  other  Congresses  in  which  the  House 
committee  held  itself  apart  from  radio-tv  mat- 
ters. Now  the  mood  has  changed  and  the 
House  committee  may  rival  its  counterpart 
Interstate  &  Foreign  Commerce  Committee  in 
the  Senate  for  interest  in  radio-tv. 

If  anything  is  begun  on  subscription  tv,  the 
action  is  certain  to  be  initiated  in  the  House 
where  Rep.  Carl  Hinshaw  (R-Calif.)  has  a  bill 
(HR  6431)  which  would  make  subscription  tv 
a  common  carrier. 

Rep.  Hinshaw  last  year  indicated  he  would 
press  for  committee  action  as  soon  as  Congress 
convened.  The  imponderables  are:  Where  do 
subscription  tv  and  theatre  tv  fit  in  the  broad- 
cast industry?  Are  they  part  of  broadcasting 
as  defined  in  the  Communications  Act,  or  should 
the  act  be  amended  so  as  to  speak  clearly  on 
the  subject? 

Broadcasters  can  watch  for  new  moves  on 
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any  number  of  fronts  affecting  their  industry. 
Topping  the  possible  radio-tv  headliners  are 
these: 

•  "DRY"  CAMPAIGN— The  anti-alcoholic 
beverage  forces,  vocal  on  Capitol  Hill,  can  be 
expected  to  marshal  another  drive  for  legisla- 
tion to  bar  "liquor"  advertising  from  the  air- 
waves. In  the  past  few  years  spokesmen  have 
asked  amendment  of  this  proposal  to  include 
all  alcoholic  beverage  advertising  on  radio 
and  television.  Logical  step  from  there  would 
be  to  request  all  such  advertising  be  knocked 
out  of  all  media,  a  proposal  supported  for 
many  years  by  the  "drys." 

•  BASEBALL— The  Senate  still  has  before 
it  Sen.  Edwin  C.  Johnson's  (D-Colo.)  proposal 
to  permit  the  big  leagues  to  restore  rule  1  (d) 
which  prohibited  broadcasts  or  telecasts  of 
major  or  minor  league  games  within  a  radius 
of  50  miles  of  a  home  park. 

•  FCC  FUNDS— The  watch  on  Commission 
spending  will  be  carried  on,  i.e.  how  much 
money  is  going  for  tv  and  how  fast  grants  are 
being  made  and  hearings  resolved  because  of 
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THESE  men  will  figure  in  the  second  session  of  the  83d  Congress.  Sen.  Bricker  is  the  new 
chairman  of  the  Senate  Commerce  Committee;  Rep.  Wolverton's  House  Commerce  Com- 
mittee is  expected  to  be  active  in  radio-tv;  Comrs.  Doerfer  and  Lee  are  slated  to  come 

up  for  confirmation. 


JEPCO  knows  how 
the  wind  blows  . . . 


There's  a  firm  with  headquarters  in  the  city  of 
New  York  named  John  E.  Pearson  Co. 

It  represents  radio  and  tv  stations  throughout 
the  United  States. 

It's  as  rugged  as  a  farmer's  fist. 

It's  as  basic  as  a  coin  flung  on  a  counter. 

For  more  than  fourteen  years,  John  E.  Pearson 
Co.  has  taken  the  radio  and  tv  stations  of  the 
so-called  "little"  towns,  as  well  as  the  larger 
cities  of  America,  and  bunted  them  up  to  local, 
national  and  financial  glory. 

How  does  John  E.  Pearson  Co.  do  this?  A 
formula?   Some  sort  of  technique?  What? 

No,  none  of  those  things  .  .  .  just  downright, 
plain,  cracker-barrel  commonsense  .  .  .  and 
experience. 

JEPCO  knows  how  the  wind  blows  long  before 
the  first  leaf  whirls  or  the  ponds  glaze  in  the 
winter  winds.  ( 

John  E.  Pearson  Co.  sells  the  so-called 
"hard-to-sell" ! 


John  E.  Pearson  Company 


radio  and  television  station  representatives 


New  York  •  Chicago  '  Minneapolis  •  Dallas  •  Los  Angeles  •  San  Francisco 


this  concentration  on  television. 

An  action  that  will  be  inspected  carefully 
on  the  Hill  is  what  the  FCC,  along  with 
the  Budget  Bureau,  suggests  in  the  way  of 
fees  for  broadcasters  and  others  whose  in- 
dustries are  regulated  by  the  FCC.  The  tie-up 
with  appropriations  is  obvious. 

The  Administration's  request  for  appropria- 
tions, which,  of  course,  includes  operational 
expenses  of  the  FCC,  will  be  forthcoming  this 
month.  This  fiscal  year,  ending  June  30,  1954, 
the  Congress  earmarked  $1,018,496  to  be  ap- 
plied to  the  in-hearing  tv  application  load. 
Total  monies  (for  tv)  appropriated  were  to 
provide  for  the  hiring  of  some  27  examiner 
teams.  FCC  now  has  16  teams. 

The  Senate  Commerce  Committee  will  have 
before  it  the  confirmation  of  two  Presidential 
nominees  for  the  FCC.  Comr.  Robert  E.  Lee, 
the  newest  member,  is  a  recess  appointee.  The 
President  must  send  to  the  Senate  a  new 
nomination  of  Mr.  Lee  to  serve  for  a  full 
seven-year  term.  Mr.  Eisenhower  also  must 
act  on  Comr.  John  C.  Doerfer  (Independent) 
whose  term  expires  June  30,  1954.  Comr. 
Doerfer  is  serving  out  the  term  of  former 
Comr.  Robert  F.  Jones,  who  resigned. 

Comr.  Lee  is  a  Republican.  There  has  been 
some  speculation  that  his  nomination  may  be 
opposed  by  certain  Democratic  Senators.  A 
key  member  in  the  Senate  is  the  Commerce 
Committee's  ranking  Democrat,  Sen.  Edwin 
C.  Johnson  of  Colorado. 

Sen.  Johnson,  however,  says  he  is  keeping 
an  "open  mind  and  an  open  ear"  on  Comr. 
Lee.  He  told  B»T  he  would  stay  neutral  "until 
I  know  more  about  his  nomination."  He  also 
emphasized  that  by  practice,  "I  go  along  with 
the  appointing  power  on  nominations  unless 
there  is  real  reason  not  to." 

NARBA  Awaits  Action 

Still  awaiting  action  is  the  North  American 
Regional  Broadcasting  Agreement  (NARBA) 
apportioning  the  am  spectrum  among  the  coun- 
tries of  the  North  American  hemisphere  (ex- 
cluding Mexico  and  Haiti).  Last  year,  it  failed 
to  clear  the  Senate  Foreign  Relations  Com- 
mittee when  the  drive  to  get  the  treaty  to  the 
floor  of  the  Senate  fell  apart  with  the  death  of 
Sen.  Charles  W.  Tobey,  chairman  of  the 
NARBA  subcommittee,  who  was  steering  the 
treaty  through. 

Under  Sen.  Tobey's  directorship,  a  detailed 
hearing  was  held  [B»T,  July  13]. 

A  number  of  possibilities  now  are  open. 
NARBA  may  be  put  on  the  shelf;  the  treaty 
could  be  considered  by  the  full  committee  or 
reconsidered  by  the  subcommittee,  or  a  new 
hearing  with  a  new  chairman  could  be  called. 
Sen.  Alexander  Wiley  (R-Wis.)  is  chairman  of 
the  foreign  relations  group. 

FCC  has  cautioned  the  Senate  Commerce 
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Committee  that  a  few  questions  must  be  asked 
in  any  consideration  of  Sen.  Joseph  R.  Mc- 
Carthy's bill  (S  2125)  which  would  require 
everything  on  the  air  to  be  recorded  [B»T, 
Dec.  21,  1953]. 

There  is  a  change  at  the  helm  of  the  Senate 
Interstate  &  Foreign  Commerce  Committee 
which  suddenly  came  about  at  the  close  of 
Senate  proceedings  last  summer.  When  Sen. 
Tobey  died,  Sen.  John  W.  Bricker  (R-Ohio)  be- 
came chairman.  (For  committee  membership 
see  separate  story.) 

Sen.  Bricker,  except  for  his  position  on  edu- 
cational tv,  is  virtually  an  "unknown"  in  Capi- 
tol radio-tv  affairs.  He  is  a  newly  elected  chair- 
man of  the  board  of  trustees  of  Ohio  State  U. 
who  has  keen  interest  in  the  future  of  educa- 
tion via  video. 

The  start  of  this  session  of  Congress  also 
marks  the  debut  (today)  of  a  remodeled  Sen- 
ate Radio-Tv  Gallery  at  a  cost  of  $33,000 
(see  Feature  section). 

Status  of  bills: 

•  HK  6431.  To  make  subscription  Tv  a  com- 
mon carrier.  Rep.  Carl  Hinshaw  (R-Calif.).  Be- 
fore House  Interstate  &  Commerce  Committee. 

•  HR  6819.  To  set  up  a  Telecommunications 
Policy  Committee.  Rep.  Charles  W.  Wolverton 
(R-N.J.).    Before  House  Commerce  Committee. 

•  S  2125.  To  make  FCC  require  recordings 
and  films  of  all  that  goes  on  radio  and  tv.  Sen. 
Joseph  R.  McCarthy  (R-Wis.).  Before  Senate 
Interstate  &  Commerce  Committee. 

•  S  1396.  To  authorize  adoption  of  rule  1  (d) 
respecting  broadcasting  or  telecasting  of  pro- 
fessional baseball  games.  Approved  by  Senate 
Commerce  Committee.  No  Senate  action.  Com- 
panion bills  in  House  rest  with  Interstate  & 
Foreign  Commerce  Committee  there. 

•  S  J  Res  96.  To  set  up  Commission  on  Gov- 
ernmental Use  of  International  Telecommunica- 
tions (dealing  with  overseas  communications  in 
connection  with  U.  S.  information  program).  Re- 
ported by  Senate  Foreign  Relations  Committee. 
Passed  Senate.  Reported  by  House  Foreign 
Affairs  Committee.    No  House  action. 

HR  5638.  Claim  by  William  L.  Gleeson  for 
compensation  for  losses  claimed  when  he  began 
construction  of  tv  station  that  would  have  been 
on  vhf  ch.  1.  Rep.  George  P.  Miller  (D-Calif.) 
directed  findings  of  fact  from  U.  S.  Court  of 
Claims  [B»T,  July  27,  1953]. 

•  HR  6339.  Special  tax  consideration  to  Tv 
program  producers  under  Excess  Profits  Act. 
Rep.  Thomas  B.  Curtis  (R-Mo.).  Before  House 
Ways  &  Means  Committee  [B«T,  July  27,  1953J. 

•  HR  6012.  To  provide  a  "civil  remedy"  for 
violations  of  Sec.  506  of  Communications  Act 
(designed  to  permit  organizations  to  air  in  court 
their  grievances  with  rulings  of  American  Fed- 
eration of  Musicians).  Rep.  G.  A.  Dondero  (R- 
Mich.).   Before  House  Commerce  Committee. 

•  HR  4458,  4557,  4559.  Routine  FCC  bills 
passed  by  House.  Reported  by  Senate  Com- 
merce Committee.  Awaits  Senate  clearance. 
Respectively  they  would  extend  time  FCC  has 
to  act  on  a  protest  from  15  to  30  days;  would 
permit  FCC  to  waive  construction  permit  re- 
quirements for  government,  mobile  and  other 
non-broadcast  transmitters,  and  would  reduce 
penalty  provisions  for  violating  Communications 
Act  from  felony  to  misdemeanor. 

•  S  2538.  Sen.  Hubert  H.  Humphrey  (D-Minn.). 
To  create  a  commission  to  study  campaign  ex- 
penditures (including  costs  of  radio  and  tv  to 
politics).    Before  Senate  Rules  Committee. 

•  S  ?081.  Sen.  Thomas  C.  Hennings  Jr.  (D- 
Mo.).  To  regulate  primaries  and  political  party 
conventions  and  to  revise  upward  the  limit  on 
campaign  spending  listing  radio-tv  time  pur- 
chases.   Senate  Rules  Committee. 

e  S  Res  101.  Sen.  George  A.  Smathers  (D-Fla.). 
Urges  Senate  Commerce  committee  to  investi- 
gate FCCs  procedures  in  tv  processing.  Before 
Senate  Commerce  Committee. 

a  H  Res  177.  To  amend  House  Rule  34  (to 
permit  radio-tv  coverage  of  House  proceedings). 
Rep.  John  Jarman  (D-Okla.).  Before  House 
Rules  Committee. 

•  HR  2109.  To  permit  radio-tv  coverage  of 
House  proceedings,  also  would  set  up  rules  of 
procedure  in  committees.  Rep.  Jacob  K.  Javits 
(R-N.Y.).    Before  House  Rules  Committee. 

•  H  Res  88.  Would  order  House  Judiciary 
Committee  to  study  rights  of  witnesses  before 
committees  and  would  permit  the  ban  of  micro- 
phones and  cameras  if  witness  requests  them 
to  be  off. 


   ,  I 

Few  Committee  Changes 

EXCEPT  for  Sen.  John  W.  Bricker  (R-Ohio) 
who  is  the  new  chairman  of  the  Senate  Inter- 
state &  Foreign  Commerce  Committee,  there 
are  virtually  no  changes  in  either  the  Senate 
group  or  the  House  Interstate  &  Foreign  Com- 
merce Committee.  The  latter  is  chairmanned 
by  Rep.  Charles  W.  Wolverton  (R-N.  J.). 

There  is  a  single  Republican  vacancy  on  the 
Senate  committee.    There  is  no  Democratic  1 
vacancy.  Ratio  on  the  Senate  committee  (sub- 
ject to  reorganization)  is  eight  GOP  members, 
seven  Democrats. 

Here  is  the  membership  lineup  of  both  Com-  j 
merce  committees  which  have  jurisdiction  over  1 
broadcast  industry  matters: 

Senate — Republicans,  Bricker,  chairman;  Hom- 
er E.  Capehart  of  111.,  Andrew  F.  Schoeppel  of 
Kan.,  John  M.  Butler  of  Md.,  Dwight  Griswold  of  | 
Neb.,  John  Sherman  Cooper  of  Ky.,  Charles  E.  ' 
Potter  of  Mich.    Democrats,  Edwin  C.  Johnson 
of  Colo..-  Warren  G.  Magnuson  of  Wash.,  Lyndon 
B.  Johnson  of  Tex.,  Lester  C.  Hunt  of  Wyo.,  John 
O.  Pastore  of  R.  I.,  A.  S.  Mike  Monroney  of  ' 
Okla.,  George  A.  Smathers  of  Fla. 

House  —  Republicans,  Wolverton,  chairman, 
Carl  Hinshaw  of  Calif.,  Joseph  P.  O'Hara  of  Minn., 
Robert  Hale  of  Me.,  John  W.  Haselton  of  Mass., 
John  B.  Bennett  of  Mich.,  Richard  W.  Hoffman  of 
111.,  John  V.  Beamer  of  Ind.,  William  L.  Springer  ' 
of  111.,  Alvin  R.  Bush  of  Pa.,  Paul  F.  Schenck  of  I 
Ohio,  Joseph  L.  Carrigg  of  Pa.,  Herbert  B.  War-  j 
burton  of  Del.,  Steven  B.  Derounian  of  N.  Y., 
Thomas  M.  Pelly  of  Wash.,  J.  Arthur  Younger  of  I 
Calif.     Democrats,  Robert  Crosser  of  Ohio,  J.  | 
Percy   Priest  of   Tenn.,   Oren  Harris  of  Ark.,  j 
Dwight  L.  Rogers  of  Fla.,  Arthur  G.  Klein  of  N.  ' 
Y.,  William  T.  Granahan  of  Pa.,  F.  Ertel  Carlyle 
of  N.  C,  John  Bell  Williams  of  Miss.,  Peter  F. 
Mack  Jr.  of  111.,  Homer  Thornberry  of  Tex..  Louis 
B.  Heller  of  N.  Y.,  Kenneth  A.  Roberts  of  Ala.,  ' 
Morgan  M.  Moulder  of  Mo.,  Harley  O.  Staggers  of 
W.  Va. 

Staff  committees:  Senate  Commerce — Robert  : 
D.  L'Heureux,  chief  counsel;  Bertram  O.  Wiss- 
man,  chief  clerk;  Edward  Jarrett,  assistant  clerk;  j 
Nicholas  Zapple,  professional  member  (com- 
munications).  House  Commerce — Elton  J.  Lay-  1 
ton,  clerk;  Kurt  Borschardt,  professional  mem-  j 
ber  (communications). 


Congressional  Newsmen 
Seek  Tv,  Film  Lighting 

MOVE  to  persuade  Congressional  leaders  to  ^ 
install  permanent  lighting  fixtures  for  tv  film  | 
and  newsreel  cameramen  in  the  Senate  and  ! 
House  caucus  rooms  got  underway  last  week  1 
with  the  appointment  of  a  joint  committee  rep- 
resenting all  Congressional  news  galleries. 

Objective  of  the  committee  is  to  work  out  I 
arrangements  for  permanent  lighting  installa-  ! 
tions  in  the  two  main  hearing  rooms  in  order 
to  eliminate  temporary  gear   (cables,  power 
sources,  etc.)  and  aid  in  the  efficient  function-  \ 
ing  of  hearings.    Permanent  fixtures  for  flood 
lights  would  also  meet  newspaper  correspond-  ! 
ents'  complaints  that  glare  from  lights  hin-  j 
dered  their  ability  to  cover  Hill  hearings. 

Requirement  for  bright  lights  is  for  film  t 
camera  coverage  only;  live  tv  coverage  does 
not  require  any  increase  in  light  intensity. 

Named  as  members  of  the  joint  committee  \ 
were  the  following:  Radio-Tv  Galleries,  Julian 
Goodman,  NBC-TV,  and  George  J.  Marder,  1 
UP  Radio;  Press  Galleries,  John  T.  Norman,  1 
Fairchild  Publications,  and  Milton  R.  Ber-  | 
liner,  Washington  Daily  News;  Periodical  Gal- 
leries, James  L.  McConaughy  Jr.,  Time-Life,  i 
and  Earl  B.  Abrams,  B»T;  White  House  Pho-  I 
tographers,  George  M.  Dorsey.  Warner  Pathe  ! 
News,  and  Anthony  Muto.  Fox  Movietone  j 
News. 
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Wissman  Named 

BERTRAM  O.  WISSMAN,  staff  member 
of  Senate  Republican  Policy  Committee, 
has  been  named  chief  clerk  of  Senate 
Interstate  &  Foreign  Commerce  Com- 
mittee by  Sen.  John  W.  Bricker  (R- 
Ohio),  committee  chairman.  Mr.  Wiss- 
man, formerly  with  Washington  Times- 
Herald  and  Star,  joined  policy  commit- 
tee early  in  1951.  Former  clerk  Edward 
Jarrett  remains  as  assistant  clerk  with 
no  change  in  salary.  Mr.  Wissman's  post 
pays  $1  1,646  yearly. 
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CEDAR 
RAPIDS, 
IOWA 
Radio 
TV 


Dear  Tedi 

We  are  working  on  a  promotion  which  uses 
Chanel  perfume  as  a  tie-in  with  our  tv 
Channel  2, 

When  we  received  jour  agency  promotion, 
"They  buy  through  the  nose,*1  we  thought 
of  putting  the  two  ideas  together  in  a 
beautifully  smelling  ad  for  Broadcasting. 
What  do  you  think f 

You'll  soon  receive  a  bottle  of  Chanel, 
to  help  you  decide  if  this  spur-of-the- 
moment  has  any  merit. 

Don't  try "to  wire  the  ad  for  soundt 
Cordially*  /   f  ) 


Wm.  B.  Quartos.' 
General  Manager 


National  reps:  The  Katz  Agency 


';"-Tt: 


Dear  Bill? 

It's  a  wonderful  idea.    Got  all  steamed 
up  about  it*    Called  Maury  Long.    He  got 
all  steamed  up  about  it*    Asked  how  much. 
He  didn't  know— they'd  never  used  per- 
fumed ink.    Ke  investigated, 

first,  it  takes  8  or  10  days  to  make. 
Second,  they  need  about  90  ounces  of  per- 
fume.   Third,  it  won't  take  on  their 
coated  stock.    It  would  have  to  be  an  in- 
sert.   This  runs  into  real 


Very  rough  estimate  of  cost  t    $1,200  plus 
perfume  plus  who  knows  what ♦    That  interest 
you? 

By  the  way,  thanks  for  the  Chanel.  I 
smell  much  better  now.    Hoping  you  are  the 
same,,. 

Fragrantly, 


Dear  Ted: 

Like  most  of  us  humans,  we  buy  through 
the  nose  but  don't  want  to  pay  through 
it  I 

Happy  lew  Year J 


• 

'■i  '  1 
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vith  your  host,  1 


^J^rollicking  comedy  /  taut  drama 

-*L  tender  romance  /  exciting  adventure 
\l  . 

-+  spine-tingling  mystery  and  intrigue 


A  successful,  tested  program . . . 
first  run  in  over  150  markets 

Your*  Star  Showcase,  with  Edward  Arnold  as  host,  is  a  proved 
program — with  a  fresh,  audience-building  format.  Even  in  mar- 
kets where  it  appeared  as  The  General  Electric  Theatre,  it  is  new 
to  more  people  than  the  number  who  saw  the  first  run.  And  the 
addition  of  Arnold  assures  even  larger  audiences. 

Your*  Star  Showcase  offers  local  and  regional  advertisers  52 
different,  top  quality,  network-calibre  programs  with  a  proved, 
impressive  audience  record.  The  series  boasts  ratingst  of  20.3  in 
Chicago  .  .  .  30.5  in  San  Antonio  .  .  .  22.9  in  Cleveland  .  .  .  32.6  in 
Kalamazoo  .  .  .  47.4  in  Charlotte,  etc. 

Your*  Star  Showcase  is  a  series  to  which  the  phrase  "presents 
with  pride"  truly  applies.  It  is  great  drama.  It  is  a  weekly  parade 
of  marquee  names  .  .  .  sparkling  scripts  .  .  .  tight  direction  .  .  . 
lavish  production. 

On  all  counts,  Your*  Star  Showcase  can  be  the  showcase  for  your 
product.  Call,  write  or  wire  for  the  complete  story. 


'Advertiser  or  brand  name. 


iVideodex.  February,  1953 


television  ^bro grams  of  GMrnerica,inc. 

729  SEVENTH  AVENUE,  NEW  YORK  19,  N.  Y.  •  1041  N.  FORMOSA  AVENUE,  HOLLYWOOD  46,  CALIF. 


Broadcasting 


Telecasting 


January  4,  1954    •    Page  51 


WHAT  THEY'RE  BEING 

Only  43  of  the  1,051  persons 
employed  at  the  FCC  on  July 
1,  1953,  were  getting  more 
than  $10,000  salary  a  year, 
report  to  Congress  shows. 

OF  THE  1,051  persons  employed  in  all  capac- 
ities by  FCC  as  of  July  1,  1953,  only  43  or  4.1% 
were  drawing  salaries  in  excess  of  $10,000  and 
only  120  or  11.4%  were  in  the  $8,000-$10,000 
class.  These  figures  do  not  include  the  seven 
Commissioners,  each  appointed  by  the  President 
and  paid  $15,000  annually. 

The  salary  information  was  disclosed  in  the 
biographical  compendium  of  all  Commission 
employes  submitted  to  Congress  along  with  the 
FCC  annual  report  for  fiscal  1953  [B*T,  Dec. 
28,  1953].  FCC  is  believed  to  be  the  only  gov- 
ernment agency  required  to  submit  detailed  in- 
formation about  its  staff  each  year.  The  require- 
ment was  part  of  the  McFarland  amendments 
to  the  Communications  Act. 

The  report  listed  145  persons  in  the  Broadcast 
Bureau,  including  secretaries  and  clerks,  with 
16  in  the  $8,000-10,000  class  and  eight  in  the 
above-$  10,000  class.  Curtis  B.  Plummer,  chief 
of  the  bureau,  was  listed  at  $12,400  while  Jo- 
seph M.  Kittner,  assistant  chief,  was  listed  at 
$11,050. 

Others  in  the  above-$  10,000  class  were: 
James  E.  Barr,  chief  of  Aural  Facilities  Div., 
$11,050;  Walter  R.  Powell  Jr.,  chief  of  Renewal 
and  Transfer  Div.,  $10,800;  LeRoy  Schaaff, 
chief  of  Compliance  Branch,  $10,400;  Cyril  M. 
Braum  (now  consultant  to  Joint  Committee  on 
Educational  Television),  chief  of  Tv  Facilities 
Div.,  $11,050;  Frederick  W.  Ford  (now  with 
Justice  Dept.),  chief  of  Hearing  Div.,  $11,050, 
and  Arthur  Scheiner,  chief  of  Rules  &  Standards 
Div.,  $10,800. 

Broadcast  Bureau  staff  members  listed  in  the 
$8,000-10,000  class  included  Wallace  E.  John- 
son, Bruce  S.  Longfellow,  Robert  H.  Alford, 
Robert  D.  J.  Leahy,  Sol  Schildhause,  Hart  S. 
Cowperthwait,  David  H.  Deibler,  Julian  T. 
Dixon,  Daniel  J.  Jacobson,  Joseph  N.  Nelson, 
John  E.  Doane,  Louis  Light,  Max  D.  Paglin, 
Robert  J.  Rawson,  Louis  H.  Rein  and  Robert 
G.  Weston. 

In  Commissioners'  Offices 
Of  the  28  employes  in  the  Commissioners' 
offices,  only  seven  make  more  than  $8,000, 
the  report  said.  William  H.  Bauer,  patent  advis- 
or, was  listed  at  $10,600.  Others  included  were: 
Evelyn  F.  Eppley,  legal  aide  to  Comr.  John  C. 
Doerfer,  $8,360;  Samuel  B.  Groner  (resigned), 
legal  aide  to  Comr.  Frieda  B.  Hennock,  $9,600; 
Everett  G.  Henry,  engineering  aide  to  Comr.  E. 
M.  Webster,  $9,600;  Robert  M.  Koteen,  legal 
aide  to  Comr.  Webster,  $9,800;  Kenneth  W. 
Miller,  legal  aide  to  Comr.  Robert  T.  Bartley, 
$9,800;  Dee  W.  Pincock,  legal  aid  to  Chairman 
Rosel  H.  Hyde,  $9,800. 

The  report  listed  12  employes  in  the  Office 
of  General  Counsel,  but  did  not  include  the  gen- 
eral counsel  in  view  of  the  vacancy  at  that  time 
left  by  the  resignation  of  Benedict  P.  Cottone. 
He  since  has  been  succeeded  by  Warren  E. 
Baker.  The  position  is  believed  to  rate  about 
$12,000-plus.  Richard  A.  Solomon,  assistant 
general  counsel  and  then  acting  general  counsel, 
was  listed  at  $10,800.  Same  figure  was  cited  for 
Roger  J.  Wollcnberg,  also  assistant  general 
counsel. 

Mary  Jane  Monis  and  Stanley  S.  Neustadt, 
attorneys  in  that  office,  were  listed  at  $8,360 
each. 

In  the  Office  of  Administration,  with  a  staff 
of  87,  only  three  made  more  than  $8,000.  These 
were  Robert  W.  Cox,  executive  officer,  $10,800; 
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Gilbert  H.  Hatfield,  personnel  officer,  $9,160, 
and  Eric  G.  Stewart,  planning  officer,  $9,600. 

Five  of  the  dozen  employes  in  the  Office  of 
Opinions  &  Review  were  listed  in  the  $8,000- 
10,000  bracket:  Harold  C.  Anderson,  Donald 
J.  Berkmeyer,  Sylvia  D.  Kessler  (resigned), 
Erich  Saxl  and  Horace  E.  Slone. 

George  O.  Gillingham,  director  of  informa- 
tion, was  listed  at  $9,360. 

Four  hearing  examiners  were  in  the  above- 
$10,000  class:  William  G.  Butts,  James  D.  Cun- 
ningham, Hugh  B.  Hutchison  and  Fanney  N. 
Litvin.  In  the  $8,000-10,000  category  were: 
Basil  P.  Cooper,  Thomas  H.  Donohue,  Benito 
Gaguine  (resigned),  Annie  N.  Huntting,  H. 
Gifford  Irion,  Herbert  Sharfman  and  Elizabeth 
C.  Smith. 

Seven  of  the  85  employes  in  the  Office  of 
Chief  Engineer  were  rated  above  $10,000  in- 
cluding Chief  Engineer  Edward  W.  Allen, 
$12,200;  Virgil  R.  Simpson,  assistant  chief  en- 
gineer, $10,800,  and  John  A.  Willoughby,  as- 
sistant to  the  chief  engineer,  $10,600.  There 
were  21  employes  in  the  $8,000-10,000  bracket. 

Of  19  persons  in  the  Office  of  Chief  Ac- 
countant, two  made  over  $10,000  and  four  be- 
tween $8,000-10,000.  Thomas  J.  Slowie  (re- 
signed), FCC  secretary,  drew  $10,800.  William 
P.  Massing,  assistant  secretary,  was  listed  at 
$9,600.  There  were  57  persons  in  the  Office 
of  Secretary. 

Field  Engineering  &  Monitoring  Bureau  listed 
372  employes,  five  above-$  10,000  and  21  in 
$8,000-10,000  class.  There  were  100  in  the 
Common  Carrier  Bureau,  five  above-$  10,000 
and  21  in  the  lower  category.  Safety  &  Special 
Radio  Services  Bureau  staff  totaled  103,  with 
seven  over  $10,000  and  12  in  the  $8,000-10,000 
bracket. 


FCC  Denies  Bid  to  Enlarge 
Issues  in  Hartford  Hearing 

REQUEST  of  Hartford  Telecasting  Co.  in  the 
Hartford  vhf  ch.  3  television  hearing  to  en- 
large the  issues  so  as  to  put  in  dispute  the  legal 
and  financial  qualifications  of  competitor  WTIC 
was  denied  by  FCC  last  week  in  a  memoran- 
dum opinion  and  order.  WTIC  is  a  subsidiary 
of  Travelers  Insurance  Co. 

The  Commission  concluded  the  issues  are  not 
appropriate  nor  necessary  in  view  of  the  affi- 
davits submitted  by  WTIC  showing  compliance 
with  state  insurance  laws  and  other  statutes  as 
well  as  the  fact  the  radio  station  has  been  li- 
censed since  1925.  FCC  granted  a  petition  by 
WTIC,  however,  giving  the  hearing  examiner 
the  right  to  enlarge  the  issues  "to  determine 
whether  the  funds  available  to  each  applicant 
will  give  reasonable  assurance  that  the  propos- 
als set  forth  in  the  applications  will  be  ef- 
fectuated." 

Fortnight  ago  the  examiner  approved  a  mo- 
tion by  Hartford  Telecasting  that  it  be  allowed 
to  include,  as  one  of  its  contentions  of  "signif- 
icant differences"  in  the  case,  the  economic  in- 
fluence of  Travele  rs  in  the  Hartford  area.  Hart- 
ford Telecasting  would  argue  it  should  be  pre- 
ferred over  Travelers  to  prevent  concentration 
of  control  of  mass  media. 


KXXL  Petition  Granted 

FCC  last  fortnight  granted  the  petition  of  KXXL 
Monterey,  Calif.,  that  the  Commission  recon- 
sider, and  grant  without  hearing,  the  station's 
application  to  change  its  power  from  500  w, 
daytime  only  to  1  kw,  unlimited  time,  using 
different  directional  antenna  patterns  day  and 
night.   KXXL  is  on  630  kc. 


U.  S.  to  Step  Up  Offensive 
By  Media  in  Southeast  Asia 

Radio  will  play  a  big  part,  says 
USIA  Director  Theodore  Strei- 
bert  in  announcement  follow- 
ing surprise  Red  blitz  which 
severed  Indo-China. 

THE  U.  S.  is  stepping  up  its  media  offensive  in 
Southeast  Asia,  Theodore  C.  Streibert,  director 
of  the  U.  S.  Information  Agency,  announced 
Monday. 

Mr.  Streibert,  former  MBS  board  chairman, 
disclosed  radio  will  play  a  big  part  in  the  in- 
creased media  drive. 

His  announcement  came  amid  further  ad- 
verse news  reports  from  Indo-China,  cut  in 
two  by  a  surprise  Red  blitz  in  Laos. 

The  USIA  director,  upon  return  from  a  Far 
East  tour,  outlined  at  a  news  conference  in 
Washington  a  current  change  in  emphasis  in 
information  activities.  He  said  the  information 
program  was  being  expanded  "substantially" 
in  Southeast  Asia,  which  he  described  as  "crit- 
ical" to  U.  S.  interests. 

Funds  to  pay  for  this  increase  will  be 
taken  from  information  operations  in  certain 
other  areas  of  the  world,  he  said. 

As  part  of  the  expansion,  Mr.  Streibert  said 
the  U.  S.  will  increase  radio  programming  via 
its  two  megawatt  medium-wave  transmitters, 
located  in  Okinawa  (now  full  power)  and  in 
Manila  (half  power  but  to  go  full). 

Total  hours  broadcast  daily  now  will  be  12, 
doubling  former  broadcasts.  Programs  primarily 
are  news  and  commentary.  Broadcasts  were 
the  evening  hours  only;  now  they  also  will  be  in 
the  late  evening  and  will  begin  in  mid-afternoon, 
he  said. 

The  broadcasts  are  received  on  the  South 
China  mainland  with  the  Manila  station  also 
penetrating  Southeast  Asia.  The  medium-wave 
broadcasts  (on  1180  and  1140  kc)  are  in  addi- 
tion to  shortwave  transmissions,  he  said.  The 
skywave  skip  in  the  medium  wave  brings  the 
best  signal  to  the  mainland,  Mr.  Streibert  ex- 
plained. 

He  revealed  a  plan  now  under  study  of  the 
"possibility  and  desirability"  of  working  in 
USIA  activities  with  Nationalist  China  to  ce- 
ment Nationalist  support  within  Red  China 
and  elsewhere,  he  said,  thus  capitalizing  on 
"the  obvious  divergence"  from  the  Reds  by 
"overseas  Chinese." 

Mr.  Streibert  said  USIA  has  reports  that 
broadcasts  to  the  Chinese  mainland — "the  only 
way  of  getting  there" — are  being  received  and 
passed  on  chiefly  by  word  of  mouth. 

Asked  about  USIA's  budget,  he  reiterated 
the  agency  this  year  will  seek  a  "different  level 
of  operations."  The  agency  was  appropriated 
$75  million  by  Congress  for  fiscal  1954,  ending 
June  30,  1954.  Another  $6  million  was  trans- 
ferred to  USIA  from  the  Foreign  Operations 
Administration  while  $15  million  was  sub- 
tracted for  use  by  the  State  Dept.  in  the  over- 
seas exchange  program. 


FCC  Gets  New  Attorneys 

TWO  new  attorneys  are  expected  to  join  FCC's 
Broadcast  Bureau  today  (Monday),  the  Com- 
mission reported  last  week.  They  are  Bernard 
Williamson,  formerly  in  private  practice  at 
Aberdeen,  S.  D.,  and  Benton  Tolly,  previously 
with  the  Justice  Dept.  Another  new  attorney  is 
Ann  L.  Mooney,  formerly  in  private  practice  in 
Washington,  who  joined  the  Legislation  and 
Treaty  Division  of  the  Office  of  General  Coun- 
sel effective  Dec.  15. 
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GOVERNMENT 


Merrill  Hits  Proposed 
Station  License  Fees 

The  president  of  WHAR  Clarks- 
burg and  WKYR  Keyser,  W. 
Va.,  sends  his  protest  letter  to 
President  Eisenhower. 

PROTEST  against  the  Administration's  pro- 
posal to  levy  license  fees  on  broadcast  stations 
was  voiced  by  Glacus  G.  Merrill,  president  of 
WHAR  Clarksburg  and  WKYR  Keyser,  W.  Va., 
in  a  letter  to  President  Eisenhower  last  week. 

Under  a  Budget  Bureau  directive,  FCC  and 
other  Federal  licensing  agencies  are  required 
to  put  their  licensing  activities  on  a  pay-as- 
you-go  basis.   [B«T,  Nov.  16,  1953]. 

By  Feb.  1  the  agencies  must  make  public 
proposed  schedules  of  fees,  and  then  give  an 
opportunity  for  the  affected  parties  to  comment. 

By  May  1  agencies  must  report  to  the  Bud- 
get Bureau  on  what  plans  they  have  put  into 
operation  and  to  give  reasons  where  it  has  been 
decided  no  license  fee  should  be  levied. 

In  his  letter  to  the  President,  Mr.  Merrill 
asserted  the  imposition  of  the  proposed  fee 
may  cause  economic  hardship  to  broadcasters, 
may  result  in  a  decrease  in  public  interest  pro- 
grams and  that  an  equitable  plan  for  setting 
the  fee  is  not  feasible.  Mr.  Merrill's  letter: 

Dear  Mr.  President: 

The  Bureau  of  the  Budget  has  directed  the 
Federal  Communications  Commission  to  make 
public  by  February  1,  1954  plans  to  exact  a 
license  fee  from  broadcast  station  operators. 
It  is  said  that  this  proposal  is  permissible, 
but  not  required,  under  Title  V  of  Public  Law 
137,  82nd  Congress.  As  I  read  the  statute,  the 
words  "if  any"  suggest  that  nb  fee  should  be 
imposed  where,  as  in  broadcasting,  the  licensee 
gives  away  about  half  his  salable  air  time  in 
the  public  interest.  If  the  law  means  other- 
wise, it  is  my  opinion  it  should  be  changed 
to  exclude  broadcasters  for  the  following 
reasons: 

1.  A  license  fee  will  discourage  new  stations 
and  may  well  put  old  ones  into  the  red,  de- 
priving the  public  of  service. 

2.  Payment  of  a  license  fee  may  cause  broad- 
casters to  devote  less  air  time  to  the  public 
interest  in  order  to  make  up  the  additional 
cost. 

3.  Payment  of  a  fee  may  lead  broadcasters 
to  believe  they  are  relieved  from  performing 
in  the  public  interest,  except  to  the  extent 
common  carriers  and  other  licensees  who  give 
free  service  do. 

4.  Senate  Report  2120,  81st  Congress,  sug- 
gested that  where,  as  in  broadcasting,  the 
public  is  a  joint  beneficiary  with  the  licensee, 
no  fee  should  be  charged. 

5.  A  license  fee  may  give  rise  to  a  claim 
of  ownership  of  a  frequency,  contrary  to  the 
basic  concept  of  the  Communications  Act  of 
1934. 

6.  A  license  fee  is  in  the  nature  of  a  "tax", 
and  is  a  prior  restraint  on  freedom  of  expres- 
sion, in  contravention  of  the  Bill  of  Rights. 

7.  A  system  of  fees  will  further  burden  the 
Federal  Communications  Commission,  which 
is  already  entangled  in  red  tape. 

8.  A  license  fee  will  increase  expenses  di- 
rectly and  indirectly  and  reduce  income  taxes 
presently  paid  by  broadcasters. 

9.  Because  of  the  great  diversity  in  the  size, 
location,  business  methods,  benefits  and  reve- 
nue among  American  broadcasters,  no  equit- 
able plan  for  setting  fees  is  feasible. 

10.  A  license  fee  will  lead  to  increased  fed- 
eral control  and  further  convert  broadcasting 
from  a  private  enterprise  conducted  in  the 
public  interest  to  a  government  enterprise 
financed  with  private  capital. 

I  urge  you  to  consider  this  matter  seriously 
and  use  your  efforts  to  discourage  the  imposi- 
tion of  a  broadcast  license  fee  by  the  Federal 
Communications  Commission. 
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KSTM-TV  APPEALS 
FCC  CH.  11  DENIAL 

PLEA  to  the  U.  S.  Court  of  Appeals  to  force 
the  FCC  to  accept  its  application  for  vhf, 
ch.  1 1 — notwithstanding  its  operation  on  uhf 
ch.  36 — was  made  last  week  by  KSTM-TV 
St.  Louis. 

Station — owned  by  local  businessmen  in- 
cluding William  E.  Ware  (KSTL)— took  an 
appeal  to  court  in  Washington  a  week  after 
FCC  refused  to  accept  its  application  for  ch. 
11.  FCC  twice  denied  KSTM-TV's  request 
to  apply  for  the  vhf  channel  on  the  ground 
that  the  rules  forbid  an  existing  operator  from 
applying  for  another  channel  in  the  same  city 
[B»T,  Dec.  28,  7,  1953]. 

KSTM-TV,  in  addition  to  attempting  to 
apply  for  ch.  11,  previously  had  asked  the 
FCC  to  assign  uhf  channels  for  the  city's 
existing  two  unassigned  vhf  frequencies.  This 
the  Commission  denied  two  weeks  ago  on. 
the  grounds  that  it  was  wasteful  of  spectrum 
space  and  contrary  to  its  allocation  plan. 

In  seeking  a  court  reversal  of  the  FCC's 
action,  KSTM-TV  pointed  out  that  its  second 
application  was  for  ch.  11  in  East  St.  Louis, 
across  the  river  from  St.  Louis  and  therefore 
could  not  be  considered  a  second  application 
for  the  city  in  which  it  held  a  station  grant. 
It  also  pointed  out  that,  if  granted,  it  would  give 
up  its  ch.  36  CP,  thus  obviating  any  duopoly. 

It  asked  the  court  to  stay  a  scheduled  hear- 
isg  among  four  applicants  for  St.  Louis'  "ch. 
1 1  until  a  decision  was  reached  on  its  appeal. 
The  vhf  channel  is  the  object  of  applications 
from  St.  Louis  Amusement  Co.  (Ambassador 
Investment,  52%,  and  Fanchon  &  Marco, 
42%),  St.  Louis  U.-WEW,  22-TV  Inc.  (Harold 
Koplar  and  William  Koplar  Shenker)  and  CBS- 
KMOX,  all  St.  Louis.  Hearing  is  Jan.  14. 

KSTM-TV  recently  broadened  its  stock- 
holders to  include  the  East  St.  Louis  Journal. 


FCC  Denies  WSAL  Petition 
For  Sec.  3.611  Amendment 

PROPOSAL  of  Logansport  Broadcasting  Co., 
operator  of  WSAL  Logansport,  Ind.,  for 
amendment  of  Sec.  3.611  of  FCC's  television 
rules  so  as  to  allow  a  five-mile  tolerance  in 
reference  points  for  assignment  of  new  tv  chan- 
nels was  turned  down  by  FCC  last  week  in  a 
ruling  which  held  that  the  request  would  violate 
the  basic  allocation  principles,  in  use  only  \Vz 
years.  WSAL  wants  vhf  ch.  10  allocated  there, 
but  has  been  refused  because  of  the  minimum- 
spacing  rule. 

FCC  had  ordered  a  proposed-rule  making 
proceeding  on  the  WSAL  petition,  but  this  is 
now  moot.  WSAL  wanted  Sec.  3.611  amended 
to  add  a  new  subsection  providing  that  "if  the 
distance  from  the  authorized  transmitter  site 
in  one  community  and  the  reference  point  in 
said  other  community  is  less  than,  but  within 
five  miles  of,  the  minimum  separation  require- 
ment of  Sec.  3.610,  the  channel  may  be  as- 
signed to  said  other  community  with  condition 
and  notation  that  any  transmitter  site  proposed 
must  be  so  located  as  to  fully  satisfy  the  mini- 
mum separation  requirements  of  Sec.  3.610." 


U.  of  Wash.  Gets  Tv  Grant 

CONSTRUCTION  permit  for  reserved  vhf  ch. 
9  at  Seattle,  Wash.,  has  been  granted  by  FCC 
to  the  U.  of  Washington  for  a  new  noncommer- 
cial educational  television  station.  The  permit, 
granted  Dec.  24,  specifies  effective  radiated 
power  of  29.5  kw  visual  and  17.8  kw  aural  with 
antenna  height  above  average  terrain  470  ft. 


WBUF-TV  Asks  to  Intervene  [  me 
In  Buffalo  Ch.  2  Hearing 

WBUF-TV  which  is  on  uhf  ch. 
17  asks  intervention  in  Nia-  j 
gara-Frontier  Amusement  bid 
for  vhf  ch.  2,  charging  eco- 
nomic injury. 

WBUF-TV,  uhf  ch.   17  station  operating  at  j 
Buffalo,  N.  Y.,  last  week  filed  a  petition  to  in- 
tervene in  the  hearing  on  the  Niagara-Frontier 
Amusement  Corp.  bid  for  ch.  2  there,  on  the 
ground  that  it  would  be  "aggrieved"  by  the  | 
prospective  grant. 

The  FCC,  on  Dec.  9,  1953,  had  designated  j 
for  hearing  the  application  of  Niagara- 
Frontier,  sole  survivor  there,  and  had  put  into  ] 
issue  the  "good  faith"  of  Enterprise .  Trans-  ' 
mission  Inc.,  which  had  dismissed  its  competi-  j 
tive  bid  [B«T,  Dec.  14,  1953]. 

Reviewing  the  circumstances  leading  up  to  j 
the  designated  hearing,  WBUF-TV's  petition  ! 
pointed  out  that  prior  to  Dec.  8  the  ch.  2  con-  , 
test  involved  Niagara-Frontier,  WGR  Buffalo,  I 
Niagara  Falls  Gazette  Pub.  Co.  (licensee  of  j 
WHLD  Niagara  Falls),  Victory  Television  Corp.  1 
and  Enterprise  Transmission.  The  latter  appli- 
cation was  filed  on  Nov.  3,  the  day  following 
a  merger  agreement  between  the  other  four 
applicants.  The  petition  recited  that  "the  filing  , 
of  the  Enterprise  application  frustrated  the 
effectuation  of  the  objective  of  the  merger —  j 
namely,  the  grant  of  the  merged  application 
without  a  hearing — but  apparently  did  not  lead 
to  the  cancellation  of  the  agreement  itself." 

On  Dec.  8,  1953,  eve  of  the  Commission's 
regular  meeting  day,  Enterprise,  WGR,  Victory 
and  Gazette  each  dismissed  their  bids  and  "the 
Frontier  application  was  amended  so  as  to 
reflect  new  stock  arrangements  with  some  or  j 
all  of  the  withdrawing  applicants."  The 
amended  application  was  considered  by  the 
Commission  the  next  day  and  it  was  "unable  to 
conclude  that  a  grant  of  the  application  would 
serve  public  interest,  convenience  and  neces-  j 
sity." 

On  Dec.  10  the  application  was  designated  | 
for  hearing  to  begin  on  Jan.  8,  1954.  The 
hearing  order  stated  that  Frontier  had  advised 
the  Commission  by  letter  dated  Dec.  9  that 
it  would  waive  its  right  to  issuance  of  a  pre- 
hearing McFarland  notice  (Sec.  309  (b))  should  ; 
a  hearing  be  necessary. 

WBUF's  petition  contends  that  this  action 
was  in  contravention  to  the  Commission's  rules 
and  "the  instant  case  is  the  first  and  only  in- 
stance since  the  enactment  of  Sec.  309  (b),  ' 
as  amended,  where  a  hearing  was  ordered  in  a 
television  case  without  issuance  of  the  notice 
setting  forth  the  grounds  for  the  Commission's 
inability  to  find  that  a  grant  of  the  application  ' 
would  be  in  the  public  interest,  without  requir- 
ing the  applicant  to  submit  a  reply,  and  without  ! 
considering  the  material  set  forth  in  said  reply  j 
— all  as  required  by  Sec.  309  (b)  of  the  Com- 
munications Act." 

WBUF  also  protested  that  the  Commis- 
sion's further  action  of  designating  the  hearing 
on  Jan.  8,  less  than  the  30-day  limit  for  con- 
sideration of  new  applications.  WBUF  contends  I 
that  "the  net  result  of  the  procedure  followed  ' 
by  the  Commission  has  been  to  insulate  the 
Frontier  application  from  having  to  compete  for 
ch.  2  with  any  other  applicant"  and  that  "at  no 
time  after  filing  of  the  merged  application  was' 
it  possible  for  a  new  applicant  to  file  an  appli- 
cation with  the  Commission,  designed  to  show 
that  the  new  applicant  could  better  serve  the 
public  interest  than  the  merged  applicant." 

WBUF's  petition  to  intervene  in  the  hearing 
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EDGAR  L.  BILL 


VERNON  NOLTE 


PAUL  SCHERER 


PROGRAMS 

(Copyright  1953) 

are  developing 

HUNDREDS  OF  ACCOUNTS 

and 

THOUSANDS  OF  DOLLARS 

in 

REVENUE  FOR  NEW 
TELEVISION  STATIONS 

WE  WRITE  AND  FILM  A  HISTORY  OF  YOUR  COMMUNITY 
and  produce  a  series  of  Half  Hour  Features  without 
-  commercial  copy  to  show  the  growth  and  develop- 
ment of  Industry,  Agriculture,  Transportation,  Build- 
ing Modernization,  Religious,  Educational  and  Rec- 
reational Institutions,  and  other  phases  of  your 
business  and  civic  life  with  "Old  Time"  Pictures,  and 
Modern  TV  Movies. 

YOU  RESTRICT  EVERY  LOCAL  ACCOUNT  you  have  ever  sold  or  expect 
to  sell,  and  we  secure  Sponsors  from  those  other  firms  in  your  area  we  have 
been  selling  successfully  for  Newspapers  and  Radio  Stations  for  more  than 
twenty  years. 

YOU  VERIFY  EVERY  SALE  WE  MAKE  as  to  their  complete  satisfaction,  and  YOU 
RECEIVE  YOUR  REGULAR  CARD  RATE  for  the  weekly  half  hours,  plus  three  to 
six  daily  telecasts  to  mention  sponsors,  publicize  the  time  of  the  Programs,  and  give 
details  of  the  HUNDREDS  OF  DOLLARS  IN  CASH  AWARDS  FOR  YOUR  LISTEN- 
ERS who  send  in  Historical  Pictures  that  can  be  used  on  the  Programs. 

WE  HAVE  ORIGINATED  AND  SOLD  more  millions  of  dollars  worth  of  Special 
Features  for  more  Newspapers  and  Radio  and  TV  Stations,  in  more  Cities  in  the  United 
States  and  Canada,  since  1931  than  any  similar  organization. 
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'NO  COMMENT'  SO  FAR  ON  7-TV  LIMIT 


is  based  on  the  contention  that  it  is  "a  party 
in  interest  .  .  .  because  it  will  suffer  economic 
injury  if  the  Frontier  application  is  granted." 

WBUF  contends  that  economic  injury  would 
result  from  a  grant  to  Frontier  because: 

(a)  The  share  of  advertising  revenue  which 
petitioner  can  obtain  will  be  reduced  by  the 
fact  that  petitioner  will  have  two  vhf  com- 
petitors rather  than  one. 

(b)  Petitioner  will  be  deprived  of  many 
desirable  network  shows  which  it  now  carries. 
This  loss  means  not  only  a  diminution  of 
revenue  from  such  shows,  but  also  it  will  be 
more  difficult  for  petitioner  to  sell  spot  an- 
nouncements and  programs  which  are  now 
adjacent  to  desirable  network  programs.  It 
is  well  known  that  the  carrying  of  popular 
network  programs  makes  it  possible  to  sell 
spot  announcements  and  programs  adjacent  to 
such  network  programs  which  otherwise  re- 
main unsold  or  are  sold  only  at  much  lower 
rates. 

(c)  The  loss  of  popular  network  shows  will 
lessen  the  incentive  of  the  public  to  purchase 
uhf  sets  or  to  convert  existing  vhf  sets  to 
uhf,  thus  reducing  the  circulation  of  peti- 
tioner's station  and  impairing  its  ability  to 
compete  with  the  other  stations. 

WBUF  contends  that  "the  Commission  must 
consider  the  impact  of  its  actions  on  investments 
made  by  the  public  in  reliance  on  Commission 
policies."  WBUF  estimates  that  approximately 
100,000  sets  in  the  Buffalo  area  are  capable 
of  receiving  uhf  and  that  more  than  $5  million 
have  been  invested  by  the  public  for  this  pur- 
pose. 

WBUF  contends  that  it  well  knew  that  it 
would  be  subjected  to  vhf  competition  and  that 
there  were  few  uhf  receivers,  "but  it  also  knew 
that  if  the  Commission  followed  its  own  rules 
and  regulations,  petitioner  would  have  a  year 
to  18  months  before  additional  vhf  competition 
could  be  expected.  Petitioner  counted  on  this 
period  to  make  uhf  so  attractive  to  the  public 
that  most  if  not  all  of  the  sets  in  the  area  would 
be  able  to  receive  uhf  programs." 


Sylvania  Will  Appeal 
FTC  Examiner's  Decision 

SYLVANIA  Electric  Products  Inc.  last  week 
announced  it  will  appeal  Federal  Trade  Com- 
mission Hearing  Examiner  Webster  Ballinger's 
initial  decision  Dec.  23  ordering  the  firm  to 
cease  discriminatory  price  practices  in  sale  of 
its  radio  tubes. 

The  examiner's  order  followed  hearing  on  a 
complaint  Sylvania  sold  replacement  tubes  to 
Philco  Corp.  at  prices  lower  than  Sylvania  sold 
to  its  own  distributors  [i.e.,  the  manufacturer's 
price],  thus  permitting  Philco  distributors  to 
undersell  Sylvania  distributors  [B»T,  May  11, 
1953]. 

The  examiner  also  dismissed  on  a  techni- 
cality the  FTC  complaint  against  Philco  that 
it  "knowingly"  induced  and  encouraged  the 
practice.  Sylvania's  defense  was  based  on  price 
figures  and  the  difference  in  the  cost  of  market- 
ing. 

Both  Sylvania  and  FTC  counsel  in  support  of 
the  complaint  had  been  given  30  days  to  appeal 
the  examiner's  decision.  The  decision  de- 
scribed Sylvania  as  manufacturer  of  25%  of 
U.  S.  domestic  tubes  and  Philco  as  the  largest 
manufacturer  of  radio  sets  in  the  U.  S.  and 
as  Sylvania's  biggest  tube  customer. 

Sylvania  general  counsel  Arthur  L.  B.  Rich- 
ardson, in  announcing  Sylvania's  intention  to 
appeal  the  initial  decision,  denied  Sylvania's 
pricing  had  been  discriminatory  or  contrary  to 
provisions  of  the  Robinson-Patman  Amend- 
ment to  the  Clayton  Act.  He  said  the  acts 
upon  which  the  finds  were  based  occurred  in 
1948  and  hearings  extended  over  a  prolonged 
period  in  1952  and  1953. 
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Commission's  latest  proposal 
in  the  multiple  -  ownership 
field  would  allow  a  maximum 
of  five  vhfs. 

NO  OFFICIAL  comment,  pro  or  con,  had 
been  filed  with  FCC  by  the  middle  of  last  week 
concerning  the  Commission's  proposed  rule- 
making proceeding  looking  toward  amendment 
of  the  new  multiple  ownership  rules  so  as  to 
allow  common  ownership  of  seven  television 
stations,  not  more  than  five  of  which  may  be 
vhf  [B»T,  Dec.  28,  1953]. 

The  new  multiple  ownership  rules,  issued  in 
late  November,  limit  tv  station  holdings  to  five 
by  a  single  interest  and  similarly  limit  am  and 
fm  holdings  to  seven  each  [B«T,  Nov.  30,  1953]. 
The  proposal  to  allow  an  additional  two  uhf  sta- 
tions was  announced  Dec.  24.  It  drew  a  dis- 
senting opinion  by  Comr.  Frieda  B.  Hennock 
and  included  a  concurring  view  by  Comr. 
Robert  T.  Bartley.  Comments  on  the  proposal 
are  due  Feb.  1. 

Text  of  the  proposed  rule-making  notice  and 
the  separate  opinions  of  Comrs.  Hennock  and 
Bartley  follows: 

Before  the 

FEDERAL,  COMMUNICATIONS  COMMISSION 
Washington  25,  D.  C. 

DOCKET  NO.  10822 
FCC  53-1720 
98973 
In  the  Matter  of 
Amendment    of  Section 
3.636  of  the  Commission's 
Rules  and  Regulations  re- 
lating to  multiple  owner- 
ship of  television  broad- 
cast stations. 

NOTICE  OF  PROPOSED  RULE  MAKING 

1.  Notice  is  hereby  given  of  proposed  rule  mak- 
ing in  the  above-entitled  matter. 

2.  The  Commission  on  November  27,  1953  issued 
its  Report  and  Order  (FCC  53-1570)  in  the  recent 
multiple  ownership  proceeding  in  Docket  No. 
8967,  amending  the  Commission's  Rules  relating 
to  multiple  ownership  of  broadcast  stations.  The 
provisions  of  Section  3.636  specify  a  5-station 
maximum  for  television  stations,  without  dis- 
tinction between  vhf  and  uhf.1  The  Commis- 
sion pointed  out  in  its  Report  and  Order,  however, 
that  several  petitions  had  been  filed  urging  that 
a  distinction  be  drawn  between  vhf  and  uhf 
stations  for  multiple  ownership  purposes,  and 
requesting  that  either  no  limitation  be  placed 
on  the  ownership  of  UHF  stations,  or  that  the 


1  Section  3  636,  as  of  the  date  of  this  decision, 
provides  as  follows: 

Section  3.636  Multiple  Ownership — (a)  No  li- 
cense for  a  television  broadcast  station  shall  be 
granted  to  any  party  (including  all  parties  under 
common  control 9)  if 

(1)  such  party  directly  or  indirectly  owns, 
operates  or  controls  another  television  broad- 
cast station  which  serves  substantially  the  same 
area;  or 

(2)  such  party,  or  any  stockholder,  officer  or 
director  of  such  party,  directly  or  indirectly 
owns,  operates,  controls,  or  has  any  interest  in 
or  is  an  officer  or  director  of  any  other  television 
broadcast  station  if  the  grant  of  such  license 
would  result  in  a  concentration  of  control  of 
television  broadcasting  in  a  manner  inconsistent 
with  public  interest,  convenience,  or  necessity. 
In  determining  whether  there  is  such  a  concen- 
tration of  control,  consideration  will  be  given 
to  the  facts  of  each  case  with  particular  refer- 
ence to  such  factors  as  the  size,  extent  and  loca- 
tion of  areas  served,  the  number  of  people  served, 
and  the  extent  of  other  competitive  service  to 
the  areas  in  question.  The  Commission,  however, 
will  in  any  event  consider  that  there  would  be 
such  a  concsntration  of  control  contrary  to  the 
public  interest,  convenience  or  necessity  for  any 
party  or  any  of  its  stockholders,  officers  or  di- 
rectors to  have  a  direct  or  indirect  interest  in, 
or  be  stockholders,  officers,  or  directors  of,  more 
than  five  television  broadcast  stations.011 

(b)  Paragraph  (a)  of  this  section  is  not  appli- 
cable to  noncommercial  educational  stations. 

0  The  word  "control"  as  used  herein  is  not 
limitpd  to  majority  stock  ownership,  but  includes 
actual  working  control  in  whatever  manner  exer- 
cised. 

0a  In  applying  the  provisions  of  paragraph  (a) 
of  this  section  to  the  stockholders  of  a  corpora- 
tion wlvch  has  more  than  50  voting  stockholders, 
only  those  stockholders  need  be  considered  who 
are  officers  or  directors  or  who  directlv  or  indi- 
rectly own  \%  or  more  of  the  outstanding  voting 
stock. 

limitation  on  television  holdings  be  raised  to  7 
or  8,  with  no  more  than  5  stations  in  the  vhf 
band.   The  Commission  advised  that  it  was  en- 


gaged in  a  study  of  the  position  of  post-freeze  i 
television  stations  and  that  it  was  "deferring 
consideration  of  the  multiple  ownership  facet 
of  the  uhf  question  to  the  over-all  uhf  study." 

3.  Three  petitions  requesting  amendment  of  the 
television  multiple  ownership  rules  t<3  permit  | 
additional  ownership  of  uhf  stations  are  pending  j 
before  the  Commission.    National  Broadcasting  j 
Company,  Inc.  requests  that  no  limit  be  placed  i 
on  the  ownership  of  uhf  television  stations,  with  j 
the  present  limit  of  5  stations  being  retained  for 
vhf.    Allen  B.   DuMont  Laboratories,  Inc.  re- 
quests that  the  rules  be  amended  to  permit  owner-  ! 
ship  of  a  maximum  of  8  television  stations,  with  ; 
no  more  than  5  in  the  vhf  band.  Finally,  Amer-  ' 
ican  Broadcasting  Company  Inc.  (now  American 
Broadcasting-Paramount  Theatres,  Inc.),  requests 
that  the  multiple  ownership  rules  be  amended  to 
permit  ownership  of  7  television  stations,  no  i 
more  than  5  of  which  could  be  in  the  vhf  band,  j 
Oppositions  to  the  foregoing  petitions  were  filed 
by  Senator  Edwin  C.  Johnson,  New  England  Tele- 
vision  Company,   Redwood  Broadcasting  Com-  i 
pany,  Inc.  and  Fairmont  Broadcasting  Company. 

4.  The  Commission  is  of  the  view  that  the  in-  , 
stitution  of  rule  making  proceedings  looking  to- 
wards amendment  of  its  multiple  ownership  rules  | 
at  this  time  to  permit  the  ownership  of  additional 
television  stations  over  and  above  the  present 
maximum  of  5  in  order  to  encourage  the  rapid 
and  effective  development  of  the  uhf  band  is 
warranted.  On  the  basis  of  our  review  of  the  ! 
petitions  and  oppositions  directed  to  this  matter,  ! 
we  believe  that  of  the  proposals  before  us,  an 
increase  in  the  maximum  permissible  ownership 
of  television  stations  to  7,  no  more  than  5  of  I 
which  may  be  in  the  vhf  band,  is  best  designed 
to  achieve  this  objective  consistent  with  prevent-  ! 
ing  an  undue  concentration  of  control  of  televi-  | 
sion  facilities. 

5.  In  view  of  the  foregoing,  it  is  proposed  to  ! 
amend  Section  3.636  of  the  Commission's  Rules 
and  Regulations  to  increase  the  maximum  per-  I 
missable  ownership  of  television  stations  to  7.  j 
no  more  than  5  of  which  may  be  in  the  vhf 
band. 

6.  Authority   for   adoption   of   the  proposed 
amendment  is  contained  in  Sections  4  (i),  303  (r),  ! 
311,  313  and  314  of  the  Communications  Act  of  | 
1934,  as  amended. 

7.  Any  interested  party  who  is  of  the  opinion 
that  the  amendment  proposed  herein  should  not 
be  adopted  may  file  with  the  Commission  on  or 
before  February  1,  1954,  a  written  statement  or  | 
brief  setting  forth  his  comments.   Comments  in  f 
support  of  the  proposed  amendment  may  also 
be  filed  on  or  before  the  same  date.   Comments  , 
or  briefs  in  reply  to  the  original  comments  may 
be  filed  within  10  days  from  the  last  day  for  j 
filing   said   original  comments   or  briefs.  The 
Commission  will  consider  all  such  comments  prior  I 
to  taking  action  in  this  matter,  and  if  any  com- 
ments appear  to  warrant  the  holding  of  a  hearing 
or  oral  argument,  notice  of  the  time  and  place 
of  such  hearing  or  oral  argument  will  be  given,  i 

8.  In  accordance  with  the  provisions  of  Section  \ 
1.764  of  the  Commission's  Rules  and  Regulations, 
an  original  and  14  copies  of  all  statements,  briefs, 
or  comments  shall  be  furnished  the  Commission. 

FEDERAL  COMMUNICATIONS  COMMISSION*  i 
Wm.  P.  Massing  - 
Acting  Secretary 
*See  attached  Dissenting  Opinion  of  Commis-  { 
sioner  Hennock. 

*See  attached  Concurring  Statement  of  Com- 
missioner Robert  T.  Bartley. 
Adopted:  December  23,  1953 
Released:  December  24,  1953 

DISSENTING  OPINION  OF  COMMISSIONER 
HENNOCK 

The  Commission  is  proposing  today  to  raise  to 
seven  the  limit  on  multiple  station  ownership  in 
television  with  a  proviso  that  no  more  than  five  j 
may  be  vhf  stations.    The  sole  reason  for  this  i 
proposal  stated  in  the  Notice  is  that  "the  institu-  ! 
tion  of  rule  making  proceedings  looking  toward  | 
amendment  of  rthel   multiple  ownership  rules 
to  permit  the  ownership  of  additional  television 
stations  over  and  above  the  present  maximum  of 
five"  is  warranted  "in  order  to  encourage  the  i 
rapid    and    effective    development    of   the    uhf  ' 
band." 

At  the  outset  let  me  say  that  I  was  always 
greatly  concerned  about  the  development  of  the 
uhf  band.    This  concern  caused  me  to  dissent 
to  the  portion  of  the  Sixth  Report  and  Order  ' 
which  granted  vhf  increases  in  power  and  an- 
tenna height  and  thereby  enhanced  it  at  the 
expense  of  uhf.   Similarly,  I  registered  my  op- 
position to  the  Commission's  action  of  July  14, 
1953,  revising  its  application  processing  procedure 
for  tv  stations  without  according  the  necessary 
and  desirable  priority  that  should  have  been  i 
afforded  applications  for  uhf  stations.    (Public  j 
Notice  93339).  Finally,  I  dissented  to  the  Public! 
Notice  of  August  24,  1953.  which  established  a 
priority  list  of  cities  grouped  in  accordance  with 
the   mentioned   revised    procedure,    because  it 
contained  no  provision  specifically  designed  to 1 
give  further  impetus  to  the  development  of  uhf. 
(Public  Notice  94069). 

I  dissent  to  this  Notice  of  Proposed  Rule  Mak- 
ing because  in  my  opinion  there  is  no  justification 
for  relaxing  the  multiple  ownership  rule  in  tele- 
vision, and  because  there  is  valid  reason  for  the 
view  that  such  a  relaxation  is  warranted  "in 
order  to  encourage  the  rapid  and  effective  de- 
velopment of  the  uhf  band." 

The  basis  for  having  placed  the  limit  on  the 
multiple  ownership  of  tv  stations  at  five  as  dis- 
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Stancil-Hoffman  R-5  recorder  is 
greatest  functional  and  technical  achievement 

in  years ! 


Illustrated:  R-5  portable  unit 
also  available  for  rack  mounting 


VARI-TROL  knob... 

the  sensational  one  knob  editing  control  to 
wind  or  re-wind  tape  at  continuous  or  vari- 
able speeds  . . .  moves  the  tape  in  either 
direction  at  full  or  playing  speeds,  or  stops 
tape  instantly.  An  exclusive  feature  found 
only  in  the  Stancil-Hoffman  R-5. 

PIANO  KEY  controls... 

the  new  electrically  interlocked,  centralized 
control  panel  with  forward,  rewind  and  stop 
keys  for  quick,  one  hand  editing.  An  exclu- 
sive feature  found  only  in  the  Stancil-Hoff- 
man R-5. 


The  most  advanced  professional  tape  recorder  ever 
engineered  . . .  designed  and  developed  for  the 
Armed  Forces  by  Stancil-Hoffman  . . .  now  used  the 
world  over  . . .  tested  and  proven  superior  to  any 
other  tape  recorder,  regardless  of  cost !  Now 
available  for  commercial  use. 


Write  for  prices  and  complete  specifications 

REPRESENTATIVES: 
New  York:  H.  J.  Geist  &  Associates 
60  East  42nd  Street 
New  York  17,  N.Y. 
Canada:  S.  W.  Caldwell,  Ltd. 

1  50  Simcoe  Street 
Toronto  1,  Canada 


Chicago:  W.  Cozzens 
220  Kedzie  Street 
Evanston,  III. 
Hawaii:  S.O.S.  Recording 
1  545  South  Beretania 
Honolulu,  Hawaii 


STANCIL- 


921  North  Highland  Avenue 
Cable  Address:  STANHOFF 


Hollywood  38,  California 
Phone:  Hollywood  4-7461 


OTHER  FEATURES 

•  Automatic  tape  lift  protects  heads  from 
wear  . . .  insures  tape  position  for  record- 
ing. 

•  Three  motor  units .  . .  two  reel  torque-sen- 
sitive motors  and  one  drive  system  .  .  .  di- 
rect drive  capstan  gives  positive  timing. 

•  Two  speed  motor  control  for  7^2_and^  1 5 
-__JASJ^ctiuT6TfiaTie_npre''  ana~*post"  equal- 
ization. 

•  Ideal  for  instrumentation  too. 

SPECIFICATIONS 

•  Operates  vertically  on  racks,  horizontally, 
in  consoles  and  in  motion  .  .  .  for  both 
fixed  and  portable  operation. 

•  Complete  recording  and  play  back  system 
in  two  convenient  carrying  cases,  only 
20"  wide,  14"  tall.  Three  wide  range, 
low  noise  microphone  inputs,  monitor  am- 
plifier and  speaker  output. 

•  Designed  for  full  remote  control. 

•  Maximum  total  distortion  less  than  1.5%. 

•  Flutter  less  than  0.1  %  RMS  at  15  ips. 

•  Signal-to-noise  exceeds  60  db. 
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tinguished  from  seven  in  am  has  been  the  recog- 
nition that  there  are  considerably  less  tv  than 
am  stations  in  operation.  This  situation  is  ex- 
pected to  continue  in  the  immediately  foreseeable 
future.  Accordingly,  no  reason  exists  for  raising 
the  limit  and  none  is  given  by  the  majority 
specifically  to  justify  it. 

It  is  significant  that  the  impetus  for  the  insti- 
tution of  this  rule  making  proceeding  is  derived 
from  petitions  filed  by  networks  referred  to  in 
Paragraph  three  of  the  Notice.  No  request  for 
such  relaxation  of  the  multiple  ownership  rule 
has  been  made  by  a  single  one  of  the  more  than 
300  uhf  applicants  or  permittees  who,  I  think, 
would  be  the  persons  most  anxious  "to  encourage 
the  rapid  and  effective  development  of  the  uhf 
band."  On  the  contrary,  opposition  to  the  men- 
tioned petitions  was  filed  by  two  uhf  permittees. 

These  petitions  were  filed  in  the  proceeding 
in  Docket  8967  which  was  concluded  on  November 
25,  1953,  after  having  been  pending  for  five  years, 
by  adopting,  among  things,  the  rule  limiting  the 
multiple  ownership  in  television  to  five  stations 
without  distinction  between  vhf  and  uhf.  This 
is  the  very  rule  the  Commission  now,  scarcely 
four  weeks  later  and  even  before  it  has  become 
effective,  proposes  to  amend.  In  its  Report  and 
Order  of  November  25,  1953,  the  Commission  ad- 
vised petitioners  that  it  was  engaged  in  a  study 
of  the  position  of  post-freeze  television  stations 
noting  that  the  Ultra  High  Frequency  Television 
Association  was  also  engaged  along  this  line.  Ac- 
cordingly, the  Commission  was  "deferring  con- 
sideration of  the  multiple  ownership  facet  of  the 
aware  that  the  UHF  Television  Association  has 
aware  that  the  uhf  Television  Association  has 
completed  its  study.  I  would  think,  however, 
that  before  proposing  a  solution  intended  to  en- 
courage the  development  of  uhf,  the  Commission 
would  want  to  have  the  benefit  of  their  findings. 

In  any  case,  presumably,  the  study  in  which 
the  Commission  was  engaged  has  now  been  con- 
cluded and  the  instant  proposal,  I  assume,  is 
based  on  its  findings.  If  so,  these  findings  should 
be  fully  set  forth  in  this  Notice.  For  if  the 
Commission  feels  that  it  is  necessary  to  encourage 
the  development  of  the  uhf  band  and  that  the 
relaxation  of  our  multiple  ownership  rule  will 
accomplish  this,  it  should  particularize  the  areas 
where  such  encouragement  is  needed  and  show 
why  the  proposal  is  adapted  to  that  end.  The 
Notice  completely  fails  in  this  respect.  Dealing 
with  a  new  tv  field  where  information  concern- 
ing the  position  of  uhf  is  scarce  and  conflicting, 
the  Notice  fails  to  give  interested  persons  any 
specific  issues  to  which  they  could  address  their 
comments.  Instead  it  leaves  all  to  their  imagi- 
nation. This,  I  feel,  is  not  conducive  to  the 
establishment  of  a  sound  record  on  which  final 
action  could  be  based. 

Instead  of  proposing  any  change  in  the  multiple 
ownership  rule,  I  would  institute  a  public  pro- 
ceeding designed  to  explore  all  facets  of  the 
uhf  problem;  e.g.,  the  economics  of  uhf,  the 
availability  of  network  affiliations;  the  com- 
petitive relationship  between  vhf  and  uhf;  the 
actual  progress  in  the  development  and  manu- 
facture of  high-power  transmitting  apparatus, 
and  the  manufacture  and  distribution  of  adequate 
receivers;  and  the  position  of  uhf  vis-a-vis  vhf 
with  respect  to  engineering,  hearing  schedules, 
programming  and  other  basic  and  important  fac- 
tors. The  resulting  factual  record  would  enable 
the  Commission  to  make  an  enlightened  judg- 
ment as  to  what  is  needed  "to  encourage  the 
rapid  and  effective  development  of  the  uhf 
band,"  and  on  the  basis  of  such  a  record  and 
judgment  to  determine  the  solution  that  is  de- 
manded in  the  public  interest. 

CONCURRING  STATEMENT  OF 
COMMISSIONER  ROBERT  T.  BARTLEY 

I  concur  in  the  issuance  of  the  instant  Notice 
of  Proposed  Rule  Making,  for  the  purpose  of 
eliciting  current  comments  and  arguments,  pro 
and  con,  with  respect  to  the  proposal  for  in- 
creasing the  maximum  limitation  on  ownership 
of  television  stations. 

However,  on  the  basis  of  the  arguments  pre- 
sented in  the  petitions  presently  before  us,  I 
am  not  convinced  that  the  public  interest  will  be 
served  merely  by  raising  the  ceiling  on  television 
station  ownership  as  proposed. 

My  ultimate  position  in  the  matter  will,  of 
course,  await  careful  consideration  of  the  com- 
ments filed  in  this  rule  making  proceeding. 


New  Call  Letters  Denied 

REQUEST  of  Lee  Broadcasting  Co.  for  call 
letters  WTAD-TV  for  its  newly  acquired 
KHQA-TV  Hannibal,  Mo.,  has  been  turned 
down  by  FCC  as  contrary  to  the  Commis- 
sion's rules  since  WTAD  is  the  common  call 
for  Lee  Broadcasting's  am  and  fm  stations  at 
Quincy,  III.  KHQA-TV  operates  on  vhf  ch.  7. 
WTAD  gave  up  its  vhf  ch.  10  bid  at  Quincy 
when  it  acquired  the  Hannibal  tv  station.  Ch. 
10  at  Quincy  was  awarded  to  WGEM  there 
[B»T,  June  22,  19531. 
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FCC  Orders  Pre-Sunrise 
Stop  to  WRIS,  WGRD 

FCC  last  week  told  WRIS  Roanoke,  Va.,  and 
WGRD  Grand  Rapids,  Mich.,  that  they  cannot 
operate  before  local  sunrise  due  to  interference 
to  WING  Dayton,  Ohio.  Petitions  by  both  sta- 
tions to  revoke  FCC's  telegraphic  notice  to 
cease  pre-dawn  operations  [B»T,  Dec.  28,  14, 
1953]  were  denied — but  the  way  was  left  open 
for  both  stations  to  ask  for  oral  argument. 

WING,  operating  on  1410  kc  with  5  kw  un- 
limited, claimed  in  November  that  both  sta- 
tions' operations  before  local  sunrise  were 
causing  objectionable  and  undue  interference 
to  its  normally  protected  contour  (2.5  mv/m 
groundwave).  WING  begins  operations  at  5 
a.m.  weekdays  and  7  a.m.  Sundays.  Both 
WRIS  and  WGRD  operate  on  the  same  1410 
kc  wavelength,  the  former  with  5  kw  daytime 
only,  the  latter  with  1  kw  daytime  only.  Both 
had  been  operating  before  local  sunrise.  This 
cuts  WING's  protected  contour  to  16  mv/m 
on  the  part  of  WRIS  and  8  mv/m  on  the  part 
of  WGRD. 

To  arguments  by  WRIS  and  WGRD  that  the 
Commission's  action  ordering  cessation  of  pre- 
sunrise  broadcasts  was  taken  without  a  hearing, 
the  FCC  answered  that  the  rules  expressly  pro- 
vide for  such  action  when  interference  is  caused 
to  a  Class  III-A  station. 


Gen.  Taylor  Criticizes 
McCarthy  Probes  as  'Excesses' 

BRIG.  GEN.  TELFORD  TAYLOR,  attorney, 
former  counsel  to  the  Joint  Committee  on  Edu- 
cational Television  and  FCC  general  counsel, 
says  he  believes  in  Congressional  investigations 
but  that  "abuses  and  excesses"  like  those  in- 
dulged in  by  Sen.  Joseph  R.  McCarthy  (R- 
Wis.)  tend  to  degrade  the  process. 

Gen.  Taylor,  who  tangled  with  the  Senator 
a  few  weeks  ago  [B»T,  Dec.  14,  1953],  proposed 
the  creation  of  a  new  Joint  Congressional 
Committee  on  Internal  Security.  Sen.  Mc- 
Carthy last  Wednesday  said  his  committee  would 
subpoena  the  general  to  testify  this  month  on 
what  he  knows  about  espionage  at  Fort  Mon- 
mouth, N.  J.  Sen.  McCarthy  also  said  he  would 
check  further  into  Gen.  Taylor's  background  in 
preparation  of  the  hearing. 

Gen.  Taylor's  views  were  printed  in  News- 
week magazine. 


Court  Upholds  WILS-TV 

WILS-TV  Lansing,  Mich.,  uhf  station,  carried 
the  Detroit  Lions-Cleveland  Browns  champion- 
ship football  game  Dec.  27  after  receiving  a 
favorable  court  ruling.  Judge  Marvin  J.  Sal- 
mon, of  Ingham  County  Circuit  Court,  on  Dec. 
26  dismissed  a  bill  of  compaint  filed  by  WJIM- 
TV,  vhf  station  there,  and  denied  an  injunction 
request  following  a  five-hour  hearing. 

Judge  Salmon  held  that  since  Miller  Brewing 
Co.,  game  sponsor,  negotiated  for  the  WILS-TV 
time  through  DuMont  network,  there  was  no 
reason  to  issue  an  injunction.  Harold  Gross, 
WJIM-TV  president,  had  asked  DuMont  to  show 
cause  why  the  program  should  not  be  carried 
on  WJIM-TV. 


WKDN  Grant  Proposed 

INITIAL  DECISION  proposing  to  grant 
WKDN  Camden.  N.  J.,  a  new  tv  station  on  uhf 
ch.  1 7  was  issued  last  week  by  FCC  Hearing 
Examiner  Thomas  H.  Donahue.  Action  on 
the  ch.  17  facility  was  made  possible  by  dis- 
missal a  fortnight  ago  of  the  competitive  bid  of 
WJMJ  Philadelphia. 


—PROFESSIONAL  SERVICES-   1 

DINE  &  KALMUS  I 
FORM  NEW  FIRM 

FORMATION  of  Dine  &  Kalmus,  public  rela- 
tions firm,  was  announced  last  week  by  Josef 
C.  Dine,  who  resigned  as  public  relations  di- 
rector of  Frederic  W.  Ziv  Co.  to  help  set  up  ! 
the  new  company,  and  Allan  H.  Kalmus,  for- 
mer director  of  the  Lever  Bros,  press  bureau.  | 
The  firm  goes  into  operation  today  (Mon-  , 
day)  with  New  York  headquarters  at  4  W. 
58th  St.  and  branch  offices  in  Chicago,  Miami, 


Mr.  Dine  Mr.  Kalmus 


Washington,  Boston  and  Hollywood.    It  will 
specialize  in  public  relations,  publicity,  sales  j 
development  and  promotion. 

Both   principals   formerly   were  associated 
with  NBC,  Mr.  Dine  as  director  of  the  press  j 
department  for  four  years  before  moving  to 
the  Ziv  company  in  April  1952,  and  Mr.  Kal- 
mus in  handling  tv  publicity  from  1946  until 
September  1952  when  he  moved  to  Lever.  Mr.  j 
Dine  served  in  the  Army  during  World  War  , 
II,  rising  to  the  rank  of  major,  and  before  the  ! 
war  was  a  reporter  for  WSYR  Syracuse  and  | 
a  newspaperman  in  Worcester,  Mass.  Mr.  Kal- 
mus formerly  was  a  news  Writer  with  WQXR 
New  York  and  during  the  war  was  with  OWL 


Gautney,  Jones  Open  Office 
As  Consulting  Engineers  Firm 

NEW  Washington  consulting  engineering  firm  J 

of  Gautney  &  Jones  was  announced  last  week,  ! 

comprising  George  E.  Gautney  and  Carl  Jones,  ' 
former  chief  of  the  Federal  Civil  Defense 

Administration  radio  branch.    Mr.  Jones  was  j 

graduated  from  George  Washington  U.  and  ' 

Catholic  U.,  both  Washington,  worked  with  ! 
consulting  engineer  John  Barron  and  in  the  tv 

engineering  division  of  the  FCC  until  March  j 

1951  when  he  left  to  join  FCDA.  During  World  1 

War  II,  Mr.  Jones  served  as  a  naval  aviator.  I 

Mr.  Gautney  has  been  in  practice  in  Washing-  - 
ton  since  1944,  first  with  John  Barron  and  then 

with  Homer  Ray  as  Gautney  &  Ray.  In  mid-  ; 
1952,  Mr.  Gautney  established  his  own  office. 


Zugsmith  in  New  Quarters 

THE  Albert  Zugsmith  Corp.,  radio,  tv  and 
newspaper  brokers  and  consultants,  has  an- 
nounced the  company's  offices  now  will  be 
located  in  its  own  building  at  12015  San  Vi- 
cente  Blvd.,  W.  Los  Angeles  49,  Calif.  Tele- 
phone numbers:  Arizona  8-8294,  9-2776. 
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MICROWAVE  SPECIALISTS 
FOR  TELEVISION 

Studio  -Transmitter  Links 
Remotes  •  Interconnection 


now 


RRFH  Change  parabola  or 
feed  from  rear  in  one 
minute. 


meets  full  FCC  specifications  for  STL 

—  15,000  cycles  audio  frequency  response 

—  better  than  55  db  signal  to  noise  ratio 

KTR-lOO  provides  in  almost  unbelievably  light  and  com- 
pact form  complete  equipment  for  multiplex  wide  band  video  and 
high  quality  audio  transmission  and  reception. 

Highly  portable  yet  ideally  adapted  for  permanent  installation, 
it  is  extremely  easy  to  set  up  and  operate  in  any  location  —  with  in- 
stallation, control  and  servicing  features  never  before  available. 

From  unit  packaging  to  IF  strips,  RF  plumbing  and  audio  cir- 
cuits, the  Raytheon  KTR-lOO  is  entirely  new.  Introduced  only  after 
long  research  and  development,  it  combines  the  best  efforts  of 
Raytheon  specialists  in  every  phase  of  electronics  with  the  advice 
of  television  engineers,  industry  professionals  and  consulting  engi- 
neers. 

Before  you  buy  equipment  for  remote  pick-up,  STL  or  network 
interconnection,  look  into  the  Raytheon  high  and  low  power  micro- 
wave—DESIGNED  FOR  TELEVISION. Write  for  complete  informa- 
tion. Inquiries  invited  concerning  special  government  or  industrial 
applications. 


Stations  from  coast  to  coast  will  tell  you  that  Raytheon  KTR-lOO  is  tops  for  simplicity,  dependability, 
operating  convenience  and  economy.  Shipments  are  now  being  made  on  schedule. 

KDUB-TV  —  Lubbock,  Texas      WCIA  —  Champaign,  III.  WAYS-TV  —  Charlotte,  N.  C. 

WTTG  —  Washington,  D.  C.       KNUZ-TV  —  Houston,  Texas  —  Oklahoma  City,  Okla. 

KVOS-TV  —  Bellingham,Wash.  KOAT-TV  —  Albuquerque,  N.M.  KFBC-TV  —  Cheyenne,  Wyo. 

WHYN-TV  —  Holyoke,  Mass.     WTAP  —  Parkersburg,  W.  Va.  WCHA  —  Chambersburg,  Pa. 

KIEM-TV  —  Eureka,  Calif.  KBOI  —  Boise,  Idaho 

WTAD  —  Quincy,  III.  CBC  —  Vancouver,  Canada 

KETX-TV  —  Tyler,  Texas  KACY  —  St.  Louis,  Mo. 


WTVE  —  Elmira,  N.  Y. 
KCCC  —  Sacramento,  Calif. 
KOMU  —  Columbia,  Mo. 


RCU  Circuit  design  and 
packaging  by  specialists. 


RAYTHEON  MANUFACTURING  CO. 

Equipment  Sales  Division 
Dept.  6270  BT   WALTHAM  54,  MASSACHUSETTS 


1  i 


J 


TCU  Light  and  convenient 

with  standardized 
connections  at  end  of  case. 
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STATIONS 


1953  SAW  225  MORE  TV  STARTS  OVER  U.  S. 


Year's  last  week  adds  1 2  more 

stations  to  the  total.  Nearly 

360  now  on  air.   Forecast  for 

'54:  another  200. 

NEW  tv  station  debuts  totaled  12  last  week, 
while  opening  tv  markets  in  seven  communities. 
Thus  the  first  post-thaw  calendar  year  ended 
with  about  225  stations,  including  two  non- 
commercial outlets,  beginning  operations. 

The  number  of  operating  stations  now  is  near 
the  360  mark  with  the  possibility  of  over  200 
more  stations  going  on  the  air  in  1954,  although 
the  pace  will  not  be  as  active  as  1953. 

The  12  stations  that  went  on  the  air  last  weejc 
were; 

WEAR-TV  Pensacola,  Fla.,  vhf  ch.  3  (CBS), 
represented  by  George  P.  Hollingbery  Co. 

WDAN-TV  Danville,  111.,  uhf  ch.  24,  repre- 
sented by  Everett-McKinney  Inc. 

KSLA  (TV)  Shreveport,  La.,  vhf  ch.  12  (NBC, 
CBS),  represented  by  Paul  H.  Raymer  Co. 

WWTV  (TV)  Cadillac,  Mich.,  vhf  ch.  13  (CBS, 
ABC,  DuMont),  represented  by  Weed  Tv  Inc. 

WLBT  (TV)  Jackson,  Miss.,  vhf  ch.  3  (NBC), 
represented  by  George  P.  Hollingbery  Co. 

WCOC-TV  Meridian,  Miss.,  uhf  ch.  30. 

KHOL-TV  Kearney,  Neb.,  vhf  ch.  13  (CBS, 
DuMont),  represented  by  Meeker  Tv  Inc. 

WMFD-TV  Wilmington,  N.  C,  vhf  ch.  6  (NBC), 
represented  by  Weed  Tv  Inc. 

WARM-TV  Scranton,  Pa.,  uhf  ch.  16,  repre- 
sented by  George  P.  Hollingbery  Co. 

WFBC-TV  Greenville,  S.  C,  vhf  ch.  4  (NBC), 
represented  by  Weed  Tv  Inc. 

KRGV-TV  Weslaco,  Tex.,  vhf  ch.  5  (NBC), 
represented  by  Paul  H.  Raymer  Co. 

WJPB-TV  Fairmont,  W.  Va.,  uhf  ch.  35,  repre- 
sented by  Gill-Perna  Inc. 

Danville,  Shreveport,  Cadillac,  Kearney,  Wil- 
mington, Weslaco  and  Fairmont  got  their  first 
local  station,  four  others  got  their  second. 
Scranton  now  has  three. 

KSLA  started  test  patterns  a  week  before  it 
began  commercial  operations  Jan.  1  and  said 
that  excellent  reception  was  reported  in  the 
immediate  area. 


Date  Stalled 

Technical  difficulties  have  stalled  the  start- 
ing date  of  WMGT  (TV)  Adams-Pittsfield, 
Mass.  (ch.  74),  to  Jan.  15.  Portions  of  the  new 
high  gain  antenna  need  reworking  after  failing 
to  meet  final  tests,  Leon  Podolsky,  president, 
reported.  WMGT  was  to  have  begun  Christmas 
day. 

KARK-TV  Little  Rock,  Ark.  (ch.  4),  an- 
nounced the  arrival  of  its  antenna  and  25  kw 


INSPECTING  RCA  tv  studio  cameras  to  be 
used  by  KARK-TV  Little  Rock  for  its  pro- 
posed interim  operation  beginning  next 
spring  on  vhf  ch.  4,  is  T.  K.  Barton,  vice 
president-general  manager  of  KARK-AM- 
TV.  The  combined  am-tv  facilities  will  be 
the  largest  of  any  in  Arkansas,  the  station 
claims.  KARK-TV  will  be  affiliated  with 
NBC-TV  and  represented  by  Petry. 

transmitter.  The  station  will  feature  NBC-TV 
programs  and  is  represented  by  Edward  Petry 
&  Co.,  Carol  Vinson,  promotion  manager,  an- 
nounced. 

New  grantee  in  Joplin,  Mo.,  Air  Time  Inc., 
expects  to  be  affiliated  with  CBS-TV  and  will  use 
RCA  for  its  basic  equipment,  according  to 
Austin  A.  Harrison,  president. 

KATV  (TV)  Pine  Bluff,  Ark.  (ch.  7),  which 
started  regular  operation  Dec.  19,  said  that  fine 
reception  was  reported  within  a  100-mile  ra- 
dius. 

Starting  commercial  operation  with  an  ex- 
perienced 10-man  staff  last  month  WRAY-TV 
Princeton,  Ind.  (ch.  52),  programs  from  4  p.m. 
to  midnight  every  day  with  local  live  shows  con- 
sisting of  news,  sports  and  variety  shows,  ac- 
cording to  Robert  L.  Epstein,  general  manager. 

WNCT  (TV)  Greenville,  N.  C.  (ch.  9), 
started  regular  programming  Dec.  22,  affiliated 
with  CBS-TV  and  DuMont.  It  is  represented  by 
John  E.  Pearson  Tv. 

The  U.  of  Missouri's  commercial  station, 


OPENING  night  for  KATV  (TV)  Pine  Bluff,  Ark.,  and  the  "Janette  Davis  Homecoming" 
program,  for  the  Arthur  Godfrey  singer,  were  combined  as  the  ch.  7  station  went  on  the 
air  Dec.  19.  Attending  the  dedicatory  program  were  (I  to  r)  James  P.  Walker,  KATV 
general  manager;  Gov.  Francis  Cherry  of  Arkansas;  Miss  Davis,  and  James  C.  Leake, 
executive  vice  president.  Central  South  Sales  Co.,  station  licensee. 


KOMU-TV  Columbia,  Mo.  (ch.  8),  has  re- 
ceived wires  and  telephone  reports  indicating 
strong  signal  85  miles  northeast  at  Quincy,  ill., 
and  70  miles  south  at  Rolla,  Mo.,  according  to 
a  station  spokesman.  The  station  began  pro- 
gramming Dec.  21. 

WEAU-TV  Eau  Claire,  Wis.  (ch.  13),  started 
commercial  telecasting  Dec.  23  with  an  esti- 
mated area  set  count  of  54,230,  Richard  P. 
Kepler,  manager,  reported. 

KTVA  (TV)  Anchorage,  Alaska  (ch.  11), 
began  regular  operations  Dec.  11  with  dedi- 
catory program  featuring  guest  appearances  by 
civilian  and  top-ranking  military  personalities, 
stressing  the  idea  that  Anchorage  is  a  two-part 
community. 

Stations  due  on  the  air  in  the  next  30  days 
are: 

CALIFORNIA 

KQED  (TV)  Berkeley-San  Francisco,  vhf  ch. 
*9,  January  '54. 

KBID  (TV)  Fresno,  uhf  ch.  53,  represented  by 
Meeker  Tv  Inc.,  January  '54. 

FLORIDA 

WEAR-TV  Pensacola,  vhf  ch.  3  (CBS),  repre- 
sented by  George  P.  Hollingbery  Co.,  Dec.  31. 
ILLINOIS 

WDAN-TV  Danville,  uhf  ch.  24,  represented  by 
Everett-McKinney  Inc.,  Dec.  27  (granted  STA 
Dec.  16). 

KENTUCKY 

WLOU-TV  Louisville,  uhf  ch.  41,  January  '54. 

LOUISIANA 
WNCO-TV  New  Orleans,  uhf  ch.  32,  January 
'54. 

KSLA  (TV)  Shreveport,  vhf  ch.  12  (NBC,  CBS), 
represented  by  Paul  H.  Raymer,  Jan.  1  (granted 
STA  Dec.  21). 

MASSACHUSETTS 

WMGT  (TV)  Adams-Pittsfield,  uhf  ch.  74,  repre- 
sented by  Walker  Representation  Co.,  Jan.  15. 
MICHIGAN 

WNEM-TV  Bay  City-Saginaw,  vhf  ch.  5,  repre- 
sented by  Headley-Reed  Tv  Inc.,  Jan.  24. 

WWTV  (TV)  Cadillac,  vhf  ch.  13  (CBS,  ABC, 
DuMont),  represented  by  Weed  Tv  Inc.,  Jan.  3 
(granted  STA  Sept.  29). 

WKAR-TV  East  Lansing,  uhf  ch.  *60,  Jan.  15. 
MISSISSIPPI 

WLBT  (TV)  Jackson,  vhf  ch.  3  (NBC),  repre- 
sented by  George  P.  Hollingbery  Co.,  Dec.  28 
(granted  STA  Oct.  19). 

WSLI-TV  Jackson,  vhf  ch.  12  (ABC),  repre- 
sented by  Weed  Tv  Inc.,  January  '54. 

WCOC-TV  Meridian,  uhf  ch.  30,  Jan.  1  (granted 
STA  Nov.  13). 

NEBRASKA 

KHOL-TV  Kearney,  vhf  ch.  13  (CBS,  DuMont). 
represented  by  Meeker  Tv  Inc.,  December  '53 
(granted  STA  Oct.  29). 

^  NEW  JERSEY 

WRTV  (TV)  Asbury  Park,  uhf  ch.  58,  Jan.  9 
(granted  STA  Dec.  10). 

NEW  YORK 

WKNY-TV  Kingston,  uhf  ch.  66  (NBC,  CBS, 
DuMont),  represented  by  Meeker  Tv  Inc.,  Jan- 
uary '54. 

WEOK-TV  Poughkeepsie,  uhf  ch.  21,  January 
'54. 

WTRI  (TV)  Schenectady,  uhf  ch.  35,  Jan.  15. 
NORTH  CAROLINA 

WAYS-TV  Charlotte,  uhf  ch.  36  (ABC),  repre- 
sented by  The  Boiling  Co.,  Jan.  15. 

WMFD-TV  Wilmington,  vhf  ch.  6  (NBC),  repre- 
sented by  Weed  Tv  Inc.,  Dec.  31  (granted  STA 
Dec.  11). 

OKLAHOMA 

KCEB  (TV)  Tulsa,  uhf  ch.  23,  represented  by 
The  Boiling  Co.,  Jan.  15. 

OREGON 

KPIC   (TV)   Salem,   uhf  ch.  24,  January  '54 
(granted  STA  Aug.  4). 

PENNSYLVANIA 

WARM-TV  Scranton,  uhf  ch.   16,  represented 
by  George  P.  Hollingbery  Co.,  Jan.  1. 

SOUTH  CAROLINA 

WACA-TV  Camden,  uhf  ch.  15,  January  '54. 

WFBC-TV  Greenville,  vhf  ch.  4  (NBC),  'repre- 
sented bv  Weed  Tv  Inc.,  Jan.  1. 

WSCV  (TV)  Spartanburg,  uhf  ch.  17.  January 
'54. 

TENNESSEE 
WLAC-TV  Old  Hickory  (Nashville),  vhf  ch.  5, 
January  '54. 

TEXAS 

KRGV-TV  Weslaco.  vhf  ch.  5  (NBC) 
sented  by  Paul  H.  Raymer.  Jan.  1. 

VIRGINIA 
WBTM-TV  Danville,   uhf  ch.  24. 
by  George  P.  Hollingbery  Co.,  Jan. 

WASHINGTON 

KVAN-TV  Vancouver  ( Wash.)-Portland  (Ore), 
uhf  ch.  21,  Jan,  15. 

WEST  VIRGINIA 
WJPB-TV  Fairmont,  uhf  ch.  35,  represented  by 
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GUl-Perna  Inc.,  Jan.  1. 

WISCONSIN 
WNAM-TV  Neenah,  uhf  ch.  42,  represented  by 
George  W.  Clark  Inc.,  Jan.  11. 

WYOMING 

KFBC-TV  Cheyenne,  vhf  ch.  5  (CBS),  repre- 
sented by  George  P.  Hollingbery  Co.,  Jan.  15 
(granted  ST  A  Dec.  3). 

HAWAII 

KULA-TV  Honolulu,  vhf  ch.  4,  January  '54. 


DISCUSSING  future  plans  of  WRAY-TV 
Princeton,  Ind.  (ch.  52),  are  M.  R.  Lank- 
ford,  president  (I),  and  Robert  L.  Epstein, 
general  manager.  The  uhf  outlet  started 
commercial  telecasting  Dec.  10  and  re- 
ported that  conversions  are  taking  place 
so  rapidly  that  all  dealers  are  behind  in 
their  work. 


Heintz  Vice  Pres.-Gen.  Mgr. 
Of  Copley  Radio-Tv  Interests 

JACK  HEINTZ,  vice  president  and  general 
manager,  KSDO  San  Diego,  Calif.,  has  been  ap- 
pointed vice  president  and  general  manager  of 
the  radio-tv  properties  of  Copley  Press  Inc., 
which  includes  KLAC-TV  Hollywood,  recently 
purchased  from  Mrs.  Dorothy  Schiff  Sonnen- 
born,  New  York  Post  publisher  for  $1,375,000 
[B»T,  Dec.  28,  Nov.  16,  1953].  Copley  Press 
publishes  15  newspapers  in  Southern  California 
and  Illinois  and  has  interest  in  KSDO.  Wilson 
Edwards,  KSDO  assistant  manager  has  been 
named  station  manager. 

A.  G.  Flanagan,  commercial  manager,  XETV 
(TV)  Tijuana,  joins  KLAC-TV  as  assistant  gen- 
eral manager.  Mr.  Heintz  will  headquarter  in 
Hollywood,  dividing  time  between  the  two 
stations. 


Mt.  Wilson  Fire  Spares 
Los  Angeles  Tv  Towers 

TRANSMITTER  buildings  and  antennas  of 
all  Los  Angeles  tv  stations  appeared  in  no 
danger  Wednesday  as  a  forest  fire  on  Mt. 
Wilson  came  almost  to  a  standstill  after  winds 
diminished.  The  $3  million  in  equipment  and 
buildings  atop  Mt.  Wilson  still  faced  the  dan- 
ger of  a  resumption  of  heavy  winds  or  change 
in  direction,  the  fire  having  come  within  a 
mile  of  the  "antenna  farm."  , 

Forestry  officials  pointed  out  that  they  had 
eight  bulldozers  and  44  pumpers  working  on 
the  fire  which  could  be  rushed  to  the  mountain 
top,  should  the  situation  become  that  critical. 

Greatest  immediate  problem  of  transmitter 
personnel  was  the  intense  smoke  and  lack  of 
oxygen,  but  no  one  was  in  actual  danger,  since 
roads  leading  down  the  mountain  remained 
open,  it  was  said.  Executives  of  KNBH  (TV) 
Hollywood,  NBC  o&o  station,  said  if  evacua- 
tion were  necessary,  they  conceivably  could  set 
equipment  on  automatic  and  remain  in  opera- 
tion for  some  time  after  the  personnel  left. 

NBC-TV  engineers  and  those  of  Pacific  Tele- 
phone and  Telegraph  Co.  said  should  the  worst 
occur  and  transmitter  buildings  of  both  the 
station  and  phone  company  be  damaged,  the 
nation  would  still  receive  colorcast  of  New 
Year's  Day  Rose  Parade  [B«T,  Dec.  28,  1953] 
and  the  telecast  of  the  Rose  Bowl  football  game. 
Remote  equipment  could  transmit  to  the  phone 
company's  building  in  Hollywood  and  be  trans- 
mitted nationwide.  However,  local  reception 
would  be  blacked  out. 

Monday  as  the  fire  melted  lead  sheathing  of 
aerial  audio  cable  part  way  up  Mt.  Wilson, 
KECA-TV  and  KNXT  (TV)  Hollywood  re- 
sorted to  their  own  and  telephone  company 
microwave  equipment  temporarily.  This  they 
agreed  was  only  an  emergency  measure  in 
anticipation  of  more  serious  trouble,  since  the 
cable  remained  in  operation  throughout.  Both 
stations  resumed  use  of  the  cable  shortly  after 
repairs  were  made  by  the  phone  company 
emergency  crew.  Meanwhile,  24  message  circuit 
microwave  radio  relay  transmission  equipment 
of  the  telephone  company  was  standing  by  in 
case  of  further  difficulties. 

On  the  mountain  top,  company  technicians 
swathed  their  transmitter's  antenna  "horns"  and 
plate  glass  windows  with  asbestos  sheets. 

Some  transmitter  buildings,  notably  that  of 
KLAC-TV,  are  of  wood  and  stone  construc- 
tion. Others  are  concrete  built. 

Klaus  Landsberg,  KTLA  (TV)  general  man- 
ager, on  the  scene,  told  B*T  he  had  crews 
clear  station  grounds  of  trees  and  brush  and  that 
other  stations  did  likewise. 


Seigel  Again  Heads  N.  Y.  Radio 

SEYMOUR  N.  SEIGEL  was  to  be  sworn  in 
for  another  four-year  term  as  Director  of 
Radio  Communications  and  head  of  the 
Municipal  Broadcasting  System  of  New  York 
in  ceremonies  Friday  marking  the  assumption 
of  office  of  city  commissioners  and  depart- 
ment heads  and  featuring  the  inaugural  address 
of  Mayor  Robert  F.  Wagner.  Municipally 
owned  WNYC  planned  to  cover  these  cere- 
monies and  others  upon  the  installation  of 
the  new  city  administration,  including  Mayor 
Wagner's  inauguration  on  New  Year's  eve. 


The  Iowa  farmer  and  his  city  neighbor  have  different 
interests,  but  when  it  conies  to  television  they  both  think 
of  KCRI-TV.  The  station  that  serves  the  interests  of  both. 
The  station  that  sells  Iowa's  second  largest  urban  market 
(dollar  volume  of  retail  sales)  and  Northeast  Iowa's  rich 
farm  market  at  %  the  cost  of  other  local  TV  media. 
Pop.  536,190.  Retail  sales  $622.6  million.  Gross  farm 
income  $485  million.  Get  all  the  facts  from  H-R  Tele- 
vision, Inc. 

1°rCC  IcCri-tV    channel  /T\ 

*     C  CEDAR  RAPIDS,  IOWA  TZs 

affiliate  Covering  Northeast  Iowa 


Prefab  Metal  Framing 

PREFABRICATED  metal  framing  has 
been  used  by  two  west  coast  tv  stations 
— KGO-TV  San  Francisco  and  KMJ-TV 
Fresno — to  install  studio  grids  to  support 
lighting  and  other  equipment. 

E.  A.  Nickel,  advertising  manager, 
Unistrut  Products  Co.,  Chicago,  said  in 
both  cases  Unistrut  framings  and  fittings 
were  quickly  assembled  by  the  staff  crews 
who  used  only  wrenches,  to  provide  a 
"strong  framework"  at  "low  cost."  KMJ- 
TV  used  the  framing  for  building  an 
adjustable,  movable  grid  to  support  all 
lighting,  sound,  projection  and  other 
equipment,  he  said. 

KGO-TV's  engineers  used  Unistrut  ma- 
terial to  install  an  adjustable  scaffolding 
enabling  the  studio's  two  production 
areas  to  be  lighted  from  above,  without 
use  of  floor  space.  The  studio  is  46-feet 
long,  23-feet  wide  and  17-feet  high.  The 
KGO-TV  installation  took  only  80  man- 
hours,  Mr.  Nickel  said. 


■Broadcasting    •  Telecasting 


January  4,  1954     •    Page  61 


PROVOST  NAMED; 
PECK  HEADS  WISN 

PROMOTION  of  two  broadcast  executives  of 
the  Hearst  Corp.  was  announced  last  week. 

D.  L.  (Tony)  Provost,  vice  president  and 
genera]  manager  of  the  Radio  &  Television 
Division  of  the  Hearst  Corp.,  was  appointed 
to  the  corporation's  board.  Mr.  Provost  su- 
pervises operation  of  WBAL-AM-TV  Baltimore 
and  WISN  Milwaukee. 

At  the  same  time,  Mr.  Provost  announced 
elevation  of  Harry  Peck,  manager  of  WISN 


Mr.  Peck  Mr.  Provost 


Milwaukee  since  May  1952,  to  vice  president 
of  the  station. 

Mr.  Peck  has  been  in  the  broadcast  business 
20  years,  associated  with  KFBI  Abilene,  Kans.; 
KFAB  Lincoln,  Neb.;  KOIL  Omaha  and  in 
April  1946  as  vice  president  and  manager  of 
WDGY  Minneapolis-St.  Paul  before  taking  over 
WISN's  management. 


Richard  Stanton  Wolfe  Dies 
While  Cruising  Caribbean 

RICHARD  STANTON  WOLFE,  46,  president 
of  RadiOhio  Inc.  (WBNS  Columbus,  Ohio) 
died  Dec.  26  while  on  a  holiday  cruise  in  the 
Caribbean  with  his  family. 

Mr.  Wolfe  also  was  a  newspaper  publisher 
and  bank  executive.  He  was  vice  president, 
treasurer  and  director  of  the  Dispatch  Printing 
Co.,  publishers  of  The  Columbus  Dispatch  and 
The  Ohio  State  Journal  and  owners  of  WBNS- 
TV  Columbus.  In  the  financial  world,  he  held 
the  position  of  executive  vice  president  and 
director  of  Banc-ohio  Corp.  He  was  a  director 
of  the  Wolfe  Wear-U-Well  Corp.,  shoe  manu- 
facturers. 

Mr.  Wolfe  died  on  the  steamship  Coronia 
near  the  Dutch  island  of  Curacoa  off  the  coast 
of  South  America.  News  of  his  death  was 
cabled  to  Columbus  by  his  wife.  Cause  of 
death  was  not  given.  Mr.  and  Mrs.  Wolfe 
and  sons,  Richard  Martin  Wolfe,  1.9,  and  Bruce 
Fowler  Wolfe,  10,  sailed  on  Dec.  24. 


WOR  Reports  Top  Year 

OUTLOOK  for  WOR-AM-TV  New  York  in 
1954  was  pictured  as  "bright"  by  station 
officials  last  week  in  yearend  statements  that 
noted  that  the  tv  outlet  ended  the  year  1953 
in  "the  strongest  position  in  its  history"  and 
that  WOR's  list  of  radio  advertisers  had  grown 
from  375  in  1951  and  525  in  1952  to  775  in 
1953.  The  radio  outlet  was  said  to  have  had 
the  "largest  gross  billing  and  more  advertisers 
than  any  single  station  in  the  country."  It  was 
pointed  out  the  most  significant  developments 
at  WOR-TV  were  the  station's  move  to  the 
Empire  State  Bldg.,  which  resulted  in  increased 
power,  and  its  improved  programming. 
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Program  to  Save  Uhf 

A  NEW  program  idea  designed  to  solve 
every  problem  of  the  small  uhf  station 
is  being  used  by  WACH  (TV)  Newport 
News,  Va.  The  two-hour  program  is 
arranged  like  a  movie  schedule,  e.g.,  news, 
cartoon,  short  subject  and  feature  movie, 
and  will  be  repeated  three  times  each 
evening  (6,  8  and  10  p.m.). 

"The  viewer  can  now  watch  his  favorite 
shows  on  network  stations  and  still  catch 
one  of  our  three  performances,"  Frederic 
F.  Clair,  station  manager,  said.  "An  ad- 
vertiser is  assured  that  all  the  local  au- 
dience will  see  our  whole  show  every 
evening,"  he  continued.  Savings  resulting 
from  using  one-third  the  material,  pro- 
duction and  continuity  required  for  a 
full  evening  schedule,  make  the  new  idea 
a  low-budget  operation  with  maximum 
expected  audience,  it  was  explained. 

The  idea  was  originated  by  a  local  tv 
serviceman,  Dave  Berents  of  Norfolk,  and 
will  feature  a  new  playbill  each  day. 


WNHC-TV  Switches 
From  Six  to  Eight 

WNHC-TV  New  Haven,  Conn.,  switched  to 
ch.  8  Dec.  19,  making  the  change  from  ch.  6 
in  accordance  with  the  FCC  Sixth  Report  and 
Order  [B»T,  April  14,  1952]. 

WNHC-TV  operated  on  both  channels  for  a 
10-day  period  ironing  out  any  technical  difficul- 
ties on  its  new  carrier.  Reports  on  signal  clarity 
have  been  encouraging. 

Highlighting  the  program  commemorating 
the  changeover  was  a  talk  by  Sylvester  L. 
(Pat)  Weaver,  NBC  president. 


Elmer  Davis  Honored 

ELMER  DAVIS,  radio  and  television  news 
analyst,  last  Tuesday  was  presented  with  the 
Lauterbach  Award  for  1953.  Award,  con- 
sisting of  $1,000  in  cash,  is  given  annually  by 
the  Authors  Guild  of  the  Authors  League  of 
America  for  contribution  in  the  field  of  civil 
liberty.  Ceremony  was  held  in  the  studios  of 
WABC  New  York  and  carried  by  the  ABC  Ra- 
dio network. 


WTRF-TV  Sets  Boost  to  31 6  Kw 

WTRF-TV  Wheeling,  W.  Va.,  plans  to  boost  its 
output  to  316  kw  in  February,  Robert  W. 
Ferguson,  station  executive  vice  president,  has 
announced.  Station  also  will  increase  its  pro- 
gramming to  105  hours  weekly,  with  about  22% 
of  the  programs  originating  from  the  Ogden 
Bldg.  studios. 


Letters  of  Approval 

WHUM-TV  Reading,  Pa.,  increased  its 
uhf  ch.  61  power  to  260  kw  and  installed 
a  new  antenna  atop  its  1,000-ft.  tower 
— and  local  viewers  and  sponsors  re- 
sponded with  letters  of  praise  and  con- 
gratulations at  the  improved  picture. 

Typical  of  the  comments  received  was 
one  by  a  sponsor  in  Phillipsburg.  N.  J.: 
"I  am  in  a  bad  location  for  tv.  bound 
in  by  College  Hill  in  Easton  (Pa.)  and 
Phillipsburg  Hill  in  New  Jersey — so  sur- 
prised at  next  to  perfect  reception.  Kept 
you  on  all  night." 


SPECIALLY  -equipped  station  wagon  to  be 
used  by  KOMA-KWTV  (TV)  Oklahoma  City  ! 
for  am-tv   news  services  is   inspected  by 


Edgar  T.   Bell  (standing),  KWTV  general 
manager,  and  Bruce  Palmer,  news  director 
for  both  stations. 


NBC  SPOT  SALES 
REPORTS  RECORD  '53 

A  $5  million  increase  to  $22 
million  puts  the  sales  figure 
33%  over  1952,  McFadden 
announces. 

RECORD-BREAKING  $22  million  in  billings 
was  recorded  by  NBC  Spot  Sales  in  1953, 
representing  an  increase  of  $5  million  over 
1952  billings,  Thomas  B.  McFadden,  director 
of  NBC  Spot  Sales,  announced  last  week.  "I 

Pointing  out  that  the  1953  figure  was  33% 
over  billings  in  1952,  Mr.  McFadden  said  total 
billings  for  radio  reached  $4V2  million  and  for  1 
television,  more  than  $17  ¥2  million.  He 
stressed  that  the  $5  million  overall  increase 
represents  net  dollar  bookings  after  agency  j 
commissions  and  discounts  are  considered. 

Mr.  McFadden  said  that  total  billings  for  ! 
radio  in  1953  were  $860,000  over  the  1952 
figures,  representing  a  23%  increase  for  NBC  j 
Spot  Sales  as  compared  with  an  industry-wide  1 
published  figure  of  an  8%  gain.  He  noted  ; 
that  these  increases  were  recorded  for  stations 
long  represented  by  NBC  Spot  Sales,  adding  ; 
that  one  station  had  increased  billings  over  ! 
1952  by  64%. 

Tv  Billings 

In  television,  Mr.  McFadden  continued,  total  I 
billings  were  more  than  $4Vi  million  over  1952. 
He  reported  that  billings  at  NBC  owned-and-  I 
operated  stations  were  22%  greater  than  in  | 
1952,  while  at  non-owned  tv  stations  repre- 
sented by  NBC  Spot  Sales,  they  were  56%  j 
ahead  of  1952.  with  one  station  registering  a 
gain  of  61%. 

In  releasing  the  report,  Mr.  McFadden  ex-  j 
plained  1953  was  the  first  full  operating  year 
under  the  new  organization.  He  said: 

"In  the  last  six  months  of  1952,  we  went 
through  a  major  reorganization  at  NBC  Spot 
Sales.  In  1953  we  expanded  and  consolidated 
our  staff  which  resulted  in  the  record-breaking 
sales  story  we  have  to  tell  today." 

In  the  process  of  reorganization,  Mr.  McFad- 
den said,  the  selling  staff  of  the  unit  was  ex- 
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WGY-Land  is  Vacationland 

AND  RADIO  GOES  WHERE  VACATIONERS  GO 

From  the  first  winter  snow  until  the  Spring  thaw,  winter  sports 
fans  from  all  over  the  country  flock  to  upper  New  York  State  and  New 
England.  As  in  the  summer  WGY-Land  again  becomes  vacationland  for 
millions  of  people.  From  Lake  Placid  to  the  Catskills,  from  the  Finger 
Lakes  to  the  Green  Mountains,  wherever  people  ski  or  sled  or  skate, 

WGY  reaches  an  increased  audience  all  through  the  winter  season.  ^ 


A  GENERAL  ELECTRIC  STATION,  SCHENECTADY,  NEW  YORK 

Represented  Nationally  by  Henry  I.  Christal  Company 
NEW  YORK — BOSTON — CHICAGO — DETROIT — SAN  FRANCISCO 
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panded  from  24  to  44  men,  divided  equally 
between  radio  and  television.  An  incentive 
compensation  plan  was  inaugurated,  he  con- 
tinued, which  permits  each  salesman  to  earn 
25%  over  his  base  salary. 

Other  practices  cited  by  Mr.  McFadden  as 
contributing  to  the  climb  in  sales  were  a  new 
business  development  department,  which  cre- 
ates "tailor-made  pitches"  for  specific  clients, 
and  a  cash  prize  plan,  under  which  more  than 
$20,000  was  presented  to  members  of  the 
NBC  Spot  Sales  staff  during  1953. 

He  singled  out  "Electronic  Spot  Buying"  as 
the  most  forceful  sales  technique  developed  dur- 
ing the  year.  It  is  a  method  of  selling  spot 
radio  and  television  by  "live"  demonstration 
through  the  use  of  coaxial  cable  or  microwave 
facilities.  In  practice,  ESB  permits  advertising 
executives  in  New  York,  Washington,  Cleve- 
land, Chicago  and  Hollywood  to  witness  a 
"live,"  closed-circuit  demonstration  in  any  of 
those  cities  of  a  program  presented  locally  in 
any  of  the  other  cities. 

During  the  past  year,  Mr.  McFadden  said, 
NBC  Spot  Sales  was  appointed  national  sales 
representative  for  KSD-AM-TV  St.  Louis; 
KONA  (TV)  and  KGU  Honolulu  and  WAVE- 
AM-TV  Louisville.  Other  stations  represented 
by  the  unit  include  KPTV  (TV)  Portland, 
WNBC-WNBT  (TV)  New  York,  WRC-WNBW 
(TV)  Washington,  WTAM-WNBK  (TV)  Cleve- 
land, WMAQ-WNBQ  (TV)  Chicago,  KNBC 
San  Francisco,  KNBH  (TV)  Hollywood  and 
WRGB  (TV)  Schenectady. 

NBC  Spot  Sales  is  a  component  of  the  NBC 
owned-and-operated  stations  division  under 
Charles  R.  Denny,  NBC  vice  president  in  charge 
of  that  division. 


Venard  Inc.  Opens 
With  23  Ams,  8  Tvs 

VENARD  Inc.,  new  station  representative 
organization  which  begins  operations  today 
(Monday)  with  headquarters  in  Suite  3701,  444 
Madison  Ave.,  New  York  [B»T,  Dec.  28,  1953], 
will  represent  23  radio  stations,  eight  tv  stations 
and  the  Oklahoma  Network,  Lloyd  George 
Venard,  president,  announced. 

Radio  stations  are:  WHBC  Canton,  Ohio; 
WERE  Cleveland;  WAGE  Syracuse;  WPDQ 
Jacksonville,  Fla.;  WHHM  Memphis;  WCOV 
Montgomery,  Ala.;  WILS  Lansing,  Mich.; 
WM AN  Mansfield,  Ohio;  WPAY  Portsmouth, 
Ohio;  WPJB  Providence,  R.  I.;  KCMC  Tex- 
arkana,  Tex.;  KBUR  Burlington,  Iowa;  KMLB 
Monroe,  La.;  KTRI  Sioux  City,  Iowa;  WORZ 
Orlando,  Fla.;  WBSR  Pensacola,  Fla.;  WJTN 
Jamestown,  New  York;  WLOS  Asheville,  N.  C; 
KWBW  Hutchinson,  Kan.;  KTXL  San  Angelo, 
Tex.;  KTBB  Tyler,  Tex.;  KWKC  Abilene,  Tex.; 
KTRE  Lufkin,  Tex. 

Tv  stations  are:  WFIE-TV  Evansville,  Ind.; 
WITV  (TV)  Miami;  WKLO-TV  Louisville; 
KCMC-TV  Texarkana;  WCOV-TV  Montgom- 
ery; WILS-TV  Lansing;  KMID-TV  Midland- 
Odessa,  Tex.;  KTXL-TV  San  Angelo. 

Meyers  Manages 

Howard  B.  Meyers  will  be  Chicago  manager 
of  Venard  Inc.,  Mr.  Venard  said,  with  head- 
quarters at  35  E.  Wacker  Drive.  Duncan  Scott 
will  be  the  firm's  West  Coast  representative 
with  offices  in  the  Mills  Bldg.,  San  Francisco. 
The  company  also  will  have  offices  in  Atlanta, 
Boston,  Detroit  and  Dallas,  Mr.  Venard  said. 


AFTER  only  three  days  of  telecasting, 
KWTV  (TV)  Oklahoma  City  took  hold  of  its 
first  fund  raising  program  and  came  up 
with  a  success  in  soliciting  money  for  the 
U.  of  Oklahoma's  marching  band  to  travel 
to  Miami  with  the  Orange  Bowl-bound 
Sooner  football  team.  Congratulating  Ed- 
gar Bell  (r),  station's  general  manager,  is 
Boyd  Gunning,  Oklahoma  U.  extension 
director.  Station  telecast  an  evening  half- 
hour  show  and  again  that  evening  carried 
appeals  nearly  to  midnight.  Only  $7,000 
had  been  gained  by  independent  efforts 
but  at  least  twice  that  figure  was  needed. 
Pledges  on  KWTV  alone  amounted  to  $10,- 
000,  the  station  reports. 


Broadcasters  Aid 
Milk  Bowl  Talent  Search 

AN  all-out  international  search  for  small  fry  I 
football  talent  by  The  National  Milk  Bowl, 
annual  classic  at  Bryan,  Tex.,  for  kid  football, 
is  getting  a  helping  hand  from  many  radio  and  | 
tv  stations  throughout  the  U.  S.  and  Canada.  I 

Glenn  McCarthy,  KXYZ  Houston,  Jack  j 
Harris,  KPRC  Houston,  and  Gordon  McLen-  j 
don,  KLIF  Oak  Cliff,  Tex.,  are  among  the  mem-  ; 
bers  of  the  board  that  governs  the  grid  event,  j 

The  classic,  which  features  a  squad  of  27 
youngsters  from  all  over  the  world  pitted 
against  a  squad  of  young  Texans,  is  scheduled 
for  the  first  Saturday  in  January. 

In  the  past,  the  event  has  been  broadcast 
coast-to-coast,  with  Al  Heifer  of  MBS  adding 
the  color  of  a  major  bowl  contest. 


WTMJ-TV  Christmas  Party 

WTMJ-TV  Milwaukee's  Foreman  Tom  show 
entertained  some  1,000  children  members  of 
the  western  program's  "Foreman  Tom  B-Square 
Ranch  Club"  at  three  Christmas  parties.  The 
station  awarded  $1,000  worth  of  prizes  to  con- 
test winners  at  the  parties.  The  children  were 
winners  of  a  letter-writing  contest  among  the 
25,000  members  of  the  "Foreman  Tom  Club," 
the  station  said. 

WWDC  Party  for  Aged 

WWDC  Washington  held  a  Christmas  party 
for  residents  of  the  Blue  Plains  Home  for  the 
Aged  and  Infirm,  featuring  entertainment  and 
gifts,  the  latter  contributed  by  the  public  to 
WWDC's  Christmas  fund.  The  station  broad- 
cast a  half-hour  of  the  proceedings.  Guest 
star  was  Renah  F.  Camalier,  District  com- 
missioner. 


K0 A  gets  through 
even  when  snowplows  can't! 

A  land  of  great  distances  (302  counties 
in  12  states),  the  Western  Market's 
basic  means  of  communication  is  radio 
And  radio  is  KOA-Radio. 

KOA's  is  the  single  signal  capable 
of  reaching  this  entire  480-million  acre' 
market.  More  than  a  million 
families  live  in  the  Western  Market- 
better  than  half  of  them  rural. 

Last  year  they  earned  $5-billion, 
spent  $4-billion  in  retail  sales. 

The  Western  Market  farmer  has  an  income 
74.3%  greater  than  the  national 
average.  And  he's  a  prime  customer  for 
consumer  goods  of  all  kinds  plus  the 
equipment  and  materials  aiding  him  in  his 
production  capacity. 


In  the  Western  Market:  Sell  your 
product. ..buy  KOA-Radio. 


50,000  WATTS 
CALL  PETRY 


850  KC 


J  FOOD  I 


DENVER 

Covers  The  We s t . . . 8e*tf 


&F0R  FOOD  ADVERTISERS  :|  LEAGUE  |  AMERICA'S  MOST  FOOD-CONDITIONED  AUDIENCE 
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Josef  C.  Dine  and  Allan  H.  Kalmus 
announce  the  opening  of  the 


PUBLIC  RELATIONS  FIRM 


of 


DINE  and  KALMUS 


Public  Relations  •  Publicity 
Promotion  •  Sales  Development 


Eighteen  years  of  public  relations  success 
in  television,  tv  films,  radio,  newspapers, 
magazines,  trade  publications,  and  industry. 


4  West  58  Street  New  York 
Plaza  3-1370 


Washington  •  Chicago  •  Hollywood  •  Boston  •  Miami 
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AFM,  RECORDERS 
TO  TALK  CONTRACT 

NEGOTIATIONS  between  the  American  Fed- 
eration of  Musicians  (AFL)  and  the  recording 
and  transcription  industry  over  a  new  contract 
are  scheduled  to  be  renewed  in  New  York  to- 
day (Monday).  The  contract  was  to  expire  last 
Thursday  but  both  sides  reportedly  agreed  to 
keep  the  pact  in  force  until  a  new  agreement 
is  reached,  with  the  understanding  that  a  new 
contract  be  retroactive  to  Dec.  31,  1953. 

Negotiations  with  the  recording  and  tran- 
scription industry  are  preliminary  to  talks  with 
the  radio  and  television  networks,  which  are 
scheduled  to  begin  about  mid-January.  These 
contracts  expire  Feb.  1,  1954.  A  spokesman  for 
one  recording  company  told  B«T  last  week  that 
the  recording  and  transcription  companies  are 
"very  optimistic"  about  reaching  an  agreement 
with  AFM  some  time  this  week. 


TWA  Slates  Vote  on  Officer 
Who  Wouldn't  Answer  Solons 

DECISION  on  whether  or  not  to  oust  one  of 
its  officers  for  refusal  to  answer  questions  on 
purported  communist  membership  will  be 
handed  down  by  the  Western  Region,  Televi- 
sion Writers  of  America,  in  a  mail  referendum 
and  mass  meeting  early  this  month. 

Joan  La  Cour,  executive  secretary  of  the 
Western  group,  refused  to  answer  such  ques- 
tions at  a  closed  hearing  by  a  House  Un- 
American  Activities  subcommittee  [B«T,  Dec. 
21,  1953].  New  York  members  of  the  writers 
association  reportedly  demanded  her  resigna- 
tion; the  TWA  executive  board  decided  to  hold 
the  mail  vote. 


Non-Theatrical  Producers 
Organize  Bargaining  Unit 

NON-THEATRICAL  Motion  Picture  Producers 
Assn.  has  been  formed  in  Hollywood  by  pro- 
ducers of  non-theatrical  motion  pictures  as  a 
trade  association  to  bargain  collectively  with 
guilds  and  unions  for  more  favorable  wage 
scales  and  working  conditions  than  those  in 
effect  for  theatrical  film  producers. 

Carl  W.  Dudley,  president  of  Dudley  Pictures 
Corp.  and  Dudley  Television  Corp.,  is  presi- 
dent. Other  officers  include  David  Lurie,  Wolff 
Studios,  vice  president;  Jerry  King,  Polaris 
Productions,  secretary,  and  Carl  Swanstrom, 
Centaur  Productions,  treasurer. 

Talks  with  unions  and  guilds  have  been 
underway  for  some  time,  according  to  Mr. 
Dudley,  who  said  the  association  was  formed 
to  facilitate  signing  of  contracts. 


NLRB  Election  at  Sovereign 

NATIONAL  Labor  Relations  Board  will  hold 
an  election  before  Jan.  1 5  to  determine  whether 
clerical  workers  at  Sovereign  Productions  Inc., 
Hollywood  tv  film  company,  want  the  Office 
Employes  International  Union  AFL,  Local 
174,  as  their  bargaining  agent.  The  election's 
outcome  is  expected  to  set  a  pattern  for  15 
other  producer-members  of  the  Alliance  of 
Television  Film  Producers.  The  Alliance's 
petition  that  representation  elections  be  held 
simultaneously  among  workers  employed  by 
ATFP  members  was  overruled  by  NLRB, 
which  decreed  that  elections  would  be  on  a 
single-employer  basis. 


NETWORKS 


MBS  AFFILIATES'  IDEAS  TO  BE  EXPLORED 
IN  BILOXI  JAN.  18-19  MEET  WITH  NETWORK 

Convention  will  be  affiliate-sponsored.  Top  network  officials  will 
be  guests  of  stations.  On  agenda  is  affiliation  concept  developed 
last  summer  by  the  Mutual  Affiliates  Advisory  Committee. 


MBS  affiliates  will  have  a  chance  to  offer  their 
individual  ideas  about  the  type  of  service  to  be 
provided  by  the  network  when  they  meet  Jan. 
18-19  at  Buena  Vista  Hotel,  Biloxi,  Miss. 

The  convention  is  strictly  an  affiliate-spon- 
sored project,  with  top  network  officials  invited 
to  attend  as  guests  of  the  stations,  according  to 
Victor  C.  Diehm,  head  of  the  Diehm  station 
group  in  the  Northeast  and  chairman  of  the 
Mutual  Affiliates  Advisory  Committee. 

"This  will  be  the  affiliates'  own  convention," 
Mr.  Diehm  told  B»T.  "At  least  250  of  the 
560  affiliate  stations  will  be  represented,  pos- 
sibly 300,  judging  by  replies  to  a  questionnaire 
survey  conducted  around  the  nation  by  indi- 
vidual MAAC  members.  The  560  affiliates 
will  have  a  chance  to  say  what  they  think  and  to 
make  any  suggestions  about  network-station 
service  and  programming"  [B*T,  Nov.  30, 
1953]. 

On  the  agenda,  of  course,  will  be  the  new  af- 
filiation concept  developed  last  summer  by 
the  MAAC  group  and  submitted  to  the  net- 
work. This  plan  provided  that  affiliates  get 
their  payments  from  the  network  in  the  form 
of  free  programs  for  local  sale  rather  than  in 
dollars. 

Loud  Criticism  at  First 

When  the  plan  was  first  disclosed  last  year, 
it  brought  loud  criticism  from  several  states. 
Some  of  this  criticism  was  based  on  fear  that 
the  network  was  trying  to  stuff  something  down 
the  affiliates'  throats.  Part  of  the  plan  had 
been  put  into  effect  despite  the  handicap  of  a 
WOR  New  York  strike  that  found  network  and 
station  executives  handling  staff  functions. 

When  the  MAAC  group  met  Nov.  5  it  rec- 
ommended that  all  affiliation  agreements  revert 
to  terms  in  effect  before  the  plan  was  launched 
Oct.  1  [B*T,  Nov.  9,  1953].  At  that  time  Mr. 
Diehm,  as  new  MAAC  chairman,  had  stated 
that  a  majority  of  stations  considered  the  new 
MBS  concept  sound  in  principle  but  agreed  its 
"common  denominator"  did  not  win  "solid 
acceptance." 

When  the  convention  opens  Jan.  18  the  af- 
filiates will  have  their  own  private  session. 
When  all  ideas  are  in,  the  MBS  executives  will 
be  invited  to  the  meeting  room  to  answer  ques- 
tions. 

Mr.  Diehm  said  affiliates  will  have  a  chance 
"to  see  what  we  want  and  where  we're  going. 
We'll  put  questions  to  the  network  officials  and 
get  their  answers.  Out  of  this  discussion  we 
may  be  able  to  develop  a  plan  that  will  help 
all  of  us." 

Serving  with  Mr.  Diehm  on  the  14-man 
MAAC  are  Rex  Howell,  KXFJ  Grand  Junc- 
tion, Colo.,  vice  chairman,  and  Robert  Mc- 
Raney,  WCBI  Columbus,  Miss.,  secretary. 

MBS  officials  invited  to  the  Biloxi  conven- 
tion include  Thomas  F.  O'Neil,  president  and 
chairman  of  the  board;  J.  Glen  Taylor,  admin- 
istrative vice  president  in  charge  of  policy; 
James  E.  Wallen,  administrative  vice  president 
in  charge  of  finance;  Robert  A.  Schmid,  admin- 
istrative vice  president  in  charge  of  advertising, 
promotion  and  research;  Earl  M.  (Pete)  John- 
ston, administrative  vice  president  in  charge 
of  station  relations  and  engineering;  Adolph  N. 
Hult,  vice  president  in  charge  of  sales. 

Also,  Herbert  Rice,  vice  president  in  charge 
of  programs;  Jack  Poor,  legal  counsel  of  Gen- 
eral Teleradio;  Bert  Hauser,  vice  president  in 
charge  of  cooperative  programming;  Charles 


Godwin,  director  of  station  relations;  Robert 
Carpenter,  assistant  director  of  station  rela- 
tions; Robert  Kennett,  and  Charles  King,  sta- 
tion relations;  Roy  Danish,  director  of  commer- 
cial operation;  George  Ruppel,  controller; 
Francis  X.  Zuzulo,  director  of  press  informa- 
tion. 

Members  of  the  MBS  board,  many  of  whom 
are  operating  station  or  regional  network  exec- 
utives, also  have  been  invited. 

Mr.  Diehm  made  clear  that  the  entire  pro-i 
ceedings  would  be  under  the  control  of  affili-! 
ates,  with  MBS  to  be  host  at  one  or  two  meals 
as  well  as  at  a  hospitality  room. 

After  the  MAAC  November  meeting,  some 
of  the  committee  members  said  privately  they 
felt  there  had  been  general  misunderstanding 
last  autumn  about  the  new  affiliation  idea. 
They  explained  that  the  idea  was  first  developed 
at  a  1952  meeting  held  at  Virginia  Beach,  Va., 
and  refined  at  a  Cape  Cod  meeting  last  June. 
Involved  was  the  theory  that  four  nationwide 
radio  networks  were  no  longer  feasible,  under 
current  network  concepts,  with  affiliates  bound 
to  suffer. 

The  MAAC  members  felt  the  plan  would  give 
prestige  to  stations  and  lead  to  attractive  pro- 
grams plus  easy-to-sell  adjacencies.  Last  sum- 
mer network  officials  voiced  concern  over  the 
theory  since  the  headquarters  staff  was  not 
solidly  behind  the  idea. 

In  the  late  summer  and  early  fall  the  plan 
was  broached  to  some  affiliates  at  informal  re- 
gional sessions,  though  the  headquarters  strike 
problem  made  it  difficult  for  executives  to  go 
out  on  the  road  and  interfered  with  plans  to 
hold  regional  conventions  for  affiliates. 

'Deals'  Alleged 

After  the  World  Series  when  programs  got 
under  way,  the  product  did  not  live  up  to 
promises,  some  of  the  affiliates  felt.  Others 
claimed  the  network  was  offering  special  deals 
to  some  of  its  more  powerful  stations.  The  net- 
work asserted  it  had  signed  stations  representing 
about  75%  of  the  rate  card.  A  survey  by  Mis- 
souri Broadcasters  Assn.  indicated  152  stations 
had  signed  new  contracts,  210  had  not  and  28 
others  were  not  involved  in  the  poll  because 
they  belonged  to  the  MBS  ownership  family. 

Some  of  the  opposition  developed  at  rump 
sessions  held  during  NARTB's  autumn  sched- 
ule of  district  meetings. 

Asked  about  the  present  attitude  of  affiliates 
toward  the  new  network  concept,  Mr.  Diehm 
said  he  had  not  seen  any  recurrence  of  the  scat- 
tered revolts  of  the  September-October  period. 


CBS-TV  Plans  to  Air 
Ike's  Resources  Report 

FOR  the  first  time,  the  report  of  the  President's 
Material  Policy  Commission  will  be  presented 
on  television,  Sunday,  Jan.  10,  when  it  will  be 
carried  on  CBS-TV  from  3-4  p.m.,  EST. 

The  program  is  called  Resources  for  Free- 
dom, which  is  also  the  title  of  the  Commission's 
five-volume  report  summarizing  its  appraisal 
of  the  resources  of  U.  S.  and  the  free  world. 

Among  those  appearing  on  the  program  will 
be  William  S.  Paley,  chairman  of  the  board  of 
CBS  and  chairman  of  the  President's  Material 
Policy  Commission. 
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Crew  That  Santa  Forgot 

THE  Christmas  Eve  midnight  service  at 
Washington  National  Cathedral  pro- 
vided an  impressive  program  for  CBS- 
TV  viewers  coast-to-coast  but  proved  to 
be  a  nightmare  for  the  tv  crew  headed  by 
Ted  Ayres,  executive  producer. 

First  sign  of  trouble  appeared  at  re- 
hearsal the  day  before  when  two  engi- 
neers running  cable  in  the  cavernous 
depths  of  the  cathedral  were  caught  by 
the  5  p.m.  night  watch  and  locked  in  a 
coffin-filled  crypt  behind  a  foot-thick 
concrete  door.  Producer  Ayres,  who 
was  worrying  about  double  and  penalty 
time,  missed  the  pair  and  led  a  safari  that 
eventually  rescued  them. 

During  the  processional  just  before  air 
time,  a  WTOP-TV  cameraman  wearing 
an  appropriate  and  seldom-used  black 
suit,  leaned  over.  His  pants  split  wide 
open,  with  realistic  sound  effects,  in  full 
view  of  the  congregation.  He  swapped 
pants  behind  a  pillar  with  a  vestryman, 
who  remained  seated  during  services. 

A  roving  camera  inspired  a  worshipper 
who  hung  his  coat  on  the  lens.  Watch- 
ing the  monitor,  Mr.  Ayres  saw  a  hand 
approaching  the  camera  and  made  a  fast 
switch  to  another  camera. 

CBS  artists  worked  all  night  prior  to 
the  service,  putting  dabs  of  paint  on  the 
electric  candles  used  by  choir  boys.  This 
solved  the  halo  problem  created  by  con- 
ventional and  electric  candles. 


Storer's  KABC  Signs 
As  CBS  Radio  Affiliate 

SIGNING  of  KABC  San  Antonio,  Storer 
Broadcasting  Co.  outlet  on  680  kc  with  50  kw 
day  and  10  kw  night,  as  an  affiliate  of  CBS 
Radio,  effective  March  1,  was  announced  last 
week  by  William  A.  Schudt  Jr.,  CBS  Radio 
vice  president  in  charge  of  station  relations. 

A  series  of  call  letter  changes  also  is  slated. 
Mr.  Schudt  noted  that  on  Feb.  1  KABC  will 
take  the  KGBS  call  (employing  the  initials  of 
George  B.  Storer,  as  in  the  case  of  Storer- 
owned  WGBS  Miami).  KGBS  Harlingen,  Tex., 
in  giving  up  that  call  will  become  KGBT  [B«T, 
Dec.  14,  1953].  The  KABC  call  given  up  by  the 
San  Antonio  station,  meanwhile,  is  expected 
to  be  taken  by  ABC-owned  KECA  Los  An- 
geles, getting  the  ABC  network  identification 
into  its  signature,  while  presumably  Storer's 
KEYL  (TV)  San  Antonio  will  identify  itself 
with  its  radio  affiliate  and  become  KGBS-TV. 

The  newly  signed  CBS  Radio  affiliate  in  San 
Antonio  currently  is  affiliated  with  ABC.  ABC 
officials  indicated  no  decision  had  been  reached 
as  to  a  new  ABC  outlet  there.  The  current 
CBS  Radio  affiliate,  which  KABC  will  replace, 
is  KTSA,  a  5  kw  outlet  on  550  kc. 

CBS  Radio  officials  said  the  network  now 
has,  in  continental  U.  S.,  a  total  of  28  sta- 
tions operating  with  the  maximum  50  kw  power 
in  daytime  and  25  kw  in  the  50  kw  nighttime 
class. 


5  Tv  Outlets  Added  by  AT&T 

FIVE  more  tv  stations  were  hooked  into  the 
AT&T  nationwide  facilities  to  receive  live  tv 
network  programs  over  the  Christmas  weekend. 
They  are:  KOA-TV  Denver,  WROL-TV  and 
WTSK-TV  Knoxville,  WOSH-TV  Oshkosh; 
WSTV-TV  Steubenville.  Network  tv  service 
now  is  available  to  246  stations  in  152  U.  S. 
cities,  according  to  AT&T. 


How  come 
$1.00  steak  from 
25?  steers? 


1000  lbs.  Steer 

at  25.8*  per  lb. 

Packer  pays 
$25800 


Production  costs  of  cattle  raisers  and 
feeders  include  breeding  stock,  death 
losses,  feed  and  labor,  land  use,  taxes,  in- 
terest, supplies,  equipment  and  other  ex- 
penses for  the  three  full  years  it  takes  to 
produce  and  feed  a  choice  grade  steer. 


590  lbs.  Beef 

at  41  i  per  lb. 

Retailer  pays  *24190 

Value  of  by-products,  such  as  hides, 
fats,  hair,  animal  feeds,  etc.,  helps  offset 
packers'  dressing,  handling  and  selling 
expenses,  so  that  usually  the  beef  from 
a  steer  actually  is  sold  to  the  retailer 
for  less  than  the  live  animal  costs.  As 
shown  above,  packer  pays  $258.00  for 
typical  1000-lb.  steer — sells  meat  for 
$241.90*. 


Porterhouse, 
T-bone  & 
Club  Steak 


Sirloin  Steak 
Round  Steak 
Rib  Roast 


Boneless 
Rump  Roast 


Chuck  Roast 
Hamburger 


Stew  Meat 
&  Misc.  cuts 


Lbs. 

Retail 
Price 

Total 

35 

$1.00 

$35.00 

55 

.88 

48.40 

50 

.77 

38.50 

30 

.65 

19.50 

25 

.89 

22.25 

105 

.55 

57.75 

100 

.42 

42.00 

50 

.56 

28.00 

450  lbs.  of  Retail  Cuts 
Consumer  pays  $29140 

Retail  markup  takes  into  account  such 
costs — and  they've  been  rising — as  rent, 
labor,  depreciation  on  equipment  and 
fixtures,  etc.  Also  there  is  a  loss  of  weight 
averaging  140  lbs.  from  shrinkage,  fat 
and  bones  not  salable  to  consumers. 
Prices  are  typical**. 


All  cuts  of  beef  are  equally  nourishing. 

If  there  were  equal  amounts  of  all, 
with  an  equal  demand  for  all,  steak 
and  hamburger  and  stew  meat  would 
all  sell  at  the  same  price. 

But  that  just  isn't  the  case — see 
table  at  right,  above. 

In  general,  demand  is  concentrated 
on  steaks  and  roasts.  This  is  why 
porterhouse  steak,  for  example,  may 
sell  in  some  stores  for  $1.00  while 
hamburger  sells  for  42^. 

If  consumers  don't  want  steak 


badly  enough  to  pay  $1.00  for  it,  the 
price  goes  down.  If  they  demand  more 
hamburger  and  the  supply  does  not 
increase  in  line  with  increased  demand, 
the  price  goes  up. 

That's  how  the  law  of  supply  and 
demand  works. 

♦Based  on  actual  government  figures — Chicago 
market  reports  of  U.  S.  Dept.  of  Agriculture  for 
choice-grade  steers  and  choice-grade  beef,  mid- 
October,  1953. 

**Retail  prices  shown  above  are  averages  for  all 
kinds  of  Chicago  stores,  including  cash-and- 
carry,  charge-and-deliver,  in  high  rent  areas  and 
in  low  rent  areas.  Prices  in  some  stores  may  be 
higher  ...  in  others  lower. 
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LUNCHEON  in  New  York  honored  13  employes  of  NBC  o&o  stations  division  who  have 
completed  10  or  20  years  with  NBC.  Nine  of  them  are  pictured  here  with  the  executives 
congratulating  them  (I  to  r):  Hamilton  Shea,  general  manager,  WNBC-WNBT  (TV)  New 
York;  Richard  Close  and  Charles  Colledge  (both  20);  Thomas  B.  McFadden,  NBC  Spot 
Sales  director;  Charles  R.  Denny,  vice  president  in  charge  of  the  o&o  division;  Daniel 
Murphy  and  James  V.  Coleman  (both  20);  Isabelle  Finnie,  Peter  Affe,  Morris  Goodman 
and  John  Riedel  (all  10),  and  Ralph  Bennett  (20). 


Frey  Said  to  Assume 
Herbert's  NBC  Duties 

George  Frey  reported  taking 
over  John  K.  Herbert's  position 
as  head  of  tv  network  sales 
at  NBC.  Mr.  Herbert's  plans 
not  disclosed. 

RESIGNATION  of  John  K.  Herbert,  NBC 
vice  president  in  charge  of  tv  network  sales 
and  a  member  of  the  network  board,  was  re- 
ported last  week  to  have  been  received,  ef- 
fective Dec.  31,  and  George  Frey,  vice  presi- 
dent and  director  of  tv  network  sales,  was  said 
to  be  taking  over  his  responsibilities  [B»T, 
Dec.  28,  1953]. 

Mr.  Herbert's  resignation  was  attributed  to 
policy  differences  with  newly  elected  Presi- 
dent Sylvester  L.  (Pat)  Weaver  but  had  been 
delayed  pending  negotiation  of  terms  with 
respect  to  the  termination  of  his  contracts, 
which  had  approximately  two  and  a  half  years 
to  run.    His  plans  were  not  disclosed. 

Mr.  Frey  has  been  in  broadcasting  since 
1924,  when  he  joined  WEAF  (now  WNBC) 
New  York  during  its  ownership  by  AT&T  and 
continuing  when  the  station  was  sold  to  RCA 
in  1926.  He  has  been  with  NBC  ever  since, 
starting  in  engineering  and  promotion  and 
switching  to  sales  in  1929.  He  became  sales 
service  manager  in  1 940,  eastern  sales  manager 
in  1946,  director  of  tv  sales  in  1949,  and  was 
elected  a  vice  president  in  January  1951,  at 
the  same  time  Mr.  Herbert  also  was  elevated 


to  a  vice  presidency. 

Mr.  Herbert  joined  NBC,  as  assistant  to 
the  then-president,  Joseph  H.  McConnell,  in 
September  1950  after  12  years  with  Hearst 
magazines,  where  he  was  vice  president  and 
general  advertising  manager.  He  became  gen- 
eral sales  manager  for  NBC  Radio  in  Novem- 
ber 1950;  vice  president  in  charge  of  both 
radio  and  tv  sales  in  July  1952;  vice  president 
in  charge  of  both  radio  and  tv  networks  last 
January;  vice  president  in  charge  of  the  tv 
network  in  July  when  radio  and  tv  operations 
were  separated;  member  of  board  and  vice 
president  in  charge  of  tv  network  sales  in 
September  in  further  realignment  of  NBC-TV 
executives. 

1 
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MBS  SALES  UP 
NEARLY  10%  IN  '53 

Mutual  also  reports  its  network 
numbered  564  affiliates  at  the 
end  of  1953. 

MBS  gross  billings  for  1953  will  approximate 
$23  million,  an  increase  of  nearly  10%  above 
the  1952  gross  of  $20,992,105,  according  to  the 
estimate  of  Mutual  statisticians  pending  the 
completion  of  accounting  records  for  December. 

In  achieving  this  increase,  the  Network  re- 
ported, Mutual  attracted  a  number  of  adver- 
tisers who  were  not  only  new  to  MBS  but  also 
to  network  radio,  including  such  companies  as 
Credit  Union  National  Assn.,  Niagara  Mfg.  & 
Distributing  Co.,  Grand  Duchess  Steaks,  North 
American  Van  Lines  and  National  Homes. 

Against  the  growing  competition  of  tv, 
Mutual  utilized  a  new  twist  by  persuading  video 
advertisers  that  radio,  in  the  Mutual  style, 
could  still  do  a  job.  Perry  Como  for  Chester- 
fields, Eddie  Fisher  for  Coca-Cola  and  My 
Little  Margie  for  Scott  Paper  Co.  are  now  heard 
on  MBS  as  well  as  being  seen  on  the  tv  net- 
works. In  October  the  World  Series  was  tele- 
vised, but  55  million  people,  an  all-time  record, 
heard  it  at  home  via  Mutual,  not  counting  those 
listening  in  cars  or  on  portables  MBS  stated. 

17  of  Top  25 

At  the  end  of  the  year,  MBS  said,  its  spon- 
sor list  included  17  of  the  nation's  top  25  ad- 
vertisers. Furthermore,  many  MBS  advertisers, 
the  network  reported,  have  expressed  their  re- 
newed faith  in  radio — and  MBS — by  signing  for 
more  network  time  in  1954.  Among  these  are 
such  companies  as  S.  C.  Johnson  &  Son,  Amer- 
ican Federation  of  Labor,  State  Farm  Mutual 
Automobile  Insurance  Co.,  American  Home 
Products,  Johns-Manville  Corp.,  Kellogg  Co., 
Liggett  &  Myers  Tobacco  Co.,  P.  Lorillard  Co., 
R.  J.  Reynolds  Tobacco  Co.  and  Mutual  Bene- 
fit, Health  &  Accident  Assn.  of  Omaha. 

Mutual  recounted  that  1953  saw  a  strength- 
ened program  structure  as  well  as  advertising 
line-up  with  such  recent  additions  as  Counter- 
Spy,  Bulldog  Drummond,  Wonderful  City, 
Nightmare,  Deadline  and  Starlight  Theatre. 
Further  strengthening  was  promised  for  1954. 

Largest  network  in  the  world,  MBS  at  the  end 
of  1953  numbered  564  radio  stations  as  affiliates. 


Live  clearance  in  the 
Nation's  31st  Retail  Market! 

WTRI 

TELEVISION 

Serving 

ALBANY    •    TROY    •  SCHENECTADY 

with  TOP  POWER  •  TOP  COVERAGE 

Represented  by  Associated  with 

HEADLEY-REED  WTRY-CBS 
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Engineer  Paul  Levin  and  Sportscaster  Tom  Decker 
of  Radio  Station  WHDH,  Boston,  doing  a  play-by- 
play of  the  Boston  U.  -  Penn  State  Football  game. 


TRIPLE  THREAT  IN  THE  PRESS  BOX 


No  pass-punt-run  man  this,  but  a  triple  threat  just  the  same. 
Collins  12Z  Remote  Amplifier  is  a  star  performer  in  its  own 
right. 

It's  small,  lightweight  —  about  as  easy  to  carry  as  a  football 
with  handles. 

Automatic,  instantaneous  switchover  to  battery  power  in  case 
of  AC  power  failure.  Never  a  worry  of  a  blank-out  with  Collins 
12Z  on  the  job. 

It's  extremely  convenient  to  set  up  and  operate.  All  micro- 
phone cables  and  telephone  line  connections  come  in  on  the 
back  panel  out  of  the  operator's  way.  Front  panel  has  four 
large  individual  gain  controls;  a  master  control  employs  Daven 
faders  for  smooth  cross  fades  and  sensitive  gain  control.  A  big, 
four-inch  VU  meter  measures  either  output  level  in  volume 
units  or  the  amplifier's  operating  voltages. 

Additionally  —  four  microphone  channels  for  maximum 
coverage  —  standard  size  batteries  and  automatic  battery  switch- 
off  when  the  cover's  closed  make  the  Collins  12Z  Remote  Ampli- 
fier just  about  the  next  most  valuable  player  at  football  and 
basketball  broadcasts  or  any  other  remote  pick-up  job. 

SPECIFICATIONS 

Input:,  Four  channels,  with  individual  controls  and  a  master  control. 
Gain:  83  db  minimum. 

Noise  level:  At  least  55  db  below  program  level. 
Power  output:  50  milliwatts  (+  17  dbm*). 
Distortion:  Less  than  1.5%. 

Frequency  response:  ±  1  db  50  to  10,000  cps;  +1  —2.5  db  30-15,000  cps. 
Input  impedance:  Choice  of  30/50  or  200/250  ohms. 
Output  impedance:  600  ohms  (150  ohms  available  on  special  order). 
Weight:  Approximately  40  lbs.  with  batteries,  28  lbs.  without. 


COLLINS  21 2Y  SINGLE  CHANNEL  REMOTE  AMPLIFIER 


COLLIh 


Small  size,  light  weight,  high  fidelity  remote  amplifier.  Engi- 
neered for  fast  "set  up"  of  one-microphone  remote  jobs,  the 
low  cost  212Y  is  also  excellent  for  permanent  installation  at 
regular  pickup  points.  At  any  later  date,  the  212Y  Amplifier 
can  be  converted  to  a  two  channel  remote  amplifier  by  inserting 
it  in  a  60  H  mixer  unit. 

SPECIFICATIONS 

Gain:  80  db  minimum. 

Input  impedance:  30/50  ohms  or  200/250  ohms. 
Output  impedance:  600  ohms. 
Power  output:  50  milliwatts  (+  17  dbm*). 
Distortion:  Less  than  1.0%  between  50-15,000  cps. 
Noise  level:  65  db  below  normal  program  level. 
Frequency  response:  ±  2.0  db;  50-15,000  cps. 
Weight:  Approximately  10  lbs. 
*dbm,  1  mw  into  600  ohms. 


NS   RADIO   CO.   Cedar    Rapids,  Iowa 


1 1  W.  42nd  Street,  NEW  YORK  36 
2700  W.  Olive  Avenue,  BURBANK 


1930  Hi-Line  Drive,  DALLAS  2 

Dogwood  Road,  Fountain  City,  KNOXVILLE 
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PROBABLY  YOU  DON  T  ! 

ondwc  really  don'f  hav^ganpHand  for  sole 

we  do  hove 

the  RICH, 

Mfcbat h  filter  Market 
-  70  to  175 
miles  from  the 
nearest  major 
tradinq  center* 


'Xl         C^fj  MUST  BE  REACHED 

gO  oe  jOIG"  from  within  > 


your  BEST  BUY 

in  Tcrre  Haute 


S    4  Reasons  Why 

Wj  The  foremost  national  and  local  ad- 

2  vertisers    use    WEVD    year  after 

-^5  year  to  reach  the  vast 

pjgg  Jewish  Market 

J2  of  Metropolitan  New  York 

!■  Top  adult  programming 
|5  2.  Strong  audience  impact 

3.  Inherent  listener  loyalty 
4.  Potential  buying  power 
Send  for  a  copy  of 

"WHO'S  WHO  ON  WEVD" 
Henry  Greenfield.  Managing  Director 
WEVD  117-118  West  46th  St.. 
New  York  19 


NETWORKS 


DuMONT  HAS  GOOD  '53,  WITTING  SAYS 


Billings  were  up.  21%  above 
prior  year,  affiliates  growing, 
station  clearance  better,  while 
sponsor  lists  are  larger,  retir- 
ing DTN  managing  director 
summarizes. 

DuMONT  Television  Network's  1953  billings 
were  up  21%  above  those  for  1952,  its  affiliates 
list  is  "the  largest"  in  television,  its  station 
clearance  is  50%  better  than  a  year  ago,  and 
its  roster  of  sponsors  is  the  largest  DuMont 
has  ever  had,  Chris  J.  Witting,  retiring  man- 
aging director,  said  last  week  in  a  yearend 
report. 

Mr.  Witting,  who  resigned  Jan.  1  to  become 
president  of  Westinghouse  Broadcasting  Co. 
and  was  succeeded  at  DuMont  by  Ted  Berg- 
mann,  noted  that  at  the  end  of  1953  the  network 
had  a  lineup  of  205  stations  (178  formal  affili- 
ates and  27  outlets  on  letter  agreement),  whereas 
the  total  was  72  at  the  end  of  1952  and  62 
when  the  freeze  was  lifted  in  July  1952.  Du- 
Mont also  has  an  exchange  agreement  with 
CBC,  with  XEW-TV  Mexico  City,  and  is  work- 
ing out  similar  arrangements  with  stations  in 
Sao  Paulo  and  Rio  de  Janeiro. 

'Largest'  Lineups 

"Some  of  the  largest  lineups  in  television 
history"  were  reported  delivered  by  DuMont 
for  Admiral  Corp's.  Life  is  Worth  Living  (170 
stations);  Mogen  David  Wine's  Dollar  a  Second 
(117  stations),  and  the  fall  series  of  pro  football 
games  for  Westinghouse  Electric  Corp.  and  a 
group  of  regional  sponsors  (more  than  100 
stations). 

•  For  the  entire  broadcasting  division,  1953 
revenues  were  reported  30%  ahead  of  those 
for  1952.  The  Teletranscription  Division  was 
said  to  have  "backstopped  the  network's  efforts 
very  substantially  during  the  year,  both  in 
extending  commercial  program  networks  and 
DuMont's  cooperative  project.  For  example, 
it  provides  Teletranscriptions  for  14  commercial 
shows  to  over  100  stations,  and  it  prepares 
film  on  18  other  shows,  which  are  the  mainstay 
in  the  joint  effort  with  the  stations  on  a  coop- 
erative basis."  The  Broadcasting  Division  also 
expanded  its  activities  in  the  closed  circuit 
field,  while  the  Film  Syndications  Dept.,  in  its 
second  full  year,  "saw  considerable  growth  in 
the  volume  of  its  film  sales  to  local  stations 
and  advertisers." 

The  DuMont  network  served  45  national 
advertisers  during  the  year,  the  report  contin- 
ued, asserting  that  Publishers  Information 
Bureau  figures  indicate  network  time  billings 
totaled  approximately  $12,255,000  as  against 
$10,140,000  in  1952. 

For  the  DuMont  owned  stations,  the  report 
said  WABD  (TV)  New  York  had  "an  excellent 
year,"  with  last-half  billings  running  28% 
ahead  of  those  for  the  same  period  of  1952; 
WTTG  (TV)  Washington's  total  billings  for 
the  first  11  months  of  1953  were  32.9%  ahead 
of  those  for  the  same  period  of  1952  and  8.3% 

W.  Palm  Beach-Orlando  Link 

PERMISSION  to  construct  a  microwave  radio- 
relay  route  between  Orlando  and  West  Palm 
Beach,  Fla.,  has  been  asked  by  AT&T  in  an 
application  filed  with  FCC  last  fortnight.  Pro- 
posed route  will  be  part  of  the  Jacksonville- 
West  Palm  Beach  radio-relay  system  which, 
when  completed,  will  permit  release  of  two  cir- 
cuits on  the  existing  coaxial  cable  route  be- 
tween those  cities  for  tv  use. 


greater  than  those  for  entire  1952,  while  WDTV1 
(TV)  Pittsburgh  "made  the  notable  record  of 
producing  127  local  shows  each  week."  WDTV 
is  slated  to  move  into  new  studios  in  Gateway] 
Center  early  in  1954,  and  also  plans  an  earlyi 
increase  to  100  kw  effective  radiated  visual1 
power. 


23  Tv  Stations  Colorcast 
Pasadena  'Roses'  Parade 

TWENTY-THREE  tv  stations  were  to  have 
carried  NBC-TV's  colorcast  of  the  Tournament 
of  Roses  parade  in  Pasadena,  Calif.,  New 
Year's  Day. 

In  addition,  RCA  Victor  reported  that  17 
additional  stations  were  to  have  been  equipped 
for  rebroadcast  of  network  color  programs  on 
Jan.  1.    These,  however,  were  not  NBC-TVS 
affiliates  and  were  not  carrying  the  Pasadena  o! 
parade. 

Stations    carrying   the   NBC-TV  colorcast 
were: 

WNBT  (TV)  New  York,  WNBW  (TV)  Washing-  \ 
ton,  WNBK  (TV)  Cleveland,  WNBQ  (TV)  Chi- 
cago, KNBH   (TV)   Los  Angeles— all  NBC  o&o 
stations— and  WPTZ  (TV)  Philadelphia,  WDEL-  I 
TV    Wilmington,    Del.,    WBAL-TV    Baltimore,  , 
WSPD-TV    Toledo,    Ohio,    WOW-TV    Omaha,  f 
KOA-TV    Denver,    KDYL-TV    Salt    Lake    City,  f 
KRON-TV  San  Francisco,  WTMJ-TV  Milwaukee,  j 
KSD-TV  St.  Louis,  WJAC-TV  Johnstown,  Pa.,  [ 
WWJ-TV  Detroit,  WLWT  (TV)  Cincinnati,  and  ,1' 
WSTF-TV    Minneapolis-St.    Paul.     These    were , 
due  to  take  the  event  off  the  AT&T's  microwave  [ 
facilities.  Planned  off-the-air  pickups  were  set , 
by  WBRE-TV  Wilkes-Barre,  Pa.,  and  WNHC-TV 
New  Haven,   Conn.,  from  WNBT;    and  WLWD 
(TV)  Dayton,  and  WLWC  (TV)  Columbus,  both 
Ohio,  from  WLWT. 

All  of  these  stations,  except  WWJ-TV  De-  \ 
troit  and  WLWT  (TV)   Cincinnati,  WLWD  | 
(TV)  Dayton,  and  WLWC  (TV)  Columbus, 
were  equipped  with  RCA  color  gear. 

To  meet  the  Jan.  1  deadline,  a  special  pro- 
duction unit  at  RCA's  Camden  (N.  J.)  factory 
operated  on  a  24-hour  schedule  seven  days  a 
week  turning  out  the  station  equipment  neces- 
sary for  the  rebroadcast  in  color  of  network 
color  programs.  First  shipment  left  the  fac- 
tory Nov.  30,  air-expressed  to  the  stations. 

Five  crews  of  specially  trained  RCA  Service 
Co.  technicians  traveled  by  air  with  the  ship- 
ments. 

Stations  equipped  by  RCA  to  rebroadcast 

network  color  signals,  in  addition  to  those 

listed  above,  were: 

KNXT  (TV)  Los  Angeles,  KSL-TV  Salt  Lake 
City,  KLZ-TV  Denver,  WBAP-TV  Fort  Worth, 
WKY-TV  Oklahoma  City,  KMTV  (TV)  Omaha, 
WCCO-TV  Minneapolis-St.  Paul,  WJTV  (TV) 
Jackson  (Miss.),  WBBM-TV  Chicago,  WOOD-TV 
Grand  Rapids,  WAVE-TV  Louisville,  WEWS 
(TV)  and  WXEL  (TV)  Cleveland,  WBEN-TV 
Buffalo,  WMAR-TV  Baltimore,  WTAR-TV  Nor- 
folk, WCBS-TV  New  York. 


Altoona,  Pa. 

Twenty-eight  years  radio  experi- 
ence and  Roy  Thompson's  life  dedi- 
cated to  the  community  has  made 
WRTA  Altoona's  friendliest  station. 
People  like  to  do  business  with 
friends.  Of  course,  WRTA— adver- 
tised products — sell! 


$014  5  TJkc 


ipse 


Represented  by 
Robert  Meeker  Associates 
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DISPUTE  ON  COMPATIBLE  COLOR  CREDITS 
RESURRECTS  OVERTONES  OF  PATENT  CASE 

Zenith  Radio,  Admiral  and  Philco  line  up  in  opposition  to  alleged 
RCA  try  at  creating  impression  that  it  alone  developed  the  FCC- 
approved  system.  RCA  retorts  and  notes  its  patent  litigation  with 
Zenith. 


A  DISPUTE  over  corporate  credits  for  the 
development  of  compatible  color  television 
broke  out  last  week  against  a  backdrop  sug- 
gesting a  battle  over  patent  rights  may  become 
involved. 

Comdr.  E.  F.  McDonald  Jr.,  president  of 
Zenith  Radio  Corp.,  sent  FCC  Chairman  Rosel 
H.  Hyde  a  letter  charging  that  RCA  was  trying 
to  create  the  impression  that  RCA  alone  de- 
veloped the  compatible  system  recently  ap- 
proved by  FCC.  He  sought  to  link  the  alleged 
RCA  endeavor  with  forthcoming  expiration 
of  agreements  under  which  RCA  collects  roy- 
alties from  a  large  part  of  the  industry.  Those 
agreements  expire  at  the  end  of  1954. 

RCA  retorted  that  "RCA  has  consistently 
been  first  in  every  major  color  television  devel- 
opment," and  charged  that  "this  is  not  the  first 
time  that  Mr.  McDonald  has  been  wrong,"  and 
said  that  "Zenith  is  now  in  patent  litigation 
with  RCA  and  Mr.  McDonald's  last  ill-chosen 
blast  is  an  obvious  maneuver  on  his  part  re- 
lated to  the  action  now  pending  in  the  federal 
court." 

In  other  developments,  Admiral  Corp.  Pres- 
ident Ross  D.  Siragusa  asserted  as  part  of  a 
general  statement  to  Admiral  distributors  that 
"color  television  is  an  industry  accomplishment 
stemming  from  unprecedented  cooperation  by 
competitors  who  set  aside  their  keen  rivalry 
and  pooled  their  knowledge  to  speed  the  per- 
fection of  the  color  medium  for  the  public." 
Philco  Corp.  earlier  took  ads  proclaiming  that 
compatible  color  tv  standards  approved  by 
FCC  "were  developed  by  the  leading  scientists 
of  the  electronics  industry"  and  "are  not  the 
work  of  any  one  company"  [B»T,  Dec.  28, 
1953]. 

'Without  Foundation' 

Mr.  Siragusa  characterized  RCA's  claim  that 
it  was  primarily  responsible  for  color  develop- 
ment as  "absolutely  without  foundation."  He 
said: 

"The  fact  is  that  the  so-called  RCA  system 
was  flatly  rejected  as  unsatisfactory  by  the  FCC 
in  the  fall  of  1950. 

"At  that  time  the  Commission  authorized 
the  non-compatible  Columbia  system.  The  in- 
dustry, which  except  for  [CBS]  was  unanimous- 
ly agreed  that  any  color  system  adopted  would 
have  to  be  compatible,  then  stepped  forward 
and  developed  the  [present]  system.  .  .  ." 

Accusing  RCA  of  trying  "to  create  a  patent 
position  for  itself  in  color  tv"  by  claiming 
credit  for  itself,  Mr.  Siragusa  noted  that  RCA's 
present  licensing  agreements  expire  at  the  end 
of  1954.  He  said,  "It  is  most  regrettable  that 
a  company  like  RCA  should  seek  publicity 
and  unfair  advantage  by  making  such  state- 
ments." 

In  his  letter  to  FCC  Chairman  Hyde,  Comdr. 
McDonald  wrote  that  "we  were  shocked  when 
we  saw  the  misleading  manner  in  which 
RCA  sought,  through  television  announce- 
ments and  full-page  newspaper  ads  published 
throughout  the  country,  to  create  the  impression 
that  this  NTSC  system  of  color  television  which 
you  approved  was  the  sole  and  entire  product 
of  RCA. 

"Nothing  could  be  further  from  the  truth. 
The  system  was  developed  by  the  joint  efforts 
of  many  tv  manufacturers,  of  which  RCA  was 
only  one." 


RCA,  in  its  answer,  asserted,  "We  reaffirm 
every  statement  we  have  made  in  our  full  page 
advertisement  about  color  television  to  which 
Mr.  McDonald  refers,  and  which  evidently  he 
dislikes.  Every  statement  we  have  made  can 
be  supported  with  solid  proof  of  its  accuracy." 

The  statement  said  RCA  has  invested  almost 
$30  million  "in  pioneering  and  developing  com- 
patible color  television,"  that  FCC  records 
show  "it  was  RCA  that  consistently  insisted" 
that  only  electronic  compatible  color  was  good 
enough  for  the  American  public,  that  RCA- 
NBC  petitioned  for  compatible  standards  last 
June  25  and  that  "others  followed  the  RCA- 
NBC  example,  but  we  were  first." 

"RCA  was  first  to  create,  develop  and  dem- 
onstrate a  tri-color  tube,"  the  statement  con- 
tinued. 

".  .  .  We  know  of  no  significant  contribution 
of  the  Zenith  Radio  Corp.  to  the  creation  and 
development  of  compatible  color  television." 

RCA's  statement  quoted  Comdr.  McDonald 
as  writing  in  a  Collier's  article  in  1946  that  tele- 
vision "will  fail  again  unless  it  finds  a  box- 
office  to  pay  the  huge  cost."  But,  RCA  con- 
tinued, "the  growth  of  television  broadcasting 
since  1946  to  its  present  day  status  as  one  of 
America's  great  industries,  providing  employ- 
ment for  hundreds  of  thousands  of  men  and 
women,  and  furnishing  free  entertainment,  edu- 


cation and  information  to  millions  in  their 
homes,  shows  how  utterly  wrong  Mr.  McDon- 
ald has  been." 

RCA  also  quoted  Comdr.  McDonald  as 
saying  in  the  1946  article  that  at  Zenith  "we 
are  not  manufacturing  black-and-white  receivers 
for  the  wave  bands  now  assigned  to  television 
because  we  know  that  these  sets  would  become 
obsolete  within  the  next  year  or  two.  .  .  ." 

RCA  then  declared: 

"After  RCA  had  spent  some  $50  million  in 
establishing  black-and-white  television  and  prov- 
ing its  commercial  value,  Zenith  entered  the 
business  of  manufacturing  and  selling  television 
receivers.  Although  it  was  the  last  major  com- 
pany to  enter  this  new  business,  it  has  since 
that  time  made  millions  of  dollars  from  it, 
using  the  inventions  that  RCA  developed  and 
made  available  to  the  entire  industry." 

The  references  to  RCA-Zenith  patent  litiga- 
tion in  the  RCA  statement  relate,  according  to 
RCA  spokesmen,  to  court  proceedings  which 
started  in  1946  with  Zenith  repudiating  licens- 
ing agreements  and  bringing  suit  charging  RCA 
patents  were  unenforceable,  to  which  RCA  filed 
a  counter-suit  charging  Zenith  with  infringe- 
ment. The  complex  case  is  pending  in  the 
courts. 


New  Johnson  Principals 

CONTROLLING  interest  in  Johnson  Electron- 
ics Inc.,  Orlando,  Fla.  (coils,  component  parts), 
has  been  acquired  by  four  executives  of  Gramer 
Transformer  Corp.,  Chicago,  it  has  been  an- 
nounced. Gramer  will  serve  as  exclusive  na- 
tional agency  for  Johnson,  whose  production 
facilities  will  be  expanded.  Johnson  makes 
equipment  for  radio-tv  set-makers. 


SESAC  INC. 

475  Fifth  Ave.,  N.  Y.  17,  N.  Y. 
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BLACK-AND-WHITE  TV  SALES  IN  MILLIONS 
PREDICTED  BY  RCA'S  FOLSOM  FOR  1954 

'Sellers  market  gone/  he  says,  necessitating  new  strategy  by  busi- 
ness leaders.  Color  tv's  introductory  year  forecast  'orderly/ 


RCA  EXPECTS  sales  of  black-and-white  tv, 
which  approximated  6  million  sets  in  1953,  to 
"continue  in  the  millions"  in  1954,  "during 
the  orderly  introduction  of  compatible  color 
television,"  RCA  President  Frank  M.  Folsom, 
said  in  a  yearend  statement  issued  today 
(Monday).  RCA  "plans  to  accelerate  promo- 
tional activities  to  achieve  this,"  he  stated. 

Pointing  to  a  new  trend  in  merchandising, 
which  he  said  reached  its  turning  point  in  1953 
and  now  "represents  a  closer  approach  to  nor- 
mal business  conditions,"  with  "the  14-year-old 
sellers'  market  gone,"  Mr.  Folsom  stated  that 
"the  changed  market  condition  requires  evalu- 
ation by  business  leaders,  not  only  along  eco- 
nomic lines,  but  in  overall  strategy  of  opera- 
tions. 

"Recognizing  these  needs,"  he  said,  "RCA 
is  charting  a  positive  course  of  action  to  main- 
tain relatively  high  volumes  in  production  and 
sales  during  1954."  Major  steps  being  taken 
by  RCA  to  achieve  this  aim  he  listed  as:  re- 
shaping productive  capacity,  streamlining  op- 
erations and  selling  organizations,  establishing 
closer  teamwork  between  retailers,  wholesal- 
ers and  manufacturers,  strengthening  the 
distribution  system  and  giving  more  assistance 
to  dealers  in  building  effective  sales  staffs. 

"Abundant  sales  opportunities  are  ahead  in 
such  fields  as  black-and-white  television,  com- 
patible color  television,  industrial  tv,  transis- 
tors, high  fidelity  phonograph  instruments  and 
records,  office  and  home  communications  sys- 
tems, radio  sets  and  electronic  equipment  for 
industry  and  military  uses,  as  well  as  the  older 
lines  of  communications  apparatus,"  he  said. 

Reporting  substantial  progress  in  commer- 
cial planning  for  color  during  1953,  Mr.  Fol- 
som said  that  RCA  "production  schedules  were 
mapped  to  provide  more  than  30  stations  with 
necessary  equipment  to  broadcast  network- 
originated  color  programs  in  key  cities  by  the 
end  of  1953."  Pilot  production  of  the  RCA 
tri-color  tube  and  other  color  components,  as 
well  as  of  color  sets,  was  started.  Last  fall, 
RCA  began  holding  seminars  to  educate  broad- 
casters and  other  manufacturers  in  color  re- 
quirements, he  said,  with  this  program  to  be 
continued  in  1954  and  broadened  to  include 
courses  for  servicemen  as  well. 

RCA  is  making  color  broadcasting  equip- 
ment available  to  stations,  Mr.  Folsom  said, 
reporting  that  as  of  Dec.  31  it  had  orders  for 
such  equipment  from  one  or  more  stations  in 


58  U.  S.  cities.  RCA's  demonstrations  of  three 
systems  for  broadcasting  color  film  [B«T,  Nov. 
2,  1953],  he  said,  assures  that  this  equipment 
will  be  available  to  broadcasters  within  reason- 
able time. 

Radio  set  sales  continued  good  in  1953,  Mr. 
Folsom  stated,  with  nearly  13  million  new  sets 
manufactured  and  the  number  of  sets  reaching 
an  all-time  high  of  115  million.  "During  1954, 
radio  will  play  a  major  role  as  a  communica- 
tion and  entertainment  service  to  the  public 
and  sales  of  receivers  can  be  expected  to  con- 
tinue in  substantial  volume,"  he  said. 

He  predicted  that  phonograph  record  sales 
in  1954  would  add  another  10%  to  the  12% 
increase  of  1953,  pushing  industry  volume 
above  $250  million. 


WKY-TV  Oklahoma  City  Chief  Engineer 
Jack  Lovell  (I)  and  engineer  Bob  Hayward 
uncrare  the  first  piece  of  color  equipment 
ordered  by  the  ch.  4  station.  WKY-TV 
hopes  to  present  local  colorcasts  by  late 
April. 


MANUFACTURERS  TOOL  UP  FOR  COLOR  TV 


General  Electric,  RCA,  Sylvan- 
ia,  Hoffman,  Admiral,  West- 
inghouse  and  Andrea  were 
among  those  going  ahead 
with  various  color  plans  last 
week. 

MANUFACTURERS  of  television  receivers 
began  tooling  up  for  color  last  week. 

General  Electric  announced  the  develop- 
ment of  a  miniature  triple  diode  receiving 
tube  (6BJ7),  the  primary  application  of  which 
is  as  the  d-c  restorer  for  the  three  signal  chan- 
nels of  color  tv  receivers.  This  is  one  of  the 
several  tube  types  GE's  Tube  Dept.  has  in 
development  to  reduce  the  number  of  tubes 
required  in  a  color  set,  the  announcement  said. 
First  color  sets  will  utilize  40  to  50  receiving 
tubes,  compared  to  an  average  of  20  in  black- 
and-white  receivers.  The  new  tube  is  to  be 
produced  at  the  GE  receiving  tube  plant  at 
Owensboro,  Ky.,  the  first  1954  quarter. 

RCA  shipped  color  tv  receivers  to  distributors 
in  21  cities,  all  of  whom  were  scheduled  to 
hold  dealer  meetings  during  the  NBC-TV 
colorcast  of  the  Tournament  of  Roses  parade 
from  Pasadena.  GE  distributors  were  sched- 
uled to  see  the  NBC-TV  colorcast  on  New 
Year's  day  at  "several  locations  in  the  country" 
on  GE  engineering  prototypes,  according  to 
E.  F.'  Peterson,  manager  of  marketing,  GE 
Radio  and  Tv  Dept. 
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Sylvania  color  receivers  also  were  due  to 
be  demonstrated  to  distributors  in  "several 
major  cities,"  said  Bernard  O.  Holsinger,  Syl- 
vania radio-tv  general  sales  manager.  This 
was  to  be  the  second  Sylvania  color  receiver 
demonstration,  the  first  was  at  the  company's 
July  1953  convention  in  Buffalo.  Mr.  Hol- 
singer also  announced  that  beginning  Jan.  8, 
Sylvania  will  launch  its  own  color  service 
school,  with  field  clinics  for  dealers  to  begin 
shortly  thereafter. 

Hoffman  distributors  in  Los  Angeles,  Den- 
ver, Salt  Lake  City,  Newark,  N.  J.,  San  Fran- 
cisco, Cleveland  and  Washington  will  view  the 
NBC-TV  Pasadena,  New  Year's  Day  parade  on 
Hoffman  color  sets,  H.  Leslie  Hoffman,  presi- 
dent, announced. 

Siragusa  Prediction 

Prediction  that  the  public  can  buy  a  21 -or 
24-in.  color  tv  set  for  about  $600  in  five  years 
was  voiced  by  Ross  D.  Siragusa,  president  of 
Admiral  Corp.,  in  a  talk  to  900  distributors 
and  sales  staffs  at  a  Chicago  convention  last 
Monday.  Admiral  showed  its  first  color  receiver 
and  its  new  black-and-white  line  at  the  Con- 
rad Hilton  Hotel,  Chicago,  on  Tuesday. 

Mr.  Siragusa  said  color  tv  will  help  make 
the  industry  "bigger  than  ever,"  but  added  it 
will  supplement,  not  replace,  black-and-white 
tv.  He  also  reported  that  Admiral  had  its  best 
year  in  its  20-year-old  history — total  sales  reach- 
ing $250  million  in  1953.  Previous  record 
high  was  $230  million  in  1950,  with  $190,724,- 
536  for  1952. 

Westinghouse  is  producing  color  tv  sets  on 
a  "limited  basis"  at  its  plant  in  Metuchen, 
N.J.,  and  is  expected  to  start  assembly-line 
operations  in  February.  A  spokesman  said 
last  week  a  full-door  console,  with  a  MVi-'m. 
picture,  will  sell  for  about  $1,000.  The  company 
completed  a  two-week  color  tv  service  school 
for  26  key  field  service  engineers  on  Dec.  23. 
Graduates  will  start  training  distributor  person- 
nel in  February. 

Andrea  expects  to  have  commercial  color 
receivers  available  to  the  trade  in  limited  quan- 
tities before  the  end  of  June,  Frank  D.  Andrea, 
president,  reported  last  week.  By  1956,  Andrea 
will  be  in  production  to  take  care  of  "most 
needs,"  Mr.  Andrea  said.  He  hailed  color  tv 
as  inaugurating  a  "golden  era"  to  all  tv  receiver 
manufacturers,  but  tempered  his  enthusiam  with 
the  statement  that  this  will  occur  "at  its  proper 
time." 
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ij  DuMONT  REPORTS 
ION  FIRM'S  GROWTH 

i  DuMONT  Television  Network  "continued  to 
strengthen  its  position  as  a  truly  national  video 

'  service,"  Dr.  Allen  B.  DuMont,  president  of  the 
organization  bearing  his  name,  declared 
Wednesday  in  a  yearend  statement.  (See  story, 
page  70). 

An  exchange  agreement  was  set  up  with 
Canadian  Broadcasting  Corp.  for  its  stations  in 

I  Toronto,  Ottawa  and  Montreal,  and  for  ad- 
ditional stations  as  they  go  on  the  air,  he  said, 

J  with  similar  agreements  being  worked  out  in 

1  Mexico  and  Australia. 

Sales  of  products  and  services  of  Allen  B. 
DuMont  Labs,  during  the  first  11  months  of 

I  1953  ran  20%  above  those  for  the  comparable 

[  period  of  1952  and  "it  is  anticipated  that  prof- 
its for  the  full  year  will  exceed  those  of  1952," 

I  he  said. 

I    He  said  the  company  "reflected  the  patterns 
!  of  expansion,"  which  marked  the  tv  industry 
t  during  year.    The  transmitter  division  almost 
|  doubled  its  size  and  output  in  1953,  introduced 
!  a  new  5  kw  uhf  tv  transmitter,  started  regular 
delivery  of  new  25  kw  vhf  transmitters,  in- 
troduced the  Video  Recorder  and  also  a  new 
1  kw  uhf  transmitter  among  other  products,  he 
noted.    The  receiver  division's  sales  gain  was 
placed  at  25%. 

FCC  approval  of  color  standards,  though 
ahead  of  the  industry's  ability  to  deliver  com- 
mercially practical  color  tv  and  programs  for 
|  several  years,  serves  "to  standardize  a  system 
1  of  color  broadcasting  that  is  compatible  and 
i  in  the  public  interest,"  he  said. 

Dr.  DuMont  sees  a  demand  by  consumers 
for  large-screen  color  tv,  to  be  introduced  in 
1954,  but  warned  they  will  be  expensive  no 
matter  what  size.    He  predicted  the  industry's 
|  ingenuity  and  technical  competence  will  solve 
■  color  problems  in  time. 


Furnishings  'Mart'  Meets 

JOSEPH  B.  ELLIOTT,  vice  president  of  con- 
sumer products  for  RCA  Victor  Division,  and 
Wallace  Johnston,  head  of  the  National  Ap- 
pliance &  Radio-Tv  Dealers  Assn.,  will  be 
among  the  speakers  at  the  International  Home 
Furnishings  Market  in  Chicago  Jan.  4-15. 


Selevision  of  Fruit 

SELEVISION  INC.— an  electronic  sys- 
tem whereby  Florida  fruits  and  vegetables 
will  be  sold  at  auction  on  an  F.O.B. 
basis  by  use  of  a  private  television  wire 
to  distant  points  throughout  the  nation — 
has  been  organized  with  headquarters  in 
New  York  and  origination  point  in  Lake- 
land, Fla.,  according  to  George  W.  Barr 
Jr.,  Florida  manager  for  the  system. 

Buyers  will  bid  from  the  more  than 
50  points  expected  to  be  in  operation 
over  the  U.  S.  within  a  "few  months." 
Advance  teletyped  descriptions  of  the 
product  lot  will  be  handed  each  buyer, 
with  bids  from  the  several  points  flashed 
on  the  Selevision  screens  until  the  final 
"Sold!"  is  flashed. 

Mr.  Barr  said  the  tv  equipment,  per- 
fected by  AT&T,  International  Business 
Machines,  General  Electric,  duPont  and 
others,  will  be  installed  in  nine  other 
cities  where  operation  will  begin  Jan.  6 
with  sale  of  citrus  fruits.  They  are:  New 
York,  Boston,  Detroit,  Pittsburgh,  Wash- 
ington, Cleveland,  Chicago,  Philadelphia 
and  Buffalo. 


Gabriel  Change  Noted 

GABRIEL  Co.,  Cleveland,  announces  that  ef- 
fective Jan.  1  its  Norwood,  Mass.,  division  is 
identified  as  Gabriel  Electronics  Division,  with 
address  at  Endicott  St.,  Norwood.  Telephone 
is  Norwood  7-3300.  The  unit  was  formerly 
called  Workshop  Associates  Division. 
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KUAM  Guam    am        new  station 


THE  BRANHAM  COMPANY 


New  RCA  Tv  Antenna 

NEW  tv  antenna,  specially  tailored  to  obtain 
maximum  power  on  chs.  7-13,  has  been  an- 
nounced by  RCA.  Type  TF-12BH  Superturn- 
stile  is  designed  to  give  a  vertical  pattern  with 
no  nulls,  to  provide  minimum  field  intensity  of 
100  mv/m  from  base  of  tower  out  to  the  dis- 
tance where  attenuation  dominates,  and  power 
gain  to  permit  maximum  ERP  with  3Vs  -in. 
transmission  line  of  at  least  1,200  ft.  Power 
gain  runs  from  9.6  (9.82  db)  for  ch.  7  to  high 
of  10.5  (10.21  db)  for  chs.  10  and  11.  Al- 
though price  has  not  yet  been  established,  the 
antenna  will  not  cost  more  than  $38,500,  figure 
of  the  present  TF-12AH.  Deliveries  are  sched- 
uled for  the  first  quarter  of  the  year. 
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CKLW  Slates  $1.25  Million  for  New  Center 


The  building  will  house  the  sta- 
tion's am-fm-tv  facilities  when 
it  is  completed,  possibly  next 
July. 

CKLW  Windsor,  Ont.  (Detroit),  which  has 
been  granted  vhf  ch.  9  by  the  Canadian  Dept. 
of  Transport,  has  begun  a  $1.25  million  proj- 
ect to  construct  a 
new  radio-tv  center 
and  a  670-foot  tele- 
vision tower  on 
W  i  n  d  s  o  r's  water- 
front. 

Both  Canadian 
and  American  pub- 
lic officials  and  busi- 
ness executives  par- 
ticipated in  ground- 
breaking ceremonies 
Dec.  15,  J.  E.  Cam- 
peau,  president-gen- 
eral manager,  said. 
He  said  he  expects 
the  new  tv  facility  to  be  in  operation  by  next 
July,  with  am-fm-tv  facilities  and  executive  of- 
fices under  the  same  roof. 

Taking  part  in  the  ceremonies  were:  repre- 
senting Detroit,  Mayor  Albert  E.  Cobo,  Council 
President  Louis  C.  Miriani  and  Police  Commis- 
sioner Don  Leonard.  Canadian  officials  in- 
cluded Windsor  Mayor  Arthur  J.  Reaume,  the 
Hon.  Paul  Martin,  minister  of  national  health 
and  welfare,  and  Don  F.  Brown,  member  of 


Parliament.  Mr.  Campeau  predicted  the 
CKLW  tv  station  will  start  programming  seven 
hours  daily,  4-11  p.m. 

He  said  the  tv  facility  will  have  an  effective 
radiated  power  of  325  kw  visual  and  220  kw 
aural  and  the  station's  fringe  area  will  extend 
65  miles.  The  tower  and  studios  will  be  on 
the  waterfront  of  the  Detroit  River  at  Sand- 
wich and  Crawford  streets. 

CKLW  is  an  affiliate  of  and  a  shareholder  in 
MBS  and  is  a  basic  CBC  outlet,  with  50  kw 
on  800  kc.  It  is  represented  in  the  U.  S.  by 
Adam  J.  Young  Inc.  and  in  Canada  by  All- 
Canada  Radio  Facilities. 


Mr.  Campeau 
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THE  SKYLINE  of  the  Detroit  River's  waterfront  at  Windsor,  Ont.,  will  look  like  this 
artist's  outline  when  CKLW  Windsor  (Detroit)  erects  its  radio-tv  center  and  670-foot  tv 
tower  for  operation  of  its  tv  outlet  on  vhf  ch.  9,  expected  by  July  1954.  Light  lines,  in 
addition  to  showing  the  tv  operation  planned,  also  indicate  relative  positions  of  Detroit 
and  Windsor  streets  running  to  riverfront. 


THE  LATEST 


WCKY 


In  the  South,  Nielsen  says: 

WCKY 

HAS  AN  AVERAGE  NIGHTLY  AUDIENCE 
OF  823,530  FAMILIES  IN  THE 
13  SOUTHERN  STATES  .  .  .  LARGER  THAN 
ANY  STATION  COVERING  THE  SOUTH. 


The  L.  B.  Wilson  Station,  Cincinnati 


$1  Sells  Each  Car 

CKVL  Verdun,  Que.,  suburban  Montreal 
station,  reports  a  success  story  in  moving 
used  cars  in  mid-December.  Page  Motors, 
local  Ford  dealer,  found  few  cars  mov- 
ing despite  use  of  all  media,  including 
radio  programs.  The  company  decided 
on  a  multi-spot  campaign  on  CKVL  at 
$1  a  car  for  300  cars  on  its  lot.  Spots 
used:  Five  on  Monday,  seven  Tuesday, 
and  by  late  Wednesday  the  campaign  had 
to  be  called  off.  Seventy-six  cars  were 
sold  Monday,  106  Tuesday  and  the  rest 
Wednesday. 


Canada  May  Consider  Color  [ 
Tv;  Cost  Cited  for  Delay 

OFFICIALS  of  the  Canadian  Department  oft 
Transport  and  Canadian  Broadcasting  Corp.,  j 
anticipate  preliminary  meetings  late  in  Janu- 
ary to  discuss  standards  for  color  tv  now  thatij 
the  FCC  has  approved  standards  in  the  Unitedi 
States. 

Color  tv  is  not  expected  for  some  time  inJ 
view  of  the  high  costs  for  CBC  to  convert  itsjij 
studios  and  high  cost  of  color  receivers  in 
Canada,  where  practically  all  electronic  equip-j. 
ment  costs  about  one-third  to  one-half  as  much'l 
again  as  in  the  U.  S.  due  to  import  duties  and|>j 
excise  taxes.  Al  Ouimet,  CBC  general  man-  \ 
ager,  estimates  cost  of  about  $1  million  toU 
convert  each  CBC  tv  studio. 


Canadian  Tv  Set  Sales  Grow  \ 

SALES  of  television  receivers  in  Canada  fori 
the  first  11  months  of  1953  totaled  313,6331 
sets  valued  at  $128,487,261,  according  to  figures  ! 
of  the  Radio-Television  Mfrs.  Assn.  of  Canada.  | 
This  is  a  greater  number  of  sets  sold  than 
there  were  in  Canada  at  mid-1953.    Largest  L 
number  (193,760)  was  sold  in  the  province  of  I 
Ontario,  103,942  in  Quebec  province,  15,188  in 
British  Columbia,  626  in  the  Atlantic  Coast  . 
provinces,  and  1,117  in  the  prairie  provinces.  ( 
In  Toronto  alone  nearly  90,000  sets  were  sold. 
By  far  the  majority  of  sets  sold  had  18  to  21- 
in.  screens. 


INTERNATIONAL  SHORTS 

FREMANTLE  Overseas  Radio  Inc.,  reported 
that  with  sale  of  The  Burl  Ives  Show  to  South 
African  Broadcasting  Corp.  and  Hollywood 
Open  House  to  Radio  Ceylon,  it  now  has  22 
different  radio  and  tv  shows  running  in  18 
countries. 

CKTR  Three  Rivers,  Que.,  new  1  kw  station, 
is  scheduled  to  go  on  the  air  on  Feb.  1  on  1350 
kc. 

CKGO  Ottawa  East,  Ont.,  new  250  w  French- 
language  station,  to  go  on  the  air  about  mid- 
February  on  1240  kc. 


Greetings  by  Short-Wave 

SEVERAL  American  firms  bought  spot 
announcements  on  international  short- 
wave radio  station  WRUL  Boston  to  ex- 
tend season's  greetings  to  clients,  distribu- 
tors and  associates  throughout  Latin 
America,  the  station  reported  last  week. 
WRUL  spokesmen  said  it  was  the  first 
time  in  the  history  of  international  radio 
broadcasting  that  companies  doing  busi- 
ness abroad  have  bought  time  to  extend 
greetings  to  Latin  America. 


Page  74    •     January  4,  1954 


Broadcasting   •  Telecasting 


EDUCATION- 


Speech  Panel  Sees 
Radio  Future  'Bright' 

Optimistic  outlook  given  radio 
by  speakers  at  the  1953 
Speech  Conference  in  New 
York.  Educational,  network 
and  independent  operation 
was  discussed. 

THE  FUTURE  of  the  radio  broadcasting  in- 
dustry was  characterized  as  bright  by  a  panel 
of  four  speakers  at  a  session  last  Monday  of 
the  1953  Speech  Conference  in  New  York. 
In  a  discussion  centering  on  "A  Re-Evalua- 
>  tion  of  Radio,"  speakers  concentrated  on  the 
impact  of  television  on  educational  radio,  net- 
work radio,  the  independent  radio  station  and 
!  educational  radio  courses  and  curricula. 

Frederic  L.  Horton,  director  of  sales  for 
NBC  Radio,  declared  networks  have  the  task  of 
"re-educating  the  prospect  and  selling  the 
|  medium,"  but  contended  that  "this  tremendous 
i  advertising  and  social  force  is  definitely  here 
I  to  stay."  He  cited  the  contribution  network 
I  broadcasting  has  made  as  a  democratic  force 
I  by  making  available  to  the  country  "nationally- 
!  known  performers,  great  orchestras  and  great 
J  dramas  and  the  products  of  nationwide  and 
j  worldwide  news  organizations." 

He   acknowledged   the   advent   of  tv  has 
i  prompted  radio  broadcasters  to  alter  their  pro- 
|  gramming  to  cater  to  the  needs  of  out-of-home 
|  listening,  daytime  listening  and  to  specialized 
audience.    Similarly,   Mr.  Horton  continued, 
networks  have  been  developing  new  sales  pat- 
terns, including  participations  in  multiple-pro- 
gram plans  and  in  "program  blocks,"  to  build 
revenue. 

The  future  of  educational  radio  was  termed 
"bright"  by  Harry  J.  Skornia,  executive  director 
of  the  National  Assn.  of  Educational  Broad- 
casters, who  referred  to  numerous  studies  to 
indicate  that  the  medium  as  a  whole  is  "still 
very  much  alive."  He  asserted  that  education, 
in  the  past,  has  not  adequately  used  radio  and 
he  added  that  it  would  be  a  mistake  to  "toss 
out  a  medium  like  radio  until  or  unless  it's 
really  dead." 

Radio  Can  Contribute 

He  recommended  that  a  university  planning 
to  expand  in  the  direction  of  radio  and  tele- 
vision consider  that,  proportionately,  radio  can 
contribute  more  than  tv.   He  quoted  from  a 
speech  at  a  recent  NAEB  meeting  at  which 
the  point  was  made  that  when  a  university  adds 
a  radio  station  it  adds  far  more  to  its  re- 
sources than  when  it  adds  television  to  its 
I  radio  station  because  of  the  "nature  of  its 
,  clientele  and  the  nature  of  its  materials." 
|      Bill  Kaland,  director  of  programming  for 
i  WNEW  New  York,  said  the  independent  sta- 
I  tion  can  continue  to  prosper  if  it  offers  enter- 
tainment, which  he  described  as  educational 
!  in  many  instances.    He  said  that  radio  can 
cope  with  television  by  initiating  imaginative 
programming,  which  he  declared  is  "lacking 
on  tv  today." 

John  B.  Roberts,  radio  and  television  director 
of  Temple  U.,  offered  several  suggestions  to 
educators  training  personnel  for  careers  in 
radio  and  tv  and  stressed  that  a  vital  considera- 
tion must  be  a  thorough  grounding  in  liberal 
arts. 

He  suggested,  too,  that  rather  than  concen- 
trate attention  on  tv  and  radio  courses,  training 
might  be  spread  over  the  entire  area  of  com- 
munications, including  advertising,  journalism, 
the  theatre  and  motion  pictures. 
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NCCC  Radio-Tv  Workshops' 
1954  Schedule  Announced 

SCHEDULE  of  1954  religious  radio-tv  work- 
shops, conducted  under  the  sponsorship  of  the 
National  Council  of  Churches  of  Christ  in  the 
U.  S.  A.  with  the  assistance  of  local  stations, 
was  scheduled  to  start  yesterday  (Sunday)  with 
a  tv  workshop  in  Cincinnati  and  with  WLWT 
(TV)  participating.  The  workshop  will  con- 
tinue through  Friday. 
The  rest  of  the  schedule: 

Cleveland,  April  18-23,  television,  WEWS  (TV) 
cooperating;  Altoona,  Pa.,  April  26-30,  radio-tv; 
Oklahoma  City,  May  10-14,  radio-tv;  Kansas 
City,  June  27-July  2,  television;  Ames,  Iowa, 
July  11-16,  television,  WOI-TV  cooperating; 
New  York,  July  26-Aug.  6,  radio-tv  International 
Workshop,  New  York  Union  Theological  Semi- 
nary; Syracuse,  Oct.  24-29,  television,  WHEN 
(TV)  cooperating. 


Sloan  Grants  Hit 
$129,000  in  2  Years 

GRANTS  issued  by  the  Alfred  P.  Sloan  Foun- 
dation during  1951  and  1952  included  "more 
than  $100,000"  to  Teleprograms  Inc.  for  the 
NBC  American  Inventory  educational  tv  pro- 
gram and  $10,000  to  Johns  Hopkins  U.  for  The 
Johns  Hopkins  Science  Review  series  on  Du- 
Mont  Tv  Network,  according  to  the  Founda- 
tion's Biennial  Report,  released  last  Thursday. 
Other  radio-tv  grants  during  the  two  years  in- 
cluded $19,172  to  the  Automotive  Safety  Foun- 
dation and  the  National  Safety  Council  for 
continuing  awards  in  the  radio,  tv  and  advertis- 
ing fields  for  promotion  of  highway  safety. 


Game  A  if  out 

Radio  -  Electronic  Men! 

Just  as  you  have  been  coming  since  1945  to  the  IRE  Na- 
tional Convention  and  Radio  Engineering  Show  —  coming 
by  the  thousands,  35,642  in  '53  —  so  come  again  to  see  and 
hear  all  that  is  new  in  the  engineering  advances  of  your 
industry. 


▲  Fifty-four  in  '54! 


—  243  scientific  and  engineering  papers  will  be  presented,  skillfully 
grouped  by  related  interests  into  54  technical  sessions.  More  than 
half  these  sessions  are  organized  by  IRE  Professional  Groups,  thus 
making  the  IRE  National  a  federation  of  21  conferences  in  one.  The 
whole  provides  a  practical  summary  of  radio-electronic  progress. 


A  600  Exhibitors  "spotlight  the  new!"  —  A  mile  and  a  half  of  exhibits  line  the  avenues 

of  this  show,  intriguingly  named  for  the  elements  of  radio  —  such 
as  "Instruments,"  "Components,"  "Airborne,"  "Radar,"  "Transis- 
tor," "Audio,"  "Microwave,"  etc.,  fiHing  the  four  acres  of  the  great 
Kingsbridge  Armory  to  capacity.  An  expanding  radio  industry  shows 
why  it  is  growing  by  proving  how  engineering  research  pays  out 
in  new  products.  The  exhibits  themselves  are  an  education,  con- 
densed to  one  place  —  reviewed  in  four  days. 


A  Kingsbridge  is  the  solution! 


Only  the  combined  facilities  of  the 
Waldorf-Astoria  Hotel,  plus  the  three 
great  halls  in  the  Kingsbridge  Ar- 
mory, seating  906,  720,  and  500  re- 
spectively, are  able  to  keep  pace  with 
the  increased  technical  papers  pro- 
gram of  the  IRE  Convention.  The 
show  had  to  move  because  the  U.  S. 
Treasury  took  over  Grand  Central 
Palace.  The  immense  Kingsbridge 
Armory,  connected  to  the  very  satis- 
factory Lexington  Avenue  Hotel  area 
by  direct  express  subway,  serves  well 
to  expand  the  already  outgrown  ex- 
ibit  facilities  of  the  Palace  and  pro- 


vide space  for  200  new  firms  to 
exhibit,  as  well  as  seat  greater  audi- 
ences at  the  high-interest  sessions. 
In  addition  to  the  subways,  free 
busses  leave  the  Waldorf  every  ten 
minutes  in  which  you  may  travel  in 
the  congenial  company  of  fellow  en- 
gineers, direct  to  Kingsbridge. 

A  Admission  by  registrotien  onlyl 

Registration  serves  for  the  four  day 
period.  It  is  $1.  for  IRE  members, 
$3.  for  non-members,  covering  ses- 
sions and  exhibits.  Social  events 
priced  separately. 


WoNorf-Ailor 


and    Kingtbridg*  Armory 
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The  IRE  National  Convention 

and 

Radio  Engineering  Show 
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Advertisers 

J.  W.  Minor,  vice  president  in  charge  of  Dodge 
passenger  car  account  at  Grant  Adv.  Inc.,  De- 
troit, appointed  advertising  and  merchandising 
director  for  Dodge  Div.  of  Chrysler  Corp. 

C.  Arden  Smith,  manager  of  copy,  Procter  & 
Gamble  Co.,  Cincinnati,  to  Igleheart  Brothers 
division  of  General  Foods  Corp.,  Evansville, 
Ind.,  as  marketing  manager. 

N.  Bruce  Ashby,  vice  president  and  marketing 
director,  Kingan  Inc.,  Indianapolis,  subsidary  of 
Hygrade  Food  Products  Corp.,  Detroit,  ap- 
pointed marketing  director  for  both  firms. 

Thomas  P.  Hawkes,  advertising  and  sales  pro- 
motion manager,  Piel  Brothers  Brewery,  N.  Y., 
named  general  sales  manager. 

R.  P.  Hogan,  assistant  sales  promotion  manager, 
Kraft  Food  Co.,  Chicago,  appointed  coordina- 
tor of  sales  promotion  and  advertising. 

Agencies 

William  E.  Berchtold,  vice  president,  McCann- 
Erickson  Inc.,  N.  Y.,  named  general  manager 
midwest  region. 

Crawford  Blagden,  account  executive,  Benton 
&   Bowles,   N.  Y., 
elected  a  vice  presi- 
dent. 

James  E.  Hamilton, 

vice  president  and 
account  executive, 
Beckman,  Hamilton 
&  Assoc.,  L.  A., 
and  Emil  Reisman, 
account  supervisor, 
named  co-chairmen 
of  firm's  planning 
board.  John  Ross, 
account  executive, 
Tullis  Co.,  same  city, 
to  Beckman,  Hamilton  &  Assoc.  in  similar 
capacity.  Donald  J.  Baxter,  freelance  illustra- 
tor, to  firm  as  assistant  art  director. 

Winston  Hargrave,  assistant  to  president,  Harris 

D.  McKinney  Inc.,  Phila.,  named  director  of 
media  and  research  in  addition  to  present  duties. 


Mr.  Blagden 


Dugald  F.  Gordon,  formerly  with  John  W. 
Shaw  Adv.  Inc.,  Chicago,  to  Zimmer,  Keller  & 
Calvert  Inc.,  Detroit,  as  account  executive. 

Edwin  P.  Rome,  counsel  for  Lavenson  Bureau 
of  Adv.,  Phila.,  elected  a  director,  that  agency. 

John  M.  Van  Horson,  Young  &  Rubicam  Inc., 
N.  Y.,  to  Harry  B.  Cohen  Adv.  Co.,  N.  Y.,  as 
account  executive. 

Timothy  J.  Healy  named  director  of  research 
for  Sullivan,  Stauffer,  Colwell  &  Bayles  Inc., 
N.  Y. 

William  A.  Bounsall  named  manager,  Toronto 
office,  Hutchins  Adv.  Co.  Inc.,  Rochester,  N.  Y. 

Cliff  Hoskings,  account  executive,  Hixson  & 
Jorgensen  Inc.,  L.  A.,  to  Abbott  Kimball  Co. 
of  Calif.,  same  city,  in  similar  capacity. 

Willard  E.  Wilson,  Northwest  manager,  Mc- 
Cann-Erickson  Inc.,  Portland,  Ore.,  to  Cole  & 
Weber,  same  city. 

Humphrey  Ireland,  former  tv  director  and  copy 
writer,  Ruthrauff  &  Ryan  Inc.,  Hollywood,  to 
Brisacher,  Wheeler  &  Staff,  S.  F. 

Florie  Field,  formerly  with  Brooke,  French, 
Smith  &  Dorrance,  L.  A.,  to  Mort  Goodman 
Adv.,  that  city,  as  media  director. 

Dale  Dickson,  retail  advertising  manager,  radio- 
tv  div.,  Montgomery  Ward  &  Co.,  Chicago,  to 
Fulton,  Morrissey  Co.,  that  city,  as  copywriter. 

John  F.  Tucker  Jr.,  former  advertising  manager, 
Benjamin  Foster  Co.,  Phila.,  to  John  P.  Eldrige 
Co.,  that  city. 

Eric  Stigler,  formerly  copy  director  at  Ross 
Roy  Inc.,  Chicago,  and  Jeanne  Heitkamp,  copy 
writer  at  Ruthrauff  &  Ryan  Inc.,  that  city,  to 
staff  of  MacFarland,  Aveyard  &  Co.,  Chicago. 

Clarence  P.  Beckman,  59,  art  director,  J.  Wal- 
ter Thompson  Co.,  N.  Y.,  died  Dec.  17. 

Stations 

Carles  Reeder,  acting  manager,  WCOL  Colum- 
bus, Ohio,  appointed  manager. 

Robert  B.  Hoag,  CBS  Tv  Spot  Sales  Dept., 


stations  can  cover  Georgia's  major  markets. 


WAGA   WMAZ  WTOC 


ATLANTA 

mm.    5000  w 
Y     590  kc 
CBS  Radio 


MACON 

10,000  w 

940  kc 
CBS  Radio 


SAVANNAH 

5000  w 
1290  kc 
CBS  Radio 


The  Georgia  Trio 


represented  individually 
and  as  a  group  by 

The  KATZ  AGENCY,  INC. 


NEW  YORK 


CHICAGO 


DETROIT 


ATLANTA 


DALLAS 


KANSAS  CITY 


LOS  ANGELES 


SAN  FRANCISCO 


N.  Y.,  to  KFMB-TV  San  Diego,  as  commerij 
cial  manager. 

Jack  Black,  assistant  sales  manager,  WTAR- 
AM  -  FM  -  TV  Nor- 
folk, Va.,  appointed 
sales  manager 
WTAR  radio  prop- 
erty, effective  Jan.  1. 

Peter  Tomnie  ap- 
pointed sales  man- 
ager, KISW  -  FM 
Seattle. 

John  Fitzgerald,  an- 
nouncer, W  X  E  L 
(TV)  Cleveland, 
named  promotion  di- 
rector,   and  Jack 

Beauchamp,  WHEN-TV  Syracuse,  to  announc- 
ing staff  of  WXEL  (TV). 

Dick  Lawrence,  promotion   manager,  WPIK 
Alexandria,  Va.,  named  promotion  director. 

Dean  Naven,  news  director,  KOIL  Omaha,  to 
KM  A   Shenandoah,   Iowa,   as   special   events  (H 
director. 

Gus  Grebe,  sports  director,  WJBC  Blooming 
ton,  111.,  to  KREL  Baytown,  Tex.,  in  samej 
capacity. 

Norm  Gero,  WCOG  Greensboro,  N.  C,  pro- 
moted to  program  director. 

John  Edgerton,  traffic  manager,  KVWO  Chey- 
enne, Wyo.,  promoted  to  director,  merchandis- 
ing and  promotion  dept. 

Paul  Abert,  engineering  staff,  WSYR  Syracuse, 
to  WTRI-TV  Troy,  N.  Y.,  as  technical  super- 
visor.   John  Gilchrist,  chief  engineer,  WICYf 
Malone,  N.  Y.,  to  WSYR  engineering  staff. 

Peter  A.  Stoner,  program  director,  WHAY  New  { 
Britain,  Conn.,  to  WKNB-TV  that  city,  as  news 
director.     Ralph   Kanna,   formerly  manager, 
WONS  Hartford,  to  WKNB-TV,  as  program 
director. 


Mr.  Kanna 


Mr.  Stoner 
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William  Winter,  news  commentator,  returns  to 
KGO  San  Francisco  in  that  capacity. 

Larry  Vaber,  announcer,  WBRK  Pittsfield, 
Mass.,  promoted  to  head  news  departments, 
WBRK  and  WMGT-TV,  that  city. 

Fred  Griffiths,  traffic  department  head,  WJAR- 
TV  Providence,  named  tv  operations  coordina- 
tor. Deborah  Seaman  promoted  to  head  of 
traffic  department. 

Jean  Jorgensen  named  traffic  manager  of 
KFAB  Omaha. 

Walter  Linthicum,  night  program  supervisor, 
WBAL  Baltimore,  promoted  to  night  program 
director.  Martin  Edwards  to  WBAL  Baltimore 
announcing  staff. 

James  H.  Gardner,  newscaster,  WJTN  James- 
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town,  N.  Y.,  to  WBEN  Buffalo  announcing  staff. 

Perry  Andrews,  WFPG  Atlantic  City,  to  an- 
nouncing staff,  KYW  Philadephia.  Betty  Low 
McCarthy  to  KYW  traffic  dept. 

Dick  Becker,  KSPR  Casper,  Wyo.,  to  announc- 
ing staff,  KOA  Denver. 

Jules  Huffman,  WCPO-TV  Cincinnati,  and 
Jerry  Zelien,  WKTG  Thomasville,  Ga.,  to 
WSAZ-TV  Huntington,  W.  Va.,  as  vocalists. 

Edgar  Kobak,  broadcaster  (WTWA  Thomson, 
Ga.),  business  consultant  and  president,  Adver- 
tising Research  Foundation,  and  Mrs.  Kobak 
are  on  holiday  vacation  in  Honolulu,  planning 
return  to  New  York  about  Jan.  24.  Mr.  Kobak 
plans  to  attend  NARTB  board  meeting  in 
Phoenix,  week  of  Jan.  19. 

j  Lawrence  M.  C.  Smith,  president,  WFLN-FM 
Phila.,  named  co-chairman,  radio  and  tv  divi- 
sion, 1954  Philadelphia  Fellowship  Fund. 

Roger  W.  Clipp,  general  manager  WFIL  Phila- 
delphia, appointed  vice  chairman,  1954  joint 
membership  enrollment,  Philadelphia  Commis- 
sion and  Fellowship  House. 

Keith  J.  Nighbert,  director,  KUSD  Vermillion, 
S.  D.,  appointed  member,  National  Publicity 
and  Public  Relations  Committee,  Veterans  of 
Foreign  Wars. 

Matt  Guokas,  sports  director,  WPEN  Philadel- 
phia, receives  third  annual  Sports  Award  by 
B'rith  Sholom,  and  Del  Parks,  disc  jockey,  that 
station,  presented  a  certificate  of  merit  for  vol- 
unteer work  he  did  for  service  organizations. 

Bill  Healion,  star  of  WNBQ  (TV)  Chicago 
Hobby  Time,  has  received  Award  of  Merit 
from  Veterans  of  Foreign  Wars  of  Illinois,  with 
program  cited  as  "a  major  step  toward  the 
betterment  of  our  children. 

Shirley  Matson,  WTAG  Worcester,  mother  of 
girl,  Dec.  24. 

Cliff  Gill,  operations  manager,  KBIG  Avalon, 
father  of  son,  Jeffrey  Cliff,  Dec.  24. 

Gerhard  Schacher,  57,  radio  commentator  at 
WIND  Chicago,  died  Dec.  23. 

Networks 

Emerson  Smith,  formerly  with  NBC  San  Fran- 
j  cisco,  appointed  director  of  promotion  and 
i  merchandising,  KALL  Salt  Lake  City,  and  the 
!  Intermountain  Network. 

I  John  Bryam,  Paramount  Pictures  Corp.,  Holly- 
wood, to  ABC-TV  as  a  story  editor  and  con- 
j  sultant. 

Skip  Martin,  freelance  orchestrator-arranger, 
named  musical  director,  NBC  Radio  Phil 
Harris-Alice  Faye  Show,  replacing  Walter 
Scharf,  resigned  because  of  film-scoring  assign- 
ments. 


Emanuel  Sacks,  NBC  staff  vice  president,  named 
chairman  of  entertainment  committee  for  Salva- 
tion Army's  1954  appeal  in  greater  New  York. 

Virginia  Hewitt,  who  portrays  Carol  on  ABC- 
TV  Space  Patrol,  and  Ernst  Meer,  Beverly  Hills 
designer,  were  married  Dec.  26. 
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Wed  Howard,  NBC  Chicago  disc  jockey,  father 
of  girl,  Meredith  Jane. 

Robert  Wells  Miller,  62,  engineering  supervisor, 
CBS  Radio  Hollywood,  died  Dec.  22. 


Manufacturers 

Joseph  A.  Zulwin,  regional  manager,  Zenith 
Radio  Corp.,  Washington,  Baltimore  and  Phila- 
delphia, to  Hoffman  Radio  Corp.  as  district 
manager  for  midwestern  states,  headquartered 
in  Chicago. 

Lou  Willis,  regional  sales  manager  for  Admiral 
Corp.  on  West  Coast,  appointed  special  western 
consultant  to  firm. 

D.  W.  Gunn,  equipment  sales  manager,  Syl- 
vania  Electric  Prod- 
ucts Inc.,  N.  Y., 
promoted  to  general 
sales  manager  of 
Electronic  Products. 

Otto  C.  Bixler,  direc- 
tor of  engineering 
and  research,  Mag- 
necord  Inc.,  Chicago 
tape  recorder  manu- 
facturer, elected 
president. 

Leo  Hahn,  in  charge 
of  sales  in  Central 
Atlantic  states  for 
Emerson    Radio  & 

Phonograph  Corp.,  N.  Y.,  promoted  to  national 
radio  sales  manager. 


Mr.  Gunn 


James  J.  Shallow,  sales  manager,  Philco  Dis- 
tributors Inc.,  Phila.,  named  general  manager  of 
Philco's  accessory  div. 

Eugene  B.  Shields,  formerly  advertising-sales 
promotion  manager,  Ray  Thomas  Co.,  L.  A.,  to 
Westinghouse  tv-radio  division,  that  city,  as 
district  advertising-sales  promotion  manager  for 
Calif.,  Ariz.,  Nev.,  Idaho  and  Utah. 

John  A.  Curtis,  formerly  manager,  mobile  com- 
munications division  of  Farnsworth  Radio 
Corp.,  appointed  general  sales  manager  West- 
inghouse electronic  tube  division,  Pittsburgh, 
Pa. 

H.  J,  Tait  Jr.  named  Eastern  tv  sales  manager 
and  J.  T.  Caviezel  Western  tv  sales  manager, 
Capehart-Farnsworth  Co.,  Ft.  Wayne,  Ind. 
Other  appointments:  E.  H.  McConnell  and  R. 
W.  Freeman,  Eastern  and  Western  radio  sales 
managers,  respectively,  and  J.  H.  Riddel,  mer- 
chandising manager. 

Harvey  Williams  elected  vice  president  in  charge 
of  overseas  operations  for  Avco  Mfg.  Corp., 
N.  Y.,  effective  Jan.  1. 

Harold  Arment  named  southern  California  sales 
engineer  for  Gates  Radio  Co.,  Quincy,  111. 

Edward  W.  Dwan,  special  assignment  foreman, 
Whirlepool  Corp.,  St.  Joseph,  Mich.,  appointed 
assistant  advertising  production  manager. 

James  T.  Buckley,  board  chairman  of  Philco 


W/BNS  makes  your  sales  pitch  stick 

Your  sales  pitch  sticks  on  WBNS  because  our  listeners 
stick  to  WBNS  .  .  through  every  rated  period  .  .  through 
local  talent  and  network  shows.  Proof?  WBNS  carries 
the  top  20  rated  programs  in  Central  Ohio  .  has  more 
listeners  than  any  other  station! 


CBS  for  CENTRAL  OHIO 
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Harper  Buys  Norfolk  Tars 

EARL  HARPER,  general  manager  of 
WNOR  Norfolk,  Va.,  has  bought  the 
Norfolk  Tar  baseball  franchise  in  Class 
B  Piedmont  League,  The  team  was  pur- 
chased from  the  New  York  Yankees, 
which  had  operated  it  since  1934.  Mr. 
Harper  is  president  and  principal  owner 
of  the  club.  He  is  a  former  broadcaster 
of  Newark  Bear  games.  All  Tar  games 
will  be  broadcast  by  WNOR. 


Corp.,  appointed  to  President's  Committee  on 
Employment  of  the  Physically  Handicapped. 

Tom  Ward,  U.  S.  Steel  Corp.,  Pittsburgh,  ap- 
pointed radio-tv  chairman  of  Chicago  Junior 
Achievement  Week,  Jan.  31-Feb.  6. 

Program  Services 

Charles  Herbert,  radio-tv  director,  Ward  Whee- 
lock  Co.,  Hollywood,  to  Lou  Irwin  Agency, 
same  city,  as  head  of  tv-radio  department. 

Harry  F.  Landon,  general  manager,  Gotham 
Recording  Co.,  N.  Y.,  becomes  a  partner  of 
that  company  Jan.  1. 

Fred  Henry,  program  director,  KLAC-AM-TV 
Hollywood,  to  Don  Fedderson  Productions, 
Beverly  Hills,  as  executive  assistant  in  the  pack- 
aging and  production  of  tv  filmed  shows. 

Karl  Bauer,  vice  president  of  Associated  Music 
Publishers,  subsidiary  of  Broadcast  Music  Inc., 
N.  Y.,  elected  president,  United  Singers  of 
greater  New  York,  Robert  S.  Thompson,  pro- 
motion dept.,  BMI,  to  Chamber  of  Commerce, 
Lake  Placid,  N.  Y.,  as  public  relations  director. 

Professional  Services 

Perspective  1953,  New  York  public  relations 
firm,  updates  itself  by  changing  name  to  Per- 
spective 1954,  effective  Jan.  1. 

Film 

John  A.  Davis  director  of  operations  WETV 
(TV)  Macon,  Ga.,  and  commercial  manager, 
WDAK-TV  Columbus,  Ga.,  appointed  account 
executive  for  Eastern  Sales  Division,  Film  Syn- 
dication Division  of  Motion  Pictures  for  Tele- 
vision. 

Bill  Williams,  Star  of  Kit  Carson  tv  film  series, 
father  of  girl,  Laura  Lee,  Dec.  22. 

George  Gross,  77,  father  of  Jack  Gross,  part- 
ner in  Gross-Krasne  Inc.  and  board  chairman 
of  United  Television  Programs,  and  also  father 
of  Mickey  Gross,  partner  in  J  &  G  Enterprises 
publicity  firm,  both  Hollywood,  died  Dec.  19. 

Trade  Associations 

Herbert  Pangbom,  manager  of  tv  and  technical 
operations,  CBS  Hollywood,  elected  president 
of  Society  of  Television  Engineers,  Southern 
California  video  engineering  organization.  Ed- 
ward Benham,  chief  engineer,  KTTV  (TV)  same 
city,  elected  secretary-treasurer. 
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KAYO  HITS  HARD 

NEW  CALL  letters— KAYO— of  KRSC  Seat- 
tle, effective  January  1,  are  being  promoted 
heavily  in  its  coverage  area.  In  addition  to 
trade  magazine  advertising,  KAYO  is  using 
bus  cards,  streamers  and  bumper  strips  on 
taxis,  display  cards  on  trucks,  paid  space  in 
Seattle  daily  newspapers  and  the  Shopping 
News  and  tie-in  promotions  with  a  local  drug 
store  chain.  On  the  day  of  change,  station  was 
to  air  transcribed  singing  station  breaks. 


'TOOTLESS'  CELEBRATION 

INSTEAD  of  dance  bands  and  the  usual  toot- 
ing and  cheering  that  make  up  New  Year's  eve 
programs,  KFKA  Greeley,  Colo.,  was  to  devote 
two  full  hours,  10:30  p.m.-12:30  a.m.,  to  light 
music  interspersed  with  some  poetry  and 
thoughts  for  the  new  year.  A  prominent  minis- 
ter was  to  narrate  the  program,  which  was  to 
be  sponsored  by  the  Greeley  Council  of 
Churches  and  the  Weld  County  Ministerial 
Alliance. 


DOUBLE  ANNIVERSARY 

A  DOUBLE  anniversary  party  for  Art  Brown, 
disc  jockey,  and  Bill  Jenkins,  custodian,  of 
WWDC  Washington  was  celebrated  by  an  open 
house  at  that  station.  Mr.  Brown,  celebrating 
20  years  on  the  air  in  Washington,  and  Mr. 
Jenkins,  marking  his  13th  year  on  WWDC's 
staff,  received  more  than  5,000  birthday  cards, 
and  over  $1,000  for  the  District  of  Columbia 
Home  for  the  Aged  and  Infants,  collected  from 
party. 


LETTERHEAD  PROMOTION 

LETTERHEADS  from  20  of  its  advertisers  on 
which  are  written  the  number  of  years  each  ad- 
vertiser has  been  using  the  station's  services  are 
being  distributed  by  WNAX  Yankton,  S.  D. 
The  20  clients  represent  a  total  of  305  years 
of  continuous  advertising,  and  the  promotion 
contends  that  these  long-standing  accounts  prove 
that  "Advertising  Stays  Where  it  Pays." 


TV-RADIO  'HEALTH  FORUM' 

WGN  and  WGN-TV  Chicago,  carried  heavy 
schedule  of  public  health  forum  sessions  spon- 
sored by  Chicago  Tribune  Dec.  28-29.  Panel 
of  medical  experts  participated  in  two-day 
program,  originating  in  WGN's  studio  one. 
WGN  aired  two  hours  and  35  minutes  and 
WGN-TV  one  hour  and  a  half  of  sessions  de- 
voted to  heart  disease,  cancer,  arthritis  and 
rheumatism. 


JUMPING  BEAN  PROMOTION 

MEXICAN  jumping  beans  are  featured  in  pro- 
motional mailing  to  8,000  advertising  executives 
with  attached  New  Year's  greeting  card  from 
KBIG  Avalon,  Calif.,  saying,  in  part,  "An  ad- 
vertising man's  New  Year  resolution:  "WE 
WON'T  be  like  these  jumping  beans,  hopping  in 
and  out  of  advertising,  in  and  out  of  radio,  in 
and  out  of  fashions  in  techniques." 

Card  goes  on  to  cite  case  of  I.  B.  Finch  Co., 
Hollywood  furniture  retailer,  which  has  used 
6  one-minute  spot  announcements  daily  on  sta- 
tion since  start  of  KBIG  operations  in  mid- 
1952.  Also  attached  is  testimonial  letter  from 


Smith  &  Ganz  Inc.,  same  city,  advertising 
agency  for  Finch  store,  quoting  favorable  re- 
sults of  campaign  on  station. 


'KPTV-GRAM'  PROMOTION 

A  FACSIMILE  of  a  telegram,  lexlOVi  inches, 
labeled  a  "KPTV-GRAM,"  has  been  sent  to 
trade  publications  by  KPTV  (TV)  Portland, 
Ore.  Citing  the  American  Research  Bureau 
survey  of  the  Portland  tv  audience  for  Nov. 
13-19,  station  claims  leadership  of  other  sta- 
tions in  five  departments,  and  states:  "Anyway 
you  look  at  it — your  advertising  message  reaches 
more  viewers  for  less  money  on  KPTV. 


TV  EXPLOITS  MUSICAL 

EXPLOITATION  plans  similar  to  those  used 
to  encourage  movie  attendance  through  the 
medium  of  television  were  completed  in  Cin- 
cinnati where  sequences  from  "Little  Jesse 
James,"  a  musical,  were  filmed  to  be  used  as 
"trailers"  on  tv  stations  where  the  show  is  to 
play.  WLWC  (TV)  Columbus  was  used  to 
exploit  the  musical,  which  will  open  in  New 
York  early  January.  The  first  tv  campaign 
was  launched  in  Baltimore  in  December. 


HOTEL  FIRE  COVERAGE 

NEWSREEL  staff  of  WGN-TV  Chicago  claimed 
major  scoop  with  film  coverage  of  Reliance 
Hotel  Fire  last  month.  Cameramen  shot  hun- 
dreds of  feet  of  film  of  one  of  city's  most  dis- 
astrous fires  and  had  it  processed,  edited  and 
shown  on  a  10:55  a.m.  news  show.  Pictures 
also  were  shown  on  later  programs. 


CJVI  BOOKLET 

CJVI  Victoria,  B.  C,  has  produced  a  booklet, 
with  bright  marginal  plaid,  for  distribution  to 
its  agencies  and  accounts.  The  booklet  con- 
tains pictures  of  the  station's  new  offices  and 
radio  personalities,  the  station's  program 
schedule  and  also  statistics  relating  to  popula- 
tion, progress  and  the  number  of  owners  of 
various  household  units. 


UPCOMING 


JANUARY 

Jan.  5-9:  National  Collegiate  Athletic  Assn.  Con-1 
vention,  Netherland  Plaza  Hotel,  Cincinnati. 

Jan.  6:  BMI  program  clinic,  Hotel  Halekulani, 
Honolulu. 

Jan.  t>:  Second  session  of  83d  Congress  begins. 

Jan.  8:  Daytime  Broadcasters  Assn.,  Lennox 
Hotel,  St.  Louis. 

Jan.  10-12:  National  Appliance  &  Radio-Tv  Deal- 
ers Assn.,   convention,   Conrad  Hilton  Hotel,  i 
Chicago. 

Jan.  11:  Radio  &  Television  Executives  Society, 
Hotel  Roosevelt,  New  York. 

Jan.  11-12:  Canadian  Assn.  of  Radio-Tv  Broad- 
casters, board  of  directors,  Lord  Nelson  Hotel,  | 
Halifax. 

Jan.  12:  Station  Representatives  Assn.'s  advisory  ^ 
board  for  Crusade  for  Spot  Radio,  New  York. 

Jan.  13-14:  Atlantic  Assn.  of  Broadcasters,  Lord™ 
Nelson  Hotel,  Halifax.  jj 

Jan.  14-15:  ABC-AM-TV  Affiliates  meeting,  Wal- 
dorf Astoria,  New  York. 

Jan.  16:  Oklahoma  Assn.  of  Broadcasters,  Hotel 
Tulsa,  Tulsa.  1 

Jan.  18-19:  Mutual  Affiliates  Advisory  Committee, 
Buena  Vista  Hotel,  Biloxi,  Miss. 

Jan.  19-23:  NARTB  Combined  Boards,  Camelback  | 
Inn,  Phoenix. 

Jan.  23-24:  Retail  Advertising  Conference,  Sher- 
aton Hotel,  Chicago. 

Jan.  25:  Utah  Broadcasters  Assn.,  Salt  Lake  City 
(tentative). 

Jan.  28-29:  NBC-TV  Affiliates  Executive  Com-  j 
mittee  meets  with  network  officials,  New  York.  , 
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COLOR  TELEVISION 

Its  Introductory  Year  Begins 


AS  one  of  the  most  spectacular  growth  enterprises  in  U.  S. 
business  history,  television  has  been  subjected  to  equally 
spectacular  growing  pains.  Some  have  been  caused  by 
government  regulation,  others  by  the  industry's  own  in- 
eluctable inventiveness  which  has  made  equipment  and 
technologies  obsolete  almost  from  month  to  month.  All 
the  years  since  World  War  II  have  been  hectic  years  for 
telecasters,  tv  advertisers  and  their  agencies.  Nineteen 
Fifty-Four  will  be  more  hectic  still. 

For  1954  has  been  marked  as  the  introductory  year  for 
color  television.  By  the  end  of  it,  the  prodigious  transition 
from  the  present  system  to  a  wholly  new  one  will  be  far 
along.  Manufacturers  will  be  producing  transmission 
and  reception  equipment  in  quantity;  telecasters  will  be 
carrying  substantial  schedules  of  color  programs;  adver- 


tisers and  their  agencies  will  be  experimenting  seriously 
with  color  techniques  and  actually  telecasting  some  color 
commercials.  About  100,000  color  television  sets  will  be 
in  upper-income  homes,  and  receiver  prices  will  be  coming 
down  to  levels  at  which  upper-middle  income  families 
can  consider  buying  them. 

Those  conditions,  if  achieved  as  promised,  will  repre- 
sent an  enormous  advance  from  conditions  existing  now. 
Color  television's  status  of  the  moment  is  best  illustrated 
by  the  picture  above. 

It  shows  a  one-minute  color  film  commercial  in  produc- 
tion for  Pall  Mall  cigarettes.  A  year  or  two  from  now 
it  will  be  a  historical  curiosity,  for  it  demonstrates  the 
beginning  of  color  evolution.  Where  or  when  it  will  be 
telecast — if  ever — is  not  yet  known.    American  Cigar 


Broadcasting    •  Telecasting 


January  4,  1954     •    Page  79 


COMPATIBLE 


COLOR 


Here's  what  WPTZ  is  doing  about  it 


ON  DECEMBER  18,  1953,  less  than  24  hours  after  the  FCC 
approval  of  the  NTSC  standards  had  been  announced,  Westinghouse 
Station  WPTZ  televised  "in  color"  the  first  commercial  announce- 
ment and  the  first  local  program. 

But  this  historic  event  was  by  no  means  WPTZ's  first  experience 
with  color  television. 

For  the  past  2  Vz  years,  WPTZ  has  been  working  in  compatible  color 
for  television.  Through  our  experimental  station — KG2DXT — 
we've  cooperated  in  producing  and  airing  over  70  different  color  test 
programs.  These  have  ranged  from  experimental  slide  tests  to  public 
demonstrations  of  commercial  products.  For  instance . . 

August  4,  1951 — Slides 

Color  slides  were  used  for  initial  checking  purposes.  Various  colors  were 
studied  for  clarity  and  definition  and  compatibility  checks  were  made. 

February  6,  1952 — Slides  and  Live 

Additional  checks  were  made  in  improvements  of  slide  fidelity.  Live  color 
tests  were  made  for  the  first  time  under  the  compatible  system. 

June  26,  1953— Howdy  Doody  from  NBC,  New  York 

The  colorful  Howdy  became  the  first  network  star  to  be  seen  in  full  color  on 
an  intercity  network.  Compatibility  was  checked  on  regular  receivers. 

October  30,  1953 — Local  color  demonstration  for  advertisers 

The  first  slide  and  film  demonstration  of  compatible  color  was  made  available 
to  Philadelphia  advertisers.  Commercial  products  were  demonstrated  and  the 
first  continuous  film  projector  was  used  in  this  demonstration.  Four  separate 
showings  were  held. 

October  31,  1953 — Opera  "Carmen"  from  NBC,  New  York 

Philadelphia's  first  public  demonstration  of  compatible  color  was  presented 
by  WPTZ  to  an  audience  of  civic  leaders  and  dignitaries. 

When  color  television  becomes  a  commercial  reality,  WPTZ  will  be 
ready  to  program  and  service  your  needs  with  experienced  personnel 
and  the  finest  equipment — just  as  it  has  served  your  black-and-white 
TV  requirements  since  January  1932. 

FIRST    IN    TELEVISION    IN  PHILADELPHIA 

Power-peaked  at  100,000  watts  —  now 
delivering  a  stronger  signal  to  more 
people  over  a  wider  area  than  any  other 
television  station  in  Pennsylvania. 

WESTINGHOUSE  BROADCASTING  COMPANY  Inc 

WBZ  •  WBZA  •  KYW  •  KDKA  •  W0W0  •  KEX  •  WBZ-TV  •  WPTZ 

National    Representatives:   Free   &   Peters,    except    for   TV;   for   WBZ-TV   and   WPTZ,   NBC   Spot  Sales 
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and  Cigarette  Co.,  maker  of  Pall  Malls,  and 
its  agency,  Sullivan,  Stauffer,  Colwell  & 
Bayles,  through  Film  Counsellors,  com- 
missioned Peter  Elgar  Productions  Inc., 
New  York,  to  shoot  the  commercial  experi- 
mentally. (The  same  film  was  made  in  black 
and  white  and  has  already  been  telecast  on 
Pall  Malls'  Where's  Raymond  on  ABC-TV.) 

There  can  be  no  doubt  that  the  commer- 
cial is  colorful.  The  setting  is  a  costume 
ball  in  an  ornately  furnished  ballroom.  The 
costumes,  furniture  and  other  prbps  look 
elegant.  The  question  which  SSC&B  and 
its  client  must  decide  is  whether  the  com- 
mercial will  sell  costumes  or  Pall  Malls, 
whether  the  distinctive,  red  package  held  by 
the  actor  sitting  at  a  table  can  command  at- 
tention in  the  midst  of  such  distracting 
opulence. 

A  lot  of  advertisers  and  their  agencies 
will  be  asking  questions  like  that  in  the  next 
year.  At  this  moment  there  are  more  ques- 
tions than  answers. 

Probably  the  most  vital  question  is  that 
of  color  costs.  For  tv  advertisers  the  an- 
swer to  this  question  may  be  postponed  until 
the  end  of  1954,  for  in  color's  introductory 
year  telecasters  will  absorb  the  expenses  of 
conversion.  Without  a  color  audience,  they 
can  hardly  ask  advertisers  to  pay  premium 
prices  for  color  shows  that  will  still  be  seen 
by  most  tv  viewers  in  black-and-white. 

The  expenses  which  confront  telecasters 
in  the  next  12  months  are  considerable.  It 
will  cost  around  $25,000  to  adapt  transmis- 
sion equipment  to  accommodate  network 
color  shows,  another  $40,000  or  so  to  in- 
stall color  slide  projection  gear,  another 
$50,000  for  color  film  equipment  and  sub- 


stantially more  than  that  for  even  a  rudi- 
mentary setup  for  local  live  production. 

Adapting  existing  transmitting  facilities 
to  telecast  network  color  is  not  a  serious 
problem  either  economically  or  technically, 
and  indeed  a  number  of  stations  have  al- 
ready equipped  themselves  for  that  stage. 
Some  20-odd  stations  were  to  carry  the 
NBC-TV  colorcast  of  the  Pasadena  Tour- 
nament of  Roses  New  Year's  Day. 

A  number  of  stations  are  planning  early 
installation  of  the  next  stage — slide  projec- 
tion— which,  though  more  expensive  than 
the  first  and  subject  to  a  few  more  technical 
uncertainties,  will  probably  be  reached  by 
many  stations  before  the  end  of  1954. 

The  Next  Stages 

The  next  two  stages  will  not  come  so 
quickly.  Delays  in  the  case  of  film  equip- 
ment will  be  caused  primarily  by  technical 
bugs,  in  the  case  of  local  live  production 
by  costs  which  will  give  ulcers  to  the  man- 
agement of  even  the  most  successful  stations. 

As  yet  color  film  equipment  has  short- 
comings. An  RCA  system  which  is  being 
produced  commercially  uses  a  flying  spot 
scanner  tube  in  conjunction  with  a  16  mm 
fast  pulldown  projector.  "Fast"  is  the  word 
for  it.  The  mechanism  moves  the  film  from 
a  standstill  to  a  speed  of  22  miles  per  hour 
and  stops  it  again,  all  in  little  more  than 
one-thousandth  of  a  second.  This  feature 
restricts  the  device  to  the  use  of  16  mm  film 
that  has  absolutely  no  weaknesses  from 
splicing.  Station  engineers  are  wondering 
how  to  lick  the  film  breakage  problem. 

It  is  the  local  live  production  stage  that 
obviously  will  be  reached  last.    RCA  has 


quoted  $69,500  as  the  price  of  a  single  color 
camera  and  associated  equipment.  Last 
October  CBS  demonstrated  a  prototype  of  a 
Chromacoder  camera  system  to  be  marketed 
at  $30,000  for  the  camera  which  picks  up 
the  scene  in  CBS'  old  field  sequential  color 
and  $34,000  for  a  Chromacoder  which 
translates  the  signal  into  the  compatible, 
NTSC  color  system  approved  by  the  FCC. 

CBS  claimed  that  its  Chromacoder  system 
would  be  cheaper  than  others  in  multi- 
camera  installations  since  one  Chromacoder 
will  take  care  of  any  number  of  cameras. 
Additional  camera  units  would  cost  $30,000 
each,  compared  with  the  $69,500  per  unit 
for  three-tube  RCA  cameras.  At  the  time 
it  was  shown,  the  system  admittedly  still 
needed  refinement. 

Not  many  stations  that  can  afford  to  think 
of  live  local  color  at  all  will  want  to  think 
of  it  in  such  primitive  terms  as  operation 
with  a  single  camera.  Local  live  production 
probably  means  two  color  cameras  at  least 
at  the  outset,  or  a  total  investment  of  be- 
tween $94,000  and  $139,000  for  cameras 
alone.  Costs,  however,  will  not  stop  there. 
More  intricate  lighting  is  required  for  good 
color  production  than  for  black  and  white. 
More  lighting  means  more  cost  for  lighting 
itself  and,  because  of  greater  heat,  more 
adequate  air  conditioning.  Only  those  tv 
stations  which  have  particularly  powerful 
air  conditioning  systems  will  escape  added 
costs  for  such  facilities  when  they  install 
live  color  tv. 

Although  most  stations  will  wait  a  while 
to  create  their  own  facilities  for  live  origi- 
nations, networks  must  face  that  stage  right 
off  the  bat.   And  for  them  the  costs  will 
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What  Will  Color  Mean 
To  Department  Stores? 


HOWARD  P.  ABRAHAMS,  manager,  SAMUEL  H.  CUFF,  television  veteran 
sales  promotion  division,  National  Re-  and  consultant  on  radio  and  television  to 
tail  Dry  Goods  Assn.,  says:  Allied  Stores,  says: 


DEPARTMENT  stores  have  not  been 
outstanding  users  of  television  as  an  ad- 
vertising medium,  yet  there  are  dozens  of 
cases  where  they  have  been  highly  suc- 
cessful in  this  medium. 

Stores  have  been  among  the  first  to  use 
tv.  In  spite  of  this,  their  use  of  television 
is  limited  with  many  department  stores 
having  gone  into  the  medium  and  then 
stopped,  often  before  they  had  given  tv 
a  fair  opportunity  to  demonstrate  results. 
The  main  problem  appears  to  be  that 
stores  are  not  familiar  with  and  hence 
do  not  know  the  best  way  to  use  tv. 
Similarly,  tv  stations  are  guilty  of  not 
knowing  how  to  help  stores  with  pro- 
gramming. 

Retailers  have  always  been  experts  in 
selling  visually.  They  use  their  windows 
and  selling  counters,  especially  in  this  era 
of  self-selection,  to  demonstrate  and  sell 
merchandise.  It  would  appear  that  this 
knowledge  would  be  a  tremendous  ad- 
vantage in  creating  advertising  for  a  video 
medium. 

However,  many  department  stores  have 
clearly  indicated  that  the  lack  of  color 
has  held  them  back  in  television.  These 
stores  argue  that  they  need  color  to 
demonstrate  their  fashions  and  acces- 
sories. One  store,  for  example,  now  using 
20%  of  its  media  budget  in  tv,  insists  that 
when  color  comes  in  they  will  probably 
increase  it  to  50%  of  their  budget. 

If  this  store  is  any  index,  and  the  store 
is  an  important  one  in  the  department 
sfore  scheme  of  things,  then  anything  can 
happen  in  retail  advertising  when  color 
tv  is  practical  and  priced  competitively 
with  other  media. 
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DEPARTMENT  stores  are  mainly  soft 
line  venders.  They  do  naturally  carry  all 
lines,  hard  and  soft,  but,  since  their 
largest  markups  came  from  soft  line 
items,  they  concentrate  on  these. 

Soft  lines  are  largely  color  lines.  There 
is  a  strong  element  of  style,  fashion,  and 
so  forth,  but  these  really  need  color  for 
the  best  presentations.  Also  in  their  linens 
and  domestics  color  is  an  important 
factor.  They  give  much  black  and  white 
newspaper  space  to  tell  of  the  colors  and 
shades  the  items  advertised  come  in. 

Thus,  with  color  television,  department 
stores  will  have  the  ideal  advertising 
median,  from  the  standpoint  of  their  "de- 
scriptive" phases  of  their  all  over  promo- 
tional effects.  But,  this  does  not  mean 
that  they  will  flock  into  color  tv  as  soon 
as  this  reaches  their  respective  markets. 
There  will  be  less  resistance  to  the  use  of 
color  television  than  there  has  been  for 
other  broadcast  media. 

One  of  the  errors  which  will  probably 
be  made  by  broadcasters  is  to  assume 
that,  merely  because  they  can  offer  color, 
they  have  solved  all  of  their  department 
stores  selling  problems.  Actually,  color, 
though  adding  much  to  the  selling  punch, 
will  not  replace  the  selling  punch  and 
know-how.  The  error  will  be  in  assuming 
that  color,  as  such,  will  carry  itself. 

Color  will  help  and  many  stores  will 
use  it,  many  more  stores  and  many  stores 
with  a  strong  "fashion  character"  who 
have  stayed  away  from  all  broadcast 
media.  But  color  alone  will  not  be  the 
entire  ingredient.  Know-how  on  the  use 
of  tv  is  just  as  necessary  here  as  it  is  in 
black-and-white. 


be  tremendous.  As  an  example,  NBC  spen'B 
some  $2  million  converting  a  single  studio  ■ 
the  Colonial  Theatre  in  New  York,  for  colojH 
production.  Both  CBS-Television  and  NBt'I 
have  ambitious  plans  for  opening  colo(B 
facilities  in  New  York  and  California  thisB 
year. 

Another  added  cost  will  be  that  of  interlB 
city  network  service  provided  by  AT&t'I 
The  experimental  tariff  charged  by  AT&T  sc'jl 
far  has  been  $450  per  month  for  each  sta-jl 
tion  connection  in  addition  to  the  regula^'ll 
black-and-white  rate  of  $500  per  month  foiij 
full-time  service  (eight  consecutive  hours! 
daily) . 

At  least  at  the  outset,  networks  will  abll 
sorb  the  entire  cost  differential  between I 
black-and-white  and  color  transmissions  by 1 
AT&T.  Like  other  color  costs,  those  cannot1  a 
be  passed  on  to  advertisers  until  there  is  a'fl 
color  audience. 

By  the  end  of  the  introductory  year,  net-IB 
works  will  have  produced  enough  coloif 
shows  to  know  how  much  the  expenses  off 
various  kinds  of  programs  will  be  affected 
by  color  and  by  then  cable  and  radio  relay, 
transmission  rates  should  also  be  somewhat 
stabilized. 

By  1955  the  network  advertiser  shouldj1 
know  a  lot  more  about  color  production 
and  color  cost.  Chances  are  that  by  thenl 
the  networks'  customers  will  begin  gettingfi 
bills  for  some  part  of  network  color  proJ 
gram  expenses. 

According  to  present  plans,  CBS-TV  will- 
telecast  three  color  programs  a  week  from1 
New  York  in  the  first  quarter  of  1954,  will!1 
begin  rotating  commercial  programs  at  the' 
rate  of  one  or  two  per  week  plus  special!' 
colorcasts  in  the  second  quarter  and  will  be-[ 
gin  color  originations  from  Hollywood  in] 
the  third  quarter.  Fourth-quarter  schedules' 
will  depend  upon  the  number  of  color  sets:' 
in  use  at  the  time  and  upon  advertiser  in-f 
terest,  a  network  spokesman  told  B»T. 

NBC-TV  has  said  it  would  telecast  each 
of  its  regular  commercial  programs  in  color  j: 
in  1954,  averaging  two  colorcasts  a  week.) 
It  is  equipping  a  color  origination  point  at 
its  Burbank,  Calif.,  studios  and  will  do  !■ 


For  the  past  year  NBC  has  had  a  special 
"color  corps"  working  on  color  programming 
techniques.  Members  are  (seated,  l-r)  Nor- 
man Grant,  network  art  director  and  color 
consultant;  Barry  Wood,  executive  producer 
in  charge  of  color  coordination;  Richard  L 
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color-casts  of  its  California-originated  shows 
from  there. 

Neither  ABC  nor  DuMont  has  definite 
color  plans. 

Robert  E.  Kintner,  president  of  ABC, 
told  B«T  that  ABC  would  go  into  color 
"when  the  time  is  ripe." 

"We  don't  have  to  be  in  any  hurry,"  he 
said,  pointing  out  that  unlike  other  net- 
works^ABC  has  no  affiliation  with  a  manu- 
facturer and  hence  no  motive  to  rush  into 
color. 

Ted  Bergmann,  director  of  the  DuMont 
network,  said  DuMont  would  be  "ready  to 
go  ahead  with  it  [color]  when  it  has  reached 
the  point  where  it  can  be  taken  seriously  by 
the  groups  whose  support  is  essential  to 
make  it  a  success." 

Mr.  Bergmann  explained  that  DuMont 
has  been  transmitting  test  programs  in  color 
on  uhf  in  cooperation  with  the  NTSC  and 
that  the  network's  "color  transmitter  crew 
has  probably  telecast  more  hours  of  color 
than  any  other  crew  in  the  city." 

While  networks  and  their  advertisers  are 
experimenting  with  color  programs,  adver- 
tisers and  their  agencies  will,  like  Pall  Mall 
and  Sullivan,  Stauffer,  Colwell  &  Bayles,  be 
experimenting  with  color  spot  commercials. 

Because  of  relative  simplicity  and  inex- 
pensiveness  short  commercials  on  slides 
probably  will  be  produced  in  comparative 
abundance.  Though  slides  lack  the  unques- 
tionable advantages  of  moving  film,  they 
at  least  will  allow  a  sponsor  to  experiment 
with  package  design  and  color  fundamentals. 
And,  as  mentioned  above,  quite  a  few  sta- 
tions will  probably  be  equipped  to  show 
slides. 

Again,  the  telecaster  will  absorb  the  costs. 
In  the  introductory  year,  few  if  any  stations 
will  charge  extra  for  showing  color  slides 
despite  their  investment  in  color  slide  equip- 
ment. 

The  local  advertiser  will  also  have  a 
chance  to  begin  experimenting  with  color 
television.  And  there  can  be  no  doubt  that 
many  local  accounts  which  heretofore  have 
shown  scant  interest  in  television  will  be 


I  Day,  color  consultant;  Arch  Robb,  director  of 
1  administration  for  color  coordination;  (stand- 
ing, l-r)  Reid  Davis,  color  operations  super- 
visor; Vance  Hallack,  supervisor  of  color  pro- 
gramming at  Colonial  Theatre,  and  Dick 
Ward,  director  for  color  programs., 


Color  Tape  May  Change 
Tv  Program  Packaging 


O  F  ALL  the  elements  in  the  television 
business,  none  is  more  interested  in  the 
development  of  color  tv  tape  recording 
than  the  film  packagers.  If  tape  pans  out 
as  promised,  the  fundamental  technology 
of  their  operations  is  bound  to  change. 

Though  some  are  already  working  in 
color  television  film  and  others  plan  to 
start  production  soon,  most  are  hedging 
their  bets  on  film  until  there  is  greater 
certainty  about  the  delivery  date,  the 
economics  and  the  technical  quality  of 
tape. 

A  spot  check  by  B»T  of  tv  film  produc- 
tion firms  showed  this  range  of  activity 
and  interest  in  color: 

Ziv 

In  the  forefront  with  color  production 
plans  is  Ziv  Television  Programs  Inc.  A 
company  official  pointed  out  that  Ziv  has 
been  shooting  in  color  TV  for  the  past 
five  years  and  currently  is  producing  four 
of  its  serials  in  both  color  and  in  black- 
and-white.  They  are  /  Led  Three  Lives, 
Boston  Blackie,  Cisco  Kid,  and  Favorite 
Story.  The  official  said  the  company  is 
conducting  research  on  the  west  coast  in 
an  effort  to  determine  which  is  the  all- 
around  best  method  of  transmission — film 
or  tape. 

Guild  Films 

Another  firm  with  positive  color  plans 
is  Guild  Films  Co.  Reub  Kaufman,  presi- 
dent, said  that  Guild  on  Jan.  1  started 
shooting  the  Liberace  series  in  both  black- 
and-white  and  color.  He  added  it  has 
not  been  determined  whether  to  use 
35mm  Technicolor  or  16mm  Eastman- 
Kodak,  but  said  the  company  has  been 
experimenting  extensively  the  past  few 
weeks.  Other  plans  by  Guild,  according 
to  Mr.  Kaufman,  are  to  make  the  Life 
with  Elizabeth  and  Joe  Palooka  Story 
serials  in  color  and  black-and-white  as 
soon  as  the  first  26  black-and-white  pro- 
grams of  these  series  are  completed.  He 
said  the  company  is  currently  weighing 
the  practicability  of  tape. 

Screen  Gems 

Screen  Gems,  subsidiary  of  Columbia 
Pictures,  is  currently  producing  in  color 
a  film  titled  The  Studebaker  Story  that 
will  be  available  for  tv  distribution  as 
well  as  for  theatrical  and  other  show- 
ings. A  spokesman  said  the  company  has 
made  some  location  material  for  Ameri- 
can Tobacco  Co.  in  Technicolor  that  will 
probably  be  used  in  some  commercials 
and  also  some  color  commercials  for 
Motorola. 

He  explained  that  Screen  Gems  has 
made  no  extensive  plans  for  color  pro- 


duction at  this  time  because  the  company 
is  geared  to  act  swiftly  and  convert  to 
color  as  soon  as  it  become  practicable. 
He  noted  that  Screen  Gems  can  tap  the 
reservoir  of  talent  and  skills  of  its  parent 
company,  Columbia  Pictures.  He  said 
Screen  Gems  is  carefully  watching  all 
developments  in  the  tape  field,  but  ex- 
pressed the  belief  that  this  method  would 
not  be  economically  feasible  or  satis- 
factory in  performance  for  some  time  to 
come. 

Landau 

Ely  Landau,  president  of  Ely  Landau 
Productions,  said  his  company  has  no 
plans  in  the  color  field  at  the  present.  He 
said  that  he  is  convinced  that  there  is 
still  "a  tremendous  need  for  black  and 
white  pictures"  and  this  condition  will 
persist  for  several  years. 

Vitapix 

Robert  Wormhoudt,  executive  vice 
president  of  Vitapix  Corp.,  said  his  firm 
is  adopting  a  wait-and-see  attitude  until 
the  most  economical  method  of  transmis- 
sion is  determined.  He  noted  that  he  has 
had  many  discussions  with  industry 
leaders  in  the  past  few  weeks,  and  said  it 
seemed  to  be  the  consensus  that  over  the 
long  haul,  tape  will  win  out. 

CBS-TV  Films 

A  spokesman  for  the  CBS-TV  Film 
Dept.  said  the  company  had  no  plans  for 
color  in  the  immediate  future.  He  said 
that  all  aspects  of  color  were  being  ex- 
amined carefully  but  CBS-TV  Film  would 
come  to  no  decision  until  "the  present 
jumbled  situation  becomes  clearer." 

Gross-Krasne 

Aaron  Beckwith,  top  executive  with 
the  New  York  office  of  Gross-Krasne, 
said  the  company  has  no  present  plans 
but  voiced  confidence  that  the  company 
will  be  ready  to  "jump  into  color  when 
the  time  is  ripe."  He  noted  that  Gross- 
Krasne  has  had  many  years  of  experience 
in  the  motion  picture  field  and  that  color 
"is  not  something  new  to  us."  Mr.  Beck- 
with said  that  production  officials  on  the 
west  coast  are  studying  tape  along  with 
conventional  stocks. 

Official  Films 

Officials  of  Official  Films,  Television 
Programs  of  America,  and  MCA  said 
their  companies  had  no  color  production 
plans  under  immediate  consideration.  It 
was  pointed  out  that  MCA,  which  pro- 
duces Superman,  may  produce  10  of  these 
programs  in  color  next  September  if 
color  seems  practicable  at  that  time. 
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Measure  Kentucky's  economic  dimensions  and  you'll  find  the 
big  Louisville  Trading  Area  alone  accounts  for  55.3%  of  the  State's 
total  retail  sales  .  .  .  51.3%  of  its  food  sales  .  .  .  59.8%  of 
its  drug  sales! 

5  000- watt  WAVE  delivers  this  tremendous  market  intact  — 
covers  it  (plus  a  quarter-billion-dollar  chunk  of  Southern  Indiana) 
thoroughly,  without  ivaste  circulation.  To  reach  the  rest 
of  Kentucky,  you  need  many  of  the  State's  50  other  stations. 

Let  NBC  Spot  Sales  give  you  all  the  facts  on  WAVE — 
the  station  that  really  pays  off  in  Kentucky. 


5000  WATTS 
NBC  AFFILIATE    •  LOUISVILLE 

NBC  Spot  Sales,  Exclusive  National  Representatives 
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WAVE 


more  receptive  to  the  medium  when  color 
-becomes  available. 

Color  alone  will  not  turn  retailers  from 
newspapers  to  tv,  as  Samuel  H.  Cuff,  con- 
sultant to  Allied  Stores,  and  Howard  P. 
Abrahams,  of  the  National  Retail  Dry 
Goods  Assn.,  have  pointed  out  (see  box 
page  82).  But  to  say  that  color  does  not  J 
titillate  the  average  store  manager  is  toi 
underestimate  the  imaginativeness  of  U.  S.j 
retailers. 

Probably  as  good  a  testing  ground  for  a' 
survey  of  local  color  advertising  possibili-1 
ties  as  any  is  Washington,  D.  C,  where  re- 
tailing is  aggressive,  where  three  of  the  four 
major  newspapers  have  color  printing  facili- 
ties and  where  four  pre-freeze  television  sta- 
tions are  on  the  air. 

John  S.  Hayes,  president  of  WTOP-AM-| 
FM-TV  Washington,  recently  prepared  an 
illuminating  report  on  this  subject.  Hei 
talked  with  several  of  the  biggest  local  ad- 
vertisers to  find  out  what  they  thought  of  ; 
color  advertising. 

"In  every  case,"  said  Mr.  Hayes,  "each 


BBDO,  biggest  billing  agency  in  radio 
and  television,  has  been  working  in- 
tensively on  color  film  processes  with 
several  film  manufacturers,  but  its 
screen  department  believes  "there 
still  remains  quite  a  bit  of  research 
and  experimentation  before  color 
film  on  tv  will  be  completely  accept- 
able." 

The  agency  has  scheduled  a  special 
screening  Jan.  14  in  New  York  of  a 
16mm  reduction  reel  of  footage  made 
in  Tecnicolor  optical  prints  and  Koda- 
chrome  reverse  prints.  In  announcing 
the  screening,  the  agency  said  it 
guessed  a  color  film  could  be  made  in 
just  a  few  days  more  than  it  would 
take  to  make  a  comparable  black  and 
white  film,  assuming  tricky  opticals 
weren't  used. 

"BBDO's  tv  people  are  also  study- 
ing closely  the  possibilities  and  devel- 
opment of  RCA's  new  video  tape," 
the  announcement  added. 


advertiser  told  me  that  the  sales  results  of 
his   store   from   using   color   space  were 
greater  than  the  same  space  when  printed  i 
in  black  and  white.  That  is  the  positive  side 
of  it. 

"On  the  negative  side,  strangely  enough, 
each  advertiser  had  exactly  the  same  four 
complaints  about  the  use  of  color  in  news-  ' 
papers.  The  question  is  how  we,  in  tele- 
vision, can  minimize  these  four  problems 
to  the  advertisers  when  the  time  comes  to 
complement  their  color  space  with  color 
time." 

The  first  complaint  of  the  advertisers  was 
that  newspapers  required  from  two  to  six 
weeks  notice  of  insertion  for  axcolor  ad,  a  i 
deadline  sometimes  too  advanced  to  satisfy 
local  retailers.  Right  now  it  is  within  the 
technical  capacity  of  color  television  to  beat 
the  newspaper's  two-week  deadline  by  at 
least  10  days,  and,  what  can  be  more  impor- 
tant, call  off  a  scheduled  commercial  at  the 
last  moment,  as  a  newspaper,  with  its  rigid 
press  schedules,  cannot  do. 

The  second  complaint  of  the  mer- 
chants again  dealt  with  newspaper  printing 
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problems.  Most  papers  which  print  color 
cannot  guarantee  a  fixed  position  for  a 
color  ad.  Color  television  does  not  have 
that  disadvantage.  The  station  knows  in 
advance  what  times  it  can  clear  and  can 
guarantee  the  advertiser  that  his  commercial 
will  appear  then. 

The  third  complaint  was  that  newspaper 
color  is  of  uncertain  quality.  In  a  large 
press  run,  the  quality  of  reproduction  some- 
times varies  from  copy  to  copy.  Compare 
that  with  color  television  where,  as  Mr. 
Hayes  said,  "we  will  take  a  color  photo- 
graph and  instantly  that  same  photograph 
will  be  in  uniform  color  in  hundreds  of 
thousands  of  homes." 

The  fourth  complaint  was  that  the  cost 
differential  between  color  ads  and  black- 
and-white  ads  in  newspapers  is  too  high 
for  local  merchants.  In  Washington  papers, 
a  full-page  color  ad  in  the  average  is  rough- 
ly 37V2  %  more  expensive  than  the  same 
size  ad  in  black-and-white.  It  is  Mr.  Hayes' 
belief  that  no  such  price  differential  will  be 
necessary  in  projecting  color  commercials 
on  local  slides. 

"If  a  station  is  in  a  fairly  well  sold  out 
situation,"  said  Mr.  Hayes,  "and  if  the  vol- 
ume of  local  color  announcements  that  it 
prepares  itself  or  has  prepared  for  it  locally 
totals  more  than  about  20%  of  the  station's 
current  volume  of  local  black-and-white 


HILTON  &  RIGGIO,  New  York 
agency,  in  its  bulletin,  "What's  New," 
said  last  week:  "It  may  not  be  too 
early  to  start  thinking  about  how  color 
tv  may  necessitate  changing  your 
package  labels  to  assure  the  strongest 
possible  identification.  Indications  are 
that  full  color  video  may  be  available 
within  two  to  three  years.  Preliminary 
tests  already  have  revealed  that  prod- 
ucts packaged  predominantly  in  white 
suffer  badly  in  comparison  with  those 
put  up  in  brighter  hues.  Make  a  note  • 
of  it." 


slide  material,  production  costs  will  remain 
just  about  the  same." 

Are  merchants  willing  to  commit  them- 
selves to  color  tv?  Here  are  excerpts  of  two 
letters  to  Mr.  Hayes  from  two  of  them. 

The  advertising  director  of  a  heavy-vol- 
ume department  store  with  gross  sales  of 
probably  $55  million  a  year:  "The  selling 
appeal  of  merchandise  depends  so  much  on 
texture  and  color  that  undoubtedly  color 
television  will  have  the  impact  we  need  to 
bring  the  story  of  new  merchandise  to 
people's  homes.  We  have  always  felt  that 
the  lack  of  color  was  a  solid  barrier  in 
merchandising  the  use  of  television  the  way 
we  would  like  to." 

The  vice  president  of  Garfinckel's,  Wash- 
ington's leading  high-fashion  shop,  which 
ranks  with  Bergdorf-Goodman  of  New  York 
and  Neiman-Marcus  of  Dallas:  "We  deal 
with  fashion  merchandise,  and  we  have  al- 
ways felt  that  radio  and  black-and-white 
television  do  not  lend  themselves  to  the  pro- 
jection of  our  type  of  merchandise  to  the 
public  because  women's  apparel  has  to  be 
truly  seen  in  order  to  be  truly  appreciated. 

"In  many  tests  of  black-and-white  tele- 
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vision  we  have  found  that  details  of  color, 
workmanship  and  quality  of  fabrics  in  wo- 
men's apparel  cannot  be  brought  out  suffi- 
ciently to  meet  our  requirements. 

"In  experiments  with  color  television  made 
in  collaboration  with  CBS  in  Washington 
several  years  ago  we  felt  that  by  being  able 
to  bring  out  the  effects  in  color  of  women's 
merchandise  we  were  able  to  project  a  fash- 
ionable impression  unobtainable  in  any  other 
medium." 

In  his  analysis  of  how  color  television 
could  meet  the  competition  of  newspaper 
I  color  space,  Mr.  Hayes  was  confining  him- 
self to  the  use  of  tv  slide  projection.  More 
elaborate  television  presentations  are  farther 
in  the  future. 
!     Not  in  1954,  perhaps  not  in  1955,  un- 
J  doubtedly  in   1956  local  television  color 
commercials  and  programs,  live  and — what 
I  holds  infinite  promise — on  electronic  tape, 
!  will  be  giving  newspaper  publishers  plenty 
!  of  headaches. 

It  is  tape  which,  if  present  promises  are 
realized,  will  give  television  a  degree  of 
flexibility  that  will  widen  the  margin  of 
advantage  over  newspapers. 

So  far  only  RCA  has  publicly  demon- 
strated a  color  tape  recording  system,  and 
that  is  incomplete.  At  its  present  stage  the 
system  can  record  tv  signals  and  reproduce 
them  but  cannot  rebroadcast  them.  Brig. 
Gen.  David  Sarnoff,  RCA  board  chairman, 
has  said  he  was  confident  that  "it  is  only  a 
matter  of  time,  perhaps  two  years,  before 
the  finishing  touches  will  bring  the  system 
to  commercial  reality." 

Bing  Crosby  Enterprises,  which  demon- 
strated a  magnetic  tape  recording  system 
for  black-and-white  television  a  year  ago, 
claims  to  have  a  color  system  virtually  ready 
for  demonstration.  The  Crosby  company 
was  scheduled  to  make  a  color  tape  record- 
ing of  a  local  colorcast  of  the  Tournament 
of  Roses  parade  New  Year's  Day. 

A  number  of  other  companies  are  known 
to  have  been  working  on  magnetic  tele- 
vision tape  systems.  These  include  Minne- 
sota Mining  &  Manufacturing  Co.,  St.  Paul; 
General  Electric  Co.,  Syracuse;  Armour 
Research  Foundation,  Chicago;  Shoup  En- 
gineering Co.,  Chicago;  Audio  &  Video 
Products  Corp.,  New  York;  Brush  Develop- 
ment Co.,  Cleveland;  General  Precision 
Lab.,  Pleasantville,  N.  Y. 

With  all  these  research  and  laboratory 
resources  devoted  to  the  development  of 
tape,  it  seems  certain  that  it  is  only  a  mat- 
ter of  time — probably  nqt  more  than  the 
two  years  that  Gen.  Sarnoff  predicted  and 
possibly  less — before  present  inadequacies 
are  licked.  One  problem  is  to  reduce  the 
massiveness  of  equipment  and  the  amount 
of  tape  needed  to  record  programs. 

In  RCA's  system,  the  tape  moves  across 
the  recording  and  reproducing  heads  at  a 
speed  of  30  feet  per  second,  meaning  that 
54,000  feet  of  tape  must  pass  through  the 
system  in  a  half-hour  show.  Refined  equip- 
ment now  under  development  will  reduce 
the  speed  to  20  feet  per  second. 

The  tape  moves  more  slowly  in  the  Crosby 
Video  Tape  Recorder,  according  to  Frank 
C.  Healey,  executive  director  of  the  elec- 
tronics division  of  Bing  Crosby  Enterprises. 
The  VTR  uses  up  to  30,000  feet  in  half  an 
hour. 

The  advantages  of  tape  over  film  are 
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Hope  Cappy  Told  Him 
Where  To  Get  Off! 


"Cappy"  Fisher — who  just  retired 
after  thirty-five  good  years  as  a  rail- 
road conductor — was  telling  us  about 
a  salesman  who  was  often  one  of  his 
passengers. 

"That  man  was  so  busy,"  says 
Cappy, "he  used  to  bring  a  Dictaphone 
on  the  train  to  catch  up  on  his  letters. 
On  one  trip  he'd  been  rushing  around 
so  much  he  clean  forgot  to  bring  his 
ticket.  Left  it  on  his  desk." 

When  Cappy  started  to  tell  him  not 
to  worry  about  the  ticket,  the  sales- 
man busts  out  with  "Who's  worried 
about  the  darn  ticket?  It's  just  that 
now  I  don't  know  what  city  I  was 
going  to  get  off  at!" 

Cappy  might  have  been  pulling  our 
leg,  but  from  where  I  sit,  lots  of  us  get 
so  wrapped  up  in  ourselves  we  often 
forget  "where  we' re  going."  Some  folks 
get  so  narrow  they  even  begrudge  their 
neighbors  the  right  to  enjoy  a  glass  of 
beer  now  and  then.  Lets  not  forget 
that  just  as  trains  run  on  steam  and 
oil,  democracies  run  on  freedom  and 
tolerance! 
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many.    Perhaps  the  greatest  is   in  cost.  I 
Present  estimates  are  that  tape  telecasting 
will  be  80%  to  90%  cheaper  than  telecast-  j 
ing  from  black-and-white  film  and  90%  to  i 
95%  cheaper  than  color  film.    Of  almost  i 
equal  importance  is  the  speed  of  operation. 
Tape  can  be  played  back  almost  instan- 
taneously after  recording. 

Tape  should  enormously  simplify  produc-  j 
tion  problems  in  making  both  commercials  1 
and  programs.  Conceivably  it  could  cause  ' 
a  large  reduction  in  the  volume  of  live  I 
shows  on  the  networks.  The  speed  of  tape  i 
reproduction  will  be  such  that  the  element 
of  spontaneity  now  obtainable  only  in  live 
production  could  be  retained  virtually  in-  I 
tact,  even  if  a  moderate  amount  of  editing  ; 
were  done  between  recording  and  reproduc-  [ 
tion. 

As  one  leading  telecaster  put  it  in  a  pri-  ] 
vate  conversation  about  color  transmission 
costs:   "The  higher  AT&T  rates  get,  the  ! 
faster  you'll  see  tape  developed." 

Assuming  tape  equipment  can  be  de- 
signed to  be  comparatively  portable,  the 
benefits  to  stations  and  their  local  accounts  j 
should  be  considerable. 

In  a  recent  conversation  with  a  B»T  j 
editor,  the  executive  in  charge  of  radio  j 
and  television  for  a  company  which  op-  ' 
erates  newspapers  as  well  as  broadcast  prop-  ' 
erties  in  several  major  markets  was  speculat-  I 
ing  about  the  possible  uses  of  tape,  after  j 
equipment  is  refined. 

"Think  of  the  day  that  you  can  take  tape 
equipment  into  a  specialty  shop,  for  ex- 
ample, and  record  a  commercial  featuring  a  L 
model  wearing  a  particular  dress,  just  as 
she  would  look  to  a  customer  in  the  store,"  ' 
he  said. 

"Let's  say  you  shoot  the  commercial  at 
10  in  the  morning.    You  take  time  to  edit 
it  carefully  and  you  still  can  show  it  to  the  j 
store  executives  at  lunch.     Even  if  they 
want  a  few  more  editing  changes,  you  can  , 
put  it  on  the  air  at  2  o'clock  in  the  after-  | 
noon. 

"Tell  me  how  newspapers  can  compete  ! 
with  that,"  he  added. 

However  color  is  telecast,  by  tape,  film, 
slides  or  in  live  production,  it  is  bound  to  ! 
change  advertising  in  the  future  as  much  as 
advertising  has  already  been  changed  by 
television  in  black-and-white. 

It  seems  certain  that  color  tv  will  do 
much  to  accelerate  a  general  trend  toward 
color-consciousness    that,    probably    to    a  ( 
large  extent,  was  started  by  the  full-color 
advertisements  and  editorial  matter  in  na-  I 
tional  magazines,  especially  in  Life,   the  | 
women's  magazines  and  the  "shelter"  mag-  j 
azines  aimed  at  families  with  interests  in  J 
home  building  and  improvement. 

The  American  home  has  never  been  more  j 
colorful  than  it  is  today.  Appliance  manu- 
facturers  have  introduced  colors  to  such  fix- 
tures  as  refrigerators  and  kitchen  cabinets  i 
which  historically  had  been  uniformly  | 
white.  Exterior  and  interior  house  paints  ] 
are  being  produced  in  heretofore  unheard-  j 
of  varieties  of  colors.  In  the  do-it-yourself 
trend  which  is  enveloping  America,  color 
occupies  an  essential  role. 

For  the  makers  of  all  the  products  Amer- 
ica uses,  color  television  cannot  help  but 
become  a  primary  and  unequalled  vehicle 
for  moving  goods. 
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How  to  shoot  it . . .  show  it . . .  and  be  sure  of  it . . . 

again — and  again  . . . 

Trained  technicians — directors,  camerameof**^ 
effects  and  laboratory  men — have  always  been  able 
to  accomplish  tremendous  things  with  film. 
Today  the  tricks  of  their  trades  become  more  and  more  important. 
For  the  show  on  film  is  the  show  that  "lives"  to  be  shown 
without  change,  or  quirks  of  temperament 
— day  after  day — on-and-off  network. 

Difficult  to  film  a  show?  No!  It's  easy  . . . 

economical,  too — when  you  SAVE  IT ...  on 

Eastman  Film. 


American  Research  Bureau,  Inc. 
study  determined  that  each  paid 
copy  of  Broadcasting  Telecast- 
ing is  read  by  4.68  persons  per 
week.  Broadcasting-Telecast- 
ing's paid  print  order  is  16,230. 


Radio -Tv  Find  a  Home  on  Capitol  Hill 


After  more  than  16  years  of  pillar-to-post  exist- 
ence, the  broadcast  media  correspondents  who 
cover  the  Senate  have  been  given  $33,000 
worth  of  elbow  room.  The  new  Senate  Radio-Tv 
Gallery  goes  into  operation  today. 


RADIO  and  television  have  a  new  and  big- 
ger stature  on  Capitol  Hill,  after  more  than 
16  years  of  taking  a  back  seat  in  facilities 
for  reporting  Washington  affairs  to  the  na- 
tion. 

Just  completed,  with  debut  slated  for  to- 
day (Monday),  are  remodeled  studios  on 
the  gallery  floor  of  the  Senate  wing  of  the 
U.  S.  Capitol  which  will  accommodate  all 
major  radio  and  tv  networks,  four  major  tv 
film  services  and  35  individual  radio  stations 
or  special  news  services. 

Here,  away  from  the  gilded  halls  and 
corridors  of  the  historic  Senate,  newsmen 
can  interview  legislators,  tape  shows  and 
produce  radio  or  tv  programs  in  a  setting 
which  resembles  the  most  modern  broadcast 
studio  layout  in  the  country. 

Cost  of  the  remodeling,  under  direction 
of  Capitol  Architect  David  Lynn  and  his  as- 
sistant, Arthur  E.  Cook,  was  $33,000,  ap- 
propriated last  summer  by  the  83d  Congress 
which  begins  its  second  session  Wednesday. 

Nomenclature:  G-25 

The  remodeled  room,  G-25,  is  located 
in  one  of  the  many  rooms  which  are  adja- 
cent to  the  Senate  chamber's  seating  gallery. 
It  is  next  door  to  the  Press  Gallery  which 
houses  the  many  correspondents  covering 
Senate  proceedings  for  the  nation's  news- 
papers and  wire  services. 

The  gallery  now  contains  a  new  tv  studio, 
20x1 5 Va  ft.,  which  has  acoustical  doors  per- 
mitting two  studios,  10x1514  ft.,  to  film  two 
separate  shows  at  the  same  time.  For  radio, 
there  is  a  12x6  ft.  studio,  and  two  7x5  ft. 
studios,  the  latter  studios  also  separated 
from  each  other  by  acoustical  doors. 

Stairs  lead  up  to  a  mezzanine  (17x12^ 
ft.)  which  is  used  for  files,  power,  telephones 
and  air  conditioning  controls.  Office  space 
measures  28  ft.  3  in.  x  8  ft.  10  in.  Lines  are 
included  for  any  of  the  radio  and  tv  net- 
works to  use  any  of  the  studios.  Acoustical 
tile  and  grid  lighting  are  among  the  many 
installations. 

This  is  a  departure  from  the  former  make- 
shift arrangement  which  complicated  pro- 
duction. Whenever  it  was  necessary  to  ac- 
commodate more  than  one  show,  or  when  a 
big  issue  broke  in  the  Senate,  near  pande- 
monium would  ensue  in  the  gallery. 

The  before  broadcasting  history  of  the 
room  goes  back  to  1859  when  the  Senate 
wing  was  opened.  So  far  as  Capitol  records 
show,  first  occupant  was  the  Committee  on 
Claims.  Later,  when  the  Committee  on 
Privileges  &  Elections  was  there  for  several 


d— a 


TV  S 


TUDtO 


Door  slides 

to  make  single 
large  studio. 


TV  <S 


TODIO 


OuTEf^OfFK 


Office-  Space..., 


Stairway  ^? 
To  Mextanine 


Te.LE.prtOMe_^ 


FLOOR  PLAN  of  the  new  Senate  Radio-Tv  Gallery,  which  goes  into  operation  today, 
shows  graphically  the  facilities  broadcast  media  newsmen  will  have  to  cover  law- 
makers and  their  activities.  The  newly-designed  gallery  will  provide  working  room 
for  the  major  radio  and  tv  networks,  four  major  tv  film  services,  and  individual  sta- 
tions and  services. 


Control  functions  separate  from 
metering 

Rack  cabinets  standard  equipment 
Cabinets  interwired,  ready  to  use 
Generous  facilities  for  expansion 


«vlOTE  CONTROL  SYSTEM 
*§?  UNATTENDED  OPERATfON; 


Delivery  excellent 

Nation-wide  sales  and  service 

Three  separate  direct  reading 
meters 

The  complete  system 


Branches  in  New  York,  Washing- 
ton, Atlanta,  Houston  and  Los 
Angeles.  Field  sales  engineers 
everywhere. 


GATES  RADIO  COMPANY 

Manufacturing  Engineers  Since  1922 
QUINCY,  ILLINOIS    .    *    .    U.  S.  A. 
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...still  stacking 
up  sales! 

in  the 

GREATER 
OREGON 
MARKET 

►  A  leading  national 
grocery  chain  has  been 
using  station  KGW 
continuously  for  more 
than  3  years  with  out- 
standing results — proof 
positive  KGW  adver- 
tising pays  off  for  ad- 
vertisers who  insist  on 
their  money's  worth. 

For  real  sales  results 
use  KGW  —  an  eco- 
nomical and  efficient 
medium  for  covering 
the  rich  Oregon  market. 

For  details,  contact 
any  office  of  Edward 
Petry,  Inc. 

*Name  on  request. 


Affiliated  with  NBC 


The  best 
way  to 
sell  the 

KANSAS 
FARM 

MARKET 


111 


use  the 
KANSAS 
FARM 

STATION 


WIBW 


CBS  RADIO 
in  Topeka 

Ben  Ludy,  Gen  Mgr.,  WIBW-KCKN 
Rep.  Capper  Publications,  Inc. 


IN  THE  large  tv  studio,  Capitol  Architect  David  Lynn,  who  directed  the  $33,000  re- 
modeling of  the  Senate  Radio-Tv  Gallery,  briefs  the  executive  committee  of  the  Radio 
&  Television  Correspondents  Assn.  on  details.  L  to  r:  seated,  Ann  Corrick,  Crosley  Broad- 
casting Corp.,  member  at  large;  Martin  Agronsky,  ABC,  chairman;  Mr.  Lynn;  Richard 
Harkness,  NBC,  vice  chairman;  standing,  Julian  Goodman,  NBC,  member  at  large; 
George  J.  Marder,  UP  Radio,  member  at  large;  D.  Harold  McGrath,  Gallery  superin- 
tendent; Joseph  F.  McCaffrey,  MBS,  treasurer.    William  Costello,  CBS,  secretary,  was 

not  present. 


years,  the  room  was  the  scene  of  famous 
hearings  held  on  contests  for  Senate  seats. 
It  was  in  G-25  that  Sen.  Rush  Holt,  elected 
before  he  was  eligible  (he  was  under  the 
constitutional  age),  successfully  resisted 
ouster  efforts. 

Leslie  Biffle  as  Secretary  to  the  Demo- 
cratic Majority  was  assigned  the  room  in 
1933  and  in  the  thirties  it  was  the  rendezvous 
point  for  Senatorial  strategy  for  the  debates 
of  early  New  Deal  days. 

First  Space  in  1937 

When  first  the  radio  news  fraternity  was 
recognized  (1937)  and  permitted  access 
to  the  galleries,  a  6xl2-ft.  room  was  made 
available  and  later  the  space  was  doubled. 
The  first  major  show:  Description  of  the 
funeral  of  Sen.  William  E.  Borah.  In  1941, 
H.  R.  Baukhage  broadcast  for  NBC  a 
description  of  the  Senate  war  declaration 
against  Germany. 

More  space  (about  28x28  ft.)  was  turned 
over  to  radio  use  when  Michigan's  Arthur 
Vandenburg  gave  up  claim  to  G-25's  full 
area. 

It  was  then  1945.  The  day  after  Franklin 
D.  Roosevelt  died,  the  room  was  jammed 
with  newsmen  recording  a  series  of  inter- 
views with  members  of  the  Senate. 

Soon  after  Harry  S.  Truman  became 
President,  the  expanded  gallery  was  for- 
mally dedicated  on  radio's  25th  anniversary 
with  Mr.  Truman  cutting  the  ribbon.  Nearly 
all  of  the  Senate  was  present. 

Television  made  its  entry  in  1947  with 
a  live  show  telecast  by  NBC.  Earl  Godwin, 
Richard  Harkness  and  Robert  McCormick 
were  featured  in  a  round-table  discussion  of 
current  affairs.  Sen.  William  Langer  (R- 
N.  D.)  was  the  first  Senator  filmed  there 
(for  NBC-TV's  Camel  Caravan). 

With  tv  making  film  demands,  part  of 
the  gallery  was  re-apportioned  in  1949  to 
permit  a  few  lights  to  be  installed  in  one 
of  the  small,  original  studios.    More  than 


half  the  members  of  the  Senate  were  filmed 
there. 

A  move,  backed  by  Sens.  Homer  Fer^ 
guson  (R-Mich.)  and  Burnet  R.  Maybank 
(D-S.  C),  to  add  a  portion  of  the  corridor 
adjacent  to  the  Gallery  for  tv  use  was  put 
in  legislation  which  failed  during  the  82d, 
Congress  and  the  first  session  of  the  current; 
Congress.  Efforts  will  be  made  for  recon- 
sideration. 

But,  in  the  meantime,  demands  were  great 
on  the  limited  area  being  used.  Seven  net- 
work and  the  independent  members  of  the! 
Radio  &  Television  Correspondents  Assn. 
worked  out  the  plan  which  reaches  fruition 
today. 

The  Gallery  must  take  over  the  sundry] 
(and  often  unexpected)  demands  of  155 
correspondents,  working  for  radio  and  tele- 
vision. 

The  new  layout,  it  is  expected,  will  keep !' 
the  traffic  problems  down  to  a  minimum 1 
while  permitting  production  of  radio  re- 
cordings, live  pickups  (radio  or  tv),  forum  f 
shows,  filmings  and  relays  to  be  unhampered.  \ 


CHNS 

HALIFAX       NOVA  SCOTIA 
Our  List  of  NATIONAL 
ADVERTISERS  Looks  Like 
WHO'S  WHO! 
THEY  want  the  BEST! 
Ask 

JOS.  WEED  &  CO., 
350  Madison  Ave.,  New  York 
About  the 
Maritimes  Busiest  Station 

5000  WATTS 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

Dec.  22  through  Dec.  28 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf —  i 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,  kw  —  kilowatts,   w  —  watts,   mc  — 


megacycles.  D — day.  N. — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc  —  kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Nov.  30,  1953* 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,485 

535 

101 

CPs  on  air 

24 

26 

t233 

CPs  not  on  air 

113 

20 

215 

Total  on  air 

2,509 

561 

t334 

Total  authorized 

2,622 

581 

550 

Applications  in  hearing 

129 

1 

154 

New  station  requests 

181 

5 

236 

Facilities  change  request 

149 

30 

16 

Total  applications  pending 

836 

94 

370 

Licenses  deleted  in  Nov. 

0 

3 

0 

CPs  deleted  in  Nov. 

0 

3 

7 

♦Does  not  Include  noncommercial  educational 
fm  and  tv  stations. 

tAuthorized  to  operate  commercially. 


*  * 

* 

Arr 

and  Fm 

Summary 

through  Dec.  28 

Appls.  In 

On 

Pend-  Hear 

Air 

Licensed 

CPs       ing  tog 

Am 

2,521 

2,499 

138        182  137 

Fm 

560 

534 

23           2  3 

Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 


Commercial 
Educational 


vhf 

196 
12 


uhf 

293 
17 


Total 

489 1 
29 


Total  Operating  Stations  in  U.  S.: 

vhf       uhf  Total 

Commercial  on  air  231         115  346 

Noncommercial  on  air  112 

Applications  filed  since  April  14,  7952: 

New    A  mud.    vhf      uhf  Total 

Commercial        893      337      686      524      1,211 2 

Educational         51  25        26  51> 

Total  924       337       711       550       1,262 4 

1  Thirty-one  CPs  (8  vhf,  23  uhf)  have  been  re- 
turned. 

3  One  applicant  did  not  specify  channel. 

3  Includes  29  already  granted. 
*  Includes  514  already  granted. 


Note:  Amended  processing  procedures  and  re- 
vised city  priority  list  (continuing  only  those 
cities  with  contested  applications)  are  now  in 
effect  [B-T,  Oct.  26]. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

GRANTS 

San  Diego,  Calif— Elliot  L.  Cushman,  granted 
uhf  ch.  21  (512-518  mc);  ERP  186  kw  visual,  100 
kw  aural;  antenna  height  above  average  terrain 
810  ft.,  above  ground  250  ft.  Estimated  construc- 
tion cost  $253,526.11,  first  year  operating  cost 
$200,000,  revenue  $200,000.  Post  office  address  San 
Diego  Shopping  News,  13th  &  Broadway,  San 
Diego.  Studio  location  2566  5th  Ave.,  San  Diego. 
Transmitter  location  Mt.  Soledad,  10  miles  NW 
of  San  Diego.  Geographic  coordinates  32°  50' 
20"  N.  Lat.,  117°  15'  00"  W.  Long.  Transmitter 
and  antenna  RCA.  Legal  counsel  Dow,  Lohnes 
&  Albertson,  Washington.  Consulting  engineer 
George  C.  Davis,  Washington.  Mr.  Cushman  is 
general  manager  and  62 1/2%  stockholder  San 
Diego  Shopping  News  and  president  and  95% 
stockholder  Southwest  Color  Press,  San  Diego. 
Granted  Dec.  23. 

Thomasville,   Ga.— E.  D.  Rivers    Sr.,  granted 
vhf  ch.  6  (82-88  mc);  ERP  6.03  kw  visual,  3.02 
!  kw  aural;  antenna  height  above  average  terrain 
I  350  ft.,  above  ground  355  ft.    Estimated  con- 
I  struction  cost  $110,355,  first  year  operating  cost 
1  $60,000,  revenue  $75,000.   Post  office  address  E.  D. 
!  Rivers  Sr.,  Lakeland,  Ga.  Studio  location:  Bank 
of  Thomas  County  Bldg.  Transmitter  location 
I  about  1  mi.  NE  of  center  of  Thomasville.  Geo- 
|  graphic   coordinates:   30"    50'   55"   N.   Lat.,  80° 
57'    12"    W.   Long.    Transmitter   RCA,  antenna 
I  RCA.    Legal    counsel    McKenna    &  Wilkinson, 
I  Washington.  Consulting  engineer  W.  J.  Holey, 
Atlanta,  Ga.    Sole  owner  is  Eurith  Dickinson 
Rivers  Sr.,  president  and  majority  stockholder 
of  WOBS  Jacksonville,  Fla.,  chairman  of  board 
and  majority   stockholder   of  WLBS  Birming- 
ham, Ala.,  and  president  and  majority  stock- 
holder of  WMIE  Miami,  Fla.   Granted  Dec.  23. 
Joplin,  Mo.— Air  Time  Inc.  (KSWM)  granted 
I  vhf  ch.  12  (204-210  mc);  ERP  58.9  kw  visual, 
I  34.7  kw  aural;   antenna  height  above  average 
1  terrain  504  ft.,  above  ground  442  ft.  Estimated 
I  construction  cost  $143,401,  first  year  operating 
cost  $100,000,  revenue  $100,000.    Post  Office  ad- 
I  dress:  1928  W.  13th  St.,  Joplin,  Missouri.  Studio 
I  and  transmitter  location:  1928  W.  13th  Street, 
1  Joplin,  Missouri.  Geographic  coordinates  37°  04' 
I  45"  N.  Lat.  94°  32'  9.5"  W.  Long.  Transmitter 
I  RCA,  antenna  RCA.  Legal  counsel  None.  Con- 
sulting   engineer    Austin   A.    Harrison,  Joplin, 
1  Mo.  Principals  include  President  Austin  A.  Har- 
I  rison  (50%),  Vice  President  Herbert  Van  Fleet 
I  (1.65%),  Secretary-Treasurer  Eleanor  F.  Harri- 
son (46.7%).  Granted  Dec.  23. 


Seattle,  Wash.— U.  of  Wash.,  (KUOW-FM) 
granted  noncommercial  educational  vhf  ch.  9* 
(186-192  mc);  ERP1  29.5  kw  visual,  17.8  kw  aural; 
antenna  height  above  average  terrain  470  ft., 
above  ground  287  ft.  Estimated  construction  cost 
$131,566,  first  year  operating  cost  $183,164.  Post 
Office  address:  %  Edwin  H.  Adams,  Radio  Hall. 
Studio  location  school  campus.  Transmitter  lo- 
cation 1712  Harvard  St.,  Seattle.  Geographic 
coordinates  47°  37'  2"  N.  Lat.,  122°  19'  13"  W. 
Long.  Transmitter  and  antenna  RCA.  Legal 
counsel  Haley,  Doty  &  Schellenburg,  Washing- 
ton. Consulting  engineer  unspecified.  Granted 
Dec.  24. 

APPLICATION 

Fayetteville,  N.  C. — Ralph  E.  Hess,  uhf  ch.  18 
(494-500  mc);  ERP  212.4  kw  visual,  110.68  kw 
aural;  antenna  height  above  average  terrain 
477.82  ft.,  above  ground  551.19  ft.  Estimated  con- 
struction cost  $264,346,  first  year  operating  cost 
$150,000.  revenue  $175,000.  Post  office  address:  1216 
Edmonds  Ave.,  Drexel  Hill,  Pa.  Studio  location 
1216  Edmonds  Ave.,  Drexel  Hill,  Pa.  Transmitter 
location  between  Ramsey  &  North  St.,  just  inside 
city  limits,  Fayetteville.  Geographic  coordinates 
35°  04'  19"  N.  Lat.,  78°  52'  45"  W.  Long.  Transmit- 
ter and  antenna  GE.  Legal  counsel  Maurice  R. 
Barnes,  Washington.  Consulting  engineer,  C.  R. 
Chambers,  Rehoboth  Beach,  Del.  Mr.  Hess  is 
account  executive  and  manager  of  industrial  ad- 
vertising for  the  Al  Paul  Lefton  Co.,  Philadel- 
phia, Pa.  Mr.  Hess  recently  purchased  WFAI 
Fayetteville,  for  $125,000,  subject  to  FCC  approv- 
al.   Filed  Dec.  22. 

APPLICATIONS  DISMISSED 

Fayetteville,  N.  C. — Rollins  Bcstg.  Inc.  FCC 
dismissed  bid  for  new  tv  station  on  uhf  ch.  18 
at  request  of  attorney.  Dismissed  Dec.  23. 

Fayetteville,  N.  C. — Cape  Fear  Bcstg.  Co.  FCC 
dismissed  bid  for  new  tv  station  on  uhf  ch.  18 
at  request  of  applicant.   Dismissed  Dec.  22. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

KJEO  Fresno,  Calif.— O'Neill  Bcstg.  Co.  granted 
modification  of  CP  for  uhf  ch.  47  to  change 
ERP  to  178  kw  visual,  91.2  kw  aural;  change 
transmitter  site  to  4  miles  W.  of  Pine  Ridge, 
Meadow  Lake,  Fresno.  Granted  Dec.  24;  an- 
nounced Dec.  28. 

KTVTJ  (TV)  Stockton,  Calif.— San  Joaquin  Tele- 
casters  granted  modification  of  CP  for  uhf  ch. 
35  to  change  studio  location  to  2293  East  Main 
St.,  Stockton;  ERP  to  151  kw  visual,  81.3  kw 
aural;  specify  directional  antenna;  antenna 
height  above  average  terrain  1,630  ft.  Granted 
Dec.  17;  announced  Dec.  22. 
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one  year  guarantee 
two  weeks  delivery 

complete  —  ready  to  install  $1645 
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RCA  TUBES 

in  stock  at 

ALLIED! 


Ml 


RCA-5762/7C24.  Power 
Triode— can  be  used  with  FCC 
approval  as  direct  replacement 
for  7C24  in  FM  transmitters 
BTF-1C,  BTF-3B  and  BTF-10B. 

RCA-5762,  $195 

Our  prices  and  conditions  of  sale  are 
identical  to  those  of  the  manufacturer. 
Look  to  ALLIED  for  prompt  delivery 
of  all  RCA  Broadcast-type  tubes.  Let  us 
save  you  time  and  effort. 


Refer  to  your  ALLIED  268-page 
Buying  Guide  for  station  equip- 
ment and  supplies.  Get  what 
you  want  when  you  want  it. 
Ask  to  be  put  on  our  "Broad- 
cast Bulletin"  mailing  list. 


ALLIED  RADIO 

IOO  N.  Western  Ave.,  Chicago  80 
Phone:  HAymarket  1-6800 


BIMBO 

Recorded  by 
EDDY  HOWARD  Mercury 

ROD  MORRIS  Capitol 

PEE  WEE  KING  Victor 

RUBY  WRIGHT  King 

JIM  REEVES   Abbott 

EDDIE  DEAN  Ode  I 

BRUCIE  WEIL  Victor 

POLLY  POSSUM-JOE  WOLVERTON 


BROADCAST  MUSIC,  INC. 

580  FIFTH  AVE.,  NEW  YORK  36 

NEW  YORK  •  CHICAGO  •  HOLLYWOOD  •  TORONTO  •  MONTREAL 


FOR  THE  RECORD 


KID-TV  Idaho  Falls,  Idaho— Idaho  Radio  Corp. 

granted  STA  to  operate  commercially  on  ch.  3 
lor  the  period  ending  Feb.  25.  Granted  Dec.  17; 
announced  Dec.  22. 

WTVI  (TV)  Belleville,  111.— Signal  Hill  Tele- 
casting Corp.  granted  modification  of  CP  for 
uhf  cn.  54  to  change  ERP  to  245  kw  visual, 
129  kw  aural;  antenna  height  above  average  ter- 
rain b30  ft.  Granted  Dec.  17;  announced  Dec.  22. 

WDAN-TV  Danville,  111. — Northwestern  Pub. 
Co.  granted  STA  to  operate  commercially  on  uhf 
ch.  24  for  the  period  ending  Dec.  28.  Granted 
Dec.  16;  announced  Dec.  22. 

WHO-TV  Des  Moines,  Iowa — Central  Bcstg. 
Co.  granted  modification  of  CP  for  vhf  ch.  13 
to  change  ERP  to  316  kw  visual,  191  kw  aural; 
antenna  height  above  average  terrain  780  ft. 
Granted  Dec.  18;  announced  Dec.  22. 

KSLA  (TV)  Shreveport,  La. — Interim  Tv  Corp. 
granted  STA  to  operate  commercially  on  vhf 
ch.  12  for  the  period  ending  Dec.  28.  Granted 
Dec.  18;  announced  Dec.  28. 

WTEV  (TV)  New  Bedford,  Mass.— E.  Anthony 
&  Sons  Inc.  granted  modification  of  CP  for  uhf 
ch.  28  to  change  ERP  to  251  kw  visual,  132  kw 
aural;  change  studio  and  transmitter  location 
to  Bullock  Rd.,  near  Chippeway  Rd.,  Freetown; 
antenna  height  above  average  terrain  730  ft. 
Granted  Dec.  17;  announced  Dec.  22. 

WRGB  Schenectady,  N.  Y.— General  Electric 
Co.  granted  STA  to  operate  commercially  on  vhf 
ch.  6  (formerly  on  ch.  4)  for  the  period  Jan.  4 
to  Jan.  8.  Granted  Dec.  17;  announced  Dec.  22. 

KOLN-TV  Lincoln,  Neb. — Cornhusker  Radio 
&  Tv  Corp.  granted  modification  of  CP  for  vhf 
ch.  12  to  change  ERP  to  316  kw  visual,  158  kw 
aural;  change  transmitter  location  to  K  Twp., 
6  miles  E.  of  Beaver  Crossing.  Granted  Dec.  24; 
announced  Dec.  28. 

WMFD-TV  Wilmington,  N.  C. — WMFD-TV  Inc. 
granted  STA  to  operate  commercially  on  vhf 
ch.  6  for  the  period  ending  March  20.  Granted 
Dec.  11;  announced  Dec.  28. 

WARM-TV  Scranton,  Pa. — Union  Bcstg.  Co. 
granted  modification  of  CP  for  ch.  16  to  change 
ERP  to  151  kw  visual,  81.3  kw  aural;  change  to 
directional  antenna  system;  antenna  height 
above  average  terrain  1,220  ft.  Granted  Dec.  15; 
announced  Dec.  22. 

WAIM-TV  Anderson,  S.  C— Wilton  E.  Hall 
granted  STA  to  operate  commercially  on  uhf 
ch.  40  for  the  period  ending  May  30.  Granted 
Dec.  11;  announced  Dec.  28. 

New  Am  Stations  .  .  . 

APPLICATIONS 

Newburyport,  Mass. — Sherwood  J.  Tarlow,  1340 
kc,  250  w  unlimited.  Estimated  construction  cost 
$14,765.59,  first  vear  operating  cost  $45,500,  revenue 
$52,300.  Mr.  Tarlow  is  owner  WHIL  Medford, 
Mass.,  and  applicant  for  new  am  stations  in 
Plymouth  and  Beverly,  Mass.  Post  office  address 
432  Chestnut  St.,  Newton.  Filed  Dec.  21. 

Elmira,  N.  Y. — John  S.  Booth  &  Thompson  K. 
Cassel  d/b  as  Elmira  Tv,  800  kc,  500  w  daytime. 
Estimated  construction  cost  $11,000,  first  year 
operating  cost  $52,000,  revenue  $75,000.  Principals 
include  T.  K.  Cassell  (50%),  owner  WATS  Sayre, 
Pa.;  general  partner  WTVE  (TV)  Elmira  and 
25.8%  owner  WCHA-AM-FM-TV  Chambersburg, 
Pa.;  and  John  S.  Booth  (50%),  general  partner 
WTVE  (TV)  and  33%  owner  WCHA.  On  grant 
of  this  application  Mr.  Cassel  will  sell  WATS. 
Post  office  address  366  North  Main  St.  Filed 
Dec.  22. 

Lawton,  Okla. — Progressive  Bcstg.  Co.,  1050  kc, 
250  w  daytime.  Estimated  construction  cost 
$20,750,  first  year  operating  cost  $15,000,  revenue 
$16,500.  Principals  include  President  Dr.  Gerald 
G.  Downing  (66%%),  physician;  Vice  President 
William  A.  Logan  (16%%),  attorney,  and  Secre- 
tary-Treasurer Harry  E.  Knight  (16%%),  em- 
ployee KWSO  Lawton.  Post  office  address  % 
Dr.  Downing,  605  Gore  Blvd.  Filed  Dec.  22. 

APPLICATIONS  AMENDED 

Columbus,  Ga. — Muscogee  Bcstg.  Co.  amends 
application  for  new  am  station  on  1540  kc,  1  kw 
daytime  to  specify  1580  kc.  Filed  Dec.  22. 


Winfield,  Kan. — Erick  F.  Jensen  &  George  L.( 
Gifford  d/b  as  Winfield  Bcstg.  Co.  amends  ap- 
plication for  new  am  station  on  1210  kc,  250  w'i 
daytime  to  specify  900  kc  using  directional' 
antenna.    Filed  Dec.  22. 

APPLICATION  DISMISSED 

Darlington,  S.  C. — J.  C.  Greene  Jr.  &  R.  IL 
Whitesides  tr/as  Southern  Radiocasting  Co.  FCC 

dismissed  bid  for  new  am  station  on  1420  kc,1 
500  w  daytime.   Dismissed  Dec.  18. 

  to 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WKRZ  Oil  City,  Pa.— WKRZ  Inc.  granted  modi-iL 
fication  of  license  to  operate  unlimited  hours! 
except  from   7:30  p.m. -8:30  p.m.  on  Sundays;^ 
7:15  p.m. -8:45  p.m.  on  Tuesdays  and  Thursdays. 
Granted  Dec.  18;  announced  Dec.  22. 

WSAJ  Grove  City,  Pa. — Grove  City  College!' 
granted  modification  of  license  to  change  hoursii  11 
of  operation  to  7:30  p.m. -8:30  p.m.  on  Sundays;  .i 
7:15  p.m. -8:45  p.m.  on  Tuesdays  and  Thursdays.!1  " 
Granted  Dec.  18;  announced  Dec.  22. 

New  Fm  Stations  .  . 

ACTIONS  BY  FCC 

Hartford  City,  Ind.— School  City  of  Hartfordlf- 

City  granted  CP  for  new  non-commercial  educa- 
tional fm  station  on  ch.  220  (91.9  mc);  with  power 
of  10  w.   Granted  Dec.  15;  announced  Dec.  22. 

Tampa,  Fla. — Fm  Bcstrs.,  granted  new  fm  sta-i 
tion  on  ch.  300  (107.9  mc);  ERP  10.5  kw;  antenna* 
height  above  average  terrain  160  ft.  Granted1 
Dec.  23. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WBBS  (FM)  Crawfordsville,  Did.— First  Bap- 
tist Church  granted  modification  of  CP  to  change 
antenna  height  above  average  terrain  from  38 
ft.  to  58  ft.  Granted  Dec.  18;  announced  Dec.  22. h 

WNAS  (FM)  New  Albany,  Ind.— School  City  of  |v 
New  Albany  granted  CP  to  make  changes  inf 
non-commercial  fm  station  to  change  power 
from  10  w  to  250  w.  Granted  Dec.  23;  announced 
Dec.  28. 

WFPK  (FM)  Louisville,  Ky.— Louisville  Free 
Public  Library  granted  modification  of  CP  to 
change  ERP  from  10  kw  to  19.5  kw;  antenna 
height  above  average  terrain  from  35  ft.  to  315 
ft.    Granted  Dec.  14;  announced  Dec.  22. 

KNEV  (FM)  Reno,  Nev.— Everett  B.  Cobb 
granted  modification  of  CP  to  change  ERP  from 
2.3  kw  to  10.5  kw;  antenna  height  above  average 
terrain  690  ft.  Granted  Dec.  18;  announced  Dec. 
22. 


STATIONS  DELETED 

WESN-FM  Salsbury,  Md.  —  Peninsula  Bcstg. 
Co.  FCC  granted  request  to  cancel  license  and 
delete  fm  station  on  ch.  248.  Deleted  Dec.  16. 

WJKO-FM  Springfield,  Mass.  —  Springfield 
Bcstg.  Co.  FCC  granted  request  to  cancel  CP 
and  delete  fm  station  on  ch.  270.  Deleted  Dec. 
16. 

WADE-FM  Wadesboro,  N.  C— R.  P.  Lyon  & 
Son.  FCC  granted  request  to  cancel  license  and 
delete  fm  station  on  ch.  240.  Deleted  Dec.  11; 
announced  Dec.  22. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KFOX  Long  Beach,  Calif.— Nichols  &  Warriner 
Inc.  granted  voluntary  transfer  of  control  to 
Dorothy  A.  Nichols  (89.79%),  individually  and  as 
executrix  of  the  estate  of  Hal  G.  Nichols.  Grant- 
ed Dec.  16. 

KLAC-TV  Los  Angeles,  Calif.— Dorothy  Schiff 

granted  voluntary  assignment  of  CP  for  vhf  ch. 
13  to  Copley  Press  Inc.  for  $1,375,000.  Copley 
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PROFESSIONAL  CARD 


JANSKY  &  BAILEY 

itive  Offices 

National  Press  Building 
•s  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
nig  ton,  0.  C.  ADams  4-2414 
I  


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


— Established  1926 — 

PAUL  GODLEY  CO. 

Upper  Monfclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE* 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


imercial  Radio  Equip.  Co. 
rerett  L.  Dillard,  Gen.  Mgr. 
llNATIONAL  BLDG.      Dl.  7-1319 
WASHINGTON,  D.  C. 
BOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 
Member  AFCCE* 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.         REPUBLIC  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 

Washington  4,  D.  C. 

Member  AFCCE* 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING   DISTRICT  74211 

WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


RANK  H.  MclNTOSH 

INSULTING  RADIO  ENGINEER 
1216  WYATT  BLDG 

WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE* 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.  REpublic  7-3984 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,   D.  C.  Dallas,  Texas 

1001  Conn.  Ave.        4212  S.  Buckner  Blvd. 

Member  AFCCE* 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  RADIO  ENGINEERS 
710  14th  St.,  N.  W.    Executive  3-5670 

Washington  5,  D.  C. 

Member  AFCCE  * 


KEAR  &  KENNEDY 

18th  St.,  N.  W.    Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


ROBERT  M.  SILLIMAN 

John  A.  MofFet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


LYNNE  C.  SMEBY 

jegistered  Professional  Engineer" 
O  St.,  N.  W.  EX  34073 

WASHINGTON  5,  D.  C 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 

Executive  3-1230 — Executive  3-5851 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 
3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 

Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


[OBERT  L.  HAMMETT 

ONSULTING  RADIO  ENGINEER 

BANKERS  INVESTMENT  BLDG. 
U  FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.       NA.  8-2698 
1420  New  York  Ave.,  N.  W. 

Washington  5,  D.  C. 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 

HEnderson  2-3177 

Member  AFCCE  *■ 


jstom-Built  Equipment 
S.  RECORDING  CO. 

HI  Vermont  Ave.,  Wash.  5,  D.  C. 


Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  A  TV 
Engineer  on  duty  mil  night  every  night 
JACKSON  5302 
P.  O.  Box  7037        Kansas  City,  Mo. 


DAWKINS  ESPY 

AM-TV  Broadcast  Engineering 
Complete  Field  Measuring  Service 

10620  Wilshire  Blvd.     Arizona  88922 
Los  Angeles,  Calif. 


•  TOWERS  o 

AM  •  FM  •  TV 

Complete  Installation* 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 


LOWEL  R.  WRIGHT 

Aeronautical  Consultant 

(Formerly  Department  of  Commerce — C.A.A. 
Member  Washington  Airspace  Subcommittee) 
Offers  a  specialized  consulting  service  to 
the  Radio  and  Television  Industry  on 
aeronautical  problems  created  by  tower 
construction.  R.  F.  D.  No.  2,  Box  29 

Telephone  Herndon  Herndon,  Virginia 

1 14-M  Suburban   Washington,  D.  C. 


TRALA  RECORDS 

Offering  discs  concerning  Studebaker  Cars, 
punches  Terrific  sales  for  Local  Dealers! 
One  station  in  Each  city  being  approached. 
Inquiries     are     really     not  necessary. 


BOX  11 


HOLLYWOOD 


Press  publishes  15  newspapers  in  Illinois  and 
California,  including  the  San  Diego  Union  and  is 
Vz  owner  KFDO  San  Diego.  Principals  include 
i  Estate  of  J.  C.  Copley  (99.8%),  Chairman  of 
Corp.  James  S.  Copley  (0.1%);  William  H.  Cop- 
ley (0.1%);  President  A.  W.  Shipton  and  Secre- 
tary-Treasurer Richard  N.  Smith  [B«T,  Nov.  30, 
16].   Granted  Dec.  23. 

KATO  Reno,  Nev.— Sierra  Bcstg.  Co.  granted 
voluntary  assignment  of  license  to  Robert  L. 


Stoddard  d/b  as  Sierra  Bcstg.  Co.  No  considera- 
tion involved  as  Mr.  Stoddard  is  sole  owner  of 
KATO  and  now  will  be  sole  owner  in  his  indi- 
vidual right.   Granted  Dec.  21. 

WPAT  Paterson,  N.  J. — North  Jersey  Bcstg.  Co. 
granted  voluntary  acquisition  of  control  by 
Union  Building  and  Investment  Co.  through  sale 
of  50%  in  Druwald  Inc.  by  James  P.  Walden  and 
First  National  Bank  and  Trust  Co.,  Trustees. 
Druwald  Inc.  is  parent  corporation  of  Passaic 


Daily  News,  which  in  turn  is  parent  of  licensee. 
Considerations  to  be  determined  by  appraisers. 
Granted  Dec.  23. 

KOTS  Deming,  N.  M.— Luna  County  Bcstg.  Co. 
granted  voluntary  assignment  of  CP  for  new  am 
station  to  Edwin  E.  Merriman,  Hugh  S.  Thomas 
and  Robert  D.  Tobey  d/b  as  Luna  Countv  Bcstg. 
Co.  through  sale  of  'A  interest  by  Homer  W.  Nel- 

( Con  tinned  on  page  98) 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:   Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 


-$2.00  minimum  •  Help  Wanted  25tf  per  word — 


preceding  publication  date. 
Situations  Wanted  20tf  per  word- 
$2.00  minimum 

All  other  classifications  30tf  per  word — $U.00  minimum  •  Display  ads.  $15.00  per  inch 
No  charge  for  blind  box  number.   Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk 'packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Td-bcasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted — (Cont'd) 


Help  Wanted 


Help  Wanted— (Cont'd) 


Announcers,  salesmen,  1st,  engineers  or  any  com- 
bination immediately.  Midwest.  Box  919A,  B.T. 

Back  home  again  in  Indiana.  There  are  openings 
in  all  phases  of  radio  in  Indiana,  also  television 
positions  available.  If  interested  contact  W.  F. 
Rippetoe,  Vice  President,  Indiana  Broadcasters 
Association,  Radio  Station  WBOW,  Terre  Haute, 
Indiana. 


Managerial 


Experienced  station  manager.  Can  offer  large 
interest  in  station  to  right  man  for  nominal  in- 
vestment.   Box  791A,  B.T. 

Immediately.  Manager  for  one  of  the  best  small 
market  stations  in  North  Carolina.  Station  now 
doing  over  $80,000.  per  year.  Man  we  want  must 
now  be  in  radio  in  the  south,  familiar  with  small 
market  operation,  heavy  on  sales,  family  man 
with  clean  records  and  habits.  $15,000.  a  year 
proposition.  All  replies  strictly  confidential. 
If  you  think  you're  the  man,  write  full  details 
to  Box  850A,  B.T. 

General  manager  with  outstanding  record  for 
sales  in  competitive  market.  Unusual  opportunity 
for  advancement.  Box  874A,  B«T. 


Am-tv  operation  in  midwest  wants  a  good,  hard- 
hitting salesman.  Prefer  a  family  man  with  small 
station  sales  experience.  Send  complete  details 
of  background  in  first  letter.  This  medium  sized 
market  offers  plenty  of  opportunity  to  make 
money.  Box  939A,  B»T. 

An  excellent  sales  position  in  radio  is  available 
to  an  aggressive  worker  with  ideas,  who  can 
follow  through.  We  expect  no  miracles  but  we 
ourselves  obtained  when  we  were  on  the  sales 
staff.  Apply  to  Harold  P.  Kane,  General  Manager, 
WJOC,  Jamestown.  New  York. 


Announcer 


Salesmen 


Florida  salesman.  Experienced  man.  Excellent 
opportunity  for  hard  worker.  Give  full  details 
in  your  first  letter.  Box  676A,  B-T. 

Salesman  have  opening  for  aggressive  experi- 
enced radio  salesman  network  station  In  im- 
portant market.    Box  718A,  B«T. 

Assistant  sales  manager  for  kw  daytimer,  one 
station  market — eastern  Pennsylvania.  Prefer 
experienced  all — 'round  radio  man.  A  job  with  a 
future.  Excellent  announcing  and  production 
staff.    Salary,  plus  commission.   Box  793A,  B.T. 

A  job  with  a  future  for  competent  salesman  de- 
siring to  advance!  Established  northern  Illinois 
1,000  watt  independent  offers  guaranteed  monthly 
income  $400.  against  15  per  cent  commission,  pro- 
tected territory,  account  list.  Bonus,  paid  vaca- 
tion, sick  benefits.  Personal  interview  required. 
Give  training,  experience,  age.    Box  856A,  B.T. 

Radio  salesman  for  competitive  market  5  kw 
affiliate.  Must  be  able  to  make  constructive 
pitch  for  station  going  into  tv  market.  Best  in- 
centive plan  for  man  willing  to  work.  Send 
complete  background  and  sales  record.  Box 
916A,  B-T. 

Salesman-announcer,  experienced,  dependable. 
Good  voice,  personality,  proven  selling  ability, 
hard  worker.  Permanent  desirable  position 
southwest,  CBS  affiliate.  Family  man  who  pre- 
fers weekly  $91.50  to  commission.  Full  details 
tape.  Box  917A,  B«T. 

Top  sales  position  with  comparable  compensa- 
tion open  with  good  music  station  in  leading 
eastern  market.  Experience  and  nroven  ability 
required.  Send  complete  information,  references 
and  photo.    Box  943A,  B-T. 


Announcer-salesman  combo  men.  1st  phone  de- 
sirable. Midwest.  Wire  Box  716A,  B-T. 

Experienced  announcer  capable  of  doing  emcee 
work  and  delivering  selling  commercials  on  radio 
and  tv.  Box  717A.  B«T. 

Top  small  market  North  Carolina  station  has 
opening  for  two  announcers.  One  must  be  heavy 
on  hillbilly  DJ,  other  must  be  heavy  on  pop, 
news  and  sports.  Want  men  now  employed  in 
the  Carolinas.  Top  money  and  living  conditions. 
Write  Box  851A,  B.T. 

Outstanding  personality  and  emcee  with  suc- 
cessful record  in  midwest  by  large  radio  and 
tv  operation.   Box  854A,  B.T. 

Daytime,  Pennsylvania  station  needs  deep  voiced 
disc  jockey  staff  announcer.  Prefer  personality 
man,  experience  secondary  to  ability.  Excellent 
opportunity  for  live  wire  to  use  and  develop  his 
ability.    Send  tape  and  letter  to  Box  872A,  B«T. 

5  kilowatt  am-tv  net  station  in  midwest  has 
immediate  opening  for  top  quality  staff  an- 
nouncer, chance  for  tv  in  future  send  qualifica- 
tions, disc  to  Box  908A,  B.T. 

Experienced  radio  pitchman  who  can  pull  mail 
for  all  night  trick  by  large  midwest  station.  Box 
855A,  B«T. 

Announcer-newscaster.  Immediate  opening  at 
midwest  network  affiliate  serving  area  of  half 
million  people.  Pay  right  for  right  voice.  Send 
tape  or  disc  with  letter  on  background.  Box 
915A,  B-T. 

Personality  disc  jockey.  Send  tape  and  details. 
Box  920A,  B«T. 

We  are  shopping  for  good  experienced  combo  or 
otherwise  valuable  staff  member.  KCNI,  Broken 
Bow,  Nebraska. 

1  kw  independent  wants  announcer.  Experienced, 
strong  on  news.  Must  be  able  as  DJ,  and  run 
board.  No  license  required.  Good  pay,  salary 
open.  Send  audition  and  qualifications  to  KFAL, 
Fulton,  Mo. 

Exnerienced  announcer-engineer  with  first  sec- 
ond or  third  ticket  opening  staff  first  of  year. 
Send  voice  recording  or  tape  details  to  Dave 
Button.  Manager,  KSVP,  Artesia,  New  Mexico. 


TELEVISION  OPPORTUNITY 

with 

VHF  station  located  large  southeastern  2  station  market  top  physical 
facilities.  Owners  long  experienced  AM.  Permanent  positions  offered. 

SALES  MANAGER  We  need  a  man  with  good  solid  local  TV  sales  experience  who  can 
provide  leadership  for  local  sales  staff.  We  are  primarily  interested  in  developing 
local  and  regional  sales.  National  contacts  not  important.  Personal  sales  ability, 
administrative  qualities,  and  personal  qualifications  will  be  mighty  important  as 
this  will  be  an  outstanding  position  in  our  city.  Will  pay  up  to  $10,000.  base  with 
generous  bonus  opportunity  which  could  make  this  one  of  best  positions  of  type 
in  TV.  r 

PROMOTION  MANAGER  with  real  basic  knowledge  of  merchandising  problems  of  re- 
gional and  national  advertisers.  Must  know  how  to  exploit  our  TV  station  via  TV, 
AM,  newspapers,  public  relations,  and  everything  in  the  book  to  further  develop  and 
maintain  our  top  position  with  public  and  advertisers. 

Replies  will  be  completely  confidential,  and  no  investigation 
will  be  made  without  your  permission.  Write  in  detail  to  Box  940 A,  BmT. 


1 


Suburban  Chicago  am-fm.  Daytime  shift.  Run 
own  board.  Immediate  opening.  Start  $70.  Send1 
all  information  WEAW,  Evanston,  111. 

CBS  station  in  state's  largest  metropolitan  area, 
going  5000  watts  in  January,  requires  additional 
experienced  announcers.  Scale  plus  talent,  two 
weeks  vacation  with  pay,  resort  privileges  ar-i 
ranged.  No  operating  staff  changes  in  years.! 
Only  those  desiring- permanency  apply.  Send  de-[ 
tailed  resume,  references,  audition,  and  minimum i- 
salary  required.  WAKE,  Greenville,  S.  C. 

 :  1 

Announcer.  Experienced  in  radio  with  prospect  j 
of  working  into  television.  Good  pay  and  work-! 
ing  conditions  with  complete  insurance  coverage, 
and  40-hour,  five-day  week.  Send  full  informa-- 
tion  plus  picture  and  voice  tape  to  Program  Di- 
rector, WOC,  Davenport,  Iowa. 

Experienced  staff  announcer  who  can  also  do 
play-by-play  sports.    Top  wages  and  chance  for  [! 
advancement.  Opportunity  to  sell  if  you  desire.  : 
Linder  Group,  Box  393,  Willmar,  Minnesota. 


Technical 


East  coast  major  market  independent  wants  first  i 
class  combination  man.  Excellent  salary  and' 
working  arrangement.  Personal  interview  and 
audition  required.  Write  in  detail  giving  refer- 
ences which  will  be  checked.  Box  271A,  B«T. 

Announcer-engineer  with  first  class  ticket.  Good 
staff  man.    Convenient  to  New  Orleans.    Fine  r 
opportunity  for  right  man.   Box  814A,  B.T. 

Ohio  network  affiliate  of  more  than  25  years'  \ 
standing  has  opening  for  junior  engineer  with 
first  class  license,  age  21-30,  experience  unneces-  : 
sary  but  desirable,  am-fm-tv  operation.  Only  in-  ! 
dividuals  who  are  stable,  willing  and  interested  in  £ 
their  work,  looking  for  permanent  employment  u 
should  apply.  Furnish  complete  information,  at 
least  four  references,  and  salary  requirements  in  f 
your  application.   Box  837A,  B«T. 

Two  radio  operators  in  midwestern  5  kilowatt  L1 
station.  Must  have  first  phone.  Box  907A,  B.T.  £ 

We're  looking  for  first  phone  engineer  ready  to 
take  over  chief's  duties  who  can  do  creditable 
job    announcing.    Immediately.    Good    daytime  - 
station  in  good  university  town.  Arden  Booth,  . 
KLWN,  Lawrence,  Kansas. 

1000  watt  network  station  in  the  heart  of  hunting  £ 
and  fishing  land  seeks  capable  engineer  who  can  \ 
announce  or  handle  copy.  Excellent  opportunity  [ 
for  advancement  into  executive  position  with 
growing  organization.    KVWO,  Cheyenne,  Wyo- 
ming. 

First  class  engineer  for  transmitter.  Three  days  I 
off  each  week.  Salary  $65.50  for  forty-five  hours,  f 
WCHN,  Norwich,  New  York.  Write  or  Telephone  | 
4-2218. 

Chief  engineer  with  passable  announcing.  Top 
pay  to  right  man.  Permanent  position.  Excellent 
living  condtions,  Rush  tape  and  letter  to  WCRA, 
Effingham,  Illinois. 

Michigan  independent  has  immediate  opening  for 
licensed  engineer.    Studio  and  transmitter  loca-  k 
tion  combined.    Good  working  conditions.    Send  [ 
all  details  in  first  letter  to  M.  Robinson,  WHFB.  j 
Benton  Harbor,  Michigan. 

r 


Two  first  class  engineers  to  work  in  am  and  learn  £ 
tv.    Contact  Technical  Director,  Radio  Station 
WINK,  Fort  Myers,  Florida. 


First  phone  transmitter  operator,  WSYB,  Rutland, 
Vermont. 

Immediate  openings.  First  class  engineers  for 
am,  tv  operation.  Call  or  write  Wallace  Wurz, 
Chief  Engineer,  WTVH,  Peoria,  HI. 

Production-Programming,  Others 

Advertising  copywriter  wanted.  First  letter 
should  tell  all.  Earl  Huth,  WHBY,  Appleton,  Wis. 

Ohio  station  looking  for  news  director.  Prefer 
man  who  can  do  some  news  broadcasting  as  well 
as  run  a  regular  local  beat.  Must  have  working 
experience.  Send  full  details  including  tape  or 
disc  to  Box  826A,  B«T. 

Executive  secretary  (female)  with  experience  " 
in  radio.  Preferable  knowledge  acquired  in  [■ 
smaller  operations.  Unique  opportunity.  Box  t 
875A,  B-T. 

Girl  radio  continuity  writer  for  small  progres-  f 
sive    station.     Life    insurance,  hospitalization, 
vacation  paid.  Modern  facilities,  pleasant  work-  1 
ing  conditions.   Position  permanent  with  small, 
friendly  staff.    Graduated  salary  increases.    Car  , 
desirable,  personal  interview  necessary.  Position 
open    January    15th.     Contact    Phil  Crenshaw. 
KVLH,  Pauls  Valley,  Oklahoma. 

Copywriter  needed.  Immediate  opening.  Full 
information  first  letter.  WEAV,  Plattsburg, 
New  York. 


Help  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Commercial  copywriter,  or  writer-announcer, 
write  or  call  John  Wilson,  WFLO,  Farmville,  Vir- 
ginia. 


Television 


Salesmen 


Need  experienced  tv  salesman  excellent  oppor- 
tunity for  real  producer.  Box  719A,  B.T. 


j  Outstanding  opportunity  for  aggressive  television 
I  salesman  in  market  of  half  million.   Can  easily 

earn  $15,000.  first  year.  Eastern  seaboard  station. 

Wire  or  write  Box  929A,  B-T. 

Technical 


Tv  engineer  for  operation  and  maintenance  of 
progressive  southeastern  vhf  station.  Include 
salary  required  and  experience  in  first  letter. 
Box  941A,  B«T. 


Production-Programming,  Others 


Tv  production-program  director.  Must  have  tv 
station  experience  film  and  commercial  spots. 
Good  future  for  right  man  in  the  Tennessee 
Valley.  Send  full  details,  also  small  photo  first 
letter.    WMSL-TV  Decatur,  Alabama. 


Situations  Wanted 


Managerial 


Stranded!  On  an  island  in  the  midwest.  Will 
work  like  hell  to  captain  your  ship  to  treasure 
island!  Have  salvaged  a  number  of  radio  stations 
i  shipwrecked  in  tv  ports.  Will  bring  aboard  big 
i  cargo  of  sales  and  program  experience.  Write 
for  Captain's  Log  today.   Box  912A,  B.T. 


Station  manager  in  small  market  250  watt  net- 
work station  desires  change  to  opportunity  offer- 
i  ing  more  elbow  room.  Thoroughly  experienced 
I  sales,  programming,  and  economical  operation. 
I  Nine  years'  experience  all  phases.  Ambitious, 
I  conscientious,  hard  worker,  loves  radio.  Prefer 
southern  states.  Resume  on  request.  Box  926A, 
|  B'T. 

'  Manager  available.  23  years  in  the  business,  37 
years  old.  Small  and  medium  markets.  Every 
station  profitable  including  tv  six  months  old. 
Good  reasons  for  wanting  change.  Box  928A, 
B'T. 


Salesmen 


|  Sales.  Commercial  manager  with  20  years  exoeri- 
i  ence.   Leading  salesman  New  England  regional 
'  network.    Married,  veteran.    Available  January 
1st.    Box  865A,  B«T. 


Announcers 


Want  a  "Town  and  Country"  DJ?  Country  singer. 
Also  work  staff.  Ohio,  anywhere.  Tapes,  resume 
request.  Box  835A,  B'T. 


Announcer-producer,  radio-tv,  4  years  experience, 
degree,  solid,  high-type,  wishes  join  staff  estab- 
lished radio  or  new  tv  station.  Box  847A,  B.T. 


Record  emcee  job  by  mature-sounding,  able,  ex- 
perienced radio  man,  age  24.  Now  earning  $100. 
Desire  good  DJ  opportunity.  Good  station.  For 
tape,  details,  write  Box  880A,  B'T. 


Recent  broadcasting  school  graduate.  Mature 
voice,  color,  depth.  Good  on  newscasts  and  com- 
mercials. Ex-teacher.  Good  background,  vocabu- 
lary.  Box  900A,  B.T. 


Veteran  with  professional  broadcast  training,  no 
experience,  a  tape  and  ability  wishes  to  become 
topnotch,  all-round  experienced  announcer  with 
proven  ability.   Box  902A,  B.T. 


AFN  experience,  mature  voice,  personality,  good 
all-round  announcer.  Disc,  resume  upon  re- 
quest.   Box  903A,  B.T. 


Hard  working  announcer,  will  travel,  strong  DJ, 
news,  sports.  Board  third  class  ticket.  Available 
now.   Disc,  tape.    Box  904A,  B.T. 


Alert  announcer.  Strong  DJ,  news,  sports,  board, 
single.  Will  travel.  Disc,  tape.  Third  class  ticket. 
Available  now.    Box  905A,  B.T. 


Announcer.  Available  February  15,  1954.  Good 
personality,  DJ,  news,  commercial.  Box  909A, 
B.T. 


DJ  or  newsman.  8  years'  experience,  Four  with 
network.  Would  prefer  position  in  progressive 
station  situated  in  enterprising  market.  Also 
free  lance  writer  and  actor.  I  am  thoroughly 
phased  in  all  facets  of  broadcasting  and  wish  to 
settle  permanently.  Married  with  two  children. 
Tape  and  brochure  upon  request.  College  grad. 
Box  927A.  B'T. 


Staff  announcer.  Strong  on  commercials,  news 
and  DJ.  Deep,  mature  voice.  Can  do  sports. 
Married.   Vetran.   Ohio  only.   Box  934A,  B'T. 


Announcer  newscaster  excellent  news-copy 
writer.  College  graduate,  three  year  post-grad 
study,  seventeen  years  practical  experience  on 
lecture  stage  and  in  public  speaking.  Midwestern 
graduate.  Will  travel.  Available  February  1st. 
Box  935A,  B'T. 


Topnotch  announcer,  deejay,  newscaster,  mature 
voice,  experienced  radio-tv,  minimum  $75.  Box 
937A,  B'T. 


Announcer— single  28.  2  years  250  watter  experi- 
ence. Prefer  Florida.  Consider  all.  Carlton 
Elkins,  Route  2,  Quincy,  Florida. 


Experienced  announcer.  Replies  or  personal  in- 
terview after  January  7th.  Dan  Kalenak,  1324 
Johnson,  Nanty-Glo,  Penna. 


Announcer,  recent  broadcasting  school  graduate; 
no  experience;  3rd  class  ticket.  Joseph  James, 
158  West  8th  St.,  Bayonne,  New  Jersey.  Federal 
9-8279. 


Announcer.  Commercial  strong  news,  DJ.  Limited 
experience,  single,  veteran,  car  resume,  tape. 
Keith  Roberts,  20-33  31st  St.,  Long  Island,  New 
York. 


Staff  announcer.  Strong  on  commercials,  news, 
and  DJ.  Good  sports  voice.  Graduate  Midwest- 
ern Broadcasting  School  in  Chicago.  Nick  Stima, 
712  Vista  Terrace,  Rockford,  Illinois.  Phone 
4-1360. 


Staff  announcers  (8).  Newscasters,  board  men, 
competent  and  sober,  also  girl  writer.  Path- 
finders School  of  Radio,  737  11th  St.  N.  W.,  Wash- 
ington, D.  C.   Phone  Metropolitan  8-5255. 


Combo,  first  phone,  available  January.  Emphasis 
announcing.  Experienced  both  in  indie  and  net 
affiliate.  Presently  employed  1  kw  Mutual  affil- 
iate. Good  references.  Write  Box  177,  Byron, 
Minnesota. 


Technical 


Engineer  with  20  years  experience  which  in- 
cludes new  station  construction  and  three  years 
tv  desires  position  as  technical  director  especi- 
ally in  warm  climate.   Box  658A,  B'T. 


Combo,  first  phone.  Graduate  of  Don  Martin's 
radio-tv  school.  Knowledge  of  tv  control.  Pre- 
fer S.  W.  Box  901A,  B.T. 


Experienced  combo  engineer.  With  first  phone. 
Wishes  to  establish  position  in  New  York  or 
New  Jersey  area.   Box  906A,  B.T. 


Engineer,  first  phone.  Studio  and  transmitter, 
experience,  available  immediately.  Box  910A, 
B»T. 


Combo,  first  phone,  graduate  2  years  radio  and 
television  broadcasting  school.   Box  911A,  B.T. 


Five  years  experience  am  studio,  transmitter. 
First  phone.  Studio  or  transmitter  employment 
wanted.   Box  925,  B-T. 


Engineer.  4  years  experience,  2  years  chief. 
Broadcast  &  hi-power  vhf,  some  announcing. 
Wish  to  locate  in  New  York,  Conn.  area.  Box 
942A,  B-T. 


1st  phone.  Six  years  experience,  interested  in 
combo  work,  with  tv  future.  Southwest  pre- 
ferred.  Box  932A,  B«T. 


First  class  operator,  8  years  experience  desires 
job  as  chief  engineer  of  small  station  or  as 
operator  in  large  station.  Available  at  once  and 
will  travel.  Phone  74,  Jeff  Rice,  Jr.,  708  W. 
Central,  Bentonville,  Arkansas. 


Production-Programming,  Others 


News  director-newscaster  seeks  good  salary,  tal- 
ent with  major  marketer.  Authoritative  news 
background,  Proven  news  chief  50  kw  metro- 
politan newspaper  ownership.    Box  785A,  B«T. 


Challenging  opportunity  requiring  creative  talent 
desired  by  college  graduate  with  seven  years 
radio,  one  year  tv  experience.    Box  913A,  B.T. 


Sports,  sales,  program  director.  Seven  years  ex- 
perience. Desire  settle  California.  Box  918A, 
B«T. 


Newsman,  presently  employed,  five  kilowatt  net. 
Journalism  graduate.  Desires  position  with  pos- 
sibilities or  connection  with  aggressive  radio  or 
television  livewires.  Consider  anything.  Avail- 
able February.  Box  923A,  B«T. 


Need  a  gal  Friday  with  creative  program  ideas? 
Experienced  in  fashions,  public  service  and  pro- 
motion; trained  for  production  and  on  the  air, 
radio  and  television.  Will  go  anywhere.  Box 
931A,  B«T. 


Girl  writer.  Hillbilly-DJ.  Pathfinders  School  of 
Radio,  737  11th  St.  N.W.,  Washington,  D.  C.  Phone 
Metropolitan  8-5255. 


Television 


Announcers 


Excellent  staff  announcer.  Family  man.  De- 
pendable. Past  two  years  with  CBS  station.  Pro- 
fessional acting  experience — stage,  tv.  Prefer 
job  including  tv  northeast — north  central,  but 
any  good  offer  considered.   Box  936A,  B«T. 


Technical 


Chief  engineer  available.  Excellent  background. 
Built  vhf  and  uhf  stations.   Box  933A,  B«T. 


First  fone,  23,  all  phases  am  experience,  some  tv 
servicing.  Good  knowledge  tv  broadcast  equip- 
ments. Desires  position  in  tv  station.  Box  938A, 
B-T. 


Production-Programming,  Others 


Producer-director,  experienced  and  well  versed 
on  all  types  of  tv  shows  would  like  position  with 
new  aggressive  tv  station.  Will  submit  particu- 
lars to  interested  parties.   Box  921A,  B«T. 


For  Sale 


Stations 


Pacific  coast  state.  250  watt  Indie.  Exclusive. 
Asking  $35,000.    Make  own  terms.  Box  944A,  B«T. 


Equipment,  etc. 


Have  spare  zoomar  lens;  perfect  condition.  Box 
811A,  B.T. 


Towers  for  sale — (One)  283  foot  stainless  heavy 
duty  tower.  Can  support  fm  pylon  or  tv  on  top. 
guyed.  CAA  lighted.  State  price.  (One)  150 
foot  light  guyed  tower.  CAA  lighted.  State 
price.  Will  sell  two  towers  together  or  one  sepa- 
rate.   Box  867A  B«T. 


Gates  transmitter.  1000  kw  BC-1E.  Remains 
as  originally  designed.  5  years  old.  Like  new. 
No  modifications.  State  price.  Also  for  sale 
one  phasing  cabinet.  State  price.   Box  868A,  B«T. 


One  new  type  101  Wincharger,  250  ft.  tower,  com- 
plete with  guys  and  earth  anchors — $2,000.  One 
used  220  ft.  Truscon  self-supporting  non-insulated 
tower,  $3,000.    KGVO,  Missoula,  Montana. 


Make  offer;  one  Shure  "556";  1  Brush  xtal;  1 
Turner  "87";  mikes,  3-one  channel  remote  amps, 
110  vac.  2-Atlas  MS  24;  1  Electrovoice  425  mike 
stands,  2  mike  extensions,  1  Gates  VTVM  remote 
ammeter.  All  offers  considered,  WBRD,  Ft. 
Lauderdale,  Fla. 


Tower  for  sale.  Bargain  for  immediate  sale,  Trus- 
con tower  360  foot,  type  D-30,  triangular,  self- 
supporting,  with  lighting  system.  $5,000.  You 
dismantle.  Also  BTF-10B  10  kw  fm  transmitter. 
RCA  4-section  pylon,  4-ring  Collins  antenna  and 
400  ft.  3Vb"  transmission  line.  Wire  or  write  Sta- 
tion WGH,  Newport  News,  Va. 


Best  offer,  240  ft.  Truscon  self-supporting  tower, 

type  H-30  with  lights.  WOKY-TV,  704  W.  Wis- 
consin Avenue,  Milwaukee,  Wisconsin. 


Call  Letter  specialties — money  getting  promo- 
tions! Write  RA-TEL,  Box  770,  Huntsville,  Ala. 


Mikefright?  Cream  of  Wit  classifies  6.000  laugh- 
lines,  airmiles,  Sebring,  Florida,  or  bookstores. 
$3.50. 


Wanted  to  Buy 


Equipment,  etc. 


One  kw  transmitter,  modulation  monitor,  fre- 
quency monitor  in  good  condition.  Box  852A, 
B'T. 


Two  to  four  bay  Collins  or  Andrews  s:de  mount 
fm  antenna,  frequency  range  100-108  mc  and 
500  ft.  or  more  of  1%  cable.  Reply  Box  914A,  B.T. 


GE  limiting  amplifier.  State  price  and  condition 
WGBA,  Columbus,  Ga. 


am  transmitter  250.  1,000  or  5,000.  Send  com- 
plete information.  William  Blizzard,  WMJM, 
Cordele,  Georgia. 


In  first  class  operating  condition  Langevin  progar 
unit.  REL  fm  receiver — models  722B  and  646. 
Western  Electric  limiting  amplifier  1126C.  Radio 
Broadcasting  Company,  18th  Floor,  Inquirer 
Building,  Philadelphia  30,  Penna. 


(Continued  on  next  page) 


Miscellaneous 


Help  Wanted — (Cont'd) 


FOR  THE  RECORD 


FCC  operator  license  quickly.  Individualized 
instruction  by  correspondence  or  in  residence. 
Beginners  get  first  phone  in  8  weeks.  Guaran- 
teed results.  Free  brochure.  Write  Don  Gran- 
tham, 6064  Hollywood  Blvd.,  Hollywood.  Cali- 
fornia. 


Help  Wanted 


Salesmen 


BROADCAST  EQUIPMENT  SALES 

Radio  broadcast,  TV,  and  communication  equip- 
ment manufacturer  has  openings  for  aggressive 
sales -minded    men    with    broadcast  experience. 

SALES  ADMINISTRATION 

High  level,  salaried  position  directing  branch 
sales  from  company  headquarters  in  Midwest. 
Knowledge  of  broadcast  equipment  parts  and 
accessories  essential.  Previous  sales  or  mer- 
chandising experience  including  inventory  control 
with  electronics  jobber  or  in  broadcast  and 
electronics  field  desirable.    No  travel. 

SALES  ENGINEER 

Sales  engineer  to  travel  and  sell  broadcast 
equipment  to  radio  stations  in  Midwest  territory. 
Salaried  position  with  increased  remuneration  for 
more  sales. 

Please  send  full  details  with  photo,  if  pos- 
sible, and  state  position  preferred  to  Box 
917A,  B«T. 


yjUinmariiiiiminUHiiiii  niiiinmiiiriimiimHirjiiii  mimim  mini  a  o  i  iniinx  niMiiiiiiiioiiitiiimiiDnaimuiiuiiiiiiiirs 

HONOLULU,  HAWAII!  j 

Nation's  44th  city  market  needs  experi-  | 

enced  TV  or  radio  time  salesman  with  | 

proven     sales     record    for    KULA-AM,  | 

Hawaii's    most    powerful    station    and  | 

KULA-TV  channel  4  (on  air  March  1st).  1 

This  is  a  permanent  position,  offering  | 

the  finest  year  round  climate,  and  excel-  | 

lent  earning  possibilities  of  over  $10,000.  I 

a  year.    Also  opportunity  for  later  sales  j 

management    in     expanding    operation.  I 

This  is  a  market  of  500,000  with  highest  j 

per  family  income  in  nation.  Man  we  are  | 

looking  for  is  between  25-35;  is  presently  I 

top  salesman  at  his  station;  and  is  earn-  I 

ing  between  $8,000.  to  $10,000.  in  market  i 

of  approximately  250,000  to  500,000  and  j 

knows  retail  sales  inside  and  out.  1 

i 

v  I 

Write  immediately  to  H.  B.  Larue,  Gen-  \ 

eral  Sales  Manager,  KULA— KULA-TV,  \ 

Honolulu,  Hawaii.  Send  full  resume  first  j 

letter  and  picture.  Will  be  able  to  inter-  I 

view  personally  in  January  mainland  trip.  | 

inuminunniimiQ  o  n  u  mi  n  >  him  [iiiiniitiiiiQiiiiiiiujiiEj  nil  iniiiiiiiiiiriumimiiiDiuuun^ 


Production-Programming,  Others 


WANTED 

Program  Director  —  Producer 

With  dedicated  sense  of  public  serv- 
ice broadcasting-  ....  to  serve  in 
Alaska. 

Unique  career  opportunity  for  com- 
bination man  with  solid  commercial 
experience  ....  willing  also  to  run 
the  board,  announce,  write  copy,  etc. 

For    new    VOICE    OF  SHELDON 
JACKSON  commercial  radio  station 
....  on  campus  of  Sheldon  Jackson 
Junior  College,  Sitka,  Alaska  .  .  .  . 
operated  by  Board  of  National  Mis- 
sions, Presbyterian  Church,  USA. 
Write  ....  John  Groller 
Secretary,  Religious  Broadcasting 
156  Fifth  Ave.,  New  York  10,  N.  Y. 


PRODUCTION  MAN 

50,000  watt  network  station  in  Midwest  million 
market  offers  production  opportunity  to  qualified 
man.  Include  details  of  experience  with  em- 
phasis on  music.  Enclose  photo,  references, 
salary  expected.    Box  930A,  B.T. 


Situations  Wanted 


Managerial 


Successful  station  manager  presently  employed  with 
1000  watt  midwest  affiliate  in  midwest  market  of 
300,000  desires  to  join  AM -TV  operation  in  program 
or  administrative  capacity  fitting  ability.  Have 
supervised  and  worked  all  phases  and  departments  .  .  . 
production-promotion-sales  and  special  events  during 
eight  years  radio  experience.  Family  man  in  early 
thirties,  college  graduate,  W.  W.  II  veteran.  Now 
earning  $12,000  annually.    Reply  to   Box  924A,  B.T. 


For  Sale 


Equipment,  etc. 


|IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII!llllllllllllllll|i| 

I  FOR  SALE  I 

I  1  RCA  TTU-1B  1  kw  uhf  Trans-  | 
|  mitter  including:  = 
1        2  sets  of  crystals,  •  1 

|  1  set  of  operating  tubes,  fil-  | 
§  terplexer,  and  = 

|  1  TTC-1B  Control  Console.  I 
|  1  RCA  TFU-24BMS  Antenna,  | 
=  10  kw,  gain  24.  | 
|  1  RF  load  &  wattmeter.  | 
|  Equipment  now  tuned  for  Chan-  = 
|  nel  36.  I 
=  Complete  package  can  be  tuned  = 
|  from  Channels  31-50.  = 
|  Available  around  January  1,  % 
|  1954.  | 
=  We  can  save  you  money  on  this  = 
=  equipment  which  has  been  in  || 
1  operation  since  October  25,  and  | 
|  which  is  up  for  sale  because  we  § 
=  are  installing  a  twelve  kilowatt  j§ 
=  transmitter.  = 
|  Call  or  write  KSTM-TV,  St.  | 
s  Louis  for  details.  = 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiimirl 

Employment  Services 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive   Personnel    for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Frazier 
TV   &    Radio   Management  Consultants 
708   Bond   Bldg.,  Washington  5.  D.  C. 


PERSONNEL  PROBLEMS? 

We  render  a  complete  and  confidential  service 
to  Radio  &  TV  Stations  (near  and  far)  at  well 
as   Program  Producers. 

Griffin  &  Culver  Personnel  (Agency) 
280  Madison  Ave.,  New  York,  N.  Y.  ORegon  9-2690 

Paul  Baron,  Dir.,  Radio  TV  and  Film  Div. 
Resumes    welcomed    from    qualified  people. 


Miscellaneous 


son  for  $100.  Each  remaining  partner  will  now 
have  Y3  interest.  Granted  Dec.  21. 

KSIL  SUver  City,  N.  M. — Southwest  N.  M.  Bcstg. 
Corp.  granted  voluntary  assignment  of  license  to 
James  H.  Duncan  for  $110,000.  Mr.  Duncan  is 
station  manager  and  45%  stockholder  KSIL. 
Granted  Dec.  23. 

WINS  New  York,  N.  Y—  Crosley  Bcstg.  Corp. 
granted  voluntary  assignment  of  license  to 
Gotham  Bcstg.  Corp.  for  $450,000.  Principals  in- 
clude President-Treasurer  J.  Elroy  McCaw  (75%), 
vice  president-20.3%  stockholder  KLZ-AM-FM- 
TV  Denver,  Colo.;  president-50%  stockholder 
KELA  Centralia,  Wash.;  secretary-treasurer- % 
owner  KYAK  Yakima,  Wash.;  secretary-treasur- 
er^ owner  KALE- AM -FM  Richland,  Wash.; 
president-  y2  owner  KYA  San  Francisco;  y2  part- 
ner KPOA  Honolulu,  KTLA  Hilo,  Hawaii;  owner 
KORC  Mineral  Wells,  Tex.,  and  vice  president- 
25%  stockholder  KONA  (TV)  Honolulu;  Vice 
President  John  D.  Keating  (25%),  vice  president- 
Vz  owner  KYA  San  Francisco;  Vz  partner  KPOA 
and  KILA;  president-25%  stockholder  KONA 
(TV)  and  president- '/3  owner  of  Northwest  Tv 
&  Bcstg.  Co.,  applicant  for  new  tv  station  on 
vhf  ch.  12  in  Portland,  Ore.  Granted  Dec.  23. 

WAYS-TV  Charlotte,  N.  C— Inter-City  Adv. 
Co.  of  Charlotte  granted  assignment  of  license 
to  WAYS -TV  Inc.  No  consideration  involved  as 
stockholders  in  both  companies  are  identical. 
Granted  Dec.  21. 

KRMG  Tulsa,  Okla.— All  Oklahoma  Bcstg.  Co. 
granted  assignment  of  license  to  Western  Bcstg. 
Co.  for  $305,000.  Principals  include  Harrington 
Wimberly  and  family,  owners  of  the  Altus  (Okla.) 
Times  Democrat.  The  newspaper  owns  50%  of 
KWHW  Altus.    Granted  Dec.  23. 

WVPO  Stroudsburg,  Pa. — Pocono  Bcstg.  Inc. 
granted  voluntary  transfer  of  control  to  Ottoway 
Newspapers-Radio  Inc.  through  reorganization 
of  5  companies  now  controlled  by  James  H. 
Ottaway  and  family.  Reorganization  involves 
exchange  of  capital  shares  of  the  five  corpora- 
tions for  purpose  of  establishing  one  operating 
holding  company  with  the  4  other  companies 
as  wholly  owned  subsidiaries.   Granted  Dec.  15. 

WKOK  Sunbury,  Pa. — Sunbury  Bcstg.  Corp. 
granted  voluntary  relinquishment  of  control  by 
Basse  A.  Beck,  individually  and  as  administrator 
of  the  estate  of  George  W.  Beck,  deceased.  Pur- 
pose is  to  distribute  25%  interest  to  next  of  kin 
of  George  W.  Beck  and  sale  of  1  share.  Princi- 
pals include  President  Harry  H.  Haddon  (37^%); 
Secretary-Treasurer  Basse  A.  Beck  (451/2%),  for- 
merly 37Vz%;  Mrs.  Leon  B.  Moyer  (8%);  George 
S.  Beck  (8%)  and  H.  R.  Smith  (1%).  Granted 
Dec.  16. 

KGKL  San  Angelo,  Tex. — Lewis  O.  Seibert 
granted  voluntary  assignment  of  license  to  An- 
gelo Bcstg. -Telecasting  Inc.  No  consideration 
involved  as  Seibert  will  own  99.98%  of  new  cor- 
poration.  Granted  Dec.  21. 

KROD-AM-TV  El  Paso,  Tex.— Roderick  Bcstg. 
Corp.  granted  voluntary  assignment  of  license 
and  CP  to  El  Paso  Times  Inc.  for  $800,000.  Pur- 
pose of  the  sale  is  to  consolidate  business  in- 
terests of  Dorrence  D.  Roderick  and  his  family 
who  own  more  than  75%  of  KROD  and  of  the 
El  Paso  Times.   Granted  Dec.  23. 

WTWN  St.  Johnsbury,  WIRE  Newport,  Vt.— 
Twin  State  Bcstrs.  Inc.  granted  voluntary  trans- 
fer of  control  from  E.  Dean  Finney  (46.1%)  and 
his  wife  Tacy  Hood  Finney  to  themselves  jointly 
and  severally.  Twin  State  is  controlling  stock- 
holder of  Memphremagog  Bcstg.  Co.  (WIKE) 
Granted  Dec.  16. 

APPLICATIONS 

KBTA  Batesville,  Ark.— White  River  Bcstrs. 
Inc.  seeks  voluntary  transfer  of  control  to  J.  F. 
Higginbottom  through  purchase  of  69  shares  from 
W.  Albert  West  for  $12,000.  Mr.  Higginbottom 
will  now  own  approximately  66%.  Filed  Dec.  18. 

KBTM-AM-FM  Jonesboro,  Ark.— Jay  P.  Beard 
&  Veda  Beard  d/b  as  Regional  Bcstg.  Co.  seek 
voluntary  assignment  of  license  to  Harold  E. 
King  and  Helen  W.  King  d/b  as  Regional  Bcstg. 
Co.  for  $73,000.  Harold  E.  King  is  manager 
KWBW  Hutchinson,  Kan.  Filed  Dec.  21 

KFSA-AM-TV  Ft.  Smith,  Ark.— Southwestern 
Pub  Co.  seeks  voluntary  assignment  of  license 
to  its  wholly  owned  subsidiary  Southwestern 
Radio  &  Tv  Co.  Filed  Dec.  21. 

WSKB  McComb,  Miss.— WSKB  Inc.  seeks  vol- 
untary transfer  of  control  to  Charles  W.  Holt 
&  Dave  A.  Matison  Jr.  through  purchase  of 
all  stock  for  $42,500.  Messrs.  Holt  and  Matison 
are  owners  of  WHXY  Bogalusa.  La.,  and  Hatties- 
burg  Tv  Corp.,  applicant  for  new  tv  station 
on  ch.  9  at  Hattiesburg,  and  >/3  and  Y2  owners, 
respectively,  of  WHSY  Hattiesburg.  Mr.  Matison 
is  also  14  owner  WAML  Laurel,  Miss.  Filed 
Dec.  17. 

KNEM  Nevada,  Mo.— John  Blake,  E.  Williams 
George  &  Galen  O.  Gilbert  d/b  as  Radio  KNEM 
seek  voluntary  assignment  of  license  to  KNEM 
Inc.  No  consideration  is  involved  as  there  is  no 
change  of  interest  or  percentage  of  ownership. 
Filed  Dec.  16. 

WSTP-AM-FM  Salisbury,  N.  C— Piedmont 
Bcstg.  Corp.  seeks  voluntary  transfer  of  control 
to  Holt  McPherson  and  Robert  M.  Wallace 
through  purchase  of  51%  interest  from  Bryce  P 
Beard  &  J.  F.  Hurley  Jr..  for  $14,399.85.  Princi- 
pals will  now  include  Holt  McPherson  (25.6%); 
Robert  M.  WaUace  (25.4%);  Bryce  P.  Beard 
(25%)  and  J.  F.  Hurley  Jr.  (24%).  Filed  Dec.  21. 

WCIN-TV  Cincinnati.  Ohio — Robert  W.  Rounsa- 
ville  &  George  M.  Clark  d/b  as  Rounsaville-Clark 
Tv  Corp.  seek  voluntary  assignment  of  CP  for 
uhf  ch.  54  to  Robert  W.  Rounsaville.  No  con- 
sideration involved  as  Mr.  Clark  advances  '$100,- 
000  toward  construction  of  the  station  and  re- 
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ceives  option  to  purchase 
Dec.  17 


45%   interest.  Filed 


WPME  Punxsutawney,  Pa. — Sheridan  W.  Pruett, 
Andrew  C.  MacCumbee  &  Charles  M.  Erhard 
Jr.  d/b  as  Punxsutawney  Bcstg  Co.  seek  vol- 
untary assignment  of  license  to  corporation  of 
same  name.  Each  partner  gives  1%  interest 
to  J.  A.  Pelletier  in  payment  for  engineering 
services  rendered.  Filed  Dec.  22. 

WPXY  Punxsutawney,  Pa— A  partnership  d/b 
as  Jefferson  Bcstg.  Co.  seek  voluntary  assign- 
ment of  permit  to  corporation  of  same  name 
with  each  partner  retaining  his  interest.  Dec.  22. 

KMID-TV  Midland,  Tex. — R.  H.  Drewry  et  al, 
d/b  as  Midessa  Tv  Co.  seek  voluntary  assign- 
ment of  CP  for  ch.  2  to  new  company  of  the 
:  same  name  owned  and  controlled  by  the  same 
|  individuals  without  any  change  in  their  relative 
!  interests.     J.   R.  Montgomery   withdraws  from 
original  partnership.  Filed  Dec.  17. 


Hearing  Cases  . 


INITIAL  DECISIONS 

Baton  Rouge,  La.— New  Tv,  vhf  ch.  2.  FCC 
Hearing  Examiner  Annie  Neal  Huntting  issued 
initial  decision  looking  toward  grant  of  applica- 
tion of  Louisiana  Television  Bcstg.  Corp.  for 
construction  permit  for  new  tv  station  on  ch.  2; 
engineering  conditions  and  subject  to  the  con- 
ditions that  the  stockholders  of  Louisiana  Tele- 
vision Bcstg.  Corp.  who  own  interests  in  Air 
Waves,  Inc.,  licensee  of  am  station  WLCS  and 
WLCS-FM,  Baton  Rouge,  divest  themselves  of 
all  interests  therein  and  connection  therewith 
not  later  than  60  days  from  the  release  date  of 
the  Commission's  final  order  granting  the  appli- 
cation of  Louisiana  Television  Bcstg.  Corp.,  and 
that  no  construction  shall  commence  until  the 
above-mentioned  condition  has  been  complied 
with  and  the  Commission  appropriately  noti- 
fied. Action  Dec.  23. 

Camden,  N.  J.— New  tv,  uhf  ch.  17.  FCC  Hear- 
ing Examiner  Thomas  H.  Donahue  issued  initial 
decision  looking  toward  grant  of  the  application 
of  South  Jersey  Bcstg.  Co.  for  construction  per- 
mit for  new  tv  station  in  Camden,  N.  J.,  on  ch. 
17.  Action  Dec.  28. 

OTHER  ACTIONS 

Montgomery,  Ala. — By  Order,  the  Commission 
scheduled  oral  argument  for  Jan.  11,  on  petition 
for  rehearing  and  exceptions  filed  by  William 
E.  Benns  Jr.,  d/b  as  Alabama  Television  Co., 
Montgomery,  Ala.,  and  by  the  Broadcast  Bu- 
reau to  the  initial  decision  which  looked  toward 
a  grant  of  the  application  of  Montgomery  Bcstg. 
Co.,  for  construction  permit  for  new  tv  station 
in  Montgomery,  Ala.,  on  ch.  12.  Action  Dec.  28. 

KXXL  Monterey,  Calif. — By  order,  the  Commis- 
sion granted  petition  of  S.  A.  Cisler  for  recon- 
sideration and  grant  without  hearing  of  applica- 
tion for  modification  of  construction  permit  to 
change  operation  on  630  kc  from  500  watts  day- 
time only,  to  1  kw,  unlimited  time,  using  differ- 
ent directional  antennas  day  and  night.  Action 
Dec.  22. 

Hartford,  Conn.— Vhf  Ch.  3  proceeding.  By 
Hearing  Examiner  Fanney  N.  Litvin,  by  memo- 
randum opinion  and  order,  granted  in  part  the 
motion  of  Hartford  Telecasting  Co.  so  as  to  in- 
clude as  matters  to  be  relied  upon  by  Hartford 
paragraphs  1.  2,  4  and  5  of  its  motion;  denied 
in  part  insofar  as  paragraphs  6  through  9  of 
said  motion  request  their  inclusion  as  matters 
relied  upon;  further  ordered  that  the  memo- 
randum opinion  and  order  of  Nov.  25  as  modi- 
fied Dec.  2  be  revised  so  as  to  add  under  B  (1) 
(a)  of  the  points  upon  which  Hartford  Tele- 
casting Co.  may  rely,  the  paragraphs  set  forth 
in  the  Memo.  Opinion  involving  ch.  3  at  Hart- 
ford, Conn.    Action  Dec.  22. 

Hartford,  Conn.— Vhf.  ch.  3  proceeding.  FCC 
order,  the  Commission  denied  petition  filed  Oct. 
16  by  Hartford  Telecasting  Co.  that  the  Com- 
mission delete  from  its  hearing  order  issues  with 
respect  to  the  legal  and  financial  qualifications 
of  applicant,  granted  petition  filed  Oct.  22  by 
The  Travelers  Broadcasting  Service  Corp.  inso- 
far as  it  requests  that  the  hearing  examiner  be 
given  authority  to  enlarge  the  issues  to  permit 
inquiry  into  the  adequacy  of  finances  available 
to  the  applicant,  and  provided  for  such  an  issue. 
Both  are  seeking  new  tv  stations  on  ch.  3  in 
Hartford,  Conn.   Action  Dec.  28. 

Jacksonville,  Fla.— Ray  Herbert  Gunckel  Jr.; 
B.  F.  J.  Timm. — FCC  designated  for  consolidated 
hearing  competing  applications  for  new  am  sta- 
tions to  operate  on  1280  kc,  1  kw,  daytime. 
Action  Dec.  23. 

Evansville,  Ind. — Vhf  ch.  7  proceeding.  By 
memorandum  opinion  and  order,  the  Commission 
denied  petition  filed  Oct.  27  by  South  Central 
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Broadcasting  Corp.  seeking  reconsideration  and 
reversal  of  Commission's  memorandum  opinion 
and  order  released  Oct.  22  denying  earlier  peti- 
tion by  South  Central  and  affirming  the  examin- 
er's action  denying  petitioner's  request  for  per- 
mission to  amend  its  application  in  certain  re- 
spects in  Evansville,  Ind.,  ch.  7  tv  proceeding. 
Action  Dec.  28. 

KLIL  Estherville,  Iowa  —  Estherville  Bcstg. 
Corp.  FCC  designated  for  hearing  application  to 
increase  power  on  1340  kc  from  100  to  250  w, 
unlimited;  made  KROC  Rochester,  Minn.;  KFGT 
Fremont,  Neb.;  KWLM  Willmar,  Minn.,  and 
KIJV  Huron,  S.  Dak.,  parties  to  proceeding. 
Action  Dec.  23. 

Baton  Rouge,  La. — Southern  Tv  Co.  of  Baton 
Rouge  Inc.,  La.  Tv  Bcstg.  Corp.  FCC  Comr.  John 
C.  Doerfer  granted  petition  of  Southern  Tv  Co. 
for  dismissal  without  prejudice  of  its  applica- 
tion for  ch.  2;  retained  in  hearing  application  of 
La.  Tv  Bcstg.  Corp.   Action  Dec.  22. 

Muskegon,  Mich.— Music  Bcstg.  Co.  (WGRD) 
protest.  By  order,  the  Commission  scheduled 
oral  argument  for  Jan.  11  on  exceptions  to  initial 
decision  in  the  matter  of  Versluis  Radio  &  Tv 
Inc.  Case  involves  initial  decision  proposing  to 
deny  sec.  309(c)  economic  protest  of  uhf  ch.  35 
to  Versluis  by  Music  Bcstg.  Co.  (WGRD)  Grand 
Rapids,  Mich.  Action  Dec.  28. 

Binghamton-Endicott,  N.  Y. — Uhf  ch.  40  pro- 
ceeding. By  order,  the  Commission  denied  peti- 
tion filed  Oct.  2  by  Southern  Tier  Radio  Service 
Inc.,  that  the  Commission  delete  from  its  hearing 
order  an  issue  with  respect  to  the  financial 
qualifications  of  petitioner  in  the  Binghamton- 
Endicott,  N.  Y.,  ch.  40  tv  proceeding.  Action 
Dec.  28. 

Kane,  Pa. — By  memorandum  opinion  and  order, 
the  Commission  removed  from  hearing  and  re- 
turned to  the  processing  line  the  application 
of  Hilltop  Management  Corp.  for  a  construction 
permit  for  new  am  station  on  960  kc,  500  watts, 
daytime  only.    Action  Dec.  22. 

Petition  to  amend  Tv  assignment  table  dis- 
missed. By  memorandum  opinion  and  order,  the 
Commission  dismissed,  because  of  nonconform- 
ance with  tv  rules,  petition  filed  Oct.  16  by 
Fayette  Associates  Inc.,  Montgomery,  W.  Va.,  and 
Chemical  City  Bcstg.  Co.,  Charleston,  W.  Va., 
requesting  amendment  to  tv  table  of  assign- 
ments so  as  to  assign  ch.  2  to  Montgomery,  W. 
Va.  Action  Dec.  24. 

Proposal  to  amend  multiple  ownership  rules 
The  Commission  invited  comments,  to  be  filed  on 
or  before  Feb.  1,  to  proposed  rule  making  pro- 
ceedings looking  toward  amending  its  multiple 
ownership  rules  to  increase  the  maximum  per- 
missible ownership  of  tv  broadcast  stations  from 
five  to  seven,  not  more  than  five  of  which  may 
be  in  the  vhf  band,  in  order  to  encourage  uhf 
television  operation.  This  action  was  taken  on 
petitions  filed  by  National  Broadcasting  Co., 
Allen  B.  DuMont  Laboratories  Inc.,  and  Amer- 
ican Broadcasting-Paramount  Theaters  Inc. 
Commissioners  Hennock  and  Bartley  dissented. 
Action  Dec.  24. 

Proposal  to  amend  3.611  (a)  of  Tv  Rules  dis- 
missed— By  report  and  order,  the  Commission 
dismissed  proposal  by  Logansport  Broadcasting 
Corp.,  Logansport,  Ind.,  relating  to  reference 
points  and  distance  computations  which  was  sub- 
ject of  proposed  rule  making  (Docket  10692), 
without  prejudice  to  its  refiling  at  later  date. 
The  Commission  feels  that  no  compelling  cir- 
cumstances were  presented  in  the  petition  or 
counterproposals  dictating  the  necessity  at  this 
time  to  make  changes  in  the  tv  assignment 
principles.  Commissioner  Bartley  dissented. 
Action  Dec.  24. 

Chattanooga,  Tenn. — Southern  Tv  Inc.;  Tri- 
State  Telecasting  Corp.;  WDEF  Bcstg.  Co.  Comr. 
John  C.  Doerfer  granted  petitions  by  Southern 
Television  and  Tri-State  Telecasting  Corp.  to 
dismiss  without  prejudice  their  applications  for 
CPs  for  new  tv  stations  to  operate  on  ch.  12; 
retained  in  hearing  application  of  WDEF  for 
the  same  channel.   Action  Dec.  23. 

Knoxville,  Tenn— Vhf  ch.  10  proceeding.  By 

order,  the  Commission  granted  petition  filed 
Dec.  4,  by  Scripps-Howard  Radio  Inc.,  request- 
ing that  hearing  examiner  be  given  authority 
to  enlarge  issues  to  permit  inquiry  into  the 
adequacy  of  finances  available  to  the  applicant, 
and  provided  for  such  an  issue.  Scripps-How- 
ard, WBIR,  and  Tennessee  Television  Inc.,  are 
seeking  new  tv  stations  on  ch.  10  in  Knoxville, 
Tenn.  Action  Dec.  28. 

Tv  Priority  List — FCC  issued  list  of  cities 
grouped  in  accordance  with  priorities  estab- 
lished in  revised  temporary  processing  pro- 
cedure for  mutually  exclusive  tv  applications 
[B»T,  Dec.  28].  Action  Dec.  23. 

Montpelier,  Vt.— Vhf  ch.  2  appeal.  By  order, 
the  Commission  scheduled  oral  argument  for 
Jan.  11  on  appeal  filed  Oct.  22  by  Colonial  Tv 
Inc.,  to  a  hearing  examiner's  order  denying  its 
petition  to  amend  its  application  for  new  tv 
station  on  ch.  3  and  to  the  examiner's  initial 
decision  of  Oct.  2  which  looked  toward  grant 
of  the  application  of  WCAX  Bcstg.  Corp.  for 
the  same  channel  in  Montpelier  and  denial  for 
default  of  Colonial's  application.  Action  Dec.  22. 

Shorewood,  Wis.— North  Shore  Bcstg.  Co.  FCC 
granted  petition  to  reinstate  application  for  new 
tv  station  on  uhf  ch.  31.  Action  Dec.  23. 


NAT  D. 
WILLIAMS 
Another 
Dynamic 
WDIA 
Personality 


DOCTOR 

CALDWELL'S 

LAXATIVE 

Renews  for  2nd  Big  Year 
on  WDIA,  Memphis 
.  .  .  consequently,  Dr.  Caldwell's  Laxa- 
tive begins  its  2nd  year  of  gaining 
completely  dominating  coverage  of  the 
562,212  Negroes  in  WDIA's  Nielsen 
area  (27  rich  counties).  With  a  sub- 
stantial weekly  announcement  sched- 
ule Dr.  Caldwell's  delivers  powerful 
selling  impact  on  this  46.9%  of  the 
total  area  population.  Select  a  WDIA 
schedule  to  fit  your  budget  and  join 
WDIA's  impressive  list  of  blue  chip 
accounts  including  Cheer,  Lysol,  Sal 
Hepatica,  Camel  Cigarettes,  Crisco, 
Wonder  Bread,  Coca-Cola  and  many 
others.  There's  a  WDIA  success  story 
waiting  for  your  product ! 

HOOPER  RADIO  AUDIENCE  INDEX 


City:  Memphis,  Tenn. 


Months:  Oct. -Nov.  '53 


Time 


WDIA  B 


T.R.T.P.  25.5  21.9  18.0  15.5  10.3  10.1    7.6  1.8 

(Note:  WDIA's  share  Sat.:  18.9;  Sun.:  37.1) 


Memphis,  Tenn.  WDI  A50,0S0°0O  Watts 

John  E.  Pearson  Co.,  Representative 
Dora-Clayton  Agency,  Southeast 


Radio-Television 

NOMINATIONS  INVITED 

1.  Radio  or  Television  Reporting:  For 
the  most  distinguished  example  of  spot 
news  reporting  of  a  single  news  event, 
scheduled  or  unscheduled,  broadcast  by 
radio  or  television  during  the  year. 

2.  Radio  or  Television  Newswriting:  For 
a  distinguished  example  of  newswriting 
or  commentary  for  radio  or  television. 
Nomination  must  consist  of  either  a  par- 
tial or  complete  script,  broadcast  or  tele- 
cast during  the  year. 

3.  Public  Service  in  Radio:  For  an  out- 
standing example  of  public  service  by  an 
individual  radio  station  or  network 
through  radio  journalism,  the  test  being 
worth,  effectiveness,  and  unselfish  or 
public-spirited  motives.  The  broadcasts 
must  be  journalistic,  not  entertainment. 
Commercially  sponsored  programs  not 
eligible. 

4.  Public  Service  in  Television:  For  an 
outstanding  example  of  public  service  by 
an  individual  television  station  or  net- 
work through  television  journalism,  the 
test  being  worth,  effectiveness,  and  un- 
selfish or  public-spirited  motives.  The 
broadcasts  must  be  journalistic,  not  en- 
tertainment. Commercially  sponsored 
programs  not  eligible. 

Deadline  Feb.  1,  1954 

SEND  ENTRIES  TO: 

Victor  E.  Bluedorn,  Ex.  Dir. 
Sigma  Delta  Chi 

35  E.  Wacker  Dr.,  Chicago  1 
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Telecasting 


January  4,  1954 


Page  99 


LOCATED 

M 

ST.  LOUIS 

In  the  very  heart  of  the  city ...  a  block  off  Forest 
Park.  600-foot  tower  on  the  second  highest  plot  of 
ground  in  the  area. 

ABC-CBS 
SHOWS 

NATIONAL 
ADVERTISERS 

such  as  BRISTOL  MYERS,  GEMEX,  GRUEN, 
BROWN  and  WILLIAMSON,  HAZEL  BISHOP,  GE, 
GENERAL  FOODS,  SHERWIN-WILLIAMS,  KRAFT, 
B-B  ROL-RITE  PENS,  SPEIDEL,  AMERICAN  TOBACCO, 
MOTOROLA,  ARMOUR,  CARTER  PRODUCTS, 
US  STEEL,  FALSTAFF,  BULOVA,  PONDS,  GENERAL 
MOTORS,  PONTIAC,  FORD,  BAB-O,  LIGGETT  and 
MYERS,  CHEVROLET,  THOR  and  many  others. 


'6T- 


H-R  TELEVISION  INC. 


NEW   YORK  •  CHICAGO  •  SAN    FRANCISCO  •  LOS  ANGELES 


CHANNEL  36 


SAINT  LOUIS 
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Station 


Dallas 


TELEVISION 
MARKET 

with 

MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile  area  .  .  . 

NOW 


FOR  THE  RECORD 


TELESTATUS® 

Jan.  4,  1954 

TV  STATIONS  ON  THE  AIR 

and  Reports  of  Tv  Sets  in  Their  Coverage  Areas — 

Editor's  note:  Stations  listed  here  are  on  the  air  with  regular  commercial  programming.  Each  is 
listed  in  the  city  where  it  is  licensed.  Stations  report  set  estimates  for  their  coverage  areas  to  B.T 
on  sworn  affidavits.  If  estimates  differ  among  stations  in  same  city,  separate  figures  are  shown  for 
each.  Since  set  estimates  are  from  the  station  any  question  about  them  should  be  directed  to  that 
source.    Total  U.  S.  sets  in  use  is  unduplicated  B»T  estimate. 


Outlets  on  Air  Sets  in  Station  Area 

City                 and  Channel  vhf  uhf 

ALABAMA 

Birmingham      WABT  (13) 

WBRC-TV  (6)  225,000   

Mobil*             WA  LA-TV  (10)  39,900   

WKAB-TV  (48)    40,600 

Montgomery     WCOV-TV  (20)    20,100 

ARIZONA 

Mesa  (Phoenix)KTYL-TV  (12)  71,500   

KOOL  (10) 
Phoenix  KOY-TV  (10) 

KPHO-TV  (5)  76,100   

Tucson  KOPO-TV  (13) 

KVOA-TV  (4)  18,100   

Yuma              KIVA  (11)  17,300   

ARKANSAS 

Fort  Smith        KFSA-TV  (22)    13,440 

Little  Rock         KRTV  (17)    44,226 

Pine  Bluff        KATV  (7)   

CALIFORNIA 

Bakersfield       KERO-TV  (10)  74,925   

KAFY-TV  (29)    49,600 

Chice              KHSL-TV  (12)  27,540   

Eureka             K I  EM-TV  (3)   

Fresno             KJEO-TV  (47)   

KMJ-TV  (24)    58,419 

Los  Angeles      KECA-TV  (7) 

KHJ-TV  (9) 

K LAC-TV  (13) 

KNBH  (4) 

KNXT  (2) 

KTLA  (5) 

KTTV  (11)  1,734,582   

KTHE  (28)   

Monterey         KMBY-TV  (8)  187,399   

Sacramento      KCCC-TV  (40)    34,200 

Salinas            KSBW-TV  (8)  190,212   

San  Diego         KFMB-TV  (8) 

KFSD-TV  (10)  206,382   

San  Francisco    KGO-TV  (7) 

KPIX  (5) 

San  Luis  "        KRON-TV  (4)  812,150   

Obispo         KVEC-TV  (6)  56,821   

Santa 

Barbara        KEYT  (3)  413,827   

Stockton           KTVU  (36)   

Tulare  (Fresno)  KCOK-TV  (27)    92,000 

COLORADO 

Colorado          KKTV  (11)  34,691   

Springs         KRDO-TV  (13)  31,000   

Denver  KBTV  (9) 

KFEL-TV  (2) 

KLZ-TV  (7) 

KOA-TV  (4)  180,825   

Pueblo             KCSJ-TV  (5)  37,500   

KDZA-TV  (3  40,000   

CONNECTICUT 

Bridgeport        WICC-TV  (43)    43,412 

New  Britain      WKNB-TV  (30)    112,562 

New  Haven       WNHC-TV  (6)  635,190  

Waterbury        WATR-TV  (53)    87,000 

DELAWARE 

Wilmington       WDEL-TV  (12)  171,989   

DISTRICT  OF  COLUMBIA 

Washington      WMAL-TV  (7)  580,000   

WNBW  (4)  570,200  

WTOP-TV  (9)  595,600   

WTTG  (5)  559,000   

FLORIDA 

Ft.  Lauderdale  WFIL-TV  (23)    86,000 

WITV  (17)   

Jacksonville      WMBR-TV  (4)  194,338   

WJHP-TV  (36)   

Miami             WTVJ  (4)  226,000   

Panama  City     WJDM  (7)   

Pensacola         WPFA  (15)   

St.  Petersburg    WSUN-TV  (38)    50,000 

West  Palm 

Beach           WIRK-TV  (21)    18,532 

GEORGIA 
Atlanta  WAGA-TV  (5) 

WLWA  (11) 

WSB-TV  (2)  330,000   

Augusta           WJBF.TV  (6)  36,300   

Columbus         WDAK-TV  (28)    16,500 

WRBL-TV  (4)   

Macon            WMAZ-TV  (13)  60,000  ....... 

WETV  (47)    24,544 

Rome               WROM-TV  (9)  75,500   

IDAHO 

Boise               KIDO-TV  (7)  16,123   

Idaho  Falls      KID-TV  (3)   

Meridian  (Boise)  K  BO!  (2)  19,500   

Pecatello         KWIK-TV  (10)   

Broadcasting   •  Telecasting 


City 


Belleville  (St. 

Louis,  Mo.) 
Bloomington 
Champaign 
Chicago 


Decatur 

Harrisburg 

Peoria 

Quincy 

Rockford 

Rock  Island 
(Davenport, 
Moline) 
Springfield 


Bloomington 
Evansville 
Fort  Wayne 
Indianapolis 
Lafayette 
Muncie 
Princeton 
South  Bend 


Ames 

Cedar  Rapids 

Davenport 

(Moline, 

Rock  Island) 
Des  Moines 
Fort  Dodge 
Sioux  City 
Waterloo 


Hutchinson 
Pittsburg 
Topeka 
Wichita 


Henderson 
Louisville 


Baton  Rouge 
Lake  Charles 
Monroe 

New  Orleans 


Bangor 

Lewiston 

Portland 


Baltimore 


Boston 

Cambridge 
(Boston) 
Springfield 

Worcester 


Ann  Arbor 
Battle  Creek 
Detroit 


Flint 

Grand  Rapids 

Kalamazoo 

Lansing 

Saginaw 


Outlets  on  Air  Sets  in  Station  Area 

and  Channel  vhf  uhf 

ILLINOIS 

WTVI  (54)    165,000 

WBLN  (15)   

WCIA  (3)  190,000   

WBBM-TV  (2) 
WBKB  (7) 
WGN-TV  (9) 

WNBQ  (5)  1,800,000   

WTVP  (17)    86,700 

WSIl-TV  (22)   

WEEK-TV  (43)    115,538 

WTVH-TV  (19)    106,405 

KHQA-TV  (7)  (See  Hannibal,  Mo.) 

WGEM-TV  (10)  76,000   

WREX-TV  (13)  140,025   

WTVO  (39)    56,000 

WHBF-TV  (4)  250,361   


WICS  (20)    31,000 

INDIANA 

WTTV  (4)  303,040   

WFIE  (62)    30,000 

WKJG-TV  (33)    40.331 

WFBM-TV  (6)  401,000   

WFAM-TV  (59)    40,320 

WIBC-TV  (49)    47,800 

WRAY-TV  (52)   

WSBT-TV  (34)    89,300 

IOWA 

WOI-TV  (5)  161,362   

KCRI-TV  (9)  88,324   

WMT-TV  (2)  195,000   

WOC-TV  (5)  250,361   

KGTV  (17)    17,325 

KQTV  (21)    40,000 

KVTV  (9)  70,914   

KWWL-TV  (7)   

KANSAS 

KTVH  (12)  69,697   

KOAM-TV  (7)   

WIBW-TV  (13)  41,712 

KEDD  (16)    48,329 

KENTUCKY 

WEHT  (50)    26,004 

WAVE-TV  (3)  310,015   

WHAS-TV  (11  )(b)   

WKLO-TV  (21)    51,557 

LOUISIANA 

WAFB-TV  (28)    36,100 

KTAG  (25)   

KNOE-TV  (8)  85,500   

KFAZ  (43)    15,160 

WDSU-TV  (6)  227,432   

WJMR-TV  (61)    56,443 


MAINE 

WABI-TV  (5) 
W  LAM-TV  (17) 
WCSH-TV  (6) 
WPMT  (53) 

MARYLAND 

WAAM  (13) 
WBAL-TV  (11) 
WMAR-TV  (2) 

MASSACHUSETTS 

WBZ-TV  (4) 
WNAC-TV  (7) 
WTAO-TV  (56) 

WHYN-TV  (55) 
WWLP  (61) 
WWOR-TV  (14) 

MICHIGAN 

WPAG-TV  (20) 
WBKZ-TV  (64) 
WJBK-TV  (2) 
WWJ-TV  (4) 
WXYZ-TV  (7) 
WTAC-TV  (16) 
WOOD-TV  (8) 
WKZO-TV  (3) 
WJIM-TV  (6) 
W  US-TV  (54) 
WKNX-TV  37) 


48,000 

60,581 


15,000 
21,800 


523,366   

1,131,598   

  79,600 

  90,000 

  14,200 

  55,924 

1,100,000   

1,140,826   

1,128,632   

  22,000 

346,108   

314,061   

240,321   

  25,096 

  50,300 


I  310,000  I 


TELEVISION  HOMES 

in  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 

0, — This  is  why — . 
KRLD-TVy 
"  is  your  best  buy 

Channel  ~*  f  Repfetrnli'd  by 

The  BRANHAM  Company 
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higher  j 
I  HIGHER  I 
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channel  4 
MIAMI 
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Outlets  on  Air  Sets  in  Station  Area 

City                   and  Channel  vhf  uhf 

MINNESOTA 

Austin               KMMT  (6)  67,941   

Duluth             WFTV  (38)    33,800 

Minneapolis      WCCO-TV  (4) 

(St.  Paul)       WTCN-TV  (11)  413,400   

St.  Paul  (Min-    KSTP-TV  (5) 

neapolis)       WMIN-TV   (11)  413,400   

Rochester          KROC-TV  (10)  60,000   

MISSISSIPPI 

Jackson            WJTV  (25)    27,745 

Meridian           WTOK-TV  (11)  21,600   

MISSOURI 

Columbia         KOMU-TV  (8)  35,000   

Festus               KACY  (14)   

Hannibal          KHQA-TV  (7)  90,223   

(Quincy,  III.) 
Kansas  City     KCMO-TV  (5) 

KMBC-TV  (9) 

WDAF-TV  (4) 

WHB-TV  (9)  352,946   

KCTY    (25)    51,363 

St.  Joseph         KFEQ-TV  (2)  81,879   

St.   Louis         KACY  (14)  (See  Festus) 

KSD-TV  (5)  555,914   

KSTM-TV  (36)    165,000 

WTVI  (54)  (See  Belleville,  III.) 

Springfield        KTTS-TV  10)  39,896   

KYTV  (3)  36,300   

MONTANA 

Billings             KOOK-TV  (2)  4,500   

Butte                KOPR-TV  (4)   

KXLF-TV  (6)  4,000   

NEBRASKA 

Lincoln  KFOR-TV  (10) 

KOLN-TV  (12)  71,348   

Omaha  KMTV  (3) 

WOW-TV  (6)  212,482   

NEVADA 

Las  Vegas       KLAS-TV  (8)  13,401   

Reno                KZTV  (8)  7,613   

NEW  JERSEY 

Atlantic  City     WFPG-TV  (46)    15,750 

Newark  (New   WATV  (13)  4,101,000   

York  City) 

NEW  MEXICO 

Albuquerque     KGGM-TV  (13)  36,000   

KOAT-TV  (7)  36,000   

KOB-TV  (4)  38,518   

Roswell            KSWS-TV  (8)  13,733   

NEW  YORK 

Albany             WROW-TV  41)  53,000 

Binghamton       WNBF-TV  (12)  193,064   

Buffalo            WBEN-TV  (4)  362.017(a)   

WBUF-TV  (17)    82,071 

Elmira              WECT  (18)    21,861 

WTVE  (24)    24,253 

New  York         WABC-TV  (7) 

WABD  (5) 

WATV  (13)  (See  Newark,  N.  J.) 
WCBS-TV  (2) 
WNBT  (4) 
WOR-TV  (9) 

WPIX  (11)  4,150,000   

Rochester  WHAM-TV  (6) 

WHEC-TV  (10) 

WVET-TV  (10)  205,000  ... 

Schenectady      WRGB  (6)  290,500   

Syracuse  WHEN  (8) 

WSYR-TV  (3)  268,275   

Utica               WKTV  (13)  129,000   

NORTH  CAROLINA 

Asheville          WISE-TV  (62)    14  200 

Charlotte          WBTV  (3)  373,916   

Greensboro       WFMY-TV  (2)  191,393   

Greenville         WNCT  (9)   

Raleigh            WNAO-TV  (28)    42,800 

Winston-Salem  WSJS-TV  (12)  157,580   

WTOB-TV  (26)    32,000 

NORTH  DAKOTA 

Bismarck           KFYR-TV  (5)   

Fargo              WDAY-TV  (6)  22,850   

Minot               KCJB-TV  (13)  16,000   

OHIO 

Akron               WAKR-TV  (49)    45,007 

Ashtabula         WICA-TV  (15)   

Cincinnati         WCPO-TV  (9) 
WKRC-TV  (12) 

WLWT  (5)  450,000   

Cleveland         WEWS  (5) 
WNBK  (4) 

WXEL  (8)  823,629   

Columbus         WBNS-TV  (10) 

WLWC  (4)  307,000   

WTVN  (6)  330,220   

Dayton  WHIO-TV  (7) 

WLWD  (2)  300,000   

WIFE  (TV)  (22)    33,328 

Lima                WLOK-TV  (73)    46,655 

Steubenville      WSTV-TV  (9)   

Toledo              WSPD-TV  (13)  228,000   

Youngttown      WFMJ-TV  (73) 

WKBN-TV  (27)    105,000 

Zanesville         WHIZ-TV  (50)    17,654 


Outlets  on  Air  Sets  in  Station  Area 

City                 and  Channel  vhf  uhf 

OKLAHOMA 

Lawton             KSWO-TV  (7)  34,211   

Okla.  City        KWTV  (9) 

WKY-TV  (4)  244,759   

KMPT  (191 

KTVQ  (25)    49,272 

Tulsa                KOTV  (6)  165,340   

OREGON 

Medford  KBES-TV  (5)   : 

Portland          KOIN-TV  (6)  138,876    I 

KPTV  (27)    128,299 

PENNSYLVANIA 

Altoona            WFBG-TV  (10)  346,462   

Bethlehem        WLEV-TV  (51)    46,584 

Chambersburg  WCHA-TV  (46)    12,300 

Easton              WGLV   (57)    57,415 

Erie                  WICU  (12)  208,500    > 

Harrisburg        WHP-TV  (55) 

WTPA  (71)    85,750 

Johnstown        WJAC-TV  (6)  720,770   

WARD-TV  (56)   

Lancaster         WGAL-TV  (8)  280,871    I 

Lebanon           WLBR-TV  (15)    120,025 

Newcastle       WKST-TV  (45)    85,802 

Philadelphia      WCAU-TV  (10)  1,592,000    i 

WFIL-TV  (6)  1,659,718   

WPTZ  (3)  1,724,329   

Pittsburgh        WDTV  (2)  770,000   

WENS  (16)    132,934 

WKJF-TV  (53)    140,000 

Reading            WEEU-TV  (33)    54,633 

WHUM-TV  (61)    175,000 

Scranton          WGBI-TV  (22)    105,000  I 

WTVU  (73)    150,424 

Wilkes-Barre     WBRE-TV  (28)  I 

„   ,                WILK-TV  (34)    125,000 

York  WNOW-TV  (49) 

WSBA-TV  (43)    76,100 

RHODE  ISLAND 

Providence       WJAR-TV  (10)  1,080,413   

SOUTH  CAROLINA 

Anderson          WAIM-TV  (40)   

Charleston        WCSC-TV  (5)  44,800  ... 

Columbia          WIS-TV  (10)  63,075   

WCOS  (25)    32,600 

WNOK-TV  (67)    30,000 

Greenville        WGVL  (23)    32,779 

SOUTH  DAKOTA 

Sioux  Falls      KELO-TV  (11)  43,952   

TENNESSEE 

Johnson  City     WJHL-TV(ll)  40,557 

Knoxville          WROL-TV  (6)  48,102   

WTSK-TV  (26)   

Memphis  WHBQ-TV  (13) 

WMCT  (5)  234,892   

Nashville  WSIX-TV  (8) 

WSM-TV  (4)  133,869   

TEXAS 

Abilene            KRBC-TV  (9)  18,810  . 

Amarillo           K  FDA-TV  (10)  36,804 

KGNC-TV  (4)  39,682   

Austin             KTBC-TV  (7)  52,913   

Dallas  KRLD-TV  (4) 

WFAA-TV  (8)  310,000   

El  Paso             KROD-TV  (4)  35,585  . . . 

KTSM-TV  (9)  32,487   

Ft.  Worth          WBAP-TV  (5)  297,201 

Galveston        KGUL-TV  (11)  235,000   

Harlingen         KGBS-TV  (4)  27,000 
Houston            KPRC-TV  (2) 

KUHT  (8)  281,500   

KNUZ-TV    (39)    54,000 

Longview          KTVE  (32)    16 100 

Lubbock  KCBD-TV  (11) 

KDUB-TV  (13)  37,923   

Midland  KMID-TV  (2) 

San  Angelo       KTXL-TV  (8)  15  539 

San  Antonie      KEYL  (5) 

WOAI-TV  (4)  173,069   

Temple             KCEN-TV  (6)  60,213 

Texarkana        KCMC-TV  (6)  51,186 

Tyler                KETX  (19)    8  000 

Waco               KANG-TV  (34)    1473a 

Wichita  Falls     KFDX-TV  (3) 

KWFT-TV  (6)  44,000   

UTAH 

Salt  Lake  KDYL-TV  (4) 

City             KSL-TV  (5)  150,200   

VIRGINIA 

Hampton 

(Norfolk)       WVEC-TV  (15)    54  000 

Harrisonburg     WSVA-TV  (3)  63  989 

Lynchburg         WLVA-TV  (13)  97218 
Newport  News  WACH  (33) 

Norfofc             WTAR-TV  (4)  205  600 

WTOV-TV  (27)  .......  75,i66 

Richmond  WVEC-TV  (15)  (See  Hampten) 

Roanoke           WTVR  (6)  182  302 

WSLS-TV  (10)  107,238  .'.'.*.'.'" 

WASHINGTON 

Bellingham       KVOS-TV  (12)  33  301 
Seattle             KING-TV  (5) 

KOMO-TV  (4)  916,100   

Spokane  K HQ-TV  (6) 

KXLY-TV  (4)  46,678  . 
Tacoma             KMO-TV  (13) 

KTNT-TV  (11)  314,100  . 

Yakima            KIMA-TV  (27)  ...  ...  12,528 

Broadcasting    •  Telecasting 


KBID  •  TV 

4,0,000  ^?ATTS 

CHANNEL  53 


*ln  Oregon  and  Washington 
MOORE  &  LUND 


1117  "N"  Street,  Fresno,  California 

Owned  and  Operated  by  the 
John  Poole  Broadcasting  Company 

Affiliated  with 

KBIC-TV,  Los  Angeles—  KB] F,  Sanger— KBlG,  Catalina 


Broadcasting   •  Telecasting 
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City 

Charleston 
Huntington 
Parkersburg 
Wheeling 

Eau  Claire 
Green  Bay 
Madison 

Milwaukee 

Oshlcosh 
Anchorage 


London 

Montreal 

Ottawa 


Outlets  on  Air 
and  Channel 

WEST  VIRGINIA 
WKNA-TV  (49) 
WSAZ-TV  (3) 
WTAP  (15) 
WTRF-TV  (7) 

WISCONSIN 
WEAU-TV  (13) 
WBAY-TV  (2) 
WKOW-TV  (27) 
WMTV  (33) 
WTMJ-TV  (4) 
WCAN-TV  (25) 
WOKY-TV  (19) 
WOSH-TV  (48) 

ALASKA 

KFIA  (2) 
KTVA  (11) 

CANADA 
CFPL-TV  (10) 
CBFT  (2) 
CBOT  (4) 


Sets  in  Station  Area 
vhf  uhf 


  20,279 

235,000   

  12,300 

451,500   

183,257   

  28,500 

628,575   

  194,880 

  160,000 

  13,110 

86,800   

10,100   


City 

Sudbury 
Toronto 


Honolulu 


Outlets  on  Air 
and  Channel 

CKSO  (5) 
CBLT  (9) 

HAWAII 
KGMB-TV  (9) 
KONA  (11) 

MEXICO 


Sets  in  Station  Area 


Matamoros 
(Brownsville, 

Tex.)  XELD-TV  (7) 

Tijuana 

(San  Diego)    XETV  (6) 


vhf 

1,900 

222,500 


40,420 

31,200 
213,175 


uhf 


Total  Stations  on  Air  348*;  Total  Cities  with  Stations  on 
Air  230*;  Total  Sets  in  Use  27,516,000. 

*  Includes  XELD-TV  Matamoros  and  XETV  Tijuana,  Mexico, 
and  educational  stations  KTHE  Los  Angeles  and  KUHT 
Houston. 

(a)  Figure  does  not  include  245,258  sets  which  station 
reports  it  serves  in  Canada. 


(b)  Number  of  sets  not  currently  reported, 
was  205,544  on  July  10,  19C2. 


Last  report 


New  Grantees'  Commencement  Target  Dates 

This  list  includes  all  stations  not  yet  on  the  air  commercially.    Stations  on  the  air  are  listed  in 
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Information  in  following  order:  Location,  call  letters, 
channel,  date  granted,  starting  target  date,  network 
and  representative. 

ALABAMA 

Birmingham,  WJLN-TV  (48),  12/10/52— Unknown. 
Birmingham,  WSGN-TV  (42),  12/18/52— Unknown. 
Decatur,  WMLS-TV  (23),  12/26/53-2/1/54. 
Montgomery,  Montgomery  Bcstg.  Co.  (12),  Initial  Deci- 
sion 10/7/53. 

ARKANSAS 

Little  Rock,  KARK-TV  (4),  6/18/53-March  '54,  NBC,  Petry. 
Little  Rock,  KETV  (TV)  (23),  10/30/53— Unknown. 


CALIFORNIA 


'54. 


Berkeley-San  Francisco,  KQED  (TV)  (*9),  7/24/53-Jan. 
Corona,  KCOA  (TV)  (52),  9/16/53-Unknown. 
Fresno,  KBID  (TV)  (53),  8/12/53-Jan.  '54,  Meeker. 
Los  Angeles,  KBIC-TV  (22),  12/10/52-Spring  '54. 
Merced,  KMER  (TV)  (34),  9/16/53-Unknown. 
Sacramento,  KBIK-TV  (46),  6/26/53-Spring,  '54. 
Sacramento,  McClatchy  Bcstg.  Co.  (10),   Initial  Decision 
11/6/53. 

Salinas,  KICU   (TV)   (28),  1/15/53-Unknown. 
San  Bernardino,  KITO-TV  (18),  1 1 /6/52-Unknown. 
San  Bernardino,  Orange  Belt  Telecasters  (30),  Initial  Deci- 
sion 9/18/53. 

San  Diego,  Elliot  L.  Cushman  (21),  12/23/53-Unknown. 
San  Francisco,  K BAY-TV  (20),  3/11/53-Feb.  '54  (granted 
STA  Sept.  15). 

San  Francisco,  KSAN-TV  (32),  4/29/53-2/1/54,  McGillvra. 

San  Jose,  KVIE  (TV)  (48),  6/17/53-Oct.  '54. 

San  Jose,  Standard  Radio  &  Television  Co.  (11),  Initial 

Decision  11/18/53. 
Yuba  City,  KAGR-TV  (52),  3/1 1/53— Unknown. 

COLORADO 

Denver,  KDEN  (TV)  (26),  7/1 1/52-Unknown. 
Denver,  KRMA-TV  (*6),  7/1/53-1954. 

Grand  Junction,  KFXJ-TV  (5),  3/26/53-May  '54,  Holman. 

CONNECTICUT 

Bridgeport,  WCTB  (TV)  (*71),  1/29/53— Unknown. 
Bridgeport,  WSJL  (TV)  (49),  8/14/52— Unknown. 


Information  in  following  order:  Location,  call  letters, 
channel,  date  granted,  starting  target  date,  network 
and  representative. 

Hartford,  WEDH  (TV)  (*24),  1/29/53— Unknown. 
Hartford,  WGTH-TV  (18),  10/21/53— Unknown. 
New  Haven,  WELI-TV  (59),  6/24/53-Summer  '54,  H-R  Tv. 
New   London,   WNLC-TV   (26),  12/31/52-Unknown. 
Norwich,  WCTN  (TV)  (*63),  1/29/53— Unknown. 
Stamford,  WSTF  (TV)  (27),  5/27/53— Unknown. 

DELAWARE 

Dover,  WHRN  (TV)  (40),  3/1 1/53—  Unknown. 
Wilmington,  WILM-TV  (83),  10/14/53— Unknown. 

FLORIDA 

Clearwater,  Pioneer  Gulf  Tv  Bcstrs.  (32),  1 2/2/53-Mareh 
'54. 

Fort  Myers,  WINK  (TV)  (11)  3/11/53-2/1/54,  Weed  Tv. 
Jacksonville,   WOBS-TV   (30),   8/12/53-April   '54,  Stars 
National. 

Miami,  Miami-Biscayne  Tv  Corp.  (33),  12/9/53 — Unknown. 
Miami,  WTHS-TV  (*2),  11/12/53—  Unknown. 
Miami,  WMIE-TV  (27),  12/2/53— Unknown. 
Orlando,  WDBO-TV  (6),  10/14/53-April  '54,  CBS,  Blair-Tv. 
Pensacola,  WEAR-TV  (3),  6/3/53-12/31/53,  CBS,  Holling- 
bery. 

Tampa,  Tampa  Times  Co.  (13),  Initial  Decision  11/30/53. 
Tampa,  WFLA-TV  (8),  Initial  Decision  7/13/53-Early  '54, 
NBC,  Blair-Tv. 

West  Palm  Beach,  Palm  Beach  Television  Inc.  (5),  11/4/53- 
6/1/54. 

GEORGIA 

Atlanta,  WQXI-TV  (36),  1 1  /19/53-Summer  '54. 
Augusta,  WRDW-TV  (12),  9/16/53-2/1/54,  CBS,  Headley- 
Reed. 

Savannah,  WTOC-TV  (11),  6/26/53-2/1/54,  CBS,  Katz. 
Thomasville,  E.  D.  Rivers  Sr.  (6),  12/23/53— Unknown. 
Valdosta,  WGOV-TV  (37),  2/26/53-Feb.  '54,  Stars  Na- 
tional. 

IDAHO 

Boise,  KTVI  (TV)  (9),  1/15/53-Oct.  '54,  ABC,  Hollingbery. 
Idaho  Falls,  KIFT  (TV)  (8),  2/26/53-April  '54,  ABC,  Hol- 
lingbery. 


Major  Market 
Regional  Independent 
$97*300.00 

Located  in  one  of  the  East's  important  cities.  This  fulltime 
5000  watt  property  is  in  a  unique  position  to  increase  both  gross 
and  net  profits  due  to  current  developments  in  this  excellent 
market.   Financing  available. 

Appraisals    •    Negotiations    •  Financing 

BLACKBURN  -  HAMILTON  COMPANY 

MDfO-TV-MEWSnMfit  MOKEKS 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stubblelleld 
Washington  Bide. 
Sterling  3-4341-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tewer 
Delaware  7-2755-* 


SAN  PBANCISCO 
Letter  M.  Smith 
235  Montgomery  St. 
Kxbrook  2-5C72 


Information  in  following  order:  Location,  call  letters1 
channel,  date  granted,  starting  target  date,  network 
and  representative. 

Nampa,  KFXD-TV  (6),  3/1 1/53— Unknown,  Hollingbery.  ! 

Pocatello,  K1SJ  (TV)  (6),  2/26/53-Nov.  '54,  CBS. 

Twin  Falls,  KLIX-TV  (11),  3/19/53-5/1/54,  ABC,  Holling 

bery. 

ILLINOIS 

Champaign,  WTLC  (TV)  (*12),  1 1/4/53-Unknown. 
Champaign,  WCUI  (TV)  (21),  7/22/53-Unknown. 
Chicago,  Chicago  Educational  Tv  Assn.  (*11),  11/5/53— 
Unknown. 

Chicago,  WHFC-TV  (26),  1/8/53-Unknown. 
Chicago,  WIND-TV  (20),  3/9/53— Unknown. 
Danville,    WDAN-TV    (24),    12/10/52-12/27/53,  Everett' 

McKinney  (granted  STA  Dec.  16). 
Evanston,  WTLE  (TV)  (32),  8/12/53— Unknown. 
Joliet,  WJOL-TV  (48),  8/21/53— Unknown. 

INDIANA 

Elkhart,  WSJV  (TV)  (52),  6/3/53-3/1/54,  H-R. 
Fort  Wayne,  Anthony  Wayne  Bcstg.  (69),  Initial  Decisior 
10/27/53. 

Indianapolis,  Universal  Bcstg.  Co.  (8),  Initial  Decisior' 

12/7/53-7/1/54,  Boiling. 
Indianapolis,  WJRE  (TV)  (26),  3/26/53— Unknown. 
Indianapolis,  WNES  (TV)  (67),  3/26/53— Unknown. 
Marion,  WMRI-TV  (29),  3/1 1/53— Unknown. 
Terre  Haute,  WTHI-TV  (10),  10/7/53— Unknown. 
Waterloo,  WINT  (TV)  (15),  4/6/53-3/1/54. 

IOWA 

Cedar  Rapids,  KEYC  (TV)  (20),  7/30/53— Unknown. 
Des  Moines,  WHO-TV  (13),  9/2/53-Spring  '54. 
Mason   City,   KGLO-TV   (3),    10/14/53-Spring   '54,  CBS 
DuM,  Weed. 

Sioux  City,  KCTV  (TV)  (36),  10/30/52— Unknown. 
KANSAS 

Manhattan,  KSAC-TV  (*8),  7/24/53— Unknown. 
Topeka,  Alf  M.  London  (42),  1 1/5/53— Unknown. 
Wichita,' KAKE  Bcstg.  Co.  (10),  Initial  Decision  10/30/53 

KENTUCKY 

Ashland,  WPTV  (TV)  (59),  8/14/52-Unknown,  Petry. 
Lexington,   WLAP-TV   (27),   12/3/53-4/1/54,  Pearson. 
Louisville,  WLOU-TV  (41),  1/15/53-Jan.  '54. 
Newport,  Tri-City  Bcstg.  Co.  (74),  1 2/24/53-Unknown. 
Paducah,  WTLK  (TV)  (43),  9/16/53— Unknown. 

LOUISIANA 

Alexandria,  KSPJ  (TV)  (62),  4/2/53— Unknown. 

Baton  Rouge,  KHTV  (TV)  (40),  12/18/52-Unknown. 

Baton  Rouge,  Louisiana  Tv  Bcstg.  Corp.  (2),  Initial  Deci- 
sion 12/22/53. 

Lafayette,  KVOL-TV  (10),  9/16/53-3/15/54  (share  tim. 
with  KLFY-TV). 

Lafayette,  KLFY-TV  (10),  9/16/53-Unknown  (share  tin* 
with  KVOL-TV). 

Lake  Charles,  KPLC-TV  (7),  11/12/53— Unknown. 

New  Orleans,  WCKG  (TV)  (26),  4/2/53-Late  Winter  '54/ 
Gill-Perna. 

New  Orleans,  WCNO-TV  (32),  4/2/53-1/1/54. 
New  Orleans,  WTLO  (TV)  (20),  2/26/53— Unknown. 
Shreveport,    KSLA    (TV)     (12),    9/19/53-1/1/54,  NBC; 
CBS,  Raymer  (granted  STA  Dec.  21). 


MAINE 

Poland,  WMTW  (TV)  (8),  7/8/53-4/1/54. 
Portland,     WGAN-TV     (13),     11/19/53-2/1/54,  Avery- 
Knodel. 

*  MARYLAND 
Baltimore,  United  Bcstg.  Co.  (18),  12/9/53— Summer  '54. 
Baltimore,  WITH-TV  (60),  12/18/52-Unknown,  Forjoe. 
Cumberland,  WTBO-TV  (17),  11/12/53-Summer  '54. 
Frederick,  WFMD-TV  (62),  10/24/52— Winter  '54. 
Salisbury,   WBOC-TV   (16),  3/11/53-3/1/54,  Burn-Smith. 


MASSACHUSETTS 

WMGT    (TV)  (74), 


2/1 8/53-1 /15/54,f 
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Adams-Pittsfield, 
Walker. 

Boston,  WBOS-TV  (50),  3/26/53— Unknown. 
Boston,  WGBH-TV  (*2),  7/16/53-10/1/54. 
Boston,  WJDW  (TV)  (44),  8/12/53— Unknown. 
Brockton,  WHEF-TV  (62),  7/30/53-Fall  '54. 
Lawrence,  WGIM  TV)  (72),  6/10/53— Unknown. 
New    Bedford,    WTEV    (TV)    (28),   7/11/52-Spring  '54, 
Walker. 

Pittsfield,  WBEC-TV  (64),  11/12/53-Unknown. 
Worcester,  WAAB-TV  (20),  8/12/53.April  '54,  Hollingbery. 

MICHIGAN 

Ann  Arbor,  WUOM-TV  (*26),  1 1/4/53— Unknown. 
Battle  Creek,  WBCK-TV  (58),  1 1/20/52-Summer  '54, 
Headley-Reed. 

Bay  City-Saginaw,  WNEM-TV  (5),  9/2/53-1/24/54,  Head- 
ley-Reed. 

Benton  Harbor,  WHFB-TV  (42),  2/26/53-Unknown. 
Cadillac,  WWTV   (TV)    (13),  4/8/53-1/3/54,  CBS,  ABC 

DuM,  Weed  (granted  STA  Sept.  29). 
Detroit,  UAW-CIO  Bcstg.  Corp.  (62),  11/19/53-Unknown. 
East  Lansing,  WKAR-TV  (*60),  10/16/52-1/15/54. 
Flint  WFDF-TV  (12),  Initial  Decision  5/11/53. 
Muskegon,  WTVM  (VI)  (35),  12/23/52-Unknown. 
Saginaw,   WSBM-TV   (51),  10/29/53-Unknown. 
Traverse  City,  WPBN-TV  (7),  1 1 /25/53-Unknown. 

MINNESOTA 

Duluth,  KDAL-TV  (3),  12/11/53-3/1/54,  Avery-Knodel. 
St.  Paul,  WCOW-TV  (17),  3/11/53-Unknown. 

MISSISSIPPI 

Columbus,  WCBI-TV   (28),  3/11/53-Unknown. 

Gulfport,  WGCM-TV  (56),  2/11/53-Unknown. 

Jackson,  WSLI-TV  (12),  7/22/53-Jan.  '54,  ABC,  Weed  Tv. 

Jackson,  WLBT  (TV)   (3),  8/27/53-12/28/53,  NBC,  Hol- 
lingbery (granted  STA  Oct.  19). 

Meridian,    WCOC-TV    (30),    12/23/52-1/1/54    (granted  f 
STA  Nov.  13).  I 

Broadcasting   •  Telecasting 


Information  in  following  order:  Location,  call  letters, 
channel,  date  granted,  starting  target  date,  network 
and  representative. 

MISSOURI 

Cape    Girardeau,    KFVS-TV    (12),    10/14/53-April  '54, 
Pearson. 

Cape  Girardeau,  KGMO-TV  (18),  4/16/53-Unknown. 
Clayton,  KFUO-TV  (30),  2/5/53-Unknown. 
Joplin,  Air  Time  Inc.  (12),  12/23/53-Unknown. 
Kirksville,  KBIZ  Inc.  (3),  12/16/53-6/15/54. 
St.  Louit,  KETC  (TV)  (*9),  5/7/53-Unknown  (granted  STA 
Aug.  12). 

St.  Louis,  WIL-TV  (42),  2/12/53-Unknown. 
Sedalia,  KDRO-TV  (6),  2/26/53-Feb.  '54,  Pearson. 

MONTANA 
Billings,  KRHT  (TV)  (8),  1/15/53-Unknown. 
Great  Falls,  KFBB-TV  (5),  1/15/53-Early  '54,  CBS,  Weed 
Tv. 

Great  Falls,  KMON-TV  (3),  4/9/52-Unknown,  Holling- 
bery. 

Missoula,   KGVO-TV    (13),   3/11/53-7/1/54,   CBS,  Gill- 
Perna. 

NEBRASKA 

Kearney,  KHOL-TV  (13),  7/22/53-Dec.  '53,  CBS,  DuM, 
Meeker  (granted  STA  Oct.  29). 

NEW  HAMPSHIRE 
Keene,  WKNE-TV  (45),  4/22/53— Unknown. 
Manchester,  WMUR-TV  (9),  8/26/53-2/15/54,  Weed. 
Mt.  Washington,  WMTW  (TV)  (8),  7/8/53-4/1/54. 

NEW  JERSEY 

Asbury  Park,  WRTV  (TV)  (58),  10/2/52-1/9/54  (granted 

STA  Dec.  10). 
Atlantic  City,  WOCN  (TV)  (52),  1/8/53-Unknown. 
Camden,   South   Jersey   Bcstg.   Co.   (17),   Initial  Decision 

12/23/53. 

New  Brunswick,  WDHN  (TV)  (47),  4/2/53-Unknown. 
New  Brunswick,  WTLV  (TV)  (*19),  12/4/52-Unknown. 
Trenton,  WTTM-TV  (41),  7/16/53-Unknown. 

NEW  MEXICO 
Clovis,  KNEH  (TV)  (12),  3/4/53-Unknown. 

NEW  YORK 
Albany,  WPTR  (TV)   (23),  6/10/53-Unknown. 
Albany,  WTVZ  (TV)  (*17),  7/24/52-Unknown. 
Binghamton,  WQTV  (TV)  (*46),  8/14/52-Unknown. 
Bloomingdale  [Lake  Placid],  Great  Northern  Tv  Inc.  (3), 

12/2/53-Summer  '54. 
Buffalo,  WTVF-TV  (*23),  7/24/52-Unknown. 
Ithaca,  WHCU-TV  (20),  1/8/53-Nov.  '54,  CBS. 
Ithaca,  WIET  (TV)   (*14),  1/8/53-Unknown. 
Jamestown,  WJTN-TV  (58),  1/23/53-Unknown. 
Kingston,  WKNY-TV  (66),  1/23/53-Jan.  '54,  NBC,  CBS, 

DuM,  Meeker. 
New  York,  WGTV  (TV)  (*25),  8/14/52-Unknown. 
Poughkeepsie,  WEOK-TV  (21),  11/26/52-Jan.  '54. 
Rochester,  WRNY-TV   (27),  4/2/53-Unknown. 
Rochester,  WROH  (TV)  (*21),  7/24/52— Unknown. 
Rochester,  WCBF-TV  (15),  6/10/53-Unknown. 
Schenectady,  WTRI  (TV)  (35),  6/11/53-1/15/54. 
Syracuse,  WHTV  (TV)   (*43),  9/18/52-Unknown. 
Utica,  WFRB  (TV)  (19),  7/1/53-Unknown. 
Watertown,  WWNY-TV  (48),  12/23/52-Unknown,  Weed 

Tv. 

NORTH  CAROLINA 

Asheville,  Skyway  Bcstg.  Co.  (13),  12/9/53— Unknown. 
Chapel  Hill,  WUNC-TV  (*4),  9/30/53-Sept.  '54. 
Charlotte,  WAYS-TV  (36),  2/26/53-1/15/54,  ABC,  Boiling. 
Durham,  WCIG-TV  (46),  2/26/53-Unknown,  DuM,  NBC, 

H-R  Television. 
Goldsboro,  WTVX  (TV)  (34),  9/30/53-Unknown. 
Greensboro,  WCOG-TV  (57),  1 1/20/52-Unknown,  ABC, 

Boiling. 

Mount  Airy,WPAQ-TV    (55),   3/1 1/53-Early   '54,  Thomas 
Clark. 

Wilmington,    WMFD-TV    (6),    7/30/53-12/31/53,  NBC, 
Weed  (granted  STA  Dec.  11). 

NORTH  DAKOTA 

Valley  City,  KXJB-TV  (4),  8/5/54-Early  '54,  Weed  Tv. 
OHIO 

Cincinnati,  WCIN-TV  (54),  5/14/53-Spring  '54. 
Cleveland,WERE-TV  (65),  6/18/53-Unknown. 
Cleveland,  United  Bcstg.  Co.  (19),  11/25/53-Unknown. 
Columbus,   WOSU-TV    (*34),  4/22/53-Unknown. 
Lima,  WIMA-TV  (35),  12/4/52-Spring  '54,  Weed  Tv. 
Massillon,  WMAC-TV  (23),  9/4/52-4/15/54,  Petry. 
Youngstown,  WUTV  (TV)  (21),  9/25/52-Unknown,  Petry. 

OKLAHOMA 

Ada,  Eastern  Okla.  Tv  Co.  Inc.  (10),  12/16/53-6/1/54. 
Enid,   Streets   Electronics    Inc.    (5),  12/16/53-Unknown. 
Miami,  KMIV  (TV)  (58),  4/22/53-Unknown. 
Oklahoma    City,    Oklahoma    Educational    Tv  Authority 

(*13),  12/2/53-Unknown. 
Tulsa,  KCEB  (TV)  (23),  2/26/53-1/15/54,  Boiling. 

OREGON 

Eugene,  KVAL-TV  (13),  5/14/53-3/1/54,  Hollingbery. 
Portland  (Ore.)-Vancouver  (Wash.),  KVAN-TV  (21),  Initial 

Decision  6/18/53. 
Portland,  Oregon  Television  Inc.   (12),  Initial  Decision 

11/10/53. 


HOWARD  E.  STARK 


Brokers  and   Financial  Consultants 
TELEVISION  STATIONS  •  RADIO  STATIONS 

50  E.  58th  St. 

New  York  22,  N.  Y.      ELdorado  5-0405 


Information  in  following  order:  Location,  call  letters, 
channel,  date  granted,  starting  target  date,  network 
and  representative. 

Salem,  KPIC  (TV)  (24),  12/9/53-Dec.  '53  (granted  STA 
Aug.  4). 

Salem,  KSLM-TV  (3),  9/30/53— Unknown. 
Springfield-Eugene,  KTVF  (TV)  (20),  2/1 1/53-Unknown. 

PENNSYLVANIA 
Allentown,  WFMZ-TV  (67),  7/16/53-Early  '54. 
Allentown,  WQCY  (TV)  (39),  8/12/53-Unknown. 
Erie,   Commodore   Perry   Bcstg.   Service   Inc.   (66),  initial 

Decision  12/10/53. 
Erie,  WSEE  (TV)  (35),  10/14/53-Unknown. 
Harrisburg,  WCMB-TV  (27),  7/24/53-3/1/54,  Cooke. 
Hazleten,  WAZL-TV  (63),  12/18/52-Unknown,  Meeker. 
Lancaster,WWLA  (TV)  (21),  5/7/53-Early  '54,  Taylor. 
Lewistown,  WMRF-TV   (38),  4/2/53-Unknown. 
Philadelphia,  WIBG-TV  (23),  10/21/53-Unknown. 
Philadelphia,  WIP-TV  (29),  1 1/26/52-Unknown. 
Pittsburgh,  WQED  (TV)  (*13),  5/14/53-Feb.  '54  (granted 

STA  Oct.  14). 

Pittsburgh,  WTVQ  (TV)  (47),  12/23/53-Early  '54,  Head- 
ley-Reed. 

Scranton,  WARM-TV  (16),  2/26/53-1/1/54,  Hollingbery. 
Wilhamsport,  WRAK-TV  (36),  1 1/13/52-Unknown. 

RHODE  ISLAND 

Providence,  WNET  (TV)  (16),  4/8/53-Unknown. 
Providence,  WPRO-TV  (12),  9/2/53-Unknown,  Blair  Tv 
(granted   STA   Sept.  23). 

SOUTH  CAROLINA 
Aiken,  WAKN-TV  (54),  10/21/53-Unknown. 
Camden,  WACA-TV  (15),  6/3/53-Jan.  '54. 
Florence,  WPDV  (TV)  (8),  11/25/53-Unknown. 
Greenville,   WFBC-TV   U),  7/30/53-1/1/54,   NBC,  Weed. 
Greenwood,  WCRS-TV  (21),  4/8/53— Unknown. 
Spartanburg,   WORD-TV    (7),  11/25/53-Unknown. 
Spartanburg,  WSCV  (TV)  (17),  7/30/53-Jan.  '54. 

TENNESSEE 

Chattanooga,  WOUC  (TV)  (49),  8/21/52-Unknown,  Pear- 
son. 

Chattanooga,  WTVT  (TV)  (43),  8/21/52-Unknown. 

Jackson,  WDXI-TV  (9),  12/2/53-6/1/54. 

Old  Hickory  [Nashville],  WLAC-TV  (5),  8/5/53-1/1/54. 

TEXAS 

Amarillo,   Plains  Empire  Bcstg.  Co.   (7),   12/11/53— Un- 
known. 

Beaumont,  KBMT  (TV)  (31),  12/4/52-Unknown. 
Beaumont,  KTRM-TV  (6),  Initial  Decision  7/22/53. 
Corpus  Christi,  Coastal  Bend  Tv  Co.  (22),  Initial  Decision 
12/10/53. 

Corpus  Christi,  H.  L.  Hunt  (43),  12/9/53-Unknown. 

Dallas,  KDTX  (TV)  (23),  1/15/53-Unknown. 

Dallas,  KLIF-TV  (29),  2/12/53-8/1/54. 

Fort  Worth,  KTCO  (TV)  (20),  3/1 1/53-Unknown. 

Houston,  KTVP  (TV)  (23),  1/8/53-Unknown. 

Houston,  KXYZ-TV  (29),  6/18/53-Unknown. 

Lubbock,  KFYO-TV  (5),  5/7/53-Unknown,  Katz. 

Lufkin,  KTRE-TV  (9),  3/11/53-1954,  Taylor. 

Marshall,  KMSL  (TV)  (16),  6/25/53-Unknown. 

San  Antonio,  KALA  (TV)  (35),  3/26/53-Unknown. 

San  Juan,  WKAQ-TV  (2),  7/24/52-1954,  Inter-American. 

Sherman,  KSHM  (TV)  (46),  3/4/53-Unknown. 

Sweetwater,    KPAR-TV    (12),    8/26/53— Unknown,  CBS, 

Avery-Knodel. 
Victoria,  KNAL  (TV)  (19),  3/26/53-Unknown,  Best. 
Weslaco,  KRGV-TV  (5),  7/16/53-1/1/54,   NBC,  Raymer. 

UTAH 

Provo,  KOVO-TV  (11),  12/2/53-Unknown. 
Salt  Lake  City,  KUTV  (TV)   (2),  3/26/53-2/15/54,  ABC, 
Hollingbery. 

VERMONT 

Montpelier,    WCAX    Bcstg.    Corp.    (3),    Initial  Decision 
10/2/53. 

VIRGINIA 

Charlottesville,    WCHV-TV    (64),    1 /29/53-Winter  '54, 
Walker. 

Danville,  WBTM-TV  (24),  12/18/52-1/15/54,  Hollingbery. 
Marion,    WMEV-TV     (50),    4/2/53-Unknown,  Donald 
Cooke. 

Richmond,    Winston-Salem    Bcstg.    Co.    (29),  12/2/53- 
Unknown. 

WASHINGTON 

Seattle,  The  U.  of  Washington  (*9),  12/23/53-Unknown. 
Vancouver     (Wash.)-Portland     (Ore.),     KVAN-TV  (21), 
9/25/53-1/15/54. 

WEST  VIRGINIA 
Beckley,  WBEY  (TV)  (21),  6/25/53-Unknown. 
Fairmont,  WJPB-TV  (35),  7/1/53-1/1/54,  Gill  Perna. 
Wheeling,  WLTV  (TV)  (51),  2/1 1/53— Unknown. 

WISCONSIN 

La  Crosse,  La  Crosse  Tv  Corp.  (38),  12/16/53— Unknown. 
La  Crosse,  WKBT  (TV)  (8),  10/28/53-Unknown,  Raymer. 
Madison,  WHA-TV  (*21),  10/7/53— Unknown. 
Marinette,  WMAM-TV  (11),  1 1/18/53— Unknown. 

WNAM-TV    (42),  12/23/52-1/11/54, 


WDSM-TV    (6),    10/14/53— Unknown, 


George 
Free  4V 


Neenah, 

Clark. 
Superior, 

Peters. 

WYOMING 
Casper,  KSPR-TV  (2),  5/14/53— Unknown. 
Cheyenne,    KFBC-TV    (5),    1/23/53-1/15/54,    CBS,  Hol- 
lingbery  (granted  STA   Dec.  3). 

ALASKA 

Fairbanks,  KFIF  (TV)  (2),  7/1/53— Spring  '54,  ABC,  CBS. 
HAWAII 

Honolulu,  KULA-TV  (4),  5/14/53-1/1/54. 

PUERTO  RICO 
San  Juan,  WAPA-TV  (4),  8/12/53— Unknown. 
San  Juan,  WKAQ-TV  (2),  7/24/52-1954,  Inter-American. 
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WSYR-TV 

Syracuse,  N.Y. 

Channel  3 

100  kw 

The  Only  Low-Band 
V.H.F.  Station  in 
Central  New  York 

Head!ey-Reed 
National  Representatives 

NBC  Affiliate 

WSYR-TV 


SLAND** 


We  have  never  encountered  a 
Broadcaster  who  wasn't  inter- 
ested in  this  hazard — nor 
one  who  wasn't  exposed  to  it! 
Hundreds,  nationwide, 
have  our  unique 

INSURANCE 
covering  this  and  related  risks, 
Policies  tailored  to  fit  your 
institution.  Rates?  Almost 
absurdly  low.  Details?  A  letter 
to  us,  please. 


WRITE    FOR    DETAILS    AND  RATES 


INSURANCE  EXCHANGE 
KANSAS  CITY,  MISSOURI 
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Fifth  Amendment  Phonies 

CURRENT  events  once  again  point  up  the  need  for  positive  ac- 
tion by  broadcast  station  and  network  ownership  against  those 
who  hide  behind  the  Fifth  Amendment  in  refusing  to  answer 
questions  regarding  communistic  activity  or  espionage.  We  have 
no  patience  with  those  who,  on  phony  intellectual  grounds,  insist 
they  are  good  Americans,  and  then  won't  talk  because  their  testi- 
mony might  incriminate  them. 

A  person  is  a  loyal  citizen  or  he  isn't.  One  who  now  owes  his 
allegiance  to  Communism  can't  be  a  good  American.  That  is  not 
to  say  that  an  individual  who  in  his  misguided  youth  joined  a 
Commy  front  outfit  can  no  longer  be  a  good  citizen.  He  or  she 
should  frankly  admit  the  former  association  and  forthrightly  con- 
fess that  regrettable  mistake. 

Certainly,  there  has  been  enough  evidence  in  this  past  genera- 
tion to  establish  beyond  question  that  authoritarian  Government 
is  repugnant  to  American  ideals.  The  importance  of  this  to  the 
broadcast  field  is  also  historically  established.  Once  a  dictator 
moves,  he  first  commandeers  the  radio.  (In  this  decade  television 
would  be  equally  important.)  This  is  because  broadcasting  is  the 
swiftest  means  of  reaching  the  masses  and  of  controlling  them. 

General  Electric  Co.,  which  handles  a  great  volume  of  sensitive 
Government  contract  work,  a  few  weeks  ago  decided  it  would  fire 
as  bad  security  risks,  employes  who  use  the  device  of  the  Fifth 
Amendment.  Previously  Attorney  General  Brownell  had  ruled 
that  recourse  to  the  Fifth  Amendment  disqualified  a  Government 
employe  from  further  service. 

Based  on  what  has  happened  elsewhere  in  this  shrinking  world, 
it's  clear  that  radio  and  television  cannot  afford  to  harbor  any 
one  who  is  even  suspect.  It  is  as  important  as  Government,  be- 
cause in  an  emergency  broadcasting  is  the  voice  of  Government. 

A  network  microphone  in  the  hands  of  a  Communist  at  zero 
hour  could  be  more  potent  than  a  thousand  atomic  bombs. 

To  hide  behind  the  Fifth  Amendment  is  a  reflection  upon  station 
ownership.  Therefore,  as  a  necessary  first  step,  any  employe  on 
a  station  or  network  payroll  who  cites  the  Fifth  Amendment  in 
refusing  to  testify,  should  be  fired  summarily. 

Another  Year;  Another  Congress 

HAVING  counted  the  achievements  of  another  "miracle  year" 
in  the  electronic  arts  and  sciences,  we  now  look  wistfully 
toward  the  year  ahead. 

The  beginning  of  the  calendar  year  1954  also  marks  the  con- 
vening of  the  second  session  of  the  83d  Congress — a  Congress 
that  demonstrated  it  is  wired  for  radio  and  tv  sound  and  sight. 

Every  politician  wants  to  be  a  tv  expert.  Last  session  a  record 
number  of  measures  was  introduced.  All  still  are  pending,  since 
Congress  didn't  adjourn;  it  merely  recessed.  There  are  a  dozen 
bills  of  varying  degrees  of  importance  ready  to  be  dropped  into 
House  and  Senate  hoppers  this  week. 

The  FCC,  as  usual,  will  come  in  for  a  good  share  of  Congres- 
sional attention.  But  unless  the  FCC  is  caught  in  partisan  cross 
fire,  it  should  enjoy  an  unusually  good  year  on  Capitol  Hill. 

The  FCC  wound  up  1953  with  its  "must  slate"  virtually  clear. 
It  has  handled  its  most  vexatious  problem — the  tv  allocations  log- 
jam— to  the  point  where  only  adversary  hearings  are  left.  That  was 
the  real  pressure  point  at  the  last  session.  Legislators  on  both  sides 
hammered  away  at  the  FCC  for  new  tv  stations  in  their  constituen- 
cies. 

The  skill  with  which  Chairman  Rosel  H.  Hyde  has  directed  the 
FCC's  activities  in  coping  with  the  tv  problem  certainly  should  win 
the  approbation  of  both  Senate  and  House  committees  dealing 
with  communications.  And  it  appears  the  FCC  has  spent  less  money 
for  this  purpose  than  even  Congress  had  anticipated — a  unique 
departure  in  government. 

The  drum-bcatcrs  in  Congress  for  approval  of  compatible  color 
have  been  assuaged  too.  The  FCC  took  its  good  time  in  handing 
down  its  color  decision,  determining  as  it  did  that  it  wasn't  writing 
a  per  curium  opinion  pronouncing  approval,  but  a  magna  carta 
that  must  stand  the  test  of  time.  We  doubt  whether  there  will  be 
any  valid  criticism. 

There  are  imponderables  too,  because  no  one  can  devine  what 
Page  106    •     January  4,  1954 


Drawn  for  Broadcasting  •  Telecasting  by  Sid  Hix 


a  Senator  or  a  Congressman  may  contrive  to  do  in  so  active  and 
volatile  a  field  as  broadcasting.  The  redoubtable  Sen.  Joe  Mc- 
Carthy uncorked  one  at  the  last  Congress  to  make  mandatory  the 
recording  and  filming  of  everything  that  is  broadcast  (and  which 
would  bankrupt  most  smaller  operations).  There's  the  Hinshaw 
Bill  on  making  subscription-tv  a  common  carrier. 

This  year  of  1954  is  a  political  year.  The  lads  on  the  opposite 
sides  of  the  aisles  will  be  banging  away  for  strategic  advantage. 
Radio  and  television  are  the  most  effective  campaigning  media. 
They  should  avoid  getting  caught  in  the  middle  and  possibly  stabbed 
by  their  own  kilocycles.  • 

Recovering  Their  Fumble 

FOR  THE  first  time  in  the  past  three  years  there  appears  to  be 
a  chance  that  the  National  Collegiate  Athletic  Assn.'s  incred- 
ible stranglehold  on  college  football  telecasts  will  be  relaxed. 

Unless  they  unexpectedly  back  down  from  a  policy  they  adopted 
a  month  ago,  the  Big  Ten  members  will  stage  a  revolt  at  this  week's 
meeting  of  the  NCAA  convention  of  coaches  and  athletic  direc- 
tors in  Cincinnati.  What  the  Big  Ten  wants  is  regional  control 
over  football  television.  Among  conference  members  none  can 
present  a  more  formidable  bloc  than  the  Big  Ten. 

The  essence  of  a  statement  adopted  by  the  Big  Ten,  or  the  West-  j 
ern  Conference  as  it  is  more  formally  known,  at  an  early  December 
meeting  was  that  the  NCAA's  plan  of  a  game  a  week  did  not  ; 
provide  the  public  with  "a  satisfactory  representation"  of  football,  j 
Surely  that  is  understating  the  case. 

Midwest  viewers  can  hardly  be  expected  to  be  satisfied  when  ] 
on  a  given  Saturday  any  number  of  Midwest  games  are  being 
played  and  an  Ivy  League  game  is  the  sole  television  attraction. 
Nor  can  Easterners  be  pleased  when  television  brings  them  only 
a  contest  in  Oklahoma  on  a  day  that  several  important  other  games  i 
are  being  played  close  to  home. 

The  Big  Ten  was  quite  right  in  saying  that  the  NCAA's  disre-  ' 
gard  of  public  interest  could  lead  to  the  "entire  collapse"  of  the 
NCAA  monopoly.    Unfortunately  the  Big  Ten's  suggested  cure  of  \ 
regional  control,  though  obviously  an  improvement  over  the  cen- 
tralized monopoly  now  existing,  is  not  drastic  enough. 

It  is  time  that  football  games  were  opened  to  competitive  bidding 
on  an  individual  basis  and  schools  allowed  to  set  their  own  policies. 
Only  in  the  course  of  unrestricted  freedom  of  choice  by  individual 
members  can  the  NCAA  pretend  to  be  serving  public  interest. 

That,  however,  is  not  likely  to  come  about  immediately.  The 
substitution  of  regional  for  single-handed,  national  control  would 
at  least  be  a  step  toward  the  ideal  realization. 

It  must  cheer  telecasters  to  know  that  for  once  they  will  have 
official  representation  at  the  NCAA  conference  this  week.  Though 
we  do  not  profess  to  know  what  Harold  E.  Fellows,  NARTB  presi- 
dent, will  say  in  his  talk  to  the  athletic  directors,  we  are  sure  he 
will  make  a  good  case  for  less  restriction.  He  and  George  J. 
(Coach)  Higgins  (KMBC-AM-TV  Kansas  City),  chairman  of  thd 
NARTB  Sports  Committee,  can  be  counted  on  to  enlighten  the 
meeting  and  infuse  some  reason  in  what  in  the  past  have  been 
largely  emotional  affairs. 
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For  Years,  The  KMBC-KFRM  Team  has 
been  the  undisputed  leader  among  the  radio 
stations  in  the  great  Kansas  City  primary 
trade  area.   As  the  sixth  oldest  CBS  radio 
affiliate,  KMBC  has  enjoyed  the  audience 
that  goes  with  the  nation's  number  one 
radio  network.  Arthur  B.  Church's  32  years 
of  radio  know-how  are  the  key  to  the 
Team's  leadership  in  local  programming 
and  the  finest  of  facilities. 

In  television,  KAABC-TV  is  the  "Big  I"  in 
Kansas  City— both  literally  and  figuratively. 
With  the  CBS  Television  Network  (KAABC-TV 
shares  time  with  WHB-TV  on  Channel  9), 
KAABC-TV  immediately  took  the  spotlight 
and  its  fair  share  of  audience.  (A  special 
promotion  tie-in  with  TV  Preview  Magazine 
conducted  before  Channel  9  had  been 
on  the  air  a  month  resulted  in  nearly  12,000 
pieces  of  mail).  KAABC-TV  originates  eight 
live  TV  programs  daily  to  add  to  the 
station's  popularity.  AAore  are  to  be  added 
in  the  near  future. 

KAABC-TV,  the  big  "I"  of  television  in 
Kansas  City,  and  The  KAABC-KFRAA  Team, 
undisputed  radio  leader  in  the  Heart  of 
America,  belong  on  your  sales  force.  See 
your  nearest  Free  &  Peters  colonel  now 
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CBS  RADIO  FOR  THE  HEART  OF  AMERICA 
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My  WATTLE 

Is  Blushing  With  Pride! 

...All  Because  My  225,000  Watts 

\    Have  Earned  Me  Front  Cover  Posi- 

\    tions  With  Alert  Time  Buyers  All 

\  Over  The  Country! 

\  |   

\  100  MICROVOLTS  PER  METE"r~1 


Westerly 


WJAR-TV 

CHANNEL  10 

Providence  •  Rhode  Island 


National  Sales 
Representatives: 

WEED  TELEVISION 


HE  NEWSWEEKLY 
:»F  RADIO  AND  TV 


^    ...  And  Because  More  Advertisers  Buy 
\     More  Time  In  More  Of  My  Top-Rated 
\    Local  Programs  On  WJAR-TV,  Than 
\    On  Any  Other  Station  in  New  England! 

FOR  AS  LITTLE  AS  85,  PER  1000  TV  HOMES 


*  "WATTLE"  —  The  Chin  Flap  That 
Shows  My  Emotions 


ERIE 
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PENNSYLVANIA'S 


THIRD 


CITY 
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WHERE  PUBLIC  SERVICE 
REALLY  MEANS  SOMETHING 


by  WICU  TV    CHANNEL  12 

REPRESENTATIVE  .  .  Edward  Petry  &  Co.,  Inc. 

NO.  2  OF  A  SERIES 


he  greatest  actors  and  actresses  of 
all  time  are  the  children.  Here  is  a  first 
grade  group  from  one  of  Erie's  Parochial 
Schools.  Students  are  featured  on  a 
recent  Public  Service  show  on  WICU- 
TV,  the  great  VHF  station  in  Penn- 
sylvania's Third  City.  With  a  TV  set 
saturation  of  99%, 
Erie  has  the  highest 
percentage  of  set  cir- 
culation of  any  city  in 
the  U.S.A.! 


FAMED  WICU  TV  l  lltWEL  12 
. . .  winner  of  many  awards  for  outstanding 

ItMMOUS  Emmimi  •  mi  other  PUBLIC , 


WICUTV 


mm 

.  owned  and  operated  by  DISPATCH  INC. 

which  is  closely  affiliated  with  the  133  year  old 
ERIE  DISPATCH  and  RADIO  STATION  WIKK 


RADIO 
TV 

NEWSPAPER 


WICU-TV— Erie,  Pa. 
Edward  Petry  &  Co.,  Inc. 

WIKK-AM — Erie,  Pa. 
H.-R.  Co. 

WTOD— Toledo,  Ohio 
Forjoe 


WHOO— Orlando,  Florida 
Avery-Knodel 

WMAC-TV— Massillon,  Ohio 
Edward  Petry  &  Co.,  Inc. 

The  Erie  Dispatch — Erie,  Pa. 
Reynolds-Fitzgerald 


/u<f£4  inc. 


HOME  OFFICE— 500  EDWARD  LAMB  BLDC  ,  TOLEDO,  OHIO  ...  WASHINGTON  OFFICE  ...  1177  NATIONAL  PRESS  BLDG 


with  'Kitchen  Karnival 


YOU  CAN'T  MISS 

*Tfie  noon-fime  —  fun-f/'me  qu/z  show 
that  truly  merchandises  your  product 

WBAL 

50,000  Watts   •   Radio  Baltimore   •   NBC  Affiliate 
Nationally  Represented  by  Henry  J.  Christal  Co. 


Published  every  Monday,  with  Yearbook  Numbers  (53rd  5^th  issues )  publish^  ™ 

DeSales  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  Marcn  it,  ±»oo,  «. 


CONFIRMED 

The  American  Research  Bureau's 
Report  for  October  1953,  confirms   V       t  -wm^^ 
the  Tele-Pulse  Report  for  the  same 

month.  Tt^r^^^S^^^^^-  ~^~'r 

ELEVEN  OF  THE  FIRST....* 

15  highest  rated  programs  in 
Dallas  are  on  KRLD-TV,  Channel  4 

Here's  ARB's  report: 

KRLD-TV   11  Firsts 

Channel  B   4  Firsts 

Channel  C _   NO  Firsts 

Nothing  sudden  or  "come  lately"  about  KRLD-TV's  dominating  leader- 
ship. It  is  the  net  result  of  a  progressive  and  continuing  history  of  doing 
a  job  for  its  viewers  and  advertisers  "above  and  beyond  the  call  of 
duty"  of  an  ordinary  television  station. 

Exclusive  outlet  for  CBS  Television  Network  Programs  in  Dallas  and 
Fort  Worth.  100,000  watts  Video. 


JOHN  W.  RUNYON,  Chairman  of  the  Board 
CLYDE  W.  REMBERT,  President 


THE  BIGGEST  BUY  IN  THE  BIGGEST  MARKET  IN  THE  BIGGEST  STATE 


The  Times  Heraid  Station.  Owners  and 
operators  of  Radio  Station  KRLD, 
50,000  watts. 


The  Branham  Company,  Exclusive  Representative 
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j  s"^iivviiwwv  dosed 

IrECORD     $8.5     MILLION  transaction 
j  whereby  Storer  Broadcasting  Co.  acquires 
Empire  Coil  Co.  (WXEL  [TV]  Cleveland, 
Jvhf  ch.  9,  and  KPTV  [TV]  Portland,  Ore., 
uhf  ch.  27)  is  forerunner  of  other  deals  in- 
volving fabulous  Storer  operations.  Trans- 
action necessitates  sale  of  at  least  one  Storer 
tv  property  since  he  holds  maximum  of  five 
,'vhfs.   It's  presumed  he  will  seek  am  affiliate 
I  for  WXEL.  Then  he  would  have  to  sell  an 
I  am  affiliate  to  bring  his  radio  station  total 
:to  seven-station  maximum.   (See  story  page 
(27.) 

★  ★  ★ 

FCC  MEMBERS  this  Wednesday  will  have 
luncheon  with  White  House  Secretariat.  It 
jwill  be  first  meeting  of  FCC  en  banc  at 
',  White  House  since  administration  change, 
j  although  Chairman  Hyde  has  had  several 
i  conferences  there. 

★  ★  ★ 

j  THERE'll  be  no  mention  whatever  of  "re- 
|  cession"  in  upcoming  Advertising  Council 
I  all-media  campaign  to  promote  U.  S.  econ- 
j  omy,  to  be  announced  Tuesday,  but  drive 
j  actually  is  strictly  anti-recession  move  built 
I  around  growing  belief  that  country  may  be 
|  headed  toward  leaner  days. 

★  ★  ★ 

AT  THIS  DATE  it  appears  that  not  one 
member  of  FCC  fundamentally  favors 
Budget  Bureau  proposal  for  schedule  of 
filing  fees  to  defray  FCC's  operating  costs 
1  (see  editorial,  page  122).  One  Commission- 
er, it's  understood,  may  offer  proposal  to 
assess  rates  on  basis  of  station  rate  cards, 
which  would  mean  that  station's  own  ap- 
praisal of  its  worth  would  govern.  But 
there's  still  way  out  since  Budget  Bureau 
directive  isn't  mandatory. 

★  ★  ★ 

EXTENT  to  which  major  networks  regard 
time-sharing  operations  in  tv  as  probationary 
indicated  in  insistence  that  such  contracts 
carry  floating  six-month  cancellation  clause. 
Networks  obviously  find  it  easier  to  deal 
with  one  entity  rather  than  two  on  tv  clear- 
ances and,  therefore,  are  disposed  to  keep 
their  contractual  situations  fluid  to  enable 

j   them  to  jump  to  full-time  operations  if  and 

j   when  available. 

★  ★  ★ 

THERE  ARE  half-dozen  big-station  deals 
(both  radio  and  television)  brewing  in  antic- 
ipation of  revision  of  FCC's  multiple  own- 
ership rule  permitting  single  entities  to  con- 
trol seven  stations  in  any  class  but  not  more 
than  five  vhfs  in  tv.  It's  premature,  princi- 
pals say,  to  talk  about  these  deals  until 
they're  closer  to  consummation. 

★  ★  ★ 

RENEWED  TREND  toward  acquisition  of 
broadcast  properties,  primarily  tv,  by  ab- 
sentee investment  capital  is  causing  FCC 
concern.  Commission  majority  would  pre- 
fer to  see  professional  broadcasters  rather 
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circuit  

than  professional  bankers  or  Wall  Streeters 
in  business  of  operating  stations  and  this 
attitude  may  be  manifested  in  one  or  more 
pending  cases  involving  transfers. 

★  ★  ★ 

DOOR  may  be  wide  open  for  much  shuf- 
fling by  GOP  Senators  for  coveted  places 
on  Senate  Interstate  &  Foreign  Commerce 
Committee.  Unless  party  alignments  pre- 
vent it,  move  to  Senate  Foreign  Relations 
Committee  is  certain  for  Sen.  Homer  E. 
Capehart  (R-Ind.).  He  would  take  vacancy 
created  there  by  death  of  Sen.  Charles  W. 
Tobey.  Capehart  jump  from  Commerce 
committee  would  leave  two  GOP  vacancies, 
advance  Sen.  Andrew  F.  Schoeppel  (Kan.) 
as  Republican  ranking  next  to  Chairman 
Bricker. 

★  ★  ★ 

CROSLEY  Broadcasting  Corp.  soon  will 
unwrap  details  of  survey  taken  by  WLW- 
WLWT  (TV)  Cincinnati  on  estimated 
amount  of  business  brought  in  from  outside 
of  community  by  audience  participation 
shows.  Crosley  based  survey  on  two  shows 
programmed  daily  and  one  show  Saturday. 
Both  radio  and  tv  are  included.  Figures 
will  point  up  2,000  out-of-towners  per  week 
with  business  volume  brought  in  at  $250- 
300,000  per  year  level. 

★  ★  ★ 

NEXT  headache  facing  video-suppressing 
college  sports  directors,  baffled  over  televi- 
sion's present  impact,  will  be  color.  They 
fear  appeal  of  gay  crowds,  green  gridirons, 
uniforms  and  drama  of  modern  playing 
techniques  will  treble  medium's  impact  on 
attendance  at  games — flanked  by  such  new 
developments  as  magnetic  recording,  sub- 
scriber service  and  theatrical  showings. 

★  ★  ★ 

PROPOSAL  in  talking  stage  would  change 
makeup  of  traditional  Congressional  Direc- 
tory, bible  of  U.  S.  lawmakers,  with  mark  of 
broadcast  influence.  Move  is  afoot  to  in- 
sert pronunciation  guide  of  all  legislators' 
names,  serving  as  boon  to  radio-tv  newsmen, 
commentators  throughout  country. 

★  ★  ★ 

WHILE  it  has  not  yet  been  officially  an- 
nounced, NBC's  o&o  WMAQ  Chicago  is 
set  to  start  all-night  operation  about  Feb.  1. 
Station  will  air  music,  news  and  traffic  bul- 
letins. Move  presumably  ties  in  with  Con- 
elrad  civil  defense  operation. 

★  ★  ★ 

BACK  of  formation  of  new  Broadcast  Ex- 
ecutives Ciub  of  Chicago  is  desire  to  return 
to  original  concept  of  old  Chicago  Radio 
Management  Club,  which  concentrated  on 
buying  and  selling  before  it  expanded  mem- 
bership to  include  producers,  directors  and 
related  personnel.  It  also  is  felt  new  or- 
ganization will  not  overlap  Chicago  Televi- 
sion Council,  which  has  played  up  enter- 
tainment phase  of  visual  media. 
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VERY  TRUE  in  the  case  of  local  TV  weathercasts.  For  no  subject  is 
of  wider  interest  than  the  weather. 

And  when  forecasts  are  pinpointed  to  the  local  market  —  and  put  on  by 
a  well-known  local  personality — they  rate  high  and  sell  hard. 

One  6:15  P.M.  weather  cast  captures  over  one-third  of  the 
total  TV  audience— per  telecast. 

Each  of  these  programs  does  an  excellent  selling  job.  Each  can  do 
much  to  help  jump  your  sales. 


represented  by 


WSB-TV  Atlanta 

WBAL-TV  Baltimore 

WFAA-TV  Dallas 

KOA-TV  Denver 

WICU  Erie 

KPRC-TV  Houston 

KECA-TV  Los  Angeles 

KSTP-TV  MpTs.-St.  Paul 

WSM-TV  Nashville 

WABC-TV  New  York 


Edward  Petry  &  Co.,  Inc. 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES  •  DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO  •  DALLAS 


WTAR-TV  Norfolk 

KMTV  Omaha 

WTVH-TV  Peoria 

WENS  Pittsburgh 

WOAI-TV  San  Antonio 

KFMB-TV  San  Diego 

KGO-TV   San  Francisco 

KOTV  Tulsa 

KEDD  Wichita 


Things  have  changed 
in  ARKANSAS,  too! 


Five-figure  incomes  may  once  have  been  rare  in 
Arkansas,  but  believe  us,  times  have  changed! 
The  State  has  recently  made  spectacular  economic 
advances — Farm  Income,  for  example,  is  132.3% 
greater  than  it  was  ten  years  ago  .  .  .  Retail 
Sales  are  251.7%  greater*! 

Radio  in  Arkansas  has  also  taken  giant  strides 
forward.  Almost  all  the  State  can  now  be  covered 
with  one  radio  station — 50,000-watt  KTHS  in 
Little  Rock — CBS  Radio,  and  the  only  Class  1-B 
Clear  Channel  station  in  the  State.  KTHS  gives 
primary  daytime  coverage  of  1,002,758  people,  more 
than  10%  of  whom  depend  upon  KTHS  exclusively 
for  primary  daytime  service.  KTHS  actually  delivers 
an  interference-free  daytime  signal  to  3,372,433 
people ! 

Talk  with  your  Branham  man,  soon,  for  all  the 
KTHS  facts. 


*  Sales  Management  figures 


50,000  Watts  ...  CBS  Radio 

Represented  by  The  Branham  Co. 
Under  Same  Management  as  KWKH,  Shreveport 
Henry  Clay,  Executive  Vice  President 
B.  G.  Roberston,  General  Manager 


KTHS 

BROADCASTING  FROM 

LITTLE  ROCK,  ARKANSAS 


at  deadline 


Kevin  Sweeney  Becomes 
New  President  of  BAB 

ELEVATION  of  Executive  Vice  President 
Kevin  B.  Sweeney  to  presidency  of  BAB  an- 
nounced Friday  following  his  nomination  by 
unanimous  vote  of  five-man  nominating  com- 
mittee and  ratification  by  entire  board  of  direc- 
tors without  dissent  [Closed  Circuit,  Dec.  21, 
1953].  He  succeeds  William  B.  Ryan,  who 
resigned  effective  Dec.  3 1  over  policy  differences 
[B«T,  Nov.  23,  1953]. 


Mr.  Sweeney, 
nominating  commit- 
tee and  executive 
committee  also 
agreed  on  creation 
of  two  new  vice 
presidents  in  the  near 
future  to  assure 
"strength  and  depth 
at  the  executive 
level."  Executive 
committee  accepted 
recommendations 
advanced    by  Mr. 


Mr.  Sweeney  Sweeney  for  "certain 

minor  modifications 
in  operating  policies  which  we  feel  will  speed 
BAB's  growth  to  the  $1  million  level,"  ac- 
cording to  Board  Chairman  Charles  C.  Caley 
of  WMBD  Peoria,  and  Robert  D.  Swezey,  of 
WDSU  New  Orleans,  chairman  of  nominating 
committee.  Post  of  executive  vice  presidency, 
given  to  Mr.  Sweeney  when  Mr.  Ryan's  resig- 
nation became  effective,  will  be  dropped,  but 
"all  those  policies  and  services  that  have  built 
BAB  so  swiftly  into  a  major  influence  in  na- 
tional and  local  advertising"  will  be  retained. 

Mr.  Sweeney  was  understood  to  have  wanted 
no  written  contract  for  presidency,  but  pledged 
himself  to  continue  in  office  at  least  two  years. 

Mr.  Swezey  said  new  president  was  nomi- 
nated "only  after  committee  gave  thorough 
consideration  to  the  qualifications  of  a  number 
of  people  who  had  applied  or  been  recom- 
mended. ...  In  brief,  we  found  no  person 
available  who  had  what  we  considered  qualifi- 
cations for  the  position  superior  to  those  of 
Mr.  Sweeney.  We  find  it  difficult  to  match  his 
sincere  confidence  in  the  continued  strength, 
importance  and  effectiveness  of  radio  among 
media,  his  energy,  his  creative  and  promo- 


REALIGNMENT  of  RCA,  involving  four  pro- 
motions, establishment  of  two  new  divisions 
and  consolidation  of  staff  functions  was  an- 
nounced jointly  by  Brig.  Gen.  David  Sarnoff, 
chairman  of  board,  and  Frank  Folsom,  presi- 
dent, Friday. 

Promoted  to  be  executive  vice  presidents 
were  Joseph  B.  Elliott,  Consumer  Products 
Division;  W.  Walter  Watts,  Electronic  Prod- 
ucts Division;  Dr.  E.  W.  Engstrom,  RCA  Labs. 
Division,  and  Charles  M.  Odorizzi,  corporate 
staff. 

Consumer  Products  and  Electronic  Products 
are  new  divisions  in  RCA  entity.  They  en- 
compass major  functions  of  what  was  formerly 


FILM  SELLS  FAST 

RCA  RECORDED  Program  Services 
reported  Friday  that  it  sold  The  Little 
Match  Girl  Christmas  tv  film  program 
in  65  markets  during  10-day  period. 
Company  spokesman  noted  that  prints 
of  film,  produced  in  Berlin,  did  not 
reach  salesmen  until  10  days  prior  to 
Dec.  25. 


tional  ability  and  his  knowledge  of  the  job 
to  be  done." 

Mr.  Caley  said  "we  have  tremendous  confi- 
dence in  Kevin  Sweeney  as  the  best  man  to 
head  the  activities  of  BAB.  We  believe  he 
and  the  excellent  staff  which  has  been  de- 
veloped in  the  past  two  years  will  increase  the 
already  important  contribution  BAB  is  making 
to  radio's  prosperity.  ..." 

Mr.  Sweeney  joined  BAB  in  November  1951 
as  vice  president  to  direct  all  promotion  and 
sales  activities.  He  started  in  radio  sales  and 
promotion  upon  graduation  from  U.  of  South- 
ern California  in  1938,  serving  IVi  years  with 
CBS  in  Los  Angeles,  then  moving  to  ABC  as 
western  sales  promotion  manager  and  subse- 
quently (1943)  as  assistant  to  western  division 
vice  president.  After  two  years  of  wartime 
service  as  Navy  aviation  officer,  he  returned 
to  radio  as  general  manager  of  Housewives 
Protective  League  programs.  He  held  that 
post  until  HPL  programs  were  sold  to  CBS  in 
1948,  then  moved  to  KFI-AM-TV  Los  Angeles 
as  general  sales  manager  and  continued  there 
until  he  became  sales  manager  of  Don  Lee  Net- 
work television. 

Sees  Universal  Tv 

PREDICTION  that  television  will  become  as 
universal  as  radio  within  next  10  years,  with 
some  60  million  tv  sets  in  use  in  American 
homes,  expressed  in  statement  released  today 
(Mon.)  by  Don  G.  Mitchell,  Sylvania  Electric 
Products  Inc.  chairman.  He  said  that  on  as- 
sumption that  tv  set  wears  out  in  about  eight 
years,  long-term  demand  should  be  between 
IV2  and  9  million  sets  annually.  Mr.  Mitchell 
praised  entire  tv  industry  and  National  Televi- 
sion System  Committee  for  work  in  develop- 
ment of  approved  color  standards. 


RCA  Victor  Division,  it  is  understood.  Corpo- 
rate staff  is  new  organization,  also,  and  will 
supervise  staff  functions  of  RCA  and  all  units 
and  subsidiaries. 

Both  Gen.  Sarnoff  and  Mr.  Folsom  pointed 
to  eightfold  increase  in  RCA  sales  in  last  15 
years  and  trebling  of  workers  to  today's  65,000 
total — as  well  as  "steadily  growing  business  in 
a  constantly  changing  art  and  industry" — as 
reasons  for  establishing  new  organization. 

It  is  understood  that  W.  A.  Buck,  general 
manager  of  RCA  Victor  Division,  will  be  vice 
president  in  charge  of  general  planning.  It 
also  is  presumed  that  the  RCA  Victor  name  will 
be  retained  as  a  trade  mark. 


•   BUSINESS  BRIEFLY 

B  &  W  BOOSTS  BUDGET  •  Brown  &  Wil- 
liamson Tobacco  Co.,  Louisville,  has  boosted 
its  budget  for  1954,  effective  Jan.  18,  adding 
30  more  television  markets  to  its  present  list 
and  increasing  frequencies  on  60  stations  al- 
ready running  campaigns.  In  addition,  fre- 
quency in  33  radio  markets  is  to  be  increased. 
Agency:  Ted  Bates  Inc.,  N.  Y. 

PACKARD  CAMPAIGN  •  Packard  Cars, 
through  Maxon  Inc.,  using  large  saturation 
spot  announcement  campaign  in  radio  and 
television  in  wide  number  of  markets.  Sched- 
ule will  run  tomorrow  (Tues.)  through  Jan.  18, 

GMC  SPONSORS  GODFREY  •  General 
Motors  Corp.  (Frigidaire)  effective  Jan.  6  be- 
gan sponsoring  Arthur  Godfrey  &  His  Friends 
on  CBS-TV,  every  other  Wednesday,  8:30-9 
p.m.  Agency:  Foote,  Cone  &  Belding,  Chicago. 

SUNSHINE  URGED  TO  USE  RADIO  • 
Cunningham  &  Walsh,  N.  Y.,  understood  to 
have  recommended  early-starting  radio  spot 
announcement  campaign  for  Sunshine  biscuits. 
Advertiser  expected  to  make  decision  early 
this  week. 

SEEK  AVAILABILITIES  •  Harry  M.  Frost 
Co.,  Boston,  looking  for  radio  spot  announce- 
ment availabilities  in  limited  number  of  markets 
for  its  client,  Gorton-Pew  fisheries,  Gloucester. 
Schedule  probably  will  start  late  January  or 
early  February. 

FROZEN  FISH  SPOTS  •  Frionor  Frozen 
Fish,  Jersey  City  (Norwegian  frozen  fish), 
is  planning  largest  regional  radio  and  television 
campaign  in  its  history,  effective  Feb.  18  for 
six  weeks.  Spots  will  run  from  13  to  26  times 
per  week  on  Wednesday,  Thursday  and  Friday 
mornings.  Client  placing  time  on  women's 
participating  shows  (cooking  and  shopping 
formats)  in  about  dozen  radio-tv  markets. 
Creative  Adv.,  Jersey  City,  is  agency. 

Frey,  McAvity,  Stanton 
Get  Promotions  at  NBC 

PROMOTION  of  George  H.  Frey  to  vice  pres- 
ident in  charge  of  television  network  programs 
and  election  of  NBC-TV  National  Program 
Director  Thomas  McAvity  and  Film  Division 
Director  Carl  Stanton  to  vice  presidencies  were 
announced  Friday  by  President  Sylvester  L. 
(Pat)  Weaver  Jr.  following  monthly  board 
meeting.  « 

Harry  C.  Hagerty,  financial  vice  president  of 
Metropolitan  Life  Insurance  Co.  and  member 
of  RCA  Board,  was  elected  to  NBC  Board. 

Mr.  Frey,  who  has  been  vice  president  and 
director  of  tv  sales,  succeeds  John  K.  Herbert, 
resigned  [B*T,  Dec.  28,  1953],  while  Mr. 
Hagerty  takes  board  seat  held  by  Mr.  Herbert. 
Mr.  McAvity's  new  title  is  vice  president  in 
charge  of  television  network  programs  and 
Mr.  Stanton's  is  vice  president  in  charge  of 
Film  Division.  Promotions  follow  last  month's 
elevation  of  Mr.  Weaver  from  tv  program 
vice  presidency  to  presidency  of  NBC,  and  of 
Robert  W.  Sarnoff  from  Film  Division  vice 
presidency  to  NBC  executive  vice  presidency 
[B«T,  Dec.  7,  1953]. 


RCA  Realigns,  Creates  Two  New  Divisions; 
Elliott,  Watts,  Engstrom,  Odorizzi  Exec.  V.P.'s 
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How  Are  You  Fixed  For  Sales? 


Ginny  Wood,  gracious  hostess  of 
WSPD-TV's  "Woman's  Window", 
has  the  sparkling  enthusiasm  and 
experience  it  takes  to  increase  your 
sales  in  the  WSPD-TV  billion  dol- 
lar market. 

"Woman's  Window"  is  directed  to 
WSPD-TV's  women  viewers,  featur- 
ing interviews  with  interesting  wo- 
men who  make  Toledo  tick.  Toledo 
women  know  Ginny,  and  her  fan 
mail  proves  they  are  enthusiastic 
about  her. 

Ginny  Wood 


Sales  Increase  With  Proper  Planning 


Ginny  carefully  works  out  nuworld  cheese  pre-  Using    props,   Ginny  actively  demonstrates 

sentation  with  Marion  Mills  of  Arthur  Towle  sponsors'  products — everything  from  food  to 

Agency.  house  paint. 


Get  your  share  of  sales  in  WSPD-TV's  billion  dollar  market. 
Contact  your  nearest  Katz  agency  or  call  ADams  3175  in  Toledo. 
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WBUF-TV  Ruled  'Party 

In  Interest7;  Other  Actions 

CLAIM  by  uhf  ch.  17  WBUF-TV  Buffalo  that 
it  will  suffer  economic  injury  from  grant  of 

j  vhf  ch.  2  there  to  Niagara  Frontier  Amusement 
Corp.  is  sufficient  to  consider  station  "party 
in  interest"  in  ch.  2  hearing,  Chief  of  FCC 
Broadcast  Bureau  asserted  Friday  in  comment 
upon  WBUF-TV  petition  to  intervene. 

Ch.  2  hearing  began  Friday,  was  recessed  to 
this  Friday.  It  was  called  by  FCC  on  Niagara 
Frontier  bid,  survivor  applicant  after  merger 
proposal,  with  issues  including  good  faith  of 
Enterprise  Transmission  Inc.,  dismissed  appli- 
cant not  involved  in  merger  [B»T,  Dec.  14,  1953]. 
Niagara  Frontier  proposes  to  buy  physical  plant 

j  of  uhf  ch.  59  WBES-TV  Buffalo,  now  deleted, 
which   quit    after    publicity    of   proposal  [B-T, 

I  Dec.  21,  1953]. 

WBUF-TV  in  multiple  pleadings  charges  Com- 

j  mission  improperly  set  Niagara  Frontier  for  hear- 
ing, asks  reconsideration;  seeks  return  of  ch.  2 
bid  to  nonhearing  processing  line,  and  requests 

,  enlargement  of  issues  in  hearing.  WBUF-TV 
contends  its  participation  will  enable  revelation 

|  of  facts  which  FCC  counsel  might  overlook. 

CBS  Answers  Show  Cause  Order 

REPLYING  to  FCC  show  cause  order  to  give 
CBS  three  years  to  give  up  excess  am  station 
holdings  under  new  multiple  ownership  rules 
limiting  am  to  seven  [B-T,  Nov.  30,  1953].  CBS 
told  Commission  that  when  it  made  investments 
FCC's  rules  permitted  it  to  do  so.  "Those  invest- 
ments do  not  violate  the  letter  or  the  spirit"  of 
,   rules,  CBS  said,  concluding  it  "should  not  be  com- 
I   pelled  to  divest  itself"  of  any  holdings  in  am. 
'   CBS  owns  six  outlets,  has  minority  in  three  more. 
Merger  Proposed  by  Charleston  Applicants 
MERGER  proposed  by  two  applicants  for  vhf 
ch.  8  Charleston,  W.  Va.,  as  Capital  Tv  Co.  Fri- 
day petitioned   FCC   to   dismiss   its   bid,  keep 
WCHS  in  hearing.   Capital  would  be  minor  stock- 
holder in  tv  venture. 

Beachview  Urges  WAVY  Application  Dismissal 
CHARGING  vhf  ch.  10  application  and  amend- 
ments thereto  of  competitor  WAVY  Portsmouth, 
Va.,  are  financially  and  legally  defective,  fails 
to  disclose  "material  information  required  by 
Commission,"  constitutes  "unauthorized  transfer 
of  control"  and  contains  "material  misrepresent- 
ation of  fact,"  Beachview  Broadcasting  Corp.  of 
Norfolk  petitioned  FCC  Friday  to  dismiss  WAVY's 
television  application  or  in  alternative  to  en- 
large issues  in  ch.  10  hearing.  Beachview  fur- 
ther alleges  split  stock  arrangement  and  voting 
trust  puts  11  stockholders  "in  a  position  to  obtain 
voting  control,  upon  a  negligible  financial  out- 
lay" of  about  $490  "at  the  expense  of  some  50 
other  stockholders;"' .  WAVY  -earlier."  petitioned 
for  dismissal  of  Beachview  on  financial  grounds. 

New  Bid  for  Buffalo  Ch.  7 

NEW  TV  bid  for  vhf  ch.  7  filed  at.  FCC  Friday 
by  WWOL  Buffalo.  Already  pending  for  ch.  7 
there  are  WKBW,  Community  Tv  Co.  and  Great 
Lakes  Tv  Inc.  Latter  is  merger  of  WFBR.  Cop- 
per City  Broadcasting  Corp.  (WKTV-TV  Utica), 
WPIT  (Pittsburgh)  Inc.  and  Catarac  Theatre 
Corp.  [B»T,  Nov.  30,  1953]. 

WTVR  (TV)  Increases  Power 

WTVR  (TV)  Richmond,  Va.,  increased  power 
five-fold — from  20  to  100  kw— Friday  after- 
noon with  move  to  new  transmitting  location 
in  heart  of  Richmond.  New  844-ft.  tower, 
1,049  ft.  above  sea  level,  and  maximum  radi- 
ated power  will  give  Havens  &  Martin  station 
statewide  coverage,  station  official  said.  Two- 
year,  $750,000  construction  job  also  involved 
complete  re-equipping  with  RCA  25  kw  trans- 
mitter and  antenna.  WTVR  began  operating 
April  22,  1948,  is  affiliated  with  all  four  net- 
works and  is  represented  by  Blair  Tv  Inc. 

Raytheon  Profit 

RAYTHEON  MFG.  Co.,  Waltham,  Mass.,  has 
reported  net  profit  of  $1,639,000  on  sales  of 
$81,177,000  for  first  half  of  fiscal  year  ended 
Nov.  30,  1953,  as  compared  with  profit  of 
$1,913,000  on  sales  of  $78,787,000  for  cor- 
responding 1952  period. 


NCAA  VOTE  172-9 

EFFORT  by  Notre  Dame  to  prevent 
National  Collegiate  Athletic  Assn.  from 
giving  its  tv  committee  annual  blank 
check  to  draft  football  programs  without 
convention  action  on  specific  details  of 
video  program  was  shouted  down  Friday 
in  closing  hours  of  Cincinnati  conven- 
tion (see  early  story  page  28).  New  tv 
committee  was  to  be  appointed  Saturday. 
Convention  voted  approval  by  vote  of 
172  to  9.  Endorsement  of  strict  video 
control  showed  opposition  colleges,  led 
by  Notre  Dame,  had  mustered  two  less 
votes  than  year  ago.  Fr.  Edmond  P. 
Joyce,  CSC,  Notre  Dame  vice  president, 
appealed  to  delegates  to  revise  NCAA 
procedure  so  they  could  discuss  and  vote 
on  details  of  each  annual  control  plan 
during  convention  sessions. 


Zenith,  Rauland  Sue  RCA, 
Others  for  $16  Million 

ZENITH  Radio  Corp.  and  its  tube  manufactur- 
ing subsidiary,  Rauland  Corp.,  last  Friday  in 
Chicago  District  Court  demanded  $16  million 
in  treble  damages  from  RCA  and  others  for 
alleged  violation  of  federal  anti-trust  laws. 
Action  was  in  form  of  motion  for  amended 
counter-claim  in  suit  originally  filed  against 
Rauland  and  Zenith  by  RCA  in  1948  which 
alleged  patent  infringement. 

Zenith  claims  damages  suffered  from  RCA 
setting  up  with  others  of  "illegal  patent  monop- 
oly" in  U.  S.  and  abroad,  operating  "a  world- 
wide cartel"  in  electronics,  and  "conspiring  to 
monopolize  patents  and  patent  licenses  in  the 
U.  S.  and  foreign  countries." 

Zenith  claims  that  losses  and  damages  suf- 
fered to  its  business  amount  to  more  than 
$4,450,000.  Loss  sustained,  Zenith  says,  from 
being  "illegally  excluded"  from  Canadian 
-market,  payment  -  to"  RCA  of  -royalties  under 
"illegal  and  unenforceable"  patent  claims,  and 
attorney  fees  occasioned  by  RCA  infringement 
claims.  Rauland  claims  for  treble  damages 
add  $2.7  million  to  this  total. 

WOR-TV  to  Let  N.  Y., 
N.  J.  Educators  Use  Tower 

PLANS  for  making  available  facilities  of 
WOR-TV  New  York's  810-ft.  tower  and  trans- 
mitting equipment  in  North  Bergen,  N.  J.,  to 
state  educational  depts.  of  New  York  and 
New  Jersey  were  announced  Friday  by  Gordon 
Gray,  General  Teleradio  vice  president  in 
charge  of  WOR-AM-TV.  Use  of  facilities  at 
North  Bergen  was  discontinued  when  WOR-TV 
started  transmitting  from  Empire  State  Bldg. 
in  December. 


UPCOMING 

Jan.  11-12:  National  Appliance  &  Radio- 
Tv  Dealers,  Conrad  Hilton,  Chicago. 

Jan.  14-15:  ABC-AM-TV  Affiliates,  with 
network,  Waldorf-Astoria,  New  York. 

Jan.  16:  Oklahoma  Assn.  of  Broadcast- 
ers, Hotel  Tulsa,  Tulsa. 
For  other  Upcomings  see  page  7  75. 


MALCOLM  E.  (BUD)  LAING,  business  man- 
ager of  ABC-TV  sales  department,  was  ap- 
pointed to  post  of  ABC  station  relations  re- 
gional manager  for  New  York,  New  England 
and  Canada  today  (Mon.)  by  Alfred  R.  Beck- 
man,  national  director  of  ABC  station  relations 
department.  Mr.  Laing  joined  ABC  in  March 
1951  as  manager  of  station  clearance  for  televi- 
sion following  service  with  NBC-TV  as  as- 
sistant manager  of  station  clearance. 

WILLIAM  M.  KOBLENZER,  account  execu- 
tive with  DuMont  Television  Network  since 
1949,  appointed  eastern  sales  manager. 

GEORGE  N.  BEECHER,  vice  president-ac- 
count supervisor,  Kenyon  &  Eckhardt,  N.  Y.,  to 
Dancer-Fitzgerald-Sample,  N.  Y.,  as  a  vice 
president  and  account  executive. 

Funeral  service  for  GEORGE  COOK  ATKIN- 
SON, 41,  vice  president-general  manager  of 
KEAR  San  Mateo,  Calif.,  formerly  account 
executive  with  WQXR  New  York,  held  Friday 
in  New  York.  Mr.  Atkinson  died  suddenly 
Dec.  30  in  Inverness,  Calif. 
JOHN  B.  SIMPSON,  director  of  radio-tv  de- 
partment; JOHN  M.  ROLFE,  copy  supervisor, 
and  FRANKLIN  L.  MILLER,  member  of  plans 
group,  elected  vice  presidents  at  Foote,  Cone 
&  Belding,  Chicago. 

M.  J.  McNICHOLAS,  manager  of  special  ap- 
paratus division  of  Andrea  Radio  Corp.,  Long 
Island  City,  N.  Y.,  appointed  director  of  com- 
pany's electronics  division. 

Loughren  Says  Best  Type 
Color  Tube  Still  Undecided 

TYPE  OF  COLOR  picture  tube  eventually  used 
in  tv  color  sets  may  be  three-gun  shadow-mask 
tube  like  that  currently  made  by  RCA,  one-gun 
tube  like  that  being  produced  by  Chromatic 
Television  Labs,  or  perhaps  some  different  type, 
A.  V.  Loughren,  executive  vice  president, 
Hazeltine  Research  Inc.,  said  Friday.  Choice 
will  depend  on  cost  and  on  set's  stability  when 
operated  by  general  public,  he  said,  noting  that 
at  present  both  three-gun  and  one-gun  systems 
are  attractive  enough  to  invite  further  explora- 
tion. Hazeltine,  having  already  reported  to  its 
licensees  on  complete  circuitry  for  color  sets 
using  RCA  three-gun  shadow-mask  tubes  and 
issued  preliminary  report  on  processing  NTSC 
color  signals  for  reception  on  one-gun  tube  sets, 
is  now  demonstrating  reception  of  color  with; 
one-gun  tube  receiver  to  licensees  (Friday  to 
technical  press)  and  will  report  to  them  on  full 
circuitry  for  such  reception  within  next  few 
months. 

Daytimers  Urge  Set  Hours 

SEVENTY  daytime  broadcasters  from  20 
states  attending  Daytime  Broadcasters  Assn. 
St.  Louis  meeting  Friday  passed  resolution 
urging  5  a.m.-7  p.m.  (or  local  sunset,  which- 
ever is  later)  daily  operating  hours.  Ray  Live- 
say  (WLBH  Mattoon,  WHOW  Clinton,  111.), 
association  secretary-treasurer,  encouraged  day- 
timers  to  continue  state  and  regional  groups 
and  to  throw  support  behind  national  DBA. 
Ralph  Bitzer  of  Fred  O.  Grimwood  Co.,  con- 
sulting engineers,  outlined  presentation  DBA 
can  make  before  FCC. 

ABC  Gets  Legion  Award 

ABC  RADIO  was  to  be  presented  with  Amer- 
ican Legion's  annual  radio  award  "for  out- 
standing network  presentations  during  the  year 
1953"  yesterday  (Sunday).  Robert  E.  Kintner, 
ABC  president,  accepted  award  on  behalf  of 
network  from  National  Commander  Arthur  J. 
Connell,  who  cited  ABC  Radio  for  its  "con- 
sistent programming  of  news  and  entertainment, 
tendered  in  the  best  traditions  of  America." 
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AUGUSTA,  GA. 

•  A  great  new  TV  area 

•  Nearest  TV  station  70  miles 
distant 

•  Serving    one   of   the  South's 
largest  markets 

•  808,200  Population 

•  207,700  Homes 

•  27  Ga.  &  S.  C.  Counties 

(FCC  Coverage  Contour)  „ 

Estimated  TV  Homes 
Jan.  1,  1954:  36,000 

NBC   •   ABC   •  DuMONT 
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It's  the  physicist's  yardstick  for  a  unit  of 
energy  or  work.  A  single  erg  is  pretty 
small.  It  would  take  many  trillions  of  them 
to  measure  the  amount  of  money-making 
work  that  goes  on  here  in  the 
industrial  heart  of  America. 

Within  the  114  counties  that  WSAZ-TV 
(and  only  WSAZ-TV)  covers,  you'll  find  a 
prodigious  concentration  of  the  nation's 
busiest  manufacturers.  Their  steady 
payrolls  swell  the  buying  power  of  this 
area  to  over  four  billion  dollars  — a  happy 
hunting  ground  for  all  kinds  of  advertisers. 

More  and  more  of  these  advertisers  are 
putting  extra  ergs  into  their  budgets  by 
enlisting  WSAZ-TV  to  reach  the 
prosperous  families  of  this  wealthy  region. 
Why  don't  you  do  the  same? 


Huntington-Charleston,  West  Virginia 

Channel  3—100,000  watts  ERP— NBC-CBS-DuMont-ABC 
Affiliated  with  Radio  Station  WSAZ. 

Lawrence  H.  Rogers,  Vice  President  &  General  Manager,  WSAZ,  Inc. 
Represented  nationally  by  The  Katz  Agency 


With  plants  in  Huntington  and  Charleston  employing  a 
combined  total  of  over  3,000  people,  the  Owens-Illinois 
Glass  Company  is  one  of  many  major  industrial  com- 
panies whose  payrolls  contribute  steadily  to  the  wealth 
of  WSAZ-TV's  area. 
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ooutfrPlains  specie 


He  is  as  natural  on  the  South 
Plains  as  jack  rabbits  and  oil 
wells.  His  audience  has  grown 
in  Texas  -  style  leaps  and 
bounds. 

Here  are  396,829  entertain- 
ment hungry  customers  with 
the  biggest  pocketbook  ever. 
Naturally  TV  caught  on  quick. 
Advertisers  caught  on  quick 
and  KDUB-TV,  FIRST  IN 
WEST  TEXAS,  has  your 
South  Plains  market  signed, 
sealed  and  channeled. 


EFFECTIVE  POWER 
35,000  WATTS  VISUAL 
17.500  WATTS  AURAL 


W.  D.  "DUB"  ROGERS  -  President 
MIKE  SHAPIRO  —  Commercial  Mgr. 


Avery-Knodel,  Inc 
National  Representative 


affiliates:  Paramount 


0 


DvMont 


IN  REVIEW 


BING  CROSBY  SHOW 

Network:  CBS-TV 

Time:  Jan.  3,  9-9:30  p  m. 

Sponsor:  General  Electric  Company 

Agency:  BBDO 

Star:  Bing  Crosby 

Gue~t  Star:  Jack  Benny 

Cast:  Sheree  North,  Cass  County  Boys 

Producer- Writer:  Bill  Morrow 

Director:  Frederick  de  Cordova 

'  sroc.  Producer:   Sid  Brod 

Music  Conductor:  John  Scott  Trotter 

Announcer:    Ken  Carpenter 


EXCEPT  for  several  distracting  ineptitudes  of 
production,  Bing  Crosby's  first  show  of  his  own 
on  television  must  be  counted  a  success.  Never 
were  performer  and  medium  better  suited  to 
each  other. 

With  characteristic  ease  of  presentation,  Mr. 
Crosby  sang  "Y'AU  Come,"  "It  Had  To  Be 
You,"  "Changing  Partners"  and  "I  Love  Paris." 
The  Crosby  voice  may  not  have  quite  the  au- 
thority it  had  20.  years  ago,  but  the  sheer 
professionalism  of  his  delivery  is  worth  any 
viewer's  time.  He  should  be  as  durable  in 
television  as  he  has  been  in  radio,  movies 
and  recording. 

If,  as  is  to  be  hoped,  Mr.  Crosby  undertakes 
more  frequent  excursions  into  television  than 
he  now  plans,  he  is  owed  more  cooperation 


Must  Be  Counted  a  Success  on  Tv 

from  the  production  staff  than  he  received  in 
his  first  venture. 

He  will  need  tighter  editing  of  supporting 
features  of  his  program.  On  the  opening 
show,  the  exchange  of  chit-chat  between  him 
and  Jack  Benny  was  tiresomely  long,  a  criti- 
cism that  could  also  be  made  of  the  dance  of 
Sheree  North.  Miss  North's  dance  was  a  sight 
gag  in  which  she  suddenly  changed  character 
from  the  dumb  and  somewhat  passive  blonde 
to  a  tornado  of — there's  no  other  word  for  it — 
sex.  The  gag  would  have  been  better  if  the 
dance  had  lasted  half  as  long. 

He  will  also  need  to  exercise  restraint  of 
his  own  in  keeping  promotional  mention  of  his 
other  interests  to  a  minimum.  The  dialogue 
Jan.  3  was  tastelessly  rife  with  references 
to  his  Decca  recordings. 

He  will  need  more  imaginative  scenery.  A 
backdrop  before  which  he  appeared  in  one 
singing  number  and  in  the  Benny  bit  was 
unfortunately  distracting.  Its  design  was  an 
adaptation  of  the  CBS-TV  eye,  endlessly  re- 
peated. In  deference  to  the  performance  going 
on  before  it,  the  network's  trademark  should 
have  been  at  least  temporarily  removed. 

He  will  need  either  to  appear  live  or  to  get 


more  sensitive  film  editing  if  he  continues  to 
use  film.  Possibly  the  most  objectionable  flaw 
of  his  Jan.  3  program  was  the  canned  laughter 
from  a  non-existent  studio  audience  that  had 
been  dubbed  inexpertly  into  the  show. 

Despite  the  shortcomings,  the  show  proved 
that  Mr.  Crosby  deserves  a  regular  place  in  tv. 


THE  BRIGHTER  DAY 

twork:  CBS-TV 

Ti'ne:  Mon.  thru  Fri.,  1-1:15  p.m.  EST 

Sponsor:  Procter  &  Gamble 
ro  xy:  Compton  Adv.  Inc. 

Cast:  Bill  Smith,  Brooke  Byron,  Hal  Hol- 
brook,  Mary  Lynn  Beller,  Lois  Nettle- 
ton    Mary  Michael 

Producer:  Mary  Harris 

Ji  rrctor:    Ed  Kogan 

Music:    Dick  Leibert 

'  nT>ouncer:    Jimmy  Blaine 

Producing  Agency:  Young  &  Rubicam  Inc. 

Writer:   Doris  Frankel 


UNDER  the  by  no  means  surprising  sponsor- 
ship of  Procter  &  Gamble,  The  Brighter  Day, 
a  daytime  serial,  has  been  inserted  in  the 
CBS-TV  schedule.  Among  soap  operas,  this 
one  is  super-sudsy. 

The  new  serial  began  last  Monday.  By 
Wednesday  the  story  had  become  so  hopelessly 
tangled  that  it  would  take  months  to  straighten 
out  the  plot,  assuming,  as  is  definitely  not  the 
case,  that  the  manufacturers  of  such  programs 
would  ever  consider  straightening.  Already 
problems,  problems. 

The  format  deals  with  one  Reverend  Dennis, 
a  model  minister,  fully  equipped  with  the 
standard  platitudes;  his  congregation,  as  folksy 
a  collection  of  people  as  ever  a  clergyman  has 
been  blessed  with;  and  members  of  his  family, 
each  with  a  personal  crisis  all  his  own. 

A  good  portion  of  last  Wednesday's  install- 
ment was  given  over  to  Patsy,  Rev.  Dennis' 
young  daughter,  presumably  involved  in  a  love 
affair  not  destined  to  lead  up  the  aisle  at  least 
for  the  present.  Typical  dialogue  in  a  touch- 
ing father-daughter  scene: 

Rev.  Dennis:  We're  going  to  have  a  change 
in  the  weather.  It's  beginning  to  snow. 
Patsy    (after   an    unexpected   phone  call 
from  her  beau):  No,  Father,  that's  not 
snow,  that's  orange  blossoms.     And  it's 
not  January — it's  June  after  all! 
Acting  quality  on  the  new  series  is  on  a 
level  with  the  script. 


SPIKE  JONES  SHOW 

Network:  NBC-TV 

Time:    Sat.,  8  p.m.  EST 

Star:  Spike  Jones 

:  Helen  Grayco.  George  Rock,  Fred- 
die Morgan,  Sir  Frederic  Gas,  and 
~uests 

Executive  Producer:    Edward  Sobol 
.'  roSircer-Director:    Alan  Yorkin 

ociate  Producer-Director:  Jack  Smight 
"-■t.«rs:  Vic  McCloud,  Tom  Adair 
Production  Supervisor:  Eddie  Klein 
Musical   Director:   Spike  Jones 


CYMBALS  clashed,  the  shotgun  went  off  and 
Spike  Jones  Show  had  its  premiere  in  a  fury 
of  music,  singing,  confusion  and  all-around 
slapstick  fun  on  NBC-TV  Jan.  2. 

Spike  Jones  devotees  who  thrived  on  these 
madcap  antics  on  records,  radio  and  stage, 
will  find  the  same  slapstick  appeal  in  the  tv 
version.  In  the  first  telecast,  Spike  capitalized 
on  some  of  this  addiction  by  rendering  such 
past  Jones  hits  as  "Old  Black  Magic"  and 
"Cocktails  for  Two." 

The  guests  tended  to  slow  the  pace  some- 
what. In  the  case  of  the  first  telecast,  this 
injected  humor  somewhat  less  appealing  than 
that  provided  by  the  irrepressible  Spike  and 
his  musical  maniacs. 
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IN  THE 


Upper  Midwest 


KSTP  and  KSTP-TV 
have  the  greatest 
and  finest  facilities 
of  Radio  and 
Television  station 
in  the  nation  at 
its  expanded 
Television  City 
site  where  the 
Twin  Cities  meet. 


our  respects 


to  THELMA  KIRCHNER 


PLEASANT  personality  helped  Thelma  Kirch- 
ner  get  her  first  job,  that  of  answering  phones 
for  KGFJ  Hollywood.  The  added  virtues  of 
hard  work,  the  desire  to  learn  and  the  knowl- 
edge that  "broadcasting  is  it"  are  responsible 
for  her  rising  to  and  maintaining  her  position 
of  the  past  10  years,  that  of  general  manager. 

Referring  to  those  "fun  days"  in  the  spring 
of  1930,  she  remembers  learning  to  type  from 
a  typewriter  manual  while  on  the  KGFJ  9  p.m.- 
12  midnight  shift. 

At  the  end  of  six  months  with  KGFJ,  which 
in  March  of  1928  had  become  the  first  24-hour 
station  in  the  U.  S.,  she  was  promoted  to  a  day- 
time job  as  secretary.  At  the  end  of  another 
six  months  she  inherited  bookkeeping. 

Mrs.  Kirchner's  next  step  was  to  become  per- 
sonal secretary  to  owner-manager  Ben  S.  Mc- 
Glashan.  Additionally,  she  was  put  in  charge 
of  the  talent  auditions.  She  recalls  noting  at 
the  time  that  Hanley  Stafford,  who  later  went 
on  to  fame  as  Baby  Snooks'  "daddy,"  had  a 
beautiful  voice.  Other  personalities,  who  passed 
her  inspection,  were  Nelson  Case,  John  Milton 
Kennedy,  Lou  Place,  Harry  Koplan,  Ruth  Et- 
ting  and  Cliff  Arquette,  who  created  many  of 
his  "Mount  Idy"  characters  and  situations  on 
the  station's  ad  lib  programs. 

When  Mr.  McGlashan  was  assigned  to  active 
duty  with  the  Civil  Air  Patrol  in  1943,  she  be- 
came manager  of  the  station.  During  the  first 
year  it  took  to  get  her  teeth  into  the  new  re- 
sponsibiliy,  she  cancelled  all  the  non-denomina- 
tional paid  religious  and  foreign  language  pro- 
grams. The  latter  comprised  40%  of  KGFJ's 
programming  schedule,  and  her  sales  force, 
with  the  exception  of  one,  quit. 

Though  she  calls  impractical  her  education 
in  Ft.  Dodge,  Iowa,  the  emphasis  was  on  music, 
as  her  parents  thought  "it  would  be  nice  if 
Thelma  played  the  piano."  So,  armed  with 
her  love  and  knowledge  of  music,  she  initiated 
test  musical  programs  for  KGFJ. 

By  August  1943  she  had  started  recorded 
music  programming.  Deciding  she  could  best 
sell  her  "baby"  herself,  she  started  making  the 
rounds  of  the  agencies.  Suffering  most  through 
this  phase,  her  own  enthusiasm  for  what  she 
was  selling  finally  caught  on. 

By  June  of  the  next  year,  the  petite  Kansas- 
born  executive  inaugurated  a  6-8  p.m.  dinner 
concert.  Two  years  later  she  featured  classics 
in  the  10  p.m.- 12  midnight  slot.  As  a  result 
of  requests  for  selections,  she  started  mimeo- 
graphing programs.  USC  each  month  received 
750  programs,  as  it  was  required  listening  in 
its  musical  appreciation  classes. 

Mrs.  Kirchner  readily  accepted  the  operation 
of  the  station  as  a  challenge.  Deciding  an  in- 
dependent station  in  the  Los  Angeles  market 
had  to  have  a  goal,  she  made  hers  "service  to 
the  community."    She  took  seriously  the  FCC 


quote  that  a  station's  license  is  granted  on  th^" 
basis  of  "public  interest,  convenience  and  nef 
cessity." 

In  1946,  KGFJ  moved  from  its  downtown1' 
Los  Angeles  penthouse  to  individual  quarters/ 
in  the  heart  of  Hollywood. 

During  1946  she  broke  down  the  Los  Angeles11 
County  Bar  Assn.  and  together  they  presented! 
The  Law  Is  Your  Servant.     In  cooperation^ 
with  the  Los  Angeles  County  Medical  Assn.,  | 
a  program  called  //  They  Had  Lived  made  its[ 
debut.    To  impress  Angelenos  with  the  zoning 
system  being  instigated,  she  dreamed  up  a  pub-1 
lie  service  contest,  Calling  All  Zones.  Twice- 
weekly  interviews,  Blood  Goes  to  War,  ema- 
nated from  blood  centers.    Cooperating  with'i 
the  West  Coast  office  of  Theatre  Guild,  she  1' 
helped  uncover  the  drama  school  racket  with^ 
Hollywood  Casting  Forum. 

That  year  saw  KGFJ  the  recipient  of  New} 
York   City   College's   annual    public  service 
plaque  for  the  outstanding  program  in  the  | 
entire  country,  plus  the  top  award  for  promo- 
tion by  a  station  in  the  250-1000  watt  category. 

A  decorative  asset  to  any  station,  Mrs.  Kirch- 
ner is  truly  a  working  manager,  conversant 
with  her  staff  of  22  and  their  respective  ambi- 
tions. Her  chief  engineer  has  been  with  her 
10  years;  traffic  manager,  6  years;  head  music 
librarian,  4  years,  and  her  announcers  are 
2-3-4-year  men. 

Her  method  of  operation  can  best  be  summed 
up  by  the  belief  that  top  programming  is 
through  phonograph  records  coupled  with  a 
good  writer  and  the  attitude  that  if  a  public 
ser.vice  project  is  authentic,  KGFJ  will  air  it. 

A  great  believer  in  activity,  the  charming 
lady  executive,  who  doesn't  consider  herself  a 
career  woman  per  se,  is  secretary-treasurer  of 
the  Southern  Calif.  Broadcasters  Assn.,  having 
previously  served  the  same  two-year  term  in 
1947-48.  Additionally  she  holds  membership 
in  Hollywood  Ad  Club,  Hollywood  Chamber 
of  Commerce  and  Los  Angeles  Press  Club. 

She  lives  in  a  garden  apartment  in  the  subur- 
ban Windsor  Hills  area  and  is  unhappy  if  a 
week-end  passes  without  her  being  able  to  dig 
in  the  dirt.  Her  fondness  for  wire-haired  ter- 
riers is  hampered  only  by  the  building  rules. 

Fascinated  by  the  working  of  the  FBI,  she 
facetiously  considers  herself  "a  frustrated  junior 
G-Girl."  She  loves  to  read,  particularly  history. 
As  a  very  feminine  Mrs.  Kirchner,  she  adores 
cooking,  pegging  herself  "a  wine  and  herb 
dabbler." 

A  deep-rooted  interest  in  the  affairs  of  her 
country  and  her  responsibility  to  citizens  who 
turn  to  1230  on  the  dial  in  search  of  informa- 
tion and  entertainment  are  motivating  factors 
behind  Los  Angeles  County's  only  distaff  station 
manager,  who  hopes  never  to  lose  sight  of  the 
fact  she  is  still  learning. 
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OPEN  MIKE 


Billings  and  Cooings 

EDITOR: 

Congratulations  on  this  year's  annual  report 
|on  radio  and  tv  agency  billings  [B»T  Dec.  28, 
[1953]  

Fred  B.  Manchee 
Exec.  V.P.  &  Treas. 
BBDO,  New  York 


jAround  the  World 


EDITOR: 

The  editors  of  The  Christian  Broadcaster 
were  struck  by  the  very  instructive  article  on 
"Commercial  Radio  in  Japan"  in  your  Oct. 
5  issue. 

As  The  Christian  Broadcaster,  edited  by  the 
World  Committee  for  Christian  Broadcasting, 
intends  to  supply  interested  church  and  broad- 
casting key  people  with  information  not  only 
on  Christian  broadcasting,  but  on  the  devel- 
opment on  radio  and  television  all  over  the 
world  in  general  too,  we  should  like  to  have 
your  permission  to  reprint  that  article  in  our 
winter  issue.  ... 

Dr.  W.  B.  Meyboom,  Editor- 
in-Chief 
The  Christian  Broadcaster 
Hilversum,   The  Netherlands 
[EDITOR'S  NOTE:  Permission  has  been  granted.] 

On  the  Head 

EDITOR: 

I'd  like  to  take  this  opportunity  to  thank  you 
for  your  uhf  editorial  ["Seeing  Is  Believing — 
in  Uhf  Too,"  Dec.  21,  1953]  which  hit  the  nail 
right  on  the  head.  There  is  an  awful  lot  of 
thinking  which  is  in  sore  need  of  straightening 
out  on  this  subject  and  only  by  continued 
repetition  will  that  be  accomplished. 

Ted  Bergmann 
Director 

DuMont  Television  Network 
New  York 

Hi-Fi  Operation 

EDITOR: 

Jan.  2,  WATL-FM  divorced  simultaneous 
transmission  from  WATL  and  is  now  broadcast- 
ing nine  hours  daily  of  high-fidelity  classics. 
To  our  knowledge,  this  is  the  first  serious  under- 
taking of  this  type  in  the  deep  South. 

While  the  operation  has  been  underwritten 
for  one  year,  it  is  presently  self-sufficient  in  that 
two  hours  are  sponsored  by  a  hi-fi  distributor 
and  a  retail  hi-fi  corporation.  The  entire  clas- 
sical libraries  of  the  major  record  companies 
are  at  our  disposal. 

The  sustaining  seven  hours  are  presented 
on  behalf  of  the  newly  appointed  Water  Ways 
Commission  of  Georgia.    Response  is  dictating 
our  considering  duplication  on  am  radio. 
Lee  Nance, 
Director,  Prog.-Sales 
WATL-AM-FM  Atlanta. 

Editorial  Comment 

EDITOR: 

The  purposes  of  misinformation  are  ably 
served  by  your  wild  and  crowing  editorial 
"Triumph  of  the  'American  Plan' "  [B«T, 
Dec.  28]. 

After  reading  B«T  for  12  years  and  working 
in  broadcasting  in  four  countries  I  must  con- 
fess myself  appalled  at  the  ignorance  of  the 
facts  which  it  displays. 

By  claiming  that  any  or  all  broadcasting 
methods    which   use    commercials  constitute 


adoption  of  the  "American  Plan"  is  completely 
inaccurate.  Yet  this  is  the  clear  implication  of 
your  editorial.  .  .  . 

Study  of  overseas  broadcasting  methods  will 
reveal  to  you  that  each  nation  has  its  own 
system  of  approach,  its  own  methods  and  its 
own  separate  needs  in  broadcasting.  All  are 
different  from  each  other. 

Similarly,  the  system  in  vogue  in  the  United 
States  is  completely  unique  in  the  world,  inso- 
far as  it  is  totally  owned  by  private  individ- 
uals or  groups.  I  do  not  know  of  any  nation 
with  living  standards  comparable  to  the  U.  S. 
that  has  the  totally  privately  owned  system.  .  .  . 
Trevor  J.  Constable 
Los  Angeles 
[EDITOR'S  NOTE:  ...  Or  with  living  standards 
comparable  to  the  U.  S.  period.] 

Delightful  December 

EDITOR: 

I  think  the  following  "true  story"  of  WCSS 
for  December,  may  be  of  interest  to  you. 

We  had  the  highest  billing  of  the  six-year 
history  of  WCSS  in  December,  1953.  We  en- 
joyed "S.R.O."  from  Dec.  15  through  Dec.  28. 
Although  we  could  have  double  and  triple 
spotted,  we  kept  to  standards  of  good  broad- 
cast practices.  We  felt  that,  in  this  way,  we 
could  give  each  account  greater  benefit  from 
radio,  and,  make  listening  more  enjoyable  too. 

During  December  we  also  promoted  two 
drives.  One  was  for  a  farm  boy  who  lost  both 
legs  in  a  farm  accident.  At  the  start  our  goal 
was  to  finance  the  purchase  of  a  pair  of  artificial 
limbs.  We  ended  up  with  over  one  thousand 
dollars  in  cash.  The  other  drive  was  for  a  three- 
and-one-half-year  old  cancer  victim,  whose 
hospital  bills  were  mounting.  Our  goal  was  one 
thousand  dollars,  and  the  "Little  Ernie"  Fund, 
as  it  was  called,  rolled  to  over  one  thousand 
dollars  in  three  days.  We  haven't  mentioned 
it  since  before  Christmas,  but  the  donations  are 
still  coming  in.  At  last  count,  the  total  had 
gone  well  over  the  two  thousand  dollar  mark.  .  . 

Walter  T.  Gaines,  Manager 
WCSS  Amsterdam.  N.  Y. 

Sound  Article 

EDITOR: 

Enjoyed  the  article  "What's  Right  and  Wrong 
With  Radio  News,"  by  Jim  Reed  in  the  Nov. 
30  issue  of  B»T — a  generally  sound  article.  .  . 
Jim  Bentley 
Program  Director 
KCEN-TV  Temple,  Tex. 

Plea  for  Privacy 

EDITOR: 

According  to  the  Jan.  4  issue  of  B«T  and  its 
list  of  radio-tv  business  to  be  considered  by  the 
second  meeting  of  the  83d  Congress,  there  is  a 
bill  (H  Res  177)  proposed  by  Rep.  John  Jarman 
of  Oklahoma  which  would  permit  radio-tv 
coverage  of  house  proceedings. 

Now  I  generally  go  along  with  all  moves 
which  would  give  more  recognition  and  power 
to  radio-tv  but  this  one  does  not  receive  my 
backing.  In  these  modern  times,  Mr.  and  Mrs. 
John  Q.  Public  are  kept  very  fell  informed  con- 
cerning legislative  matters  without  having  ear 
and  eye  tensions  into  the  very  halls  of  Con- 
gress. We've  got  to  allow  our  representatives 
some  privacy.  They  were  elected  in  good  faith 
by  the  public.  And  although  it's  true  that  the 
people  are  the  boss  in  a  democracy  it  is  also 
true  that  a  good  boss  doesn't  constantly  keep  a 
scrutinizing  eye  on  his  worker  .  .  . 

Dale  P.  Bell 
Dodge  City,  Kan. 


million  annually. 

Ask  Weed  &  Co. 
,  about  KGGF's 
'  10  kw  (d)  and 

5  kw  coverage 

on  690  kc 


KGGF 


690  KC  ABC 

COFFEYVIILE,  KANSAS 


>  &  CO.,  National  Representatives 
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OZARK  TELEVISION  CORPORATION  •  FESTUS  •  ST.  LOUIS 


MOST  POWERFUL 
NEW  STATION 
IN  THE 
COUNTRY 

HIGHEST  TOWER  IN  THE  MARKET 
LOWEST  NEW  FREQUENCY 

HIGHEST 
E.R.P. 
IN 

AMERICA 


SERVING  THE  /  9th  MARKET 


Exclusive  Features: 


Largest  Studios ...  Pre -set  Lighting 

Rear  Projection  X, 
Completely  Equipped  Television  Kitchen 
Only  Drive -In  Studios  in  the  Market 
Fully  Equipped  Scenic  Shop 

Staffed  by  thoroughly  experienced 
TV  specialists 


2  MILLION  PEOPLE 


Executive  and  Sales  Offices  ^^^^^^^^^^^^^^^ 

4010  LINDELL  BLVD.,  ST.  LOUIS  8,  MISSOURI ...  JEFFERSON  1400 

National  Representation   I  Paul  H.  Raymer  Company,  Incorporated 

National  Sales  Manager   |  Richard  C.  Dawson  ...  444  Madison  Ave.,  N.Y.,  MUrray  Hill  8-1088 
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WE  PUT 


The 


r  ...  KACY.  .  .  the  most  powerful  TV 
station  in  the  country. ..had  to  have 
a  742  foot  tower  in  ten  days 

and  that's  a  whale  of  a  job  in  any- 
body's language ...  even  in  Texas... 

...  but  ...  do  you  think  that 

that  sort  of  a  thing  could 

...  or  even  deter 

Johnnie  Andrews 

Tower  Company 

of  FT.   WORTH,  TEXAS 

...  it  didn't  and  in 

just  ten  days  the  gleaming 

tower  of  Kacy-tv  graced  the 

skies  of  the  TV  world! 


with 

The  Andrews  Tower  Company  is 


OZARK  TELEVISION  CORPORATION  •  FESTUS  -  ST.  LOUIS 


4010  LINDELL  BLVD.,  ST.  LOUIS  8,  MO. 


Johnnie  Andrews. . .  of  the  Andrews  Tower  Company;  fabricators  and 

erectors  of  Radio  Towers.   With  a  record  of  1200  successful 
toiver  installations,  Johnnie  says,  "For  towers  that  stay...  do  it  the  Andrews  way!" 
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HOLLYWOOD  STARS 
HERE..  .NOW...  TODAY... 

in  TV's  Greatest  Film  Programs! 


THE  MAJOR  SERIES  NEW  TO  TV  STARRING 
RAY  MILLAND,  ARLENE  WHELAN,  CESAR  ROMERO, 
ROBERT  YOUNG 

THE  ROMANCE  THE  ACTION  .  .  .  THE  DRAMA  OF 
THE  GREAT  AMERICAN  SCENE  .  .  .  STARRING  GARY 
COOPER,  ANN  SHERIDAN,  JOHN  WAYNE 


-fit*  pV^H 


MASTERPIECES  RANGING  FROM  DUMAS  TO  OSCAR 
WILDE  . . .  PRODUCERS  SUCH  AS  ALEXANDER  KORDA 
AND  HAL  ROACH  . . .  STARS  AS  BRILLIANT  AS  VIVIEN 
LEIGH  AND  PAULETTE  GODDARD. 


&2 f^a^s/ 

INTRODUCING  TO  TV  SUCH  EXCITING 
PERSONALITIES  AS  MARILYN  MONROE, 
JEFF  CHANDLER  AND  JAMES  MASON. 


100 1  TITLE 
^  UNITY! 


p 


A  Salute  to  KACY-TV,  the  most  powerful  uhf  Station 
from  UNITY  .  .  .  KACY's  principal  film  supplier  .  .  . 


PACKAGE 
TELEVISION 
STUDIOS 

using  CEMSTEEL  "Panelized  Construction" 


designed  and  fabricated 

by  Ladue  Supply,  Incorporated 


KACY  is  a  60  foot  clearspan  CEMSTEEL  building  96  feet  long  by 
20  feet  high.  It  has  a  40  foot  by  60  foot  Studio.  The  remainder  of  the 
building  is  two  story,  incorporating  everything  necessary  for  the  most 
modern  television  station.  All  utilities  such  as  plumbing,  heating,  air 
conditioning,  and  electric  are  designed  into  this  package  building. 
Building  has: 

Lobby  1 0'  x  28'  Announcers  Booth  6'  x  6' 


Rehearsal  &  Storage  Rm.  1 5'  x  25'  Studio  40'  x  60' 

Office  #1  10'  x  15'  Projection  Room  16'  x  15' 

Office  #2  15'  x  15'  Control  Room  15'  x  20' 

Office  #3  1 2'  x  1 5'  Transmitter  Room  1 7'  x  26' 
Mens  Toilet  5'  x  6' 
Ladies  Toilet  5'  x  6' 


Mens  Dressing  Room  1 0'  x  1 5' 
Ladies  Dressing  Room  10'  x  15' 
News  Room  1 5'  x  25' 
General  Office  1 3'  x  43' 
Audience  Balcony  12'  x  30' 
Editing  &  Shipping  Rm.  13'  x  14'    Carpenter  Shop  &  Storage  30'  x  60' 
Recreation  Room  10'xl5'  Utility  Room  16' x  20' 


< 


Contract  Signed  Sept.  8,  7953 


On  The  Air  Oct.  22,  1953 


Ladue  Supply,  Incorporated 

8870  Ladue  Road,  Clayton  (St.  Louis)  24,  Missouri 


*i  1 


for  literature  on 
CEMSTEEL  buildings... 
Skyscraper  Construction  • 
Completely  Insulated  •  Fire  Safe 

Low  Cost  •  Fast  Erection 


ladue  supply,  Incorporated 

8870  Ladue  Road -Clayton  (St.  Louis)  24,  Mo. 

Please  send  me  your  folder  on  CEMSTEEL  Construction. 

Name  


Address_ 
City  


State_ 
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Tracy  Moore 


on  all  accounts 


THOROUGH  knowledge  of  West  Coast  radio- 
tv  markets,  to  which  he  has  confined  his  ac- 
tivity, is  the  main  stock-in-trade  of  Tracy 
Moore,  owner  of  Tracy  Moore  &  Assoc.,  sta- 
tion representative  firm  headquartered  in  Hol- 
lywood. 

Formerly  Pacific  Coast  sales  manager  of  the 
old  NBC  Blue  Network,  the  energetic  Mr. 
Moore  first  entered  radio  in  his  native  Portland, 
Ore.,  in  1930.  He  had  graduated  from  Oregon 
State  College  with  a  civil  engineering  degree 
in  1914,  and  after  a  varied  career  as  an  engi- 
neer, proprietor  of  a  technical  advertising  pub- 
lication, advertising  manager  and  managing 
editor  of  several  trade  magazines,  he  became 
sales  manager  of  KEX  Portland. 

In  1934  he  joined  NBC  sales  in  San  Fran- 
cisco. Two  years  later  he  transferred  to  Hol- 
lywood. 

He  became  Blue  Network  sales  manager  in 
1940  and  was  instrumental  in  introducing  the 
late  Tom  Breneman  to  the  network  radio  scene. 
Two  years  later  Mr.  Moore  resigned  to  form 
the  firm  he  now  heads,  representing  WLW  Cin- 
cinnati and  the  seven  "XL"  stations  in  the 
northwest  (now  Pacific  Northwest  Broadcast- 
ers). 

Since  then  Mr.  Moore's  activities  have  ex- 
panded and  he  represents  a  number  of  other 
am  stations,  plus  four  Crosley  Broadcasting  Co. 
and  two  Pacific  Northwest  Broadcasters  tv  sta- 
tions, in  his  chosen  area.  In  addition,  he  and 
his  two  sons,  Jerome  and  Tracy  Jr.,  recently 
purchased  an  interest  in  KVAS  Astoria,  Ore. 

Mr.  Moore  spends  a  third  of  the  year  on  the 
road,  visiting  his  station  list.  He  likes  to  probe 
the  channels  of  distribution  in  his  territory, 
talking  to  brokers  and  retailers,  because:  "To- 
day, to  be  successful,  a  station  representative 
has  to  be  more  of  a  merchandiser  than  an  ad- 
vertising executive,"  he  says. 

Tv  commercials  are  undergoing  tremendous 
changes,  the  veteran  sales  representative  be- 
lieves. And  he  observes:  "Radio  still  main- 
tains its  audience  where  advertisers  place  those 
commercials  best  suited  for  the  ear  on  that 
medium  and  put  the  visual  ones  on  tv." 

One  of  the  crying  needs  of  radio-tv  is  an 
industry-wide,  universally-accepted  audience 
measurement  system.  "There  shouldn't  be 
competitive  measurement  systems,"  he  states, 
"any  more  than  there  should  be  competitive 
telephone  systems  in  one  area." 

Mr.  Moore  married  the  former  Peggy  Ather- 
ton  in  1915. 


at  lira  I 

idge 


WSLS-TV 


CHANNEL  10 

Roanoke,  Virginia 

bridging  your  product 
to  107,238  TV  sets  in 
49  counties 

Virginia       North  Carolina     West  Virginia 

296,000  WATTS 


Interconnected 


CBS  ABC 


Shenandoah    Life    Stations,  Incorporated 

WSLS    AM    FM  TV 
Represented    Nationally    by    A  v  c  r  y  -  K  n  o  d  c  1,  Inc. 
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Another  Reason  Why 
WPTF  is 
North  Carolina's 

Number  One 

i 

Salesman 


Morning  Knight 


North  Carolina  rates  more  firsts 
in  recognized  market  surveys 
than  any  other  Southern  state. 
More  North  Carolinians  listen  to 
WPTF  than  to  any  other  station. 


North 
Number  I  Salesman 

NBC  Affiliate  for  RALEIGH-DURHAM  and  Eastern  North  Carolina 

50/000  WATTS  680  KC 

NATIONAL 


Bill  (BJ)  Jackson! 


Southern  born  and  Southern  bred,  Bill  Jackson  knows 
how  to  talk  and  sell  to  Southern  folks.  He's  been  doing  it 
on  radio  for  15  years.  His  5  a.m.  to  9  a.m.  stretch  of  re- 
laxed entertainment  is  styled  to  fit  the  Southern  tempera- 
ment. An  impressive  list  of  sponsors  and  a  1953  Pulse 
rating  of  9.3  prove  his  selling  power.  BJ  is  the  lead-off 
man  on  the  team  that  makes  WPTF  the  Number  One 
Salesman  in  the  South's  Number  One  State.  Get  audi- 
tion and  all  the  story  from  Colonel  F&P  or  call  WPTF. 


WPTF 


FREE   St  PETERS  REPRESENTATIVE      R   H.  MASON,  General  Manager,  GUS  YOUNGSTEADT,  Sales  Manag.r 
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STORER  BUYS  EMPIRE  COIL 
HOLDINGS  FOR  $8.5  MILLION 

Firm  acquires  WXEL  (TV)  Cleveland,  KPTV  (TV)  Portland,  Ore.,  and 
Empire  Coil  plant  in  New  Rochelle,  N.  Y.  Must  sell  one  of  its  five  vhf 
outlets  even  if  FCC  approves  plan  to  add  two  uhf  outlets  to  multiple 
ownership  limit. 


Mr.  Storer 


■STRENGTHENING  its  claim  as  the  largest 
U.  S.  independent  (not  network)  radio-tv 
wner-operator,  Storer  Broadcasting  Co.  ac- 
quired Empire  Coil 
Co.  and  its  remain- 
ing two .  tv  stations 
arly  Friday  in  an 
:|$8.5  million  deal 
•which  followed  by 
)  10  days  Empire's 
sale  of  another  sta- 
tion for  $1, 

The  station  trans- 
fers are  subject  to 
customary  FCC  ap- 
proval and  Storer, 
which  already  owns 
(five  vhf  tv  stations 
as  well  as  seven 
radio  outlets,  would  be  required  under  the 
Commission's  ownership  rules  to  divest  itself  of 
one  vhf  station  even  if  FCC  goes  through  with 
its  plan  to  add  two  uhf  outlets  to  the  multiple- 
ownership  limit. 

Storer  spokesmen  said  operations  will  con- 
tinue substantially  unchanged  both  at  the  sta- 
tions acquired  from  Empire  Coil — WXEL 
(TV)  Cleveland  (ch.  8)  and  KPTV  (TV) 
Portland,  Ore.  (ch.  27) — and  at  the  Empire 
Coil  plant  in  New  Rochelle,  N.  Y.,  where  ap- 
proximately 300  persons  are  employed  in  the 
manufacture  of  transformers. 

They  said  no  decision  had  been  reached  as 
to  which  tv  station  might  be  sold.  There  was 
speculation,  however,  that  the  company  might 
be  disposed  to  entertain  offers  for  either  WBRC- 
AM-TV  Birmingham  or  WAGA-AM-TV  At- 
lanta, although  it  was  said  that  to  date  there 
have  been  no  dealings  that  could  be  dignified 
by  the  term  "negotiations." 

Involving  the  identical  price  as  Westinghouse 
Radio  Stations'  $8.5  million  acquisition  of 
WPTZ  (TV)  Philadelphia  from  Philco  Corp. 
last  February — which  set  a  new  record  for  a 
single  tv  station  sale  [B»T,  Feb.  23,  1953] — 
the  Empire  transaction  was  announced  Friday 
in  a  joint  statement  by  Storer  President  George 
j  B.  Storer  and  Empire  President  Herbert  Mayer 
I  after  negotiations  were  concluded  at  4:40  a.m. 

The  sales  price  compares  also  with  $8  mil- 
lion gross  paid  by  Edward  Noble  in  his  pur- 
chase of  the  Blue  Network  (now  ABC)  from 
[NBC  a  decade  ago.    ABC's  subsequent  merger. 
|  with  United  Paramount  Theatres  early  last 
I  year  was  accomplished  by  an  exchange  of 
stock  arrangement  estimated  at  $25  million. 
J  Coincident  with   the  merger,   CBS  acquired 
WBKB  (TV)  Chicago  from  UPT  for  $6  mil- 
lion. 

The  $8.5  million  purchase  of  Empire  Coil 


Broadcasting 


Telecasting 


will  be  handled  out  of  Storer  Co.  surplus  and 
loans.  Because  of  the  contingencies  necessar- 
ily contained  in  the  contract,  it  was  under- 
stood that  if  FCC  is  unable  to  give  its  approval 
to  the  transfer,  the  entire  contract  would  be- 
come void  without  penalty. 

Mr.  Mayer  reportedly  had  been  considering 
a  "capital  gains"  transaction  for  some  time. 
It  js  understood  he  initially  sought  about 
$11  million  for  the  properties,  pegging  WXEL 
at  $6  million;  KPTV  at  $3.5  million  and  Em- 
pire Coil  at  $1.5  million.  Evidently  no  value 
was  placed  in  the  Kansas  City  station,  except 
for  equipment,  or  in  the  abandoned  uhf  con- 
struction permits  for  Denver  and  Indianapolis. 

The  Storer  contract,  it  is  understood,  does 
not  break  down  the  prices  for  the  individual 
properties,  since  the  transaction  is  for  the 
capital  stock  of  the  Empire  company. 

Representing  the  Storer  Company,  in  addi- 
tion to  Mr.  Storer,  was  John  B.  Poole,  counsel 
and  director.  Empire  Coil  was  represented  by 
Mr.  Mayer;  Martin  Kramer,  also  associated 
with  him  in  Empire  Coil,  and  Morton  H.  Wil- 
ner,  Washington  attorney.  Harold  E.  Stark, 
New  York  investment  broker,  handled  the 
transaction. 

Aside  from  the  stations,  the  purchase  en- 
ables Storer  Broadcasting,  which  for  30  years 
has  owned  and  operated  Standard  Tube  Co. 
in  Detroit,  pioneer  makers  of  steel  tubing,  to 
extend  its  manufacturing  activities  to  the  East 
Coast. 


Mr.  Mayer,  principal  owner  of  Empire  Coil, 
said  he  had  "disposed  of  his  major  business 
interests  to  devote  more  time  to  his  major 
family  interests  in  the  pursuit  of  happiness." 

FCC  approval  of  the  transfer  would  mean 
Mr.  Mayer's  exit  from  the  broadcasting  field. 
Disposition  of  Empire  started  in  late  December 
with  the  company's  sale  of  its  KCTY  (TV) 
Kansas  City  (ch.  25)  to  Allen  B.  DuMont  Labs 
for  $1  plus  unpaid  obligations  [B»T,  Jan.  4]. 
Last  week  Mr.  Mayer  voluntarily  surrendered 
the  company's  construction  permits  for  uhf  sta- 
tions in  Denver  and 
Indianapolis  (see 
story  page  70). 

Current  Storer  sta- 
tions are  WJBK  - 
AM  -  FM  -  TV  De- 
troit; WSPD-AM- 
F  M  -  T  V  Toledo; 
WAGA  -  AM  - FM - 
TV  Atlanta;  WBRC- 
AM-TV  Birming- 
ham; KEYL  (TV) 
and  KABC  San  An- 
tonio, WGBS-AM- 
FM  Miami,  and 
WWVA  -  AM  -  FM 
Wheeling,  W.  Va.  Headquarters  of  the  com- 
pany are  being  consolidated  at  Miami. 

Mr.  Mayer  went  into  the  manufacturing  and 
television  businesses  after  a  successful  law  ca- 
reer in  New  York. 

He  entered  telecasting  in  1949.  December  of 
that  year  WXEL  went  on  the  air. 

Mr.  Storer  owns  51%  of  the  voting  stock 
of  Storer  Broadcasting  Co.,  640,125  of  the  total 
1,106,000  common  shares  outstanding.  Some 
200,000  shares  of  common  stock  of  the  com- 
pany, most  of  which  had  been  owned  by  J. 
Harold  Ryan,  vice  president,  treasurer  and  a 
director,  and  his  wife  who  is  a  sister  of  Mr. 
Storer,  were  put  on  public  sale  last  November 
at  $14  per  share  [B«T,  Nov.  2.  1953]. 


Mr.  Mayer 


NCAA  Stands  Firm  on  Football  Tv  Monopoly  (See  Page  28) 


KEY  FIGURES  in  NCAA  Tv  Committee  action  at  Cincinnati  meeting  were  (I  to  r)  Lindsay 
Nelson,  NBC  sports  executive;  Robert  J.  Kane,  Cornell  U.,  chairman  of  committee;  Asa  S. 
Bushnell,  Columbia  U.,  vice  chairman,  and  James  J.  Corlett,  NCAA  tv  liaison  officer. 
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NCAA  KEEPS  IRON  GRIP  ON  TV 
APPARENT  STOP-GAP  EFFORT 


The  pro  gridders'  tv  technique  irk 
cinnati.  Pacific  Coast  Conference 
telecasts  do  not  materialize. 

TELECASTING  of  college  football  in  1954 
will  follow  the  1953  pattern  of  strict  control 
for  the  fourth  year.  But  it  is  becoming  appar- 
ent that  the  controlling  agency — National  Col- 
legiate Athletic  Assn. — realizes  the  one-game- 
a-week  policy  is  a  stop-gap  measure,  based  cn 
the  fluid  state  of  this  part-developing  medium. 

Delegates  at  NCAA's  Cincinnati  convention 
last  week  were  overwhelmingly  opposed  to  any 
relaxing  of  the  firm  supervision  exercised  since 
1950  as  they  spent  three  days  talking  over  the 
problem.  The  convention  closed  Friday  after 
a  serious  and  congenial  discussion  of  the  new 
visual  medium,  which  netted  NCAA's  colleges 
%lVi  million  in  football  rights  last  autumn. 

More  than  ever,  the  nation's  colleges  are 
convinced  television  can  annihilate  campus 
football  if  a  "reasonable  monopoly"  is  not  main- 
tained— a  monopoly,  incidentally,  that  NCAA's 
legal  advisors  beliew;  now  has  the  support  of 
the  U.  S.  District  Court  decision  in  the  Na- 
tional Football  League  case. 

No  serious  effort  was  made  last  week  to 
crack  the  football  monopoly,  with  only  Notre 
Dame,  Lake  Forest  and  Scranton  U.  issuing  an 
audible  challenge.    A  year  ago  the  tv-control 


s  some  members  meeting  in  Cin- 
and  Big  Ten  moves  for  regional 


week,  however,  meeting  individual  NCAA  offi- 
cials and  delegates  in  hotel  room  sessions  and 
discussing  the  issues  in  a  spirit  of  goodwill. 

It  was  obvious  that  NARTB  is  taking  the 
long-range  view  of  the  college  radio  and  tv 
sports  problem.  NCAA  spokesmen  were  will- 
ing to  concede,  off-the-record,  that  television 
and  color  have  them  scared  to  death  and  they 
are  trying  to  avoid  serious  upsetting  of  football 
during  the  visual  medium's  formative  years. 

While  NCAA  is  frightened  by  television,  its 
athletic-director  members  are  bitter  about  the 
way  the  National  Football  League  is  building 
public  interest  in  the  professional  game.  What 
galls  them  most  is  that  NFL  gets  24-hour  Sun- 
day tv  protection  for  its  home  teams  yet  is 
starting  Saturday  night  telecasts  shortly  after 
the  college  tv  programs  are  finished.  In 
western  areas,  it  was  noted,  the  fans  figure 
they  can't  get  home  from  a  college  game  in 
time  to  view  a  professional  game. 

On  top  of  that,  the  colleges  get  frothy  when 
they  watch  the  pros  build  new  fans  by  the 
thousands  every  weekend  by  means  of  tele- 
vision with  home-game  blackouts.  The  campus 
athletic  officials  cite  new  National  Opinion  Re- 


COLLEGE  and  NARTB  representatives  heard  broadcasting's  side  of  the  football  coverage 
issue  at  the  NCAA  meeting  last  week.  On  panel  were  (I  to  r):  Ted  B.  Payseur,  Northwestern 
U.,  Big  Ten  Tv  Committee  chairman;  Ed  Krause,  Notre  Dame;  Harold  E.  Fellows,  NARTB 
president;  George  J.  Higgins,  KMBC-AM-TV  Kansas  City,  NARTB  Sports  Committee 
chairman;  Thad  Brown  and  Robert  K.  Richards,  NARTB. 


opponents  had  staged  an  eloquent  but  losing 
floor  battle  in  an  effort  to  make  more  than 
one  game  per  week  available  to  the  nation's 
21Vi  million  tv  sets. 

The  stormy  threats  of  the  Western  Confer- 
ence (Big  Ten)  to  demand  easing  of  the  con- 
trol on  behalf  of  regional  and  sectional  football 
telecasts  failed  to  materialize  at  the  conven- 
tion. Only  mention  of  the  Big  Ten's  plan, 
adopted  in  December,  came  during  the  Thurs- 
day morning  television  debate  when  Ted  B. 
Payseur,  Northwestern  U.,  who  is  chairman  of 
the  conference's  television  committee,  an- 
nounced thai  a  regional  proposal  may  be  of- 
fered later  when  the  new  NCAA  tv  control 
body  for  1954  is  operating. 

Spokesmen  for  the  industry — NARTB  and 
the  four  networks — took  no  part  in  convention 
discussions  other  than  the  talk  given  Wednes- 
day by  NARTB  President  Harold  K.  Fellows 
(see  story   page   29).    They  spent   an  active 


search  Center  figures,  just  compiled,  which 
claim  the  loss  in  football  attendance  attribu- 
table to  television  competition  in  1953  amount- 
ed to  27.7%. 

EJ  (Moose)  Krause.  Notre  Dame  Athletic 
director,  drew  frowns  Thursday  when  he  sug- 
gested the  colleges  get  wise  and  utilize  tele- 
vision as  a  fan-builder,  as  the  pros  are  doing, 
instead  of  trying  to  exercise  a  dictatorship-type 
monopoly. 

Only  one  minor  incident  developed  in  the 
week-long  discussions  about  television  and  foot- 
ball. Robert  J.  Kane.  Cornell  U..  chairman  of 
the  retiring  NCAA  Television  Committee,  told 
the  convention  he  resented  a  statement  by 
Mr.  Fellows  thai  neither  industry  nor  colleges 
have  adequate  research  material  on  impact  of 
regionally  telecast  football.  "1  hardly  think 
a  five  or  six-year  study  constitutes  ignorance," 
Chairman  Kane  said. 

loin  Hamilton,  U.  of  Pittsburgh  and  an  ex- 


Tv  Committee  chairman,  recalled  an  effor 
analyze  regional  impact  some  years  ago.  H< 
advertently  mousetrapped  Mr.  Kane  by 
ing  on  Paul  Sheatsley,  representing  NORC 
elaborate  on  the  regional  matter. 

The  NORC  research  expert  confirmed  y 
Mr.  Fellows  had  said  in  his  speech,  explaii 
there  hadn't  been  enough  regional  telecas 
to  permit  research. 

-    The  NCAA  Tv  Committee's  56-page  f 
ball  report  touched  this  topic  by  listing 
ways  some  of  the  regional  conferences  di'1 
the  money  they  get  out  of  television. 
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Smaller  Colleges  Less  Disturbed 

Small  colleges  seemed  less  disturbed  at 
television  than  their  larger  brethren  of  ft 
ball  renown.  A  survey  of  small  colk 
showed  that  15%  of  174  questionnaires 
ported  no  charge  is  made  for  attendance 
games.  Of  the  15%  (26  colleges),  seven  it 
tutions  said  they  got  all  their  athletic  budj 
from  student  fees  while  16  get  the  funds  fr 
the  general  college  budget.  Three  divide  s 
port  between  the  general  college  fund  and  ot 
sources. 

Spokesman  for  small  colleges  was  J.  Sho 
Barr,  Franklin  &  Marshall,  a  member  of 
NCAA  Tv  Committee.  Noting  that  Lancasi 
Pa.  has  local,  Washington  and  Baltimore  t< 
vision,  he  said  attendance  at  F  &  M  games  1 
dropped  from  an  average  of  12,000  to  5,0 
"The  small  colleges  depending  on  gate  recei 
are  having  jitters  and  are  worried  about  t 
program,"  he  said,  claiming  football  is  just 
important  to  the  small  institution  as  to  1 
large  one.  He  said  F  &  M  couldn't  ham 
football,  if  NCAA  allowed  open  television,  I 
could  still  support  10  or  12  sports.  T 
small  college  games  were  telecast  locally.  ! 

The  Tv  Committee's  report  wrote  a  bla^ 
check  for  its  successors  by  proposing,  and  | 
taining  approval,  of  this  language: 

"As  promptly  as  possible  after  .  .  .  hearin} 
the  Committee  shall  formulate  a  1954  televisi. 
plan  in  accordance  with  the  general  spirit  ai 
purpose  of  this  resolution  and  after  full  cq 
sideration  of  the  suggestions  contained  herei 
the  information  obtained  at  the  hearings,  ai 
such  explorations  as  it  deems  necessary  at 
proper  in  light  of  the  ever-changing  conditio1 
in  this  field." 

On  top  of  that,  the  1954  committee  was  giv< 
"authority  to  include  in  the  1954  televisk 
plan  such  provisions  with  respect  to  delay* 
(film),  subscription  and  theatre  television  at 
their  effect  "as  it  deems  necessary  to  preve 
adverse  effects  upon  college  football." 

Need  for  Game  Attendance 

The  enabling  resolution  adopted  Friday  t 
the  convention  notes  the  need  of  keeping  u 
attendance  as  a  means  of  supporting  physic; 
education  programs  while  giving  the  publ! 
some  games  to  watch  Saturday  afternoons  an 
preventing  a  few  colleges  from  getting  a  mc 
nopoly  of  television.  In  fearing  monopoly,  th 
NCAA  delegates  have  in  mind  the  Big  Tei 
Notre  Dame  and  some  of  the  other  college 
playing  top-flight  football. 

The  new  Tv  Committee  will  hold  hearings 
receive  network  proposals  and  finally  submit  it 
1954  program  to  the  memberships  for  a  rei 
erendum  vote. 

NORC's  1953  research  data  show  that  col 
lege  football  ticket  sales  fell  two  percentagi 
points  in  1953,  registering  a  9%  decline  fron 
the   1947-48  pre-television  base  period.  "Thi: 
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tendance  decline  undoubtedly  resulted  from 
le  extension  of  television  ownership  to  over 
'/^-million  additional  U.  S.  families"  and 
[if  -jvailability  of  games  over  many  new  areas  as  a 
tsult  of  the  NBC-General  Motors  expanded 
thedule,  it  was  stated. 

|i  According  to  NORC,  colleges  without  tele- 
vised football  gained  9.3%  over  1947-48  while 
(olleges  in  television  areas  fell  off  18.4%,  mak- 
bg  the  27.7%  television  differential,  1  point 
tbove  1952.  Under  unlimited  television  the 
'  ifferential  would  have  been  40%,  possibly 
Viore,  NORC  estimated.  It  credited  the  1953 
estrictions  with  preserving  12%  or  13%  of  the 
otal  attendance  in  television  areas.  NORC  has 
lot  yet  compiled  results  of  a  public  reaction 
tudy. 

The  Tv  Committee's  reports  included  these 
onclusions : 

Program  was  the  most  successful  thus 
far,  but  the  1954  committee  should  be  free 
to  devise  the  best  possible  program  in  the 
light  of  ever-changing  conditions. 

Game  telecasts  continue  to  be  a  serious 
threat  to  athletic  programs  and  minor 
sports  dependent  on  football. 

Unrestricted  video  might  encourage  a 
few  institutions  to  develop  winning  teams 
merely  to  get  television's  financial  and 
publicity  rewards. 

The  1952-53  provision  allowing  a  member 
'  college  to  appear  on  a  network  telecast 
I  only  once  in  the  season  is  the  best  check 
'    on  such  temptation. 

It  is  in  the  public  and  college  interest  for 
different  teams  from  different  areas  to  ap- 
pear on  television. 

Delayed,  subscription  and  theatre  tele- 
vision "can  greatly  promote  or  adversely 
affect  college  football,  depending  on  the 
way  they  are  used  and  supervised. 

There  should  be  a  1954  national  tv  pro- 
gram directed  by  a  tv  committee  appoint- 
ed by  the  NCAA  council. 

The  report  emphasized  that  only  10%  of 
the  public  reaction  to  NCAA  football  television 
control  is  critical,  aside  from  the  Oct.  24 
four-game  panorama,  which  brought  a  deluge 
of  wrath  upon  NBC  and  General  Motors.  Re- 
action to  the  panorama  was  90%  unfavorable. 

The  Tv  Committee  report  had  special  praise 
for  Tom  Gallery  of  NBC,  and  lauded  the  net- 
work and  General  Motors  for  their  cooperation. 

The  Tv  Committee  report  was  presented  to 
the  convention  by  Asa  S.  Bushnell,  Columbia 
U. 
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COURT  WIN  FOR  DUANE  JONES  SUSTAINED 


Action  seen  as  final  legal  re- 
course of  former  employes 
charged  with  pirating  accounts 
and  personnel. 

COURT  of  Appeals  of  the  New  York  State 
Supreme  Court  in  Albany  last  Thursday  sus- 
tained by  unanimous  decision  a  $300,000  jury 
verdict  award  to  Duane  Jones  Co.  in  an  action 
against  eight  former  employes  on  charges  they 
pirated  agency  accounts  and  personnel  [B«T, 
May  18,  1953]. 

The  ruling  by  the  highest  tribunal  in  the 
State  of  New  York  was  viewed  by  Thomas  F. 
Boyle,  chief  counsel  for  Jones,  as  the  final 
legal  step  that  could  be  undertaken  by  the  de- 
fendants in  an  action  that  started  two  and  one- 
half  years  ago.  Mr.  Boyle  claimed  the  litiga- 
tion encompasses  no  federal  implications  that 
might  point  the  way  for  recourse  in  a  federal 
court. 

In  handing  down  its  decision,  the  Court  of 
Appeals  also  sustained  an  appeal  by  the  Jones 
organization  to  include  in  the  judgment  as  a 
defendant  Robert  Hayes,  formerly  president  of 
Duane  Jones  Co.,  but  excluded  Frank  G.  Burke 
Jr.,  treasurer  of  the  Manhattan  Soap  Co.,  a 
former  client  of  the  agency.  The  advertising 
agency  of  Scheideler,  Beck  &  Werner,  which 
is  composed  of  several  of  the  defendants  in 
the  suit,  was  likewise  dropped  from  the  action. 

Included  in  the  judgment  as  issued  by  the 
Court  of  Appeals,  in  addition  to  Mr.  Hayes, 
were  Joseph  Scheideler,  Joseph  Beck,  Paul 
Werner,  Eugene  Hulshizer,  Philip  Brooks,  Law- 
rence Hubbard,  and  Robert  Hughes. 

The  Court  of  Appeals  ruled  on  an  appeal 
from  a  jury  verdict  on  Oct.  28,  1952,  in  New 
York  State  Supreme  Court  in  a  conspiracy 
trial,  which  was  affirmed  by  the  appellate  di- 
vision of  the  same  court  by  a  3-2  decision  on 
May  11,  1953.  The  appellate  division  had 
excluded  Mr.  Burke  and  Mr.  Hayes  from  the 
judgment  but  ruled  that  the  other  defendants 
had  breached  "fiduciary  duty"  in  forming  a 
new  company. 

Six  of  the  seven  judges  of  the  appeals  court 
participated  in  the  decision,  with  Judge  John 
Van  Vorhis  abstaining  because  he  had  written 
the  opinion  affirming  the  verdict  last  May,  at 


Fellows  Speaks  Frankly  to  Athletic  Directors 


ATHLETIC  directors  of  the  nation's  col- 
leges are  showing,  for  the  first  time,  a 
willingness  to  look  at  radio  and  television 
as  possible  friends  rather  than  automatic 
and  inevitable  enemies. 

This  significant  advance  in  the  attitude 
of  a  majority  of  National  Collegiate  Athletic 
Assn.  members  developed  at  last  week's 
NCAA  convention  in  Cincinnati  (see  main 
story  page  28)  even  as  the  delegates  were 
voting  down  any  major  change  in  the  one- 
game-a-Saturday  tv  policy. 

The  development  grew  out  of  a  frank 
discussion  of  the  radio-tv  problem  by 
NARTB  President  Harold  E.  Fellows.  The 
very  appearance  of  Mr.  Fellows  and  three 
industry  executives  on  a  Wednesday  after- 
noon panel  marked  a  historic  development 
in  broadcast-collegiate  relations.  Quick  to 
take  advantage  of  this  cooperative  gesture, 
Mr.  Fellows  invited  NCAA  to  send  repre- 
sentatives to  the  NARTB  convention  in 
Chicago  next  May. 

Flanking  the  NARTB  president  at  the 
panel  session  were  George  Higgins,  KMBC- 


AM-TV  Kansas  City,  chairman  of  the 
NARTB  Sports  Committee  and  a  former 
midwest  sports  official;  Robert  K.  Richards, 
administrative  vice  president,  and  Thad 
Brown,  tv  vice  president  and  counsel. 

That  Mr.  Fellows  presented  a  convincing 
case  for  the  role  radio  and  tv  can  take  in 
collegiate  sports  was  obvious  after  his  talk. 
The  athletic  directors  conceded  the  points 
were  impressive  but  left  no  doubt  that  it 
will  take  several  years  of  convincing  to 
bring  about  any  liberalizing  of  the  present 
tv  monopoly. 

Putting  it  bluntly,  Mr.  Fellows  said  there 
is  no  adequate  research  to  support  the 
NCAA's  position  that  liberalized  tv  would 
wreck  the  gate.  He  added,  "You  cannot 
measure  the  effect  of  television  or  radio 
broadcasting  unless  there  is  television  or 
radio  broadcasting.  Under  the  present 
limitations,  I  doubt  if  a  qualified  researcher 
would  agree  that  enough  typical  situations 
could  be  found  to  offer  an  acceptable 
sample." 


which  time  he  was  an  appellate  division  judge. 
In  handing  down  the  decision,  Chief  Judge 
Edmund  H.  Lewis  declared. 

The  inferences  reasonably  to  be  drawn  from 
the  record  justify  the  conclusion — reached  by 
jury  and  by  a  majority  of  the  appellate  division 
—  that  the  individual  defpndants  appellants, 
while  in  the  employ  of  the  plaintiff  corporation, 
determined  upon  a  course  of  conduct,  which, 
when  subsequently  carried  out,  resulted  in  bene- 
fit to  themselves,  through  destruction  of  the 
plaintiff's  business  in  violation  of  the  fiduciary 
duties  of  good  faith  and  fair  dealing  imposed 
on  defendants  by  their  close  relationship  with 
their  plaintiff  corporation.  The  jury's  deter- 
mination of  those  questions  of  fact; — affirmed  by 
the  appellate  division — is  beyond  our  power  to 
disturb. 

Duane  Jones,  president  of  Duane  Jones  Co., 
said  he  was  "deeply  gratified"  by  the  decision 
and  expressed  the  wish  that  "my  victory  will 
set  a  precedent  that  may  give  more  stability  to 
the  agency  business  and  at  the  same  time  help 
to  raise  the  standards  and  ethics  of  the  ad- 
vertising industry."  He  added  that,  aside  from 
personal  considerations,  he  pressed  his  legal 
action  "to  contribute  something,  if  possible,  to 
an  industry  that  has  done  so  much  for  me." 

Attorneys  for  Jones  said  they  will  proceed 
with  an  equity  action  to  compel  SB&W  "to  ac- 
count for  profits  earned  from  the  advertising 
accounts  taken  from  the  Jones  agency."  They 
said  they  will  also  seek  to  have  a  trust  of 
SB&W's  capital  stock  imposed  by  the  court. 
Neil  P.  Cullom,  SB&W  chief  counsel,  said  he 
had  no  comment  on  the  court's  verdict  or  on 
any  moves  he  may  be  considering. 


Edwards'  AFL  Sponsorship 
On  Mutual  Up  in  Air 

FUTURE  of  Frank  Edwards'  news  commentary 
which  is  sponsored  on  129  MBS  stations  by  the 
American  Federation  of  Labor,  was  in  doubt 
last  week.  Mr.  Edwards'  contract  with  Mutual 
ran  out  Jan.  1  and  as  of  last  Thursday  had  not 
been  renewed,  it  was  learned. 

AFL  has  renewed  its  time  slot,  Monday 
through  Friday,  10-10:15  p.m.  EST,  with  Mu- 
tual, for  52  weeks,  effective  Dec.  28,  1953. 
Under  its  policy,  MBS  will  not  hire  Mr.  Ed- 
wards, leaving  that  decision  up  to  the  sponsor, 
although  the  arrangement  is  subject  to  the  net- 
work's approval. 

Mr.  Edwards,  checked  by  B«T,  said  the 
AFL  had  not  yet  contacted  him  about  renew- 
ing his  contract.  He  said  relations  with  the 
union  have  been  excellent  and  that  he  would 
feel  no  "bitterness"  even  should  the  AFL  fail 
to  renew.  Mr.  Edwards  has  been  sponsored 
by  the  union  on  Mutual  for  four  years. 

LeQuatte  to  Abbott  Kimball 

H.  B.  (Buzz)  LEQUATTE,  president  of  the 
agency  bearing  his  name  for  the  past  17  years, 
joins  Abbott  Kimball  Co.,  N.  Y.,  as  vice  presi- 
dent and  chairman  of  the  plans  board,  Abbott 
Kimball,  board  chairman,  said  last  week.  Mr. 
LeQuatte's  agency  was  disbanded  and  its  ac- 
counts move  to  AK. 


Jones'  L.  A.  Suit  Settled 

OUT-OF-COURT  settlement  of  a  "substantial" 
sum  has  been  made  to  Los  Angeles  advertising 
agent  Arthur  V.  Jones  in  his  suit  for  declara- 
tory relief  against  radio-tv  evangelist  Fred  Jor- 
dan and  the  American  Soul  Clinic.  The  action, 
filed  May  4,  1953,  in  Los  Angeles  Superior 
Court  by  the  law  firm  of  Rinnert,  Howorth  & 
Joseff,  charged  breach  of  an  advertising  contract. 
Mr.  Jones  has  asked  approximately  $53,000  for 
handling  advertising  and  promotion  for  the 
defendant's  program,  then  telecast  by  KABC- 
TV  (KECA-TV)  Los  Angeles  and  KGO-TV 
San  Francisco. 


Broadcasting    •  Telecasting 


January  11,  1954    •    Page  29 


ADVERTISERS  &  AGENCIES 


NBC  Spot  to  Close  Circu 

WHAT  color  tv  will  mean  to  national  spot 
and  local  advertisers  will  be  demonstrated 
nationally  for  the  first  time  Tuesday  by 
NBC  Spot  Sales  through  a  closed  circuit 
colorcast  to  be  seen  by  invited  advertising 
and  retail  executives  in  eight  cities — New 
York,  Washington,  Cleveland,  Chicago,  De- 
troit, St.  Louis,  San  Francisco  and  Los 
Angeles. 

Charles  R.  Denny,  NBC  vice  president 
in  charge  of  o&o  stations,  announced 
the  demonstration  as  "dramatic  evidence 
to  the  advertiser  of  the  enormous  sales 
force  offered  by  color  commercials."  In 
showing  the  "sales  power"  of  10-second 
and  20-second  commercials  in  color,  the 
demonstration  also  will  emphasize  the 
"added  effectiveness  of  a  color  commercial 
in  a  local  participation  show  and  the  value 
of  color  tv  advertising  for  food  products, 
fashion  and  housewares. 

The  sales  persuasiveness  of  color  com- 
mercials as  applied  to  every  product  and 
service  and  especially  to  the  department 
store  retailer  will  be  pointed  up  in  the 
demonstration,"  he  said. 


t  Color  Story  to  Sponsors 

Stating  that  "an  NBC  Spot  franchise  is 
a  color  franchise,"  Mr.  Denny  pointed  out 
that  advertisers  can  buy  spot  and  participa- 
tion announcements  in  color  even  before 
the  surrounding  programs  change  from 
black-and-white,  permitting  the  advertiser 
to  learn  about  color  and  to  enjoy  its  im- 
pact on  a  growing  color  audience  while 
getting  full  benefit  of  the  existing  black- 
and-white  audience. 

Half-hour  demonstration  colorcast, 
which  will  be  repeated  four  times  to  per- 
mit its  viewing  by  a  maximum  number  of 
prospects,  will  be  staged  in  New  York's 
Colonial  Theatre  and  seen  in  that  city  at 
the  Centre  Theatre,  where  it  will  be  fed 
via  closed  circuit.  Other  groups  will  see 
it  at  WNBW  (TV)  Washington,  WNBK 
(TV)  Cleveland,  WNBQ  (TV)  Chicago, 
KSD-TV  St.  Louis,  KNBH  (TV)  Los  Ange- 
les and  the  NBC  Spot  Sales  offices  in  San 
Francisco  (through  KRON-TV)  and  De- 
troit (through  WWJ-TV).  Program  will 
be  produced  by  John  Stearns  under  the 
supervision  of  Richard  M.  Pack,  program 
director  of  WNBT  (TV)  New  York. 


MEAT  FIRMS 
SWITCH  AGENCIES 

Needham,  Louis  &  Brorby  to 
handle  Wilson  &  Co.,  dropping 
Swift  &  Co.  account.  Agency 
plans  for  Swift  are  not  set. 

WILSON  &  Co.,  Chicago  (meat  packers),  last 
Tuesday  announced  the  appointment  of  Need- 
ham,  Louis  &  Brorby  to  handle  advertising  for 
a  number  of  its  accounts.  At  the  same  time,  the 
agency  reported  it  had  resigned  "all"  remaining 
accounts  for  Swift  &  Co.,  which  it  had  serviced 
since  1941. 

It  also  was  reported  that  Derby  Foods,  Inc., 
would  switch  its'  account  to  another  agency. 
Derby  (Peter  Pan  peanut  butter,  ready-to-serve 
foods)  has  sponsored  Sky  King  on 'ABC-TV 
and  MBS  radio  and  has  been  a  substantial 
broadcast  user.  The  switch  of  Derby,  owned 
by  Swift  &  Co.,  was  acknowledged  by  Ray 
Weber,  Swift  advertising  manager,  though 
Needham,  Louis  &  Brorby  referred  only  in  its 
announcements  to  Swift's  meats  for  babies, 
animal  feeds,  hatcheries,  agricultural  research 
and  commercial  plant  foods.  (Meats  for  babies, 
has  part  of  ABC's  Don  McNeill  Breakfast 
'Club.) 

NL&B  on  Wilson's  Ham 

NL&B  will  handle  Wilson's  ham,  bacon, 
-sausage,  smoked  meats  and  poultry.    Use  of 
radio  and  tv,  along  with  other  media,  has  not 
been  determined.   Ewell  &  Thurber  Assoc.  will 
•  continue  to  service  Ideal  Dog  Food  and  other 
Wilson  products. 

It  was  understood  that  the  ■  Swift  products 
handled  by  Needham  will  be  allocated  among 
at  least  two  other  agencies,  one  of  them  spe- 
cializing in  farm  accounts. 

Addition  of  the  Wilson  account  was  an- 
nounced by  Mark  Cox,  its  advertising  manager. 
Maurice  H.  Needham,  president  of  NL&B,  an- 
nounced resignation  of  the  Swift  account. 


Franceschi  Leaves  FC&B 
To  Join  Geyer  Adv.  Inc. 

M.  PETER  FRANCESCHI  has  resigned  as 
president  of  Foote,  Cone  &  Belding  Interna- 
tional Division  to  join  Geyer  Advertising  Inc., 
New  York,  as  manager  of  creative  productions. 

Prior  to  becoming  president  of  FC&B  Inter- 
national, he  was  vice  president  and  general 
manager  of  the  agency's  New  York  office.  He 
has  been  with  Lord  &  Thomas,  J.  Sterling  Get- 
chell,  Lennen  &  Mitchell,  BBDO,  and  J.  Walter 
Thompson  Co. 


Standard  Takes  Sports  Shows 
Also  Radio  Announcements 

STANDARD  OIL  Co.  of  Indiana  will  sponsor 
news  and  sports  radio-tv  programs  and  radio 
announcements  as  part  of  a  campaign  to  ad- 
vertise its  new  furnace  oil,  it  was  announced 
Ian.  3. 

The  programs  will  be  carried  on  29  radio 
stations  in  38  key  midwest  cities,  with  com- 
mercials on  nine  tv  outlets,  it  was  explained. 
Additionally,  Standard  will  run  a  schedule  of 
radio  spots  in  13  large  markets. 

The  advertising  campaign  for  the  furnace 
oil  was  launched  Ian.  2  with  DuMont  tv  and 
MBS  radio  coverage  of  the  Shrine  All-Star 
East-West  football  game  at  San  Francisco. 
The  telecast  and  broadcast  were  beamed  to 
10  and  11  states,  respectively. 


Dunier  Joins  Emil  Mogul 

LESLIE  DUNIER,  advertising  director  of 
Worth  Stores,  New  York,  has  joined  Emil 
Mogul  Co.  there,  as  radio  and  tv  timebuyer. 
He  will  be  active  primarily  in  on-the-spot  sta- 
tion relations  with  individual  radio  and  tv  sta- 
tions in  markets  throughout  the  country.  . 


GODFREY  DROPPED;  j 
L&M  SHOPS  AROUND 

-  | 

Budget  saved  by  tobacco  firm's 
decision  of  last  week  will  be 
plowed  back  into  other  radio 
and  tv,  if  the  right  talent  is 
found. 

THE  BUDGET  to  be  saved  by  Liggett  &  Mye» 
Tobacco  Co.  (Chesterfields)  through  the  drop 
ping  of  its  portions  of  Arthur  Godfrey  shown 
on  CBS  Radio  &  CBS-TV  probably  will  bp 
routed  back  into  radio  and  television  if  tty 
proper  talent  is  found,  it  was  understood  las 
week. 

Fred  Walsh,  president  of  Cunningham  & 
Walsh,  New  York,  agency  for  the  tobacco 
firm,  told  B»T  that  the  agency  currently  wa^ 
looking  over  a  number  of  talent  offers,  bu|c 
that  it  was  too  early  to  tell  just  exactly  what' 
would  be  done  with  the  budget,  and  that 
yet,  they  had  found  no  show  for  a  replacement!) 

Mr.  Walsh  also  emphasized  that  Liggett  <&' 
Myers'  contract  was  with  CBS,  not  Mr.  God-I 
frey,  and  that  the  agency  and  the  network^ 
were  unable  to  "work  out  an  agreement." 

Chesterfields'  formal  contract  with  CBS  fofe 
Godfrey  sponsorships  expired  in  May  1952,^ 
David  lacobson,  director  of  public  relations^ 
for  CBS-TV,  told  B»T,  and  that  since  then,  it 
has  continued  on  an  informal,  verbal  agree-^ 
ment  basis.  Efforts  to  reach  a  new  agreement 
failed,  he  said.  L 
The  tobacco  firm  has  been  a  Godfrey  spon-' 
sor  for  the  past  seven  years.  It  had  been  under-' 
writing  the  quarter-hour  segment  of  the  Mon-f 
day  and  Wednesday  morning  simulcast  and  I 
another  segment  of  the  Friday  morning  show! 
on  radio.  It  also  sponsored  half  of  the  hour- 1 
long  Godfrey  and  His  Friends  Wednesday  eve- 1 
ning. 

The  advertiser  is  expected  to  continue  to 
sponsor  Dragnet  on  NBC-TV  and  the  Perry 
Como  Show  three  times  weekly  on  CBS-TV. 


B.  B.  Plans  Radio-Tv  Budget 

B.  B.  PEN  CO.,  Santa  Monica,  Calif.,  will 
spend  approximately  $750,000  in  radio,  tele- 
vision and  magazines  during  the  first  months 
of  1954,  it  was  reported  last  week  at  a  company 
sales  meeting  in  Chicago. 

lack  LaVant,  general  sales  manager,  told 
distributors  that  25%  of  the  $3  million  budget 
for  the  first  quarter  will  go  to  broadcasting 
and  magazines,  with  the  remainder  allocated 
to  newspapers.  Firm  will  run  a  radio-tv  spot 
campaign  in  selected  markets  and  continue 
alternate  week  sponsorship  of  the  Georgie  Jes- 
sel  Show  on  some  ABC-TV  stations  Sundays, 
5:30-6  p.m.  Agency  is  Hilton  &  Riggio,  New 
York. 


CBS-Columbia  Sets  Budget 

CBS-COLUMBIA,  television  and  radio 
set  manufacturing  division  of  CBS,  will 
spend  over  $1  million  for  its  advertising 
and  promotion  during  the  first  half  of 
1954,  Gerald  Light,  director  of  advertis- 
ing and  sales  promotion,  announced  last 
week.  The  campaign  will  include  spot 
radio  and  spot  television  in  selected  mark- 
ets. Mr.  Light  also  said  that  plans  are 
presently  being  formulated  for  color  tv 
receiver  advertising.  Agency  is  Ted  Bates 
and  Co.,  N.  Y. 
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SPOT 

ledmont  Airlines,  Winston-Salem,  N.  C,  plan- 
ing radio-tv  spot  campaign  in  some  4 1  markets 
J  North  and  South  Carolina,  Virginia,  West 
'krginia,  Tennessee,  Kentucky  and  Ohio.  Agen- 
|:  Liller,  Neal  &  Battle,  Atlanta. 


urina  Mills  to  sponsor  10  minute  program  on 
1  radio  stations  of  Tobacco  Network,  starting 
lis  month  for  52  weeks.    Agency:  Gardner 
W%  ,gency,  St.  Louis. 


asy  Monday  Starch  planning  radio-tv  spot 
nnouncement  campaign  starting  this  month, 
igency:  Adrian  Bauer,  Phila. 


NEW  BUSINESS 


actly  wha 
id  Hat 


arnation  Co.  (Carnation  Milk,  Friskies  Dog 
7ood)  starts  sponsorship  of  When  a  Girl 
darries,  on  ABC  Radio  (Mon.-Fri.,  10:45-11 
Lin.'),  for  52  weeks.  Agency:  Erwin,  Wasey  & 
to.,  N.  Y. 


udnut  Sales  Co.,  N.  Y.,  purchases  four 
(participations  per  week  on  NBC  Radio's  "three 
slan"  on  Fibber  McGee  and  Molly  Show  (10- 
10:15  p.m.  EST)  on  Monday  and  Wednesday; 
\becond  Chance  (11:45  a.m.- 12  noon),  on  Fri- 
iay  and  It  Pays  To  Be  Married  (5:45-6  p.m. 
iST)  on  Tuesday.  Agency:  Kenyon  &  Eck- 
lardt,  N.  Y. 

jFels  Naptha  Soap  reportedly  seeking  radio-tv 
1M(jer|  (availabilities  for  possible  campaign  starting  this 
month.    Agency:  Towne  Agency,  Phila. 


Jackson  Brewing  Co.,  New  Orleans,  renewed 
its  schedule  of  three  five-minute  programs, 
Monday  through  Saturday,  including  World  of 
Sports  show,  on  all  stations  of  the  Texas  State 
Network  that  are  located  in  "wet"  markets. 
Agency:  Fitzgerald  Adv.,  New  Orleans. 

Hazel  Bishop  Inc.,  N.  Y.,  to  sponsor  Dr.  I.Q. 
in  a  new  time  period  over  ABC-TV  (Mon., 
8:30-9  p.m.  EST),  starting  Jan.  18.  Agency: 
Raymond  Spector  Co.,  N.  Y. 

Emerol  Mfg.  Co.,  N.  Y.  (Marvel  Mystery 
Oil  and  Oilers),  will  sponsor  The  Tommy  Hen- 
rich  Show  over  ABC-TV  (Sat.,  6-6:15  p.m. 
EST),  starting  this  Saturday,  Jan.  16.  Agency: 
Hilton  &  Riggio,  N.  Y. 

Owens-Corning  Fiberglas  Corp.  and  Bristol- 
Myers  Co.  (Vitalis  and  Bufferin),  effective  Jan. 
15  will  sponsor  Arthur  Godfrey  Digest  on  CBS 
Radio  (Fri.,  8:30-9:30  p.m.  EST).  Owens- 
Corning  will  sponsor  the  8:30-9  p.m.  period  and 
the  9-9:15  p.m.  portion  will  be  underwritten  by 
Bristol-Myers.  Remaining  quarter  hour  is  sus- 
taining. Fuller  &  Smith  &  Ross  and  Doherty, 
Clifford,  Steers  &  Shenfield,  both  N.  Y.,  are 
agencies,  respectively. 

American  Home  Products  Corp.  (Whitehall 
Pharmacal  Co.  and  Boyle-Midway)  sponsor 
Mon.,  Wed.,  Fri.,  segments  of  The  Bright  Star, 
daytime  drama  series  on  CBS-TV  (Mon.-Fri., 
4:15-30  p.m.),  effective  Feb.  ll  Biow  Co., 
N.  Y.,  is  agency  for  Whitehall,  and  Geyer  Inc. 
represents  Boyle-Midway. 

Credit  Union  National  Assn.,  Madison,  Wis., 
sponsors  new  program,  featuring  Broadway 
star  Lome  Greene  (MBS,  Sun.  4:55-5  p.m. 
EST,  and  Tues.,  9:55-10  p.m.  EST),  on  better 
management  in  home  affairs.  Agency:  J. 
Walter  Thompson  Co.,  Chicago. 


NEW  'FRANCHISE'  TYPE  DISTRIBUTION 
FIRM  ESTABLISHED  BY  LANDAU  AND  ROSS 

National  Telefilm  Assoc.  will  maintain  New  York,  Chicago  and  Holly- 
wood offices  with  the  'franchise'  offices  planned  in  1 1  other  cities. 


ESTABLISHMENT  of  National  Telefilm 
Assoc.,  New  York,  as  a  tv  film  distribution 
company  that  incorporates  a  "franchise"  type 
of  operation  as  a  means  of  achieving  national 
"saturation"  coverage  was  announced  last  week 
by  Ely  Landau,  president  of  the  new  company. 

Mr.  Landau  said  that  the  "franchise"  ele- 
ment injects  a  new  concept  into  the  tv  film 
distribution  field.  As  presently  organized,  NTA 
will  maintain  owned-and-operated  offices  in 
New  York,  Chicago  and  Hollywood,  plus  11 
offices  in  other  cities  set  up  on  a  "franchise" 
basis  and  staffed  by  personnel  who  will  serve 
as  sales  agents  for  NTA  products  exclusively. 
Total  sales  staff,  according  to  Mr.  Landau,  will 
be  in  excess  of  20. 

Top-Notchers  Needed 

"It  is  my  opinion,"  Mr.  Landau  said,  "that 
many  tv  film  distribution  companies  have  not 
been  able  to  afford  enough  top-notch  salesmen 
to  give  products  both  wide  distribution  and  the 
constant  sales  attention  that  are  called  for.  We 
believe  that  our  approach  will  result  in  the 
proper  servicing  of  our  products  to  sponsors, 
stations  and  agencies." 

Mr.  Landau  stressed  that  administrative  func- 
tions, such  as  billing,  collection,  advertising  and 
promotion,  will  be  carried  on  exclusively  from 
New  York  headquarters,  with  other  owned- 
and-operated  offices  and  "franchise"  offices  con- 
centrating on  sales.  New  York  headquarters 
is  at  101  W.  55th  St. 

The  present  move  was  foreshadowed  several 
weeks  ago  when  Mr.  Landau,  in  association  with 
Martin  Ross,  purchased  the  tv  distribution  firm 
of  PSI-TV  [B«T,  Dec.  14,  1953].  At  that  time, 
Mr.  Landau  indicated  he  was  attempting  to 
build  up  a  supply  of  tv  film  products,  in  addi- 
tion to  those  supplied  by  his  own  firm,  Ely 
Landau  Productions,  in  preparation  for  a  larger 
distribution  company  that  he  was  planning  to 
organize.  PSI-TV  will  no  longer  exist  as  a 
corporate  entity,  Mr.  Landau  said. 

Mr.  Ross,  formerly  president  of  Empress 
Highlights  Inc.  and  Empress  Films  and  active 
in  the  non-theatrical  film  distribution  field  for 

Halsey  Barrett  Resigns 
Consolidated  Tv  Sales  Post 

HALSEY  V.  BARRETT,  eastern  sales  manager 
for  Consolidated  Television  Sales,  announced 
last  week  that  he  was  resigning,  effective  im- 
mediately. 

His  decision  to  re- 
linquish the  post  he 
has  held  for  the  past 
two  years  with  the 
tv  film  sales  and  dis- 
tribution firm  was  at- 
tributed to  differ- 
ences of  opinion  on 
policy  matters  re- 
garding new  prod- 
ucts and  a  desire  to 
free  himself  from 
contractual  ties  with 
Consolidated  in  or- 
der to  consider  offers 
received  from  other  film  firms. 

Mr.  Barrett  formerly  was  spot  sales  manager 
and  later  a  network  account  executive  with 
DuMont  Tv  Network  and  then  tv  promotion 
director  for  CBS. 


Mr.  Barrett 


18  years,  is  a  partner  with  Mr.  Landau  in  NTA, 
and  will  serve  as  secretary  and  director  of 
sales. 

In  addition  to  the  products  of  PSI-TV  and 
Ely  Landau  Productions,  Mr.  Landau  said,  NTA 
has  acquired  distribution  rights  to  77  quarter- 
hours  of  Tv  Baseball  Hall  of  Fame,  260  5- 
minute  Viz-Quiz,  168  quarter-hours  of  Tele- 
comics  and  16  Superman  cartoons. 

Sales  personnel  and  the  cities  in  which  they 
will  operate  include  the  following,  Mr.  Landau 
said: 

Moe  Dudelson,  Detroit;  Bert  Stearn,  Pitts- 
burgh; Don  Swartz,  Minneapolis;  George  Phil- 
lips, St.  Louis;  Ken  Rosswell,  Dallas;  Robert 
Patrick,  Denver;  Fred  Meyers,  Memphis;  Ira 
Gottlieb,  Boston;  Arthur  Kalman,  Philadelphia; 
Berne  Tabakin,  Hollywood;  Dave  Wolper,  Chi- 
cago; Dave  Christianson  and  Frank  Stone, 
Miami. 


WTTG  (TV)  Washington,  DuMont  outlet, 
will  show  Flying  A  Productions'  new  tv  film 
series,  Annie  Oakley  (Sat.,  7-7:30  p.m.), 
for  52  weeks  under  alternate  week  sponsor- 
ship by  Canada  Dry  ginger  ale  and  Charles 
Schneider  Baking  Co.'s  Sunbeam  bread. 
Signing  (I  to  r):  Neal  J.  Edwards,  WTTG 
sales  manager;  John  Red,  Canada  Dry  D.  C. 
representative;  L.  G.  Graeves,  Schneider 
representative,  and  Leslie  G.  Arries  Jr., 
WTTG  general  manager. 


Frieberg  to  TPA  Sales  Post; 
Will  Supervise  Sales  in  East 

HARDIE  FRIEBERG,  formerly  an  account 
executive  with  Ziv  Television  Programs  Inc., 
has  been  appointed  eastern  sales  manager  of 
Television  Programs  of  America,  New  York, 
tv  film  production  and  distribution  company. 

In  his  new  post,  Mr.  Frieberg  will  supervise 
sales  activities  in  the  East  for  TPA,  which 
recently  released  a  52-week,  half-hour  tv  filmed 
series,  Your  Star  Showcase.  Edward  Arnold 
will  serve  as  host  for  the  series,  which  had 
a  total  production  budget  of  more  than  $2 
million. 
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HEARST  METROTONE  BUYS  TELENEWS 


New  organization  will  retain 
old  label  and  expand  further 
into  non-newsreel  and  com- 
mercial productions. 

PURCHASE  by  Hearst  Metrotone  News  Inc. 
of  the  news  film  service  for  television  of  Tele- 
news  Productions  Inc.,  New  York,  was  an- 
nounced jointly  last  week  by  Hearst  Metrotone 
News,  INS  and  Telenews  Productions  [Closed 
Circuit,  Dec.  28,  1953]. 

Under  the  terms  of  an  outright  purchase 
agreement  concluded  by  the  companies,  owner- 
ship and  production  of  the  Telenews  daily  tv 
news  films,  Telenews  weekly  news  digest  and 
Telenews  weekly  sports  programs  will  be  trans- 
ferred to  Hearst  Metrotone  News.  It  was  point- 
ed out  that  these  products  will  receive  the 
benefit  of  "greatly  expanded  film  procurement 
and  production  facilities"  available  through 
Hearst  Metrotone  News,  whose  News  of  the 
Day  theatrical  newsreels  are  distributed  through- 
out the  world. 

The  Telenews  label,  the  announcement  said, 
will  continue  to  be  used,  and  the  products  will 
be  distributed  exclusively  through  the  television 
sales  department  of  INS,  as  they  have  been 
since  the  start  of  the  Telenews  syndicated  news 
film  operation  six  years  ago. 

Telenews  Productions  Inc.,  it  was  said,  will 
continue  operations  as  an  independent  com- 
pany with  Charles  N.  Burris  as  general  man- 
ager. It  will  concentrate  on  the  development 
of  its  other  television  activities,  such  as  the 
production  of  special  tv  film  programs  of  a 
non-newsreel  character  and  of  commercial 
films. 

Commenting  on  the  transaction,  Seymour 
Berkson,  general  manager  of  INS  and  a  di- 
rector on  the  Hearst  Metrotone  News  board, 
who  was  in  charge 
of  negotiations  for 
the  Hearst  interests, 
declared: 

"This  agreement 
will  result  in  the 
strongest  tv  news 
film  organization  in 
the  world.  The 
Telenews  label  is  al- 
ready well  recog- 
nized for  the  finest 
and  most  depend- 
able quality  of  tv 
news  films.  The  rep- 
utation will  now  be 
further  enhanced  and  expanded  through  the 
additional  national  and  international  film  re- 
sources, facilities  and  talent  that  will  become 
available  for  the  Telenews  tv  news  film  pro- 
ductions within  the  framework  of  Hearst  Metro- 
tone  News  Inc.  and  INS." 

The  Telenews  tv  news  film  operation  will 
be  under  the  direction  of  Caleb  B.  Stratton, 
executive  vice  president  of  Hearst  Metrotone 
News;  Michael  Clofine,  vice  president  and 
editor  in  chief  of  Metrotone  News,  and  W.  P. 
Montague,  Metrotone  News  production  editor. 
Robert  H.  Reid,  manager  of  the  INS  television 
sales  department,  will  continue  in  charge  of 
sales  representation,  with  headquarters  at  235 
E.  45th  St.,  New  York. 

Telenews  Productions  Inc.,  in  addition  to  Mr. 
Burris,  will  continue  in  operation  with  Herbert 
Scheftcl,  president;  Alfred  G.  Burger,  execu- 
tive vice  president;  Robert  Schofield,  commer- 
cial film  production  manager;  Charles  Dolan 
in  charge  of  tv  film  programs;  F.d  Lewis,  sales 


Mr.  Berkson 


manager,  and  A.  D.  Comeaux,  comptroller. 
Mr.  Scheftel  added  that  the  company  will  make 
an  announcement  soon  regarding  its  special 
subjects  programming  plans. 

Representatives  in  the  legal  aspects  of  the 
negotiations  were  Raymond  F.  McCauley, 
chief  counsel  of  the  Hearst  Corp.;  Robert  Ster- 
ling of  Engel,  ludge,  Miller  &  Sterling,  repre- 
senting Hearst  Metrotone  News,  and  Abraham 
L.  Bienstock  and  Richard  Reiss,  counsel  for 
Telenews  Productions. 


MPTV  Names  Anderson, 
Feiner  to  Dallas  Office 

APPOINTMENTS  of  Howard  Anderson  and 
Robert  Feiner  as  account  executives  for  the 
Dallas  office  of  Motion  Pictures  for  Television's 
Feature  Film  Division  were  announced  last 
week  by  E.  H.  Ezzes,  vice  president  and  gen- 
eral manager,  as  part  of  the  division's  expan- 
sion of  activities  in  that  city. 

Messrs.  Anderson  and  Feiner  will  report  to 
Irv  Feld,  new  Dallas  regional  manager  and 
formerly  southeast  manager  for  MPTV.  Mr. 
Anderson  formerly  was  film  director  of  WFAA- 
TV,  and  Mr.  Feiner,  who  recently  returned 
from  Korea,  was  previously  with  20th  Century- 
Fox  Film  Corp. 


BCE  Silent  on  Tape  Test 

DECLARING  himself  "well  satisfied"  with 
results,  but  refusing  to  expand  as  to  quality 
and  clearness  of  the  picture,  Frank  C.  Healey, 
managing  director  of  the  electronics  division 
of  Bing  Crosby  Enterprises,  Hollywood,  because 
of  "policy"  offered  no  further  comment  last 
week  on  success  of  his  firm's  experiment  in 
recording  full  color  motion  pictures  on  mag- 
netic tape  of  the  Ian.  1  Pasadena  Rose  Parade 
[B»T,  Dec.  28,  1953]. 


FILM  SALES 

NBC  Film  Division  reported  last  week  that  year- 
end  total  markets  on  Victory  At  Sea  were  91; 
Douglas  Fairbanks  Presents,  124;  hour-long 
Hopalong  Cassidy,  143;  Dangerous  Assign- 
ment, 149  and  Badge  714  (formerly  Dragnet), 
129. 

Gordon  Baking  Co.,  Detroit,  to  sponsor  United 
Television  Programs'  half-hour  science-fiction 
film  series,  Rocky  Jones,  Detective,  in  New 
York,  Chicago.  South  Bend,  Toledo  and  several 
smaller  markets  still  to  be  selected.  Agency; 
N.  W.  Ayer  &  Son,  N.  Y. 

PRODUCTION 

Donbar  Productions,  Hollywood  recently  or- 
ganized as  Walden  Productions,  has  adopted 
new  name  and  has  started  shooting  "A 
Matter  of  Blood,"  first  film  in  Lifeline,  half- 
hour  series  formerly  known  as  A  Matter  of  Life. 
Dramatized  real-life  situations  involving  clergy- 
men of  all  denominations,  series  will  be  pro- 
duced by  Tony  Leader  with  Jerry  Mayer  direct- 
ing. 

Motion  Pictures  for  Television  (Film  Syndica- 
tion Division)  has  begun  production  in  New 
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York  on  39  quarter-hour  tv  films  that  will  be 
released  under  the  title  of  Junior  Science,  it! 
was  announced  last  week  by  Edward  D.  Mad- 
den, vice  president  and  general  manager  of 
the  division. 

The  series,  which  will  be  available  for  a 
March  1  air  date  and  is  being  filmed  for  syndi- 
cation sales  to  national  spot,  regional  and  local 
advertisers,  will  spotlight  practical  science  and 
treat  such  subjects  as  surface  tension,  hydrau- 
lics, magnets,  jet  propulsion,  buoyancy  and 
sound. 

Frederick  Films,  N.  Y.,  has  completed  first  four 
of  a  filmed  series  titled  Patterns  of  Progress, 
which  shows  how  the  U.  S.  has  attained  the 
highest  standard  of  living  ever  achieved.  Pro- 
duced at  the  Nola  Studio  Film  Div.,  N.  Y., 
films  are  available  to  tv  stations  as  a  series, 
with  more  than  90  stations  expected  to  carry 
the  first  13  episodes  starting  soon  after  they 
are  completed  in  mid-February. 

.  i 

Alexander  Film  Co.,  Colorado  Springs,  an-  1 
nounces  recent  tv  commercial  productions  for  , 
the  following  organizations;  Hudson  Motor  Car 
Co.,  Detroit,  26  films  through  Brooke,  Smith,  I 
French  &  Dorrance,  N.  Y.;  Interstate  Bakers, 
Kansas  City,  nine  60-second  films  through  the 
Dan  B.  Miner  Company,  L.  A.;  Gates  Rubber 
Co.,  Denver,  four  20-second  and  four  60-sec- 
ond films  through  Harold  Walter  Clark  Inc., 
Denver;  Sanitone,  Cincinnati,  17  films;  Colum- 
bia Baking  Co.,  Atlanta,  three  10-second  films 
through  Freitag  Advertising  Agency,  Atlanta; 
Carlson-Frink,  Denver,  four  20-second  films 
through  Bob  Betts  Advertising  Agency,  that 
city. 

Television  Producers  Inc.,  N.  Y.,  has  completed 
"Incident  in  Korea,"  first  episode  in  half-hour 
filmed  tv  dramatic  series  it  is  producing  in  co- 
operation with  the  U.  S.  Marine  Corps. 

DISTRIBUTION 

Cornwall  Productions,  N.  Y.,  announces  that 
the  first  block  of  13  tv  films  in  the  Janet  Dean, 
Registered  Nurse  series,  featuring  Ella  Raines, 
is  being  edited  and  scored,  and  will  be  ready 
for  distribution  by  end  of  month. 

Teevee  Co.,  Beverly  Hills.  Calif.,  has  terminat- 
ed all  distribution  contracts  with  other  firms 
and  will  distribute  Invitation  Playhouse, 
quarter-hour  tv  film  episodes.  Company  intends 
to  continue  present  contracts  and  fulfill  all 
agreements  as  written  heretofore  by  Guild 
Films  former  distributor  of  Invitation  Play- 
house. 

Association  Films,  N.  Y..  announced  last  week 
it  has  color  prints  of  41  films  available  for 
free  loan  to  tv  stations,  in  addition  to  a  large 
number  of  black  and  white  films.  Complete 
listings  may  be  obtained  from  the  company  at 
347  Madison  Ave.,  New  York  17. 

Princeton  Film  Center  Inc.,  Princeton,  N.  L, 
announces  distribution  of  a  new,  free  color  film 
titled  "Santa  Barbara-Pacific  Paradise."  This 
27-minute,  16mm  educational  and  historical 
film,  available  only  to  college,  adult  and  in- 
dustrial groups,  may  be  obtained  by  direct  re- 
quest to  the  company. 

RANDOM  SHOTS 

Producer  Henry  Donovan  has  set  Madge  Mere- 
dith and  Florance  Lake  to  play  feminine  leads 
in  next  set  of  Cowboy  G-Men,  tv  films  now 
in  production  with  Don  MacDougall  directing. 
Tv  series  is  released  by  United  Artists  Tele- 
vision, N.  Y. 
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A.T.&.T.  Has  No  Wire  For  Hire 
But  We  Ask  You, 
Do  You  Dig  TD-2? 

All  live  network  programs  now  come  to  television 
WOODLAND  via  a  brand-spankm  new  A.l.&l. 
microwave  relay  link  from  the  main  line  at  South 
Bend  to  Grand  Rapids. 

In  case  you're  not  hep  on  your  relay  systems,  type  "TD-2" 
is  the  Cadillac  of  them  all— much  better  than  co-axial 
cable  and  the  more  inexpensive  "TD"  links.  That ;  s 
especially  important  now,  with  color  at  our  front  door- 
brother,  really  important ! 

WOOD-TV  was  first  to  order  and  get  this  improved 
service  in  these  parts,  just  as  it  was  first  to  go  to  full  1000 
foot  tower  height  last  month  and  will  be  first  to  goto 
full  power  next  month  (right  now  our  interim  100,000 
watts  picture  is  greatest  in  all  of  television 
WOODLAND). 

WOOD-TV  is  first  with  INS  facsimile  news  service  in 
Michigan,  and  first  to  take  delivery  on  color  adapting 
equipment  for  its  transmitter.  When  you  spend  a  buck  on 
WOOD-TV,  you  get  lots  more  than  that  m  advertising 
value  and  service. 

Schedule  your  advertising  on  WOOD-TV  Grand  Rapids' 
only  television  station.  The  Western  Michigan  station 
with  top  technical  equipment,  top  local  and  network 
programming-and  the  top  market  to  go  with  them*. 
^Primary  service,  too,  to  Western  Michigan's  most 
populated  area  including  Muskegon,  Lansing,  Battle 
Creek  and  Kalamazoo. 
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WOOD -TV 


GRAND  RAPIDS,  MICHIGAN 

Grandwood  Broadcasting  Company. 

Reaches  more  people  who  have  more  and  buy  more 

NBC,  Basic;  ABC,  CBS,  DuMONT,  Supplementary. 
Associated  with  WFBM-AM  and  TV,  Indianapolis,  Ind., 
WFDF,  Flint,  Mich.,  WEOA,  Evansville,  Ind. 
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Effective  January  1,  joins  the  select  list  of  , 
great  television  stations  nationally  represented  by 


NBGI  SPOT  SALES 


SO  Rockefeller  Plaid,  New  York  M,  N.  Y. 

Chicago  Detroit  Cleveland  Washington  San  Francisco 
Los  Angeles    Charlotte'    Atlanta*    *&omar  Lowrance  Associates 


The  One 
Best  Radio  Buy 


1 


in  Kentucky 


Louisville 


5,000  watts 


Effective  January  1,  joins  the  distinguished  list 
of  leading  radio  stations  nationally  represented  by 


B  M  SPOT  SALES 


30  Rockefeller  Plaza,  New  York  20,  N.  Y. 
Chicago   Detroit   Cleveland    Washington  San  Francisco 

Los  Angeles    Charlotte*    Atlanta*    *Bomar  Lowrancc  Associates 
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RADIO  LIVES  WITH  TV  IN  IOWA— WHAN 


Radio  is  still  heard  in  Iowa  tv 
homes,  even  during  the  even- 
ning,  Dr.  Forest  Whan's  study 
shows. 

TV-EQUIPPED  homes  "are  still  radio  homes, 
even  during  evening  hours."  according  to  the 
16th  annual  survey  of  listening  habits  in  Iowa. 
The  survey  was  conducted  by  Dr.  Forest  L. 
Whan,  Committee  on  Radio-Television  Policy, 
Kansas  State  College,  for  WHO  Des  Moines. 

Radio's  share  of  the  evening  audience  in  tv 
homes  was  highest  at  6-6:15  p.m.  (32.2%) 
dropping  to  around  11%  between  7  and  9:45 
p.m.,  rising  to  24.9%  at  10  p.m.  and  ranging  as 
high  as  31.1%  at  midnight,  according  to  the 
Whan  study.  The  survey  explained  that  at  the 
time  the  field  work  was  done  in  the  early 
spring,  many  areas  in  Iowa  had  very  poor  or 
no  tv  reception,  with  other  areas  able  to  re- 
ceive only  one  signal. 

The  Whan  study  revealed  a  series  of  findings 
about  the  use  of  auto  radio  sets  in  Iowa.  These 
findings  were  summarized  this  way: 

About  two-thirds  of  the  women  and  three- 
fourths  of  both  interviewed  and  diary-recording 
men  (in  families  owning  cars  equipped  with 
radios)  ride  in  those  cars  on  an  average  week- 
day. 

Men  are  more  likely  to  ride  than  women. 

Better  than  half  of  the  riders  use  the  car  radio 
.each  day,  with  younger  riders  more  likely  to 
use  it. 

About  one-third  of  all  riders  use  the  car  radio 
within  the  first  five  miles. 

Better  than  half  use  it  within  the  first  25 
miles. 

Three  out  of  four  use  it  within  the  first  50 
miles. 

Approximately  11  of  12  use  the  radio  when  rid- 
ing more  than  100  miles  on  a  given  day. 

On  trips  including  approximately  three-fourths 
of  the  total  miles  driven  on  an  average  weekday 
in  radio-equipped  cars,  the  car-radio  is  likely 
to  be  used. 

Place  of  residence  (urban  or  rural)  seems  to 
have  little  consistent  effect  on  the  use  of  the 
car  radio. 

With  better  than  61%  of  Iowa  families  own- 
ing radio-equipped  autos,  a  substantial  bonus 
audience  is  provided  above  in-home  listening 
figures. 

Dr.  Whan's  study  reveals  "that  those  now 
owning  car  radios  are  much  more  likely  than 
non-owners  to  want  a  radio  in  any  new  car 
purchased;  that  younger  persons  are  more  like- 
ly than  older  to  place  value  on  a  car  radio." 
Over  80%  of  persons  owning  car  radios  said 


they  would  want  a  radio  in  a  car  if  they  were 
buying  a  new  one. 

As  to  home  radio  ownership,  the  survey 
shows  98.4%  saturation,  with  49%  of  all 
homes  having  two  or  more  radios  per  home. 
Whereas  47.3%  of  non-television  homes  have 
two  or  more  sets,  52.3%  of  television  homes 
have  two  or  more  sets. 

A  marked  increase  was  noted  in  the  past 
year  in  the  number  of  radio  homes  equipped 
to  receive  fm  programs,  the  ratio  rising  from 
21.9%  in  1952  to  26.9%  in  1953.  Added  to 
these  figures  is  about  4%  of  homes  having  tv- 
fm  combination  sets  which  aren't  included  in 
the  percentage  comparison. 

At  the  time  of  the  survey,  38.6%  of  families 
in  the  99  Iowa  counties  owned  tv  sets,  with  the 
total  rising  to  72.7%  in  the  three  "home  coun- 
ties" of  tv  transmitters. 

Dr.  Whan's  data  on  tv  installations  suggest 
that  ownership  of  an  outside  antenna  is  deter- 
mined largely  by  need,  rather  than  by  ability 
to  pay.  Nearly  all  families  depending  on  built- 
in  or  rabbit-ear  antennas  live  close  to  trans- 
mitters. 


Videodex  Rates  'Lucy7 
First  for  Dec.  1-7  Week 

CBS-TVs  /  Love  Lucy  ranked  in  first  place 
in  the  Videodex  ratings  of  network  programs 
Dec.  1-7,  based  on  both  percentage  and  number 
of  tv  homes  reached.   Complete  listing  follows: 


No.  of 

%  Tv 

Proc 

jrcrm 

Cities 

Homes 

1 

I  - Love  Lucy  (CBS) 

99 

48.2 

2 

Talent    Scouts  (CBS) 

52 

42.1 

3 

Godfrey   &    Friends  (CBS) 

91 

40.9 

4 

Dragnet  (NBC) 

83 

39.6 

5 

Groucho  Marx  (NBC) 

102 

38.1 

6 

Jackie  Gleason  (CBS) 

76 

36.0 

7 

Red   Buttons  (CBS) 

103 

34.8 

8 

Toast  of  the  Town  (CBS) 

87 

32.7 

9 

Comedy   Hour  (NBC) 

90 

32.0 

10 

Show  of  Shows  (NBC) 

61 

30.2 

No.  Tv 

No.  of 

Homes 

Program 

Cities 

(000's) 

1 

1   Love  Lucy  (CBS) 

99 

14,163 

2 

Godfrey  &   Friends  (CBS) 

91 

11,526 

3 

Dragnet  (NBC) 

93 

11,459 

4 

Groucho  Marx  (NBC) 

102 

11,091 

5 

Talent   Scouts  (CBS) 

52 

9,911 

6 

Red   Butttons  (CBS) 

103 

9,852 

7 

Comedy    Hour  (NBC) 

90 

9,205 

8 

Jackie  Gleason  (CBS) 

76 

9,169 

9 

Toast  of  the  Town  (CBS) 

87 

9,051 

10 

Milton    Berle  (NBC) 

85 

8,437 

N.  Y.  Paper  Strike  Boosted  Radio-Tv  Audiences 


RESULTS  of  a  survey  released  last  week  by 
The  Pulse  Inc.  indicated  that  the  recent  news- 
paper strike  in  New  York  effectuated  "a  signi- 
ficant increase  in  audiences  for  radio  and  tele- 
vision newscasts  as  well  as  a  big  jump  in 
out-of-home  listening"  during  the  strike  period. 

Dr.  Sydney  Roslow,  Pulse  director,  noted 
that  the  survey  was  conducted  throughout  12 
metropolitan  New  York  counties  and  com- 
mented that  "the  jump  in  news  listening  between 
November  and  December,  as  a  result  of  the 
newspaper  strike,  would  have  been  even  greater 
if  we  had  limited  our  survey  to  New  York  City's 
five  boroughs." 

According  to  Pulse  figures,  radio  news  ratings 
during  the  first  week  in  December  were  15% 
above  the  November  1953  level.  Average  rat- 
ings of  quarter-hour  radio  newscasts  by  the  New 
York  network  stations  between  6  a.m.  and  7 
p.m.  EST,  Monday  through  Friday,  according 
to  the  survey,  jumped  from  4.0  to  4.6  between 


November  and  December.  These  figures  were 
said  to  represent  a  combination  of  the  at- 
home  and  out-of-home  audiences. 

Largest  increase  in  news  listening  was  said 
to  have  occurred  among  out-of-the-home  audi- 
ence. A  special  Pulse  survey  during  the  first 
week  in  December  shows  that  out-of-home  rat- 
ings for  newscasts  were  50%  above  the  Novem- 
ber 1953  level,  with  the  out-of-home  group 
adding  24%  to  the  at-home  audience. 

In  television,  the  survey  showed,  Monday- 
through-Friday  quarter-hour  news  program 
ratings  including  NBC-TV's  Today,  averaged  a 
4.8  in  December  as  against  a  3.9  in  November. 
On  a  comparison  of  nighttime  newscasts  only, 
the  average  for  December  was  said  to  be  7.0  as 
against  5.7  in  November.  An  overall  23% 
increase  in  tv  viewing  in  December  over  No- 
vember was  noted. 


Nielsen  Radio  Rating 
Puts  'Benny'  on  Top 

EVENING  radio  shows  for  the  Nov.  15-21  pe] 
riod  were  topped  by  Jack  Benny  (once-a-week) 
and  One  Man's  Family  (multi- weekly),  accord-1 
ing  to  the  Nielsen  radio  program  rating  re- 
leased last  week.  , 


NATIONAL  NIELSEN-RATING* 
NOVEMBER  15-21,  1953 

RANK  PROGRAM 
EVENING,  ONCE-A-WEEK 

(Average  for  all  programs) 
Jack  Benny  Show  (CBS) 
Amos  V  Andy  (CBS) 
Lux  Radio  Theatre  (CBS) 
Our  Miss  Brooks  (CBS) 
People  are  Funny  (CBS) 
Bing  Crosby  Show  (CBS) 
My  Little  Margie  (CBS) 
Great  Gildersleeve  (NBC) 
Mr.  and  Mrs.  North  (CBS) 
You  Bet  Your  Life  (NBC) 
EVENING,  MULTI-WEEKLY 

(Average  for  all  programs) 

1  One  Man's  Family  (NBC) 

2  News  of  the  World  (NBC) 

3  Lowell  Thomas  (CBS) 

WEEKDAY       (Average  for  all  programs) 
1        Our  Gal,  Sunday  (CBS) 

Romance  of  Helen  Trent  (CBS) 
Wendy  Warren  and  the  News  (CBS) 
Ma  Perkins  (CBS) 

Arthur  Godfrey  (Liggett  &  Myers)  (CBS) 
Guiding  Light  (CBS) 
Aunt  Jenny  (CBS) 
Arthur  Godfrey  (Pillsbury)  (CBS) 
Arthur  Godfrey  (Nabisco)  (CBS) 
This  Is  Nora  Drake  (CBS) 
DAY,  SUNDAY  (Average  for  all  programs) 

1  Weekend  (NBC) 

2  Hour  of  Decision  (ABC) 

3  Greatest  Story  Ever  Told  (ABC) 

DAY,  SATURDAY  (Average  for  all  programs) 

1  Stars  Over  Hollywood  (CBS) 

2  Theatre  of  Today  (CBS) 

3  Give  and  Take  (CBS) 


HOMES 
REACHEI 

(000) 

(1,969 
5,505 
4,341 
4,297 
4,118 
4,028 
3,894 
3,491 
3,357 
3,312 
3,267 

(1.343)1 

2,685 

2,551 

2,238 

(1,835) 

3,133 

3,088 

2,909 

2,775 

2,730 

2,685 

2,685 

2,641 

2,641 

2,551 

(671) 
1,611 
1,298 
1,208 
(1,074) 
2,641 
2,417 
2,238 


New  Tv  Production  Mark 
Hit  for  Jan.-Nov.  '53 

NEW  HIGH  television  set  production  recor 
for  January-November  was  set  for  the  first  \ 
11  months  of  1953  with  output  6,765,000,  or 
31%   above  the  corresponding   1952  period, 
Radio-Electronics-Tv  Mfrs.  Assn.  reported  last 
week. 

Radio  production  was  at  the  highest  level 
since  1950  for  the  January-November  1953  pe- 
riod with  a  total  of  12,267,441  sets,  almost  30% 
above  the  1952  period.  Tv  output  in  the  same 
period  of  1952  was  5,175,193  units,  with 
radio  9.436,614. 

Of  the  tv  output  from  January  through  No- 
vember, 1,319,818  units  were  equipped  with 
uhf  tuning  facilities,  197,311  of  them  in  No- 
vember. Radios  with  fm  circuits  produced  in 
November  totaled  24,084,  while  5,412  tv  sets 
had  fm  radio  facilities  that  month. 

Monthly  radio  and  tv  set  production  for  the 
11  months  of  1953: 
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Radio 

Television 

Home  Sets 

Portables 

January 

719,234 

361,921 

93,962 

February 

730,597 

402,742 

87,71 1 

March  (5 

wks) 

810,112 

442,101 

177,656 

April 

567,878 

286,974 

201,476 

May 

481,936 

278,156 

204,065 

June  (5 

*vks) 

524,479 

287,724 

239,189 

July 

316,289 

172,197 

78,434 

August 

603,760 

299,939 

145,460 

September 

(5  wks) 

770,085 

529,427 

147,355 

October 

680,433 

370,178 

135,009 

November 

560,197 

457,151 

127,316 

TOTAL 

6,765,000 

3,888,510 

1,637,633 

\u\o  Radios 

Clock  Radios 

Total  Radio 

Jcnuary 

447,667 

189,592 

1,093,142 

February 

491,062 

210,924 

1,192,439 

March  (5 

wks) 

654,367 

275,079 

1,549,203 

April 

483,092 

198,394 

1,158,936 

May 

497,379 

129,391 

1,108,991 

June  (5  w 

ks) 

505,774 

131,144 

1,163,831 

July 

336,208 

87,620 

674,459 

August 

376,937 

169,301 

991,637 

September 

(5  wks) 

357,326 

182,417 

1,216,525 

October 

358,076 

189,230 

1,052,493 

November 

309,962 

171,356 

1,065,785 

TOTAL 

4,817,850 

1,923,448 

12,267,441 

Broadcasting 

•  Telecasting 

HOME 
REACH) 
IWt) 


Off  THSAIR! 

ARKANSAS'  FIZ$T 
VHf  TELEVISION 


i 


Jj 


 C    H    R    II  flk  E  1 


ft      H  »•,TTl•E•, 

%     •%•  R0CK 


INTER  CONNECTED  FEB.  1 

CBS  -  ABC 

THE  MARKET 

Population  1,003,287 

TV  Homes    50,000 

(Est.) 

Retail  Sales  ..  .  .$834,597,000 

KATV's  1,000  ft.  tower  and  12-bay 
antenna  located  14  miles  NW  of  Pine 
Bluff,  24  miles  SE  of  Little  Rock. 


BSTOTpART  m 
m  M 

f&M  '§4  |PT 

^^^sjgtwhi    *m     m  mi 


Serving  the  HEART  of  ARKANSAS 


CENTRAL  SOUTH  SALES  CO. 


James  P.  Walker 
General  Manager 


Avery- Knodel,  Inc. 
Nat'l.  Representative 
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RADIO  CORPORATION  of  AMERICA 

ENGINEERING  PRODUCTS  DEPARTMENT 


CAMDEN,  N.J. 


ee  your  nearest  RCA  broadcast  representative 


A.  M.  (ADRON)  MILLER 
666  N,  Lake  Shore  Drive 
Chicago  II.  Illinois 
Telephone:  Delaware  7-0700 


—PROFESSIONAL  SERVICES  


PROGRAM  SERVICES 


I 

i 


ZIV  SIGNS  SKELTON  FOR  RADIO  SERIES; 
RELEASE  DATE  SET  FOR  NEXT  MARCH  1 


Kirby  Handles  NAM's 
Washington  Documentary 

AS  PART  of  the  tv  series,  NAM  Industry  on 
Parade,  a  documentary  is  being  filmed  in  Wash- 
ington, D.  C,  emphasizing  the  city  as  the  news 
capital  of  the  world.  Handling  the  arrange- 
ments in  the  Nation's  Capital  is  Col.  Ed  Kirby, 
former  chief  of  the  Radio-Tv  Branch,  Public 
Information  Division,  Army,  and  now  public 
relations  counsel  of  the  Washington  Board  of 
Trade's  Greater  National  Committee. 

Part  of  the  Washington  documentary  will 
point  up  the  city  as  a  publishing  center  with 
attention  paid  to  leading  publishers. 

Col.  Kirby  now  is  on  a  six-week  tour  of  more 
than  20  cities  across  the  nation  in  connection 
with  the  Universal  Pictures'  film,  "The  Glenn 
Miller  Story,"  which  will  have  its  world  pre- 
miere Jan.  19  in  Miami,  Fla.  Tour  will  consist 
of  interviews  with  the  press,  radio  and  on  tv. 
General  release  of  the  film  is  slated  next 
month. 

As  a  colonel  on  the  SHAEF  staff  in  1944, 
Col.  Kirby  arranged  a  tour  by  the  Glenn  Miller 
band,  which  played  over  the  Allied  Forces  Net- 
work. The  bandleader  of  radio  and  screen 
fame  lost  his  life  in  a  plane  disaster  in  1944. 
Starring  in  the  film  are  Jimmy  Stewart  and 
June  Allison. 


ED  KIRBY  (c)  goes  over  details  of  his  "The 
Glenn  Miller  Story"  tour  for  Universal  Pic- 
tures with  executives  James  J.  Jordan  (I), 
circuit  sales  manager,  and  Charles  Feld- 
man,  vice  president  and  general  sales  man- 
ager, both  Universal.  Mr.  Kirby  will  con- 
duct interviews  with  the  press  and  on  tv  on 
his  more  than  20-city  journey. 


Chapman  Opens  Office 

PAUL  H.  CHAPMAN,  veteran  of  16  years 
with  WFBC-AM-FM-TV  Greenville,  S.  C, 
effective  last  Tuesday  opened  a  radio  and  tv 
station  brokerage  office  in  the  Georgia  Savings 
Bank  Bldg;,  84  Peachtree  St.,  N.W.,  Atlanta, 
Ga..  He  became  a  tv  advertising  salesman 
with  the  advent  of  WFBC-TV. 


Robinson  to  Hannagan 

WILLIAM  E.  ROBINSON,  member  of  the 
RCA  and  NBC  boards,  resigned  last  week  as 
executive  vice  president  and  publisher  of  the 
New  York  Herald  Tribune  to  become  board 
chairman  and  chief  executive  officer  of  the 
public  relations  firm  of  Steve  Hannagan  Assoc., 
New  York.  He  will  continue  to  serve  on  the 
RCA  and  NBC  boards,  authorities  said. 


More  than  $3  million  will  go 
into  the  'biggest  radio  deal  of 
the  past  five  years.'  Station 
goal  set  at  450  by  March  1. 

AS  EVIDENCE  of  its  faith  in  radio  as  a  thriv- 
ing medium,  the  Frederic  W.  Ziv  Co.  an- 
nounced last  week  it  had  signed  Red  Skelton 
to  a  three-year  contract  to  star  in  a  daily  half- 
hour  transcribed  "open  end"  series.  It  was 
described  as  "perhaps  the  biggest  radio  deal 
of  the  past  five  years,"  with  Ziv  estimating 
that  it  will  invest  more  than  $3  million  in  the 
series. 

John  L.  Sinn,  executive  vice  president  of 
Ziv,  said  the  series  already  has  gone  into  pro- 
duction in  Hollywood,  and  the  company  ex- 
pects to  have  at  least  26  weeks  of  programming 
completed  by  March  1,  which  has  been  estab- 
lished as  the  national  release  date. 

Mr.  Sinn  expressed  the  belief  that  the  weekly 
budget  for  this  series  will  be  the  highest  for  any 
radio  series  on  the  air  in  1954.  It  will  be  pro- 
duced by  Herbert  Gordon,  a  Ziv  vice  president, 
and  directed  by  Henry  Hayward. 

It  was  pointed  out  that  Mr.  Skelton  will  re- 
main free  to  continue  his  work  in  television  and 
motion  pictures  under  the  terms  of  the  con- 
tract with  Ziv.  A  Ziv  spokesman  estimated 
that  Mr.  Skelton  will  realize  at  least  $1.5  mil- 
lion as  his  share  in  the  sale  of  this  series  over 
the  three-year  period.  The  contract  specifies 
a  guarantee  against  percentage  of  sales. 

Last  Tuesday  Ziv  executives  and  salesmen 
held  closed-door  meetings  in  New  York  map- 
ping out  the  sales  and  promotion  campaigns 
in  connection  with  the  Red  Skelton  Show.  Sales- 
men were  directed  to  start  calling  on  local  and 
regional  sponsors,  advertising  agencies,  and 
stations.  A  sales  goal  of  a  minimum  of  450 
stations  signed  for  the  series  by  March  1  was 
set  at  the  meeting. 

Mr.  Sinn  pointed  out  that  although  the  Red 
Skelton  Show  will  be  the  most  expensive  radio 
show  ever  produced  by  Ziv  from  a  weekly  cost 
standpoint,  it  will  not  be  priced  higher  than 
the  firm's  other  programs  because  "its  poten- 
tial sale  is  much  greater." 

Under  the  terms  of  the  contract,  Mr.  Skelton, 
will  be  available  to  participate  in  promotion 
of  the  program.  In  this  connection,  Ziv  is 
preparing  a  high-budget  promotion  campaign 
directed  both  to  the  trade  and  consumers. 


BMI  Series  of  Clinics 
Opened  in  Honolulu 

BMI  launched  its  1954  series  of  47  program 
clinics  last  week  with  a  two-day  session  in 
Honolulu,  attended  by  a  group  of  93  broad- 
casters described  as  the  largest  body  of  radio 
men  ever  assembled  under  one  roof  in  Hawaii. 

Fin  Hollinger,  president  of  the  Honolulu 
Assn.  of  Radio  and  Television  Broadcasters, 
opened  the  clinic,  which  was  held  Wednesday 
and  Thursday  at  the  Hotel  Halekulani.  Speak- 
ers from  the  States  included  J.  Leonard  Reinsch, 
WSB-AM-TV  Atlanta;  Ben  Laird,  WDUZ  Green 
Bay,  Wis.:  Murray  Arnold,  WIP  Philadelphia; 
Harry  Spence,  KXRO  Aberdeen,  Wash.,  and 
Philip  Lasky,  KSFO  San  Francisco.  Local 
speakers  were  James  P.  Smith.  N.  W.  Ayer  & 
Son.  Honolulu,  and  C.  Richard  Evans,  KGMB- 
AM-TV  Honolulu.  Glenn  Dolberg,  vice  presi- 
dent in  charge  of  station  relations  for  BMI, 
was  clinic  chairman. 


ZIV  Vice  President  Herb  Gordon  (r)  and 
comedian  Red  Skelton  exchange  congratu- 
lations at  the  signing  of  a  contract  by 
which  Mr.  Skelton  will  star  in  daily,  half- 
hour  transcribed  shows  for  the  Ziv  firm. 
Mr.  Gordon  will  produce  the  series. 


Tv  Broadcasters  Like 
Committee's  Terms  to  ASCAP 

INITIAL  response  to  letter  of  the  All-Industry 
Local  Tv  Music  License  Committee  asking  tv 
broadcasters  to  voice  approval  or  disapproval 
of  the  license  terms  the  committee  wants  to 
offer  ASCAP  [B»T,  Jan.  4,  Dec.  28,  1953],  is 
"overwhelmingly  favorable,"  Dwight  W.  Martin, 
committee  chairman,  said  Thursday. 

Virtually  all  of  the  120  stations  who  had 
been  heard  from  by  that  time  (about  a  third  of 
the  nation's  tv  stations)  approved  the  commit- 
tee's proposed  terms,  he  said.  The  great  ma- 
jority also  said  they  would  accept  blanket  li- 
censes from  ASCAP  embodying  the  committee's 
terms,  while  a  minority  expressed  preference 
for  per  program  licenses  on  the  basis  proposed 
by  the  committee. 

The  tv  networks  which  accepted  the  original 
ASCAP  blanket  licenses  expiring  the  end  of 
last  year  [Dec.  31,  1953]  are  discussing  details 
of  new  blanket  license  agreements  with  ASCAP, 
operating  meanwhile  on  a  temporary  extension 
of  the  previous  licenses. 

Actual  negotiations  of  financial  terms  of  the 
new  network  blanket  licenses  are  in  abeyance 
as  they  are  tied  to  station  license  terms  in  the 
industry  committee  proposals. 

Of  the  stations  which  accepted  the  first 
ASCAP  blanket  licenses  for  the  five-year  terms 
ending  Dec.  31,  1953,  an  appreciable  number 
have  declined  ASCAP's  offer  to  renew  at  the 
same  rate  and  have  notified  the  Society  that  they 
wish  to  negotiate  terms  of  new  licenses.  Most 
of  these  stations  have  appointed  Stuart  Sprague 
and  Simon  H.  Rifkind,  committee  counsel,  to 
act  for  them  in  these  negotiations.  Stations 
which  have  not  taken  out  any  ASCAP  licenses 
to  date  include  a  group  of  about  100  which 
have  entered  into  litigation  under  committee 
aegis,  asking  the  federal  court  in  New  York  to 
set  a  fair  fee  for  the  use  of  ASCAP  music  on 
television.  If  present  committee  attempts  to 
settle  license  terms  by  negotiations  should  prove 
fruitless,  this  action  would  be  aggressively 
pursued. 
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OP  AUDIENCES  in  OKLAHOMA  CIT 
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Special  telephone  coincidental  by 
American  Research  Bureau,  Wash- 
ington. 


KWTY  SHARE 
OF  AUDIENCE-89.8% 


DURING  ORANGE  BOWL  GAME! 

PROOF!  OKLAHOMA  CITY 
KNOWS  KWTV-9 


PROOf!  OKLAHOMA  CITY 
SETS  ARE  TUNED  TO 
KWTV-9 

• 

PROOf.  POPULARITY  GOtS 
WITH  THE  SHOWS  .  .  . 


12:45  P.M. 

TO 
3:45  P.M. 

KWTV 

TV  STATION 

"B" 

TV  STATION 

"C" 

TV  STATION 

"0" 

SHARE  OF 
AUDIENCE 

89.8 

9.2 

1.0 

NOT  ON  AIR 

RATING 

60.7 

6.2 

0.7 

NOT  ON  AIR 

AND  KWTV-9  HAS  ALL  THE  TOP    CBS   SHOWS  DAY  AND  NIGHT ! 


KWTV-9  O 


OKLAHOMA  CIT 


AFFILIATED  MANAGEMENT  KOMA-CBS 


EDGAR  T.  BELL,  General  Manager 
FRED  L.  VANCE,  Sales  Manager 

REPRESENTED  BY  AVERY-KNODEL,  INC. 


TRADE  ASSNS. 


SRA  DENOUNCES  ABC  PLAN  AS  'RATE  CUT/  Washington  Briefing 
TERMS  IT  EFFORT  TO  DRAIN  NATIONAL  SPOT    Set  for  Ad  Council 


T.  F.  Flanagan's  open  letter  to  ABC  Radio  affiliates  analyzes  the 
network's  split-sponsorship  plan,  postponed  for  now,  as  a  rate  cut, 
a  gamble  for  stations  and  another  network  attempt  to  'siphon  off' 
national  spot.  Stations  already  have  or  can  build  better  programs 
than  the  one  offered,  he  says. 


ABC's  split-sponsorship  plan  [B*T,  Dec.  21, 
1953]  is  denounced  as  "a  rate  cut"  and  as  an- 
other network  attempt  "to  siphon  off  national 
spot  business"  into  network  coffers,  by  Station 
Representatives  Assn.  in  an  open  letter  sent 
last  week  to  managers  of  radio  stations  affili- 
ated with  ABC. 

The  plan  in  essence  asks  stations  to  agree 
to  amend  their  affiliation  agreements  with  ABC 
to  permit  the  network  to  offer  morning  and 
evening  quarter-hour  programs  for  sale  in  IV2- 
minute  segments  and  with  afternoon  time  oc- 
cupied by  the  new  Martin  Block  program  of- 
fered to  participating  sponsors.  Station  com- 
pensation would  be  reduced  in  each  case. 
Originally  designed  to  go  in  effect  Jan.  1,  the 
plan's  start  has  been  postponed  until  after  ABC 
affiliate  meetings,  so  network  officials  may  dis- 
cuss, face-to-face,  questions  by  a  number  of 
stations  [Closed  Circuit,  Jan.  4]. 

Flanagan  Letter 

T.  F.  Flanagan,  SRA  managing  director, 
stated  in  his  letter  of  Jan.  7  that  SRA  analysis 
of  the  plan  was  prepared  after  many  ABC  sta- 
tions had  asked  their  representatives  what  ef- 
fect the  change  in  affiliation  agreement  might 
have  on  national  spot  business.  The  follow- 
ing five  points,  he  said,  make  up  a  consensus 
of  the  representatives'  analysis  of  the  ABC 
proposals: 

1—  This  is  a  rate  cut.  All  of  us  have  been 
devoting  our  best  attention  to  the  elimination 
of  rate  cutting  because  it  is  such  a  serious 
threat  to  the  health  of  radio  business.  These 
efforts  on  your  part  and  ours  are  proving  more 
and  more  successful.  It  is  therefore  most  un- 
fortunate that  when  the  health  of  radio  is 
looking  up,  there  should  be  set  up  another  net- 
work example  of  a  cut  in  rates.  It  is  obvious 
that  this  could  lead  to  cuts  in  other  than  net- 
work rates,  to  the  detriment  of  a  healthy  radio 
rate  structure. 

2 —  The  announced  plan  of  split  sponsorship 
of  two  daytime  quarter-hour  strips  requires 
the  stations  to  gamble  by  setting  aside  large 
blocks  of  time  for  network  use  without  any 
assurance  that  any  part  of  the  time,  or  more 
than  a  portion  of  it,  will  be  sold.  The  unsold 
balance  of  time  is  unusable  for  commercial 
purposes  by  the  station,  since,  although  the 
network  will  allow  the  time  to  be  sold  locally 
or  to  a  national  sponsor,  the  fact  that  the  net- 
work can  re-capture  the  time  on  four  weeks 
notice  makes  this  privilege  meaningless. 

3 —  With  specific  reference  to  the  Martin 
Block  show,  the  program  being  furnished  the 
station — a  New  York  disc  jockey — is  of  a  type 
that  any  well-run  station  can  build  for  itself, 
and  probably  better,  since  well-known  local 
personalities  can  be  utilized.  At  the  same 
time,  the  station's  pay-off  for  gambling  a  large 
segment  of  valuable  time  on  a  questionable 
program  offering  is  one-half  to  one-third  of  its 
regular  announcement  rate. 

_  4 — Today's  radio  stations  have  well-estab- 
lished participating  programs  already  avail- 
able, with  established  personalities,  estab- 
lished audiences  and  proven  records  of  success. 
The  revenue  from  these  programs  is  the  sta- 
tions' rate,  not  a  small  proportion  of  it,  and 
the  advertiser  runs  no  risk  of  buying  an  un- 
proven  vehicle. 

5 — This  ABC  plan  is  the  fourth  such  plan 
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of  the  four  networks  in  their  attempt  to  siphon 
off  national  spot  business  into  the  network 
pattern.  While  network  time  sales  have  been 
declining  for  the  last  five  years,  national  spot 
radio,  by  contrast,  has  shown  an  increase  each 
year  for  18  years,  including  the  last  five  years. 
The  final  quarter  of  1953  will  in  all  probability 
turn  out  to  be  the  healthiest  quarter  in  the 
history  of  national  spot  radio.  It  is  well 
known  that  the  prosperity  of  national  spot 
radio  is  due  to  the  excellent  programming 
and  management  of  the  radio  stations,  to  the 
sales  efficiency  of  their  station  representatives, 
and  to  the  quick  results  secured  during  1953 
by  the  Crusade  for  Spot  Radio.  The  prosperity 
of  national  spot  radio  is  in  no  way  due  to  the 
efforts  of  the  networks.  Quite  to  the  contrary, 
the  decline  in  network  billings  and  audiences 
has  posed  a  problem  which  the  stations  and 
their  representatives  have  successfully  solved. 

"We  have  entire  confidence  in  national  spot 
as  an  advertising  medium,  and  in  our  sales  and 
promotion  efforts,"  Mr.  Flanagan  concluded. 
"This  confidence  leads  us  to  believe  that  under 
any  circumstances  national  spot  radio  will  grow. 
But  we  would  rather  not  be  under  the  handicap 
of  watching  the  networks'  continued  attempts 
to  siphon  off  national  spot  business,  and  to 
jeopardize  radio  prosperity  through  rate  cutting 
deals,  at  the  same  time  that  they  are  moving 
toward  reducing  the  stations'  income." 


RADIO-TV  NEWSMEN 
ELECT  HARKNESS 

NBC  commentator  Richard  Harkness  last  week 
was  elected  chairman  of  the  Radio  &  Television 
Correspondents  Assn.  The  news  correspondents 
cover  the  Congress 
for  radio  and  televi- 
sion. 

Other  officers 
elected  were  William 
Costello,  CBS,  vice 
chairman;  Joseph  F. 
McCaffrey,  MBS, 
secretary;  Gunnar 
Back,  ABC,  treasur- 
er; Julian  Goodman, 
NBC,  William  Hig- 
ginbotham,  UP  Tele- 
vision, and  Ann  Cor- 
rick,  Crosley  Broad- 
casting Corp.,  mem- 
bers at  large,  and  Martin  Agronsky,  ABC, 
member  ex-officio. 

The  officers  also  serve  as  the  executive  com- 
mittee in  charge  of  the  operation  of  the  Radio 
&  Television  Correspondents  Galleries  of  the 
U.  S.  Congress. 

At  the  meeting,  Mr.  Agronsky,  outgoing 
president  of  the  association,  reviewed  accomp- 
lishments of  the  group,  including:  Acceptance 
of  radio  and  tv  coverage  of  major  govern- 
mental and  political  activities,  expansion  of  tv 
and  radio  reporting  of  congressional  committee 
hearings  and  the  remodeled  Senate  Radio-Tv 
Gallery  [B»T,  Jan.  4]. 

He  also  noted  the  White  House  action  in 
giving  radio  and  tv  a  chance  to  relay  full  or 
excerpted  Presidential  news  conferences. 


Mr.  Harkness 


ADVERTISING,  media  and  business  leaders 
will  receive  an  all-day  briefing  from  President 
Eisenhower,  several  Cabinet  members  and  other 
high  government  officials  tomorrow  (Tuesday) 
when  the  Advertising  Council  holds  its  10th 
annual  Washington  conference. 

Philip  L.  Graham,  publisher  of  the  Washing- 
ton Post,  will  preside  at  the  conference  as 
chairman  of  the  council's  board.  T.  S.  Repplier 
is  council  president.  The  council  contributes 
media  time  and  space  for  national  welfare 
projects. 

Among  those  taking  part  in  the  briefing  be- 
sides President  Eisenhower  will  be  John  Foster 
Dulles,  Secretary  of  State;  George  M.  Hum- 
phrey, Secretary  of  the  Treasury;  James  Mitch- 
ell, Secretary  of  Labor;  Harold  E.  Stassen„ 
Foreign  Operations  Administrator;  Roger  M. 
Kyes,  Deputy  Secretary  of  Defense,  and  Adm. 
Arthur  Radford,  Chairman,  Joint  Chiefs  of 
Staff. 

Aides  to  Speak 

The  panel  of  Presidential  aides  will  include 
James  C.  Hagerty,  news  secretary,  and  Maj. 
Gen.  Wilton  B.  Persons,  Dr.  Gabriel  Hauge^ 
Thomas  E.  Stephens,  Gerald  D.  Morgan,  Ber- 
nard M.  Shanley  and  Bryce  N.  Harlow. 

Monthly  business  meeting  of  the  council  will 
be  held  this  afternoon.  The  Better  Schools 
campaign  will  be  reviewed  along  with  other 
council  projects,  including  the  Ground  Observer 
Corps  recruiting  drive.  William  R.  Baker  Jr.,. 
chairman  of  Benton  &  Bowles,  which  has  served 
as  volunteer  agency  on  the  Better  Schools  drive,, 
will  be  among  the  featured  speakers.  Pentagon, 
officials  will  meet  with  the  council  after  the 
business  session. 

Outline  of  a  proposed  advertising  campaign 
to  promote  the  U.  S.  economy  will  be  given  at 
tomorrow's  luncheon.  The  drive  will  emphasize 
the  need  for  better  roads,  schools,  hospitals  and 
dwellings  and  outline  new  scientific  develop- 
ments in  electronics  and  atomic  energy. 


Daytimers  Hear  Counsel 
Outline  Objectives 

AIM  of  the  Daytime  Broadcasters  Assn.  is 
to  obtain  (1)  a  standard  sign-off  later  than 
local  sunset  for  part  of  the  year,  (2)  a  standard 
sign-on  or  (3)  an  option  to  use  a  standard  sign- 
off  or  sign-on  or  local  sunset  or  sunrise,  which- 
ever is  more  advantageous. 

That  objective  was  outlined  by  Harry  J. 
Daly,  DBA's  Washington  counsel,  in  a  speech 
to  daytime  operators  meeting  in  St.  Louis 
Friday  [B»T,  Jan.  4]. 

More  than  750  daytime  stations  have  been 
limited  in  their  service  to  their  communities 
by  such  FCC  actions  as  determining  interfer- 
ence at  the  second  hour  after  sunset  and  the 
six-year-long  daytime  skywave  case,  Mr.  Daly 
said.  Pending  daytime  skywave  decision  has 
tied  up  all  applications  for  Class  I  and  Cana- 
dian clear  channels  for  daytime  operations,  he 
added. 

Key  to  the  daytimers'  frustration,  Mr.  Daly 
said,  is  that  the  daytimer  builds  up  his  audience 
through  the  spring  and  summer  and  tries  to  fig- 
ure ways  to  keep  it  up  through  the  fall  and 
winter  when  the  dark  hours  come  earlier  and 
stay  longer. 

DBA  was  set  up  last  October.  Ken  Patter- 
son, WSIV  Pekin,  111.,  is  president.  A  formal 
convention  is  planned  for  sometime  during 
the  NARTB  convention  in  Chicago  this  year. 


Broadcasting 


Telecasting 


ONE  SUN  BEATS  A  HALF  MOON 


One  average  dollar  invested  in  NBC  daytime  television  delivers  621  advertising  impres- 
sions. The  same  dollar  invested  in  the  average  nighttime  television  show  makes  only 
303  advertising  impressions-less  than  half  as  many.  Clear  as  daylight  itself  is  the 
fact  that  Daytime  Dollars  Buy  More . . .  when  they're  placed  on  NBC  TELEVISION 


a  service  of  Radio  Corporation  of  America 


sources;  A.  C.  Nielsen  Co.  Jan.-April  '53.  PIB  Gross  -Time  Cost  Jan.-April  '53.  Variety  Talent  Est.  Nov.  *52. 


Only  the  Be$ 

In  Houston,  the  South's  FIRST  market,  KPRC  continues  conclusively  FIRST.  For 
28  years,  KPRC  has  shown  top  results  because  of  leadership  in  popular  live  local 
programs. .  .top  local  news  coverage . .  .audience  rating  . . .  cost  per  thousand  . . . 
coverage . . .  network  affiliation. 

Behind  these  facts  stand  a  sound  organization  of  top  personnel,  hustling 
audience  promotion  and  merchandising,  plus  public  acceptance  and  prestige  built 
up  throughout  the  years. 

FIRST  by  FIRST,  and  all  combined,  KPRC  is  the  best  buy  in  the  Gulf  Coast  area. 
Call  Edward  Petry  &  Co.,  or  write  us  direct  for  availabilities. 

FIRST 


first  in  Circulation 
FIRST  in  News 
FIRST  in  Ratings 
FIRST  in  Local  Talent 
FIRST  in  Live  Shows 
FIRST  in  Merchandising  and  Promot 
FIRST  in  Public  Service 
FIRST  in  Physical  Equipment 


IN  RATINGS 


KPRC  Leads  All  Stations  By 


66% 

DAYTIME 


63% 

NIGHTTIME 


In  daytime  periods  KPRC  has  66%  more  quar- 
ter-hour "firsts"  than  all  other  Houston  stations. 
It  leads  in  25  out  of  40  daytime  quarter -hour 
segments. 

At  nighttime  KPRC  has  63%  more  quarter-hour 
"firsts"  than  all  other  Houston  stations.  It  leads 
in  45  out  of  80  nighttime  quarter-hour  segments. 

*Oetober-November,  1953,  Pulse 


HOUSTON 

NBC  and  TQN  on  the  Gulf  Coast 

JACK  HARRIS,  Vice  President  and  General  Manager 

Nationally  Represented  by  EDWARD  PETRY  &  CO. 


What  Is 
POWER? 

(-and  Who's  Got  It!) 

Power  is  AUDIENCE! 

Latest  TELEPULSE  shows  WTVI 
led  for  112  of  128  UHF-TV 
quarter-hours  rated  .  .  .  and 
there  were  145,093  UHF-TV 
homes  in  the  Greater  St.  Louis 
area  two  months  ago! 

Power  is  PROGRAMS! 

People  watch  TV  to  enjoy  pro- 
grams .  .  .  and  WTVI  gives  them 
more  top-rated  shows— CBS  and 
Dumont — than  the  two  other 
UHF-TV  stations  in  the  Greater 
St.  Louis  area  combined! 

-And  NOW... 

WTVI -TV 

uses  the 

MOST  POWERFUL 
TRANSMITTER 
EVER  BUILT 

for  UHF 

Audience 
S  Programs 
i/  Transmitter 

WTVI  is 

The  POWER 

—  Serves  .  .  .  and  SELLS! 
.  .  .  ALL  of  the  Greater  St. 
Louis  Area  —  powerfully! 

Any  Questions? 

—  Ask  WEED  TELEVISION 
about  WTVI — the  power! 
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HOLLYWOOD  AD  PANEL  SCANS  COLOR  TV 


H 


Present  and  future  of  the  new 
medium  are  reviewed  by  ex- 
perts Wile,  Wood,  Grant,  Shel- 
by and  Peterson. 

PRESENT  and  future  status  of  color  tv,  and 
its  impact  on  the  industry  both  commercially 
and  technically,  were  reviewed  and  discussed 
by  a  panel  of  experts  at  the  Hollywood  Ad 
Club  meeting  last  Monday. 

Frederic  W.  Wile  Jr.,  vice  president  in  charge 
of  tv  programming  and  production,  NBC-TV 
western  division,  as  panel  coordinator  disclosed 
color  telecasts  would  originate  from  Hollywood 
by  fall  and  that  that  city  would  play  an  increas- 
ingly major  role  in  the  future. 

Barry  Wood,  NBC-TV  executive  producer 
for  color  programming;  Norman  Grant,  di- 
rector of  color  tv  art  and  design;  Dr.  Robert 
Shelby,  NBC-TV  director  of  technical  color  de- 
velopment, and  H.  Austin  Peterson,  partner  in 
charge  of  West  Coast  operations,  Ted  Bates  & 
Co.,  were  panel  members.  John  West,  NBC 
western  division  vice  president,  introduced  the 
group. 

Other  networks  will  be  active  in  color  tele- 
casting within  six  months,  Mr.  West  stated, 
adding  that  NBC  would  schedule  at  least  one 
show  a  week  in  color  during  that  period. 

Color  tv  is  "the  greatest  force  for  communi- 
cating ideas  that  man  has  known,"  stated  Mr. 
Wile.  He  further  described  it  as  "the  perfect 
advertising  medium." 

NBC-TV  already  has  invested  $25  million  in 
color  development  and  probably  will  spend 
another  $15  million  during  its  color  introduc- 
tory year,  Mr.  Wood  told  Ad  Club  members. 

"NBC-TV  is  not  going  to  be  a  half-color, 
half-black-and-white  organization,"  he  stated. 
Mr.  Wood  described  the  tv  network's  training 
program,  in  which  all  personnel,  from  produc- 
tion heads  to  prop  boys,  will  be  brought  to  New 
York  for  color  training. 

"We  know  that  color  tv  will  be  more  expen- 
sive than  black-and-white,"  he  continued. 
"There  will  be  additional  charges,  but  consid- 
ering the  new  values  we  derive  from  color, 
these  additional  expenses  are  all  warranted." 

Following  the  panel  discussion,  Klaus  Lands- 
berg,  vice  president  and  general  manager, 
KTLA  (TV)  Hollywood,  heard,  in  response  to 
his  question,  that  the  network  is  keeping  a  close 
accounting  of  added  costs  during  its  introduc- 
tory year  and  will  have  some  idea  at  the  end 
what  changes  in  its  rate  card  will  be  justified 
for  color  tv. 

Close  cooperation  between  NBC-TV  and 
Container  Corp.  of  America  to  establish  visual 
standards  for  color  tv  pigmentation  and  paints 
was  described  by  Mr.  Grant.  From  1,000 
3x3-ft.  color  "clips"  being  tested  by  NBC,  net- 
work color  technicians  hope  to  develop  a  "basic 
color  yardstick."  Similar  work  is  being  done 
with  inks  and  dyes,  fabrics  and  costumes,  and 
make-up,  Mr.  Grant  stated.  In  commercial  art 
"present  black-and-white  photography  as  used 
in  the  field  of  graphic  arts  can  no  longer  be 
utilized.  Slides  and  transparencies  are  accep- 
table to  the  color  system,  but  small  packages, 
such  as  cigarettes  and  soaps,  are  better  in  a 
dimensional  display  than  flat  photography." 

While  color  cameras  are  three  times  as  large 
as  black-and-white  cameras,  their  use  is  basic- 
ally the  same,  according  to  Dr.  Shelby.  "We 
can  do  anything  with  these  cameras — so  far, 
at  least — that  we  are  called  upon  to  do  with 
black-and-white  cameras."  Control  room  equip- 
ment is  three  times  as  complicated,  he  esti- 


mated, with  a  control  man  necessary  for  each 
camera,  instead  of  the  present  practice  of  one 
man  for  three  cameras  in  black-and-white. 
However,  improvement  in  equipment  and  tech-i 
niques  may  reduce  this,  he  hoped. 

More  careful  lighting  is  required,  one  reason 
why  black-and-white  compatible  telecasts  are 
often  superior  in  qaulity,  he  said.  Again,  at 
present,  light  levels  are  three  to  four  times 
higher,  using  incandescent  sources. 

Several  experimental  developments  in  color 
film  transmission  were  discussed  by  Dr.  Shelby. 
Among  them  was  a  rapid  pull-down  16  mm 
projector  with  intermittent  operation  so  fast 
that  the  film  is  pulled  from  one  frame  to  next 
during  tv  blinking  interval.  Vidicon  tubes  now 
offer  great  promise,  which  if  fulfilled  may  al- 
low use  of  standard  black-and-white  projectors 
with  no  basic  change  in  mechanism.  Third 
development,  under  experiment  in  RCA  Cam- 
den, N.  J.,  laboratories,  utilizes  Servo-mecha- 
nisms to  stablize  the  film  projection. 

Mr.  Peterson  told  Ad  Club  members  of  his 
experience  in  producing  color  commercials  for 
NBC-TV's  Colgate  Comedy  Hour.  Overuse  of 
color  is  a  mistake,  he  said,  and  cited  the  ef- 
fective use  of  black-and-white  against  color 
backgrounds. 


NARTDA  Convention  Sets 
Panel  to  Explore  Color  Tv 

STATUS  of  color  television  with  emphasis  on 
plans  and  problems  faced  by  broadcasters  and 
manufacturers  will  be  explored  by  industry 
spokesmen  at  the  annual  convention  of  the  Na- 
tional Appliance  &  Radio-Tv  Dealers  Assn., 
which  opened  in  Chicago  yesterday  (Sunday). 

James  D.  Secrest,  executive  vice  president  of 
Radio-Electronics-Television  Mfrs.  Assn.,  will 
preside  over  a  panel  of  network,  manufactur- 
ing, engineering  and  servicing  specialists  at  the 
Conrad  Hilton  Hotel  Tuesday,  according  to 
Wallace  Johnston,  NARDA  president. 

Full  details  on  colorcasting— its  status  and 
prospects — will  be  laid  out  and  a  recorded 
message  will  be  played  from  Dr.  W.  R.  G. 
Baker,  General  Electric  Co.  electronics  divi- 
sion, who  headed  the  National  Television 
System  Committee,  as  a  highlight  of  the  pro- 
gram. 

Appearing  on  the  agenda  are  Frank  Marx, 
ABC  vice  president  in  charge  of  engineering; 
Ted  Bergmann,  managing  director  for  DuMont 
Tv  Network;  Barry  Wood,  NBC  executive  pro- 
ducer; Richard  Llewine,  CBS  executive  color 
producer,  and  W.  T.  Winthringham,  engineer 
in  charge  of  tv  research  for  Bell  Telephone 
Labs,  who  will  explain  the  new  FCC  color 
video  standards.  W.  O.  Swinyard,  chief  engi- 
neer, Hazeltine  Research  Inc.,  will  describe 
nature  and  availability  of  color  tv  receivers, 
and  Harold  Schulman,  chairman  of  RETMA's 
Service  Committee,  color  installation  problems. 

Session  will  be  held  in  the  Grand  Ballroom 
of  the  Hilton  at  2  p.m.  tomorrow,  closing 
day  of  the  three-day  convention. 


DeLaFleur  to  RETMA  Intl. 

LOUIS  E.  DeLaFLEUR,  assistant  chief  of  the 
FCC  Frequency  Allocation  &  Treaty  Division, 
has  joined  Radio-Electronics-Tv  Mfrs.  Assn. 
as  manager  of  the  new  international  depart- 
ment. He  has  attended  many  international  com- 
munications conferences.  A  native  of  Utica, 
N.  Y.,  he  holds  a  B.S.  degree  from  Hamilton 
College. 
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MICROWAVE 


Take-off  point  for  dependable 


programing 


•  •  • 


There's  less  chance  of  "dead  air"  costing  you  listeners  when  your 
antennas  are  mounted  atop  Truscon  towers.  Truscon  knows  towers  — 
has  designed  and  engineered  them  to  stand  strong  and  tall  under  all 
weather  conditions.  You  just  name  the  height  your  antenna  must  reach ; 
Truscon  will  engineer  and  erect  the  tower  you  need  . . .  tall  or  small . .  . 
guyed  or  self-supporting. . .  for  AM,  FM,  TV,  or  Microwave  trans- 
mission. Your  phone  call  or  letter  to  any  Truscon  district  office— or  to 
tower  headquarters  in  Youngstown— will  get  your  tower  program  going 
as  soon  as  defense  requirements  allow. 


TRUSCON®  STEEL  DIVISION 
REPUBLIC  STEEL 

1074   ALBERT  STREET     •    YOUNGSTOWN  1,  OHIO 


TRUSCON 


a  name  you  can  UUIIU  on 
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You'll  find  then 
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Ijocal  station  newscasters,  sporr 
casters,  disc  jockeys,  women  co: 
mentators,  etc.,  etc.,  —  a  great  n 
selling  force  at  work  today  across  t 
nation.  This  force  has  grown  up 
gradually  that  you  have  perhaps  n 
realized  the  strength  of  its  influent 
It  is  the  power  of  the  local  personalis 
The  men  and  women  in  each  comrq 
nity  whose  voice  on  the  radio  has  w 
a  loyal  following  and  whose  sellij 
suggestions  carry  the  influence  o 
known  and  trusted  friend. 


Jerry  Marshall,  master  of  ceremonies  on  WNEW's  Make  Believe  Ballroo 
One  of  thousands  of  local  station  personalities  who  make  Spot  Radio  success} 


n  every  town 


The  Station  Advisory  Board 
of  the  Crusade  will  consist  of: 


This  local  influence,  among  other 
[flings,  is  what  has  made  Spot  Radio 
Hie  powerful  force  it  is  today.  This  is 
fthy  Spot  Radio  is  shooting  up  year 
)(fter  year. 

And  because  this  selling  force  is  so 
|ttle  understood,  the  radio  stations  of 
Lmerica  and  their  station  represen- 
tatives a  year  ago  organized  The 
ryrusade  for  Spot  Radio  to  tell  the 
foot  Story  to  advertisers  and  their 
igencies.  The  Crusade  carries  its  mes- 
sage directly  to  the  top  executives  — 
ho  the  people  who  decide  what  media 


1948 

1949 

1950 

1951 

1952 

1953 

125,000,000 

120,000,000 

115,000,000 

110,000,000 

105,000,000 

100,000,000 

1948   $104,800,000 

1949    108,300,000 

1950    118,800,000 

1951    119,600,000 

1952    124,400,000 

1953                          135,000,000,  est. 

Spot  Radio  time  sales  have  grown  in  volume 
consistently  for  18  years. 


will  be  used.  It  supplies  the  factual 
data  on  which  the  agency  can  prepare 
a  nation-wide  spot  program.  The  Cru- 
sade isn't  selling  any  one  station  or 
group  of  stations  —  it  is  an  industry- 
wide service.  It  is  designed  to  stretch 
the  advertiser's  dollar  by  helping  him 
make  the  most  effective  use  of  this 
powerful  selling  force. 

In  its  first  year,  supported  by  318 
of  the  more  forward-looking  radio 
stations,  The  Crusade  has  been  most 
successful  in  winning  many  new  con- 
verts to  the  national  spot  medium  — 
more  advertisers;  more  markets; 
more  saturation  campaigns  on  more 
stations. 

With  more  stations  backing  its  pro- 
gram, The  Crusade  can  do  an  even 
more  effective  job.  For  the  advertiser 
and  his  agency,  The  Crusade  can  help 
in  the  effective  use  of  this  great,  new 
selling  force.  For  the  station,  The 
Crusade  can  serve  in  the  broadest 
possible  sense  in  industry-wide  pro- 
motion of  this  medium.  Remember, 
The  Crusade  is  the  only  organization 
selling  national  spot  radio  on  an  in- 
dustry-wide basis. 

Based  on  the  outstanding  success 
of  The  Crusade  in  its  first  year  of 
operation,  the  newly  appointed  Sta- 
tion Advisory  Board,  comprised  of 
the  prominent  men  pictured,  is  meet- 
ing this  week  in  New  York  to  plan 
and  launch  a  vigorous  expansion  pro- 
gram for  1954. 


^  jcxxgatit 


FOB  SPOT  RADIO 

Sponsored  by 

The  Station  Representatives  Association,  Inc. 

101  PARK  AVENUE  •  NEW  YORK  CITY  17,  N.  Y. 


Robert  B.  Jones,  Jr., 
WFBR 
Baltimore 


Leslie  L.  Kennon,  KWTO 
Springfield,  Mo. 


Richard  H.  Mason,  WPT.F 
Raleigh 


Philip  Merryman,  WICC 
Bridgeport 


William  B.  McGrath, 
WHDH 
Boston 


Charles  F.  Phillips, 
WFBL 
Syracuse 


Odin  S.  Ramsland,  KDAL 
Duluth 


Ben  Strouse,  WWDC 
Washington,  D.  C. 


TRADE  ASSNS. 


Kimble  Heads  BAB 
Local  Promotion 

APPOINTMENT  of  R.  David  Kimble,  director 
of  national  promotion  of  BAB  for  the  past  17 
months,  as  director  of  local  promotion  for  the  or- 
ganization, was  an- 
nounced last  week 
by  Kevin  B.  Swee- 
ney, BAB  executive 
vice  president.  Mr. 
Kimble  replaces  John 
F.  Hardesty,  who  has 
joined  Westinghouse 
Broadcasting  Co. 
as  eastern  sales  man- 
ager [B»T,  Dec.  14, 
1953]. 

Mr.  Sweeney  also 
announced  that  Sam- 
uel I.  Abelow,  who 
has  been  senior  pres- 
entation writer  in  the  national  promotion  de- 
partment, has  been  named  assistant  director  of 
local  promotion  under  Mr.  Kimble.  A  suc- 
cessor to  Mr.  Kimble  as  national  promotion 
director  will  be  named  shortly,  Mr.  Sweeney 
added. 


Mr.  Kimble 


Broadcasters  to  Address 
N.  C.  'Freedom'  Conference 

BROADCASTERS  will  be  prominent  among 
participants  at  a  Conference  on  Freedom  of 
Information  to  be  sponsored  by  the  Freedom 
of  Information  Committee  of  North  Carolina 
Associated  Press  Members  Thursday  at  the 
Sir  Walter  Hotel,  Raleigh. 

Gordon  Gray,  WSJS-AM-FM-TV  Winston- 
Salem,  president  of  the  U.  of  North  Carolina, 
will  preside  at  a  luncheon  meeting  where  he 
will  introduce  the  principal  speaker,  James 
Russell  Wiggins,  managing  editor  of  the  Wash- 
ington (D.  C.)  Post  (WTOP-AM-FM-TV)  and 
chairman  of  the  American  Society  of  News- 
paper Editors'  Freedom  of  Information  Com- 
mittee. Gov.  William  B.  Umstead  will  deliver 
the  keynote  address. 

Charles  H.  Crutchfield,  executive  vice  presi- 
dent of  the  Jefferson  Standard  Broadcasting 
Co.  and  general  manager  of  WBT-AM-FM 
WBTV  (TV)  Charlotte,  will  moderate  a  panel 
discussion  of  relations  between  the  judiciary 
and  public  information  media. 

Speaking  for  radio,  television  and  the  press 
will  be  Ward  A.  Coleman,  general  manager 
of  WENC  Whiteville  and  president  of  the 
N.  C.  AP  Broadcasters;  Gaines  Kelley,  gen- 
eral manager  of  WFMY-FM-TV  Greensboro; 
Miles  H.  Wolff,  Greensboro  Daily  News;  C. 
A.  McKnight,  Charlotte  News,  and  Weimar 
Jones,  president,  N.  C.  Press  Assn.  Represent- 
ing the  judiciary  will  be  prominent  jurists  in 
North  Carolina. 


NARTB's  Engineer  Unit  Meets 

NARTB's  new  Engineering  Conference  Com- 
mittee met  Thursday  in  New  York  to  discuss 
plans  for  the  annual  technical  convention  to 
be  held  during  NARTB's  convention  week, 
slated  May  23-28  at  the  Palmer  House,  Chi- 
cago. Taking  part  in  the  committee  session 
were  Frank  L.  Marx,  ABC;  William  B. 
Lodge,  CBS;  Rodney  D.  Chipp,  DuMont;  E.  M. 
Johnson,  MBS;  A.  James  Ebcl,  WMBD  Peoria, 
III.;  Karl  B.  Hoffman,  WGR  Buffalo;  George  F. 
Leydorf,  WJR  Detroit;  Willard  J.  Purcell,  WGY 
Schenectady,  and  James  D.  Russell,  KKTV 
(TV)  Colorado  Springs.  A.  Prose  Walker, 
NARTB  engineering  manager,  met  with  the 
committee. 


Major  Tobacco  Men  Band 
To  Fight  Cancer  Scare 

Full-page  newspaper  ads  an- 
nounce industry  research  com- 
mittee formed  to  counteract 
reports  that  cigarette  smoking 
may  cause  lung  cancer.  Broad- 
cast media  haven't  been 
brought  into  the  campaign. 

THE  NATION'S  major  tobacco  manufacturers, 
with  one  exception,  last  week  formed  a  joint 
industry  group  to  be  known  as  Tobacco  Indus- 
try Research  Committee,  to  map  plans  for 
counteracting  the  "recent  reports  on  experi- 
ments with  mice"  which  gave  "wide  publicity 
to  a  theory  that  cigarette  smoking  is  in  some 
way  linked  with  lung  cancer  in  human  beings." 

The  committee  pledged  itself  in  full  page 
newspaper  ads  to  "aid  and  assistance  to  the 
research  effort  into  all  phases  of  tobacco  use 
and  health.  This  joint  financial  aid  will  of 
course  be  in  addition  to  what  is  already  being 
contributed  by  individual  companies." 

"In  charge  of  the  research  activities  of  the 
Committee  will  be  a  scientist  of  unimpeachable 
integrity,"  the  statement  said,  and  "in  addition 
there  will  be  an  Advisory  Board  of  Scientists 
disinterested  in  the  cigarette  industry.  A  group 
of  distinguished  men  from  medicine,  science 
and  education  will  be  invited  to  serve  on  this 
Board.  These  scientists  will  advise  the  Com- 
mittee on  its  research  activities." 

Tobacco  Firms 

The  statement  was  signed  by  the  following: 
American  Tobacco  Co.,  Benson  &  Hedges, 
Bright  Belt  Warehouse  Assn.,  Brown  &  Wil- 
liamson Tobacco  Corp.,  Burley  Auction  Ware- 
house Assn.,  Burley  Tobacco  Growers  Coopera- 
tive Assn.,  Larus  &  Bro.  Co.,  P.  Lorillard  Co., 
Maryland  Tobacco  Growers  Assn.,  Philip  Mor- 
ris &  Co.,  R.  J.  Reynolds  Tobacco  Co.,  Ste- 
phano  Brothers,  Tobacco  Assoc.,  and  United 
States  Tobacco  Co.  Only  major  company  that 
did  not  sign  the  statement  was  Liggett  &  Myers. 

The  tobacco  firms,  individually,  had  increased 
their  radio-tv  budgets  as  of  Jan.  1,  mostly  by 
expanding  network  shows,  but  this  had  no  bear- 
ing on  the  "cancer  scare"  since  the  budgets 
were  all  made  up  before  the  adverse  publicity 
broke,  a  tobacco  spokesman  told  B»T. 

So  far  the  Tobacco  Industry  Research  Com- 
mittee has  used  only  newspapers  to  announce 
its  function. 

A  head  for  the  Tobacco  Industry  Research 
Committee  is  expected  to  be  named  some  time 
this  week.  The  presidents  of  all  the  tobacco 
firms  which  signed  the  original  ad  will  be  on 
the  committee  with  an  additional  advisory  board 
composed  of  educators,  researchers,  etc.,  still  to 
be  chosen. 

Hill  &  Knowlton,  public  relations  firm,  was 
appointed  as  liaison  between  the  committee 
and  the  public.  In  addition.  Fuller  &  Smith  & 
Ross,  New  York,  placed  the  first  newspaper 
campaign  and  is  expected  to  handle  further  ad- 
vertising. 


Elliott  to  Address  NRDGA 

TALK  on  "Promoting  Through  Color  Tele- 
vision" will  be  presented  by  Joseph  B.  Elliott, 
RCA  vice  president  of  consumer  products,  at  a 
Wednesday  morning  session  of  the  43d  annual 
convention  of  the  National  Retail  Dry  Goods 
Assn.  in  New  York.  The  convention  will  open 
at  the  Hotel  Statler  today  (Monday  I, 


VOD  Competition 
Judges  Announced 

i 

TWELVE  leading  Americans  were  selected  last 
week  to  serve  as  judges  for  the  Seventh  Annual 
Voice  of  Democracy  Contest  by  Robert  K 
Richards,  chairman  of  the  VOD  contest  com- 
mittee and  NARTB  administrative  vice  pres- 
ident. 

The  contest  judges  are:  Richard  L.  Bowditch, 
president  of  U.  S.  Chamber  of  Commerce; 
Dwight  Clark  Jr.,  195.1-52  contest  winner; 
William  A.  Early,  president,  National  Educa- 
tional Assn.;  Joseph  L.  Martin  Jr.  (R-Mass.), 
Speaker  of  the  House;  Glen  McDaniel,  presi- 
dent, Radio-Electronics-Tv  Mfrs.  Assn.;  Judge 
Justin  Miller,  NARTB  board  chairman  and 
general  counsel;  Thomas  F.  O'Neil,  MBS  pres- 
ident; Ivy  Baker  Priest,  Treasurer  of  the  U.  S.; 
Ed  Sullivan,  m.c,  CBS  Toast  of  the  Town; 
Harold  E.  Talbott,  Secretary  of  the  Air  Force; 
Mrs.  Charles  W.  Tobey,  widow  of  the  late 
Senator;  Mrs.  Charles  L.  Williams,  president, 
National  Congress  of  Colored  Parents  & 
Teachers. 


UHFTA  Questions  Results  ♦ 
Of  FCCs  Uhf-Vhf  Study 

REQUEST  that  the  FCC  undertake  another 
study  to  determine  how  uhf  stations  are  faring 
was  made  last  week  by  the  Ultra  High  Fre- 
quency Television  Assn. 

Cautioning  that  the  FCC  "Survey  of  Post- 
Freeze  Television  Stations"  [B«T,  Jan.  4] 
should  not  be  accepted  as  applying  to  uhf  sta- 
tions presently  on  the  air,  William  A.  Roberts, 
UHFTA  counsel,  said: 

"Since  this  survey  for  the  most  part  did  not 
include  uhf  stations  in  areas  where  vhf  stations 
are  in  operation,  it  did  not  cover  adequately 
the  current  situation." 

The  UHFTA  concurs  with  the  views  of  FCC 
Comr.  Frieda  B.  Hennock,  Mr.  Roberts  con- 
tinued, that  another  study  is  required  to  show 
the  development  of  these  stations  over  the  in- 
tervening period  and  the  status  of  uhf  in  areas 
covered  by  vhf  signals. 

The  FCC  study,  covering  all  stations  which 
went  on  the  air  between  the  lifting  of  the  freeze 
in  1952  and  Aug.  1,  1953,  also  failed  to  get 
the  true  picture  of  those  uhf  stations  operating 
in  existing  vhf  markets  or  in  new  markets 
where  vhf  stations  have  begun  operating,  Mr. 
Roberts  pointed  out. 

FCC  Will  Wait 

Belief  that  the  Commission  may  wait  until 
final  1953  financial  returns  have  been  received, 
around  April  1,  before  embarking  on  another 
study,  was  predicted  by  FCC  executives.  At 
the  same  time,  it  was  learned  that  H.  H.  Goldin, 
assistant  chief  accountant  in  charge  of  the 
Economics  Division,  was  scheduled  to  visit 
Pittsburgh  this  week  to  look  into  uhf  economics 
in  that  city.  He  was  also  planning  to  visit 
other  uhf-vhf  cities  in  the  immediate  future,  it 
was  understood. 

The  Commission's  post-freeze  tv  study 
showed  that  uhf  stations,  particularly  those 
which  are  the  only  outlets  in  their  markets  and 
are  at  least  50  miles  from  existing  vhf  stations, 
are  doing  as  well  as  vhf  in  revenue  and  network 
programs. 

The  study  warned,  however,  that  too  little  in- 
formation was  available  to  judge  how  uhf  was 
faring  in  pre-freeze  vhf  markets. 


Page  50 


January  11,  1954 


Broadcasting 


Telecasting 


WFAA-TV 


D    A    L  L 

NBC  ABC  ■ 


A  S 

DUMONT 
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fMEXHCO*  US  LOCO 
$VEHt  CIHI ANNUEL  OCHOS 

i  Si  senor!  There's  the  great  happiness  in  the  hacienda  — 
the  senoritas  have  gon'  loco  for  thees  entertaining -Ocho! 
Don'  gat  me  wrong,  los  hombres  are  muy  simpatico  for 
Channel  8  too.  We  weel  give  you  a  teep,  senor:  You  can  court 
all  the  gorls  en  Mexico  and  never  cross  the  Rio  Grande  — 
if  you  serenade  them  on  WFAA-TV. 

Mexico,  en  Hunt  County,  Texas,  ees  only  60  kilos  by  burro 
from  the  WFAA-TV  tower,  an  like  Reno,  Frisco,  Bristol 
and  Lancaster,  ees  well  within  the  DALLAS-Ft.  Worth  market. 
Jus'  ask  Don  Eduardo  Petry  for  further  informacidn. 

ILas'  time  we  look,  there  are 
300,000  sets  en  Channel  Oeho's  area! 
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RALPH   NIMMONS,  Station   Manager      •      EDWARD   PETRY  &  CO.,   National   Representatives      •      TELEVISION   SERVICE   OF  THE   DALLAS  NEWS 


UHF ANTENNA 
GAINS  HIT 
NEW  HIGH! 


G-E  Helical  Antennas 
at  Three  New  TV  Outlets 
Boost  Directed  ERP 
Within  500  KW  Mark! 


if**** 


you 


west  cost  I 


KTVU.  Stockton,  Calif.- Channel  36 .  .  .  .  Antenna  Gain  47.6! 
KACY-TV.  St.  Louis,  Mo.— Channel  14  ...  .  Antenna  Gain  46! 
KCOK-TV,  Tulare,  Calif.— Channel  27.  .  .  .  Antenna  Gain  40! 

These  gains  were  achieved  with  patterns  which  were  custom-directionalized 
to  meet  specific  needs  of  each  broadcaster.  Good  coverage  of  your  market 
area  may  require  more  intense  directionalizing,  give  you  even  higher  gains! 


SIMPLIFIED  DESIGN  for  fast  transmission  line 
hook-up!  Power  line  may  be  readily  removed  or 
connected  to  the  input  feed  adapter  shown  here. 
Beacon  light  cable  feeds  inside  the  antenna  to 
eliminate  any  potential  signal  interference. 


SIMPLIFIED  DESIGN  for  antenna  bay  accessibility! 
This  pole  step  with  boss  welded  to  bay  facilitates 
beacon  light  maintenance  or  adjustments.  Also  use- 
ful as  a  twist  lever  for  bay  rotation  when  contouring. 


SIMPLIFIED  DESIGN  for  directionalizing  with  this 
unique  stub  attachment!  Inexpensive  and  easily 
installed  on  standard  helicals  (between  4  and  6 
per  bay)  it  controls  directivity  to  ideally  fit  your 
geographical  and  population  requirements. 


Here's  how  you  can  get  in  the  high-power  class! 

Your  local  G-E  broadcast  field  representative  has  the  answers  on  a  directional- 
ized  helical  antenna  for  your  market.  He'll  show  you  how  a  12  KW  UHF 
transmitter  will  perform  in  any  new  TV  outlet  or  how  to  combine  your  present 
small  1  KW  unit  with  a  General  Electric  12  KW  amplifier!  See  him  today 
and  place  an  order  for  early  delivery  of  this  preferred  equipment! 


Directionalized 

UHF  HELICAL  ANTENNA 


Tailor-Made  coverage  of  Every  Market  with  Standard  Equipment 


There  is  absolutely  no  reason  why  a 
good  part  of  your  UHF  station  signal 
should  be  beamed  into  the  ocean  or  wasted 
on  other  geographical  areas  void  of  pur- 
chasing power.  There  is  still  less  reason 
why  directionalizing  your  antenna  need  be 
an  expensive . . .  custom-equipped  process. 

General  Electric  contouring  methods 
alone  utilize  a  standard  antenna ...  one 
that  is  widely  used  today  throughout  the 
nation.  Simple  additions  to  the  basic  helical 
design  are  speedily  made  to  result  in  single 


SIMPLIFIED  DESIGN  permits  bay  adjustments  for 
contouring  and  beam  tilt!  A  swivel  flange  connec- 
tion allows  rotation  of  bays  to  any  angle  to  establish 
the  desired  electrical  phase.  (Loosened  bolts  pic- 
tured here  highlight  this  feature.) 


direction . . .  elongated . . .  close-in ...  or  any 
ideal  coverage  your  market  demands !  And, 
this  is  done  at  a  fraction  of  the  cost  other 
manufacturers  must  impose! 

An  examination  of  this  outstanding  fea- 
ture, and  all  others  in  the  extremely  prac- 
tical, yet  simple,  G-E  Helical  design, 
clearly  shows  why  General  Electric  leads 
the  industry  in  high-power  UHF  equipped 
stations  throughout  the  country!  Section 
X214-11,  General  Electric  Company,  Elec- 
tronics Park,  Syracuse,  New  York. 


SIMPLIFIED  DESIGN...  Just  one  feed  point  per  bay! 
Provides  extreme  ease  of  adjustment!  Low-imped- 
ance, non-resonant  construction  throughout  results 
in  stable  antenna  performance  even  in  toughest 
weather— proved  under  all  conditions! 


Complete  Television  Equipment  for  UHF  and  VHF 


GENERAL 


ELECTRIC 


GOVERNMENT 


SENATE  FIGHT  ON  LEE  CONFIRMATION 
MAY  BREAK  OUT  ALONG  PARTY  LINES 

Speculation  arises  that  Lee  appointment  may  draw  an  opening 
blast  in  minority  attack  on  Eisenhower.  The  opposition  lineup  is 
not  complete,  however — many  Senators  are  adopting  'wait-and- 
see'  attitude. 


THERE  MAY  be  open  warfare  declared  in 
the  Senate  by  certain  Democrats  who  feel 
Comr.  Robert  E.  Lee  should  not  be  confirmed 
as  a  member  of  the  FCC. 

According  to  a  B»T  check  last  week  of  key 
legislators  involved,  the  feeling  on  Comr.  Lee 
is  not  solid.  Most  Democratic  leaders  are  con- 
tent to  adopt  a  wait-and-see  policy. 

Indication  of  a  fight,  however,  came  in  an 
interview  with  Sen.  A.  S.  Mike  Monroney 
(D-Okla.),  a  member  of  the  Senate  Inter- 
state &  Foreign  Commerce  Committee.  This 
is  the  group  which  will  consider  Comr.  Lee's 
nomination  if  and  when  it  is  received  by  the 
Senate. 

Monroney  'Unchanged' 

Sen.  Monroney  told  B»T  his  position  on 
Comr.  Lee  remains  "unchanged."  He  said  a 
few  questions  ought  to  be  raised  and  that  "a 
good  many  people  want  to  be  heard."  Assert- 
ing that  the  nomination  would  be  looked  at 
"very  carefully,"  Sen.  Monroney  said  there  is 
a  possibility  that  the  nomination,  when  made, 
will  be  "contested." 

Speculation  had  been  high  in  the  past  two 
weeks  that  the  Democratic  opposition  may 
pounce  on  the  Lee  issue  as  a  way  to  discredit 
Administration  appointments  in  Government. 

Sen.  Monroney's  feeling  in  the  matter  is 
well  known,  having  been  reported  only  last 
October  [B«T,  Oct.  26,  1953]. 

At  that  time,  Sen.  Monroney  said  Comr. 
Lee's  involvement  in  the  1950  Maryland  Sena- 
torial campaign  which  culminated  in  the  de- 
feat of  former  Sen.  Millard  Tydings  (D)  by 
Sen.  John  Marshall  Butler  (R)  would  bear 
further  scrutiny. 

On  Dec.  31,  the  CIO  Communications  Work- 
ers of  America  asked  the  commerce  chairman, 
Sen.  John  W.  Bricker  (R-Ohio),  for  a  public 
hearing  on  Comr.  Lee's  membership  on  the 
FCC  [editor's  note — as  a  rule  all  Presidential 
nominations  are  considered  in  open  hearing  by 
the  committees  which  are  involved]. 

Comr.  Lee  is  a  Republican.  He  has  been 
serving  as  a  commissioner  since  October  and 


Congressional  Coverage 

STRENGTH  and  growth  of  radio  and 
ty  as  an  integral  part  of  the  nation's 
life  can  be  seen  in  the  number  of  news 
correspondents  accredited  to  the  news 
galleries  of  the  U.  S.  House  and  Senate. 

As  Congress  convened  last  Wednesday, 
there  were  (in  round  figures)  1,200  cor- 
respondents. Of  these,  about  798  are 
reporters  covering  for  newspapers  and 
wire  services;  249  are  reporters  for  the 
periodical  press  (magazines,  newsletters, 
etc.)  and  120  are  correspondents  for  ra- 
dio and  tv,  representing  networks,  sta- 
tions and  broadcasting  services.  The 
British  Broadcasting  Corp.  has  a  corre- 
spondent. Former  Vice  President  Alben 
W.  Barkley  is  an  accredited  NBC-TV 
correspondent  and  the  radio-tv  program, 
American  Forum  of  the  Air,  has  two 
accredited  correspondents. 


without  pay.  Yearly  stipend  for  an  FCC  mem- 
ber is  $15,000. 

President  Eisenhower  failed  last  week  to 
send  to  the  Senate  the  nomination  of  Comr.  Lee 
to  serve  on  the  FCC  for  a  full  seven  year 
term.  The  Congress  was  in  brief  session 
Wednesday  and  Thursday  and  recessed  Friday. 
It  is  assumed  that  the  Lee  nomination,  if  forth- 
coming from  the  White  House,  will  be  sent 
sometime  this  week. 

Sen.  Bricker  said  an  early  hearing  will  be 
held  once  the  nomination  is  received. 

The  situation  has  an  unusual  twist  in  that 
the  most  interested  Senators  all  sit  on  the 
Senate  Interstate  &  Foreign  Commerce  Com- 
mittee which  considers  Presidential  appoint- 
ments to  the  FCC.  The  committee  must  ap- 
prove the  nomination  before  it  can  be  taken 
up  by  the  full  Senate  for  confirmation. 

Sens.  Butler  and  Monroney  are  committee 
members  as  is  Sen.  Lyndon  Johnson  of  Texas 
who  is  the  Senate  Minority  Leader.  Ranking 
Democrat  on  the  committee  is  Sen.  Edwin  C. 
Johnson  (D-Colo.). 

Sen.  Johnson  of  Texas  wants  to  put  first 
things  first.  After  the  nomination  is  received, 
he  said,  he  would  seek  all  information  avail- 
able. The  matter,  he  said,  would  be  treated 
"judiciously,  with  dignity  and  decency."  Other 
Democrats  on  the  committee — Sens.  Lester  C. 
Hunt  of  Wyoming,  Warren  Magnuson  of  Wash- 
ington, John  O.  Pastore  of  Rhode  Island  and 
George  A.  Smathers  of  Florida — apparently 
take  a  similar  position  as  the  Democratic  lead- 
er. Sen.  Johnson  of  Colorado  already  has  said 
he  will  keep  an  "open  mind"  on  the  matter 
[B»T,  Jan.  4]. 

Close  Democratic  Majority 

Complicating  the  matter,  however,  is  the 
peculiar  ratio  of  party  lineup  in  the  Senate. 
There  is  a  close  majority  of  Democrats — actual 
count  is  47  Republicans,  1  Independent  (Sen. 
Wayne  Morse  of  Oregon)  and  48  Democrats. 
Thus,  the  committee  lineups  may  be  juggled 
further.  If  the  commerce  group  is  affected  and 
the  Democrats  have  equal  standing  on  the  com- 
mittee there  conceivably  could  be  an  unusual 
result  of  a  tied  vote  on  the  Lee  nomination 
should  it  become  an  out-and-out  party  issue. 
This  could  happen  on  the  floor  of  the  Senate 
should  the  nomination  be  contested  there  and 
brought  to  a  party  vote. 

Sen.  Monroney  was  chairman  of  a  special 
subcommittee  which  investigated  charges  of 
irregularities  in  the  Maryland  campaign.  The 
subcommittee  termed  it  "despicable"  and  re- 
ferred findings  to  the  Justice  Dept.  Attorney 
General  Herbert  Brownell  Jr.  announced  Oct. 
16  that  the  department  had  found  no  evidence 
of  Federal  violation. 

Comr.  Lee  appeared  before  the  subcommit- 
tee to  report  on  a  $5,000  campaign  contribution 
he  received  from  Alvin  M.  Bentley,  now  a 
Republ  ican  Congressman  from  Michigan,  in  a 
meeting  with  Mr.  Bentley  in  the  office  of  Sen. 
Joseph  R.  McCarthy  (R-Wis.). 

Comr.  Lee  testified  that  he  had  taken  the 
check  to  the  Butler  headquarters  and  that  it 
had  been  endorsed  over  to  Mr.  Lee's  wife  and 
used  by  Mr.  and  Mrs.  Lee  in  a  direct  mail 
campaign  in  behalf  of  Sen.  Butler.  The  sub- 
committee found  that  the  $5,000  was  not  re- 


They  Were  There 

WHERE  were  radio  and  tv  when  news 
events  of  importance  occurred  in  Wash- 
ington at  Congressional  committees  dur- 
ing 1953?  They  were  there,  according 
to  Martin  Agronsky,  MBS  news  cor- 
respondent and  retiring  president  of  the 
Radio  &  Television  Correspondents 
Assn.  Here  is  his  list  of  outstanding 
coverage: 

1.  Bishop  G.  Bromley  Oxnam  before 
the  House  Un-American  Activities  Com- 
mittee. 

2.  Attorney  General  Brownell  and 
J.  Edgar  Hoover,  director  of  the  FBI, 
before  the  Senate  Internal  Security  Sub- 
committee. 

3.  The  Joint  Chiefs  of  Staff  before  the 
Senate  Armed  Services  Committee. 

4.  Bernard  Baruch  before  the  Senate 
Banking  &  Currency  Committee. 


ported  until  after  the  group  began  its  investi-, 
gation.  Comr.  Lee  has  explained  he  had  no 
responsibility  for  reporting  the  contribution  to 
proper  Maryland  authorities. 

Reports  have  linked  Comr.  Lee's  appointment 
to  Sen.  McCarthy  .but  of  late,  Sen.  Styles 
Bridges  (R-N.  H.),  President  pro  tern  of  the 
Senate,  and  Rep.  John  Taber  (R-N.  Y.),  chair- 
man of  the  House  Appropriations  Committee 
with  which  Comr.  Lee  had  been  employed 
before  going  to  FCC,  have  been  connected  with 
the  Lee  nomination  [Closed  Circuit,  Dec  14 
1953]. 

The  CWA  letter,  signed  by  the  union's  presi- 
dent, Joseph  A.  Beirne,  asserted  the  appoint- 
ment of  Comr.  Lee  to  "this  highly  important 
and  sensitive  post  should  be  scrutinized  closely 
by  the  entire  Sentate."  He  said  special  emphasis 
should  be  placed  on  Comr.  Lee's  "competency." 

Johnson  Applauds  Sarnoff 
For  Color  Tv  'Victory' 

BRIG.  GEN.  David  Sarnoff, >  board  chairman 
of  RCA  and  NBC,  last  week  was  praised  by 
Sen.  Ed.  C.  Johnson  (D-Colo.),  member  and 
former  chairman  of  the  Senate  Interstate  & 
Foreign  Commerce  Committee,  for  "the  great 
victory  you  have  won  for  the  American  people 
in  getting  for  them  a  compatible  system  of 
color  tv." 

In  a  letter  dated  Dec.  31  and  released  by 
RCA  last  Tuesday,  Sen.  Johnson  wrote  to  Gen. 
Sarnoff: 

„J  must.,-not  let  1953  Pass  int°  Wstory  without 
commending  you  heartily  for  the  great  victory 
you  have  won  for  the  American  piople  in  get- 
ting for  them  a  compatible  system  of  color  tv 
\ou  spent  money  like  water  in  the  laboratory  to 

?h™1°P  tni?  syste,m  and  you  pressed  for  its 
adoption  relentlessly. 

The  scoffers  said  it  could  not  be  done  but 
you  were  not  influenced  by  their  pessimism. 
The  demands  for  delay  only  made  vou  press 

v«f,.  ^  ^r.Jor  Jpr?mpt  and  forthright  action. 
You  faced  the  identical  obstacles  thrown  in  the 

x„Jls     r^l1  m^n  have  reaUv  gotten  things 

done.     Columbus  for  instance.     Please  accept 
my    congratulations    for    a    mighty  important 
achievement  in  the  Art  of  Communications. 
Gratefully, 

Ed.  C.  Johnson. 
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Koepf  to  Commerce  Post 

JOHN  KOEPF.  television  chief,  U.  S.  Treasury 
Savings  Bond  Division,  was  named  assistant  to 
Lothair  Teetor,  Assistant  Secretary  of  Com- 
merce for  Domestic  Affairs,  last  week.  Before 
joining  the  Treasury  Dept..  Mr.  Koepf  was 
public  relations  director  of  RETMA.  He  also 
was  with  Storer  Broadcasting  Co.  and  Procter 
&  Gamble. 

Broadcasting   •  Telecasting 


I — ^  

^•fcED  Sees  Possibility 
tor  Tax  Relief  in  '54 

|LF  THE  government  reduces  total  cash  expen- 
ditures $5-6  billion  in  fiscal  1955,  "we  may 
be  able  to  cut  taxes  for  fiscal  1955  by  $2.5 
(billion"  or  about  the  "magnitude  of  the  cuts 
(that  are  scheduled  to  take  place  on  April  1, 
,1954,"  the  Committee  for  Economic  Develop- 
ment's Research  &  Policy  Committee  asserted 
|in  a  statement  for  release  yesterday  (Sunday). 

The  CED  is  a  non-profit,  non-political  eco- 
nomic research  and  education  organization  sup- 
ported voluntarily  by  business  concerns. 

The  organization  in  its  annual  statement  on 
national  policy  proposed  a  series  of  changes  in 
the  individual  income  tax,  the  corporate  profits 
tax  and  excise  taxes. 

Recommended  is  that  reductions  in  corporate 
profits  taxes  and  excise  taxes  scheduled  for 
April  be  permitted  to  take  place  if  consistent 
with  maintaining  a  balanced  cash  budget  "at 
high  employment  in  fiscal  1955."  The  com- 
mittee also  said,  "We  do  not  think  it  would 
be  wise  to  enact  new  or  higher  taxes  at  this 
time  in  order  to  permit  the  scheduled  reduc- 
tions to  take  place  on  April  1,  1954,  since  we 
believe  that  this  offsetting  revenue  would  be 
needed  only  for  a  very  short  period." 

The  CED  said  if  it  becomes  clear  that  the 
elimination  of  selective  excise  taxes  cannot  be 
achieved  within  a  four-  or  five-year  period  by 
a  gradual  method,  a  general  sales  tax  levied  at 
the  retail  level  could  then  be  enacted. 

If  the  corporation  profits  tax  cannot  be  re- 
duced from  52%  (current  rate)  to  47%  (as 
provided  in  existing  law)  the  committee  urged 
the  rate  be  cut  to  at  least  50%  to  bar  "distorting 
effects  which  taxes  in  excess  of  50%  can  have 
on  corporate  investment  and  expenditures." 

It  also  urged  liberalization  of  policies  which 
the  government  follows  in  regulating  the 
amount  of  depreciation  which  a  business  can 
take  in  any  given  year.  Also  recommended 
were  steps  toward  relief  from  "double  taxation" 
of  dividends. 


CONGRESS  OPENS;  GROUNDWORK  LAID 


FCC  COMBINES 
RADIO,  TV  UNITS 

James  Barr  will  head  the  new 

Broadcast   Facilities  Division. 

Curtis  Plummer  continues  to 

head  Broadcast  Bureau. 

DEFINITIVE  reorganization  of  the  FCC  Broad- 
cast Bureau  was  announced  by  the  Commission 
last  week  to  combine  the  former  Aural  and 
Television  Facilities  Divisions  into  a  single 
Broadcast  Facilities  Division  headed  by  James 
E.  Barr.  , 

Mr.  Barr,  formerly  chief  of  the  Aural  Facili- 
ties Div.,  was  named  to  head  the  new  combined 
division  following  the  resignation  of  Cyril  M. 
Braum,  Tv  Facilities  chief,  now  consultant  to 
the  Joint  Committee  on  Educational  Television 
[B«T,  Jan.  4;  Nov.  16,  1953]. 

With  no  other  changes  in  organizational  func- 
tions or  executive  personnel  under  the  new 
order,  the  Broadcast  Bureau  continues  to  be 
headed  by  Curtis  B.  Plummer.  No  successor 
has  been  named  to  Frederick  W.  Ford  as  chief 
of  the  Hearing  Div.  Arthur  Scheiner  continues 
as  chief  of  the  Rules  &  Standards  Div.  Walter 
R.  Powell  Jr.  is  chief  of  the  Renewal  &  Trans- 
fer Div.  and  Clara  M.  Iehl  is  chief  of  the 
License  Div. 


Lawmakers  meet  only  briefly, 

concentrating    on  President's 

address.    Initial  bills  touching 

on  radio-tv  are  minor. 

CONGRESS  convened  Wednesday.  When  the 
handshakes  were  over,  legislators  began  to 
buckle  down  to  business  at  hand.  By  Thursday, 
the  keel  for  future  action  was  laid  by  Presi- 
dent Eisenhower  in  a  State  of  the  Union 'ad- 
dress before  Congress  which  was  carried  by 
all  radio  and  tv  networks. 

Since  pending  legislation  this  year  carries 
over  from  the  first  session  of  the  83d  Congress, 
there  was  a  paucity  of  bills  introduced  in  com- 
parison to  the  January  of  a  year  ago. 

Some  proposed  lawmaking,  however,  was 
of  interest  to  the  broadcaster.  These  bills  and 
resolutions  are  compiled  below. 

There  also  were  portents  of  a  battle  shaping 
up  in  the  Senate  which  may  proceed  on  party 
lines  over  the  expected  nomination  of  Robert 
E.  Lee  to  serve  a  full  term  on  the  FCC  (see 
story,  page  54). 

Tax  Proposals 

Tax  recommendations  were  of  general  inter- 
est, particularly  to  the  broadcaster.  Not  only 
are  his  operations  affected  but  also  the  volume 
of  advertising  is  hinged  to  a  great  extent  on 
the  taxation  of  business  in  general  as  well  as 
the  economic  health  of  the  nation  (see  edi- 
torial). 

President  Eisenhower  touched  on  taxes  and 
the  nation's  economy  in  his  address. 

He  noted  the  automatic  demise  of  excess 
profits  taxes  as  well  as  the  reduction  in  income 
taxes  at  the  end  of  1953.  The  President  said, 
"We  should  now  remove  the  glaring  tax  in- 
equities, particularly  on  small  taxpayers;  re- 
duce restraints  on  the  growth  of  small  busi- 
ness; and  make  other  changes  that  will  en- 
courage initiative,  enterprise  and  production." 

Speaking  of  Administration  plans,  the  Presi- 
dent said:  "For  the  business  that  wants  to 
expand  or  modernize  its  plant,  we  propose 
liberalized  tax  treatment  of  depreciation,  re- 
search and  development  expenses,  and  retained 
earnings." 

He  proposed  also  that  the  corporation  in- 
come tax  be  retained  at  the  current  rate  of 
52%  for  another  year  and  that  the  Renegotia- 
tion Act  of  1951  be  extended. 

The  President  said  the  Administration  would 
spell  out  in  an  economic  report,  slated  to  be 
delivered  to  Congress  Jan.  28,  a  plan  to  assure 
a  strong  economy.  Among  the  measures:  tax 
adjustments  to  spur  spending;  flexible  credit 
and  public  debt  policies,  and  still  others  in  the 
fields  of  social  security,  agriculture,  foreign 
trade  and  public  works. 

He  said  the  Administration's  budget  for  fiscal 
1955  [which  will  include  funds  for  FCC]  will 
be  submitted  Jan.  21. 

Special  message  on  the  revision  of  the  Taft- 
Hartley  Labor  Act  will  be  delivered  today 
(Monday). 

Legislation  introduced: 

H  Con  Res  186.  By  Rep.  Louis  Heller 
(D-N.  Y.).  Suggests  five  major  changes  in  the 
rules  of  procedure  governing  Congressional 
investigations,  one  of  them  being:  tv  and  radio 
coverage  would  be  omitted  if  a  witness  objects 
because  his  reputation  is  at  stake.  Referred 
to  the  House  Rules  Committee. 

Already  pending  before  the  rules  group  is 
H  Res  86  introduced  by  Rep.  Emanuel  Celler 
(D-N.  Y.)  which  would  order  the  House  Judici- 


ary Committee  to  study  the  rights  of  witnesses 
before  committees  and  would  permit  the  ban 
of  microphones  and  cameras  if  a  witness  re- 
quests this  prohibition. 

HR  6906.  By  Rep.  Noah  M.  Mason  (R- 
111.).  Would  repeal  admission  tax  on  movie 
houses.  A  similar  proposal  last  summer  was 
passed  by  the  Congress  but  vetoed  by  Mr. 
Eisenhower. 

HR  6907.  Also  by  Rep.  Mason.  Would 
impose  a  general  5%  manufacturers  sales  tax 
replacing  all  existing  excise  taxes  except  those 
on  whiskey  and  tobacco.  Food,  drugs  and  a 
few  other  specialized  items  would  be  exempt. 

HR  6898.  By  Rep.  Jacob  K.  Javits  (R,  Lib.- 
N.  Y.).  Would  create  a  new  Office  of  Govern- 
ment Investigation  to  probe  corruption  and 
unethical  acts  relating  to  the  transaction  of 
government  business.  It  would  be  set  up  under 
the  General  Accounting  Office  under  the  Comp- 
troller General.  All  of  the  Executive  Branch 
would  come  under  its  purview,  including  the 
FCC. 

The  section  of  Rep.  Heller's  bill  dealing  with 
media  reads  as  follows: 

"Sec.  14.  The  appearance  of  a  witness  be- 
fore a  committee  in  the  course  of  an  investiga- 
tion shall  not  be  broadcast  or  televised  without 
his  consent,  where  there  is  reasonable  ground 
to  believe  that  in  the  course  of  his  appearance 
a  reference  will  be  made,'  by  the  witness  or  by 
any  member  of  the  committee  or  its  staff,  to 
any  matter  adversely  affecting  the  reputation 
of  the  witness." 

In  another  action,  a  special  House  committee 
investigating  tax-exempt  foundations  asked  the 
President  for  authority  to  check  income  tax 
returns  of  more  than  6,000  foundations.  The 
five-man  committee,  under  Chairman  B.  Carroll 
Reece  (R-Tenn.),  is  looking  into  foundations 
to  see  whether  tax-exempt  funds  are  being  mis- 
used, particularly  for  "un-American  and  sub- 
versive activities." 


The  Pro  Shows  How 

PRESIDENT  EISENHOWER  again 
turned  to  professional  advice  in  making 
his  radio-tv  report  to  the  nation  last 
Monday  at  9:30  p.m.,  receiving  techni- 
cal tips  from  Robert  Montgomery,  direc- 
tor of  the  NBC-TV  Monday  night  dra- 
matic series.  Mr.  Montgomery  also 
helped  the  President  prepare  for  his  brief 
Christmas  Eve  simulcast. 

James  C.  Hagerty,  news  secretary  to 
the  President,  said  the  producer-actor, 
described  as  an  "old  friend,"  advised 
the  President  on  lighting  and  similar 
matters. 

Last  June  the  President  called  on  Ben 
Duffy,  BBDO  president,  and  his  staff 
to  help  prepare  a  report  to  the  nation  in 
which  four  Cabinet  members  partici- 
pated [B*T,  June  8,  1953]. 

The  most  relieved  men  in  Washington 
at  9:45  p.m.  last  Monday  were  Bob 
Doyle,  director,  and  Sherman  Hildreth, 
remote  engineer,  who  handled  the  smooth 
pool  pickup  of  President  Eisenhower's 
simulcast  for  NBC.  But  relief  changed 
to  remorse  when  Mr.  Hildreth  got  home 
after  the  simulcast.  Taking  off  his  coat,  he 
found  the  President's  glasses  in  his  pocket. 
Apparently  he  had  put  them  there  in 
clearing  the  Presidential  desk  just  before 
going  on  the  air.  The  Chief  Executive 
used  two  teleprompters  with  large  type 
and  didn't  need  his  reading  glasses. 
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CAA  Advises  Study 
Of  Tall  Tv  Towers 

A  RECOMMENDATION  that  the  Air  Co- 
ordinating Committee  take  up  the  question  of 
marking  and  lighting  guy  wires  of  tv  towers  has 
been  made  by  the  CAA  airspace  utilization 
branch,  it  was  learned  last  week. 

A  memorandum,  outlining  the  problem — be- 
lieved to  have  been  given  impetus  by  the  Battle 
Creek,  Mich.,  airplane  crash  which  killed  for- 
mer Michigan  Gov.  Kim  Sigler  and  three  pas- 
sengers [B«T,  Dec.  7,  1953] — has  been  sub- 
mitted to  the  Airdromes,  Air  Routes  &  Ground 
Aids  subcommittee  of  the  ACC  by  Ralph  Flet- 
cher, CAA  hazards  aid  engineer. 

The  memorandum  is  scheduled  to  be  taken 
up  at  the  next  meeting  of  the  AARGA  subcom- 
mittee, Arthur  L.  Catudal,  secretary  of  the  unit, 
said  in  answer  to  a  B»T  query.  Mr.  Catudal 
is  an  airways  engineer  in  the  office  of  the 
Chief  of  Airways  Engineering,  Civil  Aeronautics 
Administration.  Next  AARGA  meeting  is  ten- 
tatively scheduled  for  Jan.  26. 

Before  requirements  for  marking  and  light- 
ing guy  wires  could  affect  the  broadcasting 
industry,  the  FCC  would  have  to  amend  Part 
17  of  its  rules.  These  deal  with  marking  and 
lighting  towers. 

In  addition  to  the  Sigler  air  crash,  involving 
WBCK-TV  Battle  Creek,  there  were  two  other 
air  accidents  in  1953  involving  broadcast  towers 
at  WHUM-TV  Reading,  Pa.,  and  WPTR  Al- 
bany. 

Telemeter,  Paramount 
Connection  Questioned 

Palm  Springs  theatre  operator 
charges  anti-trust  laws  are 
being  violated  by  the  recently- 
inaugurated  pay-as-you-see  tv 
service  there. 

A  PALM  SPRINGS,  Calif.,  drive-in  theatre 
operator  has  asked  the  U.  S.  Justice  Dept.  to 
investigate  whether  anti-trust  laws  are  being 
violated  by  International  Telemeter  Corp.  in 
showing  theatrical  motion  pictures  on  its  pay- 
as-you-see  television  service  in  Palm  Springs 
before  release  of  the  films  to  theatres. 

In  a  letter  written  by  Beverly  Hills  attorney 
Herbert  S.  Nusbaum  on  behalf  of  Ben  Bron- 
stein,  operator  of  the  Sun-Air  Drive-In  Theatre, 
the  Justice  Dept.  also  has  been  asked  to  re- 
quire ITC  to  bid  for  future  films  in  regular 
competition. 

Mr.  Nusbaum,  said  Mr.  Bronstein,  has  been 
informed  by  Paramount  Pictures,  which  owns 
5 1  %  interest  in  ITC,  that  he  must  permit  Tele- 
meter to  show  theatrical  releases  either  before 
or  at  the  same  time  as  his  theatre  shows  them. 

"Paramount,"  Mr.  Nusbaum  said,  "is  in  the 
position  of  making  the  pictures,  distributing  the 
pictures  and  is  also  acting  as  exhibitor  in  the 
guise  of  Telemeter — the  very  thing  that  the 
government  fought  for  over  10  years  to  pre- 
vent in  the  distribution  of  motion  pictures." 

Expressing  belief  a  conspiracy  is  afoot  be- 
tween Paramount  and  Earl  Strebe's  theatres, 
the  letter  asks  that  Telemeter  be  required  to 
bid  in  the  open  market  for  the  pictures.  It  also 
asks  that  Mr.  Strebe  and  Paramount  divest 
themselves  of  Telemeter  stock. 

Mr.  Strebe  operates  Palm  Springs'  remaining 
th  ree  theatres  and  allegedly  is  a  stockholder  in 
Palm  Springs  Community  Television  Corp.,  an 
ITC  subsidiary. 


Transfer  Bids  Filed 

For  KFDA-AM-TV,  KTOK 

APPLICATIONS  were  filed  with  FCC  last 
week  for  sale  of  75%  interest  in  KFDA-AM- 
TV  Amarillo,  Tex.,  to  Texas  State  Network  and 
assignment  of  license  of  KTOK  Oklahoma  City 
to  a  new  corporation  under  the  same  ownership, 
the  present  principals  in  KFDA  [Closed  Cir- 
cuit, Jan.  4]. 

Broadcaster  Wendell  Mayes,  oilman  C.  C. 
Woodson  and  TSN  President  Gene  Cagle  each 
sell  their  25%  holding  in  Amarillo  Broadcast- 
ing Corp.,  licensee  of  KFDA  and  permittee  of 
vhf  ch.  10  KFDA-TV,  to  TSN  for  a  combined 
total  consideration  of  nearly  $525,000.  The 
purchase  price  is  less  some  $500,000  in  obliga- 
tions bearing  their  endorsements,  assumed  by 
TSN.  KFDA-TV  went  on  the  air  last  April. 

Mr.  Cagle  is  34%  owner  of  TSN.  Mr.  Mayes 
is  chief  owner  of  KBWD  Brownwood  and 
KNOW  Austin,  Tex.  Messrs.  Mayes  and  Wood- 
son are  not  interested  in  TSN,  which  owns 
KFJZ  Ft.  Worth,  WACO  Waco  and  KRIO 
Mc  Allen,  all  Texas.  Remaining  25%  of 
Amarillo  Broadcasting  is  retained  by  Charles 
B.  Jordan,  TSN  vice  president. 

Amarillo  Broadcasting,  owner  of  KTOK  Inc., 
licensee  of  KTOK,  is  capitalized  at  $1,000. 
KTCK  would  be  assigned  to  Oklahoma  City 
Broadcasting  Co.,  a  newly-formed  corporation 
composed  of  the  present  four  principals  in 
Amarillo  Broadcasting.  Oklahoma  City  Broad- 
casting assumes  $222,300  of  Amarillo  Broad- 
casting's obligations,  representing  the  balance 
of  obligations  in  the  original  purchase  of 
KTOK  from  O.  L.  (Ted)  Taylor  in  mid-1952. 


KXLY-AM-TV  Sale 
Wins  FCC  Approval 

SALE  of  KXLY-AM-TV  Spokane,  Wash.,  by 
the  Ed  Craney-Bing  Crosby  organization  to 
Northern  Pacific  Radio  Corp.  and  Northern 
Pacific  Television  Corp.  [B*T,  Dec.  7]  was 
approved  by  the  FCC  last  week. 

Total  consideration  involved  is  $2,023,000, 
of  which  $1,723,000  is  capital  stock,  $150,000 
unpaid  obligations  and  $150,000  material 
ordered. 

Northern  Pacific  Radio  and  Northern  Pacific 
Television  are  wholly  owned  by  Messrs.  Joseph 
Harris,  Norman  Eisenstein  and  Richard  E. 
Jones. 

Messrs.  Harris  and  Eisenstein  each  own  a 
45%  interest  of  the  purchasing  group.  Mr. 
Harris  operates  Harris  Assoc.,  large  insurance 
brokerage  firm,  and  was  former  head  of  Motion 
Pictures  for  Television  Inc.,  in  which  he  has  re- 
tained a  financial  interest.  Mr.  Eisenstein  is  a 
real  estate  investor  and  has  interests  in  a 
chemical  plant  and  dress  manufacturing  house. 

Mr.  Jones  is  an  ex-Storer  Broadcasting  Co. 
vice  president  and  recently  director  of  DuMont 
o&o  stations. 

KXLY  operates  on  920  kc  with  5  kw.  KXLY- 
TV  is  on  vhf  ch.  4.  Stations  are  CBS  affiliates 
with  KXLY-TV  also  carrying  DuMont. 


FCC  Sets  Five  for  Hearing 

FIVE  more  comparative  television  hearings 
were  scheduled  by  FCC  last  week.    They  are: 

Jacksonville,  Fla.  (vhf  ch.  12) — City  of  Jack- 
sonville (WJAX),  Florida-Georgia  Television 
Co.  and  Jacksonville  Broadcasting  Co.  (WPDQ). 
FCC  denied  petitions  by  WJAX  and  WPDQ  to 
dismiss  Florida-Georgia. 

Muskogee,  Okla  (vhf  ch.  8) — Tulsa  Broadcast- 
ing Co.  (KTUL  Tulsa),  Oklahoma  Press  Pub.  Co. 
(KBIX)  and  Ashley  L.  Robison. 

Tulsa,  Okla.  (vhf  ch.  2) — Central  Plains  Enter- 
prises Inc.  (50%  each  by  KVOO  and  KRMG); 
Fryer  Television  Co.  and  The  Oil  Capitol  Corp. 

Tulsa,  Okla.  (uhf  ch.  17) — Tulsa  Television  Co. 
and  Arthur  R.  Olson. 

Biloxi,  Miss,  (vhf  ch.  13) — Radio  Assoc.  Inc. 
(WVMI)  and  WLOX  Broadcasting  Co.  (WLOX). 


KSTM-TV  Takes  Ch.  11 
Fight  to  D.  C.  Court 

KSTM-TV  St.  Louis  asked  the  U.  S.  Court  of 
Appeals  in  Washington  last  week  to  issue  a 
temporary  restraining  order  forbidding  the  com 
mencement  of  FCC  hearings  on  vhf  ch.  11  in! 
St.  Louis  pending  a  court  decision  on  its  appeal 
from  the  FCC's  refusal  to  accept  its  application 
for  that  vhf  channel  [B*T,  Jan.  4]. 

The  St.  Louis  grantee,  operating  on  uhf  ch^ 
36,  told  the  court  at  oral  argument  last  Thurs- 
day that  the  Commission  should  be  forbidden 
to  hold  the  hearing  until  the  court  decided 
whether  KSTM-TV  should  be  among  the  ap-i 
plicants.  The  hearing  is  scheduled  to  begin 
Jan.  14. 

KSTM-TV  filed  two  applications  for  vhf  ch. 
1 1  in  recent  months.  The  first  returned  by  the' 
Commission,  was  for  St.  Louis.  The  second,' 
also  returned,  was  for  East  St.  Louis.  The  Com- 
mission  held  that  an  existing  grantee  cannot 
file  a  new  application  for  the  same  city. 
KSTM-TV  in  both  applications  offered  to  sur 
render  its  ch.  36  permit  if  successful  in  ob 
taining  a  grant  on  ch.  11. 


Durham,  Stockton  Grants 
Move  Closer  to  Approval 

PROSPECTIVE  grants  for  vhf  ch.  11  at  Dur- 
ham, N.  C,  and  vhf  ch.  13  at  Stockton,  Calif, 
drew  a  step  closer  last  week  as  the  FCC  ap- 
proved dismissal  of  competitive  applications 
in  those  cities  in  two  merger  proposals  [B»T, 
Jan.  4]. 

WDNC  Durham  was  allowed  to  withdraw 
its  ch.  11  application  and  the  surviving  bid 
of  WTIK  there  was  retained  in  hearing  status 
for  action  by  the  hearing  examiner.  WDNC 
acquires  25%  option  in  the  tv  venture.  After! 
merger,  WTIK  would  be  sold. 

At  Stockton,  the  ch.  13  application  of  Radio 
Diablo  Inc.  was  retained  in  hearing  status  for  i 
action  by  the  examiner  after  dismissal  of  the  1 
competitive  application  of  KXOB.  Principals 
in  latter  station  take  option  to  acquire  up  to ' 
10%  holding  in  the  potential  tv  outlet. 

In  other  hearing  actions,  FCC  approved 
withdrawal  of  Lorain  Journal  Co.'s  bid  for  j 
uhf  ch.  3 1  at  Lorain,  Ohio,  leaving  uncontested 
in  hearing  status  the  bid  of  WEOL  Elyria,  I 
Ohio.  No  merger  is  involved. 

WGH  Newport  News,  Va.,  was  granted  j 
dismissal  of  its  application  for  vhf  ch.  10, 
leaving  in  contest  the  bids  of  Beachview  Broad- 
casting Corp.,  Norfolk,  and  WAVY  Ports- 
mouth, Va.  WAVY  paid  WGH  $5,000  to  I 
reimburse  expenses,  FCC  was  advised.  The 
ch.  10  hearing  was  to  begin  Friday  before 
Examiner  Charles  J.  Frederick. 


Commission  Grants  Tvs 
At  Erie,  Corpus  Christi 

INITIAL  decisions  to  grant  new  tv  stations 
on  uhf  ch.  66  at  Erie,  Pa.,  and  uhf  ch.  22  at 
Corpus  Christi,  Tex.  [B*T,  Dec.  14,  1953], 
were  made  final  in  separate  orders  issued  by 
the  FCC  last  week.  Both  grants  were  made 
possible  by  changes  in  the  status  of  competing 
applications. 

At  Erie,  uhf  ch.  66  goes  to  Commodore 
Perry  Broadcasting  Service  Inc.,  operator  of 
WLEU  there.  The  decision  was  enabled  by 
the  withdrawal  of  Erie  Television  Corp. 

At  Corpus  Christi,  uhf  ch.  22  went  to 
Coastal  Bend  Television  Co.  after  competitor 
H.  L.  Hunt  amended  his  application  to  specify 
uhf  ch.  43,  approved  a  fortnight  ago. 
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THIS 


IS  WHAT  RUST  MEANS  BY 


A  COMPLETE  REMOTE  CONTROL  SYSTEM 


Illustrated  on  this  page  are  what  we  consider  to  be  the 
basic  elements  of  a  remote  control  system  for  the 
RCA  250  K  or  L  transmitter.  For  other  transmitters, 
different  groups  of  elements  will  apply.  Note  that  Rust 
not  only  supplies  standard  transmitter,  control  and  pre- 
amplifier units  (right)  but  also  units  for  each  of  the 
functions  in  the  table  below.  These  units  are  especially  de- 
signed for  your  transmitter.  Each  Rust  system  includes 
a  complete  interconnection  diagram  tailored  to  your 
equipment  and  your  requirements.  When  you  buy  Rust 
you  have  everything  you  need  .  .  .  nothing  else  to  buy; 

no  units  to  fabricate. 


What  will  you  get  for  your  money  ? 


Don't  be  fooled  by  talk  of  "low  price"  remote 
control  systems.  Check  and  compare  before  you 
buy  any  system.  Find  out  how  much  a  complete 
installation  will  cost  .  .  .  what  additional  parts  you 
will  have  to  buy  or  make.  Does  it  fulfill  all  your 
requirements? 

Rust  considers  the  system  illustrated  on  this 
page  to  be  the  minimum  to  do  a  satisfactory  job. 
It  will  provide  the  following  control  and  metering 
functions: 


CONTROL 
Tower  Lights 
Filament  "on -off"  Reset 
filament,  line  and  modulator 
overload  breakers. 
Plate  "on  -off!'  Reset  plate 
and  P. A.  overload  breakers. 
P. A.  Tuning 
Power  Output 


METERING 
Lighting  Current 
Filament  Line  Volts 

Plate  Voltage 

Plate  Current 
Antenna  Current 


.  .  .  and  provides  for  addition  of  other  control 
and  metering  functions  when  and  if  desired. 

Of  special  interest  is  the  especially  de- 
signed RCA  Actuator  (A)  which  "hooks  up" 
directly  with  the  RCA  250  K  or  L  front  panel 
controls.  Like  other  Rust  Systems,  it  provides 
for  resetting  of  manual  overload  breakers 
(so  that  you  need  not  send  a  man  to  the  trans- 
mitter location  in  the  event  of  overload). 

Let  Rust  quote  you  on  a  complete  remote 
control  system  designed  for  your  transmitter. 
You'll  find  an  unbeatable  value.  Write, 
wire  or  phone. 


the  rust  industrial  company,  inc. 


608  WILLOW  STREET 


MANCHESTER,  N.  H. 
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No  Comments  Filed  Yet 
On  Functional  Fm  Plan 

NO  COMMENT  has  been  filed  with  FCC  to 
date  respecting  its  proposal  to  legalize  fm  func- 
tional music  operations,  the  Commission  an- 
nounced last  week  (see  text,  page  102). 

However,  in  nonbroadcast  circles  it  appeared 
that  the  proposal  may  be  construed  as  the 
passing  of  the  last  frontier  of  "unused"  spec- 
trum into  which  the  crowded  and  bulging  mo- 
bile radio  services  might  expand.  In  early 
December,  manufacturers  petitioned  for  ex- 
clusive fm  channels  from  the  citizens  radio 
band,  suggesting  the  latter  might  recoup  fre- 
quencies from  the  fm  broadcast  band  [B»T, 
Dec.  14,  1953]. 

FCC's  last  major  action  of  1953,  the  notice 
of  proposed  rule-making  looks  toward  amend- 
ment of  the  Commission's  rules  so  as  to  author- 
ize the  fm  "beep"  operation.  It  is  a  further 
effort  to  put  the  fm  broadcast  service  on  a 
sound  financial  basis. 

The  fm  broadcast  band  extends  from  88-108 
mc,  with  88-92  mc  held  for  educational  sta- 
tions. The  full  band,  according  to  unofficial 
FCC  estimate,  could  accommodate  some  3,000 
fm  stations.  At  present  there  are  100-plus 
educational  outlets  and  some  575  commercial 
fm  stations  assigned. 

In  the  notice,  the  Commission  proposes  to 
allow  fm  broadcast  stations  to  provide  sec- 
ondary functional  fm  services  such  as  store- 
casting,  transitcasting,  background  music  and 
similar  "beep"  operations  in  addition  to  their 
regular  broadcast  programming.  The  sec- 
ondary services  would  be  allowed  on  both  a 
simplex  and  multiplex  basis  but  the  station 
first  would  have  to  obtain  a  "special  subsidiary 
communications  authorization." 

With  Feb.  15  set  as  deadline  for  comments, 
the  proposal  requests  "appropriate  full  in- 
formation" on  existing  or  proposed  functional 
music  and  multiplexing  methods  or  systems; 
technical  and  non-technical  data  on  such  op- 
erations, including  public  demand,  and  poten- 
tial degradation  to  regular  programming  or 
adjacent  channel  operation  caused  by  multi- 
plexing. Simplex  operation  would  be  allowed 
when  the  fm  station's  normal  program  is  off 
the  air;  multiplexing  at  any  time. 

The  notice  provided  that  the  subsidiary  pro- 
gram must  be  of  an  entertainment  or  news 
nature  and  could  not  be  leased  for  taxicab 
dispatching  or  like  service. 

Offering  his  personal  views  on  the  functional 
fm  proposal,  Jeremiah  Courtney,  Washington 


FTC  Dismisses  Complaint 
Against  Upholstery  Firm 

DISMISSAL  of  a  Federal  Trade  Commission 
complaint  charging  Custom  Upholstering  & 
Carpet  Co.,  Baltimore,  with  published  and 
broadcast  misrepresentation  in  advertising  re- 
upholstering  services  was  ordered  Dec.  29  in  an 
initial  decision  by  FTC  Hearing  Examiner  J. 
Earl  Cox.  FTC  had  charged  false  and  mislead- 
ing advertising  in  certain  offers  by  the  company. 
Examiner  Cox  said  evidence  indicates  the  firm 
operated  "strictly  in  accordance"  with  terms  of 
the  offers. 

Officers  of  Cardner  Supply  Co.,  Norwalk, 
Calif.,  disbanded  since  an  FTC  complaint  was 
issued  charging  the  firm  with  misrepresenting 
its  scalp  preparation  in  broadcast  advertising, 
were  ordered  not  to  resume  the  disputed  prac- 
tices in  an  initial  decision  Jan.  2  by  FTC  Hear- 
ing Examiner  Earl  J.  Kolb. 


First  in  Line 

WGHF  (FM)  New  York  last  week  an- 
nounced it  has  applied  for  and  received 
permission  from  FCC  to  multiplex  on  an 
experimental  basis  from  Jan.  8-March  8, 
using  equipment  of  the  type  developed  by 
Murray  Crosby  and  William  Halstead. 
WGHF  said  it  was  the  first  to  request 
multiplex  operation  since  the  Commission 
announced  its  proposed  rule-making  pro- 
ceeding to  legalize  functional  music  op- 
eration by  fm  stations  (story  this  page). 


attorney  specializing  in  nonbroadcast  and  mo- 
bile radio  services,  told  B«T  the  fm  band  be- 
tween 88-108  mc  "unquestionably  represents  the 
last  broad  frontier  for  mobile  radio  expansion, 
in  view  of  the  great  stretches  of  spectrum  space 
previous  Commissions  have  assigned  to  broad- 
cast use." 

Mr.  Courtney  said  the  proposal  "would 
largely  doom  this  last  avenue  of  escape  from 
the  present  frequency  congestion  and  interfer- 
ence which  the  various  mobile  radio  services 
are  experiencing." 

He  asked,  "For  what  public  purpose?  To 
allow  an  ever-dwindling  number  of  fm  licensees 
to  salvage  their  bad  investment  by  providing 
what  is  admittedly  a  non-broadcast  service: 
Background  music  to  restaurants  and  'barber- 
shops'— and  I  quote  from  the  Commission's 
proposal — stores  and  buses;  and,  of  course,  the 
human  captives  temporarily  restrained  therein. 

"Fm  broadcast  service  has  failed  in  the 
crucible  of  the  market  place.  Without  this  last 
transfusion,  the  mobile  radio  services  would 
be  in  due  course  presented  with  the  spectrum 
space  they  so  badly  need  for  expansion  and 
to  overcome  the  increasingly  serious  effects  of 
the  'skip'  interference  that  is  being  experienced 
in  the  25-50  mc  band." 

Mr.  Courtney  said,  "It  is  not  too  much  to 
say  that  every  mobile  radio  service  will  suffer, 
now  or  in  the  future,  if  this  proposal  for  tailored 
barbershop  music  and  the  like  via  radio  should 
be  finalized." 

FTC  Orders  Antell 
To  Cease  'False'  Ads 

THE  Federal  Trade  Commission  last  week 
ordered  cessation  of  false  and  misleading  ad- 
vertising which  it  charges  has  been  used  by 
Charles  Antell  Inc.,  Baltimore,  and  its  adver- 
tising agency,  TAA  Inc.,  Baltimore  and  New 
York. 

The  order,  issued  last  Tuesday,  affirms  an 
initial  decision  issued  last  November  [B»T, 
Nov.  23,  1953]  by  FTC  Hearing  Examiner 
John  Lewis  which  ordered  the  Antell  firm 
and  its  agency  to  cease  the  contested  claims 
made  for  Charles  Antell  Formula  No.  9  (a 
scalp  preparation),  Charles  Antell  Shampoo  and 
Hexachlorophene  Soap. 

Antell,  an  extensive  radio  and  tv  "pitch"  ad- 
vertiser [B«T,  Jan.  19,  1953]  against  which 
FTC  charges  were  brought  last  June  [B*T, 
June  22,  1953],  was  ordered  to  cease  claims 
that  Formula  No.  9  will  prevent  baldness.  The 
FTC  order  restricts  claims  for  Formula  No.  9 
regarding  -its  lanolin  content,  bans  claims 
Charles  Antell  Shampoo's  hormone  content  has 
any  cleansing  action  on  the  hair,  prohibits 
claims  of  Hexachlorophene  Soap's  effectiveness 
and  forbids  claims  that  regular  prices  are  "re- 
duced prices." 


WCAN-TV  ASKS  COURT 
TO  BAR  CH.  6  BIDS 

THE  CONTROVERSIAL  vhf  ch.  6  allocation 
to  Whitefish  Bay,  Wis.  [B«T,  Dec.  7,  1953] 
was  challenged  last  week  by  WCAN-TV  Mil- 
waukee in  the  U.  S.  Court  of  Appeals  in  Wash- 
ington. 

The  uhf  ch.  36  WCAN-TV  asked  the  court 
to  order  the  FCC  to  revoke  its  allocation  order 
and  to  hold  a  hearing  on  whether  the  additional 
vhf  frequency  should  be  assigned  to  the  Mil- 
waukee area.  Whitefish  Bay  is  a  suburb  of 
Milwaukee. 

WCAN-TV  also  asked  that  the  court  issue 
.an  injunction  to  stop  the  Commission's  order 
from  becoming  effective  Jan.  10. 

Also  last  week,  a  third  application  was  filed 
for  the  Whitefish  Bay  wavelength.  It  was  filed 
Friday  by  Independent  Television  Inc.,  headed 
by  Jack  Kahn,  vice  president  of  Holeproof 
Hosiery  Co.,  and  including  former  Democratic 
Senator  Blair  Moody  of  Michigan. 

Gist  of  the  WCAN-TV  complaint  was  that 
the  Commission  made  its  ch.  6  allocation  to 
Whitefish  Bay  final  without  giving  WCAN-TV 
or  others  who  filed  comments,  a  chance  to  be 
heard. 

It  also  claimed  that  the  assignment  of  ch.  6 
to  the  Milwaukee  area  upsets  the  balance  be- 
tween vhf  and  uhf  in  that  city,  expressed  fear 
that  it  would  lose  its  CBS-TV  affiliation  and  a 
major  portion  of  its  revenues,  and  alleged  that 
the  assignment  was  a  subterfuge  on  the  part  of 
the  Commission  to  get  around  the  170-mile 
separation  rule. 

In  an  affidavit  filed  with  the  request  for  an 
injunction,  Lou  Poller,  president  of  Midwest 
Broadcasting  Co.,  stated  that  WCAN-TV  had 
suffered  $32,000  worth  of  damages  from  can- 
cellation of  contracts  by  advertisers  who  ex- 
pected a  vhf  station  to  start  within  60  days. 
He  also  said  that  an  additional  $27,500  was 
lost  from  advertisers  who  refused  to  renew 
contracts  on  the  same  belief.  He  accused 
Hearst-owned  WISN  salesmen  of  telling  adver- 
tisers that  their  station  would  receive  the  vhf 
grant  and  could  begin  operating  in  two  months. 

Hearst  Corp.,  which  recommended  the  White- 
fish  Bay  assignment  after  failing  to  persuade 
the  FCC  to  put  ch.  6  into  Milwaukee  proper, 
is  one  of  the  pending  applicants.  In  addition 
to  Independent,  WMIL  also  is  a  contestant  for 
the  vhf  frequency.  WMIL  was  the  grantee  of 
uhf  ch.  31,  but  surrendered  its  permit  when  it 
filed  its  application  for  ch.  6. 

WCAN-TV  also  charged  that  the  Commis- 
sion erred  in  finding  that  the  Whitefish  Bay 
assignment  met  the  170-mile  separation  rule. 
It  averred  that  the  Commission  should  have 
measured  the  distances  to  the  nearest  co- 
channel  from  Milwaukee's  main  post  office, 
according  to  rules,  rather  than  from  the  center 
of  Whitefish  Bay.  It  also  declared  that  the 
Milwaukee  Sentinel-'WISN  application  gives  a 
Milwaukee  address  for  its  main  studio. 

Mr.  Poller  said  that  $700,000  had  been  spent 
in  building  the  uhf  ch.  36  station,  and  that 
Milwaukee  set-owners  had  spent  $30  million 
in  buying  200,000  uhf-vhf  receivers  or  conver- 
ters in  order  to  receive  uhf  signals.  Milwaukee 
area  has  a  total  of  more  than  600,000  tv  re- 
ceivers at  present,  according  to  the  latest  report 
from  WTMJ-TV. 

Request  for  an  injunction  was  based  on  the 
fear  that  the  two  pending  applicants,  pre-Friday, 
might  merge  and  thus  get  a  grant  this  week 
before  the  court  ruled  on  the  merits  of  its 
appeal,  WCAN-TV  said. 

WCAN-TV's  appeal  was  filed  by  Benedict  P. 
Cottone.  former  FCC  general  counsel,  now 
with  Lucas  &  Thomas,  and  Philip  M.  Baker. 
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CONSOLIDATION  ALLOWS  2D  HOUSTON  VHF 


I  Examiner  can  act  quickly  on 
I   consolidated  bid  for  ch.  13  by 
|   four  former  competing  appli- 
|   cants.  It  slices  this  way:  KTRH 
;    32%,  Houston  Area  Tv  32%, 
Houston   Tv  Co.   20%  and 
Mayor  Roy  Hofheinz  16%. 
HOUSTON  is  slated  to  get  its  second  commer- 
cial vhf  station  (ch.  13)  under  a  consolidation 
agreement  completed  last  week  by  the  four 
competing  applicants  for  the  channel, 
j   The  agreement  will  be  filed  promptly  with 
-CC  Examiner  James  D.  Cunningham.  The 
Houston  ch.  13  hearing  began  Dec.  11  and 
Iwas  due  to  resume  Jan.  18.    Under  the  Com- 
Imission's  expediting  procedure,  the  examiner 
jean  approve  the  remaining  applicant  quickly 
after  a  hearing  has  commenced. 

The  agreement  calls  for  all  but  Houston  Tv 
Co.  Inc.  to  withdraw.  When  the  grant  is 
made,  it  will  be  assigned  to  the  new  Houston 
Consolidated  Tv  Co. 

Houston  Consolidated  Tv  Co.  stock  will  be 
held  in  these  proportions:  KTRH  Broadcast- 
ing Co.,  32%;  Houston  Area  Television  Co.'s 
17  stockholders,  32%;  Houston  Television  Co. 
Inc.'s  15  stockholders,  20%,  and  Houston 
Mayor  Roy  Hofheinz,  individually,  16%. 

The  pact  provides  that  if  the  FCC  requires 
it,  Mayor  Hofheinz  will  dispose  of  his  25% 
interest  in  KTHT  Houston.  Mr.  Hofheinz  was 
identified  with  the  Tv  Broadcasting  Co.  of 
Houston,  which  is  one  of  the  four  applicants 
dismissing  its  application. 

In  excess  of  $1  million  will  be  invested  in 
the  new  property,  it  was  understood.  While 
basic  management  and  operation  will  be  in  the 
KTRH  company  (Houston  Chronicle-Jesse 
Jones  interests),  executive  personnel  will  be 
selected  from  among  all  four  applicants,  it 
was  understood. 

There  will  be  nine  directors  of  the  con- 
solidated corporation,  and  a  total  of  34  stock- 
holders. 

Among  the  principals  in  the  new  company 
are  John  T.  Jones  Jr.,  KTRH;  Lloyd  Gregory, 
advertising;  Wright  Morrow,  attorney;  Dudley 
Sharp,  oil  and  industrial  equipment;  and  Mayor 
Hofheinz. 

The  Jones-KTRH  interest  will  build  new 
studio  and  transmitter  buildings  and  the  tower, 
it  was  reported,  and  lease  them  to  Consolidated. 


Mpls/  First  Color 

THE  Minneapolis  Star  on  Jan.  2  ran  a 
five-column,  front-page  color  photo  of  a 
scene  from  the  New  Year's  Day  Pasadena 
Tournament  of  Roses  as  received  over 
a  12Vi-inch  monitoring  screen  in  the 
studios  of  KSTP-TV  Minneapolis-St.  Paul 
from  the  NBC-TV  colorcast  of  the  event. 
The  photo  was  made  by  Star  photog- 
raphers Wayne  Bell  and  James  Godbold, 
using  a  Speed  Graphic  camera  with  Type 
B  Ektachrome  film,  an  exposure  of  one- 
half  second  with  the  lens  wide  open  at 
F/2.5.  "About  as  involved  as  the  color 
broadcast  itself  was  the  reproduction  of 
this  picture  in  today's  Star,"  says  the  news- 
paper, describing  the  all-night  engraving 
and  stereotyping  processes  which  took 
place  before  the  photo  wqs  published  on 
the  afternoon  following  the  event.  About 
a  thousand  persons  in  the  Twin  Cities 
witnessed  the  KSTP-TV  transmission  in 
color,  the  newspaper  adds. 


Every  effort  will  be  made  to  begin  operation 
at  the  earliest  possible  date,  it  was  said. 

Houston's  first  commercial  station  was 
KPRC-TV  (ch.  2),  which  began  operation 
Jan.  1,  1949.  Station  is  owned  by  the  Houston 
Post.  KNUZ-TV  began  operating  commercially 
on  ch.  39  early  in  October  1953.  KGUL  (TV) 
Galveston  began  operating  on  ch.  11  March 
22,  1953.  Houston  educational  KUHT  (TV) 
on  reserved  ch.  8  began  operating  May  25, 
1953.  Still  building  are  KXYZ-TV  on  ch.  29 
and  KTVP  (TV)  on  ch.  23,  both  assigned  in 
Houston. 

Both  KPRC-TV  and  KGUL-TV  are  affiliated 
with  all  four  networks.  KTRH  is  the  basic 
CBS  affiliate  in  Houston. 


WEWS  (TV)  Reports  Response 
By  Viewers  to  New  Power 

WEWS  (TV)  Cleveland,  which  has  increased 
power  to  its  maximum  authorized  100  kw  visual, 
reported  last  week  its  first  week  of  operation  on 
the  new  power  brought  letters  from  viewers 
in  northern  Ohio,  western  Pennsylvania,  West 
Virginia,  Michigan,  western  New  York  and 
Ontario,  Canada. 

The  station  says  it  has  begun  a  "maximum- 
power"  promotion  campaign  which  includes  on- 
the-air  saturation,  circulation  of  a  two-reel  mo- 
tion picture  and  tune-in  ads  in  40  Ohio  and 
Pennsylvania  daily  newspapers,  with  the  cam- 
paign being  handled  by  McCann-Erickson's 
Cleveland  office. 
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Collins  2IE/M  Broadcast  Transmitters  — 
The  new  Collins  5  kilowatt  2  IE  and  10 
kilowatt  '  i  M  AM  broadcast  transmitters 
give  you  superior  performance  from  550 
kilocycles  to  18  megacycles.  Modern  com- 
ponents and  circuitry  provide  lower  initial 
cost,  minimum  maintenance,  minimum  op- 
erating costs  and  maximum  dependability. 


light  weight,  four-channel 
remote  amplifier  is  ready  to  go  any- 
where at  any  time.  It  operates  from 
the  ac  lines  and  features  automatic 
instantaneous*  change-over  to  self-con- 
tained batteries  when  AC  power  fails. 

Collins  21 2Y  remote  amplifier  combines 
small  size  and  light-weight  with  high 
fidelity.  Its  simple  construction,  instal- 
lation, and  operation  make  it  ideal  for 
non-technical  personnel.  Low  cost  of 
the  212Y  suggests  its  permanent  in- 
stallation at  points  where  pickups  are 
made  regularly.  For  example,  it  can  be 
inconspicuously  installed  in  a  church 
or  auditorium  and  turned  on  and  off 
by  the  speaker  at  beginning  and  end 
of  program. 

Collins  2I2U  remote  amplifier.  Easy  to 
operate.  Quickly  set  up.  Reliable.  It 
combines  a  212Y  described  above  with 
a  60H  mixer  to  provide  a  convenient 
two-channel  remote  set-up. 


you 

name  it 
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Coffins  2I2A  speech  input  console.  With  facilities 
for  auditioning  or  rehearsing,  cueing  and  broad- 
casting simultaneously  from  any  combination  of 
two  studios,  an  announce  booth,  a  control  room 
microphone,  two  turn-tables,  and  any  two  of  nine 
remote  lines.  Two  program  amplifiers  are  included, 
making  it  possible  to  feed  two  independent  pro- 
grams at  once.  Or  by  operating  the  line  reversal 
switch  it  provides  an  emergency  amplifier  for 
normal  use.  A  novel  rotating  arrangement  allows 
the  console  to  be  lifted  forward  and  upward  for 
access  to  the  underside  of  the  chassis  without  re- 
quiring additional  space  or  interrupting  operation. 
The  2 12 A  can  be  placed  against  a  wall  without 
sacrificing  accessibility.  Carefully  engineered,  ex- 
pertly constructed  throughout. 


Coffins  21 2B  speech  input  console.  Has  the  same 
outstanding  features  of  construction  and  operation 
as  the  2 12 A.  The  only  difference  —  smaller  size, 
with  fewer  amplifiers  and  functional  facilities. 
Unit  amplifiers  are  individually  mounted  on  air- 
plane type  shockmounts.  The  high  fidelity  212B 
fills  the  needs  of  the  smaller  station,  and  is  ideal 
for  single  studio  control  in  larger  stations.  Facili- 
ties are  provided  for  one  program  channel  and  an 
additional  channel  which  functions  with  the  self- 
contained  monitor  amplifier.  The  single  program 
channel  exactly  duplicates  one  of  the  two  channels 
in  the  212A.  Seven  independent  input  channels 
are  provided,  including  pre-amplified  channels  for 
four  microphones  and  two  transcription  repro- 
ducers, and  a  high  level  input  for  any  one  of  nine 
remote  lines.  High  level  transcription  inputs  can 
be  supplied. 


(Left)  Collins  300J  250/100  watt  AM  broad- 
cast  transmitter. 

(Right)  Collins  20V  1000/500  watt  AM  broad- 
cast transmitter  —  rear,  open  view. 


Like  all  of  Collins  modern  transmitters,  the 
250  watt  300 J  and  the  1000  watt  20V  feature 
simplified  trouble-free  circuitry,  and  the  latest 
high-gain  tetrode  tubes.  The  advanced  engi- 
neering features  of  Collins  transmitters  spell 
economy  and  many  years  of  continuous  trouble- 
free  operation. 
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Everything  for  the  modern  broadcasting 
station  from  console  to  antenna  tip 


And  when  it's  Collins,  you  know  it's  the  best 
...  in  engineering,  performance,  and  styling. 
This  is  no  idle  boast.  Take  engineering  for 
example.  In  Collins  transmitters,  great  simpli- 
fication has  been  achieved  in  the  circuits  asso- 
ciated with  the  modulator  and  power  amplifier 
stages  through  the  use  of  high  gain,  long  lived 
tetrodes.  The  result:  these  efficient  tubes  also 
permit  the  use  of  low  drain,  low  cost  tubes 
in  the  driver  stages.  Troublesome  crystal  ovens 
are  eliminated  entirely  with  frequency  control 


through  new  super  stability  crystals. 

You  get  the  benefits  of  advanced  engineering 
in  all  Collins  broadcast  equipment  —  trans- 
mitters, in  powers  of  250  watts  to  10  kilowatts, 
speech  input  consoles,  remote  amplifiers,  rack 
mounted  speech  equipment,  test  and  control 
equipment,  custom  designed  audio  equipment, 
transducers,  and  accessories  for  every  need. 

Get  a  Collins  estimate  before  you  buy.  Get 
the  best  in  modern  broadcasting  equipment. 
Contact  your  nearest  Collins  office,  today. 


MODERN  BROADCASTING  EQUIPMENT  BY 


COLLINS  RADIO  COMPANY 


11  W.  42nd  St. 
NEW  YORK  36 

1930  Hi-Line  Drive 
DALLAS  2 


Cedar  Rapids,  Iowa 

2700  W.  Olive  Ave. 
BURBANK 

Dogwood  Road,  Fountain  City 
KNOXVILLE 


STATIONS 


Color  Tv  Showings 
Attract  Wide  Play 

STATIONS,  networks  and  manufacturers 
started  1954  by  giving  a  number  of  color  tv 
demonstrations.    Among  the  many: 

Week-long  demonstration  of  color  tv  on  a 
14-in.  picture  receiver  was  held  by  WMAR-TV 
Baltimore  last  week.  The  receiver  was  set  up 
in  the  main  lobby  of  the  Sunpapers'  Bldg.  and 
the  public  was  invited  to  view  color  stills  from 
9:30  to  9:45  a.m.  each  day  during  the  week. 

Meanwhile,  reports  continued  to  be  received 
on  station  activities  during  the  NBC-TV  tele- 
cast of  the  Pasadena  Tournament  of  Roses 
parade. 

WOW-TV  Omaha  had  an  audience  of  300 
prominent  local  and  regional  guests  viewing 
four  RCA  Victor  colorsets  in  the  main  ball- 
room of  the  Hotel  Paxton.  Midwest's  reaction 
to  color  tv  was  summed  up  by  Omaha  Mayor 
Glenn  Cunningham,  who  said  that  it  was  the 
"most  amazing  thing  I've  ever  witnessed." 

Among  the  guests  were  Meredith  Publishing 
Co.  executives  E.  T.  Meredith  Jr.,  Payson  Hall 
and  Howard  Stalnaker.  The  latter  two  are  di- 
rector and  assistant  director  of  radio  and  tv 
for  the  magazine  publishing  company.  Meredith 
owns  WOW-AM-TV  Omaha,  WHEN  (TV) 
Syracuse,  KMBC-AM-FM-TV  Kansas  City  and 
KPHO-AM-TV  Phoenix. 

WPTZ  (TV)  Philadelphia  had  more  than  200 
guests  in  its  Studio  "A"  viewing  the  Pasadena 
colorcasts  on  three  Westinghouse  colorsets. 
Among  other  stations  carrying  the  Rose  Parade 
from  California,  not  listed  previously  [B»T, 
Jan.  4],  was  WOOD-TV  Grand  Rapids. 

WSAZ-TV  Color  Plans 

WSAZ-TV  Huntington,  W.  Va.,  reported  that 
color  equipment  had  been  shipped  from  RCA 
and  that  the  station  would  begin  carrying  net- 
work color  programs  in  March.  This  was  due, 
station  manager  Lawrence  H.  Rogers  said,  to 
the  fact  that  AT&T  does  not  plan  to  adapt  its  tv 
circuits  for  color  from  Columbus  or  Dayton, 
Ohio,  until  then. 

Several  demonstrations  were  held  in  Chicago 
for  agency  executives,  network  staff  members 
and  the  press.  Comments  by  radio-tv  news- 
paper and  trade  critics  and  other  observers  were 
favorable  for  the  most  part. 

NBC  held  a  small  informal  showing  at  the 
Merchandise  Mart,  using  two  color  receivers. 
Monochrome  receivers  were  used  for  contrast 
in  the  office  of  Harry  C.  Kopf,  vice  president  in 
charge  of  NBC  Central  Division. 

Zenith  Radio  Corp.  set  up  two  color  and  two 
black-and-white  sets  in  the  Drake  Hotel  for  its 
reception,  with  equally  favorable  reception  re- 
ported. RCA  Dist.  Co.  showed  a  colorcast  of 
the  Tournament  of  Roses  parade  on  sets  in  the 
Knickerbocker  Hotel.  General  Electric  Co. 
cooperated  with  the  Oak  Park  (111.)  Federal 
Savings  &  Loan  Assn.  for  a  similar  showing 
in  that  Chicago  suburb. 


Edwards  to  WMAL-TV  Sales 

NEAL  J.  EDWARDS,  sales  manager  of  WTTG 
(TV)  Washington,  has  been  named  sales  man- 
ager of  WMAL-TV  that  city  effective  this  Sat- 
urday, according  to  K.  H.  Berkeley,  vice  presi- 
dent-general manager  of  the  Evening  Star 
Broadcasting  Co.,  WM Al-AM-FM-TV  licen- 
see. Mr.  Edwards,  who  has  been  WTTG  sales 
manager  since  1952,  replaces  Harvey  Glascock, 
who  has  resigned,  Mr.  Berkeley  said. 


WELCOME  is  extended  to  Omaha  Mayor 
Glenn  Cunningham  (I)  by  Lyle  DeMoss, 
assistant  general  manager,  WOW-TV  that 
city,  on  the  former's  visit  to  studios  to  view 
with  400  others  WOW-TV's  demonstration 
of  NBC-TV's  colorcast  of  the  Pasadena 
Tournament  of  Roses  on  New  Year's  Day. 

Porterfield  Appointed 
WNET  (TV)  V.P.,  Gen.  Mgr. 

JOHN  REED  PORTERFIELD,  former  man- 
ager of  WSEE-TV  Fall  River,  Mass.,  last  week 
was  named  vice  president  and  general  manager 
of  WNET  (TV) 
Providence,  R.  I.,  ch. 
16  outlet  which  is 
slated  to  commence 
test  pattern  opera- 
tions about  March  1 
and  commercial 
broadcasting  shortly 
thereafter. 

WNET  will  be  af- 
filiated with  the  ABC 
and  DuMont  net- 
works and  will  begin 
its  operations  with 
an  RCA  1  kw  trans- 
mitter. It  is  owned 
by  Channel  16  of  Rhode  Island  Inc.  and  is 
represented  nationally  by  the  Paul  H.  Ray- 
mer  Co.,  and,  in  Boston,  by  the  Bertha  Bannan 
organization. 


Mr.  Porterfield 


WOHO  Names  Wester 
As  Sales  Manager 

WILLIAM  C.  WESTER,  former  Michigan 
representative  for  Frederic  W.  Ziv  Co.,  has 
been  appointed  sales  manager  of  WOHO 
Toledo,  that  city's 
newest  fulltime  am 
station,  which  ex- 
pects to  go  on  the 
air  early  this  year 
with  1  kw  on  1470 
kc,  the  station's  man- 
agement said  last 
week. 

Mr.  Wester  en- 
tered the  broadcast- 
ing industry  in  1933 
as,  a  time  salesman 
for  WTAQ  Green 
Bay,  Wis.,  becoming 
sales  manager  in 
1934.  He  became  sales  manager  of  WKBZ 
Muskegon,  Mich.,  in  1939  and  in  1945  was 
named  president  and  manager  of  WMUS 
Muskegon.    He  joined  Ziv  in  1948. 


Mr.  Wester 
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WAYS-TV  IS  WEEK'S  | 
SOLE  VIDEO  STARTER 

CHARLOTTE,  N.  C,  received  its  second  st 
tion  but  first  uhf  outlet  as  WAYS-TV  (ch.  3f 
started  commercial  operation  last  week, 
will  be  affiliated  with  ABC-TV  and  represente 
by  The  Boiling  Co. 

The  WAYS-TV  debut  runs  the  operating  st 
tion  total  to  357,  with  the  possibility  of  aboi 
15  more  getting  started  before  January  is  ove 

Test  patterns  of  WMGT  (TV)  Adams-Pitt 
field,  Mass.  (ch.  74),  are  scheduled  to  begin 
two  weeks,  with  commercial  programming  fo' 
lowing  shortly,  Leon  Podolsky,  president,  ai, 
nounced.  The  station  has  been  delayed  by  dti 
livery  of  its  antenna. 

WKNY-TV  Kingston,  N.  Y.  (ch.  66),  rt 
ported  that  a  50-ft.  section  of  its  planned  60( 
ft.  tower  was  erected  last  week.  Constructio 
of  the  transmitter  building  is  well  underwa;' 
with  equipment  expected  to  be  moved  into  th 
new  building  this  month. 

WRTV  (TV)  Asbury  Park,  N.  J.  (ch.  584 
which  has  been  on  test  patterns  for  almost  I1 
month,  probably  will  start  regular  program! 
ming  this  month  as  soon  as  technical  problem! 
and  "gimmicks"  are  ironed  out,  it  reported,  f 

Commercial  tv  will  come  to  Puerto  Rio 
in  February.  Two  stations,  WKAQ-TV  (ch.  2f 
and  WAPA-TV  (ch.  4),  both  in  San  Juan,  an 
slated  to  begin  programming  then.  David 
Polinger,  WKAQ-TV  commercial  manager,  saic 
test  patterns  definitely  will  begin  this  montt 
with  regular  programming  to  start  shortly  there" 
after.  The  station  will  have  an  effective  radi- 
ated power  of  100  kw.  It  is  represented  bjr 
Inter-American  Publications  Inc. 

•     KDAL-TV  March  Tests  \ 

KDAL-TV  Duluth,  Minn.  (ch.  3),  which  re^ 
ceived  its  grant  last  month,  expects  to  start 
test  patterns  in  March,  according  to  Daltori; 
LeMasurier,  president  and  general  manager. 

Second  station  for  Ashville,  N.  C,  WLOS-' 
TV  (ch.  13),  plans  to  use  the  top  of  Mt.  Pisgabf 
for  its  300-ft.  antenna  tower,  Charles  B.  Britt,; 
executive  vice  president,  announced,  giving  the^ 
tower  a  height  of  6,089  feet  above  sea  level.| 
Predicted  station  coverage  will  encompass  711 
counties  in  five  states,  he  estimated. 

KOMU-TV  Columbia,  Mo.  (ch.  8),  which 
started  commercial  operation  last  month,  held 
an  inaugural  program  Jan.  3,  according  to  Dr.^ 
Ed  Lambert,  director.  The  station  programs 
from  4:15  to  10:30  or  11  p.m.  daily,  1  to  11 
p.m.  Sunday,  and  now  has  57  network  shows 
with  local  programs  increasing  in  number. 

Christmas  starter  KHOL-TV  Kearney,  Neb. 
(ch.  13),  expects  to  be  interconnected  by  Feb. 
4,  Duane  L.  Watts,  station  manager,  reports.  I 

WLBT  (TV)  Jackson,  Miss.  (ch.  3),  made  its  j 
Dec.  28  target  date,  Wiley  P.  Harris,  general 
manager,  reported.  It  now  is  on  interim  oper- 
ation until  extra  tower  sections  and  full-sized 
antenna  are  delivered  this  month. 

WWTV  (TV)  Cadillac,  Mich.  (ch.  13),  tele- 
vised the  Rose  Bowl  football  game  as  a  public 
service  two  days  before  it  started  regular  oper- 
ation, the  station  said.  Signal  pick-up  was 
made  from  WTMJ-TV  Milwaukee. 

Stations  due  on  the  air  in  the  next  30  days 
are: 

ALABAMA 

WMLS-TV  Decatur,  uhf  ch.  23,  Feb.  1. 

CALIFORNIA 
KQED  (TV)  Berkeley-San  Francisco,  vhf  ch. 
*9.  January  '54. 

KBID  (TV)  Fresno,  uhf  ch.  53,  represented  by 
Meeker  Tv  Inc.,  January  '54. 

KSAN-TV  San  Francisco,  uhf  ch.  32.  repre- 
sented by  Joseph  H.  McGillvra  Inc.,  Feb.  1. 
FLORIDA 

WINK  (TV)  Fort  Myers,  vhf  ch.  11,  represented 
Broadcasting    •  Telecasting 


lit 


St 


|r  Weed  Tv  Inc.,  Feb.  1. 

[WEAR-TV  Pensacola,  vhf  ch.  3  (ABC),  repre- 
inted  by  George  P.  Hollingbery  Co.,  January 

GEORGIA 

WRDW-TV  Augusta,  vhf  ch.  12  (CBS),  repre- 
nted  by  Headley-Reed  Tv  Inc.,  Feb.  1. 
WTOC-TV  Savannah,  vhf  ch.  11  (CBS),  repre- 
:nted  by  The  Katz  Agency,  Feb.  1. 

KENTUCKY 
WLOU-TV  Louisville,  uhf  ch.  41,  January  '54. 

LOUISIANA 
WNCO-TV  New  Orleans,  uhf  ch.  32,  January 


MAINE 

WGAN-TV  Portland,  vhf  ch.  13,  represented 
'^fiy  Avery-Knodel  Inc.,   Feb.  1. 

MASSACHUSETTS 
i|  WMGT  (TV)  Adams-Pittsfield,  uhf  ch.  74,  repre- 
nted  by  Walker  Representation  Co.,  Jan.  15. 
MICHIGAN 

WNEM-TV  Bay  City-Saginaw,  vhf  ch.  5,  repre- 
ssed by  Headley-Reed  Tv  Inc.,  Jan.  24. 
WKAR-TV  East  Lansing,  uhf  ch.  *60,  Jan.  17. 

NEW  HAMPSHIRE 
WMUR-TV  Manchester,  vhf  ch.  9,  represented 
y  Weed  Tv  Inc.,  Feb.  15. 

NEW  JERSEY 


of 


it. 


WRTV  (TV)  Asbury  Park,  uhf  ch.  58,  January 
54  (granted  STA  Dec.  10). 


NEW  YORK 

WKNY-TV  Kingston,  uhf  ch. 


(NBC,  CBS, 

)uMont),  represented  by  Meeker  Tv  Inc.,  Feb- 
uary  '54. 

WEOK-TV  Poughkeepsie,  uhf  ch.  21,  January 
t  54. 

WTRI   (TV)   Schenectady,  uhf  ch.  35,  repre- 
ented  by  Headley-Reed  Tv  Inc.,  Feb.  1. 
NORTH  CAROLINA 
WAYS-TV  Charlotte,  uhf  ch.  36  (ABC),  repre- 
ented  by  The  Boiling  Co.,  Jan.  5. 

OKLAHOMA 
KCEB  (TV)  Tulsa,  uhf  ch.  23,  represented  by 
The  Boiling  Co.,  Jan.  15. 

OREGON 

KPIC  (TV)  Salem,  uhf  ch.  24,  January  '54 
\ granted  STA  Aug.  4). 

PENNSYLVANIA 
WARM- TV  Scranton,  uhf  ch.  16,  represented 
Dy  George  P.  Hollingbery  Co.,  January  '54. 

RHODE  ISLAND 

WNET  (TV)  Providence,  uhf  ch.  16,  repre- 
sented by  Paul  H.  Raymer  Co.,  Feb.  15. 

SOUTH  CAROLINA 

WACA-TV  Camden,  uhf  ch.  15,  January  '54. 
WSCV  (TV)  Spartanburg,  uhf  ch.  17,  January 
'54. 

TENNESSEE 
WLAC-TV  Old  Hickory  (Nashville),  vhf  ch.  5, 
January  '54. 

TEXAS 

KRGV-TV  Weslaco,  vhf  ch.  5  (NBC),  repre- 
sented by  Paul  H.  Raymer,  Feb.  1. 

UTAH 

KUTV  (TV)  Salt  Lake  City,  vhf  ch  2  (ABC), 
represented  by  George  P.  Hollingbery  Co., 
Feb.  15. 

VIRGINIA 

WBTM-TV  Danville,  uhf  ch.  24,  represented 
by  George  P.  Hollingbery  Co.,  Jan.  15. 

WASHINGTON 

KVAN-TV  Vancouver  (Wash.)-Portland  (Ore.), 
uhf  ch.  21,  Jan.  15. 

WEST  VIRGINIA 
WJPB-TV  Fairmont,  uhf  ch.  35,  represented  by 
Gill-Perna  Inc.,  January  '54. 

WISCONSIN 

WNAM-TV  Neenah,  uhf  ch.  42,  represented  by 
George  W.  Clark  Inc.,  Jan.  26. 

WYOMING 

KFBC-TV  Cheyenne,  vhf  ch.  5  (CBS),  repre- 
sented by  George  P.  Hollingbery  Co.,  Jan.  15 
(granted  STA  Dec.  3). 

HAWAII 

KULA-TV  Honolulu,  vhf  ch.  4,  January  '54. 


WHBQ-AM-TV  Not  Sold 

DESPITE  several  offers  of  purchase, 
WHBQ-AM-TV  Memphis  has  not  been 
sold  but  would  be  "if  a  good  offer  comes 
along,"  Dr.  George  S.  Benson,  president 
of  Harding  College,  stations'  operator, 
was  quoted  in  the  Jan.  6  Memphis  Com- 
mercial Appeal.  Price?  $2.5  million 
would  be  "fair,"  the  newspaper  quoted 
the  college  official.  WHBQ-TV  is  op- 
erating on  vhf  ch.  13. 


first  "in 
Flint 


Even  more  in  54 


Yes,  WFDF  is  FIRST  in  Flint,  Michigan  ...  the  largest  Gen- 
eral Motors  plant  city  in  the  world.  FIRST  in  this  BIG  (287,- 
000  people)  market .  .  .  FIRST  in  this  ACTIVE  ($325,184,000. 
retail  sales  last  year)  market  FIRST  in  this  RICH  (effective 
family  income  40%  higher  than  national  average)  market. 
And  both  Flint  and  WFDF  are  still  growing  .  .  .  which  means 
"Even  More  in  '54"  for  the  smart  time-buyers  who  insist  on 
WFDF— FIRST  in  "FABULOUS  FLINT". 

Above  figures  from  Sales  Management  Survey  of  Buying  Power,  1953. 

FLINT,  MICHIGAN 

WFDF—*** 

■  ■    |     if  1  AFFILIATE 


If 


Broadcasting 


Telecasting 


"Our  32nd  Year  in  Flint" 

Represented  by  the  KATZ  AGENCY 

Associated  with:  WOOD  and  WOOD-TV  Grand  Rapids 
WFBM  and  WFBM-TV  Indianapolis  —  WEOA  Evansville 
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KACY  (TV)  to  Host 
New  York  Timebuyers 

TIMEBUYING  executives  from  nine  top  New 
York  advertising  agencies  will  be  guests  Jan. 
14  of  KACY  (TV)  Festus,  Mo.  They  will 
view  the  Festus  and  St.  Louis  market  served 
by  the  uhf  ch.  14  station  and  will  inspect  the 
station,  its  programming  and  equipment. 

Among  the  timebuyers  slated  for  the  St. 
Louis  inspection  tour  are  Jane  Shannon,  J. 
Walter  Thompson  Co.;  Chuck  Weils,  N.  W. 
Ayer  &  Son;  Ted  Kelly,  McCann-Erickson;  Frank 
Coulter,  Young  &  Rubicam,  all  New  York,  and 
Merle  Myers  of  Russel  Seeds,  Chicago.  Leo 
Burnett  Co.,  Earle  Ludgin  &  Co.  and  Foote, 
Cone  &  Belding  also  will  be  represented. 

KACY,  which  began  programming  Nov.  25, 
30  days  after  its  test  pattern  and  76  days  after 
construction  was  begun,  already  has  about  a 
dozen  national  advertisers  signed  for  spot 
campaigns. 

Advertisers  include  Frigidaire,  Republic 
Steel,  Ford,  Chevrolet,  Oldsmobile,  Falstaff 
(beer),  Griesedick  (beer),  Groves  Labs,  Philco 
Tv,  Shaler  Corp.,  Corneli  Seed  Co.  and  Mon- 
santo Chemical  Co. 

The  station  is  transmitting  500  kw  effective 
radiated  power  with  its  directionalized  antenna. 

Jack  Garrison  is  president  and  general 
manager.  He  has  been  in  broadcasting  for  20 
years,  associated  with  WJR  Detroit,  KMOX 
St.  Louis,  KWKH  Shreveport,  La.,  and  KSD- 
TV  St.  Louis.  Carl  Mclntire  is  the  station's 
vice  president  and  director  with  15  years 
broadcast  experience  with  stations  in  Indiana, 
Illinois  and  Missouri.  He  was  with  KSD-TV 
for  seven  years. 


Fischer  Named  to  WGBS  Post 

APPOINTMENT  of  Donald  Fischer  as  pro- 
gram manager  of  WGBS  Miami  was  announced 
last  week  by  Miller  M.  Babcock,  managing 
director  of  the  Storer  station.  He  succeeds 
Ewald  Kockritz,  who  recently  was  named  direc- 
tor of  programming  for  overall  Storer  Broad- 
casting Co.  operations.  Mr.  Fischer  most  re- 
cently served  as  program  director  of  WQAM 
Miami.  A  veteran  of  almost  25  years  in  the 
broadcasting  field,  Mr.  Fischer  worked  as  an 
announcer  and  program  manager  for  several 
midwestern  stations  from  1929  to  1942  when 
he  joined  NBC-Blue  network  as  White  House 
announcer. 


Orioles  Games  To  Be  Aired 
On  Both  Radio  and  Tv 

WMAR-TV  and  WAAM  (TV)  Baltimore  will 
share  telecasts  of  56  games  of  the  new  Balti- 
more Orioles  (26  at  home  and  30  away),  while 
WCBM  that  city  will  air  the  complete  1954 
Orioles  schedule,  according  to  the  National 
Brewing  Co.,  which  owns  broadcast  rights  for 
the  American  League  baseball  club. 

WMAR-TV  remote  crews  will  cover  all  tele- 
vised home  games,  picking  up  telecasts  for  both 
WMAR-TV  and  WAAM,  according  to  Jerrold 
C.  Hoffberger,  president  of  the  brewing  firm. 
Bailey  Goss  and  Ernie  Harwell  are  two  of  three 
announcers  for  the  games.  Mr.  Hoffberger 
said  the  games  also  may  be  relayed  to  a  tv 
network  including  outlets  in  York  and  Cham- 
bersburg,  Pa.,  and  Salisbury,  Md.,  with  radio 
broadcasts  to  be  distributed  to  a  wide  network 
of  stations. 

Direction  of  broadcasts  will  be  under  Norman 
S.  Almony,  National's  advertising  director,  and 
Wick  Crider,  tv  director  for  Kenyon  &  Eck- 
hardt,  agency  on  the  account. 


THERE'S  no  old  age,  rocking  chair  nor 
slippers  for  this  executive  trio  eyeing  the 
view  from  the  front  porch  of  the  KACY 
Bldg.  in  St.  Louis,  housing  the  uhf  ch.  14 
outlet,  KACY  (TV)  Festus,  Mo.  (St.  Louis 
area).  Average  age  for  the  three  is  34.  L  to 
r:  Philip  Sincoff,  treasurer;  Jack  Garrison, 
president  and  general  manager,  and  Carl 
Mclntire,  vice  president  and  station  director. 


Rahall  Buys  WFEA; 
Price  Is  $100,000 

FARRIS  RAHALL,  operating  WKAP  Allen- 
town,  Pa.,  and  WWNR  Beckley,  W.  Va.,  has 
bought  WFEA  Manchester,  N.  H.  (1370  kc 
5  kw),  for  $100,000,  subject  to  FCC  approval. 
Sale  of  the  station  was  part  of  a  contract  en- 
tered into  when  WFEA,  operated  by  the  Silver 
brothers,  withdrew  its  mutually  exclusive  ch. 
9  application  in  Manchester,  leaving  the  way 
open  to  WMUR  Manchester,  which  later  re- 
ceived a  CP.  WMUR  is  operated  by  Gov. 
Francis  P.  Murphy.  The  transaction  was  han- 
dled by  Blackburn-Hamilton,  station  brokers. 


WRGB  (TV)  Completes  Switc 
To  Ch.  6,  Boost  to  93  Kw 

WRGB  (TV)  Schenectady,  N.  Y.,  in  a  change 
over  from  ch.  4,  started  operations  on  ch. 
last  Monday  morning  in  a  move  that  include* 
boosting  of  power  from  16  kw  to  93  kw. 

R.  B.  Hanna  Jr.,  manager  of  broadcasting  foj 
the  General  Electric  Co.,  said  the  change-ove 
was  accomplished  in  a  seven-hour  period  frori 
midnight,  Jan.  3,  to  7  a.m.,  Monday.  ThJ 
increase  in  power,  he  said,  will  result  in  "mud 
stronger  signal  to  the  station's  fringe  area."  H< 
added  that  a  check  of  outlying  areas  reveale 
that  "in  almost  every  case  the  report  was  o 
improved  picture  and  sound."  WRGB  claim 
there  are  more  than  300,000  tv  receivers 
its  coverage  area. 


Shaw,  Kehoe  Appointed 
To  KCCC-TV  Executive  Posts 

APPOINTMENTS  of  Glenn  Shaw  as  assistant 
manager  and  John  J.  Kehoe  as  sales  manager 
of  KCCC-TV  Sacramento,   Calif.,  were  an^ 


Mr.  Shaw  Mr.  Kehoe 


nounced  last  week  by  station  General  Man- 
ager Ashley  Robison. 

Mr.  Shaw  has  been  in  radio  21  years,  be-| 
ginning  with  KSL  Salt  Lake  City  in  1933.  He} 
also  has  served  at  KLK  Oakland,  Calif.,  and  was 
NARTB  Dist.  15  director  from  1949-1953. 

Mr.  Kehoe  formerly  was  sales  manager  at 
KCRA  Sacramento,  and,  previously,  for  the 
Reno  Broadcasting  Co.  of  Reno  and  Las 
Vegas,  Nev. 


AGREEMENT  by  which  WMAR-TV  and  WAAM  (TV)  Baltimore  will  share  telecasts  of  56 
Baltimore  Orioles  1954  baseball  games  and  WCBM  that  city  will  air  the  club's  complete 
schedule,  all  under  sponsorship  of  National  Brewing  Co.,  is  signed  by  (I  to  r):  Seated, 
Kenneth  Carter,  WAAM  general  manager;  Jerrold  C.  Hoffberger,  National  president; 
E.  K.  Jett,  WMAR-TV  vice  president,  and  John  Elmer,  WCBM  president;  standing,  Dick 
Armstrong,  Orioles  publicity  director;  Norman  S.  Almony,  National  advertising  director; 
Ernie  Harwell  and  Bailey  Goss,  to  be  sportscasters  for  the  games,  and  Wick  Crider,  tv 
director,  Kenyon  &  Eckhardt,  agency. 
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SPECIAL  Christmas  luncheon  is  held  at  New  York's  The  Press  Box  by  John  E.  Pearson 
Co.,  station  representative,  for  guests  of  NBC  Radio  and  Tv  contract  and  sales  service 
departments.  L  to  r:  Seated,  Don  Clancey,  William  Kelly  and  Allan  Courtney,  all  NBC- 
Bill  Wilson  and  Ray  Henze  of  the  Pearson  firm;  standing,  Paul  Hancock,  NBC;  John  E. 
Pearson,  who  heads  the  station  representation  firm;  Sheldon  Hickox,  who  heads  NBC's 
station  relations;  Russ  Walker  of  Pearson;  Hamish  Mcintosh  and  Ray  O'Connell  of  NBC. 


KCOP  (TV)  CUTS 
RATE  CARD  20-25% 

MAKING  cuts  of  from  20  to  25%,  KCOP 
(TV)  (formerly  KLAC-TV)  Hollywood,  has  re- 
vised its  rate  card  and  also  will  improve  mer- 
chandising facilities,  Jack  Heintz,  vice  presi- 
dent and  general  manager,  said  last  week. 

"We  have  reduced  rates  to  what  we  think 
is  fair,"  he  said,  adding  "there  will  be  no 
deals;  time  will  be  sold  on  a  rate  card  basis." 

Under  the  new  setup,  Class  A  one  hour 
time  has  been  cut  from  $1,250  to  $900,  with 
a  half-hour  reduced  from  $750  to  $540;  Class 
B  hour,  formerly  $800,  is  now  $600,  and  half 
hour  reduced  from  $480  to  $360;  Class  C  hour 
from  $600  to  $500,  half-hour  $360  to  $300. 

Policy  changes  under  new  ownership  will 
include  more  live  programming,  including 
newscasts,  kiddie  shows  and  other  type  enter- 
tainment, "with  no  attempt  to  compete  with 
the  checkbooks  of  the  networks,"  he  said.  "We 
will  seek  originality  in  our  programming." 

Although  already  purchased,  he  planned  to 
discard  much  of  the  theatrical  film  acquired 
when  the  station  was  bought  by  the  Copley 
Press  Inc.  for  $1,375,000  from  Mrs.  Dorothy 
Schiff  Sonnenborn,  New  York  Post  publisher. 


Free  &  Peters  Elects 
Bryan  to  Vice  Presidency 

ELECTION  of  William  W.  Bryan,  Detroit 
manager  of  Free  &  Peters  for  the  past  10 
years,  as  a  vice  president  of  the  radio  and  tv 
station  representation  firm  was  announced  last 
week  by  H.  Preston 
Peters,  president. 

"This  recognizes 
the  increased  impor- 
tance of  the  Detroit 
area  as  a  major  cen- 
ter for  national  spot 
broadcasting  busi- 
ness, and  reflects 
our  confidence  in 
the  continued  future 
growth  and  prosper- 
ity of  advertisers  in 
that  region,"  Mr. 
Peters,  said.  The 
move  anticipates  the 
need  for  increased  planning  and  marketing 
service  to  national  advertisers  and  broadcasting 
stations,  it  was  noted. 

Before  joining  Free  &  Peters  10  years  ago, 
Mr.  Bryan  had  been  associated  with  Detroit 
newspapers  for  a  decade,  actively  engaged  in 
advertising  and  merchandising  planning. 


Mr.  Bryan 


Storer  Appoints  Rathmell 

FRANK  F.  RATHMELL  has  been  appointed 
personnel  manager  of  Storer  Broadcasting  Co. 
effective  Jan.  1,  Lee  B.  Wailes,  executive  vice 
president,  has  an- 
nounced. Mr.  Rath- 
mell, who  has  had  14 
years  experience  in 
personnel  work 
mainly  with  West- 
inghouse  Electric 
Co.  in  Philadel- 
phia, has  lived  in 
Miami  the  past  two 
and  a  half  years.  He 
will  be  located  at 
Stor.ers's  Miami 
home  offices  and  will 
report  to  Mr.  Wailes. 
The  appointment 
was     made  to 

strengthen  home  office  functions  in  line  with 
Storer's  growth,  Mr.  Wailes  said. 


Owen  Joins  Avery-Knodel 

JOHN  W.  OWEN  of  the  promotion  depart- 
ment of  Edward  Petry  &  Co.,  has  joined  Avery- 
Knodel  Inc.,  station  representatives,  as  man- 
ager of  sales  promotion.  He  had  served  before 
as  promotion  manager  of  Whitney  Publications 
Inc.  and  with  the  advertising  sales  promotion 
department  of  the  Crowell-Collier  Publishing 
Co. 


Mr.  Rathmell 


Representative  Appointments 

WCHV  Charlottesville,  Va.,  appoints  Thomas 
F.  Clark  Inc.,  N.  Y.,  as  representative,  effec- 
tive Jan.  1. 

WCMI  Ashland,  Ky.,  appoints  H-R  Representa- 
tives, N.  Y.,  as  national  representative,  effec- 
tive Jan.  1. 

WWEZ  New  Orleans  appoints  George  W. 
Clark  Inc.  as  its  national  sales  representative 
effective  Jan.  1. 


 -MANUFACTURING  

FURNISHINGS  MART 
FOCUSES  ON  COLOR 

Manufacturers  unveil  their  ac- 
complishments for  buyers  at 
the  Chicago  exhibition. 

COLOR  television  emerged  as  the  focal  point 
of  interest  during  the  first  week  of  the  mid- 
winter International  Home  Furnishings  Market 
last  week  as  buyers  converged  on  Chicago  for 
a  preview-review  of  the  latest  electronic  devel- 
opments. 

Interest  in  colorcasting  was  doubtless  height- 
ened by  FCC  approval  of  a  campatible  color 
tv  system  and,  of  course,  by  RCA's  announce- 
ment Thursday  that  it  has  a  new  19-inch  color 
tube  (with  16-inch  picture),  which  was  viewed 
as  the  next  step  in  the  progression  from  the 
HVi  or  12  inch  size  now  being  made  available. 

While  manufacturers  traditionally  unveil  their 
newer  lines  during  the  summer  months,  the 
interest  of  retailers  and  other  buyers  was  not 
allayed  at  the  show,  held  at  the  Merchandise 
and  American  Furniture  Marts.  The  exhibits 
will  continue  for  another  week. 

Some  name  manufacturers  (Raytheon,  Syl- 
vania,  others)  offered  price  reductions  on  their 
black-and-white  receivers.  Prices  quoted  on 
pilot  color  sets  ranged  from  $800  to  $1,750. 
Representatives  of  the  major  firms  were  reluc- 
tant to  quote  actual  production  dates. 

DuMont's  Duoscopic 

Among  the  more  startling  developments  at 
the  market  were  Allen  B.  DuMont  Labs.'  duo- 
scopic, a  new  tv  receiver  which  permits  viewing 
of  two  programs  on  one  screen  at  the  same 
time  (see  separate  story),  and  Webster-Chi- 
cago's five-unit  portable  radio  which  enables 
listeners  to  tape-record  their  favorite  programs 
automatically  and  play  them  back  at  leisure. 

The  color  tv  pace  was  set  earlier  in  the  week 
by  CBS-Columbia,  which  announced  it  is  tak- 
ing orders  for  a  production  model  15-inch 
full-door  color  set  priced  at  $1,200.  Firm  also 
reported  its  plans  to  introduce  shortly  a  similar 
open-faced  color  console  for  $975.  Pilot 
output  on  the  former,  on  display  last  week,  is 
underway,  according  to  Harry  Schecter,  vice 
president  in  charge  of  sales.  The  former  model 
(48  tubes,  six  operating  knobs)  incorporates  the 
CBS  Colortron  made  by  CBS-Hytron.  CBS- 
Columbia  also  showed  a  21 -inch  monochrome 
set  for  $199.95  and  unveiled  a  new  21-inch 
table  model  priced  at  $179.95  and  a  17-inch 
table  set  for  159.95.  It  also  displayed  three 
other  table  units. 

RCA  exhibited  a  pilot  color  model  with 
the  conventional  HVi-inch  screen,  along  with  a 
line  of  new  tv  receivers  and  magnetic  tape 
recorders,  as  well  as  an  assortment  of  clock 
and  other  small  radio  sets.  In  New  York  it 
announced  development  of  the  19-inch  tube  (see 
separate  story). 

RCA  Victor  division  also  announced  it  is  in 
commericial  production  of  tri-color  tubes, 
which  are  now  available  to  manufacturers. 
The  announcement  covered  the  15-inch  (with 
HVi-inch  viewing  surface)  tube  used  by  other 
set-makers  in  their  models. 

DuMont  Labs,  displayed  small  screen  color 
lab  models  which  it  will  turn  out  in  larger 
screen  versions  later  this  year.  The  receivers 
were  open-face  console  types  with  mahogany 
veneer  similar  in  dimension  to  the  open-face 
21-inch   black-and-white  consoles.     Firm  re- 
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DuMont's  Duoscopic:  Two  Shows  on  One  Screen 


ALLEN  B.  DuMONT  Labs  Inc.  intro- 
duced at  a  news  conference  in  New  York 
last  Thursday  the  new  DuMont  Duoscopic 
television  receiver  which  permits  two  audi- 
ences to  view  two  different  television  pro- 
grams at  the  same  time  from  the  same  full 
screen. 

The  Duoscopic  is  viewed  through  pola- 
roid glasses  which  are  reversible.  When  the 
set  is  tuned  to  two  programs,  viewers  don 
the  glasses  and  see  only  one  program.  By 
reversing  the  glasses,  they  may  see  the  other 
program  instead.  Thus  on  the  single  set  a 
husband  may  watch  a  football  game,  for 
example,  while  his  wife  watches,  say,  a  va- 
riety show. 

By  means  of  a  personalized  ear  piece 
with  a  switch,  the  viewer  can  flick  on  the 
audio  which  accompanies  the  picture  he  is 
watching. 

Dr.  Allen  B.  DuMont,  president,  explained 
that  the  design  elements  in  this  new  receiver, 
which  give  it  this  versatility,  include  the 
use  of  two  cathode-ray  tubes,  a  dual  chassis 
and  a  twin  audio  system.  He  said  that  a 
half-silvered  mirror  is  utilized  to  permit 
image  selection  from  the  face  of  either  of 
two  picture  tubes.  The  actual  selection  of 
the  picture  tube,  he  added,  is  accomplished 
through  the  use  of  polaroid  glasses  or 
polaroid  screens.   In  essence,  Dr.  DuMont 


said,  Duoscopic  is  two  tv  sets  in  one. 

The  receiver  was  said  to  be  able  to 
function  as  a  conventional  set  without  the 
use  of  polaroid  glasses,  with  sound  trans- 
mitted to  the  viewer  either  from  the  loud 
speaker  or  the  ear  piece. 

Though  the  main  function  of  Duoscopic  is 
to  enable  two  different  audience  groups  with 
separate  tastes  to  see  and  hear  their  program 
choice  on  one  receiver,  Dr.  DuMont  said, 
the  set  may  have  other  uses.  He  cited  the 
possibility  of  its  use  by  armed  forces  where- 
by, through  closed-circuit  tv,  different  mili- 
tary maneuvers  in  separated  geographical 
locations  may  be  viewed  interchangeably. 
Dr.  DuMont  expressed  the  opinion  that 
Duoscopic  may  be  used  profitably  in  hos- 
pitals and  institutions  and  by  hard-of-hear- 
ing  persons. 

In  reply  to  a  question,  Dr.  DuMont  said 
the  price  of  the  new  set  had  not  been  deter- 
mined, but  he  believed  that  it  would  be 
about  the  same  as  the  total  cost  of  a  con- 
ventional console  and  a  table  model  set.  The 
DuMont  organization  has  manufactured 
about  40  Duoscopic  receivers,  which  will  be 
placed  on  display  at  dealers'  shops  in  New 
York  and  New  Jersey.  Consumer  interest, 
Dr.  DuMont  said,  will  dictate  whether  or 
not  the  organization  will  produce  the  Duo- 
scopic in  large  quantities. 


ported  it  has  shipped  color  scanners  also  shown 
in  Chicago,  to  other  tv  receiver  firms.  For  color, 
DuMont  shipped  a  complete  polychrome  studio 
setup  to  the  market.  It  was  used  to  beam  color 
signals  to  DuMont  sets  on  display. 

Admiral  Corp.  introduced  its  first  color  tv 
receiver,  previewed  by  distributors  at  a  three- 
day  sales  meeting  earlier.  Price  was  $1,175. 
It  also  showed  a  21 -inch  monochrome  table 
unit  at  $179.95.  Among  six  new  tv  set  lines, 
Admiral  showed  a  21 -inch  console  at  $249.95 — 
a  $50  reduction  from  a  previous  type — and  a 
21 -inch  radio-phonograph-tv  combination  for 
$299.95 — or  $100  less  than  one  last  June. 

General  Electric  showed  "engineering  proto- 
types of  color  receivers"  in  comparison  with  its 
black-and-white  line.  When  finally  produced 
and  passed  on  to  distributors,  model  will  sell 
at  $1,000  or  more.  Early  color  production  will 
be  limited  to  field  testing  and  demonstrations. 
Westing  house  Shows  Trio 

GE  announced  also  that  it  had  laid  off  250 
production  and  office  employes  at  its  tv  set 
parts  plant  in  Auburn,  N.  Y.,  Friday.  The 
layoffs  were  blamed  on  a  "downward  adjust- 
ment in  production  .  .  .  which  may  be  due  in 
a  large  measure  to  the  recent  advent  of  color 
tv  and  the  resulting  misconception  of  its  avail- 
ability and  cost." 

A  trio  of  21-inch  conventional  sets,  with 
various  companion  bases,  was  shown  by  West- 
inghouse,  as  part  of  its  new  Capri  line. 

Among  other  exhibitors  were  Stewart- Warner 
Electric  with  several  new  lines  of  conventional 
tv  sets,  and  Capehart-Farnsworth  Corp.,  with 
a  new  tv  console  embracing  its  polaroid  picture 
system.  Also  showing  lines  were  Philco  Corp., 
Arvin  Industries,  and  Motorola. 

Cost  cuts  by  Raytheon  Mfg.  Co.  and  Sylvania 
Electric  were  not  revealed  by  representatives, 
but  their  distributors  confirmed  the  reductions. 
Only  Admiral  announced  that  new  versions  of 
last  year's  tv  models  were  down. 

Webster-Chicago  announced  it  had  entered 
two  new  industries,  with  a  five-unit  radio  and 
the  first  of  a  series  of  packaged  musical  tapes 
by  celebrated  artists.  Former  features  a  plug 
for  attaching  a  tape  recorder  to  make  play- 
backs of  radio  programs.  It  includes  a  Tele- 
chron  clock  and  "slumber  control"  for  turning 
on  the  radio,  tape  or  other  appliances.  Webcor 
also  is  offering  six  reels  of  tape  (either  five  or 
seven  inch  versions),  with  playing  time  ranging 
from  45  minutes  to  a  full  hour. 

Demonstration  of  Majestic  color  television 
receivers  we're  held  by  Majestic  Radio  &  Tele- 
vision, division  of  Wilcox-Gay  Corp.,  New 
York,  for  dealers  attending  January  home  fur- 
nishings market. 

On  display  was  a  14-inch  console  model, 
which  will  retail  between  $800  and  $1,000.  It 
is  first  of  Majestic's  pilot  production  run,  and 
later  will  be  delivered  to  dealers  in  key  cities 
where  color  test  transmissions  are  being  held. 

Pilot  run  productions  at  Majestic  for  six 
months  of  1954  will  supply  needs  of  dealers. 
First  production  line  receivers  will  be  ready  by 
late  next  fall,  and  Majestic  will  produce  an 
estimated  several  thousand  units  by  end  of  1954. 


Zenith  Slates  First  Color  Sets 

ZENITH  Radio  Corp.  "will  have  color  sets  on 
the  market  by  the  middle  of  this  year"  and 
perhaps  "before  that"  but  color  tv  for  the 
mass  market  is  still  at  least  two  years  away, 
H.  C.  Bonfig,  Zenith  vice  president  and  sales 
chief,  told  the  Advertising  Club  of  Minneapolis 
last  Wednesday. 

Mr.  Bonfig  said  that  initial  sets  will  be  "very 
largely  hand  made,"  limited  in  number  and 
very  high  in  price,  and  that  also  colorcast- 
ing  faces  still  another  sizable  hurdle — prospec- 
tive public  desire  for  color  pictures  larger  than 


GE  Sees  4  Million 
Tv  Tube  Replacements 

TV  PICTURE  tube  replacement  market  of  4 
million  was  foreseen  in  1954  by  J.  Milton 
Lang,  GE  Tube  Dept.  general  manager.  This 
means  that  one  out  of  every  seven  tv  receivers 
will  need  a  new  kinescope,  Mr.  Lang  pointed 
out.  He  estimated  27  million  tv  receivers  in 
use.  The  replacement  estimate  is  twice  the 
number  required  in  1953,  Mr.  Lang  said.  Mr. 
Lang  also  estimated  1954  production  of  addi- 
tional black-and-white  tubes  at  5,200,000  for 
new  monochrome  sets  and  about  100,000  color 
pictures  tube  for  polychrome  receivers.  GE 
plans  to  begin  color  tube  pilot  production  in 
January  at  its  Electronics  Park,  Syracuse,  N.  Y., 
plant  this  month.  Production  of  the  new  triple 
diode  receiving  tube  for  color  receivers  [B*T, 
Jan.  4]  will  begin  this  first  1954  quarter,  Mr. 
Lang  said.  He  estimated  that  the  electronic 
tube  industry  will  do  about  $700  million  worth 
of  business  this  year,  a  5%  increase  over  rec- 
ord 1953. 

GE  last  week  reduced  prices  on  seven  21-in. 
and  one  24-in.  picture  tubes  for  black  and  white 
tv  rceivers.  Reductions  range  from  $1  to  $8.50, 
and  result  from  lower  glass  bulb  costs  and  more 
efficient  processing,  Grady  L.  Roark,  manager 
of  marketing,  GE  Tube  Dept.,  announced. 


on  Market  by  Mid-'54 

the  present  IIV2  inches  "at  its  maximum  di- 
mension." 

Zenith's  first  100  pilot  models,  some  of  them 
finished,  are  costing  the  company  about  $2,000 
per  set  in  labor  and  materials  alone. 

He  also  took  the  occasion  to  emphasize  that 
the  NTSC  color  system  was  the  work  of  "50 
manufacturers  and  laboratories"and  not  of  any 
single  company.  He  was  referring,  he  said, 
to  RCA  Victor  advertisments  "claiming  sole 
responsibility  for  developing  the  whole  thing" 
[B»T,  Jan.  4,  Dec.  28,  1953]. 


Tri-Color  Tube— $175 

RCA  has  pegged  the  price  of  its  tri-color  pic- 
ture tube  at  $175  to  manufacturers  of  color  tv 
receivers,  it  was  reported  last  week.  No  retail 
price  has  been  set,  since  the  tri-color  tube  has 
not  reached  the  retail  market. 


100,000  Color  Sets 

MANUFACTURERS  wiU  turn  out  about 
100,000  color  tv  sets  this  year,  with  in-  ~ 
dustry  producing  some  1,000  receivers 
starting  in  March,  an  RCA  vice  president 
said  last  Wednesday. 

The  estimate  was  made  by  Joseph  B. 
Elliott,  vice  president  in  charge  of  con- 
sumer products  for  RCA  Victor,  at  a  news 
conference  during  the  Winter  Interna- 
tional Home  Furnishings  Market  in  Chi- 
cago. 

Mr.  Elliott  also: 

•  Held  that  the  retail  price  of  initial 
color  receivers  (IIV2  to  12  inch  picture 
sizes)  will  be  between  $800  and  $1,000. 

•  Felt  that  FCC  approval  of  com- 
patible color  standards  will  not  disrupt 
manufacturers'  assembly  lines. 

•  Predicted  that  monochrome  set 
sales  in  1954  will  hit  between  5  and  5.5 
million  and  that  black-and-white  will 
"continue  to  enjoy  a  lively  market." 

•  Prophesied  that  uhf  and  the  opening 
of  new  tv  areas  will  accelerate  the  sale  of 
monochrome  sets. 

•  Reported  that  RCA  will  not  accept 
orders  for  new  color  receivers  until  the 
date  is  announced  for  starting  produc- 
tion, though  it  is  currently  supplying 
other  manufacturers  with  picture  tubes. 
He  added  that  40  tv  outlets  have  ordered 
new  color  transmission  equipment. 
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FOR  SUPERB  FILM  REPRODUCTION  in 

COLOR  and  MONOCHROME 


SEE  THE  NEW 


PHILCO 


This  is  the  revolutionary  new  television  Film  Scanner 
developed  by  Philco,  demonstrated  to  industry  and  now 
in  production. 

Designed  to  provide  the  best  possible  film  projection  for 
both  color  and  monochrome  film,  the  CineScanner  has 
these  important  features: 


•  Quiet,  continuous  film  motion  ...  no  complicated  inter- 
mittent mechanism  to  wear  and  cause  film  breakage. 

•  Cold  light  source  ...  no  film  burning. 

•  Instantaneous  run-up  time  with  provision  for  quick  starts 
and  stops  .  .  .  remote  control  available. 

•  Highest  quality  pictures  obtainable  in  monochrome  and 
color  .  .  .  provides  the  only  practical  method  for  color. 

If  your  present  plans  include  only  monochrome,  specify 
the  Philco  CineScanner  and  have  built-in  color  insurance! 
Call  or  write  for  information  about  the  Philco  CineScanner, 
or  better  still  let  us  demonstrate  it  for  you. 


The  Philco  CineScanner  is  designed  to  occupy  minimum  floor  space  and  for 


PHIL   C    O  CORPORATION 
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Thomas  Goes  Into  Mass 
Lawrence  Tube  Production 

MASS  PRODUCTION  of  Lawrence  color  tv 
tubes,  21  inches  and  larger,  by  Thomas  Elec- 
tronics Inc.,  Passaic,  N.  L,  will  begin  next  sum- 
mer, according  to  Thomas  L.  Clinton,  presi- 
dent of  the  firm.  He  said  the  company  has 
started  pilot  operations  and  expects  sample 
deliveries  to  tv  set  manufacturers  within  the 
next  few  months. 

First  Licensed 

Thomas  is  the  first  licensed  producer  of  the 
Lawrence  tube  in  the  East.  The  tube  was  de- 
veloped for  Chromatic  Television  Labs.  Inc.  of 
New  York  and  Oakland  by  Dr.  Ernest  O.  Law- 
rence, director  of  the  Radiation  Lab.  of  the  U. 
of  California  and  winner  of  the  1939  Nobel 
Prize  in  physics.  Robert  E.  Burrows,  general 
sales  manager  of  Thomas,  said  the  Lawrence 
tube  "lends  itself  to  mass  production  more  than 
other  types  of  tubes,  and  has  terrific  possibilities 
as  the  real  answer  to  large-screen  color  televi- 
sion at  a  reasonable  cost." 

Meanwhile,  Chromatic  Television  Labs,  an- 
nounced the  addition  of  a  new  grid  producing 
facility  at  Emeryville,  Calif.,  with  an  initial 
annual  production  target  rate  of  25,000.  Grids 
are  the  principal  bottleneck  in  color  tube  pro- 
duction today,  according  to  Richard  Hodgson, 
Chromatic  president. 


NEGOTIATOR  Thomas  L.  Clinton,  president 
of  Thomas  Electronics  Inc.,  places  his 
signature  on  an  agreement  with  Chromatic 
Television  Labs  Inc.  under  which  Thomas 
Electronics  will  produce  Lawrence  color  tv 
tubes.  With  Mr.  Clinton  are  (I  to  r):  Rich- 
ard Hodgson,  president  of  Chromatic; 
Samuel  J.  Donnelly,  secretary,  and  Robert 
E.  Burrows,  general  sales  manager,  Thomas 
Electronics. 

RCA  to  Show  19-Inch 
Color  Tube  Jan.  21 

RCA  will  unveil  a  19-in.  tri-color  tube  to  tube 
licensees  at  a  symposium  called  for  Jan.  21  at 
the  David  Sarnoff  Research  Center  in  Prince- 
ton. N.  J.,  it  was  announced  last  week.  No  de- 
tails of  the  large  size  tube,  which  is  understood 
to  produce  a  14-15-in.  picture,  were  released 
except  that  it  is  similar  in  design  to  the  current 
15-in.  RCA  tube. 

The  meeting  was  called  to  demonstrate  the 
new  shadow  mask  larger  size  color  kinescope 
on  color  receivers  and  also  to  release  technical 
details  for  production  to  RCA's  tube  licensees. 
Tube  licensees  were  invited  by  letter  dated 
Dec.  31. 


No  sphinx  like  The  Great  Sphinx. 
And  no  TV  operation  like  WLW-T 
in  Cincinnati!  Why?  Because 
WLW-T  gives  you  the  finest  facilities 
plus  thorough  client  service  to 
exploit  your  advertising. 

And  only WLW-T  can  offer  you  this. 


MANUFACTURING 


Station 
General  Electric  Co. 
WTRI  (TV)  Schenec- 
tady,   N.  Y. 
WTOC-TV  Savannah,  Ga. 
KSAN-TV  San  Francisco 
WCAN-TV  Milwaukee 


SHIPMENTS 

Power  Band 


12  kw  tv  (ch.  35) 

5  kw  tv  (ch.  II) 

I  kw  tv  (ch.  32) 

100  w  tv  (ch.  25) 


new  station 
new  station 
new  station 
replacement 


OTHER  SHIPMENTS:  GE  also  reported  shipment  of  20-kw 
amplifiers  to  WGAN-TV  Portland,  Me.  (ch.  13),  and  KATV 
(TV)  Pine  Bluff,  Ark.  (ch.  7) :  and  six-bay  antennas  to 
WTVJ  (TV)  Miami,  Fla.  (ch.  4).  and  Canadian  General  Elec- 
tric Co.  for  ch.  4  station  in  St.  John's,  N.B. 


Raytheon's  COZI 
Checks  Radio  Waves 

DEVELOPMENT  of  a  "revolutionary"  kind  of 
radar  which  should  materially  increase  the  suc- 
cess of  efforts  to  reach  behind  the  Iron  Cur- 
tain by  radio  was  announced  last  week  by 
Raytheon  Mfg.  Co.,  which  said  it  had  worked 
on  the  project  in  cooperation  with  the  U.  S.  Air 
Force. 

Named  COZI  (Communications  Zone  In- 
dicator), the  device  was  described  as  making 
it  possible  to  tell  whether  broadcasts  from  in- 
ternational shortwave  or  other  long-range 
transmitters  are  successfully  reaching  their  des- 
tinations; indicating  approximately  how  strong 
the  broadcast  signals  are  when  they  get  there, 
and  often  showing  whether  the  frequency  is 
being  jammed  deliberately. 

D.  R.  Hull,  vice  president  and  manager  of 
Raytheon's  equipment  division,  said  the  Air 
Force  plans  to  make  extensive  use  of  COZI  to 
increase  the  efficiency  and  reliability  of  its 
world-wide  communication  system. 

To  test  a  radio  signal,  COZI  sends  out  a 
radar  beam  from  the  station's  own  antenna. 
The  beam  follows  the  same  path  taken  by  the 
radio  wave,  indicating  instantly  whether  the 
radio  signal  is  being  reflected  at  the  proper 
rates  to.  assure  its  reaching  the  destination. 
Often  it  also  indicates  whether  the  signal  has 
encountered  interference  (jamming),  Raytheon 
officials  said. 


NETWORKS 


RCA  Announces  Program 
For  Color  Tv  Servicing 

RCA  SERVICE  Co.  has  announced  a  training 
and  educational  program  in  color  tv  for  the 
tv  service  industry,  "developed  as  part  of  RCA's 
established  policy  of  sharing  its  knowledge  in 
the  field  of  electronics  research  and  develop- 
ment with  all  segments  of  the  industry,"  Ed- 
ward C.  Cahill,  president,  said  last  week. 

The  program  will  provide  complete  informa- 
tion on  the  theory  and  practice  of  installing 
and  servicing  color  tv  receiving  equipment, 
even  before  the  first  commercial  color  sets 
reach  the  public,  Mr.  Cahill  said. 

RCA  Service  Co.  also  has  prepared  a  text- 
book, Practical  Color  Television  for  the  Serv- 
ice Industry,  which  Mr.  Cahill  says  fills  an 
urgent  need  in  the  industry  and  which  is  based 
on  RCA  experience  gained  through  more  than 
five  years  of  research,  development  and  field 
testing.  The  book,  illustrated  by  photos  in 
four  colors,  offers  service  techniques  for  color 
tv  receiver  installation  and  maintenance.  Copies 
are  available  at  $2  from  RCA  parts  and  tube 
distributors  or  from  RCA  Service  Co.,  Camden. 

RCA  has  invited  its  tv  set  manufacturing 
licensees  to  attend  four-day  color  tv  service 
clinics  in  New  York,  Chicago  and  Los  Angeles, 
Mr.  Cahill  said. 


DuMONT  DESCRIBES  $1  KCTY  (TV)  BUY 
AS  ENTRY  INTO  CLOSE  STUDY  OF  UHF 

Purchase  puts  DuMont  to  the  5-tv-station  limit.  Empire  Coil  released 
station  at  yearend  to  declare  $750,000  loss. 


FIRST-HAND  study  of  the  problems  facing 
uhf  station  operators  was  one  of  the  prime  pur- 
poses of  Allen  B.  DuMont  Labs,  in  its  one- 
dollar  purchase  of  uhf  ch.  25  KCTY  (TV) 
Kansas  City  from  Empire  Coil  Co.,  Dr.  Allen 
B.  DuMont  said  last  week  in  a  joint  statement 
with  Empire  Coil  President  Herbert  Mayer. 

Submitted  to  FCC  late  on  Dec.  30,  the  trans- 
fer bid  was  approved  by  the  Commission  the 
following  day  in  an  emergency  action  designed 
to  keep  the  uhf  ch.  25  station  on  the  air  and 
prevent  a  possibly  damaging  blow  to  the  uhf 
"morale"  on  the  national  scene  [B*T,  Jan.  4]. 
Coming  within  1953,  the  transfer  also  allows 
Mr.  Mayer  to  include  in  tax  computations  for 
that  year  the  reported  loss  of  some  $750,000 
involved  in  the  construction  of  KCTY  and  its 
operation  since  last  June. 

Concurrently,  Empire  Coil  also  surrendered 
to  FCC  its  construction  permits  for  uhf  ch.  67 
WNES  (TV)  Indianapolis  and  uhf  ch.  26  KDEN 
(TV)  Denver,  citing  economic  factors  as  reason 
for  not  continuing  with  construction  of  those 
uhf  outlets  in  markets  now  served  by  local 
vhf  stations. 

The  other  properties  of  Empire  Coil  includ- 
ing its  transformer  manufacturing  plant  at 
New  Rochelle,  N.  Y.,  and  vhf  ch.  8  WXEL 
(TV)  Cleveland  and  uhf  ch.  27  KPTV  (TV) 
Portland,  Ore.,  pioneer  station  in  that  city  and 
the  successful  pilot  of  uhf  commercial  operation 
in  the  U.  S.  were  sold  Friday  to  Storer  Broad- 
casting Co.,  (see  story,  page  27). 

DuMont  is  operator  of  pre-freeze  vhf  sta- 
tions WABD  (TV)  New  York,  WTTG  (TV) 
Washington  and  WDTV  (TV)  Pittsburgh,  while 
Paramount  Pictures  Corp.,  ruled  by  FCC  to 


"control"  DuMont  in  view  of  its  25%  interest,! 
owns  pre-freeze  vhf  KTLA  (TV)  Los  Angeles.| 
With  acquisition  of  KCTY,  the  DuMont-Para- 
mount  interests  now  hold  their  total  limit  of { 
five  tv  stations  under  the  FCC's  new  multiple-j 
ownership  rules  [B«T,  Nov.  30,  1953]. 

DuMont  and  Paramount  later  may  be  able 
to  acquire  two  additional  stations,  one  more 
vhf  and  another  uhf,  should  the  Commission 
make  final  its  current  proposal  to  raise  the 
tv  station  limitation  to  seven  but  with  vhf  hold- 
ings restricted  to  five  [B»T,  Dec.  28,  1953]. 

Transfer  of  KCTY,  according  to  the  Du- 
Mont-Empire  Coil  announcement,  also  was  de- 
signed "to  bring  to  the  station  the  support  of 
a  successful  network  organization  and  its  pro- 
gramming service"  as  well  as  "to  put  the  Du- 
Mont network,  research,  and  manufacturing 
divisions  in  a  position  to  study  at  first  hand 
the  problems,  both  financial  and  commercial, 
faced  by  station  owners  utilizing  the  uhf." 

Dr.  DuMont,  noting  that  his  network  was 
the  first  to  acquire  a  uhf  outlet,  asserted: 

"We  bought  KCTY  ...  to  extend  our  area 
of  ultimate  service  to  television. 

"Under  the  FCC  allocation  plan  the  stations 
on  the  uhf  will  outnumber  stations  on  the  vhf 
by  better  than  two  to  one,  and  we  feel  it  will 
be  very  helpful  if  we  can  have  the  same  realistic 
understanding  of  the  problems  faced  by  the 
operators  pioneering  this  area  of  the  spectrum 
as  we  gleaned  by  our  pioneering  work  in  the 
vhf  over  WABD  and  WTTG.  There  is  no 
doubt  that  uhf  poses  problems  peculiar  unto 
itself  both  in  a  technical  way  because  the  ultra 
high  frequencies  have  so  recently  been  opened 
up,  and  in  a  commercial  way  because  national 


PURCHASE  of  uhf  KCTY  (TV)  Kansas  City,  Mo.,  from  Empire  Coil  Co.  by  Allen  B.  Du- 
Mont Labs  Inc.  for  $1  [AT  DEADLINE,  Jan.  4],  is  completed  here  by  (I  to  r):  seated, 
Herbert  Mayer,  Empire  Coil  president;  Dr.  Allen  B.  DuMont,  DuMont  Labs  president; 
Bert  L.  Graham,  DuMont  controller;  standing,  Chris  J.  Witting,  retiring  director  of  Du- 
Mont Labs'  broadcasting  division  and  of  the  DuMont  Tv  Network;  Mr.  Witting's  suc- 
cessor, Ted  Bergmann,  and  Donald  H.  McGannon,  assistant  dir.  of  the  broadcasting  div. 
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Broadcasting 


Telecasting 


for  Film  and 
TV  Cameras 


;  mechanism 


;ly  new  steering 
makes  possible  easy,  smooth,  sharp 

turning  on  own  axis  or  in  any 
iesired  arc.  Wheels  can  also  be 
locked  parallel  for  straight 
tracking  in  any  direction 


The  extreme  flexibility  of  the 
steering  mechanism  makes  possible 
fast  positioning  in  small, 
crowded  studios. 


imeramen  and  grips  appreciate  easy 
dollying,  turning,  raising  and 
lowering  boom. 


NEW!  LOW  SLUNG  CHASSI 


Cinemobile  is  built  low  down  for 
better  balance,  greater  stability 
and  smoother  rolling. 


NEW!  VERSATILITY 


Makes  possible  a  wide  range  of 

camera  effects  formerly  achieved 
only  with  larger,  heavier 

equipment.  Priced  to  fit  the 
budget  of  smaller  studios. 


HOUSTON 
FEARLESS 


SEND  FOR  FULL  INFORMATION  NOW! 

■^HHHHbSb^hhhhHBhhhhhhhnHH 

THE  HOUSTON-FEARLESS  CORPORATION 

11807  W.  Olympic  Blvd.    •    Los  Angeles  64,  California 

Send  information  on  □  Cinemobile  □  Film  Processors  □  All  Metal  Tripod 
□  Panoram  Dolly     □  Camera  Crane     □  TV  Pedestal 

Name- — .  

Firm-  

Address  

City  


. Zone- 


.State- 


TURIR  OF  MOTION  PICTURE  PROCESSING  EQUIPMENT" 


NETWORKS 


advertisers  are  so  hesitant  to  embrace  stations 
in  this  medium." 

In  acquiring  KCTY,  DuMont  takes  over  con- 
tractual obligations  for  studios  in  the  Pick- 
wick Hotel  and  the  station's  transmitter  site  at 
Overland  Park,  According  to  the  transfer  appli- 
cation, all  physical  assets  are  assigned  to  Du- 
Mont except  three  General  Precision  Labs  live 
cameras  and  certain  other  studio  and  engineer- 
ing supplies. 

DuMont  told  FCC  it  "hopes  to  retain  a 
number  of  the  present  staff  members"  of 
KCTY,  "particularly  those  in  key  positions. 
However,  the  general  manager,  Mr.  Mayer,  will 
not  be  available.  .  .  .  The  staff  will  be  reduced 
in  size  in  order  to  keep  operating  expenses 
within  necessary  economic  limits." 

As  reason  for  transfer,  Empire  Coil  stated 
in  the  application  it  was  "desirous  to  curtail 
operating  losses  and  relieve  its  executive  per- 
sonnel of  undue  burden." 

Balance  sheet  for  Empire  Coil  as  of  Oct.  31, 
1953,  was  included  in  the  transfer  application. 
It  showed  current  assets  of  $1,363,187.33;  fixed 
assets  $1,773,174.92;  other  assets  $97,459.02; 
total  $3,233,821.27.  Current  liabilities  were 
listed  at  $1,276,696.29;  other  liabilities  $1,089- 
100.40;  common  stock  capital  $37,600,  and  sur- 
plus $830,424.58. 

DuMont's  balance  sheet  as  of  Nov.  29,  1953, 
showed  total  assets  of  $53,431,221  of  which 
$42,081,271  represented  current  assets  and 
$10,505,085  fixed  assets.  Current  liabilities 
totaled  $22,880,189  while  unappropriated  earn- 
ed surplus  totaled  $9,257,643. 

Explanation  for  the  last-minute  filing  of 
the  transfer  and  the  urgency  of  the  required 
approval  was  explained  to  FCC  in  a  letter  by 
DuMont.  It  stated  in  part: 

Circumstances  which  we  consider  of  the  great- 
est urgency  in  the  public  interest  require  action 
by  the  Commission  immediately  so  that  this 
transaction  may  be  consummated  before  mid- 
night, Dec.  31,  1953.  It  became  known  to  the 
assignee  DuMont  that  conditions  which  it 
could  not  control  without  grave  and  continuing 
losses  necessitated  the  suspension  of  service  and 
abandonment  of  the  facilities  of  KCTY  by  Empire 
Coil  Co.  in  the  interest  of  preserving  its  other 
operations  and  conserving  its  management  per- 
sonnel. 

KCTY  is  a  DuMont  affiliate  in  Kansas  City 
and  the  assignee  was  well  aware  that  conversion 
of  receiving  sets  and  acquisition  of  receivers 
adapted  to  receive  on  ch.  25  had  resulted  in 
approximately  60,000  family  units  which  were 
dependent  in  part  on  KCTY  for  service. 

The  denial  of  ch.  25  service  to  such  a  large 
percentage  of  the  Kansas  City  audience,  the 
17th  market  in  the  country,  seemed  likely,  when 
added  to  other  serious  blows  which  have  affected 
uhf  operation,  to  be  nearly  fatal.  Empire  Coil 
was  equally  anxious  to  avoid  this  result  and 
agreed  to  sacrifice  its  large  property  interest  in 
its  Kansas  City  operation  if  DuMont  would  agree 
to  assume  certain  leasehold  obligations  and  to 
continue  the  station  in  service.  .  .  . 

The  cash  consideration  to  be  paid  by  DuMont 
is  one  dollar,  a  sum  which  cannot  affect  its  re- 
sources. Its  plan  of  operation  which  includes 
the  transmission  and  use  of  a  maximum  number 
of  network  programs  plus  grim  economy,  will 
make  the  preservation  of  uhf  operations  in  Kan- 
sas City  possible  if  anything  will. 


TV  DRAWS  TOP  REVENUE  FOR  NBC 


Television  garners  80%,  radio 
gets  20%  of  gross  business, 
Gen.  SarnofT  tells  New  York 
Society  of  Security  Analysts. 

NBC's  gross  volume  of  business  is  divided  80% 
television  to  20%  radio,  Brig.  Gen.  David  Sar- 
noff, RCA  and  NBC  board  chairman,  divulged 
in  a  talk  made  before  the  New  York  Society 
of  Security  Analysts  [B*T,  Dec.  21,  1953]  and 
released  last  week  by  RCA. 

Radio  and  tv  together  account  for  more  than 
$3  billion  of  the  $8  billion  annual  income  of 
the  radio  and  electronics  industry,  the  balance 
coming  primarily  from  government  and  indus- 
try, Gen.  Sarnoff  said,  with  the  same  80-20 
ratio  holding  good  for  this  $3  billion  figure. 

"Think  of  that!"  he  declared.  "Eighty  per 
cent  of  a  $3  billion  annual  business  in  a  field 
that  did  not  exist  commercially  seven  years 
ago." 

During  this  seven-year  period,  NBC  has  ac- 
counted for  20%  of  the  RCA  .gross  income  and 
14%  of  its  total  net  profits,  Gen.  Sarnoff 
noted.  Applied  to  the  1953  estimates  he  cited 
of  $830  million  gross  and  $34.7  million  net  for 
RCA  which  he  reported,  this  would  give  NBC 
a  gross  of  $166  million  and  a  net  of  $4,858,000 
for  last  year. 

Asked  during  a  question-and-answer  period 
to  comment  on  "some  fast  arithmetic"  indicat- 
ing that  while  NBC  and  CBS  are  about  even 
as  to  revenue  "NBC  will  earn  considerably  less 
than  CBS,"  Gen.  Sarnoff  answered: 

I  think  in  television  broadcasting  we  have 
about  the  same  size  business  they  have.  In  ra- 
dio we  have  less  but  we  had  more  at  one  time 
and  they  had  less.  .  .  .  broadcasting  is  a  fluctuat- 
ing business.  Tomorrow,  or  sometime  after  to- 
morrow, we  may  have  more  and  they  may  have 
less. 

In  the  broadcasting  business  you  can  find  your- 
self in  situations  where  as  much  as  15  or  20% 
of  your  volume  of  business  depends  for  a  time 
upon  the  popularity  of  one  artist..  And  suddenly 


Mrs.  Lillian  Paley,  Wife 
Of  a  CBS  Founder,  Dies 

FUNERAL  services  were  held  last  Tuesday  in 
Los  Angeles  for  Mrs.  Lillian  Paley,  62,  wife 
of  Jay  Paley,  founding  member  of  CBS,  and 
aunt  of  William  S.  Paley,  CBS  board  chair- 
man. .  ,         I    A  ' 

Mrs.  Paley,  who  died  Jan.  2  after  a  lingering 
illness,  was  a  resident  of  Los  Angeles  18  years 
and  was  founder  and:  honorary  president :  of  . 
United  Hostesses,  organization  furthering  re- 
search on  heart  diseases  and  mental  hygiene 
for  children,  and  vice  president  of  Women's 
Junior  Auxiliary  of  the  Jewish  Home  for  the 
Aged. 

Surviving  are  her  husband;  a  daughter,  Mrs. 
Jaquelinc  Bors;  a  brother,  Irving  M.  Sevin  of 
Beverly  Hills,  and  a  sister,  Mrs.  Sara  Traisman 
of  Chicago. 


you  may  discover  that  you  have  lost  the  arti 
or  that  the  artist  has  lost  popularity. .  Once  upon 
a  time  that  happened  to  us  in  radio  and  it  can 
happen  again  to  others  in  radio  and  television.) 
It  shouldn't  happen  to  a  friend. 

Describing  as  "bunk"  reports  that  RCA  nets' 
$20  million  to  $25  million  a  year  in  patent 
royalties,  Gen.  Sarnoc  said  that  "in  the  seven  j 
years  from  1947  to  1953,  our  net  income  from 
royalties,  after  deducting  costs  and  expenditures 
incurred  in  connection  with  carrying  on  funda- 
mental research  work  of  the  RCA  Labora-  j 
tories  division  alone,  averaged  less  than  $3.5  j 
million  a  year.  In  1953,  it  will  be  less  than 
$2.5  million."  In  addition,  "very  substantial 
amounts"  are  spent  for  research  by  other  RCA 
divisions  and  subsidiaries,  he  noted. 

Commenting  on  the  position  of  General 
Electric  Co.  and  Westinghouse  Co.  that  RCA's 
right  to  license  under  inventions  made  prior  to 
Dec.  31,  1954,  expires  on  that  date — a  posi- 
tion with  which  RCA  does  not  agree — Gen. 
Sarnoff  noted  that  the  case  is  still  before  the 
District  Court  in  Delaware.  But  however  it 
is  decided,  he  said,  "No  question  has  been 
raised  as  to  the  fact  that  both  GE  and  Westing- 
house  are  required  to  continue  to  pay  RCA  after 
Dec.  31,  1954,  royalties  on  all  radio,  television 
and  other  electronic  patents  in  our  field  which 
they  use  and  which  were  developed  by  GE, 
Westinghouse,  the  telephone  company  or  RCA 
before  Dec.  31,  1954. 

"Second,  it  is  the  opinion  of  our  experts — 
and  I  fully  share  it — that  the  most  important 
inventions  for  the  future  of  our  business  and 
for  the  business  of  those  whom  we  license  are 
not  GE  and  Westinghouse  inventions.  Among 
the  areas  for  licensing  which  we  regard  as 
most  important  are  color  tv  and  transistors. 
In  color  television  I'm  sure  you  all  know  that 
RCA  has  made  the  basic  inventions.  In  tran- 
sistors the  basic  inventions  have  been  made 
by  RCA  and  the  telephone  company." 


CBS-TV  Names  Saxe 
V.P.,  Asst.  to  Pres. 

APPOINTMENT  of  Edward  L.  Saxe  to  the 
newly-created  position  of  vice  president  and 
assistant  to  the  president  of  CBS-TV  was  an- 
nounced  last  week  by  I.  L.  Van  Volkenburg, 
president. 

Mr.  Saxe,  who 
has  served  most  re- 
cently as  controller 
of  CBS  Inc.,  joined 
CBS  in  1946  as  as- 
sistant to  the  treas- 
urer, and  later  was 
executive  assistant 
and  assistant  to  the 
president.  In  his  new 
post  he  will  function 
primarily  in  financial 
control  areas.  His 
successor  as  control- 
ler of  CBS  Inc.  has 
not,  been  named. 
Born  in  Boston  on  Jan.  17,  1916,  Mr.  Saxe 
was  graduated  from  Harvard  College  in  1937 
with  an  A.B.  degree  in  economics  and  govern- 
ment and:  from  the  Harvard  School  of  Business 
Administration  in  1939  with  an  M.B.A.  degree. 

Prior  to  World  War  II,  Mr.  Saxe  was  em- 
ployed by  the  U.  S.  Dept.  of  Justice.  He  served 
in  the  U.S.  Army  from  1941-46,  part  of  the 
time  as  an  officer  in  military  intelligence  in  the 
European  theatre.  His  decorations  include  the 
Bronze  Star,  French  Croix  de  Guerre,  Belgian 
Croix  de  Guerre  and  the  Order  of  the  British 
Empire. 


'Breakfast  Club#  to  Start 
Simulcasting  Next  Month 

ABC  will  simulcast  Don  McNeill's  Breakfast 
Club  across  the  board,  effective  Feb.  22,  it  was 
learned  last  week  [Closed  Circuit,  Jan.  4]. 

The  network  reportedly  has  advised  Don 
McNeill  Enterprises  that  the  amount  of  spon- 
sorship on  the  simulcast  8-9  a.m.,  CST,  will 
depend  on  the  number  of  advertisers  who  pick 
up  the  tab.  Program's  present  radio  advertis- 
ers are  Philco  Corp.,  Swift  &  Co.,  Toni  Co.  and 
Quaker  Oats.  On  the  basis  of  first  refusal 
rights,  they  have  until  Jan.  22  to  sign  for  tv. 


Mr.  Saxe 


Siegel  Resigns  CBS-TV  Post 

NORMAN  SIEGEL,  West  Coast  director  of 
publicity  and  exploitation  for  CBS-TV,  resigned 
effective  last  Saturday.  His  successor  has  not 
been  selected.  Before  joining  CBS-TV  last 
February,  Mr.  Siegel  had  been  managing  direc- 
toi  of  the  West  Coast  office  of  the  Howard 
G.  Mayer  &  Dale  O'Brien  public  relations  firm 
and  was  radio  editor  of  the  Cleveland  Press 
15  years  before  going  to  Hollywood  in  1945. 


Barber  Undergoes  Operation 

RED  BARBER,  CBS  counselor  on  sports,  will 
undergo  an  Operation  in  New  York  Wednesday 
to  restore  th^  partial  loss  of  hearing  in  his  left 
ear.  Mr.  Barker  broadcast  the  Orange  Bowl 
Game  from  Mkimi  on  New  Year's  Day  and  was 
to  cover  the  Senior  Bowl  football  game  from 
Mobile,  Ala.,  over  CBS  Radio  last  Saturday. 
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Now  Available  on  this 

NEW  V  PLASTIC  REEL 

•  2V4  inch  hub 

•  more  area  for  labeling 

•  less  chance  of  tape  spillage 

•  greater  protection  to  tape 

•  rugged,  non-warping  construction 

•  distinctive,  modern  design 

another  EXTRA-VALUE  feature 
at  no  extra  cost! 


audiofUm 
cuicUopmnts 


preserves  full  orchestral  balance 
throughout  the  entire  audible  frequency  range 

IN  SOUND  RECORDING  there's  nothing  that's  quite  as  important 
as  balanced  performance.  For  this  is  what  determines  the 
end  result,  in  terms  of  listening  enjoyment. 

Suppose  you're  recording  a  symphony  orchestra.  Every  note 
and  overtone  of  every  instrument  must  come  through  with  the 
same  relative  value  as  in  the  live  performance.  And  Audiotape's 
more  uniform  frequency  response  preserves  this  tonal  balance 
to  the  fullest  possible  extent. 

This  means  faithful,  well-balanced  reproduction  of  all  musical 
instruments,  from  the  lowest  rumble  of  the  bass  tuba  to  the 
highest  overtones  of  the  piccolo.  It's  a  factor  to  which  the 
trained  ear  is  particularly  sensitive  —  an  Audiotape  advantage 
that  appeals  strongly  to  the  most  critical  professional  recordists. 

Audiotape's  output,  frequency  response,  noise  level  and  dis- 
tortion are  correctly  proportioned  for  the  most  satisfactory  end 
result  —  with  no  compromise  on  quality  anywhere  along  the 
line.  In  performance  and  in  cost,  Audiotape  speaks  for  itself. 


AUDIO  DEVICES,  Inc. 

444  MADISON  AVE..  NEW  YORK  22,  N.Y. 
Offices  in  Hollywood  —  Chicago 
Export  Dept.,  13  East  40th  St.,  New  York  16,  N.Y..  Cables  "ARIAB" 
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APRIL  19  TRIAL 
SET  FOR  LBS  SUIT 

Trial  of  Liberty  Broadcasting 
System's  $12  million  suit 
against  13  major  league  base- 
ball clubs  again  has  been  post- 
poned in  Chicago.  Attorneys 
feel  it  may  go  over  until  next 
fall. 

TRIAL  of  the  Liberty  Broadcasting  System's 
$12  million  suit  against  13  major  league  base- 
ball clubs  has  been  rescheduled  tentatively  for 
April  19  in  Chicago  Federal  District  Court. 

Attorneys  for  the  clubs  and  the  defunct  LBS 
expressed  slim  hope  the  case  would  come  to 
trial  on  that  date  because  of  the  need  for  gath- 
ering more  depositions.  The  date  was  postponed 
by  Judge  Julius  Hoffman. 

The  Liberty  suit  charges  six  National  League 
clubs  (excepting  the  Cincinnati  Reds  and  Brook- 
lyn Dodgers)  and  seven  American  League  teams 
(excepting  the  Chicago  White  Sox)  with  restraint 
of  trade  and  a  conspiracy  to  keep  LBS'  former 
"Game  of  the  Day"  off  the  air.  Western  Union 
was  named  a  co-defendant.  The  suit  was  filed 
in  February  1952. 

The  trial  date  has  been  postponed  several 
times  before.  Liberty  last  November  entered 
a  motion  for  "discovery"  (permitting  accumu- 
lation of  new  depositions). 

Attorneys  for  both  plaintiff  and  defendant 
told  B«T  last  Wednesday  they  had  not  com- 
pleted this  phase  and  doubted  the  data  would 
be  ready  by  April  19.  They  felt  the  trial  con- 
ceivably might  be  delayed  until  next  fall. 

Attorneys  are  Sidley,  Austin,  Burgess  &  Smith 
for  the  six  N.  L.  clubs.,  Friedlund,  Levin  & 
Friedlund  for  the  A.  L.  teams,  and  McConnell, 


Lutkin  &  Van  Hook  for  Liberty — all  of  Chi- 
cago.   Liberty  now  is  held  in  trustee  in  Dallas. 

The  LBS  suit  has  been  viewed  in  some 
quarters  as  a  test  case  as  to  whether  radio-tv 
stations  can  sue  baseball  for  alleged  unfair  re- 
strictions, particularly  in  the  wake  of  the  Phil- 
adelphia District  Court  ruling  that  the  National 
Football  League  may  not  black  out  radio  broad- 
casts in  member  teams'  area.  This  was  inter- 
preted to  mean  stations  could  sue  football. 

The  pro  football  case  has  been  considered 
to  be  as  counterpart  to  baseball's  Liberty  suit. 
The  Supreme  Court  decision  that  baseball  is  a 
sport  and  not  subject  to  anti-trust  laws  has  no 
direct  bearing  on  the  Liberty  trial. 


130  Radio,  Tv  Affiliates 
Expected  at  ABC  N.  Y.  Meet 

EXECUTIVES  from  an  estimated  130  ABC 
radio  and  television  affiliates  are  slated  to  attend 
the  sessions  in  New  York  Thursday  and  Friday 
when  ABC  top  officials  launch  a  series  of  four 
meetings  with  affiliated  stations. 

ABC  President  Robert  E.  Kintner  will  pre- 
side and,  with  AB-PT  President  Leonard  Gold- 
enson,  will  head  the  network  delegation  at  all 
the  meetings.  All  phases  of  ABC  operations 
will  be  reviewed  and  in  each  of  the  four  cities 
the  timetable  will  be  the  same:  General  meet- 
ing on  the  morning  of  the  first  day;  radio  ses- 
sion in  the  afternoon  of  the  first  day;  tv  session 
on  the  morning  of  the  second  day. 

The  New  York  meeting  will  be  held  at  the 
Waldorf-Astoria  Hotel. 

Second  in  the  series  is  slated  Jan.  28-29  at  the 
Beverly  Hills  Hotel  in  Los  Angeles  with  ap- 
proximately 65  affiliates  expected  to  be  repre- 
sented; third  will  be  Feb.  1-2  at  the  Drake 
Hotel  in  Chicago  with  around  130  affiliates 
expected;  final  meeting  will  be  Feb.  15-16  at 
the  Roosevelt  Hotel  in  New  Orleans  with  about 
140  affiliates  expected. 


ABC  NAMES  MORGAN  V.  P.,  COMPTROLLER 


Rabinovitz  becomes  asst. 
comptroller;  Tepper,  Graessle 
and  Stone  get  new  titles. 

ELEVATION  of  Harold  L.  Morgan  Jr.,  ABC 
vice  president  in  charge  of  the  Television  Pro- 
duction Services  Department,  to  the  post  of 
vice  president  and 
comptroller  of  ABC 
was  announced  last 
Friday  by  President 
Robert  E.  Kintner. 

In  related  appoint- 
ments, Jason  Rabin- 
ovitz, who  has  been 
developing  ABC's 
new  accounting  sys- 
tem, was  named  as- 
sistant comptroller; 
Walter  C.  Tepper 
controller,  was 
named  chief  ac- 
countant; Edward 
Graessle  Jr.,  assistant  controller,  was  appointed 
assistant  chief  accountant,  and  Robert  L.  Stone, 
business  manager  of  the  television  production 
services  department,  was  named  director  of 
that  department. 

The  changes  went  into  effect  immediately. 

Mr.  Morgan  joined  ABC  in  1943,  when  it 
was  still  the  Blue  Network.  With  a  background 
which  included  service  as  a  statistician,  a  se- 
curity and  research  analyst,  and  as  secretary, 
personnel  manager  and  purchasing  agent  of 
WMCA  Inc.  (WMCA  New  York),  he  started 


Mr.  Morgan 


with  ABC  as  a  consultant  specializing  in  finan- 
cial matters,  budget  affairs  and  improved  budget 
controls  and  methods.  After  a  series  of  pro- 
motions he  was  named  vice  president  of  the 
television  program  department  in  July  1951, 
and  was  made  vice  president  in  charge  of  the 
tv  production  services  department  in  August 
1952. 

His  prior  associations  included  Standard  Sta- 
tistics and  the  Advisory  Corp.,  Wall  Street 
investment  counsel,  as  well  as  WMCA,  which 
he  served  from  1941  until  he  moved  to  ABC. 
He  is  a  graduate  of  Harvard  ('28). 

Mr.  Rabinovitz  was  assistant  to  the  secretary- 
treasurer  of  United  Paramount  Theatres  from 
1949  until  last  June,  when,  following  the  merg- 
er of  UPT  and  ABC,  he  transferred  to  the 
network  organization.  He  previously  was  as- 
sociated with  the  credit  department  of  the  Chase 
Bank. 

Mr.  Tepper  joined  ABC  in  1943  as  assistant 
controller  after  serving  in  the  NBC  accounting 
department  for  16  years.  He  was  named  con- 
troller of  ABC  in  1948. 

Mr.  Graessle,  formerly  with  the  public  ac- 
counting firm  of  Arthur  Young  &  Co.  for  more 
than  10  years,  joined  ABC  in  June  1951  as 
assistant  controller. 

Mr.  Stone,  who  has  been  a  staff  associate  of 
Creasap  Paget,  management  engineers,  started 
with  ABC  in  early  1952  as  a  tv  sales  account 
executive.  He  became  business  manager  of  the 
television  sales  department  in  November  1952 
and  business  manager  of  the  television  pro- 
duction services  department  in  February  1953. 


NEW  AM-TV  SPLIT 
EFFECTED  AT  ABC 


Advertising  and  promotion  di-  i 
visions  for  the  radio  and  video  < 
networks  go  into  separate  di- 
visions, headed  by  DeGroot 
and  Accas.    Ross  named  art 
director  for  both  networks. 

SEPARATION  of  the  ABC  Radio  and  ABC- 
advertising  and  promotion  departments  and 
creation  of  the  post  of  art  director  for  bo- 
networks  were  announced  last  Thursday. 

Mitchell  DeGroot,  in  charge  of  ABC  adve, 
tising  and  promotion  since  October  1950,  w 
appointed  director  of  advertising  and  prom, 
tion  for  the  ABC-Tj 
network,  while  E 
gene  Accas,  direct* 
of    network  rad 
sales  developmer 
was  named  head 
the  ABC  Radio  nej| 
work's    new  sal| 
promotion  depar 
ment,  which  include 
both  advertising  ar 
promotion  and  sal« 
promotion. 

Andrew  Ross,  d: 
rector  of  graphic  ar, 
for    ABC-TV,  wi 


Mr.  DeGroot 


elevated  to  director  of  graphic  arts  for  botr 
ABC  Radio  and  ABC-TV. 

The  appointments  became  effective  last  Fri' 
day. 

Divorcement  of  the  radio  and  television  ad[ 
vertising  and  promotion  operations  was  attributl1! 
ed  to  expanded  business  in  the  case  of  both  ABC; 
Radio  and  ABC-TV,  and  also  is  in  line  witt' 
the  company's  policy  of  dividing  its  operation; 
between  the  two  media. 

Mr.  DeGroot,  former  advertising  and  pro- 
motion manager  of  WCAE  Pittsburgh,  joined1 
ABC  in  April  1945  as  a  writer  in  the  advertis- 
ing and  promotion  department.  He  became 
copy  chief  in  the  department  in  January  1948 
and  assistant  director  of  the  department  in 
December  1949,  rising  to  the  directorship  in 
October  1950. 

Mr.  Accas  joined  ABC  in  July  1951  as  man-j 
ager  of  the  radio  sales  development  division, 
subsequently  becoming  director.  He  previously 
was  a  writer  in  the  NBC  sales  presentation 
department,  and,  before  that,  served  for  three 
years  as  assistant  account  research  supervisor 
of  Foote,  Cone  &  Belding. 

Mr.  Ross  became  associated  with  ABC  seven 
years  ago  as  art  director  of  sales  presentations, 
and  last  November  was  appointed  director  of 
graphic  arts  for  ABC-TV.  In  his  new  post  he 
will  supervise  all  ABC  art  activities,  both  on 
and  off  the  air. 
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NBC  RADIO  CUTS 
SlISTAINER  HOURS 

Effective  Feb.  1,  network  will 
retrench  in  sustainer  service  it 
provides  its  affiliates.  Feb.  2 
is  date  set  for  NBC  Radio  Affili- 
ates' subcommittee  to  meet 

with  NBC  officials. 

h  CUTBACK  in  the  amount  of  sustaining 
irogram  service  provided  to  its  radio  affiliates 
ias  been  set  by  NBC,  effective  Feb.  1. 

Plans  for  the  retrenchment  in  sustainers 
vere  learned  last  week  along  with  disclosure 
hat  the  NBC  Radio  Affiliates'  subcommittee, 
leaded  by  Robert  D.  Swezey  of  WDSU  New 
*f 'Means,  had  been  invited  to  confer  with  Presi- 
pent  Sylvester  L.  (Pat)  Weaver  Jr.  and  other 
NBC  top  officials  and  hear  a  presentation  on 
E  '[adjo  plans.  The  meeting  is  slated  for  Feb.  2 
n  New  York,  preceded  by  a  private  session 
jf  the  affiliates  group  on  the  night  of  Feb.  1. 
NBC  authorities  said  the  Feb.  2  session 
1  would  cover  many  phases  of  network  opera- 
ions,  including  programming  and  sales,  but 
a'faetails  were  not  disclosed. 

The  cutback  in  sustaining  service  presum- 
&  ibly  will  be  discussed,  although  the  fact  that 
11  ht  is  set  to  take  effect  the  day  before  the  meet- 
ing would  indicate  that  it  is  not  considered  a 
major  item  on  the  agenda. 
Under  present  plans,   it   was  understood, 
ll<  '(approximately  an  hour  and  a  half  of  sustain- 
ing programming  would  be  lopped  off  each 
night,  stopping  at  11:30  instead  of  1  a.m. 

Confirming  reports  of  the  cutback,  NBC  Ra- 
dio spokesmen  said  Friday  that  relatively  few 
stations  picked  up  the  11:30  p.m.  to  1  a.m.  sus- 
Itainers,  which  consist  largely  of  musical  pro- 
grams. They  said  the  network  currently  is 
(carrying  41  hours  45  minutes  of  commercial 
programming  weekly  and  63  hours  45  minutes 
of  sustaining  time.  After  Feb.  1  the  sustaining 
time  will  be  dropped  to  53  hours  15  minutes. 

NBC  currently  provides  no  network  service 
at  6:30-45  p.m.,  7:15-30  p.m.,  and  11-11:15 
p.m.,  and  from  12:15  to  12:45  p.m.,  all  Mon- 
day through  Friday. 

While  the  status  of  the  sustaining  service 
as  an  agenda  item  was  uncertain,  NBC's  new 
radio  programs  and  the  plans  under  which  it 
proposes  to  sell  them  seemed  virtually  sure 
to  get  consideration. 

The  network,  which  introduced  28  new 
radio  shows  at  a  swoop  last  October,  is  launch- 
ing at  least  eight  more  this  month,  some  of 
them  of  multiple-hour  length,  although  sales 
details  have  not  been  announced  [B*T,  Jan.  4]. 

Extending  the  pattern  set  in  October  with 
the  introduction  of  Big  Preview  and  Weekend, 
each  two  hours  long,  a  four-hour  weekly  pro- 
gram for  motorists,  Road  Show,  was  slated  to 
start  last  Saturday  (2-6  p.m.  EST)  and  a  two- 
hour  Collector's  Item  series  was  set  to  begin 
yesterday  (Sun.,  10:30  a.m.  to  12:30  p.m.). 

In  the  case  of  its  original  multiple-hour 
shows,  Weekend  and  Big  Preview,  eight  com- 
mercials per  hour  were  offered  at  fixed  rates 
covering  both  time  and  talent,  and  advertisers 
could  buy  one  or  more  participations  [B»T, 
Sept.  21,  1953]. 

The  affiliates  group  includes  Chairman 
Swezey  and  Vice  Chairman  E.  R.  Vandebon- 
coeur  of  WSYR  Syracuse  and  Robert  Mason  of 
WPTF  Raleigh;  Secretary-Treasurer  Harold 
Essex  of  WSJS  Winston-Salem,  N.  C,  and  Mil- 
ton Greenebaum  of  WSAM  Saginaw,  Mich., 
George  Norton  of  WAVE  Louisville,  Paul  W. 
Morency  of  WTIC  Hartford,  Clair  McCollough 
of  the  Steinman  Stations,  and  Robert  Hanna  of 
WGY  Schenectady. 


Five  Renew  $15  Million 
In  Programs  on  NBC-TV 

RENEWAL  of  sponsorship  of  five  programs 

over  NBC-TV  with  total  billings  estimated  at 

$15  million  a  year,  has  been  announced  by 

George  H.  Frey,  NBC  vice  president  in  charge 

of  television  sales.    Advertisers,  which  have 

contracted  for  sponsorship  on  a  52-week  basis, 

are  as  follows: 

Ford  Motor  Co.,  Ford  Div.,  Dearborn,  Mich., 
through  J.  Walter  Thompson  Co.,  for  Ford  The- 
atre (Thurs.,  9:30-10  p.m.  EST),  starting  Dec.  31; 
Liggett  &  Myers,  New  York  (Chesterfield  ciga- 
rettes), through  Cunningham  &  Walsh  for  Drag- 
net (Thurs.,  9-9:30  p.m.  EST),  starting  Dec.  31; 
Hall  Bros.,  Kansas  City,  through  Foote,  Cone  & 
Belding,  for  Hallmark  Hall  of  Fame  (Sun.,  5-6 
p.m.  EST),  starting  Jan.  3;  Kraft  Food  Co.,  Chi- 
cago, through  J.  Walter  Thompson  Co.,  for  Kraft 
Television  Theatre  (Wednesday,  9-10  p.m.  EST), 
starting  last  Wednesday  and  R.  J.  Reynolds  To- 
bacco Co.,  Winston-Salem,  N.  C.  (Camel  and 
Cavalier  cigarettes),  through  William  Esty  Co., 
for  Camel  News  Caravan  (Mon.-Fri.,  7:45-8  p.m. 
EST),  starting  Jan.  1. 


Huntley  Suit  Settled 
For  Apology,  $10,000 

WITHDRAWING  charges  that  Chet  Huntley, 
ABC  Radio  news  commentator  is  subversive 
and  communistic,  and  making  a  public  apology 
to  him,  Mrs.  Rae  Suchman,  Los  Angeles  club- 
woman, last  week  made  out-of-court  settle- 
ment of  his  $200,000  libel  and  slander  suit 
against  her  for  a  reported  $10,000. 

An  alleged  leader  in  a  campaign  to  drive 
him  off  the  air,  Mrs.  Suchman  in  her  state- 
ment released  to  all  Los  Angeles  area  radio-tv 
stations  and  newspapers,  said  in  part  she  wished 
"to  state  publicly  that  I  have  no  evidence 
which  would  indicate  that  Mr.  Huntley  is 
other  than  a  patriotic,  loyal  American. 

"I  have  no  evidence  which  in  any  way  links 
him  with  any  subversive  organization  or  under- 
taking," the  formal  apology  continued.  "This 
statement  is  a  public  apology  by  me  for  any 
contribution  I  may  have  made  to  organized 
efforts  to  silence  him  or  to  induce  advertisers  to 
withdraw  sponsorship  of  his  broadcasts." 

Mr.  Huntley's  complaint,  filed  last  Nov.  20, 
charged  Mrs.  Suchman  with  a  long,  organized 
telephone  and  letter  campaign  against  him. 
One  sponsor  reportedly  cancelled  his  contract 
with  Mr.  Huntley  because  of  the  attacks.  Shortly 
after,  because  Mrs.  Suchman  reportedly  stated 
in  the  presence  of  witnesses  that  he  was  a  com- 
munist, Mr.  Huntley  filed  his  suit,  asking  $100,- 
000  general  damages  and  $100,000  in  punitive 
damages  [B*T,  Dec.  14]. 


Hayes,  Healy  Sign  CBS  Pacts 

SIGNING  of  Peter  Lind  Hayes  and  Mary 
Healy  to  exclusive,  long-term  CBS  radio  and 
tv  contracts  was  announced  last  week  by  Adrian 
Murphy,  president  of  CBS  Radio,  and  J.  L.  Van 
Volkenburg,  president  of  CBS-TV.  It  was  said 
that  the  entertainers  soon  will  launch  their  own 
CBS  Radio  series  and  additionally  will  substi- 
tute for  Arthur  Godfrey  on  Arthur  Godfrey 
Time  (CBS  Radio,  CBS-TV,  Mon-Thurs.,  10- 
11:30  a.m.  EST)  during  Mr.  Godfrey's  oc- 
casional absences. 


DTN  Panel  to  Discuss  Color 

DR.  ALLEN  B.  DuMONT,  president  of  Allen 
B.  DuMont  Labs.;  Dr.  Thomas  T.  Goldsmith, 
DuMont  vice  president  in  charge  of  research, 
and  Kenneth  B.  Willson,  president  of  the  Na- 
tional Better  Business  Bureau,  will  appear  on 
a  special  DuMont  Tv  Network  program  Thurs- 
day (9-9:30  p.m.  EST)  to  discuss  "What's  the 
Story  About  Color  Television."  Program  is 
reported  to  be  designed  to  clear  up  "misconcep- 
tions and  uncertainties"  about  color  tv. 


NBC  CITES  GAINS 
MADE  DURING  '53 

Network  yearend  statement 
labels  past  year  as  period  of 
its  radio  rejuvenation  and  its 
tv  rise  to  new  heights. 

YEAREND  statement  released  by  NBC  last 
week  described  1953  as  a  year  in  which  the 
NBC  Radio  network  was  "reorganized  and  re- 
juvenated" and  in  which  NBC-TV  time  and  pro- 
gram sales  "soared  to  a  new  all-time  high." 

The  strengthening  of  NBC  Radio  program- 
ming was  offered  as  the  most  significant  de- 
velopment at  the  radio  network  during  the  year, 
with  special  attention  called  to  the  launching 
of  28  new  programs  during  October.  The  state- 
ment said  that  NBC  Radio  is  "pushing  ahead 
with  more  new  plans  that  will  offer  it  even 
greater  opportunity  for  extended  service  in  pro- 
gramming, entertainment,  information  and 
news." 

At  NBC-TV,  gross  billings  for  1953  were 
said  to  have  amounted  to  a  record  high  of  al- 
most $100  million,  representing  an  increase 
of  more  than  18%  over  1952.  The  increase  in 
billings,  the  statement  said,  was  accompanied 
by  an  increase  in  the  number  of  clients,  which 
stood  at  81  in  December  1952  and  climbed  to 
110  by  December  1953.  It  was  pointed  out 
that  the  average  sponsored  evening  NBC-TV 
program  was  carried  on  67  stations  in  Novem- 
ber 1953  as  compared  with  42  stations  in  No- 
vember 1952.  Another  significant  development 
cited  was  the  growth  in  daytime  sponsorship 
on  NBC-TV,  highlighted  by  the  tripling  of  gross 
time  billings  on  Today,  which  were  said  to 
have  reached  a  level  of  more  than  $5  million  in 
annual  time  billings. 

Affiliations  Expand 

Expansion  in  station  affiliations  was  reported 
for  both  the  radio  and  tv  networks,  with  the 
latter  said  to  have  grown  by  100%.  At  year's- 
end,  NBC-TV  consisted  of  168  stations,  the 
statement  said,  with  all  but  eight  actually  in 
operation.  Of  these,  123  were  listed  as  vhf  and 
45  as  uhf,  and  an  increase  of  45  vhf  and  39  uhf 
since  Jan.  1,  1952.  NBC  Radio,  according  to 
the  statement,  increased  the  number  of  its  af- 
filiated stations  during  the  year  from  206  to 
211,  with  24  NBC  Radio  affiliates  said  to  have 
daytime  power  of  50  kw  or  more. 

With  respect  to  NBC-owned  stations — 
WNBC-WNBT  (TV)  New  York,  WRC-WNBW 
(TV)  Washington,  WTAM-WNBK  (TV) 
Cleveland,  WMAQ-WNBQ  (TV)  Chicago, 
KNBC  San  Francisco  and  KNBH  (TV)  Los 
Angeles — the  statement  said  they  had  "ex- 
perienced an  unprecedented  year  of  growth, 
as  reflected  in  billings  that  forged  well  ahead 
of  1952's  records."  An  outstanding  develop- 
ment cited  was  the  NBC  O&O  Division's  "Co- 
ordinated Programming"  plan  which  makes 
available  the  local  programs  of  any  one  owned 
station  to  the  others. 

The  second  complete  year  of  operation  of  the 
NBC  merchandising  department  was  high- 
lighted by  "successful  promotions"  especially 
on  behalf  of  Kate  Smith  Hour  and  Today,  the 
report  said.  The  department  was  said  to  have 
performed  services  for  107  clients  on  the  radio 
and  tv  networks  during  the  year. 

It  was  reported  that  at  the  end  of  1953  there 
were  4,458  regular  employes  on  the  NBC  staff, 
as  compared  with  4,224  at  the  end  of  1952, 
and  that  the  company  had  1 1 1  separate  agree- 
ments with  15  different  unions. 
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I-fc  doesn't  take  more  tKaxx  one  eye 


I'm  only  a  dog.       My  name  is 

my  boss — his  name  is  Harold — came  home  the  other 
day  at  his  usual  hour;  6:20  or  so. 
Gee,  was  he  mad! 

He  slammed  his  briefcase  on  the  floor,  took  off  his 
coat  and  then  barged  into  the  kitchen  with  his  hat  on. 

My  mistress,  whose  name  is  Mary,  said,  "Why, 
Harold!  Look — your  face!  It's  dreadful!  What's  hap- 
pened? And,  by  the  way,  never  enter  a  lady's  kitchen 
without  removing  your  chapeau." 

Harold  said,  "Huh?"  And  then  looked,  of  all  things, 
at  his  shoes !  Being  a  French  poodle,  /  knew  what  Mary 
meant,  but  Harold  didn't;  my  boss,  I  mean. 

Mary  said,  "Hey,  take  your  hat  off.  What's  the 
matter?" 

I  licked  my  boss's  shoe,  but  he  didn't  seem  to  know. 
Anyway,  the  boss  said  .  .  . 

"Mary,  put  a  cover  on  what  you're  cooking  and  just 
listen  for  a  minute,  huh?" 

My  mistress  answered,  "Okay.  Go  ahead,  let  me 
have  it." 

My  boss  explained,  "Look,  I  buffed  it  up  this  after- 
noon. Henry — he's  my  assistant,  y'know — just  didn't 
give  me  all  the  facts  on  Broadcasting  •Telecasting!" 

Mary  just  raised  her  eyebrows  and  I  puttered  over 
and  took  a  sip  of  water. 

Harold,  my  boss,  continued, 

"He  didn't  tell  me  that  Broadcasting  •Telecast- 
ing, in  recent  surveys*,  ranked  this  way  .  .  . 

The  Magazine  Read  Most  for  News  and 
Information  ! 

The  Magazine  Depended  on  Most  in  the 
Radio  Field! 

The  Magazine  that  Brings  Radio  and  Tele- 
vision Advertising  Most  Effectively  to 
the  Industry's  Attention! 

The  Magazine  Found  Most  Useful! 

The  Magazine  Best  to  Use  by  Tv  Stations  to 
Reach  the  Most  Potential  Advertisers! 

The  " 

My  mistress  said,  "Enough!" 

"Gee,  Mary,"  said  my  boss. 

My  mistress  ordered,  "Tomorrow  you're  going  to 


me  tell  you  one  of  them  . . . 

get  all  the  facts  in  black  and  white  from  Broadcasting  • 
Telecasting — I  know  they  have  them  in  booklets  or 
something.  I  know  they  have  them,  rank  by  rank  and 
book  by  book  in  the  industry,  by  agencies,  by  timebuy- 
ers,  by  Anybody  whose  Anybody  in  radio  and  television 
today!  I  know  .  .  ." 

My  boss  cried,  "But,  Mary,  I  didn't  mean  to  .  .  ." 

"Shut  up!"  hollered  my  mistress. 

My  boss  shut  up. 

My  mistress  continued — or  ordered — "You,  Harold 
Cabot  Frund,  call  Broadcasting  •Telecasting  tomor- 
row morning.  You  ask  for  the  IPOR — got  it? — survey. 
You  ask  for  the  American  Research  Bureau  study  which 
ranks  Broadcasting* Telecasting  as  the  favorite 
news  medium  and  the  most-read  publication  in  its  field 
according  to  such  people  as  N.  W.  Ayer,  American 
Tobacco  Co.,  Lever  Bros,  and  nearly  three  hundred 
other  people." 

Mary  stopped  for  a  moment.  Then  .  .  . 

"You  ask  Broadcasting  •  Telecasting  to  prove 

a.  Why  it's  the  best  tv  advertising  medium  for 
anyone  to  reach  anyone  in  tv. 

b.  Why  it's  read  most  by  more  people  for  tv  and 
radio  news. 

c.  Why  any  advertising  placed  in  its  sparkling- 
pages  makes  people  jump  to  attention — more  atten- 
tion than  that  created  by  any  other  magazine  in  the 
industry." 

d.  Tell  them.  .  .  ." 

Here  my  mistress  signed  off  and  had  to  pause  for 
breath.  But  she  said  again  .  .  . 

"Harold  Cabot  Frund,  this  may  bust  us  up,  but 
you're  a  dope.  I'm  only,"  she  sneered,  "your  house- 
keeper and  cook  and  the  woman  who  makes  sure  your 
breakfast's  prepared,  but  even  /  know  the  power  and 
impact  of  that  darn  old  B»T!" 

"But,  Mary  .  .  ." 

"Never  mind  'But,  butting  me\  Get  the  facts.  B«T's 
packed  with  'em.  Even  I  know  that!' 

My  mistress  looked  Harold  up  and  down  for  a 
moment,  checked  the  stove,  sighed  and  then  said  .  .  . 

"C'mon,  Honey,  have  your  dinner." 


Chris.       But  I  know  things.  Let 


BROADCASTING • TELECASTING 

1735  DeSales  St.,  NW.  Washington  6,  D.  C. 

P.S.  Anything  said  by  Mary  regarding  statistics  on  B«T  can  be  proven  post-haste 
by  merely  dropping  ns  a  letter  or  card.  If  you're  more  than  eager,  call  ME  8-1022. 

international  Public  Opinion  Research  and  American  Research  Bureau  did  the  dazzling  jobs. 
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NETWORK,  AFFILIATES  READY  PLANS 
FOR  MUTUAL'S  JAN.  18-19  SESSIONS 


Pre-convention  atmosphere  is 
one  of  good  will.  Foremost  on 
agenda:  the  once  -  deferred, 
much-discussed  compensation 
plan. 

MBS  executives  and  delegates  representing  the 
network's  affiliates  will  meet  Jan.  18-19  at 
Buena  Vista  Hotel,  Biloxi,  Miss.,  to  swap  ideas 
about  the  long-discussed  program-time  exchange 
formula. 

The  convention  meets  in  an  atmosphere  of 
good  will,  with  affiliates  anxious  to  hear  details 
of  the  new  compensation  formula,  a  marked 
departure  in  network  procedure,  according  to 
Victor  C.  Diehm,  head  of  the  Diehm  stations 
in  the  Northeast  and  chairman  of  the  Mutual 
Affiliates  Advisory  Committee. 

Affiliates  will  control  the  convention  agenda, 
Mr.  Diehm  said,  giving  MBS  executives  ade- 
quate chance  to  explain  the  proposed  new  for- 
mula and  to  answer  questions.  The  formula 
was  sidetracked  last  Nov.  5  at  a  meeting  of  the 
MAAC  group. 

Members  of  the  MAAC  committee  are  pay- 
ing all  their  own  expenses,  as  are  delegates, 
according  to  Mr.  Diehm.  The  network  will 
pick  up  the  check  for  two  luncheons  and  a 
hospitality  room.  Convention  arrangements  list 
a  full  program  for  delegates'  wives,  including 
a  trip  to  the  famed  Bellingrath  Gardens  on 
the  Gulf  Coast. 

The  new  affiliation  concept  was  developed 
by  the  MAAC  last  summer  and  submitted  to 
the  network.  In  essence  it  specifies  that  af- 
filiates get  their  payments  from  the  network  in 
the  form  of  free  programs  for  local  sale  rather 
than  in  dollars.  Its  early  testing  last  fall  be- 
came snarled  in  the  WOR  New  York  strike 
along  with  objections  from  some  affiliate 
groups  [B»T,  Oct.  26,  Nov  5,  1953]. 

Top  Officials  Invited 

Top  MBS  officials  led  by  Thomas  F.  O'Neil, 
president  and  chairman  of  the  board,  have  been 
invited  to  the  convention  and  will  take  part  in 
the  program  along  with  members  of  the  MBS 
board  [B»T,  Jan.  4].  They  will  explain  details 
of  the  compensation  formula,  review  features  of 
the  new  program  lineup  and  answer  questions. 

Mr.  Diehm  predicted  at  least  300  stations 
will  be  represented  at  the  Biloxi  meeting,  per- 
haps more,  including  large  and  small  stations 
alike.  The  compensation  plan  is  based,  accord- 
ing to  MAAC  members,  on  the  theory  that  the 
programs  would  strengthen  station  schedules 
materially  and  provide  attractive  adjacencies. 

The  convention  program  will  be  opened  at 
9:15  a.m.  Monday,  Jan.  18,  by  Mr.  Diehm  as 
MAAC  chairman.  He  will  introduce  MBS  pei- 


'Meets  Critics'  Returns 

THE  PROGRAM,  Author  Meets  the  Critics,  re- 
turns to  DuMont  Tv  Network  [Closed  Circuit, 
Nov.  9,  1953]  on  Jan.  17  after  a  six  weeks  ab- 
sence. It  will  be  seen  Sunday,  7-7:30  p.m. 
Program  is  produced  by  Martin  Stone,  presi- 
dent, Kagran  Corp.,  New  York.  Protests  by 
viewers,  New  York  Times  radio-tv  editor  Jack 
Gould  and  others  were  voiced  when  the  program 
was  dropped.  Virgilia  Peterson,  author  and 
literary  critic,  will  serve  as  moderator  for  the 
series. 
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sonnel.  Herbert  Rice,  MBS  vice  president  in 
charge  of  programs,  will  be  the  first  speaker. 
He  will  be  followed  by  Bert  Hauser,  vice  pres- 
ident in  charge  of  co-ops,  who  will  handle  that 
side  of  the  discussion.  Mr.  O'Neil  will  report 
at  1 1  a.m.  as  network  president.  The  afternoon 
will  be  devoted  to  sales  and  sales  promotion, 
winding  up  with  a  closed  meeting  of  affiliates. 
Lanny  Ross  will  be  m.c.  of  a  dinner  program. 

A  question-answer  session  will  be  held  Tues- 
day morning  with  Mr.  O'Neil  designating  net- 
work officials  to  answer  questions  to  be  pre- 
pared by  delegates.  The  MAAC  group  will 
hold  a  Sunday  evening  meeting  in  advance  of 
the  convention. 


WNEM-TV  Saginaw-Bay  City,  Mich.,  with 
target  date  Jan.  24,  signs  NBC-TV  affilia- 
tion. The  pactmakers  (I  to  r):  William 
Meyers,  secretary,  and  James  J.  Gerity  Jr., 
president.  North  Eastern  Michigan  Corp., 
licensee,  and  Sheldon  B.  Hickox  Jr.,  NBC 
station  relations  director. 


Lower  to  Head  CBS-TV  News# 
Public  Affairs  in  Washington 

ELMER  W.  LOWER,  CBS-TV  director  of  news 
in  Washington,  has  been  named  Washington 
director  of  news  and  public  affairs  for  the  net- 
work effective  immediately,  Sig  Mickelson, 
CBS-TV  news  and  public  affairs  director,  an- 
nounced last  week. 

Mr.  Mickelson  also  reported  that,  effective 
yesterday  (Sun.),  William  Corrigan  becomes 
Washington  Newsfilm  manager  for  CBS-TV, 
and  Donald  W.  Richardson,  CBS-TV  Washing- 
ton correspondent,  succeeds  Mr.  Corrigan  as 
syndication  manager  for  Newsfilm  in  Washing- 
ton. 

Mr.  Lower  succeeds  Bill  Wood,  who  resigned 
to  become  manager  of  WQED  (TV),  educa- 
tional station  in  Pittsburgh  [At  Deadline,  Dec. 
7,  1953].  In  addition  to  his  network  duties, 
Mr.  Lower  will  be  news  director  for  WTOP- 
TV  Washington,  CBS-TV  affiliate  in  which  CBS 
owns  a  minority,  non-voting  interest. 

Mr.  Lower,  who  became  CBS-TV  news  direc- 
tor in  Washington  last  September,  formerly 
was  assistant  director  of  the  Office  of  Public 
Affairs,  U.  S.  High  Commissioner  for  Germany, 
at  Bonn,  and  before  that  was  a  correspondent 
for  Life  magazine  for  seven  years  in  Los  An- 
geles, Paris,  and  the  Far  East,  and  previously 
served  on  the  staffs  of  the  AP  and  UP  in  Wash- 
ington, New  York  and  Chicago. 
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MUSICIANS  SIGN 
5-YEAR  CONTRACT  J 

AGREEMENT  on  a  five-year  contract  cove 
ing  recording  musicians  was  reached  lalli 
Wednesday  by  American  Federation  of  Mus 
cians  (AFL)  and  the  record  manufacture  i 
industry,  James  C.  Petrillo,  AFM  presideri 
and  Milton  R.  Rackmil,  representing  the  re^ 
ord  manufacturing  industry,  jointly  announcei 

Details  of  the  agreement  will  not  be  ar 
nounced  pending  completion  of  the  contrac 
which  will  cover  both  wages  and  working  cor 
ditions  for  musicians  in  the  recording  industr; 
The  statement  also  said  recording  companie 
had  agreed  to  make  additional  contribution^ 
to  the  music  performance  trust  fund.  It  wa|B 
noted  the  agreement  ended  any  strike  threaH 
that  existed  when  the  previous  contract  exH 
pired  Dec.  31,  1953.  I 

Negotiations  for  a  new  contract  with  thH 
radio  and  television  networks  tentatively  ar9 
expected  to  begin  about  Jan.  15.  The  currenl 
contract  expires  Feb.  1. 

The  union  reportedly  sought  a  two-year  coifl 
tract  with  an  estimated  30%  boost  in  wagesM 
while  manufacturers  had  countered  with  fl 
five-year  contract  offering  a  10%  increase  foil 
the  first  two  years  and  another  10%  for  thll 
next  three  years.  It  was  believed  that  a  comH 
promise  arrangement  was  reached. 


Announcers  Threaten  Strike 
At  Six  San  Diego  Stations 

STAFF  announcers  of  six  San  Diego  am  and] 
tv  stations  last  week  unanimously  rejected] 
wage  offers  by  the  management  and  authorJ 
ized  the  AFTRA  national  board  to  call  a  strife! 
against  any  and  all  stations  after  the  presera 
union  contract  expires  Feb.  1. 

The  original  union  demand  was  a  flat  $115 
a  week  for  all  staff  announcers,  regardless  of 
their  experience.  The  management  offered  $8w 
weekly  after  12  months.  San  Diego  announcers] 
now  get  $72  weekly  for  beginners  and  $8ffl 
weekly  after  20  months  experience. 

Negotiaters  from  AFTRA  and  KFSD-AM- 
TV,  KFMB-AM-TV,  KCBQ  and  KGB  me| 
Jan.  5,  with  the  union  asking  a  compromise  of 
$100  weekly  for  all  staff  announcers.  No  agree* 
ment  was  reached. 


Screen  Extras  Get  Boost 

MAJOR  motion  picture  producers  and  thel 
Screen  Extras  Guild  have  negotiated  a  revision  1 
of  their  collective  bargaining  agreement  giving! 
extra  players  a  5%  increase  in  pay  scales  anil 
improved  working  conditions. 

Effective  Jan.  2  for  four  years,  the  revised  | 
contract  increases  scales  for  daily  general  extra  | 
work  from  $18.50  to  $19.43;  dress  extras,  riders  I 
and  dancers  from  $25  to  $26.25,  and  stand-ins,  | 
$17  to  $17.85.  Auto  allowance  is  increased  J 
from  $7.50  to  $10,  with  a  special  business  ad- 1 
justment  from  $6.75  to  $7.08.  Either  the  Assn.  I 
of  Motion  Picture  Producers  or  the  guild  can  I 
re-open  contract  negotiations  on  Jan.  2,  1956. 


Wedlock  Leaves  TWA 

THE  RESIGNATION  of  Hugh  Wedlock,  west! 
ern  region  president  of  Television  Writers  ofe 
America,  because  of  a  "heavy  writing  schedule" 
has  been  accepted  by  the  group.  Ben  Starr, 
vice  president,  assumes  Mr.  Wedlock's  post. 
Nathan  Monaster,  board  member,  becomes 
vice  president  under  TWA  by-laws  while  Sol- 
Stein  remains  secretary-treasurer. 

Broadcasting    •  Telecasting! 
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will  point  your  sales  upj 
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A  quality  program  that  proved 
a  quantity  sales-producer  was 
"Douglas  Fairbanks  Jr.  Pre- 
sents," record-breaker  in  over 
120  markets.  Now,  with  Walter 
Abel  as  host,  it  is  available  to 
you  as  "PARAGON  PLAYHOUSE." 

Look  at  the  record  "PARAGON"  will  bring 
to  you : 

Highest  average  rating  of  all  shows  —  Pulse 
Multimarket  ratings  for  syndicated  programs 
(from  start  of  that  service  through  Oct.  1953). 

"Highest  score  of  any  dramatic  series  tested 


to  date" — Schwerin  Research  Corp.  (Mar.  '52). 
Excellent  ratings  against  tough  competition — 
ARB.  New  York :  up  to  25.4,  audience  share  up 
to  62%  vs.  6  stations.  Boston  :  up  to  19.1,  share 
up  to  49%  vs.  Studio  One.  San  Francisco:  up 
to  26.5;  share  up  to  50%  vs.  Jackie  Gleason. 

"PARAGON  PLAYHOUSE"  was  produced  by 
Douglas  Fairbanks  Jr.,  who  stars  in  9  of  the 
39  episodes.  As  a  re-run,  with  host  Walter  Abel, 
it  will  reach  even  greater  audiences  at  far  lower 
cost  per  thousand.  And  "PARAGON"  offers 
each  sponsor  a  brand-new,  full-scale  campaign 
of  hard-hitting  merchandising  and  promotion. 
Phone,  wire  or  write  today! 


NBC  FILM  DIVISION 


NEW  YORK,  CHICAGO.  LOS  ANGELES 


Serving  AM  Sponsors. ..Serving  All  Stations 


Wffc 
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For  the  first  time  on  any  screen— even  be- 
fore your  local  theatres,  TV  will  premiere 
this  outstanding  series  of  feature  length 
motion  pictures. 

ERE  is  a  programming  idea  so  sound,  so  big,  so 
merchandisable,  that  22  leading  TV  stations  signed 
for  the  series  of  26  pictures  from  the  first  story  board. 

Today  leading  stations,  advertisers  and  agencies  in 
30  cities  are  building  advertising  and  merchandising 
campaigns  around  this  outstanding  series  produced  for 
Vitapix  by  Princess  Pictures,  Inc. 

Films  are  ready  for  telecasting.  26  in  the  series  cov- 
ering drama,  mystery,  comedy  and  adventure.  70  or  54- 
minute  running  time.  Black  and  white,  or  color  .Vitapix 
uniform  national  pricing  formula.  For  availabilities  and 
prices  phone  collect  today. 

*  Watch  VITAPIX-a  corporation  owned 

by  TV  stations,  producing  and  distributing  TV  films. 

VITAPIX  CORPORATION 

New  York:  509  Madison  Avenue,  PLaza  8-3013  •  Chicago:  30  N.  La  Salle  St.,  AN  3-2950 
Los  Angeles:  8949  Sunset  Blvd.,  CR  1 -7191  ■  New  Orleans:  3190  DeSaix  Blvd.,  Valley  1837 


Mom**0^0**.  Jackie  Cooper  \ 

Martha  Scott 
Jeffrey  *-Yn°      Lee  Bowman 


Big  Name  Stars 


Top  Writers  and  Producers 
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Armand  L.  Schaefer 


THE  old  cry,  "there's  gold  in  them  thar  hills,"  might  still  be  echoing 
at  Placentas  Canyon  Ranch,  Newhall,  California.  Site  of  an  early 
gold  discovery,  the  50-acre  tract  has  been  turned  to  tv  film  pro- 
duction by  Armand  L.  Schaefer,  president  in  charge  of  all  produc- 
tion for  Flying  A  Pictures,  Range  Rider  Productions,  Annie  Oakley 
Productions  and  S.H.A.  Co. 

A  pioneer  in  motion  picture  making,  Mr.  Schaefer  got  his  start 
as  a  result  of  a  conversation  with  Roy  Del  Ruth,  while  he  was  wash- 
ing the  director's  car  in  1924.  Mr,  Del  Ruth  got  Mr.  Schaefer  a  job 
at  Mack  Sennett  Studios  as  a  member  of  the  prop  gang. 

From  there  he  went  to  Christie  Comedies  as  property  man,  elec- 
trician and  actor,  later  joining  Mary  Pickford  Productions. 

Once  launched  in  his  chosen  profession,  the  soft-spoken  Mr. 
Schaefer  held  posts  as  assistant  director  and  production  manager 
for  various  independent  companies  until  1932  when  he  started  on 
serials  and  westerns  with  such  stars  as  Tom  Mix  and  Rex  Bell. 

In  1934  he  produced  the  first  Gene  Autry  serial,  "The  Phantom 
Empire,"  for  Mascot  Pictures  (later  absorbed  by  Republic  Pictures). 
He  then  not  only  produced  the  first  16  Gene  Autry  features,  under 
the  Republic  banner,  but  as  "Allan  Ludwig"  wrote  the  initial  one, 
"Tumbling  Tumbleweeds."  This  motion  picture  is  credited  with 
having  set  the  pattern  for  subsequent  musical  westerns.  Later,  at 
Republic,  he  was  executive  producer  on  Roy  Rogers  westerns. 

When  Gene  Autry  Productions  was  formed  in  1947,  Mr.  Schaefer 
became  president  of  the  firm  and  has  since  produced  32  feature 
westerns  for  Columbia  Pictures  release.  He  took  the  next  logical 
step  in  1950  when  William  Wrigley  Jr.  Co.,  which  has  sponsored 
Gene  Autry  on  CBS  Radio  for  14  years,  asked  the  Schaefer- Autry 
combination  to  produce  six  half-hour  tv  films. 

With  a  video  film  series  starring  "America's  Favorite  Cowboy" 


on  the  air,  syndicated  by  CBS-TV  Film  Sales,  Flying  A  Pictures  be- 
came its  own  competitor  when,  in  1951,  Range  Rider  was  developed 
and  made  a  CBS-TV  film  package.  In  1952,  Pacific  Coast  Borax, 
through  McCann-Erickson,  commissioned  a  video  film  version  of 
its  successful  CBS  Radio  Death  Valley  Days  series.  Early  in  1953, 
Messrs.  Schaefer  and  Autry  and  business  associate-agent  Mitchell 
Hamilburg,  conceived  Annie  Oakley  on  a  speculation  basis.  That 
their  faith  in  the  salability  of  a  cowgirl  series  has  paid  off  was 
evident  last  week  when  Canada  Dry  assumed  an  alternating  weekly 
sponsorship. 

Mr.  Schaefer  currently  is  personally  producing  six  half-hour  films 
for  the  ABC-TV  Cavalcade  of  America  series.  This,  he  hopes,  is 
the  start  of  an  expansion  program  which  will  augment  his  firms'  cur- 
rent schedules  with  different  types  of  product. 

To  date  he  has  completed  78  Gene  Autry  films  for  Flying  A,  30 
Death  Valley  Days  films  for  S.H.A.  and  78  Range  Rider  shows  for 
Range  Rider.  In  production  are  26  films  of  Annie  Oakley  for  Annie 
Oakley,  13  of  Death  Valley  Days  and  six  of  Cavalcade  of  America 
for  S.H.A. 

A  subject  of  intense  interest  around  the  Flying  A  building  in 
Hollywood,  which  houses  business  offices,  cutting  rooms  and  a 
sound  stage,  is  the  experimental  Death  Valley  Days  color  film,  which 
is  being  processed  by  Technicolor  in  that  firm's  first  tv  film  assign- 
ment. 

Mr.  Schaefer  was  born  in  Tavistock,  Ont.,  Aug.  5,  1898,  later 
moving  to  Spokane  and  then  to  Los  Angeles.  He  served  in  the  Army 
Tank  Corps  in  World  War  I. 

He  and  his  wife,  Audrey,  have  been  married  26  years,  have 
one  daughter,  Jill,  and  live  in  suburban  Encino.  An  avid  sports- 
man, twice  a  year  he  hies  himself  to  the  mountains  for  fishing. 
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B*T  again  surveys  tv  stations  to  find  out  how 
much  time  is  occupied  by  network,  film  and 
local  live  programs  in  an  average  week. 

How  Important  Is  Film? 


NON-NETWORK  film  programs  are  oc- 
cupying a  slightly  higher  share  of  the  pro- 
gram time  of  interconnected  network  tv  sta- 
tions, totaling  29.7%  of  air  time  compared 
to  27.3%  last  summer,  according  to  the 
second  industrywide  television  film  survey 
conducted  by  B»T. 

The  survey  is  based  on  questionnaire  re- 
turns from  41%  of  the  tv  stations  on  the 
air.  The  averages  are  applicable  to  the  total 
of  322  stations  in  operation  during  the  week 
of  Dec.  6  when  the  survey  was  conducted. 
They  compare  with  a  similar  survey  con- 
ducted in  late  June  [B»T,  July  13,  1953] 


when  roughly  190  tv  stations  were  in  oper- 
ation. 

Principal  programming  change  during  the 
half-year  period  between  the  two  surveys 
occured  in  the  number  of  operating  hours 
per  week.  Here  the  fast  growth  in  the  num- 
ber of  new  stations,  particularly  in  smaller 
markets,  was  reflected  in  reduced  average 
air  time.  When  190  stations  were  operating 
last  June,  those  in  the  interconnected  net- 
work group  averaged  93  hours  34  minutes 
on  the  air  per  week.  Within  a  half-year 
this  average  figure  dropped  to  79  hours 
40  minutes. 

The  survey  data  show  the  ratio  of  co- 


axial cable  or  microwave  programs  tele-' 
cast  by  interconnected  network  affiliates  in 
comparison  to  network  kine  films.  They 
reveal  the  percentages  of  local  live  and  non- 
network  film  programs  for  interconnected 
and  non-interconnected  affiliates,  and  non- 
network  stations,  with  breakdowns  of  film 
offerings  by  theatrical  and  specially-made- 
for-tv  types. 

In  analyzing  the  survey  results  for  net- 
work affiliate  and  non-affiliate  stations  it 
was  found  that  all  types  use  considerably 
more  theatrical-type  films  than  films  specially 
(Continued  on  Page  88) 


This  chart  shows  time  and  percentage  of 
total  weekly  operating  hours  devoted  by 
average  interconnected  affiliate,  non-inter- 
connected affiliate  and  non-network  sta- 
tion to  network,  film  and  local  live  pro- 
grams. Red  figures  are  for  typical  week 
last  December,  black  for  week  last  June. 


NETWORK 

ORIGINATED 

PROGRAMS 


Total  Network 
Programs 

Off  Coaxial  Cable 
or  Microwave 

Kine 


NON-NETWORK 
FILM 

PROGRAMS 


Total  Non-Network 
Film 

Specially  Made  for  Tv 

Made  for 
Theatrical  Showing 


LOCAL  LIVE  PROGRAMS 


Average  Total 
Hours  and  Minutes 
On  Air  Per  Week 


4 
4 

4 

4 
4 
4 

4 
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Network  Affiliates 

No.  Hours  %  of  Total 
Per  Week  Hours  on 
Air 

39:31  49.6% 
48:11  51.6% 

31:57  40.1% 

37:42  40.4% 

7:34  9.5% 
1 0:29         1 1 .2% 


i-lntercoi 
Network  Affiliat 


No.  Hours 
Per  Week 


11:12 

12:37 


%  of  Total 
Hours  on 
Air 

24.0% 

23.4% 


11:12 

12:37 


24.0% 
23.4% 


23:38 
25:37 

29.7% 
27.3% 

22:34 
29:01 

48.3% 
54.2% 

{  18:51 
1  31:00 

52.6% 
60.8% 

9:48 
9:27 

12.3% 
10.2% 

8:33 

11:41 

18.3% 
21.5% 

|  7:36 
8:43 

21.2% 
17.7% 

13:50 

16:10 

17.4% 
17.1% 

14:01 

17:20 

30.0% 
32.7% 

11:15 

22:17 

31.4% 
43.1% 

16:31 
19:46 

20.7%  1 
21.1% 

12:55 
11:53 

27.7% 
22.4% 

17:01 
19:57 

47.4% 
39.2% 

79:49 
93:34 

46:41 

53:31 

35:52 
1  50:57 

>n-Netw 
Stati 


No.  Hours  %  of  Total 
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LET  THESE  TOP  MUSICAL  STARS 
PUT  AND  KEEP  YOUR  TV  STATION 


ON  A  PROFIT  BASIS  .  .  .  FROM 
YOUR  VERY  FIRST  DAY! 


Nat  "Kins"  Cole  •  Les  Brown  Teresa  Brewer  Burl  Ives  Peggy  Lee  Tex  Ritter  Gale  Storm 


These  are  but  a  few  of  the  top-name  artists  who  make  the 
studio  telecriptions  Musical  Library  the  most  versatile  and 
profitable  film  buy  your  TV  Station  can  make. 

And  here's  why  .  .  .  there's  no  limit  to  the  number  of  different 
programs  you  can  "build"  with  these  new  three-minute  musicals, 
produced  especially  for  TV.  Now  you  can  program  everything 
from  musical  variety  and  dance  programs  to  disc  jockey  shows 
...  at  an  unbelievably  low  monthly  cost! 

What's  more,  these  are  programs  you  can  sell  to  budget-minded 
local  advertisers  at  prices  they  are  ready  to  pay  .  .  .  programs  that 
will  keep  your  station  on  a  profit  basis!  Just  ask  the  125  TV 
Stations  throughout  the  country  who  are  winning  audiences  and 
sponsors  with  studio  telescriptions. 

And  to  make  your  selling  job  even  easier,  Studio  Films  provides 
you  with  complete  programming  and  merchandising  services  .  .  . 
including  audition  reels,  scripts,  film  synopses  and  background 
material,  program  ideas,  promotional  and  publicity  kits,  news 
releases  and  photos. 

For  the  complete  story,  just  pick  up  your  phone  and  .  .  . 
call  collect:  OXford  7-2590. 


STUDIO  F— II  MS,  imc. 

380  MADISON  AVENUE    •    NEW  YORK  17,  N.  Y.    •    OXFORD  7-2590 

exclusive  distributors  of  Studio  Telescriptions 


WHERE  SHOULD 


THE  CASE  FOR  |NEW  YORK 

by  Don  McClure 


THIS  is  not  a  call  to  war  between  Holly- 
wood and  New  York  film  producers.  It  is 
a  sincere  attempt  to  focus  the  spotlight  on 
facts,  evaluate  creative  ability  and  produc- 
tion facilities.  In  spite  of  3-D,  Hollywood 
has  become  known  as  the  film  capital  of 
the  world.  Some  of  our  best  films  are  pro- 
duced on  the  West  Coast. 

Is  is  only  fair  that  we  go  back  and  look 
at  films  for  tv  from  the  beginning.  In  the 
mid-forties,  commercial  tv  was  being  en- 
couraged and  experimented  with  in  the 
East — mainly  New  York,  Philadelphia,  and 
Schenectady.  In  a  much  lesser  fashion — 
Chicago,  Detroit  and  Los  Angeles. 

In  spite  of  the  great  flood  of  votes  for 
"spontaneity" — tv  as  it  happens — it  soon 
became  obvious  that  films  for  commercials 
were  a  must.  Films  offered  a  guaranteed 
standard  presentation  of  the  sales  message. 
Demonstrations  could  be  assured  of  work- 
ing. The  best  techniques  could  be  per- 
fected, refined  and  developed  so  as  to  be 
presented  time  after  time  in  the  same  way. 

Start  in  East 

With  the  major  advertisers  and  their  ad- 
vertising activities  centered  in  the  East,  and 
having  their  agencies  on  Madison  Avenue 
and  with  New  York  and  Philadelphia  offer- 
ing the  opportunities  for  film,  it  was  logical 
that  the  first  commercials  originated  in  the 
East.  The  rating  services,  research  and 
evaluation  services  were  also  available  in 
the  East.  These  are  familiar  sounds  and 
yardsticks  to  sponsors  and  advertising 
agencies.  No  fault  of  Hollywood's  but  the 
majority  of  tv  sets  were  also  in  the  East's 
most  populated  cities.  Sales  techniques 
were  developed  and  perfected  under  close 
supervision  of  the  client,  agency  and  film 
producer. 

Hollywood  as  a  film  center,  as  late  as 
1950,  refused  to  admit  to  tv.  In  fact  the 
major  studios  still  turn  their  backs  on  the 
26  million  home  tv  sets  as  a  serious  competi- 
tor to  their  theatres. 

On  the  other  hand,  the  independent  film 
producers  felt  the  tv  squeeze  early.  People 
weren't  going  to  the  movies.  Production 
was  down.    Most  West  Coast  independent 


film  producers  have  over  the  years  also 
dealt  in  all  forms  of  audio-visual  aids — 
training  films,  public  and  industrial  rela- 
tions aids.  Tv  commercials  were  a  natural 
and  the  West  Coast  film  producers  came 
East  in  droves  to  explore  this  new  field  of 
income.  To  document  their  claims  for 
consideration,  they  told  only  half-truths. 
The  sales  pitch  went  along  these  lines. 

1.  We  are  the  film  center  of  the  world. 

2.  The  cinema  stars  live  on  the  West 
Coast. 

3.  The  top  technicians  and  artists  are 
here  in  abundance. 

4.  We  have  standing  sets  over  most  of 
Southern  California. 

5.  We  have  sunshine  a  great  percentage 
of  the  year. 

6.  Prop  houses  are  here  in  abundance 
and  have  been  supplying  films  for  over  50 
years. 

7.  Film  laboratories  are  geared  to  meet 
our  needs. 

8.  We  work  a  six-day  week. 

9.  It's  much  less  costly  and  simpler  to 
have  your  tv  film  show  producer  produce 
your  commercials  for  insertion  into  the 
program. 

These  are  very  poignant  arguments  until 
the  case  for  the  East  is  examined. 

1.  The  majority  of  tv's  clients  are  or  have 
offices  in  the  East. 

2.  Most  of  the  advertising  agencies  using 
television  are  in  the  East  or  have  supervi- 
sion there. 

3.  Radio  and  tv  networks'  master  control 
is  in  New  York.  Most  plans  and  operations 
also  originate  in  the  East. 

With  networks  and  advertising  plans,  pro- 
duction supervision  and  research  centered 
in  the  East,  while  the  West  Coast  claims 
creative  and  technical  know-how — how  to 
truly  evaluate  each  is  our  job.  Let's  face 
facts — budget,  profit  and  loss.  Here  is  one 
of  the  many  case  histories.  Management  of 
the  advertising  fraternity  looks  at  the  ledger 
and  shudders. 

Client  A 

Insists  upon  Hollywood  star  endorsement 
of  its  product.  Snob  appeal  and  name  as- 
sociation are  expected  to  create  the  urge 


Mr.  McClure  is  associate  producer  with 
Owen  Murphy  Productions  Inc.,  New 
York.  He  was  formerly  director  of 
radio  and  tv  production  for  McCann- 
Erickson  and  before  that  director  of 
tv  for  N.  W.  Ayer  &  Son.  In  the  thirties 
he  served  a  stint  in  Hollywood  as  di- 
rector of  RKO  Pictures'  short  subjects 
department.  Later  he  was  writer-di- 
rector on  the  Bob  Ripley  8e//eve  It  Or 
Not  radio  show. 
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to  buy. 

BUDGET:  $36,000 

COMMERCIALS:  six  l:40-minute  com- 
mercials, six  20-second  commercials,  one 
15-second  sign-on,  one  15-second  sign-off. 

Agency  commission:   15%  .  .  .  $5,400 

Agency  out-of-pocket  expenses: 

1.  Head  of  film  department — 

six  weeks  in  Hollywood  $2,000 

2.  Copy  chief — four  weeks.  $1,200 

3.  Group  head — one  and  a  half 
weeks   $1,500 

4.  V.P.  account  executive — two 
weeks   $1,000 

Total   $5,700 

Agency  loss   $  300 

These  figures  do  not  take  into  consider- 
ation the  loss  to  other  accounts  due  to  ab- 
sence of  the  heads  of  departments.  How 
can  you  stay  in  business  with  this  kind  of 
red  ink?  You  can't  very  long.  Top  man- 
agement in  agencies  is  naturally  becoming 
alarmed  at  this  trek  to  Hollywood. 

Let's  eliminate  panic  and  sincerely  exam- 
ine the  sales  pitch  from  Hollywood. 

Hollywood  says: 

1.  We  are  the  film  center  of  the  world. 
New  York  says: 

Motion  pictures  were  developed  in  the 
East.  Continued  development,  new  tech- 
niques are  constantly  going  on  in  the  East 
and  being  passed  on  to  Hollywood. 

Hollywood  says: 

2.  The  cinema  stars  live  on  the  West 
Coast. 

(Continued  on  Page  82) 
Broadcasting    •  Telecasting 


ILM  BE  MADE? 


^HE  CASE  FOR  HOLLYWOOD 


by  Guy  V.  Thayer  Jr. 


HOLLYWOOD  is  the  place  where  motion 
{pictures  for  television  can  be  made  with  the 
(greatest  efficiency  and  economy.  Televi- 
sion is  motion  pictures  with  a  single  dif- 
ference. In  tv  the  screen  is  not  in  a  theatre 
Idown  the  street,  but  in  the  living  room  of 
ithe  American  family. 

The  diehards  who  continue  to  insist  that 
New  York  is  the  logical  center  of  telefilming 
have  a  strange  way  of  thinking. 

Hollywood  has  been  the  motion  picture 
capital  of  the  world  for  40  years.  It  moved 
here  because  of  the  year-round  outdoor 
j  filming  and  because  space  was  available. 

Efforts  have  been  made  to  establish  mo- 
tion picture  centers  in  Florida,  Arizona, 
Santa  Barbara  (Calif.)  and  elsewhere,  but 
Hollywood  has  steadily  grown  and  flour- 
ished. 

One  reason  for  this  growth  lies  in  the 
fact  that  the  stars  prefer  to  live  in  Southern 
California.  It's  true  with  the  lesser  known 
talent.  It  always  has  been  true  that  the 
studio  with  the  most  stars  made  the  greatest 
number  of  successful  pictures.  Since  the 
stars  insist  on  living  here,  this  is  where 
most  of  the  pictures  will  continue  to  be 
made. 

Efficiency,  Economy 

Let's  look  at  the  situation  from  the  effi- 
ciency and  economy  points  of  view.  The 
New  York  studios  are  in  lofts  in  congested 
areas.  In  many  instances  the  sets  are  built 
far  from  the  studios.  They  then  are  trans- 
ported in  sections  by  trucks  through  con- 
gested highways  and  streets  to  a  building 
where  they  are  unloaded  and  put  into  ele- 
vators or  placed  on  top  of  them,  to  be  taken 
up  to  the  floor  where  the  tv  film  is  to  be 
made. 

The  set  parts  are  taken  from  the  elevator, 
assembled  and  used.  The  space  that  set 
occupies  must  be  cleared  immediately  after 
the  show  is  over  to  make  way  for  another 
show.  Therefore,  as  soon  as  the  film  has 
been  shot,  the  set  must  be  disassembled, 
sent  down  on  the  elevator,  loaded  on  trucks 
and  returned  to  its  starting  place. 

It  doesn't  require  a  master  mind  to  do  a 


little  arithmetic  and  come  up  with  the 
answer — excessive  costs. 

In  Hollywood  a  set  is  built  in  the  mill 
which  is  right  in  the  studio,  placed  on  dollies 
and  hauled  into  a  huge  sound  stage.  After 
it  has  been  used  it  is  not  destroyed,  but 
stored  for  future,  economical  use. 

One  of  the  economies  we  effect  at  Roland 
Reed  Productions  concerns  sets.  With  less 
than  an  hour's  work  the  sets  of  My  Little 
Margie,  sponsored  by  Scott  Paper  Co.  on 
NBC-TV,  are  converted  into  the  sets  for  the 
syndicated  Rocky  Jones,  Space  Ranger. 
There  is  no  change  in  lighting  and  thus  elec- 
trical costs  are  cut.  Likewise,  the  sets  for 
Trouble  With  Father,  sponsored  on  ABC- 
TV  by  General  Mills,  and  the  syndicated 
Beulah  are  interchangeable.  We  save  the 
expense  of  bringing  in  crews  to  wreck  sets 
and  build  new  ones. 

The  My  Little  Margie  unit  makes  three 
or  four  pictures  in  succession.  Then  we 
give  the  players  a  needed  rest  and  go  ahead 
with  three  or  four  Rocky  Jones  films,  using 
the  same  crew,  changing  only  the  director. 
Our  crews  develop  such  teamwork  that  if 
a  new  grip  or  sound  man  joins  the  unit  it 
takes  two  or  three  days  to  regain  its  mo- 
mentum. 

In  many  ways  most  New  York  producers 
actually  are  jobbers.  They  sublet  set  con- 
struction to  one  company;  another  does  the 
costumes,  with  still  another  doing  the  titles, 
editing  and  so  on  down  the  line.  In  Holly- 
wood, however,  there  are  a  number  of  film- 
making plants  called  studios.  Within  the 
walls  of  a  studio — under  a  single  roof  so  to 
speak — are  all  the  facilities  needed  for  mak- 
ing tv  pictures. 

Our  company  headquarters  at  the  Hal 
Roach  Studios,  is  a  complete  20-acre  film 
making  plant. 

One  of  our  shows,  the  above  mentioned 
My  Little  Margie,  starring  Gale  Storm  and 
Charles  Farrell,  costs  $18,500  per  half-hour 
film.  The  same  show  couldn't  be  made 
away  from  "a  Hollywood  studio  for  less  than 
$28,500. 

Every  operation  in  the  production  of 
these   shows   is   accomplished   within  the 


Mr.  Thayer  is  vice  president  in  charge 
of  production  of  Roland  Reed  Produc- 
tions, Hollywood.  He  has  supervised 
the  making  of  film  commercials  for  such 
advertisers  as  U.  S.  Steel,  Westing- 
house,  Standard  Oil  Co.,  International 
Silver,  Ford  Motor  Co.,  Canada  Dry 
and  others.  He  also  supervises  pro- 
duction of  such  shows  as  My  Little 
Margie,  Beulah,  Trouble  with  Father 
and  Rocky  Jones,  Space  Ranger. 


studio  gates  with  the  single  exception  of 
the  developing  of  the  film. 

The  lot  includes  the  mill,  carpenter  shop, 
blacksmith  shop,  tin  shop,  paint  shop, 
draughting  department,  men's  and  women's 
wardrobe  departments,  prop  shop,  miniature 
department,  special  effects  department,  title 
department,  sound  department,  camera 
shop,  still  lab,  landscaping  department, 
plaster  shop,  electrical  department,  script 
department,  transportation  department,  re- 
search department,  commissary,  street  sets 
— everything. 

Nothing  we  could  possibly  need  in  the 
making  of  a  tv  motion  picture  is  farther 
away  than  the  telephone.  A  Mississippi 
steamer,  500  Indians,  a  swaybacked  horse, 
40  skilled  swordsmen,  a  1914  Buick — all 
are  available  on  an  hour's  call. 

There  are  hundreds  of  the  best  directors, 
writers  and  technicians  in  the  industry  too 
— almost  at  a  moment's  request. 

A  year  ago  Westinghouse  asked  us  to 
make  a  picture  featuring  its  new  line  of 
home  appliances.  The  cast  included  James 
Mason,  Percy  Kilbride,  Lucille  Ball,  Andy 
Devine,  Maureen  O'Sullivan,  Marie  Wilson 
and  Jerry  Colona.  The  picture  was  six 
reels  and  filmed  in  Technicolor.  We  used 
the  largest  stage  in  the  studio.  The  picture 
cost  $150,000.  I  doubt  if  it  could  have 
been  made  in  any  other  area  for  a  com- 
parable figure. 

I'm  convinced  too  that  films  for  television 
are  going  outdoors  more  and  more  for 
backgrounds.  Outdoor  action  is  one  of  the 
(Continued  on  Page  82) 


Broadcasting 


Telecasting 


January  II.  1954     •    Page  81 


THE  CASE  FOR  NEW  YORK 

(Continued  from  Page  80) 
New  York  says: 

Less  than  1  per  cent  of  the  tv  commer- 
cials use  star  endorsement.  Commercials 
need  actors,  and  the  greatest  source  of  ac- 
tors is  in  New  York  with  the  stage  and 
live  tv. 

Hollywood  says: 

3.  The  top  technicians  and  artisans  are 
here  in  abundance. 
New  York  says: 

Touche!  But  most  of  them  are  unem- 
ployed. However,  when  more  and  more 
tv  programs  go  to  film,  the  artisans  and 


technicians  on  the  West  Coast  will  become 
just  as  busy  as  those  in  the  East. 
Hollywood  says: 

4.  We  have  standing  sets  over  most  of 
Southern  California. 

New  York  says: 

Commercials  sell  products,  not  sets. 
Hollywood  says: 

5.  We  have  sunshine  a  great  percentage 
of  the  year. 

New  York  says: 

We've  added  Smist  to  Hollywood's  Smog. 
If  the  commercial  must  have  an  authentic 
tropical  background — real  out-of-doors — 
then  the  job  stands  a  better  change  of  being 
done  on  schedule  in  Hollywood. 

Hollywood  says: 

6.  Prop  houses  are  in  abundance  here 


From 

Station  Break 
to  Feature  . .  . 
the  NEW 

"BALANCED" 

TV  Tripod 

is  doing  a 

whale  of  a  job 
every  day! 


"BALANCED" 
TV  TRIPOD 
mounted  on 
3-wheel 
portable 
collapsible 
dolly 
illustrated. 


We  THREW  THE  book  away  and  engineered  a 
brand  new  "BALANCED"  Tripod  for  every  photo- 
graphic and  video  need.  The  result — a  revela- 
tion in  effortless  operation,  super-smooth  tilt 
and  360°  pan  action. 

PERFECT  BALANCE  prevents  mishap  if  the  lock 
lever  is  not  applied.  Quick  release  pan  handle 
locks  into  desired  position.  Mechanism  is  en- 
closed, rustproof,  needs  no  lubrication.  Ten- 
sion adjustment  for  Camera  Man's  preference. 
Built-in  spirit  level.  Telescoping  extension  pan 
handle.  We  defy  you  to  get  anything  but  the 
smoothest,  most  efficient  operation  out  of  this 
|  tripod  beauty. 


WE  CALIBRATE  LENSES  •  ■  •  Precision  "T"  STOP  CALIBRA- 
TION of  all  type  lenses,  any  focal  length.  Our  method  is 
approved  by  Motion  Picture  Industry  and  Standard  Com- 
mittee of  SMPTE.  Lenses  coated  for  photography. 
Special  TV  coating. 


WE  DESIGN  and  manufacture  Lens 
Mounts  and  camera  equipment  for 
16mm  —  35mm  and  TV  cameras. 


FRANK    C.  ZUCKER 


WE  RENT  AND  SERVICE 
CAMERAS  *  MOVIOLAS  * 


(TflmeRH  €quipm€nT  (o. 

1600  BROROWfly    \  new  yoRK  city  ' 


DOLLIES  •  •  •  Complete  line 

of  35mm  and  16mm  equipment  available  for  rental. 

MITCHELL:  Standard,  Hi-Speed,  BNC,  NC,  16mm.  Bell  & 
HOWELL:  Standard,  Shiftover,  Eyemos.  MAURER:  16mm 
Cameras.  ARRIFLEX.  MOVIOLA:  Editing  machines.  Synchronizers.^ 


IF  YOU  WORK  WITH  FILM.. . 

It  will  pay  you  to  get  to  know  us. 

The  country's  foremost 
professionals  depend   upon  our 
portable,    versatile,  adaptable 
equipment. 


and  have  been  supplying  films  for  over  5 
years. 

New  York  says: 

Again,  tv  sells  products,  not  props. 
Hollywood  says: 

7.  Film  laboratories  are  geared  to  mei 
our  needs. 

New  York  says: 

So  much  propaganda.  In  tv  alone  moi 
footage  is  developed  daily  than  all  of  Holrj 
wood  makes  in  a  month.  Eastern  labs  a^ 
tops. 

Hollywood  says: 

8.  We  work  a  six-day  week. 
New  York  says: 

This  extra  day  with  no  overtime  penalt 
can  be  most  useful  in  producing  tv  prograrr 
but  is  a  very  minor  factor  in  tv  commercials 

Hollywood  says: 

9.  It's  much  less  costly  and  simpler  tj 
have  your  tv  film  show  producer  produc 
your  commercials  for  insertion  into  th 
program. 

New  York  says: 

This  gets  into  the  confusion  department 
Film  editors  speak  the  same  language  thj 
world  over.  Give  them  what  they  wani 
and  both  the  East  and  West  are  on  an  equa' 
footing. 

With  the  hope  of  exposing  some  of  th< 
reasons  for  recommending  Hollywood  pro 
duction,  may  we  pass  on  some  thoughts? 

1.  It's  nice  to  get  away  from  the  offia 
and  all  the  red  tape  for  a  few  weeks. 

2.  A  change  in  home  life  can  be  helpful 

3.  After  all  an  expense  account  always 
helps  when  income  tax  time  rolls  around, 

4.  Who  doesn't  like  to  be  a  big  shot 
from  the  East  in  Hollywood? 

5.  Since  you  are  a  visiting  dignitary  from 
the  East,  there  is  a  certain  amount  of  enter- 
taining  that  goes  with  the  visit. 

Add  up  the  cost  to  go  Hollywood.  DO 
the  end  results  warrant  the  whims  and  dou 
ble  talk  of  the  film  department?  We  sug- 
gest you  make  them  spell  out  the  advantages, 
then  weigh  the  disadvantages,  check  profit} 
and  loss  then  decide — is  it  good  business?' 

THE  CASE  FOR  HOLLYWOOD  ; 

(Continued  from  Page  81) 

features  of  our  new  series  Waterfront  which 
stars  Preston  Foster  as  the  captain  of  a 
tugboat.  Our  huge  outdoor  set,  the  Los 
Angeles  Harbor,  one  of  the  world's  busiest 
seaports,  is  less  than  an  hour's  ride  from  the 
studio.  Photographic  conditions  are  good 
approximately  300  days  a  year. 

Within  three  hours  of  Hollywood  are 
snow  topped  mountains,  rushing  streams, 
deserts,  ocean,  ranches,  lakes  and  forests. 
Most  of  these  backgrounds  are  closer  than 
three  hours. 

Until  eight  months  ago  all  shows  made 
by  Bernard  Prockter  were  filmed  in  New 
York.  Then  he  leased  space  on  the  Ha 
Roach  lot.  He  liked  Hollywood  pictur 
making  so  well  that  recently  a  syndicate 
which  he  heads  as  president  purchased 
Eagle-Lion  Studios  for  $1,100,000  and 
changed  its  name  to  First  National  Studios 
for  the  exclusive  making  of  tv  film  [B#T 
Dec.  21]. 

It's  not  equipment  alone  that  makes  a 
good  picture  possible.  It's  the  experienced 
know-how  of  the  men  and  women.  Many 
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IMPORTANT  ANNOUNCEMENT 

re:  the 

16mm  Professional  Camera 


IMMEDIATE  SHIPMENTS 


are  currently 
being  made 


THE  CAMERA  WITH  A  HERITAGE 


There  is  no  substitute  for  a  heritage 
of  great  engineering.  No  16mm  motion  picture  camera 
made  anywhere  in  the  world  can  match 
the  technical  perfection  which  a  Mitchell  16 
brings  to  your  film.  Each  16mm  camera  has  the  same 
supreme  custom  workmanship  and  Mitchell's 
exclusive,  positive  operation  that  is  today  world-famous 
. . .  wherever  truly  professional  films  are  made. 


...with  this  announcement 

the  Mitchell 
Camera  Corporation, 
for  the  first  time 
in  history, 
now  offers  you 
shipment  of  the 
famed  Mitchell  16mm 
Professional  Camera 
on  receipt 

of  your  order.  ( 


/ffc^e^ume^  corporation 

666  West  Harvard  Street  •  Glendale  4,  Calif.  •  Cable  Address:  "MITCAMCO" 
85%   of  the  professional  motion  pictures  shown  throughout  the  world  are  filmed  with  a  Mitchell 
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ADVENTURE 


DOORS 


An  Exceptional 
TV  Film  Series 
ACTION... 
ADVENTURE.. 
EXCITEMENT. 
SUSPENSE... 
COLOR... 

FEATURING:  Jack  Van  Coevering, 
wildlife  editor  of  the  Detroit  Free  Press 

A  natural  for  dynamic  merchandising 
promotion. ..Filmed  in  COLOR... to 
meet  the  growing  color  demand. 

Each  film  a  complete  show.  Thirteen 
~  unique  subjects  12% 

11    '  #\         minutes  each,  open 

v  ;;v   ends!  A  Sporting  Series 
that  is  a  natural  for  all 
the  family. 


ALSO  IN  PRODUCTION  by  CORNELL: 

A  full  COLOR  golf  series,  starring  golfdom's  most  colorful,  most  beloved 
figure,  Jimmy  Demaret!  (For  early  Spring  release) 
More  than  150  other  shorts  available  (in  COLOR  —  cartoons, 
documentaries,  etc.)  Write  for  full  catalog  and  further  information. 

CORNELL  FILM  CO.  SKiSSIEK 


STOP 


Yes,  STOP  as  the  sign  says  as  you  go  merrily  zinging 
along  the  highway  on  a  glistening  Sunday 
afternoon.   But  remember,  16,230  alert,  decision-making 
agency  people  and  advertisers  are  going  to  stop  on 
each  page  of  BROADCASTING'TELECASTING  on 
Monday  morning  and  read  its  crackling,  on-the-spot 
news  and  your  ad  as  they  pore  through 
BROADCASTING'TELECASTING's  informative, 

sales-making  pages. 


of  the  technicians  in  our  company  have 
been  practicing  their  skills  for  30  years. 

The  Fisher  body  people  wanted  to  repro- 
duce on  film  the  carriage  in  which  Queen 
Elizabeth  was  to  ride  to  the  coronation.  A 
Midwest  company  offered  to  do  the  job  for 
$150,000.  The  prop  shop  and  special  ef- 
fects department  at  Roach  put  one  on  film 
for  less  than  $2,000. 

If  you  want  to  show  a  man  being  shot  in 
the  back  with  a  flaming  arrow,  if  you  want 
a  replica  of  the  Russian  crown  jewels  on  a 
day's  notice,  if  you  want  to  build  a  wall  in 
a  half-hour  and  have  it  look  300  years  old, 
or  if  you  want  to  show  a  building  in  flames 
and  be  able  to  shoot  a  dozen  takes  and  still 
have  the  structure  undamaged,  such  things 
are  done  every  day  in  Hollywood  and  with 
little  or  no  effort. 

There  are  no  agency  complications  either. 
The  New  York  home  office  of  the  advertis- 
ing agencies,  their  Hollywood  represent- 
atives and  the  Hollywood  producers  have 
been  doing  business  together  for  several 
years  now.    Smooth  operation  is  the  result. 

Occasionally  you'll  hear  someone  remark 
that  "the  money's  in  New  York."  The  money 
which  has  financed  feature  motion  pictures 
for  40  years  is  also  in  New  York.  That 
has  been  no  problem  for  the  producers 
making  pictures  for  theatrical  release  and 
it  is  no  problem  to  the  telefilm  producers. 

NEW  SYNDICATE  SEES 
TV  MIGRATION  TO  WEST 

PRODUCTION  of  "A"  and  "B"  films  for 
tv  is  planned  by  First  National  Studios  Inc., 
Hollywood,  when  the  new  syndicate,  which 
recently  purchased  Eagle-Lion  Studios  [B«T, 
Dec.  21,  1953],  puts  its  scheduled  program 
into  operation.  Chester  Erskine,  who  has 
been  associated  with  the  Reader's  Digest 
Theatre  tv  film  series,  has  been  signed  by 
the  studio  to  supervise  the  "A"  product  with 
president  Bernard  Prockter  supervising  the 
overall  production  schedule. 

That  within  two  years  the  current  group 
of  tv  film  companies  "will  be  weeded  down 
to  eight  or  ten  companies"  of  a  major 
status,  is  the  opinion  of  Edward  Conne, 
executive  vice-president. 

"Ultimately,"  he  added,  "instead  of  the 
80  or  so  distribution  companies  we  now 
have,  there  will  be  two  or  three  major  ones. 
Eventually  a  few  major  distributors  will 
cover  the  entire  country,  each  with  25  or 
30  salesmen  handling  their  product." 

With  First  National  Studios  planning  a 
full-scale  tv  film  production  schedule  of 
major  proportions,  he  predicts  that  the  ma- 
jority of  New  York  live  dramatic  shows  will 
soon  move  to  the  West  Coast. 

"Now  that  there  are  more  stations,  the 
advertiser  has  additional  coverage,"  he 
continued.  "Sponsors  are  lucky  if  50%  of 
the  people  who  don't  see  it  live  will  watch 
kimies.  Until  now,  the  advertiser  has 
placed  his  chief  reliance  on  the  New  York 
market,  but  with  these  new  stations,  the 
advertiser  now  is  thinking  in  terms  of  cov- 
ering as  much  of  the  country  as  is  possible. 
Conseouently,  he  can  afford  to  go  to  film. 
Television  is  a  major  business  and  the  shoe- 
stringers  are  finished." 
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TOP  QUALITY,  STAR-STUDDED  SHOWS 
OR  THE  BUDGET-CONSCIOUS  ADVERTISER 


BORIS 


MYSTERY 


As  Scotland  Yard's  COLONEL  MARCH  , 

A  fascinating,  BRAND  NEW  half-hour  film  series  of  scientific  crime 
detection  based  on  material  provided  by  America's  best-selling 
mystery  writer  JOHN  DICKSON  CARR. 

Let  "COLONEL  MARCH"  sell  for  you  on  a  regional  or  syndicated 
basis  at  amazingly  low  costs!  26  weeks  of  programming  available. 

********** 


COMEDY 


ROBERT 


CDMMINGS 

Starring  in  "MY  HERO" 

JOHN  CROSBY,  NOTED  TV  CRITIC,  says  "The  dialogue,  the  stag- 
ing and  the  production  are  of  a  very  high  order  indeed  and  I  see 
no  reason  why  "MY  HERO"  can't  eventually  give  "I  LOVE  LUCY" 
QUITE  A  RUN  FOR  ITS  MONEY." 

EXCITING  RATINGS:  Playing  opposite  a  top  budget  hour  variety 
show  extravaganza,  "MY  HERO"  did  a  spectacular  job  for  DUN- 
HILL  CIGARETTES. 

39  WEEKS  OF  HALF-HOUR  PROGRAMMING  AVAILABLE. 
Second  run  in  most  major  markets;  first  run  throughout 
rest  of  country. 

*************************  ********** 


ADVENTURE 


OFFICIAL  FILMS'  fabulously  successful,  faithful  reproduction  of  the 
beloved  comic  strip  that  appears  regularly  in  over  220  newspapers 
with  a  combined  circulation  of  more  than  25,000,000  readers! 

This  half-hour  show  pulled  ratings  like  these  for  Canada  Dry  in 
56  different  markets:  ATLANTA- 23.5;  BUFFALO -33.3;  CLEVE- 
LAND-20.8;  ROCHESTER-37.3;  ST.  LOUIS-35.0 

NOW  AVAILABLE  FOR  LOCAL  OR  REGIONAL  SPONSORSHIP. 
26  Weeks  of  programming  available. 


* 
* 
* 
* 
* 
★ 
★ 
★ 
★ 
★ 
★ 
★ 
★ 
★ 
★ 
* 
★ 
★ 
★ 
★ 
★ 
★ 
★ 
★ 
★ 
* 
★ 
★ 
* 
★ 
* 
★ 
* 
★ 
* 
★ 
★ 
★ 
★ 
★ 
★ 


OFFICIAL  FILMS,  INC.  25  W.45th  St.,N.Y.36 

r*********  AMERICA'S  LEADING  DISTRIBUTOR  OF  QUALITY  TV  FILMS  *  *  * 


PL  7-01 00 

****** 


ABC 


SUNDAY 

CBS  DuMONT 


NBC 


ABC 


MONDAY 

CBS  DuMONT 


NBC 


ABC 


TUESDAY 

CBS  DuMONT 


NBC 


ABC 


6:00  PN 


6:15 


6:30 


6:45 


7:1 


7:15 


7:30 


7:45 


0:15 


:30 


8:45 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11: 


BB  Pens 
Gemex 
George 
Jessel 
Show 


Skippy 
Peanut 
Butter 
You  Asked 
For  It 
L 


Sweets  Co. 
Tv  Teen 
Club 


Co-op 
The  Mask 


Gruen- 
Carter 
W.  Winchel 


B.&W. 
Orchid 
Award 


TBA 


Hazel 
Bishop 
Peter 
Potter 
$  Show 


B.  Graham 
Hour  of 
Decision 


Focus 


Scott.  Paper 
Greyhound 

Nash- 
Kelvinator 
Omnibus 


Electric 
Companies 
Alt.  Wks 
Prudential 
Ins.  Co. 
You  Are 
There 


Johnson  Wa: 
Life  with 
Father 


Am.  Tobaccc 

Private 
Secretary  L 
Jack  Benny 
every  3rd  wl 


Lincoln- 
Mercury 
Dealers 
Toast 
of  the 
Town 
L 


General 
Electric 
Fred  Warinj 
Show  L 


Bristol 
Myers 
Man  Behinc 
the  Badge 


P.  Lorillard 
The  Web 
L 


Jules 
Montenier 
alt.  wks. 
Bemington 
Band 
What's 
My  Line  L 


JNorwich 
Sunday 
News  Spec. 


Benrus 
Watch  Co. 
Meet  Your 
Congress 


Clorets 

& 

Pharmaceu- 
ticals Inc. 

Bocky  King 
Detective 


Larus  & 
Bro.  Co. 

and  Carter 
Products 

Plainclothes 
Man 


Mogen 
David  Wine 
Corp. 
Dollar 
A  Second 


B.  J. 
Beynolds 
Tobacco  Co 
Man  Against 
Crime 


Bevere 
Meet  the 
Press 
alt.  Sunday  t 
Pan  Amer. 
L 


Gen  Foodi 
Boy  Bogers 
F 


P&G 
Winchell- 
Mahoney 
L 


Amer.  Homi 
Prod.,  New: 
John  Daly 


Beynolds 
Mr.  Peeper: 
L 


Duffy-Mot 
Jamie 


Colgate-P- 
Comedy 
Hour 
L 


Derby  Food: 
Sky  King 


Of  Many 
Things 
S 

efif.  1/18/54 

Dr.  I.Q. 
Hazel  Bishop 


Goodyear 
Corp. 

(alt.  with) 
Philco 
Corp. 
TV 

Playhouse 


Junior  Press 
Conference 
S 


The  Big 
Picture 
F  S 


P&G 
Letter  to 
Loretta 
F 


In  Our 
Time 


Man  Agains: 
Crime 
B.  J. 
Beynolds 
F 


GM- 
Oldsmobile 
News  L 


Chesterfielc 
Perry  Comt 


Carnation 
Burns  & 
Allen  (alt.)  I 
Goodrich 


Lever- 
Lipton 
Godfrey's 
Talent 
Scouts 
L 


Philip 
Morris 

I  Love  Lucy 
F 


Gen.  Foods 
Instant 
Maxwell 
Coffee  L 
Bed  Buttons 
Show 


Westing- 
house 
Studio  One 
L 


Longines 
Chronoscope 


Capt. 
Video 


Marge  . 
Jeff 


Bauer  & 
Black  20 
Questions 


Co-op 
Feature 
Boxing  with 
Chris. 
Schenkel 


Ringside 
Interviews 


C.  B.  Chem 
A.  Murray 
Party  L 


Amer.  Horn* 

Prod. 
ReaLemon 
News  J.  Pah 


Camel 
News 
Caravan  L 


duPont 
Cavalcade 
of  America 


Block  Drug 
Co.  Speidel 

Corp. 
(Alt.  Wks.) 
Name  That 
Tune  L 


Firestone 
Voice  of 
Firestone 
L 


No 
Network 
Service 


BCA  Victor 
Show 
(Dennis 
Day) 
L 


American 
Tobacco 
alt.  Speidel 
Danny 
Thomas 
Show 


Johnson 

Wax 
alt.  with 
American 
Tobacco  Co 

Bobert 
Montgomery 
Presents 


U.S.  Steel 
United 
States 
Steel  Hour 
alt.  with 
Motorola 
The  Amer. 
TV  Hour 


Co-op 
Who  Said 
That 
L 


American 

Chicle 
Swanson 
(alt.  wks.) 
The  Name's 
The  Same 
L 


Amer.  Cig. 
&  Cig.  Co. 
News  L 


Jane 
Froman 


Wrigley 
Gene 
Autry 
Show 
F 


Pharmaceu- 
ticals, Inc. 
Bed  Skelton 


Carter  Prod 

alt. 
Schick,  Inc. 
This  Is  Show 
Business 


Electric 
Auto- 
Lite 
Suspense 
L 


Block 
Drug 
Danger 
L 


Alcoa 
See  It  Now 


Capt. 
Video 


Marge 
.Jeff 


Admiral 
Corp.  Life 
Is  Worth 
Living 


Benson  & 

Hedges 
Pantomine 
Quiz  (alt.) 


Dinah  Shore 
Show  Chev 
rolet  L 


Amer.  Home 
Prod.,  News' 
John  Daly 


Camel 
News 
Caravan  L 


Sterling 
Drug 
Mark 
Saber 


Buick,  Berle 
Show  (2  of 
3  weeks) 
(8-9) 


At  Issue 
S 


Through 
The  Curtain 
S 


Gen.  Fds. 
Hope  Show 
(3d  week) 
(8-9) 


Answers  for 
Americans  f 


P&G 
Fireside 
Theatre 
F 


Armstrong 
Circle 
Theatre 
9/1  L 


P. 

Lorillard 

Judge  for 
Yourself 
L 


Mutual  of 
Omaha,  Bob 
Considine 


TBA 


Wrestling 
from 
Rainbo 
L 


ABC 


SUNDAY 
CBS  DuMONT 


NBC 


MONDAY  -  FRIDAY 

CBS  DuMONT  NBC 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


9:00  AM 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11:1 


11:15 


11:30 


11:45 


12:00  N 


12:151 


12:30 


12:45 


1:00 


1:15 


Local 


Voice  of 
Prophecy 
Faith  For 
Today  L 


Elmer  Davii 


Youth  Wants 
To  Know 
L 


Arthur  God- 
frey 
See  footnote 
for  time 


Jack  Paar 
Show 
Fri.  10-10:30 

Wheel  of 
Fortune  F 
Fri.  10:30- 
11:30 


Colgate- 
Palmolive 

M-F 
11:30-12  N 
Strike  It 
BichL 


Gen.  Mills 
(MWF) 
Valiant 
Lady 
Toni 
(Tu&Th) 


Amer.  Home 
All  Products 
Love  of  Life 


PAG- 
Search  for 
Tomorrow 


T&7T 

Guiding 
Light 
(M-F) 
1-1:15 


P&G 
The  Brighter 
Day 


Animal 
Time 
S 


General 
Mills,  Fri. 
Ding  Dong 
School  L 


Sweets  Co. 

Tootsie 
Hippodrome 


Glamour 
Girl 
L 


Brown 
Shoe  Co. 
Smilin  Ed 
McConnell 


Hawkins 
Falls 
L 


Three  Steps 
To  Heaven 
L 


Ralston- 
Purina 
Space  Patrol 


The 
Bennetts 
L 


Fol/oiv  Your 
Heart 
L 


Local 


J  ergens 
Bride  & 
Groom  L 


Winky  Dink 
and  You 
S 


Rod  Brown, 
Bocket 
Banger 
S 


National 

Dairy 
The  Big 
Top 
L 


Gen.  Mills 
The  Lone 
■Ranger 


11-11:30 
Tom  Cor- 
bett  Space 

Cadet 
Int'l  Shoe 
Co.  (Alt.) 
with  Secret 

Files  of 
Capt.  Video 


1:30  PM 


1:45 


2:15 


2:30 


2:45 


3:00 


3:15 


3:30 


3:45 


4:00 


4:15 


4:30 


4:45 


5:00 


5:15 


5:30 


5:45  PM 


NBC 


Coca-Cola 
Eddie 
Fisher 


Amer.  Home 

Prod. 
ReaLemon 
News  J.Daly 


Camel 
News 
Caravan  L 


GE 
I  Married 
Joan 
F 


Scott 
My  Little 
Margie 
F 


Krafts 
Foods 
Television 
Theatre 
L 


Hazel 
Bishop 
This  Is 
Your  Life 
L 


ABC 


THURSDAY 

CBS  DuMONT 


NBC 


General 
Mills 
Lone 

Ranger 
F 


Thor 
Quick  as 
a  Flash 


Sherwin- 
Williams 
Pall  Mall 
Ray  Bolger 
Show 


Dr.  I.  Q. 
until 

1/18/54 


Kraft 
Foods 
Kraft  TV 
Theatre 


Local 


Amer.  Cig. 
&  Cig.  Co. 
News 
7:30-7:45  pm 


GE 
Jane  Froman 


Gen.  Elec. 
Meet  Mr. 
McNutley 


Singer  Swng 
4  Star  Plhs 
Weekly 


Lever  Lux 

Video 
Theatre  L 


Lever 
Rinso 

Big 
Town 

F 


Philip 
Morris 

Philip] 
Morris 
Playhouse 


Carter  Prod 
alt. 
Toni,  Inc. 
Place  the 
Face 


Walter  H. 
Johnson 
Candy  Co. 
Capt.  Video 


Marge  , 
Jeff 


Dinah  Shore 
Show  Chev- 
rolet L 


Joseph 
Schildkraut 


Tide  Water 
Associated 

Oil 
Broadway 

to 

Hollywood 


DuMont 

Labs 
What's 
the  Story 


Camel 
News 
Caravan  L 


DeSoto- 
Plymouth 
Groucho 
Marx 
F 


Borden 
T-Men  in 
Action 
F 


Chesterfield 
Dragnet 
F 


Ford 
Theatre 
F 


U.S. 
Tobacco 
Martin 
■  Kane 


ABC 


FRIDAY 

CBS  DuMONT 


NBC 


Amer.  Home 
Prod.,  News 
John  Daly 


General 
Mills 

Stu  Erwin 
F 


Lambert 
Hotpoint 

(alt.) 
Ozzie  & 
Harriet 
F 


Pepsi  Cola 
Playhouse 


Armour 
Bristol- 
Myers 
Paul  Hart- 
man  Show 


Sealy 
The 
Comeback 
Story 


Chevrolet 
Showroom 


GU- 
Oldsmobile 
News 


Chesterfield 
Perry  Como 


Gen.  Foods 
Baker's 

Food  Prod. 
Mama 
L 


R.  J. 
Reynolds 
Topper 


Schlitz 
Playhouse 
of  Stars 
L 


General 
Foods 
Sanka 
Our  Miss 

Brooks 


Brown  & 
Williamson 
My  Friend 
Irma 


American 
Oil  Hamm 
Brewing 
Person  to 
Person 


Longines 
Chronoscope 


Capt. 
Video 


Marge  4 
Jeff 


Melody 
Street 


Serutan  Co. 
Life  Begins 
at  Eighty 


P.  Lorillard 
Chance  of 
Lifetime 


Helene 
Curtis  and 

Carter 
Products 

Down 

You  Go 


Coca-Cola 
Eddie 
Fisher 


Camel 
News 
Caravan  L 


Dave 
Garroway 
Show 
Pontiac 
Dealers 
L 


Gulf  Life 
of  Riley 
9/18  F 


Simoniz  & 
|Amer.  C&C 
Big  Story 
L  &  F 


Campbell 
Soundstage 
L 


Gillette 

Fights 
9/11 
L 


Chcsebrough 
Greatest 
Fights  F 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


Tommy 
H enrich 
Sports  Show 


Dotty  Mack 
S 


Ex-Lax 
Leave  It 
to  the  Girls 


Talent 
Patrol 


Madison 
Square 
Garden 
Highlights 


Bayuk 
Cigar 
Saturday 
Night 
Fights 
L 


Fight  Talk 


On  Guard 


Meet  Millie 
S 


Sylvania 
Beat 
The 
Clock 
L 


Schick 
Sheaffer 

Pen 
Nescafe 
(Co-Spon- 
sorship) 
Jackie 
Gleason 
Show 


P.  Lorillard 

Two  for  the 
Money 


Int'l  Silver 
Alt.  Wks. 
Simmons 

My  Favorite 
Husband 


Chrysler 
Medallion 
Theatre 


Mr.  Wizzard 
F 


Amer.  Chicle 
DuMont 
Labs 
Col. 
Humphrey 
Flack 


10:30 
Wrestling 
from 
Chicago 


11:05 
Boyle- 
Midway 
Sports 
Showcase 


11:20 
Wrestling; 
Resumes 


Sunbeam  , 
Ethel  &  j 
Albert  J 
L 


Spike  Jones 
Show 
L 


Pet  Milk 
Original 
Amateur 
Hour 
L 


Your  Show 
of  Shows 
L 
and 
All  Star 
Revue  (1 
out  of  4) 
L 


Lucky  Strike 
&  Crosley 
Your  Hit 
Parade 
L 


8:00  PM 

6:15 


6:30 


6:45 


7:1 


NDAY 

DuMONT 


NBC 


Amer.  Forum 
of  the  Air 
L 


Religious 

Hour 
Frontiers 
of  Faith 
L 


American 
Inventory 
L 


President'. 
Week 
L&F 


Nature  of 
Things 
L 


Kukla,  Fran 
4  Ollie 
L 


Excursion 
L 


Quaker  Oats 
Zoo  Parade 
L 


Hallmark 
Hall  of 
Fame  Hall 
Bros.,  Inc. 
L 


MONDAY  -  FRIDAY 

ABC  CBS  DuMONT  NBC 


Art 
Linkletter's 
House  Party 

(See 
Footnote) 
2:30-3  pm 


Garry 
Moore 
Show 

(See 
footnote) 


Campbell 
Soup 

Double  or 
Nothing 
M-W-F 


I'll  Buy 
That  Tu& 
Th  2-2:30 
Sponsored 
by  Seeman 
Bros.  Tu& 
Th  2-2:15 
Only 


Colgate  Big 
Payoff 

MWF  Big 
Payoff  Sust. 

Tu.,  Thur. 


Paul  Dixon 
[Show  VCA 
and  River 
•Brand  Rice 
Mills, 
Partial 
Sponsors 


Bob  Crosby 
Tappan  Th] 
3:30-45  p.m. 

American 
Dairy  Asso. 
Tu,  Th 

3:45-4  p.m. 

Englander 
Fri.  3:30-45 

Gen.  Mills 
3:45-4 


Action  in  the 
Afternoon 
4-4:30  p.m. 


Gen.  Mills 
Barker  Bfll's 

Cartoons 
W&F  5-5:15 
p.m. 


Kate  Smith 
Hour 
9/21  LI 


P&G 
Welcome 
Travelers 
9/21  L 


P&G 
On  Your 
Account 
9/21  LI 


Atom 
Squad 


Pinky  he 
Show 
L 


Howdy 
Doody 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


Co-op 
Pro 
Basketball 


Explanation:  Programs  -in  italics,  sustaining; 
Time.  EST;  L.  live;  F,  film;  K.  kinescope  re- 
cording;  E,   Eastern   network;   M,  Midwestern. 

NBC— Mon.  thru  Fri.  "Today"  7-9  a.m.,  EDT  & 
CDT,     7:15-20     Wed.— Participating  sponsors. 

|  Mon.  thru  Fri.  "Kate  Smith";  4-4:15.  Mon.  thru 
Thurs.  P&G  4:45-5,  Mon.  Nestle — 4:15-30, 
Tue.  Doeskin — 4:45-5.  Tues.  Johnson  &  John- 
son—4:30-45.  Wed.  Pillsbury— 4 :45-5.  Wed 
Gerber— 4:15-30.  Thur.  Penick  &  Ford— 4  :30-45, 
Thurs.  Minute  Maid— 4:45-5,  Thur.  Simoniz— 
4:00-15.  Fri.  Knomark  4:15-45.  Fri.  Glidden— 
4:45-5,  Fri.  Toni. 

•Tuesdays,  8-9  p.m.,  Texas  Co.  for  Berle  except 
every  fourth:  week  when  Bulck  sponsors  "Circus 
Hour." 

5:30-6  p.m.,  M-F.  Firms  listed  sponsor  Howdy 
Doody  in  15  min.  segments. 

|  CBS — M. -Th.  Arthur  Godfrey  Time  10-10:15  a.m. 
M.  &  W.  Knomark,  Tu.  &  Th.  Kellogg. 

1 10:15-10:30  International  Cellucotton  alt.  days  with 
Snow    Crop   Mon.  -Thurs. 

1 10:30-45  M.  &  W.  Star-Kist  Tuna— Frigidaire, 
Tu.  &  Th. 

10:45-11  p.m.  M.  &  W.  Lever  Tu.  &  Th.  Toni  Co. 

11-11:15  M.  &  W.  Pillsbury,  Tu.  &  Th.  Nat'l 
Biscuit. 

111:15-11:30  M.  &  W.  Liggett  &  Myers  Tu.  & 
Thu.  Pillsbury  Mills  Inc.  Godfrey  Time  M.- 
Thu.  10-11:30. 

I  Garry  Moore.  Mon.  1:30-45  Masland  &  Pacific 
Mills;  1:45-2  p.m.  Hoover:  Tue.  1:30-43 
Cat's  Paw  1:45-2  Pillsbury;  Wed.  1:30-45  Swift 
1:45-2  p.m.  Best  Foods;  Thu.  1:30-45  Swift 
1:45-2  p.m.  Norge;  Fri.  1:30-45  Converted  like 
1:45-2  Kellogg. 


2:30-45  p.m. 
2:30-45  p.m. 
|  2:45-3    p.m.,    M. -Thu— Pillsbury 
House  Party. 


Thurs.— Green  Giant;  Tues.  — Kellogg 
M. .  W..  Fri.— Lever 

Fri. — Kellogg; 


1 


DUMONT— 11:30     a.m. -noon.      Sat.— Alt. 
"Secret  Files  of  Capt.  Video" 

BROADCASTING 
TELECASTING 
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How  to  Make 
a  Good  Movie 
on  any  budget! 

FILM  and 
the  DIRECTOR 

by  Don  Livingston  $4.50 

Mr.  Livingston,  an  experienced  Direc- 
tor of  more  than  60  films,  tells  you 
how  the  professional  gets  the  best 
results  from  his  actors  and  equipment. 
You'll  learn,  for  instance: 

•  How  to   achieve  good   composition  and 
continuity 

•  How  to  coordinate  the  three  major  ele- 
ments of  movie  production 

•  How  to  eliminate  unnecessary  expense  and 
save  valuable  production  time 

If  you  want  to  write,  produce,  or  direct 
better  movies  on  any  budget  for  any  audi- 
ence, you'll  find  much  practical  help  in  this 
book  .For  an  ON-APPROVAL  copy,  send  a 
postcard  to 

Box     3     60  Fifth  Ave.,  New  York  1  1 


|      The  Incomparable  ... 

APS  TV 

Production  Music 

LIBRARY 

321  different  TV  Production  Aid  Selec- 
tions, available  from  no  other  source, 
and  built  expressly  for  telecasters. 


More  telecasters  use  APS  than  any  other 
transcription  library — once  you've  heard 
this  APS  TV  production  music,  you'll 
know  why. 

HERE'S  WHAT  YOU  GET: 

321  different  TV  Production  Aid  Selections 
— music  available  from  no  other  source — 
all  carefully  coded  by  production  experts 
in  a  specially  designed  catalog  which 
actually  spells  out  the  most  functional 
use  of  every  single  selection.  Every  se- 
lection precisely  timed,  all  faithfully  re- 
produced on  16  inch  virgin  vinylite  lat- 
eral transcriptions  for  ease  of  handling 
and  highest  fidelity.  Every  selection 
tailored  to  meet  the  most  exacting  re- 
quirements. 

HERE'S  WHAT  YOU  PAY:  j 

Just  $19.50  per  month  on  a  simple  one  f 
year  contract  basis.  I 

Write,  wire  or  phone.  1 


Associated  Program  Service 

(A  Division  of  Mueak  Corp.) 
237  West  54th  Street  •  New  York  19  •  PLaza  7-7700 


HOW  IMPORTANT  IS  FILM? 

(Continued  from  page  78) 

produced  for  tv  use.  However,  intercon- 
nected and  non-network  stations  are  starting 
to  increase  their  use  of  special  tv-type  film. 

Non-interconnected  affiliates  as  well  as 
non-network  stations  are  increasing  their 
local  live  programming,  with  corresponding 
drop  in  the  ratio  of  film  productions.  A 
slight  decrease  in  local  live  programming 
is  shown  at  interconnected  network  stations. 
At  the  same  time  these  interconnected  out- 
lets have  increased  their  use  of  non-network 
films  slightly,  with  no  change  in  the  share 
of  programs  off  cable  or  microwave. 

The  percentage  of  network  kinescopes 
used  by  interconnected  affiliates  fell  off 
slightly  in  the  half-year  period  between  the 
two  surveys.    It  increased  a  fraction  of  a 


— a  drop  from  51.6%  in  network  originat 
at  interconnected  stations  and  gain  fr 
22.4%  in  the  non-interconnected. 

Comparison  of  the  number  of  total  ho 
on  the  air  showed  a  decline  in  operat 
hours  for  non-interconnected  affiliates  1 
non-network  outlets,  just  as  was  the  I 
among  interconnected  affiliates.  Operat' 
hours,  on  the  average,  fell  from  53  ho 
31  minutes  at  non-interconnected  afBlia 
to  46  hours  41  minutes  in  the  June-Dece 
ber  period.  At  non-network  stations  avert, 
hours  per  week  fell  from  50  hours  57  m 
utes  to  35  hours  52  minutes. 

The  average  interconnected  affiliate  < 
voting  49.6%  of  its  total  hours  to  netwc' 
programs  obtained  40.1%  from  coaxial 
microwave  sources  and  9.5%  from  kit! 
scope  films.  Last  June  51.6%  of  the  to 
programming  came  from  network  soura 
40.4%  from  cable-microwave  and  11.2 


FILM 

ON  THE 

NETWORKS 

 .  j 

(Figures 
average 

in  roman  are  for  average  week  of  last  December, 
week  of  last  June.) 

Figures  in 

italic  are  for  ; 

Total  Hours 

on  Air 
Per  Week 
(Average) 

LIVE 

No.  Hours     %  of  Total 
Per  Week    Hours  on  Air 

1 

FILM 

No.  Hours      %  of  Total 
Per  Week     Hours  on  Air 

ABC-TV 

A  38:15 
^  28:45 

23:30 

15:00 

61.4% 
52.2% 

14:45 
13:45 

38.6% 
47.8% 

CBS-TV 

A  71:45 
^  60:00 

65.55 

52:00 

91.8% 
86.7% 

5:50 
8.00 

8.2% 
73.3% 

DuMont 

A  27:30 
^  27:30 

27:30 
27:30 

100.0% 
100.0% 

0 
0 

0 
0 

NBC-TV 

A  67:26 

^  68:00 

53:23 
55:40 

79.2% 
8  J. 9% 

14:03 

72:20. 

20.8% 
78.7% 

percentage  point  in  the  case  of  non-inter- 
connected affiliates. 

As  was  the  case  in  the  first  survey,  inter- 
connected affiliates  devoted  a  much  higher 
share  of  their  operating  hours  to  network- 
originated  programs  than  the  non-intercon- 
nected stations.  The  interconnected  stations 
devoted  half  (49.6%)  of  their  time  to  net- 
work-originated programs  whereas  the  non- 
interconnected  affiliates  gave  just  one-fourth 
(24%)  of  their  hours  to  network  sources. 
There  was  only  slight  difference  in  the  trend 
at  each  station  group  during  the  half-year 


from  kinescopes. 

The  non-interconnected  affiliate  in  devoi 
ing  24%  of  its  time  to  network-originate 
programs  revealed  a  slight  increase  over  th 
22.4%  noted  a  half-year  ago. 

Use  of  films  by  television  networks  fei 
off  from  last  June  at  two  networks  and  in 
creased  slightly  at  a  third,  according  to 
separate  analysis  of  origination  source 
based  on  figures  from  the  networks  them 
selves.  Heaviest  film  user  again  is  ABC 
TV.   See  chart  above. 


ALL-UNION  POOL  PROPOSED 


CREATION  of  a  common  pool  in  which 
all  Hollywood  unions  and  guilds  would 
share  percentages  of  gross  receipts  from  sale 
of  theatrical  motion  pictures  to  television 
is  being  studied  by  a  Hollywood  AFL  Film 
Council  special  committee,  following  its  pro- 
posal last  week  by  independent  film  pro- 
ducer Robert  L.  Lippert.  He  had  previously 
made  such  a  proposal  to  Screen  Actors 
Guild,  but  no  follow  through  developed. 

Mr.  Lippert  stated,  however,  that  the  in- 
dependent motion  picture  producer  is  en- 
titled to  recoup  his  production  costs  before 
the  percentage  of  gross  receipts  from  tv 
would  be  turned  over  to  the  union  pool. 

"A  person  who  puts  up  money  for  pro- 
duction is  entitled  to  get  it  back  first,  and 
if  not  through  theatrical  release,  he  must 
get  it  back  from  tv",  Mr.  Lippert  said. 
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"When  the  picture  is  in  a  profit  position 
I  personally  feel  the  fair  way  to  take  can 
of  what  further  money  comes  in  from  t\ 
receipts  is  for  the  unions  and  guilds  tc 
create  a  pool  into  which  should  be  paid  z 
percentage.  The  unions  and  guilds  them- 
selves should  decide  how  that  money  be 
split  among  the  members.  Any  program 
for  tv  repayment  is  one  that  should  be 
shared  by  everyone,  not  any  single  group." 

Screen  Actors  Guild  stopped  Mr.  Lip- 
pert in  1952  from  making  independent  mo- 
tion pictures  in  this  country  when  he  sold 
a  group  of  theatrical  films  to  tv  made  after 
the  SAG  Aug.  1948  "cutoff"  date.  He  spent 
some  $11  million  in  film  production  from 
1946  to  the  time  when  halted  by  SAG,  ac- 
cording to  his  statement. 

Broadcasting    •  Telecasting 


_ 


LET'S  KEEP  IT  CLEAN 

Increasing  use  of  film  has  not  been  an  un- 
mixed blessing  for  film  distributors.  One 
trouble  has  been  that  with  new  customers 
entering  the  field,  film  handling  has  not  al- 
\  ways  been  expert.  Here  Warren  Van  Home, 
iof  CBS-Television  film  service  operations, 
J  suggests  ways  to  keep  film  clean  and  free 
\from  damage. 

j  STORY  content  and  production  standards 
;j  of  tv  film  shows  have  risen  considerably 
j  in  the  last  few  years.   But  with  new  and  in- 
experienced stations  mushrooming  through- 
j  out  the  nation,  the  physical  condition  of 
the  average  print  has  greatly  fallen  behind. 
Many  a  viewer  might  prefer  a  well-polished 
film  production  to  a  live  show,  but  all  agree 
'  that  nothing  is  more  annoying  to  the  home 
audience  than  a  good  show  spoiled  by  dirt 
and  film  scratches. 

To  often,  prints  that  have  run  no  more 
than  once  or  twice,  are  returned  to  our 
office  scratched  and  dirty  beyond  repair.  A 
lot  of  money  is  being  wasted  in  supplying 
new  prints  to  stations,  money  which  other- 
wise could  be  spent  on  new  and  better  pro- 
ductions. 

In  trying  to  find  the  root  of  this  dilemma, 
I  asked  a  veteran  projectionist  of  one  of 
the  major  New  York  theatres  what  his 
answer  and  advice  would  be.  Here  is  his 
five-point  program: 

1.  Keep  projection  booth  meticulously 
clean. 

2.  Ground  all  equipment  to  prevent  static 
from  drawing  dirt  onto  film. 

3.  After  each  show  examine  projector 
carefully  for  caked  emulsion  and  dirt  de- 
posits. One  small  particle  of  emulsion 
caught  in  the  pressure  gate  might  be  the 
cause  for  many  a  ruined  print. 

4.  Check  machines  periodically  for  burrs, 
worn  sprocket  teeth  and  locked  idlers. 

5.  Report  any  damage  of  the  film  to  the 
distributor. 

Handle  With  Care 

We  cannot  stress  enough  how  important 
it  is  that  film  be  handled  as  little  as  possible 
and  by  trained  film  personnel  only,  partic- 
ularly under  the  prevailing  custom  of  splic- 
ing commercials,  station  identifications, 
trailers,  etc.,  into  each  film  show.  Cutting 
tables  must  be  kept  clean  at  all  times. 

An  effective  and  inexpensive  gadget, 
which  assures  a  cleaner  and  more  enjoyable 
show,  is  used  by  most  laboratory  techni- 
cians. Anyone  can  make  it.  All  it  requires 
is'  a  piece  of  black  velvet  or  velveteen  7  by 
12  inches.  This  is  folded  to  make  a  cushion 
approximately  4  by  7  inches;  the  sides  are 
then  sewn  together.  After  the  film  has  been 
inspected  and  commercials  have  been  in- 
serted, the  film  should  be  slid  through  this 
pad  twice.  Very  little  pressure  is  necessary. 
The  reward  will  be  far  greater  than  the  time 
spent. 

Film  distributors  carefully  examine  and 
clean  prints  before  they  are  sent  out  to  sta- 
tions. This  service  cannot  be  rendered  to 
best  advantage  unless  the  stations  adopt 
the  same  professional  standards  in  handling 
film  which  are  practiced  throughout  the 
industry. 


land  M  TV 
CHAMPION 


vvith  a  ready-made 
audience  of  .  .  . 

70  MILLION 
FOLLOWERS 


•  HAM  FISHER'S  beloved  ALL  AMERICAN  CHAMP  .  .  .  now  brings 
the  impact  of  his  unparalleled  influence  and  public  acceptance  to  Tele- 
vision .  .  .  high  adventure,  romance,  humor,  boxing  ...  in  a  superb 
Hollywood  production  with  an  ALL-STAR  CAST,  including  Joe  Kirk- 
wood,  Cathy  Downs,  Sid  Tomack  and  Maxie  Rosenbloom. 

•  JOE  PALOOKA,  dramatic  half  hour  series,  is  your  best  guarantee  of 
maximum  audience  .  .  .  maximum  results. 


GREAT  NEW 


SHOWS 


Mm       FOR  LOCAL  AND  REGIONAL  SPONSORSHIP 

PLUS  . . .  Comprehensive  Promotion,  Exploitation  and  Merchandising  Aids 


frcttM-'  Human!  love-aMef 

Life  with 


a-' 


■fe 


Elizabeth 


LIFE  WITH  ELIZABETH  is  30 
minutes  of  the  gayest,  funniest 
and  most  heart-warming  comedy 
to  capture  the  hearts  of  televi- 
sion audiences  .  .  .  starring  TV 
Academy  Award  winner,  Betty 
White,  voted  "Queen  of  Holly- 
wood television"  and  featuring 
irrepressible' Del  Moore  ..tested 
and  proved  successful  on  the 
West  Coast  .  .  .  now  available  on 
film  .  .  .  your  opportunity  for 
greater  sales  ...  39  episodes  — 
half -hour  weekly  —  sponsor's 
commercials  cued  without  im- 
pairing or  interrupting  the  show! 


C  O  At  PA  A/ y  /A/C 


420  MADISON  AVE.,  NEW  YORK  17,  N.  Y. 

MUrray  Hill  8-5365  '^^^^^ 
HOLLYWOOD   PORTLAND  KANSAS  CITY   CHICAGO  CLEVELAND   IN  CANADA  S.W.  CALDWELL  LTD.  TORONTO 
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You  are  looking  at  THE  GREATEST 

book  on  BROADCASTING  today! 


WE  call  BROADCASTING  • 
TELECASTING  a  "book".  It  is 
not.  That's  a  sort  of  affectionate 
house  term.  P.®T  is  the  Time,  Fortune, 
Newsweek,  Forbes  or  Wall  Street  Jour- 
nal of  one  of  the  most  vibrant  arts  in 
our  world  today — broadcasting. 

BROADCASTING  •  TELECASTING 
is  a  weekly  magazine.  It  is  also  a  sort 
of  newspaper.  From  its  key  office  in 
Washington  it  fingers  the  pulse  of  what 
goes  on  anywhere  through  its  crack  corre- 
spondents in  New  York,  Hollywood,  Chi- 
cago and  Toronto.  Its  string  of  news 
centers  dot  the  globe. 

When  we  say  "anywhere"  we  mean  any- 
thing that  happens  anywhere  that  affects 
radio  and  television,  be  it  from  The 
White  House  to  Marcella's  backyard  in 
Yucatan. 

B»T  is  vigorous. 

Interesting,  but  not  sensational. 

Fearless,  but  fair. 

Is  it  any  wonder  that  a  book  like  this  wins 
acclaim  from  coast  to  coast,  whose  au- 


A  BOOK  THAT  EXPLAINS.  .  .  . 

Color  and  its  effect  on  tv. 

Time-buying  and  its  effects  on  advertising 
and  public  acceptance  and  opinion. 

The  fundamental  use  of  film  and  its  ac- 
ceptance; psychologically  and  financially. 

A  book  whose  "at  deadline"  crackles  with 
spot  news. 

A  book  whose  editorials  are  //o/7/-page 
news  on  the  back  page  of  the  most  alive, 
vital  and  vigorous  publication  in  the  field 
today  ...  a  book  which  is  read  from 
cover  to  cover.  .  .  . 

Little  wonder  more  people  more  often, 
year  in  and  year  out  say,  "Make  mine 
B#T,"  when  it  comes  to  buying  advertis- 
ing schedules  which  will  make  thousands 
upon  thousands  of  agency,  station  and 
network  executives  in  am,  tv,  film  and  all 
related  industries  holler  "gimme"! 

Subscribe  to  this  incomparable  weekly 
today. 


*  Ask  for  a  packet  of  blunt,  unadorned  facts 
based  on  intensive  studies  conducted  by  Elmo 
Roper  and  other  shrewd  appraisers  of  public 
and  private  opinion.  It's  free.  Just  write,  wire 
or  phone  the  address  below. 

our  address  is.  .  . 

BROADCASTING  TELECASTING: 

1735  DeSales  Si.,  N.W. 
Washington  6,  D.  C.  ME.  8-1022 


IPROGRAMS  &  PROMOTION^- 


NBC's  Berlin  Film  Lauded 

A  DOCUMENTARY  film  produced  by 
the  NBC  Dept.  of  News  &  Special  Events, 
entitled  "Berlin — Window  on  Fear,"  has 
been  praised  by  Brig.  Gen.  Charles  F. 
Craig,  commandant  of  the  U.  S.  Sector 
of  Berlin.  Pointing  out  that  the  film  is 
being  used  in  the  troop  orientation  pro- 
gram in  Western  Germany,  Gen.  Craig 
wrote  to  NBC  that,  in  his  opinion,  the 
film  "portrays  accurately  and  intelligently 
the  development  of  Berlin  from  the  end 
of  the  war  until  the  present  time."  The 
film  contrasts  the  east  and  west  sectors 
of  Berlin,  showing  how  Russians  removed 
from  their  area  entire  factories,  their 
equipment  and  even  their  personnel. 


lONCERT  SERIES 

IBS  RADIO  is  presenting  the  Philadelphia  Or- 
hestra,  conducted  by  Eugene  Ormandy,  in  a 
leries  of  ,one  hour  concert  broadcasts  (Sat., 
-7  p.m.  EST),  which  started  Jan.  2.  Music 
ommentator  for  the  series  is  Eric  Hodgins, 
ontributing  editor  of  Fortune  magazine. 


CHURCH  OF  YOUR  CHOICE' 

JILLED  as  a  new  departure  from  religious 
(lews  programs  is  the  daily  15-minute  Church 
\j  Your  Choice  series  on  WBAW  Barnwell, 
5.  C.  Local  clergymen  present  local  news  in 
lerms  of  their  church,  members,  organizations 
and  activities.  The  idea  was  developed  by 
Frank  Harmon,  assistant  manager-program  di- 
rector, and  has  been  entered  for  a  Peabody 
lAward. 


Vacationers  keep  posted 

TO  KEEP  Canadians  vacationing  in  Florida 
acquainted  with  local  and  national  Canadian 
news,  five-minute  morning  newscasts  of  Cana- 
dian items  are  being  sponsored  by  a  Canadian 
grocery  chain,  Dominion  Stores  Ltd.,  Toronto, 
on  WKAT  Miami  Beach,  and  WFLA  Tampa, 
six  days  weekly.  Dave  Price,  Canadian  sports- 
caster,  telephones  from  Toronto  a  summary 
of  the  day's  Canadian  news,  weather  and  stock 
market  report  to  each  station,  where  it  is  taped 
and  broadcast  at  9:25  a.m.  on  WKAT  and 
9:55  a.m.  on  WFLA.  The  later  time  for  the 
Tampa  station  is  to  accommodate  the  older  gen- 
eration of  Canadians  who  winter  there. 


KBID  ISSUES  REPORT 

TV  DEALERS  in  Fresno-San  Joaquin  Valley 
area  of  California  have  received  a  special 
year-end  report  from  KBID  (TV)  Fresno  on 
progress  in  getting  that  station  on  the  air,  to 
assist  dealers  in  sales  planning.  The  report 
stated  that  station  offices  and  studios  in  Fresno 
civic  center  are  completed,  as  is  the  transmit- 
ter building  on  Bear  Mountain,  28  miles  east 
of  the  city.  Robert  Wesson,  general  manager, 
submitted  the  estimate,  based  on  contractor 
reports  and  equipment  shipments,  that  station 
would  be  on  the  air  by  latter  part  of  January. 


YOUNG  TALENT 

A  NEW  series  of  classical  music  concerts,  titled 
Young  Musicians,  which  features  talented  young 
students,  has  been  scheduled  each  Sunday  on 
WFIL  Philadelphia  from  4  to  4:30  p.m.  The 
series  is  being  presented  in  the  public  interest 
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GOOD  FOR  A  PROFITABLE 
PASSAGE  THROUGHOUT 
THE  MfD-SOUTH  S 
FASTEST-GROWING  MARKET 


GREENSBORO, 

H.C. 

via 

wfmy-tv 

via 

DURHAM, 
H.C. 

via 

wfmy-tv 
H.C. 

via 

DANVILLE, 
VA. 

via 

wfmy-tv 

mm  tow, 

via 

MDSVILLE, 
H.C. 

via 

wfmy-tv 
\xwmm 

via 


BURLINGTON 
H.C. 

via 

wfmy-tv 


SALISBURY 
N.C.  9 

via 

vffmy-tv 


via 


this  is 

just 

the 

ticket  to  sell  the  real 

North  Carolina  market. 

If  you  want  to  go  places  in  a  profitable 
way  throughout  the  fastest-growing 
area  of  the  fast-growing  mid-South  . . 
WFMY-TV  is  ready  to  cover  a  lot  of 
ground  for  you  in  a  hurry. 

Your  itinerary,  via  Channel  2,  includes 
a  market  that's  $1,500,000,000 
strong  in  buying  power,  .home  of 
some  of  the  biggest,  best-known  names 
in  American  manufacturing  .  .  rich  with 
payrolls  that  stem  from  a  busy  combina- 
tion of  industry  and  agriculture. 

When  your  message  travels  via  WFMY-TV., 
you're  sure  of  a  warm  and  resultful 
welcome  in  television  homes  all  over 
this  progressive  region.  For  more  sales 
in  the  heart  of  the  mid-South,  WFMY-TV 
is  just  the  ticket! 

wfmy-tv 

Basic  CBS  Affiliate  -  Channel  2 

Greensboro,  N.  C. 

Represented  by 

Harrington,  Righter  &  Parsons,  Inc. 
New  York— Chicago— San  Francisco 
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First 


CLEVELAND'S 

CHIEF  STATION 

5,000  WATTS— 850  K.C 
BASIC  ABC  NETWORK 
REPRESENTED 
BY 

H  -  R  REPRESENTATIVES 

t 


\IfJVff 

«UVHAM0'S  CUieJ  STATION 


The  best 
way  to 
sell  the 

KANSAS 
FARM 

MARKET 


use  the 
KANSAS 
FARM 
STATION 

wibw  cxAr 

Ben  Ludy,  Gen.  Mgr.,  WIBW-KCKN 
Rep.  Capper  Publications,  Inc. 


PROGRAMS  &  PROMOTION 


Eye  Counted  in  Billions 

FIGURES  compiled  by  Oscar  Katz, 
CBS-TV  director  of  research,  reveal  the 
CBS-TV  "eye"  has  been  seen  collectively 
more  than  75  billion  times  since  it  was 
introduced  more  than  two  years  ago  as 
the  tv  network's  trademark  for  station 
breaks  and  program  announcements. 

The  trademark,  which  is  said  to  be 
seen  about  100  million  times  daily  by 
televiewers  throughout  the  country,  was 
designed  by  William  Golden,  creative 
director  of  CBS-TV's  advertising  and 
sales  promotion  department.  Network 
researchers  have  computed  that  75  billion 
is  31  times  the  world's  population;  135 
times  the  popular  votes  cast  for  the  major 
Presidential  candidates  since  1824,  and 
50  million  times  the  height  of  the  Em- 
pire State  Bldg. 


by  WFIL  in  cooperation  with  the  Committee 
for  Young  Musicians,  Philadelphia.  The  Com- 
mittee for  Young  Musicians,  founded  21  years 
ago,  has  been  active  in  aiding  young  people  in 
showing  their  talents  to  as  large  an  audience 
as  possible. 


WGN  FARM  BROCHURE 

A  FARM  SALES  promotion  brochure,  distrib- 
uted by  WGN  Chicago  to  its  agencies  and  po- 
tential clients,  tells  in  charts  and  pictures  the 
story  of  that  station's  extensive  farm  news  cov- 
erage. The  pamphlet  contains  lists  of  the  sta- 
tion's farm  advertisers  and  daily  market  and 
farm  service  broadcasts,  and  pictures  of  its 
broadcast  personalities.  It  describes  in  words 
and  pictures  how  WGN  helped  in  conducting 
the  "greatest  show  ever  staged  in  a  cornfield," 
the  Illinois  and  National  Corn  Picking  Contest. 


HANDY  PROMOTION 

A  POCKET-sized  card  has  been  sent  to  ad- 
vertising agencies  by  WTOP  Washington.  The 
card  enables  an  advertiser  to  translate  a  Pulse 
rating  into  the  equivalent  number  of  homes  and 
listeners  it  represents,  can  tell  a  timebuyer 
if  the  audience  he  wants  to  reach  is  available 
or  a  copy  writer  what  segment  of  the  audience 
is  dominant  at  what  particular  time  of  day. 


GOLDEN  WEDDING  BANQUET 

KWED  Seguin,  Tex.,  sponsored  a  golden  wed- 
ding anniversary  banquet  for  42  Guadalupe 
Valley  couples  who  had  been  married  at  least 
50  years.  Henry  Lehnhoff,  program  director 
KWED,  served  as  m.c.  for  the  promotion,  held 
at  the  Aumonl  Hotel  in  Sequin. 


GIFTS  FOR  NEEDY 

WLS  Chicago  reports  many  favorable  comments 
in  connection  with  an  unusual  Christmas  gift 


project  it  used  this  year  for  the  first  time, 
stead  of  sending  personal  gifts  to  local  radio  ! 
trade  and  newspaper  executives,  the  statij 
sent  gifts  to  individual  under-privileged  cl[ 
dren  under  the  name  of  the  particular  exe(| 
tive.    Station   notified   writers   of   intent  jl 
remain    anonymous    and    dispatched  rol] 
skates   and   other   toys   to    children  wht 
names  were  furnished  by  Chicago  Off-TJ[| 
Street  club.    Story  of  WLS'  goodwill  gestt 
was  published,  however,  by  the  Chicago  Tr\\ 
une. 


KTXL-TV  'FACT  FILE' 

KTXL-TV  San  Angelo,  Tex.,  has  distribut'1] 
a  booklet  labeled  a  television  "Fact  File"  wh^ 
covers  all  phases  of  its  operation.  Pages 
devoted  to  coverage,  marketing  set  count,  si 
vey,  rates,  merchandising,  technical,  prograri 
live  shows,  sponsors  and  staff  and  are  supp 
mented  by  charts,  diagrams  and  pictures. 


PREMIUM  RESULTS 

WHO  Des  Moines  reports  excellent  responjl 
to  a  scissors  premium  offer  on  its  weekdil 
morning  show  The  Kitchen  Club.  Within  fo|[ 
weeks  after  the  offer,  7,502  women  sent  the 
quired  boxtop  and  $1  to  the  station.  Of  til 
total  requests,  343  came  from  other  statq 


KKTV  (TV)  OPEN  HOUSE 

MORE  THAN  5,000  persons  attended  an  ope! 
house  staged  last  month  by  KKTV  (TV)  aip 
KVOR  Colorado  Springs,  Colo.,  marking  til 
television  station's  first  anniversary  on  the  a 
and  its  first  telecast  from  a  new  radio-tv  cent( 
in  the  Winfield  Scott  Block,  512  S.  Tejon,  jj 
that  city. 


WAVE  INC.  WELCOMING 

IN  A  MEETING  held  mid-December  Georg 
W.  Norton  Jr.,  president  of  Wave  Inc.  (WAVE 
AM-TV  properties),  welcomed  NBC  Spot  Sal^ 
television  salesmen  at  that  station.  NBC  Spq 
Sales  is  the  new  national  sales  representativj 
for  WAVE,  Inc. 


Closehand  Coverage 

WREB  Holyoke,  Mass.,  has  received 
commendations  from  city  officials  for 
outstanding  community  service  performed 
during  a  fire  Dec.  28  which  caused 
damages  estimated  in  the  hundreds  of 
thousands  of  dollars  and  destroyed  a 
combination  business  and  dwelling  block 
in  the  city's  shopping  district. 

From  WREB  studios  across  the  street 
News  Director  Warren  Craig  took  a  hand 
microphone  to  the  scene  for  a  running 
commentary,  while  Vern  Jones,  a  member 
of  the  station's  news  and  special  events 
staff,  interviewed  some  of  the  75  people 
made  homeless  by  the  fire.  WREB  fa- 
cilities were  used  by  the  mayor,  police 
chief  and  the  local  Red  Cross  director 
to  broadcast  emergency  messages  for  as- 
sistance and  cooperation  from  citizens. 
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 PEOPLE  

Advertisers 

lymond  N.  Bostock,  assistant  vice  president, 
d  John  E.  Farrell,  secretary,  P.  Ballantine 
Sons,  Newark,  named  vice  presidents. 

Iirl  Schmid,  assistant  advertising  manager, 
ars  Roebuck  &  Co.,  Salt  Lake  City,  named 
vertising  manager. 
1>4hn  B.  Daniels,  advertising  staff,  Minneapolis- 
ijoneywell  Regulator  Co.,  appointed  advertis- 
jg  manager  for  firm's  Canadian  subsidiary, 
linneapolis-Honeywell  Regulator  Co.  Ltd., 
oronto. 

W.  Lawrence,  Borden  Co.  Ltd.,  Toronto, 
Jiected  first  national  president  of  the  Canadian 
jublic  Relations  Society.  Stuart  Richardson, 
iorthern  Electric  Co.  Ltd.,  Montreal,  sub- 
diary  of  Western  Electric,  elected  vice  presi- 
l;nt. 


Agencies 


trank  Kemp,  assistant  media  director,  and 
toward  Kuhn,  assistant  research  director, 
Compton  Adv.  Inc.,  N.  Y.,  elected  vice  presi- 
jents  of  that  agency. 


Mr.  Kemp 


Mr.  Kuhn 


Clifford  E.  Bolgard,  media  director,  Sherman 
&  Marquette  Inc.,  Chicago,  elected  a  vice 
>resident  of  that  agency. 

Lawrence  V.  Stapleton,  director  of  Florists 
Telegraph  Delivery  Assn.  account  for  Grant 
\dv.  Agency,  N.  Y.,  elected  a  vice  president. 
jLeo  M.  Fremont,  account  executive,  Arnold 


VACATIONING  Edward  Lamb,  business- 
man-broadcaster owner  of  Pennsylvania, 
Ohio  and  Florida  radio-tv  properties,  and 
his  daughter  Priscilla  go  in  for  skiing  at  the 
Mont  Gabriel  Club  in  the  Laurentian 
Mountains,  Canada. 


■ 
11 


RULES: 


7*  For  every  NO  answer  you  receive  20  points. 
2»  For  every  YES  answer  you  receive  20  points. 
3*  A  perfect  score  is  100. 
4»  See  below  for  prizes. 


DID' J  A  KNOW      WTRF-TV  will  reach  over  100,000  televi- 
sion homes? 

DID' J  A  KNOW      WTRF-TV  is  a  VHF  station  on  Channel  7? 

DID' J  A  KNOW      WTRF-TV  will  operate  with  316,000  watts 
^  visual  ERP? 

DID'  J  A  KNOW      WTRF-TV  is  a  primary  NBC-TV  station  and 

is  interconnected? 

DID' J  A  KNOW      WTRF-TV    has    a    2,890,000  population 

within  its  Grade  A  and  B  cov- 
erage area? 

PRIZE:  If  your  combined  YES-NO  score  is 
100  your  prize  will  be  the  results 
received  from  your  advertising  on: 


WHEELING,  W.  VA.,  BELLAIRE  &  MARTINS  FERRY,  OHIO 
STEUBEN VI LLE,  OHIO  AND  WEIRTON,  WEST  VA. 

Represented  bv  GEORGE  P.  HOLLINGBERY  CO. 
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PEOPLE 


M.  Niemeyer  &  Assoc.,  St.  Paul  and  Minneap- 
olis, elected  vice  president. 

Don  Gorder,  production  manager,  W.  E.  Feath- 
erstone  Adv.  Agency,  Salt  Lake  City,  to  Gar- 
diner Adv.  Agency,  same  city,  as  vice  president. 

Edward  Codel,  tv  director,  Joseph  Katz  Co., 
Baltimore,  and  H.  J.  Grenthot,  assistant  treas- 
urer, named  to  board  of  directors  of  that  firm. 

Ray  B.  Collet,  account  executive,  to  vice  presi- 
dent and  manager  of  Toronto  office,  Young  & 
Rubicam  Ltd.,  succeeding  W.  H.  Poole  who  is 
taking  over  managership  of  agency's  Montreal 
office. 

John  Wiley,  former  manager,  Kenyon  &  Eck- 
hardt  Inc.,  S.  F.,  to  Ruthrauff  &  Ryan  Inc., 
same  city,  as  account  executive  and  member  of 
plan  board. 

Leslie  C.  Bruce  Jr.,  Sherman  &  Marquette, 
N.  Y.,  and  Lloyd  Curtiss  Jr.,  Colgate-Palmolive 
Co.,  N.  Y.,  to  Kastor,  Farrell,  Chesley  &  Clif- 
ford, N.  Y.,  as  account  executives. 

Mort  Sinow,  owner  of  L.  A.  agency  bearing 
his  name,  to  Clark  Collard  Adv.  Agency,  same 
city,  as  account  executive. 

J.  L.  Quisenberry,  advertising  manager,  Axel- 
son  Mfg.  Co.,  Vernon,  Calif.,  to  Dan  Ebberts 
Advertising  Service,  Huntington  Park,  Calif., 
as  account  executive. 

John  A.  Giesy,  production  manager  and  ac- 
count executive,  House  &  Leland,  Portland, 
Ore.,  to  Grant  Adv.  Inc.,  same  city,  as  manager. 

Roddy  Rogers,  executive  producer  and  director 
of  tv  production,  WFIL-TV  Philadelphia, 
named  manager,  radio-tv  production,  Ward 
Wheelock  Co.,  N.  Y. 


Col.  Harold  Crellin  (U.S.A.  Ret.),  formerly 
with  Griswold-Eshleman  Co.,  Cleveland,  ap- 
pointed art  director  and  production  manager, 
McDonald  &  Haggard  Inc.,  Nashville. 

Howard  M.  Trevathan,  account  executive,  Reu- 
ben H.  Donnelly  Corp.,  Phila.,  to  the  contact 
dept.,  Gray  &  Rogers,  same  city. 

Cowl  Rider,  associate  editor,  Richmond,  Va., 
News  Leader,  to  copy  dept.,  N.  W.  Ayer  & 
Son  Inc.,  Phila.  Walter  R.  Avis,  formerly  ad- 
vertising-merchandising manager,  Zippo  Mfg. 
Co.,  to  plans-merchandising  dept.,  same  agency. 

Elizabeth  Thompson  named  director  of  media 
for  Kiesewetter,  Baker,  Hagedorn  &  Smith, 
N.  Y.,  effective  immediately. 

Muriel  Mack,  radio-tv  timebuyer,  Benton  & 
Bowles  Inc.,  N.  Y.,  to  Meldrum  &  Fewsmith 
Inc.,  Cleveland,  in  same  capacity. 

Nisma  L.  Wenger,  advertising  manager,  J.  C. 
Penney  Co.,  Portland,  Ore.,  to  Blitz  Adv.  Agen- 
cy, that  city,  as  copy  writer. 

Warren  P.  Isham,  sales  manager,  California 
Bench  Co.,  L.  A.,  forms  agency  bearing  his 
name  in  Long  Beach,  Calif.  Staff  members 
are  Ralph  M.  Cissne,  recently  released  from 
USAF,  publicity;  Martin  Wolfson,  Eastman 
Office  Supply  Co.,  Long  Beach,  art  and  produc- 
tion; and  Lorraine  Harold,  Wilkening  Mfg.  Co., 
Philadelphia,  office  manager.  Agency  address 
is  1084  Atlantic  Ave.  Telephone:  Long  Beach 
358313. 

James  S.  Holme,  Arthur  G.  Rippey  &  Co.,  and 
Frank  Karsh,  Denver  Adv.  Co.,  both  Denver, 
named  general  chairman  and  public  informa- 
tion committee  head,  respectively,  of  Denver 


NORTHWEST 

FLORIDA'S 

first 

TV  STATION 

WPFA-TV 

CHANNEL  15 
Exclusively  CBS    •  DuMont 

CONTACT 

Adam  J.  Young,  Jr.,  Inc.,  National  Representatives 

OR 

F.  E.  Busby,  Vice  President  &  General  Manager 


area  Red  Cross  fund  campaign. 

Stations 

Robert  W.  Standart,  general  manager,  WIT 
(TV)  Miami,  elected  vice  president  in  charj 
of  sales. 

Carl  Mclntire,  KACY-TV  St.  Louis,  promote 
to  station  director  and  vice  president;  Ste^ 
Rowan,  from  KTHS  Little  Rock,  appoint^ 
news  editor,  and  Bill  Fields,  from  WCPO-AlY 
TV  Cincinnati,  named  disc  jockey. 


Floyde  E.  Beastoi 

sales  dept.,  WNB 
(TV)  Chicago1 
named  sales  mar 
ager.  John  Walke 
sales  service  ma 
ager,  that  statio 
appointed  salesma 

Ed  Burch,  radio  sale 
r  ep r e  s  e n  ta  tiv 
KMYR  Denver, 
sales  staff,  KOA-T 
same  city. 


Mr.  Beaston 
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Sid  Held,  commercial  manager,  KVEN  Ve 
tura,  Calif.,  named  general  manager,  replacin 
Harry  Engel,  who  retains  financial  interest 
station  but  will  devote  full  time  to  operatio 
of  KUAM  Agana,  Guam.   Mr.  Engel  has  sol 
his  interest  in  Western  Radio  Sales,  Holly1 
wood,  station  representatives,  to  Carl  Schuelt 
general  manager  of  firm.   Western  Radio  Sal 
continues  at  1540  N.  Highland  Ave. 

Jack  Moody,  disc  m.c,  WING  Dayton,  Ohi 
appointed  account  executive,  that  station. 

Robert  J.  Sullivan,  promotion  manager  of  WO 
New  York,  appointed  sales  promotion  manag 
of  WOR-AM-TV,  and  Annette  Francis,  former 

ly  with  advertising  staff  of  Frederic  W.  Ziv  Co 
Cincinnati,  has  been  named  assistant  promo, 
tion  manager  of  both  stations. 

Willard  L.  Kline,  station  manager  and  sale 
director,  KEPO  El  Paso,  to  KLYN  Amarill^ 
as  general  manager. 

Tom  Johnson,  commercial  manager,  KTOfc 
Oklahoma  City,  named  general  manager. 

Leo  E.  Persselin,  producer-director,  WOI-TV 
Ames,  Iowa,  to  WBAY-TV  Green  Bay,  Wis 
as  program  director. 

Fred  D.  Shaver,  assistant  director  of  progran 
development,  WOI-TV  Ames,  Iowa,  to  WTPJ 
(TV)  Schenectady,  N.  Y.,  as  program  directoi 
and  production  manager. 

H.  Clifton  Rodgers,  m.c.-entertainer,  WHKK 
Akron,  Ohio,  appointed  program  director. 

Rodney  Ford,  news  staff,  WAVE  Louisville 
Ky.,  named  news  director,  WAVE-AM-TV 
Les  Gaddie  named  WAVE-TV  news  editor. 

Dick  Campbell,  program  director,  KOTV  (TV) 
Tulsa,  promoted  to  station  manager. 

Red  Gardner,  producer,  WBBM  Chicago,  ap 
pointed  staff  producer,  WBBM-TV. 

Fred  K.  Leo  named  director  of  sports,  KMYR 
Denver.  B»T,  Dec.  21,  1953,  listed  him  as! 
Fred  K.  Lee. 

Glendora  Folsom,  NBC  script  service  dept., 
Broadcasting   •  Telecasting 


i  lolly  wood,  named  to  program  dept.,  WMGT 
TV)  Adams,  Mass. 

fames  F.  Clark  promoted  to  news  editor,  WWJ- 
M-FM-TV  Detroit. 

ocko  Maxwell,  announcer,  WNJR  Newark, 
■J.  J.,  promoted  to  director  of  sports. 

im  Hawthorne,  former  disc  m.c.  personality, 
XNXT  (TV)  and  KNBH  (TV),  both  Holly- 
wood, to  KTLA  (TV)  same  city,  in  similar 
Rapacity. 

jban  Valentine,  columnist,  Salt  Lake  Tribune, 
ins  Bruce  Vanderhoof's  morning  radio  pro- 
;ram,  KDYL  Salt  Lake  City. 

jbarleton  D.  Brown,  president  and  general  man- 
ager, WTVL  Waterville  and  WRKD  Rockland, 
Me.,  injured  in  automobile  accident  Dec.  16, 
pas  been  discharged  from  Johnson  Memorial 
.Hospital,  Stafford  Springs,  Conn. 

ifune  Valli,  recording  star  formerly  with  NBC- 
TV  Hit  Parade,  was  married  Dec.  24  to  How- 
ard Miller,  Chicago  disc  m.c.  and  star  of 
jwNBQ  (TV)  Chicago  Close-Up. 

uff  Kliewer,  operations  manager,  WVEC-TV 
ampton,  Va.,  father  of  girl,  Linda  Elizabeth, 
Sbec.  28. 

i 

JPhil  Alampi,  WABC  New  York  farm  and 
^garden  editor,  elected  president,  Men's  Garden 
plub  of  New  York. 

ijKay  Neumann,  hostess  of  Kay's  Kitchen, 
zlWDTV  Pittsburgh,  and  Don  Comer,  TWA  traf- 
fic dept.,  same  city,  were  married. 

Red  Rowe,  host-m.c.  on  CPTN  Panorama 
'Pacific,  father  of  girl,  Katherine  Ann,  Dec.  25. 

iGeorge  Bristol,  director  of  advertising  and 
isales  promotion  for  CBS  Radio,  father  of  girl, 
'Patricia,  Dec.  23. 

Film 

Frank  MacDonald,  director  of  12  Annie  Oak- 
ley tv  films  for  Annie  Oakley  Productions,  Hol- 
lywood, rejoins  William  F.  Broidy  Productions, 
that  city,  as  director  on  Wild  Bill  Hickok  film 
series  and  firm's  theatrical  features. 

Vernon  Clark,  vice  president,  Gross-Krasne 
Inc.,  Hollywood,  father  of  girl,  Dec.  24. 

Manufacturers 

Dick  O.  Klein,  formerly  vice  president-general 
manager  of  Raytheon  Distributors  Inc.,  Chi- 
cago, named  director  of  marketing  for  Raytheon 
Mfg.  Co.'s  television  and  radio  division,  and 
assistant  vice  president  of  parent  company. 

Charles  F.  Stromeyer,  vice  president  in  charge 
of  manufacturing  and  engineering,  CBS-Hy- 
tron,  Danvers,  Mass.,  tube  manufacturing  div. 
of  CBS,  promoted  to  executive  vice  president 
of  the  company. 

F.  Leo  Granger,  distributor  sales  manager, 


Loyal  Opposition 

A  TWO-DAY,  all-expense  holiday  trip 
to  Apple  Valley  Inn,  Calif.,  won  by 
Larry  Buskett,  KLAC  Hollywood  sales 
manager,  at  a  Christmas  party  by  the 
Hollywood  Ad  Club,  was  all  the  sweeter 
because  the  prize  was  contributed  by 
competitor  KBIG  Avalon,  Calif. 


WBNS-TV 

the  nation's 


leading    test  market 


station 


A  recent  TV  Time  Popcorn  test  campaign  using  live  participa- 
tion spots  on  WBNS-TV's  top  rated  Western  Round-Up  program, 
resulted  in  effecting  distribution  among  75%  of  all  independent 
grocery  outlets  and  the  majority  of  the  top  grocery  chain  outlets 
in  the  area. 

Such  peak  sales  results  are  consistent  on  this  popular  daytime 
western  show  aired  daily  in  Central  Ohio. 

Your  products  too  can  build  sales  and  distribution  records  on 
WBNS-TV,  the  nation's  leading  test  market  station. 


WBNS-TV 

COLUMBUS,  OHIO     •     CHANNEL  10 

CBS-TV  NETWORK  —  A  /filiated  with  Columbus  Dispatch 
and  WBNS-AM  •  General  Sales  Office:  33  North  High  St. 
REPRESENTED  BY  BLAIR  TV 
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radio-television 
Co.,  Rochester, 
that  division. 


division, 
appointed 


Stromberg-Carlson 
sales  manager  of 


Joseph  A.  Zulvvin,  Zenith  Radio  Corp.,  regional 
manager  in  Washington,  Baltimore  and  Phila- 
delphia areas,  to  Hoffman  Radio  Corp.,  L.  A., 
as  midwestern  states  district  manager. 

Harry  R.  Roden,  73,  security  officer,  Allen  B. 
DuMont  Labs.,  Clifton,  N.  J.  (television  trans- 
mitter division  plant),  died  Dec.  18. 

Program  Services 

James  J.  Draddy,  New  England  district  man- 
ager for  Columbia  Records,  appointed  director 
of  promotion,  headquartered  in  New  York. 

George  White,  film  editor  formerly  with 
M-G-M-,  has  formed  Sun  Island  Agency,  with 
offices  at  9893  Santa  Monica  Blvd.,  Hollywood, 
to  handle  art  directors,  cameramen,  film  edi- 
tors, sound  technicians,  production  and  office 
personnel  for  tv,  motion  picture  and  allied 
industries. 

Daniel  G.  Forbes  named  director  of  merchan- 
dising, Specialty  Adv.  Service  Inc.,  Long  Island 
City,  N.  Y. 

Filix  D.  Snow,  66,  third  vice  president,  Inter- 
national Alliance  of  Theatrical  Stage  Em- 
ployes and  Moving  Picture  Machine  Operators 
of  U.  S.  and  Canada,  died  Dec.  25. 

Professional  Services 

William  J.  Gaskill,  public  relations  director, 
Hawaiian  Pineapple  Co.,  Honolulu,  to  Ivy 
Lee  &  T.  J.  Ross,  New  York  public  relations 
counseling  firm. 


AWARDS 


ACTOR  Lloyd  Nolan  (2d  from  r)  presents  WBZ-TV  Boston  star  Bob  Emery  (c)  with  a 
special  citation  from  the  Massachusetts  Police  Departments  for  work  in  the  Jimmy  Fund 
cancer  drive.    Also  attending  the  presentation  are  (I  to  r)  Walter  Brown,  William  S. 
Costa  and  Rudolph  King,  Massachusetts  registrar  of  motor  vehicles. 


WBSM  RADIO  WINNER 
IN  H-T  FUND  AWARD 

SELECTION  of  WBSM  New  Bedford,  Mass., 
as  the  first  prize  winner  in  the  radio  station 
classification  of  the  New  York  Herald  Tribune 
Fresh  Air  Fund's  annual  Friendly  Town  Ra- 
dio, Television  and  Newspaper  Contests  was 
announced  last  week.  There  were  no  winners 
this  year  in  the  tv  station  category. 

Miss  Dorothy  Meigs  Bigelow,  general  chair- 
man of  Friendly  Town,  paid  tribute  to  the  sup- 


port by  stations  and  newspaper  and  addj: 
that  "we  could  not  possibly  have  conducts 
so  successful  a  year  as  we  did  in  1953  in  obtaii 
ing  Friendly  Town  invitations  for  Fresh  Ails 
children  without  the  support  of  these  statio' 
and  newspapers  to  publicize  our  work." 

Other  winners  were  WKNE  Keene,  N.  t. 
second;  WVPO  Stroudsburg,  Pa.,  and  WJO. 
Burlington,  Vt.,  third  (tie),  and  WPTR  Albar* 
and  WWNY  Watertown,  N.  Y.,  honorabj 
mentions.  Two  special  awards  for  joint  cj 
operative  efforts  between  newspapers  and  rad 
stations  were  made  this  year.  They  were  awarf 
ed  to  WDOS  Oneonta,  N.  Y.,  and  the  Oneon\ 
Star,  and  WENE  Binghamton,  N.  Y.,  and  tr' 
Binghamton  Daily  Bulletin. 

Miss  Bigelow  said  she  was  "especial 
pleased"  at  the  awards  in  Oneonta  and  Bin 
hamton  which  "is  an  outstanding  example  < 
what  cooperative  effort  can  do." 

WBSM  was  credited  with  having  placed  4 
out  of  the  1 1 8  children  sent  to  the  New  Bee 
ford  area  in  1953,  a  community  that  extende 
a  total  of  only  53  invitations  to  boys  and  gir 
in  1952.  WJOY  was  singled  out  for  havin 
been  responsible  for  100%  of  the  invitation 
extended  in  the  Burlington  area,  and  for  havin 
donated  an  estimated  $2,000  worth  of  air  timi 


WINNERS  of  the  first  annual  Jefferson 
Awards  to  WBT-WBTV  (TV)  Charlotte  em- 
ployes for  outstanding  suggestions  to  im- 
prove company  operations  are  Garnett 
Warren  (I),  photographer,  and  Mark  Rosko- 
vitch  (r),  art  director,  who  receive  checks 
from  Charles  H.  Crutchfield,  executive 
vice  president  of  Jefferson  Standard  Broad- 
casting Co.  and  WBT-WBTV  general 
manager. 
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«j  broadcasting  the  Fund's  appeal  for  Friendly 
|wn  hosts. 

i  hidges  for  the  1953  radio  and  television  con- 
]  i  ts  were  Robert  E.  Kintner,  president,  ABC; 
1  >lwrence  Lowman,  vice  president,  CBS;  Thomas 
O'Neil,  president  MBS,  and  Ted  Cott,  vice 
:sident,  NBC. 


NBC's  Dr.  Thomas  E.  Coffin  (I)  and  Jack 
8.  Landis  receive  American  Marketing 
4ssn.  awards  for  their  joint  study  on  "Ra- 
dio's Effective  Sales  Power."  AMA  Presi- 
dent Neil  H.  Borden  presents  the  scrolls. 
The  presentation  took  place  at  AMA's 
1     Washington  convention  Dec.  27-29. 


Yestinghouse's  Peters 
ty ins  '53  Edison  Award 

jOHN  F.  PETERS,  consultant  to  the  Westing- 
ouse  Electric  Corp.,  has  been  designated  to 
,:ceive  the  1953  Edison  Medal  of  the  Amer- 
ran  Institute  of  Electrical  Engineers.  Presen- 
ition  of  the  medal  will  be  made  at  a  meeting 
,jf  Institute  members  in  New  York  Jan.  18. 
|l  Mr.  Peters,  associated  with  Westinghouse 
(fom  1905  until  his  retirement  in  1950,  was 
warded  the  medal  because  of  "his  contribu- 
on  to  the  fundamentals  of  transformer  design, 
I  is  invention  of  the  Klydonograph,  his  contri- 
tions to  military  computers,  and  his  sympa- 
letic  understanding  in  the  training  of  young 
ngineers." 


KRNT  Des  Moines  National  Traffic  Safety 
Award  shown  here  by  Paul  Elliott,  com- 
mercial manager,  has  been  awarded  to  the 
city  of  Wilmington,  Del.,  by  the  station  in 
cooperation  with  the  National  Safety 
Council,  for  the  city's  longest  "deathless 
days"  record  in  1953  in  competition  with 
other  cities  of  100,000  or  more  population. 
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 INTERNATIONAL — 

16  CANADA  OUTLETS 
PLAN  '54  TV  DEBUT 

SIXTEEN  more  Canadian  television  stations 
are  expected  to  go  on  the  air  this  year,  to  bring 
the  Dominion  total  to  23  by  yearend.  With 

CBC  English-language  CBMT  (TV) 
CANADA       Montreal  made  its  start  the  first 

week  of  this  year. 
This  spring  CHSJ-TV  St.  John,  N.B.,  is  ex- 
pected to  go  on  the  air,  along  with  CHCH 
(TV)  Hamilton,  Ont.;  CKCR-TV  Kitchener, 
Ont.,  and  CBWT  (TV)  Winnipeg,  Man.  Early 
in  the  summer  CFCM-TV  Quebec,  Que.;  CBHT 
(TV)  Halifax,  N.S.;  CJBR-TV  Rimouski,  Que.; 
CKLW-TV  Windsor,  Ont.,  and  CKCK-TV  Re- 
gina,  Sask.,  are  scheduled  to  go  on  the  air.  In  the 


autumn  CJCB  Sydney,  N.S.;  CKWS-TV  Kings- 
ton, Ont.;  CFPA-TV  Port  Arthur,  Ont.;  CFQC- 
TV  Saskatoon,  Sask.;  CFRN-TV  Edmonton, 
Alta.,  and  a  station  at  Calgary,  Alta.,  will  start 
operations.  CHLT-TV  Sherbrooke,  Que.,  has 
not  yet  announced  a  starting  date. 


Norway  Begins  First 
Of  2- Year  Tv  Tests 

FIRST  tv  test  patterns  have  started  in  Nor- 
way from  a  station  in  Oslo.  Station  is  situated 
atop  Tryvannshogda,  an  1,800-ft.  mountain  at 

the  city's  outskirts.  This  also  is  the 
NORWAY    site  of  the  Norwegian  broadcasting 

system's  radio  transmitter  for  the 
Oslo  area.  The  tv  tower  was  built  next  to  the 
middle  radio  tower,  and  is  more  than  2,000  ft. 


QUatutel  5 

BISMARCK,  NO.  DAK. 

Add  KFYR-TV  to  your  list  of  "impact"  stations 
in  key  market  areas.  Telecasting  from  the  heart  of 
the  oil-rich  Williston  Basin  into  the  wealthy 
Midwest  farm  belt,  KFYR-TV  combines  the  top-rated 
programs  from  three  networks  with  superior 
local  shows —your  unconditional  sales  guarantee 
of  a  iarger  loyal  and  profitable  audience  for 
your  sales  story. 


NBC 


DUMONT 


KFYR 


-fV  BISMARCK,  NO.  DAK. 
@4ta*uud  5 
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above  sea  level.  Testing  period  is  scheduled  to 
last  for  about  two  years,  at  the  end  of  which  the 
government  will  decide  whether  to  establish 
a  regular  telecasing  service.  During  the  test 
period,  still  pictures  will  be  used  in  the  main. 

Some  persons  who  have  television  sets  in 
Norway  have  been  receiving  British,  German 
and  Russian  programs,  it  was  reported. 


Three  CBC-TV  Outlets 
Increase  Basic  Rates 

NEW  network  tv  rate  card  has  been  issued  by 
the  commercial  department  of  the  Canadian 
Broadcasting  Corp.,  effective  Jan.  1  and  cover- 
ing seven  Canadian  tv  stations  now 
CANADA    on  the  air. 

The  new  card,  No.  5,  does  not 
change  basic  rates  for  CBLT  Toronto,  CBFT 
Montreal,  and  CBUT  Vancouver,  but  increases 
them  for  CBOT  Ottawa  (from  $150  to  $200  an 
hour),  for  independently-owned  CKSO-TV  Sud- 
bury (from  $120  an  hour  to  $150)  and  on  CFPL- 
TV  London  (from  $160  to  $200  an  hour). 

Rates  appear  for  the  first  time  for  CBMT 
Montreal,  at  $300  an  hour,  $180  for  a  half- 
hour  and  $120  for  a  quarter  hour.  These  are 
all  Class  A  rates  (6-11  p.m.  daily),  with  Class 
B  rates  at  75%  of  the  Class  A  rates,  and  Class 
C  rates  at  60%.  Class  B  times  are  1-6  p.m. 
Saturday  and  Sunday,  5-6  p.m.  Monday  through 
Friday. 

The  card  also  gives  microwave  link  charges 
from  Toronto  to  London,  Ont.,  at  $85  an  hour. 
The  new  rate  card  covers  frequency  discounts, 
film  and  kinescope  charges,  studio  charges,  and 
rates  for  other  than  hour  time  periods. 


May  Drop  Tv  Gridcasts 

DECISION  on  televising  major  Cana- 
dian college  football  games  is  to  be  made 
next  spring  at  the  meeting  of  the  Inter- 
collegiate Football  Union.  Drops  in  at- 
tendance at  Toronto  this  fall  have  been 
attributed  to  televising  of  the  games.  The 
U.  of  Toronto's  athletic  board  has  recom- 
mended dropping  television  of  games  after 
a  loss  of  27,558  paying  customers  was  re- 
ported during  the  season,  unless  a  spon- 
sor can  be  found  to  offset  the  loss  in  at- 
tendance. 


Western  Europe  Plans 
8-Nation  Tv  Network 

WESTERN  Europe  may  have  a  television  net- 
work based  on  exchange  of  programs  among 
eight  non-Communist  nations  by  June  1,  it  was 
announced  in  Rome  last 
WESTERN  EUROPE  week.  The  eight  already 
have  tv  systems. 

Aldo  Passante,  director  of  the  Italian  gov- 
ernment-operated tv  organization,  said  the 
idea  is  being  explored  by  Belgium,  Denmark, 
France,  West  Germany,  Great  Britain,  Holland, 
Switzerland  and  Italy,  with  Sweden  expected 
to  join  the  group  soon. 

He  made  the  announcement  during  inaugural 
programs  of  Italy's  tv  system,  which  expects 
to  program  35  hours  weekly.  Each  nation 
would  televise  its  national  specialty  to  the 
others,  with  the  network  connected  by  a  series 
of  relays,  he  said. 

Italians  own  about  15,000  tv  sets  upon 
which  is  charged  an  annual  tax  of  $24  each. 


Do  You  Know  This  Man? 

He  is  Jack  Morrow,  top  hillbilly-western  disc  jockey  at 
radio  station  WIBC,  Indianapolis,  Indiana.    He  says — 

"We  find  the  SESAC  Transcribed  Library  very  effectual,  especially  the  'American 
Folk  Music'  section — which  we  use  daily  on  our  'REVEILLE  REVELRY'  show, 
6:30  AM  to  8:00  AM,  'COUNTRY  CARNIVAL'  10:30  AM  to  12:00  noon,  and 
a  Saturday  feature  'HICKORY  SHINDIG'  from  1:00  PM  to  2:30  PM." 

AT  YOUR  STATION  — See  and  hear 
the  SESAC  Program  Service  by  dropping  a  card  to — 

SESAC  Transcribed  Library 
475  Fiftli  Avenue  New  York  17,  N.  Y. 
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Argentina  Tightens 
Broadcast  Controls 

RADIO  (and  tv)  has  come  under  more  stj 
gent  control  under  the  Peron  regime  in  Ar^ 
tina,  according  to  dispatches  last  week. 

A  law  to  regulate  broadcast 
ARGENTINA  services  in   the   country,  wb1 
was  passed  last  fall  [B«T,  Nov] 
1953],  was  implemented  last  week.  Ami'ip1 
other  things,  it  reportedly  precludes  any  pdl 
bilities  of  new  stations  being  set  up.    As  o 
inally  passed,  the  law  provides  that  radio  si 
be  in  the  hands  of  four  networks,  one  the  g 
ernment's  own,  the  other  three  "private." 
stations  must  be  associated  with  one  or 
other  of  those  networks. 

Under  this  new  law,  the  government  i 
issue  "public  interest  licenses"  for  20  ye 
to  be  sold  only  to  Argentine  citizens,  or 
corporations  of  which  at  least  70%  of  cap 
is  owned  by  Argentine  citizens.  Selling  t 
be  to  bidders. 

Provisional  Operation 

Licensees  have  been  operating  stations  fo 
provisional  period.    Bids  must  now  be  s^flA 
mitted  for  these  licenses.     As  stipulated 
the  law: 

"The  organization  and  manner  of  operatr.  f 
of  radio  broadcast  services  shall  be  based 
the  principle  of  subordination  of  private  int 
ests  to  the  social,  cultural,  economic  and  j 
litical  interests  of  the  nation."    While  pi 
grams  must  be  of  high  cultural  content,  th 
must  contribute  to  the  spiritual  unity  of  t 
state.    News  or  comments  which  are  contra 
to  what  is  called  ethics  or  good  custom  a[ 
which  provoke  rebellion  and  adversely  aft 
culture,  economics,  etc.,  are  prohibited  uncjj 
the  law. 

Last  fall,  Herbert  Clark,  B«T  corresponded1 
in  Buenos  Aires,  reported  broadcasting  wasj1 
private  operation  in  Argentina  until  shortly  aft 
Peron's  formal  election  in  1946  to  the  pre! 
dency.  Since  then,  owners  of  stations  ha' 
been  bought  out,  usually  under  pressure.  Ow; 
ership,  ostensibly  private,  is  held  either  direct! 
by  the  government  or  by  top-level  Peronista 
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Tv  Instrument  of  Good 
And  Evil— Pope  Pius  XII 

ON  THE  eve  of  the  formal  inauguration  c 
Italy's  television  system,  Pope  Pius  XII  pn 
posed  that  a  committee  be  formed  of  clergi 

men  and  laymen  to  supervise  r< 
VATICAN      ligious  programs  as  he  felt  all  sti 

tions  should  carry  such  prograrr. 
part  of  the  time. 

The  Pope  said  television  is  "a  wonderft 
medium  offered  by  science  and  technics  to  hi 
manity,"  adding  it  is  "both  precious  and  dar 
gerous."  He  felt  that  tv  gave  "the  whole  famil 
the  possibility  of  honest  diversion  far  from  thj 
dangers  of  unhealthy  company  and  places 
but  feared  that  it  "might  upset  the  natural  de 
velopment  of  family  life"  if  it  does  not  "trans 
mit  programs  for  the  healthy  entertainment  o 
the  public  and  for  its  education." 

Regular  programming  on  Italy's  government 
controlled  network  started  last  week  after  twe 
years  of  experimentation  (see  adjacent  story)1 

Broadcasting    •  Telecastinc 


IN  PUBLIC  SERVICE 


Sleigh  Bells  in  Hollywood 

LEIGH  bells  are  used  by  Harry  Koplan,  host 
the  KNXT  (TV)  Hollywood  program  You're 
\ever  Too  Old,  in  that  snowless  city  to  help 
e  collection  campaign  of  Volunteers  of  Amer- 
i  trucks.  During  January  Mr.  Koplan  is  urging 
s  viewers  to  clean  up  homes  and  contribute 
ifiwanted  articles  to  roving  Volunteer  trucks, 
ie  has  furnished  20  vehicles  with  two  strings 
jt  sleigh  bells  each,  to  jingle  as  they  tour 
psidential  districts,  and  prominently  displays 
pd  sounds  similar  bells, on  his  program. 


KTLA's  Drive  Goes  Way  Over  Top 

lOLLECTIONS  on  pledges  made  during  a  tele- 
ion  on  KTLA  (TV)  Hollywood  for  City  of 
ope,  non-sectarian  hospital  near  Duarte,  Calif., 
ist  October  has  exceeded  original  amount  by 
'pore  than  159%,  according  to  figures  released 
jy  hospital  authorities.  By  the  end  of  the 
ifear,  more  than  $346,000  was  collected,  al- 
hough  only  $218,000  was  pledged  during  the 
:lethon. 


WLAM-AM-TV  Helps  for  Christmas 

VLAM  -  AM  -  TV  Lewiston  -  Auburn,  Me., 
>rought  in  1,500  donations  to  the  Lewiston 
alvation  Army's  third  annual  "Operation 
ISanta  Claus"  campaign  for  needy  children. 
('Cases"  were  described  by  WLAM  for  three 
fveeks  prior  to  Christmas.  The  project  was 
:limaxed  with  a  Christmas  Eve  party  for  the 
'children  which  was  filmed  and  telecast  by 
**'LAM-TV. 


Clothes  for  Korea  Orphans 

|iWKNE  Keene,  N.  H.,  listeners  have  responded 
jiin  great  numbers  to  an  appeal  by  the  station 
for  clothing  to  send  to  an  orphanage  in  Korea, 
the  station  has  announced.  WKNE  aired  the 
appeal  after  a  request  from  a  Keene  resident 
stationed  in  Korea  with  the  Red  Cross. 


WMAM's  Plea  Is  Heard 

APPEALS  by  WMAM  Marinette,  Wis., 
for  assistance  to  a  couple  who  lost  their 
five  children  and  their  home  in  a  flash 
fire,  brought  in  more  than  $14,000  in 
cash  plus  pledges  and  enough  labor  and 
materials  to  build  a  new  home.  Station 
Manager  Joseph  D.  Mackin  cancelled  all 
commercial  programs  for  the  rest  of  the 
day  as  phone  calls  began  coming  in. 
$1,500  was  pledged  within  an  hour  after 
newscaster  Howard  Emich  mentioned  on 
his  noon  broadcast  that  $150  had  al- 
ready been  offered  by  two  listeners.  By 
midnight  the  fund  had  reached  $10,638 
and  Mr.  Emich  broadcast  the  success  of 
the  campaign  as  part  of  NBC  news  ana- 
lyst Morgan  Beatty's  network  program. 
In  addition  to  cash,  contributions  in- 
cluded food,  furniture,  clothing  and  of- 
fers of  lodgings  for  the  homeless.  WMAM 
staffers  cancelled  their  annual  Christmas 
Party  that  evening  to  handle  the  dona- 
tions, assisted  by  volunteer  workers  from 
among  business  men  of  Marinette  and 
nearby  Menominee. 


Promotion  Aid  Cited 

COOPERATION  of  radio  and  television 
in  the  1953  Christmas  Seal  sale  promo- 
tion was  praised  last  week  by  Dr.  James 
E.  Perkins,  managing  director  of  the 
National  Tuberculosis  Assn.,  as  a  "gen- 
uine contribution  to  public  service."  He 
said  the  support  of  network  and  inde- 
pendent stations,  together  with  the  vol- 
untary cooperation  of  sponsors,  advertis- 
ing agencies  and  their  various  personnel, 
was  of  "inestimable  value  in  informing 
the  American  people  of  the  need  of  their 
help  in  fighting  tuberculosis." 


Tv  Sets  for  Patients 
KHQA-TV  Hannibal,  Mo.  (Quincy,  111.),  col- 
lected $1,400  from  listeners  in  its  Illinois-Mis- 
souri-Iowa  area  for  purchase  of  12  tv  sets  for 
tuberculosis  patients  at  Hillcrest  Sanatorium  in 
Quincy.  The  contributions  started  after  Hal 
Burton,  KHQA-TV  personality,  made  an  in- 
formal request  on  his  show  that  listeners  send 
in  money  to  help  buy  the  sets. 

*    *  * 

WABC-TV  Telethon  Pledges 
PLEDGES  totaling  more  than  $552,000  re- 
sulted from  the  third  annual  "Celebrity  Parade 
for  Cerebral  Palsy"  telethon  on  WABC-TV 
New  York.  A  spokesman  for  United  Cerebral 
Palsy  said  UCP  expects  contributions  to  reach 
or  exceed  the  pledge  figure. 


WDAY 

(FARGO,  N.  D.) 

IS  ONE  OF 
THE  NATION'S 
MOST  POPULAR 

STATIONS! 

An  independent  survey  made  by  stu- 
dents at  North  Dakota  Agricultural 
College  among  3,969  farm  families  in 
a  22-county  area  around  Fargo  proved 
this:  WDAY  is  a  17-to-l  favorite  over 
the  next  station — i9  a  3y2-to-l  favorite 
over  all  other  stations  combined! 


NBC  •  5000  WATTS 
970  KILOCYCLES 


FREE  &  PETERS,  INC. 
Exclusive  National  Representatives 
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••still  stacking 
up  sales  I 

in  the  . 

GREATER 
OREGON 
MARKET 

^  A  leading  national 
grocery  chain  has  been 
using  station  KGW 
continuously  for  more 
than  3  years  with  out- 
standing results — proof 
positive  KGW  adver- 
tising pays  off  for  ad- 
vertisers who  insist  on 
their  money's  worth. 

For  real  sales  results 
use  KGW  —  an  eco- 
nomical and  efficient 
medium  for  covering 
the  rich  Oregon  market. 

For  details,  contact 
any  office  of  Edward 
Petry,  Inc. 

*Name  on  request. 


KGW 


 I 

Affiliated  with  NBC 

'whbP 

+CBS 

Adds  up  to: 

BETTER  QUAD-CITY 
COVERAGE  AT  NO 
INCREASE  IN  COST! 

Lac  Johnson,  V.P.  and  Gen.  Mgr. 


WHBF 

TUCO  BUILDING,  ROCK  ISLAND,  IlllNOIS 

'•pinenled  by  Avnf-Knirfel  i«( 


■EDUCATION- 


EDUC.  TV  UPSWING 
PREDICTED  FOR  '54 

MANY  of  the  "most  famous  educational  and 
cultural  institutions  of  the  United  States  will 
be  engaged  actively  in  noncommercial  tele- 
vision programming  by  the  end  of  the  year," 
it  was  stated  Monday  by  the  National  Citizens 
Committee  for  Educational  Tv.  The  organiza- 
tion estimates  25-30  educational  stations  will 
be  on  the  air  by  the  close  of  1954. 

Reviewing  the  status  of  educational  tv  sta- 
tions, Robert  R.  Mullen,  NCCET  executive 
director,  said  "all  of  the  educational  tv  sta- 
tions now  building  or  in  the  planning  stage 
will  have  access  to  the  faculties,  laboratories 
and  other  resources  of  nearby  universities, 
colleges  and  cultural  organizations."  He  noted 
some  schools  already  have  permits  of  their 
own  for  new  stations. 

Pointing  out  that  programs  of  more  than 
local  interest  will  become  available  on  kine- 
scopes to  all  educational  stations,  Mr.  Mullen 
concluded,  "If  there  ever  was  any  doubt  about 
the  scope,  variety  and  vast  possibilities  for 
programs  to  be  offered  by  educational  tv  sta- 
tions, those  doubts  should  be  dispelled  in 
1954." 

WOI-TV  Ames,  Iowa,  U.  of  Iowa  station, 
already  has  contributed  167  kinescopes  or 
more  than  70  hours  of  programs  during  the 
past  month  to  the  Educational  Radio  &  Tv 
Center  at  Ann  Arbor,  Mich.  Funds  for  the 
production  costs  were  provided  by  the  center, 
according  to  NCCET. 

At  Detroit,  NCCET  reported,  the  U.  of 
Dayton  and  city  board  of  education  each  have 
appropriated  $2,500  toward  a  $10,000  fund 
to  produce  an  hour  a  day  of  educational 
shows  on  the  three  local  commercial  stations, 
WHIO-TV,  WLWD  (TV)  and  WIFE  (TV), 
which  are  contributing  the  time.  The  co- 
operative program  was  proposed  by  the  Day- 
ton Educational  Tv  Foundation. 


Mack  to  Head  NCCC  Unit 

ELECTION  of  the  Rev.  S.  Franklin  Mack  of 
Bound  Brook,  N.  J.,  as  executive  director  of 
the  Broadcasting  &  Film  Commission  of  the 
National  Council  of  Churches  of  Christ  in  the 
U.S.A.,  was  announced  last  week  by  Dr.  Clay- 
ton T.  Griswold,  chairman  of  the  Commission. 
He  succeeds  Dr.  Ronald  Bridges,  who  will  re- 
tire Feb.  1  to  become  visiting  professor  of 
Christianity  at  Bowdoin  College. 


RPI  Shows  to  WOKO 

ARRANGEMENT  has  been  set  up  be- 
tween WOKO  Albany,  N.  Y.,  and  WRPI, 
campus  radio  station  at  Rennsselaer 
Polytechnic  Institute,  Troy,  N.  Y., 
whereby  the  latter  outlet  is  providing  four 
hours  of  programming  daily  to  the  Al- 
bany outlet.  Programs,  which  originate 
from  the  WRPI  studios  every  evening  be- 
tween 8  p.m.  and  midnight,  include  mu- 
sic, news  and  sports.  An  experimental 
program  which  has  been  presented  from 
time  to  time  is  titled  Command  Perform- 
ance, and  has  featured  such  works  as 
the  entire  Glenn  Miller  Memorial  Album, 
and  Shakespeare's  "Hamlet"  and  "Mac- 
beth." 


Taylor  U.  Gets  Gift 

Of  WOWO-FM  Transmitter 


WOWO  Fort  Wayne,  Ind.,  has  presented  Tay 
lor  U.,  Upland,  Ind.,  with  a  10  kw  fm  trans 
mitter,  according  to  Carl  W.  Vandagrift! 
WOWO  general  manager,  who  said  the  gifl 
has  been  formally  accepted  through  the  uni- 
versity's president,  the  Rev.  Evan  H.  Bergwall 
WOWO  bought  the  Westinghouse  transmitter 
in  1949  at  a  cost  of  nearly  $40,000,  Mr.  Van- 
dagrift said. 

The  WOWO  general  manager  said  that  since| 
WOWO  expects  to  be  on  the  air  soon  with 
power  increased  to  50  kw  from  its  present  10 
kw,  the  relocation  of  its  transmitter  site  brought? 
about  the  decision  to  discontinue  WOWO-FM 
Taylor  U.  has  made  no  announcement  of  its1 
plans  to  begin  operation  with  the  newly 
acquired  facilities. 


$10,000  Grant  in  Chicago 

GRANT  of  $10,000  to  the  Chicago  Educationalf 
Television  Assn.  was  among  the  contributions  ; 
listed  by  the  Field  Foundation  of  Chicago  last; 
Monday  for  the  fiscal  year  ending  last  Sept. 
30.    The  foundation,  which  administers  a  fund1 
of  more  than  $10  million,  announced  grants 
totaling  $715,866.85  for  the  year  and  an  ag- 
gregate of  some  $4.4  million  in  contributions , 
since  its  first  award  in  1942.    CETA  has  been 
granted  a  license  for  vhf  ch.  11  in  Chicago. 
Operation  is  slated  to  start  next  fall. 


EDUCATORS  appearing  on  Savannah  Speaks,  weekly  civic  forum  of  WSAV  Savannah, 
Ga.,  were  instrumental  in  influencing  a  school  tax  increase  in  a  referendum  there,  earn- 
ing praise  for  the  station's  series  in  furtherance  of  community  betterment.  At  the  pre- 
referendum  forum  are  (I  to  r)  Charles  S.  Sanford,  president  of  the  Savannah-Chatham 
County  Board  of  Education;  William  A.  Early,  president.  National  Education  Assn.  and 
superintendent  of  Chatham  County  schools;  Mrs.  W.  D.  Perkins,  president,  Chatham  City 
Council,  Parent-Teachers  Assn.;  Paul  Kulick,  chairman  of  special  Citizens  Committee  for 
the  School  Millage,  and  Stephen  L.  Nelson,  moderator  for  Savannah  Speaks.  Series, 
sponsored  by  Savannah  Gas  Co.,  has  made  a  strong  impression  with  the  community  and 
press,  receiving  front-page  stories  nearly  every  week,  WSAV  reports. 
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Washington  State  Plans 
Educational  Tv  Committee 

[WASHINGTON  State's  Gov.  Arthur  B.  Lang- 
lie  is  pleased  that  the  U.  of  Washington  and  the 
Seattle  Public  Schools  have  been  granted  uhf 
Educational  ch.  9  in  Seattle,  and  shortly  will 
Appoint  an  official  committee  to  plan  educa- 
tional televising  for  all  areas  of  the  state. 
I  These  developments  were  reported  in  a 
^ear-end  statement  to  the  Washington  Citizens' 
Committee  for  Educational  Television  by  Mrs. 
[Arthur  Skelton,  chairman  of  the  state  group. 
|  Her  comments  were  based  on  an  interview  with 
lithe  governor  by  Ewen  Dingwall,  executive 
[secretary  of  the  Washington  State  Taxpayers 
[Assn.;  Carl  Downing,  executive  secretary  of  the 
Washington  State  Assn.  of  Broadcasters,  and 
Mrs.  Skelton. 

j  The  ch.  9  outlet  is  expected  to  be  on  the  air 
jby  September.  Mrs  Skelton  said  an  earlier 
j  meeting  of  the  citizens  committee  indicated  the 
(next  station  probably  will  be  planned  for  the 
|  Spokane-Pullman  area. 

'Art  in  Tv7  Highlights 
'Charter  Day'  Panel 

]  THE  EMPHASIS  will  be  on  television  at  the 
.  Jan.  11  Charter  Day  celebration  of  the  128- 
!  year-old  Maryland  Institute,  a  Baltimore  school 
j  of  fine  and  applied  arts. 

Dr.  Franklin  Dunham,  chief  of  radio  and 
television,  U.  S.  Office  of  Education,  will  lead 
a  panel  session  on,  "Art  in  Television."  Panel 
members  will  be  Herbert  B.  Cahan,  program 
manager,  WAAM  (TV)  Baltimore;  Richard 
Hart,  Enoch  Pratt  Free  Library;  Lynn  D. 
Poole,  director  of  public  relations,  Johns  Hop- 
kins U.  and  supervisor,  Johns  Hopkins  Science 
Review  (DuMont);  Dr.  Leon  L.  Winslow,  direc- 
tor, art  education,  Baltimore  public  schools; 
Rev.  John  E.  Wise,  S.J.,  dean,  Loyola  College 
graduate  school,  and  president,  Baltimore 
Assn.  for  Adult  Education.  Father  Wise  is  a 
leader  in  the  city's  efforts  to  obtain  an  edu- 
cational tv  station. 

"New  Vision  for  Television",  a  sound  film 
distributed  by  the  National  Citizens  Committee 
for  Educational  Television,  will  be  shown. 
Several  Charter  Day  shows  have  been  sched- 
uled by  WMAR-TV  and  WBAL-TV,  both  Bal- 
timore. In  charge  of  arrangements  is  George 
W.  Slade,  former  educational  director  of  WBZ- 
WBZA  Boston  and  former  assistant  director, 
Lowell  Institute  Cooperative  Broadcasting 
Council  in  Massachusetts. 


Diehm  to  Address 
U.  of  Ga.  Institute 

AMONG  speakers  at  the  U.  of  Georgia's  ninth 
annual  Radio  and  Television  Institute  Jan.  27- 
30  at  Athens  will  be  Victor  C.  Diehm,  president- 
general  manager  of  WAZL  Hazleton,  Pa.  (also 
grantee  of  WAZL-TV  there),  and  president  of 
WVDA  Boston. 

Morgan  Beatty,  NBC  news  analyst,  also  will 
!  be  a  speaker  and  will  originate  one  of  his 
network  newscasts  from  the  campus,  a  univer- 
sity spokesman  said.  The  institute  is  spon- 
sored jointly  by  the  university's  Henry  W.  Grady 
School  of  Journalism  and  the  Georgia  Assn. 
of  Broadcasters,  and  is  one  of  several  held 
yearly  for  practicing  journalists.  All  the  speak- 
ers at  the  institute  will  be  leaders  in  the  radio- 
tv  field,  the  spokesman  said. 


Tv  Helps  to  Train 
Children,  Witty  Says 

DISTRUST  by  parents  and  teachers  of  tv's  in- 
fluence on  children  has  given  way  to  a  growing 
interest  in  the  medium's  educational  potentiali- 
ties, a  university  professor  told  the  American 
Assn.  for  the  Advancement  of  Science  in  Bos- 
ton a  fortnight  ago. 

Dr.  Paul  A.  Witty,  professor  of  education 
and  director  of  the  psycho-educational  clinic 
at  Northwestern  U.,  Evanston,  111.,  said  par- 
ents and  teachers  have  emphasized  the  need 
for  educational  tv  programs  that  might  stimu- 
late children  to  read  more  and  better  material. 
He  said  educators  and  parents  find  television 


helpful  in  preparing  children  to  learn  how  to- 
read. 

He  urged  them  to  work  together  on  a  "con- 
structive program  of  guidance"  so  that  boys 
and  girls  will  make  the  most  of  video.  This 
would  prove  an  antidote  to  tv's  bad  effects^ 
he  added. 


MSC  Radio-TV  Conference 

MICHIGAN  State  College's  ninth  annual  Ra- 
dio and  Television  Conference  will  be  held 
at  its  Kellogg  Center  of  Continuing  Education 
March  5  at  East  Lansing,  according  to  Robert 
P.  Crawford,  director  of  radio-tv  training  in 
the  college's  speech  department  and  conference 
chairman. 
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-  FOR  THE  RECORD 


FCC's  Notice  of  Proposed  Rule-Making  on  Fm 
'Functional  Music'  Operations 


HERE  is  complete  text  of  FCC's  notice  of  pro- 
posed rule-making  to  allow  fm  broadcast  sta- 
tions to  engage  in  "functional  music"  opera- 
tions on  both  a  simplex  and  multiplex  basis 
in  addition  to  their  regular  programming.  The 
notice  was  adopted  Dec.  30  and  issued  Dec. 
31,  1953,  with  a  dissent  by  Comr.  Frieda  B. 
Hennock.  Comments  are  due  Feb.  15  and  re- 
plies thereto  10  days  later. 


Before  the 

FEDERAL  COMMUNICATIONS  COMMISSION 
Washington  25,  D.  C. 

FCC  53-1747 
99498 


In  the  Matter  of 
Amendment  of  Parts  2,  3 
and  4  of  the  Commission's 
Rules  and  Regulations  and 
the  Standards  of  Good  En- 
gineering Practice  Concern- 
ing Fm  Broadcast  Stations 
to  Permit  Fm  Broadcast 
Stations  to  Engage  in  Spe- 
cified Non-Broadcast  Activ- 
ities on  a  Simplex  and/or 
Multiplex  Basis. 


>  Docket  No.  10832 


NOTICE  OF  PROPOSED  RULE  MAKING 

1.  This  Notice  of  Proposed  Rule  Making  relates 
to  certain  services  now  being  engaged  in  by  sev- 
eral fm  broadcast  licensees.  These  operations, 
which  are  usually  referred  to  by  the  term  "func- 
tional music,"  consist  of  three  types — the  back- 
ground music  service,  storecasting,  and  transit- 
casting.  ' 

2.  The  background  music  service  consists  of 
an  arrangement  whereby  fm  licensees  undertake 
to  supply  programs  of  a  background  music 
nature1  to  commercial  or  industrial  establish- 
ments such  as  banks,  restaurants,  barber  shops, 
factories,  etc.  The  rendition  of  this  service  in- 
volves the  distribution  of  special  receivers  for  the 
use  of  the  subscribing  establishment.  Generally, 
before  broadcasting  spoken  matter,  the  station 
transmits  a  supersonic  signal  (called  a  "beep" 
tone)  which  is  inaudible  to  the  human  ear  but 
which  silences  the  receivers  owned  or  rented  by 
subscribers  to  the  background  music  service. 
When  the  spoken  material  ends,  the  station  re- 
moves the  "beep"  tone  or  transmits  another  sig- 
nal which  turns  on  the  subscribers'  receivers. 

3.  In  the  storecasting  operation,  programs  orig- 
inating at  the.  studios  of  the  fm  stations  in  ques- 
tion are  picked  up  by  fixed  frequency  fm  re- 
ceivers with  speakers  installed  in  the  ceilings 
of  stores  at  spaced  intervals  over  the  aisles. 
The  program  format  generally  consists  of  con- 
tinuous music  of  the  background  type,  inter- 
spersed with  short  news  round-ups  and  weather 
reports,  occasional  recipes  or  household  hints, 
and  commercial  announcements  directed  to  shop- 
pers concerning  particular  products  in  the  store 


•The  purpose  of  such  music  is  to  create  an  at- 
mosphere favorable  to  the  conduct  of  activities 
to  which  the  music  is  incidental,  such  as  for 
example  dining  in  restaurants.  Therefore,  either 
through  selection  or  editing,  the  music  tends  to 
be  devoid  of  striking  or  distracting  qualities;  ex- 
tremes such  as  jazz  or  classical  music  are  avoided 
and  vocals  appear  to  be  seldom  used.  In  short, 
as  it  is  represented  in  the  releases  of  the  sta- 
tions concerned,  the  music  is  selected  and  pre- 
sented as  "background." 


or  stores  involved.  The  inaudible  supersonic 
signal  or  "beep"  which  by  remote  control  acti- 
vates the  special  receiver  employed  in  this  op- 
eration to  increase  the  sound  level  of  the  spoken 
material  in  order  to  emphasize  the  commercials. 

4.  The  transitcasting  operation  closely  resem- 
bles storecasting  except  that  its  programs  are 
designed  to  reach  transit  passengers  in  public 
vehicles.  This  programming  is  also  similar  to 
that  utilized  in  storecasting  and  may  be  generaUy 
characterized  as  consisting  of  background  music 
interrupted  at  fairly  regular  intervals  by  short 
news  or  sportscasts,  weather  and  time  reports, 
and  commercials.  The  special  receivers  in- 
stalled in  the  transit  vehicle  are  permanently 
"locked"  to  the  fm  station's  frequency  and  con- 
tain circuits  which  are  activated  by  the  inaudi- 
ble supersonic  tone  in  such  a  way  as  to  increase 
the  volume,  usually  when  spoken  material  is 
being  broadcast. 

5.  The  first  of  the  functional  music  operations 
to  make  its  appearance  was  transitcasting  in 
1948,  which  was  then  followed  by  storecasting 
and  finally  the  background  music  service.  In 
June  1950,  inspection  of  Commission  files  revealed 
that  34  stations  were  engaged  in  these  services; 
at  the  present  time  the  number  is  believed  to  be 
lower.  The  licensees  engaged  in  these  opera- 
tions have  entered  into  contractual  arrange- 
ments, usually  with  an  intermediary,  for  the  ren- 
dition of  the  service  in  question  to  the  subscrib- 
ing party.  The  contracts  on  file  with  the  Com- 
mission present  a  fairly  wide  variety  of  provi- 
sions dealing  with  the  program  material  to  be 
furnished,  the  degree  of  control  retained  by  the 
licensee,  the  duration  of  the  contract,  etc.  Thus, 
with  respect  to  the  programming  furnished,  the 
contracts  vary  from  provisions  specifying  "a 
planned  music  service  with  all  voice  eliminated 
by  use  of  supersonic  signal  control  daily  from 
8:00  a.m.,  to  3:00  a.m.,  the  following  morning," 
to  those  in  which  no  specific  requirement  con- 
cerning programming  is  mentioned;  similarly, 
the  contractual  term  varies  from  one  to  three 
years. 

6.  After  study  of  the  program  logs  and  agree- 
ments submitted  by  licensees  engaged  in  func- 
tional music,  the  Commission  dispatched  letters 
to  several  background  music  licensees,  request- 
ing their  comments  on  whether  the  operation 
violated  specified  provisions  of  the  Communica- 
tions Act  and  the  Commission's  rules  and  regu- 
lations. Upon  receipt  and  study  of  the  stations' 
comments,  which  took  the  position  that  the  op- 
erations in  question  did  not  violate  the  Act  or 
rules,  the  Commission  issued  two  public  notices. 
In  the  public  notice  dated  April  12,  1951  (Mimeo 
6285),  the  Commission  advised  the  stations  in- 
volved that  their  operations  were  not  in  accord- 
ance with  law  and  that  they  should  take  steps 
to  bring  themselves  in  compliance  therewith: 
And  in  its  public  notice  of  May  4,  1951  (Mimeo 
62347),  the  Commission  requested  that  all  stations 
engaged  in  the  background  music  operation  sub- 
mit a  statement  to  the  Commission  indicating 
how  they  intended  to  achieve  compliance  with 
"all  lawful  requirements."  The  Commission 
view,  as  set  out  in  both  notices,  was  that  the 
"beep"  operations  were  inconsistent  with  basic 
statutory  duties  incumbent  upon  licensees  of 
broadcast  facilities  for  three  reasons:  (1)  The 
licensees  had  given  away  the  power  to  alter  their 
service  to  meet  the  changing  needs  of  the  pub- 
lic because  they  had  entered  into  contracts  "to 
provide  subscribers  with  predominantly  'planned 
music'  during  the  stipulated  periods";  (2)  "The 
remuneration  received  by  [the  licensee]  for 
transmission  of  the  'planned  music'  in  question 
under  these  agreements  is  based  upon  the  pay- 
ments therefore  made  by  the  individual  subscrib- 
ers  concerned";    the  licensees  were  therefore 
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in  error  in  not  announcing  and  logging  the  pro- 
grams as  sponsored;  (3)  The  elimination  of  spon-i 
sorship,  station  identification,  and  other  an-J 
nouncements  from  reception  by  subscribers,, 
although  made  to  the  general  public,  violates 
the  law  since  the  requirements  of  the  Act  and 
the  rules  and  regulations  contemplate  transmis-tj 
sion  of  such  information  to  the  station's  entira 
audience  and  not  to  the  broadcasting  of  a  tonep 
which  prevents  a  portion  of  the  audience  from, 
hearing  the  announcements.  The  Commissior 
then  stated  that  it  would  issue  its  conclusion; 
as  to  the  other  questions — including  the  questior 
whether  such  operations  constitute  point-to-pohr 
communications  not  authorized  by  the  broad-i 
cast  rules — when  it  had  completed  its  study  of 
the  problems  common  to  all  "supersonic"  op- 
erations. 

7.  Following  the  issuance  of  these  public  no 
tices,  petitions  were  filed  by  various  parties2  re- 
questing three  alternative  remedies;  (1)  re 
consideration  by  the  Commission  of  the  position 
taken  in  the  public  notices  referred  to,  and  a 
holding  that  "functional  music"  operations  are 
not  in  conflict  with  the  Act  and  pertinent  Com 
mission  rules;  (2)  institution  by  the  Commission, 
of  rule  making  proceedings  looking  to  the 
amendment  of  its  rules  to  authorize  such  op 
erations  by  fm  broadcast  stations;  and  (3)  the 
issuance,  pursuant  to  Section  5(d)  of  the  Admin- 
istrative Procedure  Act,  and  after  oral  argument, 
of  a  declaratory  order  as  to  the  legality  of  the 
functional  operations  "in  order  that  the  licensees 
may  be  apprised  of  their  legal  rights  and  obli 
gations."  Thereafter,  in  July  1952  the  Commis-' 
sion  granted  renewals  of  licenses  to  those  fm 
broadcast  stations  which  had  been  on  a  tem- 
porary license  basis  because  of  their  functional 
music  operations.  And  the  Commission  continued 
its  over-all  study  of  the  basic  policy  and  rule 
questions  presented  by  such  operations. 

8.  In  addition  to  the  foregoing  petitions  relat- 
ing to  functional  music  operations,  three  peti- 
tions have  been  filed  seeking  amendment  of  the 
Commission's  rules  and  standards  to  authorize 
the   transmission   of   multiplex   signals  by  fm 
broadcast  stations.    On  April  8,  1950,  Raymond 
M.  Wilmotte  filed  a  petition  seeking  Commission 
authorization  "to  permit  fm  broadcast  stations 
to  use  any  means  available  to  transmit  an  addi- 
tional service  without  affecting  the  listeners  of  c 
the  present  broadcast  service."  On  September  27, 
1950,    Multiplex    Development   Corporation  re- 
quested the  Commission  to  amend  its  rules  and 
standards  "to  permit  the  use  of  a  system  of  mul- 
tiple program  transmission,  known  as  multicast- 
ing, in  order  to  provide  a  useful  supplementary 
fm  broadcast  service  to  individuals  and  organ- 
izations   having    suitable    multiplex    receiving  c 
equipment   and   without  restriction   as  to  the  g 
hours  of  operation  or  nature  of  the  supplement-  f 
ary   service,    provided   that   such   multicasting  | 
transmissions  do  not  in  any  manner  cause  inter- 
ference with  or  degrade  the  quality  of  the  nor- 
mal public  broadcast  transmissions  within  the 
high  fidelity  audio  range  from  30  to  15,000  cycles, 
and  provided  that  such  multicast  transmissions  III 
do    not   cause    any   increase   in   present  band  | 
widths  of  fm  broadcast  stations  or  cause  inter-  m 
ference  with  other  fm  stations  on  the  same  or  I 
adjacent  channels."    On  March  4,  1953,  Mount  I 
Mitchell  Broadcasters  Inc.,  licensee  of  Station  L 
WMIT-FM    Clingmans    Peak,    North  Carolina, 
stated  that  in  addition  to  its  fm  broadcast  pro- 
gram "it  desired  to  provide  a  useful  supple- 
mentary and  simultaneous  fm  service  to  indi- 
viduals and  organizations  having  suitable  re- 
ceiving equipment  and  to  provide  additional  com- 
munication channels  for  [its]  own  use  in  im- 
proving its  existing  fm  broadcast  service."  It 
asserts  that  equipment  is  now  available,  making 
it  possible  for  fm  broadcast  stations  to  multiply 
the  number  of  useful  communication  channels  j 
from  a  specific  fm  transmitter  without  causing 
any  degradation  of  the  quality  of  the  normal  t 
public  broadcast  transmission  within  the  audio  ; 
range  of  30  to  15,000  cycles,  and  without  causing  1 
any  increase  in  present  band  widths  of  fm  broad- 
cast  stations   or   any   interference   with  other 
fm  stations  on  the  same  or  adjacent  channels,  j 

9.  After  receipt  of  these  petitions,  the  Com-  i 
mission  continued  its  study  of  the  legal  and  pol- 
icy questions  raised  by  the  three  services.  The 


2  LeTourneau  Radio  Corporation,  licensee  of 
Fm  Broadcast  Station  KLTI-FM  Longview,  Tex.; 
Lincoln  Broadcasting  Company,  licensee  of 
Fm  Broadcast  Station  WLDM  Oak  Park,  111.; 
Majestic  Broadcasting  Company,  construction 
permittee  of  Fm  Broadcast  Station  KCBC-FM 
Des  Moines,  Iowa;  Mercantile  Broadcasting  Com- 
pany, licensee  of  Fm  Broadcast  Station  WLRD 
Miami  Beach,  Fla.;  Orlando  Daily  Newspapers 
Inc.,  licensee  of  Fm  Broadcast  Station  WHOO- 
FM  Orlando,  Fla.;  Radio  Broadcasters  Inc.,  li- 
censee of  Fm  Broadcast  Station  KRKD-FM  Los 
Angeles,  Calif.;  Roy  L.  Albertson,  licensee  of  Fm 
Broadcast  Station  WBNY-FM  Buffalo,  N.  Y.; 
The  Capital  Broadcasting  Company,  licensee  of 
Fm  Broadcast  Station  WNAV-FM  Annapolis. 
Md.;  The  Times  Herald  Company,  licensee  of 
Fm  Broadcast  Station  WITH-FM  Port  Huron, 
Mich.;  Tribune  Publishing  Company,  licensee  of 
Fm  Broadcast  Station  KTNT  Tacoma,  Wash.; 
WGHF  Inc..  licensee  of  Fm  Broadcast  Station 
WFMF  Chicago,  111.;  Wm.  Penn  Broadcasting 
Company,  licensee  of  Fm  Broadcast  Station 
WPEN-FM  Philadelphia,  Pa.;  Field  Enterprises 
Inc.,  and  Functional  Music  Inc.;  Capital  Broad- 
casting Co.,  licensee  of  WWDC-FM  Washington, 
D.  C. 


Page  102    •    January  11,  1954 


Broadcasting 


Telecasting 


1  fundamental  issue  presented  is  whether  func- 
I  tional  music   operations  constitute  "broadcast- 
ing" as  denned  in  Section  3(o)  of  the  Communi- 
,  cations  Act  and  may  be  properly  transmitted  by 
a  station  licensed  to  provide  a  broadcast  service. 
On  the  basis  of  the  data  available  to  the  Com- 
mission, it  is  our  view  that  operations  having 
the  basic  characteristics  outlined  above  are  not 
broadcasting  within  the  meaning  of  Section  3(o) 
of  the  Act*  because  they  do  not  appear  "in- 
I  tended  to  be  received  by  the  public."    Thus,  in 
the  background  music  service,  the  "beeped-out" 
j  or  "voiceless"  programs  are  intended  solely  for 
,  the  subscribing  commercial  institution  and  there- 
,  fore,  would  appear  to  be  a  non-broadcast  opera- 
tion.   In  fact,  as  to  all  three  operations,  it  would 
1  appear  that  their  programming,  while  capable 
of  being  received  by  the  general  public,  is  not 
so  intended,  and  that  essentially  these  operations 
I  are  geared  and  directed  to  a  reception  by  the 
'  commercial  institutions,  stores  or  transit  audi- 
!  ences  involved.5    The  program  format  utilized 
during  functional  music  hours,  apparently  re- 
quired by  these  operations,  consists  of  back- 
ground   music    interspersed    with    brief  news, 
weather  or  time  announcements.  Accordingly, 
we  are  of  the  view  that  the  services  involved 
are  of  a  non-broadcast  nature,  being  mainly  di- 
I  rected  to  specific  establishments  or  points  and 
!  the  listeners  contained  therein  and  not  to  the 
j  general  public.   The  parties  engaged  in  the  func- 
i  tional  music  operations,  since  they  are  licensed 
i  as  broadcasters,  are  obligated  to  operate  in  ac- 
I  cordance  with  all  of  the  provisions  of  the  Com- 
|  munications   Act,   applicable  treaties8  and  the 
I  rules  issued  by  the  Commission  governing  the 
broadcast  series.7 

10.  In  the  light  of  the  foregoing  a  critical  ques- 
tion is  presented  as  to  whether  it  would  be  in 
the  public  interest  to  authorize  such  non-broad- 
cast operations  in  the  fm  band.  In  our  study 
of  fm  we  have  been  somewhat  heartened  by 
several  factors  such  as  the  interest  in  fm  in 
smaller  communities  (under  10,000  people),  in 
the  fact  that  some  am  stations,  particularly  in 
the  South,  are  turning  to  fm  to  extend  their  cov- 
erage, the  loyal  audience  of  "good  music"  listen- 
ers of  the  several  fm  "good  music"  stations,  and 
the  moderate  but  steady  growth  in  the  number 
of  non-commercial  educational  fm  stations.  On 
the  other  hand,  however,  the  available  data 
indicates  that  on  the  whole,  fm  has  not  yet  suc- 
ceeded in  developing  a  sound  economic  base. 
The  approximately  $3,000,000  in  fm  revenue  re- 
ported in  1952  amounted  to  about  6/10  of  1% 
of  the  total  broadcast  revenues.  Eighty-seven 
percent  of  the  616  fm  stations  on  the  air  were 
operated  by  am  licensees,  the  large  majority  of 
which  provided  the  fm  service  as  a  "bonus." 
Only  159  am-fm  stations  reported  preliminary 
fm  revenues  for  1952.  These  159  stations  aggre- 
gated $32.6  million  in  am  revenues  and  $1.7 
million  in  fm  revenues;  thus  fm  revenues  rep- 
resented only  5%  of  their  combined  business. 
Of  the  53  independent  fm  stations  reporting  in 
1952,  only  6  reported  a  profit:  5  had  net  incomes 
before  Federal  income  taxes  of  $2,000  or  less,  the 
highest  income  being  $4,600.8  These  facts,  we 
believe,   demonstrate  fm's  financial  difficulties. 


*That  section  provides:  "'Broadcasting'  means 
the  dissemination  of  radio  communications  in- 
tended to  be  received  by  the  public,  directly  or 
by  the  intermediary  of  relay  stations." 

6  We  recognize  that  the  functional  music  op- 
erator has  no  objection  to  and  indeed,  probably 
desires  the  reception  by  the  general  public  of 
his  transmissions,  in  addition  to  the  special 
places  primarily  involved.  But,  as  demonstrated 
by  the  format  adopted  and  apparently  the  sta- 
tion's source  of  the  revenues,  the  service  directed 
to  the  special  points  or  subscribers  would  clearly 
appear  to  be  the  key  to  the  overall  operation. 
For  this  reason  we  believe  the  operation  must 
be  described  as  predominantly  non-broadcast 
in  nature. 

6  While  there  are  treaties  affecting  the  alloca- 
tion and  utilization  of  frequencies,  it  is  not  be- 
lieved that  any  of  these  treaties  prohibit  sta- 
tions operating  in  the  broadcast  band  from 
engaging  in  non-broadcast  operations  so  long  as 
no  harmful  interference  is  caused  to  foreign 
radio  stations. 

'  In  view  of  our  conclusions  that  the  type  of 
operation  under  discussion  here  does  not  fall 
within  the  statutory  definition  of  "broadcasting" 
we  find  it  unnecessary  to  delineate  the  possible 
respects  in  which  licensees  engaged  in  such  op- 
erations do  not  fulfill  the  obligations  and  respon- 
sibilities of  broadcast  licensees.  For  example, 
one  respect  in  which  a  substantial  question  is 
raised  is  whether  the  functional  music  operator 
had  retained  the  full  measure  of  control  of  sta- 
tion operation  required  of  a  broadcast  licensee. 
See  Master  Bcstg.  Corp.,  6  Pike  and  Fischer  RR 
621;  Georgia  School  of  Technology,  10  FCC  110. 

8  None  of  these  stations  was  engaged  in  tran- 
sitcasting  or  storecasting.  At  most,  functional 
music  operations  produced  $700,000  or  about 
25%  of  the  $3,000,000  fm  revenues  reported  in 
1952.  The  revenues  of  stations  engaged  in  func- 
tional music  were  higher  than  the  average  rev- 
enue of  other  stations  reporting  fm  income  in 
1952.  Thus,  fm  stations  engaged  in  functional 
music  reported  average  revenues  of  $40,000  while 
the  195  other  fm  stations  which  reported,  had 
an  average  annual  revenue  of  approximately 
$11,000. 

Broadcasting   •  Telecasting 


WITH  THESE  EFFICIENT  ALTEC  CONSOLES 

The  master  250A,  the  economical  230B  and  the  portable  220B  consoles 
represent  a  new  quality  standard  for  speech  input  equipment.  Their  frequency 
response,  noise  level  and  low  distortion  more  than  meet  the  most  stringent 
broadcast  requirements.  They  are  compact  and  completely  self-contained, 
without  external  power  supplies,  junction  boxes  or  other  equipment. 
Flexibility,  compactness,  accessibility  and  ease  of  operation  are  just 
a  few  of  the  outstanding  features  of  these  new  consoles. 


For  the  ultimate  in  quality  control  the  250A  Console  is  the  finest  unit 
ever  made  for  AM,  FM  or  TV  studio  use.  Its  compactness  is  made  possible 
by  the  use  of  newly  designed  miniature  plug-in  preamplifiers,  line  amplifiers 
and  power  supplies.  The  preamps  are  only  1%"  x  4%"  x  9".  The  line 
amplifiers  and  power  supplies  are  2%"  x  4%"  x  9".  You  will  find  that  the  new 
Altec  250A  Console  leads  to  better  control,  more  economical  operation. 


Frequency  Response(  ±  1  db  20-20,000  cycles) 
Very  low  distortion 
Very  low  noise  level 

As  many  as  12  balanced  line  mike  inputs 
(mix  7  simultaneously) 

4  utility  inputs  } (mix  4  simultaneously) 


Miniature  plug-in  amplifiers  and  power  supplies 

Color  coded  controls  according  to  function 

Two  output  channels  with  illuminated  VU  meters 

Complete  patching  panel 

Only  two  amplifier  types,  two  tube  types 

Built-in  tube  checking  facilities 

Compact  (36"  x  31"  x  55"  including  desk) 


The  230B  is  the  ideal  console  for  small  station 
or  individual  studio  operation.  It  has  eight  low  level 
microphone  or  turntable  inputs  controlled  by 
four  mixing  controls  and  four  line  inputs  controlled 
by  two  mixers.  Its  low  height  (93/s")  provides 
maximum  studio  visibility.  The  controls  are  color 
coded  and  all  parts  are  readily  accessible. 
No  other  console  in  its  price  range  offers 
as  much  as  the  Altec  230B. 


Here  is  the  perfect  portable  mixer  for  field  use 
in  AM,  FM  or  TV.  The  220B  has  4  microphone  inputs, 
each  with  its  individual  mixer  control,  and  a 
master  gain  control  associated  with  an  illuminated 
VU  meter.  This  beautifully  compact  unit  weighs 
only  26Vz  pounds  yet  still  has  space  for  a  complete 
set  of  spare  tubes,  a  headset  and  ample  cables. 
Naturally  its  specifications  reflect  the  Altec  standard 
for  quality  and  continued  dependability. 
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ALL  COMPETITIVE  NEGRO  PROGRAMMING 


*     29  out  of  38  quarter  hours 


ALL  NEW  ORLEANS  INDEPENDENT  STATIONS 


*     36  out  of  46  quarter  hours 


ONE  OR  MORE  NETWORK  STATIONS 


*     39  out  of  46  quarter  hours 


TWO  OR  MORE  NETWORK  STATIONS 


*     23  out  of  46  quarter  hours 


THREE  NETWORK  STATIONS 


*     9  out  of  46  quarter  hours 

As  a  market  buy  or  a  Negro  Market 
buy,  WMRY  measures  up.  Our  MP 
Plan  Merchandising  Service  meas 
ures  up,  too. 

*  Pulse  of  N.  O.  (Sept.-Oct.) 
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Get  more  facts  from 
your  BLAIR-TV  representative. 
A  MEREDITH  Station 
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Indeed,  as  we  have  stated,  the  fact  that  several 
fm  stations  have  turned  to  the  functional  music 
operation  is  an  indication  of  the  difficulties  en- 
countered by  them  in  their  efforts  to  compete 
in  the  general  radio  advertising  market. 

11.  On  the  basis  of  our  review  of  the  fm  pic-  . 
ture,  we  believe  it  might  be  possible  to  provide 
for  a  more  effective  use  of  the  frequency  space 
now  assigned  for  fm  broadcasting — making  pos- 
sible the  rendition  of  new  and  useful  services — 
and  enabling  fm  broadcast  licensees  to  alleviate, 
in  part,  their  financial  difficulties.  It  should  be 
emphasized,  however,  that  our  aim  in  this  pro- 
ceeding is  not  the  conversion  of  the  fm  broad- 
cast band  to  some  new  specialized  non-broadcast 
service  or  services:  On  the  contrary,  authoriza- 
tion of  such  new  ventures  must  be  only  as  an 
adjunct  to  the  fm  broadcast  operation,  a  sub- 
sidiary service  so  that  the  main  undertaking — 
the  broadcast  service  to  the  public — can  draw 
financial  sustenance  from  it.  Moreover,  a  limi- 
tation on  our  proposal  which  is  essential  to  the 
maintenance  and  development  of  the  fm  broad- 
cast service  is  that  it  be  accomplished  without 
appreciable  degradation  of  the  superior  quality 
of  that  service. 

12.  Accordingly,  the  Commission  proposes  to 
amend  its  rules  and  standards  in  order  to  pro- 
vide for  the  following: 

(a)  The  relaxation  of  provisions  for  the  mini- 
mum hours  of  operation  of  fm  broadcast  sta- 
tions so  as  to  require  fm  broadcast  stations  to 
operate  a  minimum  total  of  36  hours  a  week 
during  the  hours  of  6:00  a.m.  to  midnite.  During 
this  36  hour  period  of  broadcast  operation  the 
fm  licensee  will,  of  course,  be  required  to 
render  broadcast  service  intended  to  serve  the 
public  in  accordance  with  the  duties  and  re- 
sponsibilities of  broadcast  licenses. 

(b)  The  authorization  of  secondary  or  sub- 
sidiary licenses  to  fm  broadcast  licensees  to 
engage  in  a  limited  type  of  non-broadcast  serv- 
ices. The  authorization  which  might  aptly  be 
called  a  Subsidiary  Communications  Authoriza- 
tion (SCA),  would  be  to  engage  in  services  of 
a  non-broadcast  nature  but  involving  a  special- 
ized programming  service  provided  by  the  li- 
censee. Such  programming  would  consist  of 
news,  music,  time,  weather,  etc.  An  example 
of  an  activity  falling  within  such  an  authoriza- 
tion is  the  functional  music  operation,  while 
one  not  encompassed  within  it  is  a  taxicab 
dispatching  service.  The  fm  broadcast  licensee 
would  be  required  to  provide  the  material  trans- 
mitted under  this  special  authorization  and 
could  not  delegate  or  "lease"  the  authorization 
conferred  by  the  SCA.  But  in  this  non-broad- 
cast operation  the  licensee  would  not  be  subject 
to  non-technical  broadcast  requirements.  It  is 
proposed  to  permit  operation  under  an  SCA 
under  the  following  conditions: 

(1)  The  fm  broadcast  stations  would  be  per- 
mitted to  engage  in  the  specialized  non-broad- 
cast activities  on  a  simplex  basis  during  all 
times  not  devoted  to  the  36  hours  required 
for  fm  aural  broadcasting.  The  material 
transmitted  during  this  specialized  operation 
may  be  coded  with  a  "beep"  tone  so  as  to 
maintain  its  commercial  marketability,  with 
the  station  utilizing  appropriate  decoding  de- 
vices in  connection  with  the  subscribers'  re- 
ceivers. 

(2)  The  fm  broadcast  station  would  be  per- 
mitted to  engage  in  the  specialized  non-broad- 
cast activities  on  a  multiplex  basis  during  all 
regularly  authorized  broadcast  hours. 

14.  The  Commission  is  aware  that  the  fore- 
going proposals  with  respect  to  a  Subsidiary 
Communications  Service  might  be  broader  and 
that  the  petitions  set  forth  in  paragraphs  7  and 
8  look  toward  broader  proposals.  Experience 
might  well  indicate  such  a  broadening  to  be 
desirable  but  we  are  of  the  view  that  at  this 
time  that  the  type  of  limitation  suggested  herein 
is  to  be  preferred  in  light  of  our  objective,  i.e., 
a  fuller  development  of  the  fm  broadcasting 
service. 

15.  The  Commission  desires  comments  with 
respect  to  the  above  proposals.  Such  comments 
may  be  directed  to  the  views  expressed  in  para- 
graph 9  concerning  the  nature  of  functional 
music  operations.  In  addition,  comments,  and, 
where  appropriate,  full  information,  should  be 
furnished  for  the  following: 

(a)  Existing  or  proposed  methods  of  functional 
music  and  multiplexing  methods  or  systems. 

(b)  Technical  data  obtained  in  functional 
music  and  multiplexing  tests  and  operations. 

(c)  Non-technical  data  obtained  in  functional 
music  and  multiplexing  tests  and  operations  re- 
lating particularly  to  the  public  demand  for 
such  services. 

(d)  The  plans  or  proposals  of  interested  per- 
sons looking  toward  the  establishment  of  multi- 
plexing and  functional  music  operations  on  a 
commercial  basis. 

(e)  The  extent,  if  any.  of  the  degradation  of 
the  nature,  quality  or  character  of  the  primary 
broadcast  service  and  interference  to  other  sta- 
tions operating  on  the  same  or  adjacent  chan- 
nels which  would  result  from  proposed  multi- 
plexing and  functional  music  operations.  In 
this  regard  comments  should  include  the  effect, 
if  any,  on  receivers  in  the  hands  of  the  public. 

(f)  Amendments  of  the  Commission's  rules 
required  to  accomplish  the  subject  proposals  for 
multiplexing  and  functional  music  operations 
on  a  commercial  basis. 

16.  Written  comments  on  the  above  matters 
may  be  filed  with  the  Commission  by  any  inter- 


ested party  on  or  before  February  15,  1954.  Re 
plies  to  such  comments  may  be  filed  withi 
10  days  from  the  last  date  for  filing  origins 
comments.  In  accordance  with  the  provision 
of  Section  1.764  of  the  Commission's  rules  an 
regulations,  an  original  and  14  copies  of  a} 
statements,  briefs,  or  comments  filed  shall  b 
furnished  the  Commission. 

17.  This  Notice  is  issued  pursuant  to  the  au 
thority  of  Sections  (4(i),  301  and  303  of  the  Com 
munications  Act  of  1934,  as  amended. 

18.  Pending  final  action  by  the  Commission  oi 
the  subject  proposals  fm  broadcast  licensee 
presently  engaged  in  functional  music  opera1 
tions  are  authorized  to  continue  such  operations 

19.  The  Commission  will  specify  in  subsequen 
notices  the  time  and  nature  of  demonstration 
and  tests  and  such  further  proceedings  as  ma; 
be  necessary. 
FEDERAL  COMMUNICATIONS  COMMISSION  «j 

Wm.  P.  Massing 
Acting  Secretary 

Adopted:  December  30,  1953 
Released:  December  31,  1953 

*  Commissioner  Hennock  dissenting  and  issu1 
ing  a  dissenting  opinion  attached. 

DISSENT  OF  COMMISSIONER  HENNOCi  I 

The  Commission  has  today  adopted  a  Noticil 
of  Proposed  Rule  Making  looking  toward  perjj 
mitting  fm  broadcast  stations  for  the  first  timtJ 
to  engage  in  non-broadcast  activities  on  a  ^imil 
plex  and  a  multiplex  basis.    To  this  end,  it  ill 
proposed  (a)  to  cut  down  the  required  minimunjl 
hours  of  operation  of  fm  broadcast  stations  fronJJ 
42  to  36  hours  a  week;  and  (b)  to  permit  firj 
licensees  to  obtain  Subsidiary  Communication!]! 
Authorizations  (SCA)  to  engage  in  point-to-poini 
operations  on  a  simplex  basis  during  the  time  not 
devoted  to  the  required  minimum  of  36  hours  ol 
fm  broadcasting  or  on  a  multiplex  basis  at  anjl 
time. 

The  Notice  (in  paragraph  9)  recognizes  thaij 
functional  music,  storecasting  and  transitcast- 
ing,  is  not  broadcasting  within  the  meaning  ol  | 
Section  3  (o)  of  the  Communications  Act.  Au- 
thorization of  non-broadcast  operations  in  the  | 
fm  band,  as  here  proposed,  will  be  therefore, 
tantamount  to  a  decision  that  the  frequencies 
heretofore  exclusively  allocated  for  fm  broads 
casting  may  henceforth  be  used  for  non-broad-( 
cast  operations.  This  in  my  opinion  is  a  realr 
location  of  the  fm  band,  and  no  amount  of" 
emphasis  "that  our  aim  here  is  not  the  conver- 
sion of  the  fm  broadcast  band  to  some  new  spe- 
cialized non-broadcast  service  or  services"  will 
change  this  result. 

If  the  spectrum  space  allocated  to  fm  broadi 
casting  is  excessive,  or  not  fully  utilized  by  thatf|: 
service  and  capable  of  accommodating  the  serv- 
ices, all  persons  interested  in  radio  communica- 
tions should  be  given  an  opportunity  to  apply 
for  the  use  of  these  frequencies.  As  it  is,  only 
fm  licensees  would  be  the  beneficiaries  of  this 
proposal,  for  only  they  would  be  eligible  for  the[j 
proposed  SCA  to  engage  in  non-broadcast  opera-i 
tions.  In  my  opinion,  it  has  not  been  showni 
that  it  would  be  in  the  public  interest  so  to? 
restrict  the  scope  of  what  essentially  is  a  pro-!, 
posal  for  a  new  allocation  of  20  megacycles  of^ 
spectrum  space. 

A  failure  of  the  majority  to  recognize  thatj 
this  proposal  constitutes,  in  effect,  a  reallocation) 
of  the  fm  band  contains  far-reaching  implica-s 
tions.  Frequencies  are  allocated  to  the  broad- 
cast services  on  the  theory  that  they  will  be  I 
used  for  "the  dissemination  of  radio  communi-i 
cations  intended  to  be  received  by  the  public."' 
(Sec.  3  (o)  of  the  Act.)  The  very  justification  for. 
allocating  exclusively  for  broadcasting  wide  por- 
tions of  the  immensely  valuable  and  scarce  > 
spectrum  space,  is  the  fact  that  it  be  used  for( 
broadcasting  for  the  benefit  of  the  general  pub- 
lic. 

Yet,  here  the  Commission  is  proposing  to  con- 
vert the  fm  band  to  private  non-broadcast  use 
of  fm  licensees.  This  may.  in  effect,  give  themi 
a  wind-fall  from  the  public  domain  for  which 
the  demand  increases  daily  and  the  supply  de- 
creases constantly.  For  the  uses  to  which  the 
fm  band  can  be  placed  through  multiplexing 
may  be  virtually  unlimited.  While  the  Com- 
mission emphasizes  that  the  primary  use  of  the 
band  is  to  remain  fm  broadcasting  by  the  very 
nature  of  the  manifold  uses,  e.g.,  multiplexing,  i 
functional  music,  storecasting.  transitcasting  and  I 
all  other  services  lying  between  functional  music 
operation  and  taxicab  dispatching  service,  fm 
broadcasting  may  well  be  relegated  to  a  sub- 
sidiary position.  This  is  certainly  a  case  of  the 
tail  wagging  the  dog. 

Time  does  not  permit  me  to  translate  these 
new  uses  of  the  fm  broadcast  band  into  their 
effect  on  the  other  broadcast  services,  as  well 
as  common  carriers  and  special  services. 

Clearly  a  full  public  hearing  is  called  for 
here  to  explore  fully  the  above  problems  not 
only  raised  by  the  proposed  reallocation  of 
broadcast  frequencies  for  non-broadcast  uses, 
but  also  to  study  and  define  the  uses  of  multi- 
plexing, and  those  eligible  for  its  use.  I  hope 
that  the  comments  which  will  be  forthcoming 
will  shed  further  light  on  the  above  problems 
which  I  find  so  perplexing  at  this  time. 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 


Dec.  29  through  Jan.  6 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
:ases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,  kw  —  kilowatts,  w  —  watts,  mc  — 


megacycles.  D — day.  N. — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc  —  kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 

As  of  Nov.  30,  1953* 

AM        KM  TV 

Licensed  (all  on  air)           2,485         535  101 

CPs  on  air                           24          26  t233 

CPs  not  on  air                     113          20  215 

Total  on  air                        2,509         561  t334 

Total  authorized                 2,622         581  550 

Applications  in  hearing        129           1  154 

New  station  requests            181            5  236 

i  Facilities  change  request      149          30  16 

I  Total  applications  pending     836           94  370 

Licenses  deleted  in  Nov.           0            3  0 

CPs  deleted  in  Nov.                 0            3  7 

•Does  not  Include  noncommercial  educational 
fm  and  tv  stations. 

tAuthorized  to  operate  commercially. 


•  * 

* 

Am  and  Fm 

Summary  through  Jan. 
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Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  1952: 

vhf       uhf  Total 

Commercial  197         294         491 1 

Educational  12  17  29 

Total  Operating  Stations  in  U.  S.: 

vhf       uhf  Total 

Commercial  on  air  237  117  354 

Noncommercial  on  air  112 

Applications  filed  since  April  14,  7952: 

New   Amnd.    vhf      uhf  Total 

Commercial        895       337       688       524       1,213 1 

Educational         51  25        26  51' 

Total  926       337       713       550  1,264* 

1  Thirty-three  CPs  (8  vhf,  25  uhf)  have  been  re- 
turned. 

One  applicant  did  not  specify  channel. 

3  Includes  29  already  granted. 
1  Includes  516  already  granted. 


Note:  Amended  processing  procedures  and  re- 
vised city  priority  list  (continuing  only  those 
cities  with  contested  applications)  are  now  in 
effect  [B«T,  Oct.  26]. 


ACTIONS  OF  FCC 

New  Tv  Stations  .  .  . 

GRANTS 

Alexandria,  La. — Alexandria  Bcstg.  Co.  (KALB- 
AM-FM),  granted  vhf  ch.  5  (76-82  mc),  ERP  28.2 
kw  visual,  16.2  kw  aural;  antenna  height  above 
average  terrain  550  ft.,  above  ground  583  ft. 
Estimated  construction  cost  $231,480,  first  year 
operating  cost  $150,000,  revenue  $250,000.  Studio 
6th  and  Washington.  Transmitter  1  mi.  S.E.  of 
Pineville,  La.,  corporation  limits,  31°  18'  22.2"  N. 
Lat,  92°24'  56.4"  W.  Long.  Transmitter  and 
antenna  RCA.  Legal  counsel  Kirkland,  Fleming, 
Green,  Martin  &  Ellis,  Washington.  Consulting 
engineer  Commercial  Radio  Equipment  Co., 
Washington.  Applicant  is  licensee  of  KALB- 
AM-FM  Alexandria.  Principals  include  President 
W.  H.  Allen  (52%);  Vice  President  Grove  Staf- 
ford (0.8%),  partner  with  Stafford  &  Pitts, 
Alexandria  law  firm,  and  Secretary-Treasurer 
T.  B.  Lanford  (47.2%),  50%  owner  of  KRRV 
Sherman,  Tex.,  23%  owner  of  WSLI  Jackson, 
Miss.,  48%  owner  of  KRMD  Shreveport,  La.,  % 
owner  of  KPLC  Lake  Charles,  La.,  V2  owner  of 
D  &  L  Co.  (real  estate),  Shreveport,  V2  owner  of 
Cullom-Walker  Inc.  (Packard  Motor  Car  dis- 
tributing company),  Texarkana,  Tex.,  and  37'/2 
interest  in  Louzan  Lumber  &  Supply  Co.,  Shreve- 
port. Address:  6th  and  Washington  Streets, 
Alexandria,  La.  Grant  was  made  possible  by 
withdrawal  of  competitive  application  of  KSYL. 
KSYL  receives  2  year  option  from  time  of  com- 
mercial operation  to  purchase  49%  limited  voting 
stock  interest.   Granted  Dec.  30. 

Erie,  Pa. — Commodore  Perry  Bcstg.  Service, 
granted  uhf  ch.  66  (782-788  mc);  ERP  30  kw 
visual,  15  kw  aural;  antenna  height  above  average 
terrain,  .159  ft.;  above  ground,  325  ft.  Estimated 
construction  cost,  $203,300;  first  year  operating 
cost,  $200,000;  revenue,  $250,000.  Post  Office  ad- 
dress: 806  Park  Ave.,  Meadville,  Pa.  Studio  and 
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0«t«  Half  Million  Dollar*  a  (Joy' Pourinti 
from  tur  Eatt  Texo*  Oil   Fitlft  Atant  t 


CZ>  KFR 

■■Voice  ol  Lontvi 


transmitter  location:  State  and  12th  Sts.  Geo- 
graphic coordinates:  42°  07'  26"  N.  Lat.,  80°  04' 
52"  W.  Long.  Transmitter  and  antenna:  RCA. 
Legal  counsel:  Cohn  &  Marks,  Washington. 
Consulting  engineer:  Weldon  &  Carr,  Washing- 
ton. Principals  include:  President  Dr.  Perry  D. 
Cook  (25%),  50%  owner  of  Cook  Chiropractic 
Clinics  in  Meadville  and  Sharon,  Pa.;  Executive 
Vice  President  Hoyt  H.  Stout  (25%),  chief  en- 
gineer of  WMGW  Meadville;  Vice  President  Dr. 
Perry  D.  Cook  Jr.  (25%),  50%  owner  of  Cook 
Clinic  in  Newcastle  and  sole  owner  of  White 
Cottage  Drive-In  Restaurant  in  Sharon;  Vice 
President  Rowland  B.  Mahaney  (12.5%),  state 
senator,  former  member  of  the  U.  S.  House  of 
Representatives,  and  City  Solicitor  for  Titusville, 
Pa.;  and  Secretary-Treasurer  Owen  K.  Murphy 
(12.5%),  president-51%  owner  of  Niagara  Mfg. 
and  Distributing  Corp.,  Adamsville,  Pa.  Granted 
Dec.  31. 

APPLICATIONS 

Selma,  Ala. — Dallas  Bcstrs.  Inc.,  vhf  ch.  8 
(180-186  mc);  ERP  10.7  kw  visual,  5.57  kw  aural; 
antenna  height  above  average  terrain  369  ft., 
above  ground  387  ft.  Estimated  construction 
cost  $149,000,  first  year  operating  cost  $150,000, 
revenue  $180,000.  Post  Office  address  P.  O.  Box 
686  Selma.  Studio  and  transmitter  location 
Broad  St.,  2  mi.  N.  of  Selma  business  section. 
Geographic  coordinates  32°  25'  38.5"  N.  Lat..  87° 
00'  58.6"  W.  Long.  Transmitter  and  antenna  RCA. 
Legal  counsel  Welch,  Mott  &  Morgan,  Wash- 
ington. Consulting  engineer  W.  J.  Holey,  Atl?nti, 
Ga.  Principals  include  President  Oscar  P.  Cov- 
ington (13.75%),  Vice  President  Clara  R  Covin?- 
ton  (13.75%)  and  Secretary-Treasurer  Hugh  M. 
Smith  (3.75%).  All  stockholders  of  applicant 
corporation  have  identical  stock  interests  in 
WCOV-AM-FM-TV  Montgomery,  Ala.,  and 
WGWD  Gadsden,  Ala.   Filed  Dec.  31. 

Paducah,  Ky. — Paducah  Newspapers  Inc.,  vhf 
ch.  6  (82-88  mc);  ERP  58.3  kw  visual,  35  kw  aural; 
antenna  height  above  average  terrain  628  ft  . 
above  ground  583  ft.  Estimated  construction 
cost  $563,744,  first  year  operating  cost  $390,129, 
revenue  $427,266.  Post  Office  address  408-12 
Kentucky  Ave.,  Paducah.  Studio  and  transmitter 
location  Elmdale  Rd.  extended  and  city  limits. 
Geographic  coordinates  37°  02'  55"  N.  Lat.,  88° 
38'  36"  W.  Long.  Transmitter  and  antenna  RCA. 
Legal  counsel  Scharfeld,  Jones  &  Baron,  Wash- 
ington. Consulting  engineer  A.  D.  Ring  &  Assoc., 
Washington.  Principals  include  President  E.  J. 
Paxton  Sr.  (0.6%),  Vice  President  E.  J.  Paxton  Jr. 
(11.2%),  president  and  18.75%  stockholder  WKYB 
Paducah;  Secretary  F.  R.  Paxton  (11.2%),  vice 
president-10%  stockholder  WKYB  and  Treasurer 
J.  L.  Roth  (0.4%),  5%  stockholder  WKYB.  Filed 
Dec.  28. 


MISSISSIPPI'S 
MOST  POWERFUL 
TV  STATION 

WSLI-TV 

JACKSON 


Target  date  for  beginning  opera- 
tions is  March  1,  1954,  trans- 
mitting with  a  power  of  214,000 
watts.  Even  at  full  capacity,  no 
other  Mississippi  station  can  de- 
liver this  much  power. 
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/  \ 
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in  SPANISH 

3  great  transcribed  features 


FOR  CHILDREN 

260  quarter-hours 
"LAS  AVENTURAS 
DE  SUPERMAN" 

(SUPERMAN) 


FOR  WOMEN 

260  quarter-hours 
"CIIMTA  DE  PLATA" 
(SILVER  SCREEN) 


series  of  soap-operas  adapted 
from  current  movies.  .  .  . 

AND 

FOR  THE  ENTIRE  FAMILY 

Arturo  De  Cordova 

starring  in 
"LOS  PERSEQUIDOS" 

(THE  PERSECUTED) 

26  half-hours  of  SUSPENSE 
WIRE,  WRITE  FOR  AUDITIONS.  .  .  . 

FREMANTLE  OVERSEAS 
RADIO  &  TV,  INC. 
366  Madison  Avenue,  N.Y.  17,  N.Y. 

($3  deposit  per  show,  refund  on  return) 


Broadcasting 


Telecasting 
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APPLICATIONS  AMENDED 

Jacksonville,  Fla. — Jacksonville  Bcstg.  Corp. 
(WPDQ)  amends  bid  for  new  tv  station  on  vhf 
ch.  12  to  change  transmitter  location  to  Pruden- 
tial Bldg.,  Mary  St.  &  LeBaron  Ave.,  Jackson- 
ville; antenna  height  above  average  terrain  460  ft. 
Filed  Dec.  29. 

Miami  Beach,  Fla. — WKAT  Inc.  amends  bid  for 
new  tv  station  on  vhf  ch.  10  to  change  ERP  to 
316  kw  visual  and  190  kw  aurel.   Filed  Dec.  22. 

West  Palm  Beach,  Fla— WEAT  Tv  Inc.  amends 
bid  for  new  tv  station  on  vhf  ch.  12  to  change 
ERP  to  50.12  kw  visual  and  26.98  kw  aural.  Filed 
Dec.  30. 

Alexandria,  La. — Alexandria  Bcstg.  Co.  amends 
bid  for  vhf  ch.  5  to  change  ERP  to  28.29  kw 
visual  and  16.12  kw  aural.    Filed  Dec.  22. 

Buffalo,  N.  Y.-WKBW  Inc.  (WKBW)  amends 
bid  for  new  tv  station  on  vhf  ch.  7  to  change 
ERP  to  276  kw  visual,  158  kw  aural;  antenna 
height  above  average  terrain  425  ft.  Filed 
Dec.  30. 

Fayetteville,  N.  C. — Fayetteville  Bcstrs.  Inc. 
(WFLB)  amends  bid  for  new  tv  station  on  uhf 
ch.  18  to  change  ERP  to  98.5  kw  visual  and  54.5 
kw  aural.    Filed  Jan.  4. 

Toledo,  Ohio — Toledo  Blade  Co.  amends  bid 
for  new  tv  station  on  vhf  ch.  11  to  change  trans- 
mitter location  to  N.  Curtice  Rd.,  \'2  mi.  N.  of 
Jerusalem  Rd.;  antenna  height  above  average 
terrain  1,000  ft.    Filed  Jan.  4. 

Muskogee,  Okla. — Okla.  Press  Pub.  Co.  amends 
bid  for  new  tv  station  on  vhf  ch.  5  to  change  ERP 
to  47.89  kw  visual  and  28.73  kw  aural.  Filed 
Dec.  22. 

Sunbury,  Pa.— Sunbury  Bcstg.  Corp.  (WKOK) 

amends  bid  for  new  tv  station  on  uhf  ch.  65 
to  change  ERP  to  137  kw  visual,  73.9  kw  aural; 
change  studio  location  to  John  &  Front  Sts.; 
antenna  height  above  average  terrain  877  ft. 
Filed  Dec.  29. 

Ft.  Worth,  Tex. — Texas  State  Network  Inc. 
amends  bid  for  new  tv  station  on  vhf  ch.  11  to 
change  studio  location  to  S.W.  of  Texas  and  Lake 
Sts.,  Ft.  Worth;  transmitter  location  to  %  mile 
E  of  White  Lake,  lA  mile  N  of  Ederville  Rd.; 
antenna  height  above  average  terrain  1,016  ft. 
Filed  Dec.  22. 

APPLICATIONS  DISMISSED 

Ottumwa,  Iowa — Valley  Tv  &  Radio  Inc.  FCC 
dismissed  bid  for  new  tv  station  on  uhf  ch.  15 
at  request  of  applicant.    Dismissed  Dec.  28. 

Ottumwa,  Iowa — Ottumwa  Telecasting  Corp. 
FCC  dismissed  bid  for  new  tv  station  on  uhf  ch. 
15  at  request  of  attorney.    Dismissed  Dec.  29. 
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Paducah,  Ky.-WKYB  Inc.  (WKYB).  FCC  dis- 
missed bid  for  new  tv  station  on  vhf  ch.  6  at 
request  of  attorney.     Dismissed  Dec.  29. 

Alexandria,  La. — KSYL  Inc.  FCC  dismissed  bid 
for  new  tv  station  on  vhf  ch.  5  at  request  of  at- 
torney.   Dismissed  Dec.  29. 

Kansas  City,  Mo. — David  M.  Segal.  FCC  dis- 
missed bid  for  new  tv  station  on  uhf  ch.  65  at 
request  of  applicant.    Dismissed  Dec.  23. 

Fargo,  N.  D. — Red  River  Valley  Tv  Corp.  FCC 
dismissed  bid  for  new  tv  station  on  vhf  ch.  13 
at  request  of  attorney.    Dismissed  Dec.  23. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

WDBO-TV  Orlando,  Fla.— Orlando  Bcstg.  Co. 
granted  modification  of  CP  for  vhf  ch.  6  to 
change  studio  and  transmitter  location  to  NW 
corner  of  State  Hwy  50  and  Texas  Ave.;  ERP 
to  100  kw  visual,  50  kw  aural;  antenna  height 
above  average  terrain  540  ft.  Granted  Dec.  31; 
announced  Jan.  5. 

WFBM-TV  Indianapolis,  Ind.  —  WFBM  Inc. 
granted  modification  of  CP  for  vhf  ch.  6  to 
change  transmitter  location  to  2.85  miles  S  of  86 
St.  and  5.8  miles  W  of  Ditch  Rd.;  change  ERP 
to  100  kw  visual,  50  kw  aural;  antenna  height 
above  average  terrain  990  ft.  Granted  Dec.  29; 
announced  Jan.  5. 

WNBT  (TV)  New  York,  N.  Y. — National  Bcstg. 
Co.  granted  modification  of  CP  for  vhf  ch.  4  to 
change  ERP  to  25.7  kw  visual  and  12.9  kw  aural. 
Granted  Dec.  31;  announced  Jan.  5. 

KMPT  (TV)  Oklahoma  City,  Okla. — KLPR  Tv 
Inc.  granted  modification  of  CP  for  uhf  ch.  19  to 
change  ERP  to  178  kw  visual,  93.3  kw  aural;  an- 
tenna height  above  average  terrain  960  ft. 
Granted  Dec.  28;  announced  Jan.  5. 

WFBC-TV  Greenville,  S.  C. — WMRC  Inc.  grant- 
ed STA  to  operate  commercially  on  vhf  ch.  4  for 
the  period  ending  March  29.  Granted  Dec.  29; 
announced  Jan.  5. 

KING-TV  Seattle,  Wash.  —  King  Bcstg.  Co. 
granted  modification  of  CP  for  vhf  ch.  5  to 
change  ERP  to  100  kw  visual,  50  kw  aural;  an- 
tenna height  above  average  terrain  820  ft. 
Granted  Dec.  31;  announced  Jan.  5. 

STATIONS  DELETED 

WFMD-TV  Frederick,  Md.— Monocacy  Bcstg. 
Co.  FCC  deleted  station  on  uhf  ch.  62  at  re- 
quest of  applicant.    Deleted  Dec.  24. 

APPLICATIONS 

WBES-TV  Buffalo,  N.  Y.— WBES-TV  Inc.  FCC 

cancelled  CP  for  tv  station  on  uhf  ch.  59  and 
deleted  call  letters.    Deleted  Dec.  30. 

KEPO  El  Paso,  Tex. — KEPO  Inc.  FCC  deleted 
station  on  vhf  ch.  13  at  request  of  attorney.  De- 
leted Dec.  29. 

KTJLA-TV  Honolulu,  Hawaii — Pacific  Frontier 
Bcstg.  Co.  seeks  modification  of  CP  for  vhf  ch. 
4  to  change  ERP  to  26.3  kw  visual,  13.2  kw  aural; 
transmitter  and  studio  location  to  1250  ala 
Moana  Blvd.,  Honolulu;  antenna  height  above 
average  terrain  20.8  ft.    Filed  Jan.  4. 

WBUF-TV  Buffalo,  N.  Y.-WBUF  Inc.  seeks 
modification  of  CP  for  uhf  ch.  17  to  change  ERP 
to  229  kw  visual,  114.5  kw  aural;  antenna  height 
above  average  terrain  422  ft.    Filed  Jan.  4. 

KING-TV  Seattle,  Wash.— King  Bcstg.  Co. 
seeks  modification  of  CP  for  vhf  ch.  5  to  change 
ERP  to  50.1  kw  aural;  antenna  height  above 
average  terrain  822  ft.    Filed  Jan.  4. 

CALL  LETTERS  ASSIGNED 

WMIE-TV  Miami,  Fla.— WMIE-TV  Inc.,  uhf 
ch.  27. 

WJNO-TV  West  Palm  Beach,  Fla.— Palm  Beach 
Tv  Inc.,  vhf  ch.  5. 

KTKA  (TV)  Topeka,  Kan.— Alf  M.  Landon,  uhf 
ch.  42. 

WPBN-TV  Traverse  City,  Mich. — Midwestern 
Bcstg.  Co.,  vhf  ch.  7. 

KDAL-TV  Duluth,  Minn.— Red  River  Bcstg. 
Co.,  vhf  ch.  3. 

WLBT  (TV)  Jackson,  Miss. — Lamar  Life  Bcstg. 
Co.,  vhf  ch.  3.    Changed  from  WJDT. 

WLOS  (TV)  Asheville,  N.  C. — Skyway  Bcstg. 
Co.,  vhf  ch.  13. 

WCET  (TV)  Cincinnati,  Ohio — Greater  Cincin- 
nati Tv  Educational  Foundation,  noncommercial 
educational  uhf  ch.  48. 

KEOK  (TV)  Ada,  Okla.— Eastern  Okla.  Tv  Inc., 
vhf  ch.  10. 

WFBC-TV  Greenville,  S.  C— Carolina  Tv  Inc., 
vhf  ch.  4.    Changed  from  WGCT. 

WPDV  (TV)  Florence  S.  C— Jefferson  Stand- 
ard Bcstg.  Co.,  vhf  ch.  8. 

WORD-TV  Spartanburg,  S.  C— Spartan  Radio- 
casting Co.,  vhf  ch.  7. 

WDXI-TV  Jackson,  Tenn.— Dixie  Bcstg.  Co., 
vhf  ch.  9. 

KLYN-TV  Amarillo,  Tex.— Plains  Empire  Bcstg. 
Co.,  vhf  ch.  7. 

KOVO  (TV)  Provo,  Utah— KOVO  Bcstg.  Co., 
vhf  ch.  11. 

WKBT  (TV)  La  Crosse,  Wis. — WKBH  Tv  Inc., 

uhf  ch.  38. 

WMGB-TV  Marinette,  Wis. — M  &  M  Bcstg.  Co., 
vhf  ch.  11.    Changed  from  WMAM-TV. 


New  Am  Stations  .  .  . 

ACTION  BY  FCC 

Tulia,  Tex.— Tulia  Bcstg.  Co.,  granted  1260  k' 
1  kw  daytime.  Post  office  address  Box  868,  Here 
ford,  Tex.  Estimated  construction  cost  $20,85' 
first  year  operating  cost  $25,000,  revenue  $37,001 
Mr.  Clint  Formby,  y3  owner-manager  KPAi 
Hereford,  Tex.,  is  sole  owner.    Granted  Dec.  3' 

APPLICATIONS 

Naples,  Fla., — Collier  County  Bcstrs.  Inc.,  143 
kc,  5u0  w  daytime.  Estimated  construction  cot 
$21,975,  first  year  operating  cost  $36,000,  revenu 
$42,000.  Principals  include  News-Press  Pub.  Cc, 
(58%),  publisher  of  Ft.  Myers  News-Press  (Fla. 
and  President  Michael  chance  (40%),  genera 
manager  and  40%  owner  Collier  County  Newt 
Naples.  Post  office  address  %  Michael  Chanel 
Collier  County  News,  Naples.    Filed  Dec.  18.  f 

Mt.  Vernon,  Ind. — Henry  C.  Sanders  &  Norma] 
Hall  d/b  as  Mt.  Vernon  Bcstg.  Co.,  1590  kc,  50> 
w  daytime.  Estimated  construction  cost  $21,- 
466,  first  year  operating  cost  $25,000,  revenup 
$40,000.  Principals  include  Henry  C.  Sander! 
(75%),  75%  owner  WBNL  Boonville  and  WBTC 
Linton,  Ind.,  and  Norman  Hall  (25%),  25%  owne: 
WBNL  and  WBTO.  Post  office  address  %  Henr* 
S.  Sanders,  Boonville.    Filed  Dec.  24. 

London,  Ky. — Lebanon  Bcstg.  Co.,  1400  kc,  25(i 
w  unlimited.  Post  office  address  Hotel  London 
London.  Estimated  construction  cost  $15,111 
first  year  operating  cost  $84,000,  revenue  $72,000 
Principals  include  President  Charles  F.  Trivett*- 
(44%),  former  State  senator,  applicant  for  nev^ 
am  station  at  Mt.  Sterling,  Ky.,  and  stockholder 
in  applicant  for  new  am  station  at  Ashland,  Ky.L' 
Elmo  Mills  (4%),  auto  dealer,  and  Herman  Gc 
Dotson  (4%),  auto  dealer.  Filed  Dec.  28. 

Mountain  Grove,  Mo. — Kickapoo  Prairie  Bcstg" 
Co.  (KICK  Springfield,  Mo.),  1360  kc,  1  kw  day- 
time. Estimated  construction  cost  $29,084,  first' 
year  operating  cost  $31,000,  revenue  $36,000; 
Principals  include  President  Floyd  W.  Jones" 
(26.4%),  Vice  President  Lester  F.  Strauss  (23.6%) , 
and  Secretary-Treasurer  Roger  H.  Taylor  (23.6%)' 
Post  office  address  610  College  St.,  Springfield1 
Filed  Dec.  17. 

Tabor  City,  N.  C. — Tabor  City  Bcstg.  Co.,  122C| 
kc,  1  kw  daytime.  Estimated  construction  cost 
$6,250,  first  year  operating  cost  $36,000,  revenue; 
$54,000.  Principals  include  President  John  B. 
Ward  Sr.  (30%),  real  estate;  Vice  President 
J.  M.  Soles  Jr.  (20%),  coin  operated  music 
machines  and  Secretary-Treasurer  Isadore 
Kramer  (10%),  department  store  owner.  Post 
office  address  %  John  B.  Ward  Sr.,  Longwood/ 
N.  C.    Filed  Dec.  23. 

Tyron,  N.  C— Mildred  Allen  &  Dorothy  Friend? 
d/b  as  Thermal  Bcstg.  Co.,  1540  kc,  250  w  day- 
time. Estimated  construction  cost  $10,034,  first 
year  operating  cost  $22,860,  revenue  $37,960.1 
Principals  include  Mildred  Allen  (50%),  assistant 
professor  of  speech  at  U.  of  Tulsa  and  Dorothy!;! 
Friend  (50%),  announcer  KOTV  Tulsa,  Okla. I 
Post  office  address  %  Mildred  Allen,  2202  E.  7  St., 
Tulsa,  Okla.   Filed  Dec.  29. 


New  Fm  Stations 


ACTIONS  BY  FCC 


Tucson,  Ariz. — Thomas  J.  Wallace  granted  CP 
for  new  fm  station  on  ch.  258  (99.5  mc);  ERP 
10  kw;  antenna  height  above  average  terrain 
minus  7  ft.    Granted  Dec.  30. 

KUOH  (FM)  Honolulu,  Hawaii— V.  of  Hawaii- 
granted  CP  for  a  new  noncommercial  educa- 
tional fm  station  on  ch.  .213  (90.5  mc)  with  power  ' 
of  10  w.    Granted  Dec.  29. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WTOC  (FM)  Savannah,  Ga. — Savannah  Bcstg.  j 
Co.  granted  modification  of  CP  to  change  ERP 
from  5  kw  to  8.1  kw  and  antenna  height  above 
average  terrain  from  260  ft.  to  400  ft.  Granted 
Jan.  6. 

WHO-FM   Des    Moines,   Iowa — Central  Bcstg. 

Co.  granted  modification  of  CP  to  change  ERP 
from  400  kw  to  24  kw.   Granted  Jan.  6. 

APPLICATIONS 

WJDX-FM  Jackson,  Miss. — Lamar  Life  Ins.  Co.  I 

seeks  CP  to  change  antenna  height  above  aver-  [i 
age  terrain  to  602  ft.;  studio  location  to  715  S. 
Jefferson  St.,  Jackson.  Filed  Dec.  30. 

WHAT-FM  Philadelphia,  Pa.  —  Independence 
Bcstg.  Co.  seeks  modification  of  CP  to  change 
to  ch.  287  (105.3  mc).  Filed  Dec.  30. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KFSA-AM-TV  Ft.  Smith,  Ark.— Southwestern 
Pub.  Co.  granted  voluntary  assignment  of  license 
to  its  wholly  owned  subsidiary  Southwestern 
Radio  &  Tv  Co.    Granted  Dec.  30. 

KBRS  Springdale,  Ark. — Southwestern  Pub.  Co. 
granted  voluntary  assignment  of  license  to 
wholly  owned  subsidiary  Northwest  ArkarTsas 
Bcstg.  &  Tv  Co.   Granted  Dec.  30.  - 

Broadcasting   •  Telecasting 


as 


iNGS    Hanford,    Calif.— Hanford    Bcstg.  Co. 
mted  voluntary  assignment  of  license  to  Han- 
•d  Bcstg.  Co.  of  Calif.   Mr.  Earl  J.  Fenton  is 
e  owner  of  both  companies.  Granted  Dec.  31. 
IKCAL  Redlands,  Calif.— Bernard  Corren,  Saul 
fevine  &  A.  Milton  Miller  d/b  as  Southwest 
Jpstg.  Co.  granted  voluntary  assignment  of  CP 
company  of  the  same  name.  No  consideration 
involved  as  each  partner  retains  Vs  interest 
I  new  company.  Granted  Dec.  31. 

ROY  Sacramento,  Calif. — KROY  Inc.  granted 
iluntary  transfer  of  control  to  C.  L.  McCarthy 
a%)  and  George  H.  Lips  (23%)  through  f or- 
ation of  a  voting  trust.  Granted  Dec.  30. 
KVSM  San  Mateo,  Calif.— Hugh  H.  Smith  grant- 
i}  voluntary  assignment  of  license  to  KVSM 
c.  for  $75,442.  Principals  include  President 
hn  F.  Malloy  (50%),  10%  stockholder  KROY 
icramento  and  free  lance  radio-tv  performer 
id  Secretary-Treasurer  Georgiene  A.  Malloy 
}0%),  free  lance  writer.  Granted  Jan.  6. 
WHO-TV  Des  Moines,  Iowa— Central  Bcstg.  Co. 
Wanted  voluntary  assignment  of  CP  for  vhf  ch. 
(it  to  WHO-TV,  new  corporation.  Purpose  of  ap- 
lication  is  to  effectuate  merger  agreement 
hereby  Independent  Bcstg.  Co.  (KIOA)  re- 
vives 40%  interest  for  $200,000.  KIOA  had  dis- 
lissed  its  bid  for  the  ch.  13  facility  and  had 
feceived  $25,000  for  costs  incurred  in  prosecuting 
k  application.  Granted  Jan.  6. 
WACR  Columbus,  WMBC  Macon,  Miss. — Mis- 
ssippi  Bcstg.  Co.  granted  voluntary  assignment 
£  licenses  to  J.  W.  Furr  for  $40,000.  Mr.  Furr 
permittee  of  new  am  station  WHER  at  Colum- 
us  and  grant  of  this  application  is  conditioned 
n  relinquishment  of  the  CP  for  WHER.  Granted 
pn.  6. 

KCTY  (TV)  Kansas  City,  Mo. — Empire  Coil  Co. 

jlranted  consent  assignment  of  CP  for  uhf  ch. 
'p  to  Allen  B.  DuMont  Labs.  Inc.  for  $1  and 
ssumption  of  certain  obligations.  Granted  Dec. 

Ill 

j  KOIL  Omaha,  Neb. — Central  States  Bcstg.  Co. 
ranted  transfer  of  control  from  Nebraska  Rural 
adio  Assn.  to  licensee  corporation  through 
urchase  of  1,000  shares  for  $161,500.  Principals 
lclude  President  M.  Deaton  (2.38%);  Vice  Presi- 
ent  Charles  S.  Crabtree  (26.20%),  general  man- 
ger WKIK  Pocatello,  Idaho,  and  Don  W.  Bur- 
ien  (26.20%)  KWIK  sales  manager.  Granted 
l>ec.  30. 

WWNC  Asheville,  N.  C.  —  Asheville  Citizens- 
'imes  Co.  granted  voluntary  assignment  of  li- 
ense  to  parent  corporation  Asheville  Citizens- 
'imes  Pub.  Co.  with  no  change  in  stock  interest 
f  controlling  corporation.  Granted  Dec.  30. 

WFAI  Fayetteville,  N.  C. — Rollins  Bcstg.  Inc. 

I granted    voluntary    assignment    of    license  to 
talph  E.  Hess  for  $125,000.   Mr.  Hess  is  Phila- 
delphia  advertising   account   executive   and  is 
Applicant  for  new  tv  station  on  uhf  ch.  18  at 

I  fayetteville.    Granted  Jan.  6. 

II  WGAR  Cleveland,  Ohio— W GAR  Bcstg.  Co. 
I  granted  voluntary  assignment  of  license  and 
I  transfer  of  control  to  Peoples  Bcstg.  Corp. 
through  sale  of  all  stock  for  $1,750,000.  Peoples 

Bcstg.  is  subsidiary  of  Farm  Bureau  Mutual 
tns.  Co.,  headed  by  Murray  D.  Lincoln.  Peoples 
Bcstg.  is  licensee  of  WTTM  Trenton,  N.  J.; 
I  .VRFD  Worthington  (Columbus)  Ohio,  and 
JVMMN  Fairmont,  W.  Va.  Granted  Dec.  30. 

KBKI  Alice,  Tex. — George  Prowse,  Buford 
Nicholson  &  E.  G.  Lloyd  Jr.  d/b  as  Alice  Bcstg. 
"o.  granted  voluntary  assignment  of  license  to 
lew  corporation  of  same  name  with  each  part- 
ler  retaining  identical  interest.  Granted  Dec.  30. 

KFYN  Bonham,  Tex.  —  Bonham  Pub.  Co. 
'ranted  voluntary  assignment  of  license  to 
Charles  L.  Cain  for  $14,000.  Mr.  Cain  is  75% 
wner  KCNY  San  Marcos,  Tex.,  and  10%  owner 
KFTV  Paris,  Tex.   Granted  Jan.  6. 

KDLK  Del  Rio,  Tex. — James  A.  Clements  & 
Richard  J.  Higgins  d/b  as  Del  Rio  Bcstg.  Co. 
granted  voluntary  assignment  of  license  to  Don 
R.  Howard  for  $30,000.  Mr.  Howard  is  manager 
KDLK.    Granted  Dec.  30. 

KLO  Ogden,  Utah — Interstate  Bcstg.  Corp. 
granted  voluntary  assignment  of  license  to  new 
corporation  with  same  stockholders  to  be  known 
ps  Interstate  Corp.  Granted  Dec.  29. 
'  KPUY  Puyallup,  Wash. — Henry  Perozzo  &  An- 
jtonio  Gomez  d/b  as  Puyallup  Valley  Bcstg.  Co. 
igranted  voluntary  assignment  of  license  to  Henry 
Perozzo,  Antonio  Gomez  and  Paul  A.  Schumaher 
d/b  as  Puyallup  Valley  Bcstg.  Co.  Mr.  Schuma- 
her purchases  11%  interest  for  $5,000.  Granted 
Dec.  30. 

KXLY-AM-TV  Spokane,  Wash. — Symons  Bcstg. 
Co.  granted  transfer  of  control  to  Northern 
Pacific  Tv  Corp.  and  Northern  Pacific  Radio 
Corp.  for  $1,723,500.  Principals  include  Joseph 
Harris  (45%),  insurance  brokerage  and  former 
head  of  Motion  Pictures  for  Tv  Inc.;  Norman 
Eisenstein  (45%),  real  estate  investor  and  dress 
manufacturer,  and  Richard  E.  Jones  (10%), 
former  director  of  DuMont  stations.  Granted 
Jan.  6. 

APPLICATIONS 

WSBC  Chicago,  111. — Julius  Miller,  Oscar  Mil- 
ler, Bertha  L.  Miller  &  Gertrude  Miller  d/b  as 
Radio  Station  WSBC  seek  voluntary  assignment 
of  license  to  WSBC  Bcstg.  Co.  for  $180,000.  WSBC 
Bcstg.  is  owned  by  Louis  B.  Lee  who  is  in  the 
air  conditioning  business.   Filed  Dec.  30. 

WDOB  Canton,  Miss. — J.  Dige  Bishop,  Annie 
Dee  Davis  &  James  T.  Ownby  d/b  as  Madison 
County  Bcstg.  Co.  seeks  voluntary  assignment 
of  license  to  company  of  the  same  name.  There 
is  no  change  in  percentage  of  ownership  in- 
terests.   Filed  Dec.  30. 

Broadcasting   •  Telecasting 


KRES  St.  Joseph,  Mo.— Mo.  Valley  Bcstg.  Corp. 
seeks  voluntary  assignment  of  license  to  KRES 
Radio  Corp.  for  $75,000.  Principals  include  Pres- 
ident T.  Casper  (25%),  sports  director  KCUL 
Ft.  Worth,  Tex.;  Vice  President  George  Wesley 
Marti  (27%),  president-64%  owner  KCLE-AM- 
FM  Cleburne,  Tex.;  Secretary-Treasurer  William 
Leon  Diamond  (37.5%),  ranching  and  property 
owner,  and  John  Marti  (10.5%),  vice  president 
and  28%  owner  KCLE.    Filed  Dec.  23. 

WHPE  High  Point,  N.  C— High  Point  Enter- 
prise Inc.  seeks  voluntary  assignment  of  license 
to  High  Point  Bcstg.  Co.  for  $50,000.  Principals 
include  President  Gary  C.  Davis  (34.33%),  WHPE 
general  manager;  Vice  president  Homer  M.  Ridge 
Jr.  (28.6%),  dairy  products;  Secretary  Dale  C. 
Montgomery  (11.4%),  building  supplies;  Treas- 
urer D.  S.  Hedgecock  (14.3%),  building  supplies; 
George  A.  Covington  (5.7%),  Mayor  of  High 
Point,  and  Assistant  Secretary  Robert  Lee  Moore 
(5.7%),  WHPE  chief  engineer.   Filed  Dec.  30. 

KJUN  Redmond,  Ore. — Juniper  Bcstrs.  Inc. 
seeks  voluntary  transfer  of  control  to  F.  Gilbert 
Lieser  through  purchase  of  60%  interest  from 
Harold  C.  Sigleton  for  $15,000.  Mr.  Lieser,  gen- 
eral manager  KJUN,  will  now  be  sole  owner. 
Filed  Dec.  28. 

WTVU  (TV)  Scranton,  Pa.— Appalachian  Co. 
seeks  voluntary  transfer  of  control  (100%  of 
stock)  from  Frank  J.  and  Jane  C.  Collins  to 
Nay  Aug  Coal  Co.  Frank  J.  and  Jane  C.  Col- 
lins own  all  stock  of  Nay  Aug  Coal  Co.  Filed 
Dec.  29. 

WLCM  Lancaster,  S.  C. — Royal  Bcstg.  Co.  seeks 
voluntary  relinquishment  of  control  by  Milton 
D.  Scarboro  through  sale  of  240  shares  for 
$23,000.  Licensee  retires  145  shares  and  Messrs. 
Wm.  H.  B.  Simpson,  William  Dougherty  and 
C.  K.  Connelly  Jr.  purchase  95  shares  of  $8,500. 
Principals  will  now  include  Wm.  H.  B.  Simpson 
(20%),  Charles  K.  Connelly  Jr.  (18.8%)  and  Wil- 
liam Dougherty  (29.8%).    Filed  Dec.  22. 

WOKW  Sturgeon  Bay,  Wis. — Door  County 
Radio  Co.  seeks  voluntary  transfer  of  control 
to  Chandler  F.  Harris  through  purchase  of  49% 
interest  from  Gerald  A.  Bartell  for  $9,500.  Mr. 
Harris  will  now  control  74%  interest.  Filed 
Dec.  29. 


Hearing  Cases 


ACTIONS  BY  FCC 

KAGR-TV  Yuba  City,  Calif.— John  Steventon 
is  being  advised  that  application  for  additional 
time  to  construct  tv  station  on  ch.  52  cannot  be 
granted  at  this  time  on  basis  of  evidence  pres- 
ented. Comr.  Hennock  dissented.  Action  Dec.  30. 


West  Palm  Beach,  Fla.— Palm  Beach  Bcstg. 
Corp.,  WEAT.  FCC  designated  for  hearing  on 
Jan.  29  in  Washington  competitive  applications 
for  vhf  ch.  12.   Action  Dec.  30. 

Jacksonville,  Fla. — Vhf  ch.  12  proceeding.  FCC 
scheduled  hearing  on  Feb.  5  on  competitive  bids 
of  City  of  Jacksonville,  Florida-Georgia  Televi- 
sion Co.  and  Jacksonville  Bcstg.  Co.,  for  ch.  12. 
In  order  designating  these  applications  for  hear- 
ing, the  Commission  denied  petitions  filed  by 
City  of  Jacksonville  and  Jacksonville  Bcstg.  Co. 
requesting  that  the  application  of  Florida- 
Georgia  Television  Co.  be  dismissed.  Action 
Jan.  6. 

Miami,  Fla. — WKAT;  L.  B.  Wilson  Inc.;  North 
Dade  Video  Inc.,  Public  Service  Tv  Inc.  FCC 
designated  for  consolidated  hearing  on  Jan.  29 
in  Washington  competitive  applications  for  vhf 
ch.  10.  Action  Dec.  30. 

Sioux  City,  Iowa — Vhf  ch.  4  proceeding.  FCC 
Comr.  John  C.  Doerfer  granted  petition  by  KSCJ 
for  dismissal  without  prejudice  of  its  bid  for 
vhf  ch.  4  and  retained  in  hearing  application  of 
KCOM.  Action  Dec.  30. 

WGRD  Grand  Rapids,  Mich.;  WRIS  Roanoke, 
Va. — By  memorandum  opinions  and  orders,  the 
Commission  ordered  WGRD  and  WRIS  to  refrain 
from  operating  during  pre-sunrise  hours  at  their 
respective  locations;  this  prohibition  to  become 
permanent  at  the  expiration  of  30  days  unless 
WGRD  and  WRIS  request  oral  argument.  This 
action  is  premised  on  pleading  by  WING  Dayton, 
Ohio,  that  the  latter  suffers  pre-sunrise  inter- 
ference from  WGRD  and  WRIS.  All  three  ope- 
rate on  1410  kc;  WING  with  5  kw-U;  WGRD 
with  1  kw-D,  and  WLIS  with  5  kw-D.  Action 
Dec.  29. 

WGRD  Grand  Rapids,  Mich. — Music  Bcstg.  Co. 
FCC  by  memorandum  opinion  and  order,  denied 
petition  filed  Dec.  30,  1953,  for  stay  of  Commis- 
sion action  of  Dec.  28  ordering  WGRD  to  refrain, 
pending  further  proceedings,  from  pre-sunrise 
operation  because  of  interference  to  WING  Day- 
ton, Ohio.  Commissioners  Webster  and  Hennock 
absent.  Action  Jan.  6. 

Biloxi,  Miss. — Vhf  ch.  13  proceeding.  FCC 
scheduled  hearing  on  Feb.  5  on  competitive  bids 
of  Radio  Associates  Inc.  and  WLOX  for  new  tv 
station  on  vhf  ch.  13.  Action  Jan.  6. 

Muskogee,  Okla. — Vhf  ch.  8  proceeding.  FCC 
scheduled  hearing  on  Feb.  5  on  competitive  bids 
of  Tulsa  Bcstg.  Co.,  Okla.  Press  Pub.  Co.  and 
Ashley  L.  Robison  for  new  tv  station  on  vhf 
ch.  8.   Action  Jan.  6. 

Tulsa,  Okla. — Vhf  ch.  2  proceeding.  FCC  sched- 
uled hearing  on  Feb.  5  on  competitive  bids  of 
Central  Plains  Enterprises  Inc.,  Fryer  Tv  Co. 
and  Oil  Capitol  Corp.  for  new  tv  station  on  vhf 
ch.  2.  Action  Jan.  6. 


Control  functions  separate  from 
metering 

Rack  cabinets  standard  equipment 
Cabinets  interwired,  ready  to  use 
Generous  facilities  for  expansion 


cxAOTE  CONTROL  SYSTEM 
%m  UNATTENDED  OPERATfON, 


#  Delivery  excel 

#  Nation-wide  sales  and  service 

#  Three  separate  direct  reading 
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#  The  complete  system 

Branches  in  New  York,  Washing- 
ton, Atlanta,  Houston  and  Los 
Angeles.  Field  sales  engineers 
everywhere. 
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Tulsa,  Okla.— Uhf  ch.  17  proceeding.  FCC 
scheduled  hearing  on  Feb.  5  on  competitive  bids 
of  Tulsa  Tv  Co.  and  Arthur  R.  Olson  for  new  tv 
station  on  uhf  ch.  17.  Action  Jan.  6. 

Rules  Amended  to  Expedite  Revocation  and 
Cease  and  Desist  Proceedings — By  order,  the 
Commission  amended  Section  1.402(d)  of  its  Rules 
of  Practice  and  Procedure  to  expedite  proceed- 
ings subsequent  to  the  issuance  of  an  examiner's 
initial  decision  in  revocation  and  cease  and 
desist  proceedings.  Action  Jan.  6. 

Price,  Utah— FCC  scheduled  for  hearing  on 
Jan.  29  application  of  Carbon  Emery  Bcstg.  Co. 
for  new  am  station  on  1340  kc,  250  w  unlimited 
which  has  been  protested  by  KJAM  Vernal. 
Action  Dec.  30. 

KTAC  Tacoma,  Wash.— Tacoma  Telecasters 
Inc.  FCC  rescinded  its  show  cause  order  direct- 
ing why  the  license  should  not  be  revoked  and 
cancelled  hearing  in  this  matter.  Action  Dec.  31. 

Routine  Roundup  . 

December  22  Decisions 

BROADCAST  ACTIONS 
Actions  of  December  18 
Granted  License 

WMVO,  Mount  Vernon,  Ohio,  The  Mt.  Vernon 

Bcstg.  Co. — Granted  license  for  am  station;  1300 
kc,  500  w,  D,  DA  (BL-5164). 

WPGC  Morningside,  Md.,  Harry  Hayman— 
Granted  mod.  CP  for  approval  of  antenna,  trans- 
mitter and  studio  location  (BMP-6379). 

WGCT  Greenville,  S.  C,  Carolina  Television 
Inc.— Granted  mod.  CP  to  change  corporate  name 
to  WMRC  Inc.  (BMPCT-1607). 

Granted  CP 

WDXI  Jackson,  Tenn.,  Dixie  Bcstg.  Co. — Grant- 
ed CP  to  mount  tv  antenna  on  top  of  #4  tower 
of  directional  array  "(BP-8512). 

WHO  Des  Moines,  Iowa,  Central  Bcstg.  Co. — 
Granted  CP  to  make  changes  in  antenna  system 
(decrease  in  height)  (BP-9088). 

WLAD  Danbury,  Conn.,  The  Berkshire  Bcstg. 
Corp. — Granted  CP  to  install  a  new  transmitter 
(BP-9077). 

Modification  of  CP 

WEEU-TV  Reading,  Pa.,  Hawley  Bcstg.  Co.— 
Granted  mod.  CP  for  extension  of  completion 
date  to  4/1/54  (BMPCT-1649). 

Actions  of  December  17 
Modification  of  CP 

WBES-TV  Buffalo,  N.  Y.,  Buffalo-Niagara  Tv 
Corp. — Granted  mod.  CP  to  change  the  corporate 
name  to  WBES-TV  Inc.,  completion  date  1/20/54 
(BMPCT-1609). 

The  following  stations  were  granted  mod.  CPs 
for  extension  of  completion  dates  as  shown: 

KSPR-TV  Casper,  Wyo.,  to  7/13/54;  WSLS-TV 
Roanoke,  Va.,  to  2/1/54;  WCIN-TV  Cincinnati, 
Ohio,  to  7/13/54;  WAVE-TV  Louisville,  Ky.,  to 
3/11/54. 

Authority  to  Remain  Silent 

WSAJ  Grove  City,  Pa.,  Grove  City  College — 
Granted  authority  to  remain  silent  from  Dec.  18 
through  Jan.  4,  1954,  in  order  to  observe  college 
recess. 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WNAO  San  Juan,  P.R.;  KROC  Rochester, 
Minn.:  WLMJ  Jackson,  Ohio;  WSTN  St.  Augus- 
tine, Fla.;  WHOA  Decatur,  Ala. 

Actions  of  December  16 
Remote  Control 

WHOS-FM  Decatur,  Ala.,  No.  Alabama  Bcstg. 

Co. — Granted  authority  to  operate  transmitter  by 
remote  control. 


Modification  of  CP 

The  following  were  granted  mod.  CPs  for  ex- 
tension of  completion  dates  as  shown: 

WKNY-TV  Kingston,  N.  Y.,  to  7/22/54-  KTAG- 
TV  Lake  Charles,  La.,  to  2/17/54;  KROC-TV 
Rochester,  Minn.,  to  7/15/54. 

Actions    of    December  15 

Modification  of  CP 

The  following  were  granted  mod.  CPs  for  ex- 
tension of  completion  dates  as  shown: 

KNUC-TV  Houston,  Tex.,  to  6/29/54;  KULA- 
TV  Honolulu,  to  5/1/54;  WKOW-TV  Madison, 
Wis.,  to  7/11/54. 

Actions  of  December  11 

Modification  of  CP 

WVIN-FM  Olney,  111.,  Olney  Bcstg.  Co.  — 
Granted  mod.  CP  to  change  type  transmitter 
and  change  antenna  system  (BMPH-4880). 

ACTIONS  ON  MOTIONS 

By  Hearing  Examiner  Fanney  N.  Litvin 

Franklin  County  Bcstg.  Co.,  Washington,  Mo. — 
Continued  hearing  scheduled  for  Dec.  22,  1953, 
to  Jan.  21,  1954,  in  re  (Docket  10450;  BP-8241), 
CP  for  am  station.    (Action  taken  12/16.) 

By  Hearing  Examiner  Claire  W.  Hardy 

KWK  Inc.,  KXOX  Inc.,  Mo.  Valley  Tv  Co.,  St. 
Louis,  Mo. — Issued  a  preliminary  order  control- 
ling conduct  of  hearing  in  this  proceeding  (Dock- 
ets 8810  et  al.)  for  ch.  4. 

KXOK  Inc.,  St.  Louis,  Mo. — Denied  motion  of 
KXOX  Inc.  to  strike  certain  portions  of  the  sup- 
plementary material  filed  by  KWK  Inc.  and  Mo. 
Valley  pursuant  to  Public  Notice  (Mimeo  95863) 
the  Commission's  announcement  of  additional 
changes  to  expedite  broadcast  hearing  procedure, 
dated  Oct.  14,  1953  (Docket  8811  et  al.).  (Action 
taken  12/17.) 

By  Hearing  Examiner  Thomas  H.  Donahue 

Queen  City  Bcstg.  Co.,  KXA  Inc.,  Puget  Sound 
Bcstg.  Co.,  Seattle,  Wash. — Continued  consoli- 
dated hearing  from  Dec.  18  to  Jan.  15,  1954,  in  re 
ch.  7  (Docket  9030  et  al). 

St.  Louis  Telecast  Inc.,  et  al.,  St.  Louis,  Mo. — 
Continued  from  Dec.  31  to  Jan.  14,  1954,  the  con- 
solidated hearing  re  ch.  11  in  re  Docket  8809  et  al., 
pursuant  to  agreement  of  parties. 

By  Hearing  Examiner  Herbert  Sharfman 

South  Central  Bcstg.  Corp.,  et  al.,  Evansville. 
Ind. — Continued  hearing  scheduled  for  Jan.  18 
to  Jan.  25,  1954,  in  re  ch.  7  (Docket  10461  etc.). 

Scripps-Howard  Radio  Inc.,  et  al,  Knoxville, 
Tenn. — Continued  hearing  scheduled  for  Jan.  6 
to  Jan.  14,  1954,  in  re  ch.  10  (Docket  10512  et  al). 

By  Hearing  Examiner  John  B.  Poindexter 

Issued  an  order  governing  course  of  hearing 
in  re  applications  of  KWTX  Bcstg.  Co.  and 
Waco  Tv  Corp.,  for  ch.  10  in  Waco,  Tex.  (Dock- 
ets 10694-95);  said  order  and  agreements  recited 
therein  shall  control  the  subsequent  course  of 
hearing,  unless  modified  by  the  examiner  for 
cause,  or  by  Commission  in  accordance  with 
applicable  procedure. 

December  22  Applications 

ACCEPTED  FOR  FILING 

Renewal  of  License 

WOR-FM  New  York,  N.  Y.,  General  Teleradio 
Inc.— (BRH-124). 

Modification  of  CP 

KSWS-TV  Roswell,  N.  M.,  John  A.  Barnett— 
Mod.  of  CP  (BPCT-883)  as  mod.,  which  author- 
ized new  commercial  tv  station  extension  com- 
pletion date  to  4/30/54  (BMPCT-1652). 

KCSJ-TV  Pueblo,  Colo.,  The  Star  Bcstg.  Co. — 
License  to  cover  CP  (BFCT-1103)  as  mod.,  which 
authorized  new  commercial  tv  station  and  to 
specify  description  of  studio  and  transmitter  lo- 
cation as  2226  Television  Lane,  Pueblo  (BLCT- 
170). 


NOW 


A  RELIABLE, 
FOOLPROOF 
CARRIER 
INTERRUPTION  ALARM 
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FOB  Manchester,  N.  H.  —  Immediate  Delivery. 


Operation  with  Rust 
and  other  Remote  Control  Systems 
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•  Internal  buzzer;  connections  for 
external  alarm 
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KCMO-FM   Kansas    City,   Mo.,   Meredith  I 
gineering  Co. — Modification  of  construction  p| 
mit  (BF'H-1832)  which  authorized  changes  in.  it 
censed    station    for,    extension    of    complet  I 
date  (BMPH-4886). 

December  23  Decisions 

BY   COMMISSION   EN  BANC 

WNHC-TV  New  Haven,  Conn.,  Elm  City  Bcs 
Co. — Granted  extension  of  special  temporary 
thority  for  simultaneous  operation  on  chs.  6  i 
8  to  midnight  Jan.  2,  1954.  (Commissioners 
nock  and  Bartley  dissented.) 

WITH-TV  Baltimore,  Md.,  WITH-TV  Inc. 
Granted  six  months  extension  of  time  to  cc 
struct  tv  station  (ch.  60)  (BMPCT-1613). 

WCBI-TV  Columbus,  Miss.,  Birney  Imes  Jri 
Granted  six  months  extension  of  time  to  crJ 
struct  tv  station  (ch.  28)  (BMPCT-1522). 

McFarland  Letter 

The  following  holders  of  CPs  for  new  tv  s{: 
tions  are  being  advised  that  their  requests 
additional  time  for  station  construction  canrj 
be  granted  at  this  time  on  the  basis  of  eviden  | 
presented : 

Home  News  Pub.  Co.,  WDHN,  ch.  47,  Nil 
Brunswick,  N.  J.;  Lewistown  Bcstg.  Co.,  WMR:I 
TV,  ch.  38,  Lewistown,  Pa.;  Chronicle  Pub.  Cl 
WMRI-TV,  ch.  29,  Marion,  Ind.;  and  Monta 
Farmer  Inc.,  KMON-TV,  ch.  3,  Great  Fall 
Mont.  (Commissioner  Hennock  dissented 
these  actions  except  in  the  case  of  KMON-TW 

ACTIONS   ON  MOTIONS 
By  Commissioner  John  C.  Doerfer 

KAKE  Bcstg.  Co.,  Wichita,  Kan.— Granted  pelt 
tion  for  extension  of  time  to  Dec.  28,  1953,  to  fff 
reply  brief  to  exceptions  to  initial  decision 
Wichita  ch.  10  proceeding  (Dockets  10262,  10261 
BFCT-964,  700).  Pj 

Petersburg  Television  Corp.,  Petersburg,  Va.J 
Granted  petition  for  extension  of  time  to  De 
31,  1953,  to  file  reply  to  oppositions  to  petitio 
to  enlarge  issues  in  Petersburg  ch.  8  proceeding 
(Dockets  10737,  10738;  BPCT-1772,  1773). 

By  Hearing  Examiner  John  B.  Poindexter 
Capital  Television  Inc.,  The  Tierney  C<i| 
Charleston,  W.  Va. — Issued  memorandum  opiil 
ion  and  order  after  hearing  conferences  i 
Charleston  ch.  8  proceedings  denying  request  I 
Tierney  to  enlarge  issues  to  bring  into  questict 
Capital's  financial  qualifications;  further  confel^ 
ence  scheduled  for  Dec.  29,  1953;  tentatively  swi 
date  of  March  1,  1954,  for  beginning  of  oral  tell 
timony  (Dockets  10728,  10729;  BFCT-1080,  1085 

By  Hearing  Examiner  William  G.  Butts 
Booth  Radio  &  Television  Stations  Inc.,  Woo< 
ward  Bcstg.  Co.,  Detroit,  Mich. — Granted  joh 
petition  for  continuance  of  hearing  conferenc 
in  Detroit  ch.  50  proceedings;  rescheduled  cor! 
ference  for  Jan.  8,  1954  (Dockets  10660,  1066 
BPCT-724  and  1418). 

By  Hearing  Examiner  J.  D.  Bond 
WDEF  Bcstg.  Co.,  Chattanooga,  Tenn. — Gram, 
ed  petitions  for  leave  to  amend  its  tv  application 
(ch.  12)  to  correct  typographical  errors  in  engl; 
neering  data  to  incorporate  written  agreemer? 
by  WDEF,  Southern  Television  Inc.,  and  Tr* 
State  Telecasting  Corp.  (Docket  10473;  BPCT 
989). 

By  Hearing  Examiner  Claire  W.  Hardy 

Gave  notice  of  prehearing  conferences  on  Jaf 
6,  1954,  on  applications  of  Seattle  Radio  Telephorv 
Service,  Radio  Contact  and  Radiosignal  Servic1 
for  construction  permits  for  one-way  signalin 
base  stations  in  the  Domestic  Public  Land  Mobil 
Radio  Service  in  Seattle,  Wash.  (Dockets  10773 
10775),  and  on  Jan.  12,  1954,  on  applications  c 
Radio  Paging  and  John  R.  Sutherland  for  simila 
authorizations  in  St.  Louis,  Mo.  (Dockets  10771 
10772). 

By  Hearing  Examiner  John  B.  Poindexter 

By  separate  orders,  continued  from  Dec.  1^ 
1953,  to  Feb.  8,  1954.  hearings  re  revocation  oil 
licenses  of  Arctic  Radio  Telephone  Co.  aero 
nautical  and  aeronautical  fixed  station  KXD6 
KWX75  and  KWS7/KWF74,  both  in  Anchorage 
Alaska  (Dockets  10734,  10735). 

December  23  Applications 

ACCEPTED   FOR  FILING 
Remote  Control 

KDLA  De  Ridder,  La.,  Sabine  Bcstg.  Coll 
(BRC-260);  WSNY  Schenectady,  N.  Y.,  Westert 
Gateway  Bcstg.  Corp.  (BRC-258);  KILO  Grant 
Forks,  N.  D.,  Grand  Forks  Herald  Inc.  (BRC 
259);  WIRJ  Humboldt,  Tenn.,  Gibson  Counti 
Bcstg.  Co.  (BRC-257). 

KIXL-FM  Dallas,  Tex.,  Variety  Bcstg.  Co.— 
(BRH-67). 

License  for  CP 

WRC-FM  Washington,  D.  C,  National  Bcstg; 
Co. — License  to  cover  construction  permit  (BPH^ 
1812)  which  authorized  changes  in  licensed  sta- 
tion (BLH-936). 

KITE-FM  San  Antonio,  Tex.,  Radio  KITE  Inc 
— License  to  cover  construction  permit  (BPH- 
1635)  as  modified  which  authorized  new  fm  sta- 
tion (BLH-935). 

Broadcasting    •  Telecasting 


Sti  ! 


Renewal  of  License 
VGFM  Schenectady,  N.  Y.,  General  Electric 

-(BRH-6). 

Extension  of  Completion  Date 
SETV  Little  Rock,  Ark.,  Great  Plains  Televi- 
n  Properties  of  Arkansas  Inc. — to  June  29, 
(4  (BMPCT-1655). 

tRDO-TV  Colorado  Springs,  Colo.,  Pikes  Peak 
fctg.  Co.— to  July  19,  1954  (BMPCT-1659). 
WWLP  Springfield,  Mass.,  Springfield  Televi- 
n  Bcstg.  Corp.— to  March  1,   1954  (BMPCT- 

i|0). 

KCMO-TV  Kansas  City,  Mo.,  Meredith  Engi- 
ifering  Co.— to  August  3,  1954  (BMPCT-1656). 
WRAK-TV  Williamsport,  Pa.,  WRAK  Inc.— to 
By  12,  1954  (BMPCT-1657). 

WNOW-TV  York,  Pa.,  E.  J.  Williams,  et  al  d/b 
The  Helm  Co.— to  July  5,  1954  (BMPCT-1658). 
KVOS-TV  Bellingham,  Wash.,  KVOS  Inc.— to 
ne  24,  1954  (BMPCT-1654). 

kMO-TV  Tacoma,  Wash.,  KMO  Inc.— to  Feb- 
ary  15,  1954  (BMPCT-1653). 


License  for  CP 
iKDUB-TV  Lubbock,   Tex.,  Texas  Telecasting 

1c. — License  to  cover  CP  (BPCT-1718)  as  mod., 
hich  authorized  new  commercial  tv  station 
!LCT-171). 


T  '3 


Modification  of  CP 
WORZ  Orlando,  Fla.,  Central  Florida  Bcstg. 

Modification  of  construction  permit  (BP- 
50)  as  modified,  which  authorized  increase  day- 
ime  power,  employing  directional  antenna, 
ake  changes  in  antenna  system  and  change 
pe  of  transmitter  for  extension  of  completion 
^te  (740  kc)  (BMP-6393). 

Applications  Returned 
WBRY  Waterbury,  Conn.,  American-Republi- 
»n  Inc. — License  to  cover  construction  permit 
J3P-7957)  as  modified,  which  authorized  replace- 
ent  of  antenna;  changes  in  directional  antenna 
Jattern   and   changes   in   ground   system  (1590 
lie). 

KMRC  Morgan  City,  La.,  Joe  Phillips,  A.  A. 
tensabat  Jr.,  and  Morton  Silverman,  a  partner- 
(hip  d/b  as  The  Tri  City  Bcstg.  Co. — Modification 
n'f  construction  permit  (BP-8677)  which  author- 
ed new  standard  broadcast  station  for  approval 
antenna,  transmitter  and  studio  location  and 
hange  type  of  transmitter  (1430  kc). 
KPIG  Cedar  Rapids,  Iowa,  Cedar  Rapids  Bcstg. 
orp.— (BR-2383). 

Remote  Control 
WVLN-FM   Olney,   111.,    Olney   Bcstg.    Co.  — 
Operation  by  remote  control  (BRCH-68). 

Extension  Completion  Date 
WEEK-TV  Peoria,  111.,  Robert  S.  Kerr  et  al. 
1/b  as  West  Central  Bcstg.  Co.— To  July  27,  1954 
BMPCT-1665). 

KGGM-TV  Albuquerque,  N.  M.,  New  Mexico 
Jcstg.  Co.— To  August  6,  1954  (BMPCT-1664). 
WKBN-TV  Youngstown,   Ohio,  WKBN  Bcstg. 
orp.— (BMPCT-1662) . 

WIBG-TV  Philadelphia,  Pa.,  Daily  News  Tele- 
vision Co.— To  September  21,  1954  (BMPCT-1666). 

WTVT   Chattanooga,   Tenn.,   Tom  Potter— To 
March  20,  1954  (BMPCT-1661). 
WJHL-TV  Johnson  City,  Tenn.,  WJHL  Inc.— 
BMPCT-1667). 

WMEV-TV  Marion,  Va.,  Mountain  Empire 
Bcstg.  Corp.— To  July  26,  1954  (BMPCT-1663). 

December  28  Decisions 

BROADCAST  ACTIONS 

The  Commission,  by  the  Broadcast  Bureau, 
took  the  following  actions  on  the  dates  shown: 

Actions  of  December  24 
Granted  License 
WSLM  Salem,  Ind.,  Don  H.  Martin— Granted 
license  for  am  station;  1220  kc,  250  w-D.  (BL- 
4932). 

WMTM  Moultrie,  Ga.,  Colquitt  Bcstg.  Co. — 
Granted  license  for  am  station,  1300  kc,  1  kw-D 
(BL-5158). 

KBTO  El  Dorado,  Kan.,  O.  A.  Tedrick— Grant- 
ed license  for  new  am  station,  1360  kc,  500  w-D 
(BL-5166). 

WBEX  Chillicothe,  Ohio,  Shawnee  Bcstg.  Co.— 
Granted  license  covering  changes  in  antenna 
system  (BL-5174). 

KOWH  Omaha,  Neb.,  Mid-Continent  Bcstg.  Co. 
— Granted  license  covering  installation  of  new 
transmitter  for  auxiliary  purposes;  condition 
(BL-5171). 

KCOW  Alliance,  Neb.,  Sandhills  Best?.  Corp.— 
Granted  license  covering  change  in  transmitter 
and  studio  locations  (BL-5181). 

WVOS  Liberty,  N.  Y.,  Sullivan  County  Bcstg. 
Corp. — Granted  license  covering  installation  of 
new  transmitter  (BL-5168). 

Granted  CP 

KFXM  San  Bernardino,  Calif.,  Lee  Bros.  Bcstg. 
Corp. — Granted  CP  to  install  a  new  transmitter 
at  present  location  of  main  transmitter,  to  be 
used  for  aux.  purposes  only  on  590  kc,  250  w, 
DA-2  (BP-9091). 

Broadcasting   •  Telecasting 


Modification  of  CP 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

KDEN  Denver,  Colo,  to  6/23/54;  WCBI-TV 
Columbus,  Miss.,  to  5/11/54;  KGGM-TV  Albu- 
querque, to  7/6/54;  WNOW-TV  York,  Pa.  to 
7/5/54;  WJHL-TV  Johnson  City,  Tenn.,  to 
7/28/54;  KRDO-TV  Colorado  Springs,  to  7/19/54; 
WWLP  Agawam,  Mass.  to  3/1/54;  WAPO-FM 
Chattanooga,  to  7/11/54;  WIBG-TV  Philadelphia, 
Pa.,  to  6/22/54. 

Actions  of  December  23 

WOHO  Toledo,  Ohio,  The  Midwestern  Bcstg. 
Co.— Granted  Mod.  of  CP  to  change  type  trans- 
mitter;  engineering  condition  (BMP-6392). 

KNEL  Brady,  Texas,  G.  L.  Burns  —  Granted 
request  for  waiver  of  Sec.  3.71  of  the  rules  to 
operate  minimum  of  8  hours  a  day  for  the  period 
ending  Jan.  31,  1954. 

Actions  of  December  22 

WDSM-TV  Superior,  Wis.,  Ridson  Inc. — Grant- 
ed Mod.  of  CP  to  change  corporate  name  to 
WDSM  Television  Co.;  completion  date  6/14/54 
(BMPCT-1651). 

Modification  of  CP 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WEEK  Peoria,  111.,  to  6/27/54;  KVOS-TV  Bell- 
ingham, Wash.,  to  6/24/54;  KMC-TV  Tacoma, 
Wash,  to  2/15/54. 

Actions  of  December  21 

KSWS-TV  Roswell,  N.  Mex.,  John  A.  Barnett — 

Granted  Mod.  of  CP  for  extension  of  comple- 
tion date  to  4/30/54  (BMFCT-1652). 

December  29  Applications 

ACCEPTED  FOR  FILING 
Application  Returned 

WRJW  Picayune,  Miss.,  Tung  Bcstg.  Co.— 
Construction  permit  to  install  new  transmitter 
as  auxiliary  transmitter  at  the  present  location 
of  main  transmitter  to  be  operated  on  1320  kilo- 
cycles with  power  of  250  watts,  for  auxiliary 
purposes  only. 

License  Renewal 

WBRL  Baton  Rouge,  La.,  Baton  Rouge  Bcstg. 
Co.— (BRH-11). 

WBRE-FM  Wilkes-Barre,  Pa.,  Louis  G.  Balti- 
more—(BRH-122). 


License  to  Cover  CP 

KPRC-FM  Houston,  Tex.,  The  Houston  Post 
Co. — License  to  cover  construction  permit  (BPH- 
1881)  which  authorized  changes  in  licensed  sta- 
tion (BLH-938). 

WBTM-FM  Danville,  Va.,  Piedmont  Bcstg. 
Corp. — License  to  cover  construction  permit 
(BFH-1868)  which  authorized  changes  in  li- 
censed station  (BLH-937). 

December  30  Applications 

ACCEPTED  FOR  FILING 
Remote  Control 
WFPA  Fort  Payne,  Ala.,  George  A.  Gothberg, 
Jr.— (BRC-264). 

WATS  Sayre,  Pa.,  Thompson  K.  Cassel — (Re- 
submitted) (BRC-265). 

Extension  of  Completion  Date 

KDZA-TV  Pueblo,  Colo.,  Pueblo  Radio  Co  

to  March  1,  1954  (BMPCT-1674). 

WFAA-TV  Dallas,  Tex.,  A.  H.  Belo  Corp. — 
to  July  21,  1954  (BMPCT-1669). 

KMO-TV  Tacoma,  Wash.,  KMO  Inc.— to  Feb- 
ruary 15,  1954  (BMPCT-1653). 

Modification  of  CP 

John  V.  Turner  and  Lawrence  P.  Neumeier 
d/b  as  Ozarks  Playground  Bcstrs.,  Neosho,  Mo. — 
Modification  of  construction  permit  (BP-8880) 
which  authorized  new  standard  broadcast  sta- 
tion for  approval  of  antenna,  transmitter  loca- 
tion as  0.4  miles  west  of  Neosho  City  limits  on 
Reid  Road,  Neosho,  Mo.,  and  specify  studio 
location  as  212^2  East  Main  St.,  Neosho,  Mo. 
(1420  kc)  (BMP-6399). 

WSPN  Saratoga  Springs,  N.  Y.,  Spa  Bcstrs. 
Inc. — Modification  of  construction  permit  (BP- 
6808)  as  modified,  which  authorized  a  new  stand- 
ard broadcast  station  for  extension  of  comple- 
tion date.  6900  kc)  (BMP-6396). 

Renewal  of  License 

KASH  Eugene,  Ore.,  Radio  Air  Ways  Inc.  (BR- 
2074);  WLEU  Erie,  Pa.,  Commodore  Perry  Bcstg. 
Service  Inc.  (Resubmitted)  (BR-850);  KV AN  Van- 
couver, Wash.,  Vancouver  Radio  Corp.  (BR-1027); 
KIMA  Yakima,  Wash.,  Cascade  Bcstg.  Co.  (BR- 
1140). 

Remote  Control 
KFJM  Grand  Forks,  N.  D.,  University  of  North 
Dakota  (BRC-261);  KBON  Omaha,  Neb.,  Inland 
Bcstg.  Co.  (BRC-262);  WNAH  Nashville,  Tenn., 
Hermitage  Bcstg.  Corp.  (BRC-263);  WLAD  Dan- 
bury,  Conn.,  The  Berkshire  Bcstg.  Corp.  (BRC- 
266). 
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the  finest  ** 
remote  control 
system  available  . . . 
positive  control 
20  metering  circuits 
40  control  circuits 


SCHAFER  REMOTE  CONTROL  SYSTEM 


satisfied  customers  coast  to  coast 
one  year  guarantee 
two  weeks  delivery 

complete  —  ready  to  install  $1645 
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Application.  Returned 

WABR  Winter  Park,  Fla.,  Orange  County 
Bcstrs  Inc. — Modification  of  construction  permit 
(BP-8708)  which  authorized  new  standard  broad- 
cast station  for  approval  of  antenna,  transmitter 
and  studio  location  as  1.6  mile  W.  of  Hwy.  17-92 
on  Lee  Road,  nr.  Winter  Park,  and  change  type 
transmitter  (1600  kc). 

Renewal  of  License 
WEFM    Chicago,    111.,    Zenith    Radio  Corp. 
(BRH-3). 

License  for  CP 

WWSW-FM  Pittsburgh,  Pa.,  WWSW  Inc.— Li- 
cense to  cover  construction  permit  (BPH-1339)  as 
modified  which  authorized  changes  in  licensed 
station  (BLH-940). 

KCMC-FM  Texarkana,  Tex.,  KCMC  Inc.— Li- 
cense to  cover  construction  permit  (BPH-1863) 
which  authorized  changes  in  licensed  station 
(BLH-939). 

Modification  of  CP 

KFIF  Fairbanks,  Alaska,  Keith  Kiggins  and 
Richard  R.  Rollins  d/b  as  Kiggins  and  Rollins — 

Mod.  of  CP  (BFCT-1709)  as  mod.,  which  authbr- 
ized  new  tv  station  for  extension  of  completion 
date  to  9/1/54  (BMPCT-1671). 

WMGT  Adams,  Mass.,  Greylock  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-1259)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  4/15/54  (BMPCT-1675).  .-.  j\3 

WXYZ-TV  Detroit,  Mich.,  WXYZ  Inc.— Mod. 
of  CP  -(BPCT-1551)  which  authorized  changes 
in  existing  station  to  change  type  of  antenna, 
antenna  terrain  to  456'  (BMPCT-1668). 

KLAS-TV  Las  Vegas,  Nev.,  Las  Vegas  Tv  Inc. — 
Mod.  of  CP  (BPCT-1239)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  7/15/54  (BMPCT-1670). 

WJTN-TV  Jamestown,  N.  Y.,  James  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1176)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  7/22/54  (BMPCT-1677). 

WNBK  Cleveland,  Ohio,  National  Bcstg.  Co. — 
Mod.  of  CP  (BPCT-943)  as  mod.,  which  author- 
ized changes  in  existing  station  for  extension 
of  completion  date  to  4/25/54  (BMFCT-1676). 

WIMA-TV  Lima,  Ohio,  Northwestern  Ohio 
Bcstg.  Corp.— Mod.  of  CP  (BPCT-738)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  (BMPCT-1673). 

December  31  Applications 

License  Renewal 

KTFI-FM  Twin  Falls,  Idaho,  Radio  Bcstg. 
Corp.  (BRH-80);  WROK-FM  Rockford,  111.,  Rock- 
ford  Bcstrs.  Inc.  (BRH-457);  WHOP-FM  Hop- 
kinsville,  Ky.,  Hopkinsville  Bcstg.  Co.  (BRH- 
200);  WRNY-FM  Rochester,  N.  Y.,  Rochester 
Bcstg.  Co.  (BRH-473);  WHFM  Rochester,  N.  Y., 
Stromberg-Carlson  Co.  (BRH-4);  WERE-FM 
Cleveland,  Ohio,  Cleveland  Bcstg.  Inc.  (BRH- 
289);  WJAS-FM  Pittsburgh,  Pa.,  Pittsburgh  Ra- 
dio Supply  House  (BRH-416);  WPOJ-FM  Port- 
land, Ore.,  KPOJ  Inc.  (BRH-344);  WKPT-FM 
Kingsport,  Tenn.,  Kingsport  Bcstg.  Co.  (BRH- 
149);  KWNO-FM  Winona,  Minn.,  Maxwell  H. 
White  (BRH-170);  WSLS-FM  Roanoke,  Va., 
Shenandoah  Life  Stations  Inc.  (BRH-159);  WCLO- 
FM  Janesville,  Wis.,  Gazette  Printing  Co.  (BRH- 
481). 

Modification  of  CP 
Extension  of  Completion  Date 

WWLA  Lancaster,  Pa.,  Harold  C.  Burke — 
(BMPCT-1684).  v 

WHYN-TV  Springfield,  Mass.,  The  Hampden- 
Hampshire    Corp.— 2-28-54  (BMPCT-1681). 

WOR-TV  New  York,  N.  Y.,  General  Teleradio 
Inc.— 3-1-54  (BMPCT-1683). 

WRGB  Schenectady,  N.  Y.,  General  Electric 
Co.— 2-8-54  (BMPCT-1685). 

WVEC-TV  Hampton,  Va.,  Peninsula  Bcstg. 
Corp.— 7-4-54  (BMPCT-1688). 


January  4  Decisions 

ACTION   ON  MOTIONS 

By  Hearing  Examiner  William  G.  Butts 

Booth  Radio  &  Tv  Stations  Inc.,  Woodward 
Bcstg.  Co.,  Detroit,  Mich. — Denied  petition  of 
Woodward  filed  Dec.  17,  1953,  to  find  Booth  Radio 
in  default  in  re  application  for  ch.  50  (Docket 
10660;  BPCT-724). 

Mansfield  Journal  Co.,  Fergum  Theatres  Inc., 
Mansfield,  Ohio — Granted  motion  of  Fergum  to 
continue  hearing  now  scheduled  for  Dec.  31 
to  Jan.  7,  1954,  re  ch.  36  (Dockets  10791-92). 

By  Hearing  Examiner  Thomas  H.  Donahue 

Queen  City  Bcstg.  Co.,  Seattle,  Wash. — Granted 
petition  to  change  its  application  for  tv  ch.  7, 
to  specify  a  different  multiplexer  rating,  multi- 
plexer loss  and  transmitter  power  output  (Dock- 
et 9030;  BPCT-453). 

By  Hearing  Examiner  Charles  J.  Frederick 

Scheduled  prehearing  conference  for  Monday 
Jan.  4,  1954,  in  re  applications  of  Hampton  Roads 
Bcstg.  Corp.,  Beachview  Bcstg.  Corp.,  Norfolk, 
and  Portsmouth  Radio  Corp.,  Portsmouth,  Va., 
for  tv  ch.  10  (Docket  10799  et  al.). 

By  Hearing  Examiner  James  D.  Cunningham 

Houston  Tv  Co.,  Houston,  Tex. — Granted  peti- 
tion to  accept  its  written  appearance  in  re  tv 
application  for  ch.  13  (Docket  10754;  BPCT-1723). 

By  Hearing  Examiner  Claire  W.  Hardy 

WMPS  Inc.,  Memphis,  Tenn. — Granted  petition 
to  amend  its  application  (Docket  10762;  BPCT- 
514),  to  show  resignation  of  Richard  R.  Cook 
from  WMPS  Inc.,  and  his  consequent  unavail- 
ability as  Program  Director,  with  substitution 
of  Eugene  McCarty  Plumstead  as  Program  Di- 
rector. 

By  Hearing  Examiner  H.  Gifford  Irion 

Baptist  General  Convention  of  Texas,  Corpus 
Christi,  Tex. — Granted  second  petition  of  Baptist 
filed  Dec.  3,  1953,  to  enlarge  the  issues  to  permit 
inquiry  into  the  adequacy  of  finances  avail- 
able to  applicant,  re  its  application  for  ch.  6 
(Docket  10560;  BPCT-906);  hearing  to  reconvene 
on  Jan.  18,  1954. 


January  4  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

Virginia-Kentucky  Bcstg.  Co.,  Grundy,  Va. — 

Modification  of  construction  permit  (BP-8919) 
which  authorized  a  new  standard  broadcast  sta- 
tion for  approval  of  antenna,  transmitter  and 
studio  location  as  Off  State  Highway  #83,  2.9  air- 
line miles  North  East  of  Grundy,  Va.  (BMP- 
6398). 

WLOU-TV  Louisville,  Ky.,  Robert  W.  Rounsa- 
ville— Mod.  of  CP  (BPCT-1442)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  8-15-54  (BMPCT-1687). 

KFEQ-TV  St.  Joseph,  Mo.,  KFEQ  Dae— Mod. 
of  CP  (BPCT-425)  as  mod.,  which  authorized 
new  tv  station  for  extension  of  completion  date 
to   4-15-54  (BMPCT-1680). 

WBNS-TV  Columbus,  Ohio,  The  Dispatch  Print- 
ing Co.— Mod  of  CP  (BPCT-755)  as  mod.,  which 
authorized  changes  in  facilities  of  existing  tv 
station  for  extension  of  completion  date  to 
4-15-54  (BMPCT-1686). 


ALLEN  KANDEH 


CM.ecjotiaL 


lor 


FDR    THE    PURCHASE    AND  SALE 
DF    RADID    AND  TELEVISION 
STATIDNS 

1 701  K  St.,  N.  W.  •  Washington  6,  D.  C,  IMA.  8-3233 
Lincoln  Building  •  New  York  17,  IM.  Y.,  Mil.  7-4242 


January  5  Decisions 

BROADCAST  ACTIONS 

Action  taken  December  31 

Modification  of  CP 

WVEC-TV  Hampton,  Va.,  Peninsula  Be! 
Corp.— Granted  mod.  CP  for  extension  of  ejq 
pletion  date  to  7-4-54  (BMPCT-1688). 

Actions  taken  December  30 
Modification  of  CP 


P 
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WOR-TV  New  York,  N.  Y.,  General  Telera 
Inc.— Granted  mod.  CP  for  extension  of  comf 
tion  date  to  7-1-54  (BMPCT-1683). 

WHYN-TV  Springfield,  Mass.,  The  Hampd 
Hampshire  Corp.— Granted  mod.  CP  for  ext) 
sion  of  completion  date  to  2-28-54  (BMPCT-16^ 

Action  taken  December  29 
Modification  of  CP 
KDZA-TV  Pueblo,  Colo.,  Pueblo  Radio  Co.  1, 

— Granted  mod.  CP  for  extension  of  completP 
date  to  3-1-54  (BMPCT-1674). 

Actions  taken  December  28 
KTHS  Little  Rock,  Ark.,  Radio  Bcstg.  tui- 

Granted  mod.  CP  for  extension  of  complet 
date  to  4-8-54;  conditions  (BMP-6391).  I 

WFAA-TV  Dallas,   Tex.,  A.  H.  Belo  Cort 

Granted  mod.  CP  for  extension  of  complet' 
date  to  7-21-54  (BMPCT-1669).  J 

WKBN-TV  Youngstown,  Ohio,  WKBN  Bc^ 
Corp.— Granted  mod.  CP  for  extension  of  compu 
tion  date  to  7-17-54   (BMPCT-1662).  F 


January  6  Decisions 

BROADCAST  ACTIONS 
Renewal  of  License 

The  following  stations  were  granted  renevi 
of  licenses  on  a  regular  basis: 

KABI   Ketchikan,    Alaska;    KAHU  Waipali 
Hawaii;  KBKH  Pullman,  Wash.;  KBKR  Bak 
Ore.;  KBPS  Portland,  Ore.;  KBRL  McCook,  Ne 
KBRO    Bremerton,    Wash.;    KBUNM  Bemic 
Minn.;  KCTI  Gonzales,  Tex.;   KENM  Portalf 
N.   Mex.;    KERG   Eugene,   Ore.;  KEX-AM-J 
Portland,  Ore.;  KFAM  St.  Cloud,  Minn.;  KF> 
North  Bend.  Ore.;  KFIZ  Fond  du  Lac,  Wis.;  KF 
Klamath  Falls,  Ore.;  KFQD  Anchorage,  Alask, 
KFRB  and  aux.,  Fairbanks,  Alaska;  KGAE  Sale: 
Ore.;  KGAL  Lebanon,  Ore.;  KGMB  and  aui 
Honolulu,  Hawaii;  KGU  Honolulu,  Hawaii;  KG 
and  aux.,  Portland,  Ore.;  KGY  Olympia,  WasI 
KHBC  Hilo,  Hawaii;  KHQ  Spokane,  Wash.;  KIZ 
Seward,  Alaska;  KIFW  Sitka,  Alaska;  KIRO-A5 
FM  Seattle,  Wash.;  KJNO  Juneau,  Alaska;  KLA 
Renton,  Wash.;  KLBM  LaGrande,  Ore.;  KLM 
Clayton,  N.  M.;  KMCM  McMinnville,  Ore.;  KM* 
Wailuku,  T.  H.;  KMYC  Marysville,  Calif.;  KNEj" 
Spokane,  Wash.;  KOAC  Corvallis,  Ore.;  KOC 
Salem,   Ore.;   KODL  The  Dalles,  Ore.;  KOir 
^M-FM  Portland,  Ore.;  KOL  and  aux.,  Seattli 
Wash.;    KOMW    Omak,    Wash.;    KPKW  Pasc" 
Wash.;  KREM  Spokane,  Wash.;  KREW  Sunni 
side,  Wash.;  KSIG  Crowley,  La.;  KSRV  Ontarf' 
Ore.;   KAWT  Douglas,   Ariz.;   KGIW  Alamosu 
Colo.;    KGW-FM  Portland,   Ore.;    KMHT  Mai' 
shall,  Tex.;  KONP  Port  Angeles,  Wash.;  KP. 
Wenatchee,     Wash.;     KTNT-AM-FM  Tacom." 
Wash.;  KUIN  Grants  Pass,  Ore.;  KWBM  Willi?1 
ton,  N.  D.;  KWIL-AM-FM  Albany,  Ore.;  KWR|l 
Pendleton,  Ore.;  WAGC  and  aux.,  Chattanooga 
Tenn.;  WANE  Ft.  Wayne,  Ind.;  WAOV  Vincenne;: 
Ind.;  KSMU-FM  Dallas,  Tex.  L| 

McFarland  Letter 

KMPC  Los  Angeles,  Calif.,  The  Station  of  th 
Stars  Inc.;  KCBS  San  Francisco,  Calif.,  Columbi 
Bcstg.  System  Inc. — Are  being  advised  that  appli' 
cations  for  renewal  of  licenses  indicate  necessity 
of  a  comparative  hearing  with  application  for  li; 
cense  of  John  H.  Poole  Bcstg.  Co.  station  KBIG 
Avalon,  Santa  Catalina  Island,  Calif.  (Docke 
10536)  because  of  mutually  prohibited  interfer- 
ence.  i 


January  6  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

WBRY  Waterbury,  Conn.,  American-Repub- 
lican Inc. — Modification  of  construction  permi" 
(BP-7957)  as  modified,  which  authorized  replace- 
ment of  antennae;  changes  in  the  directional 
antenna  pattern  and  changes  in  the  ground  sys- 
tem for  extension  of  completion  date  (BMP- 
6403). 

WABR  Winter  Park,  Fla.,  Orange  Counts 
Bcstrs.  Inc. — Modification  of  construction  permil 
(BP-8708)  which  authorized  new  standard  broad- 
cast station  for  approval  of  antenna,  transmittei 
and  studio  location  as  1.6  mile  west  of  Highway 
17-92  on  Lee  Road,  Nr.  Winter  Park,  Florida,  and 
change  type  transmitter  (BMP-6400). 

Broadcasting   •  Telecastinc 


PROFESSIONAL  rCARDS 


Ma  { 
mpft- 


NSKY  &  BAILEY 

Offices 

National  Press  Building 

nd  Laboratories 
1339  Wisconsin  Ave.,  N.  W. 
ten,  D.  C.        ADams  4*2414 


»  cial  Radio  Equip.  Co. 
lhL  itt  L.  Dillard,  Gen.  Mgr. 
HONAL  BLOG.      Dl.  7-1319 

{WASHINGTON,  D.  C. 
>X  7037         JACKSON  5302 
'A  KANSAS  CITY,  MO. 

Member  AFCCE* 


INK  H.  MclNTOSH 
Suiting  radio  engineer 
[  121*  wyatt  bldg 

sjljj  WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE* 


EAR  &  KENNEDY 

I 

jj  ith  St.,  N.  W.    Hudson  3-9000 
WASHINGTON  6,  D.  C. 

Member  AFCCE  * 


\  

IYNNE  C.  SMEBY 

stored  Professional  Engineer" 
St.,  N.  W.  EX  3-8073 

WASHINGTON  5,  D.  C. 


>BERT  L.  HAMMETT 

^SUITING  RADIO  ENGINEER 
BANKERS  INVESTMENT  BLDG. 
FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


tom-Built  Equipment 
S.  RECORDING  CO. 

II  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 
30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.         REPUBLIC  7-2347 
WASHINGTON  4,  D.  C. 
Member  AFCCE  • 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.  REpublic  7-3984 

Member  AFCCE  • 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 

Executive  3-1230 — Executive  3-5851 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B. 

HEFFELFINGER 

815  E.  83rd  St. 

Hiland  7010 

KANSAS 

CITY,  MISSOURI 

COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 
Engineer  on  duty  mil  night  •very  night 
JACKSON  5302 
P.  O.  Box  7037        Kansas  City,  Mo. 


DAWKINS  ESPY 

AM-TV  Broadcast  Engineering 
Complete  Field  Measuring  Service 

10620  Wilshire  Blvd.     Arizona  88922 
Los  Angeles,  Calif.  , 


— Established  1926— c    (  . 

PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE* 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 

Washington  4,  D.  C. 

Member  AFCCE* 


WELDON  &  CARR 
Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.        4212  S.  Buckner  Blvd. 

Member  AFCCE* 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.        NA.  8-2698 
1420  New  York  Ave.,  N.  W. 

Washington  5,  D.  C. 


e  TOWERS  • 

AM  e  FM  e  TV 
Comp/efe  Installations 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 


LOWEL  R.  WRIGHT 

Aeronautical  Consultant 

(Formerly   Department  of   Commerce — C.A.A. 

Member    Washington    Airspace  Subcommittee) 

Offers  a  specialized  consulting  service  to 
the  Radio  and  Television  Industry  on 
aeronautical  problems  created  by  tower 

construction. 

R.  F.  D.    NO.   2,    BOX   29.    H  ERN  DON,    V  A 

(Suburban  Washington,  D.  C.)  Tel:  II4-M 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING     DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  VYALDSCHMITT 

CONSULTING  ENGINEERS 
710  14th  St.,  N.  W.    Executive  3-5670 

Washington  5,  D.  C. 

Member  AFCCE  * 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.„  Wash.,  D.  C. 
Phone  EMerson  2-8071 

Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 

HEnderson  2-3177 

Member  AFCCE  * 


TRALA  RECORDS 

Offering  discs  concerning  Studebaker  Cars, 
punches  Terrific  sales  for  Local  Dealers) 
One  station  in  Each  city  being  approached. 
Inquiries     are     really     not  necessary. 


BOX  11 


HOLLYWOOD 


Remote  Control 

WMSL  Decatur,  Ala.,  Tennessee  Valley  Bestg. 
Jo.  (BRC-267);  WOBS  Jacksonville,  Fla.,  South- 
rn  Radio  and  Equipment  Co.  (BRC-268);  WOKO 
Albany,  N.  Y.,  Governor  Dongan  Bcstg.  Corp. 
BRC-269). 


Broadcasting 


Telecasting 


Modification  of  CP 

WKEU-FM  Griffin,  Ga.,  Radio  Station  WKEU 
— Construction  permit  to  replace  permit  (BPH- 
1745)  which  authorized  new  fm  station  which 
expired  12-8-53  (BPH-1919). 

WXHR  Woburn,  Mass.,  Middlesex  Bcstg.  Corp. 


—Construction  permit  to  replace  permit  (BPH- 
1821)  which  authorized  changes  in  licensed  sta- 
tion which  expired  12-6-53  (BPH-1920). 

WRAK-FM  Williamsport,  Pa.,  WRAK  Inc.  — 
Modification  of  construction  permit  (BPH-1768) 

(Continued  on  page  115) 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:   Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  204  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 
$2.00  minimum 

All  other  classifications  30^  per  word — $4.00  minimum  •  Display  ads  815.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  TnicASTiNG  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Announcers,  salesmen,  1st,  engineers  or  any  com- 
bination immediately.  Midwest.  Box  919A,  B-T. 

Back  home  again  in  Indiana.  There  are  openings 
in  all  phases  of  radio  in  Indiana,  also  television 
positions  available.  If  interested  contact  W.  F. 
Rippetoe,  Vice  President,  Indiana  Broadcasters 
Association,  Radio  Station  WBOW,  Terre  Haute, 
Indiana. 


Managerial 


Commercial  station  manager.  Excellent  New 
England  network.  Single  station  market.  Sal- 
ary plus  over-ride.  Send  complete  resume.  Box 
957A,  B.T. 


Assistant  manager  who  will  become  manager 
within  a  year.  Single  station  market  in  eastern 
Pennsylvania.  1  kw  day-timer,  with  excellent 
staff.  Expanding  company  desires  ambitious 
young  man,  preferably  married  with  program- 
ming, announcing  and/or  sales  background. 
Position  available  immediately.  Answer  with 
full  resume  of  professional  and  personal  back- 
ground, recent  photograph  and  tape  or  disc 
audition.    Box  982A,  B.T. 


Salesmen 


A  job  with  a  future  for  competent  salesman  de- 
siring to  advance!  Established  northern  Illinois 
1,000  watt  independent  offers  guaranteed  monthly 
income  $400.  against  15  per  cent  commission,  pro- 
tected territory,  account  list.  Bonus,  paid  vaca- 
tion, sick  benefits.  Personal  interview  required. 
Give  training,  experience,  age.    Box  856A,  B-T. 


Florida  salesman.  Experienced  man.  Excellent 
opportunity  for  hard  worker.  Give  full  details 
In  your  first  letter.  Box  676A,  B-T. 


Salesman  have  opening  for  aggressive  experi- 
enced radio  salesman  network  station  In  im- 
portant market.    Box  718A,  B»T. 


Radio  salesman  for  competitive  market  5  kw 
affiliate.  Must  be  able  to  make  constructive 
pitch  for  station  going  into  tv  market.  Best  in- 
centive plan  for  man  willing  to  work.  Send 
complete  background  and  sales  record.  Box 
916A,  B«T. 


Am-tv  operation  in  midwest  wants  a  good,  hard- 
hitting salesman.  Prefer  a  family  man  with  small 
station  sales  experience.  Send  complete  details 
of  background  in  first  letter.  This  medium  sized 
market  offers  plenty  of  opportunity  to  make 
money.  Box  939A,  B«T. 


Salesman-announcer,  experienced,  dependable. 
Good  voice,  personality,  proven  selling  ability, 
hard  worker.  Permanent  desirable  position, 
southwest,  CBS  affiliate.  Family  man  who  pre- 
fers weekly  $91.50  to  commission.  Full  details, 
tape.    Box  943A  B-T. 


Salesman.  Small  three  station  market.  Good 
salary.  Network  affiliate.  Good  opportunity  for 
advancement.    Box  962A,  B.T. 


Excellent  radio  sales  position  open  in  top-rated 
New  York  state  market.  Major  network.  Salary- 
commission.  Top  earnings  for  good  man.  Send 
resume  to  Box  973A,  B.T. 


Man  with  successful  sales  background  needed 
immediately  in  established  midwest  station.  $85.- 
$125.  weekly  guarantee,  plus  commission.  Write 
giving  personal  and  sales  history.   Box  994A,  B.T. 


Position  for  qualified  radio  time  salesman  now 
open,  in  Rocky  Mountain  Empire  area.  Liberal 
draw,  plus  car  allowance  and  excellent  com- 
mission arrangement.  Top  living  conditions. 
Box   7C.  B.T. 


Salesman  sportscaster  excellent  opportunity  in 

west    Texas    location,  salary,    commission  and 

talent.  Send  audition,  tape  or  disc  to  Box  1369, 
Odessa,  Texas. 


Salesman  to  work  on  25  percent  commission  at 
5000  watt  station.   WKNK.  Muskegon,  Michigan. 


Announcer 


Experienced  announcer  capable  of  doing  emcee 
work  and  delivering  selling  commercials  on  radio 
and  tv.  Box  717A.  B»T. 


Help  Wanted— (Cont'd) 


Outstanding  personality  and  emcee  with  suc- 
cessful record  in  midwest  by  large  radio  and 
tv  operation.   Box  854A,  B.T. 


Experienced  radio  pitchman  who  can  pull  mail 
for  all  night  trick  by  large  midwest  station.  Box 
855A,  B'T. 


5  kilowatt  am-tv  net  station  in  midwest  has 
immediate  opening  for  top  quality  staff  an- 
nouncer, chance  for  tv  in  future  send  qualifica- 
tions, disc  to  Box  908A,  B.T. 


Announcer-newscaster.  Immediate  opening  at 
midwest  network  affiliate  serving  area  of  half 
million  people.  Pay  right  for  right  voice.  Send 
tape  or  disc  with  letter  on  background.  Box 
915A,  B«T. 


Salesman-announcer  and  chief  engineer.  Cap- 
able, ambitious,  experienced,  interested  high 
salary  plus  commission.  Paid  vacation,  sick 
benefits,  good  living.  Chief  engineer  needs 
first  ticket.   Telephone  today.   Box  963A,  B.T. 


Southern  Michigan  1000  watt  station  needs  two 
announcers  immediately.  One  should  be  news- 
man. Previous  commercial  experience  necessary. 
First  letter  should  state  experience  and  starting 
salary  expected.  Good  future  with  a  top,  live- 
wire  group.   Box  983A,  B.T. 


Zany-DJ-glib.  Ad-lib.  Humor.  Actor  background. 
Do  character  voices:  "life-of-the-party,"  "Hep- 
ster,"  Bob  &  Ray— "Sturdley,"  etc.  Box  25C,  B-T. 


Radio  and  tv  personality  for  mid-west  station. 
Send  picture,  complete  background,  and  air 
check  of  current  show.  Do  not  send  newscast. 
Box  27C,  B.T. 


Announcer-operator.  Good  on  news.  Start  at 
$285.    Send  tape.    KBLI,  Blackfoot,  Idaho. 


2  experienced  announcers  for  24  hours  operation. 
Network  station.  Contact  Dr.  F.  P.  Cerniglia, 
KLIC,  Monroe,  Louisiana.  Ideal  working  condi- 
tions. 


Experienced  announcer-engineer  with  first  sec- 
ond or  third  ticket  opening  staff  first  of  year. 
Send  voice  recording  or  tape  details  to  Dave 
Button,  Manager,  KSVP,  Artesia,  New  Mexico. 


CBS  station  in  state's  largest  metropolitan  area, 
going  5000  watts  in  January,  requires  additional 
experienced  announcers.  Scale  plus  talent,  two 
weeks  vacation  with  pay,  resort  privileges  ar- 
ranged. No  operating  staff  changes  in  years. 
Only  those  desiring  permanency  apply.  Send  de- 
tailed resume,  references,  audition,  and  minimum 
salary  required.  WAKE,  Greenville,  S.  C. 


Announcer.  Experienced  in  radio  with  prospect 
of  working  into  television.  Good  pay  and  work- 
ing conditions  with  complete  insurance  coverage 
and  40-hour,  five-day  week.  Send  full  informa- 
tion plus  picture  and  voice  tape  to  Program  Di- 
rector, WOC,  Davenport,  Iowa. 


WPAZ,  Pottstown,  Pa.,  needs  experienced  morn- 
ing man  who  can  do  some  copy.  Excellent  op- 
portunity for  live  wire,  personal  interview  pre- 
ferred. 


Good  air  salesman,  experience  necessary,  excel- 
lent opportunity  in  metropolitan  market  for  right 
man.  Send  complete  resume  and  tape  to  Dick 
Lawrence,  Program  Director,  WPIK,  Alexandria, 
Virginia. 


Midsouth  progressive  station  needs  announcer 
interested  in  all  phases  of  radio.  Contact  Man- 
ager, WNLA,  Indianola,  Mississippi. 


1000  watt  daytime  needs  two  first  class  engineer- 
announcers.  $75.  per  week  to  start,  excellent 
working  conditions,  paid  vacations,  sick  leave. 
Send  tapes  OV2  inches  per  minute)  to  WTIM, 
Taylorville,  Illinois. 


Combination  engineer-announcer,  emphasis  on 
announcing,  also  announcers  and  staff.  Ohio's 
new  atomic  area,  brand  new  operation:  Hi-Kinco 
Broadcasters,  Waverly,  Ohio.  


Help  Wanted— (Cont'd) 


Technical 


East  coast  major  market  independent  wants  1 
class  combination  man.  Excellent  salary  j 
working  arrangement.  Personal  interview  i 
audition  required.  Write  in  detail  giving  rei 
ences  which  will  be  checked.  Box  271  A,  B«T 
 . — .  1 

Announcer-engineer  with  first  class  ticket.  Gj 
staff  man.  Convenient  to  New  Orleans.  F 
opportunity  for  right  man.   Box  814A,  B.T. 


Outstanding  midwest  station  west  of  Mississil 
needs  top  chief  engineer.    Equal  emphasis  ■ 
personality,   construction,  maintenance,  reco 
ing,  no  announcing.   Unusually  fine  working  ci  . 
ditions  and  equipment.  Must  be  self  starter,  a 
to  see  things  that  need  to  be  done  and  have 
ability  to  do  them.  Don't  apply  unless  you  r  ' 
fully  qualified.    Free  hospitalization  insurarf  1 
$100.  per  week  to  start  with  raises  up  to  y1,  f 
Box  995A,  B.T. 


Maintenance  engineer,  first  phone,  $300.  W 
collect  Ken  Gilmore,  KGBC,  Galveston,  Tex[ 


Suburban  Chicago  am-fm.   To  be  trained  to  t£j  < 
over   as    chief   engineer.     Immediate    openiji  I 
1st  class.   Auto.   Permanent.   Interested  in  ac- 
ity  more  than  experience.    Salary  requirement  : 
Write  WEAW,  Evanston,  111.  (:  1 


First  phone  engineer-announcer  ready  for  pd;  i 
tion  as  chief.     Good  opportunity.    Apply  V 
mediately.     WHIT,  New  Bern,  North  Caroli*  1 
Phone  4450. 



Michigan  independent  has  immediate  opening  : 
licensed  engineer.  Studio  and  transmitter  lot 
tion  combined.  Good  working  conditions.  Sa 
all  details  in  first  letter  to  M.  Robinson,  WHF, 
Benton  Harbor,  Michigan. 


Two  first  class  engineers  to  work  in  am  and  lea, 
tv.  Contact  Technical  Director,  Radio  Stati 
WINK,  Fort  Myers,  Florida. 


First  phone  transmitter  operator,  WSYB,  Rutlaf) 
Vermont. 


Immediate  openings.  First  class  engineers  it 
am,  tv  operation.  Call  or  write  Wallace  Wu|t 
Chief  Engineer,  WTVH,  Peoria,  111. 


Production-Programming,  Others 


Am-tv  station  needs  writer.  Versatile  idea  mj 
familiar  with  production.  Able  to  write  sol 
selling  copy.  Send  background,  data,  refe< 
ences,  samples  to  Box  986A,  B.T. 


Top  midwest  am  and  tv  station  wants  two  ton 
notch  continuity  writers — one  for  tv  and  o^ 
for  am  with  chance  to  work  into  tv  station  1 
great  expansion  program  with  excellent  st% 
and  working  conditions.  Paid  vacations,  hq 
pitalization  free,  excellent  opportunity  for  stabi 
experienced,  willing  individuals.  Send  complex 
info  and  sample  copy  in  first  letter,  plus  sala} 
requirements.     Box   15C,  B.T. 


Traffic  girl  at  WBIG,  Greensboro,  North  Caro- 
lina.   Experience  necessary. 


Continuity  editor  at  WBIG,  Greensboro,  Nor\ 
Carolina.    Experience  necessary. 


Copywriter  needed.  Immediate  opening.  Fu 
information  first  letter.  WEAV,  Plattsbur; 
New  York. 


Commercial  copywriter,  or  writer-announce- 
write  or  call  John  Wilson,  WFLO,  Farmville,  Vii 
ginia. 

 1 

Newsman,   experienced,   reporting  and  writing 
news.  40  miles  from  New  York.  Attractive  sa 
ary.    WLNA,  Box  188.  Peekskill,  New  York.  - 


Television 


Salesmen 


Need  experienced  tv  salesman  excellent  oppor 
tunity  for  real  producer.  Box  719A,  B.T. 


Sales  manager  for  a  top  metropolitan  marke1 
who  knows  tv,  can  sell  hard  and  manage  sales; 
men.  Salary  and  percentage.  Replies  in  stric] 
confidence.  Box  984A,  B'T. 


Position  open  for  qualified  tv  time  salesman, 
Rocky  Mountain  empire  area.  Liberal  draw  plu: 
car  allowance  and  excellent  commission  arj 
rangement.  Top  living  conditions.   Box  13C,  B.T 


Technical 


Chief  engineer.  If  ready  to  advance  to  this  pos1 
at  million  dollar,  mid-western  tv  station,  writ< 
fully,  confidentially.   Box  20C,  B'T.  


|v  vhf  station  in  midwest  needs  man  with  tv 
Igramming  experience  to  act  as  assistant 
pager  in  charge  of  program  operations.  Ex- 
jjsive  local  operation.  Excellent  opportunity 
Jl  right  man.  Send  complete  details  to  Box 
^  k  B.T. 


Help  Wanted— (Cont'd) 


Production-Programming,  Others 


C: 


sis 

fe 
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producer,  experienced  in  directing  live  pro- 
ms and  editing  tv  films.  Promotion  oppor- 
ijity  in  growing  mid-western  organization. 
Ste  experience,  salary  requirements.  Box 
B.T. 


Situations  Wanted 


Managerial 


tion  manager.  Experienced.  Executive  pro- 
per with  top  station.    Administration,  sales, 

bmotion,   programming  background.    Tv  ex- 

fience.    Box  974A,  B.T. 


31  it 


J  inewhere,  in  south  or  southwest,  somebody 
*jeds  a  good  down  to  earth  station  manager 
rko    knows    business.     Successful,    but  want 

'«  »ater  opportunity  with  permanency.  Young, 

»«  ilbitious.    Top  references.    Box  977A,  B.T. 

all  (i  

4  li|ur  opportunity  to  get  a  cracker  jack  sales  or 
heral  manager-sales  builder,  due  to  sale  of 

-  -jtion.  5  years  on  present  job,  12  years  radio 
u  ,perience  metropolitan  New  York  and  New 
i  ,rsey.  Go  anywhere.  Busy  market  preferred, 
lii  ijofit  sharing  arrangement  only.  Box  980A,  B.T. 

_  ation  manager-program  director.  Ten  years 
perience  radio  and  television.  Investment 
psidered.  Presently  engaged  in  network  tele- 
«on  news,  New  York  City.    Desirous  of  leav- 

5  &  big  city  for  local  radio  or  television.  Family 
'■In.    Box  8C,  B.T. 

"knager,  19  years  successful  record.  Economy 
'tnded.  Sales  creator.  Excellent  references, 
'fell  known  in  Boston  and  New  York  agencies, 
bx  11C,  B.T. 

£  

ilccessful  station  manager  with  over  20  years 
Sid  programming,  sales,  managerial  experi- 
ice;  14  with  top  50  kw,  7  as  founding  manager 
;twork  5  kw.  Also  experience  founding  small 
Market  tv.  Family  man,  community  leader.  Will 
vest.  West,  northwest  preferred.  Box  22C, 
,T. 

derations  manager  or  assistant  to  general  man- 
;er,  39,  just  returned  from  three  years  govern- 
ent  service  in  Europe  where  supervised  over 
0  employees.  Background  of  22  years  in  broad- 
Isting — technical,  programming,  management, 
.les.  Seeking  responsible  position  preferably  in 
list  or  south.  Further  details  on  request.  Box 
fc,  B.T. 

vailable  as  general  manager  or  commercial 
,  anager  am  station.  Prefer  large  market  if 
Dssible.  Willing  to  discuss  any  offers.  Contact 
Tom  Morris,  P.  O.  Box  212,  Siler  City,  North 
arolina. 

Salesmen 

iiccessful  salesman  accustomed  to  tough  com- 
etition  with  announcing  and  engineering  back- 
round  wants  job  with  network  affiliate  am  or 
Box  981A,  B.T. 


ime  salesman.  Limited  experience,  but  willing, 
iraw  and  commission.  William  Yukelson,  2324, 
Walton  Avenue.,  Bronx,  New  York. 


alesman-announcer,  five  years  experience, 
resently  tv.  Gordon  Lack,  1030  Washington, 
vansville,  Indiana.    Phone  3-6177. 


Announcers 


"knnouncer.  Available  February  15,  1954.  Good 
Personality,  DJ,  news,  commercial.  Box  909A, 
B.T. 

|)J  or  newsman.  8  years'  experience,  Four  with 
Network.  Would  prefer  position  in  progressive 
Itation  situated  in  enterprising  market.  Also 
ree  lance  writer  and  actor.  I  am  thoroughly 
phased  in  all  facets  of  broadcasting  and  wish  to 
Settle  permanently.  Married  with  two  children, 
fape  and  brochure  upon  request.  College  grad. 
Box  927A,  B«T. 

leep  voiced,  experienced,  announcer,  deejay, 
lewscaster,  pleasing  personality,  plenty  of  sell, 
tox  951A,  B.T. 

nnouncer:  Experienced  staff.  Can  also  do 
play-by-play  sports,  college  graduate,  desire 
sport  station.  Box  952A,  B.T. 

Staff  announcer.  Have  experience.  Control 
board  operation.   20  years  of  age.  4F.  Box  953A, 

Announcer-engineer,  first  phone.  6  years  ex- 
perience. Combo  or  transmitter  position  in 
Rocky  Mts.,  west  or  northwest.   Box  955A,  B.T. 

Good  play-by-play.  Ready  to  advance.  Minor 
league  baseball,  A  or  B,  and/or  college  football, 
basketball.  Former  big  ten  player.  Good  sports 
background.  Box  956A,  B.T.  


Situations  Wanted — (Cont'd) 


Negro  DJ.  Commercials  and  newscasts.  Recent 
school  graduate  with  some  experience.  Tape 
available.    Box  959A,  B.T. 


Announcer.  Farm  editor,  hillbilly  DJ,  write 
copy.  Needs  experience.  Works  own  board 
anywhere  U.  S.  A.   Box  960A,  B-T. 


Negro.  Good,  authoritative  news  man.  DJ  my 
first  love.  Disc  sent  on  request.  Box  961A,  B.T. 


Announcer,  deejay,  newscaster.  Limited  experi- 
ence. High  potential.  College  degree  plus 
broadcasting  school.  Vet,  married,  tape,  avail- 
able.   Northeast.    Box  964A,  B.T. 


Capable,  dependable,  radio-tv  announcer.  Col- 
lege grad.  AFTRA.  Married.  Prefer  northeast. 
Box  965A,  B.T. 

Combo  man  3rd  class  license.  Ambitious  draft 
exempt.  Progressive  250-500  watt  station.  Box 
966  B«T. 

Announcer    draft    exempt.     Some  experience. 

Operate  board,  news,  commercials,  platters, 
emphasis  sports.  Available  immediately.  Box 
968A,  B.T. 

Announcer.  Strong  on  DJ,  6  months  experience. 
Can  operate  console.  Young,  will  travel.  Disc 
on  request.  Box  969A,  B.T. 

Top-rated  morning  man  in  major  metropolitan 
market  desires  to  re-locate  in  station  of  estab- 
lished reputation  in  Florida.  Industrious,  sin- 
cere approach  proven.  Versatile  and  strong  on 
news.  Air-check  tape  available  upon  request. 
Box  985A,  B.T. 

Resourceful  announcer,  DJ,  strong  on  news, 
commercials.  Resume,  tape  on  request.  North- 
east preferred.    Box  989A,  B.T. 

Staff  announcer,  news,  commercials,  control 
board,  third  class  ticket.  Experience  light,  vet- 
eran, single,  conscientious,  travel.  Resume,  tape. 
Box  990A,  B.T. 

Young  reliable  negro  DJ.  Experience,  operate 
board,  produce,  tape,  references.   Box  991A,  B.T. 

Negro  announcer,  DJ,  with  third  ticket.  Single, 
draft  exempt,  pleasing  voice,  will  travel.  Box 
992A,  B.T. 

Experienced  announcer  with  ambition  to  get 
ahead  desires  position  as  staff  announcer  or 
newscaster.    Box  997A,  B.T. 

Announcer,  beginner,  ex-sales  pitchman,  dynamic 
personality,  tops,  commercials.  Variety,  DJ, 
radio  school  trained.  Opportunity  paramount. 
Salary  secondary.    Box  999A,  B.T. 

Announcer,  some  experience;  broadcasting  school 
graduate,  can  write  copy;  available  immediately. 
Box  2C,  B.T. 

Announcer — general  staff,  versatile,  light  experi- 
ence, married,  veteran,  draft  exempt.  Don  Bar- 
ton, 26  Linden  St.,  Brooklyn  21,  New  York. 

Announcer-disc  jockey.  News,  combo  man,  ver- 
satile young.  Draft  exempt.  Limited  experi- 
ence. Kennye  Brust,  95-14  108  Ave.,  Ozone 
Park,  L.  I. 


Announcer-engineer  first  class  license.  5V2  years 
thorough  broadcast  experience.  Congenial,  re- 
liable, selling  staff  announcer.  Best  reference. 
Married,  33,  car.  Frank  Berry,  Box  248,  Hopewell, 
Virginia. 


Announcer,  available  immediately.  Contact 
Andy  Dennon,  169  Columbia  Heights,  Brooklyn, 
New  York.     Main  4-0088. 


Well  trained,  negro  announcer.  DJ,  control 
board  operator,  good  commercials.  Light  experi- 
ence, slight  accent.  Married,  reliable,  3rd  class 
Vcket.  Travel,  tape.  Jerry  Coombs,  10  Ash  St., 
Peirmont,  New  York. 


Staff  announcer.  Deep  voice,  experienced.  South- 
east preferred.  Evans,  737  11th  St.  N.W.,  Wash- 
ington, D.  C.    Phone  Metropolitan  8-5255. 


Announcer,  young,  versatile,  dependable.  Station 
asset.  Strong  DJ,  jingle  singing  commercials, 
aired  news.  Light  experience.  Potential.  Travel. 
Tape,  resume.  Tom  Hopkins,  Box  92,  Bernards- 
ville,  New  Jersey. 


AFN  experience,  mature  voice,  personality,  po- 
tential. Disc,  resume  upon  request.  Bart  Fer- 
ris, 1821  E.  3rd  St.,  Brooklyn  23.  New  York. 


Situations  Wanted— (Cont'd) 


Announcer  —  good  news,  smooth  commercials, 
strong  ad-lib,  play-by-play  sports,  some  experi- 
ence, control  board,  travel,  tape.  Ray  Martin, 
Box  3,  Sound  Beach,  New  York. 

Announcer.  Recent  broadcasting  school  grad- 
uate. Short  on  experience,  willing  to  work.  Mar- 
ried. Reply:  James  Matheson,  3251  N.  Racine, 
Chicago,  Illinois. 

Good  news  and  commercial  voice,  tasteful  DJ. 
Midwest;  limited  board  operation.  Single,  31, 
veteran.  University  background,  experience, 
references.  Available  immediately.  Charles 
May,  3619  Paseo,  Kansas  City,  Missouri.  Phone 
Armour  5446. 


Announcer:  Recent  radio  school  graduate,  melli- 
fluous voice,  college  degrees,  veteran,  desires  im- 
mediate employment.  Contact:  Dalio  Hugo  Mon- 
aco, 6109  South  Dorchester  Avenue,  Chicago  37, 
Illinois. 

Announcer,  young,  single,  draft  exempt,  capable, 
seeks  permanent  staff  connection,  news,  commer- 
cials, discs,  control  board,  limited  experience. 
Good  potential.  Available  now.  Resume,  tape. 
Edward  Pirro,  15  Smith  St.,  Stamford,  Conn. 

Announcer,  1st  phone,  1  year  experience,  strong 
on  news,  commercials,  soft  easy  DJ,  P.I.  Response 
very  good.  Available  immediately.  Car  and 
family,  security  uppermost.  Lee  Small,  16  Wyona 
Street,  Brooklyn,  New  York.  Taylor  7-0695. 
East  preferred. 

Negro  DJ.    Some  experience,  tape,  references, 
ticket  travel.    Bob  Evans,  107  Princeton,  Hemp- 
_  stead,  New  York. 

Early  bird.  Hillbilly — pop  man.  Deep  voice. 
Available  now.  Telephone  705-W,  Morganton, 
N.  C. 

Combo,  first  phone,  available  January.  Emphasis 
announcing.  Experienced  both  in  indie  and  net 
affiliate.  Presently  employed  1  kw  Mutual  affil- 
iate. Good  references.  Write  Box  177,  Byron, 
Minnesota. 

Technical 

Engineer  with  20  years  experience  which  in- 
cludes new  station  construction  and  three  years 
tv  desires  position  as  technical  director  especi- 
ally in  warm  climate.   Box  658A,  B«T. 

Engineer  first  phone.  Some  experience.  Sober, 
reliable.  Married  vet.  Prefer  east  of  Mississippi 
area.    Available  immediately.    Box  967A,  B.T. 

Due  change  ownership  5  kw  directional  chief 
engineer  30  years  experience  needs  job.  Prefer 
southwest.  Will  consider  others.  Full  particu- 
lars gladly.    Box  978A,  B.T. 

First  phone.  Available  February  15.  Combo  or 
straight  announcing.  Near  college.  Box  993A,  B«T. 

Engineer.  First  phone.  Trained  all  phases  radio. 
Married.  Veteran,  Prefer  midwest.  Box  998A, 
B.T. 

Available  February  1.  Presently  chief  at  250 
watW.  Replaced  by  remote  control.  Wish 
similar  job  any  station  through  5  kw  directional, 
^ke  any  position  in  larger  station.  No  an- 
nouncing.   Box  23C,  B«T. 

Chief  engineer,  10  years  station  chief,  4  years 
Washington  consulting  firm.  Expert  construc- 
tion, maintenance,  measurements,  FCC  applica- 
tions. Best  references,  2  weeks  notice.  Fred 
Reincke,  2950  South  Broadway,  Albuquerque, 
New  Mexico. 

Production-Programming,  Others 

Program  director,  sportscaster.  Twelve  years 
experience  in  all  phases.  XIV  Olympic  broad- 
caster. Prefer  "indie,"  available  immediately. 
$100.  per  week  minimum.    Box  954A,  B-T. 

Girl,  write  copy,  air  work.  Experienced  radio, 
tv.  Seeks  opportunity  not  salary.  Box  958A,  B»T. 

Program  director.  Experienced.  Former  top 
eastern  station  production  manager,  now  execu- 
tive producer  top  midwest  station.  References. 
Tv  experience  plus  solid  radio  programming 
background.    Box  979A,  B.T. 

Program  director-producer.  Radio  and/or  tv 
specialist  in  public  service,  special  events,  pro- 
motion, farm  and  sports  play-by-play.  Fine  an- 
nouncer and  idea  man  with  saleable  shows.  Can 
give  station  listeners — sales.  Excellent  back- 
ground and  references.  Family  man  looking  for 
permanency.    Box  6C,  B.T. 


Television 


Managerial 


Tv  merger  makes  relocation  advisable  for  top 
reference,  economy-minded,  nationally  respected 
manager.  Will  welcome  opportunities  to  discuss 
your  present  or  future  needs  and  my  qualifica- 
tions. Not  above  accepting  lesser  capacity  with 
good  associates.  Twenty  year  successful  broad- 
casting background.    Box  331A,  B.T.  


Situations  Wanted — (Confd) 


For  Sale— (Cont'd) 


Help  Wanted— (Cont'd) 


Available  in  30  days — Tv  personality  and/or 
asst.  general  manager.  Currently  employed  in 
major  market.  10  years  radio  and  tv  ...  all 
phases.  Now  14  hrs.  per  week  on  tv  .  .  .  all 
commercial.  Family  man.  Best  references  in- 
cluding present  employer.  36  years  old.  Prefer 
east  coast  or  Florida.  Is  low  oudget  local  pro- 
gramming your  problem?  Write  to  Box  838A, 
B.T. 

General  or  commercial  manager.  Background 
includes  five  years  of  vhf-uhf  sales  and  admin- 
istrative experience  gained  in  three  of  country's 
top  competitive  markets.  Have  thorough  knowl- 
edge of  requirements  necessary  to  establish  a 
successful  operation.  Record  and  references  ex- 
cellent.   Box  1C,  B.T. 

Nationally  known  general  manager  tv  operation 
small  market  in  black  wants  larger  market  sta- 
tion, CP  or  operating.  Good  management  and 
sales  record.  Thorough  knowledge  costs,  staff, 
network  affiliations,  etc.  For  interview  Box 
5C,  B.T. 

Salesmen 

Sales  engineer  age  32  to  represent  tv,  broad- 
cast or  communications  equipment  manufac- 
turer. Twelve  years  engineering,  sales  and 
business  background  .  Available  late  January. 
Southwest.    Box  976A,  B«T. 

Here's  a  good  salesman  not  hard  to  find.  Resigned 
G.M.  job  midwest  NBC  station  14  months  ago. 
Now  with  industry,  want  back  in  radio  sales/ 
management  or  tv  sales.  Experienced  all  phases. 
Age  31,  married,  family,  best  references,  present 
earnings  $7,540.    Let's  talk  it  over.    Box  4C,  B.T. 

Ten  years  experience  am-fm-tv  station  construc- 
tion and  operation.  South  preferably  Louisiana, 
Florida,  Texas.    Box  26C,  B.T. 

Announcers 

Unique  combination.  Four  years  experience 
staff  announcer,  newsreel  cameraman.  Excellent 
references  both  fields.  University  graduate,  fam- 
ily, veteran.   Box  861A,  B.T. 


Technical 


Experienced  tv  cameraman,  ex -wire  staffer  wants 
opportunity  progressive  outfit.  Assistant  pro- 
duction present  position.  Strong  on  news-pro- 
duction, coverage.  Ideas  unlimited.  Travel  any- 
where right  operation.  Resume  to  you  in- 
stantly.   Box  972A,  B.T. 

First  class  licensed  engineer,  13  years  experi- 
ence, network  radio  tv  operation,  installation 
and  maintenance.  Desires  position  southwest 
or  California.  Available  January  15.  Box  975A,' 
B.T. 

Production-Programming,  Others 

Seek  production  work  in  New  York  City  vicin- 
ity, have  tv  network  experience,  early  twenties, 
available  January  15.    Write  Box  971A,  B.T. 

Attention  Alabama.  Georgia,.  Tennessee  tv  sta- 
tions. Need  PD?  Experience,  7  years  radio,  3 
years  tv.   Bpx  988A,  B«T. 

Tv  public  service  director — 5  years  experience  in 
public  relations  with  past  three  years  in  com- 
munity organization  work.  Solid  background 
radio,  press,  community  relations.  Working 
knowledge   of  tv.     Box  9C,  B.T. 


For  Sale 


Stations 


Forced  sale.  Weekly  newspaper  and  radio  sta- 
tion. Sell  separate.  Very  profitable.  Bargain. 
Terms.    Box  950A,  B.T. 

5,000  watt  smooth  western  daytime  operation. 
Bargain  priced  due  to  other  interests.  $50,000. 
full  price.  Do  not  answer  unless  qualified.  Box 
i89A,  B.T. 

Our  free  list  of  radio  buys  is  now  ready.  Ask 
for  your  copy  today.  Jack  L.  Stoll  &  Associates, 
4958  Melrose  Ave.,  Los  Angeles  29,  Calif. 


Equipment,  etc. 


5  kilowatt  am  transmitter,  accept  kilowatt  trade 
or  interest  in  station.   $4,000.   Box  970A,  B«T. 

Ampex  400A,  year  old,  20  hours  use,  $750.00. 
Altec-Lansing  M-ll  mike  system,  l>/2  years, 
$150.00.   Both  excellent.   Box  24C,  B°T. 

For  sale!  Federal  10  kw  fm  transmitter;  Collins 
2  channel  console;  4  Fairchild  turntables  with 
V/L  arms;  Collins  limiter;  miscellaneous  racks, 
patching  and  equalizers;  3'/8"  coax,  fittings  and 
Isbcoupler.  Chief  Engineer,  WCSI,  Columbus, 
Indiana. 

Presto,  28N,  factory  reconditioned,  handles  three 
speeds,  rack  includes  85B  amplifier,  40A  pre- 
amplifier &  #39  pre-amplificr,  newest  LM20R/M 
pickups  (2),  packed,  crated,  immediate  delivery 
anvwhcr-  to  highest  bidder.  Travis,  Oregon 
9-2"r0.  New  York  or  31  Lincoln  Court,  Trenton. 
Nov  Jersey. 


Tower  for  sale.  Bargain  for  immediate  sale,  Trus- 
con  tower  360  foot,  type  D-30,  triangular,  self- 
supporting,  with  lighting  system.  $5,000.  You 
dismantle.  Also  BTF-10B  10  kw  fm  transmitter, 
RCA  4-section  pylon,  4-ring  Collins  antenna  and 
400  ft.  3Va"  transmission  line.  Wire  or  write  Sta- 
tion WGH,  Newport  News,  Va. 

Best  offer,  240  ft.  Truscon  self-supporting  tower, 

type  H-30  with  lights.  WOKY-TV,  704  W.  Wis- 
consin Avenue,  Milwaukee,  Wisconsin. 

Mikefright?  Cream  of  Wit  classifies  6,000  laugh- 
lines,  airsmiles,  Sebring,  Florida,  or  bookstores. 
$3.50. 

Call  Letter  specialties — money  getting  promo- 
tions I  Write  RA-TEL,  Box  770,  Huntsville,  Ala. 

Wanted  to  Buy 

Stations 

To  invest  in  New  Mexico/ Arizona  am  station, 
with  option  to  purchase  entire  operation.  Box 
12C,  B.T. 

Low  or  medium  power  am  station  east  or  mid- 
west. Herbert  Michels,  F-19  Bashford  Ave., 
Union,  New  Jersey. 


Equipment,  etc. 


Used  TG10A  field  sync  generator  and  TD1A  cam- 
era pedestal.    Write  or  wire  Box  10C,  B.T. 

Two  used  turntables,  in  good  condition.  Con- 
tact KBOE,  Oskaloosa,  Iowa. 

FCC  approved  am  modulation  and  frequency 
monitors.  Must  be  reasonable.  Contact  Wally 
Nelskog,  KJR,  Seattle,  Washington. 

Harness  assembly  for  RCA  4  section  fm  pylon. 
Must  be  late  model,  suitable  94.  IMC.  May  be 
dropped  out  of  pylon  without  affecting  tv  an- 
tenna on  top.  Also  need  frequency  control  mo- 
tor or  exciter  panel  for  RCA  fm  transmitter. 
Wire  KPFA,  Berkeley,  California. 

Am  transmitter  250.  1,000  or  5,000.  Send  com- 
plete information.  William  Blizzard,  WMJM, 
Cordele,  Georgia. 

Am  modulation  monitor,  916L  or  916  ARF  Bridge, 
RCA  WX-2C  field  intensity  meter,  Hi-Kinco, 
Broadcasters,  Waverly,  Ohio. 

Fm  oscillator  unit  using  phasitron  tube  or  edu- 
cational fm  transmitter.  Also  station  monitor. 
Howard  King,  Welch,  West  Virginia.  

Miscellaneous 


FCC  operator  license  quickly.  Individualized 
instruction  by  correspondence  or  in  residence. 
Beginners  get  first  phone  in  8  weeks.  Guaran- 
teed results.  Free  brochure.  Write  Don  Gran- 
tham, 6064  Hollywood  Blvd.,  Hollywood,  Cali- 

Help  Wanted 

Salesmen 


HONOLULU,  HAWAII! 


Nation's  44th  city  market  needs  experi- 
enced TV  or  radio  time  salesman  with 
proven  sales  record  for  KULA-AM, 
Hawaii's  most  powerful  station  and 
KULA-TV  channel  4  (on  air  March  1st). 
This  is  a  permanent  position,  offering 
the  finest  year  round  climate,  and  excel- 
lent earning  possibilities  of  over  $10,000. 
a  year.  -  Also  opportunity  for  later  sales 
management  in  expanding  operation. 
This  is  a  market  of  500,000  with  highest 
per  family  income  in  nation.  Man  we  are 
looking  for  is  between  25-35;  is  presently 
top  salesman  at  his  station;  and  is  earn- 
ing between  $8,000.  to  $10,000.  in  market 
of  approximately  250,000  to  500,000  and 
knows  retail  sales  inside  and  out. 

Write  immediately  to  H.  B.  Larue,  Gen- 
eral Sales  Manager,  KULA— KULA-TV, 
Honolulu,  Hawaii.  Send  full  resume  first 
letter  and  picture.  Will  be  able  to  inter- 
view personally  in  January  mainland  trip. 


Announcers 


TOP  POWER  south  eastern 

RADIO  AND  TELEVISION  STATION 

has  career  opportunity  for  versatile  staff 
announcer,  preferably  with  sports  experi- 
ence. Write  soonest  to  Box  1 6C,  including 
photo,  backqround,  references  and  availa- 
bility for  audition. 


Production-Programming*  Others 


|  ill 


WANTED 

Program  Director  —  Producer 

With  dedicated  sense  of  public  serv- 
ice broadcasting  ....  to  serve  in 
Alaska. 

Unique  career  opportunity  for  com- 
bination man  with  solid  commercial 
experience  ....  willing  also  to  run 
the  board,  announce,  write  copy,  etc. 

For    new    VOICE    OF  SHELDON 
JACKSON  commercial  radio  station 
....  on  campus  of  Sheldon  Jackson 
Junior  College,  Sitka,  Alaska  .... 
operated  by  Board  of  National  Mis- 
sions, Presbyterian  Church,  USA. 
Write  ....  John  Groller 
Secretary,  Religious  Broadcasting 
156  Fifth  Ave.,  New  York  10,  N.  Y. 


Television 


Announcers 


COMMERCIAL  TV  ANNOUNCER] 


TALENTED  AND  VERSATILE 


large    mid-western    over    million    market  out- 
standing  progressive  station   in   country.  Send 
personal  and  professional  background,  photos,  * 
letter   first.    Commercial   fees    plus   base.    Box      6  'i 
21C,  B«T.  , 


i  51 


Situation  Wanted 


Production,  Programming,  Others 


PROGRAM  DIRECTOR 


I 

As  a  general  manager  I  believe  that  this  man  whom  w 
hired  as  tv  program  director  but  cannot  use,  due  to  L 
change  in  tv  plans,  deserves  highest  possible  record, 
mendations.  He  has  been  PD  at  an  eastern  vhf  station 
for  four  years.  Creative  writer  and  director,  popular  on* 
air  personality.  Expert  in  community  relations.  Radio 
newspaper  background.  Available  for  immediate  inter 
view.  Write  me  for  further  information.  I'm  genera] 
manager  of  a  successful   am   property.   Box   3C,  B 


Television 


Managerial 


Successful  station  manager  presently  employed  with 
1000  watt  midwest  affiliate  in  midwest  market  of 
300,000  desires  to  join  AM-TV  operation  in  program 
or  administrative  capacity  fitting  ability.  Have 
supervised  and  worked  all  phases  and  departments  .  .  . 
production-promotion-sales  and  special  events  during 
eight  years  radio  experience.  Family  man  in  early 
thirties,  college  graduate,  W.  W.  II  veteran.  Now 
earning  $12,000.  annually.    Reply  to  Box  924A.  B.T. 


Production,  Programming,  Others 


IF  YOUR  INTERESTS— In  your  radio- 
tv  station  are  better  income,  enhanced 
industry  and  community  position,  secure 
administration,  pride  and  service — 
THEN  YOUR  INTERESTS— Are  iden- 
tical with  mine — and  my  long,  successful 
experience  in  top  positions  in  station,  net- 
work, agency  and  film  fields  on  both  the 
business  and  program  sides  could  be  use- 
ful to  you. 

I  WOULD  LIKE— To  exchange  New 
York — permanently — for  a  good  connec- 
tion with  an  opportunity  at  the  manage- 
ment level  in  a  good  community,  pos- 
sibly in  the  south,  west  or  west  coast. 
Excellent  administrator  —  good  salesman 
—  real  know-how  —  best  references.  Box 
17C,  B»T. 


For  Sale 


Equipment,  etc. 


IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII!IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIH| 

FOR  SALE  f 

1  RCA  TTU-1B  1  kw  uhf  Trans-  § 
mitter  including:  1 
2  sets  of  crystals,  § 
1  set  of  operating  tubes,  fil-  || 
terplexer,  and  =. 
1  TTC-1B  Control  Console.  | 
1  RCA  TFU-24BMS  Antenna,  | 
10  kw,  gain  24.  § 
|  1  RF  load  &  wattmeter.  = 
I  Equipment  now  tuned  for  Chan-  | 
I  nel  36.  | 
f  Complete  package  can  be  tuned  = 
i  from  Channels  31-50.  | 
=  Available  around  January  1,  = 
I  1954.  | 
|  We  can  save  you  money  on  this  = 
i  equipment  which  has  been  in  § 
i  operation  since  October  25,  and  § 
I  which  is  up  for  sale  because  we  = 
|  are  installing  a  twelve  kilowatt  | 
i  transmitter.  § 
[  Call  or  write  KSTM-TV,  St.  | 
1  Louis  for  details.  j| 

liiiiiiiiiiiiiiiiiiiiiiiiiiiiniii  iiiiiiiiiiiiiiiiiiiiiimiiiiiiiiiiiiiiiniiii 


NEW  tested  PROGRAM  PLAN 

will  sell  one  to  three  strips  across  board  to  flour, 
meal  and  coffee  accounts  or  other  food  products. 
Gets  products  distribution  and  consumer  acceptance 
and  sells  carloads  in  few  weeks  using  radio  alone. 
Send  $25.00  check,  Joe  T.  Van  Sandt,  President, 
Florence  Broadcasting  Company,  Box  137,  Florence, 
Alabama. 


Employment  Services 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel  for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howabd  S.  Frazier 
TV  &  Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  5,  D.  C. 


Miscellaneous 


THE  BEST  IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  T»l:  4-2115,  Go.tor.io,  N.  C. 


(Continued  from  page  111) 

which  authorized  changes  in  existing  fm  station 
for  extension  of  completion  date  (BMPH-4888). 

Renewal  of  License 

WKRG-FM  Mobile,  Ala.,  Kenneth  R.  Giddens, 
Shirley  Rester  &  T.  J.  Rester  Jr.,  d/b  as  Giddens 
&  Rester  Radio  (BRH-298);  WDRC-FM  Hartford, 
Conn.,  The  Connecticut  Bcstg.  Co.  (BRH-24); 
WCOU-FM  Lewiston,  Me.,  Twin  City  Bcstg.  Co 
(BRH-157);  WEEI-FM  Boston,  Mass.,  Columbia 
Bcstg.  System  Inc.  (BRH-178);  WNAC-FM  Bos- 
ton, Mass.,  General  Teleradio  Inc.  (BRH-617); 
WOCB-FM  West  Yarmouth,  Mass.,  E.  Anthony  & 
Sons  Inc.  (BRH-266);  WBSM-FM  New  Bedford, 
Mass.,  Bay  State  Bcstg.  Co.  (BRH-347);  WTAG- 
FM  Worcester,  Mass.,  WTAG  Inc.  (BRH-44); 
WABF  New  York.  N.  Y..  MetroDolitan  Bcstg.  & 
Television  Inc.  (BRH-13);  WHIO-FM  Dayton, 
Ohio,  Miami   Valley  Bcstg.   Corp.  (BRH-446)- 


FOR  THE  RECORD 


WPRO-FM  Providence,  R.  I.,  Cherry  &  Webb 
Bcstg.  Co.  (BRH-396);  WMCF  Memphis,  Tenn., 
Memphis'  Publishing  Co.  (BRH-327). 

Modification  of  CP 

WTAO-TV  Woburn,  Mass  (Cambridge,  Mass.), 
Middlesex  Bcstg.  Corp.— Mod.  of  CP  (BPCT-1485) 
as  mod.,  which  authorized  new  tv  station  to 
extend  completion  date  to  7-5-54  (BMPCT-1692) . 

License  of  CP 
WPIX  New  York,  N.  Y.,  WPIX  Inc.— License 
to  cover  CP  (BMPCT-838)  as  mod.,  which  au- 
thorized changes  in  facilities  of  existing  tv  sta- 
tion (BLCT-172). 

Modification  of  CP 
KMRC  Morgan  City,  La.,  Tri  City  Bcstg.  Inc.— 

Modification  of  construction  permit  (BP-8677) 
which  authorized  a  new  standard  broadcast  sta- 
tion for  approval  of  antenna,  transmitter  and 
studio  location  as  1.2  mile  E.  of  center  of  Mor- 
gan City,  La.  and  change  type  of  transmitter. 
(Contingent  on  grant  of  BAF-225)  (1430  kc) 
(BMP -6406)  (Resubmitted). 

Applications  Returned 
Rowland  H.  McLaughlin,  Sanford  A.  Schafitz 
and  Carl  L.  Shipley  d/b  as  Radio  Monroe,  Mon- 
roe, Mich. — Construction  permit  for  a  new  stand- 
ard broadcast  station  to  be  operated  on  1440 
kc  with  power  of  500  w  and  day  hours  of  opera- 
tion. 

WSTP  Salisbury,  N.  C,  Piedmont  Bcstg.  Corp. 
— Voluntary  transfer  of  control  of  licensee  cor- 
poration to  Holt  McPherson  and  Robert  M.  Wal- 
lace (51%)  (1490  kc). 

KWIL  Albany,  Ore.,  Central  WUlamette  Bcstg. 
Co. — License  to  cover  construction  permit  (BP- 
8539)  as  modified  which  authorized  change  fre- 
quency, increase  power,  install  new  transmitter 
and  directional  antenna  for  day  and  night  use 
and  change  transmitter  location  (790  kc). 

WPME  Puxsutawney,  Pa.,  Sheridan  W.  Pruett 
Andrew  C.  MacCumbee  and  Charles  M.  Erhard, 
Jr.,  d/b  as  Punxsutawney  Bcstg.  Co.— Voluntary 
assignment  of  license  to  Punxsutawney  Bcstg. 
Co.   (1540  kc). 


UPCOMING 


JANUARY 

Jan.  11:  Radio  &  Television  Executives  Society, 
Hotel  Roosevelt,  New  York. 

Jan.  11-12:  National  Appliance  &  Radio-Tv  Deal- 
ers Assn.,  convention,  Conrad  Hilton  Hotel, 
Chicago. 

Jan.  11-12:  Canadian  Assn.  of  Radio-Tv  Broad- 
casters, board  of  directors,  Lord  Nelson  Hotel, 
Halifax. 

Jan.  12:  Station  Representatives  Assn.'s  advisory 
board  for  Crusade  for  Spot  Radio,  New  York. 

Jan.  13-14:  Atlantic  Assn.  of  Broadcasters,  Lord 
Nelson  Hotel,  Halifax. 

Jan.  14:  Freedom  of  information  conference, 
sponsored  by  N.  C.  AP  Members,  Sir  Walter 
Hotel,  Raleigh. 

Jan.  14-15:  ABC-AM-TV  Affiliates  meeting,  Wal- 
dorf Astoria,  New  York. 

Jan.  16:  Oklahoma  Assn.  of  Broadcasters,  Hotel 
Tulsa,  Tulsa. 

Jan.  18-19:  Mutual  Affiliates  Advisory  Committee, 
Buena  Vista  Hotel,  Biloxi,  Miss. 

Jan.  21-23:  NARTB  Combined  Boards,  Camelback 
Inn,  Phoenix. 

Jan.  23-24:  Retail  Advertising  Conference,  Sher- 
aton Hotel,  Chicago. 

Jan.  25:  Utah  Broadcasters  Assn.,  Salt  Lake  City 
(tentative). 

Jan.  27-30:  Ninth  annual  radio-tv  institute.  U.  of 
Georgia,  Athens. 

Jan.  28-29:  NBC-TV  Affiliates  Executive  Com- 
mittee meets  with  network  officials.  New  York. 

Jan.  28-29:  ABC-AM-TV  Affiliates  meeting,  Bev- 
erly Hills  Hotel,  Los  Angeles. 

Jan.  29:  South  Carolina  Assn.  of  Radio-Tv  Broad- 
casters, Clemson  House,  Clemson. 

FEBRUARY 

Feb.  1  (week  of) :  FCC  network  "giveaway" 
case,  oral  argument  before  Supreme  Court. 

Feb.  1-2:  ABC-AM-TV  Affiliates  meeting,  Drake 
Hotel,  Chicago. 

Feb.  4-6:  Audio  Fair,  Alexandria  Hotel,  Los  An- 
geles. 

Feb.   5-6:    Montana   Radio   Stations   Inc.,  Park 

Hotel,  Great  Falls. 
Feb.  5-7:  Women's  Advertising  Clubs,  eastern 

conference,  New  York. 
Feb.  5-7:  New  England  Tv  Exposition,  Worcester, 

Mass. 


Feb.  11:  Academy  of  Television  Arts  &  Sciences, 
annual  awards  dinner,  Palladium,  Hollywood. 

Feb.  14-20:  Advertising  Recognition  Week. 

Feb.  15-16:  ABC-AM-TV  Affiliates  meeting, 
Roosevelt  Hotel,  New  Orleans. 

Feb.  18-20:  Southwestern  Assn.  of  Adv.  Agencies, 
21st  annual  convention,  Rice  Hotel,  Houston. 

Feb.  19-21:  Democracy  Workshop,  sponsored  by 
NARTB,  RETMA,  U.  S.  Jr.  Chamber  of  Com- 
merce, Williamsburg,  Va. 

Feb.  20:  Vitapix  Corp.,  annual  meeting  of  stock- 
holders and  board  of  directors,  Washington. 

Feb.  21-28:  Brotherhood  Week. 

MARCH 

March  5:  Michigan  State  Radio  &  Television 
Conference,  Michigan  State  College,  East  Lan- 
sing. 

March  22-24:  Canadian  Assn.  of  Radio-Tv  Broad- 
casters, Chateau  Frontenac,  Quebec  City. 

March  24:  Institute  of  Radio  Engineers,  Waldorf- 
Astoria,  New  York. 

APRIL 

April  4-6 :  American  Public  Relations  Assn.,  Hotel 
Biltmore,  New  York. 

April  7-10:  Ohio  State  U.  Institute  for  Education 
by  Radio-Tv,  Columbus. 

April  23-25:  American  Women  in  Radio  &  Tele- 
vision, annual  convention,  Kansas  City,  Mo. 

April  24:  Spring  Technical  Conference,  sponsored 
by  Cincinnati  section,  Institute  of  Radio  En- 
gineers, Cincinnati. 

April  28:  Brand  Names  Day. 

MAY 

May  4-6:  Government-industry  electronic  com- 
ponent conference,  Dept.  of  Interior  auditorium, 
Washington. 

May  23:  NARTB  Convention,  Palmer  House, 
Chicago. 

SEPTEMBER 

Sept.  1:  Deadline  for  entries  in  1953-54  public 
interest  awards,  National  Safety  Council. 

Sept.  30,  Oct.  1-2:  1954  High  Fidelity  Show,  Inter- 
national Sight  &  Sound  Exposition,  Palmer 
House,  Chicago. 
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mw  WHIO-TV  cornea  ut  King.  S'vyb  f 


WHIO-TV  Regular  Size  (Tower  in  use  now — 523  feet  high.) 


WHIO-TV  King-Size 

(Tallest  TV  Tower  in  the 
world — 7104  feel  high.) 


So  triangular,  so  thin,  so  highly  stacked! 

In  television  towers,  it's  height  that  counts.  And  with 
men  who  know  their  TV  towers  best,  it's  WHIO-TV.  Try  the 
King-Size  Tower  Test  soon.  Longer  length  protects  your  Advertising 
dollar — travels  your  television  message  farther.  Longer  length  helps  filter 
out  irritating  interference,  too.  Puts  a  bigger,  happier  audience  within  easy 
reach.  Ask  George  P.  Hollingbery  representatives  to  tell  you  more  about  WHIO-TV. 


316,000 
WATTS! 


WHIO-TV 

World's 
Tallest 
TV  Tower! 


whio-tv 


CBS    •    ABC    •  DUMONT 


channel  7 
DAYTON,  OHIO 
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TELESTATUS® 

TV  STATIONS  ON  THE  AIR 

and  Reports  of  Tv  Sets  in  Their  Coverage  Areas — 

Editor's  note:  Stations  listed  here  are  on  the  air  with  regular  commercial  programming.  Each  is 
listed  in  the  city  where  it  is  licensed.  Stations  report  set  estimates  for  their  coverage  areas  to  B.T 
on  sworn  affidavits.  If  estimates  differ  among  stations  in  same  city,  separate  figures  are  shown  for 
each.  Since  set  estimates  are  from  the  station  any  question  about  them  should  be  directed  to  that 
j  source.    Total  U.  S.  sets  in  use  is  unduplicated  B«T  estimate. 


City 


Birmingham 


Outlets  on  Air 
and  Channel 


ALABAMA 


Sets  in  Station  Area 
vhf  uhf 


WABT  (13) 
WBRC-TV  (6) 
WALA-TV  (10) 
WKAB-TV  (48) 
WCOV-TV  (20) 

ARIZONA 
Mesa  (Phoenix) KTYL-TV  (12) 
KOOL  (10) 
KOY-TV  (10) 
KPHO-TV  (5) 
KOPO-TV  (13) 
KVOA-TV  (4) 
KIVA  (11) 

ARKANSAS 
KFSA-TV  (22) 
KRTV  (17) 
KATV  (7) 


Mobil* 
Montgomery 


Phoenix 

Tucson 

Yuma 


Fort  Smith 
Little  Rock 
Pine  Bluff 


225,000 
184,300 
39,900 


78,000 


78,000 

18,100 
14,300 


Bakersfield 

Chice 

Eureka 

Fresno 

los  Angelet 


Monterey 
Sacramento 
Salinas 
San  Diego 

San  Francisco 

San  Luis 

Obispo 
Santa 

Barbara 
Stockton 
Tulare  (Fresno) 


Colorado 
Springs 
Denver 


Pueblo 


Bridgeport 
New  Britain 
New  Haven 
Waterbury 

Wilmington 


Washington 


Ft.  Lauderdale 

Jacksonville 

Miami 

Panama  City 
Pensacola 
St.  Petersburg 
West  Palm 
Beach 

Atlanta 

Augusta 
Columbus 

Macon 

Rome 


Boise 

idaho  Falls 


WIRK-TV  (21) 

GEORGIA 
WAGA-TV  (5) 
WLWA  (11) 
WSB-TV  (2) 
WJBF-TV  (6) 
WDAK-TV  (28) 
WRBL-TV  (4) 
WMAZ-TV  (13) 
WETV  (47) 
WROM-TV  (9) 

IDAHO 
KIDO-TV  (7) 
KID-TV  (3) 


330,000 
40,800 


60,000 
75,56i 


Vidian  (Boise)  K  BO  I  (2) 

Pocatello  KWIK-TV  (10) 


17,800 
lV,506 


44,850 
20,100 


18,500 
44,226 


49,600 

'79,147 

40,666 


CALIFORNIA 

KERO-TV  (10)  74,925 

KAFY-TV  (29)   

KHSL-TV  (12)  27,840 

K I  EM-TV  (3)   

KJEO-TV  (47)   

KMJ-TV  (24)   

KECA-TV  (7) 
KHJ-TV  (9) 
KLAC-TV  (13) 
KNBH  (4) 
KNXT  (2) 
KTLA  (5) 

KTTV  (11)  1,734,582 

KTHE  (28)   

KMBY-TV  (8)  187,399 

KCCC-TV  (40)   

KSBW-TV  (8)  190,212 
KFMB-TV  (8) 

KFSD-TV  (10)  206,382   

KGO-TV  (7) 
KPIX  (5) 

KRON-TV  (4)  812,150   

KVEC-TV  (6)  60,568   

KEYT  (3)  413,827   

KTVU  (36)   

KCOK-TV  (27)    95,000 

COLORADO 

KKTV  (11)  34,691   

KRDO-TV  (13)  31,000   

KBTV  (9) 
KFEl-TV  (2) 
KLZ-TV  (7) 

KOA-TV  (4)  180,825   

KCSJ-TV  (5)  37,500   

KDZA-TV  (3)  40,000   

CONNECTICUT 

WICC-TV  (43)    43,412 

WKNB-TV  (30)    112,562 

WNHC-TV  (6)  635,190   

WATR-TV  (53)    94,500 

DELAWARE 

WDEL-TV  (12)  184,762   

DISTRICT  OF  COLUMBIA 

WMAL-TV  (7)  580,000   

WNBW  (4)  581,373   

WTOP-TV  (9)  595,600   

WTTG  (5)  559,000   

FLORIDA 

WFTL-TV  (23)   

WITV  (17)   

WMBR-TV  (4)  194,340 

WJHP-TV  (36)   

WTVJ  (4)  226,000 

WJDM  (7)   

WPFA  (15)   :.. 

WSUN-TV  (38)   


86,000 


50,000 
18,532 


16,500 
24,544 


City 


Belleville  (St. 

Louis,  Mo.) 
Bloomington 
Champaign 
Chicago 


Outlets  on  Air 
and  Channel 


ILLINOIS 


Sets  in  Station  Area 
vhf  uhf 


Danville 
Decatur 
Harrisburg 
Peoria 

Quincy 

(Hannibal, 

Rockford 

Rock  Island 
(Davenport, 
Moline) 
Springfield 


Bloomington 
Evansville 
Fort  Wayne 
Indianapolis 
Lafayett* 
Muncie 
Princeton 
South  Bend 


WTVI  (54)    165,000 

WBLN  (15)   

WCIA  (3)  240,000   

WBBM-TV  (2) 
WBKB  (7) 
WGN-TV  (9) 

WNBQ  (5)  1,800,000   

WDAN-TV  (24)   

WTVP  (17)   

WSIL-TV  (22)   

WEEK-TV  (43)   

WTVH-TV  (19)   

KHQA-TV  (7)  (See  Hannibal,  Mo.) 
Mo.) 


127,500 

115,538 
106,405 


WG  EM-TV  (10) 
WREX-TV  (13) 
WTVO  (39) 
WHBF-TV  (4) 


WICS  (20) 

INDIANA 

WTTV  (4) 
WFIE  (62) 
WKJG-TV  (33) 
WFBM-TV  (6) 
WFAM-TV  (59) 
WLBC-TV  (49) 
WRAY-TV  (52) 
WSBT-TV  (34) 


IOWA 


Ame* 

Cedar  Rapids 

Davenport 

(Molina, 

Rock  Island) 
Des  Moines 
Fort  Dodge 
Sioux  City 
Waterloo 


WOI-TV  (5) 
KCRI-TV  (9) 
WMT-TV  (2) 
WOC-TV  (5) 


Hutchinson 
Pittsburg 
Topeka 
Wichita 


Henderson 
Louisville 


Baton  Rougo 
Lake  Charles 
Monroe 

New  Orleans 

Shreveport 


Bangor 

Lewiston 

Portland 


Baltimore 


Boston 

Cambridge 
(Boston) 
Springfield 

Worcester 


Ann  Arbor 
Battle  Creek 

Cadillac 
Detroit 


Flint 

Grand  Rapids 

Kalamazoo 

Lansing 

Saginaw 


KGTV  (17) 
KQTV  (21) 
KVTV  (9) 
KWWL-TV  (7) 

KANSAS 

KTVH  (12) 
KOAM-TV  (7) 
WIBW-TV  (13) 
KEDD  (16) 

KENTUCKY 

WEHT  (50) 
WAVE-TV  (3) 
WHAS-TV  (ll)(b) 
WKLO-TV  (21) 

LOUISIANA 

WAFB-TV  (28) 
KTAG  (25) 
KNOE-TV  (8) 
KFAZ  (43) 
WDSU-TV  (6) 
WJMR-TV  (61) 
KSLA  (12) 

MAINE 
WABI-TV  (5) 
W  LAM-TV  (17) 
WCSH-TV  (6) 
WPMT  (53) 

MARYLAND 
WAAM  (13) 
WBAL-TV  (11) 
WMAR-TV  (2) 

MASSACHUSETTS 
WBZ-TV  (4) 
WNAC-TV  (7) 
WTAO-TV  (56) 

WHYN-TV  (55) 
WWLP  (61) 
WWOR-TV  (14) 

MICHIGAN 
WPAG-TV  (20) 
WBKZ-TV  (64) 
WWTV  (13) 
WJBK-TV  (2) 
WWJ-TV  (4) 
WXYZ-TV  (7) 
WTAC-TV  (16) 
WOOD-TV  (8) 
WKZO-TV  (3) 
WJIM-TV  (6) 
WILS-TV  (54) 
WKNX-TV  (57) 


82,022 
140,025 

250,361 


303,040 


401,000 


161,946 
100,000 
195,000 
250,361 


80,000 

80,382 
'  41,712 


310,015 


85,500 


227,432 


48,000 

60,581 


523,366 


1,131,598 


1,100,000 
1,140,826 
1,128,632 


346,108 

314,061 
240,321 


56,000 


31,000 


30,000 
40.531 

40,320 
47,800 

91,642 


17,325 
40,000 


48,329 

26,004 

'  51,557 

36,100 

15,160 
56,443 

1  '5)266 
19,340 


87,459 
90,000 


14,200 
55,924 


22,000 


25,096 
50,300 
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HELP  WANTED 


TV  STATI0 


.  .  .  wanted  in  Pittsburgh  to 
help  sell  our  many  fine  products 
to  the  981,000  families  in  the 
area.  See  National  Advertisers. 


Of  ) 


tive 
org" 


gen 


WKJF-TV 


PITTSBURGH'S  p/oneer 

UHF  television  station! 

NofiW  Representatives:  WEED  TELEVISION 


OMAHA 


590 

5000  VlAtTS 


Room  280 
Insurance  Building 


Broadcasting 


Telecasting 


JOHN  BLAIR  &  CO.,  Representatives 

January  11,  1954    •    Page  117 


use  all  th 
IMPAC 


U1VEC-TV 


CHANNEL  15 


in  the  Great 
Norfolk  Area! 

NORFOLK 
HAMPTON 
PORTSMOUTH 
NEWPORT  NEWS 
VIRGINIA  BEACH 
WARWICK 
WILLIAMSBURG 
SMITHFIELD 


Here's  selling  power  PLUS  in  the  great 
Norfolk  Metropolitan  Area  where  only 
WVEC-TV  is  NBC  .  .  .  beaming  your 
sales  message  right  to  the  core  of  this 
dynamic  multi-city  market. 


only  WVEC-TV 

©©0 


is  an 


Television 
Affiliate 


Represented  by 
WILLIAM  G.  RAMBEAU 

NEW  YORK*  CHICAGO*  SAN  FRAN- 
CISCO»MINNEAPOUS«LOS  ANGELES 
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Austin 
Duluth 
Minneapolis 
(St.  Paul) 
St.  Paul  (Min- 
neapolis) 
Rochester 


FOR  THE  RECORD 


Outlets  on  Air 
'  and  Channel 

MINNESOTA 

KMMT  (6) 
WFTV  (38) 
WCCO-TV  (4) 
WTCN-TV  (11) 
KSTP-TV  (5) 
WMIN-TV  (11) 
KROC-TV  (10) 

MISSISSIPPI 

WJTV  (25) 
WLBT  (3) 
WCOC-TV  (30) 
WTOK-TV  (11) 

MISSOURI 


Sets  in  Station  Area 
vhf  uhf 


67,941 


413,400 

413,400 
60,000 


32,000 


35,000 


33,800 


27,745 


KOMU-TV  (8) 

KACY   (14)  Aii 

KHQA-TV  (7)  „  .  90,223 

1II)WGEM-TV  (10)  (See  Quincy,  III.) 
ty     KCMO-TV  (5) 
KMBC-TV  (9) 

WDAF-TV  (4)  „„„„„, 

WHB-TV  (9)  352,946 

KCTY    (25)  V,;™ 

KFEQ-TV  (2)  ,  81,879 
KACY  (14)  (See  Festus) 

KSD-TV  (5)  555,914 

KSTM-TV  (36)  .„■■„.■■ 
WTVI  (54)  (See  Belleville,  III.) 
KTTS-TV  (10) 
KYTV  (3) 


39,896 
36,300 


Holdrege 
Lincoln 

Omaha 


Las  Vegas 
Reno 


Atlantic  City 
Newark  (New 
York  City) 

Albuquerque 


Roswell 

Albany 

Binghamton 

Buffalo 

Elmira 

New  York 


Rochester 

Schenectady 
Syracuse 

Utica 


Asheville 
Charlotte 
Greensboro 
Greenville 
Raleigh 
Wilmington 


MONTANA 

KOOK-TV  (2) 
KOPR-TV  (4) 
KXLF-TV  (6) 

NEBRASKA 

KHOL-TV  (13) 
KFOR-TV  (10) 
KOLN-TV  (12) 
KMTV  (3) 
WOW-TV  (6) 

NEVADA 
KLAS-TV  (8) 
KZTV  (8) 

NEW  JERSEY 
WFPG-TV  (46) 
WATV  (13) 

NEW  MEXICO 
KGGM-TV  (13) 
KOAT-TV  (7) 
KOB-TV  (4) 
KSWS-TV  (8) 


4,500 
4,000 

13,369 
71,348 
212,482 


13,401 

12,740 


4,101,000 


36,000 
36,000 
38,518 
13,733 


NEW  YORK 
WROW-TV  (41) 
WNBF-TV  (12) 
WBEN-TV  (4) 
WBUF-TV  (17) 
WECT  (18) 
WTVE  (24) 
WABC-TV  (7) 
WABD  (5) 

WATV  (13)  (See  Newark 
WCBS-TV  (2) 
WNBT  (4) 
WOR-TV  (9) 
WPIX  (11) 
WHAM-TV  (6) 
WHEC-TV  (10) 
WVET-TV  (10) 
WRGB  (6) 
WHEN  (8) 
WSYR-TV  (3) 
WKTV  (13) 

NORTH  CAROLINA 

WISE-TV  (62) 
WBTV  (3) 
WFMY-TV  (2) 
WNCT  (9) 
WNAO-TV  (28) 
WMFD-TV  (6) 


193,064 
362.017(a) 


N.  J.) 


4,150,000 


205,000 
290,500 

272,000 
129,000 


373,916 
191,393 


Winston-Salem  WSJS-TV  (12) 
WTOB-TV  (26) 


Bismarck 

Fargo 

Minot 


Akron 

Ashtabula 

Cincinnati 


Cleveland 


Columbus 


Dayton 


Lima 

Stoubonvillo 

Toledo 

Youngstown 

Zanesville 


NORTH  DAKOTA 

KFYR-TV  (5) 
WDAY-TV  (6) 
KCJB-TV  (13) 

OHIO 
WAKR-TV  (49) 
WICA-TV  (15) 
WCPO-TV  (9) 
WKRC-TV  (12) 
WLWT  (5) 
WEWS  (5) 
WNBK  (4) 
WXEL  (8) 
WBNS-TV  (10) 
WLWC  (4) 
WTVN  (6) 
WHIO-TV  (7) 
WLWD  (2) 
WIFE  (TV)  (22) 
WIOK-TV  (73) 
WSTV-TV  (9) 
WSPD-TV  (13) 
WFMJ-TV  (73) 
WKBN-TV  (27) 
WHIZ-TV  (50) 


51,363 


1 65,000 


157,580 


22,850 
16,000 


450,000 


823,629 

307,000 
330,220 

300,000 


15,937 


57,000 


120,000 
21,861 
24,253 


City 


Lawton 
Okla.  City 


Tulsa 


Medford 
Portland 


Altoona 

Bethlehem 

Chambersburg 

Easton 

Erie 

Harrisburg 

Johnstown 

Lancaster 
Lebanon 
New  Castle 
Philadelphia 


Pittsburgh 

Reading 
Scranton 
Wilkes-Barre 
York 

Providence 


Anderson 

Charleston 

Columbia 


15,300 


42,800 

38,666 


45,007 


276,229 


33,328 
46,655 


105,000 

21,425 


Sets  in  Station  Ai 


Greenville 

Sioux  Falls 

Johnson  City 
Knoxville 

Memphis 

Nashville 


Abilene 
Amarillo 

Austin 
Dallas 

El  Paso 

Ft.  Worth 
Galveston 
Harlingen 
Houston 


Longview 
Lubbock 

Midland 
San  Angelo 
San  Antonio 

Temple 
Texarkana 
Tyler 
Waco 

Wichita  Falls 


Salt  lake 
City 


Outlets  on  Air 
and  Channel  vhf 

OKLAHOMA 

KSWO-TV  (7)  34,211 
KWTV  (9) 

WKY-TV  (4)  244,759 
KMPT  (19) 

KTVQ  (25)   

KOTV  (6)  171,235 

OREGON 

KBES-TV  (5)  V„Vi« 
KOIN-TV  (6)  138,876 
KPTV  (27)   

PENNSYLVANIA 

WFBG-TV  (10)  346,462 

WLEV-TV  (51)   

WCHA-TV  (46)   

WGLV   (57)  iiiTfifii 

W1CU  (12)  208,500 
WHP-TV  (55) 

WTPA  (71)   

WJAC-TV  (6)  720,770 

WARD-TV  (56)   

WGAL-TV  (8)  284,476 

WLBR-TV  (15)   

WKST-TV  (45)   

WCAU-TV  (10)  1,592,000 

WFIL-TV  (6)  1,681,259 

WPTZ  (3)  1,724,329 

WDTV  (2)  803,330 

WENS  (16)   

WKJF-TV  (53)   

WEEU-TV  (33)   

WHUM-TV  (61)   

WGBI-TV  (22)   

WTVU  (73)   

WBRE-TV  (28) 

W I  IK-TV  (34)   

WNOW-TV  (49) 

WSBA-TV  (43)   

RHODE  ISLAND 

WJAR-TV  (10)  1,080,413 

SOUTH  CAROLINA 

WAIM-TV  (40) 
WCSC-TV  (5) 
WIS-TV  (10) 
WCOS  (25) 
WNOK-TV  (67) 
WFBC-TV  (4) 
WGVL  (23) 

SOUTH  DAKOTA 

KELO-TV  (11) 

TENNESSEE 


uhl 


82,1 


128,2 


46,51 
12,31 
57,4 


85,7! 


120,0: 

85,8( 


S' 


kit 


154,23 
160,00 
54,63 
175,00 
105,00 
150,42 

125,00 

76,1» 


44,800 
63,075 


43,952 


33.00C 


32.60C 
35,O0C 


3^77? 


WJHL-TV  (11) 
WROL-TV  (6) 
WTSK-TV  (26) 
WHBQ-TV  (13) 
WMCT  (5) 
WSIX-TV  (8) 
WSM-TV  (4) 

TEXAS 

KRBC-TV  (9) 
KFDA-TV  (10) 
KGNC-TV  (4) 
KTBC-TV  (7) 
KRLD-TV  (4) 
WFAA-TV  (8) 
KROD-TV  (4) 
KTSM-TV  (9) 
WBAP-TV  (5) 
KGUL-TV  (11) 
KGBS-TV  (4) 
KPRC-TV  (2) 
KUHT  (8) 
KNUZ-TV  (39) 
KTVE  (32) 
KCBD-TV  (11) 
KDUB-TV  (13) 
KMID-TV  (2) 
KTXL-TV  (8) 
KEYL  (5) 
WOAI-TV  (4) 
KCEN-TV  (6) 
KCMC-TV  (6) 
KETX  (19) 
KANG-TV  (34) 
KFDX-TV  (3) 
KWFT-TV  (6) 

UTAH 

KDYL-TV  (4) 
KSL-TV  (5) 

VIRGINIA 


40,557 
48,102 

249,121 
133,869 


18,810 
36,804 

40,608 
54,208 

310,000 

35,585 
34,380 
301,401 
235,000 
27,000 


54,000 
16,100 

37,923 

"  16,933 
176,070 
176,701 
60,213 
51,643 

8,000 
14,738 

Hampton 

(Norfolk)  WVEC-TV  (15) 
Harrisonburg  WSVA-TV  (3) 
Lynchburg  WLVA-TV  (13) 
Newport  News  WACH  (33) 


Norfolk 


Richmond 

Roanoke 


Bellingham 
Seattle 

Spokane 

Tacoma 

Yakima 


WTAR-TV  (4) 
WTOV-TV  (27) 
WVEC-TV  (15) 
WTVR  (6) 
WSLS-TV  (10) 


44,000 


152,600 


63,989 
97,218 

'205,600 

Hampton) 

186,527 
107,238 


71,239 


75,100 


WASHINGTON 

KVOS-TV  (12) 
KING-TV  (5) 
KOMO-TV  (4) 
KHQ-TV  (6) 
KXLY-TV  (4) 
KMO-TV  (13) 
KTNT-TV  (11) 
KIMA-TV  (27) 

Broadcasting  • 


33,301 
316,100 

46,678 
316,100 


12,528 


Telecasting 


SHE  HAS  been  investigated 
and  found  wanted :  by  peep- 
ing Thomasinas,*  who  peek 
Thru  the  Kitchen  Window  five 
AMs  a  week;  by  a  vocational 
counsellor,  who  told  her  to  quit 
her  anonymous  menu-planning 
and  get  in  there  and  sell ;  by  the 
Army  Quartermaster  Corps,  who 
investigated  her  palate  and  gave 
her  100%  in  tasting;  and  by  ad- 
vertisers who  .  .  .  but  whoa,  it's 
too  early  for  the  commercial. 

Aside  from  the  fact  that  any 
fool  could  take  one  look  and  give 
Irene  Lindgren  100%  in  taste,, 
the  QM  was  real  perspicacious. 
Our  Irene  was  serving  at  the 
time  on  the  Food  Testing  Panel 
of  the  National  Restaurant  Asso- 
ciation, which  was  Building 
Morale  for  the  U.  S.  Army 
which  notoriously  travels  on  its 
stomach  by  getting  to  a  soldier 
through  his  you  know  what. 

"Okay,  you  got  a  100% 
palate,"  said  our  commercial 
manager.  "What  else  can  you 
do?" 

Before  he  could  say  Fred 
Waring's  Orchestra,  Irene  sold 
him  a  Waring  Blendor,  cooked 
a  seven-course  meal  on  a  couple 
of  old  kilowatts,  and  acted  out 
the  story  of  Anna  Baltauf,  Girl 
Chocolate  Soldier,  a  babe  out  of 
the  XVIIIth  Century  Vienna 
woods  who  practically  invented 
Home  Economics  and  was  im- 
mortalized by  a  contemporary 
artist  named  Liotard  for  use 
several  generations  later  as  the 
Baker  Chocolate  trademark. 
Everybody  confused?  Well, 
Irene  had  once  directed  a  play 

•*  Peeping  Toms  too.  Ever  notice  all  the  men 
grocery  shopping  these  days? 


WFBM 


She  has 

been  investigated 


about  Anna  B.;  she  got  a  job 
organizing  sales  meetings  and 
training  demonstrators  for  War- 
ing Blendors  after  the  vocational 
counsellor  changed  her  vocation ; 
and  she  had  been  a  menu- 
planner,  dietitian,  and  food 
buyer  for  a  chain  of  Chicago 
restaurants. 


WFBM-TV 


INDIANAPOLIS   •  CBS 

Representee/  Nationally  by  the  Katz  Agency 
Affiliated  with  WEOA,  Evansville;  WFDF,  Flint;  WOOD  AM  &  TV,  Grand  Rapids 


"You,"  said,  our  CM,  "are  our 
new  am-tv  Home  Economist. 
Take  that  kitchen  over  there." 

This  was  in  1952,  and  our 
palates  never  had  it  so  good,  to 
say  nothing  of  same  for  our 
viewer-eaters.  When  a  Hoosier 
homemaker  walks  into  her  fa- 
vorite store  after  a  session  with 
Thru  the  Kitchen  Window  she 
knows  what  product  to  buy.  She 
knows  what  it  looks  like,  what 
it  will  do,  and  how  to  fix  it.  She 
saw  Irene  Lindgren  use  it  on 
tv — or  heard  her  talk  about  it 
on  her  daily  radio  show,  Kitchen 
of  the  Air. 

Participate,  anyone? 
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City 

Charleiton 
Huntington 
PanVarsburg 
Wheeling 


Eau  Claire 
Gram  Bay 
Madison 

Milwaukee 


Othkoih 


Anchorage 


London 

Montreal 

Ottawa 


Outlets  on  Air  Sets  in  Station  Area 

and  Channel  vhf  uhf 

WEST  VIRGINIA 

WKNA-TV  (49)    22,500 

WSAZ-TV    (3)  260,682   

WTAP  (15)    15,100 

WTRF-TV  (7)  451,500   

WISCONSIN 

WEAU-TV  (13)   

WBAY-TV  (2)  183,257   

WKOW-TV  (27) 

WMTV  (33)    28,500 

WTMJ-TV  (4)  628,575   

WCAN-TV  (25)    194,880 

WOKY-TV  (19)    194,880 

WOSH-TV  (48)    13,110 

ALASKA 

KFIA  (2)   

KTVA  (11) 

CANADA 

CFPL-TV  (10)   

CBFT  (2)  86,800   

CBOT  (4)  10,100   


Outlets  on  Air 
and  Channel 

CKSO  (5) 
CBLT  (9) 

HAWAII 
KGMB-TV  (9) 
KONA  (11) 

MEXICO 

Matamoros 
(Brownsville, 

Tex.)  XELD-TV  (7) 

Tijuana 

(San  Diego)   XETV  (6) 


City 

Sudbury 
Toronto 


Honolulu 


Sets  in  Station  Area 

vhf  uhf 

l.fOO   

222,500   

40,420   

31,200   

213,175   


Total  Stations  on  Air  356*;  Total  Cities  with  Stations  on 
Air  237*;  Total  Sets  in  Use  27,605,000. 

*  Includes  XELD-TV  Matamoros  and  XETV  Tijuana,  Mexico, 
and  educational  stations  KTHE  Los  Angeles  and  KUHT 

Houston. 

(a)  Figure  does  not  include  245,258  sets  which  station 
reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported.  Last  report 
was  205,544  on  July  10,  1952. 


New  Grantees'  Commencement  Target  Dates 

This  list  includes  all  stations  not  yet  on  the  air  commercially.    Stations  on  the  air  are  listed  in 
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Information  in  following  order:  Location,  call  letters, 
channel,  date  granted,  starting  target  date,  network 
and  representative. 

ALABAMA 

Birmingham,  WJLN-TV  (48),  12/10/52— Unknown. 
Birmingham,  WSGN-TV  (42),  12/18/52— Unknown. 
Decatur,  WMLS-TV  (23),  12/26/53-2/1/54. 
Montgomery,  Montgomery  Bcstg.  Co.  (12),  Initial  Deci- 
sion 10/7/53. 

ARKANSAS 

Little  Rock,  KARK-TV  (4),  6/18/53-4/1/54,  NBC,  Petry. 
Little  Rock,  KETV  (TV)  (23),  10/30/53— Unknown. 

CALIFORNIA 

Berkeley-Son  Francisco,  KQED  (TV)  (*9),  7/24/53-Jan.  '54. 
Corona,  KCOA  (TV)  (52),  9/16/53-Unknown. 
Fresno,  KBID  (TV)  (53),  8/12/53-Jan.  '54,  Meeker. 
Los  Angeles,  KBIC-TV  (22),  12/10/52-Spring  '54. 
Merced,  KMER  (TV)  (34),  9/16/53-Unknown. 
Sacramento,  KBIK-TV  (46),  6/26/53-Spring,  '54. 
Sacramento,  McClatchy  Bcstg.  Co.   (10),  Initial  Decision 
11/6/53. 

San  Bernardino,  KITO-TV  (18),  1 1 /6/52-Unknown. 
San  Bernardino,  Orange  Belt  Telecasters  (30),  Initial  Deci- 
sion 9/18/53. 

San  Diego,  Elliot  L.  Cushman  (21),  12/23/53-Unknown. 
San  Francisco,  K BAY-TV  (20),  3/11/53-Feb.  '54  (granted 
STA  Sept.  15). 

San  Francisco,  KSAN-TV  (32),  4/29/53-2/1/54,  McGillvra. 

Son  Jose,  KVIE  (TV)  (48),  6/17/53-Oct.  '54. 

San  Jose,  Standard  Radio  &  Television  Co.  (11),  Initial 

Decision  11/18/53. 
Yuba  City,  KAGR-TV  (52),  3/1 1/53— Unknown. 

COLORADO 

Denver,  KDEN  (TV)  (26),  7/11/52-Unknown. 
Denver,  KRMA-TV  (*6),  7/1/53-1954. 

Grand  Junction,  KFXJ-TV  (5),  3/26/53-May  '54,  Holman. 


Information  in  following  order:  Location,  call  letters, 
channel,  date  granted,  starting  target  date,  network 
and  representative. 

CONNECTICUT 

Bridgeport,  WCTB  (TV)  (*71),  1/29/53— Unknown. 
Bridgeport,  WSJL  (TV)  (49),  8/14/52— Unknown. 
Hartford,  WEDH  (TV)  (*24),  1/29/53— Unknown. 
Hartford,  WGTH-TV  (18),  10/21/53— Unknown. 
New  Haven,  WELI-TV  (59),  6/24/53-Summer  '54,  H-R  Tv. 
New   London,   WNLC-TV   (26),  12/31/52-Unknown. 
Norwich,  WCTN  (TV)  (*63),  1/29/53— Unknown. 
Stamford,  WSTF  (TV)  (27),  5/27/53— Unknown. 

DELAWARE 

Dover,  WHRN  (TV)  (40),  3/1 1/53— Unknown. 
Wilmington,  WILM-TV  (83),  10/14/53— Unknown. 

FLORIDA 

Clearwater,  Pioneer  Gulf  Tv  Bcstrs.  (32),  1 2/2/53-March 
'54. 

Fort  Myers,  WINK  (TV)  (11)  3/11/53-2/1/54,  Weed  Tv. 
Jacksonville,   WOBS-TV   (30),   8/12/53-April   '54,  Stars 
National. 

Miami,  Miami-Biscayne  Tv  Corp.  (33),  12/9/53 — Unknown. 
Miami,  WTHS-TV  (*2),  11/12/53— Unknown. 
Miami,  WMIE-TV  (27),  12/2/53— Unknown. 
Orlando,  WDBO-TV  (6),  10/14/53-April  '54,  CBS,  Blair-Tv. 
Pensacola,  WEAR-TV  (3),  6/3/53-Jan.  '54,  ABC,  Holling- 
bery. 

Tampa,  Tampa  Times  Co.  (13),  Initial  Decision  11/30/53. 
Tampa,  WFLA-TV  (8),  Initial  Decision  7/13/53-Early  '54, 

NBC,  Blair-Tv. 
West  Palm  Beach,  WJNO-TV  (5),  11/4/53-6/1/54. 

GEORGIA 

Atlanta,  WQXI-TV  (36),  11/19/53-Summer  '54. 
Augusta,  WRDW-TV  (12),  9/16/53-2/1/54,  CBS,  Headley- 
Reed. 

Savannah,  WTOC-TV  (11),  6/26/53-2/1/54,  CBS,  Katz. 
Thomasville,  E.  D.  Rivers  Sr.  (6),  12/23/53-Unknown. 
Valdosta,  WGOV-TV  (37),  2/26/53-Feb.  '54,  Stars  Na- 
tional. 


Radio  Station  and  Newspaper 

Appraisals 

Tax,  estate  and  many  other  personal  problems  create  the  need  for  an 
independent  appraisal.  Extensive  experience  and  a  national  organiza- 
tion enable  Blackburn-Hamilton  Company  to  make  accurate,  authori- 
tative appraisals  in  minimum  time. 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 
•Fames  W.  Blackburn 
William  T.  Stubblefleld 
Washington  Bide. 
Sterling  3-4341-2 


RADIO-TV-NEWSPAPER  BROKERS 
CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 


Information  in  following  order:  Location,  call  lets 
channel,  date  granted,  starting  target  date,  netv! 
and  representative. 

IDAHO 

Boise,  KTVI  (TV)  (9),  1/15/53-Oct.  '54,  ABC,  Hollingb 
Idaho  Falls,  KIFT  (TV)  (8),  2/26/53-April  '54,  ABC,  I 
lingbery. 

Nampa,  KFXD-TV  (6),  3/1 1/53— Unknown,  Hollingberf 
Pocatello,  KISJ  (TV)  (6),  2/26/53-Nov.  '54,  CBS. 
Twin  Falls,  KLIX-TV  (11),  3/19/53-5/1/54,  ABC,  Holll 
bery. 


ILLINOIS 


napias,  rtiv,  in)  //ju/oj — unknown.  1 
oines,  WHO-TV  (13),  9/2/53-Spring  '54. 
City,   KGLO-TV   (3),    10/14/53-Spring   '54,  d 


Champaign,  WTLC  (TV)  (*12),  11/4/53-Unknown. 
Champaign,  WCUI  (TV)  (21),  7/22/53-Unknown. 
Chicago,  Chicago  Educational  Tv  Assn.  (*11),  11/5/5 
Unknown. 

Chicago,  WHFC-TV  (26),  1/8/53-Unknown. 
Chicago,  WIND-TV  (20),  3/9/53— Unknown. 
Evanston,  WTLE  (TV)  (32),  8/1 2/53— Unknown. 
Joliet,  WJOL-TV  (48),  8/21/53— Unknown. 

INDIANA 

Elkhart,  WSJV  (TV)  (52),  6/3/53-3/1/54,  H-R. 
Fort  Wayne,  Anthony  Wayne  Bcstg.  (69),  Initial  Decis 
10/27/53. 

Indianapolis,  Universal  Bcstg.  Co.   (8),  Initial  Decis 
12/7/53-7/1/54,    Boiling.  * 
Indianapolis,  WJRE  (TV)  (26),  3/26/53— Unknown. 
Indianapolis,  WNES  (TV)  (67),  3/26/53— Unknown. 
Marion,  WMRI-TV  (29),  3/11/53— Unknown. 
Terre  Haute,  WTHI-TV  (10),  10/7/53— Unknown. 
Waterloo,  WINT  (TV)  (15),  4/6/53-3/1/54. 

IOWA 

Cedar  Rapids,  KEYC  (TV)  (20),  7/30/53— Unknown. 
Des  Moil 
Mason 

DuM,  Weed. 

Sioux  City,  KCTV  (TV)  (36),  10/30/52— Unknown. 
KANSAS 

Manhattan,  KSAC-TV  (*8),  7/24/53— Unknown. 
Topeka,  KTKA  (TV)  (42),  1 1/5/53— Unknown. 
Wichita,  KAKE  Bcstg.  Co.  (10),  Initial  Decision  10/30/1, 

KENTUCKY 

Ashland,  WPTV  (TV)  (59),  8/14/52-Unknown,  Petry. 
Lexington,   WIAP-TV   (27),   12/3/53-4/1/54,  Poarsono 
Louisville,  WLOU-TV  (41),  1/15/53-Jan.  '54. 
Newport,  Tri-City  Bcstg.  Co.  (74),  12/24/53-Unknown., 
Paducah,  WTLK  (TV)  (43),  9/16/53— Unknown.  |i 

LOUISIANA 

Alexandria,  KSPJ  (TV)  (62),  4/2/53— Unknown. 
Alexandria,    Alexandria    Bcstg.    Co.     (5),  12/30/53' 
Unknown. 

Baton  Rouge,  KHTV  (TV)  (40),  12/18/52-Unknown. 
Baton  Rouge,  Louisiana  Tv  Bcstg.  Corp.  (2),  Initial  De 

sion  12/22/53. 
Lafayette,  KVOL-TV  (10),  9/16/53-3/15/54  (sharo  lip 

with  KLFY-TV). 
Lafayette,   KLFY-TV   (10),  9/16/53-3/15/54   (share  tir, 

with  KVOL-TV). 
Lake  Charles,  KPLC-TV  (7),  1 1/12/53— Unknown. 
New  Orleans,  WCKG  (TV)  (26),  4/2/53-Late  Winter 

Gill-Perna. 

New  Orleans,  WCNO-TV  (32),  4/2/53-1/1/54. 
New  Orleans,  WTLO  (TV)  (20),  2/26/53— Unknown. 


MAINE 

Poland,  WMTW  (TV)  (8),  7/8/53-4/1/54. 
Portland,    WGAN-TV    (13),  11/19/53-2/1/54, 
Knodel. 


Aver, 


MARYLAND 

Baltimore,  United  Bcstg.  Co.  (18),  1 2/9/53-Summer  '54 
Baltimore,  WITH-TV  (60),  12/18/52-Unknown,  Forjoe. 
Cumberland,  WTBO-TV  (17),  11/12/53-Summer  '54. 
Frederick,  WFMD-TV  (62),  1 0/24/52— Winter  '54.  L 
Salisbury,   WBOC-TV   (16),  3/11/53-3/1/54,  Burn-Smiti 

MASSACHUSETTS 

Adams-Pittsfield,    WMGT    (TV)    (74),  2/18/53-1/15/5." 
Walker. 

Boston,  WBOS-TV  (50),  3/26/53— Unknown. 
Boston,  WGBH-TV  (*2),  7/16/53-10/1/54. 
Boston,  WJDW  (TV)  (44),  8/12/53— Unknown. 
Brockton,  WHEF-TV  (62),  7/30/53-Fall  '54. 
Lawrence,  WGIM  TV)  (72),  6/10/53— Unknown. 
New    Bedford,    WTEV    (TV)    (28),    7/1 1/52 -Spring  'Si 
Walker. 

Pittsfield,  WBEC-TV  (64),  1 1/12/53-Unknown. 
Worcester,  WAAB-TV  (20),  8/12/53.April  '54,  Hollingber 

MICHIGAN 

Ann  Arbor,  WUOM-TV  (*26),  1 1/4/53— Unknown. 
Battle  Creek,  WBCK-TV  (58),  1 1/20/52-Summer  '54, 
Headley-Reed. 

Bay  City-Saginaw,  WN EM-TV  (5),  9/2/53-1/24/54,  Heat 
ley-Reed. 

Benton  Harbor,  WHFB-TV  (42),  2/26/53-Unknown.  1 
Detroit,  UAW-CIO  Bcstg.  Corp.  (62),  1 1/19/53-Unknowr. 
East  Lansinq,  WKAR-TV  (*60),  10/16/52-1/17/54. 
Flint  WFDF-TV  (12),  Initial  Decision  5/11/53. 
Muskegon,  WTVM  (TV)  (35),  12/23/52-Unknown. 
Saginaw,  WSBM-TV  (51),  10/29/53-Unknown. 
Traverse  City,  WPBN-TV  (7),  11/25/53-Unknown. 


MINNESOTA 

Duluth,  KDAL-TV  (3),  12/11/53-3/1/54,  Avery-Knodel 
St.  Paul,  WCOW-TV  (17),  3/1 1/53-Unknown. 

MISSISSIPPI 

Columbus,  WCBI-TV   (28),  3/1 1/53-Unknown. 
Gulfport,  WGCM-TV  (56),  2/1 1/53-Unknown. 
Jackson,  WSll-TV  (12),  7/22/53— Unknown,  ABC,  Wee< 
Tv. 


Page  120 


January  II,  1954 


Broadcasting 


Telecasting 


'[Information  in  following  order:  Location,  call  letters, 
"jannel,  date  granted,  starting  target  date,  network 
id  representative. 


MISSOURI 


54, 


mftpe    Girardeau,    KFVS-TV    (12),  10/14/53-April 
'[Pearson. 

pa  Girardeau,  KGMO-TV  (18),  4/16/53-Unknown. 
a  ton,  KFUO-TV  (30),  2/5/53-Unknown. 
jplin,  Air  time  Inc.  (12),  12/23/53-Unknown. 
Irksville,  KBIZ  Inc.  (3),  12/16/53-6/15/54. 
I  Louii,  KETC  (TV)  (*9),  5/7/53-Unknown  (granted  STA 
(Aug.  12). 

L  Louis,  WIL-TV  (42),  2/12/53-Unknown. 
dalia,  KDRO-TV  (6),  2/26/53-Feb.  '54,  Pearson. 

MONTANA 

tilings,  KRHT  (TV)  (8),  1/15/53-Unknown. 

reat  Falls,  KFBB-TV  (5),  1/15/53-Early  '54,  CBS,  Weed 

Tv. 

|reat  Fqlls,  KMON-TV  (3),  4/9/52-Unknown,  Holling- 
bery. 

tissoula,  KGVO-TV  (13),  ,3/11/53-7/1/54,  CBS,  Gill- 
|  Perna. 

NEW  HAMPSHIRE 
sene,  WKNE-TV  (45),  4/22/53— Unknown, 
anchester,  WMUR-TV  (9),  8/26/53-2/15/54,  Weed, 
t.  Washington,  WMTW  (TV)  (8),  7/8/53-4/1/54. 

NEW  JERSEY 

sbury  Park,  WRTV  (TV)  (58),  10/2/52-Jan.  '54  (granted 
STA  Dec.  10). 
Itlantic  City,  WOCN  (TV)  (52),  1/8/53-Unknown. 
iamden,  South  Jersey  Bcstg.  Co.   (17),  Initial  Decision 
i  12/23/53. 

ew  Brunswick,  WDHN  (TV)  (47),  4/2/53-Unknown. 
Jew  Brunswick,  WTIV  (TV)  (*19),  12/4/52-Unknown. 
-enton,  WTTM-TV  (41),  7/16/53-Unknown. 

NEW  MEXICO 
lovis,  KNEH  (TV)  (12),  3/4/53-Unknown. 

NEW  YORK 
Ibany,  WPTR  (TV)  (23),  6/10/53-Unknown. 
Ibany,  WTVZ  (TV)  (*17),  7/24/52-Unknown. 
^Inghamton,  WQTV  (TV)  (*46),  8/14/52-Unknown. 
'  oomingdale  [Lake  Placid],  Great  Northern  Tv  Inc.  (3), 
M2/2/53-Summer  '54. 
kjffalo,  WTVF-TV  (*23),  7/24/52-Unknown. 
Siaca,  WHCU-TV  (20),  1/8/53-Nov.  '54,  CBS. 
fhaca,  WIET  (TV)  (*14),  1/8/53-Unknown. 
amestown,  WJTN-TV  (58),  1/23/53-Unknown. 
iingston,  WKNY-TV  (66),  1/23/53-Jan.  '54,  NBC,  CBS, 
DuM,  Meeker. 

lew  York,  WGTV  (TV)  C25),  8/14/52-Unknown. 
oughkeepsle,  WEOK-TV  (21),  11/26/52-Jan.  '54. 
ochester,  WRNY-TV   (27),  4/2/53-Unknown. 
ochester,  WROH  (TV)  (*21),  7/24/52— Unknown, 
ochester,  WCBF-TV  (15),  6/10/53-Unknown. 
chnectady,  WTRI   (TV)   (35),  6/11/53-2/1/54,  Headley- 
,1  Reed. 

yracuse,  WHTV  (TV)  (*43),  9/1 8/52-Unknown. 
Stica,  WFRB  (TV)  (19),  7/1/53-Unknown. 
Vatertown,  WWNY-TV  (48),  12/23/52-Unknown,  Weed 
Tv. 

NORTH  CAROLINA 

iisheville,  WLOS-TV  (13),  12/9/53— Unknown. 
rthapel  Hill,  WUNC-TV  (*4),  9/30/53-Sept.  '54. 
harlotte,  WAYS-TV  (36),  2/26/53-1/5/54,  ABC,  Boiling, 
lurham,  WCIG-TV  (46),  2/26/53-Unknown,  DuM,  NBC, 

H-R  Television. 
Soldsboro,  WTVX  (TV)  (34),  9/30/53-Unknown. 
Sreensboro,  WCOG-TV  (57),  1 1 /20/52-Unknown,  ABC, 

Boiling. 

Mount  Airy,  WPAQ-TV  (55),  3/1 1/53-Early  '54,  Thomas 
Clark. 

NORTH  DAKOTA 

J'alley  City,  KXJB-TV  (4),  8/5/54-Early  '54,  Weed  Tv. 
OHIO 

:incinnati,  WCET  (TV)   (*48),  12/2/53— Unknown. 
:incinnati,  WCIN-TV  (54),  5/14/53-Spring  '54. 
.leveland,WERE-TV  (65),  6/18/53-Unknown. 
Ileveland,  United  Bcstg.  Co.  (19),  11/25/53-Unknown. 
lolumbus,   WOSU-TV   ('34),  4/22/53-Unknown. 
ima,  WIMA-TV  (35),  12/4/52-Spring  '54,  Weed  Tv. 
Aassillon,  WMAC-TV  (23),  9/4/52-4/15/54,  Petry. 
foungstown,  WUTV  (TV)  (21),  9/25/52-Unknown,  Petry. 

OKLAHOMA 

Ada,  KTEN  (TV)  (10),  12/16/53-6/1/54. 

I^nid,   Streets   Electronics   Inc.    (5),    12/16/53— Unknown. 

Miami,  KMIV  (TV)  (58),  4/22/53-Unknown. 

Oklahoma    City,    Oklahoma    Educational   Tv  Authority 

3  (*I3),  12/2/53-Unknown. 
ulsa,  KCEB  (TV)  (23),  2/26/53-1/15/54,  Boiling. 


OREGON 

lEugene,  KVAL-TV  (13),  5/14/53-3/1/54,  Hollingbery. 
Portland  (Ore.)-Vancouver  (Wash.),  KVAN-TV  (21),  Initial 
i   Decision  6/18/53. 

Portland,  Oregon  Television  Inc.  (12),  Initial  Decision 
[  11/10/53. 

Balem,  KPIC  (TV)  (24),  12/9/53-Jan.  '54  (granted  STA 

L  Au9-  <)• 

Salem,  KSLM-TV  (3),  9/30/53— Unknown. 
Springfield-Eugene,  KTVF  (TV)  (20),  2/1 1/53-Unknown. 


HOWARD  E.  STARK 


Brokers   and    Financial  Consultants 
TELEVISION  STATIONS  •  RADIO  STATIONS 

50  E.  58th  St. 

New  York  22,  N.  Y. 


ELdorado  5-0405 


Information  in  following  order:  Location,  call  letters, 
channel,  date  granted,  starting  target  date,  network 
and  representative. 

PENNSYLVANIA 

Allentown,  WFMZ-TV  (67),  7/16/53-Early  '54. 

Allentown,  WQCY  (TV)  (39),  8/12/53-Unknown. 

Erie,  Commodore  Perry  Bcstg.  Service  Inc.  (66),  12/31/53 

— Unknown. 
Erie,  WSEE  (TV)  (35),  10/14/53-Unknown. 
Harrisburg,  WCMB-TV  (27),  7/24/53-3/1/54,  Cooke. 
Hazleten,  WAZL-TV  (63),  12/18/52-Unknown,  Meeker. 
Lancaster,WWLA  (TV)  (21),  5/7/53-Early  '54,  Taylor. 
Lewistown,  WMRF-TV   (38),  4/2/53-Unknown. 
Philadelphia,  WIBG-TV  (23),  10/21/53-Unknown. 
Philadelphia,  WIP-TV  (29),  11/26/52-Unknown. 
Pittsburgh,  WQED  (TV)  (*13),  5/14/53-Feb.  '54  (granted 

STA  Oct.  14). 

Pittsburgh,  WTVQ  (TV)  (47),  12/23/53-Early  '54,  Head- 
ley-Reed. 

Scranton,  WARM-TV  (16),  2/26/53-Jan.  '54,  Hollingbery. 
Williamsport,     WRAK-TV     (36),      1 1/13/52-Spring  '54, 
Everett-McKinney. 

RHODE  ISLAND 

Providence,  WNET  (TV)   (16),  4/8/53-2/15/54,  Raymer. 
Providence,  WPRO-TV  (12),  9/2/53-Unknown,  Blair  Tv 
(granted   STA   Sept.  23). 

SOUTH  CAROLINA 
Aiken,  WAKN-TV  (54),  10/21/53-Unknown. 
Camden,  WACA-TV  (15),  6/3/53-Jan.  '54. 
Florence,  WPDV  (TV)  (8),  11/25/53-Unknown. 
Greenwood,  WCRS-TV  (21),  4/8/53— Unknown. 
Spartanburg,  WORD-TV   (7),  11/25/53-Unknown. 
Spartanburg,  WSCV  (TV)  (17),  7/30/53-Jan.  '54. 

TENNESSEE 

Chattanooga,  WOUC  (TV)  (49),  8/21/52-Unknown,  Pear- 
son. 

Chattanooga,  WTVT  (TV)  (43),  8/21/52-Unknown. 
Jackson,  WDXI-TV  (9),  12/2/53-6/1/54. 

Old  Hickory  [Nashville],  WLAC-TV  (5),  8/5/53-Jan.  '54. 

TEXAS 

Amairillo,   KLYN-TV   17),    12/1 1/53— Unknown. 
Beaumont,  KBMT  (TV)  (31),  12/4/52-Unknown. 
Beaumont,  KTRM-TV  (6),  Initial  Decision  7/22/53. 
Corpus  Christi,  Coastal  Bend  Tv  Co.  (22),  Initial  Decision 
12/10/53. 

Corpus  Christi,  H.  L.  Hunt  (43),  1 2/9/53-Unknown. 

Dallas,  KDTX  (TV)  (23),  1/15/53-Unknown. 

Dallas,  KLIF-TV  (29),  2/12/53-8/1/54. 

Fort  Worth,  KTCO  (TV)  (20),  3/11/53-Unknown. 

Houston,  KTVP  (TV)  (23),  1/8/53-Unknown. 

Houston,  KXYZ-TV  (29),  6/18/53-Unknown. 

Lubbock,  KFYO-TV  (5),  5/7/53-Unknown,  Katr. 

Lufkin,  KTRE-TV  (9),  3/11/53-1954,  Taylor. 

Marshall,  KMSL  (TV)  (16),  6/25/53-Unknown. 

San  Antonio,  KALA  (TV)  (35),  3/26/53-Unknown. 

San  Juan,  WKAQ-TV  (2),  7/24/52-1954,  Inter-American. 

Sherman,  KSHM  (TV)  (46),  3/4/53-Unknown. 

Sweetwater,    KP  Alt-TV    (12),   8/26/53— Unknown,  CBS, 

Avery-Knodel. 
Victoria,  KNAl  (TV)  (19),  3/26/53-Unknown,  Best. 
Weslaco,  KRGV-TV   (5),  7/16/53-2/1/54,   NBC,  Raymer. 

UTAH 

Provo,  KOVO-TV  (11),  12/2/53-Unknown. 

Salt  Lake  City,  KUTV  (TV)  (2),  3/26/53-2/15/54,  ABC, 
Hollingbery. 

VERMONT 

Montpelier,   WCAX   Bcstg.   Corp.    (3),    Initial  Decision 
10/2/53. 

VIRGINIA 

Charlottesville,    WCHV-TV    (64),    1  /29/53-Winter  '54, 
Walker. 

Danville,  WBTM-TV  (24),  12/18/52-1/15/54,  Hollingbery. 
Marion,    WMEV-TV     (50),    4/2/53-Unknown,  Donald 
Cooke. 

Richmond,    Winston-Salem    Bcstg.    Co.    (29),  12/2/53- 
Unknown. 

WASHINGTON 

Seattle,  The  U.  of  Washington  (*9),  12/23/53-Sept.  '54. 
Vancouver     (Wash.)-Portland     (Ore.),     KVAN-TV  (21), 
9/25/53-1/15/54. 

WEST  VIRGINIA 
Beckley,  WBEY  (TV)  (21),  6/25/53-Unknown. 
Fairmont,  WJPB-TV  (35),  7/1/53-Jan.  '54,  Gill  Perna. 
Wheeling,  WLTV  (TV)  (51),  2/1 1/53— Unknown. 

WISCONSIN 

La  Crosse,  La  Crosse  Tv  Corp.  (38),  12/16/53— Unknown. 
La  Crosse,  WKBT  (TV)  (8),  10/28/53-Unknown,  Raymer. 
Madison,  WHA-TV  (*21),  10/7/53— Unknown. 
Marinette,   WMGB-TV    (11),    1 1/18/53— Unknown. 
Neenah,    WNAM-TV    (42),     12/23/52-1/26/54,  George 
Clark. 

Superior,    WDSM-TV    (6),    10/14/53— Unknown,    Free  & 
Peters. 

WYOMING 
Casper,  KSPR-TV  (2),  5/14/53— Unknown. 
Cheyenne,    KFBC-TV    (5),    1/23/53-1/15/54,    CBS,  Hol- 
lingbery  (granted  STA  Dec.  3). 

ALASKA 

Fairbanks,  KFIF  (TV)  (2),  7/1/53— Spring  '54,  ABC,  CBS. 
HAWAII 

Honolulu,  KULA-TV  (4),  5/14/53-Jan.  '54. 

PUERTO  RICO 
San  Juanf.  WAPA-TV  (4),  8/12/53-Feb.  '54. 
San    Juan,    WKAQ-TV    (2),    7/24/52-Feb.    '54,  Inter- 
American. 


with  SOUNDCRAFT 
PROFESSIONAL  RECORDING  TAPE 

it's  -  ■* 


Perfect  reproduction  —  that's  the  reason 
you'll  want  to  use  Soundcraft  Professional 
Recording  Tape.  Every  high  is  crisp,  clean 
—every  low  clear,  full-bodied.  Soundcraft 
Tape  is  Micro-Polished;  polished,  buffed 
and  re-polished  to  a  glossy  smoothness, 
to  produce  greater  output  uniformity, 
lower  distortion,  improved  high  fre- 
quency response,  better  head  contact 
and  longer  head  life. 

If  you  want  quality  second  to  none,  be 
sure  to  ask  for  Soundcraft  Professional 
Tape  . . .  the  one  and  only  Micro-Polished 

REEVES 

SOUNDCRAFT 

CORP. 

Dept.  N-93 
10  East  52nd  Street 
New  York  22,  N.  Y.' 

•PAT.  APPLIED  FOR 


Radio-Television 

NOMINATIONS  INVITED 

1.  Radio  or  Television  Reporting:  For 
the  most  distinguished  example  of  spot 
news  reporting  of  a  single  news  event, 
scheduled  or  unscheduled,  broadcast  by 
radio  or  television  during  the  year. 

2.  Radio  or  Television  Newswriting:  For 
a  distinguished  example  of  newswriting 
or  commentary  for  radio  or  television. 
Nomination  must  consist  of  either  a  par- 
tial or  complete  script,  broadcast  or  tele- 
cast during  the  year. 

3.  Public  Service  in  Radio:  For  an  »out- 
standing  example  of  public  service  by  an 
individual  radio  station  or  network 
through  radio  journalism,  the  test  being 
worth,  effectiveness,  and  unselfish  or 
public-spirited  motives.  The  broadcasts 
must  be  journalistic,  not  entertainment. 
Commercially  sponsored  programs  not 
eligible. 

4.  Public  Service  in  Television:  For  an 
outstanding  example  of  public  service  by 
an  individual  television  station  or  net- 
work through  television  journalism,  the 
test  being  worth,  effectiveness,  and  un- 
selfish or  public-spirited  motives.  The 
broadcasts  must  be  journalistic,  not  en- 
tertainment. Commercially  sponsored 
programs  not  eligible. 

Deadline  Feb.  1,  1954 

SEND  ENTRIES  TO: 

Victor  E.  Bluedorn,  Ex.  Dir. 
Sigma  Delta  Chi 

35  E.  Wacker  Dr.,  Chicago  1 


Broadcasting    •  Telecasting 


January  11,  1954    •    Page  121 


 editorials  

Fee  Feasibility 

THE  letter  which  Glacus  G.  Merrill,  president  of  WHAR  Clarks- 
burg and  WKYR  Keyser,  W.  Va.,  sent  to  President  Eisenhower 
a  fortnight  ago  [B»T,  Jan.  4]  contained  as  persuasive  a  set  of  argu- 
ments against  the  imposition  of  federal  license  fees  on  broadcasting 
as  has  yet  been  advanced. 

These  were  arguments  which  cannot  be  ignored.  Although  the 
letter  was  addressed  to  the  President,  it  is  to  be  hoped  that  its  con- 
tents have  been  brought  to  the  attention  of  the  FCC,  which,  by 
the  way,  was  considering  the  problem  of  license  fees  last  week. 

Not  all  of  the  10  reasons  which  Mr.  Merrill  gave  for  opposing 
the  fees  may  have  been  pertinent,  but  certainly  several  were,  espe- 
cially those  which  pointed  to  the  probability  that  a  system  of  fees 
would  negate  the  purposes  of  public  service  to  which  the  Com- 
munications Act  has  committed  radio  and  television. 

As  Mr.  Merrill  said,  the  necessity  to  pay  for  licenses  might  very 
well  cause  many  stations,  particularly  marginal  operations,  to  let 
program  standards  deteriorate  in  concession  to  the  need  to  take  in 
more  revenue.  Certainly  it  cannot  be  argued  that  the  cause  of 
public  service  programming  will  be  advanced  by  the  extraction  of 
further  funds  for  federal  levies. 

Mr.  Merrill  also  fears,  with  complete  justification,  that  the  im- 
position of  fees  would  "lead  to  increased  federal  control  and  further 
convert  broadcasting  from  a  private  enterprise  conducted  in  the 
public  interest  to  a  government  enterprise  financed  with  private 
capital." 

Undoubtedly  there  are  others  of  Mr.  Merrill's  point  of  view. 
They  will  have  an  opportunity  to  make  it  known  after  the  FCC 
issues  its  proposed  schedule  of  fees,  as  it  must  do  by  Feb.  1.  The 
opportunity  must  not  be  missed. 

Advertising:  In  War  &  Peace 

THE  ECONOMISTS  are  talking  up  1954  as  the  year  of  "adjust- 
ment." Depending  upon  one's  politics,  it's  going  to  be,  at  one 
extreme,  a  "levelling  off,"  at  the  other  a  horrendous  full-scale 
depression. 

There's  agreement,  only  on  one  fundamental  point:  There's 
"fluidity"  in  our  national  economy.  The  President  took  cognizance 
of  it  in  his  fire-sider  last  Monday,  and  again  in  his  State-of-the- 
Union  message  opening  Congress  last  Thursday. 

Unlike  other  transitions  in  our  business  structure,  our  leadership 
seems  to  know  the  approach.  The  way  to  keep  our  output  high 
and  our  economy  sound  is  to  market,  exploit,  promote.  In  a  word: 
advertise. 

The  Advertising  Council  meets  here  this  week.  It  is  the  volun- 
tary organization  set  up  a  decade  ago,  in  the  crucible  of  war,  to 
plan  and  funnel  campaigns  to  all  media  to  keep  our  war-time 
economy  on  even  keel.  It  did  that  job  so  well  that  the  non-profit, 
non-partisan  organization  has  just  kept  functioning,  actually  under 
mandate  of  the  President. 

The  obvious  present  need  is  to  keep  our  economy  moving  in 
effecting  an  orderly  shift  from  a  defense  to  a  more  normal  struc- 
ture. The  job  is  to  unsell  public  and  industry  alike  on  the  notion 
that  we  are  hell-bent  for  a  depression.  On  this  council  are  the 
very  top  people  in  industry  and  advertising.  It  is  a  billion-dollar 
planning  board  that  could  only  be  assembled  under  government 
auspices.  , 

Radio  and  television  figure  significantly  in  the  council's  delibera- 
tions. During  the  war  countless  millions  of  "listener  impressions" 
were  made  through  public  service  announcements  and  programming 
cleared  through  the  council.  Since  the  war,  and  with  the  advent 
of  television,  there  has  been  added  the  "viewer  impression."  These 
activities  have  cost  the  government  nothing;  all  services  are  privately 
donated. 

Broadcasters  have  another  interest  in  this  economic  transition. 
How  will  it  affect  their  business?  The  records  show  that,  in  radio, 
billings  declined  only  once — in  1933,  at  the  bottom  of  the  "Big 
Depression."  Since  then  radio  has  been  depression-proof,  con- 
sistently increasing  its  gross  sales,  even  in  the  face  of  that  "television 
penetration"  bugaboo  of  the  late  and  unlamcntcd  immediate  past. 

Television's  record  is  even  more  spectacular,  because  its  billings 
ycar-to-ycar  have  increased  astronomically.   Because  tv  is  a  growth 
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"When  radio  came  out  we  waited  for  plug-in  sets,  when  plug-in  sets 
came  out  we  waited  for  superheterodyne,  when  they  came  out  we  waited 
for  fm,  then  he  decided  to  wait  for  television.  Now  he's  decided  to  wait 

for  color  tv!" 


medium,  it  will  continue  to  expand,  whether  there's  adjustment,  re- 
cession, or  depression.  And  radio  in  1953  established  itself  as  thes 
only  truly  low-cost  saturation  medium,  by  coming  out  of  its  "over- 
the-transom"  coma  which  preceded  the  television  scare. 

The  new  approach  is  reflected  in  the  actions  of  national  advertis- 
ers. They  intend  to  increase  their  budgets.  In  1953,  the  total 
advertising  bill  was  $7.7  billion.  In  1954  the  estimate  is  a  neat 
$8  billion,  despite  the  depression  talk.  This  is  premised  on  the 
established  truism  that  if  you  have  merchandise  to  sell,  you  sell  it 
through  advertising. 

This  lesson  was  learned  during  World  War  II,  when  the  reverse ! 
effort  was  to  get  people  to  stop  buying  things  they  didn't  need. 
Before  the  war  the  advertising  bill  was  a  scant  $2  billion.     ';  I 

Broadcasters  can  get  more  of  that  $8  billion  budget  in  1954,  but  \ 
not  by  sitting  on  their  hands.   They'll  have  to  use  their  hands  and 
feet  too,  but  mostly  their  heads. 

The  Real  News  'Koop' 

THOUGH  to  some  living  elsewhere  it  may  seem  a  parochial 
matter,  the  just-completed  administration  of  Ted  Koop,  direc-  I 
tor  of  news  for  CBS  Radio,  Washington,  as  president  of  the  National  i 
Press  Club  is  of  genuine  importance  to  all  in  radio  and  television. 

Within  the  National  Press  Club  it  is  agreed  that  Mr.  Koop  was 
an  exceptionally  able  president.  Aside  from  the  personal  satis- 
faction that  Mr.  Koop  may  derive  from  that  approval  is  the  fact, 
of  broader  significance,  that  a  membership  consisting  largely  of 
newspapermen  has  taken  a  favorable  ;attitude  toward  a  radio 
newsman. 

It  is  not  to  detract  credit  from  him  to  say  that  the  harmony  which 
has  existed  at  the  National  Press  Club  during  Mr.  Koop's  admin- 
istration transcends  personalities.  It  has  arisen  from  a  common 
realization  that  the  interests  and  pursuits  of  all  who  gather  and 
distribute  news  are  far  more  alike  than  different. 

Perhaps  it  is  logical  that  this  realization  has  developed  to  a 
particularly  advanced  degree  in  Washington,  which  is  the  news- 
gathering  center  of  the  U.  S.  and  indeed  the  world.  Nowhere  else 
do  so  many  newspapermen,  magazine  writers,  radio  and  television 
reporters  and  commentators  congregate  in  so  relatively  confined 
an  area.  Mingling  as  they  do  at  work  and  at  leisure,  they  have* 
acquired  an  understanding  of  the  other  fellow's  job. 

This  understanding,  as  it  spreads  throughout  the  news  fraternity 
of  the  country,  must  result  in  improved  conditions  for  all.  As  has 
been  demonstrated  in  the  National  Press  Club,  there  can  be  com- 
petition among  the  rival  news  media  without  acrimony.  The  in- 
exorable logic  of  events  eventually  will  force  a  renaming  of  that 
Washington  institution.  Some  day  it  surely  will  become  the  Na- 
tional News  Club,  a  model  that  doubtlessly  will  be  followed  wher- 
ever such  organizations  exist. 
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t  product  is  introtlu 


The  WGAL-TV  market— its  people  spend  each 
year:  $1,723,599,000  for  retail  items  .  $930,969,- 
000  for  food  .  $283,306,000  for  automotive 
goods  .  $41,362,000  for  drug  items. 

WGAL-TV — Channel  8 — is  received  with 
respect  and  welcome  by  every  member  of  the 
family  in  homes  throughout  its  big,  rich, 
diversified  industrial  and  farm  area.  This  area 
includes  Lancaster,  Harrisburg,  York,  Reading, 
Lebanon  and  hundreds  of  smaller  cities  and 
towns.  Local  programs  and  top  shows  from 
Four  Networks  give  popular  voice  to 
every  segment  of  this  large  area.  When  your 
product  enters  these  homes  it  is  assured 
friendly  welcome.  Join  the  many  leading  na- 
tional and  local  advertisers  who  have  used 
WGAL-TV  consistently  throughout  its  Five 
Years  of  service.  Sell  your  products  suc- 
cessfully, profitably.  Buy  WGAL-TV. 

Steinman  Station 
Clair  McCollough,  President 


Carefully  planned,  diversified  local  programming  reaches 
every  segment  of  the  community.  An  example — the  York 
County  Kennard-Dale  Chapter  of  Future  Farmers  of 
America  being  interviewed  on  a  WGAL-TV  farm  program. 
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Channel  O  Channel  O 

WRATHER-ALVAREZ,  INC.  WRATHER  ALVAREZ  BROADCASTING,  INC. 

TULSA,  OKLAHOMA  SAN  DIEGO,  CALIFORNIA 

NETWORK  AFFILIATIONS:  CBS,  NBC,  ABC 
Exclusive  National  Representative:  EDWARD  PETRY  &  CO. 
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NEWSWEEKLY 
IADIO  AND  TV 


BALTIMORE- 

the  city  of  white  marble  steps  • . 


Baltimore's  rows  and  rows  of  white  marble 
steps  make  it  different  from  every  other 
city  in  the  United  States. 

It's  different  as  a  market,  too!  Because 

IT'S  HIGHLY  CONCENTRATED  I 

Baltimore's  \VA  million  people  all  live 
right  inside  the  city — or  in  the  heavily 
populated  parts  of  the  surrounding  counties. 
You  can  reach  them  all — 375,000  radio 
families — by  buying  W-I-T-H!  Because 


IN  BALTIMORE 


NIELSEN  PROVES  W-I-T-H'S  SUPERIORITY! 

W-I-T-H  leads  every  other  radio  and 
television  station — regardless  of  power  or 
network  affiliation — in  N.C.S.  weekly  day- 
time circulation  in  Baltimore  City  and 
Baltimore  County. 

Get  the  whole  story  about  W-I-T-H  and 
its  commanding  position  in  the  Baltimore 
market.  Your  Forjoe  man  will  give  you  all 
the  details  from  the  latest  Nielsen  Coverage 
Service  Survey. 


TOM    TINSLEY,  PRESIDENT     •     REPRESENTED    BY     FORJOE  &  CO 


actual  photo  of  the  new  1049  ft 
Self  -  Supporting  Tower 


CHANNEL 


wjv/e 

CHANNEL  6  RICHMOND,  VA. 

IVOUI 

MAXIMUM  POWER 

100,000  Watts 
MAXIMUM  HEIGHT 

1049  Foot  Antenna 

LOCATED  IN  THE  GEOGRAPHICAL 

CENTER  OF  THE  CITY 
Not  a  half  station  located  on 
the  Atlantic  Coast,  but  a  whole  Station 

i 

Located  100  miles  from  the  Coast  in  th< 
State's  Capitol  RICHMOND,  VA.  j 

Statewide  Coverage 


Service    from    all    four  Networks 
Represented  Nationally  by  Blair  TV.  Inc. 
Wilbur  M.  Havens  -  Station  Manager 
Havens  &  Martin  Inc.  -  Richmond,  Va. 


I 


ake  out  a  map  of  Pennsylvania,  and  measure 
the  vast  area  covered  by  WB RE-TV  as  indi- 
cated by  the  cities  shown  above,  and  you  begin 
to  realize  how  important  it  is  to  you,  the  time 
buyer,  to  select  WBRE-TV  in  this,  more  than 
1,100,000  population  area  of  Manufacturing, 
Mining,  Farming  and  Wholesale  distribution 
payrolls.  WBRE-TV  serves  most  of  these 
people  most  of  the  time. 


There  are  many  reasons  why  the  TV  viewers  in 
this  Colossal  Coverage  turn  more  frequently 
to  WBRE-TV  ...  we  have  the  most  and  the 
best  day  and  night  programming,  both  local 
and  network  ...  we  have  the  best  quality 
signal,  because  we  have  one  of  the  best  tech- 
nical staffs  in  the  country  .  .  .  WBRE  is  the 
pioneer  station  of  N.E.  Pennsylvania  ...  1st 
in  Radio,  1st  in  TV  and  now,  1st  in  Color  TV. 


^^^^^^-TV  Ch.  28  Wilkes-Barre,  Pa. 

National  Representative  The  Headley-Reed  Co. 

Published  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications,  Inc.,  1735 
3eSales  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3.  J879. 
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to  successful  selling 
in  the  Lehigh  Valley 


An  enthusiastic,  sports-loving  audience  yours  on 
WLEV-TV,  now  carrying  top  events  in  every  major  sport 
activity  from  Madison  Square  Garden — boxing, 
hockey,  basketball,  swimming,  and  the  Golden  Gloves. 
Each  event  has  four  segments,  at  $125  per  segment,  all 
inclusive.  Each  segment  gets  three  and  one-half 
minutes  commercial  time  per  event.  This  includes  15- 
second  opening  and  closing  sponsor  identification; 
two  one-minute  announcements;  six  10-second  ad  libs 
during  play-time.  Backed-up  by  extensive  promotion  on 
the  local  level,  it's  a  great  selling  opportunity. 
Of  equal  importance  is  the  WLEV-TV  complete  local 
sports  programming,  filmed  by  mobile  units  and 
processed  in  the  station's  own  modern  laboratories. 
Cash  in  on  the  WLEV-TV  sports-loving  audience. 
It's  your  sure  ticket  to  successful  selling  in  the 
large,  rich  Lehigh  Valley,  Buy  WLEV-TV. 
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dosed  circuit 


MAJOR  radio  networks  and  BAB  reportedly 
discussing  with  Advertising  Research  Foun- 
dation possibility  of  spring  survey  of  radio 
set  ownership  in  homes  (including  set  loca- 
tions within  homes)  and  in  automobiles. 
Aside  from  producing  uniform,  up-to-date 
figures,  such  study  under  tripartite  ARF 
Juspices  would  signify  acceptance  of  results 
by  advertisers  and  agencies  as  well  as  media. 
Elsewhere  on  research  front  there's  specula- 
tion that  Nielsen  Audimeters  may  take  road, 
installed  in  automobiles  to  measure  listening 
in  that  virtually  unstudied  field. 

★  ★  ★ 

FCC  THINKING  on  filing  fees  now  be- 
ieved  narrowed  to  point  where  flat  fee  may 
>e  recommended  for  new  station  applica- 
tions, plus  smaller  fee  for  renewals.  Pre- 
liminary talk  has  centered  around  $200-$300 
application  fee  for  all  classes  of  broadcast 
licenses,  and  perhaps  fee  of  $100  for  re- 
newals at  three-year  intervals. 

★  ★  ★ 

IN  ITS  PROBING  into  filing  fee  possibili- 
ties, FCC  staff  came  up  with  startling  fact 
that  it  costs  Uncle  Sam  about  four  times 
as  much  to  process  application  for  radio 
station  as  it  does  for  tv  —  about  $800 
Against  $200.  That's  because  in  radio  chan- 
nel checks  have  to  be  made,  along  with 
proof  of  performance,  whereas  in  tv  engi- 
neering is  all  pre-fabricated  since  stations 
have  to  meet  minimum  criteria. 

★  ★  ★ 

INDICATIONS  last  week  that  AT&T  tariffs 
i  for  color  tv  might  be  about  60%  higher  than 
black-and-white  rates  brought  prospects  that 
major  users  (networks)  would  petition  FCC 
for  hearing  on  reasonableness  of  rates.  Con- 
tention was  that  charges  would  make  color- 
casting  prohibitive,  whereas  AT&T  has 
argued  that  it  has  lost  money  (about  $75,000 
per  month)  on  black-and-white  relays  and 
must  recoup  it  in  color.  It  can't  provide, 
service  that  isn't  compensatory,  it's  con- 
tended, and  assign  losses  to  other  users.  De- 
lay in  filing  might  mean  further  study  will 
bring  downward  readjustment  of  tariff. 

★  ★  * 

APPLICATION  for  formal  transfer  of  Em- 
pire Coil  to  Storer  Broadcasting  Co.  (in- 
cluding WXEL  [TV]  Cleveland,  ch.  8,  and 
KPTV  [TV]  Portland,  Ore.,  ch.  27)  will  be 
filed  with  FCC  as  soon  as  audit  is  completed, 
presumably  about  Feb.  1.  Transaction, 
pegged  at  $8.5  million,  also  includes  proviso 
governing  net  quick  assets  and  other  liabili- 
ties which  might  require  adjustment.  Ap- 
plication may  propose  approval  conditioned 
upon  sale  by  Storer  of  property  to  bring 
him  within  multiple  ownership  limit. 

★  ★  ★ 

ONE  FACTOR  reportedly  back  of  sale  of 
Empire  Coil  Co.  by  Herbert  Mayer,  attor- 
ney who  rode  crest  of  tv  wave,  was  rather 
i  bleak  outlook  for  both  his  Empire  manufac- 
turing operation  and  his  uhf  projects.  Slack- 
ening of  demand  for  components  had  af- 
fected Empire  Coil,  it's  understood,  while 
his  overall  three-quarter  million  dollar  loss 
on  uhf  KCTY  (TV)  Kansas  City  obviously 
contributed  to  his  decision  to  unload. 

Broadcasting   •  Telecasting 


COUNT  OUT  Washington  as  site  of 
NARTB  convention  in  1955.  Hotels  un- 
able to  accommodate  April-May  meeting 
next  year  so  convention  is  destined  to  land 
again  in  Chicago,  where  1954  sessions  will 
be  held,  with  1956  session  possibly  in  D.  C. 

★  ★  ★ 

HOPE  of  uhf  operators  that  uhf  tv  receivers 
would  begin  to  come  down  in  price  so  that 
differential  vs.  vhf  sets  would  not  be  so 
significant  may  be  in  sight.  Philco  Corp. 
expected  to  announce  soon  new  all-channel 
uhf-vhf  21-in.  table  model  for  $199.95— 
only  $20  above  same  vhf-only  model.  As  of 
now  brand  tv  receivers  with  uhf  run  from 
$40  to  $75  above  vhf-only  price. 

★  ★  ★ 

BAIT  AND  SWITCH  advertising  which  has 
aroused  Better  Business  Bureaus  throughout 
country  may  have  an  inning  before  NARTB 
Board  sessions  in  Phoenix  this  week.  Tele- 
vision Code  Review  Board  has  been  survey- 
ing programs  in  this  sphere  but  Board  may 
be  called  upon  to  take  look  at  purported 
suggestions  from  National  Better  Business 
Bureau  that  complaints  be  made  direct,  to 
FCC.  Contention  is  that  these  matters  are 
purely  local  and  affect  only  minority  of 
stations. 

★  ★  ★ 

CBS-TV  understood  to  be  eyeing  number 
of  NBC-TV  clients  as  prospective  sponsors 
of  portions  of  Arthur  Godfrey  Wednesday 
night  show  which  Chesterfield  dropped,  pos- 
sibly also  offering  them  crack  at  portions  of 
Godfrey  daytime  simulcasts  which  Chester- 
field also  dropped  [B-T,  Jan.  11].  Chester- 
field action  came  four  weeks  before  end  of 
cycle,  and  for  those  four  weeks  Bristol- 
Myers  (Bufferin)  is  taking  over  daytime 
portions  which  cigarette  firm  formerly  had. 
After  that,  present  Godfrey  sponsors  Pills- 
bury  Mills,  National  Biscuit  Co.,  Lever  and 
others  reportedly  are  on  waiting  list  for 
chances  at  Chesterfields'  old  segments. 

★  ★  ★ 

HERE  ARE  reasons,  as  best  determined, 
why  Senators  deferred  consideration  of  three 
FCC-requested  bills  (regarded  as  non-con- 
troversial) and  Sen.  Ed  Johnson's  (D-Colo.) 
baseball  bill  (see  stories,  page  52).  Objec- 
tion to  FCC-favored  bills,  passed  by  House, 
was  voiced  by  Sen.  George  A.  Smathers  (D- 
Fla.)  but  Sen.  Smathers  did  so  at  request 
of  Sen.  Pat  McCarran  (D-Nev.),  who 
blocked  bills'  consideration  in  Senate  last 
summer.  Nevadan  has  never  explained  his 
opposition.  Baseball  bill  was  deferred  be- 
cause some  Senators  feel  legislation  ought 
to  be  matter  of  debate  and  not  passed 
merely  by  "consent." 

★  ★  ★ 

HOWARD  E.  STARK,  New  York  radio  and 
television  station  broker,  got  1954  business 
off  to  healthy  siart  by  handling  almost  $9 
million  in  two  transactions  in  year's  first  two 
weeks.  On  top  of  $8.5  million  sale  of  Em- 
pire Coil  Co.  to  Storer  Broadcasting,  his 
latest  transaction,  announced  today  (Mon.), 
is  $400,000  sale  of  KPOA  Honolulu  (see 
story  page  64). 
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IMMEDIATE  DELIVERY 


G-E's  12KW  AMPLIFIER  COMBINES  WITH  ANY 
UHF-TV  TRANSMITTER...  REGARDLESS  OF  MAKE! 


General  Electric's  UHF  leadership  puts  you  on 
the  sure  road  to  higher  TV  power! 


•G-E  UHF  TRANSMITTERS.  1  KW  and  12  KW  units  for  initial 
high  power  telecasting  equipment  plus  a  12  KW  amplifier  for 
expanding  existing  facilities. 

•l5  KW  KLYSTRON  TUBES.  Product  of  General  Electric  prog- 
ress. Provides  exactly  the  power  you  need  for  strong  field 
intensity— excellent  home  receiver  signals. 


•G-E  HELICAL  ANTENNAS  boost  radiated  power  up  to  20-25 
times  and  contour  for  ideal  market  coverage. 

•PROVED-IN-OPERATION  BY  MORE  THAN  A  DOZEN  MAJOR  TV 
OUTLETS.  Go  down  the  list  of  important  high  power  television 
broadcasters  throughout  the  country  using  General  Electric 
equipment.  Measure  its  value  to  you  by  their  success! 


#  Today... if  your  present  transmitter 
provides  only  minimum  output,  then  you  may  not 
get  a  strong  station  signal  into  your  complete  mar- 
ket area.  That  automatically  cuts  coverage  plus 
important  advertising  revenue.  Few,  if  any,  broad- 
casters who  need  high  power  for  UHF  telecasting 
can  afford  to  wait  much  longer.  Promises  of  future 
equipment  development  doesn't  solve  their  imme- 
diate problem.  Only  G.E.  offers  the  right  solution. 
General  Electric's  "look  into  the  future"  in  1949 


today  gives  you  a  single  answer  to  all  UHF  equip- 
ment requirements!  Five  years  of  UHF  product 
planning  and  development  now  provide  broadcast- 
ers with  a  12  KW  amplifier  that  can  be  combined 
with  your  present  small  UHF  transmitter  for  in- 
creased field  intensity— better  pictures  in  your  mar- 
ket receivers.  General  Electric  alone  offers  this 
service  to  UHF  stations  already  on-the-air!  G.E. 
alone  can  deliver  12  KW  transmitting  equipment 
for  new  TV  outlets  today! 


mplete  Television  Equipment  for  UHF  and  VHF 


GENERAL 


ELECTRIC 


"By  using  KOWH  you  know, 

we'll  end  up  in  the  dough, 
That  they'll  sell,  I've  nairy 

a  doubt  with  that  Hooper  of  theirs, 


■rra— B»tw-.  -fry*  tate— la— 


Only  Omaha  chairs  near 
the  radio  sets  are  worn  out." 


EVERY  GOOD  TIME-BUYER 
KNOWS  KOWH  HAS  THE: 

•  Largest  total  audience  of  any 
Omaha  station,  8  A.M.  to  6 
P.M.  Monday  thru  Saturday! 

(Hooper,  December,  1951, 
thru  December,  1953.) 

•  Largest  share  of  audience,  of 
any  independent  station  in 
America!  (Dec,  1953.) 


AVERAGE 
HOOPER 

KOWH 

34.9 


i 


Kowh 


r 


General  Manager,  Todd  Storz;  Represented  Nationally  ty  The  BOILING  CO* 
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at  deadline 


i  Ha  If  of  ABC  Radio 
'Affiliates  Accept  Split  Plan 

I  j|\BOUT  50  PERCENT  of  ABC  Radio  affiliates 
1  have  accepted  network's  split-sponsorship  plan 
j.lB'T,  Dec.  21,  1953],  it  was  learned  Friday 
I  following  two-day  meeting  of  executives  of 
I  approximately  140  ABC  radio  and  television 
"affiliates  with  top  network  officials  in  New 
Fork,  first  of  four  such  affiliates'  meetings 
Scheduled  by  ABC  this  month  and  next.  Date 
ivhen  network  hopes  to  put  plan  into  effect  was 
ijiot  indicated.    Proposal  has  been  attacked  by 
IRA  as  "rate  cut"  and  was  subject  of  consider- 
able discussion  at  meeting.  Sessions  were  de- 
scribed as  "progress  report"  on  ABC  develop- 
ment since  merger  with  United  Paramount 
theatres  last  February,  plus  plans  and  prospects 
lin  programming,  sales,  advertising,  promotion, 
|md  related  activities.  AB-PT  President  Leonard 
|I.  Goldenson  and  ABC  President  Robert  E. 
jKintner  headed  list  of  speakers  at  opening 
meeting;  Charles  T.  Ayres,  vice  president  in 
ffliarge  of  radio  network,  conducted  session  for 
(radio  affiliates  and  Alexander  Stronach  Jr., 
Ivice  president  in  charge  of  tv  network,  led  tv 
jsessions. 

I  Second  meeting  in  series  is  scheduled  Jan. 
28-29  in  Los  Angeles;  third,  Feb.  1-2  in  Chi- 
cago, and  fourth,  Feb.  15-16  in  New  Orleans. 


ANTI-TRUST  probe  of  business  practices  in 
advertising  industry,  long  rumored  in  Washing- 
ton, became  reality  Friday  as  two  FBI  agents 
called  on  NARTB.  Their  visit  followed  letter 
sent  to  NARTB  by  Stanley  N.  Barnes,  Assistant 
Attorney  General.    Similar  letters  sent  Assn. 
bf  National  Advertisers  and  American  Assn. 
of  Advertising  Agencies  in  New  York. 
I   NARTB  did  not  comment  officially  but  it 
1  was  indicated  association  readily  offered  com- 
plete cooperation.  President  Harold  E.  Fellows 
lis  in  Phoenix,  Ariz.,  for  board  meeting.  FBI 
agents  contacted  Ralph  W.  Hardy,  government 
relations  vice  president. 

I  Frederic  R.  Gamble,  president  of  AAAA, 
Itold  B»T:  "Yes,  we  have  been  notified  of  the 
jl  government's  investigation.  We  have  always 
I  had  a  policy  of  conforming  with  the  law  and 

we  will  continue  to  do  so.  We  will  cooperate 
I  with  the  government  in  any  way  we  can." 

Advertising  and  media  executives  were  baffled 
|  over  direction  Dept.  of  Justice  inquiry  will  take 
I  since  no  bill  of  particulars  has  been  offered. 
I  FBI  agents  last  summer  called  on  Washington 

stations  to  ask  about  NARTB-AAAA  standard 
j  contract  form.  Radio  and  tv  contracts  contain 
i  "most-favored-nation  clause"  assuring  time  pur- 

I  chaser  of  station's  lowest  rate  for  like  broad- 
i>  casts.  This  led  to  belief  that  latest  government 
||  step  is  another  phase  in  routine  investigation  or 

II  "fishing"  expedition  to  determine  if  business 
j  practices  might  justify  filing  of  court  action. 

Another  possible  direction  probe  may  take 
is  in  connection  with  agency  recognition  bureaus 
maintained  by  some  media.  NARTB  has  con- 
sistently avoided  agency  recognition  because  of 
anti-trust  fears. 


SET  SALES  UP 

SALES  of  radio  and  tv  sets  at  retail  rose 
substantially  in  November,  totaling  697,- 
062  radios  and  678,295  tv  receivers  com- 
pared to  385,229  radios  and  621,768  tv 
units  in  October,  according  to  Radio- 
Electronics-Tv  Mfrs.  Assn.  Sales  for  11 
months  of  1953  were  5,608,477  radios, 
5,600,423  tv  sets  compared  to  5,363,859 
radios,  5,095,220  tv  sets  in  '52  period. 


ASCAP  Terms  Questionnaire 
Brings  Station  Replies 

ALL-INDUSTRY  Local  Tv  Music  License 
Committee  has  heard  from  more  than  half  of 
country's  tv  stations  in  response  to  its  request 
for  stations'  reactions  to  music  license  terms 
which  committee  will  offer  to  ASCAP  if  terms 
are  approved  by  tv  broadcasters.  Chairman 
Dwight  W.  Martin  Friday  expressed  hope  that 
stations  which  are  still  considering  whether 
blanket  or  per  program  license  best  suits  their 
needs  will  get  their  replies  to  committee  as  soon 
as  possible,  so  that  negotiations  with  ASCAP 
may  be  brought  to  satisfactory  conclusion  with- 
out undue  delay.  Overwhelmingly  approving 
committee's  proposed  terms,  station  replies  re- 
ceived so  far  show  vast  majority  chosing  blanket 
licenses,  with  only  few  deciding  on  per-program. 


Assistant  Attorney  General  Barnes  told  B*T 
the  department  has  many  investigations  at  all 
times.  "Until  they  materialize  as  litigation  we 
don't  discuss  them.  Sometimes  they  are  quiet 
for  a  while  as  we  build  up  a  file.  This  is  noth- 
ing unusual — just  a  run-of-the-mill  matter." 

Standard  NARTB-AAAA  contract  is  used  by 
stations,  with  networks'  o&o  outlets  believed 
to  use  form  in  some  cases. 

No  definite  information  was  available  late 
Friday  about  possible  involvement  of  Magazine 
Advertising  Bureau,  American  Newspaper  Pub- 
lishers Assn.  and  Outdoor  Adv.  Assn.,  but  it 
was  understood  department  has  been  contacting 
principal  media  groups. 

Apparent  object  of  Dept.  of  Justice  attention 
is  following  clause  in  standard  television  con- 
tract, and  a  paragraph  along  same  lines  in  radio 
contract: 

7 — Rates  and  charges,  (a)  Rate  Policy.  Sta- 
tion represents  that  the  rate  for  time  and  facili- 
ties named  in  this  contract  is  consistent  with 
the  rate  card  upon  which  this  contract  is  based 
and  is  the  lowest  rate  made  by  station  for  like 
telecasts.  If  at  any  time  during  the  life  of  this 
contract  station  makes  a  lower  rate  for  like  tele- 
casts this  contract  shall  be  continued  at  such  low- 
er rate  from  the  effective  date  of  such  lower  rate. 
There  shall  be  no  secret  rates,  rebates,  or  agree- 
ments affecting  rates.  Agency  shall  not  rebate 
to  its  client  any  part  of  the  commission  allowed 
by  station. 

Text  of  Assistant  Attorney  General  Barnes' 
letter  to  NARTB,  dated  Dec.  28,  follows: 
Gentlemen, 

In  connection  with  an  investigation  by  this 
department  of  alleged  violations  of  the  federal 
anti-trust  laws  with  respect  to  the  advertising 
industry,  it  is  requested  that  you  make  available 
for  examination  by  the  bearer,  an  agent  of  the 
Federal  Bureau  of  Investigation,  such  of  your 
files  as  he  may  request. 

Your  cooperation  in  this  investigation  will  be 
very  much  appreciated. 


•   BUSINESS  BRIEFLY 

IPANA  SPONSORS  •  Bristol-Myers  Co.,  N.  Y. 
(Ipana  A/C  toothpaste)  will  sponsor  Tuesday, 

2-  2:15  p.m.  EST  portion  of  Garry  Moore  Show 
(CBS-TV,  Mon.-Wed.-Fri.,  1:30-2  p.m.  EST; 
Tues.-Thurs.,  1:30-2:30  p.m.  EST),  starting  Feb. 
2.  Agency:  Doherty,  Clifford,  Steers  &  Shen- 
field,  N.  Y. 

MORTON  TV  DRIVE  •  Morton  Packing  Co., 
Louisville  (Morton  frozen  pies),  to  launch  tele- 
vision spot  announcement  campaign  in  47  video 
markets  for  26  weeks.  Starting  dates  are  on 
staggered  schedule  with  some  stations  kicking 
off  today  (Mon.)  and  others  starting  from  that 
date  through  to  March  1.  Ted  Bates  Inc., 
N.  Y.,  is  agency. 

TEA  TEST  IN  OHIO  •  William  S.  Scull  Co. 
(tea),  through  Lamb  &  Keen,  Phila.,  placing 

3 -  week  test  saturation  spot  announcement  cam- 
paign in  Zanesville,  Ohio,  starting  Feb.  1. 

MILLER  SEEKS  SHOW  •  Miller  Brewing  Co., 
Milwaukee  (Miller  High  Life),  through  Mathis- 
son  &  Assoc.,  reportedly  in  market  for  a 
new  half-hour  network  radio  show.  Firm  spon- 
sored Lawrence  Welk  show  few  seasons  back. 

BLUING  CAMPAIGN  •  La  France  (bluing), 
through  Foote,  Cone  &  Belding,  N.  Y.,  on  April 
1  launching  radio-tv  spot  campaign  in  half- 
dozen  midwest  markets  for  six  weeks. 

NBC  Film  Conferences 

NBC  FILM  Division  Friday  completed  two-day 
meeting  in  New  York  for  members  of  eastern 
sales  staff  to  discuss  sales  and  advertising  cam- 
paign for  first  quarter  of  1954.  Similar  con- 
ferences will  be  held  in  Chicago  today  (Mon.) 
through  Thursday  for  central  sales  staff  and  on 
Jan.  25-27  for  western  sales  staff. 

Directing  meetings  is  Carl  M.  Stanton,  vice 
president  of  division,  assisted  by  John  B.  Cron, 
national  sales  director,  and  Jay  Smolin,  adver- 
tising-promotion manager  of  division.  Ted  Sis- 
son,  newly-appointed  associate  director  of  di- 
vision, will  attend  conference  in  Chicago. 

KDAL-TV  on  NBC-TV 

SIGNING  of  KDAL-TV  Duluth  as  NBC-TV 
affiliate,  effective  when  station  commences  op- 
erations about  March  15,  announced  Friday 
by  NBC.  Station's  radio  adjunct,  KDAL,  is 
CBS  radio  affiliate.  KDAL-TV  is  assigned  ch.  3 
and  is  owned  by  Red  River  Broadcasting  Co., 
licensee  of  KDAL,  with  Dalton'Le  Masurier 
as  president  and  general  manager;  Odin  S. 
Ramsland,  vice  president  and  commercial  man- 
ager, and  Robert  Dettman,  vice  president  and 
chief  engineer.  Tv  station  expects  interconnec- 
tion about  Sept.  1. 

Biloxi  Influx  Starts 

ADVANCE  guard  of  delegates  began  arriving 
in  Biloxi,  Miss.,  Friday  for  two-day  convention 
of  Mutual  affiliate  stations,  starting  today 
(Mon.).  (See  story  page  68.)  As  of  Friday 
afternoon  314  advance  reservations  had  been 
received,  representing  200  stations.  First  ar- 
rivals indicated  many  delegates  will  insist  on 
careful  explanation  of  all  network  plans,  claim- 
ing facts  are  thrown  at  stations  so  fast  at  most 
affiliate  meetings  that  it's  almost  impossible 
to  grasp  their  significance. 


FBI  HUNTS  EVIDENCE  ADVERTISING 
INDUSTRY  VIOLATES  ANTI-TRUST  LAW 
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•  National  spot  programs 


•  Local  programs 


•  National  announcements 


•  Local  announcements 


There's  a  reason  why  more  advertisers,  both  local  and  national,  both  old 
and  new,  used  more  programs  .  .  .  more  announcements  ...  on  WAGA  in 
1953  than  the  year  before.  They  discovered  and  re-discovered  that  WAGA 
Radio  is  alive,  wide-awake  ...  a  potent  sales  weapon  in  the  ever-growing 
Atlanta  market.  Let  us  tell  you  how  WAGA  Radio  can  be  used  success- 
fully to  build  more  sales  for  your  products  or  services. 


Represented  Nationally  by  the  KATZ  AGENCY,  Inc.     Tom  Harker,  V.P.  and  Nat'l  Sales  Director,  118  E.  57th  St.,  New  York  22 

Bob  Wood,  Midwest  National  Sales  Manager,  230  N.  Michigan  Ave.,  Chicago 
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Stay  Order  on  WISH 
Decision;  Other  FCC  Actions 

STAY  ORDER  was  issued  by  FCC  Friday  to 
i  postpone  effective  date  on  which  initial  decision 
'  to  grant  vhf  ch.  8  to  WISH  Indianapolis  would 
have  become  final.    FCC  said  it  wished  to  re- 
view case,  hence  delayed  effective  date  from 
today  (Mon.)  until  Jan.  28.   Ch.  8  grant  for 
WISH  was  recommended  in  initial  ruling  of 
hearing  examiner  issued  Dec.  8,  1953,  and  since 
'no  exceptions  were  filed,  it  would  have  become 
j  final  automatically  40  days  later  [B*T,  Dec. 
1 14,  1953]. 

Initial  decision  was  made  possible  by  with- 
j  drawal  of  competitive  ch.  8  application  by 
Crosley  Broadcasting  Corp.,  which  now  seeks 
vhf  ch.  13  at  Indianapolis.  Other  ch.  13  com- 
petitors protested  Crosley  switch.  These  were 
WIRE,  WIBC  and  Mid-West  Television  Corp. 
[B»T,  Dec.  7,  1953].  Crosley  operates  WLWT 
(TV)  Cincinnati,  WLWC  (TV)  Columbus  and 
WLWD  (TV)  Dayton,  all  Ohio. 

Court  Upholds  FCC  in  WGRD  Case 

REQUEST  for  temporary  stay  of  FCC's  order 
prohibiting  WGRD  Grand  Rapids,  Mich.,  from 
i  operating  before  local  sunrise  [B»T,  Jan.  4]  was 
denied  by  U.  S.  Court  of  Appeals  in  Washington 
Friday.  Decision  came  day  after  case  was  argued 
—same  day  as  argument  on  petition  for  inter- 
locutory injunction  asked  by  WCAN-TV  Mil- 
waukee against  FCC  assignment  of  ch.  6  to 
Whitefish  Bay  (see  separate  story  on  page  50). 
WGRD,  1  kw  daytimer  on  1410  kc,  had  been 
commencing  operations  at  5  a.m.  Last  Novem- 
ber WING  Dayton,  Class  III  regional  on  same 
wavelength  with  5  kw,  complained  that  WGRD 
was  cutting  into  its  protected  contour.  Com- 
mission ordered  WGRD  to  cease  pre-sunrise 
operation  on  that  account.  FCC  order  on  same 
subject,  for  same  cause,  also  was  issued  against 
WRIS  Roanoke,  Va. 

East  Lansing  Educational  Takes  Air 

THIRD  noncommercial  educational  tv  station, 
uhf  ch.  60  WKAR-TV  East  Lansing,  Mich.,  took 
air  Friday  1  p.m.  with  "most  ambitious"  program 
schedule  to  date,  42  hours  weekly  (6  hours 
daily)  with  35  hours  live  (see  story  page  62). 
Dedication  program  Friday  night  was  to  have 
included  FCC  Comr.  John  C.  Doerfer,  Michigan 
Gov.  G.  Mennen  Williams  and  Emerson  Radio 
Phonograph  Corp.  President  Benjamin  Abrams, 
plus  key  national  tv  educators.  Mr.  Abrams 
was  to  present  Emerson's  $10,000  grant.  WKAR- 
TV  owner,  Michigan  State  College,  has  operated 
closed  circuit  system  for  2V2  years,  kinescoped 
some  500  shows  carried  over  state's  commercial 
tv  outlets. 

Delete  Two  Uhf  Permits 

TWO  uhf  permits  deleted  by  FCC  Friday  at 
request  of  stations:  KTVF  (TV)  Springfield- 
i  Eugene,  Ore.,  W.  Gordon  Allen,  ch.  20;  WGCM- 
TV  Gulfport,  Miss.,  WGCM  Tv  Corp.,  ch.  56. 
Mr.  Allen  unsuccessfully  protested  vhf  ch.  13 
grant  to  KVAL-TV  Eugene. 

Hartford  Telecasting  Appeal  Filed 

APPEAL  was  filed  by  Hartford  Telecasting  Inc. 
Friday  before  full  FCC  protesting  ruling  by  FCC 
Motions  Comr.  John  C.  Doerfer  in  Hartford, 
Conn.,  vhf  ch.  3  hearing  which  denied  permission 
.  to  Hartford  Telecasting  to  take  depositions  of 
1  some  30  officers  and  directors  of  Travelers  In- 
surance Co.,  parent  firm  owning  WTIC,  ch.  3 
competitor.  Hartford  Telecasting  cited  "mo- 
nopolistic influence"  of  Travelers  in  Hartford 
area  as  grounds  why  its  own  bid  should  be 
preferred  over  that  of  WTlC.  Earlier,  FCC 
turned  down  Hartford  Telecasting  petition  to 
enlarge  issues  to  put  in  dispute  legal  and  finan- 
cial qualifications  of  WTIC  [B-T,  Jan.  4].  Oral 
portion  of  hearing  commences  Jan.  25. 

GE  Grants  N.  Y.  Franchise 

TV  distributor  franchise  in  New  York  City 
granted  to  American  Communications  Corp., 
that  city,  by  General  Electric  Co.  GE  will 
supply  tv  sets  for  installation  in  hotels,  motels 
and  institutions. 

„  Broadcasting   •  Telecasting 


FASHIONS  IN  COLOR 

USE  OF  COLOR  tv  for  fashion  show- 
ings introduced  by  Pellon  Corp.,  New 
York,  to  fashion  press  attending  the  New 
York  Dress  Institute  Press  Week  at 
demonstration  in  New  York  Friday. 
Spring  fashions  were  presented  on  color 
tv  over  closed  circuit  in  telecast  pro- 
duced by  Theatre  Network  Television. 


Emerson  Report  Good 

CONSOLIDATED  net  sales  of  Emerson  Radio 
&  Phonograph  Corp.,  N.  Y.,  and  its  subsidi- 
aries for  fiscal  year  ended  Oct.  31,  1953,  reached 
all-time  record  high  of  $75,926,546,  Benjamin 
Abrams,  president,  announced  Friday  in  annual 
report  to  stockholders.  Pointing  out  that  1953 
sales  volume  was  31%  over  $57,664,201  in 
1952,  Mr.  Abrams  added  that  company's  net 
worth  reached  all-time  high  of  $19,718,053,  as 
compared  to  previous  high  of  $17,697,215 
reached  in  1952.  Mr.  Abrams  expressed  belief 
there  will  be  growing  demand  for  black-and- 
white  tv  sets  in  1954,  citing  as  factors  markets 
that  will  arise  from  new  stations  going  on  air, 
replacement  market,  and  trend  toward  two  or 
more  sets  in  home.  He  predicted  that  price  of 
color  receivers  will  not  equal  those  of  black- 
and-white  sets  for  many  years  and  said  sale  of 
latter  will  be  predominant  for  long  time. 

Color  Tv  Praised  by  Eiges 

COLOR  TV  will  help  to  make  a  better  Amer- 
ica by  instilling  in  youngsters  understanding 
of  their  country  and  things  for  which  it  stands, 
Sydney  H.  Eiges,  NBC  vice  president  for  press 
and  publicity,  said  in  speech  prepared  for  de- 
livery Saturday  at  annual  awards  banquet  of 
Mound  City  Press  Club  in  St.  Louis. 

Streibert  Testifies 

PROBLEM  in  hiring  executives  for  Voice  of 
America  and  need  for  more  funds  to  improve 
its  operation  cited  Friday  by  Theodore  C. 
Streibert,  director,  U.  S.  Information  Agency. 
He  testified  before  Senate  Foreign  Relations 
subcommittee,  submitting  USIA  report  on  ac- 
tivities (for  summary  of  report,  see  page  58). 


UPCOMING 

Jan.  18:  Senate  Interstate  &  Foreign 
Commerce  Committee  holds  hearing 
on  nomination  of  Robert  E.  Lee  to  the 
FCC.  G-16.  U.  S.  Capitol.  10  a.m. 
Open. 

Jan.  18-19:  Mutual  Affiliates  Advisory 
Committee,  Buena  Vista  Hotel,  Biloxi. 

Jan.  21-23:  NARTB  Combined  Boards, 
Camelback  Inn,  Phoenix. 

Jan.  23-24:  American  Women  in  Radio 
&  Tv,  board  meeting,  Sheraton-Park 
Hotel,  Washington. 

Jan.  23-24:  Retail  Advertising  Confer- 
ence, Sheraton  Hotel,  Chicago. 

For  other  Upcomings  see  page  725. 


PEOPLE 

JEROME  B.  HARRISON  has  been  made 
eastern  sales  manager  for  ABC-TV,  succeeding 
Stanley  Smith,  who  will  take  on  special  sales 
assignments  for  network,  it  was  announced 
Friday  by  Charles  R.  Abry,  ABC-TV's  national 
sales  director.  Mr.  Harrison  joined  ABC-TV's 
sales  staff  as  an  account  executive  in  January 
1952  and  had  served  previously  as  an  account 
executive  and  executive  assistant  to  vice  presi- 
dent of  Ward  Wheelock  Co. 

GEORGE  DURAM,  formerly  associated  with 
Geyer  Inc.,  Lever  Bros.,  Dancer-Fitzgerald- 
Sample,  and  one-time  chairman  of  ANA  radio- 
tv  committee,  to  join  media  department  of 
Benton  &  Bowles,  N.  Y. 

WILLIAM  Z.  McDONALD,  sales  representa- 
tive for  WDSU-AM-TV  New  Orleans,  to  Vita- 
pix  Corp.  as  sales  account  executive  and  south- 
eastern representative. 

BERNICE  FITZ-GIBBON,  advertising  director 
of  Gimbel's  for  past  14  years,  who  was  sharply 
critical  of  department  stores  using  tv  in  address 
at  NRDGA  convention  last  week  (see  story 
page  37),  has  resigned,  effective  April  1.  Future 
plans  not  announced. 

Meet  Today  Sets  Up 

Cards  Regional  Radio  Network 

REPRESENTATIVES  of  over  100  stations 
from  12  states  will  meet  in  St.  Louis  today 
(Mon.)  with  executives  of  Anheuser-Busch  Inc. 
and  D'Arcy  Adv.  Co.  to  "finalize"  plans  for 
regional  radio  network  coverage  of  all  Cards 
National  League  ball  games  in  1954,  it  was 
learned  Friday.  Cards  have  obtained  "re- 
ciprocal rights"  from  seven  other  N.  L.  clubs 
for  arrangement,  which  also  involves  Budweiser 
sponsorship  of  all  77  Cards  road  games  to  be 
televised  in  St.  Louis.  Station  has  not  been 
selected. 

KXOK  that  city  will  be  originating  outlet 
for  100-plus  station  network.  Additionally, 
Budweiser  buying  minor  league  broadcast  rights 
in  areas  where  Cards  own  minor  franchise. 
Price  of  overall  package  not  revealed.  Meeting 
called  for  9  a.m.  at  St.  Louis'  Jefferson  Hotel. 

Anheuser-Busch  also  will  promote  minor 
league  baseball  through  St.  Louis  Card's  region- 
al network  broadcasts.  Wherever  Cards  go  and 
there  is  minor  league  club,  Budweiser  will 
forego  some  commercial  time  to  permit  local 
station  to  air  spots  publicizing  minor  team. 
Same  practice  will  be  followed  by  brewery  'in 
areas  where  Cards  own  minor  league  club. 
Thus,  Cards  will  pit  own  broadcasts  against 
minor  league  air  coverage. 

National  Dairy  Closed  Circuit 

NATIONAL  Dairy  Products  Corp.  will  present 
closed-circuit  theatre  telecast  for  its  Sealtest 
division  salesmen,  dealers  and  distributors  in 
15  cities  on  Thursday  in  program  described  as 
"first  sales  promotion-musical  variety  show 
through  theatre  television."  Two-hour  program 
will  be  produced  by  Theatre  Network  Televi- 
sion's Tele-Sessions  Division. 

TWA  Resignations  Begin 

EXODUS  from  Television  Writers  of  America 
started  at  weekend  as  number  of  founding  mem- 
bers in  Hollywood  and  New  York  resigned. 
Actions  ascribed  to  retention  by  western  group 
of  Executive  Secretary  Joan  LaCour,  claimed 
to  have  refused  to  answer  questions  involving 
Communism  at  House  Un-American  Activities 
hearing  [B*T,  Jan.  4;  Dec.  21,  1953].  One 
faction  demanded  she  resign  after  appearance 
but  membership  voted  72.6%   to  retain  her. 
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In  Washington,  D.  C,  WTOP  Radio's 
Eddie  Gallaher  is  a  man  of  monu- 
mental  influence,  with  a  record  of 
astronomical  popularity.  Morning, 
afternoon  and  night,  he  occupies  top 
position:  his  programs  command  a 
30.1%  greater  average  audience  than 
any  other  local  programs  during  the 
same  periods*  In  fact,  Gallaher  is  the 
most  listened-to  local  radio  personality 
in  the  area . . .  and  has  been  for  years. 


On  the  Washington  scene . . . 

His  influence  is 
monumental 

He's  right  up  there  when  it  comes  to 
results,  too.  In  a  recent  premium  offer 
*  pushed  by  eight  local  radio  and  tele- 
vision personalities,  Gallaher  out- 
pulled  his  nearest  competitor  by  five 
to  one ...  all  competitors  combined  by 
two  to  one! 

Your  place  on  any  of  Eddie  Gallaher's 
programs  —  Sundial,  Moondial  or 
Moondial  Matinee  — will  put  your 
product  head  and  shoulders  above  the 
rest.  For  details  call  CBS  Radio  Spot 
Sales  or  WTOP,  Washington's  only 
50,000-watt  radio  station. 

"Pulse,  September-October  1953 

WTOP  RADIO 

The  Washington  Post-CBS  Radio  Station 


Representation 
a  la  Carte 

The  pleasures  of  the  table  are  never  more  satisfying  than  when 
selection  of  the  fare  is  made  under  the  guidance  of  a  skillful  maitre 
d'hotel.  Under  these  circumstances  you  are  served  a  repast  chosen  and 
prepared  according  to  your  specific  desires. 

A  parallel  exists  in  national  sales  representation.  Because  the  needs 
of  stations  vary  so  widely,  ready-made  sales  activity  designed  for 
average  conditions,  can  never  achieve  the  greatest  sales  potential. 
The  nature  and  amount  of  activity  must  be  determined  by  the  individual 
requirements  of  each  station. 

-..?.-v  -■'■..<  -  I 

Twenty-one  years  of  experience  has  developed  in  the  Raymer 
Company  a  policy  of  Personalized  Representation  based  on  just  these 
principles.  Carefully  administrated  time  and  effort  first  go  into  the 
analysis  of  the  specific  advantages  and  special  features  of  each  station. 
These  are  then  presented  in  the  manner  most  convincing  to  the  individual 
buyer,  to  the  individual  national  advertising  account. 

The  proper  share  of  business  for  each  Raymer  station  reflects  the 
accomplishments  of  this  kind  of  representation  a  la  carte. 


PAUL  H.  RAYMER  COMPANY,  INC. 

RADIO  AND  TELEVISION  STATION  REPRESENTATIVES 


NEW  YORK  •  CHICAGO  •  DETROIT  •  ATLANTA  •  DALLAS  •  SAN  FRANCISCO  •  HOLLYWOOD 


IN  THE 


Upper  Midwest 


KSTP  and  KSTP-TV 
have  the  greatest 
and  finest  facilities 
of  Radio  and 
Television  station 
in  the  nation  at 
its  expanded 
Television  City 
site  where  the 
Twin  Cities  meet. 


MINNEAPOLIS-ST.  PAUL 
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DECISION! 


Network:  ABC  Radio 

Time:  Mon.,  9:30-10  p.m.  EST 

Producer-Director:  Sherman  H.  Dryer 

Writer:  Peter  Barry 

Musical  Director:  Milton  Cassel 

Narrator:  Charles  Irving 

Cast:  Ivor  Francis,  Boss  Martin,  Bill  Grif- 

fis,  Gilbert  Mack,  Frank  Beherns,  Court 

Benson 

Produced  by  ABC  in  cooperation  with  the 
Institute  For  Democratic  Education 


A  NEW  dramatic  radio  series  titled  Decision! 
made  its  bow  last  Monday  on  ABC  Radio  under 
the  auspices  of  that  network,  Sherman  H.  Dryer, 
an  independent  producer,  and  the  Institute  for 
Democratic  Education.  If  the  initial  broadcast 
in  the  13 -week  public  service  series  was  in- 
dicative of  the  sort  of  program  that  will  follow, 
listeners  are  in  for  a  two-fold  radio  treat. 
Decision!  is  both  informative  and  entertaining — 
a  combination  that  is  often  strived  for  but 
seldom  realized  in  a  dramatic  framework. 

The  over-all  theme  of  the  series  deals  with 
man's  struggle  to  shape  his  own  destiny  by  mak- 
ing his  own  decisions.  In  illustrating  this  cen- 
tral idea,  the  first  broadcast  dramatized  a  story 
of  pre-war  days  and  the  war  itself  between 
Athens,  the  world's  first  democracy,  and  Sparta, 
a  militaristic  state  which  ultimately  defeated  it. 
The  analogy  between  this  era  in  history  and  the 
atmosphere  and  circumstances  which  contri- 
buted to  Sparta's  victory  over  the  Athenians, 
and  our  generation's  fear  of  the  threat  of  Com- 
munism was  sharply  and  effectively  drawn. 

One  particular  factor  accounted  for  the  ef- 
fectiveness of  Decision's  initial  broadcast.  Peter 
Barry,  who  wrote  the  script,  knows  how  to 
juggle  the  English  language.  There  is  a  vast 
difference  between  using  words  simply  to  com- 
municate an  idea  and  using  them  to  stimulate 
ideas  the  listener  may  have.  It  is  the  latter 
knack  that  makes  for  outstanding  imaginative 
radio  drama.  Mr.  Barry  is  obviously  familiar 
with  both  techniques  and  uses  them  equally  well. 
The  cast  turned  out  a  thoroughly  polished  half- 
hour  show.  Orchestration,  tailor-made  for  the 
script,  also  contributed  greatly  to  the  show's 
success. 

In  the  past  the  Institute  for  Democratic  Edu- 
cation has  produced  and  distributed  programs 
of  this  type  for  local  presentation,  but  this  series 
is  the  first  to  be  heard  on  a  network.  As  in  the 
past,  the  Institute  is  sticking  to  a  formula  of 
making  its  point,  not  by  sermonizing,  but 
through  clear  story-telling. 


THE  JOE  PALOOKA  STORY 

Producer  and  Distributor:  Guild  Films  Co. 
Director-Producer:  Richard  Bare 
Writers:  Various 

In  cast:  Joe  Kirkwood,  Cathy  Downs,  Sid 
Tomack,  "Slapsy  Maxie"  Rosenbloom, 
others 


GUILD  FILMS  Co.'s  production  of  The  Joe 
Palooka  Story  is  a  half-hour  telefilm  sufficiently 
broad  in  its  appeal  to  provide  enjoyment  for 
the  entire  family.  Though  the  plots  are  not 
particularly  original,  they  are  straightforward 
and  uncomplicated.  The  story  line  unravels 
easily,  spiced  with  an  appropriate  dash  of 
humor  and  sentiment. 

It  approximates  in  outlook  the  well-known 
comic  strip  by  Ham  Fisher  in  which  Joe 
Palooka  emerges  as  the  honest,  clean-living  All- 
American  man.  It  should  find  a  tailor-made 
viewing  audience  from  those  who  have  en- 
joyed the  newspaper  strip. 

The  producers  wisely  have  aimed  for  a 
change  of  pace  in  the  various  episodes.  This 


review  considered  Knobby's  Knockout  and  Neu 
tral  Corner,  which,  though  projecting  Mi 
Palooka  in  his  role  of  everybody's  wonderfu 
big  brother,  demonstrated  diverse  appeals.  Thi 
former  relied  on  humor,  with  the  entire  Pa! 
looka  entourage  caught  up  in  the  tinsel  b; 
Hollywood  film-making.  The  latter  dwelt  oi 
sentiment,  with  a  boxing  protege  of  Mr.  Pa 
looka  ending  his  career  because  of  an  injurj1 
but  "rehabilitating"  himself,  through  the  effort* 
of  Mr.  Palooka,  as  boxing  instructor  for  ;| 
boys'  club. 

The  casting  is  excellent.  Joe  Kirkwood,  as 
Joe  Palooka,  exudes  the  proper  amount  oil 
modesty  and  portrays  the  role  of  a  boxer  witm 
a  big  heart  in  believable  fashion.  "Slapsie 
Maxie"  Rosenbloom  provides  comic  relief] 
though  the  lines  sometimes  are  not  too  funny] 
Sid  Tomack  is  a  highly  competent  Knobby, 
Walsh,  and  Miss  Downs  turns  in  an  excellent 
performance  as  Mrs.  Palooka. 


RESOURCES  FOR  FREEDOM 

Network:  CBS-TV 

Time:  Sun.:  Jan.  10,  3-4  p.m.  EST 

Narrator:  Edward  R.  Murrow 

Participants:  The  five  members  of  the 
Presidential  Commission:  Chairman, 
William  S.  Paley,  chairman  of  the  board 
of  CBS;  George  R.  Brown,  Texas  engi- 
neer and  industrialist;  Arthur  H.  Bun- 
ker, president,  Climax  Molybdenum  Co.; 
Eric  Hodgins,  member  of  the  board  of 
editors  of  Fortune  magazine;  Dr.  Ed- 
ward S.  Mason,  dean  of  the  Graduate 
School  of  Public  Administration  at  Har- 
vard U.  Also  many  others  prominent  in 
industry,  finance  and  science. 

Producer:   Roy  Lockwood 

Directors:  James  B.  Cahoon,  David  Moore 

Writer:  Stanley  Silverman 

Editorial  Consultant:  Eric  Hodgins 

Production  Editors:  Sidney  Katz,  Ralph 
Rosenblum 


AS  TIMELY  and  ambitious  a  current  events 
telecast  as  has  been  presented  on  tv  recently 
was  seen  Jan.  11  when  CBS-TV  gave  its  Sun- 
day afternoon  audience  a  glimpse  at  the  natural 
resources  picture  of  the  United  States  and  the 
free  world  in  a  special  events  feature  titled 
Resources  for  Freedom.  The  hour-long  docu- 
mentary was  an  adaptation  of  a  five-volume  re-  \ 
port  of  the  President's  Materials  Policy  Com- 
mission which  investigated  the  supply  and; 
demand  problem  in  America  and  abroad  in! 
terms  of  the  past,  present  and  particularly  the 
future. 

A  creditable  job  was  done  by  CBS-TV  ifl 
translating  this  detailed  and  exhaustive  study 
into  a  telecast  that  the  layman  might  under- 
stand. Wisely  enough,  Edward  R.  Murrow 
was  chosen  to  narrate  the  production.  His 
authoritative  reportorial  style  was  a  decided 
asset  to  a  program  which  could  so  easily 
have  bogged  down  under  the  weight  of  its 
material  had  a  less  capable  commentator  han- 
dled the  assignment. 

In  summarizing  the  United  States'  position 
in  coming  years  in  such  vital  areas  as  coal, 
iron,  copper,  lumber,  water  and  oil,  CBS-TV 
sent  out  its  reporters  and  camera  crews  to 
get  first-hand  information  from  people  in- 
volved in  resources  production.  These  numer- ! 
ous  film  segments,  together  with  commentary 
supplied  by  Mr.  Murrow  and  members  of  the> 
material  policy  group  who  compiled  the  Re- 
sources for  Freedom  report,  were  tightly  edited 
into  an  interesting  and  informative  telecast 
Additionally,  opinions  of  leaders  in  government 
and  industry  were  used  to  round  out  and  sup- 
plement reports  given  by  those  who  worked 
on  the  Materials  Policy  Commission. 

The  telecast  was  given  a  simple  production. 
It  pretended  to  do  nothing  but  present  the  facts, 
but  it  did  that  most  successfully. 

Broadcasting   •  Telecasting 


International  News  Facsimile 

" . . .  has  lived  up  to  the  promises  you  made  - 
in  some  cases,  exceeded  them."  — 


-  and 


RADIO— TELEVISION 


MERED 

WEBSTER  3400 


ITH  WOW,  INC.     •     INSURANCE  BUILDING,  OMAHA,  NEBRASKA 


January  195^ 


Mr.  Robert  H.  Reid 
International  News  Service 
235  East  h$th  Street 
New  York  17,  N.  Y. 

Dear  Bob: 

I  think  it's  about  time  we  let  you  know 
how  pleased  we  are  with  International  Jews  Facsimile. 
It  has  lived  up  to  the  promises  you  made-and  in 
some  cases,  exceeded  them. 

Rav  Clark  tells  me  that  he  now  averages  35  to 
Irf  Pictures  in  each  of  his  three  daily  TV  newscasts. 
Tn  fact lay  seldom  is  "on  camera"  while  he  reports 
the  national  lid  international  scenes.    On  the  sports 
tile,  Jack  Payne  is  especially  pleased  with  your  fax 
coverage . 

Sincerely, 


Director  of  News 
MEREDITH  WOW,  INC 


James  M.  McGaffin,  Jr. 
dh 


™™  ivnw  tv  .  CHANNEL  6  •  NBC  AND  DUMONT 

NBC  AFFILIATE  •  WOW  •  590  KC  •  5000  WATTS  WOW  TV  CHANNEL. 
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TV-AM-FM 

QUINCY,  ILLINOIS 

Newspaper  affiliate 
The  Quincy  Herald  Whig 

*wGIM  tri-state  market 

To  make  your  sales  sparkle  in  this  tri- 
state  area,  use  this  GEM  of  an  outlet  .  .  . 
WGEM-TV,  in  the  GEM  city  of  Quincy, 
Illinois.  It  is  the  most  powerful  VHF 
station  on  the  mighty  Mississippi  River 
between  St.  Louis  and  Davenport-Rock 
Island.  The  WGEM-TV  market  contains 
nearly  400,000  people  with  a  spendable 
income  of  over  half  a  billion  dollars. 
Channel  10  covers  this  GEM! 

POWER 

50,200  watts 


VHF 


ABC  NBC 

Networks 

Represented 
by 

WALKER  CO. 


OPEN  MIKE 


Margie  Misplaced 

EDITOR: 

Your  recent  feature  "Tv  Film  Has  Joined  the 
Hollywood  Elite"  [B«T,  Dec.  14]  was  up  to 
your  usual  fine  standards. 

One  disappointing  note,  however,  was  the  er- 
roneous network  identification  of  My  Little 
Margie  (page  88).  My  Little  Margie  has  been 
sponsored  by  Scott  Paper  Co.  on  NBC-TV  since 
Sept.  2,  1953. 

Considering  B»T's  obvious  concern  for  ac- 
cufacy,  I  am  sure  you  will  not  mind  my  calling 
this  deviation  to  your  attention. 

Please  accept  our  congratulations  for  a  job 
well  done  in  1953,  and  our  sincerest  best  wish- 
es for  your  continued  success  in  1954. 

John  C.  Hirst 

Radio-Tv  Manager 

Scott  Paper  Co.,  Chester,  Pa. 

Out  of  the  Garden 

EDITOR: 

Your  story  of  the  Garden  Guild  situation 
[B*T,  Jan.  4]  is  a  credit  to  Broadcasting  • 
Telecasting. 

We  certainly  appreciate  the  fairness  with 
which  you  presented  the  facts  and  the  thorough- 
ness with  which  you  checked  them.  Please 
accept  our  personal  thanks  for  the  assistance 
the  story  has  given  us  in  making  the  agency's 
position  clear  to  our  friends  in  the  industry. 
Raymond  C.  Hagel 
Executive  Vice  President 
Smith,  Hagel  &  Snyder 
New  York 

Anti-Americana 

EDITOR: 

.  .  .  What  I'm  writing  about  is  the  editorial 
in  your  Jan.  4  issue,  entitled  "Fifth  Amend- 
ment Phonies."  First,  to  compliment  you  upon 
its  content,  and,  second,  to  praise  you  for 
publishing  it. 

And  I'm  wondering  if  the  broadcasters  of 
this  nation  are  really  doing  a  job  by  way  of 
exposing  the  Communist  menace — in  high  cir- 
cles— at  Washington  and  elsewhere.  I  know, 
of  course,  of  such  programs  as  /  Was  a  Com- 
munist for  the  FBI,  but  has  any  broadcaster  in- 
vited Sen.  McCarthy  or  any  of  his  fellows  on 
the  anti-American  job  to  take  a  half  hour  on 
a  network,  say,  once  a  week?  For  facts,  not 
fancies.  .  .  . 

E.  C.  Mills 

KFI  Los  Angeles 

More  on  Merchandising 

EDITOR: 

.  .  .  For  some  time  KTLN  has  specialized 
in  merchandising  services  to  advertisers,  and 
has  a  special  department  and  personnel  for 
such  services.  We  solicit  and  place  displays  in 
retail  stores,  as  well  as  provide  our  advertisers 
with  surveys  and  display  checks  at  the  retail 
level.  Our  trade  calls  also  solicit  tie-in  adver- 
tising, and  no  minimum  amount  of  air  time  is 
required  for  this,  or  any  of  our  merchandising 
services  outlined  herein.  We  have  our  own 
merchandising  bulletin  which  is  mailed  out 
regularly  to  the  trade,  and  offer  advertisers 
special  mailings  of  post  cards,  broadsides,  and 
special  sales  promotion  letters  prepared  in  con- 
junction with  advertisers'  promotion. 

In  addition  to  our  own  studio  display,  our 
support  advertising  consists  of  lobby  and  win- 
dow displays,  taxicab  billboard  space,  and 
newspaper  and  shopping  guide  tie-in  ads.  Our 
personalities  often  make  demonstrations  and 
personal  appearances  at  retail  stores  in  support 


of  product  advertising  of  KTLN.  Tune-iiU 
courtesy  announcements  are  a  standard  servicl 
offered  along  with  other  merchandising  to  ou ' 
advertisers,  in  addition  to  prize  give-aways  am 
many  other  product  mentions  in  connectiMl 
with  personalities,  programs  and  demonstis! 
tions  at  the  retail  stores. 

We  are  especially  interested  in  aiding  thii 
client  through  close  cooperation  with  his  lodfj 
jobber,  broker  or  retail  man.  .  .  . 

John  L.  Buchanan 

General  Manager 

KTLN  Denver 

[EDITOR'S  NOTE:  KTLN  was  inadverten 
omitted  from  stations  listed  in  the  merchandis 
survey  by  Kenyon  &  Eckhardt  published  by  B 
last  Nov.  30.] 

Didn't  Answer 

EDITOR: 

In  your  Dec.  14  issue,  I  noted  that  David 
Taft,  manager  of  WKRC  Cincinnati,  discusse 
the  WKRC  omission  in  your  recent  radi 
merchandising  supplement  which  was  prepare 
by  Kenyon  &  Eckhardt  [B«T,  Nov.  30] 
I  don't  know  why  he  didn't  reply  to  the  qued 
tionnaire;  I  know  that  I  didn't  because  I  fej 
it  was  .  .  .  not  a  clear-cut  true  indication  a 
promotional  activities  of  radio  stations  throua 
the  United  States  due  to  the  difference  in  if 
size  of  the  markets,  power  and  the  complicat 
code  system  involved.   For  this  reason  I  did] 
respond  to  the  questionnaire.  ...   I  wond 
what  actual  true  values  can  be  ascertained  frc 
this  survey  by  the  boys  of  Madison  Avenue. 

William  C.  Smith  Jr. 
Pres.  &  Gen.  Mgr. 
WB1W  Medford,  Ind. 

First  in  Firsts 

EDITOR: 

WSBT-TV,  the  Tribune's  television  static] 
has  just  completed  its  first  year  in  operatic] 
It  so  happens  that  the  first  year  resulted  in| 
number  of  "firsts"  for  uhf  operation. 

It  was  the  first  uhf  station  on  the  air  in  mi 
America  and  the  first  uhf  station  on  the 
with  a  live  telecast.   In  addition,  WSBT-lj 
was  the  first  uhf  station  to  feed  programmij 
to  a  vhf  station,  first  to  carry  remote  te 
casts  of  basketball  and  first  to  originate  teleca 
of  college  football. 

WSBT-TV  topped  all  uhf  and  vhf  statons 
becoming  the  first  one  to  televise  four  ho 
games  of  college  football  in  a  season.  It 
also  first  with  closed-circuit  coverage  of  colle 
football  practice,  providing  Notre  Dame's  coac 
Frank  Leahy,  with  a  bedside  view  of  his  te 
while  he  was  ill.  WSBT-TV  started  its  seco 
year  on  the  air  by  being  the  first  television 
tion  in  Indiana  to  transmit  in  color.  The  stati 
carried  NBC's  New  Year's  Day  telecast  of 
Tournament  of  Roses  Parade  in  Pasadena. 

Clarence  W.  Harding 
Public  Relations  Director 
South  Bend  Tribune 
South  Bend,  Ind. 

Off  the  Record 

EDITOR: 

If  and  when  all  broadcasters  realize  that 
can  make  or  break  the  record  companies 
united  action  while  they  cannot  reciprocate  . 
we  will  begin  to  receive  complete  cooperati 
from  these  oligarchic  companies.  ...  At  KRS 
we  pay  no  person  nor  company  for  recor 
and  will  continue  to  refuse  to  do  so.  .  .  . 

Truman  H.  Walrod 
Program  Manager 
KRSD  Rapid  City,  S.  D. 


wGEM-tv 

QUINCY,  ILLINOIS 

JOSEPH  BONANSINGA,  GEN.  MGR. 
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ZIV  HITS  A  NEW 
HIGH  IN  RADIO 

LARrry!! 


TjIFTER  mwW 


Iff  ROARIN'  RADIO  LAUGH -FEST 


It's  crazy,  man,  crazy. 
Everybody  wants  the 
sales-happiest  show 
on  radio.  Stations, 
sponsors,  agencies  in 
market  after  market 
are  scrambling  to 
sign  up. 


mm  m ~ 


\ 


herever  you 
o  there's 


CBS 
Radio 
Network 


WGR's  5000-watt  "take-off" 
lands  your  selling  messages  loud  and  clear 
wherever  you  go  throughout  Western  New 
York,  Northwestern  Pennsylvania  and  near- 
by Ontario.  It's  the  most  listened-to  station 
in  the  area. 

For  example :  WGR's  wide  range  of  fop  rated 
programs  include  the  big  audiences  reached 
by  the  New  York  Philharmonic  and  the  Buffalo 
Philharmonic  Orchestras. 


RADIO  NEWSREEl 


ONE  of  the  heaviest  campaigns  by  a  but1 
company  in  the  New  York  market  is  approve 
by  Fred  C.  Lowenfals  (r),  pres..  Hotel  Be! 
Butter  Co.  Looking  on  are  (I  to  r)  Carl  Ward 
gen.  mgr.,  WCBS  New  York;  Lester  Wolf 
Coordinated  Advertising,  and  Chuck  Dunbar 
WCBS  salesman. 


SOUTHERN  Calif.  Broadcasters  Assn.  plaq 
for  his  cooperation  with  the  radio  industry 
presented  Charles  J.  Conrad  (I),  assemblym 
from  the  57th  District  of  California,  by  Front 
Burke  Jr.,  KFVD  Los  Angeles,  and  SCBA  p 


RALPH  DE  JUR,  De  Jur-Amsco  Corp.,  renews 
with  NBC  Spot  Sales  for  New  York  Closeup  on 
WNBC  New  York.  On  hand  (I  to  r):  Mr 
De  Jur;  Tex  McCrary  and  Jinx  Falkenburg 
McCrary,  who  conduct  show;  Will  Buschgen, 
NBC  Spot  Sales;  Bernie  Deitchman,  sales  mgr., 
De  Jur-Amsco,  and  Ed  Bassuk,  firm  ad  mgr, 


FIRST  use  of  network  radio  by  Niagara  Mfg. 
&  Dist.  Co.,  taking  Tuesday  segment  of  Gabriel 
Heatter's  night  MBS  commentary,  is  arranged 
by  (I  to  r)  Owen  Murphy,  Niagara  pres.;  Man 
rice  Bronner,  exec,  vice  pres.  of  Olian  &  Bron 
ner,  which  handles  account,  and  Mr.  Heatter. 


BROADCASTING 
CORPORATION 

RAND  BUILDING,  BUFFALO  3,  N.  Y. 

National  Representatives:    Free  &  Peters,  Inc. 


Jan.  22 

1934 


20  th 


Jan.  22 

1954 


anniversary 
of 

RADIO  SERVICE 

KTUL  Offers 
Its  Advertisers 
A  Tradition  of 
CONFIDENCE  Based  on 
Two  Decades  of 
Consistent 
RESULTS 


Tulsa's  FIRST  full-time  Radio  Station  still  serves  the  rich  market 
of  Northeastern  Oklahoma  best. 

Get  the  KTUL  story  from  your  nearest  AVERY-KNODEL,  Inc., 
office. 


The 

Happy  Medium' 
Station 


CBS 
RADIO 
Since  1934 


TULSA 


L.  A.  BLUST,  JR.,  Vice  President  &  General  Manager 

AFFILIATED  with  KFPW,  FORT  SMITH,  Ark.,  and  KOMA,  OKLAHOMA  CITY 
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ON  THE  SPOT 
AT  DEADLINE! 


Salesmen  want  presentations 
Talent  wants  publicity 
Packagers  want  promotion 
Agencies  want  information 

AND  NOW  THERE  ARE 
1,734,582  TV  SETS 

reached  by  CHANNEL  4, 

Hollywood  with  50  hours  per 
week  of  local  telecasting  by 
local  personalities  for  local  sales 
results.  Contact  KNBH  or  NBC 
Spot  Sales. 


our  respects 

to  DR.  EDWARD  CHARLES  LAMBERT 


DR.  EDWARD  CHARLES  LAMBERT,  pro- 
fessor at  the  U.  of  Missouri's  Journalism 
School,  last  June  had  another  title  bestowed 
upon  him  by  that  institution.  In  keeping  with 
the  finest  traditions  of  fonts  of  higher  learning, 
it  ran:  "Assistant  to  the  President  of  the  U.  of 
Missouri  in  Charge  of  Television  Develop- 
ment and  Operation  and  Director  of  the  U.  of 
Missouri  Television  Program." 

Since  1947,  however,  Dr.  Lambert  has  been 
favored  with  an  accolade  by  which  collegians 
show  both  their  irreverence  and  respect,  and 
at  the  same  time  their  genius  for  doing  away 
with  such  mouthfuls:  To  some  200  "J-School" 
radio-tv  sequence  graduates  now  at  radio  and 
tv  stations  and  agencies,  the  rangy  professor  is 
known  simply  as  "Big  Ed." 

When  the  university's  commercial  vhf  ch.  8 
outlet,  KOMU-TV  Columbia,  was  dedicated  a 
week  ago  yesterday  (Sunday),  with  57  net- 
work shows  and  a  sizable  amount  of  local 
business  under  contract,  it  was  a  fitting  trib- 
ute to  Ed  Lambert's  five  years  of  effort  to 
bring  tv  to  MU,  and  to  the  study  on  educational 
tv  which  won  him  a  Ph.D  from  MU  in  1952. 

Called  the  first  of  its  kind  on  a  nation-wide 
scale,  the  study  concluded  U.S.  educational 
institutions  owe  a  debt  of  gratitude  to  the 
"splendid"  cooperation  extended  by  commercial 
tv  broadcasters.  Dr.  Lambert's  belief  in  the 
worth  of  commercial  tv  received  its  strongest 
support  from  broadcaster-industrialist  Lester 
E.  Cox  (KWTO  Springfield,  Mo.,  KOAM-AM- 
TV  Pittsburg,  Kan.),  who  was  elected  a  univer- 
sity curate  in  1951  and  became  the  power  be- 
hind MU's  application  for  a  commercial  chan- 
nel upon  lifting  of  the  tv  freeze  in  1952. 

An  outlet  cannot  hold  its  audience  for 
long  with  educational  programming  alone,  but 
must  give  its  viewers  entertainment,  too,  Mr. 
Cox  told  the  nation's  educators,  citing  the  al- 
most universal  failure  of  noncommercial  edu- 
cational radio.  Nor  can  a  university  effectually 
train  students  to  take  their  places  in  the  radio- 
tv  industry,  maintained  Mr.  Cox,  unless  they 
work  under  the  professional  conditions  im- 
posed by  a  commercial  operation. 

Born  in  What  Cheer,  Iowa,  Ed  Lambert, 
who  turns  44  this  month,  first  came  under  ra- 
dio's orbit  in  1927  while  working  in  his  uncle's 
crystal  set  factory  in  Wichita,  at  which  time 
he  resolved  to  be  a  radio  announcer.  It  was  not 
until  1938,  however,  while  working  on  his  MA 
degree  at  Iowa  U.,  that  he  entered  broadcasting. 
Behind  him  was  study  for  a  BA  degree  at  Iowa 
State  Teachers  College,  a  reporting  stint  on  the 
Cedar  Falls  (Iowa)  Record  and  journalism  and 
radio  teaching  in  various  high  schools. 

At  Iowa  U.  in  1938  he  began  doing  Around 
the  State  With  the  Iowa  Editors  and  evening 
news  on  WSUI  Iowa  City,  the  university  sta- 
tion.   In  1939  he  went  to  Aurora,  111.,  later 
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joining  WMRO  there  as  an  announcer-news- 
man. He  also  wrote  and  produced  radio  plays 
After  wartime  service  as  a  navy  communica- 
tions officer,  he  returned  in  1946  to  the  U.  ot 
Missouri  as  an  assistant  professor,  and  in  Feb- 
ruary 1947  was  called  upon  to  set  up  the  J- 
School's  radio  sequence  in  conjunction  with 
KFRU  Columbia,  250-w  ABC  outlet.  The 
School  agreed  to  furnish  KFRU  with  student 
newsmen-announcers  in  return  for  their  actual 
experience  under  commercial  conditions,  with 
Dr.  Lambert  becoming  non-salaried  KFRU 
news  director. 

KOMU-TV's  goals,  says  Dr.  Lambert,  will 
be  to  (1)  bring  a  complete  practical  education 
and  the  intellectual  and  cultural  offerings  of 
the  campus  to  every  state  citizen  and  (2)  pro-; 
vide  the  best  laboratory  facilities  for  students 
interested  in  video.  To  back  his  belief  in  com- 
mercial training  the  professor  cites  his  lfa 
KFRU-trained  graduates  who  have  joined  ra- 
dio or  tv  stations — half  of  them  as  directors  of{] 
their  own  newsrooms.  He  still  keeps  up  wM 
them  by  circulating  a  newsletter. 

The  university  J-School's  daily  newspaper, 
the  Columbia  Missourian,  has  operated  com- 
mercially for  a  half-century,  with  thousands  of; 
alumni  enhancing  MU's  reputation  as  one  pf 
the  country's  best  journalism  schools. 

Profits  from  KOMU-TV,  Dr.  Lambert  says,l| 
will  be  plowed  back  into  live  and  film  produc-| 
tions  for  state-wide  viewing  or  added  training 
facilities.  Besides  bringing  entertainment  to 
the  121,000  families  in  central  Missouri's  27 
counties,  the  station  expects  to  present  the 
best  each  of  MU's  several  colleges  has  to  offer.ty 

Among  programs  already  scheduled  are  two 
weekly  agricultural  shows  and  two  daily  "top- 
notch"  local  news  and  sports  shows.  Long- 
range  plans  envision  an  in-school  series  to. 
augment  classroom  study  in  state  schools  and' 
panels  and  musical  concerts  by  youngsters  from 
all  over  the  state.  Campus  programs  will  be 
filmed  and  distributed  to  other  state  tv  sta- 
tions to  make  MU's  tv  educational  program  a 
truly  state-wide  undertaking. 

The  professor's  ambition  is  "to  help  establish 
one  of  the  finest  graduate  training  programs 
in  the  country  for  students  who  wish  to  have 
careers  in  radio  and  television."  He  concludes: 
"The  broadcasting  business  ...  is  the  great- 
est business  in  the  world,  and  I've  gained  con- 
siderable pleasure  from  .  .  .  training  some  of 
the  men  who  are  today  well  established  in  the 
industry."  . 

The  professor  is  married  to  the  former  Ellen 
Cole  and  they  are  parents  of  Pamela,  9,  and 
Barbara,  6.  He  spends  spare  time  writi 
short  stories,  reading  and  fishing.  He  belon, 
to  Sigma  Delta  Chi,  Alpha  Gamma  Gamma, 
Pi  Gamma  Mu,  Kappa  Tau  Alpha  and  Tabard 
Inn. 
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a  half-hour  of  wholesome  fun 
for  the  young'uns 

MONDAY  thru  FRIDAY  5^o 


pissic  two-reel  slapstick  comedies 

of  the  keystone  era  with  narration 

keyed  to  the  kids. 
"Jolly"  Jack  Gleason  handles  the  narration, 

the  moppets,  and  the  commercials. 
Fyenty-five  children  on  set  emphasize  the  commercial  impact. 

rating:  2.6  on  first  pulse         mail:  3,214  in  first  10  days 

note:  Follows  "Junior  Frolics"  top  local  station  show  in  Metropolitan  New  York  market. 

COST:  $500  per  program 


NATIONAL  REPRESENTATIVES 

WEED  and  Co. 


i^a  t  V  ch 


n  e  I 


gain  and  again 


...number  one 


Broadcasting  • 


proof  of  leadership 


Month  after  month,  ONE  station  leads  in  Chicago  television. 
Month  after  month,  ONE  station  wins  greater  audience  acceptance. 

Quarter-Hour  Firsts?* 

Station '  WNBQ  programs  are  credited  with  the  top  rating 
in  more  quarter- hours  than  any  other  Chicago  station  — 

—27  per  cent  MORE  than  Station  B, 

-44  per  cent  MORE  than  Stations  C  and  D  COMBINED. 

Average  Ratings?* 

The  average  rating  for  Station  WNBQ  for  all  quarter-hours 
is  greater  than  that  for  any  other  Chicago  station  — 

—5  per  cent  GREATER  than  that  for  Station  B. 
-14  per  cent  GREATER  than  the  COMBINED  average 
ratings  for  Stations  C  and  D. 


This  is  only  another  chapter  in  a  continuing  story,  proving  to  all 
advertisers  that  the  largest  audiences  in  Chicago  television,  guar- 
anteeing greatest  sales  returns,  are  offered  by 


QUALM  STATION  "«  Chica9«  Televl 


*American  Research  Bureau 
(Nov.  1953) 

Quality  Programs 

Quality  Services 
Quality  Audience 

Represented  by  NBC  Spot  Sales 


WN. 


CHANNEL 
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ALWAYS  ROOM  FOR  ONE  MORE 
. . .  we  always  say 

KSL-TV  has  long  been  proud  of  its  "Do-what- 
we-say"  promotion  and  merchandising  programs. 

Some  others,  in  the  client  and  agency  fields, 
apparently  agree.  During  the  past  year,  KSL-TV 
won  top-ranking  laurels  in  a  half-dozen  different 
national  promotions. 

For  more  information  on  how  to  receive  this 
personalized  service  in 
Intermountain  America, 
contact  CBS-TV  Spot 
Sales,  or  . . . 


SALT  LAKE  CITY  J^S) 
CBS  •  ABC  •  Dumont  ^ 


serving  thirty-nine  counties  in  four  western  states 


John  Cotton  Belfield 


on  all  accounts 


JOHN  COTTON  BELFIELD's  entire  business 
career  has  been  devoted  to  the  advertising  field! 
He  is  now  the  newly-elected  president  of  Lewis 
&  Gilman,  Philadelphia  advertising  and  public 
relations  agency. 

Mr.  Belfield  succeeded  Wesley  A.  Gilman, 
one  of  the  agency's  founders,  who  died  Dec.  5, 
1953. 

Formerly  a  vice  president  of  the  companyj 
Mr.  Belfield  joined  Lewis  &  Gilman  as  an  acl 
count  executive  in  1945.  For  12  years  pre! 
viously  he  had  been  closely  associated  with  a 
number  of  important  national  accounts,  in* 
eluding  the  Ford  Motor  Co.  and  Berkshire 
Knitting  Mills. 

To  L&G  in  1945 

In  1941  he  became  advertising  and  sales  pro-1 
motion  manager  of  Gelatin  Products  Corp.: 
and  held  that  position  until  1944,  when  he  was. 
named  Detroit  manager  of  Good  Housekeep- 
ing magazine.  He  left  that  post  to  join  the 
Lewis  &  Gilman  agency,  and  since  1945  has1 
been  active  on  a  number  of  leading  accounts, 
including  The  Budd  Co.  and  Farm  Journal  Inc. 

Mr.  Belfield  has  a  firm  belief  in  the  impor- 
tance of  radio  advertising.  In  his  words: 

"Radio,  with  more  than  a  hundred  million  sets 
in  this  country,  provides  one  of  the  most  ef- 
fective and  economical  means  of  moving  mer- 
chandise and  selling  services." 

The  Lewis  &  Gilman  agency  has  a  yearly  bill- 
ing of  more  than  $5  million.  Some  of  the 
company's  radio  and  tv  accounts  are  Wyeth 
Laboratories,  John  J.  Felin  &  Co.,  Jacob  Reed's 
Sons  and  Central-Penn  National  Bank. 

Penn  State  Graduate 

Mr.  Belfield,  a  resident  of  Wynnewood,  Pa., 
was  born  April  2,  1906.  He  attended  school 
in  Swarthmore,  Pa.,  and  is  a  graduate  of  Penn 
State  College.  He  married  the  former  Lillian 
Baker.  They  have  a  daughter,  Nancy,  18,  who 
attends  Denison  U.  in  Ohio. 

His  hobbies  include  golf,  hunting  and  fishing. 
He  is  a  member  of  the  Mid-day  Club  and 
Merion  Golf  Club. 
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Broadcasting 


Telecasting 


46%  at  9:00  A.M. 
for  BOB  BEAN  and 
"What's  Cookin' ". 


PHIL  AGRESTA'S 
"Carolina  News" 
has  59%. 


40%  in  the  after- 
noon for  JIMMY 
PATTERSON,  "By 
Jimminy". 


"Anything  Goes"  for 
49%  on  Monday 
nights  with  GIL 
STAMPER. 


DOUG  MAYES  gets 
to  62%  Saturdays 
with  "Farm  Market 
Reporter". 


35%  for  JEANNE 
ALEXANDER  and 
"Jeanne's  Journal" 
Saturday  AM's. 


LEWIS  MARTIN'S 
HPL  packs  a  39%  in 
the  afternoon  and  a 
52%  by  "Starlite 
Salute". 


A  61%  share  for 
ALAN  NEWCOMB'S 
Sunday  evening 
"Evensong". 


45%  gather  daily 
at  ARTHUR  SMITH'S 
"Corner  Store". 


GRADY  COLE... for 
22  years  "Mr.  Radio" 
in  the  South  with  a 
52%  share  of 
audience. 


CLYDE  McLEAN'S 
NEWS  has  57%  of 
the  6:00  P.M.  traffic. 


Many  on  the  street 
and  51%  at  home  for 
FLETCHER  AUSTIN'S 
"Streetman". 


BOB  RAIFORD'S 
"Robert  D."  race 
platters  attract  38%. 


Late  in  the  evening 
FRED  KIRBY'S  "Hill- 
billy Star  Time" 
reaches  55%. 


JACK  KNELL  whose 
newscasts  command 
62%  of  the  available 
ears  at  12:35  P.M. 


Meet  WBT's  criteria,  each  with  his 
own  individual  "take"  of  the 
audience,  according  to  The  Pulse,  Inc., 
March  1953  . . .  from  35%  to  62% 
shares  of  audience,  each  personality 
leading  alt  other  competition. 


Each  of  WBT's  Pulse-powerful  personalities  is  a  criterion 
of  excellence  in  nearly  400,000  North  Carolina  and 
South  Carolina  radio  homes.  Creating  a  daily  diversity  of 
broadcast  banter,  information,  syncopation  and  public  service, 
they  couple  their  individual  personalities  with  the  31 -year 
personality  of  WBT's  50,000  watts— to  provide  unmatched 
coverage  and  penetration  in  the  Carolinas  market. 


CHARLOTTE,    N.  C. 


Jefferson  Standard  Broadcasting  Company 


Represented  Nationally  by  CBS  Radio  Spot  Sales 
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KWKH  is  first 


by  more 
than  202.9% 
in  average 
daily  listeners! 


AVERAGE  DAILY  LISTENERS 


Any  way  you  look  at  it,  KWKH  is  the 
Number  1  radio  value  in  the  big  Arkansas- 
Louisiana-Texas  area. 

KWKH  gets  202.9%  more  Average  Daily 
Listeners  than  Shreveport's  second  station — 
yet  costs  only  60%  more  dollars'. 

These  audience  figures  are  from  the  new 
Standard  Station  Audience  Report — the  more 
conservative  of  the  two  recent  audience  survey 
made  in  this  area. 

Write  direct  or  ask  your  Branham  man  for  i 
the  proof  of  KWKH's  tremendous  superiorit 


KWKH 


50,000  Watts   •  CBS  Radio 


A  Shreveport  Times  Station 


SHREVEPORT  f  LOUISIANA 


The  Branham  Co.,  ^  Arkansas 

Representatives        ■■■■■mm  mantiMi  iinuM.-' 

Henry  Clay,  General  Manager 
Fred  Watkins,  Commercial  Manager 


BROAp^STING 
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EN.  JOHNSON  BLASTS  FCC 
EVEN-TV-LIMIT  PROPOSAL 

democratic  leader  of  Senate  Interstate  &  Foreign  Commerce  Com- 
[nittee  writes  FCC  Chairman  Hyde  that  plan  smacks  of  'brazen 
television  monopoly'  and  is  a  'wicked  give-away.'  He  calls  for  a 
Suspension  of  the  proposal  and  hints  a  Congressional  inquiry. 


'ERFUL  Sen.  Edwin  C.  Johnson  (D-Colo.) 

week  emphatically  placed  a  stamp  of  dis- 
roval  on  FCC  plans  to  boost  the  limit  of 

tations  which  can  be  owned  by  a  single 
ty  [Closed  Circuit,  Jan.  4]. 

a  strongly-worded  letter  to  FCC  Chair- 

Rosel  H.  Hyde  the  top  ranking  Democrat 
the  Senate  Interstate  &  Foreign  Commerce 
nmittee  challenged  the  Commission's  Dec. 
notice  of  proposed  rule  making, 
[hat  proposal  would  permit  common  owner- 
of  seven  tv  stations  with  the  condition 

not  more  than  five  be  vhf  [At  Deadline, 
:.  28,  1953]. 

Leached  at  his  desk  Thursday,  Chairman 
le  said  he  had  no  comment, 
len.  Johnson,  taking  a  dim  view  of  the 
nmission's  proposal,  asserted  it  smacked  of 
azen  television  monopoly"  and  labeled  it  as 
'wicked  'give-away.' "     The  situation  was 


SEN.  JOHNSON 
He  writes  in  protest. 

isidered  by  the  Senator  as  ripe  for  Congres- 
nal  review. 

[Although  it  was  understood  that  the  Senator 
8  not  time  his  letter  that  way,  by  coincidence 
I  comment  on  multiple  ownership  and  refer- 
pe  to  a  Congressional  investigation  came  at 
t  same  time  that  the  Senate  Commerce  Com- 
Ittee  disclosed  it  would  invite  FCC  to  Capitol 
[11  to  discuss  its  activities  and  problems  (see 
[ry,  page  46). 

[Initially,  the  FCC's  proposed  rule  making 
(amend  its  newly-adopted  multiple  ownership 


rules '  was  seen  as  a  prospective  boost  for  uhf 
television. 

High  points  of  the  Johnson  letter,  which 
technically  was  in  the  form  of  comments  on  the 
Commission  proposal,  follow: 

•  FCC  "should  announce  immediately  that 
it  is  suspending  this  proposed  rule  making  pro- 
ceeding until  it  acquires  additional  experience 
and  data  with  regard  to  manufacturing  and  dis- 
tribution of  receivers,  transmitter  equipment 
and  after  it  has  explored  fully  all  problems  that 
directly  affect  the  operation  of  a  uhf  station. 

»  "The  Commission's  report  and  order  re- 
leased on  Nov.  27,  1953,  less  than  four  weeks 
before  this  instant  proceeding  was  initiated,  lim- 
ited the  number  of  tv  stations  in  which  a  person 
may  hold  an  interest  to  five  and  permitted  per- 
sons to  control  seven  am  or  seven  fm  stations. 
In  this  action,  the  Commission  was  overly  gen- 
erous with  the  people's  airwaves  and  they  do  be- 
long to  the  people.  In  justifying  it,  the  Commis- 
sion said,  among  others  thing,  'The  attached 
rules  continue  in  effect  the  existing  limitations 
on  tv  station  ownership  (five)  which,  in  our 
judgment,  based  on  extensive  experience  with 
problems  of  multiple  ownership,  have  proven 
practicable  and  desirable.' 

Didn't  Foresee  Change 

"Continuing,  the  Commission  said:  'In  the 
absence  of  circumstances  which  we  do  not  now 
foresee,  we  believe  that  the  policy  of  diver- 
sification requires  the  adoption  of  the  five  sta- 
tion limitation.'  Moreover,  and  this  is  enlight- 
ening and  pertinent,  the  Commission  held  that 
neither  'the  present  nor  the  proposed  rules  on 
limited  ownership  in  tv  makes  any  distinction 
between  vhf  and  uhf  stations.'  [Italics  are  the 
Senator's.] 

•  "What  happened  between  Nov.  27,  1953 
[when  FCC  decided  to  limit  tv  ownership  to 
five  vhf  stations  and  deferred  consideration  of 
the  uhf  question  to  the  overall  uhf  study],  and 
Dec.  23,  1953,  which  caused  the  Commission  to 
shift  its  policy?  .  .  ."  This,  he  said,  "would  be 
an  interesting  subject  for  Congressional  in- 
quiry. 

•  "Nothing  to  my  knowledge  has  happened 
since  Nov.  27,  1953,  to  reverse  that  very  recent 
decision  other  than  the  pressure  of  selfish 
groups. 

•  "If  this  illogical  turn-coat  proposal  should 
by  any  chance  be  acted  upon  favorably,  it  must 
be  regarded  as  public  acknowledgment  that  the 
Commission  is  turning  helplessly  to  the  mo- 
nopolists. Surely,  a  competent  government 
agency  will  not  advertise  its  impotence  and 
admit  its  failure  to  give  the  people  that  na- 


tional competitive  television  system  it  has  so 
bravely  promised  repeatedly." 

•  Asserting~that  "now  is  the  time  to  oppose 
this  wicked  'give-away'  proposal,"  he  said,  "His- 
tory has  demonstrated  that  once  the  Commis- 
sion has  authorized  increases  in  multiple  owner- 
ship it  never  retracts. 

•  "This  multiple  ownership  expansion  pro- 
posal is  a  short-sighted  policy  concentrating 
greater  power  in  the  hands  of  the  few.  The 
sugar-coated  justification  is  merely  a  subterfuge 


CHAIRMAN  HYDE 

He  says,  'no  comment.' 

giving  away  the  people's  heritage  to  the  few 
who  already  have  more  than  their  share. 

•  "I  need  not  emphasize  the  dangers  which 
are  inherent  in  the  concentration  of  broadcast 
facilities  in  a  few  powerful  hands.  Reference  is 
made  to  the  Commission's  own  statement  in  its 
Nov.  27,  1953,  order  in  which  it  stated,  'The 
fundamental  purpose  of  this  part  of  the  multiple 
ownership  rules  is  to  promote  diversification  of 
ownership  in  order  to  maximize  diversification 
of  program  and  service  viewpoints  as  well  as 
to  prevent  any  undue  concentration  of  eco- 
nomic power  contrary  to  the  public  interest.' 
Were  these  merely  fancy  words  on  the  part 
of  the  Commission  to  keep  everybody  happy? 
I  hope  not,  but  coupled  with  the  new  proposal, 
they  have  a  hollow  sound. 

•  "The  Commission  should  not  be  stampeded 
into  an  action  that  is  dead  wrong  in  principle 
and  detrimental  to  the  public  interest." 

Among  the  questions  raised  by  Sen.  Johnson 
was:  What  happened  to  a  study  which  was 
being  conducted  by  the  Ultra  High  Frequency 
Tv  Assn.?  Sen.  Johnson  noted  that  reference 
was  made  to  this  study  in  FCC's  November 
decision.  Why  did  the  Commission  not  wait 
for  it,  "particularly  since  it  waited  almost  five 
years  before  it  issued"  its  November  order? 
he  asked. 

Much  of  Sen.  Johnson's  letter  was  taken  up 
with  the  thesis  that  FCC  was  not  on  a  sure 
footing  in  judging  the  uhf  situation. 

Among  the  issues  raised  by  Sen.  Johnson 
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was  network  affiliation.  He  said: 

"The  Commission  is  familiar  with  the  shock- 
ing situation  said  to  exist  in  Monroe,  La.  My 
information  indicates  there  are  only  two  tv  as- 
signments .to  this  community;  one  vhf  and  the 
other  uhf.  The  uhf  station  inaugurated  its  serv- 
ice ahead  of  the  vhf  station.  Despite  that  fact 
all  four  networks  are  affiliated  with  the  vhf  sta- 
tion. Is  that  in  the  public  interest?  Does  that 
offer  maximum  diversification  of  program  and 
service?  Will  the  enlargement  of  the  multiple 
ownership  rule  encourage  the  development  of 
uhf  in  this  case?  Will  the  proposed  change  in 
the  multiple  ownership  rule  cure  this  abomina- 
ble neglect  of  the  people's  airwaves  in  what 
appears  to  be  a  conspiracy  to  injure  the  de- 
velopment of  uhf?" 

He  also  asked  what  effect  the  proposed 
change  would  have  on  the  "bargaining  position 
in  the  purchase  of  programming  feature  films?" 

Attacking  the  FCC's  first  study  of  the  progress 
of  101  post-freeze  vhf  and  uhf  stations  operat- 
ing but  a  few  months  as  of  Aug.  1,  1953  [B*T, 
Jan.  4],  Sen.  Johnson  wondered  whether  the 
December  document  was  based  on  the  data 
reported.  He  pointed  out  that  the  report  was 
now  outdated  and  that  the  jump  in  uhf  stations 
on  the  air  since  that  time  was  "a  forceful  re- 
minder of  the  rapidity  with  which  the  picture 
is  changing.  .  .  ." 

The  Senator  took  issue  with  the  Commission's 
finding  that  the  addition  of  two  uhf  channels 
to  the  ownership  limit  will  "encourage  the  rapid 
and  effective  development  of  the  uhf  band." 
In  this,  he  called  attention  to  the  expectation 
that  the  boost  in  station  limitation  would  allow 
networks  and  other  major  operators  to  acquire 
additional  uhf  stations.  He  asked  how  network 
development  of  uhf  in  San  Francisco  would 
"expedite  the  development  of  a  uhf  station  in 
Fort  Dodge,  Iowa;  Denver,  Colo.;  Roanoke, 
Va.;  Columbus,  Ohio;  or,  in  any  city?" 

If  operation  of  uhf  by  networks  and  other 
big  operators  is  important  to  its  development, 
the  Senator  said,  then  why  "does  not  the  Com- 
mission modify  its  rules  to  limit  stations  which 
can  be  operated  by  one  person  to  two  vhf  and 
three  uhf?" 

Admits  Uhf  Inferior 

Inferring  that  the  December  proposal  was 
"tantamount  to  admission  that  uhf  is  inferior 
and  will  remain  inferior  to  the  service  now 
being  rendered  by  vhf,"  Sen.  Johnson  said  if 
"this  is  the  case  .  .  .  the  Commission  should 
say  so  in  no  uncertain  terms."  If  not,  he  said, 
FCC  should  say  why  "this  unprecedented  action 
is  being  taken." 

Sen.  Johnson  said  he  found  it  difficult  to 
reconcile  FCC's  action  in  the  multiple  owner- 
ship situation  with  its  denial  of  the  KSTM-TV 
St.  Louis  petition  to  remove  two  vhf  stations 
and  add  four  more  uhf  outlets  there.  He  cited 
FCC's  reference  to  a  view  in  the  case  that  uhf 
stations  "will  eventually  compete  on  a  favorable 
basis  with  vhf  stations  ....  Uhf  stations  must 
constitute  an  integral  part  of  a  single  nation- 
wide service."  (See  KSTM-TV  story,  page  56). 

The  Senator  also  laid  stress  on  the  timing  of 
(1)  the  November  decision,  (2)  Comr.  John  C. 
Doerfer's  talk  to  the  Maryland  and  D.  C. 
Radio-Tv  Broadcasters  Assn.  two  weeks  later  in 
which  he  stated  the  uhf  study  by  FCC  was  com- 
pleted and  would  be  released  soon,  and  (3)  the 
notice  of  proposed  rule  making  issued  some  12 
days  later. 

When  the  notice  was  issued,  Comr.  Frieda 
B.  Hcnnock  dissented  in  a  two-page  opinion 
and  Comr.  Robert  T.  Bartley  concurred  with 
a  reservation.  Comr.  Bartley  wanted  proof  that 
uhf  will  be  aided  by  the  eased  limitation. 

In  its  December  notice,  the  Commission  said 
coniments  were  due  as  of  Feb.  1  after  which 
FCC  will  determine  its  next  step. 
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FISK  Tire  Division  of  U.  S.  Rubber  Co.  will  use  more  radio  this  year  in  plans  being  mad 
by  Elliot  Detweiler  (2d  from  I),  division  advertising  manager,  and  (I  to  r)  Walter  Klee 
assistant  advertising  manager;  Ted  Maxwell,  BAB  salesman;  Lucia  Savicheff,  secretarl 
to  Mr.  Detweiler,  and  Duncan  Ross,  account  executive,  Fletcher  D.  Richards  Inc.,  agency 

FISK  TIRES  CAMPAIGN  TO  BOOST  RADIO  US* 


Fisk  Tire  Division  of  U.  S.  Rub- 
ber Co.  sets  1  0-city,  1  3-week 
test  of  radio  starting  this 
month.  The  firm  will  use  a 
three-point  copy  formula  de- 
veloped by  BAB. 

DECISION  of  the  Fisk  Tire  Division  of  U.  S. 
Rubber  Co.  to  make  radio  an  appreciable  part 
of  its  overall  advertising  campaign  for  the 
first  time  in  its  history  was  announced  last  week 
by  Elliot  Detweiler,  manager  of  advertising  for 
the  division. 

A  special  1 0-city  test  campaign  starting  this 
month  and  continuing  for  13  weeks  will  com- 
prise part  of  the  division's  new  emphasis  on 
cooperative  advertising,  which  Mr.  Detweiler 
said  was  decided  upon  after  detailed  study  of 
radio  in  cooperation  with  BAB. 

In  the  test  campaign  Fisk  will  measure  actual 
sales  developed  by  radio  as  against  these  de- 
veloped by  other  media.  This  measurement 
will  be  made  via  questionnaires  supplied  to 
dealers.  The  cities  are  Atlanta,  Baltimore,  Chi- 
cago, Detroit,  Grand  Rapids,  Jacksonville,  Mi- 
ami, Minneapolis,  Richmond  and  Springfield, 
Mass.  The  company  has  not  used  radio  in  a 
majority  of  these  markets. 

"Our  primary  advertising  objective  is  to  sell 
at  the  local  dealer  level,"  according  to  Mr. 
Detweiler's  announcement,  which  was  distrib- 
uted by  BAB.  "We  believe  radio  will  help  us 
do  that." 

In  preparing  transcriptions  for  the  cooperative 


Maybelline  Seeks  Time 

MAYBELLINE  Co.,  Chicago  (eye  beau- 
ty aids),  has  underway  a  heavy  tv  spot 
campaign  on  50  stations  in  24  markets 
and  is  looking  for  more  availabilities  for 
the  Liberate  Show,  it  was  learned  last 
week.  • 

Maybelline  currently  is  sponsoring  or 
co-sponsoring  the  Liberace  Guild  Films 
package  in  seven  markets  and  is  seeking 
others,  according  to  Roy  M.  Kirkland 
vice  president,  Gordon  Best  Co.,  which 
handles  the  account.  The  tv  spot  drive 
was  described  as  "substantial"  budget- 
wise  and  represents  the  firm's  first  plunge 
into  television.  Campaign  started  late 
last  year. 


dealer  campaign,  which  is  placed  locally, 
made  wide  use  of  a  three-point  radio  copyk 
mula  developed  by  BAB.  A  number  of  J 
studies,  reports,  and  presentations  were  an 
the  factors  said  to  have  influenced  Fisk's| 
cision,  plus  an  analysis  of  comparative  cost 
thousand  figures  for  radio  and  newspapers. 


McCann-Erickson  Get< 
One  of  Swift  Account- 

SWIFT  &  CO.,  Chicago,  last  week  assignee! 
of  its  products — Meats  for  Babies — to  ' 
Cann-Erickson  in  the  first  of  several  appis 
ments  stemming  from  the  recent  resign^ 
of  the  account  by  Needham,  Louis  &  BrJ 
in  favor  of  Wilson  &  Co.  [B*T,  Jan.  11]. 

At  the  same  time  the  meat-packing  fir: 
due  to  announce  soon  appointment  of} 
agency  to  handle  the  Derby  Foods  accj 
which  uses  both  radio  and  television. 

McCann-Erickson  now  handles  Swift's  jj 
ter  (Brookfield),  cheese,  ice  cream,  eggs,  I 
meat,  and  chicken.    Three  other  Swift  i 
cies,  including  J.  Walter  Thompson  Co., 
reported  to  be  seeking  the  company's 
cultural  products  relinquished  by  NL&B. 

Ewell  &  Thurber  Assoc.,  which  forri: 
had  some  of  the  Wilson  accounts  now  sh 
to  NL&B,  will  continue  to  service  the  la 
canned  meats  and  deodorant  soap  (C) 
Ade)  along  with  Ideal  dog  food,  a  heavy  | 
radio-tv  advertiser. 
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BIG  SPOT  DRIVES 
SLATED  BY  SEVEN 

SALADA  TEA  Co..  allocating  more  th 
million  dollars  for  a  radio  and  television, 
announcement  schedule,  headed  a  list  of  { 
national  advertisers  figuring  in  spot  camp; 
in  last  week's  roundup  of  business  activif 
The  advertisers  besides  Salada  Tea1' 
Monarch  Wine  Co.,  Coats  &  Clarks 
Corp.,  Block  Drug  Co.,  Birdseye  Food  1" 
ucts.  White  Sewing  Machine  Co.,  and  Hi 
Sales  Co. 

Salada,  with  its  more  than  $1  million  bu 
is  preparing  a  52-week  spot  campaign  in 
than   100  radio  and  television  markets, 
schedule  is  being  placed  by  Wyatt  &  Schi 
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York,    for    the    Hermon    W.  Stevens 
iicy,  Boston. 

bnarch  Wine  Co.,  Brooklyn  (Manischewitz 
),  is  placing  a  52-week  campaign,  starting 
y  (Jan.  18)  in  80  radio  and  television 
cets.  Agency  is  Emil  Mogul  Co.,  N.  Y. 
bats  &  Clarks  Sales  Corp.,  New  York 
wn  Zippers),  effective  Feb.  1  launches  a 
eek  radio  spot  announcement  campaign 
j!  markets.  Kenyon  &  Eckhardt,  New  York, 
e  agency. 

jock  Drug  Co.,  Jersey  City,  for  Paslam 
Inent  is  preparing  a  26-week  radio  cam- 
n  on  the  West  Coast  and  in  the  South 
tive  Feb.  1.  Firm  also  placed,  for  its 
ipoo  product,  a  spot  schedule  in  25  radio 
kets  which  started  Jan.  4.  Emil  Mogul  Co., 
York,  is  handling  both  campaigns, 
rdseye  Food  Products  (Birdseye  beef  pie) 
tive  Jan.  25  starts  a  six-week  campaign  in 
it  eight  radio  and  television  markets.  Young 
™1  idibicam,  New  York,  is  the  agency. 

sihite  Sewing  Machine,  New  York,  through 
,cl«i|  'JO,  also  New  York,  is  placing  one-minute 
W  Vision  participations  in  3 1  markets,  effective 
15  for  10  weeks, 
udnut  Sales  Co.,  New  York  (Hudnut  home 
lanent),  through  Kenyon  &  Eckhardt,  New 
\i,  effective  today  starts  a  television  spot 
Duncement  drive  for  10  weeks  in  approxi- 
fely  20  markets. 
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utual  of  Omaha  Sets 
4  Radio-Tv  Timebuys 

nsurance  firm   announces  it 

f/ill  sponsor  time  on  four 
hows  on  four  different  net- 
works— CBS  Radio,  MBS,  NBC- 
jrV  and  ABC-TV.  Plans  are  ef- 
fective Jan.  24. 
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TUAL  OF  OMAHA,  insurance  firm,  has 
3unced  what  it  describes  as  "the  greatest 
o  and  television  endeavor  in  the  history  of 
insurance  industry."    The  broadcast  media 
isorship  starts  Jan.  24. 
J.  Skutt,  president  of  the  firm,  disclosed 
plans  which  include  four  networks  and 
known  performers.    They  are  Bob  Consi- 
and  his  weekly  news  program,  On  the 
,  on  550  stations  on  MBS,  Sunday,  6:30 
EST,  starting  Jan.   24;  three  segments 
kly  of  NBC-TV's  Today  with  Dave  Garro- 
,  on  50  stations,  starting  Feb.  25;  15-minute 
nent  (11:30-11:45  a.m.)  of  the  Robert  Q. 
is  Show  on  204  stations  on  CBS  Radio, 
uday,  and  John  Daly  and  the  News,  on 
(Qhut    40    ABC-TV    outlets,    Monday  and 
Inesday,    7:15-7:30    p.m.    EST,  starting 
}.  1. 

he  time  periods  purchased  on  Today  are 
minutes  of  Mr.   Garroway's  front-page 
's  program  heard  Monday,  Wednesday  and 
lay,  alternating  each  week  from  7:30-8:30 
Bozell  &  Jacobs  of  Omaha  is  the  agency. 


idrin  Budget  Allots 
00,000  to  Radio-Tv 

ODES  Pharmacal  Co.  has  launched  a  $1 
|lion  advertising  campaign  on  behalf  of 
ttrin  (a  patent  medicine),  with  radio  and  tele- 
pn  earmarked  for  over  $600,000  on  a  nine 
Inths'  basis,  J.  S.  Rose,  Rhodes  representa- 

,  announced  last  week. 

lulk  will  go  into  radio,  with  over  100  sta- 
ts in  major  and  small  markets  carrying 
Irin  spots  and  some  programs.    The  cam- 


Color  Strikes  Responsive  Chord  With  Many  Advertisers 


FAVORABLE  reactions  to  color  television 
were  reported  following  a  demonstration  de- 
signed to  show  the  impact  of  color  in  na- 
tional spot  and  local  advertising  which  was 
held  last  Tuesday  by  NBC  Spot  Sales  and 
WNBT  (TV)  New  York  in  a  telecast  close 
circuited  for  a  group  of  invited  advertising 
and  retail  executives  in  eight  of  the  nation's 
top  markets. 

An  estimated  1,000  guests  in  New  York, 
Washington,  Cleveland,  Chicago,  Detroit, 
St.  Louis,  San  Francisco  and  Los  Angeles 
saw  half-hour  programs  which  originated 
from  WNBT  (TV). 

A  spokesman  for  NBC  said  the  network 
was  "highly  impressed"  by  the  interest 
evinced  by  retailers  who  have  not  used 
broadcast  advertising  to  an  appreciable  ex- 
tent in  the  past.  A  spot  check  by  B»T  in 
New  York  indicated  that  retailers  at  the 
session  felt  that  color  tv  would  have  a  strong 
impact  for  products  lending  themselves  to 
color  and  to  movement. 

Miss  Irene  Bender,  public  relations  direc- 
tor   of    Associated    Merchandising  Corp., 

which  operates  26  department  stores 
throughout  the  country,  including  Bloom- 
ingdale's  and  Hearn's  in  New  York,  de- 
scribed color  tv  as  "absolutely  magnificent" 


for  fashions.  She  said  she  was  "so  highly 
impressed"  that  she  had  requested  NBC-TV 
to  lend  her  company  a  print  of  the  color 
film  for  showing  at  sales  meetings  of  stores 
throughout  the  country. 

J.  M.  Sieroty,  president  of  the  Eastern 
Columbia  Department  Store,  Los  Angeles, 
said  there  is  "a  great  potential"  for  the 
use  of  color  tv  by  department  stores.  He 
declared  tv  will  "create  a  demand  for  more 
merchandise"  and  "improve  style  sense  and 
style  appreciation." 

Miss  Gene  Hermann,  president  of  Geor- 
gene  Costume  Co.,  New  York,  and  a  fashion 
designer,  expressed  the  belief  that  color  tv 
will  do  more  for  the  fashion  field  than  fash- 
ion shows,  which  have  been  highly  success- 
ful in  the  past.  She  said  color  should 
prove  a  "natural"  for  the  moving  of  cloth- 
ing and  accessories  in  the  retail  field. 

Miss  Eileen  Hammerman,  assistant  mer- 
chandising manager  of  Gimbel  Brothers' 
ready-to-wear  department,  said  that  in  fash- 
ion advertising  "color  stands  up  very  well." 
She  added  it  should  prove  to  be  an  impor- 
tant factor  in  fashions  and  accessories  in 
which  color  predominates. 

Robert  Zimler,  general  manager  of  Tele- 
sale  Co.,  New  York  advertising  agency  that 
handles  radio-tv  advertising  for  Gimbel's 
and  the  Blumstein  Dept.  Store  in  New  York, 
said  color  tv  "adds  the  same  power  to  tv 
that  the  atom  bomb  did  to  military  ex- 
plosives." He  pointed  out  that  color  can  be 
"a  powerful  sales  agent"  for  retailers  in 
food,  clothing  and  in  articles   of  motion. 


paign  covers  about  60%  of  the  nation's  "major" 
stations,  according  to  N.  J.  McMahon,  partner 
in  O'Neil,  Larson  &  McMahon,  the  Rhodes 
agency. 

The  radio-tv  budget  will  run  approximately 
$68,000  per  month,  covering  the  first  26  and 
last  13  weeks  of  this  year.  One-minute  films 
have  been  purchased  in  three  markets  and  will 
be  extended  to  others. 


Duff  Cake  Mix  Sold 
To  Food  Syndicate 

A  FOOD  syndicate  headed  by  Edward  J.  Baker, 
Frederick  J.  Briefer,  and  J.  D.  Silberman,  last 
week  purchased  the  Duff  Cake  Mix  Division 
of  Pillsbury  Mills.  The  new  firm  has  been  in- 
corporated under  the  name  of  Duff  Baking  Mix 
Corp.  and  plans  are  under  discussion  for  an 
advertising  and  promotion  campaign  which  will 
include  radio  and  television.  Harry  B.  Cohen 
Adv.,  New  York,  is  the  agency. 

Pillsbury's  acquisition  of  Duff's  for  about 
$2,238,000  in  March  1952  and  its  earlier  pur- 
chase of  the  Ballard  &  Ballard  Co.  brought 
charges  by  the  Federal  Trade  Commission  that 
Pillsbury  violated  the  anti-merger  section  of 
the  Clayton  Act. 

The  FTC  on  Dec.  21,  1953,  vacated  an  FTC 
hearing  examiner's  initial  decision  dismissing  the 
case  and  remanded  it  to  the  hearing  examiner 
on  an  appeal  from  FTC  counsel  in  support 
of  the  complaint.  In  its  decision  on  this  first 
case  under  the  anti-merger  (Sec.  7)  provision 
since  the  Clayton  Act's  amendment  in  1950, 
the  FTC  said  the  result  of  Pillsbury's  actions, 
prima  facie,  "may  be  substantially  to  lessen 
competition  or  tend  to  create  a  monopoly." 


J.  M.  Hickerson  Inc.  Forms 
Des  Moines  Agency  of  Merger 

J.  M.  HICKERSON  Inc.,  New  York  has  opened 
a  new  agency  in  Des  Moines  by  consolidating 
two  long  established  agencies,  the  Blakemore 
Co.  and  the  Walter 
E.  Battenfield  Co. 
Offices  will  be  locat- 
ed at  2021  Grand 
Ave.,  where  the 
Blakemore  Co.  has 
been  located. 

Officers  of  the 
agency  are  J.  M. 
Hickerson,  New 
York,  president  and 
treasurer;  Thomas  A. 
Burke,  New  York, 
secretary;  Paul 
Blakemore  Sr.,  Des 
Moines,  vice  presi- 
dent, and  Robert  MacRae,  Des  Moines,  vice 
president  and  Des  Moines  manager. 

Blakemore  personnel  joining  the  firm  are 
Robert  H.  Morgan,  copy  chief  and  account 
service  supervisor;  Donald  V.  Brown,  art  direc- 
tor, and  Paul  Blakemore  Jr.,  account  executive. 
Mr.  MacRae  has  supervised  the  accounts  of 


Mr.  Hickerson 


Y&R  Heads  Meet  This  Week 

MANAGERS  of  all  Young  &  Rubicam  offices 
in  the  U.  S.  and  other  countries  will  be  in  New 
York  today  (Monday)  through  Wednesday  for 
a  three-day  meeting  with  Sigurd  S.  Larmon, 
president  of  the  agency,  and  other  top  company 
officials. 


Mr.  Blakemore  Sr.  Mr.  MacRae 

the  Battenfield  company  for  the  past  five  years. 

Mr.  Hickerson  said  that  "our  new  office  .  .  . 
makes  available  to  Iowa  clients  the  experience 
and  skills  of  our  New  York  creative  staff,  in- 
cluding its  television  department." 
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'Bait'  Draws  Fine 

A  FINE  of  $500  for  false  and  misleading 
advertising  of  vacuum  cleaners  in  tele- 
vised "bait"  pitches  was  levied  against 
Thrifty  Vacuum  Cleaner  Stores  in  Los 
Angeles  last  fortnight  by  Municipal  Judge 
Gerald  C.  Kepple. 

Judge  Kepple  denounced  the  firm  as 
operating  on  a  "let  the  buyer  beware" 
policy  and  voiced  regret  "that  television 
advertising  cannot  be  screened  more  care- 
fully to  weed  out  these  present-day 
medicine  men." 

Last  month  the  court  had  dismissed 
charges  against  Milton  Lyle,  president  of 
the  vacuum  cleaner  concern,  two  em- 
ployes, and  William  Griffith,  an  an- 
nouncer who  handled  commercials  [B#T, 
Dec.  21,  1953],  exonerating  them  of  any 
wrongdoing.  The  court  then  accepted 
a  guilty  plea  from  the  corporation. 

The  three  and  Mr.  Griffith  had  been 
arrested  and  charged  with  violating  a  city 
ordinance  prohibiting  false  and  mislead- 
ing advertising  [B»T,  Nov.  9,  1953,  et 
seq.]. 


NEW  BUSINESS 

General  Motors  Corp.  will  present  General 
Motors  Motorama  of  1954  in  special  tv  pre- 
view of  motor  show  at  Waldorf  Astoria  in 
New  York,  Jan.  20,  10-10:45  p.m.  on  80  CBS- 
TV  stations,  featuring  Arthur  Godfrey  and 
cast  of  his  Godfrey  and  His  Friends  tv  show. 

Chrysler  Corp.  (Dodge  Div.),  to  sponsor  Roy 
Rogers  on  NBC  Radio,  Thurs.,  8-8:30  p.m. 
Agency:  Grant  Adv.  Inc.,  Chicago. 

Pharmaco  Inc.,  Kenil worth,  N.  J.,  has  signed 
to  sponsor  NBC  Radio's  Front  Page  Farrell 
on  alternate  days,  with  sponsorship  one  week 
on  Mon.-Wed.-Fri.,  and  second  week  on  Tues. 
and  Thurs.,  starting  today  (Monday).  Program 
is  heard  Mon.-Fri.,  5:15-5:30  p.m.  Agency: 
Doherty,  Clifford,  Steers  &  Shenfield,  N.  Y. 

Associated  Products  Inc.,  N.  Y.  (5-day  deo- 
dorant pads)  starts  alternate-week  sponsorship 
of  Arthur  Murray  Party  on  NBC-TV,  Mon., 
7:30-45  p.m.  Consolidated  Royal  Chemical 
Corp.  remains  as  alternating  sponsor.  Grey  Adv. 
Agency,  N.  Y.,  is  agency  for  Associated 
Products. 

Johnston  &  Johnston,  L.  A.  (Tafon  reducing 
aid),  starts  Meet  Millie  on  CBS-TV,  Sat.,  7- 
7:30  p.m.  EST,  for  13  weeks  from  Jan.  30. 
Agency:  Frank  J.  Miller  Adv.,  Hollywood. 

AGENCY  SHORTS 

Emil  Reinhardt  Advertising,  Oakland,  Calif., 
incorporates  as  Reinhardt  Advertising  Inc. 

Hutchinson  Adv.  Co.,  Hollywood,  has  been 
formed  by  Roger  S.  Hutchinson,  formerly  part- 
ner in  Hutchinson-Hadlock  Co.,  that  city.  New 
offices  are  located  at  1257  N.  Vine  St.  Tele- 
phone is  Hollywood  2-4500. 

Sam  Ewing  Advertising  Agency,  S.  F.,  changes 
name  to  Sam  Ewing  Television  and  Radio  Pro- 
ductions. While  continuing  to  service  present 
advertising  clients,  firm  will  not  take  more, 
but  will  concentrate  on  production  of  filmed, 
live  tv  and  radio  programs  in  future. 

Western  Adv.  Agency  Inc.,  L.  A.,  moves  to 
4848  Wilshire  Blvd.,  that  city.  Telephone  is 
Webster  8-2681.  Henry  Gerstenkorn  Co.,  L.  A., 
merchandising  and  food  advertising  specialists, 
has  become  a  part  of  Western  with  Mr.  Ger- 
stenkorn named  a  vice  president  of  the  agency. 
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FILM 


MPTV  APPOINTS 
HEWITT,  COLLIER 

Film  company  names  two  to 
syndication  posts  in  San  Fran- 
cisco and  Dallas.  New  'Tim 
McCoy'  series  also  announced. 

APPOINTMENTS  of  Edward  E.  Hewitt  as  sales 
manager  of  the  Film  Syndication  Division  of 
Motion  Pictures  for  Television  in  San  Fran- 
cisco and  of  Bruce  Collier  to  a  similar  post  in 
Dallas  were  announced  last  week  by  Edward  D. 
Madden,  vice  president  and  general  manager  of 
the  division. 

Mr.  Hewitt,  most  recently  West  Coast  man- 
ager of  the  Movie  Advertising  Bureau  of 
United  Film  Service  Inc.,  formerly  served  as  tv 
account  executive  for  ABC  in  San  Francisco. 
He  will  report  to  Maurie  Gresham,  western  divi- 
sion sales  manager  of  the  company  in  Los  An- 
geles. 

Mr.  Collier,  who  also  will  serve  under  Mr. 
Gresham,  resigned  recently  as  sales  account 
executive  with  WMAL-TV  Washington.  He 
previously  had  been  with  the  Liberty  Broad- 
casting System  in  Dallas  as  director  of  station 
relations. 

At  the  same  time  Mr.  Madden  announced 
that  the  division  has  begun  production  in  Holly- 
wood on  a  39  quarter-hour  western  tv  filmed 
series  called  The  Tim  McCoy  Show,  which  will 
be  available  for  March  1  air  date  for  weekly 
national  spot,  regional  and  national  advertisers 
on  an  exclusive  basis.  Other  productions  that 
the  division  is  syndicating  are  Duffy's  Tavern; 
Flash  Gordon;  Janet  Dean,  Registered  Nurse; 
Drew  Pearson's  Washington  Merry -Go-Round, 
and  Junior  Science.  As  previously  announced, 
color  production  on  Paris  Precinct,  starring 
Louis  Jourdan  and  Claude  Dauphin,  is  expected 
to  begin  in  Paris  on  May  1,  for  syndication 
beginning  next  September. 


Consolidated  Tv  Names 
Baruch  to  Eastern  Sales 

PROMOTION  of  Ralph  M.  Baruch,  account 
executive  since  1952  with  Consolidated  Tele- 
vision Sales,  tv  film  distribution  company,  to 
the  post  of  eastern 
sales  manager  was 
announced  last 
week.  He  succeeds 
Halsey  V.  Barrett, 
who  has  resigned 
[B»T,  Jan.  11]. 

Prior  to  joining 
Consolidated,  Mr. 
Baruch  was  with  the 
DuMont  Television 
Network  as  a  spot 
sales  account  execu- 
tive, and  previously 
had  served  SESAC 
in  a  station  relations 
capacity.  In  his  new  post,  Mr.  Baruch  will 
concentrate  on  sales  efforts  on  behalf  of  the 
company's  "Station  Starter  Plan"  (88  markets) 
and  Time  for  Beany  (40  markets). 


Mr.  Baruch 


Disney's  Entry  Into  Tv 
Planned  'Before  Too  Long' 

ALTHOUGH  Walt  Disney  Productions  has  "no 
present  intention"  to  sell  any  of  its  motion  pic- 
ture product  to  tv,  the  firm  expects  "before  too 
long"  to  be  on  the  air  with  a  video  show  "de- 
signed not  only  to  produce  revenue,  but  also 


to  publicize  and  exploit  all  of  the  comps 
product." 

Roy  O.  Disney,  president,  made  this  s 
ment  in  the  company's  annual  report  to  st 
holders.  Although  he  did  not  elaborate  on 
company's  future  tv  plans,  it  is  known 
numerous  offers  have  been  made  by  both 
vertisers  and  the  networks,  for  either  a  we 
video  show  or  four  big  special  telecasts  ye: 
However,  he  has  made  it  no  secret  that 
only  type  of  program  the  company  wouk 
interested  in  is  one  that  would  promote 
regular  Walt  Disney  theatrical  motion  pic 
releases. 


Screen  Televideo  Sold 
To  Jacques  Braunsteir 

SCREEN  Televideo  Productions,  Beverly  E 
has  been  reactivated  by  producer  Jacques  Br 
stein  who,  for  a  reported  $500,000,  has  » 
chased  the  film  firm's  assets  from  the  R 
Stolkin-headed  syndicate,  which  has  reef 
liquidated  Screen  Associates,  Screen  Televii 
parent  corporation.  In  the  transaction  (' 
Braunstein,  who  will  serve  as  president,  acqi 
29  half-hour  tv  films,  originally  released  a 
Electric  Theatre,  Cavalcade  of  America  \[ 
Your  Jewlers  Showcase  series,  an  83%  intb 
in  the  Dean  Martin  and  Jerry  Lewis  mi 
picture,  "At  War  With  the  Army,"  film  ej 
ment  and  office  fixtures. 

Production  of  new  tv  film  product  is  I 
set  up  for  Screen  Televideo,  and  Robert  I 
formerly  a  partner  with  Humphrey  Boga 
Santana  Productions,  has  joined  the  firr 
vice  president  in  charge  of  production.  I), 
Braunstein,  New  York  attorney,  has  been  n; 
secretary  and  will  headquarter  in  New  "| 
The  Beverly  Hills  offices  are  at  333  S.  Bej 
Drive,  telephone,  Crestview  1-6131. 

Theatrical  film  production  is  planned  b; 
new  officers  under  the  name  of  Hanover 
tures. 

Mr.  Stolkin  and  his  partners,  A.  L.  Koj 
Ray  Ryan  and  Edward  Burke,  had  bough 
Sherrill  Corwin's  interest  in  Screen  Ai 
preparatory  to  liquidating  the  firm.  The  s( 
cate's  attempt  last  fall  to  purchase  the  cof 
ling  stock  in  RKO  Radio  Pictures  fell  thri 
resulting  in  the  loss  of  a  down  payment  i|i 
cess  of  a  milion  dollars. 


McGeary-Smith  Renamed  [ 

McGEARY-SMITH  Labs  Inc.,  Washir 
D.  C.  motion  picture  laboratory  firmjj 
changed  its  name  to  Capital  Film  Labsi; 
officials  announced  last  week.  Accordij; 
the  announcement,  stockholders  and  con~ 
directors  felt  the  new  name  would  r 
identify  the  location  of  the  company  i 
Nation's  Capital.  The  firm  was  found! 
1949. 


FILM  SALES 

Five  Star  Productions,  Hollywood,  has 
pleted  a  new  60-second  tv  film  commerci 1 
Brown  &  Williamson  Tobacco  Corp.,  Lou 
(Raleigh  cigarettes),  which  cost  over  $li 
and  utilizes  a  new  technique  to  bring  cii 
characters  to  life,  augmented  by  a  1(J] 
orchestra.  Agency  is  Russel  M.  Seeds, 
Chicago.  Five  Star  has  also  completed  si:j 
cartoon  jingle  and  live-action  film  commij 
for  Chevrolet  Motor  Div.,  Detroit,  th  j 
Campbell-Ewald  Co. 

PRODUCTION 

Screen  Gems  Inc.,  Hollywood,  has  concl 
a  deal  with  Normandy  Television  Picture  j 

to  film  new  series,  Damon  Runyon  Tl  j 
Production  is  scheduled  for  an  April  star 
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pn  Gems  adhering  to  its  anthology-type 
at  and  using  different  Hollywood  "name" 
t  in  each  film.    Tv  film  rights  to  8,000 
ion  Runyon  stories  were  acquired  over  a 
ago  by  motion  picture  producer  Howard 
ch,  who,  backed  by  a  Chicago  syndicate, 
co-produce  the  series  with  Michel  Kraike. 
Briskin,  production  executive  on  NBC-TV 
Theatre  for  Screen  Gems,  will  serve  in 
:  capacity.    Syndication  and  distribution 
be  handled  by  firm's  sales  organization. 
• 

r  Elgar  Productions  Inc.,  N.  Y.,  has  pro- 
d  "Beer  Belongs,"  all-color  documentary 
for  the  United  States  Brewers  Foundation. 

ill  be  available  to  tv  stations  for  presenta- 
in  black-and-white. 

DISTRIBUTION 


ioun  Studios,  N.  Y.,  reports  that  the  United 
Ifraft  film,  "We  Saw  It  Happen,"  depicting 
is  [fJjjfears  of  powered  flight,  has  been  distributed 
Televji  i  free  basis  to  152  tv  stations  and  adds  that 
free  offer  will  stand  at  least  until  the  spring. 


RANDOM  SHOTS 

film  production  company  has  been  formed 
<  iniefefiamuel  Goldwyn  Jr.,  formerly  with  CBS-TV 
.is  mop  v  York,  as  a  producer.    Production  is  sched- 
to  get  underway  in  April  at  the  Goldwyn 
lios,  Hollywood,   and   sales  headquarters 
e  already  been  established  at  1270  Sixth 
New  York  City. 


t  is  b  d 
berl  I J 


fin  robing  and  film  recording  facilities  of  Telepix 
p.  studios,  Hollywood,  has  been  increased 
estimated  40  per  cent  through  installation  of 


inver 


PROGRAM  SERVICES 


\t\i\)r  G.E.  interlock  motors  and  new  technique 
S,  Bey  projecting  instantaneous  volume  indicator 
[  footage  readings  onto  wall  next  to  picture, 
b|(|ording  to  Robert  Newman,  firm  president, 
other  innovation,  use  of  stereophonic  sound 
He-track  recording  in  dubbing  process  greatly 
KotJ:|reases  efficiency  and  speed,  Mr.  Newman 
ed. 

ii  Ai  > 

he  s ;  in  W.  Loveton  and  Bernard  L.  Schubert,  tv 

e  coi :  i  producers,  announced  last  week  that  their 
I  Ihiorlfilmed  series  will  be  listed  as  The  New  Ad- 
tures  of  Topper  instead  of  Topper  because 
le  viewers  have  confused  it  with  old  Topper 
vies.  Program  is  presented  in  most  cities 
r  CBS-TV  (Fri.,  8:30-9  p.m.  EST)  under 
msorship  of  R.  J.  Reynolds  Tobacco  Co. 


tot  n  i 


.abs 


com 


een  Gems  Inc.,  Hollywood,  in  cooperation 
h  the  U.  S.  Navy,  is  preparing  a  series  of 
half-hour  tv  films,  Navy  Diary,  dealing 
tually  with  heroic  deeds  and  taken  directly 
m  Navy  files.  Said  to  be  the  first  deal  of 
'Is  type  with  a  commercial  tv  producer,  the 
uorJeil.vy  was  represented  in  negotiations  by  Cmdr. 
ines  Shaw,  who  acted  as  technical  advisor  on 
lumbia  Pictures'  "The  Caine  Mutiny."  Steve 
iher  is  writing  the  first  script,  "Destroyer  That 
nished,"  under  the  supervision  of  Michel 
aike.  No  shooting  date  is  set. 


Syndicate  Seeks  U.A/s  Tv 

NEGOTIATIONS  were  reported  in  prog- 
ress last  week  for  the  sale  of  the  Tele- 
vision Department  of  United  Artists 
Corp.  to  a  syndicate  headed  by  Joseph 
Harris,  who  recently  resigned  as  vice 
president  of  Motion  Pictures  for  Tele- 
vision Inc.  A  spokesman  for  United 
Artists  said  that  conferences  had  been 
held,  but  that  details  had  not  been 
finalized  as  yet. 


Brewers  Spend  $10  Million 
For  Ziv  Shows,  Time — Sinn 

Executive  vice  president  lists 
12  advertiser  categories  most 
likely  to  buy  the  new  Red 
Skelton  series. 

BREWERS  across  the  nation  spend  more  than 
$10  million  annually  on  Fredric  W.  Ziv  Co. 
radio  programs  and  station  time  in  which  they 
are  sponsored,  John  L.  Sinn,  executive  vice 
president,  said  last  week. 

Additionally,  advertisers  in  1 1  other  cate- 
gories spend  from  $1  million  up  to  $10  million 
per  category  for  Ziv  programs  and  time,  he 
asserted. 

The  disclosure  was  made  in  explaining  a 
prediction  on  the  types  of  advertisers  which 
will  give  the  best  response  to  the  Ziv  com- 
pany's forthcoming  daily  half-hour  open-end 
series  starring  Red  Skelton  [B*T,  Jan.  11]. 
The  advertiser  categories  he  named  were: 
brewers,  appliance  dealers  and  manufacturers, 
food  stores,  automotive  dealers  and  manu- 
facturers, apparel  manufacturers  and  dealers, 
soft  drink  bottlers  and  distributors,  consumer 
services  firms,  drug  manufacturers,  gasoline 
producers  and  dealers,  household  furnishings 
manufacturers  and  dealers,  jewelry  manufac- 
turers and  retailers,  and  insurance  companies. 

Mr.  Sinn  said  that  while  other  types  of 
advertisers  would  of  course  be  contacted  and 
sold  the  Red  Skelton  Show,  he  expected  that 
these  specified  categories  would  provide  the 
greatest  sales — either  via  direct  purchases  from 
the  Ziv  company,  or  from  stations  and  agencies 
who  buy  the  series  from  Ziv. 

Mr.  Sinn,  reporting  that  an  intensive  selling 
campaign  has  been  launched  for  the  Skelton 
show,  said  a  factor  in  the  decision  to  produce 
the  program  as  an  across-the-board  series  was 
a  growing  desire  among  advertisers. 


Michelson  Names  Two 

JOHN  R.  MARKEY  and  Leonard  Frank, 
formerly  associated  with  NBC  Hollywood  and 
David  O.  Selznick  Productions,  have  been 
appointed  southwestern  sales  representatives 
for  Charles  Michelson  Inc.,  N.  Y.,  radio-tv 
transcription  company.  The  firm  also  an- 
nounced that  the  Phil  Rizzuto  Sports  Caravan 
radio  transcription  series,  which  was  sold  in 
183  cities  last  year,  will  be  ready  for  distribu- 
tion by  the  beginning  of  the  baseball  season. 


KLZ-TV  Denver  is  the  third  tv  station  to 
receive  a  UP  Facsimile  printer.  Examining 
the  unit  are  Weber  F.  Trout  (I),  UP  western 
radio  news  editor,  and  Sheldon  Peterson, 
director  of  news  and  special  events  for 
the  station. 

Outlook  Fades  for  FCC 
Community  Tv  Inquiry 

EXPECTATION  that  the  Commission  might 
take  a  formal  look  at  community  television 
operations  faded  Friday  when  the  Missouri 
group  which  was  due  to  be  the  guinea  pig  told 
the  Commission  it  was  revising  its  applications, 
J.  E.  Belknap  &  Assoc.,  which  is  seeking 
FCC  approval  to  establish  a  microwave  relay 
to  feed  Memphis,  Tenn.,  tv  signals  to  Kennett 
(Mo.)  Distributing  Co.,  told  the  Commission  it 
was  contemplating  a  straight  common  carrier 
service. 

Among  changes  due  to  be  made  in  the 
original  application  was  one  deleting  contrac- 
tual arrangements  between  the  Belknap  firm 
and  the  Kennett  community  tv  system. 

Also  to  be  changed  was  the  proposed 
schedule  of  charges.  In  its  place  a  flat  monthly 
rate  was  to  be  charged  customers. 

The  new  requests  will  be  for  the  establish- 
ment of  two  relays  to  bring  Memphis  tv  pro- 
grams to  Kennett  community  television  sub- 
scribers. First  relay  will  be  at  Osceola,  Ark.,  45 
miles  from  Memphis.  Second  station  will  be  at 
Kennett.  45  miles  from  Osceola. 

The  Belknap  group  also  plans  to  feed  pro- 
grams to  Poplar  Bluff,  Mo.,  if  and  when  a  com- 
munity tv  system  is  established  there. 


FIRST  BMI  Program  Clinic  in  Honolulu  was  held  Jan.  6-7  at  the  Hotel  Halekulani, 
Hawaii.  Among  the  attendees  are  (I  to  r)  Murray  Arnold,  WIP  Philadelphia;  J.  Leonard 
Reinseh,   WSB-AM-FM-TV  Atlanta;   Ben   Laird,   WDUZ  Green   Bay,   Wis.;    Phil  Lasky, 
KSFO-KPIX  (TV)  San  Francisco,  and  Harry  Spence,  KXRO  Aberdeen,  Wash. 
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SRA'S  SPOT  RADIO  CRUSADE  PLANS 
BIG  INCREASE  IN  1954  ACTIVITIES 


Joint  meeting  of  Crusade's  Station 
decides  to  increase  Crusade  selling 
and  establish  a  scale  of  dues.  SRA 
of  1953  efforts. 

DECISION  to  increase  selling  activities  of  the 
Crusade  for  Spot  Radio  during  1954,  to  raise 
a  fund  roughly  three  times  the  Crusade's  1953 
budget  and  to  establish  a  scale  of  dues  based 
on  the  one-time  daytime  one-minute  rate  of 
each  subscribing  station  was  made  at  a  joint 
meeting  of  the  new  Station  Advisory  Board  of 
the  Crusade  for  Spot  Radio  and  the  board  of 
directors  of  Station  Representatives  Assn.,  held 
Tuesday  in  New  York. 

Extraordinary  Results— Blair 

The  Crusade,  launched  last  March  under 
SRA  auspices  and  financed  by  subscriber  radio 
stations  now  totaling  318,  produced  immediate 
and  extraordinary  results,  John  Blair,  head  of 
his  own  station  representative  organization  and 
president  of  SRA,  said  in  opening  the  all-day 
conference.  The  exceptional  volume  of  spot 
business  which  stations  enjoyed  during  the  final 
quarter  of  1953,  which  he  described  as  an  all- 
time  high,  Mr.  Blair  attributed  directly  to  the 
practical  work  of  the  Crusade. 

The  large  sales  results  of  advertisers  using 
national  spot  radio,  Mr.  Blair  said,  are  both  a 
cause  and  an  effect  of  a  new  philosophy  which 
is  becoming  more  and  more  dominant  in  the 
plans  of  advertisers  and  their  agencies.  "This  is 
the  philosophy  of  complete  marketing  knowl- 
edge," he  stated.  "It  embraces  plans  based  on 
accurate  knowledge  of  market-by-market  dis- 
tribution, opportunities,  consumer  attitudes, 
competition,  plus  the  implementation  of  that 
complete  knowledge  by  the  use  of  the  number 
of  stations,  programs,  budgets,  use  of  local 
personalities,  etc.,  market  by  market." 

Mr.  Blair  said  it  is  the  policy  of  the  Crusade 
to  do  all  its  promotion  work  in  cooperation 
with  the  sales  activities  of  the  representatives, 
so  that  practical  sales  results  may  ensue.  When 
presentations  for  spot  radio  are  made  to  adver- 
tisers or  advertising  agencies,  they  are  tailored 
to  fit  the  specific  needs  of  their  individual  ac- 
counts, giving  the  SRA  members  who  also 
attend  these  clinic  sessions  material  for  direct 
sales  pitches  for  their  stations  following  the 
meetings. 

In  addition  to  these  clinics,  the  Crusade 
activities  also  include  solicitations  of  specific 
accounts,  operating  as  a  service  department  for 


Advisory  Board  and  SRA  board 
activities,  triple  its  1953  budget 
President  John  Blair  tells  success 


advertisers  and  agencies,  issuing  bulletins  to 
Crusade  subscribers  and  the  preparation  and 
dissemination  of  publicity  on  spot  radio,  Reg 
Rollinson,  general  manager  of  the  Crusade,  said 
in  his  report  to  the  Station  Advisory  Board. 

Plans  for  expanding  the  scope  of  Crusade 
activities  were  discussed  by  the  board,  which 
adopted  an  enthusiastic  report  on  the  first  year's 
activities  that  will  shortly  be  sent  to  all  U.  S. 
radio  stations  with  the  goal  of  increasing  the 
number  of  Crusade  subscribers  and  so  provid- 
ing finances  for  these  added  endeavors  on  be- 
half of  spot  radio.  An  immediate  project  is  to 
add  personnel  to  work  on  accumulating  in- 
formation on  spot  radio  advertising  for  use  in 
specific  presentations,  freeing  Mr.  Rollinson  to 
spend  more  time  outside  of  New  York,  where 
he  has  concentrated  most  of  his  activities  in  the 
past  year.  Chicago,  Detroit,  St.  Louis,  and  Los 
Angeles  are  among  cities  in  which  it  is  hoped 
the  Crusade  can  make  its  presentations  to  ad- 
vertisers and  agencies  during  1954. 

To  do  their  part  in  seeing  that  all  funds  sub- 
scribed to  the  Crusade  are  devoted  to  promot- 
ing spot  radio,  the  members  of  the  Station 
Advisory  Board  voted  to  pay  their  own  expenses 
in  traveling  from  their  stations  to  attend  the 
New  York  meeting. 

Flanagan  Presides 

Thomas  F.  Flanagan,  SRA  managing  direc- 
tor, presided  at  the  day-long  session  Monday. 
Eight  of  the  nine  Station  Advisory  Board  mem- 
bers attended  the  meeting:  Harry  Burke,  KFAB 
Omaha;  Robert  B.  Jones  Jr.,  WFBR  Baltimore; 
Richard  H.  Mason,  WPTF  Raleigh;  William 
McGrath,  WHDH  Boston;  Philip  Merryman, 
WICC  Bridgeport;  Charles  F.  Phillips,  WFBL 
Syracuse;  Odin  S.  Ramsland,  KDAL  Duluth; 
Ben  Strouse,  WWDC  Washington.  The  ninth 
member  of  the  board,  Leslie  L.  Kennon,  KWTO 
Springfield,  Mo.,  was  unavoidably  absent. 

SRA  representation  at  the  meeting,  in  addi- 
tion to  Mr.  Blair,  included:  Adam  Young, 
Adam  J.  Young  Jr.  Inc.;  Robert  Meeker  and 
Louis  Moore,  Robert  Meeker  Assoc.;  Russel 
Woodward,  Free  &  Peters;  Arthur  McCoy, 
Avery-Knodel;  Russ  Walker,  John  E.  Pearson 
Co.;  Wells  Barnett,  John  Blair  &  Co. 


MEMBERS  of  the  Station  Advisory  Board  of  the  Crusade  for  Spot  Radio  and  officers  and 
directors  of  Station  Representatives  Assn.  who  met  last  week  at  the  Hotel  Biltmore,  New 
York,  were  (I  to  r):  seated,  Reg  Rollinson,  SRA  director  of  advertiser  relations;  Harry 
Burke,  KFAB  Omaha,  Neb.;  Philip  Merryman,  WICC  Bridgeport,  Conn.;  Ben  Strouse, 
WWDC  Washington;  T.  F.  Flanagan,  SRA  managing  director;  Charles  F.  Phillips,  WFBL 
Syracuse,  N.  Y.;  William  R.  McGrath,  WHDH  Boston;  standing,  Louis  Moore,  Robert 
Meeker  Assocs.;  Russell  Woodward,  Free  &  Peters;  Russell  Walker,  John  E.  Pearson  Co.; 
Richard  H.  Mason,  WPTF  Raleigh,  N.  C;  Robert  B.  Jones  Jr.,  WFBR  Baltimore;  Odin  S. 
Ramsland,  KDAL  Duluth,  Minn.;  John  Blair,  John  Blair  &  Co.;  Robert  Meeker,  Robert 
Meeker  Assocs.;  Art  McCoy,  Avery-Knodel,  and  Wells  Barnett,  John  Blair  &  Co. 


Ike's  Likes 


AN  ENTERTAINMENT  program  geared 
to  President  Eisenhower's  favorite  per-! 
formers  and  types  will  be  put  together  by! 
CBS'  task  network  for  the  annual  dinner) 
of  the  Radio  &  Television  Correspondents 
Assn.  The  dinner  will  be  held  Saturday, 
Feb.  6,  at  the  Statler  Hotel,  Washington 
Bill  Henry  is  chairman  of  the  dinner  com 
mittee. 

The  President  did  not  attend  last  year'sC 
dinner,  held  shortly  after  the  inaugural 
tion,  but  some  weeks  ago  accepted  an  in- 
vitation to  the  1954  affair. 

Tentatively  billed  for  the  program  isr 
Jane  Froman,  singer,  whom  the  Presi-1 
dent  admires  for  her  talent  as  well  as  herL 
courage  in  the  long  recovery  from  serious, 
injuries  suffered  in  a  plane  accident. 
While  CBS  is  putting  the  program  to- 
gether, the  talent  will  be  drawn  from  all 
networks. 


Local  Retailers  Target 
In  BAB  Community  Pu$ 

A  FAST-BREAKING  OFFENSIVE  in  BA 
campaign  to  turn  the  "big  retailer"  into  a  bigl 
radio  user — through  joint  efforts  of  all 
radio  stations  of  the  community  —  will 
launched  this  week  and  next  in  six  cities,  vr 
the  timetable  for  the  future  calling  for  sim 
campaigns  to  be  made  in  a  total  of  40  mark 
by  summer.. 

Under  the  plan,  BAB  member  stations  i,j 
community  pick  out  three  top  local  adverti:: 
and  arrange  for  presentations  by  BAB  on 
power  of  radio  as  a  selling  force.  Executi 
of  all  the  stations  sit  in  on  these  meeth 
while  BAB  executives  make  the  presental 
on  behalf  of  all  of  them  by  pointing  out  rad 
effectiveness  as  an  advertising  medium. 

Sessions  of  this  type  are  scheduled  in  | 
cities  this  week  and  next,  with  newly  elec 
BAB  President  Kevin  Sweeney  handling  j, 
presentation  in  each  case.  The  cities:  | 
Francisco,  Seattle,  Portland  (Ore.),  Salt  L 
City,  and  Denver.  Also,  Mr.  Sweeney  \ 
visit  Baltimore  on  Wednesday  for  a  sim 
session,  the  difference  being  that  instead 
appearing  with  the  stations  before  adverti:, 
individually  he  will  address  principal  Baiting 
retailers  assembled  as  a  group. 

The  "sales  committee"  technique,  in  wl 
local  stations  band  together  to  sell  radio  c 
all  rather  than  their  station  individually, 
been  employed  not  only  by  BAB  but  a 
in  a  few  markets,  by  stations  acting  on  tl 
own.  Tulsa  stations  pioneered  the  plan 
proved  it  successful  by  selling  the  city's  lar; 
department  store  a  substantial  radio  sched 

Sales  committee  presentations  already  h 
been  made  in  Cleveland,  Charlotte,  Augu 
(Ga.),  San  Diego,  Los  Angeles  and  Sacramet 
Similar  sessions  in  Chicago  and  Kansas  ( 
are  set  for  mid-February,  and  plans  are  bt 
made  for  one  in  New  York.  In  all, 
Sweeney  reported,  it  is  hoped  that  at  least 
markets  will  have  been  covered  by  next  sumr 

"Instead  of  expending  their  energies  sel!1 
against  one  another,"  Mr.  Sweeney  said,  "l7 
jor  market  stations  have  agreed  with  us  ths 
will  be  more  productive  to  pool  their  eff< 
to  sell  the  radio  medium  to  those  advertisers' 
have  never  really  convinced. 

"Once   the   stations   have   convinced  tl 
advertisers  that  radio  can  and  will  work 
them,  they  can  go  back  to  competing  for 
business." 
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DCAST  LEADERS  took  part  in  Advertising  Council's  Washington 
rence  last  Wednesday.  Left  photo  (I  to  r):  J.  P.  Lewis,  Owens- 
is  Glass  Co.;  Frank  White,  ex-NBC,  now  McCann-Erickson  Intl.; 
B.  West,  Assn.  of  National  Advertisers;  Theodore  S.  Repplier,  Ad- 
ling  Council   President,  and   Philip   L.   Graham,  WTOP-AM-TV, 


Washington  Post,  chairman  of  council.  Right  photo:  Elon  G.  Borton,  Ad- 
vertising Federation  of  America;  Theodore  C.  Streibert,  U.  S.  Informa- 
tion Agency;  Chris  J.  Witting,  Westinghouse  Broadcasting  Co.;  Robert 
Hinckley,  ABC,  and  Joseph  Katz,  Joseph  Katz  Co.  Their  job  is  to  map 
a  campaign  to  sell  America  to  Americans. 


DIO-TV  TO  JOIN  AD  COUNCIL  IN  MOVE 
>  FIGHT  AGAINST  FEARS  OF  DEPRESSION 

jouncil  is  nearly  unanimous  in  endorsing  a  campaign  to  'sell  America 
Americans'  at  a  Washington  conference  last  week  attended  by 
[resident  Eisenhower.  ANA-AAAA  Joint  Committee  Chairman  Wil- 
am  McKeehan  Jr.  outlines  some  economic  'positive  factors.' 


television's  growth,  with  27  million  homes 
equipped  at  the  end  of  1953,  plus  "almost  all 
homes"  having  radios. 

To  meet  the  obvious  needs  of  the  nation 
will  require  over  $500  billion  worth  of  goods 
and  services,  he  said,  including  $40  billion  for 
schools  and  hospitals,  $60  billion  for  highways, 
$100  billion  for  housing  and  $300  billion  for 
industrial  equipment  and  construction. 


IO  and  television  will  join  other  advertis- 
ledia  and  advertisers  in  an  affirmative  cam- 
to  sell  America  to  Americans,  to  be  con- 
d  under  auspices  of  the  Advertising  Coun- 


e  campaign  was  endorsed  by  a  nearly 
imous  showing  of  hands  at  the  council's 
Washington  conference,  held  Monday- 
day  with  President  Eisenhower  and  other 
)fficials  as  speakers.  It  is  designed  to  com- 
whispering  campaigns  about  imminent  re- 
on  or  depression, 
nal  decision  on  the  campaign  will  be  made 
[few  weeks  by  the  Council's  Board  and  Pub- 
folicy  Committee,  now  headed  by  Paul  G. 
man,  Studebaker  Corp.  president. 


Land  of  Great  Promise 

lilip  L.  Graham,  Washington  Post  (WTOP- 
TV)  publisher  and  chairman  of  the  coun- 
board,  told  the  conferees  the  drive  will 
:he  public  that  America  is  a  nation  of  great 
nise.  The  idea  was  developed  by  the  Joint 
mittee  of  Assn.  of  National  Advertisers  and 
American  Assn.  of  Advertising  Agencies, 
h  felt  advertisers  and  media  should  under- 
to  show  that  America  faces  another  "big 
lge"  for  the  better. 

mong  speakers  at  the  Washington  session 
;  Vice  President  Richard  M.  Nixon,  who 
oovMewed  his  recent  globe-circling  tour;  John 
ter  Dulles,  Secretary  of  State;  Roger  M. 
Is,  Deputy  Secretary  of  Defense;  Adm. 
pur  Radford,  chairman,  Joint  Chiefs  of 
jf;  George  M.  Humphrey,  Secretary  of  the 
larg  jjasury,  and  a  group  of  Presidential  aides. 
liedijiLeport  on  the  Better  Schools  drive  was  given 
council  at  a  Monday  business  meeting  by 
x  W.  Coste,  Coca-Cola  Co.,  coordinator; 
'  E.  Larson,  Time  Inc.,  and  William  R. 
er  Jr.,  Benton  &  Bowles,  task  agency, 
he  council  contributes  millions  of  dollars' 
Advertising  annually  to  public  service  cam- 
ast  gns,  cooperating  with  all  branches  of  adver- 
mnfpg. 

pontending  economic  facts  point  to  an  op- 
Mtunity  to  sustain  and  heighten  America's 
ional  prosperity  despite  gloomy  forebodings 
some  quarters  that  an  economic  letup  is 
William  C.  McKeehan  Jr.,  chairman  of 
ANA-AAAA  joint  group,  said  the  whis- 
ing  campaigns  "defy  both  faith  and  reason." 
The  negative  factors  in  the  economic  picture 
ive  received  a  better  press  and  have  been 
te  highly  publicized  than  the  positive  fac- 


tors," he  said.  He  listed  some  of  the  positive 
factors,  backed  by  statistics,  as  the  basis  for 
the  proposed  campaign: 

Population:  Nearly  11,000  babies  born  every 
day.  Every  month  we  add  to  our  population 
more  than  the  equivalent  of  Omaha,  or  a  Nor- 
folk or  a  Toledo. 

Families:  A  larger  proportion  of  our  adult 
population  is  married  than  ever  before.  People 
are  getting  married  younger  and  raising  bigger 
families.  Last  year  births  of  second  children 
were  91%  greater  than  in  1940;  births  of  third 
children  86%  greater;  fourth  children  61% 
greater;  and  fifth  children  more  than  15% 
greater. 

Employment  and  Wages:  Non-agricultural 
employment,  as  of  last  September,  was  20  mil- 
lion higher  than  the  1939  average.  And  the 
discretionary  spending  power  of  the  mass  of 
population  is  five  times  as  great  as  in  1940. 
Even  discounting  for  inflation,  this  will  buy 
more  than  twice  as  much. 

Farms:  Although  six  million  people  have 
shifted  from  farms  since  1940,  improved  mech- 
anization enables  today's  farmer  to  produce 
52%  more  per  man-hour. 

Education:  Compared  with  1940,  there  are 
80%  more  high  school  graduates  in  our  adult 
population.  There  are  55%  more  young  men 
and  women  enrolled  in  colleges  now. 

In  addition,  the  study  cites  increased  sav- 
ings which  now  run  farther  ahead  of  spending, 
proportionately,  than  in  1940;  technological 
progress  in  industry,  better  eating  habits,  more 
time  for  leisure,  travel  and  cultural  pursuits 
and  a  great  renewal  of  spiritual  interest. 

In  listing  elements  in  the  nation's  expansion, 
Mr.  McKeehan  pointed  to  the  importance  of 


TWO  TRIOS  at  Advertising  Council  con- 
ference head  table.  Top  photo  (I  to  r):  Paul 
G.  Hoffman,  Studebaker  Corp.;  Roger  M. 
Kyes,  Deputy  Secretary  of  Defense,  and 
Mrs.  Oveta  Culp  Hobby,  Secretary  of  Health, 
Education  &  Welfare.  Bottom:  Sherman 
Adams,  Assistant  to  the  President;  C.  E. 
Wilson,  chairman  of  the  Council's  advisory 
committee,  and  Walter  Williams,  Under- 
secretary   of  Commerce. 


ELLIOTT  PRAISES  COLOR  TO  NRDGA 


COLOR  television  can  display  soft  goods  as 
dramatically  and  effectively  as  they  are  shown 
on  the  sales  floor  of  a  store,  J.  B.  Elliott,  exec- 
utive vice  president  in  charge  of  the  Consumer 
Products  Division  of  RCA,  told  delegates  to 
the  43rd  annual  convention  of  the  National 
Retail  Dry  Goods  Assn.  in  New  York  last 
week. 

Mr.  Elliott  made  this  assertion  in  a  talk 
on  "Promoting  Through  Color  Tv"  at  a  sales 
promotion  division  session  on  Wednesday. 
He  prefaced  his  contention  with  an  admission 
that  black-and-white  tv  "has  not  helped  soft 
goods  and  furniture  as  much  as  it  has  some 
other  types  of  merchandise,"  but  pointed  out 
that  color-appeal  goods,  such  as  rugs,  drap- 
eries, clothes,  wallpaper,  furniture  and  fabric 
can  acquire  enhanced  saleability  through  color 
tv. 

Mr.  Elliott  prophesied  a  continuing  growth 
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in  color  tv  that  would  result  in  more  than 
10  million  tv  receivers  in  American  homes  by 
the  end  of  1958.  He  said  that  the  tv  manu- 
facturing industry  could  be  expected  to  pro- 
duce about  100,000  color  sets  this  year,  with 
production  and  distribution  expected  to  be 
increased  sharply  thereafter. 

Color  tv,  Mr.  Elliott  maintained,  will  func- 
tion with,  not  in  opposition  to,  black-and-white 
tv.  He  said  color  tv  is  an  additional  service, 
pointing  out  that  the  various  broadcasting 
media — am  and  fm  radio,  black-and-white  and 
color  tv — fulfill  different  needs. 

Among  the  points  cited  by  Mr.  Elliott  as 
contributing  to  a  successful  merchandising 
campaign  were  the  limiting  of  tv  lines  to  two 
or  three,  or  at  most,  four;  conducting  of  home 
demonstration  campaigns;  placing  of  sales 
emphasis  on  quality,  performance  and  enter- 
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tainment  rather  than  price  alone,  and  giving 
of  the  best  service  possible  to  gain  satisfied 
customers. 

In  contrast  with  Mr.  Elliott,  Bernice  Fitz- 
Gibbon,  advertising  director  of  Gimbel's,  New 
York,  defended  the  newspaper  as  "the  only 
constant  medium  that  will  bring  daily  traffic 
to  a  store,"  and  at  the  same  time  sharply  criti- 
cized television  as  a  medium  of  retail  adver- 
tisement.   Miss  Fitz-Gibbon  added: 

How  very  different  a  climate  is  this  from  the 
one  in  which  the  ads  or  commercials  on  tele- 
vision find  themselves.  There  the  commercials 
are  an  intrusion,  an  outrageous  interruption  in 
the  entertainment,  which  is  the  primary  business 
of  tv.  The  commercial  is  the  grim  penalty  one 
pays  to  hear  Lucy  or  Fred  Waring.  Imagine 
how  distressing  it  would  be  to  have  your  "New 
York  Times"  snatched  away  by,  say,  Gulden's 
Mustard,  who  would  say,  "Now  you  can't  read 
Meyer  Berger  or  Arthur  Krock  unless  you  listen 
to  a  mustard  commercial  for  three  minutes." 
Suppose  you  had  just  settled  down  with  a 
Walter  Kerr  dramatic  review  when  a  shrill 
"Better  buy  Bird's  Eye"  would  beat  in  your 
ear  drum?  Tell  me,  would  that  be  a  good 
climate  in  which  to  send  out  your  selling 
message? 

The  obvious  weakness  of  tv  commercials, 
Miss  Fitz-Gibbon  continued,  is  proved  by  "the 
fact  that  the  sponsor  feels  it's  necessary  to 
force  the  star  per- 
former in  his  show 
to  go  into  rhapsod- 
ical eulogies  over 
the  product."  She 
asked  if  anyone 
could  imagine 
Anne  O'Hare  Mc- 
Cormick  "jumping 
in  and  writing  the 
ads  on  Gimbel's 
white  sale." 

At  the  opening 
session  of  the 
NRDGA  convention 
on  Monday,  Frank 
Freiman,  president  of  the  Magnavox  Co.,  Fort 
Wayne,  received  a  silver  plaque  award  for 
"his  continued  efforts  in  the  interest  of  good 
retail  manufacturer  relations  which  have  won 
for  him  the  admiration  and  good  will  of  the 
nation's  retailers." 


Mr.  Freiman 


NARTB  BOARDS  SET 
FOR  PHOENIX  MEET 

NARTB  Radio  and  Television  boards  will 
meet  Thursday  through  Saturday  at  Camelback 
Inn,  Phoenix,  Ariz.,  to  set  policies  for  the  year 
and  go  over  association  finances  and  opera- 
tions |B»T,  Jan.  4]. 

Preliminary  meeting  was  held  Friday  by  the 
Convention  Committee,  headed  by  Kenyon  R. 
Brown,  KWFT  Wichita  Falls,  Tex.  The  com- 
mittee is  working  out  plans  for  the  May  23-27 
convention  at  the  Palmer  House,  Chicago. 

In  Arizona  for  the  meetings  from  NARTB 
headquarters  are  Harold  E.  Fellows,  president; 
Judge  Justin  Miller,  chairman  of  the  board; 
Robert  K.  Richards,  administrative  vice  pres- 
ident; C.  E.  Arney  Jr.,  secretary-treasurer;  Ed 
Bronson,  Tv  Code  administrator;  Thad  Brown. 
Iv  vice  president-counsel.  George  J.  Higgins, 
KMBC  Kansas  City,  is  attending  as  chairman 
of  the  NARTB  Sports  Committee  and  John  E. 
Fetzcr,  WKZO-TV  Kalamazoo.  Mich.,  as 
chairman  of  the  NARTB  Television  Code 
Review  Board. 

Industry  interest  will  be  directed  to  whatever 
action  the  Tv  Board  takes  on  the  television 
circulation  measurement  project,  instigated  in 
December  1952  and  under  development  last 
spring. 

A  proposal  to  undertake  a  pilot  study  during 
the  spring  will  he  submitted  to  the  video  di- 
rectors for  action. 


TV  IS  DEVELOPING  LOCAL  APPROACH, 
KTTV'S  MOORE  TELLS  AAW  DELEGATES  || 

Varying  program  tastes  from  city  to  city  will  affect  the  network, 
the  station,  the  talent,  the  advertiser  and  the  agency,  Richard 
Moore,  KTTV  (TV)  Hollywood  vice  president-general  manager,  tells 
Advertising  Assn.  of  the  West. 

TELEVISION  eventually  will  develop  into 
a  basically  local  medium,  Richard  A.  Moore, 
KTTV  (TV)  Hollywood  vice  president-general 
manager,  told  a  three-day  mid-winter  confer- 
ence of  the  Advertising  Assn.  of  the  West  as 
guest  speaker  at  a  Jan.  9  luncheon  at  Tucson's 
El  Conquistador  Hotel. 

"The  trend  of  tv  toward  the  local  approach 
will  affect  fundamentally  the  network,  the 
station,  the  talent,  and,  most  directly,  the 
advertiser  and  advertising  agency,"  he  said, 
adding  that  "all  business  is  local  and  every 
community  is  different  in  a  thousand  different 
ways  in  tastes  and  buying  habits. 

"A  leading  audience  participation  show  gets 
a  19  rating  in  Washington,  D.  C,  and  a  31 
in  Baltimore,  playing  to  these  neighboring 
cities  at  the  same  time,"  he  stated.  "A  top 
comedy  show  gets  almost  double  the  audience 
of  each  of  the  four  principal  West  Coast  cities 
as  compared  to  four  principal  East  Coast 
cities. 

"Take  the  two  cities  which  are  most  com- 
parable in  size  and  where  the  audiences  have 
the  widest  choice  in  programming,  Los  An- 
geles and  New  York,  with  seven  stations  each," 
he  continued.  "A  well-known  dramatic  pro- 
gram has  a  17  rating  in  New  York  and  an 
8  in  Los  Angeles.  A  children's  variety  show 
has  a  14  in  New  York  and  an  8  in  Los  Ange- 
les. A  top  mystery  has  a  41  against  an  11. 
A  variety  show  gets  an  11  in  New  York  but 
a  24  in  Los  Angeles.  One  of  the  newer  situa- 
tion comedies  gets  a  14  in  New  York  and  a 
26  in  Los  Angeles." 

Extraordinary  Impact 

Advertisers  and  their  agencies,  as  well  as 
broadcasters  are  recognizing  the  extraordi- 
nary impact  which  tv  can  offer  on  a  local 
basis,  Mr.  Moore  stated. 

"Chevrolet,  for  instance,  is  sponsoring  Jack 
Webb  in  Badge  714  and  William  Bendix  in 
Life  of  Riley  on  a  local  station  (KTTV,  via 
syndication),  in  a  time  period  particularly 
suited  to  getting  large  audiences  in  Los 
Angeles." 

Other  examples  of  the  trend  toward  the 
local  approach  Mr.  Moore  gave  was  the  na- 
tional or  regional  advertiser  who  buys  his 
own  program  produced  on  film,  and  in  effect 
establishes  his  own  network — "a  network  in 
the  sense  that  the  advertising  agency  clears 
the  time  on  the  stations  and  in  markets  want- 
ed, for  52  weeks  or  for  the  seasonal  period 
best  suited  for  its  needs." 

The  list  of  these  "advertiser"  networks  is 
growing,  he  said,  and  already  includes  the 
Kellogg  Co.,  Canada  Dry,  Coca-Cola,  P. 
Lorillard,  Pacific  Coast  Borax,  Olympia  Beer, 
Gallo  Wine,  and  Standard  Oil  Co.  of  Cali- 
fornia. 

"The  program  producers,  as  well  as  top 
names  in  program  talent,  likewise  provide  an 
interesting  forecast  of  the  shape  of  things  to 
come  in  television,"  Mr.  Moore  said. 

Gov.  Howard  Pyle  of  Arizona,  a  former 
broadcaster  and  a  -speaker  at  the  conference, 
discussed  "Responsibility  in  Advertising." 
Robert  R.  Gros,  AAW  president,  presided 
ovei  sessions  which  began  Jan.  8. 


JOHN  CORY  (I),  Free  &  Peters  vice  presi 
dent,  receives  gavel  as  president  of  thi 
newly-formed  Broadcast  Executives  Club  o 
Chicago,  from  Howard  B.  Meyers,  presiden 
of  Chicago  Radio  Management  Club,  whicl 
was  succeeded  by  BEC. 

Broadcast  Executives 
Form  Chicago  Club 

FORMATION  of  the  Broadcast  Executiv 
Club  of  Chicago,  with  John  Cory  of  Free 
Peters  as  president,  was  announced  at  an  I 
ganizational  meeting  in  that  city  last  fortnig 
[Closed  Circuit,  Jan.  11]. 

The  club  will  emphasize  the  buying  and  se 
ing  of  radio  and  television  as  advertising  V 
hides  in  comparison  with  other  media. 

The  new  club  was  formed  by  key  person^ 
of  the  dormant  Chicago  Radio  Manageme: 
Club,  including  Howard  B.  Meyers  of  Venaj 
Inc.,  after  a  proposal  for  merging  with  tl 
Chicago  Television  Council  fell  through  la 
fall. 

Also  elected  to  office  were  Art  Harre,  WEN1 
first  vice  president;  Gale  Blocki,  BAB,  secori 
vice  president;  Gwen  Dargle,  Foote,  Cone 
Belding,   secretary,   and   Ruth   Babick,  Earl 
Ludgin  &  Co.,  treasurer. 

Next  meeting  of  the  club  will  be  held  Fe 
6.  Researcher  Alfred  Politz  will  speak,  i 
specialist  on  color  tv  will  address  the  Man 
session. 

The  membership  committee  is  headed  by  K 
Kennelly,  timebuyer  at  Olian  &  Bronner,  C 
cago.    The  new  organization  hopes  to  build 
membership  among  buyers,  sellers  and  resear 
executives  connected  with  broadcast  media. 


Film  Hours  Exceed  Live, 
NARTB  Manual  Reports 

AVERAGE  hours  of  film  programming  excee 
average  live  hours  at  tv  stations,  according  1 
a  tv  film  manual  published  by  NARTB. 
covers  hours  and  costs,  case  histories  and  sti 
tion  comments,  with  stations  divided  into 
come  groups  under  $50,000  and  over  $1 
lion  annually. 

The  under-$50,000  group  averaged  10 
hours  of  live  and  26.54  of  film  programmi 
per  week,  with  the  above-$l   million  grot 
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WHO 


and  Get  Iowa's  Metropolitan  Areas. 
Pica  the  Remainder  of  Iowa! 

TAKE  HOME  FURNISHINGS  SALES,  FOR  INSTANCE! 

6.7%  CEDAR  RAPIDS 

9.6%  TRI-CITIES  •  • 

12.7%  DES  MOINES  • 

2.4%  DUBUQUE-  • 

3.7%  SIOUX  CITY  • 

6.3%  WATERLOO  • 

60.7%  REMAINDER  OF  STATE 


Figures  add  to  more  than  100% 
because  Rock  Island  County,  Illinois 
is  included   in  Tri-Cities. 


THE  "REMAINDER  OF  IOWA"  ACCOUNTS  FOR  THESE  SALES; 

(Which  You  MISS  Unless  You  Cover  the  Entire  State) 

65.4%  Food  Stores 

61.6%  Eating  and  Drinking  Places 

44.8%  General  Merchandise  Stores 

55.6%  Apparel  Stores 

60.7%  Home  Furnishings  Stores 

65.1%  Automotive  Dealers 

73.2%  Filling  Stations 

79.6%  Building  Material  Groups 

60.4%  Drugstores 

Source:  1952-'53  Consumer  Markets 
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MISSOURI 


FREE  &  PETERS,  INC.,  National  Representatives 


BUY  ALL  of  IOWA- 
Plus  "Iowa  Plus"— with 

Wltil® 

Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 


WMCT's  new  1088  ft.  towe 

and  100,000  watts  maximum  powe 


new 


sell-in-the-shade' 


WALNUT  RIDGE  ♦              /.  keNNETT  I 
PARAGOULD  •    L  1\ 


BLYTHEVILLE  •    j,  TENN. 

HIGH-GRADE  •  HUMBOLDT 

PRIMARY  j?SERVICE 


MAYFIELD 


UNION  CITY 
DYERSBURG  •  PARIS 


jjP  WMCT 

•  JACKSON 

%A  CHANNEL  5 

SAVANNAH 

MEMPHIS 

• 

\ 

CORINTH      >  • 

HOLLY  SPRINGS 
OXFORD 
CLARKSDALE 


.  FLORENCE 

NEW  ALBANY 


MISS. 


aLa.i 


•TUPELO 


•  GRENADA 

•  GREENWOOD 
GREENVILLE 


DATA 

WMCT,  Channel  5,  Memphis 

•  Now  operating  on  full  maximum  power  of  100,000 
watts. 

•  One  of  America's  tallest  Television  Towers 

•  1335  feet  above  sea  level 

•  1013  feet  above  average  terrain 

•  1088  feet  above  ground 

Memphis'  and  the  Mid- South  s  tallest  TV  tower 


ow 


•  highest  grade  signal  service 

•  clearest  picture  in  this 

from  Memphis,  Tennessee 


With  the  operation  of  WMCT's  new  tower,  on  preferred  "low-band"  Chan- 
nel 5,  a  vast  new  area  in  the  Mid-South  will  be  afforded  clearer  pictures  and 
improved  signal  reception. 

The  previous  "fringe"  area  has  been  pushed  back  from  a  65  mile  mark  out  to 
a  general  radius  of  approximately  135  miles. 

This  represents  a  100%  or  more  increase  in  coverage  for  WMCT — and 
means  more  people  will  see  and  hear  your  selling  story  better,  with  the  highest 
quality  reception  from  Memphis  provided  by  any  other  Mid-South  station. 


TENN.    SHADED  AREA  IN  TERMS  OF  PEOPLE  AND  BUYING  POWER 


MISS. 


The  figures  to  the  right  reflect  only 
the  shaded  area  as  shown  in  the  map 
on  the  page  to  the  left.  They  do  not 
include  population,  retail  sales,  or  ef- 
fective buying  power  of  urban  Mem' 
phis  and  the  territory  within  65 
miles  of  Memphis,  all  of  which  are 
of  course  covered  with  high  grade 
primary  service  by  WMCT. 


Population  1 ,834,700 

Retail  sales  $1,460,688,000 

Effective 

buying  power  $1,291,398,000 


WMCT 

Memphis'  first  TV  Station 


MEMPHIS 

Channel  5 


NBC-TV-BASIC 


WMC  WMCF  WMCT 


Now  100.000  Watts 


Also  affiliated  with  ABC  and  DUMONT 


Owned  and  operated  by 
The  Commercial  Appeal 


I 


National  Representatives 
The  Branham  Co. 


averaging  32.50  hours  of  live  and  42.20  of 
film  programming.  A  cost  study  showed  aver- 
age live  costs  per  hour  of  about  $85  compared 
to  $126  for  film.  Maximum  yearly  estimated 
cost  of  programming  film  and  operating  film 
facilities  ranged  from  $150,000  in  the  under- 
$50,000  group  to  $716,000  for  stations  over 
$1  million. 

An  industrywide  tv  survey  by  B»T  shows 
non-network  film  programs  are  occupying  a 
slightly  higher  share  of  the  program  time  of 
interconnected  network  tv  stations  [B»T,  Jan. 
11].  This  study  covers  program  originations 
by  interconnected  network  affiliates,  non-inter- 
connected network  affiliates  and  non-network 
stations. 


Truman  Tells  RTES 
Of  His  'High  Regard' 

Former  President  says  that 
goes  for  the  broadcasters  as 
well  as  their  media.  Lauds 
media  for  aid  to  communica- 
tion between  individuals,  and 
tv  for  educational  promise. 

HIGH  praise  for  the  broadcast  media  in  their 
important  role  of  aiding  communication  be- 
tween individuals,  on  which  he  said  our  civiliza- 
tion is  based,  was  voiced  Monday  by  Harry  S. 
Truman  in  an  informal  talk  at  a  luncheon  meet- 
ing of  Radio  &  Television  Executives  Society  at 
New  York's  Roosevelt  Hotel. 

The  former  President  said  he  had  "high  re- 
gard" for  the  broadcast  media  and  for  the 
broadcasters  who,  he  said,  had  treated  him 
kindly  in  his  numerous  appearances  before 
microphone  and  camera,  both  as  President  and 
as  a  private  citizen. 

Admitting  that  he  enjoyed  "viewing  televi- 
sion" as  well  as  "being  on  it  once  in  a  while." 
he  told  the  600  RTES  members  and  guests  in 
his  audience  that  whenever  his  daughter  Mar- 
garet, "my  partner,  here,"  is  on  tv  they  can 
count  on  at  least  two  viewers  in  Independence, 
Mo. 

Tv— Great  Asset 

In  a  more  serious  vein,  Mr.  Truman  said 
that  "television  in  the  long  run  can  be  the 
greatest  educational  asset  that  this  country  or 
the  world  has  ever  had. 

"Communication  between  individuals  is  the 
fundamental  basis  of  civilization  as  we  know 
it."  the  former  President  said.  "Television  gives 
us  an  unusual  opportunity.  The  actual  person 
is  before  you;  you  can  read  his  face,  study  his 
features." 

There  is  a  danger  that  tv  may  be  used  for 
"pure  propaganda"  purposes,  Mr.  Truman 
warned.  He  urged  broadcasters  not  to  let  this 
happen.  "I  hope  television  and  radio  broad- 
casting will  never  become  a  mudslinging 
medium,"  he  said,  adding,  "and  1  don't  think 
it  will." 

Answering  audience  queries,  Mr.  Truman 
said  the  question  of  telecasting  White  House 
press  conferences  should  be  left  up  to  the 
President.  On  the  advisability  of  tv  coverage 
Of  Congress,  Mr,  Truman  smilingly  counter- 
asked  whether  "any  of  you  ever  sat  in  the 
gallery  and  watched  Congress  work."  After 
loud  laughter  that  greeted  that  remark,  he  com- 
mented. "I  think  you've  answered  yourself." 

II  V  Kaltenborn,  only  commentator  ever 
publicly  to  be  imitated  by  a  President,  pre- 
sented to  Mr.  Truman,  only  President  ever 
publicly  to  imitate  a  commentator,  the  micro- 
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phone  which  Mr.  Kaltenborn  had  used  on  elec- 
tion night,  1948,  when,  as  he  put  it,  "President 
Truman  was  sleeping  the  sound  sleep  of  one 
who  knows  he's  done  his  best  and  is  willing  to 
leave  the  decision  up  to  the  public,  while  I  was 
awake,  or  thought  I  was."  In  the  early  morning 
hours  Mr.  Kaltenborn  had  said  that  while  Mr. 
Truman  was  then  ahead,  when  the  rural  dis- 
tricts were  heard  from  Mr.  Dewey  would  be 
elected.  That  remark  was  subsequently  quoted 
by  President  Truman  in  Mr.  Kaltenborn's  dis- 
tinctive clipped  syllables. 

In  accepting  the  gift,  Mr.  Truman  again 
mimicked  Mr.  Kaltenborn  in  stating  that  the 
microphone  would  always  be  treasured  among 
the  other  mementos  in  Mr.  Truman's  library. 

George  Shupert,  ABC  vice  president  and 
RTES  president,  presided  at  the  luncheon  meet- 
ing. 

First  few  minutes  of  the  former  President's 
remarks  were  covered  by  several  tv  film  crews, 
including  those  of  CBS  and  NBC,  the  camera- 
men cutting  off  on  cue  to  permit  Mr.  Truman 
to  speak  informally.  Cameras  covered  Mr. 
Kaltenborn's  presentation  of  the  microphone. 


A  SLIP  in  the  Night  is  commemorated  as 
H.  V.  Kaltenborn,  dean  of  broadcast  com- 
mentators, presents  to  former  President 
Harry  S.  Truman  the  microphone  through 
which  Mr.  Kaltenborn  broadcast  the  1948 
election  night  opinion,  subsequently  proved 
erroneous,  that  Mr.  Dewey  would  be  elected 
when  the  count  was  all  in.  Mr.  Truman's 
mimicry  of  that  Kaltenborn  broadcast  made 
history  as  the  first  public  imitation  of  a 
commentator  by  a  President. 

SCRTBA  Meets  Jan.  28-30 

SOUTH  CAROLINA  Radio  &  Television 
Broadcasters  Assn.  will  hold  its  annual  conven- 
tion Ian.  28-30  at  the  Clemson  House.  Clemson, 
S.  C.  Featured  speakers  will  include  Fred 
Palmer,  management  consultant;  Ralph  Hardy, 
NARTB;  John  Fulton,  WQXI  Atlanta,  and 
Frank  human.  WDNC  Durham.  N.  C.  Gaines 
Kelley.  WFMY-TV  Greensboro.  N.  C,  will 
moderate  a  tv  panel  talk. 


Network  Radio  Mature 
Karol  Tells  AMA  Grou 

More   and    more  advertisers 

are  discovering  network  radio, 

CBS  Radio's  John  Karol  tells 

marketing  group,  citing  new  • 

fields  of  listenership. 

CONFIDENCE  that  "network  radio  has  coi 
of  age"  and  that  "more  and  more  makers 
more  and  more  products  are  realizing  it"  w 
expressed  by  lohn  Karol,  vice  president 
charge  of  sales  for  CBS  Radio,  in  an  addre 
before  the  Philadelphia  chapter  of  the  Ame 
can  Marketing  Assn.  last  Thursday. 

He  conceded  that  "it  is  true  that  not  i 
media  are  good  for  all  advertisers,"  but  mai 
tained  that  "there  is  enough  variety  of  ad\{ 
tisers  to  support  all  media." 

No  medium  "has  been  researched  so  intense 
for  so  long  as  network  radio,"  and  radio  h 
consistently  under-estimated  itself,  especially 
listener-counting,  he  asserted. 

With  the  advent  of  television,  Mr.  Kai 
continued,  "when  radio  listening  in  the  livi; 
rooms  of  America  started  to  drop  off  sharpl 
it  seemed  that  all  radio  listening  was  droppi! 
off.  Then  we  began  discovering  that  peof 
were  moving  their  sets  to  other  rooms  a; 
listening  there.  We  found  that  tv  set  owne 
had  more  [radio]  sets  in  more  locations  th 
radio-only  families.  And  gradually  adjustmei 
are  being  made  in  measuring  that  will  inclu 
listening  in  more  rooms  of  the  home." 

Noting  that  13.5  million  radios  were  pr 
duced  last  year;  some  115  million  produced 
the  last  eight  years,  he  said,  "there  are  over 
million  automobiles  with  radio  sets  and  the 
are  millions  and  millions  of  portables.  .  . 
During  some  hours  of  the  week,  this  out-c 
home  listening  adds  as  much  as  30%  to  thei 
home  audience. 

"However,  even  in  our  consistent  system 
under-estimating,  we  find  that  36  million  horn 
listen  to  nighttime  radio  in  the  course  of 
week  and  that  these  homes  listen  an  avera 
of  9  hours  and  20  minutes.  We  find  that  • 
million  homes  listen  to  daytime  radio  .... 
average  of  15  hours  and  46  minutes"  per  wee! 

No  Signs  of  Recession 
In  Advertising — West 

THERE  are  no  signs  of  any  recession  in  advt 
tising,  which  this  year  probably  will  run  abc 
10%  above  the  1953  volume,  but  there  a 
many  indications  that  advertisers  are  going 
exert  pressure  to  get  bigger  returns  from  thi 
advertising  expenditures,  Paul  West,  presider 
Assn.  of  National  Advertisers,  said  Thursday. 

Contacts  lately  with  the  nation's  leading  a 
vertisers,  Mr.  West  said,  have  confirmed  tl 
findings  of  the  ANA  fall  survey  of  advertisii 
plans,  which  indicated  a  general  increase 
advertising  appropriations  for  1954.  With  ; 
expanded  job  of  promoting  new  products  ai 
new  markets  and  with  increased  costs,  adve 
tising  expenditures  can  hardly  help  but  go  « 
Mr.  West  said. 

Asked  about  the  effects  of  the  end  of  tl 
excess  profits  tax.  Mr.  West  and  other  AN 
officials  said  that  these  have  been  greatly  e 
aggerated.  At  recent  informal  meetings,  whe 
small  groups  of  advertisers  get  together 
discuss  mutual  problems  under  the  ANA  aeg 
excess  profits  taxes  have  not  been  mentiom 
unless  ANA  raised  the  point  and  then  the  col  In 
sensus  was  that  very  little  advertising  was  d 
pendent  on  the  tax  situation. 
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WSJV-TV.  ELKHART,  INDIANA.  JOHN  F.  DILLE,  JR.,    PRESIDENT  AND  GENERAL  MANAGER 
JOHN  J.  KEENAN,   COMMERCIAL  MANAGER 
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TRADE  ASSNS. 


Advertising's  'Week' 

ADVERTISING  Recognition  Week,  an 
Advertising  Assn.  of  the  West  project 
conducted  throughout  1 1  western  states 
and  western  Canada  for  the  past  five 
years,  will  be  observed  nationally  Feb. 
14-20  inclusive,  with  the  theme  "Ad- 
vertising Benefits  Everyone — Advertising 
Benefits  You."  The  U.  S.  Dept.  of 
Commerce  is  listing  it  as  one  of  the 
official  "weeks"  on  the  department's  cal- 
endar of  national  promotional  events. 


Color  Tv  Main  Topic 
At  NARDA  Convention 

COLOR  television  captured  the  fancy  of  the 
nation's  radio-tv  dealers  in  Chicago  last  week 
as  broadcasters  outlined  their  respective  net- 
work colorcasting  plans  for  the  new  year. 

An  industry  panel  climaxed  the  annual  three- 
day  convention  of  the  National  Appliance  & 
Radio-Tv  Dealers  Assn.  at  Chicago's  Conrad 
Hilton  Hotel  Jan.  10-12.  James  D.  Secrest, 
executive  vice  president  of  Radio-Electronics- 
Television  Mfrs.  Assn.,  presided  over  the 
session. 

Dealers  were  armed  with  questions.  Typical 
were  these:  How  much  color  programming  will 
be  necessary  to  induce  the  public  to  buy  color 
sets?  Will  it  cost  broadcasters  a  great  deal  to 
transmit  color  signals?  Are  tv  stations  ready 
to  receive  color  transmissions? 

Before  industry  spokesmen  answered  these 
questions  and  outlined  network  plans,  Mr. 
Secrest  read  a  message  from  Dr.  W.  R.  G. 
Baker,  vice  president,  General  Electric  Co.,  and 
chairman  of  the  National  Television  System 
Committee,  which  drew  up  compatible  color 
standards  approved  by  the  FCC. 

Dr.  Baker  described  the  work  of  the  all- 
industry  committee  and  referred  to  the  "develop- 
ment of  a  successful  compatible  system  of 
color  television  that  protected  the  $7  billion 
investment  by  the  American  public  in  mono- 
chrome television  receivers." 

Broadcasters  serving  on  the  panel  were  Rich- 
ard Lewine,  CBS  executive  color  producer; 
John  Bachem,  general  manager,  DuMont  Tv 
Network;  Barry  Wood,  NBC  executive  producer; 
and  Frank  Marx,  ABC  vice  president  in  charge 
of  engineering. 

Mort  Farr,  Philadelphia  retailer  and  NARDA 
pasl  president,  told  members  that  "color  tele- 
vision, challenging  and  intriguing  as  it  is, 
will,  in  1955,  be  ...  an  opportunity  for  the 
dealer  who  begins  now  to  equip  himself  to 
handle  il  in  a  fully  responsible  way." 

Vergal  Bourland,  Bourland  Home  Appliances, 
Fort  Worth,  was  elected  president  of  NARDA, 
succeeding  Wallace  Johnson,  Wallace  Johnson 
Appliances.  Memphis.  Mr.  Bourland  is  presi- 
dent of  North  Texas  Appliance  Dealers  Assn. 


•facts  &  figures- 


Six  Elected  to  ANA 

I  I  I  (  I  ION  of  six  additional  companies  to 
membership  in  the  Assn.  of  National  Adver- 
tisers was  announced  last  week  by  the  ANA 
board. 

They  are  (with  executives  designated  as  prin- 
cipal contacts  with  ANA  shown  in  parentheses): 
Bulova  Watch  Co.  (Harry  B.  Hcnshel.  assistant 
to  the  president):  CBS-Columbia  Inc.  (Gerald 
Light,  director  of  advertising  and  sales  pro- 
motion): Dole  Sales  Co.  (Kenneth  F.  Boucher, 
advertising  manager);  Kearney  &  Trecker  Corp. 
(A.  J.  John,  director  of  advertising  and  public 

I I  *  1 .  1 1  ions ) :  Perfection  Stove  Co.  (J.  M.  Purdum, 
advertising  manager),  and  Serutan  Co.  (Walter 
Craig,  vice  president  and  advertising  director). 


S.  C.  JOHNSON  TOP  MBS  CLIENT  IN  1953 


Network  also  reports  that 
Needham,  Louis  &  Brorby  did 
the  most  Mutual  billing  last 
year. 

S.  C.  JOHNSON  &  Son  was  the  leading  client 
of  MBS  in  1953,  spending  $2,113,165  for  time 
on  this  radio  network,  and  Needham.  Louis 
&  Brorby  was  the  top  agency  in  point  of  Mutual 
billings,  spending  $3,013,307  for  time  on  Mutual 
for  programs  of  Derby  Foods  and  State  Farm 
Mutual  Automobile  Insurance  Co.  in  addition 
to  Johnson,  the  network  reported  last  week. 

A  total  of  78  advertisers,  whose  business  was 
placed  through  55  advertising  agencies,  ac- 
counted for  gross  purchases  of  $23,158,000 
worth  of  MBS  time  during  1953,  according  to 
the  MBS  research  department,  which  estimated 
December's  billings.  Total  topped  the  1952 
gross  of  $21,004,976  by  about  10%  and  made 
1953  second  highest  year  in  the  network's  20- 
year  history. 

Second  to  S.  C.  Johnson  &  Son  in  the  MBS 
advertiser  list  for  1953  was  Sterling  Drug,  with 
billings  of  $1,371,502.  P.  Lorillard  Co.  ranked 
third,  with  $1,352,277.  Miles  Labs,  AFL  and 
Quaker  Oats  also  spent  more  than  $1  million 
each  for  Mutual  network  time. 

Agency  leaders  after  Needham,  Louis  & 
Brorby,  included  Dancer-Fitzgerald-Sample, 
second  with  time  billings  of  $2,187,346  (for 
Falstaff  Brewing  Corp.,  General  Mills  and  Ster- 
ling Drug);  J.  Walter  Thompson  Co.,  third, 
with  $1,768,573  (for  Credit  Union  National 
Assn.,  Johns-Manville  Corp.  and  Libby,  Mc- 
Neill &  Libby),  with  BBDO,  Lennen  &  Newell, 
Geoffrey  Wade  Adv.,  Furman,  Feiner  &  Co., 
and  Sherman  &  Marquette  also  in  the  million- 
dollar  bracket. 


Soft  Drink  Spot  Tv 
Use  Reported  by  Petry 

Children  are  primary  targets, 
analysis  shows,  with  the  kid- 
die shows  also  having  strong 
appeal  to  adults. 

A  STUDY  of  spot  television  advertising  placed 
by  161  soft  drink  manufacturers  and  bottlers, 
showing  they  used  67  different  markets  in  the 
latter  part  of  1953  and  indicating  that  they  con- 
sider children  as  their  primary  selling  target, 
has  been  prepared  by  the  Television  Division  of 
Edward  Petry  &  Co.,  station  representation 
firm. 

The  study  covers  all  soft  drink  advertisers 
listed  in  Rorabaugh  Reports  as  having  used 
spot  television  during  July,  August  and  Septem- 
ber 1953.  It  is  being  given  wide  distribution 
by  the  Petry  company  among  national  spot  tv 
advertisers  in  this  product  classification  and 
among  their  agencies. 

Forty  per  cent,  or  65  of  (he  161  advertisers 
reported,  were  found  to  have  sponsored  chil- 
dren's programs  or  westerns.  By  comparison, 
only  14.  or  about  9',.  sponsored  programs  of 
all  other  types  combined  (variety,  drama,  sports, 
etc.). 

Sixty  per  cent,  or  97  of  161  advertisers,  used 

commercial   announcements  or  participations. 

The  report  continued: 

Information  on  the  exact  percentage  of  these 
which  were  placed  adjacent  to  or  within  kids' 
programs  or  westerns  Is  not  available.  But  in 
most  cases  »  here  commercial  announcements 
or  participations  were  used  in  conjunction  with 
program  sponsorship,  the  programs  were  beamed 
to  the  kids'  audience — underscoring  the  marked 


advertiser  preference  for  contact  with  the  ki 
of  audiences  these  programs  attract. 

The  Petry  report  said  its  findings  supp. 
other  recent  research  showing  that  "child) 
have  tremendous  influence  on  purchases 
many  products,  especially  foods  and  beverage 
For  instance,  it  was  noted,  Advertest  Reseai1 
has  found  among  mothers  a  high  sponsor  idet 
fication  for  programs  their  children  wad 
Additionally,  Advertest  Research  reported  tl 
seven  out  of  every  ten  mothers  said  thi 
children  had  asked  them  to  buy  at  least  o 
of  the  products  advertised,  and  nine  out  oft 
of  these  mothers  did  buy  at  least  one. 

The  Petry  study  also  emphasized  that  "mai 
programs  designed  for  children  actually  pi 
vide  family  audiences,"  and  quoted  Natioi 
Videodex  as  saying  that  although  the  eai 
evening  time  around  6  p.m.  is  regarded  as  "t 
children's  hour,"  adults  outnumber  children 
two  to  one  in  the  tv  audiences  in  this  perk 


'Lucy/  'Dragnet'  Head 
Latest  Nielsen  Report 

TOP  evening  network  tv  once-a-week  sho' 
for  the  two  weeks  ending  Dec.  12,  both 
number  of  homes  reached  and  percentage 
homes  reached  on  a  program  station  basis,  we 
in  1-2-3-4-5  order,  /  Love  Lucy,  Dragnet,  Bun 
Berle  Show,  You  Bet  Your  Life  and  Jaci 
Glecison  Show,  accordipg  to  the  A.  C.  Niels 
Co.  Complete  top  10  listing: 

Nielsen  Rating* 

NUMBER  OF  TV  HOMES  REACHED 

RANK  PROGRAM 

1  I    Love   Lucy  (CBS) 

2  Dragnet  (NBC) 

3  Buick-Berle   Show  (NBC) 

4  You   Bet  Your   Life  (NBC) 

5  Jackie  Gleason  Show  (CBS) 

6  Toast  of  the  Town  (CBS) 

7  Arthur  Godfrey  (Liggett  &  Myers)  (CBS) 

8  Arthur  Godfrey   (Pillsbury)  (CBS) 

9  Fireside   Theatre  (NBC) 
10  Arthur  Godfrey  (Toni)  (CBS) 

PER  CENT  OF  TV   HOMES  REACHED 
PROGRAM  STATION  BASIS 


HO 

% 


RANK  PROGRAM 

1  I  Love  Lucy  (CBS) 

2  Dragnet  (NBC) 

3  Buick-Berle  Show  (NBC) 

4  Jackie  Gleason  Show  (CBS) 

5  You  Bet  Your  Life  (NBC) 

6  Toast  of  the  Town  (CBS) 

7  Arthur  Godfrey's  Scouts  (CBS) 

8  Ford  Theatre  (NBC) 

9  Arthur  Godfrey  (Liggett  &  Myers)  (CBS)  L 
10  This  Is  Your  Life  (NBC) 

(*)  Homes  reached  during  all  or  any  part  of  I 
program,  except  for  homes  listening  only  1   to  5  it 

utes.  For  5-minute  programs,  Average  Audience  bi 


is  used. 


Copyright  1954  by  A.  C.  Nielsen  Co. 


Direct  Mail  Ad  Volume  Up 

ESTIMATED  dollar  volume  of  direct  m 
advertising  in  the  U.  S.  for  the  first  1 1  mon( 
of  1953  was  $1,138,629,220,  representing 
gain  of  5.5%  over  the  corresponding  period 
1952,  according  to  figures  released  by  the  Dirt 
Mail  Advertising  Assn.  DMAA  estimati 
total  dollar  volume  for  1953  will  exceed  t! 
record  $1,171,088,984  figure  in  1952  by  a 
proximately  5%. 
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ARB  Compiles  New  Uhf  Stud 

LATEST  American  Research  Bureau  study  ( 
uhf  conversions  is  due  to  be  sent  to  subscribe 
next  week  (Jan.  25).  James  W.  Seiler,  ARB 
rector,  announced  last  week.  Study  of  1,W 
tv  set  owners  in  each  of  74  uhf-vhf  markets  * 
completed  last  Thursday  and  results  were  bei 
correlated  by  ARB  staff  for  publication. 

Broadcasting    •  Telecasts 


INEL  4 
SAN  ANTONIO 


the  picture  people  prefer 


put  your  brand  in  the  picture  with  morning  tv. 

woai-tv  goes  on  the  air  at  7  a.m.,  and  there 

are  a  lot  of  early-rising,  wide-awake 

texans  who  are  watching  all  through  the  morning. 

give  your  sales  a  head  start  in 

san  antonio.  get  there  first  with  woai-tv, 

nbc  affiliate,  represented  by  edward  petry  &  co.,  inc. 


DC  ASTTNG 


Telecasting 
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FACTS  &  FIGURES 


GOVERNMENT 


BRICKER  COMMITTEE  HEARS 
LEE  NOMINATION  TODAY 

Bid  for  confirmation  of  Commissioner's  seven-year  appointment 
goes  before  Interstate  &  Foreign  Commerce  Committee. 


Cathode  Tube  Sales  Down 

SALES  of  receiving  and  cathode  ray 
tubes  fell  seasonally  in  November,  ac- 
cording to  Radio-Electronics-Tv  Mfrs. 
Assn.,  but  11-month  sales  in  1953  were 
above  the  1952  period.  The  11 -month 
receiving  tube  sales  totaled  413,687,529 
units  compared  to  324,512,611  the  year 
before.  Cathode  tube  sales  for  11 
months  totaled  9,194,851  against  5,937,- 
647  in  the  comparable  1952  period. 


ARB  Sets  Expansion 
Into  60  New  Markets 

AMERICAN  Research  Bureau  by  March  will 
be  issuing  its  city  television  audience  studies 
in  an  expanded  list  of  60  markets,  James  W. 
Seiler,  director,  said  last  week  in  Washington. 
ARB  began  service  in  35  cities  last  August. 

All  ARB  city  coverage  studies  are  using  the 
same  reporting  format,  making  comparative 
data  available  among  all  60  markets,  Mr. 
Seiler  said.  The  twice-monthly  ARB  tv- 
national  report  also  can  be  used  on  a  compara- 
tive basis  with  individual  city  surveys,  he  said. 

Mr.  Seiler  said  information  includes  rat- 
ings, viewer  specifications  by  men,  women 
and  children,  viewers  per  set,  total  sets  in  use 
per  quarter-hour  and  cumulative  ratings  on 
multi-weekly  daytime  shows. 

The  newest  ARB  markets  are  Albany- 
Schenectady-Troy,  Birmingham,  Charlotte, 
Columbia,  S.  C,  Fort  Worth,  Grand  Rapids- 
Kalamazoo,  Harrisburg,  Hartford-New  Britain, 
Indianapolis,  Jacksonville,  Johnstown,  Louis- 
ville, Memphis,  Nashville,  New  Orleans,  Okla- 
homa City,  Rochester,  Sacramento,  Spokane, 
Syracuse,  Toledo,  Tulsa,  Wilmington,  Del., 
Winston-Salem  and  Youngstown. 

Radio  Doubles  Video 
For  Daytime — Nielsen 

RADIO  reached  more  than  twice  as  many 
homes  as  tv  in  the  daytime  hours  of  the  first 
half  of  1953,  despite  the  growth  in  daytime  tele- 
vision and  a  decline  in  radio  listening,  A.  C. 
Nielsen  Co.  has  reported.  During  the  average 
minute  in  the  daytime  (7  a.m. -6  p.m)  radio 
entered  7,250,000  homes  to  3,446,000  for  tv. 

Tv  was  up  in  mid-morning  hours  in  the  fall, 
however.  NTI  Report  for  the  two  weeks  end- 
ing Nov.  21  shows  that  on  the  average  10.3% 
of  tv  homes  used  tv  during  the  9-1 1  a.m.  period, 
compared  to  8.1%  for  the  same  two  weeks 
of  1952.  This  meant  1,115,000  more  viewing 
homes  available  to  tv  advertisers  in  those 
morning  hours. 

But  on  Saturday  mornings,  tv  families  are 
doing  more  radio  listening,  at  least  in  New 
York.  In  November,  Nielsen  found  17.7% 
of  tv  homes  tuned  to  radio  between  9  a.m. 
and  noon  Saturdays,  compared  to  14.3%  in 
November  1952,  a  gain  for  radio  of  208,000 
tv  homes  in  (he  New  York  area. 


BAB  on  Nighttime  Radio 

SIGNIFICANT  role  of  nighttime  radio  in  the 
media  plans  of  national  advertisers  is  high- 
lighted in  a  new  BAH  report  being  distributed 
to  members,  to  advertisers  and  their  agencies. 

Titled  "National  Advertisers  Using  Night- 
time Radio,"  the  report,  which  is  based  on  data 
from  various  industry  sources,  indicates  "a  wide 
use  of  nighttime  radio  in  large  and  small  cities 
by  virtually  every  major  type  of  national  ad- 
vertiser." 
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FCC  COMR.  ROBERT  E.  LEE,  a  former  Con- 
gressional employe,  returns  to  Capitol  Hill  to- 
day (Monday)  to  appear  on  his  own  behalf 
before  the  Senate  Interstate  &  Foreign  Com- 
merce Committee  which  will  consider  his  ap- 
pointment to  serve  a  full  term  on  the  FCC. 

President  Eisenhower  last  Monday  sent  Mr. 
Lee's  name  to  the  Senate  for  confirmation. 
Chairman  John  W.  Bricker  (R-Ohio)  of  the 
Senate  Commerce  Committee  immediately 
scheduled  an  open  hearing. 

Hanging  over  the  Lee  appointment  is  a 
political  cast.  Sen.  A.  S.  Mike  Monroney  (D- 
Okla.),  a  member  of  the  committee,  told 
B*T  a  fortnight  ago  he  thought  a  few  ques- 
tions ought  to  be  raised,  particularly  on  the 
part  Mr.  Lee  played  in  the  1950  Butler-Tydings 
Senate  campaign  in  Maryand  [B»T,  Jan.  11]. 

The  hearing  will  be  held  in  Room  G-16,  the 
regular  committee  hearing  room  in  the  Senate 


Comr.  Robert  E.  Lee 
His  nomination  is  before  the  Senate. 


wing  of  the  U.  S.  Capitol.  Other  nominees 
will  be  considered  along  with  Mr.  Lee.  There 
are  four  nominations  to  the  Advisory  Commit- 
tee on  Weather  Control;  another  for  the  Civil 
Aeronautics  Board,  and  an  appointment  for  an 
Assistant  Secretary  of  Commerce.  All  have 
been  serving  under  recess  appointment. 

While  Sen.  Monroney  has  indicated  he  will 
be  vocal  about  the  nomination  of  Mr.  Lee, 
other  Democrats  on  the  committee  are  adopt- 
ing a  "wait-and-see"  policy. 

Should  the  committee  vote  on  the  Lee  nom- 
ination according  to  political  party — a  possi- 
bility that  was  regarded  last  week  as  highly 
speculative — Comr.  Lee's  chances  are  enhanced 
by  the  fact  thai  the  GOP  has  retained  an  8-7 
majority  (see  committee  membership  story, 
page  56). 

As  of  last  Friday,  no  witnesses  were  listed  as 
desiring  to  appear  before  the  committee  to 
testify  on  the  nomination.  As  is  customary,  the 
nominee  will  be  on  hand  to  answer  Senators' 
quest  ions. 

Comr.   Lee   is  a   Republican.    As  a  recess 


appointee  on  FCC  he  has  been  serving  withe 
pay.  The  position  carries  with  it  an  anni 
salary  of  $15,000. 

His  nomination  to  FCC  is  for  a  seven  ye 
term  beginning  last  July  1.  He  succeeded  Pa 
A.  Walker,  who  retired. 

Comr.  Lee  came  to  the  FCC  from  the  Hon 
Appropriations  Committee  where  he  was  dire 
tor  of  surveys  and  investigations  beginning 
1946.  He  entered  Federal  service  in  1938  as 
special  agent  for  the  FBI.  He  was  primari 
associated  with  financial  records  in  connectii 
with  anti-trust  law  enforcement.  He  also  d 
public  relations  work  for  the  FBI,  making  mo 
than  200  public  speeches  on  the  work  of  t! 
Bureau  to  various  civic  organizations. 

Assisted  Hoover 

In  1941,  Comr.  Lee  became  administrati 
assistant  to  J.  Edgar  Hoover,  director  of  tj 
FBI.  Robert  E.  Lee  then  was  charged  wi 
building  up  a  staff  under  the  threat  of  wi 
Later  he  was  made  chief  clerk  of  the  Burea 

Comr.  Lee,  married  and  the  father  of  thr 
children,  is  from  Chicago.  He  was  born  the 
March  31,  1912;  educated  at  DePaul  U.  at 
the  Chicago  College  of  Commerce  and  La' 
He  was  an  auditor  for  hotels  in  Chicago  at 
St.  Louis  and  in  1935-1938  for  the  Americ; 
Bond  &  Mortgage  Co.  Bondholders  Protectn  I 
Committee  before  joining  the  FBI. 


FCC  TO  APPEAR 
BEFORE  SENATE  UNI1 

Interstate  &  Foreign  Commerce 
Committee  will  review  activi- 
ties, problems.  No  date  set. 

FCC  will  appear  before  the  Senate  Intersta 
&  Foreign  Commerce  Committee  early  in  <J) 
second  session  of  83d  Congress. 

The  decision  to  call  FCC  and  other  regul 
tory  agencies  under  its  jurisdiction  was  mai 
Wednesday  at  the  full  committee's  first  meetii 
this  session. 

No  date  was  announced,  but  it  is  presumi 
the  agencies  will  be  called  soon  in  ord 
that  the  committee  can  set  its  sights  on  futu 
legislation.  The  sessions  will  be  public. 

The  Senators  are  requesting  the  agencies 
come  before  the  committee  to  discuss  activiti 
and  problems.   The  committee  is  anxious  ft 
the  meetings,  it  is  understood,  because  of  I 
new  GOP  makeup  (see  story,  page  56). 

Any  number  of  issues  could  come  up: 

•  Sen.  John  W.  Bricker  (R-Ohio)  is  interest 
in  educational  television. 

•  Sen.  Edwin  C.  Johnson  (D-Colo.)  a 
other  members  of  the  committee  are  keei 
concerned  with  the  tv  application  and  hearil 
workload.  Tieing  in  with  this  is  FCC's  hearit 
examiner  hiring,  using  funds  appropriated  t 
the  Congress  last  summer. 

•  Sen.  Johnson  also  wants  FCC  to  suspe 
its  proposal  to  boost  the  limit  of  tv  static  j 
ownership  (see  story,  page  31). 

•  Any  number  of  the  Senators  may  have  i 
mind  the  question  of  uhf's  status  in  the  natioi 

By  practice,  the  full  Commission  is  invite 
to  appear. 
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OU MIGHT  SKA  TE  FIVE  MILES  IN  I-Pa  MINUTES*— 

BUT  .  . 


GRAND  RAPIDS— KALAMAZOO  AREA  PULSE 
SHARE  OF  AUDIENCE— MON.-FRL— FEB.,  1953 


6  a.m. — 12  noon 

12  noon — 6  p.m. 

6  p.m. — 
1 2  midnight 

WKZO-WJEF 

41%  (a) 

41% 

40% 

STATION  "B" 

13% 

13% 

17% 

STATION  "C" 

11% 

7% 

12% 

STATION  "D" 

9% 

7% 

9% 

( a)  Does  not  broadcast  for  complete  period  and  the  share 
of  audience  is  unadjusted  for  this  situation. 


YOU  NEED  WKZO-WJEF  RADIO 
TO  BREAK  RECORDS 
IN  WESTERN  MICHIGAN! 

If  you  want  to  break  sales  records  in  Western  Michigan, 
just  remember  this: 

1.  The  March,  1953  Nielsen  Report  credits  WKZO, 
Kalamazoo,  and  WJEF,  Grand  Rapids,  with  a  12- 
county  audience  of  151,050  daytime  homes,  130,- 
530  nighttime  homes! 

2.  WKZO-WJEF  give  you  70.8%  more  morning 
listeners,  105.0%  more  afternoon  listeners  and 
37.9%  more  evening  listeners,  than  the  next-best 
two-station  combination  in  Kalamazoo  and  Grand 
Rapids! 

3.  On  a  per-thousand  basis,  WKZO-WJEF  cost  48.5% 
less  in  the  morning,  54.7%  less  in  the  afternoon 
and  23.9%  less  at  night,  than  the  next-best  two- 
station  choice! 

Ask  your  Avery-Knodel  man  for  all  the  WKZO-WJEF  facts. 


KZOWJEF 


CBS  RADIO  CBS  RADIO 

KALAMAZOO  GRAND  RAPIDS 

Avery-Knodel,  Inc.,  Exclusive  National  Representatives 

Ross  Robinson  set  this  record  on  February  12,  1927,  at  Lake  Placid,  New  York. 


WKZO  —  KALAMAZOO 
WKZO-TV  —  GRAND  RAPIDS-KALAMAZOO 
WJEF  — GRAND  RAPIDS 
WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 
KOLN  —  LINCOLN,  NEBRASKA 
KOLN-TV  —  LINCOLN,  NEBRASKA 

Associated  with 
WMBD  — PEORIA,  ILLINOIS 


DAYTIME  DOLLARS  WILL  BUY  EVEN  MORE  IN  1954 


Ever-increasing  set  ownership  and  the  growing  popularity  of  NBC  day- 
time programs  make  NBC  Daytime  Television  an  even  bigger  bargain 
in  1954.  In  truth  one  of  the  best  advertising  investments  you  can  make. 


These  advertisers 
used  the  efficiency 
and  economy  of 
NBC  Daytime  Television 
in  1953: 

Adolph's  Food  Products 
Allis-Chalmers  Mfg.  Co. 
Amana  Refrigeration,  Inc. 
American  Hair  &  Felt  Co. 
American  Maize  Products  Company 
American  Metal  Specialties  Corp. 
American  Safety  Razor  Corporation 
Anson  Incorporated 
Antell,  Charles,  Inc. 
Armour  and  Company 
Avco  Mfg.  Corp. 

Bendix  Home  Appliance  Division 

Crosley  Division 
Beacon  Co.,  The 
Beatrice  Foods  Co. 
Bell  Aircraft  Corp. 
Beltone  Hearing  Aid  Co. 
Benrus  Watch  Co.,  Inc. 
Block  Drug  Co. 
Borden  Co.,  The 
Brown  &  Haley  Candy  Co. 
Bymart-Tintair,  Inc. 
Capital  Airlines,  Inc. 
Colgate  Palmolive  Co. 
Congoleum-Nairn,  Inc. 
Consolidated  Cosmetics 
Continental  Baking  Co. 
Corn  Products  Refining  Company 
Cowles  Magazines,  Inc. 
Crosse  &  Blackwell  Co.,  The 
Crowell-Collier  Publishing  Co.,  The 
Curtis  Publishing  Co. 
Doeskin  Products,  Inc. 
Doughboy  Industries,  Inc. 
Dow  Chemical  Co.,  The 
Druggist  Supply  Corp. 
Duofold,  Inc. 


Du  Pont  de  Nemours,  E.  I.,  &  Company,  ( 

Eastco,  Inc. 

Ekco .  Products  Co. 

Emerson  Drug  Company 

Fedders-Quigan  Corp. 

Florida  Citrus  Commission 

Food  Specialties,  Inc. 

General  Electric  Co. 

Apparatus  Sales  Division 

Telechron  Department 
General  Mills  Inc. 

Appliance  Div. 

Cake  Mix  Div. 

O-Cel-O  Div. 
General  Motors.  Corp. 

Buick  Motors  Division 

Oldsmobile  Division 

Pontiac  Division 
Gerber  Products  Co. 
Gilbert,  A.  C,  Co.,  The 
Gillette  Co.,  The 

Gillette  Safety  Razor  Co.  Division 
Glamorene  Inc. 
Glidden  Co.,  The 
Harry  &  David 
Hathaway  Mfg.  Co. 
Hawaiian  Pineapple  Co.  Ltd. 
Hoover  Company 
I.D.E.A.  Corp.,  Regency  Div. 
International  Cellucotton  Products  Co. 
International  Shoe  Co. 
International  Silver  Co. 

Sterling  Division 
Jarman- Williamson  Co. 
Jergens,  Andrew,  Co. 
Kaiser-Frazer  Corp. 
Kellogg  Company 
Kiplinger  Washington  Agency 
Kiwi  Polish  Company  Pty,  Ltd.,  The 
Knomark  Mfg.  Co.,  Inc. 
Landers,  Frary  &  Clark 
Lees,  James,  &  Sons  Co. 
Lever  Bros  Company 
Liberty  Mutual  Fire  Insurance  Co. 
Luden's,  Inc. 

M  &  R  Dietetic  Laboratories  Inc. 
Magic  Chef,  Inc. 


:.)         Masland,  C.  H.,  &  Sons,  Inc. 
Mathieson  Chemical  Corp. 

Squibb,  E.  R.,  &  Sons  Div. 
Minnesota  Mining  &  Mfg.  Company 
Minute  Maid  Corp. 
Mobile  Homes  Mfgs.  Assn. 
Morrell,  John,  &  Co. 
Morton  Packing  Co. 
Moto-Mower  Co. 
Murine  Co.,  Inc.,  The 
Nash-Kelvinator  Corp. 

Kelvinator  Division 
National  Cranberry  Association 
Nestle  Company,  Inc.,  The 
Paper-Mate  Company,  Inc. 
Parker  Brothers,  Inc. 
Parker  Pen  Company 
Philco  Corporation 
Pinnacle. Orchards 
Polaroid  Corporation 
Prince  Gardner  Co. 
Procter  &  Gamble  Co. 
Purex  Corp.,  Ltd. 
Quaker  Oats  Co.,  The 
Reardon  Company,  The 
Roberts  Co.,  The 
S.  O.  S.  Company,  The 
Scott  Paper  Co. 
Simoniz  Company 
Smith  Bros.  Inc. 
Spring  Mills,  Inc. 
Standard  Brands  Incorporated 
Standard  Packaging  Corp. 
Tea  Bureau,  Inc. 
Tetley  Tea,  Co.,  Inc. 
Toni  Co.,  The 
United  Fruit  Company 
United  States  Rubber  Co. 

Asbeston  Textile  Division 

Keds  Division 

Koylon  Division 

U.  S.  Tire  Division 
Vick  Chemical  Co. 
Wander  Company,  The 
Welch  Grape  Juice  Co.,  The 
Willys  Motors  Corp. 
Woolworth,  F.  W.,  Co. 


Daytime  Dollars  Buy  More  on 


WCAN-TV  ASKS  COURT  TO  PREVENT 
FCC  ACTION  ON  WHITEFISH  BAY 

U.  S.  Court  of  Appeals  asked  by  uhf  station  to  issue  injunction  to 
prevent  Commission  from  assigning  vhf  ch.  6  to  Milwaukee 
suburb.    Hearst  Corp.  (WISN)  and  WMIL  oppose. 


STRONG  plea  for  an  interlocutory  injunction 
to  prevent  the  FCC  from  taking  any  action  on 
the  disputed  assignment  of  vhf  ch.  6  to  White- 
fish  Bay,  Wis.,  a  suburb  of  Milwaukee,  was 
made  last  Thursday  to  the  U.  S.  Court  of 
Appeals  in  Washington  by  WCAN-TV,  uhf  ch. 
25  station  in  the  Wisconsin  city. 

WCAN-TV  appealed  to  the  court  two  weeks 
ago  on  the  ground  that  the  Commission  allo- 
cated ch.  6  to  Whitefish  Bay  without  giving  it 
a  chance  to  present  its  views  in  a  hearing  [B*T, 
Jan.  11]. 

In  the  argument  last  week  for  a  temporary 
stay,  it  was  disclosed  that  the  FCC  had  prom- 
ised Chief  Judge  Harold  M.  Stephens  that  it 
would  not  take  any  action  until  its  next  meeting 
day  (this  Wednesday). 

Also  in  court  last  week,  Hearst  Corp.  (WISN 
Milwaukee)  filed  an  opposition  to  the  request 
for  a  stay.  WCAN-TV  was  given  until  today 
to  answer  this.  In  its  opposition,  Harry  D. 
Peck,  vice  president  and  general  manager  of 
WISN,  filed  an  affidavit  refuting  allegations 
made  by  Lou  Poller,  president  of  WCAN-TV, 
that  WISN  salesmen  were  persuading  adver- 
tisers to  cancel  contracts  with  WCAN-TV. 

Latest  Legal  Move 

Court  argument  last  week  was  the  latest  in 
a  series  of  legal  moves  involving  vhf  alloca- 
tions in  Milwaukee.  When  the  FCC  came  out 
with  its  Sixth  Report  and  Order  establishing 
the  table  of  allocations  for  the  country,  it  allo- 
cated three  vhf  and  three  uhf  frequencies  to 
Milwaukee  (chs.  4,  10,  12,  19,  25,  and  31).  Ch. 
10  was  reserved  for  an  educational  station,  and 
ch.  4  was  assigned  to  existing  station  WTMJ- 
TV.  After  a  number  of  moves  to  persuade  the 
FCC  to  delete  the  educational  reservation  from 
ch.  10,  Hearst  recommended  the  assignment 
of  ch.  6  to  Whitefish  Bay:  The  FCC  instituted 
rule-making  proceedings,  and  after  receiving 
comments  pro  and  con,  made  the  allocation. 
It  became  final  Jan.  10. 

Arguing  for  WCAN-TV  was  Benedict  P. 
Cottone,  former  FCC  general  counsel.  Oppos- 
ing the  request  were  Daniel  Ohlbaum,  FCC; 
Seymour    Krieger,    WMIL,    and    William  J. 


Public  Demands  Fm 

PUBLIC  demand  for  resumption  of  fm 
service  led  to  an  fm  grant  by  FCC  last 
week  to  WSJS-AM-TV  Winston-Salem, 
N.  C. 

To  facilitate  construction  of  WSJS- 
TVs  ch.  12  antenna  on  the  WSJS-AM 
tower.  Piedmont  Pub.  Co.  surrendered 
its  license  for  WSJS-FM  which  it  had 
held  since  1947. 

After  WSJS-TV  took  to  the  air  last 
October,  Piedmont  began  receiving  nu- 
merous complaints  on  the  lack  of  fm  serv- 
ice "which  it  had  never  known  before." 

FCC  Wednesday  granted  Piedmont 
Pub.  Co.  a  permit  for  a  new  Class  B  fm 
station  on  ch.  2K!  (104.1  mc),  with 
an  KRP  of  42  kw  and  antenna  height 
above  average  terrain  of   IM)  ft. 


Dempsey,  Hearst.  Sitting  were  Circuit  Judges 
Charles  Fahy,  John  A.  Danaher  and  George 
Thomas  Washington. 

WMIL  and  Hearst  (WISN-Milwaukee  Senti- 
nel), together  with  Independent  Television  Inc. 
are  applicants  for  the  Whitefish  Bay  frequency. 
Independent  filed  two  weeks  ago  and  is  com- 
posed of  Milwaukee  and  Detroit  businessmen. 

Besides  WCAN-TV,  the  third  Milwaukee  sta- 
tion is  WOKY-TV,  on  uhf  ch.  19.  There  are 
four  applicants  vying  for  vhf  ch.  12.  The  hear- 
ing on  preliminary  matters  began  Dec.  31,  1953. 


ED  SULLIVAN  (r),  who  emceed  the  Na- 
tional Press  Club  (Washington)  annual 
father-daughter  dinner  Jan.  8,  greets  guests 
Vice  President  Richard  M.  Nixon  and  Misses 
Julie  (held  by  her  father)  and  Tricia  Nixon, 
and  Sir  Roger  Makins,  British  ambassador 
to  the  U.  S.  Mr.  Sullivan's  Toast  of  the 
Town  is  sponsored  on  CBS-TV  by  the  Lin- 
coln-Mercury Division  of  the  Ford  Motor  Co. 


AARGA  Unit  to  Consider 
Proposals  on  Tall  Towers 

MARKING  and  lighting  of  broadcast  tower 
guy  wires  will  be  the  first  order  of  business 
when  the  Airdromes,  Air  Routes  &  Ground 
Aids  subcommittee  of  the  Air  Co-ordinating 
Committee  meets  Jan.  27  in  Room  1510,  Tem- 
porary Bldg.  4  at  17th  and  Constitution  Ave., 
Washington.  The  meeting  is  open  to  the  public. 

Subcommittee  will  be  handed  a  recommenda- 
tion by  Arthur  L.  Catudal,  secretary  of  the 
unit,  to  appoint  an  ad  hoc  committee  to  explore 
the  "problem"  and  outline  how  guy  wires  can 
be  marked  and  lighted  with  some  idea  of  costs. 

Mr.  Catudal's  recommendation  followed  a 
memorandum  from  Ralph  Fletcher,  CAA 
hazards  aid  engineer  [B#T,  Jan.  11]. 

If  AARGA  accepts  the  recommendations  of 
its  ad  hoc  committee  and  of  the  joint  industry- 
government  committee,  it  will  submit  findings 
and  recommendations  to  the  ACC  for  issuance 
of  U.  S.  National  Standards.  It  is  believed  FCC 
approval,  for  changes  in  Part  17  of  its  rules, 
governing  marking  and  lighting  of  broadcast 
towers,  would  be  required  before  this  last  step. 

Because  of  the  AARGA's  activity,  the  CAB 


held  a  report  by  W.  Dixon  Markey,  CAB's 
representative  on  the  ACC's  Washington  Air- 
space subcommittee,  in  abeyance. 

In  his  recommendation,  Mr.  Catudal  referred 
to  the  large  increase  in  tv  towers  over  500  ft.,  | 
and  to  a  previous  joint  committee  which  ex- 
plored the  problem  of  high  tv  towers  and  their 
role  as  hazards  to  air  navigation  [B*T,  March 
31,  1952,  et  seq.]. 


FCC  FILES  BRIEF 
ON  GIVEAWAY  CASE 

Supreme  Court  oral  argument 
set  for  Feb.  1 .  Networks'  chal- 
lenge to  Commission's  1949 
ruling  that  giveaway  pro- 
grams are  lotteries  due  to  be 
filed  next  week. 

THE  FCC  filed  its  brief  in  the  giveaway  cas 
last  week  and  told  the  Supreme  Court  that 
the  only  question  was  whether  listening  or 
viewing  a  broadcast  program  was  a  "considera- 
tion" in  the  sense  of  the  Lottery  Law  (Sec. 
1304,  U.  S.  Code)  which  forbids  the  broadcast- 
ing of  lotteries. 

In  a  65-page  brief,  which  traced  the  history 
of  lotteries  in  England  and  in  the  U.  S.  from 
colonial  days,  the  Commission  expressed  its 
conviction  that  inducing  an  audience  to  listen 
or  view  a  broadcast  was  similar  to  other  schemes 
involving  money  or  other  things  of  value  pro- 
scribed by  law. 

The  Supreme  Court  is  scheduled  to  hear 
oral  argument  the  week  of  Feb.  1.  Briefs  by 
ABC,  CBS,  and  NBC  are  due  for  submission 
by  Jan.  25. 

Case  (Nos.  117,  118,  119)  goes  back  to  1949 
when  the  FCC  issued  a  set  of  regulations  in- 
terpreting Sec.  1304  of  the  U.  S.  Code.  Among 
the  provisions  refusing  to  renew  the  licenses  of 
stations  which  broadcast  lotteries,  was  one 
which  spelled  out  "consideration"  as  anything 
which  induced  the  audience  to  listen  or  watch 
a  broadcast  on  the  chance  of  winning  a  prize. 

The  three  networks  appealed,  and  the  case 
was  heard  by  a  special  New  York  Federal 
Court  which  early  last  year  ruled  that  parts 
of  the  FCC  regulations  were  valid  and  other 
sections  illegal  [B»T,  Feb.  9,  1953].  One  of 
the  three  judges  dissented. 

The  lower  court  ruled  that  the  regulations 
erred  in  including  listening  or  watching  as  a 
"consideration"  under  the  terms  of  the  Lottery 
Law. 

In  its  brief,  the  Commission  answered  this 

charge  in  these  words: 

Radio  and  television  give-aways  are  not  al- 
truistic undertakings.  Like  all  other  lottery 
schemes,  their  purpose  and  effect  is  to  derive 
a  profit  from  an  appeal  to  the  cupidity  and 
gambling  instinct  of  the  participants.  These 
participants  are  not  the  passive  recipients  of 
munificent  gifts.  On  the  contrary,  the  lure  of 
a  large  prize  is  held  out  to  induce  affirmative 
action  which  is  of  substantial  benefit  to  both 
station  and  advertiser.  Such  indirect  considera- 
tion is  a  staple  of  numerous  schemes  devised  to 
stimulate  otherwise  legal  sales  of  products  and 
services  by  adding  the  lottery  ingredient. 
Schemes  embodying  such  indirect  consideration 
have  consistently  been  held  illegal  by  the  better 
reasoned  decisions  in  the  field  .  .  . 

The  Commission  argued  that  the  radio  give- 
away programs  have  all  the  essential  ingredients 
of  a  traditional  lottery,  but  that  the  form  is 
different.  "The  broad  remedial  purpose  of  the 
statute  will  not  be  served,"  the  Commission 
said,  "unless  the  courts  are  vigilant  in  striking 
down  new  guises  of  the  old  evil  at  which  the 
statute  is  aimed  .  .  ." 

Using  Circuit  Judge  Charles  E.  Clark's  dis- 
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sent  as  a  basis,  the  FCC  alleged  that  the  lower 
court's  decision  was  not  correct. 

Majority  decision  by  the  special  court,  written 
by  District  Judge  Vincent  L.  Leibell  and  con- 
curred in  by  District  Judge  Edward  Weinfeld, 
held  that  the  act  of  listening  or  viewing  a 
broadcast  of  a  giveaway  program  does  not 
constitute  "price"  or  "valuable  consideration" 
which  is  an  essential  element  of  a  lottery. 

'It  is  not  the  value  of  the  listening  partici- 
pants to  the  station  or  sponsor  that  is  the  valu- 
able consideration  contemplated  by  the  lottery 
statute,"  the  decision  continued,  "it  is  the  value 
to  the  participant  of  what  he  gives  that  must 
be  weighed." 

The  particular  three  provisions  which  were 
ruled  invalid  by  the  lower  court  were  require- 
ments that  the  winner  be  listening  or  viewing 
the  program,  that  he  answer  a  question  whose 
answer  has  been  given  or  hinted  on  an  earlier 
broadcast,  or  that  he  be  required  to  write  a 
letter  or  answer  the  telephone  in  a  prescribed 
manner,  where  the  correct  manner  has  been 
broadcast  over  the  station. 

The  court  also  held  that  these  provisions  were 
a  form  of  censorship. 

Suspension  Still  in  Effect 

When  the  networks  appealed  the  controver- 
sial rules,  adopted  by  the  Commission  on  a  three 
to  one  vote,  the  FCC  suspended  their  effective- 
ness until  the  courts  ruled  on  their  legality. 
This  is  still  in  effect. 

The  FCC's  lottery  regulations  were  adopted 
at  a  time  when  countless  programs  giving  away 
hundreds  of  thousands  of  dollars  in  cash  and 
merchandise  were  on  the  air.  A  count  at  that 
time  showed  38  such  programs  on  networks 
alone.  Last  October,  a  B»T  check  showed 
57  on  the  radio  and  tv  networks  (27  on  radio 
alone).  But  these  included  studio  audience 
participation  shows.  The  Commission  has  as- 
serted that  its  challenged  rules  related  more 
directly  to  telephone  or  mail  giveaway  pro- 
grams. 

Although  the  number  of  giveaway  programs 
has  increased,  the  size  of  the  "jackpots"  has 
substantially  decreased.  At  one  point,  CBS' 
Sing  It  Again,  was  at  the  $50,000  mark  for 
money  and  merchandise.  More  recently,  prizes 
have  amounted  to  $5,000-10,000. 


Senate  Again  Postpones 
Baseball  Bill  Debate 

THE  BASEBALL  bill  in  the  Senate  came  up  ' 
for  a  short-lived  inning  last  Tuesday. 

The  bill  has  been  pending  since  the  last 
session  of  Congress.  Its  sponsor  is  Sen.  Edwin 
C.  Johnson  (D-Colo.),  ranking  minority  mem- 
ber of  the  Senate  Interstate  &  Foreign  Com- 
merce Committee. 

The  legislation  would  permit  baseball  to 
restore  its  former  Rule  1  (d)  that  prohibited 
broadcasts  or  telecasts  of  major  or  minor  league 
games  within  a  radius  of  50  miles  of  a  home 
park.  The  bill  as  amended  also  would  permit 
any  station  at  any  time  to  carry  any  league 
game,  major  or  minor,  providing  it  was  broad- 
cast sustaining. 

At  a  call  of  the  calendar,  Sen.  George  A. 
Smathers  (D-Fla.),  a  member  of  the  Senate 
Commerce  Committee,  asked  that  it  go  "over." 
He  was  joined  by  Sen.  Robert  C.  Hendrickson 
(R-N.  J.). 

Sen.  Johnson  has  said  he  would  draft  new 
legislation  this  year.  Thus  far,  there  has  been 
no  indication  what  tack  a  new  measure  would 
take  nor  how  much  effect  the  Supreme  Court 
decision  on  baseball  will  have  on  the  Senator's 
thinking. 
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FCC  at  White  House 

MEMBERS  of  the  FCC,  led  by  Chair- 
man Rosel  H.  Hyde,  were  luncheon 
guests  at  the  White  House  Wednesday. 
Their  host  was  Sherman  Adams,  As- 
sistant to  the  President.  The  visit  was 
described  as  strictly  social,  with  members 
of  the  staff  having  a  chance  to  get  ac- 
quainted with  Commissioners. 


Way  Cleared  for  Grant 
To  Tierney  at  Charleston 

PROSPECT  of  an  initial  decision  to  grant  vhf 
ch.  8  at  Charleston,  W.  Va,,  to  The  Tierney 
Co.  (WCHS)  appeared  last  week  as  FCC  ap- 
proved withdrawal  of  the  competitive  ch.  8  bid 
of  Capital  Television  Co.  and  retained  Tierney 
in  hearing  status  [B#T,  Jan.  11]. 

According  to  a  merger  agreement,  Capital 
would  become  minority  stockholder  in  Tierney 
after  the  ch.  8  grant  is  made  final. 

Proposed  merger  of  two  of  the  three  vhf  ch. 
2  applicants  at  Charleston,  S.  C,  was  disclosed 
last  week  as  Atlantic  Coast  Broadcasting  Co. 
(WTMA)  withdrew  its  bid.  It  receives  option 
for  purchase  of  up  to  30%  in  Southern  Broad- 
casting Co.  (WUSN)  and  would  sell  WTMA. 
Third  competitor  for  ch.  2  is  Charleston  Broad- 
casting Co.,  operator  of  WHAN. 

Vhf  ch.  2  contest  at  Springfield,  111.,  was  re- 
duced to  two  applicants  last  week  as  the  Com- 
mission granted  dismissal  of  the  Capitol  City 
Television  Co.  bid.  Still  seeking  ch.  2  are 
WM  AY-TV  Inc.,  including  WMAY  princi- 
pals, and  Sangamon  Valley  Television  Corp. 
(WTAX). 


Roy  K.  Marshall  Charged 

ROY  K.  MARSHALL,  scientist  and  radio  and 
television  commentator,  who  formerly  handled 
Ford  Motor  Co.  commercials,  is  under  indict- 
ment for  allegedly  sending  obscene  letters 
through  the  mails  to  five  teen-age  girls  who 
wrote  to  him  for  scientific  advice,  it  was  re- 
vealed last  week. 

Although  the  charges  were  made  on  Nov. 
18  they  were  not  disclosed  until  Jan.  12  in 
open  court  when  U.  S.  District  Judge  J.  Cuollen 
Ganey  in  Philadelphia  revealed  the  indictment 
and  said  it  had  been  impounded  at  the  request 
of  U.  S.  Attorney  W.  Wilson  White.  Details  of 
the  case  were  not  discussed  by  the  judge. 
Judge  Ganey  asked  Mr.  White  to  hurry  along 
the  reports  of  a  psychiatric  examination  of  Mr. 
Marshall. 

Mr.  Marshall  last  appeared  on  television 
during  November,  handling  commercials  on 
Ford  Theatre  on  NBC-TV.  He  asked  to  be 
released  from  his  contract  in  November  be- 
cause of  "ill  health,"  an  executive  of  J.  W. 
Thompson  Co.,  Ford  agency,  told  B»T.  He 
was  released  and  has  not  appeared  on  any  pro- 
gram since. 


FCC  Talks  Budget  at  Capitol 

FCC  Chairman  Rosel  H.  Hyde  and  other  Com- 
mission officials  were  on  Capitol  Hill  last 
Thursday  to  discuss  the  fiscal  1955  budget. 
They  appeared  behind  closed  doors  before  a 
House  Appropriations  Subcommittee  on  Inde- 
pendent Offices.  The  budget  request  will  be 
disclosed  by  President  Eisenhower  this  Thurs- 
day. 


New  Tarty  in  Interest'  View 
Set  Forth  in  WBUF-TV  Denial 

'Mere  showing  of  possible  eco- 
nomic injury'  confers  no  'auto- 
matic' intervention  rights,  FCC 
says  in  refusing  to  let  uhf 
WBUF-TV  intervene  in  the  Buf- 
falo vhf  ch.  2  case. 

FURTHER,  interpretation  of  "party  in  inter- 
est" in  protest  cases  under  Sec.  309(b)  and  (c) 
of  the  Communications  Act  was  set  forth  by  ' 
FCC  last  week  in  a  memorandum  opinion  and 
order  denying  the  petition  of  uhf  ch.  17  WBUF- 
TV  Buffalo  for  intervention  in  the  vhf  ch.  2 
hearing  there,  alleging  economic  injury  [B«T, 
Jan.  11]. 

The  Commission  ordered  hearing  on  the ! 
ch.  2  bid  of  Niagara  Frontier  Amusement  Corp., 
survivor  after  merger  of  most  of  several  former 
applicants  [B»T,  Dec.  14,  1953],  to  inquire  into 
circumstances  of  the  filing  and  dismissal  of  a 
bid  by  Enterprise  Transmission  Inc.  "and 
whether  Niagara  Frontier  or  any  other  party 
paid  any  consideration  to  Enterprise  for  the 
dismissal  of  its  application." 

WBUF-TV  contended  the  hearing,  scheduled 
less  than  30  days  from  date  of  order  and  auto- ! 
matically  giving  Niagara  Frontier  protection 
from  further  competition,  violates  FCC's  pro- 
cesses. WBUF-TV  says  the  unexpected  new 
vhf  grant  that  would  ensue  would  harm  develop- 
ment of  uhf  there.  WBES-TV  Buffalo  ceased 
operation  on  uhf  ch.  59  when  news  of  the 
proposed  purchase  of  its  physical  plant  by 
Niagara  Frontier  was  disclosed  [B«T,  Dec.  21, 
1953]. 

FCC  held  that  Sec.  309(b)  "upon  a  mere! 
showing  of  probable  economic  injury"  does 
not  "automatically"  confer  a  right  to  intervene 
and  ruled  that  the  WBUF-TV  petition  was  de- 
fective for  not  being  specific.  Sec.  309(b)  pro 
vides  for  protest  of  hearing  actions;  309(c),  non- 
hearing  actions. 

Comr.  Frieda  B.  Hennock  dissented,  con 
tending  WBUF-TV's  status  as  a  station  itsel 
gives  status.  She  believed  the  injury  claims 
were  specified,  going  into  the  uhf-vhf  problem. 

The  ch.  2  proceeding  will  resume  Jan.  18 
before  Examiner  Harold  L.  Schilz.   FCC  still; 
must  rule  on  later  petitions  by  WBUF-TV  to: 
enlarge  the  issues  in  the  ch.  2  hearing  and  to 
reconsider  and  set  aside  the  order  of  Dec.  10, 
1953,  designating  the  Niagara  Frontier  appli- 
cation for  hearing.  WBUF-TV  asserts  the  ap-  j 
plication  must  be  returned  to  the  processing 
line  and  a  McFarland  letter  sent  to  notify  of 
intent  to  set  for  hearing.  The  uhf  ch.  17  outlet 
argues  the  MacFarland  procedure  was  illegally 
waived. 


Senate  'Passes  Over7 
3  Communications  Bills 

THREE  minor  communications  bills  which 
have  been  pending  before  the  Senate  for  many 
months  were  "passed  over"  the  Senate  calendar 
last  Tuesday.   The  House  approved  the  bills. 

The  measures,  HR  4457.  4458  and  4459,  re- 
spectively would  permit  FCC  to  waive  con- 
struction permit  requirements  for  government, 
mobile  and  other  non-broadcast  transmitters; 
would  extend  the  time  FCC  has  to  act  on  a 
protest  from  15  to  30  days,  and  would  reduce 
penalty  provisions  for  violating  the  Communi- 
cations Act  from  a  felony  to  a  misdemeanor. 

Also  scrubbed  temporarily  was  a  bill  (S  23 14) 
which  would  prohibit  the  transmission  of  cer- 
tain gambling  information  in  interstate  com- 
munication facilities. 


Broadcasting 


Telecasting 


Top-Rated  NBC  Show -56.1  (arbj  Top-Rated  CBS  Show -50.4  <arv 


We  doubt  if  there's  an  availability  adjacent  to  these  ratings,  BUT  there 
ARE  some  adjacent  to  these  TOP-RATED  KBTV  and  ABC-TV  features: 


ABC-TV  DENVER  ... 

The  Name's  the  Same  44.2 

Make  Room  for  Daddy  41.5 

You  Asked  for  It  36.6 

Stu  Erwin  ...  33.7 

Kraft  Theater  28.0 

Motorola  TV  Hour  24.9 

Ozzie  &  Harriet  23.4 

Pepsi-Cola  Playhouse   22.8 

Peter  Potter  Show  21.9 

Super  Circus     20.0 

Walter  Winchell  19.4 


KBTV- DENVER  „. 

Superman     37.7 

City  Detective   32.0 

Amos  V  Andy  29.1 

Liberace   27.4 

Johnny  Mack  Brown  25.1 

Abbott  &  Costello  23.4 

Hopalong  Cassidy  22.8 

Kit  Carson   21.7 

Rocky  Mtn.  Barn  Dance  20.4 

KBTV  Live  Wrestling  20.0 

Captain  Midnight   19.4 


*  KBTV  Tops  in  10:00  P.  M.  News  * 


ARB 


KBTV— Bill  Michelsen 

Mon.  thru  Fri. 

18.0 

Station  "B" 

Mon.  thru  Fri. 

10.3 

Station  "C" 

Mon.  thru  Fri. 

8.7 

*  KBTV  Tops  in  Weather  Reporting  10:15  P.  M.  * 

ARB 

KBTV— Vince  Monforte 

Mon.  thru  Fri. 

13.7 

Station  "B" 

Mon.  thru  Fri. 

10.3 

Station  "C" 

Mon.  thru  Fri. 

8.7 

Source: 

ARB  Denver  Television 

Audience 

Reports, 

Nov.  27-Dec.  3 
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this  is 


N.  T.  A. 


to  stations, 

agencies  and  sponsors 


•  THE  LARGEST  . . .  MOST  DIVERSIFIED 
LIBRARY  OF  QUALITY  TELEVISION 
PROGRAMS  ON  FILM. 

•  22  EXPERIENCED  TELEVISION  REPRE- 
SENTATIVES IN  14  PIVOTAL  MARKETS. 

•  TELEVISION'S  MOST  COMPLETE 
MERCHANDISING  PACKAGE  WITH  EACH 
PROGRAM  SERIES. 


to  producers . . . 

all  of  the  above,  PLUS 


SATURATION  COVERAGE  OF  THE 
NATION'S  TELEVISION  STATIONS, 
ADVERTISING  AGENCIES  AND  SPONSORS. 


these  are  the  programs  .  .  . 


HALF-HOUR: 


China  Smi»h    •    Orient  Express    •  Play 
of  the  Week        •        Pantomime  Quii 
International  Playhouse 


QUARTER-HOUR: 


The  Passerby  •  James  Mason  •  Bill  Corum 
The  Eva  Gabor  Show  •  Bobo  the  Hobo 
TV's  Baseball  Hall  of  Fame  •  The  James 
Mason  Show  •  Find  a  Hobby  •  Telecomics 


PLUS: 


Man's  Heritage  •  Viz-Quiz  •  Superman 
(Cartoons)    •   Westerns  •  Feature  Films 
American  Sports  •  Music  from  the  Masters 
Sands  of  Time 


.  a  dynamic,  new,  important  force  in  the 
distribution  and  merchandising  of  quality 
television  programs  on  film 


N.T.A. 


N.T.A. 


N.T.A. 


has  developed  a  tremendous  catalog  of  quality  tele- 
vision programs  on  film  ...  a  huge,  new  library  of  suc- 
cessfully sponsored  properties  already  delivering  mass 
audiences  to  advertisers  in  many  markets  . . .  at  low,  low 
costs. .  .  .everything  from  Kiddie  Shows  to  Dramas  •  •  • 
"Whodunits"  to  Sports  programs. 

has  representation  in  14  prime  markets  with  22  experi- 
enced, hand-picked  men  living  in  the  field  .  .  .  serving 
stations,  agencies  and  sponsors.  Each  of  these  men 
lives,  talks  and  dreams  television.  Each  knows  station 
facilities,  each  is  familiar  with  local  and  regional  habits, 
each  knows  the  economics  of  the  market  first-hand.  Most 
important  of  all . . .  each  will  conscientiously  aid  in  select- 
ing the  best  program  for  the  selling  job  you  want  to  do. 

has  a  realistic  .  .  .  powerful  .  .  .  and  complete  sales- 
merchandising  and  promotion  package  to  support  and 
tie-in  entire  campaigns  behind  each  N.T.A.  series.  This 
N.T.A.  Plus  Package  contains:  window  streamers,  coun- 
ter cards,  newspaper  mats,  live  announcements,  station 
slides,  publicity  releases,  direct  mail  pieces  and  a  host 
of  merchandising  ideas. 


Call  Your  N.T.A.  Man  Today!  He's  Only  Minutes  Away. 


101  West  55th  Street,  New  York  1  9,  N.  Y.   •  COIumbus  5-8646 

ELY  LANDAU  —  President  MARTIN  ROSS  —  Executive  Vice  President 


OFFICES: 


Bernard  Tabakin 

1  39  So.  Beverly  Drive 
Beverly  Hills,  Calif. 
CRestview  4-5135 

Bert  Stearn 
4 1 5  Van  Braam 
Pittsburgh,  Penna. 
Atlantic  1-1630 


Moe  Dudelson 

718  Fox  Building 
Detroit,  Michigan 
Woodward  3-5925 

George  Phillips 
3216  Olive  Street 
St.  Louis,  Mo. 
Jefferson  6397 


Don  Swartz 

1  109  Currie  Avenue 
Minneapolis,  Minn. 
Lincoln  7013 

Robert  Patrick 

2081  Broadway 
Denver,  Colo. 
Alpine  1769 


Ken  Rosswell 
9842  Lemon  Avenue 
Dallas,  Texas 
Elmhurst  6380 

Fred  Meyers 
175  Pontotoc 
Memphis,  Tenn. 
Memphis  5-5060 


Dave  Christiansen 
Frank  Stone 

571 1  South  Dixie  Highw6y 
Miami,  Florida 
Miami  87-71  1  1 


Arthur  Kalman 

Philadelphia.  Pa. 


ADDITIONAL  OFFICES:    Chicago,  Illinois 


Boston,  Massachusetts    •    District  of  Columbia 
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GOVERNMENT 


GRANT  PROPOSED  FOR  HOUSTON  TV  CO. 


Second  vhf  outlet  for  the  city 
comes  nearer  realization. 
Other  initial  decisions  would 
award  WTIK  Durham,  N.  C, 
and  KCOM  Sioux  City,  Iowa. 

SECOND  vhf  television  station  for  Houston 
came  a  step  closer  last  week  as  FCC  Hearing 
Examiner  James  D.  Cunningham  in  an  initial 
decision  proposed  to  grant  vhf  ch.  13  there  to 
Houston  Television  Co.,  representing  a  merger 
of  four  applicants  [B#T,  Jan.  11]. 

Initial  decisions  proposing  grants  in  two 
other  merger  cases  also  were'  announced  by 
the  Commission.  These  were  for  approval  of 
vhf  ch.  11  at  Durham,  N.  C,  to  WTIK 
Durham,  with  former  competitor  WDNC  re- 
ceiving 25%  option,  and  for  authorization  of 
vhf  ch.  4  at  Sioux  City,  Iowa,  to  KCOM 
there,  with  former  competitor  KSCJ  receiving 
option  for  50%  interest  [B*T,  Ian.  4].  After 
the  mergers,  WTIK  and  KCOM  would  be  sold. 

In  the  Houston  ch.  13  proceeding,  the  pro- 
posed grant  for  Houston  Television  Co.  was 
made  possible  by  the  dismissal  of  competitive 
bids  by  KTRH  Broadcasting  Co.  (KTRH), 
Houston  Area  Television  Co.  and  Tv  Broad- 
casting Co.  of  Houston.  When  the  grant  is 
made  final,  it  is  proposed  to  transfer  the  per- 
mit to  a  new  corporation,  Houston  Consoli- 
dated Television  Co. 

Houston  Consolidated  stock  will  be  held  in 
these  proportions:  KTRH  Broadcasting  Co., 
32%  :  Houston  Area  Television  Co.'s  17  stock- 
holders, 32%;  Houston  Television  Co.'s  15 
stockholders.  20%,  and  Houston  Mayor  Roy 
Hofheinz,  individually,  16%.  Mayor  Hofheinz 
was  president  and  50%  owner  of  Tv  Broad- 
casting Co.  of  Houston.  He  agrees  to  sell  his 
25%  holding  in  KTHT  Houston  if  necessary, 
according  to  the  merger  agreement. 

To  Cost  $1  Million-Plus 

It  is  understood  more  than  $1  million  will 
be  invested  in  the  new  Houston  station.  Ef- 
fective radiated  power  specified  for  the  ch.  13 
operation,  according  to  the  initial  decision, 
will  be  316  kw  visual. 

The  Sioux  City  ch.  4  proceeding  originally 
involved  the  applications  of  KCOM  Broad- 
casting Co.  and  Perkins  Bros.  Co.  (KSCJ). 
Examiner  Basil  P.  Cooper's  initial  decision 
found  that  after  final  grant,  KCOM  Broad- 
casting will  immediately  take  steps  to  sell 
KCOM  and  after  approval  of  such  sale  by 
FCC,  will  notify  Perkins  of  the  disposition. 

"Perkins  shall  have  10  days  after  such  no- 
tice," the  examiner  said,  "to  indicate  an  intent 
to  purchase  for  a  sum  equal  to  the  then  net 
worth  of  KCOM  a  50%  interest  in  the  KCOM 
Broadcasting  Co.  which  will  then  be  the  per- 
mittee or  licensee  of  the  ch.  4  tv  station." 
KCOM  Broadcasting  then  will  make  corporate 
changes  to  give  Perkins  and  KCOM  stock- 
holders equal  representation  on  the  board,  of 
officers  and  management  of  the  ch.  4  outlet. 

The  examiner  also  explained  that  Perkins 
"shall  pay  KCOM  the  amount,  if  any,  by  which 
the  net  proceeds  from  the  sale  of  KCOM  shall 
be  less  than  $175,000;  such  payment  by  Per- 
kins, however,  is  not  to  exceed  the  sum  of 
$10,000.  After  the  sale  of  KCOM,  the  corpo- 
ration shall  declare  dividends  to  its  stockhold- 
ers of  the  amount,  if  any,  by  which  the  then 
net  worth  of  the  corporation  shall  exceed 
$200,000." 

Initial  construction  and  operation  of  the 
ch.  4  station  will  be  financed  by  loans  to  be 
advanced  by  present  KCOM  stockholders,  the 
initial   ruling   explained.    Upon   purchase  by 


Perkins  of  half-interest,  the  loans  will  be 
repaid. 

The  Durham  ch.  1 1  case,  held  before  Ex- 
aminer Millard  F.  French,  originally  involved 
the  competing  applications  of  Durham  Broad- 
casting Enterprises  Inc.  (WTIK)  and  Durham 
Radio  Corp.  (WDNC).  After  the  final  deci- 
sion and  merger,  WTIK  is  to  be  sold. 


granted  permit  for  vhf  ch.  10;  effective  radi- 
ated power  50.1  kw  visual  and  25.1  kw  aural; 
antenna  height  above  average  terrain  550  ft. 
Address:  138  Pine  Ave. 

Hibbing,  Minn. — North  Star  Television  Co. 
granted  vhf  ch.  10;  ERP  10.5  kw  visual  and 
5.25  kw  aural;  antenna  height  above  average 
terrain  630  ft.  Condition.  Address:  %  Q.  J. 
Dav'd,  3100  First  National  Bank  Bldg.,  St. 
Paul,  Minn. 


FCC  Grants  Tv  Outlets 
At  Albany,  Ga.,  Hibbing 

FIRST  local  television  stations  were  granted 
by  FCC  last  week  for  vhf  ch.  10  at  Albany, 
Ga.,  and  vhf  ch.  10  at  Hibbing,  Minn. 

The  Albany  permit  went  to  Herald  Pub.  Co. 
licensee  of  WALB  there,  following  dismissal 
of  a  competitive  application  by  lames  S. 
Rivers'  Southeastern  Broadcasting  System. 
WGPC  Albany  withdrew  its  ch.  10  application 
last  November. 

North  Star  Television  Co.  was  grantee  for 
ch.  10  at  Hibbing.  The  authorization  is  con- 
ditioned upon  final  ruling  by  the  Commission 
upon  a  petition  by  WEBC  Duluth  for  recon- 
sideration of  a  decision  denying  WEBC's  re- 
quest that  ch.  10  be  allocated  to  Duluth 
instead. 

Quentin  I.  David,  president  and  6.16% 
owner  of  North  Star,  told  B#T  no  starting 
date  is  estimated  at  this  time,  nor  have  net- 
work affiliation  and  station  representation  been 
settled.  He  said  RCA  equipment  will  be  used. 

Mr.  David  heads  David  Inc.,  St.  Paul  ad- 
vertising agency,  and  its  minority  stockholder 
in  WTCN-AM-FM-TV  Minneapolis.  Other 
North  Star  principals  include  stockholders  in 
WSPT  Stevens  Point,  Wis. 

James  H.  Gray,  WALB  president,  told  B*T 
the  Albany  ch.  10  outlet  should  be  on  the  air 
by  June  1  using  an  RCA  10  kw  transmitter. 
Network  affiliation  is  not  set  but  Burn-Smith 
Co.  will  be  station  representative,  he  said. 

Details  of  the  new  grants: 

Albany,     Ga.— Herald     Pub.    Co.  (WALB) 


j 


KSTM-TV  Court  Plea  Wins 
Stay  of  Ch.  11  Hearing 

FCC's  Jan.  14  hearing  on  St.  Louis'  ch. 
was  postponed  one  day  before  it  was  scheduled 
to  start,  following  a  stay  issued  last  week  by 
the  U.  S.  Court  of  Appeals  in  favor  of  KSTM- 
TV  St.  Louis. 

Postponement  was  ordered  by  FCC  Hearing 
Examiner  Thomas  H.  Donahue,  when  the 
court  told  the  FCC  to  hold  up  the  hearing. 
The  court,  however,  gave  the  FCC  alternatives. 
These  were  (1)  that  KSTM-TV  be  allowed 
to  participate  in  the  hearing  as  an  applicant, 
subject  to  the  court's  decision  on  the  KSTM- 
TV  appeal,  or  (2)  that  the  FCC  hold  a  separate 
hearing  on  KSTM-TV's  application  to  deter- 
mine whether  it  should  be  accepted  or  include 
that  issue  in  the  overall  St.  Louis  hearing. 
Commission's  decision  on  what  course  to  take 
was  under  consideration  at  week's  end. 

The  Commission  consistently  has  refused  to 
accept  an  application  from  KSTM-TV  for  ch. 
1 1  on  the  ground  that  an  existing  permittee 
may  not  apply  for  another  facility  in  the  same 
city.  KSTM-TV  operates  on  uhf  ch.  36.  In 
its  application  for  ch.  1 1  it  offered  to  give  up 
the  uhf  channel  if  it  won  the  vhf  grant.  The 
Commission  has  held,  however,  that  an  exist- 
ing grantee  must  first  surrender  its  permit  before 
being  allowed  to  file  for  another  frequency, 
Fact  that  the  Commission  refused  to  accept  its 
application,  which  is  for  East  St.  Louis,  111., 
without  a  hearing  led  KSTM-TV  to  appeal 
Case  for  a  temporary  restraining  order  was 
argued  two  weeks  ago  [B«T,  Ian.  11]. 

Involved  in  the  St.  Louis  ch.  11  hearing  are 
St.  Louis  Amusement  Co.  (Ambassador  Invest- 
ment, 52%;  Fanchon  &  Marco,  42%);  St 
Louis  Telecast  Inc.  (60%  owned  by  WEW) 
220  Television  Inc.  (Harold  Koplar  and  William 
Koplar  Shenker)  and  CBS  (KMOX). 


Three  New  GOP  Faces  on  Senate  Commerce  Unit 


ORGANIZATION  of  the  Senate  Interstate  & 
Foreign  Commerce  Committee  was  completed 
last  week.  The  Republicans  retain  their  ma- 
jority. Lineup  is 
eight  Republicans 
and  seven  Demo- 
cratic members. 

Sen.  Homer  E. 
Capehart  (R  -  Ind.) 
has  left  the  commit- 
tee to  take  a  seat 
on  the  Senate  For- 
eign Relations  Com- 
mittee [Closed  Cir- 
cuit, Ian.  11].  It  was 
left  vacant  by  Sen. 
Charles   W.  Tobey 

(R-N.  H.).  who  died 
Sen.  Duff  ,ast    summer  Sen 

John  Sherman  Cooper  (R-Ky.)  also  has  left  the 
committee  to  join  the  Senate  Labor  &  Public 
Welfare  Committee. 

Before  the  current  shift,  there  was  a  GOP 
vacancy.  Thus,  three  additional  Republicans 
were  named  to  the  committee:  Sens.  James  H. 
Duff  of  Pennsylvania,  William  A.  Purtell  of 


Connecticut  and  Frederick  G.  Payne  of  Maine. 

There  were  no  Democratic  changes.  Com- 
plete membership  of  the  committee,  according 
to  seniority,  is  as  follows: 

Republicans — John  W.  Bricker  (Ohio),  chair- 
man;   Andrew    F.    Schoeppel    (Kan.);    John  M. 


Sen.  Purtell 


Sen.  Payne 


Butler  (Md.);  Ch?rles  E.  Potter  (Mich.);  Dwight 
Griswold  (Neb.);  Duff.  Purtell,  Payne. 

Democrats— Edwin  C.  Johnson  (Colo.);  War- 
ren G.  Magnuson  (Wash.);  Lyndon  B.  Johnson 
(Tex.);  Lester  C.  Hunt  (Wyo.);  John  O.  Pastore 
(R.  I.);  A.  S.  Mike  Monroney  (Okla.);  George 
A.   Smathers  (Fla.). 
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*  Gelausedup  English 


He  i$$  a  really 

Terrible  siqht 
Will  likely  kilf 

Sein  self  some  niqht; 
By  der  beef  steak  ad, 

Ein  double  spread 
6e- printed  qreen 

Instead  of  red. 

In  such  a  fix 

He  wouldn't  be. 
If  he  used 

NHC-AM-TV 


cecti  - 


NEW  HAVEN 


New  England's  first  complete  broadcasting  service    •    represented  nationally  by  Katz 


sfc  In  Plain  English 

WNHC-TV  reaches  more  than  2,540,760 
people  in  Connecticut  and  adjacent  areas. 
125  newspapers  carry  WNHC  daily  pro- 
gram listings. 


V  H  F 

Channel  8 


Three  steps  cover  New  Haven  on  radio. 

•  saturation  —  write  for  details 

•  NBC  affiliation 

•  complete  merchandising  service 
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FCC  Annual  Ownership  Report  Abolished 


TO  HELP  ease  unnecessary  administrative 
burdens  upon  FCC  and  the  industry  alike, 
the  Commission  last  week  abolished  its  re- 
quirement that  each  am,  fm,  tv  and  interna- 
tional broadcast  station  must  file  an  annual 
ownership  report  Form  323  with  the  Com- 
mission [Closed  Circuit,  July  6,  1953]. 

Effective  immediately,  the  order  states  no 
report  of  ownership  as  of  Dec.  31,  1953,  will 
have  to  be  filed  this  April  1,  heretofore  the 
annual  date  for  such  filing. 

Instead,  the  FCC  order  provides,  the 
necessary  ownership  data  must  be  supplied 
on  Form  323  each  three  years  when  an  am, 
fm  or  tv  station  submits  its  license  renewal 
application. 

The  Commission  said  interim  ownership 


reports  still  must  be  filed  within  30  days 
after  changes  in  ownership  occur. 

The  order  specified  further  that  licensees 
of  all  stations  required  to  file  renewal  appli- 
cations on  or  after  Feb.  1  (for  licenses  ex- 
piring May  1  and  after)  shall  also  file  an 
ownership  report  on  Form  323  pursuant  to 
Sec.  1.343(a)  of  the  Commission's  rules  as 
herein  amended.  Copies  of  the  order  are 
being  mailed  all  broadcast  licensees,  FCC 
said. 

Earlier.  FCC  simplified  the  annual  finan- 
cial report  Form  324  required  to  be  filed  by 
all  broadcast  stations  [B«T,  Dec.  28]. 

[Text  of  amended  Sec.  1.343  will  be  pub- 
lished in  For  the  Record  next  week.] 


Knowland,  Chernoff 
Buy  Into  S.  F.  Bid 

Publisher  J.  R.  Knowland  (KLX 
Oakland)  and  broadcaster 
Howard  Chernoff  buy  5%  each 
of  Channel  Two  Inc.,  one  of 
four  contestants  for  San  Fran- 
cisco vhf  ch.  2. 

ACQUISITION  of  part  interests  in  Channel 
Two  Inc.,  contestant  for  vhf  ch.  2  at  Oakland- 
San  Francisco,  by  publisher  J.  R.  Knowland 
and  broadcaster  Howard  L.  Chernoff  was  an- 
nounced last  week  as  the  Channel  Two  Inc.  bid 
before  FCC  was  amended  to  include  the  own- 
ership interests.  Each  acquires  5%  holding. 
Mr.  Chernoff  becomes  executive  director  of 
the  proposed  tv  outlet. 

Mr.  Knowland,  father  of  Sen.  William  F. 
Knowland  (R-Calif. ),  is  publisher  and  editor 
of  the  Oakland  Tribune  and  is  a  principal  in 
operation  of  associated  KLX  Oakland.  KLX 
dropped  its  ch.  2  bid  late  last  year,  leaving 
four  contestants  for  the  facility.  Besides  Chan- 
nel Two  Inc.,  the  others  are  KROW  Oakland, 
General  Teleradio's  KFRC  San  Francisco  and 
Television  California,  the  latter  composed  of 
Edwin  W.  Pauley  and  associates. 

Mr.  Chernoff  formerly  was  general  manager 
of  KFMB-AM-TV  San  Diego  and  was  vice 
president-general  manager  of  the  San  Diego 
Journal  when  they  were  among  the  Capt.  John 
A.  Kennedy  interests. 

KFMB-AM-TV  was  sold  to  J.  D.  Wrather 
Jr.  and  Maria  Helen  Alvarez  last  year  for 
$3.15  million.  According  to  the  Channel  Two 
Inc.  amendment,  Kennedy  Broadcasting  Co. 
realized  a  profit  of  $1.87  million  in  the  trans- 
action. Edward  Petry  &  Co.  subsequently 
hough!  22%  interest  in  KFMB-AM-TV  for 
$633,000  [B«T,  July  27,  1953]. 

Stoddard  P.  Johnston,  president-general  man- 
ager of  Channel  Two  Inc.  and  step-son  of  Capt. 
Kennedy,  announced  the  appointment  of  Mr. 
C  hernoff  as  executive  director  of  the  proposed 
ch.  2  station.  Mr.  Johnston  formerly  was  vice 
president  of  KFMB-AM-TV. 

In  announcing  his  association  in  the  Chan- 
nel Two  Inc.  venture,  Mr.  Knowland  stated, 
"I  have  always  been  interested  in  television 
as  a  new  medium  of  communication  ...  we 
feel  .  .  .  that  the  Oakland  people  represented 
in  Channel  Two  Inc.,  together  with  the  tele- 
vision management  experience  with  which  they 
have  surrounded  themselves,  present  an  ideal 
opportunity  for  both  of  us  to  serve  the  people 
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of  the  East  Bay  area." 

Other  officers  and  stockholders: 

Secretary-Treasurer  A.  M.  Bleiler,  vice  presi- 
dent First  California  Corp.;  R.  W.  Breuner,  vice 
president,  Breuner's;  Rilea  Doe,  vice  president, 
Safeway  Stores;  Dr.  Woodburn  K.  Lamb,  Berke- 
ley; Vice  President  Ingraham  Read,  former 
publisher  of  the  Oakland  Post  Enquirer  and  head 
of  the  San  Francisco-Bay  Area  offices  of  Moloney, 
Regan  &  Schmitt,  publishers'  representative; 
W.  H.  Mordy,  vice  president  Moore  Business 
Forms  Inc.;  John  W.  Morris,  Pacific  Coast  man- 
ager. Pigment  Chemical  &  Color  Div.,  Sherwin- 
Williams  Paint  Co.;  John  J.  Reilly,  president. 
Western  Dept.  Stores,  owner  of  Kahn's  in  Oak- 
land with  stores  also  in  Portland,  Ore.,  and 
Tacoma,  Wash.;  M.  B.  Skaggs.  founder  and  for- 
mer control  owner  of  Safeway  Stores;  and  Rob- 
ert J.  Christ,  vice  president  and  Pacific  Coast 
manager  of  Dobeckmun  Co. 

Mr.  Johnston  confirmed  the  leasing  of  15,000 
sq.  ft.  of  space  in  downtown  Oakland  and  said 
that  architects  are  at  work  on  plans  for  tele- 
vision studios  and  offices.  Channel  Two  Inc.'s 
bid  specifies  a  transmitter  atop  Mt.  Bruno. 

Other  developments,  according  to  Mr.  John- 
ston, include  retention  of  Robert  Purcell,  for- 
mer operations  manager  of  KTTV  (TV)  Holly- 
wood, as  consultant,  and  Stanley  Sievers  as 
chief  engineer. 

Mr.  Johnston  also  announced  signing  of 
a  contract  with  RCA  for  the  purchase  of  $650,- 
000  worth  of  equipment  including  that  neces- 
sary for  the  transmission  of  color  telecasts. 

Aside  from  his  5%  interest  in  Channel  Two 
Inc.,  Mr.  Chernoff  and  his  wife  are  27.5% 
owners  of  WTBO  Cumberland,  Md.,  and  47.5% 
owners  of  uhf  ch.  15  WTAP  (TV)  Parkers- 
burg,  W.  Va.,  now  on  the  air. 


VOA  Outlines  Status 
Before  Senate  Group 

VOICE  OF  AMERICA  accomplishments  since 
its  parent,  the  U.  S.  Information  Agency,  was 
set  up  apart  from  the  State  Dept.  was  to  be  re- 
viewed in  the  Senate  last  Friday. 

Theodore  C.  Streibert,  director  of  USIA 
since  its  separation  last  summer,  was  slated  to  be 
the  first  witness  before  a  Senate  Foreign  Re- 
lations subcommittee  studying  the  information 
program.  The  group  is  chairmanned  by  Sen. 
Bourke  C.  Hickenlooper  (R-Iowa). 

The  Hickenlooper  subcommittee  questioning 
jumped  the  gun  on  Sen.  Joseph  R.  McCarthy's 
Permanenl  Investigating  Committee  in  the  Sen- 
ate which  is  scheduling  a  meeting  with  Mr. 
Streibert  next  month. 

The  Senate  Foreign  Relations  unit  will  have 
before  it  data  submitted  by  USIA  on  its  opera- 
tions, including  Voice  of  America. 

Material  in  the  hands  of  the  subcommittee 
reveals: 

•   The  Voice  has  developed  new  radio  pro- 


grams for  broadcast  on  foreign  national  net- 
works and  local  stations  under  private  auspices. 
Included  are  cultural  and  information  programs. 

•  Cited  is  cooperation  with  private  institu- 
tions including  the  Advertising  Council. 

•  Major  construction  by  VOA  in  the  past 
six  months  was  the  completion  (and  current 
operation)  of  (1)  Project  Cast — the  world's 
most  powerful  longwave  radio  broadcasting, 
and  relay  station  at  Munich,  Germany,  (2) 
Project  John — the  1  megawatt  medium  wave' 
transmitter  on  Okinawa  and  (3)  Project  Jade — 1 
megawatt  medium  wave  relay  station  in  the 
Philippines. 

•  Broadcasts  are  in  34  languages. 

•  While  370  posts  at  VOA  have  been  elim- 
inated at  overseas  relay  bases,  broadcasting 
time  has  been  maintained  at  "optimum  value." 

•  Post  of  technical  director  has  not  been 
filled.  Mr.  Streibert  said  he  has  been  unsuc- 
cessful in  his  attempts  to  hire  an  outstanding 
radio  engineer  for  the  job.  (He  said  he  had 
held  talks  with  top  leaders  in  the  broadcast 
industry,  listing  a  number  of  them). 

•  Monitoring  overseas  to  check  on  signal 
penetration  behind  the  Iron  Curtain  has  been 
improved  or  increased. 

•  Some  300  films  have  been  released  for 
showing  in  19  countries  where  tv  exists  as  a 
medium. 


B#T  Story  in  'Record' 

NOTING  that  the  remodeled  Senate  Radio- 
Tv  Gallery  will  be  "an  improved  means  of 
communication  to  the  public  of  what  is  going 
on  in  the  Senate  of  the  U.  S.,"  Sen.  Homer  Fer 
guson  (R-Mich.)  last  Wednesday  inserted  a 
reprint  of  a  B»T  article,  "Radio-Tv  Find  < 
Home  on  Capitol  Hill,"  in  the  Congressiona 
Record.  The  article  appeared  in  the  Jan.  4  issuf 
of  B«T. 


Rural  Network  Backs  FCC 
Functional  Fm  Proposal 

General  Manager  Donald  K. 

deNeuf  describes  proposal  as 

'stride  forward.'    He  says  it 

will  speed  new  services,  with 

no  extra  radio  spectrum  space. 

RURAL  RADIO  NETWORK,  fm  station  oper 
ator  and  network  in  New  York  State  and  Penn 
sylvania,  told  FCC  last  week  its  proposal  to| 
legalize  functional  music  fm  operations  "is  most 
wholeheartedly  supported  and  commended  by 
this  organization." 

The  Commission,  in  its  last  major  action  of 
1953,  adopted  a  notice  of  proposed  rule-making 
to  allow  fm  stations  to  provide  functional  fm 
services  on  both  a  simplex  and  multiplex  basis 
in  addition  to  their  regular  broadcast  program- 
ming [B»T,  Jan.  II,  4].  Fm  stations  first  would 
have  to  obtain  a  subsidiary  communications 
authorization.  The  functional  service  would 
have  to  be  similar  to  regular  broadcast  fare  | 
and  could  not  be  for  such  use  as  taxicab  dis- 
patching. Comments  on  the  proposal  are  due  j 
Feb.  15. 

In  a  letter  to  Chairman  Rosel  H.  Hyde.j 
Donald  K.  deNeuf,  RRN  general  manager, 
stated  he  is  sure  "many  other  broadcasters  will) 
join  with  me"  in  describing  the  proposal  as 
"a  great  stride  forward." 

He  pointed  out  that  "many  demonstrations 
have  shown  conclusively  that  additional  chan 
nels  of  intelligence  can  be  satisfactorily  trans 
mitted  over  fm  broadcast  facilities  without  any 
interference  to,  or  degradation  of  the  high 
fidelity  basic  audio  channel.    These  demonstra 
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top  service  ^AfeT...  top  selling  ability  on  KCMO  Farm  Radio 

fhQ 


JffR$XK 

and  how  it  grows  in  Mid-America 


The  KCMO  Community  Corn  Club  Contest 
is  just  a  single  example  of  Jack  Jackson's 
stature  among  Mid-America  farm  groups. 
Jack,  who  is  KCMO's  Director  of  Agriculture, 
organized  the  first  contest  of  its  kind  in 
Mid- America  three  years  ago. 

Since  then,  scores  of  rural  and  small-town  civic 
groups  have  sponsored  thousands  of  farmer- 
contestants  in  the  competition  to  grow 
more  and  better  corn. 

This  kind  of  progressive  farm  radio  service  has 
brought  Jack  numerous  honors,  including  the 
current  presidency  of  the  National  Association 
of  Television  and  Radio  Farm  Directors. 

Jack  and  his  staff  are  either  on  the  air  or  on  the 
road  the  year  round,  serving  the  Mid-America 
farmer  .  .  .  and  making  sales  grow  for 
a  number  of  sponsors. 

His  associates,  Bruce  Davies,  Market  Reporter 
and  George  Stephens,  Farm  Reporter, 
constitute  an  active,  completely  coordinated 
department  operating  full-time  on  KCMO-Radio. 

Call  KCMO  or  your  Katz  man  for  the  full  story  on 
KCMO  Farm  Radio. 


KCMO 

radio 

50,000  watts  at  810  Kc. 

125  East  31st  Street,  Kansas  City,  Mo. 
or  The  Katz  Agency. 


"It's  a  Meredith  station' 
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tions  have  involved  several  methods  and  med- 
iums." 

Mr.  deNeuf  asserted  RRN  is  "the  largest  if 
not  the  only  fm  broadcasting  system  which 
regularly  operates  on  a  radio  relay  basis  be- 
tween 13  fm  stations.  He  said  RRN  has  suc- 
cessfully transmitted  facsimile  over  the  network 
on  a  multiplex  basis.  This  consisted  of  textual 
material,  photographs,  weather  maps  and  other 
graphic  material  from  the  Columbia  School  of 
Journalism  to  a  number  of  receiving  points  in 
upstate  New  York.  This  was  done  simultane- 
ously with  the  regular  aural  broadcasting  activi- 
ties." 

Further  practical  development  of  obtaining 
additional  services  from  existing  fm  broadcast 
allocations  has  received  little  encouragement, 
he  contended,  "simply  because  operators  were 
reluctant  to  expend  the  necessary  time,  effort 
and  funds  on  such  developments  when  there 
existed  no  indication  from  the  Commission  as 
to  whether  it  would  permit  such  operation  on 
a  regular  basis." 

The  nature  of  some  specialized  services  is 
such  that  they  do  not  require  and  cannot  eco- 
nomically justify  the  cost  of  multiplex  equip- 
ment to  accomplish  the  objective,  Mr.  deNeuf 
pointed  out.  He  said  "simplex  operation  is 
sufficient.  An  example  of  this  would  be  an 
audio  function  of  specialized  nature  operating 
out  of  conventional  broadcasting  hours." 

The  RRN  executive  thought  the  proposal 
"is  certain  to  give  impetus  to  new  developments 
...  It  not  only  should  be  encouraging  to  fm 
operators,  but  since  additional  services  can  be 
provided  without  consuming  additional  space 
in  the  radio  frequency  spectrum  the  proposal 
is  most  definitely  in  the  public  interest." 


FCC  Grants  6  New  Ams, 
Changes  to  2  Outlets 

SIX  new  daytime  am  stations  were  authorized 
by  FCC  last  week  for  Murphysboro,  111.; 
Franklin,  Ky.;  Amory,  Miss.;  Church  Hill, 
Tenn.;  Rogersville,  Tenn.,  and  Paducah,  Tex. 
Improved  facilities  went  to  KODL  The  Dalles, 
Ore.,  and  WKIN  Kingsport,  Tenn. 

Details  of  the  new  grantees  are: 

Jackson  County  Broadcasting  Co.,  1420  kc,  500 
w  daytime  at  Murphysboro,  111.;  Franklin  Broad- 
casting Co.,  1220  kc.  250  w  daytime  at  Franklin, 
Ky.;  Charles  C.  Boren  Jr.,  1580  kc,  5  kw  day- 
time at  Amory,  Miss.;  Twin  Cities  Broadcasting 
Co.,  1260  kc,  1  kw  daytime  at  Church  Hill,  Tenn.; 
Rogersville  Broadcasting  Co.,  1370  kc,  1  kw  day- 
time at  Rogersville,  Tenn.,  and  Paducah  Broad- 
casting Co.,  1370  kc,  500  w  daytime  for  Paducah. 
Tex. 

KODL  received  approval  to  change  from 
1230  kc  with  100  w  night  and  250  w  day  to 
1440  kc  with  1  kw  unlimited,  directional  night. 
WKIN  was  granted  a  boost  in  power  on  1320 
kc  daytime  from  1  kw  to  5  kw. 


FCC  Approves  5  Am  Sales 

SALES  of  live  radio  stations  were  approved  by 
FCC  last  week.    They  included: 

WKLJ  Sparta.  Wis.— Transfer  of  control  of 
Sparta-Tomah  Broadcasting  Co.  through  sale  by 
Victor  J.  Tedesco  et  al  of  all  stock  for  $31,500  to 
John  F.  Monroe  and  live  others. 

KVAS  Astoria,  Ore. — Assignment  of  license  to 
Lower  Columbia  Broadcasting  Co.  for  $4,750  from 
William  Ohlman,  receiver  for  KVAS  Inc. 

WDNE  F.lkins,  W.  Va.— Assignment  of  license 
from  W.  Va.  Radio  Corp.  to  Queen  Sylvia's  Pub- 
lications Inc.  for  $50,000. 

WCRL  Oneonta,  Ala. — Assignment  of  license 
from  Pat  M.  Courington  to  Blount  County  Broad- 
casting Service  for  $12,000. 

WAIR  Winston-Salem,  N.  C— Assignment  of 
license  from  WAII1  [Iroadcasting  t'o  to  Radio 
Winston-Salem  Inc.  for  $30,000. 
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DIX,  PHILIPS  HEAD  WOR,  WOR-TV  SALES 
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Mr.  Dix 


NBC  Cleveland  sales  execu- 
tives William  Dix  Jr.  (WTAM) 
and  Charles  Philips  (WNBK 
TTV])  named  as  WOR  and 
WOR-TV  New  York  sales  man- 
agers, respectively. 

CHANGES  in  the  top  management  of  both 
radio  and  television  sales  departments  high- 
lighted a  series  of  developments  at  General 
Teleradio's  WOR-AM-TV  New  York  last  week. 

Dipping  into  NBC's  Cleveland  executive 
setup,  the  stations  named  William  P.  Dix  Jr., 
sales  manager  of 
NBC-owned  WTAM 
Cleveland,  as  sales 
manager  of  WOR, 
and  Charles  Philips, 
sales  director  of 
NBC-owned  WNBK 
(TV)  Cleveland,  as 
sales  manager  of 
WOR-TV,  both  ef- 
fective Feb.  1. 

The  new  sales 
heads  replace  three 
WOR  and  WOR-TV 
executives  who,  the 
announcement  said, 
have  resigned  as  of  Jan.  3 1 :  Robert  C.  Mayo, 
sales  director  of  both  WOR  and  WOR-TV; 
John  F.  Sloan,  WOR-TV  sales  manager,  and 
William  Crawford,  WOR  sales  manager. 

In  the  meantime  it  also  was  announced  that 
WOR-TV  now  is  ready  to  move  the  rest  of  its 
facilities  to  new  studios  in  the  Empire  State 
Bldg.,  and,  at  the  same  time,  that  WOR-TV's 
existing  67th  Street  studios  are  being  leased 
to  NBC-TV  for  three  years  with  options  for 
extension. 

The  move  from  the  67th  Street  studios  into 
more  compact  ones  in  the  Empire  State  Bldg. 
brought  corollary  changes: 

WOR-TV's  Broadway  Tv  Theatre,  which 
when  launched  in  the  fall  of  1952  was  hailed 
as  revolutionary  in  that  it  presented  the  same 
show  from  past  Broadway  hits  live  each  night 
for  a  week,  will  be  discontinued  after  the 
Jan.  29  performance.  Harlem  Detective  was 
dropped  last  Wednesday.  Both  were  produced 
in  the  67th  Street  studios  and  the  discontinu- 
ances, officials  said,  will  remain  in  effect  "at 
least  until  WOR-TV's  staff  can  acquaint  them- 
selves with  the  obvious  problems  of  producing 
live  shows  in  much  more  compact  studios"  in 
the  Empire  State  Bldg. 

New  Shows  Announced 

Almost  a  dozen  new  shows,  both  live  and 
film,  were  announced  as  part  of  the  changes. 
These  include  The  Coro  Fashion  Show,  Living 
by  Design,  Sloan  Simpson  Show,  Herald- 
Tribune  Youth  Forum,  Music  for  Children, 
Tales  of  the  Unknown,  and  The  Man  From 
Times  Square,  all  live  productions,  and  the 
Captured,  Paragon  Theatre,  and  Inner  Sanc- 
tum film  series.  With  the  new  programming 
WOR-TV  is  extending  sign-off  time  from  1 1 
to  1 1 :30  p.m. 

Gordon  Gray,  who  took  over  Jan.  1  as  Gen- 
eral Teleradio  vice  president  in  charge  of  WOR 
and  WOR-TV,  said  in  announcing  the  move 
to  the  Empire  State  studios  and  the  new  pro- 
grams: 

"With  the  completion  of  these  moves  WOR- 
TV  will  be  in  a  heller  position  than  ever  to 
give  advertisers  the  best  dollar's  worth  they 
ever  had.    Transmitting  with  increased  power 


from  the  Empire  State  Bldg.,  using  the  com- 
pact, economical,  intimate  techniques  devised 
by  Program  Director  Lawrence  Menkin,  and 
consolidating  our  operations  in  our  Empire 
State  Bldg.  studios  are  all  elements  in  the  plan 
to  put  audience-attracting  tv  vehicles  within  the 
reach  of  advertisers  of  all  financial  strata."  ; 

Referring  to  the  changes  in  sales  heads,  Mr^ 
Gray  said: 

"I  sincerely  regret  the  resignation  of  these 
men  [Messrs.  Mayo,  Sloan  and  Crawford]  after 
so  many  productive  years.  WOR  and  WOR- 
TV  are  very  fortunate  to  be  able  to  welcome 
as  their  successors  Bill  Dix  and  Charles  Philips, 
whose  sales  records  have  been  little  short  of 
sensational." 


Mr.  Stewart 


Stewart  to  Manage 
DuMont's  KCTY  (TV) 

APPOINTMENT  of  Donald  A.  Stewart,  who! 
has  been  associated  with  the  DuMont  organiza-i 
tion  since  1944  in  various  station  and  manu- 
facturing executive  capacities,  as  general  man- 
ager of  DuMont's  newly  acquired  KCTY  (TVV 
Kansas  City  was  announced  last  week. 

Ted  Bergmann,  director  of  the  DuMont  Tele-i 
vision  Network,  noted  that  the  appointment 
marks  Mr.  Stewart's 
return  to  the  station 
management  field, 
where  he  became 
"widely  known  for 
his  highly  successful 
management  of  Du- 
Mont's owned -and- 
operated  station, 
WDTV  (TV)  Pitts- 
burgh." Mr.  Stewart 
headed  the  station' 
from  the  time  it 
went  on  the  air  on 
Jan.  11,  1949,  until 
June  1951,  when  he 
became  administrative  assistant  to  the  director 
of  the  DuMont  Television  Network  in  New 
York  headquarters. 

Mr.  Stewart,  who  served  most  recently  asj 
national  manager  of  new  market  development 
for  the  television  receiver  sales  division  of 
Allen  B.  DuMont  Labs.  Inc.  in  East  Paterson, 
N.  J.,  took  up  his  new  duties  at  KCTY  lastj 
Monday.  The  station  was  purchased  two  weeks 
ago  by  DuMont  Labs.  [B«T,  Jan.  4],  and  will 
be  operated  as  a  unit  of  the  network,  which  is 
a  division  of  the  corporation. 

KCTY,  which  operates  on  uhf  ch.  58,  is  saidi 
to  be  the  first  uhf  station  to  be  owned  and 
directed  by  a  network.  Studios  are  in  the  Pick- 
wick Hotel. 

Tribute  to  KSD-AM-TV 

STORY  of  KSD-AM-TV  St.  Louis  pioneering 
in  the  field  of  communications  is  told  in  a 
special  supplement  of  the  St.  Louis  Post-Dis- 
patch commemorating  the  Pulitzer  newspaper's 
75th  anniversary.  The  KSD-AM-TV  article 
pays  tribute  to  the  stations'  public  service  and 
to  Post-Dispatch  executives  who  early  recog- 
nized the  possibilities  of  the  two  electronic 
media,  among  them  George  M.  Burbach,  KSD- 
AM-TV  general  manager,  who  in  1936  "wit- 
nessed a  demonstration  of  television  in  England 
and  .  .  .  recognized  its  potential  as  one  of  the 
most  influential  social  forces  ever  devised.  .  .  ." 
KSD  was  licensed  in  1922  and  KSD-TV  in  1947. 
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ANNUAL  REPORT  TO 
OUR  ADVERTISERS 


Since  we  make  daily  reports  to  our  listeners  on  the  business  we 
carry,  and  the  programs  we  feature,  it  seems  only  fair  that  we 
make  an  annual  report  to  our  advertisers  who  make  possible  this 
fine  broadcasting  fare. 

First,  KVOO  listeners  have  continued  to  increase  in  number  during 
1953.  They  have  made  more  money  than  ever  before;  they  have 
spent  more  money  for  KVOO  advertised  products. 

Second,  during  1953,  every  recognized  broadcast  measurement 
service  has  again  proved  KVOO  to  have  more  listeners  all  of 
the  time  than  any  other  station  in  Oklahoma's  No.  1  market. 
This  means  your  advertising  dollars  spent  on  KVOO  again  bought 
more  listeners  at  lowest  cost  per  listener. 

Third,  you'll  be  interested  to  know,  too,  that  in  1953  KVOO  had 
one  of  it's  greatest  dollar  volume  years  in  history. 

WHAT'S  AHEAD  FOR  1954? 

Every  indication  points  to  another  year  of  expansion  and  growth 
in  the  KVOO  market.  Construction  booms.  Population  growth 
is  on  a  steady  march.    New  industry  builds  new  payrolls! 

It's  a  year  of  opportunity  in  every  field  of  business  in  Oklahoma's 
No.  1  Market,  blanketed  only  by  KVOO,  Oklahoma's  Greatest 
Station ! 

To  get  your  share  of  this  prime  market,  call,  wire  or  write  KVOO 
or  your  nearest  Edward  Petry  Cr  Company  office  for  availabilities. 
You'll  be  glad  you  did! 


RADIO  STATION  KVOO 


50,000  WATTS 


N8C  AFFILIATE 

'       EDWARD  PETRY  AND  CO.,  INC.  NATIONAL  REPRESENTATIVES 


OKLAHOMA'S     GREATEST  STATION 


TULSA.  OKLA. 
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STATIONS 


Two  Tv  Starters 
Begin  During  Week 

TWO  stations,  one  commercial  and  one  educa- 
tional, began  operations  last  week.  WEAR-TV 
Pensacola.  Fla.  (ch.  3),  affiliated  with  ABC-TV 
and  represented  by  George  P.  Hollingbery, 
began  commercial  programming  Thursday,  Mel 
Wheeler,  manager,  reported.  It  is  the  second 
station  there  but  first  vhf. 

Noncommercial  WKAR-TV  East  Lansing, 
Mich.  (ch.  60).  started  regular  programming 
Friday.  Its  studios  are  located  on  the  campus 
at  Michigan  State  College.  This  is  the  third 
educational  tv  outlet  in  operation:  the  other  two 
are  KUHT  (TV)  Houston  and  KTHE  (TV)  Los 
Angeles. 

WRTV  (TV)  Asbury  Park.  N.  J.  (ch.  58),  is 
scheduled  to  start  commercial  operation  this 
Friday.  Dedicatory  program  that  evening  will 
feature  guest  appearances  by  Gov.  Robert 
Meyner  and  mayors  of  every  community 
covered  by  the  station,  it  was  reported.  Pro- 
gramming will  run  from  6  to  1 1  p.m.  daily, 
stressing  local  events,  news  and  feature  films. 

Test  patterns  of  WBTM-TV  Danville,  Va. 
(ch.  24),  went  on  the  air  last  week  and  pre- 
liminary reports  indicate  excellent  reception  65 
miles  away,  according  to  Edward  G.  Gardner, 
vice  president  and  general  manager.  Commer- 
cial operation  is  slated  for  Feb.  8. 

WAPA-TV  Set  for  February 

WAPA-TV  San  Juan,  P.  R.  (ch.  4),  sched- 
uled to  begin  programming  next  month,  will  be 
affiliated  with  NBC-TV  and  DuMont  and  repre- 
sented by  Carribean  Networks  Inc.,  New  York, 
George  E.  Bell,  general  manager,  said.  Major 
part  of  its  RCA  transmitter  equipment  has  been 
delivered. 

Work  is  continuing  on  the  tower  of  WKNY- 
TV  Kingston.  N.  Y.  (ch.  66).  as  100  feet  of 
its  tower  was  raised  into  place  last  week,  it 
reported. 

WTRI  (TV)  Schenectady,  N.  Y.  (ch.  35),  ex- 
pects to  be  on  the  air  Feb.  15,  H.  C.  Wilder, 
president,  said.  A  12  kw  GE  transmitter  is 
being  installed.  The  station  will  be  a  CBS-TV 
affiliate  and  represented  by  Headley-Reed. 

Rodney. A.  Quick,  general  manager,  WDSM- 
TV  Superior,  Wis.  (ch.  6),  reported  the  station 
is  shooting  for  a  March  1  on-the-air  date.  It  is 
represented  by  Free  &  Peters. 

Educational  outlet  KOUW-TV  Seattle  (ch.  9), 
U.  of  Washington,  expects  to  be  on  the  air  next 
September. 

Another  educational  station.  WGBH-TV 
Boston  (ch.  2),  has  begun  construction  on  its 
transmitter  house  and  also  plans  to  start  opera- 
tion next  fall. 

Stations  due  on  the  air  in  the  next  30  days 
are: 

ALABAMA 

WMLS-TV  Decatur,  uhf  ch.  23.  Feb.  1. 
CALIFORNIA 

KQED  (TV)  Berkeley-San  Francisco,  vhf  ch. 
9,  January  '54. 

KBID  (TV)  Fresno,  uhf  ch.  53,  represented  by 
Meeker  Tv  Inc..  January  '54. 

KSAN-TV  San  Francisco,  uhf  ch.  32.  repre- 
sented by  Joseph  H.  McGillvra  Inc..  Feb.  15. 

FLORIDA 

WINK  (TV)  Fort  Myers,  vhf  ch.  11,  represented 
by  Weed  Tv  Inc.,  Feb.  1. 

GEORGIA 

WRDW-TV  Augusta,  vhf  ch.  12  (CBS),  repre- 
sented by  Headley-Reed  Tv  Inc..  Feb.  1. 

WTOC-TV  Savannah,  vhf  ch.  11  (CBS),  repre- 
sented by  The  Katz  Agency.  Feb.  1. 

KENTUCKY 
WLOU-TV  Louisville,  uhf  ch.  41,  January  54. 
MAINE 

WGAN-TV   Portland,  vhf  ch.  13,  represented 


PUT  YOU  ft  fVHr/V 
OM  THE  MAP/  CALL 


WSLS-TV  Roanoke,  Va.,  increased  its  power 
to  296  kw  Jan.  10.  In  a  program  com- 
memorating the  boost,  Fred  L.  Corstapheny, 
promotion  director,  pinned  flags  on  cities 
in  its  coverage  map  as  viewers  phoned  in 
reporting  on  clear  signal  reception.  The 
station  reported  525  long  distance  calls 
received  from  points  as  distant  as  Wilming- 
ton, N.  C.  (240  air  miles  away). 


by  Avery-Knodel  Inc.,  Feb.  1. 

MASSACHUSETTS 
WMGT  (TV)  Adams-Pittsfield,  uhf  ch.  74,  rep- 
resented by  Walker  Representation  Co..  Jan.  25. 
MICHIGAN 

WNEM-TV  Bay  City-Saginaw,  vhf  ch.  5.  rep- 
resented by  Headley-Reed  Tv  Inc.,  Feb.  1. 

NEW  HAMPSHIRE 

WMUR-TV  Manchester,  vhf  ch.  9,  represented 
by  Weed  Tv  Inc.,  Feb.  15. 

NEW  JERSEY 
WRTV  (TV)  Asbury  Park,  uhf  ch.  58,  Jan.  22 
(granted  STA  Dec.  10). 

NEW  YORK 
WKNY-TV  Kingston,  uhf  ch.  66   (NBC,  CBS. 
DuMont),  represented  by  Meeker  Tv  Inc.,  Feb- 
ruary '54. 

WEOK-TV  Poughkeepsie,  uhf  ch.  21.  January 
'54. 

WTRI  (TV)  Schenectady,  uhf  ch.  35  (CBS), 
represented  by  Headley-Reed  Tv  Inc..  Feb.  15. 

OKLAHOMA 

KCEB  (TV)  Tulsa,  uhf  ch.  23,  represented  by 
The  Boiling  Co.,  Feb.  1. 

OREGON 

KPIC  (TV)  Salem,  uhf  ch.  24.  January  '54 
(granted  STA  Aug.  4). 

PENNSYLVANIA 

WARM-TV  Scranton,  uhf  ch.  16,  represented 
by  George  P.  Hollingbery  Co.,  January  '54. 

RHODE  ISLAND 

WNET  (TV)  Providence,  uhf  ch.  16,  repre- 
sented by  Paul  H.  Raymer  Co..  Feb.  15. 

SOUTH  CAROLINA 

WACA-TV  Camden,  uhf  ch.  15,  January  '54. 
WSCV  (TV)  Spartanburg,  uhf  ch.  17,  January 
'54. 

TEXAS 

KRGV-TV  Weslaco,  vhf  ch.  5  (NBC),  repre- 
sented by  Paul  H.  Raymer,  Feb.  1. 

UTAH 

KUTV  (TV)  Salt  Lake  City,  vhf  ch.  2  (ABC), 
represented  by  George  P.  Hollingbery  Co., 
Feb.  15. 

VIRGINIA 

WBTM-TV  Danville,  uhf  ch.  24,  represented 
by  George  P.  Hollingbery  Co.,  Feb.  8. 

WEST  VIRGINIA 

WJPB-TV  Fairmont,  uhf  ch.  35,  represented  by 
Gill-Perna  Inc..  Jan.  18. 

WISCONSIN 

WNAM-TV  Neenah.  uhf  ch.  42,  represented  by 
George  W.  Clark  Inc.,  Jan.  26. 

WYOMING 

KFBC-TV  Cheyenne,  vhf  ch.  5  (CBS),  repre- 
sented by  George  P.  Hollingbery  Co.,  Jan.  31 
(granted  STA  Dec.  3). 


Part,  Kramer  Sum  Up 
WJR  Progress  in  '53 

LARGEST  spot  sales  in  its  history  was  re 
ported  for  WJR  Detroit  in  1953  by  Presiden 
John  F.  Patt  and  Vice  President-  General  Man.' 
ager  Worth  Kramer  at  an  annual  staff  confer 
ence  last  week  which  reviewed  the  past  year 
Mr.  Patt  said  the  Goodwill  station  set  ; 
record  for  its  27  years  with  local  and  nai 
tional  program  and  announcement  sales  $24, 
208  above  the  previous  all-time  high  set  foi 
1952,  but  added  that  network  revenue  declinec 
"a  little." 

He  said  the  increase  in  WJR's  spot  sales  wa 
"particularly  gratifying"  in  view  of  its  rejectioi 
of  more  than  $200,000  worth  of  business  ii 
1953  which  did  not  meet  the  station's  "broad 
cast  standards."  "We  are  more  interested  ii 
meriting  the  continued  confidence  of  the  WJF 
audience  than  in  merely  showing  an  increase( 
sales  volume,"  he  said. 

Other  WJR  accomplishments  reported  bj 
Messrs.  Patt  and  Kramer: 

1.  WJR  participation  in  the  nation-widt 
Alfred  Politz  qualitative  study  of  radio  listen 
ers. 

2.  WJR's  public  service  in  airing  vital  in 
formation  and  providing  emergency  communi, 
cations  during  the  Port  Huron  and  Flint  tor1 
nadoes. 

3.  Showmanship  and  ultimate  salesmanship 
displayed  in  WJR's  "Goodwill  Cavalcade' 
presentations  to  agencies,  advertisers  and  net 
works. 

4.  "On-the-spot"  reports  inserted  in  WJI 
newscasts  in  "full  utilization"  of  radio's  "uniqui 
flexibility"  and  which  received  "wide  acclaim. 

5.  Stressing  of  essential  information  service 
in  various  WJR  programs. 

Both  Messrs.  Patt  and  Kramer  predicted  an 
other  prosperous  year  for  WJR  and  the  radi< 
industry,  based  on  program  renewals  and  "ke 
time"  reservations. 


I« 


WNBC  Service  Spots 
Set  for  Fixed  Times 

IN  THE  MIDST  of  a  snowstorm  that  kep 
New  York  radio  and  television  stations  bus, 
keeping  the  public  informed  about  traffic  conj 
ditions.  school  closings  and  the  prospect  foi 
more  snow,  NBC's  WNBC  New  York  last  weel 
announced  plans  for  special  services  broadcast 
on  a  year-around  basis. 

To  be  known  as  the  "WNBC  at  Your  Service 
campaign  and  slated  to  start  today  (Monday) 
the  project  was  explained  by  Hamilton  Shea 
general  manager  of  WNBC  and  WNBT  (TV)I 
who  cited  broadcast  services  provided  "durin; 
times  of  storms,  disasters  and  other  emer 
gencies.  However,  we  also  feel  that  ou 
concept  of  complete,  regularly  scheduled  pub 
lie  service  announcements,  available  to  th 
public  at  all  times  of  the  day  or  night,  are  jus 
as  important  when  there  is  no  emergency  a 
they  are  when  special  emergency  broadcast 
are  required. 

"Information  concerning  traffic,  plane  am 
train  schedules,  market  weather  and  community 
services  is  important  at  all  times,  not  just  dur 
ing  emergencies.  We  feel  that  the  great  variet; 
of  special  services  we  will  provide  at  a  specifi 
time  for  specific  types  of  announcements  wil 
attune  the  public  to  the  availability  of  thes> 
services  and  will  provide  them  with  the  specia 
information  they  need,  when  they  need  it.  The; 
can  also  rest  assured  that  WNBC  will  be  oi 
hand  24  hours  a  day  to  keep  them  informec 
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Telecastinc 


for  Unattended  OPERATION 

ncJulUMaalS  THE 


When  you  buy  Gates  remote  control,  you  certainly  do  not 
buy  half  a  loaf.  —  The  Gatesway  is  indeed  the  whole  loaf 
in  reliable  equipment  for  unattended  operation. 

Gates  remote  control  includes  rack  cabinets  for  both  stud 
and  transmitter,  completely  wired  and  ready  to  use.  Motjpf 
for  remote  tuning  are  supplied  with  adjustable  brackj^HFo 
fit  nearly  every  application.  The  antenna  and  lecupm  are 
standard  equipment  —  or,  to  the  point,  we  don't  J^jprieve  you 
will  need  the  help  of  your  local  hardware  or^gtj&'ctrical  store 
to  complete  the  installation.  jj$ 

./ 

And  no  eqj/fpment  of  this  kind 
complete/without  a  national Jibe's 
and  service  organization  $$ln  as 
Game's  can  offer.  Therefore  five 
y^'ates  major  branchej^pfus  a  field  a 
engineer    near   yo0,  no 
where  you  are.J^ 
J- 


Available  j$r  the  asking1* "is  a  new 
8-page  ^.brochure  ^f^Gates  com- 
plete/femote  cjajfifrol  systems.  — 
By/having  J^fe  informative  bro- 
/rWe  yc#'"will  quickly  discoyr1* 
y  why  J^'l  Gatesway  is  the  Qwh 
'J£     PL&TE  WAY   and   yet  c^'f,  in 


yffiany  instances,  actua 


COMPLETE  STUDIO 
REMOTE  CONTROL 


COMPLETE  TRANS- 
MITTER CONTROL 
IN  UNDER-WINDOW 
CABINET 


Houston,  2700  Polk  Avenue 
New  York,  51  Eost  42nd  Street 


POWER  SUPPLIES 
ARE  PLUG-IN 


MOTOR  TUNING, 
ALL  MOUNTINGS  PROVIDED 


GATES  RADIO  COMPANY 

Manufacturing  Engineers  Since  1922 

Washington,  D.  C,  Worner  Bldg. 
^    "    Los  Angeles,    7501   Sunset  Blvd. 
New  York,  International  Div.,  13  East  40th  St 


QUINCY,  ILL.,  U.  S.  A. 


Atlanta,  13th  &  Spring  Sts. 
Montreal,  Canadian  Marconi  Co. 
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with  the  latest  and  most  up-to-date  information 
for  their  benefit." 

The  various  services  will  range  from  tips  on 
planning  vacations  to  assisting  the  jobless  by 
broadcasting  employment  availabilities.  A  reg- 
ular list  of  services  will  be  broadcast  daily  to 
set  the  pattern  and  additional  services  will  be 
provided  throughout  the  year  as  required.  So 
that  listeners  know  when  to  listen  for  specific 
types  of  information,  the  announcements  in 
each  category  will  be  carried  at  the  same  time 
and  on  the  same  program  each  day. 

Categories  planned  at  the  start  include  traffic 
and  weather  service,  train  service,  school  serv- 
ice, flight  service,  farmers'  data,  marketing 
service,  community  bulletins,  pets  lost  and 
found,  ship  service,  blessed  events,  events  in 
New  York,  employment  service,  mariners'  serv- 
ice, ski  information,  beach  temperature  reports, 
fishermans'  service,  scholastic  sports  service 
and  pollen  count  reports. 

A  promotional  campaign  estimated  at  $250,- 
000  was  to  be  launched  today  (Monday)  to 
acquaint  listeners  with  the  special  broadcasts. 
The  campaign  is  to  consist  chiefly  of  full-page 
newspaper  ads  and  distribution  of  calendar 
cards  listing  the  service  reports  and  the  times 
each  will  be  broadcast. 


Tele-Trip  Buys  KPOA 
From  McCaw,  Keating 

The  $400,000  sale  is  believed 
to  be  the  first  to  fall  under 
the  FCC's  new  multiple  owner- 
ship ruling. 

IN  WHAT  is  believed  to  be  the  first  station  sale 
to  comply  with  FCC's  new  multiple  ownership 
rule  limiting  am  interests  by  a  single  entity  to 
seven  stations  [B«T,  Nov.  30,  1953],  KPOA 
Honolulu  has  been  sold  by  J.  Elroy  McCaw 
and  John  D.  Keating  for  $400,000  to  Tele-Trip 
Co.,  New  York  aviation  insurance  firm.  Sale 
is  subject  to  FCC  approval. 

Messrs.  McCaw  and  Keating  have  acquired 
WINS  New  York  for  $450,000  from  Crosley 
Broadcasting  Corp.  and  were  required  by  FCC 
to  give  up  KPOA  and  certain  other  interests 
[B«T,  Dec.  28,  1953].  At  the  time  of  the 
WINS  purchase,  however,  FCC  already  had 
pending  an  order  for  Messrs.  McCaw  and 
Keating  to  dispose  of  KPOA  under  the  Com- 
mission's duopoly  rule  when  the  pair  joined 
with  KGU  Honolulu  in  the  purchase  of  KONA 
(TV)  Honolulu. 

It  is  expected  FCC  will  be  asked  to  issue 
a  certificate  for  tax  relief  in  the  KPOA  sale. 

The  KPOA  transaction  was  announced  last 
week  by  Howard  E.  Stark,  New  York  radio-tv 
station  broker,  who  handled  the  negotiations. 
KPOA  will  be  transferred  to  Radio  Hawaii 
Inc.,  a  100%  subsidiary  of  Tele-Trip  Co. 

Principals  in  Radio  Hawaii  Inc.  are  Presi- 
dent John  M.  Shaheen,  president  of  Tele-Trip, 
and  Finlcy  Hollinger,  executive  vice  president 
and  general  manager.  Mr.  Hollinger  is  KPOA 
general  manager.  This  is  the  first  venture  into 
radio  for  the  Tele-Trip  group,  it  was  reported. 

Mr.  Shaheen  said  that  "on  behalf  of  his 
company's  stockholders  and  directors  he  was 
happy  to  announce  the  expansion  of  busi- 
ness activities  to  Hawaii  in  view  of  the  impend- 
ing Congressional  bill  to  grant  statehood  to 
Hawaii.  Opportunities  for  business  develop- 
ment arc  increasing  in  the  Hawaiian  Islands 
and  we  believe  that  our  companies'  services 
will  participate  in  this  growth." 

KPOA  operates  on  630  kc  with  5  kw  fulltimc 


and  is  an  MBS  outlet.  Under  Mr.  Hollinger's 
direction,  the  new  owners  plan  to  continue  the 
present  management  policies  and  personnel, 
according  to  Mr.  Stark's  announcement. 

Directors  of  Radio  Hawaii  Inc.  include  Eu- 
gene duPont  III,  Wilmington;  H.  J.  Rand, 
Cleveland;  John  G.  Getz  Jr.  and  Roger  Q. 
White,  Chicago;  Henry  B.  Lamy  Jr.,  Philip 
Gandert,  Joseph  P.  Kane  and  Mr.  Shaheen 
of  New  York;  and  Mr._Hollinger. 

FCC's  approval  to  the  WINS  sale  also  re- 
quires Mr.  McCaw  to  give  up  his  holdings  in 
either  KILA  Hilo,  Hawaii,  or  KORC  Mineral 
Wells,  Tex.  Mr.  McCaw  also  has  interests  in 
KONA  (TV);  KLZ-AM-FM-TV  Denver; 
KELA  Centralia,  KYAK  Yakima  and  KALE 
Richland,  Wash.,  and  KYA  San  Francisco. 
Mr.  Keating  has  interests  in  KONA  (TV), 
KILA  and  KYA. 


WTOP's  Broadcast  House 
Sets  5  Weeks  of  Dedication 

FIVE  WEEKS  of  community  participation 
events  will  feature  opening  of  the  new  $2  mil- 
lion Broadcast  House  of  WTOP-AM-FM-TV 
Washington.  Located  just  off  upper  Wisconsin 
Ave.  on  the  highest  hill  in  Washington,  the 
project  is  nearly  complete. 

Over  300  organizations  and  550  schools  will 
take  part  in  33  dedicatory  days.  They  will  be 
represented,  along  with  other  business  and  civic 
agencies,  by  documents  to  be  placed  inside  an 
aluminum  "Freedom  Sphere,"  to  be  mounted 
as  a  landmark  atop  the  building  as  a  symbol  of 
community  participation. 

Before  installation  the  sphere  will  be  taken 
around  Washington  to  community  events,  at 
which  memorabilia  of  Washington  life  will  be 
placed  inside.   The  sphere  will  endure  1,000 


ARTIST'S    conception    of    the  aluminum 
"Freedom  Sphere"  to  be  mounted  as  a  com- 
munity landmark  atop  the  new  WTOP-AM- 
FM-TV  Washington  Broadcast  House. 

years,  according  to  Kaiser  Aluminum  &  Chem- 
ical Corp.,  its  builder. 

The  new  Westinghouse  Electronic  man, 
"Electro,"  and  an  accompanying  robot  dog, 
will  have  their  world  debut  Feb.  2  at  the  Wash- 
ington Ad  Club's  "Broadcast  House  Day."  The 
robot  man  is  7'/^ -feet  tall  and  walks,  eats, 
smokes  and  talks. 


Everywhere  You  Go 

AGREEMENT  has  been  concluded  b' 
WCBS-AM-TV  New  York  with  the  Poii 
of  New  York  Authority  whereby  the  tw< 
stations  will  be  promoted  on  Port  An 
thority  billboards  and  signs  at  bridge 
and  tunnels  entrances.  According  to  Poi 
Authority  statistics,  more  than  73  mi^ 
lion  automobiles  yearly  use  the  si 
bridges  and  tunnels  where  the  WCBS 
AM-TV  signs  will  be  located. 


WJBK-TV's  New  Towe 
Put  in  Operation 

STORER  Broadcasting  Co.'s  WJBK-TV  De 
started  regular  use  of  its  new  transmii 
tower — described  as  the  tallest  in  Mich 
and  tied  for  second  tallest  in  the  U.  S.— 
Tuesday  and  presented  a  special  progran 
mark  the  event  at  7:30  that  evening. 

Featured  on  the  program  were  Presil 
George  B.  Storer;  Michigan's  Gov.  J.  Mer 
Williams;  U.  S.  Sens.  Homer  Ferguson 
Mich.)  and  Charles  A.  Potter  (R-Mich.);  j 
troit  Mayor  Albert  Cobo  and  U.  S.  Rep.  Go 
A.  Dondero  (R-Mich.),  representing  the  dis 
in  which  the  new  tower  stands.  Mr.  Storer 
short  talk  noted  that  the  move  to  the  tower,  | 
use  of  100  kw  power  (FCC  maximum), 
creases  WJBK-TV's  coverage  area  by  4i 

The  tower  was  said  to  be  1,057  feet 
same  as  WBEN-TV  Buffalo's,  and  two 
less  than  WSB-TV  Atlanta's.  WJBK-TV  i 
ch.  2. 


KWTV(TV)  Hosts  Agency, 
Ad  People  at  Luncheon 

AS  PART  of  an  extensive  station  prom* 
effort,  KWTV  (TV)  Oklahoma  City  t 
(Monday)  begins  a  series  of  luncheons  in 
York  for  national  advertisers  and  agency 
sonnel  to  acquaint  them  with  informatio 
the  station's  market,  program,  facilities 
audience  promotion. 

Luncheons  will  be  held  daily  through 
next  two  weeks  for  representatives  of  a  tot 
40  advertisers  and  their  respective  agent 
Presenting  data  about  KWTV  (TV)  will 
John  Griffin,  president  of  the  Oklahoma  T 
vision  Corp.,  owners  of  the  station;  Fred 
Vance,  sales  manager,  and  Montez  Tjat 
director  of  promotion,  staff  members,  Avi 
Knodel  Inc.,  national  sales  representatives 
the  station,  will  be  present  at  each  of  i 
luncheons. 

KWTV  (TV),  which  began  operations  in 
cember  on  vhf  ch.  9,  is  a  basic  CBS-TV  affili 
According  to  a  station  spokesman,  KWTV  (1 
is  in  the  process  of  completing  a  1,556-1 
tower  from  which  it  will  start  transmit! 
shortly.  Edgar  T.  Bell  is  executive  vice  pr 
dent  and  general  manager  of  the  station. 


WSAZ-TV  Boosts  to  100  Kw 

WSAZ-TV  Huntington,  W.  Va.,  reports 
proved  reception  in  its  fringe  areas  in  ¥ 
tucky,  Virginia,  West  Virginia  and  Ohio,  I 
result  of  its  transmitting  with  the  FCC-autl 
ized  maximum  power,  100  kw,  for  ch.  3. 

Lawrence  H.  Rogers,  vice  president  and  g 
eral  manager  of  the  station,  said  calls  were 
ceived  from  places  as  distantly  separated 
Pikeville  and  Morehead  in  Kentucky. 
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You've  got  to 


1/2  sponsorship  of  Washington  Senators 

Baseball  Games  on  radio  now  available! 

This  is  the  hottest  buy  in  Washington,  D.  C.  It's 
going  to  be  snapped  up  in  no  time.  You'd  better 
act  fast.  Call  your  nearest  John  Blair  man— listed 
below ...  or  HERMAN  PARIS,  collect,  STerling 
3-3800,  Washington,  D.  C.,for  details.  Don't  dilly- 
dally. This  can't  last  long! 

The  sports  station  in  the  nation's  capital 

WWDC 

Represented  nationally  by  John  Blair  &  Co. 

BOSTON— Statler  Office  Building,  20  Providence  Street,  Boston  16,  Massachusetts  Phone— Hubbard  2-3163 

CHICAGO— 520  North  Michigan  Avenue,  Chicago  1  1,  Illinois  Phone— Superior  7-8659 

DALLAS— Rio  Grande  National  Building,  Field  and  Elm  Streets,  Dallas,  Texas  Phone— Randolph  7955 

DETROIT— 524  Book  Building,  Detroit  26,  Michigan  Phone— Woodward  1-6030 

LOS  ANGELES— 6331  Hollywood  Boulevard,  Los  Angeles  28,  California  Phone— Granite  6103 

NEW  YORK— Chrysler  Building,  East,  1  50  East  43rd  Street,  New  York  1 7,  New  York  Phone— Murray  Hill  2-6900 

ST.  LOUIS— 1037  Paul  Brown  Building,  St.  Louis  1,  Missouri  Phone— Chestnut  5688 

SAN  FRANCISCO— 3012  Russ  Building,  San  Francisco  4,  California  Phone— Douglas  2-3188 
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WORD,  WDXY  (FM) 
Sold  to  WNOK  Owners 

Spartan  Radiocasting  sells  the 
stations  to  the  Columbia  prin- 
cipals for  $150,000. 

SALE  OF  WORD  Spartanburg,  S.  C,  and  as- 
sociated WDXY  (FM)  for  $150,000  to  princi- 
pals in  WNOK-AM-TV  Columbia,  S.  C,  was 
reported  last  week  by  WORD  President  Walter 
J.  Brown.    Sale  is  subject  to  FCC  consent. 

Spartan  Radiocasting  Co.'s  disposition  of 
WORD  is  in  accord  with  conditions  of  its  au- 
thorization for  a  new  tv  station  there  on  vhf 
ch.  7,  granted  after  dismissal  of  a  competing 
application  by  Broadcasting  Co.  of  the  South, 
operator  of  WSPA  there  and  a  subsidiary  of 
Surety  Life  Insurance  Co.  Spartan  has  pur- 
chased WSPA  for  $400,000,  also  subject  to 
Commission  approval  [B»T,  Nov.  30,  1953]. 

WORD  and  WDXY  are  sold  to  a  new 
corporation,  WORD  Inc.,  headed  by  Irwin 
Kahn,  chief  owner  of  WNOK-AM-TV;  H. 
Moody  McElveen  Jr.,  WNOK-AM-TV  general 
manager,  and  B.  F.  Kurtz.  Mr.  Kahn  is  presi- 
dent of  WORD  Inc. 

WSPA  is  a  CBS  affiliate,  assigned  5  kw  on 
950  kc,  directional  night.  WORD,  affiliated 
with  NBC,  operates  on  910  kc  with  1  kw,  di- 
rectional day  and  night.  Transfer  applications 
are  to  be  filed  at  FCC  soon,  it  was  indicated. 

Mr.  Brown  at  one  time  was  manager  of 
WSPA  and  was  founder  of  WORD.  The  opera- 


tions were  separated  when  FCC  promulgated  its 
duopoly  rule.  Aside  from  WSPA,  Broadcast- 
ing Co.  of  the  South  also  owns  WIS  Columbia 
and  WIST  Charlotte,  N.  C.  It  controls  WIS- 
TV  Columbia,  with  former  stockholders  in 
WMSC  there  holding  part  interest. 


WCBS-TV  Revenue  Gains 
34%  in  1953 — Lawrence 

TOTAL  revenue  of  CBS-TV's  WCBS-TV  New 
York  during  1953  exceeded  that  of  1952  by 
34%,  with  local  and  spot  revenues  gaining 
35%,  Craig  Lawrence,  station  general  manager, 
has  reported. 

Mr.  Lawrence  said  WCBS-TV  increased  pro- 
gramming hours  24%  in  1953,  and  noted  that 
a  48%  gain  in  local  programming  accounted 
for  a  substantial  portion  of  the  over-all  in- 
crease. He  said  educational  and  religious  pro- 
gram time  had  been  increased  100%  and  other 
public  service  programming  expanded. 

Crediting  daytime  advertising  with  "a  good 
share"  of  the  climb  in  local  and  spot  revenue, 
Mr.  Lawrence  declared: 

"Daytime  announcement  revenue  ran  58% 
ahead  of  a  year  ago,  while  the  program  and 
participation  business  was  double  that  of  last 
year.  For  all  types  of  service  in  the  daytime 
the  increase  was  73%." 

Mr.  Lawrence  said  because  of  the  increase 
in  the  number  of  homes  served  by  WCBS-TV 
and  higher  ratings  of  its  programs,  the  station 
boosted  its  Class  A  hour  rate  on  April  1  from 
$4,000  to  $4,500,  and  again  on  Sept.  15  to 
$4,800. 


Campbell  Named  Manager 
For  KOTV  (TV)  Tulsa 

DICK  CAMPBELL,  in  Southwest  broadcas 
and  television  for  a  decade  and  local  prog 
director  of  KOTV  (TV)  Tulsa,  has  been  nai 
KOTV  station  manager,  according  to  H 
Alvarez,  gene 
manager    and  ! 
president  of 
ther-Alvarez 
Miss  Alvarez, 
owner    of  KCj 
continues  as  gen 
manager. 

Mr.  Campl 
joined  KOTV 
1952    as    an  J 
nouncer.  Previo 
he  had  been 
gram  director 
news  editor 
KOME  Tulsa, 
general  managegr  of  the  station  for  four  ye 
A  native  Kansan,  he  began  his  radio  caree 
1936  as  an  announcer  and  sales  represent? 
at  KGNO  Dodge  City.    Later  he  was 
KFBI  Wichita  and  KGGF  Coffeyville,  Ka: 


Mr.  Campbell 


KSTM-TV  Boosts  to  275  kv 

KSTM-TV  St.  Louis,  ABC-TV  outlet  on 
ch.  36,  Jan.  7  increased  visual  power  to  j 
kw,  Marshall  H.  Pengra,  president,  has 
nounced.  KSTM-TV  has  been  on  lini 
power  since  it  went  on  the  air  Oct.  23,  1 


Messrs.  'Lookit'  &  'Four' 
Make  the  Break 


Puppets  at  WCBS-TV  and  WNBT  (TV)  now  are 
trying  their  hands  with  commercials  at  station 
breaks  promoting  shows  and  stars  that  appear 
on  their  respective  stations. 


PUPPETS,  which  from  the  first  days  of  tele- 
vision have  shared  the  spotlight  and  the 
public  favor  with  live  entertainers  before 
the  tv  cameras,  have  now  expanded  their 
operations  into  the  field  of  commercial  an- 
nouncing. New  York  viewers  in  recent 
weeks  have  become  well  acquainted  with 
"Mister  Lookit,"  who  pops  up  between  shows 
on  WCBS-TV  to  plug  other  CBS  video  pro- 
grams, and  "Mister  Four,"  who  performs 
similar  chores  for  NBC's  teleshows  on 
WNBT  (TV). 

"Mister  Lookit"  is  a  jester  puppet,  wear- 
ing (he  traditional  cap  and  bells,  who,  ac- 
cording to  CBS-TV,  "lives  in  your  television 
set  .  .  .  just  leave  the  dials  turned  to  WCBS- 
TV  and  he'll  be  along  in  no  time. 

"He  may  seem  impertinent  at  first,  but 
don't  let  his  manner  throw  you.  Like  most 
show  people,  he's  merely  trying  to  be  enter- 
taining. Admittedly,  he's  a  ham,  but  we 
think  you'll  find  him  pretty  valuable  to  have 
around.   He'll  keep  the  inside  of  your  pic- 


ture-tube clean,  he'll  battle  the  static  and 
he'll  help  to  unscramble  the  ghosts  in  your 
set.  Most  important  of  all,  however,  he'll 
keep  you  posted  on  the  best  shows  on  tele- 
vision— the  shows  on  the  CBS  Television 
network." 

"Mister  Four"  is  a  puppet  "but  he's  no 
dummy,"  WNBT  said  in  its  introductory 
ad  for  him  in  New  York  newspapers.  "Act- 
ually, he's  real  smart,"  the  copy  read.  "With- 
out moving  a  muscle  or  ever  touching  the 
dial  on  his  tv  set,  he  watches  the  finest  in 
all  television  ...  He  pops  into  sight  be- 
tween programs  on  ch.  4  and  calls  your  at- 
tention to  NBC  shows  so  spectacular  they 
excite  even  his  mahogany  heart. 

"Rather  stylish  is  Mister  Four.  Always 
dresses  for  the  occasion.  Describes  a  west- 
ern program  wearing  chaps.  Chats  about 
our  fancy  evening-time  shows  garbed  in 
white  tie,  topper  and  monocle,  and  trousers." 

Noting  that  "Mister  Four"  is  not  the  only 
"symbolic  puppet  in  New  York  television," 


the  WNBT  ad  reported  "there's  a  new  pup- 
pet too  on  one  of  our  delightfully  competi- 
tive tv  stations.  And  while  we  would  be 
the  last  in  the  world  to  start  a  Hatfield-Mc- 
Coy  between  two  puppets,  we  must  report 
that  our  puppet  thinks  our  neighbor's  puppet 
has  sawdust  in  his  head." 

This  slur  has  so  far  been  ignored  by  "Mis- 
ter Lookit"  and  by  William  Golden,  creative 
director  of  the  CBS  Television  advertising 
dept.,  which  brought  the  jester  puppet  into 
the  world  of  television  and  promotion. 
Filmed  by  Punch  Films  in  a  series  of  132 
different  20-second  trailers  for  CBS  video 
programs,  "Mister  Lookit"  is  available  to 
all  of  the  network's  tv  affiliates. 

In  contrast,  "Mister  Four"  is  strictly  a 
WNBT  employe,  confining  his  activities  to 
the  New  York  area  served  by  that  station. 
He  is  the  brainchild  of  Max  Buck,  director 
of  advertising,  sales  promotion  and  mer- 
chandising for  the  station. 
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Ever  look  at  your  house  this  way  ? 


Your  electric  company  does! 


1 940— This  was  your  house, 
measured  by  the  amount  of  electricity 
you  used  before  World  War  II. 


1  947— You  used  twice  as 
much  electricity.  So  your  house 
seemed  twice  as  big 
to  your  electric  company. 


1  960— You'll  use  about  four  times 
the  electricity  you  used  in  1940. 
Your  electric  company  already  is 
investing  millions  of  dollars 
to  have  it  ready. 


This  means  that  the  electric  light  and 
power  companies  of  America  are  plan- 
ning and  building  well  ahead  for  the 
nation's  growing  electric  future.  Their 
$10  billion  expansion  program  is  the 


largest  in  all  industrial  history. 
America's  business-managed  electric 
companies  prove  daily  that  they  can 
meet  the  country's  electric  needs.  In 
view  of  this,  you  have  the  right  to 


ask  whether  any  federal  government 
electric  power  projects— paid  for  with 
your  tax  money— are  really  neces- 
sary. America's  Electric  Light  and 
Power  Companies* . 


'YOU  ARE  THERE" —  CBS  television— witness  history's  great  events 


*  Names  on  request  from  this  magazine 
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Paglin,  Ray  Purchase  KATL 
From  Talbot  for  $157,000 

SALE  of  KATL  Houston.  Tex.,  by  William 
Harry  Talbot  to  Jules  J.  Paglin  and  Stanley 
W.  Ray  Jr.,  owners  of  three  Louisiana  stations, 
for  $157,000  was  announced  last  week.  Sale 
is  subject  to  FCC  approval;  application  was 
filed  last  Thursday. 

KATL  began  operating  in  1947,  has  5  kw 
on  1590  kc,  directional  night.  It  has  no  net- 
work affiliation,  and  is  represented  by  Joseph 
Hershey  McGillvra  Inc.  Its  assets  were  listed 
as  $133,142.69,  with  current  assets  of  $56,- 
583.17.  Current  liabilities  totaled  $9,748.63. 
In  1953,  KATL  lost  $30,999.12,  the  applica- 
tion showed. 

Messrs.  Paglin  and  Ray  own  WBOK  New 
Orleans,  KAOK  Lake  Charles,  and  WXOK 
Baton  Rouge,  all  Louisiana. 

Terms  of  the  agreement  call  for  a  cash  settle- 
ment of  $82,366.85  after  FCC  approval,  and 
$75,000  to  be  paid  over  three  years.  Purchase 
is  of  all  capital  stock  of  Texas  Broadcasters 
Inc.,  licensee  of  KATL. 


Sisler  Lauds  Atkinson 

TRIBUTE  was  paid  last  week  to  the  late 
George  Cook  Atkinson,  41,  vice  president- 
general  manager  of  KEAR  San  Mateo,  Calif., 
by  S.  A.  Sisler,  president  of  the  station.  Mr. 
Atkinson's  death  [At  Deadline,  Jan.  11]  took 
place  while  he  was  on  leave  from  the  station 
because  of  poor  health.  Mr.  Sisler,  who  will 
add  the  late  KEAR  general  manager's  duties 
to  his  own,  said  of  Mr.  Atkinson: 

"George  Atkinson  did  much  to  help  build 
KEAR  as  the  good  music  station  of  the  San 
Francisco  area.  His  tragic  death  will  be  felt 
by  us  most  keenly,  for  many  of  the  obstacles 
he  had  fought  over  are  now  about  to  be  turned 
into  successes.  Our  imminent  increase  to  10 
kw  took  a  great  deal  of  George  Atkinson's 
planning." 

Mr.  Atkinson  went  to  KEAR  in  1951  from 
WQXR  New  York  and  had  been  in  radio  a 
number  of  years,  starting  in  Providence,  R.  I. 


Voorhis,  Moreland  Named 
At  WMC  Memphis  Stations 

APPOINTMENTS  of  Richard  H.  Voorhis  as 
manager  in  charge  of  am  and  fm  operations, 
and  of  Earl  Moreland  as  assistant  general 
manager  in  charge  of  tv,  were  announced 
last  week  by  H.  W.  Slavick,  general  manager, 
WMC-WMCF  (FM)-WMCT  (TV)  Memphis. 

Mr.  Voorhis  previously  was  with  NBC  and 
CBS  in  New  York.  He  began  his  radio  career 
in  1946  at  WUSN  Charleston,  S.  C,  where  he 
later  became  sales  manager.  In  1949  he  was 
general  manager  of  KRUX  Phoenix. 

Mr.  Moreland  formerly  was  commercial 
manager  of  both  the  radio  and  tv  stations. 


Mr.  Voorhis 


Mr.  Moreland 


NETWORKS 


MBS,  AFFILIATES  MEET  TODAY  IN  BILOXI 


Agenda  includes  Tuesday  ses- 
sion wherein  network  officials 
will  answer  questions  of  sta- 
tion executives. 

APPROXIMATELY  180  executives  of  stations 
affiliated  with  Mutual  Broadcasting  System  had 
signified  by  last  Thursday  that  they  intended  to 
be  on  hand  for  the  MBS  Affiliates'  Convention 
which  gets  underway  at  Biloxi,  Miss.,  this 
morning  (Monday),  and  Victor  C.  Diehm, 
WAZL  Hazleton,  Pa.,  chairman  of  the  Mutual 
Affiliates  Advisory  Committee,  estimated  that 


John  Poor,  general  counsel  for  General  Teli 
radio  Inc.,  which  controls  Mutual  and  operati 
other  General  Tire  &  Rubber  Co.  radio-t 
properties;  George  Ruppel,  Mutual  treasure 
Charles  Godwin,  director  of  station  relation 
Robert  Carpenter,  assistant  director  of  static 
relations;  Robert  Kennett  and  Charles  Kin 
station  relations  contact  representatives;  Rc 
Danish,  director  of  commercial  operations,  ar 
Francis  X.  Zuzulo,  director  of  press  informatio 

Two  members  of  the  MBS  board  will  be  c1 
hand  aside  from  President  O'Neil.  They  ai 
Benedict  Gimbel,  WIP  Philadelphia,  and  Ts 
Campeau,  CKLW  Detroit-Windsor. 

Entertainment  plans  call  for  dinner  at  6:3 
p.m.  today  with  a  program  featuring  entci 
tainers  Lanny  Ross,  Jimmy  Nelson,  Johnny  Q 


SEVEN  newly-elected  members  (seated)  of  the  Mutual  Affiliates  Advisory  Committee  line  up 
with  seven  other  members  who  will  meet  with  affiliates  today  and  tomorrow  at  Biloxi,  Miss. 
Committee  held  its  organizational  meeting  last  November,  when  it  was  decided  to  shelve 
the  new  affiliation  plan  [B*T,  Nov.  9,  1953].  Standing  (I  to  r):  E.  J.  McKellar,  KVOX 
Moorhead,  Minn.;  Victor  C.  Diehm,  WAZL  Hazleton,  Pa.;  Wendell  Mayes,  KBWD  Brown- 
wood,  Tex.;  Robert  McRaney,  WCBI  Columbus,  Miss.;  Jack  Younts,  WEEB  Southern  Pines, 
N.  C;  Rex  Howell,  KFXJ  Grand  Junction,  Colo.;  Hugh  Potter,  WOMI  Owensboro,  Ky. 
Seated  (I  to  r):  M.  C.  Watters,  WCPO  Cincinnati;  Collin  Lowder,  KLO  Ogden,  Utah; 
Boyd  Kelley,  KTRN  Wichita  Falls,  Tex.;  Carter  C.  Peterson,  WCCP  Savannah;  Don  Camp- 
bell, WILD  Birmingham;  John  M.  Walter,  WJPG  Green  Bay,  Wis.;  Roy  Thompson,  WRTA 

Altoona,  Pa. 


by  the  time  the  sessions  open  about  400  persons, 
including  wives  of  executives,  would  be  there. 

Network  officials,  who  relayed  these  esti- 
mates to  Mr.  Diehm,  meanwhile,  released  final 
details  of  the  agenda  set  up  by  affiliate  leaders 
to  hear  and  discuss  the  network's  plan  in  pro- 
gramming, sales,  advertising,  and  promotion, 
and  to  exchange  views  on  the  network's  cur- 
rently-shelved plan  to  pay  affiliates  in  free  pro- 
grams instead  of  money. 

The  agenda,  following  the  lines  laid  out  by 
Mr.  Diehm  earlier  [B*T,  Jan.  11],  calls  for 
today's  session  to  be  opened  at  9:15  a.m.  by 
Mr.  Diehm,  followed  at  9:20  by  programming 
reports  by  Vice  Presidents  Herbert  Rice  and 
B.  J.  Hauser,  the  latter  laying  out  co-op  pro- 
gram plans,  and  then  by  a  report  by  Presi- 
dent Thomas  F.  O'Neil.  After  lunch  the  affili- 
ates will  hear  Administrative  Vice  President 
Robert  A.  Schmid  report  on  advertising,  pro- 
motion, and  sales  in  a  session  slated  for  2  p.m., 
and  then  at  3  p.m.  will  go  into  a  closed  meeting 
to  discuss  what  they  have  heard.  Tuesday's 
proceedings,  also  starting  at  9:15  a.m.,  will  con- 
sist of  an  open  meeting  between  the  affiliates 
and  the  network  management,  with  MBS  of- 
ficials answering  questions  posed  by  station 
executives. 

The  MBS  delegation  as  announced  last  week 

will  include,  in  addition  to  President  O'Neil 

and  Vice  President  Schmid,  Rice,  and  Hauser, 

the  following: 

J.  Glen  Taylor,  administrative  vice  president 
in  charge  of  policy;  E.  M.  (Pete)  Johnson,  adm. 
vice  president  in  charge  of  production,  station 
relations  and  engineering;  Adolf  N.  Hult,  vice 
president  in  charge  of  sales;  Julius  F.  Seebach, 
vice  president  in  charge  of  program  production; 


son,  and  others,  and  for  the  wives  of  affilii 
members  of  network  executives  to  be  the  guest 
tomorrow  of  Bellingrath  Gardens. 
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NBC  Hollywood  Shift 
Announced  by  West 

ORGANIZATIONAL  changes  at  NBC  Holl; 
wood  were  announced  last  week  by  John  Wes 
vice  president  in  charge  of  the  Pacific  Divisioi 

Reporting  to  Frederic  W.  Wile  Jr.,  who  h; 
been  transferred  to  Hollywood  as  vice  pres 
dent  in  charge  of  the  West  Coast  tv  netwoi 
programs  division  [B»T,  Dec.  28,  1953],  wi 
be  Frank  Cleaver,  tv  network  program  mai 
ager,  and  Thomas  W.  Sarnoff,  production  d 
rector  of  the  West  Coast  tv  programs  divisioi 

Reporting  to  Thomas  C.  McCray,  new  d 
rector  of  the  West  Coast  radio  network  divisioi 
will  be  Harry  Bubeck,  radio  network  prograi 
manager. 

Mr.  Sarnoff  will  work  with  Mr.  McCray  o 
production  and  business  matters  for  the  radi; 
network  division.  Reporting  to  Mr.  Sarno 
will  be  Joseph  L.  Kubin,  new  divisional  businei 
manager;  Maurice  Corwin,  newly  transferre 
from  New  York  as  manager  of  broadcast  open 
tions,  and  Robert  D.  Thompson,  new  managt 
of  film  and  kinescope  operations  and  services 

Reporting  to  Mr.  Sarnoff,  under  his  add 
tional  duties  as  supervisor  of  the  Pacific  Div; 
sion's  general  financial  affairs  under  Mr.  Wes 
will  be  Frank  V.  Dellett,  controller.  Ca« 
Ewing,  new  assistant  controller,  reports  to  Mi 
Dellett. 

Broadcasting    •  Telecasth^ujcasth 


A  Statement  on 

COLOR 

from 

Federal  Telecommunication  Laboratories 


In  view  of  the  tremendous  interest  in 
equipment  to  meet  the  new  FCC  color 
specifications,  we  want  the  Television 
Broadcasting  Industry  to  know  exactly 
what  Federal  Telecommunication  Labo- 
ratories has  done  and  is  doing  with  re- 
gard to  color  equipment. 

Federal  Telecommunication  Laborato- 
ries produces  a  complete  line  of  standard 
monochrome  television  equipment.  Our 
VHF  and  UHF  transmitters  now  incor- 
porate many  important  basic  concepts 
that  meet  the  new  color  specifications. 

Two  outstanding  examples 
of  this  are: 

•  The  FCC  Specifications  require  that 
the  4.5  Mc  separation  between  picture 
and  sound  carriers  shall  be  held  to  ±  1000 
cps  in  order  to  reduce  mutual  interfer- 
ence between  sound  and  chrominance  sig- 
nals. Federal's  transmitters  use  an  exclu- 
sively designed  circuit  to  electronically 
lock  the  aural  transmitter  frequency  to 
the  visual  transmitter  frequency  with  a 
precision  such  that  the  maximum  devia- 
tion is  ±100  cps. 

•  The  FCC  Specifications  require  a 
minimum  phase  shift  of  the  chrominance 


sub-carrier  signal  with  changes  in  video 
level  to  minimize  color  distortion.  All 
Federal  transmitters  use  mid-level  modu- 
lation—a system  that  reduces  the  phase 
shift. 

At  present  our  engineering  staff  is  com- 
pleting the  development  of  the  remaining 
minor  circuit  modifications  to  enable  all 
Federal  transmitters  now  in  the  field,  as 
well  as  those  in  current  production,  to 
transmit  color. 

Of  particular  importance  is  the  fact 
that  Federal  transmitters  have  a  built-in 
stabilizing  amplifier  that  is  being  adapted 
to  accept  color  inputs.  This  means  that 
only  the  addition  of  a  color  monitor  and 
a  color  distribution  amplifier  will  be  nec- 
essary to  satisfy  the  minimum  require- 
ments for  the  transmission  of  network 
color  signals. 

The  cost  of  these  modifications  will  be 
nominal  and  will  be  published  at  an  early 
date. 

With  the  present  outstanding  perform- 
ance characteristics  of  FTL's  transmit- 
ters plus  the  minor  modifications  now  be- 
ing completed,  you  can  be  certain  that 
Federal  transmitting  equipment  will  be 
fully  compatible  for  the  transmission  of 
color  as  well  as  black  and  white. 


Federal  Telecommunication  Laboratories 


TELEVISION  BRANCH 


ROUTE  17,  LODI,  N.  J. 

Main  Office:  500  Washington  Avenue,  Nutley,  N.  J. 
In  Canada:  Federal  Electric  Manufacturing  Company,  Ltd.,  Montreal,  P.  Q. 
Export  Distributors:  International  Standard  Electric  Corp.,  67  Broad  St.,  N.Y. 
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MBS,  REDLEGS  SUED  FOR  $300,000  BY  WNOP 


Anti-trust  suit  involving  'Game 
of  the  Day'  broadcast  also 
charges  Burger  Brewing  Co. 
and  Midland  Adv. 

ANTI-TRUST  suit  seeking  $300,000  in  dam- 
ages has  been  started  by  the  Tri-City  Broad- 
casting Co.,  operators  of  WNOP  Newport,  Ky., 
against  Mutual  Broadcasting  System  Inc.,  Cin- 
cinnati Baseball  Club  Co.,  Burger  Brewing  Co., 
Cincinnati,  and  Midland  Adv.,  Cincinnati. 

Complaint  filed  last  Monday  in  the  U.  S. 
District  Court  for  the  Southern  District  of 
New  York  by  Frederic  A.  Johnson  of  New 


York  and  Otis  M.  Bertelman  and  Morris  Wein- 
traub  of  Newport,  attorneys  for  the  plaintiff, 
contends  that  a  contract  entered  into  by  the 
defendants  with  respect  to  the  Game  of  the 
Day  baseball  program  was  in  violation  of  sev- 
eral sections  of  the  Sherman  Act  and  Clayton 
Act,  and  resulted  in  loss  to  Tri-City  Broad- 
casting Co.,  of  $100,000  in  general  and  special 
damage. 

Mutual's  Game  of  the  Day  program  carried 
play-by-play  accounts  of  major  league  base- 
ball games  to  various  cities.  Burger  Brewing 
Co.,  through  Midland  Adv.,  sponsors  the 
games  of  the  Cincinnati  Redlegs  over  WCPO 
Cincinnati. 


The  complaint  declares  there  is  a  contra 
between  Mutual  and  the  Cincinnati  Redle 
under  which  there  can  be  no  broadcast  of  tl 
Game  of  the  Day  over  any  radio  station  locati 
within  a  radius  of  50  miles  of  Crosley  Fie 
in  Cincinnati.  It  notes  that  the  plaintiffs  rad 
station,  WNOP,  is  located  within  50  miles  i 
Cincinnati. 

Prior  to  the  1953  baseball  season,  the  cor 
plaint  continues,  Tri-City  and  Mutual  came 
"an  oral  agreement  and  meeting  of  the  mini 
and  agreed  that  for  the  price  of  $10,000  Mutu 
Broadcasting  System  Inc.  would  furnish 
plaintiff's  radio  station,  WNOP,  for  broadcas 
ing  to  its  listeners,  the  play-by-play  descriptic 
of  The  Game  of  the  Day  each  time  it  wl 
played  except  when  the  Cincinnati  Redlegs  we 
playing  a  home  game  in  Cincinnati;  and  tl 
plaintiff  tendered  to  Mutual  Broadcasting  Sy 
tern  Inc.  the  sum  of  $10,000  as  the  purcha- 
price  for  the  broadcast  of  said  The  Game  of  t) 
Day  in  due  and  full  performance." 

Cites  Agreement 

The  complaint  declares  that  Mutual  refuse 
to  proceed  with  its  oral  agreement  with  ft 
plaintiff  and  did  not  furnish  WNOP  with  ar 
broadcast  of  Game  of  the  Day  because  of  tr 
network's  agreement  with  the  Cincinnati  Re( 
legs,  thus  depriving  WNOP  from  "obtaining  tl 
play-by-play  broadcast  of  any  major  leagi 
game  for  transmission  to  its  listeners  in  Kei 
tucky,  Ohio,  Indiana  and  other  states." 

In  naming  Burger  Brewing  Co.  and  Midlan 
Adv.  as  defendants,  the  complaint  declares  thi 
in  and  about  1951  they  entered  into  "a  comb 
nation"  with  the  Cincinnati  Redlegs  to  give  tl 
beer  company  exclusive  use  of  radio  broai 
casts  of  the  games  played  by  the  Redlegs  in  thi 
city,  "without  competition  from  other  broa 
casts  of  major  league  baseball  or  from  oth 
commercial  advertisers  using  such  broadcas! 
as  advertising  media." 

The  court,  in  a  summons,  required  that  di 
fendants  file  an  answer  to  the  complaint  wl 
Mr.  Johnson  within  20  days  of  Jan.  11.  j 

Mr.  Johnson  is  a  specialist  in  constitution^ 
and  corporation  law  who  often  is  describe 
as  a  "baseball  lawyer,"  because  he  has  repp 
sented  several  players  in  suits  against  the  majc 
leagues  with  respect  to  the  legality  of  the  "r^ 
serve  clause." 


Five  Renew  on  CBS  Radio 

RENEWAL  of  seven  CBS  Rad. :  programs  b. . 

five  major  sponsors  was  announced  last  wee 

by  John  Karol,  vice  president  in  charge  of  ne 

work  sales,  who  saw  the  signings  as  renewe 

indication   of  the   advertisers'   confidence  i 

radio  as  a  sales  medium. 

The  advertisers,  programs  and  agencies  ar» 
Procter  &  Gamble.  Rosemary,  Mon.-Fri.,  11:45-1 
noon,  through  Benton  &  Bowles;  General  Food 
Renfro  Valley  Sunday  Morning  Gathering,  Sur 
8:30-9:15  a.m.,  through  Foote,  Cone  &  Beldinf 
Metropolitan  Life  Insurance  Co.,  Allan  Jacksa. . 
and  the  News,  Mon.-Fri.,  6-6:15  p.m.,  throug 
Young  &  Rubicam,  and  Dave  Vaile,  News  on  Cc 
lumbia  Pacific  Radio  Network,  11:15-11:30  a.m 
William  Wrigley  Jr.  Co.,  Gene  Autry  Show,  Sur 
6-6:30  p.m.,  through  Ruthrauff  &  Ryan,  an 
Yours  Truly,  Johnny  Dollar,  Tues.,  9-9:30  p.ro 
through  Arthur  Meyerhoff  &  Co.;  Campana  Sale 
Co.,  Bill  Shadel  and  the  News,  Sat..  12  noon  1 
12:05  p.m.,  through  Wallace-Ferry-Hanly  Co. 


KTSA  to  Join  ABC  Radio 

KTSA  San  Antonio,  Tex.,  will  become  affiliate 
with  ABC  Radio,  effective  March  1.  KTS^ 
owned  by  Sunshine  Broadcasting  Co.,  wit 
Charles  D.  Lutz  as  general  manager,  replace 
KABC  as  ABC  affiliate.  The  latter  has  signe 
to  join  CBS  Radio  on  March  1  [B*T,  Jan.  4].  ( 
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NOW! 


WICHITA  AREA*  PULSE 


TOP  15  NIGHT  SHOWS 

KTVH  ....  15 
STATION  X    .    .  .0 


*To  assure  an  accurate 
KTVH  area  survey,  Tele- 
pulse  Report  was  made 
in  Wichita,  Hutchinson, 
and  Winfield. 


TOP  10  MULTI  -  WEEKLY 


KTVH  .  . 
STATION  X 


10 
0 


Windy,  the  bright  spirit  of  TV  in  Central  Kansas,  is  jump- 
ing with  joy  over  the  first  Kansas  Telepulse  Report.  He's 
inviting  sales-wise  advertisers  to  chart  a  rising  curve  with 
KTVH  .  .  .Nighttime  ratings  of  53.6  to  35.5  and  multi- 
weekly  ratings  of  29.7  to  14.3.  KTVH  sales  offices  .  .  . 
Wichita  and  Hutchinson;  studios  in  Hutchinson,  Howard 
Peterson,  General  Manager. 


KTVH 

HUTCHINSON- WICHITA 


CBS  BASIC -DU  MONT -ABC 
REPRESENTED  BY  H-R  TELEVISION,  INC. 

COVERS  CENTRAL  KANSAS 
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How 

President  Pettibone 
nearly  bought  a 
Pig-  in  -a- Poke 


 (OR)   

DON'T  be  "REMOTE"  in  your 
REMOTE  CONTROL  THINKING 


.  nd  here  are  the  Facts*  Jim  learned: 


Jim  Pettibone,  President  of  WHOA  AM-FM,  was  a  mighty  smart  radioman.  He  was  a  superla- 
tive sponsor  seller.  He  never  double-spotted  on  breaks,  knew  programming  from  "A"  to  "Z", 
maintained  a  nice  commercial  station  log.  He  knew  most  everything  about  radio.  He  didn't 
know  a  BLAMED  thing  about  Remote  Control  Systems. 

He'd  heard  about  RUST,  the  pioneer  remote  control  manufacturers. 

But  he  had  a  pleasant  hour's  visit  from  the  representative  of  a  well-known  "broadcast  equip- 
ment manufacturer"  who  nearly  sold  him  an  "Imitates  Remote  Control  System." 

But  then  ...  up  stepped  Ed  Brainvoltage,  his  Chief  Engineer.    Ed  said, 

"JIM...  LOOK  AT  THE  FACTS,  NOT  THE  CLAIMS— BUY  RUST!" 


System  "I"  (for  Imitates)  has  37  tubes  in  its  remote 
control  system,  failure  of  any  one  of  10  of  which  would 
put  Jim's  station  off  the  air. 

The  RUST  system  has  NO  TUBES. 

SYSTEM  "I"  has  16  relays.  RUST  has  15  HIGHEST 
QUALITY  relays. 

SYSTEM  "I"  has  23  control  adjustments.  RUST  has 
one. 

System  "I"  has  24  tubes  at  the  TRANSMITTER 
END,  failure  of  any  one  of  six  of  which  would  take  the 
station  off  the  air  'til  an  engineer  could  be  located 
and  sent  to  the  transmitter  to  replace  it. 

RUST  HAS  NO  TUBES. 

RESULT:     JIM  PETTIBONE  JOINS  WITH 
SCORES  OF  OTHER  WISE  STATION  OPERA. 
TORS  IN  ORDERING  THE  RUST  REMOTE 
CONTROL  SYSTEM. 

1 


*  based  on  complete  systems  of  comparable  capacity- 

MORAL —  Write,  Wire  or  Phone  .  .  . 

* 

the  rust  industrial  company,  inc. 

608  WILLOW  STREET  MANCHESTER,  NEW  HAMPSHIRE,  U.  S.  A. 
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PERSONNEL  RELATIONS 


AFM  DETAILS  ITS  DEMANDS  TO  NETWORKS 


Wage  increases  as  well  as 
further  employment  opportu- 
nities are  asked. 

DEMANDS  for  a  15%  wage  increase  and 
approximately  24%  rise  in  number  of  staff 
musicians  were  outlined  by  the  American 
Federation  of  Musicians  (AFL)  to  represent- 
atives of  radio  and  tv  networks  at  opening 
sessions  in  New  York  last  Wednesday  and 
Thursday  to  negotiate  a  new  contract  to  re- 
place the  current  pact,  which  expires  Feb.  1. 

These  conditions  were  presented  at  the  ini- 
tial session  by  an  AFM  delegation  consisting 
of  James  C.  Petrillo,  president,  and  Al  Manuti, 
president  of  Local  802,  representing  the  New 
York  area,  and  John  Tegroen  of  Los  Angeles. 


Mr.  Petrillo  left  for  Florida  Wednesday  night 
but  returns  to  New  York  today  (Monday) 
when  Federation  negotiations  will  be  contin- 
ued. Thursday's  meeting  centered  around  lo- 
cal problems. 

Network  representatives  included  John  M. 
Clifford  of  the  legal  department,  NBC;  Morti- 
mer Weinbach,  director  of  labor  relations,  and 
Omar  Elder,  attorney  and  assistant  secretary, 
ABC;  James  E.  Wallen,  administrative  vice 
president  in  charge  of  finance,  MBS,  and  Wil- 
liam Fitts,  director  of  labor  relations,  CBS. 

AFM's  demands  are  interpreted  as  an  ap- 
proach to  de-emphasize  wage  increase  propos- 
als and  put  the  emphasis  on  getting  a  commit- 
ment from  the  networks  to  expand  employment 
opportunities   by   using   "live   musicians"  on 


This  Kansas  farm  home — and  thousands  like  it  all  across 

the  state — are  islands  of  buying  power  in  a  sea  of  wheat, 
corn,  cattle  and  hogs. 

What  they  buy  .  .  .  and  the  brand  names  they  specify  .  .  .  are 
tremendously  influenced  by  WIBW.    The  reason's 
simple.   WIBW  is  the  station  Kansas  farm  families  listen  to  most — 
twice  as  much  as  the  closest  competing  station.*  Let 
WIBW  sell  your  product  in  this  big-buying  market  with  over 
£1.5  BILLION  CASH  INCOME. 

*  Kansas  Radio  Audience,  '53 


Sarvlaa  and  Salliag 

"THE  MAGIC  CIRCLE" 

Rap.:  Coppar  Publications,  lac. «  BEN  LUDY,  Gaul  Mgr.  •  WIBW  •  KCKN 


Rap.  CAPPER  PUBLICATIONS,  Inc.     •    BEN  LUDY,  Gan.  Mgr.    •    WIBW    •  KCKN 
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all  live  programs.  This  view  takes  significance; 
when  it  is  recalled  that  initial  AFM  demands 
in  negotiations  in  1951  for  the  current  contract 
were  for  a  50%  increase  [BaT,  Jan.  27,  1951], 
although  the  final  settlement  specified  a  15% 
wage  increase  [BaT,  March  19,  1951].  It  is 
believed  AFM  will  settle  for  less  than  15% 
if  assurance  is  given  on  expansion  of  employ- 
ment opportunities  for  musicians. 

The  attitude  of  musicians'  locals  throughout 
the  country,  concerned  with  the  substantial 
unemployment  of  musicians  in  a  period  of  gen- 
eral prosperity  in  the  past  and  faced  now  with 
a  more  uncertain  economy,  was  typified  in  a 
statement  last  week  by  Mr.  Manuti,  who  said;i 

"We  are  more  interested  in  jobs  than  money. 
Because  of  the  beating  musicians  have  taken 
as  a  result  of  technological  developments,  our 
emphasis  has  shifted  to  efforts  to  create  addi-j 
tional  work.  We  think  it  unrealistic  to  concen- 
trate exclusively  on  wage  improvements  wheni 
the  basic  problem  in  our  industry  is  to  put 
more  musicians  to  work.  Our  principal  goal  in 
these  negotiations  will  be  to  have  musicians 
employed  where  they  are  now  using  records."; 

According  to  a  report  to  the  56th  Annual 
Convention  of  the  AFM  last  June,  an  estimated] 
1,739  musicians  were  employed  steadily  at  radio! 
stations  and  networks  during  1951.  It  was 
pointed  out  that  an  accurate  figure  for  televi- 
sion was  not  available,  because  in  most  cases, 
musicians  were  utilized  on  both  radio  and  tele- 
vision. It  is  estimated  that  about  235  staff 
musicians  are  employed  in  New  York  by  NBC, 
CBS,  ABC,  and  Mutual  at  a  base  salary  of 
$182.50  a  week.  Under  AFM's  latest  demands 
for  expansion  of  network  staffs,  the  number  of 
regular  musicians  at  ABC,  CBS  and  NBC 
would  be  raised  from  the  current  65  each  to 
80  each,  and  at  Mutual,  from  40  to  52. 

On  the  other  hand,  the  networks  are  reported 
to  be  considering  a  concession  for  themselves' 
with  respect  to  the  portion  of  the  contract  con- 
cerned with  music  on  pre-recorded  programs., 
Under  the  present  pact,  musicians  are  paid' 
premium  rates  for  pre-recorded  sessions  and  the 
networks  are  said  to  be  thinking  in  terms  of  a 
rate  similar  to  that  for  live  broadcasts.  This 
position  by  the  networks,  according  to  one 
source,  stems  from  an  ever-increasing  desire 
on  the  part  of  tv  talent,  as  was  the  case  in 
radio,  to  record  programs  in  advance  of  actual; 
broadcast. 

Foreshadowed  Earlier 

AFM's  new  approach  to  minimize  wage  in- 
creases and  concentrate  on  gaining  concessions 
for  musicians  in  general,  particularly  the  un-j 
employed,  was  foreshadowed  in  an  agreement 
reached  on  Jan.  6  with  the  recording  manu- 
facturing industry  [B«T,  Jan.  11].  Though  de- 
tailed information  on  the  agreement  was  with-, 
held  pending  the  drawing  up  of  a  contract,  an1 
announcement  pointed  out  that  manufacturers 
had  agreed  to  make  additional  contributions  to 
the  music  performance  trust  fund,  but  made  no 
reference  to  wage  increases. 

It  is  understood  that  the  agreement,  which 
will  be  for  five  years,  will  call  for  increases  to 
the  fund  to  be  accomplished  in  two  ways.  It  is 
said  there  will  be  an  added  1Vi%  increase  on 
present  contributions  made  by  manufacturers 
on  retail  sale  of  records  for  two  years,  and 
another  1Vi%  increase  for  the  next  three  years. 
In  addition,  the  fund  will  receive  from  manu- 
facturers 10%  of  money  paid  to  recording 
musicians  for  the  first  two  years,  which  will  be 
increased  by  an  additional  10%  for  the  next 
three  years. 

Money  provided  by  the  contributions  are 
used  by  the  AFM  to  put  unemployed  musicians 
to  work  in  free  concerts  in  hospitals,  parks  and 
in  charitable  institutions. 


Broadcasting 


Telecasting 


OADCAST 


As  an  Editor  trained  in  weighing  Facts— 

WHICH  OF  THESE  4  FORMS  OF 
TRANSPORTATION  WOULD  YOU  LIKE  TO  OPERATE? 


We  Americans  make  a  great  deal 
of  noise  about  equality  of  oppor- 
tunity in  this  country. 
It  is  quite  likely,  however,  that  if 
you  operated  one  of  these  four 
forms  of  transportation  you'd 
make  a  lot  of  noise  about  in- 
equality. 

Suppose,  for  example,  you  oper- 
ated a  railroad.  Naturally,  you'd 
compete  with  companies  using  the 
waterways,  the  highways  and  the 
airways. 

Only  you,  however,  would  have  to 
pay  out  of  your  own  pocket  the 
cost  of  building  and  maintaining 


your  right  of  way— in  addition  to 
paying  taxes  on  it. 

Only  you  would  have  to  build  and 
maintain  your  stations — and  pay 
taxes  on  them — while  various  gov- 
ernmental bodies  build  and  main- 
tain airports,  waterway  facilities, 
highways,  and  bus  and  truck 
terminals  for  your  competitors. 

If  you  were  in  the  railroads'  posi- 
tion, you  would  undoubtedly  feel 
as  they  feel:  that  they  are  placed 
in  an  unfavorable  competitive 
position  vis-a-vis  other,  subsidized 
forms  of  transportation — in  addi- 


tion to  being  burdened  with  many 
outmoded  federal  and  state  regu- 
lations that  hinder  them  from 
operating  at  the  peak  of  economic 
efficiency. 

The  railroads  feel  that  the  public 
would  be  better  served  if  com- 
petitors in  transportation  were 
put  on  an  equal  basis — with  all 
forms  of  transportation  offering 
only  services  their  customers  were 
willing  to  pay  for,  instead  of  hav- 
ing part  of  them  paid  for  by  the 
taxpayers  ....  Eastern  Railroad 
Presidents  Conference,  143  Liberty 
Street,  New  York  6,  N.  Y. 
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RCA  MAY  CONTINUE  SUB-LICENSING  GE, 
WESTINGHOUSE  PATENTS,  COURT  FINDS 

Under  agreement  in  1932  Consent  Decree,  RCA  may  continue  to 
sub-license  patents  granted  before  the  end  of  1954  to  GE  and 
Westinghouse  in  specified  fields  until  the  patents  expire,  U.  S.  District 
Court  for  the  Delaware  District  finds. 


RIGHT  of  RCA  to  sub-license  third  parties 
under  patents  granted  General  Electric  Co.  and 
Westinghouse  Electric  Corp.  on  or  before  Dec. 
31,  1954,  after  that  date  and  until  the  expira- 
tion of  the  patents  was  upheld  last  week  by  the 
U.  S.  District  Court  for  the  District  of  Dela- 
ware. 

Circuit  Judge  Albert  B.  Maris,  in  the  name 
of  the  district  court,  on  Monday  issued  an  order 


denying  a  motion  by  General  Electric,  joined 
in  by  Westinghouse,  asking  that  the  terms  of 
the  Consent  Decree  accepted  by  these  two  com- 
panies and  RCA  on  Nov.  21,  1932,  be  inter- 
preted as  terminating  RCA's  sub-licensing  rights 
at  the  end  of  this  year.  RCA  had  vigorously 
opposed  this  motion. 

Whether  or  not  GE  would  appeal  the  deci- 
sion could  not  be  learned  immediately.  Com- 
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pany  spokesmen  would  go  no  further  than  to 
say  GE  attorneys  were  studying  the  decision 
carefully  and  would  have  nothing  to  say  until 
that  study  is  completed. 

It  also  was  impossible  to  obtain  any  accurate 
estimate  as  to  the  value  of  the  sub-licensing 
rights  in  dollars  and  cents.  Ernest  B.  Gorin, 
RCA  treasurer,  told  B*T  the  corporation's 
licensing  agreements  lump  all  of  the  rights, 
under  both  RCA's  own  patents  and  those  se- 
cured from  other  companies,  into  a  single  flat1 
fee.  Asked  if  $1  million  a  year  might  be  a 
reasonable  guess,  Mr.  Anderson  expressed  the 
feeling  that  that  figure  is  excessively  high,  but 
again  he  stressed  the  point  that  there  is  no  way 
to  make  an  accurate  estimate. 

Brig.  Gen.  David  Sarnoff,  RCA  board  chair- 
man, recently  said  RCA's  income  from  patents 
has  been  greatly  exaggerated  and  that  in  reality 
they  had  averaged  less  than  $3.5  million  a  year 
in  the  past  seven  years,  with  the  1953  net  down 
to  less  than  $2.5  million  [B*T,  Jan.  11].  Gen. 
Sarnoff  also  in  that  same  talk  pointed  out  that 
for  the  future  such  developments  as  transistors 
and  color  television,  which  are  not  among  the; 
inventions  which  RCA  sub-licenses  from  GE 
and  Westinghouse,  will  be  most  important. 
RCA  is  responsible  for  most  of  the  develop- 
ments in  color  tv,  he  said,  and  RCA  and  AT&T 
in  transistors. 

Consent  Decree 

The  GE  motion,  filed  June  10,  1953,  stemmed 
from  the  Consent  Decree  entered  into  by  GE, 
Westinghouse  and  RCA  Nov.  21,  1932,  follow- 
ing a  government  antitrust  suit.  GE  and  West- 
inghouse agreed,  among  other  things,  to  divest 
themselves  of  their  RCA  stock  and  to  change 
their  patent  license  relations  from  those  the 
government  had  complained  about  to  those  set 
forth  in  an  agreement  known  as  Agreement' 
A-l. 

Under  this  new  relationship,  Judge  Maris  • 
pointed  out  in  his  opinion,  "RCA  was  granted 
non-exclusive  licenses  under  General  Electric's 
and  Westinghouse's  patents  in  specified  fields 
together  with  non-exclusive  rights  to  grant  sub- 
licenses under  those  patents  to  third  parties 
and  the  right  to  retain  all  royalties  derived 
therefrom."  GE  and  Westinghouse,  each  re- 
taining non-exclusive  sub-licensing  rights  under: 
its  own  patents,  did  not,  however,  get  such 
rights  from  RCA  or  from  each  other.  "Thus 
RCA  became,  under  Agreement  A-l,  the  sole 
company  which  could  license  others  in  the 
radio  fields  under  the  patents  of  all  three  com- 
panies, although  each  could  license  others  under 
its  own  patents." 

Agreement  A-l  is  to  terminate  Dec.  31,  1954, 
but  it  provides  that  the  licenses  granted  under 
it  are  to  continue  for  as  long  after  that  date  as! 
the  patents  remain  unexpired. 

"The  sole  question  raised  by  the  present 
motion  is  whether  the  licenses  which  RCA  has 
thus  been  granted  by  Agreement  A-l  to  con- 
tinue during  the  remaining  lives  of  such  patents 
after  Dec.  31,  1954,  include  the  right  to  grant 
to  third  parties  sub-licenses  during  that  remain- 
ing period  after  Dec.  31,  1954.  GE  and  West- 
inghouse urge  that  this  right  is  not  given  by  i 
Agreement  A-l  and  the  government  takes  the 
same  view.  RCA.  on  the  other  hand,  contends 
the  agreement  clearly  does  confer  such  sub- 
licensing rights  upon  it  for  the  remaining  lives 
after  Dec.  31,  1954,  of  all  patents  of  General 
Electric  and  Westinghouse  comprehended  by 
Agreement  A-l." 

Noting  the  resolution  of  this  question  "is  of 
great  importance"  both  to  GE,  RCA  and  West- 
inghouse and  "to  the  development  of  the  elec- 
tronic industry  in  which  they  are  engaged,"  the 
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MINIATURE  PLUG-IN 

PRE  AMPLIFIER  OR  BOOSTER 

AMPLIFIER  TYPE  5116 

Miniature  plug-in  two  stage, 
low  noise  pre-amplifier  or 
booster  amplifier.  The  small- 
est high  performance  ampli- 
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soles and  equipment  racks. 
Push  button  metering  facili- 
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ity component  parts  through- 
out, type  5208  is  designed 
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AMPLIFIER  TYPE  5117 

A  plug-in  two  stage,  push- 
pull,  fixed  gain  audio  ampli- 
fier. The  most  compact 
amplifier  available  for  this 
service.  Outstanding  quality 
recommends  type  5117  for 
applications  requiring  out- 
standing performance  and 
maximum  availability.  Push 
button  metering  facilities 
and  gold  plated  plugs  are 
standard  at  no  extra  cost 
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—the  name  synonymous  with  quality  in 
audio  equipment  and  components  since  1923 

NEW!  File  Catalog  for  broadcast  engineers  and 
sound  technicians  available  without  obligation.  Re- 
quest your  copy  today — just  call  or  write,  on  company 
letterhead,  to: 

LANGEVIN  MANUFACTURING  CORPORATION 

WEST    6  5th     STREET,    NEW    YORK    2  3,    N.  Y. 
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ANTENNA  HEIGHT: 
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opinion  stated  that  "it  is  clearly  in  the  public 
interest  for  the  court  to  settle  this  question.  .  .  ." 

After  a  thorough  analysis  of  the  wording  of 
Agreement  A-l,  Judge  Maris  concluded  that 
"not  only  the  licenses  but  also  the  other  rights 
given  by  the  agreement  are  to  continue  insofar 
as  they  relate  to  apparatus  made  or  sold,  or 
business  done,  under  patents  acquired  prior  to 
Dec.  31,  1954.  It  would  certainly  appear  that 
the  right  to  sub-license  under  any  such  patent 
is  such  a  right  particularly  where  as  here  the 
business  of  sub-licensing  is  a  substantial  part  of 
the  business  done  by  RCA  under  the  patents 
under  which  it  has  received  licenses  pursuant 
to  the  agreement." 


DuMont  Makes  Entry 
Into  Mobile  Radio 

ALLEN  B.  DuMONT  LABS  is  entering  the 
field  of  mobile  radio  communications  and  will 
develop,  manufacture  and  market  DuMont 
mobile  radio  transmitter  and  receiver  equip- 
ment, Dr.  Allen  B.  DuMont,  president,  an- 
nounced Thursday.  This  part  of  the  DuMont 
operation  will  be  handled  by  a  newly  created 
department,  the  Communications  Products  Di- 
vision, which  also  will  take  over  the  activities 
of  the  company's  Television  Transmitter 
Division. 

Herbert  E.  Taylor,  formerly  manager  of  the 

transmitter  division,  has  been  named  manager 

of  the  new  division,  according  to  Dr.  DuMont, 

who  also  commented: 

Entrance  of  DuMont  into  the  field  of  mobile 
transmitter  and  receiver  communications  sig- 
nals another  step  in  the  continuing  diversifi- 
cation of  electronic  products  developed,  manu- 
factured and  marketed  by  DuMont  Labs.  It 
launches  the  company  as  a  major  competitor  on 
a  nationwide  basis  in  a  broad  new  field  with 
many  major  markets. 


Philco  Corp.  Develops 
Transistor  With  Silicon 

DEVELOPMENT  of  a  transistor  using  silicon 
instead  of  germanium  was  announced  by  Philco 
Corp.  last  week.  Silicon  transistor  can  operate 
at  temperatures  higher  than  germanium,  David 
B.  Smith,  Philco  research  vice  president,  told 
the  Washington  section  of  the  IRE  at  a  meet- 
ing Jan.  11.  Germanium  loses  its  efficiency  at 
212  degrees,  Mr.  Smith  said,  while  silicon  re- 
tains its  transistor  properties  up  to  700  degrees. 
This  permits  use  of  transistors  in  equipment 
where  great  heat  is  generated,  such  as  guided 
missiles,  jet  aircraft,  Philco  officials  said. 

This  is  believed  to  be  the  first  time  anyone  has 
succeeded  in  producing  a  transistor  with  silicon, 
Mr.  Smith  said.  He  also  emphasized  that  silicon 
transistors  are  not  yet  commercially  available. 

Last  month  Philco  announced  the  develop- 
ment of  a  surface  barrier  transistor,  said  to 
operate  with  higher  frequencies  and  lower 
power  than  previous  transistors  [B*T,  Dec.  7, 
1953]. 
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GE  Enlarges  Broadcast 
Gear  Marketing  Staff 

ENLARGEMENT  of  the  marketing  staff  frj 
broadcast  equipment  in  the  commercial  equip 
ment  department  of  the  General  Electric  Co.  ii 
Syracuse  was  announced  last  week  by  Frank  B 
Barnes,  manager  of  marketing  for  broadca;1 
equipment,  with  the  appointment  of  five  lonj 
time  employes  to  executive  positions. 

Products  included  in  the  broadcast  equipmeu 
category  are  said  to  include  transmitters,  aij 
tennas  and  studio  gear  for  radio  and  both  black- 
and-white  and  color  television  stations. 

Albert  F.  Wild,  who  has  been  with  GE  sinct 
1937  in  engineering  and  sales  work,  was  ap 
pointed  manager  of  sales  in  the  department! 
He  served  most  recently  as  Boston  district  sab 
manager. 

Simon  Appointment 

Appointed  as  manager  of  product  plannim 
was  Charles  J.  Simon,  who  has  been  associatec 
with  the  company  since  1942  in  engineering  am 
sales  capacities.  He  assumed  his  new  pod 
from  that  of  district  sales  manager  of  broac( 
cast  equipment  in  New  York. 

C.  Wesley  Michaels,  who  has  been  with  GF 
since  1942  in  various  sales  and  marketing  post^ 
was  named  manager  of  marketing  research  anj 
administration.  He  had  been  supervisor  o! 
marketing  services  for  the  commercial  equip 
ment  department  in  Syracuse  since  1951. 

M.  Roy  Duncan  was  appointed  manager  ol 
program  service  from  his  post  of  supervisor  o: 
field  engineering  in  the  commercial  equipmen 
department.  He  joined  GE  in  1943  as  a  stui 
dent  engineer. 

Appointed  as  manager  of  advertising  and 
sales  promotion  for  the  department  was  Roy  Di 
Jordan,  who  has  been  associated  with  the  comJ 
pany  since  1927.  Following  service  as  a  student 
engineer,  Mr.  Jordan  began  a  varied  career  in 
GE  publicity  and  advertising  work  in  192SJ 
He  served  most  recently  as  advertising  and  safej 
promotion  manager  for  the  commercial  ani< 
government  equipment  department,  which  ha> 
been  discontinued. 
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Color  Tv  Gear  Production 
On  Regular  Basis — RCA 

COLOR  tv  station  gear  is  now  being  producer 
on  a  regular  commercial  production  line  basis 
RCA  announced  last  week.  Previously  all  sue 
equipment  was  custom  built  [B«T,  July  6,  1953] 
Prices  will  remain  about  the  same,  an  RC. 
spokesman  said.  These  are,  according  to  la? 
July's  announcement,  $14,380.50  for  rebroad 
cast  of  network  colorcasts;  $12,230  for  tes 
equipment;  $7,480  for  color  synchronizer 
$31,378.80  for  slide  equipment;  $49,398.80  fbf 
film  equipment,  and  $66,580.40  for  live  camera 
chains. 

RCA  also  announced  that  custom-built  color 
cameras,  ordered  previously,  would  be  shippe' 
within  the  next  30  days  to  WKY-TV  Oklahom 
City,  WBAP-TV  Fort  Worth,  WBEN-TV  But 
falo,  WTMJ-TV  Milwaukee,  WCCO-TV  Min 
neapolis  and  KTLA  (TV)  Los  Angeles.  It  alsc 
reported  that  cameras  would  go  to  NBC  am 
CBS.  The  latter  network,  it  said,  increased  it 
original  order  to  a  total  of  12  cameras. 

In  the  next  few  weeks,  equipment  for  net 
work  color  broadcasts  were  due  to  go  out  t 
50  stations.  Already  equipped,  RCA  said,  were 
26  stations  in  20  cities  [B*T,  Jan.  4]. 

Third  RCA  color  clinic  for  broadcast  en- 
gineers was  scheduled  to  get  underway  at 
Camden  this  morning,  with  10  Western  Electric 
15  CBS,  19  NBC  and  40  station  engineers  in 
attendance. 
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ITS  SIGNAL  POWER... 

IS  SELLING  POWER! 

Within  a  week  after  it  went  on  the  air, 
WACH-TV,  Newport  News,  amassed  a  well 
documented  sales  story  for  powerful  pro- 
motion of  its  market  coverage.  When  it 
requested  audience  reports  on  reception, 
acclamatory  letters  and  cards  poured  into 
the  station.  Many  from  technicians  and  TV 
servicemen,  all  enthusiastic  about  signal 
strength  and  clarity  —  and  from  as  far  as 
Burlington,  N.  C,  179.5  miles  from  trans- 
mitter site! 

HOW  NEW  GABRIEL  UHF  ANTENNA* 
COVERS  WACH-TV's  MARKET 

■  delivers  20,000  watts  ERP,  visual  —  at 
351  feet.  Power  gain  of  24.3,  rated  power 
handling  capacity  10  kw. 

■  NULL  FILL-IN,  built  in  electrically,  eliminates 
wide  areas  of  low  field  strength  and  con- 
sequent multipath  reflections. 

■  SIMPLY  SUPERIOR!  —  smooth,  clean-cut  struc- 
ture integrates  mechanical  and  radiating 
members.  Result  —  a  relatively  low  cost 
antenna  which  eliminates  de-icing  and  field 
repair  problems,  has  no  insulator  except  for 
gas  seal. 

GABRIEL  UHF  ANTENNA  CAN  MAKE 
YOUR  MARKET  BIGGER! 

Models  available  for  all  channels  to  meet 
requirements  of  big  city  or  small  community 
coverage.  Null  Fill-In  and  Beam  Tilt  optional 
on  all  units. 

WRITE  for  Bulletin  TV-213  or  request 
recommendations  to  meet  your  specific  re- 
quirements. 


Complete 
transmitter  and  antenna 
system  supplied  to 
WACH-TV  by  Federal 
Telecommunication 
Laboratories  through 
Graybar,  distributors. 


GABRIEL  ELECTRONICS  DIVISION 

Formerly  Workshop  Associafes  Division 
THE  GABRIEL  CO.,  ENDICOTT  ST.,  NORWOOD,  MASS. 
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BASIC  ABC -TV 

AFFILIATE 
FOR  FRESNO 


SATURATES 
CENTRAL  CALIFORNIA'S 
RICH  INLAND  MARKET 

Effective  buying  income 

$942,044,000 

in  KJEO  coverage  area 
81,850  sets  Dec,  1953 
(90  mile  contour  area) 

REPRESENTED  NATIONALLY  BY 

THE  BRANHAM  COMPANY 

Offices  In  Leading  Cities 

IOTP] 

channel(47) 


O'NEILL  BROADCASTING  CO. 
FRESNO.  CALIFORNIA 
P.  O.  Box  1708  Phone  7-8405 

J.  E.  O'Neill.  President 
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Don't  Await  Color 
To  Buy  Sets — DuMont 

BUY  black-and-white  tv  sets  now  and  don't 
wait  for  color,  which  may  be  years  away  at 
prices  you  can  afford. 

That,  in  essence,  was  the  message  given  to 
viewers  Thursday  evening  by  Dr.  Allen  B. 
DuMont,  president,  Allen  B.  DuMont  Labs; 
Dr.  Thomas  T.  Goldsmith  Jr.,  DuMont  vice 
president  in  charge  of  research,  and  Kenneth 
B.  Willson,  president,  National  Better  Business 
Bureau,  during  a  panel  program,  "What's  the 
Story  on  Color  Tv?,"  telecast  on  the  DuMont 
Tv  Network,  9-9:30  p.m.  About  20  stations 
took  the  program  live  at  that  time,  with  more 
than  120  scheduled  to  broadcast  it  by  teletran- 
scription  within  the  next  week,  it  was  said. 

'Threshold  of  Color' 

Noting  that  the  industry  is  "just  on  the 
threshold  of  color,"  Dr.  DuMont  warned  his 
audience  that  "it's  going  to  be  quite  a  while, 
probably  two  or  three  years,  before  we  can  ex- 
pect any  widespread  use  of  color  television."  He 
pointed  out  that  advertisers  will  demand  a 
great  many  color  receivers  in  homes  before 
they  will  be  willing  to  put  on  most  of  their 
programs  in  color,  and  that  the  present  limita- 
tion of  studio  color  equipment  is  such  that 
"there  probably  won't  be  more  than  one  or 
two  programs  a  week  in  the  next  few  months 
in  color." 

Mr.  Willson  summed  up  the  public  interest 
aspects  of  what  Dr.  DuMont  and  Dr.  Gold- 
smith had  to  say  by  stating  that  the  facts  about 
color  tv  "should  allay  the  fears  of  millions 
who  have  deferred  the  purchase  of  a  television 
set  in  the  mistaken  belief  that  the  advent  of 
color  would  automatically  relegate  all  black- 
and-white  receivers  to  the  junk  heap." 


Color  Tv  Sets  Will  Sell, 
Westinghouse's  Newcomb  Says 

FIRST  indication  that  some  manufacturers 
think  color  set  sales  may  spurt  beyond  expecta- 
tions was  voiced  last^week  by  T.  J.  Newcomb, 
manager,  Westinghouse  Television-Radio  Div. 

After  reporting  that  Westinghouse  was  pro- 
ducing color  receivers  in  "limited  quantities," 
and  estimating  that  it  is  improbable  that  the 
industry  will  produce  color  sets  in  great  quan- 
tify during  1954,  due  to  short  supply  of  color 
tubes  and  other  components,  Mr.  Newcomb 
added: 

Purchasers  of  these  color  sets  will  be  able  to 
view  all  television  programs,  since  color  sets 
receive  black-and-white  as  well  as  color  pro- 
grams. For  this  reason,  the  demand  for  color 
receivers  ir.p.y  exceed  our  present  expectations. 

Costs  of  Models 

First  Westinghouse  receiver  will  be  a  full- 
door  mahogany  console  with  12V6-in.  picture, 
priced  between  $800  and  $1,000,  Mr.  New- 
comb said. 

Meanwhile,  Sylvania  Electric  planned  to  put 
a  sample  color  receiver  in  the  hands  of  all 
distributors  by  March,  and  dealers  shortly  there- 
after, according  to  Bernard  O.  Holsinger,  gen- 
eral sales  manager,  Sylvania's  Radio  &  Tv  Div. 
Initial  price  was  indicated  to  be  about  $1,150. 


Hallicrafters  Backs  RCA 

RCA  won  another  adherent  last  week 
to  its  claims  that  it  was  largely  respon- 
sible for  compatible  color  television  [B»T, 
Dec.  23,  1953,  et  seq.]  when  William  J. 
Halligan,  president  of  Hallicrafters  Co., 
called  the  present  color  television  system 
"basically  the  RCA  system  with  improve- 
ments in  the  signal  content  which  were 
developed  by  the  rest  of  the  industry, 
notably  Hazeltine  Research  Inc.,  Bell 
Telephone,  General  Electric  and  others." 
Mr.  Halligan's  statement  was  made  in  a 
letter  to  the  FCC.  Philco,  Zenith  and 
Admiral  have  taken  issue  with  RCA's 
advertising  intimating  that  it  was  r 
sponsible  for  the  development  of  com 
patible  color  tv.  In  a  letter  to  Brig.  Gen. 
David  Sarnoff,  RCA  chairman,  Sen.  Ed- 
win C.  Johnson  (D-Colo.)  complimented 
RCA  for  having  won  "a  great  victory" 
in  getting  color  tv  to  the  American  public 
[B»T,  Jan.  11]. 


Standard  Demonstrates 
Multicon  Camera  Chain 

NEW  Multicon  (TE-468)  camera  chain  w 
demonstrated   in   Washington   last  week 
Standard    Electronics    Corp.,  subsidiary 
Claude  Neon  Inc.  The  Multicon  is  describ 
as  a  complete  studio  tv  camera  chain  or 
picture  source,  including  four  lenses,  moni 
amplifier  and  related  accessories.  It  carries 
price  of  $12,000,  with  deliveries  to  start 
90  days. 

Heart  of  the  camera  is  the  Multicon  tu' 
Standard  has  an  exclusive  American  franc 
for  this  Philips   (Netherlands)  developme 
not  previously  used  in  this  country.   It  is  s 
to  have  many  characteristics  not  found 
image  tubes.  A  new  version  of  the  Multi 
being  developed  by  Philips  is  said  to  have 
times  the  sensitivity  of  the  current  tube. 

The    Multicon    chain    was    shown  at 
Statler  Hotel,  Washington,  last  week  and 
the  U.  of  Alabama  the  previous  week, 
now  goes  back  to  the  Newark  plant  for  fi 
design  changes  and  production.   Standard  r 
ommends  75  foot-candle  studio  lighting  for  t 
Multicon. 


THREE  executives  of  Standard  Electronics 
Corp.  inspect  the  50  kw  transmitter  their 
firm  built  for  WOR-TV  New  York,  which 
last  month  began  broadcasting  from  th 
Empire  State  Bldg.  They  are  (I  to  r):  Ra/ 
Kelley,  secretary-treasurer;  Harry  Smith,  tv 
engineering  manager,  and  David  T.  Bonner, 
president. 
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^6C^  cafcttve  man^et  <*t 

covered  exclusively  by 


The  TV  Link  in  the  Heart  of  the  Nation' 


SOUTH  DAKOTA 


WYO. 


NEBRASKA 


NORTH  PLATTE  • 


COLORADO 

•  DENVER 
•    COLORADO  SPRINGS 


GRAND  ISLAND  • 
•  KEARNEY 
HOLDREGE  «  «        *  HASTINGS 

KHOL-TV 


KANSAS 


128,300  potential  TV  homes,  with  an  EBI  of  $505,153,000 
completely  isolated  from  competitive  TV  markets. 

NOW!    YOU  CAN  CASH  IN  ON  ONE  OF  THE  NATION'S 
WEALTHIEST,  NEWEST  TV  markets  -  EXCLUSIVELY  on  56,000  WATTS 

CHANNEL  13  •  KEARNEY,  NEBRASKA 


ONLY  VHF  STATION 
IN  CENTRAL 
NEBRASKA 


Represented  Nationally  by 

MEEKER,  TV, 
INC. 


CBS-TV 


DUMONT ' 


owned  and  operated  by  Bl -STATES  COMPANY,  414-416  East  Ave.,  HOLDREGE,  NEBRASKA 
Duane  L.  Watts,  Gen'l  Mgr. 


According  to  FCC  curves,  WAVE-TV 
now  effectively  reaches  85.5%  more 
square  miles  than  previously  .  .  . 
54.6%  more  people  .  .  .  51.5% 
I  more  Effective  Buying  Income  — ■ 
gives  you  far  greater  coverage  than 
any  other  TV  station  in  this  area! 


HEIGHT 

COUNTS  MOST! 


WAVE-TV  Delivers: 

66.7%  GREATER  COVERAGE  AREA 

than  any  other  television  station 
in  Kentucky  and  Southern  Indiana! 

19.8%  GREATER  CIRCULATION 

than  ihe  area's  leading 

NEWSPAPER! 
627.3%  GREATER  CIRCULATION 

than  the  area's  leading 

NATIONAL  MAGAZINE! 

You  of  course  know  that  in  determining  a 
VHF  station's  effective  coverage  —  particularly 
in  fringe  areas  —  Tower  Height  is  most  impor- 
tant, Low  Channel  is  next  and  Power  is  third. 

WAVE-TV's  tower  is  on  top  the  highest  hill 
in  this  area  —  is  actually  419  feet  higher  than 
Louisville' s  other  VHF  station! 


WAVE-TV's 
the  area! 


Channel  is  3  —  the  lowest 


tn 


WAVE-TV's  100,000  watts  of  radiated  power 
is  the  maximum  permitted  by  the  FCC  for 
Channel  3 — is  equivalent  to  600,000  watts  from 
our  old  downtown  tower,  on  Channel  5! 

Ask  your  local  dealers  and  distributors  about 
the  big  new  WAVE-TV  market  and  the  cov- 
erage you  get  with  WAVE-TV. 

LOUISVILLE'S 

WAVE-TV 

FIRST  IN  KENTUCKY 

Affiliated  with  NBC,  ABC,  DUMONT 

NBC  Spot  Sales,  National  Representatives 
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•  Selling  Buicks  by  the  bushel  by  radio.    Page  90. 


i  PAUSE  FOR  STATION  IDENTIFICATION 


cleverly  conceived  and  executed,  I.D. 
ides  can  do  much  to  establish  the  character 
a  television  station.  Those  in  use  today 
e  many  and  diverse,  some  borrowing  their 
emes  from  known  features  of  the  corn- 
unity  the  station  serves  (i.e.,  the  Miami 
:yline  for  WTVJ[TV]),  others  from  the  sta- 
an's  own  trademark.  On  the  theory  that 


what  one  station  develops  in  I.D.s  may  sug- 
gest ideas  that  can  be  adapted  by  another, 
B*T  is  starting  an  I.D.  collection,  beginning 
here.  The  editors  will  welcome  contributions 
from  any  tv  station,  reserving  the  right  to 
publish  only  those  which  are  believed  to  have 
merit.  The  collection  is  opened  with  a  sam- 
ple of  I.D.s  in  use  at  WTVJ(TV)  Miami. 


W4 


he  I.D  above  is  one  of  several  which  WTVJ 
ises  at  1 1  p.m.  with  accompanying  audio 
.eminding  viewers  to  tune  down  the  volume 
ff  their  tv  sets  in  deference  to  neighbors 
^ho  may  want  to  sleep.  Other  slides  here 
hown  are  run-of-schedule  station  identifica- 
jions  which  are  mixed  throughout  the  day  to 
provide  variety. 


Iro 


WTVJ*  MIAMI 
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CAN  THE  FOOTBALL  TV 


Nobody  likes  it  but  the  network  which  has  had  exclusive 
tv  rights.  Yet  the  NCAA's  tight  control  of  college  football 
television  will  be  retained  for  another  season.  Why? 


AROUND  several  hundred  college  cam- 
puses the  most  kicked-about  object,  next 
to  a  football,  is  football  telecasting. 

Four  years  of  experimenting  with  monop- 
olistic video  controls  have  left  these  col- 
leges, through  their  own  trade  association 
(National  Collegiate  Athletic  Assn.),  aware 
that  telecast  football  is  not  keeping  pace 
with  the  appetite  of  the  expanding  tv  audi- 
ence. 

One  of  the  few  industrial  empires  able 
to  handle  sponsorship  of  a  nationwide  Satur- 
day afternoon  schedule — General  Motors — 
is  unhappy  about  its  1953  football  schedule, 
spotted  with  games  of  minor  interest  to  vast 
sections  of  the  country.  Reputed  to  have 
a  1954  option,  GM  is  said  to  be  casting 
inquiring  glances  toward  NCAA's  hated 
enemy,  professional  football. 

Eager  for  a  benevolent  sponsor  yet  un- 
willing to  separate  the  schedule  into  sec- 
tional games  of  sectional  interest,  large  num- 
bers of  NCAA  member  colleges  are  com- 
pletely at  a  loss  to  find  a  satisfactory  way 
to  handle  a  communications  colossus  that 
holds  the  potential  power,  in  their  belief, 
to  destroy  campus  football. 

What  can  be  done  about  this  problem? 
Should  colleges  run  a  monopoly  because 
they  figure  tv  is  gnawing  at  the  vitals  of 
an  exciting  game  and  vast  industry? 

For  football  is  big  business  at  many  col- 
leges, much  as  they  shudder  at  mere  men- 
tion of  any  such  concept.  It  is  financed  in 
several  ways — gate  receipts,  tv-radio  fees, 
game  concessions,  curricular  budgets  and 
unofficial  assistance  by  loyal  alumni. 

The  football  package  in  the  autumn  of 
1953  involved  an  average  of  $120,850,  paid 
to  NCAA  weekly  by  GM  in  rights  payments 
for  each  of  1 1  games  carried  on  NBC-TV 
hookups  ranging  upwards  to  92  stations. 
With  new  television  stations  taking  the  air 
every  week,  NCAA  is  now  starting  to  won- 
der if  its  football  package  may  become  too 
expensive  for  any  major  sponsor. 

Projected  into  this  scene  in  recent  weeks 
is  the  appeal  of  color  television.  This  new- 
est element  in  the  chaotic  football  scene  is 
even  more  disturbing  to  those  who  direct 
college  athletic  programs.  Sensing  the  ap- 
peal of  colorful  uniforms,  gay  crowds,  green 
gridirons  and  finally  the  drama  of  the  game 
itself,  those  who  guide  NCAA's  destinies 
can  figure  only  one  way  to  control  tele- 
vision— set  up  an  impregnable  monopoly 


limiting  it  to  one  nationwide  game  per  Sat- 
urday. 

The  well-publicized  sport  of  football  has 
acquired  fantastic  importance  at  many  in- 
stitutions. Weekly  odds  on  the  gambling 
cards  and  the  standing  of  the  gridiron  clubs 
as  compiled  by  press  associations  are  more 
important  to  many  old  grads,  students, 
prospective  students  and  countless  millions 
of  "subway  alumni"  than  the  calibre  of 
the  curricula  and  the  progress  of  pedagogi- 
cal arts. 

Fired  by  competitive  enthusiasms,  often 
bearing  little  relation  to  educational  values, 
colleges  find  themselves  afraid  to  release 
their  desperate  grip  on  the  tail  of  a  monopo- 
listic bear.  They  find  themselves,  too,  in 
frantic  quest  for  the  talents  of  highly  paid 
coaches.  The  coach  who  can  split  a  T  is 
apt  to  get  double  or  triple  the  salary  of  a 
professor  who  can  split  an  atom. 

Against  this  background,  NCAA's  col- 
leges are  anxious  to  preserve  the  sport  of 
football  from  the  hazards  of  Saturday  after- 
noon television — plus  Saturday  evening  and 
Sunday  telecasts  of  professional  games.  At 
big  colleges  with  costly  stadiums  and  ex- 
pensive sports  operations,  as  well  as  those 
with  more  modest  programs,  attendance  at 
the  football  gate  is  critical.  As  most  any 
educator  will  chant  at  the  drop  of  a  head- 
gear, "Football  finances  all  our  other 
sports." 

Fear  of  the  Future 

Confronted  by  an  insatiable  public  crav- 
ing for  (1)  well-played  football  and  (2)  foot- 
ball telecasts,  NCAA's  colleges  face  tele- 
vision's bright  but  uncharted  future  with 
fear,  foreboding  and  a  sense  of  acute  frus- 
tration— plus  a  practical  appreciation  of 
televised  football's  financial  rewards. 

While  colleges  continue  to  grope  for  a 
tv  football  formula  satisfactory  to  the  edu- 
cational structure  and  public  alike,  they 
keep  a  hopeful  eye  directed  toward  the  fi- 
nancial potentialities  of  subscriber  television 
and  an  eager  ear  tuned  to  the  glowing  prom- 
ises of  golden  streams  that  may  emanate 
from  theatre  television. 

Subscription  television  was  described  at 
NCAA's  recent  meeting  [B*T,  Jan.  11]  as 
the  economic  savior  of  college  education  in 
a  telegram  from  Paul  McNamara,  of  Inter- 
national Telemeter  Corp.  Detailing  experi- 
ments at  California's  plush  desert  resort, 


Palm  Springs,  he  said  the  Southern  Q 
fornia-Notre  Dame  game  was  "a  1 0<i 
sellout  at  $1,"  with  70  sets  equipped  n 
metered  service.  He  conceded  existences 
a  novelty  factor  in  this  first  offering. 

Citing  public-room  tests,  he  said  131  r 
sons  paid  to  see  the  same  game  at  the  sw  ; 
Racquet  Club,  adding  that  first-run  mol 
were  well  received  at  fees  ranging  from/' 
cents  to  $1.35.  On  the  basis  of  his  tc: 
he  told  NCAA  that  subscriber  service  r 
haps  can  solve  the  economic  problems! 
educators,  including  higher  pay  for  teec 
ers,  buildings  and  other  desirable  projec 

Research  experts  might  question  the  n 
plicability  to  the  general  population  of  tp 
conducted  in  Palm  Springs  society, 
members  of  the  Racquet  Club  could  as  eaj: 
light  a  Corona-Corona  with  a  $1  bUfi 
put  it  in  a  subscription  tv  machine.  Q 
aside  from  the  uncertain  prospects  of  s;i 
scription  television,  however,  there  is  ri 
for  information  that  falls  in  the  categ 
of  sound  research. 

NCAA's  research  shows  nationwide  f«: 
ball  telecast  ratings  ranging  from  24.8ji 
44.6,  with  over  11  million  homes  reads 
on  the  peak  day  (see  table,  page  83). 

Frankly  NCAA's  members  are  sedt 
unto  death  at  football  telecasts,  or  any  ti 
casts,  for  that  matter.  With  hardly  any' 
happy  about  the  way  television  is  restric1 
to  a  one-network,  one-sponsor  basis — aj 
from  the  network — puzzled  educators 
longer  cringe  when  Notre  Dame,  Not 
exponent  of  winning  football,  charges  w 
with  using  dictator  tactics  because  theyl 
afraid  to  let  education,  football  and  t 
vision  find  their  own  economic  levels  ini 
American  tradition. 

NCAA's  football  television  policy 
drafted  annually  by  a  dozen  earnest  edi 
tors  and  athletic  directors  who  meet  a  ft 
dozen  times  a  year  and  try  to  solve  pi, 
lems  that  would  challenge  a  corps  of  1 
time  experts.  If  they  aren't  too  pleased  \ 
their  product,  they  have  the  consolation 
watching  gate  receipts  stay  close  to 
1947-48  postwar  peak  while  still  provicj 
the  public  with  a  lone  weekly  game  on 

NCAA's  research  compares  1953  atte; 
ance  to  this  abnormal  postwar  period,  w 
pocketbooks  were  bulging  and  commod;; 
scarce.  However,  NCAA  deeply  resents; 
NARTB  claim  that  football  tv  researcl 
spotty  and  inadequate  just  as  it  is  unha^ 
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'jut  the  realistic  statement  by  NARTB 
sident  Harold  E.  Fellows,  "You  cannot 
insure  the  effect  of  television  or  radio 
ftdcasting  unless  there  is  radio  or  tele- 
if>n  broadcasting." 

^hat  really  reddens  the  wattles  of  college 
Itators  is  the  discovery  by  the  profes- 
(ial  National  Football  League  that  tele- 
pn  builds  fan  interest  and  increases  the 
ndance  potential  —  which  NARTB  has 
n  trying  for  years  to  tell  the  colleges. 
,!  pros  have  just  enjoyed  their  best  at- 
iance  year,  and  they  are  building  fans 
rate  that  is  of  major  concern  to  edu- 
iprs.   NCAA's  answer  is  that  television 
tiis  lefcj  college  football  attendance  27.7%  last 
pmn. 

"here  are  other  worries,  too — General 
tors,  for  example.  The  colleges  show  no 
;ntion  to  open  up  the  tv  schedule  by  al- 
ing  a  flexible  regional  format.  The  spon- 
doesn't  like  the  present  format,  obviously 
ty.  tlferring  to  select  the  most  appealing 
as  ea  ipes.  With  only  one  change  in  the  12-man 
AA  Tv  Committee,  the  1954  video  pro- 
i|m  is  likely  to  be  almost  a  carbon  copy 
the  1953  version. 


A  Little  for  Everybody 

■JCAA  quite  naturally  wants  every  region 
resented  in  the  autumn  schedule  and  is 
;htened  at  mere  mention  of  regional 
readjbkups  such  as  a  schedule  of  Big  Ten 
ties.     This  accounts  for  such  curious 
eduling   as   Utah-Brigham   Young  on 
ti  anksgiving  Day. 
3ffering  consolation  to  NCAA  is  re- 
rch  showing  that  public  reaction  to  last 
s-4(i's  schedule  was  90%  favorable,  aside 
m  the  unfortunate  four-game  panorama 
mpted  Oct.  24. 
:es  tbjrfrtiese,  in  essence,  are  the  basic  issues  of 
lege  football  telecasting.    Colleges  are 
happy.  The  public,  without  a  vote,  takes 
weekly  game  and  gets  a  lot  of  fun  out 
it.  Small-college  officials,  who  moan  that 
ly  two  small-college  games  were  telecast 
last  fall  and  these  on  a  local  basis,  are 
aid  that  tv  will  hurt  their  gate  and  they 
ptsitate  to  oppose  big-name  giants  of  edu- 
offhion.    Some  winning  schools  with  top- 
|i|ht  football — Notre  Dame,  Penn,  Big  Ten 
'd  Pacific  Conference — want  to  break  up 
b  one-game-a-Saturday  policy, 
id  t  The  monopoly  is  maintained  by  a  pro- 
on  1 1  d  ural  weapon  wielded  within  NCAA.  By 
■tting  an  NCAA  convention  vote  on  the 
d,  wl  ^coming  year's  tv  policy  plus  a  later  mail 
jiodi  i  ferendum  on  the  complete  football  tele- 
bting  policy,  members  must  vote  by  mail 
the  package  with  no  chance  whatever  to 
te  down  any  of  its  elements.  Inevitably 


iSTI 


By  J.  Frank  Beatty 


the  votes  for  tv  regulation  are  overwhelm- 
ingly in  favor  of  strict  limitation. 
What  can  be  done? 

Broadcasting  •  Telecasting  asked  a 
cross-section  of  college  administrators  and 
athletic  officials  if  they  felt  the  NCAA  plan 
is  the  answer  to  the  college  problem.  What 
about  the  future?  What  about  the  present? 
The  past? 

Here  are  their  answers,  in  capsule  form, 
including  a  few  appropriate  comments  made 
in  convention  debate: 

J.  Shober  Barr,  Franklin  &  Marshall,  NCAA 
vice  president-at-large  for  small  colleges  and 
member  of  Tv  Committee — College  football 
is  important  to  small  colleges  as  well  as 
large  colleges.  Football  is  being  forced  to 
night  games.  Saturday  afternoon  belongs  to 
college  football.  The  1954  Tv  Committee 
has  the  benefit  of  the  work  of  past  commit- 


gate  receipts.  We  are  not  affected  by  game 
telecasts.  Small  college  football  will  not  be 
ruined  by  television,  and  we  constitute  a 
majority  of  the  NCAA. 

Asa  S.  Bushnell,  commissioner  of  Eastern 
Conference — We  feel  the  plan  in  effect  the 
last  two  years  is  the  best  answer  at  this 
time,  particularly  the  feature  requiring  rep- 
resentation of  all  sections  in  the  schedule. 

Peter  Carlesimo,  Scranton  U. — Let's  have 
either  no  television  or  unlimited  television. 

Harry  G.  Carlson,  U.  of  Colorado — Money 
appears  to  be  the  god  we  all  worship.  Why 
not  split  up  football  receipts? 

C.  Harvey  Cassill,  U.  of  Washington  and 
member  of  Tv  Committee — It  would  be 
desirable  for  the  convention  to  have  a 
chance  to  discuss  the  television  program  for 
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RECORD 

Nat'l.  Tv 

No. 

%  Share 

Number 

Total 

Rating 

Homes 

of 

Date 

Game 

Stations 

Sets 

(Nielsen) 

Reached 

Audience 

Sept.  19 

Nebraska-Oregon 

79 

25,507,200 

31.6 

7,679,000 

59.2 

Sept.  26 

Dartmouth-Holy  Cross 

77 

25,598,600 

24.8 

5,979,000 

58.9 

Oct.  3 

California-Ohio  State 

84 

25,690,000 

42.5 

10,349,000 

55.7 

Oct.  10 

Texas-Oklahoma 

87 

25,825,000 

34.4 

8,376,000 

69.0 

Oct.  17 

Alabama-Tennessee 

86 

25,960,000 

30.5 

7,561,000 

65.2 

Oct.  24 

Panorama  Program 

85 

26,095,000 

29.0 

7,189,000 

57.4 

Oct.  31 

Minnesota-Pittsburgh 

88 

26,229,000 

27.7 

6,867,000 

61.6 

Nov.  7 

Regionalized  Program 

89 

26,364,000 

34.2 

8,471,000 

56.6 

Nov.  14 

Michigan  State-Michigan 

90 

26,523,000 

30.8 

7,845,000 

62.2 

Nov.  21 

USC-UCLA 

89 

26,682,000 

44.6 

11,360,000 

55.6 

Nov.  26 

Utah-Brigham  Young 

90 

26,783,000 

36.7 

9,254,000 

.Nov.  28 

Army-Navy 

90 

26,841,000 

40.8 

10,387,000 

Dec.  5 

Notre  Dame-SMU 

92 

27,000,000 

34.3 

8,736,000 

Average 

86.6 

26,238,292 

33.9 

8,465,615 

tees.  Television  is  fluid.  I  agree  with 
President  Harold  E.  Fellows  of  the  NARTB 
that  there  must  be  more  research. 

Dr.  Harry  C.  Byrd,  retiring  president  of 
Maryland  U.— I've  opposed  curtailment  of 
television  from  the  start.  We  shouldn't  limit 
the  schedule  to  one  game  a  Saturday.  Pos- 
sibly unrestricted  television  will  hurt  at- 
tendance at  some  games  but  that  doesn't 
justify  this  type  of  control.  Television  will 
build  fans  and  stimulate  interest  just  as 
radio  has  helped  the  game — and  you  re- 
member how  they  once  said  that  radio 
would  kill  college  football. 

John  W.  Breen,  Lake  Forest  College — It's 
a  sad  commentary  if  we  say  that  physical 
education  at  America's  colleges  depends  on 


loadcasting 


Telecasting 


the  coming  year  but  this  would  take  away 
the  Tv  Committee's  power  and  would  re- 
quire long  convention  discussion.  We  feel 
regional  television  would  help  the  Pacific 
Coast  Conference  but  will  favor  continua- 
tion of  the  control  plan. 

Emerson  Colby,  College  of  the  Pacific — 

We  lost  at  least  10,000  fans  to  the  Utah- 
Brigham  Young  game  Nov.  26  when  we 
played  Utah  State.  I  believe  the  situation 
parallels  the  early  days  of  radio,  but  I 
can't  make  up  my  mind  what  we  should  do 
about  it.  Any  type  of  television  program 
can  affect  attendance  at  football  games. 

Dean  N.  W.  Dougherty,  U.  of  Tennessee 
and  secretary,  Southeastern  Conference — 

The  present  plan  seems  to  be  a  stop-gap 
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They  may  not  see  alike  right  down  the  line.  But  the 
Iowa  farmer  and  his  city  neighbor  get  together  on 
Channel  9.  KCRI-TV  is  the  station  that  serves  the  interests 
of  both. The  station  that  sells  Iowa's  second  largest  urban 
market  (dollar  volume  of  retail  sales)  and  Northeast 
Iowa's  rich  farm  market  at  %  the  cost  of  other  local  TV 
media.  Pop.  536,190.  Retail  sales  $622  million.  Gross 
farm  income  $485  million.  Get  all  the  facts  from  H-R 
Television,  Inc. 
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measure.  In  the  Southeastern  Conference 
we  divide  the  income  from  television  among 
all  the  member  schools. 

Max  Farrington,   George  Washington  U. 

— Any  television  hurts  the  gate,  especially 
at  smaller  institutions.  Two  televised  games 
would  hurt  even  more,  especially  if  one  had 
a  special  regional  interest.  The  possibilities 
of  pay-as-you-see  television  should  be  ex- 
plored. 

Glenn  M.  Fraser,  assistant  to  the  president, 
coach  and  athletic  director,  Ohio  Wesleyan 

— We're^  up  in  attendance  thanks  to  the 
weather.  It's  hard  to  evaluate  television's 
impact.  Maybe  if  we  have  plenty  of  tele- 
vision we  coaches  won't  have  to  go  to  our 
own  games. 

Max  W.  Greene,  Central  States  College — 

We  feel  more  television  would  hurt  small 
colleges,  although  15%  of  small  colleges 
do  not  depend  on  gate  receipts  for  the  sup- 
port of  physical  education. 

Tom  Hamilton,  U.  of  Pittsburgh — We've 
heard  the  television  industry  make  these 
same  arguments  for  years.  Have  you 
watched  what  the  major  league  baseball  ra- 
dio and  tv  play-by-play  broadcasts  have  done 
to  the  minors?  We  want  to  see  our  college 
students  play  football.  Radio  and  television 
can  hurt  college  football.  The  professional 
football  leagues  are  stealing  our  Saturdays 
while  demanding  24-hour  protection  for 
themselves.  Perhaps  the  present  formula 
isn't  the  best,  but  who  has  offered  a  better 
one? 

Gilbert  L.  Hermance,  Rice  Institute — We 

need  some  television  control  to  keep  foot- 
ball on  an  amateur  basis.  We  have  to  pro- 
tect everybody  to  some  degree. 

Glenn  Jacoby,  U.  of  Wyoming — I'm  one  of 

those  who  believe  television  can  cut  heavily 
into  football  and  basketball  attendance.  But 
Harold  E.  Fellows,  NARTB  president,  made 
some  telling  points  that  we  can't  ignore. 

Rev.  Edmond  P.  Joyce,  CSC,  Notre  Dame — 

The  present  NCAA  tv  program  doesn't  give 
colleges  a  chance  to  act  on  specific  pro- 
visions of  each  year's  control  plan  except 
through  a  mail  referendum  vote  on  the 
package.  We  should  take  advantage  of 
television  instead  of  limiting  our  program, 
building  new  football  fans  by  broadening 
the  schedule.  The  pros  are  showing  us 
how  to  develop  interest  in  the  sport  through 
tv. 

Robert  J.  Kane,  Cornell  U.,  chairman  of 
1953  NCAA  Tv  Committee— Football  sup- 
ports all  college  sports.  Sports  make  U.  S. 
colleges  the  most  powerful  in  the  world 
and  in  turn  are  of  great  importance  to  the 
nation.  With  unrestricted  tv  the  big  col- 
leges would  become  bigger  at  the  expense 
of  the  smaller  colleges.  This  plan  isn't  the 
ultimate  answer  but  we  think  it's  the  best 
for  all  concerned  at  this  time. 

Ed  (Moose)  Krause,  Notre  Dame — No  arti- 
ficial control  of  televised  football  can  last 
long.  It  holds  within  itself  the  power  of 
self-destruction.  We  feel  we  create  large 
numbers  of  new  fans.  NCAA  should  take 
advantage  of  this  new  medium.  Let's  open 
up  football  to  television.  If  it's  good  foot- 
hall,  they'll  go  to  the  games. 


Richard  Larkins,  Ohio  State  U. — I'm  n 

sure  how  long  we  can  continue  the  prese 
control  policy.  Our  attendance  set  a  reco 
last  year,  averaging  79,000  per  game. 

Vaden  Miles,  Wayne  U. — We  sold  f<] 
tickets  for  the  Wayne-Valparaiso  game,  t 
same  day  as  Michigan-Michigan  State, 
stayed  home  to  watch  the  Michigan-Mid 
gan  State  game  on  television. 

John  H.  Nichols,  Oberlin  U. — Oberlin  cc 
siders  athletics  as  part  of  its  curricu, 
Twelve  sports  are  financed  from  an  $80,0 
budget,  just  as  any  other  college  coun 
Colleges  depending  on  gate  receipts  mig 
feel  television,  automobiles,  radio  and  oth 
means  of  recreation.  A  certain  amount 
control  over  television  may  be  desirat 
while  colleges  feel  their  way.  I  don't  fav 
unlimited  television  at  the  present  time 
view  of  the  problem  faced  by  so  many  cc 
leges. 

Reeves  Peters,  Big  Seven  Conference  Coi 
missioner — We  have  never  found  a  sins 
customer  made  by  television.  Before  tv  \ 
had  60,000  ticket  requests  for  our  basks 
ball  finals.  With  television  we  have  few 
requests.  Advance  announcement  th 
games  will  be  telecast  can  stop  ticket  sale 

Ted  B.  Peyseur,  Northwestern  U.,  Big  T< 
Tv  Committee  chairman — We  plan  to  pi 
sent  a  regional  tv  program  at  a  later  dai 
Our  thoughts  haven't  fully  crystallized. 

Ray  Ride,  Case  Tech  (which  has  ju 
abandoned  football) — Why  don't  we  let  tv 
or  three  of  the  big  schools  like  Notre  Dan 
telecast  their  whole  schedules.  Then  tl 
public  may  be  glad  for  a  change.  One  facti 
must  be  remembered:  Loyalties  have  bee 
disappearing  at  colleges  for  some  year 
It's  not  like  the  days  when  crying  alum) 
stood  up  at  pep  rallies  and  talked  to  teati 
before  a  game. 

E.  L.  Romney,  commissioner,  Mount;] 
States  Conference — It's  not  reasonable  i 
think  that  the  game  would  hold  up  wit 
uncontrolled  television,  especially  if  thei 
is  a  recession  or  depression.  Wide-open  tel 
vision  would  mean  almost  sure  death  f(i 
football.  I  believe  even  sponsors  and  the  tel 
vision  people  must  agree  we  need  contrc 
And  now  with  color  coming — it  might  1 
better  if  everybody  stayed  home. 

Blake  R.  VanLeer,  president,  Georgia  Tec 

— After  five  years  we  ought  to  be  able  t 
adopt  major  policies  for  the  coming  ye; 
so  delegates  can  vote  at  the  conventioi 
The  Tv  Committee  is  a  regulatory  body,  yi 
we  don't  know  who  is  going  to  be  on  th 
committee  when  we  vote  at  the  conventioi 
The  committee  should  be  placed  on  a  stag 
gered-term  basis. 

Rix  Yard,  Dennison  U. — We'll  surviv 
whether  or  not  television  hurts  the  gam< 
On  a  national  basis  television  doesn't  coi; 
flict  but  on  a  regional  basis  the  impac 
would  be  more  serious,  for  example,  if  Bi 
Ten  games  were  on  the  air  every  week. 

Sig  Mickelson,  CBS  director  of  news  am 
public  affairs — If  NCAA's  present  systen 
of  control  continues,  other  networks  wil 
develop  compelling  Saturday  afternoon  pro 
grams  to  compete  with  game  telecasts.  P|j 
football  is  moving  in  already  on  Saturda; 
evening  and  Sunday. 
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^  Check  these  features  of  the  versatile 
Cine-Kodak  Special  II  Camera 
against  your  16mm.  movie-making  needs 


□ 


□ 


Aim,  frame,  and  focus  through  the  taking  lens.  A  built-in 
reflex  finder  does  away  with  problems  of  parallax,  gives  criti- 
cal hairline  focusing  on  close-ups.  For  finding  and  following 
fast  action,  the  camera  has  a  direct-view  finder  with  paral- 
lax adjustment  for  distances  from  two  feet  to  infinity. 


Make  fades  and  dissolves.  The  adjustable-opening  shutter 
can  be  changed  during  operation  to  provide  smooth  fades 
and  dissolves  and  also  to  provide,  when  desired,  a  useful 
means  of  controlling  exposure.  Hand-cranking  shafts  pro- 
vide one  or  eight  frames  per  turn,  forward  or  reverse. 


Shift  from  one  film  to  another.  Camera 
comes  with  either  100-  or  200-foot  film 
chamber.  Extra  chambers  may  be  pur- 
chased separately.  Easily  removable  for 
rapid  shift  from  one  type  of  film  to 
another. 


Masks  for  double  exposures  and  special  ef- 
fects. A  standard  set  of  masks  which  fit  the 
integral  mask  slot  is  supplied  with  the  cam- 
era. Set  includes  a  circle,  an  oval,  and  two 
vertical  and  two  horizontal  matched  half- 
masks  for  making  double  exposures. 


□ 


Get  more  run  per  winding.  One 
winding  of  the  powerful  spring- 
driven  motor  is  sufficient  for  the 
exposure  of  38  feet  of  film.  Camera 
has  provision  for  attaching  aux- 
iliary motor  drive. 


Make  speeded-up  or  slow-motion  pictures.  Any  de- 
sired speed,  governor-controlled  from  8  to  64  frames 
per  second,  including  24-frames-per-second  sound 
speed,  can  be  obtained.  Single-frame  release  pro- 
vides for  animations  and  special  title  effects. 


Switch  from  telephoto  to  normal  shooting  distance  in- 
stantly. Two-lens  turret  permits  quick  shift  from  one  lens 
to  another.  Angle  mounting  prevents  physical  or  optical 
interference,  regardless  of  lens  barrel  length  or  design. 
Camera  comes  with  either  f\\  .4  or //l  .9  Kodak  Cine  Ektar 
Lens.  Other  Kodak  Cine  Ektar  Lenses,  from  15mm.  wide- 
angle  to  152mm.  telephoto,  available. 


Know  your  exact  footage  at  all  times.  Three  film  meters  show 
footage  exposed  or  rewound.  One,  on  the  film  chamber,  shows 
amount  of  unexposed  film.  A  mechanical  footage  meter  on  the 
camera  indicates  amount  of  film  run  or  being  rewound.  And  a 
frame  counter  registers  individual  frames  run  forward  or  reverse 
to  make  possible  exact  control  for  special  effects. 


For  further  details  and  prices,  see  your  Kodak  dealer  or  mail  coupon  below. 
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EASTMAN  KODAK  COMPANY,  Dept.  8-V,  Rochester  4,  N.  Y. 
Please  send  me  more  information  about  the  Cine-Kodak  Special  II  Camera. 
NAME  POSITION  


COMPANY. 


STREET. 


STATE. 


(Zone) 


ADCASTING 
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They  may  not  see  alike  right  down  the  line.  But  the 
Iowa  farmer  and  his  city  neighbor  get  together  on 
Channel  9.  KCRI-TV  is  the  station  that  serves  the  interests 
of  both. The  station  that  sells  Iowa's  second  largest  urban 
market  (dollar  volume  of  retail  sales)  and  Northeast 
Iowa's  rich  farm  market  at  %  the  cost  of  other  local  TV 
media.  Pop.  536,190.  Retail  sales  $622  million.  Gross 
farm  income  $485  million.  Get  all  the  facts  from  H-R 
Television,  Inc. 
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measure.  In  the  Southeastern  Conference 
we  divide  the  income  from  television  among 
all  the  member  schools. 

Max  Farrington,   George  Washington  U. 

— Any  television  hurts  the  gate,  especially 
at  smaller  institutions.  Two  televised  games 
would  hurt  even  more,  especially  if  one  had 
a  special  regional  interest.  The  possibilities 
of  pay-as-you-see  television  should  be  ex- 
plored. 

Glenn  M.  Fraser,  assistant  to  the  president, 
coach  and  athletic  director,  Ohio  Wesleyan 

— We're^  up  in  attendance  thanks  to  the 
weather.  It's  hard  to  evaluate  television's 
impact.  Maybe  if  we  have  plenty  of  tele- 
vision we  coaches  won't  have  to  go  to  our 
own  games. 

Max  W.  Greene,  Central  States  College — 

We  feel  more  television  would  hurt  small 
colleges,  although  15%  of  small  colleges 
do  not  depend  on  gate  receipts  for  the  sup- 
port of  physical  education. 

Tom  Hamilton,  U.  of  Pittsburgh — We've 
heard  the  television  industry  make  these 
same  arguments  for  years.  Have  you 
watched  what  the  major  league  baseball  ra- 
dio and  tv  play-by-play  broadcasts  have  done 
to  the  minors?  We  want  to  see  our  college 
students  play  football.  Radio  and  television 
can  hurt  college  football.  The  professional 
football  leagues  are  stealing  our  Saturdays 
while  demanding  24-hour  protection  for 
themselves.  Perhaps  the  present  formula 
isn't  the  best,  but  who  has  offered  a  better 
one? 

Gilbert  L.  Hermance,  Rice  Institute — We 

need  some  television  control  to  keep  foot- 
ball on  an  amateur  basis.  We  have  to  pro- 
tect everybody  to  some  degree. 

Glenn  Jacoby,  U.  of  Wyoming — I'm  one  of 

those  who  believe  television  can  cut  heavily 
into  football  and  basketball  attendance.  But 
Harold  E.  Fellows,  NARTB  president,  made 
some  telling  points  that  we  can't  ignore. 

Rev.  Edmond  P.  Joyce,  CSC,  Notre  Dame — 

The  present  NCAA  tv  program  doesn't  give 
colleges  a  chance  to  act  on  specific  pro- 
visions of  each  year's  control  plan  except 
through  a  mail  referendum  vote  on  the 
package.  We  should  take  advantage  of 
television  instead  of  limiting  our  program, 
building  new  football  fans  by  broadening 
the  schedule.  The  pros  are  showing  us 
how  to  develop  interest  in  the  sport  through 
tv. 

Robert  J.  Kane,  Cornell  U.,  chairman  of 
1953  NCAA  Tv  Committee— Football  sup- 
ports all  college  sports.  Sports  make  U.  S. 
colleges  the  most  powerful  in  the  world 
and  in  turn  are  of  great  importance  to  the 
nation.  With  unrestricted  tv  the  big  col- 
leges would  become  bigger  at  the  expense 
of  the  smaller  colleges.  This  plan  isn't  the 
ultimate  answer  but  we  think  it's  the  best 
for  all  concerned  at  this  time. 

Ed  (Moose)  Krause,  Notre  Dame — No  arti- 
ficial control  of  televised  football  can  last 
long.  It  holds  within  itself  the  power  of 
self-destruction.  We  feel  we  create  large 
numbers  of  new  fans.  NCAA  should  take 
advantage  of  this  new  medium.  Let's  open 
up  football  to  television.  If  it's  good  foot- 
ball, they'll  go  to  the  games. 


Richard  Larkins,  Ohio  State  U. — I'm  n 

sure  how  long  we  can  continue  the  prese 
control  policy.  Our  attendance  set  a  reco 
last  year,  averaging  79,000  per  game. 

Vaden  Miles,  Wayne  U. — We  sold  f<i 
tickets  for  the  Wayne- Valparaiso  game,  t 
same  day  as  Michigan-Michigan  State. ! 
stayed  home  to  watch  the  Michigan-Mid 
gan  State  game  on  television. 

John  H.  Nichols,  Oberlin  U. — Oberlin  cc 
siders  athletics  as  part  of  its  curricu 
Twelve  sports  are  financed  from  an  $80,0 
budget,  just  as  any  other  college  couf 
Colleges  depending  on  gate  receipts  mij 
feel  television,  automobiles,  radio  and  otl 
means  of  recreation.  A  certain  amount 
control  over  television  may  be  desiral 
while  colleges  feel  their  way.  I  don't  fav 
unlimited  television  at  the  present  time 
view  of  the  problem  faced  by  so  many  | 
leges. 

Reeves  Peters,  Big  Seven  Conference  Coi 
missioner — We  have  never  found  a  sinj 
customer  made  by  television.  Before  tv  \ 
had  60,000  ticket  requests  for  our  bask 
ball  finals.  With  television  we  have  few 
requests.  Advance  announcement  tl 
games  will  be  telecast  can  stop  ticket  sal 

Ted  B.  Peyseur,  Northwestern  U.,  Big  T 
Tv  Committee  chairman — We  plan  to  p: 
sent  a  regional  tv  program  at  a  later  da 
Our  thoughts  haven't  fully  crystallized. 

Ray  Ride,  Case  Tech  (which  has  ji 
abandoned  football) — Why  don't  we  let  t\ 
or  three  of  the  big  schools  like  Notre  Dai 
telecast  their  whole  schedules.  Then  t 
public  may  be  glad  for  a  change.  One  fact 
must  be  remembered:  Loyalties  have  be 
disappearing  at  colleges  for  some  yea 
It's  not  like  the  days  when  crying  alunj 
stood  up  at  pep  rallies  and  talked  to  teal 
before  a  game. 

E.  L.  Romney,  commissioner,  Mounts 
States  Conference — It's  not  reasonable 
think  that  the  game  would  hold  up  wi 
uncontrolled  television,  especially  if  the' 
is  a  recession  or  depression.  Wide-open  rjj 
vision  would  mean  almost  sure  death  fj 
football.  I  believe  even  sponsors  and  the  te; 
vision  people  must  agree  we  need  contn 
And  now  with  color  coming — it  might 
better  if  everybody  stayed  home. 

Blake  R.  VanLeer,  president,  Georgia  Te< 

— After  five  years  we  ought  to  be  able 
adopt  major  policies  for  the  coming  ye 
so  delegates  can  vote  at  the  conventio 
The  Tv  Committee  is  a  regulatory  body,  y 
we  don't  know  who  is  going  to  be  on  t) 
committee  when  we  vote  at  the  conventio 
The  committee  should  be  placed  on  a  sta 
gered-term  basis. 

Rix  Yard,  Dennison  U. — We'll  survi' 
whether  or  not  television  hurts  the  gam 
On  a  national  basis  television  doesn't  coi 
flict  but  on  a  regional  basis  the  impa 
would  be  more  serious,  for  example,  if  B 
Ten  games  were  on  the  air  every  week. 

Sig  Mickelson,  CBS  director  of  news  ai 
public  affairs — If  NCAA's  present  syste 
of  control  continues,  other  networks  wi 
develop  compelling  Saturday  afternoon  pn 
grams  to  compete  with  game  telecasts.  Pi 
football  is  moving  in  already  on  Saturdi 
evening  and  Sunday. 
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^  Check  these  features  of  the  versatile 
Cine-Kodak  Special  II  Camera 
against  your  16mm.  movie-making  needs 


□ 


|  |  Aim,  frame,  and  focus  through  the  taking  lens.  A  built-in 
reflex  finder  does  away  with  problems  of  parallax,  gives  criti- 
cal hairline  focusing  on  close-ups.  For  finding  and  following 
fast  action,  the  camera  has  a  direct-view  finder  with  paral- 
lax adjustment  for  distances  from  two  feet  to  infinity. 


Make  fades  and  dissolves.  The  adjustable-opening  shutter 
can  be  changed  during  operation  to  provide  smooth  fades 
and  dissolves  and  also  to  provide,  when  desired,  a  useful 
means  of  controlling  exposure.  Hand-cranking  shafts  pro- 
vide one  or  eight  frames  per  turn,  forward  or  reverse. 


Shift  from  one  film  to  another.  Camera 
comes  with  either  100-  or  200-foot  film 
chamber.  Extra  chambers  may  be  pur- 
chased separately.  Easily  removable  for 
rapid  shift  from  one  type  of  film  to 
another. 


|  |  Masks  for  double  exposures  and  special  ef- 
fects. A  standard  set  of  masks  which  fit  the 
integral  mask  slot  is  supplied  with  the  cam- 
era. Set  includes  a  circle,  an  oval,  and  two 
vertical  and  two  horizontal  matched  half- 
masks  for  making  double  exposures. 


□ 


Get  more  run  per  winding.  One 
winding  of  the  powerful  spring- 
driven  motor  is  sufficient  for  the 
exposure  of  38  feet  of  film.  Camera 
has  provision  for  attaching  aux- 
iliary motor  drive. 


Make  speeded-up  or  slow-motion  pictures.  Any  de- 
sired speed,  governor-controlled  from  8  to  64  frames 
per  second,  including  24-frames-per-second  sound 
speed,  can  be  obtained.  Single-frame  release  pro- 
vides for  animations  and  special  title  effects. 


Switch  from  telephoto  to  normal  shooting  distance  in- 
stantly. Two-lens  turret  permits  quick  shift  from  one  lens 
to  another.  Angle  mounting  prevents  physical  or  optical 
interference,  regardless  of  lens  barrel  length  or  design. 
Camera  comes  with  either  f/l  .4  or  f/\  .9  Kodak  Cine  Ektar 
Lens.  Other  Kodak  Cine  Ektar  Lenses,  from  15mm.  wide- 
angle  to  152mm.  telephoto,  available. 


Know  your  exact  footage  at  all  times.  Three  film  meters  show 
footage  exposed  or  rewound.  One,  on  the  film  chamber,  shows 
amount  of  unexposed  film.  A  mechanical  footage  meter  on  the 
camera  indicates  amount  of  film  run  or  being  rewound.  And  a 
frame  counter  registers  individual  frames  run  forward  or  reverse 
to  make  possible  exact  control  for  special  effects. 


For  further  details  and  prices,  see  your  Kodak  dealer  or  mail  coupon  below. 
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EASTMAN  KODAK  COMPANY,  Dept.  S-V,  Rochester  4,  N.  Y. 
Please  send  me  more  information  about  the  Cine-Kodak  Special  II  Camera. 
NAME  POSITION  


COMPANY. 
STREET  


STATE, 


(Zone) 
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by  Don  Barber 


"While  the  characters  and  incidents  are  fictional,"  says 
Mr.  Barber,  an  announcer  at  WGBS  Miami,  "they  are 
probably  not  without  parallel  in  real  life.  I  think  station 
managers,  program  directors  and  others  in  the  trade  will 
find  Smeed  an  all-too-familiar  type  who  is — sadly,  I  think 
— always  neglected  in  the  trade  publications." 

LUKE  SMEED  at  29  is  probably  the  youngest 
confirmed  floater  in  the  industry  today.  Starting 
in  radio  at  19,  in  10  short  years  he  has  been  em- 
ployed— and  frequently  fired — by  no  fewer  than 
3 1  am,  fm  and  tv  operations  from  coast  to  coast, 
not  counting  an  unlicensed  daytimer  in  Hahira, 
Ga. 

"Drinking  is  mostly  what  done  it,"  says  Luke 
with  a  cheerful  belch.  "Usually  a  man  ain't  con- 
sidered a  confirmed  floater  until  he's  going  on  40. 
I  guess  I  showed  those  monkeys  a  thing  or  two!" 

Luke  Smeed  started  much  like  a  number  of 
other  boy  wonders  in  radio  and  television — at 
the  top.  At  18,  he  married  the  daughter  of  Gos- 
ney  T.  Raunch  and  a  few  weeks  later,  when  Luke, 
Jr.  came  along,  was  appointed  manager  of  Raunch 
Radio's  highly  successful  key  station  in  Clausthal- 
Zellerfeld,  Iowa. 

In  1944  with  the  station  in  the  hands  of  the 
receivers,  Mr.  Smeed  began  his  spectacular  odys- 
sey.  "At  that  point,"  recalls  Luke,  "I  told  G.  T. 
what  he  could  do  with  his  radio  station.  Then 
that  mouse-faced  daughter  of  his  sued  for  separ- 
ate maintenance  and  I  blew." 

The  next  two  years  saw  the  debonair  man-about- 
broadcasting  in  and  out  of  a  succession  of  ques- 
tionable operations  in  the  Dakotas  and  Utah. 

It  was  1946  when  he  hit  upon  his  astonishing 


Man  in  the  Grave  idea,  on  which  he  still  holds 
copyrights.  It  was  starkly,  beautifully  simple :  He 
would  have  himself  buried  in  a  standard  vault 
selected  from  the  stock  of  a  mortuary  supply 
house  (through  a  trade  deal)  and  from  this 
unique  setting  do  an  across-the-board  record  show. 
He  would  remain  buried  until  all  the  contracts 
either  cancelled  or  expired  and  then  move  on  to 
another  location.  This,  to  Luke,  appeared  to  be 
the  mother  lode  until  he  got  himself  buried  during 
the  wet  season  in  South  Chittlin,  Ga.  The  Chat- 
tahoochee River  overflowed  that  year  and  washed 
him  out  of  a  job. 

Says  Mr.  Smeed:  "Then  I  hit  on  the  idea  of 
doing  a  telephone  quiz  from  a  flagpole  in  Ojus, 
Fla.  The  show  was  sold  out — both  local  and  na- 
tional accounts.  I'd  of  been  up  there  yet  if  the 
opposition  station  hadn't  turned  a  batch  of  ter- 
mites loose  while  I  was  reading  a  commercial." 

But  men  made  of  Mr.  Smeed's  stuff  thrive  on 
adversity.  Luke's  career  since  the  grave  and  flag- 
pole days  is  a  legend  treasured  by  every  place- 
ment bureau.  In  his  later  travels,  Luke  reminis- 
ces, one  job  stands  out.  "Some  joker  offered  me 
a  spot  as  night  news  editor  on  this  daytimer  in 
Hahira.  They  thought  they  had  me  fooled,  but 
I  caught  on  in  a  month  or  so  and  cut  out." 

The  last  that  was  heard  of  him,  Luke  Smeed 
was  doing  a  P.I.  show  on  a  500,000  watt  Mexican 
station  peddling  "Blotout,"  an  ingenious  device 
for  obliterating  objectionable  advertisements  from 
newspapers  and  magazines. 
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Regardless 
of  model .  •  • 
Presto  has  only 
one  quality 


Take, 

for  instance, 
the  finely 
engin 


•  •  • 


PRESTO 


-7  TAPE  RECORDER 


EQUIPMENT 
SPECIFICATIONS 

•  Dynamic  range  better  than  50  db  at 
3%  distortion. 

•  Three-motor  drive  system. 

•  No  friction  clutch  or  friction  brakes. 

•  Heavy-duty  construction  throughout. 

•  Separate  erase-recording-playback 
heads. 

•  Twin  speed:  7V4"/sec.  or  15" /sec. 

•  Frequency  response  50  to  15,000  cps. 

•  Reel  size:  7"  standard,  lOVi"  with 
RA-1  adapter. 

•  Flutter:  at  7'/2"/sec,  0.25  — at 
15"/sec,  0.20. 

•  Available  in  110  or  220  volts  and  60 
or  50  cycles. 

•  Weight:  41  lbs. 


I 


The  completely  portable  presto  RC-7  is  a  precision  recorder  in  every  detail.  Yet  it's 
rugged  and  durable  for  heavy-duty  field  recording,  and  equipped  with  every  feature 
this  service  demands.  Built  around  a  sturdy  3-motor  drive,  the  RC-7  contains  the  same 
high-quality  components  found  in  Presto's  fine  studio  equipment. 

The  RC-7  has  separate  recording  and  reproducing  heads.  Monitoring  from  tape  is 
instantaneous.  Mechanical  friction  devices,  which  always  require  constant  adjusting, 
are  totally  eliminated  from  the  RC-7,  and  virtually  no  adjustment  is  needed  through- 
out the  life  of  the  machine.  Note  the  RC-7's  other  features  in  the  column  at  the  left. 

All  of  presto's  engineering  experience  as  the  world's  foremost  producer  of  preci- 
sion recording  equipment  has  been  devoted  to  making  the  RC-7  the  outstanding 
leader  in  fine  tape  recorders,  in  flawless  performance,  simplicity  of  operation,  and 
long  and  thoroughly  satisfactory  service. 

Write  for  complete  engineering  data  and  price 


NEW  RA-1 
REEL  ADAPTER 

enables  owners  of  the 
RC-7  and  900-R1 
recorders  to  use  IOV2" 
reels.  Carries  out  all 
normal  functions, 
such  as  fast  forward 
and  rewind  speeds. 
Easily  attached. 


Export  Division: 
Canadian  Division: 


RECORDING  CORPORATION 


PARAMUS,  NEW  JERSEY 

25  Warren  Street,  New  York  7,  N.  Y. 

Walter  P.  Downs,  Ltd.,  Dominion  Square  Bldg.,  Montreal 


WORLD'S    LARGEST    MANUFA  C  T URER    OF  PRECISION 


RECORDING     EQUIPMENT    AND  DISCS 


SELL  MORE  IN  THE 

SOUTH'S 
No.  1  State! 


The  Current  Pulse  Report  shows 
WSJS,  the  Journal-Sentinel  Station, 
FIRST  in  the  morning — FIRST  in  the 
afternoon — FIRST  in  the  evening!  For 
the  finest  In  AM-FM  coverage,  it's 
WSJS  in  Winston-Salem. 

Represented  by:  HEADLEY  REED  CO. 


How  Bardahl  Boosted  Sales  I 
35%  in  Less  Than  a  Year 


WITHIN  a  few  months  during  1953,  Bar- 
dahl Mfg.  Corp.,  Seattle,  maker  of  a  spe- 
cialty lubricant,  increased  its  national  sales 
an  average  of  35% — in  the  western  states 
56%,  and  in  one  state  alone  as  much  as 
165%. 

How?  By  advertising — with  70  cents  of 
each  ad  dollar  in  television,  and  another 
10  cents  in  radio.  Bardahl's  radio-tv  bud- 
get for  1954  will  total  half  a  million  dollars. 

The  client's  problem,  as  analyzed  by 
its  agency,  the  Wallace  Mackay  Co., 
Seattle,  in  September  1952,  was  "how  to 
get  Bardahl  out  of  the  pack."  The  com- 
pany, which  makes  an  oil  to  be  added 
to  automotive  oil,  already  had  national 
distribution,  backed  by  national  advertising, 
but  the  task  was  to  excite  the  dealers  (gas 
station  service  men)  and  to  get  the  con- 
sumer to  ask  specifically  for  Bardahl. 

The  answer,  the  agency  decided,  was  tv 
— specifically,  one-minute  animated  spots, 
presented  dramatically  and  with  humor 
that  would  have  recognition  value.  Bar- 
dahl had  used  live  tv  copy  in  some  25 
markets,  but  the  new  filmed  spots  were 
really  different. 

The  first  spots  ran  in  mid-January  1953, 


starting  on  KSD-TV  St.  Louis  and  quick 
expanding  to  64  stations  in  54  markets. 

The  response  was  immediate  and  in 
pressive.  As  described  by  Gerald  Hoecl 
Mackay  account  executive  for  Bardahl: 

"There  was  terrific  identification  of  thi 
product.  Motorists  began  to  ask  for  il 
and  when  Bardahl  salesmen  went  to  th> 
service  stations,  the  dealers  were  ready  t( 
be  sold.  Word  of  mouth  advertising,  a 
a  result  of  the  tv  spots,  was  tremendous 
In  some  states,  Bardahl  distribution  jumpei 
from  half  the  service  stations  to  as  mud 
as  90%.  The  tv  campaign  has  even  helpei 
Bardahl  find  good  salesmen  to  sell  the  proc^ 
uct  to  dealers." 

Delighted  reactions  came  from  every 
where.  A  high  school  student  wrote:  "Youj 
ad  is  better  than  a  lot  of  regular  programs. 
A  Bardahl  distributor  in  New  Englani 
reported: 

"I  have  witnessed  a  miracle.  .  .  .  W 
showed  the  spots  at  the  World  Motor  Sport 
Show  in  Madison  Square  Garden  in  Nev 
York  City.  Believe  me  it  was  absolutelj 
fabulous.  Whenever  that  theme  sounde) 
adults  came  running  like  children  to  sej 
it.  I  mean  this  .  .  .  never,  never  has  anjj 


SAMPLE  SPOT  IN  THE  SUCCESSFUL  SERIES 


\ 


"Bardahl,"  the  character  in  the  oil  com- 
pany's tv  spots,  wears  a  can  of  the  oil 
additive    where    ordinary    cops  wear 
shoulder  holsters.    He's  featured  in  such 
predicaments  as  the  following,  from  a 
regular  spot: 
(drum  &  music) 
THIS  STORY  IS  TRUE  .  .  . 
(musical  theme) 

IT  WAS  10:39  WHEN  I  GOT  THE 
CALL.  JOE'S  PLACE  .  .  .  SIXTEENTH 
AND  POWELL  .  .  .  THEY'D  JUST 


BROUGHT  HER  IN  .  .  .  SHE  WAS  IN 
BAD  TROUBLE.  GOT  THERE  AT 
10:53  .  .  .  TOOK  ONE  LOOK  .  .  .  IT 
WAS  OUR  OLD  FRIENDS— DIRTY 
SLUDGE,  STICKY  VALVES,  GUMMY 
RINGS,  BLACKY  CARBON.  ONLY 
ONE  THING  TO  DO  ...  I  CALLED 
FOR  BARDAHL.  10:59  BARDAHL 
ARRIVED  .  .  .  HE  WENT  RIGHT  TO 
WORK  .  .  . 
(stinger) 

HE  POURED  ONE  QUART  OF  BAR- 
DAHL IN  THE  CRANKCASE  .  .  . 
(music) 

FED    ONE    PINT    OF  BARDAHL 
THROUGH  THE  CARBURETOR  IN- 
TAKE .  .  . 
(music) 

ADDED  FOUR  OUNCES  OF  BAR- 
DAHL TOP  OIL  TO  THE  GAS  TANK. 
AT  11:01  THE  WHOLE  GANG 
PULLED  STAKES  AND  RAN  .  .  . 
BARDAHL  HAD  DONE  IT  AGAIN. 
AT  11 .03  BARDAHL  TURNED  TO  ME 
AND  SAID:  "FRIENDS  OF  YOURS?" 
"NO." 

"SHE  IS  NOW." 
(closing  theme) 
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Philadelphia's 

Greatest 

Radio 

Salesman! 


thing  I've  seen  taken  such  a  hold.  They 
came  back  a  second  time  (at  $1.50  a  head) 
and  brought  friends  to  see  it." 

Newspapers  commented  editorially: 
".  .  .  Can't  remember  that  we  ever  before 
wished  for  a  repeat  of  a  commercial,"  said 
the  Kansas  City  Star. 

There  was  professional  recognition  too. 
Stations  took  time  to  tell  the  client  and 
agency  about  the  viewer  response.  The 
spots  won  three  major  accolades  within 
a  few  months :  The  New  York  Art  Directors 
Medal  Award  in  national  competition  (first 
such  award  to  a  tv  spot);  the  1953  Holly- 
wood Trophy  of  the  Advertising  Assn.  of 
the  West;  and  the  sweepstakes  Roy  S.  Mar- 
shall Award  of  the  Seattle  Advertising  and 
Sales  Club. 

Prominent  on  the  team  responsible  for 
this  multi-success  were  Ole  Bardahl,  presi- 
dent of  the  client  company,  who  gave  ap- 
proval for  the  unusual  campaign;  John  M. 
Haydon,   Bardahl's   advertising  and  sales 


manager;  Marlowe  Hartung,  vice  presiden 
and  art  director  of  the  Mackay  agency 
who  directed  the  original  story  boards;  Ra? 
Patin  Productions,  Hollywood,  which  did  th< 
complete  animation;  and  Bill  Bates,  Holly 
wood,  musical  director. 

Although  tv  represented  the  major  medii 
effort,  the  audio  copy  was  adapted  for  radii 
spots,  which  were  aired,  starting  in  Marcl 
1953,  in  scores  of  markets  in  New  England 
the  Midwest  and  the  West. 

The  Mackay  agency's  problem,  as  195  j 
drew  to  a  close,  was  to  produce  new  com 
mercials  which  would  meet  viewers'  esj 
pectations  and  top  the  first  set.  The  "vil 
lains"  of  the  original  spots- Dirty  Sludge 
Sticky  Valves,  Gummy  Rings,  Blacky  Car, 
bon — had  captured  the  public  imaginatioi 
and  the  agency  decided  to  develop  thei 
personalities.  Four  new  animated  spot 
started  in  November,  and  early  reaction 
have  been  favorable.  The  1954  schedul 
calls  for  regular  use  in  over  60  markets. 


Doug  Arthur's  pleasantly 
persuasive  voice  reaches 
more  Philadelphia  homes 
than  that  of  any  other  radio 
personality.  His  famous 
"Danceland"  is  the  great- 
est continued  local  success 
ever  achieved  by  an  in- 
dependent radio  station. 
"King  Arthur"  and  his 
Round  Table  has  reigned 
supreme  in  the  Quaker 
City  for  fourteen  years, 
spinning  favorite  hit  tunes 
—new  and  old— to  dance 
to,  work  to,  dream  to.  His 
scintillating  platter  patter 
has  a  universal  appeal  that 
captures  the  hearts  of  lis- 
teners of  all  ages,  occupa- 
tions, incomes. 

Doug  delivers  his  com- 
mercials with  captivating 
enthusiasm.  He  makes  them 
SELL,  and  that  is  why  his 
sponsors  "LOVE  that  man!" 
Some  of  them  have  been 
with  him  since  he  started 
fourteen  years  ago. 

WIBG  GIVES  YOU  THE 
MOST  LISTENERS  FOR 
YOUR  DOLLAR 

GOOD 

1425  Walnut  Street,  Phila.  2,  Pa. 

10.000  WATTS 

PHILADELPHIA'S  MOST 
POWERFUL  INDEPENDENT 

Represented  by: 
RADIO  REPRESENTATIVES,  Inc. 
GRAND  CENTRAL  BUILDING 
NEW  YORK,  NEW  YORK 


RADIO  SELLS  20  BUICKS  A  DAY 


AMONG  the  longer  faces  on  the  citizenry 
of  Oak  Ridge,  Tenn.,  during  the  recent 
strike  of  7,000  atomic  workers,  few  were 
more  expressive  of  the  economic  pall 
that  hung  over  the  community  than  that 
of  John  C.  Barber  Jr.,  operating  Barber 
Buick  Co. 

Mr.  Barber  wasn't  out  of  a  job,  as  were 
most  of  the  members  of  the  big  atomic 
center,  but  he  had  a  burden — 57  shiny 
new  1953  Buicks  with  the  model  year 
nearing  an  end. 

What  to  do? 

The  answer:   Operation  57-72. 

The  57  stood  for  unsold  Buicks,  the 
72  for  hours.  Together  they  symbolized 
an  intensive  three-day  drive  to  sell  all 
those  cars  in  a  strike-depressed  commu- 
nity. 

Operation  57-72  was  built  predomi- 
nantly around  a  series  of  announcements 
on  WOKE  Oak  Ridge,  independent  day- 
timer  serving  the  area. 

Teasers  Start  It 

Teaser  announcements  started  at  noon 
on  a  Monday.  Though  the  sale  wasn't 
to  open  until  Wednesday  noon,  people 
started  going  to  Barber  Buick  to  look  at 
the  cars.  Only  two  newspapers  ads  were 
scheduled  since  the  campaign  was  built 
around  radio.  One  newspaper  ad  ap- 
peared Tuesday  and  the  second  Friday. 

No  giveaways  or  gimmicks  were  used. 
No  special  discounts  were  offered  on 
trade-ins.  Even  so,  the  radio  results 
were  described  by  Mr.  Barber  as  "stag- 
gering." 

"So  many  buyers  and  lookers  appeared 
for  the  opening  day  that  a  traffic  jam 
was  created  in  the  area,"  he  said.  "Many 
prospective  buyers  went  unattended  so  we 
had  to  use  more  radio  spots  to  apologize 
for  the  inability  of  the  sales  staff  to  serve 
everyone." 

The  entire  stock  of  57  new  Specials, 
Supers  and  Roadmasters  was  sold,  along 
with  the  wagons  and  convertibles  and 
another  small  shipment  was  rounded  up 


No  wonder  they're  smiling!  This  group 
put  over  Operation  57-72  in  Oak  Ridge, 
Tenn.,  selling  new  Buicks  at  the  rate  of 
20  per  day.  Left  to  right:  Harry  Weaver, 
general  manager  of  WOKE  Oak  Ridge; 
John  C.  Barber  Jr.,  owner  of  Barber  Buick 
Co.  (seated);  L.  E.  Stewart,  Barber  Buick 
sales  manager;  O.  E.  O'Bleness,  WOKE 
sales  manager. 

to  fill  the  orders.  Over  60  new  Buicks 
were  sold  and  prospects  were  still  com- 
ing in  when  the  floors  had  been  cleared. 

Many  used  cars  on  the  Barber  lot  were 
sold,  with  other  new  and  used  car  deal- 
ers in  the  area  enjoying  increased  traffic 
on  their  lots.  The  trade-ins  during  the 
sale  were  cleaner  than  the  normal  cars, 
according  to  Mr.  Barber. 

"Operation  57-72  was  the  most  suc- 
cessful sales  promotion  ever  staged  by 
Barber  Buick,"  Mr.  Barber  said.  "Cus- 
tomers came  from  Knoxville,  Lenoir  City, 
Clinton,  Norris,  Oliver  Springs,  Harri- 
man,  Lake  City,  Kingston  and  La 
Follette,  all  saying  they  had  heard  about 
Operation  57-72  on  WOKE.  Thirty-five 
per  cent  of  the  new  car  sales  came  from 
these  cities." 
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Precision  Professional  Equipment 

FOR  TELEVISION  and  BROADCAST  STATIONS 
ACCEPTED  and  USED  by  ALL  MAJOR  NETWORKS 


FOR  RELIABILITY    •    VERSATILITY    •  PERFORMANCE 


1 

-  J 


TELOP  I  .  .  .  TELEVISION 
OPTICAL  PROJECTOR 

Telop  I  is  one-man  operated,  economi- 
cal and  reliable.  It  projects  low-cost, 
easily  produced  "commercials"  for  in- 
creased profits.  The  Telop  completely 
eliminates  keystoning ;'  any  two  photo- 
graphs, glass  lantern  slides,  or  opaque 
cards  can  be  projected,  also  small  ob- 
jects, with  superposition,  lap  dissolves 
or  fadeout.  Metal  slides  holding  either 
five  or  eight  4"x5"  cards  may  be 
used  for  projection. 

3A  .  . .  TELOJECTOR 

Compact,  portable  unit  for  automatic, 
remote  control  of  standard  2"  x  2" 
transparencies.  Provides  uninterrupted 
continuity  with  studio  effects  of  fading, 
lapping  and  superposition.  Slide  tur- 
rets can  be  changed  instantly. 


60 A  FOUR-WAY 
FILM  MULTIPLEXER 

A  precision  arrangement  of  mirrors  for  opera- 
tion of  pairs  of  projectors  simultaneously  in  a 
single  TV  camera  or  individually  into  two 
separate  cameras.  Also  available  as  a  two- 
way  moving  mirror  multiplexer  (illustrated)  or 
two-way  fixed  mirror  multiplexer. 


MANUAL  CONTROL  BOX 

Gray's  Control  Box  is  especially  de- 
signed for  use  with  the  Telojector. 
Control  Box  laps,  fades,  superpositions 
and  permits  remote  changing  of  slides. 


TELOP  II . . .  PROJECTOR 

For  smaller  TV  stations  .  .  .  one  man 
operated  .  .  .  will  project  any  combina- 
tion of  slides,  transparencies,  opaque 
cards  or  photographs.  Eliminates  costly 
film  strips  and  live  talent,  yet  achieves 
clear  sharp  pictures  with  superposition, 
lap  dissolves  and  fade-out  effects. 
Small  initial  investment  assures  greater 
profits  because  of  low  production  and 
operating  cost. 

55A  FILM 
CAMERA  TURRET 

One  camera  can  serve  up  to  8  projec- 
tors with  Gray  camera  turret.  Mounted 
on  heavy,  welded  steel  frame,  the  tur- 
ret revolves  360  degrees  on  heavy 
duty  ball  bearings  with  positive  place- 
ment. Requires  minimum  space. 

13A  LIGHT  BOX 

This  attachment  will  back-light  3Va"  x 
4"  transparencies  and  make  them  part 
of  a  "commercial"  along  with  opaque 
cards  or  other  copy.  The  box  mounts 
directly  behind  the  slide  holder  groove 
in  the  optical  channel  opening  of  the 
Telop. 

63A  TELOJECTOR  SHELF 

The  Gray  Telojector  shelf  is  of  steel 
construction.  Strong,  sturdy,  it  is  easy 
to  attach  to  Multiplexer  stand.  Telo- 
jector mounts  on  shelf. 


11A  VERTICAL  SCROLL  DRIVE 

The  Vertical  Scroll  Drive  will  televise  rollstock  and  broadcast 
running  commentary  or  "commercials" — with  or  without  sound 
accompaniment.  Attaches  to  the  optical  openings  of  the  Telop. 

12A  HORIZONTAL  TAPE  DRIVE 

Horizontal  Tape  permits  televising  of  8  mm.  news  ticker  tape. 
Tape  can  be  projected  on  any  part  of  screen — top,  bottom 
or  middle  and  superposed  on  copy  televised  from  another 
Telop  optical  opening. 


15R  REVERSE  CLOCK 

Designed  for  time  spots  and  announcements  when  either 
regular  or  reversal  is  required.  Permits  superposing  of  "com- 
mercial" or  other  copy. 


106SP  TRANSCRIPTION  ARM 

1 06SP  Transcription  Arm  meets  the  strict  requirements  of 
modern,  highly  compliant  pick-up  cartridges.  3  Cartridge 
slides  furnished,  enable  GE  I -mil,  2/2  mil,  or  3  mil  cartridges 
or  Pickering  cartridges  to  be  instantly  installed.  Fairchild 
cartridge  slides  also  available. 

108B  VISCOUS  DAMPED  TONE  ARM 

Radically  new  suspension  development  on  the  viscous  damping 
principle  for  perfect  tracking  of  records  and  elimination  of 
tone  arm  resonances.  For  all  records — 33/3,  45,  and  78 
RPM.  Solves  all  transcription  problems. 

602B  EQUALIZER 

The  new  602B  Equalizer  provides  balanced  output,  permitting 
operation  of  the  Equalizer  into  either  a  balanced  or  unbal- 
anced line.  A  convenient  control  allows  instant  switching  from 
conventional  records  to  Micro-Groove. 


RISE  ARC 


and  Development  Co.,  Inc.,  Hilliard  St.,  Manchester,  Conn. 


Gray,  as  a  special  service 
to  its  many  TV  customers, 
now  has  available  a  cus- 
tom-made test  pattern  with 
individual  call  letters  for 
TV  stations. 


Division  of  the  GRAY  MANUFACTURING  COMPANY    Originators  of  the  Gray  Telephone  Pay  Station  and  the  Gray  Audograph 
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PROGRAMS  &  PROMOTIONS 


SENATE  HEARING  TELECAST 

TELECASTING  by  KLZ-TV  and  KBTV  (TV) 
Denver  of  the  U.  S.  Senate  hearing  on  a  jury 
tampering  charge  has  been  praised  as  "the  be- 
ginning of  a  new  era  in  news  coverage  for  the 
Denver  area"  in  an  article  in  the  local  newspaper 
Colorado.  Comparing  the  programs  favorably 
with  network  productions,  special  credit  was 
given  to  KLZ-TV,  whose  camera-equipment  and 
cameramen  were  used  by  both  stations.  Audi- 
ence enthusiasm  for  the  productions  was  de- 
scribed as  "gratifying"  and  Hugh  B.  Terry, 
president  and  manager,  KLZ-TV,  Joe  Herold, 
manager,  KBTV  and  their  co-workers  were  con- 
gratulated for  a  "worthwhile  job  well  done." 


SENATORS'  REPORT 

A  DISCUSSION  series  featuring  the  two  U.  S. 
Senators  from  North  Carolina  has  been  sched- 
uled by  WSOC  Charlotte.  Sens.  Clyde  R.  Hoey 
and  Alton  Lennon  will  discuss  on  Report  to  the 
People  many  phases  of  legislation  particularly 
significant  to  the  people  of  the  state  besides 
telling  how  they  voted  on  those  issues  and  an- 
swering questions  submitted  by  listeners.  Made 
possible  through  the  Joint  Recording  Facility 
of  Congress,  the  series  will  continue  through 
the  second  Session  of  the  83rd  Congress. 


LEGAL  QUERIES  AIRED 

COMMON  legal  problems  involving  personal 
rights  and  the  role  of  the  legal  profession  and 
courts  in  resolving  same  will  form  the  basis 
for  a  new  series  of  weekly  programs  on  WMAQ 
Chicago  starting  Jan.  23.  Titled  Case  Dismissed, 
the  program  will  attempt  to  answer  a  variety 
of  legal  questions  that  confront  the  average 


Chicago  citizen.  Typical  ones:  personal  rights 
when  a  citizen  is  arrested,  drawing  up  a  per- 
sonal will,  etc.  The  series  is  prepared  in  co- 
operation with  the  Chicago  Bar  Assn.  and  will 
feature  authentic  cases. 


WBNS-TV  Columbus,  Ohio,  was  tickled  with 
8,597  ring-tail  pheasant  feathers  it  received 
when  Don  Mack,  host  on  Outdoors  With 
Ohio  Federal,  sportsman's  show,  challenged 
listeners  to  send  in  their  longest  entries. 
Winner  of  the  Amana  home  freerer  donated 
by  Graybar  Electric  Co.  was  a  26%-incher 
being  examined  with  others  by  (I  to  r):  Mr. 
Mack;  Glen  Moore,  Ohio  Federal  official, 
and  M.  L.  Trabue,  Graybar. 


WKTY  HANDBOOK 

A  HANDBOOK  of  market  information  for  the 
La    Crosse,    Wis.,    area   has    been  prepared 


by  WKTY  La  Crosse  for  distribution  to  national 
and  regional  agencies.  The  booklet  contains 
city  market  statistics,  information  on  popula- 
tion, buying  power,  retail,  food  and  drug  sales 
of  the  area  and  facts  about  WKTY's  24-countyj 
coverage. 


OFF  AGAIN,  ON  AGAIN 

HOUSTON'S  educational  KUHT  (TV)  inaugu-  j 

rated  a  vertical-type  of  programming  in  co.  j; 

operation  with  the  Houston  Great  Books  Counl  ij 

cil  when  the  weekly  Great  Books  program  ( 

went  on  the  air  with  a  discussion  of  John  \ 

Locke's  "Essay  on  Civil  Government,"  and  then  *' 

returned  to  the  air  30  minutes  later  for  a  quar-|  I 
ter-hour  discussion  of  arguments  and  questions] 
phoned   in  by  listeners  during  the  interval.1 

George  Arms,  KUHT  producer-director,  is!  j 
originator  of  the  idea. 


SYMPHONY  INSTRUCTIONS 

A  SERIES  of  programs  on  WBTV   (TV)  j 
Charlotte,  N.  C,  designed  to  introduce  the  * 
basic  instruments  that  comprise  a  symphony 
orchestra  to  the  station's  audience,  features  d 
different  instrument  and  soloist  on  each  pro'j  \ 
gram.   James  Christian  Pfohl,  director  of  the  ; 
Charlotte  Symphony,  acts  as  narrator-host.  Oij 
the  final  program,  all  soloists  will  return  tc 
show  how  the  instruments  blend  in  a  sym-  j 
phonic  rendition. 


KEYY  'LITE  IN  THE  SKY' 

A  SEARCHLIGHT  is  used  by  KEYY  Provoi 
Utah,  to  promote  grand  openings,  special  sale! 
and  new  products  for  its  advertisers.  The  beam  ' 
shines  from  five  to  seven  miles  high  and  th 
station  claims  great  success  in  attracting  curiou 
crowds  to  its  location.  The  light  is  leased  ou 
on  a  package  rate  which  includes  a  specifi  - 
number  of  spot  announcements. 


KITE  ALMANAC 

A  FARMERS'  Almanac  has  been  distributed  a 
a  promotion  piece  by  KITE  San  Antonio.  Th 
inside-front  cover  has  a  schedule  of  KITE-FA 
evening  programming  and  contains  a  reference 
to  the  back  cover  which  has  a  list  of  KITE'S1 
news  spots,  a  schedule  of  its  morning  and 
afternoon  programs,  plus  a  reminder  to  switch 
to  KITE-FM  when  KITE  signs  off. 


WTTM  'FIRST' 

A  PRESS  conference  of  Governor-elect  Robert 
B.  Meyner  was  recorded  and  then  aired  ovei 
WTTM  Trenton,  the  first  time,  that  station 
claims,  in  the  history  of  the  state  that  a  press 
conference  of  a  Governor  or  a  Governor-elect 
has  been  recorded  and  then  broadcast.  Besides 
broadcasting  the  entire  press  conference  during 
the  evening  WTTM  aired  excerpts  on  its  daily 
fifteen  minute  newscasts. 


LA  ROSA  PIX  REQUESTS 

WJAS  Pittsburgh's  disc  jockey,  Barry  Kaye, 
recently  announced  that  pictures  of  CBS  stai 
Julius  La  Rosa  were  available  to  listeners 
who  mailed  requests  to  that  station.  An  un- 
expected total  of  more  than  10,000  requests 
from  his  afternoon  audience  were  received; 
The  requests  were  forwarded  to  CBS  for  reply. 


FAIRY  TALES  ON  KTTV  (TV) 

ANCIENT  art  of  fairy  tale  telling  is  practiced 
on  television  every  Saturday  by  Patricia  BlakeJ 
"The  Princess"  on  KTTV  (TV)  Hollywood's 
program  of  same  name.  Miss  Blake,  dressed  as' 
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A  7-Ton  Bite  into 

the  Nation's  NEWEST  COPPER  MINE 


Anaconda's  new  open  pit  copper  mine  at 
Weed  Heights,  near  Yerington,  Nevada,  is 
the  first  new  copper  mine  to  be  put  into  opera- 
tion in  this  country  since  World  War  II.  Be- 
fore ore  could  be  economically  mined,  mil- 
lions of  tons  of  waste  material — what  miners 
call  "over-burden"  — had  to  be  removed.  It 
was  officially  opened  on  November  10,  195  3, 
when  the  huge  jaws  of  the  electric  power 
shovels  began  taking  7-ton  bites. 

AnacondA 

COPPER  MINING  COMPANY 


Each  month  the  new  Yerington  mine  and 
beneficiation  plant  will  be  shipping  about 
5,000,000  pounds  of  copper,  in  the  form 
of  precipitates,  to  Anaconda's  plants  in 
Montana  for  smelting  and  refining. 

The  nation's  newest  copper  mine  is  typical 
of  Anaconda's  constant  efforts  to  develop 
mining  resources,  advanced  metallurgical 
processes  and  new  and  better  metal  products 
at  its  manufacturing  subsidiaries  53278A 

The  American  Brass  Company 

Anaconda  Wire  &  Cable  Company 

Andes  Copper  Mining  Company 

Chile  Copper  Company 

Greene  Cananea  Copper  Company 

Anaconda  Aluminum  Company 

Anaconda  Sales  Company 

International  Smelting  and  Refining  Company 


oadcasting  •  Telecasting 


January  18,  1954     •    Page  93 


even  MEXICANS  watch 

WHfD 


 jay-in  and  day-out, 

the  people  of  Mexico  watch 
WHEN  and  then  shop 

the  greater  Syracuse  Market. 


Mexico  is  only  one  of  more 
than  250  communities  covered 
exclusively  by  WHEN.  Your 
advertising  dollar,  over 
WHEN,  is  exposed  to  over  IV*. 
million  people.  This  is  a  mar- 
ket with  a  high  stable  buying 
income  ...  a  market  whose 
buying  habits  are  constantly 
influenced  by  watching 
WHEN.  This  is  your  opportu- 
nity to  cover  the  important 
Central  New  York  Market  with 
JUST  ONE  medium  .  .  WHEN. 

SEE  YOUR  NEAREST 
KATZ  AGENCY 


PROGRAMS  &  PROMOTION 


a  storybook  princess  and  surrounded  on  studio 
stage  by  a  pint-sized  audience,  assumes  all  roles 
in  old  and  new  stories  she  tells  her  youthful 
admirers.  Quarter  hour  show,  sponsored  by 
White  King  Soap  Co.,  Los  Angeles,  is  kine- 
scoped  and  shown  on  KRON-TV  San  Francisco 
and  KFMB-TV  San  Diego  later  in  week. 


HOPE  IMAGE  CONTEST 

A  nation-wide  contest  is  being  conducted  among 
children  not  over  three  years  of  age  to  find  the 
one  that  looks  most  like  Bob  Hope.  The  comic 
is  sponsoring  the  contest  through  his  General 
Foods  daytime  radio  show  (Mon.-Fri.,  10:30 
a.m.,  NBC).  Parents  may  enter  the  contest  by 
simply  mailing  pictures  to  Bob  Hope,  B6x  1550 
New  York.  A  $1,000  bond  and  a  trip  to  Holly- 
wood will  be  awarded  to  the  national  winner 
and  the  winner's  parents. 


of  1953  were  reviewed  in  a  2Vi-hour  bn 
cast.  Music  Milwaukee  is  normally  a  half-hou 
weekly  program  featuring  the  seven  best  sellin 
songs  of  the  week  in  the  Milwaukee  area,  bv 
time  was  extended  to  handle  the  1953  roun  du] 
which  featured  interviews  by  m.c.  Bill  Reynold 
of  show  business  celebrities.  All  leading  recon 
companies  were  represented  as  were  severa 
advertising  agencies. 


WTPA  (TV)  COVERS  FIRE 

THE  13TH  remote  program  of  six-months-old 
WTPA  (TV)  Harrisburg,  Pa.,  covered  one  of 
the  largest  fires  Harrisburg  ever  suffered. 
WTPA  cameras  were  on  the  scene  of  the  burn- 
ing John  Stapf  Co.  warehouse  within  10  minutes 
after  the  first  alarm  was  sounded,  according  to 
the  station. 


WNBW  (TV)  COVERAGE 

WNBW  (TV)  Washington  reports  that  since 
increased  its  tower  height  and  raised  its  powi 
to  100,000  watts  last  August,  women's  clul 
in  rural  areas  of  Virginia  and  Maryland  ha\l 
become  fans  of  Inga,  star  of  Inga's  Angle,  stq 
tion's  fashion  and  beauty  program.  In  the  pas 
two  weeks,  WNBW  reports,  two  groups  hav 
hired  busses  to  drive  them  into  Washington  ti 
attend  the  program. 


OPEN  HOUSE  BROADCAST 

RECORDING  stars,  including  Pearl  Eddy  and 
Johnny  Desmond,  were  among  129  invited 
guests  at  WTMJ-AM-TV  Milwaukee's  Music 
Milwaukee  Open  House,  where  the  top  tunes 


HEMINGWAY'S  PRIZES 

PRIZES  of  180  Westinghouse  tv  sets  and  30l 
Westinghouse  clock  radios  will  be  given  ti 
listeners  of  Frank  Hemingway  news  progran 
on  Don  Lee  Radio  network  and  viewers  o 
Queen  for  a  Day  on  KHJ-TV  Hollywood  dui 
ing  a  six  week  slogan-completing  contest  fo 
sponsoring  White  King  Soap  Co.,  Los  AngeleS 
Contest,  which  starts  Feb.  8,  requires  partici 
pants  to  complete  statement  in  required  num 
ber  of  words  on  advantages  of  sponsor's  soaj 
over  chemical  detergents.  Each  week,  30  t 
and  50  clock-radio  sets  will  be  awarded  winner: 


WKY-TV  Puts  Booth  in  Courtroom  to  Cover  Trial 


SOUND-ON-FILM  television  coverage  of  a 
murder  trial  in  Oklahoma  City's  District 
Court  was  handled  by  WKY-TV  that  city 
in  December  by  use  of  equipment  and  tech- 
niques which  made  the  handling  incon- 
spicuous and  non-distracting  to  the  court- 
room, that  station  reports. 

Before  the  trial  WKY-TV's  assistant  man- 
ager, Hoyt  Andres,  and  news  director,  Grant 
Foster,  submitted  plans  to  District  Judge 
A.  P.  Van  Meter  by  which  a  specially  con- 
structed booth,  finished  in  the  decor  of  the 
courtroom,  would  be  set  up  to  enclose  sound 
equipment,  cameraman  and  camera,  with 
only  a  slit  for  the  camera  to  shoot  through, 
thus  making  the  video  setup  visible  to  no  one 
in  the  court. 

Extra  lighting  was  achieved  without  dis- 
traction by  attaching  reflector  flood  lights  to 
the  courtroom's  regular  lighting  fixtures, 
with  emphasis  on  the  judge's  bench  and  jury, 
the  station  said.  Microphones  were  placed 
inconspicuously  on  the  judge's  desk,  with  ex- 
tension cords  routed  around  the  edge  of  the 
room  out  of  sight. 

Since  time  did  not  allow  for  fair  presenta- 
tion of  testimony  on  both  sides,  sound 
coverage  was  limited  to  swearing  in  of  the 
jury,  the  judge's  charge  to  the  jury,  the 
verdict  and  the  sentencing.  A  summary  of 
testimony  was  presented  behind  silent  film, 
both  sides  being  represented  equally  by  nar- 
ration, WKY-TV  said. 

Said  Judge  Van  Meter  afterward:  ".  .  .  The 
attention  of  the  jurors,  the  witnesses  and  the 
court  was  not  distracted  in  any  appreciable 
manner.  ...  In  my  opinion,  if  television  is 
used  in  an  educational  and  factual  manner 
as  it  was  in  this  case,  without  any  of  the 


WKY-TV's    courtroom   coverage   is  incon- 
spicuous, thanks  to  this  special  booth  de- 
signed with  a  slit  for  camera  operation. 

spectacular  portrayal,  it  should  be  very 
helpful.  .  .  ." 

Said  Mr.  Foster:  ".  .  .  We  didn't  demand 
this  entrance  as  the  eyes  and  ears  of  the 
public  or  clamor  that  we  had  a  right  to  be 
there  because  newspapers  and  wire  serv- 
ices were  there.  We  showed  what  we  pro- 
posed to  do,  and  did  it.  It  was  as  simple  as 
that.  .  .  ." 

WKY-TV  previously  had  covered  a  vote 
fraud  trail  in  Oklahoma  County's  Common 
Pleas  Court  with  silent  film. 
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site  selected  for  BEST  SIGNAL  STRENGTH 
required  tower  with  HIGH  SAFETY  FACTOR 


In  a  congested  area  of  downtown  Louisville,  Kentucky,  station 
WHAS-TV  found  the  best  site  for  their  tower — which  meant 
they  needed  a  sturdy,  self-supporting  tower  with  a  high  safety 
factor. 

Rising  600  feet  above  street  level,  this  square,  heavy:duty,  self- 
supporting  Blaw-Knox  Type  H  40  tower  is  designed — 

•  to  comply  with  exacting  engineering  requirements  for 
maximum  safety 

•  to  use  heavy  structural  members  for  maximum  strength 
and  minimum  deflection 

•  to  insure  extra  structural  strength  by  using  ribbed 
type  "drive  bolts"  in  all  corner  leg  splices 

•  to  provide  proper  support  for  transmission  lines 

•  to  protect  the  structure  against  all  weather  conditions 
by  hot-dip  galvanizing 

These  are  only  some  of  the  features  of  Blaw-Knox  Towers  which 
are  designed  and  constructed  to  meet  specific  customer  require- 
ments— based  on  some  forty  years  experience  in  building  towers. 

To  get  more  complete  information  on  Type  H  40  and  other  types 
of  Blaw-Knox  Antenna  Towers,  simply  write  for  your  copy  of 
Bulletin  No.  2417.  Or,  for  prompt  service  send  us  your  inquiry, 
specifying  height  of  tower  and  type  of  antenna. 

BLAW-KNOX  COMPANY,  PITTSBURGH  38,  PENNSYLVANIA 
BLAW-KNOX  EQUIPMENT  DIVISION  •  TOWER  DEPARTMENT 

ANTENNA  TOWERS 


Guyed  and  self-supporting  types — for  AM  • 
FM  •  TV  •  microwave  •  communications  •  radar 
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PROGRAMS  &  PROMOTION 


PEOPLE 


Sheen  on  WICU  (TV) 

WICU  (TV)  Erie,  Pa.,  on  Feb.  2  will 
begin  bringing  Bishop  Fulton  J.  Sheen's 
DTN  show  Life  Is  Worth  Living,  to  its 
audience  "live"  at  8  p.m.  Tuesdays  as  a 
replacement  for  the  NBC-TV  Buick- 
Berle  Show  in  that  time  slot,  Edward 
Lamb,  station  owner,  has  announced. 
Mr.  Lamb  said  WICU  hopes  to  kinescope 
the  Berle  show,  which  it  has  carried  five 
years,  for  telecast  at  a  different  time.  He 
said  the  change  has  been  under  "serious 
consideration"  for  many  months  in 
WICU's  desire  for  "church  leaders  .  .  . 
to  be  at  the  very  forefront  of  our  tv 
scheduling." 


COVER  COLUMBIA'S  200TH 

IN  CONNECTION  with  Columbia  U.'s  year- 
long observance  of  its  200th  anniversary,  some 
53  radio  and  television  programs  are  being  pre- 
sented over  networks  and  stations  in  the  New 
York  area  during  January.  Programs  pointing 
up  the  bicentennial  theme  of  "Man's  right  to 
knowledge  and  the  free  use  thereof"  are  being 
carried  on  New  York's  WQXR,  WNBC, 
WMCA,  WCBS,  WOR,  WNBT  (TV),  WPIX 
(TV),  and  WATV  (TV)  Newark,  and  CBS  Ra- 
dio, Mutual,  ABC-TV,  CBS-TV,  NBC-TV  and 
DuMont. 


Advertisers 

William  L.  Perry  elected  vice  president  of  Lig- 
gett &  Myers  Tobacco  Co.,  N.  Y.,  and  William 
B.  Lewis  Jr.  elected  a  director. 

William  H.  Gaines,  Eastern  field  sales  manager, 
Colgate-Palmolive  Co.,  N.  Y.,  named  sales 
manager,  Kay  Daumit  Div.  Samuel  E.  Lindley 
Jr.  succeeds  Mr.  Gaines  as  field  sales  manager. 

Ernest  C.  Hoffman,  northern  California  district 
manager,  Los  Angeles  Soap  Co.,  L.  A.  (White 
King  soap),  named  general  sales  manager. 

Hal  Rorke,  account  executive,  Glasser-Gailey 
Inc.,  L.  A.,  has  resigned. 

Russell  Z.  Eller,  advertising  director,  Sunkist 
Growers  Inc.,  L.  A.,  presented  with  medal  for 
outstanding  work  in  field  of  conservation  at 
first  annual  Nash  Conservation  Awards  dinner 
in  Washington,  D.  C. 

Agencies 

H.  B.  LeQuatte  to  Abbott  Kimball  Co.,  N.  Y., 
as  vice  president  and  chairman  of  plans  board. 

George  N.  Beecher,  formerly  with  Kenyon  & 
Eckhardt,  N.  Y.,  to  Dancer-Fitzgerald-Sample, 
N.  Y.,  as  vice  president  and  account  executive. 

Herbert  A.  Carlson,  formerly  head  of  his  own 
public  relations  and  advertising  consultant  of- 
fice in  Seattle,  appointed  vice  president  of 
Grant  Advertising  Inc.,  headquarters  in  Chicago. 


HERE'S  HOW  ...  to  sell 
more  listeners  per  dollar 
invested  than  with  any 
other  major  station  in  the 
Detroit  area  .  .  .  use  CKLW 
.  .  .  the  station  with  lower 
rates  which  produces  low- 
cost  results  for  your  adver- 
tising dollar! 


CKLW  covers  a  15,000,000 
population  area  in  five 
important  states! 


SOON*  CKLW-TV 
Channel  9 


Adam  J.  Young  Jr.,  Inc. 
National 
Representative 

J.  E.  Campeau,  President 

Guardian  Building    •    Detroit  26 


50,000  WATTS 
800  KC. 


Burton  C.  Granicher,  Joseph  R.  Fox,  John  M,!: 
Bridgman,  Albert  J.  Camille  and  Phipps  Lj 
Rasmussen,  senior  account  executives,  McCanty 
Erickson  Inc.,  S.  F.,  all  named  vice  president; 


Mr.  Russell 
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Norton  E.  Forgie  and  Howard  R.  Keating,  bot, 
account  executives  and  Everett  L.  Thompsol 
head  of  radio-tv  department,  Baldwin,  BowerJ 
&  Strachan  Inc.,  Buffalo,  elected  vice  pres 
dents  of  that  agency. 

Clifford  E.  Bolgard,  media  director  of  She) 
man  &  Marquette  Inc.,  Chicago,  elected  a  vie) 
president. 

Richard  K.  Stanton,  vice  president  and  manage;, 
West-Marquis  Inc.,  Portland,  Ore.,  and  Henr 
J.  Morton,  form  Morton  &  Stanton  Advertisin 
Agency,  that  city,  with  offices  at  1500  S.V 
Taylor  St.  West-Marquis  accounts  will  be  hai 
died  by  new  agency. 

Charles  E.  Patrick,  formerly  of  Donahue  &  Co 
N.  Y.,  to  Emil  Mogul  Co.,  N.  Y.,  as  accoui 
executive. 

Paul  Russell,  account  executive,  BBDO,  L. 

to  Minneapolis 
head  agency's  M 
nesota  Mining  1 
Mfg.  Co.  accoui 
group.  John  L.  Su 
livan,  BBDO,  S.  F* 
to  L.  A.,  replacin 
Mr.  Russell. 

r 

Aldon  Richards,  foi 

m  e  r  1  y  productio 
staff,  KSL-TV  Sa 
Lake  City,  to  Gil6 
ham  Advertising 
Agency,  that  city,  a 
account  executive  in  charge  of  tv.  p 

Robert  Ervin,  assistant  to  public  relations  maij. 
ager,  American  Viscose  Corp.,  Phila.,  name 
assistant  account  manager,  John  Falkner  Arnc 
&  Co.,  same  city. 

Richard  Stanton,  formerly  president,  John  Stat, 
ton  &  Son,  N.  Y.,  to  Ward  Wheelock  Co.,  th$ 
city. 

Charles  F.  Fleishmann,  formerly  advertising 
sales  promotion  manager,  Penick  &  Ford,  Ltd 
A.  Gould  Harrison,  formerly  eastern  distric' 
sales  promotion  and  advertising  manager,  Wes 
inghouse  Electric  Corp.,  and  Robert  Lansdoi 
account  executive,  N.  W.  Ayer  &  Son,  all  v 
the  contact  department,  Young  &  Rubicai' 
Inc.,  N.  Y. 

Charles  H.  Warner  HI,  copywriter  and  radi<° 
tv  director,  Philip  J.  Meany  Co.,  L.  A.,  namd' 
copy  chief. 

David  R.  Hayes,  WFJL  (FM)  Chicago,  to  W.  I 
Long  Co.,  that  city,  as  assistant  director  o 
radio-tv  accounts. 

t 

Maurice  Dallimore,  formerly  of  NBC  Ne^ 
York,  appointed  to  television  dept.,  O'Briei 
Adv.  Ltd.,  Vancouver. 

;  Vjl 

Alfred  B.  Udow,  advertising  manager,  Turne, 
Smith  Drug  Co.,  N.  Y.,  to  Emil  Mogul  Co 
N.  Y.,  in  that  agency's  account  service  grou] 

Barnet  M.  Daniels,  director  of  special  service 
National  Assn.  of  Mfrs.,  and  Sidney  B.  Corbet' 
Allman  Co.,  Detroit,  to  copy  staff  of  Kudne 
Agency,  N.  Y. 

Donald  R.  Holm,  copy  chief  and  informatio 
director,  Hyster  Co.,  Portland,  to  Strombergel^ 
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:ne  &  McKenzie,  L.  A.,  to  handle  public 
ons  and  advertising  on  General  Petroleum 
re.  and  Wash,  headquartered  in  Portland. 

Hunter  named  copy  chief,  Hoefer,  Diet- 
i&  Brown  Inc.,  S.  F. 

lard  Bellamy,  director  of  public  relations, 
|on  &  Bowles,  N.  Y.,  resigns  effective  Jan. 
Mr.  Bellamy  has  not  yet  announced  his 
e  plans. 


Cherbo  and  John  Phillips,  formerly  ac- 
t  executives,  Arthur  Meyerhoff  &  Co., 
igo,  form  Phillips  &  Cherbo  Advertising 

icy,  with  offices  at  56  E.  Walton  St.,  same 


Diamond,  owner,  Diamond  Advertising 
IKcy,  S.  F.,  and  Clint  Sherwood,  program 
:tor,  KSAN  that  city,  have  formed  Dia- 
Id  &  Sherwood  Inc.,  S.  F.,  with  offices  at 
Market  St. 

.Ian  Rinehart,  assistant  general  manager, 
)K-TV  Tulare,  Calif.,  forms  Alan's  Ad- 
sing  Agency,  that  city. 

•Ies  H.  McDougall  to  Buchanan  &  Co.  Inc., 
|,  as  chairman  of  plans  board  and  account 
iutive. 

Short,  traffic  department,  Erwin,  Wasey 
lo.  Ltd.,  L.  A.,  named  assistant  account 
utive. 

h  A.  Scott,  Portland  newspaperman,  to  Ray 
Organization,  that  city,  as  production  and 
icity  head.  Charles  R.  Stafford,  production 
ager,  Carr  Organization,  to  Arthur  Smith 
icy,  same  city. 

J.  Grunewald,  William  Esty  &  Co.,  N.  Y., 
icks  &  Greist  Inc.,  N.  Y.  as  business  man- 
of  tv-radio  dept. 

titfobert  Garry,  Fletcher  D.  Richards  Co.,  N. 
to  Emil  Mogul  Co.,  N.  Y.,  as  assistant 
ceting  and  merchandising  director. 

j ild  M.  Schaflander,  Biow  Co.,  N.  Y.,  to 
Jner  Agency,  N.  Y.,  in  service  department. 

;iu  Carayas,  timebuyer,  Roy  S.  Durstine  Inc., 
{.,  to  Hilton  &  Riggio,  N.  Y.,  as  radio-tv 
buyer. 


man  B.  Moeller,  account  executive  and 
>tv  director,  William  W.  Harvey  Inc.,  L.  A.; 

Falkenhainer,  account  executive,  Robert 
Mbertson  Advertising,  Beverly  Hills,  and 
ghan  Shedd,  account  executive,  Yambert 
Hollywood  form  Moeller,  Falkenhainer 
rurie|jedd  Inc.,  with  offices  in  6013  W.  3rd  St., 
|.  Telephone  is  Webster  8-2686. 


Hie  J.  Curry,  account  executive,  Rockett- 
itzen,  L.  A.,   opens  Curry  Advertising, 
iJtjenix,  Ariz.  Address  is  909  N.  1st  St.,  with 
hhone  number  Alpine  288-28. 


■[vices  f 


.  Ashbaugh,  formerly  with  KPOJ  Portland, 
,,  forms  J.  F.  Ashbaugh  Co.,  that  city. 

rge  E.  S.  Thompson,  advertising  consultant, 
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Advertisement 


From  where  I  sit 
6y  Joe  Marsh 


Open  Even  When 
He's  Closed 


Must  have  been  daydreaming  on 
my  way  to  a  meeting  down  in  Center- 
ville  the  other  night.  My  car  ran  dry 
before  I  thought  to  look  at  the  gas 
gauge,  but  I  managed  to  baby  it  along 
and  coast  into  a  gas  station — and 
found  it  closed! 

Well,  I  thought  my  plans  were 
ruined  for  sure  until  I  noticed  a  gaso- 
line can  with  a  sign:  "This  is  emer- 
gency gas.  J ust  help  yourself  and  leave 
the  can  with  $1.00.  Thanks." 

Got  the  old  bus  started,  made  the 
meeting  on  time,  and  had  enough  gas 
to  get  back  home  again — thanks  to  a 
trusting  friend. 

From  where  I  sit,  folks  who  trust 
their  neighbors  make  the  world  a  better 
place  to  live  in.  For  instance,  letting 
a  friend  express  his  personal  prefer- 
ences, is  one  way  of  trusting  your 
neighbor.  Sometimes  I  prefer  a  tem- 
perate glass  of  beer  in  the  evening  to, 
say,  coffee,  but  Pll  always  ask  what 
you'd  like  before  I  pour  yours. 


Copyright,  1954,  United  States  Brewers  Foundation 
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Oakland,  Calif.,  moves  to  White  Bldg.,  339 
Fifteenth  St.,  there. 

Harry  Rauch.  vice  president  in  charge  of  radio- 
tv  publicity,  Young  &  Rubicam  Inc.,  N.  Y.,  in 
Hollywood  for  semi-annual  conference  with 
Y  &  R  office  there. 

Edward  McAuliffe,  J.  Walter  Thompson  Co., 
elected  president  of  Copy  Club  of  Chicago. 
Other  officers  are:  Curtis  Berrien,  Needham, 
Louis  &  Brorby,  vice  president;  Henry  Bokhof, 
Foote,  Cone  &  Belding,  treasurer;  Raymond 
Finnegan,  J.  Walter  Thompson  Co.,  secretary. 

Stations 

George  A.  Bernstein,  former  manager  of  WOL 
Washington,  has  joined  executive  staff  of  WLIB 
New  York. 

John  Geddes,  account  executive,  Edward  Petry 
&  Co.,  station  representatives,  to  sales  de- 
partment of  WNEW  New  York,  as  account 
executive. 

Bill  Harrell,  vice  president,  KVWO  Cheyenne, 
Wyo.,  elected  general  manager  and  Peter  F. 
Dunne,  assistant  manager,  promoted  to  manager. 

Lloyd  Allen,  separated  from  USAF  with  rank 
of  Lt.  Col.,  to  KHJ-TV  Hollywood  as  account 
executive. 

Norwood  Patterson  named  general  of  KSAN- 
AM-TV  San  Francisco;  Ralph  Sacks  named 
sales  manager,  KSAN-TV,  and  Richard  Bott  ap- 
pointed sales  manager,  KSAN-AM. 

Larry  Stevens,  staff  announcer,  KGMB  Hono- 
lulu, and  Mark  Griffin,  former  ASCAP  North- 
west branch  manager,  named  account  execu- 
tives, KGMB-TV  and  KGMB,  respectively. 
Don  Frink  to  KGMB-AM-TV  as  merchandis- 
ing coordinator. 

Gordon  E.  Morehouse,  sales  manager,  KOIL 
Omaha,  appointed  regional  sales  director 
KHOL-TV  Kearney,  Neb. 

James  L.  Robertson,  classified  advertising  sales- 
man, Los  Angeles  Examiner,  to  KFXM  San 
Bernardino  as  account  executive. 

Stanley  S.  Simpson,  sales  manager,  KCOK  Tu- 
lare, Calif.,  named  station  manager  KCOK-TV. 

Tony  Belle,  merchandising  manager,  KMOX 
St.  Louis,  named  account  executive  on  sales 
staff.  Earl  Stauffer  succeeds  Mr.  Belle  as  mer- 
chandising manager. 


THREE  promotions  in  line  with  executive  changes  at  NBC  were  announced  fortnight  ag 
[At  Deadline,  Jan.  11].  George  H.  Frey  (I)  was  named  vice  president  in  charge  of  telej 
vision  network  sales,  succeeding  John  K.  Herbert,  resigned;  Carl  Stanton  (c)  become 
vice  president  in  charge  of  the  Film  Division,  succeeding  Robert  W.  Sarnoff,  now  NB< 
executive  vice  president,  while  Thomas  McAvity  (r)  was  named  vice  president  in  charge  a, 
television  network  programs,  succeeding  Sylvester  L.  (Pat)  Weaver,  now  NBC  president 


wood,  and  E.  L.  Baldwin,  to  WRFD  Worthing- 
ton,  Ohio,  as  account  executives. 

Harold  Orton,  KNUZ  Houston,  to  KREL  Bay- 
town,  Tex.,  as  salesman. 

J.  Walter  Greep,  news  analyst,  WVJS  Owens- 
boro,  Ky.,  named 
news  director  of  that 
station,  in  addition 
to  continuing  h  i  s 
five  -  nights  -  a -week 
news  analysis  show. 

Bradley  Roberts, 

sales  promotion-ad- 
vertising manager, 
Earle  -  Chesterfield 
Mill  Co.,  Asheville, 
N.  C,  to  WLOS  - 
AM-TV  that  city,  as 
commercial  man- 
ager. 

Eldon  Durand,  WNOE  New  Orleans,  promoted 
to  production  and  merchandising  manager  of 
that  station. 

Steve  Davis,  formerly  account  executive,  tv 
dept.,  National  Screen  Services,  N.  Y.,  ap- 
pointed publicity  director,  WTRI  (TV)  Sche- 
nectady, N.  Y. 

Darrell  Ross,  production  manager,  ABC-TV 
Hollywood,  and  C.  G.  Renier,  producer  on 
KLAC-TV  (now  KCOP-TV)  Hollywood  on 
Television,  signed  by  KCOP-TV  as  production 
director  and  producer-director,  respectively. 


Mr.  Greep 


Robert  Little,  Hallmark  Productions,  Holly-     Gene  Godt,  associate  news  director.  WCCO-TV 


For  MINUTE  spots 

to  SELL 

Youngstown,  Ohio 

call  any  Headley-Reed  office  or  .  .  . 

RADIO  and 


WFMJ 


TELEVISION 
V.  Broadman  St  Phone  RI  3-4121 


Minneapolis-St.  Paul,  named  director  of 
motion  and  public  relations  that  station. 

David  R.  Hayes,  WFJL  (FM)  Chicago,  to  V 
Long  Co.,  that  city,  as  assistant  director 
radio-tv  accounts. 

Jack  Sanders,  WSKB  McComb,  Miss.,  na 
promotion  and  merchandising  manager,  V 
New  Orleans.  He  succeeds  Ray  Liuzza  !I 
leaves  to  join  Sen.  Russell  Long  (D. — La 
Washington  as  press  secretary. 

Dale  Evans,  AFRS,  to  KVOE  Santa  Ana,  C 
as  news  director. 

Ralph  Goldstein,  WFIL-TV  Philadelphia,  n; 
film  editor  of  that  station. 

Donald  A.  Norman,  general  manager,  Kl 
(TV)  Hollywood,  received  award  from'* 
Angeles  Chamber  of  Commerce  for  staf 
contribution  to  annual  Community  Chest 
in  telecasting  and  kinescoping  drive's  kief' 
ceremonies. 

Robert  C.  Walker,  program  director,  W 
Mobile,  Ala.,  to  WNOE  New  Orleans  in  ), 
capacity. 


Dick  Cook  and  Audrey  Caughey,  WMPS 

phis,  to  WCBR  same  city,  as  program  dirj 
and  continuity  director,  respectively. 

Carl  V.  Tibbetts,  WSB-TV  Atlanta,  to  Wf 
TV  Knoxville,  as  producer-director. 


Jack  Fisher  to  WPRS  Paris,  111. 
sports  director. 


as  annou 


Brad  Sherman,  WFPG  Atlantic  City,  to  W 
same  city,  as  staff  announcer. 

Nick  Reyes  to  KLYN  Amarillo  as  staf 
nouncer. 

John  Harlan,  with  U.  S.  Navy  for  pastj 
years  as  Lt.  (jg),  rejoins  KNXT  (TV)  1 
wood  as  staff  announcer. 

Larry  Sundquist.  KSAL  Salina,  Kan.,  to  K 
Albuquerque,  N.  M.,  as  staff  announcer.; 

Sy  Dennis  to  announcing  and  news  staff,  W 
Silver  Spring,  Md. 

Warren  Wightman,  formerly  associate  pro; 
of  Johns  Hopkins  Science  Review,  to  W] 
TV  Rochester  as  television  producer. 

William  T.  Romaine,  WSAZ-TV  Huntii 
W.  Va.,  appointed  director  of  public  affaij 
that  station. 

Al  Wurth  to  local  sales  department,  \ 
Great  Falls,  Mont.;  Teresa  Didier  to  traff, 
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Get  on  the  air 


the  new 


VIDECD> 

package  tower! 

You'll  get  on  the  air  earlier  .  .  .  reduce 
by  weeks  that  non-profit  period  between 
permit  validation  and  sign-on  .  .  .  when 
you  specify  a  Videco  package  tower  for 
your  new  UHF  station! 

Developed  by  Ideco,  Videco  is  a  medium-height 
guyed  tower  in  a  "package"  that  can  be  delivered 
complete  to  your  site  within  6  weeks.  Videco 
heights  range  from  300'  to  620';  will  accom- 
modate any  UHF  antenna;  for  VHF,  will  carry 
any  3  to  5  bay  low  band  antenna  or  3  to  6  bay 
high  band  antenna. 

Speedy  erection  is  a  feature  of  the  Videco  .  .  . 
prefabricated  units  jig-welded  and  jig-drilled 
during  the  precise  Ideco  shop-fabrication  go  up 
fast,  safely,  easily.  Complete  fabrication  elim- 
inates manual  adjustments  on  the  job,  insures 
a  "true"  tower  free  from  undue  stresses  that 
meets  all  RETMA  specifications.  Videco  towers 
are  completely  Hot-Dip  galvanized  after  welding 
to  insure  rust-cheating  resistance  to  the  weather. 
Whatever  Your  Tower  Height 

.  .  .  even  way  over  1,000  feet  ...  all  your 
problems  can  be  resolved  safely,  sensibly,  by 
letting  Ideco  engineers  assume  the  responsi- 
bility for  every  step.  Place  your  tower  prob- 
lems in  their  capable  hands  under  a  single 
contract  with  Ideco  or  your  equipment  sup- 
plier .  .  .  design,  foundations,  fabrication, 
erection,  equipment  installation,  rigid  final 
inspection  .  .  .  with  complete  insurance  cov- 
erage all  the  way.  For  your  tower  .  .  .  come 
to  Ideco  .  .  .  write,  wire,  phone! 

IDECO  DIVISION,  Dresser-Stacey  Co. 
Dept.  T,  Columbus  8,  Ohio 

BRANCH:  8909  S.  Vermont  Ave.,  Dept.  T, 
Los  Angeles  44,  Calif. 
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standing  Woman  of  1953"  by  editors  of  the 
Book  of  Knowledge  for  her  "original  and  effec- 
tive use  of  the  television  medium  in  pre-school 
education." 

Mrs.  Lillian  Paley,  62,  wife  of  Jay  Paley,  CBS 
founder,  died  in  Los  Angeles. 

Manufacturers 

G.  W.  DeSousa,  manager,  Tube  Dept.  market- 
ing administration,  General  Electric  Co.,  Syra- 
cuse, N.  Y.,  promoted  to  manager  of  equip- 
ment tube  sales.  He  is  succeeded  by  Milton 
J.  Strehle,  formerly  manager  of  Tube  Dept. 
intra-company  sales. 

Cole  H.  Pilcher,  assistant  director  of  industrial 
relations,  Sylvania  Electric  Products  Inc.,  N. 
Y.,  appointed  director  of  industrial  relations 
and  James  M.  Early,  commercial  engineering 
dept.  of  Sylvania,  named  sales  service  engineer, 
radio-tv  picture  tube  division. 

G.  P.  Foster  appointed  midwest  regional  man- 
ager of  communications  for  electronics  division 
of  General  Electric  Co.,  Chicago.   He  succeeds 

H.  N.  McNeill,  transferred  to  GE's  Syracuse, 
N.  Y.,  office  as  manager  of  product  service. 

Albert  N.  Dingee,  advertising  manager,  Electric 
Storage  Battery  Co.,  Phila.,  appointed  public 
relations  director  of  that  company. 

C.  L.  Walker,  sales  staff  member  for  General 
Instrument  Corp.  (tvr  radio  and  electrical 
components),  named  manager,  Chicago  sales 

•••still  stacking 
up  sales! 

in  the 

GREATER 
OREGON 
MARKET 

^  A  leading  national 
grocery  chain  has  been 
using  station  KGW 
continuously  for  more 
than  3  years  with  out- 
standing results — proof 
positive  KGW  adver- 
tising pays  off  for  ad- 
vertisers who  insist  on 
their  money's  worth. 

For  real  sales  results 
use  KGW  —  an  eco- 
nomical and  efficient 
medium  for  covering 
the  rich  Oregon  market. 

For  details,  contact 
any  office  of  Edward 
Petry,  Inc. 

*Name  on  request. 


Affiliated  with  NBC 
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NEW  TITLES  were  conferred  on  these  four  men  at  RCA  last-  Monday  in  conjunction  wit 
establishment  of  two  new  divisions  and  consolidation  of  staff  functions  of  the  corport 
Hon.  [At  Deadline,  Jan.  11]  The  men  (all  executive  vice  presidents)  and  the  division 
they  head  (I  to  r):  Joseph  B.  Elliott,  Consumer  Products;  W.  Walter  Watts,  Electron! 
Products;  Dr.  E.  W.  Engstrom,  RCA  Labs,  and  Charles  M.  Odorizzi,  Corporate  Staf 


r 


office,  and  Ralph  R.  Stubbe  has  been  promoted 
to  chief  engineer  at  company's  Elizabeth,  N.  J„ 
headquarters. 

John  S.  Van  Leer,  63,  comptroller  and  assistant 
secretary,  Allied  Record  Mfg.  Co.,  Hollywood, 
died  Jan.  5  of  a  heart  attack. 


Representatives 

Edward  Codel,  tv  director  of  The  Katz  Agency, 
N.  Y.,  and  H.  J.  Grenthot,  assistant  treasurer, 
elected  directors  of  that  national  advertising 


Mr.  Codel 


Mr.  Grenthot 


representation  organization.  Mr.  Codel  has 
been  with  Katz  since  1947,  Mr.  Grenthot  for 
more  than  23  years.  B»T  issue  of  Jan.  11, 
erroneously  identified  the  firm  as  Joseph  Katz 
Co.,  advertising  agency  located  in  Baltimore. 
Wallis  S.  Ivy,  formerly  with  the  J.  Walter 
Thompson  Co., 
N.  Y.,  to  sales  staff 
of  the  Dallas  office 
of  the  Katz  Agency. 

Tom  Whitson,  son- 
in-law  of  the  late 
John  Petrie,  board 
chairman  of  the 
Branham  Co.,  joins 
the  station  represent- 
ative firm  as  sales- 
Mr.  Ivy  man. 

Louis  Faust,  account  executive,  H-R  Represent- 
atives Inc.,  N.  Y.,  to  New  York  sales  staff, 
John  Blair  &  Co.,  radio  station  representative. 


Fil 


m 


Walter  A.  Klinger,  former  national  operations 
manager,  United  Television  Programs  Inc., 
Hollywood,  to  Comet  Television  Films  Inc., 


that  city,  as  West  Coast  sales  manager. 


Monroe  Mendelsohn,  formerly  radio-tv  dl 
tor,  Kaufman  Assoc.,  Chicago,  named  { 
promotion  director,  Guild  Film  Co.,  N.  Y.j 

I 

Noel  K.  Rubaloff,  merchandising  manf! 
Enterprise  Adv.  Agency  Inc.,  L.  A.,  to  Ujj, 
Television  Programs  Inc.,  that  city,  as  ^ 
promotion  manager.  He  succeeds  Monroe  R 
delsohn,  who  joins  Guild  Films  Inc.,  N.  Yf 
similar  capacity. 

Richard  P.  Buch,  Consolidated  Film  Sales 
lanta,  to  CBS-TV  Film  Sales,  same  city1 
office  manager;  James  M.  Orchard  to  CBS! 
Film  Sales  headquarters,  N.  Y.,  as  acd 

executive,  and  Barr  Sheets  to  that  comp^ 

I 

Chicago  Office,  as  account  executive. 

William   Tinsman,   casting   director,  Ro[ 
Reed  Productions,  Culver  City,  Calif., 
duties  as  production  executive. 


J 


Doc  Merman,  production  manager,  Edi 
Small  Productions,  Hollywood,  to  G: 
Krasne  Inc.,  that  city,  to  handle  same  dutiej! 
firm's  tv  film  series. 

Elisabeth  Beckjorden,  formerly  with  O; 
Taylor  Co.,  station 
representation  firm, 
named  publicity-^ 
public  relations  as- 
sistant to  Michael 
O'Shea,  publicity  di- 
rector of  Film  Syn- 
dicate Div.  of  Mo- 
tion Pictures  for 
Television. 

Don  Mahin,  30,  as- 
sistant film  editor 
on  ABC-TV  Adven- 
tures of  Ozzie  and 
Harriet  for  Stage 
Five  Productions, 
Hollywood,  died  in  his  sleep  Jan.  2. 

Hardie  Frieberg,  account  executive,  ZIV  1 
vision  Inc.,  named  eastern  sales  manage 
Television  Programs  of  America. 

Chet  Brouwer,  West  Coast  tv  director,  m 
Ayer  &  Son,  Hollywood,  to  Harry  Owen* 
Enterprises,  that  city,  as  production  supen 
on  CBS-TV  Harry  Owens  Show,  resuij 
Jan.  30. 


Mrs.  Beckjordei 


Broadcasting 


Telecast 


EDUCATION 


pkla.  Educational  Tv 
nit  Awards  Bond  Issue 

KLAHOMA  Educational  Television  Author- 
w,  established  last  May  by  the  State  Legisla- 
te [B«T,  May  25,  1953],  has  awarded  $1,- 
i  0,000  in  bonds  to  seven  Oklahoma  and  Kan- 
iiis  investment  firms  at  4%  interest,  the  Wall 
reet  Journal  reported  last.  week. 
The  money  will  be  used  to  begin  the  state's 
oposed   10-station  educational  tv  network, 
lath  the  pilot  station  planned  for  Oklahoma 
yjl  |ity  noncommercial  educational  vhf  ch.  13,  a 
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'ashington  spokesman  for  National  Citizens 
ommittee  for  Educational  Television  said.  The 
cond  outlet  would  be  on  ch.  11  at  Tulsa. 
OETA  received  a  construction  permit  Dec. 
for  Oklahoma  City  ch.  13,  and  estimates  a 
j)st  of  $1,640,000  for  construction  of  the  out- 
It  and  $500,000  for  the  first  year's  operation 
Ut,  Dec.  7,  1953]. 
tvdfljThe  approved  Oklahoma  bill,  HB-1033,  au- 
lorizes  the  state  to  issue  bonds  against  the 
(ate's  public  building  fund,  with  the  bonds  to 
t  repaid  out  of  royalties  from  oil  wells  on 
ate-owned  lands. 

Walter  Emery  of  the  Joint  Committee  for 
ducational  Television,  Washington,  said  OETA 
as  accepting  money  from  other  sources  to  be 
roel^sed  by  the  state  educational  tv  system. 

KWTV  (TV)  ("World's  Tallest  Video")  Okla- 
pma  City,  which  went  on  the  air  on  vhf  ch. 
'  Dec.  12,  but  expects  to  shift  to  its  1,572-foot 
htenna  when  construction  is  completed,  will 
'Slow  the  Oklahoma  City  educational  station 
ie  free  use  of  its  tower  (for  a  1,440-foot  an- 
i;nna)  and  free  use  of  the  land  on  which  the 
,h.  13  outlet's  studios  and  transmitter  will  be 
heated,  according  to  George  C.  Davis,  con- 
sulting engineering  firm,  Washington. 
\  The  firm,  which  is  in  charge  of  engineering 
or  both  stations,  said  the  KWTV  antenna,  a 
2-element  superturnstile,  will  be  atop  the 
if,  Slower,  and  the  14-element  ch.  13  supergain 
ntenna  immediately  below  it. 


Jell,  Krieger  Appointed 
n  D.  C.  Ch.  26  Drive 

APPOINTMENT  of  Daniel  W.  Bell  as  treas- 
irer  and  Seymour  Krieger  as  general  counsel 
f  the  Greater  Washington  (D.  C.)  Educational 
Television  Assn.  was 
announced  last  week 
by  Dr.  Martin  A. 
Mason,  chairman  of 
the  association's 
board  of  trustees. 

Mr.  Bell,  former 
Under  Secretary 
of  the  Treasury,  is 
president  of  the 
American  Security  & 
Trust  Co.,  Washing- 
ton.    Mr.  Krieger, 
radio  - 1  v  attorney, 
also  is  counsel  for 
the  Joint  Committee 
)n  Educational  Television  and  participated  in 
Ithe  tv  reallocation  proceeding.  From  1940-42 
be  was  with  FCC's  legal  staff,  assisting  in  the 
jVT'chain  broadcasting  case. 

I   Greater  Washington  Educational  Television 
Assn.  proposes  to  file  application  for  reserved 
|uhf  ch.  26  in  the  District  of  Columbia.  It  is 
composed  of  19  cultural  and  educational  or- 
ijganizations  in  the  Nation's  Capital.  The  Dis- 
rict  of  Columbia  Board  of  Education  already 
as  a  bid  pending  for  ch.  26,  but  processing 
as  been  delayed  because  Congress  has  not  pro- 
ided  funds  for  its  proposed  station. 


uperv 
result  rj 


Mr.  Krieger 
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SDX  Sets  Feb.  1  Deadline 
For  Awards  Nominations 

DEADLINE  for  nominations  in  14  fields  for 
distinguished  service  awards  in  journalism 
covering  the  year  1953  has  been  set  at  Feb.  1, 
Victor  E.  Bluedorn,  executive  director  of  Sigma 
Delta  Chi,  professional  journalistic  fraternity 
which  makes  the  annual  awards,  said  last  week. 

Two  of  the  awards  will  be  made  to  indi- 
viduals in  broadcast  media — one  for  excellence 
in  radio  or  tv  newswriting  and  the  other  for 
radio  or  tv  reporting.  Awards  also  will  be 
made  to  a  radio  and  a  tv  station  for  public 
service  in  journalism. 

Nominations  should  be  sent  to  Sigma  Delta 
Chi  Awards  in  Journalism,  35  E.  Wacker  Drive, 
Chicago  1,  and  must  be  accompanied  by  re- 
cordings with  name  of  the  author,  station  and 
date  of  broadcast,  together  with  a  statement  of 
circumstances  under  which  the  assignment  was 
fulfilled. 


ON  THE  fifteenth  anniversary  of  its  weekly 
Connecticut  Form  Forum,  WTIC  Hartford, 
Conn.,  receives  a  citation  from  the  U.  of 
Connecticut  in  recognition  of  its  coopera- 
tion with  the  university  and  service  to  the 
state.  Making  the  presentation  is  A.  N. 
Jorgensen  (I),  university  president  as  Wal- 
ter Johnson,  assistant  general  manager, 
accepts  for  the  station. 


Peabody  Nominations 
Made  in  California 

RECOMMENDATIONS  for  the  annual  George 
Foster  Peabody  Awards  in  radio  and  television 
have  been  announced  by  Clara  S.  Logan, 
Southern  California  Peabody  Committee  chair- 
man and  president  of  National  Assn.  for  Better 
Radio  &  Television. 

Tv  programs  suggested  for  the  national  awards 
are:  education,  KNXT  (TV)  Hollywood  Shake- 
speare on  Tv  (1st  choice),  CBS-TV  You  Are 
There  (2nd  choice);  entertainment,  CBS-TV 
Omnibus  (1st),  NBC-TV  Hallmark  Hall  of  Fame 
(2nd);  news  and/or  interpretation  of  news,  CBS- 
TV  See  It  Now  (1st),  syndicated  Ciete  Roberts 
(2nd);  children's  programs,  NBC-TV  Excursion 
(1st),  NBC-TV  Mr.  Wizard  (2nd);  religion,  KTTV 
(TV)  Hollywood  Great  Churches  of  the  Golden 
West  (1st),  CBS-TV  Light  of  Faith  (2nd). 

Radio  programs  recommended  for  national 
awards  are:  public  service  by  a  regional  station 
above  1  kw,  KNX  Hollywood  for  Warning  Red, 
University  Explorer,  What  Can  I  Do,  Cited  Sub 
— Boarded  Same,  Messages  from  Korea  and  Sun- 
day at  Idyllwild  (1st),  KECA  Hollywood  for 
Fair  City — Foul  Air  and  Robert  Taft  Story  (2nd); 
no  nomination  for  public  service  by  a  local  sta- 
tion, 1  kw  or  under;  reporting  and/or  interpreta- 
tion of  the  news,  Chet  Huntley  of  ABC  (1st), 
Ed  Murrow  of  CBS  (2nd);  drama  or  other  non- 
musical  entertainment,  CBS-AM  Hallmark  Play- 
house (1st),  NBC-AM  Theatre  Guild  (2nd);  music, 
NBC-AM  NBC  Symphony  (1st),  Don  Lee  Stand- 
ard School  Broadcast  (2nd);  education,  CBS-AM 


MISSISSIPPI'S 
MOST  POWERFUL 
TV  STATION 

WSU-TV 

JACKSON 


Target  date  for  beginning  opera- 
tions is  March  1,  1954,  trans- 
mitting with  a  power  of  214,000 
watts.  Even  at  full  capacity,  no 
other  Mississippi  station  can  de- 
liver this  much  power. 


Weed  Television  —  National  Representative 


Radio-Television 

NOMINATIONS  INVITED 

1.  Radio  or  Television  Reporting:  For 
the  most  distinguished  example  of  spot 
news  reporting  of  a  single  news  event, 
scheduled  or  unscheduled,  broadcast  by 
radio  or  television  during  the  year. 

2.  Radio  or  Television  Newswriting:  For 
a  distinguished  example  of  newswriting 
or  commentary  for  radio  or  television. 
Nomination  must  consist  of  either  a  par- 
tial or  complete  script,  broadcast  or  tele- 
cast during  the  year. 

3.  Public  Service  in  Radio:  For  an  out- 
standing example  of  public  service  by  an 
individual  radio  station  or  network 
through  radio  journalism,  the  test  being 
worth,  effectiveness,  and  unselfish  or 
public-spirited  motives.  The  broadcasts 
must  be  journalistic,  not  entertainment. 
Commercially  sponsored  programs  not 
eligible. 

4.  Public  Service  in  Television:  For  an 
outstanding  example  of  public  service  by 
an  individual  television  station  or  net- 
work through  television  journalism,  the 
test  being  worth,  effectiveness,  and  un- 
selfish or  public-spirited  motives.  The 
broadcasts  must  be  journalistic,  not  en- 
tertainment. Commercially  sponsored 
programs  not  eligible. 

Deadline  Feb.  1,  1954 

SEND  ENTRIES  TO: 
Victor  E.  Bluedorn,  Ex.  Dir. 
Sigma  Delta  Chi 

35  E.  Wacker  Dr.;  Chicago  1 
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Invitation  to  Learning  (1st),  ABC-AM  Town 
Meeting  of  the  Air  (2nd) ;  children's  program  or 
series,  CBS-AM  Let's  Pretend  (1st),  MBS  Sym- 
phonies for  Youth  (2nd);  promotion  of  inter- 
national understanding,  syndicated  U.  N.  Today 
(1st),  CBS-AM  series  of  Europe  Story,  Asia  Story, 
etc.  (2nd). 

Proposed  winners  of  "Little  Peabody  Awards" 
to  honor  local  tv  programs  are:  public  service, 
KTTV  (TV)  Hollywood  Success  Story,  produced 
jointly  by  KTTV  and  Richfield  Oil  Corp.;  chil- 
dren's program,  KTLA  (TV)  Hollywood  Play- 
crafters,  produced  jointly  by  KTLA  and  Calif. 
Teachers  Assn. 

Local  radio  programs  nominated  are:  news, 
KFI  KFI  Calling;  music,  KFI  Young  America 
Sings;  discussion,  KFI  The  American  Way;  chil- 
dren's programs  KFAC  Adventure  with  Books 
and  KFI  Jump  Jump  of  Holiday  House. 

The  committee  went  on  record  as  protesting 
making  stars  deliver  the  commercials,  noting 
NBC-TV  Ding  Dong  School  as  an  example. 
It  also  recommended  that  the  national  com- 
mittee expand  its  program  categories  list,  add 
a  religious  program  category  and  expand  the 
tv  awards  to  give  fuller  coverage  in  some  fields. 
Requests  were  made  that  KFI  schedule  NBC- 
AM  Carnival  of  Books  and  that  KECA  broad- 
cast ABC-AM  No  School  Today  in  its  entirety 
and  Big  Jon  and  Sparkle. 


WHAS  Awards  Trophies 

WHAS-AM-TV  Louisville,  Ky.,  has  chosen  Sen. 
Homer  Capehart  (R-Ind.)  as  Kentuckiana  Man 
of  the  Year  and  former  mayor  Charles  P.  Farn- 
sley  as  Louisville  Man  of  the  Year,  Bill  Loader, 
promotion  manager,  has  announced. 

Silver  trophies  were  presented  to  both  public 
figures  by  Barry  Bingham,  Whas  Inc.,  president, 
the  Courier  Journal  and  Louisville  Times.  Sen. 
Capehart  was  picked  for  his  impact  on  the 
nation  and  news  as  chairman  of  the  Senate 
Banking  &  Currency  Committee;  Mr.  Farnsley 
for  his  newsworthy  accomplishments. 


WANT  TO  SELL 
CANADA? 


One  radio  station 
covers  40%  of 
Canada's  retail 


sales 


CFRB 

TORONTO 

50,000  WATTS,  1010  K.C. 

CFRB  covers  over  1/5  the  homes  in 
Canada,  covers  the  market  area  that 
accounts  for  40%  of  the  retail  sales. 
That  makes  CFRB  your  No.  1  buy  in 
Canada's  No.  1  market. 


REPRESENTATIVES 
United  Stales:  Adam  J.  Young  Jr.,  Incorporated 
Canada:  All-Canada  Radio  Facilities,  Limited 


■INTERNATIONAL 


CARTB  STUDY  LISTS 
LOCAL  RADIO  USERS 

The  list  of  20,000  local  Cana- 
dian firms  who  use  radio  will 
be  used  to  convince  others  they 
should  do  the  same. 

TABULATION  of  all  local  Canadian  radio 
advertisers,  nearing  completion  for  release  in 
early  February,  will  show  some  20,000  local 
radio  advertisers  on  English-language  stations. 
The  compilation  will  be  based  on  those  adver- 
tising during  November  1953. 

Pat  Freeman,  research  and  sales  director  of 
the  Canadian  Assn.  of  Radio-Television  Broad- 
casters, Toronto,  reports  about 
CANADA  90%  of  stations  replied  to  his  de- 
tailed questionnaire.  The  returns 
showed  about  160  categories  of  local  radio 
advertisers,  which  Mr.  Freeman  has  grouped 
into  about  a  dozen  basic  categories,  including 
personal,  general  and  home  services,  amuse- 
ments, food,  clothing,  automotive,  building  and 
various  categories  of  retail  stores. 

The  compilation,  to  be  released  in  mimeo- 
graphed form,  contains  some  170  pages  of  local 
advertisers'  names.  It  will  be  used  by  local 
stations  to  sell  retailers  and  services  in  local 
markets,  showing  how  many  similar  firms  use 
radio.  CARTB  hopes  later  to  complete  the  in- 
formation to  show  types  of  radio  advertising 
and  amount  of  time  used. 

This  is  Mr.  Freeman's  second  study,  the 
first  covering  national  advertisers,  with  some 
800  being  listed  in  the  CARTB  compilation. 


Soviets  Push  Efforts 

To  Jam  Voice  of  America 

IRON  CURTAIN  countries  are  feeling  the 
effectiveness  of  Voice  of  America  broadcasts 
and  taking  measures  to  counteract  them,  ac- 
cording to  U.  S.  State  Dept.  sources. 

Officials  say  the  Soviet  jamming  network  em- 
ploys some  10,000  technicians,  scarce  behind 

the  Iron  Curtain,  and  that  the  net- 
EUROPE        work  costs  about  five  times  more 

to  operate  than  the  total  cost  of 
U.  S.  broadcasts  to  the  Soviet  orbit.  Also 
noted:  Soviet  bloc  countries  have  passed  laws 
providing  heavy  penalties  for  spreading  "ten- 
dentious or  invented"  news;  in  Czechoslovakia 
it  is  illegal  to  listen  to  foreign  broadcasts  with 
other  than  members  of  one's  family;  in  Albania 
and  Bulgaria,  the  electric  current  reportedly  is 
cut  off  during  peak  listening  hours. 

Still  another  device  used  by  Communist 
nations  is  to  decrease  the  manufacture  of  short 
wave  sets.  The  number  produced  for  civilians 
declined  21%  from  1948-1951  despite  an  in- 
crease of  more  than  50%  in  the  production  of 
civilian-type  radios. 


International  Sponsors 
Take  U.S.  Tv  to  Canada 

A  RAFT  OF  U.  S.  television  network  shows 
sponsored  by  international  advertisers,  started 
in  Canada  at  yearend  and  during  the  first 

weeks  of  the  new  year.  There  now 
CANADA      is  a  preponderance  of  American 

network  shows  on  Canadian  tele- 
vision, much  against  the  original  plans  of 
Canadian  government  planners,  who  had  hoped 
to  make  Canadian  tv  mainly  a  Canadian  under- 
taking. 

Remington-Rand  Ltd.,  Toronto,  has  started 
What's  My  Line?  every  other  week  by  kinescope 


on  the  Canadian  Broadcasting  Corp.  tv  network, 
placed  by  Locke,  Johnson  &  Co.,  Toronto, 
Coca-Cola  Ltd.,  Toronto,  has  started  the  filmed- 
Kit  Karson  weekly  on  CBC-TV  through  D'Arcy 
Adv.  Ltd.,  Toronto.  Motorola  Corp.,  Toronto, 
has  begun  its  Motorola  Tv  Hour  every  second 
week  on  the  network,  placed  by  McKim  Adv.jJ 
Ltd.,  Toronto. 

F.  W.  Woolworth  Ltd.,  Toronto,  sponsored1, 
the  Pasadena  Tournament  of  Roses  on  Jan.  l,f 
while  Gillette  Safety  Razor  Co.  of  Canada  Ltd.," 
Montreal,  through  Maxon  Inc.,  New  York,* 
sponsored  the  Rose  Bowl  game.  CBC  presented  , 
the  Sugar  Bowl  game  on  a  sustaining  basis. 

Life  With  Father  began  at  yearend,  spon- 
sored weekly  by  S.  C.  Johnson  &  Son,  Brant- 
ford,  through  Needham,  Louis  &  Brorby  of, 
Canada  Ltd.,  Toronto.  Borden  Co.  Ltd.,  To^y 
ronto,  early  this  month  started  Life  With  Eliza 
beth  and  Liberace,  through  Young  &  Rubicam. 


Atlantic  Broadcasters  Meet 

PROMOTION,  closer  agency  co-operation  and] 
television  came  in  for  discussion  at  the  annual- 
meeting  of  the  Atlantic  Assn.  of  Broadcasters" 
at  the  Lord  Nelson  Hotel,  Halifax,  January, 

13-14,  under  chairmanship  o% 
CANADA      Finlay  MacDonald,  CJCH  Halifax. 

A  report  on  national  problems  wa£ 
made  by  F.  H.  Elphicke,  CKWX  Vancouver^ 
president  of  the  Canadian  Assn.  of  Radio-* 
Television  Broadcasters,  and  Jim  AllardJ 
CARTB  executive  vice  president,  Ottawa.  Pro- 
motion for  radio  stations  was  discussed  by  Billy 
Mitchell,  All-Canada  Radio  Facilities,  Toronto* 
Transcriptions  and  their  use  was  dealt  withr 
by  Norris  Mackenzie,  of  S.  W.  Caldwell  Ltd.3 
Toronto,  and  Bob  Tait,  All-Canada  Radic* 
Facilities,  Toronto.  Agency  problems  wer« 
presented  by  Dalton  Camp,  Locke  Johnson  & 
Co.,  Toronto,  and  Bob  Amos,  F.  H.  Hayhursf 
&  Co.,  Toronto.  Plans  for  tv  were  dealt  witt, 
by  George  Cromwell,  CHSJ-TV  St.  John,  ancj 
Marvin  Nathanson,  CJCB-TV  Sydney,  both  oi 
whose  stations  will  be  on  the  air  this  spring. 


CHCH-TV  Nears  Start 

CHCH-TV  Hamilton,  ch.  11,  is  expected  t<j, 
start  test  transmissions  late  in  January  or  earl} 

in  February,  and  is  expected  to 
CANADA      the  first  Canadian  station  to  comj, 

pete  with  Canadian  Broadcasting 
Corp.'s  CBLT  Toronto,  where  the  largest  tv  auj> 
dience  in  Canada  is  concentrated.  Owners  o, 
CHCH-TV,  the  three  Hamilton  stations  CHML] 
CKOC  and  CJSH-FM,  are  spending  about  $i 
million  on  station  and  equipment. 


CBMT  (TV)  Goes  on  the  Air 

AFTER  SEVERAL  DELAYS,  the  second  t 
station  for  Montreal,  CBMT  (TV),  officiall: 

went  on  the  air  Jan.  10,  carryin; 
CANADA      only   English-language  programs 

Station,  owned  by  Canadian  Broad 
ing  Corp.,  operates  on  ch.  6.  English-languag 
programs  formerly  carried  on  CBFT  (TV, 
Montreal  are  being  moved  to  CBMT.  CBF1 
will  carry  French-language  programs  only. 


Bedard  to  Head  RSRA 

ALEX  BEDARD,  Radio  Representatives  Ltd;, 
Toronto,  has  been  elected  president  of  th, 
Radio  Station  Representatives  Assn.  Jim  Alex 

ander,  station  representative,  wa, 
CANADA    elected  vice  president;  George  Hell 

man,  H.  N.  Stovin  &  Co.,  secretarj 
Lorrie  Potts,  Omer  Renaud  &  Co.,  treasure^ 
and  A.  A.  McDermott,  Radio  &  Televisio', 
Sales  Inc.,  publicity  director. 
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FOR  THE  RECORD 


Television  Applications  in  Hearing  Status,  December  31,  1953  * 


j  LOCATION  AND 
CHANNEL  NO. 

APPLICANT 

DOCKET 
NO. 

DATE 
DESIG- 
NATED 

HEARING 
SCHED- 
ULED & 
BEGUN 

ADJOURN- 
MENTS 

RECORD 
CLOSED 

PRO. 
FIND. 
DUE* 

INITL, 
DEC'N. 
ISSUED 

EXCEP- 
TIONS 
DUE 

ADDITIONAL  DATA 
RE  APPLICATIONS 

LlARILLO,  TEX.  (7) 
:xaminer  Hardy) 

i 

Plains  Empire  B/cing  Co. 

10705 

9-30-53 

10-30-53 
10-30-53 

10-30-53 

None 
Required 

11-  9-53 

None 
Filed 

D-10704  &  D-10706  dismissed 
without  prej.  11-3-53;  Final 
Decision  released  12-11-53 

jlATON  R0UGE^LA.(2) 
ixaminer  Huntting) 

Louisiana  Television  B/cing  Corp. 

10550 

6-17-53 

7-17-53 
12-21-53 

12-21-53 

12-21-53 

None 
Required 

12-23-53 

None  to 
be  Filed 

Waiting  Final  Decision 

EAUMONT-PORT 
ARTHUR.  TEX.  (4) 
ixaminer  Huntting) 
(6) 

I  w 

Examiner  Cunningham) 

Port  Arthur  College 
Smith  Radio  Company 

10285 
10352 

7-11-52 
11-26-52 

12-15-52 
5-  6-53 

Indefinitely 

The  Enterprise  Company 
Beaumont  B/cing  Corp. 
KTRM,  Inc. 

10286 
10287 
10288 

7-11-52 

11-17-52 
11-17-52 

3-11-53 

Due  & 
Filed 

5-25-53 

7-22-53 

Due  & 
Filed 
9-  1-53 

Reply  to  Excep'ns.  filed  by 
D-10288  on  9-14;  Oral  argument 
held  11-10;  Waiting  Final  Decision 

Jefferson  Amusement  Co. 

10779 

12-  2-53 

12-16-53 

1-13-54 

Conference  held  12-11-53 

jlNGHAMTON,  N.  Y. 
Examiner  Butts)  (40) 

Southern  Tier  Radio  Service,  Inc. 

Ottaway  Stations,  Inc. 

The  Binghamton  B/cers,  Inc. 

10681 
10682 
10683 

9-  9-53 

10-  9-53 
10-  9-53 

1-18-54 

IUFFALO,  N  Y.(2) 
Examiner  Schilz) 

Niagara  Frontier  Amusement  Corp. 

10804 

12-10-53 

1-  8-54 



,AMDEN,  N.J.-  PHILA- 
DELPHIA (17) 
Examiner  Donahue) 

South  Jersey  B/cing  Co. 

10657 

8-26-53 

9-25-53 
12-18-53 

12-18-53 

12-18-53 

None 
Required 

12-28-53 

None  to 
be  Filed 

D-10658  dismissed  without  prej. 
12-8-53;  Waiting  Final  Decision 

fANTON,  OHIO  (29) 
Examiner  Litvin) 

Brush-Moore  Newspapers,  Inc. 
Stark  B/cing  Corp. 
Tri-Cities  Telecasting,  Inc. 

10272 
10273 
10606 

7-11-52 
7-11-52 
7-29-53 

10-  1-52 
8-17-53 

12-  7-53 

12-  7-53 

2-  8-54 

IHARLESTON,  W.  VA. 

(8) 

|Examiner  Poindexter) 

Capital  Television,  Inc. 
The  Tierney  Co. 

10728 
10729 

10-14-53 

11-13-53 
11-13-53 

Indefinitely 

CHATTANOOGA, 
i  TENN.  (3) 
[  xaminer  Bond) 

(12) 

WDOD  B/cing  Corp. 
Mountain  City  TV,  Inc. 

10438 
10439 

3-18-53 

4-20-53 
4-20-53 

8-20-53 

Timely 
Filed 

Waiting  Initial  Decision 

WDEF  B/cing  Co. 

10473 

4-22-53 

5-25-53 
5-25-53 

See  Remarks 

Cont'd,  indefinitely  on  joint 
petn.  all  applicants:  D-10471  & 
10472  dismissed  w/o  prej.  12-22 

CINCINNATI,  0.(74) 
.Examiner  Huntting) 

Tri-City  B/cing  Co. 

10675 

9-  2-53 

10-  2-53 

11-  16-53 

11-19-53 

11-19-53 

None 
Required 

11-23-53 

None 
Filed 

D-10674  dismissed  w/o  prej. 

11-  18;  Final  Decision  released 

12-  28-53 

CLEVELAND,  OHIO(19) 
Examiner  Litvin) 

United  B/cing  Co. 

8650 

9-  2-53 

10-  2-53 
10-15-53 

10-15-53 

None 
Required 

10-16-53 

None 
Filed 

Final  Decision  released  12-8-53 

pHERE  is  the  boxscore  on  the  yearend  status 
of  competitive  television  hearings  pending  with 
of] the  FCC  and  in  proceeding  before  Commission 
hearing  examiners  as  of  Dec.  31,  1953. 


Compiled  by  Miss  Frankie  L.  Fox  under  the 
direction  of  Robert  J.  Rawson,  assistant  chief 
of  the  Hearing  Division  of  the  FCC  Broadcast 
Bureau,  the  status  report  is  for  the  use  of 
Commissioners  and  the  FCC  staff. 

Since  Dec.  31,  the  Commission  has  an- 
nounced initial  decisions  in  the  Houston  vhf 
ch.  13  case;  for  vhf  ch.  4  at  Sioux  City,  Iowa, 
and  vhf  ch.  1 1  at  Durham,  N.  C.  (see  story  this 
issue). 

In  addition,  the  Commission  has  announced 
final  decisions  to  grant  uhf  ch.  66  at  Erie,  Pa., 
to  WLEU  there  and  uhf  ch.  22  at  Corpus 
Christi,  Tex.,  to  Coastal  Bend  Television  Co. 
[B«T,  Jan.  11]. 


FCC  also  has  scheduled  new  competitive 
hearings  on  the  following  cases:  Jacksonville, 
Fla.,  vhf  ch.  12;  Muskogee,  Okla.,  vhf  ch.  8; 
ffjfjj  Tulsa,  Okla.,  vhf  ch.  2;  Tulsa,  Okla.,  uhf  ch. 
|l  17;  Biloxi,  Miss.,  vhf  ch.  13;  Charlotte,  N.  C, 
jvhf  ch.  9  [B«T,  Jan.  11;  also  story  this  issue]. 


:0 


RADIO 


TRANSCRIPTIONS 


THEATRES 


CONCERT  HALLS 


TELEVISION 


HOTELS 


MOTION  PICTURES 


PHONOGRAPH  RECORDS 


SESAC  Performance  Licenses  provide  clearance  for  the 
use  of  SESAC  music  via  Radio,  Television,  Hotels,  Films, 
Concert  Halls  and  Theatres. 

The  ever  growing  SESAC  repertory  now  consists  of  263 
Music  Publishers'  Catalogs — hundreds  of  thousands  of 
selections. 

SESAC  INC. 

Serving  The  Entertainment  Industry  Since  1931 
475  FIFTH  AVENUE  NEW  YORK  17 
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LOCATION  AND 
CHANNEL  NO. 

APPLICANT 

DOCKET 
NO. 

DATE 
DESIG- 
NATED 

HtAHINb 
SCHED- 
ULED & 
BEGUN 

ADJOURN- 
MENTS 

RECORD 
CLOSED 

PRO. 
FIND. 
DUE 

INITL. 
DEC'N. 
ISSUED 

EXCEP- 
TIONS 
DUE 

ADDITIONAL  DATA 
RE  APPLICATIONS 

PROVIDENCE,  R.  1.(12) 
(Examiner  Sharfman) 

Cherry  &  Webb  B/cing  Co. 

8737 

10-19-53 

11-18-53 
11-18-53 

Indefinitely 

Designated  under  309(c) 

RICHMOND,  VA.  (12) 
(Examiner  Irion) 

Richmond  Newspapers,  Inc. 
Richmond  Television  Corp. 

8945 
10805 

12-16-53 

1-15-54 

1 

ROANOKE,  VA.  (7) 
(Examiner  Bond) 

Times-World  Corp. 
Radio  Roanoke,  Inc. 

10655 
10656 

8-26-53 

9-25-53 
9-25-53 

Indefinitely 

 1 

I 

SACRAMENTO,  CALIF. 

(3) 

(Examiner  Donahue) 
(10) 

Sacramento  B/cers,  Inc. 
KCRA,  Inc. 

9012 
10294 

10-29-52 
7-11-52 

11-17-52 
11-17-52 

4-23-53 

Due  &  F. 
7-10-53 

 ,  _| 

Waiting  Initial  Decision 

McClatchy  B/cing  Co. 
Sacramento  Telecasters,  Inc. 

9013 
10298 

7-11-52 

11-17-52 
11-17-52 

6-  5-53 

6-  5-53 

Due  &  F. 

7-20-53 

11-10-53 

Due  &  F. 

12-17-53 

Waiting  Final  Decision 
 P 

SAN  BERNARDINO, 

CALIF.  (30) 
(Examiner  Butts) 

(18) 

(Examiner  not  named) 

Orange  Belt  Telecasters 

10579 

7-  1-53 

8-  3-53 
8-  3-53 

8-  4-53 

Due  &  F. 

9-14-53 

9-18-53 

None 
Filed 

10-23-53  Comm.  stayed  effect1 
Initial    Dec'n.;    Waiting  Fi 
Dec'n. 

KITO,  Inc. 

10696 

9-30-53 



Appl'n.  for  add'l.  time  to  complf 
construction 

 J 

SAN  JOSE,  CALIF.  (11) 
(Examiner  Poindexter) 

F.  M.  Radio  &  TV  Corn. 
Standard  Radio  &  TV  Co. 

7838 
10707 

10-  7-53 

11-  6-53 
11-  6-53 

11-16-53 

11-16-53 

None 
Required 

11-20-53 

See 
Remarks 

Exceptions  filed  by  D-7838  on 
Waiting  oral  argument 

SAVANNAH,  GA.  (3) 
(Examiner  Cunningham) 

WSAV,  Inc. 
WJIV-TV,  Inc. 

10517 
10518 

5-13-53 

6-15-53 
6-15-53 

11-  6-53 

11-  6-53 

Due  &  F. 
12-18-53 

Briefs  due  1-7-54;   Reply  . 
WJIVP.F.  by  WSAV  filed  12-28 

SEATTLE,  WASH.  (7) 
(Examiner  Donahue) 

Queen  City  B/cing  Co. 
KXA,  Inc. 

Puget  Sound  B/cing  Co.,  Inc. 

9030 
10758 
10759 

11-18-53 

12-18-53 

1-15-54 

1 

ii 
H 

 J 

SHREVEPORT,  LA.  (3) 
(Examiner  Cooper) 

(12) 

(Examiner  Litvin) 

KTBS,  Inc. 

International  B/cing  Corp. 

10476 
10477 

4-22-53 

5-29-53 
5-29-53 

1-14-54 

See 
Remarks 

12-4-53  Comm.  remanded  to 
aminer  for  further  hearing 

Southland  Television  Co. 
Radio  Station  KRMD 
Shreveport  Television  Co. 

10522 
10523 
10524 

5-20-53 

6-19-53 
6-19-53 

7-31-53 

7-31-53 

Timely 
Filed 

Waiting  Initial  Decision 

SIOUX  CITY,  IOWA  (4) 
(Examner  Cooper) 

KCOM  B/cing  Co. 

10673 

9-  2-53 

10-  2-53 
10-12-53 

1-  4-54 

D- 10672  dismissed  w/o  prejud 
12-30-53 

li 

SOUTH  BEND,  IND. (46) 
(Examiner  Cooper) 

South  Bend  B/cing  Corp. 
Michiana  Telecasting  Corp. 

10534 
10535 

6-  3-53 

7-  3-53 

Indefinitely; 
See  Remarks 

Cont'd,  indef.  pending  Con 
action  on  petn.  to  enlarge  tss 

SPOKANE,  WASH.  (2) 
(Examiner  Butts) 

Louis  Wasmer 
Television  Spokane 

10422 
10423 

3-  4-53 

4-  6-53 
4-  6-53 

Indefinitely 

\ 

SPRINGFIELD,  ILL. (2) 
(Examiner  French) 

Sangamon  Valley  TV  Corp. 
Capitol  City  TV  Co. 
WMAY-TV,  Inc. 

10701 
10702 
10703 

9-30-53 

in  in  co 
10-30-53 

1-  4-54 

*J 

ST.  LOUIS,  MO.  (4) 
(Examiner  Hardy) 

(11) 

(Examiner  Donahue) 

KWK,  Inc. 
u vn u  inn 
KXUft,  Inc. 

Missouri  Valley  TV  Co. 

8810 
8811 
10752 

11-12-53 

12-11-53 
12-16-53 

See  Remarks 

1-7-54  Exchg.  of  Pts.  of  Relia 
1-13-54  Hearing  Conference  - 

St.  Louis  Telecast,  Inc. 
St.  Louis  Amusement  Co. 
Columbia  B/cing  System,  Inc. 
220  Television,  Inc. 

8809 
10788 
10789 
10790 

12-  2-53 

12-31-53 

1-14-54 

12-11-53  Conference 
12-16-53  Oral  argument  re  c 
tinuance 

STOCKTON,  CALIF. 

(13) 

(Examiner  French) 

Radio  Diablo,  Inc. 
KXOB,  Inc. 

8873 
10766 

11-25-53 

,  12-24-53 

1-11-54 

D-10766  to  be  dismissed 

ST.  PETERSBURG- 

1  AtVIrA,  rLA.  (5) 

(Examiner  Cooper) 

(13) 

The  Tribune  Co. 

Pinellas  B/cing  Co. 

The  Tampa  Bay  Area  Telecasting 

Co. 

10250 
10251 
10252 

7-11-52 

10-15-52 
10-15-52 

1-21-53 

Timely 
Filed 

7-13-53 

Due  & 
Filed 

8-10-53 

Waiting  Final  Decision 

i 

Tampa  Times  Co. 

Orange  Television  B/cing  Co. 

Tampa  Television  Co. 

10253 
10255 
10330 

7-11-52 
7-11-52 
10-  8-52 

10-15-52 
10-15-52 

6-11-53 

Due  & 
Filed 

7-13-53 

12-  2-53 

1-15-54 

WACO,  TEX.  (10) 
(Examiner  Poindexter) 

KWTX  B/cing  Co. 
Waco  Television  Corp. 

10694 
10695 

9-23-53 

10-23-53 
10-23-53 

1-  4-54 

WICHITA,  KANS.  (10) 
(Examiner  Hutchison) 

(3) 

Mid-Continent  TV,  Inc. 
KAKE  B/cing  Co.,  Inc. 

10262 
10263 

10-  8-52 
7-1J-52 

10-20-52 
10-20-52 

5-  7-53 

Due  W. 

6-15-53 

11-  4-53 

12-10-53 

Waiting  oral  argument 

1  ne  Kadio  otation  t\rn  Uo. 
Taylor  Radio  &  TV  Corp. 
Wichita  TV  Corp.,  Inc. 

10259 
10260 
10261 

7-11-52 

in  on  co 
1U-20-52 

10-20-52 

9-  9-53 

9-  9-53 

See  F 
Below 

[ 

t 

WEST  PALM  BEACH, 

FLA. (12) 
(Examiner  not  named) 

Palm  Beach  Broadcasting  Corp. 
WEAT-TV,  Inc. 

10828 
10829 

12-30-53 

1-29-54 

NOW 


A  RELIABLE, 
FOOLPROOF 
CARRIER 
INTERRUPTION  ALARM 


^  AfA  or  FM  Transm,,fer 

fOR  °nY  ,    ■  A|arm  with  any  AM 
f-0&  Cone  or  FM  Receiver 

^  Operation  with  Rust 
pOR  Rem©'**  ^  other  Remote  Control  Systems 


3 


Prke  $68.75  with  fu 
I       instructions  ready  to  operate. 

FOB  Manchester,  N.  H.  —  Immediate  Delivery 


•  Sensitive,  Compact,  Accessible 

•  Internal  buzzer;  connections  for 

external  alarm 

the  rust  industrial 
company,  inc. 


608  WILLOW  ST.,  MANCHESTER,  N.  H. 
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D.  12-14-53  Pre-hearing  conference 
12-21-53  Exchange  of  information 
1-  4-54  To  open  record  &  dispose  of  procedural  matters  o 

than  points  of  reliance 
1-  8-54  Oral  argument  re  petition  to  amend  filed  by  Kolero 
1-15-54  Last  day  to  file  petitions  re  adequacy  of  funds 
1-22-54  Exchange  of  points  of  reliance 
Indef.     Further  hearing  conference 

E     1-11-54  Exchange  of  points  of  reliance 

1-  14-54  Second  hearing  conference 

2-  1-54  Testimony 

F.  12-  8-53  Counter  proposed  findings  &  conclusions  filed  b: 
parties 

1-18-54  Rebuttal  proposed  findings  &  conclusions  due 

Broadcasting   •  Telecasti: 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

Jan.  7  through  Jan.  13 

fades  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
is,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


P — construction  permit.  DA — directional  an- 
na. EBP — effective  radiated  power.  STL — 
Idio-transmitter  link,  synch,  amp. — synchro- 
tlw  |is  amplifier,  vhf — very  high  frequency,  uhf — 
i;  'it  ;a  high  frequency,  ant. — antenna,  aur. — aural. 
—  visual,  kw  —  kilowatts,   w  —  watts,  mc  — 


megacycles.  D — day.  N. — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc  —  kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


t  Does  net  Include  noncommercial  educational 

m  b<  and  tv  stations. 


w 


il  if  «  «1 


Mrs* 1 
Is 


illfttf 


It 


FCC  Commercial  Station  Authorizations 

As  of  Dec.  31,  1953* 


AM 

FM 

TV 

jensed  (all  on  air) 
•  on  air 

2,500 

533 

101 

21 

27 

f255 

>  not  on  air 

115 

20 

211 

al  on  air 

2,521 

560 

f356 

al  authorized 

2,636 

580 

567 

plications  in  hearing 

127 

2 

162 

iv  station  requests 

172 

4 

178 

tilities  change  request 

149 

29 

16 

lal  applications  pending 

863 

133 

326 

enses  deleted  in  Nov. 

0 

4 

0 

b  deleted  in  Nov. 

2 

1 

7 

Authorized  to  operate  commercially. 


Am  and  Fm  Summary  through  Jan.  13 


On 
Air 

Licensed 

CPs 

Appls. 
Pend- 
ing 

In 
Hear 
lac 

2,526 
534 

2,505 
534 

131 
8 

172 
4 

127 
4 

Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 

uhf 

292 
17 


vhf 

203 
12 


Commercial 
Educational 

Total  Operating  Stations  in  U. 

vhf  uhf 

Commercial  on  air            236  118 

Noncommercial  on  air           1  1 


Total 

495 1 
29 


Total 

354 
2 


Applications  filed  since  April  14,  7952: 

New   A  mud.    vhf  uhf  Total 

Commercial        897       337       690  524  1,215* 

Educational         51                  25  26  51> 

Total                   948       337       715  550  1,264* 

1  Thirty-three  CPs  (8  vhf,  25  uhf)  have  been  re- 
turned. 

'One  applicant  did  not  specify  channel. 

3  Includes  29  already  granted. 

4  Includes  524  already  granted. 


Note:  Amended  processing  procedures  and  re- 
vised city  priority  list  (continuing  only  those 
cities  with  contested  applications)  are  now  in 
effect  [B-T,  Oct.  26]. 


ACTIONS  OF  FCC 
ew  Tv  Stations  .  .  . 

GRANTS 

Albany,  Ga.— Herald  Publishing  Co.  (WALB), 

inted  vhf  ch.  10  (192-198  mc);  ERP  50.1  kw 
ual,  25.1  kw  aural;  antenna  height  above  aver- 
:  terrain  550  ft.  above  ground  537  ft.  Esti- 
ted  construction  cost  $182,330,  first  year  oper- 
ng  cost  $150,000,  revenue  $143,000.  Post  office 
iress:  138  Fine  Ave.,  Albany,  Ga.  Studio  lo- 
ion:  138  Pine  Ave.   Transmitter  location:  U.  S. 

4.4  mi.  North  of  Albany  city  limits.  Geo- 
iphic  coordinates:  31°  40'  16"  N.  Lat.,  84°  10'  00" 

Long.  Transmitter  RCA,  antenna  RCA.  Legal 
insel  Kirkland,  Fleming,  Green,  Martin  & 
is,  Washington.  Consulting  engineer  Kear  & 
nnedy,  Washington.  Principals  include  Presi- 
it  James  H.  Gray  (79.4%),  Secretary-Treasurer 
s.  Martha  M.  Nail  (0.26%)  and  Mrs.  W.  B. 
ley,  executrix  of  estate  of  W.  B.  Haley  (9.33%). 
anted  Jan.  13. 

Jibbing,  Minn. — North  Star  Tv  Co.,  granted 


CHNS 
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Ask 

JOS.  WEED  &  CO. 
350  Madison  Ave.,  New  York 

P.S.  We  now  have  our  5000  Waft 
Transmitter  in  operatienl 


vhf  ch.  10  (192-198  mc);  ERP  10.5  kw  visual,  5.25 
kw  aural;  antenna  height  above  average  terrain 
630  ft.,  above  ground  437  ft.  Estimated  construc- 
tion cost  $180,000,  first  year  operating  cost  $150,- 
000,  revenue  $170,000.  Post  office  address  %  Q.  J. 
David,  3100  First  National  Bank  Building,  St. 
Paul,  Minn.  Studio  location  to  be  determined. 
Transmitter  location  Maple  Hill.  Geographic  co- 
ordinates 47°  22'  52"  N.  Lat.,  92°  57'  18"  W.  Long. 
Transmitter  and  antenna  RCA.  Legal  counsel 
McKenna  &  Wilkinson,  Washington.  Consulting 
engineer  Vandivere,  Cohen  &  Wearn,  Washing- 
ton. Principals  include  President  Q.  J.  David 
(6.16%),  president  of  David  Inc.,  St.  Paul  adver- 
tising agency,  and  1.9%  stockholder  WTCN-AM- 
FM-TV  Minneapolis,  Minn.;  Vice  President  Wil- 
liam Peters  (6.25%),  meat  products;  Treasurer 
Ryland  Rothschild  (12.5%),  secretary  and  9.09% 
stockholder  WSPT  Stevens  Pt.,  Wis.;  Secretary 
Roland  Faricy  (12.5%),  9.09%  stockholder  WSPT; 
Oliver  Skellet  (12.5%),  9.09%  stockholder  WSPT, 
and  Walter  Villaume  (6.25%),  9.09%  stockholder 
WSPT.  Grant  is  subject  to  final  FCC  disposition 
of  petition  by  WEBC  Duluth,  Minn.,  to  allocate 
vhf  ch.  10  there.    Granted  Jan.  13. 

Corpus  Christi,  Tex. — Coastal  Bend  Television 
Co.,  granted  uhf  ch.  22  (518-524  mc);  ERF  20.5 
kw  visual,  10.2  kw  aural;  antenna  height  above 
average  terrain  317  ft.,  above  ground  324  ft.  Esti- 
mated construction  cost  $157,488,  first  year  oper- 
ating cost  $110,000,  revenue  $124,000.  Post  office 
address  1111  Antelope  St.,  Corpus  Christi.  Studio 
and  transmitter  location:  1118  Leopard  St.  Geo- 
graphic coordinates  27°  47'  46"  N.  Lat.,  97°  24'  10" 
W.  Long.  Transmitter  RCA,  antenna  RCA.  Le- 
gal counsel  Thomas  Marshall,  Corpus  Christi. 
Principals  include  President  Gabriel  Lozano 
(10%),  owner  of  Southwestern  Beverage  Co.; 
Vice  President  Aroldo  O.  Lerma  (10%),  owner  of 
Lerma  Pharmacy;  Treasurer  M.  L.  Ramirez 
(10%),  owner  of  R.  &  R.  Products  (wholesale 
drug  concern),  and  Secretary  E.  E.  Mireles 
(10%),  school  supervisor  for  Corpus  Christi  In- 
dependent School  District  (all  principals  are 
Corpus  Christi  residents).    Action  Jan.  7. 

APPLICATIONS 

Buffalo,  N.  Y. — Leon  Wyszatycki  d/b  as  Greater 
Erie  Bcstg.  Co.  (WWOL),  vhf  ch.  7  (174-180  mc); 
ERP  316  kw  visual,  158  kw  aural;  antenna  height 
above  average  terrain  466  ft.,  above  ground  576 
ft.  Estimated  construction  cost  $716,500,  first 
year  operating  cost  $730,000,  revenue  $750,000. 
Post  office  address  315  Main  St.,  Buffalo.  Studio 
location  to  be  determined.  Transmitter  loca- 
tion near  Onondaga  &  Dorrance  St.,  West  Seneca. 
Geographic  coordinates  42°  49'  51"  N.  Lat.,  78° 
47'  59"  W.  Long.  Transmitter  and  antenna  RCA. 
Legal  counsel  Welsh,  Mott  &  Morgan,  Washing- 
ton. Consulting  engineer  Jansky  &  Bailey  Inc., 
Washington.  Mr.  Wyszatycki  is  sole  owner  of 
WWOL.    Filed  Jan.  8. 
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Whitefish  Bay,  Wis. — Independent  Tv  Inc.,  vhf 
ch.  6  (82-88  mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain  1,000  ft., 
above  ground  1,063  ft.  Estimated  construction 
cost  $613,304,  first  year  operating  cost  $725,000, 
revenue  $1,792,000.  Post  office  address  2121  West 
Wisconsin,  Milwaukee.  Studio  location  to  be  de- 
termined. Transmitter  location  N.E.  corner  Port 
Washington  Rd.  &  Donges  Bay  Rd.,  Mequon. 
Geographic  coordinates  43°  12'  30"  N.  Lat.,  87' 
55'  19"  W.  Long.  Transmitter  DuMont,  antenna 
RCA.  Legal  counsel  Roberts  &  Mclnnis,  Wash- 
ington. Consulting  engineer  Russell  P.  May, 
Washington.  Principals  include  President  Jack 
Kahn  (25%),  hosiery  &  underwear  manufacturer; 
1st  Vice  President  Richard  G.  Fried  (14%), 
gloves  &  mittens  manufacturer;  Sec. -Treasurer 
Lawrence  Fleischman  (10%),  advertising,  real 
estate  and  15%  stockholder  Leader  Newspapers 
Inc.;  Blair  Moody  Sr.  (10%),  former  U.  S.  Sen- 
ator, 14%  stockholder  Independent  Newspaper 
Co.  and  10%  stockholder  Leader  Newspapers 
Inc.;  Max  Straus  (10%),  y3  owner  Omnibook  Inc., 
and  Max  Osnos  (9%),  95%  owner  Woodward 
Bcstg.  Co.,  applicant  for  new  tv  station  on  uhf 
ch.  50  in  Detroit.   Filed  Jan.  8. 

APPLICATIONS  AMENDED 

Wilmington,   N.    C.  —  Wilmington   Tv  Corp. 

amends  bid  for  new  tv  station  on  uhf  ch.  29  to 
specify  vhf  ch.  3  (60-66  mc);  ERP  6.1  kw  visual, 
3.05  kw  aural;  antenna  height  above  average 
terrain  220  ft.    Filed  Jan.  6. 

Raleigh,  N.  C.  —  WPTF  Radio  Co.  (WPTF) 
amends  bid  for  new  tv  station  on  vhf  ch.  5  to 
change  transmitter  location  to  off  Route  70,  ap- 
proximately 1.9  miles  SE  of  Auburn;  antenna 
height  above  average  terrain  1,231  ft.  Filed 
Jan.  6. 

Sharon,  Pa. — Leonard  J.  Shafitz  amend  bid 
for  new  tv  station  on  uhf  ch.  39  to  change  ERP 
to  1.72  kw  visual  and  0.95  kw  aural.   Filed  Jan.  8. 

Green  Bay,  Wis. — Green  Bay  Newspaper  Co. 
(WJPG)  amends  bid  for  new  tv  station  to  spec- 
ify vhf  ch.  5  (76-82  mc);  ERP  100  kw  visual, 
50  kw  aural;  antenna  height  above  average  ter- 
rain 800  ft.    Filed  Jan.  12. 

APPLICATIONS  DISMISSED 

Gainesville,  Fla.— U.  of  Fla.  FCC  dismissed 
bid  for  new  noncommercial  educational  tv  sta- 
tion on  vhf  ch.  5  at  request  of  attorney.  Dis- 
missed Jan.  7. 

Albany,  Ga. — James  S.  Rivers  tr/as  Southeast- 
ern Bcstg.  System.    FCC  dismissed  bid  for  new 
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tv  station  on  vhf  ch.  10  at  request  of  attorney. 
Dismissed  Jan.  12. 

Ramsey  County,  Minn. — Upper  Midwest  Tv  Co. 
granted  dismissal  of  its  bid  for  new  tv  station 
on  vhf  ch.  9  at  request  of  attorney.  Dismissed 
Jan.  6. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

KOA-TV  Denver,  Colo. — Metropolitan  Tv  Co. 

granted  STA  to  operate  commercially  on  vhf  ch. 
4  for  the  period  ending  May  9.  Granted  Dec. 
23;  announced  Jan.  12. 

WINT  (TV)  Waterloo,  Ind.— Tri-State  Tv  Inc. 
granted  modification  of  CP  for  uhf  ch.  15  to 
change  transmitter  location  to  Cemetary  Rd., 
Auburn  Twp.,  near  Waterloo;  studio  location  to 
Town  Hall,  Waterloo;  ERP  to  240  kw  visual,  126 
kw  aural;  antenna  height  above  average  terrain 
830  ft.     Granted  Jan.  7;   announced  Jan.  12. 

WAYS-TV  Charlotte,  N.  C— WAYS-TV  Inc. 
granted  STA  to  operate  commercially  on  uhf 
ch.  36  for  the  period  ending  May  28.  Granted 
Dec.  31;   announced  Jan.  12. 

WFBC-TV  Greenville,  S.  C— Carolina  Tv  Inc. 
granted  STA  to  operate  commercially  on  vhf 
ch.  4  for  the  period  ending  March  29.  Granted 
Dec.  29;  announced  Jan.  12. 

WIBM-TV  Danville,  Va.— Piedmont  Bcstg.  Corp. 
granted  STA  to  operate  commercially  on  uhf 
ch.  24  for  the  period  ending  June  17.  Granted 
Jan.  7;  announced  Jan.  12. 

APPLICATIONS 

KVOA-TV  Tucson,  Ariz. — Arizona  Bcstg.  Co. 

seeks  modification  of  CP  for  vhf  ch.  4  to  change 
ERP  to  5.33  kw  visual  and  2.67  kw  aural.  Filed 
Jan.  12. 

KGO-TV  San  Francisco,  Calif.  —  American 
Bcstg. -Paramount  Theatres  Inc.  seeks  modifica- 
tion of  CP  for  vhf  ch.  7  to  change  aural  ERP 
to  158  kw  aural;  antenna  height  above  average 
terrain  1,231  ft.    Filed  Jan.  6. 

Detroit,  Mich. — Evening  News  Assoc.  seeks 
modification  of  CP  for  vhf  ch.  4  to  change  trans- 
mitter location  to  Greenfield  and  WV2  mile  Rds., 
near  Detroit;  ERP  to  97  kw.    Filed  Jan.  6. 

WLAC-TV  Nashville,  Tenn. — Life  &  Casualty 
Ins.  Co.  of  Tenn.  seeks  modification  of  CP  for 
vhf  ch.  5  to  change  transmitter  location  to  near 
intersection  of  Brick  Church  Pike  and  Old 
Hickory  Blvd.,  near  Nashville;  ERP  to  50  kw 
aural;  antenna  height  above  average  terrain 
1,337  ft.    Filed  Jan.  12. 

CALL  LETTERS  ASSIGNED 

KBID-TV  Fresno,  Calif.— John  Poole  Bcstg.  Co., 
uhf  ch.  53.    Changed  from  KBID. 

KBIE-TV  Sacramento,  Calif.— John  Poole  Bcstg. 
Co.,  uhf  ch.  46.    Changed  from  KBIK-TV. 

WCTV  (TV)  Thomasville,  Ga. — E.  D.  Rivers  Sr., 
vhf  ch.  6. 

WNOP-TV  Newport,  Ky.— Tri-City  Bcstg.  Co. 

uhf  ch.  74. 

KALB-TV  Alexandria,  La. — Alexandria  Bcstg. 
Co.,  vhf  ch.  5. 

WCIO-TV  Detroit,  Mich.  —  TJAW-CIO  Bcstg. 
Corp.  of  Mich.,  uhf  ch.  62. 

KSWM-TV  Joplin,  Mo.— Air  Time  Inc.,  vhf  ch. 
12. 

WLEU-TV  Erie,  Pa.— Commodore  Perry  Bcstg. 
Service  Inc..  uhf  ch.  66. 

WOTV  (TV)  Richmond,  Va.— Winston-Salem 
Bcstg.  Co.,  uhf  ch.  29. 

KUOW-TV  Seattle,  Wash.— U.  of  Wash.,  non- 
commercial educational,  vhf  ch.  9. 

New  Am  Stations  .  .  . 

APPLICATIONS 

San  Fernando,  Calif. — KMEX  Inc.,  540  kc,  1  kw 
unlimited,  directional.  Post  office  address  127 
South  Broadway,  Los  Angeles.  Estimated  con- 
struction cost  $56,800,  first  year  operating  cost 
$93,000,  revenue  $100,000.  Principals  include 
President  Frank  L.  Fouce  (10%),  stockholder  of 
Spanish  International  Tv  Inc.,  applicant  for  uhf 
ch.  34  at  Los  Angeles,  and  owner  of  Fouce 
Amusement  Enterprises  and  Million  Dollar  The- 
atre Corp.;  Vice  President  Frank  Fouce  (35%), 
associated  with  his  father  in  all  the  above  enter- 
prises; Importadora  Inc.  (35%),  purchaser  of 
exhibition  rights  to  Spanish  language  pictures, 
and  Azteca  Films  Inc.  (14%),  distributor  of  Span- 
ish language  motion  pictures.    Filed  Jan.  4. 

Washington,  Kan. — Chas.  W.  Bullimore,  1270  kc, 
500  w  daytime.  Post  office  address  Morrow- 
ville,  Kan.  Estimated  construction  cost  $10,707, 
first  year  operating  cost  $16,000,  revenue  $36,000. 
Mr.  Bullimore  deals  in  radio  and  electric  service. 
Filed  Jan.  4. 

Grafton,  N.  D.-KVOX  Bcstg.  Co.  (KVOX 
Moorehead,  Minn.),  1370  kc,  1  kw  unlimited. 
Post  office  address  403  Center  Ave.,  Moorehead, 
Minn.  Estimated  construction  cost  $22,708,  first 
year  operating  cost  $28,000,  revenue  $36,000. 
Principals  include  President  E.  J.  McKeller 
(51.2%);  Vice  President  Manny  Marget  (2.0%); 
Secretary  Franklin  J.  Van  Osdel  (1.2%),  and 
Treasurer  William  Stern  (2.4%).   Filed  Jan.  4. 

Jamestown,  N.  D. — James  River  Bcstg.  Co., 
1400  kc,  250  w  unlimited.  Post  office  address 
%  Robert  E.  Ingstad,  Valley  City,  N.  D.  Esti- 
mated construction  cost  $16,040,  first  year  oper- 


ating cost  $25,000,  revenue  $30,000.  Princip: 
include  President  Robert  E.  Ingstad  (78.95?i 
president-majority  stockholder-general  manag 
KOVC  Valley  City,  N.  D.;  Vice  President  Jam 
J.  Flannery  (5.26%),  City  Alderman;  Secreta 
E.  A.  Moline  (5.26%),  contractor,  and  Treasui 
H.  W.  Lyons  (2.63%).    Filed  Jan.  5. 

Chattanooga,  Tenn.  —  Greenwood  Bcstg.  ( 
(WABG  Greenwood,  Miss.),  600  kc,  1  kw  da 
time.  Post  office  address  222  Howard,  Gree 
wood,  Miss.  Estimated  construction  cost  $8,0 
first  year  operating  cost  $40,000,  revenue  $70,0' 
Sole  owner  is  Cy  N.  Bahakel.    Filed  Jan.  4. 

APPLICATIONS  AMENDED 

The    Dalles,    Ore.— Radio    Mid-Columbia  Ii 

amends  bid  for  new  am  station  on  1540  kc,  1  1 
unlimited  to  specify  500  w  directional  day  a 
night.    Filed  Jan.  6. 

Cruz  Bay,  St.  John,  Virgin  Islands— Mary  LO 
ise  Vickers  tr/as  West  Indies-Carribean  Ra< 
amends  bid  for  new  am  station  on  1190  kc,  £ 
w  night,  1  kw  day,  unlimited,  to  specify  dayth 
power  as  500  w.    Filed  Jan.  8. 

Existing  Am  Stations  .  .  . 

APPLICATIONS 

KFSG  Los  Angeles,  Calif.— Echo  Park  Evang 
istic  Assn.  seeks  construction  permit  to  chan 
daytime  power  from  2.5  kw  to  5  kw.  Filed  Jan. 

KPOL  Los  Angeles,  Calif.— Coast  Radio  Bcs 
Corp.  seeks  construction  permit  to  change  frc 
daytime  to  unlimited  using  directional  anten 
night.    FilPd  Dec.  30. 

WABR  Winter  Park.  Fla.  —  Orange  Com, 
Bcstrs.  Inc.  seeks  modification  of  CP  to  char 
from  1600  kc  to  1440  kc.    Filed  Dec.  28. 

WDXB  Chattanooga,  Tenn.— WDXB  Inc.  see 
CP  to  change  from  1490  kc  to  1450  kc.  Fi] 
Dec.  30. 

KAMQ  Amarillo,  Tex. — Top  of  Texas  Bcs 

Co.  seeks  construction  permit  to  change  daytiij 
power  from  1  kw  to  5  kw.     Filed  Jan.  12. 

KVMC  Colorado  City,  Tex.— Colorado  C 
Bcstg.  Co.  seeks  construction  permit  to  charj 
from  500  w  to  1  kw.    Filed  Jan.  12. 

KWIE  Kennewick,  Wash.— KWIE  Inc.  se< 
construction  permit  to  increase  power  from 
kw  to  5  kw  using  directional  antenna  day  a 
night.    Filed  Dec.  30. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

KSCU  (FM)  Santa  Clara,  Calif. — U.  of  Sai 
Clara  granted  modification  of  CP  to  change  E 
to  700  w.    Granted  Jan.  8;  announced  Jan.  : 

WHAT-FM    Philadelphia,    Pa.  —  Independei 

Bcstg.  Co.  granted  modification  of  CP  to  char! 
frequency  to  ch.  287  (105.3  mc).  Granted  J 
8;  announced  Jan.  12. 

STATIONS  DELETED 

WFMJ-FM    Youngstown,  Ohio — WFMJ  Bcs 

Co.  granted  request  to  cancel  license  and  del1 
fm  station  on  ch.  293.    Deleted  Jan.  5. 

WPTL  (FM)  Providence,  R.  I.— Providei 
Bible  Institute  granted  request  to  cancel  licei 
and  delete  noncommercial  educational  fm  sp 
tion  on  ch.  218.    Deleted  Jan.  7. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KLWT  Lebanon,  Mo.  —  Lebanon  Bcstg 

granted  involuntary  transfer  of  control  to  Fr; 
ces  Fields  (111  shares),  executrix  of  the  estate 
Robert  C.  Fields,  deceased.    Granted  Jan.  8 

KTOK  Oklahoma  City,  Okla.  —  KTOK  Ij 
granted  voluntary  assignment  of  license 
Oklahoma  City  Bcstg.  Co.  This  is  a  new  cor] 
ration  under  the  same  ownership.  Considerat, 
is  assumption  of  obligations  totalling  $222,; 
Granted  Jan.  8. 

WTVU  (TV)  Scranton,  Pa.— Appalachian 
granted  voluntary  transfer  of  control  (100% 
stock)  from  Frank  J.  and  Jane  C.  Collins 
Nay  Aug  Coal  Co.  Frank  J.  and  Jane  C.  0 
lins  own  all  stock  of  Nay  Aug  Coal  Co.  Gran 
Jan.  7. 

KMID-TV  Midland,  Tex. — R.  H.  Drewry  et 
d/b  as  Midessa  Tv  Co.,  granted  voluntary  assif 
ment  of  CP  for  ch.  2  to  new  company  of  E 
same  name  owned  and  controlled  by  the  sa 
individuals  without  any  change  in  their  relat 
interests.  J.  R.  Montgomery  withdraws  fr 
original  partnership.    Granted  Jan.  5. 
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APPLICATIONS 


KJNO  Juneau,  KABI  Ketchikan,  Alaska  — 
urora  Bcstrs.  Inc.  seeks  voluntary  assignment  of 
;ense  to  Midnight  Sun  Bcstg.  Co.,  licensee  of 
ENI  Anchorage,  KFAK  Fairbanks,  Alaska.  Con- 
,  4 j  deration  is  267  shares  of  stock  of  the  Midnight 
in  Bcstg.  Co.  Principals  include  A.  E.  Lathrop 
^tate  (98.68%),  real  estate  and  operator  of  the- 
res  and  mining  properties;  President  Miriam 


iSltoi  Kinsey  (1.21%),  and  Vice  President  Harry  J. 
an.  4   hi  (0.31%).    Filed  Dec.  31. 

KXFI-AM-FM  Twin  Falls,  Idaho — Radio  Bcstg. 
Drp.  seeks  involuntary  transfer  of  control 
j4.4%)  to  Walker  Bank  &  Trust  Co.,  executor 
c  the  estate  of  O.  P.  Soule,  deceased.  Filed 
in.  4. 

JKGNO  Dodge  City,  Kan.— Dodge  City  Bcstg. 
1o.  seeks  involuntary  transfer  of  control  (94.8%) 
„., ,  I  Juliet  Denious  and  J.  C.  Denious  Jr.,  execu- 
,  p J  irs  of  the  estate  of  J.  C.  Denious  of  the  estate  of 
]ul  ;  C.  Denious,  deceased.  Filed  Jan.  6. 
AjMKGFW  Kearney,  Neb.— Central  Neb.  Bcstg. 
"Pprp.  seeks  voluntary  acquisition  of  voluntary 
mtrol  by  Belle  M.  Thomas  through  purchase  of 
.2%  interest  from  other  stockholders  for  $34,- 
8.  Mrs.  Thomas  will  now  own  85.5%  interest, 
led  Jan.  4. 

WFEA  Manchester,  N.  H.— N.  H.  Bcstg.  Inc. 

seks  voluntary  assignment  of  license  to  Public 
|iformation  Inc.  for  $100,000.  Sole  owner  is 
larris  E.  Rahall,  34%  stockholder  WQCY  (TV) 
illentown,  Pa.,  23.4%  stockholder  WKAP  Allen- 
'own,  vice  president-secretary-15.25%  stock  - 
.tblder  WWNR  Beckley,  W.  Va.,  and  secretary- 
o  «sti$.8%  stockholder  WNAR  Norristown,  Pa.  Filed 
■ge  fro  can.  6. 

antauui  KFDA-AM-TV  Amarillo,  Tex.— Amarillo  Bcstg. 

brp.  seeks  voluntary  transfer  of  control  to 
loin  ijexas  State  Network  Inc.  through  sale  by  Wen- 
™*ell  Mayes,  C.  C.  Woodson  and  Gene  Cagle  of 
leir  25%  interests  for  approximately  $525,000, 
iss  some  $500,000  in  obligations.  TSN  principals 
iclude  President  Gene  Cagle  (34.5%)  and  Sid  W. 
ichardson  (62%).  Texas  State  Network  owns 
FJZ  Ft.  Worth,  WACO  Waco  and  KRIO  Mc- 
llen,  all  Texas.    Filed  Jan.  6. 
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INITIAL  DECISIONS 

Sioux  City,  Iowa — New  Tv,  vhf  ch.  4.  FCC 
earing  Examiner  Basil  P.  Cooper  issued  initial 
ecision  looking  toward  grant  of  the  application 
f  KCOM  for  a  CP  for  new  tv  station  on  vhf  ch. 

Action  Jan.  11. 
Durham,  N.  C. — New  Tv,  vhf  ch.  11.   FCC  Hear- 
fig  Examiner  Millard  F.  French  issued  initial 
ecision  looking  toward  grant  of  the  application 
f  WTIK  for  a  CP  for  new  tv  station  on  vhf  ch. 
Action  Jan.  12. 
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OTHER  ACTIONS 


Montgomery,  Ala.— Vhf  ch.  12  proceeding.  On 

equest  by  William  E.  Benns  Jr.,  d/b  as  Alabama 
'elevision  Co.,  the  Commission  postponed  oral 
rgument  from  Jan.  11  to  Jan.  25  in  the  matter 
f  petition  for  rehearing  and  exceptions  to  the 
litial  decision  in  ch.  12  proceeding.  Action 
an.  7. 

Stockton,  Calif.— Vhf  ch.  13  proceeding.  FCC 

omr.  Robert  E.  Lee  granted  petition  of  KXOB 
)riden|jpr  dismissal  without  prejudice  of  its  bid  for 
ew  tv  station  on  vhf  ch.  13  and  retained  in 
earing  competitive  application  of  Radio  Diablo 
tic.    Action  Jan.  6. 

Charlotte,  N.  C— Vhf  ch.  9  proceeding.  FCC 

cheduled  for  hearing  in  Washington  on  Feb.  12 
ompetitive  applications  of  WSOC,  Piedmont 
llectronics  &  Fixture  Corp.  and  Carolina's  Tv 
brp.  for  new  tv  station  on  vhf  ch.  9.  Action 
an.  13. 

Durham,  N.  C. — Vhf  ch.  11  proceeding.  FCC 

omr.  Robert  E.  Lee  granted  petition  of  WDNC 
or  dismissal  without  prejudice  of  its  bid  for 
■ew  tv  station  on  vhf  ch.  11  and  retained  in 
;earing  competitive  application  of  WTIK.  Action 
,,an.  7. 

)K  I"i|  Binghamton,  N.  Y. — Uhf  ch.  40  proceeding.  By 

ise  trder,  the  Commission  dismissed  as  moot  peti- 
M'P  lion  filed  Oct.  26  by  The  Binghamton  Broadcast - 
.a*  r-rs  Inc.,  requesting  the  Commission  reconsider 
W^lts  action  of  Sept.  9  in  designating  petitioner's 
ipplication  for  new  tv  station  on  ch.  40  in  con- 
olidated  proceeding  upon  certain  specified  is- 
ues,  and  to  delete  issue  with  respect  to  possible 
riisrepresentation  concerning  petitioner's  finan- 
cial qualifications,  since  petitioner  has  since 
lected  not  to  prosecute  its  application.  Action 
an.  7. 

Binghamton-Endicott,  N.  Y. — Uhf  ch.  46  pro- 
ceeding. By  order,  the  Commission  denied  sup- 
)lemental  petition  filed  Dec.  17  by  Southern  Tier 
ladio  Service  Inc.,  that  the  Commission  delete 
jrom  its  hearing  order  an  issue  with  respect 
jji  jO  the  financial  qualifications  of  petitioner  in 
^he  ch.  40  tv  proceeding.  Action  Jan.  7. 
i  Lorain-Elyria,  Ohio— Uhf  ch.  31  proceeding. 
£CC  Comr.  Robert  E.  Lee  granted  petition  for 
lismissal  without  prejudice  of  its  bid  for  new 
tv  station  on  uhf  ch.  31  and  retained  in  hearing 
Ipompetitive  application  of  WEOL.  Action  Jan.  6. 
J  Newport  News,  Va.— Hampton  Roads  Bcstg. 
>.  (WGH).  FCC  Comr.  Robert  E.  Lee  granted 
petition  for  dismissal  without  prejudice  of  its 
pid  for  new  tv  station  on  vhf  ch.  10.  Action 
Fan.  6. 


tin 


I  Charleston,  W.  Va.— Vhf  ch.  8  proceeding.  By 

memorandum  opinion  and  order,  the  Commission 
Renied  petition  filed  Nov.  5  and  supplement 
hereto  filed  Dec.  2  by  The  Tierney  Co.  to  en- 
arge  the  issues  in  the  proceeding  involving  it 


Iroadcasting 


and  Capital  Television  Inc.,  in  competition  for 
new  tv  station  on  ch.  8,  to  include  consideration 
of  financial  qualifications  of  Capital.  Action 
Jan.  7. 

Routine  Roundup  .  .  . 

January  13  Decisions 

BY  THE  COMMISSION  EN  BANC 
WMEV-TV  Marion,  Va.,  Mountain  Empire 
Bcstg.  Co. — Is  being  advised  that  application 
(BMPCT-1663)  for  additional  time  to  construct 
a  tv  station  to  operate  on  ch.  50  cannot  be 
granted  at  this  time  on  basis  of  present  showing. 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  Thomas  H.  Donahue 

In  view  of  the  stay  order  issued  by  the  United 
States  Circuit  Court  of  Appeals  for  the  D.  C. 
Circuit  in  the  case  of  Broadcast  House  Inc.  v. 
FCC,  et  al,  ordered  that  the  hearing,  presently 
scheduled  for  Jan.  14,  in  proceeding  involving 
applications  of  St.  Louis  Telecast  Inc.,  St.  Louis 
Amusement  Co.,  Columbia  Broadcasting  System 


Inc.,  220  Television  Inc.,  for  ch.  11  in  St.  Louis 
Mo.,    be    continued    indefinitely    (Dockets  8809 
10788  to  10790;  BPCT-294,  745,  1565,  1778). 
By  Hearing  Examiner  Harold  L.  Schilz 

Ordered  prehearing  conference  in  proceeding 
re  applications  of  City  of  Jacksonville,  Florida- 
Georgia  Television  Co.,  and  Jacksonville  Broad- 
casting Corp.,  for  ch.  12  in  Jacksonville,  Fla., 
on  Jan.  15,  in  Washington,  D.  C.  (Dockets  10833 
to  10835;  BPCT-749,  1624,  1625). 

By  Hearing  Examiner  Herbert  Sharfman 

Upon  oral  request  of  Tennessee  Television  Inc., 
and  upon  agreement  of  the  parties,  ordered  that 
the  hearing  in  proceeding  involving  applications 
of  Tennessee  Television  Inc.,  Scripps-Howard 
Radio  Inc.,  and  WBIR  for  ch.  10  in  Knoxville, 
Tenn.,  be  continued  from  Jan.  14  to  Jan.  18 
(Docket  10514,  10512,  10513;  BPCT-1002,  630,  686) 
(Action  Jan  8). 

Kolero  Telecasting  Corp.,  Milwaukee,  Wis. — By 
memorandum  opinion  and  order  denied  petition 
for  leave  to  amend  its  application  for  ch.  12  so 
as  to  specify  new  transmitter  location,  change 
type  antenna,  transmitter  type,  and  make  certain 
other  engineering  changes  (Docket  10794,  BPCT- 
1796)  (Action  Jan.  12). 
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DAGE  PROFESSIONAL 
CAMERA,  MODEL  300- 
C;  part  of  extensive 
Dage  installation  at  Sta- 
tion WTVH,  Peoria,  Il- 
linois. 


Dage  camera  for  film 
and  slide  operation  with 
new  Dage  C-105  optical 
Multiplexer. 


Dage  dual  camera  com- 
plement with  synchroniz- 
ing generator  and 
switcher-fader  unit. 


mm 

WRITE  DAGE  FOR  DETAILS 
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FOR  THE  RECORD 


By  Hearing  Examiner  William  G.  Butts 
Booth  Radio  &  Television  Stations  Inc.,  Wood- 
ward Bcstg.  Co.,  Detroit,  Mich. — Dismissed  peti- 
tion of  Dec.  30,  1953,  filed  by  Woodward  Broad- 
casting Co.  for  supplemental  order  for  exchange 
of  information  in  proceeding  for  ch.  50  in  Detroit 
and  ordered  that  each  applicant  furnish  addi- 
tional information  in  accordance  with  the  action 
taken  on  the  record  Jan.  8  to  the  other  and  to 
the  Chief  Broadcast  Bureau,  and  to  the  examiner 
and  that  such  information  be  furnished  on  or 
before  January  21  (Dockets  10661,  10660;  BPCT- 
1418,  724)  (Action  Jan.  11);  upon  oral  request  of 
Woodward  Bcstg.  Co.,  further  hearing  was  re- 
scheduled for  January  29  (Action  Jan.  8). 

Ottaway  Stations  Inc.,  Endicott,  N.  Y. — Ordered 
oral  argument  on  motion  to  quash  notice  of  tak- 
ing of  depositions,  filed  Jan.  12,  in  proceeding 
re  applications  for  ch.  40  (Docket  10682,  BPCT- 
1097  et  al)  (Action  Jan.  12). 

By  Hearing  Examiner  Claire  W.  Hardy 
Southside  Virginia  Telecasting  Corp.,  Peters- 
burg Television  Corp.,  Petersburg,  Va. — Upon 
oral  request  of  Southside  Virginia  Telecasting 
Corp.,  hearing  re  its  application  and  that  of 
Petersburg  Television  Corp.,  for  ch.  8,  was  con- 
tinued from  Jan.  14  to  Jan.  15  (Dockets  10738, 
10737;  BPCT-1773,  1772). 
By  Hearing  Examiner  James  D.  Cunningham 
On  Commission's  own  motion  and  with  consent 
of  all  parties,  cancelled  the  several  proceedings 
presently  scheduled  upon  applications  of  KTRH 
Houston  Area  Television  Co.,  Houston  Television 
Co.,  and  Tv  Bcstg.  Co.  of  Houston,  for  ch.  13 
in  Houston,  Texas,  and  ordered  hearing  to  be 
conducted  on  Jan.  12  (Dockets  8796,  17053  to 
10755;  BPCT-308,  1585,  1723,  1753). 

January  13  Applications 

ACCEPTED  FOR  FILING  % 
Renewal  of  License 

WNLC  New  London,  Conn.,  Thames  Bcstg. 
Corp.  (BR-889);  WATR  Waterbury,  Conn.,  WATR 
Inc.  (BR-826);  WCOU  Lewiston,  Me.,  Twin  City 
Bcstg.  Co.  (BR-978);  WPOR  Portland,  Me.,  Oliver 
Bcstg.  Corp.  (BR-1337);  WGAN  Portland,  Me., 
Guy  Gannett  Bcstg.  Services  (BR-977);  WCOP 
Boston,  Mass.,  T.  B.  Baker  Jr.,  A.  G.  Beaman 
and  Roy  V.  Whisnand,  a  partnership  (BR-861); 
WHAI  Greenfield,  Mass.,  John  W.  Haigis  (BR- 
960);WOCB  Hyannis,  Mass.,  E.  Anthony  &  Sons 
Inc.  (BR-1194);  WNAC  Lawrence-Boston,  Mass., 
General  Teleradio  Inc.  (BR-953);  WCCM  Law- 
rence, Mass.,  Lawrence  Bcstg.  Co.  (BR-1612); 
WESX  Marblehead,  Mass.,  North  Shore  Bcstg. 
Corp.  (BR-1036). 


light 

the 
way. . . 


.  .  .  to  extraordinary  lighting  effects 
.  .  .  at  extraordinary  savings!  Rent 
whatever  you  need  in  specialized  display, 
theatrical,  studio  and  motion  picture 
equipment  from  Jack  Frost!  For  finer 
lighting  .  .  .  at  fewer  dollars  .  .  . 
for  complete  lighting  service  that 
includes  installation  and  removal 
wherever  you  are  . . . 
you're  headed  the  right  way  .  .  . 


For  Full  Information  On  Rental  Equipment  Write: 

JACK  A.  FROST,  DEPT.  B,  234  PIQUETTE  AVE. 
Detroit  2,  Michigan        •         TRinity  3-8030 


WEWS  Cleveland,  Ohio,  Scripps-Howard  Radio, 
Inc.— Mod.  of  CP  (BPCT-1291)  which  authorized 
changes  in  facilities  of  existing  commercial  tv 
station,  for  extension  of  completion  date  to 
5/1/54  (BMPCT-1709). 

KDTX  Dallas,  Tex.,  R.  L.  Wheelock,  et  al, 
d/b  as  UHF  Television  Co.— Mod.  of  CP  (BPCT- 
827)  as  mod.,  which  authorized  a  new  commer- 
cial tv  station,  for  extension  of  completion  date 
to  9/1/54  (BMPCT-1714). 

KTVP  Houston,  Tex.,  R.  L.  Wheelock,  et  al — 
Mod.  of  CP  (BPCT-826)  as  mod.,  which  author- 
ized a  new  commercial  tv  station,  for  extension 
of  completion  date  to  9/15/54  (BMPCT-1715). 


January  12  Decisions 

BROADCAST  ACTIONS 
BY  THE  COMMISSION  EN  BANC 

Scheduled  oral  argument  for  Jan.  26,  1954,  in 
re  applications  of  Peoples  Broadcasting  Com- 
pany, Lancaster,  Pa.,  for  new  tv  station  to  op- 
erate on  ch.  8  (Docket  10365,  BPCT-654)  and 
WGAL  Inc.  for  CP  to  change  site,  power,  antenna 
height,  etc.,  for  regular  operation  of  WGAL-TV 
on  ch.  8  in  Lancaster  (Docket  10366,  BPCT-910). 

BY   THE   BROADCAST  BUREAU 
Actions  of  Jan.  8 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

KILO  Grand  Forks,  N.  D.;  KDLA  De  Ridder, 
La.;  WSNY  Schenectady,  N.  Y.;  WIRJ  Humboldt, 
Tenn.;  WIDE  Biddeford,  Me.;  KBMW  Wahpeton, 
N.  D. 

Granted  License 

KEAN  Brownwood,  Tex.,  Lyman  Brown  Enter- 
prises— Granted  license  for  am  station;  1240  kc, 
100  w,  U  (BL-5183). 

KRDO  Colorado  Springs,  Colo.,  Pikes  Peak 
Bcstg.  Co. — Granted  license  covering  change  in 
transmitter  and  studio  location  (BL-5167). 

WWRL-FM  Long  Island,  N.  Y.,  Long  Island 
Bcstg.  Corp. — Granted  license  for  fm  station; 
ch.  286  (105.1  mc),  20  kw  (BLH-934). 

WFTW  Ft.  Walton,  Fla.,  Vacationland  Bcstg. 
Co.- — Granted  license  for  am  station;  1260  kc, 
1  kw,  D  (BL-5179).    (Action  1/6). 

Modification  of  CP 

WAFC  Staunton,  Va.,  American  Home  Bcstg. 
Co. — Granted  Mod.  of  CP  for  approval  of  an- 
tenna, transmitter  and  studio  location;  condi- 
tions (BMP -6382). 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

KISJ  Pocatello,  Idaho,  to  6/25/54;  WRAK-TV 
Williamsport,  Fa.,  to  7/12/54;  WRAK-FM  Wil- 
liamsport,  Pa.,  to  7/12/54;  KSCU  Santa  Clara, 
Calif.,  to  2/15/54;  KCMO-FM  Kansas  City,  Mo., 
to  8/17/54;  WAZL-FM  Hazleton,  Pa.,  to  6/17/54; 
WARD-TV  Johnstown,  Pa.,  to  7/15/54;  KTRE- 
TV  Lufkin,  Tex.,  to  7/1/54;  KNXT  Hollywood, 
Calif.,  to  6/4/54;  KSPR  Casper,  Wyo.,  to  9/12/54, 
condition;  KAUS  Austin,  Minn.,  to  4/5/54,  con- 
dition. 

Actions  of  Jan.  7 
Granted  License 

WLBN  Lebanon,  Ky.,  Lebanon-Springfield 
Bcstg.  Co. — Granted  license  for  am  station;  1590 
kc,  500  w,  D  (BL-5177). 

KPRC-FM  Houston,  Tex.,  The  Houston  Post 
Co. — Granted  license  covering  changes  in  fm  sta- 
tion; ch.  275  (102.9  mc)  10  w,  U  (BLH-938). 

WRRN  Warren,  Pa.,  Northern  Allegheny  Bcstg. 
Co. — Granted  license  covering  changes  in  fm 
station;  ch.  222  (92.3  mc)  3  kw,  U  (BLH-931). 

Modification  of  CP 

WAGS  Bishopville,  S.  C,  Lee  County  Bcstg. 
Co. — Granted  Mod.  of  CP  to  change  type  trans- 
mitter (BMP-6401). 

Granted  Mod.  of  CP  for  extension  of  comple- 
tion dates  as  shown:  WSPN  Saratoga  Springs, 
N.  Y.,  to  4/15/54;  KETV  Little  Rock,  Ark.,  to 
6/29/54;  WCRS-TV  Greenwood,  S.  C,  to  6/8/54; 
KTTS-TV  Springfield,  Mo.,  to  4/7/54;  KTVE, 
Longview,  Tex.,  to  6/1/54;  WMSL-TV  Decatur, 
Ala.,  to  4/25/54;  KTNT-TV  Tacoma,  Wash.,  to 
7/15/54. 

Actions  of  Jan.  6 
Granted  License 
WTUP  Tupelo,  Miss.,  Lee  Bcstg.  Co.— Granted 
license  for  am  station;  1380  kc,  1  kw,  D  (BL-5139). 

KELO  Sioux  Falls,  S.  D.,  Midcontinent  Bcstg. 
Co. — Granted  license  covering  installation  of 
new  antenna  for  non-directional  operation  and 
mounting  of  tv  antenna  above;  condition  (BL- 
5140). 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

KBON  Omaha,  Neb.;  KFJM  Grand  Forks, 
N.  D. 

Actions  of  Jan.  5 
Granted  License 
KRIO    McAllen,    Tex.,    Frontier    Bcstg.    Co. — 

Granted  license  to  use  old  main  transmitter  as 
auxiliary  transmitter,  at  present  location  of 
main  transmitter  to  be  operated  on  910  kc,  1  kw, 
DA-1  (BL-5160). 


KRIO  McAllen,  Tex.,  Frontier  Bcstg.  Co.S 
Granted  license  covering  installation  of  new 
transmitter  (BL-5159). 

WJMB  Brookhaven,  Miss.,  Brookhaven  Bcstgj 
Co. — Granted  license  covering  installation  of 
new  transmitter  (BL-5178). 

WEAS  Decatur,  Ga.,  WEAS  Inc.— Granted  liJ 
cense  covering  installation  of  new  transmitter 
as  an  auxiliary  transmitter;  1010  kc,  1  kw  (BL- 
5176).  | 

WILO    Frankfort,    Ind.,    Radio  FrankforM 

Granted  license  for  am  station  and  change  studic 
location;  1570  kc,  250  w,  D  (BL-5172). 

KGCX  Sidney,  Mont.,  E.  E.  Krebsbach— Grant-i 
ed  license  covering  installation  of  new  trans-i 
mitter  (BL-5162). 

Granted  CP 

WFRL  Freeport,  111.,  Freeport  Bcstg.  Co.- 
Granted  CP  to  install  new  transmitter  as  auxili- 
ary transmitter,  at  present  location  of  mair 
transmitter,  to  operate  on  1570  kc,  250  w  (BP-1 
9089). 

Modification  of  CP 

The  following  were  granted  Mod.  of  CP's  foi 
extension  of  completion  dates  as  shown: 

WORZ  Orlando,  Fla.,  to  2/26/54;  WBNS-T\ 
Columbus,  Ohio,  to  4/15/54;  WMTG  Adams 
Mass.,  to  4/15/54;  WNBK  Cleveland,  Ohio,  tt 
4/25/54;  WIMA-TV  Lima,  Ohio,  to  7/21/54 
WTAO-TV  Cambridge,  Mass.,  to  7/5/54;  KCMOl 
TV  to  8/3/54;  KLAS-TV  Las  Vegas,  Nev.,  tti. 
7/15/54;  KFEQ-TV  St.  Joseph,  Mo.,  to  4/15/54  = 
WRGB  Schenectady,  N.  Y.,  to  2/8/54;  WMAZ-TY 
Warner  Robins,  Ga.,  to  7/5/54;  WLOU-TV  Louis 
ville,  Ky.,  to  7/31/54;  WOR-FM  New  York,  N.  YJ 
to  7/6/54. 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  Millard  F.  French 
Durham  Bcstg.  Enterprises  Inc.,  Durham,  N.  C( 

— Granted  petition  for  leave  to  amend  its  ft 
application  to  make  changes  in  subscribers  i 
capital  stock,  etc.  (Docket  10731;  BPCT-893: 
(Ch.  11). 

By  Hearing  Examiner  Fanney  N.  Litvin 
Arkansas  Telecasters  Inc.;  Arkansas  Tele.  Co 
No.  Little  Rock  &  Little  Rock,  Ark. — Grantet 
petition  of  Arkansas  Telecasters  Inc.  for  con 
tinuance  from  Jan.  15  to  Feb.  15,  of  the  timc' 
for  presentation  of  direct  written  testimony  it 
re  proceeding  for  ch.  11  (Dockets  10610,  10611i 
(Action  1/6). 


The  Travelers  Bcstg.  Service  Corp.,  Hartfor 
Telecasting  Co.,  Hartford,  Conn. — By  Memorar 
dum  Opinion  and  Order  (1)  denied  petition  o 
Hartford  Telecasting  Co.  for  extension  of  tinv 
to  comply  with  requirements  of  Hearing  Examij 
ner's  orders;  and  (2)  the  Hearing  Order  c 
Nov.  25  and  Hearing  Order  of  Dec.  2,  are  modi; 
fied  so  as  to  change  from  Jan.  11  to  Jan.  1^ 
1954,  the  date  on  which  all  parties,  includin 
the  Chief  of  the  Broadcast  Bureau  of  the  Corn^ 
mission,  will  advise  each  other  and  the  Exami' 
ner  which,  if  any,  of  the  witnesses  whose  writ) 
ten  direct  examination  has  been  submitted  i\ 
does  not  desire  to  cross-examine  and  also  wi}; 
advise  each  other  and  the  Examiner  as  to  ant 
witnesses  whose  testimony  is  required  in  sup 
port  of  points  of  reliance  concerning  matter 
other  than  applicants'  own  television  proposals 
together  with  the  subject  matter  concerning 
which  each  of  the  latter  witnesses  will  be  exf; 
pected  to  testify;  and  so  as  to  change  fror,: 
Jan.  18  to  Jan.  25,  1954,  the  date  on  which  orj, 
testimony  in  this  proceeding  shall  commence 
(Docket  8621.  BPCT-193;  10699,  BPCT-1540\ 
(Action  1/11). 

By  Hearing  Examiner  J.  D.  Bond 
WDEF  Bcstg.  Co.  Chattanooga,  Tenn. — Ordere, 
the  hearing  on  tv  ch.  12  shall  commence 
Jan.  13,  1954   (Docket  10473;  BPCT-989). 
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4Z-I7  Water  Hartford  Bcstg.  Inc.  (BR-1832);  WELI 
4r  Haven,  Conn.,  Connecticut  Radio  Foundation 
(BR-866);  WICH  Norwich,  Conn.,  Eastern 
Snecticut  Bcstg.  Co.  (BR-1335);  WTOR  Tor- 
feton,  Conn.,  Torrington  Bcstg.  Co.  (BR-1888); 
VCO  Waterbury,  Conn.,  The  Mattatuck  Bcstg. 
I  (BR-1338);  WFAU  Augusta,  Me.,  Twin  City 
}tg.  Co.  (BR-1383);  WRDO  Augusta,  Me., 
too  Inc.  (BR-804);  WLBZ  Bangor,  Me.,  Maine 
"ftg.  Co.  (BR-146);  WCSH  Portland,  Me.,  Con- 
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|  Hearing  Examiner  James  D.  Cunningham 
pief  Broadcast  Bureau — Granted  petition  to 
•nd  to  Jan.  14  the  time  within  which  all 
ties  in  the  proceeding  re  WSAV  Inc.  and 
IV-TV  Inc.,  for  tv  ch.  3  in  Savannah,  Ga., 
(1  file  briefs  (Dockets  10517-18). 

lay  Hearing  Examiner  Harold  L.  Schilz 
tagara  Frontier  Amusement  Corp.  Buffalo, 
(ST. — Upon  agreement  of  the  parties,  ordered 
ii  the  hearing  in  proceeding  for  ch.  2  at  Buf- 
|  (Docket  10804,  BPCT-1746)  be  continued  to 
liary  18,  1954;  On  Jan.  8  hearing  was  con- 
|ed  to  Jan.  15. 

SBy  Hearing  Examiner  Basil  P.  Cooper 
IcOM  Bcstg.  Co.  Sioux  City,  Iowa — Granted 
ion  to  amend  its  application  for  ch.  4  (Docket 
3;  BPCT-864),  to  incorporate  an  agreement 
d  Dec.  12,  1953,  between  Perkins  Brothers 
and  KCOM  Bcstg.  Co. 

y  Hearing  Examiner  Thomas  H.  Donahue 
idted  Bcstg.  Co.  Ogden,  Utah — On  the  Exam- 
rs  own  motion,  continued  hearing  in  pro- 
ding  for  ch.  9  from  Jan.  11  to  Jan.  18  (Docket 
\7;  BPCT-1687). 

January  12  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 
PTHT  Hartford,  Conn.,  Hartford  Times  Inc. 
S-888);   WDRC  Hartford,  Conn.,  Connecticut 
tg.   Co.    (BR-139);    WCCC    Hartford,  Conn., 


Sl'Mss  Square  Hotel  Co.  (BR-148);  WHDH  Boston, 
Ifes.,  Matheson  Radio  Co.  (BR-760);  WEEI  Bos- 
!,  Mass.,  Columbia  Bcstg.  System  Inc.  (BR- 
j);  WACE  Chicopee,  Mass.,  Regional  Bcstg. 
r  (BR-1404);  WGAW  Gardner,  Mass.,  Gardner 
,'stg.  Co.  (BR-1402);  WHAV  Haverhill,  Mass., 
ranted  >verhill  Gazette  Co.  (BR-1672);  WLLH  Lowell, 
s.,  Merrimac  Bcstg.  Co.  (BR-201);  WHMP 
thampton,  Mass.,  Pioneer  Valley  Bcstg.  Co. 
t-2561);  WBEC  Pittsfield,  Mass.,  Western  Mass. 
tg.  Co.  (BR-1516);  WJDA  Quincy,  Mass.,  South 
>re  Bcstg.  Co.  (BR-1659);  WTXL  West  Spring- 
,rtfordtrd,  Mass.,  Telecolor  Corp.  (BR-2334);  WORC 
rcester,  Mass.,  Radio  Worcester  Inc.  (BR-204); 
;(IEB  Worcester,  Mass.,  New  England  Bcstg. 
.  (BR-1377);  WTSL  Hanover,  N.  H.,  Granite 
te  Bcstg.  Co.  (BR-2552);  WTSV  Claremont, 
H.,  Granite  State  Bcstg.  Co.  (BR -2146);  WKNE 
ene,  N.  H,  WKNE  Corp.  (BR-699);  WPAW 
(wtucket,  R.  I.,  Roger  Williams  Bcstg.  Co. 
R-2417);  WPJB  Providence,  R.  I.,  Providence 
irnal  Co.  (BR-1119);  WJAR  Providence,  R.  I., 
e  Outlet  Co.  (BR-158). 

PHYN-FM    The    Hampden-Hampshire  Corp., 
iringfield,  Mass.— (BRH-478) . 
VFNC-FM  Cape  Fear  Bcstg.  Co.,  Fayetteville, 
C—  (BRH-169). 
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Modification  of  CP 


CUTF  Frank  C.  Carman,  et  al  d/b  as  Utah 
stg.  &  Television  Co.,  Salt  Lake  City,  Utah — 
dification  of  construction  permit  (BPH-1866 
ich  replaced  expired  permit  for  extension  of. 
npletion  date  (BMPH-4889). 

VBUF-TV   Buffalo,   N.    Y.,    WBUF-TV  Inc.— 

d.  of  CP  (BPCT-1348)  as  mod.,  which  au- 
irized  new  tv  station  for  extension  of  eom- 
tion  to  7/1/54  (BMPCT-1707). 
VCHA-TV  Chambershurg,  Pa.,  Chambersburg 
stg.  Co.— Mod.  of  CP  (BPCT-806)  as  mod., 
lich  authorized  new  tv  station  for  extension 
completion  date  (BMPCT-1704). 
kcEN-TV  Bell  Pub.  Co.,  Nr.  Eddy,  Tex.— Mod. 

CP  (BPCT-1426)  as  mod.,  which  authorized 
w  tv  station  to  extend  completion  date  to 
'.0/54  (BMPCT-1705). 

Application  Returned 

Montgomery,  W.  Va.,  West  Virginia  Television 
rp.  for  vhf  ch.  2. 

License  for  CP 

A  i{RR  Rockford,  111.,  Rock  River  Bcstg.  Co.— 
;ense  to  cover  construction  permit  (BP-8286) 
lich  authorized  new  station,  and  specify  studio 
ation  as  113  Court  St.,  Rockford,  111.  (BL-5194). 
iVPBC  Minneapolis,  Minn.,  Peoples  Bcstg.  Co. — 
cense  to  cover  construction  permit  (BP-8815) 
ttich  authorized  increase  in  power  (BL-5190). 
KOKO  Warrensburg,  Mo.,  Clinton  Bcstg.  Co.— 
:ense  to  cover  construction  permit  (BP-8454) 
rich  authorized  new  am  station  (BL-5192). 
L-5192). 

IVMLV  Millville,  N.  J.,  Union  Lake  Bcstrs.— 
ense  to  cover  construction  permit  (BP-8725) 
lich  authorized  new  am  station  (BL-5193). 
IWNNJ  Newton,  N.  J.,  Simon  Geller,  Robert 
ensel,  William  Fairclough  and  Elizabeth  Fair- 
lugh  d/b  as  Sussex  County  Bcstrs. — License  to 
ver  construction  permit  (BP-8368)  as  modified, 
nch  authorized  a  new  standard  station  and 
scify  studio  location  as  Yates  Ave.,  Andover 
wnship,  New  Jersey  (BL-5188). 

OAD  CASTING     •  TELECASTING 


KBLP  Falfurrias,  Tex.,  Ben  L.  Parker — License 
to  cover  construction  permit  (BP-8587)  as  modi- 
fied, which  authorized  new  standard  station  and 
change  studio  location  (BL-5189). 

KYAK  Yakima,  Wash.,  Yakima  Bcstg.  Corp.— 
License  to  cover  construction  permit  (BP-8513) 
as  modified,  which  authorized  change  in  fre- 
quency, increase  in  power,  and  installation  of 
new  transmitter  and  directional  antenna  for 
night  use  only  (BL-5187). 

KXOC  Chico,  Calif.,  KXOC  Inc.— Modification 
of  construction  permit  (BP-8436)  as  modified, 
which  authorized  change  in  frequency;  increase 
power,  installation  of  new  transmitter  and 
make  changes  in  the  directional  antenna  pat- 
tern for  extension  of  completion  date. 

Modification  of  CP 

WSTF  Stamford,  Conn.,  Stamford-Norwalk 
Television  Corp.— Mod.  of  CP  (BPCT-1672)  which 
authorized  new  tv  station,  for  extension  of 
completion   date   to  8/30/54  (BMPCT-1707). 

KEDD  Nr.  Wichita,  Kan.,  KEDD  Inc.— Mod. 
of  CP  (BPCT-1412)  as  mod.,  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  December,  1954  (BMPCT-1711). 

WFIL-TV  Philadelphia,  Pa.,  Triangle  Publi- 
cations, Inc.  (The  Philadelphia  Inquirer  Division) 
—Mod.  of  CP  (BPCT-731)  which  authorized 
changes  in  existing  tv  station  for  extension  of 
completion   date   to  3/15/54  (BMFCT-1708). 

WILK-TV  Wilkes-Barre,  Pa.,  Wyoming  Valley 
Bcstg.  Co.— Mod.  of  CP  (BPCT-231)  as  mod., 
which  authorized  new  tv  station  for  extension  of 
completion  date  to  7/25/54  (BMPCT-1710). 


January  8  Decisions 

ACTIONS   ON  MOTIONS 

By  Commissioner  John  C.  Doerfer 

The  Travelers  Bcstg.  Service  Corp.,  Hartford 
Telecasting  Co.,  Hartford,  Conn. — Granted  mo- 
tion of  The  Travelers  Bcstg.  Service  Corp.  for  an 
order  that  depositions  shall  not  be  taken  by 
Hartford  Telecasting  Co.  in  proceeding  involving 
competing  applications  for  new  tv  stations  in 
Hartford,  Conn.,  to  operate  on  ch.  3;  and  quashed 
notice  of  intention  by  Hartford  Telecasting  Co. 
to  take  said  depositions  (Dockets  8621,  10699; 
BPCT-193,  BPCT-1540). 

By  Hearing  Examiner  John  B.  Poindexter 

Arthur  Westlund,  Walnut  Creek,  Calif  .—Grant- 
ed petition  for  continuance  of  hearing  from 
Jan.  12  to  March  16  in  re  his  application  (Docket 
10215,  BP-8321). 


FCC  Annual  Report 

FCC's  19th  annual  report  covering  fiscal 
year  1953  is  now  on  sale  for  50  cents 
a  copy  by  Superintendent  of  Docu- 
ments, Government  Printing  Office, 
Washington  25,  D.  C,  the  Commission 
-has  announced.  FCC  does  not  distribute 
copies,  but  has  reference  copies  avail- 
able for  inspection.  Report  does  not 
include  the  biographical  data  on  all 
FCC  employes  which  also  was  submitted 
to  Congress  [B»T,  Jan.  4]. 


By  Hearing  Examiner  H.  Gifford  Irion 

Darrell  E.  Yates,  Jacksonville,  Tex. — Ordered 
that  the  hearing  in  this  proceeding  (Docket 
10429,  BP-8285)  be  continued  from  Jan.  11  to 
Jan.  13. 

Buccaneer  Line  Inc.,  Jacksonville,  Fla. — Ordered 
that  the  hearing  in  the  matter  of  Buccaneer's 
application  for  CP  for  new  point  to  point  radio- 
telephone station  (points  of  communication: 
Colonia,  Yucatan,  Mexico;  Zoh  Leguna,  Cam- 
peche,  Mexico;  Sac  Xaan,  Quintana  Roo,  Mex- 
ico) (Docket  10376)  will  reconvene  on  Feb.  5. 

By  Hearing  Examiner  Elizabeth  C.  Smith 

Counsel  for  Broadcast  Bureau — Denied  motion 
of  Dec.  31,  1953,  to  reopen  the  record  re  applica- 
tions of  WMBD  Inc.  (Docket  10541,  BPCT-668) 
and  WIRL  Television  Co.  (Docket  10542,  BPCT- 
702)  for  ch.  8  at  Peoria,  111.,  to  afford  an  oppor- 
tunity to  one  Mrs.  Helen  Lichtweis  to  testify. 


January  8  Applications 

ACCEPTED  FOR  FILING 

Modification  of  CP 

WACL  Waycross,  Ga.,  Teletronics  Inc. — Mod- 
ification of  construction  permit  (BP-8439)  as 
modified,  which  authorized  change  in  hours  of 
operation  and  installation  of  directional  antenna 
for  night  use  only  and  changes  in  directional 
antenna  system  for  extension  of  completion  date 
(BMP-6407). 
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WBBF  Rochester,  N.  Y.,  WARC  Inc.— Modifi- 
cation of  license  to  change  name  to  WBBF  Inc. 
(950  kc)  (BML-1570). 

WDIA  Memphis,  Tenn.,  Bluff  City  Bcstg.  Co. — 
Modification  of  construction  permit  (BP-8343)  as 
modified,  which  authorized  change  in  frequency, 
increase  in  power,  change  hours  of  operation, 
change  transmitter  site,  installation  of  directional 
antenna  for  day  and  night  use,  and  change  type 
transmitter  for  extension  of  completion  date 
(BMP-6409). 

Renewal  of  License 
WHMA  Anniston,  Ala.,  Anniston  Bcstg.  Co. 
(BR-987);  WBIS  Bristol,  Conn.,  The  Bristol  Bcstg. 
Corp.  (BR-2171);  WHFC  Cicero,  111.,  WHFC  Inc. 
(BR-559);  WHTC  Holland,  Mich.,  Holland  Bcstg. 
Co.  (BR-2065);  KOBE  Las  Cruces,  N.  M.,  The 
Mesilla  Valley  Bcstg.  Co.  (BR-1754);  WWSC  Glens 
Falls,  N.  Y.,  Great  Northern  Radio  Inc.  (BR-1384). 

Application  Returned 
WTSA  Brattleboro,  Vt.,  Granite  State  Bcstg. 
Corp. — Modification  of  license  to  change  name  to 
Tri-State  Area  Bcstg.  Corp.  (1450  kc). 

Renewal  of  License 
WTIC-FM  Hartford,  Conn.,  The  Travelers 
Bcstg.  Service  Corp.  (BRH-9);  WSTC-FM  Stam- 
ford, Conn.,  The  Western  Connecticut  Bcstg. 
Co.  (BRH-73);  WHDH-FM  Boston,  Mass.,  Mathe- 
son  Radio  Co.  (BRH-424);  WBET-FM  Brockton, 
Mass.,  Enterprise  Pub.  Co.  (BRH-204);  WBEC- 
FM  Pittsfield,  Mass.,  Western  Mass.  Bcstg.  Co. 
(BRH-295);  WMOU-FM  Berlin,  N.  H.,  White 
Mountains  Bcstg.  Co.  Inc.  (BRH-725);  WTSV-FM 
Claremont,  N.  H.,  Granite  State  Bcstg.  Co.  (BRH- 
90);  WMAS-FM  Springfield,  Mass.,  WMAS  Inc. 
(BRH-185);  WKBR-FM  Manchester,  N.  H.r  Gran- 
ite State  Bcstg.  Co.  (BRH-401);  WPJB-FM  Provi- 
dence, R.  I.,  Providence  Journal  Co.  (BRH-282). 

Modification  of  CP 
KSCU  Santa  Clara,  Calif.,  The  University  of 
Santa  Clara,  conducted  by  the  President  „and 
Board  of  Trustees  of  Santa  Clara  College — Mod- 
ification of  construction  permit  (BPED-213)  as 
modified  which  authorized  a  new  noncommercial 
educational  fm  station  for  extension  of  comple- 
tion date  (BMPED-272). 

KNXT  Hollywood,  Calif.,  Columbia  Broadcast- 
ing System  Inc.— Mod.  of  CP  (BPCT-793)  as  mod., 
which  authorized  reinstatement  of  CP  for  new 
tv  station  for  extension  of  completion  date  to 
3-4-54  (BMPCT-1699). 

WTTV  Bloomington,  Ind.,  Sarkes  Tarzian  Inc. 
—Mod.  of  CP  (BPCT-184)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  7-1-54  (BMPCT-1700). 

WOCN  Atlantic  City,  N.  J.,  Matta  Enterprises, 
etc.,    d/b    as    Matta    Enterprises — Mod.    of  CP 


(BPCT-1457)  as  mod.,  which  authorized  new 
tv  station  for  extension  of  completion  date  to 
10-1-54  (BMPCT-1695). 

KTTS-TV  Springfield,  Mo.,  Independent  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1115)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  2-7-54  (BMPCT-1696). 

WARD -  TV  Johnstown,  Pa.,  Rivoli  Realty  Co. — 

Mod.  of  CP  (BPCT-895)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  7-15-54  (BMPCT-1698). 

KTVE  Longview,  Tex.,  Arlington  James  Henry, 
tr/as  East  Texas  Television  Co. — Mod.  of  CP 
(BPCT-1777)  which  authorized  replacement  of 
expired  CP  for  new  tv  station  for  extension  of 
completion  date  to  6-1-54  (BMPCT-1694). 

KTRE-TV  Lufkin,  Tex.,  Forest  Capital  Bcstg. 

Co.— Mod.  CP  (BPCT-907)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  7-1-54  (BMPCT-1697). 

KTNT-TV  Tacoma,  Wash.,  Tribune  Pub.  Co. — 

Mod.  of  CP  (BPCT-1344)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  3-15-54  (BMPCT-1691). 

Modification  of  License 

WGES  Chicago,  HI.,  John  A.  Dyer,  Vivian  I. 
Christoph,  Elizabeth  M.  Hinzman,  F.  A.  Ringwald, 
William  F.  Moss,  Martha  D.  Curtis,  Mary  J.  Em- 
mer,  Patricia  D.  Fort  and  Helen  M.  Kennedy  d/b 
as  Radio  Station  WGES — Modification  of  license 
to  change  name  to  John  A.  Dyer,  Vivian  I.  Chris- 
toph, Elizabeth  M.  Hinzman,  F.  A.  Ringwald, 
William  F.  Moss,  Martha  D.  Curtis,  Mary  J. 
Winkler,  Patricia  D.  Fort  and  Helen  M.  Kennedy 
d/b  as  Radio  Station  WGES  (BML-1571). 

WLAS  Jacksonville,  N.  C,  Seaboard  Bcstg. 
Corp. — Modification  of  construction  permit  (BP- 
8893)  which  authorized  new  standard  broadcast 
station  for  approval  of  antenna,  transmitter  and 
studio  location  as  Bell  Fork  Road,  approximately 
1  mile  Northeast  of  Jacksonville,  N.  C.  (910  kc) 
(BMP-6410). 

Renewal  of  License 
WASK  LaFayette,  Ind.,  WFAM  Inc.  (BR-1178). 

Remote  Control 
WIDE  Biddeford,  Me.,  Biddeford  Bcstg.  Corp. 
(BRC-271);  KBMW  Wahpeton,  N.  D.,  Interstate 
Bcstg.  Corp.  (BRC-270). 

Application  Returned 
KALM  Thayer,  Mo.,  Robert  F.  Neathery— Vol- 
untary assignment  of  construction  permit  to  Rob- 
ert F.  Neathery  and  Robert  F.  Neathery  Jr. 

WTVQ  Pittsburgh,  Pa.,  Golden  Triangle  Tele- 
vision Corp.— Mod.  of  CP  (BPCT-1417  as  mod., 
which  authorized  a  new  Comm.  TV  Bcstg.  Sta- 
tion) for  extension  of  completion  date  (BMPCT- 
1703). 


January  7  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  E.  Lee 

WBUF-TV  Inc.,  Buffalo,  N.  Y.— Referred  to  t 
full  Commission  petition  to  intervene  in  proceer 
ing  re  application  of  Niagara  Frontier  Amusj 
ment  Corp.  for  a  new  television  station  on  ch 
in  Buffalo  (Docket  10804,  BPCT-1746)  Action  li 
By  Hearing  Examiner  J.  D.  Bond  | 

Times-World  Corp.,  Radio  Roanoke  Die,  Rc 
noke,  Va. — In  order  after  final  hearing  conferenc 
recited  rulings  made  and  actions  taken  at  all  co1 
ferences  in  this  proceeding  for  ch.  7  at  Roano' 
and  ordered  that  the  provisions  of  this  order  a 
the  first  hearing  order  shall  control  the  sub^- 
quent  course  of  the  hearing  (BPCT-1056,  17',, 
Dockets  10655,  10656). 

By  Hearing  Examiner  Elizabeth  C.  Smith  j] 
KSGM  Ste.  Genevieve,  Mo.,  Donze  Enterprise 
Inc. — Granted  petition  for  continuance  of  he;^ 
ing  from  Jan.  5  to  Feb.  8  in  proceeding  re  ( 
application  (Docket  10505,  BP-8488). 

By  Hearing  Examiner  Claire  W.  Hardy  ■ 
Petersburg  Television  Corp.,  Southside  Virgii 
Telecasting  Corp.,  Petersburg,  Va. — Pursuant  f 
oral  request  of  Chief  of  the  Broadcast  Burei 
and  upon  agreement  of  the  parties,  ordered  th 
the  time  for  the  designation  and  exchange  i 
points  of  reliance  between  applicants  be  e 
tended  from  Jan.  8  to  Jan.  11,  and  that  the  he^ 
ing  be  continued  from  Jan.  11  to  Jan.  14  (Docki 
10737,  10738;  BPCT-1772,  1773). 

By  Hearing  Examiner  Basil  P.  Cooper 
South  Bend  Bcstg.  Corp.,  South  Bend,  In 
Michiana  Telecasting  Corp.,  Notre  Dame,  Ind 

Ordered  further  hearing  in  proceeding  for  <" 
46  on  Jan.  11,  in  Washington,  D.  C.  (Docki 
10534,  10535;  BPCT-1012,  1431). 

By  Hearing  Examiner  William  G.  Butts  ^ 
Southern  Tier  Radio  Service  Inc.,  Bingliamti 

N.  Y. — By  memorandum  opinion  and  order  c| 
nied  motion  of  December  29  to  quash  the  noti 
of  the  taking  of  depositions  filed  December 
by  Ottaway  Stations  Inc.,  or  in  the  alternati"1 
that  the  scope  of  examinaion  of  the  prospecti) 
deponents  be  limited,  for  ch.  40  (Docket  106 
BPCT-892,  et  al). 

By  Commissioner  Robert  E.  Lee  || 
McClatchy  Bcstg.   Co.,   Sacramento,  Calif. 

Granted  petition  for  an  extension  of  time  ' 
Jan.  15  to  file  its  reply  brief  to  the  exceptiq,; 
to  the  initial  decision  in  proceeding  for  ch. 
at  Sacramento,  and  to  request  oral  argume^ 
(Docket  9013,  10298;  BPCT-450,  976). 


FCC  Amends  Sec.  1.402  (d)  ( 

 if 

IN  ORDER  to  expedite  proceedings  subseque- 

to  the  issuance  of  an  examiner's  initial  d( 

cision  in  revocation  and  cease-and-desist  pi, 

ceedings,  FCC  has  amended  Sec.  1.402(< 

of  its  rules  to  provide  for  flexibility  in  t 

time  in  which  such  rulings  may  become  effecti" 

or  further  pleadings  filed.    The  Commissi* 

indicated  the  change  would  help  in  cases  su" 

as  interference  to  licensed  services. 

As  amended,  Sec.  1.402(d)  now  reads: 

Hearings  on  the  matters  specified  in  the  ore 
to  show  cause  and  the  practice  and  procedu\ 
in  connection  therewith  shall  accord  with  t 
Provisions  of  subparts  F  and  G  of  this  Pa 
except  that  in  all  such  hearings  the  burden 
proceeding  with  the  introduction  of  eviderf 
and  burden  of  proof  shall  be  upon  the  Comm 
sion,  and  except  that  the  Commission  m< 
where  the  circumstances  of  the  proceeding  r 
quire  expedition,  specify  in  the  show  cai| 
order,  or  authorize  the  hearing  examiner  to  spe, 
ify  by  subsequent  order,  times  within  which  t" 
initial  decision  in  such  proceedings  shall  becoij 
effective,  within  which  exceptions  to  such  init 
decision  or  replies  thereto  may  be  filed,  a 
within  which  parties  may  file  notice  of  inte 
to  seek  and  participate  in  oral  argument,  1^ 
than  those  specified  in  Sections  1.853  and  l.tt 
of  the  Rules.  !> 
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SUITING  RADIO  ENGINEER 
JANKERS   INVESTMENT  BLDG. 
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S.  RECORDING  CO. 
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IF  YOU  DESIRE  TO  JOIN 
THESE  ENGINEERS 

jr.ssional  card  advertising  contact 
ADCASTING  •  TELECASTING 
IbeSales  N.  W.,  Wash.  6,  D.  C. 


STIN'I 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.  REpublic  7-3984 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 

Executive  S-1230 — Executive  S-S8S1 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

,        KANSAS  CITY,  MISSOURI 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Mo. 


DAWKINS  ESPY 

AM-TV  Broadcast  Engineering 

Complete  Field  Measuring  Service 
10620  Wilshire  Blvd.      Arizona  88922 
Los  Angeles,  Calif. 


ROADCASTING 


Telecasting 


—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.       National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


•  TOWERS  • 

AM  •  FM  •  TV 

Complete  Installations 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 


LOWEL  R.  WRIGHT 

Aeronautical  Consultant 

(Formerly    Department   of    Commerce — C.A.A. 

Member    Washington    Airspace  Subcommittee) 

Offers  a  specialized  consulting  service  to 
the  Radio  and  Television  Industry  on 
aeronautical  problems  created  by  tower 
construction. 

R.   F.   D.   No.  2.   BOX  29,   H  ERN  DON,  Va. 

{Suburban  Washington,  D.  C.)    Tel:  II4-M 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 

Washington  4,  D.  C. 

Member  AFCCE  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  7-8215 

WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.    Executie  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE* 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  * 


TRALA  RECORDS 

Offering  discs  concerning  Studebaker  Cars, 
punches  Terrific  sales  for  Local  Dealer) 
One  station  in  Each  city  being  approached. 
Inquiries     are     really     not  necessary. 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:   Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  204  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 
$2.00  minimum 

All  other  classifications  30^  per  word — $1.00  minimum  •  Display  ads  §15.00  per  inch 
No  charge  for  blind  box  number.   Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  *  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Tmcabting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted— (Cont'd) 


Help  Wanted 


Help  Wanted— (Cont'd) 


Announcers,  salesmen,  1st,  engineers  or  any  com- 
bination immediately.  Midwest.  Box  919A,  B«T. 


Managerial 


General  manager  with  outstanding  record  for 
sales  in  competitive  market.  Unusual  opportunity 
for  advancement.    Box  874A,  B.T. 

Assistant  manager  who  will  become  manager 
within  a  year.  Single  station  market  in  eastern 
Pennsylvania.  1  kw  day-timer,  with  excellent 
staff.  Expanding  company  desires  ambitious 
young  man,  preferably  married  with  program- 
ming, announcing  and/or  sales  background. 
Position  available  immediately.  Answer  with 
full  resume  of  professional  and  personal  back- 
ground, recent  photograph  and  tape  or  disc 
audition.    Box  982A,  B.T. 

Salesmen 


Florida  salesman.  Experienced  man.  Excellent 
opportunity  for  hard  worker.  Give  full  details 
In  your  first  letter.  Box  676A,  B»T. 

Salesman  have  opening  for  aggressive  experi- 
enced radio  salesman  network  station  In  Im- 
portant market.    Box  718A,  B«T. 

A  job  with  a  future  for  competent  salesman  de- 
siring to  advance!  Established  northern  Illinois 
1,000  watt  independent  offers  guaranteed  monthly 
income  $400.  against  15  per  cent  commission,  pro- 
tected territory,  account  list.  Bonus,  paid  vaca- 
tion, sick  benefits.  Personal  interview  required. 
Give  training,  experience,  age.   Box  856A,  B«T. 

Salesman — experienced,  aggressive.  Salary  and 
commission.  Radio  station  near  New  York.  Car 
essential.     Box  63C,  B.T. 

Sales  manager  for  Illinois  daytimer,  single  sta- 
tion market,  future  general  manager  for  demon- 
strated ability.  Experienced,  promotion  con- 
scious, personable  fellow  desiring  permanency, 
excellent  return  for  results.  Immediate — full 
details.    Box  72C,  B.T. 

Salesman:  Single  station  market  with  good  po- 
tential for  aggressive  man.  Give  details  in  first 
letter;  J.  I_.  Brownell,  Manager,  WENT,  Glovers- 
ville,  N.  Y. 

Experienced  radio  salesman  who  knows  how  to 
use  BAB  material  and  is  not  afraid  of  new  tv 
"commission."  Salary  plus  ascending  commis- 
sions up  to  25%.  Mail  complete  background  to 
Robert  M.  Peebles,  WKNY,  Kingston,  New  York. 

Announcers 

Experienced  announcer  capable  of  doing  emcee 
work  and  delivering  selling  commercials  on  radio 
and  tv.  Box  717A,  B-T. 

5  kilowatt  am-tv  net  station  in  midwest  has 
immediate  opening  for  top  quality  staff  an- 
nouncer, chance  for  tv  in  future  send  qualifica- 
tions, disc  to  Box  908A,  B.T. 

Southern  Michigan  1000  watt  station  needs  two 
announcers  immediately.  One  should  be  news- 
man. Previous  commercial  experience  necessary. 
First  letter  should  state  experience  and  starting 
salary  expected.  Good  future  with  a  top,  live- 
wire  group.   Box  983A,  B.T. 

CBS  station  in  large  metropolitan  area  of  N.  E. 
Pennsylvania  seeks  experienced  versatile  an- 
nouncer for  radio-tv.  No  drifters.  Send  de- 
tailed resume,  references  and  picture.  Box  48C, 
B-T. 

Minnesota   station   wants   first   class  engineer- 
announcer  able  to  sell  time.    Good  salary  plus 
-commission.    Box  84C,  B.T. 

?  experienced  announcers  for  24  hours  operation. 
Network  station.  Contact  Dr.  F.  P.  Cerniglia, 
KLIC.  Monroe,  Louisiana.  Ideal  working  condi- 
tions. 

Ambitious  chief  engineer-announcer  to  take 
over  model  station,  paid  vacation,  medical  bene- 
fits, happy  crew,  housing.  We  need  you.  Tele- 
phonp  today  KPRK,  Livingston,  Montana.  


Announcer.  With  restricted  ticket.  Experienced 
man  only.  Music-news-sports.  Send  full  in- 
formation to:  J.  L.  Brownell,  Manager,  WENT, 
Gloversville,  N.  Y. 

Announcer  with  experience  for  central  Michigan 
independent.    WION,  Ionia,  Michigan. 

5  kw  fulltime  station  in  western  Michigan,  has 
opening  for  2  good  combination  men.  All  appli- 
cations considered.  Call  or  write,  John  Hunter, 
WKNK,  Muskegon.    Telephone  32-126. 

Midsouth  progressive  station  needs  announcer 
interested  in  all  phases  of  radio.  Contact  Man- 
ager, WNLA,  Indianola,  Mississippi. 

Announcer,  DJ.  Some  experience  preferred  but 
not  essential.  No  tapes  or  discs.  WPAC,  Patch- 
ogue,  N.  Y. 

Good  air  salesman,  experience  necessary,  excel- 
lent opportunity  in  metropolitan  market  for  right 
man.  Send  complete  resume  and  tape  to  Dick 
Lawrence,  Program  Director,  WPIK,  Alexandria, 
Virginia. 

1000  watt  daytime  needs  two  first  class  engineer- 
announcers.  $75.  per  week  to  start,  excellent 
working  conditions,  paid  vacations,  sick  leave. 
Send  tapes  (7V2  inches  per  minute)  to  WTIM, 
Taylorville,  Illinois. 

Experienced  staff  announcer  who  can  also  do 
play-by-play  sports.  Top  wages  and  chance  for 
advancement.  Opportunity  to  sell  if  you  desire. 
Linder  Group,  Box  393,  Willmar,  Minnesota. 

Combination  engineer-announcer  wanted  for  new 
station  going  on  the  air  in  McCamey,  Texas. 
Must  have  outstanding  announcing  ability.  Four 
hundred  dollars  per  month  for  right  man.  Send 
late  picture,  tape,  complete  information  to  Gene 
Hendryx,  Alpine,  Texas. 


Technical 


Assistant  chief  engineer.  Must  have  at  least  ten 
years  radio  service  work  and  five  years  fm  broad- 
cast experience.  Send  full  particulars  first  letter. 
Write  Box  34C,  B-T. 

Chief  engineer  for  major  eastern  market  in- 
dependant  radio  station.  Excellent  opportunity 
for  qualified  man  with  electronical  engineering 
degree  and  equipment  experience.  Send  resume 
of  background  and  experience  to  Box  37C,  B-T. 

Cadet  engineer  EE,  1st  phone  recent  graduate, 
with  communications  or  equivalent  background. 
Midwest.    Box  65C,  B.T. 

Maintenance  engineer,  first  phone,  $300.  Wire 
collect  Ken  Gilmore,  KGBC,  Galveston,  Texas. 

Combination  man,  first  phone  with  car.  5  kw 
regional  $75.00  weekly.  Forty  hours.  Call  col- 
lect 31336,  KJAY,  Topeka,  Kansas. 

Engineer-announcer.  1st  class  ticket.  Mainte- 
nance and  some  announcing.  Send  full  informa- 
tion to:  J.  L.  Brownell,  Manager,  WENT,  Glovers- 
ville, N.  Y. 

First  phone  engineer-announcer  ready  for  posi- 
tion as  chief.  Good  opportunity.  Apply  im- 
mediately. WHIT,  New  Bern,  North  Carolina, 
Phone  4450. 

First  phone  transmitter  operator,  WSYB,  Rutland, 
Vermont. 

Production-Program m ing,  Oth ers 

Am-tv  station  needs  writer.  Versatile  idea  man 
familiar  with  production.  Able  to  write  solid 
selling  copy.  Send  background,  data,  refer- 
ences, samples  to  Box  986A,  B.T. 

Top  midwest  am  and  tv  station  wants  two  top- 
notch  continuity  writers — one  for  tv  and  one 
for  am  with  chance  to  work  into  tv  station  in 
great  expansion  program  with  excellent  staff 
and  working  conditions.  Paid  vacations,  hos- 
pitalization free,  excellent  opportunity  for  stable, 
experienced,  willing  individuals.  Send  complete 
info  and  sample  copy  in  first  letter,  plus  salary 
requirements.     Box   15C.  B.T.  p 


$60.00-$70.00  per  week  for  45  hours  of  good  copji 
writing.  Off  from  noon  every  Saturday  until 
8:00  A.M.  each  Monday.  Medium  size  down;: 
state  Illinois  city.  Send  copy  samples  and  ref : 
erences.    Box  93C,  B.T. 

Am-tv  station  needs  writer,  versatile  idea  mai 
familiar  with  production  to  write  solid  sellint 
copy  for  growing  midwest  station.  Opportunitji 
to  work  into  tv.  Well  paying  position  with  reg 
ular  salary  increases.  Three  weeks  paid  vaca; 
tion.  Send  samples,  data,  references  to  Bo:, 
99C,  B.T. 

Traffic  director  with  bookkeeping  experience 
Voice  for  air  work,  but  not  necessary.  Sentf 
full  information  to:  J.  L.  Brownell,  Managen 
WENT,  Gloversville,  N.  Y. 

Commercial  copywriter,  or  writer-announce!" 
write  or  call  John  Wilson,  WFLO,  Farmville,  Vir> 
ginia. 

Newsman,  experienced,  reporting  and  writin: 
news.  40  miles  from  New  York.  Attractive  sal' 
ary.    WLNA,  Box  188,  Peekskill,  New  York. 


Television 


Salesmen 


Need  experienced  tv  salesman  excellent  oppor" 
tunity  for  real  producer.  Box  719A,  B.T. 


Excellent  opportunity  for  aggressive  television 
salesman  in  midwest  market  of  half  milliot 
Sales  manager  potential  wire  or  write  Box  36C 
B«T. 

Outstanding  vhf  installation  seven  months  ol 
has  opening  for  experienced  hard  working  t 
salesman.  Unusal  opportunity.  Exclusive  ter 
ritory.  Contact  Richard  Nason,  Manager,  WBKZ3 
TV,  Battle  Creek,  Michigan. 

Technical 

,  _  1 

RCA  tv  studio  camera  control  operator.  Muf 
have  at  least  two  years  commercial  experienci' 
Send  full  particulars  first  letter.  Write  Box  350 
B-T. 


Microwave-vhf  maintenance,  1st  phone  preferred 
two  years  communications  or  equivalent  experj 
ence  required.  Midwest,  must  be  available  a 
hours  daily  and  willing  to  be  away  from  horn, 
part  of  every  week.    Box  64C,  B.T. 

Production-Programming,  Others 

Continuity  writer,  progressive,  expanding  tv  sts. 
tion  in  major  West  Virginia  market  needs  capabl 
continuity  chief.  Send  full  particulars,  phot 
sample  copy  first  letter.    Box  86C,  B.T. 

 ■ 

Tv  director.  Top  commercial  station  in  majc. 
midwest  market  has  opening  for  director  wit, 
ability  and  experience  in  all  phases  of  directirr 
television  programs.  Replies  will  be  held  f 
strict  confidence.  Write  in  detail  to  Box  94C,  B.I 

Situations  Wanted 

Managerial 

Available  as  general  manager  or  commercij' 
manager  am  station.  Prefer  large  market  ■: 
possible.  Willing  to  discuss  any  offers.  Contac- 
H.  Tom  Morris,  P.  O.  Box  212,  Siler  City,  Norts 
Carolina. 

Successful  manager  with  solid  management  an 
sales  experience,  regional,  national  and  Iocs 
Presently,  past  several  years  general  manag« 
outstanding  regional  affiliate.  Seeking  static" 
with  television  possibilities,  management  and/c 
sales.  Mature,  family  man  with  best  local  ar 
industry  references.    Box  42C.  B-T. 

Manager.  Bottom  to  top  background  all  phas( 
of  radio.  Extensive  experience.  Strong  on  sale 
Don't  want  desk  job.  Can  move  now.  Mat 
offer.  Had  station  in  south  and  north.  Be 
44C,  B-T. 

Manager — available  due  to  tv  merger.  18  yeas 
broadcasting  experience,  managerial  since  194, 
You  have  never  seen  finer  references.  Sale 
programming,  promotion,  FCC  matters  all  hai 
died  expertly.  Dependable  family  man  desirirn 
permanency.  Experienced  both  network  and  ii 
dependent,  interested  any  size  market  in  ar 
area  where  imagination,  showmanship,  loyal' 
and  hard  work  will  pay  off.  Don't  pass  this  v 
because  you  think  I'd  be  too  high-priced;  re;, 
sonable  salary  plus  incentive  will  buy  topnotc 
management.    Box  68C,  B-T. 

Manager  with  twenty  years  in  radio  seeks  mar 
agement  of  established  outlet,  or  will  get  ne' 
station  on  the  air  with  both  administrative  ari 
technical   know-how.     Box   85C.  B.T.  


ition  manager  with  ability  to  operate  success- 
.{Sf-'l  station  is  looking  for  real  opportunity  to 
pduce.    Highly  experienced  in  sales,  program 
d  general  operational  duties.    Not  afraid  of  tv 
radio  competition  in  good  market.  Contact 
Ax  98C,  B.T. 


'■'  ill! 


Situations  Wanted — (Cont'd) 


Situations  Wanted— (Confd) 


Situations  Wanted— (Cont'd) 


inager  for  small  station  or  television  sales. 
Eht  years  radio,  small  and  large  markets.  Fres- 
hly commercial-manager  CBS  affiliate.  Box 
-  B.T. 


Salesmen 


Senjjiorts  director-salesman,  top  record,  recom- 
ibndations.  Seeks  position  with  future,  as  either 
j  combination,  with  reliable  radio  or  television 
leration.    Box  32C,  B'T. 

I  __  


Vii  |Vo  years  experience  with  topnotch  New  Eng- 
jad  network  radio  station.   Presently  employed, 
ea  man,  ambitious.   Also  strong  on  copy.  Col- 
tee  graduate.    Wish  to  locate  around  Boston. 
■  >x  33C,  B'T. 

kperienced  salesman  15  years  in  radio.  Sales 
bong  point.  250  to  5,000,  daytime,  indies,  net- 
brk.  Prefer  midwest.  Single,  available  first 
j  year.  Like  to  work.  Believe  in  long-term 
ntracts.  Shall  accept  first  good  offer,  this 
jonth.    Box  53C,  B.T. 

pmmercial  manager-salesman  with  long  and 
fccessful  record  would  like  to  change  location 
«d  join  progressive  station  staff.  Write  Box 
iC,  B.T. 


Announcers 


,.  >ung  reliable  negro  DJ.  Experience,  operate 
1|S  ™  tard,  produce,  tape,  references.   Box  991A,  B.T. 


hnouncer:  Disc  jockey  and  newscaster.  Broad- 
j-isting  school  graduate!  Very  conscientious  and 
Spendable.    Korean  veteran,  single,  will  travel! 
rjenXecord  on  request!    Box  30C,  B*T. 


:  K 


(erred  6 
aperi 
ible  2 
honii  i 


h  * 
apabl 
photo ) 


.ajo 

;  Kill 

rectia 
eld  ii  j 

:,  b.tj 


lot:  'I 


inouncer,  some  experience;  broadcasting  school 
aduate,  can  write  copy;  available  immediately. 
>x  2C,  B.T. 


ews.  Mature,  experienced  newsman  desires  to 
locate  with  established  radio  and/or  tv  station, 
ot  a  legman  but  experienced  news  editor,  writ- 
fg  and  delivering  several  newscasts  daily.  Can 
aluate  and  analyze  local,  national  and  world 
£ws.  Pleasant,  distinctive  voice.  Good  public 
beaker,  active  in  civic  affairs.  Can  send  tape 
fid  photo  immediately.    Box  38C,  B'T. 


ive  wire  morning  man.  Friendly  manner.  Four 
;ars  experience.  Also  news  and  sports.  Vet- 
an.  Married.  Desire  permanent  location, 
ox  40C,  B'T. 


nnouncer;  news,  sports  specialist,  13  years  back- 
"ound.    Desires  position  northeast.    Box  43C, 
T. 


inging  DJ;  sportscaster.  Can  also  write  and 
reduce.  Currently  employed.  Seeks  position 
ith  Pacific  Coast  station.  References.  Box 
iC,  B»T. 


xperienced  announcer.  Control  board  operator, 
trong  news.  DJ  ad-lib.  Prefer  eastern  sea- 
oard  area.   Box  49C,  B.T. 


taff  announcer,  over  three  years  experience, 
nows  board  work,  presently  in  east  but  prefers 
exas.    Box  50C,  B.T. 


MX ) 

Noil  '(teady,  pleasing  voice,  excellent  radio  college 
ducation.    Little  experience  most  phases  radio, 
bme  tv  production.    Interests  news  and  farm. 
( ^onsider  selling.    Prefer  west,  southwest,  north- 


test.    Box  51C,  B.T. 


innouncer,  3V2  years  experience,  first  class  tick- 
It  desires  good  staff  or  DJ  spot.    Box  58C,  B.T. 


'en  years  radio-tv  sportscasting.  Strong  on  all 
lay-by-play  sports,  commercials.  Now  employed 
sports  director  large  competitive  midwest  tv 
phasi  Market.  Looking  for  radio  or  tv  outlet  strong 
s»f  ,a  sports  coverage.  Soon-to-be  married.  Box 
JI"  !3C,  B.T. 


op  flight  sportscaster,  deejay,  newscaster.  Pres- 
ntly  employed,  desires  better  pay.  Permanent 
osition.  Sports  situation.  Highest  references. 
iVthlete  background,  education,  veteran.  Fam- 
SaieMy.  Box  75C,  B.T. 
ban  q 


sirin  ivnnouncer.    Limited  experience,  high  potential. 
%ood  baritone  voice,  station  staff,  news,  sports, 
[pmmerecials.    Capable,  reliable,  married,  travel 
r  permanent  connection.    Box  77C,  B.T. 


■alii 


Jxperienced  play-by-play  announcer  desires  po- 
otc  'ption  with  sports  minded  station.    Top  refer- 
rces.    Married.    Veteran.    Box  78C,  B.T. 


ianliknnouncer.  Relaxed  DJ,  news.  Employed  top 
ated  indie  midsouth  city  250,000.  Seeks  north  - 
ast  location.  College  graduate,  25,  veteran. 
!ox  83C,  B.T. 


Announcer — strong  DJ,  news,  sports,  good  ad-lib. 
Single.  Will  travel.  Tapes,  resume,  request. 
Box  88C,  B.T. 

Announcer — 26.  DJ  play-by-play  sports,  news, 
control  board.  Married.  Available  immediately. 
Box  89C,  B.T. 

Announcer-first  phone,  all  around  man  but  accent 
DJ.  Interested  in  sales  work  also.  Prefer  Cali- 
fornia. Will  appear  for  interview.  Box  92C,  B'T. 

Alert  announcer,  light  experience,  strong  DJ, 
news,  sports,  board,  single,  third  class  ticket. 
Disc,  tape  available  now.    Box  100C,  B.T. 

Hard  working  announcer  light  experience.  Strong 
DJ,  news,  sports,  board,  third  class  ticket,  avail- 
able now,  disc,  tape.    Box  101C,  B.T. 

Announcer  DJ,  good  resonant  voice.  Limited  ex- 
perience with  plenty  of  ambition  and  potential. 
Top  references,  will  travel.  Married,  resume, 
tape  upon  request.    Box  102C,  B.T. 

Ex-BBC  announcer — 2  years  American  experi- 
ence. Outstanding  personality  voice  but  not 
veddy  veddy  Bridish.  Can  run  board,  sales  ex- 
perience.   Box  104C,  B.T. 

Young,  sober,  exempt,  experienced.  Recent  east 
indie  station.  News,  DJ,  board,  available  imme- 
diately. Tape,  resume.  Charlie  Doll,  907  Clin- 
ton Street,  Hoboken,  New  Jersey.    HO.  4-9976. 


Announcer,  news,  DJ,  commercial.  Veteran,  will 
travel.  Disc  on  request.  T.  P.  Drew,  2300  Sawyer, 
Chicago,  Illinois. 

Conscientious  staff  announcer.  College  graduate, 
some  experience.  Operate  board.  Married, 
available  immediately,  consider  any  location. 
David  Hall,  101  Ellis,  Ashland,  Wisconsin.  Phone 
187-W. 


Announcer  control  board  operator,  reliable. 
Limited  experience,  desires  station  staff  connec- 
tion. News-DJ,  strong  on  commercials.  Single, 
draft  exempt.  Available  immediately.  Resume, 
tape,  references.  Tom  Jeffreys,  31-38  29  Street, 
Astoria,  N.  Y. 

Announcer,  DJ,  recent  Cambridge  graduate. 
Single,  ambitious,  personality,  love  music,  tape. 
Joseph  Marting,  1140  St.  Johns  Place,  Brooklyn 
13,  New  York. 


Hillbilly  DJ,  excellent  voice,  personality,  sales- 
manship, thorough  knowledge  country  music. 
Number  one  references.  No  other  like  him. 
Don  Owens,  704  Gilbert  St.,  Takoma  Park,  Mary- 
land.   Juniper  9-1120. 


Announcer-newscaster  original  DJ,  27,  smooth 
commercials,  sober,  reliable.  Limited  experi- 
ence. Varied  background  assures  strong  staff 
potential.  Travel,  resume,  tape.  Jim  Pietsch, 
Pietsch's  Gardens,  Peach  Lake,  Brewsters,  N.  Y. 

Announcer:  commercials,  news,  DJ,  sports,  board, 
resonant,  mature  voice,  veteran,  married,  third 
ticket,  sales  interest.  Will  travel,  tape.  Fred 
Ross,  289  Empire  Bldg.,  Brooklyn,  New  York, 
President  3-0549. 

Announcer,  experienced  all  phases.  Interested 
sales.  Prefer  east.  Tape,  data  on  request.  John 
Steger,  119-10,  235th  Street,  Cambria  Heights, 
Long  Island  11,  New  York.    Laurelton  8-6515. 

Experienced  newscaster,  vet,  sober,  now  em- 
ployed, family,  prefer  network  station  in  south- 
west, best  references,  Ed  Williams,  KDLK,  Del 
Rio,  Texas. 

Want  baseball,  college  sports  situation.  Now  cov- 
ering Big  Ten.  Also  experienced,  news,  music. 
College  graduate.  Available  late  February.  Bob 
Zenner,  WSIU,  Iowa  City,  Iowa. 

Desire  sports  announcing.  Minor  league  base- 
ball, university  basketball  and  football,  five 
years  experience,  university  journalism  graduate. 
Family  man.  7301  Marty  Drive,  Overland  Park, 
Kansas. 

Announcer  writer,  heavy  copy,  DJ,  race,  pop, 
sports,  news  gathering,  26,  well  traveled,  car, 
furniture.  1115  Sixteenth,  Port  Arthur,  Texas. 
3-2482. 

Technical 

Due  to  corporate  change,  chief  engineer  with 
combo  experience,  immediately  available.  North- 
west preferred.    Box  62C,  B.T. 

Engineer,  six  years  experience,  first  phone.  Avail- 
able immediately.  Prefer  southeast.  Box  73C, 
B'T.   ,  


First  phone  ticket.  Experienced.  Colored.  Avail- 
able January  18th.  J.  Allen,  Box  374,  Laurin- 
burg,  N.  C. 

Production-Programming,  Others 


Newscaster,  editor,  analyst,  writer.  Tops  on  lo- 
cal news.  Married.  Years  of  experience,  radio, 
theatre.  Prefer  northeast,  radio  or  tv.  Box  46C, 
B'T. 


Newsman.  Six  years  radio,  BA  degree,  wants 
fulltime  news;  now  DJ-news  combination.  State 
salary.    Box  55C,  B.T. 

Newswriter,  17  months  radio-television,  news- 
paper experience;  journalism  degree,  veteran, 
30.    Box  59C,  B.T. 

College  graduate,  now  announcing,  desires  posi- 
tion in  music  station,  preferably  classical  but 
taste  versatile.  Married,  conscientious.  Con- 
sider any  offer  and  location.    Box  60C,  B.T. 

Experienced  male  copywriter  seeks  challenging 
position.  Presently  employed;  present  salary 
$280.  Prefer  position  with  advertising  agency  in 
north  central  or  northeastern  U.  S.  Capable,  re- 
liable.   Can  write  copy  that  sells.   Box  61C,  B.T. 

News  editor — experienced  gathering,  writing, 
editing,  broadcasting  news.  Journalism  BS,  area 
U.P.  correspondent,  veteran,  family  man.  Pres- 
ently employed,  but  dead-ended  promotion-wise. 
Seek  radio/tv  employment  in  news  capacity. 
Box  66C,  B.T. 

Continuity  man  desires  position.  Prefer  Florida. 
Good  radio  background.  Limited  tv.  Box  74C, 
B.T. 

Experienced  woman;  tv-radio  traffic,  continuity, 
programming  manager.  South  preferred.  Desires 
permanent  position.    Write  76C,  B.T. 

Producer-director.  3  years  NBC  O&O-am.  1 
year  50  kw  independent,  2  years  agency,  pub- 
licity, etc.  25,  single,  4-F.  Want  am  and/or  tv. 
Box  90C,  B.T. 

News  or  production  position  desired  by  man  ex- 
perienced in  newspaper  and  advertising  fields. 
Two  years  college,  26.  Ray  Griffin,  1515  W. 
Monroe,  Chicago  7,  Illinois. 

Farm  director,  now  featured  on  18  programs  per 
week.  B.S.  in  agricultural  journalism  and  tech- 
nical agricultural.  Married.  Member  NATRFD. 
Want  permanent  post  with  5  kw  or  larger  sta- 
tion or  tv.    Box  213,  Beaver  Dam,  Wisconsin. 


Television 


Who  will  open  the  door  of  television  for  intelli- 
gent, imaginative,  seasoned  broadcasting  exec- 
utive? Nearly  two  decades  experience  all  phases 
radio,  eight  years  manager.  Extensive  academic 
preparation  for  tv  plus  management  part-time 
uhf  for  brief  period.  Finest  of  references.  Mar- 
ried, 35,  three  youngsters.  Any  area  in  any 
capacity.  Available  due  tv  merger.  Much  to 
offer  to  compensate  for  limited  tv  experience. 
Immediately  available.    Box  67C,  B.T. 


Managerial 


Tv  merger  makes  relocation  advisable  for  top 
reference,  economy-minded,  nationally  respected 
manager.  Will  welcome  opportunities  to  discuss 
your  present  or  future  needs  and  my  qualifica- 
tions. Not  above  accepting  lesser  capacity  with 
good  associates.  Twenty  year  successful  broad- 
casting background.    Box  331A,  B.T. 

General  or  commercial  manager.  Background 
includes  five  years  of  vhf-uhf  sales  and  admin- 
istrative experience  gained  in  three  of  country's 
top  competitive  markets.  Have  thorough  knowl- 
edge of  requirements  necessary  to  establish  a 
successful  operation.  Record  and  references  ex- 
cellent.   Box  IC,  B.T.  

Nationally  known  general  manager  tv  operation 
small  market  in  black  wants  larger  market  sta- 
tion, CP  or  operating.  Good  management  and 
sales  record.  Thorough  knowledge  costs,  staff, 
network  affiliations,  etc.  For  interview  Box 
5C,  B.T.  

Manager  experienced  in  launching  successful 
vhf  station  plus  solid  background  in  tv,  radio, 
ad  agency.  Excellent  contacts  coast  to  coast. 
Mature,  married.    Box  81C,  B.T. 

Salesmen 

Here's  a  good  salesman  not  hard  to  find.  Resigned 
GM.  job  midwest  NBC  station  14  months  ago. 
Now  with  industry,  want  back  in  radio  sales/ 
management  or  tv  sales.  Experienced  all  phases. 
Age  31,  married,  family,  best  references,  present 
earnings  $7,540.    Let's  talk  it  over.   Box  4C,  B.T. 

(Continued  on  next  page)  


Situations  Wanted  (Cont'd) 


Wasted  to  Bey 


Help  Wanted— (Confd) 


Account  executive — 15  years  experience  selling 
radio  and  television  in  highly  competitive  metro- 
politan markets.  Wants  to  represent  television 
film  producer  or  distributor  with  acceptable  film 
product.  Chicago  and  midwest  markets  pre- 
ferred.   Wide  sponsor  contacts.    Box  96C,  B.T. 


Announcers 


Announcer  available,  will  assist  in  training  tv 
CP'ers  all  phases  station  operation.  Box  69C,  B.T. 

Technical 

Holder  first-fone,  am  experience,  wants  tv  con- 
trol work  with  future.    Box  39C,  B«T.  

Tv  workshop  graduate,  studio  technician 
thoroughly  trained  at  camera,  video,  remotes 
and  film.  Draft  exempted.  Will  relocate.  Re- 
sume on  request.    Box  31C,  B»T. 

Production-Programming,  Others 


Film  director.  Can  handle  complete  film  room 
operations,  buying,  editing,  can  train  others.  Am 
also  top  projectionist.  6  years  in  film  industry. 
Now  employed,  seeks  live  wire  operation.  Box 
47C,  B«T.   

News  commentary  type-air  personality.  Mature 
world  traveler  with  international  background 
who  knows  radio  and  television  programming 
from  experience.  This  man  has  the  "man  of  dis- 
tinction" appearance.  Has  developed  his  own 
radio  and  tv  show  formats.  Excellent  public 
relations  personality  and  engaging  public  speak- 
er. Will  give  your  programming  distinctive  flavor 
which  cannot  be  duplicated  locally  or  by  the 
networks.  Unimpeachable  references.  His  serv- 
ices will  fit  a  modest  budget.    Box  71C,  B.T. 

Tv  producer-director  interested  in  relocating  in 
southwest.  Five  years  actual  tv  experience,  all 
phases,  film  director,  program  director,  etc. 
Presently  employed,  best  references.  Box  82C, 
B.T.   

For  Sale 


Stations 


Rocky  Mountain.  Indie.  250  watt.  Bills  $65,000. 
Asking  $42,500.    Box  41C,  B»T.  

1  kw  exclusive.  Upper  midwest  yearly  gross 
$52,000.     Asking  $40,000.     Box  79C,  B.T. 

Going  station— all  or  part  for  sale.  Near  New 
York  market.    Box  87C,  B.T. 


Equipment,  etc. 


General  Electric  3  kw  fm  transmitter,  4-bay  GE 
fm  antenna,  1%  inch  transmission  line,  Iso- 
coupler.  All  good  condition.  Will  sell  all  or 
separately.    Bargain.    Contact  Box  54C,  B.T. 

Slightly  used  3  complete  RCA  Universal  pickup 
kits,  M1-4875-G  also  two  extra  RCA  Universal 
pickup  heads.  50%  RCA  price,  KNEA,  Jonesboro, 
Arkansas. 

TJTC  3AX  Universal  equalizer  like  new.  First 
$150.  takes  it.    Box  729,  Glendale,  Calif. 

Gates  model  31-B.  Console  with  power  supply. 
In  good  condition.  A  bargain  at  $500.  KTRY, 
Bastrop,  La. 

For  sale!  Federal  10  kw  fm  transmitter;  Collins 
2  channel  console;  4  Fairchild  turntables  with 
V/L  arms;  Collins  limiter;  miscellaneous  racks, 
patching  and  equalizers;  3V&"  coax,  fittings  and 
isocoupler.  Chief  Engineer,  WCSI,  Columbus, 
Indiana. 

Tower  for  sale.  Bargain  for  immediate  sale,  Trus- 
con  tower  360  foot,  type  D-30,  triangular,  self- 
supporting,  with  lighting  system.  $5,000.  You 
dismantle.  Also  BTF-10B  10  kw  fm  transmitter. 
RCA  4-section  pylon,  4-ring  Collins  antenna  and 
400  ft.  3V8"  transmission  line.  Wire  or  write  Sta- 
tion WGH,  Newport  News,  Va. 

Cream  of  Wit  classifies  6,000  laughs  alphabeti- 
cally. Publisher,  Sebring,  Florida,  or  bookstores, 
$3.50.   

Commercial  crystals  and  new  or  replacement 
broadcast  crystals  for  Bliley,  Western  Electric, 
RCA  holders,  Conelrad  frequencies,  etc.,  fastest 
service.  Also  monitor  and  frequency  measuring 
service.  Eidson  Electronic  Co.,  Temple,  Texas. 
Phone  3-3901. 

Best  offer,  240  ft.  Truscon  self-supporting  tower, 
type  H-30  with  lights.  WOKY-TV,  704  W.  Wis- 
consin Avenue,  Milwaukee,  Wisconsin. 

Call  Letter  specialties — money  getting  promo- 
tions!  Write  RA-TEL.  Box  770,  Huntsvllle.  Ala. 


Stations 


Announcers 


Station  owner  with  years  of  successful  broad- 
casting experience,  wishes  to  buy  all  or  control 
of  medium  or  small  market  station  in  southeast. 
All  responses  will  be  held  in  strict  confidence. 
Box  56C,  B.T. 

Small  town  am  station.  Please  give  full  par- 
ticulars first  letter.    Box  57C,  B.T. 


Equipment,  etc. 


Former  fm  operators:  take  tax  loss;  sell  us  your 
station's  equipment.  We'll  both  save  money. 
Will  pay  up  to  $1,000.  for  right  package.  Send 
complete  list.    Box  80C,  B.T. 

One  Andrews  side  mount  four  bay  multi-V  fm 
antenna  for  88.1  megacycles.  If  interested,  re- 
ply immediately  to  Vernon  McKown,  New  Al- 
bany City  Schools,  New  Albany,  Indiana. 

Am  transmitter  250,  1,000  or  5,000.  Send  com- 
plete information.  William  Blizzard,  WMJM, 
Cordele,  Georgia. 


Miscellaneous 


FCC  operator  license  quickly.  Individualized 
instruction  by  correspondence  or  In  residence. 
Beginners  get  first  phone  in  8  weeks.  Guaran- 
teed results.  Free  brochure.  Write  Don  Gran- 
tham, 6064  Hollywood  Blvd.,  Hollywood.  Cali- 
fornia. 


Help  Wanted 


There's  always  an  opening  for  qualified  radio 
personnel  in  one  of  Oklahoma's  46  Radio 
Stations.  One  contact  covers  the  state.  Apply 
to — Guy  Farnsworth,  KCRC,  Enid,  Okla.,  Sec- 
retary,  Oklahoma   Broadcasters  Association. 


Salesmen 


LIVE  WIRE 
TIME  SALESMAN 

If  you  are  a  young  live  wire  time  salesman 
how  would  you  like  to  join  up  with  a 
progressive  organization  now  operating  4 
successful  am  stations?  We  are  interested 
in  an  aggressive  man  who  is  a  real  com- 
petitor and  wants  to  get  ahead  by  hard 
work.  You  will  be  working  in  the  largest 
market  in  the  south  under  the  supervision 
of  a  skilled  radio  sales  manager.  We  will 
guarantee  you  $350.  monthly,  expenses,  a 
percentage  of  your  sales,  and  a  yearly 
bonus.  If  you  do  a  good  job  you  will  have 
an  opportunity  to  move  up  in  our  rapidly 
expanding  organization.  Unless  you  are  a 
real  salesman  and  can  produce  results, 
don't  apply.  Send  complete  details,  in- 
cluding past  sales  figures,  references  and 
photo. 

Box  106C,  B«T 


HONOLULU,  HAWAII! 

Nation's  44th  city  market  needs  experi- 
enced TV  or  radio  time  salesman  with 
proven  sales  record  for  KULA-AM, 
Hawaii's  most  powerful  station  and 
KULA-TV  channel  4  (on  air  March  1st). 
This  is  a  permanent  position,  offering 
the  finest  year  round  climate,  and  excel- 
lent earning  possibilities  of  over  $10,000.  ! 
a  year.  Also  opportunity  for  later  sales  § 
management  in  expanding  operation.  j 
This  is  a  market  of  500,000  with  highest  j 
per  family  income  in  nation.  Man  we  are  | 
looking  for  is  between  25-35;  is  presently  | 
top  salesman  at  his  station;  and  is  earn-  I 
ing  between  $8,000.  to  $10,000.  in  market  i 
of  approximately  250,000  to  500,000  and  1 
knows  retail  sales  inside  and  out. 


Write  immediately  to  H.  B.  Larue,  Gen- 
eral Sales  Manager,  KULA— KULA-TV, 
Honolulu,  Hawaii.  Send  full  resume  first 
letter  and  picture.  Will  be  able  to  inter- 
view personally  in  January  mainland  trip. 


TOP  HILLBILLY  DISC  JOCKEY 

Only  top  rated  men  need  apply.  This  is  a 
position  in  a  tough  competitive  market  re- 
quiring a  versatile  man  who  knows  western 
and  hillbilly  music.  Must  have  originality, 
humor  and  that  certain  touch  which  appeals 
to  the  common  folk.  Must  be  able  to  hit  a 
commercial  hard  and  sell  it.  Showmanship  is 
important  and  above  all  you  must  be  able 
to  build  and  maintain  a  high  Hooper  rating. 
You  can  earn  big  money  if  you  have  what  we 
want.  You  will  be  paid  a  base  salary,  talent, 
commissions  and  a  bonus.  You'll  have  an  op- 
portunity to  hit  the  nearby  towns  for  personal 
appearances.  If  you  are  wide  awake  and 
have  a  keen  fresh  approach  and  want  to 
work  on  a  5  kw  fulltime  independent  in  a 
top  Texas  market  of  over  600,000  this  is 
your  big  chance.  You'll  be  supported  with 
promotion  and  advertising.  If  you  can  play 
a  guitar  and  sing  your  opportunity  is  even 
greater.  Write  full  and  complete  details  in- 
cluding photo  but  no  disc.  If  we  are  inter- 
ested you'll  hear  from  us. 

Box  105C,  B*T 


NEGRO  DJ'S 
EARN  MORE  MONEY 

HOW  WOULD  YOU  LIKE  TO  JOIN  A  SUCCESSFUL 
ORGANIZATION  WITH  A  LONG  RECORD  OF 
HIGH  PAY  AND  FAIR  TREATMENT  TO  ITS  NA- 
TIONALLY FAMOUS  NEGRO  DISC  JOCKEYS.  WE 
ARE  EXPANDING  OUR  ORGANIZATION  AND 
REQUIRE  THE  FOLLOWING: 

1.  Negro  frantic  type,  blues  and  jive. 

2.  Negro  spiritual  and  gospel  smooth  type. 

3.  Negro  blues  singer,  guitar  player,  show- 
man. 

4.  Negro  woman  for  spiritual  gospel  and 
hpmemaker  show.   Good  personality. 

IF  YOU  ARE  THE  RIGHT  PERSON  YOU  WILL  BE 
HEAVILY  PROMOTED  ON  A  NATIONAL  LEVEL. 
GOOD  BASE  PAY,  TALENT,  COMMISSIONS,  AND 
YEARLY  BONUS.  WRITE  FULL  DETAILS,  EDU- 
CATION, EXPERIENCE,  AND  SEND  DISC  AND 
PHOTO. 

APPLY  BOX  107C,  B»T 


TOPFLIGHT 
NEWS  ANNOUNCER 

.  .  .  who  can  edit,  write,  to  ultimately  direct 
news  operation  of  big  city  radio  station. 
Salary  open.  If  you  are  steady  and  looking 
for  that  big  chance  with  one  of  the  country's 
leading  news  stations,  send  tape  and  resume 
to  P.  O.  Box  218,  Cleveland,  Ohio. 

— j — —  — — — — imp—  — r—w  wwi — mm 

Production-Programming,  Others 


ASSISTANT  RESEARCH 
PROMOTION  DIRECTOR 

in  New  York  office  of  leading  television 
network.  Needs  basic  knowledge  of  radio 
and  television  research  techniques  with  abil- 

►  ity  to  write  and  deliver  sales  presentations. 
Salary  $125.  per  week.   Write  Box  B*T  687, 

►  221  W.  41st  St.,  N.  Y.  36,  N.  Y. 

 hikAAMJkS^^A^AAA^m 


Help  Wanted— (Confd) 


RADIO-TV  WRITER 

9  handle  scripts,  arrange  science  pro- 
rams  for  New  York  public  relations 
jffice;  some  knowledge  of  science  essen- 
mal.  American  Chemical  Society,  News 
ervice,  60  East  42nd  St.,  New  York  17, 

U— — —————— 


Television 


Announcers 


WANTED 

TV  ANNOUNCER 

Mature,  experienced 

The  man  we  want  is  ready  to  settle 
down.  Furnish  tape,  photo,  kine  or 
film  if  available.  Good  salary,  but 
send  your  salary  requirements. 

Live  and  work  in  Beautiful 
Colorado  Springs 

Write  today  to  Pgm.  Dir. 
KKTV,  Colorado  Springs,  Colo. 


Technical 


ollege  graduate.  Radio  engineer  with  knowledge  and 
ixperience  in  tv  for  uhf  lisensee.  Excellent  oppor- 
unity  for  thoroughly  trained  and  competent  young 
nan.  Give  step-by-step  story  of  record,  references  and 
tarting  salary  expected.  This  position  is  open  at 
ince.  Station  is  being  constructed  immediately. 
.iox  I03C,  B.T. 


Situations  Wanted 


Salesmen 


!f  you  are  interested  in  an  experienced 
•eliable,  sales-promotion  man,  and  you 
lave  something  good  to  offer,  perhaps  we 
bould  get  together.  I  would  appreciate 
finy  details  that  you  would  care  to  write 
fhat  could  lead  to  a  personal  discussion. 
|Am  presently  employed — have  excellent 
Reason  for  desiring  change.  $500  mini- 
mum. Box  52C,  B.T. 


-*»- 


<VM  NUMBER  1  SALESMAN 
>0  KW  NETWORK  STATION 
ONE  OF  TOP  5  MARKETS 

RESPONSIBLE  FOR  27%  OF 

STATION'S  BILLING 
REP  EXPERIENCE  SELLING 
ALL  MAJOR  MARKETS 

MANAGEMENT  EXPERIENCE 
|  GOOD  PROGRAMMING  BACKGROUND 
32  YEARS  OLD,  MARRIED 
WANT  TO  LOCATE  IN  SALES- 
MANAGEMENT  POSITION  WITH 
COMBINED  AM-TV  OPERATION 
IN  SUBSTANTIAL  MARKET 
BOX  91C,  B.T. 


Situations  Wanted— (Cont'd) 


Production-Programming,  Others 


PROGRAM  MANAGER 

Ground  Floor  to  Penthouse  .  .  .  trained  in  local 
and  net  operation  .  .  .  Qualified  by  experience 
to  handle  any  job  in  the  house.  Have  recently 
assembled  one  operation.  Want  a  change  in 
climate  and  deal.    Box  109C,  B.T. 


Television 


Managerial 


TV  GENERAL  MANAGER 
AVAILABLE 

Have  sold  my  interest  in  major  TV  station  and  am 
resigning  as  General  Manager,  March  I.  Family  man 
in  early  40's  with  over  20  years'  broadcasting  experi- 
ence. Excellent  administrator.  Top  sales  record.  Na- 
tional reputation.  For  interview,  write  Box  HOC,  B-T. 


Production-Programming,  Others 

PROGRAM  DIRECTOR 

As  a  general  manager  I  believe  that  this  man  whom  we 
hired  as  tv  program  director  but  cannot  use,  due  to  a 
change  in  tv  plans,  deserves  highest  possible  recom- 
mendations. He  has  been  PD  at  an  eastern  vhf  station 
for  four  years.  Creative  writer  and  director,  popular 
on-air  personality.  Expert  in  community  relations.  Radio, 
newspaper  background.  Available  for  immediate  inter- 
view. Write  me  for  further  information.  I'm  general 
manager  of  a  successful  am   property.    Box  3C,  B«T. 


For  Sale 


Stations 


FOR  IMMEDIATE  SALE  DUE  TO  TV  MERGER 
Very  desirable  full-time  wide  coverage  low  fre- 
quency AM  station  in  3-station  Middle  Western 
market,  having  in  excess  of  100,000  population 
in  the  metropolitan  area.  Grossing  $175,000. 
annually  with  attractive  net  earnings. 

WIRE  OR  WRITE  TO  BOX  864A,  B.T. 


ANNOUNCING   THE  OPENING 
□  F  A   BROKERAGE  DFFICE 
IN   THE  SOUTH 
TO    SERVE  THE  SOUTH 

PAUL  H.  CHAPMAN 

RADIO    AND    TELEVISION    STATION  BROKER 
4CM     GEORGIA    SAVINGS    BANK  BUILDING 

Q4    PEACHTREE    STREET    N.  W. 
ATLANTA,  GEORGIA 

LAMAR  Z036 
LISTINGS    AND    INQUIRIES  INVITED 


For  Sale— (Cont'd) 


Equipment,  etc. 


TOWER   FOR  SALE 

We  have  a  Truscon  286  foot  Type  D-30,  tri- 
angular, self-supporting  non-insulated  radio 
tower.  It's  dismantled,  and  is  in  excellent  shape. 
Lighting  included.  Here's  a  chance  to  save  some 
real  money.  Contact  Chief  Engineer,  WFBR, 
Baltimore,  Maryland. 


^iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii^ 

I  f  OR  SALE  I 

I  1  RCA  TTU-1B  1  kw  uhf  Trans-  | 

=  mitter  including: 

|  2  sets  of  crystals,  § 

|  1  set  of  operating  tubes,  fil-  E 

=  terplexer,  and  I 

E  1  TTC-1B  Control  Console.  I 

|  1  RCA  TFU-24BMS  Antenna,  | 

|  10  kw,  gain  24.  1 

E  1  RF  load  &  wattmeter.  § 

s  Equipment  now  tuned  for  Chan-  j§ 

|  nel  36.  | 

=  Complete  package  can  be  tuned  § 

i  from  Channels  31-50.  f 

1  Available   around   January    1,  1 

|  1954.  | 

=  We  can  save  you  money  on  this  = 

H  equipment  which  has  been  in  E 

E  operation  since  October  25,  and  E 

=  which  is  up  for  sale  because  we  E 

E  are  installing  a  twelve  kilowatt  E 

E  transmitter.  E 

|  Call  or  write  KSTM-TV,   St.  | 

=  Louis  for  details.  = 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii 
Employment  Services 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive   Personnel    for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Frazier 
TV   <fr    Radio   Management  Consultants 
708   Bond   Bldg..   Washington   5,   D.  C. 


3L1 


PERSONNEL  PROBLEMS? 

We  render  a  complete  and  confidential  service 
to  Radio  &  TV  Stations  (near  and  far)  as  well 
as  Program  Producers. 

Griffin  &  Culver  Personnel  (Agency) 
280  Madison  Ave.,  New  York,  N.  Y.  ORegon  9-2690 
Paul  Baron,  Dir.,  Radio  TV  and  Film  Div. 
Resumes    welcomed    from    qualified  people. 


Miscellaneous 


THE  BEST  IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

white     call  wate 
J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Bex  2432,  Tel:  4-2115,  Go.tenie,  N.  C . 


Watts 

-Directional  E.  R.  P. 


Now  being  poured  in  to  the  close-in  metropolitan  area  to  fill  all  nulls  and  to  give  super  power  reception 
to  apartment  houses,  tall  buildings,  etc.  in  all  directions.  214,000  watts  E.  R.  P.  now  beamed  to  the 
surrounding  area. 


Power-Packed  "Big  Mo"  is  a  Big  Value  Buy  Because: 
600-foot  Tower  Centrally  Located 
Near  Forest  Park    [N  St.  Louis 
ABC-CBS  Network  Shows 


H-R  TELEVISION  INC 


Phone,  wire  or  write 


NEW  YORK  •  CHICAGO  *  SAN   FRANCISCO  »  LOS  ANGELES 


C  HA  NNEL     36  SAINT  LOUIS 

AFFILIATED  WITH  AMERICAN  BROADCASTING  COMPANY  AND  RADIO  STATION  KSTL 
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Broadcasting   •  Teleca 


FOR  THE  RECORD 


ELESTATUS® 


Jan.  18,  1954 


Stations  on  the  Air  With  Market  Set  Count 
id  Reports  of  Grantees'  Target  Dates 

jtor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  commercially 
I  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  com- 
ircial  programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
Ictive  set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
larate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
put  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B»T  estimate. 
Itions  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

mingham— 

IVABT  (13)  CBS,  ABC,  DuM;  CBS  Tv  Spot 
I  Sis.;  225,000 

WBRC-TV  (6)  NBC;  Raymer;  184,300 
VJLN-TV  (48),  12/10/52— Unknown 
VSGN-TV  (42),  12/18/52— Unknown 
featur — 

VMLS-TV  (23)  12/26/52-2/1/54 
kbile — 

IV ALA-TV  (10)  ABC,  CBS,  NBC;  Headley- 
!  Reed;  39,900 

WKAB-TV  (48)  CBS,  DuM;  Forjoe;  44,850 
Intgomery — 

WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Tay- 
i  lor;  20,100 

Montgomery  Bcstg.  Co.  (12),  Initial  Decision 
I  10/7/53 

ARIZONA 

esa  (Phoenix) — 

fCTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 
I  78,000 
loenix — 

IKOOL-TV  (10)  Hollingbery;  78,000 
|KOY-TV  (19)  Blair;  78,000 

IKPHO-TV  (5)  ABC,  CBS,  DuM;  Katz;  78,000 
icson — 

|KOPO-TV  (13)  CBS,  DuM;  Forjoe;  18,100 
KVOA-TV  (4)  NBC;  Raymer;  18,100 
una — 

KIVA  (11)  DuM;  Grant;  17,900 
ARKANSAS 

brt  Smith — 

iKFSA-TV    (22)    ABC,    NBC,   DuM;  Pearson; 
,  18,500 
ittle  Rock— 

KARK-TV  (4)  NBC;  Petry;  6/18/53-4/1/54 
KETV  (23),  10/30/53-Unknown 
KRTV  (17)  CBS,  DuM;  51,000 
ne  Bluff— 

KATV  (7)  Avery-Knodel 

CALIFORNIA 

ikersfield — 

KERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 
74,925 

KAFY-TV  (29)  ABC,  DuM;  Forjoe;  49,600 
?rkeley  (San  Francisco) — 
KQED  (*9),  7/24/53-January  '54 
lico — 

KHSL-TV  (12)  CBS,  NBC;  Grant;  27,840 
arona — 

KCOA  (52),  9/16/53-Unknown 
ureka — 

KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair 
resno — ■ 

KBID-TV  (53)  Meeker;  8/12/53-January  '54 
KJEO-TV  (47)  ABC;  Hollingbery;  81,850 
KMJ-TV  (24)  CBS,  NBC;  Raymer;  79,147 
los  Angeles — 

i  KBIC-TV  (22),  12/10/52-Spring  '54 

i-KECA-TV  (7)  ABC;  Petry;  1,734,582 

j-KHJ-TV  (9)  H-R;  1,734,582 

l-KLAC-TV  (13)  Katz;  1,734,582 

fKNBH  (4)  NBC;  NBC  Tv  Spot  Sis.:  1,734,582 

j-KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,734,582 

l-KTLA  (5)  ABC;  Raymer;  1,734,582 

►  KTTV  (11)  DuM;  Blair;  1,734,582 

rKTHE  (»28) 

lerced — 

KMER  (34),  9/16/53-Unknown 
lonterey — 

'•■  KMBY-TV  (8)  CBS;  Hollingbery;  190,212 
facramento — 

1  KBIE-TV  (46)  6/26/53-Spring  '54 
I-  KCCC-TV  (40)  40,000 

'  McClatchy   Bcstg.    Co.    (10),    Initial  Decision 

U/6/53 
"alinas — 

f  KSBW-TV  (8)  CBS,  NBC;  Hollingbery;  190,212 
isan  Bernardino — 

{  WTO-TV  (18),  11/6/52-Unknown 
Orange  Belt  Telecasters  (30),  Initial  Decision 
9/18/53 
Ban  Diego— 

KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  206,382 
KFSD-TV  (10)  NBC;  Katz;  206,382 
Efliot  Cushman  (21),  12/23/53-Unknown 


San  Francisco — 
KBAY-TV  (20),  3/11/53-February  '54  (granted 
ST  A  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  812,150 

►  KPIX  (5)  CBS,  DuM;  Katz;  812,150 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  812,150 
KSAN-TV  (32)   McGillvra;  4/29/53-2/15/54 

San  Jose — 

KVIE  (48),  6/17/53-October  '54 

Standard  Radio  &  Tv  Co.  (11),  Initial  Decision 
11/18/53 
San  Luis  Obispo — 

►  KVEC-TV  (6)  DuM;  Grant;  60,568 
Santa  Barbara — 

►  KEYT    (3)    ABC,    CBS,  NBC,   DuM;  Holling- 

bery; 413,827 
Stockton — 

►  KTVU  (36)  Hollingbery 

Tulare  (Fresno) —  • 

KCOK-TV  (27)  DuM;  Forjoe;  95,000 
Yuba  City— 
KAGR-TV   (52),  3/11/53-Unkonwn 
COLORADO 
Colorado  Springs — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

37,604 

►  KRDO-TV  (13)  NBC;  McGillvra;  31,000 
Denver — 

►  KBTV  (9)  ABC,  CBS;  Free  &  Peters;  180,825 
KDEN  (26),  7/11/53-Unknown 

►  KFEL-TV  (2)   NBC;  Blair;  180,825 

►  KLZ-TV  (7)  CBS;  Katz;  180,825 

►  KOA-TV  (4)  NBC;  Petry;  180,825 
KRMA-TV   (*6),  7/1/53-1954 

Grand  Junction — 

KFXJ-TV  (5)  Holman;  3/26/53-May  '54 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  38,000 

►  KDZA-TV   (3)   McGillvra;  40,000 

CONNECTICUT 

Bridgeport — 

WCTB  (*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  50,117 
WSJL  (49),  8/14/52-Unknown 

Hartford — 

WEDH    (*24),  1/29/53-Unknown 
WGTH-TV    (18),  10/21/53-Unknown 

New  Britain — 

►  WKNB-TV  (30)  CBS,  DuM;  Boiling;  137,063 
New  Haven — 

WELI-TV  (59),  H-R;  6/24/53-Summer  '54 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

635,190 

WNLC-TV    (26)  12/31/52-Unknown 
Norwich — 

WCTN  (*63),  1/29/53-Unknown 
Stamford — 

WSTF   (27;,  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Rambeau;  94,500 

DELAWARE 

Dover — 

WHRN   (40),  3/11/53-Unknown 
Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  184,762 
WILM-TV  (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  580,000 

►  WNBW  (4)  NBC;  NBC  Spot  Sis.; '  581,373 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 

►  WTTG   (5)   DuM;  Blair;  559,000 

FLORIDA 

Clearwater — 
Pioneer  Gulf  Tv  Bcstrs.   (32),  12/2/53-March 
'54 

Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  86,000 

►  WITV  (17)  DuM;  Taylor 
Fort  Myers — 

WINK  (11)  Weed;  3/11/53-2/1/54 
Jacksonville — 

►  W.THP-TV  (36)  Perry 

►  WMBR-TV   (4)   ABC,   CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  194,340 
WOBS-TV   (30)   Stars  National;  8/12/53- April 
'54 


TU  I  yUUU 


WFBM-TV's 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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A-TV 

Covers  the  prosperous 
Keokuk,  Iowa 
Hannibal,  Missouri 
Quincy,  Illinois 
Area 

There  are 

129,405 

Families  Unduplicated 
by  service  from 
any  station  outside 
KHQA-TV's 
Class  B  Contour 
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|  now90,223 


TELEVISION  HOMES 

in  KHQA-TV's 

100  mv/m  CONTOUR 

Exclusive  CBS  and 
DuMont  Television  Outlet 
For  Keokuk-Hdnnibal-Quincy 
Area 
You  need 

KHQA-TV— Channel  7 

to  cover  this  market 

Represented  by 
WEED  TELEVISION 
Chicago,  New  York,  Detroit, 
Atlanta,  Boston,  Hollywood, 
San  Francisco 

Tower 

886  Feet  above  Average  Terrain 
12  Bay  RCA  Antenna 
36.3  KW  ERP  Now 
316  KW  ERP  CP 

For  availabilities  write: 

WALTER  J.  ROTHSCHILD 
National  Sales  Manager 


■  §b'5TAII0NS 

QUINCY,  ILLINOIS 
Affiliated  with  WTAD-AM-FM 


Miami — ■ 

WMIE-TV   (27),  12/2 /53-Unknown 
WTHS-TV    (*2),    11/ 12/ 53 -Unknown 

►  WTVJ    (4)    ABC,   CBS,   NBC,   DuM;    Free  & 

Peters;  226,000 
Miami-Biscayne    Tv    Corp.    (33),  12/9/53-Un- 
known 
Orlando — 

WDBO-TV  (6)   CBS;  Blair;  10/14/53-April  '54 
Panama  City — ■ 

►  WJDM  (7)  CBS;  Hollingbery 
Pensacola — 

WEAR-TV  (3)  ABC;  Hollingbery;  6/3/53-Janu- 
ary  '54 

►  WPFA  (15)  CBS,  DuM;  Young 

St.  Petersburg —  .  „, 

WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 
50,000 

Tampa —  .      „„  ,„„  ,_„ 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV  (8)  NBC;  Blair;  Initial  Decision 
7/13/53-Early  '54 

West  Palm  Beach — 

►  WIRK-TV  (21)  Weed;  18,532 
WJNO-TV  (5),  11/4/53-6/1/54 

GEORGIA 

Al]Herald   Pub.   Co.    (10)    Burn-Smith;  1/13/54- 

6/1/54 
Atlanta — 

►  WAGA-TV  (5)  CBS.  DuM;  Katz;  330,000 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  330,000 

►  WSB-TV  (2)  NBC;  Petry;  330,000 
WQXI-TV  (36),  11/19/53-Summer  '54 

►  WJBF-TV  (6)  ABC,  NBC;  Hollingbery;  40,800 
WRDW-TV  (12)  CBS;  Headley-Reed;  9/16/53- 

2/1/54  . . 

Columbus —  „  _ .  , 

►  WDAK-TV    (28)    ABC,    NBC;  Headley-Reed; 

16.500 

►  WRBL-TV  (4) 

Macon —  _     ,    „.  ... 

►  WETV  (47)  ABC,  NBC;  Headley-Reed;  24,544 

►  WMAZ-TV  (13)  CBS,  DuM;  Katz;  60,000 
Rome — 

►  WROM-TV  (9)  Weed;  75,500 

Savannah —  ■    ,_„  „,,._. 

WTOC-TV   (11)   CBS;  Katz;  6/26/53-2/1/54 

Thcmasville — ■ 

WCTV  (6),  12/23/53-Unknown 

VawGOV^TV  (37)  Stars  National;  2/26/53-Febru- 
ary  '54 

IDAHO 

Boise — 

►  KIDO-TV  (7)  CBS,  NBC,  DuM;  Blair;  17,800 
KTVI   (9)   ABC;  Hollingbery;  1/15/53-October 

•54 

Idaho  Falls— 

►  KID-TV  (3)  CBS,  NBC;  Petry;  7,500 

KIFT  (8)  ABC;  Hollingbery;  2/26/53-April  '54 

Meridian  (Boise) — ■ 

►  KBOI  (2)  22,675 
Nampa — 

KFXD-TV  (6)  Hollingbery;  3/11/53-Unknown 
Pocatello — 

KISJ  (6)  CBS;  2/26/53-November  '54  nmnl'n 
KWIK-TV    (10)    ABC;   Hollingbery;  3/26/53- 
March  '54 
Twin  Falls— 
KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
5/1/54  . 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  DuM;  Weed;  165,000 
Bloomington — 

►  WBLN  (15)  McGillvra 
Champaign— 

►  WCIA  (3)  Hollingbery;  240,000 
WCUI  (21),  7/22/53-Unknown 
WTLC   (*12),  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,800,000 

►  WBKB  (7)  ABC;  Blair;  1,800,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,800,000 
WHFC-TV  (26),  1/8/ 53 -Unknown 
WIND-TV  (20).  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1.800,000 
Chicago  Educational  Tv  Assn.  (*11),  11/5/53- 

Unknown 
Danville — 

►  WDAN-TV    (24)  Everett-McKinney 
Decatur — 

►  WTVP   (17)    ABC,   DuM;    George  W.  Clark; 

127,500 
Evanston — 

WTLE   (32),  8/12/53-Unknown 

Harrisburg — 

►  WSIL-TV  (22) 
Joliet— 

WJOL-TV   (48),  8/21/53-Unknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 115,538 

►  WTVH-TV  (19)  Petry;  106,405 
Quincy — 

►  KHQA-TV  (7)  (See  Hannibal  Mo.) 

►  WGEM-TV  (10)  ABC,  NBC;  Walker;  90,200 


Aver 


ABC,   CBS,   NBC,   DuM;  Yo 


CBS,  NBC,  DuM;  Meekd 


6/3/53-3/1/54 


Rockford —  .  -  ; 

►  WREX-TV  (13)   ABC,  CBS;  H-R;  140,025- 

►  WTVO  (39)  CBS,  NBC,  DuM;  Weed;  56,000 
Rock   Island   (Davenport,   Moline) — 

►  WHBF-TV     (4)     ABC,     CBS,  DuM; 

Knodel;  250,361 
Springfield — 

►  WICS  (20) 

61,169 

INDIANA 

Bloomington — 

►  WTTV    (4)  ABC 

303,040 
Elkhart— 

WSJV  (52)  H-R; 
Evansville — 

►  WFIE  (62)  Taylor;  30,000 
Fort  Wayne — 

►  WJKG-TV  (33)  NBC;  Raymer;  40,531 
Anthony  Wayne  Bcstg.  Co.  (69),  Initial  D 

cision  10/27/53 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Ka1| 

401,000 

WJRE  (26),  3/26/53-Unknown 
WNES  (67),  3/26/ 53 -Unknown 
Universal  Bcstg.  Co.  (8),  Boiling;  Initial  D 
cision  12/7/53-7/1/54 
LaFayette — 

►  WFAM-TV  (59)  Rambeau;  40,320 
Marion — 

WMRI-TV   (29),  3/11/53-Unknown 

Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Walke 


54,230 
Princeton — 

►  WRAY-TV  (52)  Walker;  25,000 
South  Bend— 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ra; 

mer;  91,462 
Terre  Haute — 

WTHI-TV   (10),  10/7/53-Unknown 
Waterloo — 

WINT  (15)  4/6/53-3/1/54 

IOWA 

Ames — 

►  WOI-TV   (5)    ABC,   CBS,   NBC,  DuM;  Wee 

161,946 
Cedar  Rapids — 

KEYC   (20),  7/30/53-Unknown 

►  KCRI-TV  (9)  H-R;  100,000 

►  WMT-TV  (2)  CBS;  Katz;  195,000 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (5)  NBC;  Free  &  Peters;  250,361 
Des  Moines — ■ 

►  KGTV  (17)  Hollingbery;  29,424 
WHO-TV  (13),  9/2/53-Spring  '54 

Fort  Dodge — 

►  KQTV  (21)  Pearson;  40,000 
Mason  City — 

KGLO-TV    (3)    CBS,    DuM;    Weed;  10/14 
Spring  '54 
Sioux  City — 

KCTV   (36),  10/30/52-Unknown 

►  KVTV  (9)  CBS,  NBC,  DuM;  Katz;  80,000 
KCOM  Bcstg.  Co.  (4),  Initial  Decision  1/ 

Waterloo — 

►  KWWL-TV  (7)  NBC,  DuM;  Headley-Ree 

KANSAS 

Hutchinson — 

►  KTVH  (12)  CBS,  DuM;  H-R;  80,382 
Manhattan — 

KS AC-TV  (*8),  7/24/53-Unknown 
Pittsburg — 

►  KOAM-TV  (7)  CBS,  NBC,  DuM;  Katz 
Topeka — 

KTKA    (42),  11/5/53-Unknown 

►  WIBW-TV  (13)  CBS;  Capper  Sis.;  43,978 
Wichita— 

KAKE  Bcstg.  Co.  (10),  Initial  Decision  10/30/. 

►  KEDD  (16)  ABC,  NBC;  Petry;  55,665 

KENTUCKY 

Ashland — 

WPTV  (59)  Petry;  8/14/52-Unknown 
Henderson — 

►  WEHT  (50)  CBS;  Meeker;  31,000 
Lexington — 

WLAP-TV   (27)   Pearson;  12/3/53-4/1/54 
Louisville — 

►  WAVE-TV    (3)    ABC,    NBC,    DuM;  Free 

Peters;  326,776 

►  WHAS-TV  (11)  (b)  CBS;  Harrington,  Right 

&  Parsons 

►  WKLO-TV  (21)  ABC,  DuM;  Taylor;  51,557 
WLOU-TV  (41),  1/15/ 53- January  '54 

Newport — 

WNOP-TV  (74)  12/24/ 53-Unknown 
Paducah — 

WTLK   (43),  9/ 16 /53-Unknown 
LOUISIANA 

Alexandria — 

.  KSPJ  (62)  4/2/53-Unknown 

KALB-TV  (5),  12/30/ 53-Unknown 

Baton  Rouge — 

KHTV   (40),  12/18/52-Unknown 

►  WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Younf 

44,300 

Louisiana  Tv  Bcstg.  Corp.  (2),  Initial  DecistU 
12/22/53 
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SEATTLE  -TACOM  A 

LARGEST  CITIES 
IN  THE  FABULOUS 

PUGET-SQUND 
AREA 


THE  PUCET  SOUND  AREA 
CANNOT  BE  PURCHASED  BY 
BUYING  ONE  CITY  ALONE 


The  Grade  A  Contour  of 
KT NT-TV  completely 
encompasses  the  entire 
city  limits  of: 

SEATTLE 
TACOMA 
BREMERTON 
OLYMPIA 


KTNT-W 

CHANNEL  11 

Transmitter  located  at  Tacoma 
in  the  CENTER  of  the  Puget  Sound  Area 

125,000  WATTS 

Affiliated  with  CBS  &  Dumont  Television  Networks 
Represented  Nationally  by  Weed  Television ' 


KTNT-TV  AREA 

QUICK  FACTS  AND  FIGURES 

Population  Distribution 

City  of  Seattle  37.65% 

Balance  of  King  County  21.37% 

Pierce  County 

(Including  Tacoma)   22.22% 

Balance  of  Areas 

West  and  South   18.76% 


TOTAL  (1,250,000)  100.00% 

Grade  A  contour  covers  over  1,000,000 
people;  Grade  A  and  B  contour  covers 
over   1,250,000   people;  INFLUENCE 
AREA  covers  over  1,500,000  people 
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Lafayette — ■ 

KVOL-TV  (10),  9/16/53-3/15/54 
KLFY-TV  (10),  9/16/53-3/15/54 

KPLC-TV   (7)  11/12/53-Unknown 

►  KTAG  (25)  ABC,  CBS,  DuM;  Young 
Monroe — 

►  KNOE-TV   (8)   ABC,  CBS,  DuM;  H-R;  85,500 

►  KFAZ   (43)  Headley-Reed;  15,160 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Late  Winter  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Unknown 

►  WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 

227  432 

►  WJMR-TV   (61)   DuM;  Boiling;  56,443 
WTLO    (20),  2/26/53-Unknown 

Shreveport — 

►  KSLA  (12)   CBS,  NBC;  Raymer 

MAINE 

Bangor — 

►  WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery;  48,000 
Lewiston — 

►  WLAM-TV  (17)  ABC,  CBS,  DuM;  Everett-Mc- 

Kinney;  15,200 
Poland— 

WMTW  (8),  7/8/53-4/1/54 
Portland — 

►  WCSH-TV  (6)  NBC;  Weed;  60,581 
WGAN-TV  (13),  Avery -Knodel;  11/19/53-2/1/54 

►  WPMT  (53)  ABC,  CBS,  NBC,  DuM;  Everett- 

McKinney;  19,340 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  523,366 

►  WBAL-TV  (11)   NBC;  Petry;  523,366 
WITH-TV  (60)  Forjoe;  12/ 18 1 52-Unknown 

►  WMAR-TV   (2)    CBS;   Katz;  523,366 
United  Bcstg.  Co.  (18),  12/9/53-Summer  '54 

Cumberland — 

WTBO-TV  (17)  11/12/53-Summer  '54 
Salisbury — 

WBOC-TV   (16)   Burn-Smith;  3/11/53-3/1/54 
MASSACHUSETTS 
Adams  (PittsHeld) — 

WMGT  (74)  Walker;  2/18/53-1/25/54 
Boston — 

WBOS-TV  (50),  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,131,598 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44),  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,131,598 
Brockton — 

WHEF-TV  (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV  (56)  DuM;  87,459 
Lawrence — 

WGIM  (72),  6/10/53-Unknown 
New  Bedford — 

.  WTEV    (28),   Walker;    7/11/53-Spring  '54 
Pittsfield— 

WBEC-TV   (64),  11/12/53-Unknown 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  110,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  90,000 
Worc6stcr  

WAAB-TV  (20)  Hollingbery;  8/12/53-April  '54 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  Dum;  Weed;  16,400 
WUOM-TV  (*26),  11/4/53-Unknown 

Battle  Creek— 
WBCK-TV   (58)   Headley-Reed;  11/20/52-Sum- 

raer  '54 

►  WBKZ  (64)  ABC;  Weed;  55,924 
Bay  City  (Saginaw) — 

WNEM-TV  (5)  Headley-Reed;  9/2/53-2/1/54 
Benton  Harbor — 

WHFB-TV  (42),  2/26/53-Unknown 


Cadillac— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed 
Detroit — 

WCIO-TV  (62),  11/19/53-Unknown 

►  WJKB-TV  (2)  CBS,  DuM;  Katz;  1,405,800 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,140,826 

►  WXYZ-TV  (7)  ABC;  Blair;  1,128,632 
East  Lansing — 

WKAR-TV  (*60),  10/16/52-1/15/54 
Flint— 

WFDF-TV  (12),  Initial  Decision  5/11/53 

►  WTAC-TV  (16)  ABC;  Raymer;  22,000 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

346,108 
Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  314,061 
Lansing — 

►  WILS-TV  (54)  DuM;  Taylor;  25,096 

►  WJIM-TV  (6)  ABC,  CBS,  NBC,  DuM;  H-R; 

245,320 
Muskegon — 

WTVM  (35),  12/23/ 52-Unknown 
Saginaw — 

►  WKNX-TV  (57)  ABC,  CBS,  NBC,  DuM;  Gill- 

Perna:  69.280 
WSBM-TV  (51),  10/29/53-Unknown 
Traverse  City — 

WPBN-TV  (7),  U/25/53-Unknown 

MINNESOTA 

Austin — 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  67,941 
Duluth — 

KDAL-TV  (3)  Avery-Knodel;  12/11/53-3/1/54 

►  WFTV  (38)  ABC,  CBS,  NBC,  DuM;  Young; 

34,500 
Hibbing — 

North  Star  Tv  Co.  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

►  WCCO-TV  (4)  ABC,  CBS,  DuM;  Free  &  Peters; 

413,400 

►  WTCN-TV  (11)  ABC;  Blair;  413,400 
Rochester — 

►  KROC-TV    (10)    ABC,   NBC,   DuM;  Meeker; 

60,000 

St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  420,500 
WCOW-TV  (17)  3/11/53-Unknown 

►  WMIN-TV  (11)  ABC;  Taylor;  413,400 

MISSISSIPPI 

Columbus — 

WCBI-TV  (28),  3/11/53-Unknown 
Gulf  port— 

WGCM-TV  (56),  2/11/53-Unknown 
Jsckson- - 

►  WJTV  (25)  ABC,  CBS,  NBC,  DuM  Katz;  27,745 

►  WLBT  (3)  NBC;  Hollingbery 

WSLI-TV  (12)  ABC;  Weed;  7/22/53-Unknown 
Meridian — 

►  WCOC-TV  (30) 

►  WTOK-TV   (11)   ABC,  CBS,  DuM;  Headley- 

Reed;  32,000 

MISSOURI 

Cape  Girardeau — 

KFVS-TV  (12)  Pearson;  10/14/53-April  '54 

KGMO-TV  (18),  4/16/53-Unknown 
Clayton  — 

KFUO-TV  (30.),  2/5/53-Unknown 
Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R; 

39,343 
Fsstus  

►  KACY  (14)  Raymer 
Hannibal  (Ouincy,  111.) — 

►  KHQA-TV  (7)  Weed;  90,223 
Joplin 

KSWM-TV  (12),  12/23/53-Unknown 
Kansas  City — 

►  KCMO-TV  (5)  ABC;  Katz;  352,946 

►  KCTY  (25)  ABC,  CBS,  DuM;  Avery-Knodel; 

51,363 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  352,946 

►  WDAF-TV  (4)  ABC,  CBS,  NBC,  DuM;  Har- 

rington. Righter  &  Parsons;  352,946 

►  WHB-TV  (9)  CBS;  Blair;  352,946 


MAJOR  MARKET  AM 
and  VHF-TV  STATIONS 
SLOOOJUPO.OO 

Two  very  profitable  properties  located  in  one  of  the  great  growth 
markets  of  America,  The  AM  station  is  long  established  with  a  steady 
record  of  good  profits.  The  TV  is  in  a  strategic  position  and  volume 
is  increasing  monthly.  We  can  provide  $700,000.00  in  financing  for 
this  transaction. 

Appraisals    •    Negotiations    •  Financing 

BLACKBURN  -  HAMILTON  COMPANY 

KALHO-TV-HEWSPAKJl  BKOKEKS 


WASHINGTON,  D.  C. 
Junes  W.  Blackburn 
William  T.  Stnbblefleld 
WaahlBcton  Hide. 
Sterling  J-4341-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  T»wer 
Delaware  7-2755-* 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
F.xbrook  2-5C72 
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Kirksville — 

KBIZ  Inc.  (3)  12/16/53-6/15/54 
St.  Joseph — 

KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  87,56: 
St.  Louis — 

»►  KACY  (14)  See  Festus 
KETC  (*9)  5/7/53-Unknown 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Slsl 

555  914 

►  KSTM-TV  (36)  ABC;  H-R;  195,000 
WIL-TV  (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  111. 
Sedalia — 

KDRO-TV  (6)  Pearson;  2/26/53-February  '54  ' 
Springfield — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  39,896 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  42,300 

MONTANA 

Billings —  , 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  4,500 
KRHT  (8),  1/15/53-Unknown 

Butte— 

►  KOPR-TV  (4)  ABC,  CBS;  Hollingbery;  7,000  , 

►  KXLF-TV  (6)  CBS,  NBC,  DuM;  Walker;  4,001 
Great  Falls — 

KFBB-TV  (5)  CBS;  Weed;  1/15/53-Early  '54 
KMON-TV  (3)  Hollingbery;  4/9/52-Unknown  [ 
Missoula — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/5'. 
NEBRASKA 

Holdrege — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  13,369 
Lincoln — 

►  KFOR-TV  (10)  ABC;  Raymer;  71.348 

►  KOLN-TV  (12)  DuM;  Weed;  71,348 
Omaha — 

»►  KMTV  (3)  ABC,  CBS.  DuM;  Petry;  212,482 

►  WOW-TV  (6)  DuM,  NBC;  Blair;  212,482 

NEVADA 

Las  Vegas — 

»►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weedl 

13,401 
Reno — 

►  KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearson 

12,740 

NEW  HAMPSHIRE 

Keene — 

WKNE-TV  (45),  4/22/53-Unknown 
Manchester — 

WMUR-TV  (9)  Weed;  8/26/53-2/15/54 
Mt.  Washington — 

WMTW   (8),  7/8/53-4/1/54 

NEW  JERSEY 

Asbury  Park — 

WRTV  (58)  10/2/52-1/22/54  (granted  STA  Dec'1 
10) 

Atlantic  City — 

►  WFPG-TV  (46),  ABC,  CBS,  NBC,  DuM;  Pear,, 

son;  15.937 
WOCN  (52),  1/8/53-Unknown 
Camden — 

South  Jersey  Bcstg.  Co.  (17)  Initial  Decisioi 
12/23/53 
Newark  (New  York  Citv) — 
»►  WATV  (13)  Weed;  4,101,000 
New  Brunswick — 

WDHN  (47),  4/2/53-Unknown 

WTLV  (*19),  12/ 4/ 52-Unknown 
Trenton — 

WTTM-TV  (41),  7/16/53-Unknown 

NEW  MEXICO 

Albuquerque —  J 

►  KGGM-TV  (13)  CBS;  Weed;  39.000 

►  KOAT-TV  (7)  ABC;  Hollingbery;  36,000 

►  KOB-TV  (4)  ABC,  CBS,  NBC,  DuM;  Branham: 

38,518 
Clovis — 

KNEH  (12),  3/4/53-Unknown 
Roswell — 

►  KSWS-TV   (8)  ABC,  DuM;  Meeker;  16,219  g 

NEW  YORK 

Albany —  '■ 

WPTR  (23),  6/10/53-Unknown 
»►  WROW-TV  (41)  ABC:  Boiling;  57.000 

WTVZ  (*17),  7/ 24/ 52-Unknown 
Binghamton — 

►  WNBF-TV  (12),  ABC.  CBS.  NBC,  DuM;  Bol'i 

ling;  193.064 
WQTV  (*46),  8/ 14/ 52-Unknown 
Bloomington  (Lake  Placid) — 
Great  Northern  Tv  Inc.  (5),  12/2/53-SummeJ. 
'54 
Buffalo — 

»►  WBEN-TV  (4)  ABC.  CBS,  DuM;  Harrington 
Righter  &  Parsons;  362.017-(a) 

►  WBUF-TV  (17)  ABC,  CBS.  DuM;  H-R;  120,00(1 
WTVF  (*23)  7/ 24 /52-Unknown 

Elmira — 

»►  WECT  (18)  NBC;  Everett-McKinney;  21,861 

►  WTVE  (24)  ABC,  CBS,  NBC,  DuM;  Forjoe; 

24.253 
Ithaca — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 

WIET  (*14),  l/S/53-Unknown 
Jamestown — 

WJTN-TV  (58),  1/23/53-Unknown 
Kingston — 

WKNY-TV    (66)    CBS,   NBC,   DuM;  Meeker 
February  '54 
New  York — 

WABC-TV  (7)  ABC;  Petrv:  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 
»►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS:  CBS  Spot  Sis.;  4.150.000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

Broadcasting    •  Telecasting' 


t-  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,150,000 
,W  WPIX  (11)  Free  &  Peters;  4,150,000 

WGTV    (*25),  8/14/52-Unknown 
IPoughkeepsie — 

[WEOK-TV  (21),  11/26/52-January  '54 
.Rochester — 
;  I   WCBF-TV  (15),  6/10/53-Unknown 

WHAM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Hol- 
I      lingbery;  205,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 

205.000 

WRNY-TV  (27),  4/2/53-Unknown 

WROH  (*21),  7/24/52-Unknown 
!►  WVET-TV  (10)  ABC,  CBS;  Boiling;  205,000 
Schenectady — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot 

Sis.;  290,500 

WTRI  (35)  CBS;  Headley-Reed;  6/11/53-2/15/54 
i Syracuse — 

!►  WHEN  (8)  ABC,  CBS,  DuM;  Katz;  272,000 
I    WHTV  (*43),  9/18/52-Unknown 
!►  WSYR-TV  (3)  NBC;  Headley-Reed;  272,0000 
,  Utica— 

1    WFRB  (19),  7/1/53-Unknown 

►  WKTV  (13)  ABC,  CBS,  NBC,  DuM;  Cooke; 

132,000 
Watertown — 

||    WWJVY-TV  (48)  Weed;  12/23/52-Unknown 

I 

NORTH  CAROLINA 

iAsheville — 

►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling; 

15.300 

WLOS-TV  (13),  12/9/53— Unknown 
Chapel  Hill— 

I    WUNC-TV  (*4),  9/30/53-September  '54 
I  Charlotte — 

►  WAYS-TV  (36)  ABC;  Boiling 

►  WBTV  (3)  ABC,  CBS,  NBC,  DuM;  CBS  Spot 
I       Sis.;  373,916 

j  Durham- — 

:|    WCIG-TV  (46;  NBC,  DuM;  H-R;  2/26/53-Un- 

known 

Durham  Bcstg.  Enterprises  Inc.  (11),  Initial 
I,'       Decision  1/11/54 
Goldsboro — 

WTVX  (34),  9/30/53-Unknown 
'  Greensboro — 

I    WCOG-TV    (57)    ABC;    Boiling;  11/20/52-Un- 

►  WFMY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Har- 

rington, Righter  &  Parsons;  201,370 
Greenville — 

WNCT  (9)  CBS,  DuM;  Pearson 
Mount  Airy — 
WPAQ-TV  (55),  Thomas  Clark;  3/11/53-Early 
'54 

;  Raleigh — 

►  WNAO-TV  (28)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  42,800 
Wilmington — 

►  WMFD-TV  (6)  NBC;  Weed 
Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  157,580 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  38,000 

NORTH  DAKOTA 

Bismarck — 

►  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair 
Fargo — 

►WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  22,850 
Minot— 

KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed; 
16,000 
Valley  City— 
KXJB-TV  (4)  Weed;  8/5/53-Early  '54 

OHIO 

Akron — 

,  ►  WAKR-TV  (49)  ABC;  Weed;  45,007 
I  Ashtabula — 

j  ►  WICA-TV  (15)  Gill-Perna 
]  Cincinnati — 

WCET  (*48),  12/2/53-Unknown 

WCIN-TV  (54),  5/14/53-Spring  '54 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  450,000 
*-  WKRC-TV  (12)  CBS;  Katz;  450,000 

►  WLWT  (5)  NBC;  WLW  Sis.;  450,000 
Cleveland — 

WERE-TV  (65),  6/18/53-Unknown 


►  WEWS  (5)  CBS;  Branham;  823,629 
WNBK  (4)  NBC;  NBC  Spot  Sis.;  823,629 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823,629 
United  Bcstg.  Co.  (19),  11/25/53-Unknown 

Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV  (*34),  4/22/53-Unknown 

►  WTVN  (6)  ABC,  DuM;  Katz;  330,220 
Dayton — 

►  WHIO-TV  (7)  ABC,  CBS,  DuM;  Hollingbery; 

406,320 

►  WIFE  (22)  Headley-Reed;  35,658 

►  WLWD  (2)  NBC;  WLW  Sis.;  300,000 
Lima — 

WIMA-TV  (35)  Weed;  12/4/52-Spring  '54 

►  WLOK-TV  (73)  CBS,  NBC,  DuM;  H-R;  46,655 
Massillon — 

WMAC-TV  (23)  Petry;  9/4/52-4/15/54 
Steubenville — 

►  WSTV-TV  (9)  CBS;  Avery-Knodel 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

276,229 
Youngstown— 

►  WFMJ-TV  (73)  NBC;  Headley-Reed;  105,000 

►  WKBN-TV   (27)    ABC,   CBS,   DuM;  Raymer; 

105,000 

WUTV  (21)  Petry;  9/25/52-Unknown 
Zanesville — 

►  WHIZ-TV  (50)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 21,425 

OKLAHOMA 

Ada— 

KTEN  (10),  12/16/53-6/1/54 

Enid- 
Streets  Electronics  Inc.  (5),  12/16/53-Unknown 

Lawton — 

►  KSWO-TV  (7)  Everett-McKinney;  34,211 
Miami — 

KMIV  (58),  4/22/53-Unknown 
Oklahoma  City — 

►  KMPT  (19)  ABC,  DuM;  Boiling;  98,267 

►  KTVQ  (25)  ABC,  DuM;  H-R;  82,174 

►  KWTV  (9)  CBS;  Avery-Knodel;  244,759 

►  WKY-TV  (4)  ABC,  CBS,  NBC,  DuM;  Katz; 

244.759 

Oklahoma    Educational    Tv    Authority  (*13), 
12/2/53-Unknown 
Tulsa — 

KCEB  (23)  Boiling;  2/26/53-2/1/54 

►  KOTV  (6)  ABC,  CBS,  NBC;  Petry;  200,000 

OREGON 

Eugene — 

KVAL-TV  (13)  Hollingbery;  5/14/53-3/1/54 

Medford — 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
Portland — 

►  KOIN-TV  (6);  CBS;  Avery-Knodel;  138,876 

►  KPTV  (27)  NBC;  NBC  Spot  Sis.;  128,299 
KVAN-TV    (21),    9/25/53-1/15/54    (Also  Van- 
couver, Wash.) 

Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 
Salem — 

KPIC  (24;,  12/9/53-January  '54  (granted  STA 
Aug.  4) 

KSLM-TV  (3),  9/30/53-Unknown 
Springfield  (Eugene) — 

KTVF  (20),  2/11/53-Unknown 

PENNSYLVANIA 

Allentown — 

WFMZ-TV  (67),  7/16/53-Early  '54 

WQCY  (39),  8/12/53-Unknown 
Altoona — 

►  WFBG-TV  (10)  ABC,  NBC,  DuM;  H-R:  418.798 
Bethlehem— 

►  WLEV-TV  (51)  NBC;  Meeker;  46,584 
Chambersburg — 

►  WCHA-TV  (46)  Forjoe;  12,300 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  57,415 
Erie — 

►  WICU   (12)    ABC,   CBS,  NBC,   DuM;  Petry; 

208,500 

WSEE  (35),  10/14/53-Unknown 
WLEU-TV  (66)  12/31/53-Unknown 


fft&B!  CATALOG 


THE  BIGGEST  OF  ITS  KIND!! 
80  pages,  more  than*  1000 
different  items  with  prices 
and  over  300  illustrations.  For 
Producers,  TV  Stations,  Film 
Labs.,  Industrial  Photography, 
Educational  Institutions,  etc. 


S.O.S.  CINEMA  SUPPLY  CORP.,  Dept.  AF  602  VIM  S^r!  St..  N.  Y.  C. 


Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-3/1/54 

►  WHP-TV  (55)  CBS;  Boiling;  85,750 

►  WTPA  (71)  NBC;  Headley-Reed;  85,750 
Hazleton — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  Weed 

►  WJAC-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 

720,770 

►  WGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

284,476 

WWLA  (21)  Taylor;  5/7/53-Early  '54 
Lebanon — 

►  WLBR-TV  (15)  135,900 
Lewiston — 

WMRF-TV  (38),  4/2/53-Unknown 
New  Castle — 

►  WKST-TV  (45)  DuM;  Meeker;  85,802 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,592,000 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,681,259 
WIBG-TV  (23),  10/21/53-Unknown 
WIP-TV  (29),  U/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,724,329 
Pittsburgh — 

►  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.;  803,330 

►  WENS  (16)  ABC,  CBS;  Petry;  154,239 

►  WKJF-TV  (53)  Weed;  160.000 

WQED    (*13),    5/14/53-February    '54  (granted 

STA  Oct.  14) 
WTVQ  (47)  Headley-Reed;  12/23/52-Early  '54 
Reading — 

►  WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

54,633 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scranton — 

WARM-TV  (16)   Hollingbery;  2/ 26/ 53- January 
'54 

►  WGBI-TV  (22)  CBS;  Blair;  115,000 

►  WTVU  (73)  Boiling;  150,424 

Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  130,000 

►  WILK-TV    (34)  ABC,    DuM;  Avery-Knodel; 

125,000 

Williamsport — 

WRAK-TV    (36)    Everett-McKinney;  11/13/52- 
Spring  '54 

York— 

►  WNOW-TV  (49)  DuM;  Hollingbery;  76,100 

►  WSBA-TV    (43)  ABC;    Radio-Tv  Represent- 

atives; 76,100 


Do  Your  Clients 

Know 
Where  To  Buy 
Private  Label 
MEDICINES? 

Undoubtedly  you  have  sought  this 
type  of  information  before.  Let  us 
help  you.  We  have  proven,  highly 
profitable  proprietary  medicines 
available  including  vitamins,  ton- 
ics, pain-relievers,  etc.  ...  or  will 
make  up  any  tablet,  capsule  or 
liquid  formula  desired.  Completely 
labeled  to  current  Food  and  Drug 
specifications  under  any  firm  name 
desired.  It  will  be  our  pleasure  to 
supply  quotations  on  any  size 
order.  (We  also  manufacture  for 
and  supply  doctors  all  over  the 
United  States).  All  negotiations 
strictly  confidential. 


MORTON 

PHARMACEUTICALS 

1625-39  N.  HIGHLAND 
MEMPHIS  TENNESSEE 
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WSYR-TV 

Syracuse,  N.Y. 

Channel  3 
100  lew 


The  Only  Low-Band 
V.H.F.  Station  in 
Central  New  York 


Headley-Reed 
National  Representatives 

NBC  Affiliate 

WSYR-TV 


How  to  Make 
a  Good  Movie 
on  any  budget! 

FILM  and 
the  DIRECTOR 

by  Don  Livingston  $4.50 

Mr.  Livingston,  an  experienced  Direc- 
tor of  more  than  60  films,  tells  you 
how  the  professional  gets  the  best 
results  from  his  actors  and  equipment. 
You'll  learn,  for  instance: 

•  How  to  achieve  good  composition  and 
continuity 

•  How  to  coordinate  the  three  major  ele- 
ments of  movie  production 

•  How  to  eliminate  unnecessary  expense  and 
sat  e  valuable  production  time 

If  you  want  to  write,  produce,  or  direct 
better  movies  on  any  budget  for  any  audi- 
ence, you'll  find  much  practical  help  in  this 
book  .For  an  ON-APPROVAL  copy,  send  a 
postcard  to 

Box     3     60  Fifth  Ave.,  New  York  I  1 


FOR  THE  RECORD 


RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1.080,413 

WNET  (16)  ABC,  DuM;  Raymer;  4/8/53-March 

'54 

WPRO-TV  (12)  Blair;  9/2/53-Vnknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aiken — 

WAKN-TV  (54),  10/21/53-Unknown 
Anderson — 

►  WAIM-TV  (40)  CBS;  Burn-Smith;  33,000 
Camden — 

WACA-TV  (15),  6/3/53-January  '54 
Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  44,800 
Columbia — 

►  WCOS   (25)  ABC,  NBC,  DuM;  Headley-Reed; 

33,100 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  63,075 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  35,000 
Florence — 

WPDV  (8)  11/25/53-Unknown 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed 

►  WGVL  (23)  ABC,  NBC,  DuM;  H-R;  40,863 
Greenwood — 

WCRS-TV  (21),  4/8/53-Unknown 
Spartanburg — 

WORD-TV  (7),  11/25/53-Unknown 
WSCV  (17)  7/30/53- January  '54 

SOUTH  DAKOTA 

Sioux  Falls — 

►  KELO-TV  (11)  NBC;  Taylor;  47,189 

TENNESSEE 

Chattanooga — 

WOUC  (49)  Pearson;  8/21/52-TJnknown 

WTVT  (43),  8/21/52-Unknown 
Jackson — 

WDXI-TV  (9),  12/2/53-6/1/54 
Johnson  City — 

►  WJHL-TV  (11)  Pearson;  40,557 
Knoxville — 

►  WROL-TV  (6)  Avery-Knodel;  50,915 

►  WTSK  (26)  CBS,  DuM;  Pearson;  42,380 
Memphis — ■ 

►  WHBQ-TV  (13)  Blair;  249,121 

►  WMCT  (5)  ABC,  CBS,  NBC,  DuM;  Branham; 

249,121 
Nashville — ■ 

►  WSIX-TV  (8)  CBS;  Hollingbery;  133,869 

►  WSM-TV   (4)  ABC,  CBS,  NBC,  DuM;  Petry; 

138,443 

Old  Hickory  (Nashville) — 

WLAC-TV  (5),  Katz;  8/5/53-March  '54 

TEXAS 

Abilene — 

►  KRBC-TV  (9)  Pearson;  20,220 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  36.804 

►  KGNC-TV  (4)  NBC,  DuM:  Taylor;  40.965 
KLYN-TV  (7),  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Taylor; 

54,208 

Beaumont — 

KBMT  (31).  12/4/52-Unknown 
KTRM-TV  (6),  Initial  Decision  7/22/53 

Corpus  Christi — 

Coastal  Bend  Tv  Co.  (22).  1/6/53-Unknown 
H.  L.  Hunt  (43),  12/9/53-Unknown 

Dallas—- 

KDTX  (23),  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  310,000 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  316,000 
El  Paso— 

►  KROD-TV    (4)    ABC,    CBS,    DuM;  Branham: 

35.585 

►  KTSM-TV   (9)   NBC;  Hollingbery;  34,380 
Ft.  Worth— 

KTCO  (20). 

►  WBAP-TV 

301,400 
Galveston — 

►  KGUL-TV  (11)   ABC,  CBS,  NBC,  DuM;  CBS 
Spot  Sis.:  235,000 

Harlingen — 

►  KGBS-TV  (4)  CBS;  Pearson;  27,700 
Houston — 

►  KNUZ-TV   (39)  DuM;  Forjoe;  54,000 

►  KPRC-TV  (2)  ABC,  CBS,  NBC.  DuM;  Petry; 

281,500 

KTVP  (23),  l/S/53-Unknown 

►  KUHT  ("8)  281.500 

KXYZ-TV  (29),  6/18/53-Unknown 

Longview — 

►  KTVE  (32)  Forjoe;  16,100 
Lubbock — 

►  KCBD-TV  (11)  ABC.  NBC;  Pearson;  37,923 

►  KDUB-TV  (13)    CBS,    DuM;  Avery-Knodel; 

37,923 

KFYO-TV  (5)  KatZ;  5/7/53-U7ik)ioum 


3/21/53-U?ikiiotun 

(5)   ABC,   NBC;   Free   &  Peters; 


Lufkin — 

KTRE-TV  (9)  Taylor;  3/11/53-1954 
Marshall — 

KMSL  (16),  6/25/53-Unknown 
Midland — 

►  K MID-TV  (2)  NBC;  Taylor;  15,000 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Taylor;  16,933 
San  Antcnio — 

KALA  (35),  3/26/53-Unknown 

►  KEYL  (5),  ABC,  CBS,  DuM;  Katz;  176,070 

►  WOAI-TV  (4)  NBC;  Petry;  176,701 
Sherman — 

KSHM  (46),  3/4/53-Unknown 
Sweetwater — 

KPAR-TV   (12)   CBS;  Avery-Knodel;  8/26/53- 
Unknown  t 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  60,213 

•  .  p 

Tpva  rlc3n3  

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Taylor;  51,64? 
Tyler — 

►  KETX  (19)  ABC,  CBS.  NBC,  DuM;  Headleyl; 

Reed;  8,000 

Victoria —  f 

KNAL  (19)  Best;  3/ 26/ 53 -Unknown 
Waco— 

►  KANG-TV  (34)  ABC;  Pearson;  14,738 
Weslaco — 

KRGV-TV  (5)  NBC;  Raymer;  7/16/53-2/1/54 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Taylor;  44,000 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  44,000 

UTAH 

Provo — 

KOVO-TV  (11),  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  152,600 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Slsj 

152.600 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-2/15/54 
VERMONT 

Montpelier — 
WCAX  Bcstg.  Corp.  (3),  Initial  Decision  10/2/5 

VIRGINIA 

Charlottesville — 

WCHV-TV  (64)  Walker;  1/29/53-Winter  '54 
Danville — 

WBTM-TV  (24)  Hollingbery;  12/18/52-2/8/54 
(granted  STA  Jan.  7) 
Hampton   (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  71,239 
Harrisonburg — 

►  WSVA-TV  (3)  NBC;  Devney;  66,842 
Lynchburg — 

►  WLVA-TV  (13)  CBS.  DuM;  Hollingbery;  97,21, 
Marion — 

WMEV-TV  (50)  Donald  Cooke;  4/2/53-Unknow; 
Newport  News — 

►  WACH  (33)  Avery-Knodel 
Norfolk— 

►  WTAR-TV  (4)  ABC,  CBS.  DuM;  207.600 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  79,100  l 

►  WVEC-TV  (15)  See  Hampton 
Richmond 

WOTV  (29),  12/2/53-Unknown 

►  WTVR    (6)    ABC,    CBS,    NBC,    DuM;  Blair; 

186,527 
Roanoke 

►  WSLS-TV  (10)  NBC;  Avery-Knodel;  107,238 

WASHINGTON 

Bellingham 

►  KVOS-TV  (12)  Forjoe;  33,301 
Seattle— 

►  KING-TV  (5)  ABC;  Blair;  316,100 

►  KOMO-TV  (4)  NBC;  Hollingbery;  316,100 
KUOW-TV  (*9).  12/23/53-September  '54 

Spokane — 

►  KHQ-TV  (6)  ABC.  NBC:  Katz;  46.678 

►  KXLY-TV  (4)  CBS.  DuM;  Walker;  46,678 
Tacoma — 

►  KMO-TV  (13)  NBC:  Branham;  316,100 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  316,100 
Vancouver — 

KVAN-TV  (21).  9/25/53-1/15/54  (Also  Portland 
Ore.) 
Yakima — 

►  KIMA-TV  (27)  CBS;  Weed;  12,528 

WEST  VIRGINIA 

Beckley — 

. .  WBEY  (21),  6/25/53-Unknown 
Charleston — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  22,500 
Fairmont— 

.   WJPB-TV  (35)  Gill-Perna;  7/1/53-1/18/54 
Huntington — 

►  WSAZ-TV  (3)  ABC,  CBS,  NBC,  DuM;  Katz 

260.682 
Parkorsburg — 

►  WTAP  (15)  ABC.  DuM;  Forjoe;  15,100 

Wheeling — 

WLTV  (51),  2/11/53-Unknown  i 

►  WTRF-TV  (7)  NBC;  Hollingbery;  451.500  1 
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WISCONSIN 

VEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 
54,230 
len  Bay — 

; 'BAY- TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed; 
191,253 
Crosse — 

fKBT  (8)  Raymer;  10/28/53-XJnknown 

La  Crosse  Tv  Corp.  (38),  12/16/53-Unknown 

Bison — 

WHA-TV  (*21),  10/7/53-Unknown 
tKOW-TV  (27)  CBS;  Headley-Reed;  33,000 
HrMTV  (33)  ABC,  DuM;  Meeker;  32,000 
Knette — 

VMGB-TV  (11),  11/18/53-Unknown 
Iwaukee — 

WCAN-TV  (25)  CBS;  Taylor;  232,000 
iVDKY-TV  (19)  ABC,  DuM;  H-R;  194,880 
/TMJ-TV  (4)  ABC,  CBS,  NBC,  DuM;  Harring- 
I  ton,  Righter  &  Parsons;  628,575 
inah — 

WNAM-TV  (42)  George  Clark;  12/23/52-1/26/54 
Ikosh — 

pOSH-TV  (48)  Headley-Reed;  14,210 
ferior — 

WDSM-TV  (6)  Free  &  Peters;  10/14/53- 
|  3/1/54 

WYOMING 

per— 

fSPR-TV  (2),  5/14/53-Unknown 
svenne — 

fFBC-TV  (5;  CBS;  Hollingbery;  1/23/53- 
1/31/54 

ALASKA 

ihorage — 

1FIA  (2)  CBS,  NBC;  Weed 
CTVA  (11)  NBC,  DuM;  Feltis 
Irbanks — 

iFIF  (2)  ABC,  CBS;  7/1/53-Spring  '54 
I 


HAWAII 

Honolulu — 

►  KGMB-TV    (9)    ABC,  CBS; 

40,420 

►  KONA  (11)  NBC,  DuM;  NBC  Spot  Sis.;  40,420 
KU LA-TV  (4)  Headley-Reed;  5/14/53-March  '54 


Free    &  Peters; 


PUERTO  RICO 

San  Juan — 

WAPA-TV  (4),  8/12/53-February  '54 
WKAQ-TV    (2)    Inter- American;  1/24/52-Feb- 
ruary  '54 


CANADA 


London — 

►  CFPL-TV  (10) 
Montreal 

►  CBFT  (2)  86,800 

►  CBMT  (6) 
Ottawa — 

►  CBOT  (4)  10,100 
Sudbury — 

►  CKSO  (5),  1,900 
Toronto — 

►  CBLT  (9)  222,500 

MEXICO 

Matamoros  (Brownsville,  Tex.) — 

►  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 

31,200 

Tijuana  (San  Diego)  — 

►  XETV  (6)  Weed;  213,175 


Total  stations  on  air:  356;  total  cities  with  sta- 
tions on  air:  236.  Both  totals  include  stations 
XELD-TV  and  KETV  Mexico  as  well  as  educa- 
tional outlets  that  are  operating.  Total  sets  in 
use  27,635,000. 

*  Indicates  educational  stations. 

(a)  Figure  does  not  include  245,258  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 


JANUARY 


\.  18:  Senate  Interstate  &  Foreign  Commerce 
lommittee  holds  hearing  on  nomination  of 
hobert  E.  Lee  to  the  FCC.  G-16.  U.  S.  Capitol, 
5  a.m.  Open. 

18-19:  Mutual  Affiliates  Advisory  Committee, 
uena  Vista  Hotel,  Biloxi,  Miss. 

21-23:  NARTB  Combined  Boards,  Camelback 
in,  Phoenix. 

24:  Indiana  Radio-Tv  Newsmen,  WIRE  In- 
ianapolis. 

23-24:  Retail  Advertising  Conference,  Sher- 
ton  Hotel,  Chicago. 

25:  Utah  Broadcasters  Assn.,  Salt  Lake  City 
:entative). 

.  27-30:  Ninth  annual  radio-tv  institute.  U.  of 
eorgia,  Athens. 

.  28-29:  NBC-TV  Affiliates  Executive  Com- 
dttee  meets  with  network  officials,  New  York. 

.  28-29:  ABC-AM-TV  Affiliates  meeting,  Bev- 
rly  Hills  Hotel,  Los  Angeles. 

29:  South  Carolina  Assn.  of  Radio-Tv  Broad- 
isters,  Clemson  House,  Clemson. 

FEBRUARY 

1  (week  of) :  FCC  network  "giveaway" 
ise,  oral  argument  before  Supreme  Court. 

1-2:  ABC-AM-TV  Affiliates  meeting,  Drake 
totel,  Chicago. 

p.  4-6:  Audio  Fair,  Alexandria  Hotel,  Los  An- 
cles. 


Stations  Inc.,  Park 


J.  5-6:   Montana  Radio 
otel,  Great  Falls. 

I>.  5-7:  Women's  Advertising  Clubs,  eastern 
bnference,  New  York. 

t  5-7:  New  England  Tv  Exposition,  Worcester, 
[ass. 

I  11:  Academy  of  Television  Arts  &  Sciences, 
anual  awards  dinner,  Palladium,  Hollywood. 
I  14-20:  Advertising  Recognition  Week. 
».    15-16:    ABC-AM-TV    Affiliates  meeting, 
loosevelt  Hotel,  New  Orleans. 


:  HOWARD  E.  STARK 


Brokers  and  Financial  Consultants 
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50  E.  58th  St. 
|New  York  22,  N.  Y 


3A.DCASTING 


Feb.  18-20:  Southwestern  Assn.  of  Adv.  Agencies, 
21st  annual  convention,  Rice  Hotel,  Houston. 

Feb.  19-21:  Democracy  Workshop,  sponsored  by 
NARTB,  RETMA.  U.  S.  Jr.  Chamber  of  Com- 
merce, Williamsburg,  Va. 

Feb.  20:  Vitapix  Corp.,  annual  meeting  of  stock- 
holders and  board  of  directors,  Washington. 

Feb.  21-28:  Brotherhood  Week. 

MARCH 

March  5:  Michigan  State  Radio  &  Television 
Conference,  Michigan  State  College,  East  Lan- 
sing. 

March  22-24:  Canadian  Assn.  of  Radio-Tv  Broad- 
casters, Chateau  Frontenac,  Quebec  City. 

March  24:  Institute  of  Radio  Engineers,  Waldorf- 
Astoria,  New  York. 

APRIL 

April  4-6 :  American  Public  Relations  Assn.,  Hotel 
Biltmore,  New  York. 

April  7-10:  Ohio  State  U.  Institute  for  Education 
by  Radio-Tv,  Columbus. 

April  23-25:  American  Women  in  Radio  &  Tele- 
vision, annual  convention,  Kansas  City,  Mo. 

April  24:  Spring  Technical  Conference,  sponsored 
by  Cincinnati  section,  Institute  of  Radio  En- 
gineers, Cincinnati. 

April  28:  Brand  Names  Day. 

MAY 

May  4-6:  Government-industry  electronic  com- 
ponent conference,  Dept.  of  Interior  auditorium, 
Washington. 

May  5-7:  IRE  Seventh  Region  Conference  & 
Electronic  Exhibit,  Multnomah  Hotel,  Portland, 
Ore. 

May  23:  NARTB  Convention,  Palmer  House. 
Chicago. 

JUNE 

June  21 -July  31:  National  Tv  Institute,  Pasadena 
(Calif.)  Community  Playhouse: 

AUGUST 

Aug.  25-27:  Western  Electronic  Show  &  Con- 
vention, Ambassador  Hotel,  Los  Angeles. 

SEPTEMBER 

Sept.  1:  Deadline  for  entries  in  1953-54  public 
interest  awards,  National  Safety  Council. 

Sept.  30,  Oct.  1-2:  1954  High  Fidelity  Show,  Inter- 
national Sight  &  Sound  Exposition,  Palmer 
House,  Chicago. 


No,  No,  Perkins! 
It's  all  in  the 

'54  BROADCASTING  Yearbook 


.  .  .  you  won't  need  any  T 
squares,  graphs,  slide  rules 
or  geiger  counters  to  get 
all  the  information  you 
want  and  need  in  this  busi- 
ness of  broadcasting. 

No  sir!  It's  all  in  the  1954 
BROADCASTING  Year- 
book  Marketbook.* 

Don't  delay — order  today. 
Single  copies  are  $5.00. 
Or  you  may  subscribe  to 
BROADCASTING  •  TELE- 
CASTING for  a  full  year 
and  get  52  weekly  issues, 
the  1954  BROADCASTING 
and  the  1953-54  TELECAST- 
ING Yearbooks  for  only 
$11.00.    You  save  $6.00. 

*  Publication  dates:  BROADCASTING 
Yearbook,  January;  TELECASTING 
Yearbook,  August. 


BROADCASTING  •  TELECASTING 
1735  DeSales  St.,  N.W. 
Washington  6,  D.  C. 

Please  reserve  both  Yearbooks  for 
me,  and  enter  my  subscription  to 
BROADCASTING   •  TELECASTING. 

□  Bill  me        □  $11.00  enclosed 

Name  

Firm  

Street 


City 


Zone 


State 
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 editorials  

Uncolored  Color  Comment 

C  INCE  the  FCC  approved  the  NTSC  system  of  compatible  color 
television,  we  have  consistently  gone  along  with  the  predictions 
of  leading  manufacturers  that  color  set  production  would  be  slow 
and  that  for  the  next  several  years  color  sets  would  be  priced  above 
the  mass  market  level. 

We  have  been  aware  that  to  any  manufacturer  the  technical  and 
economic  problems  of  converting  to  color  production  must  seem 
prodigious  and  that  the  orderly  transition  to  color  from  black-and- 
white  would  depend  upon  maintaining  a  market  for  black-and-white 
sets  until  production  lines  could  be  transformed  to  color. 

More  and  more,  however,  as  we  watch  demonstrations  of  color 
tv,  we  become  convinced  that  the  predicted  timetables  for  color 
development  err  on  the  side  of  conservatism.  Color  is  going  to 
arrive  more  rapidly  than  the  experts  have  publicly  said  it  would. 
Its  arrival,  we  are  persuaded,  will  be  hastened  by  public  and  ad- 
vertiser demand.  The  probability  is  that  the  transitional  period 
will  be  less  orderly  than  manufacturers  might  hope  for. 

To  some  degree  the  creation  of  a  national  color  television  system 
will  unquestionably  imitate  the  creation  of  the  existing  black-and- 
white  system.  It  takes  no  particular  feat  of  memory  to  recall  a 
special  convention  of  NBC  affiliates  in  September  1947,  at  which 
a  network  presentation  urging  radio  stations  to  apply  for  tv  was 
received  with  skepticism  by  many. 

Black-and-white  development  snowballed  in  response  to  insistent 
public  demand,  despite  the  bearish  attitudes  of  many  reputable 
leaders  of  the  manufacturing  and  broadcasting  businesses  and 
despite  the  appalling  handicap  of  the  FCC  freeze. 

Color  will  develop  even  more  rapidly,  for  it  lacks  some  of  the 
difficulties  that  confronted  black-and-white.  It  does  not  have  to 
start  from  absolute  scratch,  and  there  appears  to  be  no  serious 
government  interference  in  its  immediate  future. 

The  lesson  in  all  this  is  that  telecasters  should  not  be  lulled  into 
thinking  that  color  conversion  is  something  that  can  wait  inde- 
finitely. The  station  which  prepares  for  color  early  will  have  an 
obvious  advantage  over  any  competing  station  which  does  not. 

Toward  'Believable7  Research 

(~)NE  subject  which  we  hope  will  not  escape  discussion  and  possibly 
action  at  the  NARTB  Radio  Board  meeting  this  week  is  that  of 
a  full-scale  research  project  to  emphasize  radio's  vitality. 

Much  lip  service  has  been  given  to  such  a  project  in  the  years 
since  television  competition  came  along,  but  the  only  action  that 
we  know  of  was  that  of  the  11  stations  represented  by  the  Henry 
I.  Christal  Co.  The  remarkable  study  which  they  commissioned 
the  Alfred  Politz  firm  to  do  has  created  much  favorable  reaction 
among  both  present  and  potential  customers  of  radio. 

It  was  enough  that  these  stations  would  underwrite  one  study 
of  such  scope  and  such  significance  to  the  entire  radio  business. 
It  is  too  much  to  ask  them,  or  any  other  individual  group  of  stations, 
to  continue  to  pay  for  future  studies  of  benefit  to  all  broadcasters. 

The  Politz  study,  which  was  released  in  detail  to  all  who  wanted 
it  |B»T,  Dec.  14,  1953],  could  well  be  regarded  as  a  splendid 
starting  point  for,  say,  an  annual  job  of  basic  research  underwritten 
by  all.  The  study  was  not  remarkable  for  the  fact  that  Mr.  Politz 
did  it  or  that  the  Christal  list  paid  for  it  but  for  the  fact  that  it 
explored  radio  in  a  way  that  had  not  been  done  before.  It  was 
qualitative  research.    More  qualitative  research  is  needed. 

We  are  not  advocating  that  future  studies  be  done  by  any  par- 
ticular company  or  any  particular  technique.  It  is  within  our  prov- 
ince, however,  to  suggest  that  the  general  type  of  investigation 
which  the  Politz  company  did — to  find  out  people's  attitudes  toward 
radio — is  apt  to  turn  up  the  strongest  arguments  for  radio. 

Whether  an  all-broadcasting  project  should  be  under  the  direc- 
tion of  NARTB  or  BAB — which,  as  we  recall,  used  to  make  quite 
a  thing  of  talking  about  basic  research — we  do  not  know.  But  it 
would  seem  to  be  to  the  interest  of  the  NARTB  Radio  Board  to  do 
something  about  stimulating  action. 

This  week  in  Phoenix  the  NARTB  Television  Board  will  be  dis- 
cussing the  comprehensive  circulation  study  of  tv  that  has  been 
under  consideration  for  several  months.  There  would  seem  to  be 
no  inconsistency  in  the  Radio  Board's  considering  a  research 
project  that  would  do  as  much  for  radio. 
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Lee  Nomination;  Season  Opener 

T^VEN  BEFORE  this  session  of  Congress  convened  there  w$ 
plenty  of  signs  that  Senate  Democrats  were  spoiling  for  a  fij 
over  confirmation  of  Robert  E.  Lee  as  a  member  of  the  FC 
Partisan  disputes  over  presidential  nominations  are  not  unusu 
particularly  in  a  by-election  year,  and  more  particularly,  when  t 
magic  name  of  McCarthy  can  be  injected  as  an  issue.  The  I 
fight  simply  opens  the  political  season. 

Mr.  Lee  assumed  office  on  an  interim  basis  last  Oct.  6.  Ey 
his  Democratic  colleagues  attest  that  he  has  acquitted  hims 
admirably,  demonstrating  a  capacity  for  work,  a  bright  and  sina 
approach  and  a  working  knowledge  of  legislative  and  budj 
matters,  which  would  serve  the  FCC  in  excellent  stead. 

Mr.  Lee  forthrightly  admits  his  personal,  if  not  intimate,  ; 
quaintance  with  Sen.  and  Mrs.  Joe  McCarthy.  His  wife  was  t 
matron  of  honor  at  the  McCarthy  wedding  a  few  months  ago.  E 
that  doesn't  necessarily  make  him  a  McCarthy  disciple. 

This  week  Mr.  Lee  is  to  go  before  the  Senate  Interstate  &  Fore 
Commerce  Committee  on  his  nomination  for  a  seven-year  te 
from  last  July  1.  Efforts  will  be  made,  it  must  be  presumed,  to  sh( 
that  he  isn't  qualified  for  the  commissionership,  either  by  bac 
ground  or  training.  The  McCarthy  relationship  probably  will  j 
introduced  through  Mr.  Lee's  participation,  allegedly  at  Sen.  W 
Carthy's  behest,  in  the  bitter  1950  campaign  in  Maryland. 

From  what  we  have  observed,  Mr.  Lee  is  better  qualified  for  F( 
service  than  a  number  of  his  predecessors  who  have  since  pass 
from  the  regulatory  scene.  We  know  of  nothing,  on  the  existi 
record,  that  would  disqualify  him. 

To  condemn  Mr.  Lee  because  of  his  friendship  with  Sen.  W 
Carthy  certainly  would  be  an  incongruous  political  switch.  It 
Sen.  McCarthy  who  is  alleged  to  be  the  past-master  of  the  "guilt 
association"  technique. 

It's  our  guess  that  after  the  Democratic  partisans  and  some  le 
wing  labor  spokesmen  have  their  say,  President  Eisenhower's  noi 
ination  of  Robert  E.  (for  Emmett)  Lee,  of  Chicago,  will  be  i 
ported  favorably  by  the  Senate  Committee  (split-vote)  and  co 
firmed  by  the  Senate. 

Hooked  by  Line  &  Bait 

MUNICIPAL  judge  in  Los  Angeles  has  imposed  a  $500  fi 
against  a  vacuum  cleaner  store  chain  for  telecasting  of  fa 
and  misleading  advertising.  (See  story  this  issue.) 

The  judge  was  empowered  to  act  because  there's  a  city  ordinal) 
prohibiting  false  and  misleading  advertising.  Probably  because 
like  radio,  is  in  interstate  commerce,  he  didn't  attempt  to  penali 
the  station,  but  did  express  regret  tv  advertising  "cannot  be  screen 
more  carefully  to  weed  out  these  present-day  medicine  men." 

This  is  perhaps  the  first  case  on  record  involving  a  penalty  agair 
a  bail  and  switch  advertiser  on  television.  It  won't  be  the  last  unit 
stations  voluntarily  exercise  a  greater  degree  of  control  over  i,< 
kind  of  copy  used  by  some  pitch  accounts. 

Broadcasting    •  Telecastii 


A.T.&.T.  Has  No  Wire  For  Hire 
lilt  We  Ask  You, 
Do  You  Dig  TD-2? 


All  live  network  programs  now  come  to  television 
WOODLAND  via  a  brand-spankin'  new  A.T.&T.  "TD-2" 
microwave  relay  link  from  the  main  line  at  South 
Bend  to  Grand  Rapids. 

In  case  you're  not  hep  on  your  relay  systems,  type  "TD-2" 
is  the  Cadillac  of  them  all — much  better  than  co-axial 
cable  and  the  more  inexpensive  "TD"  links.  That's 
especially  important  now,  with  color  at  our  front  door — 
brother,  really  important ! 

WOOD-TV  was  first  to  order  and  get  this  improved 
service  in  these  parts,  just  as  it  was  first  to  go  to  full  1000 
foot  tower  height  last  month  and  will  be  first  to  go  to 
full  power  next  month  (right  now  our  interim  100,000 
watts  picture  is  greatest  in  all  of  television 
WOODLAND). 

WOOD-TV  is  first  with  INS  facsimile  news  service  in 
Michigan,  and  first  to  take  delivery  on  color  adapting 
equipment  for  its  transmitter.   When  you  spend  a  buck  on 
WOOD-TV,  you  get  lots  more  than  that  in  advertising 
value  and  service. 

Schedule  your  advertising  on  WOOD-TV,  Grand  Rapids' 
only  television  station.  The  Western  Michigan  station 
with  top  technical  equipment,  top  local  and  network 
programming — and  the  top  market  to  go  with  them*. 

*Primary  service,  too,  to  Western  Michigan's  most 
populated  area  including  Muskegon,  Lansing,  Battle 
Creek  and  Kalamazoo. 


WOOD -TV 

GRAND  RAPIDS,  MICHIGAN 

Grandwood  Broadcasting  Company. 

Reaches  more  people  who  have  move  and  buy  more 

NBC,  Basic;  ABC,  CBS,  DuMONT,  Supplementary. 
Associated  with  WFBM-AM  and  TV,  Indianapolis,  Ind., 
WFDF,  Flint,  Mich.,  WEOA,  Evansville,  Ind. 


KANSAS 


s-Vr 

1  ktteO 


★    st«*»0ne         *  ******* 


WHB-Tl 


to  advertisers  and 
agency  executives 

SWING,  the  vest-pocket-sire  magazine 
published  monthly  by  WHB  and 
VCHBTV,  is  packed  with  interesting 
and  informative  reading  for  time 
buyers,  advertisers,  agencies,  advertis- 
ing and  sales  executives.  Articles  on 
marketing,  advertising,  research  .  .  . 
excerpts  from  John  Crosby's  Radio 
and  Television  Column  .  .  .  pictures, 
jokes,  quizzes  and  cartoons  .  .  .  you'll 
find  them  all  between  the  covers  of 
Swing.  Request  your  free  copy  on 
your  company  letterhead. 


WHB-TV 

CHANNEL  Q  BASIC  CBS-TV 

SHARING  TIME  Kansas  City 

WITH  KM8C-TV 


710  KC.  10,000  WATTS 
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1  NEWSWEEKLY 
ItADIO  AND  TV 


A  CONTEST  FOR  ADVERTISING  PEOPLE  ONLY! 

An  Opportunity  Strictly  tor  the 
Outcasts  of  the  Contest  Bonanzas 

No  longer  need  you  feel  slightly  neurotic  about  the 
fine  print  in  contest  rules  that  always  says  "members  of 
our  company,  advertising  agency,  and  their  families 
not  eligible." 

Omaha's  most-viewed  television  station — KMTV — 
wants  a  4-word  slogan  that  pithily  presents  its  tremen- 
dous selling  power  in  the  rich  Nebraska-Iowa  market. 

This  is  a  contest  for  the  trade  only — the  television, 
radio,  agency  people,  time  buyers  and  advertising  per- 
sonnel who  for  years  have  been  thinking  up  ingenious 
merchandising  promotions. 

There  are  no  jingles  to  rhyme,  no  labels  to  mail, 
no  coupons  to  clip.  And  no  prizes  like  a  year's  supply 
of  homogenized  door  knob  wax.  Just  some  practical, 
everyday  advertising  necessities: 

1st  Prize — A  week-for-2  at  Sun  Valley 
2nd  Prize — A  case  of  imported  champagne 
3rd  Prize — A  case  of  imported  scotch 
4th  Prize — A  case  of  bonded  whiskey 

HERE'S  ALL  YOU  DO 

Write  a  slogan  of  4  words,  each  word  to  start  with 
one  of  the  station's  call  letters — K-M-T-V-,  in  any 
order.  Send  your  slogan  on  company  letterhead  to 
Television  Center  KMTV,  Dept.  3,  Omaha,  Nebraska. 
All  entries  become  the  property  of  KMTV.  The  de- 
cision of  judges  shall  be  final.  In  case  of  ties,  earliest 
postmark  and  originality  of  presentation  will  determine 
the  winner.  Contest  closes  March  15,  1954. 
TO  HELP  YOU  WIN — A  special  fact  presentation 
"The  story  of  TV  in  Omaha,"  and  a  colorful  "KMTV 
Tour  Booklet"  are  yours  for  the  asking.  Contact  your 
Petry  man,  or  write  to  KMTV  for  yours,  today. 


GRAND  PRIZE 

A  Week  for  Two  at 


ENJOY  THESE  ACTIVITIES 

*  Swimming  *  Fishing 

*  Golf  *  Skiing 

*  Horseback  riding     *  Skating 

*  Dancing  and  evening  entertainment 

TAKE  THE  VACATION  ANYTIME  IN  '54 

The  winner  of  the  Sun  Valley  vacation 
may  schedule  his  trip  for  any  week  in  1954. 
The  2nd,  3rd,  and  4th  prizes  will  be  sent 
immediately  after  judging,  (for  non-drink- 
ers, or  winners  that  reside  in  states  where 
the  shipment  of  liquor  is  prohibited,  the 
cash  equivalent  will  be  awarded.) 


DUMONT 


CHANNEL 


MAY   BROADCASTING  CO 


OMAHA 

Re  prat  on  led  by 
Edward  Perry  Co.,  Int. 


personalities  build 


WO 


LISTENER  LOYALTY 
PREDICATES 
ADVERTISING  RESULTS 


WLS  has  long  been  noted  for  its  station 
personality — and  for  the  personalities 
on  the  station.  One  of  those  who  has 
helped  to  build  that  reputation  is . . . 

DONALD  "RED"  BLANCHARD 

Having  fun  is  a  way  of  life  with  Donald  "Red"  Blanchard. 
It  is  a  way  audiences  have  loved  since  1931,  when  as  a  lad 
of  sixteen,  Red  came  down  from  Pittsville,  Wisconsin  to 
play  and  sing  on  WLS  as  part  of  the  act  of  Rube  Tronson 
and  his  Texas  Cowboys. 

It  was  as  a  singer  that  "Red"  first  became  famous.  But 
his  native  humor  and  infectious  gaiety,  which  keeps  audi- 
ences chuckling,  soon  made  and  has  kept  him  an  outstand- 
ing comedian.  So  many  organizations  and  speakers  asked 
for  copies  of  his  jokes  that  he  compiled  the  "Red  Blan- 
chard Joke  Book"  to  meet  the  demand. 

He's  now  heard  on  two  shows  of  his  own — every  week- 
day morning  and  afternoon — and  as  a  featured  performer 
on  the  WLS  National  Barn  Dance  every  Saturday  night.  In 
addition,  'Red'  still  has  to  play  three  to  five  personal  appear- 
ance dates  every  week  to  keep  his  loyal  WLS  listeners  happy. 

His  original  and  low-pressure  method  of  cueing  in  the 
commercials  on  his  programs  also  brings  warm  response 
from  his  audiences.  This  means  an  added  dividend  to  the 
WLS  advertiser! 

The  Blanchard  personality  builds  Listener  Loyalty . 
of  the  bonus  values  for  advertisers  on  WLS. 


one 


SEE  YOUR  JOHN  BLAIR  MAN 


(LEAR  CHANNEL  HOME  OF  THE  NATIONAL  BARN  DANCE 
890  KILOCYCLES  .  50,000  WATTS  •  ABC  NETWORK 


CLEVELAND 


Represented  by 


Headley-Reed  Company 


a 


ublished  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  ^^^Ig^^^^^^  ™* 
leSales  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  196S,  at  rost  umce  at  wa. ningion,  u.       unaei  an  oi  iviaicii  o. 


$+$= PROFIT 


WGALTV 

NBC  •  CBS  •  ABC  •  Du  Mont 

Lancaster,  Penna. 


prosperous  Pennsylvania  metropolian  areas ^  and ^ 
dreds  of  smaller  cities  and  towns  mcluded  m  the 
WGAL-TV  large,  rich  indnstrial  and  farm  area.  An 
enthnsiastic   buying  audience  -  spends   eaeh  year 
$1,723,599,000  for  retail  merchandise. 

years  budding  loyal  viewing  audience  through  strmu 
Uting  local-interest  and  public  serv.ce  programs  top 
shows  from  four  networks.  A  consistent  record 
cessful  selling  for  national  and  local  advertisers. 

/,  all  adds  up  to  4.  P«**le-  <f f" 
"y  "o  incr.asf  sales  for  your  product. 
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IN  THIS  ISSUE 


LOOK  for  surplus  of  over  $150,000  in 
FCC's  tv  processing  budget  at  end  of  this 
jscal  year  June  30  as  Commission,  as  result 
|f  administrative  short  cuts  and  hearing 
ipeedup  to  clear  tv  backlog,  comes  up  with 
noney  to  return  to  Congress.  It  may  be 
inprecedented  in  government  annals,  tribute 
o  Chairman  Rosel  H.  Hyde's  leadership  and 
ooperation  of  industry. 

★  ★  ★ 

ATINGS  versus  circulation  again  emerges 
s  crux  of  problem  in  basic  television  re- 
learch  as  it  did  in  radio  two  decades  ago. 
MRTB  Television  Board  last  Thursday  at 
Phoenix  meeting  side-stepped  pilot  study  of 
jelevision  circulation  pending  further  scru- 
Jay,  after  network  directors  had  insisted 
hey  had  to  have  program  ratings.  Esti- 
mated first  year  cost  of  Cawl  plan  (see  page 
37)  would  be  $2,500,000  for  two  BMB- 
.ype  reports  per  year.  Second  year  estimate 
*ould  be  one  million  less,  with  downward 
spiral  thereafter.  Networks  each  would  be 
deed  to  contribute  about  $250,000  first 
tear,  with  some  300  stations  about  $5,000 
each.  So  board  decided  to  take  another  look. 

★  ★  ★ 

DESPITE  conclusion  that  1955  NARTB 
convention  could  not  be  held  in  Washington 
because  of  lack  of  adequate  accommodations 
tor  engineering  exhibits,  NARTB  conven- 
tion committee  at  its  meeting  in  Phoenix 
decided  to  stick  to  original  plan  for  Wash- 
ington sessions  and  instructed  staff  to  follow 
through  for  April  or  May  meeting. 

★  ★  ★ 

REVISION  of  Sec.  309(c)  protest  provision 
of  Communications  Act  to  be  asked  of  Con- 
gress today  (Mon.)  by  FCC  in  legislative 
Jroposal  that  stay  of  protested  grant  would 
not  be  automatic  and  "hearing"  required  by 
Act  could  be  paper  proceeding  instead  of 
oral  case. 

★  ★  ★ 

CURRENTLY  Senate  Interstate  &  Foreign 
ommerce  Committee  plans  to  pop  big  ques- 
tion of  multiple  ownership  in  tv — about 
FCC  proposal  to  raise  limit  to  seven  sta- 
tions— when  FCC  comes  before  it  for  gen- 
eral discussion  of  its  affairs  [B»T,  Jan.  18]. 
That  meeting  will  not  take  place  before  Feb. 

deadline  for  comments  to  be  filed  on 
FCC's  proposal  (see  story,  page  60). 

★  ★  ★ 

PERSISTENT  campaign  at  federal  level  to 
ban  alcoholic  beverage  advertising  being 
supplemented  by  efforts  to  get  state  legisla- 
tures to  prohibit  such  advertising  in  print 
as  well  as  on  air.  Crusade  regarded  as  even 
'jhiore  far-reaching,  with  anti-cigarette  effort 
next  in  line.  All  seems  part  of  reformer 
campaign  to  throttle  advertising  generally. 

★  ★  ★ 

NEXT  TESTING  ground  on  sales  tax  on 
radio  may  be  Arizona,  where  Legislature 
'has  new  bill  pending  to  assess  1  %  of  gross 
against  radio  and  television,  along  with 
newspapers,  which  previously  had  capitu- 
lated. Legislation  had  been  resisted  in  both 
iNew  Mexico  and  Hawaii,  on  ground  that 


broadcasting  is  interstate  commerce  and  that 
state  levies  impose  illegal  burden.  Efforts 
being  made  at  committee  level  in  Arizona 
to  thwart  tax,  but  if  it  slips  through,  NARTB 
unquestionably  will  join  in  legal  effort  to 
repudiate  tax,  as  it  previously  has  done,  as 
friend  of  courts. 

★  ★  ★ 

IT'S  FACT,  not  just  rumor,  that  at  least  one 
network  found  it  expedient  to  grant  Sen. 
Joe  McCarthy  (R-Wis.)  free  time  to  answer 
President  Truman  because  it  felt  FCC  had 
two  Commissioners  favorable  to  Senator. 
From  unimpeachable  sources,  such  attitude 
was  expressed  forcibly  at  time  by  network's 
official.  Names  of  official  and  network  with- 
held. 

★  ★  ★ 

SERIES  of  switches  in  works  among  New 
York  agency  timebuyers.  Those  shifting 
affiliations  concurrently  or  in  next  few  weeks 
include:  Michael  Membrado,  Cunningham 
&  Walsh,  to  The  Katz  Agency,  national  ad- 
vertising representatives,  as.  tv  salesman; 
Robert  Burke  to  succeed  Mr.  Membrado  at 
C&W;  Albert  Sessions,  Al  Paul  Lefton  Co., 
to  Biow  Co.;  Alice  Ross,  Kastor,  Farrell, 
Chesley  &  Clifford,  to  Franklin  Bruck  Adv. 

★  ★  ★ 

DRIVE  reportedly  on  in  earnest  for  Ad- 
ministration decision  on  FCC  Chairmanship. 
Concentrated  campaign  underway  by  certain 
elements  to  convince  White  House  that 
Comr.  John  C.  Doerfer  ought  to  have  post. 
Chairman  Rosel  H.  Hyde  was  appointed 
last  April  to  FCC's  top  post  for  one  year. 

★  ★  ★ 

WHILE  Mutual  network  and  MAAC  both 
agree  Cape  Cod  plan  of  program  payments 
in  lieu  of  money  is  thoroughly  dead,  don't 
be  surprised  if  new  version  of  plan  emerges 
from  next  MAAC  meeting,  likely  to  be  held 
just  before  NARTB  Chicago  convention  in 
late  May.  Both  parties  see  merit  in  idea  but 
agree  its  presentation  was  fumbled  last 
autumn. 

★  ★  * 

ADD  NAME  of  Mary  Jane  Morris,  FCC 
attorney,  among  top  running  for  Secretary- 
ship of  FCC  to  succeed  T.  J.  Slowie,  re- 
signed. Subtract  name  of  Robert  J.  Dean, 
KOTA  Rapid  City,  S.  D.,  who  waged  un- 
successful campaign  for  Commissionership. 
Still  in  running  for  job  is  Col.  William  B. 
Campbell,  Signal  Corps,  and  former  Press 
Wireless  executive. 

★  ★  ★ 

AT  MOMENT  Sen.  Johnson  (D-Colo.)  and 
minor  leagues  are  not  having  any  more 
success  with  baseball  majors  on  their  reso- 
lution to  restrict  baseball  broadcasts  [B»T, 
Dec.  14,  1953]  than  they  had  with  Sen.  John- 
son's bill  in  Senate  last  year.  Majors  thus  far 
have  shown  little  enthusiasm  for  latest  John- 
son-minors' proposal.  Right  now,  resolu- 
tion, whipped  into  shape  at  Atlanta  by 
Senator  and  other  minor  league  execu- 
tives, is  being  "studied"  by  majors. 
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Telecasting 


LEAD  STORY 

Annual  B»T  estimate  for  Broadcast- 
ing* Telecasting  Yearbook  and  Market- 
book  shows  total  radio  net  time  sales  in 
1953  were  nearly  half-billion  dollars — an  all- 
time  record.   Page  31. 

ADVERTISERS  &  AGENCIES 

Chrysler  buys  heaviest  radio-tv  network 
schedule  in  its  history  to  promote  Dodge 
cars.  Page  33. 

FILM 

Crosby  Enterprises  demonstrates  sound 
tape  laminated  onto  film.    Page  34. 

FACTS  &  FIGURES 

General  Motors  tops  tv  network  spenders 
in  November  1953,  according  to  PIB  re- 
port.   Page  35. 

TRADE  ASSOCIATIONS 

NARTB  boards  vote  association  budget 
of  near-million  (Page  37),  toughen  television 
code  (Page  38). 

GOVERNMENT 

Senate  committee  approves  Lee  nomina- 
tion to  FCC,  and  Senate  confirmation  is  ex- 
pected this  week.    Page  50. 

Proposed  FCC  budget  for  fiscal  1955  pro- 
vides $372,704  less  for  broadcast  activities. 
Page  56. 

Federal  court  puts  Zenith  back  in  running 
for  ch.  2  in  Chicago.    Page  56. 

'Advertising  industry  wonders  what  the 
FBI  has  up  its  sleeve  in  current  investiga- 
tion of  alleged  anti-trust  actions.    Page  60. 

STATIONS 

Weekly  summary  of  new  tv  station  opera- 
tions and  those  expected  to  begin  in  next  30 
days-   Page  66. 

Nashville  radio  and  tv  stations  organize 
to  fight  newspaper  ban  against  free  pro- 
gram logs.    Page  66. 

NETWORKS 

Mutual  affiliates  meet  without  fireworks; 
program  payment  plan  is  not  revived.  Page 
74. 

MANUFACTURING 

RCA  demonstrates  19-inch  tricolor  kine- 
scope with  picture  area  nearly  double  that 
of  15-inch  tube.    Page  76. 

PERSONNEL  RELATIONS 

AFM  will  try  contract  settlement  locally 
before  going  into  stretch  in  radio-tv  network 
negotiations.    Page  79. 

FEATURES 

Staging  farm  contests  pays  off  for  10  mid- 
western  stations.    Page  86. 

How  radio  made  a  little  company  big. 
Page  88. 

FOR  THE  RECORD 

Weekly  Telestatus  summary  of  all  tv 
stations  on  the  air  and  their  estimates  of  tv 
sets,  plus  commencement  target  dates  of  all 
tv  grantees.    Page  109. 
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Pronounced  GWOC-A-MOLLY,  it's  a  dish  known  down  Texas  way  — 
especially  around  Dallas,  Houston,  and  San  Antonio. 

And  just  as  Texans  have  dishes  native  to  the  Lone  Star  State, 
so,  too,  they  talk  and  react  a  bit  differently  than  people  do, 
say,  in  Minnesota  or  Arkansas. 

And  what  a  difference  that  can  make  in  the  way  you  SELL  to  them ! 

alad  ? 

Successful  radio  advertisers  know  this.  Most  of  them  convey 
their  radio  sales  messages  with  the  familiar  voice  of  a 
friendly,  local  radio  personality. 

All  these  leading  stations  have  popular  personalities  who  know  best 
how  to  sell  your  products  locally. 


WSB  Atlanta  NBC 

WFAA*  /Dallas  )  NBC 

|  Ft.  Worth  )  ABC 

KOA  Denver  NBC 

KPRC*  Houston  NBC 

KARK  Little  Rock  NBC 

KECA  Los  Angeles  ABC 

KSTP  /Minneapolis)  NBC 


./Minneapolis) . 
i  St.  Paul  ( 


Paul 

WSM  Nashville  NBC 

WABC  New  York  ABC 

*AZso  represented  as  key  stations 


WTAR  Norfolk  „  CBS 

WIP  Philadelphia  MBS 

KGW  Portland,  Ore  NBC 

WRNL  Richmond   ABC 

WOAI*  San  Antonio  NBC 

KFMB  San  Diego   CBS 

KGO  San  Francisco  ABC 

KMA  Shenandoah   ABC 

(Iowa) 

KTBS  Shreveport   NBC 

KVOO  Tulsa  NBC 

of  the  TEXAS  QUALITY  NETWORK 


Edward  Petry  £,  Co,  Inc. 

NEW  YORK  •   CHICAGO   •   LOS  ANGELES 
DETROIT  •   ST.  LOUIS   •   SAN   FRANCISCO   •  DALLAS 
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KiaWZ  in  the 

i  j    '  t  e>  Wjm  ■ 

Heart  of  Savannah 


The  Station  that 
Serves  Best, 
Sells  Best! 


•  In  radio,  audience  loyal< 
doesn't  just  happen.    It  is  i 
evitably  the  measure  of  the 
vored  station's  responsiveness 
the  interests,  needs  and  cultui 
and  civic  growth  of  all  the  peojr 
within  its  listening  area.  How  i 
sponsive  WSAVhas  been  is  cleat 
indicated  by  these  few  from  ma 
instances: 

•  The  only  Savannah  Static 
which  broadcasts  a  regular- 
scheduled  civic  forum  —  "Savai 
nah  Speaks." 

•  The  only  Savannah  Static 
which  sends  its  remote  crews  o 
into  the  areas  to  bring  its  listens 
all  important  events  in  the  o 
lying  towns  and  counties. 

•  The  only  Savannah  Station  which  broadcasts  a  daily  fai5 
program  direct  from  the  Agricultural  Agent's  Office  and  fe 
turing  farm  news  and  information  gathered  on  the  local  aj( 
regional  levels. 

•  The  only  Savannah  Station  which  schedules  six  remote  broaj 
casts  daily  direct  from  the  United  States  Weather  Bureau 
Travis  Field  in  Savannah. 


•  The  only  Savannah  Station  which  broadcasts  regularly  schc 
uled  local  news  (twice  daily),  and  news  on  the  local  level  frc 
the  towns  and  counties  in  the  surrounding  area,  through 
program,  "County  Edition." 


in  Savannah 


WSAV 


430  Ik. 

5,000  worn 

Pull  Tim* 


REPRESENTED  BY 


SOUTHEASTERN  REPRESENTATIVE! 
HARRY  E.  CUMMINGS 


at  deal/line 


orer  Challenges  FCC 
wer  to  Limit  Ownership 

jjj!)WER  of  FCC  to  limit  number  of  broad- 
it  stations  under  same  ownership  was  chal- 
Ikged  Friday  when  Storer  Broadcasting  Co. 
^d  petition  for  review  in  U.  S.  Court  of  Ap- 
his in  Washington.  This  is  first  court  ap- 
jjfjal  from  Commission's  new  multiple  owner- 
p  rules  which  limit  single  am  and  fm  owner- 
jip  to  seven  stations,  tv  to  five  [B»T,  Nov. 
I  1953]. 

;Storer,  which  now  owns  limit  in  am  and  tv, 
Iced  court  to  declare  FCC  without  legal 
Ithority  to  specify  number  of  owned  stations 
aifjowable  to  same  entity.  It  also  questioned 
ht  of  Commission  to  hold  that  control  of 
ensee  extends  down  to  1%  stockholder, 
jrer  said  20%  of  its  stock  is  publicly  owned 
1,200  stockholders  and  it  could  not  con- 
j)l  other  radio  or  tv  investments  of  these 
pckholders. 

(Numerical  limitation  presumes  additional 
ynership  is  violation  of  anti-trust  laws,  Storei 
id.  This  is  not  so,  it  claimed. 
Petition  also  alluded  to  Miami  vhf  ch.  7 
plication  submitted  by  Storer,  but  dismissed 
FCC  as  contrary  to  multiple  ownership  rule 
•T,  Nov.  30,  1953]. 
A  Storer  spokesman  said  that  Friday's  action 
is  no  relationship  to  its  recent  purchase  of 
mpire  Coil  Co.  and  that  company's  tv  sta- 
(»ns  WXEL  (TV)  Cleveland  and  KPTV  (TV) 
Dlfortland,  Ore.  [B»T,  Jan.  11]. 

Until  the  courts  finally  determine  the  ques- 
m  of  FCC's  authority  to  limit  ownership,  the 
okesman  said,  Storer  will  comply  with  rules 
every  particular. 


an 
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Commercials  on  NBC-TV 
our-Long  'Home'  Show 

GHT  one-minute  commercials  will  be  offered 
NBC-TV's  ambitious  new  hour-long  Home 
ow  at  approximately  $5,450  each,  according 
plans  being  announced  today  (Mon.)  by 
BC  President  Sylvester  L.  (Pat)  Weaver  Jr., 
io  said  series  will  be  seen  Monday  through 
iday  at  1 1  a.m.  to  noon  EST  in  East  and  Mid- 
st starting  March  1,  and  eventually  will  ex- 
nd  to  West  Coast.  Estimated  cost  per  partici- 
tion  compares  with  $4,280  cost  per  partici- 
ition  on  NBC-TV's  Today  show  when  full 
twork  is  used.  In  addition  to  eight  participa- 
>ns  per  hour,  Home  will  have  maximum  of  six 
-second  product  news  mentions. 
In  line  with  earlier  reports  of  sales  plan  for 
ome,  described  as  "a  television  service  maga- 
ne"  which  will  be  produced  from  a  $200,000 
rmanent  set  "unlike  anything  ever  before  used 
television,"  any  advertiser  signing  before 
arch  1  for  52  commercials  will  be  entitled  to 
le  "merchandising  day"  on  which  he  will  have 
I  commercial  time,  and  also  will  be  exclusive 
Ivertiser  in  his  category  in  Home  series. 
Coincident  with  launching  of  Home — which 
!r.  Weaver  said  will  include  color  inserts  on 
gular  basis — new  morning  lineup  will  go  into 
^ect  on  NBC-TV,  as  follows:  10  a.m.  EST, 
ing  Dong  School;  10:30  a.m.  One  Man's  Fam- 
i>7  10:45  a.m.  Three  Steps  to  Heaven;  11-12 
Don,  Home;  noon,  Bride  and  Groom;  12:15, 
aw/tins  Falls;  12:30  p.m.,  Breakfast  in  Holly- 
ood. 

ROADCASTING     •  TELECASTING 


U.  S.  LEADS  IN  TV  SETS 

UNITED  STATES  leads  world  in  tv  cir- 
culation, with  one  set  for  every  7.15  in- 
habitants, according  to  United  Nations 
survey.  UN  found  tv's  "profound  im- 
pact" spreading  even  into  world's  back- 
ward areas  with  52  nations  having  reg- 
ular or  experimental  service,  or  preparing 
to  start  it.  Britain  is  second  among  na- 
tions with  one  set  to  every  24  persons 
and  Cuba  third  with  one  set  to  every 
55.  France,  described  as  first  nation  to 
start  electronic  tv  broadcasts  in  1935,  had 
one  set  for  every  704  persons.  Soviet 
Union  started  in  1938  but  now  has  only 
one  set  for  each  2,400  persons. 


District  Meeting  Schedule 
Revised  by  NARTB  Board 

THREE-A-WEEK  district  meeting  schedule 
tried  in  1953  by  NARTB  was  abandoned  as 
result  of  action  taken  by  Radio  Board  Friday 
at  Phoenix,  Ariz.,  meeting  (see  board  story 
page  37).  Proposed  two-a-week  schedule  ap- 
proved Friday  opens  Sept.  9  in  District  1  (New 
England),  moves  down  Atlantic  Coast  and  up 
Mississippi  Valley  into  Plains  States,  out  to 
West  Coast,  winds  up  in  Texas  Nov.  9. 

Dates  of  meetings  follow  (sites  not  yet 
selected):  District  1  (New  England),  Sept.  9- 
10;  2  (N.  Y.,  N.  J.),  Sept.  13-14;  3  (Del.,  Md., 
Pa.,  W.  Va.),  Sept.  16-17;  4  (N.  C,  S.C.,  Va., 
D.  C),  Sept.  20-21;  5  (Ala.,  Fla.,  Ga.,  P.  R.), 
Sept.  23-24;  6  (Ark.,  La.,  Miss.,  Tenn.),  Sept. 
27-28;  7  (Ky.,  Ohio),  Sept.  30-Oct.  1;  8  (Ind., 
Mich.),  Oct.  4-5;  9  (111.,  Wis.),  Oct.  7-8;  11 
(Minn.,  N.  D.,  S.  D.),  Oct.  11-12;  10  (la.,  Mo., 
Neb.),  Oct.  14-15;  17  (Alaska,  Oro.,  Wash.), 
Oct.  18-19;  15  (No.  Calif.,  T.  H.,  Nev.),  Oct. 
21-22;  16  (Ariz.,  So.  Calif.,  Nev.),  Oct.  25-26; 
14  (Colo.,  Idaho,  Mont.,  N.  M.,  Utah,  S.  D., 
Wyo.),  Oct.  28-29;  12  (Kan.,  Okla.),  Nov.  4-5; 
13  (Tex.),  Nov.  8-9. 

Radio  Code  Amendments 

NARTB  Radio  Board  at  concluding  session  in 
Phoenix  Friday  adopted  two  amendments  to 
heretofore  moribund  Radio  Code,  dealing  with 
"white  coat  medical  copy  and  bait-and-switch" 
advertising,  taking  both  almost  bodily  from 
NARTB  Tv  Code.  Board  also  adopted  resolu- 
tion supporting  FCC's  proposed  rule-making 
for  multiplexing  of  specialized  services  on  fm 
channels. 

Action  on  Radio  Code  (see  story,  page  37) 
marked  first  time  NARTB  Board  actually  had 
given  approval  to  documents  covering  radio 
standards  of  practice.  Radio  Board  also  ap- 
proved appointment  of  network  members  to 
membership  committee. 

Spots  Supplement  Dodge  Plans 

THIS  year's  advertising  plans  of  Dodge  Div.  of 
Chrysler  Corp.,  Detroit,  include  three  current 
network  shows  and  supplementary  radio-tv 
spot  schedule  in  addition  to  other  media,  of- 
ficials said  Friday.  They  appeared  on  special 
closed  circuit  tv  program  beamed  via  ABC-TV 
facilities  to  15,000  dealers  in  30  major  cities 
Friday  evening  (see  early  story  page  33). 


•   BUSINESS  BRIEFLY 

SEVENTEEN  USES  RADIO  •  Seventeen  mag- 
azine planning  radio  announcements  for  first 
time  since  1948  effective  first  week  of  each 
month  running  from  week  to  10  days.  Al 
first,  magazine  will  use  two  stations  in  each 
market  with  approximately  95  markets  on  dis- 
tribution list.  Markets  will  be  added  each 
month  as  distribution  increases.  Al  Paul  Lefton, 
N.  Y.,  is  agency. 

DERBY  APPOINTS  •  Derby  Foods  Inc.,  Chi- 
cago (Peter  Pan  peanut  butter,  canned  meats), 
appoints  McCann-Erickson,  same  city,  to  handle 
advertising.  Radio  and  tv  probably  will  be 
used. 

CADILLAC  SPOTS  •  Cadillac  Motor  Car 
Div.,  Detroit,  through  MacManus,  John  & 
Adams,  Bloomfield  Hills,  Mich.,  and  New 
York,  using  radio  spot  announcement  cam- 
paign in  more  than  300  markets  during 
February. 

RICHARDS  FOR  PEN  CO.  •  Waterman  Pen 
Co.,  Seymour,  Conn.,  names  Fletcher  D.  Rich- 
ards Inc.,  N.  Y.,  to  handle  all  domestic  adver- 
tising, effective  immediately. 

SPRING  CAMPAIGN  FOR  COTY  •  Coty  Cos- 
metics, through  Franklin  Bruck  Adv.,  N.  Y., 
understood  considering  radio-tv  spot  announce- 
ment campaign  for  spring.  Details  of  schedule 
still  under  consideration,  but  probably  will  be 
worked  out  about  middle  of  February. 

FELS  NAPTHA  SPOTS  •  Fels  &  Co.  (Fels 
Naptha),  Philadelphia,  through  Towne  Adv., 
Philadelphia,  placing  radio  spot  announcement 
campaign  to  begin  in  March  in  several  mid- 
west markets  and  run  for  13  weeks. 

WHITEHALL  TEST  •  Whitehall  Pharmacal 
Co.  (Benefax),  N.  Y.,  through  Harry  B.  Cohen, 
N.  Y.,  preparing  radio  test  spot  announcement 
campaign  in  few  selected  markets,  effective 
Feb.  1. 

BUFFERIN  ANNOUNCEMENT  •  Bristol- 
Myers  (Bufferin),  N.  Y.,  placing  radio  spot  an- 
nouncement campaign  for  three  weeks  in  eight 
cities,  effective  this  week.  Agency:  Young  & 
Rubicam,  N.  Y. 


Minnesota  Mining  Buys 
Vacant  Godfrey  Segment 

MINNESOTA  Mining  &  Mfg.  Co.  (Scotch 
brand  masking  tape),  Mpls,.  through  BBDO, 
Mpls.,  effective  Feb.  22  will  sponsor  first  quar- 
ter-hour (10-10:15  a.m.)  of  Monday  and  Wed- 
nesday simulcast  of  Arthur  Godfrey  on  CBS-TV 
and  CBS  Radio,  and  on  alternate  Fridays  on 
CBS  Radio.  Other  advertisers  currently  spon- 
soring quarter-hour  segment  of  90  minute  show 
will  rearrange  their  segments.  Thus  show  will  be 
fully-sponsored  again  despite  the  Chesterfield 
withdrawal  [B»T,  Jan.  11].  Knomark  Mfg.,  now 
in  the  10-10:15  a.m.  segment,  will  take  over 
time  previously  sponsored  by  Chesterfield  when 
Bristol-Myers  contract  is  completed  in  four 
weeks. 
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xaminer  Approves  Buffalo 
»mendment;  Other  Actions 

■ETITION  of  Niagara  Frontier  Amusement 
up.  to  amend  application  to  show  studio 
se  agreement  with  uhf  ch.  17  WBUF-TV 
iiffalo  was  approved  by  Examiner  Harold  L. 
fhilz,  presiding  officer  in  Buffalo  vhf  ch.  2 
taring,  FCC  reported  Friday.  In  economy 
love,  WBUF-TV  would  take  over  second 
bor  of  its  studio  plant  for  18  months,  could 
I  moved  out  earlier  if  Niagara  Frontier  ob- 
iined  studio  facilities  of  defunct  uhf  ch.  59 
§BES-TV  for  use  by  WBUF-TV. 
I  Niagara  Frontier  would  pay  WBUF-TV 
lonthly  rent  of  $7,500  for  studios  (no  equip- 
lent),  could  buy  at  end  of  1959  for  $600,000 
I  1968  for  $400,000.  Lease  becomes  effective 
I  days  after  final  ch.  2  grant,  runs  to  end 
if  1968. 

I  FCC  Friday  also  turned  down  Niagara 
I'rontier  petition  asking  deletion  from  ch.  2 
Wing  issue  dealing  with  good  faith  of  dis- 
missed competitive  application  by  Enterprise 
Transmission  Inc.  (early  story  page  62). 

Two  More  CPs  Returned 

WO  more  post-thaw  tv  permittees  surrendered 
;heir  authorizations  to  FCC  Friday,  bringing 
veek's  total  to  frve  (story  page  54).  Returning 
v.Ps  Friday:  WMRI-TV  Marion  Ind.,  uhf  ch.  29, 
md  KMON-TV  Great  Falls,  Mont.,  vhf  ch.  3. 

WLAN  Petitions  FCC 
iWLAN  Lancaster,  Pa.,  asked  FCC  Friday  to 
forego  oral  argument  Tuesday  on  exceptions 
to  initial  decision  favoring  grant  of  vhf  ch.  8 
there  to  WGAL-TV.  Examiner  proposed  to 
Jeny  WLAN  bid  [B-T,  Nov.  16,  1953]. 

Jones   Seeks  New  Am 
MYRON  JONES,  chief  owner  WJET  Erie,  Pa., 
seeks  new  am  station  at  Salem,  Ohio,  on  1470 
kc,  facility  dropped  by  former  WLIO  East  Liver- 
pool, Ohio. 

UHF  Group  Complains 
About  Distant  Transmitters 

CALL  for  FCC  to  restrict  tv  transmitter  lo- 
cations to  "vicinity  of  community  to  which 
frequency  is  allocated"  was  made  Friday  by 
jUltra  High  Frequency  Television  Assn.  in 
letter  to  FCC.  UHFTA  claimed  changes  be- 
ing accomplished  by  move  of  vhf  transmitters 
I  negate  allocation  principles  and  presage  "dis- 
|-a$trous  consequences"  for  uhf  operators. 
Association  referred  to  request  of  vhf  ch.  7 
WORD-TV  Spartanburg,  S.  C,  to  FCC  for 
permission  to  begin  interim  operation  from 
Paris  Mt.,  outside  of  Greensville,  S.  C.  This, 
UHFTA  claimed,  will  make  WORD-TV  a 
regional  station,  reacting  against  uhf  stations 
in  Spartanburg,  Greenville,  and  Anderson, 
S  C,  in  their  network  affiliations  and  in 
securing  national,  regional  and  local  sponsors. 
In  addition  to  WORD-TV,  Spartanburg  has 
:  WSCV  (TV)  on  uhf  ch.  17,  also  a  grantee. 
[Greenville  has  two  stations  on  air:  WFBC-TV 
|  on  vhf  ch.  4,  with  NBC  affiliation,  and  WGVL 
(TV)  on  uhf  ch.  23,  with  other  networks. 
Anderson  has  WAIM-TV  operating  on  uhf  ch. 
40,  with  CBS  affiliation. 

Ac  ross-Board  Colorcast 

"NBC-TV  said  Friday  its  Howdy  Doody  Show 
would  be  telecast  in  color  for  five  straight  days, 
Feb.  1-5,  becoming  first  to  be  colorcast  on 
across-the-board  basis. 


NBC  TO  EXPAND  NEWS 

PLANS  for  expansion  of  NBC  news  cov- 
erage of  four  major  European  capitals  to 
be  discussed  in  series  of  Berlin  confer- 
ences with  network's  correspondents  in 
London,  Paris,  Rome,  and  Bonn,  NBC 
announced  Friday.  William  R.  McAn- 
drew,  manager  of  NBC  News  and  Special 
Events  Department,  and  staff  editors 
will  participate  in  conferences  via  special 
shortwave  circuit  to  be  set  up  between 
New  York  and  Berlin  this  week. 


New  RCA  Uhf  Transmitter 

RCA  has  announced  production  of  new  high 
powered  uhf  transmitter  (TTU-12A)  with  out- 
put of  12.5  kw  at  low  end  of  uhf  band  and  of 
10.25  kw  at  ch.  83.  Output  of  14  kw  possible  in 
some  instances,  RCA  said.  New  12  kw  uhf  trans- 
mitter supersedes  10  kw  uhf  transmitter  pre- 
viously announced  and  will  be  delivered  to  all 
customers  who  ordered  10  kw.  Delivery  sched- 
uled for  May-June;  price  is  estimated  at  $150,- 
000  for  whole  transmitter,  $100,000  for  am- 
plifier alone. 

NBC  Signs  KUAM 

SIGNING  of  affiliation  agreement  with  KUAM, 
said  to  be  only  privately-owned  commercial 
station  on  Guam,  announced  Friday  by  NBC. 
Station  is  on  610  kc  with  1  kw  and  is  man- 
aged by  its  owner,  Harry  Engle.  It  serves  more 
than  70,000  civilians  and  approximately  15,000 
U.  S.  military  personnel  on  Guam  and  also  is 
heard  on  Saipan  and  Tinian,  according  to 
NBC,  which  said  only  other  broadcasting  serv- 
ice in  that  area  is  Armed  Forces  Network. 

Vitapix  'Wrestling'  Marketed 

NEW  VITAPIX  Championship  Wrestling  from 
Hollywood,  series  of  39  wrestling  films  specially 
staged  and  shot  for  television,  now  being  offered 
for  sale  by  Vitapix  Corp.,  President  Mullen  an- 
nounced Friday.  Films  are  edited  for  hour  and 
half-hour  presentation,  and  feature  top  names 
of  wrestling  world. 

Doerfer,  Bartley  Speak 

OUT  TO  grass  roots  to  tell  story  of  FCC 
progress  and  problems  this  week  will  be  Comr. 
John  C.  Doerfer,  who  speaks  tonight  (Monday) 
before  Executive  Club  of  Milwaukee,  and  Comr. 
Robert  T.  Bartley,  before  South  Carolina  Broad- 
casters, Clemson,  and  Henry  Grady  School  of 
Journalism,  U.  of  Georgia. 


UPCOMING 

Jan.  25:  Utah  Broadcasters  Assn.,  Salt 
Lake  City. 

Jan.  28-29:  NBC-TV  Affiliates  Execu- 
tive Committee  meets  with  network 
officials.  New  York. 

Jan.  28-29:  ABC-AM-TV  Affiliates 
meeting,  Beverly  Hills  Hotel,  Los 
Angeles. 

Jan.  28-30:  South  Carolina  Assn.  of 
Radio-Tv  Broadcasters,  Clemson 
House,  Clemson. 

For  other  Upcomings  see  page  102. 


Broadcasting 


Telecasting 


GEORGE  DIETRICH,  eastern  sales  manager, 
NBC  Spot  Sales,  appointed  national  radio  man- 
ager, succeeding  William  N.  Davidson,  now  as- 
sistant general  manager,  NBC's  o&o  WTAM 
and  WNBK  (TV)  Cleveland  (see  story  page  69). 

JAMES  S.  FISH,  merchandising  manager,  Gen- 
eral Mills  Home  Appliance  Dept.,  appointed 
assistant  advertising  director,  reporting  to  S.  C. 
Gale,  vice  president-advertising  director. 

ROBERT  M.  PRENTICE,  of  Doherty,  Clifford, 
Steers  &  Shenfield,  N.  Y.,  to  Compton  Adv., 
N.  Y.,  as  account  executive  on  a  Procter  & 
Gamble  product. 

SHERMAN  K.  ELLIS,  Benton  &  Bowles, 
N.  Y.,  has  resigned  as  vice  president,  director 
and  plans  board  member.  Future  plans  indefi- 
nite. 

BARBARA  DEMOTT,  Foote,  Cone  &  Belding, 
N.  Y.,  in  charge  of  publicity  and  promotion  for 
General  Foods'  Renfro  Valley,  and  before  that 
with  Kenyon  &  Eckhardt,  to  Dooley  Adv., 
Louisville,  as  account  executive  and  supervisor 
of  agency's  public  relations  activities. 

ELIAS  B.  (BUD)  BAKER  to  Cunningham  & 
Walsh,  N.  Y.,  as  account  executive  with  Col- 
gate-Palmolive Co.  group. 

HARRY  WOODWORTH,  account  executive 
with  ABC  Radio  Sales  Department  since  1948, 
to  ABC-TV  Sales  as  account  executive. 

TOM  RYAN  and  BOB  BURBIDGE,  district 
sales  managers,  radio  and  television  division 
of  Sylvania  Electric  Products  Inc.,  promoted 
to  regional  sales  managers  for  Midwest  and 
West  Coast,  respectively.  Mr.  Ryan  has  been 
sales  manager  for  Chicago  district;  Mr.  Bur- 
bidge,  for  Pittsburgh  district. 

JOHN  McPARTLIN,  former  sales  manager, 
WNBQ  (TV)  Chicago,  to  Motion  Pictures  for 
Television,  effective  Feb.  1. 

CBS-Hytron  Promotions 

APPOINTMENT  of  Michael  P.  Callahan  as 
vice  president  in  charge  of  manufacturing  for 
all  CBS-Hytron  plants  headed  list  of  promo- 
tions for  seven  company  executives  announced 
Friday  by  Charles  F.  Stronmeyer,  executive 
vice  president  of  CBS-Hytron,  Danvers,  Mass. 

Other  advancements  were  those  of  Edgar 
K.  Wimpy  to  director  of  general  engineering; 
Dr.  Russell  R.  Law,  director  of  research  and 
development;  Clifford  Hughes,  plant  manager 
of  the  Newburyport  (Mass.)  receiving  tube 
plant;  Elwood  W.  Schafer,  manager  of  color 
planning;  J.  Farley,  director  of  quality  con- 
trol, and  David  A.  Sokolov,  supervisor  of  de- 
velopment of  receiving  tubes. 

Streibert  Speaks  at  Seattle 

VOICE  OF  AMERICA  devotes  three-fourths 
of  its  total  effort  to  reach  people  behind  Iron 
Curtain,  Theodore  C.  Streibert,  director,  U.  S. 
Information  Agency,  said  in  talk  to  be  delivered 
Saturday  to  Junior  Chamber  of  Commerce  na- 
tional convention  in  Seattle.  Radio  is  only 
means  of  getting  across  facts  to  peoples  in 
Soviet  areas  and  helps  in  USIA  objective  of 
persuading  other  peoples  to  side  of  freedom, 
he  noted. 

AP  Membership  Up 

ASSOCIATED  PRESS  radio  membership 
totaled  1,264  at  end  of  1953,  an  increase  of 
79  during  year,  Robert  McLean,  AP  presi- 
dent, reported  Friday  at  close  of  mid-winter 
board  meeting.  AP  obtained  eight  new 
newspaper  members  last  year,  bringing  total 
to  1,733. 
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time  on  more  of  my  top  rated 
local  live  shows  than  on  any 
other  station  in  New  England! 


In  our  over-all  viewing  area  88 
out  of  100  families  own  tele- 
vision sets. 
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WHAM  Sells  Farm 
Safety-Wins 
Council  Award 

"  link 


CHICAGO-George  Haefner,  WHAM 
Radio  Farm  Director,  receives  Public 
Interest  Award  plaque  from  Paul  Jones 
of  the  National  Safety  Council  at  the 
annual  convention  of  the  National  As- 
sociation of  Radio  Farm  Directors. 


Farm  life  should  be  lived — not  cut 
short.  WHAM  Radio  has  set  out  to 
sell  farm  safety  to  its  area.  In  recog- 
nition of  its  work  the  National  Safety 
Council  cited  WHAM  for  its  first 
Public  Interest  Award.  WHAM  Ra- 
dio was  selected  on  the  basis  of  its 
unusual  safety  booth  at  the  Palmyra 
Fair,  its  twelve  special  farm  safety 
programs  and  its  monthly  campaign 
theme  on  some  aspect  of  safety 
which  involved  the  use  of  520  spot 
announcements  during  1953. 


► 


Farm  radio's  morning  and  noon- 
time voice  of  authority,  WHAM's 
George  Haefner,  has  become  the 
personification  of  the  National 
Safety  Council  theme. 

50,000  WATT  CLEAR  CHANNEL 


WHAM 

ROCHESTER   RADIO  CITY 

7£e  StKun6e  r<p$ci  rtiM  State** 
,  AM-FM  *  NBC  Affiliate 

Geo    P.  Hollingbery  Co.,  Not'l  Rep 
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IN  REVIEW 


MOTORAMA 


Network:  CBS-TV 

Time:  Wed.  (1/20/54),  10:00-10:45  p.m.  EST 

Sponsor:  General  Motors  Corp. 

Agency:  Kudner  Agency,  N.  Y. 

Producer:   Larry  Puck 

Tv  Director:  Bob  Bleyer 

Orchestra:  Jerry  Bresler 

Cast:   Arthur   Godfrey,   McGuire  Sisters, 

Haleloki,  The  Mariners,  Lou  Ann  Simms 

and  Marian  Marlow 
Guests:  Head  Executives  of  General  Motors 


A  FORTY-FIVE  minute  commercial,  dressed 
up  in  a  highly  transparent  program  disguise, 
was  telecast  last  Wednesday  night  when  Gen- 
eral Motors  Corp.  bought  up  some  time  on 
CBS-TV  to  show  the  nation  its  1954  line  of 
new  automobiles. 

Motorama,  the  title  of  GM's  one-time  show, 
was  narrated  by  Arthur  Godfrey.  He  brought 
his  "friends"  too.  With  the  exception  of  the 
McGuire  Sisters,  who  sang  one  number,  the 
others  were  along  only  to  test  the  cushions  in 
the  front  seat  of  the  new  Pontiac  and  add  a 
decorative  note  to  the  general  proceedings. 

Supplementing  the  Godfrey  entourage  were 
GM's  top  brass  delegates,  each  of  whom  had 
something  to  say  about  the  various  new  models 
on  display  for  the  annual  showing  held  in 


ARTHUR  GODFREY 

From  tea  bags  to  Cadillacs 

New  York  City's  Waldorf-Astoria.  The  only 
person  whose  presence  might  have  been  in 
question  was  the  director.  If  he  were  around 
it's  a  relatively  safe  assumption  that  he  was 
too  busy  placing  an  order  to  tend  to  the  busi- 
ness of  getting  a  smooth  show  on  the  air. 
Motorama  was  a  slip-shod,  disorganized  tele- 
cast which  indicated  very  little  planning  on 
the  part  of  those  in  charge  of  its  production. 

A  commanding  orchestral  fanfare  which  in- 
troduced the  show  was  followed  by  seconds 
of  a  muffled  whispering,  presumably  Mr.  God- 
frey's, inquiring  about  his  cue.  When  the 
camera  finally  picked  him  up  he  was  seated 
with  Harlow  H.  Curtice,  president  of  GM,  in 
a  little  scooter  which  was  to  carry  both  of 
them  on  a  tour  of  the  premises. 

After  a  few  general  comments  from  Mr. 
Curtice,  he  and  Mr.  Godfrey  visited  several 
show  areas  and  examined  cars  of  the  future 
which  GM  is  about  to  give  Americans  today. 
This  automotive  phenomenon  really  put  Mr. 
Godfrey's  vocabulary  to  the  test.  Everything 
— every  single  thing — was  beautiful,  wonder- 
ful and  fascinating,  in  that  order. 

Production  shortcomings  were  painfully  ob- 
vious when  the  tour  finished  in  one  spot  and 
moved  on  to  another.  Cameras  and  mikes  just 
couldn't  seem  to  get  together. 

The  market  for  a  telecast  such  as  Motorama 


is  a  sizable  one.   Americans  love  their  aub 
mobiles.  But  the  trick  of  doing  this  type  sho 
well  is  one  that  remains  to  be  learned.  In 
lengthy    telecast    the  minute-commercial-a: 
nouncement  technique  defeats  its  own  purpos] 
through  the  monotony  of  repetition.  Wh; 
Motorama  needed  was  more  editorial  pla: 
ning  and  less  advertising  pitch.  It  needed  co: 
tinuity,  at  least  an  outline  of  points  that  woull 
be  stressed  in  relation  to  the  product,  mor^ 
showmanship  and  a  production  pattern  tha 
was  flexible  but  at  the  same  time  able  to  b 
controlled.    Well,  maybe  next  year. 


ROBERT  Q.  LEWIS  SHOW 

Network:  CBS-TV  (Sustaining) 
Time:    Mon.-Fri.,  4:30-5  p.m.  EST 
Star:  Robert  Q.  Lewis 
In  Cast:  Jan  Arden,  Earl  Wrightson,  Jaye  j 

P.  Morgan,  Lois  Hunt,  Don  Liberto,  and 

The  Chordettes  (Wed.  only). 
Music:   Ray  Bloch  and  his  orchestra 
Producer:    Rai  Purdy 
Director:    Frank  Satenstein 


I 


EVEN  so  ingratiating  a  performer  as  Robert  C 
Lewis  cannot  overcome  material  that  is  banaS 
and  slapstick.    In  an  attempt  to  provide  lata! 
afternoon  entertainment  that  is  seemingly  care ' 
free,   spontaneous   and   mirth-provoking,  th| 
Robert  Q.  Lewis  Show  on  Jan.  18  impressed 
this  reviewer  with  none  of  these  attributes.  ' 

It  was  a  ragged  performance.  The  line 
were  dull.  The  antics  of  Mr.  Lewis  and  hi 
supporting  cast,  particularly  in  a  stanza  i; 
which  a  male  chorus  line  was  featured,  wer 
poor  slapstick.  And  Mr.  Lewis'  efforts  ti  j 
simulate  lack  of  preparation  and  to  stresj  I 
spontaneity  appeared  forced. 

Though  comparisons  can  be  odious,  it  struc1 
this  reviewer  that  CBS-TV  was  trying  to  copy 
cat  a  format  and  a  mood  created  on  the  sue 
cessful  late  evening  Steve  Allen  Show  o] 
NBC-TV's  WNBT  (TV)  New  York.  Mj 
Lewis  and  Mr.  Allen  slightly  resemble  eac) 
other  physically,  but  their  approach  to  per 
formance  is  different.  Mr.  Allen  is  a  stilte 
technician  of  the  relaxed,  casual  school  o 
showmanship.  In  his  own  right,  Mr.  Lewis  i 
a  highly  competent  m.c,  particularly  whej 
he  indulges  in  give-and-take  with  other  peopld 
as  witness  his  success  on  various  quiz  pane 
shows. 

It  may  be  suggested  that  Mr.  Lewis,  insteat 
of  relying  more  heavily  on  solo  chatter,  makj 
use  of  his  young  and  talented  cast  to  bring  ou 
the  gift  of  repartee  for  which  he  is  justl; 
known.  Among  those  who  could  serve  as  foil 
for  Mr.  Lewis  are  singers  Jan  Arden  and  Eai 
Wrightson,  songstresses  Jaye  P.  Morgan  anj 
Lois  Hunt,  and  dancer-choreographer  Don  Li 
berto.  In  their  limited  appearance  on  tto 
program,  they  impressed  as  highly  satisfactor 
performers. 

Mr.  Lewis  is  too  competent  a  personalit; 
to  be  weighted  down  by  mediocre  scripts  ant 
an  ill-fitting  approach. 

*      #  ♦ 

BOOKS 

DIRECTORY  OF  NON-ROYALTY  FILM! 
FOR  TELEVISION,  compiled  by  T.  M.  Wil 
Hams.  Iowa  State  College  Press,  Press  Bldg, 
Ames,  Iowa.    108  pp.  $6. 
NEARLY  3,000  non-royalty  films  available 
to  television  stations  have  been  compiled  a 
WOI-TV  Ames,  Iowa  State  College  station 
The  directory  is  described  as  the  "first  com 
plete  assembly  of  its  kind"  listing  titles,  sub 
jects,  sources,  tv  clearance  status,  exact  run 
ning  times  and  special  information  on  thi 
films. 
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IKY  Radio 

if 

ml  m  mm 

thoroughly  saturates  one 
Important  southwestern 
narket.  It  is  powered  and 
Programmed  exclusively 
for  Oklahoma--you  need 
not  buy  waste  circulation. 


ell 


Remember,  when  planning  an  advertising 
schedule  for  Oklahoma  that  WKY,  the  third 
oldest  radio  station  in  the  nation,  serves 
more  Oklahoma  homes  and  covers  more 
Oklahoma  buying  power  from  Oklahoma's 
largest  city  .  .  .  than  any  other  station! 


WKY 


Radio  Oklahoma  City,  Okla. 


930  KC    5000  W  NBC 


Owned  and  operated  by  The  Oklahoma  Publishing  Company:  The 
Daily  Oklahoman  —  Oklahoma  City  Timet  —  The  Farm«r^5tockmflf»  — 
WKY-TV  .  .  .  Represented  by  KATZ  AGENCY 
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STATIONS  TEAM-UP 


Reading,  Pa  WHUM 

Springfield,  Mass.    .  .  .  WWLP 

Holyoke,  Mass  WHYN 

Mobile,  Ala  WKAB 

Los  Angeles,  Cal  KBIC 

Scranton,  Pa  WGBI 

Peoria,  III   WEEK 

Pittsburgh,  Pa  WENS 

Hampton,  Va  WVEC 

Wilkes-Barre,  Pa  WILK 

Michigan 


Louisville,  Kentucky  .  .  .  WKLO 

Reading,  Pa  WEEU 

Dayton,  Ohio  WIFE 

Meridian,  Miss  WCOC 

Milwaukee,  Wis  WCAN 

Belleville,  III  WTVI 

Tyler,  Texas   .  KETX 

Albany,  N.  Y  WROW 

Ft.  Wayne,  Ind  WKJG 

Fresno,  Cal  KBID 

State  College,  East  Lansing,  Mich. 


Oklahoma  City,  Okla..  .  .  KLPR 
Oklahoma  City,  Okla..  .  .  KTVQ 

Festus,  Mo  KACY 

Tulare,  Cal  KCOK 

Jacksonville,  Fla  WJHP 

Stockton,  Calif  KTVU 

St.  Louis,  Mo  KSTM 

N.Adams,  Mass  WMGT 

Schenectady,  N.  Y  WTRI 

Fresno,  Calif.  .......  KJEO 

.  .  WKAR 


FROM  CO  AST-TO-COAST...  IT'S  G.E.  ALL  THE  WAY  IN  UHF-TV! 


O  Q   Q   B   Q  O 


G-E's  12  KW  AMPLIFIER 
COMBINES  WITH 
YOUR  PRESENT 
1  KW  UHF-TV 
TRANSMITTER 

REGARDLESS  OF  MAKE! 


General  Electric's  UHF  leadership  puts  you  on 
the  sure  road  to  higher  TV  power! 


G-E  UHF  TRANSMITTERS.  1  KW  and  12  KW  units  for  initial 
high  power  telecasting  equipment  plus  a  12  KW  amplifier  for 
expanding  existing  facilities. 

1 5  KW  KLYSTRON  TUBES.  Developed  for  General  Electric  by 
Varian  Associates.  Provides  exactly  the  power  you  need  for 
strong  field  intensity— excellent  home  receiver  signals. 


DIRECTIONALIZED  G-E  HELICAL  ANTENNAS  boost  radiated 
power  to  deliver  coverage  exactly  where  your  market  is. 

PROVED-IN-OPERATION  BY  MORE  THAN  22  MAJOR  TV  OUT- 
LETS NOW  ON  THE  AIR.  Go  down  the  list  of  important  high 
power  television  broadcasters  throughout  the  country  using 
G-E  equipment.  Measure  its  value  to  you  by  their  success! 


i  3i  top  UHF-TV  broadcasters  can  do  it— you  can  too! 
Why  not  join  the  list  of  coast-to-coast  stations  now  offer- 
ing their  markets  high  power  ?  If  your  present  transmitter 
provides  only  minimum  output,  then  it  may  not  put  a  strong 
station  signal  into  your  complete  market  area.  That  auto- 
matically cuts  coverage  plus  important  advertising  revenue. 

Few,  if  any,  broadcasters  who  need  high  power  for 
UHF  telecasting  can  afford  to  wait  much  longer.  Promises 
of  future  equipment  development  do  not  solve  their  im- 
mediate problem.  Only  G.E.  offers  the  right  solution. 
Only  G.E.  offers  broadcasters  a  12  KW  amplifier  that  can 
be  combined  with  your  present  small  UHF  transmitter  for 
increased  field  intensity— better  pictures  in  your  market 
receivers.  General  Electric  alone  offers  this  service  to  UHF 
stations  already  on-the-air!  G.E.  alone  can  deliver  12  KW 
transmitting  equipment  for  new  TV  outlets  today! 


Get  complete  details  on  how  to  accomplish  this  1  2  KW 
Amplifier  installation  from  your  local  G-E  Representa- 
tives. Act  quickly!  General  Electric  Company,  Section 
X2103-19,  Electronics  Park,  Syracuse,  New  York. 


jComplete  Television  Equipment  for  UHF  and  VHF 


GENERAL 


ELECTRIC 


IN  THE 


Upper  Midwest 


OPEN  MIKE- 


KSTP  and  KSTP-TV 
have  the  greatest 
and  finest  facilities 
of  any  Radio  and 
Television  station 
in  the  nation  at 
its  expanded 
Television  City 
site  where  the 
Twin  Cities  meet. 


Special  Commendation 

EDITOR: 

I  have  finally  caught  up  with  your  very 
interesting  article  in  the  Dec.  28  Broadcast- 
ing •  Telecasting  concerning  comparative 
agency  billing  for  radio  and  tv  in  1952  and 
1953. 

I  felt  that  this  was  an  outstanding  piece  of 
work  and  worthy  of  some  very  special  com- 
mendation and  am  writing  you  to  express 
my  admiration  for  the  job  which  you  did. 
I  cannot  recall  a  similar  job  having  been  done 
by  anyone  before  except  on  a  piecemeal  or 
fragmentary  basis.  .  .  . 

Stanley  Pulver 

Media  Manager-Broadcast 

Lever  Bros.,  New  York 

Clinic  Report 

EDITOR: 

It's  almost  two  weeks  since  the  conclusion 
of  the  first  BMI  Program  Clinic  ever  to  be 
held  in  these  islands,  so  this  can  hardly  be 
construed  as  a  flash  news  item. 

However,  the  impact  of  the  BMI  Clinic  has 
been  so  strongly  felt  that  I  cannot  help  bul 
solicit  the  cooperation  of  your  excellent  trade 
journal  to  bring  the  1954  clinic  series  more 
vividly  to  the  attention  of  broadcasters  through- 
out the  country. 

The  Hawaii  Clinic  was  BMI's  first  of  the 
1954  series  and  it  sets  the  pattern  for  subse- 
quent sessions.  The  Hawaiian  Assn.  of  Radio 
and  Television  Broadcasters  would  like  broad- 
casters throughout  the  nation  to  realize  thai 
these  conclaves  are  well  worth  the  attendance 
of  almost  every  staff  member  of  every  radio 
station  in  the  immediate  area  of  the  clinic 
locales.  .  .  . 

As  a  result  of  the  Hawaii  BMI  Clinic  under 
HARTB  endorsement  every  broadcaster  in 
Hawaii  is  better  informed,  better  armed  and 
better  equipped  to  give  radio  renewed  vigor, 
and  new  showmanship  in  his  successful  fight 
for  a  bigger  than  ever  share  of  advertising 
dollars  and  public  attention  in  a  tv  era. 

The  HARTB's  hats  are  off  to  BMI  and  we 
urge  every  radio  man  in  the  country  to  attend 
these  valuable  clinics  whenever  the  opportunity 
presents  itself.  .  .  . 

Fin  Hollinger 

Exec.  Vice  President 

KPOA  Honolulu 

Helfpul  Articles 

EDITOR: 

Again  we  repeat  that  we  consider  Broad- 
casting •  Telecasting  an  important  property 
in  our  office. 

Through  the  help  of  the  many  informative  ar- 
ticles, we  have  in  a  measure  learned  how  to  im- 
prove our  service  and  merchandising  help. 

Today,  we  are  enjoying  a  fairly  wide  distrib- 
ution of  Texas  Rasslin'  and  are  showing  in 
practically  every  state. 

Maurice  Beck 

Sportatorium 

Dallas 

Fm  Future  Bright 

EDITOR: 

In  your  issue  of  [Jan.  11]  you  quoted  some 
extremely  disparaging  remarks  about  fm  by  a 
lawyer  implying  that  the  fm  band  should  be 
turned  over  to  industry.  I  wish  that  magazines 
would  not  publish  the  remarks  of  lawyers  with- 
out requesting  them  to  indicate  in  the  interests 
of  what  clients  they  are  talking,  whether  or  not 
they  are  paid  for  such  remarks. 

The  facts  are  that  the  fm  picture  is  brighter 
than  it  has  been  for  some  time.  I  have  an  in- 
terest in  an  am  station,  an  fm  station,  and  an 


fm-am  station  and  I  consider  the  interest  in  till 
fm  station  the  soundest  investment.  WFJjjlj 
FM  in  Philadelphia  now  has  over  a  quart)}) 
million  homes  listening  in  this  area  and  tip 
percentage  of  people  having  fm  in  five  yea  j 
has  increased  from  5%  to  about  40%.  Tin 
recent  interest  in  high  fidelity  has  belatedly  maj  i 
people  recognize  on  a  big  scale  what  those  j  i 
fm  have  known  for  years — namely,  the  s|| 
periority  of  fm  over  am  as  a  media  of  trail 
mission.  Good  Music  Broadcasters,  with  3  ! 
stations  across  the  country,  largely  utilizes  fri ! 
The  new  fm  automobile  radio  has  opened 
other  market.  .  . 

Lawrence  M.  C.  Smith,  Preside;] 
WFLN-FM  Philadelphia 

[EDITOR'S  NOTE:  B-T  can  hardly  be  held  r 
sponsible  for  remarks  made  by  lawyers,  t 
this  case  B«T  correctly  reported  that  the  lawye 
Jeremiah  Courtney,  represented  nonbroadca 
and  mobile  radio  interests,  but  that  the  commei;| 
was  his  personal  view.] 

Endorsement 

EDITOR: 

...  As  far  as  B*T  is  concerned,  it  hn 
always  been  tops  on  our  list  from  the  standi 
point  of  good  copy,  both  editorially  and  a<j  I 
vertising,  and  representing  the  highest  ethiJl 
in  the  business.  .  . 

P.  S.  Gates,  President 

Gates  Radio  Co.,  Quincy,  7//|l 

They're  Both  Tv 

EDITOR: 

My  sincerest,  warmest  thanks  to  you  fcf  I 
listing  stations  as  television — not  as  uhf  or  villi 
[in  Telestatus].  That  is  a  significant  Steffi 
in  the  right  direction  and  I  am  most  gratefiH 
to  you.  .  .  . 

B»T  leads  the  way  again.  I  predict  all  thj II 
mags  will  follow  suit. 

Robert  Wasdon,  Exec.  V.P.  m\ 
WTOV-TV  Norfolk,  Va. 

Tit  for  Tat 

EDITOR: 

Recently  in  our  bailiwick  there  occurred  K 
minor  spate  of  harpooning  of  radio  commercial;'! 
The  newspaper  radio-tv  columnists  and  critic 
foundering  in  a  typical  creative  miasma,  too^ 
radio  to  task  again  for  splicing  in  commercial 
between  discs  on  record  shows — too  often,  to 
lengthy,  and  just  plain  too.  .  . 

When  has  radio  and  tvi  pointed  out  a  fe> 
pertinent  facts  of  life?  Why  hasn't  radio  an 
tv  kind  of  casually  mentioned  that  for  eaci 
feature  we  find  in  the  local  rag  or  the  nationa 
pub,  deep  streams  of  advertising  blurb  m»s 
first  be  forded.  .  . 

Radio  and  tv  owe  to  the  public  a  grave 
sponsibility  in  the  handling  and  program 
of  commercials.    But  radio  and  tv  also  owe  tj 
themselves  the  taking  of  cudgels  and  doing 
bit  of  belaboring  about  amongst  the  plethor| 
of  thickskulled  critics?  infesting  a  sufferin 
country's  newspapers. 

Now  take  our  local  reviewer  right  here 
today's  paper.    Now  where  is  that  column? 
thought  it  was  alongside  that  hoopla  for  Sme< 
litz's  Purgatory  Pills,  or  maybe  it  was  betwei 
those  big  spreads  for  Garfinkle's  Lilac  Mist  anj 
O'Levi's  Better  Manure  for  Better  Petunia] 
Now,  I  swear,  it's  in  here  somewhere.    Just  !  j 
minute,  now,  I'll  find  it.   It  must  be  here  some!  | 
where. 


A 


ve  re  [ 
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Red  Field 
KR1Z  Phoenix 


Page  18    •     January  25,  1954 


Broadcasting   •  Telecasting 


■  Fun's  a-poppin'  °every  minute  . 

T  THt  PAGE  AND  SEE  WHAT'S  IN  IT.. 


FOR 


IN  THE 


Upper  Midwest 


KSTP  and  KSTP-TV 
have  the  greatest 
and  finest  facilities 
of  any  Radio  and 
Television  station 
in  the  nation  at 
its  expanded 
Television  City 
site  where  the 
Twin  Cities  meet. 


MINNEAPOLIS  -  ST.  PAUL 
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Special  Commendation 

EDITOR: 

I  have  finally  caught  up  with  your  very 
interesting  article  in  the  Dec.  28  Broadcast- 
ing •  Telecasting  concerning  comparative 
agency  billing  for  radio  and  tv  in  1952  and 
1953. 

I  felt  that  this  was  an  outstanding  piece  of 
work  and  worthy  of  some  very  special  com- 
mendation and  am  writing  you  to  express 
my  admiration  for  the  job  which  you  did. 
I  cannot  recall  a  similar  job  having  been  done 
by  anyone  before  except  on  a  piecemeal  or 
fragmentary  basis.  .  .  . 

Stanley  Pulver 

Media  Manager-Broadcast 

Lever  Bros.,  New  York 


Clinic  Report 


EDITOR: 

It's  almost  two  weeks  since  the  conclusion 
of  the  first  BMI  Program  Clinic  ever  to  be 
held  in  these  islands,  so  this  can  hardly  be 
construed  as  a  flash  news  item. 

However,  the  impact  of  the  BMI  Clinic  has 
been  so  strongly  felt  that  I  cannot  help  bul 
solicit  the  cooperation  of  your  excellent  trade 
journal  to  bring  the  1954  clinic  series  more 
vividly  to  the  attention  of  broadcasters  through- 
out the  country. 

The  Hawaii  Clinic  was  BMI's  first  of  the 
1954  series  and  it  sets  the  pattern  for  subse- 
quent sessions.  The  Hawaiian  Assn.  of  Radio 
and  Television  Broadcasters  would  like  broad- 
casters throughout  the  nation  to  realize  thai 
these  conclaves  are  well  worth  the  attendance 
of  almost  every  staff  member  of  every  radio 
station  in  the  immediate  area  of  the  clinic 
locales.  .  .  . 

As  a  result  of  the  Hawaii  BMI  Clinic  under 
HARTB  endorsement  every  broadcaster  in 
Hawaii  is  better  informed,  better  armed  and 
better  equipped  to  give  radio  renewed  vigor, 
and  new  showmanship  in  his  successful  fight 
for  a  bigger  than  ever  share  of  advertising 
dollars  and  public  attention  in  a  tv  era. 

The  HARTB's  hats  are  off  to  BMI  and  we 
urge  every  radio  man  in  the  country  to  attend 
these  valuable  clinics  whenever  the  opportunity 
presents  itself.  .  .  . 

Fin  Hollinger 

Exec.  Vice  President 

KPOA  Honolulu 

Helfpul  Articles 

EDITOR: 

Again  we  repeat  that  we  consider  Broad- 
casting •  Telecasting  an  important  property 
in  our  office. 

Through  the  help  of  the  many  informative  ar- 
ticles, we  have  in  a  measure  learned  how  to  im- 
prove our  service  and  merchandising  help. 

Today,  we  are  enjoying  a  fairly  wide  distrib- 
ution of  Texas  Rasslin'  and  are  showing  in 
practically  every  state. 

Maurice  Beck 

Sportatorium 

Dallas 

Fm  Future  Bright 

EDITOR: 

In  your  issue  of  [Jan.  11]  you  quoted  some 
extremely  disparaging  remarks  about  fm  by  a 
lawyer  implying  that  the  fm  band  should  be 
turned  over  to  industry.  I  wish  that  magazines 
would  not  publish  the  remarks  of  lawyers  with- 
out requesting  them  to  indicate  in  the  interests 
of  what  clients  they  are  talking,  whether  or  not 
they  are  paid  for  such  remarks. 

The  facts  are  that  the  fm  picture  is  brighter 
than  it  has  been  for  some  time.  I  have  an  in- 
terest in  an  am  station,  an  fm  station,  and  an 


fm-am  station  and  I  consider  the  interest  in 
fm  station  the  soundest  investment.  WFL 
FM  in  Philadelphia  now  has  over  a  qua 
million  homes  listening  in  this  area  and 
percentage  of  people  having  fm  in  five  ye 
has  increased  from  5%  to  about  40%.  T 
recent  interest  in  high  fidelity  has  belatedly  m 
people  recognize  on  a  big  scale  what  those 
fm  have  known  for  years — namely,  the 
periority  of  fm  over  am  as  a  media  of  tra 
mission.    Good  Music  Broadcasters,  with 
stations  across  the  country,  largely  utilizes 
The  new  fm  automobile  radio  has  opened  <■ 


other  market. 


Lawrence  M.  C.  Smith,  Preside 
WFLN-FM  Philadelphia 

[EDITOR'S  NOTE:  B-T  can  hardly  be  held 
sponsible  for  remarks  made  by  lawyers, 
this  case  B-T  correctly  reported  that  the  lawy 
Jeremiah  Courtney,  represented  nonbroadc; 
and  mobile  radio  interests,  but  that  the  comme 
was  his  personal  view.] 

Endorsement 

EDITOR: 

...  As  far  as  B*T  is  concerned,  it  h 
always  been  tops  on  our  list  from  the  stan 
point  of  good  copy,  both  editorially  and 
vertising,  and  representing  the  highest  ethi 
in  the  business.  .  . 

P.  S.  Gates,  President 
Gates  Radio  Co.,  Quincy,  II 

They're  Both  Tv 

EDITOR: 

My  sincerest,  warmest  thanks  to  you  f 
listing  stations  as  television — not  as  uhf  or  v 
[in  Telestatus].  That  is  a  significant  sfc 
in  the  right  direction  and  I  am  most  gratef 
to  you.  .  .  . 

B«T  leads  the  way  again.  I  predict  all  t! 
mags  will  follow  suit. 

Robert  Wasdon,  Exec.  V.P. 
WTOV-TV  Norfolk,  Va. 

Tit  for  Tat 

EDITOR: 

Recently  in  our  bailiwick  there  occurred  j 
minor  spate  of  harpooning  of  radio  commercia 
The  newspaper  radio-tv  columnists  and  critic! 
foundering  in  a  typical  creative  miasma,  tO( 
radio  to  task  again  for  splicing  in  commercia 
between  discs  on  record  shows — too  often,  tc 
lengthy,  and  just  plain  too.  .  . 

When  has  radio  and  tv  pointed  out  a  fe 
pertinent  facts  of  life?  Why  hasn't  radio  ar 
tv  kind  of  casually  mentioned  that  for  ea< 
feature  we  find  in  the  local  rag  or  the  nation' 
pub,  deep  streams  of  advertising  blurb  mif 
first  be  forded.  .  . 

Radio  and  tv  owe  to  the  public  a  grave  r 
sponsibility  in  the  handling  and  programmil 
of  commercials.  But  radio  and  tv  also  owe 
themselves  the  taking  of  cudgels  and  doing 
bit  of  belaboring  about  amongst  the  pletho: 
of  thickskulled  critics?  infesting  a  suffer^ 
country's  newspapers. 

Now  take  our  local  reviewer  right  here 
today's  paper.    Now  where  is  that  column? 
thought  it  was  alongside  that  hoopla  for  Sme 
litz's  Purgatory  Pills,  or  maybe  it  was  betwec 
those  big  spreads  for  Garfinkle's  Lilac  Mist  ai  j 
O'Levi's  Better  Manure  for  Better  Petunifj, 
Now,  I  swear,  it's  in  here  somewhere.  Justs 
minute,  now,  I'll  find  it.   It  must  be  here  som 
where.  ' 

Red  Field  \ 
KRIZ  Phoenix  > 
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EVERYBODY  SHOUTS 


1 VOOD  TE 

ZIV'S  ROLLICKIN',  ROARIN' 
RADIO  LAUGH-FEST 


NOW  ...  FOR  THE  FIRST  TIME  .  .  .  AVAILABLE 
LOCALLY  TO  STATIONS  AND  SPONSORS 


Complete  Promotion 
Back-Up  Plan  includes 
colorful,  humorous 
posters,  ad  mats,  radio 
announcements,  pub- 
licity stories  and^ 
photographs. 


CHARLES  HENRY  COWLING 


n  all  accounts 


IARLES  H.  COWLING  was  a  youthful 
tmpet  player  who  someday  wanted  his  own 
nd.  After  many  afternoons  of  playing  for 
e  over  a  Detroit  radio  station  he  decided  to 
illy  get  into  radio.  That  he  did  is  evidenced 

his  current  two-fold  position  as  West  Coast 
inager  of  AM  Radio  Sales  Co.  and  national 
es  manager  of  KMPC  Hollywood. 
Born  in  Detroit  Feb.  23,  1906,  he  entered 
:  College  of  the  City  of  Detroit  (now  Wayne 
)    Later,  at  Michigan  U.,  he  found  time 

play  trumpet  with  the  school  band.  After 
iduation  in  1925  he  augmented  his  income 

a  freight  solicitor  for  Southern  Pacific  Rail- 
id  by  playing  with  professional  bands. 
The  next  10  years  were  spent  as  the  Detroit 
jresentative  for  10  export  steamship  lines. 
His  interest  in  radio  grew,  and  in  1935  the 
trial  Mr.  Cowling  joined  Headley-Reed  Co. 

Detroit  manager.  In  1942  he  became  the 
ttroit  manager  for  Parade  (Sunday  supple- 
:nt  magazine). 

He  had  made  several  business  trips  to  Cali- 
rnia  prior  to  1946.  He  was  attracted  by  the 
te,  and,  telling  himself  the  future  of  radio 
is  greater  in  Hollywood,  he  packed  up  his 
nily  and  moved  West. 

In  1947  Mr.  Cowling  became  sales  manager 
KOWL  Santa  Monica  and  two  years  later 
ned  KMPC. 

His  AM  Radio  appointment  was  effective  last 
sc.  1.  It  necessitates  four  trips  yearly  to  New 
>rk  and  the  firm's  Chicago  headquarters, 
presenting  four  stations  (WMCA  New  York, 
LOL  Minneapolis-St.  Paul,  WIND  Chicago 
d  KMPC)  means  a  better  job  can  be  done 
the  way  around,  according  to  Mr.  Cowling. 
"Ours  is  a  specialized  and  personalized  opera- 
n,"  he  declares.  "We  have  the  chance  to 
ow  our  stations,  their  programming,  person- 
I  and  copy  requirements,  plus  the  local  ad- 
rtisers  in  the  individual  cities." 
While  emphasizing  there  is  room  for  all 
:dia,  he  believes  radio  is  the  greatest  adver- 
ing  medium.  Declaring  "the  cost-per-thou- 
nd  basis  will  continue  to  lead  advertisers  back 
o  radio,"  Mr.  Cowling  welcomes  the  day 
len  color  tv  hits  its  stride  "and  the  resulting 
ohibitive  costs  will  send  even  more  adver- 
ers  back  to  radio." 

Married  for  26  years  to  his  childhood  sweet- 
art,  Madelon,  Mr.  Cowling  boasts  twin  daugh- 
•s  and  a  14-month-old  grandson.  His  home 
in  Pacific  Palisades.  Hobby:  gardening. 
He  is  a  member  of  Hollywood  Ad  Club,  Los 
lgeles  Ad  Club,  Hollywood  Athletic  Club, 
nta  Monica  Swimming  Club  and  The  Illumi- 
tors  (food  brokers'  association). 
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MAIL  PULL 

**ee*  KCEN-TV 


11 


covers  ALL  of  the  big 
Temple-Waco  market! 

Engineers  calculated  a  coverage  radius  of 
75  miles  for  KCEN-TV,  but  mail  reporting 
good  reception  has  been  consistently  re- 
ceived from  distant  points  in  excess  of  100 
miles  .  .  .  proof  of  "plus"  coverage  in  the 
big  market  midway  between  Texas'  four 
largest  cities  where  nearly  a  million  peo- 
ple reside. 

THIS  IS  COVERAGE 


For  the  first  time,  advertisers  can  reach 
all  of  the  Temple-Waco  market  with  a 
single  medium  — 


100  KW 
VHF 


Channel  6 


P.  O.  Box  188,  Temple,  Texas 

George  P.  Hollingbery  Company — Nof7  Rep. 


833-Foot  Tower 

830  Feet  Above  Average  Terrain 

{Tallest  tower  in  Texas,  south  of  Amarillo) 


KCEN-TV 


NBC  Interconnected 


Phone  3-6868 

Clyde  Melville  Company — Texoi  Rep. 
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Just  as  our  mighty  land  is  made  up  of  varying 
scenes  .  .  .  rolling  plains,  winding  rivers,  snow-capped  mountains 
...  so  Storer  audiences  are  composed  of  varying  elements  .  .  . 

differing  in  income,  needs,  habits,  interests. 
Storer  stations  plan  their  programming 

with  these  differences  in  mind. 


Ikggf 


690  KC  ABC 

COFFEYVILLE,  KANSAS 


WEED  &  CO.,  National  Representatives 
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our  respects 


to  RAYMOND  OSCAR  MITHUN 


"LIFE'S  too  short  to  try  to  drag  a  fellow  to 
the  top  of  the  heap  when  he  doesn't  care  if  he 
gets  there  or  not.  But  if  a  fellow  has  a  good 
product  and  really  wants  to  win,  then  that's 
the  kind  of  client  we  want  to  do  business  with." 

This  is  the  philosophy  of  Ray  Mithun,  one 
of  the  ablest  (and  youngest)  executives  to  reach 
"the  top  of  the  heap"  in  Minneapolis-St.  Paul 
advertising.  He's  a  great  believer  in  "the  right 
climate  for  successful  advertising." 

As  president  and  co-founder  of  Campbell- 
Mithun  Inc.,  with  headquarters  in  the  Twin 
Cities,  Mr.  Mitchun  has  watched  his  agency 
grow  within  21  years  into  a  $15  million  organi- 
zation. Its  staff  has  increased  from  five  people 
in  1933  to  over  200  today.  For  this  and  other 
accomplishments  Mr.  Mithun  can  claim  con- 
siderable credit. 

Mr.  Mithun's  agency  is  400  miles  from  Michi- 
gan Boulevard  in  Chicago  and  halfway  across 
a  continent  from  New  York's  Madison  Ave- 
nue— and  therein  lies  one  reason  for  the  suc- 
cess of  the  man  and  agency.  This  location  is 
not  due  to  chance.  Nor  have  Mr.  Mithun's 
selections  of  top  advertising  people  been  for- 
tuitous. 

Born  in  Warren,  Minn.,  on  March  20,  1909, 
Raymond  Oscar  Mithun  concentrated  on  sports 
in  his  youth,  laying  claim  to  being  one  of  the 
best  all-state  basketball  players  in  high  school. 
He  was  graduated  from  the  U.  of  Minnesota 
in  1930. 

His  early  background  was  essentially  jour- 
nalistic. (His  father  had  come  to  America  after 
being  secretary  of  communications  for  the  Nor- 
wegian cabinet.)  At  the  tender  age  of  16  he 
found  himself  in  competition  with  his  mother 
on  weekly  newspapers.  The  youth  had  a  ready 
solution:  He  arranged  for  their  consolidation. 

At  the  U.  of  Minnesota  Mr.  Mithun  worked 
as  a  part  time  reporter  and  was  manager  of  its 
college  publications.  He  later  became  city 
editor  for  the  Mankato  Free  Press. 

Mr.  Mithun  got  his  first  taste  of  agency  ex- 
perience with  BBDO  in  Minneapolis  as  a  copy- 
writer. He  also  was  a  radio  scripter  and  as- 
sistant account  executive,  later  becoming  radio 
director  and  account  executive.  He  serviced 
such  accounts  as  General  Mills,  Land  O'Lakes 
Creameries,  Burma  Shave,  Atwood's  Coffee  and 
others. 

He  also  filled  roving  merchandising  assign- 
ments for  BBDO  in  Boston,  Pittsburgh,  Buffalo 
and  other  eastern  cities. 

In  1933.  he  and  Ralph  Campbell  Sr.  organ- 
ized Campbell-Mithun,  taking  the  titles  of  vice 
president-treasurer  and  president,  respectively. 
Mr.  Mithun  was  elected  president  in  1943  at  33. 
Mr.  Campbell  died  in  1949. 

Back  of  the  Campbell-Mithun  enterprise  was 
the  Strong  belief  a  major  league  agency  could 
he  ncI  up  in  Minneapolis  to  service  Twin  Cities 


advertisers  who  "left  home"  to  select  agencie 
in  other  cities. 

It  took  a  lot  of  dynamic  activity  by  Mr 
Mithun  to  lure  top  advertising  talent  to  tht 
agency,  but  he  has  met  success.  Exposed  to  hi; 
philosophy  and  enthusiasm,  top-notch  writers 
artists  and  account  executives  joined  Campbell! 
Mithun  in  increasing  numbers. 

Looking  back  over  the  past  21  years,  Mi 
Mithun  regards  this  as  one  of  his  most  difficul 
jobs  and  biggest  achievements.  He  looks  fo 
"creative  businessmen,  whether  the  job  is  ii 
copy,  art,  tv  production,  research  or  media. 
What  does  he  look  for  in  a  prospective  client 
"The  desire  to  win  is  the  first  consideration 
That  and  a  good  product.  .  .  .  Size  isn't  im 
portant.  This  business  of  wanting  to  win  is 
If  that  quality  is  present,  we  don't  worry  abou 
size.  Accounts  like  that  have  a  habit  of  becom 
ing  big." 

Under  Mr.  Mithun's  leadership,  radio  an* 
television  have  played  a  king-size  role  in  th 
growth  of  the  agency,  for  the  simple  reasoi 
that  he  is  an  avid  believer  in  the  power  of  th 
broadcast  media.  Early  in  C-M's  history,  h 
scored  a  "first"  by  launching  Cedric  Adams  oi 
a  six-times-weekly  newscast  which  subsequent!; 
achieved  a  high  rating  among  regional  shows. 

Mr.  Mithun  worked  on  early  network  venj 
tures  that  brought  among  others  Boake  Cart© 
(for  Land  O'Lakes  butter)  to  radio.  Th 
agency  later  handled  Arthur  Godfrey  on  radii 
for  Gold  Seal  Co.;  Garry  Moore  and  Kat> 
Smith  on  tv  for  Pillsbury-Ballard;  Edward  R 
Murrow's  radio  newscast  and  his  tv  Person-to 
Person  for  Theodore  Hamm  Brewing  Co.;  Bol 
Crosby  on  tv;  Bob  Hope  on  radio;  Paul  White 
man's  Tv  Teen  Club  on  tv  for  American  Dair 
Assn.,  and  the  new  Jo  Stafford  tv  program  fo 
Gold  Seal  Co. 

Mr.  Mithun  likes  to  recall  the  success  enjoyei 
by  Land  O'Lakes,  which  revolutionized  the  but 
ter  business  by  taking  the  product  out  of  th< 
tubs  and  marketing  it  in  one-pound  packages. 

"That  was  ...  a  creative  business  idea,"  h< 
says.  "It  sold  so  much  butter  that  no  one  ha 
ever  been  quite  able  to  catch  up  with  them. 
Land  O'Lakes,  Andersen  Corp.  and  North; 
western  National  Bank  have  been  with  C-N 
since  it  began.  Another  success  has  beet 
Hamm's  Beer  with  its  baseball  on  television  ii 
the  Midwest. 

Mr.  Mithun  divides  time  traveling  to  Ne\ 
York,  Chicago.  Los  Angeles  and  other  cities 
He  also  finds  time  for  the  Minneapolis  Sym 
phony  Assn.,  whose  promotion  activities  hi 
headed  this  past  season. 

Mr.  Mithun  married  the  former  Doris  Ber; 
Aug.  9,  1932.  They  live  with  their  three  sons- 
Lewis,  Jack  and  Raymond  Jr. — in  Northome 
l  ake  Minnetoka.  Mr.  Mithun's  hobbies  ar 
golfing,  skiing  and  other  outdoor  sports. 
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WGY-Land  is  Vacationland 

RADIO  GOES  WHERE  VACATIONERS  GO 

From  the  first  winter  snow  until  the  Spring  thaw,  winter  sports 
fans  from  all  over  the  country  flock  to  upper  New  York  State  and  New 
England.  As  in  the  summer  WGY-Land  again  becomes  vacationland  for 
millions  of  people.  From  Lake  Placid  to  the  Catskills,  from  the  Finger 
Lakes  to  the  Green  Mountains,  wherever  people  ski  or  sled  or  skate, 
WGY  reaches  an  increased  audience  all  through  the  winter  season. 


WGY 


A  GENERAL  ELECTRIC  STATION,  SCHENECTADY,  NEW  YORK 

Represented  Nationally  by  Henry  I.  Christal  Company 
NEW  YORK— BOSTON— CHICAGO— DETROIT— SAN  FRANCISCO 


•  Telecasting 


January  25,  1954    •    Page  27 


FORTUNE  FEATURES,  INC 
PROGRAM  MANAGERS 
SOLVE    TV's    LAW  O 
FOR  QUALITY  MOTION 


ACTION 


SPECTACLE 


THRILLS 


SUSPENSE 


MYSTERY 


INTRIGUE 


REALISM 


ROMANCE 


MUSIC 


•  By  announcing  the  immediate 
availability  of  the  first  of  four 
packages  of  twenty-six  Ameri- 
can language  films,  Fortune  Fea- 
tures assures  telecasters  of  a  con- 
tinued supply  of  big  budget  films 
produced  as  recently  as  1952. 

•  Pictures  of  the  caliber  Amer- 
ican movie  audiences  are  accus- 
tomed to,  and  demand  to  see  at 
home  over  their  favorite  channel. 

•  Here  is  a  superb,  vigorous 
program  that  will  earn  and  main- 
tain top  ratings  in  every  market. 

PRE-SOLD! 

Los  Angeles   •   San  Diego 
Chicago    •  Philadelphia 
Seattle   •  Fresno 
Stockton   •   Santa  Barbara 
Detroit    •  Cincinnati 
Easton,  Pa.    •  Cleveland 


73  TO  78  MINUTES  IN  LENGTH 
28  PAGE  BROCHURE  AVAILABLE  ON  REQUES 
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ioa: 


IE  LPS    FILM  BUYERS, 
AGENCIES  AND  SPONSORS 
DEMAND  AND  SUPPLY 
ICTURES 


ortune 


eatures 


Jules  B.  Weill 

President 


OFFICES: 
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new  YORK:    Murray  M.  Kaplan 

1501  Broadway 
Suite  1606 
New  York  36,  N.  Y. 
LOngacre  4-5592-93 

Chicago:      Ben  Barry 

2326  S.  Michigan  Ave., 
Chicago  16,  Illinois 
Victory  2-5454 

Hollywood:  Tom  J,  Corradine 

5746  Sunset  Boulevard 
Building  C 
Hollywood  28,  Calif. 
Hollywood  2-4448 
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KQV  now  tops  even  its  own 

top  rating  in  program  "Firsts' 

In  the  last  Pulse  ratings,  KQV  broke  all  previous  records 
in  program  "firsts"  in  Pittsburgh.  And  now,  the  new 
October-November  ratings  show  we've  climbed  even  higher! 
Monday  through  Friday,  6:30  A.M.  to  11:00  P.M.,  KQV 
now  has  almost  three  times  as  many  top  rated  shows  as  its 
nearest  competitor.  In  the  Sunday  through  Saturday  ratings 
we  more  than  double  the  second  station.  And  more  and 
more  of  KQV's  nighttime  ratings  have  climbed  up  to 
6.0's  and  7.0's!  Here  are  the  latest  Pulse  report  ratings 
for  Pittsburgh: 

Number  of  Program  Firsts  by  Quarter-Hours* 
6:30  A.M.  to  11  P.M. 

Station  Firsts 

KQV  143 

Station  "B"  56 

Station  "C"  55 

Station  "D"  26 

It's  just  another  way  of  saying — if  you  want  to  sell  the 
dynamic  NEW  Pittsburgh  market,  your  key  is  KQV. 


CBS  Radio  W&  in  Pittsburgh 

National  Representatives:  WEED  &  CO.  New  York  •  Boston  •  Chicago  •  Detroit  •  San  Francisco  •  Los  Angeles 
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RADIO'S  1953  TIME  SALES 
fJET  RECORD  HALF-BILLION 

I  B«T  survey  shows  a  total  of  $498,428,000.  Network  revenues  were 
:  down  12.7%  but  spot  and  local  business  showed  a  combined  22.2% 
!  increase  to  boost  the  sum  $25  million  over  1 952. 


OTAL  time  sales  by  U.  S.  radio  stations  and 
etworks  in  1953  were  nearly  half  a  billion 
ollars,  an  all-time  record  for  annual  radio 
usiness.  The  1953  volume  was  $498,428,000, 
jome  $25  million  bigger  than  volume  in  1952. 
j  These  were  net  time  sales,  after  all  frequency 
nd  promotional  discounts  but  before  deduction 
j>f  commissions  to  agencies,  national  sales  repre- 
entatives  and  others. 

The  estimates  of  1953  radio  business  were 
>repared  by  Broadcasting  •  Telecasting  for 
he  1954  Broadcasting  Yearbook  *  now  in  the 
nails  to  subscribers.  They  are  based  on  a  B*T 
nrmula  which  has  been  proved  highly  accurate 
'or  many  years. 

The  record  total  volume  was  achieved  despite 
i  12.7%  decrease  in  network  business.  A 
vhopping  16.9%  rise  in  national  spot  volume 
ind  a  5.3%  growth  of  local  advertising  were 
:ar  more  than  enough  to  overcome  the  network 
oss.  The  1953  record:  National  network, 
589,528,000;  spot,  $144,595,000;  local,  $257,- 
!54,000.  Regional  network  business,  which  has 
lever  been  substantial  in  comparison  with  other 
:ategories,  was  $7,051,000. 

Radio's  biggest  boom  year  occurred  despite 
elevision  competition  that  was  increasing  daily, 
n  the  first  calendar  year  after  the  freeze,  the 
lumber  of  operating  tv  stations  almost  doubled, 
rhat  radio  would  do  so  well  against  such 
'ormidable  opposition  confounds  predictions  of 
i  few  years  ago  when,  with  half  as  many  tv 
jutlets  on  the  air  as  were  operating  at  the  end 
Df  1953,  skeptics  forecast  severe  drops  in  radio 
"evenue. 

Tv  Forces  Redistribution 

What  television  has  done  is  to  force  a  redis- 
tribution of  advertiser  spending  in  radio.  Since 
1948  network  business  has  steadily  declined, 
both  in  dollar  volume  and  in  proportion  to  total 
ime  sales.  Network  business  accounted  for 
|2.1%  of  total  time  sales  in  1948,  30.3%  in 
(949,  27.5%  in  1950,  24.9%  in  1951,  21.7% 
in  1952  and  only  18%  in  1953. 

In  those  same  years  spot  and  local  dollar 
volume  have  risen  annually  and  the  propor- 
tions of  their  contributions  to  total  volume 
have  also  increased  each  year,  with  the  single 
5xception  of  spot  in  1952.  Spot  business  ac- 
counted for  25.1%  of  total  sales  in  1948, 
25.5%  in  1949,  26.2%  in  1950,  26.3%  in  1951, 
26.1%  in  1952  and  29%  in  1953.  Local  busi- 
ness was  41.1%  of  total  sales  in  1948,  42.8% 
in  1949,  44.8%  in  1950,  47%  in  1951,  50.6% 
in  1952  and  51.6%  in  1953. 

Regional  network  business  has  amounted  to 
between  1%  and  2%  of  total  volume. 

Regardless  of  rising  or  falling  curves  in  the 

*  See  box,  page  32. 


various  categories  of  business,  total  time  sales 
of  U.  S.  radio  have  risen  every  year  since  1938. 

Nineteen-fifty-three  was  a  boom  year  for 
other  advertising  media  as  well  as  for  radio 
and,  indeed,  for  the  whole  U.  S.  economy.  Such 
estimates  of  business  volume  as  are  available 
indicate  that  all  media  did  well. 

Television:  No  official  figures  for  1953  are 
available,  but  Richard  P.  Doherty,  NARTB 
vice  president,  has  made  what  he  describes  as 
"an  educated  guess"  that  total  tv  revenue  last 
year  was  around  $448  million,  compared  with 
$324  million  in  1952.  These  figures  include 
revenue  from  talent  and  other  services  as  well 
as  from  net  time  sales  and  hence  are  not  com- 
parable with  B*T's  estimates  of  radio  net  time 
sales. 

Magazines:  Publishers  Information  Bureau 
estimates  that  gross  billings  in  the  leading  100 
general  and  farm  magazines  were  $599  million 
in  1953,  compared  with  $553.9  million  in  1952. 
The  PIB  estimates  are  gross,  figured  at  the  one- 
time space  rate,  and  hence  are  in  no  way  com- 
parable with  B*T's  net  time  sales  estimates  for 
radio.  A  somewhat  closer  comparison  for  radio 
is  with  the  Broadcasting  Yearbook's  estimate 


of  gross  radio  billings  of  $767.4  million  for 
1953.   For  this  see  below. 

Newspapers:  The  Bureau  of  Advertising  of 
the  American  Newspaper  Publishers  Assn.  esti- 
mates that  national  advertising  volume  was 
$600  million  in  1953,  compared  with  $526 
million  in  1952.  The  bureau  would  make  no 
estimate  of  total  newspaper  volume,  including 
local  business,  beyond  saying  that  it  would  be 
"well  ahead"  of  1952. 

Outdoor:  The  Outdoor  Advertising  Assn. 
estimates  that  national  sales  in  1953  were  $106 
million,  compared  to  $96.7  million  for  1952. 
The  association  would  not  estimate  total 
volume. 

Direct  Mail:  The  Direct  Mail  Advertising 
Assn.  estimates  that  1953  volume  was  5% 
bigger  than  the  $1.1  billion  in  1952. 

(Note:  Like  those  for  tv  and  magazines,  the 
figures  for  newspapers,  outdoor  and  direct  mail 
should  not  be  compared  with  radio  net  time 
_sales.  Net  time  sales  estimates  do  not  include 
the  substantial  expenditures  in  production  and 
related  activities.  Newspaper,  outdoor  and 
direct  mail  estimates  do.) 

If  1953  was  a  boom  year,  what  will  1954 
bring?  To  judge  by  all  available  economic 
indicators,  it  will  be  for  radio  and  other  adver- 
tising media  what  Fortune  magazine  has  pre- 
dicted it  would  be  for  the  whole  U.  S.  economy 
— the  second  biggest  year  in  history. 

In  a  memorandum  circulated  to  the  NARTB 
membership,  Mr.  Doherty  reported  on  a  recent 
conference  of  14  leading  business  economists 
who  attempted  to  outline  the  business  outlook 
for  1954.  Of  these  experts,  according  to  Mr. 
Doherty,  two  believed  business  activity  in  1954 
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RADIO'S  1953  TIME  SALES 


TOTAL  ADVERTISING  VOLUME  IN  1953 


TOTAL  expenditures  by  U.  S.  advertisers  in 
1953  were  at  an  all-time  high,  $7.8  billion, 
according  to  preliminary  estimates  prepared 
by  McCann-Erickson  for  Printers'  Ink.  The 
tables  below  show  the  1953  preliminary  esti- 
mates compared  with  final  estimates  for 
1952.  The  McCann-Erickson  tabulations  are 


Radio 


estimates  of  actual  dollars  spent  in  advertis- 
ing and  include  expenditures  not  only  for 
time  and  space  but  also  for  talent,  produc- 
tion, etc.  How  big  a  boom  year  1953  was  for 
all  media  can  be  clearly  seen  in  the  compari- 
son with  1952 — itself  an  excellent  year  for 
all  advertising  media. 


Television 


Newspapers 


Magazines 


i  yoj 

1 952 

(In 

(In 

Millions) 

1 1  •  1 1 '  \ 

Millions) 

Total 

$  707.9 

$  678.6 

National 

379.9 

369.5 

Local 

328.0 

309.1 

Total 

688.7 

509.4 

National 

529.7 

405.8 

Local 

159.0 

103.6 

Total 

2,655.5 

2,472.8 

National 

634.3 

562.4 

Local 

2,021.2 

1,910.4 

Total 

663.1 

615.8 

Weeklies 

348.1 

325.3 

Women's 

157.2 

148.8 

General 

117.2 

101.2 

Farm 

40.7 

40.5 

1953 
(In 


1952 
(In 


Farm  Papers 
Direct  Mail 
Business  Papers 

Outdoor 


Miscellaneous 

Total  National 
Total  Local 
Grand  Total 


Millions)  Millions) 

30.8 

29.4 

1,075.5 

1,024.3 

398.8 

365.2 

Total 

174.7 

162.1 

National 

117.9 

109.4 

Local 

56.8 

52.7 

Total 

1,408.2 

1,292.1 

National 

718.2 

652.7 

Local 

690.0 

639.4 

4,517.4 

4,105.1 

3,285.8 

3,044.6 

$7,803.2  $7,149.7 

been  particularly  strong  since  the  end  of  Wof 
War  II.  Radio  time  sales  since  the  war  hf 
increased  more  than  $164  million  in  annu 
volume,  but  the  size  of  the  radio  broadcasthL 
industry  has  expanded  too.  In  the  same  perioj 


would  be  at  about  the  same  history-making 
level  of  1953.  The  other  12  forecast  lower 
levels.  Of  the  12,  one  believed  business  would 
take  a  15-17%  slide  this  year.  The  consensus 
of  the  others,  however,  was  that  business  would 
slip  about  8-10%. 

Such  a  slip  would  hardly  mean  recession. 
Indeed  if  the  slip  were  only  slightly  less  than 
8%  it  would  be,  as  Fortune  predicts,  the  second 
best  year  on  record. 

Mr.  Doherty  submitted  three  general  conclu- 
sions in  his  report: 

1.  Fears  of  a  sharp  recession  getting  under 
way  in  1954  seem  to  be  without  foundation. 

2.  Conversely,  there  doesn't  appear  to  be  any 
logical  basis  for  assuming  that  1954  will  extend 
the  peak  boom  levels  of  1953.  However,  this 
could  occur  if  sharply  revived  military  activi- 
ties developed  during  the  next  six  or  seven 
months. 

3.  Most  manufacturing  and  distributive 
groups  will  probably  find  that  1954  will  be  a 
year  during  which  they  are  faced  with  a  slower 
rate  of  activity  (as  compared  with  1953)  and 
with  a  higher  rate  of  market  competition. 

These  three  conclusions  can  be  translated 
into  meaning  for  advertising.  For  intelligent 
advertisers,  a  market  which  is  tightening  but 
still  big  and  rich  should  suggest  invigorated 
promotion  and  sales  effort.  Indications  are  that 
forward-looking  advertisers  are  making  just 
such  plans. 

Last  November  the  Assn.  of  National  Ad- 
vertisers reported  the  results  of  a  poll  of  170 
member  companies  as  to  1954  intentions  [B*T, 
Nov.  9,  1953].  The  companies  were  asked 
whether  they  planned  to  enlarge  or  contract 
their  spending  in  each  of  12  media. 

Of  the  companies  that  used  radio  in  1953, 
34%  said  they  expected  to  spend  more  in  radio 
in  1954,  39%  planned  to  spend  about  the  same, 
27%  planned  to  reduce  radio  expenditures. 

Of  those  using  television  in  1953,  80% 
planned  to  build  up  their  tv  budgets  in  1954, 
15%  expected  to  spend  about  the  same,  and 
5%  anticipated  a  reduction  of  tv  spending. 

Overall,  the  1954  picture  looked  good,  ac- 
cording to  the  ANA  survey.  Increased  expendi- 
tures in  all  but  two  of  the  12  media  were 
anticipated.  Consumer  magazines,  Sunday  sup- 
plements, newspapers,  point-of-purchase,  out- 
door, direct  mail,  business  papers  and  farm 
magazines — in  addition  to  radio  and  television 
— will  receive  increased  appropriations  from 
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more  of  the  reporting  companies  than  the  num- 
ber planning  to  spend  less.  Only  Sunday  comics 
and  car  cards  were  in  for  reduced  appropria- 
tions from  reporting  advertisers.  More  re- 
spondents said  they  would  cut  spending  in  those 


RADIO  NET  TIME  SALES 

1953 

1952 

% 

(estimated) 

% 

Class  of  Business  (000) 

Total 

(000) 

Total 

National    network  $102,528 

21.7 

$89,528 

18.0 

Regional  network  7,334 

1.6 

7,051 

1.4 

Spot  123,658 

26.1 

144,595 

29.0 

Local  239,631 

50.6 

257,254 

51.6 

TOTAL  $473,151 

100.0 

$498,428 

100.0 

two  media  than  those  who  intend  to  increase 
spending. 

If,  as  seems  promising,  radio  revenues  con- 
tinue to  increase  in  1954,  they  will  be  following 
a  trend  which  has  persisted  since  1938  and  has 


more  than  doubled,  from  1,062  on  the  air 
the  end  of  1946  to  2,509  at  the  end  of  195? 
Until  1952,  the  station  population  rose  fasti 
than  total  business  volume,  meaning  that  tl; 
"average"  per-station  revenue  declined  in  tl, 
years  1947,  1948,  1949,  1950  and  1951. 

In  the  past  two  years  the  curve  has  turnif 
upward. 

At  the  end  of  1946,  with  1,062  am  static 
operating  and  with  total  time  sales  of  $3^ 
million,  the  average  station  sales  were  $314,57, 
(This,  of  course,  ignores  the  fact  that  bo 
national  and  regional  networks  take  sizab 
chunks  of  the  total  volume.  These  computation 
are  used  only  to  indicate  how,  though  £ 
pot  grew  larger  year  by  year,  the  number  I 
stations  dipping  into  it  also  grew,  with  indivi. 
ual  portions  getting  smaller  until  1952.  On  tl 
basis,  "average"  per-station  tune  sales  haj 
looked  like  this:  1947,  $245,786;  1948,  $22; 
442;  1949,  $207,693;  1950,  $206,714;  195/ 
$195,857;  1952,  $197,888,  and  1953,  $198,65^ 

Gross  time  billings  (value  of  time  sold,  ft 
ured  at  the  one-time  rate  with  no  deduction 
as  estimated  by  Broadcasting  Yearbook  ai' 
Marketbook  were  $767,391,000  in  1953  con 
pared  with  $714,975,000  in  1952. 

Of  that  total,  $158,910,000  was  for  nation 
network  lime,  $10,492,000  for  regional  ne 
work,  $215,171,000  for  spot  and  $382,818,00, 
for  local. 

Radio  network  gross  billings  by  produi 
groups  showed  that  the  biggest  investmer- 
again  came  from  the  same  groups  of  sponso- 
in  1953  as  in  1952. 

The  five  leading  spenders  and  the  percenta; 
of  total  gross  billings  which  came  from  eat 
in  1953  were:  Food  and  food  products,  22.1% 
toiletries,  16.7%;  drugs  and  remedies,  13.19. 
soaps,  cleansers  and  polishes,  9.8%,  and  smo 
ing  materials,  9.3%.  These  ranked  in  the  san 
order  in  1952. 


BROADCASTING  YEARBOOK  IN  MAILS 


THE  1954  Broadcasting  Yearbook  and 
Marketbook,  20th  annual  volume  in  the 
series,  includes  for  the  first  time  important 
market  information  for  the  area  covered 
by  each  station. 

Population,  radio  homes  and  retail  sales, 
are  a  part  of  each  station  listing,  which 
also  includes  complete  information  on  when 
the  station  went  on  the  air,  power  and 
frequency,  licensee,  address,  telephone  num- 
ber, network,  representative,  list  of  execu- 
tives with  titles,  libraries,  news  services  and 
make  of  transmitter. 

Besides  the  exclusive  B*T  estimate  on 
radio  billings  for  1953  and  comparative  fig- 
ures for  previous  years  the  1954  Broadcast- 
ing Yearbook  and  Marketbook  includes 
much  other  basic  statistical  information. 

The  radio  audience  in  1953  is  analyzed 
in  some  detail  by  Arthur  C.  Nielsen,  presi- 
dent of  the  A.  C.  Nielsen  Co.  The  number 
of  am  and  fm  stations  authorized  in  the 
United  States  each  year  is  listed.  Network 
time  purchasers  buying  more  than  a  million 
dollars  worth  of  radio  time  each  year  are 
listed,  with  an  estimate  on  the  amount  of 
time  they  bought  in  1953.  The  B»T  esti- 
mates on  billings  of  the  thirty  top  adver- 
tising agencies  in  radio  and  television  are 


listed,  with  the  accounts  they  represent. 

Regular  Broadcasting  Yearbook  depart- 
ments have  been  expanded  and  brought 
up  to  date  in  the  new  volume.  These  in- 
clude complete  listings  on  the  agencies 
which  buy  radio  time,  equipment  manu- 
facturers, radio  representatives  and  the 
stations  they  represent,  regional  networks, 
stations  that  have  newspaper  ownership, 
group  ownership,  transcription  and  program 
services  and  many  others. 

Complete  listings  of  executives  include 
all  of  the  networks,  RCA,  Columbia  Broad- 
casting System  (parent  company),  Broadcast 
Advertising  Bureau,  National  Assn.  of  Radio 
and  Television  Broadcasters,  Federal  Com- 
munications Commission,  Federal  Communi- 
cations Bar  Assn.  and  radio  engineers. 

In  addit  ion  there  are  listings  of  govern- 
ment agencies  serving  radio  and  a  complete 
department  listing  organizations  and  groups 
that  perform  services  for  radio  advertisers, 
agencies  and  stations. 

The  1954  Broadcasting  Yearbook  and 
Marketbook  is  the  radio  counterpart  of 
the  1953-54  Telecasting  Yearbook  and 
Marketbook  which  is  currently  in  use.  A 
new  Telecasting  Yearbook  and  Market- 
book  will  appear  early  in  August. 


Broadcasting 
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hree  networks  shows  to  be  utiliz 
ast  time  for  Dodge  automobiles 

R.YSLER  CORP.  last  Friday  announced 
is  for  a  full-scale  invasion  of  the  broadcast 
nfia,  with  the  signing  of  one  radio  and  two 
network  programs — its  largest  concentration 
|0  years — on  behalf  of  Dodge  automobiles, 
he  announcement  came  during  a  closed  cir- 
tv  showing  to  over  4,000  Dodge  dealers 
11,000  salesmen — and  on  the  heels  of  a 
ning  by  the  National  Adv.  Executives 
n.  that  printed  media — and  specifically  news- 
rs — must  re-sell  themselves  in  the  quest 
'(the  automotive  dollar.  (See  NAEA  story 
jp  42). 

he    announcement    was    made    by  Jack 


HRYSLER  TURNS  TO  RADIO-TV 
4  ALL-OUT  PUSH  FOR  DODGE 


jdweiser's  Baseball 
pverage:  $2  Million 

liHEUSER-BUSCH  (Budweiser)  will  spend 
(jnsiderably  more"  than  $2  million  this  year 
|  baseball  radio-tv  coverage  alone,  it  was 
irned  last  week. 

whatever  the  broadcast  allocation,  it  was 
leved  to  equal  or  perhaps  surpass  its  news- 
er  budget  for  1954.  Budweiser  spent  an 
5  mated  $2  million  in  newspapers  last  year, 
recently  concluded  an  advertising  cam- 
K  ign  in  400  newspapers. 

he  baseball  broadcast  estimate  was  re- 
fUed  following  a  one-day  meeting  in  St.  Louis 
,  week  when  the  firm  called  in  representa- 
js  from  120  radio  stations  to  review  its 
eball  coverage  plans. 

"he  $2  million-plus  figure  includes  monies 
regional  radio  network  coverage  of  all 
Louis  Cards  1954  baseball  games  on  120 
mtlets,  a  schedule  of  minor  league  broadcasts 
:ight  cities  and  tv  rights  in  St.  Louis  to  the 
road  contests  of  the  National  League  ball- 
). 

Inheuser-Busch  will  promote  minor  league 
[  in  all  markets  reached  by  the  Cards'  net- 
•k,  including  those  in  which  the  Cards  (and 
s  Budweiser)  own  such  franchises  [At 
vdline,  Jan.  18]. 

)ver  160  representatives  from  120  stations 
nded  the  all-day  sessions,  presided  over  by 
jresentatives  of  D'Arcy  Adv.  Co.,  Budweiser's 
pncy,  and  executives  of  the  brewery. 


Renfro's  Recap 

tfarry  Renfro,  D'Arcy  account  executive, 
kned  the  meeting,  outlining  objectives  of  the 
eball  coverage,  tie-in  advertising,  technical 
ilities  and  other  factors. 
While  the  station  lineup  was  not  revealed, 
was  learned  that  the  package  calls  for  six 
outlets  to  serve  as  "feeder"  or  originating 
ions  for  23  am  facilities,  and,  that  13  states 
|1  be  covered.  Cards  tv  outlet  in  St.  Louis 
t  not  been  selected. 

The  fm  feeder  outlets  include  WSOY-FM 
:atur  (111.),  WTAD-FM  Quincy  (111.), 
ILL  Evansville  (Ind.),  WMIX-FM  Mount 
rnon  (111.),  KBOA-FM  Kennett  (Mo.)  and 
rtBH-FM  Joplin  (Mo.). 

lie  13  states  are  Missouri,  Kansas,  Nebraska, 
iahoma,  Texas,  Arkansas,  Iowa,  Illinois,  Ten- 
see,  Kentucky,  Ohio,  Mississippi,  and  Indiana, 
iitionally,  Budweiser  has  broadcast  rights  to 
lor  league  games  of  Cardinal-owned  teams  in 
•sno,  Omaha,  Houston,  Columbus  (Ohio), 
umbus  (Ga.),  Allentown  (Pa.),  Rochester 
Y.),  and  Albany  (Ga.) 


ed  in  a  record  purchase  of  broad- 

W.  Minor,  Dodge  advertising  and  merchandis- 
ing director,  through  its  agency,  Grant  Adv. 
Inc.,  Chicago.  It  was  presented  over  what 
Dodge  described  as  "the  largest  closed  circuit 
tv  facilities  ever  employed  by  an  auto  com- 
pany to  bring  its  people  together  for  a  busi- 
ness meeting." 

Dodge's  Purchases 

Dodge  has  purchased  (1)  alternate  week 
sponsorship  of  the  Danny  Thomas  Make  Room 
for  Daddy  show  on  106  ABC-TV  stations 
across  the  country,  Tuesdays,  9-9:30  p.m.  EST, 
starting  Jan.  26;  (2)  weekly  sponsorship  of 
the  Roy  Rogers  Show  on  180-200  NBC  Radio 
outlets,  Thursdays,  8-8:30  p.m.  EST  starting 
Jan.  28,  (3)  weekly  sponsorship  of  Break 
the  Bank  on  over  60  ABC-TV  stations,  Sun- 
days,- 10  p.m.  EST.  The  tv  shows  are  filmed 
and  the  radio  program  is  live. 

"The  purchases,"  Mr.  Minor  said,  "reflect 
our  recognition  that  this  new  car  market  will 
be  more  competitive  than  at  any  time  before 
World  War  II."  Earlier,  the  Advertising  Bu- 
reau of  the  American  Newspapers  publishers 
Assn.  had  apprised  newspaper  advertising 
executives  that  "automotive  advertising  con- 
tinues to  be  a  top  target  for  every  medium." 

Details  on  the  broadcast  buys  highlighted 
the  revelation  of  Dodge's  "wholly  new  and 
expanded  sales  and  advertising  program  for 
1954"  in  major  theatres  throughout  the  coun- 
try. The  presentation  was  shown  on  large 
screens  in  theatres  and  in  hotels,  with  Dodge 
dealers  participating  by  means  of  large  screen 
monitoring  sets.  Kinescope  recordings  will  be 
played  back  in  areas  where  tv  cable  or  relay 
facilities  are  not  available. 


WILLIAM  ESTY  DIES 
AFTER  LONG  ILLNESS 

WILLIAM  COLE  ESTY  3d,  59,  chairman  of 
the  board  and  founder  of  William  Esty  Co., 
New  York,  died  last  Thursday  at  his  home  in 
New  Canaan,  Conn.,  after  a  long  illness. 

Mr.  Esty  organized  his  own  agency  in  1932 
after  having  been  with  J.  Walter  Thompson  Co. 
as  a  vice  president  for  seven  years.  Mr.  Esty 
was  president  of  his  agency  until  1947,  when 
he  became  chairman  of  the  board. 

Surviving  also  are  his  mother,  Mrs.  Julia 
Coy  Esty;  a  brother,  John  Cole  Esty;  two  sons, 
William  C.  and  Edward  T.  Esty,  and  two 
daughters,  Jane  and  Julia. 


Supermarket  Use  of  Tv 
Seen  Up  in  '54  by  Moore 

SUPERMARKETS  in  1954  will  increase  sub- 
stantially their  use  of  television  time  because 
they  have  found  it  is  the  one  medium  which 
advertises  and  merchandises  simultaneously, 
Lansing  Moore,  account  executive  of  Anderson 
&  Cairns,  New  York,  told  the  annual  meeting 
of  managing  executives  of  Albertson's  super- 
market chain  in  Boise,  Idaho,  last  week. 

"Supermarkets  will  continue  to  take  large 
newspaper  space  for  important  price  listings, 
but  television  moves  the  retail  counter  right 
into  the  home  and  brings  product  benefits  to 
life,"  Mr.  Moore  said. 


OADCASTING 
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ATLANTIC  REFINING  Co.'s  $52,000  pur- 
chase of  Weather  Roundup  three  times 
weekly  for  a  year  on  New  York  State- 
northern  Pennsylvania  29-station  am-fm 
Rural  Radio  Network  is  reviewed  by  (I  to 
r):  R.  Clifford  Owen,  assistant  to  the 
advertising  manager,  and  Glenn  V. 
Ostrander,  New  York  State  regional  man- 
ager, both  Atlantic,  and  H.  Stillwell 
Brown,  Rural  Radio  salesman. 

TWO  SILVER  FIRMS 
READY  TV  PLANS 

Gorham  Silver  plans  first  use 
of  film  in  three  markets  with 
possible  expansion.  Half 
dozen  new  tv  buys  include 
Fanny  Farmer  Candy  of  pre- 

Valentine  Day  campaign. 

TWO  major  manufacturers  of  silverware  are 
plunging  into  television  campaigns  to  promote 
their  products,  along  with  four  other  adver- 
tisers, a  B*T  cross  check  revealed  last  week. 

The  half-dozen  television  clients  are  Gorham 
Silver  Co.,  Holmes  &  Edwards,  Fanny  Farmer 
Candy,  General  Mills  Cake  Mixes,  Amazo  and 
Welch's  Grape  Juice. 

Gorham  Silver,  Providence,  R.  I.,  for  the 
first  time  in  its  history  is  planning  to  start  in 
mid-March  the  sponsorship  of  a  half-hour  dra- 
matic film  show  once  a  week  in  about  three 
television  markets.  Kenyon  &  Eckhardt,  New 
York,  is  the  agency.  If  the  initial  campaign  is 
successful,  the  firm  is  expected  to  expand  in  tv. 

On  'Show  of  Shows' 

The  Holmes  &  Edwards  Division  of  the  Inter- 
national Silver  Co.,  Meriden  Conn.,  will  be- 
come a  participating  sponsor  of  Your  Show  of 
Shows  on  NBC-TV,  Saturdays,  10-10:30  p.m., 
effective  Feb.  6  and  running  through  to  May  19. 
McCann-Erickson,  New  York,  is  the  agency. 

Fanny  Farmer  Candy,  Rochester,  N.  Y., 
emphasizing  its  established  advertising  plan  of 
saturation  spot  campaigns  during  pre-holiday 
seasons,  currently  is  preparing  a  tv  station 
identification  saturation  schedule  on  about  35 
stations  effective  Feb.  10-13,  prior  to  Valentine 
Day.  Only  evening  time  is  being  used.  Wyatt 
&  Schuebel,  New  York,  consultant  for  Charles 
L.  Rumrull,  Rochester,  is  the  agency. 

General  Mills  (Cake-Mixes),  Minneapolis,  on 
a  staggered  starting  schedule  is  using  one-minute 
television  spots  in  about  15  cities  in  an  eight 
week  campaign.  Also,  radio  is  being  used  in 
Maine  and  New  Hampshire.  BBDO,  New  York, 
is  the  agency. 

Amercian  Maize  Products  Co.  (Amazo  des- 
serts), New  York,  which  already  is  using  some 
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television  markets  is  expanding,  effective  Feb. 
1,  to  six  west  coast  tv  cities.  Kenyon  &  Eck- 
hardt,  New  York,  is  the  agency. 

Welch's  Grape  Juice,  New  York,  currently 
sponsoring  a  portion  of  Howdy  Doody  on  NBC- 
TV,  is  considering  expanding  its  television 
budget  by  adding  a  spring  spot  tv  announcement 
campaign  through  Kenyon  &  Eckhardt,  New 
York. 


Toni  Takes  More  Time 
On  Godfrey  'Friends' 

RESHUFFLING  of  advertisers  for  CBS-TV's 
Arthur  Godfrey  and  His  Friends  was  completed 
last  Wednesday  with  signing  of  the  Toni  Co. 
as  weekly  sponsor  of  the  8-8:30  p.m.  segment 
of  the  program.  The  realignment  shifts  Pills- 
bury  to  the  8:30-9  p.m.  period  on  an  alternat- 
ing week  basis  with  General  Motors  (Frigid- 
aire). 

Toni  has  been  alternating  sponsorship  of  the 
Friends  show  in  the  8-8:30  slot  with  Pillsbury, 
picking  up  Mr.  Godfrey  in  October  of  1949. 
It  also  sponsors  the  Tuesday  and  Thursday 
10:45  a.m.  segment  of  the  morning  Godfrey 
show — simulcast — and  a  similar  Friday  slot  on 
alternating  weeks  on  CBS  Radio. 


NEW  BUSINESS 
SPOT 

Westmore  Cosmetics  announces  big  spring  ad- 
vertising campaign  starting  in  March.  Radio 
and  tv  test  spot  announcement  campaign  will 
be  used.  Agency:  Kiesewetter,  Baker,  Hage- 
dorn  &  Smith,  N.  Y. 

Great  Atlantic  &  Pacific  Tea  Co.,  Chicago, 
buys  1,200  announcements  per  year  on  run- 
of-station  time  over  WGN-TV  Chicago  for  52 
weeks  starting  Feb.  1.  Agency:  Paris  &  Peart, 
N.  Y. 

Scudder  Food  Products,  Monterey  Park,  Calif., 
to  sponsor  on  alternate  weeks  Annie  Oak- 
ley, tv  series  distributed  by  CBS-TV  Film 
Sales,  on  KMJ-TV  Fresno,  KCCC-TV  Sacra- 
mento and  KBTV  (TV)  Denver.  Agency: 
BBDO,  L.  A. 

General  Foods  (Log  Cabin  Syrup)  and  Waffle 
Corp.  of  America  (Frozen  Downyflake  one  min- 
ute waffles),  to  start  Feb.-March  waffle  and 
syrup  promotional  campaign.  Radio  and  tv  will 
be  used.  Agency  for  Waffle  account  is  J.  M. 
Korn  &  Co.,  Phila.;  for  Log  Cabin  Syrup, 
Benton  &  Bowles,  N.  Y. 

Sues,  Young  &  Brown  Inc.,  L.  A.  (wholesale  tv 
set  and  appliance  dealers),  starts  five-weekly 
half-hour  Harry  Koplan-Rosemary  LaPlanche 
Show  on  KHJ-TV  Hollywood  for  26  weeks 
from  Feb.  15.  Firm  also  plans  saturation  an- 
nouncement campaign  of  1400  spots  on  10 
L.  A.  area  radio  stations  for  8  weeks  from 
Feb.  8.  Agency:  Dan  B.  Miner  Co.,  L.  A. 

NETWORK 

d-Con  Co.  (insecticide)  buys  for  13  weeks 
Country  Tune  Parade  on  113  NBC  radio  sta- 
tions, Saturdays,  9-9:15  p.m.  CST,  starting 
March  6.  Agency:  Marfree  Adv.  Corp.,  N.  Y. 
Johnston  &  Johnston  Inc.,  L.  A.  (Tafon  reduc- 
ing aid),  starts  15  minute  segment  of  Bob  Cros- 
by Show  on  CBS-TV,  Mon.-Fri.,  12:30-1  p.m. 
PST,  for  52  weeks  from  Jan.  26.  Firm  will 
also  sponsor  Afternoon  Wrestling  at  Hollywood 
Legion  Stadium  on  CBS-TV,  1-2  p.m.,  Feb.  6, 
Mar.  6,  April  3  and  May  1.  Additionally, 
firm  started  three  hour  weekly  Town  Hall 
Party  on  KTTV  (TV)  Hollywood  for  13  weeks 
from  Jan.  2.  Agency:  Frank  G.  Miller  Inc., 
L.  A. 


Crosby  Demonstrates 
Sound  Tape  on  Film 

New  process  is  developed  by 
Minnesota  Mining  &  Mfg.  Co. 
and  said  to  promise  distortion- 
free  sound. 

A  SOUND  TAPE  laminated  directly  onto  16 
and  35  mm  film  for  use  instead  of  present 
sound  tracks  was  demonstrated  in  Hollywood 
last  week  by  Bing  Crosby  Enterprises  Elec- 
tronics Division,  West  Coast  distributors  for 
the  new  system. 

The  new  process,  "Scotchstripe,"  was  de- 
veloped by  Minnesota  Mining  &  Mfg.  Co.  and 
currently  is  in  use  by  the  Air  Force,  Navy 
and  the  Atomic  Energy  Commission.  It  is 
described  as  promising  distortion-free  sound, 
with  a  range  of  50  to  7500  cycles,  compared 
to  the  estimated  150  to  3500  cycles  produced 
by  present  sound  systems,  at  no  additional 
cost,  according  to  Frank  Healey,  BCE  elec- 
tronics executive  director.  He  said  most  good 
quality  tv  sets  have  untapped  sound  ranges 
up  to  8000  cycles. 

The  laminated  tape  sound  track  requires 
magnetic  16  mm  projection  machine  heads, 
recently  marketed  by  RCA  for  around  $97. 
Mr.  Healey  said  NBC-TV  already  has  35  mm 
magnetic  head  projection  machines  in  New 
York  and  Hollywood,  adding  that  Ampex 
Corp.,  also  represented  by  BCE  on  the  West 
Coast,  shortly  will  market  a  magnetic  projec- 
tion head. 

Ordinary  sound  recording  practices  are  used 
until  the  film  is  edited  and  the  final  synchro- 
nized sound  track  then  is  recorded  on  a  tape 
about  2.5  mm  wide,  which  is  laminated  onto 
the  release  print  by  a  special  machine  per- 
fected by  MM&M.  Ampex  also  will  market 
a  machine  which  will  re-record  up  to  30  tape 
tracks  simultaneously  for  additional  prints, 
Mr.  Healey  said. 

The  2.5  mm  tape  can  be  laminated  onto 
unexposed  film  for  direct  sight  and  sound 
recording  but  presents  editing  problems,  es- 
pecially the  24-frame  difference  between  sight 
and  sound,  which  makes  editing  difficult,  he 
said.  He  envisaged  this  latter  use  for  quick 
kinescopes,  however. 

The  new  process,  under  development  two 
years,  will  be  used  soon  on  two  unrevealed 
NBC-TV  shows,  Mr.  Healey  said.  Full  use 
to  tape  and  film  regular  programs  in  the  tv 
industry,  however,  is  not  expected  until  fall, 
he  said. 


TPA  Names  Capp  to  Head 
New  Special  Services  Unit 

REORGANIZATION  of  the  merchandising 
department  of  Television  Programs  of  Amer- 
ica, New  York,  tv  film  producers  and  distrib- 
utors, to  include  a  newly-formed  special  serv- 
ices division  was  announced  last  week  by 
Michael  M.  Sillerman,  executive  vice  president. 

The  new  division  will  be  headed  by  Jerry 
Capp,  TPA  national  director  of  advertising 
and  promotion,  and  will  concentrate  on  special 
local  and  regional  campaigns  for  sponsors  of 
the  company's  tv  film  scries.  He  said  the  de- 
partment will  be  responsible  for  the  creation 
of  ideas,  premiums  and  novelties  to  fit  the 
need  of  local  and  regional  advertisers,  and 
represents  an  addition  to  the  regular  merchan- 
dising program  offered  to  sponsors  of  TPA's 
Ramar  of  the  Jungle  and  Your  Star  Showcase 
scries. 


Film  Exceeds  Live 

AVERAGE  hours  of  film  programming  ' 
exceeded  live  in  all  sizes  of  tv  markets, 
averaging  10:37  hours  of  live  and  26:54 
of  film  in  markets  of  less  than  50,000  tv  jji 
families  and  32:50  of  live  and  42:20  of 
film  in  markets  over  1,000,000  tv  fam- 
ilies, according  to  a  survey  by  NARTB. 
The  markets  were  incorrectly  identified 
in  the  Jan.  18  B«T. 


Sisson  Named  Director 
Of  NBC  Film  Division 

APPOINTMENT  of  Edgar  G.  (Ted)  Siss!i 
as  director  of  the  NBC  Film  Division  v, 
announced  last  week  by  Carl  Stanton,  NI 
vice  president  in  charge  of  the  division.  In  I 
new  post,  Mr.  Siss! 
will  report  to  A; 
Stanton,  who  he 
the  position  of  did 
tor  until  his  prom 
tion  last  month,  st 
ceeding  Robert  \J 
Sarnoff,  current 
executive  vice  pre 
dent  of  NBC  [B< 
Dec.  14,  1953]. 

Mr.  Sisson  is 
veteran  of  mo; 
than  20  years 
radio  and  televisi! 
programming  a. 
production.  He  joined  the  NBC  Film  Divisi* 
in  Dec.  1953  as  associate  director,  and  p>- 
viously  had  been  associated  with  N.  W.  Ayer 
Son  as  director  of  programs  and  programmii; 

In  his  new  post,  Mr.  Sisson  is  responsit 
for  administering  activities,  which  include  t' 
sale  of  more  than  a  dozen  syndicated  fif 
series,  advertising  and  sales  promotion,  kit 
scope  operations  and  the  NBC  film  library,  j) 


MR.  SISSON 


FILM  SALES 

Guild  Films  Co.,  N.  Y.,  has  announced  sa 
of  Joe  Palooka  Story  series  to  WWC 
TV  Worcester,  KFOR-TV  Lincoln  and  KWF 
TV  Wichita  Falls,  Tex,;  Liberace  Show 
WWOR-TV,  KVOS-TV  Bellingham,  Wasj 
and  Hugh  Deadwyler  agency,  Charlotte,  a. 
Life  With  Elizabeth  to  WWOR-TV. 

KTLA  (TV)  Hollywood  has  acquired  two-ye 
eight-run  rights  to  five  theatrical  motion  p 
tures  originally  released  between  1950-52.  1 
gotiated  with  Comet  Television  Films  I 
were  "D.  O.  A.,"  starring  Edmond  O'Bri 
"Impact."  Brian  Donlevy;  "Second  Woma' 
Robert  Young;  "Quicksand,"  Mickey  Roon, 
"Young  Lovers,"  starring  Sally  Forrest  & 
Keefe  Brasselle,  is  distributed  by  Artists  I 
tributors  Inc. 


NBC  Film  Division  announced  last  week  t; 
latest  sales  have  raised  total  markets  on  In 
Sanctum  to  64;  Badge  714,  130;  Captured,  1 
and  Victory  at  Sea,  91. 

CBS-TV  Film  Sales  announced  last  week  U 
the  new  Ranger  Rider  tv  series  has  been  Si 
to  Union  Oil  Dealers  of  Las  Vegas  for  show^ 
over  KLAS-TV  Las  Vegas  and  to  Kellogg  Cr 
Battle  Creek,  Mich.,  for  WCBS-TV  New  Ye 
and  KMI-TV  Fresno. 
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liMC  IN  TV,  P&G  IN  RADIO 
lOP  NOV.  NETWORK  CLIENTS 

P\B  figures  show  Procter  &  Gamble  spent  nearly  $2 V2  million  on  both 
radio  and  tv  network  time  during  November  of  1953.  Statistics  also 
indicate  differential  created  by  lack  of  political  business  then  as  con- 
trasted to  the  election-year  windfall  in  November  of  1952. 


0CTER  &  GAMBLE  Co.  in  November 
3  was  top  broadcast  network  client,  spend- 
)  $2,365,030  (before  discounts)  for  time  on 
nationwide  radio  and  tv  networks.  P&G 
p  was  first  among  radio  network  clients,  but 
[  the  second  consecutive  month  the  soap 
pufacturing  company  lost  first  place  among 

an  Top  Radio  Network  Advertisers 
in  Nov.  T953 

!  Procter  &  Gamble  Co  $1,132,160 

Miles    Labs    626,487 

I  General   Foods  Corp   555,165 

Sterling   Drug    530,881 

Colgate-Palmolive   Co   486,836 

Gillette  Co   457,606 

Lever  Brothers  Co   436,001 

American   Home  Products  Corp   424,870 

Liggett  &  Myers  Tobacco  Co   415,791 

Kaiser   Motors    Corp   273,393 

*       *  * 


tv  network  advertisers  to  General  Motors  Corp. 

Gillette  Co.,  which  in  October  pushed  ahead 
of  P  &  G  to  rank  second  among  tv  network 
sponsors  because  of  the  World  Series  telecasts 
[B»T,  Dec.  21,  1953],  did  not  even  make  the 
first  ten  tv  list  for  November,  although  it 
ranked  sixth  among  radio  network  advertisers. 
Figures  are  compiled  by  B»T  from  records  of 
advertisers'  network  time  expenditures,  item- 
ized program  by  program,  by  Publishers'  Infor- 
mation Bureau. 

Fact  that  General  Motors  led  the  November 
tv  network  clients  but  did  not  buy  enough 
radio  network  time  to  be  included  among  the 
top  ten  users  of  that  medium  emphasizes  the 
greater  use  automotive  network  advertisers  are 
making  of  tv  than  radio,  shown  in  the  product 


group  billings.  In  November,  automotive  ad- 
vertisers used  $2,622,904  worth  of  tv  network 
time,  more  than  twice  the  $1,034,078  this  group 
spent  for  radio  network  time. 

Lack  of  political  business  in  November  1953, 
contrasted  to  the  last  minute  pre-election 
splurge  made  by  both  major  parties  in  the 
first  days  of  November  1952,  accounted  for 
about  half  of  the  $600,000  decrease  in  radio 
network  time  sales  from  one  November  to  the 
next.  Tv  networks  also  had  over  $300,000  in 
political  advertising  in  November  1952  which 
did  not  recur  in  1953,  but  television's  accelera- 
tion was  so  rapid  in  1953  that  despite  this  loss 
the  November  gross  for  tv  networks  was  nearly 
$7  million  ahead  of  that  for  November  1952. 

Top  Ten  Tv  Network  Advertisers 
in  Nov.  T953 

1.  General    Motors    Corp  $1,515,327 

2.  Procter  &  Gamble  Co   1,232,870 

3.  Colgate-Palmolive    Co   1,000,168 

4.  R.  J.  Reynolds  Tobacco  Co   811,721 

5.  Westinghouse    Electric    Corp   729,507 

6.  American  Tobacco  Co   717,277 

7.  General   Foods  Corp   653,000 

8.  Liggett  &  Myers  Tobacco  Co   546,601 

9.  General    Mills   498,589 

10.  Lever   Brothers  Co   487,607 


Leading  Radio  Network  Advertisers  by  Product  Groups 
During  Nov.  1953 


;i 

iculture  &  Farming 

Jarel,  Footwear  &  Access. 

emotive,  Auto.  Access.  &  Equip. 

r.  Wine  &  Liquor 

3.  Materials,  Equip.  8t  Fixtures 

fectionery  &  Soft  Drinks 

sumer  Services 

gs  &  Remedies 
jl  p  &  Food  Products 

loline,  Lubricants  &  Other  Fuels 
31  isehold   Equip.  &  Supplies 

isehold  Furnishings 

ustrial  Materials 

)rance 

elry,  Optical  Goods  &  Cameras 
ce  Equip.,  Stationery  &  Writing 
Supplies 

lishing  &  Media 
ios,  Tv  Sets,  Phonographs, 
Musical  Instruments  &  Access, 
ail  Stores  &  Direct  by  Mail 
>king  Materials 
ps,  Cleansers  &  Polishes 
rting  Goods  &  Toys 
etries  &  Toilet  Goods 
Tsportation 
cellaneous 


Allis-Chalmers  Mfg.  Co. 
Knomark  Mfg.  Co. 
Kaiser  Motors  Corp. 
Anheuser-Busch  Inc. 
Johns-Manville  Corp. 
William  Wrigley  Jr.  Co. 
AT&T  Co. 
Miles  Labs. 
General  Foods  Corp. 
Standard  Oil  Co.  of  Indiana 
Philco  Corp. 

Owens-Corning  Fiberglas  Corp. 
Johnston  &  Johnston 
Prudential   Insurance  Co.  of  America 
Longines-Wittnauer  Watch  Co. 


Hall  Brothers 
First  Church  of 


Christ  Scientist 


Philco  Corp. 

Dr.  Hiss  Shoe  Stores 

Liggett  &  Myers  Tobacco  Co. 

Procter  &  Gamble  Co. 

Walking  Doll  Co. 

Gillette  Co. 

Assn.  of  American  Railroads 
CIO 


33,631 

67,61 1 
273,393 
142,143 

66,693 
133,675 

78,440 
626,487 
537,376 

98,940 
114,933 

42,450 
2,822 

65,508 
102,393 

84,605 
14,508 

87,140 
1,545 
415,791 
736,954 

79,867 
457,606 

78,810 
101,911 


Gross  Radio  Network  Time  Sales,  by  Product  Groups  for 
Nov.  &  Jan.-Nov.  1953,  Compared  to  1952 


iculture   &   Farming   $ 

3arel,  Footwear  &  Access., 
omotive.    Auto.    Access.  & 

Equip  

tr.  Wine  &  Liquor   

|g.    Materials,    Equipment  & 

1  Fixtures   

ifectionery  &  Soft  Drinks  . . 

lsumer  Services   

gs  &  Remedies   

ertainments  &  Amusements. 

d  &  Food  Products   

soline,    Lubricants    &  Other 

Fuels   

ticulture   

isehold  Equipment  &  Supplies 

jsehold  Furnishings   

ustrial  Materials   

ranee   

(((ivelry.  Optical  Goods  & 

Cameras   

fice  Equip.,  Stationery  & 

Writing  Supplies  

itical   

slishing  &  Media   

dios,   Tv  Sets,  Phonographs, 
Musical   Instruments  & 

Access   250,207 

ail  Stores  &  Direct  by  Mail.  1,545 
oking  Materials    1,331,378 


Nov.  1953 

Jan.-Nov.  1953 

Nov.  1952  Jan 

-Nov.  1952 

90,482 

$    1,093,636  $ 

81,636  $ 

690,208 

137,713 

1,112,827 

64,713 

341,201 

1,034,078 

7,129,699 

639,603 

3,854,586 

151,282 

1,690,096 

144,265 

1 ,965,862 

131,695 

1,421,941 

70,423 

949,104 

201,574 

2,796,354 

318,363 

4,959,502 

226,513 

2,168,957 

193,576 

2,040,373 

1,753,963 

19,230,599 

1,800,201 

19,014,913 

8,936 

6,090 

2,785,930 

32,076,553 

3,105,623 

33,382,069 

461,317 

4,420,957 

365,759 

4,733,701 

107,324 

113,151 

414,225 

6,291,696 

701,388 

5,042,419 

58,296 

1,636,016 

190,596 

1,292,011 

2,822 

746,453 

223,939 

1,877,334 

173,333 

2,033,751 

229,261 

3,082,179 

166,837 

969,714 

161,120 

878,007 

108,086 

596,699 

83,150 

576,095 

779 

303,785 

1 ,700,569 

43,321 

249,758 

11,398 

517,754 

J)aps,  Cleansers  &  Polishes 
^rting  Goods  &  Toys 
iletries  &  Toilet  Goods   . . 

"fnsportation   

cellaneous   


1 ,398,604 
85,365 

1,903,941 
78,810 
672,903 


2,220,444 
14,523 
13,654,709 
14,408,870 
85,365 
23,988,050 
759,883 
5,423,572 


231,144 
6,336 
1,270,857 
1,481,652 
83,427 
1 ,969,775 
60,554 
486,206 


1,563,997 
30,798 
14,632,519 
16,738,407 
83,427 
20,929,325 
804,938 
4,727,295 


TOTALS   $  13,664,220    $146,338,161     $  14,278,750  $146,527,834 

IOADCASTING     •  TELECASTING 


Leading  Tv  Network  Advertisers  by  Product  Groups 
During  Nov.  1953 


Apparel,  Footwear  &  Access. 

Automotive,  Auto  Access.  &  Equip. 

Beer,  Wine  &  Liquor 

Bldg.  Materials,  Equip.  &  Fixtures 

Confectionery  &  Soft  Drinks 

Consumer  Services 

Drugs  &  Remedies 

Food  &  Food  Products 

Gasoline,  Lubricants  &  Other  Fuels 

Household  Equip.  &  Supplies 

Household  Furnishings 

Industrial  Materials 

Insurance 

Jewelry,  Optical  Goods  &  Cameras 
Office  Equip.,  Stationery  &  Writing 

Supplies 
Publishing  &  Media 
Radios,  Tv  Sets,  Phonographs, 

Musical  Instruments  &  Access. 
Smoking  Materials 
Soaps,  Cleansers  &  Polishes 
Sporting  Goods  &  Toys 
Toiletries  &  Toilet  Goods 
Transportation 
Miscellaneous 


Knomark  Mfg.  Co. 
General  Motors  Corp. 
Pabst  Brewing  Co. 
Sherwin-Williams  Co. 
Coca-Cola  Co. 

Electric  Co.'s  Advertising  Program 

American  Home  Products  Corp. 

General  Foods  Corp. 

Gulf  Oil  Corp. 

Westinghouse  Electric  Corp. 

Armstrong  Cork  Co. 

Reynolds  Metals  Co. 

Prudential  Insurance  Co.  of  Americ 

Speidel  Corp. 

Hall  Brothers 

Curtis  Publishing  Co. 

RCA 

R.  J.  Reynolds  Tobacco  Co. 
Procter  &  Gamble  Co. 
American  Metal  Specialties  Corp. 
Colgate-Palmolive  Co. 
Greyhound  Corp. 
Quaker  Oats  Co. 


* 


$  75,726 
1,445,975 
196,064 

47,280 
188,144 

52,404 
295,449 
653,000 
105,297 
729,507 
112,740 
145,320 
107,721 
121,419 

188,500 
6,569 

198,942 
811,721 
1,232,870 

36,921 
805,077 

90,573 
111,570 


Gross  Tv  Network  Time  Sales  by  Product  Groups  for 
Nov.  and  Jan.-Nov.  1953,  Compared  to  1952 

Nov.  1953    Jan.-Nov.  1953    Nov.  1952  Jan.-Nov. 


1952 


Agriculture  &  Farming   3 

Apparel,  Footwear  &  Access... 
Automotive,    Auto.    Access.  & 

Equip.  

Beer,  Wine  &  Liquor   

Building  Materials,  Equip.  & 

Fixtures   

Confectionery  &  Soft  Drinks   .  . 

Consumer  Services   

Drugs  &  Remedies   

Entertainment  &  Amusement  .  . 

Food  &  Food  Products   

Gasoline,  Lubricants  &  Other 

Fuels   

Horticulture   

Household  Equipment  &  Supplies 

Household  Furnishings   

Industrial  Materials   

Insurance   

Jewelry,  Optical  Goods  & 

Cameras   

Office  Equipment,  Stationery  & 

Writing  Supplies   

Political   

Publishing   &  Media   

Radios,  Tv  Sets,  Phonographs, 

Musical  Instruments  & 

Access  

Retail  &  Direct  by  Mail   

Smoking  Materials    3,341,588 

Soaps,  Cleansers  &  Polishes 

Sporting  Goods  &  Toys   

Toiletries  &  Toilet  Goods  .. 

Transportations   

Miscellaneous   

TOTALS   $  23,630,290 


4,303  $ 


296,050 

2,508,566 

283,967 

2,761,403 

2,622,904 

18,911,903 

1,728,925 

14,086,967 

644,325 

4,881,163 

428,251 

5,063,241 

47,280 

271,147 

36,980 

439,634 

527,557 

4,989,082 

457,280 

4,567,786 

52,404 

550,119 

32,070 

306,828 

998,555 

8,453,018 

757,674 

5,282,075 

1 1 ,428 

950 

3,875 

4,274,875 

37,488,016 

2,928,685 

30,551,405 

301,055 

2,631,908 

337,080 

3,290,668 

6,113 

12,370 

2,561,861 

17,469,654 

956,434 

9,041,681 

362,636 

2,623,505 

282,634 

2,078,821 

519,986 

3,869,904 

385,260 

3,542,789 

159,937 

1,315,997 

86,950 

490,223 

422,247 

2,700,720 

263,839 

2,087,329 

318,560 

1,518,010 

100,125 

1,329,235 

5,790 

307,133 

1,448,092 

9,839 

245,327 

52,389 

750,808 

510,239 

3,672,611 

354,927 

3,682,420 

23,175 

915,842 

3,341,588 

32,514,437 

2,601,419 

25,648,130 

2,115,152 

20,601,641 

1,785,410 

18,910,868 

47,678 

99,401 

38,045 

53,103 

3,124,395 

33,022,732 

2,449,404 

22,253,215 

132,351 

492,699 

238,816 

2,087,162 

221,880 

1,718,955 

$202,969,531 
January 


$  16,877,711 

25,  1954 


$160,317,763 
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New  BAR  Service  Plans 
Expansion  to  14  Cities 

BROADCAST  Advertisers  Reports,  which  for 
some  months  has  been  monitoring  broadcast 
stations  in  New  York,  Chicago,  Philadelphia 
and  St.  Louis  and  publishing  reports  of  com- 
mercial activity,  is  expanding  its  service  from 
four  to  14  cities,  company  announced  last 
week. 

By  Feb.  20,  BAR  will  conduct  regular  bi- 
monthly monitorings  of  stations  in  Washing- 
ton, Baltimore,  Boston,  Cincinnati,  Cleveland, 
Buffalo,  Detroit,  Minneapolis,  Pittsburgh  and 
Kansas  City,  the  announcement  said.  Tape  re- 
cordings covering  all  commercial  spots  and  pro- 
grams from  6  a.m.  to  midnight  are  made  for 
a  full  seven-day  period  for  network  and  lead- 
ing independent  stations  in  each  city,  and  are 
monitored  in  BAR's  home  office  in  Darby,  Pa., 
suburb  of  Philadelphia,  with  reports  based  on 
the  detailed  recordings. 

Breakdown  of  Report 

The  BAR  report  for  a  city,  if  the  New  York 
radio  report  sent  B»T  with  the  announcement 
is  typical,  analyzes  its  findings  in  three  ways: 
First,  there  is  an  alphabetical  index  of  all 
advertisers  on  the  monitored  stations  in  that 
city,  each  name  followed  by  the  stations  used 
by  that  advertiser  in  that  market.  Second, 
there  is  an  alphabetical  list  of  advertisers  for 
each  station,  showing  the  nature  of  each  com- 
mercial— time  signal,  station  break,  participa- 
tion, etc. — and  the  time  it  was  broadcast.  Third, 
there  is  a  station  log,  listing  each  day's  com- 
mercials chronologically. 

Stations  covered  in  the  sample  New  York 
radio  report  were  WABC,  WCBS,  WMGM, 
WNBC,  WNEW  and  WOR. 

BAR's  principals  are  Phil  Edwards,  presi- 
dent, who  operated  his  own  agency  in  Philadel- 
phia and  previously  was  radio  and  tv  director 
for  Carl  Byoir  &  Assoc.,  New  York,  and  Bob 
Morris,  vice  president  and  secretary,  who  up 
to  last  spring,  when  BAR  was  launched,  oper- 
ated a  tv  and  radio  packaging  agency  in  Phila- 
delphia. 

First  BAR  reports,  covering  Philadelphia 
and  subscribed  to  by  several  of  that  city's  radio 
stations  were  published  last  May.  Advertisers 
and  agencies,  as  well  as  stations,  now  purchase 
the  reports  for  the  four  cities,  BAR  reported. 
With  the  expansion  to  14  cities,  BAR  plans 
to  add  to  its  individual  city  reports  a  multi- 
market  report  expected  to  be  started  late  in 
February. 


'Benny'  Leads  Nielsen 
Radio  Network  Top  10 

THE  Jack  Benny  Show  (CBS  Radio)  led  the 
list  of  10  top  evening  once-a-week  radio  net- 
work shows  for  the  week  of  Dec.  6-12,  1953,  in 
number  of  homes  reached,  according  to  A.  C. 
Nielsen  Co.  The  listings  for  all  type  network 
shows: 

Homes 
Reached 
(000) 


Rank  Program 
Evening,  Once-a-Week 

(Average  for  All  Programs) 

1  Jack  Benny  Show  (CBS) 

2  People  Are  Funny  (CBS) 

3  Our  Miss  Brooks  (CBS) 

4  Lux  Radio  Theatre  (CBS) 

5  Amos  'n'  Andy  (CBS) 

6  Gene  Autry  Show  (CBS) 

7  My  Little  Margie  (CBS) 

8  Mr.  and  Mrs.  North  (CBS) 

9  Charlie  McCarthy  Show  (CBS) 
10  You  Bet  Your  Life  (NBC) 
Evening,  Multi-Weekly 

(Average  for  All  Programs) 
One  Man's  Family  (NBC) 


1 


(1,925) 

4,923 

4,162 

3,983 

3,983 

3,804 

3,267 

3,222 

3,043 

3,043 

2,999 

(1,208) 
2,641 


(CBS) 


2  News  of  the  World  (NBC) 

3  Fibben  McGee   (Paper-Mate)  (NBC) 
Weekday 

(Average  for  All  Programs) 
This  Is  Nora  Drake  (Carter)  (CBS) 
Our  Gal,  Sunday  (CBS) 
Romance  of  Helen  Trent  (CBS) 
Guiding  Light  (CBS) 
Arthur  Godfrey  (Liggett  &  Myers 
Arthur  Godfrey  (Pillsbury)  (CBS) 
Ma  Perkins  (CBS) 

Wendy  Warren  and  the  News  (CBS) 
This   Is  Nora  Drake  (Toni)  (CBS) 
Backstage  Wife  (NBC) 
Day,  Sunday 

(Average  for  All  Programs) 
N.  Y.   Philharmonic  Symphony  (CBS) 
Greatest  Story  Ever  Told  (ABC) 
Sunday  Gatherin,  (8:30)  (CBS) 
Saturday 

(Average  for  All  Programs) 
Stars  Over  Hollywood  (CBS) 
Mary  Lee  Taylor  (NBC) 
Theatre  of  Today  (CBS) 
Copyright  1954  by  A.  C.  Nielsen  Company 


1 
2 
3 

Day, 


2,462 
1,925 

(1,790) 

2,909 

2,730 

2,685 

2,685 

2,641 

2,641 

2,641 

2,551 

2,506 

2,506 

(627) 
1,477 
1,253 

1,164 

(1,029) 
2,327 
2,059 
2,014 


State 


Total 


'53  11 -Month  Figures 

Show  Tv  Shipments  Up  15% 

SHIPMENTS  of  tv  sets  to  dealers  in  the  first 
11  months  of  1953  were  15%  above  the  same 
1952  period,  or  6,000,380  compared  to  5,208,- 
614  sets  for  the  two  periods,  according  to 
Radio-Electronics-Tv  Mfrs.  Assn.  November 
tv  set  shipments  to  dealers  totaled  695,308 
compared  to  690,711  in  October.  Following 
are  tv  set  shipments  to  dealers  by  states  for 
the  first  11  months  of  1953: 

State  Total 

Ala   88.002 

Ariz   36,411 

Ark   42,364 

Calif   477,036 

Colo   66,755 

Conn   86,840 

Del   14,342 

D.    C   48,948 

Fla   119,783 

Ga   104,386 

Ida   18,802 

111   378,423 

Ind   203,360 

Iowa    140,689 

Kan   90,015 

Ky   82,034 

La   90,737 

Me   52,092 

Md   72,348 

Mass   180,934 

Mich   238,928 

Minn   110,213 

Miss   42,719 

Mo   145,933 

Mont   9,742 

Neb   56,556 


Nev. 
N.  H 
N. 
N. 
N. 
N 
N 


  10,380 

  19,867 

J   162,757 

M   18,787 

Y   549,478 

C   109,398 

D   15,829 

Ohio    349,063 

Okla   103,802 

Ore   77,803 

Pa   509,378 


R.  I. 
S.  C. 
S.  D. 
Tenn. 
Tex. 
Utah 
Vt.  . 

Va   119,172 

Wash   132,943 

W.  Va   79,429 

Wis   153,336 

Wyo   3,545 


25,727 
56,892 
17,810 
100,392 
340,846 
34,480 
10,874 


Grand  Total  6,000,380 


Trendex  Tv  Ratings:  Like 
That  Ike,  Love  That  Lucy 

TELECAST  of  President  Dwight  D.  Eisen- 
hower's speech  on  Jan.  4  gained  a  Trendex  rat- 
ing of  73.1  although  CBS-TV's  /  Love  Lucy 
was  in  first  place  with  a  rating  of  51.6  for  regu- 
larly-scheduled evening  network  tv  sponsored 
programs  for  the  week  of  Jan.  2-8.  Complete 
listing  is  as  follows: 


1 

1   Love  Lucy  (CBS) 

51.6 

2 

Talent  Scouts  (CBS) 

50.3 

3 

Bing  Crosby  (CBS) 

48.7 

4 

Dragnet  (NBC) 

47.2 

5 

Red   Buttons  (CBS) 

40.7 

6 

You  Bet  Your  Life  (NBC) 

40.5 

7 

Godfrey's  Friends  (CBS) 

37.5 

8 

Toast  of  the  Town  (CBS) 

36.3 

9 

Jackie  Gleason  (CBS) 

35.1 

10 

This  Is  Your  Life  (NBC) 

34.7 

Hartford  Uhf  Study 

SPECIAL  American  Research  Bureau  survey 
in  Hartford,  Conn.,  as  of  Jan.  15,  shows  a 
uhf  saturation  of  46.2%.  according  to  Peter  B. 
Kcnney,  general  manager  of  WKNB-TV  Hart- 
ford-New Britain.  The  survey  was  based  on 
1,500  calls,  showing  percentage  of  all  tv  homes 
having  uhf  receivers. 


 PROGRAM  SERVICES  1 

Tv  Operators  Approve 
Industry-ASCAP  Terms 

MORE  than  three-fourths  of  the  nation's  J 
station  operators  have  responded  to  the  let 
of  the  All-Industry  Local  Tv  Music  LicejJ 
Committee  asking  their  opinions  on  the  co! 
mittee's  proposed  terms  for  blanket  and  £ 
program  licenses  for  the  use  of  ASCAP  mu. 
on  telecasts,  Dwight  W.  Martin,  General  Tel 
radio  vice  president  and  committee  chairmt' 
said  last  week. 

Response  was  virtually  completely  one  f 
approval  of  the  committee  proposals,  with  I 
majority  of  stations  indicating  that  when 
censes  are  offered  they  will  take  the  blanJ 
agreements. 

Meanwhile,  committee  members  have  be1 
discussing  details  of  the  plan  informally  w 
ASCAP  representatives,  ironing  out  differenc 
of  opinion  as  to  how  certain  terms  should  [. 
worded,  etc.,  before  the  proposals  are  { 
ficially  submitted  to  ASCAP  as  the  desire 
of  the  tv  broadcasting  industry.  Pending  tt 
the  tv  networks,  whose  blanket  licenses  frc 
ASCAP  expired  Dec.  31,  1953,  are  operati 
under  temporary  extensions  permitting  th< 
to  use  ASCAP  music  through  January.  J 
network  negotiations  for  new  licenses  frq 
ASCAP  have  been  suspended  for  the  prese» 
as  their  terms  traditionally  have  a  fixed  relatiq 
ship  to  those  between  the  individual  static 
and  ASCAP. 


linger  Sees  Good  Sales 
For  Ziv#s  Radio  'Skelton' 

BECAUSE  Ziv's  new  daily  radio  half-he 
transcribed  Red  Skelton  Show  is  the  first 
Mr.  Skelton  on  anything  but  a  network  ba:; 
stations  should  have  no  trouble  obtaining  10* 
sponsorship,  Alvin  E.  Unger,  sales  vice  pru- 
dent of  Frederic  W.  Ziv  Co.,  said  in  predict^ 
stations  will  be  principal  purchasers.  The  Sk| 
ton  series  is  set  for  release  March  1  [B« 
Jan.  11]. 

First  sales  report  on  the  program,  compil-( 
and  released  following  Mr.  Unger's  stateme>] 
said  sales  had  been  made  in  87  markets 
directly  to  stations  in  all  cases — during  tj 
first  seven  selling  days  on  the  series. 

"Naturally,  we  expect  to  chalk  up  mar 
sales  among  national  spot  advertisers  and 
local  and  regional  sponsors  directly,"  \ 
Unger  said.  "We  will  also  make  many  sa 
to  ad  agencies  for  their  clients.  However,  c 
initial  sales  indicate  that  stations,  themselv 
will  be  our  big  customers.  This  includes  n 
work  affiliates  as  well  as  independents." 
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10  Stations  Join  KBS 

KEYSTONE  BROADCASTING  SYSTEI, 
list  of  affiliates  totals  690,  with  the  addition  , 
10  stations  announced  by  KBS.  The  ad 
tions,  reported  by  Blanche  Stein,  Keystc/ 
station  relations  director,  are:  WBAW  Ba 
well,  S.  C;  WOOW  New  Bern,  N.  C;  KL'1 
Libby,  Mont.;  WATC  Gaylord,  Mich.;  WB1 
Big  Rapids,  Mich.;  WKID  Urbana,  111.;  WBl^ 
Waynesboro,  Ga.;  WGFS  Covington,  C'" 
WSBB  New  Smyrna  Beach,  Fla.,  and  KC1. 
Coolidge,  Ariz. 

Broadcasting   •  Telecasti 
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IARTB  COMBINED  BOARDS  SET 
I  EAR-MILLION  BUDGET  FOR  '54 

Phoenix  sessions  schedule  $910,000  for  year's  operations.  Included 
in  the  top  business:  creation  of  a  radio  department,  arrangement 
5for  the  retirement  of  Judge  Justin  Miller  as  board  chairman,  post- 
ponement of  plans  for  a  pilot  study  of  tv  circulation. 

proved  revision  of  the  Standards  of  Practice 
covering  broadcasting,  but  the  changes  were 
largely  routine  with  present  commercial  stand- 
ards retained.  There  was  some  opposition. 

The  board  approved  the  revision  after  Chair- 
man John  F.  Meagher,  KYSM  Mankato,  Minn., 
explained  that  ma- 


JUDGE  MILLER 


NEAR-MILLION  dollar  budget  for  the 
ion  dollar  business  of  broadcasting  was 
pcated  to  run  the  affairs  of  NARTB  for  the 
4  fiscal  year  by  the  combined  radio  and 
vision  boards  at  meetings  last  week  in 
jenix,  Ariz. 

(n  a  Thursday-through-Saturday  schedule, 
j]  separate  and  combined  boards  expanded 
'^rations  in  several  directions  and  authorized 
j  creation  of  a  new  department  for  radio,  to 
counterpart  of  the  television  structure.  A 
io  vice  president  will  be  named,  serving 
fler  the  top  level  executive  organization.  The 
Jjv  department  will  absorb  the  functions  of 
Fm  Department. 

Plans  for  the  re- 
tirement   of  Judge 
Justin     Miller  as 
chairman     of  the 
board    and  general 
counsel    also  were 
to  be  ratified,  effec- 
tive April  1,  but  with 
the    provision  that 
he  be  retained  on 
a   legal  consulting 
basis,     subject  to 
call.  President  Har- 
old   E.    Fellows  is 
expected  to  assume 
the  chairmanship's 
iction  after  Judge  Miller's  retirement, 
'(judge  Miller  will  draw  a  retirement  annuity 
$7,500  per  year,  plus  a  $5,000  retainer  as 
loctbsultant.    He  will  relinquish  his  office  at 
jiej.ashington  headquarters,  and  will  reside  at 
;   home    at    Pacific    Palisades,    near  Los 
lgeles.  Judge  Miller  also  will  be  allowed 
penses  for  legal  duties  performed  at  the 
hest  of  President  Fellows  or  the  board.  It 
(s  surmised  that  Broadcast  Music  Inc.  might 
ain  him  as  special  counsel,  and  that  he 
ght  lecture  on  law  at  Stanford — a  field  in 
etsj^iich  he  has  had  broad  experience.   He  ter- 
nates  more  than  eight  years  with  NARTB, 
st  as  its  president,  and  for  the  past  three 
ars  as  board  chairman. 

At  its  Thursday  session,  the  Television  Board 
lain  postponed  action  on  a  pilot  study  for  the 
evision  circulation  project  originally  proposed 
December  1952,  following  a  still-secret  for- 
i  fbla  developed  by  Dr.  Franklin  R.  Cawl,  mar- 
re  research  consultant.    Network  research  di- 
ijfbtors,  the  board  was  told,  favored  the  study 
ethod  but  there  was  some  question  as  to 
lether  it  would  produce  the  proper  results. 
Concluding  that  the  pilot  study  would  cost 
out  $75,000,  the  board  authorized  President 
pllows  to  name  a  committee  of  three  to  assess 
le  project,  and,  in  turn,  designate  an  imple- 
mentation committee  to  work  out  details  for  the 
ot  study.    Sentiment  favored  financing  of 
adfe  project  outside  the  NARTB. 
JaIso  adopted  at  the  television  session  was  a 

Eolution  instructing  President  Fellows  to  ap- 
int  a  committee  to  develop  a  plan  for  a  sales 
jmotion  project  on  an  industry-wide  basis, 
Lth  a  report  to  be  presented  to  the  next  board 
seting  in  June.  This  looks  toward  a  tele- 
don  counterpart  of  the  Broadcast  Advertising 
ireau. 

The  Radio  Board,  at  its  Friday  session,  ap- 


MEAGHER 


jor  opposition  has 
dissipated,  and  that 
Mutual  had  with- 
drawn previous  ob- 
jections. 

Having  passed 
preliminary  muster, 
the  joint  board  last 
Saturday  was  to  rat- 
ify the  new  budget. 
This  creates  a  gen- 
eral fund  of  $710,- 
000,  about  $100,000 
more  than  for  1953. 
A    separate  televi- 
sion budget  of  $232,000  also  was  drawn  to 
bring  the  total  to  the  near-million  mark.  Over- 
all 1953  budget  was  $740,000,  including  tele- 
vision operations. 

To  establish  the  Radio  Department  to  per- 
form aural  broadcast  functions,  the  board 
authorized  a  budget  of  $27,500  upon  recom- 
mendation of  President  Fellows.  A  vice  presi- 
dent will  be  named,  but  Mr.  Fellows  has  no 
one  specifically  in  mind. 

John  Smith,  fm  and  promotion  director,  will 
devote  his  entire  functions  to  promotion,  with 
the  Fm  Department  abolished  as  such. 

Basic  Research  Talks 

There  were  discussions  concerning  funda- 
mental research  in  radio,  as  well  as  the  Cawl 
tv  project.  The  consensus,  prior  to  the  Satur- 
day session,  appeared  to  be  that  each  project 
should  be  undertaken  outside  the  aegis  of 
NARTB.  The  thought  was  that  the  radio 
project  is  a  BAB  function. 

It  was  felt  that  a  special  organization,  with 
separate  funds,  should  be  created  to  undertake 
the  television  project. 

There  was  considerable  travail  over  the  at- 
titude the  association  should  take  on  the  FCC's 
proposed  rule-making  for  multiplexing  of  spe- 
cialized fm  services.  It  was  felt  this  might 
establish  a  precedent  which  would  open  the 
way  for  subscription  television  as  a  subsidiary 
service.  Supporters  of  the  fm  proposal  con- 
tended there  was  no  parallel,  since  the  fm 
project  requires  a  primary  broadcast  service 
with  the  specialized  functions  using  the  same 
channels  at  the  same  time.  But,  prior  to  the 
joint  board  meeting  Saturday,  the  indication 
was  that  perhaps  the  whole  subject  should  be 
given  further  study.  There  was  the  likelihood, 
however,  that  the  FCC  proposal  would  be 
supported  by  resolution. 

A  number  of  important  revisions  in  the  tele- 
vision code  were  presented  to  the  board  by 
John  E.  Fetzer,  WKZO-TV  Kalamazoo,  chair- 
man of  the  Television  Code  Review  Board. 
These  tighten  up  provisions  after  two  years' 
experience  under  the  self-regulation  code.  (See 
separate  story  page  38). 

A  code  budget  of  $70,000  for  fiscal  1954 


was  approved,  a  substantial  increase.  Mr. 
Fetzer  reported  his  board  was  inclined  to  de- 
velop more  member  station  monitoring  for 
guidance  of  subscriber  stations,  with  confidential 
reports  to  subscribing  stations. 

The  board,  on  motion  of  George  B.  Storer, 
president  of  Storer  Broadcasting  Co.,  unan- 
imously adopted  a  resolution  commending  the 
code  board  and  Edward  H.  Bronson,  director 
of  code  affairs. 

George  J.  Higgins,  KMBC-AM-TV  Kansas 
City,  as  chairman  of  the  Sports  Committee,  was 
to  present  a  report  on  NCAA  to  the  joint  board 
Saturday.  The  committee  will  be  represented 
wherever  major  sports  groups  meet  to  challenge 
the  collegiate  sports  monopoly. 

Ted  Bergmann,  new  director  of  DuMont, 
attended  his  first  meeting  as  a  member  of  the 
Tv  Board,  succeeding  Chris  Witting,  new  pres- 
ident of  Westinghouse  Broadcasting  Co. 

The  Television  Board  adopted  a  report  of- 
fered by  Clair  R.  McCollough,  vice  chairman, 
on  a  membership  campaign.  Under  it,  each 
district  director  will  become  a  chairman,  and 
name  one  tv  and  two  radio  members  to  a  com- 
mittee for  each  state  in  his  district.  Each  will 
be  assigned  the  task  of  bringing  in  two  new 
members  during  the  year. 

Board,  Committee  Expenses 

An  allowance  of  $15  per  day,  in  addition 
to  seven  cents  per  mile  for  board  and  commit- 
tee member  travel,  was  approved  by  the  Tv 
Board  on  Thursday,  with  anticipated  approval 
by  the  Radio  Board  on  Friday.  This,  it  was 
estimated,  would  increase  travel  expense  by 
about  $12,000  per  year,  but  it  was  generally 
conceded  it  would  hardly  offset  the  out-of- 
pocket  expense  of  board  and  committee  mem- 
bers, who  otherwise  function  without  NARTB 
remuneration. 

The  subscription  service  for  special  NARTB 
Reports  was  dropped  by  the  Tv  Board,  which 
authorized  an  applicant's  kit  to  be  prepared 
by  NARTB  to  be  provided  radio  members  at 
nominal  cost.  The  subscription  charge  had 
been  $30  per  month  for  non-members  and  $20 
per  month  for  members.  The  dues  schedules 
for  tv  were  left  unchanged. 

Assent  was  given  by  the  Tv  Board  to  a 
$20,000  fund  for  remodeling  of  headquarters 
offices  in  Washington,  this  fund  to  be  matched 
by  a  $20,000  appropriation  from  the  Radio 
Board. 

Board  members  unable  to  attend  and  excused 
were  Hugh  K.  Boice  Jr.,  WEMP  Milwaukee, 
detained  in  Washington  on  a  tv  hearing:  Jack 
Todd,  KAKE  Wichita;  John  H.  DeWitt,  WSM 
Nashville;  Paul  W.  Morency,  WTIC  Hartford; 
G.  Richard  Shafto,  WIST  Charlotte;  A.  D.  Wil- 
lard,  WGAC  Augusta,  Ga.  No  one  has  been 
named  to  succeed  the  late  Lee  W.  Jacobs,  KBKR 
Baker,  Ore. 


Broadcaster  Pyle 

HOWARD  PYLE,  governor  of  Arizona, 
on  leave  from  KTAR  Phoenix  where  he 
was  vice  president  and  program  director 
prior  to  his  election  three  years  ago, 
still  keeps  up  with  the  business  of  broad- 
casting. Addressing  the  banquet  of  the 
Arizona  Broadcasters  Assn.  at  Camel- 
back  Inn  last  Wednesday,  he  spoke  of  his 
intention  to  return  to  broadcasting,  which 
he  defined  as  one  of  the  "most  powerful 
influences  in  the  world  today."  He  ad- 
monished the  Arizona  Broadcasters  as 
well  as  the  members  of  the  NARTB 
board  of  directors  meeting  at  Camelback 
to  examine  their  responsibilities  in  the 
light  of  "what  are  we  doing  for  the  good 
of  America?" 
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Tv  Board  Approves 
Code-Tightening  Moves 

A  SERIES  of  amendments  tightening  commer- 
cial parts  of  the  NARTB  Television  Code, 
proposed  by  the  ■  Television  Code  Review 
Board,  was  approved  Thursday  by  the  full 
NARTB  Television  Board  at  its  Phoenix,  Ariz., 
meeting  (see  story  page  37). 

John  E.  Fetzer,  president  of  the  Fetzer 
stations  and  code  board  chairman,  submitted 
nine  changes  in  the  .  ._  _____ 


Mr.  Fetzer  was  given 
a  vote  of  praise  by 
the  NARTB  board. 

Only  two  minor 
amendments  to  the 
code  had  been  adopt- 
ed previously.  The 
document  will  be  re- 


printed. MR.  FETZER 

Most  significant  of 

the  amendments  related  to  "Time  Standards 
for  Advertising  Copy."  Whereas  the  original 
terms  6ffered  time  standards  as  suggestions 
only,  the  new  language  makes  them  fiat.  It 
now  states:  "In  accordance  with  good  telecast 
advertising  practices,  the  time  standards  for 
advertising  copy  are  as  follows." 

Another  amendment  covered  multiple  spot- 
ting. Heretofore  the  code  made  no  specific 
reference  to  this  practice.  The  amendment 
reads: 

Even  though  the  commercial  time  limitations 
of  the  code  do  not  specifically  prohibit  back-to- 
back  announcements,  such  a  practice  is  not  rec- 
ommended for  more  than  two  announcements, 
either  at  station  break  or  within  the  framework 
of  a  single  program. 

A  new  provision  dealing  with  contests  reads: 

Reasonable  and  limited  identification  of  prize 
and  statement  of  donor's  name  within  formats 
wherein  the  presentation  of  contest  awards  or 
prizes  is  necessary  and  an  integral  part  of  pro- 
gram content  shall  not  be  included  as  commercial 
time  within  the  meaning  of  Paragraph  1  above 
(refers  to  present  language  of  code).  However 
any  oral  or  visual  presentation  concerning  the 
product  of  its  donor  over  and  beyond  such 
identification  and  statement,  shall  be  included 
as  commercial  time  within  the  meaning  of 
Paragraph  1  above. 

Taking  a  crack  at  ad  libbing  by  talent  of 
products  or  services  unrelated  to  a  program,  this 
amendment  was  adopted:  "Any  casual  reference 
in  a  program  to  another's  product  or  service 
under  any  trade  name  or  language  sufficiently 
descriptive  to  identify  it  should,  except  for 
normal  guest  identifications,  be  condemned  and 
discouraged." 

Apropos  acceptability  of  program  material, 
the  board  approved  this  new  provision: 

Words  (especially  slang)  derisive  of  any  race, 
color,  creed,  nationality  or  national  derivation, 
except  wherein  such  usage  would  be  for  the 
specific  purpose  of  effective  dramatization,  such 
as  combatting  prejudice,  are  forbidden,  even 
when  likely  to  be  understood  only  by  part  of 
the  audience.  From  time  to  time,  words  which 
have  been  acceptable,  acquire  undesirable  mean- 
ings, and  telecasters  should  be  alert  to  eliminate 
such  words. 

In  that  section  dealing  with  acceptability 
of  program  material,  the  board  amended  Para- 
graph P  to  read: 

Excessive  or  unfair  exploitation  of  others  or 
of  their  physical  or  mental  afflictions  shall  not 
be  presented  as  praiseworthy. 

Paragraph  B  of  the  section  on  presentation 
of  advertising  was  revised  to  tighten  the  cow- 
catcher and  trailer  provisions.  Instead  of  the 
language  "seek  to  avoid,"  the  amendment  states 
flatly  that  "A  television  broadcaster  should 
avoid  such  announcements.  The  revised  lan- 
guage states  that  the  announcements  should 
be  clearly  identified,  "both  by  radio  and  video." 

The  final  amendment,  under  time  standards 


for  advertising  copy,  related  to  Paragraph  4 
on  women's  services,  shopping  guides,  market 
information,  etc.  The  final  sentence  reads: 

In  the  present  state  of  experimentation  in 
programming  and  advertising  techniques  in  tele- 
vision programs  of  this  type  no  definite  limita- 
tions to  these  exceptions  are  set  forth  at  this 
time. 

This  language  was  deleted.  Thus,  the  time 
standards  otherwise  specified  would  apply, 
with  the  original  provision  that  they  "may  be 
waived  to  a  reasonable  extent." 

The  board  approved  an  amendment  in  con- 
nection with  meetings  of  the  code  review  body. 
Instead  of  meeting  four  times  a  year  in  speci- 
fied months,  the  requirement  was  altered  to 
permit  the  board  to  meet  four  times  a  year 
at  the  call  of  the  chairman  on  five  days  notice. 


Arizona  Broadcasters 
Hear  NARTB  Chiefs 

TAKING  ADVANTAGE  of  the  presence  in 
Phoenix  of  the  NARTB  board  of  directors  for 
its  winter  session,  the  Arizona  Assn.  of  Broad- 
casters paraded  a  million  dollars  worth  of 
broadcast  talent  before  its  annual  meeting  last 
Wednesday  at  the  Camelback  Inn  in  a  largely 
"off-the-record"  meeting. 

Among  those  who  formally  addressed  the 
session  were  Robert  K.  Richards,  NARTB's  ad- 
ministrative vice  president;  Thad  H.  Brown  Jr., 
NARTB  vice  president  and  television  counsel; 
Hal  Roach  Sr.,  the  Hollywood  producer  who 
was  among  the  first  to  recognize  the  potential 
of  television  in  Hollywood  affairs,  and  George 
J.  Higgins,  vice  president  and  general  manager 
of  KMBC-AM-TV  Kansas  City,  in  his  capacity 
as  chairman  of  the  NARTB  Sports  Committee. 

The  some  50  broadcasters  also  heard  im- 
promptu remarks  from  NARTB  Board  Chair- 
man and  General  Counsel  Justin  Miller,  as  well 
as  reports  from  some  of  its  own  members,  in- 
cluding Dick  Lewis,  KTAR  Phoenix,  chairman 
of  the  Legislative  Committee;  Attorney  Sid 
Moeur,  on  anti-advertising  legislation;  Howard 
Loeb,  KRIZ,  and  William  J.  Lester,  KOY,  on 
group  task  force  selling  of  radio  following  the 
Tulsa  and  Toledo  plans,  and  Ed  Janney,  KOY 
chief  engineer,  on  remote  transmitter  operation. 

Reviewing  the  Washington  scene,  Mr.  Rich- 
ards said  the  biggest  enigma  was  the  FBI  in- 
vestigation of  advertising  [B*T,  Jan.  18],  what 
it  meant  and  where  it  is  headed. 

Mr.  Richards  paid  tribute  to  the  FCC  and 
more  particualrly  to  FCC  Chairman  Rosel 
Hyde  on  the  "tremendous  job"  done  in  handling 
the  television  work-load  and  in  clearing  the 
FCC  dockets  generally. 

Mr.  Roach,  rugged  individualist  in  Holly- 
wood's motion  picture  colony,  suggested  a  rev- 
olutionary approach  to  future  tv  film  program- 
ming. He  advocated  the  elimination  of  the 
network  as  the  "middle-man."  commenting  that 
the  producer  could  deal  directly  with  the  sta- 
tion on  films-for-television. 

Mr.  Roach  said  television  is  a  different  busi- 
ness and  shouldn't  follow  the  radio  format.  He 
said  that  television  needs  a  new  rate  structure, 
based  on  program  popularity,  rather  than  a  flat 
rate  per  hour,  irrespective  of  what  the  program 
may  rate.  Tv,  he  said,  should  be  more  like  a 
magazine,  with  ■  multiple  sponsors,"  and  with 
the  counterpart  of  "preferred  positions"  draw- 
ing premium  rates. 

Charles  Garland,  KOOL  Phoenix,  was  elect- 
ed president  of  ABA  for  1954,  succeeding  Al- 
bert D.  Johnson,  KOY  Phoenix.  Bill  Parady, 
KCKY  Coolidge,  was  elected  vice  president; 
Bill  Lindsey,  KYMA  Yuma,  secretary-treasurer. 
Elected  directors,  in  addition  to  retiring  Pres- 
ident Johnson,  were  C.  J.  Saunders,  KCLS  Flag- 
stalT;  Wayne  Sanders.  KNCA  Tucson,  and  Wil- 
lard  Shoecraft.  KWJB  Globe. 


BROADCASTERS  GET 
SDX  GROUP  DUTIES 

BROADCASTERS  this  year  will  play  a  vi 
role  in  the  major  activities  of  Sigma  Delta  C 
national  professional  journalism  fraternity, 
the  fcasis  of  committee  assignments  and  i 
pointments  announced  by  Robert  U.  Brov 
Editor  &  Publisher,  SDX  president. 

Mr.  Brown  has  named  14  committees  a 
their  membership,  including  one  for  the 
vancement  of  Freedom  of  Information  unc 
chairmanship  of  V.  M.  Newton  Jr.,  managi 
editor,  Tampa  Tribune. 

Broadcasters  and  committees  on  which  tt 
serve  include  Jim  Bormann,  WCCO  Minne; 
olis,  Advancement  of  Freedom  of  Inforn 
tion;  James  A.  Byron,  WBAP-AM-TV  F 
Worth,  Journalistic  Research;  Bill  Henry,  Nl 
Washington,  Historic  Sites  in  Journalism:  Rit 
ard  B.  Hull,  WOI-TV  Ames,  Iowa,  and  1 
Ray,  NBC  Chicago,  New  Awards. 

A  number  of  executives  from  newspap. 
with  radio-tv  properties  also  will  take  part 
committee  duties. 

Other  committees  announced  by  Mr.  Bro' 
are:  Professional  Chapter  Program,  Und 
graduate  Chapter  Program,  Fellow  Nomin 
ing,  SDX  Honor  Awards,  Ways  and  Mea 
50th  Anniversary  Arrangements,  Public  Re 
tions,  West  Coast  Convention,  Headquart 
Building,  and  Canadian-U.  S.  Exchange  P 
gram.  Sol  Taishoff,  editor  and  publisher 
B«T,  will  head  the  New  Awards  group. 

Committee  for  the  Advancement  of  Freed^ 
of  Information  has  been  instructed,  as  in  I 
past,  to  "take  an  active,  aggressive  leaders^ 
in  the  cause  of  press  freedom  and  to  elimin 
press  barriers  wherever  it  can." 

I 



FCBA  Names  Welch 
To  Succeed  Albertson 

VINCENT  B.  WELCH,  senior  member  of 
Washington  law  firm  of  Welch.  Mott  &  M 
gan,  was  elected  president  of  the  Federal  Co 
munications  Bar  Assn.  Friday.  He  succ& 
Fred  W.  Albertson,  Dow,  Lohnes  &  Alberts* 
who  becomes  FCBA  delegate  to  the  Americ 
Bar  Assn. 

Other  officers  elected  Friday  were:  Percy 
Russell  Jr.,  Kirkland,  Fleming,  Green,  Mar 
&  Ellis,  1st  vice  president;  William  J.  Den 
sey,  Dempsey  &  Koplovitz,  2nd  vice  preside 
Thomas  H.  Wall,  Dow,  Lohnes  &  Alberts* 
secretary:  Parker  D.  Hancock,  Hogan  &  H; 
son,  treasurer. 

Elected  to  the  executive  committee  to 


New  SDX  Members 

SEVERAL  radio-tv  industry  figures  will 
be  initiated  into  Sigma  Delta  Chi,  na- 
tional professional  journalistic  fraternity, 
on  Thursday  during  the  Georgia  Radio 
and  Television  Institute  on  the  U.  of 
Georgia  campus  in  Athens.  They  are: 

Allan  Jackson.  CBS  New  York;  W.  Ray 
Ringson.  WRDW  Augusta:  R.  W.  Rounsa- 
ville.  WQXI.  Ben  Akerman.  WGST  Atlanta: 
Fred  Scott  Jr..  WKTG  Thomasvillc;  Glenn 
C.  Jackson.  WAGA  Atlanta;  Charles 
Smithgall  WGGA.  Gainsville;  John  W. 
Jacobs  Jr.,  WDUN  Gainsville.  institute 
chairman;  L.  H.  Christian,  WRFC  Athens; 
Cnter  C.  Peterson.  WCCP  Savannah; 
Harben  Daniel.  WSAV  Savannah;  Dean 
Covington.  WROM-TV  Rome,  and  George 
B.  Cook.  WGAF  Valdosta. 
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BALTIMORE'S 
NEIGHBORS 

From  the  Blue  Ridge  to  the  blue  Atlantic/  Maryland's  communities  have  been  bound  into  a  closer 
kinship  to  Baltimore  through  WMAR-TV's  100,000  watts  of  maximum  "super  power"  .  .  .  and  each 
of  the  indicated  neighbors  has  been  "saluted"  in  a  continuing  series  of  half  hour  programs  that 
combine  film  sequences  with  personal  appearances  by  leading  personalities  of  each  locality. 


ILKTON  44  mi. 
ABERDEEN  26  mi. 

rlCHESAPEAKE  CITY 
26  mi. 

EDGEWOOD  20  mi. 

*-CHESTERTOWN  28  mi. 


EASTON  43  mi. 


CAMBRIDGE  53  mi. 
I 

SALISBURY  78  mi. 


FIRST  WITH 
MAXIMUM  POWER 

WMAR-TV,  Sunpapers  Television  station  in  Baltimore,  became 
the  first  video  station  in  Maryland  to  achieve  full  power  under 
FCC  standards  when  it  inaugurated  service  on  a  new  super 
power  100,000-watt  transmitter,  July  22,  1953. 

FIRST  WITH 
LOCAL  COLOR 

The  first  broadcast  of  color  slides  using  the  new  WMAR-TV 
color  originating  equipment  took  place  in  the  early  morning 
hours  (after  regular  sign-off  at  2  A.M.)  on  December  30tb, 
and  continued  for  several  nights  thereafter.  The  first  an- 
nounced telecast  went  on  December  31st  and  on  January  5th, 
1954,  WMAR-TV  initiated  regular  daily  color  telecasts. 


CRISFIELD  92  mi> 
P0C0M0KE  CITY  94  mi. 


WMARsTV 


CHANNEL    2        SUNPAPERS    TELEVISION        BALTIMORE  MARYLAND 


Telephone  MUlbcrry  5-5670  ★  TELEVISION  AFFILIATE  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 
Represented  by  THE  KATZ  AGENCY,  Inc.   New  York,  Detroit,  Kansas  City,  San  Francisco,  Chicago,  Atlanta,  Dallas,  Los  Angeles 
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Tkese  "VIHIF  Station 


On  February  1, 


cm 


WPTZ 


Become  Represented . 
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All  IX 


©vision 


almost  10,000.000*  k 


omes 


%  or  9,767,455 
January  11, 1954, 
irding  to  Brood- 
ing-Tele  casting . 


EASTERN 
WBZ-TV 
WPIX 
WPTZ 
WCSC-TV 
WIS-TV 
WTVJ 

CENTRAL 
WHO-TV 
WOC-TV 
WDSM-TV 
WDAY-TV 
WBAP-TV 
RMBC-TV 
WCCO-TV 

WESTERN 
KBOI 
KBTV 
KGMB-TV 
KRON-TV 


VHF  CHANNEL  PRIMARY 


CP 


Boston  4 

New  York  11 

Philadelphia  3 

Charleston,  S.  C.  5 

Columbia,  S.  C.  10 

Miami  4 

Des  Moines  13 

Davenport  6 

Duluth— Superior  6cp 

Fargo  6 

Fort  Worth-Dallas  5 

Kansas  City  9 
Minneapolis— St.  Paul  4 

Boise— Meridian  2 

Denver  9 

Honolulu  9 

San  Francisco  4 


NBC 
IND 
NBC 
CBS 
NBC 
ALL 

NBC 
NBC 
CBS 
NBC 
ABC-NBC 
CBS 
CBS 

CBS 
ABC 
CBS 
NBC 


Pree 


ETERS.  INC 


Pioneer  Station  Representatives  Since  1932 


NEW  YORK 
444  Madison  Ave. 
Plaza  1-2700 


ATLANTA 
Glenn  Bldg. 
Main  5667 


FT.  WORTH 
406  W.  Seventh  St. 
Fortune  3349 


CHICAGO 

230  N.  Michigan  Ave. 
Franklin  2-6373 


HOLLYWOOD 
6331  Hollywood  Blvd 
Hollywood  9-2151 
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Mr.  Dempsey's  remaining  two  years,  was  Frank 
U.  Fletcher,  Spearman  &  Roberson.  Newly 
elected  members  of  the  executive  committee 
were  Robert  M.  Booth  Jr.,  Bingham,  Collins, 
Kistler  &  Porter,  and  Jeremiah  Courtney.  They 
replace  Corwin  R.  Lockwood.  Hogan  &  Hart- 
son,  and  Vernon  L.  Wilkinson,  McKenna  & 
Wilkinson.  Remaining  on  the  executive  com- 
mittee are  George  O.  Sutton,  Leonard  H. 
Marks,  Cohn  &  Marks,  and  Stephen  H. 
Fletcher,  AT&T. 


LOOK  TO  RADIO,  NAEA  DELEGATES  TOLD 


N.  C.  Officials,  Media 
Hold  'Freedom7  Conference 

PROBLEMS  involved  in  keeping  the  public's 
business  public  in  relations  between  govern- 
ment and  news  media  was  discussed  by  some 
300  radio-tv  and  newspaper  executives,  mem- 
bers of  the  judiciary  and  law  enforcement  of- 
ficials at  a  Conference  on  Freedom  of  Infor- 
mation Jan.  14  at  the  Sir  Walter  Hotel,  Raleigh, 
N.  C.  [B«T,  Jan.  11]. 

The  conference,  sponsored  by  the  Freedom 
of  Information  Committee  of  North  Carolina 
Associated  Press  Members,  featured  a  keynote 
address  by  Gov.  William  Umstead,  a  luncheon 
address  by  J.  Russell  Wiggins,  managing  editor 
of  the  Washington  Post  ( WTOP-AM-FM-TV), 
and  panel  discussions. 

Mr.  Wiggins,  who  also  is  chairman  of  the 
American  Society  of  Newspaper  Editors'  Free- 
dom of  Information  Committee,  was  intro- 
duced by  Gordon  Gray,  president  of  the  U. 
of  North  Carolina  and  publisher  of  the  Win- 
ston-Salem Journal-Sentinel  (WSJS-AM-TV). 

Charles  H.  Crutchfield,  executive  vice  presi- 
dent and  general  manager  of  WBT-AM-FM, 
WBTV  (TV)  Charlotte,  moderated  a  panel  on 
relations  between  judiciary  and  media. 

Among  other  panelists  were  Ward  A.  Cole- 
man, general  manager,  WENC  Whiteville  and 
president  of  the  N.  C.  AP  Broadcasters;  Gaines 
Kelley,  general  manager,  WFMY-TV,  Greens- 
boro; Miles  Wolff,  Greensboro  Daily  News; 
C.  A.  McKnight,  Charlotte  News;  Weimar 
Jones,  Franklin  (N.  C.)  Press;  D.  Hiden 
Ramsey,  general  manager,  Asheville  Citizen- 
Times  (WWNC),  moderator  of  the  panel  with 
law  enforcement  officials;  James  McNeil,  gen- 
eral manager,  WSTB  Lumberton,  and  presi- 
dent, N.  C.  Assn.  of  Broadcasters;  Holt  Mc- 
Pherson,  editor,  High  Point  Enterprise  (WHPE- 
AM-FM);  Sam  Ragan,  managing  editor,  Ra- 
leigh News  &  Observer  (WNAO-AM-FM-TV). 


Newspapers  urged  to  take  ad- 
vantage of  methods  of  broad- 
cast media  at  National  Adv. 
Executives  Assn.  meeting. 

NEWSPAPERS  might  do  well  to  seek  a  closer 
relationship  between  advertisers  and  editorial 
personalities  as  in  the  broadcast  media,  and 
find  a  new  and  refreshing  approach  to  news- 
paper advertising  if  they  would  sell  their  clients' 
products,  the  National  Advertising  Executives 
Assn.  was  told  last  week. 

These  thoughts  were  driven  home  to  over 
900  NAEA  members  at  the  association's  44th 
annual  convention  at 
Chicago's  Edgewater 
Beach    Hotel  Jan. 
17-20. 

Radio  and  televi- 
sion commanded  a 
large  share  of  the 
convention's  time, 
but  there  was  little 
indication  of  any 
wholesale  onslaught 
on  the  broadcast 
media  by  the  Amer- 
ican Newspapers 
Publishers  Assn.'s 
Bureau  of  Advertis- 
ing. 

Their  consensus  seemed  to  be:  Television  is 
here  to  stay  but  we  can  carry  the  ball  for  the 
advertisers  better  and  cheaper  in  the  long  run. 

ANPA's  advertising  bureau  made  plain  that 
auto  manufacturers  must  be  resold  on  news- 
papers "as  their  basic  advertising  medium"  and 
warned  that  automotive  advertising  "continues 
to  be  a  top  target  for  every  medium." 

Lawrence  T.  Knott,  Chicago  Sun-Times,  out- 
going NAEA  president,  apprised  NAEA  mem- 
bers that  newspaper  advertising  in  1953  "will  top 
any  year  on  record,"  with  a  boost  of  4.1% 
over  1952  in  some  52  cities.  According  to 
Media  Records,  "general  advertising  was  up 
6.9%,  automotive  30.3%,  total  general  and 
automotive  gained  12.4%."  Total  newspaper 
advertising  since  1933,  the  "low  year,"  has 
risen  145%  while  automotive  went  up  123%. 

Arthur  A.  Porter,  vice  president  of  Leo 
Burnett  Co.,  Chicago,  noted  that  in  1952  news- 


BERNARD 


THESE  principals  at  the  Freedom  of  Information  Conference  Jan.  14  at  Raleigh,  N.  C, 
are  (I  to  r):  Gordon  Gray,  Winston-Salem  Journal-Sentinel  (WSJS-AM-TV),  president, 


U.  of  North  Carolina;  J.  Russell  Wiggins, 
Charles  H.  Crutchfield,  WBT-AM-FM,  WBTV 
Citizen-Times  (WWNC).  All  took  active  part 


Washington  Posf  (WTOP-AM-FM-TV); 
(TV),  and  D.  Hiden  Ramsey,  Asheville 
in  the  meeting. 


papers  got  only  28.8%  of  all  national  adver 
tising  dollars  (newspapers,  magazines,  radk 
and  television)  compared  to  41%  in  193J 
(newspapers,  magazines  and  radio)  and  has  los 
30%  of  its  share  of  the  market. 

In  1935,  he  said,  the  newspaper  was  thi 
"leading  national  advertising  medium"  witl 
the  largest  percentage  of  all  national  dollars 
but  dropped  to  second  in  1952  "and  when  tht 
results  are  tallied  it  may  be  third  in  1953." 

By  contrast,  television  got  9%  of  the  na 
tional  ad  dollars  in  1950,  21%  in  1952  ano 
"may  account  for  something  around  one-thm1 
of  all  the  national  dollars"  in  1953. 

"Whenever  a  major  advertiser  decides  t( 
spend  $2  million  for  a  network  television  show 
the  share  of  dollars  for  which  the  Chicagc 
Tribune  or  the  Waterloo  Courier  can  competi 
has  shrunk  considerably,"  he  pointed  out. 

Radio-Tv  Format 

Pointing  out  that  personal  salesmen  in  videc 
— the  Godfreys,  Garry  Moores  and  Linkletter 
— "have  proved  to  be  highly  effective  mover 
of  merchandise  for  their  sponsors,"  Mr.  Portei 
raised  the  thought  that  the  sponsor  format  II 
radio-tv  might  perhaps  be  applied  to  variou  | 
newspaper  features  and  columns.  He  notei 
some  trends  in  this  direction  already. 

ANPA's  presentation  concerned  reports  oi 
retail  practices  of  Sears,  Roebuck,  and  Wool 
worth  Co.;  newspaper  advertising  potentia 
among  chain  stores  and  selling  techniques.  j 

Harold  S.  Barnes,  director  of  ANPA' 
Bureau  of  Advertising,  told  NAEA  member, 
that  "competition  for  (spendable)  dollars  ha 
kept  pace  with  the  increase  in  those  dollars, 
and  warned  that  "many  of  us  have  been  lulle^ 
into  a  sense  of  false  security  by  constantly 
mounting  advertising  budgets."  As  to  medi 
costs,  he  said,  "the  lion's  share  of  each  add© 
dollar  has  gone  into  added  coverage." 

ANPA's  work  with  large  and  regular  news 
paper  advertisers  was  illustrated  in  the  examplf 
of  Sears,  Roebuck — "newspapers  best  cus 
tomer"  and  "an  advertising  plum  which  thj 
Jack  Homers  of  radio  and  magazines  wouli 
like  to  put  their  thumb  into." 

Ray  Scott,  retail  sales  manager,  ANPy 
Bureau  of  Advertising,  said  "We  have  showi 
our  best  customer  that  newspapers  are  bette 
equipped  to  service  its  needs  and  can  product 
far  better  results  than  any  other  advertisin" 
medium." 

Need  Better  Tools 

"Successful  selling  in  '54  is  going  to  tak 
better  tools  and  techniques,"  Edward  H 
Burgeson,  ANPA  advertising  bureau  retail  di 
rector,  told  NAEA  delegates.  ANPA  also  mad'i 
available  various  sales  aids  designed  to  ai 
advertising  managers  in  selling  space  to  autc 
mobile  manufacturers. 

A  suggested  automotive  presentation  bookie 
titled  "How  Many  Wheels  Is  Your  Car  Rollin 
On?"  contains  optional  radio  and  tv  supple 
ments  in  response  to  requests  for  broadcas 
media  data  from  certain  pre-tested  market! 
Newspaper  advertising  executives  are  apprise 
of  ratings  for  the  highest-rated  automotiv 
radio  and  tv  shows  and  a  breakdown  of  t 
counties  by  states  based  on  NBC  estimates  c 
May  1,  1953.  The  booklet  on  tv  is  stanipe 
"confidential"  for  use  by  ANPA  members. 

Arthur  Motley,  president  of  Parade  Publics 
tions,  told  delegates  that  "television  is  a  goo 
medium,  and  it  is  here  to  stay,  but  it  won 
put  us  out  of  business."  He  implied  that  larg 
advertisers  won't  stick  with  tv  because  of  th 
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CHANNEL  10 
ROANOKE,  VIRGINIA 

SHENANDOAH  LIFE  STATIONS,  INC. 

WSLS  AM-FM-TV 

REPRESENTED  NATIONALLY  BY  AVERY-KNODEL,  INC. 


ATJJ3I JE IVC  E  S 

Mister  PLUS  discloses 

lively  doings  after  dark  on  the 

Mutual  Radio  Network 


IGGE 


H  ERE 


TIME:        January,  1952. 

EVENT:      MBS  presents  Multi-Message  Plan, 

SCOPE:      Ten  star  shows  added  to  evening  lineup; 

national  participation  provided  in  top  five 
( Monday-Friday,  8  pm )  for  unprecedented 
cumulative-reach  effectiveness. 

RESULTS:  First-year  sponsors  include  General  Mills,, 
R.  J.  Reynolds  Tobacco  . . .  total:  7. 


•Niclion  Hitting*.  AU  comiuiftiiil  competition  8-8:30  p.m., 
Mon.-Fri,,  Jon.-Oct.  '51  v«.  Jun.-Qot,  '53  (July-Sept,  hlatui). 


TIME:        January,  1953.  I 

EVENT:      MBS  improves  Multi-Message  Plan. 

SCOPE:       Nighttime  radio  given  additional  boost  ) 
by  revamp  of  8  pm  lineup  on  MBS; 
preceded  by  news  and  followed  by  strip 
drama  and  quiz  programs  at  8:30. 

RESULTS:  Ratings  soar  17%  on  MBS  (off  13%,  25%,  a 
23%  on  other  nets)*;  2nd-year  sponsors  in 
Bromo-Seltzer,  General  Mills,  Lever  Broi 
P.irG.,  Reynolds  Tobacco  .  .  .  total:  13. 


For  immediate  details  on 
remaining  availabilities, 
reach  for  your  phone  now: 


UK  i 


TIME:        January,  1954. 

EVENT:      MBS  improves  Multi-Message  further. 
SCOPE:      Three  strongest  shows  in  '53  lineup  now  aug- 
mented by  Squad  Room  and  Madeleine  Carroll; 
Multi-Message  array  now  preceded  by 
Perry  Como  and  Eddie  Fisher  at  7:45  pm. 
RESULTS:  Still  greater  reach,  economy,  sales-profit 
for  still  more  clients;  better  entertainment 
for  more  listeners;  clearer  proof  of 
vitality  of  nighttime  radio  for  . . .  you. 


LO  4-8000  New  York 

WH  4-5060  Chicago 

HO  2-2133....Los  Angeles 


TRADE  ASSNS. 


Mutual  Profit 

AN  ARGUMENT  that  broadcast  and 
printed  media  can  profit  mutually  with- 
out hurting  each  other  was  given  last 
Monday  before  the  National  Advertising 
Executives  Assn.  by  Arthur  E.  (Red) 
Motley,  president  of  Parade  Publications 
Inc. 

He  said: 

"Stop  worrying:  about  television.  The 
more  stations  .  .  .  the  better.  .  .  .  They 
are  going  to  have  less  coverage  with 
more  stations  and  less  styles  per  pro- 
gram. .  .  .  What  does  it  mean?  You  are 
dividing  up  the  pie. 

"When  Pillsbury  .  .  .  became  No.  1  in 
the  cake  mix  field,  they  used  our  circula- 
tions, three  pages  in  one  medium  and 
six  in  another.  Look  at  the  record.  When 
I  was  there  a  year  or  so  ago  .  .  .  they 
didn't  want  to  change  a  winning  formula 
— Godf  re3%  Linkletter,  et  al.  I  said, 
'Pardon  me  while  I  become  ill.'  " 

"I  dont  care  how  good  Godfrey  is  . . . 
he  isn't  big  enough  to  do  what  Pillsbury 
has  got  to  do,  and  they  know  it. 

"My  business  is  better  with  Pillsbury 
.  .  .  in  spite  of  the  fact  that  Mr.  Godfrey 
is  taking  more  money  than  he  did  before. 

".  .  .  When  Procter  &  Gamble  spent 
$12  million  one  year  in  television,  my 
guys  were  pretty  upset.  It  cost  us  all  a 
lot  of  dough.    It  didn't  stick,  did  it? 

"Television  is  a  good  advertising  me- 
dium .  .  .  but  it  won't  put  us  out  of 
business.  ...  If  you  guys  aren't  look- 
ing at  cigarettes,  then  you  ought  to  be, 
because  there's  gold  in  them  thar  hills, 
and  we're  the  sruys  who  are  sroinsr  to  do 
the  job  for  them  where  they  need  it. . . ." 


huge  cost  of  time  and  shows.  (See  separate 
story.) 

How  newspapers  can  provide  merchandising 
service  for  advertisers  was  recounted  by  L.  T. 
Beman,  Chicago  chapter  of  the  American  Assn. 
of  Newspaper  Representatives.  He  told  of  the 
use  of  some  400  newspapers  in  an  advertising 
campaign  by  Anheuser-Busch  (Budweiser)  in 
which  merchandising  supported  the  program. 
Budweiser  spent  $2  million  in  newspapers  last 
year.  (See  separate  Budweiser  baseball  story 
on  radio-tv  allocations.)  Newspapers  have  done 
an  inadequate  job  of  "advertising  the  promo- 
tional function  they  have  performed"  and  an 
"excellent"  one  of  promoting  advertising,  he 
said. 

Other  key  speakers  at  the  four-day  meeting 
included  Philip  Graham,  publisher  of  the 
Washington  Post  (WTOP-AM-FM-TV).  He 
said  he  saw  no  need  for  "crawling  into  eco- 
nomic storm  cellars."  Mr.  Graham  reviewed 
the  business  and  newspaper  outlook  for  1954 
and  surveyed  needs  in  an  expanding  economy. 

Donald  M.  Bernard,  advertising  director  of 
the  Post,  was  elected  president  of  NAEA  for 
1954. 


Color  Competition 

"IT  WILL  be  no  time  at  all  before  ROP 
co'or  "'ill  compare  favorably  with  color 
tv"  and  thus  enable  newspapers  to  meet 

competition  of  color  television.  That 
prediction  was  voiced  Wednesday  during 
the  closing  sessions  of  the  44th  annual 
convention  of  the  National  Adv.  Execu- 
tives Assn.  Newspaper  color  advertising 
of  the  ROP  type — run-of-paper,  or  that 
printed  on  ordinary  newsprint  from  re- 
lief prints — will  parallel  that  used  by 
magazines  through  use  of  a  new  and 
revolutionary  plate,  according  to  Frank 
Rcilly.  president  of  Lake  Shore  Electro- 
type Co. 
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Advertising  Women 
Set  New  York  Meet 

EASTERN  conference  of  the  Advertising 
Federation  of  America's  Women's  Advertising 
Clubs  will  be  held  in  New  York  Feb.  5-6,  with 
discussion  centering  around  the  theme  of 
"Showmanship  in  Advertising." 

Following  a  welcoming  party  Feb.  5,  the 
business  part  of  the  conference  will  start  at  the 
Savoy  Plaza  Hotel  on  Feb.  6  with  a  panel 
discussion  on  "Showmanship  with  Color,"  fea- 
turing Barry  Wood,  executive  producer  in 
charge  of  color  coordination  for  NBC;  Egmont 
Arnes,  color  consultant  and  designer;  Suzanne 
Caygill,  specialist  in  color  research  and  design, 
and  Roswell  Fisher,  director  of  production  en- 
gineering for  Time  Inc.  The  luncheon  meeting 
that  day  will  present  a  guest  speaker,  as  yet 
unannounced,  on  the  subject  of  "Merchandis- 
ing with  Showmanship." 

A  banquet  will  be  held  the  evening  of  Feb. 
6  in  the  Rainbow  Grill  of  Rockefeller  Center 
at  which  loseph  A.  Moran,  vice  president  of 
radio  and  television  for  Young  &  Rubicam, 
will  be  the  principal  speaker.  In  addition,  "Dr. 
I.Q."  will  conduct  a  full-scale  quiz  show  with 
prizes  for  winning  contestants. 

The  closing  session  on  Feb.  7  will  be  a 
brunch  meeting  at  the  Hotel  Pierre  at  which 
delegates  will  be  greeted  by  Elon  Borton,  pres- 
ident of  AFA;  Mabel  Obenchain,  vice  president 
of  AFA,  and  Helen  Holby,  director  of  AFA 
Club  Services. 

Hulda  Kloenne,  chairman  of  arrangements 
for  the  conference,  said  record-breaking  at- 
tendance for  the  eastern  meeting  is  indicated. 


Media  Choice  Discussed 
At  RTES  Workshop  in  N.  Y. 

PROBLEMS  in  selecting  media  for  clients  on 
the  local  and  national  levels  were  discussed 
Thursday  evening  by  loe  Martin,  director  of 
research,  Emil  Mogul  Co.,  and  Donald  B. 
Armstrong,  director  of  research,  McCann- 
Erickson,  at  a  workshop  session  of  Radio  & 
Television  Executives  Society,  held  in  the  ABC 
studio  building  in  New  York. 

The  Mogul  Agency  has  evolved  an  easy 
method  of  evaluating  media  used  for  Rayco 
auto  seat  covers,  now  advertised  with  local 
media  in  85  cities,  Mr.  Martin  said.  When 
someone  comes  to  a  Rayco  shop  to  have 
covers  installed,  he  is  there  for  a  half-hour,  a 
"captive  audience"  for  a  questionnaire  which 
asks  him  why  he  came  in  and  what  advertis- 
ing stimulus  was  involved.  After  collecting 
some  9,000  questionnaires  a  week  for  nearly 
two  years,  the  agency  has  a  pretty  good  idea 
of  how  to  advertise  Rayco  covers  most  effec- 
tively, Mr.  Martin  said. 

On  the  national  level  Mr.  Armstrong  pointed 
out,  the  approach  is  to  determine  what  kind  of 
person  is  the  best  prospect  for  the  product 
and  then  to  select  the  media  that  reach  those 
people.  As  an  example,  he  said  that  if  the 
product  is  a  dentifrice  the  obvious  choice 
would  be  mass  media.  But  research  shows 
that  40%  of  the  users  of  toothpaste  buy  82% 
of  all  sold  and  further  that  this  40%  comprises 
urban  families  with  children  and  of  better 
than  average  income.  "Tv  just  yells  at  you," 
he  commented. 


CY  CASPER  (I),  WBBZ  Ponca  City,  oj 
going  president  of  the  Oklahoma  Broac 
casters  Assn.,  greets  his  successor,  Fran 
S.  Lane,  KRMG  Tulsa. 


Oklahoma  Broadcasters 
Forecast  Prosperous  '54 

Oklahoma  Broadcasters  Assn. 
meets  in  Tulsa  and  considers 
salient  business  problems.  ll 

STATIONS  in  Oklahoma  look  forward  to 
other  high-income  year  after  record  billings 
1953,  they  reported  at  the  Jan.  16  meeting 
Oklahoma  Broadcasters  Assn.  in  Tulsa.  Thi) 
eight  of  the  46  stations  in  the  state  were  rer. 
sented. 

Frank  S.  Lane,  KRMG  Tulsa,  was  eled 
association  president  to  succeed  Cy  Casj 
WBBZ  Ponca  City.    Elected  to  serve  on 
board  were  Tom  Raburn,  KGYN  Guymon; 
Murphy,  KWSH  Wewoka;  Rex  M.  Lester 
KTOW  Oklahoma  City;  John  Riesen,  KV 
Ardmore  and  Frank  Wimberly,  KWHW  At 
Continuing  on  the  board  are  Mr.  Casper;  \ 
VanHooser,  KNED  McAlester,  and  Guy 
Farnsworth,  KCRC  Enid. 

Topics  covered  included  small  market  pr 
lems,  tax-supported  television,  libel  and  slan 
legislation  and  the  Brown-Dunkin  departm 
store  study  [B*T,  Sept.  7].  Fred  Stevens 
KGRH  Fayetteville,  Ark.,  past  president  of 
Arkansas  Broadcasters'  Assn.,  spoke  at 
luncheon  on  the  importance  of  state  assoi 
tions  to  the  small-market  operator.  Willi 
G.  Skelly,  owner  of  KVOO  Tulsa  and  presid 
of  Skelly  Oil  Co.,  welcomed  broadcasters 
behalf  of  Associated  Tulsa  Broadcasters. 


Bartley  to  Address 
Georgia  Radio-Tv  Meet 

COMR.  ROBERT  T.  BARTLEY  will  b 
the  list  of  speakers  at  the  ninth  annual  Geoi 
Radio  &  Television  Institute  Wednesday-Fri 
at  the  U.  of  Georgia  campus  in  Athens,  it  ' 
announced  last  week. 

Comr.  Bartley  will  speak  at  noon  Friday 
the  institute,  sponsored  by  the  universi 
Henry  W.  Grady  School  of  Journalism  and 
Georgia  Assn.  of  Broadcasters  [B»T,  Jan. 
Other  speakers  not  previously  announced  ■ 
include  T.  F.  Flanagan,  SRA  managing  di. 
tor:  Todd  Storz,  vice  president-general  rn 
ager.  KOWH  Omaha  and  WTIX  New  f 
leans,  and  Ralph  W.  Hardy,  NARTB  gov< 
ment  relations  vice  president. 

Broadcasting   •  TelecastJ 


■ANAI«V(V 

city 

jfere  ore  ;ust  a  few  o/  WALA-TV's  outstanding  shows 

NBC 

Comedy  Hour,  Tv  Playhouse,  I  Married  Joan,  Letter  to  Loretta,  On 
Your  Account,  Robert  Montgomery,  Fireside  Theatre,  Milton  Berle, 
Judge  for  Yourself,  My  Little  Margie,  Eddie  Fisher  Show,  You  Bet  Your 
Life,  Dragnet,  Winchell-Mahoney,  Ford  Theatre,  Life  of  Riley,  Dave 
Garroway,  Dennis  Day,  Hit  Parade,  Amateur  Hour. 

CBS 

Omnibus,  Toast  of  the  Town,  You  Are  There,  Private  Secretary,  Love 
of  Life,  Guiding  Light,  Brighter  Day,  Four  Star  Playhouse,  I  Love  Lucy, 
Red  Buttons,  Garry  Moore  Show,  Burns  &  Allen,  This  Is  Show  Business, 
Godfrey  and  Friends,  Strike  It  Rich,  Studio  One,  See  It  Now,  Topper, 
Playhouse  of  Stars,  Two  for  the  Money,  Big  Top,  Jackie  Gleason  Show, 
I've  Got  a  Secret,  Medallion  Theatre,  The  Web. 


ABC 


Peter  Potter  Show,  U.  S.  Steel  Hour,  Motorola  Theatre,  Ray  Bolger, 
Danny  Thomas,  Name's  the  Same,  Ozzie  &  Harriet,  Pepsi  Cola 
Playhouse. 


MOBILE,  ALABAMA 

W  ALA-TV 

NOW  120,000  WATTS 


A  Giant  Step 
Toward  Its  Authorized 
316,000  Watts 

WALA-TV,  Mobile,  now  gives  adver- 
tisers complete  coverage  of  northwest 
Florida,  southeast  Mississippi  and  all 
of  South  Alabama.  Such  progressive 
Southern  communities  as  Pensacola 
and  Panama  City,  Florida,  Laurel, 
Hattiesburg  and  Gulfport-Biloxi,  Miss- 
issippi, and  Brewton  and  Atmore,  Al- 
abama— in  addition  to  thriving  Mo- 
bile— now  receive  WALA-TV  with  per- 
fect clarity.  The  whole  of  this  great 
Gulf  region  is  attracting  new  indus- 
try, enjoying  unprecedented  prosper- 
ity. Its  rapidly  growing  audience  is 
tuned  to  WALA-TV  because  Channel 
10  offers  the  best  program  schedule 
in  the  area  and  one  of  the  finest  in 
the  entire  United  States. 


In  addition  to  these,  WALA-TV  telecasts  many  another  famous  network  show,  as  well  as  excellent  local  productions 
ranking  high  in  region-wide  interest. 

Now  is  the  time  to  BUY  on  WALA-TV.    Both  audience  and  power  are  going  up  .  .  .  up  .  .  .  UP! 

REPRESENTED    NATIONALLY    BY  HEADLEY-REED 


UUPLP 


CHANNEL  10,  MOBILE,  ALABAMA 

OWNED     AND     OPERATED     BY     PAPE      BROADCASTING  COMPANY 
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Will  was  a  rave  on  the  Avon.  In 
London,  boffo.  And  for  the  300 
following  years  of  legit,  he's  been  it. 

But  could  he  repeat  on  television? 
That  was  the  question  when  the 
University  of  Southern  California  and 
knxt  premiered  Shakespeare  on  TV. 

With  USC  idol  Dr.  Frank  C.  Baxter  in 
charge  of  the  class,  Shakespeare  &  Baxter 
were  an  immediate  hit. 

They  won  almost  400,000  television 
students  a  week.  And  of  them,  1,200  were 
enrollees  signed  for  college  credit. 

The  critics  said  "superlative!"  Sylvania 
named  them  "outstanding  local  educational 
television  program  of  the  year." 

And  Life:  "the  Number  One  example  .  .  . 
of  the  future  role  of  television  as 
an  educational  instrument." 

Without  a  doubt,  a  case  of  local  boy(s) 
making  good.  Will.  Dr.  Baxter.  USC. 
And  the  knowing  showmen  at 


KNXT 


CBS  Television's  key  station  in  Hollywood 


GOVERNMENT 


SENATE  EXPECTED  TO  CONFIRM 
LEE  FOR  FCC  POST  THIS  WEEK 

Eisenhower  nominee  answers  on  McCarthy  association  and  other 
questions  during  appearance  before  Senate  Commerce  Committee. 


EVEN  Senators  most  critical  of  FCC  Comr. 
Robert  E.  Lee  conceded  late  last  week  there  was 
little  doubt  but  that  he  would  be  confirmed  by 
the  Senate. 

His  nomination  to  the  Commission,  already 
approved  by  the  Senate  Interstate  &  Foreign 
Commerce  Committee,  comes  up  early  this 
week,  probably  today  (Monday). 

It  was  indicated  that  while  conceding  his 
confirmation,  some  Senators,  notably  Sen.  A. 
S.  Mike  Monroney  (D-Okla.)  who  voted  against 
approval  in  committee  last  week,  expected  to 
speak  against  Mr.  Lee's  confirmation  on  the 
Senate  floor. 

Sen.  Monroney  told  B*T  he  thought  there 
would  be  "several  speeches." 

Approval  of  President  Eisenhower's  nominee 
to  succeed  Paul  A.  Walker,  retired,  was  given 
Tuesday  in  a  lop-sided  vote  by  the  Senate  Inter- 
state &  Foreign  Commerce  Committee.  Of  15 
Senators,  1 1  voted  outright  approval,  one  voted 
approval  with  a  reservation,  one  withheld  his 
vote,  one  voted  against,  and  one  had  not  voted 
as  of  last  Thursday. 

Sen.  Monroney  said  he  voted  against  Comr. 
Lee  "because  I  don't  think  he  has  the  proper 
qualifications  for  this  particular  and  sensitive 
job." 

Recess  Appointee 

Comr.  Lee,  a  Republican,  was  given  a  recess 
appointment  to  the  FCC  Oct.  6,  1953,  succeed- 
ing former  Chairman  Walker.  He  was  nomi- 
nated for  the  post  after  Congress  convened 
earlier  this  month.  His  term  would  end  June 
30,  1960.  He  has  been  serving  without  the 
$15,000  annual  salary  of  a  Commissioner.  Pay 
is  retroactive  upon  confirmation. 

Sen.  John  O.  Pastore  (D-R.  I.),  who  joined 
with  Sen.  Monroney  in  questioning  Mr.  Lee 
closely,  withheld  his  vote.  B«T  was  told  Sen. 
Pastore  felt  there  was  nothing  in  the  hearing 
record  that  would  "disqualify"  Comr.  Lee  but 
that  he  would  wish  to  hear  more  in  Senate  de- 
bate on  the  nomination. 

Sen.  George  A.  Smathers  (D-Fla.)  approved 
the  nomination  with  a  reservation.  He  felt 
Comr.  Lee  lacked  experience. 

Senate  Minority  Leader  Lyndon  Johnson 
(D-Tex.)  had  not  been  polled  as  of  Thursday. 
But  regardless  of  his  vote,  committee  approval 
stands. 

Ten  of  the  15  Senators  on  the  committee 


at  one  time  or  another  were  present  during  the 
hearing.  Attending  were  Chairman  John  W. 
Bricker  (Ohio),  Sens.  Charles  E.  Potter  (Mich.), 
John  M.  Butler  (Md.),  James  H.  Duff  (Pa.), 
Frederick  G.  Payne  (Me.),  all  Republicans; 
Sens.  Edwin  C.  Johnson  (Colo.),  Lester  C. 
Hunt  (Wyo.),  Pastore,  Smathers,  Monroney, 
all  Democrats. 

Sen.  Monroney  said  he  was  not  sure  whether 
anything  would  come  up  on  the  floor  in  debate 
on  Comr.  Lee's  role  in  the  1950  Maryland 
campaign  [B»T,  Jan.  11].  (There  was  no 
reference  to  this  in  the  hearing.)  He  reminded 
that  Comr.  Lee  did  nothing  wrong  during  that 
campaign  but  "it  points  up  his  long  political 
association  with  Sen.  McCarthy"  and  "his 
partisanship." 

The  Senator  said,  however,  that  a  subject  he 
would  expect  to  be  stressed  is  that  objection 


If  You  Had  Been  .  .  . 

FROM  the  hearing  transcript  on  Comr. 
Lee's  nomination  before  the  Senate  Inter- 
state &  Foreign  Commerce  Committee: 

Sen.  Monroney:  "If  you  had  been  a 
candidate  for  the  position  of  Assistant 
Comptroller  General  and  I  were  fortu- 
nate enough  to  be  on  the  committee 
I  would  certainly  be  enthusiastic  for 
your  confirmation,  or  for  the  Inter- 
state Commerce  Commission  or  for  the 
Budget  Bureau." 

Mr.  Lee:  "I  take  it  you  cannot  be 
for  me  here."  (Laughter.) 

Sen.  Monroney.  "I  will  try  to  find  out." 

Mr.  Lee:  "I  am  trying  very  hard  to 
be  persuasive,  too." 


to  the  nomination  was  warranted  on  the  basis 
of  a  need  to  maintain  "freedom  of  comment" 
in  the  U.  S. 

During  the  committee  session,  Sens.  Mon- 
roney and  Pastore  expanded  on  this. 

Sen.  Monroney  said  his  "doubts  and  fears 
come  from  perhaps  not  anything  you  [Comr. 
Lee]  could  possibly  control  but  for  the  effect 
it  might  have  on  the  feeling  that  one  line  of 
thought  or  one  line  of  political  partisan  opinion 
might  be  in  the  ascendancy  and  would  result, 
among  the  sensitive  broadcasters  or  radio  and 
television  stations,  owners,  of  their  being  fear- 


COMR.  ROBERT  E.  LEE 
It  was  just  a  ricochet  romance. 

ful  that  unless  a  better  break  were  given 
one  side  or  the  other  that  there  might 
criticism  or  delay  on  renewal  or  a  license." 

Comr.  Lee,  who  held  his  own  against  a  raj 
cross-fire  inquiry  by  Sens.  Monroney,  Past( 
and  Smathers,  said  he  was  not  "beholden" 
Sen.  Joseph  R.  McCarthy  (R-Wis.). 

Comr.  Lee's  statement  on  this  subject  Vj 
widely  circulated.  The  complete  question  a 
Comr.  Lee's  reaction  follows: 

Sen.  Smathers:  "You  have  heard  a  lot  a 
read  a  lot,  as  I  have,  and  as  all  of  us  ha 
to  the  effect  that  you-  might  be  beholden 
an  individual  in  the  U.  S.  Senate.  It  i 
been  suggested  that  possibly  he  could  co 
to  you  and  say  'I  want  this  particular  pai 
to  have  a  grant  and  do  not  want  that  otl 
party  to  have  a  grant.'  What  has  been  yd 
reaction  to  those  stories?" 

Comr.  Lee  said  that  of  course  he  was  "ve 
disturbed  at  the  implication  .  .  .  Sen.  McCart 
has  nothing  to  do  with  this  appointmej 
Sen.  McCarthy  is  a  friend  of  mine.  I  li 
him.  I  think  he  is  a  great  guy.  I  certaii 
lean  over  backwards,  and  I  don't  think 
would  ever  presume  to  ask  me  about  anythi 
pending  before  the  Commission.' 

Asked  if  it  would  have  influence  on  hi 
if  Sen.  McCarthy  did  ask  him  or  "if  y 
thought  he  would,"  Comr.  Lee  said  "I  mig 
react  to  the  contrary." 

Sen.  McCarthy  was  in  the  audience  in  i 
committee  room  for  a  time. 

A  number  of  important  issues  were  discuss 
during  the  hearing,  the  following  is  a  dig 
of  Comr.  Lee's  views  expressed  on  them. 

Multiple  ownership.  The  proposal  to  bo 
the  limitation  of  tv  stations  owned  by  a  sin; 
entity  from  five  to  seven  was  not  final.  ] 
said  he  had  been  assured  that  a  vote  for  t 
notice  of  rule  making  did  not  commit  him 1 
a  final  decision. 

Asked  by  Sen.  Smathers  for  his  viewpo 


COMR.  LEE  (circled)  testifies  before  members  of  the  Senate  Com- 
merce Committee.  L  to  r:  Republican  Sens.  Frederick  G.  Payne 
of  Maine;  Charles  E.  Potter  of  Michigan;  John  M.  Butler  of  Mary- 


land;  John  W.  Bricker  of  Ohio  (chairman);  Democratic  Sens.  Edv\ 
C.  Johnson  of  Colorado;  Lester  C.  Hunt  of  Wyoming;  John  • 
Pastore  of  Rhode  Island,  and  A.  S.  Mike  Monroney  of  Oklahom 
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newscasts 
make  "big"  advertisers 
out  of  little  ones! 


Station  KWBB  at  Wichita,  Kansas,  believes  in  drawing  more  flies  with 
a  honey  of  a  deal. 

In  an  effort  to  sell  three  important  15 -minute  newscasts  on  a  long- 
range  basis,  the  station  offered  sponsorship  for  all  three  to  a  trio  of 
non-competitive  advertisers — at  regular  card  rates. 

KWBB  credits  each  sponsor  in  the  opening  and  closing,  gives 
each  a  commercial  during  each  newscast. 

Thus,  for  the  price  of  one  program  alone,  an  advertiser  can  reach 
two  additional  audiences. 

Milt  Hall,  General  Manager,  thinks  this  is  an  effective  answer  for  the 
prospect  who  isn't  content  with  a  nibble  but  who  can't  otherwise  afford 
to  take  a  big  bite. 


Manager  Hall  couples  the  3-for-l  ap- 
peal with  quality  of  news.  He  says : 
"Fine  AP  coverage  is  a  mighty  important 
factor  in  selling  a  newscast  and  keeping  it 
sold.  When  you  offer  AP,  you  use  a  power- 
ful argument." 


If  your  station  is  not  yet  using 
Associated  Press  service,  your  AP 
Field  Representative  can  give  you 
complete 
information. 
Or  write- 


Those  who  know  famous  brands... 
know  the  most  famous  brand  in  news  is 
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if  it  appeared  that  adoption  of  the  rule  might 
be  the  beginning  of  monopoly  in  the  com- 
munications field,  Comr.  Lee  said: 

"I  would  be  against  any  such  monopoly.  If 
after  the  comments  are  in  and  if  it  looks  to 
me  like  the  people  who  are  going  to  get  it 
would  further  monopoly,  I  would  be  against 
it."  Motivation  for  the  proposed  amendment 
was  the  suggestion  that  came  from  "various 
segments  of  the  industry  .  .  .  that  it  might 
help  this  uhf  problem." 

He  said,  "There  did  seem  to  be  a  little  in- 
consistency in  the  fact  that  we  had  a  report 
on  the  status  of  uhf  which  indicated  they 
[uhf  stations]  were  doing  fairly  well.  On  the 
other  hand,  the  report  was  quite  old  and  was 
concerned  with  older  uhf  stations.  It  is  cur- 
rently in  our  study  to  bring  that  up  to  date." 

Comr.  Lee  said  there  would  be  further 
consideration  by  the  FCC  on  the  percentage 
(minority)  ownership  question.  "If  Sen.  John- 
son's  objections  [B»T,  Jan.  18]  are  typical 
of  what  we  received,  there  will  be  considerable 


tional  television  and  assured  Senators  he 
would  fight  for  maintenance  of  channels  for 
educational  institutions.  He  thought  that  there 
ought  to  be  a  way  for  a  group,  say  the  Farm 
Bureau,  to  sponsor  a  program  on  such  a  sta- 
tion. 

Staff  and  Commission.  There  was  criticism 
in  past  that  the  staff  was  running  the  FCC,  but 
the  Commission  at  this  point  is  "running  the 
show." 

Newspaper  ownership.  He  would  vote  against 
a  newspaper  applicant  if  qualifications  of  com- 
peting applicants  for  a  grant  are  equal  because 
he  believes  in  diversification  of  media  but 
he  would  not  vote  against  a  qualified  applicant 
solely  because  it  was  a  newspaper  owner. 

Whitefish  Bay,  Wis.,  case.  Mr.  Lee  said  the 
case  was  a  hectic  one  with  a  decision  10  to  11 
months  away.  Senators  indicated  great  in- 
terest (see  page  54  for  latest  court  pleading 
in  the  argument). 

Much  of  the  critical  questioning  was  based 
on  Comr.  Lee  having  served  as  a  moderator 


SEN.  JOHN  O.  PASTORE  (D-R.  I.)  (I)  fires  question  at  Comr.  Lee.  Both  Sen.  Pastore 
and  his  fellow  Democrat,  Sen.  A.  S.  Mike  Monroney  of  Oklahoma  (r),  queried  Comr. 
Lee  sharply,  particularly  about  his  association  with  the  Facts  &  Forum  radio-tv  show, 
with  Dallas  millionaire  H.  L.  Hunt,  and  with  Sen.  Joseph  R.  McCarthy  (R-Wis.). 


soul  searching  before  anything  is  done." 

He  noted  that  30  uhf  CP's  have  been  turned 
back  compared  to  four  or  five  vhf  CP's  and 
that  requests  have  been  coming  in  to  FCC 
every  week  from  uhf  grantees  for  extension 
of  construction  time.  He  acknowledged  that 
many  uhf  grantees  were  finding  it  difficult  to 
obtain  high-power  equipment. 

Strike  applications.  FCC  has  not  got  a  "real 
solid  one  yet,  but  perhaps  we  will."  He  said 
the  Commission  has  investigated  three  or  four 
such  situations  of  an  applicant  filing  late  for  a 
channel  throwing  it  into  a  contest  and  then 
dropping  out  when  a  financial  benefit  is  ob- 
tained. He  said  FCC  also  was  concerned  with 
the  question  of  who  is  a  party  in  interest. 

80%  of  Potential 

General  tv  picture.  Some  602  or  603  grants 
had  been  made  to  date  (last  Monday).  This 
represents  80%  of  the  potential,  based  on  ap- 
plications now  on  file.  "In  the  next  seven  or 
eight  months,  we  will  wind  up  with  some  750 
grants."  Some  48  or  50  awaiting  action  are 
"tough  ones" — these  are  in  competition  and 
in  hearings. 

Political  broadcasts.  FCC  expects  to  dis- 
cuss the  problem  soon  in  relation  to  the  forth- 
coming national  elections  (next  fall). 

Educational  tv.  He  is  sympathetic  to  educa- 


tor the  first  three  shows  of  Facts  and  Forum, 
a  transcribed  radio  forum  show  (and  on  tv), 
financed  by  H.  L.  Hunt,  Dallas  multi-million- 
aire and  oil  producer  and  owner  of  a  uhf  ch. 
43  grant  at  Corpus  Christi,  Tex.  Mr.  Lee  was 
not  a  Commissioner  at  the  time. 

Sen.  Pastore  said  there  were  inferences  in 
newspaper  stories  that  "because  of  your  pres- 
ence on  the  Commission  .  .  .  certain  pressures 
are  being  exerted  on  the  stations  to  give 
Facts  and  Forum  free  time."  To  this,  Comr. 
Lee  answered,  he  thought  they,  the  stories, 
"overestimate  my  influence." 

He  also  denied  there  was  any  influence  on 
the  grant  of  the  Corpus  Christi  station.  Comr. 
Lee  noted  that  the  application  was  routine  with 
seven  Commissioners  voting  in  favor. 

Sen.  Monroney  pointed  out  that  the  Hunt 
organization  is  set  up  as  a  non-profit  institution, 
and  tax  deductible.  He  criticized  the  program 
as  being  tax-free  but  carried  by  more  than  300 
radio  outlets  and  on  tv  and  being  partial  in 
its  presentation  of  an  issue.  He  said  it  was 
"loaded"  by  the  moderator  (now  Dan  Smoot 
of  Dallas). 

Comr.  I  ce  said  he  saw  no  bias  in  the  pro- 
gram. Sen.  Monroney  persisted  in  his  belief 
that  such  a  method  of  program  ownership,  if 
continued,  could  influence  listeners  via  mass 


Laurels  to  the  Lees 

EVERY  YEAR  the  birthday  of  Robert  \ 
E.  Lee  is  celebrated  by  the  laying  of 
wreaths  and  a  short  ceremony  performed  ' 
at  the  Confederate  hero's  statue  in  the  1 
U.  S.  Capitol.   Last  Tuesday,  Gen.  Lee's 
birthday    (Jan.    19,    1807)    was  thus 
marked.    That  same  day,  one  floor  up, 
at  the  Senate  Interstate  &  Foreign  Com- 
merce Committee,  the  decision  was  given 
to  newsmen:  Nomination  of  Comr.  Rob- 
ert E.  Lee  to  serve  a  seven-year  term  on  ( 
the  FCC — approved. 


dissemination. 

The  Oklahoma  lawmaker  also  brought  y 
news  reports  of  Sen.  McCarthy  having  receive 
$300,000  worth  of  free  time  from  the  ne 
works  to  answer  former  President  Truman 
reference  to  "McCarthyism"  in  his  speech  o: 
the  Harry  Dexter  White  case. 

Sen.  Monroney  said,  "At  least,  the  pre; 
of  the  nation  deducted  that  the  presence  c 
friends  on  the  Commission  had  some  W 
element  in  which  the  networks,  without  ordet 
from  the  FCC,  did  quickly  yield  that  time  .  . 

Comr.  Lee  observed,  "I  don't  know  wh| 
they  gave  the  time  .  .  ."  He  said  it  we 
never  a  subject  of  FCC  discussion  and  no  or 
discussed  it  with  him  nor  had  he  discussed 
with  anyone  else.  Noting  that  there  was  n 
compulsion  on  the  part  of  the  network,  tit 
Commissioner  said  he  felt  sensitive  to  who 
some  of  the  press  had  said — "I  suppose  thd 
assumed  it  was  news." 

Commissioner  Criteria 

When  Sen.  Smathers  asked  what  his  qual' 
fications  were,  Comr.  Lee  gave  what  he  thougl 
was  criteria: 

"First,  it  should  be  character,  and,  secondl; 
it  should  be  the  ability  to  operate  in  the  publi 
interest  on  an  objective  basis  on  a  complicate 
set  of  facts  where  you  would  think  more  i1 
terms  of  160  million  people  rather  than  one."j 

Comr.  Lee  said  he  did  not  know  much  aboi! 
the  radio  industry  when  he  took  office  i 
October  but  now  he  has  a  grasp  "of  what  th 
situation  is"  and  has  participated  in  all  majo 
decisions  including  color  tv  and  multiple  owneij 
ship,  and  that  he  had  studied  the  channe1 
allocation  proceedings  in  the  Sixth  Report  an, 
Order  and  the  clear  channel  situation. 

A  surprise  witness  was  Charles  Kress,  a  con 
suiting  engineer,  who  identified  himself  as  I 
former  mayor  of  Binghamton,  N.  Y.    He  sai. 


Speaking  of  Finances 

SEN.  MONRONEY,  speaking  about  H.L. 
Hunt,  Dallas  multi-millionaire  and  own- 
er of  a  uhf  ch.  43  tv  grant  in  Corpus 
Christi.  Tex.,  noted  during  the  hearing 
on  Comr.  Robert  E.  Lee's  nomination 
Monday: 

"He  [Mr.  Hunt]  is  perfectly  financial- 
ly able,  there  is  no  question." 

Mr.  Lee:  "I  might  say  he  is  hardly 
hungry,  and  that  gives  me  a  chance  to 
say  that  I  am." 

Chairman  (Bricker):  "At  this  point 
in  connection  with  what  has  been  said, 
I  think  it  might  be  as  well  to  show  in  the 
record  that  Mr.  Lee  has  been  serving 
without  pay  since  the  time  he  was  ap- 
pointed." 
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he  had  worked  as  a  consultant  with  Comr. 
Lee  while  the  latter  was  with  the  House  Ap- 
propriations Committee.  He  said  Comr.  Lee 
had  integrity  and  capability  in  the  public  inter- 
est. He  said  he  had  tried  to  lineup  support 
for  Mr.  Lee  as  Assistant  Comptroller  General 
and  that  the  appointment  to  the  FCC  was 
no  schemed  nor  devised  plan:  "It  was  just 
a  ricochet  romance." 

Comr.  Lee  said  he  had  never  been  a  can- 
didate for  the  FCC  but  had  been  one  for  the 
Assistant  Comptroller  General  position. 

Chairman  Bricker  introduced  in  the  record 
an  editorial  from  the  Jan.  18  issue  of  B»T, 
entitled  "Lee  Nomination;  Season  Opener," 
which,  Sen.  Bricker-  said,  "is  an  article  com- 
mending the  appointment." 

Aware  Inc.,  self-styled  anti-Communist  or- 
ganization in  the  entertainment-communications 
field,  last  week  urged  Mr.  Lee's  confirmation 
as  a  man  well  qualified  for  the  job. 


Palmer  Wins  Hot  Springs 
Grant;  Hennock  Dissents 

FIRST  local  television  station  for  Hot  Springs, 
Ark.,  was  granted  by  FCC  last  week  when  it 
awarded  vhf  ch.  9  to  Southern  Newspapers 
Inc.,  headed  by  publisher-broadcaster  Clyde 
E.  Palmer.  Comr. 
Frieda  B.  Hennock 
dissented,  stating  the 
hearing  should  have 
been  called  on  issue 
of  concentration  of 
control  over  mass 
media  of  communi- 
cation. 

Mr.  Palmer  is 
principal  in  KWFC 
Hot  Springs  and 
publisher  of  the 
New  Era  and  Sen- 
tinel -  Record  there. 
COMR.  HENNOCK  The   paimer  family 

also  has  newspaper  interests  elsewhere  in 
Arkansas  and  Texas  and  controls  KAMD 
Camden,  Ark.,  and  KCMC-AM-TV  Texarkana, 
Tex.,  and  has  minority  interests  in  KVMA 
Magnolia  and  KXAR  Hope,  Ark. 

The  Hot  Springs  ch.  9  permit  specifies  effec- 
tive radiated  power  of  12.6  kw  visual  and 
6.31  kw  aural  with  antenna  660  ft.  above  aver- 
age terrain.  In  dissenting,  Comr.  Hennock  said: 

I  dissent  from  the  Commission's  grant  with- 
out hearing  of  a  construction  permit  for  a  tele- 
vision station  in  Hot  Springs,  Arkansas,  to 
Southern  Newspapers,  Inc.  Because  of  basic 
policy  questions  with  regard  to  control  of  mass 
media  of  communications,  I  believe  that  this 
application   should   be   designated  for  hearing. 

Today's  grant  adds  another  vhf  station  with 
all  the  power  and  influence  that  goes  with  it, 
to  the  ownership  of  the  Palmer  family  who 
already  own  one  television  station  in  Texarkana; 
own  or  have  an  interest  in  five  am  stations 
serving  Arkansas;  publish  the  only  two  daily 
newspapers  in  Hot  Springs;  control  a  number 
of  other  newspapers  and  have  an  interest  in 
an  advertising  company  representing  70  news- 
papers. Virtually  all  of  these  interests  are 
concentrated  in  the  southwest  portion  of  Arkan- 
sas within  a  radius  of  approximately  125  miles. 

Specifically,  the  newspaper  and  broadcasting 
interests  of  the  Palmer  family  whose  control 
over  the  mass  media  of  communications  is  aug- 
mented by  this  grant,  are  as  follows:  Clyde  E. 
Palmer  is  president  and  controlling  stockholder 
of  Associated  Arkansas  Newspapers  Inc.,  which 
publishes  newspapers  in  Hot  Springs  and  Eldo- 
rado, Ark.,  and  owns  33.8%  of  applicant's  voting 
stock.  Mr.  Palmef  himself  is  president,  director 
and  20.5'S  stockholder  of  applicant.  His  daughter 
is  secretary-treasurer-director  and  owner  of 
31.5%  of  applicant's  stock.  Two  other  members 
of  the  Palmer  family  are  also  directors  and 
stockholders  of  applicant. 

In  addition  to  the  publication  of  the  only 
two  daily  newspapers  in  Hot  Springs,  Ark., 
Mr.  Palmer  is  president  and  controlling  stock- 
holder of  other  corporations  publishing  news- 
papers in  Texarkana,  Eldorado  and  Hope,  Ark.; 
vice  president  and  less-than-50%  stockholder  in 
newspapers  in  Russellville,  Ark.,  and  Jackson- 
ville Tex.;  and  has  a  25%  interest  in  an  adver- 


Veni,  Vidi,  But  Quit 

WITH  the  deletion  by  FCC  last  week 
of  WPAQ-TV  Mt.  Airy,  N.  C,  on  uhf 
ch.  55,  and  WCOW-TV  St.  Paul,  Minn., 
on  uhf  ch.  17,  a  total  of  40  post-thaw  tv 
grantees  have  surrendered  their  author- 
izations, chiefly  for  economic  reasons. 

Seven  of  the  tv  grants  have  been 
deleted  during  the  first  three  weeks  of 
1954,  with  three  others  expected  shortly. 

The  other  permittees  to  give  up 
grants  were: 

KGKL-TV  San  Angelo,  Tex.,  vhf  ch.  3; 
WTVS   (TV)    Gadsden,  Ala.    uhf  ch.  21; 
KTVA    (TV)    Austin,    Tex.,   uhf    ch.  24; 
K MID-TV  Midland,  Tex.,  vhf  ch.  2,  Per- 
mian Basin  Tv  Co.  (ch.  2  subsequently 
has  been  reauthorized  to  Midessa  Tv  Co. 
under    same    call);    WROV-TV  Roanoke, 
Va.,  uhf  ch.  27  (the  only  operating  grantee 
to   drop   out);    KRIO-TV   McAllen,  Tex., 
uhf  ch.  20;  KCTV  (TV)  Austin,  Tex.,  uhf 
ch.  18;  WHHH-TV  Warren,  Ohio   uhf  ch. 
67;   WWOD-TV  Lynchburg,  Va.,  uhf  ch. 
16;  KTVW  (TV)  Wichita  Falls,  Tex.,  uhf 
ch.  22;  WKMI-TV  Kalamazoo,  Mich.,  uhf 
ch.  36;  KCNA-TV  Tucson,  Ariz.,  vhf  ch.  9 
WLEC-TV    Sandusky,    Ohio,   uhf   ch.  42 
KNDK    (TV)   Minot,   N.   D.,  vhf   ch.  10 
KBSM  (TV)  Bismarck   N.  D.,  vhf  ch.  12 
WNOH  (TV)  Northampton,  Mass.,  uhf  ch 
36:  WVJS-TV  Owensboro,  Ky.,  uhf  ch.  14 
KTVR  (TV)  Galveston,  Tex.,  uhf  ch.  41 
WRBJ    (TV)    Beloit,    Wis.,    uhf    ch.  57 
WHKP-TV  Henderson,  N.  C,  uhf  ch.  27 
WSEE-TV  Fall  River,  Mass.,  uhf  ch.  46 
WGBT  (TV)  Richmond,  Ky.,  uhf  ch.  60 
KDIO  (TV)  Davenport   Iowa,  uhf  ch.  36 
KDVK  (TV)  Santa  Fe,  N.  M.,  vhf  ch.  2 
WOTV  (TV)  Lakeland,  Fla.,  uhf  ch.  16 
WCTV    (TV)    Flint,    Mich.,    uhf    ch.  28 
WIBM-TV  Jackson,  Mich.,  uhf  ch.  48;  KIT- 
TV  Yakima,  Wash.,  uhf  ch.  23;  WMIL-TV 
Milwaukee,   Wis.,  uhf   ch.  31;  WJON-TV 
St.  Cloud,  Minn,   vhf  ch.  7;  KEPO-TV  El 
Paso,  Tex.,  vhf  ch.  13;  WFMD-TV  Fred- 
erick, Md.,  uhf  ch.  62:  WBES-TV  Buffalo, 
N.  Y.,  uhf  ch.  59;  KTVF  (TV)  Springfield, 
Ore.,  uhf  ch.  20;  WNES  (TV)  Indianapolis, 
Ind.,  uhf  ch.  67;  KDEN  (TV)  Denver,  Colo., 
uhf   ch.   26;    KICU   (TV)    Salinas  Calif., 
uhf  ch.  28,  and  WGCM-TV  Gulfport,  Miss., 
uhf  ch.  56. 

The  three  permittees  soon  to  be  of- 
ficially deleted  by  the  FCC  are: 

WCHV-TV  Charlottesville,  Va.,  uhf  ch. 
64;  KEYC  (TV)  Cedar  Rapids,  Iowa,  uhf 
ch.  20;  KIRV  (TV)  Denver,  Colo.,  uhf  ch. 
20. 


tising  company  representing  70  newspapers  in 
the  southwest. 

In  broadcasting,  the  Palmer  family  owns  con- 
trolling interest  in  the  following  radio  stations: 
KAMD  Camden,  Ark.;  KWFC  Hot  Springs,  Ark.; 
KCMC  and  KCMC-TV  Texarkana,  Tex.,  a  town 
located  on  the  border  of  Texas  and  Arkansas; 
and  minority  interests  in  KVMA  Magnolia,  Ark., 
and  KXAR  Hope,  Ark. 

As  already  indicated  the  applicant  here  is 
being  granted  the  first  vhf  station  in  Hot  Springs 
which  is  90  miles  from  its  existing  vhf  station 
in  Texarkana.  The  power  and  influence  that 
go  with  a  tv  station  in  the  vhf  band,  combined 
with  the  power  and  influence  the  Palmers  al- 
ready have  through  their  vast  newspaper,  broad- 
cast and  other  interests,  may,  by  their  sheer 
weight,  not  only  adversely  affect  the  develop- 
ment of  competitive  practices  in  the  field  of 
mass  communications  in  that  area  but  also 
restrict  the  opportunities  of  the  people  of  Arkan- 
sas to  receive  views  and  information  from  di- 
verse sources  which  is  so  essential  to  the  welfare 
of  the  public.1  Whether  such  concentration  of 
the  mass  media  in  the  hands  of  one  family  is 
in  the  public  interest  should  not  be  determined 
without  a  hearing. 

1  cf.  Associated  Press  v.  United  States.  326  U.  S 
1,  20. 


WKOP  Drops  Ch.  40  Bid 

BINGHAMTON,  N.  Y..  uhf  ch.  40  television 
hearing  was  reduced  to  two  contestants  last 
week  as  FCC  granted  a  petition  by  WKOP 
there  for  dismissal  of  its  bid.  Remaining  in 
hearing  are  the  bids  of  WINR  and  Ottawa 
Stations  Inc. 

FCC  earlier  had  questioned  the  financial 
representations  made  by  WKOP  in  its  applica- 
tion. WKOP  is  under  common  ownership  with 
WLAN  Lancaster,  Pa.,  which  would  be  denied 
vhf  ch.  8  at  Lancaster  in  an  initial  decision 
favoring  the  bid  of  WGAL-TV. 


WCAN-TV  Requests  FCC 
Dismiss  Hearst  Bid 

Milwaukee  station  continues 
challenge  for  Whitefish  Bay 
vhf  ch.  6  facility. 

WCAN-TV  Milwaukee  last  week  asked  th< 
FCC  to  dismiss  the  Hearst  Corp.  application 
for  ch.  6  in  Whitefish  Bay,  Wis. 

The  ch.  25  WCAN-TV  also  notified  the 
Commission  that  it  intended  to  participate  ir 
the  hearing  for  the  Whitefish  Bay  frequency, 

V/CAN-TV's  action  came  two  davs  after  th;i 
U.  S.  Court  of  Appeals  in  Washington  deniec 
its  petition  for  an  interlocutory  injunction  U 
prevent  the  Commission  from  taking  anj 
action  on  the  assignment  of  ch.  6  in  Whitefisl 
Bay  [B*T,  Ian  18].  The  court  still  has  WCAN 
TV's  petition  to  overturn  the  Commission': 
allocation  of  ch.  6  to  that  Milwaukee  suburb 

The  Hearst  (WISN-Milwaukee  Sentinel)  apj 
plication  should  be  dismissed,  WCAN-TV  said) 
because  it  proposes  to  locate  its  main  studio  ir 
Milwaukee,  not  Whitefish  Bay.  Since  the  Comi 
mission  allocated  ch.  6  to  Whitefish  Bay  because 
it  could  not,  under  its  minimum  separation 
rules  put  it  in  Milwaukee,  the  Hearst  proposa 
circumvents  the  allocation,  WCAN-TV  de 
dared. 

In  its  notice  to  the  Commission  that  it  wa: 
a  party  in  interest  in  the  ch.  6  hearing,  WCAN 
TV  said  that  WISNs  affiliation  contract  witt, 
CBS  Radio  contained  a  clause  giving  tha 
station  first  refusal  rights  to  a  CBS-TV  affilia 
tion.  Thus,  WCAN-TV  said,  if  WISN  were  tc 
win  the  ch.  6  grant,  it  would  take  the  CBS-TV 
affiliation  away  from  it  with  adverse  economic 
effects. 

Also,  WCAN-TV  said  that  the  CBS  Radk 
clause  brought  up  a  question  of  anti-trust  vio 
lations,  as  well  as  restraints  on  free  competi 
tion.  These  should  be  made  issues  in  the  com 
parative  hearing,  WCAN-TV  said.  Anothe; 
issue  should  be  diversification,  WCAN-TV  said 
pointing  to  Hearst  ownership  of  a  Milwaukee 
newspaper  and  radio  station. 

Ch.  6  was  assigned  to  Whitefish  Bay,  aboui 
five  miles  from  downtown  Milwaukee,  it 
December,  following  unsuccessful  moves  bj 
Hearst  to  have  the  FCC  delete  the  educationa 
reservation  from  Milwaukee's  vhf  ch.  10. 

In  addition  to  Hearst,  other  applicants 
for  ch.  6  are  WMIL  Milwaukee  and  Inde- 
pendent Television  Inc..  composed  of  Milwau 
kee  and  Detroit  businessmen. 
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Chattanooga,  Stockton 
Vhf  Grants  Proposed 

INITIAL  decisions  proposing  to  grant  new  t\ 
stations  on  vhf  ch.  12  at  Chattanooga,  Tenn. 
and  vhf  ch.  13  at  Stockton,  Calif.,  were  an- 
nounced by  FCC  last  week.  Both  were  made 
possible  by  merger  agreements  among  compet 
ing  applicants. 

At  Stockton,  vhf  ch.  13  is  proposed  to  be 
granted  to  Radio  Diablo  Inc.,  licensee  of  KSBF 
(FM)  San  Bruno.  The  decision  was  enablec 
by  the  withdrawal  of  competitive  bid  of  KXOE 
Stockton.  KXOB  principal  loe  Gamble  and  hi; 
brother,  broadcaster-theatreman  Ted  Gamble 
received  option  to  purchase  10%  interest  ir, 
the  prospective  ch.  13  operation  [B«T,  Jan.  4] 

In  the  Chatttanooga  ch.  12  proceeding,  the' 
proposed  grant  is  for  WDEF  there.  It  wa; 
made  possible  by  dismissal  of  competitive  bid; 
of  Southern  Television  Inc.  and  Tri-State  Tele- 
casting Corp.,  with  each  receiving  option  tc 
purchase  27.5%  interest  [B»T,  Dec.  21,  1953], 
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102,200  FAMILIES  IN  OAK  HILL,  W.  VA.?!? 


NO,  NOT  IN  OAK  HILL, 

BUT  IN  WOAY'S  DAYTIME  AUDIENCE! 


YOURS  FOR  ONLY  $21.60! 

y^-hour,  26-time  rate 


STATION  COVERAGE  DETAIL  BY  NCS  AREAS 


Total 

STATE 

No.  of 
Counties 

DAYTIME 

adio  Homes 

NCS  Area 

4-Week  Cum. 

Weekly 

Average  Day 

'  in  Area 

County 

NCS  Circ. 

%* 

NCS  Circ. 

%* 

NCS  Circ. 

%* 

WEST  VIRGINIA 

20,370 

FAYETTE 

1 

18,490 

90 

18,220 

89 

10,150 

49 

18,190 

GREENBRIER 
MONROE 
SUMMERS 

3 

15,490 

85 

15,130 

83 

6,720 

36 

66,940 

KANAWHA 

1 

10,310 

15 

7,180 

10 

4,410 

06 

14,570 

LEWIS 
BRAXTON 
DODDRIDGE 
GILMER 

4 

3,110 

21 

2,280 

15 

1,680 

11 

18,260 

LOGAN 

1 

2,780  • 

15 

1,960 

10 

1,020 

05 

19,440 

MERCER 

1 

8,000 

41 

6,480 

33 

3,990 

20 

14,290 

NICHOLAS 
CLAY 
WEBSTER 

3 

11,450 

80 

11,080 

77 

6,620 

46 

23,930 

RALEIGH 

1 

20,220 

84 

19,610 

81 

8,540 

35 

12,290 

ROANE 
CALHOUN 
JACKSON 

4 

2,720 

22 

1,990 

16 

1,460 

11 

16,750 

WIRT 
WYOMING 
BOONE 

2 

9,630 

57 

8,610 

51 

6730 

40 

|  225,030 

10  TOTAL 

21 

102,200 

92,540 

51,320 

— %  of  Radio  Homes  in  Area 


IF  WOAY  could  offer  you  nothing  more 
than  "Metropolitan  Oak  Hill",  we'd  hardly 
bother  you  with  details!  But  do  you  know 
of  any  other  10,000-watt  daytime  station  that 
delivers  so  many  loyal  listeners  for  so  little 
money  —  102,200  daytime  families  for  a 
mere  $21.60  per  quarter  hour!  ?  ! 

We  don't  even  have  a  representative  —  but 
even  so,  our  national  business  is  growing 
by  leaps  and  bounds.  Let  us  give  you 
the  WOAY  story,  including  availabilities. 
Address:  Robert  R.  Thomas,  Jr.,  Manager,  at: 

WOAY 

OAK  HILL,  WEST  VIRGINIA 

10,000  Watts  AM 
 20,000  Watts  FM 
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IKE  ASKS  $372,704  FCC  BUDGET  CUT 
IN  FISCAL  1955  FOR  RADIO-TV  WORK 


The  FCC  would  get  $1,231,190 
July  1,  compared  to  $1,603,894 
1955  budget  is  $7,649,300. 

PRESIDENT  EISENHOWER'S  budget  for 
fiscal  1955  proposes  that  FCC  trim  an  estimated 
$372,704  from  its  current  spending  on  broad- 
cast activities.  This  would  give  the  Commis- 
sion about  $1,231,190  for  its  radio-tv  work. 

The  President's  budget  was  sent  to  Congress 
Thursday. 

According  to  Mr.  Eisenhower,  the  cut  in 
FCC's  broadcast  activities  from  the  present 
level  can  be  attributed  to  "the  anticipated  de- 
crease in  tv  backlogs  by  June  30,  1954,  [which] 
permits  a  staff  reduction  in  1955." 

This  was  the  first  public  reference  that  the 
Commission  plans  to  reduce  the  number  of  its 
employes  engaged  in  broadcast  activities. 

FCC  now  has  17  hearing  teams  handling  its 
application  and  hearing  workloads.  Last  year, 
Congress  directed  $1,018,496  of  the  fiscal  1954 
budget  approved  for  FCC  to  be  applied  to  tv 
application  processing.  At  that  time,  it  was 
estimated  additional  funds  given  to  FCC  could 
provide  for  about  24  hearing  teams. 

While  broadcast  activities  and  other  units 
were  trimmed,  the  total  FCC  budget  of  $7,649,- 
300  is  $74,544  more  than  the  estimated  figure 
for  fiscal  1954,  $7,574,756,  with  which  the  FCC 
now  is  operating.  The  increase  shows  up  be- 
cause of  $950,000  asked  for  "frequency  usage 
monitoring,"  a  proposed  new  activity. 

The  Truman  budget  for  fiscal  1954  asked 
$8.3  million  for  FCC.  This  subsequently  was 
reduced  to  $7.1  million  by  the  GOP. 

Frequency  Surveillance 

President  Eisenhower  described  frequency 
usage  monitoring  activity  as  follows:  "This 
program  will  provide  for  surveillance  of  fre- 
quency usage  in  the  radio  band  between  10  kc 
and  27.500  kc  which  is  important  to  long-range 
communications. 

"Monitoring  data  developed  will  aid  in  (1) 
assignment  of  frequencies  and  management  of 
the  radio  spectrum,  and  (2)  international  ne- 
gotiations involving  use  of  radio  frequencies, 
(3)  location  of  clandestine  stations,  and  (4) 
other  national  security  purposes." 

The  budget  request  will  be  considered  by  the 
Senate  and  House  Appropriations  Committees. 
Their  recommendations  will  be  passed  upon  by 
the  Senate  and  House  and  differences  ironed 
out  in  joint  conferences. 

A  fortnight  ago,  FCC  made  a  first  appear- 
ance before  the  House  Appropriations  Sub- 
committee on  Independent  Offices  [B»T,  Jan. 
18].  The  session  was  closed. 

Breakdown  of  estimated  allotment  for  fiscal 
1954  and  fiscal  1955,  respectively,  for  each 
FCC  activity,  follows: 

Applied  Technical  Research  and  Frequency 
Allocation,  $423,924,  $419,356;  Broadcast  Ac- 


for  radio-tv  work  beginning  next 
for  the  current  period.  Total  FCC 


tivities,  $1,603,894,  $1,231,190;  Safety  and  Spe- 
cial Radio  Activities,  $768,191,  $711,490;  Field 
Engineering  and  Monitoring  Activities:  (a) 
Regular  monitoring  and  enforcement,  $2,352,- 
437,  $2,258,430,  (b)  Frequency  usage  monitor- 
ing, no  appropriation,  $950,000;  Common  Car- 
rier Activities,  $737,655,  $734,740;  Executive, 
Staff,  and  Service  Activities,  $1,369,199,  $1,344,- 
094. 

The  1954  estimate  above  does  not  include 
the  various  obligations  payable  out  of  reim- 
bursements from  other  accounts.  Such  book- 
keeping is  not  being  used  in  the  fiscal  1955  esti- 
mates. The  government's  fiscal  year  begins  July 
1;  hence,  the  budget  request  is  for  the  12-month 


FCC's  Application  Workload 


Station  Growth 

FCC  estimates  it  will  be  regulating  4,095 
broadcast  stations  (am,  fm,  tv)  by  June 
30,  1955,  the  end  of  fiscal  1955.  Estimate 
for  the  number  of  stations  regulated  by 
June  30  of  this  year  is  3,942.  FCC  also 
says  it  regulated  3,802  stations  in  1953, 
and  3,280  in  1952.  Figures  are  taken 
from  President  Hisenhowcr's  budget  (see 
story). 


m 
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EST  I  MAT  E  O 

195-^  1955 


HERE  is  an  interpretation  of  FCC's  figures 
on  its  workload  for  fiscal  years,  1952-3-4-5, 
in  am,  fm  and  tv.  Figures  presented  are 
from  the  President's  budget.  Workload  here 
includes  "applications  disposed  of  for  new 
stations  or  major  change  of  facilities."  The 
paperwork  indicated  above  shows  what 
FCC  has  done,  and  what's  to  be  done. 

period  beginning  July  1,  1954,  and  ending 
June  30,  1955. 

In  the  budget  summary,  it  was  revealed 
that  FCC  expects  to  reduce  the  tv  applica- 
tion workload  (disposition  of  applications  for 
new  stations  or  major  change  in  facilities).  Fig- 
ures show  that  FCC  estimates  it  will  dispose  of 
385  in  the  next  fiscal  year,  an  estimated  691  for 
the  current  fiscal  year,  and  that  it  disposed  of 
936  in  fiscal  1953  and  92  in  fiscal  1952.  In 
am:  fiscal  1952—270;  fiscal  1953—441;  fiscal 
1954  (estimated) — 535;  fiscal  1955  (estimated) 
—299.  In  like  periods  for  fm:  1952—135;  1953 
—  160;  1954 — 161;  1955—160.  (See  chart,  this 
page.) 

Other  budget  requests  for  government  func- 


tions of  interest  to  broadcasters  follow:  R' 
Federal  Trade  Commission.  Total  for  fis 
1955:  $4.2  million  as  compared  to  $4,053,!; 
in  fiscal  1954.  For  antideceptive  practk' 
which  includes  investigation  of  false  and  h 
leading  advertising  and  affirmative  aid  of  \8 
untary  trade  practice  conferences,  the  approf 
ation  asked  is  $855,750  for  probing  functic 
This  sum  is  nearly  $75,000  less  than  the  e 
mated  spending  for  fiscal  1954. 

U.  S.  Information  Agency.  Total  for  fis 
1955:  $89  million  as  compared  to  its  operat1 
now  on  a  basis  of  $78,194,655.  The  raj 
broadcasting  program  (Voice  of  Ameri 
would  receive  $247,164  more  for  a  total  of  $1 
039,000  because  of  the  initiation  of  new  fii 
programs,  increased  media  support  of  field  p 
grams,  greater  emphasis  on  overseas  origi, 
tion  of  radio  broadcasting  and  increases  in 
ministrative  support  costs.  But  what  wasj 
more  than  $7  million  item  for  acquisition  e 
construction  of  radio  facilities  in  fiscal  1^ 
was  cut  to  a  little  more  than  $1  million. 

Bureau  of  the  Census.  (Under  the  Comma 
Dept.)  For  fiscal  1955:  $6,350,000  compai 
to  fiscal  1954  estimate  of  $6,770,000  which 
being  adjusted  to  $6,870,000.  Of  particui 
interest  is  the  amount  requested  for  special  s' 
veys  of  manufacturers  and  other  business 
The  annual  survey  of  manufacturers  is  bei 
cut  from  $400,000  in  fiscal  1954  to  $300,C 
for  fiscal  1955  while  funds  for  business  surv< 
would  be  cut  from  $900,000  to  $350,000.  Th 
surveys  now  are  spot  checks  of  the  industr 
involved.  This  was  put  in  practice  by  1 
Congress  last  year. 


ZENITH  WINS  RIGHT 
TO  CH.  2  HEARING 

U.  S.  Court  of  Appeals  reverses 
1953  ruling,  puts  firm  back 
in  the  running  for  the  Chi- 
cago channel.  CBS  now  is  in 
temporary  operation  with  its 
WBBM-TV  on  that  facility. 

ZENITH  Radio  Corp.  has  the  right  to  a  he 
ing  on  its  four-year-old  application  for  > 
ch.  2  in  Chicago,  the  U.  S.  Court  of  Appe 
in  Washington  last  week  ruled,  reversing  a  19 
FCC  decision  that  Zenith  had  waived 
rights  by  not  participating  in  the  allocatic 
proceedings  or  in  the  WBKB  (TV)  (m 
WBBM-TV)   Chicago  renewal  hearing. 

The  court  said  that  the  hearing  shoi 
"actually  be  a  comparison  between  operati 
by  Zenith  and  operation  by  CBS."  Zenith  h 
pleaded  for  the  right  to  a  hearing  with  Balab 
&  Katz  Inc.,  former  owners  of  the  ch.  4  s 
tion  now  operating  temporarily  on  ch. 
B&K  is  a  subsidiary  of  United  Paramoi 
Theatres  Inc. 

In  1948,  the  Chicago  radio-television  mai 
facturer  filed  an  application  for  ch.  2.  Duri 
the  allocation  proceedings  (1948-52),  the  F( 
proposed  to  delete  ch.  4  from  Chicago,  ore 
WBKB  to  move  from  ch.  4  to  ch.  2.  In  1 
FCC's  final  order,  this  was  done. 

During  this  time,  WBKB's  license  renev 
was  an  issue  in  the  ABC-United  Paramoi 
Theatres  Inc.  merger  hearing,  which  result 
in  the  FCC's  approval  of  the  amalgamati 
and  renewal  of  license.  The  new  Americ 
Broadcasting-Paramount  Theatres  Inc.  was  : 
quired  to  sell  one  Chicago  station,  since  Al 
owned  WENR-TV  there.  The  facilities 
WBKB  were  sold  to  CBS  for  $6  million,  w 
the  call  letters  changed  to  correspond  to  CI 
owned  WBBM  in  Chicago.  Pending  the  o 
come  of  the  Zenith  appeal,  the  FCC  authoriz 
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BM-TV  to  operate  temporarily  on  ch.  2. 
PT  renamed  WENR-TV  with  the  WBKB 
letters. 

rajfhen  the  FCC  renewed  the  old  WBKB  li- 
e,  it  at  the  same  time  dismissed  the  Zenith 
ication.  Zenith  appealed  on  the  ground 
an  application  cannot  he  dismissed  with- 
a  hearing.  It  insisted  that  it  had  not 
/ed  any  rights.  It  asked  the  court  to  direct 
FCC  to  give  it  a  hearing  with  original  li- 
ee  B&K. 

»n  the  reversal  of  the  FCC's  action  dis- 
cing the  Zenith  application,  the  court  said: 
ie  problem  ...  is  whether  Zenith  waived 
right.    We  cannot  find  a  waiver  in  this 


»rd. 


The  Commission  cannot  by  general  public 
ces  in  a  rule-making  proceeding  compel  a 
son  with  an  established  statutory  right  to 
feet  that  right,  against  penalty  or  forfeiture, 
!  entering  the  rule-making  proceeding.  The 
bedure  which  is  sufficient  for  rule-making 
ikot  sufficient  for  that  purpose  [adjudicatory 
position]. 

rhe  court  also  pointed  to  Zenith's  plead- 
of  July  14,  1951,  and  May  29,  1952,  as 
ntradictory  of  waiver."  It  pointed  out  that 
ith  filed  a  petition  for  a  comparative  hear- 
when  B&K  filed  the  application  to  move 
hid  ilch.  2,  as  ordered  by  the  FCC. 
lici  dtn  commenting  on  who  Zenith's  opponent 
luld  be,  the  court  said: 

Ie  conclude,  therefore,  that  Zenith  was,  and 
|iow,  entitled  to  a  comparative  hearing  with 
;r    applicants    and    proposed    licensees  on 
2  in  Chicago  upon  the  problem  as  to  which 
should  be  awarded  a  license  for  commer- 
operation  on  that  channel, 
i^hile  we  are  of  the  opinion  that  Zenith  is 
atled  to  a  comparative  hearing,  we  are  also 
the  opinion  that  the  facts  concerning  the 
:rest  of  CBS  in  the  situation  cannot  be  ig- 
ed.  .  .  .  The  comparative  hearing,  therefore, 
ween  Zenith  and  Balaban  &  Katz  must  actu- 
j    be   a   comparison   between    operation  by 
.-Jiith  and  operation  by  CBS. 
IT  Jnanimous  decision  was  written  by  Circuit 
Ige  E.  Barrett  Prettyman,  and  concurred 
by  Circuit  Judges  David  L.  Brazelon  and 
in  A.  Danaher.  Case  was  argued  twice  last 
nth.   Earlier  in  the  month,  after  the  case 
s  argued,  Circuit  Judge  Charles  Fahy  dis- 
ilified  himself  on  the  ground  that  he  had 
;n  associated  with  one  of  the  counsel.  [B»T, 
c.  28,  1953]. 
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TIK,  KCOM  Initial  Tv 
rants  Made  Effective 

DERS  making  effective  immediately  FCC 
luring  examiners'  initial  decisions  to  grant 
(|w  tv  stations  on  vhf  ch.  11  to  WTIK  Dur- 
N.  C,  and  vhf  ch.  4  to  KCOM  Sioux 
ty,  Iowa,  were  announced  last  week. 
At  Durham,  the  vhf  ch.  11  grant  was  made 
ssible  by  the  dismissal  of  the  competitive  bid 
WDNC  there,  which  receives  option  to 
Irchase  25%  interest  in  the  new  tv  venture 
joT,  Jan.  18]. 

iGrant  is  subject  to  FCC  condition  that  stock 
|ll  not  be  issued  to  WDNC  until  WTIK  has 
len  disposed  of  or  its  license  surrendered, 
jln  the  Sioux  City  case,  the  grant  of  the  ch. 
j  facility  to  KCOM  was  enabled  by  the  dis- 
issal  of  the  competitive  bid  of  KSCJ.  Latter 
:eives  option  to  purchase  50%  interest  in  the 
.  4  operation  after  the  Commission  approves 
e  sale  of  KCOM  [B»T,  Jan.  18].  KSCJ  would 
retained. 

I Prompt  final  decisions  in  these  cases  were 
Icilitated  by  petitions  for  immediate  ruling 
bee  the  chief  of  FCC's  Broadcast  Bureau 
dicated  he  had  no  objections. 


ohen  Resigns  From  FCC 

I'ANLEY  B.  COHEN,  trial  attorney  for 
CC's  Broadcast  Bureau  in  television  and 
dio  proceedings,  resigned  from  the  Commis- 
□n  last  week  to  enter  private  practice  in 
ashington  with  the  radio-tv  law  firm  of  Leo 
esnick,  former  FCC  hearing  examiner. 


ROADCASTING 


Telecasting 


Obviously 
OUTSTANDING . 


n 


Peoria  Lions  Club  officers  look  over  the  vast  amount  of  canned  goods  turned  in  for  the 
Juvenile  Theatre  "Canorama." 

WMBD  JUVENILE  THEATRE 
CHRISTMAS  "CANORAMA 

A  wonderful  show  for  thousands  ...  a  brighter  Christmas  for  650  families! 
That  was  the  end-result  of  the  fifth  annual  WMBD  Juvenile  Theatre  Christmas 
Revue  presented  at  the  Bradley  Field  House  in  cooperation  with  the  Peoria 
Lions  Club. 

Admission  to  the  show  was  obtained  by  the  donation  of  canned  goods  which 
were  later  distributed  in  Christmas  baskets  to  needy  families.  Over  7,000 
cans  of  food  were  collected. 

Community  service  by  these  "littlest"  of  WMBD  stars  is  heart-warming  in- 
deed .  .  .  and  the  tremendous  success  of  the  project  shows  how  WMBD  lives 
in  the  hearts  of  Peoriarea. 

TO  SELL  THE  HEART  OF  ILLINOIS  BUY  WMBD 


See 
Free  &  Peters 


FIRST  in  the 

Heart  of  Illinois 


PEORIA 

CBS  Radio  Network 
5000  Watts 


onitary  25,  1954    •    Page  57 


?^The  Use  o 


use  of  WCKY  h 
wise  move.  Desi 


move.  Desp: 
^petition 
Series  < 


ICL1L1U11      Of  t 

ries  on  TV  and  i 
luiuig  most  of  the  tir 
newscasts  were  ain 
more  - 


apartments  we 
Sunday  and  Monde 
"  any  other  we< 


".  .  .  .  needless  to  say,  I 
Van  Angraell  is  very  hap] 
He  s«fy s :  'There  is  no  qu 
Jjtdn  but  that  WCKY  is  doi 
a  job  for  us'  ". 


?re9iden   -sSfS^i  ■ 

^^•exs* :      *.>-:,:-vv.  .  -  %  •••  ....  • 


WCKY   . . .    ON     THE     AIR     EVERYWHERE    •  TWEN1 


CKY 


Is  Always  Wise! 


Cincinnati's  Multi-Million  Dollar  Housing  0e^f^#Wi^ ' 


40  acres — 1 140  units 
Garden  type  brick  buildings 
Started:  March  1951 
Completed:  November  1953 
Architects:  Ketchum,  Gina  &  Sharp 


OUR    HOURS    A  DAY 


Built  and  operated  by 
Jonathon  Woodner  Co., 
Washington,  D.  C. 

Charles  L.  Van  Arsdell, 
Regional  Manager 


SEVEN    DAYS   A  WEEK 


GOVERNMENT 


ADVERTISING  INDUSTRY  AWAITS  MOVES 
IN  LATEST  ANTI-TRUST  INVESTIGATION 

Baffled  silence  sums  up  reaction  to  report  of  the  Dept.  of  Justice 
probe.  No  bill  of  particulars  has  been  filed.  Memories  of  previous 
investigations,  and  the  lawyers  fees  they  entailed,  are  still  fresh. 

merely  provides  advisory  and  information 
services  for  members. 

As  advertising  industry  executives  wondered 
how  the  government  had  become  involved  in 
this  fishing  expedition,  which  Mr.  Barnes  told 
B«T  was  "just  a  run-of-the-mill  matter,"  the 


A  GOVERNMENT-SPONSORED  gold  mine 
for  lawyers  appeared  in  the  making  last  week 
as  the  Dept.  of  Justice  silently  pondered  its 
mysterious  probe  into  the  advertising  industry. 

A  half-dozen  trade  associations  waited  in 
baffled  silence  for  the  next  step  in  what  they 
fear  will  be  another  dragged-out  series  of 
random  anti-trust  skirmishes.  The  associations 
have  received  Dept.  of  Justice  letters  asking 
them  to  cooperate  when  FBI  agents  come 
around  to  look  at  the  files  [B*T,  Jan.  18]. 

While  the  government  refuses  to  give  out  a 
bill  of  particulars  on  its  anti-trust  maneuvers, 
conviction  developed  last  week  that  the  probers 
will  look  into  many  of  the  business  practices 
of  the  advertising  industry.  The  object  of  their 
attentions,  it  is  believed,  will  be  the  most- 
favored-nation  clause  in  radio-tv  standard  con- 
tract forms  and  the  prevailing  15%  agency 
discount  and  possibly  agency  recognition  pro- 
cedures. 

Other  topics  may  be  methods  of  setting  media 
rates,  extent  of  trade  association  influence  and 
any  penalties  inflicted  on  members.  The  de- 
partment may  look  into  all  inter-related  activi- 
ties of  media  and  advertiser-agency  associations. 

First  FBI  forays  into  advertising  practices 
took  place  last  summer  when  agents  visited 
Washington  stations  to  ask  about  the  NARTB- 
American  Assn.  of  Advertising  Agencies  stand- 
ard radio-tv  contract  forms  and  other  business 
methods.  These  visits  naturally  caused  broad- 
casters and  advertising  industry  executives  to 
wonder  just  what  the  Justice  Dept.  might  have 
in  mind. 

Recipients 

Known  to  have  received  a  form  letter  from 
Stanley  N.  Barnes,  Assistant  Attorney  General, 
are  NARTB,  A  AAA,  Assn.  of  National  Ad- 
vertisers, Periodical  Publishers  Assn.  of  Amer- 
ica, Associated  Business  Publications  and 
American  Newspaper  Publishers  Assn.  Two 
agents  who  visited  NARTB  Jan.  15  did  not  ask 
to  look  at  the  files.  Several  agents  have  scanned 
files  at  the  Periodical  group's  offices.  - 

While  it  isn't  generally  known,  FBI  agents 
made  spot  checks  around  the  country  last 
year,  looking  into  business  methods  of  broad- 
casters. In  at  least  one  case  the  inquiries 
included  staff  personnel,  presumably  involving 
loyalty  questions. 

Media  and  agency  officials  recalled  last 
week  the  years  of  agony  endured  by  media 
and  industry  groups  in  similar  anti-trust  pro- 
ceedings. 

Radio-Electronics-Tv  Mfrs.  Assn.  and  its 
members,  after  convincing  the  Justice  Dept. 
they  would  need  a  freight  train  and  an  army 
to  provide  all  the  requested  data  in  an  anti- 
trust suit,  spent  an  estimated  $30,000  on  law- 
yers alone  before  the  government  decided  to 
drop  the  action  some  months  ago. 

The  outdoor  advertising  industry  went 
through  six  years  of  misery,  starting  in  1946, 
before  the  Justice  Dept.  approved  a  consent 
decree  that  is  said  to  have  legalized  prevailing 
outdoor  practices  and  to  have  prohibited  doing 
things  that  weren't  being  done  anyhow. 

In  the  outdoor  case  the  Justice  Dept.  is 
understood  to  have  felt  the  Outdoor  Adv. 
Assn.  of  America  was  regulating  the  commis- 
sions its  members  paid  to  agencies.  As  in  the 
case  of  NARTB  AAAA  and  ANA,  the  asso- 
ciation is  not  in  the  advertising  business  but 


belief  grew  that  an  advertising  agency  not 
using  the  traditional  15%  commission  or  an 
advertiser  not  using  an  agency  might  have  filed 
a  complaint  with  the  Department  or  with  a  Con- 
gressman. 

The  15%  fee  is  as  old  as  the  advertising 
business,  one  highly  placed  agency  executive 
told  B»T,  tracing  it  back  into  the  19th  cen- 
tury. He  said  it  grew  out  of  custom,  competi- 
tion, trial  and  error. 

At  the  AAAA  it  was  stated  there  is  no 
rule,  by-law  or  other  documentary  or  unwrit- 
ten provision  requiring  its  members  to  observe 
the  15%  tradition. 

The  fee  practices  in  advertising  went 
through  a  seven-year  Federal  Trade  Commis- 
sion investigation  into  the  newspaper  publish- 
ers' association  back  in  the  '20s,  with  no  action. 

Merely  Suggested 

The  NARTB-AAAA  standard  contract  forms, 
it  was  explained  by  the  two  associations,  are 
merely  suggested  ways  by  which  stations  and 
agencies  can  handle  countless  thousands  of 
negotiations  without  long  and  costly  legal 
maneuvering  in  each  contract.  They  are  based 
on  many  years  of  conferences  by  experts 
representing  both  industries. 

Neither  NARTB  nor  AAAA  engages  in  the 
advertising  business,  it  was  explained,  and  no 
pressure  is  exerted  to  induce  contract  signers 
to  use  the  forms.  The  associations  merely 
make  the  forms  available  as  a  convenience  to 
those  wishing  to  use  them. 


NO  HILL  PROBE  NOW 
ON  SEVEN-TV-LIMIT 

But  the  Senate  Commerce 
Committee  is  showing  in- 
creased interest  in  FCC's  pro- 
posal to  boost  the  multiple  tv 
station  ownership  limit  from 
five  to  seven.    Sen.  Smothers 
asks  for  investigation. 
THERE  WILL  be  no  immediate  Senate  inves- 
tigation on  the  question  of  what  limit  should 
be  placed  on  the  number  of  tv  stations  owned 
by  a  single  entity. 

But  the  danger  of  what  certain  Senators 
fear  will  be  a  trend  toward  "monopoly"  in  tv 
ownership  is  increasingly  becoming  the  con- 
cern of  the  Senate  Interstate  &  Foreign  Com- 
merce Committee. 

Two  of  its  members,  Sens.  Edwin  C.  Johnson 
(D-Colo.)  and  George  A.  Smathers  (D-Fla.) 
have  expressed  this  apprehension.  Sen.  John- 
son has  filed  comments  on  the  FCC's  December 
notice  of  proposed  rule-making  that  ownership 
limits  be  increased  to  include  two  uhf  stations 
to  the  previously-decided  ceiling  of  five  vhf 
[B»T,  Jan.  18]. 

After  Sen.  Johnson's  letter  was  sent  to  FCC 
Chairman  Rosel  H.  Hyde,  Sen.  Smathers  last 
Monday  released  a  letter  he  had  sent  to  Com- 


merce Committee  Chairman  John  W.  Brickf 
(R-Ohio),  urging  an  immediate  probe  of  ilj 
situation. 

It  is  indicated  now  that  Sen.  Bricker  wan 
to  hold  off  any  action  or  further  study  vni 
all  the  comments  are  before  the  Commissio, 
Deadline  at  the  FCC  for  comments  on  i 
ownership  proposal  is  Feb.  1. 

Sen.  Bricker's  office  has  been  receiving  lette 
on  (1)  the  FCC's  proposal  that  the  tv  static 
ownership  limit  be  raised  to  seven,  and  (2)  c 
FCC's  November  1953  decision  that  a  minorii 
percentage  holding  in  a  station  constitute 
ownership  under  the  five-station  limitation. 

Sen.  Johnson  had  asserted  the  FCC's  proc 
dure  in  December  was  "a  brazen  televisic^ 
monopoly  proposal"  and  labeled  it  as  a  "wicke 
give-away." 

Sen.  Smathers,  in  urging  the  committee 
consider  the  proposed  rule  "with  a  view  1 
determining  whether  or  not  it  should  be  tl 
national  policy  to  further  allow  this  concentr; 
tion  of  communication  mediums  in  the  hanc 
of  so  few  persons,"  asserted: 

Pro  Status  Quo 

"It  seems  to  me  that  public  interest  would  t 
best  served  if  the  present  FCC  restriction 
on  ownership  were  maintained,  or  eve( 
strengthened.  This  matter  is  of  such  tn 
mendous  importance  to  the  general  public, 
should  not  be  accomplished  without  thoroug 
study  by  the  representatives  of  the  people." 

Sen.  Smathers  sent  copies  of  his  letter  to  Sei 
Johnson  and  to  Chairman  Hyde. 

Sen.  Smathers  said: 

"Television  is  our  newest  miracle  of  ma 
communication  and  its  current  popularii 
promises  to  have  an  ever  increasing  influenc 
in  shaping  public  opinion.  The  maintenance  < 
our  present  liberties  has  a  major  dependenc 
on  free  speech  and  such  a  freedom  cannot  I 
maintained  without  a  maximum  competition  i 
the  fields  in  which  ideas  are  communicated  f< 
public  attention. 

"While  there  has  been  for  a  long  time 
trend  away  from  individualism  in  this  field,: 
believe  that  we  still  have  a  basic  freedom  ( 
thought  and  expression. 

"If  there  is  a  trend  toward  chain  communid 
tion  operations,  in  which  the  varying  viev 
points  would  be  restricted  in  number,  I  firm] 
believe  that  we  should  take  some  steps  to  r< 
verse  such  a  trend.  Multiple  ownership,  whid 
is  a  type  of  monopoly  or  partial  monopoly,  i 
the  communication  of  ideas  and  the  expressiq 
of  viewpoints  has  a  tendency  not  only  to  « 
strict  the  degree  to  which  people  are  informec 
but  actually  as  a  result  affects  the  veil 
character  of  our  people  and,  therefore,  in  tim 
would  substantially  change  the  character  of  ov 
nation." 

That  the  disapproval  evoked  on  Capitol  Hi 
has  given  FCC  some  cause  for  "second  looks 
at  its  ownership  proposal  was  indicated  b 
Comr.  Robert  E.  Lee  who  discussed  the  matt« 
with  the  committee  Monday.  Comr.  Lee  ai 
peared  on  his  own  behalf  as  a  nominee  to  serv 
a  full  seven  year  term  on  the  Commission  (se 
story,  page  50). 


McCarthy  Fires  on  VOA 

VOICE  OF  AMERICA  was  under  fire  agai 
by  Sen.  Joseph  R.  McCarthy  (R-Wis.),  wh 
last  week  charged  in  a  report  from  his  Perm; 
nent  Investigating  Subcommittee  that  "stupidit 
or  worse  was  the  rule"  in  VOA's  buildin 
broadcast  stations.  The  Senator  said  the  grou 
has  started  a  new  survey  of  the  agency's  ei 
gineering  department  and  will  hold  secret  hea 
ings  soon. 
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VIC  DIEHM  Says: 

has  the  Greatest 


evetei 


Rod  MacLeish,  News  Chief  of  WVDA  would  have  been  a  great  help 
to  Paul  Revere.  Rod's  the  kind  of  reporter  who  knows  the  news 
before  it's  news.  With  a  colorful  background,  from  minor  news- 
paper jobs  to  covering  a  revolution  for  American  and  Foreign 
newspapers,  WVDA's  Rod  MacLeish  rates  with  the  best  in  radio 
news  reporting.  Rod  became  prominent  on  the  Boston  radio  news 
scene  when  sent  to  Holland  to  cover  the  flood  disaster  of  1953. 
Several  of  his  shows  on  this  disaster  were  used  by  ABC  on  News  of 
Tomorrow  and  Headline  Edition.  Today  Rod  averages  2  to  3 
feeds  a  week  to  ABC. 

On  the  scene  radio  reporting  of  the  USS  Leyte  explosion  by 
MacLeish  over  WVDA  was  a  national  scoop.  Shortly  thereafter, 
a  merchant  ship  exploded  in  the  harbor.  Rod  talked  the  compe- 
tition into  leaving  the  scene  before  the  real  news  was  available, 
thus  WVDA-ABC  had  it  exclusively.  Rod  was  radio's  outstanding 
news  coverage  voice  at  Senator  McCarthy's  communist  hearings 
in  Boston.  He  scooped  the  "earways"  on  the  CIO  convention  held 
here  recently.  Highlights  of  Rod's  interviews  with  the  "big  wheels" 
were  used  on  Taylor  Grant's  Headline  Edition. 

WVDA  gives  3  times  the  news  coverage  of  any  other  Boston  station, 
and  the  high  calibre  reporting  of  Rod  MacLeish  is 
reflected  in  all  the  stations  in  the  Vic  Diehm  group. 
So,  if  your  client  wants  a  news  audience  we'll 
deliver  the  tops  in  radio. 


WAZL 


HAZLETON,  PA.  NBC-MBS 

(Represented  by  Robert  Meeker  Associates) 

WHOL 

ALLENTOWN,  PA.  CBS 

(Represented  by  Robert  Meeker  Associates) 

WHLM 

BLOOMSBURG,  PA.  INDEPENDENT 

(Represented  by  Paul  H.  Raymer  Company) 

WIDE 

BIDDEFORD-SACO,  ME.  MBS-YANKEE 

(Represented  by  Paul  H.  Raymer  Company) 

WVDA 

BOSTON,  MASS.  ABC 

(Represented  by  Paul  H.  Raymer  Company) 
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$25,000  OFFER  TOLD  IN  CH.  2  HEARING 

Counsel  for  Niagara  Frontier,  Buffalo  ch.  2  applicant,  describes  his 
Nov.  3  offer  to  late-coming  applicant,  Enterprise  Transmission  (since 
dismissed),  of  $25,000  to  drop  its  bid,  which  Niagara  officials  be- 
lieved was  filed  to  benefit  former  uhf  WBES-TV  there. 


COUNSEL  for  Niagara  Frontier  Amusement 
Corp.  on  Nov.  3  offered  Enterprise  Transmis- 
sion Inc.  $25,000  to  drop  its  competitive  ap- 
plication for  Buffalo  ch.  2,  according  to  testi- 
mony last  week  at  the  FCC.  The  offer  was  with- 
drawn the  next  day,  however,  FCC  was  told. 

The  hearing  last  week  before  Examiner  Har- 
old L.  Schilz,  also  included  opinions  by  Niagara 
officials  that  Enterprise  filed  its  bid  to  benefit 
now  defunct  uhf  ch.  59  WBES-TV  Buffalo. 

The  case  was  recessed  Thursday  pending  ex- 
hibits and  FCC  action  on  Niagara's  petition  for 
deletion  of  the  issue  questioning  Enterprise's 
good  faith.  Niagara  contends  it  cannot  produce 
evidence. 

Hearing  was  called  by  FCC  in  early  Decem- 
ber when  several  ch.  2  applicants  merged  with 
Niagara,  and  Enterprise  suddenly  dismissed 
[B*T,  Dec.  14,  1953]. 

Soon  after  a  report  the  merger  applicant 
proposed  to  buy  WBES-TV's  physical  plant, 
WBES-TV  ceased  operation  [B«T,  Dec.  21, 
1953].  This  purchase  agreement  expired  Dec. 
18. 

A  new  amendment  to  Niagara's  bid  proposes 
to  lease  uhf  WBUF-TV  Buffalo  studio  facilities 
with  WBUF-TV  sharing  space  with  Frontier. 

President  George  Goodyear  of  Niagara 
testified  he  and  counsel  Thomas  N.  Dowd  were 
at  FCC  Nov.  3  ready  to  file  the  merger  pro- 
posal at  5  p.m.,  when  Enterprise  filed  about 
4  p.m. 

Mr.  Dowd  explained  he  and  Mr.  Good- 
year met  Philip  M.  Baker,  Enterprise  counsel, 
and  he  (Dowd)  made  the  $25,000  withdrawal 
offer.  He  said  Mr.  Baker  refused  after  he  was 
unable  to  contact  Enterprise  principals. 

"As  to  my  own  feelings  ...  to  be  caught 
up  at  the  last  moment  was,  to  put  it  mildly, 
disappointing,"  Mr.  Dowd  said. 

Asked  if  the  Enterprise  bid  was  filed  at  the 
"instigation"  of  WBES-TV,  Mr.  Goodyear  re- 
plied he  had  no  way  of  knowing  but  "in  my 
opinion  WBES  had  something  to  do  with  the 
filing — what,  I  do  not  know."  He  said  he  later 
changed  his  opinion  and  thought  WBES-TV 
itself  wanted  to  file  for  ch.  2. 

Earlier,  Paul  P.  Cohen,  Niagara  attorney, 
recalled  both  Niagara  and  WBES-TV  attorneys 
had  worked  on  Enterprise's  dismissal  letter.  He 


also  indicated  it  was  taken  for  granted  that  if 
WBES-TV  could  withdraw  from  tv  without 
substantial  loss,  Enterprise  would  dismiss  be- 
cause of  the  "friendly  and  business  relations 
which  the  president  of  Enterprise  had  with 
the  WBES  group." 

Late  Thursday  Mr.  Baker  told  reporters: 
"What  Dowd  says  is  essentially  correct.  .  .  . 
I  had  no  authority  to  do  anything  about  it." 

FCC  on  Monday  denied  petition  by  WBUF- 
TV  for  reconsideration  of  the  December  hear- 
ing order. 


DuMont  Asks  for  Revised 
Tv  Depreciation  Schedule 

Manufacturer  leads  campaign 
to  get  a  more  realistic  means 
of  calculating  equipment  de- 
preciation for  tax  purposes. 

MODERNIZED  depreciation  rules  covering 
tax  deductions  for  television  station  equipment 
are  asked  by  Allen  B.  DuMont  Labs.,  acting 
on  behalf  of  all  U.  S.  telecasters,  in  a  petition 
filed  with  Ralph  Stabner,  Commissioner  of 
Internal  Revenue. 

DuMont  has  sent  all  tv  stations  a  question- 
naire covering  their  depreciation  practices,  con- 
tending the  financial  success  of  tv  broadcasters 
is  closely  related  to  the  rate  of  depreciation. 
B.  L.  Graham,  DuMont  controller,  told  Comr. 
Stabner  a  "realistic  schedule"  of  depreciation 
rates  would  be  mutually  beneficial  to  both 
telecasters  and  the  government. 

The  bureau  is  working  on  a  revision  of  its 
Bulletin  F,  issued  in  1940  and  revised  two 
years  later.  The  schedules,  while  not  binding, 
set  a  general  pattern  bearing  no  relation  to 
experience  of  tv  stations.  Revenue  Bureau 
field  offices  use  the  bulletin  as  a  guide. 

NARTB  has  made  a  number  of  surveys  of 
depreciation  rates  and  the  subject  was  on  the 
agenda  of  the  association's  Tv  Board  at  its 
Phoenix  meeting  (see  story  page  37). 

The  Ultra-High  Frequency  Tv  Assn.  has  pe- 
titioned the  bureau  for  short-term  depreciation 
on  the  ground  uhf  is  a  new  service  and  equip- 
ment is  subject  to  quick  obsolescence  [B»T, 
Dec.  28,  1953]. 

Proposed  table  covering  average  useful  life 
and  depreciation  rates  for  tv  equipment  was 
included  in  the  DuMont  petition.  In  the  case 
of  transmitters  and  associated  equipment, 
normal  use  life  is  6-8  years  for  vhf  and  4-6 
for  uhf;  normal  obsolescence  4-6  for  vhf  and 
3-4  for  uhf;  recomended  for  Bulletin  F,  5-7 
years  for  vhf  and  4-6  for  uhf.  Antenna  figures 
run  higher,  in  the  case  of  vhf,  and  about  the 
same  for  uhf.  Tower  life  would  cover  a  wide 
span  of  years. 

WETV  (TV)  Merger 
Seeks  to  'Un-Merge' 

REPRESENTING  a  precedent  merger  case  on 
the  post-lhaw  television  scene,  uhf  ch.  47 
WETV  (TV)  Macon,  Ga.,  owned  45%  each 
by  WBML  and  WNEX  Macon,  has  advised 
FCC  it  wants  to  become  "un-merged",  accord- 
ing to  a  transfer  bid  filed  last  week  for  with- 
drawal by  WBML. 
WBML  has  been  sold  by  Allen  M.  Woodall 


and  associates  for  $160,000  to  local  busine 
men,  C.  R.  Rader  and  George  W.  Patton,  si 
ject  to  Commission  consent.  In  the  WE? 
(TV)  transfer  bid,  WBML  proposes  to  sell '. 
45%  holding  to  the  tv  station's  permittee,  N 
con  Television  Co.,  for  conversion  to  treasv 
stock.  Consideration  is  $70,000,  including  W 
of  $58,500.  WNEX  owns  the  other  45%  wl 
W.  A.  Fickling  holding  10%. 

Originally,  WBML  and  WNEX  were  col 
petitors  for  television  at  Macon,  then  propos 
to  merge  with  each  holding  50%  in  tv  but  ! 
maining  distinctly  separate  and  competitive  ; 
operations.  This  proposal  FCC  questioned 
a  pre-hearing  McFarland  notification,  a  pre* 
dent  action  which  stated  mergers  would  | 
considered  on  a  case-to-case  basis  [B*T,  Dec. 
1952].  Later,  however,  when  the  45-45-10 
ratio  was  worked  out,  FCC  in  a  split  ruli 
approved  the  merger  grant  with  strict  con 
tions  regarding  competitive  am  operatic 
[B«T,  Feb.  16,  1953]. 

The  WETV  (TV)  transfer  application  si 
withdrawal  of  WBML  will  overcome  ope: 
tional  problems,  reduce  expenses  since  WNI 
personnel  could  be  used  in  joint  operation,  a 
allow  it  to  "compete  more  favorably"  with  < 
ch.  13  WMAZ-TV  there. 


FCC  Orders  Appearances 
Filed  Within  20  Days 

IN  FURTHER  effort  to  speed  up  administrati 
procedures  in  the  handling  of  television  a 
other  broadcast  hearings,  FCC  last  week  < 
dered  immediate  amendment  of  Sec.  1.387 
its  rules  so  as  to  require  that  a  written  appe; 
ance  must  be  filed  by  an  applicant  or  his 
torney  within  20  days  of  the  mailing  of  heari 
notice. 

Where  an  applicant  fails  to  file  such  sta 
ment,  and  has  not  filed  a  petition  to  dism 
without  prejudice  within  the  specified  time,  ] 
application  will  be  dismissed  with  prejudices  1 
failure  to  prosecute,  FCC  said.  Also,  any  p 
son  named  as  a  party  to  a  proceeding  w 
fails  to  file  a  written  appearance  within  the  \ 
day  period  shall,  unless  good  cause  for  su 
failure  is  shown,  forfeit  his  hearing  rights,  t 
Commission  ruled. 

Sec.  1.387  (a)  and  (b)  (4)  are  amended 
follows: 

(a)  When  an  application  has  been  designa- 
tor hearing,  the  Secretary  of  the  Commiss 
will  mail  a  written  notice  to  applicant  sett: 
forth  the  action  of  the  Commission  designat: 
the  application  for  hearing,  together  with  si 
statement  o.  the  Commas. on  s  reasons  there: 
as  shall  be  appropriate  to  the  nature  of  1 
application.  In  addition,  notice  of  hearing 
volving  matters  under  Part  I  of  Title  III  of  1 
Act  will  be  given  by  publishing  the  notice 
hearing  in  the  Federal  Register.  The  Commissi 
will  attempt,  when  possible,  to  give  at  least 
days  advance  notice  of  a  hearing.  In  order 
avail  himself  of  the  opportunity  to  be  hea 
the  applicant,  in  person  or  by  his  attorn 
shall,  within  20  days  of  the  mailing  of  the  not 
of  designation  for  hearing  by  the  Secretary,  : 
with  the  Commission,  in  triplicate,  a  writl 
appearance  stating  that  he  will  appear  and  p: 
sent  evidence  on  the  issues  specified  in  the  sta 
ment  of  reasons  furnished  by  the  Commission 
such  date  as  may  be  fixed  for  the  hearii 
Where  an  applicant  fails  to  file  such  a  writl 
statement  within  the  time  specified,  and  has  j 
filed  prior  to  the  expiration  of  that  time  per: 
a  petition  to  dismiss  without  prejudice  pursu; 
to  Section  1.366,  his  application  shall  be  d 
missed  with  prejudice  for  failure  to  prosecu 
In  cases  involving  applications  for  facilities  otl 
than  am  broadcast,  fm  broadcast,  internatioi 
broadcast,  or  television,  the  applicant  shall  si 
mil  with  his  appearance  an  additional  copy 
his  application  and  supporting  documents. 

(b)  (4)  In  order  to  avail  himself  of  the  opp< 
tunity  to  be  heard,  any  person  named  as  a  pa: 
pursuant  to  this  subsection  shall,  within  20  d< 
of  the  mailing  of  the  notice  of  his  designation 
a  party,  file  with  the  Commission,  in  person 
by  attorney,  a  written  appearance  in  triplic. 
stating  that  he  will  appear  and  present  evider 
on  the  issues  specified  in  the  notice  of  heari: 
Any  person  so  named  who  fails  to  file  t 
written  statement  within  the  time  specified,  sh: 
unless  good  cause  for  such  failure  is  sho\ 
forfeit  his  hearing  rights. 


Postponed 

DEADLINE  for  comments  on  FCC's 
proposal  involving  assignment  of  Class 
II  stations  in  the  U.  S.  territories  on 
U.  S.  clear  channels  was  extended  by 
the  Commission  last  week  to  March  8 
upon  request  of  NBC  and  Clear  Channel 
Broadcasting  Service.  Deadline  for  re- 
plies to  comments  was  postponed  to 
March  23. 

Announced  late  last  year,  proposal 
would  allow  assignment  of  Class  II  sta- 
tions up  to  50  kw  on  U.  S.  clears  cn 
basis  similar  to  earlier  plan  for  Class  II 
territory  assignments  on  Mexican  clears 
[B»T,  Nov.  30,  1953].  Midnight  Sun 
Broadcasting  Co.,  operator  of  KENI 
Anchorage  and  KFAR  Fairbanks,  has 
filed  comments  with  FCC  in  support  of 
Docket  10765,  the  pending  proposal. 
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GLER  BLAMED 
i  TOWER  CRASH 


f§|E  Civil  Aeronautics  Board  last  week  placed 
hary  responsibility  on  former  Michigan 
I.  Kim  Sigler  for  the  airplane  crash  which 
jc  him  and  three  passengers  to  their  deaths 
:re  °fj|r  their  plane  struck  the  guy  wire  of  WBCK- 
I  Battle  Creek,  Mich.,  last  November  [B»T, 
I.  7,  1953]. 

[he  CAB  also  questioned  whether  Mr.  Sigler 
w  of  the  540-ft.  tv  tower's  presence,  al- 
jiigh  it  was  indicated  on  all  regional  route 
bs  and  charts.  The  tower  was  painted  and 
jited  according  to  regulations,  the  CAB  said. 
*  similar  finding  was  made  in  the  fatal 
(sh  of  a  private  plane  into  a  guy  wire  of 
4UM-TV  Reading,  Pa.,  earlier  in  the  year. 
1  under  investigation  is  the  American  Air- 
's passenger  plane  crash  into  the  towers  of 
>TR  Albany,  N.  Y.,  which  caused  28  fatali 
^;  [B«T,  Sept.  21,  1953]. 
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'ORD-TV  Interim  Site  Bid 
otested  by  Uhf  Outlets 

FORMAL  application  by  WORD-TV  Spar- 
burg,  S.  C,  to  FCC  last  week  for  interim 
^ration  from  the  former  site  of  WFBC-FM 
eenville,  on  Paris  Mt.  pending  completion  of 
permanent  facilities  on  Hogback  Mt.,  met 
th  prompt  protest  by  three  uhf  stations  in 
it  area. 

Gist  of  the  allegations  is  that  WORD-TV 
ually  would  become  a  Greenville  outlet,  the 
Jtional  allocation  plan  would  be  violated  and 
p  three  uhf  stations  would  be  injured  eco- 
mically,  possibly  including  network  affili- 


The  protesting  stations  are  ch.  40  WAIM-TV 
flfiderson,  ch.  17  WSCV  (TV)  Spartanburg  and 
23  WGVL  (TV)  Greenville. 
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upreme  Court  Rules 
gainst  Movie  Censorship 

HE  Supreme  Court  last  week  struck  down  two 
stances  of  movie  censorship  in  a  short  decision 
ferring  to  its  1952  "Miracle"  ruling  that 
ovies  are  entitled  to  the  Constitutional  guaran- 
es  of  free  speech  and  free  press. 
Cases,  which  were  argued  early  this  month, 
volved  motion  pictures  "M,"  banned  in  Ohio 
is  "harmful,"  and  "La  Ronde,"  banned  in  New 
iork  as  immoral.  Movie  distributors  made 
^uch  of  the  fact  that  the  same  pictures  could 
le  shown  on  tv  without  prior  censorship. 


our  Comparative  Tv 
Hearings  Set  by  FCC 

rOUR  more  comparative  television  hearings, 
including  the  vhf  ch.  7  contest  at  Miami,  were 
srdered  by  FCC  last  week  to  commence  in 
(Vashington  Feb.  19.  Other  contests:  Vhf  ch. 
flf,  Charleston,  S.  C;  vhf  ch.  5,  Raleigh,  N.  C, 
nd  vhf  ch.  13,  Huntington,  W.  Va. 


I  Miami  ch.  7  applications  include  Biscayne 
television  Corp.,  representing  a  merger  of 
IVIOD  and  WQAM  there  with  ex-NBC  President 
jNiles  Trammell  holding  balance  of  control;  Mel 
poster-Harold  Hoersch;  East  Coast  Television 
Corp.;  South  Florida  Television  Corp.,  including 
part-owner  James  Lawrence  Fly,  ex-FCC  chair- 
hian;  and  Sunbeam  Television  Corp. 
I  Seeking  ch.  2  at  Charleston  are  Southern 
Broadcasting  Co.  (WUSN)  and  Charleston 
5roadcasting  Co.  (WHAN). 

Competing  for  ch.  5  at  Raleigh  are  WPTF 
iladio  Co.  (WPTF)  and  Capitol  Broadcasting 
Co.  (WRAL). 

Greater    Huntington    Radio    Corp.  (WHTN), 
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Ashland  Broadcasting  Co.  (WCMI  Ashland,  Ky.) 
and  Huntington  Broadcasting  Corp.  (WPLH)  are 
applicants  for  ch.  13  at  Huntington. 

Fortnight  ago,  FCC  called  for  Washington 
hearing  on  vhf  ch.  9  at  Charlotte,  N.  C,  be- 
ginning Feb.  12.  Contestants  are  WSOC,  Pied- 
mont Electronics  &  Fixtures  Corp.  and  Caro- 
linas  Television  Corp. 


CBS  Asks  Revocation 
Of  KBIG  Test  Authority 

REVOCATION  of  KBIG  Avalon  (Los 
Angeles),  Calif.,  18-month-old  program  test 
authority  was  asked  last  week  by  CBS  in  oral 
argument  before  the  U.  S.  Court  of  Appeals 
in  Washington. 

Opposing  the  CBS  petition  were  FCC  and 
KBIG,  both  of  which  claimed  that  maintenance 
of  the  status  quo  was  in  the  public  interest. 

Underway  at  the  present  time  is  a  hearing 
on  whether  a  regular  license  should  be  issued 
to  KBIG,  in  the  light  of  the  interference  claim 
by  CBS-owned  KCBS  San  Francisco,  and  over- 
lap claimed  by  KMPC  Los  Angeles. 

CBS  argument  in  court  was  that  its  license 
for  KCBS  has  been  modified  without  a  hearing 
and  that  KBIG  interference  eliminates  140,000 
people  from  its  protected  service  area  (about 
3%  of  its  population  covered). 

The  FCC  and  KBIG  argued  that  the  ques- 
tion of  interference  and  overlap  was  being 
heard  by  the  Commission  and  that  it  was  in 
the  public  interest  to  permit  KBIG  to  continue 
operating  until  a  decision  was  reached. 


Hearing  Ordered  in  WMID 
Transfer,  Renewal  Bids 

LICENSE  renewal  and  ownership  transfer  ap- 
plications of  WMID  Atlantic  City  "indicate 
the  necessity  of  a  hearing"  on  the  basis  of  un- 
resolved protest  charges  by  Joseph  J.  Slotoroff, 
who  claims  undisclosed  ownership  interest, 
FCC  stated  last  week  upon  sending  WMID  a 
pre-hearing  McFarland  notice. 

WMID  has  pending  an  application  for  trans- 
fer of  control  by  Richard  Endicott  to  Joseph 
Bradway  and  Arthur  Handler  for  $9,000  [B«T, 
Dec.  21,  1953].  Mr.  Endicott  would  be  re- 
tained for  five  years  in  an  advisory  capacity  at 
$7,500  annually,  FCC  said. 

Mr.  Endicott  and  part-owner  David  H. 
Freedman  are  co-defendants  in  a  New  Jersey 
Superior  Court  suit  filed  by  Mr.  Slotoroff  for 
an  accounting  of  alleged  funds  loaned  by  the 
plaintiff  for  WTTT  Coral  Gables,  Fla.,  "aban- 
doned" by  Mr.  Endicott  and  associates  last 
year,  according  to  FCC.  WTTT's  license  re- 
newal bid  was  dismissed  and  the  station  de- 
leted for  lack  of  prosecution  [B«T,  July  6, 
1953]. 


Avoid  Conelrad  Duplication 

TO  AVOID  unnecessary  duplication  of  equip- 
ment for  reception  of  Conelrad  alert  signals  at 
combined  am-fm-tv  or  am-fm  operations,  FCC 
last  week  delegated  to  its  chief  engineer  author- 
ity to  issue  exemptions  in  appropriate  cases. 
All  broadcast  stations  are  required  to  have 
Conelrad  alert  units. 


Olson  Bid  in  Clear 

PROSPECT  of  an  initial  decision  to  grant  uhf 
ch.  17  at  Tulsa,  Okla.,  to  Arthur  R.  Olson 
appeared  last  week  as  FCC  Motions  Comr. 
Robert  E.  Lee  granted  a  petition  by  Tulsa 
Television  Co.  to  dismiss  its  competitive  ap- 
plication. Headed  by  oilman  Edward  C.  Law- 
son,  Tulsa  Television  is  reimbursed  by  Mr. 


TV  NEWSREEL 


CITATION  for  his  10th  telethon  (over  100 
hours)  in  behalf  of  United  Cerebral  Palsy  is 
presented  to  Ken  Mayer  (I),  "Maj.  Robertson" 
of  ABC-TV  Space  Patrol,  by  Leonard  Golden- 
son,  AB-PT  pres. 


KGO-TV  San  Francisco's  telecast  of  its  500th 
remote  program  in  4Vi  years  took  place  when 
Robert  Day  (I),  m.c.  of  weekly  Success  Story, 
interviewed  Harry  A.  Browner,  pres.,  W.  P. 
Fuller   Paint  Co.,  at   Fuller  plant. 


CERTIFICATE  in  recognition  of  service,  re- 
ceived from  American  National  Red  Cross, 
is  inspected  by  W.  H.  Hauser  (I),  WBZ-TV 
Boston  asst.  mgr.  and  chief  eng.,  and  Paul  E. 
Mills,  stn.  mgr.,  WBZ  Boston. 


KOA-TV   Denver's  coverage  area  is  checked 
after  its  Christmas  Eve  start  by  Colorado  Gov. 
Dan  Thornton  (I)  and  Don  Searle,  KOA-TV 
gen.  mgr. 


Olson  for  $27,000  of  the  total  $33,000  ex- 
pended in  prosecution  of  the  tv  bid.  Mr.  Olson 
is  an  oil  producer  and  magnesium-aluminum 
manufacturer.  His  ch.  17  application  was  re- 
tained in  hearing  status  for  initial  ruling. 
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Multiplier  phototubes 
are  employed  as  pick- 
ups. Tube  designed  by 
Du  Mont,  provides  ex- 
treme stability,  long 
life  and  high  signal-to- 
noise  ratio.  Cost  of  tube 
$55.  Tube  has  practi- 
cally infinite  life,  bar- 
ring breakage. 


Signal  amplifiers,  are 
flat  within  8  mc,  permit- 
ting full  amplification  of 
color  signals.  Circuitry  as 
simple  as  that  encount- 
ered in  audio  equipment. 
All  plug-in  units,  com- 
pletely accessible. 


KFBB  -TV 


for  film  pick-up  I  opaque  pick-up  |2x2  glass  slides 


Finest  reproduction  of  16mm  films 
— either  new  or  old.  Film  moves 
through  carrier  silently,  smoothly, 
minimizing  chances  of  film  break- 
age and  wear. 


Automatic  carriers  provide  for  4" 
x  5"  glossy  or  matte  finish  prints. 
Dual  unit  permits  one  carrier  to 
be  loaded  while  other  is  used  in 
pickup. 


Automatic  slide  changer  carries' 
standard  2"  x  2"  glass  slides. 
Dual  pickup  feature  permits  blend- 
ing, or  simultaneous  pickup  of  two 
signals  at  once  when  operating 
from  film,  slides  or  opaques. 


KOOL-TV 


KWWL-TV 


-SCANNER 


and  slide 


The  advanced  method  of  film,  opaque  or  slide  pickup— ready  now!— ready  for  you 
to  use  in  your  television  broadcasting  operations  today! 

The  Du  Mont  Multi-Scanner  offers  a  far  more  simple,  more  reliable  and  better  method  of  electronic 
reproduction  than  ever  available  before.  Film  reproduction  assumes  studio  pickup  quality  with  all 
the  original  gray  tones  and  elimination  of  edge  flare  inherent  in  other  film  pickup  systems.  The 
same  true  pickup  is  attained  when  the  Multi-Scanner  is  used  on  slides  or  opaques. 

Performance  is  only  one  of  the  many  outstanding  advantages  of  the  Multi-Scanner.  Simplicity 
of  operation  is  such  that  the  system  is  practically  automatic.  Thread  the  film  in  place,  try  it 
out  if  you  wish,  reverse  the  mechanism  and  you're  ready  to  put  the  system  in 
operation  from  a  remote  control  panel. 

Truly,  the  Ou  Mont  Multi-Scanner  has  no  equal 
—it  is  the  modern  pickup  system  —ready  for  you  today. 


OPERATION:  No  shading  adjustments 
necessary.  Picture  free  from  edge  flare 
and  shading.  Completely  automatic 
operation  from  a  remote  panel. 

DEPENDABILITY:  Simple  mechanism 
carries  film  at  continuous,  smooth  rate 
of  travel.  No  tearing,  wearing  stop  and 
go  action. 

PERFORMANCE:  Gamma-corrected 
signals  from  Multi-Scanner  brings  out 
all  gray  tones  of  film,  opaque  or  slides. 

VERSATILITY:  Reversing  feature  per- 
mits "dry  runs"  by  operator  immedi- 
ately before  going  on  air,  without 
necessity  of  complete  rewinding  of  film. 

SHRINKAGE  COMPENSATOR:  Film 
shrinkage  compensator  permits  com- 
plete control  of  allowances  for  shrink- 
age. Pictures  frame  right  with  the 
Multi-Scanner,  whether  new  or  old  film. 

COLOR:  The  Multi-Scanner  is  the  only 
film  system  presently  available  that 
may  be  easily  and  quickly  converted 
to  color  pickup. 


cfaftGhff 


roduction  of  Multi-Scanner 
going  ahead  at  full  speed 
ever-increasing  orders  for  this  system  of 
tomorrow,  today. 


I  du  Mont 
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TV-ON-AIR  TOTAL  GOES  TO  360  TODAY 


WPIX  (TV)  &  Tennis 

WPIX  (TV)  New  York  is  holding  dis- 
cussions with  the  Tennis  Players  League, 
an  organization  set  up  to  promote  in- 
terest in  tennis,  to  present  a  tennis 
tournament  on  television.  Though  de- 
tails have  not  been  completed,  the  sta- 
tion is  reported  willing  to  carry  the  ten- 
nis competition  on  a  trial  six-week  basis, 
starting  in  April,  with  the  telecast  start- 
ing at  9  p.m.  on  a  weekday.  If  success- 
ful, the  tv  tennis  tournament  would  be 
made  available  for  commercial  sponsor- 
ship. 


Three  outlets  begin  commer- 
cial programming:  WRTV  (TV) 
Asbury  Park,  WNEM-TV  Bay 
City  and  WMGT  (TV)  Adams. 

OPERATING  tv  stations  will  total  360  today 
(Monday)  with  two  stations  beginning  regular 
programming  over  the  weekend  and  one  more 
slated  to  start  today.  WRTV  (TV)  Asbury 
Park,  N.  J.  (ch.  58),  started  last  Friday; 
WNEM-TV  Bay  City,  Mich.  (ch.  5),  was  sched- 
uled to  begin  yesterday  (Sunday),  and  WMGT 
(TV)  Adams,  Mass.  (ch.  74),  was  slated  to  be- 
gin today. 

WRTV  will  compete  in  its  market  with  New 
York  City  stations  by  emphasizing  local  news, 
local  programming  and  first-run  films.  The 
station  is  directed  by  Walter  Reade  Jr.,  presi- 
dent, and  Harold  C.  Burke,  vice  president  in 
charge  of  operations. 

Covering  the  Bay  City-Saginaw  area,  WNEM- 
TV  is  affiliated  with  NBC-TV  and  DuMont  and 
represented  by  Headley-Reed. 

WNAM-TV  Neenah,  Wis.  (ch.  42),  repre- 
sented by  George  Clark,  is  slated  to  begin  com- 
mercial operation  Wednesday.  This  will  be  the 
eighth  station  to  begin  programming  this  year: 
five  have  been  uhf. 

Robert  L.  Sabin,  manager,  WKNY-TV  Kings- 
ton, N.  Y.  (ch.  66),  reported  the  station  will 
commence  operation  in  March.  Its  rate  card  is 
ready  for  distribution. 

First  station  for  Savannah,  Ga.,  WTOC-TV 
(ch.  11),  expects  to  be  on  the  air  in  February 
affiliated  with  CBS-TV,  it  was  reported. 

WMSL-TV  Decatur,  Ala.  (ch.  23),  is  plan- 
ning a  May  1  debut.  This  station  will  serve  a 
300,000  population,  Frank  Whisenant,  presi- 
dent, said. 

Florence,  S.  C,  will  get  its  first  home  station 
next  September  when  WPDV  (TV)  (ch.  8)  be- 
gins operation,  according  to  Charles  H.  Crutch- 
field,  executive  vice  president,  Jefferson  Stand- 
ard Broadcasting  Co.,  licensee.  It  will  be  a 
basic  affiliate  of  CBS-TV  and  expects  to  cover 
13  South  Carolina  and  four  North  Carolina 
counties. 

Third  operating  educational  station,  WKAR- 
TV  East  Lansing,  Mich.  (ch.  60),  has  received 
clear  reception  reports  from  localities  as  far 
away  as  Port  Huron  and  Windsor,  Canada.  The 
station  held  its  dedicatory  program  Jan.  15. 

The  following  stations  have  reported  they 
will  be  on  the  air  by  Feb.  1: 

KQED  (TV)  Berkeley,  Calif,  (ch.  9),  edu- 
cational; WINK  (TV)  Fort  Myers,  Fla.  (ch. 


11);  WRDW-TV  Augusta,  Ga.  (12);  WEOK- 
TV  Poughkeepsie,  N.  Y.  (ch.  21);  KCEB  (TV) 
Tulsa,  Okla.  (ch.  23);  KPIC  (TV)  Salem,  Ore. 
(ch.  24);  WACA-TV  Camden,  S.  C.  (ch.  15); 
WSCV  (TV)  Spartanburg,  S.  C.  (ch.  17); 
KRGV-TV  Weslaco,  Tex.  (ch.  5);  WNAM-TV 
Neenah,  Wis.  (ch.  42);  KFBC-TV  Cheyenne, 
Wyo.  (ch.  5). 

(For  detailed  listing  see  Telestatus  page 
109.) 

Nashville  Outlets 
Study  Log  Plans 

Nashville  radio,  tv  stations 
make  joint  refusal  to  pay 
'service  charge'  to  news- 
papers  for  carrying  program 
logs  dropped  earlier  this 
month,  while  an  all-station 
committee  investigates  ways 
to  meet  the  problem. 

NASHVILLE  radio  and  tv  stations  are  study- 
ing a  score  of  proposals  to  provide  the  city 
with  program  logs,  following  discontinuation 
of  the  logs  by  the  Nashville  Banner  and  Tennes- 
sean. 

F.  C.  Sowell,  WLAC,  head  of  the  all-station 
committee  named  to  investigate  ways  of  meet- 
ing the  problem,  said  many  proposals  have 
been  submitted  by  business  firms,  organiza- 
tions and  individuals. 

Retail  outlets  have  volunteered  to  distribute 
logs  free.  Last  week  they  aided  in  circulating 
20,000  copies  of  the  Nashville  Record,  a  small 
paper  devoted  to  news  of  local  business  firms, 
which  carried  program  listings.  Plans  were 
under  way  to  run  off  more  copies. 

Last  summer  the  two  Oklahoma  City  news- 
papers, Oklahoman  and  Times,  discontinued 
logs  except  on  a  paid  basis  [B*T,  Aug.  31, 
1953]. 

Announcement  of  the  new  policy  was  made 
Jan.  5  by  the  newspapers,  which  are  levying 
a  "service  charge"  of  roughly  a  third  of  their 
national  rates. 

The  stations  notified  the  newspapers  Jan. 
12  they  had  unanimously  rejected  the  pro- 
posal. Stations  included  WKDA,  WLAC, 
WMAK,  WNAH,  WSM,  WSM-TV,  WS1X, 
WSIX-TV  and  WSOK.  They  quickly  elected 
Mr.  Sowell  as  spokesman.  Mr.  Sowell  at  that 


time  said,  "All  Nashville  stations  objected  i 
principle  to  paying  for  listings  in  the  new 
papers  in  the  belief  that  such  publication 
a  very  valid  and  justifiable  public  service." 

In  a  joint  statement  last  Tuesday  the  sti 
tions,  referring  to  a  newspaper  claim  th; 
paid  listings  are  the  practice  in  other  citie; 
said  it  may  be  true  in  a  few  cities,  but  adde| 
that  a  telephone  survey  in  14  areas  in  th] 
South  and  Southwest  reveals  newspapers  i 
all  these  cities  publish  program  schedule1 
without  charge  as  a  public  service.  Thes 
are  Memphis,  Birmingham,  Atlanta,  Louis 
ville,  New  Orleans,  Cincinnati,  St.  Louis 
Dallas,  Norfolk,  Richmond,  Fort  Worth 
Houston,  Charlotte  and  Kansas  City,  Mo. 

In  a  statement  in  the  Jan.  17  Tennessean 
Publisher  Silliman  Evans  tried  to  put  station 
on  the  defensive,  claiming  it  is  "the  publij 
duty  of  the  broadcaster"  to  buy  space  in  thi 
paper. 

Mr.  Evans,  noting  the  "heavy  cost"  o 
printing  logs,  said  broadcasters  "have  beei 
given  an  opportunity  at  extremely  reasonabh 
cost  to  them — far  below  our  cost — to  share  th( 
expenses  to  which  we  have  to  go  to  continui 
these  logs.  Broadcasters  in  other  metropolitai 
areas  have  cooperated  in  sharing  these  costs.' 

He  added:  "Broadcasting  is  a  large  and  verj 
highly  remunerative  business.  Except  fo'i 
occasional  public  programs,  all  of  the  pro 
grams  are  paid  for  by  the  sponsors  at  a  largj 
profit  to  the  broadcaster." 

The  Banner's  Jan.  17  issue  said  the  publi 
cation  believes  "the  responsibility  for  provid- 
ing this  information  .  .  .  belongs  to  the  radic 
and  television  stations  and  not  to  this  news- 
paper." 


WGLV(TV)  Cites  Commercials 
As  Meeting  Vhf  Competition 

OFFICIALS  of  WGLV  (TV)  Easton.  Pa., 
have  cited  that  ch.  57  station's  record  in 
its  first  six  months  as  evidence  that  a  uhf 
outlet  can  compete  with  vhf  stations  and  come 
out  well  commercially. 

WGLV,  they  said,  competes  in  its  basic  area 
with  10  vhf  outlets.  When  it  started  regular 
operations  last  Aug.  14,  there  were  about 
76,000  tv  homes  in  its  primary  area  and  about 
3,000  of  these  had  converted  to  uhf,  they  de- 
clared. Today's  estimate:  70,000  sets  con- 
verted to  uhf  out  of  an  approximate  100.000. 

The  station  entered  its  second  six  months 
carrying  "almost  all  the  commercial  programs 
from  DuMont  and  ABC-TV  —  30  programs 
sponsored  by  33  different  sponsors,  and  more 
expected  to  come  in." 

Station  is  owned  by  the  Easton  Dai!"  Ex- 
press, which  also  owns  WEEX  (FM).  J.  L. 
Stackhouse  is  president  and  Richard  W.  Hub- 
bell  is  assistant  to  the  president  in  charge  of 
tv  and  radio. 


NEW  HOME  of  WSLI-TV  Jackson,  Miss.,  is  shown  in  this  architect's  drawing.  The 
ABC-TV  affiliate  is  scheduled  to  begin  operation  March  31  on  vhf  ch.  12  with  214 
kw  visual,  and  antenna  700  ft.  above  average  terrain.  WSLI-TV  is  represented  by 
Weed  Tv  and  is  GE-equipped. 


Page  66    •     January  25,  1954 


Broadcasting    •  Telecasting 


'ROUND  THE  CLOCK 

NEWS 

with 

DON  O'CONNOR 


A 


His 

ilk 
ici 

he  s1 
n  iti 


FIRST  digging  for  construction  of  WEAT  West  Palm  Beach,  Fla.,  which  will  be  on  850 
kc  with  1  kw  and  will  be  an  NBC  affiliate,  is  attended  by  (I  to  r):  Lake  Lytal,  chairman, 
Palm  Beach  County  Commission;  James  L.  Waugh,  president,  Palm  Beach  County  Re- 
sources Development  Board;  J.  R.  Meachem,  WEAT  owner;  Elmer  Hedrick,  president, 
Coastal  Properties  Corp.;  Clifford  H.  Glick,  WEAT  sales  manager,  and  Charles  G. 
Hays,  manager,  local  Chamber  of  Commerce.  Completion  of  three  255-foot  towers 
land  transmitter  is  expected  early  this  year. 


biei 


brsonnel-Shy  WTVP  (TV) 
ses  Audio  for  Benefit 

frVP  (TV)  Decatur,  111.,  uhf  station,  raised 
er  $2,600  for  the  polio  drive  within  an  hour 
ednesday  despite  the  fact  that  it  was  pro- 
amming  via  audio  only,  according  to  William 
Shellabarger,  president.  The  station  was 
I  the  air  until  11  p.m.  because  of  the  resig- 
tion  of  three  key  executives  for  policy  rea- 
ns,  with  programming  and  engineering  staffs 
it  reporting  for  duty,  he  said. 
Talent  for  the  polio  program  was  provided 
'  the  Gene  Autry  troupe,  which  performed 
Decatur  Wednesday. 

In  a  policy  dispute,  the  three  executives  sub- 
itted  an  ultimatum  at  10  a.m.  They  were, 
cording  to  Mr.  Shellabarger,  Harold  G.  Cow- 
11,  general  manager;  Paul  K.  Taff,  program 
rector,  and  James  C.  Wulliman,  chief  en- 
neer. 

Mr.  Cowgill  told  B»T  he  called  a  staff  meet- 
g  Wednesday  to  appraise  program,  financial 
id  station  management  policies.  When  "ir- 
concilable  differences  arose  regarding  pro- 
yam  policies  and  budgeting,  Mr.  Shellabarger 
smanded  that  the  three  of  us  resign  im- 
lediately,"  Mr.  Cowgill  said.  A  United  Press 
ory  stated  that  many  of  the  staff  members 
ent  out  with  the  trio,  leaving  15  of  the  38 
mployes  still  at  work. 


York  Giants  games  on  WMCA  New  York. 
Chesterfields  also  will  sponsor  a  quarter-hour 
summary  of  sports  news  before  and  after  each 
game. 

All  home  games  of  the  Hollywood  Stars  and 
the  Los  Angeles  Angels  will  be  televised  ex- 
clusively this  year  by  KHJ-TV  Hollywood, 
starting  April  6. 

Senators'  Plans 

Washington  Senators  baseball  team,  Amer- 
ican League,  will  telecast  53  games  this  sea- 
son, 29  of  them  road  games,  according  to  Cal- 
vin Griffith,  club  vice  president.  National 
Brewing  Co.  again  will  sponsor  the  Washington 
games  on  radio  and  tv  as  well  as  the  Baltimore 
Orioles  on  both  media  in  that  city  [B«T,  Jan.  4], 

The  list  of  Senators  road  telecasts  may  be 
expanded,  according  to  Mr.  Griffith,  who  is 
aiming  toward  a  strict  policy  of  road  game 
only  telecasts. . 


fcadio-Tv  Plans  Made 
By  Five  Baseball  Clubs 

FOUR  major  league  teams  and  one  West 
poast  minor  league  club  have  announced 
jiroadcast  plans  for  the  coming  baseball  season. 

The  Detroit  Tigers  said  35  games  will  be 
elevised  during  the  1954  campaign,  seven  on 
he  road.  Radio  broadcasts  of  Tiger  games  will 
>e  carried  throughout  Michigan. 

Regional  radio  coverage  of  the  Milwaukee 
iraves  has  been  set  under  sponsorship  by 
vliller  Brewing  Co.  Liggett  &  Myers  Tobacco 
^o.  (Chesterfield  cigarettes)  will  sponsor  New 


Kaufman  to  XETV  (TV) 
As  General  Manager 

JULIAN  KAUFMAN,  assistant  manager  for 
television  of  KPHO-TV  Phoenix,  effective  Jan. 
22  became  general  manager  of  XETV  (TV) 
Tijuana,  across  from  San  Diego  The  station, 
operating  on  vhf  ch.  6,  is  owned  jointly  by 
Emilio  Azcarraga,  Mexican  broadcaster  and 
industrialist,  and  George  Rivera. 

Mr.  Kaufman  succeeds  Al  Flanagan,  who 
recently  resigned  to  become  general  manager 
of  KCOP-TV  Los  Angeles  (formerly  KLAC- 
TV)  under  the  new  Copley  Press  ownership. 


Don  Carney  Dies  at  68 

FUNERAL  SERVICES  for  Don  Carney,  68, 
known  as  "Uncle  Don"  on  children's  radio  pro- 
grams on  WOR  New  York  and  MBS  from 
1928-47,  were  held  in  Miami  Beach  Jan.  17. 
Mr.  Carney  died  at  his  home  in  Miami  Jan.  14. 
In  recent  years  he  had  conducted  a  weekly 
children's  show  on  WKAT  Miami  Beach. 
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WOR-TV  'Multiple  Impact' 
To  Use  3  Live  'Repeats7 

Low-cost,  flexible  sponsorships 
or  participations  announced 
for  three  live  week-day  shows 
using  a  minimum  of  actors 
under  the  station's  'Multiple 
Impact  Plan.' 

FORMULA  of  repeating  a  live  tv  program 
throughout  the  week,  with  consequent  savings 
in  rehearsal  time  and  other  production  costs, 
is  the  basis  of  a  new  "Multiple  Impact  Plan" 
WOR-TV  New  York  will  put  into  effect  Feb.  1. 

Gordon  Gray,  General  Teleradio  vice  presi- 
dent in  charge  of  WOR-AM-TV,  said  in  an- 
nouncing the  plan:  "We've  cut  costs  to  give 
viewers  and  sponsors  highly  entertaining  pro- 
grams. 

"For  more  flexibility  sponsors  may  buy,  under 
the  Multiple  Impact  Plan,  the  program  itself 
or  on  a  participating  basis,"  Mr.  Gray  said. 
Advertisers  can  buy  full  sponsorship  of  one  or 
all  of  a  program's  telecasts  each  week  or  as  few 
as  five  participations  in  two  weeks — Monday- 
Wednesday-Friday  one  week  and  Tuesday- 
Thursday  the  other. 

The  MIP  centers  on  three  dramatic  programs 
Monday  through  Friday:  Spotlight  (7:30-8:30 
p.m.),  featuring  adaptations  of  noted  stories; 
Tales  of  the  Unknown  (7-7:30  p.m.),  science 
fiction  series,  and  High  Tension  (8:30-55  p.m.). 
Audience  building  contests  will  be  launched. 
Three  actors  will  be  used  in  Spotlight  and  one 
actor  and  a  narrator  in  the  other  two. 

Also  to  be  offered  under  MIP  are  Miss  Nemo, 
weather  news  show,  6:45-6:50  p.m.  each  week- 
day, with  a  viewer  contest  to  select  "Miss  Nemo" 
from  a  variety  of  girls;  Sports  With  Jack 
O'Reilly,  6:50-6:55  p.m.,  and  Man  From  Times 
Square,  interview-variety  show,  11-11:30  p.m. 

WOR-TV  currently  is  increasing  its  late  af- 
ternoon children's  program  block  with  Cartoons 
for  Children,  4:35-5  p.m.  A  series  of  westerns 
also  will  be  started  in  the  6-6:45  p.m.  period. 


KMO-AM-TV  Brings 
$500,000  in  Sale 

PURCHASE  of  KMO-AM-TV  Tacoma  from 
Carl  E.  Haymond  by  Miss  Jessica  Longston  and 
associates  for  $500,000  "was  announced  last 
week,  subject  to  FCC  approval. 

Associated  with  Miss  Longston  are  Miss  C. 
V.  Zaser  and  Robert  E.  Pollock.  Mr.  Pollock 
is  manager  of  KAYO  Seattle  (formerly  KRSC), 
owned  by  the  Longston  group.  The  same  group, 
plus  Mrs.  A.  T.  Brownlow,  own  KPUG  Belling- 
ham,  KSEM  Moses  Lake,  both  Washington, 
and  KBIO  Burley,  Idaho. 

They  hope  to  make  KMO-TV  a  Tacoma- 
Seattle  station,  Miss  Longston  said.  "We  have 
a  good  signal  in  Seattle  and  hope  to  make  it 
even  more  a  Tacoma-Seattle  tv  station,"  she 
said.  KMO-TV  is  on  vhf  ch.  13  with  95.5  kw. 
It  is  affiliated  with  NBC  and  is  represented  by 
The  Branham  Co.  It  began  in  August  1953. 

Contract  calls  for  $25,000  payment  on  con- 
summation, plus  $40,000  a  year  for  eight  years. 
New  owners  also  take  over  $150,000  bill  due 
RCA  for  equipment. 

Mr.  Pollock  will  manage  the  Tacoma  prop- 
erties. Jerry  Geehan,  present  KMO-AM-TV 
manager,  will  be  retained  as  manager  of  KMO, 
and  Ted  Bell,  assistant  manager  of  KAYO,  will 
be  assistant  manager  of  the  tv  station,  Miss 
Longston  announced.  Succeeding  Mr.  Pollock 
as  KAYO  manager  will  be  Rod  McArdle,  pres- 


ent KAYO  commercial  manager,  she  said. 

KMO  began  in  1926.  It  is  on  1360  kc  with 
5  kw. 

The  Longston  group  bought  the  Seattle 
station  last  year  for  $229,500.  It  is  on  1150 
kc  with  1  kw.  Seattle  is  25  miles  from  Tacoma. 


PURCHASERS  of  KATL  Houston,  Tex. 
[B»T,  Jan.  18]  are  Jules  J.  Paglin  (I)  and 
Stanley  W.  Ray  Jr.  When  the  sale  is  ap- 
proved by  FCC,  the  pair  will  own  four 
stations;  they  already  own  WBOK  New 
Orleans,  WXOK  Baton  Rouge,  and  KAOK 
Lake  Charles,  all  Louisiana.  Mr.  Ray 
plans  to  move  to  Houston  to  manage  the 
5  kw  station  on  1590  kc. 


WAGE  Sold  to  Meredith 
By  Revoir  for  $200,000 

SALE  of  WAGE  Syracuse,  N.  Y.,  by  Frank  G. 
Revoir  and  associates  for  $200,000  cash  to 
Meredith  Pub  Co.,  parent  firm  operating  vhf 
ch.  8  WHEN  (TV)  Syracuse,  was  announced 
last  Monday.  Formal  application  for  FCC  ap- 
proval was  to  be  filed  with  the  Commission 
late  last  week. 

Meredith's  purchase  of  KCMO-AM-TV 
Kansas  City  last  fall  for  $2  million  from  co- 
owners  Lester  E.  Cox  and  Tom  L.  Evans  al- 
ready has  been  approved  by  FCC  [B»T,  Nov. 
16,  1953].  Meredith  publishes  Better  Homes  & 
Gardens  and  Successful  Farming  and  also  op- 
erates WOW-AM-TV  Omaha  and  KPHO-AM- 
TV  Phoenix.  The  firm  acquired  the  Omaha 
stations  for  $2.5  million  in  1951  from  Francis 
P.  Matthews  and  associates  and  the  Phoenix 
stations  for  $1.5  million  in  1952  from  John  C. 
Mullens. 

Meredith  plans  to  operate  WAGE  in  con- 
junction with  WHEN  (TV),  with  call  letters 
expected  to  be  changed  to  WHEN-AM-TV,  it 
was  stated.  A  new  subsidiary  firm,  Meredith 
Syracuse  Radio  Corp.,  will  be  formed  to  take 
over  WAGE.  It  is  a  subsidiary  of  Meredith 
Engineering  Corp.,  in  turn  a  subsidiary  of 
Meredith  Pub.  Co. 

Mr.  Revoir,  president  and  principal  owner 
of  WAGE  Inc.,  present  licensee,  founded  the 
station  in  1941.  It  is  an  ABC  outlet,  assigned 
5  kw  day,  1  kw  night-directional  on  620  kc. 

WHEN  (TV)  was  founded  by  Meredith  in 
1948.  It  is  an  ABC,  CBS  and  DuMont  affiliate. 

WAGE  in  early  1949  returned  to  FCC  for 
cancellation  a  pre-freeze  construction  permit 
for  vhf  ch.  10  at  Syracuse.  WAGE  decided  not 
to  go  into  television  at  that  time  because  of  eco- 
nomic and  technological  uncertainties. 


MOBILE,  ALA.,  TAXE! 
RADIO,  TV  OUTLETS! 

NEW  business  tax  on  radio  and  television  a 
tions  was  quietly  slipped  into  the  city  laws 
Mobile,  Ala.,  last  December,  with  stations  i 
ceiving  bills  a  few  days  ago  calling  for  p 
ment  of  a  $200  annual  license  fee. 

WKRG  there  has  protested  imposition 
the  levy,  retaining  counsel  to  fight  it,  accord- 
to  Frank  Conwell,  general  manager.  Otl! 
stations  have  not  indicated  their  course  \ 
action  but  it  is  believed  they  will  either  p 
test  or  simply  ignore  the  tax. 

Because  of  the  doubtful  legality  of  this  t) 
of  tax  on  radio  and  tv  stations,  the  Mobile  <j 
council  added  a  paragraph  explaining  tl 
it  did  not  apply  to  the  portion  of  a  statid 
business  that  may  be  in  interstate  or  fore; 
commerce,  or  to  business  done  with  the  U. 
Government. 

City  taxes  of  this  type  were  originally  f 
tered  several  years  ago  by  the  National  In! 
tute  of  Law  Enforcement  Officers,  with  Lit 
Rock,  Ark.,  one  of  the  first  to  pass  such  a  1 
law.  The  Little  Rock  license  tax  of  $250  \| 
upheld  by  the  state  court  and  the  U.  S.  Suprei 
Court  dismissed  an  appeal  in  1949. 

An  Albuquerque,  N.  M.,  2%  tax  on  gn 
receipts  of  stations  went  through  a  series 
suits  and  while  the  tax  was  upheld,  in  effe 
on  local  business  it  has  not  been  collected. 

A  gross  income  tax  in  Hawaii  has  be 
fought  by  NARTB  but  upheld  in  the  territor 
court.  It  has  not  been  ruled  on  by  an  appell; 
court. 


Inland  Radio  Announces 
New  Executive  Changes 

EXECUTIVE  changes  brought  about  by  t 
death  of  Lee  W.  Jacobs,  president  of  Inla 
Radio  Inc.,  which  operates  KBKR  Baker,  KSF 
Ontario  and  KLBM  LaGrande,  all  in  easte 
Oregon,  were  announced  last  week. 

At  a  special  board  meeting  Jan.  11  in  t 
executive  offices  at  Baker,  Gordon  L.  Cap] 
general  manager  of  KSRV  and  vice  preside 
of  the  firm,  was  named  president.  He  also  w 
retain  his  managership  of  KSRV. 

Mrs.  Lee  W.  Jacobs  of  Baker  was  named 
director  and  vice  president  and  Mrs.  Marsh; 

E.  Cornett  remains  in  her  post  as  secretai 
treasurer. 

Mr.  Capps  said  Charles  E.  Harland,  Inlai 
technical  director,  has  been  named  assista 
manager  of  KSRV.    Appointment  of  Kenne 

F.  Holden  as  assistant  manager  of  KBKR  w 
announced  by  Kenneth  B.  Lockwood,  stati< 
general  manager.  Kenneth  Lillard  continu 
as  general  manager  of  KLBM. 

WOR-TV  to  De-Ice  Tower 
In  New  Jersey,  Says  Gray 

DE-ICING  equipment  will  be  installed  ( 
WOR-TV  New  York's  810-foot  tv  tower 
North  Bergen,  N.  J.,  Gordon  Gray,  Gener 
Teleradio  vice  president  in  charge  of  WOl 
AM-TV,  has  announced  in  answer  to  coe 
plaints  from  residents  that  icicles  formed  c 
the  tower  during  the  winter  have  dropped  at 
hit  pedestrians. 

WOR-TV  since  December  has  been  tran 
mitting  from  the  Empire  State  Bldg.,  and  hi 
offered  use  of  the  North  Bergen  tower  to  edi 
cational  groups  [At  Deadline,  Jan.  11].  M 
Gray  said  the  state  educational  departments  < 
both  New  York  and  New  Jersey  tentative! 
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Iavidson  to  head 
tam-wnbk  sales 
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accepted  the  WOR-TV  offer  and  are 
ining  a  meeting  to  devise  an  operational 
ern  for  use  of  broadcast  time  among  edu- 
|  Dnal  institutions.  General  Teleradio  will 
in  the  tower  and  transmitter  facilities  in 
th  Bergen  for  emergency  use,  Mr.  Gray 

fie  noted  that  continued  retention  of  the 
fiities  by  WOR-TV  will  assure  North  Bergen 
Hudson  County  more  taxation  revenue. 


LLIAM  N.  DAVIDSON,  national  manager 
NBC  Radio  Spot  Sales  since  August  1952, 
lit  week  was  promoted  to  assistant  general 
mager  and  director  of  radio  and  television 
es    for    WTAM-AM-FM,    WNBK  (TV), 
feC-owned  stations  in  Cleveland. 
[Lloyd  E.  Yoder,  general  manager  of  the 
lieveland   stations,   announced   the  appoint- 
I   ;nt  on  Thursday  and  said  it  was  effective 
mediately.     Mr.    Davidson's  appointment 
me  on  the  heels  of  the  resignations  of  Wil- 
m  P.  Dix  Jr.  and  Charles  Philips  as  sales 
janagers  of  WTAM  and  WNBK,  respectively, 
take  similar  posts  with  WOR  and  WOR-TV 
Jew  York  [B*T,  Jan.  18]. 


$  I. 


NBC  O&Os  Plan 
kll-Nighr  Programs 


OUR  of  NBC's  five  owned  radio  stations — all 
owned  clear-channel  outlets — are  slated  to 
engaged  in  all-night  programming  by  Feb. 
programming  individually  and  in  each  case 
atering  to  the  tastes  of  the  local  audience. 
Under  the  sales  plan,  one-minute  spots  will 
e  offered,  half  of  them  for  local  sale  and  half 
3r  national  spot  advertisers,  but  the  latter  will 
e  required  to  buy  all  four  stations.  These  are 
KSf |VNBC  New  York,  WTAM  Cleveland,  WMAQ 
hicago,  and  KNBC  San  Francisco. 
Explaining  the  plan,  Charles  R.  Denny, 
■JBC  vice  president  in  charge  of  the  owned  and 
perated  stations  division,  said  the  all-night 
irogramming  will  be  provided  not  only  as  a 
urther  service  to  the  communities  in  which 
he  stations  are  located,  but  also  "for  the 
•enefit  of  the  vast  areas  reached  by  their  night- 
ime  skywave  signals."  At  night,  he  said,  the 
tations  "provide  a  signal  to  a  greater  part  of 
he  U.  S." 

He  described  the  sales  plan  as  a  "unique" 
j>ne  "whereby  a  national  advertiser  can  pur- 
chase one  or  more  announcements  every  hour 
throughout  the  night  every  night  on  all  four 
itations.'' 

WRC  Washington  is  not  involved  in  plan. 


Terry  in  Denver  Hospital 

HUGH  TERRY,  president  and  general  man- 
ager of  KLZ-AM-TV  Denver,  is  in  General 
Rose  Memorial  Hospital  there,  recuperating 
from  a  slight  heart  seizure.  He  is  45. 


A  Good  Reason 

WATV  (TV)  Newark,  N.  J.,  is  adding 
another  hour  to  its  weekday  schedule, 
made  necessary,  station  spokesman  said, 
"by  pressure  of  advertisers  since  our 
transmitter  was  moved  to  the  Empire 
State  Bldg.  in  New  York."  WATV  (TV) 
now  goes  on  the  air  at  noon  instead  of 
1  p.m.,  Monday  through  Friday. 
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KPTV  (TV)  to  Build 
New  500-ft.  Tower 

NEW  500-foot  tv  tower  to  be  constructed  by 
KPTV  (TV)  Portland,  Ore.,  will  eliminate  com- 
pletely three  of  the  current  close-in  shadow 
areas  in  that  locality  and  bring  60%  improve- 
ment in  remaining  shadow  areas,  the  station 
has  announced. 

The  statement  was  made  at  the  same  time 
the  uhf  ch.  27  outlet  announced  the  city  council 
has  approved  KPTV's  application  to  construct 
the  antenna  on  Council  Crest  and  extended  to 
20  years  the  station's  permit  to  maintain  broad- 
cast facilities  on  Council  Crest. 

The  new  tower,  to  be  290  feet  higher  than 
the  existing  one,  will  be  the  one  currently  used 
by  WXEL  (TV)  Cleveland.    It  will  be  dis- 


mantled and  shipped,  with  KPTV's  target  date 
for  operating  from  the  higher  tower  set  ap- 
proximately three  months  away.  The  present 
210-foot  tower  will  then  be  used  by  the  city 
at  no  cost  for  an  expanded  civil  defense  pro- 
gram, KPTV  said. 


WDAK-TV  Adds  Duties 

JACK  RATHBUN,  director  of  operations  and 
film  buyer  at  WDAK-TV  Columbus,  Ga., 
also  has  been  put  in  charge  of  programming, 
station  has  announced.  Johnny  Hugenberg, 
traffic  director,  has  had  production  chief's 
duties  added,  and  Jack  Poole,  former  camera- 
man, has  been  named  technical  director.  New 
film  department  director  at  WDAK-TV  is 
Ronnie  Otwell. 


WKLO-TV 

LOUISVILLE 


Announces  the 
appointment  of 


VENARD.  INC 


AS  EXCLUSIVE 


NATIONAL  REPRESENTATIVES 


WKLO-TV 

CHANNEL  21 

LOUISVILLE 

Joe  Eaton,  President-General  Manager 
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WABC-TV  to  Award  $75#000 
In  'Lucky  Seven'  Contest 

A  TELEVISION  contest  described  as  the 
"biggest"  ever  staged  in  New  York  was  set  by 
WABC-TV  last  week,  with  prizes  totaling 
$75,000  in  cash  and  total  cost  of  the  contest 
placed  at  almost  $300,000. 

Titled  "Lucky  Seven"  after  the  station's 
ch.  7  assignment,  the  contest  starts  Feb.  1  and 
covers  the  five-week  period  to  March  7.  It 
will  stress  to  viewers  the  station's  increased 
programming,  new  star  talent,  and  technical 
facilities.  A  total  of  1,717  prizes  from  $10 
to  $10,000  will  be  awarded — 1,106  to  winners 
of  write-in  phases  of  the  competition  and  611 
to  winners  found  by  telephone  calls.  The  con- 
test will  be  packaged  by  the  production  firm  of 
Masterson,  Reddy  &  Nelson — and  major  prize- 
winners will  be  announced  by  lohn  Nelson 
of  that  company  in  special  "Lucky  Seven" 
telecasts  each  day  or  night  during  the  contest. 


KGUL-TV  Plans  Houston  Site 

KGUL-TV  Galveston,  Tex.,  has  announced 
plans  to  open  a  second  studio  in  the  new 
Prudential  Life  Insurance  Building  in  Houston. 
The  new  studio,  which  the  station  hopes  will 
be  in  operation  by  early  April,  will  be  located 
on  the  19th  floor  of  the  modern  office  building 
and  will  be  equipped  to  broadcast  simultane- 
ously with  the  main  studio  in  Galveston. 


WCAU-TV  Buys  New  Site 

PURCHASE  of  a  30-acre  tract  for  a  new 
transmitter  of  WCAU-TV  Philadelphia  has 
been  announced  by  Bob  Pryor,  vice  presi- 
dent in  charge  of  promotion  and  public  re- 
lations, WCAU  Inc.  Construction  has  started 
at  the  new  site  in  the  Roxborough  section  of 
the  city  and  it  is  expected  that  the  tower  will 
be  completed  by  early  summer. 


Representative  Shorts 

WCBM  Baltimore  has  named  Venard  Inc.  as 
exclusive  national  representative  effective  Jan. 
15.  The  station  operates  with  5  kw  night  10 
kw  day  on  680  kc. 

WJJD  Chicago  appoints  Radio  Representatives 
Inc.  as  national  sales  representative. 

Stars  National  Inc.,  N.  Y.  station  representative 
firm,  names  Maurice  A.  Kimball  Co.  Inc.,  L.  A. 
and  S.  F.  magazine  advertising  sales  firm,  to 
represent  N.  Y.  firm's  list  of  eastern  and  south- 
eastern stations  in  11  western  states. 

WTVU  (TV)  Scranton,  Pa.,  appoints  Everett- 
McKinney  Inc.,  N.  Y.,  as  national  representa- 
tive. 

KDRO-AM-TV  Sedalia,  Mo.,  names  John  E. 
Pearson  Inc.,  N.  Y.,  as  national  representative, 
effective  immediately. 


Blatz  First  in  Line 

WTMJ-TV  Milwaukee  has  a  standing 
order  from  Blatz  Brewing  Co.,  that  city, 
for  sponsor  rights  to  the  first  local  live 
color  program  it  puts  on  the  air,  the 
Milwaukee  Journal  station  has  reported. 
Blatz  and  WTMJ-TV  cooperated  last 
year  on  a  special  project  involving  a  tele- 
cast of  art  pieces  in  that  city.  The  ad- 
vertiser was  so  satisfied  with  that  ar- 
rangement it  plans  to  move  into  local 
color  tv  at  the  earliest  opportunity,  the 
station  reported. 


MILESTONES 


►  WWL  New  Orleans  held  a  birthday  cele- 
bration marking  15  years  of  sponsorship  of 
Esso  Reporter  on  the  station.  Before  the  cake 
was  cut  WWL  General  Manager  W.  H.  Sum- 
merville  presented  a  15-year  plaque  to  Cass 
Wilbourne,  Esso  advertising  manager  in  New 
Orleans. 

►  THE  OLDEST  continuously  sponsored  pro- 
gram on  WMAQ  Chicago — the  early  morning 
Your  Neighbor  Show,  with  June  Marlowe — 
has  begun  its  19th  year.  The  program  has  been 
sponsored  since  its  inception  by  Wieboldt  Stores 
of  Chicago  and  emceed  by  Miss  Marlowe  (who 
is  really  Myrtle  Green  of  Wieboldt's)  for  13 
years. 

►  BERNIE  FOX,  sales-service  manager  of 
KMOX  St.  Louis,  has  been  awarded  a  pin  in 
recognition  of  his  20  years  of  service  with  the 
station.  Eugene  B.  Wilkey,  KMOX  general 
manager,  made  the  presentation  at  a  company 
award  dinner. 

►£sjo  Reporter  has  observed  its  18th  anniver- 
sary of  broadcasting  over  WRC  Washington. 

►WOW  Omaha,  Neb.  has  honored  the  Rev- 
erend R.  R.  Brown  with  a  pin  for  30  years 
service.  Rev.  Brown's  World  Radio  Congrega- 
tion is  the  oldest  continous  program  on  WOW. 

►EDMUND  DENNEY,  blind  tenor,  has  cele- 
brated his  14th  year  of  broadcasting  for  the 
same  sponsor,  Merchants  Biscuit  Co.  of  Omaha, 
on  his  morning  program  over  WIBW  Topeka, 
Kan.  He  has  been  with  the  station  for  18  years. 

►KTTV  (TV)  Hollywood  Success  Story,  spon- 
sored by  Richfield  Oil  Corp.,  has  started  its 
fourth  consecutive  year,  having  chalked  up  more 
than  126  behind-the-scenes  success  stories  of 
various  Southern  California  manufacturing 
plants.  The  program,  a  live  telecast,  has 
traveled  more  than  3,000  miles  getting  to  and 
from  locations,  laid  more  than  65  miles  of 
camera  cable  and  used  more  than  20,000  man 
hours  of  engineering  time. 

►  KNBH  (TV)  Hollywood,  NBC  o  &  o  station, 
marked  its  5th  anniversary  Jan.  16. 


i 


TWENTY-FIVE  years  as  an  NBC  affiliate 
won  this  plaque  for  WKY  Oklahoma  City. 
Gov.  Johnston  Murray  (I)  presents  the 
award  on  behalf  of  the  network  to  P.  A. 
(Buddy)  Sugg,  station's  manager. 


NEWSCASTER  Beckley  Smith  (seated,  I) 
begins  his  20th  year  of  broadcasting  for 
Kaufmann's  department  store,  Pittsburgh, 
on  KQV  there.  His  broadcast  guests  are 
Irwin  D.  Wolf  (seated),  Kaufmann's  vice 
president-general  manager,  and  (stand- 
ing, I  to  r)  Gunnar  O.  Wiig,  KQV  execu- 
tive vice  president;  James  F.  Murray,  sta- 
tion manager,  and  Alan  Wells,  Kauf- 
mann's advertising  manager. 
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FIRST  25-year  awards  by  Scranton  Broadcasting  Co.  (WGBI-AM-FM-TV  Scranton,  Pa.) 
go  to  George  D.  Coleman  (I),  general  manager,  and  Robert  E.  McDowell  (r),  stations 
manager.  Silver  anniversary  awards  are  presented  by  Mrs.  Douglas  M.  Holcomb 
(2d  I),  vice  president,  and  Mrs.  M.  E.  Megargee,  president. 

Broadcasting    •  Telecasting 


President  Pettibone' s  not  petty. 
He's  just  particular! 


Jim  Pettibone,  President  of  WHOA,  AM-FM,  is  big-hearted!  There's 
nothing  penny-pinching  about  Pettibone.  But  he  spends  money  wisely! 
Over  Chicken  and  Peas  at  the  weekly  Service  Club  meeting,  he'll  tell  you 
why  he  bought  a  Rust  Remote  Control  System. 


JUST  LIKE  WE'RE  TELLING  YOU 


....  because  RllSt  has  no  tubes  (compared  with  another  system  which  shall  remain  anony- 
mous and  which  has  37  tubes  in  control  and  metering  circuits,  failure  of  any  one  of  10  of 
which  would  put  the  station  off  the  air).   No  tube  failures,  no  tube  replacement,  with  Rust! 

....  because  Rust  has  only  one  control  adjustment  other  than  meter  calibration — compared 
with  more  than  2  dozen  in  the  same  competing  system.  The  above  based  on  complete  sys- 
tems of  comparable  capacity. 

....  because  Rust  uses  fewer  components  and  better  components  and  simple,  straightforward 
circuits,  too!    The  best  is  cheapest,  says  Pettibone. 

....  because  Rust  uses  less  floor  and  rack  space  so  there's  no  need  to  hire  a  hall  to  house  a  sys- 
tem almost  as  big  and  complicated  as  the  transmitter  it  presumably  controls! 

....  because  rental  of  phone  lines  for  the  Rust  system  costs  less  (for  life!)  than  any  other  sys- 
tem— one  line  or  two,  tone  system,  or  what  have  you!  (just  ask  Bell.    You'll  see!) 

....  because  Rust  consumes  less  power  than  any  other  system. 

....  and  because  Rust  is  the  pioneer — -with  reliable  systems  in  almost  every  state!  Jim  Petti- 
bone says: 


"NOTHING  REMOTELY  COMPARES 
WITH  RUST  REMOTE  CONTROL!" 


MORAL— Write,  Wire  or  Phone  .  .  . 

* 

the  rust  industrial  company,  inc. 

608  WILLOW  STREET  MANCHESTER,  NEW  HAMPSHIRE,  U.  S.  A. 
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LUBBOCK,  TEXAS 


FIRST  IN  WEST  TEXAS 


MffmmH  ^kmj-fajMj,  Que. 


EFFECTIVE  POWER 
35,000  Watts  Visual 
17,500  Watts  Aural 


V 


W.  D.  "Dub"  Rogers,  President 

Mike  Shapiro,  Asst.  Mgr., 
Director  of  Sales 


LUBBOCK,  TEXAS 


■EDUCATION- 


CHICAGO  EDUCATORS 
NEAR  FUND  GOAL 

FURTHER  developments  have  been  reported 
by  the  Chicago  Educational  Television  Assn. 
on  its  ch.  11  operation,  scheduled  to  begin 
programming  sometime  this  fall. 

Edward  L.  Ryerson,  retired  industrialist  and 
CETA  chairman,  reported: 

(1)  Ch.  ll's  fund  drive  has  reached  80% 
of  its  goal,  or  about  $860,000  of  the  $1,100,000 
estimated  to  construct  the  station  and  operate 
it  for  two  years. 

(2)  "A  long  list  of  prospects"  is  being 
scanned  for  the  station's  managerial  post,  with 
interviews  being  conducted  on  a  nationwide 
basis. 

(3)  A  decision  is  expected  momentarily  from 
the  FCC  on  designation  of  call  letters,  to  be 
selected  from  over  300  suggestions  sent  to 
CETA. 

(4)  A  Program  Advisory  Committee  has 
been  set  up  to  consult  with  institutions  partici- 
pating in  CETA.  A  subcommittee  on  program- 
ming for  the  Educational  Advisory  Board  also 
has  been  established. 

(5)  Seven  more  institutions  have  been  added 
to  CETA,  bringing  voting  membership  to  25. 

Members  of  the  new  Program  Advisory 
Committee  are:  Dr.  Norbert  J.  Hruby,  public 
information  director,  Loyola  U.,  chairman; 
Donley  F.  Fedderson,  chairman  of  radio-tv 
department,  Northwestern  U.;  George  Jen- 
nings, radio-tv  director,  Chicago  Board  of  Edu- 
cation; George  Probst,  radio-tv  director,  U.  of 
Illinois;  Homer  Heck,  radio-tv  department,  and 
John  McElroy,  account  executive,  both  Foote, 
Cone  &  Belding,  Chicago. 


GIFT  of  its  10-kw  fm  transmitter  by 
WOWO  Fort  Wayne,  Ind.,  to  Taylor  U., 
Upland,  Ind.  [B*T,  Jan.  11],  is  accepted 
in  this  ceremony.  Rev.  Evan  H.  Bergwall 
(I),  university  president,  receives  keys  from 
Bruce  Ratts  (c),  chief  engineer,  and 
Ronald  R.  Ross,  public  service  director, 
both  of  the  Fort  Wayne  station. 


VOD  Contest  Names 
Twelve  Student  Finalists 

TWELVE  finalists  have  been  named  by  the 
Voice  of  Democracy  Contest  committee  for 
final  screening  by  a  group  of  civic  leaders  and 
prominent  officials  who  will  select  four  national 
winners.  Blind  recordings  will  be  used  to  select 
the  four  finalists  from  a  million  students  who 
wrote  and  voiced  five-minute  broadcasts  on  the 
subject,  "I  Speak  for  Democracy." 

Each  of  the  winners  will  receive  $500  scholar- 
ships and  radio-tv  consoles,  along  with  trips  to 
Washington  and  colonial  Williamsburg.  Spon- 
soring the  contest  are  NARTB,  Radio-Elec- 
tronics-Tv  Mfrs.  Assn.  and  U.  S.  Junior  Cham- 
ber of  Commerce. 

Awards  will  be  presented  Feb.  24  at  a  Shore- 
ham  Hotel  luncheon  in  Washington  during  Feb. 
19-26  Awards  Week.     The  winners  will  be 


guests  at  the  annual  Democracy  Workshop  F| 
19-21  at  Williamsburg,  along  with  some  of 
state  contest  winners. 

The  12  student  finalists  are:  Roger  Haii 
Davidson,  Fort  Collins,   Colo.;  Raymond 
Langley    Jr.,    Washington,    D.    C;  Gord 
Timothy  Johnson,   Rockford,  111.;  Philip 
McCoy,   Kansas   City,   Kan.;    Dianne  He} 
Larson,  Glen  Lake,  Minn.;  Philip  C.  Ritterbu: 
Laconia,  N.  H.;  Candida  Pilla,  Trenton,  N. 
Elizabeth  Ellen  Evans,  Akron,  Ohio;  Joseph 
Gerdes,  Harrisburg,  Pa.;  John  Jellicorse,  Knc 
ville,  Tenn.;  Joel  Howard  Cyprus,  Wichita  FaJ 
Tex.,  and  Judy  Lynn  Baldwin,  St.  Johnsbury,  1 


D.  C.  Educational  Tv  Group 
To  Start  Fund  Drive  in  Apri 

PLANS  to  launch  a  $400,000-$450,000  furi 
raising  campaign  about  April  1  to  construct 
education  tv  station  on  reserved  uhf  ch.  26 
the  Nation's  Capital  was  announced  by  t 
Greater  Washington  (D.  C.)  Educational  Tel 
vision  Assn.  after  a  meeting  Monday. 

The  Association  proposes  to  file  an  applic 
tion  for  the  reserved  ch.  26  facility  as  soon 
sufficient  funds  have  been  raised.   A  pendi 
bid  for  the  same  facility  by  the  District 
Columbia  Board  of  Education  has  been  c 
layed  because  Congress  has  not  provided  func 

Dean  Martin  A.  Mason  of  George  Was 
ington  U.,  who  has  been  re-elected  chairm; 
of  the  board  of  trustees,  reported  he  h 
received  oral  pledges  for  use  of  existing  equi 
ment  and  facilities  representing  a  "considerab 
sum  of  money,"  and  that  progress  has  be< 
made  towards  cooperation  with  the  D.  < 
Board  of  Education. 


U.  of  Wisconsin,  Iowa  U.f 
Get  NAEB  Program  Grants 

THE  U.  of  Wisconsin  will  produce  a  series  i 
tv  programs  on  the  undesirabilities  of  rap 
and  haphazard  city  growth,  under  a  $8,0( 
grant  from  the  National  Assn.  of  Education 
Broadcasters,  the  university  has  announce 
Crisis  in  the  City  series  will  be  kinescoped 
the  UW  Tv  Lab  and  will  be  televised  on  WHv 
TV  Madison,  UW  station,  when  it  begins  oper 
tion. 

The  grant  is  one  of  14  made  by  NAEB,  froi 
money  appropriated  by  the  Ford  Foundation 
Fund  for  Adult  Education  to  colleges  and  ui 
iversities  for  radio  and  tv  programs  on  varyii 
subjects  [B«T,  Dec.  14,  1953]. 

WSUI  Iowa  City,  U.  of  Iowa  radio  outle 
was  awarded  $5,000  by  NAEB  to  produce  a  r; 
dio  series  How's  the  Family?  The  series  will  I 
written  by  Fred  Sederholm,  director,  State  I 
of  Iowa  School  of  the  Air,  and  directed  t 
James  P.  Wehr,  WSUI  assistant  program  direi 
tor. 


NAEB  Readies  Asia  Series 

TOTAL  of  23  of  a  projected  series  of  3 
programs  in  which  outstanding  Asian  leade 
and  personalities  discuss  their  culture,  histor 
aspirations  and  economic  and  social  conditioi 
are  slated  for  distribution  to  member  statioi 
of  the  National  Assn.  of  Educational  Broa< 
casters'  tape  network. 

The  series  of  half-hour  programs,  featurir 
on-the-spot  interviews  and  discussions  from  1 
Far  Eastern  countries,  was  produced  by  tf 
NAEB  in  cooperation  with  the  Committee  f< 
Free  Asia  Inc.  and  was  announced  last  wee 
by  NAEB  President  Graydon  Ausmus.  Seri< 
is  titled  Asia  Reports.  Robert  Goralski,  a  sta 
member  of  the  Committee  for  Free  Asia, 
interviewer  and  moderator. 
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IO  and  tv  support  for  accident  prevention 
be  developed  at  the  White  House  Confer- 
on  Highway  Safety,  to  be  held  Feb.  17-19 
Constitution  Hall,  Washington.  Harold  E. 
3ws,  NARTB  president,  will  speak  on 
kdcast  participation  in  the  campaign, 
he  conference  seeks  a  40%  reduction  in 
ic  and  injuries  in  1954.  Representatives 
jnedia  held  a  Jan.  12  meeting  in  Washing- 
to  lay  preliminary  plans.  A  special  media 
'imittee  includes  Charles  F.  McCahill,  past 
ident  of  American  Newspaper  Publishers 
i.;  Mr.  Fellows;  Robert  Kintner,  president 
U3C;  Thomas  F.  O'Neil,  president  of  MBS; 
nk  Stanton,  president  of  CBS,  and  Sylvester 
Veaver,  president  of  NBC.  Ralph  W.  Hardy, 
RTB  government  relations  vice  president, 
esented  NARTB  at  the  Jan.  12  session. 
Iroadcast  representatives  from  all  states  are 
take  part  in  the  Feb.  17-19  meeting  along 
i  delegates  from  all  types  of  commercial, 
and  religious  agencies. 


d  to  'Freedom  Crusade7 
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en  ^OPERATION  already  extended  by  radio 
television  stations  and  networks  and  ad- 
isers  and  their  agencies  in  support  of  the 
on-wide  campaign  in  behalf  of  Radio  Free 
ope  was  lauded  last  week  in  a  statement 
in  the  Crusade  for  Freedom. 
The  mpaign  will  culminate  in  "Freedom 
ek"  (Feb.  12-22). 

D.  * 


WTPA(TV)  Raises  $51,000 

DRE  than  $51,000  for  cerebral  palsy  was 
sed  by  an  18-hour  telethon  over  WTPA  (TV) 
irrisburg,  it  has  been  announced  by  Headley- 
ed  Tv,  station  representative  company.  The 
ethon,  which  was  presented  from  the  station's 
un  studio,  was  organized  by  David  Bennett, 
TPA  general  manager,  and  directed  by  Don 
ear,  program  director.  Among  the  personali- 
s  who  appeared  on  the  program  were  Roberta 
U/Mrinlan,  John  Reed  King,  Ray  Malone,  Al 
orrison  and  his  Skyline  Rowera  Trio  and 
aita  Lawrence,  local  vocalist. 


I0( 


KGMB-TV  Telethon  for  Hospital 

iGMB-TV  Honolulu  reports  it  staged  Hawaii's 
st  telethon  to  spark  the  $248,000  Kapiolani 
ospital  fund  drive.  The  station  says  that  not 
hly  did  radio  and  tv  personalities  from  all 
onolulu  stations  volunteer  amateur  auction- 
ing stints,  but  Hawaii  Gov.  Samuel  Wilder 


Broadcasting 


Radio  &  Old  Shoes 

RADIO  proved  its  worth  in  California 
recently,  when  KRDU  Dinuba  and  a 
local  furniture  store  collected  over  9,000 
pairs  of  shoes  for  needy  persons  from  a 
population  of  4,760  in  Reedley,  Calif. 

KRDU  and  Mathis  &  Bolinger  Furni- 
ture Store  in  a  joint  publicity  campaign, 
collected  the  assorted  footwear  for  local 
charities  and  drew  potential  customers 
into  the  furniture  store. 

The  "Old  Shoe  Round-up,"  which 
offered  school  children  prizes  for  the  top 
contributor,  began  paying  dividends 
almost  as  soon  as  it  started.  Shoes  by 
the  pair,  by  the  dozen  and  even  by  the 
truckload  began  pouring  into  the  furni- 
ture store. 


Telecasting 


the  show  was  devoted  to  interviews  which 
affected  businessmen,  workers  and  property 
owners,  as  well  as  scientists  studying  the  nature 
of  smog.  William  Kenneally,  KNX  newscaster, 
narrated  and  the  efforts  of  the  entire  station 
news  staff  were  represented  on  program. 


KPRC-TV  Houston's  15-hour  telethon 
raised  $159,081  in  funds  for  construction 
of  a  "Lighthouse  for  the  Blind"  building 
in  that  city.  Jack  Harris  (I),  KPRC-AM- 
FM-TV  general  manager,  accepts  a 
plaque  from  Ray  Elliott,  president  of  the 
sponsoring  Houston  Central  Lions  Club, 
praising  the  station  for  its  work. 

King,  Secretary  Farrant  L.  Turner  and  vacation- 
ing industrialist  Henry  J.  Kaiser  also  took  part. 


WWJ-TV  Appeal  Finds  Rare  Blood 
PUBLIC  appeal  for  blood  by  WWJ-TV  Detroit 
was  instrumental  in  saving  the  life  of  a  13- 
year-old  boy.  Paul  Williams,  WWJ-TV  news- 
caster, broadcast  a  plea  for  a  rare  type  blood 
for  James  Emmons,  youth  who  had  suffered 
an  accidental  rifle  wound.  More  than  2,000 
offers  came  in,  some  from  as  far  as  Montreal. 

WRFD  'Nite  Ray'  Campaign 
WRFD  Worthington,  Ohio,  is  promoting  a 
campaign  urging  the  placing  of  "Nite  Ray" 
glowing  arm  bands  on  the  clothing  of  children 
when  they  walk  on  the  streets. 


KNX  Studies  Smog  Problem 

THE  SMOG  problem  in  Los  Angeles  was 
treated  on  KNX  Hollywood's  hour-long  special 
service  program,  "Troubled  Air,"  Jan.  15.  The 
program  explored  the  problem  and  presented 
possible  solutions  by  various  experts.  Much  of 


Data  for  'Dimes' 

SPECIALLY  prepared  material  has  been 
sent  to  every  radio  station  in  the  U.  S. 
and  territories  for  use  this  month  to 
raise  $75  million  for  1954  March  of 
Dimes  campaign.  Radio  stations  have 
received  15-minute  transcribed  programs 
featuring  top  personalities;  five-minute 
interview  shows  for  disc  jockeys;  one- 
minute  celebrity  announcements  and  30- 
second  spot  announcements.  Television 
stations  have  been  supplied  with  filmed 
messages  and  spot  announcements,  plus 
kits  of  slides,  i 


10  DAY  SATURATION 
SCHEDULE 

Sells  70  Automobiles 


•rrriNDORr 

ANO 
OAVCNPORT 
IN  IOWA 


ROCK  ISLAND 
MOLINE 
ANO  EAST  MOLINE 
IN  ILLINOIS 


In  August  1953,  Dahl  Motors,  Ford  agency  in  Davenport, 
received  an  extra  shipment  of  new  cars. 

To  sell  these  automobiles,  Dahl  planned  ten  day  new  car 
promotion  sparked  by  35  announcements  on  WOC  radio.  No 
other  advertising  was  used  except  one  classified  ad  in  local 
paper. 

Net  results— 41  NEW  CARS  SOLD  ...  29  USED  CARS 
SOLD.  This  approximates  $135,000  in  sales  at  an  advertis- 
ing investment  of  less  than  i/2-of-l  per  cent. 

Outstanding  sales  successes  like  the  above  is  the  one  big 
reason  why  BUSINESS  IS  BETTER  THAN  EVER  AT 
WOC.   Get  further  facts  from  your  nearest  F  &  P  office. 


FREE  &  PETERS,  INC. 

Exclusive  National  Representatives 

Davenport,  Iowa 

Basic  NBC  Affiliate 
5000  W.  —  1420  KC 

Col.  B.  J.  Palmer,  President 
Ernest  C.  Sanders,  Manager 
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MUTUAL,  AFFILIATES  MEETING  ROUTINE- 
PROGRAM  PAYMENT  PLAN  NOT  REVIVED 

Biloxi  meeting  heals  many  of  the  hurts  brought  on  by  last  fall's 
Cape  Cod  plan.  Networks  tells  of  upcoming  study  of  audience 
composition  in  20  television  markets. 


MUTUAL  network  stations  held  their  first  af- 
filiate-sponsored convention  last  week  but  left 
their  two-day  meeting  at  Biloxi,  Miss.,  without 
any  sort  of  a  programs-for-time  payment  policy. 

Instead,  the  delegates  headed  homeward 
Tuesday  with  the  conviction  that  stations  and 
network  had  talked  out  of  their  systems  much 
of  the  rancor  prevailing  last  autumn  when  the 
new  payment  idea,  known  as  the  Cape  Cod 
plan,  had  aroused  affiliates  in  many  states. 

This  new  network  concept  of  paying  stations 
by  means  of  programs  instead  of  money  ap- 
peared to  be  dead.  Last  autumn  it  had  been 
rejected  by  the  Mutual  Affiliates  Advisory  Com- 
mittee after  intense  opposition  had  developed 
among  station  groups,  leaving  the  network  in 
an  embarrassing  spot. 

Of  top  interest  to  many  stations  was  the  dis- 
closure that  MBS  is  planning  an  audience  com- 
position study  in  20  top  television  markets. 
This  would  show  amount  of  listening  to  each 
set  in  the  home  plus  out-of-home  listening,  par- 
ticularly in  autos. 

Thomas  F.  O'Neil,  MBS  president,  quickly 
dispelled  any  notion  that  he  was  trying  to  revive 


during  the  Biloxi  meeting.  Topics  included 
quality  of  network  lines,  mail-order  business 
and  co-op  programs.  The  network  made  clear 
that  all  mail-order  projects  are  carefully 
screened  to  protect  both  MBS  and  affiliates. 

Stations  suggested  they  should  be  allowed  to 
sell  parts  of  co-op  programs  not  completely 
sold  by  the  network — the  second  half  of  a  pro- 
gram which  has  a  national  sponsor  for  the  first 
half,  for  example.  One  delegate  proposed  to 
waive  income  from  the  nationally-sold  portion 
for  the  privilege  of  selling  the  remaining  por- 
tion locally. 

A  proposal  was  made  to  conduct  a  radio 
sales  clinic  over  the  MBS  closed  circuit,  with 
Fred  Palmer,  management  consultant,  as  in- 
structor. No  action  was  taken  pending  study 
of  operational  problems. 

Mr.  O'Neil  quickly  made  clear  that  altruism 
doesn't  fit  into  the  affiliate-network  picture. 
Both  should  take  a  selfish  viewpoint,  he  said, 
adding  that  the  elements  can  be  reduced  to  two 
questions,  "Do  you  need  the  network?"  and 
"Do  we  need  you?" 

About  a  fourth  of  station  income  comes  from 


RESOLUTIONS  COMMITTEE  at  the  MBS  affiliates  convention  in  Biloxi  (I  to  r):  seated, 
Matthew  H.  Bonebrake,  KOCY  Oklahoma  City,-  Bill  Doerr,  WEBR  Buffalo;  Bill  Bennett, 
KTHT  Houston;  John  H.  Cleghorn,  WHBQ  Memphis,  chairman;  standing,  Ray  V.  Jensen, 
KSAL  Salina,  Kan.;  George  C.  Hatch,  KALL  Salt  Lake  City;  Robert  H.  Holmes,  WBCK 
Battle  Creek,  Mich.    Edwin  Mullinax,  WLAG  La  Grange,  Ga.,  is  not  pictured. 


the  program  idea  when  he  faced  Biloxi  delegates 
last  Monday.  "The  Cape  Cod  plan  is  dead," 
he  said.   "I  have  no  plan  to  offer." 

Victor  C.  Diehm,  head  of  the  Diehm  north- 
eastern station  group  and  MAAC  chairman, 
introduced  Mr.  O'Neil  by  quipping  that  he 
hoped  Cape  Cod  might  some  day  be  known  as 
a  resort  instead  of  a  network-station  idea. 

The  Cape  Cod  plan  was  originally  sponsored 
by  MAAC  but  during  the  autumn  it  aroused 
bitter  feeling  as  some  stations  figured  it  was  a 
scheme  to  line  the  network's  coffers  at  their 
expense,  besides  hinting  that  the  network  was 
giving  some  big-city  stations  special  deals. 

While  the  Cape  Cod  plan  was  just  about  bur- 
ied for  the  time  being,  network  officials  includ- 
ing Mr.  O'Neil  conceded  they  still  feel  the  idea 
is  good.  They  aren't  willing  to  take  the  lead, 
however,  after  the  experience  last  fall. 

Routine  network-station  problems  were  aired 


networks,  he  said,  compared  to  over  60%  a 
score  of  years  ago. 

"Nothing  should  go  on  the  air  unless  it  is 
salable,"  Mr.  O'Neil  continued.  He  favored 
the  MBS  multi-sponsorship  plan  and  suggested 
the  network  is  not  economically  feasible  with- 
out it.  He  outlined  advantages  of  the  plan. 
The  act  of  getting  programs  instead  of  money 
from  the  network  is  not  an  invasion  of  national 
spot  or  of  a  station's  sovereign  rights,  he  said, 
describing  the  difficulty  of  tailoring  programs  to 
suit  all  560  'MBS  stations  and  calling  money 
the  common  denominator  of  affiliates  and  net- 
work. "Mutual  prefers  to  put  money  back  into 
programs,"  he  said,  in  recalling  that  the  aver- 
age affiliate  rate  is  $100  per  half-hour  with 
the  station  getting  $6.25  from  the  network  for 
the  time.  The  network  in  turn  has  to  pay 
agency,  talent,  production  costs  and  other  ex- 


penses and  doesn't  get  much  more  for  itse 
he  said. 

"We  can't  pay  you  better  than  spot,"  he  co) 
tinued,  "but  the  programs  we  can  give  won 
be  superior."  He  contended  networks  gi] 
stations  "a  national  flavor,"  supplementing  loc 
atmosphere  with  national  aspect.  He  recall* 
that  negotiations  were  under  way  at  one  tin1 
with  M-G-M  but  these  fell  through,  formii 
the  basis  for  the  Cape  Cod  plan  of  exchan 
ing  programs  for  time. 

Mr.  O'Neil  said  his  job  is  to  eliminate  wast 
He  said  he  was  not  in  Biloxi  to  lobby  for  tl 
Cape  Cod  program  though  endorsing  the  pri 
ciple.   He  stressed  the  need  for  harmony. 

Herbert  C.  Rice,  MBS  program  vice  presider 
was  the  first  network  speaker  Monday  mornin 
He  traced  the  trend  toward  radio  specializatk 
and  rising  production  costs.  He  discussed  ch: 
dren's  strips,  observing  the  Woody  Woodpech 
series  is  carried  by  399  affiliates,  and  said  tr 
teen-age  market  has  not  been  developed, 
story  element  is  appearing  in  audience  particip; 
tion  shows,  he  said,  and  added  that  the  ne^ 
work  plans  to  strengthen  the  morning  lineu 
with  such  programs.  Night  programming  wi 
not  be  changed  much. 

Bert  Hauser,  co-op  program  vice  presiden 
said  radio  is  not  getting  its  share  of  the  milliot 
spent  in  co-op  advertising,  especially  in  new 
papers.  He  urged  affiliates  to  go  after  this  tyjj 
of  business,  working  from  top  management  ( 
big  advertisers  rather  than  with  the  local  deale 

Robert  A.  Schmid,  executive  vice  president  i 
charge  of  sales,  advertising,  public  relatiof 
and  research,  stressed  the  advantages  of  mult 
pie-message  across-the-board  programming.  H 
said  a  listener  survey  showed  MBS  had  ii 
creased  its  audience  14.4%  in  a  year  whit 
other  networks  concentrated  on  tv. 

Questioned  on  Television  Plans 

In  the  Tuesday  question-answer  session  M 
O'Neil  said  Mutual  has  no  intention  to  ente 
television  as  such  though  it  may  operate 
program  service.  General  Teleradio  has  bougt 
the  Phillips  H.  Lord  properties  for  radio-tv  us 
and  plans  to  produce  some  programs  for  t\ 
It  has  turned  out  a  series  in  conjunction  wit] 
Fox  Movietone  News  which  is  being  sponsore 
by  General  Tire  in  some  markets  and  syndicate 
in  others  [B»T,  Dec.  28,  1953]. 

The  Mutual  executives  said  they  definitel 
planned  to  continue  carrying  baseball. 

A  series  of  resolutions  commended  MBS  e> 
executives  for  their  participation  and  coverin 
of  other  convention  arrangements.  Member 
of  the  resolutions  committee  were  John  Cleg 
horn,  WHBQ  Memphis,  chairman;  Matthex 
Bonebrake,  KOCY  Oklahoma  City;  Willian 
J.  Doerr  Jr.,  WEBR  Buffalo;  William  Benneti 
KTHT  Houston;  Ray  Jensen,  KSAL  SalinS 
Kan.;  George  Hatch,  KALL  Salt  Lake  City 
Robert  Holmes,  WBCK  Battle  Creek,  Mich 
and  Ed  Mullinax,  WLAG  LaGrange,  Ga. 

Registration  totaled  148  delegates  plus  71 
wives,  with  some  delegates  representing  group! 
of  stations. 

Mr.  Diehm  was  given  an  ovation  by  the  dele 
gates  for  his  role  in  organizing  the  convention 
and  representing  affiliates  as  MAAC  chairman 
Hugh  Potter,  WOMI  Owensboro,  Ky.,  pre 
scnted  Mr.  O'Neil  with  a  commission  as  Ken 
tucky  Colonel,  with  J.  Porter  Smith,  WGRC 
Louisville,  giving  scrolls  to  vice  presidents. 

On  motion  of  Sam  W.  Anderson,  KFF/ 
Helena,  Ark.,  representing  Arkansas  stations 
the  convention  voted  to  carry  out  plans  to  make 
the  meeting  an  annual  affair.  MAAC  will  ar 
range  time  and  place. 
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S-AM-TV  Hollywood 
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STIN  E.  JOSCELYN,  director  of  operations 
CBS  Radio  and  Television  in  Hollywood 
the  past  AVz  years,  resigned  Friday,  with 
his  future  affiliation 
to  be  announced. 

Mr.  Joscelyn 
joined  CBS  in  1937 
as  radio  sales  ac- 
count executive  in 
Chicago  and  later 
was  appointed  man- 
ager of  WBT  Char- 
lotte, then  owned  by 
CBS.  He  left  two 
years  later  to  be- 
come manager  of 
WCCO  Minneapolis, 
resigning  that  post 
in  1947  to  become 
lie  president  of  Northwest  Linseed  Oil  Co. 
I  returned  to  the  network  two  years  later  to 
ume  his  most  recent  position. 


BC-TV  Starts  New 
Merchandising  Plan 

'Star  Value  Parade'  is  de- 
signed to  let  20,000  food 
stores  tie  in  the  network's  stars 
with  point-of-sale  material. 

flANCE  for  NBC-TV  advertisers  to  tie  in 
eir  tv  stars  with  point-of-sale  material  in  20,- 
\0  food  stores  is  offered  by  "Star  Value  Pa- 
de,"    merchandising    promotion    plan  an- 
Mijiiunced  Wednesday  by  Fred  N.  Dodge,  NBC 
rector  of  merchandising. 
"For  the  first  time,"  Mr.  Dodge  said,  "a 
fitional  tv  network  will  make  it  possible  for 
Dres  and  participating  advertisers  to  capitalize 
jl  the  popularity  of  an  entire  line-up  of  stars 
build  traffic,  sales  and  profits." 
As  explained  by  Mr.  Dodge  and  Murray 
'eilweil,    manager   of   merchandising,  "Star 
alue  Parade"  will  be  launched  coast-to-coast 
a  few  weeks,  with  such  stars  as  Bob  Hope, 
mmy  Durante,  Dave  Garroway,  Wally  Cox, 
ajtoy  Rogers,  Kate  Smith,  Sid  Caesar,  Imogene 
oca  and  others  portrayed  on  hundreds  of 
lousands  of  pieces  of  point-of-sale  material  to 
distributed  during  the  promotion  in  cooperat- 
;  stores,  providing  participating  advertisers 
l{*'|ith  a  continuous,  coordinated  series  of  displays 
m  [i  5,000  food  stores  every  13  weeks. 


Off 


Spiral  Promotion 


In  a  sort  of  spiral  promotion,  the  plan  helps 
le  client  to  tie  in  his  product  with  his  tv  stars 
nd  to  capitalize  on  their  popularity  at  point- 
f-sale  and  also  to  promote  the  program  to  the 
tore's  shoppers,  creating  new  viewers  and  cus- 
nmers,  it  was  said. 

The  "Star  Value  Parade"  o'ffers  participating 
lood  stores  a  chance  for  a  merchandising  tie-in 
'ith  a  whole  line  of  top  tv  stars,  NBC  pointed 
ut,  while  the  network's  tv  affiliates  get  an  op- 
portunity to  establish  close  relations  with  food 
etailers  in  their  areas  and  also  with  the  district 
ales  offices  of  NBC-TV  clients.  The  plan  is 
livided  into  four  separate  13-week  cycles,  with 
ach  chain  or  group  of  independent  food  stores 
)ffered  the  promotion  exclusively  in  its  city 
>r  trading  region  during  one  13-week  period. 

Complete  merchandising  point-of-sale  kits, 
ncluding  banners,  over-the-wire  hangers,  shelf 
alkers,  end  displays,  advertising  mats  and  sug- 
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gested  commercials,  will  be  made  available  to 
stores  taking  part  in  the  promotion,  under  the 
direction  of  Gordon  Lane,  NBC  merchandising 
promotion  manager. 

NBC  merchandising  supervisors  across  the 
country  and  NBC-TV  affiliates  will  coordinate 
the  "Star  Value  Parade"  on  local  and  regional 
levels,  NBC  said.  It  also  will  be  promoted  by 
NBC  through  network  chime  breaks  and  in  a 
trade  advertising  campaign. 


ABC  Program  Posts 
To  Hamilton,  Armor 

APPOINTMENTS  of  William  D.  Hamilton  as 
eastern  program  manager  and  Addison  Armor 
to  the  newly-created  position  of  director  of 
program  sales  for  ABC  Radio  was  announced 
last  week  by  Ray  Diaz,  ABC  Radio  national 
program  director. 

In  his  new  post,  Mr.  Hamilton,  who  has 
been  eastern  production  manager  for  ABC 
Radio,  succeeds  Leonard  A.  Blair,  who  has 
been  appointed  assistant  to  the  producers  of 
the  new  ABC-TV  program,  The  Mask. 


MacDonald  to  NBC-TV 

DUNCAN  MacDONALD,  supervisor  of 
women's  and  religious  programs  for  the  Du- 
Mont  Tv  Network,  has  resigned  to  join 
NBC-TV,  where  she  will  work  on  that  net- 
work's projected  new  Home  program.  Home 
is  planned  as  a  woman's  magazine  of  the  air 
and  is  one  of  the  more  ambitious  tv  shows. 
It  will  be  at  least  an  hour  in  length. 


WVEC-TV  NBC  Basic 
With  Longer  Contract 

SIGNING  of  a  new  two-year  affiliation  con- 
tract with  WVEC-TV  Hampton,  Va.  (uhf  ch. 
15)  was  announced  last  week  with  NBC-TV, 
canceling  the  contract  originally  signed  with 
the  station  and,  under  the  new  one,  now  mak- 
ing it  a  basic  affiliate. 

"Our  new  affiliation  agreement  with  station 
WVEC-TV  is  a  reaffirmation  of  our  original 
and  fundamental  belief  in  the  ability  of  uhf 
television  to  provide  a  valuable  and  complete 
program  service  to  communities  where  it  is 
established,"  NBC  Station  Relations  Vice  Pres- 
ident Harry  Bannister  said  in  a  statement  in 
which  he  and  Thomas  P.  Chisman,  president 
and  general  manager  of  Peninsula  Broadcast- 
ing Corp.,  which  owns  WVEC-TV,  jointly  an- 
nounced the  new  contract. 

'It  Is  Tribute' 

"More  than  that,"  Mr.  Bannister  continued, 
"it  is  a  tribute  to  the  great  job  done  by  Mr. 
Tom  Chisman  and  his  fine  staff  in  quickly 
building  a  substantial  audience  for  his  station 
in  the  Tidewater  area  of  Virginia.  The  efforts 
of  the  WVEC-TV  organization  in  building  and 
promoting  uhf  have  made  it  possible  for  NBC 
to  extend  its  program  service  to  thousands  of 
families  in  the  WVEC-TV  viewing  area  and 
that  audience  is  continuing  to  grow." 

Mr.  Chisman  said  he  thought  the  new  con- 
tract "points  up  the  complete  faith  of  NBC 
and  WVEC-TV  in  the  bright  future  of  uhf 
television  in  the  Tidewater  area.  We  are  just 
beginning  to  roll  down  in  Norfolk  now  and, 
through  this  new  association  with  NBC  will 


Do  You  Know  This  Man? 

He  is  Loyal  Vickers,  manager  of  KRUL,  Corvallis,  Oregon. 
He  says — 

"The  SESAC  Transcribed  Library  is  really  the  best  buy  for  any  station,  large  or 
small.  As  a  complete  program  service  it  would  be  hard  to  beat  at  any  cost.  We  find 
it  has  been  an  invaluable  part  of  KRUL's  programming  from  the  day  it  arrived.  And 
this  is  just  one  of  the  reasons  I'm  sold,  and  am  selling,  SESAC  shows." 

AT  YOUR  STATION  —  See  and  hear 
the  SESAC  Program  Service  by  dropping  a  card  to — 
SESAC  Transcribed  Library 
475  Fifth  Avenue  New  York  17,  N.  Y. 
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RCA  SHOWS  19-INCH  COLOR  KINESCOPE 
TO  TUBE  LICENSEES  AT  DEMONSTRATION 

Tube  manufacturing  representatives  see  new  kinescope  demon- 
strated at  Sarnoff  Center  and  receive  advance  data  on  production 
and  design.  Limited  availability  is  expected  the  last  half  of  this 
year.    The  tube  licensees  also  hear  of  other  RCA  tube  research. 


be  able  to  expand  our  service  to  the  com- 
munity. ...  In  this  connection,  we  will  have 
completed  by  next  summer  a  new  studio  in 
Norfolk  which  will  provide  even  greater  facil- 
ities for  WVEC-TV  to  serve  the  community." 

WV EC-TV  first  affiliated  with  NBC  last 
June  17  after  WTAR-TV  Norfolk,  which  had 
been  the  NBC  outlet  in  that  area,  switched  to 
CBS-TV.  WVEC-TV  commenced  operations 
Sept.  19. 


KDAL-TV  Duluth  joins  NBC-TV  [B*T,  Jan. 
18].  Signing  are  (I  to  r)  Dalton  Le  Ma- 
surier,  president-general  manager  of  Red 
River  Broadcasting  Co.,  licensee;  Odin  S. 
Ramsland,  KDAL-TV  vice  president-com- 
mercial manager,  and  Harry  Bannister, 
NBC  vice  president  for  station  relations. 
KDAL-TV  expects  to  begin  on  vhf  ch.  3 
about  March  15. 


CBS-TV  Buys  Arena 
For  Chicago  Studios 

CBS-TVs  $1.5  million  purchase  of  the  Chi- 
cago Arena,  to  be  used  by  WBBM-TV  there 
for  network  and  local  originations,  was  an- 
nounced last  Monday  by  H.  Leslie  Atlass,  vice 
president  in  charge  of  CBS  Central  Division 
and  general  manager  of  WBBM-AM-TV. 

Mr.  Atlass  reported  WBBM-TV  will  relin- 
quish facilities  in  the  Garrick  Theatre  and  the 
State-Lake  Bldg.  The  arena  is  at  630  N.  Mc- 
Clurg  St.  on  the  city's  lakefront. 

The  CBS  vice  president  also  revealed  plans 
for  a  new  tv  network  early-morning  program, 
opposite  NBC-TVs  Today.  Chicago  will  feed 
one  of  three  hours  to  the  network,  and  New 
York  the  remaining  two.  No  starting  date 
was  set. 

$1.5  Million  Renovation 

The  Chicago  arena  facilities  will  be  occupied 
in  April  and  used  for  programming  this  fall. 
Ring  of  the  arena  will  be  used  for  studio  space 
(perhaps  50,000  square  feet)  and  the  rim  for 
offices  under  a  $1.5  million  renovation  program. 

The  arena  will  be  the  largest  enclosed  video 
studio  space  over  75,000  square  feet  except  for 
CBS'  Hollywood  Tv  City,  Mr.  Atlass  claimed. 
He  added  that  cost  of  operation  is  expected  to 
be  considerably  less  than  that  for  competing 
network  facilities  in  Chicago.  Audience-type 
participation  studios,  mobile  units  and  other 
type  facilities  will  be  accommodated  in  the 
arena. 


RCA  Thursday  gave  its  tube  licensees  a  first 
look  at  its  new  19-inch  shadow  mask  tricolor 
kinescope,  which  has  a  picture  area  of  162 
square  inches,  nearly  double  the  picture  area 
of  the  RCA  15-inch  tricolor  tube,  and  the 
same  brightness  as  the  smaller  tube. 

The  demonstration  was  given  at  a  technical 
symposium  at  RCA's  David  Sarnoff  Research 
Center  in  Princeton.  Tube  licensees  also  were 
given  advance  information  on  design  and  pro- 
duction of  the  new  tube,  which  is  enclosed 
in  a  glass  envelope  and  is  expected  to  be  avail- 
able commercially  in  limited  quantities  the 
latter  half  of  1954.  In  the  demonstration,  a 
colorcast  originating  in  NBC's  Colonial  Theatre 
in  New  York  and  beamed  to  Princeton  by 
microwave  was  received  on  both  RCA's  new 
19-inch  tube  and  its  15-inch  kinescope,  already 
in  production  as  the  tube  used  in  the  first 
commercial  color  tv  sets. 

In  addition  to  learning  about  the  new  19-inch 
shadow  mask  tube,  described  as  an  interim 
model,  RCA's  licensees  also  were  told  of  RCA's 
continuing  research  and  development  work  on 
other  types  and  sizes  of  picture  tubes  for  color 
receivers.  E.  C.  Anderson,  vice  president  in 
charge  of  the  RCA  Commercial  Dept.,  reported 
that  a  color  tube  producing  a  much  brighter 
picture  was  demonstrated  in  the  RCA  labora- 
tories about  eight  months  ago — a  tube  em- 
ploying principles  differing  from  those  of  the 
shadow  mask  tubes. 

21 -Inch,  Brighter  Tube 

"We  are  pressing  forward  in  our  research 
on  that  brighter  tube  as  well  as  on  other  tubes 
under  development."  Mr.  Anderson  said.  "We 
are  pleased  with  the  progress  we  are  making 
and  we  hope  that  one  of  these  color  tubes — 
the  focus  mask  type — will  be  brought  by  us  to 
a  commercial  production  stage  next  year.  This 
new  color  tube  will  be  larger — 21  inches,  for 
example — and  rectangular  in  shape.  It  will 
produce  a  very  much  brighter  picture  than 
any  presently  known  color  tube.  This  new 
tube  and  its  particular  circuits  will  meet  the 
practical  requirements  of  a  color  receiver." 

Three  major  developments  of  the  19-inch 
tube,  described  as  achieving  the  same  bright- 
ness and  clearness  as  the  15-inch  tube,  were 
listed  as:  A  new  electron  gun  assembly,  im- 
proved phosphors  and  a  shadow  mask  of  modi- 
fied design.  RCA  also  explained  that  the  de- 
flection angle  of  the  electron  beams  in  the 
larger  tube  had  been  increased  to  allow  for 
the  fact  that  it  is  the  same  length  as  the 
smaller  tube. 

More  than  200  manufacturers  have  received 
samples  of  the  15-inch  tube,  RCA  reported. 
This  tube  has  been  widely  used  in  set  design 
work  and  in  color  demonstrations,  RCA  said, 
staling  that  it  is  now  progressing  from  pilot 
production  status  to  commercial  schedules. 

Also  on  Thursday  came  an  announcement 
that  the  RCA  Tube  Department  will  have 
electronic  components  for  color  tv  sets  avail- 
able to  manufacturers  "in  mass  production 
quantities"  within  the  next  30  to  60  days. 

Douglas  Y.  Smith,  general  marketing  man- 
ager, said  tooling  and  test  facilities  have  been 


completed  at  the  company's  plant  in  Camden 
for  mass  output  of  components  specially  de- 
signed for  use  with  the  tricolor  tube.  Produc- 
tion schedules  will  be  geared  to  meet  the  needs 
of  manufacturers  expected  to  produce  100,00C 
color  sets  this  year,  he  said. 

Mr.  Smith  said  virtually  all  tv  set  manu- 
facturers already  have  obtained  developmental 
versions  of  14  RCA  components  for  the  de- 
flection, convergence  and  focus  circuits  used 
with  tricolor  kinescopes,  provided  under  z 
special  RCA  sampling  program  instituted  some 
months  back  to  aid  manufacturers  designing 
home  color  sets.  Present  plans  call  for  initial 
production  of  seven  more  critical  components 
including  the  deflection  yoke,  high  voltage 
transformer  and  several  types  of  focus  and 
convergence  transformers. 

  I 

Half-Dozen  Manufacturers 
In  Large  Color  Tube  Race 

Contestants,  aiming  for  19- 
in.  tubes  and  up,  include 
RCA,  CBS  -  Hytron,  DuMont, 
Rauland,  GE  and  Chromatic. 

PUSH  for  larger  color  tv  receiver  tubes  has 
half  a  dozen  tube  makers  in  the  running.  Plans 
for  some  of  them  call  for  tubes  as  large  as 
24-in.  before  mid-year. 

Aside  from  RCA,  which  showed  its  19-in, 
color  kinescope  to  tube  licensees  last  week  (see 
separate  story  above),  CBS-Hytron  is  tool- 
ing up  for  production  of  its  19-in.  Colortron 
tube,  according  to  John  Q.  Adams,  vice  presi- 
dent and  sales  manager.  He  could  not  say 
exactly  when  production  would  begin.  Pro- 
duction of  15-in.  Colortron  tubes  is  virtually 
ready  to  begin  any  day,  he  said. 

Although  DuMont  spokesmen  refused  to  dis- 
cuss details  of  its  large-tube  plans,  comment 
of  Dr.  Allen  B.  DuMont  that  DuMont  would 
show  a  "large  screen  color  set"  in  mid-1954 
was  recalled.  Spokesman  referred  to  19-in. 
size  as  "not  much  bigger  than  15-in." 

Rauland's  Vice  President  and  General  Man- 
ager W.  E.  Phillips  said  the  Zenith  subsidiary 
was  in  pilot  production  of  15-in.  tubes  and  had 
built  two  or  three  19-in.  tubes.  He  said  19-in. 
production  would  being  as  soon  as  envelope- 
makers  could  turn  out  sufficient  "bottles." 

General  Electric's  Dr.  W.  R.  G.  Baker  said 
GE  was  readying  production  of  15-in.  tubes 
and  was  working  on  its  own  developments  in 
larger  sizes.  He  refused  to  discuss  the  nature 
of  the  experimental  work,  but  indicated  that 
GE  might  have  an  announcement  before  spring. 

Chromatic  Labs'  Richard  Hodgson  said  it 
already  had  a  22-in.  round  tube  and  that  it 
hoped  to  have  a  24-in.  rectangular  tube  next 
month.  He  said  that  Chromatic  was  experi- 
menting to  get  higher  definition  from  its  Law- 
rence tube,  and  that  it  had  overcome  radiation 
difficulties  by  shielding.  At  present,  only  Cros- 
ley  and  Thomas  Electronics  have  licenses  for 
the  Lawrence  tube,  Mr.  Hodgson  said. 

Problem  in  increasing  the  size  of  color  tubes 
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You  get  these 


[VALUES 


with  RCA  tubes 

Top-notch  Distributor  Service 

The  services  of  your  RCA  Tube  Distributor  are  as 
close  as  the  telephone  on  your  desk.  When  you 
buy  through  your  local  RCA  Distributor,  you 
simplify  and  centralize  ordering  procedures.  Your 
RCA  Tube  Distributor  acts  as  your  local  ware- 
house .  .  .  assures  you  of  quick,  dependable  de- 
livery from  his  large  and  well-balanced  stocks. 
You'll  find  him  friendly,  courteous,  and  always 
ready  to  help  you  with  your  tube  requirements. 

Planned  Tube  Inventories 

Now  you  can  avoid  tube  "shortages"  and  "over- 
stocks" by  adopting  RCA's  new  Tube  Inventory 
Maintenance  Plan.  Your  RCA  Tube  Distributor 
will  make  a  survey  of  the  tube  requirements  of 
your  broadcast  equipment  and  suggest  a  tube  in- 
ventory plan  tailored  to  your  particular  operation. 
There  is  no  charge  for  this  service. 

Research  and  Engineering  Leadership 

Throughout  the  years  RCA  has  worked  closely 
with  the  broadcast  industry,  developing  the  new 
tube  types  required  for  each  advance  in  broadcast- 
ing. The  same  RCA  teamwork  and  leadership  that 
have  provided  such  famous  tube  families  as  beam 
power  tubes  and  television  camera  tubes,  will  con- 
tinue to  bring  you  outstanding  new  types  of  tubes 
for  the  further  development  of  broadcast  services. 
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lies  in  increasing  the  deflection  angle  so  as  not 
to  extend  the  length  of  the  tube.  Another  diffi- 
culty is  in  maintaining  convergence,  ensuring 
that  the  electron  beams  from  the  three  guns 
correctly  strike  the  proper  colored  phospher 
dots  on  the  face  of  the  tube. 


PHILCO  PROMOTES 
HARDY,  OTTER 

TWO  Philco  Corp.  appointments,  that  of  Larry 
F.  Hardy  as  vice  president  in  charge  of  product 
development  and  John  M.  Otter  as  vice  presi- 
dent in  charge  of  consumer  product  divisions, 
were  announced  last  week  by  William  Balder- 
ston,  president. 

Mr.  Hardy,  president  of  Philco's  tv  and  radio 
division  since  1949,  in  his  new  duties  will 
head  development  of  all  Philco  product  lines 
and  will  be  jointly  responsible  with  the  vice 
president  of  engineering  and  research  for 
bringing  new  products  from  research  to  public 
sale,  according  to  Mr.  Balderston. 

Mr.  Otter,  vice  president  and  general  man- 
ager of  the  refrigeration  division  since  1952, 
in  his  new  job  will  coordinate  activities  of  all 
consumer  product  divisions. 

Messrs.  Hardy  and  Otter  both  are  members 
of  the  Philco  board.  Their  successors  in  the 
tv-radio  and  refrigeration  divisions  have  not 
been  named. 


Pacini  Promoted  at  DuMont 

PROMOTION  of  Humbert  P.  Pacini,  assistant 
manager  of  the  engineering  department  of  the 
Television  Receiver  Manufacturing  Division  of 
Allen  B.  DuMont  Labs  Inc.,  to  the  post  of 
manager  of  the  department  was  announced 
last  week  by  Paul  Eshleman,  division  manager. 
Mr.  Pacini  has  been  associated  with  DuMont 
since  October  1951  and  previously  had  been 
a  consulting  engineer  for  electronics  firms  in 
New  York  and  New  Jersey  and  with  the  Air 
Forces  electronic  research  labs  in  Cambridge, 
Mass.,  as  assistant  radar  chief. 


Stromberg-Carlson  Plans 
Color  Tv  Sets  in  Spring 

STROMBERG-CARLSON  Co.  will  produce 
color  television  sets  during  the  spring  months 
in  limited  quantities  for  distribution  in  areas 
where  color  tv  is  being  broadcast,  C.  J.  Hunt, 
general  manager  of  the  company's  radio-tv 
division,  said  last  week.  First  shipments  prob- 
ably will  be  made  during  the  second  quarter, 
he  reported. 

The  company's  color  receivers  were  shown 
to  distributors  at  a  meeting  in  Chicago  during 
the  preceding  week.  They  have  15-inch  picture 
tubes,  with  viewing  area  equivalent  to  a  stand- 
ard 12 14 -inch  monochrome  tube. 


Transmitting  Equipment 


TRANSMITTER  SHIPMENTS 
Station  Power    Band  Use 

General  Electric  Co. 

WDSM-TV  Superior,  Wis.  5  kw  tv  (ch.  6)  new  station 
Standard  Electronics  Corn. 

WLWA   (TV)   Atlanta  50  kw    tv  (ch.  1 1 )  replacements 

OTHER   EQUIPMENT:  GE  also  reported  the  shipment  of  a 
20  kw  amplifier  to  WSLI-TV   Jackson,   Miss.    (ch.    12),  and 
six-bay   antennas   to    KTTV    (TV)    (ch.    II)    and  KECA-TV 
(ch.  7),   both   Los  Angoles. 
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Studio  Zoomar  Lens 
Seen  Help  to  Color 

The  lens  is  color-corrected  and 
can  be  used  on  all  types  of 
cameras,  Television  Zoomar 
Corp.  President  Jack  A.  Pegler 
says.  He  makes  first  complete 
report  on  market  status  of  the 
lens. 

WIDESPREAD  use  of  the  Studio  Zoomar  lens 
in  color  television  was  predicted  last  week  by 
Jack  A.  Pegler,  president  of  the  Television 
Zoomar  Corp.,  New  York,  in  announcing  that 
RCA  has  approved  the  use  of  the  lens  in  its 
new  color  tv  camera. 

The  Studio  Zoomar  lens,  Mr.  Pegler  noted, 
is  color-corrected  and  can  be  used  on  all  types 
of  cameras.  He  pointed  out  the  lens  will  fulfill 
for  color  tv  the  "same  all-purpose  role  it  has 
accomplished  for  black-and-white  television." 

Coincident  with  this  development,  Mr.  Pegler 
outlined  exclusively  for  B«T  the  first  complete 
report  on  the  status  of  the  Studio  Zoomar  lens 
since  it  was  placed  on  the  market  last  August. 
He  said  100  stations  in  the  U.  S.,  Argentina, 
Brazil,  Cuba,  Mexico,  Japan  and  Italy  are 
making  use  of  the  lens,  and  a  type  developed 
earlier,  and  added  that  station  reports  say  Studio 
Zoomar  is  "an  outstanding  contribution  to  the 
television  industry". 

Typical  of  reaction  among  the  stations,  Mr. 
Pegler  said,  were  the  sentiments  expressed  in 
a  letter  from  Robert  J.  Sinnett,  chief  engineer 
of  WHBF-TV  Rock  Island,  111.,  which  said  in 
part: 

"We  have  recently  added  the  Studio  Zoomar 
which  points  the  way  to  better  local  program- 
ming and  at  the  same  time  materially  reduces 
all  production  and  operating  costs.  We  are  now 
in  a  position  to  reduce  most  of  our  local  pro- 
grams to  a  single  camera. 

Quality  Programs 

"This  will  enable  us  to  offer  programs  of 
character  and  quality  to  the  local  sponsors  at 
rates  they  can  afford  and  will  enable  us  to  ex- 
pand our  public  service  program  schedule.  .  .  . 
The  installation  of  a  Studio  Zoomar  eliminates 
the  need  of  complicated  camera  dolly,  dolly 
pushers,  critical  lighting  and  the  myriads  of 
details  associated  with  the  standard  single  lens 
multi-camera  system.  The  use  of  Studio  Zoomar 
reduced  most  programs  to  a  one-camera  studio 
and  a  one-camera  show." 

Another  use  of  the  lens  that  will  become 
more  widespread  in  years  ahead,  Mr.  Pegler 
said,  will  be  in  the  realm  of  closed-circuit  tele- 
vision. He  referred  to  a  note  from  Lewis  M. 
Lang,  producer  of  the  color  television  unit  of 
Smith,  Kline  &  French  Labs,  Philadelphia, 
which  cited  a  closed-circuit  tv  demonstration 
that  the  firm  held  Nov.  21  and  praised  the 
Studio  Zoomar  for  performing  "an  outstanding 
job  of  handling  the  wide  range  of  material." 

Studio  Zoomar,  which  can  be  mounted  on 
any  tv  camera,  has  a  zoom  range  of  2V4  to  7V2 
inches:  length,  one  foot;  speed,  F/2.8  and 
weight,  six  pounds. 

Executive  offices  of  the  Television  Zoomar 
Corp.  are  at  500  Fifth  Ave.,  New  York  18. 


18  Named  in  Radio-Tv 
For  Christopher  Awards 

EIGHTEEN  persons  were  announced  h 
week  as  winners  of  Christopher  Awards  I 
radio  and  television  for  the  fourth  quarter 
1953.  The  awards  are  made  for  "individv. 
creative  efforts  in  the  arts  and  communic 
tions." 

Winners  in  television  are  producer  John  Hai 
gott,  director  Alex  Segal  and  writer  Dav 
Davidson  for  "P.O.W."  on  Theatre  Guild-U.  \ 
Steel  program  over  ABC-TV  on  Oct.  27;  pr 
ducer  Mort  Abrahams,  director  Don  Medfo 
and  writer  Ben  Zavin  for  "A  Day  in  Tow) 
on  Medallion  Theatre  over  CBS-TV  on  Dec.  1 
producers  Lynn  Poole  and  directors  Kenna: 
Calfee  and  Herbert  B.  Cahen  for  "The  Chris 
mas  Star"  on  Johns  Hopkins  Science  Review  ov 
DuMont  Television  Network  on  Dec.  16,  ai 
producer  Felix  Jackson,  director  Paul  Micke 
and  writer  Michael  Dyne  for  "Master  of  tl 
Rose"  on  Studio  One  over  CBS-TV  on  Dec.  2 

Winners  in  radio  are  producer  Louis  Foi 
taine  for  "Europe — God  or  Communism"  pp 
gram  in  Main  Street — Europe  series  on  WTA 
Worcester  on  Dec.  20;  producer  Richard  En| 
lish,  director  Harry  Bubeck  and  writer  Richai 
G.  Pedicini  for  Last  Man  Out  program  on  NB 
Radio  on  Dec.  22,  and  producer  Gerald  Kea 
and  writer  Irving  Berenson  for  the  United 
tions'  radio  production  "Peace  on  Earth"  o 
NBC  Radio  on  Dec.  26. 


MINUTE  MAN  award,  for  outstanding 
service  to  the  savings  bond  program,  is 
presented  to  KSD  St.  Louis,  said  to  be 
the  first  radio  station  to  receive  such  an 
honor.  At  ceremonies  (I  to  r):  Frank 
Eschen,  KSD  special  events  director; 
Elmer  L.  Rustad,  Treasury  Dept.'s  Savings 
Bond  Division,  and  George  M.  Burbach, 
KSD  general  manager. 


Jewish  Philanthropies 
Cite  4  Radio,  Tv  Stars 

FOUR  radio  and  television  personalities  wer 
among  five  guests  of  honor  who  were  presentee 
with  "Mark  of  Achievement"  awards  at  « 
luncheon  of  the  amusement  division  of  thi 
Federation  of  Jewish  Philanthropies  in  Nev 
York  Jan.  14.  Cited  by  the  federation  fo: 
"outstanding  and  inspirational  activities"  dur 
ing  1953  were  Bishop  Fulton  J.  Sheen,  Life  I, 
Worth  Living  (DuMont,  Tuesday,  8-8:30  p.m 
EST):  Eddie  Fisher,  star  of  Eddie  Fisher  Show 
(NBC-TV,  Wednesday  and  Friday,  7:30-7:4.' 
p.m.  EST);  Edward  Murrow,  CBS  radio  anc 
tv  commentator;  Dr.  Moshe  Davis,  progran 
director  of  The  Eternal  Light  (NBC  Radio 
Sunday,  12:30-1  p.m.  EST)  and  Deboral 
Kerr,  star  of  stage  and  screen. 
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PERSONNEL  RELATIONS 


FM  NEGOTIATING  ON  LOCAL  LEVEL 
S  PRELUDE  TO  NETWORK  TALKS 

Musicians  last  week  also  become  involved  in  inter-union  hassle  with 
AGVA's  Bright  saying  Petrillo  is  attempting  to  be  'overall  czar  of  the 
entertainment  industry/ 


-iGOTIATIONS  between  the  radio  and  tele- 
ion  networks  and  the  American  Federation 
J  Musicians  took  a  hiatus  last  week  as  discus- 
jlns  continued  with  representatives  of  AFM 
itals  802  (New  York)  and  47  (Los  Angeles) 
Hi  station  contracts.  , 

t  was  explained  by  a  network  spokesman 
>tc7i|t  negotiators  are  attempting  to  effect  a  set- 
""■%ient  on  the  local  level  first  before  plunging 
!|o  discussions  on  a  network  contract.  He 
lid  that  "little  headway"  has  been  accom- 
*'  4hed  on  a  local  pact  and  that  negotiations 
§  the  Chicago  local  were  deferred  pending 
.!  return  to  New  York  of  James  C.  Petrillo, 
;sident  of  the  union  and  of  Local  208  Chi- 
10,  who  is  reported  in  Miami. 
rojjAn  AFM  spokesman  said  that  Mr.  Petrillo 
E«l|!  expected  to  return  to  New  York  today 
ijlonday)  to  resume  talks  with  radio  and  tele- 
jion  networks.  The  present  contract  expires 
t  Feb.  1,  but  it  is  understood  that  the  AFM 
'  willing  to  extend  the  contract  beyond  the 
jadline  date  if  no  new  agreement  has  been 
Sched  by  that  time. 

At  preliminary  meetings  two  weeks  ago  [B«T, 
in.  18]  AFM  made  demands  for  an  approxi- 
lite  15%  wage  increase,  24%  rise  in  number 
staff  musicians,  and  for  a  commitment  from 
tworks  to  expand  employment  opportunities 
using  "live"  musicians  on  all  live  programs. 


Networks  in  Opposition 

AFM  local  representatives  are  reported  to  be 
;king  similar  benefits  to  be  included  in  their 
ntracts  for  stations.  One  network  source 
id  the  union's  demands  for  expansion  of  em- 
jyment  is  meeting  vigorous  opposition. 

Radio  and  television  network  representatives, 
10  have  been  meeting  with  Al  Manuti,  presi- 
nt  of  Local  802,  and  John  Tegroen,  president 
Local  47,  include  John  M.  Clifford,  vice  presi- 
nt  in  charge  of  personnel,  and  Charles  Moos 
the  legal  department,  NBC;  Mortimer  Wein- 
ch,  director  of  labor  relations,  and  Omar 
der,  attorney  and  assistant  secretary,  ABC; 
mes  E.  Wallen,  administrative  vice  president 
charge  of  finance,  MBS,  and  William  Fitts, 
rector  of  labor  relations,  CBS. 
AFM's  emphasis  on  increasing  employment 
r  musicians  was  spotlighted  in  a  recent  agree- 
ent  with  the  phonograph  recording  industry, 
inch  called  for  added  contributions  to  the 
usic  Performance  Trust  Fund  by  the  indus- 
y  [B*T,  Jan.  18].  The  fund  is  used  to  em- 
loy  musicians  to  present  free  performances 
|r  public  enjoyment.  Though  no  contract 
^s  been  finalized  as  yet,  a  provision  that  is 
id  to  be  under  discussion  requires  that  a  10% 
jage  increase  to  recording  musicians  be  ear- 
marked for  the  fund.  An  AFM  spokesman 
jud  that  this  condition  must  be  ratified  by  the 
nion  locals  before  it  can  be  incorporated  into 
te  contract. 

Aside  from  contractual  affairs,  AFM  became 
bibroiled  in  a  dispute  last  week  with  the 
'.merican  Guild  of  Variety  Artists  (AFL),  a 
ijpion  which  represents  performers  in  night 
iubs,  theatres,  circuses,  fairs  and  club  dates. 
I  Jackie  Bright,  president  of  the  union,  said 
lat  AGVA  had  become  involved  in  "a  series 
f  incidents  with  AFM."  He  cited  one  instance 
l  which  the  president  of  the  AFM  local  in 
oston  reportedly  advised  night  club  owners 
>at  after  Dec.  7  union  musicians  would  not 
lay  music  for  any  AGVA  performer  unless 
e  joined  AFM.  Mr.  Bright  referred  to  an- 
ther episode  in  which  he  himself  was  in- 


.--ere 


volved,  claiming  that  musicians  in  Pittsburgh 
refused  to  perform  for  his  act  in  a  night  club 
because  he  had  appeared  on  a  disc  jockey 
program.  He  said  similar  incidents  occurred 
in  Baltimore,  Toronto  and  Montreal. 

"The  musicians  are  not  only  trying  to 
destroy  AGVA,"  Mr.  Bright  declared,  "but 
Mr.  Petrillo  is  trying  to  set  himself  up  as  the 
overall  czar  of  the  entertainment  industry." 

Mr.  Bright  said  he  plans  to  ask  the  Asso- 
ciated Actors  and  Artists  of  America,  an  or- 
ganization embracing  several  entertainment 
unions,  to  file  formal  charges  with  AFL  against 
AFM.  He  added  that  if  the  move  does  not 
result  in  a  settlement,  he  will  explore  the 
possibility  of  AGVA  members  using  record- 
ings instead  of  musicians  in  their  acts. 


ALA  Breach  Seen 
In  RWG-TWA  Talks 

A  FURTHER  breach  in  the  Authors  League  of 
America  over  tv  writers'  status  was  revealed 
last  week  when  the  affiliated  Radio  Writers 
Guild  made  overtures  to  the  independent  West- 
ern Region  of  the  Television  Writers  of  America 
for  talks  starting  last  Wednesday  on  "the  pos- 
sibility of  one  guild  for  all  writers."  Similar 
talks  already  have  taken  place  between  RWG 
and  TWA  officers  in  New  York. 

Screen  Writers  Guild  also  would  like  to  bring 
TWA  into  its  fold,  but  it  is  understood  will  not 
associate  with  the,  new  union  as  long  as  it  re- 
tains executive  secretary  Joan  LaCour,  an  "un- 
friendly" witness  at  a  recent  closed  door  hear- 
ing by  a  House  Un-American  Activities  sub- 
committee [B*T,  Jan.  18,  4]. 

TWA  Membership  Harassed 

TWA  membership,  by  a  76.6%  majority, 
voted  she  be  retained  after  the  local  executive 
board  split  on  the  issue.  Following  this,  sev- 
eral top  Hollywood  and  New  York  writers  re- 
signed their  memberships.  Several  others  pre- 
viously had  resigned  when  TWA  refused  to  ex- 
tend a  loyalty  oath  to  all  members. 

Should  RWG  and  TWA  work  out  a  deal,  it 
is  doubtful  if  the  amalgamation  would  be  within 
the  ALA  with  which  SWG  and  RWG  now  are 
affiliated.  Since  formation  of  independent  TWA 
there  has  been  bitter  rivalry  between  that  union 
and  SWG.  Both  waged  a  hard  election  cam- 
paign last  year  to  represent  freelance  tv  writers 
at  NBC,  CBS  and  ABC.  SWG  lost  the  Na- 
tional Labor  Relations  Board  election  to  TWA. 
SWG  members  blamed  the  loss  on  ALA  which 
was  responsible  for  the  New  York  campaign. 


ATFP  Reaches  Agreement 
With  SEG  on  5%  Pay  Boost 

ALLIANCE  of  Television  Film  Producers  has 
reached  an  agreement  in  principle  on  a  new 
four-year  contract  with  Screen  Extras  Guild 
which  gives  extra  players  a  5%  increase  in  pay 
scales  and  other  adjustments.  The  agreement  is 
similar  to  that  recently  negotiated  by  SEG  with 
the  major  motion  picture  producers  [B*T,  Jan. 
11],  but  also  contains  clauses  dealing  with 
problems  peculiar  to  television. 

The  agreement  is  to  be  put  into  writing  this 
week  for  presentation  to  and  ratification  by 
both  groups'  respective  memberships. 
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Advertisers 

Frank  R.  Reiter  appointed  advertising  director 
of  Curtiss  Candy  Co.,  Chicago,  succeeding  the 
late  Mrs.  Clara  B.  Lahon. 

John  Walter,  assistant  to  vice  president  and 
director  of  sales,  Jacob  Ruppert  Brewery,  N. 
Y.,  named  marketing  manager  of  company  and 
Philip  C.  Friese,  assistant  general  sales  man- 
ager, named  general  sales  manager  in  charge 
of  all  direct  sales. 

Edward  A.  Gumpert,  advertising  manager  (bis- 
cuit, bread  and  specialties  division),  National 
Biscuit  Co.,  Chicago,  to  Carnation  Co.,  L.  A., 
in  similar  capacity  for  evaporated  milk  division. 

Robert  C.  Littauer,  account  executive  with 
Young  &  Rubicam,  N.Y.,  to  the  Associated 
Products  Div.  of  General  Foods  as  assistant 
product  manager  in  the  Minute  products  group 

Bruce  W.  Wert,  senior  staffman  in  media  di- 
vision, Goodyear  Tire  &  Rubber  Co.,  Akron, 
Ohio,  promoted  to  assistant  manager  of  ad- 
vertising and  sales  promotion  departments. 

Lyman  S.  McKean  appointed  advertising  di- 
rector and  Edwin  Roberts  advertising  manager 
at  American  Hospital  Supply  Corp.,  Evanston, 
111. 

James  W.  Austin,  vice  president,  traffic  and 
sales,  Capital  Airlines,  re-elected  chairman  of 
the  advertising  committee  of  Air  Transport 
Assn.'s  Air  Traffic  Conference. 
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Thomas    L.  Greer, 

formerly  vice  presi- 
dent,  Harry  B. 
Cohen  Adv.  Co.,  N. 
Y.,  creative  depart- 
ments, to  The  Biow 
Co.,  N.Y.,  in  similar 
capacity. 

Arthur  P.  Living- 
ston, director  of  mer- 
chandising, McKee 
&  Albright,  Phila., 
named  a  vice  presi- 
dent of  that  agency. 


MR.  GREER 


Glen  Jocelyn,  copy-contact  executive,  senior 
creative  consultant  and  plans  board  member, 
Foote,  Cone  &  Belding  Inc.,  Los  Angeles,  to 
Mogge-Privett  Inc.,  that  city,  as  vice  president, 
creative  director  and  board  member. 

R.  B.  Pattison,  vice  president  and  managing  di- 
rector, J.  J.  Gibbons  Ltd.,  Toronto,  elected 
president. 

William  R.  Kinnaird,  vice  president  and  super- 
visor of  Swift  &  Co.  and  Derby  Foods  ac- 
counts, Needham,  Louis  &  Brorby,  Chicago, 
to  food  plans  group  of  McCann-Erickson  Inc., 
same  city. 


Alexander  Hume 
Anderson,  tv  direc- 
tor, Guild,  Bascom 
&  B  o  n  f  i  g  1  i,  S.F., 
named  vice  president 
in  charge  of  tv  pro- 
duction, that  agency. 

C.  E.  Rickerd,  vice 
president  and  head 
of  Willys  Motor  ac- 
count staff  at  Ewell 
&  Thurber  Assoc., 
Toledo,  transferred 
to  new  food  accounts 


MR.  ANDERSON 


in  agency's  Chicago  office. 

J.  D.  Hood,  owner,  Hood  Co.,  L.A.  (sporting 
goods  mfrs.)  resumes  position  as  account  execu- 
tive with  The  Jordan  Co.,  same  city. 

David  Burcat,  formerly  of  Leeds  &  Northrup, 
Phila.,  to  Richard  A.  Foley  Adv.  Agency,  same 
city,  as  assistant  account  executive. 

Arthur  Woodruff  Cowles,  advertising  man- 
ager, Carborundum  Co.,  to  executive  staff  of 
Henri,  Hurst  &  McDonald,  Chicago. 

George  B.  Norris,  assistant  president  of  Con- 
solidated Grocers  Corp.,  to  Foote,  Cone  & 
Belding,  Chicago,  as  assistant  merchandising 
director. 

George  E.  T.  Lum,  eastern  sales  manager  of 
Ekco  Products  Co.,  NY.,  to  merchandising 
department,  Sherman  &  Marquette,  N.Y. 

B.  W.  Stelle  appointed  head  of  industrial  dept., 
Lamb  &  Keen  Inc.,  Phila. 

Charles  L.  Berry  named  public  relations  di- 
rector Lohmeyer,  Adelman  &  Montgomery, 
Phila. 

Alice  E.  Hallstrom,  assistant  publicity  director, 
Lavenson  Bureau  of  Adv.,  Phila.,  named  pub- 
lic relations  director. 

Brooks  Middleton,   creative   director,  Glenn- 


Jordan-Stoetzel  Inc.,  Chicago,  to  Advertis^ 
Counselors  of  Arizona,  Phoenix,  as  creatl* 
dept.  director. 

Marshall  Edinger,  formerly  with  O'Neil,  Lt 
son  &  McMahon,  Chicago,  appointed  me 
director  at  Grant,  Schwenck  &  Baker  Inc. 

Juano  Hernandez,  stage,  screen,  radio  and 
actor,  appointed  tv  director  Publicidad  Badj 
Inc.,  Santurce,  P.  R. 

Everett  A.  Mitchell,  secretary- treasurer  i 
radio  director,  Don  Allen  &  Assoc.  Adv.,  Pc 
land,  Ore.,  forms  Everett  A.  Mitchell  A 
same  city,  with  offices  in  Terminal  Bldg. 

James  A.  MacDonald,  traffic  section,  radic 
department,  N.  W.  Ayer  &  Son,  NY.,  p 
moted  to  sport  section;  Frederick  Eckert  narri 
head  of  traffic  section.  Suzanne  Brandt,  Cars 
Pirie  Scott,  Chicago,  to  copy  department;  Ey 
ett  B.  Allen  and  Robert  L.  Kress  to  pla 
merchandising  dept.,  N.  W.  Ayer,  Phila.  I 
Cox  promoted  to  head  of  copy  staff  of  tl 
agency's  educational  dept. 

Dorothy  Stout,  formerly  household  editor 
Holland's  Magazine,  to  consumer  publicity  st; 
John  Falkner  Arndt  &  Co.,  Phila.  Ruth  Lil 
and  Michael  Robbins  to  that  agency's  cc 
department. 

Neal   Hathaway,   former   account  executi 
Calkins   &  Holden,   Carlock,  McClinton 
Smith,  N.Y.,  to  staff  of  Magazine  Adv.  I 
reau,  Chicago. 

Robert  Ervin,  formerly  with  American  Visa 
Corp.,  N.Y.,  to  John  Falkner  Arndt,  Phi 
as  assistant  account  manager. 

Esther  Robinson  Wiley,  Dorland  Internatior 
N.Y.,  to  Emil  Mogul  Co.,  NY.,  as  meml 
of  its  account  service  staff. 

Jack  Waterman,  account  executive  and  radio 
director,  Dudley  L.  Logan  Adv.,  L.A.,  recei' 
Man-of-the-Year  trophy  from  Manfred  May 
president  of  Germain's  Inc.,  L.A.  pet  and  pi; 
store,  for  outstanding  services  rendered  sto 


Stations 


Joseph  Wolfman, 

sales  manager, 
WOKY  Milwaukee, 
Wis.,  appointed  ex- 
ecutive vice  president 
of  that  station. 

John  J.  Kehoe,  sales 
manager,  KCRA 
Sacramento,  to 
KCCC-TV  same  city 
in  similar  capacity. 

John  H.  Bone,  for- 


MR.  WOLFMAN 


merly  sales  manager, 
WLWT  (TV)  Cincin- 
nati, appointed  general  manager  WNEM-1 
Bay  City,  Mich. 

Norman  Nelson,  formerly  managing  direct 
Southern   California   Broadcasters  Assn., 
KFWB  Hollywood  as  national  sales  director. 
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eph  A.  Pace,  formerly  manager  of  WARC 
iw  WBBF)  Rochester,  N.  Y.,  named  general 
nager,  WAIR-AM-FM  Winston-Salem,  N.  C. 


W.  Richard  Carlson, 

general  manager, 
WLYC  -  AM  -  FM 
Williamsport,  Pa., 
named  vice  president 
of  Lycoming  Bcstg. 
Co.,  operator  of  that 
station,  in  addition  to 
present  duties. 


Jack  Dubberley,KLZ 

Denver,  appointed 
sales  representative 
for  that  station. 


Stanley  S.  Simpson, 

es  manager,  KCOK  Tulare,  Calif.,  named 
imager,  KCOK-TV.  J.  Alan  Rinehart,  for- 
rly  assistant  to  general  manager  KCOK-TV, 
signs  to  form  Alan's  Adv.  Agency  with  offices 
Tulare. 


:rke  Shreiber,  floor  manager,  KOIN-TV  Port- 
id,  Ore.,  promoted  to  producer-director, 
ed  Oppenheimer  replaces  Mr.  Schreiber  as 
or  manager. 


•on  P.  Molony,  for- 
tifier assistant  general 
anager,  WEHT 
enderson,  Ky.,  ap- 
linted  vice  presi- 
nt  WTSK  (TV) 
noxville,  Tenn. 


«  f  late  Holm,  KELO- 
Sioux  Falls, 
D.,  and  Frank 
oomey,  KVWO 
[heyenne,  Wyo.,  to 
IUP  Durango, 
olo.,  as  program  di- 
ctor  and  news  di- 
ctor,  respectively. 


MR.  MOLONY 


Henry  Pollman  named 
1  lief  engineer  and  Jim  Reed  named  staff  an- 
ouncer,  same  station. 


illiam  T.  Romaine,  WSAZ-TV  Huntington, 
•j|  y.  Va.,  appointed  director  of  public  affairs  in 
(1Vi  ,idition  to  present  duties  as  assistant  to  vice 
resident-general  manager  Lawrence  H.  Rogers. 

|ave  Evans,  AFRS,  to  KVOE  Santa  Ana,  Calif., 
news  director. 


fliff  Wingrove,  manager  of  CKTB  St.  Cath- 
erines, Ontario,  to  assistant  manager  of  CFPL 
[ondon,  Ontario.  Mary  Burgoyne,  vice  presi- 
ent  of  CKTB,  will  direct  that  station. 

>ob  Franklin,  production  manager,  KGW  Port- 
ind,  Ore.,  named  promotion  manager. 

1.  James  Fleming,  formerly  executive  editor 
Jew  York  Amsterdam  News,  named  director 
f  news  and  special  events,  WLIB  New  York, 
ffective  Feb.  1. 

lorence  Saltzman,  traffic  department,  WCPO 
Tincinnati,  named  continuity  director  replacing 
Paul  Carter,  who  joins  radio-tv  department, 
jtalph  Jones  Adv.  Agency,  same  city. 


an  Lindquist,  director  of  program  facilities, 
|CCOP  (TV)  Hollywood,  named  production 
Jirector.  Rex  May,  announcer,  KECA-TV 
-Lollywood,  to  KCOP  (TV)  in  similar  capacity. 


promotion,  CKEY  Toronto. 

William  Balaban,  director  of  sports  and  special 
events  for  WABC-TV  New  York,  given  addi- 
tional duties  as  assistant  program  manager. 

Julian  Graham,  WMIE  Miami,  promoted  to 
program  director  of  that  station. 

Beth  C.  Simmons,  traffic  director-women's  di- 
rector, WATL  Atlanta  to  WEAS  Decatur,  Ga., 
in  same  capacity. 

Fred  Morrison,  former  Chicago  Bears'  football 
player,  named  to  sales  staff,  WTVN  (TV) 
Columbus,  Ohio. 

Douglas  N.  Newman,  film  editor,  KTYL-TV 
Phoenix,  and  Gust  Tsimpoukis,  production  art- 
ist, KDYL-TV  Salt  Lake  City,  to  KBID-TV 
Fresno,  Calif.,  in  similar  capacities.  Lytton 
W.  Hayes,  sales  representative,  KYNO  Fresno, 
to  KBID-TV  as  account  executive. 

Munro  Van  Sweringen  to  publicity  and  promo- 
tion staff,  WCFL  Chicago. 

Keith  Nighbert,  director,  KUSD  Vermillion, 
S.  D.,  to  Memphis  Community  Television 
Foundation,  where  he  will  develop  programs, 
hire  a  staff,  equip  and  redesign  studios  for  a 
contemplated  ch.  10  educational  tv  station  in 
that  city. 

Arthur  Haug,  formerly  director  of  photography, 
United  Film  and  Recording  Studios,  to  WBBM- 
TV  Chicago  as  newsfilm  cameraman. 

Rosslyn  Sloss  and  Odette  Baker  to  KCBS  San 
Francisco  in  program  and  operation  depart- 
ments, respectively. 

Gord  Atkinson,  announcer,  CHUM  Toronto,  to 
night  manager  and  disc-jockey  CFRA  Ottawa. 
Larry  Martin,  newscaster,  CHUM  Toronto,  to 
news  staff  CKOY  Ottawa.  Frank  Williams,  an- 
nouncer CJAD  Montreal,  to  senior  announcer- 
producer  CBMT  (TV)  Montreal. 

Paul  Coates,  KTTV  (TV)  Hollywood  news 
commentator  and  Los  Angeles  Mirror  colum- 
nist, signs  3  year  contract  with  that  station. 

Gil  Christie,  announcer,  CBLT  (TV)  Toronto, 
promoted  to  co-ordinating  producer,  that  sta- 
tion. 

Armand  J.  Bernard,  announcer-engineer,  WERI 
Westerly,  R.  I.,  appointed  to  staff  WRNY  Roch- 
ester, N.  Y. 

Rev.  Raymond  P.  Cahill,  director  of  tv  for 
Catholic  Archdiocese  of  Washington  and  gen- 
eral manager  of  the  Catholic  Standard,  has 
accepted  a  commission  as  chaplain  in  the  U.S.N. 

Charles  R.  Petrie,  general  manager  of  Radio 
Anthracite  Inc.,  operator  of  WISL  Shamokin 
and  WHWL  Nanticoke,  Pa.,  named  general 
chairman  of  the  Susquehanna  Valley  Heart 
Assn.  Fund  Drive. 

Donn  Spencer,  commercial  manager,  KVOE 
Santa  Ana,  Calif.,  elected  member  of  board 
of  directors,  Santa  Ana  Chamber  of  Commerce. 

Tom  Ragland,  sales  manager,  WHBQ  Memphis, 
named  president  of  the  Exchange  Club,  that 
city,  for  1954. 

Ernest  Lee,  director  of  services  and  personnel 
manager,  KTTV  (TV)  Hollywood,  given  award 
for  "expert  individual  guidance  for  youth  aspir- 
ing to  the  television  field"  by  National  Voca- 
tional Guidance  Assn.,  Southern  California 
branch. 


L  P.  McGrath  named  director  of  publicity  and     Arthur  M.  Ford,  account  executive,  KVOO 
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Target  date  for  beginning  op- 
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much  power. 
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Tulsa,  received  Tulsa  Junior  Chamber  of  Com- 
merce award  for  1953  for  "top  endeavor  in 
Jaycee  projects  throughout  the  year."  Hollis 
C.  Hull,  KVOO  m.c,  named  "most  useful 
member"  of  Cosmopolitan  Club  of  Tulsa  for 

1953.  *: 

Joseph  Novy,  chief  engineer  at  WBBM-AM-TV 
Chicago,  and  William  Fligel,  engineer  in  charge 
of  WBBM,  received  awards  in  recognition  of 
20  years  of  service  at  CBS  Chicago.  Other 
recipients:  Kurt  Dar,  William  Kettlehut,  Milton 
Korf,  Art  Maus  and  E.  E.  Schroeder,  all  engi- 
neers, and  Howard  Neumiller,  WBBM  music 
library. 

Joe  Mulvihill,  WTAM  Cleveland,  named  Na- 
tional Disc  Jockey  chairman  for  1954  Heart 
Fund  Campaign. 

Robert  Wood,  sales  manager,  Storer  Broadcast- 
ing Co.  Chicago  office,  has  been  at  St.  Luke's 
Hospital,  that  city,  undergoing  treatment  for 
pneumonia. 

Phyllis  Brown,  "Little  Melody  Miss"  at  WLS 
Chicago,  was  married  to  singer  Billy  Holmes 
Jan.  9. 

Pat  Crafton,  account  executive,  WCPO-TV 
Cincinnati,  announces  birth  of  girl,  Kim  Ste- 
phanie, Jan.  8. 

Fulton  King,  37,  program  director,  WTON 
Staunton,  Va.,  died  Jan.  17. 

Raymond  M.  Moore,  54,  chief  engineer  for 
KTLA  (TV)   Hollywood,  died  Jan.  13. 

Joseph  W.  Dobbins,  37,  sports  announcer, 
WCOL  Columbus,  Ohio,  killed  in  a  plane  crash 
Jan.  12. 

Harold  B.  Stokes,  formerly  musical  director 
at  WGN  Chicago,  died  Jan.  9  in  San  Antonio. 

Networks 

J.  C.  McCabe,  sports  producer  of  Canadian 
Broadcasting  Corp.,  Toronto,  has  been  named 
co-ordinator  for  radio,  tv  and  film  coverage  of 
the  British  Empire  Games  to  be  held  at  Van- 
couver, July  30- Aug.  7. 

Dave  Showalter,  director  of  public  affairs, 
CPRN  Hollywood,  named  to  Community  Sur- 
vey Advisory  Committee  of  Los  Angeles  State 
College,  as  radio  industry  representative,  by 
Southern  California  Broadcasters  Assn. 

Bob  Hope,  Hollywood  and  NBC  star,  received 
distinguished  achievement  award  from  Cali- 
fornia Fashion  Creators  as  "outstanding  per- 
sonality in  radio  and  tv." 

Harry  Tugend,  motion  picture  producer-writer, 
signed  to  personal  contract  with  Bob  Hope  to 
produce  remaining  6  NBC-TV  shows  for  come- 
dian. 

Barbara  Britton,  co-star  of  CBS-AM-TV  Mr. 
and  Mrs.  North,  named  "Miss  California  Sugar" 
by  Calif.  Beet  Growers  Assn. 

Richard-George  Pedecini,  staff  writer,  NBC  Ra- 
dio Hollywood,  resigns  to  devote  full  time  to 
writing  NBC  Radio  Last  Man  Out  series. 

George  P.  Herro,  MBS  Midwest  operations  di- 
rector of  promotion  and  public  relations,  re- 
elected to  board  of  directors  of  The  Headline 
Club. 

Page  82    •     January  25,  1954 


Knox  Manning,  newscaster  and  announcer, 
NBC  Radio  Hollywood,  marked  50th  birthday 
and  25th  year  on  radio  during  Jan.  17  newscast. 

Carl  Lorenz,  engineer,  ABC  Radio  Hollywood, 
honored  with  party  celebrating  his  25th  year 
as  radio  engineer  at  ABC  studios  Jan.  14. 

Film 

William  Rambo,  national  sales  manager,  KCOP 
(TV)  (formerly  KLAC-TV)  Hollywood,  to 
Vitapix  Corp.,  that  city,  as  western  sales  man- 
ager. 

R.  H.  Sheppard,  formerly  with  Crawley  Films 
Ltd.,  Ottawa,  to  film  production  supervisor  of 
S.  W.  Caldwell  Ltd.,  Toronto. 

Philip  Besser,  formerly  of  Unity  Television 
Corp.,  N.  Y.,  named  supervisor  of  film  booking 
and  traffic  for  Television  Programs  of  America 
Inc.,  N.  Y.  New  eastern  sales  manager  of 
TPA  is  Hardie  Frieberg,  formerly  of  Ziv  Tele- 
vision Inc.  [B*T,  Jan.  18].  Mr.  Frieberg's 
picture  was  run  in  B*T  Ian.  18  and  erroneously 
identified  with  story  on  Frank  Freiman,  Mag- 
navox  Co.,  receiving  an  award  at  the  National 
Retail  Dry  Goods  Assn.  convention. 


under  the  auspices  of  U.  S.  Air  Force  and  i 
Stanford  Research  Institute  in  San  Francisv 
April  19-20. 


MR.  FRIEBERG 


MR.  BESSER 


Ann  Tyrell,  who  portrays  the  switchboard  op- 
erator on  CBS-TV  Private  Secretary  film  series, 
assigned  role  in  Warner  Brothers  feature  film, 
"Lucky  Me." 

Tom  Lewis,  executive  producer  of  Lewislor  En- 
terprises, Hollywood,  on  NBC-TV  Letter  to 
Loretta,  named  president  of  the  Catholic  Press 
Council,  that  city. 

Ann  Sothern,  star  of  CBS-TV  Private  Secretary 
film  series,  named  "The  Most  Glamorous  Ca- 
reer Woman  of  the  Year"  by  Hollywood  Busi- 
ness and  Professional  Women's  Club. 

Sidney  Greenstreet,  74,  veteran  Hollywood 
actor,  died  Jan.  19. 

Manufacturers 

Robert  A.  Seidel,  a 

vice  president  of  Ra- 
dio Corp.  of  Amer- 
ica, N.  Y.,  appointed 
vice  president  of 
RCA's  Sales  &  Serv- 
ice Subsidiaries  Div. 

Dorman   D.  Israel, 

executive  vice  presi- 
dent, Emerson  Ra- 
dio &  Phonograph 
Corp..  N.  Y.,  ap- 
pointed to  advisory 
board  for  symposi- 
um on  "Automatic 
Production  of  Electronic  Equipment"  to  be  held 


MR.  BENTLEY 


MR.  KING 


MR.  SEIDEL 


Alfred   Y.  BentW 

head  of  engineem' 
Television  Recert 
Mfg.  Div.  of  All 
B.  DuMont  Lai 
appointed  manaj 
of  advanced  pU 
ning,  same  divisk 

George  Cohen, 

rector  of  sale 
Emerson  Radio  j 
Phonograph  Con 
has  been  appoint 
eastern  sales  m£ 
ager,  covering  Pel 
sylvania,  eastern  Ohio,  upstate  New  York,  Wi 
Virginia,  North  Carolina  and  South  Carolim 

Jan  King  joins  the 
West  Coast  sales  or- 
ganization for  Gates 
Radio  Co.,  Quincy, 
111.  Mr.  King  will 
headquarter  in  San 
Francisco. 

H.  T.  G.  Gill,  for- 
merly export  adver- 
tising manager,  Ca- 
nadian Indus  tries 
Ltd.,  Montreal,  to 
Canadian  Marconi 
Co.,  that  city,  as  ad- 
vertising and  public- 
ity manager. 

Morgan  Greenwood,  manager  of  Philco  Cor 
Philadelphia  Television  and  Radio  Div.,  pi 
moted  to  general  advertising  manager  of  th 
corporation. 

Program  Services 

Joseph  F.  Broderick,  former  Boston  bram 
manager  for  Capitol  Records,  named  distri 
manager,  New  England  territory,  for  Columb 
Records  Inc.  He  succeeds  James  J.  Dradd 
who  was  promoted  to  CRI  promotion  direct 
[B«T,  Jan.  11].  Gene  Becker,  formerly  n 
tional  promotion  manager  for  Capitol  Recorc 
to  Columbia  Records  Inc.  in  newly  creati 
post  of  director  of  special  repertoire. 

Marjorie  Henderson,  formerly  of  Doherty,  CI 
ford,  Steers  &  Shenfield  Inc.,  N.  Y.,  appoint 
to  publicity-promotion  dept.,  Frederic  W.  Z 
Co.,  replacing  Josef  C.  Dine,  who  resigned 
join  in  forming  public  relations  firm,  Dii 
&  Kalmus  [B»T,  Jan.  4]. 

Aaron  Rothenberg,  merchandising  directc 
Mitchell  J.  Hamilburg  Agency,  Beverly  Hil! 
forms  own  merchandising-promotion  firm,  , 
M.  Rothenberg  Assocs.  at  9015  Wilshire  Blv 
Telephone  is  Cresview  1-2193. 

Bernard  Tabakin,  formerly  West  Coast  repr 
sentative  for  PSI-TV,  and  William  Loeb,  Be 
erly  Hills  talent  agent,  form  T-L  Productio 
Corp.  at  328  S.  Beverly  Dr.,  that  city,  to  pac 
age  and  produce  tv  programs.  Telephone 
Crestview  6-6489. 
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Telecasts 


;     appearing  In  this  section 
are  available 
nominal  cost  Write  to 

si  iNi,  .  TELCCABTINO 


take 
shot  at 

HALF -BILL  ION 

DOLLAR  MARKET 

Columbia,  South  Carolina's 

14 -County  trading  area 

I 

X 


\ 


COLUMBIA  —  one  of  America's  fastest-growing  cities! 
U.  S.  Census  reports  39.3%  increase  between  1940  and 
1950  —  three  times  the  national  average. 

COLUMBIA  —  center  of  thriving  14-county  trading  area. 
Population:  595,700.  E.B.I.  $578,686,000!* 

'SOURCE  —  Sales  Management  Survey  of  Buying  Power 
May  10,  1953  —  covering  14-county  trading  area  credited 
to  Columbia,  S.C. 

Network  Affiliation-.  WNOK-TV  Channel  67 
CBS-TV-Du  Mont 
WNOK  1230kc. 

Represented  By 

MUTUAL  Pc,ul  H-  Raymer  Co. 

A     L     M     E    T    T  O 

RADIO  CORPORATION 


Studios:  1811  Main  Street  •  COLUMBIA  S.C. 


Emrly  ISth  Ctntury  B(unW»riwM 


spread  the  exciting  news 
over  the  air  of  a  vaccine 
which  may  spell  victory 
over  polio? 


RADIO-TELEVISION  PROGRAMS 


COMING  YOUR  WAY 


QUARTER-HOUR  TRANSCRIPTIONS 


Patti  Page 
Julius  La  Rosa 
Jane  Wyman 


Sauter-Finegan 
Hank  Snow 

Tommy  &  Jimmy  Dorsey 


PLUS 

Live  and  transcribed  announcements 


16MM  TV  SOUND  FILMS 

Martha  Tilton  Rod  Cameron 

Connie  Haines  Wendell  Corey 

Desi  Arnaz  &  Lucille  Ball  Gene  Raymond 

Bob  Stack  Robert  Cummings 

and  specially  filmed  Mickey  Mouse,  Donald 
Duck,  Pluto  and  other  Disney  characters;  plus 
many  animated  announcements. 


JOin  THE  1954  nWRCH  OF  DUTIES 

JANUARY  2nd -31  st 
THE  NATIONAL  FOUNDATION  FOR  INFANTILE  PARALYSIS  •  franklin  d.  roosevelt.  founder 

120   BROADWAY,    NEW   YORK   5,   N.   Y.    •  HOWARD  J.  LONDON,   Director  •   Radio  -  TV  and   Motion  Pictures 

TELEPHONE  BEekman  3-0500 
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•  Ten  midwestern  stations  have  turned  corn-picking 

contests  into  sure-fire  radio  promotions. 
Page  86. 

•  How  13  years  of  radio  advertising  have  made  a 

little  company  grow  big.    Page  88. 


CVOA-TV 


XVOA 


Chaosnet 


NBC 


Jmt  j 


OA-TV 


A  PAUSE  FOR  STATION  IDENTIFICATION 


These  samples  of  station  identification  cards  used  by 
KVOA-TV  Tucson,  Ariz.,  show  how  the  station  ties  in  the 
atmosphere  of  the  area  it  serves.  Cactus,  desert  scene, 
cowboy  and  Indian  arrowhead  are  identified  with  the 
Tucson  region.    The  station  also  prepares  special  cards 


for  seasonal  use,  i.e.,  New  Year's,  Rodeo  Week,  Christmas, 
Easter,  July  Fourth,  Thanksgiving.  Other  stations  are  in- 
vited to  submit  representative  I.D.s  for  presentation  in 
this  special  B*T  series.  The  editors  reserve  the  right  to 
publish  only  those  which  are  believed  to  have  merit. 


KVOA-S 


Chfl»n«l 


44 


NBC 


CHAMNfc  I 


KVOA-TV 
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Ten  midwestern  radio  stations  have  formed  an  association 
to  plan  and  stage  corn-picking  contests.  In  the 
Corn  Belt,  it's  a  promotion  that  turns  out  big  crowds 
for  the  contests  themselves  and  bigger  audiences 
for  all  farm  broadcasts  by  the  sponsoring  stations. 


THERE'S  A  GOLD  MINE  II 


By  John  Osbon 


WANT  to  win  a  loyal  farm  audience  and  in- 
fluence rural  advertisers? 

Then  perhaps  your  best  bet  is  to  conceive, 
arrange  and  stage  a  farm  event  of  national 
or  regional  importance  and  listener  interest. 

Ten  midwestern  broadcasting  stations 
have  found  that  it  pays  handsome  dividends 
to  engage  in  a  radio-inspired  event — one, 
that  is,  which  stations  do  not  merely  report 
but  actually  churn  the  wheels  and  follow 
through  with  active  participation. 

With  television  still  well  out  of  the  reach 
of  millions  of  farm  folk,  a  major  agricultural 
radio  project  like  the  recent  fifth  annual 
National  Corn  Picking  Contest  takes  on 
added  significance. 

The  Bloomington  (111.)  project  has  been 
described  as  "the  greatest  show  ever  staged 
in  a  corn  field."  It  was  that  and  much  more 
to  the  stations  which  banded  together,  last 


year,  and  formed  the  National  Corn  Picking 
Contest  Assn.  Too,  the  project  served  to 
point  up  that  radio  need  not  take  a  back 
seat  to  any  competitive  media  on  promo- 
tional endeavors. 

The  association  was  set  up  to  coordinate 
national  and  state  contests  under  the  guid- 
ance of  Chuck  Worcester,  farm  director 
of  WMT  Cedar  Rapids,  Iowa.  Norman 
Kraeft,  farm  service  chief  of  WGN  Chicago 
is  vice  president.  It  embraces,  not  only  the 
stations,  but  state  agricultural  colleges,  corn- 
picker  manufacturers  and  the  National 
Safety  Council. 

Every  year,  some  station  plays  host  to 
the  national  competition  and,  in  addition, 
stages  and  arranges  its  own  local  contest. 
But  all  support  the  national  event.  Purpose 
of  the  competition  is  to  promote  greater 


Winners  of  the  National  Corn  Picking  Championship  proudly  hold  their  trophies  at 
presentation  ceremony.  (L-r)  Norman  Kraeft,  WGN  farm  director;  William  Friessen, 
of  Sioux  Falls,  S.  D.,  one-row  champion;  Rep.  Leslie  C.  Arends  (R-lll.),  Herbert  Sals- 
bury,  Atlanta,  Ind.,  two-row  champion,  and  Paul  Todd,  Jaycee  past  president. 


farm  safety  and  efficiency  in  corn-pic 
While  this  may  sound  uninspiring  to  al 
farm  folk,  the  event  usually  proves 
entertainment  and  attracts  wide  nat 
and  local  interest. 

This  year,  WEKZ  Monroe,  Wis., 
serve  as  the  "host"  station  come  fall. 
October  it  was  WGN,  the  Chicago  Tri 
clear  channel  station,  which  co-spons 
the   event  with  the  Bloomington-Nd 
Junior  Chamber  of  Commerce.  That 
a  natural  combination  because  the  Ji 
Chamber  sponsored  the  first  Illinois 
competition  in  1952,  with  WIBC  Im 
apolis  as  host  station. 

Preliminary  planning  for  the  1953  i 
petition  spanned  over  six  months  in  adv 
of  the  Illinois  state  and  national  fi 
which  played  to  a  crowd  of  approxim 
75,000  observers,  not  to  mention  thous 
of  listeners  on  MBS. 

The  corn  picking  association  was  foi 
officially  last  August  4,  meeting  in  Chi 
to  standardize  rules  and  procedures 
all  contests  that  culminated  in  the  nati 
finals  on  a  farm  nine  miles  from  Bloon 
ton  Oct.  23-24.  State  contests  got  ui 
way  Oct.  7,  near  Delaware,  Ohio,  and 
wrapped  up  in  Bloomington  just  prior  t( 
national  judging. 

Turn-Out  in  Ohio 

Ohio's  "Corn  Festival"  that  day  dr« 
crowd  estimated  at  about  7,500.  The 
tival  was  hosted  by  WRFD  Worthing 
which  drew  56  different  exhibitors  fron 
ranks  of  farm  equipment  manufacturers 
supply  firms.  Roughly  half  of  them  ' 
time-users  on  WRFD,  according  to 
Chapman,  farm  service  director,  who 
heads  the  promotion  and  wire  services  c 
mittee  of  the  National  Assn.  of  Televi; 
Radio  Farm  Directors.  The  events  clim; 
eight  months  of  planning  by  the  station, 
was  splashed  on  the  front  page  of  the  L 
ware  Gazelle,  with  due  credit  to  WRF1 

In  addition  to  the  contest,  WRFD 
held  an  all-day  program  for  women,  a  i 
judging  for  different  age  groups,  as  we 
a  continuous  program  of  entertainment  f 
a  special  stage.   Station  aired  the  proc 
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CORN  FIELD 


t  11:15  a.m.,  12:15  p.m.,  1:45  p.m., 
j  Jjp.m.  and  3:30  p.m. 

OO  Sioux  Falls,  S.  D.,  played  host  Oct. 
the  Mitchell  corn  contest,  held  in  con- 
on  with  the  local  Chamber  of  Com- 
drawing  about  6,000  people.  Twenty 
itors  showed  their  wares. 


jr)j  ontime  ceremonies  included  entertain- 
and  a  speech  by  the  local  originator  of 
i.fto  bntest,  Elmer  Carlson.   Broadcast  cov- 
began  at  10:15  a.m.  and  was  picked 
;ain  at  1 1 :45  a.m.  Other  pickups  were 
at  12:20  p.m.  and  5  p.m.  A  taped 
be  was  played  back  at  7  p.m.  Feature 
e  event  was  newscast  by  KSOO's  Orrin 
hi  direct  from  the  speakers  stand. 

Oct.   15  WOW  Omaha  staged  its 
Ld  annual  Nebraska  Mechanical  Corn 
ng  Contest  and  Farm  Safety  Day  at 
drawing  about  5,000  people.  There 
19  commercial  exhibitors,  many  of 
advertisers  on  the  station.  Arrange- 
s  were  handled  by  the  local  Chamber  of 
merce,  with  the  U.  of  Nebraska  and 
County  Farm  and  Home  Safety  Com- 
e  joining  WOW  Inc.  as  participating 
$ors. 

ophies  were  presented  to  state  winners 
yle  De  Moss,  assistant  general  manager, 
[Arnold  Peterson,  association  farm  ser- 
-  director,  WOW-AM-TV. 
[MT  Cedar  Rapids  has  conducted  corn- 
ing projects  since  1949  and  has  sup- 
kd  the  national  contests  each  year.  Its 
[dance  at  the  1953  event  Oct.  20  at 
ngo,  Iowa,  was  between  8,000  and 
00,  with  perhaps  ten  or  12  exhibitors, 
rding  to  Mr.  Worcester,  the  stations 
i  director. 

'MT's  program  of  events  called  for  en- 
inment  and  short  talks  on  corn-picker 
jsky,  corn  storage,  picker  adjustment  and 
ia sjriety  of  other  topics.  Broadcast  cover- 
was  launched  a  week  before  the  state 
OjCipetition,  with  daily  features.  Station 
Irviewed  winners  of  the  Iowa  tests  and 
a  contestants  at  the  national  finals, 
cither  state  contests  and  stations  involved 
I  held  at  Tipton,  Ind.,  Oct.  8-9  (WIBC 
fr((|anapolis);    Delavan,    Minn.,    Oct.  10 
SM  Mankato);  St.  Joseph,  Mo.,  Oct. 


e  In 


13  (KFEQ),  and  Monroe,  Wis.,  Oct.  20 
(WEKZ). 

In  all  cases,  contestants  were  judged  on 
safety  and  efficiency.  Advance  planning  at 
WGN  was  equally  beaverish.  In  June  WGN 
dispatched  Bruce  Dennis,  its  program  direc- 
tor, to  Bloomington  to  help  Vincent  Am- 
brose, newly-elected  president  of  local  Jay- 
cees,  select  a  suitable  site.  They  chose  the 
1,200  G.  J.  Mecherle  farm  because  it  was 
considered  the  agricultural  showcase  for 
Central  Illinois.  A  240-acre  tract  was  set 
aside  for  the  contest  field  and  another  simi- 
lar area  for  exhibits  and  parking  facilities. 

Late  in  September  Mr.  Kraeft,  WGN 
farm  service  chief,  went  to  Bloomington  to 
tape-record  a  series  of  shows  on  the  pro- 
gress of  preparations  and  played  them  back 
to  listeners  as  the  campaign  moved  into  high 
gear.  He  interviewed  leading  Bloomington 
citizens  for  broadcasts  on  the  station's  early 
morning  Farm  Hour  (6-6:15  a.m.). 

Detailed  Arrangements 

Other  arrangements  also  were  made — 
for  the  Fifth  Army  Band  (heard  on-MBS  for 
three  years)  to  entertain  spectators;  for  a 
gala  parade  to  herald  "Corn  Harvest  Days" 
Oct.  22;  for  the  selection  of  a  queen  to  reign 
over  the  festivities;  for  network  broadcast 
of  the  finals  by  MBS. 

Last  Oct.  15  the  "Corn  Harvest  Days" 
queen  and  her  attendant — both  university 
students  and  4-H  girls — visited  the  studios 
of  WGN  and  WGN-TV,  meeting  with 
Messrs.  Kraeft  and  Dennis  and  Frank  P. 
Schreiber,  general  manager  and  treasurer  of 
WGN  Inc.  The  queen,  Patricia  Jewell,  19, 
of  Ellsworth,  111.,  and  her  attendant,  Roberta 
Cutter,  of  Normal,  were  greeted  with  bou- 
quets of  roses  by  Mr.  Schreiber. 

Their  schedule  included  one  tv  and  two 
radio  appearances,  and  posing  for  newsreel 
cameras. 

Gov.  William  Stratton  of  Illinois  also 
placed  his  stamp  of  approval  on  the  pro- 
ceedings, proclaiming  Oct.  23-24  as  "Corn 
Harvest  Days"  for  the  state. 

WGN  also  threw  its  huge  promotion  ef- 
forts behind  the  state  competition,  offering 
air  time  for  the  announcement  of  contestants 
and  prevailing  upon  the  Chicago  Board  of 


Trade  to  offer  trophies  to  the  winners  and 
runnersup  of  the  one  and  two-row  contests 
at  the  state  event  Oct.  23.  Merchandise 
prizes  also  were  presented.  Trophies  and 
prizes  were  valued  in  excess  of  $7,000. 

Among  the  national  prizes  for  the  one  and 
two-row  champions  were  a  1953  Cheverolet 
half-ton  pickup  truck  presented  by  WGN. 
A  home  freezer  and  gas  range  were  tendered 
second  place  winners.  Other  prizes  shared 
by  the  contestants  in  the  national  contest  in- 
cluded four  Benrus  watches,  a  sewing  mach- 
ine, 20-volume  set  of  the  "Book  of  Know- 
ledge", vacuum  cleaner,  chairs,  dinette  set, 
fishing  reels,  addressograph  machine,  out- 
door stoves,  iron,  toaster  and  food  mixer. 
State  contestants  also  shared  a  wide  assort- 
ment of  merchandise. 

The  week  of  Oct.  19  through  Oct.  24  all 
roads  led  to  Bloomington — and  WGN  talent 
were  among  the  travelers,  too.  Among  the 
station's  performers  were  sportscaster  Jack 
Brickhouse,  disc  jockey  Saxie  Dowell,  emcee 
Ernie  Simon,  vocalist  Jackie  Van  and  the 
Starnoters,  musical  group. 

Adjacent  to  the  contest  site  a  vast  ex- 
hibition area  also  was  set  up  for  educational 
and  commercial  exhibits  and  demonstrations. 
Included  was  a  display  tent  and  the  Agron- 
omy Trailer  donated  by  the  U.  of  Illinois. 

WGN  made  a  number  of  pickups  Oct.  22- 
24  on  its  weather  man,  farm  and  other  pro- 
grams, and  arranged  for  various  remotes 
and  special  interviews.  Entertainment  also 
held  sway  on  the  programs,  which  pinpointed 
much  of  the  WGN  schedule  on  the  days  of 
the  state  and  national  finals. 

The  highlights  were  carried  coast  to 
coast  by  MBS  (5-5:30  p.m.)  Oct.  24  under 
sponsorship  of  State  Farm  Mutual  Auto- 
mobile Insurance  Co.,  with  Cecil  Brown, 
Mutual  commentator,  and  Mr.  Kraeft  re- 
viewing events  and  interviewing  winners. 
Mutual  also  carried  a  half-hour  segment 
earlier  featuring  the  Fifth  Army  Band  and 
a  brief  address. 

About  75,000  people  (mostly  farmers  and 
families,  of  course)  converged  on  the  farm 
for  the  Illinois  state  and  national  finals. 
Millions  heard  it  on  the  radio.  There  is 
little  doubt  it  was  a  shucking  success  — 
thanks  to  radio  and  its  promotional  efforts. 
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Thirteen  Years  of  Radio 
Make  Little  Company  Big 


by  Dave  Glickman 


SUCCESS  of  advertising  on  radio  doesn't 
necessarily  depend  on  how  much  money  is 
spent  by  the  advertiser.  It  depends  more 
on  the  advertiser's  experience,  or  lack  of  it, 
in  the  medium  used. 

This,  at  least,  is  the  belief  of  executives 
at  Standard  Federal  Savings  &  Loan  Assn., 
Los  Angeles,  and  Heintz  &  Co.,  local  agency 
servicing  the  account.  Over  some  13  years 
they  have  been  able  to  prove  their  point  con- 
clusively. Standard  Federal  came  into  ex- 
istence on  Aug.  24,  1925,  under  direction  of 
George  M.  Eason.  He  has  since  contin- 
uously and  successfully  directed  the  asso- 
ciation as  president  and  general  manager. 
The  firm's  first  statement  in  December  1925 
showed  total  assets  of  $24,800.  Eleven 
years  later,  on  Dec.  31,  1936,  assets  had 
grown  to  $617,800  and  in  the  next  10  years 
to  $5,156,000.  Today,  they  are  in  excess 
of  $38  million. 

Without  revealing  its  annual  advertising 
appropriation  the  building  and  loan  asso- 
ciation credits  its  growing  success  greatly 
to  advertising,  which  includes  radio,  news- 
papers and  direct-mail.  Because  that  type 
of  business  in  Southern  California  is  a 
highly  competitive  one,  the  client  and  agency 
were  also  reluctant  to  say  what  percentage 
of  the  advertising  appropriation  is  allotted 
to  the  various  media. 

Credit  to  Radio 

Radio,  however,  Mr.  Eason  stated,  in 
regard  to  its  percentage  of  the  overall  adver- 
tising appropriation  has  fully  pulled  its  own 
weight  in  relation  to  expenditures  in  acquir- 
ing new  business. 

On  a  very  modest  appropriation  in  1940, 
the  firm  tried  the  pulling  power  of  radio 
for  the  first  time,  testing  with  spot  announce- 
ments integrated  into  musical  programs. 
Proving  successful  from  the  start,  the  me- 
dium has  since  played  an  important  role 
in  the  firm's  advertising  plans. 

Early  commercials  stressed  the  value  of  a 
savings  account,  and  invited  listeners  to 
open  one  at  Standard  Federal.  Since  that 
first  test  back  in  1940,  however,  types  of 
programs  and  commercials  have  progressive- 
ly changed  as  conditions  warranted. 

Standard  Federal's  plan  at  first  was  to  use 
an  intensive  spot  announcement  campaign 
twice  weekly  during  the  re-investment  pe- 
riods. While  this  produced  satisfactory  re- 
sults, further  testing  indicated  that  steady 
use  of  the  medium  on  a  year-round  basis 
might  prove  more  productive  on  a  per  dol- 
lar of  radio  expenditure  basis. 

More  testing  uncovered  to  the  associa- 
tion's satisfaction  that  near  saturation  on  a 
single  station,  rather  than  spreading  the  same 
amount  of  money  on  several,  brought  in 
more  savings  dollars  from  the  public  for 


a  lower  advertising  cost.  Testing  still  fur- 
ther, they  were  convinced  that  better  results 
were  obtained  when  the  programming  with- 
in one  station  is  properly  distributed  to  vary- 
ing audiences. 

As  a  result,  the  association  now  sponsors 
on  a  52-week  contract  basis,  the  six  weekly 
10-minute  morning  Speaking  of  Sports,  on 
KFWB  Hollywood;  nightly  30-minute  Tom 
Hanlon's  Merry-Go-Round  on  KNX  Holly- 
wood, plus  a  Sunday  morning  quarter-hour 
newscast  on  the  latter  station. 

Keeping  pace  with  its  growth,  Standard 
Federal  in  mid-fall  of  last  year  prepared  to 
move  into  its  new  modern  nine-story  build- 
ing erected  at  cost  of  more  than  $1,600,000 
at  Wilshire  Blvd.  and  Grand  Ave. 

Mr.  Eason  and  Carl  Heintz  Sr.,  president 
of  the  agency,  felt  that  was  an  auspicious 
occasion  for  building  added  community 
prestige  throughout  Southern  California. 
Their  immediate  problem  then  became  a 
question  of  how  to  get  community  partici- 
pation and  how  to  create  traffic  for  the  new 
location.  Their  decision  was  a  four-day 
"open  house"  to  which  they  would  invite 
all  of  Southern  California. 

A  vital  part  of  the  invitation  and  celebra- 
tion was  to  be  a  nightly  half-hour  series  of 
special  broadcasts  on  KNX.  They  felt 
that  would  reach  the  people  they  wanted 
to  invite  and  also  provide  an  impressive, 
entertaining  spotlight  on  the  "open  house." 

Following  each  day's  activities  at  the 
new  building,  four  complete  and  distinctive 
programs,  each  different  from  the  others, 
were  presented  on  consecutive  nights.  Events 
such  as  the  formal  ribbon  cutting  to  open 
the  building,  a  fashion  show,  panel  discus- 


sion on  the  future  of  Los  Angeles  arch1 
ture,  were  tape-recorded  at  the  timi 
actual  occurrence,  for  release  on  KNX 
those  same  nights.  Dramatizations  of 
history  of  money  and  historic  incideni 
Los  Angeles'  growth,  were  presented  as 
of  the  institutional  type  broadcasts.  ' 
Hanlon,  closely  associated  with  Stan 
Federal  through  his  Merry-Go-Round, 
narrator.  Mr.  Eason  shared  duties 
him  on  the  final  broadcast  of  the  four 
series. 

The  "open  house"  program  admiti 
was  unique  for  a  financial  institution, 
the  departure  from  traditional  cone 
drew  approximately  30,000  people  to 
new  building  to  inspect  offices,  modern! 
iness  facilities  and  enjoy  the  many  sp 
events  that  went  on  11  hours  daily  foi 
four  days. 

Mr.  Eason  hosted  a  "gratitude  lunch 
for  KNX  executives,  writers,  producers 
rectors  and  others  who  participated  in 
special  events  series,  several  weeks 
the  "open  house." 

"All  phases  of  this  program  were  gn 
successful,"  he  told  his  luncheon  gu 
"The  outstanding  planning,  cooperation 
execution  of  this  ambitious  and  unu 
plan  was  a  most  gratifying  experience, 
for  me  and  our  agency." 

Testimonial  Letter 

Herbert  R.  Dickow,  agency  account 
ecutive,  pointed  up  his  observations  on 
pulling  power  of  radio  in  a  letter  to  K 
executives  which  said  in  part  that  "s 
the  official  opening  of  the  new  builq 
approximately  three  months  ago,  the  grc 
of  Standard  Federal  assets  have  excee 
10%  of  their  total  assets  as  of  Sept.: 
1953."  This  rate  of  growth,  his  letter  t 
tinued,  "has  been  consistent  over  the 
three  months." 

There  was  no  interruption  of  the  reg 
radio  programs  during  the  "'open  hoi 
institutional  series.  Speaking  on  the  v 
of  a  savings  account,  Mr.  Eason  makes 
quent  appearances  via  tape  recordings 
the  KNX  Merry-Go-Round.  The  pers( 
touch  which  he  gives  these  message; 
found  to  be  a  strong  selling  influence 
their  use  is  going  to  be  expanded  in 
future,  according  to  agency  executives. 


Advertising  plans  for  1954  are  discussed  by  Carl  Heintz  Sr.,  president  Heintz  &  Co. 
Los  Angeles  agency  (I),  with  client  George  M.  Eason,  president  and  general  manager 
Standard  Federal  Savings  &  Loan  Assn. 
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PROGRAMS  &  PROMOTIONS 


HAWAIIAN  CUSTOM  REVERSED 

HAWAIIAN  custom  was  reversed  by  Murray 
Arnold,  WIP  Philadelphia  program  director, 
when  he  arrived  at  Honolulu  with  B.M.I.  Pro- 
gram Clinic  representatives.  Instead  of  first 
receiving  the  traditional  Hawaiian  floral  lei, 
Arnold  extended  greetings  from  Philadelphia 
and  WIP  in  behalf  of  Benedict  Gimbel,  presi- 
dent of  that  station.  He  presented  the  official 
seal  of  the  city  to  Webley  Edwards,  well- 
known  announcer  from  Hawaii,  and  then  re- 
ceived in  return  the  traditional  lei,  symbol  of 
friendship  of  the  islands. 


KFWB-KMPC  BROADCAST 

TWO  Hollywood  radio  stations,  KFWB  and 
KMPC,  last  week  presented  a  simultaneous,  live 
broadcast,  All  Star  Disc  Revue,  utilizing  disc 
m.c.'s  from  both  stations  as  well  as  musical  per- 
sonalities Eartha  Kitt,  Mel  Torme,  June  Christy, 
Connie  Haines,  Jack  Teagarden,  Frankie  Laine 
and  Peggy  Lee.  Sponsor,  who  requested  joint 
program,  was  Pep  Boys  auto  accessory  stores, 
through  Milton  Weinberg  Advertising  Co.,  Los 
Angeles. 


CELEBRITIES  INTERVIEWED 

SERIES  of  15-minute  tape  interviews  from  Chi- 
cago's LaSalle  St.  railroad  station  form  the  basis 
of  a  new  program  produced  by  John  Gara- 
moni,  head  of  Agency  Recording  and  Film 
Service.  Titled  Tony  Weitzel  on  the  20th  Cen- 
tury Limited,  program  spotlights  Chicago  Daily 
News  columnist  interviewing  celebrities  before 


their  departure  on  the  New  York  Central  train. 
Plan  is  to  offer  show  open-end  unless  adver- 
tiser picks  up  tab. 


PROBLEMS  DISCUSSED 

MARRIED  and  engaged  couples'  problems 
make  up  the  format  of  a  new  Saturday  panel 
program,  Hitching  Post,  started  by  WBBM-TV 
Chicago  and  sponsored  by  Consolidated  Cos- 
metics (Lanolin  Plus).  The  show  is  designed 
to  give  couples  an  opportunity  to  obtain  pro- 
fessional advice  from  panel  of  experts,  who 
discuss  various  aspects  of  problem  in  terms 
of  general  interest. 


CANADIAN  TV  BOOKLET 

A  LOOSE-LEAF  binder  for  information  on  all 
Canadian  television  stations,  markets,  number 
of  receivers,  network  rates  and  similar  data, 
has  been  sent  to  advertising  agencies  by  the 
television  division  of  All-Canada  Radio  Facili- 
ties Ltd.,  with  offices  throughout  Canada,  from 
its  head  office  at  Toronto.  Supplementary  data 
sheets  are  sent  out  periodically. 


WHAT'S  IN  A  NAME? 

A  PROGRAM  that  will  trace  the  evolution  of 
family  names  and  family  ancestry  was  sched- 
uled to  begin  on  KDYL-TV  Salt  Lake  City 
yesterday  (Sunday).  Titled  What's  Your  Name, 
the  20-week  Sunday  afternoon  series  is  being 
presented  in  cooperation  with  the  Geneological 
Society  of  the  Church  of  Jesus  Christ  of  Latter- 
Day  Saints.  The  first  program  was  to  trace 
relationship  of  President  Eisenhower  to  pioneer- 
explorer  Daniel  Boone. 


WHEN  the  Washington,  D.  C,  area  was 
snowed  under  and  schools  were  closed 
WTOP  Washington  moved  fast  with  c 
newspaper  advertisement  on  radio'; 
public  service.  Appearing  in  the  Wash 
ington  Post  Jan.  18  and  prepared  b> 
Henry  Kaufman  &  Associates,  the  ad  wai 
placed  with  the  conviction  that  "what'; 
good  for  radio  is  good  for  WTOP." 


TV  AUCTION 

A  PROGRAM  with  an  auction  format  ma 
its  debut  over  WJAR-TV  Providence  on  Ja 
17.  The  viewing  audience  bids  by  phone  f 
items;  bids  are  recorded  on  a  blackboard  ke 
on  camera.  Early  items  are  closed  out  at  tl 
end  of  the  show  but  bidding  continues  for 
minutes  to  close  out  late  items.  Winners  a 
announced  on  the  following  week's  show.  Tl 
program,  Auction  Block,  is  produced  and  pi 
pared  by  the  Providence  Junior  Achieveme 
Television  Co.,  a  high  school  group. 


BEN  FRANKLIN  BROADCASTS 

TO  CELEBRATE  the  248th  anniversary  1 
Benjamin  Franklin's  birthday,  WIBG  Phil 
delphia  scheduled  special  programs  which  i 
eluded  addresses  by  principal  speakers  at  tl 
Poor  Richard  Club  Banquet,  followed  by 
specially-created  program  arranged  by  tl 
American  Philosophical  Society,  which  w. 
founded  by  Franklin  over  200  years  ago,  ai 
and  Yale  U.  Supreme  Court  Justice  Owen 
Roberts  was  scheduled  to  speak  on  a  special  pr 
gram  Sunday,  the  anniversary  date  of  Fran 
Iin's  birthday. 


NEW  YORK  REVIEW 

CBS-TV  presented  New  York  Portrait,  a  sp 
cial  program  commemorating  the  300th  a 
niversary  of  New  York  City.  Designed  to  sho 
pictorially  the  growth  of  New  York  in  wor 
importance  during  the  past  three  centuries,  tl 
program  was  directed  by  William  Workman  t 
CBS-TV's  public  affairs  department  and  na 
rated  by  Don  Hollenbeck. 


Control  functions  separate  from 
metering 

Rack  cabinets  standard  equipment 
Cabinets  interwired,  ready  to  use 
Generous  facilities  for  expansion 


I^MOTE  CONTROL  SYSTEM 

UNATTENDED  OPERAT/0; 


Delivery  excellc 

Nation-wide  sales  and  service 

Three  separate  direct  reading 
meters 

The  eomfiUtc  system 


Branches  in  New  York,  Washing- 
ton, Atlanta,  Houston  and  Los 
Angeles.  Field  sales  engineers 
everywhere. 


GATES  RADIO  COMPANY 

Manufacturing  Engineers  Since  1922 
QUINCY,  ILLINOIS    .    >    -  U.S.A. 
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YOU  FURNISH 
THE  MESSAGE... 


We'll  furnish  the  ears!  50  million  of  'em! 


Out  in  the  country  our  KBS  station  breaks,  time 
signals  and  singing  commercials  keep  the  folks  of 
hometown  and  rural  America  up  to  date,  wide 
awake,  warm  and  mellow  and  ready-to-buy.  If  you 
want  to  get  into  a  discussion  of  watts,  rheostats, 
ohms  and  oscilloscopes  we're  ready,  eager  and  will- 
ing but  .  .  .  more  important  to  you  we  feel,  is  the 
matter  of  ears!  Ears,  shell  pink  and  sweetly  fem- 
inine; Ears  long  lobed  and  masculine;  Ears  young, 


•  WRITE,  WIRE    OR    PHONE  FOR 


CHI C A  G  0 

111  West  Washington  St. 
STate  2-6303 

LOS  ANGELES 

1330  Wilshire  Blvd. 
Dunkirk  3-2910 


NEW  YORK 

580  Fifth  Avenue 
PLaza  7-1460 

SAN  FRANCISCO 

57  Post  Street 
SUtter  1-7440 


hopeful,  hungry  and  itchy  for  new  products  as  a 
hound  dog  in  the  flood-tide  of  the  big  flea  season. 

YOU  HAVE  A  SALES  MESSAGE?  YOU  HAVE  PRODUCTS 
YOU'D  LIKE  TO  SELL  IN  BIG  BUNDLES,  BY  THE  GROSS 

or  the  tank  car?  Let  us  prove  to  you  with  case 
histories,  facts,  that  we  have  the  receptive  ears 
attached  to  people  who  will  go  out  and  buy  what 
you  have  to  sell.  Call  us.  Make  us  prove  it. 


COMPLETE    MARKET    INFORMATION   AND  RATES 
E 


TAKE   YOUR  CHOICE 

A  handful  of  stations  or  the  network  .  .  . 
a  minute  or  a  full  hour  .  .  .  it's  up  to 
you,  your  needs. 

1^  MORE  FOR  YOUR  DOLLAR 

No  premium  cost  for  individualized  pro- 
gramming. Network  coverage  for  less 
than  "spot"  cost  for  same  stations. 

Ix^ONE  ORDER  DOES  THE  JOB 

All  bookkeeping  and  details  are  done 
by  KEYSTONE,  yet  the  best  time  and 
place  are  chosen  for  you. 


( 


Keystone 


BROADCASTING  SYSTEM,  inc. 


THE     VOICE    \    OF     HOMETOWN     AND     RURAL  AMERICA 


RO ADC A STING 
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SUNDAY 

ABC  CBS  MBS 


NBC 


ABC 


MONDAY 

CBS  MBS 


NBC 


1SlnC" 


ABC 


TUESDAY 

CBS  MBS 


NBC 


ABC 


6:00  PM 


6:15 


6:30 


6:45 


7:15 


7:30 


7:45 


8:00 


8:15 


8:30 


8:45 


9:1 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11:1 


11:151 


Lorillard 
Monday  Morning 
Headlines 


Paul  Harvey 
Belllone 


Co-op 

jeorge  Sokolsky 


Don  Cornell 


This  Week 
Around  The 
World 


What's  The 
Name  of 
That  Son; 


American 
Music  Hall 


Gruen  &  Carter 
Walter  Winchell 


Lorillard 
Taylor  Grant 


Call  Me 
Freedom 
S 


Co-op 
Paul 
Harvey  (118) 


Elmer  Davis 


The  Assemblies 

of  God 
Revival  Time" 


Beyond 
The  Stars 


Wm  Wrigley 
Gene  Autry 
(191)  R 


Colgate-Palm- 
olive Co. 
Our  Miss  Brooks 
(205)  R 


Dn  the  Line  with 
Bob  Considine 


Amer.  Tobacco 
Jack  Benny 
(211)  R 


Rexall  Drug 
Amos  'N  Andy 
(212)  R 


General  Electric 
Bing  Crosby 
Show 
(20S)  R 


Philip  Morris 
My  Little  Margie 
(203)  R 


Hallmark 
Radio  Hall 
of  Fame 
(199) 


Cons.  Cosmetics 
Edgar  Bergen- 
Jharlie  McCarthy 
Show 

(202) 


Man  of  the 
Week 


0:30-10:35  p.  m. 
Daniel  Schorr 
10:35-45  p.  m. 
U  N  Report 


John  Derr 

Sports 


News 


Dance 
Orchestra 


6-6:25 
Bulldog 
Drummond 


TBA 


Rod  8  Gun 
Club-Co-op 


Chamber 
Music 


Hawaii  Calls 


Enchanted 
Hour 


8:55-News 


Oklahoma  City 
Symphony 
Orchestra 


Report  From 
The  Pentagon 


Hazel  Markel 
Co-op 


Co-op 
Bert  Bachrach 


Co-op 
Rukeyser 
Reports 


Co-op 
Ed  Pettitt 


College  Quiz 
Bowl 


Not  in 
Service 


Budweiser 
Bill  Stern 


Socony-Vacuum 
NBC 
Symphony 

(til) 


Co-op 

George  Hicks 


Vandercook 
CIO 


Toni,  Man.  Soap 
Family  Skeleton 
(175)  R 


Co-op 
Quincy  Howe 


The  Marriage 


Sen.  Mills,  Lone 
Ranger  (153) 


7:55  News 


Six-Shooter 


General  Motors 
Henry  Taylor 
(159) 


Sammy  Kaye 


Sunday 
at  Home 


Hollywood 
Starway 


8:55  News 


Mike  Malloy 


NBC 

Star 
Playhouse 


Metropolitan 
Ipera  Auditions 
of  the  Air 


Decision 


9:55  News 


Last  Man  Out 


Co-op 
Headline 
Edition 


10:25  News 


Turner  Calling 


Meet  the  Press 


Martha  Lou 
Harp 


Dance  Orchestra 


News  from 
NBC 


Valentino 


No  Nelwork 
Service 


Sports  Report 
S 


Metro.  Life  Ins. 
Allan  Jackson 

(30) 


Dwight  Cook's 
Guest  Book 


No  Service 


Kaiser-Willys 
Lowell  Thomas 
(1 54)  R 


Co-op 
Fulton  Lewis,  jr. 
(342) 


General  Foods 

M.  W.  F. 
Beulah  (123)  R 


7-7:05  La  Rosa 

(susL) 

:35-45  Campana 

(174) 
Julius  LaRosa 


Am.  Oil-Hamm. 
Ed.  R.  Murrow 

(98) 


Auto-Lite 
Suspense 
(196)  R 


Lever-Lipton 
Godfrey 

Talent  Scouts 
(170)  R 


Lever  Brothers 
Lux  Radio 
Theatre 
(186) 


R.  J.  Reynolds 
Vaughn  Monroe 

(187) 


10:30-35 
Robert  Trout 


10:35-11  p.m. 
Dance  Orch. 


News 


Dance 
Orchestra 


Repeat  of 
Kid  Strips 


Co-op 
Dinner  Date 


Amer.  Home 

Prod. 
Gabriel  Heatter 


iggett  &  Myers 
Perry  Como 


The  Falcon 


Co-op 
Under  Arrest 


9:05 
(Philip  Morris) 
Sports  "Ten" 


Co-op 

News  Reel 


Co-op 
Reporters 
Roundup 


A.  F.  of  L. 
Frank  Edwards 

(HQ 


Put  It  To  Pat 


(Co-op) 
Deems  Taylor 
Concert 


Co-op 
Ed  Pettitt 
News 


U.  N. 
Highlights 


Kaltenborn 


Co-op 
Allen-Horge 
Sports  Daily 


Not  in 
Service 


No  Network 
Service 


Budweiser 
Bill  Stern 


Sun  Oil  Co. 
3-Star  Extra 
(34) 


Co-op 

George  Hicks 


Inter.  Harvester 
Alex  Drier  (53) 
Man  on  the  Go 


Vandercook 
CIO 


Toni,  Man.  Soap 
Family  Skeleton 
(175)  R 


No  Network 

Service 


Co-op 
Quincy  Howe 


Miles  Labs 
News  of  World 

(166) 


Miles  Labs 
1  Man's  Family 
(166)  Rp 


Starr  of  Space 


AA  of  RR's 
Railroad  Hour 
(192) 


3-City  Byline 


Sammy  Kaye 


Mars  Inc. 
'eople  Are  Funny 
(172) 


Firestone 
/oice  of  Firestone 
(151) 


Hollywood 
Starway 


Mike  Malloy 


Bell  Telephone 
Telephone  Hour 
(185)  R 


Co-op 
Town  Meeting 


Cities  Service 
Band  of  America 
(113)  N 


Fibber  McGee 
&  Molly 
*3-Plan 


hr.  S.  Publ.  Co. 
win  D.  Canham 

(20)  ' 


Co-op 
Headline 
Edition 


Can  You 
Top  This? 


Turner  Calling 


Youth  Wants 
To  Know 


Orchestra 
(See  Footnote) 


No  Network 

Service 


Valentino 
S 


News  of 
tie  World 
Morgan  Beatty 


Sports  Report 
S 


MCI/LIIM  lis. 
Allan  Jackson 

(30) 


Dwight  Cook's 
Guest  Book 


No  Service 


Kaiser-Willys 
Lowell  Thomas 


Beulah 


Longines 
Wittnauer 
Choraliers 
(100)  R 


Niagara  Mfg.  & 
DisL  Co. 
G.  Heatter 


Am.  Oil- 
Ed.  R.  Murrow 

(98) 


ihe  Coca-Cola  Co 
Coke  Time 


Mickey  Spillane 
Mystery* 


Colgate-Palm- 
olive Co. 
Halo,  Palmolive 
nr  &  Mrs  North 
(206)  R 


Wrigley  Johnny 
Dollar 
(194) 


Carter-Toni  My 
Friend  Irma 
(200) 


■P-P,  L.  Creme 
Louella  Parsons 
(189)  R 


10:15-20 
Gen.  Fds. 
Galen  Drake 


10:30-35 
Robert  Trout 


lance  Orchestra 


News 


Dance 
Orchestra 


Repeat  of 
Kid  Strips 


Fulton  Lewis,  jr. 
(342)  . 


hter.  Harvester 
Alex  Drier  (53) 
Man  on  the  Go 


Co-op 
Dinner  Date 


Miles  Labs. 
Hews  of  World 
(168) 


(Co-op) 
High  Adventure 


9:05 
(Philip  Morris) 
Sports-"Ten" 


Co-op 
Newsreel 


Search  That 
Never  Ends 


9:55-10 
Lome  Greene 


A  F.  OIL. 
Frank  Edwards 

m  


Put  It  To  Pat 


Co-op 
State  of  the 
Nation 


Co-op 
Ed  Petutt-News 


U.  N. 
Highlights 


News 


Co-op 
Allen-Horge 
Sports  Daily 


Not  in 
Service 


No  Network 
Service 


Budweiser 
Bill  Stern 


Sun  Oil  Co. 
3-Star  Extra 
(34) 


Co-op 
George  Hicks 


Vandercook 
CIO 


No  Network 

Service 


Co-op 

Quincy  Howe 


Miles  Labs 
Man's  Family 
(166)  Rp 


Chevrolet 
Dinah  Shore 
(196) 


l-City  Byline 


Songs  with 
Sinatra 


Sammy  Kaye 


Barrie  Craig 


Hollywood 
Starway 


Mike  Malloy 


Ljggett  &  Myers 
Dragnet 

(197) 


Phrlco  Radio 
Playhouse 


Swayze  News 
■  tewart-Warner 


Rocky  Fortune 
9:35-10 


Sterling  Drug 
lystery  Theatre 


Fibber  McGee 
8  Molly 
*3-Plan 


Co-op 
Headline 
Edition 


Can  You 
Top  This? 


Turner  Calling 


Stars 
from  Paris 


Front  &  Center 
10:35-11 
S 


No  Network 
Service 


News  of 
the  World 
Morgan  Beatty 


Valentino 
S 


Sports  Report 
S 


ABC 


SUNDAY 

CBS  MBS 


NBC 


ABC 


MONDAY  -  FRIDAY 

CBS  MBS 


NBC 


ABC 


SATURDAY 

CBS  MBS 


NBC 


9:00  AM 


9:15 


Radio  Bible 
Class 


9:30 


9:45 


10:15 


10:30 


10:45 


11:15 


11:30 


11:45 


12:00  N 


12:15  PM 


12:30 


12:45 


1:00 


Prophecy,  Inc. 
loice  of  Prophecy 
(98) 


Message  of 
Israel 
S 


Negro  College 
Chain 
S 


Pan-American 
Union 


The  Christian 
In  Action 

S 


Sunday 
News  Special 


Gloria  Parker 
I 


The  World 
Tomorrow 
Radio  Church 
•I  God 


1:15 


Churches  al 
IMll  Harold  ol 
Trith  (108) 


Music  Room 


News 


E.  Power 
Biggi 


Church  of  Air 
S 


Salt  Lake  City 
Tabernacle 


Invitation  to 
Learning* 
S 


Peoples 
Plallorm 


Smith 


Geo.  Hermann 
Nawi 


Man's  Right  to 
Knawladgo 


Dr.  Wyatt 
Wings  ol 
Healing 


Christian  Rel. 

Church 
Back  to  God 


Radio  Bible 
Class 

(811) 


Voice  of 
Prophecy 

(827) 


Dawn  Bible 
Frank  S  Ernest 


Merry 
Mailman 
Co-op 


lorthwestern  I 
Review 
t 


College 
Choirs 


Howard  K.      Bill  Cunningham 


Co-op 


John  T.  Flyna 
Show 


Keep  Healthy 


World  Traveler 


.  R.  Levine 


Never 
Walk  Alone 


Collector's 
Item 


Til  Elena' 
Light 
t 


Vuaner-ioni 
Breakfast  Club 
(290) 


Swift  &  Co. 
Breakfast  Club 
(290)  R 


Philco  Corp 
Breakfast  Club 
M  


Sterling  Drug 
My  True  Story 
(212) 


G.Mills  M-W-F 
Toni  Tu&Th 
Whispering 

Streets  (224) 


When  A  Girl 
Marries  (165) 
Carnation  Co. 


Grand  Central 

Station 
Campbell  Soup 

11-11:25 


jus. 


Ever  Since  Eve 
11:40-55 


Don  Gardiner 
News 


Skla.  Wranglers 
12:15-12:25 


Jack  Berth 
Prudential 
12:25-12:30 


General  Mills 
The  Bill  Ring 
Show 


Not  in  Service 


Heritage  Over 
Ihe  Land 


Co-op 
Pan!  Harvey 


Co-op 
Tod  Mthjia 


Knomark 
Kellogg 
Godfrey  (192)  R 


x-Lax  TuWThF 
Modern 
Romances 
M)  11:25-40 


Co-op 
News 


No  Service 


Clinton 
Intl.  Celluc. 
Godfrey  (199)  R 


Star-Kist 
Frigidaire- 
Arthur  Godfrey 
(198)R 


Toni,  Lever 
Godfrey 
(203)  R 


Bristol-Myers 
WMF  Pillsbury 
Tu-Th  (206)  R 


White  House 
Report  11:55-12 


•SG  Ivory  Snow 
Rosemary 


Contnl.  Baking 
Make  Up  Your 
Mini I  (56) 


General  Foods 
Wendy  Warran 

(ML 


Lever  Bros. 
Aunt  Jenny 

ma 

Helen  Trent 
(»»)  . 

Our  Gal  Sunday 
(179) 


P8G  Ivory 
Road  of  Life 


FIB  ftxydel 
Ma  Parkins 

(167) 


National  Biscuit 

Pillsbury 
iodfrey  (201)  R 


Wonderlul  City 
H-11:25 


Co-op 
RobL  Hirleigh 


Co-op 

Cliff's 
Family 


Co-op 
Cecil  Brown 
(92) 


Co-op 
Faith  In  Our 
Time 


10:30  S. C. 
Johnson  News 

10:35 
Johnny  Olsen 
Show 


)ueen  For  a  Day 


M  W  F-SusL 


M-F 
11:45-12 
P.  Lorillard 


Miles  Laos 
Curt  Massey 
Time 


Johnson  &  Son 
Newt 

12:15-12:20 


12:20-12:30 
Carl  Warren's 
Guest  Time 


12:30-1 
No  Service 


Co-op 
Cedric  Foster 


Hero's  To  My 
Lady 


No  Nelwork 

Service 


M.  Willson 
Ev'ry  Day 
•See  Note 


No  School 
Today 


9:40-45 
Lambert,  Les 
'aul&  Mary  Ford 


PSG,  Welcome 
Travelers 

(150) 


General  Foods 
Bob  Hope 
(139) 


Miles  Labs 
Break  the  Bank 


Ralston 
Space  Patrol 
(284) 


C-P-P 
Strike  It  Rich 

(179) 


Platterbrains 


C-P-P 

The  Phrase  that 
Pays  (183) 


Second  Chance 
•3-Plan 


All-League 
Clubhouse 
S 


Pauline  Frederick 
Reporting 


181  Ranch  Bays 
S 


No  Network 

Strain 


Amritai 
Faratr 
S 


Ntvy  Hod 

8) 


Co-op 
News 


No  Service 


9:30-40 
Star  Lighters 


Garden  Gate 


Galen  Drake 


(susL)  RobL 

Van  Camp  Q 

(203) 

Mutual  L 

Btneht  e 

(204)  w 

Milner  i 

(133)  s 


irrri!  P.m. 

Shadel-News 
Campana  (188) 


Sream  ol  Wheat 
heatre  al  Today 
(151) 


Carnation.  Stars 
Over  Htllywttd 

(»D 


Carter 
City 
Hospital 

(885) 


No  Network 

Service 


Co-op 
Woody 
Woodpecker 


16:30-10:85 
Johnson  News 
10:35-11 


Woody 
Woodpecker 
Co-op 


Helen  Hall 


Brand  Duchess 
Steaks,  Remem- 
ber with  Tiny 
Fairbanks 


WW 

lohnson  &  Son 
News 
11:35 
U.  S.  Military 
Icademy  Band 


Quaker 
Irian  on  the  Farm 


5th  Army 
land 


I  gbert  S  Ummly 


Pet  Milk 
IMary  Lee  Taylor 
(144) 


simy  on 

This  Farming 

Business  (30) 


Howdy-Doody 
8:30-9:30  a.m.* 


Breakfast  in 
Hollywood 


My 

Secret  Story 


Woman 
in  Love 


U.S.  Marine 
Band 


U.S.  Army 
Band 


Allii-Chalmeu 
Daict  Orch     ■*"•        *  H. 

Hoar  (188) 


1:30  PM 


1:45 


2:1 


2:15 


2:30 


2:45 


3:t 


3:15 


3:30 


3:45 


4:00 


4:15 


4:30 


4:45 


5:00 


5TfiT 


5T30 


5:45  PM 


TELECASTING 


NBC 


ABC 


THURSDAY 

CBS  MBS 


NBC 


Metre.  Lite  Ins. 
Allan  Jackson 

(30) 


ABC 


FRIDAY 

CBS  MBS 


NBC 


ABC 


SATURDAY 

CBS  MBS 


NBC 


Kaltenborn 


Co-op 
flllen-Horge 
Sports  Daily 


Not  in 
Service 


No  Network 
Sendee 


Budweiser 
Bill  Stern 


Son  Oil  Co. 
1-Star  Extra 
(34) 


Co-op 
George  Hicks 


Inter.  Harvester 
Alex  Drier  (53) 
Man  on  Hie  Go 


Vandercook 
CIO 


No  Network 
Service 


Co-op 
Quiocy  Howe 


Miles  Labs 
News  ol  World 

(1S8) 


Miles  Labs 
I  Man's  Family 
(166)  Bp 


Starr  ol  Space 


R.  J.  Reynolds 
Walk  a  Mile 
(196) 


3-City  Byline 
S 


Sammy  Kaye 


Kraft 
Gildersleeve 
(1M) 


Hollywood 
Starway 


Mike  Malloy 


DeSoto  Plymoutl 
Dealers, 
You  Bet  Your 
Life 
(HI) 


Paul  Whiteman 
Uarities 


Amer.  Cig.  8 
Cig.  Big  Story 
(1M) 


Fibber  McGee 
&  Molly 
♦3-Plan 


Co-op 
Headline 
Edition 


Can  You 
Top  This? 


Turner  Calling 


Report  from  the 
White  House 


Answers  for 
Americans 


No  Network 
Service 


Valentino 
S 


News  of 
the  World 
Morgan  Beatty 


Sports  Report 
S 


Dwight  Cook's 
Guest  Book 


No  Service 


Kaiser-Willys 
Lowell  Thomas 
(155)  R 


Toni,  Man.  Soap 
Family  Skeleton 


Beulah 


Longines 
Wittnauer 
Choraliers 
(96)  R 


Am.  Oit 
Ed.  R.  Murrow 

(98) 


Meet  Millie 


Junior  Miss 


GE 
Meet 
Mr.  McNutley 

(206) 


Jergens  Time 
for  Love 

(130) 


10-10:15  p.m. 
Eric  Hogins 
Minority  ol  On! 


10:15-30  pm. 
Horace  Heidt 
Show 


10:30-35 
Robert  Trout 


Dance 
Orchestra 


News 


Dance 
Orchestra 


Repeat  of 

Kid  Strips 


Fulton  Lewis  jr. 
(341) 


Co-op 
Dinne.  Date 


Deepfreeze 
Appliance 
Gabriel  Header 


The  Coca-Cola  Co 
Coke  Time 


Official 
Detective 


Co-op 
Crime  Fighters 


9:05 
Philip  Morris 
Sports-"Ten" 


Co-op 
News  Reel 


Philip  Morris 
My  Little 
Margie 


A.  F.  of  L. 
Frank  Edwards 
(151) 


Put  It  To  Pat 


Co-op 
Deems  Taylor 
Concert 


Co-op 
Ed  Pettitt-News 


U.N. 
Highlights 


News 


Co-op 
Allen-Horge 
Sports  Daily 


Not  in 
Service 


No  Network 
Service 


Budweiser 
Bill  Stern 


Sun  Oil  Co. 
3-Star  Extra 
(34) 


Co-op 
George  Hicks 


Inter.  Harvester 
Alex  Drier  (53) 
Man  on  the  Go 


Vandercook 
CIO 


No  Network 
Service 


Co-op 
Quincy  Howe 


Miles  Labs 
News  of  World 

(168) 


Miles  Labs 
1  Man's  Family 
(166)  Hp 


Gen.  Mills,  Loni 
Ranger  (153) 


Dodge  Bros. 
Roy  Rogers 
Family  Program 

(200) 


3-City  Byline 
S 


Sammy  Kaye 


Father  Knows 
Best 
S 


Hollywood 
Starway 


Mike  Malloy 


Pet  Milk  Truth 
or  Consequence 
(166) 


Hotpoint  8 
Lambert 
Ozzie  S  Harriet 


Swayze  News 
Stewart-Warner 


Eddie  Cantor 
9:35-10 


Horatio 
Hornblower 


Fibber  McGee 
S  Molly 
*3-Plan 


Can  You 
Top  This! 


10:00  Fights 
Gillette 


Jane  Pickens 
Show 
Co-op 


No  Network 

Service 


Music 


News  ol 
the  World 
Morgan  Beatty 


Frank  8 
Jackson 


Metro.  Lite  Ins, 
Allan  Jackson 

(30) 


Dwight  Cook's 
Guest  Book 


No  Service 


Kaiser-Willys 
Lowell  Thomas 
(155)  R 


Toni,  Man.  Soap 
Family  Skeleton 
(175)  R 


Repeat  of 

Kid  Strips 


Fulton  Lewis  jr. 
(341) 


General  Foods 
Beulah 
(110)  R 


Julius  La  Rosa 


Am.  Oil-Hamm. 
Ed.  R.  Murrow 

(98) 


P&G 
Mr.  Keen 
(199)  R 


Arthur  Godfrey 

Digest 
Owens  Corning 

(203) 


Arthur  Godfrey 

Digest 
Bristol  Myers 

(203) 


That*  s  Rich 


Capitol 
Cloakroom 


10:30-10:35 
Robert  Trout 


Dance 
Orchestra 


News 


Dance 
Orchestra 


Co-op 
Dinner  Date 


Union  Pharma- 
ceutical Co. 
Gabriel  Header 


Liggett  8  Myers 
Perry  Como 


Starlight 
Theatre 


Co-op 
Take  a  Number 


9:05 
Philip  Morris 
Sports-"Ten" 


Co-op 
Newsreel 


Have  A  Heart 


A.  F.  of  L. 
Frank  Edwards 

(26) 


Put  It  To  Pat 


Co-op 

Deems  Taylor 
Concert 


Co-op 
E.  D.  Pettitt 
News 


U.N. 
Highlights 


Kiltenbori 


Labor 


Co-op 
Allen-Horge 
Sports  Daily 


Management 
S 


No  Network 

Service 


Co-op 
Bob  Finnegau 
Snorts 


Sun  Oil  Co. 
3-Star  Extra 
(34) 


Sports  Afield 
with 
Bob  Edge 


Inter.  Harvestei 
News  Parade 

(53) 


Disaster  Strikes 


No  Network 

Service 


The  3  Suns 


Miles  Laos 
News  of  World 
(168) 


Miles  Labs 
1  Man's  Family 
(166)  Rp 


Dinner  At  The 
Green  Room 
S 


Chevrolet 
Dinah  Shore 

(198) 


Songs  with 
Sinatra 


Amer.  Dairy 
Bob  Hope 

(198) 


Dancing  Party 
S 


RCA 

Harris  Faye 
(198) 


Swayze  News 
Stewart-Warner 


House  of  Glass 
9:35-10 


Fibber  McGee 
8  Molly 
*3-Plan 


Can  You 
Top  This? 


Anonymous 


Music 


Listen  to 
Washington 


ABC 
Late  News 
10:55-11 


No  Network 

Service 


Southern  Club 


News  of 
the  World 
Morgan  Beatty 


At  Ease 


Philadelphia 
Orchestra 


Johnny  Mercer 
Show 


Gunsmoke 


Sanka  Salute 

(99)  R 
8:15-30  p.m. 


Gangbusters 


P.  Lorillard 
Two  For  The 
Money 

(206) 


Saturday  Night 
Country  Style 


10:30-35 
News 
Daniel  Schorr 


Dance 
Orchestra 


Newt 


Dance 
Orchestra 


Dance 
Orchestra 


Dinner  Date 


6:55 
Johnson-News 
Repeat 


Co-op 
Al  Heifer 


Co-op 
Report  from 
Washington 


7:30-7:55 
Farm  Quiz 


State  Farm 
Auto  Ins.  Co. 
C.  Brown 


20  Questions 


Co-op 

Virginia  Barn 
Dance 


(Co-op)  New 
England  Barn 
Dance 
Jamboree 


Lombardoland 
U.S.A. 
S 


Chicago  Theatre 
of  the  Air 
S 


Co-op 
Ed  Pettitt 


Dance 
Orchestra 


George  Hicks 
News 


H.  V.  Kaltenbon 
News 
Co-op 


Know  Your 
NBC's 


Theatre 
Royal 


The  Big 
Preview 


R.  J.  Reynolds 
Grand  Ole  Opry 

(91) 


6:00  PM 


6:15 


6:30 


6:45 


7:1 


7:15 


7:30 


7:45 


8:15 


1:30 


:45 


9:15 


9:30 


9:45 


Dude  Ranch 
Jamboree 


10:00 


10:15 


Pee  Wee 
King  Show 
Co-op 


10:30 


10:45 


News  from 
NBC 


11: 


No  Network 
Service 


11:15PM 


In  DAY 

MONDAY 

-  FRIDAY 

SATURDAY 

MBS 

NBC 

ABC 

CBS 

MBS 

NBC 

ABC 

CBS 

MBS 

NBC 

Lathirai 

U.  ol  Chicago 

Closad  Circuit 

P8G  Crisco 
Dr.  Malane 

(163) 

Luncheon 

Viaiant  Lopez 

Hormel  8  Co, 
Music  with 

All  Star 

Hour 

Rouudtable 

P8G  Duz 
Guiding  Light 

(161) 

with  Lopez 

Show 
S 

Hormel  Girls 
(124) 

Symphonies  For 
Youth 

Parade  of  Bands 

Bandstand 

The  Catholic 

Co-op 

GF  Swan-Cal. 
Mrs.  Burton 

w 

Fred  Robbins 

No  Network 
Service 

Alfredo 

1 

USA 

Hon 

M.  M.  McBride 

P8G  Tide 
Perry  Mason 

(173) 

2:25  Johnson  8 
Son,  News 

Antonini 

2:25 
Johnson  News 

Sammy  Kaye 

American 
Forum 
of  the  Air 

Toni  8  Bristol 
Myers  Nora 
Drake (197) 

Ladies  Fair 

Make  Way 

101  Ranch  Boys 

1 

P8G  Ivory  Fl. 
Brighter  Day 

Jane  Pickens 
2:55  News 
Banghart 

For  Youth 

l'c 

U.  S.  Marine 

Golden 

The 
Martin  Block 

Miles  Labs 
Hilltop  House 
(147)  R 

p£g 

Life-Beautiful 

(170) 

Report  From 
Overseas 

Bandstand 

Band 

Voices 

Show 
2:35-4 

Lever,  Kellogg 
Houseparty  * 
(182)  R 

John 

PSG 
Road  of  Life 

— «B— 

Metropolitan 

Opera 
Texas  Co. 

Adv.  ii 
Science 

U.S.A. 

Road  Show 

Author  Meets 

TBA 

Pillsbury 
House  Party 
(194)  R* 

Gambling 

Pepper  Ysang 

-MH 

Farm  News 

Sports  Parade 

2  to  6  p.  m. 
(2 1 .  min.  local 
spot  announce- 

The Critic 

Toni,  Man.  Soap 
Wizard  of  Odds 
(180) 

Right  to  Happi- 
ness (163) 

World 
Assignment 

ments  each 
half-hour) 

try 

Counter  Spy 

Jack  Owens 

Gen.  Fds.(  4-4:05 
RobL  Q.  Lewis 

(85) 

Afternoon  News 

PSG 
Backstage  Wile 

(175) 

UN  on  the 
Record 

Salute  to  the 

lall 

4-4:25 

Corn  Prod. 
Sunshine  Sue 
(56) 

Mutual  Music 
Show 

Sterling  Drug 
Stella  Dallas 
(151) 

Operation  Music 

Nation 

[' 

4:30-4:55 
Nick  Carter 

Weekend 
(Radio  "Sunday 
Newspaper") 
Participating 

See  Note 

Music  in  the 

Co-op 

Sterling  Drug 
Young  Widder 
Brown  (151) 

Saturday  at  the 

Mac  MeQuiro 

4:55-5 
Credit  Union 
Lome  Greene 

Afternoon 
S 

4:55-5  Hows 

Welcome  Ranch 

Manhtn.  Soap 
Woman  in  My 
House  (181) 

Chase 

Show 

The  Shadow 

Co-op 
Big  Jon  8 
Sparkia 

Tu&Th  Quaker 
SgL  Preston  ol 
the  Yukon 

Whitehall! 
Just  Plain  Bill 
(143) 

Martha  Lou 

Washington 

5-5:05 
Johnson  News 
5:05  Walter 
Preston's  Show 

Shop,  5:55 
Johnson  8  Son 
Newt 

ok 

Art  and 
Dotty  Todd 

No  Service 

M-W-F  Songs 
ol  the  B-BAR-E 
S 

Whitehall 
8  Pharmaco 
Farrellt  (131) 

Harp 

U.SJt 

True  Detective 
Mysteries 

Lum  8  Abner 
Co-op 

5:10-5:55 
M  W-F-Kellogg 
Wild  Bill  Hickok 

TuSTh 
Derhy-Sky  King 

C-P-P 
Lorenzo  Jones 
(191) 

Paulena  Carter 

5:14-45  p.m. 
Saturday  Sports 
Round-up 

5:55-6 
State  Farm  Mut 
C.  Brown 

Musical 
Express 

Milt*  Lahi 
Curt  Mastoy 

Time  (141)  R 

It  Pays  Ta  Be 
Married 
♦l-Plan 

Pop  Concert 

5:4i-» 
Daniel  Schorr 
Nowa 

Explanation:  Listings  in  order:  Sponsor,  name  of 
program,  number  of  stations:  S  sustaining:  R  re- 
broadcast  West  Coast;  TBA  to  be  announced:  RP 
repeat  performance.  Time  EDT. 

ABC — 8:55-9  a.m..  2:30-2:35  p.m..  4:25-4:30  p.m., 
M.W.F..  Time  for  Betty  Crocker,  Gen.  Mills 
(319). 

7:55-8   p.m.,   M-P,   Chesterfield   Cigarettes.  Les 
Griffith  &  The  News,  (332). 
10:30-10:35  p.m..  M-P.  Philco  Corp..  Edwin  C. 

Hill  and  the  Human  Side  of  the  News  (310) 
CBS — S:30-  9:15  a.m.  Sun.  General    Foods  Corp. 

Sunday  Gatherin'  109. 
11:30-11:35  a.m.  Sun.  Peter  Hailies— News  (S) 
12-12:05  p.m.   Sat.   Campana— Hill   Shade]  188 
3:15-  3-30  p.m.   MWP  Lever— Housepartv  180 
3:15-  3:30  p.m.  Tue  Kellogg— &  Housepartv  101 
3:15-  3:30  p.m.  Fri  Green  Giant— Houseparty  171 
3:30-  3:45  p.m.  M-Th  Pillshurv— Housepanv  191 
3:30-  3:45  p.m.   Fri   Kellogg— Housepartv  192 
4-4:05  p.m.  M-F  Gen.  Fds.— Robert  U.  Lewis  84 
Arthur  Godfrey  Clients  10-11:30  a.m. 

10-  10:15   a.m.    Knowm.  It   &    Kellogg    (alt.  Fri.) 
192. 

10:15-30  a.m.  Snow  Crop  &  Kleenex  (alt.  days)  199. 
10:30-45  a.m.  Frlgldaire  Tu.  Th. :  Star  Kist  M. 

W.  Alt.  Fri.  198. 
10:15-11    a.m.    Lever  M.-W.,   Toni   Tu-Th.  (alt. 

Fri.)  203. 

11-  11:15  a.m.   Pillsbury  M.-W..  alt.   Fri.;  Natl. 
Bis.,  Tu  -Th..  alt.  Fri.  203. 

11:15-30    a.m.     Liggett    &    Meyers    M.-W. -P.: 

Pillsbury  Tu.-Th.  206. 
11:25-30  a.m.  TBA. 

MBS— M-F    8:45-8:55    a.m.— Gabriel  Heattor. 
Credit  Union  Nat'l  Assoc.   1:55-5:00  p  in  Sunday. 
5:55-6:00  p.m..  M-F.  Cecil  Brown-S.  C.  Johnson 

8-  8:30  p.m.,  M-F.  Procter  &  Gamble. 

9-  9:05  p.m..  M-F.  Johns  Manville.  Kill  Ilcnrv. 
Saturday    8-8:30    p.m.— Twenty    Questions— Credit 

Union   National  Assn.   Sponsors  15  min  only  — 
alternate   weeks — 
Mon.-Pri.  8:00-8:30  p.m.  Programs— Multi-Message 
Plan  Participants — 

R.  J.  Reynolds  Tobacco  Co. — Mon.,  Tues.  & 
Thurs. 

Procter  &  Gamble — Mon-Fri. 

S.O.S.    Company— Mon.-Frl. 

Mon. -Fri.  11:25-11:30  a.m.  S.  C.  Johnson— News 

NBC— 8-8:15  a.m..  Skelly  Oil.  M-F.  News  (28): 
t  Whitehall  Pharni.   "Just  Plain  Bill"  alt.  days 

Pharmaco  "Front  Pago  Farrell." 
Three-Plan: 

Lewis-Howe.    Budnut    Sales    Co.    Tu.  Fibber 
McGee  &  Molly:  Wed.   Second  ('Innee;  Th.  It 
Pays  to  be  Married. 
Note:  Florida  Citrus.  "Ev'ry  Day"  M-F.  9:45-10 
a.m.   thru  Feb.  12th, 
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INTERNATIONAL 


Caribbean  Radio-Tv 
Growth  Cited  by  Mestre 

Renamed  International  Adver- 
tising Assn.  hears  Mestre, 
Thurman  and  Guastella  de- 
scribe advertising  media  in  the 
Caribbean. 

CONTINUING  GROWTH  of  radio  and  tele- 
vision in  the  Caribbean  area  and  their  increas- 
ing effectiveness  for  both  local 
CARIBBEAN  and  international  advertisers  was 
stressed  by  Goar  Mestre,  president 
of  the  CMQ  radio  and  television  networks  in 
Cuba,  in  a  talk  last  Tuesday  before  the  newly 
renamed  International  Adv.  Assn. 

Announcement  was  made  at  the  start  of  the 
luncheon  meeting  in  New  York  that  the  name 
of  the  group  had  been  changed  from  Export 
Advertising  Assn.  to  International  Adv.  Assn. 
to  indicate  more  clearly  its  international 
character  and  scope. 

Mr.  Mestre's  remarks  were  part  of  a  three- 
man  discussion  panel  highlighting  the  role  of 
media,  advertising  agency,  and  advertiser  in 
coping  with  the  marketing  problem  of  an  ad- 
vertiser in  the  Caribbean  area.  Other  panel 
participants  were  Don  B.  Thurman,  retail  sales 
manager  and  advertising  head  of  the  Caribbean 
operations  of  Esso  Standard,  and  Mariano 
Guastella,  president  of  Guastella  McCann- 
Erickson  of  Havana  and  Mexico  City,  agency 
for  Esso  Standard  in  the  Caribbean. 

Set  Home  Statistics 

Mr.  Mestre  said  the  economic  growth  of  the 
Caribbean  area  is  reflected  in  the  increase  of 
radio  homes  to  about  900,000  and  in  tv  homes 
to  some  100,000.  He  claimed  his  network  of 
six  radio  stations  covers  Cuba  completely  and 
his  tv  network  covers  75%. 

After  describing  operations  of  his  radio  and 
television  networks  and  tv  film  commercial 
facilities,  Mr.  Mestre  said  radio  and  television 
can  "do  a  wonderful  job"  for  any  advertiser 
in  the  Caribbean  area. 

The  Caribbean  was  described  by  Mr.  Thur- 
man as  "a  dynamic  area"  in  which  an  adver- 
tiser can  operate  profitably,  singling  out  the 
growth  of  the  area,  not  only  in  terms  of  popu- 
lation, but  in  the  number  of  steamship  lines, 
automobiles,  auto  buses,  tractors  and  airplanes. 
He  said  that  since  the  area  encompasses  sev- 
eral nations,  speaking  several  languages,  Esso 
relied  heavily  on  Guastella  McCann-Erickson 
to  fulfill  its  marketing  and  advertising  needs. 

Mr.  Guastella  explained  operation  of  the 


Advertising  Agency 


Advertising  Agency  ....... .UP  22% 

Advertising  Age  UP  11% 

Printers'  Ink  Down  14% 

Tide  Down  42% 


agency  and  the  personnel  associated  with  it, 
stressing  its  staff  of  local  specialists  with  a 
knowledge  of  the  language  and  conditions  of 
the  area,  with  a  single  exception.  He  outlined 
various  campaigns  for  Esso. 

Number  of  radio  and  tv  stations  throughout 
the  world  which  are  members  of  the  IAA  was 
placed  at  about  200. 


Color  Tv  Distant 

CANADIANS  cannot  expect  to  see  any 
reasonably-priced  color  television  receiv- 
ers for  many  years,  accord- 
CANADA  ing  to  Vincent  Barreca,  pres- 
dent  of  Canadian  Admiral 
Corp.,  who  was  at  Toronto  in  mid-Jan- 
uary. He  said  color  sets  now  produced 
by  Admiral  in  the  U.  S.  would  sell  for 
$1,600  in  Canada.  He  felt  a  Canadian 
21 -inch-screen  color  tv  set  would  cost 
$700  to  $800  by  1959.  Because  of  the 
many  new  stations  opening  up  in  Canada 
this  year,  he  said,  sales  of  tv  receivers 
in  Canada  would  total  some  500,000, 
compared  to  360,000  in  1953,  record 
year  to  date. 


Capehart  Argentina  Formed 

FORMATION  of  Capehart  Argentina  S.A.I.C., 
a  new  company  for  the  manufacture  of  televi- 
sion and  radio  receivers,  radio- 
ARGENTINA  phonograph  combinations,  cathode- 
ray  picture  tubes  and  other  receiv- 
ing tubes  in  Argentina,  was  announced  last 
week  in  New  York  by  Col.  Sosthenes  Behn, 
chairman  and  chief  executive  officer  of  IT&T. 
Production  is  scheduled  to  begin  this  April, 
with  a  projected  production  of  1,500  tv  re- 
ceivers monthly. 


Canada  Radios-ln-Use  Up 

AVERAGE  radio  sets-in-use  for  the  last  four 
months  of  1953  in  Canada  is  reported  at  26.2 

by  Elliott-Haynes  Ltd.,  Toronto, 
CANADA       in  its  third  tri-annual  report.  The 

average  increased  each  month  from 
September's  22.4:  October  25.7,  November  27.8 
and  December  28.9.  Daytime  ratings  of  sets- 
in-use  for  the  four  months  were  20.7,  23.1, 
25  and  26.1,  giving  an  average  of  23.7  for  the 
six  weekdays-.  Evening  programs  had  a  higher 
rating,  averaging  31.6  for  the  four  months, 
and  individually  26  for  September,  31.3  for 
October,  34.1  for  November  and  35  for  Decem- 
ber for  seven  days  of  the  week,  from  6-9  p.m. 


Advertising  Agency  Magazine  delivers 
your  sales  story  to  more  agency  execu- 
tives than  you  can  reach  in  ariy  other 
advertising  or  broadcasting  publica- 
tion. 


CBC  Jan.  29  Hearing 
Lightest  in  Months 

LIGHTEST  public  hearing  for  some  months 
will  be  held  Friday  by  the  board  of  governor/ 
of  the  Canadian  Broadcasting  Corpi 
CANADA       at  the  Windsor  Hotel,  Montreal. 

Applications  are  being  made  foi 
vhf  ch.  12  at  Peterborough,  Ont.,  by  Kawarttu' 
Broadcasting  Co.  Ltd.,  operating  CHEX  Peter1 
borough,  and  by  Herb  May,  Toronto  freelance' 
announcer,  and  associates. 

CKNW  New  Westminster,  B.  C,  asks  to  es, 
tablish  a  satellite  transmitter  at  Cloverdale| 
B.  C,  with  250  w  on  1230  kc.  Cloverdale  M 
south  of  New  Westminster,  near  the  U.  S.' 
Canada  border. 

Because  of  ownership  changes  in  newspapei 
and  radio  properties  in  the  Sifton  family. 
Clifford  Sifton,  Toronto,  requests  change  oj 
ownership  of  CKRC  Winnipeg,  and  CKCK 
AM-TV  Regina,  from  Trans-Canada  Communii 
cations  Ltd.,  owned  by  the  Sifton  family  hold< 
ing  company,  Armadale  Corp.,  Toronto. 

Share  transfers  are  asked  by  CKOK  Pen' 
ticton,  CJFX  Antigonish,  CKBW  Bridgewater1 
CKOC  Hamilton,  CKRS  Jonquierre,  CHLT! 
Sherbrooke,  and  CKTS  Sherbrooke. 


Eight  Ask  to  Join  BBM 

EIGHT  FIRMS  have  applied  for  membership 
in  the  Bureau  of  Broadcast  Measurement,  To- 
ronto, Charles  R.  Vint,  president,  has  an- 

nounced.  These  include  CKLC  King 
CANADA    ston;  agencies  S.  W.  Caldwell  Ltd.j 

Toronto,  and  Grey  Adv.  Agency 
New  York;  station  representative  firm  Donalc 
Cooke  Inc.,  New  York,  and  four  national  adi 
vertisers. 

Applications  now  are  being  considered  bj 
BBM  for  a  research  director  to  handle  all  re- 
search and  statistical  work  for  the  organization 


Martinez  Named  by  CNI 

A.  M.  MARTINEZ,  former  vice  president  ir 
charge  of  the  Melchor  Guzman  Co.,  statior 
representation  firm,  and  associated 
CARIBBEAN  with  the  company  for  more  thar 
13  years,  last  week  joined  Carib- 
bean Networks  Inc.  as  executive  vice  president 
Caribbean  Networks  has  headquarters  ir 
New  York  and  is  sales  office  for  WAPA-AM 
TV  San  Juan,  P.  R.,  the  RPC  Network  ol 
Panama,  Onda  Popular  Network  of  Panama 
and  YSEB  San  Salvador.  Formed  late  ir 
1953,  the  company  is  headed  by  J.  R.  Quinones 
of  WAPA-AM-TV  as  president;  Mr.  Martine; 
as  executive  vice  president;  Vincent  Ramos  ai 
vice  president  and  general  manager,  and  J 
Cerna  as  secretary  and  treasurer. 


Canada  Tv  Sets:  538,444 

LATEST  count  of  television  receivers  in 
Canada,  based  on  both  manufacturers 
and  market  research  firm  estimates,  shows 

that  at  end  of  November 
CANADA       1953,  there  were  538,444  tv 

sets  in  use  in  Canada.  Of 
the  total  365,115  sets  were  in  the 
province  of  Ontario,  with  178,786  in  the 
Toronto  area  alone.  Quebec  province  ac- 
counts for  142,205  sets,  British  Columbia 
15,188,  and  the  remaining  15,936  sets 
were  scattered  throughout  the  rest  of 
Canada. 


22%  MORE  PAGES  IN  53 
.  .  .  leads  the  advertising  press 
in  Radio-TV  page  gains! 


ADVERTISING  AGENCY  MAGAZINE 

48  West  38th  Street    •    New  York  18,  N.  Y. 


Page  94    •    January  25,  1954 


Broadcasting    •  Telecastinc 


FOR  THE  RECORD 


Text  of  Report  Abolishing 
FCC  Annual  Broadcast  Ownership 
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JY"  ORDER   Jan.    13,   FCC   amended  Sec. 
m,  1343(a)  of  its  rules  of  practice  and  procedure 
1  abolish,  effective  immediately,  the  filing  of 
jinual  ownership  reports  (FCC  Form  323)  by 
n,  fm,  tv  and  international  broadcast  stations 
ar|lt»T,  Jan.  18].  Instead,  stations  will  file  this 
formation  (on  the  same  form)  at  the  time  of 
aking  applications  for  renewal  of  licenses 
livery  three  years  in  the  case  of  am,  fm  and 
I).  There  is  no  change  in  subsection  (b)  which 
rd4  Jquires  licensees  and  permittees  of  broadcast 
prions  to  file  supplemental  ownership  report 
Form  323)  within  30  days  after  any  change 
pcurs  in  the  information  previously  reported 
>  the  Commission.  Text  follows : 

Before  the  FCC  54-42 

'FEDERAL,  COMMUNICATIONS  COMMISSION 

Washington  25,  D.  C. 
a  the  Matter  of 
™lfl|mendment  of  Section  1.343 
the  Commission's  Rules 
overning  Broadcast  Stations 
ORDER 

1.  The  Commission  has  before  it  for  considera- 
atefiion.  Section  1.343  of  its  Rules  and  Regulations 
lating  to  the  filing  of  Ownership  Reports  (FCC 
>rm  323)  by  licensees  and  permittees  of  broad- 
est stations. 

i|2.  Under  Subsection  (a)  of  the  existing  Rule 
Icensees  and  permittees  of  each  broadcast  sta- 
pn  (standard,  fm,  television  and  international) 
re  required  to  file  on  or  before  April  1  of  each 
ear  an  Ownership  Report  (FCC  Form  323)  giving 
srtain  information  as  of  December  31  of  the  pre- 
[jtjjjfeding  calendar  year.  Under  Subsection  (b)  of 
.'  '  ie  existing  Rule  licensees  and  permittees  of 
10  (f  broadcast  stations  are  required  to  file  a  sup- 
llemental  Ownership  Report  (FCC  Form  323) 
'ithin  30  days  after  any  change  occurs  in  the 
Information  required  in  the  ownership  report 
the  application  or  construction  permit  in  the 
ase  of  a  permittee  who  has  not  filed  an  Owner- 
hip  Report). 

I  3.  On  the  basis  of  its  past  experience,  the  Com- 
mission is  now  of  the  view  that  compliance  by 
censees  and  permittees  with  Subsection  (b)  of 
ection  1.343  of  the  Rules  provides  the  Commis- 
hton  with  sufficient  ownership  data  as  to  warrant 
'limination  of  the  requirement  of  annual  owner - 
riip  reporting.  The  Commission  is,  however,  of 
ie  opinion  that  the  public  interest  does  require 
lat  licensees  file  a  full  and  complete  ownership 
eport  at  the  time  of  application  for  renewal  of 
cense. 

4.  The  amendment  adopted  herein  is  procedural 
i  nature  and  prior  notice  of  rule  making  in  this 
ase  is  not  required.  The  amendment  adopted 
erein  represents  a  relaxation  of  the  require- 
lents  of  the  present  rule  since  it  provides  that 
censees  of  broadcast  stations  file  ownership 
eports  at  the  time  an  application  for  renewal 
f  license  is  filed  rather  than  annually.  Accord- 
bgly,  the  amendment  adopted  herein  may  be 
lade  effective  immediately. 

5.  In  view  of  the  foregoing,  IT  IS  ORDERED, 
hat,  effective  immediately, 

Section  1.343  of  the  Commission's  Rules  and 
egulations  is  AMENDED  as  follows: 
(a)  Subsection  (a)  to  read  as  follows: 
(a)    The   licensee   of   each   broadcast  station 
Standard,  fm,  tv  and  international)   shall  file 
ampin  Ownership  Report   (FCC  Form  323)   at  the 
Sine  the  application  for  renewal  of  station  li- 
Jense  is  required  to  be  filed  by  Section  1.320(a) 
if  the  Rules,  giving  the  following  information 
s  of  the  date  of  filing: 

(1)  In  the  case  of  an  individual,  the  name  of 
uch  individual. 

(2)  In  the  case  of  a  partnership,  the  names  of 
he  partners  and  the  interests  of  each  partner.5 

(3)  In  the  case  of  a  corporation  or  association: 
i)  Capitalization,  with  a  description  of  the 
lasses  and  voting  power  of  stock  authorized 
ind  the  shares  of  each  class  issued  and  outstand- 
ng;  (ii)  the  name,  residence,  citizenship,  and 
tockholdings  of  officers  and  directors,  and 
tockholders;  (iii)  full  information  with  respect 
o  the  interest  and  identity  of  any  person 
whether  or  not  a  stockholder  of  record,  having 
»ny  interest,  direct  or  indirect,  in  the  licensee 
pr  any  of  its  stock; 

For  Example: 

(a)  Where  A  is  the  beneficial  owner  or  votes 
tock  held  by  B,  the  same  information  should 
De  furnished  for  A  as  is  required  for  B. 

(b)  Where  X  corporation  controls  the  licensee, 
>r  holds  25  percent  or  more  of  the  stock  of  the 
icensee,  the  same  information  should  be  fur- 
nshed  with  respect  to  X  corporation  (its  capi- 
ahzation,  officers,  directors,  and  stockholders 
>nd  the  amount  of  stock  in  X  held  by  each) 


;  1 1;.' 

OLtt 


[NO 


* '  (No  change  in  present  text  of  footnote.) 

(iv)  Full  information  as  to  family  relationship 
>r  business  association  between  two  or  more 
ifficials  and/or  stockholders. 


MOUNT  AIRY  I 
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LEXINGTON 


this  is  where 
it  PAYS  to  be  in  the  middle. . . 

Providing  it's  the  middle  of  this  important  mid-South  region 
— an  advertiser's  paradise  of  progressive  communities,  all 
served  by  the  broad  circle  of  WFMY-TV's  coverage.  Packed 
into  this  zone  of  sales  opportunity  is  a  greater  amount  of 
buying  power  than  you'll  find  in  such  media  "musts"  as 
Baltimore,  Pittsburgh,  San  Francisco,  or  New  Orleans. 

Strategically  located  in  the  middle  of  almost  a  billion  and  a 
half  dollars  —  money  waiting  to  be  spent  on  what  you  have  to 
se||  —  is  WFMY-TV.  Many  of  America's  most  successful  adver- 
tisers have  discovered  how  well  WFMY-TV  reaches  and  per- 
suades the  customers  of  this  growing  area.  Why  not  share 
their  good  fortune  with  them? 


wfmy-tv 


Basic  CBS  Affiliate  -  Channel  2 

Greensboro,  N.  C. 

Represented  by 

Harrington,  Righter  &  Parsons,  Inc. 
New  York— Chicago— San  Francisco 
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as  is  required  in  the  case  of  the  licensee,  to- 
gether with  full  information  as  to  the  identity 
and  citizenship  of  the  person  authorized  to  vote 
licensee's  stock. 

(c)  The  same  information  should  be  furnished 
as  to  V  corporation  if  it  controls  X  corporation 
or  holds  25  percent  or  more  of  the  stock  of  X, 
and  as  to  Z  corporation  if  it  controls  Y  corpora- 
tion or  holds  25  percent  or  more  of  the  stock 
of  Y  and  so  on  back  to  natural  persons. 

(4)  In  the  case  of  all  licensees  (i)  a  list  of  all 
contracts  still  in  effect  required  to  be.  filed 
with  the  Commission  by  Section  1.342  showing 
the  date  of  execution  and  expiration  of  each 
contract;  (ii)  any  interest  which  the  licensee 
may  have  in  any  other  broadcast  station. 

(b)  Subsection  (b),  after  the  words  "any 
change"  add  footnote  numbers  6  and  6. 

(c)  At  the  end  of  footnote  6  add:  and  Section 
1.321  of  the  Commission's  Rules. 

6.  IT  IS  FURTHER  ORDERED,  That,  the  present 
Ownership  Report  (FCC  Form  323)  dated  June 
1953  be  amended  by  deleting  the  word  "annually" 


in  the  last  line  of  the  NOTE  on  Page  3,  Paragraph 
8  as  amended,  is  hereby  adopted  and  designated 
as  the  form  to  be  used  in  reporting  required 
ownership  information. 

7.  IT  IS  FURTHER  ORDERED,  That,  because  of 
the  instant  amendment  of  Section  1.343  of  the 
Rules  herein  adopted  no  annual  Ownership  Report 
for  the  calendar  year  ending  December  31,  1953, 
need  be  filed. 

8.  IT  IS  FURTHER  ORDERED,  That,  licensees 
of  broadcast  stations  required  to  file  an  applica- 
tion for  renewal  of  station  license  on  and  after 
February  1,  1954,  under  Section  1.320(a)  of  the 
Commission's  Rules,  for  station  licenses  expiring 
on  May  1,  1954,  and  after,  shall  also  file  an 
Ownership  Report  (FCC  Form  323)  under  Sub- 
section 1.343(a)  as  herein  amended. 

FCC 

Wm.  P.  Massing 
Acting  Secretary 

Adopted:  January  13,  1954 

Released:  January  14,  1954 


Station  Authorizations,  Applications 

(As  Compiled  by  B  ^T) 

Jan.  14  through  Jan.  20 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. EltP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf— very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,  kw  —  kilowatts,  w  —  watts,  me  — 


megacycles.  D — day.  N. — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  ke  —  kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  In  parentheses.) 


FCC  Commercial  Station  Authorizations 

As  of  Dee.  31,  1953* 


Licensed  (all  on  air) 
CPs  on  air 
CPs  not  on  air 
Total  on  air 
Total  authorized 
Applications  in  hearing 
New  station  requests 
Facilities  change  request 
Total  applications  pending 
Licenses  deleted  in  Dec. 
CPs  deleted  in  Dec. 


AM 

FM 

TV 

2,500 

533 

101 

21 

27 

t255 

115 

20 

211 

2,521 

560 

t356 

2,636 

580 

567 

127 

2 

162 

172 

4 

178 

149 

29 

16 

863 

133 

326 

0 

4 

0 

2 

1 

7 

•Does  not  include  noncommercial  educational 

fm  and  tv  stations. 

tAuthorized  to  operate  commercially. 
*        *  * 


Am  and  Fm 

Summary 

through  Jan. 

20 

Appls. 

In 

On 

Pend- 

Hear- 

Air 

Licensed 

CPs  ing 

ing 

Am  2,526 

2,505 

140  176 

127 

Fm  536 

536 

7  4 

4 

Television  Station  Grants  and  Applications 
Since  April  14,  1952 


Grants  since  July  11, 

7952: 

vhf 

uhf 

Total 

Commercial  204 

292 

496 

Educational  12 

17 

291 

Total  Operating  Stations 

in  U. 

S.: 

vhf 

uhf 

Total 

Commercial  on  air  236 

118 

354 

Noncommercial  on  air  1 

2 

3 

Applications  filed  since  April  14,  7952: 


New 

Amnd. 

vhf 

uhf 

Total 

Commercial 

898 

337 

692 

524 

1.2172 

Educational 

51 

25 

26 

51» 

Total 

949 

337 

717 

550 

1,266* 

Thirty-eight 

CPs  (8 

vhf,  30 

uhf) 

have  b 

een  re- 

turned. 

'  One  applicant  did 

not  specify 

channel. 

3  Includes  29 

already 

granted. 

4  Includes  525 

already 

granted. 

• 

* 

• 

Note:  Amended  processing  procedures  and  re- 
vised city  priority  list  (continuing  only  those 
cities  with  contested  applications)  are  new  in 
effect  [B«T,  Oct.  26]. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

GRANTS 

Hot  Springs,  Ark. — Southern  Newspapers  Inc. 

granted  vhf  ch.  9  (186-192  mc);  ERP  12.6  kw 
visual,  6.31  kw  aural;  antenna  height  above 
average  terrain  660  ft.,  above  ground  137  ft. 
Estimated  construction  cost  $185,626,  first  year 
operating  cost  $150,000,  revenue  $175,000.  Post 


office  address  912  Central  Ave.  Studio  location 
to  be  determined.  Transmitter  location  0.7  miles 
N  of  U.S.  Highway  70,  W  of  western  city  limits 
on  West  Mtn.  Geographic  coordinates  34°  30'  21" 
N.  Lat.,  93°  04'  21"  W.  Long.  Transmitter  RCA, 
antenna  GE.  Consulting  engineer  Commercial 
Radio  Equipment  Co.,  Washington.  Principals 
include  President  Clyde  E.  Palmer  (20.50%),  pub- 
lisher of  newspapers  in  Arkansas  and  Texas  and 
stockholder  in  KAMD  Camden,  Ark.,  KWFC 
Hot  Springs,  Ark.,  and  KCMC  Texarkana,  Tex.; 
Secretary-Treasurer  Alden  P.  Mooney  (31.5%), 
stockholder  in  KCMC.  Associated  Arkansas 
Newspapers  own  33.8%.    Granted  Jan.  20. 


NOW 


A  RELIABLE, 
FOOLPROOF 
CARRIER 
INTERRUPTION  ALARM 


fO* 


any 


AM  or 


FM  Transmitter 


Cone 


ver 


Price  $68.75  with  full 
instructions  ready  to  operate. 
FOB  Manchester,  N.  H.  —  Immediate  Delivery. 


,     ■  Alarm  with  any  AM 
»'ad  A  or  FM  Recei 

Operation  with  Rust 
and  other  Remote  Control  Systems 

•  Sensitive,  Compact,  Accessible 

•  Internal  buzzer;  connections  for 
external  alarm 

the  rust  industrial 
company,  inc. 

608  WILLOW  ST.,  MANCHESTER,  N.  H. 


APPLICATIONS 

Dothan,  Ala. — Woof  Tv  Corp.,  vhf  ch.  9  (18fj 
192  mc);  ERP  55.2  kw  visual,  25.7  kw  aural;  art' 
tenna  height  above  average  terrain  387  ft.,  abov|; 
ground  405  ft.  Estimated  construction  cost  $171;' 
446,  first  year  operating  cost  $84,000,  revenu 
$108,000.  Post  office  address  110  South  Fostei 
Dothan.  Studio  and  transmitter  location  \'2  m 
E  of  Dothan  on  State  Hwy.  52.  Geographic  co 
ordinates  31°  13'  05"  N.  Lat.,  85°  21'  10"  W.  Lonf 
Transmitter  and  antenna  Federal.  Legal  courj 
sel  J.  Robert  Ramsey,  Dothan.  Consulting  engi 
neer  Fred  O.  Grimwood  &  Co.,  St.  Louis,  M<; 
Principals  include  President  R.  A.  Dowlin,; 
(50%),  manager  WOOF  Dothan,  Ala.;  Vice  Pres* 
dent  L.  Ennis  Gibbons  (20%),  insurance  an 
banking;  Secretary  J.  Robert  Ramsey  (4%),  at 
torney;  Treasurer  H.  H.  Dowling  (4%),  realty 
and  The  Woof  Trust  (14%),  operators  of  WOOI 
Filed  Jan.  18.  | 

Oak  Hills,  W.  Va.— Robert  R.  Thomas  Ji 
(WOAY-AM-FM).  vhf  ch.  4  (66-72  mc);  ERJ 
26.09  kw  visual,  15.65  kw  aural;  antenna  heigh 
above  average  terrain  738  ft.,  above  ground  58 
ft.  Estimated  construction  cost  $160,703,  fir? 
year  operating  cost  $100,000,  revenue  $150,00t 
Post  office  address  P.  O.  Box  251,  Oak  Hil 
Studio  location  0.7  mi.  S  of  Oak  Hill  city  limit 
on  Hwys.  U.  S.  19  &  21.  Transmitter  locatio 
0.74  mi.  NW  of  Fayetteville  main  post  office  oi 
dirt  road.  Geographic  coordinates  38°  03'  31 
N.  Lat.,  81°  06'  55"  W.  Long.  Transmitter  an* 
antenna  RCA.  Legal  counsel  Maurice  R.  Barnes 
Washington.  Consulting  engineer  Robert  M 
Silliman  (J.  A.  Moffet),  Washington.  Applicari 
is  sole  owner  of  WOAY-AM-FM.    Filed  Jan.  19. 

APPLICATIONS  AMENDED 

Oakland,  Calif. — Ch.  Two  Inc.  amends  bid  foj 
new  tv  station  on  vhf  ch.  2  to  specify  Howard  I 
Chernoff  (5%),  general  manager-42.5%  stock 
holder  WTAP  Parkersburg,  W.  Va.,  and  16.3? 
stockholder  WTBO-TV  Cumberland,  Md.;  delet 
Hamilton  C.  Davis  from  list  of  stockholder^ 
change  ERP  to  60  kw  aural;  antenna  height  abov 
average  terrain  1,250  ft.     Filed  Jan.  12. 

Miami,  Fla. — Sunbeam  Tv  Corp.  amends  appli 
cation  for  new  tv  station  on  vhf  ch.  7  to  specif; 
President  Sidney  D.  Ansin  (10%);  Vice  Presiden 
Harold  Zinn  (10%);  Vice  President  Edwin  V\ 
Spence  (5%);  Secretary  Cathings  Therrel  (10%) 
Treasurer  Charles  L.  Clements  (10%);  Clyde  1\ 
Lucas  (5%);  Edmund  N.  Ansin  (11.3%)  and  Ron 
aid  M.  Ansin  (11.3%).    Filed  Jan.  14. 

Indianapolis,  Ind. — Mid-West  T.V.  Corp.  amend 
bid  for  new  tv  station  on  vhf  ch.  13  to  specif' 
George  Sandler  (34.55%);  Paul  A.  Walk  (2.85%) 
Harry  D.  Leer  (5.56%);  Richard  T.  James  (0.69%) 
Harold  T.  Taylor  (5.06%);  Howard  J.  Blaum 
gartel  (1.38%);  Harold  T.  Taylor  (5.06%);  Wak 
Up  Oil  Co.  (17.25%)  and  Herbert  F.  Krimendah 
(13.78%).    Filed  Jan.  15. 

Minneapolis,  Minn. — Twin  Cities  Bcstg.  Corp 
amends  bid  for  new  tv  station  on  vhf  ch.  9  i 
change  ERP  to  316  kw  visual,  158  kw  aural;  cor 
rect  geographical  coordinates  to  44°  58'  28"  N 
Lat.,  93°  16'  10"  W.  Long.    Filed  Jan.  12. 

Chattanooga,  Tenn. — WDEF  Bcstg.  Co.  amend 
application  for  new  tv  station  on  vhf  ch.  12  t 
change  antenna  height  above  average  terrain  t< 
994  ft.    Filed  Jan.  14. 

APPLICATIONS  DISMISSED 

Bogalusa,  La. — William  C.  Moss  &  Dorothy  Mos 
Siegelin  d/b  as  Enterprise  Pub.  Co.    FCC  dis 

missed  bid  for  new  tv  station  on  uhf  ch.  60  a 
request  of  applicant.    Dismissed  Jan.  19. 

Charleston,  S.  C. — Atlantic  Coast  Bcstg.  Co 
FCC  dismissed  bid  for  new  tv  station  on  vhf  ch 

2  at  request  of  attorney.    Dismissed  Jan.  13. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

K ARK-TV  Little  Rock,  Ark.— Ark.  Radio  i 
Equipment  Co.  granted  STA  to  operate  commer 
cially  on  vhf  ch.  4  for  the  period  ending  Apri 
20.    Granted  Jan.  11;  announced  Jan.  19. 

WEAR-TV  Pensacola,  Fla. — Gulfport  Bcstg.  Co 
granted  STA  to  operate  commercially  on  vhf  ch 

3  for  the  period  ending  June  20.  Granted  Jan.  13 
announced  Jan.  19. 

WTVH-TV  Peoria,  111.  —  Hilltop  Bcstg.  Cc 
granted  modification  of  CP  for  uhf  ch.  19  t< 
change  ERP  to  97.7  kw  visual,  53.7  kw  aural 
change  transmitter  and  studio  location  to  inter 
section  of  Stewart  &  Leonard  Sts.,  Creve  Couei 
111.;  antenna  height  above  average  terrain  28> 
ft.    Granted  Jan.  11;  announced  Jan.  19. 

WNEM-TV  Bay  City,  Mich.— North  Easten 
Michigan  Corp.  granted  STA  to  operate  com 
mercially  on  vhf  ch.  5  for  the  period  endini 
May  2.    Granted  Jan.  13;  announced  Jan.  19. 

WKAR-TV  East  Lansing,  Mich.  —  Michigai 
State  Board  of  Agriculture  granted  STA  to  op 
erate  commercially  on  uhf  ch.  60  for  the  periol 
ending  Feb.  15.  Granted  Jan.  7;  announced  Jan.  IS 

KMO-TV  Tacoma,  Wash. — KMO  Inc.  grantee 
modification  of  CP  for  vhf  ch.  13  to  change  ERI 
to  50.1  kw  aural;  antenna  height  above  averagi 
terrain  780  ft.  Granted  Jan.  11;  announce* 
Jan.  19. 

WSAZ-TV  Huntington,  W.  Va.— WSAZ  Inc 
granted  modification  of  CP  for  vhf  ch.  3  ti 
change  ERP  to  46.8  kw  visual,  23.4  kw  aural 
change  transmitter  location  to  Barkers  Ridge 
13.5  miles  NE  of  center  of  Huntington;  studii 
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Ition  to  201  9th  St.,  Huntington;  antenna 
£ht  above  average  terrain  1,250  ft.  Granted 

11;  announced  Jan.  19. 
NAM-TV    Neenah,    Wis.  —  Neenah-Menasha 
tg.  Co.  granted  STA  to  operate  commercially 
uhf  ch.  42  for  the  period  ending  Feb.  28. 
nted  Jan.   13;   announced  Jan.  19. 

APPLICATIONS 

UnM /HFC-TV  Chicago,  III.— WHFC  Inc.  seeks  mod- 
cod  ption  of  CP  for  uhf  ch.  26  to  change  ERP 
17  kw  visual,  108.5  kw  aural;  change  trans- 
ter  and  studio  location  to  188  West  Randolph, 
cago.    Filed  Jan.  15. 

'LOU-TV  Louisville,  Ky. — Robert  W.  Rounsa- 

e  seeks  modification  of  CP  for  vhf  ch.  11  to 
nge  aural  ERP  to  88.494  kw.  Filed  Jan.  14. 
INT-TV  Tacoma,  Wash. — Tribune  Pub.  Co. 
ks  modification  of  CP  for  vhf  ch.  11  to  change 
?  to  316  kw  visual,  157.97  kw  aural;  transmit- 
location  to  8  miles  SE  of  Port  Orchard,  Wash.; 
Bjienna  height  above  average  terrain  795.45  ft. 
ed  Jan.  18. 

yCAN-TV   Milwaukee,    Wis. — Midwest  Bcstg. 
fel   seeks  modification  of  CP  for  uhf  ch.  25  to 
SOI  iiinge  ERP  to  235.5  kw  visual,  121  kw  aural;  an- 
il jna  height  above  average  terrain  571  ft.  Filed 

limit  |-  14. 
cato 

STATIONS  DELETED 

J  3ll 

raiKlCU    (TV)    Salinas,   Calif.— Salinas-Monterey 
!  Co.    FCC  granted  request  to  cancel  CP  for 
1  1  »|station  on  uhf  ch.  28  and  for  deletion  of  call 
licai  fters.    Deleted  Jan.  12;  announced  Jan.  19. 
19  ,tDEN  (TV)  Denver,  Colo.— Empire  Coil  Co. 
C  granted  request  to  cancel  CP  for  tv  station 
uhf  ch.  26  and  deletion  of  call  letters.  Deleted 
k.  11;  announced  Jan.  19. 
id  6  olWES    (TV)   Indianapolis,   Ind.— Empire  Coil 
FCC  granted  request  to  cancel  CP  for  tv 
jtion  on  uhf  ch.  67  and  deletion  of  call  letters, 
leted  Jan.  11;  announced  Jan.  19. 
jlVGCM-TV  Gulfport,  Miss.— WGCM  Tv  Corp. 
jC  deleted  tv  station  on  uhf  ch.  56  at  request 
:  attorney.     Deleted   Jan.  12. 
»TVF  (TV)  Springfield,  Ore.— W.  Gordon  Allen. 
C  deleted  station  on  vhf  ch.  20  at  request  of 
)licant.    Deleted  Jan.  12. 


ew  Am  Stations  .  . 

ACTIONS  BY  FCC 


ordova,    Ala. — Northern    Light   Bcstg.  Corp. 


mted  1450  kc,  250  w,  llam-lpm,  5pm-10pm 
ily,  5pm-10pm  Sunday.  Estimated  construc- 
n  cost  $7,400,  first  year  operating  cost  $11,500, 
enue  $14,500.  Applicant  corporation  is  corn- 
ed of  34  local  and  professional  businessmen. 
5t  office  address  Box  278,  Cordova.  Granted 
20. 

•hoenix,  Ariz. — James  T.  Ownby,  granted  1400 
250  w  unlimited.  Estimated  construction  cost 
350.  first  year  operating  cost  $54,000,  revenue 
,000.  Mr.  Ownby  owns  16%%  WOTA-AM-FM 
dalusia,  Ala.;  16%%  WVIM  Vicksburg,  Miss.; 
'3%  WJXN  Jackson,  Miss.;  40%  WDOB  Can- 
i,  Miss.,  and  30%  of  Ole  Miss  Bcstg.  Co., 
[slicant  for  new  am  station  in  Oxford,  Miss, 
t  office  address  P.  O.  Box  251,  Jackson,  Miss, 
anted  Jan.  20. 

lurphysboro,  111. — Evers  Mick,  Donald  Lee  Rit- 
,  Hubert  W.  Wells  and  Hayward  Lee  Eggley 
as  Jackson  County  Bcstg.  Co.,  granted  1420  kc, 
w    daytime.     Estimated    construction  cost 
275,  first  year  operating  cost  $24,000,  first  year 
'enue  $32,000.    Principals  of  partnership  are: 
ers  Mick  (51%);  Donald  Lee  Ritter  (24>/2%); 
bert  W.  Wells  (12>/4%)  and  Hayward  Lee  Egg- 
(12>4%).     Mr.  Mick  is  chief  engineer,  Mr. 
dls  is  manager  and  Messrs.  Ritter  and  Eggley 
•  announcers  of  WFMW-AM-FM  Madisonville, 
.    Post  office  address  %  E.  Mick,  342  N.  Sem- 
ir  Rd.,  Madisonville.    Granted  Jan.  14. 
franklin,  Ky.  —  L.  L.  Valentine  and  H.  H. 
les  d/b  as  Franklin  Bcstg.  Co.,  granted  1220 
,  250  w  daytime.    Estimated  construction  cost 
i,000,  first  year  operating  cost  $24,000,  revenue 
i.OOO.    Principals  in  partnership  are  Lowell  L. 
Aprilillentine  (66%%)  editor  and  50%  partner  in  the 
[pn/clin  Favorite,  and  Howard  H.  Ogles  (33%%), 
jvertising  manager   and  50%   partner  in  the 
unklin  Favorite.    Post  office  address  %  Paul 
j  Huddleston,  Price  Bldg.,  Bowling  Green,  Ky. 
ranted  Jan.  14. 
Cofeurlington,  Vt.— WDOT  Corp.,  granted  1400  kc, 
'  p  w  unlimited.     Estimated  construction  cost 
B.060.  first  year  operating  cost  $38,000,  revenue 
J, 000.    Principals  include  President  and  Treas- 
ier  Val  Carter  (81.11%),  former  employe  WJOY 
Arlington,  and  Noe  Duchaine  (11.11%),  plumb- 
g  and  heating  contractor.    Post  office  address 
8  Bank  St.    Granted  Jan.  20. 
ftmory,  Miss. — Charles  Boren  Jr.,  granted  1580 
I,  5  kw  daytime.    Estimated  construction  cost 
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$14,000;  first  year  operating  cost  $30,000;  first  year 
revenue  $36,000.  Mr.  Boren  is  theatre  owner. 
P.  O.  address:  Verona,  Miss.    Granted  Jan.  14. 

Church  Hill,  Tenn. — Twin  Cities  Bcstg.  Co., 
granted  1260  kc,  1  kw  daytime.  Estimated  con- 
struction cost  $18,812.20,  first  year  operating  cost 
$41,500,  revenue  $62,738.  Principals  in  partner- 
ship are  Harry  J.  Morgan  (50%),  employe  of 
WKXY  Sarasota,  Fla.,  and  Thales  E.  Wallace 
(50%),  50%  owner  Wallace-Culbertson  Firm, 
construction,  Church  Hill.  Post  office  address  % 
H.  J.  Morgan,  P.  O.  Box  813,  Kingsport,  Tenn. 
Granted  Jan.  14. 

Rogersville,  Tenn.  —  Rogersville  Bcstg.  Co. 
granted  1370  kc,  1  kw  daytime.  Estimated  con- 
struction cost  $10,500,  first  year  operating  cost 
$21,000,  revenue  $30,000.  Principals  include  gen- 
eral partners  John  E.  Beal  (50%);  Harry  M.  Beal 
(16%%),  Fred  T.  Beal  (16%%).  Post  office  address 
207  North  Clay  Street,  Rogersville  Tenn.  Granted 
Jan.  14. 

Martinsville,  Va. — Macklenburg  Bcstg.  Corp., 
granted  1370  kc  500  w  daytime.  Estimated  con- 
struction cost  $9,250,  first  year  operating  cost 
$36,000,  revenue  $48,000.  Principals  include  Presi- 
dent John  W.  Shultz  (49%),  Vice  President  Philip 
F.  Hedrick  (49%),  chief  engineer  WSJS-AM-FM 
Winston-Salem,  N.  C,  Secretary-Treasurer  Ruth 
M.  Shultz  (1.0%)  and  Elizabeth  D.  Hedrick  (1.0%). 
Post  office  address  607  Mulberry  St.,  Martins- 
ville, Va.    Granted  Jan.  20. 

APPLICATIONS 

Jacksonville,  Fla. — Telerad  Inc.,  1280  kc,  1  kw 
daytime.  Post  office  address  1307  Glen  Garry  Rd., 
Jacksonville,  Fla.  Estimated  construction  cost 
$17,000,  first  year  operating  cost  $40,000,  revenue 
$60,000.  Principals  include  President  John  A. 
Boling  (60%),  former  owner-licensee  WNER 
Liv<s  Oak,  Fla.;  Opal  D.  Boling  (20%)  and  Bever- 
ly G.  Boling  (20%).    Filed  Jan.  13. 

Talbottom,  Ga. — J.  C.  Henderson,  1580  kc,  1 
kw  daytime.  Post  office  address  P.  O.  Box  392, 
Alexander  City,  Ala.  Estimated  construction  cost 
$23,027,  first  year  operating  cost  $50,000,  revenue 
$55,000.  Principals  include  Mr.  Henderson,  edi- 
tor-publisher-95%  owner  Alexander  City  Out- 
look; president-publisher-51%  stockholder  East 
Ala.  Ptib.  Co.,  newspaper  publishing,  and  presi- 
dent-stockholder WRLD-AM-FM  Lanett,  Ala. 
Filed  Jan.  13. 

Salina,  Kan. — Philip  D.  Jackson  tr/as  Salina 
Bcstg.  Co.,  1310  kc,  500  w  daytime.  Post  office 
address  1109  South  9th  St.,  Chickasha,  Okla.  Esti- 
mated construction  cost  $15,648,  first  year  operat- 
ing cost  $24,000,  revenue  $36,000.  Principals  in- 
clude Mr.  Jackson,  V2  owner  KPUY  Puyallup, 
Wash.,  is  sole  owner.    Resubmitted  Jan.  13. 

Longview,  Wash. — W.  Gordon  Allen  &  John 
Truhan  d/b  as  Altru  Bcstg.  Co.,  930  kc,  1  kw 
daytime.  Post  office  address  260  Hansen  Ave., 
Salem,  Ore.  Estimated  construction  cost  $13,300, 
first  year  operating  cost  $60,000,  revenue  $75,000. 
Principals  in  equal  partnership  are  W.  Gordon 
Allen,  president-59.1%  stockholder  KGAL  Leb- 
anon, Ore.,  %  partner  KGAE  Salem,  Ore.,  59% 
stockholder  KSGA  Cottage  Grove  Ore.,  and 
owner  of  WRGA  Springfield,  Ore.;  and  John 
Truhan,  1/3  partner  KGAE  and  21%  stockholder 
KSGA.    Filed  Jan.  11. 

APPLICATIONS  AMENDED 

Southbridge,  Mass. — James  W.  Miller  &  Hope 
N.  Miller  amend  bid  for  new  am  station  on  970 
kc,  500  w  daytime  to  change  name  of  applicant 
to  James  W.  Miller.   Filed  Jan.  14. 

Redwood  Falls,  Minn. — Charles  B.  Persons 
amends  bid  for  new  am  station  on  1490  kc,  250 
w  unlimited  to  specify  100  w.  Filed  Jan.  14. 

De  Kalb,  Miss — Harry  K.  Reynolds  tr/as  Voice 
of  the  Confederacy.  FCC  dismissed  bid  for  new 
am  station  on  550  kc,  1  kw  daytime.  Dismissed 
Jan.  14. 

Chadron,  Neb.  —  Community  Service  Radio 
Corp.  amends  bid  for  new  am  station  on  1450 
kc,  250  w  unlimited  to  specify  transmitter  loca- 
tion as  IV2  miles  W  of  Chadron;  studio  location 
as  200  Bordeaux  St.,  Chadron.  Filed  Jan.  14. 

Abilene,  Tex. — Bill  Mathis  amends  bid  for 
new  am  station  on  1280  kc,  1  kw  daytime  to 
specify  transmitter  location  as  4%  miles  SW 
of  Abilene.    Filed  Jan.  15. 

APPLICATION  DISMISSED 

Statesville,  N.  C. — Harry  A.  Epperson  Jr.  FCC 

dismissed  bid  for  new  am  station  on  1580  kc, 
1  kw  daytime.    Dismissed  Jan.  14. 

Existing  AM  Stations  .  .  . 

ACTION  BY  FCC 

KAVR  Victorville,  Calif.— Apple  Valley  Bcstg. 
Co.  granted  modification  of  CP  to  move  facilities 
to  Apple  Valley,  Calif,  and  dismissed  application 
of  Orange  County  Radio  and  Telecasting  Co. 
for  new  am  station  on  960  kc,  1  kw  daytime 
without  prejudice  to  filing  new  application 
specifying  facilities  available  in  the  area. 
Granted  Jan.  14. 

WJAZ  Albany,  Ga.  —  Radio  Station  WJAZ 
granted  CP  to  increase  power  on  1050  kc  from 
250  w  to  1  kw.    Granted  Jan.  20. 

WGES  Chicago,  111.— Radio  Station  WGES. 
FCC  granted  modification  of  license  to  change 
name  by  substituting  name  of  Mary  J.  Emmer 
to  Mary  J.  Winkler  et  al.  d/b  as  Radio  Station 
WGES.    Granted  Jan.  12;  announced  Jan.  19. 
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FOR  THE  RECORD 


KODL  The  Dalles,  Ore.— Western  Radio  Corp. 

granted  construction  permit  to  change  from 
1230  kc,  100  w  night,  250  w  daytime,  unlimited 
to  1440  kc,  1  kw  unlimited,  directional  night. 
Granted  Jan.  14. 

WCMB  Harrisburg-Lemoyne,  Pa. — Rossmoyne 
Corp.  granted  modification  of  license  to  specify 
studio  location  in  Harrisburg  only,  but  to  con- 
tinue to  program  from  Lemoyne  also.  Granted 
Jan.  20  . 

WKIN  Kingsport,  Term.— Radio  Station  WKIN 
Inc.  granted  construction  permit  to  change  from 
1  kw  daytime  to  5  kw  daytime.  Granted  Jan.  14. 

WJPG  Green  Bay,  Wis. — Green  Bay  News- 
papers Co.  granted  CP  to  change  from  500  w, 
night,  1  kw  day,  directional,  unlimited  to  500 
w  night,  5  kw  day,  directional,  unlimited. 
Granted  Jan.  19. 

APPLICATIONS 

WPJV  Vero  Beach,  Fla. — Tropics  Inc.  seeks 
modification  of  CP  to  increase  power  from  100 
w  to  250  w.  Application  is  contingent  on  grant 
of  assignment  to  Tropics  Inc.   Filed  Jan.  18. 

KDEF  Albuquerque,  N.  M. — Frank  Quinn  seeks 
CP  to  change  from  1280  kc  to  930  kc.  Filed  Jan. 
14. 

STATIONS  DELETED 

Columbus,  Miss. — J.  W.  Furr.  FCC  cancelled 
CP  for  new  am  station  on  1540  kc,  10  kw  day- 
time and  deleted  call  letters.   Deleted  Jan.  15. 

KLST  Lone  Star,  Tex. — Pierce  P.  Brooks  &  T. 
H.  Parham  d/b  as  Lone  Star  Bcstg  Co.  FCC 
deleted  CP  for  new  am  station  on  1300  kc, 
500  w  daytime.   Deleted  Jan.  14. 


New  Fm  Station 


ACTION  BY  FCC 

Winston-Salem,    N.    C. — Piedmont    Pub.  Co. 

granted  construction  permit  for  new  fm  station 
on  ch.  281  (104.1  mc);  ERP  42  kw;  antenna 
height  above  average  terrain  160  ft.  Granted 
Jan.  14* 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WJDX-FM  Jackson,  Miss. — Lamar  Life  Ins.  Co. 

granted  modification  of  CP  to  change  antenna 
height  above  average  terrain  from  570  ft.  to  600 
ft.    Granted  Jan.  14. 

WOED-FM  DuBois,  Pa— Tri- County  Bcstg. 
Co.  granted  modification  of  CP  to  change  ERP 
from  9.5  kw  to  3.2  kw.    Granted  Jan.  14. 

APPLICATION 

WRCM  (FM)  New  Orleans,  La.  —  Supreme 
Bcstg.  Co.  seeks  modification  of  CP  to  change 
ERP  to  5.7  kw  and  antenna  heisht  above  average 
terrain  to  250  ft.   Filed  Jan.  14. 

STATIONS  DELETED 

WHBS-FM  Huntsville,  Ala.— Huntsville  Times' 
Co.  granted  request  to  cancel  license  and  delete 
fm  station  on  ch.  236.  Deleted  Jan.  11;  announced 
Jan.  19. 

KVRE  (FM)  Redding,  Calif.— Golden  Empire 
Bcstg.  Co.  granted  request  to  cancel  license 
and  delete  fm  station  on  ch.  280.  Granted  Jan. 
11;  announced  Jan.  19. 

WBIB  (FM)  New  Haven,  Conn. — Conn.  Radio 
Foundation  Inc.  granted  request '  to  cancel  li- 
cense and  delete  fm  station  on  ch.  264.  Deleted 
Jan.  11;  announced  Jan.  19. 

KWFT-FM  Wichita  Falls,  Tex.— Rowley-Brown 
Bcstg.  Co.  FCC  granted  request  to  cancel  li- 
cense and  delete  fm  station  on  ch.  260.  Deleted 
Jan.  14. 


Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

WCRL    Oneonta,    Ala. — Pat.    M.  Courington 

granted  voluntary  assignment  of  license  to 
Blount  County  Bcstg.  Service  for  $12,000.  Princi- 
pals include  President-Treasurer  Pat  M.  Couring- 
ton (0.7%,  owner  WCRI  Scottsboro,  Ala.,  and 
51%  partner  WAVU-AM-FM  Albertsville,  Ala.; 
Vice  President  E.  Glenn  Abercrombie  (48.6%), 
WCRL  employe;  Secretary  Annette  Abercrombie 
(0.7%)  and  WAVU  (50%).   Granted  Jan.  14. 

KBTM-AM-FM  Jonesboro,  Ark. — Jay  P.  Beard 
&  Veda  Beard  d/b  as  Regional  Bcstg.  Co.  granted 
voluntary  assignment  of  license  to  Harold  E. 
King  and  Helen  W.  King  d/b  as  Regional  Bcstg. 
Co.  for  $73,000.  Harold  E.  King  is  manager 
KWBW  Hutchinson,  Kan.  Granted  Jan.  20. 

KYOR  Blythe,  Calif.— William  B.  Ross,  trustee 
in  bankruptcy,  granted  voluntary  assignment  of 
license  to  Fred  E.  Carr,  trustee  in  bankruptcy. 
Granted  Jan.  20. 

KROP  Brawley,  Calif. — William  B.  Ross,  trus- 
tee in  bankruptcy,  granted  voluntary  assign- 
ment of  license  to  Fred  E.  Carr,  trustee  in  bank- 
ruptcy.   Granted  Jan.  20. 

KREO  Indio,  Calif.— William  B.  Ross,  trustee 
in  bankruptcy,  granted  voluntary  assignment 
of  license  to  Fred  E.  Carr,  trustee  in  bankruptcy. 
Granted  Jan.  20. 

KPRO  Riverside,  Calif. — William  B.  Ross,  trus- 
tee in  bankruptcy,  granted  voluntary  assignment 
of  license  to  Fred  E.  Carr,  trustee  in  bankruptcy. 
Granted  Jan.  20. 

KTFI-AM-FM  Twin  Falls,  Idaho — Radio  Bcstg. 
Corp.  granted  involuntary  transfer  of  control 
(54.4%)  to  Walker  Bank  &  Trust  Co.,  executor 
of  the  estate  of  O.  P.  Soule,  decreased.  Granted 
Jan.  14. 

KGNO  Dodge  City,  Kan.— Dodge  City  Bcstg. 
Co.  granted  involuntary  transfer  of  control 
(94.8%)  to  Juliet  Denious  and  J.  C.  Denious  Jr., 
executors  of  the  estate  of  J.  C.  Denious,  de- 
ceased.   Granted  Jan.  14. 

WSKB  McComb,  Miss.— WSKB  Inc.  granted 
voluntary  transfer  of  control  to  Charles  W. 
Holt  &  Dave  A.  Matison  Jr.  through  purchase 
of  all  stock  for  $42,500.  Messrs.  Holt  and  Matison 
are  owners  of  WHXY  Bogalusa,  La.,  and  Hatties- 
burg  Tv  Corp.,  applicant  for  new  tv  station  on 
ch.  9  at  Hattiesburg,  and  Vs  and  V2  owners, 
respectively,  of  WHSY  Hattiesburg.  Mr.  Matison 
is  also  V*  owner  WAML  Laurel,  Miss.  Granted 
Jan.  20. 

WEBR  Buffalo,  N.  Y. — WEBR  Inc.  granted  vol- 
untary assignment  of  control  to  William  J. 
Conners  III  through  bequeathal  of  51%  of  in- 
terest upon  death  of  his  father  William  J. 
Conners  Jr.  Granted  Jan.  20. 

WAIR  Winston- Salem,  N.  C— WAIR  Bcstg.  Co. 
granted  voluntary  assignment  of  license  to  Radio 
Winston-Salem  Inc.  through  sale  of  all  stock  for 
$30,000  and  assumption  of  $50,000  liabilities. 
Principals  include  President  John  S.  Riggs  (50%), 
president-26.66%  stockholder  WELM  Elmira,  N.Y.; 
Vice  President-Secretary-Treasurer  F.  Robert 
Greene  (50%),  former  assistant  general  manager 
WGR  Buffalo,  N.  Y.    Granted  Jan.  14. 

WCIN-TV  Cincinnati,  Ohio — Robert  W.  Rounsa- 
ville  &  George  M.  Clark  d/b  as  Rounsaville-Clark 
Tv  Corp.  granted  voluntary  assignment  of  CP  for 
uhf  ch.  54  to  Robert  W.  Rounsaville.  No  con- 
sideration involved  as  Mr.  Clark  advances  $100,- 
000  toward  construction  of  the  station  and  re- 
ceives option  to  purchase  45%  interest.  Granted 
Jan.  20. 

KJUN  Redmond,  Ore. — Juniper  Bcstrs.  Inc. 
granted  voluntary  transfer  of  control  to  F.  Gilbert 
Lieser  through  purchase  of  40%  interest  from 
Harold  C.  Sigleton  for  $15,000.  Mr.  Lieser,  gen- 
eral manager  KJUN,  will  now  be  sole  owner. 
Granted  Jan.  20. 

KVAS  Astoria,  Ore. — William  Ohlman,  Re- 
ceiver for  KVAS  Inc.  granted  voluntary  assign- 
ment of  license  to  Lower  Columbia  Bcstg.  Co.  for 
$4,750.  Principals  include  President  A.  L.  Cap- 
stoff  (25%),  L.A.  radio-tv  producer;  Secretary- 
Treasurer  T.  R.  Williams  (50%),  transportation 
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and  food  marketer  and  Tracy  Moore  (25%),  L.„ 
radio  station  representative.    Granted  Jan.  , 

WIEK  Scranton,  Pa. — Scranton  Radio  Co 
granted  voluntary  transfer  of  control  to  Jose 
W.  Dobbs  &  George  C.  Brooks  Jr.  through  d'. 
of  all  stock  for  $10,000.  Mr.  Dobbs  is  Washing! 
advertising  salesman.  Mr.  Brooks  is  treasur1 
31%  owner  Sonic  Service,  Scranton,  wired  mu; 
Granted  Jan.  20. 

WAKE  Greenville,  S.  C— Piedmont  Bcstg. 
granted  voluntary  assignment  of  license  to  Jd 
A.  Ellison  and  Katherine  M.  Simpson  d/b 
Paramount  Radio  Co.  for  $20,000.  Principals 
elude  John  A.  Ellison  (50%),  real  estate  a 
department   store   and   Katherine   M.  Simp; 
(50%),  department  store  and  stockholder  WlVi 
(FM)  Clingsman  Peak,  N.  C.   Granted  Jan.  2 

WLCM  Lancaster,  S.  C. — Royal  Bcstg.  < 
granted  voluntary  relinquishment  of  control 
Milton  D.  Scarboro  through  sale  of  240  sha 
for  $23,000.  Licensee  retires  145  shares  a 
Messrs.  Wm.  H.  B.  Simpson,  William  Douf 
and  Messrs.  Wm.  H.  B.  Simpson,  William  Doug 
erty  and  C.  K.  Connelly  Jr.  purchase  95  sha: 
of  $8  500.  Principals  will  now  include  Wm.  H. 
Simpson  (20%),  Charles  K.  Connelly  Jr.  (18.81 
and  William  Dougherty  (29.8%).  Granted  Jan. 

WDNE  Elkins,  W.  Va.— W.  Va.  Radio  Co 
granted  voluntary  assignment  of  license 
Queen  Sylvia's  Publications  Inc.  for  $50,0 
Principals  include  President  Bonn  Brown  (33%S 
attorney;  Vice  President  David  P.  Guile 
(16%%),  engineer  WCAU  Philadelphia;  Secreti 
Ruth  G.  Golden  (16%%),  Treasurer  Stephen 
Toadvine,  professor  at  Davis  &  Elkins  Colic 
and  W.  W.  Barron  (16%%),  chairman  W.  ] 
Liquor  Control  Commission.   Granted  Jan.  14 

WKLJ  Sparta,  Wis. — Sparta-Tomah  Bcstg.  * 
granted  voluntary  transfer  of  control  to  John: 
Monroe  and  5  others  through  sale  of  all  st(j 
for  $31,500.  Principals  include  President  Jc 
F.  Monroe  (2%),  investment  securities  &  bai 
ing;  Vice  President  Dr.  Wendell  Hansen  (37y2. 
partner  WMNE  Menomonie,  Wis.,  and  stot 
holder  WTRW  Two  Rivers,  Wis.;  Secretary  Jd 
F.  Monroe  Jr.  (16%),  investment  broker  a 
Rev.  Willard  L.  Archer  (12V2%),  Pastor,  Down: 
Bible  Church,  Downing,  Wis.   Granted  Jan.  1 

APPLICATIONS 

KCSJ  Pueblo,  Colo.— Douglas  D.  Kahle 
Robert  L.  Clinton  Jr.  d/b  as  Star  Bcstg.  j 

seeks  voluntary  assignment  of  license  to  S 
Bcstg.  Co.  (KCSJ- TV).  Messrs.  Kahle  and  Clj 
ton  are  owners  of  KCSJ-TV.  Assignee  agr| 
to  pay  obligations  totalling  $29,500  and  can1 
indebtedness  of  Messrs.  Kahle  and  Clinton 
$48,750.   Filed  Jan.  7. 

WPJV  Vero  Beach,  Fla. — Indian  River  Bcs 
Co.  seeks  voluntary  assignment  of  CP  for  n 
am  station  on  1490  kc  Tropics  Inc.  in  exchai 
for  40%  interest.    Indian  River  Bcstg.  licen 
of  WIRA  Ft.  Pierce,  Fla.,  is  owned  by  Char 
clear  Bcstg.  Co.,  (WCTC  New  Brunswick,  N. 
Principals    in    Tropics    Inc.    include  Presidi 
Merrill  P.  Barber  (3%),  banking  and  real  esta 
Vice  President  Ralph  W.   Sedgwick  (3%), 
surance    and     Secretary-Treasurer  James 
Howe  50.1%  stockholder  WCTC.    Filed  Jan. 

WBML  Macon,  Ga.— Middle  Georgia  Bcstg. 
seeks   voluntary  transfer   of  control  to  C. 
Rader  (%)  and  George  W.  Patton  (>/3)  throv 
sale  of  all  stock  for  $159,400.  Mr.  Rader  is  g( 
eral  contractor  and  Mr.  Patton  is  commerc 
manager  WBML.   Filed  Jan.  14. 

KFAZ  (TV)  Monroe,  La.— Delta  Tv  Inc.  se< 
acquisition  of  control  by  J.  O.  Willett  throv 
purchase  of  49%  of  stock  from  Howard  E.  Grift 
for  $25,500.  Mr.  Willett  will  now  own  98.0 
interest.    Filed  Jan.  6. 

KXLW  Clayton,  Mo.— St.  Louis  County  Bcs 
Co.  seeks  assignment  of  license  to  KXLW  I 
No   consideration   involved   as  stockholders 
both  companies  are  identical.    Filed  Jan.  7. 

WRTV  (TV)  Asbury  Park,  N.  J.— Atlantic  Vic 
Corp.  seeks  voluntary  transfer  of  control  throu 
sale  of  all  stock  to  Walter  Reade  Theatres  I 
for  $20,300.  Principals  include  President  Wal 
Reade  Jr.  (51%);  Vice  President  Edwin  Ga 
and  Suzanne  Gage  (49%).    Filed  Jan.  14. 

WISP  Kinston,  N.  C— Edwin  J.  Schuffm 
seeks  voluntary  assignment  of  license  to  C: 
zens  Bcstg.  Co.  in  consideration  of  98.98% 
terest  in  new  owner.  Mr.  Schuffman  transf 
38.98%  interest  in  payment  of  indebtedness 
Messrs.  Matt  H.  Allen  (9.47%),  Abe  Birenbai 
(20.40%)  and  James  L.  Mosely  (9.11%).  I 
Schuffman  will  then  own  60%  interest.  Fi. 
Jan.  14. 

KBTJD  Athens,  Tex. — Henderson  County  Bcs 

Co.   seeks  voluntary   assignment  of  license 
J.  B.  McNutt  Jr.  tr/as  Henderson  County  Bcs 
Co.  through  purchase  of  25%  interest  from  M 
Saxon  for  $5,000.   Mr.  McNutt  will  now  be  s< 
owner.    Filed  Jan.  12. 


Hearing  Cases 


INITIAL  DECISIONS 

Chattanooga,  Tenn. — New  Tv,  vhf  ch.  12.  F> 

Hearing  Examiner  J.  D.  Bond  issued  an  Init 
Decision  looking  toward  grant  of  the  appli( 
tion  of  WDEF  for  construction  permit  for  n 
tv  station  on  ch.  12;  engineering  condition  a 
subject  to  the  condition  that  the  grant  is  withe 
prejudice  to  any  action  the  Commission  m 
take  with  respect  to  any  future  application  fi] 
to  effectuate  the  agreement  between  WD! 
Southern  Television  Inc.,  and  Tri-State  Teleca 
ing  Corp.   Action  Jan.  20. 
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bston,  Tex— New  Tv,  vhf  ch.  13.  FCC 
ng  examiner  James  D.  Cunningham  issued 
ll  decision  looking  toward  grant  of  applica- 
fof  Houston  Television  Co.  for  construction 
!,t  for  new  tv  station  in  Houston  on  ch.  13; 

316  kw  visual  158  kw  aural;  engineering 
lition  and  subject  to  the  condition  that  the 
E  is  without  prejudice  to  any  action  the 
fnission  may  take  with  respect  to  any  future 
Ication  which  is  filed  to  effectuate  an  agree- 
I  entered  into  on  Jan.  7  by  Houston  Tele- 
jn  Co.,  KTRH  Houston  Area  Television  Co., 
TV  Broadcasting  Co.  of  Houston.  Action  Jan. 
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site-to-be  determined — FCC  by  memo- 
is  um  opinion  and  order  denied  petition  by 
er  Bcstg.  Co.,  Trenton,  N.  J.  for  partial 
isideration  of  Commission's  report  of  Oct. 
hich  revised  Sec.  3.33  by  eliminating  site- 
:-determined  applications  for  am  stations. 
,lb n  Jan.  14. 

"knual  Ownership  Report  Abolished — By  or- 

\  the  Commission  amended  Sec.  1.343  (a)  of 
ftules  of  Practice  and  Procedure  to  abolish, 
'ttive  immediately,  the  filing  of  annual  owner- 
reports  (FCC  Form  323)  by  am,  fm,  tv  and 
^national   broadcast   stations.    Instead,  sta- 
M  4  will  file  this  information   (on  the  same 
rel§ft)   at  the  time  of  making  applications  for 
wal  of  licenses  (every  3  years  in  the  case 
ColMm,  fm  and  tv).  There  is  no  change  in  sub- 
on  (b)  which  requires  licensees  and  per- 
ees   of   broadcast   stations   to   file  supple- 
tal  ownership  report  (Form  323)  within  30 
after  any  change  occurs  in  the  informa- 
previously   reported   to    the  Commission, 
it  J§ton  Jan.  14. 

gers,    Ark. — FCC    designated    for  hearing 
'jications  for  new  am  stations  of  Chick  Capi- 
Ecstrs.  for  1390  kc  and  KAMO  for  1370  kc, 
:vJ  £  with   power   of   1   kw   daytime.  Action 
■  -  20. 

ta  Allocation — FCC  announced  proposed  rule 
ing  to  amend  allocation  plan  for  Class  B 
^stations  to  delete  ch.  248  from  Nashville, 
n.,  and  assign  it  to  Paris  Tenn.,  where  Paris 
|g.  Co.  has  applied  for  operation  on  that 
nnel.    Action  Jan.  14. 

lami    Fla.  —  Vhf  ch.  7  proceeding.  FCC 
a  duled  for  hearing  on  Feb.  19  competitive 
1  for  new  tv  stations  of  Biscayne  Tv  Corp., 
'  Foster-Harold  Hoersch,  East  Coast  Tv  Corp., 
th  Fla.  Tv  Corp.  and  Sunbeam  Tv  Corp.  for 
!  tv  stations  on  vhf  ch.  7.    Action  Jan.  20. 
bringfield,    111. — Capitol    City    Tv    Co.  FCC 
j,4tited  petition  to   dismiss  without  prejudice 
*pid  for  new  tv  station  on  vhf  ch.  2.  Action 
14. 

IBV  Belleville,  111.,  Franklin  County  Bcstg. 
Washington,  Mo.  FCC  designated  for  hear- 
competitive  applications  of  Franklin  County 
new  am  station  on  1260  kc,  500  w  daytime 
WIBV  to  change  from  1060  kc,  250  w  day- 
3  to  1260  kc,  1  kw  daytime.  Action  Jan.  14. 
:ntral  City,  Ky.  —  Central  City -Greenville 
tg.  Co.,  Muhlenberg-Ohio-McLean  Bcstrs. 
i  designated  for  hearing  competitive  appli- 
ons  for  new  am  stations  on  1380  kc,  500  w 
time.  Action  Jan.  14. 

uffalo,  N.  Y.— Vhf  ch.  2  proceeding.— By 
norandum  opinion  and  order,  the  Commis- 
.  denied  petition  filed  by  WBUF-TV  Buffalo, 
if.,  to  intervene  in  the  proceedings  re  appli- 
on  of  Niagara  Frontier  Amusement  Corp. 
construction  permit  for  new  tv  station  in 
Falo  on  ch.  2.  Commissioner  Hennock  dis- 
;ed.    Action  Jan.  14. 

uffalo,  N.  Y. — Vhf  ch.  2  proceeding.— By 
norandum  opinion  and  order,  the  Commis- 
i  denied  petition  for  reconsideration  filed  by 
UF-TV  Buffalo,  N.  Y.,  directed  against  the 
.  10  action  of  the  Commission  designating 
hearing  the  application  of  Niagara  Frontier 
"Jjlusement  Corp.  for  new  tv  station  in  Buffalo 
*ich.  2.  Action  Jan.  18.  Petition  was  denied 
.  14. 

}TR1  (TV)    Schenectady,  N.  Y. — Van  Curler 
kg.  Corp.   FCC  granted  special  authority  to 
HI  7,  to  operate  commercially  using  direc- 
kal  antenna  and  using  the  transmitter  build- 
as  a  temporary  emergency  studio  (ch.  35). 
s  authority  should  not  be  construed  as  a 
lugbrmination   by  the   Commission   on  such  a 
7 1  >smitter  site  for  a  permanent  studio  loca 


toCf 

rari  1 
taes  ' 


Comr.  Hennock  dissented.  Action  Jan.  20. 
nghamton,  N.  Y.— The  Binghamton  Bcstrs. 

granted  petition  to  dismiss  bid  for  new 
station  on  uhf  ch.  40.   Action  Jan.  20. 
aleigh,   N.   C— Vhf  ch.   5  proceeding.  FCC 
Hitieduled  for  hearing  on  Feb.  19  the  competi- 
b  bids  of  WPTF  and  Capitol  Bcstr.  Co.  for 
y  tv  station  on  vhf  ch.  5.   Action  Jan.  20. 
Wlmington,  N.  C— FCC  granted  petition  of 
mington  Bcstg.  Service  for  dismissal  without 
judice  of  its  bid  for  new  am  station  and  re- 
led  in  hearing  application  of  Port  Bcstg.  Co. 
ion  Jan.  14.  „ 
/CUE  Akron,  Ohio— Akron  Bcstg.  Corp.  FCC 
Jignated   for   hearing   application   to  change 
12.  K.rn  1  kw,  directional  daytime  to  500  w  night, 
In*1 'Jew  daytime,  unlimited.    Action  Jan.  14. 
jpp^'  harleston   S.  C— Vhf  ch.  2  proceeding.  FCC 
loriMeduled  for  hearing  on  Feb.  19  the  competi- 
(Jjfe  bids  of  Charleston  Bcstg.  Co.  and  Southern 
ftg.  Co.  for  new  tv  stations  on  vhf  ch.  2. 
ion  Jan.  20. 

ouston,  Tex.— Vhf  ch.  13  proceeding.  FCC 
nted  petitions  of  KTRH,  Houston  Area  Tv 
and  Tv  Bcstg.  Co.  of  Houston  for  dismissal 
hout  prejudice   of   their   bids   for   new  tv 


station  on  ch.  13  and  retained  in  hearing  appli- 
cation of  Houston  Tv  Co.  Action  Jan.  14. 

Tv  Allocation — By  memorandum  opinion  and 
order,  FCC  dismissed,  because  of  nonconformance 
with  tv  rules,  petition  by  John  H.  Phipps  filed 
Dec.  4,  to  assign  ch.  9  to  Tallahassee,  Fla.,  by 
deleting  that  channel  from  Dothan,  Ala.  Action 
Jan.  14. 

Tv  Allocation — By  memorandum  opinion  and 
order,  FCC  denied  petition  of  KIT  Inc.,  filed 
Dec.  3,  to  amend  the  Table  of  Assignments  so 
as  to  add  either  ch.  2  or  3  to  Yakima,  Wash.,  by 
making  changes  in  other  cities.  The  proposed 
amendment  would  result  in  substandard  spacings 
on  co-channel  assignments  for  Zone  II.  Action 
Jan.  14. 

Charleston,  W.  Va.— Vhf  ch.  8  proceeding.  FCC 
granted  petition  of  Capital  Tv  Inc.  for  dis- 
missal without  prejudice  of  its  bid  for  new  tv 
station  on  vhf  ch.  8  and  retained  in  hearing 
application  of  Tierney  Co.  Action  Jan.  14. 

Huntington,  W.  Va. — Vhf  ch.  13  proceeding. 
FCC  scheduled  for  hearing  on  Feb.  19  the  com- 
petitive bids  of  greater  Huntington  Radio  Corp., 
Ashland  Bcstg.  Co.  and  Huntington  Bcstg.  Corp. 
for  new  tv  station  on  vhf  ch.  13.  Action  Jan.  20. 

Routine  Roundup  .  .  . 

January  14  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  E.  Lee 
Chief  Broadcast  Bureau — Granted  extension  of 
time  to  and  including  Jan.  19,  within  which  com- 
ments may  be  filed  with  respect  to  motions  of  220 
Television  Inc.  and  Columbia  Bcstg.  System  Inc. 
for  tv  ch.  11  in  St.  Louis,  Mo.  (Dockets  10789, 
et  al.). 

Wisconsin  Bcstg.  System  Inc.,  Milwaukee  Wis. — 
Granted  petition  for  an  extension  of  time  to 
and  including  Jan.  18,  within  which  to  file  answers 
to  petitions  of  Milwaukee  Bcstg.  Co.  and  Milwau- 
kee Area  Telecasting  Corp.  for  ch.  12  (Dockets 
8954  et  al.). 

Orange  Tele.  Bcstg.  Co.  and  Tampa  Tele.  Co., 
Tampa,  Fla. — Granted  joint  petition  for  extension 
of  time  to  and  including  Jan.  22  within  which 
to  file  exceptions  to  Initial  Decision  (Docket 
10253  et  al.). 

The  Travelers  Bcstg.  Service  Corp.,  Hartford 
Telecasting  Co.,  Hartford,  Conn.— Granted  in  part 
petition  by  Hartford  Telecasting  Co.  for  extension 
of  time  to  file  an  appeal  from  motion  commis- 
sioner's order  of  Jan.  7,  and  extended  time  to 
Jan.  15;  denied  petition  in  all  other  respects 
(Docket  8621  and  10699),  re  ch.  3. 


■■  ills 

»  I 

'elecas'i 


By  Hearing  Examiner  Elizabeth  C.  Smith 
James  A.  Noe  &  Co.,  New  Orleans,  La.— By 
memorandum  opinion  and  order,  denied  petition 
for  leave  to  amend  its  application  (Docket  10796; 
BPCT-1588),  to  change  studio  location  etc. 
By  Hearing  Examiner  Isadore  A.  Honlg 
Gave  notice  of  pre-hearing  conference  to  be 
held  beginning  Jan.  25,  in  proceeding  re  applica- 
tions of  Palm  Beach  Bcstg.  Corp.  (Docket  10828) 
and  WEAT-TV  Inc.  (Docket  10829),  for  tv  ch.  12. 
By  Hearing  Examiner  Charles  J.  Frederick 
Beachview  Bcstg.  Corp.,  Norfolk,  Va.— Granted 
petition  for  leave  to  amend  its  application  (Docket 
10800;  BPCT-1605),  to  include  minor  corrections 

°nly'  BY  THE   COMMISSION  EN  BANC 
BROADCAST  ACTIONS 
McFarland  Letter 

WINA  Charlottesville,  Va.,  Charlottesville  Bcstg. 
Co.— Is  being  advised  that  application  (BP-8933) 
to  change  operation  from  1280  kc,  1  kw,  D,  to  1450 
kc,  250  w,  U,  involves  interference  considerations 
which  indicate  necessity  of  a  hearing. 

WELO  Tupelo,  Miss.,  Birney  Imes  Jr. — Is  being 
advised  that  application  (BP-8939)  to  change 
operation  from  1490  kc,  250  w,  U,  to  580  kc,  500 
w,  1  kw-LS,  DA-2,  U,  involves  interference  con- 
siderations which  indicate  necessity  of  a  hearing. 

WLEW  Bad  Axe,  Mich.,  Port  Huron  Bcstg  Co. 
—Is  being  advised  that  application  (BP-8958)  to 
change  operation  from  1540  kc,  250  w,  D,  to  1340 
kc,  250  w,  U,  involves  interference  considerations 
which  indicate  necessity  of  a  hearing. 

SAA  Dismissed 

KVTM  Queen  City  Bcstg.  Co.,  New  Iberia,  La., 
to  operate  on  1360  kc,  from  local  sunset  to  9  p.m., 
CST,  for  six  months  (BSSA-279);  and  KFVD, 
Standard  Bcstg  Co.,  Los  Angeles,  to  operate  on 
1020  kc  with  10  kw  until  such  time  as  Commission 
grants  its  application  for  such  operation  on  a 
permanent  basis  (consideration  of  which  is  being 
held  in  abeyance  pending  decision  in  daytime 
sky  wave  proceeding  (Docket  8333),  (BSSA-278). 
Renewal  of  License 

The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period: 

KBND  Bend,  Ore.;  KGFF  Shawnee,  Okla.; 
KGON  Oregon  City,  Ore.;  KNET  Palestine,  Tex.; 
KPUG  Bellingham,  Wash.;  KRCO  Prineville,  Ore.; 
KRXL  Roseburg,  Ore.;  KSGA  Cottage  Grove, 
Ore.;  KTEL  Walla  Walla,  Wash.;  KTKN  Ketchi- 
kan, Alaska;  KUGN  Eugene,  Ore.;  KULA  Hono- 
lulu; WAGM  Presque  Isle,  Me.;  WATZ  Alpena. 
Mich.;  WBHF  Cartersville,  Ga.;  WBSR  Pensacola, 
Fla.;  WBUY  Lexington,  N.  C;  WCCP  Savannah, 
Ga.;  WCRK  Morristown,  Tenn.;  WCTC  New 
Brunswick,  N.  J.;  WCVS  &  Aux.,  Springfield,  111.; 
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Radio-Television 

NOMINATIONS  INVITED 

1.  Radio  or  Television  Reporting:  For 
the  most  distinguished  example  of  spot 
news  reporting  of  a  single  news  event, 
scheduled  or  unscheduled,  broadcast  by 
radio  or  television  during  the  year. 

2.  Radio  or  Television  Newswriting:  For 
a  distinguished  example  of  newswriting 
or  commentary  for  radio  or  television. 
Nomination  must  consist  of  either  a  par- 
tial or  complete  script,  broadcast  or  tele- 
cast during  the  year. 

3.  Public  Service  in  Radio:  For  an  out- 
standing example  of  public  service  by  an 
individual  radio  station  or  network 
through  radio  journalism,  the  test  being 
worth,  effectiveness,  and  unselfish  or 
public-spirited  motives.  The  broadcasts 
must  be  journalistic,  not  entertainment. 
Commercially  sponsored  programs  not 
eligible. 

4.  Public  Service  in  Television:  For  an 
outstanding  example  of  public  service  by 
an  individual  television  station  or  net- 
work through  television  journalism,  the 
test  being  worth,  effectiveness,  and  un- 
selfish or  public-spirited  motives.  The 
broadcasts  must  be  journalistic,  not  en- 
tertainment. Commercially  sponsored 
programs  not  eligible. 

Deadline  Feb.  1,  1954 

SEND  ENTRIES  TO: 

Victor  E.  Bluedorn,  Ex.  Dir. 
Sigma  Delia  Chi 

35  E.  Wacker  Dr.,  Chicago  1 


WD  AD  Indiana,  Pa.;  WIBM  Jackson,  Mich.;  WJPA 
Washington,  Pa.;  WKEU  Griffin,  Ga.;  WKIP 
Poughkeepsie,  N.  Y.;  WKLA  Ludington,  Mich.; 
WKXL  Concord,  N.  H.;  WLAR  Athens,  Tenn.; 
WLAY  Muscle  Shoals,  Ala.;  WLCK  Campbellsville, 
Ky.;  WLEC  &  Aux.,  Sandusky,  Ohio;  WLPM 
Suffolk,  Va.;  WMAJ  State  College,  Pa.;  WMAS 
&  Alt.  Springfield,  Mass.;  WMBH  Joplin,  Mo.; 
WMFJ  Daytona  Beach,  Fla.;  KWIE  Kennewick, 
Wash.;  KWNW  Wenatchee,  Wash.;  KWHL  River- 
ton,  Wyo.;  KWSC  Pullman,  Wash.;  WDLB  Marsh- 
field,  Wis.;  WFPG  &  Aux.,  Atlantic  City,  N.  J.; 
WFUN  Huntsville,  Ala.;  WGET  Gettysburg,  Pa.; 
KING-TV  Seattle,  Wash.;  KSD-TV  St.  Louis,  Mo.; 
WMBR-TV  Jacksonville,  Fla.;  WTVJ  (TV)  Miami, 
Fla. 

Application  Returned 

WOC-TV  Davenport,  Iowa,  Central  Bcstg.  Co.— 
Application  for  renewal  of  license  on  ch.  5  was 
returned  because  it  was  for  a  channel  which  has 
been  changed  by  the  tv  proceedings  and  the  sta- 
tion is  now  operating  on  new  ch.  6  under  special 
temporary  authority  for  which  a  covering  license 
may  be  filed  upon  completion  of  construction. 

WTRI  (TV)  Schenectady,  N.  Y.,  Van  Curler 
Bcstg.  Corp. — Is  being  advised  that  application 
(BMPCT-1550)  for  Mod.  of  CP  for  tv  operation  on 
ch.  35  to  move  main  studio  to  Menands,  N.  Y., 
cannot  be  granted  on  showing  made.  Comr.  Ster- 
ling voted  for  grant  on  basis  of  technical  showing 
by  applicant. 

January  15  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 
WNBH  New  Bedford,  Mass.,  E.  Anthony  &  Sons, 
Inc.  (BR-200);  WBRK  Pittsfield,  Mass.,  Greylock 
Bcstg.  Co.  (BR -956);  WTAG  Worcester,  Mass., 
WTAG  Inc.  (BR-207);  WHEB  Portsmouth,  N.  H., 
WHEB  Inc.  (BR-810);  WCAU  Philadelphia,  Pa., 
WCAU  Inc.  (BR-365);  WEAN  Providence,  R.  I., 
General  Teleradio  Inc.  (BR-161);  WPRO  Provi- 
dence, R.  I.,  Cherry  &  Webb  Bcstg.  Co.  (BR-154); 
WJOY  Burlington,  Vt.,  Vermont  Bcstg.  Corp. 
(BR-1323). 

Application  Returned 
KWIL  Albany,  Ore.,  Central  Willamette  Bcstg. 
Co. — License  to  cover  construction  permit  (BP- 
8539)  as  mod.  which  authorized  change  frequency, 
increase  power,  installation  of  transmitter  and 
DA  for  day  &  night  use  (DA-2)  &  change  trans- 
mitter location  (790kc). 

License  for  CP 
WWMT  New  Orleans,  La.,  Fidelity  Bcstg.  Inc. — 
License  to  cover  construction  permit  (BPH-1880) 
as  modified  which  authorized  new  fm  station 
(BLH-941). 

KWIL-FM  Albany,  Ore.,  Central  Willamette 
Bcstg.  Co. — License  to  cover  construction  permit 
(BPH-1870)  which  authorized  changes  in  licensed 
station  (BLH-942). 

Renewal  of  License 

WHAI-FM  Greenfield,  Mass.,  John  W.  Haigis— 
(BRH-241). 

WOTW-FM  Nashua,  N.  H.,  Nashua  Bcstg.  Corp. 
— (BRH-166). 

Modification  of  CP 
WRNL-FM  Richmond,  Va.,  Richmond  News- 
papers Inc. — Modification  of  construction  permit 
(BPH-1848)  which  authorized  changes  in  licensed 
station  for  extension  of  completion  date  (BMPH- 
4892). 

WJBK-FM  Detroit,  Mich.,  Storer  Bcstg.  Co.— 
Modification  of  construction  permit  (BPH-1860) 
which  authorized  changes  in  licensed  station  for 
extension  of  completion  date  (BMPH-4891). 

KOB-TV  Albuquerque,  N.  M.,  Albuquerque 
Bcstg.  Co.— Mod.  of  CP  (BPCT-1693)  which  au- 
thorized changes  in  facilities  of  existing  tv  station 
for  extension  of  completion  date  to  4/2/54 
(BMPCT-1719). 

WUTV  Youngstown,  Ohio,  Albert  S.  Polan,  et 
al.  d/b  as  Polan  Industries— Mod.  of  CP  (BPCT- 
948)  as  mod.,  which  authorized  new  tv  station 
for  extension  of  completion  date  to  7/19/54 
(BMPCT-1717).  .  _  ■  .  „ 

KTSM-TV  El  Paso,  Tex.,  Tri-State  Bcstg.  Co. 
—Mod.  of  CP  (BPCT-999)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  3/17/54  (BMPCT-1726).  _ 

KGBT-TV  Harlingen,  Tex.,  Harbenito  Bcstg.  Co. 
—Mod.  of  CP  (BPCT-1071)  which  authorized  new 
tv  station  for  extension  of  completion  date  to 
5/1/54  (BMPCT-1724). 

KANG-TV  Waco,  Tex.,  Central  Texas  Television 
Co.— Mod.  of  CP  (BPCT-1072)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  4/15/54  (BMPCT-1729). 

KHSL-TV  Chico,  Calif.,  Golden  Empire  Bcstg. 
Co.— Mod.  of  CP  (BPCT-1310)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  5/11/54  (BMPCT-1720). 

WTVP  Nr.  Decatur,  111.,  Prairie  Television  Co. 
—Mod.  of  CP  (BPCT-1399)  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  comple- 
tion date  to  8/12/54  (BMPCT-1721) 

WKLO-TV  Louisville,  Ky.,  Mid-America  Bcstg. 
Corp.— Mod.  of  CP  (BPCT-552)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  4/1/54  (BMPCT-1722). 

WILS-TV  Lansing,  Mich.,  Lansing  Bcstg.  Co.— 
Mod  of  CP  (BPCT-1415)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  2/3/54  (BMPCT-1716) . 

KSTM-TV  St.  Louis,  Mo.,  Broadcast  House  Inc. 
—Mod  of  CP  (BPCT-1482)  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  com- 
pletion date  to  5/1/54  (BMPCT-1725). 


License  for  CP 
KDBS  Alexandria,  La.;  Cyril  W.  Reddoch 
dividually  and  as  Executor  of  the  Estate  of  I 
Evans,  Deceased,  and  Ralph  L.  Hooks,  d/ 
Dixie  Broadcasting  Service — License  to  cover1 
struction  permit  (BP-8770)  as  modified  w 
authorized  new  standard  broadcast  station  , 
5195). 

KTTS-TV  Springfield,  Mo.,  Independent  B 
Co.— License  to  cover  CP  (BPCT-1115)  as  it 
which  authorized  new  tv  station  (BLCT-174 

Renewal  of  License 
KPIG  Cedar  Rapids,  Iowa,  Cedar  Rapids  B 
Corp.— Resubmitted.  (BR-2383). 

Remote  Control 
KPAL  Palm  Springs,  Calif. — Florence  P.  F1 
tr/as  Desert  Radio  and  Telecasting  Co.  (BRC- 
KNDC  Hettinger,  N.  D.,  Hettinger  Bcstg.  i 
(BRC-273). 

License  for  CP 
KCBS-FM    San    Francisco,    Calif.,  Coin 
Bcstg.  System  Inc.  of  Calif. — License  to 
construction  permit  (BPH-399)  as  modified  w, 
authorized  a  new  fm  station  BLH-943).  f 

Modification  of  CP 

WOI-FM  Ames,  Iowa,  Iowa  State  Colleg 
Agriculture  &  Mechanic  Arts — Modification 
construction  permit  (BPED-214)  as  modified  v. 
authorized  new  non-commercial  educationa 
station  for  extension  of  completion  date  (BME 
274).  !, 

WEDK  Springfield,  Mass.,  School  Committi 
Springfield,  Mass. — Modification  of  construJ 
permit  (BPED-183)  as  modified  which  authoi 
a  new  non-commercial  educational  fm  statioi 
extension  of  completion  date  (BMPED-275)! 

WHRN  Nr.  Harrington,  Del.,  Rollins  B 
Inc. — Construction  permit  to  replace  expire^ 
(BPCT-1403)  which  authorized  new  tv  st; 
(BPCT-1829). 

WIS-TV  Columbia,  S.  C,  WIS-TV  Corp.—; 
of  CP  (BPCT-1560)  as  mod.,  which  authorized 
tv  station  for  extension  of  completion  dat 
8/11/54  (BMPCT-1731). 

KVAN-TV  Vancouver,  Wash.,  Vancouver  F 
Corp.— Mod.  of  CP  (BPCT-959)  which  authol 
new  tv  station  to  change  corporate  nam 
KVAN  Inc.  (BMPCT-1730). 


January  18  Decisions 


ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  E.  Lee 

Kolero  Telecasting  Corp.,  Milwaukee,  Wis.j 
Chief  of  Broadcast  Bureau — Granted  petition 
extension  of  time  to  and  including  Jan.  18,  w| 
which  to  file  replies  to  petitions  of  Milwai 
Area  Telecasting  Corp.  and  Milwaukee  B 
Co.,  re  ch.  12  (Docket  8954  et  al.). 

Tri-State  Telecasting  Corp.,  Southern  Telev 
Inc.,  WDEF  Bcstg.  Co.,  Chattanooga,  Tei 
Denied  request  of  Tri-State  for  dismissal  as  i 
of  its  petition  of  May  18,  for  clarification  or 
largement  of  issues;  granted  petition  of  Tri-S 
and  joint  request  of  all  applicants  for  disrri 
as  moot  of  Tri-State  petition  for  reconsider; 
and  joint  petition  for  review  of  examiner's  oi 
dismissed  as  moot  Tri-State  petition  for  re 
sideration  and  joint  petition  for  review  of  e? 
iner's  order  re  ch.  12  (Docket  10471  et  al.). 
By  Hearing  Examiner  Millard  F.  FrencI 

Gave  notice  of  a  pre-hearing  conference  t 
held  Jan.  19,  in  re  applications  of  Tulsa  B 
Co.,  Okla.  Press  Publ.  Co.,  and  Ashley  L.  Rob 
for  ch.  8  in  Muskogee,  Okla.  (Dockets  10836  et 
By  Hearing  Examiner  Elizabeth  C.  Smitl 

Approved  stipulations  for  the  filing  of  prop 
findings  in  re  applications  of  WMBD  Inc. 
WIRL  Tele.  Co.,  for  ch.  8  in  Peoria,  111.  (Do 
10541-42). 

By  Hearing  Examiner  Thomas  H.  Donahui 

Continued  hearing  from  Jan.  15  to  Jan.  2 
re  applications  of  Queen  City  Bcstg.  Co.,  ] 
Inc.,  and  Puget  Sound  Bcstg.  Co.,  for  ch. 
Seattle,  Wash.  (Docket  9030  et  al.),  on  rec 
of  parties. 

By  Hearing  Examiner  Herbert  Sharfmar 
Public  Service  Television  Inc.,  Miami,  F 

Granted  petition  for  extension  of  time  from 
14  to  Jan.  28  within  which  to  submit  "McFar 
Letter"  data  in  re  its  application  for  ch 
(Docket  10827;  BPCT-1792). 

By  Hearing  Examiner  Fanney  N.  Litviri 
Gave  notice  of  a  hearing  conference  to  < 
mence  on  Jan.  21  in  re  applications  of  Frar 
County  Bcstg.  Co.,  Washington,  Mo.  (Do 
10450,  BP-8241),  and  Belleville  Bcstg.  Co..  B 
ville,  111.  (Docket  10852;  BP-6480),  for  new 
stations. 

By  Hearing  Examiner  William  G.  Butts 
Ottaway  Stations  Inc.,  Endicott,  N.  Y.— 
missed  motion  of  Ottaway  to  quash  notic 
taking  depositions  filed  bv  Southern  Tier  i 
tv  applications  for  ch.  40  (Docket  10682  et 
(Action  taken  1/14.)   Also  ordered  correctio 
the  memorandum  opinion  and  order  of  Ja 
in  re  the  above  proceeding  (Action  of  1/13) 
By  Hearing  Examiner  Annie  Neal  Hunttin 
Elyria-Lorain  Bcstg.  Co.,  Elyria,  Ohio— Ord 
further    hearing   conference   in    re  applicj 
(Docket  10526;  BPCT-1124)  for  ch.  31,  shall  < 
mence  Jan.  22  (Action  taken  1/14). 

La  Porte  County  Bcstg.  Co.,  La  Porte,  H 
Continued  without  date  the  hearing  now  sc 


Page  100 


January  25,  1954 


Broadcasting 


Telecast 


for  Jan.  18  in  re  revocation  of  license  for 
n  WLOI  (Docket  10785),  pending  action  by 
:ommission  on  petition  for  reconsideration 
on  taken  1/13). 

By  Hearing  Examiner  Basil  P.  Cooper 
'PS  Inc.,  International  Bcstg  Corp.,  Shreve- 
La. — Granted  petition  by  International  for 
nuance  of  hearing  from  Jan.  14  to  Jan.  20  in 
plication  for  ch.  3  (Docket  10476-77)  (Action 
Jan.  13). 

Filing  Date  Contd. 


.8,  w 


ji  request  of  the  National  Bcstg.  Co.  and 
|f  Channel  Bcstg.  Service,  the  Commission 
Ided  to  March  8,  the  time  for  filing  comments 
Docket  10765;  and  replies  to  such  comments 
be  filed  on  or  before  March  23. 


January  18  Applications 

ACCEPTED  FOR  FILING 
Modification  of  License 

tWO  Fort  Wayne,  Ind.,  Westinghouse  Radio 
pns  Inc. — Modification  of  license  to  change 
t  to  Westinghouse  Broadcasting  Co.  (BML- 


JIZ  Boston,  Mass.,  Westinghouse  Radio  Sta- 
N  Inc. — Modification    of   license    to  change 
«  IB  to  Westinghouse  Broadcasting  Co.  (BML- 


jd  (SZA  Boston,  Mass.,  Westinghouse  Radio  Sta- 
ll Inc. — Modification  of  license  to  change 
:  to  Westinghouse  Broadcasting  Co.  (BML- 


istij 


AN  Portland,  Ore.,  Vancouver  Radio  Corp. 
dification  of  license  to  change  name  to 
litis!  Inc.  (BML-1572). 

X  Portland,  Ore.,  Westinghouse  Radio  Sta- 
Inc. — Modification   of   license    to  change 
i  to  Westinghouse  Broadcasting  Co.  (BML- 


;iffii 

hV  Philadelphia,  Pa.,  Westinghouse  Radio 
,.,  lions  Inc. — Modification  of  license  to  change 
'    ,fe  to  Westinghouse  Broadcasting  Co.  (BML- 

1 

»KA  Pittsburgh,  Pa.,  Westinghouse  Radio 
ons  Inc. — Modification  of  license  to  change 
>  to  Westinghouse  Broadcasting  Co.  (BML- 

X-FM  Portland,  Ore.,  Westinghouse  Radio 
ons  Inc. — Modification  of  license  to  change 
I  to  Westinghouse  Bcstg.  Co.  (BMLH-71). 
|»KA-FM  Pittsburgh,  Pa.,  Westinghouse  Radio 


ition  nons  Inc. — Modification  of  license  to  change 


;  to  Westinghouse  Bcstg.  Co.  (BMLH-71). 

Renewal  of  License 
)NS  Hartford,  Conn.,  General  Teleradio  Inc. 
R-854). 

PAD-FM  Quincy,  111.,  Lee  Bcstg.  Inc.— (BRH- 


tot 


Remote  Control 

3ML  Macon,  Ga.,  Middle  Georgia  Bcstg.  Co. 
^-274);  KVFD  Fort  Dodge,  Iowa,  Northwest 
%  Co.  (BRC-278);  KBIZ  Ottumwa,  Iowa, 
rs»|lL  Inc.  (BRC-277);  KBIM  Roswell,  N.  M., 
or  Bcstg.  Co.  (BRC-275);  WLEA  Hornell, 
r.,  Hornell  Bcstg.  Corp.  (BRC-279);  WPAC 
hogue,  N.  Y.,  Patchogue  Bcstg.  Co.  (BRC- 


Renewal  of  License 
Modification  of  CP 
3Z-TV  Boston,  Mass.,  Westinghouse  Radio 
ons  Inc.— Mod.  of  CP  (BPCT-33)  as  mod., 
h   authorized    new    tv    station    to  change 
orate  name  to  Westinghouse  Broadcasting 
...  (BMPCT-1736). 
(»)KAR-TV  East  Lansing,  Mich.,  Michigan  State 
rd  of  Agriculture— Mod.  of  CP  (BPCT-1126) 
■hod.,  which  authorized  new  tv  station  for 
.msion  of  completion  date  to  8/15/54  (BMPCT- 
i 

\  'feEN-TV  Buffalo,  N.  Y.,  WBEN  Inc.— Mod.  of 
BPCT-647)  as  mod.,  which  authorized  changes 
Ixisting  station  for  extension  of  completion 
to  8/12/54  (BMPCT-1733). 
fiiattoTZ  Philadelphia,  Pa.,  Westinghouse  Radio 
ii,  Fl'lons  Inc.— Mod.  of  CP  (BPCT-1717)  which 
ron  forized  changes  in  existing  tv  station  to 
cFll!  age  corporate  name  to  Westinghouse  Broad- 
ling  Co.  (BMPCT-1735). 


January  19  Decisions 


BROADCAST  ACTIONS 
Actions  of  January  15 
BIZ   Ottumwa,   Iowa,    KBIZ   Inc.— Granted 
lority  to  operate  transmitter  by  remote  con- 


Modification  of  CP 

iijhe  following  were  granted  mod.  of  CP's  for 
tnsion  of  completion  dates  as  shown: 
ILK-TV  Wilkes-Barre,  Pa.,  to  7/25/54;  WFIL- 
if  ^Philadelphia,  Pa.,  to  8/10/54;  WSTF  Stamford, 
"  'In.,  to  7/27/54;  KSTM-TV  St  Louis,  Mo.,  to 
154. 

Actions  of  January  14 
VAM  Altoona,  Pa.,  The  General  Bcstg.  Corp. 
lall '(Ranted  license  covering  installation  of  a  new 
'  smitter  and  change  transmitter  and  studio 
tions  (BL-5182). 


1ST' 


DADCASTING 


Telecasting 


Modification  of  CP 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

KTSM-TV  El  Paso,  Tex.,  to  7/17/54;  WUTV 
Youngstown,  Ohio,  to  7/19/54;  WTVP  Decatur,  111., 
to  8/12/54;  WEWS  Cleveland,  Ohio,  to  5/1/54; 
WKLO-TV  Louisville,  Ky.,  to  8/1/54;  KALA  San 
Antonio,  Tex.,  to  4/25/54;  WILS-TV  Lansing, 
Mich.,  to  4/19/54;  KGBT-TV  Harlingen,  Tex., 
to  7/20/54;  KHSL-TV  Chico,  Calif.,  to  7/11/54; 
KRON-TV  San  Francisco,  Calif.,  to  7/22/54; 
KANG-TV  Waco,  Tex.,  to  7/15/54;  KUTF  Salt 
Lake  City,  Utah,  to  6/8/54;  KOB-TV  Albuquerque, 
N.  M.,  to  8/2/54;  WDIA  Memphis,  Tenn.,  to 
7/16/54;  conditions. 

Actions  of  Jan.  13 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WNAH  Nashville,  Tenn.;  WMSL  Decatur,  Ala.; 
WLAD  Danbury,  Conn.;  WATS  Sayre,  Pa.;  WOBS 
Jacksonville,  Fla.;  WOKO  Albany,  N.  Y. 

Modification  of  CP 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WJTN-TV  Jamestown,  N.  Y.,  to  7/22/54;  KOMO- 
TV  Seattle,  Wash.,  to  8/10/54;  KTVP  Houston, 
Tex.,  to  7/7/54  and  for  waiver  30-day  rule  in 
connection  with  filing;  KDTX  Dallas,  Tex.,  to 
7/14/54,  and  for  waiver  30-day  rule  in  connection 
with  filing. 

Actions  of  Jan.  12 
Granted  License 
WRC-FM  Washington,  D.  C,  National  Bcstg. 
Co. — Granted   license   covering   changes   in  fm 
broadcast  station  ch.  230  (93.9  ma),  20  kw,  U 
(BLH-936). 

KITE-FM  San  Antonio,  Tex.,  Radio  KITE  Inc. 

—Granted  license  for  fm  broadcast  station:  ch. 
247  (97.3  ma),  8.3  kw,  U  (BLH-935). 

Modification  of  License 

WGES  Chicago,  111.,  Radio  Station  WGES— 
Granted  Mod.  of  license  to  change  name  by 
substituting  the  name  of  Mary  J.  Emmer  to 
Mary  J.  Winkler,  et  al.,  d/b  as  Radio  Station 
WGES  (BML-1571). 

WBBF  Rochester,  N.  Y.,  WARC  Inc.— Granted 
Mod.  of  license  to  change  name  to  WBBF  Inc. 
(BML-1570). 

Granted  CP 

WRJW  Picayune,  Miss.,  Tung  Bcstg.  Co.— 
Granted  CP  to  install  new  transmitter  as  auxili- 
ary transmitter,  at  present  location  of  main 
transmitter,  to  be  operated  on  1320  kc,  250  w 
(BP-9084). 

WOMI  Owensboro,  Ky.,  Owensboro  Bcstg.  Co. 
—Granted  CP  to  install  a  new  transmitter  (BP- 
9126). 

Modification  of  CP 

WLFA  Lafayette,  Ga.,  Radio  Dixie— Granted 
Mod.  of  CP  for  approval  of  antenna,  transmitter 
and  studio  location;  condition  (BMP-6389). 

KTXJ  Jasper,  Tex.,  Jasper  Bcstg.  Co.— Granted 
Mod.  of  CP  to  change  type  transmitter  (BMP- 
6395). 

WAHR  Miami  Beach,  Fla.,  Alan  Henry  Rosen- 
son— Granted  Mod.  of  CP  to  change  type  trans- 
mitter; conditions  (BMP-6404). 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WBUF-TV  Buffalo,  N.  Y.,  to  7/1/54;  WBAL- 
TV  (Main),  Baltimore,  Md.,  to  6/22/54;  WCHA- 
TV  Chambersburg,  Pa.,  to  7/25/54;  KCEN-TV 
Temple,  Tex.,  to  7/19/54;  WVEC  Hampton,  Va., 
to  4/6/54. 

Actions  of  Jan.  11 
Granted  License 

WBTM-FM  Danville,  Va.,  Piedmont  Bcstg.  Corp. 
—Granted  license  covering  changes  in  fm  sta- 
tion; ch.  250  (97.9  mc),  3.9  kw,  U  (BLH-937). 

WWSW-FM  Pittsburgh,  Pa.,  WWSW  Inc.— 
Granted  license  covering  changes  in  fm  station; 
ch.  223  (94.5  mc),  20  kw,  U  (BLH-940). 

WNRI  Woonsocket,  R.  I.,  Friendly  Bcstg.  Co. 
—Granted  Mod.  of  CP  to  change  transmitter  and 
studio  location  (BMP-6387). 

Modification  of  CP 

WXYZ-TV  Detroit,  Mich.,  WXYZ  Die— Granted 
Mod.  of  CP  to  change  type  antenna  (BMPCT- 
1668).  (Completion  date  7/11/54). 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WTTV  Bloomington,  Ind.,  to  7/1/54;  WOSU-TV 
Columbus,  Ohio,  to  6/23/54;  WTVQ  Pittsburgh, 
Pa  ,  to  7/6/54. 

January  19  Applications 

ACCEPTED  FOR  FILING 
Remote  Control 
KSLV  Monte  Vista,   Colo.,   San  Luis  Valley 
Bcstg.  Co.  (BRC-284). 

KCRV  Caruthersville,  Mo.,  Pemiscot  Bcstrs. 
(J  E  Taylor  et  al)  (BRC-283).  (Resubmitted.) 


RCA-5820.  General  Purpose 
Image  Orthicon  —  in  stock  at 
ALLIED.  RCA-5820,  $1200 

RCA-10SP4.  Monitor  Kine- 
scope—in stock.  RCA-10SP4,  $54 

Our  prices  and  conditions  of  sale  are 
identical  to  those  of  the  manufacturer. 
Look  to  ALLIED  for  prompt  delivery 
of  all  RCA  Broadcast-type  tubes.  Let  us 
save  you  time  and  effort. 


Refer  to  your  ALLIED  268-page 

Buying  Guide  for  station  equip- 

, • — ! — - 

ment  and  supplies.  Get  what 

Allied  Radio 

you  want  when  you  want  it. 

Ask  to  be  put  on  our  "Broad- 

cast Bulletin"  mailing  list. 

ALLIED  RADIO 

IOO  N.  Western  Ave.,  Chicago  80 

Phone:  HAymarket  1-6800 

J|  NOW.' 

with  SOUNDCRAFT 
PROFESSIONAL  RECORDING  TAPE 

it's  s, 


Cleaner  highs,  clearer  lows,  more  faith- 
ful reproduction— yours  with  Soundcraft 
Professional  Recording  Tape.  It's  the 
only  tape  that  is  Micro-Polished' .  .  .  pol- 
ished, buffed  and  repolished  to  pro- 
duce a  mirror-smooth  surface.  In  ad- 
dition to  lower  distortion,  Soundcraft 
Micro-Polished  Professional  Tape  assures 
uniformity  of  output,  improved  high 
frequency  response,  better  head  con- 
tact and  longer  head  life. 
Next  time,  get  the  best  professional 
tope.  Get  Soundcraft  .  .  .  it's  Micro- 
Polished! 

REEVES 

SOUNDCRAFT 

CORP. 

Dept.  N-93 
10  East  52nd  Street 
New  York  22,  N.  Y.< 
•pat.  applied  tot 


FOR  THE  RECORD 


KBTN  Neosho,  Mo.,  John  V.  Turner  and  Law- 
rence P.  Neumeier  d/b  as  Ozarks  Playground 
Bcstrs.  (BRC-282).  x  „ 

WHCC  Waynesville,  N.  C.  Kenneth  D.  Fry 
and  Margaret  F.  Fry  d/b  as  Radio  Station 
WHCC  (BRC-280).  .  „  ; 

WBPZ  Lock  Haven,  Pa.,  Lock  Haven  Bcstg. 
Corp.  (BRC-281).  „ 

WKRM,  Columbia,  Tenn.,  The  Middle  Tennes- 
see Bcstg.  Co.  (BRC-285). 

Modification  of  License 

WBZ-FM  Boston,  Mass.,  Westinghouse  Radio 
Stations  Inc.— Modification  of  license  to  change 
name  to  Westinghouse  Bcstg.  Co.  (BMLH-71). 

WBZA-FM  Springfield,  Mass.,  Westinghouse 
Radio  Stations,  Inc. — Modification  of  license  to 
change  name  to  Westinghouse  Bcstg.  Co.  (BMLH- 
71). 

KWPC-FM  Muscatine,  Iowa,  Charles  A.  Hen- 
derson, George  J.  Volger  &  Thelma  Marie  Vol- 
ger  d/b  as  Muscatine  Bcstg.  Co.,  Inc.— License 
to  cover  construction  permit  (BFH-1319)  as 
modified  which  authorized  new  fm  station 
(BLH-944).  ,  _ 

WVAM-FM  Altoona,  Pa.,  The  General  Bcstg. 
Corp. — License  to  cover  construction  permit 
(BPH-1743)  as  modified  which  authorized  new 
fm  station  (BLH-945). 

January  20  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  E.  Lee 

Portsmouth  Radio  Corp.,  Portsmouth,  Va., 
Beachview  Bcstg  Corp.,  Norfolk,  Va.— Granted 
petition  of  Portsmouth  for  extension  of  time 
to  and  including  Jan.  28  within  which  to  file 
reply  to  motion  by  Beachview  to  dismiss  or 
enlarge  issues,  re  ch.  10  proceeding  (Docket 
10801  and  10800). 

Arkansas  Television  Co.  Arkansas  Telecasters 
Inc.,  Little  Rock,  Ark. — Granted  petition  of  Ark. 
Tv  Co.,  for  extension  of  time  to  and  including 
Jan.  21,  within  which  to  file  reply  to  petition 
of  Ark.  Telecasters  to  enlarge  the  issues  re 
ch.  11  proceeding  (Docket  10610-11). 

KBIG  Avalon,  Calif.,  John  Poole  Bcstg.  Co.— 
Granted  petition  for  extension  of  time  to  Jan. 
18  within  which  to  file  opposition  to  supple- 
mentary petition  filed  by  Col.  Bcstg.  System 
of  Calif.,  in  re  application  for  license  (Docket 
10536;  BL-4897). 

By  Hearing  Examiner  Charles  J.  Frederick 

Beachview  Bcstg.  Corp.,  Norfolk,  Va.;  Ports- 
mouth Radio  Corp.,  Portsmouth,  Va. — Postponed 
indefinitely  the  further  hearing  conference  here- 
tofore scheduled  for  Jan.  19,  in  re  ch.  10  (Docket 
10800-01). 

Continued  hearing  in  re  applications  of  City 
of  Jacksonville  et  al.  applicants  for  ch.  12  in 
Jacksonville,  Fla.,  from  Feb.  5  to  Feb.  15  (Docket 
10833  et  al). 

By  Hearing  Examiner  H.  Gifford  Irion 

Continued  hearing  re  applications  of  Gulf  Coast 
Bcstg.  Co.,  and  Baptist  General  Convention  of 
Texas,  for  tv  ch.  6  in  Corpus  Christi,  from  Jan. 
18  to  Jan.  28  (Dockets  10559-60). 

By  Hearing  Examiner  Hugh  B.  Hutchison 
Taylor  Radio  &  Tv  Corp.,  Wichita  Tele.  Corp., 
Wichita,  Kan. — Granted  joint  petition  for  exten- 
sion of  time  from  Jan.  18  to  Jan.  25,  within 
which  to  file  the  third  and  final  portion  of  pro- 
posed findings  in  re  their  applications  for  ch.  3 
(Dockets  10259,  10260-61). 

By  Hearing  Examiner  Millard  F.  French 
Radio  Diablo  Inc.,  Stockton,  Calif.— Granted 
petition  for  leave  to  amend  its  tv  application 
for  ch.  13  so  as  to  incorporate  therein  an  agree- 
ment dated  Dec.  22,  between  Radio  Diablo  Inc. 
and  Joseph  E.  and  Theodore  R.  Gamble  (Docket 
8873;  BPCT-368). 

By  Hearing  Examiner  Fanney  N.  Litvin 
Hartford  Telecasting  Co.,  The  Travelers  Bcstg. 


Service  Corp.,  Hartford,  Conn. — Denied  petition 
of  Hartford  Telecasting  Co.  for  reconsideration 
of  memorandum  opinion  and  order  of  Jan.  11; 
and  modified  all  previous  hearing  orders  in  this 
proceeding  (Dockets  8621  and  10699)  for  ch.  3, 
so  as  to  change  from  Jan.  18  to  Jan.  21,  the 
date  on  which  all  parties,  including  the  Chief 
of  the  Broadcast  Bureau,  will  advise  each  other 
and  the  Examiner  as  to  any  witnesses  whose 
testimony  is  required  in  support  of  points  of 
reliance  concerning  matters  other  than  appli- 
cants' own  television  proposals,  together  with 
subject  matter  concerning  which  each  of  said 
witnesses  will  be  expected  to  testify. 

By  Hearing  Examiner  Herbert  Sharfman 

By  memorandum  opinion  and  order,  denied 
petition  filed  by  On  The  Air  Inc.,  for  continu- 
ance of  consolidated  hearing  for  ch.  7  in  Evans- 
ville  Ind.,  now  scheduled  for  Jan.  25  (Dockets 
10463  et  al). 

By  Hearing  Examiner  James  D.  Cunningham 
Chief  Broadcast  Bureau — Granted  petition  re- 
questing that  the  final  date  for  filing  of  briefs 
in  the  proceeding  in  re  applications  of  WSAV 
Inc.,  and  WJIV-TV  Inc.,  for  ch.  3  in  Savannah, 
Ga.,  be  extended  from  Jan.  14  to  Jan.  21  (Dockets 
10517-18).  (Action  taken  1/18.) 

Houston  Tv  Co.,  Houston,  Texas — Granted  peti- 
tion for  leave  to  amend  its  application  (Docket 
10754;  BPCT-1723),  for  ch.  13,  to  incorporate 
therein  the  agreement  of  the  four  applicants 
"to  merge  their  interests  in  a  new  corporation 
to  be  formed  and  known  as  Houston  Consoli- 
dated Tv  Co."  (Action  taken  1/12.) 

BROADCAST  ACTIONS 
By  The  Commission  En  Banc 
McFarland  Letter 
WBUD  Trenton,  N.  J.,  Morrisville  Bcstg.  Co. — 
Is  being  advised  that  application  (BP-8943)  to  in- 
crease day  power  from  1  to  5  kw  on  1260  kc,  1 
kw-N,  DA-2-U,  involves  interference  considera- 
tions which  indicate  necessity  of  a  hearing. 

Black  River  Radio  Inc.,  Boonville,  N.  Y. — Is 
being  advised  that  application  (BP-8985)  for  new 
am  station  on  1050  kc,  1  kw,  D,  involves  interfer- 
ence considerations  which  indicate  necessity  of  a 
hearing.  (Comr.  Doerfer  absent.) 

WMID  Atlantic  City,  N.  J.,  Middle  Atlantic 
Bcstg.  Co. — Is  being  advised  that  application  for 
renewal  of  license  (BR-1724)  and  for  transfer  of 
control  (BTC-1639)  indicate  necessity  of  a  hear- 
ing. 

Renewal  of  License 

The  following  stations  were  granted  renewal  of 
licenses  on  a  regular  basis: 

KFWB  Los  Angeles;  KTRB-FM  Modesto,  Calif.; 
KDTH  Dubuque,  Iowa;  KVLH  Pauls  Valley, 
Okla.;  KAYO  Seattle,  Wash.;  KRNR  Roseburg, 
Ore-;  KTOH  Lihue,  T.  H.;  KTW  Seattle,  Wash.; 
KWBE  Beatrice,  Nebr.;  KWBW  Hutchinson,  Kan.; 
KWCJ  Natchitoches,  La.;  KXL  Portland,  Ore.; 
KXLE  Ellensburg,  Wash.;  KXLL  Missoula,  Mont.; 
KXLY  Spokane,  Wash.;  KYOU  Greeley,  Colo.; 
WFTR  Front  Royal,  Va.;  WHAW  Weston,  W.  Va.; 
WHDL  Olean,  N.  Y..;  WHKP  Hendersonville, 
N.  C;  WHLS  Port  Huron,  Mich.;  WJXN  Jackson, 
Miss.;  WMIQ  Iron  Mountain,  Mich.;  WMVA  Mar- 
tinsville, Va.;  WMVG  Milledgeville,  Ga.;  WNAB 
Bridgeport,  Conn.;  WNER  Live  Oak,  Fla.;  WPAD 
Paducah,  Ky.;  WPAM  Pottsville,  Pa.;  WPAR 
Parkersburg,  W.  Va.;  WSPB  Sarasota,  Fla.; 
WTBO  Cumberland,  Md.;  WTNT  Tallahassee, 
Fla.;  KISW  (FM)  Seattle,  Wash.;  KGPO  (FM) 
Grants  Pass,  Ore.;  KVEN  Ventura,  Calif.;  WGPC 
Albany,  Ga.;  WMOH  Hamilton,  Ohio;  WOL  Wash- 
ington, D.  C;  WRCO  Richland  Center,  Wis. 

WTVT  (TV)  Chattanooga,  Tenn.,  Tom  Potter- 
Is  being  advised  that  application  (BMPCT-1661) 
for  additional  time  to  construct  tv  station  on  ch. 
43  cannot  be  granted  at  this  time  on  basis  of  pres- 
ent showing.  Comr.  Hennock  voted  to  grant  ex- 
tension. 


UPCOMING 


Fulltime  Network  Station 
SI 00,000.00 

Another  under-priced  property  due  to  a  television  consolidation.  Long- 
established,  a  good  earner  in  a  fine  market.  Can  be  handled  for  $50,000.00 
cash. 

Appraisals     •     Negotiations     •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stubblefleld 
Washington  Bide. 
Sterlinc  3-4341-2 


RADIO-TV-NEWSPAPER  BROKERS 

CHICAGO 
Ray  V.  Hamilton 
Tribune  I»wer 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 
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JANUARY  r 

Jan.  25:  Utah  Broadcasters  Assn.,  Salt  Lake  ,i 
Jan.  27-30:  Ninth  annual  radio-tv  institute,  i 

Georgia,  Athens. 
Jan.  28-29:  NBC-TV  Affiliates  Executive  i 

mittee  meets  with  network  officials,  New  jj 
Jan.  28-29:  ABC-AM-TV  Affiliates  meeting, 

erly  Hills  Hotel,  Los  Angeles. 
Jan.  28-30:  South  Carolina  Assn.  of  Rad: 

Broadcasters,  Clemson  House,  Clemson. 
Jan.  29:  Board  of  Governors,  Canadian  Broad, 

ing  Corp.,  Windsor  Hotel,  Montreal. 

FEBRUARY 

Feb.  1  (week  of) :  FCC  network  "givea 
case,  oral  argument  before  Supreme  Coi 

Feb.  1-2:  ABC-AM-TV  Affiliates  meeting,  I 
Hotel,  Chicago. 

Feb.  4-6:  Audio  Fair,  Alexandria  Hotel,  Lo; 
geles. 

Feb.   5-6:   Montana   Radio   Stations  Inc., 
Hotel,  Great  Falls. 

Feb.  5-7:  Women's  Advertising  Clubs,  ea 
conference,  New  York. 

Feb.  5-7:  New  England  Tv  Exposition.  Woro 
Mass. 

Feb.  11:  Academy  of  Television  Arts  &  Scie 

annual  awards  dinner,  Palladium,  Hollywcj 
Fed.  12-13:  Oregon  State  Broadcasters  Assri 

of  Oregon,  Eugene. 
Feb.  14-20:  Advertising  Recognition  Week. 
Feb.    15-16:    ABC-AM-TV    Affiliates  met 

Roosevelt  Hotel,  New  Orleans. 
Feb.  18-20:  Southwestern  Assn.  of  Adv.  Agei 

21st  annual  convention,  Rice  Hotel,  Hous 
Feb.  19-21:  Democracy  Workshop,  sponsors 

NARTB,  RETMA,  U.  S.  Jr.  Chamber  of  < 

merce,  Williamsburg,  Va. 
Feb.  20:  Vitapix  Corp.,  annual  meeting  of  s 

holders  and  board  of  directors,  Washingtc 

Feb.  21-28:  Brotherhood  Week. 

MARCH 

March  5:  Michigan  State  Radio  &  Tele\ 
Conference.  Michigan  State  College,  East 
sing. 

January  20  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 
KPAL  Palm  Springs,  Calif.,  Florence  P.  1 
tr/as  Desert  Radio  and  Telecasting  Co. — M 

cation  of  construction  permit  (BP-7847)  as  r 
fled  which  authorized  new  standard  broa 
station  for  extension  of  completion  date  (I 
6413). 

License  for  CP 

KSVC  Richfield,  Utah,  Sevier  Valley  I 
Co. — License  to  cover  construction  permit 
8721)  which  authorized  change  frequency,  cr 
hours  of  operation  from  daytime  to  unlii 
and  install  directional  antenna  for  night 
only  (BL-5199). 

Modification  of  License 

WTSA  Brattleboro,  Vt.,  Granite  State  I 
Corp. — Modification  of  license  to  change  : 
to  Tri-State  Area  Bcstg.  Corp.  (BML-1574) 
submitted. 

WOAY  Oak  Hill,  W.  Va..  Robert  R.  Th< 

Jr. — License  to  cover  construction  permit 
8347)  which  authorized  increase  in  power  e: 
during  critical  hours  defined  in  proposed  a 
merit  with   Canada   (OR.)    and   install  a 
transmitter  (BL-5200). 

Renewal  of  License 
KIKI  Honolulu,  Hawaii,  KIKI  Ltd.  (BR-: 
WAAB  Worcester,  Mass.,  WAAB  Inc.  (BR 
KRIC    Beaumont,    Tex.    The  Enterprise 
(BR-969.) 

Applications  for  Renewal  Returned 

WSKI  Montpelier  Vt.,  Montpelier-Barre  I 
Co.  (BR-1861). 

WBSM  New  Bedford,  Mass.,  Bav  State  I 
Co.  (BR-2606). 

Applications  Returned 
KMEX  Inc.,  San  Fernando,  Calif. — Constru 
permit  for  new  standard  station  on  540  kc 
power  of  1  kw  and  unlimited  hours  of  oper 
employing  directional  antenna. 

Hale  Schaleben  and  Van  N.  Culpepper, 
mondville,   Tex. — Construction   permit  for 
standard  station  on  1240  kc  with  power  o 
w  and  unlimited  hours  of  operation. 

Modification  of  CP 
WSJV   (TV)   Elkhart,  Ind.,  Truth  Publi 

Co.— Mod.  of  CP  (BPCT-1695)  as  mod.,  whicl 
thorized  new  tv  station  for  extension  of  coi- 
tion date  to  2/3/55  (BMPCT-1744). 

(Continued  on  page  107) 
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PROFESSIONAL  CARDS 


Y  &  BAILEY,  INC. 

ffiees 

National  Press  Building 
Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
D.  C.         ADams  4-2414 

V  ember  AFCCE  * 


'itai 


Lit 


dal  Radio  Equip.  Co. 
L.  Dillard,  Gen.  Mgr. 
3NAL  BLDG.       Dl.  7-1319 
^SHINGTON,  D.  C. 
7037  JACKSON  5302 

MSAS  CITY,  MO. 
Member  AFCCE  * 


is  II 


Ait 


relei  « 


fK  H.  MclNTOSH 

TING  RADIO  ENGINEER 
216  WYATT  BLDG 
ASHINGTON,  D.  C. 
efropolitan  8-4477 

'Member  AFCCE  * 


\R  &  KENNEDY 

St.,  N.  W.  Hudson  3-9000 
ISHINGTON  6,  D.  C. 

Member  AFCCE  * 


fflslNE  C.  SMEBY 

asi  i 

ft*red  Professional  Engineer" 

N.  W.  EX  3-8073 

ASHINGTON  5,  D.  C. 


ERT  L  HAMMETT 

.TING  RADIO  ENGINEER 
1KERS  INVESTMENT  BLDG. 
ANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


m-Built  Equipment 
RECORDING  CO. 

rmont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


ENGINEERING    is    of  para- 
ortance  in  getting  your  station 
FM)  on  the  air  and  keeping  it 

YOU  DESIRE  TO  JOIN 
THESE  ENGINEERS 

onal  card  advertising  contact 
CASTING  •  TELECASTING 
ales  N.  W.,  Wash.  6,  D.  C. 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.  REpublic  7-3984 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 

Executive  3-1230— Executive  S-6851 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Mo. 


DAWKINS  ESPY 

AM-TV  Broadcast  Engineering 
Complete  Field  Measuring  Service 
10620  Wilshire  Blvd.       Arizona  88922 
Los  Angeles,  Calif. 


SIHADCASTING     •  TELECASTING 


—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Mohtclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.       National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


©  TOWERS  o 

AM  ©  FM  «  TV 

Complete  Ir  slallalions 

TOWER  SALES  &  ERECTJKG  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  li,  Oregon 


LOWEL  R.  WRIGHT 

Aeronautical  Consultant 

(Formorly    Department   of    Commerce — C.A.A. 

Mrmb'i    Washington    Airspace  Subcommittoe) 

Offers  a  specialized  consulting  service  to 
the  RaJio  and  Television  Industry  on 
aeronautical  problems  created  by  tower 
construction. 

R.    F.    D.    No.   2,    BOX   29,    H  ERN  DON,  Va. 

(Suburban  Waihinnton,  I).  C.)    Tel:  M4-M 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 

Washington  4,  D.  C. 

Member  AFCCE  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  7-8215 

WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.    Executie  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  * 


TRALA  RECORDS 

Offering  discs  concerning  Studebaker  Cart, 
punches  Terrific  sales  for  Local  Dealer' 
One  station  in  Each  city  being  approached. 
Inquiries     are     really     not  necessary. 

BOX  11  HOLLYWOOD 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Cheeks  and  money  orders  only. 
Deadline:  Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20tf  per  word — $2.00  minimum  •  Help  Wanted  25^  per  word — 
$2.00  minimum 

All  other  classifications  30tf  per  word — $U-00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.   Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

APPLICANT* :  If  transcription*  or  bulk  packages  lubmitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Bboadcast- 
tsa  •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted— (Cont'd) 


Help  Wanted 


Help  Wanted— (Cont'd) 


Announcers,  salesmen,  1st,  engineers  or  any  com- 
bination immediately.  Midwest.  Box  919A,  B«T. 

Back  home  again  in  Indiana.  There  are  openings 
in  all  phases  of  radio  in  Indiana,  also  television . 
positions  available.  If  interested  contact  W.  F. 
Rippetoe,  Vice  President,  Indiana  Broadcasters 
Association,  Radio  Station  WBOW,  Terre  Haute, 
Indiana. 


Managerial 


Commercial  station  manager.  Excellent  New 
England  network.  Single  station  market.  Sal- 
ary plus  over-ride.  Send  complete  resume.  Box 
957A,  B.T.  

Commercial  manager  for  new  West  Viriginia  am 
station  around  April.  Box  157C,  B.T. 

Man  to  head  new  media  department.  Client— side 
position  with  excellent  long  range  future.  Must 
have  thorough  knowledge  newspaper,  radio,  tele- 
vision and  outdoor  fields.  Magazine  not  needed. 
Must  have  analytical  ability  and  experience  in 
media  research.  Location  New  York  City.  Ap- 
proximately $7,000.  to  start.  Box  175C,  B.T. 

Salesmen 

Florida  salesman.  Experienced  man.  Excellent 
opportunity  for  hard  worker.  Give  full  details 
in  your  first  letter.   Box  676A,  B«T. 

Salesman  have  opening  for  aggressive  experi- 
enced radio  salesman  network  station  in  im- 
portant market.   Box  718A,  B«T. 

Salesman — experienced,  aggressive.  Salary  and 
commission.  Radio  station  near  New  York.  Car 
essential.    Box  63C,  B.T. 

Sales  manager  for  Illinois  daytimer,  single  sta- 
tion market,  future  general  manager  for  demon- 
strated ability.  Experienced,  promotion  con- 
scious, personable  fellow  desiring  permanency, 
excellent  return  for  results.  Immediate — full 
details.    Box  72C,  B.T. 

Radio  time  salesman  for  aggressive  network  sta- 
tion in  major  central  California  city.  Age  25- 
35  years.  Advertising  sales  experience  required. 
Guaranteed  salary  $400.  month  against  com- 
missions. Excellent  opportunities.  Box  167C, 
B.T. 

Wanted — "Special"  promotion  deal  by  regional 
sales  campaign  organization  for  midwest  sta- 
tion. Box  183C,  B.T. 

Immediate  opening.  Salesman  with  first  class 
ticket.  Emphasis  on  sales.  $100.  against  15%  com- 
mission. Contact  Manager,  Radio  Station,  KCHJ, 
P.  O.  Box  262,  Delano,  Calif. 

Salesman:  Single  station  market  with  good  po- 
tential for  aggressive  man.  Give  details  in  first 
letter;  J.  L.  Brownell,  Manager,  WENT,  Glovers- 
ville,  N.  Y. 

ORKadio  Industries,  world's  largest  exclusive 
manufacturer  of  Magnetic  Tape,  has  openings 
for  two  sales  trainees  for  rapidly  expanding  tape 
markets  in  radio,  television,  hi-fi,  schools,  etc., 
substantial  traveling.  Prefer  young  man  with 
productive  sales  record  in  competitive  market 
with  small  or  medium  station  background.  Ap- 
ply letter  or  tape:  Nat  Welch,  Sales  Manager, 
ORRadio  Industries,  Opelika,  Alabama. 


A  nnouncers 


Experienced  announcer  capable  of  doing  emcee 
work  and  delivering  selling  commercials  on  radio 
and  tv.   Box  717A,  B«T. 

CBS  station  in  large  metropolitan  area  of  N.  E. 
Pennsylvania  seeks  experienced  versatile  an- 
nouncer for  radio-tv.  No  drifters.  Send  de- 
tailed resume,  references  and  picture.  Box  48C, 
B«T. 

Minnesota  station  wants  first  class  engineer- 
announcer  able  to  sell  time.  Good  salary  plus 
c&mmission.    Box  84C.  B.T. 


Midwest  NBC  affiliate  station  with  tv  under  con- 
struction looking  for  good  announcers.  Picture, 
background,  tape  to  Box  125C,  B.T. 

Experienced  announcer  DJ,  sincere  pitch,  handle 
board,  good  pay.  Progressive  community  near 
Chicago.  Personal  interview  necessary.  State 
age,  experience.  Box  154C,  B.T. 

Morning  DJ  for  new  West  Virginia  am  station 
around  April.  Box  158C,  B.T. 

Humorist — DJ — Glib  ad-lib.  Actor,  show-biz  back- 
ground. Do  character  voices  including  "Good- 
time-Charlie",  "Hipster".  Single.  Midwest.  Box 
184C,  B.T. 

Top  morning  DJ  from  major  market.  Send  tape, 
rating,  photo,  minimum  guarantee.  KGU,  Hono- 
lulu. 

Announcer — above  average,  good  pay.  No  phone 
calls— full  details  first  letter.  WBHF,  Carters- 
ville,  Ga. 

Due  to  expansion  need  three  experienced  an- 
nouncers. One  morning  man  who  knows  how  to 
to  work  phone  quiz  shows;  one  hillybilly  disc 
jockey;  one  good  all-round  announcer.  If  no  ex- 
perience don't  waste  my  time  and  yours.  Send 
all  information,  refernces  and  tape  WHNC,  Hen- 
derson, North  Carolina. 

Immediate  opening,  announcer-DJ,  music  station, 
large  market,  established  show.  Tape  and  ex- 
perience to  WKGN,  Knoxville,  Tenn. 

5  kw  fulltime  station  in  western  Michigan,  has 
opening  for  2  good  combination  men.  All  appli- 
cations considered.  Call  or  write,  John  Hunter, 
WKNK,  Muskegon.    Telephone  32-126. 

Midsouth  progressive  station  needs  announcer 
interested  in  all  phases  of  radio.  Contact  Man- 
ager, WNLA,  Indianola,  Mississippi. 

Kilowatt  mutual  affiliate  seeking  experienced 
staff  man  with  sports  background.  Some  play- 
by-play,  news.  Music  background  essential. 
Send  tape,  photo,  requirements  first  letter  to 
Fred  Krell,  WSGW,  Saginaw,  Mich. 

Illinois — good  pay  for  good  announcer.  Rush  tape 
and  data  to  WSMI,  Litchfield. 

Combination  engineer-announcer  wanted  for  new 
station  going  on  the  air  in  McCamey,  Texas. 
Must  have  outstanding  announcing  ability.  Four 
hundred  dollars  per  month  for  right  man.  Send 
late  picture,  tape,  complete  information  to  Gene 
Hendryx,  Alpine,  Texas. 

Technical 

Assistant  chief  engineer.  Must  have  at  least  ten 
years  radio  service  work  and  five  years  fm  broad- 
cast experience.  Send  full  particulars  first  letter. 
Write  Box  34C,  B«T. 

Chief  engineer  for  major  eastern  market  in- 
dependant  radio  station.  Excellent  opportunity 
for  qualified  man  with  electronical  engineering 
degree  and  equipment  experience.  Send  resume 
of  background  and  experience  to  Box  37C,  B-T. 

Cadet  engineer  EE,  1st  phone,  recent  graduate, 
with  communications  or  equivalent  background. 
Midwest.    Box  65C,  B.T. 

Engineer,  1st  class  operator  for  am  transmitter, 
recording,  nemos,  maintenance.  East  coast.  Full 
information  to  Chief  Engineer,  Box  122C,  B.T. 

Immediate  opening  for  1st  class  engineer  in  250 
watt  am  operation.  Some  experience  preferred. 
Opportunity  to  work  into  new  uhf  television  sta- 
tion.   New  York  state.    Box  124C,  B.T. 

Station  chief  engineer  and  assistant  engineer 
wanted  for  uhf  station  in  eastern  coast  state. 
Unparalelled  opportunity.  Salary  open.  Write 
stating  experience,  references.  Box  139C,  B.T. 

Combination  man,  first  phone  with  car.  5  kw 
regional  $75.00  weekly.  Forty  hours.  Call  col- 
lect 31336,  KJAY,  Topeka,  Kansas. 

Engineer-announcer.  1st  class  ticket.  Mainte- 
nance and  some  announcing.  Send  full  informa- 
tion to:  J.  L.  Brownell,  Manager,  WENT,  Glovers- 
ville,  N.  Y. 


Highly  regarded  midwest  am  and  uhf  tv  op, 
tions  need  additional  engineer  because  of 
panding  programming.  Must  have  one  to  { 
years'  experience  and  first  class  ticket.  Hosp 
ization,  free  life  insurance  and  pension  ben< 
Write  Personnel  Director,  WSBT-TV,  Si 
Bend,  Ind. 

Production-Programming,  Others 

Top  midwest  am  and  tv  station  wants  two 
notch  continuity  writers — one  for  tv  and 
for  am  with  chance  to  work  into  tv  statio 
great  expansion  program  with  excellent 
and  working  conditions.    Paid  vacations, 
pitalization  free.  Excellent  opportunity  for  st 
experienced,  willing  individuals.  Send  comp 
info  and  sample  copy  in  first  letter,  plus  sa 
requirements.    Box  15C,  B.T. 

Am-tv  station  needs  writer,  versatile  idea 
familiar  with  production  to  write  solid  se'J 
copy  for  growing  midwest  station.  Opportai 
to  work  into  tv.  Well  paying  position  with  T 
ular  salary  increases.  Three  weeks  paid  V| 
tion.  Send  samples,  data,  references  to 
99C,  B.T. 


- 


Traffic  director  with  bookkeeping  experiej 
Voice  for  air  work,  but  not  necessary.  S 
full  information  to:  J.  L.  Brownell,  Mana 
WENT,  Gloversville,  N.  Y. 

Commercial  copywriter,  or  writer-annour! 
write  or  call  John  Wilson,  WFLO,  Farmville,  '; 
ginia. 


Television 


Salesmen 


Need  experienced  tv  salesman  excellent  op) 
tunity  for  real  producer.  Box  719A,  B.T. 

Excellent  opportunity  for  aggressive  televi; 
salesman  in  midwest  market  of  half  mill 
Sales  manager  potential  wire  or  write  Box 
B.T. 

Sales  manager  for  vhf  tv  station  and  5  kw  i 
work  affiliated  am  station  in  midwest.  Must  h 
top  sales  record  and  can  manage  and  di 
salesmen.  Guarantee  and  percentages  Give 
details.  Box  156C,  B.T. 

Salesman  for  NBC  (La.)  regional,  vhf  tv 
must  have  proven  ability  local  and  regional  sj 
some  national  contacts.  Replies  confidential, 
tailed  resume.  Box  191C,  B.T. 

Announcers  (2)  staff  work,  heavy  news,  for  i 
established  NBC  affiliate,  tv  CP,  must  have  o 
mercial  radio  background.  Send  tape,  re< 
photo,  complete  resume,  references.  Replies  c 
fidential.  Box  190C,  B.T. 

Engineer  for  operation  and  maintenance  of  t 
vision  station.   Permanent  position.  Include 
perience  and  required  first  letter.  Chief  Engin 
WJBF-TV.  Augusta,  Georgia. 

Technical 

RCA  tv  studio  camera  control  operator.  B/ 
have  at  least  two  years  commercial  experiei 
Send  full  particulars  first  letter.  Write  Box  I 
B-T. 

Microwave-vhf  maintenance,  1st  phone  prefer: 
two  years  communications  or  equivalent  exp 
ence  required.  Midwest,  must  be  available 
hours  daily  and  willing  to  be  away  from  h< 
part  of  every  week.    Box  64C,  B.T. 

Situations  Wanted 


Managerial 


Manager  with  twenty  years  in  radio  seeks  m 
agement  of  established  outlet,  or  will  get  i 
station  on  the  air  with  both  administrative 
technical  know-how.     Box  85C,  B.T. 

Station  changing  hands.  Manager  with  13  y< 
experience  wants  job  in  south  or  southw 
Family  man.  Excellent  sales  and  managen- 
records.  Not  afraid  of  work.  Not  afraid  of  fc 
vision.  Not  cheap  but  worth  the  price.  Pri 
small  or  medium  market.   Box  119C,  B.T. 

Attention  small  markets:  Management  with  i 
phases  on  sales  and  economy.  10  years  ra 
Desire  permanency.  Currently  managing.  ] 
133C,  B.T.   

Manager,  thoroughly  experienced  sales,  progr; 
ming,  economical  operation.    Fifteen  years 
perienc  all  phases.    Conscientious  hard  wori 
Prefer  southeast.    Box  145C.  B.T.  

Available  in  six  weeks.  Manager  experienced 
all  phases:  sales,  finance,  programming,  s 
work  including  problem  stations.  Small  or  l 
dium  operation  preferred.  Not  afraid  of  c( 
petition.  Sincerity  and  frankness  import! 
Box  168C,  B.T.   

Manager.  Bottom  to  top  background  all  phj 
of  radio.  Extensive  experience.  Strong  on  sa 
Don't  want  desk  job.  Can  move  now.  Make  of 
Had  station  in  south  and  north.    Box  44C,  t 
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I™3'  j>  or  New  Mexico  area.  Box  185C,  B.T 
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Situations  Wanted — (Conf  d) 


ig  energetic,  efficient,  sales-minded,  general 
iger,  proof  positive  in  all  phases.  Intelligent 
tienced  radio  wife.  Can  profitably  operate 
(-medium  market  station.  Worth  investigat- 
Ifeox  170C,  B.T. 


rger-salesmanager:  20  years  radio  and  tv 
kround.  Presently  employed  as  sales  man- 
Tfor  a  tv  station.  Can  manage  your  station 
ksfully  and  economical.  Sober  reliable 
|y  man  seeking  relocation.  Strong  on  sales. 
hue,  B.T. 


Salesmen 


jo  and  tv  salesman,  with  managing  experi- 
Versatile.  Enjoys  challenge.  Prefer  Colo- 


Announcert 


ouncer,  some  experience;  broadcasting  school 
uate,  can  write  copy;  available  immediately. 
2C,  B.T. 


».  Mature,  experienced  newsman  desires  to 
'pate  with  established  radio  and/or  tv  station. 
— «|a  legman  but  experienced  news  editor,  writ- 
M  sand  delivering  several  newscasts  daily.  Can 
j,  jjuate  and  analyze  local,  national  and  world 
Man  Pleasant,  distinctive  voice.  Good  public 
fker,  active  in  civic  affairs.  Can  send  tape 
J  photo  immediately.    Box  38C,  B«T. 


ouncer;  news,  sports  specialist,  13  years  back- 
ind.    Desires  position  northeast.    Box  43C, 


|ouncer-singer.    Six  years  experience,  good 
ercial  voice.    Tape  on  request.    Box  115C, 


_rt  a  town  and  country  DJ?    Country  singer. 
rtoBf  work  staff.  Ohio,  anywhere.  Tapes,  resume 
est.   Box  121C,  B.T. 


ouncer,  experienced.  Good  personality,  DJ, 
I.  Convincing  commercial  delivery.  De- 
Sable.    Box  128C,  B.T. 


Ira 

ustt  It 
d  ii  i 


louncer,  beginner  with  promise,  light  experi- 
draft  exempt,  college  graduate,  willing  to 
at  bottom,  conscientious,  ambitious,  versa- 
specialty  news,  sports.    Box  129C,  B.T. 


ent    graduate    of    midwestern  broadcasting 
>ol  desires  position  in  radio.   Exeellent  in  DJ, 
fs,  and  interview  programming.    Full  parti- 
lalsJsprs  furnished  upon  request.    Box  135C,  B.T. 


louncer  8  years,  all  phases.  Combo,  1st  phone. 
re  ideas,  ability,  ambition  to  advance.  Desire 
ortunity.  Know  music.  Afternoon-nites  only, 
south.   Box  136C,  B.T. 


king  for  permanent  position  in  right  station, 
lege  degree,  three  years  experience,  married, 
nty-six  years  old.  Sports,  news,  specialty. 
:  137C,  B.T. 


rts — staff  announcer.  Experienced  5  kw  major 
:ern  metropolitan  market.  Three  years  play- 
play.  Married,  veteran,  28,  college  graduate, 
ires  good  opportunity  with  reliable  organiza- 
i.  Radio  or  tv.  Details,  tape,  photo  on  re- 
st.   Box  140C,  B.T. 


hillbilly  DJ.  Longtime  in  radio.  Will  serv- 
accounts.    Want  to  locate  in  east.    Box  141C, 


louncer-Salesman  experienced  Commercial 
:e.  News  and  music.  Third  ticket.  Prefer 
theast.   Box  146C,  B.T. 


 vscaster.  Authoritative  delivery,  good  com- 

rcials.  Competent  writer.  College  graduate, 
he  board  experience,  plenty  ambition.  29.  Box 
C,  B.T. 


,(  -Siouncer:  solid  staff  experience,  strong  on  news 
1  sports,  also  play-by-play.  College  graduate, 
ltrol  board.  Box  160C,  B.T. 


btons  is  red — Barron  is  blue — I've  seven  years 
>erience— Waiting  for  you.  Box  163C,  B.T. 


nouncer-engineer,  1st  class  license.  5  years  ex- 
•ience,  want  to  locate  with  Florida  coast  sta- 
n.  Will  apply  for  personal  interview  and  audi- 
n.  Write  Box  165C,  B.T. 


perienced  sports  announcer,  especially  inter- 
;ed  baseball.  Qualified  staff  man  and  sales, 
illege.  Desire  job  with  future.  Box  172C,  B.T. 


rsatile  announcer.  News,  commercials,  music, 
>rts.  Can  write  copy.  Good  personality.  Re- 
ble.  Fully  trained  all  phases  broadcasting, 
ivel.  Tape.  Box  177C,  B.T. 


;  ung  reliable,  experienced  indie  station,  ex- 
tent references,  tape,  will  travel.  Box  178C, 


linouncer,  general  staff,  limited  experience,  de- 
jes  permanent  connection,  smooth  news,  com- 
mercials and  platters.  24,  mature,  dependable, 
hgle,  veteran.  Travel.  Tape,  resume.  Box  179C, 
Hi 


Situations  Wanted — (Conf  d) 


Versatile  announcer  with  good  resonant  voice. 
Has  following  to  offer:  good  DJ,  fine  news  de- 
livery, strong  commercial  appeal.  Limited  ex- 
perience, excellent  potential,  best  references, 
married,  tape  and  resume  on  request.  Box  182C, 
B«T. 

Announcer  DJ  versatile  3  years  experience. 
Really  knows  music.  Excellent  news  and  com- 
mercial delivery.  Top  Conlan  rating  in  com- 
petitive market.  Best  reference.  College,  mar- 
ried. Seek  permanent  position  with  progressive 
organization.    Tape  and  resume.    Box  181C,  B«T. 

Experience  announcer,  coypwriter,  DJ,  (pop-hill- 
billy) Advertising  agency,  N.  Y.  AB  (music),  Cin- 
cinnati Conservatory  (Composition)  —  Harry 
Baldwin,  96  Inwood  Road,  Bridgeport,  Conn. 
5-4688. 

Negro  DJ,  some  experience,  ticket,  tape,  refer- 
ences, travel.  Bob  Evans,  107  Princeton,  Hemp- 
stead, New  York. 

Announcer — news,  commercials,  DJ,  board.  Lim- 
ted  experience.  Ambitious,  travel,  veteran,  tape, 
resume.  Roy  Ford,  1029  Freeman  Street,  Bronx 
59,  New  York.  LU  9-7066. 

Married,  31,  3rd  class.  Want  announcing  job  on 
west  coast.  Prefer  sports  and  disc  jockey.  Will 
mail  qualifications.  Frank  J.  Leary,  9227  N. 
Woolsey  Ct.,  Portland  3  Ore.  Phone  TW  9827. 

Announcer,  DJ,  recent  Cambridge  graduate. 
Single,  ambitious,  personality,  love  music,  tape. 
Joseph  Martin,  1140  St.  Johns  Place,  Brooklyn 
13,  New  York. 

Announcer  permanent  staff.  Commercial  DJ 
strong  news,  light  experience.  Potential  station 
assistant.  Single,  veteran.  Car,  tape,  resume  on 
request.  Keith  Roberts,  20-33  31  Street,  Astoria, 
L.  I.,  New  York. 

Authoritative  newsman,  hillbilly,  pops,  DJ,  PD; 
14  years  experience,  all  phases.  Box  904,  Kerrville, 
Texas. 

Staff  announcers,  all  board  trained  with  3rd 
tickets.  Capable  for  tough  schedule.  Pathfinders 
School  of  Radio,  737  11th  Street,  N.  W.,  Washing- 
ton, D.  C.  Metropolitan  8-5255. 

Announcer:  commercials,  news,  DJ,  sports,  board, 
resonant,  mature  voice,  veteran,  married,  third 
ticket,  sales  interest.  Will  travel,  tape.  Fred 
Ross,  289  Empire  Blvd.,  Brooklyn,  New  York, 
President  3-0549. 


Technical 


Engineer — first  class  license,  have  car.  Prefer 
New  England  area.    Box  118C,  B.T. 

New  York  or  Miami  area.  V/2  years  experience, 
4  years  tv  service  including  3  months  at  50  kw 
independent  in  New  York.  Married.  1st  ticket. 
Prefer  studio.  Resume  on  request.  Box  126C, 
B.T. 

Engineer  2  years  experience  transmitter,  studio, 
tape,  disc  recording  remotes.  Radio  tv  graduate. 
Single,  27,  available  immediately.   Box  132C,  B.T. 

First  class  radio-telephone  engineer.  Available 
February  First.  Mainly  engineering.  Some  relief 
announcing  if  necessary.  Prefer  Wisconsin  or 
midwest.    Box  151C,  B«T. 

Technician,  1st  class  license,  six  years  experience 
transmitter,  studio,  remotes,  recordings.  Box 
164C,  B.T. 

Engineer-announcer.  First  class-reliable,  short 
on  announcing.  Presently  employed,  due  to  bud- 
get cutting  somebody's  gotta  go.  Can  do  hill- 
billy, disc-work.  Prefer  transmitter  in  smalltown 
southeast.  $65.00.  C.  Jim  Murphy  Manager, 
WRLD,  West  Point,  Ga. 

Chief  engineer,  FCC  first-class  and  consulting 
engineer  licenses.  Long  experience,  good  refer- 
ences. Fred  Reincke,  2950  S.  Broadway,  Albu- 
querque, N.  M. 

Production-Programming,  Others 

Newswriter,  17  months  radio-television,  news- 
paper experience;  journalism  degree,  veteran, 
30.    Box  59C,  B.T.  

Experienced  copywriter,  presently  employed,  de- 
sires position  at  station  staffed  with  congenial 
adults.  Steady  workhorse  type  who  can  turn  out 
quality  copy  in  quantity.  All  answers  acknowl- 
edged.    Box  123C,  B.T.  

Want  radio-tv  copy  and  production  opportunity. 
Ambitious,  creative  and  industrious  young  man. 
College  graduate.  Four  years  station  and  adver- 
tising agency  experience.  Future  over  salary. 
Box  130C.  B.T.  

Newsman:  wants  fulltime  operation;  now  DJ- 
news  combination.  Six  years  radio,  BA  degree. 
State  salary.    Box  138C,  B.T.  

Program  director.  Now  general  manager.  Re- 
gional station.  Want  rewarding  opportunity  in 
east.    In  radio  15  years.    Familiar  with  tv.  Box 

142C.  B.T.  

Experienced  female  copy  writer.  Excellent  radio 
voice.  College  graduate.  Single,  Age  25.  Box 
161C,  B.T. 


Situations  Wanted — (Cont'd) 


Girl  copywriter  with  almost  10  years  experience 
at  two  radio  stations  wants  job  with  future  in  am 
or  tv.  College  graduate,  air  experience,  knows 
record  library,  some  programming.  Box  150C, 
B.T. 


Television 


Managerial 


TV  merger  makes  relocation  advisable  for  top 
reference,  economy-minded,  nationally  respected 
manager.  Will  welcome  opportunities  to  discuss 
your  present  or  future  needs  and  my  qualifica- 
tions. Not  above  accepting  lesser  capacity  with 
good  associates.  Twenty  year  successful  broad- 
casting background.    Box  331A,  B.T. 

General  manager.  Experienced  in  getting  tv  sta- 
tion on  air.  Varied  experience  and  training. 
Seeking  greater  opportunity.  Box  134C,  B.T. 

Production  manager.  Manage  internal  operation. 
Put  three  stations  on  air.    Box  147C,  B«T. 

Experienced  radio  general  manager  and  engineer 
wants  administrative,  sales  or  staff  tv  work. 
University  graduate.  Good  voice,  strong  on  news. 
First  phone  license.  Age  36,  family.  Prefer  Gulf 
Coast  area.   Box  166C,  B.T. 


Salesmen 


"Just  the  facts."  Three  years  experience  radio, 
television  sales.  Former  university  art  teacher 
wants  to  return  to  radio  or  television  sales. 
Single,  28,  free  to  relocate  any  area.  Box  153C, 
B.T. 


Announcers 


Experienced  tv  announcer  wishes  to  locate  north- 
ern states.  Knowledge  of  directing  and  film.  30 
years  old,  married,  children  Box  169C,  B.T. 


Technical 


Film  director.  Can  handle  complete  film  room 
operations,  buying,  editing,  can  train  others.  Am 
also  top  projectionist.  6  years  in  film  industry. 
Now  employed,  seeks  live  wire  operation.  Box 
47C,  B-T. 

Experienced  tv  and  am  engineer  desires  to  relo- 
cate. Ohio,  Michigan,  or  Indiana.  Tv  Xmtr,  Video 
control  and  switcher,  camera,  phis  general  main- 
tenance, (RCA  equipment),  some  remote  micro- 
wave relay  work.   Box  149C,  B.T. 

Network  television  supervisor,  tired  of  commut- 
ing, desires  chief  engineers  job  in  midwest  or 
Rocky  Mountain  area.  Excellent  technical  and 
production  qualifications.  Minimum  $12,000.  Box 
155C,  B.T. 

Young  man,  26,  married,  veteran,  recent  SRT 
graduate.  Seeks  position  tv  studio  operation  op- 
portunity advancement.  Resume  upon  request. 
Box  174C,  B.T. 

Engineer — 1st  phone,  6  years  chief — am  experi- 
enced in  construction  and  maintenance.  Desire  tv 
position.  Box  186C,  B.T. 

Production-Programming,  Others 

Program  manager  thoroughly  experienced  in  sta- 
tion and  network  operation.  Have  handled  film 
spots  and  commercials,  tv  sports  and  drama. 
Televise  well  for  commercials,  MC,  sports, 
weather  and  news.  Married,  family.  Box  127C, 
B.T. 

Not  looking  for  Utopia,  just  good  operation  with 
opening  for  tv  craftsman.  Four  years  experience 
production.  Recommendations.    Box  148C,  B'T. 

Writer  director  four  years  television;  program 
and  commercial  experience.  Three  New  York 
stations;  interested  in  television  station  with  local 
programming  plans.   Box  176C,  B.T. 


For  Sale 


Stations 


Merger  of  television  license  makes  available  an 
excellent  250  watt  network  station  in  north  cen- 
tral United  States.  Now  in  its  2nd  year  of  opera- 
tion. $45,000,000.  retail  sales.  Now  on  its  way 
to  showing  excellent  profits.  $45,000. -$25, 000.  in 
cash  handles.    Write  Box  131C,  B.T. 

Eastern  independent.  Large  market.  Bills  $140,000. 
Good  net.  Priced  to  sell.  Box  143C,  B.T. 


Equipment,  etc. 


General  Electric  3  kw  fm  transmitter,  4-bay  GE 
fm  antenna,  1%  inch  transmission  line,  Iso- 
coupler.  All  good  condition.  Will  sell  all  or 
separately.    Bargain.    Contact  Box  54C,  B.T. 

250  watt  Collins  fm  transmitter  with  GE  monitor. 
Low  rate.  Perfect  condition.  Give  offer.  Box 
120C,  B.T. 

(Continued  on  next  page) 
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For  Sale— (Cont'd.) 


Help  Wanted— (Cont'd) 


Help  Wanted— (Cont'd) 


For  Sale.  Fm  equipment  for  tv  conversion.  1  kw 
power  amplifier,  GE  type,  #BF-1-A,  used  (less 
finial  tubes),  3  kw  power  amplifier  GE  type  #BF- 
2-A,  used  (less  tubes).  GE  250  watt  excitor.  New, 
orginal  packing  GE  3  kw  amplifier,  type  BF-2-A. 
GE  10  kw  amplifiers,  type  BF-3-A.  James  W. 
Wallace,  KPQ,  Wenatchee,  Wash. 

Tv  studio  lighting  units  half  price.  6— TVC-8-600 
Allen  &  Olson  overhead  flourescent  slimline 
lighting  units  with  ballast— $165.  each.  2— TVS- 
8-600  Allen  &  Olson  portable  floor  fluorescent 
slimline  lighting  units  with  ballast  and  tripods — ■ 
$175.  each.  4— VFF-400-A  Otto  K.  Olesen  port- 
able floor  fluorescent  slimline  lighting  units  with 
ballast  and  tripods — $175.  each.  Above  units  in 
good  condition.  Additional  information  on  re- 
quest. Sold  FOB  New  Orleans.  WDSU-TV,  520 
Royal  Street,  New  Orleans,  La. 

Best  offer,  240  ft.  Truscon  self-supporting  tower, 
type  H-30  with  lights.  WOKY-TV,  704  W.  Wis- 
consin Avenue,  Milwaukee,  Wisconsin. 

175'  self  supporting  Truscon  tower  with  lighting, 
$1,500.00,  you  dismantle.  Also,  RCA,  BTF-1C, 
kilowatt  FM  transmitter,  $4,000.00;  Four  section 
pylon  antenna,  $2,800.00:  frequency  monitor, 
$450.00.  All  prices  FOB,  WPAM,  Pottsville,  Penna. 

Call  Letter  specialties — money  getting  promo- 
tions! Write  RA-TEL,  Box  770,  Huntsville,  Ala. 

Cream  of  Wit  classifies  6,000  laughs  alphabeti- 
cally. Publisher,  Sebring,  Florida,  or  bookstores, 
$3.50. 

UTC  3AX  Universal  equalizer  like  new.  First 
$150.  takes  it.    Box  729,  Glendale,  Calif. 

Wanted  to  Buy 

Equipment,  etc. 

Used  camera  chains,  preferably  DuMont.  Needed 
immediately.    Write  Box  116C,  B.T. 

Used  console,  frequency  monitor,  modulation 
monitor,  tape  recorder,  and  one  RCA  turntable. 
Box  159C,  B.T. 

Am  transmitter  250,  1,000  or  5,000.  Send  com- 
plete information.  William  Blizzard,  WMJM, 
Cordele,  Georgia. 

Two  complete  operating  tv  camera  chains.  RCA 
DuMont-panners,  pedestals,  monitors,  switchers, 
generators,  Avery  &  Elkins,  1733  Broadway,  New 
York  19,  N.  Y. 

New  or  used  Elko  Tape  splicer  in  working  con- 
dition. Write  Glen  Hixson,  WJAG,  Norfolk,  Ne- 
braska. 


Miscellaneous 


FCC  operator  license  quickly.  Individualized 
instruction  by  correspondence  or  in  residence. 
Beginners  get  first  phone  in  8  weeks.  Guaran- 
teed results.  Free  brochure.  Write  Don  Gran- 
tham, 6064  Hollywood  Blvd.,  Hollywood,  Cali- 
fornia. 


Help  Wanted 


There's  always  an  opening  for  qualified  radio 
personnel  in  one  of  Oklahoma's  46  Radio 
Stations.  One  contact  covers  the  state.  Apply 
to — Guy  Farnsworth,  KCRC,  Enid,  Okla.,  Sec- 
retary,  Oklahoma   Broadcasters  Association. 


NEGRO  DJ'S 
EARN  MORE  MONEY 

HOW  WOULD  YOU  LIKE  TO  JOIN  A  SUCCESSFUL 
ORGANIZATION  WITH  A  LONG  RECORD  OF 
HIGH  PAY  AND  FAIR  TREATMENT  TO  ITS  NA- 
TIONALLY FAMOUS  NEGRO  DISC  JOCKEYS.  WE 
ARE  EXPANDING  OUR  ORGANIZATION  AND 
REQUIRE  THE  FOLLOWING: 

1.  Negro  frantic  type,  blues  and  jive. 

2.  Negro  spiritual  and  gospel  smooth  type. 

3.  Negro  blues  singer,  guitar  player,  show- 
man. 

4.  Negro  woman  for  spiritual  gospel  and 
homemaker  show.    Good  personality. 

IF  YOU  ARE  THE  RIGHT  PERSON  YOU  WILL  BE 
HEAVILY  PROMOTED  ON  A  NATIONAL  LEVEL. 
GOOD  BASE  PAY,  TALENT,  COMMISSIONS,  AND 
YEARLY  BONUS.  WRITE  FULL  DETAILS,  EDU- 
CATION, EXPERIENCE,  AND  SEND  DISC  AND 
PHOTO. 

APPLY  BOX  107C,  B'T 


TOP  HILLBILLY  DISC  JOCKEY 

Only  top  rated  men  need  apply.  This  is  a 
position  in  a  tough  competitive  market  re- 
quiring a  versatile  man  who  knows  western 
and  hillbilly  music.  Must  have  originality, 
humor  and  that  certain  touch  which  appeals 
to  the  common  folk.  Must  be  able  to  hit  a 
commercial  hard  and  sell  it.  Showmanship  is 
important  and  above  all  you  must  be  able 
to  build  and  maintain  a  high  Hooper  rating. 
You  can  earn  big  money  if  you  have  what  we 
want.  You  will  be  paid  a  base  salary,  talent, 
commissions  and  a  bonus.  You'll  have  an  op- 
portunity to  hit  the  nearby  towns  for  personal 
appearances.  If  you  are  wide  awake  and 
have  a  keen  fresh  approach  and  want  to 
work  on  a  5  kw  fulltime  independent  in  a 
top  Texas  market  of  over  600,000  this  is 
your  big  chance.  You'll  be  supported  with 
promotion  and  advertising.  If  you  can  play 
a  guitar  and  sing,  your  opportunity  is  even 
greater.  Write  full  and  complete  details  in- 
cluding photo  but  no  disc.  If  we  are  inter- 
ested you'll  hear  from  us. 

Box  105C,  B'T 


Salesmen 


Television 


Salesmen 


TV  SALESMAN  WANTED 
IMMEDIATELY 

Topnotch  opportunity  for  topnotch  man 
in  Michigan's  3rd  market,  Channel  5,  af- 
filiated with  NBC  and  DuMont.  Give  full 
particulars  and  picture.  WNEM-TV,  2000 
Whitlier,  Saginaw,  Michigan.  Phone  2- 
7611.  All  applications  will  be  kept  con- 
lidential. 


Announcers 


LIVE  WIRE 
TIME  SALESMAN 

If  you  are  a  young  live  wire  time  salesman 
how  would  you  like  to  join  up  with  a 
progressive  organization  now  operating  4 
successful  am  stations?  We  are  interested 
in  an  aggressive  man  who  is  a  real  com- 
petitor and  wants  to  get  ahead  by  hard 
work.  You  will  be  working  in  the  largest 
market  in  the  south  under  the  supervision 
of  a  skilled  radio  sales  manager.  We  will 
guarantee  you  $350.  monthly,  expenses,  a 
percentage  of  your  sales,  and  a  yearly 
bonus.  If  you  do  a  good  job  you  will  have 
an  opportunity  to  move  up  in  our  rapidly 
expanding  organization.  Unless  you  are  a 
real  salesman  and  can  produce  results, 
don't  apply.  Send  complete  details,  in- 
cluding past  sales  figures,  references  and 
photo. 

Box  106C-  B«T 


Production -Program m ing,  Others 


PROGRAM  DIRECTOR  wh0  can 

handle  early  morning  show.  Must  be 
able  to  handle  hillbilly  band  and  farm 
shows.  N.  C.  Indie.  $90.  week.  Give 
all  particulars  first  letter.  ALSO  an- 
nouncer who  can  adlib  and  read  news. 
Box  194C,  B#T. 


TV  PAYOFF  FOR  AN 
OUTSTANDING  PERSONALITY 
If  you  are  a  strong  air  personality  who 
sincerely  believes  he  can  set  a  large  mid- 
west cily  on  fire  .  .  .  this  is  your  TV  op- 
portunity. Must  have  proven  record  for 
sales,  audience  building  and  promotion. 
Only  pros  apply  please.  Send  tape  and 
(Lpic  to:  Box  144C  B«T. 


WANTED 

TV  ANNOUNCER 

Mature,  experienced 

The  man  we  want  is  ready  to  settle 
down.  Furnish  tape,  photo,  kine  or 
film  if  available.  Good  salary,  but 
send  your  salary  requirements. 

Live  and  work  in  Beautiful 
Colorado  Springs 

Write  today  to  Pgm.  Dir. 
KKTV,  Colorado  Springs,  Colo. 


0000000000000003000000000000C 
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TV  Newsman-Announcer 

Topnotch  opportunity  for  topnotch  man  in  Michi- 
gan's 3rd  market,  Channel  5,  affiliated  with  NBC 
and  DuMont.  Good  straight,  authoritative  news- 
man and  announcer  will  get  top  pay  for  deliver- 
ing top  job.  Give  full  particulars  and  picture. 
All  applications  kept  confidential.  WNEM-TV, 
2000  Whittier,  Saginaw,  Michigan.  Phone  2-7611. 


ooooooooocoooooooooooocoooooc 

Technical 


TV  CHIEF  ENGINEER 
AND 

ASSISTANT  ENGINEER 

Wanted  for  uhf  station  in  eastern  state. 
Wonderful  opportunity.  Salary  open. 
Write  stating  experience. 

BOX  173C,  B»T 


1  ff 


College  graduate.  Radio  engineer  with  knowledge  and 
experience  in  tv  for  uhf  lisensee.  Excellent  oppor- 
tunity for  thoroughly  trained  and  competent  young 
man.  Give  step-by-step  story  of  record,  references  and 
starting  salary  expected.  This  position  is  open  at 
once.  Station  is  being  constructed  immediately. 
Box  I03C.  B.T. 


Situations  Wanted 


Managerial 


RADIO-TV  SALES- 
MANAGEMENT 

Top  advertising  executive  with  15 
years  background  available  for 
challenging  opportunity.  Box 
117C,  B»T. 


Salesmen 


SALES  MANAGER 

Now  investigating  change  to  more  suitable  family 
location.  Just  completed  station's  best  year  under 
pleasant  circumstances.  Earnings  $9,350.  Young, 
honest,  never  lost  job  in  1 1  years  experience,  ail 
phases.  Desire  permanent  location  with  solid  vhf  or 
radio  sales  or  administration.  Your  interest  will  bring 
immediate  reply.  Box  I62C.  B.T. 


Production-Programming. 

Others 

 it  it-^  i  t^- 

— — S6  

NEED  A  THROUGHLY  EXPERIENCED 
PROMOTION-PUBLICITY  GAL? 
I  might  be  the  answer.    My  10  years 
experience  includes  UP,  a  CBS  50  kw 
AM    station,    plus  Washington  Con- 
gressional   committees,    both   AM  & 
TV.    Salary  important  but  secondary 
to    good    opportunity.     Locate  any- 
where.  Available  immediately. 
P.  S.:   I'm  single,  late  twenties,  no 
Marilyn  Monroe  but  I  know  my  pub- 
licity and   promotion.  Best  of  refer- 
ences. 

BOX  193C,  B»T 
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Broadcasting 


Telecastin 


;      Situations  Wanted — (Confd) 

For  Sale— (Confd) 

Television 

Stations 

Production,  Programming,  Others 

imily  man  27,  wants  to  re-locate  with  expanding  VHF 
)eration  in  position  of  Operations  or  Production  Di- 
ctor.  Currently  employed  as  Film  Director  VHF 
charge  of  Projection,  Photography,  Film  Buy- 
ig,  Newsfilm  and  16  mm  Production.    CBS  Newsfilm 

,  r  P  G  nn  n  rl  c  n  t      R  A     rlonriia    in     D  -i  A  i  r,    fi>nm  lanlin.   


YSfilm  and  16  mm  Production.  CBS  n 
respondent.  BA  degree  in  Radio  from  leading  Univer- 
r>.  Inquiry  brings  photo,  resume,  and  personal  in- 
liew.   Box  I92C.  B.T.  


For  Sale 


Equipment,  etc. 


o  ooo  o  ooooo  ooooooooooooooooooo 

g  Closed  station  January  16,  1954  § 

g  FOR  SALE— ENTIRE  1  KW  g 

g  BROADCASTING  FACILITY,  g 

C  Equipment  about  five  years  old.    Call  or  O 

c  wire  Mike  Turk,   East  Liverpool,   Ohio.  2 

C  Main  35.  o 


lllllllllllllllllllllllllll  Illllllllllllllllllllllllllllllllliinilllli^ 

tOV.  SALE  I ! 

RCA  TTU-1B  1  kw  uhf  Trans-  i  = 

mitter  including:  =  b 

2  sets  of  crystals,  §  c 

1  set  of  operating-  tubes,  fil-  |  = 

terplexer,  and  I  = 

1  TTC-1B  Control  Console.  I  c 

RCA  TFU-24BMS  Antenna,  1  I 

10  kw,  gain  24.  §  - 

RF  load  &  wattmeter.  |  c 

Equipment  now  tuned  for  Chan-  §  § 

nel  36.  |  | 

"omplete  package  can  be  tuned  |  m 

from  Channels  31-50.  |  ^- 

Available   around   January   1,  i  1 

!  1954.  |  I 

fVe  can  save  you  money  on  this  =  j 

squipment  which  has  been  in  1  J 

operation  since  October  25,  and  |  j 

i  Vhich  is  up  for  sale  because  we  =  | 

Ire  installing  a  twelve  kilowatt  |  1 

transmitter.  =  I 

Pall  or  write  KSTM-TV,   St.  §  f 

.ouis  for  details.  s  j 

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIMIIIIIIIIIIIIIIIIIIIIIIll  J 

TO  ALL 
RADIO 
STATIONS 

Why  be  hurt  by  TV  or  any  other 
media?  Use  the  copyrighted  AUC- 
TION AUDIENCE  RATING  PRO- 
GRAM and  its  related  services  which 
have  been  used  continuously  for  4% 
years  at  WKBS-Long  Island. 

PROMOTE  .  .  .  DEMONSTRATE 
AND  KNOW  YOUR  AUDIENCE 
RATING  AT  ALL  TIMES,  and  make 
imoney  doing  it. 

juSE  AARP  DAILY  OR  WEEKLY. 
USE  AARP  SERVICE  NO.  4  FOR 
BIG  ITEMS. 

USE  THE  "MONEY  AUCTION"  reg- 
ularly (auction  money  for  purpose). 
USE  "LISTEN  AND  BID"  (Before 
the  music  ends). 

ALL  FOR  $25.00  monthly,  and  in- 
cludes certification  of  rating,  printed 
forms  and  merchandise  certificates. 
Demonstrate  continuously  the  power 
of  radio. 

For  details,  write,  wire  or  call 

514  Hempstead  Avenue 
West  Hempstead,  N.  Y. 
Tel  Hempstead  2-0898 


OOOQOQOboOOOQOOOOOOQO  OOOOOOQQ 
Wanted  to  Buy 

Equipment,  etc. 


WANTED 

Hundred  fifty  foot 
approximately 
Self  supporting  tower 
Quote  price  immediately 

WBRW,  Welch,  W.  Va. 


ATTENTION   !  ! 

WE  WANT  ANY  USED  RECORDERS  ! 

Will  Offer  Substantial  Trade-ins  On 
Purchase  Of  Any  Professional  Tape-Re- 
corders 

Write  Us  Your  Price 
Commercial  Electronic  Service 
Z609  Olive        St.  Louis  3,  Mo. 

one  of  the  largest  factory  and  sales  serv- 
ice organizations  in  the  midwest 

48  Hours  Service 


Employment  Services 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive   Personnel    for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Frazieh 
TV   &   Radio   Management  Consultant! 
708   Bond  Bldg.,  Washington  5,  D.  C. 


Miscellaneous 


THE  BEST  IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tali  4-2115,   Go. tenia,   N.  C 


(Continued  from  page  102) 
WJIM-TV  Lansing,  Mich.,  WJIM  Inc.— Mod. 
of  CP  (BPCT-883)  as  mod.,  which  authorized 
changes  in  facilities  of  existing  tv  station  for  ex- 
tension of  completion  date  to  7/18/54  (BMPCT- 
1740). 

WJTV  (TV)  Jackson  Miss.,  Mississippi  Publish- 
ers Corp.— Mod.  of  CP  (BPCT-719)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  2/12/55  (BMPCT-1746) . 

WTOK-TV  Meridian,  Miss.,  Southern  Tv  Corp. 
—Mod.  of  CP  (BPCT-1183)  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  8/3/54  (BMPCT-1743). 

WLWC  (TV)  Columbus,  Ohio,  Croslcy  Bcstg. 
Corp.— Mod.  of  CP  (BPCT-918)  as  mod.,  which 
authorized  changes  in  facilities  of  existing  tv  sta- 
tion for  extension  of  completion  date  to  8/12/54 
(BMPCT-1745). 

KIMA-TV  Yakima,  Wash.,  Cascade  Bcstg.  Co. — 
Mod.  of  CP  (BPCT-1228)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  3/1/54  (BMPCT-1742). 

[More  For  The  Record  on  page  109] 


No,  No,  Perkins! 
It's  all  in  the 

'54  BROADCASTING  Yearbook 


now  in  the  mail 


.  .  .  you  won't  need  any  T 
squares,  graphs,  slide  rules 
or  geiger  counters  to  get 
all  the  information  you 
want  and  need  in  this  busi- 
ness of  broadcasting. 

No  sir!  It's  all  in  the  1954 
BROADCASTING  YlaT 
book  Marketbook.* 

Single  copies  are  $5.00. 
Or  you  may  subscribe  to 
BROADCASTING  •  TELE- 
CASTING for  a  full  year 
and  get  52  weekly  issues, 
the  1954  BROADCASTING 
and  the  1953-54  TELECAST- 
ING Yearbooks  for  only 
$11.00.  You  save  $6.00. 
Don't  delay — order  today. 

*  Publication  dates:  BROADCASTING 
Yearbook,     January;  TELECASTING 

Yearbook,  August. 


BROADCASTING  •  TELECASTING 
1735  DeSales  St.,  N.W. 
Washington  6,  D.  C. 

Please  reserve  both  Yearbooks  for 
me,  and  enter  my  subscription  to 
BROADCASTING   •  TELECASTING. 

□  Bill  me        □  $11.00  enclosed 

Name 

Firm 

Street 


City 


Zone 


State 


OADCASTING 


Telecasting 
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Gives  you  a  profitable  bonus 
audience  you  can't  get  on  any  other 
Atlanta  TV  outlet  because  WSB-TV  is 

One  <yp  America's 

truly  great  AREA  stations 

Advertisers  riding  WSB-TV's  100,000  watt  sig- 
nal boomed  out  from  a  1062  ft.  tower  over  low 
channel  2  reach  far  more  than  the  immediate 
Atlanta  area  alone.  It  gives  you  a  substantial 
audience  in  Georgia's  important  secondary  mar- 
kets— and  a  tremendous  number  of  listeners  else- 
where. This  total  WSB-TV  audience  cannot  be 
equalled  by  any  other  Georgia  station.  Get  more 
for  your  client's  television  dollar.  Get  on  WSB- 
TV.  Ask  Petry  for  availabilities. 


wsb'fv 

Atlanta.  GEORGIA 


Channel  2  with  100,000 
watts  from  1062 ft.  tower. 
NBC  television  affiliate 
since  1948. 


Affiliated  with  The  Atlanta  Journal  and  Constitution 
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Station 


Dallas 


TELEVISION 
MARKET 

with 

MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile  area  .  .  . 

NOW 


TELEVISION  HOMES 

in  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 


The  BRANHAM  Company 


FOR  THE  RECORD 


Jan.  25,  1954 


sLESTATUS® 

Stations  on  the  Air  With  Market  Set  Count 
d  Reports  of  Grantees'  Target  Dates 

;or's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  commercially 
educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  com- 
cial  programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
:tive  set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
irate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
at  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B»T  estimate, 
ions  in  italics  are  grantees,  not  yet  operating. 


IlM 


ALABAMA 

ningham — 

ABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 
225,000 

^BRC-TV  (6)  NBC;  Raymer;  184,300 
fJLN-TV  (48),  12/10/52— Unknown 
'SGN-TV  (42),  12/18/52— Unknown 
aturf — 

'MSL-TV  (23)  12/26/52-5/1/54 
bilet— 

/ALA-TV   (10)    ABC,   CBS,   NBC;  Headley- 

Reed;  52,500 
|VKAB-TV  (48)  CBS,  DuM;  Forjoe;  44,850 

ntgomeryt — 

7COV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Tay- 
lor; 20,100 

lontgomery  Bcstg.  Co.  (12),  Initial  Decision 
10/7/53 

ARIZONA 

|sa  (Phoenix) — 

:TYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 
78,000 
>enix — 

COOL-TV  (10)  Hollingbery;  78,000 
:OY-TV  (19)  Blair;  78,000 

PHO-TV  (5)  ABC,  CBS,  DuM;  Katz;  78,000 
son — 

OPO-TV  (13)  CBS,  DuM;  Forjoe;  18,100 
VOA-TV  (4)  NBC;  Raymer;  18,100 
tnat— 

£IVA  (11)  DuM;  Forjoe;  17,900 
ARKANSAS 

•t  Smitht-- 

FSA-TV    (22)    ABC,   NBC,   DuM;  Pearson; 
18,500 
Springst — 

outhern   Newspapers   Inc.    (9)  1/20/54 — Un- 
known 
le  Rock — 

ARK-TV    (4)    NBC;    Petry;  6/18/53-4/1/54 
(granted  STA  Jan.  11) 
ETV  (23),  10/30/53-Unknown 
"RTV  (17)  CBS,  DuM;  51,000 
|e  Blufft— 
ATV  (7)  Avery-Knodel;  56,102 

CALIFORNIA 
ersfield — 

ERO-TV  (10)  CBS,  NBC;  Avery-Knodel; 
98,831 

AFY-TV  (29)  ABC,  DuM;  Forjoe;  49,600 
keley  (San  Francisco) — 
QED  (*9),  7/24/53-January  '54 
lico — 

HSL-TV  (12)  CBS,  NBC;  Grant;  27,840 
onat — 

COA  (52),  9/16/53-Unknown 
Irekat — 

fclEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair 

|;sno — ■ 

KBID-TV  (53)  Meeker;  8/12/53-February  '54 
KJEO-TV  (47)  ABC;  Hollingbery;  81,850 
KMJ-TV  (24)  CBS,  NBC;  Raymer;  79,147 
-  Angeles — 
BIC-TV  (22),  12/10/52-Spring  '54 
ECA-TV  (7)  ABC;  Petry;  1,734,582 
HJ-TV  (9)  H-R;  1.734.582 
COP  (13)  Katz;  1,734,582 
BH  (4)  NBC;  NBC  Spot  Sis.;  1,734,582 
ECNXT  (2)  CBS;  CBS  Spot  Sis.;  1,734,582 
KTLA  (5)  ABC;  Raymer;  1,734,582 
KTTV  (11)  DuM;  Blair;  1,734,582 
KTHE  (*28) 
rcedt — 

KMER  (34),  9/16/53-Unknown 
bntereyt — 

|KMBY-TV  (8)  CBS;  Hollingbery;  190,212 
cramento — 

KB1E-TV  (46)  6/26/53-Sprlng  '54 
KCCC-TV  (40  )  48,600 

McClatchy    Bcstg.    Co.    (10),    Initial  Decision 

11/6/53 
linast — 

KSBW-TV  (8)  CBS,  NBC;  Hollingbery;  190,212 
n  Bernardinot — 

KITO-TV  (18),  11/6/52-Unknown 

Orange  Belt  Telecasters  (30),  Initial  Decision 

9/18/53 
n  Diego — 

KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  206,382 
KFSD-TV  (10)  NBC;  Katz;  206,382 
Elliot  Cushman  (21),  12/23/53-Unknown 
n  Francisco —  ■  . 

KBAY-TV  (20).  3/11/53-February  '54  (granted 
STA  Sept.  15) 


►  KGO-TV  (7)  ABC;  Petry;  812,150 
»-KPIX  (5)  CBS,  DuM;  Katz;  812,150 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  812,150 
KSAN-TV  (32)  McGillvra;  4/29/53-3/1/54 

San  Joset — 

KVIE  (48),  6/17/53-October  '54 

Standard  Radio  &  Tv  Co.  (11),  Initial  Decision 
11/18/53 
San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  62,362 
S  3  n  1 3  T^cirfocir^ 

►  KEYT   (3)   ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 413,827 
Stocktonf — 

►  KTVU  (36)  Hollingbery 
Tulare  (Fresno) — 

►  KCOK-TV  (27)  DuM;  Forjoe;  95,000 
Yuba  Cityt— 

KAGR-TV   (52),  3/11/53-Unkonwn 

COLORADO 

Colorado  Springst — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

37,604 

►  KRDO-TV  (13)  NBC;  McGillvra;  31,000 
Denver — 

►  KBTV  (9)  ABC,  CBS;  Free  &  Peters;  180,825 

►  KFEL-TV  (2)  NBC;  Blair;  180,825 

►  KLZ-TV  (7)  CBS;  Katz;  180,825 

►  KOA-TV  (4)  NBC;  Petry;  180,825 
KRMA-TV   (*6),  7/1/53-1954 

Grand  Junctionf — 

KFXJ-TV  (5)  Holman;  3/26/53-May  '54 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  38,000 

►  KDZA-TV  (3)  McGillvra;  40,000 

CONNECTICUT 

Bridgeport — 
WCTB  (*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  50,117 
WSJL  (49),  8/14/52-Unknown 

Hartfordt— 
WEDH   (*24),  1/29/53-Unknown 
WGTH-TV   (18),  10/21/53-Unknown 

New  Britain — 

►  WKNB-TV  (30)  CBS,  DuM;  Boiling;  137,063 
New  Haven — 

WELI-TV  (59),  H-R;  6/24/53-Summer  '54 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

635,190 

WNLC-TV   (26)  12/31/52-Unknown 
Norwicht — 

WCTN  (*63),  1/29/53-Unknown 
Stamfordt — 

WSTF  (27),  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Rambeau;  94,500 

DELAWARE 

Dovert — 

WHRN   (40),  3/11/53-Unknown 
Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  184,762 
WILM-TV  (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

>■  WMAL-TV  (7)  ABC;  Katz;  595,600 

*~  WNBW  (4)  NBC;  NBC  Spot  Sis.;  581,373 

►  WTOP-TV  (9)  CBS:  CBS  Spot  Sis.;  595.600 

►  WTTG  (5)  DuM;  Blair;  559,000 

FLORIDA 

Clearwatert — 
Pioneer  Gulf  Tv  Bcstrs.   (32),  12/2/53-March 
•54 

Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  86,000 

►  WITV  (17)  DuM;  Taylor 
Fort  Myerst — 

WINK  (11)  Weed;  3/11/53-2/1/54 
Jacksonville — 

►  WJHP-TV  (36)  Perry 

►  WMBR-TV  (4)   ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  194,340 
WOBS-TV   (30)   Stars  National;  8/12/53-April 
'54 
Miami — 

WM1E-TV   (27),  12/2/53-Unknown 
WTHS-TV    (*2),  11/12/53-Unknown 

►  WTVJ   (4)   ABC,   CBS,  NBC,   DuM;   Free  & 

Peters;  235,000 
Miami-Biscayne    Tv    Corp.    (33),  12/9/53-Un- 
known 
Orlandot — 

WDBO-TV  (6)   CBS;  Blair;  10/14/53- April  '54 


Directory  information  is  in  following  order:  call 
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Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 
Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery 

►  WPFA  (15)  CBS,  DuM;  Young 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

50,000 
Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV    (8)    NBC;    Blair;    Initial  Decision 
7/13/53-Early  '54 
West  Palm  Beach — 

►  WIRK-TV  (21)  Weed;  21,405 
WJNO-TV  (5),  11/4/53-6/1/54 

GEORGIA 

Albanyf — 

Herald   Pub.   Co.    (10)    Burn-Smith;  1/13/54- 
6/1/54 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  330,000 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  330,000 

►  WSB-TV  (2)  NBC;  Petry;  330,000 
WQXI-TV  (36),  11/19/53-Summer  '54 

^^jj  gusts  

►  WJBF-TV  (6)  ABC,  NBC;  Hollingbery;  40,800 
WRDW-TV  (12)  CBS;  Headley-Reed;  9/16/53- 

2/1/54  . . 
Columbus — 

►  WDAK-TV    (28)    ABC,    NBC;  Headley-Reed; 

16.500 

►  WRBL-TV  (4) 
Macon — 

►  WETV  (47)  ABC,  NBC;  Branham;  24,544 

►  WMAZ-TV  (13)  CBS,  DuM;  Katz;  60,000 
Romef — 

►  WROM-TV  (9)  Weed;  75,500 
Savannahf — 

WTOC-TV  (11)  CBS;  Katz;  6/26/53-2/1/54 

Thomasvillet — 

WCTV  (6),  1 2/23/53-  Unknown 

Valdostat — 

WGOV-TV  (37)  Stars  National;  2/26/53-Febru- 
ary  '54 

IDAHO 

Boiset — 

►  KIDO-TV  (7)  CBS,  NBC,  DuM;  Blair;  17,800 
KTVI  (9)  ABC;  Hollingbery;  1/15/53-October 

•54 

Idaho  Falls— 

►  KID-TV  (3)  CBS,  NBC;  Petry;  7,500 

KIFT  (8)  ABC;  Hollingbery;  2/ 26/ 53 -April  '54 
Meridian  ( Boise  )t — 

►  KBOI  (2)  22,675 
Nampat — 

KFXD-TV  (6)  Hollingbery;  3/11/53-Unknown 
Pocatellot — 

KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV    (10)    ABC;    Hollingbery;  3/26/53- 
March  '54 
Twin  Fallst— 
KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
5/1/54 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  DuM;  Weed;  165,000 
Bloomingtont — 

►  WBLN  (15)  McGillvra 
Champaign — 

►  WCIA  (3)  Hollingbery;  240,000 
WCUI  (21),  7/22/53-Unknown 
WTLC   (*12),  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,800,000 

►  WBKB  (7)  ABC;  Blair;  1,800,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,800,000 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,800,000 
Chicago  Educational  Tv  Assn.  (*11),  11/5/53- 

Vnknown 
Danville — 

►  WDAN-TV    (24)  Everett-McKinney 
Decatur — ■ 

►  WTVP    (17)    ABC,   DuM;    George   W.  Clark; 

127,500 
Evanstont — 

WTLE   (32),  8/12/53-Unknown 
Harrisburgf — 

►  WSIL-TV  (22) 
Joliett— 

WJOL-TV  (48),  8/ 21 /53-Unknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 115,538 

►  WTVH-TV  (19)  Petry;  106,405 
Quincyt — 

►  KHOA-TV  (7)  (See  Hannibal  Mo.) 

►  WGEM-TV  (10)  ABC,  NBC;  Walker;  90,200 
Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  173,002 

►  WTVO  (39)  CBS,  NBC,  DuM;  Weed;  56.000 
Rock   Island    (Davenport,   Moline) — 

►  WHBF-TV    (4)    ABC,    CBS,    DuM;  Avery- 

Knodel;  250,361 
Springfield — 

►  WICS    (20)    ABC,   CBS,   NBC,   DuM;  Young; 

61,169 

INDIANA 

Bloom  ington — 

*■  WTTV    (4)    ABC,  CBS,   NBC.   DuM;  Meeker; 
303,040 
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Elkhartt— 

WSJV  (52)  H-R;  6/3/53-3/1/54 
Evansvillef — 

►  WFIE  (62)  Taylor;  30,000 
Fort  Wayne — 

►  WJKG-TV  (33)  NBC;  Raymer;  40,531 
Anthony  Wayne  Bcstg.  Co.   (69),  Initial  De- 
cision 10/27/53 

Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 

423,000 

WJRE  (26).  3/26/53-Unknown 
Universal  Bcstg.  Co.  (8),  Boiling;  Initial  De- 
cision 12/7/53-7/1/54 
LaFayettet — 

►  WFAM-TV  (59)  Rambeau;  40,320 
Mariont — 

WMRI-TV  (29),  3/11/53-Unknown 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Walker; 

54,230 
Princetont — 

►  WRAY-TV  (52)  Walker;  25,000 

South  Bend—   6  -  V. 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer; 93,081 
Terre  Hautet — 

WTHI-TV  (10),  10/7/53-Unknown 
Waterloof —  ; 

WINT  (15)  4/6/53-3/1/54 
IOWA 

Ames — 

►  WOI-TV   (5)   ABC,   CBS,   NBC,  DuM;  Weed; 

161,946 
Cedar  Rapids — 

KEYC  (20),  7/30/53-Unknown 

►  KCRI-TV  (9)  H-R;  100,000 

►  WMT-TV  (2)  CBS;  Katz;  90,967 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (5)  NBC;  Free  &  Peters;  250,361 
Des  Moines — 

►  KGTV(17)  Hollingbery;  29,424 
WHO-TV  (13),  9/2/53-Spring  '54 

Fort  Dodgef —  '.  .'■>? 

►  KQTV  (21)  Pearson;  40,000 

Mason  Cityt —  "';  - 

KGLO-TV    (3)    CBS,   DuMr  Weed;  10/14/53- 
Spring  '54 
Sioux  City — 

KCTV   (36),  10/30/52-Unknown 

►  KVTV  (9)  CBS,  NBC,  DuM;  Katz;  80,000 
KCOM  Bcstg.  Co.  ■  (4),  Initial  Decision  1/7/54 

Waterloof — 

►  KWWL-TV   (7)   NBC,  DuM;  Headley-Reed 

KANSAS 

Hutchinson— 

►  KTVH  (12)  CBS,  DuM;  H-R;  80,382 
Manhattant — 

KSAC-TV  (*8),  7/24/53-Unknown 
Pittsburgt — 

►  KOAM-TV  (7)  CBS,  NBC,  DuM;  Katz 
Topeka — 

KTKA    (42),  11/5/53-Unknown 

►  WIBW-TV  (13)  CBS;  Capper  Sis.;  43,978 
Wichita — 

KAKE  Bcstg.  Co.  (10),  Initial  Decision  10/30/53 

►  KEDD  (16)  ABC,  NBC;  Petry;  55,665 

KENTUCKY 

Ashlandt — 

WPTV  (59)  Petry;  8/14/52-Unknown 
Hendersont — 

►  WEHT  (50)  CBS;  Meeker;  31,000 
Lexingtont — 

WLAP-TV  (27)   Pearson;  12/3/53-4/1/54 
Louisville — 

►  WAVE-TV    (3)    ABC,    NBC,    DuM;    Free  & 

Peters;  326,776 

►  WHAS-TV  (11)  (b)  CBS;  Harrington,  Righter 

&  Parsons 

►  WKLO-TV  (21)  ABC,  DuM;  Taylor;  51,557 
WLOU-TV  (41)  For  joe;  1/15/53-Summer  '54 

Newportf — 

WNOP-TV  (74;  12/24/53-Unknown 
Paducaht — 

WTLK   (43),  9/16/53-Unknown 
LOUISIANA 

KALB-TV  (5).  12/30/53-Unknown 
KSPJ  (62)  4/2/53-Unknown 
Baton  Rouge — 

KHTV   (40),  12/18/52-Unknown 

►  WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 

44,300 

Louisiana  Tv  Bcstg.  Corp.  (2),  Initial  Decision 
12/22/53 
Lafavettet — 

KVOL-TV   (10),  9/16/53-3/15/54 

KLFY-TV  (10),  9/16/53-3/15/54 
Lake  Chariest — 

KPLC-TV*   (7)  U/12/53-Unknown 

►  KTAG  (25)  ABC,  CBS,  DuM;  Young 
Monroe — 

►  KNOE-TV  (8)   ABC,  CBS.  DuM;  H-R;  85,500 

►  KFAZ  (43)  Headley-Reed;  15,160 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Late  Winter  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Spring  '54 

►  WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 

227  432 

►  WJMR-TV  (61)  DuM;  Boiling;  56,443 
WTLO   (20),  2/26/53-Unknown 

Shreveport — 

►  KSLA  (12)  CBS,  NBC;  Raymer 


MAINE 

Bangort — 

►  WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Hollin! 

bery;  48,000 
Lewiston — 

►  WLAM-TV  (17)  ABC,  CBS,  DuM;  Everett-M 

Kinney;  15,200 
Polandt — 

WMTW  (8),  7/8/53-4/1/54 
Portland — 

►  WCSH-TV  (6)  NBC;  Weed;  60,581 
WGAN-TV  (13)  Avery -Knodel;  11/19/53-5/16, 

►  WPMT  (53)  ABC,  CBS,  NBC,  DuM;  Evere 

McKinney;  29,000 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington,  Right 

&  Parsons;  529,974 

►  WBAL-TV  (11)  NBC;  Petry;  523,366 
WITH-TV  (60)  Forjoe;  12/18/52-Unknown  1 

►  WMAR-TV  (2)  CBS;  Katz;  529,974 
United  Bcstg.  Co.  (18),  12/9/53-Summer  '5*. 

Cumberlandt — 

WTBO-TV  (17)  U/12/53-Summer  '54 
Salisburyt — 

WBOC-TV   (16)  Burn-Smith;  3/11/53-3/1/5', 
MASSACHUSETTS 
Adams  (Pittsfield)t — 

WMGT  (74)  Walker;  2/18/53-1/25/54 
Boston — 
WBOS-TV  (50),  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,131,5981 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44),  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,131,8 
Brocktont — ■ 

WHEF-TV  (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV  (56)  DuM;  87,459 
Lawrencet — 

WGIM  (72),  6/10/53-Unknown 

New  Bedfordt — 

WTEV   (28),   Walker;   7/11/53-Spring  '54 

Pittsfieldt— 

WBEC-TV  (64),  11/12/53-Unknown 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  110,0 
»«-  WWLP  (61)  ABC,  NBC;  Hollingbery;  90,C 
Worcester — 

WAAB-TV  (20)  Hollingbery;  8/12/53-April  : 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  Dum;  Everett-McKinney;  16,4 
WUOM-TV  (*26),  11/4/53-Unknown 

Bsttle  Creek   r 

WBCK-TV  (58)  Headley-Reed;  11/20/52-Sui 
mer  '54 

►  WBKZ  (64)  ABC;  Weed;  55,924 

Bav  City  (Midland,  Saginaw) — 

WNEM-TV    (5)    Headley-Reed;  9/2/53-1/24/ 
(granted  STA  Jan.  13) 
Benton  Harbort — 

WHFB-TV  (42),  2/26/53-Unknown 
Cadillact — 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed 
Detroit — 

WCIO-TV  (62),  11/19 /53-Unknown 

►  WJKB-TV  (2)  CBS,  DuM;  Katz;  1,405,800 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,140,826 

►  WXYZ-TV  (7)  ABC;  Blair;  1,128,632 
East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WFDF-TV  (12),  Initial  Decision  5/11/53 

►  WTAC-TV  (16)  ABC;  Raymer;  42,500 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS,  NBC,  DuM;  Kat 

346,108 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Aver: 

Knodel;  345,848 
Lansing — 

►  WILS-TV  (54)  DuM;  Taylor;  25,096 

►  WJIM-TV  (6)  ABC,  CBS,  NBC,  DuM;  H-] 

245,320 
Muskegont — 

WTVM  (35),  12/23/52-Unknown 
Saginaw  (Bav  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS,  NBC,  DuM;  Gi! 

Perna;  69.280 
WSBM-TV  (51),  10/29/53-Unknown 
Traverse  Cityt — 

WPBN-TV  (7),  11/25 /53-Unknown 
MINNESOTA 

Austint — 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  74,013 
Dulutht— 

KDAL-TV  (3)  NBC;  Avery-Knodel;  12/11/5 

3/1/54 

»■  WFTV  (38)  ABC,  CBS,  NBC,  DuM;  Youn 

34.500 
Hibbingt — 

North  Star  Tv  Co.  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul)  — 

►  WCCO-TV  (4)  ABC,  CBS,  DuM;  Free  &  Peter 

420.500 

►  WTCN-TV  (11)  ABC;  Blah;  413,400 
Rochester — 

►  KROC-TV    (10)    ABC.   NBC,   DuM;  Meeke 

65,000 

St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC:  Petry:  420,500 
WCOW-TV  (17)  3/11/53-Unknown 

►  WMIN-TV  (11)  ABC;  Taylor;  413,400 


Directory  information  is  in  following  order:  ca 
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MISSISSIPPI 

umbust — 

'CBI-TV  (28),  3/11/53-Unknown 
:son— 

rJTV  (25)  ABC,  CBS,  NBC,  DuM;  Katz;  31,996 
'LBT  (3)  NBC;  Hollingbery;  31,996 
SLI-TV  (12)  ABC;  Weed;  7/22/53-Unknown 
Hdiant — 
fvCOC-TV  (30) 

IIWTOK-TV  (11)  ABC,  CBS,  DuM;  Headley- 
IJ  Reed;  32,000 

I  MISSOURI 

be  Girardeauf — 

'tFVS-TV  (12)  Pearson;  10/14/53-April  '54 
tGMO-TV  (18),  4/16/53-Unknown 

Jiytont — 

fFUO-TV  (30),  2/5/53-Unknown 

lumbiat — 

kOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R; 

I  39,343 
ttust— 

'KACY  (14)  Raymer 
jhnibalf  (Quincy,  111.) — 
. ,ni»  KHQA-TV  (7)  CBS,  DuM;  Weed;  90,223 
w/«fblint— 

fSWM-TV  (12),  12/23/53-Unknown 
jnsas  City — 

KCMO-TV  (5)  ABC;  Katz;  365,480 
KCTY  (25)  ABC,  CBS,  DuM;  Avery-Knodel; 
I  51,363 

KMBC-TV  (9)  CBS;  Free  &  Peters;  365,480 
WDAF-TV  (4)  ABC,  CBS,  NBC,  DuM;  Har- 
rington, Righter  &  Parsons;  365,480 
"HB-TV  (9)  CBS;  Blair;  365,480 
ksvillet — 

BIZ  Inc.  (3)  12/16/53-6/15/54 
Joseph — 

EQ-TV  (2)  CBS,  DuM;  Headley-Reed;  87,561 
Louis — 
jKACY  (14)  See  Festus 
KETC  (*9)  5/7/53-Unknown 
KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 
I  555  914 

IKSTM-TV  (36)  ABC;  H-R;  195,000 
WIL-TV  (42),  2/12/53-Unknown 
IWTVI  (54)  See  Belleville,  111. 

idaliat — 

KDRO-TV  (6)  Pearson;  2/26/53-February  '54 

ringfieldt — 

KTTS-TV  (10)  CBS,  DuM;  Weed;  39,896 
KYTV  (3)  ABC,  NBC;  Hollingbery;  42,300 

MONTANA 

l|,ft|llingst— 

iKOOK-TV  (2)  ABC,  CBS,  DuM;  4,500 
KRHT  (8),  1/15/53-Vnknown 

'■s4iJttet— 

KOPR-TV  (4)  ABC,  CBS;  Hollingbery;  7,000 
KXLF-TV  (6)  CBS,  NBC,  DuM;  Walker;  4,000 
eat  Fallsf — 

\\KFBB-TV  (5)  CBS;  Weed;  1/15/53-Spring  '54 
\KMON-TV  (3)  Hollingbery;  4/9/52-Unknown 
jssoulaf — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/54 
NEBRASKA 

ldreget — 

KHOL-TV  (13)  CBS,  DuM;  Meeker;  13,369 
coin — 

KFOR-TV  (10)  ABC;  Raymer;  71,348 
KOLN-TV  (12)  DuM;  Weed;  71,348 
maha — 

KMTV  (3)  ABC,  CBS,  DuM;  Petry;  227,689 
WOW-TV  (6)  DuM,  NBC;  Blair;  227,689 

NEVADA 

as  Vegast — 

KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weed; 
13,401 

enot — 

KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearson; 
12,740 

NEW  HAMPSHIRE 

eenet — 

jWKNE-TV  (45),  4/22/53-Unknown 
lanchestert — 

j  WMUR-TV  (9)  Weed;  8/26/53-2/15/54 
It.  Washington! — 
WMTW   (8),  7/8/53-4/1/54 

NEW  JERSEY 

sbury  Parkt — 

WRTV  (58)  10/2/52-1/22/54  (granted  STA  Dec. 
10) 

Atlantic  City — 

•  WFPG-TV  (46),  ABC,  CBS,  NBC,  DuM;  Pear- 
son; 15,937 
WOCN  (52),  1/8/53-Unknown 
amdenf — 

South  Jersey  Bcstg.  Co.  (17)  Initial  Decision 
j  12/23/53 

fJewark  (New  York  City) — 
k  WATV  (13)  Weed;  4.150,000 
(Jew  Brunswickf — 
I  WDHN  (47),  4/2/53-Unknown 
rsH  WTLV  (*19),  12/4/52-Vnknown 
trentonf — 

|  WTTM-TV  (41),  For  joe;  7/ '16/ 53 -Unknown. 
NEW  MEXICO 

Mbuquerquef — 

I-  KGGM-TV  (13)  CBS;  Weed;  39,000 
h  KOAT-TV  (7)  ABC;  Hollingbery;  36,000 
k  KOB-TV  (4)  ABC,  CBS,  NBC,  DuM;  Branham; 
38,518 

Dlovist — 
KNEH  (12),  3/4/53-Unknown 

'Uftoswellt — 

\r  KSWS-TV   (8)  ABC,  DuM;  Meeker;  16,219 


NEW  YORK 

Albany  (Schenectady,  Troy) — 

WPTR  (23),  6/10/53-Unknown 
*~  WROW-TV-(41)  ABC;  Boiling;  57,000 

WTVZ  (*17),  7/24/52-Unknown 
Binghamton — 

►  WNBF-TV  (12),  ABC,  CBS,  NBC,  DuM;  Boi- 

ling; 193,064 
WQTV  (*46),  8/14/52-Unknown 
Bloomingtont  (Lake  Placid) — 
Great  Northern  Tv  Inc.  (5),  12/2/53-Summer 

Buffalo — 

►  WBEN-TV  (4)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  362,017-(a) 

►  WBUF-TV  (17)  ABC,  CBS,  DuM;  H-R;  120,000 
WTVF  (*23)  7/24/52-Unknown 

Elmira — 

►  WECT  (18)  NBC;  Everett-McKinney;  21,861 

►  WTVE  (24)  ABC,  CBS,  NBC,  DuM;  Forjoe; 

24,253 
Ithacat — 

WHC17-TV  (20)  CBS;  1/8/53-November  '54 
WIET  (*14),  1/8/53-Unknown 
Jamestownf — 

WJTN-TV  (58),  1/23/53-Vnknown 

Kingstont — 

WKNY-TV    (66)    CBS,   NBC,   DuM;  Meeker; 

March  '54 
New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 

►  WATV  (13)  See  Newark,  N.  J. 
WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,150,000 

►  WPIX  (11)  Free  &  Peters;  4,150,000 
WGTV   (*25),  8/14/52-Vnknown 

Poughkeepsiet — 

WEOK-TV  (21),  11/26/52-January  '54 
Rochester — 

WCBF-TV  (15),  6/10/53-Unknown 

►  WHAM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Hol- 

lingbery; 205,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 

205,000 

WRNY-TV  (27),  4/2/53-Unknown 
WROH  (*21),  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  205,000 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NBC  Spot 

Sis;  301,750 

WTRI  (35)  CBS;  Headley-Reed;  6/11/53-2/15/54 
Syracuse — 

WHEN  (8)  ABC,  CBS,  DuM;  Katz;  272,000 
WHTV  (*43),  9/18/52-Unknown 
WSYR-TV  (3)  NBC;  Headley-Reed;  272,0000 
Utica — 

WFRB  (19),  7/1/53-Unknown 

►  WKTV  (13)  ABC,  CBS,  NBC,  DuM;  Cooke; 

132,000 
Watertownf — 

WWNY-TV  (48)  Weed;  12/23/52-Unknown 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling; 

15,300 

WLOS-TV  (13),  12/9/53— Unknown 
Chapel  Hillf— 

WUNC-TV  (*4),  9/30/53-September  '54 
Charlotte — 

►  WAYS-TV  (36)  ABC;  Boiling 

►  WBTV  (3)  ABC,  CBS,  NBC,  DuM;  CBS  Spot 

Sis.;  373,916 
Durhamt — 

WCIG-TV  (46)  NBC,  DuM;  H-R;  2/26/53-Un- 

known 

Durham  Bcstg.  Enterprises  Inc.   (11),  Initial 
Decision  1/11/54 
Goldsborot — 

WTVX  (34),  9/30/53-Unknown 
Greensboro — 

WCOG-TV    (57)    ABC;    Boiling;  11/20/52-Un- 

►  WFMY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Har- 

rington, Righter  &  Parsons;  201,370 
Greenville — 

WNCT  (9)  CBS,  DuM;  Pearson 
Mount  Airyt — 
WPAQ-TV  (55),  Thomas  Clark;  3/11/53-Early 
•54 
Raleigh — 

►  WNAO-TV  (28)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  48,820 
Wilmingtont — 

WMFD-TV  (6),  NBC;  Weed;  7/30/53-2/15/54 
Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed:  157,580 

►  WTOB-TV  (26)  ABC;  DuM;  H-R;  41,000 

NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair 

Fargot — 

►WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  22,850 
Minott — 

►  KCJB-TV  (13)  ABC,  CBS,  NBC.  DuM;  Weed; 

16,000 
Valley  Cityf— 

KXJB-TV  (4)  Weed;  8/5/53-Early  '54 
OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  45,007 
Ashtabulat— 

►  WICA-TV  (15)  Gill-Perna 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


NOW! 

On  The  Air! 

Low  Band 

VHF 
CHANNEL  6 


AUGUSTA,  GA. 

•  A  great  new  TV  area 

•  Nearest  TV  station  70  miles 
distant 

•  Serving   one  of  the  South's 
largest  markets 

•  808,200  Population 

•  207,700  Homes 

•  27  Ga.  &  S.  C.  Counties 

(FCC  Coverage  Contour) 

Estimated  TV  Homes 
Feb.  1,  1954:  43,000 


NBC   •   ABC   •  DuMONT 

Interconnected 


CHANNEL  6...  Unf 


AUGUSTA,  GEORGIA 

Represented  by  Hollingbery 


Broadcasting 


Telecasting 
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FOR  THE  RECORD 


THE  EYES 

of 

SOUTHWESTERNERS 

are  on 

KROD - TV 

channel  4 

EL  PASO.  TEXAS 

KROD-TV  offers  more  and  better  programs,  both 
nationally  and  locally,  than  any  other  TV  station 
in  the  Southwest.  Besides  the  top  rated  shows  on 
CBS,  DuMont  and  the  ABC  Networks — KROD-TV 
offers  many  outstanding  local  shows  including: 

Allen  Smith  Entertains 

Sports  Slants 

News  Room 

The  Wayne  Johnston  Show 
Red  Browns  Ranch 
Adventures  in  Home  Making 
My  Friend  Bernie 

YES...  THEY  SEE  MORE... 
YOU'LL  SELL  MORE... 
on  CHANNEL  4 

KROD-TV's  Tower  is  1,585  above  average  terrain 
— the  highest  installation  in  Texas.  Its  transmit- 
ter operates  on  56.300  watts  on  VHF  4.  Let  a 
BRANHAM  MAN  give  you  full  details  on  KROD- 
TV  availabilities  and  EL  PASO— the  IDEAL  Test 
Market. 

KROD-TV  is  affiliated  with  KROD  (600-CBS-5000 
watts)  and  the  El  Paso  Times. 


RODERICK  BROADCASTING  CORP. 
Dorrance  D.  Roderick 
Chairman  of  Board 
Val  Lawrence  Dick  Watts 

Pres.  &  Gen.  Mgr.  Gen.  Sales  Mgr. 

THE  BRANHAM  CO.  National  Representative 


COVERS  PENNSYLVANIA'S 
3rd  LARGEST  MARKET 

|H^^*  ^^^^^^^^^ 

Erie 

'  scranton  \  w 

WILKES-BARRE  /  /^| 

■  'Pittsburgh 

•  Harrisburg 

Philadelphia^ 

SCRANTON 

•WILKES-BARRE 

SCRANTON,  PA. 

ABC  TELEVISION  NETWORK 

Antenna:  1244  Ft.  Above  Average  Terrain 
333  Madison  Ave.,  Scranton,  Pa. 
Hotel  Sterling,  Wilkes-Barre,  Pa. 


Represented  Nationally  by 
GfORGf  P.  HOLLINGBERY  CO. 


1 2/16/53-Unknown 


Cincinnati — 
WCET  (*48),  12/2/53-Unknown 
WCIN-TV  (54),  Forjoe;  5/14/53-October  '54 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  450,000 

►  WKRC-TV  (12)  CBS;  Katz;  450,000 

►  WLWT  (5)  NBC;  WLW  Sis.;  450,000 
Cleveland — 

WERE-TV  (65),  6/18/53-Unknown 

►  WEWS  (5)  CBS;  Branham;  834,286 

►  WNBK  (4)  NBC;  NBC  Spot  Sis.;  823,629 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823,629 
United  Bcstg.  Co.  (19),  11/25/53-Unknown 

Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV  (*34),  4/22/53-Unknown 

►  WTVN  (6)  ABC,  DuM;  Katz;  330,220 
Dayton — 

►  WHIO-TV  (7)  ABC,  CBS,  DuM;  Hollingbery; 

406,320 

►  WIFE  (22)  Headley-Reed;  36,952 

►  WLWD  (2)  NBC;  WLW  Sis.;  300,000 
Lima — 

WIMA-TV  (35)  Weed;  12/4/52-Spring  '54 

►  WLOK-TV  (73)  CBS,  NBC,  DuM;  H-R;  46,655 
Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-4/15/54 
Steuben  ville — 

►  WSTV-TV  (9)  CBS;  Avery-Knodel 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

276,229 
Youngstown — 

►  WFMJ-TV  (73)  NBC;  Headley-Reed;  105,000 

►  WKBN-TV   (27)   ABC,   CBS,   DuM;  Raymer; 

105,000 

WUTV  (21)  Petry;  9/25/52-Vnknown 
Zanesville — 

►  WHIZ-TV  (50)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 21,425 

OKLAHOMA 

Adat — 

KTEN  (10),  12/16/53-6/1/54 

Enidt 

Streets  Electronics  Inc.  (5) 
Lawtont — 

►  KSWO-TV  (7)  Everett-McKinney;  34,211 
Miamit — 

KMTV  (58),  4/22/53-Unknown 
Oklahoma  City — 

►  KMPT  (19)  ABC,  DuM;  Boiling;  98,267 

►  KTVQ  (25)  ABC,  DuM;  H-R;  82,174 

►  KWTV  (9)  CBS;  Avery-Knodel;  244,759 

►  WKY-TV  (4)  ABC,  CBS,  NBC,  DuM; 

244,759 

Oklahoma    Educational    Tv  Authority 
12/2/53-Unknown 
Tulsa — 

KCEB  (23)  Boiling;  2/26/53-2/1/54 

►  KOTV  (6)  ABC,  CBS,  NBC;  Petry;  200,000 

OREGON 

Eugenet — 

KVAL-TV  (13)  Hollingbery;  5/14/53-3/1/54 

Medford — 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
Portland — 

►  KOIN-TV  (6);  CBS;  Avery-Knodel;  138,876 

►  KPTV  (27)  NBC;  NBC  Spot  Sis.;  149,156 
KVAN-TV  (21),  9/25/53-Unknown  (Also  Van- 
couver, Wash.) 

Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 
Salemt— 

KPIC  (24),  12/9/53-January  '54  (granted  STA 
Aug.  4) 

KSLM-TV  (3),  9/30/53-Unknown 
PENNSYLVANIA 

Allentownf — 

WFMZ-TV  (67),  7/16/53-Early  '54 

WQCY  (39),  8/12/53-Unknown 
Altoona — 

►  WFBG-TV  (10)  ABC,  NBC,  DuM;  H-R;  418.798 
Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  46,584 
Chambersburgf — 

►  WCHA-TV  (46)  Forjoe;  13,500 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  57,415 
Erie — 

►  WICU   (12)   ABC,   CBS,  NBC,   DuM;  Petry; 

208,500 

WSEE  (35),  10/14/53-Unknown 
WLEU-TV  (66)  12/31/53-Unknown 
Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-3/1/54 

►  WHP-TV  (55)  CBS;  Boiling;  85,750 

►  WTPA  (71)  NBC;  Headley-Reed;  85,750 
Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  Weed 

►  WJAC-TV  (6)  ABC,  CBS.  NBC,  DuM;  Katz; 

732,933 

►  WGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

284,476 

WWLA  (21)  Taylor;  5/7/53-Early  '54 
Lebanon! — 

►  WLBR-TV  (15)  135,900 
Lewistonf — 

WMRF-TV  (38),  4/2/53-Unknown 


Katz; 
(*W, 


New  Castlet — 

►  WKST-TV  (45)  DuM;  Meeker;  85,802 
Philadelphia — 

►  WCATJ-TV  (10)  CBS;  CBS  Spot  Sis.;  1,592,(1 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,741,272 
WIBG-TV  (23),  10/21/53-Unknown 
WIP-TV  (29),  11/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,724,329 
Pittsburgh — 

►  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM 

Sis.;  803,330 

►  WENS  (16)  ABC,  CBS;  Petry;  154,239 

►  WKJF-TV  (53)  Weed;  160,000 

WQED    (*13),    5/14/53-February    '54  (grar 

STA  Oct.  14) 
WTVQ  (47)  Headley-Reed;  12/23/52-Early  'S\ 
Reading — 

►  WEEU-TV    (33)    ABC,   NBC;  Headley-Re 

54,633 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scranton — 

WARM-TV  (16)  Hollingbery;  2/26/53-2/9/54', 

►  WGBI-TV  (22)  CBS;  Blair;  115,000 

►  WTVU  (73)  Boiling;  150.424 
Wilkes-Barre — 

WBRE-TV  (28)  NBC;  Headley-Reed;  130,0( 

►  WTLK-TV    (34)    ABC,    DuM;    Avery -Knoc 

125,000 
Williamsportf — 
WRAK-TV    (36)    Everett-McKinney;  11/13, 

Spring  '54 
York— 

►  WNOW-TV  (49)  DuM;  Hollingbery;  72,000  \ 

►  WSBA-TV    (43)    ABC;    Radio-Tv  Repress! 

atives;  76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  We 

1,080,413 

WNET  (16)  ABC,  DuM;  Raymer;  4/8/53-Ma 
•54 

WPRO-TV  (12)  Blair;  9/2/53-Unknown  (gra 
ed  STA  Sept.  23) 

SOUTH  CAROLINA 

Aikenf — 

WAKN-TV  (54),  10/21/53-Unknown 
Andersont — 

►  WAIM-TV  (40)  CBS;  Burn-Smith;  43,000 
Camdenf — 

WACA-TV  (15),  6/3/53-January  '54 
Charlestonf — 

>■  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Fret 

Peters;  44,800 
Columbia — 

►  WCOS-TV   (25)   ABC,  NBC,  DuM;  Headl< 

Reed;  36,482 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  63,075 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  35,00 
Florencef — 

WPDV  (8),  CBS;  11/25/53-Sept.  '54 
Greenville — - 

►  WFBC-TV  (4)  NBC;  Weed 

►  WGVL  (23)  ABC,  NBC,  DuM;  H-R;  40,863 
Greenwoodf — 

WCRS-TV  (21),  4/8/53-Unknown 
Spartanburgt — 

WORD-TV  (7),  11/25/53-Unknown 
WSCV  (17)  7/ 30/ 53- January  '54 
SOUTH  DAKOTA 

Sioux  Fallst — 

►  KELO-TV  (11)  NBC;  Taylor;  47,189 

TENNESSEE 

Chattanoogat — 

WOUC  (49)  Pearson;  8/21/52-Unknown 

WTVT  (43),  8/21/52-Unknown 
WDEF  Bcstg.  Co.  (12),  Initial  Decision  1/19 
Jacksont  

WDXI-TV  (9),  12/2/53-6/1/54 
Johnson  Cityt — 

►  WJHL-TV  (11)  Pearson;  42,178 
Knoxville — 

►  WROL-TV  (6)  Avery-Knodel;  50,915 

►  WTSK  (26)  CBS,  DuM;  Pearson;  42,380 
Memphis — 

►  WHBQ-TV  (13)  Blair;  249,121 

►  WMCT  (5)  ABC,  CBS,  NBC,  DuM;  Branha 

249,121 
Nashville — 

►  WSLX-TV  (8)  CBS;  Hollingbery;  133,869 

►  WSM-TV  (4)  ABC,  CBS,  NBC,  DuM;  Pet) 

138,443 

Old  Hickory  (Nashville) — 
WLAC-TV  (5),  Katz;  8/5/53-March  '54 
TEXAS 

Abilenet — 

►  KRBC-TV  (9)  Pearson;  20,220 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham:  40,601 

►  KGNC-TV  (4)  NBC,  DuM;  Taylor;  41,714 
KLYN-TV  (7),  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS.  NBC,  DuM;  Tayli 

55,018 

Beaumontt — 
KBMT  (31).  12/4/52-Unknown 
KTRM-TV  (6),  Initial  Decision  7/22/53 

Corpus  Christit — 
Coastal  Bend  Tv  Co.  (22).  1/6/53-Unknown 
H.  L.  Hunt  (43),  12/9/53-Unknown 


Directory  information  is  in  following  order:  c 
letters,  channel,  network  affiliation,  national  r< 
resentative:  market  set  count  for  operating  si 
tions;  date  of  grant  and  commencement  tari 
date  for  grantees. 
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TELECAST!! 


U1VEC-TV 


channel  15 


1  (Sr« 
forty  | 


is — ' 

)TX  (23),  1/15/53-Unknown 
IF-TV  (29)  2/12/53-8/1/54 
RLD-TV  (4)  CBS;  Branham;  316,000 
FAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  316,000 


aso — 

SOD-TV  (4)  ABC,  CBS,  DuM;  Branham; 
15,585 

TSM-TV   (9)  NBC;  Hollingbery;  34,380 
Worth— 

rCO  (20),  3/11/53-Unknown 
BAP-TV   (5)   ABC,   NBC;   Free   &  Peters; 
1301,400 
„  feston — 

|  fcUL-TV  (11)  ABC,  CBS,  NBC,  DuM;  CBS 
1  tot  Sis.;  235,000 


:  1391 
!'-Ki»i  i 


•3  * 
i  fare  | 


fit 


lingent— 

[GBS-TV  (4)  CBS;  Pearson;  27,700 
.ston — 

NUZ-TV  (39)  DuM;  Forjoe;  54,000 
PRC-TV  (2)  ABC,  CBS,  NBC,  DuM;  Petry; 
281,500 

TVP  (23),  1/8/53-Unknown 
tTHT  (*8)  281,500 
KYZ-TV  (29),  6/18/53-Unknown 
puston  Tv  Co.  (13),  Initial  Decision  1/14/53 

gviewt — 

TVE  (32)  Forjoe;  16,100 
bockt — 

CBD-TV  (11)  ABC,  NBC;  Pearson;  37,923 
DUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 
40,893 

FYO-TV  (5)  Katz;  5/7/53-Unknown 
kinf— 

[TRE-TV  (9)  Taylor;  3/11/53-1954 

I;  W4srshallt— 

*<MSL  (16),  6/25/53-Unknown 

[land — 

MID-TV  (2)  NBC;  Taylor;  15,000 
„  Angelot— 

j^TXL-TV  (8)  CBS;  Taylor;  16,933 
,  Antonio — 

[ALA  (35),  3/26/53-Vnknovon 
ICEYL  (5),  ABC,  CBS,  DuM;  Katz;  176,070 
VOAI-TV  (4)  NBC;  Petry;  176,701 
rmanf — 

SHM  (46),  3/4/53-Unknown 
2etwatert — 

PAR-TV  (12)   CBS;  Avery-Knodel;  8/26/53- 
Unknown 
nple — 

SCEN-TV  (6)  NBC;  Hollingbery;  65,543 
icarkana  

)KCMC-TV  (6)  ABC,  CBS.  DuM;  Taylor;  65,000 
lert— 

CETX  (19)  ABC,  CBS,  NBC,  DuM;  Headley- 
Reed;  8,000 
itoriat — 

H  ,ZNAL  (19)  Best;  3/ 26/ 53 -Unknown 
icot — 

KANG-TV  (34)  ABC;  Pearson;  30,000 
slacot 

CRGV-TV  (5)  NBC;  Raymer;  7/16/53-2/1/54 
chita  Fallsf — 

<FDX-TV  (3)  ABC,  NBC;  Taylor;  44,000 
SWFT-TV  (6)  CBS,  DuM;  Blair;  44,000 

UTAH 

I 3VOt — 

ZOVO-TV  (11),  12/2/53-Vnknown 
It  Lake  City— 

KDYL-TV  (4)  NBC;  Blair;  152,600 
KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 
j  156,200 

CUTV  (2)  ABC;  Hollingbery;  3/26/53-2/15/54 
VERMONT 

>ntpeliert — 

VCAX  Bcstg.  Corp.  (3),  Initial  Decision  10/2/53 
VIRGINIA 

larlottesvillet — 

IVCHV-TV  (64)  Walker;  1 1 '29 /53-W 'inter  '54 
mvillet — 

IVBTM-TV  (24)  Hollingbery;  12/18/52-2/8/54 

(granted  STA  Jan.  7) 
impton  (Norfolk) — 
WVEC-TV  (15)  NBC;  Rambeau;  71,239 
irrisonburgt — 

WSVA-TV  (3)  NBC;  Devney;  66,842 
mchburg — 

WLVA-TV  (13)  CBS,  DuM;  Hollingbery;  97,218 
ariont — 

WMEV-TV  (50)  Donald  Cooke;  4/2/53-Unknown 

;wport  News — 

WACH  (33)  Avery-Knodel 

brfolk— 

WTAR-TV  (4)  ABC,  CBS,  DuM;  207,600 
WTOV-TV  (27)  ABC,  DuM;  Forjoe;  79,100 
IWVEC-TV  (15)  See  Hampton 
ichmond — 

WOTV  (29),  12/2/53-Vnknown 
|\VTVR    (6)    ABC,    CBS,    NBC,    DuM;  Blair; 
186,527 


il'SI 


V!  1 


HOWARD  E.  STARK 


Brokers  and  Financial  Consultant! 
TELEVISION  STATIONS  •  RADIO  STATIONS 

50  E.  58th  St. 

New  York  22,  N.  Y.     ELdorado  5-0405 
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Telecasting 


Roanoke — 

►  WSLS-TV  (10)  NBC;  Avery-Knodel;  113,356 

WASHINGTON 

Bellinghamt — 

►  KVOS-TV  (12)  Forjoe;  33,301 
Seattle  

►  KING-TV  (5)  ABC;  Blair;  326,000 

►  KOMO-TV  (4)  NBC;  Hollingbery;  316,100 
KUOW-TV  (*9),  12/23/53-September  '54 

Spokane — 

►  KHQ-TV  (6)  ABC,  NBC;  Katz;  50,823 

►  KXLY-TV  (4)  CBS,  DuM;  Walker;  46,678 
Tacoma — 

►  KMO-TV  (13)  NBC;  Branham;  316,100 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  326,000 
Vancouvert — 

KVAN-TV  (21),  9/25/53-Unknown  (Also  Port- 
land, Ore.) 
Yakima — 

►  KIMA-TV  (27)  CBS;  Weed;  14,733 

WEST  VIRGINIA 

Beckleyf— 

WBEY  (21),  6/25/53-Unknown 
Charleston! — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  22,500 
Fairmontt — 

WJPB-TV  (35),  Gill-Perna;  7/1/53-2/15/54 
Huntington — 

►  WSAZ-TV  (3)  ABC,  CBS,  NBC,  DuM;  Katz; 

260,682 

Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  15,100 
Wheeling — 

WL-TV  (51),  2/11/53-Unknown 

►  WTRF-TV  (7)  NBC;  Hollingbery;  451,500 

WISCONSIN 

Eau  Clairef — 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

54,230 
Green  Bay— 

►  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed; 

191,253 

La  Crossef — 

WKBT  (8)  Raymer;  10/28/53-Unknown 
La  Crosse  Tv  Corp.  (38),  12/16/53-Unknown 

Madison —  •  . 

WHA-TV  (*21),  10/7/53-Unknown 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  33,000 

►  WMTV  (33)  ABC,  DuM;  Meeker;  32,000 
Marinettef — 

WMGB-TV  (11),  11/18/53-Unknown 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Taylor;  232,000 

►  WOKY-TV  (19)  ABC,  DuM;  H-R;  194,880 

►  WTMJ-TV  (4)  ABC,  CBS,  NBC,  DuM;  Harring- 

ton, Righter  &  Parsons;  628,575 
Neenaht — 

WNAM-TV  (42),  George  Clark;  12/23/52-1/27/54 
(granted  STA  Jan.  13) 
Oshkosh — 

►  WOSH-TV  (48)  Headley-Reed;  15,114 
Superiort— 

WDSM-TV    (6)    Free    &    Peters;  10/14/53- 
3/1/54 

WYOMING 

Casperf — 

KSPR-TV  (2),  5/14/53-Unknown 
Cheyennet — 

KFBC-TV    (5)    CBS;    Hollingbery;  1/23/53- 
1/31/54 

ALASKA 

Anchoraget — 

►  KFIA  (2)  CBS,  NBC;  Weed 

►  KTVA  (11)  NBC,  DuM;  Feltis 
Fairbanksf — 

KFIF  (2)  ABC,  CBS;  7/1/53-Spring  '54 


HAWAII 

ABC,  CBS; 


Free   &  Peters; 


Honolulut — 

►  KGMB-TV  (9) 

41,000 

►  KONA  (11)  NBC,  DuM;  NBC  Spot  Sis.;  40,420 
KULA-TV  (4)  Headley-Reed;  5/14/53-March  '54 

PUERTO  RICO 

San  Juanf — 

WAPA-TV   (4)    NBC,  DuM;   Carribean  Net- 
works; 8/12/53-February  '54 
WKAQ-TV   (2)   Inter- American;  7/24/52-Feb- 


CANADA 


ruary  '54 

Londont — 

►  CFPL-TV  (10) 
Montreal — 

►  CBFT  (2)  86,800 

►  CBMT  (6) 
Ottawa — 

►  CBOT  (4)  10,100 

Sudburyt— 

►  CKSO  (5),  1,900 
Toronto — 

►  CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2) 

MEXICO 

Matamorost  (Brownsville,  Tex.) — 

►  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 

31,200 

Tijuanaf  (San  Diego)  — 

►  XETV  (6)  Weed;  213,175 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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covers 
greater 
metropolitan. 


NORFOLK 
HAMPTON 

portsmouth^ 
newporT ^ews 


Here,  Virginians  earn  more, 
spend  more  and  iive  in  greater 
numbers  than  in  any  other  met- 
ropolitan area  of  the  Old  Do- 
minion State. 

Here,  too,  are  four  TV  stations, 
hut  only  One  is  NBC  for^--^ 
800,000  earn-more,  spend- 
more  Virginians 

only  WVEC-TV  is 
a  basic 

Television  Affiliate 


represented  hy  RAMBEA  U 
NEW  YORK  •  CHICAGO  ^ 
SAN     FRANCISCO  •  MINNEAPOLIS 
iLOS  ANGELES  " 
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Boom  Without  Bust 

ALTHOUGH  almost  all  parts  of  the  U.  S.  economy  profited 
-  from  it,  the  boom  year  of  1953  was  especially  gratifying  to 
radio.    For  radio  entered  1953  under  severe  handicaps. 

That  was  the  year  of  tremendous  television  growth,  a  year  that 
should  have  brought  hard  times  to  radio  if  the  gloomy  forecasts 
had  been  accurate. 

How  much  these  forecasts  erred  can  be  seen  in  the  net  time 
sales  estimates  presented  in  this  issue.  Total  volume  came  within 
a  hair  of  the  half-billion-dollar  mark.  It  was  $25  million  ahead 
of  1952  and  $81.7  million  ahead  of  total  volume  in  1948 — which 
was  the  last  year  before  tv  competition  became  significant. 

To  be  sure,  the  impressive  rise  in  total  time  sales  in  1953  did 
not  mean  that  all  elements  of  the  radio  business  were  booming. 
As  they  have  every  year  since  1948,  national  network  time  sales 
fell  below  the  level  of  the  preceding  year.  The  network  situation 
remains  acute.  It  will  continue  to  present  both  networks  and  their 
affiliates  with  difficult  problems. 

In  the  other  principal  areas  of  radio  business,  however,  1953 
provided  nothing  but  bullish  trends.  The  16.9%  rise  in  spot  volume 
and  the  5.3%  growth  of  local  advertising  reflect  two  healthy  devel- 
opments: (1)  a  realization  by  advertisers  of  the  essential  values  of 
radio,  and  (2)  a  generally  intensified  selling  effort  by  broadcasters. 

Happily,  there  is  nothing  to  indicate  that  either  of  these  develop- 
ments will  be  retarded  in  the  year  now  begun.  Certainly  sales 
efforts  will  be  invigorated.  The  Station  Representatives  Assn.'s 
Crusade  for  Spot  Radio,  for  example,  will  be  tripled  in  intensity 
[B*T,  Jan.  18].  The  activities  of  Broadcast  Advertising  Bureau 
should  go  forward,  now  that  a  rather  painful  internal  disturbance 
has  been  settled.  Individual  selling  efforts  by  broadcasters  are 
sure  to  be  expanded  and  improved. 

All  of  these  should  result  in  increasing  awareness  among  adver- 
tisers that  radio  is  still  unique  for  its  coverage  and  cost. 

As  our  lead  story  in  this  issue  points  out,  the  general  economic 
outlook  for  1954  is  that  of  a  tightening  market  but  one  that  will 
continue  to  be  big  and  rich.  It  is  that  sort  of  market  which  should 
provide  radio  with  its  best  opportunities. 

We're  willing  to  bet  now  that  the  radio  time  sales  record  of 
1954  will  exceed  that  of  the  boom  year  of  1953. 

Nonsense  in  Nashville 

THE  decision  by  the  two  Nashville  daily  newspapers  to  begin 
charging  for  insertion  of  radio  and  television  logs  represents 
a  retrogression  to  an  archaic  practice  which  we  had  thought  was 
becoming  extinct  in  the  daily  press. 

The  progressive  newspapers  of  the  country  count  the  publication 
of  radio  and  tv  logs  as  a  necessary  service  to  their  readers.  The 
value  of  such  logs  as  an  editorial  feature  is  well  understood  by 
enlightened  newspapers.  Take,  as  an  example,  the  New  York 
Herald-Tribune. 

When  it  published  an  adless  skeleton  edition  during  the  recent 
strike  which  closed  all  other  New  York  papers,  the  Herald-Tribune 
included  in  its  meager  news  presentation  the  full  listing  of  radio-tv 
programs  it  normally  carries. 

In  arguing,  as  do  the  Nashville  Banner  and  The  Nashville  Ten- 
nessean,  that  radio  and  television  broadcasters  operate  "highly  re- 
munerative" businesses  and  should  accept  the  payment  for  log 
listings  as  their  "public  duty,"  the  papers  in  effect  betray  their  own 
ignorance  of  their  readers'  interests. 

In  adding,  as  does  the  Tennessean,  that  "broadcasters  in  other 
metropolitan  areas  have  cooperated  in  sharing  these  costs,  on  a 
similar  basis,  with  their  local  newspapers,"  the  paper  betrays  in- 
credible provincialism. 

As  the  Nashville  broadcasters  have  pointed  out,  a  quick  survey 
of  14  important  cities  in  the  South  and  Southwest  shows  that  no 
newspaper  in  any  of  them  charges  for  logs. 

Quite  aside  from  their  seeming  lack  of  familiarity  with  reader 
interest  and  with  the  facts  of  contemporary  publishing  life,  the 
joint  action  of  the  two  papers  constitutes  a  conspiracy  which, 
if  not  illegal,  is  certainly  founded  on  questionable  ethics. 

The  broadcasters  and  telecasters  of  the  Nashville  area  deserve 
all  the  support  their  colleagues  elsewhere  can  provide  in  their  fight 
to  restore  Nashville  journalism  to  the  standards  of  1954. 
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Drawn  for  Broadcasting  •  Telecasting  by  Stanley  Stamat 

"We've  reached  the  ultimate  in  kid  shows.  After  outer  space — 
what's  left?" 


A  Threat  To  Be  Ignored 

Two  Senators,  Edwin  C.  Johnson  (D-Colo.)  and  George  \ 
Smathers  (D-Fla.),  have  urged  investigation  of  the  FCC's  pr 
posed  rule  to  allow  common  ownership  of  a  limit  of  seven  tv  st! 
tions,  providing  no  more  than  five  of  them  are  vhf. 

The  Senators  argue  that  monopolies  would  take  over  tv,  with  i 
tendant  restriction  on  the  variety  of  viewpoints  presented  on  the  ai 
It  is  their  belief  that  such  monopolies  may  be  avoided  by  imposii 
strict  limitations,  perhaps  more  strict  than  those  now  existing,  ( 
the  number  of  properties  a  single  entity  may  own. 

Neither  their  predictions  nor  their  proposals  are  realistic. 

The  basic  flaw  in  their  reasoning — which,  unhappily,  is  not  e 
clusively  theirs — is  that  the  imposition  of  an  arbitrary  numeric 
limit  on  station  ownership  will  either  prevent  or  encourage  ra 
nopolies  in  the  distribution  of  information  and  ideas.  Monopo 
in  this  field  depends  not  so  much  upon  how  many  stations  are  ownt 
as  upon  what  kind  of  stations  and  where  they  are  located.  In  1 
view,  the  question  of  multiple  ownership  cannot  be  sensibly  decidt 
upon  any  basis  but  individual  consideration. 

The  FCC's  proposal  to  raise  the  limits  of  tv  ownership  to  sevt 
stations  including  a  maximum  of  five  vhf  is  fundamentally  at  odi 
with  the  theory  of  settling  multiple  ownership  questions  individuall 
but  it  at  least  has  the  merit  of  promising  needed  bolstering  to  ut 
If  the  rule  were  adopted,  a  number  of  important  telecasting  ope 
ators  would  get  into  uhf,  with  inevitable  benefits  to  that  service. 

It  is  to  be  hoped  that  the  threat  of  Congressional  inquiry  will  n 
cause  the  FCC  to  back-track  from  its  current  proposal  or  fro 
what  must  eventually  become  a  complete  revision  of  multiple  ow 
ership  rules  to  introduce  realism  into  regulation  in  that  field. 

Commercial,  Educational  Tv 

IT  MUST  come  as  a  shock  to  those  who  believe  commerci 
television  offers  nothing  but  pap  to  learn  that  a  District 
Columbia  Board  of  Education  committee  has  approved  the  i 
stallation  of  tv  sets  as  standard  school  equipment. 

In  Washington,  D.  C,  there  are  four  tv  stations  on  the  a: 
All  of  them  are  commercial.  The  single  uhf  facility  that  has  bei 
reserved  for  non-commercial,  educational  telecasting  is  still  uno 
cupied.  What  on  earth  is  the  Board  of  Education  thinking  of 
put  tv  sets  in  schools  when  nothing  but  commercial  station  pr 
gramming  is  available? 

The  answer  is  that  quite  a  few  tv  sets  have  already  been  plact 
in  District  schools  by  non-government  sources,  and  the  teache 
like  them.  They  think  there  are  programs  on  commercial  tv  whit 
children  ought  to  see.  They  think  tv — commercial  tv,  mind  you- 
is  educational  enough  to  warrant  an  investment  in  sets  by  t) 
District  government. 

The  Board  of  Education  committee  has  approved  the  purcha 
of  one  set  for  each  school  with  eight  classes  or  less,  two  sets  f 
each  with  nine  to  16  classes  and  three  sets  for  each  with  17 
more.  It  probably  will  be  a  long  time,  if  ever,  before  funds  ci 
be  found  to  finance  an  educational  station.  Meanwhile,  all  tho 
sets  will  be  providing  education  by  television  in  large  measur 
and  from,  of  all  things,  commercial  tv. 

Broadcasting    •  Telecasti! 


1 


ki0*tant/ 

Yes,  these  VHF  channels  are  important  .  .  .  They  mean 
that  two  experienced,  pioneer  television  stations,  on  the 
air  for  more  than  four  years,  have  an  established  audience 
in  two  big  buying  markets  with  ready  access  to  Channels 
6  and  8.  And  .  .  .  most  important,  is  the  fact  that 
EVERY  television  set  is  ready  to  receive  your  advertising 
message  on  .  .  . 


kotv       6  ,utw 

KFWB-TV  8 


SAN 


DIEGO 


dward  Petry  &  Co.,  Inc. 


KOTV  •  Channel  6  KFMB-TV  •  Channel  8 

WRATHER-ALVAREZ,  INC.  WRATHER-ALVAREZ  BROADCASTING,  INC. 

TULSA,  OKLAHOMA  SAN  DIEGO,  CALIF. 

Network  Affiliations  •    CBS    •    NBC    •  ABC 


IN  INLAND  CALIFORNIA  (AND  WESTERN  NEVADA) 


DELIVERS  MORE  FOR  THE  MONEY' 


These  five  inland  radio  stations,  purchased  as  a  unit,  give  you 
more  listeners  than  any  competitive  combination  of  local  stations 
.  .  .  and  in  Inland  California  more  listeners  than  the  2  leading  San 
Francisco  stations  and  the  3  leading  Los  Angeles  stations  com- 
bined .  .  .  and  at  the  lowest  cost  per  thousand!  (SAMS  and  SR&D) 

Ringed  by  mountains,  this  self-contained  inland  market  is  90  miles 
from  San  Francisco  and  113  miles  from  Los  Angeles.  The  Beeline 
taps  a  net  effective  buying  income  of  almost  4  billion  dollars. 
(Sales  Management's  1953  Copyrighted  Survey) 


MCLATCHY  BROADCASTING  COMPANY 

SACRAMENTO,  CALIFORNIA  •  Paul  H.  Raymer  Co.,  National  Representative 
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NEWSWEEKLY 
ADIO  AND  TV 


You  wouldn't  harness  an  elephant 
to  a  lawnmower,  would  you? 


You  don't  need  50,000  watts  or  10,000  or 
even  5000 — to  cover  the  compact  Baltimore 
market! 

W-I-T-H  will  do  the  job  for  you  without 
waste!  Network  stations  overlap  areas  covered 
by  their  own  affiliates  .  .  .  their  effective  coverage 
is  limited  to  just  about  the  area  W-I-T-H  itself 
covers. 


IN  BALTIMORE 


TOM    TINSLEY,  PRESIDENT 


NIELSEN  SHOWS  W-I-T-H  IN  LEAD  I 

In  Baltimore  City  and  Baltimore  County 
W-I-T-H  leads  every  other  radio  and  television 
station  network  or  independent  in  weekly 
daytime  circulation. 

Let  your  Forjoe  man  give  you  all  the  facts  in 
this  amazing  Nielsen  Coverage  Service  Survey. 


REPRESENTED    BY    FORJOE    &  CO. 


CHANNEL 


WDM?  6 


CHANNEL  6  RICHMOND,  VA. 

IVOWl 

MAXIMUM  POWER 

100,000  Watts 
MAXIMUM  HEIGHT 

1049  Foot  Antenna 


LOCATED  IN  THE  GEOGRAPHICAL 
CENTER  OF  THE  CITY 


Not  a  half  station  located  on 


the  Atlantic  Coast,  but  a  whole  Station 
Located  100  miles  from  the  Coast  in  tf 
State's  Capitol,  RICHMOND,  VA. 

Statewide  Coverage 


actual  photo  of  the  new  1049  ft.  £f 
Self  -  Supporting  Tower 


Service    from    all    four  Networks 
Represented  Nationally  by  Blair  TV.  Inc. 
Wilbur  M.  Havens  -  Station  Manager 
Havens  &  Martin  Inc.  -  Richmond,  Va. 


SODDEN  SALES 

in  UTAH 


SUDDEN  SALES  PLAN  ON 
THESE  UTAH  STATIONS 


KALL           1,000  watts 

Salt  Lake  City 

KLO 

Ogden 

5,000  watts 

K0Y0 

Provo 

5,000  watts 

KVNU 

Logan 

1,000  watts 

KOAL 

Price 

250  watts 

Sudden  Sales  Result  From 
This  Comprehensive 
Merchandising 

1.  Full  distribution  in  155  food 
stores. 

2.  Featured  display  in  every  store. 

3.  Continuing  point  of  purchase 
promotion. 

4.  Store  bulletins. 

5.  Store  demonstrations  and 
sampling. 

6.  Newspaper  and  hand  bills. 

7.  Store  and  window  banners. 

8.  Products  guide. 

9.  Intermountain's  famous 
merchandising  service. 


Send  for  our  brochure  on  sudden  sales 
in  Utah,  or  contact  your  nearest 
Avery-Knodel  man. 

FOR  SUDDEN  SALES  IN  UTAH 

IT'S  THE 

INTERMOUNTAZN  NETWORK 

146  South  Main  Street,  Salt  Lake  City,  Utah  LYNN  L.  MEYER  President 

ASK   YOUR   AVERY-KNODEL  MAN 


ilished  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications,  Inc  1735 
e~les  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  MaiCa  i4,  WSJ,  at  Post  Olnce  at  Wa.-hinston.  D.  C,  under  act  of  March  3,"  1879. 


Radio  Score 


VER  WEEK 


Owners  and  Operators  of 

KRLD-TV  Maximum  Power  Station 

100,000  Watts  Video  and  50,000  Watts  Audio 

The  TIMES  HERALD  Stations 


Exclusive  outlet  for  CBS  network  shows  in  Dallas  and  Ft.  Worth 


THE  BIGGEST  BUY  IN  THE  BIGGEST  MARKET 

The  BRANHAM  COMPANY,  Exclusive  Representative 


THE  BIGGEST  STATE 

JOHN  W.  RUNYON,  Chairman  of  the  Board 
CLYDE  W.  REMBERT,  President 


Page  4    •    February  1,  1954 


Broadcasting    •  Telecas 


dosed  circuit 


LS' 


EXTENT  to  which  color  may  affect  local 
retail  lineage  in  newspapers  is  hot  topic 
|  these  days  among  newspaper  publishers, 
'notably  those  in  tv  ownership.  Whereas 
radio  and  tv  haven't  made  appreciable  dent 
in  department  store  lineage  (about  5%), 
color  offers  such  tremendous  advantages 
that  far-sighted  publishers  are  installing 
modern  color  presses  in  hope  of  stemming 
colorcasting  tide. 

★  ★  ★ 

FUROR  over  Justice  Dept.  ferreting  into 
advertising  business  methods,  first  revealed 
in  B»T  Jan.  18,  has  reached  White  House 
land  other  high  places.  Top  figures  in 
newspaper  industry,  who  feel  they  are  chief 
target,  charge  department  is  still  pouting 
over  loss  of  several  newspaper  anti-trust 
cases  and  is  following  old  New  Deal  policy 
pf  trying  to  apply  public  utility  regulation 
to  publishers.  Fingers  pointed  at  Herbert 
A.  Bergson,  former  anti-trust  chief,  called 
author  of  policy,  and  Victor  H.  Kramer, 
litigation  section  chief  who  argued  several 
newspaper  anti-trust  cases  for  government. 

★  ★  ★ 

FORMATION  of  new  subcommittee  on 
communications  is  on  agenda  of  Senate 
Interstate  &  Foreign  Commerce  Committee. 
When  late  Sen.  Tobey  took  helm  he  abol- 
ished subcommittee  concept.  Chairman 
John  W.  Bricker  (R-Ohio)  plans  to  rein- 
state subcommittees  handling  other  regula- 
tory agency  activities  in  addition  to  radio- 
communications. 

★  *  * 

HAL  ROACH  Sr.,  pioneer  movie-maker 
who  was  among  first  to  recognize  tv,  is  but- 
ton-holing telecasters  on  revolutionary  plan, 
full  details  of  which  he  isn't  yet  prepared 
to  reveal.  Broadly,  it  contemplates  direct 
•producer-station  relationship,  eliminating 
networks,  with  key  stations  to  serve  as  area 
distributors  for  Roach  productions.  Sales 
would  be  direct  to  advertisers,  but  utilizing 
"magazine  format"  whereby  several  ac- 
counts would  buy  "preferred  position"  min- 
ute spots  in  an  hour-long  production  using 
.top-name  talent,  with  costs  depending  on  rat- 
ing of  programs  and  talent,  rather  than 
under  existing  station  rate  structures  for 
particular  time  segments. 

★  ★  ★ 

LENNEN  &  NEWELL,  N.  Y.,  has  sent 
telegrams  to  radio  and  television  stations 
west  of  Denver  asking  for  number  of  beer 
sponsors  on  air  during  1953.  Research 
presumably  to  enable  agency  to  recommend 
radio-tv  spot  campaign  to  Schlitz  beer  in 
that  area  to  coincide  with  the  opening  of 
j  brewer's  new  $12  million  West  Coast  plant. 

★  ★  ★ 

!  WAY  WAS  PAVED  at  NARTB  board 
!■  meetings  in  Phoenix  Jan.  21-23  for  eleva- 
i  lion  of  Robert  K.  Richards  to  second-in- 
l  command  of  trade  association,  post  he  has 
filled  for  several  months  without  benefit  of 
title.     Now  administrative  vice  president, 
Mr.  Richards  was  assigned  directly  to  Pres- 


ident Harold  Fellows'  office  and  assumption 
is  that  he  soon  will  be  named  executive  vice 
president. 

★  ★  ★ 

OPERATORS  of  fabulous  hotels  and  casinos 
in  Las  Vegas,  Nev.,  are  talking  tv  network 
originations  once  cable  comes  through. 
With  top  acts  (running  $30,000  to  $50,000 
per  week)  showing  at  seven  top  Strip  spots, 
operators  propose  to  underwrite  cable  and 
origination  costs,  with  KLAS-TV  (ch.  8) 
as  originating  station.  Cable  expected 
through  by  July,  although  scheduled  date 
is  September. 

★  ★  ★ 

USE  of  American  network  color  telecasts 
on  Canadian  television  network  being  dis- 
cussed at  informal  meeting  between  CBC 
officials  and  independent  Canadian  televi- 
sion stations  at  Ottawa  during  first  week 
of  February.  Costs  of  color  equipment 
and  availability  of  color  receivers  in  Canada 
by  next  year  on  agenda. 

★  ★  ★ 

RE  BUDWEISER-ST.  LOUIS  Cards  plans 
for  televising  team's  77  road  games  in  St. 
Louis,  it's  understood  three  stations  have 
submitted  presentations  to  brewery  and 
agency  (D'Arcy  Adv.  Co.).  Included  are 
two  uhfs— WTVI  (TV)  Belleville,  111.,  and 
KACY  (TV)  Festus,  Mo.  Either  KSTM- 
TV  or  KSD-TV  St.  Louis  also  in  running. 
WTVI  televised  home  games  of  St.  Louis 
Browns  last  season. 

★  ★  ★ 

LOOK  for  rejection  of  unfavorable 
UNESCO  findings  on  American  television 
during  International  Catholic  Assn.  of  Radio 
&  Television  convention,  which  opened  in 
Paris  yesterday  (Sunday).  At  least  one 
U.  S.  broadcaster  plans  to  counteract  "un- 
flattering reference"  to  content  of  American 
shows  with  actual  samples  of  programs  and 
commercials.  Twenty-two  countries  ex- 
pected to  be  represented.  Broadcaster  is 
Jerry  Keefe,  general  manager  of  WFJL 
(FM),  Bishop  Bernard  Sheil's  Chicago  sta- 
tion, and  executive  board  member  of  Cath- 
olic Broadcasters  Assn.  (see  story  page  64). 

★  ★  ★ 

RADIO  attorneys,  both  FCC  and  those  in 
private  practice,  have  made  no  bones  about 
their  unhappiness  at  functioning  of  FCC's 
new  rules  of  procedures  which  became  effec- 
tive last  year.  Too  many  pleadings,  espe- 
cially in  tv  cases,  have  practically  negated 
objective  of  speeding  up  hearings.  FCC- 
FCBA  joint  committee  report  has  been 
circulated  among  FCC  officials.  Look  for 
pronouncement  by  Commission  in  week  or 
so  on  how  procedures  should  work,  with 
attendant  revisions  of  some  rules. 

★  ★  ★ 

MELVIN  GOLDBERG,  executive  director 
of  newly-formed  Ultra  High  Frequency  Tele- 
vision Assn.,  will  resign  next  week  to  set  up 
as  a  station  management  consultant,  in  asso- 
ciation with  one  of  his  clients.  Mr.  Gold- 
berg joined  uhf  group  after  serving  with 
U.  S.  Information  Agency.  Before  that  he 
was  research  director  of  DuMont  Network. 
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...PLENTY! 


In  this  second  television  market  of  the  nation,  one  of  the 
four  major  radio  stations  — AND  ONLY  ONE  — has  in- 
creased its  audience  since  1950  .  .  .  the  period  of  greatest 
TV  growth. 

The  average  daily  Monday  -  through  -  Friday  rating  for 
Station  WMAQ  (Pulse,  Sept. -Oct.  1953)  is  13  per  cent 
GREATER  than  it  was  during  the  same  period  in  1950. 
Meanwhile,  Station  A  has  DECLINED  seven  per  cent, 
Station  B  11  per  cent  and  Station  C  is  unchanged. 

In  addition,  Station  WMAQ  is  the  ONLY  station  of  the 
four  to  register  average  rating  gains  in  each  of  the  three 
periods  of  the  day  — morning,  afternoon  and  night. 


Once  again,  proof  that  more  and  more  Midwest  radio 
homes  —  now  12  per  cent  greater  in  number  than  four 
years  ago  —  turn  to 


Represented  by  NBC  Spot  Sales 


WMAQ 


CHICAGO 


O ADC ASTING 


Telecasting 
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at  deadline 


Million  Dollar  Advertising 
Campaign  for  'Home'  Show 

LAUNCHING  of  $1  million  advertising  and 
promotion  campaign  in  behalf  of  NBC-TV's 
new  Home  daytime  series  (see  story  below) 
was  announced  Friday  by  Jacob  A.  Evans, 
NBC-TV  director  of  advertising  and  promotion. 
Describing  campaign  as  "the  largest  ever  un- 
Idertaken  by  NBC  or  any  other  network  to  pro- 
jmote  a  single  show,"  Mr.  Evans  said  adver- 
tising and  promotion  will  stress  theme  "Home — 
The  Electronic  Magazine  for  Women — coming 
iMarch  1."  He  added  that  campaign  will  start 
'today  (Monday)  in  several  metropolitan  news- 
papers, with  advertisements  to  be  extended 
llater  to  trade  publications.  Additionally,  show 
i will  be  promoted  extensively  on  NBC  Radio 
land  Television  networks,  on  NBC-TV  affiliated 
j  stations  and  by  direct  mailings,  sales  letters 
'and  telegrams,  special  Home  matchbooks,  etc. 
i  Mr.  Evans  added  campaign  will  grow  in  in- 
tensity until  program  starts  March  1.  After 
that  date,  plans  are  to  continue  promotion 
with  posters  on  commuter  trains  of  New  York 
Central  and  New  Haven  railroads;  by  new 
monthly  "how  to"  magazine  and  by  "Home 
Find-of-the-Month  Club,"  which  will  mail  to 
members  information  on  new  products  intro- 
duced on  show. 


ONE  PROBLEM  that  appeared  to  defy  im- 
mediate solution — fact  that  NBC-TV's  much- 
heralded,  high-budgeted  new  Home  show 
(Mon.-Fri.,  11  a.m.  to  noon,  starting  March  1) 
will  be  carried  at  outset  only  or  primarily  on 
basic  "must-buy"  affiliates  and  not  on  so-called 
"optional"  affiliates  —  emerged  Friday  from 
•what  otherwise  was  described  as  one  of  most 
satisfying  sessions  affiliates  ever  had  with  NBC 
officialdom. 

Meeting,  between  NBC-TV  affiliates  com- 
mittee's executive  committee  and  top  officials 
of  network,  was  understood  to  have  ranged 
over  broad  field  of  subjects — and  to  have  im- 
pressed affiliates  with  new  President  Sylvester 
j  L.  (Pat)  Weaver's  grasp  of  operating  details 
as  well  as  program  and  sales  plans. 

Aside  from  "Home"  problem,  highlights  of  ses- 
sion were  understood  to  include  following,  though 
official  sources  declined  comment: 

NBC  submitted  set  of  "definitions"  of  various 
types  of  sales  plans  (participating,  multiple- 
sponsorship,  etc.)  in  answer  to  affiliates'  com- 
plaints that  in  past  they  scarcely  knew  what 
new  sales  technique  NBC  might  devise  next  in 
its  efforts  to  attract  new  advertisers  to  tv  [B-T, 
Dec.  14,  1953]; 

Affiliates  pressed  for  more  careful  planning  in 
connection  with  summer  re-runs  of  fall-winter 
programs; 

I  Question  of  eliminating  NBC  identification  with 
I  NBC  Film  Division,  or  at  least  of  taking  NBC 
'  identification  off  films  syndicated  by  that  divi- 
j  sion,  was  raised  on  grounds  that  some  affiliates 

have  run  into  competitive  problem  wherein  rival 
|  station  buys  NBC  film  programs  (which  carry 

NBC  identification  at  end)  and  then  advertises 
I)  itself   as    member    of    NBC    Film  Syndication 

Service; 

i  AT&T  relayed  assurance  that  it  is  undertaking 
I  to  correct  technical  problems  which  have  pro- 
1  voked  affiliate  complaints  about  instances  of 
I  lading,  interruptions,  etc.,  in  network  transmis- 
I  sions; 

,  Network  officials  reported  Gillette  Co.  had 
agreed  to  add  audio  to  its  Toni  Co.  cowcatcher 
on  Gillette  fights  telecasts  to  make  clear  that 
Toni  commercial  comes  within  Gillette  program 
and  thus  avoid  chance  of  viewers  thinking  sta- 
tions are  triple-spotting; 

•Though  it  was  tv  meeting,  President  Weaver 


DAYTIME  RADIO  UP 

DAYTIME  RADIO  audiences  are  in- 
creasing despite  expanded  daytime  tv 
schedules.  Top  ten  Nielsen-rated  shows 
for  Dec.  20-26,  1953,  all  reached  more 
homes  than  in  same  week  of  1952. 
Nabisco  segment  of  Godfrey  morning 
program,  in  first  place,  was  heard  in 
3,267,000  homes,  compared  to  2,938,000 
getting  Toni  segment  of  Godfrey  in  De- 
cember 1952.  Rating  also  up,  7.3  last 
December  to'  6.7  year  before.  Similarly, 
tenth  place  show  last  Christmas  week, 
Helen  Trent,  reached  2,641,000  homes, 
rated  5.9;  Strike  It  Rich,  in  tenth  spot 
year  earlier,  hit  2,280,000,  rated  5.2 


FBI  Renews  NARTB  Probe 

TWO  FBI  agents  visited  NARTB  Washington 
headquarters  Friday  in  connection  with  Dept. 
of  Justice  inquiry  into  business  practices  of  ad- 
vertising associations  and  media  (see  story 
page  54).  Agents  first  called  at  association  Jan. 
15  [B«T,  Jan.  18]  in  connection  with  search 
for  possible  anti-trust  violations  but  agreed  to 
defer  probings  pending  return  of  President  Har- 
old E.  Fellows  from  NARTB  board  meeting. 


gave  affiliates  assurance  he  intends  to  initiate 
new  techniques  in  radio  to  attract  new  advertis- 
ers to  that  medium,  as  NBC  has  done  and  is 
doing  in  tv. 

Fact  that  hour-long  Home  show  will  be 
carried  only  on  restricted  list  of  stations  de- 
rives from  close  integration  of  commercials  with 
program  material  (as  in  NBC-TV's  Today  se- 
ries), which  makes  it  impossible  to  cut  them 
out.  Thus  basic  or  "must-buy"  affiliates  will 
be  only  ones  to  get  program  except  in  cases 
where  all  advertisers  agree  to  add  others.  Net- 
work officials  forecast  40-station  lineup  for 
show  at  start  and  said  that,  although  current 
plans  call  for  limiting  it  to  basic  stations  east 
of  Omaha,  addition  of  at  least  Los  Angeles  is 
being  considered. 

As  of  Jan.  1,  NBC-TV  had  146  affiliates: 
113  interconnected,  50  "basic." 

Some  members  of  affiliates  executive  com- 
mittee felt  Home  advertisers  would  buy  some 
"optional"  stations  in  addition  to  basics. 

Network  understood  to  have  four  orders  for 
participations  on  "Home."  Total  of  eight  one- 
minute  commercials  per  hour  are  being  offered 
at  about  $5,450  each. 

Walter  J.  Damm,  WTMJ-TV  Milwaukee,  chair- 
man of  affiliates  committee  and  also  of  its  exec- 
utive committee,  headed  station  group  at  session 
with  network  officials,  held  in  New  York  Thurs- 
day and  followed  by  private  session  of  executive 
committee  on  Friday.  Next  meeting  of  group 
with  NBC  authorities  was  set  for  April  8-9, 
also  in  New  York. 

All  members  of  affiliates  executive  committee 
except  Harold  See,  KRON-TV  San  Francisco, 
attended  Thursday-Friday  sessions.  Other  mem- 
bers: Chairman  Damm;  Clair  R.  McCollough, 
Steinman  stations;  William  Fay,  WHAM-TV 
Rochester;  Jack  Harris,  KPRC-TV  Houston;  E.  R. 
Vadeboncoeur,  WSYR-TV  Syracuse;  Joseph  Roh- 
rer,  KRDO-TV  Colorado  Springs;  Fred  Mueller, 
"  PEK-TV  Peoria;  David  Baltimore,  WBRE-TV 
Wilkes-Barre. 

Network  group  in  addition  to  President  Weaver 
included  Robert  W.  Sarnoff,  executive  vice  presi- 
dent; Joseph  V.  Heffernan,  financial  vice  presi- 
dent; Harry  Bannister,  station  relations  vice 
president;  Sheldon  B.  Hickox  Jr.,  station  rela- 
tions director,  and  Thomas  E.  Knode,  station 
relations  manager. 


•   BUSINESS  BRIEFLY 

TINTEX  CAMPAIGN  •  Park  &  Tilford 
(Tintex),  N.  Y.,  starting  annual  spot  announce- 
ment radio  campaign  using  approximately  250 
stations,  first  in  South  and  moving  north  up 
to  end  of  May.  Storm  &  Klein,  N.  Y.,  is  agency. 

SINCLAIR  ON  RADIO  •  Sinclair  Refining 
Co.,  N.  Y.,  through  Morey,  Humm  &  Johnstone, 
N.  Y.,  preparing  radio  spot  announcement  cam- 
paign in  7-8  a.m.  time  periods,  appealing  to 
male  audiences,  in  several  scattered  markets. 
Year's  contract  to  start  March  1. 

DAYTIME  TV  STRIP  •  American  Home 
Products,  N.  Y.,  to  sponsor  its  second  daytime 
television  strip,  Storm  Within,  4:15-30  p.m. 
on  CBS-TV  three  of  five  times  weekly.  Firm 
also  sponsors  Love  of  Life  on  CBS-TV  five 
times  weekly.  Biow  Co.,  N.  Y.,  is  agency  for 
newest  series.  - 

CAMPBELL  ON  HOWDY  DOODY  • 
Campbell  Soup  Co.  to  pick  up  first  available 
segment  of  now  fully-sponsored  Howdy  Doody 
show  (NBC-TV,  Mon.-Fri.,  5:30-6  p.m.)  on 
March  25  when  Standard  Brands  withdraws 
from  Thursday  segment  (but  retains  two  other 
periods).  Ward  Wheel  ock,  Compton,  and 
Dancer-Fitzgerald-Sample  are  agencies  for 
Campbell  products  which  will  rotate  on  show. 

MENTHOLATUM  SPOTS  •  Mentholatum 
Co.  (Mentholatum  rub),  N.  Y.,  through  J. 
Walter  Thompson  Co.,  N.  Y.,  starting  13-week 
radio  spot  announcement  campaign  early  this 
month,  using  7-10  a.m.  time. 

EVEREADY  BATTERIES  •  National  Carbon 
Co.  (Eveready  batteries),  N.  Y.,  planning  52- 
week  television  spot  announcement  campaign 
in  firm's  plant  markets.  Agency:  William  Esty 
Co.,  N.  Y. 

SCHAEFER,  LUCKIES  SIGN  DODGERS  • 
F  &  M  Schaefer  Brewing  Co.  (Schaefer  beer) 
and  American  Tobacco  Co.  (Lucky  Strike 
cigarettes)  sign  to  co-sponsor  all  telecasts  of 
Brooklyn  Dodgers  home  games  during  1954 
baseball  season.  It  will  be  Schaefer's  fifth  year 
as  co-sponsor  of  Dodgers  games,  Lucky  Strike's 
third.   Agency  for  both  sponsors:  BBDO,  N.  Y. 

CHEVROLET'S  MULTI-MESSAGE  •  Chev- 
rolet Motor  Div.,  General  Motors  Corp., 
Detroit,  set  for  participation  in  Mutual's 
"Multi-Message  Plan"  starting  in  mid-February. 
Business,  placed  through  Campbell-Ewald  Co., 
Detroit,  is  said  to  be  part  of  upcoming  satu- 
ration campaign  on  radio  and  television. 

Esty  Additions  Announced 

THREE  ADDITIONS  to  television  commercial 
department  of  William  Esty  Co.,  N.  Y.:  G. 
Warren  Schloat,  previously  with  Walt  Disney, 
and  Walter  King,  formerly  CBS,  executive  pro- 
ducers, and  Robert  Milford,  RKO-Pathe,  as- 
sociate producer. 

BBDO  in  Dallas 

BBDO  will  establish  its  first  southwest  office 
March.  1  in  Dallas,  Ben  Duffy,  president,  an- 
nounced Friday.  Ted  Hasbrouch,  account  su- 
pervisor for  past  nine  years  in  BBDO's  Minne- 
apolis office,  will  manage  newest  and  12th 
BBDO  branch. 


'HOME'  SHOW  FOR  NBC-TV  BASICS  ONLY 
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FACT 
No.  1 


FACT 
No.  2 


FACT 
No.  3 


POWER 

Farthest  reaching  TV  signal  in  the  Michigan 
area  .  .  .  gigantic  1,057  foot  tower  with 
maximum  100,000  watt  E.R.P.  .  .  .  plus  favored 
Channel  2  dial  position  add  up  to 

MAXIMUM  CIRCULATION 

PROGRAMMING 

Daytime  and  nighttime,  viewers  customarily 
turn  to  Channel  2  for  the  best  in  entertainment, 
news  and  sports.  And  that  means 

MAXIMUM  VIEWING 

RATINGS 

Consistently  leading  with  high-rated  CBS, 
Dumont  and  local  programs.  For  example,  Pulse 
ratings  for  December,  '53,  show  9  out  of  the 
1 5  top  shows  on  WJBK-TV.  And  that  gives  you 
MAXIMUM  IMPACT 


WJBK-TV 

CHANNEL  2 


Eliminate  guesswork  when  you're  buying 
TV  time  in  the  rich  Great  Lakes  area. 
Make  your  money  go  farther,  literally 
and  figuratively,  on  WJBK-TV,  Detroit's 
only  full  power  station.  Look  at  the  facts i 
Prove  to  yourself  that  Channel  2  is  the 
place  for  you.  Get  maximum  return  for 
your  TV  dollars  on  WJBK-TV. 


Detroit 


Represented 
Nationally  by 

THE  KATZ  AGENCY 


BASIC  CBS  NETWORK  &  DUMONT 

STORER  BROADCASTING  COMPANY  •    National  Sales  Director,  TOM  HARKER,  1 18  E.  57th,  New  York  22,  ELDORADO  5-7690 
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PEOPLE 


at  deadline 


Initial  Decision  in  Tulsa; 
Other  FCC  Actions 

'INITIAL  decision  favoring  grant  of  Tulsa, 
Okla.,  uhf  ch.  17  to  Arthur  R.  Olson  was  an- 
nounced Friday.  Grant  became  possible  when 
Tulsa  Tv  Co.,  comprising  principals  of 
Tulsa  Tribune  and  Tulsa  World,  withdrew.  Mr. 
Olson,  manufacturer  and  oilman,  paid  Tulsa  Tv 
Expenses  of  $27,000. 

Grant  of  West  Palm  Beach,  Fla.,  vhf  ch.  12 
to  WEAT-TV  Inc.  became  certainty  Friday 
(when  opposing  WWPG  withdrew.  WEAT-TV 
Inc.,  whose  major  stockholders  are  WEAT 
West  Palm  Beach  principals,  paid  WWPG  out- 
of-pocket  expenses  of  $6,000. 

Withdrawing  also  was  KTSA-San  Antonio  Ex- 
press for  vhf  ch.  12  in  that  Texas  city.  With- 
drawal left  Mission  Telecasting  Corp.,  50%  owned 
by  KONO  San  Antonio,  in  contest  with  KMAC, 
that  city.  Frank  G.  Huntress  Jr.,  president  of 
KTSA,  announced  that  KTSA  would  "continue 
its  interest  in  tv  and  re-enter  the  field  if  the 
opportunity  arises." 

Applying  for  vhf  ch.  2  in  Great  Bend,  Kan., 
was  Central  Kansas  Tv  Co.,  composed  of  local 
businessmen.  This  is  the  sole  applicant  for  that 
city. 

Three  grantees  had  their  permits  revoked— 
KMON-TV  Great  Falls,  Mont.,  vhf  ch.  3;  KSHM 
(TV)  Sherman,  Tex.,  uhf  ch.  46,  at  their  own 
request,  and  KIRV  (TV)  Denver,  Colo.,  uhf  ch. 
20,  after  its  request  for  extension  of  construction 
time  was  denied  two  weeks  ago. 

Brown  Voices  Faith  in  Fm 

FAITH  in  future  of  fm,  with  emphasis  on 
benefits  to  be  gained  from  multiplexing,  voiced 
Friday  by  Walter  Brown,  WORD  Spartanburg, 
,in  presidential  address  to  S.  C.  Assn.  of  Radio 
&  Television  Broadcasters,  convening  in  Clem- 
son  for  two-day  session.  C.  Wallace  Martin, 
WMSC  Columbia,  was  program  chairman. 
Speakers  included  FCC  Commissioner  Robert 
T.  Bartley  (see  summary  of  his  Athens,  Ga., 
speech  page  40);  Fred  Palmer,  consultant 
Gaines  Kelly,  WFMY-TV  Greensboro,  N.  C. 
„Glen  Ramsey,  SESAC;  Dorsey  Owings,  BMI 
J.  Frank  Jarman,  WDNC  Durham,  N.  C;  lane 
Dal  ton,  WSPA  Spartanburg,  and  Louis  B. 
'Nichols,  FBI  assistant  director. 

ABC-TV  Adds  5  Affiliates 

AFFILIATION  of  five  more  television  stations 
;with  ABC-TV  was  to  be  announced  today 

(Mon.)  by  Alfred  R.  Beckman,  national  direc- 
1  tor  of  ABC's  station  relations  department.  New 

affiliates,  which  raise  total  of  network  to  192, 
j  are: 

KOAM-TV  Pittsburg,  Kan.  (ch.  7),  owned  and 
operated  by  Mid-Continent  Telecasting  Inc., 
Ralph  E.  Wade,  general  manager,  effective  Jan. 
1;  KATV  (TV)  Pine  Bluff-Little  Rock,  Ark.  (ch. 

IS) i  owned  and  operated  by  Central  South  Sales 
Co.,  James  P.  Walker,  general  manager,  effective 
Feb.  1;  WTOC-TV  Savannah,  Ga.  (ch.  11),  owned 
and  operated  by  Savannah  Bcstg.  Co.,  William 

1  T.  Knight  Jr.,  general  manager,  effective  Feb. 
14;  and  KOY-TV  and  KOOL-TV  Phoenix  (shar- 
ing ch.  10),  with  former  owned  and  operated  by 
KOY  Bcstg.  Co.  and  latter  owned  and  operated 
by  Maricopa  Bcstrs.  Inc.,  John  Hogg  general 
manager  for  both  stations,  effective  March  1. 

{Reformers  Busy  in  Boston 

LEGISLATIVE  hearing  to  be  held  tomorrow 
>  (Tues.)  morning  in  Boston  on  bill  to  prohibit 
use  of  feminine  face  or  figure  on  television  and 
billboard  advertisements  for  beer  and  cigar- 
ettes. George  H.  Jaspert,  WCCM  Lawrence, 
will  represent  Massachusetts  broadcasters  at 
hearing. 


INTRAMURAL  SCOOPS 

EAGER  for  a  first,  CBS-TV  trade  news 
division  in  New  York  Friday  "leaked" 
tip  that  James  C.  Hagerty,  President 
Eisenhower's  secretary,  would  announce 
himself  on  the  Edward  R.  Murrow 
Person  to  Person  program  as  the  Presi- 
dent's "news"  secretary.  The  more  offi- 
cial "press  secretary"  has  been  objected 
to  by  radio  and  tv  reporters.  The  story 
was  duly  teletyped  to  B«T's  Washington 
headquarters  but  had  hardly  arrived  when 
Ted  Koop,  CBS  Radio  Washington  chief, 
called.  It's  not  a  first,  said  Ted.  Six 
weeks  ago  Mr.  Hagerty  made  the  same 
statement  on  CBS  Radio's  World  Assign- 
ment broadcast  from  the  White  House. 
Wherever  you  go,  there's  radio. 


Optimism  Pervades  ABC 
Affiliates  Meeting  on  Coast 

OPTIMISM  over  radio's  future  and  expanded 
television  production  plans  for  Hollywood 
sparked  two-day  ABC  Western  Division  affili- 
ates meeting  that  closed  Friday  in  Beverly  Hills. 

Harmony  marked  sessions,  according  to 
spokesmen  among  85  present  at  closed-door 
sessions.  Executives  explained  ABC  Radio  Net- 
work split-sponsorship  plan,  told  of  new  pro- 
gramming for  tv  and  radio,  sales  plans,  adver- 
tising promotion  and  new  findings  in  radio  re- 
search. 

Robert  E.  Kintner,  ABC  president,  told  af- 
filiates several  new  "name"  shows  are  planned 
for  network's  fall  tv  lineup.  Oliver  Treyz,  di- 
rector of  radio,  gave  encouraging  figures  on 
radio  listening  from  study  just  completed. 

George  T.  Shupert,  vice  president,  ABC 
Film  Syndication  Division,  held  open  house, 
showing  products  available  to  affiliates. 

Other  network  executives  participating  in 
affiliates  sessions  included  Leonard  Goldensen, 
president  of  American  Broadcasting-Paramount 
Theatres;  Robert  Hinckley,  Washington  vice 
president;  Robert  Weitman,  vice  president  in 
charge  of  programming  and  talent;  Alex  Stro- 
nach,  vice  president  in  charge  of  tv  network; 
Charles  Ayres,  vice  president  in  charge  of  radio 
network;  Alfred  Beckman,  director  of  stations 
relations;  Ernest  Lee  Jahncke,  vice  president 
and  assistant  to  Mr.  Kintner;  Earl  Hudson, 
Western  Division  vice,  president.  Meeting  of  mid- 
western  affiliates  will  be  held  in  Chicago  next 
week  (see  story  page  68). 

Screen  Gems  Names  D&K 

SCREEN  GEMS  Inc.,  tv  subsidiary  of  Colum- 
bia Pictures  Corp.,  appoints  Dine  &  Kalmus, 
newly-formed  public  relations  firm,  as  its  pub- 
lic relations  and  publicity  counsel. 


UPCOMING 

Feb.  1 :  FCC,  network  "giveaway"  case, 
oral  argument  before  Supreme  Court. 

Feb.  1-2:  ABC-AM-TV  affiliates  meet- 
ing, Drake  Hotel,  Chicago. 

Feb.  4-6:  Audio  Fair,  Alexandria  Hotel, 
Los  Angeles. 

Feb.  5-6:  Montana  Radio  Stations  Inc., 
Park  Hotel,  Great  Falls. 
For  other  Upcomings  see  page  705. 


THOMAS  F.  O'NEIL,  Mutual  president,  was  to 
receive  on  behalf  of  that  network  yesterday 
(Sunday)  American  Legion's  radio  award  "for 
general  excellence  of  national  news  reporting 
and  coverage  on  the  network  level." 

CAL  J.  MCCARTHY  Jr.,  vice  president,  Ruth- 
rauff  &  Ryan,  N.  Y.,  to  David  J.  Mahoney, 
N.  Y.,  as  vice  president. 

HUGH  LEWIS  has  been  elected  a  vice  presi- 
dent of  Ellington  &  Co.,  N.  Y.  He  joined 
agency  as  a  copywriter  10  years  ago  and  for 
some  time  has  been  an  account  executive  on 
Celanese  Corp.  of  America  account. 

WILLIAM  RAMBO,  sales  representative  for 
KLAC-TV  Los  Angeles  for  several  years, 
named  sales  account  executive  and  Pacific  Coast 
representative  for  Vitapix  Corp.,  tv  film  firm. 
He  will  represent  Vitapix  in  11  states. 

ROBERT  MESKILL,  formerly  with  United 
Television  Programs,  Chicago,  appointed  west- 
ern sales  manager  of  Everett-McKinney  Inc., 
station  representative  firm. 

PHILIP  B.  PARKER,  FRANK  O.  BROCK- 
SMITH  and  E.  HOY  McCONNELL  to  sales 
staff  of  Capehart-Farnsworth  Co.  as  Dallas 
sales  region  manager,  eastern  radio  sales  man- 
ager and  sales  promotion  manager,  respectively. 

STEVE  POZGAY,  formerly  general  manager 
at  WNAM-TV  Neenah,  Wis.,  and  previously 
with  RCA  and  Philco  Corp.,  appointed  general 
manager  at  WTVP  (TV)  Decatur,  111. 

DALE  ANDERSON,  research  director,  Erwin, 
Wasey  &  Co.,  N.  Y.,  to  Lennen  &  Newell, 
N.  Y.,  as  account  executive. 


Fellows  Defends  Tv  Ethics 

BROADCASTERS'  self-imposed  tv  code  is  de- 
signed to  check  advertising  as  well  as  program 
abuses,  NARTB  President  Harold  E.  Fellows 
said  Saturday  in  obvious  reference  to  Edward 
L.  Bernays  survey  criticizing  commercials  (see 
story  on  page  36).  He  reminded  that  industry 
has  put  350  tv  stations  on  air  in  only  six  years, 
reaching  70%  of  nation.  He  recalled  that  su- 
vey  conductor  "has  taken  his  livelihood,  and  a 
good  one,  from  the  commerce  of  the  nation." 
Comment  was  made  in  speech  to  Women's 
Forum  on  National  Security  held  in  Washing- 
ington. 

Bernays  Did  It  for  Public 

EDWARD  L.  BERNAYS,  New  York  publicity 
agent,  conducted  his  survey  of  public  reaction 
to  commercials  "for  no  client,  but  on  his  own 
hook  as  a  matter  of  public  interest,"  he  told 
B«T  Friday.  (See  story  above.)  He  said 
his  only  connection  with  educational  interests 
was  service  at  one  time  on  a  public  interest 
committee  of  National  Assn.  of  Educational 
Broadcasters. 


Emerson  Meeting 


Broadcasting 


Telecasting 


ANNUAL  stockholders  meeting  of  Emerson 
Radio  &  Phonograph  Corp.  will  be  held 
Wednesday  at  2  p.m.  at  Waldorf-Astoria  Hotel 
in  New  York,  President  Benjamin  Abrams  an- 
nounced Friday. 
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RADIO  STATION 

WSAZ 

HUNTINGTON,  WEST  VIRGINIA 
SERVING  3  STATES 


"BOSTON 

BLACKIE" 

NOW 

AVAILABLE 

for 

PARTICIPATING 
SPONSORSHIP 

★  ★ 
SUNDAY 

thru 

THURSDAY 
★ 

10:00-10:30  PM 

★  ★ 

NATIONAL  REPRESENTATIVES 

THE  KATZ  AGENCY 

CONTACT 

C.  TOM  GARTEN 

STATION  MANAGER 


5,000  WATTS  DAY 
1,000  WATTS  NIGHT 
930  KC 


WSAZ 


TELEVISION  AFFILIATE 
WSAZ-TV 
Reprnsenlpd  by  THE  KATZ  AGENCY 
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Jacksonville,  wifh  its  fine  seaport,  is  the 
site  of  several  prime  Naval  installations, 
with  15,000  Naval  and  civilian  personnel  and 
stable  annual  payroll  exceeding  $42,000,000. 


..WMBR  is  Jacksonville's 
most-listened-to 
radio  station 
...  and  WMBR-TV  is 

Florida's  most  powerful 
television  station! 


WMBR 

AMFMTV 


Source:  Latest  Pulse  Reports 

Employment  and  payroll 
figures,  U.S.  Navy,  1952. 


Represented  by  CBS  Radio 
and  Television  Spot  Sales 
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ONE... 

and  only  ONE 
television  station 
effectively  covers 
CHARLESTON, 
West  Virginia! 


WKNA-TV 

Charleston's  OWN 
Television  Station 


No  matter  how  you  try,  you 
can't  cover  West  Virginia's  first 
market  with  any  television 
but  Charleston's  OWN  station! 
Only  WKNA-TV  has  the 
"power "*  to  do  it  .  .  .  with 
strong  signal,  three  network 
tie-ins  and  choice  local 
programming  "slanted"  to  and 
for  the  Charleston  market. 
Get  the  facts  today  on  how 
easy  it  is  for  you  to  share  in 
over  $620,000,000  a  year1 
this  market  has  to  spend. 

*Based  on  actual  survey  made 
by  a  leading  radio  engineering 
firm,  (name  sent  on  request) 


WKNA-TV 

the  personality 
station 


Programming  from  the  ABC  •  DUMONT 
ind  CBS  TELEVISION  NETWORKS 

Joe  L.  Smith,  Jr.  Incorporated 

Represented  nationally  by 
WEED  TELEVISION 


MEMO  to  Smart  Radio  Time  Buyers 

Ask  WEED  &  Co.  afaouf  West 
Virginia's  "Personality  Package" 

WKNA  •  WJLS 
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IN  REVIEW 


KING  RICHARD  II 

Network:  NBC-TV 

Time:  Sunday  (1/24/54)  4:00-6:00  p.m.  EST 
Sponsor:  Hall  Brothers  Inc. 
Agency:  Foote,  Cone  &  Belding 
Director:  George  Schaefer 
NBC  Executive  Producer-Director:  Albert 
McCleery 

Associate  Producers:  Emmett  Rogers,  Mil- 
dred Freed  Alberg 
Adaptation  by:  Maurice  Evans 
Sets:  Richard  Sylbert 
Costumes:  Noel  Taylor 
Music  Composer:  Herbert  Menges 
Music  Conductor:  William  Brooks 
Production  Assistant:  Paul  Davis 
Associate  Director:  Livia  Granito 
Cast:  Maurice  Evans,  Frederic  Worlock, 
Kent  Smith,  Bruce  Gordon,  Morton  Da 
Costa,   Norman  Barrs,   Robert  Quarry, 
Richard  Purdy,  Sarah  Churchill,  Louis 
Hector,  and  others. 


AN  ALTOGETHER  satisfying  production  of 
Shakespeare's  majestic  Richard  II,  starring 
Maurice  Evans  as  the  incompetent,  power- 
crazed  King  Richard,  was  presented  Jan.  24  on 
NBC-TV's  Hallmark  Hall  of  Fame  in  a  spe- 
cial two-hour  telecast.  In  every  detail  the 
drama,  masterfully  adapted  for  video  produc- 
tion by  its  star,  was  worthy  of  the  vast  audi- 
ence which  tv  alone  can  assemble.  - 

Less  than  a  year  ago,  Maurice  Evans  re- 
kindled a  mass  interest  in  Shakespearian  drama 
among  televiewers  with  his  production  of 
Hamlet,  rated  by  many  critics  as  the  best 
work  Shakespeare  ever  penned.  The  enthusi- 
astic audience  response  to  that  telecast 
prompted  Hall  Bros,  to  roll  out  the  welcome 
mat  for  Mr.  Evans  and  any  future  ideas  he 
might  entertain  about  playing  more  Shake- 
speare on  tv  under  that  firm's  sponsorship. 

The  outcome  was  Richard  II  in  a  teleplay 
framework.  It  would  be  unfair  to  compare 
last  week's  production  to  Hamlet  since  it  would 
suffer  by  comparison.  Richard  II  is  simply 
not  as  great  or  as  stimulating  a  play.  The 
characters  are  not  as  sharply  drawn  and  there- 
fore present  not  so  great  a  challenge  to  the 
actors  playing  them.  But  considering  the  play 
apart  from  its  tv  predecessor  and  in  the  light 
of  its  own  limitations,  Mr.  Evans,  the  acting 
company  and  technical  crew  packed  two  hours 
full  of  genuine  entertainment. 

Though  Mr.  Evans'  interpretation  of  Richard 
differed  from  the  standard  one,  it  was  an 
effective  characterization.  In  print,  King  Rich- 
ard is  a  totally  cruel  unlikeable  gentleman  who 
can  see  no  farther  than  the  end  of  his  nose 
which  always  points  to  one  thing — the  divine 
right  of  kings.  Mr.  Evans  chose  to  make  his 
audience  like  Richard  by  playing  his  distaste- 
ful traits  down.  The  Richard  of  last  week's 
production  was  a  scoundrel  to  be  sure  but  at 
times  a  harmless  one  seemingly  unaware  of 
his  own  character  flaws.  Such  an  interpretation 
gave  sympathetic  quality  to  the  man  and  to  the 
play  too,  particularly  at  the  end  when  Richard 
was  murdered  during  his  imprisonment  in  the 
Tower  of  London. 

Mr.  Evans  was  supported  by  some  highly 
competent  actors  all  of  whom  understood  the 
point  Shakespeare  was  attempting  to  make 
and  in  turn  made  it  clear  and  understandable 
to  the  audience. 

Production-wise,  tv  is  the  dream  medium  for 
this  play.  There  are  innumerable  scene  changes 
which  a  few  years  ago  made  Mr.  Evans  aban- 
don hope  of  ever  doing  it  again  on  the  stage. 
The  versatility  of  the  camera  was  very  much 
welcome  in  this  case.  The  camera  work  on 
the  show  was  tight  and  excellently  directed. 

In  a  land  where  Shakespeare's  plays  have 
been  bludgeoned  to  death  in  high  school  Eng- 


lish classrooms  telecasts  of  this  calibre  a 
doubly  welcome.  Tv  is  capable  of  puttii 
Shakespeare  back  where  he  belongs — on 
stage  for  everyone  to  see.  At  any  rate,  Richa 
II  increased  the  notion  created  with  Haml, 
that  Hallmark,  living  up  to  the  firm's  cons 
suggestion,  cares  enough  to  give  us  the 
best. 


DR.  I.  Q. 


Network:  ABC-TV 
Time:   Mon.,  8:30-9  p.m.  EST 
Quiz  Master:  James  McClain 
Created  by:  Lee  Segall 
Producer:   Frederick  Heider 
Director:   Charles  S.  Dubin 
Designer:  Beulah  Frankel 
Announcer:   Bob  Shepherd 
Sponsor:  Hazel  Bishop  No-Smear  Lipstick 
Agency:  Raymond  Spector  Co. 
Origination:    ABC -TV's    Elysee  Theatre, 
New  York  City 


THE  tv  version  of  Dr.  I.  Q.,  which  in  its  ori{ 
nal  radio  format  can  safely  be  termed  tl 
granddaddy  of  quiz-type  programming,  w< 
corned  Hazel  Bishop  Inc.  as  its  sponsor  wi 
the  Jan.  18  telecast  of  the  weekly  series  ( 
ABC-TV.  Along  with  the  happy  turn  of  ever 
that  brought  the  Bishop  firm  into  the  pictu 
came  a  nostalgic  note,  too.  On  the  same  dat 
James  McClain,  the  show's  first  m.c.  and  one 
radio's  original  quizmasters,  joined  the  series 


JAMES  McCLAIN 

The  ladies  are  back  in  the  balcony. 

once  again  fill  the  role  of  that  jolly  fellow  wil 
a  wealth  of  information  at  his  command  wb 
does  the  questioning — Dr.  I.  Q.  himself. 

The  format  of  the  tv  Dr.  I.  Q.  is  identic 
to  the  one  used  on  the  radio  series.  Not  eve 
a  slight  attempt  has  been  made  to  explore  nc 
effects  which  the  visual  element  has  to  offer.  . 
camera  has  been  added  but  in  a  fashion  ths 
has  certainly  not  taxed  the  director's  imag 
nation.  It's  a  thoroughly  amateurish  prodiu 
tion.  The  same  assistants  still  roam  around  th 
theatre  with  their  microphones  picking  out  cor 
testants,  most  of  whom  look  like  frightened  ral 
bits.  Their  reactions  to  the  query  from  th 
stage  are  for  the  most  part  timid  and  unintell 
gent. 

As  for  Mr.  McClain,  who  has  taken  leave  c 
absence  from  the  Episcopal  ministry  to  retur 
to  the  series  which  he  left  in  1946  to  become 
clergyman,  his  tv  debut  was  no  earth  shakei 
He  is  obviously  not  well  acquainted  with  a 
m.c.'s  role  in  television.  His  most  disturbing  ti 
with  radio  is  his  attachment  to  a  script.  Mi 
McClain's  concentration  on  the  paper  in  frori 
of  him  eliminates  any  possibility  of  eye  con 
tact  with  the  camera  and  the  audience. 
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YOU  GET 


When  You  Buy  KRNT,  Des  Moines 

HOOPER  LEADER  MORNING,  AFTERNOON,  EVENING 


75  Firsts,  11  Seconds  out  of  87  Periods 

(Including  3  ties  for  first  and  1  for  second) 


•  KRNT-CBS  does  it  again  . . .  delivers  the  BIG  audience,  according  to  the  latest 
Hooper  report  for  Des  Moines,  Iowa  (October,  1953). 

•  KRNT  is  first  in  all  23  morning  periods.  KRNT  has 
23  firsts,  I  second  out  of  24  afternoon  periods.  KRNT 
has  13  firsts  (3  ties)  and  6  seconds  (one  tie)  out  of  20 
evening  periods.  KRNT  has  16  firsts  and  4  seconds 
out  of  the  20  rated  Saturday  daytime  periods. 

•  Talk  to  a  Katz  man  about  KRNT,  the  only  Des  Moines 
station  that  can  talk  Hoopers! 


THE 
REGISTER 
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WATTS  | 

Mmirn  and 
Mwbcm  l\mmirm 
mwthh  of, 

Soutfie/ut  Calijjinnut 

-  -  mm  tfuut 
1,000,000  baqWA! 


OPEN  MIKE 


An  even  smarter 
buy  in  '54!" 


Represented  nationally  by: 
George  W.  Clark — Chicago,  New  York 
Daren  F.  McGavren — San  Francisco 
Dora-Clayton — Atlanta 

or  write 
KOWL,  Pico  at  the  Ocean, 
Santa  Monica,  Calif. 
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Note  on  Improvement 

EDITOR: 

We  have  had  an  opportunity  to  read  your 
January  18  issue  of  B#T  and  are  pleased  to 
note  that  the  television  stations  on  the  air  and 
target  date  stations  have  been  printed  in  accord- 
ance with  the  suggestion  we  made  some  time 
ago. 

As  far  as  we  are  concerned,  this  is  a  decided 
improvement  in  the  manner  of  reprinting  these 
facts  and  congratulate  you  on  this  progressive 
step. 

Richard  C.  Grahl 

William  Esty  Co.,  New  York. 

Costs  Questioned 

EDITOR: 

...  In  the  Jan.  18  issue  of  B«T,  on  page  42 
were  quotations  of  live  telecasts  at  $85.00  per 
hour  and  film  at  $126.00  per  hour.  These  fig- 
ures seemed  familiar  and  checking  back  in  our 
Television  Digest  we  found  the  same  figures  ex- 
actly reversed  .  .  .  Would  you  be  good  enough 
to  drop  me  a  short  line  as  to  whether  or  not 
your  figures  might  have  been  reversed. 

Naturally,  we  receive  a  considerable  num- 
ber of  trade  publications  and  have  written 
trade  news,  but  we  never  have  found  the  equal 
to  B«T.  Such  news  coverage  on  a  weekly  basis 
is  nothing  short  of  a  phenomenon.  I  have  long 
felt  that  B«T  is  the  trade  magazine  to  top  all 
trade  magazines  and  find  it  is  relied  upon  by 
the  industry  as  a  whole  .  .  . 

Mrs.  Jan  T.  Macauley, 
World  Films, 
Sierra  Madre,  Calif. 

[EDITOR'S  NOTE:  B-T  correctly  quoted  an 
NARTB  survey  of  tv  stations  which  showed  aver- 
age costs  per  hour  were  $85  for  live  production 
and  $126  for  film.] 

Sunday  Supplement 

EDITOR: 

On  your  January,  1954,  "Comparative  Net- 
work Tv  Showsheet"  you  have  omitted  The 
Quaker  Oats  Co.'s  CBS  network  show,  Contest 
Carnival. 

Contest  Carnival  began  telecasting  Jan.  3, 
1954  and  is  on  every  Sunday  at  12:30  p.m.  New 
York  time  .  .  . 

C.  E.  Bolgard,  Vice  Pres.  &  Media  Dir. 

Sherman  &  Marquette.  Chicago. 

Two  Stories 

EDITOR: 

Last  night,  Saturday,  Jan.  23,  WHAW  con- 
ducted its  annual  March  of  Dimes  show.  It 
wasn't  a  show,  as  most  people  think  of  shows. 
From  7  to  11  p.m.,  four  hours,  I  sat  on  the 
hard  bench  of  the  WHAW  organ  and  pitched 
and  played.  During  those  four  hours,  we  re- 
ceived 1,111  telephone  calls,  with  contributions 
totalling  $3,629.30.  The  entire  county  has  a 
population  of  only  18,000.  Weston  a  popula- 
tion of  9,000  .  .  . 

That  is  the  first  story  .  .  . 

Just  now — between  3:15  and  3:30  p.m.,  Sun- 
day, Jan.  24 — I  listened  to  the  beginning  of  a 
show  from  the  network  of  which  we  are  an 
affiliate,  A  disc  jockey,  of  sorts,  was  flamboy- 
antly introduced  whereupon  said  jockey  sug- 
gested  that  after  the  first  record  he  would  make 
an  offer  just  out  of  this  world:  A  picture  of 
100  radio,  tv  and  motion  picture  stars  for  just 
oik-  dollar.  At  that  point  we  cut  the  show  and 
filled  witli  transcriptions  and  public  service  an- 
Douncements,  However,  we  monitored  the 
show  on  the  line.  We  now  consider  the  per- 
formance completely  out  of  line  with  all  rea- 


sonable and  proper  concepts  of  legitima 
radio  .  .  . 

There  are  the  two  stories,  analogous,  pe 
haps,  in  that  if  we  carried  the  type  of  thii 
the  network  is  resorting  to,  the  March  of  Dim 
show  would  have  gone  to  pot  .  .  . 

If  the  networks  and  stations  begin,  fran, 
cally  and  fearfully,  to  grasp  each  econorf 
straw  at  this  crucial  moment  of  evolution,  tl 
medium  of  radio  is  dying.  If,  however,  we  fa 
the  facts,  legitimately  and  fearlessly,  with  c 
heads  up  and  our  brains  at  work,  we'll  live 
see  another  day  when,  with  tv  a  flourishii 
companion  industry,  radio  will  be  doing  a  bi 
ger  and  better  job  than  ever  before  ...  1 
Harold  McWhorter 
President 

WHAW  Weston,  W.  Va. 

Answer  for  Nashville 

EDITOR: 

Your  editorial  "Nonsense  in  Nashville"  [B* 
Jan.  25]  pointed  up  a  situation  that  exists  he 
in  Southern  New  Jersey  too. 

We  were  notified  by  the  local  newspaper  th 
they  would  no  longer  carry  our  program  listiri| 
after  January  1st  because  we  were  "compe 
tion."  With  the  letter  the  editor  kindly  enclosi 
a  rate  card  so  we  could  see  how  much  we  wou 
be  overcharged  for  their  small  circulation. 

Rather  than  pay  for  a  feature  which  we  f< 
helped  sell  the  local  newspaper,  we  made  e 
rangements  with  the  Camden  Courier-Post 
print  our  program  listings.  This  newspaper  w 
so  very  cooperative  that  we  have  begun  plu 
ging  that  fact  that  our  programs  are  listed 
the  Courier-Post.  In  this  way  the  paper  ge 
some  good  publicity  and  our  programs  a1 
available  to  all  of  our  listeners  in  this  are 
since  this  newspaper  covers  all  of  South  Jerse 
The  local  paper  still  carries  network  radio  al 
television  program  listings  but  I  am  quite  su 
the  publisher  is  unhappy  about  "competitio! 
plugging  even  more  competition. 

Fred  M.  Wood,  General  Manag 
WWBZ  Vineland,  N.  J. 


Fair  Despite  Prejudice 

EDITOR: 

...  In  [your]  National  Collegiate  Athlet 
Assn.  tv  articles  [B»T,  Jan.  11,  18],  I  think  y( 
have  been  very  fair  in  presenting  the  colle; 
and  university  side  of  the  picture  even  thou( 
you,  because  of  your  job,  are  somewhat  pn 
udiced  toward  the  opposite  viewpoint  .  . 
[Your]  stories  are  well  written  and  offer  son 
detailed  information  which  will  be  helpful 
those  people  who  are  trying  to  understand  oi 
problem  .  .  . 

I  do  believe  that  a  meeting  of  all  parties  i 
terested  in  both  sides  of  the  fence  can  be  a  ve; 
helpful  thing  to  enable  each  of  us  to  be  a  1 
more  sympathetic  with  the  other  .  .  . 

J.  Shober  Barr 

Dean  of  Athletics 

Franklin  &  Marshall  Colleg 

Lancaster,  Pa. 

NCAA  v.p.  and  member 

of  NCAA  Tv  Committee 

Switch  in  Suffixes 

EDITOR: 

In  the  issue  of  Jan.  25  .  .  .  under  "For  tl 
Record"  on  page  1 1 1  under  New  York  sta 
you  have  listed  our  television  grant  as  Bloor 
ington  instead  of  Bloomingdale  (Lake  Placi 

Joel  H.  Sheier,  Pres.,  Gen. 

WIRY  Pittsburgh,  N.  Y.  , 

[EDITOR'S  NOTE:  Mr.  Scheier's  letter  arriv 
too  late  for  his  Telestatus  listing  to  be  correct 
in  this  issue,  but  it  will  be  Bloomingdale  t 
ginning  next  week.] 
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HI  FI  DO 

"^^"E  prepared  ourselves  for  a  New  Experience.  The  host  revved 
up  his  test  equipment,  checked  roll-off,  measured  gram  pres- 
sure of  stylus,  interpreted  the  cathode-ray  oscilloscope  and  various 
voltmeters,  ohmeters,  and  a  wave-distortion  analyzer.  The  tweeters, 
the  middles,  the  woofers  had  their  impedance  matched  and  re- 
matched  in  the  crossover  network;  the  air  in  the  speaker-array's 
baffle  was  vacuum  cleaned,  the  needle  brushed,  the  record 
brushed,  the  strobe  disk  read  for  turntable  speed.  All  was  ready. 
The  house  lights  dimmed  (and  why  not,  with  all  that  load?). 
The  guests,  a  little  dim  themselves  after  an  hour  of  preparation, 
settled  back  among  the  wires,  coils,  tubes  and  tools  for  a  sound 
experience  of  ineffable  pleasure.  The  needle  found  the  groove, 
there  was  an  expectant  hush  .  .  . 

The  dog  started  howling. 

Our  host  was  playing  his  favorite  record — at  the  equipment's 
maximum  20  watts.  It  was  a  frequency  test  record,  audible  in 
part  only  to  canines. 

*    *  * 

Today's  hi-fi  aficionados  resemble  radio  fans  of  the  early  20's, 
tearing  down,  rebuilding,  getting  neurotic  about  real  or  imagined 
hook-up  imperfections,  often  losing  sight  of  the  purpose  of  all 
the  fooling  around — the  enjoyment  of  sound. 

What's  this  got  to  do  with  WMT?  It  has  to  be  dragged  in  by 
the  tail,  but  this  is  what  it  has  to  do  with  WMT.  We  have  a 
lot  of  fancy  equipment,  a  lot  of  power  (5,000  watts  AM,  100,000 
watts  TV)  but  our  eye  is  on  the  target:  building  audiences  that 
buy  our  sponsors'  products. 

The  Katz  Agency  will  supply  hi-fi  proof. 


WMT  and  WMT  TV 

CBS  for  Eastern  Iowa 
Mail  Address:  Cedar  Rapids 


Represented  Nationally  by  The  Katz  Agency 
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Yes,  it's  got  the  gals  going  .  going  to  the  Channel 
5  Club,  WMCT's  sensational  new  audience  participating 
show  Prizes,  gags,  spontaneous  on-the-spot  humor,  and 
interviews  with  Gene  Perkins  and  Bob  Smith  doing 
the  emceeing. 

Participating  spots  arc  now  available,  and  they  arc 
going  fast   See  your  nearest  Branham  office. 


WMCT 

CHANNEL  5  •  MEMPHIS 


NOW  100,000  WATTS 

Memphis'  first     H  NBC-TV-BASIC 


TV  Station 

WMC      WMCF  WMCT 

National  Representatives 
The  Branham  Company 


Also  affiliated  with  ABC 
and  DUMOKlT 

Owned  and  Operated  by 
The  Commercial  Appeal 
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GEORGE  HAROLD  WEBER 

on  all  accounts 

GEORGE  HAROLD  WEBER,  47,  vice  pre; 
dent  and  Seattle  office  manager  of  Cole 
Weber,  Portland-Seattle-Tacoma  agency,  fee 
his  has  been  "the  most  perfect  experience"  i 
advertising,  with  a  career  that  began  with  v 
summer  scholarship  at  an  agency  while  \ 
was  a  U.  of  Oregon  student  in  1929. 

He  joined  Mac  Wilkins  &  Cole  soon  after 
was  formed  in.  1931  and  his  name  was  adde 
to  the  title  in  1943.  Today  it  is  Cole  &  Webe 

Among  the  agency's  early  radio  efforts  wei 
Toast  of  the  Town  for  Franz  U.S.  Bakery  c 
KOIN  Portland,  Porter's  Energy  Trio  for  Po 
ter-Scarpelli  Macaroni  Co.  and  news  shows  ft 
Fahey-Brockman  Co.,  Portland-Seattle  men 
wear  firm.  All  still  use  radio  and  some  tv. 

Cole  &  Weber's  policy  is  to  get  the  mediu 
to  fit  the  client's  problem  instead  of  the  revers 
with  the  result  that  many  of  the  agency's  rad 
and  tv  programs  are  specially  tailored. 

Some  Seattle  office  tv  clients  are  Nation 
Bank  of  Commerce,  with  Washington  State  R 
porter  on  KING-TV  Seattle;  Pacific  Food  Proi 
ucts  Co.,  Seattle,  with  Cisco  Kid  on  tv  in  s) 
cities  after  its  successful  use  of  radio  wit 
Sunny  Jim  Kindergarten  [B»T.,  July  14,  1952 

Leading  radio  clients  include  Weyerhaeusi 
Timber  Co.,  Tacoma,  sponsoring  Youth  Vie* 
the  News,  fed  from  KOMO  Seattle  to  a  speci 
10-station  network  in  western  Washington  an 
Oregon;  Centennial  Flouring  Mills,  Seattle,  wit 
spot  announcements  on  Alaska  stations,  at 
Safeco  Insurance  Co.,  sponsoring  Edward  1 
Murrow  on  22  CPRN  stations. 

Mr.  Weber  says  his  agency  is  concerne 
about  tv,  but  "we  don't  expect  that  it  will  di 
stroy  radio,  because  each  has  its  own  plao 
For  the  agency,  says  Mr.  Weber,  tv  poses  n 
cost  problems:  "We  find  that  traditional  fi 
charged  our  clients  are  not  adequate  return 
the  terrific  time  demands  placed  on  our  agen 
by  production  for  tv." 

Organizations  in  which  George  Weber  h; 
held  presidencies  or  chairmanships  include  Pi 
Delta  Theta  (in  college);  Advertising  &  Sah 
Club  of  Seattle,  1942;  Washington  State  Chaj 
ter  of  American  Assn.  of  Advertising  Agencie 
1942  and  1945;  Advertising  Assn.  of  the  Wes 
1944,  and  A  AAA's  Pacific  Council,  1949.  H 
most  recently  headed  public  information  fc 
1953  United  Good  Neighbors  fund  campaig 
and  was  chairman  of  the  jubilee  season  of  tb 
Seattle  Symphony. 

He  married  Lillian  Fitzpatrick  in  1935.  The 
have  two  daughters,  Marilyn,  13,  and  Susan,  1! 
His  hobby  is  the  piano,  which  brought  him  int 
radio  in  1923  on  KGW  Portland's  Hoot  Owls  i 
George  Weber  &  His  Orchestra. 
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Govesuuje.  ta  Match  the,  MasJzet 

Represented  Nationally  by  CBS  Radio  and  Television  Spot  Sales 


WBT-WBTV 


CHARLOTTE,    N.  C 


The  Radio-TV  Services 
of  the  Jefferson  Standard 
Life  Insurance  Company 


The  signs  of  Charlotte  are  signs  of  a  market 
bigger  by  far  than  city  population  indicates. 
Take  air  traffic,  for  example: 

In  air  passengers  per  thousand  population,  Charlotte 
ranks  fourth  in  the  nation,  surpassed  only  by  Miami,  Dalla 
and  Atlanta — surpassing  such  air  travel  centers  as 
Washington,  Kansas  City  and  San  Francisco-Oakland. 

Charlotte's  bulging,  pre-war  air  terminal  gives  way 
to  a  plush,  new  $1,500,000  terminal  building  due  for 
dedication  this  spring. 

Such  busy-ness  cannot  be  accounted  for  alone  by  the  fact 
that  there  is  no  rival  commercial  airport  for  60  miles 
in  any  direction  but  only  by  the  additional  fact  that 
this  60-mile  area  is  densely  populated  with  prosperous 
people  who  depend  upon  Charlotte  for  air  travel 
and  myriad  other  services,  including  — 

—  Radio  and  television.  Charlotte's  great  area  stations 
WBT  and  WBTV  unite  hundreds  of  populous  textile 
communities  into  one  integrated  market  ranking 
in  the  first  25  markets  of  the  nation. 


thank  you, 

Coronet 


There's  a  magazine  in  this  country  named 
Coronet. 

It  measures — as  far  as  our  old  broken  ruler 
goes — 7  and  ^ths  by  about  5  and 

"Small"  magazine? 

Nonsense ! 

Each  issue  is  packed  with  editorial  dynamite. 
...  So  hot  it  could  go  off  in  your  hands. 

We  mean  that. 

Coronet  is  read  avidly  every  month  by 
2,818,003  people. 

That's  reading! 

Recently  Coronet  said,  "Let's  have  a  survey 
on  disc  jockey  readers.  Let's  see  how  important 
Coronet  is  to  them.    Y'know  the  boys  with  the 


gifted  gabbers  who  spin  records  and  make  gay 
with  the  gayety  on  radio  and  tv." 

Coronet's  top  men  said,  "Okay,  let's  try  it." 

Results  .  .  . 

Coronet  called  The  Bureau  of  Market 
Statistics. 

Coronet  asked  B  of  M.S.  to  ask  three  basic 
questions;  no  mention  of  Coronet. 

Letters  were  sent  (no  mention  of  Coronet)  to 
1000  top  radio  and  tv  stations  in  the  U.  S.  request- 
ing names  of  their  leading  disc  jockeys.  The  names 
of  506  d-js  were  received. 

Letters  went  out  again;  the  d-js  were  asked 
bluntly  .  .  . 

1.  What  magazines  of  all  kinds  do  you  read 
regularly? 
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Broadcasting  •  Telecasting  ranked  sixth  in 
preference  on  the  total  answers  to  this  question, 
topped  only  by  such  crackerjacks  as  Life, 
Coronet,  Reader's  Digest,  Time  and  The 
Saturday  Evening  Post.  No  other  so-called 
"business"  paper  came  even  nibblingly  near 
B  •  T's  standing.  Sorry,  Collier's  and  News- 
week were  sort  of  also-rans. 

2.  Which  three  magazines  do  you  like  best 
(list  in  order  of  preference)? 

Broadcasting  •  Telecasting  was  the  only 
"business"  paper  ranked  a  favorite.  It  soared  up 
with  Reader's  Digest,  Time,  New  Yorker,  etc. 

3.  Of  those  you  read,  which  three  magazines 
are  most  helpful  to  you  in  your  work  (please  list  in 
order  of  preference)  ? 


Broadcasting  •  Telecasting  was  first, 
nudged  second  only  by  Coronet  and  then  by 
Time,  Reader's  Digest,  Life  and  so  on  down 
the  line. 

Interesting?  Yes.  But  it's  merely  another 
segment  study  of  the  vast  field  of  radio  and  tele- 
vision B  •  T  covers  week-in  and  week-out  with 
the  alertness,  the  news  sense  and  thoroughness 
that  is  mirrored  nationally  in  the  news  by,  let's 
say,  The  New  York  Times. 

Coronet's  study  amplifies  the  agency- 
advertiser  surveys  ma.de  by  such  well-known 
firms  as  International  Public  Opinion  Research 
and  American  Research  Bureau.  To  reach  the 
leading  radio  and  tv  buyers  ...  to  reach  anyone 
who  is  anyone  in  radio  or  television  .  .  .  you  have 
to  be  in  Broadcasting  •  Telecasting. 


Want  to  hear  more  ear-twirking  proof?   Just  call,  write  or  wire — 

BROADCASTING • TELECASTING 

1735  DeSales  Street,  N.W.        Washington  6,  D.  C.        ME  8-1022 


ADCASTING 


Telecasting 


February  1,  1954    •    Page  21 


"AN 

INVESTMENT 


KNOWLEDGE 
PAYS  THE 
BEST 

INTEREST"... 

Benjamin  Franklin 


As  of  January  16,  1954 
we  have  invested 

65#331#060  TV  SECONDS 

in  the  business  of  television 
broadcasting.  Each  of  these  sec- 
onds has  increased  our  knowl- 
edge. This  we  share  with  our 
clients  for  the  mutual  benefit 
of  all  concerned. 

This  knowledge  has  been  built 
only  through  pioneering.  The 
results?  Some  great,  most  good, 
a  few  bad.  And  each  result  has 
contributed  day  by  day  to  a 
better  over-all  operation. 

Your  investment  in  KNBH  is 
an  investment  in  knowledge... 
pays  off  in  audience  interest  and 
product  sales.  Contact  KNBH, 
Hollywood  or  NBC  SPOT 
SALES. 


our  respects 


to  FRANCOIS  VAN  KONYNENBURG 


WHEN  Francois  Van  Konynenburg  reaches  his 
50th  birthday  at  the  end  of  next  month  he  will 
have  spent  two  decades  in  radio — all  in  Minne- 
sota's Twin  Cities  where  he  is  executive  vice 
president  and  general  manager  of  WCCO-AM- 
TV  Minneapolis-St.  Paul. 

The  two  things  that  stand  out  about  this 
quiet  and  friendly  Dutchman,  who  understand- 
ably is  called  "Van,"  arise  one  from  the  other: 
F.  Van  Konynenburg  likes  people.  His  business 
life  is  dedicated  to  public  service. 

Mr.  Van  Konynenburg  has  never  strayed  far 
from  the  Minnesota  outdoors  he  loves.  He  was 
born  and  spent  his  early  childhood  in  the  tiny 
village  of  Lismore,  Minn.,  and  his  boyhood  at 
St.  Croix  Falls,  Wis.  Today  he  spends  much  of 
his  spare  time  fishing — winter  and  summer — 
among  Minnesota's  thousands  of  lakes,  or  on 
frequent  duck-hunting  trips.  An  avid  sports- 
man, he  has  been  known  to  discard  his  shoes, 
roll  up  his  trouser  legs  and  charge  down  the 
base  paths  during  inter-company  softball  games. 

He  studied  journalism  and  advertising  at  the 
U.  of  Wisconsin  and  was  graduated  in  1927. 
He  thereupon  joined  the  Madison  (Wis.)  Capi- 
tol Times  as  a  salesman  in  the  national  adver- 
tising department.  A  year  later  he  was  national 
advertising  manager.  In  1929  he  returned  to 
Minnesota  to  join  the  national  advertising  staff 
of  the  Minneapolis  Tribune.  The  year  1931 
found  him  working  as  an  account  executive 
with  a  St.  Paul  advertising  agency. 

In  1934  Mr.  Van  Konynenburg  entered  the 
still-youthful  radio  field  as  a  member  of  the 
sales  staff  of  WTCN  Minneapolis-St.  Paul. 
Within  two  years  he  was  sales  manager.  In  10 
years  he  was  general  manager. 

In  August  1952  WTCN-TV,  which  started  in 
1949,  was  merged  with  WCCO-AM,  a  50  kw 
clear  channel  radio  pioneer  of  the  Northwest, 
and  the  WCCO  call  letters  were  broadened  to 
include  both  radio  and  tv.  Mr.  Van  Konynen- 
burg was  named  executive  vice  president  and 
general  manager  of  both  radio  and  television 
broadcasting  operations.  Under  his  leadership, 
station  personnel  has  increased  from  18  to  more 
than  230;  both  stations  are  operating  at  the 
maximum  power  allowed  by  the  FCC,  and  both 
are  taking  the  same  leading  role  in  community 
service  activities  that  Mr.  Van  Konynenburg 
docs  in  his  personal  life. 

During  1953  WCCO-AM-TV  devoted  free 
facilities  to  a  long  list  of  educational,  religious 
and  charitable  organizations,  which  if  measured 
by  rate  card  charges  would  have  amounted  to 
more  than  $750,000. 

Mr.  Van  Konynenburg  himself  is  a  director 


of  the  Minneapolis  Chamber  of  Commerce  ai 
the  Better  Business  Bureau;  a  member  of  o 
Governor's  special  Minnesota  developme 
committee;  Associated  Industries  adviso 
board;  St.  Paulites;  Minneapolis  YMCA,  a> 
the  Minneapolis  Advertising  Club.  He  belon! 
to  the  executive  committee  of  the  Nation 
Conference  of  Christians  and  Jews,  and  serv 
as  chairman  of  the  Rehabilitation  Steerii 
Committee  of  Minneapolis  for  handicappi 
persons. 

These  and  other  duties  have  taken  much  ■ 
the  time  Mr.  Van  Konynenburg  once  allott 
to  his  first  love — salesmanship.  But  he  fr 
quently  slips  away  from  his  offices  to  rene 
long-standing  friendships  among  agency  repr 
sentatives  and  business  circles  in  the  Twi 
Cities.  Often  his  first-name  familiarity  wi 
Minnesota  and  U.  S.  commercial  leaders  cor 
bines  with  the  personal  charm  of  the  V^ 
Konynenburg  low-pressure  salesmanship 
wrap  up  complicated  business  transactions 
the  shortest  possible  time. 

He  refuses  to  be  desk-bound:  He  wants 
see  first-hand  how  a  difficult  production  pro 
lem  is  being  handled;  he'll  make  a  person 
check  to  see  how  a  redecorating  scheme  j 
working  out  in  one  of  the  minor  areas  of  tl 
separate  buildings  occuped  by  WCCO-AM  ar 
WCCO-TV.  And  he's  never  too  busy  to  stc 
one  of  the  station  employes  in  passing  ar 
express  his  congratulations  for  a  job  dor 
particularly  well. 

Cedric  Adams,  a  top  WCCO  radio  and  tel 
vison  star,  remarked  recently  that  Mr.  V; 
Konynenburg  is  one  of  the  most  unusual  pi 
sonalities  he's  ever  encountered.  "Van  has 
heart  as  big  as  a  touring  car,"  says  Mr.  Adam 
"but  at  the  same  time,  he  has  one  of  tt 
shrewdest  business  minds  I've  seen  operate."  j 

He  has  two  other  interests  about  which  Y 
is  rather  reticent.  One  is  his  fondness  for  tr 
accordion;  the  other  is  his  hobby  of  bird-watel 
ing.  He  squeezes  the  accordion  when  he  fine 
time  to  relax  and  his  associates  consider  hii 
accomplished  enough  to  appear  on  one  of  th 
radio  or  tv  talent  shows,  but  he  steadfastl 
refuses  all  coaxing. 

As  for  bird-watching,  Mr.  Van  Konynenbui 
is  something  of  an  authority  in  this  nor 
strenuous  activity,  and  his  avian  interests  ar 
common  knowledge  around  the  WCCO-AM-T' 
studios.  Last  Christmas  his  present  from  th 
staff  was  100  pounds  of  assorted  bird  seed. 

Mr.  Van  Konynenburg  married  the  forme 
Jane  Robinson  in  1929. 


Page  22    •    February  1.  1954 


Broadcasting    •  Telecastin1 


he's  taking  lessons 
from  15  champs... 


STARRING: 
Sam  Snead 
Julius  Boros 
Lloyd  Mangrum 
Lew  Worsham 
Cary  Middlecoff 
Jackie  Burke,  Jr. 
Al  Besselink 
Jim  Ferrier 
Earl  Stewart,  Jr. 
E.  J.  "Dutch" 

Harrison 
Ted  Kroll 
Johnny  Palmer 
Tommy  Bolt 
Doug  Ford 
Ed  "Porky"  Oliver 


Right  now,  comfortable  and  relaxed  in  his  own  living  room,  he's  getting  a  tip  from  Champion 

*  Sam  Snead  on  how  to  improve  his  swing.  Next  week  Lloyd  Mangrum  shows  him  the  secret  of  long  iron 
play.  Then  "Doc"  Middlecoff  gives  him  pointers  on  fairway  woods.  It's  expert, 

*  entertaining  instruction  he  couldn't  buy  at  any  price.  He  loves  every  minute  of  it ! 

PLAY  GOLF™  CHAMPIONS 

*  is  a  unique  series  of  thirteen  15-minute  TV  film  programs  with  powerful  appeal  for  the  growing 
millions  of  golf  fans,  both  men  and  women.  They're  in  black-and-white  or  color,  with  music 

and  narration.  Comedy  sequences  alternate  with  instruction  to  hold  the  "fringe"  audience. 

*  Produced  by  SPORTSVISION,  INC.,  makers  of  the  popular  football  series,  Ail-American 
n.    Game  of  the  Week.  For  prices,  availabilities,  write,  wire  or  phone  . . . 

Deft.  B,  233  Sansome  St.,  San  Francisco,  Calif.  •  EXbrook  2-3837 

Hollywood:  Dept.  B,  1161  No.  Highland  •  Hollywood  $-9205 
Chicago:  Dept.  B,  20  No.  Wacker  Dr.  •  CEntral  6-8955 


SPORTSVISION,  INC. 


OADC ASTING 
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IN  PUBLIC  SERVICE  — 


"Or  is  this  one 

a  little  TOO  big?" 

You  can  cook  up  a  mighty  big  radio  splurge  in  Kentucky  — 
with  one  medium-sized  "stove": 

The  Louisville  Trading  Area  alone  accounts  for  35.3%  of  Kentucky's 
total  retail  sales/  5000-watt  WAVE  covers  this  compact  market 
thoroughly — delivers  it  plus  a  big  quarter-billion-dollar  slice 
of  Southern  Indiana,  at  amazingly  low  cost,  and  without 
waste  circulation! 

Enough  said.  Let  NBC  Spot  Sales  fill  in  the  details. 


5000  WATTS 

NBC  AFFILIATE    •  LOUISVILLE 

NHC  Spot  Sales,  Exclusive  National  Representatives 
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WAVE 


KDYL  Forewarns  Motorists 

KDYL  Salt  Lake  City,  in  an  effort  to  rediu 
auto  accidents  in  1954,  has  begun  broadcasts 
driving  condition  weather  reports  as  a  pub! 
service.  Conditions  are  broadcast  throug 
KDYL  directly  from  State  Highway  Patn 
headquarters  four  times  daily,  with  the  numbj 
of  reports  increasing  in  the  event  of  emergei 
cies. 


KPOJ  Sparks  Charity 

FOOD  (2,000  cans)  and  produce  (100  pounds 
were  donated  to  the  police-sponsored  charit) 
the  Sunshine  Division,  through  the  combine 
efforts  of  KPOJ  Portland,  Ore.,  police  and  higl 
schoolers.  While  listeners  phoned  in  pledge 
to  KPOJ's  Hop  Time  program,  the  teenager 
and  officers  blanketed  the  city  to  collect  th 
food. 


Boosts  City  Fathers 

LACK  of  public  response  to  City  Council  plan 
for  a  new  City  Hall  prompted  WPTF  Raleigl 
N.  C,  to  donate  time  for  the  airing  of  problem 
facing  the  Council.  A  current  series  of  weekl! 
half-hour  programs  are  arranged  by  News  Di 
rector  Ed  Kirk  and  Program  Director  Grahar. 
B.  Poyner. 


Fire  Aftermath— Flood 

RESIDENTS  in  the  San  Gabriel  foothills,  nea 
Los  Angeles,  now  facing  flood  danger  afte 
the  devastating  $7  million  forest  fire  whicl 
burnt  off  valuable  watershed  and  for  a  timj 
threatened  all  Los  Angeles  tv  transmitter 
[B«T,  Jan.  4],  heard  various  plans  to  protec 
them  on  KECA's  special  Hollywood  Radu 
Fire,  Flood  and  Cities  in  Danger  program 
Tape  recording  of  a  town  hall  meeting  in  Mon 
rovia,  Calif.,  where  municipal  officials,  mer 
chants  and  home-owners  discussed  emergenc 
measures  to  prevent  recurrences  of  past  flood 
after  similar  fires,  was  presented  to  keep  thos< 
foothill  residents  unable  to  attend  the  meetinj 
informed  on  the  protective  steps. 


Little  Girl  Lost 

SUCCESSFUL  search  was  organized  by  WKE 
Kewanee,  111.,  for  a  lost  12-year-old  girl.  Whe 
Suzzanne  Nelson  did  not  come  home  afte 
school  WKEI  broadcast  her  description  an 
later  appealed  for  a  search  party  to  whicl 
some  three  hundred  persons  responded.  A  loca 
resident  recognized  her  from  the  broadcas 
description. 


WLWT  (TV)  Backs  Golden  Gloves 

WLWT  (TV)  Cincinnati,  in  cooperation  wit 
the  Golden  Gloves  Club  of  Cincinnati  will  co 
sponsor  the  1954  Golden  Gloves  Boxing  Tour 
nament  to  be  held  Feb.  3.  Nearly  14,000  $1 
tickets  will  be  put  on  sale  with  all  proceed? 
turned  over  to  the  Hamilton  County  Polic 
Fund. 

  I 

WFIL  DJ  Aids  Blind 

DICK  CLARK,  m.  c.  of  Caravan  of  Music  or 
WFIL  Philadelphia,  recently  concluded  a  cam- 
paign in  cooperation  with  "We  the  Blind"  thai 
drew  more  than  2,500  contributions  of  glasses; 
frames  and  cases  from  his  listeners.  Lenses 
and  frames  received  in  the  drive  have  beer 
turned  over  to  the  "We  the  Blind"  organization 
and  will  be  re-ground,  finished,  and  distributee 
to  needy  persons. 
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NBC-ABC-PC/MONT 


276.000  Waffs 
CHANNEL  36 


Nearly  one  million  personal  contacts  with  its  listening  aui 
-ence  in  1953 — that's  the  WWVA  super  sales  record!  A1 
you  well  know  it's  the  personal  touch  that  counts,  that  mak  u 
friends,  that  sells !  Yes,  the  friendly  voice  from  the  hea 
of  industrial  America  made  974,857  personal  contacts  wi 
its  responsive  listening  and  buying  audience ;  proof  enouj 
that  the  WWVA  earthy  programming  appeals  to  listeneji 
impels  sales,  produces  results ! 


Sells  on  Personal  Appearances  .  .  . 

The  all-star  WWVA  time-tested  talent  made  1,072  personal  appearances 
in  the  WWVA  coverage  area  in  1953  . . .  and  attracted  a  combined  audience 
of  658,942  people.  These  people  are  friendly  to  WWVA  artists,  enjoy 
WWVA  programming,  buy  WWVA-advertised  products. 


Sells  on  the  WWVA  Jamboree 


From  miles  and  miles  around  WWVA  listeners  come  to  see  the  in-pers? 
performances  of  the  WWVA  World's  Original  Radio  Jamboree  in  Wheelin 
W.  Va.,  every  Saturday  night.  They  came  to  the  number  of  91,885  durij' 
1953,  a  total  limited  by  the  small  capacity  of  the  theater  in  which  it  | 
presented.  The  SRO  sign  is  a  frequent  star  at  the  Jamboree  box  offic, 
proof  again  that  the  WWVA  audience  is  responsive. 


Sells  By  Mail  to  the  48  States  .  .  . 

Advertisers'  sales  messages  attracted  224,030  pieces  of  mail  in  1953, 
from  each  of  the  48  states  and  the  Canadian  provinces.  Yes,  the 
WWVA  audience  is  a  listening  audience  . .  .  and  a  responsive  audience 
for  anyone  who  has  something  to  sell. 


Ready  to  Go  to  Work  for  You 

These  nearly-a-million-a-year  WWVA  personal  contacts  are  ready  to  go  to 
work  for  you  .  .  .  just  as  they  are  working  for  other  alert  advertisers.  It's 
the  one-station,  one-cost,  one-billing  way  to  cover  prosperous,  productive 
Eastern  Ohio,  Western  Pennsylvania  and  West  Virginia.  A  John  Blair 
man  has  the  WWVA  super  sales  story — or  you  can  get  it  direct;  just  wire 
or  'phone  the  station  collect. 


JOHN 
BLAIR 

ft  COMPANY 


WWVA 


WHEELING, 
WEST  VIRGINIA 
50,000  WATTS 
CBS  RADIO 


NATIONAL   SALES   DIRECTOR:   TOM   HARKER,    118  EAST  57th  STREET,  NEW  YORK  22,  N.  8 


Page  26    •    February  I,  1954 


Broadcasting 


Telecastj'K 


Iruary  1,  1954 


BROAp^STING 
TELECASTING 


Vol.  46,  No.  5 


V  NETWORK  EVENING  CLIENTS 
O  STAND  PAT  THIS  SUMMER 

There'll  be  no  'blues  in  the  night'  during  the  perennial  hiatus  months, 
according  to  almost  90%  of  major  nighttime  tv  network  sponsors 
:hecked  by  B*T.  One  of  many  reasons  is  a  reluctance  to  relinquish 
good  time  slots  or  hard-won  lineups  of  stations. 


E  SUMMER  HIATUS  is  on  the  way  out 
vork  evening  television, 
his  year  almost  90%  of  the  major  sponsors 
evening  tv  shows  will  continue  to  advertise 
the  networks  through  the  traditional  vacation 
od,  thus  guaranteeing  the  networks  "sum- 
security"  for  the  first  time  in  their  histories, 
ording  to  predictions  voiced  in  a  special  B*T 
vey  on  summer  programming  among  adver- 
rs,  agencies,  researchers,  and  network  ex- 
tives. 

pour  reasons  were  being  advanced  generally 

this  development: 
It)  Sponsors'  desire  to  keep  intact  their 
icsent  hard-won  lineups  of  stations;  (2)  the 
jractive  discounts  being  offered  them  by  the 
iworks  for  year-round  advertising;  (3)  a 
wing  conviction  among  advertisers  of  the 
rit  of  year-round  continuity  in  advertising; 
)  the  comparatively  low  cost  of  filmed  shows. 

At  the  Biow  Co., 
Terry  Clyne,  vice 
president  in  charge 
of  radio  and  televi- 
sion, said  "present 
plans  call  for  all  of 
our  advertisers  to 
retain  their  time  pe- 
r  i  o  d  s  through  the 
summer." 

Typical  of  the 
trend  toward  sum- 
mer retention  is  the 
situation  at  Young 
&  Rubicam,  which 
last  year  spent  $34 
illion  in  television  for  its  clients.  One  execu- 
'e  there  estimated  that  all  but  perhaps  5%  of 
oung  &  Rubicam  advertisers  will  retain  their 
ows.  Some,  he  indicated,  would  use  "repeats" 
they  did  last  year,  with  possibly  an  addition- 
few  settling  this  year  on  that  means  of  con- 
rving  budget  costs  while  increasing  their 
an  of  advertising  into  the  summer. 
An  officer  at  McCann-Erickson  appraised  the 
2nd  at  his  agency  as  follows: 
"Television  time  is  hard  to  get  and  once  an 
Ivertiser  gains  a  franchise  he  wants  to  hold 
i  to  it;  thus  we'd  estimate  that  approximately 
)%  of  our  major  clients  will  retain  their 
ne  segments  during  the  summer." 
Moreover,  he  observed  "some  of  our  clients 
mnd  summer  retention  surprisingly  profitable 
st  year  and  thus  are  really  anxious  to  continue 
aring  the  coming  hot  season.  Among  our 
Ivertisers  on  a  year-round  basis  are  Lever 
rothers,  Westinghouse  and  Congoleum-Nairn." 
A  spokesman  at  BBDO,  which  allocated  $35 
lillion  in  television  last  year,  said  that  a  "high 
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percentage  of  its  clients  will  retain  their  time 
segments  on  the  network."  But  he  added  that 
it's  much  too  early  to  decide  on  what  program- 
ming would  go  in  the  time  periods — most  likely 
continuation  of  first  runs  on  the  film  shows, 
reruns  of  best  shows  on  other  programs  and 
possibly  switching  of  different  types  of  formats 
in  some  cases. 

Leo  Burnett,  president  of  the  Leo  Burnett 
Co.,  one  of  the  top  10  agencies  last  year  in  com- 
bined am-tv  billings,  felt  that  generally,  with 
respect  to  his  company,  sponsors  have  indi- 
cated they  plan  to  remain  on  with  "basic  pro- 
grams." He  said  he  saw  no  evidence  of  any 
wholesale  retrenchment  by  advertisers.  Bur- 
nett's estimated  tv  billing  last  year  was  $16.8 
million. 

Mars'  Hiatus 

Reviewing  Burnett's  lineup  of  network  shows 
and  sponsors  [B»T,  Dec.  28,  1953],  David  S. 
Dole,  broadcasting  operations  manager,  indi- 
cated that  perhaps  only  Mars  candy  will  take 
a  summer  hiatus,  from  Super  Circus  (ABC- 
TV),  though  Kellogg  is  expected  to  continue 
with  co-sponsorship. 

The  Godfrey  shows,  along  with  Garry  Moore 
and  Art  Linkletter  and  other  network  proper- 


ties, some  of  whose  clients  are  represented  by 
Burnett,  will  remain  intact.  Tv  spot  buying  is 
expected  to  maintain  the  "average"  and  even  ex- 
pand, particularly  on  season  products  like  iced 
tea  (Tea  Council  campaign). 

Dave  S.  Williams,  timebuyer,  Geoffrey  Wade 
Adv.,  Chicago,  felt  that  generally  replacement 
programs  will  be  "good  and  should  hold  up" 
for  the  industry  this  summer.  He  predicted  a 
favorable  summer  outlook  for  television. 

Paul  McCluer,  general  manager  of  Geoffrey 
Wade  Advertising,  reported  the  agency  plans 
continuance  of  a  tv 
spot  campaign  for 
Miles  Labs  (Alka- 
Seltzer,  One-A-Day 
Tablets)  but  won't 
make  any  other  video 
plans  until  at  least 
March  1.  He  noted 
that  networks  have 
not  yet  announced 
their  summer  r  a  te 
plans  to  induce  ad- 
vertisers to  remain 
on  the  air  through 
normal  hiatus.  Wade 
has  no  network  tv 
programs  on  the  air.  Its  estimated  tv  billing 
last  year  was  $3.5  million. 

"We  don't  think  of  television  as  a  26-week 
proposition  but  rather  as  a  year-round  medium," 
he  stated. 

Network  time  franchises  and  the  nature  of 
products  themselves  were  described  as  major 
factors  by  John  B.  Simpson,  vice  president  in 
charge  of  radio-tv  department,  Foote,  Cone  & 
Belding,  Chicago.  He  felt  the  outlook  is  "very 
good"  for  summer  tv.    While  declining  to  dis- 
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CANADA  Dry  Ginger  Ale  reaches  agreement  with  WABD  (TV)  New  York  to  sponsor 
the  weekly  Annie  Oakley  series.  W.  S.  Brown,  seated,  vice  president  in  charge  of 
advertising,  signs  for  Canada  Dry  with  (I  to  r)  F.  E.  Bensen,  Canada  Dry  advertising 
manager;  Read  H.  Wight,  vice  president  and  tv  director  of  J.  M.  Mathes  Inc.;  Perry  B. 
Frank  Jr.,  WABD  account  executive,  and  W.  E.  Brayton,  Mathes  account  executive. 
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cuss  specific  agency  network  and  spot  clients, 
he  said  that  those  advertisers  with  certain  prod- 
ucts and  "low  sales  opportunities"  will  maintain 
their  network  properties  "to  protect  themselves 
for  fall"  and  to  meet  other  competition. 
Agency's  tv  billings  in  1953  were  $10  million. 

Arnold  Johnson,  radio-tv  facilities  director, 
Needham,  Louis  &  Brorby,  Chicago,  said  that 
"generally  speaking,  no  network  advertiser 
can  afford  to  go  off  the  air  because  of  station 
clearance  problems."  For  this  reason,  he  felt 
many  of  the  agency's  clients  will  retain  their 
time  periods,  substituting  summer  replacements. 

Plans  are  not  firm  on  either  Robert  Mont- 
gomery Presents  on  NBC-TV  or  Life  With 
Father  on  CBS-TV,  both  sponsored  by  S.  C. 
Johnson  &  Son  (the  former  alternate  weeks), 
though  it  is  expected  that  Mr.  Montgomery  will 
continue  with  a  special  summer  series  as  last 
year.  Quaker  Oats  is  slated  to  carry  Zoo 
Parade  (NBC-TV). 

As  for  spot  business,  Mr.  Johnson  said  ad- 
vertisers will  keep  their  schedules  "even  though 
the  cost-per-thousand  is  up"  because  of  valuable 
adjacencies. 

Tv  network  sales  chieftains  similarly  voiced 
confidence  in  the  prospects  for  summer. 

In  the  past,  networks  have  offered  various 
"incentive"  plans  to  entice  advertisers  to  keep 
their  time  throughout  the  hot-weather  months. 
CBS-TV,  for  instance,  last  summer  offered  a 
30%  rebate  on  costs.  NBC-TV  gave  a  10% 
annual  discount  to  those  who  remained  on,  and, 
for  new  advertisers,  offered  a  25%  discount 
on  charges  for  summer  time  purchases. 

Whether  similar  "inducements"  will  be  of- 
fered this  year  has  not  yet  been  decided. 

Frey  Confident 

Surveying  the  outlook  at  NBC-TV,  George 
Frey,  vice  president  in  charge  of  television  net- 
work sales,  expressed  confidence  that  "the 
great  majority"  of  that  network's  current  spon- 
sors will  elect  to  stay  on  the  air  throughout 
the  so-called  "hiatus  period." 

At  ABC-TV,  Charles  R.  Abry,  national  di- 
rector of  television  sales,  looked  forward  to 
summer  1954  as  a  record-breaker. 

"The  ABC-TV  network  sponsorship  picture 
for  the  summer  months  is  the  brightest  yet 
in  the  network's  history,"  he  asserted.  "Indica- 
tions are  favorable  that  the  bulk  of  ABC  spon- 
sors will  remain  with  us  throughout  the  sum- 
mer season." 

Gerry  Martin,  director  of  network  sales 
for  DuMont  Television  Network,  noted  that 
"DuMont's  rates  are  for  time  and  production 
are  geared  for  year-around  advertising,"  and 
said:  "Our  clients  have  found  DuMont  such  an 
efficient  selling  medium  that  the  greatest  per- 
centage stay  on  all  year.  We  anticipate  more 
clients  this  summer  than  ever  before,  with  the 
bulk  of  our  present  sponsors  continuing  and 
many  new  ones  coming  on." 

William  H.  Hylan,  vice  president  in  charge 
of  network  sales  for  CBS-TV,  described  pros- 
pects as  follows: 

Outlook  for  business  during  the  summer  of 
of  1954  is  good. 

With  the  exception  of  one  or  two  specific 
cases,  there  is  no  indication  that  any  adver- 
tiser will  go  off  the  air  during  the  summer 
whether  we  have  an  incentive  plan  or  not. 
Undoubtedly,  however,  there  will  be  some  pro- 
gram replacements  under  continuing  sponsor- 
ships. 

As  in  the  past,  CBS-TV  sponsors  find  it  to 
their  advantage,  both  from  the  standpoints  of 
coverage  and  ratings,  to  remain  on  the  air. 
Last  summer  12  commercial  programs  stayed 
on  the  air  without  change  in  talent  or  format. 
As  far  as  ratings  are  concerned,  ARB  shows 
that  the  two  periods,  summer  1953  and  the 
previous  fall-winter  season,  were  practically  a 
standoff.  In  viewers  reached,  however,  the 
summer  programming  averaged  14,769,000  com- 
pared to  11,819,000  viewers  for  the  fall-winter 
period. 


WEINTRAUB  AIMS  PITCH  FOR  RCA  ACCOUN1 


Agency  buys  full  page  in  'New 
York  Times'  to  send  Morse- 
coded  message  to  Gen.  Sarnoff 
and  other  top  RCA  executives. 

IN  a  spectacular  bid  for  the  RCA  advertising 
account,  William  H.  Weintraub  &  Co.,  New 
York,  placed  a  full-page  ad  in  last  Thursday's 
New  York  Times  at  a  cost  of  approximately 
$5,280. 

The  advertisement,  which  attracted  much  at- 
tention, was  dominated  by  the  letters  "RCA" 
written  in  Morse  code — a  device  obviously  cal- 
culated to  appeal  to  Brig.  Gen.  David  Sarnoff, 


ugement  of  (he  Ridio  Corporation  of  America: 

It,  dins*,  Ctnir.Ce/,  CtgU,D-*Lf,  tlltUt,  Empiru,,  Ftlmm,  Gvii.JtlLfft,  Mi!h,  OJ;r, 
•I  Sinufi  R&rt  £.,«/,  Smi,  StUil,  Tuprit*,  T.fl,  HeM,  fftmtr,  ff  Enter,  If  'Mum, 


tint  mcsijge  intended  cxprtuly  for 


y  (0  eich  one  of  jou  by  special  ra 


IS  Mj&IH  A-Jli  I,  ,ViB  Ytrl 


DOTS  &  DASHES 
Weintraub  signals  an  ex-code  operator. 

chairman  of  the  RCA  board,  who  was  a  Morse 
code  operator  early  in  his  successful  career  and 
has  kept  an  avid  interest  in  it  ever  since. 

The  Weintraub  ad  action  stemmed  from  the 
fact  RCA  is  withdrawing  its  advertising  ac- 
count from  J.  Walter  Thompson  Co.  [Closed 
Circuit,  Dec.  21,  1953]  and  had  invited  sev- 
eral agencies  to  make  presentation  for  the  busi- 


Vacation  for  Outcasts 

KMTV  (TV)  Omaha  has  initiated  a  con- 
test for  "the  outcasts  of  the  contest  bo- 
nanzas" in  its  slogan  competition  "for 
advertising  people  only,"  in  which  the 
station  seeks  a  four-word  slogan  which 
"pithily  presents  its  tremendous  selling 
power  in  the  rich  Nebraska-Iowa  mar- 
ket." The  contest,  which  ends  March  15, 
offers  as  first  through  fourth  prizes,  re- 
spectively: A  week-for-two  at  Sun  Valley, 
a  case  of  imported  champagne,  a  case  of 
imported  scotch  and  a  case  of  bonded 
whiskey.  The  four  words  must  begin  with 
the  station's  call  letters,  K-M-T-V;  the 
contest  is  open  to  radio-tv  and  agency 
people,  timebuycrs  and  advertising  per- 
sonnel. KMTV  is  distributing  a  fact  bul- 
letin "to  help  you  win"  and  is  promoting 
the  contest  with  an  extensive  advertising 
campaign. 


ness.  The  following  agencies  have  already  ms 
presentations  at  the  request  of  RCA:  Kenyot 
Eckhardt,  Grey  Adv.,  and  Al  Paul  Left 
among  others.  The  Weintraub  agency  had  i 
been  asked  officially  to  appear  for  solicitati, 
.The  Weintraub  ad  did  not  mention  the  R( 
account,  but  merely  said: 

To  the  executives  and  management  of 
Radio  Corporation  of  America:  Messrs.  Al' 
ander,  Anderson,  Baker,  Buck,  Cahill,  Cann 
Carter,  Coe,  Coffin,  Dunlap,  Elliott,  Engstrt 
Folsom,  Gorin,  Jolliffe,  Kayes,  Marek,  Mi 
Odorizzi,  Orth,  Sacks,  Brig.  Gen.  Sarnoff,  R.  S 
noff,  Saxon,  Seidel,  Teegarden,  Tuft,  Wa 
Weaver,  Werner,  Williams.  Gentlemen:  An  i 
portant  message  intended  expressly  for  yi 
eyes  is  now  on  its  way  to  each  one  of  you 
special  messenger. 


Frick  Sees  No  Cost  Jump 
For  Tv  Rights  to  Series 

Baseball's  commissioner  says 

he  doesn't  think  tv  rights  will 

go  up  materially  by  the  timefe 

the  present  contract  expires 

He  also  is  against  multiple^ 

sponsorship. 

SPECULATION  that  has  been  making  / 
baseball  rounds  to  the  effect  that  tv  rights 
the  World  Series  may  treble  in  value  by  t 
time  the  current  million-a-year  contract  rt 
out  in  1956  received  a  dash  of  cold  water  1; 
week  from  Baseball  Commissioner  Ford  Fri' 

Indicating  his  own  view  that  the  worth  of  1 
rights  may  not  go  up  materially,  he  said  baseb 
could  conceivably  price  itself  out  of  the  pit 
ture — that  he  could  not  visualize  any  one  ! 
vertiser  picking  up  the  kind  of  tab  that  su'i 
a  boost  in  the  rates  would  represent. 

Mr.  Frick  said  he  is  against  multiple  spc 
sorship  of  individual  games;  that  he  could  > 
where  there  might  be  a  different  sponsor  : 
each  game  but  not  several  advertisers  all  p! 
senting  their  commercials  during  one  gar 
He  also  indicated  that  some  sponsors  that 
acceptable  for  regular  season  broadcasts  a 
telecasts  of  baseball  games  would  not  necess 
ily  be  acceptable  for  World  Series  games. 

Current  contract  with  Gillette  and  Muti 
(which  carries  the  World  Series  games  on  rac 
while  NBC-TV  handles  the  telecasts)  expii 
after  the  1956  series.  Mr.  Frick  said  negot 
tions  for  a  new  contract  would  start  at  least 
year  before  that  time. 
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ALCOA  Films  'Motorama' 
For  Own  Tv  Commercial 

ALUMINUM  Co.  of  America,  sponsor 
See  It  Now  on  CBS-TV,  prepared  a  capsi- 
version  of  the  General  Motors  tv  show  "Mol 
rama"  in  less  than  two  days,  and  presented 
on  the  following  Tuesday's  telecast. 

Normally  a  commercial  takes  five  wee* 
to  complete  from  the  planning  stage  throu 
to  the  finished  product,  it  was  said.  But  throu 
the  coordinated  efforts  of  ALCOA;  its  advt 
tising  agency.  Fuller  &  Smith  &  Ross;  Genei, 
Motors,  and  Sound  Masters,  makers  of  t! 
filmed  commercial,  the  expedited  filming  w 
possible.  Late  Friday  (Jan.  22)  after  the  M> 
torama  show  in  New  York  was  closed  to  1 1 
public,  several  motion  picture  cameras  wet 
moved  into  the  Waldorf  Astoria  and  a  20-m; 
production  crew  went  to  work.  From  midnig 
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y  until  8  o'clock  Saturday  morning  the 
worked  feverishly  to  complete  the  3- 
e  commercial.  Special  arrangements  were 
for  the  film  laboratory  to  remain  open 
||day  in  order  to  make  a  work-print  from 
'iaotage  that  was  shot  and  to  make  extra 
pf  prints  for  use  on  the  air.  In  addition 
le  announcer's  voice,  special  background 
|  was  incorporated  into  the  sound  track, 
ghlight  of  the  commercial  was  the  showing 
M''s  new  experimental  car,  the  Firebird, 
i  is  powered  by  a  gas-turbine  and  contains 
amounts  of  aluminum  including  brake- 
s  and  its  rocket-shaped  nose. 


I  Mall  Contest 
sts  Promotion 


|l  MALL  cigarettes  is  conducting  a  radio 
television  station  managers'  promotion 
st  with  the  grand  prize  award  an  all- 
se-paid  vacation  for  two  in  Bermuda, 

1  Garratt,  advertising  manager,  announced 

fortnight. 

e  contest  is  on  behalf  of  Pall  Mall's  radio 
television  Big  Story  programs  on  NBC 
o  and  Television,  and  the  Bermuda  vaca- 
for  two  will  go  to  the  station  promotion 
f  doing  the  best,  most  original,  unique  and 
Itive  promotion  job  on  behalf  of  either 
oth  programs  during  the  first  quarter  of 


ize  of  station  and  facilities  at  hand  will 
iken  into  consideration  in  judging  entries," 
Garratt   said.    "The   station  promotion 
lager's  ingenuity,  not  the  size  of  his  budget, 
ijie  test,"  he  said. 

letails  of  the  contest  were  announced  to 
on  promotion  managers  on  NBC  closed 
>iit  by  Mr.  Garratt  and  William  M.  Spire, 

president  of  Sullivan,  Stauffer,  Colwell  & 
es,  New  York,  agency  for  Pall  Mall, 
eadline  for  entries  is  midnight  April  9, 

contest  closing  March  31. 


ilip  Morris  Describes 
editions  of  Buying  B&H 

SPOKESMAN  for  Philip  Morris,  fourth- 
Jng  cigarette  company,  said  acquisition  of 
ion  &  Hedges,  seventh-ranking  cigarette 
,  can  become  effective  only  after  355,460 
e$ — more  than  80%  of  Benson  &  Hedges 
mon — have  been  deposited  with  the  ex- 
bge  agent.  After  the  acquisition  has  been 
ipleted,  the  spokesman  said,  Benson  & 
fges,  maker  of  Parliament  filtered  cigarettes 
j  other  tobacco  products,  will  become  a 
pidiary  of  Philip  Morris, 
i  prospectus  issued  Wednesday  by  Philip 
rris  to  holders,  of  Benson  &  Hedges  com- 
a  stock  states  that  Alfred  E.  Lyon  will  con- 
le  as  chairman  of  the  board  of  Philip  Morris 
Co.;  O.  Parker  McComas  will  remain  as 
sident,  and  Leonard  G.  Hanson  as  senior 
s  president  and  treasurer.  The  prospectus 
s  that  it  is  contemplated  that  Joseph  F. 
lman  Jr.,  chairman  and  president  of  Benson 
ledges  and  Joseph  F.  Cullman  III,  executive 
!  president  of  Benson  &  Hedges,  will  con- 
e  as  officers  and  directors  of  that  company, 
addition  to  being  added  to  Philip  Morris' 
,rd  of  directors.  Mr.  Cullman  Jr.  also  will 
ome  chairman  of  the  Philip  Morris  execu- 
!  committee  and  Mr.  Cullman  III  a  Philip 
rris  vice  president. 


LeBLANC  TRYS  AGAIN 
WITH  NEW  PRODUCT 

Radio  promoter  seeks  a  board 

and  stockholders  for  'Karyon' 

— which  'surpasses  anything' 

in  its  line. 

DUDLEY  J.  LEBLANC,  whose  use  of  radio 
to  promote  Hadacol  is  widely-known  and  well- 
remembered,  is  getting  ready,  he  says,  to  pro- 
mote a  new  product. 

Copies  of  a  letter  written  on  stationery  of 
the  Louisiana  State  Senate,  of  which  he  is 
president  pro  tempore,  turned  up  in  radio 
circles  last  week.  Sent  to  persons  he  would 
like  to  have  on  the  board  of  the  corporation 
he  is  organizing,  the  letter  does  not  describe 
the  "new  product"  except  to  say  its  name  is 
"Karyon"  and  to  praise  its  qualities  and 
prospects.   The  letter  says  in  part: 

"Since  you  are  well  acquainted  with  my 
merchandising  and  promoting  ability  it  is  not 
necessary  to  dwell  on  that  but  rather  permit 
me  to  introduce  to  you  this  present  undertaking 
which  in  my  opinion  will  surpass  anything  that 
has  ever  been  accomplished  before  in  that  line. 

Product  Named 

"The  product  will  be  named  Karyon  and  will 
be  superior  to  any  similar  item  in  both  quality 
and  appeal.  Recent  research  work  has  defi- 
nitely established  and  medical  authorities  now 
concur  that  for  its  benefit  and  utility  it  will  be 
second  to  none. 

"For  members  of  the  board  of  directors  I 
have  submitted  to  the  committee  on  organiza- 
tional men  whose  names  are  among  the  most 
prominent  in  the  drug  industry,  a  few  prom- 
inent bankers,  leaders  in  the  newspaper,  radio 
and  television  field,  and  two  or  three  good  busi- 
ness people  including  yourself.  This  committee 
will  contact  you  sometime  in  the  future  and  it 
is  my  fond  hope  that  you  will  agree  to  serve 
on  the  board  of  this  corporation  which  we  hope 
will  soon  be  not  only  national  but  international 
in  scope. 

"It  shall  be  a  pleasure  to  be  associated  with 


Cash  in  Advance 

GARDEN  Guild  of  America,  which  has 
had  difficulties  within  the  past  few  weeks 
with  postal  authorities,  radio  station  cred- 
itors, and  its  former  agency  [B»T,  Jan. 
4],  has  named  Lifton,  Gold  &  Asher,  New 
York,  as  its  advertising  agency,  John 
Southwell,  head  of  the  firm,  told  B«T 
last  fortnight. 

Mr.  Southwell  said  that  he  was  paying 
cash  in  advance  for  all  current  advertis- 
ing, which  included  a  radio  spot  sched- 
ule starting  in  California,  Texas  and 
Florida  and  using  about  nine  stations 
for  a  seven  to  nine-week  campaign. 


you  in  such  a  project  and  I  am  sure  that  the 
remuneration  on  all  counts  will  be  entirely 
satisfactory. 

"In  the  territory  where  I  operated  with 
Hadacol  there  are  over  30,000  drug  stores  and 
over  250,000  other  retail  outlets  who  handled 
our  product  with  an  average  of  two  or  three 
clerks  in  each.  These  people  were  pleased, 
satisfied,  and  made  money.  It  is  to  them  that 
we  will  first  offer  the  stock.  .  .  ." 


NL&B  Billings  Up  27% 

TOTAL  billing  of  $24,525,100  for  media, 
talent,  production  and  fees  for  the  fiscal  year 
ended  Nov.  30,  1953,  was  reported  last  week 
by  Needham,  Louis  &  Brorby,  which  claimed 
a  27%  increase  over  the  previous  year.  Fig- 
ures were  announced  at  a  meeting  of  its  execu- 
tives from  Chicago,  New  York  and  Hollywood 
at  the  Field  Bldg.,  Chicago,  last  Monday.  The 
boost  was  attributed  to  higher  expenditures 
by  clients,  including  newly-introduced  products, 
and  from  new  accounts.  The  27%  increase 
amounts  to  $5,248,000,  with  net  profit  of  $221,- 
600  after  taxes.  Gross  income  for  commissions 
and  fees  was  $3,619,885.46.  Allowing  for  a 
month's  differential  in  the  calendar  year, 
NL&B's  radio-tv  billings  accounted  for  $11 
million  or  about  45%  of  overall  billings 
[B«T,  Dec.  28]. 


PACKAGE  of  16  weekly  newscasts  for  52  weeks  was  bought  by  The  Texas  Co.  on 
WMAQ  Chicago,  NBC  o&o  outlet.  Conferring  on  plans  are  (I  to  r):  seated— C.  W. 
Krueger,  division  manager,  and  J.  A.  Winger,  central  territory  manager,  both  Texas 
Co.;  Harry  C.  Kopf,  NBC  Central  Division  vice  president  and  WMAQ  general  man- 
ager, and  Donald  Stewart,  Texas  advertising  manager;  standing— George  Pfahler, 
assistant  territorial  sales  manager,  and  James  Doss,  assistant  manager,  central  terri- 
tory, both  Texas  Co.;  Rudi  Neubauer,  WMAQ  sales  manager,  and  C.  A.  Bentley, 
assistant  division  manager,  Texas  Co. 
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Washington  State  Unit 
Sets  '54  Ad  Program 

THE  Washington  State  Advertising  Commis- 
sion, meeting  in  Seattle  Jan.  22,  approved  a 
1954  regional  advertising  program  totaling 
nearly  $75,000. 

The  commission  said  radio  and  television 
will  be  used  in  a  different  manner  than  in 
past  years,  with  messages  asking  listeners  and 
viewers  o  plan  heir  vacaions  ahead.  The  com- 
mission plans  spots  in  California  markets  from 
April  15  to  May  8. 


Duane  Jones  Case  Settled 

THE  SO-CALLED  "Duane  Jones  Case"  ap- 
peared to  be  settled  last  week,  following  pay- 
ment by  defendants — eight  former  employes  of 
Duane  Jones  Co. — of  a  check  covering  the 
$300,000  verdict  award,  plus  interest,  to  Mr. 
Jones'  attorney.  Interest  amounted  to  approxi- 
mately $20,000.  The  $300,000  award  to  Mr. 
Jones,  upheld  by  unanimous  decision  of  the 
court  of  appeals  of  the  New  York  State  Su- 
preme Court  [B«T,  Jan.  11],  is  the  equivalent 
of  agency  commission  on  about  $2  million 
in  billings. 


Foster  Resigns  Post 
With  William  Esty  Co. 

KENDALL  FOSTER,  vice  president  in  charge 
of  television  of  William  Esty  Co.,  has  an- 
nounced his  resignation  from  the  agency  after 
an  association  of  11  years. 

Mr.  Foster  will  announce  his  future  plans  at 
a  later  date.  Samuel  Northcross,  vice  president 
and  business  manager,  succeeds  Mr.  Foster  as 
vice  president  in  charge  of  television. 


Dairy  Advertising  Up 

THE  AMERICAN  Dairy  Assn.  spent  $2.7  mil- 
lion on  national  advertising  and  public  rela- 
tions in  1953,  or  25%  more  than  in  the  previ- 
ous year,  it  was  reported  last  week.  Part  of  the 
increase,  it  was  believed,  stemmed  from  the  as- 
sociation's time  purchases  on  CBS-TV's  Bob 
Crosby  show  and  NBC  Radio's  Bob  Hope 
program.  The  expenditure  was  reported  by 
Lester  J.  Will,  general  manager  of  American 
Dairy. 


NETWORK  NEW  BUSINESS 

Ferry  Morse  Seed  Co.,  Detroit,  to  sponsor 
Garden  Gate  CBS  Radio  Sat.,  9:45-10  a.m.  EST, 
for  14  weeks,  effective  Feb.  20.  Agency:  Mac- 
Manus,  John  &  Adams,  Detroit. 

Bristol-Myers  Co.  effective  tomorrow  (Tues.), 
to  sponsor  the  Tuesday  2-2:15  p.m.  segment  of 
the  Garry  Moore  Show,  on  CBS-TV,  for  Ipana 
Toothpaste.  Agency:  Doherty,  Clifford,  Steers 
&  Shenfield,  New  York. 

NETWORK  RENEWALS 

Chrisitan  Science  Publishing  Co.  renews  The 
Christian  Science  Monitor  Views  the  News  on 
ABC  Radio,  Tues.,  9:45-10  p.m.,  for  52  weeks, 
beginning  Feb.  23.  Agency:  Walton  Butter- 
field,  N.  Y. 

Gruen  Watch  Co.,  Cincinnati,  through  McCann- 
Erickson,  N.  Y.,  renews  alternate  week  spon- 
sorship of  Walter  Winchell,  ABC  radio,  ABC- 
TV,  Sun.,  9-9:15  p.m.,  EST.  Carter  Products 
Inc.,  N.  Y.,  is  alternate  sponsor  of  simulcast. 


GUESTS  at  the  Jan.  27  luncheon  given  by  KWTV  (TV)  Oklahoma  City  for  agem 
and  advertising  executives  included  (I  to  r)  Fred  L.  Vance,  sales  manager  of  KWT' 
Edgar  T.  Bell,  executive  vice  president  of  the  station,-  Mary  McKenna,  Benton 
Bowles  radio  and  television  timebuyer;  Charles  W.  Shugert,  Benton  &  Bowles  accous 
executive  in  charge  of  the  Continental  Oil  account,  and  Arthur  H.  Sherin  Jr.,  tv  sal 
manager,  Avery  Knodel  Inc.,  representatives  for  the  station.  The  luncheon  was  or! 
of  a  series  of  10  held  from  Jan.  18  through  Jan.  30  at  the  Hotel  Chatham  in  New  Yoif 


SPOT  BUSINESS 

Penick  Ford  (My-T-Fine  deserts),  understood 
preparing  annual  spring  spot  announcement 
campaign. 

General  Foods,  N.  Y.  (Instant  Sanka),  prepar- 
ing supplementary  radio  announcement  cam- 
paign in  addition  to  tv  coverage  in  approxi- 
mately eight  major  cities,  effective  early  in 
February. 

Cantrell  &  Cochrane  Corp.,  N.  Y.  (Super  Soft 
Drinks)  starts  spot  announcement  campaign  in 
L.  A.  area  with  seven  weekly  20-second  and  1- 
minute  spots  on  KTTV  (TV)  and  KECA-TV, 
and  6  weekly  spots  on  KNXT  (TV),  all  Holly- 
wood, for  52  weeks  from  Jan.  25.  Agency:  Ted 
Bates  &  Co.,  N.  Y. 

Los  Angeles  Brewing  Co.,  L.  A.  (Eastside  Beer), 
continues  extensive  radio-tv  campaign  with 
renewal  of  half-hour  segments  of  Gene  Nor- 
man Show  on  KLAC  Hollywood  for  3rd  year 
from  Jan.  1.  Firm  also  starts  spot  announce- 
ment campaign  in  L.  A.  area  with  approxi- 
mately.40  weekly  spots  on  4  tv  stations  and  100 
weekly  spots  on  4  radio  stations,  for  52  weeks 
from  Jan.  1,  besides  continued  sponsorship  of 
Foreign  Intrigue  series  on  KNBH  (TV)  Holly- 
wood. Agency:  Warwick  &  Legler  Inc.,  L.  A. 

Liggett  &  Myers  Tobacco  Co.  (Chesterfield  and 
L  &  M  filter  cigarettes),  to  attract  a  "specialized 
audience,"  is  sponsoring  station  break  announce- 
ments every  hour  on  the  hour  immediately 
preceding  "New  York  Times"  news  bulletins 
on  the  Time's  WQXR  New  York.  Contract, 
placed  through  Cunningham  &  Walsh,  N.  Y., 
calls  for  hourly  announcements  from  7  a.m. 
through  midnight  on  weekdays  and  from  9 
a.m.  to  midnight  on  Sundays,  a  total  of  about 
120  a  week. 

AGENCY  APPOINTMENTS 

Best  Foods  Inc.  names  Sullivan,  Stauffer,  Col- 
well  &  Bayles,  N.  Y.,  to  handle  H-O  Oats, 
H-O  Cream  Farina  and  Presto  Self-Rising  Cake 
Flour,  effective  Feb.  1.  Rest  of  account  went 
to  Dancer-Fitzgerald-Sample,  N.  Y.,  fortnight 
ago. 

Bristol-Myers  products  division  names  BBDO, 
N.  Y.,  to  handle  new  deodorant.  Discreet. 
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Media  plans  as  yet  undetermined. 

Bantam  Books  Publishers,  N.  Y.  (pocket  be 
names  Albert  Frank-Guenther  Law  Inc.,  R 
for  radio  spot  campaign  of  151  spots  rur 
approximately  one  week  in  about  30  mai 

Kiwi  Polish  Co.,  Phila.,  radio-tv  spot  adveijj 
names  Geyer  Inc.,  N.  Y.,  to  handle  its  adv 
ing. 

John  H.  Breck  Inc.,  Springfield,  Mass.  (F 
Shampoo  and  other  hair  and  scalp  pre; 
tions),  names  Robert  Otto  &  Co.,  Interna^ 
Adv.,  N.  Y.,  to  handle  Breck  advertisic 
foreign  markets. 

Sweetheart  Cosmetics,  division  of  Manhj 
Soap  Co.,  names  Dowd.  Redfield  &  Johns^ 
N.  Y.  and  John  C.  Dowd,  Boston,  to  hi 
advertising  this  spring.  Scheideler,  Beet 
Werner,  N.  Y.,  will  continue  as  advert 
agency  for  all  soap  products  of  Manh 
Soap  Co. 

I 

Famous  Cereals  names  Brooke,  Smith,  Fij 
&  Dorrance  of  the  Pacific  Coast  Inc.,  S. 

Prepared  Products  Co.  Inc.,  Pasadena,  t 
(cereals,  mustard,  Dixie  Fry),  names  Ross 
Inc.,  Hollywood.    M.  G.  Vaugh  is  acq 

executive. 

Eastern  Venetian  Blind  Co.,  Baltimore  (Ci{ 
and  Drapery  Hardware  Div.),  appoints 
Joseph  Katz  Co.,  same  city. 

Reno    AH    Year    Committee    of    the  T 

Chamber  of  Commerce  appoints  Thoma 
Wilson  Adv.,  same  city,  to  handle  ne 
created  advertising  account. 

Portland  Woolen  Mills  blankets  divi 
Portland.  Ore.  (Wool  O'  the  West  blanl' 
names  Don  Dawson  Co.,  same  city. 

Mission  Bell  Wineries,  appoints  Donahu 
Coe,  N.  Y. 

Seven  Seas  Import  Guild  (subsidiary  of  I 
Mellinger  Co.),  L.  A.,  appoints  Hixson  & 
gensen  Inc.,  that  city.  Don  W.  Parmelc 
account  executive. 

Joyce   Inc.,   Pasadena   and  Columbus, 
(William  Joyce  men's  shoes),  names  Ross 

Broadcasting    •  Telecast 


pf  Calif.,  Hollywood.  Arthur  Toft  is  ac- 
I  executive. 

R  Mfg.  Co.,  Pontiac,  Mich.  (Sno-Bol 
bathroom  cleaner),   appoints  Ewell  & 

ber,  Chicago,  to  handle  its  advertising, 
and  tv  will  be  used  in  30  markets.  C.  E. 

Jrd  is  account  executive. 


AGENCY  SHORTS 

/  anus,  John  &  Adams  Inc.,  Detroit,  has 
fed  Canadian  office  at  600  University  Ave., 
pto.  F.  J.  Hatch  of  Detroit  head  office,  is 
lizing  new  Canadian  office. 

|pck  &  Assoc.,  Hollywood,  with  offices  at 
Sunset  Blvd.,  has  been  formed  by  Jim 
Back,  partner  in  Hutchinson-Hadlock  Co., 
|ji  has  since  been  dissolved.  Telephone  is 
J' wood  2-6731. 

ser-Gailey  Inc.,  L.  A.,  moves  to  3416  W. 
^"tSt.  Telephone  number  remains  Dunkirk 
W  Hi 


'orfifoIds-Fitzgerald  Inc.,  S.  F.,  moves  to  625 
cet  St. 


ks  Advertising  Agency,  L.  A.,  moves  to 
N.  Argyle  St.,  Hollywood  28.  Telephone 
'jllywood  4-1158. 


,  Robinson  &  Frank  Inc.,  Chicago,  has 
|ged  name  to  Clinton  E.  Frank  Inc.  Wayne 
West,   accounting   department,  appointed 

tary  of  corporation.  Firm  retains  offices 
[erchandise  Mart.  Telephone  is  Whitehall 
00. 


yland  Adv.  Agency  has  announced  its 
jial  opening  at  8  S.  Michigan  Ave.,  Chicago. 

jley,  Baltzer,  Pettier  &  Steward,  S.  F.  ad- 
ising  agency,  changes  name  to  Conley,  Balt- 
i&  Steward. 

ades  &  Davis,  S.  F.  advertising  agency, 
es  to  own  building  at  642  Commercial  St. 


Dorsey  Adv.  Agency,  North  Hollywood, 
\es  to  5010  Sunset  Blvd.,  L.  A.  Telephone 
sfformandy  3-9343. 

iaa 

:Hmtz  &  Co.,  L.  A.  advertising  agency,  moves 
tfjjll  Wilshire  Blvd.   Telephone  is  Madison 
1. 

mberger,  LaVene,  McKenzie,  L.  A.  adver- 
r<  i  ig  agency,  moves  to  600  S.  Lafayette  Park 
Telephone  is  Dunkirk  5-2211. 

^wn  Adv.  Agency  Inc.,  Columbia,  Mo.,  has 
ved  to  new  and  enlarged  quarters  in  the 
:!ler  Bldg.,  that  city. 

f 

ler-Rouse  &  Associates,  Beverly  Hills  adver- 
ig  firm,  moves  to  250  S.  La  Cienega  Blvd. 
ephone  is  Bradshaw  2-7835. 

jl^rien  Adv.  Ltd.,  Vancouver,  is  planning  to 
(ld  its  own  office  building  early  this  year. 

inklin  Spier  Inc.,  N.  Y.,  has  leased  the  en- 
15th  floor  at  232  Madison  Ave. 

itkers  &  Benson  Ltd.,  Toronto,  has  moved 
'its  own  five-story  building  at  110  Church 
I  Toronto.    Telephone  is  Empire  4-6301. 

|e  Keeler  Inc.,  Phila.,  announces  move  to 
Ite  1410,  Fox  Theatre  Bldg.,  that  city. 

if 

I  E.  Aldridge  Assoc.,  Phila.,  moved  to  new 
fices  on  23d  floor,  1616  Walnut  St.,  that  city. 

loffrey  Wade  Advertising,  Hollywood,  moves 
6381  Hollywood  Blvd.  Telephone  number 
nains  Hollywood  4-7457. 
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ABC-TV,  MOVIE  INDUSTRY  PLAN  TV  SHOW 


Network,  MPPA  make  prog- 
ress on  idea  of  weekly  film  ex- 
ploiting current  motion  picture 
products  and  new  talent. 

SATISFACTORY  progress  was  made  last  week 
in  a  new  proposal  for  a  weekly  motion  picture 
industry  tv  network  program.  ABC-TV  will 
have  a  format  worked  out  and  in  kinescope 
within  the  next  few  weeks. 

This  was  revealed  Wednesday  by  Robert 
Weitman  and  Earl  Hudson,  the  network's  vice 
president  in  charge  of  programs  and  talent,  and 
Western  Div.  vice  president,  respectively,  fol- 
lowing conferences  with  members  of  the  Mo- 
tion Picture  Producers  of  America. 

Other  participants  in  conferences  were  Don 
Hartman,  production  head  of  Paramount  Pic- 
tures; Dave  Lipton,  vice  president  in  charge  of 
publicity  and  advertising,  Universal-Internation- 
al Pictures;  Harry  Cohn  and  Jerry  Wald,  presi- 
dent and  executive  producer  respectively  of 
Columbia  Pictures.  Also  at  the  sessions  were 
Donn  Tatum,  ABC  Western  Div.  tv  director 
and  Clark  H.  Wales,  secretary  of  the  MPPA 
studio  publicity  directors  committee.  Jerry  Zig- 
mond,  western  supervisor  for  Paramount  Thea- 
tres, was  an  observer. 

The  network  executives  were  "very  much 
encouraged"  over  possibilities  of  resolving  diffi- 
culties which  stymied  starting  the  series  last 
year.  If  the  current  negotiations  are  culminated 
the  weekly  half-hour  tv  show  will  be  part  live 
and  part  film,  with  a  different  top  motion  pic- 
ture industry  executive  making  an  institutional 
pitch. 

Still  to  be  worked  out  are  timing  of  feature 
picture  plugs  to  fit  play  dates;  division  of  plugs 
among  participating  movie  studios,  and  avail- 
ability of  star  talent  willing  to  work  in  tv  for 
less  than  their  established  salaries. 

Mr.  Hudson  felt  that  after  a  few  more  con- 
ferences the  project  would  be  on  its  way.  He 


said  Wednesday  that  the  next  meeting  with 
MPPA  members  was  scheduled  "within  two 
weeks."  ABC-TV  had  an  agreement  with  the 
MPAA  last  year  for  such  a  weekly  program, 
but  it  expired  Dec.  31  because  of  inability  to 
clear  unanticipated  difficulties. 

Besides  exploiting  current  products,  the  film 
studios  through  the  weekly  program  would  also 
promote  new  talent,  giving  them  a  quicker 
buildup,  it  was  pointed  out. 


Luduc,  Hawley  Form 
Film  Co-op  Sales  Co. 

New  firm,  to  service  sales  for 
tv  film  distributors,  will  com- 
plement Mark  Hawley  Assoc., 
station  film  broker. 

ESTABLISHMENT  of  Tv  Film  Cooperative 
Sales  Co.,  New  York,  as  a  cooperative  tv  sales 
servicing  organization  for  tv  film  distributors 
was  announced  last  week  by  Marcel  Luduc, 
president. 

The  new  organization  was  set  up  to  comple- 
ment the  services  of  Mark  Hawley  Assoc., 
which  acts  as  a  tv  film  broker  for  stations. 
Mr.  Hawley,  who  assisted  in  the  formation  of 
Tv  Film  Cooperative  Sales  Co.,  but  claims  to 
retain  no  other  interest  in  it,  has  signed  a 
10-year  agreement  with  Mr.  Luduc's  company 
under  which  the  latter  firm  also  will  serve  as 
his  exclusive  representative  in  signing  up  tv 
stations. 

Tv  Film  Cooperative  Sales  Co.,  according 
to  Mr.  Luduc,  already  has  signed  up  some  50 
distributors,  handling  about  2,500  hours  of 
film,  as  clients.  The  firm  will  operate  on  the 
same  brokerage  system  as  Mark  Hawley  Assoc. 
utilizes  in  representing  tv  stations,  with  the 
Luduc  company  serving  as  selling  agents  for 
distributors  for  a  10%  brokerage  fee  on  prod- 
uct that  is  sold.    The  firm  will  represent  dis- 


IRVING  L.  SEIGEL,  president  of  Food  Fair  supermarkets  in  Washington,  D.  C,  signs 
26-week  contract  to  sponsor  Hopalong  Cassidy  on  WNBW  (TV)  Washington.  On- 
lookers: (I  to  r)  Seymour  Seleznow,  Food  Fair  merchandising  director;  Alvin  Epstein, 
Epstein  Advertising  Agency  president;  Ruth  Graze,  Epstein  account  executive,  and 
Robert  Livingston,  WNBW  sales  representative. 
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tributors  in  markets  where  the  latter  do  not 
have  coverage  or  where  expense  prohibits 
regular  visits  by  their  own  sales  staffs. 

At  the  same  time  the  company  will  represent 
Mr.  Hawley's  film  buying  service  in  signing  up 
station  clients.  Under  an  agreement  with  Mark 
Hawley  Assoc.,  a  tv  station  agrees  to  purchase 
all  filmed  products  through  the  company, 
which  attempts  to  secure  volume  discounts 
through  mass  buying.  The  service  costs  the 
station  nothing,  but  a  10%  brokerage  fee  is 
charged  the  distributor.  Mr.  Hawley  has  a 
published  listing  of  some  5,000  hours  of  films 
from  various  producers  which  he  can  make 
available  to  tv  stations. 

Film  Distribution 

Under  the  arrangement,  Tv  Film  Cooperative 
Sales  will  sign  stations  for  the  Hawley  service 
and  provide  them  with  film  either  from  its 
own  or  Mr.  Hawley's  roster  of  distributors. 
In  the  event  of  a  sale  to  a  Hawley-serviced 
station,  the  10%  commission  from  the  distrib- 
utor will  go  to  Mr.  Hawley  with  the  Luduc 
organization  reimbursed  for  signing  the  sta- 
tion as  a  Hawley  client.  Mr.  Luduc  expressed 
the  belief  that  most  of  his  company's  activities 
will  be  on  behalf  of  non-Hawley  stations,  sell- 
ing them  products  on  behalf  of  the  50  distrib- 
utors represented  and  for  which  his  firm  will 
obtain  a  10%  brokerage  fee. 

Mr.  Hawley  commented  that  tv  stations  using 
the  facilities  provided  by  both  companies  will 
be  enabled,  for  the  first  time,  to  sit  down  with 
a  price  list  and  tailor-make  programming  to 
fit  their  specific  needs.  He  believes  the  services 
will  achieve  lower  costs  both  for  distributors 
and  stations. 


Station  Films  Places 
Half-Million  in  #53 

STATION  FILMS  Inc.,  New  York,  film  buyers 
for  18  tv  stations  associated  with  The  Katz 
Agency,  representative  firm,  has  placed  $500,- 
000  in  film  business  in  less  than  six  months  of 
operation,  it  was  announced  last  week  by  Rob- 
ert H.  Salk,  president  of  Station  Films. 

The  company  is  described  as  a  non-profit 
operation,  supported  entirely  by  members'  an- 
nual fees,  which  does  not  charge  distributors 
commission  of  any  kind.  Mr.  Salk  pointed  out 
that  the  purpose  of  Station  Films  is  to  obtain 
"the  best  possible  films  for  our  stations,"  and 
to  this  end  works  closely  with  producers  and 
distributors. 

"Tv  central  buying  has  developed  rapidly 
with  the  quick  recognition  of  its  values  by  sta- 
tions, distributors  and  producers,"  Mr.  Salk 
said.  "Stations  profit  from  the  economies  and 
efficiency  of  a  group  buying  operation,  as  well 
as  minimizing  their  efforts  in  locating  and  ne- 
gotiating for  needed  product.  Producers  and 
distributors  value  the  central  buying  because  it 
saves  time,  travel  and  sales  costs,  and  enables 
them  to  market  their  films  to  a  sizable  group 
of  stations." 


Japs  Buy  Tv  Series 

FREMANTLE  Overseas  Radio  Inc.,  N.  Y., 
producers  and  distributors  of  radio  and  tv  pro- 
grams in  international  markets,  announced 
Friday  it  has  sold  first  regularly  scheduled  com- 
mercial tv  scries  produced  in  U.  S.  to  Japa- 
nese  advertiser.  The  series,  Jungle  Macabre, 
will  be  sponsored  over  Nippon  Television  Net- 
work station  in  Tokyo  by  Lyon's  tooth  paste, 
Japanese  firm  in  that  city. 
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Cloak  &  Dagger 

IZOR  GOUZENKO,  former  Soviet  de- 
coding clerk  in  the  Russian  Embassy  in 
Toronto,  who  reportedly  has  never  been 
photographed  and  never  has  appeared 
on  radio  or  television,  was  the  featured 
guest  on  Drew  Pearson's  Washington 
Merry-Go-Round  filmed  program,  which 
was  released  nationally  over  the  weekend 
by  Motion  Pictures  for  Television's  film 
syndication  division.  Mr.  Gouzenko  is 
reported  to  be  wanted  dead  or  alive  by 
enemy  agents  from  behind  the  Iron  Cur- 
tain because  of  his  testimony  before  the 
Senate  Internal  Security  Committee  on 
the  Soviet  spy  ring  in  Canada.  The 
Gouzenko-Pearson  film  was  made  at  an 
undisclosed  location  in  Canada,  an 
MPTV  spokesman  said,  with  Mr.  Grou- 
zenko  wearing  a  specially-designed  mask 
to  protect  his  identity. 


Networks  Cooperative 
On  Color — Pincus 

DAVID  PINCUS,  president  of  the  Film  Pro- 
ducers Assn.  of  New  York,  issued  a  statement 
last  week  refuting  a  claim  that  networks  have 
failed  or  refused  to  cooperate  in  supplying  in- 
formation concerning  standards  for  television 
color  film. 

Mr.  Pincus  referred  to  a  claim  attributed 
to  Martin  Ransohoff,  an  independent  film  pro- 
ducer, which  accused  networks  of  non-coopera- 
tion. Mr.  Pincus  contended  that  networks  have 
been  "extremely  cooperative"  and  added  that 
all  firms  connected  with  color  television,  in- 
cluding manufacturers  of  equipment  and  per- 
sonnel of  laboratories,  have  been  willing  to 
assist  in  "the  solution  of  any  present  or  future 
problems." 

Mr.  Pincus  said  that  a  recently-established 
producers  committee  had  approached  key  in- 
dividuals and  companies  concerned,  among  them 
RCA,  NBC,  CBS,  DuMont,  WOR-TV  New 
York,  Technicolor,  Eastman,  Pathe,  Philco  and 
others,  receiving  "definite  promise  of  coopera- 
tion and  in  many  cases  with  a  great  deal  of 
information." 

Mr.  Pincus  added  that  FPA  plans  to  hold 
a  forum  shortly  at  which  the  results  of  its  in- 
vestigation and  experiments  will  be  described 
and  discussed  for  the  benefit  of  its  members, 
advertising  agencies  and  other  interested  parties. 


Guild  Speeds  Production 
On  Three  Film  Series 

STEPPED'-UP  production  program  on  Guild 
Films  Co.'s  Liberace,  Life  With  Elizabeth  and 
The  Joe  Palooka  Story  series  was  announced 
last  week  by  Reub  Kaufman,  Guild  president, 
on  his  return  to  New  York  from  a  business 
trip  to  Hollywood. 

Mr.  Kaufman  said  that  during  the  next  three 
months  Guild  will  produce  a  total  of  74  half- 
hour  shows  at  a  cost  of  about  $1,093,000.  Plans 
call  for  the  production  of  26  new  Liberace  epi- 
sodes, of  which  13  will  be  in  color,  for  a  total 
of  65;  34  new  Life  With  Elizabeth  programs, 
raising  total  to  52,  and  14  more  episodes  of 
The  Joe  Palooka  Story  series,  for  a  total  of  26. 

Currently  Liberace  is  telecast  on  160  stations; 
Life  With  Elizabeth,  61,  and  The  Joe  Palooka 
Story,  24. 

Mr.  Kaufman  added  that  before  the  current 
shooting  schedule  ends  on  April  20,  plans  for 


the  next  production  set-ups  will  be  annoui" 
He  noted  that  the  production  budget  thr 
April  20  represents  about  half  of  the  I 
expenditures  allocated  for  production  for  jj 


ZIV  TV  PURCHASES 
'MR.  D.  A.'  RIGHTS 

ZIV  Television  Programs  Inc.,  in  a  $25G 
deal,  has  acquired  the  tv  and  radio  righi. 
Mr.  District  Attorney,  it  was  announced; 
week  in  Hollywood  by  President  John  i- 
Negotiations  have  just  been  concluded  : 
Phillips  Lord,  who  for  the  past  17  years 
controlled  the  property. 

Filming  in  Eastman  35  mm  color  is  alri 
underway  at  California  studios  with  the  ( 
plete  cooperation  of  Los  Angeles  law  enfc 
ment  agencies.  First  release  of  Mr.  Dis- 
Attorney,  starring  David  Brian  in  the  title  1 
is  scheduled  for  April  1. 

Regarding  "tv  film  as  a  medium  unto  its 
Mr.  Sinn  added  "a  filmed  show  has  the 
vantage  over  live  programming  of  not  b 
confined  to  small  sets."  For  that  reason 
explained,  only  a  small  percentage  of  acl 
shooting  will  take  place  on  the  sound  stag] 

While  Ziv  is  concentrating  now  on  thi 
series,  a  transcribed  syndicated  radio  ver 
is  being  planned  for  the  near  future. 


ABC  to  Syndicate  Films 
By  Roach  Under  RABCO 

INCORPORATION  of  RABCO,  a  partner! 
under  which  Hal  Roach  Jr.  will  product 
film  series  for  ABC  syndication  in  line  i 
plans  announced  last  spring  by  ABC  Presi( 
Robert  E.  Kintner  [B«T,  May  4,  1953],  \ 
been  effected,  it  was  announced  last  week.  !' 

The  immediate  schedule  calls  for  produc 
on  a  minimum  of  four  new  half-hour  ses 
Guns  of  Destiny,  White  Collar  Girl,  Passpoh 
Adventure  and  Tales  of  a  Wayward  Inn.  Pij( 
for  all  have  been  completed  and  ABC  alre[i 
has  taken  over  distribution  of  Racket  Squad^ 
announcement  said. 

Representing  ABC  on  the  RABCO  be 
are  Robert  H.  O'Brien,  ABC  executive  c 
president;  George  Shupert,  vice  president 
charge  of  film  syndication;  Earl  Hudson,  | 
president  in  charge  of  ABC's  western  divis 
and  John  C.  Wagner,  western  division  co 
trailer.  George  Gruskin  of  William  Mc 
Agency  and  Emanuel  Goldstein  are  associs 
with  Mr.  Roach. 


Broidy  Will  Sell  Lippert 
Films  in  New  Agreement 

TWO-FOLD  deal  has  been  concluded  by  \ 
liam  F.  Broidy  and  Robert  L.  Lippert  urs 
which  the  former  will  take  over  the  tv  sal4 
Lippert  products,  including  100  theatrical  j 
tures,  170  musical  shorts,  39  "Blacksto 
magic  films  and  26  female  wrestling  progra 
Additionally,  Mr.  Broidy  will  produce  12  \ 
atrical  films  during  a  year's  period  for  Lip] 
release. 

Representing  Broidy  in  his  upcoming  tv  1 
sales  activities  is  Official  Films,  which  has 
turn  retained  Tom  Corradine  &  Assocs.,  Ho; 
wood,  to  represent  the  distribution  firm  in 
western  states. 

Lippert,  it  is  understood,  is  temporarily  'I 
activating"  Tele-Pictures  Inc.,  which  up 
now  handled  the  tv  distribution  of  his  prodi 

Broadcasting    •  Telecasti 
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ABC  Film  Promotes 

I^BC  Film  Syndication  Division  has  em- 
larked  upon  a  series  of  promotion  cam- 
paigns on  behalf  of  Racket  Squad  and 
Yhe  Playhouse  properties  in  New  York, 
Los  Angeles,  Chicago  and  New  Orleans 
Ipoincident  with  ABC  affiliates  meetings 
In  those  cities.  George  T.  Shupert,  vice 
president  in  charge  of  the  division,  is 
jiistributing  questionnaires  to  station 
managers  for  their  views  on  types  of  film 
programming  they  require  and  the  serv- 
ices they  need  from  distributors. 


ivine  Promoted  at  CTS 


end  >  POINTMENT  of  Al  Levine  as  midwest  sales 
Jnager  of  Consolidated  Television  Sales  was 
bounced  last  week  by  Dwight  W.  Whiting, 
general  manager  of 
the  tv  film  distribu- 
tion firm. 

Mr.  Levine  has 
been  located  in  the 
Chicago  office  of 
Consolidated  for  the 
past  few  months. 
He  succeeds  Richard 
Gedney  in  that  post. 
His  appointment  fol- 
lows closely  the  pro- 
motion of  Ralph  M. 
Baruch  to  the  posi- 
tion of  eastern  sales 
manager  in  line  with 
company's  expansion  plans  [B*T,  Jan.  18, 


!  If 


MR.  LEVINE 


Mr.  Levine  formerly  was  associated  with 
nited  Television  Programs  and  Snader  Tele- 
riptions  in  sales  capacities  before  joining 
onsolidated. 


VABT  (TV)  Joins  Vitapix 

ABT  (TV)  Birmingham  has  become  a  stock- 
rider station  in  Vitapix  Corp.,  tv  film  syndi- 
ition  company,  it  was  announced  last  week 
|  Frank  E.  Mullen,  Vitapix  president.  It  was 
Dinted  out  that  Vitapix  currently  has  as  stock- 
older  stations  "the  leading  tv  broadcasters  in 
lie  majority  of  primary  markets  in  the  country, 
Dvering  more  than  half  of  the  total  U.  S. 
levision  homes." 


FILM  SALES 


jiBC  Film  Division's  26  new  feature  films, 
pore  than  half  of  them  produced  since  1950 
nd  norte  previously  shown  on  tv  in  New  York, 
ave  been  purchased  by  WPIX(TV)  New  York. 

ralls  City  Brewing  Co.,  Louisville,  signs  to 
ponsor  Waterfront  tv  film  series,  a  Roland 

11  "teed  production,  in  Louisville,  Ky.,  Blooming- 
on,  Ind.,  and  Huntington,  W.  Va.  Agency: 
K.  A.  Prater,  St.  Louis.  Distribution  of  series 
Was  taken  over  by  United  Television  Programs. 

fj\mong  others,  Standard  Oil  of  California  has 
signed  for  sponsorship  in  seven  western  states, 

Fffmd  Sealtest  Ice  Cream  in  the  Pittsburgh,  Johns- 
own,  and  Altoona  areas.  Starting  date  for  the 
series  is  Feb.  14. 

Pepsi-Cola  has  renewed  ABC-TV  Pepsi-Cola 
Flayhouse  in  a  reported  $325,000  deal  with 
Revue  Productions  already  in  production  on 
the  new  13  films.  Additionally,  Revue  is  shoot- 
ng  ABC-TV  Pride  of  the  Family,  CBS-TV 
Meet  Mr.  McNutley,  syndicated  City  Detective 


Broadcasting 


Telecasting 


and  preparing  resumption  of  Kit  Carson  in  June. 
FILM  PRODUCTION 

Sarra  Inc.  has  produced  an  identical  series  of 
tv  film  commercials  for  Campbell  Taggart  As- 
sociated Bakeries  on  behalf  of  its  three  different 
breads,  Rainbo,  Fair-Maid  and  Colonial.  The 
20-second  commercials  are  designed  to  adver- 
tise each  bread  separately  with  minimum  of 
alteration,  and  utilize  a  variety  of  picture 
themes  keyed  to  musical  jingles.  Sarra  also 
has  turned  out  a  new  film  commercial  for 
United  States  Tobacco  Co.  in  which  its  En- 
core cigarettes  "come  to  life."  Spot  was  pro- 
duced through  Kudner  Inc.,  New  York. 

Hal  Roach  Studios  Inc.,  Culver  City,  Feb.  1 
starts  new  group  of  13  films  for  NBC-TV 
Life  of  Riley  series.  Total  of  65  films  have 
been  completed  on  which  Tom  McKnight  is 
producer  and  Roach  vice-president  Sidney  S. 
Van  Keuren  is  production  supervisor. 

Screen  Gerns  Inc.,  Hollywood,  is  filming  "Yours 
for  a  Dream"  for  inclusion  in  NBC-TV  Ford 
Theatre.  Film,  starring  Joanne  Dru,  marks  tv 
film  debut  of  S.  Z.  (Cuddles)  Sakall.  Firm, 
with  the  assignment  of  Berne  Giler  and  Sey- 
mour Robinson  to  write  the  scripts  for  "Let 
the  Eagle  Scream"  and  "Lonely  Heart,"  re- 
spectively, launches  preparations  for  Damon 
Runyon  Theatre.  New  series  of  39  half-hour 
films,  which  goes  into  production  in  April, 
will  be  filmed  in  conjunction  with  Normandie 
Television  Pictures  Inc. 

Norwood  Studios,  Washington  (a  division  of 
International  Motion  Pictures  Consultants  Inc.), 

announces  following  series  in  production,  each 
made  up  of  26  half-hour  films:  Assignment 
Washington,  dealing  with  matters  of  foreign 
intrigue  using  authentic  backgrounds  in  and 
around  Washington;  The  World  Is  Our  Prob- 
lem, concerned  with  appraisal  of  government 
agencies  the  world  over,  and  John  Jones,  Pub- 
lic Servant,  stories  of  lower  bracket  govern- 
ment workers  who  have  made  valuable,  and 
often  heroic,  contributions  to  public  welfare. 

RANDOM  SHOTS 

Authors  Playhouse,  headed  by  Eugene  Solow 
and  Brewster  Morgan,  has  completed  negoti- 
ations with  the  Chemical  National  Bank  of 
New  York  whereby  the  latter  will  finance  a 
series  of  39  half-hour  films  based  on  the  pub- 
lished works  of  such  writers  as  John  Steinbeck, 
John  Hersey,  Ben  Ames  Williams,  Lloyd  C. 
Douglas,  Christopher  LaFarge  and  others.  Pro- 
duction is  scheduled  to  start  March  1  at  Cali- 
fornia Studios,  Hollywood.  Mr.  Solow  recently 
completed  three  half-hour  programs,  filmed 
by  Gross-Krasne  Inc.,  for  CBS-TV  Omnibus, 
which  were  based  on  John  Steinbeck's  novel, 
"Pastures  of  Heaven."  Harry  Horner,  who 
directed  those  films,  has  been  signed  by 
Authors  Playhouse,  as  has  director  Robert 
Stevenson.  Negotiations  are  underway  for  top 
Hollywood  name  talent  and  directors. 

Screen  Gems  Inc.,  Hollywood,  has  signed 
newspaperman-writer  Quentin  Reynolds  to  star 
in  new  series  of  26  half-hour  films,  Classified, 
based  on  factual  stories  from  newspaper  classi- 
fied ads.  Series,  with  Michel  Kraike  set  as  pro- 
ducer, will  be  distributed  by  the  firm's  national 
sales  organization. 


MAYFLOWER  Dairy  Prod,  signs  with  KOIN-TV 
Portland,  Ore.,  for  long  term  participating 
sponsorship  on  KOIN  Kitchen.  Making  arrange- 
ments are  (I  to  r)  Frank  Coffin,  KOIN-TV 
acct.  exec;  Wayne  Leland,  House  &  Leland 
Adv.  Agency,  handling  Mayflower  account; 
Marvin  Davidson,  Dairy  Co-op.  Assn.  secy- 
treas.,  and  Gene  Keller,  Mayflower  sis.  mgr. 


WSYR-TV  Syracuse,  N.  Y.,  and  Syracuse 
Chiefs,  International  League  baseball  club, 
set  plans  for  telecasting  of  Chiefs'  1954  home 
games.  Signing  are,  standing,  (I  to  r)  Gene 
Martin,  Chiefs'  gen.  mgr.;  Bill  Rothrum, 
WSYR-TV  v. p.  in  charge  of  programming,  and 
Bill  Martin,  WSYR-TV  sports  dir.;  seated, 
Martin  Haske,  Chiefs'  new  owner. 


SANTA  FE  Railways,  Chicago,  contract  for 
weekly  half-hour  Person  to  Person  on  KNXT 
(TV)  Hollywood,  for  52  weeks,  is  authorized  by 
A.  A.  Daily,  firm's  adv.  gen.  mgr.,  as  the  fol- 
lowing look  on  (I  to  r)  James  T.  Aubrey  Jr., 
KNXT  gen.  mgr.,  and  William  A.  Coons,  Leo 
Burnetr  Co.  West  Coast  mgr. 


1954  CONTRACT  with  WSAZ-TV  Huntington, 
W.  Va.,  is  arranged  by  Reaves  Jones  Jr.  (I), 
Feutchenberger  Baking  Co.,  and  George  Miller, 
WSAZ-TV  acct.  exec. 


FACTS  &  FIGURES 


UHF  SATURATION  SHOWS 
INCREASE  IN  ARB  SURVEY 

American  Research  Bureau  report  covers  55  cities  where  less  than 
80%  of  tv  homes  are  converted  to  uhf.  Factors  influencing  growth 
of  saturation  and  tune-in  are  length  of  time  on  air,  network  affilia- 
tion and  interconnection. 

UHF  is  making  good  progress  in  many  vhf-uhf 
cities,  including  some  of  the  pre-freeze  major 
markets,  but  the  rate  of  uhf  conversion  is  far 
ahead  of  the  uhf  tune-in,  judging  by  the  third 
comparative  survey  conducted  by  American  Re- 
search Bureau. 

The  uhf  saturation  rate  is  going  up  in  53  of 
the  55  cities  surveyed  by  ARB  in  January.  In 
two  cities,  however,  the  ratio  of  uhf  to  total 
television  homes  showed  a  decline  though  the 
actual  number  of  uhf  sets  obviously  increased. 
On  the  other  hand,  uhf  is  having  a  rough  time 
in  many  cities  and  in  some  cases  the  medium 
has  a  negligible  audience. 

ARB's  figures  are  not  intended  to  measure 
all  vhf-uhf  markets  but  merely  cover  cities  in 
which  fewer  than   


MR.  SEILER 


80%  of  tv  homes  are 
converted  to  uhf,  ac- 
cording to  James  W. 
Seiler,  ARB  director. 
In  all  but  one  of  the 
55  cities,  a  pre-freeze 
station  operates 
within  100  miles. 

The  16  cities  with 
over  80%  uhf  sat- 
uration as  of  last  Oc- 
tober, and  not  in- 
cluded in  the  ARB 
January  survey  are 
Baton  Rouge,  Co- 
lumbia (S.  C),  Decatur  (111.),  Duluth,  Fort 
Smith  (Ark.),  Fresno,  Jackson  (Miss.),  Little 
Rock,  Madison  (Wis.),  Mobile,  Montgomery, 
Peoria,  Roanoke  (now  without  a  uhf  station), 
Rockford  (111.),  South  Bend  and  Wilkes-Barre. 

ARB's  January  survey  shows  that  13  vhf-uhf 
cities  in  the  study  have  better  than  75%  of  tv 
homes  with  uhf  tuners,  with  14  having  50-75% 
uhf,  12  having  25-50%  and  16  having  fewer 
than  25%  of  tv  homes  able  to  receive  uhf 
service. 

An  important  factor  to  be  considered  in  the 
ARB  January  study  is  the  fact  that  many  of  the 
stations  have  been  on  the  air  only  a  short  time. 

Other  factors  influencing  the  growth  of  uhf 
saturation  and  the  tune-in  are  network  affilia- 
tion and  interconnection.  Most  of  the  cities 
studied  have  uhf  stations  with  network  tieups, 
but  in  some  instances  the  uhf  outlets  don't  get 
first  chance  at  popular  network  programs  be- 
cause vhf  stations  get  the  plums. 

In  any  case,  a  look  at  the  ARB  January  re- 
port offers  a  number  of  obvious  conclusions: 

•  Programming  is  a  prime  factor,  with  uhf 
tune-in  as  a  whole  well  behind  vhf  in  most 
of  the  55  vhf-uhf  cities. 

•  Even  where  uhf  programming  is  being  im- 


Politz  Pitch 

COPIES  of  the  Politz  study,  "The  Im- 
portance of  Radio  in  Television  Areas 
Today"  [B»T,  Dec.  14,  July  27,  1953], 
have  been  distributed  to  NARTB  mem- 
bers, according  to  President  Harold  E. 
Fellows,  who  described  the  data  as  "strik- 
ing evidence  of  radio's  hold  upon  Ameri- 
can families."  C  opies  have  been  sent  to 
legislators  and  government  officials  as 
well  as  educational  and  religious  leaders, 


proved,  the  tune-in  isn't  keeping  pace  in  some 
cities.    This  indicates  a  lack  of  promotion. 

•  Uhf  saturation  is  making  steady  progress 
in  some  big  key  markets  like  Pittsburgh,  Buf- 
falo and  Milwaukee,  reflecting  good  manage- 
ment, promotion,  network  service  and  improved 
local  programming. 

•  In  some  other  cities  uhf  is  taking  a  brutal 
beating. 

•  A  uhf  station  competing  with  more  than 
one  vhf  station,  and  lacking  NBC  or  CBS  pro- 
grams, is  apt  to  be  in  serious  trouble. 

•  There  are  over  two  dozen  cities  in  which 
uhf  enjoys  over  80%  saturation  (tv  homes). 

•  In  general,  uhf  saturation  is  higher  in 
cities  having  NBC  or  CBS  programs  available 
on  uhf. 

8  Network  programs  don't  guarantee  uhf 
prosperity. 

The  ARB  figures  are  not  designed  to  show 
trends  for  the  entire  uhf  medium  but  merely 
compare  uhf  and  vhf  in  cities  where  both 
services  are  available,  excluding  16  cities  having 
uhf  saturation  (over  80%  of  tv  homes). 

In  31  markets  having  NBC  and  CBS  service 
on  uhf  stations,  and  possibly  ABC  and  DuMont 
as  well,  four  had  better  than  75%  of  tv  homes 
equipped  with  uhf,  12  had  50-75%  uhf  satura- 
tion, four  had  25-50%  and  11  had  less  than 
25%  of  uhf  saturation  in  tv  homes. 

In  22  markets  lacking  substantial  NBC  or 
CBS  service  on  uhf,  but  having  ABC  and/or 
DuMont,  three  had  over  75%  uhf  saturation 
in  tv  homes,  one  had  50-75%,  five  had  25-50% 
and  13  had  less  than  25%  uhf  saturation. 

The  ARB  figures  show  that  uhf  saturation 
(%  of  tv  homes)  is  high  in  a  number  of  cities 
where  the  total  tv  saturation  is  not  high.  In 
these  under-developed  tv  cities  the  uhf  station 
may  not  be  as  good  a  buy  as  a  uhf  station  in 
cities  where  uhf  saturation  is  moderate  but 
total  television  saturation  is  high. 

'Channels  Viewed  Most' 

Then,  too,  there  are  cities  with  high  uhf 
saturation  where  the  uhf  audience  is  poor, 
judging  by  a  section  of  the  ARB  survey  titled 
"Channel  Viewed  Most." 

For  example,  in  one  medium-sized  city  over 
95%  of  the  homes  reported  uhf  but  only  one 
out  of  seven  mentioned  uhf  in  the  channel- 
viewed-most  section.  Only  about  40%  of  the 
city's  homes  had  tv  sets.  One  small  city  with 
70%  uhf  had  scarcely  any  viewers.  The  audi- 
ence section,  which  ARB  said  is  requested  by 
many  of  its  clients,  fails  to  reflect  the  popularity 
of  uhf  stations  at  certain  hours  of  the  day. 
Its  channel-vicwed-most  figures  are  described 
as  unfavorable  to  uhf  because  so  many  of  the 
vhf  stations  have  been  on  the  air  a  year  or 
more  and  operate  more  hours  per  day  than 
many  uhf  outlets. 

Of  the  55  vhf-uhf  cities  studied,  only  one 
showed  uhf  with  better  than  a  75%  rating  in 
the  channel-viewed-most  category.  In  two,  uhf 
ranked  in  the  50-75%  bracket,  in  II.  25-50% 
and  41  rated  uhf  below  25%  as  channel- 
viewed-most. 

In  only  nine  out  of  the  55  cities  are  com- 
bined uhf  stations  able  to  show  they  are  draw- 
ing a  tune-in  equal  to  or  better  than  vhf, 
judging  by  the  channel-tuncd-most  figures. 

While  cities  with  NBC  and/or  CBS  pro- 


gramming on  uhf  shows  a  better  uhf  satun 
tion  figure  than  non-NBC-CBS  uhf  cities,  thei 
is  little  significant  difference  in  the  tune-in  a 
shown  by  the  channel-tuned-most  table.  J 
factor  involved  in  this  table  is  the  fact  that  vl 
stations  in  general  are  on  the  air  more  houi 
per  day. 

The  progress  of  uhf  in  cities  having  onl, 
one  vhf  station  is  far  below  that  of  citie 
having  two  or  more  good  vhf  signals  availabh 


Radio-Tv  Network  Gross 
In  '53  Is  12.8%  Over  '51 

Preliminary  figures  of  Publish- 
ers Information  Bureau  are 
broken  down  to  show  tv  net- 
works gained  25.9%  while  ra- 
dio networks  were  down  1.8% 
below  the  previous  year. 

COMBINED  gross  time  sales  of  the  nation 
wide  radio  and  tv  networks  during  1953  totalec 
$388,126,807  according  to  preliminary  figure; 
issued  by  Publishers  Information  Bureau.  Suit 
is  12.8%  above  the  1952  combined  radio-tv 
network  gross  of  $344,248,246. 

Radio  network  billings  for  1953  amountec 
to  $160,516,407,  according  to  the  preliminary 
PIB  figures,  1.8%  below  the  1952  gross  ,0) 
$163,453,466.  Tv  networks  last  year  grossed 
$227,610,400,  up  25.9%  from  the  1952  total 
of  $180,794,780. 

For  December,  combined  radio-tv  network 
gross  time  sales  aggregated  $38,848,252,  ttji 
19.9%  from  the  $32,387,315  total  of  December.1 
1952.  Radio  network  time  sales  for  the  month 
declined  5.1%  from  the  December.  1952,  total! 
while  tv  network  time  sales  rose  41.3%  in  De< 
cember,  1953,  compared  to  the  same  month  oi 
1952. 

Itemized  PIB  network-by-network  gross  time 
sales  for  December  and  the  full  year,  1953j 
compared  to  1952,  follows  for  both  radio  and 

tv: 

NETWORK  RADIO 

Dec.  Dec.  Jan. -Dec.         Jan. -Dec. 

1953  1952  1953  1952 

ABC  $  2,854,169  S  2,856,714  S  29,826,123  $  35,023,033 
CBS  5,554,313  5,717,800  62,381,207  59,511,209 
MBS  *2,127,192  1,980,320  *23,158,000  20,992,109 
NBC         3,630,971      4,370,265      45,151,077  47,927,115 


Total  *$14,166,645  $14,925,099  *$1 60,51 6,407  $163,453,466 

NETWORK  TELEVISION 
ABC     S  2,619,862  S  1,331,588  S  21,110,680  $  18,353,003 
CBS       10,381,879     7,088,506     97,466,809  69,058,548 
DTN         1,617,058      1,211,316      12,374,360  10,140,656 
NBC       10,062,808      7,830,806     96,658,551  83,242,573 

Total    $24,681,607  $17,462,216  $227,610,400  $180,794,780 


*Preliminary 


High  Radio  Listening 
In  Tv  Markets— BAB 

HIGH  DEGREE  of  listenership  to  individua 
radio  stations  in  markets  penetrated  heavily  by 
television  is  underlined  in  the  latest  BAB  cu- 
mulative audience  report  on  radio  released  to 
members  last  week. 

The  BAB  report,  which  is  the  seventh  on 
radio's  unduplicated  audience,  is  titled  "The 
Cumulative  Audience  of  Individual  Radio  Sta- 
tions in  Markets  With  More  Than  80%  Tele- 
vision Penetration."  It  covers  in-home  listen- 
ing only,  from  6  a.m.  until  midnight. 

Among  the  highlights  of  the  study  were 
findings  that  an  individual  radio  station  in  a 
market  with  80%  tv  penetration  gets  an  audi- 
ence of  seven  out  of  every  ten  families  listening  > 
an  average  of  nearly  seven  hours  every  week; 
that  37%  of  all  families  listen  to  a  single  radio 
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WHO 


Farm  Director 


HERB  PLAMBECK 
Receives  Top  Farm  Award! 


The  American  Farm  Bureau  Federation  award 

is  given  annually  to  the  radio  Farm  Director  who 
has  done  the  most  outstanding  work  in  interpreting 
agriculture  to  the  American  public.  It  is  the  "Pulitzer 
Prize"  of  its  field  —  is  the  greatest  honor  that  can 
come  to  a  radio  farm  director. 

Last  November  30,  the  Farm  Bureau  Federation 
award  was  made  to  Herb  Plambeck  of  WHO, 
for  the  year  ending  October  31,  1953. 

In  the  year  covered,  Herb  Plambeck  was  responsible 
for  nearly  1000  specialized  WHO  farm  news  and 
service  broadcasts,  of  which  three  series  were  pre- 
sented especially  to  interpret  agriculture  to  the 
American  public  —  "Meet  the  Farmers",  "Evening 
Farm  Round-Up",  and  "Agriculture,  U.S.A."  (which 
is  produced  by  the  Clear  Channel  Broadcasting  Serv- 
ice in  Washington,  D.  C). 

Also  during  this  period,  Herb  delivered  75  in- 
person  addresses,  to  audiences  totaling  129,380 
people.  His  Department  appealed  to  listeners  for 
money  for  Holland  flood  victims — and  collected 
more  than  the  other  22  stations  working  on  the 
campaign,  combined.  He  headed  a  friendship 
tour  to  South  America.  He  represented  the 
United  States  at  the  World  Plowing  Match  in 
Canada.  He  represented  the  National  Associa- 
tion of  Television  and  Radio  Farm  Directors 
(NATRFD)  at  a  1953  seminar  for  foreign  radio 
men  and  women.  The  Department  produced 
special  farm  broadcasts  throughout  the  year,  for 
Voice  of  America  transmission  throughout  the 
world. 

Herb  Plambeck's  Farm  Department  is  one  of  the 
many  reasons  why  Station  WHO  is  listened-to-most 
in  Iowa,  by  people  on  farms,  in  towns  and  in  cities 
alike.  Ask  Free  &  Peters,  Inc.  for  all  the  facts. 
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V  .  e  Man  BY  . 

Herb  Plambeck,  WHO 


WIN® 

♦/or  Iowa  PLUS  + 

Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 


FREE  &  PETERS,  INC. 
National  Representatives 


station  an  average  of  1  hour  38  minutes  each, 
every  day;  that  70%  of  all  families  tune  to  an 
individual  radio  station  an  average  of  6  hours 
47  minutes,  every  week. 

Markets  reported  on  were  New  York,  Chi- 
cago and  Los  Angeles,  with  actual  area  mea- 
sured in  each  case  said  to  be  equivalent  to 
Audit  Bureau  of  Circulation  retail  trading 
zones.  BAB  said  listening  data  was  based  on 
the  A.  C.  Nielsen  Co.  Audimeter  reports. 


'Influential'  People 
Surveyed  on  Commercials 

EDWARD  L.  BERNAYS,  public  relations 
counsel,  New  York,  who  also  has  been  active 
in  the  cause  of  noncommercial  educational  tele- 
vision, last  week  sounded  what  he  called  "the 
opening  gun  in  a  movement  to  improve  the 
quality  and  effectiveness  of  tv  commercials." 

His  opening  gun:  Results  of  a  survey  of  "in- 
fluential men"  on  the  subject  of  tv  commer- 
cials. His  findings:  They  don't  like  'em.  A 
"great  majority,"  but  not  all,  felt  they  do  not 
serve  "the  public  interest,  convenience  and 
necessity."  But,  his  reported  added,  "despite 
these  strongly  worded  negative  reactions,  there 
is  general  belief  that  the  cure  should  come 
through  industry  self-regulation,  not  through 
government  ownership  or  regulation." 

Mr.  Bernays  said  he  circulated  a  question- 
naire "among  group  leaders  whose  opinions 
might  stimulate  the  public  to  demand  a  saner 
policy  in  commercials."  He  got  back  111  re- 
plies. Among  the  descriptions  he  found  ap- 
plied to  tv  commercials  were  that  they  "in- 
furiate, bore,  irritate,  deceive  the  public  and 
destroy  their  own  value."  Also  that  they  are 
"demoralizing,  exaggerated,  insufferably  repe- 
titious, trite,  obtrusive,  interrupting,  poorly 
timed,  juvenile,  anti-social,  monotonous,  re- 
pulsive, and  insulting  to  the  viewer's  intelli- 
gence." Also  that  they  are  guilty  of  "bad 
taste,  lack  of  dignity,  and  un-esthetic  subject 
matter." 

A  Few  'Excellent'  g  . 

While  descriptions  of  this  type  were  "pre- 
ponderant," Mr.  Bernays  said,  "a  tew  excellent 
tv  commercials  were  noted  .  .  .  and  these 
point  the  way  toward  good  and  effective  prac- 
tice for  all."  He  did  not  quote  any  replies 
citing  "excellent"  commercials. 

Recommendations  for  improvement  of  tv 
commercials,  Mr.  Bernays'  report  asserted,  "ran 
from  complete  abolition  of  tv  commercials  to 
elimination  of  exaggerations  and  false  claims. 
Nearly  all  respondents  recommended  that  over- 
long,  poorly  timed  interruptions  and  too  fre- 
quent commercials  be  eliminated.  Many  urged 
that  insincerity  of  announcers  be  stopped.  Oth- 
er steps  suggested  were:  give  reasonable  and 
mature  information,  cut  down  on  repetition, 
eliminate  trite  singing  commercials,  separate 
commercials  from  the  program,  strengthen  es- 
thetic and  intellectual  appeal,  set  up  panels  or 
boards  to  promote  codes  of  ethics  for  tv  com- 
mercials." 

The  amount  of  viewing  time  reported  by 
i hose  replying  to  the  questionnaire  ranged 
from  "three  times  in  my  life"  to  "at  least  40 
hours  weekly  unless  on  road  traveling."  The 
average  for  48  who  specified  viewing  times  in 
terms  of  approximate  hours:  Nine  hours  a 
week. 

Four  Survey  Questions 

Four  questions  were  asked  in  the  survey: 
(I)  Do  you  believe  present-day  tv  commercials 
serve  "the  public  interest,  convenience  and  ne- 
cessity?" (2)  If  not,  why  not?  (3)  Do  you  have 
any  constructive  suggestions  for  improvement? 


(4)  How  many  hours  weekly  do  you  watch 
television? 

Among  the  respondents  whom  Mr.  Bernays 
identified  were  Grayson  Kirk,  president,  Colum- 
bia U.;  Dr.  Pitirim  A.  Sorokin,  professor  of 
sociology,  Harvard  U.;  Edwin  S.  Friendly,  vice 
president,  New  York  World  Telegram  &  Sun; 
Leo  Cherne,  executive  director,  Research  In- 
stitute of  America;  Norman  Draper,  director, 
department  of  public  relations,  American  Meat 
Institute;  Dr.  Hans  I.  Morgenthau,  depart- 
ment of  political  science,  U.  of  Chicago;  Mar- 
tin H.  Work,  executive  secretary,  National 
Council  of  Catholic  Men,  and  Paul  I.  O'Con- 
nor, executive  secretary,  American  Greyhound 
Track  Operators  Assn. 


AM  HOOPERATINGS 
BACK  IN  50  MARKETS 

REINSTATEMENT  of  Radio  Hooperatings  in 
50  major  markets,  with  a  schedule  of  three 
reports  a  year  in  29  markets  and  two  a  year 
in  the  21  others,  is  being  announced  today 
(Monday)  by  C.  E.  Hooper  Inc.  At  the  same 
time  the  rating  service  organization  stated  it  is 
re-establishing  its  telephone  coincidental  "Ac- 
curacy Control"  on  an  individual  city  basis  in 
the  coincidental-diary  method  used  to  produce 
Tv  Hooperatings  in  the  same  50  markets.  Both 
services  become  operative  in  February. 

"Both  steps  are  made  possible  by  a  modifica- 
tion in  the  coincidental  interviewing  technique 
which  we  have  used  continuously  since  1934 
in  the  measurement  of  broadcast  audiences," 
C.  E.  Hooper,  presi- 
dent of  the  research 
firm,  commented. 
He  noted  that  in 
1940  this  technique 
was  first  changed 
with  introduction  of 
the  "duplex"  feature, 
which  covers  the  pre- 
vious quarter-hour  as 
•well  as  that  during- 
which  the  telephone 
call  is  made,  provid- 
ing information  for 
each  quarter-hour  on 
twice  as  many  fam- 
ilies from  the  same  number  of  calls. 

The  current  change,  he  said,  is  to  secure 
information  on  both  radio  and  tv  audiences 
from  the  same  interview,  the  interviewer  asking 
about  tv  viewing  as  well  as  radio  listening  dur- 
ing the  call.  "The  question  routine  is  com- 
pletely unprejudiced  to  the  interests  of  either 
medium,"  Mr.  Hooper  stated.  "The  questions 
invite  information  on  the  use  of  any  and  all 
radio  and  tv  sets  in  the  home  with  a  minimum 
of  words." 

Major  Effects 

Major  effects  of  the  plan,  Mr.  Hooper  said, 
are  to  reinstate  complete  Radio  Hooperatings 
coverage  reports  in  the  major  markets,  in  many 
of  which  no  Hooperatings  have  been  published 
for  the  past  three  years;  to  resume  a  uniform 
publication  schedule  and  format,  typically  fall- 
winter,  winter-spring  and  summer,  in  place  of 
covering  different  months  and  hours  from  city 
to  city  and  one  year  to  the  next. 

Mr.  Hooper  also  said  that  in  contrast  to 
the  "exodus  of  radio  stations  from  our  sub- 
scription list  during  the  past  three  years — as 
they  watched  the  downward  evening  radio 
tune-in  trend,  I  can  now  report  an  active  re- 
vival in  subscriptions  by  radio  stations." 

Network  stations  arc  as  well  off  as  five  years 


MR.  HOOPER 


ago,  he  said,  "because  of  less  competition  froi 
other  network  stations,"  and  individual  musi 
stations  are  "substantially  better  off  audienct 
wise  now  than  five  years  ago — a  reflection  of  n 
duced  network  competition,  of  their  own  in- 
proved  music  programming  technique  and  thei 
promotion  of  it." 

Citing  1948-1953  figures  on  one  independei, 
station,  Mr.  Hooper  reported  that  "during  on 
period  in  1948  it  rated  0.6  in  competition  wit 
Arthur  Godfrey  (4.5),  Breakfast  in  Holly  woo 
(8.2),  Nora  Drake  (3.3).  Only  one  of  thes 
programs  now  competes  with  it,  Arthur  Godfre 
(with  a  4.0  in  our  latest  report).  The  inde 
pendent  station  now  shows  up  with  a  4.1." 

The  markets  in  which  Radio  Hooperating 
will  be  published  three  time  a  year  are:  NeV 
York,  Chicago,  Philadelphia,  Los  Angeles 
Boston,  Detroit,  Atlanta,  Baltimore,  Birmini 
ham,  Cincinnati,  Cleveland,  Columbus,  Dallas 
Fort  Worth,  Davenport,  Dayton,  Houstor 
Kansas  City,  Louisville,  Milwaukee,  Minne 
apolis,  Omaha,  Pittsburgh,  Salt  Lake  City,  Sai 
Antonio,  San  Francisco-Oakland,  Seattle, 
Louis,  Syracuse  and  Washington. 

The  markets  reported  on  twice  annually 
Albany,  Buffalo,  Charlotte,  Denver,  Gram 
Rapids-Kalamazoo,  Huntington,  Indianapolis 
Memphis,  Miami,  New  Haven,  New  Orleans 
Norfolk,  Oklahoma  City,  Portland,  Ore.,  Provi 
dence,  Rochester,  San  Diego,  Toledo,  Tulsa 
Wilmington  and  Youngstown. 
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Radio  Set  Production 
Higher  for  Second  Year 

PRODUCTION  of  radio  sets  in  1953  was  t 
highest  since  1950,  marking  the  second  strai, 
year  in  which  output  has  increased,  accordi 
to  Radio-Electronics-Tv  Mfrs.  Assn.    Tv  S' 
output  was  the  second  highest  on  record  am 
well  above  1952. 

RETMA  found  that  13,368,556  radios  wer| 
turned  out  by  U.  S.  factories  last  year  com! 
pared  to  10,934,872  in  1952  and  12,627.36: 
in  1951. 

Tv  set  production  totaled  7,214,787  units 
compared  to  6,096,279  in  1952. . 

Of  the  tv  set  production,  1,459,475  left  th 
factories  with  uhf  tuning  facilities,  accordin 
to  RETMA.  This  figure  does  not  include  uh 
conversion  units  installed  locally  by  distributors 
dealers  and  service  companies. 

In  December  139,657  of  the  449,787  tv  sets 
produced  were  equipped  at  the  factory  wit 
uhf  units,  reflecting  the  spread  of  uhf  service 
Radios  with  fm  circuits  totaled  39,221,  witl 
another  2,193  tv  sets  having  circuits  tuning  th 
fm  broadcast  band. 

This  table  shows  radio  and  tv  set  production 
by  months  for  1953: 


Television 

Home  Radios 

Jan. 

719,234 

361,921 

Feb. 

730,597 

402,742 

Mar. 

(5  wks.) 

810,112 

442,101 

Apr. 

567,878 

286,974 

Mcy 

481,936 

278,156 

June 

(5  wks.) 

524,479 

287,724 

July 

316,289 

172,197 

Aug. 

603,760 

299,939 

Sept. 

(5  wks.) 

770,085 

529,427 

Oct. 

680,433 

370,178 

Nov. 

560,197 

457,151 

Dec. 

(5  wks.) 

449,787 

514,428 

TOTAL 

7,214,787 

4,402,938 

Auto 

Clock 

Jan. 

447,667 

189,592 

Feb. 

491,062 

210,924 

Mar. 

(5  wks.) 

654,367 

275,079 

Apr. 

483,092 

198,394 

May 

497,379 

129,391 

June 

(5  wks.) 

505,774 

131,144 

July 

336,208 

87,620 

Aug. 

376,937 

169,301 

Sept. 

(5  wks.) 

357,326 

182,417 

Oct. 

358,076 

189,230 

Nov. 

309,962 

171,356 

Dec. 

(5  wks.) 

365,084 

117,672 

TOTAL 

5,182,934 

2,041,120 

1,741,564 
Total  Radio 
1,093,142 
1,192,439 
1,549,203 
1,158,936 
1,108,991 
1,163,831 
674,459 
991,637 
1,216,525 
1,052,493 
1,065,785 
1,101,115 
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The  Southwest  listens  to  WOAI! 


To  "sell"  the  magic  market  of  the  Southwest, 


"buy"  WOAI  of  Texas.  That's  how  to  cover 


a  bigger  chunk  of  Texas.  That's  how  to  get 


people  to  listen  to  your  sales  messages 


west  through  New  Mexico  deep  into  Arizona 


north  into  Oklahoma,  Kansas  and  Colorado 


east  into  Louisiana  .  .  .  and  farther. 


No  combination  of  media  can  give  you  this 


great  coverage  at  such  economical  cost. 


WOfl  I 


"The  most  powerful  advertising 
influence  in  the  great  Southwest" 

1200  on  every  dial 
50.000  watts  clear  channel 
San  Antonio,  Texas 
NBC  affiliate 

represented  by  Edward  Petry  &  Co.,  Inc. 
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'Lucy/  'Howdy  Doody' 
Top  Pulse  Tv  Report 

CBS-TV's  /  Love  Lucy  and  NBC-TV's  Howdy 
Doody  were  ranked  in  first  place,  respectively, 
in  The  Pulse's  ratings  of  top  15  regularly-sched- 
uled once-a-week  shows 'and  of  top  10  regular- 
ly scheduled  multi-weekly  shows  for  the  Dec. 
1-7,  1953  period.  Complete  listings  follow: 

Top    15   Once-A-Week  Shows 


Program  Average 

Rating 

Dec. 

Nov. 

1   Love  Lucy  (CBS) 

48.1 

47.1 

Dragnet  (NBC) 

42.7 

40.9 

You  Bet  Your  Life  (NBC) 

38.4 

37.9 

Godfrey's  Talent  Scouts 

CBS) 

36.4 

35.4 

Jackie  Gleason  (CBS) 

35.8 

33.7 

Milton  Berle  (NBC) 

35.7 

35.0 

Godfrey  and  His  Friends 

(CBS) 

34.6 

33.6 

Burns  and  Allen  (CBS) 

30.8 

30.8 

Your  Show  of  Shows  (NBC) 

29.7 

28.4 

Red  Buttons  (CBS) 

29.5 

30.0 

Our  Miss  Brooks  (CBS) 

28.8 

28.3 

Fireside  Theatre  (NBC) 

28.5 

29.5 

Ford  Theatre  (NBC) 

27.8 

26.8 

T-Men  In  Action  (NBC) 

27.8 

27.4 

What's  My  Line?  (CBS) 

27.7 

26.5 

Top  10  Mul 

ti-Weekly 

Shows 

Program  Average 

Rating 

Dec. 

Nov. 

Howdy  Doody  (NBC) 

15.1 

14.5 

Perry  Como  (CBS) 

14.8 

14.0 

Dinah   Shore  (NBC) 

13.5 

13.5 

Camel   News  Caravan  (NBC) 

13.4 

12.8 

Arthur  Godfrey  Time  (CBS) 

11.8 

11.0 

Eddie  Fisher  (NBC) 

11.4 

11.6 

Search    For   Tomorrow  (CBS) 

11.1 

9.5 

Strike  It  Rich  (CBS) 

10.6 

10.5 

CBS-TV  News  (CBS) 

10.2 

9.5 

Guiding  Light  (CBS) 

9.5 

9.3 

Jane   Froman  (CBS) 

9.5 

9.8 

Benny  Rated  Radio  Leader 
During  Dec.  20-26  by  Nielsen 

CBS  Radio's  Jack  Benny  held  top  spot  in  the 
National  Nielsen  Ratings  of  network  radio 
shows  during  the  week  of  Dec.  20-26,  accord- 
ing to  figures  released  last  week.  The  list 
follows: 


Rank  Program 
EVENING,  ONCE-A-WEEK 

(Average  for  All  Programs) 

1  Jack   Benny  (CBS) 

2  People  Are  Funny  (CBS) 

3  Amos  'n'   Andy  (CBS) 

4  Our  Miss   Brooks  (CBS) 

5  Bing   Crosby   Show  (CBS) 

6  Mr.   and  Mrs.   North  (CBS) 

7  My  Little  Margie  (CBS) 

8  Lux  Radio  Theatre  (CBS) 

9  You    Bet    Your    Life  (NBC) 

10    Yours  Truly,  Johnny  Dollar  (CBS) 


Homes 
Reached 
(000) 


(1,835) 

4,744 
4,252 
4,118 
3,670 
3,625 
3,580 
3,312 
3,178 
3,088 
3,043 


EVENING,  MULTI-WEEKLY 

(Average   for   All    Programs)  (1,119) 

1  News  of  the  World  (NBC)  1,969 

2  One    Man's    Family    (NBC)  1,969 

3  Gabriel   Heatter   (American   Home)    (MBS)  1,880 

WEEKDAY 

(Average  for  All  Programs)  (1,790) 

1  Arthur  Godfrey   (Nabisco)   (CBS)  3,267 

2  Arthur   Godfrey    (Toni)    (CBS)  3,088 

3  Arthur    Godfrey    (Frigidaire)    (CBS)  2,999 

4  Arthur    Godfrey    (Pillsburg)    (CBS)  2,954 

5  Arthur  Godfrey  (Lever)  (CBS)  2,909 

6  Our   Gal,    Sunday    (CBS)  2,820 

7  This  Is  Nora  Drake  (Carter)  (CBS)  2,820 

8  Arthur  Godfrey   (Star  Kist)   (CBS)  2,775 

9  Arthur  Godfrey  (Liggett  &  Myers)  (CBS)  2,730 
10    Romance  of   Helen   Trent   (CBS)  2,641 

DAY,  SUNDAY 

(Average    for    All    Programs)  (716) 

1  N.    Y.    Philharmonic   Symphony    (CBS)  2,283 

2  Old   Fashioned    Revival    Hour    (ABC)  1,253 

3  Symphonette  (CBS)  1,119 

DAY,  SATURDAY 

(Average   for   All   Programs)  (1,387) 

1  Stars  Over   Hollywood   (CBS)  2,238 

2  Theatre  of  Today  (CBS)  2,193 

3  Blue  Grey   Football  Gamo   (MBS)  2,148 
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SRA'S  ROLLINSON  ASKS  CLEARING  HOUSE 
TO  HANDLE  SPOT  BILLS  FOR  AGENCIES 

Advertising  Agency  Financial  Management  Group  is  told  that  a 
central  unit  for  national  radio  and  tv  spot  business  to  speed  order- 
ing, billing,  collections  and  disbursements,  would  cost  no  more  than 
0.5%  of  U.  S.  national  spot  sales  expected  this  year  and  would  take 
a  big  load  off  agencies. 


PROPOSAL  for  the  establishment  of  a  clear- 
ing house  for  national  spot  business,  to  facilitate 
ordering,  billing,  collections  and  disbursements 
for  all  business  placed  by  national  advertisers 
on  the  country's  radio  and  tv  stations,  was  made 
Thursday  by  Reg  Rollinson,  director  of  ad- 
vertiser relations  of  Station  Representative  Assn. 

Speaking  at  a  luncheon  meeting  of  the  Ad- 
vertising Agency  Financial  Management  Group, 
membership  of  which  includes  the  treasurers 
and  controllers  of  virtually  all  the  top  New 
York  agencies,  Mr.  Rollinson  said  such  a  clear- 
ing house  would  do  much  to  eliminate  the 
heavy  load  of  detail  work  involved  in  the  satu- 
ration campaigns  which  are  becoming  more 
common  in  spot  broadcasting. 

Mr.  Rollinson  estimated  that  in  the  year 
ahead,  national  spot  radio  and  tv  time  sales 
will  exceed  a  quarter  of  a  billion  dollars,  divided 
among  approximately  1,500  radio  stations  and 
400  tv  stations.  The  cost  of  operating  an  in- 
dustry-wide clearing  house  would  amount  to 
not  more  than  one-half  of  one  per  cent  of  that 
sum,  he  estimated. 

Considerable  interest  in  the  proposal  was 
evinced  by  the  agency  financial  executives 
group,  it  was  reported,  and  plans  were  laid 
for  the  formation  of  a  committee  to  conduct 
a  complete  survey  to  determine  what  kind  of 
an  organization  would,  serve  best  to  reduce 
paper  work  for  the  agencies  and  make  their 
spot  buying  and  billing  easier.  The  committee 
also  would  investigate  more  thoroughly  the  mat- 
ter of  the  cost  of  establishing  and  maintaining 
such  an  operation. 

The  need  for  some  sort  of  simplification  of 
handling  spot  business  has  increased  alongside 
the  recent  increases  and  trends  in  the  use  of 


spot  radio,  Mr.  Rollinson  said,  citing  a  rece: 
order  in  the  automotive  field  for  use  of  1,41 
stations  as  an  example  of  a  growing  tendeni 
toward  saturation  campaigns  in  spot. 

"There  is  a  growing  use  of  'blast'  campaign 
where  advertisers  for  a  short  period  use  mo 
of  the  stations  in  markets  with  high  frequent 
announcements,"  he  stated.  "All  of  this  is  i 
addition  to  the  growing  use  of  spot  broadcas 
ing  country-wide  and  the  large  number  of  5! 
week  campaigns.  The  individual  billing  f( 
such  large  campaigns  is  somewhat  more  con 
plicated  in  radio  than  it  is  in  other  media  bi 
cause  of  the  necessity  of  affidavits,  etc." 

Why  agency  accounting  departments  woul 
welcome  a  centralized  billing  and  collectid 
agency  for  their  spot  broadcasting  activities- 
and  why  such  a  clearing  house  might  encouraj 
them  to  make  more  extensive  use  of  spot  fc 
their  clients — is  shown  by  the  experience  ( 
one  major  agency  for  one  month — August, 
light  month  campaign-wise. 

Confusion  About  Bills 


At  the  end  of  the  month,  in  which  time 
used  on  464  stations,  bills  were  received  froi 
456  of  them,  with  eight  not  sending  bills.  Thre 
of  the  eight  got  their  bills  in  the  followln 
month,  but  the  agency  had  to  write  the  fi 
other  stations  asking  for  bills  to  keep  the  recor 
straight. 

Of  the  456  station  bills  received,  360  we 
paid  within  ten  days  without  question  and  9 
or  21%,  were  questioned.  "It  took  us  30  worl 
ing  days  from  day  of  receipt  to  clear  up  76  c 
the  96  bills  in  question.  Our  survey  was  the 
cut  off.  We  were  then  in  the  process  of  paj 
ing  seven  corrected  bills  and  13  were  back  in  th 


BOSTON  members  of  the  Radio-Television-Advertising  Executives  Club  of  New  England 
greet  Rodney  Erickson  (seated,  center),  Young  &  Rubicam  radio-tv  director,  guest 
speaker  at  the  Jan.  20  meeting.  L  to  r=  seated— C.  Herb  Masse,  WBZ-TV  Boston,  club 
president;  Mr.  Erickson;  Paul  Provandie,  club  first  vice  president;  standing— Clinton 
Crandall,  radio-tv  director,  Harold  Cabot  Co.;  Ralph  Connors,  radio-tv  director,  BBDO; 
George  Perkins,  WHDH  Boston  program  director,  and  John  Hurley,  WNEB  Worcester. 
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When  this  happens 

and  you're  off  the  ait 


Keep  your  jjfl  11  blood  pressure 
down —Switch  over  to  y000^l^^ 
BCA-250  auxiliary  traitswri^ter|W' 


Perhaps  the  most  unpleasant  announcement  of  all  —  dollar  or  prestige- 
wise,  is  "Due  to  technical  difficulties  beyond  our  control  .  .  .  etc.,  etc." 
Now,  it  costs  so  little  to  have  "offage"  protection  with  a  Gates  BCA-250 
auxiliary  transmitter  that  no  station,  regardless  of  power,  can  afford  to 
be  without  this  complete  250-watt  standby  transmitter.  —  If  you  want 
Conelrad  as  well  as  your  frequency,  add  $100.00  to  the  above  price 
tag.  —  Already,  many  broadcasters  have  paid  the  entire  BCA-250  cost 
by  staying  on  the  air  when  old  reliable  failed.  —  See  Page  33  of  your 
Big  green  Gates  catalog,  or  details  gladly  supplied. 


QQQB 


s  * 


Extra  —  Conelrad 
+  your  frequency 
add  $100.00 


Houston,  2700  Polk  Avenue 
New  York,  51  Eos!  42nd  Street 


GATES  RADIO  COMPANY 

Manufacturing  Engineers  Since  1922 

Washington,  D.  C,  Warner  Bldg. 
Los  Angeles,    7501  Sunset  Blvd. 
New  York,  International  Div.,  13  East  40th  St. 


QUINCY,  ILL.,  U.  S.  A. 


Atlanta,  13th  &  Spring  Sts. 
Montreal,  Canadian  Marconi  Co. 
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hands  of  stations  for  corrections,  still  unan- 
swered. 

"The  96  bills  in  dispute  caused  100  times  the 
trouble  of  the  360  correct  bills — endless  letters, 
phone  calls,  explanations  and  arguments  and 
many  times  the  cost  of  handling,  because  clerks 
quickly  handled  the  360  while  timebuyers  had 
to  argue  and  settle  the  cost  of  the  disputed 
bills." 

Whose  fault  was  all  this  trouble?  Of  the  96 
errors,  the  agency  found  itself  in  the  wrong  four 
times,  the  stations  92  times.  "If  this  happens 
to  August  spot  billings,  what  must  it  be  in  more 
active  months  when  we  run  many  times  the 
number  of  spots?,"  the  agency  asked,  comment- 
ing: "If  anyone  is  looking  for  one  cause  of 
agency  delays  in  payment,  it  will  be  found  in 
this  record." 


Retail  Use  of  Television 
Explored  at  Chicago  Meet 

Retail  Advertising  Conference 

hears  talks  on  color  tv,  film 

and  spots  for  retail  selling. 

WAYS  of  utilizing  television  to  attract  retail 
store  customers  were  explored  during  the  clos- 
ing sessions  of  the  second  annual  Retail  Adver- 
tising Conference  at  the  Sheraton  Hotel  in  Chi- 
cago Ian.  23-24. 

Robert  B.  lohnson,  sales  promotion  manager 
of  the  Merchandise  Mart,  told  retail  executives 
that  "it  is  the  responsibility  of  the  retail  adver- 
tising manager  to  be  in  the  forefront  of  revolu- 
tionary developments  like  color  television  and 
to  be  ready  to  use  it  advantageously  when  the 
time  comes."  He  said  color  tv  "could  revolu- 
tionize our  whole  field"  and  urged  study  and 
experimentation. 

Speakers  included  Budd  Gore  and  Ralph 
Heineman,  co-founders  of  the  conference,  and 
Clyde  Bedell,  retailing  copy  specialist.  Confer- 
ence theme  was  making  retail  advertising  "more 
persuasive,  productive  and  profitable." 

Mr.  Gore  noted  there  are  several  fine  film 
shows  on  the  market  for  potential  retail  tv  ad- 
vertisers, and  suggested  they  "buy  spots  like 
crazy,  particularly  at  the  start."  He  recom- 
mended that,  "when  tv  comes  to  town,"  the  re- 
tail advertiser  embark  on  a  huge  cooperative 
effort  with  various  civic  groups. 

An  Indianapolis-Lafayette  executive  reported 
that  75%  of  the  budget  for  his  store  goes  into 
tv  and  that  "sales  have  gone  up  leaps  and 
bounds"  by  use  of  a  five-minute  home  deco- 
rating show  at  a  cost  of  $1,000  per  month.  But 
he  claimed  it  is  difficult  to  obtain  data  from 
stations  on  the  type  of  market,  and  that  "ratings 
mean  nothing  unless  we  know  who  we  reach." 


Nearly  All  Space  Set 
For  NARTB  Exhibit 

NARTB  announced  Friday  it  had  allocated 
nearly  all  the  space  for  heavy  equipment  ex- 
hibits during  the  annual  convention  to  be  held 
May  24-27  at  the  Palmer  House,  Chicago.  In 
a  letter  to  exhibitors,  the  association  sent  a 
layout  of  exhibition  hall  plans  and  other  con- 
vention information. 

No  exhibitor  will  be  allowed  to  display  unless 
he  is  an  associate  member  in  good  standing  as  of 
April  23,  according  to  C.  E.  Arney  Ir.,  NARTB 
secretary-treasurer  and  convention  manager. 
This  revives  an  old  NAB  custom.  Exhibit 
arrangements  are  in  charge  of  Arthur  C. 
Stringer,  exhibition  manager. 

Mr.  Arney  said  an  adequate  supply  of  sample 
rooms  for  display  of  light  equipment  and  serv- 
ices has  been  optioned. 
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BARTLEY  CITES  FCC  ALLOCATION  TASKS 


Industry's  bid  for  radio  fre- 
quencies creates  a  'difficult  al- 
location problem,'  Comr.  Bart- 
ley  tells  Georgia  Radio  &  Tv 
Institute.  Other  speakers  fea- 
tured at  three-day  session. 

FCC  faces  "difficult  allocation  problems"  in 
trying  to  meet  a  "phenomenal  demand  for  ra- 
dio in  industrial  uses,"  FCC  Comr.  Robert  T. 
Bartley  said  Friday  in  an  address  to  the  Georgia 
Radio  &  Television  Institute  during  its  Thurs- 
day-Saturday seminar  at  Athens.  The  Institute 
is  jointly  sponsored  by  the  Georgia  Assn.  of 
Broadcasters  and  Henry  W.  Grady  School  of 
lournalism,  U.  of  Georgia. 

With  progress  made  in  cutting  down  the  tv 
backlog,  Comr.  Bartley  said,  the  Commission 
still  faces  the  problem  of  adopting  rules  to  stim- 
ulate fm  (a  favorite  target  of  frequency-seeking 
industrial  radio  users).  "We  still  have  with  us 
the  mis-named  daytime  skywave  rules,"  he  said, 
terming  them  "transition  interference."  He 
mentioned  the  clear-channel  problem  and 
NARBA  among  other  "loose  ends." 

The  three-day  session  heard  representatives 
of  broadcast  groups,  consultants,  station  repre- 


to  film  or  tape."  he  said.  He  urged  broadcast 
to  provide  forum  programs  on  public  issi 
He  backed  up  this  stand  by  reading  provisi. 
of  the  NARTB  standards. 

Ed  Sellers,  B»T  southern  sales  manager,  ^ 
dieted  the  television  industry  will  be  "far  aloi 
in  the  transition  to  color  by  the  end  of  19 
with  about  100,000  color  sets  in  public  hac 
He  said  color  will  substantially  increase  tra 
mitting  equipment  costs  but  in  the  end  "adv 
tisers  are  going  to  pay  for  it." 

He  predicted  color  "will  come  faster  ft 
some  of  the  manufacturers  are  saying,"  snc 
balling  once  it  gets  under  way. 

Radio,  too,  faces  an  expanding  future,  I 
Sellers  said,  He  listed  the  annual  B*T  sun 
[B»T,  Ian.  25]  showing  net  time  sales  for  IS 
were  only  a  shade  below  a  half-billion  dolla 
"If  radio  advertising  volume  can  expand  at  si 
a  rate  in  a  year  of  tremendous  televisi 
growth,  it  seems  evident  that  the  co-existence 
radio  and  tv  is  assured,"  he  said.  "If  rai 
continues  to  exert  the  imaginative  selling 
fort  that  has  been  made  in  the  past  few  yea 
it  will  continue  to  earn  substantial  reward 

Victor  C.  Diehm,  head  of  the  Diehm  stati 
group  in  the  Northeast,  told  the  Thursd 
dinner  that  television  is  influencing  radio 
bringing  about  better  coverage  of  local  ne 


KEY  FIGURES  at  Georgia  Radio  &  Tv  Institute,  meeting  at  Athens,  included  (I  to  r): 
Victor  C.  Diehm,  head  of  Diehm  station  group;  John  W.  Jacobs  Jr.,  WDUN  Gainesville, 
institute  committee  chairman;  Prof.  John  E.  Drewry,  dean,  Henry  W.  Grady  School  of 
Journalism,  U.  of  Georgia;  John  M.  Outler  Jr.,  WSB  Atlanta;  Morgan  Beatty,  NBC 
news  analyst.  FCC  Comr.  Robert  T.  Bartley  was  the  featured  speaker. 


sentatives  and  others,  with  John  W.  Jacobs, 
WDUN  Gainesville,  institute  committee  chair- 
man, presiding. 

Comr.  Bartley  discussed  the  role  of  broad- 
cast media  in  contributing  to  world  peace  by 
keeping  people  informed.  "Remove  censorship 
from  the  totalitarian  and  his  regime  will 
crumble,"  he  said. 

Scoffs  at  'Traffic  Cop' 

He  scoffed  at  the  "traffic  cop"  theory  of  ra- 
dio regulation,  citing  the  Supreme  Court  rul- 
ing in  the  chain  broadcasting  case  as  upholding 
FCC's  control  over  composition  of  broadcast 
tra  Hie. 

Investment  interests  are  showing  new  inter- 
est in  broadcast  media  as  channels  become 
scarce,  he  said,  warning  of  the  dangers  of  in- 
vestment manipulation.  He  said  multiple  owner- 
ship of  stations  is  designed  primarily  to  per- 
mit networks  to  have  neecesary  key  stations  and 
the  rule  must  be  made  general  because  of  legal 
complications 

Cost  of  line  charges,  especially  in  tv,  "may 
well  tend  to  drive  more  and  more  programs  on- 


and  public  events.  He  said  it  is  up  to  the  broai 
caster  to  decide  if  a  public  service  should  1 
sponsored  or  sustaining.  He  urged  statioi 
to  accept  public  service  responsibilities,  se 
hard  and  combat  rescession  talk. 

Morgan  Beatty,  NBC  news  analyst,  urge 
broadcasters  not  to  be  "rip  and  read  newsmen ; 
Todd  Storz  KOWH  Omaha,  said  his  station  n 
cently  had  cut  its  news  staff,  using  the  money 
buy  remote  equipment  and  three  wire  servii 
plus  starting  a  weekly  news-tip  contest  with 
$25  award  to  tipsters. 

Mr.  Storz  said  40%  of  his  station  personm 
make  over  $10,000  a  year.    "The  audience 
your  product:  develop  it,"  he  urged.  At  KOW 
he  said,  popular  music  is  featured,  without  rac 
or  hillbilly  numbers.  Pitched  to  the  housewif 
the  station  will  repeat  hit  tunes  many  times 
day  if  requests  justify.  Personality  shows  hav 
been  developed,  augmented  by  contests  an 
gimmicks,  according  to  Mr.  Storz. 

Ralph  W.  Hardy,  NARTB  government  rt 
lations  vice  president,  described  the  Polit 
Study  showing  radio's  firm  hold  on  the  public 

T.  F.  Flanagan,  managing  director  of  Sta 


Broadcasting 


Telecasting 


etter  than  a  honking  goose 


The  plains  used  to  be  full  of  weather-beaten 
prognosticators  who,  by  the  snap  of  a  twig  or 
the  way  a  clod  crumbled,  by  the  creak  of  an 
arthritic  joint  or  the  honk  of  a  goose,  by  the 
haze  around  the  setting  sun  or  the  timbre  of  a 
cock's  crowing,  would  authoritatively  translate 
assorted  phenomena  into  "fair  and  warmer,"  or 
just  plain  "rain  by  midnight." 

No  more.  WNAX-570  has  replaced  goose 
honks  as  a  source  of  weather  reports.  Aired 
throughout  the  day,  weather  data  are  part  of 
the  service  WNAX-570  renders  Big  Aggie  Land, 
the  five-state  (Minn.,  the  Dakotas,  Nebr.  and 
Iowa)  area*  with  $3  billion  in  effective  buying 
income  and  a  habit  of  listening**  to  WNAX- 
570. 


*  Radio  homes:    631,930,  per  SAMS  STUDY  NO.  1 

*  *  Diary  Study  S  gave  WNAX-570  a  10  to  1  advan- 
tage over  the  second  station  in  the  area — top  rating  in 
486^2  (97.3%)  of  the  500  quarter-hour  segments  sur- 
veyed. 


i 


WNAX-570 

Yankton-Sioux  City 

CBS 

Represented  by  The  Katz  Agency 

WNAX-570,  a  Cowles  Station,  is  under  the  same  manage- 
ment as  KVTV — Channel  9,  Sioux  City,  the  tv  station 
reaching  31  farm-rich  counties  in  Iowa,  Nebr.  and  S.  Dak. 
with  556,500  population,  $653  million  in  '52  retail  sales. 
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tion  Representatives  Assn.,  urged  networks  to 
examine  "their  past  pressures  on  stations"  and 
thus  "avoid  an  FCC  network  investigation  and 
new  governmental  controls."  He  listed  B*T's 
annual  station  income  estimate  showing  radio 
network  time  sales  off  12.7%  last  year  while 
spot  rose  16.9%. 

He  asked  how  networks  can  serve  as  repre- 
sentatives in  view  of  the  fact  that  national  spot 
business  of  their  25  o&o  stations  dropped  3.4% 
in  1952  while  total  spot  was  rising  a  similar 
amount. 

Fred  Palmer,  station  consultant,  spoke  on 
ways  of  closing  a  sale.  Mildred  Collins,  Morn- 
ingstar  Productions,  New  York,  discussed  radio- 
tv  public  relations  and  pressures  made  for  free 
station  time. 


NARTB  TO  REVAMP 
D.  C.  OPERATIONS 

President  Harold  Fellows  to 
become  board  chairman  April 
1  as  Judge  Justin  Miller  re- 
tires. Other  actions  to  come 
from  combined  boards  ses- 
sions in  Phoenix  Jan.  21-23  in- 
clude appointment  of  a  radio 
vice  president. 

NARTB  last  week  set  about  revamping  its 
Washington  headquarters  operation  in  line 
with  directives  issued  by  the  combined  boards 
at  the  Jan.  21-23  meetings  held  at  Phoenix, 
Ariz.  [B*T,  Jan.  25]. 

Major  change  will  occur  April  1  when  Presi- 
dent Harold  E.  Fellows  assumes  another  post 
— chairman  of  the  board.  He  succeeds  Judge 
Justin  Miller,  who  retires  as  board  chairman 
but  continues  as  legal  consultant. 

Plan  Testimonial 

A  committee  will  be  named  soon  by  Presi- 
dent Fellows  to  plan  a  testimonial  dinner  for 
Judge  Miller  in  late  March. 

He  will  appoint  several  committees  to  carry 
out  board  directives.  He  also  will  name  a  vice 
president  for  radio,  counterpart  of  the  tv  vice 
president.  The  association  will  spend  $40,000 
remodeling  the  headquarters  building  under 
the  reorganization. 

Among  steps  taken  by  the  combined  boards 
was  endorsement  of  an  FCC  proposal  to  author- 
ize multiplexing  and  simplexing  on  fm  stations. 
This  step  was  recommended  by  Ben  Strouse, 
WWDC-FM  Washington,  reporting  as  Fm  Com- 
mittee chairman. 

NARTB  management  will  study  possibility 
of  long-range  research  showing  effect  on  at- 
tendance of  radio-tv  broadcasts  of  sports  events, 
with  a  report  to  be  made  at  the  board's  June 
meeting.  Research  in  the  field  is  inadequate, 
the  board  was  told  by  George  J.  Higgins,  KMBC 
Kansas  City,  chairman  of  the  Sports  Com- 
mittee. 

Station  managers  have  not  paid  enough  at- 
tention to  negotiations  with  sports  promoters, 
leaving  too  much  of  the  work  to  program  and 
sports  personnel,  Mr.  Higgins  reported.  He 
outlined  sports  problems  facing  broadcasters. 
They  include  high  school  bans  on  spurts  broad- 
casts, piracy  of  play-by-play,  charging  of  high 
school  and  college  fees,  conflicts  between 
sport scasters  and  newspaper  reporters,  and  vio- 
lation of  release  dates  for  sports  stories. 

A  petition  asking  relief  from  FCC  rules  cov- 


Radio's  'Long  Arm' 

THE  ROLE  that  radio  played  in  building 
up  a  million-dollar  furniture  and  ap- 
pliance business  in  a  Kansas  village  of 
200  population  is  spotlighted  in  a  new 
BAB  report,  "The  Long  Arm  of  Jones- 
Mack",  distributed  last  week  to  BAB 
members. 

The  presentation  quotes  Levi  Jones, 
president  of  the  Jones-Mack  Co.  of  Perry, 
Kan.,  as  saying  that  "radio  has  built  my 
business".  Newspapers  are  dropping  out 
of  the  picture  insofar  as  the  Jones-Mack 
Co.  is  concerned,  Mr.  Jones  continues, 
because  "rates  are  too  high,  and  you 
can't  get  the  coverage  I  have  to  have,  and 
that  I  know  radio  gives  me". 

Radio  accounts  for  60%  of  the  com- 
pany's advertising,  BAB's  report  points 
out,  and  has  helped  to  draw  customers 
from  more  than  half  the  state  of  Kansas, 
plus  parts  of  Missouri  and  Nebraska.  One 
prime  example  of  radio's  drawing  power 
cited  in  the  presentation  deals  with  the 
opening  of  the  store,  which  was  promoted 
exclusively  on  radio.  Over  one  Saturday- 
Sunday  period,  according  to  the  BAB  re- 
port, about  5,000  people  visited  the 
store,  representing  a  turn-out  from  five 
states. 


ering  announcement  of  recordings  will  be  filed 
soon  under  board  order,  according  to  Michael 
R.  Hanna,  WHCU-FM  Ithaca,  N.  Y.,  chairman 
of  a  special  committee. 

Changes  in  the  NARTB  bylaws  were  pro- 
posed by  a  committee  headed  by  E.  K.  Harten- 
bower,  KCMO  Kansas  City.  They  cover  lan- 
guage on  referendum  votes  and  board  author- 
ity in  promulgating  tv  code  provisions. 

Membership  of  NARTB  totals  1,804,  the 
board  was  told.  This  includes  1,122  am  sta- 
tions, 340  fm  stations,  two  networks,  229  tv' 
stations,  four  tv  networks  and  113  associates. 
The  total  a  year  ago  was  1,625.  Since  a  broad- 
cast station  has  been  authorized  by  FCC  in! 
Guam,  the  board  included  that  island  in  District 
15.  WOI-TV  was  accepted  as  an  active  member. 
The  associate  membership  designation  "Promo- 
tion" was  dropped,  with  applications  to  come 
under  "Other  Services."  Consulting  engineers 
will  now  be  eligible  as  "subscribers"  at  $60  a 
year  instead  of  being  separately  classified.  Their 
status  is  the  same  as  lawyers.  Dues  discounts 
were  extended  to  associates. 


XETV  (TV)  Refused 

XETV  (TV)  Tijuana,  Mexico,  was  refused 
associate  membership  on  the  ground  it  is  li- 
censed by  a  foreign  nation  and  is  not  eligible 
merely  because  it  has  offices  in  the  U.  S.  Ac-| 
cepted  as  associate  members  were  Adler  Com- 
munications Labs.,  New  Rochelle,  N.  Y.;  Paul 
Schafer  Custom  Engineering,  Los  Angeles,  and 
Guild  Film  Co.,  New  York. 

New  dues  were  approved  for  radio  and  tv 
station  representatives,  providing  equitable 
charges  where  firms  are  corporately  separated 
for  radio  and  tv. 

Name  of  the  Public  Events  Committee  was 
changed  to  Freedom  of  Information  Commit- 
tee, with  Edgar  Kobak,  WTWA  Thomson,  Ga., 
continuing  as  chairman.  The  committee's  pro- 
posals to  combat  attempts  to  keep  radio  and 
tv  out  of  public  record  proceedings  was  ap 
proved. 
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This  one  shows  how  KPIX 
is  increasing  its  daytime 
lead  in  San  Francisco  TV 
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share  of 
TV  audience 


This  chart  is  based  on  the  December,  1953,  Telepulse  Report.  The  statistical-minded 
time  buyer  will  find  it  an  interesting  study  in  superiority. 


Talk  if  over  with  your  Katzman  . . . 
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SAN  FRANCISCO,  CALIFORNIA 

. . .  affiliated  ivith  CBS  and  Da  Mont  Television  Networks 
. . .  represented  by  the  Katz  Agency 
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'Revolution'  in  Radio 
Cited  in  Sweeney's  Talks 

SINCE  the  end  of  World  War  II,  radio  has 
gone  through  a  "revolution  that  is  changing 
greatly  the  techniques  of  radio  advertising," 
Kevin  Sweeney,  BAB  president,  said  Wednes- 
day in  a  talk  on  "Revolution  in  Radio"  to  the 
Oregon  Advertising  Club  in  Portland. 

Four  significant  changes  in  radio  since  1946, 
Mr.  Sweeney  said,  are:  the  vast  expansion  in 
the  number  of  radios  in  homes  and  cars,  mak- 
ing radio  sets  "America's  fifth  most  widely 
distributed  commodity";  the  changeover  from 
group  listening  to  individual  listening;  the 
changed  character  of  radio's  customers,  with 
local  and  regional  advertisers  increasing  great- 
ly, the  sweeping  changes  in  radio's  means  of 
attracting  its  audiences. 

All  four  phases  of  the  radio  revolution  are 
now  going  on,  Mr.  Sweeney  said,  with  the 
fourth  phase,  which  is  "just  beginning,"  bear- 
ing a  close  watch  by  advertisers  and  agencies. 
The  growth  of  the  disc  jockey  is  chiefly  a  post- 
war phenomenon,  he  said,  citing  this  as  a  good 
example  of  radio's  changing  audience-building 
technique.  Some  80%  of  all  families  currently 
listen  to  "this  purveyor  of  popular  music  each 
week,  more  families  by  far  than  read  all  con- 
sumer magazines  combined,"  he  said. 


CBS'  Art  Linkletter 

To  Emcee  RTCA  Dinner 

ART  LINKLETTER,  of  CBS'  People  Are 
Funny  and  House  Party  programs,  will  be  m.  c. 
for  the  Radio-Television  Correspondents  Assn. 
dinner  for  President  Eisenhower  in  Washington 
Feb.  6,  according  to  an  announcement  last 
week  from  CBS,  which  is  putting  the  program 
together.  Lester  Gottlieb,  CBS  Radio  vice 
president  in  charge  of  network  programs,  and 
Irving  Mansfield  are  co-producers  of  the  show. 
Entertainers,  the  announcement  said,  will  in- 
clude Julius  LaRosa,  Mary  McCarty,  Jane 
Froman,  Phil  Silvers,  and  Raymond  Massey. 


IRTN  Supports  Access  Bill 

INDIANA  Radio-Television  Newsmen  held 
their  semi-annual  winter  meeting  in  the  studios 
of  WIRE  Indianapolis  Jan.  24. 

Twenty-eight  newsmen  attended  and  voted 
for  the  following:  (1)  To  create  a  committee  to 
gather  data  for  a  bill  to  be  considered  by 
the  1955  Indiana  State  Legislature  permitting 
broadcasting  newsmen  to  tape  record  and 
photograph  public,  executive  and  legislative 
hearings,  (2)  To  create  a  committee  to  set  up 
the  basis  for  exchange  of  still  pictures,  news- 
reel  clips,  and  tape  among  IRTN  members,  and 
(3)  To  hold  the  semi-annual  spring  meeting 
May  15  in  Indianapolis,  at  a  radio  station  not 
yet  announced. 


FCBA  Dinner  Feb.  13 

ANNUAL  dinner  of  the  Federal  Communica- 
tions Bar  Assn.  will  take  place  Feb.  13  at  the 
Mayflower  Hotel,  Washington.  John  Steen. 
Westinghouse  Broadcasting  Co.,  chairman  of 
banquet  committee,  announced  last  week. 
Originally  scheduled  for  Jan.  22,  banquet  was 
postponed  due  to  Washington  snowstorm  that 
day.    Justin  Lawrie  Singers  will  entertain. 


PROGRAM  SERVICES- 


TNT,  MET  SIGN 
3-YEAR  CONTRACT 

Metropolitan  New  York  ex- 
cluded from  showings  unden 
contract  for  1954  season. 

THREE- YEAR  contract  was  signed  last  we 
by  the  Metropolitan  Opera  Assn.  and  Thea 
Network  Television  Inc.  providing  for  clos 
circuit  tv  presentations  of  Metropolitan  Opt 
opening  nights  to  a  national  network  of  th< 
tres,  beginning  with  the  1954  season. 

A  joint  announcement  from  TNT  and  t 
Association  said  the  telecasts  will  be  present 
under  the  auspices  of  the  Metropolitan  Ope 
Guild  for  the  benefit  of  the  Association  and 
prominent  local  charity  in  each  city  where  t 
telecast  is  shown.  Under  terms  of  the  pact,  t 
metropolitan  New  York  area  will  be  exclud 
from  the  closed  circuit  theatre  network. 

Nathan  L.  Halpern,  president  of  TNT,  sa 
his  organization  has  set  a  goal  of  100  theati 
to  carry  the  telecast  of  the  opening  of  the  19 
season,  and  noted  that  "nearly  a  quarter  of 
million  people  will  be  enabled  to  attend  t 
Metropolitan  opening." 


Lewellen  Settles  Suit 
By  Los  Angeles  Firm 

OUT-of-court  settlement  was  effected  Tues 
in  the  $42,000  Los  Angeles  Superior  O 
damage  suit  against  radio-tv  "pitchman"  R: 
ard  Lewellen,  which  was  filed  Dec.  29  by 
son  de  Carabel  Ltd.,  Los  Angeles  cosmel 
manufacturer. 

The  defendant,  known  for  his  spot  "pitcht 
on  behalf  of  Charles  Antell  products, 
charged  with  violating  a  contract  with  £ 
plaintiff  under  which  his  radio-tv  services  f 
cosmetics  were  exclusive.  Under  the  settl 
ment,  this  contract  is  canceled  and  the  defen 
ant  agrees  to  make  certain  payments  to  cot 
plete  purchase  of  his  contract.  The  defenda 
also  returned  stock  he  held  in  the  cosmet 
firm. 

The  original  legal  action,  filed  by  Hollywoc 
attorney  Gordon  Levoy,  followed  the  defei 
ant's  recent  refusal  to  make  further  ra 
transcriptions  for  the  plaintiff  and  his  sign: 
to  emcee  Fast  Money,  a  scheduled  Ralph  I 
wards  tv  package,  option  on  which  is  h< 
by  the  Hazel  Bishop  cosmetic  firm. 


Skelton  Transcribes  Aids 
To  Promote  Ziv  Series 

PROMOTIONAL  aids  are  being  transcrib 
by  Red  Skelton  to  help  salesmen  sell  the  n 
Frederic  W.  Ziv  Co.  daily,  half-hour  trai 
scribed  "open  end"  comedy  series,  The  B 
Skelton  Show.  The  series  is  scheduled  to  be 
March  1  on  local  stations. 

Among  the  aids  are  a  series  of  "teasers" 
be  used  by  local  stations  to  heighten  interest 
the  starting  date  of  show  on  the  station.  M 
Skelton  also  is  preparing  spot  announcemen 
to  be  used  during  station  breaks  after  his  pr 
gram  starts  on  the  air.  Alvin  Unger,  vice  pres 
dent  in  charge  of  sales  for  Ziv,  said  the  seri 
is  enjoying  "brisk  sales." 


RCA  Thesaurus  Signs  Valli 

SIGNING  of  singer  June  Valli  to  a  RC 
Recorded  Program  Service  contract  as  an  RC 
Thesaurus  artist  was  announced  last  week 
Ben  Selvin,  artists  and  repertoire  manager  f 
the  radio  library  service. 
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INDIANAPOLIS 


wowo 

FORT  WAYNE 


INDIANA'S  ONLY  FULL-TIME  50,000-WATT  RADIO  STATION 
COVERS  20  ADDITIONAL  COUNTIES 
1,700,000  MORE  PEOPLE 


Here's  complete  coverage  of  69  counties  in  one 
of  the  Midwest's  richest  farming  areas.  With 
a  5 -fold  increase  in  power,  WOWO's  new 
quarter  -million-  dollar  transmitter  now  reaches 
3,701,600  people — including  those  in  Indian- 


apolis, Ind.,  and  Toledo,  Ohio.  This  dominant 
coverage — with  greater  intensity  and  clarity 
than  ever  before — is  yours  for  audience  action. 
Another  great  example  of  Westinghouse's  con- 
tinuing faith  in  radio! 


WESTINGHOUSE  BROADCASTING  COMPANY,  Inc. 

WBZ  •  WBZA  •  KYW  •  KDKA  .  WOWO  •  KEX  •  WBZ-TV  •  WPTZ 

National  Representatives:  Free  &  Peters 
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FCC  ASKS  $325  LICENSE  FEE 
FOR  AM,  FM,  TV  OPERATORS 

Commission  issues  notice  of  rule-making  in  line  with  Budget  Bureau 
directive  that  agencies  become  partially  self-supporting  through  the 
collection  of  fees.  Comments  due  April  1. 


A  CHARGE  of  $325  for  each  broadcast  station 
application  was  proposed  by  the  FCC  last  week. 
The  move  was  in  line  with  orders  from  the 
President's  director  of  the  Budget  Bureau  that 
all  Federal  agencies  must  charge  for  services  in 
order  that  they  pay  their  way  as  far  as  possible 
[B»T,  Nov.  9,  1953,  et  seq.]. 

The  $325  fee  proposal  was  contained  in  a 
notice  of  rule-making  issued  by  the  Commis- 
sion. Comments  on  the  suggested  schedule  of 
fees  were  requested  by  April  1,  with  replies  to 
comments  due  10  days  later. 

Comrs.  Frieda  B.  Hennock  and  Robert  T. 
Bartley  issued  separate  opinions.  Miss  Hen- 
nock advocated  a  full  and  complete  hearing 
on  the  ground  that  it  might  be  shown  that 
no  broadcasting  fee  might  be  advisable  and 
also  that  no  differentiation  is  made  in  charges 
according  to  class  of  station  or  importance  of 
the  permit.  Comr.  Bartley  suggested  that  a 
more  equitable  arrangement  might  be  to  relate 
the  fee  to  the  relative  value  of  the  permit  to 
the  recipient,  with  a  reference  to  the  appli- 
cant's rate  card. 

Schedule  of  Charges 

The  proposals  list  a  schedule  of  charges  for 
all  licensing  activities  of  the  Commission — 
including  broadcasting,  safety  and  special  radio 
services,  common  carrier,  experimental,  oper- 
ator, ship  inspection,  etc. 

Broadcast  activities  are  divided  into  two  cate- 
gories: Major  and  minor  applications. 

Major  applications  cover  all  am,  fm  and  tv 
filings,  including  (1)  requests  for  construction 
permits,  (2)  modifications  of  permits  or  licenses 
for  changes  in  power,  location  or  mode  of  op- 
eration, (3)  licenses  for  new  stations  or  to 
cover  a  modification,  (4)  license  renewals,  (5) 
assignments  or  transfers  of  grants  or  licenses 
and  (6)  special  service  authorizations. 

For  each  such  application  filed,  the  fee  pro- 
posed is  $325. 

Minor  applications  cover  auxiliary  broadcast 
stations,  international  broadcast  stations  (except 
applications  for  initial  new  stations),  and  CPs, 
modifications  and  licenses  for  am,  fm  and  tv 


Tab  for  Stations 

HOW  MUCH  will  it  cost  a  broadcaster 
if  the  FCC  puts  into  effect  the  proposed 
schedule  of  changes  published  in  its  notice 
of  rule  making  last  week 

At  the  proposed  charge  of  $325  for 
each  application  in  conjunction  with  a 
broadcast  station,  the  minimum  that  an 
applicant  would  have  to  fork  out  would 
be  $650 — for  the  initial  request  for  con- 
struction permit  and  for  the  application 
for  license. 

However,  many  grants  are  modified  at 
least  once,  so  another  $325  should  be  in- 
cluded.  That  makes  the  total  $975. 

In  a  substantial  number  of  instances, 
a  license  is  modified  at  least  once  during 
the  first  three  years  of  a  station's  opera- 
tion.   This  means  another  $325. 

Total  fees  for  a  new  station:  $1,300. 

And,  not  to  be  forgotten,  il  would 
cost  another  $325  each  time  a  station  ap- 
plies for  renewal  of  license,  a  matter 
that  comes  every  three  years. 


stations  other  than  those  listed  under  major 
broadcast  applications. 

For  each  such  application  filed,  the  fee  pro- 
posed is  $50. 

Other  charges  proposed  were  as  follows: 
experimental  services,  $20;  operator  license,  $3; 
amateur,  $3;  safety  and  special  radio  services, 
$10;  ship  inspection,  $30;  common  carrier,  $30 
to  $350;  equipment  type  approval,  $1,500. 

Basis  for  the  FCC's  proposal  lies  in  its  at- 
tempt to  make  each  activity  pay  for  itself.  The 
Commission  determined,  it  said,  that  most  of  its 
activities  are  licensing  activities.  Excepted 
were  the  enforcement  functions  of  the  Field 
Engineering  &  Monitoring  Bureau,  and,  to  a 
limited  extent,  of  the  Broadcast  and  Safety  & 
Special  Radio  Services  bureaus.  Also  exempted, 
the  Commission  said,  were  the  non-certification 
regulatory  activities  performed  by  the  Common 
Carrier  Bureau. 

The  Commission  figured  that  45%  of  its  ex- 
penditures in  the  fiscal  year  ending  June  30, 
1954,  deal  with  licensing  activities.  This 
amounts  to  an  estimated  $2.8  million  of  the 
FCC's  overall  $6.4  million  appropriation  for 
that  year. 

In  figuring  the  fees  for  each  function,  the 
Commission  said  it  attempted  to  make  each 
activity  pay  its  own  way,  and  not  have  one 
function  subsidized  by  another.  Where  func- 
tions of  one  office  overlap  with  another  office, 
the  Commission  allocated  the  cost  of  the  of- 
fice to  the  activity  in  which  it  primarily  func- 
tions. 

Cites  Other  Activities 

As  an  example,  the  Commission  cited  the 
activities  of  the  antenna  survey  and  initial  in- 
spection section  of  the  Field  Engineering  & 
Monitoring  Division.  These  relate  directly  to 
broadcast  stations,  the  Commission  said,  and 
therefore  have  been  calculated  in  the  expense 
of  processing  broadcast  applications. 

Expenses  in  running  such  Commission  offices 
as  commissioners,  general  counsel,  chief  engi- 
neer. Office  of  Opinions  and  Reviews,  hearing 
examiners,  etc.,  have  been  pro-rated  among 
the  operating  bureaus  according  to  calculations 
as  to  the  amount  of  time  spent  on  each  type  of 
work,  the  Commission  said. 

In  the  fiscal  1953  budget,  the  FCC's  broad- 
casting activities  were  listed  at  $1  million. 
Charges  attributable  to  broadcasting  but  per- 
formed by  other  bureaus  or  offices  are  estimated 
to  amount  to  an  additional  $500,000,  according 
to  the  best  information  available.  This  would 
make  the  sum  which  the  Commission  is  hoping 
to  recover  for  broadcast  activities  in  the  $1.5 
million  range. 

In  limiting  the  fees  to  broad,  comparable 
classes  of  actions  within  each  category,  the 
Commission  said  it  recognized  that  no  accurate 
allocation  of  costs  belween  the  various  subsid- 
iary activities  of  licensing  processes  could  be 
determined.  The  general  grouping  of  related 
and  similar  licensing  activities  will  aid  both 
the  Commission  and  the  applicants,  the  Com- 
mission said. 

This  is  the  viewpoint  with  which  Comr.  Hen- 
nock look  issue.    Miss  Hennock  apparently  felt 

that  the  Commission  should  have  proposed  sub- 
categories, with  varying  fees,  to  meet  different 


Ike  &  Bob 

THE  White  House  has  provided  an  office 
for  Robert  Montgomery,  NBC  tv  pro- 
ducer, who 
will  continue 
as  unpaid  ra- 
dio-tv  advisor 
to  the  Presi- 
dent, Secretary 
James  C . 
Hagerty  told 
newsmen 
Thursday.  Mr. 
Montgomery 
has  been  help- 
ing at  Presi- 
dential broad- 
casts since 
the  Christmas 
Eve  program.  Mr.  Hagerty  said  the 
producer  and  the  President  have  been 
acquainted  since  1938. 


MR.  MONTGOMERY 


classes  of  stations,  and  different  levels  of  iro 
portance. 

The  Commission  proposed  no  direct  fees  re- 
garding rule  making,  revocations,  modifications 
or  suspensions  of  operators'  licenses  initiated 
by  itself.  Nor  did  the  Commission  propose 
any  fee  for  modification  of  licenses  required 
by  international  treaty. 

Commission  said  payment  in  full  at  the  time 
of  filing  of  an  application  would  be  required, 
and  that  it  would  refuse  to  accept  any  applica- 
tions unless  accompanied  by  the  full  fee.  M 
cashier's  office  would  be  established  in  Wash- 
ington, it  said,  where  an  application  could  be 
filed,  the  fee  paid  and  the  papers  forwarded 
to  the  proper  bureau  or  office. 

Similar  arrangements  would  be  made  at  field 
offices,  the  Commission  said. 

Fee  would  have  to  be  paid  in  legal  U.  S. 
tender,  domestic  or  international  postal  money 
order  or  check  payable  to  the  FCC,  according 
to  the  Commission  proposal. 

Biennial  review  of  charges  would  be  made  | 
and  adjustments  taken  care  of  where  necessary, 
the  Commission  said. 

Under  the  terms  of  the  Congressional  act 
(Sec.  140.  Title  V,  U.  S.  Code),  all  receipts 
from  fees  would  be  paid  into  the  general  fund 
of  the  U.  S.  Treasury. 

Idea  Not  New 

The  idea  of  government  agencies  charging 
fees  for  services  has  been  recurring  in  Con- 
gressional appropriations  for  the  past  few  years. 
"Sense"  of  Congress  that  government  agencies 
dealing  in  licenses,  among  other  activities, 
should  charge  fees  was  expressed  as  early  as  the 
1950  appropriation  bills.  This  has  been  repeated  ^ 
in  subsequent  appropriation  legislation. 

The  FCC  at  that  time  and  on  several  occa 
sions  since  indicated  it  did  not  feel  that  a] 
charge  should  be  levied  against  airwaves  users. 
Aside  from  the  fact  that  the  Commission  did 
not  feel  the  collection  of  fees  was  feasible,  it 
has  also  expressed  the  thought  that  the  licens- 
ing activities  of  the  Commission  were  set  up 
in  the  public  interest  and  not  for  the  benefit 
of  applicants. 

It  also  was  felt,  the  Commission  has  said, 
that  the  establishment  of  a  fee  system  would 
give  licensees  the  feeling  that  they  were  re- 
lieved of  operating  in  the  public  interest  and 
that  they  might  even  consider  that  they  have  a 
property  right  in  their  frequencies. 

However,  in  November  1953,  the  Bureau 
of  the  Budget  ordered  all  agencies  engaged  in 
services  to  establish  a  fee  system.   The  directive 
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set  Feb.  1  as  the  deadline  for  proposing  fees 
and  asked  that  the  schedule  of  charges  be  put 
into  effect  by  May  1,  1954. 

In  a  statement  accompanying  that  directive, 
the  Budget  Bureau  estimated  that  the  govern- 
ment was  giving  away  $50  million  worth  of 
services  and  recouping  only  $20  million. 

FCC  Makes  2  Grants, 
Finalizes  Proposals 

Grants  go  to  Sharon,  Pa.,  and 
Tyler,  Tex.  Proposed  grants 
made  final  at  Indianapolis, 
Chattanooga,  Baton  Rouge 
and  Camden.  Examiners  pro- 
posed grants  at  Charleston,  W. 
Va.,  and  Elyria,  Ohio. 

THE  FCC  issued  two  tv  grants — to  Sharon,  Pa., 
and  Tyler,  Tex. — and  finalized  four  initial  de- 
cisions last  week. 

At  the  same  time,  two  initial  decisions  were 
issued  by  examiners  proposing  grants  in  Charles- 
ton, W.  Va.,  and  Elyria,  Ohio. 

Grants  went  to  Leonard  J.  Shafitz,  for  uhf 
ch.  39  in  Sharon,  Pa.,  and  to  Lucille  Ross  Lans- 
ing (KGKB)  for  vhf  ch.  7  in  Tyler,  Tex.  (For 
details,  see  FCC  Actions  in  For  the  Record.) 

Tierney  Co.  (WCHS)  received  an  examiner's 
recommended  approval  for  vhf  ch.  8  in  Charles- 
ton, W.  Va.,  resulting  from  the  withdrawal  of 
Capital  Television  Inc.,  and  an  agreement  to 
form  WCHS-TV  Inc.,  with  $400,000  capitaliza- 
tion— to  be  60%  owned  by  Tierney  Co.,  and 
40%  by  stockholders  of  Capital  (Sam  G.  Ra- 
hall,  major  stockholder). 

Recommendation  to  grant  Elyria-Lorain 
Broadcasting  Co.  (WEOL  Elyria)  uhf  ch.  31  re- 


AS  PRELUDE  to  FCC's  proposed  grant  of 
vhf  ch.  8  in  Charleston,  W.  Va.,  to  The 
Tierney  Co.,  former  West  Virginia  Gov. 
Clarence  W.  Meadows  signs  the  merger 
agreement  under  which  The  Tierney  Co. 
and  Capital  Television  Inc.  merge  to  form 
WCHS-TV  Inc.  At  right  is  Lewis  C.  Tier- 
ney, president  of  Tierney. 

suited  from  the  withdrawal  of  the  Lorain 
Journal. 

Among  the  initial  decisions  made  final  by  the 
Commission  last  week  was  the  vhf  ch.  8  grant 
to  WISH  Indianapolis.  This  had  been  stayed 
after  complaints  were  made  regarding  Cros- 
Icy  Broadcasting  Corp.'s  withdrawal  for  ch.  8 
and  subsequent  refiling  for  vhf  ch.  13  |B*T, 
Dec.  14,  7,  1953].  Also  last  week  the  FCC  dis- 
missed the  petitions  of  W1B(  .  WIRE  and  Mid- 
West  Television  Corp.,  protesting  the  Crosley 
switch  in  frequencies.    The  Commission  said 


Here  Are  Proposed 

COMPLETE  text  of  the  proposed  schedule 
of  fees  for  broadcast  services  as  announced 
in  the  FCC's  notice  of  proposed  rule  making 
is  as  follows: 

Proposed  Schedule  for  Broadcast  Services — 
It  is  proposed  to  divide  all  applications  for 
authorizations  in  the  broadcast  services  into 
two  categories.  For  the  first  of  these  cate- 
gories, involving  major  analysis  and  action 
by  the  Commission,  a  fee  of  three  hundred 
twenty-five  dollars  ($325)  would  be  charged. 
For  all  other  applications  in  the  broadcast 
services  a  fee  of  fifty  dollars  (S50)  would  be 
charged. 

A.  Major  Broadcast  Applications     Fee  $325 
(1)  Am,  Fm  and,  Television  Facilities — 
applications  for: 

(a)  Construction  permits  for  new  sta- 
tions. 

(b)  Modification  of  construction  per- 
mits or  modification  of  licenses  in- 
volving any  of  the  following  types 
of  action: 

i.  Change  in  station  power 

ii.  Change  in  station  frequency 

iii.  Change  in  station  location 


Crosley  had  the  legal  right  to  withdraw  from 
one  contest  and  apply  for  another  channel. 

WDEF  Chattanooga's  proposed  grant  for  vhf 
ch.  8  was  made  final  by  the  Commission  last 
week.  This  became  possible  when  Southern 
Television  Inc.  and  Tri-State  Telecasting  Corp. 
withdrew  their  competitive  bids  [B«T,  Jan.  25, 
Dec.  21,  1953].  Target  date  for  operation  is 
April  or  May,  station  reported,  contingent  on 
delivery  of  equipment. 

The  Baton  Rouge  vhf  ch.  2  final  grant  went 
to  Louisiana  Tv  Broadcasting  Corp.,  repre- 
senting a  merger  of  WJBO  and  WLCS.  Grant 
was  made  possible  by  the  withdrawal  of  South- 
ern Tv  Co.  of  Baton  Rouge  Inc.,  which  was 
reimbursed  in  the  amount  of  $11,500  for  ex- 
penses [B*T,  Dec.  28,  1953].  Target  date  for 
operation  is  September,  station  officials  said. 

Finalized  also  last  week  was  the  uhf  ch.  17 
grant  to  WKDN  Camden.  N.  J.,  made  possible 
by  the  withdrawal  of  WJMJ  Philadelphia  [B«T, 
Jan.  4]. 


Appeals  Backs  WSAL  Edict; 
WGAL-TV  Move  Finalized 

FOR  the  second  time  in  six  months,  the  U.  S. 
Court  of  Appeals  in  Washington  affirmed  the 
right  of  the  FCC  to  establish  a  national  tv 
allocation  of  frequencies. 

Reaffirming  its  decision  of  last  year  [B»T, 
Aug.  10,  1953],  the  court  last  week  denied  the 
appeal  of  WSAL  Logansport.  Ind.,  against  as- 
signment of  vhf  ch.  10  to  Terre  Haute  instead 
of  to  Logansport. 

"Commission  may  allocate  channels  among 
communities  either  by  passing  upon  specific 
applications  or  by  way  of  rule  making,"  the 
court  said.  This  was  in  answer  to  the  conten- 
tion that  the  FCC  may  act  only  upon  an  appli- 
cation for  a  frequency. 

The  previous  case  was  that  of  Peoples  Broad- 
casting Co.  (WLAN).  seeking  ch.  8  in  Lancaster, 
Pa.  WLAN  attacked  the  Commission's  allo- 
cation plan,  which  deleted  ch.  4  there,  as  il- 
legal. In  the  Commission's  final  tv  report  on 
allocations,  it  ordered  existing  WGAL-TV  to 
move  from  ch.  4  to  ch.  8.  This  move  was  final- 
ized only  last  week  when  WI.AN  withdrew  its 
request  for  oral  argument  and  the  Commission 
dismissed  its  application  and  made  final  an 
examiner's  initial  decision  in  favor  of  WGAL- 
TV. 
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iv.  Change  in  mode  of  operation  j 
(including  any  change  in  the 
antenna  pattern  or   hours  of 
operation) 

(c)  Licenses  to  cover  new  stations  or 
modifications  of  construction  per-  1 1 
mits  listed  under  (b)  above 

(d)  Renewals  of  licenses 

(e)  Assignment  or  transfer  of  permits 
or  licenses 

(f)  Special  Service  Authorizations  cov- 
ered by  Section  1.325  of  the  Com- 
mission's Rules. 

(2)  International   broadcast  stations — ap-  j 
plications  for: 

(a)  Construction  permits  for  new  sta- 
tions 

B.  Minor  Broadcast  Applications  ..  Fee  $50 

(1)  All  applications  relating  to  auxiliary 
broadcast  stations  (Part  4  of  the  Com- 
mission's rules) 

(2)  All  applications  with  respect  to  inter- 
national broadcast  stations,  except  ap- 
plications for  construction  permits  for 
new  stations. 

(3)  All  applications  for  construction  per- 
mits, or  for  modification  of  construc- 
tion permits,  or  licenses  for  am,  fm, 
and  television  stations  other  than  those 
listed  in  "A"  above. 

(4)  Applications  under  Section  325  (b)  of 
the  Communications  Act  of  1934,  as 
amended. 


Early  Comments  Filed 
On  Multiple  Ownership 

EARLY  comments  on  the  FCC's  proposed  re- 
vision of  its  multiple  ownership  rule  to  permii 
a  single  person  or  company  to  own  two  uhl 
tv  stations  in  addition  to  five  vhf  stations  [B«T 
Dec.  28,  1953]  urge  that  qualifications  be  placet 
on  the  markets  in  which  the  additional  stations 
may  be  owned. 

Allen  B.  DuMont  Labs,  favoring  the  amend- 
ment, suggested  that  no  grants  be  made  is 
excess  of  the  five  vhf  for  areas  with  only  uhl  A 
channels.   It  also  asked  a  policy  be  adoptee" 
to  guard  against  monopoly. 

The  UHF  Tv  Assn.  informed  the  Commis- 
sion of  31  responses  to  a  questionnaire  sent 
to  115  uhf  stations.  Answers  included  the 
following  reactions,  the  association  reported: 

( 1 )  Eighteen  favored  the  proposed  amendment; 

(2)  seven  suggested  the  present  limit  of  five  be 
maintained  but  that  this  include  a  proportion 
of  uhf  stations;  (3)  six  favored  permitting 
single  ownership  of  more  than  seven  stations, 
with  varying  proportions  of  vhf  and  uhf;  (4) 
seven  believed  proposal  would  tend  to  en» 
courage  monopoly;  (5)  twenty  believed  the 
proposal  would  benefit  uhf. 

UHFTA  also  reported  that  by  a  vote  of  two 
to  one  uhf  operators  believed  the  extra  uhf 
stations  should  be  permitted  only  in  intermixed 
markets. 


Ohio  Supreme  Court  Bans 
Radio,  Tv  From  Courtrooms 

RADIO  and  tv  broadcasts  were  prohibited  Fri- 
day from  all  Ohio  courtrooms  while  court  is  in 
session  in  a  ruling  by  the  State  Supreme  Court. 

There  is  no  avenue  of  appeal,  according  to 
Chief  Justice  Carl  V.  Weygandt,  who  said  court 
rules  are  final  and  the  Legislature  has  no  power 
to  control  the  conduct  of  courts.  Taking  of 
photographs  is  banned  by  the  court. 

The  new  rule  was  one  of  36  canons  of  judi- 
cial ethics  proposed  by  the  American  and  Ohio 
State  Bar  Assns.  The  state  group  had  asked 
a  picture  ban  in  1952  but  the  court  itself  added 
radio  and  tv.  All  courts  of  record,  including 
municipal  courts,  are  covered  by  the  order. 

I  he  canon  asking  a  photographic  ban  had 
said  taking  of  pictures  detracted  from  dignity, 
distracted  witnesses  and  created  misconception 
in  the  mind  of  the  public. 
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Yes,  indeed!  While  the  reverse  is  still  true,  it's  a  fact  that  WFBR's 
skillful  news-handling  is  rapidly  building  the  good  names  of  our 
local  and  national  news  sponsors! 

At  WFBR  in  Baltimore,  we  know  that  hot  news  cools  fast — and, 
like  explosives,  must  be  handled  expertly — with  a  sure,  deft  touch. 

Our  full-time  news  director  works  on  nothing  else  but  news.  Our 
handling  of  on-the-spot  news  has  become  a  "buy- word"  in  Balti- 
more. Advertisers,  fully  aware  of  the  commercial  value  of  this 
kind  of  effort,  are  buying  WFBR  newscasts  in  increasing  numbers. 

We  are  now  happy  to  announce  the  most  comprehensive  sponsor- 
ship of  newscasts  in  WFBR  history. 

CURRENT  WFBR  NEWS  ADVERTISERS 

MOBILGAS  —  24  Newscasts  Weekly 

ESSO  —  24  Newscasts  Weekly 
ARROW  OIL  —  1  Newscast  Weekly 
BETHOLINE-SINCLAIR  —  6  Newscasts  Weekly 
DAVIDSON  TRANSFER  &  STORAGE  CO.  —  3  Newscasts  Weekly 
FIDELITY  STORAGE  CO.  —  3  Newscasts  Weekly 
J.  NORMAN  GEIPE  — 6  Newscasts  Weekly 
S.  &  N.  KATZ  —  3  Newscasts  Weekly 
SAVINGS  BANK  OF  BALTIMORE  —  6  Newscasts  Weekly 

PARTICIPATING  SPONSORS 

FORD  MOTOR  CO.  —  14  Participations  Weekly 
MUSTEROLE  —  5  Participations  Weekly 


The  station  that  has  EVERYTHING! 

5,000  WATTS  IN  BALTIMORE,  MD 


BC  BASIC  NETWORK  •   REPRESENTED  NATIONALLY  BY  JOHN   BLAIR  &  CO 


LEE  SAYS  STATIONS  NEED  NOT  FEAR; 
HE  WONT  USE  'PRESSURE  ON  ANYONE' 


With  the  Senate  battle  over,  Comr 

firmation  maintains  clear  Republi 

FOR  COMR.  ROBERT  E.  LEE  the  battle  was 
over.  He  told  B«T  Tuesday  he  was  happy  that 
the  Senate  confirmed  him  for  a  full  seven-year 
term  on  the  FCC,  "sorry  so  many  Senators 
were  against  the  nomination,"  but  "I'm  not 
mad  at  anybody." 

A  long-threatened,  but  not  really  expected, 
fight  developed  in  the  Senate  Monday.  Tempers 
crackled  over  the  nomination.  After  the  heated 
debate,  a  vote  was  taken,  58  for,  25  against. 

Comr.  Lee  took  the  occasion  in  his  conversa- 
tion with  B*T  to  enter  his  own  vote,  one  of 
confidence  in  the  free-enterprise  radio-tv  sys- 
tem. In  his  viewpoint,  the  regulatory  FCC  must 
be  "in  the  driving  seat  but  light  on  the  reins." 

Emphasizing  that  he  has  expressed  himself 
as  an  advocate  of  a  free-enterprise  broadcast 
industry,  Comr.  Lee  asserted  that  as  long  as 
broadcasters  are  "moderate"  in  their  relations 
with  the  Commission,  the  agency  ought  to 
"leave  them  alone."  Whenever  the  situation 
changes,  "slug  rather  hard." 

Answers  Charges 

In  answer  to  charges  brought  up  in  com- 
mittee and  on  the  Senate  floor  that  his  presence 
on  the  Commission  might  create  undue  influ- 
ence on  stations,  he  declared: 

"I  have  not  and  do  not  intend  to  use  pressure 
on  anyone.  As  long  as  broadcasters  stay  with- 
in the  law  they  will  have  no  trouble  from  me. 

"I  hope  no  station  in  any  part  of  the  U.  S. 
feels  even  remotely  that  I  would  encourage  it 
to  carry  a  certain  program  as  against  another." 

Comr.  Lee  is  a  Republican.  With  confirma- 
tion, he  now  receives  the  $15,000  annual  salary 
that  goes  with  his  post.  He  also  collects  back 
pay  to  Oct.  6  when  President  Eisenhower  gave 
him  a  recess  appointment  to  the  Commission. 
He  was  serving  without  pay  until  Senate  ap- 
proval. As  Comr.  Lee  put  it,  "I'll  be  solvent  by 
the  end  of  the  week." 

Political  lineup  of  FCC  now  remains  four 
Republicans,  Chairman  Rosel  H.  Hyde,  Comrs. 
lohn  C.  Doerfer,  George  E.  Sterling,  Lee;  two 
Democrats,  Comrs.  Robert  T.  Bartley  and 
Frieda  B.  Hennock,  and  one  Independent, 
Comr.  Edward  M.  Webster. 

Strong  opposition  in  the  Senate  was  led 
by  Democratic  Sens.  A.  S.  Mike  Monroney 
(Okla.),  J.  William  Fulbright  (Ark.),  Herbert 
H.  Lehman  (N.  Y.)  and  Russell  B.  Long  (La.). 

Giving  him  vocal  support  were  Republican 
Sens.  John  W.  Bricker  (Ohio),  chairman  of  the 
Senate  Interstate  &  Foreign  Commerce  Com- 
mittee; Everett  L.  Dirksen  (111.);  Francis  Case 
(S.  D.)  and  Joseph  R.  McCarthy  (Wis.). 

Sen.  Monroney, 
emphasizing  he  was 
not  questioning 
Comr.  Lee's  integ- 
rity, told  the  Senate 
he  felt  the  nominee 
lacked  background 
to  be  a  fighter  for 
freedom  of  speech 
and  the  right  of  dis- 
sent. This  should  be 
8  prime  qualification 
for  membership  on 
an  agency  which  reg- 
ulates television  and 
radio,  he  said. 

The  Senator  said:  "No  longer  is  freedom  of 


SEN.  MONRONEY 


.  Lee  is  'not  mad  at  anybody.'  Con- 
can  majority  on  FCC. 

the  press  the  solitary  means  of  preserving  lib- 
erty. Important  as  it  is,  the  vast  nationwide 
resources  of  hundreds  of  broadcasting  stations 
and  tv  stations  now  have  as  great  an  impact,  or 
an  even  greater  impact,  on  the  public  mind  as 
the  printed  word." 

Sen.  Monroney  declared  "a  strange  silence 
has  been  hanging  over  this  appointment  .  .  . 
especially  in  the  vast  radio  and  television  field 
...  To  my  knowledge,  only  one  large  broad- 
casting company  officially  has  spoken  in  behalf 
of  this  appointee.  .  .  .  For  the  most  part  .  .  / 
the  industry  that  can  receive  a  life  or  death 
decree  at  the  hands  of  the  Commission — has 
maintained  stony  silence." 

He  said  the  "strange  silence"  seemed  to  "run 
deep"  even  in  the  U.  S.  Senate. 

He  also  mentioned  the  "intermingled"  opera- 
tions of  newspaper  with  radio  facilities  which, 
he  asserted  are  subject,  "so  far  as  their  very  ex- 
istence and  financial  stability  are  concerned,  on 
the  life  or  death  decisions  which  can  be  hand- 
ed down  by  this  Federal  commission." 

McCarthy  Speaks 

Sen.  McCarthy  took  up  Comr.  Lee's  defense. 
He  said  althrough  he  had  "the  highest  possible 
opinion"  of  the  Commissioner,  he  had  "nothing 
to  do"  with  his  "friend"  being  nominated. 

Sen.  Monroney  observed  that  major  radio 
and  tv  networks  gave  Sen.  McCarthy  a  half 
hour,  worth  $300,000  in  time,  to  answer  a  ref- 
erence to  "McCarthyism"  by  former  President 
Truman.  He  asked  whether  they  would  have 
done  so  if  one  of  Sen.  McCarthy's  "best  friends" 
had  not  been  on  the  FCC. 

Also  defending 
Comr.  Lee  was  Sen. 
Bricker,  chairman  of 
the  Senate  Com- 
merce Committee 
which  had  approved 
the  nomination.  He 
praised  him  as  "an 
able,  straightforward 
and  honest  man"  and 
said  he  thought 
Comr.  Lee  would  do 
"a  constructive  job" 
on  FCC. 

Sen.  Dirksen, 
speaking  in  Comr. 

Lee's  behalf,  accused  Sen.  Monroney  of  attack- 
ing the  Commissioner  through  "guilt  by  associa- 
tion." 

Sen.  Monroney  devoted  some  of  his  time  on 
the  Facts  and  Forum  program,  much  of  which 
was  revealed  in  committee  hearing.  He  intro- 
duced a  series  of  articles  appearing  in  the  Prov- 
idence (R.  I.)  Journal  on  the  tax-exempt  founda- 
tion financed  largely  by  multi-millionaire  H.  L. 
Hunt,  Dallas  oilman. 

Mr.  Hunt  Tuesday  said  he  regretted  the 
"valuable  time"  the  Senate  spent  on  "ridiculous 
charges"  against  Comr.  Lee.  In  a  statement, 
which  he  said  was  issued  to  "reply  to  charges 
made  in  the  press"  against  him,  Mr.  Hunt  as- 
serted Comr.  Lee's  "long  and  valuable  service 
as  a  key  man  in  the  FBI  speaks  for  him. 

"Robert  E.  Lee  is  definitely  known  as  an  ef- 
fective anti-Communist  and  the  foes  of  anti- 
communists  have  not  yet  discovered  that  they 
Cannot  discredit  a  patriot  by  merely  sounding 
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How  They  Voted 

SENATE  approval  Monday  of  Presi- 
dent Eisenhower's  nomination  of  Robert 
E.  Lee  as  a  member  of  the  FCC  was 
voted  58-25.  The  tabulation:* 

FOR  CONFIRMATION 

Republicans  (40) 

Barrett,  Beall,  Bennett,  Bush,  BUTLER 
(Md.),  Butler  (Neb.),  Carlson,  Case. 
Cooper,  Cordon,  Dirksen,  DUFF,  Dwor- 
shak,  Ferguson,  Goldwater,  Griswold,  Hen- 
drickson,  Hickenlooper,  Ives,  Jenner, 
Knowland,  Kuchel,  Malone,  Martin,  Mc- 
Carthy, Millikin,  Mundt,  PAYNE,  Potter, 
PUBTELL,  SaltonstaU,  SCHOEPPEL, 
Smith  (N.  J.),  Thye,  Upton,  Watkins,  Wel- 
ker,  Wiley,  Williams,  Young. 

Democrats  (18) 

Clements,  Daniel,  Eastland,  Ellender, 
Frear,  Gillette,  Hoey,  Holland,  HUNT, 
JOHNSON  (Colo.),  Lennon,  MAGNUSON, 
McCarran,  McClellan,  Robertson,  Russell, 
SMATHERS,  Stennis. 

AGAINST  CONFIRMATION 

Republicans  (2) 

Aiken,  Smith  (Me.). 

Democrats  (22) 

Anderson,  Douglas,  Fulbright,  Gore, 
Green,  Hayden,  Hennings,  Hill,  Humphrey, 
Jackson,  Johnston,  Kefauver,  Kennedy, 
Kilgore,  Lehman,  Long,  Mansfield,  MON- 
RONEY, Murray,  PASTORE,  Sparkman, 
Symington. 

Independent  (1) 

Morse. 

The  following  pairs  were  announced: 
Kerr,  Democrat,  for  and  Neely,  Democrat, 
against;  Bridges,  Republican,  for,  and 
Flanders,  Republican,  against. 


1 


*  Senators  in  CAPITAL  letters  hold  mem- 
bership on  the  Senate  Interstate  &  Foreign 
Commerce  Committee. 


off  against  him." 

Mr.  Hunt,  who  holds  a  permit  for  a  tv 
tion  at  Corpus  Christi,  Tex.,  said  he  did 
talk  to  the  Commissioner  about  the  station 
"I  believe  him  to  be  the  kind  of  person 
would  not  ask  for  a  special  favor  and  it  is 
my  habit  to  request  special  favors  from 
ficials." 

If  the  FCC  were  packed  with  men  partial 
one  side,  Sen.  Monroney  warned  his  colleague^ 
"regimentation  and  thought  control  would 
come  a  reality." 

When  Sen.  McCarthy  indicated  that  F) 
Director  J.  Edgar  Hoover  would  testify  as  i 
Comr.  Lee's  ability.  Sen.  Monroney  answere 
"I  doubt  whether  it  is  good  public  policy 
turn  over  our  Federal  communications  to  tF 
ex-members  of  the  FBI." 

Sen.  Monroney  pointed  up  his  feeling  at 
that   among   broadcasters   that   a  "practic 
broadcaster  should  have  been  appointed  to 
FCC.   He  said  that  he  was  disappointed  wl 
John  C.  Doerfer  was  named  to  the  Commiss 
instead  of  a  broadcaster  and  again  when 
Lee  appointment  was  announced. 


Dean  Proposed 

Sen.  Case  acknowledged  he  had  proposL 
Robert  J.  Dean,  KOTA  Rapid  City,  S.  D.,  f|y 
the  Commission  but  that  he  was  in  favor 
Comr.  Lee's  confirmation. 

Reviewing  at  length  Mr.  Hunt's  foundatic  , 
and  series  of  radio-tv  programs.  Sen.  Monront' 
said:  "The  big  fear,  however,  regarding  such 
mammoth   propaganda  device   as  this  oni 
which  is  without  any  control  over  the  slantij  j 
of  so-called  unbiased  broadcasts — is  that  M 
Hunt  now  has  a  friend  on  the  court." 

Also  brought  up  by  Sen.  Monroney  was  tl 
Whitefish  Hay.  Wis.,  ch.  6  dispute.  He 
scried  thai  Hearst  Radio's  petition  to  reloca 
a  vhf  channel  to  the  Milwaukee  area,  a  shuf 
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W  MIGHT  CATCH  A  247 -LB.  TARPON *- 

BUT 


•  •  • 


WKZO-TV  AREA  PULSE 
(27  COUNTIES) 
SHARE  OF  AUDIENCE— MON.-FRL— APRIL,  1953 


8  a.m.- 
12  noon 

12  noon- 
6  p.m. 

6  p.m. 
12  midnight 

WKZO-TV 

62%  (a) 

52% 

52%  (a) 

STATION  "B" 

26% 

25% 

25%  (a) 

OTHERS 

12% 

23% 

23% 

(a)  Does  not  telecast  for  complete  period  and  the  share 
of  audience  is  unadjusted  for  this  situation. 


YOU  NEED  WKZO-TV  FOR 
BEST  TELEVISION  RESULTS 
IN  WESTERN  MICHIGAN! 

Latest  Pulse  figures  show  that  WKZO-TV  gets  more  than 
twice  as  many  Western  Michigan  and  Northern  Indiana 
viewers  as  the  next  station,  morning,  afternoon  and  night! 

Latest  Hooper  figures  show  that  WKZO-TV  dominates  the 
area  around  Kalamazoo-Grand  Rapids,  too — actually  de- 
livers 55%  more  evening  viewers  than  the  next  station, 
twice  as  many  morning  viewers,  four  times  as  many  after- 

■J 


noon  viewers! 


WKZO-TV  is  looked-at, 
television  homes. 


listened-to  most  in  over  315,000 


(80,000  WATTS  VIDEO— 40,000  AUDIO) 


WKZO  —  KALAMAZOO 
WKZO-TV  —  GRAND  RAPIDS-KALAMAZOO 
WJEF  —  GRAND  RAPIDS 
WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 
KOLN  — LINCOLN,  NEBRASKA 
KOLN-TV  — LINCOLN,  NEBRASKA 

Associated  with 
WMBD  —  PEORIA,  ILLINOIS 


waoir 

OFFICIAL  BASIC  CBS  FOR  WESTERN  MICHIGAN 

Avery- Knodel,  Inc.,  Exclusive  National  .Representatives 


*  In  March,  1938,  H.  W.  Sedgwick  caught  a  tarpon  this  size  in  Mexico's  Panuco  River. 


GOVERNMENT- 


i 


forthwith  promulgated  by  FCC  with  unusual 
speed,  apparently  coincided  with  Comr.  Lee's 
appointment  last  October. 

Sen.  Dirksen's  arguments  chiefly  can  be  sum- 
marized as  follows: 

Comr.  Lee  need  not  be  an  advocate  of  the 
radio  industry.  It  would  be  preferable  for 
Comr.  Lee  to  present  his  own  testimony  than 
to  have  testimony  of  NBC,  CBS  "or  any  radio 
or  television  station  in  the  U.  S.  as  an  advo- 
cate for  his  cause.  .  .  ." 

Why  the  stress  on  Facts  and  Forum?  [Comr. 
Lee  was  moderator  of  the  program  the  first 
three  times  it  appeared  on  the  air.]  Because 
Senators  appear  on  Meet  the  Press  does  this 
have  a  similar  bearing  on  one's  "capacity  to 
serve  on  a  quasi-judicial  body  or  regulatory 
agency  .  .  .?" 

On  Whitefish  Bay — Bob  Lee  is  not  the  whole 
FCC.    "This  is  not  a  one  man  show." 

Comr.  Lee  is  42,  a  native  of  Chicago.  A 
former  FBI  agent,  he  served  as  an  investigator 
for  the  House  Appropriations  Committee.  [For 
other  background  see  B*T,  Jan.  18]. 


Bricker  Bill  Would 
'Clarify'  Protest  Rule 

Change  in  Sec.  309  (c)  sought 
by  FCC  to  speed  up  tv  and  ra- 
dio grants.  Wolverton  ex- 
pected to  offer  companion  bill 
in  House. 

CHAIRMAN  JOHN  W.  BRICKER  (R-Ohio) 
of  the  Senate  Interstate  &  Foreign  Commerce 
Committee  introduced  Thursday  a  Senate  bill 
that  would  clarify  the  so-called  "protest  rule" 
provision  (Sec.  309  [c]  of  the  Communications 
Act). 

The  bill  (S  2853),  which  was  referred  to  the 
Senator's  committee,  was  offered  at  FCC's  re- 
quest. 

The  "request"  was  made  by  FCC  earlier  in 
the  week.  The  FCC  asked  Congress  for  the 
legislation  on  the  protest  rule  provision  so  that 
the  granting  of  permits  for  some  tv  and  radio 
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SEATON  CONFIRMED;  OTHER  HILL  ACTIONS 

has  charged  an  "anti-American  content"  in 
some  Voice  of  America  broadcasts. 

Sen.  McCarthy  has  not  yet  called  Brig.  Gen. 
Telford  Taylor,  an  attorney  and  former  educa- 
tional tv  counselor  and  one-time  FCC  General 
Counsel  to  appear  before  the  subcommittee. 
The  feud  between  the  two  has  become  bitter. 
The  Senator  claims  the  subcommittee  will  de- 
velop Gen.  Taylor's  "associations  with  com- 
munists and  communist  cause"  when  the  latter 
appears,  while  Gen.  Taylor  says  a  thorough 
probe  of  charges  of  a  spy  ring  at  Ft.  Monmouth, 
N.  J.,  would  "destroy"  the  Senator  and  that 
the  Republican  Party  will  be  destroyed  "if  it 
persists  in  clinging  to  McCarthy." 

The  Senate  Wednesday  approved  an  exten- 
sion of  time  for  the  Senate  committee  investi- 
gating juvenile  delinquency.  The  group  now 
has  until  Jan.  31,  1955.  At  the  same  time,  the 
Senate  Interstate  &  Foreign  Commerce  Commit- 
tee was  given  funds  ($115,000)  to  continue 
studies  in  the  transportation,  maritime  and  also 
communications  fields  which  it  handles. 

Rep.  Craig  Hosmer  (R-Calif.)  introduced  in 
the  Congressional 
Record  an  article 
printed  in  the  Los 
Angeles  Times  which 
lauded  John  Poole. 
KBIG  Avalon,  Calif. 
The  article  con- 
cluded, "The  John 
Poole  broadcasting 
story  is  another 
American  miracle  of 
dynamic  expansion." 
Said  Rep.  Hosmer: 
"It  is  another  exam- 
ple of  the  opportu- 
nity that  exists  for 

all  Americans  to  compete  successfully  in  a 
free-enterprise  economic  system." 

Another  California  legislator.  Rep.  John  F. 
Shelley  (D),  criticized  in  the  Record,  ABC's 
cancellation  of  its  contract  with  commentator 
Gerald  W.  Johnson  (WAAM  [TV]  Baltimore  I. 
He  reprinted  a  column  by  John  Crosby  of  the 
New  York  Herald  T ribune  on  the  subject, 
noting  "a  man  can  be  yanked  off  the  air"  unless 
what  is  said  "conforms  to  the  accepted  con- 
sei  vative  \  iewpoint." 


THE  SENATE  last  week  confirmed  two  nomi- 
nations of  interest  to  broadcasters,  and  some 
bills  worthy  of  incidental  attention  were  intro- 
duced. Here  is  a  summary  of  these  and  other 
Capitol  Hill  actions: 

Fred  A.  Seaton,  a  recess  appointee,  was  ap- 
proved Monday  as  Assistant  Secretary  of  De- 
fense for  legislative 
and  public  affairs. 
President  Eisenhow- 
er appointed  h  i  m 
last  fall  [B»T,  Sept. 
7,  1953].  Mr.  Seaton 
is  president  of 
KHAS  Hastings  and 
KMAN  Manhattan, 
both  Kansas,  and 
vice  president  of 
KGGF  Coffeyville, 
Neb. 

Abbot  M.  Wash- 
burn was  confirmed 
as  deputy  director  of 
the  U.  S.  Information  Agency. 

Rep.  Charles  J.  Kersten  (R-Wis.)  has  intro- 
duced a  bill  (HR  7187)  that  would  give  the  de- 
partment or  agency  head  within  the  Executive 
Branch  of  Government  the  right  to  fire  any 
employe  making  more  than  $10,000  a  year.  It 
was  referred  to  the  House  Civil  Service  Com- 
mittee. 

Rep.  George  H.  Bender  (R-Ohio)  has  intro- 
duced a  bill  in  the  House  that  would  end  war 
tax  rates  on  communications  and  transporta- 
tion. The  measure  (HR-7104),  referred  to  the 
House  Ways  and  Means  Committee,  would  cut 
away  tax  rates  established  during  the  war  on 
telegraph,  telephone,  radio  and  cable  facilities. 

Tax  writers  on  the  House  Ways  &  Means 
Committee,  which  is  overhauling  the  tax  laws, 
have  approved  a  plan  to  assure  government 
collection  of  a  full  share  of  taxes  on  prizes 
awarded  in  contesis  anil  on  radio  and  tv  give- 
away programs. 

VOA  'Anti-American'  Content 

Sen.  Joseph  R.  McCarthy's  (R-Wis.)  Investi- 
gations Subcommittee  has  not  yet  announced 
when  Theodore  C.  Streibcrt,  director  of  the 
U.  S.  Information  Agency,  will  appear  before 
it    for   questioning.     Sen.    McCarthy's  group 
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stations  may  be  speeded  up  [Closed  Qrci 
Jan.  25]. 

A  letter,  accompanied  by  the  draft  of  its  p 
posed  bill,  was  sent  to  both  the  Senate  { 
House. 

FCC  said  that  if  it  were  permitted  in  cert 
cases  to  overrule  protests  against  station  gra 
it  would  prevent  delay  in  affirming  grants. 

The  proposal  also  has  been  turned  over 
House  Interstate  &  Foreign  Commerce  Co 
mittee  Chairman  Charles  W.  Wolverton  ( 
N.  J.).  It  is  presumed  Rep.  Wolverton  will 
troduce  the  measure  "by  request." 

Effect  of  the  bill  would  be  that  the  stay 
a  protested  grant  would  not  be  automatic  a 
the  hearing  on  charges  required  by  the  I 
could  be  a  paper  proceeding  instead  of  an  o 
case. 

As  it  now  stands,  after  an  applicant 
granted  a  construction  permit  without  heari 
there  is  a  30-day  lag  before  the  grant  becon 
final.  Any  "party  in  interest"  can  protest  i 
grant  setting  forth  reasons  why  it  would 
adversely  affected. 

The  15-Day  Must 

Within  15  days  from  the  date  of  prot 
filing  the  Commission  must  consider  whetl1 
the  protest  fits  the  requirements  as  set  fo; 
by  the  protestant.  If  the  FCC  so  finds,  I 
hearing  must  be  called. 

FCC  Chairman  Rosel  H.  Hyde,  who  sip 
the  letter,  noted  that  the  protest  rule  has  i 
suited  in  "substantial  delays"  in  some  tv 
radio  stations  getting  on  the  air. 

The  bill  would  give  the  FCC  30  days  rati 
than  15  days  in  which  to  give  findings  on  t 
protest  rule,  an  extension  of  time  sought 
the   Commission   in   House-passed  legislati 
now  bottled  up  in  the  Senate. 

The  legislation  would  permit  FCC  to  eith 
affirm  the  grant  or  designate  the  application  ( 
hearing  after  a  protest  is  filed.  The  filing  ol 
protest  would  not  stay  the  effective  date  of 
grant  unless  FCC  expressly  ordered  this. 

For  text  of  letter  and  bill  see  page  97 
For  the  Record. 


Johnson  Budget  Measure 
Would  Cut  FCC  $300,000 

SEN.  EDWIN  C.  JOHNSON  (D-Colo.)  la 
week  proposed  that  a  budget  ceiling  of  J( 
billion  be  placed  on  government  operations  ft 
fiscal  1955. 

As  suggested  by  the  Senator,  who  introduci 
a  bill  (S  2825)  that  would  carry  forth  his  pla 
each  government  agency  or  department  won 
be  allocated  a  percentage  of  the  total.  Tl 
percentages  would  conform  to  Budget  Bure< 
recommendation. 

In  working  out  the  current  budget  reqi 
Sen.  Johnson  presented  a  table  in  percent; 
and  in  figures.  FCC,  under  such  a  plan,  woi 
receive  nearly  $300,000  less  than  it  has  aske 
FCC  wants  $7,649,300  to  operate  while  tl 
Johnson  proposal  would  allow  .0115%  off 
whole  government  budget,  or  $7,375,360. 

Sen.  Johnson  said  the  Budget  Bureau  woii 
not  control  budgeting  under  this  system  ft 
the  Independent  Offices  such  as  the  FCC,  ho» 
ever,  because  they  are  "arms  of  Congress 
When  an  agency  must  be  given  a  greater  a 
location  than  recommended  in  a  percenta 
breakdown,  Sen.  Johnson  suggested  the  mon 
come  out  of  percentages  alloted  to  otl 
agencies. 

Net  effect  of  the  Johnson  proposal  wou 
be  to  bring  Government  budgetary  matters  u  < 
der  omnibus  legislation  considered  as  a  wh< 
by  Congress  rather  than  piecemeal. 
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usic  is  Big  Business 
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WJs 
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Farm  and  Ranch  •  • 
Nation's  Business  .  . 


Collier's  .    .  • 


Where  is  Music  City,  U.S.A.  today? 

In  the  20s— it  was  New  York,  pouring  out  Broadway  tunes. 
In  the  30s  — it  was  Hollywood,  grinding  out  cinema  musicals. 

In  the  40s— it  was  neck-and-neck  between  New  York  and  Hollywood  as  the  twin  music 
capitals  of  America. 

But.  today,  the  musical  center  of  gravity  has  shifted  to  Nashville,  Tennessee— the  modern  Music 
City,  U.S.A.— thanks  to  Station  WSM's  formidable,  unequaled  talent  pool. 

You  needn't  take  our  word  for  it;  we  admit  to  a  flair  for  colorful  tall  tales.  So  we'll  spare 
you  the  typical  Tin  Pan  Valley  exaggeration,  and  refer  you  instead  to  a  few  conservative, 
highly  respected  journals  whose  reputation  for  impaling  stark  facts  is  unquestioned. 

"It  is  a  well  known  fact  that  the  balance  of  power  in  the  present  day  music 
industry  has  shifted  from  New  York  and  Hollywood  to  Nashville.  Tenn." 

"What  brought  this  music  into  great  popularity  nationally,  and  now  inter- 
nationally, was  .  .  .  Station  WSM.  It's  country  music  glamour  boys  are  as 
big-sometimes  bigger  — in  record  sales  and  juke  box  popularity  as  Bing 
Crosby  or  Frank  Sinatra  ..." 

"Nashville  is  the  focal  point  .  .  .  For  years  this  form  of  show  business  flour- 
ished apart  from  the  Hollywood-New  York  axis,  but  recently  the  balance  has 
been  suddenly  and  violently  disrupted.  The  Nashville  muse  has  won  the  en- 
tire nation  ...  if  the  rest  of  the  radio  industry  is  in  the  doldrums.  WSM 
has  more  business  than  it  can  handle  .  .  . 

Pathfinder  "Not  all  the  gold  in  the  South  is  in  the  vaults  at  Fort  Knox.  A  sizeable  chunk 

of  it  is  found  in  Radio  Station  WSM.  Nashville.  Tennessee,  capital  of  folk 
music  .  .  .  The  reason  is  Grand  Ole  Opry.  owned  outright  by  WSM,  the  show- 
case of  American  folk  music  .  .  .  All  the  major  record  companies  do  a  land- 
office  business  in  Nashville." 

Coronet   .......    "Events  occurring  today  in  Nashville  comprise  a  sociological  phenomenon. 

'Will  it  ever  stop  growing?'  the  newly-rich  song  publishers,  record  firms  and 
performers  keep  asking." 

American     ......    "This  year  income  (is)  prophesied  to  reach  $35  million.  The  top  country 

singers,  expected  to  gross  at  least  $7,500,000  from  records,  personal  appear 
ances,  radio,  and  sheet  music  sales  .  .  .  give  thanks  to  Radio  Station  WSM. 
a  powerful  clear-channeler  which  blankets  30-odd  stales." 

New  York  Times  Magazine  "There's  a  revolution  brewing  in  the  music  business  .  .  .  (and)  the  center  of 
this  activity  is  Nashville,  home  of  the  fabulous  radio  program  called  Grand 
Ole  Opry." 

I  Similar  reports  have  appeared  in  Time.  Look.  Billboard.  Variety,  Redbook,  Wall 
I  Street  Journal,  Newsweek,  Saturday  Evening  Post,  and  many  other  publications.  I 
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JUSTICE  DEPT.  SEEKS  ONLY  'HARD  CORE' 
ANTI-TRUST  VIOLATORS,  BROWN  ELL  AVERS 

Meanwhile,  'fishing  expedition'  into  broadcasters'  and  other  media's 
way  of  doing  business  continues. 


WHILE  the  Dept.  of  Justice  is  conducting  a 
fishing  expedition  into  the  way  broadcasters 
and  other  media  do  business  with  advertisers, 
Attorney  General  Herbert  Brownell  Jr.  is  on 
the  record  as  confining  "criminal  anti-trust 
prosecutions  to  outright,  hard  core  violations 
of  the  law." 

NARTB  and  Justice  Dept.  anti-trust  investi- 
gators have  established  contact  following  the 


visit  of  two  FBI  agents  at  NARTB  headquar- 
ters Jan.  15  [B*T,  Jan.  18].  This  visit  oc- 
curred during  the  NARTB  board  meeting  in 
Arizona  so  the  agents  agreed  to  defer  action 
until  President  Harold  E.  Fellows  was  back  in 
Washington. 

Thus  far  the  Justice  Dept.  has  refused  to 
give  a  bill  of  particulars  indicating  just  what 
sort  of  business  practices  it  wants  to  investigate 


250,000  WATTS 


Affiliated  with 
ABC  and 
DUMONT 

NETWORKS 


WILKES-BARRE 

AND 


SCRANTON 

COVERS  ALL  NORTHEASTERN  PENNSYLVANIA 

*  Wilkes  Barre  Metropolitan 
Area  is  48th  in  the  U.S.A. — 
Population  392,400 

*  Scranton  Metropolitan  Area  is 
74th  in  the  U.S.A.— Popula- 
tion 256,000 

*  Together,  they  make  the  24th 
market  in  the  U.S.A. — Wilkes 
Barre  —  Hazleton  —  Scranton 
All  receiving  city  coverage 
from  WILK-TV. 

IT  IS  YOUR  BEST  ONE-STATION  BUY! 


THE  DOMINANT  SIGNAL 


WILK-TV  DELIVERS 
IN  THE  AREA. 

Here  is  what  the  most  recent  test  by  John  Creutz 
of  Page,  Creutz,  Garrison  and  Waldschmitt,  Con- 
sulting Engineers  of  Washington  reveals : 

"WILK-TV  is  clearly  the  dominant  station 
throughout  most  of  the  area  from  Bloomsburg  to 
Carbondale.  This  is  true  even  over  much  of  the  city 
of  Scranton.  Throughout  the  area  in  which  WILK- 
TV  is  not  dominant,  excellent  reception  is  possible 
on  the  simplest  of  outside  antennas,  and  appears 
to  be  possible  even  in  Scranton  on  an  antenna  built 
into  the  television  receiver." 


FOR  ALL  THE  FACTS 
CALL 

AVERY-KNODEL,  Inc. 

•  New  York   •  Chicago  •  Los  Angeles  •  San  Francisco  •  Atlanta    •  Dallas 


in  its  search  for  potential  anti-trust  violatiot 
[B»T,  Jan.  25]. 

Assistant  Attorney  General  Stanley  > 
Barnes,  in  charge  of  the  Anti-Trust  Divisioi 
said  Thursday  that  law-abiding  business  "shoul 
not  fear  the  strong  arm  of  justice."  He  adde 
that  the  law  was  not  designed  "to  place  restric 
tions  upon  industry,  not  to  impose  regulation 
upon  economic  initiative." 

Mr.  Barnes  and  Attorney  General  Brownel 
spoke  before  the  American  Bar  Assn.  meetin 
in  New  York.  Of  10  criminal  anti-trust  actions 
he  said,  all  but  one  dealt  with  price-fixing, 
location  of  territory  or  customers  and  b 
cotts. 

While  NARTB  thus  far  has  indicated  it  .. 
readily  cooperate  with  FBI  investigators  wi 
want  to  check  over  files,  American  Newspape 
Publishers  Assn.  confirmed  to  B«T  that  in  thi 
absence  of  a  direct  court  order  it  could  no 
open  files  prior  to  the  ANPA  Feb.  9  boan 
meeting. 

ANPA  confirmed  that  it  had  told  the  Justice 
Dept.  the  Federal  Trade  Commission  spen 
many  years  probing  ANPA  practices,  droppinj 
them  in  1930,  and  these  practices  have  no 
changed  materially  since  that  time.  The  Justice 
Dept.  was  understood  to  have  told  ANPA  i 
wanted  to  look  into  commission  fees,  determina 
tion  of  newspaper  advertising  rates  and  agencj 
recognition. 

NARTB  has  no  agency  recognition  procedure, 
having  consistently  declined  to  adopt  any  such 
plan  after  investigating  legal  angles. 

The  ANPA  recognition  procedure  coven 
finanical  condition,  agency  management,  loca- 
tion and  liquid  capital  besides  providing  the 
agency  must  be  bona  fide  and  not  a  disguise. 


TALL  TV  TOWERS 
DRAW  NEW  STUDY 

ANOTHER  look  at  the  marking  and  lighting 
of  tall  tv  towers  with  particular  reference  to 
guyed  towers  and  their  guy  wires  is  underway. 

The  Airdromes,  Air  Routes  &  Ground  Aids 
subcommittee  of  the  Air  Co-ordinating  Com-i 
mittee  voted  last  week  to  establish  a  workine 
group  to  study  the  question  and  to  recommend 
methods  of  marking  and  lighting  towers  ant? 
guy  wires  if  it  is  found  necessary  to  revise 
present  regulations   [B»T.   Jan.    18,  11]. 

Working  group  will  contain  representative 
of  the  broadcast  industry.  AARGA  Chairma: 
Joseph  D.  Blatt,  CAA,  said. 

During  the  discussion  on  the  subject,  C.  A. 
Douglas,  Bureau  of  Standards,  described  a  sys-1 
tern  of  daytime  and  night  lights  which  might 
be  used  to  delineate  tower  areas.  He  suggested 
four  beacons  at  the  base  of  the  tower,  or  at  thY 
guy  anchors,  capable  of  100.000  candlepower 
each,  which  could  be  seen  in  daylight  at  a 
distance  of  two  miles  under  optimum  condi- 
tions. Beacon  would  be  a  40  flash-per-minute,  j 
red  and  white  rotating  unit,  with  a  10-degree 
vertical  spread  at  the  top  of  its  1,000-ft.  beam. 
Lights  would  draw  2  kw  of  power  each,  he  said. 

There  seemed  to  be  general  agreement  that 
the  use  of  spheres,  flags,  or  illumination  to 
mark  guy  wires  was  not  feasible. 

It  was  reported  that  Airspace  subcommittees 
had  approved  70  tv  towers  with  heights  in  ex- 
cess of  1,000-ft.  above  ground. 

Meanwhile,  the  FCC  ordered  an  "editorial' 
change  to  Sec.  17.22  (c)  of  its  rules  regardinj 
marking  and  lighting  of  towers  giving  it  au 
thority  to  specify  type  of  painting  and  lighting 
and  other  marking  to  be  used  in  situation! 
where  standard  painting  and  lighting  might  b 
confusing  rather  than  helpful  to  pilots. 
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What  Station  Managers  and  Chief  Engineers  say  about  — 

THE   HEW  STUDIO 

ooma  r 


R.  D.  CHIPP,  P.  £.,  Dir.  of  Engineering, 

DuMONT  Television  Network 
"We  have  used  the  Studio  Zoomar  at 
WABD  with  good  results  on  a  num- 
ber of  programs.  It  is  in  demand  by 
producers,  directors,  and  clients.  We 
plan  one  for  the  new  Gateway  Studios 
in  Pittsburgh.  Its  use  minimizes  cam- 
era movement  and  lens  changes,  with 
a  resulting  increase  in  flexibility  of  stu- 
dio operations.  A  corresponding  re- 
duction in  operational  cost  is  possible." 


DWICHT  "RED"  HARKINS,  Station  Manager, 

KTYL,  Phoenix,  Ariz. 
"Studio  Zoomar  has  made  possible 
production  techniques  and  savings 
hitherto  impossible.  We  use  it  on  all 
live  shows.  Its  versatility  is  unending. 
It  saves  time  required  for  each  set-up, 
whether  it  be  a  title  card  or  a  large 
set.  Its  instant  ability  to  align  cor- 
rectly is  a  life-saver." 


ROBERT  J.  SINNETT,  Chief  Engineer, 
WHBF,  Rock  Island,  III, -Davenport,  la. 
"Studio  Zoomar  gives  us  better  pro- 
gramming and  materially  reduces  our 
operating  costs.  It  cuts  out  a  myriad 
of  details  associated  with  the  old  tech- 
nique. It  means  a  one  camera  studio 
and  a  one  camera  show." 
"Studio  Zoomar  imparts  a  certain  en- 
chantment and  natural  quality  to  the 
picture  that  simply  cannot  be  dupli- 
cated in  standard  single  lens  multi- 
camera  technique. 


BERNARD  C.  O'BRIEN,  Chief  engineer, 

WHEC,  Rochester,  N.Y. 
"We  can  assure  you  that  the  new 
Studio  Zoomar  lens  is  working  per- 
fectly. We  are  using  it  to  produce 
single-camera  shows  and  have  had 
wonderful  success  with  it.  We 
wouldn't  be  without  one  of  these 
lenses  for  anything." 


JOHN  C.  MERINO,  Manager, 

KFSD-TV,  San  Diego,  Cal. 
"The  new  Studio  Zoomar  operates 
perfectly  with  three  other  lenses  on 
the  turret.  At  last  it's  possible  to  have 
the  flexibility  of  a  multiple  lens  ar- 
rangement, without  switching  to  an- 
other camera.  Studio  Zoomar  makes 
the  one-camera  show  a  reality." 


ROBERTO  KENNY,  E. 

XEW-TV,  Mexico  City 
"Studio  Zoomar  lens  works  perfectly 
in  daily  operations.  Our  producers 
like  this  new  Zoomar  very  much. 
Congratulations! " 


tit 


STUDIO  ZOOMAR  is  made  by  the  makers  of  Television  Zoomar,  now  used  by  most  major  TV  stations. 
It  is  fast  (f/2.8),  optically  balanced,  color  corrected,  and  recommended  for  all  color  cameras  including 
RCA.  Weight,  6  pounds,  length,  1  foot,  zoom  range,  2Va  to  7  inches.  Because  of  the  many  economies  this 
new  lens  makes  possible,  it  should  pay  for  itself  in  short  order. 

Demonstration  on  your  own  equipment  without  obligation.  Write  —  Wire   or  Call 

TELEVISION    ZOOMAR  CORP. 

500  Fifth  Avenue,  New  York  18,  N.  Y.  •  Jaclc  A.  Pegler,  President 
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GOVERNMENT  - 


WEEK'S  HEARINGS 
BRING  'BIAS'  CHARGE 

'Mansfield  Journal'  charges 
FCC  attorney  with  bias  and 
antagonism  in  Mansfield, 
Ohio,  ch.  36  hearing. 

CHARGES  of  bias  against  an  FCC  attorney 
highlighted  a  week  of  tv  hearings  last  week 
involving  channels  in  Ohio,  Iowa,  Georgia, 
Connecticut,  Virginia  and  Florida. 

Still  in  the  conference  stage,  the  Mansfield, 
Ohio,  uhf  ch.  36  hearing  saw  the  Mansfield 
Journal  charge  that  Commission  counsel 
David  L.  Kraushaar  was  "biased,  antagonistic 
and  prejudicial."  The  newspaper  took  the  rare 
step  of  asking  that  he  be  replaced.  FCC's 
Broadcast  Bureau  termed  the  allegations, 
"sham,  frivolous  and  scandalous."  It  claimed 
the  charges  were  designed  to  "obfuscate  the 
real  issues,"  and  said  Mr.  Kraushaar  had  "com- 
ported himself  in  a  wholly  objective  manner." 
Opposing  the  Mansfield  Journal  is  Fergum 
Theatres  Inc. 

Attempts  to  inject  allegations  of  political 
pressure  and  financial  inducements  to  have  an 
applicant  withdraw  were  denied  by  a  hearing 
examiner  in  the  Des  Moines,  Iowa,  vhf  ch.  8 
hearing.  Benito  Gaguine,  attorney  for  applicant 
KSO,  tried  to  enter  into  the  record  through 
witness  Kingsley  H.  Murphy  Jr.,  president  of 
KSO,  that  Cowles  Broadcasting  Co.  officials 
used  references  to  the  White  House  as  well  as 
offers  of  individual  agreements  to  persuade  him 
to  dismiss  his  application.  The  charges  were 
similar  to  those  made  by  Mr.  Gaguine  during 
his  cross  examination  of  Gardner  Cowles 
[B»T,  Dec.  28,  1953]. 

Legal  Briefs  Filed 

Extensive  legal  briefs  were  filed  last  week  on 
the  meaning  of  Sec.  319  of  the  Communica- 
tions Act  which  forbids  licenses  to  be  issued 
where  construction  has  begun  before  the  grant 
of  a  construction  permit.  Case  involves 
Savannah,  Ga.,  vhf  ch.  3,  with  WSAV  and 
WJIV  that  city  opposing  each  other.  WJIV  and 
the  FCC's  Broadcast  Bureau  claim  WSAV  has 
begun  construction  within  the  meaning  of  the 
provision;  WSAV,  in  an  extensive  legal  review 
of  the  history  of  the  provision,  maintained 
it  has  not. 

Testimony  began  last  week  in  the  Hartford, 
Conn.,  vhf  ch.  3  hearing,  with  Paul  Morency, 
WTIC  Hartford  vice  president-general  manager, 
on  the  stand  most  of  the  week.  The  rival  Hart- 
ford Telecasting  Co.,  which  is  attempting  to 
persuade  the  Commission  to  permit  it  to' take 
depositions  from  executives  of  WTIC's  parent 
company  Travelers  Life  Insurance  Co.,  last 
week  persuaded  Examiner  Fanney  Litvin  to 
issue  a  subpoena  for  the  minutes  of  the  WTIC 
board  going  back  to  1928. 

Petersburg  Issue 

Approved  by  the  hearing  examiner  was  a 
new  issue  in  the  Petersburg,  Va.,  vhf  ch.  8  case 
on  whether  Petersburg  Television  Corp.,  45% 
owned  by  WLEE  Richmond,  Va.,  would  over- 
reach the  Petersburg  market  and  cover  Rich- 
mond as  well.  Point  was  raised  by  Southside 
Virginia  Telecasting  Corp.,  mainly  owned  by 
WSSV  Petersburg  interests. 

In  exceptions  to  an  examiner's  initial  de- 
cision   favoring    WDAE-T«//i/w    Times  for 


Tampa,  Fla.,  vhf  ch.  13,  the  Broadcast  Bv 
reau  raised  the  question  of  diversification  c 
the  media  of  communications  as  a  barrier  t 
the  recommended  grant. 


D 


FCC  May  Ease  Uhf 
Operator's  Burdens 

HELP  for  uhf  television  operators  who  fea 
for  their  future  may  be  on  the  way  from  thi 
FCC  if  the  comments  of  FCC  Comr.  Georgi 
E.  Sterling  in  a  speech  last  week  before  thi 
Broadcast  Group  of  the  Boston  IRE  chaptej 
are  any  indication. 

Comr.  Sterling  said  the  Commission  should 
and  might,  ease  the  uhf  broadcasters'  burden; 
by: 

(1)  Granting  extensions  of  construction  per 
mits,  particularly  where  high  powered  trans 
mitters  cannot  be  delivered  immediately. 

(2)  Suspend  authorizations  permitting 
stations  to  begin  operating  with  1  kw  tr 
mitters. 

(3)  Permit  beam  tilting  and  directionalizing j 
of  antennas  to  increase  coverage. 

(4)  Permit  the  construction  of  satellite  oi 
booster  stations  to  increase  coverage. 

(5)  Require  proof  of  performance  of  trans- 
mitters, rather  than  rely  on  factory-tested  per- 
formance. 

But,  Comr.  Sterling  said,  much  can  be  ac- 
complished through  programming.  He  held 
that  local  programming  might  be  "the  key  to 

success." 

The  necessity  for  high  power  was  emphasized 
by  Mr.  Sterling.  He  placed  some  of  the  blame 
for  the  "black  eye"  uhf  has  gotten  in  some  in- 
stances on  "overzealous  broadcasters  hell-bent 
on  getting  on  the  air  before  the  'bugs'  were  out 
of  their  transmitting  equipment  and  receivers." 

High  powered  50  kw  uhf  transmitters  can 
be  expected  late  in  1955  or  early  in  1956,  Mr. 
Sterling  said  manufacturers  have  told  him. 
Now,  a  12  kw  transmitter  is  the  highest  in 
power,  although  most  uhf  stations  are  op^ 
erating  with  1  kw,  he  said. 

In  discussing  uhf  receivers,  Mr.  Sterlin 
called  for  the  development  of  tubes  capable 
of  meeting  the  requirements  of  operation  as 
oscillators  and  uhf  amplifiers. 

Mr.  Sterling  deprecated  the  idea  that  uhf 
was  "small  town  television."  Uhf  channels  are 
requested,  or  have  been  granted,  in  237  cities, 
he  reported.  In  125  of  these  cities,  there  will 
only  be  uhf,  he  pointed  out.  Except  for  Bos- 
ton, Massachusetts  will  have  only  uhf;  except 
for  Newark,  New  Jersey  will  have  only  uhf;  in 
New  York  State,  48  out  of  60  channels  are 
uhf;  in  Pennsylvania,  48  out  of  58  assignments 
are  uhf. 


Censorship  on  Local  Level 
Is  Urged  by  Doerfer 

LOCAL  determination  of  censorship  and  of  the; 
problem  of  putting  political  candidates  on  the 
air  was  suggested  by  FCC  Comr.  John  C. 
Doerfer  in  a  speech  to  the  Milwaukee  Execu- 
tives Club  last  week. 

In  discussing  censorship,  Mr.  Doerfer  em- 
phasized that  the  FCC  has  no  control  over  pro- 
gram content.  He  referred  to  license  renewals 
as  the  only  method  by  which  the  Commission 
can  check  the  public  interest  operations  of  a 
station.  "What  a  reasonable  minded  man  would 
conclude  is  not  in  the  public  interest  would  no 
doubt  be  the  standard  used  by  the  Commissio 
and  ultimately  by  the  courts,"  he  said. 

He  also  told  his  Milwaukee  audience  that 
complaints  to  station  operators  prove  helpful 
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DESIGNERS— Cut  New-Equipment  Costs 
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-**  Federal's 

2  NEW  TRIODES 

ncorporating  built-in  savings  and 
design  features  that  increase 


•  •  •  i 

proved  design  features  that  increase 
tube  dependability  and  life  and  multiply 
the  performance  quality  of  new  units 

For  Electronic  Heating,  Broadcast 
and  Communications  Service 

Q  High-Efficiency  Radiator  requires  reduced  pressure  drop 
.  . .  cuts  blower  cost  for  new  equipment. 

^  Grid  and  Filament  Leads  Attached  for  convenience  of 
designers  . . .  for  extra  savings. 

Q  Double  Helical  Filament  of  thoriated  tungsten  ...  for 
high  peak  emission  . . .  lower  temperature. 

Q  No  Internal  Insulators  to  expose  tubes  to  danger  of  arc- 
over  and  gassiness. 

@  Internal  Corona  Ring  eliminates  trouble  with  hot-spots 
and  glass  cracks. 

@  Kovar  Terminal  Cups  used  throughout  for  ruggedness 
required  in  industrial  service. 

Q  Full  Voltage  can  be  safely  applied  to  the  cold  filament . . . 
no  step  starting  or  high  reactance  transformers  necessary. 

Federal's  F-6366  and  F-6367  are  the  power  triodes  that  new 
equipment  designers  have  been  waiting  for ...  to  boost  the  effi- 
ciency of  induction  and  dielectric  heating  units,  broadcast  and 
communications  equipments ...  to  bring  important  savings  to 
production  lines! 

Both  tubes  not  only  provide  more  ruggedness,  longer  service 
life  and  higher-quality  performance,  but  they  actually  cut  costs 
for  manufacturers  .  . .  saving  as  much  as  80%  on  blower  costs, 
while  factory-attached  grid  and  filament  leads  eliminate  this 
expense. 

Federal's  new  triodes  feature  simplified  construction  . .  .  with 
fewer  potential  trouble  spots.  Wide  element  spacing  gives  better 
protection  against  filament-grid  shorts.  Rated  filament  voltage 
may  be  applied  to  cold  filament,  eliminating  need  for  step  start- 
ing or  high  reactance  filament  transformers.  Both  tubes  are  opera- 
ble up  to  30  Mc/SEC  at  full  ratings  . . .  anode  up  or  anode  down. 

Equipment  manufacturers  now  ~using  the  F-6366  and  F-6367 
in  new  designs  report  they  are  "extremely  well  pleased"  with 
their  stamina  and  performance.  For  prices  and  technical  data, 
write  to  Federal,  Dept.  K-468. 
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Handbook  of  Tube  Operation 


Federal  Telephone  and  Radio  Compaq 

VACUUM  TUBE  DEPARTMENT         100  KINGSLAND  ROAD,  CLIFTON,  N.  J. 

In  Canada:  Federal  Electric  Manufacturing  Company,  Ltd.,  Montreal,  P.  Q. 
Export  Distributors:  International  Standard  Electric  Corp.,  67  Broad  St.,  N.  Y. 


FTR  HANDBOOK 
TUBE  OPERATION 


Federal's  72-page  booklet 
gives  complete  data  on 
efficient  operation  of  tubes 
in  service.  Mail  your  re- 
quest to  the  department 
listed  above. 
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STATIONS 


TV  OUTLETS  ON  AIR 
NOW  TOTAL  359 

First  local  station  for  Neenah, 
Wis.  —  WNAM-TV  —  begins. 
Four  new  outlets  slated  to  start 
operating  today. 

NEENAH,  Wis.,  received  its  first  home  station 
last  week  as  WNAM-TV  (ch.  42)  began  com- 
mercial operation.  Its  appearance  runs  the 
operating  station  total  to  359. 

WNAM-TV  is  represented  by  George  Clark. 

Four  stations  were  scheduled  to  begin  regular 
programming  today  (Monday): 

WINK  (TV)  Fort  Myers,  Fla.  (ch.  11),  repre- 
sented by  Weed  Tv  Inc.,  Feb.  1. 

WRDW-TV  Augusta,  Ga.  (ch.  12),  CBS,  repre- 
sented by  Headley-Reed  Tv,  Feb.  1. 

WMGT  (TV)  Adams-Pittsfield,  Mass.  (ch.  74), 
represented  by  Walker  Co.,  Feb.  1. 

KCEB  (TV)  Tulsa,  Okla.  (ch.  23),  represented 
by  The  Boiling  Co.,  Feb.  1. 

This  will  give  Fort  Myers  and  Adams-Pitts- 
field,  their  first  local  tv  outlet,  while  Augusta 
and  Tulsa  get  their  second. 

Bad  weather  prevented  WMGT  and  WNEM- 
TV  Bay  City-Saginaw,  Mich.,  from  beginning 
regular  programming  last  week,  as  formerly 
reported.  WNEM-TV  now  expects  to  begin 
operations  Feb.  15.  WMGT  is  slated  to  begin 
programming  today  after  having  been  on  test 
patterns  for  a  week. 

WTOC-TV  Savannah,  Ga.  (ch.  11),  plans  a 
Feb.  14  debut.  The  station  is  completing  the 
installation  of  its  studio  gear  and  furnishings, 
with  all  required  equipment  either  in  the  studios 
or  enroute  to  Savannah,  it  reported. 

First  uhf  and  fourth  station  for  San  Fran- 
cisco, KSAN-TV  (ch.  32),  expects  to  begin 
operations  Feb.  15,  represented  by  Joseph  H. 
McGillvra  Co.  The  station  is  owned  and 
operated  by  S.  H.  Patterson  and  his  son,  Nor- 
wood Patterson. 

WJPB-TV  Fairmont,  W.  Va.  (ch.  35),  will 
start  regular  programming  Feb.  21  affiliated 
with  ABC-TV  and  DuMont  and  represented  by 
Headley-Reed.  Total  cost,  thus  far,  including 
camera  chain  has  been  only  $117,000,  J. 
Patrick  Beacom,  president,  reported. 

Starting  target  date  of  March  31  has  been 
announced  by  WSLI-TV  Jackson,  Miss.  (ch. 
12).  Using  GE  equipment,  the  station  will  be 
represented  by  Weed  Tv  and  affiliated  with 
ABC-TV. 

KUTV  (TV)  Salt  Lake  City  (ch.  2),  expects 
to  begin  programming  Aug.  15  as  an  ABC-TV 
affiliate,  according  to  Frank  C.  Carman,  station 
president. 

WRTV  (TV)  Asbury  Park,  N.  J.  (ch.  58), 
held  a  four-hour  "Open  House"  inaugurating 


commercial  operations  Jan.  22.  More  than 
1,000  residents  appeared  before  the  cameras. 

The  following  stations  have  reported  they 
expect  to  begin  regular  operations  before  the 
end  of  February: 

KBID-TV  Fresno,  Calif,  (ch.  53);  KBAY- 
TV  San  Francisco  (ch.  20);  KSAN-TV  San 
Francisco  (ch.  32);  WTOC-TV  Savannah,  Ga. 
(ch.  11);  WGOV-TV  Valdosta,  Ga.  (ch.  37); 
WNEM-TV  Bay  City,  Mich.  (ch.  5);  KDRO- 
TV  Sedalia,  Mo.  (ch.  6);  WMUR-TV  Man- 
chester, N.  H.  (ch.  9);  WTRI  (TV)  Schenectady, 
N.  Y.  (ch.  35);  WMFD-TV  Wilmington,  N.  C. 
(ch.  6);  WQED  (TV)  Pittsburgh  (ch.  13),  educa- 
tional; WARM-TV  Scranton,  Pa.  (ch.  16); 
WNET  (TV)  Providence,  R.  I.  (ch.  16);  WBTM- 
TV  Danville,  Va.  (ch.  24);  WJPB-TV  Fairmont, 
W.  Va.  (ch.  35);  KFBC-TV  Cheyenne,  Wyo. 
(ch.  5);  WAPA-TV  (ch.  4)  and  WKAQ-TV  (ch. 
2)  San  Juan,  P.  R. 

(For  details  see  Telestatus  page  99.) 


QUINLAN  NAMED  V.P. 
FOR  ABC'S  WBKB  (TV) 

STERLING  C.  QUINLAN,  general  manager 
of  WBKB  (TV)  and  WENR  Chicago,  has  been 
appointed  a  vice  president  in  charge  of  the 
ABC-TV  o&o  out- 
let,  President 
Robert  E.  Kintner 
announced  last 
Wednesday. 

Mr.  Quinlan  also 
will  continue  as  gen- 
eral manager  of 
WENR,  the  net- 
work's Chicago  ra- 
dio outlet,  it  was  un- 
derstood. H  i  s  ap- 
pointment as  vice 
president  became  ef- 
fective immediately. 
He  has  been  gen- 
eral manager  of  the  radio-tv  outlets  since  June 
1953  after  serving  as  WBKB  program  director 
following  the  ABC-United  Paramount  Thea- 
tres merger  earlier  last  year. 


MR.  QUINtAN 


Peltason  Heads  WTVI  (TV) 

PAUL  E.  PELTASON  has  been  named  presi- 
dent and  general  manager  of  WTVI  (TV)  Belle- 
ville, 111.,  succeeding  Bernard  T.  Wilson,  who 
has  resigned  effective  today  (Monday),  it  has 
been  reported. 

Mr.  Wilson's  future  plans  were  not  an- 
nounced. Mr.  Peltason  continues  as  treasurer 
of  the  licensee  Signal  Hill  Telecasting  Co. 
He  is  a  major  stockholder. 


TIMEBUYERS  from  New  York  and  Chicago  were  among  the  special  guests  brought 
to  St.  Louis  to  inspect  the  operations  of  KACY  (TV),  new  uhf  station  on  ch.  14. 
Observing  the  handling  of  a  local  show  are  (I  to  r)  Carl  Mclntire,  KACY  station 
director;  Richard  Dawson,  national  sales  manager;  John  Murphy,  Kudner  Agency, 
New  York;  Paul  Evans,  Paul  H.  Raymer  Co.,  which  represents  KACY  nationally;  Jack 
Garrison,  station  president;  Ruth  Babick,  Earle  Ludgin  &  Co.,  Chicago;  Chad  Gooding, 
KACY's  "Weather  Girl,"  and  Philip  Sincoff,  KACY  treasurer. 
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NORTON  TO  HEAD 
WMTW  (TV)  IN  CHI. 


MR.  NORTON 


JOHN  H.  NORTON  JR.,  who  was  vice  pre 
dent  in  charge  of  ABC's  Central  Division 
Chicago  until  last  June  1,  has  been  appoin; 

general  manager 
Mt.  Washington 
Inc.,  currently  bui 
ing    WMTW  (1 
Poland,    Me.,  $ 
Mt.  Washington, 
H.,  John  W.  Guid 
Mt.  Washingt'l 
president,   said  ]! 
week.  The  appoi 
ment  is  effective  | 
day  (Monday). 

Mr.  Norton,  a  v 
eran  of  22  years 
the  industry,  spt 
five  years  in  t1 
management  of  ABC  Central  Division,  and  h 
been  with  the  network  since  it  was  organia 
before  that  being  employed  by  the  old  Blue  N 
work.    He  started  his  career  with  NBC. 

Mr.  Guider  said  WMTW  (TV),  to  operate 
ch.  8  from  the  top  of  Mt.  Washington,  w. 
studios  in  Poland,  Me.,  will  reach  a  million  a 
a  half  people  in  Maine,  New  Hampshire,  V< 
mont  and  Quebec.  Although  construction  at 
the  6,288-foot  mountain  has  been  delayed  ui 
spring  by  weather  conditions,  work  is  goi 
ahead  at  Poland,  Me.,  where  the  Ricker  Inn 
being  renovated  for  studios,  Mr.  Guider  said. 

In  announcing  Mr.  Norton's  appointme 
he  said:  ".  .  .  We  are  all  proud  to  have  su 
a  person  associated  with  our  enterprise  " 
Mr.  Norton's  experience  and  energy  will 
most  helpful  in  pushing  forward  the  constn 
tion  .  .  .  which  will  provide  .  .  .  the  o 
television  service  available  to  more  than  500, 
people  currently  denied  the  benefits  of  tv, 


Dille  Names  Key  Men 
For  Upcoming  WSJV  (TV) 

KEY  appointments  to  the  staff  of  WSJV  C 
Elkhart,  Ind.,  due  to  start  commercial  opei 
tion  on  uhf  ch.  52  about  March  1,  have  b 
announced  by  John  F.  Dille  Jr.,  president 
general  manager  of  the  station. 

Edwin  J.  Lasko.  formerly  program  mana 
at  WBKZ-TV  Battle  Creek,  Mich.,  has  be 
appointed  to  a  similar  capacity  at  WSJ 
John  J.  Keenan,  active  in  commercial  mt 
chandising  and  station  management,  has  be< 
named  commercial  manager. 

Other  new  appointments:  Donald  R.  McFa 
general  manager  of  WTRC  (WSJV's  am  afi 
iate),  administrative  manager;  R.  J.  Gillesp 
station  relations  director;  Robert  Wright,  fc 
merly  with  WJIM-TV  Lansing,  Mich.,  and  ot 
stations,  news  director;  Al  M.  Lynds,  forme 
with  Chicago  stations  and  tv  film  organizatio 
art  director,  and  Lester  W.  Zellmer,  chief 
gineer. 

Executives  are  hiring  and  training  other  p 
sonnel.  including  announcers,  copywriters,  ca 
eramen  and  technicians,  Mr.  Dille  adde 
WSJV,  owned  by  the  Truth  Publishing  Co, 
its  original  assigned  tv  call  letters  were  WTR 
TV — plans  initial  telecasting  late  in  Februa 

Harry  Tenebaum  has  been  elected  a  v 
president  of  the  station  and  continues  as  ass 
ant  secretary-treasurer  of  the  station  of  wh 
he  also  is  a  stockholder. 
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Only  a  combination  of  stations 
can  cover  Georgia's 
major  markets. 


The  Georgia  Trio 


WAGA 

5000  w 
590  kc 
CBS  Radio 


WMAZ 

10,000  w 
940  kc 
CBS  Radio 


represented 
individually  and 
as  a  group  by 


The  KATZ  AGENCY,  INC. 


WTO 


5000  w 


The  TRIO 
offers  advertisers 
at  one  low  cost: 
• 

CONCENTRATED 
COVERAGE 
• 

MERCHANDISING 
ASSISTANCE 
• 

LISTENER  LOYALTY 
BUILT  BY  LOCAL 
PROGRAMMING 


DEALER  LOYALTIES 

In  3  major  markets 


NEW  YORK 


CHICAGO 


DETROIT 


ATLANTA 


DALLAS 


KANSAS  CITY 


LOS  ANGELES 


SAN  FRANCISCO 
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STATIONS 


Mcdonald,  zenith 
laud  court  ruling 

COMDR.  E.  F.  McDonald  Jr.,  president  of 
Zenith  Radio  Corp.,  expressed  personal  grati- 
fication with  an  appellate  court's  decision  re- 
versing the  FCC  with  respect  to  a  hearing  on 
ch.  2  Chicago  [B«T,  Jan.  25]. 

FCC  in  1953  ruled  that  Zenith  waived  its 
rights  by  not  participating  in  the  allocations 
proceedings.  He  told  B«T  "we  have  always 
felt  a  definite  right  there  and  the  court  ruling 
bears  this  out." 

Comdr.  McDonald  declined  to  remark  on 
the  court's  comment  that  "the  comparative 
hearing  .  .  .  between  Zenith  and  Balaban  & 
Katz  must  actually  be  a  comparison  between 
operation  by  Zenith  and  operation  by  CBS." 
He  said  this  would  be  a  matter  for  Zenith's 
legal  counsel. 

Asked  whether  Zenith  would  entertain  any 
thought  of  a  possible  share-time  or  share- 
channel  arrangement  with  CBS  on  ch.  2, 
Comdr.  McDonald  commented  that  "this  has 
never  interested  us." 

CBS  Chicago  had  no  official  comment  on 
the  case.  H.  Leslie  Atlass,  vice  president  in 
charge  of  CBS  Central  Div.,  is  currently  vaca- 
tioning in  South  America,  and  spokesmen  de- 
clined comment. 


Westinghouse's  WOWO 
Boosts  to  50  Kw  Today 

WOWO  Ft.  Wayne,  Ind.,  will  become  the  na- 
tion's 67th  full  power  station  as  it  increases 
power  to  50  kw  today  (Monday).  The  station 
had  sought  full  power  since  1939  with  its  first 
application  to  the  FCC  for  50  kw  and  a  second 
in  1946,  before  FCC  approved  the  increase  last 
April  1. 

Chris  J.  Witting,  new  Westinghouse  Broad- 
casting Co.  president,  will  deliver  the  main  ad- 
dress at  a  special  dedication  broadcast,  with 
Joseph  E.  Baudino,  WBC  vice  president-general 
manager,  and  other  Westinghouse  officials  from 
New  York,  Chicago  and  Los  Angeles  attending. 


WKBW  Inc.  Elects  Officers 

ALFRED  E.  ANSCOMBE,  station  manager  of 
WKBW  Buffalo.  N.  Y..  was  named  vice  presi- 
dent of  WKBW  Inc.  by  the  board  of  directors 
last  week. 

Other  officers  elected  by  the  board  were  Dr. 
Clinton  H.  Churchill,  president:  Edward  H. 
Kavinoky,  treasurer  and  assistant  secretary,  and 
Frances  G.  Churchill,  secretary  and  assistant 
treasurer. 

WDAK-TV  Names  MacLeod 

E.  F.  MacLEOD,  formerly  general  manager 
of  WBML  Macon, 
Ga.,  has  been  ap- 
pointed general  man- 
ager of  WDAK-TV 
Columbus,  accord- 
ing to  an  annotince- 
ni  e  n  t  by  Allen 
Woodall,  president 
of  Television  Co- 
lumbus, licensee. 

Mr.  MacLeod  has 
been  active  in 
Georgia  radio  for 
the  past  12  years. 
Be  fore  joining 
WBML,  he  was  gen- 
eral manager  of  WGGA  Gainesville. 


MR.  MACLEOD 
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KRGV-TV's  Antenna  Falls 

KRGV-TV  Weslaco,  Tex.,  delayed  in 
its  debut  when  the  new  $35,000  antenna 
dropped  660  feet  during  hoisting,  will  go 
on  the  air  as  soon  as  General  Electric 
Co.  can  supply  a  replacement,  according 
to  O.  L.  (Ted)  Taylor,  president  of  Tay- 
lor Radio  &  Television  Corp.,  operating 
KRGV-TV. 

This  occurred  Wednesday  while  3,000 
spectators  were  watching  steeplejacks  for 
J.  J.  Phillips  Construction  Co.,  San  An- 
tonio, lift  the  99-foot,  five-ton  antenna  to 
the  tower's  top.  With  only  42  feet  to  go 
before  the  antenna  could  be  dropped  into 
position  atop  the  tower,  described  as  the 
tallest  structure  in  the  southern  quarter  of 
Texas,  a  guy-wire  holding  the  100-foot 
gin-pole  snapped.  The  gin-pole  fell  and 
the  antenna  buried  itself  25  feet  in  the 
ground  at  the  tower  base. 

Mr.  Taylor  and  Byron  W.  Ogle,  gen- 
eral manager,  said  GE  and  the  Phillips 
firm  would  soon  supply  new  antenna  and 
tower  units  for  the  ch.  5  station.  The 
completed  structure  will  be  791  feet 
above  ground. 


Birmingham's  Television  Corp. 
Announces  Personnel  Changes 

CHANGES  in  executive  personnel  assignments 
were  announced  last  week  by  Henry  P.  John- 
ston, president  of  The  Television  Corp.,  licen- 
s  e  e  of  W  A  P  I , 
WAFM  and  WABT 
(TV)  Birmingham, 
Ala. 

Ray  A.  Furr  has 
been  elected  vice 
president  of  the  cor- 
poration and  will 
head  a  new  division 
of  programming  and 
program  develop- 
ment. Mr.  Furr  was 
formerly  assistant  to 
the  president  in 
charge  of  special 
services.  In  addition 
to  his  radio  career,  Mr.  Furr  was  dean  of 
journalism  at  the  State  College  for  Women, 
Winthrop  College,  S.  C,  for  seven  years. 

Maury  Farrell  who  has  been  with  WAPI  for 
16  years,  has  been  named  special  events  direc- 
tor for  WAPI  and  WABT.  Milton  Lawrence, 
WAPI  announcer,  will  be  director  of  produc- 
tion for  radio,  and  John  Johnson,  WABT  pro- 
duction-director, will  be  production  director 
for  tv. 


MR.  FURR 


WSTV-TV  Boosts  to  230  Kw, 
Begins  New  881 -Foot  Tower 

WSTV-TV  Steubenville,  Ohio,  has  increased 
its  power  to  230  kw  visual,  and  has  begun  elec- 
tion of  its  permanent  881-foot  tower.  John  I. 
Laux,  executive  vice  president  and  general  man- 
ager, said  last  week, 

Mr.  I  aux  said  the  ch.  9  antenna  will  be  750 
feel  higher  than  at  present  and  will  bring  the 
WSTV-TV  signal  to  more  than  a  million  tv 
lionies  in  early  spring.  He  said  the  station's 
27-foot-long  transmitter  now  is  the  most  power- 
ful in  the  area.  A  crew  of  RCA  tv  technicians 
has  been  working  for  weeks  with  WSTV-TV 
Chief  Engineer  Charles  Shepherd  to  effect  the 
power  increase,  Mr.  Laux  said. 


Gardner  Succeeds  Stoye 
In  KLAS-TV  Managership 

BOB  GARDNER,  commercial  manager  c 
KLAS-TV  Las  Vegas,  Nev.,  has  been  name 
general  manager  sui 
ceeding  Fred  Stoyt 
who  has  sold  hi 
minority  interest  i 
the  ch.  8  station. 

Mr.  Gardne 
joined  KLAS-T 
last  June  after 
years  with  KY! 
Mankato,  Minn.,  .. 
program  directo 
and  assistant  man 
ager.  He  is  a  grad 
uate  of  the  U.  o 
MR.  Gardner  Minnesota  ('39) 

While  in  school  hi 
was  engaged  in  radio  production  at  WCCO  ant 
KSTP,  St.  Paul-Minneapolis.  He  then  wa 
with  WMIN  St.  Paul  for  two  years. 

KLAS-TV,  only  tv  outlet  in  the  area,  is 
the  black  after  six  months  of  operation,  M 
Gardner  reports. 


Dennis  to  Head  WILS-TV; 
Froh  Becomes  WILS  Managei 

WALT  DENNIS,  commercial  manager  o 
WILS-AM-TV  Lansing,  Mich.,  has  been  name 
general  manager  of  WILS-TV,  and  Dave  Froh 
WILS  program  director,  adds  the  duties  of  gi 
eral  and  commercial  manager  of  WILS,  W. 
Pomeroy,  president-general  manager  of  L 
sing  Broadcasting  Co.,  said  last  week. 

In  other  changes  aimed  at  placing  a  full  coi 
centration  on  both  WILS  and  WILS-TV,  W; 
ter  Braeger  has  been  promoted  from  sales  pn 
motion  and  publicity  manager  to  the  newl 
created  post  of  tv  production  director.  M: 
Pomeroy  said.   He  added  that  Michael  Rupi 
assumes  new  duties  as  sales  promotion  a 
publicity  director  in  a  move  from  the  WI 
continuity  staff. 

Bill  Calhoun  and  Chuck  Renwick  join  t 
WILS  announcing  staff  in  a  move  from  WKA 
East  Lansing,  replacing  Dick  Brazie,  who  h; 
joined  WKAR-TV,  and  Ken  Lawrence,  w| 
has  moved  to  WN EM-TV  Bay  City. 


Wellington  Quits  Alaska 
Stations;  Day  Succeeds 

GILBERT  A.  WELLINGTON,  national  adve - 
Using    manager  for 
Alaska's  Midnigl 
Sun  -  Aurora  Broa< 
casting  Syste 
(KFAR  Fairbanks 
K  E  N  I  Anchoragi 
KINO  Juneau.  KAB 
Ketchikan),  is  leav 
ing  the  stations  afte 
Mb     nearly    15  years  to 
/  JH  become  a  partner  in 

JB  Penman  Neil  Adver 

fl  tising  Agency 

J^H   j      Seattle.  Wash. 

He  will  be  sue 
ceeded  at  Midnigh 
Sun-Aurora's  Seattle  office  by  Del  Day.  presentl 
manager  of  KJNO.  Mr.  Day  has  been  with  th 
company  more  than  eight  years,  Mr.  Welling 
ton  said,  and  is  thoroughly  acquainted  with  th 
Alaska  market. 


MR.  WELLINGTON 


Broadcasting 


Telecasting 


f!0\D 


H-R  TELEVISION  INf 


N_EW_  YORK  »  CHICAGO  »  SAN    FRANCISCO  «  LOS  ANGELES 


C  H  ANNEL  36 


SAINT  LOUIS 


•  Telecasting 


February  1,  1954    •    Page  61 


WBC  SHOWCASES  TV  OUTLETS  FOR  F&P 

Sessions  at  WPTZ  (TV)  Philadelphia  and  WBZ-TV  Boston  help  to 
acquaint  national  spot  representative  with  operation  and  policies 
of  the  Westinghouse  Broadcasting  Co.  outlets. 


TO  ACQUAINT  Free  &  Peters  personnel  with 
the  Westinghouse  tv  stations — WBZ-TV  Boston 
and  WPTZ  (TV)  Philadelphia— whose  national 
spot  sales  representation  F&P  assumes  today 
(Monday),  the  two  stations  showcased  their 
programming,  talent,  facilities,  operation  and 
sales  policies  in  day-long  sessions  held  Jan. 
22-23  in  Philadelphia  and  Jan.  25  in  Boston. 

Nor  is  "day-long"  any  exaggeration,  for  each 
meeting  began  at  7  a.m.  and  continued  until 
11:30  p.m.  Before,  between  and  after  the  dis- 
cussion sessions,  tv  receivers  specially  installed 
in  the  Warwick  Hotel  in  Philadelphia  and  the 
Ritz-Carlton  in  Boston,  where  the  meetings 
were  held,  gave  the  visitors  a  continuous  view 
of  the  stations'  daily  program  fare. 

Rolland  Tooke,  station  manager  of  WPTZ, 
presided  over  the  Philadelphia  meeting,  with 
the  assistance  of  A.  W.  (Bink)  Dannenbaum, 
sales  manager;  John  (Chick)  Kelly,  promotion 
manager;  Stan  Lee  Broza,  program  manager; 
Raymond  Bowley,  chief  engineer;  Sam  Stewart, 
sales  service  manager,  and  other  WPTZ  execu- 
tives. 

A  highlight  of  the  two-day  meeting  was  a 
preview  of  a  color  film  "This  Is  Philadelphia" 
which  will  subsequently  be  used  in  presenta- 


tion's presentation  to  its  new  representatives 
was  itself  in  the  form  of  a  telecast,  with  one 
wall  covered  by  an  enlarged  simulated  video 
receiver  on  whose  screen  were  displayed  the 
charts  and  pictures  illustrating  the  WBZ-TV 
story. 

Westinghouse  Bcstg.  Co.,  parent  company  of 
the  two  tv  stations  and  owner  as  well  of  five 
radio  stations  also  represented  by  Free  &  Peters, 
was  represented  at  the  two-city  meeting  by 
Chris  Witting,  WBC's  new  president;  Joseph 
Baudino,  executive  vice  president  and  general 
manager;  Eldon  Campbell,  general  sales  man- 
ager; George  Tons,  midwest  sales  manager; 
David  Partridge,  advertising  and  sales  promo- 
tion manager,  and  Jack  Hardesty,  eastern  sales 
manager. 

The  Free  &  Peters  group  included  H.  Preston 
Peters,  president;  Lloyd  Griffin,  vice  president 
and  director  of  tv;  William  Bryan,  vice  presi- 
dent, Detroit;  J.  Webster  Goodhue,  controller; 
Jack  Brooke,  eastern  sales  manager  for  tv; 
George  Stanton,  midwest  sales  manager,  and 
Lorin  Myers,  promotion  manager. 

In  addition,  there  were  tv  account  executives 
Robert  Bailey,  Robert  McNamara,  Elliott  Reed, 
Arthur  Muth  and  Otis  Williams,  New  York; 
Joseph  Fisher,  William  Tynan  and  Sam  Eadie 
of  Chicago;  Lon  King,  Detroit;  Dean  Milburn, 
Fort  Worth;  William  Stubbs,  Atlanta;  John 
Serrao,  Hollywood,  and  Richard  Rothlin,  San 
Francisco. 


WPTZ  (TV)  Philadelphia  recently  appointed  Free  &  Peters  as  its  national  sales  repre- 
sentative, then  held  a  two-day  sales  clinic.  Attending:  (I  to  r)  Alexander  W.  Dannen- 
baum Jr.,  WPTZ  sales  manager;  Mayor  Joseph  S.  Clark  Jr.  of  Philadelphia;  H.  Preston 
Peters,  F&P  president;  Lloyd  Griffin,  F&P  vice  president  in  charge  of  tv,  and  Rolland 
V.  Tooke,  WPTZ  general  manager. 


tions  of  WPTZ  and  its  market  to  advertisers 
and  agencies.  Philadelphia  Mayor  Joseph  S. 
Clark  Jr.  addressed  the  Friday  afternoon  ses- 
sion and  J.  Harry  LaBrum,  president  of  the 
Philadelphia  Chamber  of  Commerce,  spoke  on 
Saturday  morning. 

In  Boston,  William  Swartley,  WBZ-TV  man- 
ager, and  C.  Herbert  Masse,  sales  manager, 
were  in  charge  of  the  indoctrination  sessions 
for  the  Free  &  Peters  delegation.  The  WBZ- 
TV  faculty  also  included  W.  H.  Hauscr,  as- 
sistant manager  and  chief  engineer;  W.  Gordon 
Swan,  program  manager;  Richard  Farnham, 
promotion  manager,  and  Robert  Duffield,  film 
and  traffic  manager. 

In  a  tour  of  the  WBZ-TV  facilities,  the 
party  was  able  to  watch  some  of  the  station's 
live  studio  presentations,  both  during  rehearsal 
and  while  they  were  being  telecast.   The  sta- 


By  Order  of  F&P 

FREE  &  PETERS'  "Colonel  of  the  Year" 
citations  for  outstanding  professional 
growth  and  performance  during  1953 
went  to  John  A.  Thompson,  radio  ac- 
count executive  in  the  New  York  office 
of  the  station  representation  firm,  and 
William  Tynan,  tv  account  executive  in 
the  Chicago  office,  it  was  announced  last 
week.  The  two  were  chosen  for  the 
honor,  given  annually  since  1949,  from 
among  all  Free  &  Peters  men  in  the 
firm's  seven  offices  across  the  country. 
It  was  the  first  time  that  two  men,  one 
in  radio  and  one  in  tv,  have  been  desig- 
nated "Colonel  of  the  Year." 


CHRIS  WITTING  (I),  new  Westinghouse 
Broadcasting  Co.  president,  meets  W.  C. 
Swartley,  WBZ-TV  station  manager,  dur- 
ing Free  &  Peters  visit  to  Boston  dur- 
ing session  at  which  F&P  took  over  as 
national  spot  representatives  for  the  WBC 
television  stations. 


John  Clifford  Lee, 
KFXM  Operator,  Dies 

FUNERAL  services  for  John  Clifford  Lee,  50 
president  of  Lee  Bros.  Broadcasting  Corp. 
operators  of  KFXM  San  Bernardino,  Calif, 
were  held  in  that  city  Thursday.  Confined  tt 
his  home  for  the  past  six  months,  he  died  Jan 
24  of  cancer. 

Mr.  Lee  and  his  brother  Eugene  foundec 
KFXM  in  1929.  Prior  to  that  he  was  a 
executive  of  the  San  Diego  Trust  &  Saving 
Bank. 

Besides  his  brother,  surviving  are  his  widow 
Bertha;  daughter,  Virginia  Lee;  son,  Arm 
Lieut.  Jack  Robert  Lee,  Ft.  Hood,  Tex.,  an 
mother,  Mrs.  A.  L.  Dunnells,  San  Diego. 


Arthur  B.  Donegan  Dies 

PRIVATE  funeral  services  were  held  Jan.  24 
for  Arthur  B.  Donegan,  manager  of  publicity-! 
promotion  for  WABC  New  York,  who  died  | 
Jan.  22  after  a  long  illness.  He  was  44. 

He  is  survived  by  his  widow,  Nancy,  and  a 
mother  and  a  sister  residing  in  Chicago. 


KMO-TV  Is  Independent 

REPORT  of  sale  of  KMO-AM-TV  Tacoma  in  i 
B»T  Jan.  25  erroneously  listed  KMO-TV  as  an 
NBC-TV  affiliate.  It  is  an  independent  repre- 
sented by  The  Branham  Co.  New  owners  are ! 
Jessica  Longston  and  associates,  who  includ 
C.  V.  Zaser  and  Robert  E.  Pollock. 


REPRESENTATIVE  APPOINTMENTS 

WITY  Danville.  Ill,  announces  appointment  O 
Burn-Smith  Co.,  N.  Y.,  as  national  representa 

tive. 

WLYC  Williamsport,  Pa.,  appoints  Radio-Tv 
Promotion  Syndicate,  N.  Y.,  as  national  repre 

sentative. 

Stars  National  Inc.,  N.  Y.,  open  branch  office  i 
at  2550  Beverly  Blvd.,  Los  Angeles  and  68 
Market  St.,  San  Francisco,  president  Bernan 
Howard  has  announced. 
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KNX  RADIO 
IS  RAISING 
ITS  DAYTIME 
RATES ! 


And  high  time.  Since  the  last  increase  in  KNX  daytime  rates 
(March  1946),  the  number  of  radio  homes  in  the  Los  Angeles  area 
has  increased  by  38.8% . . .  and  the  daytime  audience  actually 
delivered  by  KNX  has  more  than  doubled  (up  108.2%). 

Small  wonder,  then,  that  KNX  is  raising  its  daytime  rates 
effective  January  31,  1954.  A  new  rate  card,  number  13,  will  be 
mailed  shortly  to  advertisers  and  agencies  from  coast  to 
coast.  Meantime,  you're  invited  to  call  KNX  or  the  nearest  CBS 
Radio  Spot  Sales  office  for  complete  details. 

And  remember,  KNX  daytime  is  better- than -ever  time  today. 
For  KNX  daytime  audiences  have  increased  seven 
times  faster  than  rates! 


CBS  OWNED  •  LOS  ANGELES  •  50,000  WATTS 


KNX 


on  request 


 PERSONNEL  RELATIONS 

AFM-NETWORK  PACT 
EXTENDED  15  DAYS 

Petrillo  still  in  Miami  as  net- 
works withhold  comment  on 
union's  contract  aims. 

DEADLINE  for  the  expiration  of  the  present 
contract  between  the  American  Federation  of 
Musicians  (AFL)  and  radio  and  television  net- 
works has  been  extended  to  Feb.  15  as  spokes- 
men for  both  sides  last  week  conceded  that 
negotiations  over  the  past  few  weeks  have 
resulted  in  "little  progress." 

The  present  three-year  pact  was  to  have  ex- 
pired today  (Monday)  but  by  mutual  agree- 
ment it  will  remain  in  force  at  least  until  Feb. 
15,  with  the  understanding  that  conditions  in  a 
new  contract  be  applicable  retroactively  to 
Feb.  I. 

The  union  detailed  demands  several  weeks 
ago  [B*T,  Jan.  18]  for  a  15%  wage  increase, 
a  24%  rise  in  number  of  staff  musicians  and  a 
commitment  from  the  networks  to  expand  em- 
ployment by  using  "live"  musicians  on  all  live 
programs.  One  network  source  said  that  repre- 
sentatives have  countered  with  a  proposal  that 
the  present  quota  system  on  size  of  musician 
staff  be  dropped  altogether  and,  additionally, 
have  rejected  the  musicians'  demands  for  live 
music  on  all  live  shows. 

It  was  learned,  moreover,  that  networks  have 
pressed  for  the  right  to  record  all  cues,  bridges 
and  mood  music  and  for  a  continuation  of  the 
present  unrestricted  use  of  recorded  music. 
One  AFM  spokesmen  told  B*T  that  the  net- 
works have  made  no  comment  on  AFM's  wage 
demands  and  other  proposals,  but  merely 
offered  their  own  conditions. 

Locals  Conduct  Talks 

Negotiations,  for  the  first  time,  have  been 
conducted  by  local  musician  union  leaders 
instead  of  the  Federation  itself.  Al  Manuti, 
president  of  New  York  Local  802,  and.  John 
Tegroen,  president  of  Los  Angeles  Local  47, 
have  been  conferring  with  network  representa- 
tives. James  C.  Petrillo,  president  of  AFM  and 
of  Local  208,  Chicago,  attended  the  first  ses- 
sions in  January,  but  has  been  in  Miami  on 
other  business  for  the  past  several  weeks.  He 
is  expected  to  be  back  in  New  York  before 
Feb.  15,  according  to  an  AFM  spokesman. 

During  his  stay  in  Miami,  Mr.  Petrillo  nego- 
tiated a  new  contract  for  musicians  employed 
at  six  major  motion  picture  studios.  Details 
announced  last  week  called  for  a  5%  wage  in- 
crease over  the  reported  $160.70  per  week. 
The  contract  is  said  to  cover  between  500  and 
700  musicians  employed  in  the  Hollywood 
area  by  Columbia,  Mctro-Goldwyn-Mayer, 
Paramount,  Twentieth  Century-Fox,  Universal- 
International  and  Warner  Bros. 

Mr.  Petrillo  is  remaining  in  Miami  to  attend 
the  American  Federation  of  Labor  executive 
council  meeting,  which  opens  in  that  city  today 
(Monday).  Mr.  Petrillo  is  a  vice  president  of 
AFL. 

It  is  probable  that  the  meeting  will  hear 
charges  brought  against  AFM  by  American 
Guild  of  Variety  Artists  (AFL)  with  respect  to 
alleged  union  raiding  and  non-cooperation 
[B»T,  Ian.  25].  AGVA  has  claimed  that  AFM 
has  instructed  its  locals  on  occasion  not  to 
provide  musicians  for  AGVA  performers,  and 
the  variety  artists  unions  has  threatened  to 
institute  legal  action  against  AFM. 

I  it st  week  George  Meany,  AFL  president, 
requested  AGVA  to  drop  pi  ans  for  court  action 
so  that  an  effort  may  be  made  to  resolve 
differences  at  the  executive  council  meeting. 
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Radio  'International' 
In  Turkey — Arzik 

RADIO  in  Turkey  is  truly  an  international  me- 
dium of  communications,  with  nine  radio  sta- 
tions providing  complete  coverage  for  the 
country  as  well  as  beaming  short- 
TURKEY  wave  programs  in  many  languages 
throughout  the  world. 

This  estimate  of  the  role  of  radio  in  Turkey 
was  offered  in  New  York  last  week  by  Serif 
Arzik,  regarded  as  Turkey's  outstanding  news 
commentator,  who  is  general  manager  of 
Agency  Anatolie,  semi-official  news  agency.  Mr. 
Arzik  and  Erdogan  Ulus,  news  editor  of 
Agency  Anatolie,  will  be  in  the  U.  S.  until  the 
end  of  February  on  a  tour  of  this  country  with 
President  Celal  Bayar  of  Turkey. 

Mr.  Arzik  expressed  himself  as  "particularly 
proud"  of  the  reception  that  his  daily  broad- 
casts have  received  from  listeners  behind  the 
Iron  Curtain.  His  commentary  is  beamed  from 
the  six  shortwave  stations  in  Ankara  in  lan- 
guages including  Roumanian,  Bulgarian,  Serbo- 
Croatian,  Polish,  Hungarian,  French,  Persian, 
among  many  others. 

The  shortwave '  stations  in  Ankara,  he  con- 
tinued, are  all  called  Radio  Ankara  but  have 
varying  call  letters.  In  that  city  is  also  located 
Radio  Turkey,  which  is  described  as  "the  na- 
tional station,"  because  it  blankets  the  nation 
and  presents  programs  in  the  Turkish  lan- 
guage exclusively.  It  is  a  120  kw  station,  op- 
erating on  182  kc. 

Other  stations  in  Turkey  that  provide  local 
and  regional  programming  and  coverage,  ac- 
cording to  Mr.  Arzik,  are  located  in  Istanbul 
and  Izmir.  Presently 
under  construction 
are  three  additional 
stations  to  be  lo- 
cated in  Izmir,  Ad- 
ana,  and  Erzurum, 
which  are  designed 
to  bolster  regional 
coverage. 

Radio  stations  in 
Turkey  are  owned 
and  controlled  by 
the  gove  r  n  m  e  n  t. 
There  are  about 
780,000  radio  sets 
in  the  country  of  22 
million  people,  according  to  Mr.  Arzik.  Each 
set  owner  pays  the  government  a  license  fee  of 
$3  American  a  year.  A  radio  receiver  in  Tur- 
key costs  from  $30  to  $120. 

Only  Spot  Announcements 

"The  only  type  of  commercial  we  have  on 
radio  in  Turkey  is  spot  announcements  on  the 
national  stations,"  Mr.  Arzik  pointed  out. 
"There  aren't  many  of  those  on,  because  radio 
advertising  is  very  costly.  They  are  usually  ad- 
vertisements placed  by  business  associations 
and  industry  groups." 

Mr.  Arzik  said  that  programming  in  Turkey 
approximates  that  of  the  U.  S.,  with  sports 
broadcasts  ami  folklore  programming  popular. 
The  stations  are  on  the  air  about  15  hours  a 
day,  seven  days  a  week. 

T  hough  he  had  been  in  New  York  only  a 
few  days  at  the  time  of  the  interview,  Mr. 
Arzik  said  he  had  listened  to  many  radio  shows 
and  viewed  several  tv  shows.  He  expressed 
"tremendous  admiration"  for  American  radio 
and  television  programming,  claiming  they 
were  "the  best"  of  the  stations  of  the  many  na- 
tions he  had  visited. 

T  urkey  has  no  plans  for  television  in  the 
immediate  future,  Mr.  Arzik  said,  explaining 
that  tv  programming  is  too  expensive  for  a 
nation  of  limited  resources. 


DURING  six  weeks  in  Venezuela  on  a 
market  research  and  radio-tv  survey  for 
several  clients,  Oscar  E.  Rudsten  (r), 
president  cf  Oscar  E.  Rudsten  &  Assoc., 
Boston,  confers  with  Dr.  Tibor  Korody  (I), 
market  research  director,  Publicidad 
A.R.S.,  one  of  Venezuela's  biggest  ad- 
vertising agencies,  and  Mario  Blanco 
Uribe,  general  manager  of  the  A.R.S. 
Maracaibo  office.  . 


CBC  Explores  Possibility 
For  Canadian  Tv  Network 

POSSIBILITIES  of  a  national  Canadian  televi 
sion  network  are  being  explored  by  the  Cana 
dian  Broadcasting  Corp.,  Bell  Telephone,  Cana 
dian  National  and  Canadian  Pacifii 
CANADA  Telegraphs. 

CBC  has  asked  the  three  carrier 
with  which  it  has  microwave  tv  network  at 
rangements  to  look  into  the  feasibility  of  set 
ting  up  microwave  systems  between  Toronto 
and  Winnipeg,  Winnipeg  and  Vancouver,  all 
Montreal  and  Sydney. 

The  biggest  difficulties  would  be  in  the  1,500 
mile  Toronto-Winnipeg  circuit,  most  of  whicl 
is  through  sparsely  inhabited  bushland  no: 
of  Lake  Superior.  Bell  Telephone  now  operati 
a  tv  microwave  network  for  CBC  betw© 
Buffalo,  N.  Y.,  via  Toronto,  Ottawa,  to  Moi 
treal.  Canadian  National  and  Canadian  Pacil 
Telegraph  systems  operate  or  have  under  c< 
struction  system  between  Toronto  via  Hamilt 
and  London  to  Windsor,  and  from  Montreal 
Quebec  City. 


Catholic  Meet  Views  U.S.  T\ 

SAMPLE  of  U.  S.  tv  programs  and  comm 
cials  will  be  shown  to  delegates  of  the  Int 
national  Catholic  Assn.  of  Radio  &  Televisior 
in  Paris  this  week  by  Jerry  Keefe; 
PARIS      general  manager  and  program  direc- 
tor of  WFJL   (FM)   Chicago,  non 
commercial  outlet  founded  by  Bishop  Bernard 
J.  Sheil.    He  will  address  the  convention 
U.  S.  tv  developments,  and  show  films,  incl 
ing   two   religious   programs — Bishop  Fult 
Sheen's  Life  Is  Worth  Living  and  Family  Th 
tic — and  a  variety  of  highly  regarded  comm' 
cial  spots.    Convention  started  yesterday  (Su 
daj  )  and  will  last  eight  days,  with  22  cou 
tries  being  represented.    Mr.  Keefe  is  on  t 
executive  board  of  the  Catholic  Broadcast 
Assn. 


Copyright  Appeals  Board 
Hears  BMI,  CAPAC  Fee  Bids 

CANADIAN  copyright  fees  requests  for  195 
arc  being  heard  before  the  Canadian  Copyrigl 
Appeal  Board  at  Ottawa,  following  filing 

new  tariffs  by  BMI  Canada  Ltd 
CANADA       and  Composers,  Authors,  Publisl 

ers  Assn.  of  Canada  (CAPAC) 
BMI  Canada  Ltd.  this  year  for  the  first  tinu 
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J$est*  ♦  >;♦  ♦  Over  Puget  Sound! 


Don't  buy  PART  when  you  can  get  it  ALL 

KTNT-TV 

Covering  Seattle,  Tacoma  and  the  Puget  Sound  Area 

125,000  WATTS  •  CHANNEL  II 


KTNT-TV  AREA     •     QUICK  FACTS  AND  FIGURES 

Population  Distribution 

City  of  Seattle  37.65% 

Balance  of  King  County  21.37% 

Pierce  County   (Including  Tacoma)  22.22% 

Balance  of  Areas  West  and  South  18.76% 


v  U 


TOTAL  (1,250,000)  100.00% 

Crade  A  contour  covers  over  1 ,000,000  people;  Grade  A  and  B  contours  cover 
over  1 ,250,000  people;  INFLUENCE  AREA  covers  over  1 ,500,000  people 

If  '     7       7. \.  •  I 

AFFILIATED  WITH  CBS  and  DUMONT  TELEVISION  NETWORKS  •  CONTACT  WEED  TELEVISION 
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is  filing  tariffs  for  other  than  radio  stations,  and 
is  asking  for  $55,534  from  private  radio  sta- 
tions, an  increase  of  $9,256  over  last  year. 
CAP  AC  is  not  asking  an  increase  over  the  1953 
tariff  which  the  Copyright  Appeal  Board  ap- 
proved, but  which  fees  are  held  in  abeyance  un- 
til the  outcome  of  an  appeal  to  the  Canadian 
Supreme  Court  by  CAP  AC  and  the  Canadian 
Assn.  of  Radio  &  Television  Broadcasters. 
CAP  AC  also  filed  a  $500  monthly  fee  for  non- 
dramatic  use  of  its  music  on  tv  stations. 


CBC  Negotiates  Package 
For  Tv  Sports  Network 

SPORTS  on  a  Canadian  tv  network  are  under 
negotiation  at  Toronto,  where  the  Canadian 
Broadcasting  Corp.  is  arranging  a  package 
deal  to  televise  the  professional 
CANADA  Canadian  football  games  next  au- 
tumn and  has  completed  a  deal  to 
telecast  major  league  Canadian  basketball 
games  on  CBLT  (TV)  Toronto,  on  Saturday 
afternoons. 

The  football  deal  will  include  a  blackout  on 
home  games  in  centers  where  there  is  a  tv  sta- 
tion. No  definite  figures  have  been  mentioned 
as  payments  by  tv  stations  or  the  CBC  tv  net- 
work, but  the  price  will  be  at  least  the  equiva- 
lent of  last  fall  when  $7,000  a  game  was  paid 
the  professional  group  by  CBC.  No  sponsor  is 
mentioned  in  negotiations,  but  last  year's  games 
were  sponsored. 

The  basketball  games  being  telecast  from  To- 
ronto are  expected  to  create  more  interest  in 
the  game,  which  is  not  as  popular  in  Canada  as 
it  is  in  the  U.  S. 


PLANNERS  BACK 
N.  Y.  EDUC.  TV 

Metropolitan  Educational  Tele- 
vision Assn.  to  seek  privately- 
owned  uhf  ch.  25  station. 

PLANS  for  the  construction  and  operation  of 
a  privately-owned,  noncommercial  educational 
television  station  in  the  metropolitan  New 
York  area  were  announced  last  week  by  David 
D.  Henry,  executive  vice  chancellor  of  New 
York  U.  and  chairman  of  the  organizing  group 
for  the  project. 

Plans  for  an  educational  tv  station  were  said 
to  have  developed  following  the  rejection  last 
February  by  the  New  York  State  Temporary 
Commission  on  the  Use  of  Television  for  Edu- 
cational Purposes  of  a  proposal  for  a  state- 
operated  network  of  10  educational  stations 
[B*T,  March  2,  1953].  Dr.  Henry  said  a  com- 
mittee of  educational  and  civic  groups  in  the 
New  York  area  had  applied  to  the  state  board 
of  regents  for  incorporation  under  the  name 
of  Metropolitan  Educational  Television  Assn. 

Once  incorporated,  the  association  will  seek 
funds  and  gifts  to  construct  and  operate  the 
station  in  the  New  York  area.  Dr.  Henry 
estimated  that  the  initial  cost  of  such  a  station 
would  be  between  $500,000  and  $750,000,  with 
an  operating  cost  of  between  $100,000  and 
$150,000  a  year.  Dr.  Henry  said  that  the  Ford 
Foundation  for  Adult  Education  had  pledged 
one  dollar  for  every  three  collected  by  the 
association,  up  to  a  total  grant  of  $150,000. 

It  was  revealed  by  Dr.  Henry  that  application 
for  the  association's  charter  had  been  filed  with 


the  board  of  regents  last  November,  but  j 
said  that  he  did  not  know  what  action  would: 
taken  by  the  board.     The  application  v( 
signed  by  Dr.  Henry  and  Dr.  William  Jans 
superintendent  of  schools  in  New  York;  Fr^  B 
Karelsen,  chairman  of  the  Metropolitan  N 
York   Coordinating   Council;   Ordway  Te? 
member  of  the  New  York  Board  of  Higl 
Education,  and  Telford  Taylor,  formerly  g>- 1 
eral  counsel  of  FCC  and  presently  counsel  i 
the  association.  li  li 

The  association  is  seeking  permission  to  i1  ll 
uhf  ch.  25,  one  of  10  channels  allocated  1 1 
FCC  to  New  York  State  for  educational  n  11 
vision.  ;  ■ 

The    Metropolitan   Educational   Televisi  " 
Assn.  includes  a  board  of  trustees  of  22  me 
bers,  composed  of  the  five  signers  of  i  ' 
charter  application  and  of  leading  educators; 
the  New  York  area.     Included  among  H  H 
trustees  are  Sidney  Dean,  vice  president  a 
director  of  McCann-Erickson  Inc.,  and  M  i( 
Helen  S.  Straus,  director  of  radio  education  f 

programs  for  WMCA  New  York.  p.  ii 

pn 


FIRST  televised  college  course  in  thffl 
Kansas  City  area  was  claimed  for  th? 
U.  of  Kansas  City  with  ABC-TV  originating 
You  and  the  Law,  a  business  law  course! 
on  KCMO-TV  there  for  16  weeks  begin! 
ning  Jan.  1.  Arranging  plans  (I  to  r):  Sid 
Tremble,  KCMO-TV  program  director;  Drl 
John  Barnett,  dean,  and  Henry  H.  Mamet) 
radio-tv  director,  both  UKC. 


Minnesota  U.  News  Course  j 

HEADLINE  speaker  at  the  U.  of  Minnesot  J 
eighth  annual  Radio-Tv  News  Short  Cour 
Feb.  5-6  will  be  James  A.  Byron,  WBAP-AJ 
TV  Fort  Worth,  president  of  the  Radio-Tel 
vision  News  Directors  Assn.,  who  will  talk  < 
"Public  Service  and  Tv  News."  U.  of  Minn 
sota  is  in  Minneapolis. 


$90,000  Goes  Begging 

THERE'S  $90,000  going  begging  in  the 
$100,000  Educational  Television  Grant 
established  in  June  1952  by  the  Emerson 
Radio  &  Phonograph  Corp.,  New  York. 
At  that  time  the  company  offered  $10,000 
to  each  of  the  first  10  noncommercial  j 
educational  tv  stations  to  start  operations 
with  a  permanent  FCC  license.  The  only 
taker,  so  far,  has  been  KUHT  (TV)  U. 
of  Houston  station,  which  was  presented 
$10,000  last  April.  Benjamin  Abrams, 
president  of  Emerson,  last  week  noted 
that,  in  contrast,  more  than  250  new 
commercial  stations  have  gone  on  the 
air  since  June  1952. 

 !■ 


WBNS 

gives  you  the 
lion's  share  in 
Central  Ohio 


More  people  listen  to  WBNS  Radio  than  any  other 
station  in  Central  Ohio!  King-sized  local  talent  with 
top  CBS  network  programming  treats  listeners  to  the 
top  20  rated  programs  (Pulse).  Yes,  you  get  the  lion's 
share  of  the  rich  Central  Ohio  market  with  WBNS. 


CBS  for  CENTRAL  OHIO 


radio 

COLUMBUS,  OHIO 
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TWORKS  FILE  ANSWERING  BRIEFS 
SUPREME  COURT  'GIVEAWAY'  CASE 

1BC,  CBS  and  NBC  challenge  FCC  contention  that  giveaway  pro- 
rams  violate  the  lottery  laws.  Argument  is  scheduled  today. 


,  CBS  and  NBC  in  briefs  filed  with  the 
;me  Court  last  week  levelled  fire  at  the 
n  that  listening  to  a  radio  program  or 
ling  television  constitutes  "prize"  or  "con- 
ation" in  the  sense  required  for  a  lottery, 
I  argued  that  the  FCC's  giveaway  rules 
lint  to  censorship  contrary  to  law. 
"rgument  on  the  FCC's  controversial  rules 
jkeduled  today  (Monday).  The  FCC  filed  its 
J,  contending  that  its  rules  are  legal,  early 
Hponth  [B*T,  Jan.  18]. 
i  also  was  stressed  that  the  Justice  Dept., 
bugh  it  was  a  defendant  along  with  the 
t  in  the  proceedings  in  the  lower  court,  did 
bjoin  the  FCC  in  carrying  the  appeal  to  the 
(feme  Court.  The  CBS  brief  maintained: 

he  failure  of  the  U.  S.  to  join  with  the 
nmission  on  this  appeal  can  only  mean  that, 
in  full  consideration,  the  Solicitor  General 
concluded  that  the  department  should 
lere  to  its  long-standing  view  .  .  .  that  these 
grams  do  not  violate  the  lottery  laws. 

he  reference  to  the  Justice  Dept.'s  "long- 
ding  view"  alluded  to  vain  efforts  by  the 
during  the  1940's  to  get  the  Justice  Dept. 
rosecute  programs  of  the  giveaway  type.  It 
was  brought  out  in  various  briefs  that  FCC 
tried  years  ago — also  in  vain — to  get  Con- 
to  amend  the  lottery  laws  so  as  to  ban 
aways. 

he  appeal  to  the  Supreme  Court  was  taken 
FCC  after  a  three-judge  court  in  New  York 


held  that,  although  the  Commission  has  a  right 
to  issue  rules  based  on  the  lottery  law,  they  can 
be  applied  only  to  contest  programs  where 
contestants  are  required  to  contribute  "any 
money  or  thing  of  value."  Accordingly  the 
court  struck  out  those  portions  of  the  proposed 
rule  which  would  have  banned  programs  where 
the  winner  had  to  listen  to  or  watch  the  pro- 
gram in  question;  had  to  answer  the  telephone 
or  write  a  letter  in  a  manner  prescribed  over 
the  air,  or  had  to  answer  a  question  whose  an- 
swer (or  a  clue  to  whose  answer)  had  been 
given  over  the  air. 

No  Price  Required 

All  of  the  network  briefs  devoted  extensive 
space  to  the  argument  that  listening  to  or 
watching  a  program  does  not  represent  "con- 
sideration" in  the  lottery  sense.  "Not  a  single 
case  has  ever  found  that  a  lottery  price  is  paid 
by  a  contestant  being  required  to  give,  in  his 
own  home,  attention  to  a  contest  program," 
NBC  maintained.  "Not  a  single  case  has  sug- 
gested that  exposure  of  a  contestant  in  his  own 
home  to  advertising  could  be  considered  the 
equivalent  of  buying  the  commodity  adver- 
tised." 

On  the  subject  of  censorship,  NBC's  brief 

quoted  sec.  326  [the  no-censorship  section]  of 

the  Communications  Act,  and  said: 

If  the  word  "censorship"  has  any  meaning 
at  all,  it  must  include  the  advance  regulation 


of  program  content  by  absolute  prohibitions 
under  threat  of  revocation  of  licenses,  as  well 
as  by  any  requirement  that  scripts  be  sub- 
mitted for  approval.  The  only  reasonable 
interpretation  of  this  section  is  that  the  func- 
tion of  prohibiting  specific  programs,  even  if 
they  would  be  illegal,  was  withheld  from  the 
Commission,  and  it  could  not  use  its  general 
powers  to  accomplish  such  a  prohibition  in- 
directly. 

Enforcement  of  the  lottery  laws,  NBC  con- 
tinued, is  a  responsibility  of  the  Justice  Dept., 
not  FCC.  On  the  same  line,  ABC  asserted: 

Sec.  1304  [of  the  Criminal  Code,  banning 
lottery  broadcast]  provides  its  own  penalties. 
It  provides,  we  submit,  all  the  penalties  that 
Congress  intended  to  establish  for  the  offense 
therein  defined.  The  penalties  are  heavy — 
up  to  $1,000  fine  and  one  year  imprisonment 
for  each  day  on  which  a  broadcaster  violates 
the  section.  We  contend  that  the  Commission 
do?s  not  have  the  power  to  add  to  those  penal- 
ties— which  may  be  imposed  only  "upon  con- 
viction"— a  previous  restraint  on  the  broad- 
casters' programs  or,  in  the  alternative,  the 
loss  of  his  license  and  consequent  destruction 
of  his  business. 

ABC  also  stressed  that  the  position  taken  by 
FCC  in  its  proposed  ban  on  giveaways  differs 
markedly  from  its  position — adopted  in  1951, 
after  the  giveaway  rules  were  proposed — on 
the  question  of  setting  a  uniform  policy  to  be 
followed  in  connection  with  applicants  who 
have  violated  laws  other  than  the  Communica- 
tions Act.  In  the  "uniform  policy"  proceed- 
ing, ABC  noted,  the  Commission  concluded 
that  a  blanket  policy  should  not  be  adopted  but 
that,  instead,  each  case  should  be  judged  on  its 
own  merits. 

CBS  contended  that  FCC's  proposed  ban  on 
giveaways,  aside  from  other  legal  deficiencies, 
is  unconstitutional  in  that  it  would  deprive  the 
network  of  property  without  due  process  of 
law.  "Congressional  prohibition  and  punish- 
ment of  activities  in  interstate  commerce  is 
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valid  only  if  such  action  is  necessary  to  protect 
the  public  against  harm  or  evil,"  CBS  argued. 
Further,  the  brief  maintained,  FCC  has  ad- 
mitted that  "such  programs  have  not  tended 
to  demoralize  or  degrade  the  listening  and 
viewing  public  but  on  the  contrary  have  pro- 
vided information  and  entertainment  for  the 
public." 


Deadline  Extended 
In  'Gaslight'  Suit 

DEADLINE  for  submission  of  further  briefs 
and  arguments  in  suit  of  Loew's  Inc.  and  play- 
wright Patrick  Hamilton  to  prevent  showing 
of  a  filmed,  burlesque  version  of  M-G-M's 
theatrical  release  "Gaslight"  by  CBS  and  Jack 
Benny  on  the  comedian's  tv  program  [B»T, 
Dec.  21]  was  extended  until  Feb.  19  by  Fed- 
eral Judge  James  M.  Carter. 

At  a  one-day  hearing  last  December,  Dr. 
Frank  C.  Baxter,  noted  Shakespearean  au- 
thority and  host  of  KNXT  (TV)  Hollywood 
Shakespeare  on  Tv,  testified  as  expert  witness 
for  defense.  Dr.  Baxter,  U.  of  Southern  Cali- 
fornia professor  of  English,  called  Mr.  Benny's 
lampoon  of  "Gaslight"  a  true  burlesque,  under 
classic  definition  of  term.  The  only  witness, 
he  testified  for  two  hours  on  nature  and  de- 
velopment of  burlesque,  calling  it  a  recognized 
art  form  which  flourishes  best  in  democratic 
countries. 


Hartford  ABC  Affiliate 

WONS  Hartford  is  slated  to  affiliate  with  ABC 
Radio  Network  Feb.  14,  the  same  day  it  changes 
call  letters  to  WGTH. 


LOOKING  over  two  year  contract  that 
affiliates  uhf  WVEC-TV  Hampton,  Va. 
(Norfolk-Tidewater  area),  with  NBC-TV 
are  Thomas  P.  Chisman  (I),  president  and 
general  manager,  Peninsula  Broadcasting 
Corp.,  licensee,  and  Harry  Bannister,  NBC 
station  relations  vice  president. 

KSPR  Signs  With  CBS 

SIGNING  of  KSPR  Casper,  Wyo.,  as  a  CBS 
Radio  affiliate,  effective  Feb.  15,  was  an- 
nounced last  week  by  William  A.  Schudt  Jr., 
vice  president  in  charge  of  station  relations  for 
the  network.  KSPR,  which  becomes  CBS 
Radio's  220th  affiliate,  will  be  a  bonus  station 
to  the  northwestern  group.  On  1470  kc  with 
1  kw,  it  is  owned  and  operated  by  Donald  L. 
Hathaway. 


When  Connie  Cook  Has  a  Cookie  Contest! 


HERE'S  WHAT  HAPPENED! 

Recently,  Connie  Cook  held  a  Cookie  Contest  on  her  afternoon 
"Connie's  Kitchen"  program  over  WOW-TV.  Mail  piled  up  .  .  .kept 
piling  .  .  .  13,485  entries  came  in  from  112  counties  in  five  Midwestern 
states  in  less  than  a  month! 

That's  a  real  vote  of  confidence  for  Connie,  who  began  her 
"Connie's  Kitchen"  show  on  WOW-TV  less  than  6  months  before  the 
contest  began. 


Put  Connie's  popularity  to  work  for 
you.  Ask  your  Blair-TV  man,  or  con- 
tact Fred  Ebener  at  WOW-TV  about 
participations  in  "CONNIE'S  KITCHEN." 


/ 


OMAHA  •   1  00,000    WATTS  •  NBC  •  DUMONT 


A  MEREDITH  STATION 


Affiliated  with  "Boiler  Homes  &  Gardens"  and  "Stressful  Farming"  Magazines. 


Intermountain  Network 
1953  Sales  Up  19.61% 

INTERMOUNTAIN  Network  realized  al 
crease  of  19.61%  in  gross  time  sales  in 
over  1952,  Lynn  Meyer,  president,  reporte- 
a  meeting  of  the  network  board  Jan.  19. 1 
said  the  increase  is  extremely  significant 
cause  Intermountain  had  an  average  of  10  f 
affiliated  stations  in  1953. 

Mr.  Meyer  said  indications  point  to 
other  bumper  year"  in  1954.  In  January,  EL 
mountain  signed  several  advertisers,  an" 
them,  Sinclair  Oil  Refining  Co.,  General  P' 
leum  Corp.,  Anheuser-Busch. 

Jack  Paige,  IN  executive  vice  president, 
nounced  affiliation  of  KBAR  Burley,  Id 
with  the  network. 


COLORCASTING® 

Advance  Schedule 
Of  Network  Color  Shows 
CBS-TV 

Special,  sustaining  color  program  Fr 
days,  5:30-6  p.m. 
NBC-TV 

Zoo  Parade,  4:30-5  p.m.,  Sunday,  Jan 
31  (Quaker  Oats  through  Needham 
Louis  &  Brorby). 

Howdy  Doody,  5:30-6  p.m.,  Mon 
through  Fri.,  Feb.  1  through  5  (partici 
pating  sponsors). 

Judge  for  Yourself,  10-10:30  p.m^ 
Tuesday,  Feb.  9  (P.  Lorillard  through? 
Lennen  &  Newell). 

Meet  the  Press,  6-6:30  p.m.,  Sunday' 
Feb.  14  (Revere  Copper  through  St 
George  &  Keyes  alternating  with  Par 
World  Airways  through  J.  Waltej 
Thompson. 

Camel  News  Caravan,  7:45-8  p.m.' 
Tuesday,  Feb.  16  (R.  J.  Reynolds  througt 
William  Esty  Co.). 

Hit  Parade.  10:30-11  p.m.,  Saturday1 
Feb.  20  (Lucky  Strikes  through  BBDC 
alternating  with  Crosley  Div.  of  Avcc 
Mfg.  also -through  BBDO). 

Circle  Theatre,  9:30-10  p.m..  Tuesday 
Feb.  23  (Armstrong  Cork  through 
BBDO). 

Exclusion,  4-4:30  p.m.,  Sunday,  Feb, 
28  (sustaining). 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B«T.] 


125  Affiliates  Expected 
At  ABC  Chicago  Meeting 

ABOUT  125  affiliates— 80  radio  and  45  tel 
sion — are  expected  to  attend  the  third  ro 
of  meetings  in  Chicago's  Drake  Hotel  to 
(Monday)  and  Tuesday,  ABC's  Central  D 
sion  reported. 

The  AB-PT  contingent  is  expected  to  incl 
AB-PT  President  Leonard  Goldenson,  A 
President  Robert  Kintner.  ABC  Vice  Presidt 
Robert  H.  O'Brien.  Charles  T.  Ayres,  Rol 
Weitman,  Alexander  Stronach  Jr.,  Ernest 
Jahncke  Jr.,  James  Stirton;  Albert  Beckrr 
ABC  national  station  relations  department  dii 
tor;  Don  Roberts,  manager  of  ABC  radio  i 
work  in  Chicago:  and  Sterling  C.  Quinlan,  "| 
pr  esident  and  general  manager  of  ABC's  WE 
;nul  WBKB  (TV)  Chicago. 

AB-PT  and  ABC  executives  are  slated  to 
view  the  network's  radio  and  television  plan: 
a  special  news  conference  tomorrow  follow 
the  two-day  meeting. 
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RIES  of  changes  in  executive  personnel 
,he  NBC  Spot  Sales  organization  was  set 
1  iiweek,  coincident  with  new  top-level  sales 
liniments  at  NBC-owned  WTAM-WNBK 
I)  Cleveland. 

'borge  Dietrich,  NBC  Spot  Sales  eastern 
b  manager,  was  promoted  to  national  radio 
'ager  to  succeed  William  N.  Davidson,  who 


C  RADIO  MAKES 
DT  SALES  SHIFTS 


eorge    Dietrich    named  na- 
_,onal  radio  manager  of  NBC 
"J  pot  Sales,  Edwin  T.  Jameson 
Ucceeds  him  as  eastern  radio 
homager  and  Theodore  Wal- 
worth Jr.  becomes  WNBK  (TV) 
iHfitleveland  sales  manager. 


MR.  DIETRICH 


been  advanced  to  the  post  of  assistant  gen- 
manager  and  sales  director  of  WTAM- 
1BK  the  preceding  week  [B»T,  Jan.  25]. 
idwin  T.  Jameson  of  the  NBC  Spot  Sales 
F  was  designated  to  succeed  Mr.  Dietrich 
eastern  radio  manager,  and  Theodore  H. 
Iworth  Jr.,  also  of  the  NBC  Spot  Sales 
f,  was  named  sales  manager  of  WNBK.  A 
manager  for  WTAM  is  expected  to  be 
ned  shortly. 

Announcing  Mr.  Dietrich's  appointment, 
3mas   B.   McFadden,   national   director  of 


'!  MR.  WALWORTH  MR.  JAMESON 

h<C  Spot  Sales,  said  the  appointee  "has  been 
linently  successful  as  eastern  radio  sales 
imager  .  .  .  and  we  feel  certain  he  will  lead 
2  NBC  Radio  Spot  Sales  to  new  heights  of 
hievement." 

Mr.  Dietrich  has  been  with  NBC  Spot  Sales 
ce  December  1950  and  had  served  as  eastern 
dio  manager  since  February  1953.    He  for- 
brly  was  general  manager  in  charge  of  sales 
ir  Radiotime  Inc.,  a  national  radio  and  tv 
•ogram  publication,  and,  before  that,  was  with 
Ae  eastern  sales  division  of  Talon  Inc.  for 
ht  years.    He  also  was  on  the  sales  staff 
f  Bakelite  Co.  for  four  years. 
Mr.  Jameson,  joined  NBC  Spot  Sales  last  Au- 
ist  after  2Vz  years  with  Free  &  Peters,  station 
presentation  firm,  and,  prior  to  that  time, 
ve  years  with  Crosley  Broadcasting  Co.  He 


also  has  served  with  WNEW  New  York  and 
CBS. 

Mr.  Walworth,  WNBK's  new  sales  manager, 
moved  to  NBC  Spot  Sales  in  1952  after  two 
years  with  the  Edward  Petry  &  Co.  represen- 
tation organization  and  five  years  with  the  ABC 
sales  department. 


production  manager  of  the  Hollywood  program 
department  in  1951. 


NBC  Names  Pearson,  Seal 
To  West  Coast  Am  Posts 

APPOINTMENTS  of  Karel  Pearson  as  NBC 
Western  Division  radio  network  program  man- 
ager and  Bob  Seal  as  operations  manager  for 
the  same  division  were  announced  last  week 
by  Thomas  C.  McCray,.  director  of  the  NBC 
Radio  network  division,  West  Coast. 

Mr.  Pearson,  who  moves  up  from  the  posi- 
tion of  production  manager  for  the  radio  net- 
work, fills  the  vacancy  created  by  the  resigna- 
tion several  weeks  ago  of  Harry  Bubeck.  Mr. 
Pearson  in  1934  joined  NBC  in  San  Francisco 
as  an  office  boy  and  worked  himself  up  to 


NBC-TV#s  Today'  Adds 
Four  Participations 

WITH  four  new  orders  for  participations  in 
NBC-TV's  Today  program,  plus  renewal  of 
one  contract  and  extension  of  another,  the 
early-morning  series  (Mon.-Fri.,  7-9  a.m.  EST 
and  CST)  last  week  was  reported  to  be  approxi- 
mately 58%  sold  out  for  the  first  quarter  of 
1954  and  running  well  ahead  of  its  record  last 
year,  when  its  grossed  billings  passed  $5 
millions. 

The  new  orders  were  from: 

International  Minerals  and  Chemical  Corp., 
Amino  Products  Div.,  Chicago,  for  26  participa- 
tions for  the  period  to  March  19  on  behalf  of  its 
Ac'cent  (through  BBDO,  Chicago);  Polaroid 
Corp.,  Cambridge,  Mass.,  for  60  participations 
from  Jan.  21  to  Dec.  20  for  its  Polaroid  Land 
Camera  (through  BBDO,  New  York);  Magic 
Chef  Inc.,  St.  Louis,  for  12  participations  in  the 


Came  A<j&Ut 

Radio -Electronic  Men! 

Just  as  you  have  been  coming  since  1945  to  the  IRE  Na- 
tional Convention  and  Radio  Engineering  Show  —  coming 
by  the  thousands,  35,642  in  '53  —  so  come  again  to  see  and 
hear  all  that  is  new  in  the  engineering  advances  of  your 
industry. 


A  Fifty-four  in  '54! 


—  243  scientific  and  engineering  papers  will  be  presented,  skillfully 
grouped  by  related  interests  into  54  technical  sessions.  More  than 
half  these  sessions  are  organized  by  IRE  Professional  Groups,  thus 
making  the  IRE  National  a  federation  of  21  conferences  in  one.  The 
whole  provides  a  practical  summary  of  radio-electronic  progress. 


A  600  Exhibitors  "spotlight  the  new!"  — A  mile  and  a  half  of  exhibits  line  the  avenues 

of  this  show,  intriguingly  named  for  the  elements  of  radio  —  such 
as  "Instruments,"  "Components,"  "Airborne,"  "Radar,"  "Transis- 
tor," "Audio,"  "Microwave,"  etc.,  filling  the  four  acres  of  the  great 
Kingsbridge  Armory  to  capacity.  An  expanding  radio  industry  shows 
why  it  is  growing  by  proving  how  engineering  research  pays  out 
in  new  products.  The  exhibits  themselves  are  an  education,  con- 
densed to  one  place  —  reviewed  in  four  days. 


A  Kingsbridge  is  the  solution! 


Only  the  combined  facilities  of  the 
Waldorf-Astoria  Hotel,  plus  the  three 
great  halls  in  the  Kingsbridge  Ar- 
mory, seating  906,  720,  and  500  re- 
spectively, are  able  to  keep  pace  with 
the  increased  technical  papers  pro- 
gram of  the  IRE  Convention.  The 
show  had  to  move  because  the  U.  S. 
Treasury  took  over  Grand  Central 
Palace.  The  immense  Kingsbridge 
Armory,  connected  to  the  very  satis- 
factory Lexington  Avenue  Hotel  area 
by  direct  express  subway,  serves  well 
to  expand  the  already  outgrown  ex- 
hibit facilities  of  the  Palace  and  pro- 


Woldorf -A,to 


vide  space  for  200  new  firms  to 
exhibit,  as  well  as  seat  greater  audi- 
ences at  the  high-interest  sessions. 
In  addition  to  the  subways,  free 
busses  leave  the  Waldorf  every  ten 
minutes  in  which  you  may  travel  in 
the  congenial  company  of  fellow  en- 
gineers, direct  to  Kingsbridge. 

A  Admission  by  registration  onlyl 

Registration  serves  for  the  four  day 
period.  It  is  $1.  for  IRE  members, 
$3.  for  non-members,  covering  ses- 
sions and  exhibits.  Social  events 
priced  (separately. 


March  22-25,  1954 

The  IRE  National  Convention 

and 

Radio  Engineering  Show 

THE  INSTITUTE  OF  RADIO  ENGINEERS 

ory  1  East  79th  Street,  New  York  City 


ROADCASTING      •  TELECASTING 


February  1,  1954    •    Page  69 


NETWORKS 


March  22-June  7  period  for  its  gas  and  electric 
ranges  (through  Krupnick  &  Assoc.,  St.  Louis), 
and  Jacques  Kreisler  Mfg.  Corp.  North  Bergen, 
N.  J.,  for  11  participations  between  March  30  and 
June  8  (through  Foote,  Cone  &  Belding,  New 
York). 

M  &  R  Dietetic  Labs.'  Food  Products  Div., 
Columbus,  Ohio,  already  participating  on  To- 
day on  behalf  of  Pream,  ordered  an  additional 
79  participations  through  July  2  (through  Ben- 
ton &  Bowles,  N.  Y.),  and  Wander  Co.,  Chi- 
cago, renewed  its  contract  to  call  for  5 1  partici- 
pations through  April  30  for  Ovaltine  (through 
Grant  Adv.,  Chicago). 


Stern  Heads  ABC  Publicity 

APPOINTMENT  of  Ernest  E.  Stern  as  pub- 
licity manager  for 
ABC  is  being  an- 
nounced  today 
(Monday)  by  John 
W.  Pacey,  director 
of  public  relations. 
Mr.  Stern  has  been 
acting  publicity  man- 
ager since  last  Sep- 
tember. He  joined 
the  ABC  publicity 
department  in  Oc- 
tober 1950  as  copy 
chief,  was  promoted 
to  trade  editor  in 
September  1951  and 
held  this  position  until  his  advancement  to 
acting  manager  of  publicity. 


MR.  STERN 


CBS  Photo  Dept.  Burns 
With  Loss  About  $20#000 

FIRE  of  undetermined  origin  in  Columbia 
Square,  Hollywood,  last  week  completely  de- 
stroyed the  CBS  Western  Division  photographic 
department  with  a  loss  estimated  at  over 
$20,000. 

Photographer  Ted  Holmes  received  first  de- 
gree burns  of  face  and  hands  as  he  attempted 
to  extinguish  flames.  Two  firemen  also  suf- 
fered injuries. 

Most  of  the  photographic  equipment  was 
damaged  beyond  repair,  according  to  Jay  Pen- 
nock,  department  head.  Concrete  floors  pre- 
vented water  seepage  to  levels  below. 

The  operation  of  CPRN  and  KNX  Holly- 
wood, in  the  same  building,  continued  uninter- 
rupted during  the  half-hour  blaze. 


MANUFACTURING 


RCA  UNVEILS  ATOMIC-POWERED  BATTERY 


Miniature  instrument  may  find 
first  use  in  pocket  radios,  hear- 
ing aids.  Power  supply  may 
be  good  for  20  years. 

A  TINY  atomic  battery,  which  directly  con- 
verts nuclear  energy  to  electricity  and  may  re- 
ceive its  first  practical  application  in  miniature 
devices  like  portable  pocket-size  radios,  hearing 
aids,  signal  control  and  other  such  devices,  was 
demonstrated  by  RCA  at  a  news  conference  in 
New  York  last  week. 

Brig.  Gen.  David  Sarnoff,  RCA  board  chair- 
man, who  presided  at  the  demonstration  held 
in  his  office  in  the  RCA  Bldg.,  said  RCA  ex- 
periments indicate  the  possibilities  of  thimble- 
size  atomic  batteries  which  may  be  developed 
to  a  commercial  stage  so  that  they  will  supply 
power  for  radio  receivers  and  other  kinds  of 
apparatus  for  at  least  20  years. 

He  said  the  development  may  prove  as  signifi- 
cant as  Edison's  conversion  of  electricity  to 
light  and  said  the  RCA  battery  is  a  "major 
breakthrough"  toward  converting  atomic  radia- 
tions to  electricity,  a  goal,  he  said,  was  sought 
by  science  for  40  years. 

Gen.  Sarnoff  said  within  three  months  RCA 
has  raised  the  battery's  output  from  a  billionth 
to  a  millionth  of  a  watt,  through  coupling  the 
battery's  radioactive  source  to  a  transistor-like 
wafer  which  instantaneously  releases  some  200,- 
000  electrons  for  each  electron  it  receives. 

Power  Potential 

He  said  it  is  possible  one  small  container 
eventually  may  be  the  full  power  source  for 
the  American  home.  The  battery  was  shown 
by  Dr.  Ernest  G.  Linder,  who  with  Dr.  Irving 
Wolff  has  headed  RCA's  atomic  battery  re- 
search, and  Paul  Rappaport,  physicist  at  RCA's 
David  Sarnoff  Research  Center. 

Dr.  E.  W.  Engstrom,  executive  vice  president 
in  charge  of  the  RCA  Labs  division,  said  the 
battery  contained  the  radioactive  source  and 
a  wafer  of  semi-conducting  crystal.  The  power 
source  used  in  the  RCA  battery  is  a  minute 
quantity  of  a  long  life  strontium-90  radioac- 
tive isotope  obtained  as  a  by-product  of  atomic 
reactor  operation. 

In  the  RCA  battery  1/300  cc  of  strontium- 
90  is  spread  in  a  thin  layer  against  the  wafer, 
which  is  alloyed  with  an  impurity  material  to 
form  a  junction.  The  wafer  is  bombarded  with 
several  billion  electrons  a  second,  which  as  they 
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penetrate,  release  200,000  low-speed  ele<j 
for  each  bombarding  electron.  These  low- 
electrons  flow  across  the  wafer's  junction) 
viding  a  voltage  low  enough  to  be  appli 
an  electronic  circuit  and  cause  a  curre' 
flow.  This  is  called  an  electron-voltic  i 
and  never  before  has  been  put  to  practica 
Dr.  Engstrom  said. 

The  battery  provides  a  current  of  five  n>; 
amperes  and  has  an  output  of  about  a  mill' 
of  a  watt.  Since  the  best  efficiency  of  ei'i 
conversion  to  date  exceeds  1%,  Dr.  Eng$ 
said  1/ 100th  of  the  energy  of  the  beta  paijj 
as  they  leave  the  radioactive  source  is  ttj 
into  electrical  power,  the  rest  being  lost  as 

Efficiency  Upswing 

He  said  a  refinement  of  present  met1 
should  increase  efficiency  to  10%,  which 
Sarnoff  said  is  about  the  efficiency  of? 
present   electric  light  bulb.     Increasing f 


MAGNIFIED  are  two  basic  elements  | 
the  atomic  battery.  Cylinder  (at  riglj 
has  thin  coating  of  radioactive  materi 
on  its  face  which  is  placed  next 
transistor-like  wafer.  Radiated  electro 
bombard  wafer,  release  more  electro 
providing  battery's  current  and  voltag 

strontium-90  or  placing  a  number  of  the 
millicurie  units  (such  as  that  used  in  the  1 
tery)  can  achieve  greater  power  and  about 
such  units  could  operate  a  transistor-powe 
radio,  he  said. 

Although  almost  any  radioactive  mate 
could  be  used  in  an  atomic  battery,  RCA  u 
strontium-90  because  of  its  high  energy  t 
radiation,  its  long  life,  low  shielding  requ 
ments  and  its  availability  in  experimental  qu 
tities  from  the  Atomic  Energy  Commission 

Strontium-90  costs  about  50  cents  per  th 
sandth  curie,  or  about  $25  for  the  amount  u 
in  the  RCA  battery.  Expanded  use,  howe^ 
might  bring  the  price  down  to  2/10  cent 
thousandth  curie,  or  10  cents  for  the  amo 
used,  it  was  estimated. 


Transmitting  Equipment 


TRANSMITTER  SHIPMENTS 

Pcwor  Band 


Station 
Gates   Radio  Co. 

WOMI  Owonsboro.   Ky.  250  w 

KDUB    Lubbock.    Tox.  250  w 

KOTS   Doming,    N.    M.  250  w 

KCN  A  Tucson,  Ariz,  500  w 

WBRO   Waynosboro,  Ga.  1,000  w 

WAGS  Blshopvllle,  S.  C.  1.000  w 


roplacei 
new  sta 
new  sta' 
standby 
new  sta' 
new  sta' 


OTHER    EQUIPMENT:    Gcnoral    Electric    Co.  reported 
week  it  shipped  a  20  kw  amplifier  to  KVTV  <TV)  Sioux  ( 
Iowa  (ch.  9). 
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Billion  Yearly 
'62 — Mansfield 


'Ivania  official  assesses  fu- 
re  of  electronics  industry. 

jfvTH  of  America's  electronics  industry 
ac*a||jits  current  $8  billion  annually  in  sales 
[venues  to  $13  billion  annually  within  the 
liven  feight  years  was  predicted  last  week  by 
mill  Ij  W.  Mansfield,  director  of  sales  research 
°f  eil'lvania  Electric  Products  Inc.,  New  York. 

Mansfield  pointed  out  that  1953  was 
Potion's  biggest  year  to  date,  with  6.6  mil- 
's 11  lets  sold  to  the  public  at  a  total  volume 
s'a  |  billion.  In  the  period  of  1957  to  1959, 
ded,  set  sales  are  expected  to  average  be- 
l  5.3  million  and  6.9  million,  representing 
flume  between  $1.9  billion  and  $2.5  billion 
jury.  In  the  period  1960  to  1962,  Mr. 
of  jfield  said,  unit  sales  should  average  be- 
5.4  million  and  8.1  million  sets  a  year, 
an  annual  dollar  volume  ranging  from 
billion  to  $2.47  billion, 
dieting  a  continued  high  level  of  sales 
adio  sets,  Mr.  Mansfield  reported  that 
million  home  radios  were  sold  in  1953 
total  volume  of  $113  million.  He  esti- 
tl  that  sale  of  home  radios  in  1954  will 
I  in  close  to  $100  million.  During  the  1957- 
jfriod,  Mr.  Mansfield  added,  home  set  sales 
be  nearly  7.8  million  annually,  for  a  yearly 
tie  of  $126  million  and  sales  in  1960-62 
pe  about  8.5  million  sets  yearly  at  a  volume 
38  million. 

Sees  4.1  Million  Auto  Sets 

r.  Mansfield  expects  auto  radio  sales  in 
:  quantities,  though  not  at  the  high  level  of 
|  when  about  5,200,000  sets  were  sold  at  a 
volume  of  $150  million.  He  said  these 
es  should  level  off  in  1954  to  4,100,000  sets 
egating  $123  million.  Auto  set  sales  in  the 
59  and  1960-62  periods,  he  said,  should 
age  from  between  3,600,000  to  3,800,000  a 
at  a  volume  running  some  $108  million 
114  million  annually. 

lies  of  radio  receiving  tubes,  television 
oijit  jre  tubes,  special  electronic  tubes  and 
r  components  for  repair  purposes  amounted 
gA|500  million  in  1953,  according  to  Mr.  Mans- 
He  said  these  sales  may  come  close  to 
)  million  in  1954  and  should  increase  to 
00,000,000  in  the  1957-59  period  and  to  $2,- 
000,000  in  1960-62. 

Ir.  Mansfield  said  that  television  and  radio 
adcasting  revenues,  together  with  revenues 
ii  radio  telegraph  and  commercial  cables, 
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amounted  to  $1,285,000,000  in  1953  and 
should  increase  to  nearly  $1,400,000,000  in 
1954;  %\V2  billion  in  1957-59  and  more  than 
$1,800,000,000  annually  by  1960-62. 


Never  Tells  a  Lie 

NEW  APPLAUSE  meter  used  on  the 
Chance  of  a  Lifetime  tv  program  (Du- 
Mont,  Friday,  10-10:30  p.m.  EST)  is 
claimed  to  be  a  "model  of  truthfulness." 
According  to  producer  Robert  Jennings, 
the  meter,  developed  by  the  Weston  Elec- 
trical Instrument  Corp.  of  Newark,  is 
not  influenced  by  whistles,  cat-calls  or 
the  stamping  of  feet.  The  Weston  device 
totals  only  applause  over  a  five-second 
period  and  weighs  "the  true  worth  of  the 
talent  itself." 


DuMont  Creates  New 
Tv  Transmitter  Div. 

CREATION  of  a  new  television  transmitter 
department  was  announced  last  week  by  Allen 
B.  DuMont  Labs  in  a  move  said  to  be  prompted 
by  increased  demands  for  television  broadcast 
equipment.  The  department  will  function  as 
an  operating  arm  of  DuMont's  new  Communi- 
cations Product  Division. 

It  was  reported  the  new  department  will 
"greatly  enlarge  production,  sales  and  distri- 
bution activities"  of  the  company's  former  tele- 
vision transmitter  division.  In  line  with  expan- 
sion plans,  the  company  announced  that  James 
B.  Tharpe,  who  has  been  associated  with  Du- 
Mont in  various  sales  and  engineering  execu- 
tive capacities  since  1949,  has  been  appointed 
national  sales  manager  of  the  television  trans- 
mitter department. 

Named  to  assist  Mr.  Tharpe  in  the  new  de- 
partmental setup  are  Charles  E.  Spicer,  sales 


MR.  THARPE 


MR.  LINK 


operation  manager;  Lewis  C.  Radford,  eastern 
district  manager;  Herb  Bloomberg,  central  dis- 
trict manager;  Robert  J.  Myers,  western  district 
manager,  and  Thomas  B.  Moseley,  southern 
district  manager.  Plans  for  expanded  activities 
in  each  sales  district  soon  will  be  announced. 

Equipment  Growth 

DuMont  said  the  new  department  was  formed 
because  of  "the  recent  tremendous  growth  of 
DuMont's  broadcast  equipment  activities"  and 
"the  development  over  several  years  of  new 
DuMont  broadcast  products  now  in  great  de- 
mand by  broadcasters  and  prospective  station 
operators." 

Also  announced  was  the  naming  of  Fred  M. 
Link  as  director  of  operations  for  DuMont's 
newly  formed  mobile  communications  depart- 
ment, an  operating  arm  of  the  Communications 
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Products  Division.  Herbert  E.  Taylor  Jr.  is 
manager. 

Mr.  Link,  formerly  president  of  Link  Radio 
Corp.,  will  supervise  market  development  and 
distribution  of  DuMont  mobile  and  fixed-station 
radio  transmitter  equipment  in  all  major  mar- 
kets. 


GE  TO  MANUFACTURE,  SELL  CBS  COLOR 
EQUIPMENT  UNDER  PATENT  AGREEMENT 

Similar  agreements  also  being  negotiated  with  other  manufacturer^ 
GE  also  announces  modification  of  biack-and-white  cameras  for  livi 
color  originations  at  a  cost  of  less  than  $6,000. 


RCA  Announces  New  Line 
Of  Color  Receiving  Tubes 

A  SPECIAL  line  of  RCA  electronic  receiving 
tubes  for  color  tv,  embodying  five  new  tube 
types  which  "promise  greater  efficiency  in  cir- 
cuit design  and  a  new  level  of  operating  effici- 
ency for  tv  equipment"  are  available  now  to 
manufacturers  of  home  color  sets  and  to  color- 
tv  broadcasters.  D.  Y.  Smith,  general  market- 
ing manager  of  the  RCA  Tube  Dept.,  an- 
nounced last  week. 

Five  Types  Listed 

They  include  a  two-in-one  triode-pentode 
(RCA-6AN8),  described  as  "useful  in  at  least 
eight  different  color-receiver  applications";  a 
sharp-cutoff  beam  triode  for  high-voltage  reg- 
ulator service  (RCA-6BD4);  a  half-wave  vac- 
uum rectifier  tube  for  high-voltage  pulsed  rec- 
tifier service  (RCA-3A3);  a  pentagrid  amplifier 
tube  for  gated  amplifier  service  (RCA-6YB6); 
a  half-grid  vacuum  rectifier  tube  for  damper 
applications  ( RCA-6 AU4-GT) . 

The  new  tubes  also  have  some  applications 
in  black-and-white  tv  equipment  and  in  elec- 
tronic communications  equipment,  Mr.  Smith 
said. 


SIGNING  of  a  patent  license  agreement  grant- 
ing General  Electric  Co.  the  right  to  manu- 
facture and  sell  color  television  equipment  de- 
veloped by  CBS  was  announced  jointly  by  the 
two  companies  last  week. 

CBS  obviously  regarded  the  signing  as  a 
significant  step  in  its  development  in  the  color 
tv  equipment  field,  and  authorities  said  nego- 
tiations for  similar  agreements  are  in  progress 
with  at  least  two  other  major  companies. 

The  CBS  equipment  to  be  produced  by 
General  Electric  includes  the  new  single-tube 
"Chromacoder"  color  television  camera  and  the 
"Chromacoder"  which  translates  scenes  picked 
up  in  CBS'  old  field-sequential  color  into  the 
NTSC-approved  compatible  system  of  color 
before  the  signals  go  out  on  the  air.  When  un- 
veiled last  fall,  the  equipment  was  described 
by  CBS  officials  as  substantially  less  expen- 
sive and  less  complex  than  existing  comparable 
apparatus  while  at  the  same  time  offering  high 
quality  pictures  [B«T,  Oct.  12,  1953]. 

The  patent  license  agreement  announced  last 
week  also  gives  GE  the  rights  to  produce  the 
color  cameras  and  related  equipment  for  in- 
dustrial and  closed  circuit  tv  use. 

GE  also  announced  plans  to  modify  existing 
black  and  white  tv  cameras  for  live  color  pro- 


Do  You  Know  This  Man? 

He  is  Don  Jamieson,  production  manager  of  CJON,  St.  John's, 
Newfoundland.   He  says — 

"We  have  sold  SESAC  Transcribed  Library  shows  to  sponsors  who  chose 
them  over  top-rated  package  shows.  Thus,  we've  been  able  to  save  part  of  the  bud- 
get which  would  have  gone  for  expensive  open-enders  and  realized  a  greater  profit. 
There  is  no  doubt  that  broadcasters  can  gain  a  lot  from  the  SESAC  Library." 

AT  YOUR  STATION  —  See  and  hear 
the  SESAC  Program  Service  by  dropping  a  card  to — 
SESAC  Transcribed  Library 
475  Fifth  Avenue  New  York  17,  N.  Y. 


gram  origination. 

The  company  estimated 


factory  convel 


of  an  existing  camera  of  any  manufacturer! 
be  made  for  less  than  $6,000  on  a  produ^ 
basis. 

The  conversion  plan  was  described  as  sifl 
fying  the  conversion  to  color,  and  at  cons' 
able  savings  to  the  broadcaster. 

Dr.  W.  R.  G.  Baker  said  GE  engin 
working   with   CBS,   currently   are  desig 
commercial  prototypes  of  the  Chromac 
and  the  Chromacoder  cameras,  which 
developed  by  Dr.  Peter  C.  Goldmark, 
president  of  the  CBS  labs.  div. 

"The  cameras,  which  embody  significant^ 
provements  devised  by  engineers  of  both  c 
panies,  are  already  being  built,"  Dr.  Br 
reported.  "Four  have  been  ordered  by  | 
and  will  be  delivered  before  March  1,  If 
A  commercial  prototype  of  the  Chromacodt: 
now  being  designed  and  GE  plans  to  den 
strate  it  and  offer  it  to  broadcasters  by  J 
second  quarter  of  the  year."  It  was  reporte, 
be  priced  at  $40,000. 

CBS-TV  Using  New  Gear 

CBS-TV  currently  is  using  its  newly 
veloped  equipment  in  regular  color  broadc' 
under  the  compatible  system. 

All  transmitters  shipped  by  GE  in  the  fui 
will  require  only  the  addition  of  input  eq 
ment  in  order  to  handle  NTSC  color  sigrj 
Equipment  required  to  convert  an  existing 
tion   for  the   rebroadcast  of  ~ 
programs   will   cost  $13,800, 
scheduled  to  start  in  February. 

GE  also  announced  its  plans  to  make  a 
able  by  mid- 1954  a  flexible  line  of  color  s| 
and  film  handling  equipment.  It  includes  a  ^ 
slide  scanner,  scanner  pic| 


network  c^ 
with  delive 


scanner,  2"  by  2 
channel  and  color  monitor. 

The  system  is  designed  on  a  block-build 
plan,  providing  operation  for  film  only,  sj 
only,  or  both,  depending  upon  the  broadcast! 
requirements.  The  system  is  easily  expan 
from  slide  to  film  or  from  film  to  slide. 

The  company  currently  has  under  devel 
ment  a  new  film  projection  system,  embody 
an  Eastman  continuous  motion  projector  mc 
ment. 

A  station  can  start  with  the  slide  project 
system  for  $32,500.  and  add  the  film  syst 
for  an  additional  $35,760.  Total  investm 
for  both  would  be  $68,260. 


First  of  RCA  Color  Camerc 
For  CBS  To  Be  Delivered  Soi 

Shipment  is  expected  this 
month  with  the  balance  of  the 
million  dollar  order  expected 
to  be  filled  by  June. 

FIRST  two  of  the  12  color  cameras  CBS  1 
ordered    from    RCA    will   be   delivered  t] 

month,  with  shipments  of  the  balance  of  i 
million  dollar  order  completed  by  June, 
Walter  Watts,  executive  vice  president  in  chai 
of  RCA's  Electronics  Engineering  Departme 
said  Wednesday.  These  are  the  same  type 
camera  that  NBC  is  now  using  "so  successful 
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IMPLICITY  and  smallness  of  CBS  single-tube  "chromacoder"  television  camera  (I) 
jmpared  with  large-sized  three-tube  color  camera  is  shown  here  in  picture  made  by 
IE,  which  has  concluded  agreement  to  manufacture  CBS-developed  station  camera 
nd  other  equipment.  Single  tube  camera  has  revolving  disc  between  lenses  and 
ody  to  break  up  picture  into  component  colors.  These  field  sequential  signals  are 
;d  to  encoding  equipment  which  translates  them  into  official  NTSC  compatible  stand- 
rds  which  can  then  be  broadcast. 


ly 
idi 

fu 

q  t: 
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lecasting  its  color  programs,  Mr.  Watts 

ipments  will  also  begin  this  month  of 
same  type  of  cameras  which  have  been 
;ht  from  RCA  by  WKY-TV  Oklahoma 
WBAP-TV  Fort  Worth,  WB  EN-TV 
alo,  WTMJ-TV  Milwaukee,  WCCO-TV 
beapolis  and  KTLA  (TV)  Los  Angeles,  Mr. 
reported. 

the  same  time,  Dr.  E.  W.  Engstrom, 
utive  vice  president  in  charge  of  RCA 
>  Division,  reported  substantial  progress 
leveloping  a  single  tube  that  will  do  the 
k  of  the  three  color  pick-up  tubes  used  at 
ent.  Noting  that  in  research  with  various 
hods  of  color  tv  pick-up  "we  have  found 
single-tube,  all-electronic  camera  to  be 
rior  in  principle  to  all  other  known  types," 
Engstrom   said  that  since   a  laboratory 


4  Reasons  Why 


The  foremost  national  and  local  ad- 
vertisers   use    WEVD    year  after 
year  to  reach  the  vast 

Jewish  Market 
of  Metropolitan  New  York 
1.  Top  adult  programming 
2.  Strong  audience  impact 
3.  Inherent  listener  loyalty 
|  4.  Potential  buying  power 

'  Send  for  o  copy  of 

■  "WHO'S  WHO  ON  WEVD" 

•     Henry  Greenfield.  Managing  Oirector 
WEVD  117-119  West  46th  St., 
New  York  19 


model  of  the  single-tube  color  camera  was  first 
demonstrated  last  year  the  sensitivity  and 
quality  of  the  picture  have  been  increased. 

"We  have  sought  to  create  a  color  camera 
that  will  enable  direct  pick-up  with  a  single 
tube  that  does  not  require  coding  and  decoding 
from  an  incompatible  to  a  compatible  system. 
Our  new  single  pick-up  tube  achieves  this  re- 
sult. Also,  it  is  simple,  flexible  and  rugged," 
Dr.  Engstrom  said.  The  tube  operates  on  the 
standards  approved  by  the  FCC,  he  noted,  stat- 
ing that  although  it  is  still  undergoing  develop- 
ment, the  "progress  already  made  assures  its 
ultimate  availability  for  commercial  use. 

"This  new  single  camera  tube  promises  to 
reduce  substantially  the  size  as  well  as  the  cost 
of  tv  color  cameras  and  the  apparatus  asso- 
ciated with  them,"  Dr.  Engstrom  stated.  "When 
commercially  produced,  it  is  expected  that  the 
new  one-tube  camera  will  replace  all  other 
presently  known  methods  of  picking  up  color 
tv  programs  both  in  studios  and  outdoors." 


AT&T  Loop  Complete 
In  2,400-Mile  Relay 

CONSTRUCTION  was  to  be  completed  last 
weekend  on  the  final  two  sections — New  York- 
Albany  and  Buffalo-Cleveland— of  a  2,400- 
mile  radio  relay  system  that  ultimately  will 
make  available  four  network  tv  channels  along 
a  somewhat  circular  route  with  Washington, 
New  York  and  Albany  on  the  eastern  extremi- 
ties and  St.  Louis  and  Chicago  on  the  western 
end  of  the  loop,  AT&T  announced  Friday. 

The  circuits  in  the  system,  AT&T  explained, 
would  be  arranged  to  permit  any  intercon- 
nected station  to  originate  a  tv  program  and 
transmit  it  to  all  other  cities  on  the  system. 
Major  cities  on  the  network  loop  would  in- 
clude New  York,  Schenectady,  Albany,  Syra- 
cuse, Rochester,  Buffalo,  Erie,  Cleveland,  To- 
ledo, Chicago,  St.  Louis,  Terre  Haute,  In- 
dianapolis, Dayton,  Columbus,  Pittsburgh, 
Washington,  Baltimore  and  Philadelphia. 

Service  on  the  two  new  sections  was  sched- 
uled to  begin  early  this  week,  with  full  opera- 
tion expected  late  this  summer,  AT&T  said. 
In  addition  to  its  tv  use,  which  will  increase 
the  flexibility  of  network  tv,  the  system  can 
also  be  used  for  telephone  service. 
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50,000  Color  Sets, 
Kintner  '54  Prediction 

SOME  50,000  tv  color  sets  will  be  available 
by  the  end  of  1954,  Robert  E.  Kintner,  presi- 
dent of  ABC,  predicted  at  78th  annual  con- 
vention of  U.  S.  Brewers  Assn.  in  Los  An- 
geles last  week.  However,  it  will  be  about 
two  years  before  color  tv  will  have  enough 
viewers,  with  between  500,000  and  2  million 
sets  in  use,  to  make  it  a  "real  nation-wide  in- 
stitution," he  said. 

Black-and-white  tv,  on  other  hand,  will  effec- 
tively blanket  entire  country  within  next  six  to 
eight  years,  Mr.  Kintner  opined.  A  need  for 
more  flexible  programming  for  regional  and 
local  advertisers,  with  film  playing  an  increas- 
ingly important  role  in  such  programming,  was 
also  described  to  the  brewers. 

Radio  listening  has  changed  in  character 
from  a  family  group  audience  to  listening  on  a 
personal  basis,  probably  in  conjunction  with 
other  activity,  and  with  advent  of  tv,  the 
ABC  president  observed.  But  radio  still  reaches 
more  people  than  any  other  medium,  he  added, 
recommending  attention  of  the  brewers  to  the 
radio  audience  as  a  potential  market  for  their 
product. 

Shown  at  another  session  of  convention  was 
a  five-minute  Brewers  Assn.  public  relations 
firm,  Buffet  Party  developed  especially  for 
feminine  tv  viewers. 


GE  Appoints  Sales  Heads 

PREPARING  to  distribute  color  receivers, 
General  Electric  Co.  has  divided  its  radio-tv 
department  by  appointing  two  sales  managers 
— one  for  monochrome  and  one  for  color. 
Arthur  A.  Brandt,  general  sales  manager  of 
GE's  radio-tv  department,  announced  last  week 
the  appointments  of  Paul  H.  Leslie  as  mono- 
chrome sales  manager,  and  Joseph  F.  Effinger, 
color  sales  manager. 


Color  Fervor  Cools 
Emerson  Official  Says 

EMERSON  Radio  &  Phonograph  Corp.,  New 
York,  announced  last  week  that  results  of 
recently  completed  survey  by  the  company  in- 
diactes  that  the  average  American's  desire  to 
buy  color  television  receivers  "has  cooled  off 
considerably  in  the  past  six  months." 

A  company  spokesman  declined  to  reveal 
details  on  how  and  where  the  survey  was  con- 


ducted, except  to  say  it  was  "an  exhaustive 
study."  Breakdown  of  the  survey,  as  announced 
by  the  company,  is  as  follows: 

(1)  Four  per  cent  will  buy  color  tv  as  soon  as 
possible,  irrespective  of  price  or  size  of  screen 
(95%  of  this  group  had  annual  incomes  in  excess 
of  $15,000). 

(2)  Nine  per  cent  will  buy  color  tv  when  it 
costs  no  higher  than  $500  (76%  of  this  group 
were  in  $7,500-$15,000  bracket  and  24%  earned 
more  than  $15,000). 

(3)  Forty-one  per  cent  will  buy  color  when 
price  is  no  higher  than  $400  and  sets  have  at 
least  19-inch  screens  (98%  of  group  were  in 
$5,000-$7,500  bracket. 

(4)  Forty-two  per  cent  will  buy  color  tv  only 
when  sets  can  be  bought  at  less  than  $300  with 
21-inch  screen  (this  group  was  almost  entirely 
in  the  under-$5,000  group). 

(5)  Four  per  cent  say  they  will  never  buy 
color  tv. 

(6)  Thirty-seven  per  cent  of  interviewees  said 
they  had  been  in  market  for  a  tv  set,  either 
as  replacement  or  as  a  second  set,  and  87% 
of  this  group  said  they  would  not  wait  for 
color  tv  because  of  high  price-small  screen  fac- 
tors but  would  purchase  black-and-white  sets 
now. 


NEW  RCA  developmental  19-inch  color 
tube  is  compared  with  the  current  15-inch 
color  tube  by  Dr.  D.  Joseph  Donahue,  de- 
velopment engineer  of  the  RCA  tube 
plant,  Lancaster,  Pa.  Area  of  the  new 
tube  nearly  doubles  the  15-incher. 
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Automatic  Station  of  Future 
May  Be  Run  by  Tape — Temn 

FUTURE  use  of  tape  recordings  in  the  op 
tion  of  a  virtually  automatic  radio  station 
automatic  factory  was  described  last  week 
Stephen  Temmer,  vice  president  and  chief  ei' 
neer  of  Gotham  Recording  Corp.,  New  Y 
before  the  luncheon  meeting  in  New  Yorl 
Advertising  Men's  Post  No.  209  of  the  An 
can  Legion. 

Mr.  Temmer  also  touched  upon  color 
in  television  and  motion  pictures,  and  vo 
the  belief  it  will  be  at  least  10  years  be 
this  development  will  be  refined  to  the  p 
where  it  will  be  practicable. 

In  another  talk,  Herbert  M.  Moss,  presi< 
of  Gotham,  traced  the  growth  of  his  firm  s 
its  establishment  five  years  ago. 


Triangle  Shows  Projector  \ 

DEMONSTRATION  of  a  rear  projection  B 
for  continuous  showing  of  up  to  1,600  ft. 
minutes)  of  16  mm  film  on  a  13x1 8-inch  scrl 
equipped  with  a  shadow  box  for  clear  vi$ 
in  an  undarkened  room,  was  held  in  Wash; 
ton,  D.  C.,  last  week  by  the  Triangle  Continu 
Projector  Co.,  Skokie,  111.  The  unit  is  said 
be  useful  in  point-of-sale  merchandising 
stores  in  connection  with  tv  programs,  in  d< 
onstration  of  films  and  for  direct  pickup' 
films  by  tv  stations  equipped  only  with  stu 
cameras. 


i 


Blees  Leaves  Avco  for  L.  A., 
Formerly  with  Crosley  Div. 

W.  A.  BLEES,  a  staff  vice  president  of  A 
Mfg.  Corp.,  announced  last  week  that  he  1 
resigned  and  is  returning  to  his  home  in  ) 
Angeles  to  look  after  his  interests  there.  j 
will  continue  to  serve  Avco  as  a  consultant. 

Mr.  Blees  was  vice  president  in  charge 
sales  for  the  Crosley  Div.  of  Avco  from  19| 
when  he  joined  the  organization,  until 
reassignment  as  a  staff  vice  president  in  >J 
York  last  July.  In  the  latter  post  his  primi 
responsibilties  were  in  merchandising  and  ( 
tribution. 


MANUFACTURING  SHORTS 

Amperex  Electronic  Corp.,  Hicksville.  L. 
N.  Y.,  announces  availability  of  two  new  po 
contact  transistors,  type  No.  OC50,  desigr 
for  amplifying  purposes,  and  type  OC51,  i 
signed  primarily  for  switching  operations. 
30-page  booklet  describing  these  transistors  a 
containing  considerable  information  on  t 
theory  and  circuitry  of  these  devices  is  avi 
able  from  Amperex  without  charge. 

Reeves  Soundcraft  Corp.,  N.  Y..  annoum 
development  of  magnetic  recording  tape,  whi 
it  "unconditionally  guarantees  will  never  bre 
or  curl  when  used  under  normal  conditions 
recording  and  playback."  To  be  marketed  i 
der  trademark  name  "Lifetime  Tape,"  compa 
claims  "it  will  last,  to  the  best  of  engineeri 
knowledge,  forever!" 

Kingdom  Products  Ltd.,  N.  Y.,  announces  m 
four-page  catalog  on  Lorenz  speakers,  Kit 
dom  cabinets  and  Kingdom  Lorenz  combir 
tion  units. 
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Advertisers 


d  F.  Johnson,  executive  vice  president, 
lzoil  Co.,  L.  A.,  elected  president,  succeed- 
ate  John  B.  Beman. 


e  W.  Wert,  media  division  senior  staffman, 
dyear  Tire  &  Rubber  Co.,  appointed  assist- 
ijmanager,  advertising  and  sales  promotion 
rtments.  Lee  J.  Bornhofen,  manager  of  car 
er  sales,  named  to  assist  Mr.  Wert. 

es  S.  Fish,  merchandising  manager,  General 
s  Inc.  (home  appliance  dept.),  named  as- 
\nt  director  of  advertising  of  that  corpora- 


is  L.  Lacy,  manager  of  branch  offices,  Los 
;eles  Soap  Co.,  L.  A.,  (White  King  Soap), 
!jied  sales  promotion  manager.  Lawrence  W. 
fte,  advertising  manager,  evaporated  milk 
|,  Carnation  Co.,  same  city,  to  Los  Angeles 
p  Co.  as  advertising  manager. 

ar  C.  Orman,  sales  manager,  Robin  Hood 
.,  Brown  Shoe  Co.,  St.  Louis,  to  Cole  of 
if.,  L.  A.  (beachwear),  as  general  sales  man- 
r. 

roert  J.  Stone,  formerly  director  of  public  in- 
|nation  for  New  Jersey  Div.  of  Civil  De- 
^  fee,  to  New  York  public  relations  staff  of 
*f  fd  Motor  Co. 

Juiam  E.  Macke  named  merchandising  man- 
r;  Chester  F.  Sylvester  named  western  sales 
nager;  Harry  E.  Foulkrod  named  eastern 
s  manager,  and  Charles  P.  Noonan  named 
nager  of  marketing  services,  Packard  Motor 
r  Co.,  Detroit. 


arles  F.  Bennett,  formerly  with  Lever  Broth- 
1  to  Best  Foods  Inc.,  N.  Y.,  as  product  ad- 
vising and  promotion  manager. 

Agencies 

nry  L.  Brown,  Robert  W.  Fisher,  G.  B.  Me- 
;nnamin,  account  executives  and  Robert  F. 
rroll,  director  of  New  York  news  dept., 
>remus  &  Co.,  N.  Y.,  have  been  elected  vice 
sidents  of  that  agency. 

Paul  McKinney,  sales  promotion  and  ad- 
rtising  manager,  Los  Angeles  Soap  Co.,  L.  A,, 
'hite  King  Soap),  to  Raymond  R.  Morgan 
).,  Hollywood,  as  vice  president  specializing 
grocery  products. 

ctor  Armstrong,  J.  Walter  Thompson  Co., 
5troit,  to  Kenyon  &  Eckhardt,  Detroit,  as 
e  president  and  account  executive  on  Ford 
otor  Co.,  institutional  account, 
jifford  E.  Ball,  account  executive,  Brisacher, 
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Wheeler  &  Staff  Inc.,  S.  F.,  named  vice  presi- 
dent. Howard  Gossage,  formerly  advertising 
and  sales  promotion  manager,  KCBS  San  Fran- 
cisco, to  firm's  creative  department. 

Remus  A.  Harris  and  Frank  A.  Yahner,  ac- 
count supervisors,  The  Biow  Co.,  N.  Y.,  have 
been  named  vice  presidents  of  that  agency. 


MR.  HARRIS 


MR.  YAHNER 


Bradley  A.  Walker,  vice  president,  Fletcher  D. 
Richards  Inc.,  N.  Y.,  appointed  vice  president 
and  general  manager  of  the;,  agency.  Thomas 
H.  Young  Jr.,  named  assistant  general  manager, 
working  with  Mr.  Walker. 

Bob  Swysgood,  account  executive  and  tv  direc- 
tor, Curt  Freiberger  &  Co.,  Denver,  to  Hoskin- 
son  Brothers,  builders,  as  sales  manager. 

Spencer  Nilson,  advertising  manager,  Kerr  Glass 
Mfg.  Corp.,  L.  A.,  to  Western  Adv.  Agency 
Inc.,  that  city,  as  account  executive. 

Harry  Torp,  media  director  and  space  buyer, 
Geyer  Adv.  and  Kenyon  &  Eckhardt,  N.  Y.,  to 
Dowd,  Redfield  &  Johnstone,  N.  Y.,  and  John 
C.  Dowd,  Boston,  as  media  director  of  both 
agencies,  headquartering  in  New  York.  William 
Monaghan,  Ruthrauff  &  Ryan,  N.  Y.,  to  Dowd 
agency's  Boston  office  as  assistant  to  Mr.  Torp. 

George  H.  Plagens,  account  executive.  Color 
Mail  Inc.,  Cleveland,  to  Sudler  Co.,  L.  A.,  as 
copy  director. 

Allen  C.  Smith  Jr.,  Aitkin-Kynett  Co.,  Phila., 
admitted  to  partnership  in  that  agency. 

Alexander  Hume  Anderson,  tv  director,  Guild, 
Bascom  &  Bonfigli  Inc.,  S.  F.,  named  vice  presi- 
dent in  charge  of  tv  production.  Robert  La- 
Chance  succeeds  as  tv  director. 

William  A.  Rutherford,  account  executive, 
Brooke,  Smith,  French  &  Dorrance  of  the 
Pacific  Coast  Inc.,  S.  F.,  to  Conner,  Jackson, 
Walker,  McClure  Inc.,  same  city,  as  head  of 
agency's  new  merchandising  dept. 

Jack  Miller,  advertising  and  sales  promotion 
manager,  and  federal  district  sales  manager, 
American  Refrigeration  Products,  S.  A.,  Mexi- 
co City,  to  d'Arcy  Advertising  Co.,  L.  A.,  as 
account  executive. 

Mrs.  LaVerle  Teed,  recording  director  and  ac- 
count executive,  KEX  Portland,  Ore.,  to  Rich- 
ard G.  Montgomery  &  Associates,  same  city,  as 
radio  director  and  account  executive. 

Robert  N.  Clark  Jr.,  recently  released  from 
USN,  to  Wank  &  O'Rourke,  S.  F.,  as  assistant 
account  executive. 

Eileen  Burns,  media  director,  Ambro  Agency, 
Cedar  Rapids,  Iowa,  to  W.  D.  Lyon  Agency, 
same  city,  as  chief  time  buyer. 

Brooks  Middleton,  creative  department  direc- 
tor,  Glenn-Iordan-Stoetzal    Inc.,   Chicago,  to 
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Advertising  Counselors  of  Arizona,  Phoenix,  in 
similar  position. 

John  R.  McCann,  production  assistant,  Hicks 
&  Greist,  N.  Y.,  promoted  to  assistant  produc- 
tion manager  of  that  agency. 

Evans  G.  Olwell  Jr.,  formerly  copy  director  at 
Bendix  Home  Appliances,  Avco  Mfg.  Corp., 
appointed  director  at  Gundlach  Adv.  Agency 
(division  of  G.  P.  Gundlach  &  Co.). 

Newman  Myrah,  Don  Allen  &  Associates  Ad- 
vertising, Portland,  Ore.;  Mike  Davenport,  free- 
lance radio  producer;  and  Howard  Thornhill, 

Alport  &  O'Rourke,  same  city,  join  H.  Richard 
Seller  Advertising,  that  city,  as  art  director, 
radio-tv  director  and  account  executive,  respec- 
tively. 

Joan  Chamberlain,  The  Biow  Co.,  N.  Y.,  to 
Foote,  Cone  &  Belding,  N.  Y.,  as  a  copy  group 
supervisor. 

Graham  G.  Berry,  formerly  with  Kudner 
Agency,  N.  Y.,  to  VanSant,  Dugdale  &  Co., 
Baltimore,  as  a  copy  supervisor. 

D.  E.  Robinson  to  C.  J.  La  Roche,  Inc.,  N.  Y., 
as  director  of  research. 

Art  Napoleon,  head  of  tv  commercial  film  pro- 
duction dept.,  The  Biow  Co.,  N.  Y.,  resigns  to 
enter  independent  production  on  the  West 
Coast. 

Bernard  C.  Duffy,  president,  BBDO,  N.  Y.,  has 
accepted  chairmanship  of  Newspaper  Commit- 
tee and  the  Radio  Broadcasting  Committee  of 
the  1954  Development  Drive  of  the  New  York 
Arthritis  and  Rheumatism  Foundation. 

Robert  Belden,  merchandising  department, 
Young  &  Rubicam  Inc.,  Hollywood  and 
Patricia  Klorer  were  married. 

Alan  Garratt,  advertising  manager,  American 
Cigar  and  Cigarette  Co.,  N.  Y.,  (Pall  Mall 
Cigarettes),  father  of  boy,  Paul  Charles,  Jan.  18. 

Charles  B.  Cory,  61,  formerly  with  McCann- 
Erickson  Inc.  for  15  years  and  director  of 
Chicago  Chapter  of  Public  Relations  Society 
of  America  died  Jan.  22. 

Caryl  Johnson,  medium  director,  Smith,  Ben- 
son &  McClure,  Chicago,  died  of  a  heart  at- 
tack Jan.  19.  ♦ 

Stations 

Gordon  Williamson,  formerly  with  sales  dept., 
WTTG  Washington,  named  general  manager, 
WISE  Asheville,  N.  C. 

Lindell  Christell,  formerly  advertising  and  sales 
promotion  manager,  General  Electric  Supply 
Corp.,  Omaha,  to  the  national  sales  staff  of 
May  Broadcasting  Co.,  operators  of  KMTV 


(TV)  Omaha,  Neb.,  and  KMA  Shenandoah, 
Iowa. 

Hal  Henderson,  formerly  account  executive, 
Frederic  W.  Ziv  Co.,  N.  Y.,  to  WCOL  Colum- 
bus, Ohio,  as  account  executive. 

A.  H.  Constant,  manager,  KONA  (TV)  Hono- 
lulu, to  KAFY-AM- 
TV  Bakersfield, 
Calif.,  in  same  ca- 
pacity. 

Allan     F.  Walters 

named  president  of 
CHUM  Toronto, 
succeeding  John  H. 
Part,  who  remains 
as  majority  share- 
holder but  will  de- 
vote more  of  his 
time  to  develop- 
ment of  pharmaceu- 
tical interests. 


MR.  CONSTANT 


Ted  Carlsen,  former  sales  manager,  KULA-TV 
Honolulu,  to  KBID-TV  Fresno,  Calif.,  as  ac- 
count executive.  Thelma  Anderson,  cooking  ex- 
pert, to  KBID-TV  as  hostess  of  Mary  Max- 
well's Kitchen. 

Jimmy  Simpson,  sports  director  -  salesman, 
WNAO-AM-TV  Raleigh,  named  commercial 
manager  WNAO  in  addition  to  present  duties. 

Glenn  Shaw,  manager,  KCCC-TV  Sacramento, 
appointed  sales  manager,  KDYL  Salt  Lake 
City. 

Wallace  Hutchinson,  tv  promotion  manager, 
John  Poole  Broadcasting  Co.,  Hollywood,  adds 
duties  as  special  Hollywood  sales  representative 
of  KBID-TV  Fresno,  slated  to  start  operations 
in  mid-February. 

Gene  Rosseau,  program  director,  WWON-AM- 
FM  Woonsocket,  R.  I.,  promoted  to  manager, 
succeeding  Mitchell  F.  Stanley,  named  manager, 
WFMJ  Youngstown,  Ohio. 

Chester  1.  Behrman,  program  director,  WEHT 
Henderson,  Ky.,  promoted  to  director  of  op- 
erations for  that  station. 

Don  Kirk,  newcaster,  WCOL  Columbus,  Ohio, 
promoted  to  program  director. 

Marjorie  Benedict,  assistant  manager,  con- 
tinuity acceptance  department,  ABC  Western 
Div.,  adds  supervisory  duties  for  KECA-AM- 
TV  Los  Angeles;  Virginia  Backes,  continuity 
acceptance  secretary,  ABC  Western  Div.,  pro- 
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Advertising  Agency  Magazine  has, 
1,640  subscribers  in  these 
32  top-billing  agencies  alone! 
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moted  to  assistant  editor,  KECA. 

David  Pound,  producer,  Radio  Free  Europe 
WNEW  New  York  production  staff. 

Fred  Gregg,  director  of  promotion,  Cro^ 
Broadcasting  Corp.,  named  radio  and  tv 
rector  of  advertising  and  sales  promotion 
Crosley  Div.  of  Avco  Mfg.  Corp.,  Cinema 

Rosemary  Goetting.  publicist,  Ettinger  C 
Hollywood,  to  KCOP  (TV)  same  city,  as  pul 
relations  director. 

William  Sweet,  engineer,  KCOP  (TV)  Hof 
wood,  to  KBIG  Avalon  in  similar  position. 
George  B.  Reeves,  formerly  of  WINN  Lo^ 
ville,  to  WKRC  Cincinnati  announcing  sta; 

Ed  Farron,  staff  announcer,  WBBM  Chica 
appointed  weekend  supervisor  of  announc 
staff,  replacing  Jack  Taylor,  who  moves 
WBBM-TV. 

Welbourn  Kelley,  who  recently  resigned 
Munich   program   manager   of   Radio  Fi 
Europe,  returns  to  New  York  City  to  resut 
freelance  radio  and  television  writing. 

Jerry  Crocker,  formerly  with  Valley  Recori 
Inc.,  to  KREL,  Baytown,  Texas,  as  progri 
manager.  Jay  Shepard  moves  over  to  * 
nouncer's  duties  that  station. 

Robert  T.  Mason,  general  manager,  WMR 
AM-FM  Marion,  Ohio,  met  with  Ohio's  Gc 
Frank  Lausche  and  state  leaders  of  the  Cr 
sade  for  Freedom  to  coordinate  plans  for  t' 
coming  campaign. 

Robert  L.  Cromwell,  in  charge  of  promotii 
and  merchandising,  WHIZ-AM-TV  ZanesviV 
Ohio,  declared  a  winner  in  RCA's  'What's  t] 
Big  Idea"  promotional  contest. 

Jim  Murray,  formerly  producer-director,  WS 
TV  Atlanta,  named  "Atlanta's  Young  Man 
the  Year  for  1953"  by  the  Junior  Chamber 
Commerce. 

Hugh  R.  Murchison,  president,  KPOL  Los  A 
geles,  elected  to  13th  term  as  president,  boa 
of  directors,  Union  Rescue  Mission,  L.  A. 

Robert   E.   McClure,    major  stockholder 
KOWL  Santa  Monica,  and  co-publisher 
Santa  Monica  Evening  Outlook,  appointed 
California  State  Highway  Commission  by  Gc 
Goodwin  J.  Knight. 

Glenn  Ryle,  announcer,  WCPO-TV  Cincinnc 
father  of  girl,  Cheryl  Ann,  Jan.  20. 

Ann  Slater,  publicist,  KNBH  (TV)  Hollywoc 
and  Robert  Anderson,  vice  president,  Stoc 
Adv.  Co.,  that  city,  were  married  Jan.  29. 

Phillip  Wray,  36,  engineer,  KHJ-TV  Hoi 
wood,  died  of  heart  attack  Jan.  18. 

Networks 

John  K.  Herbert,  who  resigned  as  an  Nl 
board  member  and  as  vice  president  in  chai 
of  tv  network  sales  at  the  end  of  1953,  af 
more  than  three  years  with  network  [B« 
Dec.  28,  1953],  named  executive  publisher 
the  Hearst's  New  York  Journal-American. 

Frederick  Jacobi  Jr.  has  been  promoted  to  pi 
of  press  manager  of  the  NBC  Film  Div.,  C 
M.  Stanton,  vice  president  in  charge  of  1 
division,  announced. 

A.  H.  McHardy.  chief  assistant  editor.  KE( 
Los  Angeles,  assumes  same  duties.  ABC  Rat 
Western  Div. 

William  Bennington,  director,  NBC-TV  Hoi 
wood  Pinky  Lee  Show,  and  John  Lyman, 
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br,  NBC-TV  same  city,  Breakfast  in  Holly - 
p,  exchange  directorial  duties. 

lard  George  Pedicini,  NBC  Hollywood  staff 
.r,  has  resigned  to  accept  assignment  writ- 
'\Last  Man  Out  radio  series  (NBC,  Sun., 
0:30  p.m.  EST). 

Iliani  Bouchey,  star  of  NBC  Radio's  Dr.  Paul, 
gned  role  in  Paramount  Pictures  feature 
"The  Bridges  at  Toko-ri." 
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Cullen,  panelist  on  CBS-TV  I've  Got  a 
Met,  moves  to  West  Coast  as  m.c.  on  CBS- 
Place  the  Face. 

el  Pearson,  production  manager,  NBC  Radio 
lywood,  named  program  manager,  replacing 
mry  Bubeck,  who  resigned  Jan.  21.  Robert 
(Is,  business  supervisor,  NBC  Radio  same 
I  succeeds  Mr.  Pearson  as  production  man- 


in  McMahon,  sports  director,  DuMont  Tele- 
on  Network,  received  a  plaque  from  Mayor 
nuel  Dicker  of  Rochester  in  recognition  of 
Mont's  "outstanding  work  in  the  sports  tele- 
ting  field." 

ne  Wall,  video  recording  engineer,  ABC-TV 
llywood,  adds  duties  as  instructor  in  elec- 
nics  at  Los  Angeles  City  College  evening 


ink  Newman,  music  engineer,  ABC  Radio 
Ike  Malloy  series,  adds  writing  credit  with 
e  of  two  scripts  to  series. 


Jph  Edwards,  star  of  NBC  Radio  Truth  or 
Wt0>nsequences  and  NBC-TV  This  Is  Your  Life, 
|ks  m.c.  of  annual  meeting  of  L.A.  Council, 
I'stM'irl  Scouts  of  America. 


athryn  S.  Cole,  NBC  manager  of  informa- 
>n,  spoke  before  meeting  of  Dobbs  Ferry 
If.)  Women's  Club  on  "The  Educational 
alue  of  Radio  and  Television." 

eorge  Herman,  CBS  Radio's  White  House 
irrespondent,  to  address  first  annual  News- 
en's  Conference  at  Bucknell  U.,  Lewisburg, 
I.,  on  Feb.  12.  He  will  discuss  his  ex- 
iriences  with  Far  Eastern  problems  and  at- 
udes  during  his  assignment  to  the  Orient 
om  1950  to  1953. 


jofl'ade  Arnold,  NBC  producer,  to  address  Chi- 
igo  Heart  Assn.  at  the  Morrison  Hotel  Jan. 
8  on  Only  One  to  a  Customer,  title  of  radio 
;ript  that  won  him  American  Heart  Assn.'s 
rst  annual  Howard  W.  Blakeslee  Award. 


'aul  Harvey,  ABC  commentator,  is  author 
f  book  expressing  his  views  on  variety  of 
Libjects,  Remember  These  Things,  published 
ist  Monday  by  Hanover  House,  N.  Y. 

)ick  Noble,  NBC  Chicago  announcer,  ap- 
ointed  chairman  of  public  relations  committee 


W«RL»  FAMOUS 


JAEGER 


of  Joint  Illinois  Teacher  Training  Institute 
Alumni  Council. 

Jane  Pickens,  singer,  has  been  signed  by  ABC- 
TV  to  star  in  The  Jane  Pickens  Show,  starting 
Sunday,  Jan.  31,  9:15  p.m.  In  addition  to  her 
new  tv  series  Miss  Pickens  will  continue  on 
radio  for  NBC  on  Mondays-Fridays. 

Dennis  Day,  radio,  tv  and  motion  picture  per- 
sonality, appointed  "America's  Heart  Ambas- 
sador for  the  1954  Heart  Fund,"  and  in  this 
capacity  will  visit  a  number  of  cities,  starting 
early  in  February,  for  network  and  local  radio 
and  television  appearances. 

Film 

John  McPariiin  has  resigned  as  sales  manager 
of  WNBQ  (TV)  Chicago  to  join  the  film  syn- 
dication div.  of  Motion  Pictures  for  Television 
Inc.  as  account  executive  in  Chicago. 

Andrew   P.  Jaeger, 

vice  president  i  n 
charge  of  sales, 
Prockter  Syndica- 
tions International, 
to  Screen  Gems 
Inc.  (Columbia  Pic- 
tures tv  subsidiary), 
as  director  of  New 
York  sales. 

Jack  Trindle,  free- 
lance tv  writer  in 
Hollywood  and  for- 
merly studio  coordi- 
nator at  NBC-TV 
Chicago,  to  staff  of  Kling  Studio's  motion  pic- 
ture-tv  dept.  as  continuity  writer. 

Ed  Blondell,  lighting  director,  KCOP  (TV) 
Hollywood,  resigns  to  freelance  and  continue 
in  that  capacity  on  Liberace  and  Life  With 
Elizabeth,  film  packages  syndicated  by  Guild 
Films. 

Roderick  P.  Sweet,  23,  film  technician,  Techni- 
color Inc.,  Hollywood,  died  Jan.  21. 

Manufacturers 

Harry  Oedekerk,  president,  Hycon  Mfg.  Co., 
Pasadena  (photographic  and  electronic  equip- 
ment), elected  chairman  of  board,  that  com- 
pany. Alden  E.  Acker,  director,  elected  presi- 
dent, succeeding  Mr.  Oedekerk. 

William  J.  Helt,  formerly  general  sales  man- 
ager, Raytheon  Mfg.  Co.'s  Tv-Radio  Div.,  ap- 
pointed president  of  that  company's  Appliance 
Distributors  Inc.,  Indianapolis.  J.  Forrest 
Bigelow,  head  of  Raytheon's  radio-tv  develop- 
ment dept.,  appointed  manager  of  engineering 
and  development  for  firm's  radio  and  tv  div. 

Harold  D.  Conklin,  vice  president  and  general 
manager,  Admiral  Distributors  Inc.,  promoted 
to  general  sales  manager  of  Admiral  Corp. 

Arnold  Henderson,  assistant  to  director  of  sales 
and  advertising,  Emerson  Radio  &  Phonograph 
Corp.,  promoted  to  assistant  to  vice  president 
in  charge  of  sales. 

John  Jipp,  Southwestern  regional  sales  man- 
ager for  Motorola  Inc.,  to  Ampex  Corp.,  Red- 
wood City,  Calif.,  as  manager  of  instrumenta- 
tion recorder  sales. 


MR.  FELDT 


Rudolf  Feldt,  formerly  manager  of  the  instru- 
ment division  plant, 
Allen  B.  DuMont 
Labs  Inc.,  Clifton, 
N.  J.,  named  man- 
ager of  newly  -  cre- 
ated instrument  di- 
vision of  Federal 
T  e  1  e  c  ommunication 
Labs.,  Nutley,  N.  J., 
research  unit  of 
IT&T. 

Humbert  P.  Pacini, 

assistant  manager, 
engineering  dept., 
Allen  B.  DuMont 
Labs  Inc.,  Clifton,  N.  J.  (tv  receiver  mfg.  div.), 
named  manager  of  engineering  dept. 

Andrew  C.  Jorgensen,  57,  vice  president  for 
Tangier,  North  Africa  and  the  Near  East,  Mac- 
Kay  Radio  &  Telegraph  Co.,  died  Jan.  25. 

Trade  Associations 

William  B.  Caskey, 
general  manager, 
WPEN  -  AM  -  FM 
Philadelphia,  elected 
president  of  Phila- 
d  e  1  p  h  i  a  Radio  & 
Television  Broad- 
casters Assn. 
Francis  C.  Coughlin, 
continuity  director, 
WGN  Chicago, 
elected  a  director  in 
Chicago  Press  Vet- 
erans Assn.  MR.  CASKEY 
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PROGRAMS  &  PROMOTIONS 


HAWAIIAN  BROCHURE 

A  FUCHSIA  colored  promotional  brochure, 
featuring  a  hula  girl,  has  been  sent  to  adver- 
tisers and  agencies  by  KULA  Honolulu.  Titled 
The  Hawaiian  Story,  the  booklet  shows  Hono- 
lulu's favorable  comparison  to  U.  S.  cities  in 
population,  sales  and  buying  power,  stating 
that  yearly  $7,198  per  family  buying  income  is 
30%  higher  than  American  average.  The  book- 
let also  points  up  KULA's  coverage,  claiming 
it  to  be  equal  to  that  of  21  daily  and  weekly 
newspapers,  "blanketing  the  market  .  .  .  and 
with  a  single  rate  card!"  KULA's  program 
schedule  includes  broadcasts  in  Japanese, 
Chinese,  Filipino  and  Korean  and  "One  budget 
can  buy  All  Hawaii,"  the  brochure  states. 


EDISON  PREMIERE  BROADCAST 

WVNJ  Newark  presented  a  special  broadcast 
from  the  Thomas  Alva  Edison  Foundation  and 
Museum  in  West  Orange,  N.  J.,  in  connection 
with  the  premiere  showing  of  the  motion  pic- 
ture, "Richie  Goes  Into  Business."  The  picture, 
produced  and  edited  by  staff  members  of 
WVNJ  and  the  Newark  News,  is  dedicated  to 
the  memory  of  Mr.  Edison,  who  was  a  newsboy 
as  a  youngster. 


WWRL  STORE  PROMOTION 

WWRL  WOODSIDE,  L.  I.,  has  launched  a 
promotion  in  approximately  3,000  super  mar- 
kets, grocery  stores  and  drug  stores  in  Negro 
sections  in  the  New  York  metropolitan  area. 
It  has  arranged  to  place  in  the  stores  plastic 


still  stacking 
up  sales! 

in  the 

GREATER 
OREGON 
MARKET 

^  A  leading  national 
grocery  chain  has  been 
using  station  KGW 
continuously  for  more 
than  3  years  with  out- 
standing results — proof 
positive  KGW  adver- 
tising pays  off  for  ad- 
vertisers who  insist  on 
their  money's  worth. 

For  real  sales  results 
use  KGW  —  an  eco- 
nomical and  efficient 
medium  for  covering 
the  rich  Oregon  market. 
»  For  details,  contact 
any  office  of  Edward 
Petry,  Inc. 

*Name  on  request. 
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Demand  Supplied 

PECK's  Department  Store,  Kansas  City 
is  supplying  tv  program  listings  which  thi 
Kansas  City  Star  and  its  morning  Timet 
— the  city's  only  newspapers — do  no, 
carry.  The  store  last  December  begar 
using  two  pages  back-to-back  in  theSfai 
each  Sunday  listing  all  programs  of  the 
four  Kansas  City  tv  stations  for  the  com- 
ing week.  Sheet  folds  into  an  eight-page 
folder  of  one  cover  page  and  seven  oth- 
ers, each  divided  between  the  program 
listings  and  an  ad  for  Peck's  merchandise! 


shelf  tapes  featuring  WWRL  personalities  en- 
dorsing sponsors'  products  as  well  as  promoting 
the  station's  broadcasts  aimed  at  the  Negro 
market. 


WGUY  SETS  'THE  CLOCK' 

NEW  morning  schedule  of  WGUY-AM-FM 
Bangor  is  centered  around  The  Clock,  six  days  a 
week  program  (6-10  a.m.).  The  program 
features  50  musical  selections  daily  plus  fre- 
quent news,  weather  and  time  reports.  A  sales 
promotion  campaign,  using  direct  mail,  tele- 
grams and  personal  sales  calls  is  under  way. 
The  Clock  started  its  first  day  with  24  ads,  1 1  of 
them  new. 


'GUEST  HOUSE'  CONTEST 

ENTRIES  from  27  states  and  Canada,  totaling 
8,175,  were  received  in  WJR  Detroit's  Guest 
House  contest.  Listeners  wrote  50  words  or 
less  on  why  they  liked  the  Guest  House  pro- 
gram. A  grand  prize  of  a  radio-phonograph 
console  and  nine  clock  radios  were  announced 
as  prizes  and  details  were  announced  exclusively 
on  the  Guest  House  program,  half-hour  musical 
variety  show,  emceed  by  Bud  Guest. 


'MAGIC  WORDS'  CONTEST 

KXLY  and  KXLY-TV  Spokane  have  begun  a 
"Magic  Word"  contest,  KXLY  offering  a  1954 
Ford  Fordomatic  as  top  prize  and  KXLY-TV 
offering  a  1954  Oldsmobile  "88."  Each  day 
during  the  contests,  which  are  separate  and 
distinct,  both  stations  periodically  announce 
"Magic  Words"  during  the  day's  broadcasts. 
Contestants  write  down  the  words  they  hear 
during  any  ten  days  of  the  contest's  duration. 
The  person  submitting  the  most  complete  list 
of  "Magic  Words'  announced  for  each  of  the 
ten  days  they  select  will  be  proclaimed  the, 
winner.  Stations  report  tremendous  interest  in 
the  Spokane  radio  and  tv  markets. 


and  Paul  H.  Douglas  (D-Ill.)  dividing  ti: 
Program  is  designed  to  present  both  sides! 
current  issues.  WGN-TV  started  series  Ian.1 
at  8:15  p.m.  and  WGN  Ian.  23  at  10  p.m.' 


MARINE  RECRUITING  SHOW 

THE  UNITED  States  Marine  Corps  has  pi 
duced  a  15-minute,  13-week  transcribed  rat 
series  titled  the  Eileen  Barton  Show,  featuri 
that  Coral  Records'  recording  star.  Joe  Ki 
will  emcee  the  series  and  music  will  be  f 
nished  by  Alvy  West  and  his  orchestra.  1 
series  will  be  hand-placed  by  recruiters  a| 
will  be  released  in  recruiting  areas. 


FROM  THE  HALLS  OF  KVOE  j 

MUCH  of  Sunday  programming  at  KVC 
Santa  Ana,  Calif.,  is  aimed  at  5,000  marie 
and  1 ,500  civilian  employees  of  nearby  El  To 
Marine  Base,  starting  at  10  a.m.  with  a  ba 
band  concert  which  is  tape  recorded  and  i 
presented  on  station's  Salute  to  Sunday  progra 
later  in  day.  From  12:30  to  3  p.m.,  six  marin 
from  the  base  public  information  office  are  < 
duty  broadcasting  Flying  Leathernecks,  an  eas 
going  "bull  session"  type  of  program. 


TAPE  GUESSING  RESULTS 

A  TOTAL  of  2,398  postal  card  entries  over 
a  10-day  period  were  received  by  WLWA  At- 
lanta in  a  recent  tape  guessing  contest,  which 
featured  two  Ampro  tape  recorders  as  prizes. 
According  to  that  station,  this  was  the  biggest 
response  given  any  similar  promotion  last  year. 
Viewers  tried  to  guess  the  length  of  tape  piled 
into  a  wire  bicycle  basket,  after  being  shown  a 
five-inch  reel  of  tape  which  gave  some  idea  of 
how  much  space  600  feet  of  tape  occupies.  The 
winners  guessed  within  inches  of  the  correct 
length,  2,349  feet,  4  inches. 


WIKK  WINS  TRIP 

AN  EXPENSE-paid  week's  holiday  trip  to  Be 
muda  for  two  was  won  by  WIKK  Erie,  Pa,  in 
contest  among  22  radio  stations  which  coi 
prised  the  1953  Cleveland  Browns  broadcastii 
network,  which  was  originated  by  WTA 
Cleveland,  NBC  outlet  there.  Stations  su 
mitted  individual  promotional  efforts  of  t! 
Brown's  broadcasts  carried  over  their  faciliti 
and  a  study  was  made  of  all  documented  e 
tries  to  determine  the  winner.  The  award  w 
presented  on  behalf  of  NBC  Inc.  and  WTA 
to  Charles  R.  Kinney,  WIKK  general  managi 


WCFM  ART  SYMPOSIUM 

AN  EXPLORATION  of  Washington  art  re- 
sources will  comprise  the  major  part  of  Feb- 
ruary programming  on  WCFM  (FM)  Washing- 
ton, according  to  a  release  from  that  station. 
The  WCFM  art  symposium  will  feature  local 
and  national  art  figures,  including  a  recorded 
interview  with  93-year-old  Mrs.  Anna  Mary 
Robertson  Moses,  better  known  as  "Grandma 
Moses."  The  interview  was  recorded  at  the 
New  York  Herald  Tribune  Forum  in  mid- 
October.  The  WCFM  series  will  be  heard  each 
weekday  at  10  p.m. 


SENATORS  DISCUSS  ISSUES 

RADIO  and  tv  series,  Your  Senators'  Report, 
has  gotten  underway  at  WGN  and  WGN-TV 
(  hicago,  with  Sens.  Everett  Dirksen  (R-I1U 


CALL  LETTER  SLOGANS 

FIRST  prize  of  $200  for  best  use  of  lette 
KABC,  new  call  letters  of  KECA  Hollywd 
effective  today  (Feb.  1),  will  be  awarded 
slogan-writing  contest  on  station's  Beat  1 
Record  program.  Slogans  can  be  on  any  toj 
(i.e.,  going  to  church,  safety,  fire  preventioi 
so  long  as  letters  K,  A,  B  and  C  are  used 
correct  order.  Two  additional  prizes,  $100  ai 
$50.  will  be  given  runners-up  in  contest. 


CUT  YOURSELF  A  SLICE 
OF  AMERICA'S  RICHEST  EMPIRE 


You  Can  Get  A  Share  of  East  Teias 
by  Appointing  u*  Your  Spokesman  . 

KF  RO    "Voice  oi  Longview"  —  TEX* 

*  m  m  m  ■  i  ■  ■  ■  ■  •  ■ 
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Reprints  of  articles 
appearing  in  this  section 
are  available 
at  nominal  cost  Write  to 

0CA8TIN0  .  TELECASTING 


the  Original 
Sound 


GREEN  BAND 


THE  FINEST  TAPE  YOUR  RECORDER  CAN  USE 

Just  as  the  reflection  of  a  perfect  mirror  is  faithful  to 
the  original  image,  in  every  detail,  so  too  does  irish  Green  Band  record,  retain 
and  reproduce  the  original  sound  with  flawless  fidelity. 

Instruments  will  reveal  that  irish  Green  Band  offers  lower  noise  level,  uniform 
sensitivity,  minimum  amplitude  variation,  less  distortion. 

But  instrument  tests  are  only  the  landmarks  of  good  design  and  production.  The 
final  proof  is  in  the  hearing.  To  appreciate  the  quality  of  irish  Green  Band,  it 
must  be  listened  to,  and  compared  with  other  tapes  on  the  same  recorder. 

You  will  find  that  the  only  limitation  to  irish  Green  Band  quality  is  the  limitation 
of  the  tape  recorder  itself  ...  it  is  the  finest  tape  your  recorder  can  use. 


irish 

GREEN  BAND 

is  fast  becoming  the 
choice  of  audio  engi- 
neers in  broadcast  sta- 
tions, recording  studios 
and  wherever  sound 
quality  is  of  paramount 
importance. 
1200  feet  on  plastic 

reel  $5.50 

2400  feet  on  metal 

or  fiberglas  reel.  12.85 
One  day  you  will  surely 
use  IRISH  .  .  .  so  write 
today  for  free  sample 
reel. 


SOUND  RECORDING 


At  all  leading  radio  parts  distributors 

ORRADIO  INDUSTR 


I  N  C 


E  S 

OPELIKA    9,  ALABAMA 

World's  Largest  Exclusive  Magnetic  Tape  Manufacturer 

EXPORT  DIVISION:  Mother.  Exporting  Corp  ,  458  Broadway,  New  York,  N.  Y. 
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4k  pause  for  station  identification 


ation  slogan  "See  More  on  Channel  A" 
ts  constant  promotion  on  I.  D.s  used  on 
BH  (TV)  Los  Angeles,  as  this  sampling  of 
e  outlet's  station  breaks  reveals.  KNBH 
akes  a  special  effort  to  sell  10-second  sta- 
>n  break  commercials,  using  these  cartoon 


breaks  at  times  during  the  day  and  evening 
when  the  I.  D.  spots  are  not  sold.  B*T  invites 
other  stations  to  submit  their  I.  D.s  for  pub- 
lication in  this  series.  The  editors  reserve 
the  right  to  use  only  those  which  are  be- 
lieved to  have  merit. 
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Among  principal  types  of  radio  programs,  music  holds  up 
best  when  television  comes  to  town.  At  least  that  was  so  in 
Tulsa,  as  this  analysis  shows.  The  author  is  a  radio  veteran, 
having  been  associated  with  the  Brown  Schools  stations  as 
vice  president  of  KOME  Tulsa,  1951-53;  general  manager 
of  KGER  Long  Beach,  Calif.,  1949-53,  and  general  manager 
of  KUOA  Siloam  Springs,  Ark.,  1935-53.  He  is  now  assist- 
ant to  Rep.  James  W.  Trimble  (D-Ark.). 

Music  on  Radio  Holds  Own  Against  Tv 


by  Storm  Whaley 


AN  AUDIENCE  study  recently  made  in 
Tulsa,  Oklahoma,  shows  that  radio  music 
programs  have  held  their  own  and  some- 
times gained  in  rating  points  against  tele- 
vision during  the  time  that  television  was 
having  its  market  honeymoon. 

Tulsa  is  served  by  six  am  outlets,  and  in 
the  fall  of  1949  the  city's  only  television 
station  began  to  broadcast  on  vhf. 

The  purpose  of  the  audience  study  was 
to  find  the  type  or  types  of  radio  programs 
which  offered  the  strongest  resistance  to 
aggression  by  television.  We  analyzed  the 
seven  city-wide  surveys  which  were  made 
in  Tulsa  when  tv  service  was  a  factor. 

The  first  such  survey  was  made  in  the 
winter  of  1949-50  coincident  with  the  vir- 
tual beginning  of  television  in  the  market. 
Our  concern  was  not  with  individual  sta- 
tion popularity,  but  with  the  comparative 
ratings  from  survey  to  survey  which  were 
achieved  by  the  various  kinds  of  programs. 
We  classified  all  broadcasts  of  the  Tulsa 
stations  as  follows:  music  (all  types  of  mu- 
sical programs),  audience  participation 
shows,  serial  drama  (soap  opera,  kid  strips), 
drama  (mysteries,  complete  dramas),  reli- 
gion, comedy,  variety,  news,  miscellaneous 
speech  (special  events,  sports). 

The  period  by  period  station  ratings  were 


S  »M-I1  Noon 

I.b-'.O         kfl  »p.  .■ 

These  three  charts  show  how  music  share  of 
radio  audience  grew  despite  tv  development  in 
Tulsa.  Tv  station  operated  in  evening  through- 
out survey  period,  began  signing  on  at  3  p.m. 
in  March.  1951 :  giving  full  afternoon  service  in 


re-classified  under  these  nine  heads.  Aver- 
ages for  each  classification  were  computed 
for  the  major  segments  of  the  broadcast  day. 

A  summary  of  the  averages  is  contained 
in  Table  II  on  page  84. 

As  television  became  available  more  hours 


TABLE  I.  MUSIC  PROGRAM  TIME 
AND  MUSIC  SHARE  OF  AUDIENCE 
(MARCH,  1950  vs.  MARCH,  1952) 

Increase  in  Increase  in 

Music  Share  Music  Share 

Segment:  of  Programs  of  Audience 
Afternoon          15%  50% 

Evening  84%  200% 

(No  comparison  was  made  of  morning 
segment  because  there  was  no  tele- 
vision service  available  during  the 
mornings  until  after  March,  1952. 


per  day,  and  regular  programs  were  offered 
for  viewing  first  in  the  evening,  then  in  the 
afternoon,  and  finally  in  the  morning,  the 
radio  program  preferences  reacted  with  each 
successive  expansion  of  television  service. 
In  each  case  there  was  a  shift  to  music. 
When  plotted  against  a  time  base  it  is  pos- 


— h-= 

13  Noon- 6  PM 

 SSI 

Ftb'SO  Apr  Ap.  'S| 

September.  1951;  opening  at  11  a.m.  in  No- 
vember. 1951;  at  10:30  a.m.  in  January.  1952, 
and  operating  full  time  in  July,  1952.  Note: 
November,  1952,  survey  used  technique  dif- 
ferent from  other  six  and  hence  data  is  not 


sible  to  date  the  arrival  of  television  in  ea< 
segment  of  the  day  by  noting  the  upturn  I 
the  music  "share  of  audience."  (See  chai 
below.) 

It  is  significant  that  the  rating  for  mus 
shows  gain  at  the  time  the  total  sets-in-u: 
percentage  was  on  the  decline. 

We  attempted  to  determine  if  type  ( 
music  had  any  bearing  on  its  "tv  resistance 
but  no  significant  pattern  was  apparent. 

There  was  an  increase  in  the  number  I 
music  programs  offered  during  the  stud 
period.  It  might  be  guessed  that  the  h 
crease  in  the  share  of  audience  merely  r< 
fleets  the  fact  that  a  greater  share  of  pr<! 
gram  time  was  devoted  to  music.  Table  i 
indicates  that  this  is  not  the  case. 

The  overall  accuracy  of  the  study  shoul 
be  high.  In  the  seven  surveys  more  tha 
240,000  calls  were  made.  The  segment 
of  the  day  were  large  enough  to  make  th 
averages  meaningful.  Individual  radio  stl 
tion  gains  and  losses  had  no  effect  becaus 
all  were  included. 

A  further  extension  of  the  method  of  thi 
study  can  be  applied  now  in  that  the  mai 
ket  has  re-established  its  stability.  Thi 
study  may  reveal  the  effect  of  specific  type 
of  tv  programs  on  the  audience  of  specifi 
types  of  aural  presentations. 


6-  K>  PM 

 • 

Ajr'St 


comparable,  is  shown  here  for  morn 
evening   segments   only    to  indicate 
standings.  November,  1952,  survey  also 
different  evening  hours  and  hence  no 
was  made  in  evening  segment. 


mg  am 
relativi 
coveret 
plotting 
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Dudley  J.  Scholten,  Vice  President  of  Argus  Cameras,  explains  why 


He  doesn't  believe  in  negatives! 


When  dealers  phone  for  more  stock  fast— because  customers 
want  Argus  cameras  now—  Dudley  Scholten  doesn't  believe  in 
negatives.  He  won't  say  "No."  He  uses  Air  Express. 

"Last  December  23,  for  example,"  he  will  tell  you,  "a  large 
Indianapolis  camera  shop  ran  out  of  Model  75's,  called  us  in 
Ann  Arbor  headquarters. 

"We  got  together  half  a  gross  by  noon  of  December  24  and 
let  Air  Express  take  over  from  there.  That  night,  the  dealer 
phoned  again  to  say  'Thanks.'  The  Air  Express  delivery  had 
arrived  early  in  the  afternoon— and  by  closing  time  he  had 
sold  out  the  whole  order! 


"There's  no  doubt  that  the  astounding  growth  of  Argus 
owes  much  to  this  policy  of  reliable,  fast  distribution.  Argus 
sales  rose  from  a  net  of  some  5-million  dollars  at  the  end  of 
1950  to  about  19-million  in  1953. 

"We  ship  by  Air  Express  to  our  outlets  all  over  the  country 
in  weights  from  4  to  30  pounds,  often  as  much  as  120  pounds. 
Air  Express  always  comes  through  for  us,  and  we  have  found 
that  most  of  our  shipments  cost  us  less  than  with  any  other 
air  service." 

It  pays  to  express  yourself  clearly.  Say  Air  Express !  Division 
of  Railway  Express  Agency. 


<f>  Ah Express 


O ADC A STING 


Telecasting 


GETS   TMEFtE  DUST  via  U.S.  Scheduled  Airlint 
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TABLE  II.    SUMMARY  OF  TULSA  RATINGS  (BY  PROGRAM  TYPES) 
(See  fext  reference  on  page  82.) 


Audience 

Serial 

Misc. 

Sets 

Survey  Dates 

Music 

Participation 

Drama        Drama       Religious  Comedy 

Variety 

News 

Speech 

in  U' 

MORNING  (8:00-12:00) 

Oct.  '49  -  Feb.  '50 

6.1 

9  9 

o .  /  »o 

A  K 

Q 

.0 

1  ./ 

Dec.  '49  -  Apr.  '50 

6.2 

1.9 

4.1  .2 

4.4 

1  T 

1  .O 

1  .J 

i  y.o. 

Jan.  '51  -  Apr.  '51 

5.5 

4.3 

2.7  .3 

3.7 

1.6 

2.2 

20.5 

November  1951 

5.0 

4.4 

1.8  .8 

4.0 

.6 

1.8 

18.8 

January  1952 

4.6 

5.2 

2.1  1.5 

4.4 

1  A 
1 .4 

1  ./ 

Z  l  .3 

March  1952 

4.3 

3.9 

2.7  1.1 

3.4 

.9 

1.1 

17.8 

November  1952* 

5.8* 

4.2* 

2.9*                         1.7*  .4* 

4.6* 

.6* 

.7* 

19.1 

(Tulsa's  tv  station 

began  signing  on  at  11:00  in  Nov.  '51;  at  10:30  in  Jan.  '52;  full  time  July  '52) 

AFTERNOON  (12:00-6:00) 

Oct.  '49  -  Feb.  '50 

5.2 

1.7 

8.8 

.9 

1 .0 

c 
.J 

zu.o 

Dec.  '49  -  Apr.  '50 

6.3 

1.5 

8.9 

.3 

2  6 

1  1 

I.I 

91  *K 
£  \  .0 

Jan.  '51  -  Apr.  '51 

6.1 

1.0 

8.3  .1 

.9 

1.7 

.8 

20.8 

November  1951 

5.8 

1.2 

5.7 

.5 

1.2 

1.5 

17.5 

January  1952 

6.4 

.5 

6.1 

1.1 

9  1 

c 
.0 

March  1952 

5.8 

.6 

4.8 

.3 

1.7 

1.0 

14.5 

November  1952* 

8.4* 

.4* 

7.0* 

.9* 

2.6* 

.5* 

20.8 

(Tulsa's  tv  station  began  signing  on  at  3:00 

in  March  1951;  full  afternoon  service  began 

Sept.  1951) 

EVENING  (6:00-10:00) 

Oct.  '49  -  Feb.  '50 

2.1 

2.3 

10.9  6.8 

2.5 

1  .u 

c 
.O 

O  1  -O 

Dec.  '49  -  Apr.  '50 

2.1 

2.8 

12.9  7.5 

3.3 

2.9 

.8 

31.5 

Jan.  '51  -  Apr.  '51 

2.9 

1.1 

12.9  4.9 

1.8 

2.7 

1.7 

29.3 

November  1951 

4.0 

1.0 

10.7             .2  3.0 

1.4 

2.7 

1.7 

24.5 

January  1952 

3.6 

2.8 

9.7             .2  3.5 

.5 

2.2 

1.3 

25.2 

March  1952 

4.4 

.8 

7.6             .3  3.0 

1.2 

1.8 

1.0 

20.5 

November  1952*  - 

-  This  survey  covered  on 

ly  the  hours  from  6:00  to  8:00  so  not  comparable  

23.7 

(Tulsa's  tv  station  furnished  program  service  during  the  evening  survey  hours  for  entire  period) 


(*)  Note— The  first  six  surveys  listed  above  were  conducted  by  the  same  organization,  but  the  seventh  (November  1952)  survey 
was  made  by  a  different  nationally  recognized  group  which  used  a  different  technique.  The  data  from  the  November 
1952  survey  was  included  only  for  the  purpose  of  indicating  relative  standings.  Quantitatively  the  material  should  not 
be  compared. 


Closed-Circuit  Training  for  Television 


If  this  Shreveport  radio  station  wins  a  tv  grant,  it's  ready  to 
begin  telecasting  almost  immediately.  The  reason  is  that 
without  bringing  in  outside  experts,  the  station  has  trained 
its  own  staff  in  tv  production  by  closed-circuit  telecasts. 


CAN  a  radio  station  prepare  itself  for  tv 
entirely  through  the  use  of  its  own  person- 
nel, without  calling  in  high  priced  experts 
from  other  cities? 

The  answer  of  KWKH  Shreveport,  La.,  is 
an  emphatic  yes. 

KWKH,  with  its  tv  application  in  hearing 
before  the  FCC,  has  a  fully  trained  tv 
staff,  experienced  in  televising  programs  from 
news  commentating  to  an  Esso  Standard 
Oil  dealers  convention.  It  accomplished 
this  in  its  own  studios,  with  its  own  radio 
employes,  and  without  bringing  in  a  single 
outside  expert. 

The  convention  was  a  district  meeting  of 
Esso  Standard  Oil  dealers.  Since  there  was 
no  tv  station  in  the  vicinity  of  Shreveport, 


few  of  those  attending  were  experienced 
with  television. 

KWKH  set  up  the  audience  section  of  the 
convention  in  one  room  and  the  broadcast- 
ing, closed  circuit,  equipment  in  another. 
The  meeting  was  opened  with  a  newscast 
by  the  Esso  Reporter.  Speeches,  discus- 
sions, films  and  general  handling  of  the 
convention  by  its  own  leaders  came  from 
the  broadcasting  room  by  closed  circuit  to 
the  audience  room  where  the  tv  receiving 
screens  were  set  up. 

The  Esso  broadcast  was  only  one  of  scores 
put  on  closed  circuit  by  KWKH  as  its  per- 
sonnel learned  the  techniques  of  television 
so  as  to  be  air  worthy  for  actual  public 
broadcasting  almost  immediately. 


Like  many  other  stations,  KWKH  \ 
caught  in  the  tv  freeze,  having  filed  its 
plication  with  the  FCC  on  June  11,  19 
In  July  1952,  the  application  was  amenc 
and  preparations  for  tv  operation  were 
gun. 

Consideration  was  given  to  bringing 
tv  experts  from  other  cities.  But  the  KWI 
management  felt  that  its  radio  person 
could  handle  the  job  of  self-training 
closed  circuit.  In  the  technical  end,  KWI 
was  fortunate  in  having  two  staff  memb 
who  had  kept  close  contact  with  tv  de\ 
opment.  William  Antony,  KWKH  t& 
nical  director,  had  conducted  experimer 
tv  transmission  as  early  as  1928,  and  Jc 
Jones,  KWKH  studio  engineer,  had  visi 
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From  where  I  sit 
jbu  Joe  Marsh 


Wish  I'd  Said  That 


You  know  Miss  Perkins  down  in  the 
library.  Well,  she's  been  driving  her 
own  car  around  our  town  for  a  little 
more  than  30  years. 

The  other  day  she  had  a  bit  of 
trouble  parking  down  on  Main  Street. 
Didn't  quite  make  it  the  first  try,  so 
she  pulled  out  to  start  over  when  a 
fellow  waiting  to  pass  started  tooting 
his  horn  impatiently. 

On  the  second  try,  she  was  still 
having  a  little  difficulty  and  so  this 
smart  aleck  leaned  out  and  hollered, 
"Lady,  do  you  know  how  to  drive?" 
"Yes,  young  man,"  Miss  Perkins  an- 
swered, "I  do.  But  I  don't  have  time 
to  teach  you  now." 

From  where  I  sit,  it's  not  always 
easy  to  have  a  good  answer  ready 
when  you  need  it.  But  when  somebody 
insists  that  I  vote  for  his  candidate, 
for  instance,  or  choose  tea  instead  of  a 
temperate  glass  of  beer  with  dinner,  I 
know  the  answer  right  off  the  bat.  It's 
all  a  matter  of  personal  preference 
. . .  and  none  of  us  like  "backseat  driv- 
ing" from  anybody. 


Copyright,  1954,  United  States  Brewers  Foundation 
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NARTB  CODE  REVISIONS 


NARTB'S  two  voluntary  self-censorship  weap- 
ons— Television  Code  and  Radio  Standards  of 
Practice — carry  stronger  language  covering  ad- 
vertising and  program  provisions  as  a  result  of 
the  NARTB  combined  board  meetings  held 
Jan.  21-23  in  Phoenix,  Ariz.  [B«T,  Jan.  25]. 

In  changing  the  Standards  of  Practice,  the 
board  acted  for  the  first  time  on  this  broadcast- 
ing document,  which  had  been  adopted  by  the 
membership  at  the  May  1948  convention  in 
Los  Angeles.  The  radio  document  thus  be- 
comes the  opposite  number  of  the  Television 
Code. 

The  Television  Code  was  revised  by  the 
NARTB  Television  Board  as  follows: 

Page  2.  Acceptability  of  Program  Material,  new 
paragraph  to  be  inserted  between  paragraphs 
(a)(i)  and  (a)(ii)  as  follows: 
"Words  (especially  slang)  derisive  of  any  race, 
color,  creed,  nationality  or  national  derivation, 
except  wherein  such  usage  would  be  for  the 
specific  purpose  of  effective  dramatization  such 
as  combatting  prejudice,  are  forbidden,  even 
when  likely  to  be  understood  only  by  part  of  the 
audience.  From  time  to  time,  words  which 
have  been  acceptable  acquire  undersirable 
meanings,  and  telecasters  should  be  alert  to 
liminate  such  words." 

Page  3,  Acceptability  of  Program  Material,  sub- 
paragraph (p)  revised  as  follows: 
"Excessive  or  unfair  exploitation  of  others  or 
of  their  physical  or  mental  afflictions  shall  not 
be  presented  as  praiseworthy." 
Page  5,  Presentation  of  Advertising,  changes  in 
subparagraph  1(b)  strike  words  "seek  to"  in  5th 
line  and  add  words  in  capitals,  to  read  as  follows: 
"A  sponsor's  advertising  messages  should  be 
confined  within  the  framework  of  the  spon- 
sor's program  structure.  A  television  broad- 
caster should  seek  to  avoid  the  use  of  com- 
mercial announcements  which  are  divorced 
from  the  program  either  by  preceding  the  in- 
troduction of  the  program  (as  in  the  case  of 
so-called  "cow-catcher"  announcements)  or  by 
following  the  apparent  sign-off  of  the  program 
(as  in  the  case  of  so-called  "trailer"  announce- 
ments). To  this  end,  the  program  itself  should 
be  announced  and  clearly  identified  BOTH 
AUDIO  and  VIDEO  before  the  sponsor's  adver- 
tising material  is  first  used,  and  should  be 
signed  off  BOTH  AUDIO  AND  VIDEO  after 
the  sponsor's  advertising  material  is  last  used." 
Page  7,  Time  Standards  for  Advertising  Copy, 
paragraph  1  revised  to  read  as  follows: 
"In  accordance  with  good  telecast  advertising 
practices,  the  time  standards  for  advertising 
copy  are  as  follows:" 

Page  7,  Time  Standards  for  Advertising  Copy, 
insert  new  paragraph  between  paragraph  1  and 
2  to  read  as  follows: 
"Reasonable  and  limited  identification  of  prize 
and   statement  of  the   donor's  name  within 
formates  wherein  the  presentation  of  contest 
awards  or  prizes  is  a  necessary  and  integral 
part  of  program  content  shall  not  be  included 
as  commercial  time  within  the  meaning  of 
paragraph   1.   above;   however,    any   oral  or 
visual  presentation  concerning  the  product  or 
its  donor  over  and  beyond  such  identification 
and  statement,  shall  be  included  as  commercial 
time  within  the  meaning  of  paragraph  1  above." 
Insert  new  paragraph  between  4  and  5: 
"Even  though  the  commercial  time  limitations 
of  the  Code  do  not  specifically  prohibit  back- 
to-back  announcements  such  a  practice  is  not 
recommended  for  more  than  two  announce- 
ments, either  at  station  break  or  within  the 
framework  of  a  single  program." 
Page  7,  Time  Standards  for  Advertising  Copy 
in  paragraph  4  last  sentence  to  be  deleted  com- 
pletely.   Also,  addition  of  words  in  caps  to  be 
made  in  paragraph  5,  page  7,  paragraph  to  read 
as  follows: 

"Any  casual  reference  BY  TALENT  in  a  pro- 
gram to  another's  product  or  service  under  any 
trade  name  or  language  sufficiently  descriptive 
to  identify  it  should,  except  for  normal  guest 
identifications,  be  condemned  and  discouraged." 
Page  10  under  Regulations  and  Procedures,  V, 

Section  3   (b),   Meetings,   changed  to  read  as 

follows: 

"The  Television  Code  Review  Board  shall  meet 
regularly  once  each  quarter  of  the  calendar 
year  on  a  date  to  be  determined  by  the  Chair- 
man. The  Chairman  of  the  Review  Board  may. 
at  any  time,  on  at  least  five  days'  written  no- 
tice, call  a  special  meeting  of  the  Board." 

Radio  Code  Revised 

The  Radio  Standards  of  Practice  were 
revised  by  the  Radio  Board  as  follows: 

Page  3,  insert  following  language  in  General 
after  fourth  paragraph: 

"When  dramatized  advertising  material  in- 
volves statements  by  doctors,  dentists,  nurses 
or  other  professional  people,  the  material 
should  be  presented  by  members  of  such  pro- 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •T) 

Jan.  21  through  Jan.  27 

Includes  data  on  new  stations,  changes  in   existing   stations,  ownership   changes,  hear 
cases,  rules  &  standards  changes  and  routine  roundup. 
Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,    kw  —  kilowatts,   w  —  watts,   mc — 


megacycles.  D — day.  N — night.  LS — local  s 
set.  mod.  —  modification,  trans.  —  transmit 
unl.  —  unlimited  hours,  kc  —  kilocycles.  SSi, 
special  service  authorization.  STA — special  ti 
porary  authorization.  (FCC  file  and  heal 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 

As  of  Dec.  31,  1953* 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,500 

533 

101 

CPs  on  air 

21 

27 

f255 

CPs  not  on  air 

115 

20 

211 

Total  on  air 

2,521 

560 

t356 

Total  authorized 

2,636 

580 

567 

Applications  in  hearing 

127 

2 

162 

New  station  requests 

172 

4 

178 

Facilities  change  request 

149 

29 

16 

Total  applications  pending 

863 

133 

326 

Licenses  deleted  in  Dec. 

0 

4 

0 

CPs  deleted  in  Dec. 

2 

1 

7 

*Does  not  include  noncommercial  educational 
FM  and  TV  stations. 

•(■Authorized  to  operate  commercially. 


Am  and  Fm  Summary  through  Jan.  27 


Am 
Fm 


On 
Air 

2,530 
563 


Licensed 

2,509 
537 


CPs 

142 
45 


Appls. 
Pend- 
ing 

174 
4 


In 

Hear- 
ing 

127 
4 


Television  Station  Grants  and  Applicatio 
Since  April  14,  1952 
Grants  since  July   11,  7952; 


Commercial 
Educational 


vhf 
207 
12 


uhf 

293 
17 


Total  Operating  Stations  in  U.  S. 

vhf  uhf 

Commercial  on  air            236  120 

Noncommercial  on  air           1  2 


Applications  filed  since  April  14,  7952 

New    Amend,    vhf  uhf  T. 

Commercial         899       337       693  524  1,2 

Educational           51                  25  26 

Total  950       337       718       550  1,2' 

1  Forty  CPs  (8  vhf,  32  uhf)  have  been  returr 

2  One  applicant  did  not  specify  channel. 
a  Includes  29  already  granted. 

4  Includes  529  already  granted. 


Note:  Amended  processing  procedures  and, 
vised  city  priority  list  (continuing  only  t*( 
cities  with  contested  applications)  are  now! 
effect  [B-T,  Oct.  26]. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

GRANTS 

Sioux  City,  Iowa— KCOM  Bcstg.  Co.  (KCOM) 
vhf  ch.  4  (66-72  mc);  ERP  46.18  kw  visual,  23.09 
kw  aural;  antenna  height  above  average  terrain 
500  ft.,  above  ground  519  ft.  Estimated  construc- 
tion cost,  first  year  operating  cost,  and  revenue 
not  given.  Post  office  address:  620  Insurance 
Exchange  Bldg.,  Sioux  City.  Studio  and  trans- 
mitter location  7th  &  Jackson  Sts.,  Sioux  City. 
Geographic  coordinates  42°  29'  50"  N.  Lat,  96° 
24'  04"  W.  Long.  Transmitter  RCA,  antenna  RCA. 
Legal  counsel  Miller  &  Schroeder,  Washington. 
Consulting  engineer  Mcintosh  &  Inglis,  Wash- 
ington. Dietrich  Dirks  is  president  of  applicant 
firm.  Grant  was  made  possible  by  withdrawal 
of  KSCJ  which  receives  option  to  purchase  50% 
interest  in  new  tv  venture  after  approval  of  sale 
of  KCOM.    Granted  Jan.  21. 

Durham,  N.  C. — Durham  Broadcasting  Enter- 
prises Inc.  (WTIK),  vhf  ch.  11  (198-204  mc);  ERP 
316  kw  visual,  158  kw  aural;  antenna  height  above 
average  .terrain  523  ft.,  above  ground  500  ft. 
Estimated  construction  cost  $436,000,  first  year 
operating  cost  $240,000,  revenue  $350,000.  Post 
office  address:  P.  O.  Box  2009,  Durham.  Studio 
location:  W.  Chapel  Hill  and  Duke  St.  Transmit- 
ter location:  W.  Chapel  Hill  and  Duke  St.  Geo- 
graphic coordinates  35°  59'  40"  N.  Lat.,  78"  54'  35" 
W.  Long.  Transmitter  DuMont,  antenna  DuMont. 
Legal  counsel  Frank  U.  Fletcher,  Washington. 
Consulting  engineer  Craven,  Lohnes  &  Culver. 
Washington.  Principals  include  Harmon  L.  Dun- 
can, president-treasurer  (25%);  Virginia  D.  Dun- 
can, assistant  treasurer  (25%);  J.  Floyd  Fletcher, 
vice  president-secretary  (49.99%),  and  Mildred 
M.  Fletcher,  assistant  secretary  (0.01%).  Mr. 
Duncan  is  sole  owner  of  WHIT  New  Bern,  N.  C. 
Grant  was  made  possible  by  withdrawal  of  com- 
petitive bid  of  WDNC,  which  receives  option  to 
purchase  25%  interest  in  new  tv  venture.  Grant 
is  subject  to  condition  that  no  stock  is  pur- 
chased in  WTIK  until  that  station  is  disposed  of 
or  surrendered.    Granted  Jan.  21. 

Sharon,  Pa. — Leonard  J.  Shafitz  granted  uhf 
ch.  39  (620-626  mc);  ERP  1.7  kw  visual.  0.955  kw 
aural;  antenna  height  above  average  terrain  320 
ft.,  above  ground  233  ft.    Estimated  construction 


fession  reciting  actual  experience  or  it  should 
be  made  apparent  from  the  presentation  itself 
that  the  portrayal  is  dramatized. 
"A  broadcaster  should,  in  recognition  of  his 
responsibility  to  the  public,  refuse  the  facilities 
of  his  station  to  an  advertiser  where  he  has 
reason  to  doubt  the  integrity  of  the  advertiser, 
the  truth  of  the  advertising  representations, 
or  the  compliance  of  the  advertiser  with  the 
spirit  and  purpose  of  all  applicable  legal  re- 
quirements." 


cost  $90,000,  first  year  operating  cost  $90,': 
revenue  $115,000.  Post  office  address  542  So 
Oakland  Ave.,  Sharon,  Pa.  Studio  location) 
be  determined.  Transmitter  location  on  Hoi> 
wood  Drive  350  ft.  east  of  North  Buhl  F?' 
Drive,  about  IV2  miles  NE  of  Sharon,  Pa., 
Hickory  Township,  Mercer  County,  Pa.  G 
graphic  coordinates  41°  14'  44"  N.  Lat.,  80°  28' 
W.  Long.  Transmitter  and  antenna  GE.  Cons\ 
ing  engineer  Sanford  A.  Schafitz,  Sharon, 
Sole  owner  of  applicant  is  Leonard  A.  Sha: 
director  of  motion  picture  department  of  R 
nolds  Metals  Co.,  Louisville,  Ky.,  and  owner1 
Cinema  Products  Co.  (aluminum  photograph 
dollies  for  amateur  photographers),  Louisv} 
Ky.  (Mr.  Shafitz's  brother  is  Sanford  A.  Scha) 
consulting  engineer  and  applicant  for  new 
station  in  Farrell,  Pa.    Granted  Jan.  27. 

Tyler,    Tex. — Lucille    Ross    Lansing  (KGK 

granted  vhf  ch.  7  (174-180  mc);  ERP  20.4 
visual,  10.2  kw  aural;  antenna  height  above  av| 
age  terrain  540  ft.,  above  ground  470  ft.  E 
mated  construction  cost  $284,357,  first  year  opei 
ing  cost  $142,610,  revenue  $130,000.  Post  of 
address:  Box  548,  Tyler,  Tex.  Studio  and  tra 
mitter  location:  S.  Beckham  &  Lake  Sts.,  Ty 
Geographic  coordinates  32°  20'  08"  N.  Lat., 
17'  32"  W.  Long.  Transmitter  RCA,  antei 
RCA.  Legal  counsel  Haley  &  Doty,  Washing! 
Consulting  engineer  Craven,  Lohnes  &  Cub 
Washington.  Principals  include  Lucille  K 
Lansing,  individual  owner  and  managing  dir 
tor  (100%).    Granted  Jan.  27. 

APPLICATIONS 

East  St.  Louis   111. — Broadcast  House  Inc., 

ch.  11  (198-204  mc);  ERP  316  kw  visual,  168 
aural;  antenna  height  above  average  terrain 
ft.,  above  ground  594  ft.    Estimated  construct 
cost  $115,000.    Post  office  address  5915  Berth! 
Ave.,  St.  Louis,  Mo.   Studio  location  999  So= 
6th  St.,  East  St.  Louis,  111.    Transmitter  locat 
6.000  block  of  Berthold  Ave.,  St.  Louis,  Mo.  G 
graphic  coordinates  38°  37'  48"  N.  Lat..  90° 
08.5"  W.  Long.     Transmitter  and  antenna  ( 
Legal  counsel  Franklin  C.  Salisbury.  Washingt 
Consulting  engineer  George  P.  Adair  Engineer 
Co.,  Washington.    Principals  include  KSTL 
Louis,  Mo.  (12%),  Vice  President  Frank  E.  Pel 
grin    (3%),    vice    president-29.29%  Stockholm 
KSTL,    secretary-32%   stockholder  WATO  Q 
Ridge,  Tenn..  and  stockholder  WLAF  LaFolle1 
Tenn.;  Vice  President  Oscar  D.  Guth  (10%), 
curities;  George  Weber  Jr.  (11%).  auto  dea} 
and  Albert  G.  Blanke  Jr.   (15%),  investmet 
Resubmitted  Jan.  25. 

San  Antonio,  Tex. — Howard  W.  Davis  tr/as  T 
Walmac    Co.    (KMAC-KISS    [FM]),    vhf  ch. 
(204-210  mc):  ERP  316  kw  visual,  158  kw  aut! 
antenna  height  above  average  terrain  551 


Broadcasting 


Telecasti 


ground  515  ft.   Estimated  construction  cost 
11,  first  year  operating  cost  $195,000,  revenue 
)0.     Post  office   address   222-224  W.  Com- 
St.,  San  Antonio.    Studio  location  222-224 
mmerce  St.  Transmitter  location  U.  S.  Hwy. 
Martinez  Converse  Rd.    Geographic  coordi- 
29°  23'  24"  N.  Lat.,  98°  21'  00"  W.  Long, 
mitter  and  antenna  GE.    Consulting  engi- 
Frank  H.  Mcintosh,  Washington.    Mr.  Davis 
■e  owner  of  KMAC  and  KISS  (FM).  Filed 
Sj 

APPLICATIONS  AMENDED 

•enix,  Ariz. — KTAR  Bcstg.  Co.  amends  bid 
few  tv  station  on  vhf  ch.  3  to  change  antenna 
Lt  above  average  terrain  to  1,609  ft.  Filed 

J  frquette,  Mich. — Peninsula  Tv  Inc.  amends 
™lfor  new  tv  station  on  vhf  ch.  5  to  specify 
ch.   6    (82-88   mc) :   ERF  16.145  kw  visual, 
jv  aural;  antenna  height  above  average  ter- 
632.79  ft.   Filed  Jan.  22. 

Iffalo,  N.  Y. — Niagara  Frontier  Amusement 

amends  bid  for  new  tv  station  on  vhf  ch. 
specify  studio  location  as  184  Barton  St. 
do.    Filed  Jan.  22. 

Irthage,  N.  Y. — The  Brockway  Co.  amends 
for  new  tv  station  on  vhf  ch.  7  to  change 
nna  height  above  average  terrain  to  725  ft. 
I  Jan.  19. 

ledo,  Ohio — Toledo  Blade  Co.  amends  bid  for 
tv  station  on  vhf  ch.  11  to  delete  reference 
nairman  of  the  Board  F.  E.  Cottrell,  deceased. 
1  Jan.  19. 

istol,  Va. — Appalachian  Bcstg.  Corp.  amends 
for  new  tv  station  on  vhf  ch.  5  to  specify 
ident  Robert  H.  Smith  (25%);  Vice  President 
_,ey  Rogers  (25%);  Secretary  Charles  M.  Gore 
V  %%);  Vice  President  Harry  M.  Daniel  (16%%); 
isurer  Frank  W.  DeFriece  (16%%).  Filed 
i|  20. 

fashington,  D.  C— United  Bcstg.  Co.  (WOOK) 

ituiijilnds  bid  for  new  tv  station  on  uhf  ch.  50  to 
yige  antenna  height  above  average  terrain  to 
(ft.    Filed  Jan.  19. 

APPLICATIONS  DISMISSED 

lyler,  Tex. — M.  E.  Danbom,  et  al  d/b  as  Tyler 

JJ,tg.  Co.  FCC  dismissed  bid  for  new  tv  station 
vhf  ch.  7  at  request  of  applicant.  Dismissed 
.  26. 

iarksburg,   W.    Va.   —  Clarksburg-Fairmont 
—  "jp.    FCC  dismissed  bid  for  new  tv  station  on 
ch.  22  at  request  of  applicant.  Dismissed 
25. 


Soil*!' 
ion 


UL 


isting  Tv  Stations  . 

ACTIONS  BY  FCC 


GO-TV  San  Francisco,  Calif.  —  American 
-Paramount  Theatres  Inc.  seeks  modifica- 
l  of  CP  for  vhf  ch.  7  to  change  aural  ERP 
316  kw  visual,  158  kw  aural;  antenna  height 
Ive  average  terrain  1,210  ft.  Granted  Jan.  18; 
iounced  Jan.  25. 

ISAN-TV  San  Francisco,  Calif.— S.  H.  Patter- 
i  granted  modification  of  CP  for  uhf  ch.  32  to 

tnge  ERP  to  87.1  kw  visual    46.8  kw  aural; 

dio    and    transmitter    location    to  Claradon 

ights,  between  Mt.  Sutro  and  Twin  Peaks; 
Hipenna  height  above  average  terrain  1,089  ft. 
1 1  fanted  Jan.  22. 

TOVBUF-TV    Buffalo,    N.    Y.  —  WBUF-TV  Inc. 

"Inted  modification  of  CP  for  uhf  ch.  17  to 
^ange  ERP  to  182  kw  visual,  91.2  kw  aural. 
Slanted  Jan.  21;  announced  Jan.  26. 
WAPF-FM    McComb,    Miss.   —  Southwestern 
|stg.  Co.  of  Miss.    FCC  granted  request  to  can- 
license  and  delete  fm  station  on  ch.  261. 
leted  Jan.  19;  announced  Jan.  26. 
ItCEB  (TV)  Tulsa,  Okla.— Elfred  Beck  granted 
juJlfA  to  operate  commercially  on  uhf  ch.  23  for 
period  ending  Jan.  28.     Granted  Jan.  18; 
nounced  Jan.  26. 

Jklahoma  City,  Okla. — Oklahoma  Educational 
Authority  granted  modification  of  CP  for  vhf 
13  to  change  ERP  to  316  kw  visual,  191  kw 
ral;  antenna  height  above  average  terrain 
50  ft.  Granted  Jan.  18;  announced  Jan.  26. 
WLAC-TV  Nashville,  Tenn.— Life  &  Casualty 
s.  Co.  of  Tenn.  granted  modification  of  CP  for 
if  ch.  5  to  change  transmitter  location  to  near 
tersection  of  Brick  Church  Pike  and  Old 
ckory  Blvd.,  near  Nashville;  ERP  to  100  kw 
|sual,  50  kw  aural;  antenna  height  above  aver- 
se terrain  1,370  ft.  Granted  Jan.  21;  announced 
|in.  26. 

|!KRGV-TV  Weslaco,  Tex.  —  KRGV  Tv  Inc. 
anted  STA  to  operate  commercially  on  vhf 
f-  5  for  the  period  ending  March  15.  Granted 
in.  18;  announced  Jan.  26. 

APPLICATIONS 

|KSLV  Monte  Vista,  Colo.— San  Luis  Valley 
cstg.  Co.  seeks  modification  of  CP  to  change 
rom  1490  kc  to  1240  kc  and  specify  main  studio 
pcation'  as  109  Adams  St.,  Monte  Vista.  Filed 
ijan.  21. 

WDAK-TV  Columbus,  Ga.— Martin  Theatres 
f  Ga.  Inc.  d/b  as  Tv  Columbus  seeks  modifica- 

on  of  CP  for  uhf  ch.  28  to  change  ERP  to  158 
w  visual,  85  kw  aural;  antenna  height  above 
verage  terrain  650  ft.    Filed  Jan.  22. 

KPLC-TV  Lake  Charles,  La.— T.  B.  Lanford, 
t  al  d/b  as  Calcasieu  Bcstg.  Co.  seeks  modifica- 


iROAD 


CASTING 


Telecasting 


Why  does  steak 
cost  you  twice  as 
much  as  pot  roast? 


^j^lp^  No.  Lbs. 

Retail  '.        £^     No.  Lbs. 
Price  ■       /^^^^k  1'000"lb- 

Retail 
Price 

per  lb. 

Porterhouse,  T-bone  &  35 
Club  Steak 

$1.00  1 

*            ■     Pot  or  Chuck  Roast  105 

$  .52 

.90 

Sirloin  Steak 

P     Boneless  Rump  Roast 

.43 

Round  Steak 

1  Hamburger 

Rib  Ro^^^^^^^^^^^ 

.54 

■    Stew  Meat  &  Misc.  cuts 

The  retail  cuts  shown  above  are  the  amounts  obtained  from  a  typical 
1,000-lb.  choice  grade  steer.   Retail  prices  are  averages  during  Mid- 
November  for  all  kinds  of  Chicago  stores,  including  cash-and-carry, 
charge-and-deliver,  in  high  rent  areas  and  in  low  rent  areas.  Prices  in 
some  stores  may  be  higher  ...  in  others  lower. 

It's  the  law — the  law  of  supply  and 
demand — that  makes  steak  cost 
more  than  pot  roast. 

As  you  can  see,  there's  about 
three  times  more  pot  roast  in  a  steer 
than  fanciest  cuts  of  steak.  That's 
supply.  And,  as  you  know,  most 
people  like  steak  better  than  almost 
anything.  That's  demand. 


So  steak  — with  supply  limited 
and  demand  high — just  has  to  cost 
more.  (It's  the  same  law  that  makes 
gold  cost  more  than  the  more  plen- 

AMERICAN  MEAT  INSTITUTE    Headquarters,  Chicago 


tiful  nickel — diamonds  worth  more 
than  the  less  scarce  turquoises.) 

If  each  steer  provided  the  same 
number  of  pounds  of  each  cut — and 
if  everybody  liked  each  cut  equally 
well  —  all  cuts  of  beef  would  be 
priced  exactly  the  same. 

However,  regardless  of  price,  all 
cuts  of  beef  are  the  same  in  one 
important  respect:  They  all  give 
you  the  same  complete,  high- 
quality  protein — the  kind  you  need 
every  day  to  help  you  maintain  a 
healthy  body. 


Members  throughout  the  U.  S. 


February  I,  1954 


Page  87 


FOR  THE  RECORD 


tion  of  CP  for  vhf  ch.  7  to  change  studio  and 
transmitter  location  to  320  Division  St.,  Lake 
Charles.    Filed  Jan.  22. 

WICU  (TV)  Erie,  Pa. — Dispatch  Inc.  seeks  mod- 
ification of  CP  to  change  ERP  to  207.5  kw  visual, 
103.8  kw  aural.   Filed  Jan.  22. 

STATIONS  DELETED 

WPAQ-TV  Mt.  Airy,  N.  C. — Ralph  D.  Epperson. 

FCC  deleted  tv  station  on  uhf  ch.  55  at  request 
of  attorney.    Deleted  Jan.  20. 

WCOW-TV  St.  Paul,  Minn. — S.  J.  Gray  et  al 
d/b  as  WCOW  Telecasting  Co.  FCC  deleted  tv 
station  on  uhf  ch.  17  at  request  of  applicant. 
Deleted  Jan.  21. 

New  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

Wetumpka,  Ala. — Elmore  Service  Corp.,  granted 
1570  kc,  250  w  ^daytime.  Estimated  construction 
cost  $8,500.40,  first  year  operating  cost  $24,000, 
revenue  $30,000.  Principals  include  President 
James  L.  Coley  (20%),  president  WRFS-AM-FM 
Alexander  City,  Ala.,  and  vice  president  WRLD- 
AM-FM  West  Point  Ga;  Julia  C.  Duncan  (20%), 
vice  president  WRFS  and  WRLD;  Vice  President 
Charles  H.  Whatley  (10%),  retail  radio  and  tv 
dealer;  Treasurer  James  W.  Whatley  (30%),  gen- 
eral manager  WRFS,  and  Secretary  Sim  Wilbanks 
(20%),  attorney  in  Alexander  City.  Granted 
Jan  27. 

Ft.  Scott,  Kan. — Lloyd  C.  McKenney  and  John 
J.  Daly  d/b  as  Carthage  Bcstg.  Co.  (KDMO  Car- 
thage and  KRMO  Monett,  Mo.),  granted  1370  kc, 
500  w  daytime.  Estimated  construction  cost  $25,- 
651.90,  first  year  operating  cost  $30,000,  revenue 
$36,000.  Each  partner  has  V2  interest.  Post  office 
address  %  L.  C.  McKenney,  KDMO  Carthage,  Mo. 
Granted  Jan.  27. 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WKMI  Kalamazoo,  Mich.— Steere  Bcstg.  Corp. 

granted  CP  to  change  from  1  kw,  directional 
night,  to  1  kw,  5  kw  daytime,  directional.  Grant- 
ed Jan.  27. 

WMBC  Macon,  Miss. — J.  W.  Furr.  FCC  granted 
permission  to  remain  silent  for  period  of  30  days 
in  order  that  all  equipment  may  be  given  com- 
plete overhaul.  Granted  Jan.  21;  announced 
Jan.  26. 

WMNE  Menominie,  Wis. — Menominie  Bcstg.  Co. 
granted  CP  to  change  from  500  w  daytime  to  1  kw 
daytime.    Granted  Jan.  27. 

APPLICATIONS 

KSLV  Monte  Vista,  Colo.— San  Luis  Valley 
Bcstg.  Co.  seeks  modification  of  CP  to  change 
from  1490  kc  to  1240  kc.    Filed  Jan.  21. 

WLON  Lincolnton,  N.  C— Lincoln  County  Bcstg. 
Co.  seeks  CP  to  change  from  1270  kc  to  1050  kc. 
Filed  Jan.  19. 

KOPR  Butte,  Mont.— Copper  Bcstg.  Co.  seeks 
CP  to  increase  daytime  power  from  1  kw  to  5 
kw.    Filed  Jan.  22. 


jfHo*  to  Make 
J.  a  Good  Movie 
on  any  budget! 


FILM  and 
the  DIRECTOR 


by  Don  Livingston 


$4.50 


Mr.  Livingston,  an  experienced  Direc- 
tor of  more  than  60  films,  tells  you 
how  the  professional  gets  the  best 
results  from  his  actors  and  equipment. 
You'll  learn,  for  instance: 

•  How  to  achieve  good  composition  and 
continuity 

•  How  to  coordinate  the  three  major  ele- 
ments oj  movie  production 

•  How  to  eliminate  unnecessary  expense  and 
save  valuable  production  time 

If  you  want  to  write,  produce,  or  direct 
better  movies  on  any  budget  for  any  audi- 
ence, you'll  find  much  practical  help  in  this 
book  .For  an  ON-APPROVAL  copy,  send  a 
postcard  to 


Box     1     60  Fifth  Ave.,  New  York  1  1 


Existing  Fm  Stations  .  .  . 

STATION  DELETED 

WPAM-FM  Pottsville  Pa.— Miners  Bcstg.  Serv- 
ice Inc.  FCC  granted  request  to  cancel  license 
and  delete  fm  station  on  ch.  238.  Deleted  Jan. 
19;  announced  Jan.  26. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 


KJNO  Juneau,  KABI  Ketchikan,  Alaska  — 
Aurora  Bcstrs.  Inc.  granted  voluntary  assignment 
of  license  to  Midnight  Sun  Bcstg.  Co.,  licensee 
of  KENI  Anchorage,  KFAR  Fairbanks,  Alaska. 
Consideration  is  267  shares  of  stock  of  the  Mid- 
night Sun  Bcstg.  Co.  Principals  include  A.  E. 
Lathrop  Estate  (98.68%),  real  estate  and  operator 
of  theatres  and  mining  properties;  President 
Miriam  D.  Kinsey  (1.21%),  and  Vice  President 
Harry  J.  Hill  (0.31%).    Granted  Jan.  21. 

KFSA-FM-TV  Ft.  Smith,  Ark— Southwestern 
Pub.  Co.  granted  voluntary  assignment  of  li- 
cense to  its  wholly  owned  subsidiary  South- 
western Radio  &  Tv  Co.  Granted  Jan.  21. 

WPRY  Perry,  Fla. — J.  E.  Massey  and  L.  C.  Mc- 
Call  d/b  as  Palatka  Bcstg.  Co.  granted  voluntary 
assignment  of  CP  for  new  am  station  on  1220 
kc,  250  w  daytime  to  Pasco  Bcstg.  Co.,  applicant 
for  new  am  station  in  Dade  City,  Fla.  Principals 
in  partnership  include  Elmo  B.  Kltts  (25%).  gen- 
eral manager  and  \'i  owner  WEBK  Tampa,  Fla.; 
E.  P.  Martin  (25%),  Va  owner  WEBK;  Alpha 
Martin  (25%),  Vz  owner  WEBK;  John  A.  Branch 
(121/2%),  Tampa  attorney,  and  John  D.  Goff 
(12V2%),  Tampa  attorney.  Granted  Jan.  27. 

WSBC  Chicago,  ni.— Julius  Miller,  Oscar  Mil- 
ler, Bertha  L.  Miller  &  Gertrude  Miller  d/b  as 
Radio  Station  WSBC  granted  voluntary  assign- 
ment of  license  to  WSBC  Bcstg.  Co.  for  $180,000. 
WSBC  Bcstg.  is  owned  by  Louis  B.  Lee  who 
is  in  the  air  conditioning  business.  Granted 
Jan.  27. 

KXLW  Clayton,  Mo.— St.  Louis  County  Bcstg. 
Co.  granted  assignment  of  license  to  KXLW  Inc. 
No  consideration  involved  as  stockholders  in 
both  companies  are  identical.  Granted  Jan.  19. 

KNEM  Nevada,  Mo.— John  Blake,  E.  Williams, 
George  &  Galen  O.  Gilber  d/b  as  Radio  KNEM 

granted  voluntary  assignment  of  license  to 
KNEM  Inc.  No  consideration  is  involved  as 
there  is  no  change  of  interest  or  percentage  of 
ownership.    Granted  Jan.  21. 

WHPE  High  Point,  N.  C. — High  Point  Enter- 
prise Inc.  granted  voluntary  assignment  of  license 
to  High  Point  Bcstg.  Co.  for  $50,000.  Principals 
include  President  Gary  C.  Davis  (34.33%),  WHPE 
general  manager;  Vice  President  Homer  M.  Ridge 
Jr.  (28.6%),  dairy  products;  Secretary  Dale  C. 
Montgomery  (11.4%),  building  supplies;  Treasurer 
D.  S.  Hedgecock  (14.3%),  building  supplies; 
George  A.  Covington  (5.7%),  Mayor  of  High 
Point,  and  Assistant  Secretary  Robert  Lee  Moore 
(5.7%),  WHPE  chief  engineer.    Granted  Jan.  27. 

WPXY  Punxsutawney,  Pa. — A  partnership  d/b 
as  Jefferson  Bcstg.  Co.  granted  voluntary  assign- 
ment of  permit  to  corporation  of  same  name 
with  each  partner  retaining  his  interest.  Granted 
Jan.  21. 

WROL-TV  Knoxville,  Tenn.  —  Mountcastle 
Bcstg.  Co.  granted  assignment  of  CP  for  vhf 
ch.  6  to  Greater  East  Tenn.  Tv  Inc.  for  $130,000 
and  assumption  of  liabilities.  Principals  include 
President  Paul  Mountcastle  (37.4%);  Executive 
Vice  President  Cowan  Roadgers  Jr.  (9.85%); 
Secretary  John  A.  Ayers,  and  Treasurer  Frank 
A.  Tucker  (8.57%).  Granted  Jan.  27. 

KFDA-AM-TV  Amarillo,  Tex. — Amarillo  Bcstg. 
Corp.  granted  voluntary  transfer  of  control  to 
Texas  State  Network  Inc.  through  sale  by  Wen- 
dell Mayes,  C.  C.  Woodson  and  Gene  Cagle  of 
their  25%  interests  for  approximately  $525,000, 
less  some  $500,000  in  obligations.  TSN  principals 
include  President  Gene  Cagle  (34.5%)  and  Sid  W. 
Richardson  (62%).  Texas  State  Network  owns 
KFJZ  Ft.  Worth,  WACO  Waco  and  KRIO  Mc- 
Allen,  all  Texas.  Granted  Jan.  27. 

WCFV  Clifton  Forge,  Va. — Clifton  Forge  Bcstg. 
Corp.  granted  voluntary  transfer  of  control  to 
E.  T.  Micely  and  C.  H.  Lawler  through  purchase 
of  ',3  interest  from  W.  G.  Mathews  Jr.  Messrs. 
Micely  and  Lawler  will  now  each  own  49.2% 
interest.  Granted  Jan.  21. 

KCLX  Colfax,  Wash. — Eugene  Pournelle  & 
Bradley  Kincaid  d/b  as  Whitman  County  Bcstrs. 

granted  voluntary  assignment  of  license  to 
Eugene  Pournelle  d/b  as  Whitman  County  Bcstrs, 
through  sale  of  Mr.  Kincaid's  50%  interest  for 
$7  500.  Mr.  Pournelle  will  now  be  sole  owner. 
Granted  Jan.  27. 

WOKW  Sturgeon  Bay  Wis. — Door  County 
Radio  Co.  granted  voluntary  transfer  of  control 
to  Chandler  F.  Harris  llmuie.h  purchasi  ,.i  c> 
interest  from  Gerald  A.  Bartell  for  $9,500.  Mr. 
Harris  will  now  control  74%  interest.  Granted 
Jan.  27. 


APPLICATIONS 

KFOX  Long  Beach,  Calif. — Nichols  and  W 
ner  Inc.  seeks  voluntary  transfer  of  contr 
F  A.  Fetsch  and  W.  T.  McDonald  througr 
of  Nichols'  90%  interest  for  $135,000.  Prin< 
include  W.  T.  McDonald,  oil  investments 
real  estate  and  F.  A.  Fetsch,  oil  distril] 
Filed  Jan.  21. 

WRHT  Griffin,  Ga.— Robert  H.  Thompso 
tr/as  Griffin  Bcstg.  System  seeks  voluntar 
signment  of  license  to  Virginia  P.  Boweii 
$75,0CO.  Assignment  is  contingent  on  grai 
assignment  of  Miss  Bowen's  50%  interei 
WWNS  to  Mr.  Thompson.    Filed  Jan.  18. 

WWNS  Statesboro,  Ga. — Robert  H.  Thon 
Sr.  &  Virginia  P.  Bowen  d/b  as  Statesboro  I 
System  seek  voluntary  assignment  of  licen 
Robert  H.  Thompson  Sr.  through  sale  of 
interest  of  Miss  Bowen  for  $25,000.  Assign 
is  contingent  on  grant  of  assignment  of  V, 
to  Miss  Bowen  by  Mr.  Thompson.  Filed  Ja: 

WJBW-AM-FM  New  Orleans,  La. — Louis 
Carlson  seeks  voluntary  assignment  of  li> 
to  corporate  entity  Louise  C.  Carlson  Inc. 
cipals  will  now  include  President  Louise  C. 
son  (99.9%);  Vice  President  Edward  C.  Ca 
(0.01%),  assistant  general  manager  WJBW, 
Secretary-Treasurer  Mrs.  G.  C.  Battalora  (O.t 
Filed  Jan.  15. 

KXGN  Glendive,  Mont.— Lewis  Wiles  IV 
seeks  voluntary  assignment  of  license  to  ( 
dive  Bcstg.  Corp.  No  consideration  involvt 
Mr.  Moore  retains  99%  interest;  Mary  L.  IV 
10.05%),  and  Elizabeth  Kinsfater  (0.05%). 
Jan.  22. 

WSSB  Durham,  N.  C— Public  Inform 
Corp.  seeks  voluntary  transfer  of  control  tc 
gar  L.  Clinton,  Benjamin  Shedleski,  Adele  S 
leski,  and  Martin  Shedleski  through  sale  o 
stock  for  $18,500.  Principals  will  now  int 
E.  L.  Clinton  (50%),  salesman  WSSB;  Benj 
Shedleski  (Ye),  bowling  alley  owner;  Mrs.  /! 
C.  Shedleski  (y6)  and  Martin  Shedleski  I 
Filed  Jan.  15. 

KATL  Houston,  Tex. — Texas  Bcstrs.  Inc.  s 
voluntary  transfer  of  control  to  Jules  J.  P, 
and  Stanley  W.  Ray  Jr.  through  sale  o; 
stock  for  $157,366.  Principals  include  Presic 
Treasurer  J.  J.  Paglin  (50%),  president-1^  O' 
WBOK  New  Orleans  La.;  president-12%  o' 
WCNO-TV  New  Orleans;  president-1,**  o', 
WXOK  Baton  Rouge,  La.,  and  president 
stockholder  KAOK  Lake  Charles,  La.; 
President-Secretary  S.  W.  Ray  Jr.  (50%),  i 
president-1^  owner  WBOK;  vice  president-st 
tary-V2  owner  WXOK;  vice  president-gei 
manager  WCNO-TV,  and  vice  president-si 
holder  KAOK.   Filed  Jan.  20. 

KCCT  Corpus  Christi,  Tex.— Hector  De  I 
Aroldo  O.  Lerma,  Jose  A.  Garcia,  Gabriel  Lo1 
&  Hector  P.  Garcia  d/b  as  Diternational  R 
Co.  seeks  voluntary  assignment  of  license  | 
corporation  of  the  same  name.  No  considers 
involved  as  each  partner  retains  20%  int( 
in  new  company.  Filed  Jan.  19. 

Hearing  Cases  .  .  . 

INITIAL  DECISIONS 

Stockton,    Calif.— New    Tv.   vhf   ch.  13. 

Hearing  Examiner  Millard  F.  French  issued 
tial  decision  looking  towards  grant  of  app 
tion  of  Radio  Diablo  Inc.  (KSBR  [FM])  for 
struction  permit  for  new  commercial  tv  st: 
at  Stockton,  Calif,    on  ch.  13.   Action  Jan. 

Elyria,  Ohio — New  Tv,  uhf  ch.  31.  FCC  E 
ing  Examiner  Annie  Neal  Huntting  issued 
tial  decision  looking  toward  grant  of  app 
tion  of  Elyria-Lorain  Bcstg.  Co.  for  construi 
permit  for  new  tv  station  on  ch.  31.  Action 
27. 

Charleston,  W.  Va. — New  Tv.  vhf  ch.  8. 

Hearing  Examiner  John  B.  Poindexter  is 
initial  decision  looking  toward  grant  of  a 
cation  of  The  Tierney  Co.  for  permit  to 
struct  commercial  tv  station  on  ch.  8,  su 
to  condition  that  operation  of  antenna  at 
tion  proposed  will  not  adversely  affect  ai 
of  am  station  WKNA  to  operate  in  accord 
with  the  terms  of  its  license,  particularly 
respect  to  its  antenna  system,  and  that  suffi 
field  intensity  measurements  of  WKNA  sha 
made  before  and  after  such  construction  to  { 
that  no   material   effect  thereon  has  resi 
Action  Jan.  27. 


WSLS-TV 

CHANNEL  10 

ROANOKE,  VA. 

covers 

293129240  people* 
.VM.ItiO  families* 

(see  page  47) 

B»T  inadvertently  ran  incorrect  figur 
Jan.  25  issue 
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OTHER  ACTIONS 


inix,  Ariz.— Vhf  ch.  3  proceeding.  FCC  des- 
for  hearing  on  Feb.  26  the  competitive 
KTAR  and  Arizona  Tv  Co.  for  new  tv 

|s  on  vhf  ch.  3.  Action  Jan.  27. 

E  Santa  Ana,  Calif.— Voice  of  Orange  Em- 

nc.  FCC  granted  application  to  change 
ion  on  1480  kc,  1  kw,  unlimited  from  non- 
onal  antenna  day  and  night  to  nondirec- 
daytime  and  directional  nighttime.  Action 


oflitu  i\inS  Rules  Amended — By  order,  the  Corn- 
sale  (1  Jp  amended  Sec.  1.387  of  the  rules,  effective 
iiately,  so  as  to  make  clear  that  a  written 
ifance  must  be  filed  by  an  applicant  or  his 
ey  within  20  days  of  the  mailing  of  the 
of  his  designation  for  hearing,  in  order 
il  himself  of  the  opportunity  to  be  heard, 
an  applicant  fails  to  file  such  statement, 
as  not  filed  petition  to  dismiss  without 
lice  within  the  specified  time,  his  applica- 
nt be  dismissed  with  prejudice  for  failure 
secute.  Also,  any  person  named  as  a  party 
jroceeding  who  fails  to  file  a  written  ap- 
fice  within  the  20-day  period  shall,  unless 
(cause  for  such  failure  is  shown,  forfeit 
iaring  rights.  Action  Jan.  21. 


m  Rouge   La. — Vhf  ch.  2  proceeding. — By 

the  Commission  dismissed  as  moot  peti- 
filed  by  Louisiana  Tv  Bcstg.  Corp.  to  en- 
hearing  issues  and  for  review  of  certain 
s  of  the  hearing  examiner  in  the  proceed - 
fcvolving  petitioner's  application  and  that 
lithern  Television  Co.  of  Baton  Rouge  Inc., 
flew  tv  stations  in  Baton  Rouge,  on  ch.  2. 
c  Jan.  21. 


If  ';FB-XV  Benton  Harbor,  Mich.— Palladium 
,™  Co.  FCC  designated  for  hearing  in  Wash- 
fi  on  March  1,  application  to  complete  con- 
ion  of  tv  station  on  uhf  ch.  42.  Action 
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can,  Ky. — Vhf  ch.  6  proceeding.  FCC 
kated  for  hearing  on  Feb.  26  the  com- 
Ve  bids  of  Columbia  Amusement  Co.  and 
ah  Newspapers  Inc.  for  new  tv  stations 
f  ch.  6.  Action  Jan.  27. 


VHG  Hornell,  N.  Y. — By  order,  the  Commis- 
1  li  granted   the    application    of   WWHG  for 
•ruction  permit  to  change  operation  from 
!|kc,  1  kw,  day,  to  1420  kc,  1  kw  day,  500 
i    night,    directional,    and    dismissed  with 
sldice  the  application  of  Hornell  Bcstg.  Corp. 
r;  Melange  operation  of  station  WLEA,  Hornell, 
,  from  1480  kc,  1  kw,  day,  to  1420  kc  1  kw 
500  watts  night,  directional.  Action  Jan.  21. 


vton,  Okla.,  Wichita  Falls,  Tex. — By  order, 
:ommission  denied  petition  filed  by  Lawton 
Co.,  Lawton,  Okla.,  to  enlarge  the  hear- 
ssues  in  proceeding  involving  its  applica- 
and  that  of  White  Radio  Co.,  Wichita  Falls, 
for  new  am  stations  on  1050  kc,  250  watts, 
me  only,  with  Lawton  using  directional, 
in  Jan.  21. 
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Isa,  Okla.— Tulsa  Tv  Co.,  Comr.  Robert  E. 
dismissed  bid  granted  petition  of  Tulsa  Tv 
dismissal  without  prejudice  of  its  bid 
lew  tv  station  on  uhf  ch.  17  and  retained 
earing  competitive  bid  of  Arthur  R.  Olson, 
m  Jan.  21. 


. ,  Allocation — By  report  and  order,  the  Com- 
Vfon  finalized  its  proposed  rule-making  of 
31,  and  amended  its  table  of  tv  channel 
nments  for  Mich,  by  assigning  ch.  10  to 
ha-Onondaga,  subject  to  such  action  as 
^Commission  may  take  in  the  light  of  the 
I  decision  of  the  courts  on  the  petition  for 
ew  filed  by  Logansport  Bcstg.  Co.  (C.A.D.C. 
i  No.  11601)  (Docket  10619).  In  view  of  the 
?oing,  the  requests  of  Jackson  Bcstg.  and 
Corp.,  to  assign  ch.  10  to  Jackson,  Mich., 
Twin  Valley  Bcstrs.  Inc.  to  assign  that  ch. 
^oldwater.  Mich.,  were  denied;  the  petition 
Sparton  Bcstg.  Co.,  insofar  as  it  requested 
jnment  of  ch.  10  to  Parma  alone,  was  denied; 
the  petition  of  Triad  Tv  Assn.  to  assign  ch. 
to  Parma-Onondaga,  was  granted.  This 
lge  is  effective  30  days  from  publication  in 
Federal  Register.  Action  Jan.  21. 

ristol,  Tenn.-Va.— Vhf  ch.  5  proceeding.  FCC 

pduled  for  hearing  on  Feb.  26  the  competitive 
f  of  Appalachian  Bcstg.  Corp.  and  Tri-Cities 
Corp.   for  new   tv  stations   on  vhf  ch.  5. 
ion  Jan.  27. 


Worth,  Tex.— Vhf  ch.  11  proceeding.  FCC 
ignated  for  hearing  on  Feb.  26  the  competitive 
hcations  of  Texas  Stat?  Network  Inc.  Lech- 
Tv  Co.  and  Ft.  Worth  Tv  Co.  for  new  tv 
ion  on  vhf  ch.  11.  Action  Jan.  27. 

larksburg,    W.    Va. — J.    Patrick    Beacom  & 

oc-.  FCC  designated  for  hearing  on  Feb.  26 
for  new  tv  station  on  uhf  ch.  22.  Action 
27. 


OADC ASTING 


Telecasting 


Routine  Roundup 


January  21  Decisions 

ACTIONS  ON  MOTIONS 

By  Hearing  Examiner  J.  D.  Bond 

KIFI  Idaho  Falls,  Idaho,  Eastern  Idaho  Bcstg. 
&  Tv  Co. — Granted  petition  to  amend  its  appli- 
cation (Docket  8343;  BP-5978)  to  change  facili- 
ties from  10  kw  unl.  with  DA-N  only  (1060  kc, 
10  kw,  unl.,  DA-N),  to  250  watts  unl..  with  identi- 
cal day  and  night  directional  array  (1060  kc, 
250  w,  unl.,  DA-1);  specify  a  different  antenna 
site,  and  revise  on  a  more  current  basis  certain 
financial  information;  application  as  amended 
removed  from  hearing. 

By  Hearing  Examiner  Isadore  A.  Honig 

Palm  Beach  Bcstg.  Corp.,  WEAT-TV  Inc.,  West 
Palm  Beach,  Fla. — Extended  the  time  for  filing 
their  respective  written  statements  containing 
supplementary  material  required  of  applicants 
by  the  "McFarland  letters"  of  Nov.  30,  to  Jan. 
25;  ordered  that  the  transcript  of  the  oral  argu- 
ment on  petition  filed  Jan.  13  by  Palm  Beach 
be  incorporated  in  the  record  of  this  proceeding 
(Docket  10828;  BPCT-1230;  Docket  10829;  BPCT- 
1803),  for  ch.  12;  further  ordered  that  the  pre- 
trial conference  in  this  proceeding  pursuant  to 
Sect.  1.831  of  the  rules  scheduled  for  Jan.  25 
by  the  examiner's  order  of  Jan.  13,  be  and  is 
hereby  cancelled. 

By  Hearing  Examiner  John  B.  Poindexter 

The  Tierney  Co.,  Charleston,  W.  Va— Granted 
petition  for  leave  to  amend  its  application  for 
ch.  8  (Docket  10729;  BPCT-1085),  to  incorporate 
therein  a  copy  of  an  agreement  entered  into 
with  Capital  Tv  Inc.  concerning  Capital's  with- 
drawal of  its  application  (Docket  10728);  and 
to  make  change  in  the  cost  of  studio  technical 
equipment. 

By  Hearing  Examiner  Harold  L.  Schilz 

Radio  Associates  Inc.,  WLOX,  Biloxi,  Miss. — 
Granted  requests  for  continuance  of  hearing  now 
scheduled  for  Feb.  5  to  Feb.  18,  in  re  applications 
for  ch.  13  (Docket  10844  and  10845). 

By  Hearing  Examiner  Fanney  N.  Litvin 

Hartford    Telecasting    Co.,    Hartford,    Conn. — 

Denied  petition  of  Hartford  Telecasting  for  re- 
consideration of  the  hearing  examiner's  memo- 
randum opinion  and  order  of  Jan.  11,  which 
denied  request  of  Hartford  Telecasting  for  ex-, 
tension  of  time  within  which  to  comply  with 
the  requirements  of  previous  hearing  orders  in 
proceeding  re  ch.  3  (Docket  10699  and  8621). 

BROADCAST  ACTIONS 
Chief  Engineer  Delegated  Added  Authority 

By  order,  the  Commission  delegated  to  its 
Chief  Engineer  authority  to  exempt,  in  specific 
instances,  am,  fm  and  tv  broadcast  stations  from 
the  requirement  of  installing  radio  equipment 
for  the  purpose  of  receiving  Conelrad  radio  alerts 
in  accordance  with  Sec.  3.931  of  the  rules  and 
Sec.  Ill  of  Conelrad  Manual  BC-3. 

Broadcast  stations  are  required  to  have  a 
radio  receiver  for  alert  notification.  However 
when  two  or  more  stations  are  located  in  one 
room  or  otherwise  close  together,  one  station 
may  request  exemption,  provided  notification 
can  be  obtained  from  the  other  station  by  ap- 
proved means. 


January  22  Applications 

ACCEPTED  FOR  FILING 
CP 

KSWM  Joplin,  Mo.,  Air-Time  Inc. — Construc- 
tion permit  to  mount  tv  antenna  on  top  of  new 
am  tower  and  change  type  of  transmitter  (Con- 
tingent on  grant  of  tv  application)  amended  to 
make  changes  in  the  antenna  system  (BP-8532) 
amended. 

KUNO  Corpus  Christi,  Tex.,  KUNO  Inc.— 
Construction  permit  to  make  changes  in  the 
antenna  system  (increase  height  of  tower)  (BP- 
9144). 

WEEK  Tampa,  Fla.,  E.  P.  Martin,  Alpha  Martin, 
and  Elmo  B.  Kitts,  a  partnership  d/b  as  Ilillsboro 
Bcstg  Co. — Construction  permit  to  install  new 
transmitter  as  an  auxiliary  transmitter  at  the 
present  location  of  main  transmitter  to  be  oper- 
ated on  1590  kc,  power  of  1  kw,  for  auxiliary 
purposes  only. 

License  for  CP 

KCMS  (FM)  Manitou  Springs,  Colo.  Garden  of 
the  Gods  Bcstg.  Co. — License  to  cover  construc- 
tion permit  (BPH-1782)  as  modified  which  au- 
thorized new  fm  station  (BLH-947). 

WBBS  (FM)  Crawfordsville  Ind.,  First  Baptist 
Church — License  to  cover  construction  permit 
(BPH-1725)  which  authorized  new  fm  station 
(BLH-946). 


Another  Reason  Why 
Morning  Radio  PAYS  OFF 
for  WSYR  Advertisers 


'WSVR  Timekeeper, 
Elliott  Gove 


Central  New  York's  most  popular  time- 
keeper on  Central  New  York's  top- 
rated  local  morning  program.  At  least 
five  years'  continuous  sponsorship  by 
more  than  half  of  the  present  spon- 
sors. Participating,  Monday  through 
Saturday, 

7:05-9:15  a.m. 

H eadley-R eed ,  National  Representatives 


ACUSE 


570  KC 


NBC  AFFILIATE 


WILL  A 

MONROE 
WDIA'S 
"Tan  Town 
Homemaksr" 


It's  CARNATION  MILK's 
3rd  Consecutive  Year 
on  W  D  I  A,  Memphis 

.  .  .  three  consecutive  years  of  gaining  completely 
dominating  coverage  of  the  562,212  Negroes  in 
WDIA's  big  27-county  Nielsen  area.  Carnation's 
six  '/>  hours  weekly  achieves  tremendous  results 
on  this  46.9%  of  the  total  area  population .. .and 
there's  a  schedule  to  fit  your  budget,  too!  Join 
WDIA's  list  of  radio-wise  accounts  that  includes 
such  names  as  Bayer  Aspirin,  Gold  Medal  Flour, 
Uncle  Ben's  Rice,  Bromo  Quinine,  Nu  Maid  Mar- 
garine, Maxwell  House  Coffee,  and  many  others. 
Get  complete  facts  today! 


HOOPER  RADIO  AUDIENCE  INDEX 

City:    Memphis.   Tenn.  Months:  Nov-Dec. 


T.R.T.P.         24.6       23.0    17.1     15.9    11.3    10.6    7.0  I. 
(Note:  WDIA's  share  Sat.:  20.3;  Sun.:  37.8) 


Memphis, 
Tennessee 


WDIA 


Soon 
50,000  Watts 


John  E.  Pearson  Co.,  Representative 
Dora-Clayton  Agency,  Southeast 
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FOR  THE  RECORD 


Modification  of  CP 
KFSA-TV  Ft.  Smith,  Ark.,  Southwestern  Radio 

and  Tv  Co.— Mod.  of  CP  (BPCT-1154)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  4/30/54  (BMPCT-1759). 

KFSD-TV  San  Diego,  Calif.,  Airfan  Radio  Corp. 
—Mod.  of  CP  (BPCT-313)  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  com- 
pletion date  (BMPCT-1754). 

WNLC-TV  New  London,  Conn.,  The  Thames 
Bcstg.— Mod.  of  CP  (BFCT-1217)  as  mod.,  which 
authorized  a  new  Comm.  tv  bcstg.  station  for  ex- 
tension of  completion  date  (BMPCT-1751). 

WKJG-TV  Ft.  Wayne,  Ind.,  Northeastern  Indi- 
ana Bcstg.  Co.  Inc.— Mod.  of  CP  (BPCT-516) 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  4/1/54  (BMPCT-1758). 

WPMT  Portland  Me.,  The  Portland  Telecasting 
Corp.— Mod.  of  CP  (BPCT-1528)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  8/15/54  (BMPCT-1749) . 

WERE-TV  Cleveland,  Ohio,  Cleveland  Bcstg. 
Inc.— Mod.  of  CP  (BPCT-279)  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  8/17/54  (BMPCT-1760). 

WMAC-TV  Massillon,  Ohio,  Midwest  Tv  Co.— 
Mod.  of  CP  (BPCT-1010)  as  mod.,  which  author- 
ized new  tv  station  to  extend  completion 
date  (BMPCT-1750). 

KOMU-TV  Columbia,  Mo.,  The  Curators  of 
the  University  of  Mo— Mod.  of  CP  (BPCT-1177) 
as  mod.,  which  authorized  new  tv  station  for 
extension  of  completion   date  (BMPCT-1752). 

WLBR-TV  Nr.  Lebanon,  Pa.,  Lebanon  Tv  Corp. 
—Mod.  of  CP  (BPCT-1011)  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  comple- 
tion date  (BMPCT-1757). 

WHUM-TV  Summit  Station,  Pa.  Eastern  Radio 
Corp.— Mod.  of  CP  (BPCT-268)  as  mod.  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  7/1/54  (BMPCT-1347). 

KXYZ-TV  Houston,  Tex.,  Shamrock  Bcstg.  Co. 
—Mod.  of  CP  (BPCT-319)  which  authorized  new 
tv  station  for  extension  of  completion  date  to 
8/18/54  (BMPCT-1747). 

KCBD-TV  Lubbock,  Tex.,  Bryant  Radio  and 
Tv — Mod.  of  CP  (BPCT-1088)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  3/20/54  (BMPCT-1758). 

KHQ-TV  Spokane,  Wash.,  KHQ  Inc.— Mod.  of 
CP  (BPCT-885)  as  mod.,  which  authorized  new 
tv  station  for  extension  of  completion  date  to 
3/15/54  (BMPCT-1755). 

January  25  Applications 

ACCEPTED  FOR  FILING 
CP 

WORZ  Orlando,  Fla.,  Central  Florida  Bcstg.  Co. 

— Construction  permit  to  install  new  transmitter 
as  auxiliary  transmitter  at  present  location  of 
main  transmitter  to  be  operated  on  740  kilocycles 
with  power  of  250  watt  for  auxiliary  purposes 
only  (BP-9149). 

Modification  of  CP 

Twin  Cities  Bcstg.  Co.,  a  partnership  consisting 
of  Harry  J.  Morgan  and  Thales  E.  Wallace 
Church  Hill,  Tenn. — Mod.  of  construction  permit 
(BP-8934),  which  authorized  new  standard  broad- 
cast station  for  approval  of  antenna  and  trans- 
mitter location  (BMP-6414). 

WNIX  Springfield,  Vt.,  Connecticut  Valley 
Bcstg.  Co. — Mod.  of  construction  permit  (BP- 
8878)  which  authorized  new  standard  broadcast 
station  for  approval  of  antenna  and  transmitter 
location  as  0.6  mile  East  of  Craigue  Hill  Road, 
1.2  miles  South  of  center  of  Springfield,  Vt„  and 
specify  studio  location  as  Park  St.,  Springfield, 
Vt.  (BMP-6415). 

Renewal  of  License 

WJER  Dover,  Ohio,  Dover  Bcstg  Co.  (BR-2457). 

WMRA  Myrtle  Beach,  S.  O,  Elizabeth  Evans. 
(BR-2038). 

KULE  Ephrata,  Wash.,  Columbia  Basin  Bcstg. 
Co.  (BR-2525). 


Application  Dismissed 

Rev.  Earl  R.  Shay,  Bethel,  Alaska. — Construc- 
tion permit  for  new  standard  broadcast  station 
to  be  operated  on  930  kc  with  power  of  105  w 
unlimited  hours  of  operation  (BP-8832). 

Application  Returned 

WGNS  Murfreesboro,  Tenn.,  WGNS  Inc.— Au- 
thority to  determine  operating  power  by  direct 
measurement  of  antenna  power  (Section  I  not 
completed). 

Modification  of  CP 

WETV  Macon  Ga.,  Macon  Tv  Co.— Mod.  of  CP 
(BPCT-1247)  as  mod.,  which  authorized  new 
tv  station  for  extension  of  completion  date  to 
9/3/54  (BMPCT-1764). 

WAAM  Baltimore,  Md.,  WAAM  Inc.— Mod.  of 
CP  (BPCT-757)  as  mod.,  which  authorized 
changes  in  facilities  of  existing  tv  station  to 
make  antenna  and  other  equipment  changes. 
Antenna  height  above  average  terrain:  555  ft. 
(BMPCT-1765). 

KACY  Nr.  Festus,  Mo.,  Ozark  Tv  Corp. — Mod. 
of  CP  (BPCT-1419)  as  mod.,  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  4/30/54  (BMPCT-1762). 

KCEB  Nr.  Tulsa,  Okla.,  Elfred  Beck— Mod.  of 
CP  (BFCT-1392)  as  mod.,  which  authorized  new 
tv  station  for  extension  of  completion  date  to 
7/1/54  (BMPCT-1761). 

KGBS-TV  San  Antonio,  Tex.,  San  Antonio 
Bcstg.  Co.— Mod.  of  CP  (BPCT-832)  as  mod., 
which  authorized  changes  in  facilities  of  exist- 
ing Comm.  tv  station  for  extension  of  comple- 
tion date  to  8/19/54  (BMPCT-1763). 

WEAU-TV  Eau  Claire  Wis.,  Central  Bcstg. 
Co.— Mod.  of  CP  (BPCT-744)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  5/25/54  (BMPCT-1767). 

WMOP  Ocala,  Fla.,  Andrew  B.  Letson — License 
to  cover  construction  permit  (BP-8574)  as  mod- 
ified which  authorized  new  standard  broadcast 
station  (BL-5202). 

WSTN  St.  Augustine,  Fla.,  Ben  Akerman  and 
Thomas  S.  Carr  d/b  as  Saint  Augustine  Bcstg. 
Co. — License  to  cover  construction  permit  (BP- 
8623)  as  modified  which  authorized  new  standard 
broadcast  station  (BL-5203). 

KTIB  Thibodaux,  La.,  Delta  Bcstrs.  Inc. — Li- 
cense to  cover  construction  permit  (BP-6734) 
as  modified  which  authorized  new  standard  broad- 
cast station  (BL-5204). 

WLMJ  Jackson,  Ohio,  WLMJ  Inc. — License  to 
cover  construction  permit  (BP-8435)  as  modified 
which  authorized  new  standard  broadcast  sta- 
tion (BL-5201). 

Renewal  of  License 

WAVZ  New  Haven,  Conn.,  WAVZ  Bcstg.  Corp. 
(BR-1621);  WKNB  New  Britain,  Conn.,  New  Brit- 
ain Bcstg.  Co.  (BR-1336);  WLYN  Lynn  Mass., 
Puritan  Broadcast  Service  Inc.  (BR-2k36);  WBMS 
Boston,  Mass.,  WBMS  Inc.  (BR-1406);  WNAW 
North  Adams,  Mass.,  Cecil  F.  Clifton  (BR-2374); 
WSPR  Springfield,  Mass.,  WSFR  Inc.  (BR-886); 
WARE  Ware,  Mass.,  Central  Bcstg.  Corp.  (BR- 
2132);  WMOU  Berlin,  N.  H.,  White  Mountains 
Bcstg.  Co.  (BR-1329);  WKBR  Manchester,  N.  H., 
Granite  State  Bcstg.  Co.  (BR-1379):  WMUR  Man- 
chester, N.  H.  Radio  Voice  of  New  Hampshire 
Inc.  (BR-1149);  WOTW  Nashua,  N.  H.,  Nashua 
Bcstg.  Corp.  (BR-1645);  WWNH  Rochester,  N.  H., 
Strafford  Bcstg.  Corp.  (BR-2086);  WICE  Provi- 
dence, R.  I.,  Narragansett  Bay  Bcstg.  Co.  (BR- 
2310);  WSYB  Rutland,  Vt.,  Philip  Weiss  tr/as 
Philip  Weiss  Music  Co.  (BR-795). 

Applications  Returned 

KDAS  Malvern,  Ark.,  Malvern  Bcstg.  Co. — Vol- 
untary transfer  of  negative  control  of  licensee 
corporation  to  Charles  W.  Perry  Jr.,  and  Ray- 
mond E.  Peeples  (Application  incomplete). 


ALLEN  KANDER 

CHeaotiator 

FDR    THE    PURCHASE    AND  SALE 
□  F    RADID    AND  TELEVISION 
STATIONS 

1701  K  St.,  N.  W.  •  Washington  6,  D.  C,  IMA.  8-3233 
Lincoln  Building  •  Mew  York  17,  M.  Y.,  MIL  7-4242 


WOHO  Toledo,  Ohio,  The  Midwestern  I 

Co. — Modification  of  construction  permit  | 
6421)  as  modified  which  authorized  new  star 
broadcast  station  for  extension  of  compl 
date. 

January  26  Decisions 

BROADCAST  ACTIONS 

Actions  of  Jan.  22 
Modification  of  License 

Granted  mod.  of  licenses  to  change  nam, 
following  Westinghouse  am  stations  to  Wes 
house  Bcstg.  Co.:  KDKA  Pittsburgh,  Pa.,  3 
Philadelphia,  Pa.,  WBZ  WBZA  Boston,  R 
WOWO  Fort  Wayne,  Ind.,  KEX  Portland, 
Fm  stations:  WBZ-FM  Boston,  Mass.  WBZ/ 
Springfield,  Mass.,  KEX-FM  Portland, 
KDKA-FM  Pittsburgh,  Pa.  Commercial  tv' 
tion  WPTZ  Philadelphia,  Pa. 

Remote  Control 

The  following  stations  were  granted  auth 
to  operate  transmitters  by  remote  control 

KBTN  Neosho,  Mo.;  KUBC  Monte  Vista,  0 
WBPZ  Lock  Haven,  Fa.;  WHCC  Waynes 
N.  C;  WLEA  Hornell,  N.  Y.;  KVFD  Fort  D« 
Iowa;  KBIM  Roswell,  N.  M. 

Granted  Licenses 
KWIL-FM   Albany    Ore.,   Central  Willan 

Bcstg.  Co. — Granted  license  covering  changi 
fm  station;  ch.  269  (101.7  mc),  600  w,  U  (I 
942). 

WWMT  New  Orleans,  La.  Fidelity  Bcstg.  I; 

Granted  license  for  fm  broadcast  station; 
239  (95.7  mc),  48  kw,  U  (BLH-941). 

KDBS  Alexandria,  La.,  Dixie  Bcstg.  Serv: 
Granted  license  for  am  broadcast  station; 
kc,  1  kw,  D  (BL-5195). 

KALI  Pasadena,  Calif.  Consolidated  Bcstg. 
— Granted  license  covering  increase  in  po 
installation  of  new  transmitter  and  change 
the  DA  system  of  am  station;  1430  kc,  5 
D-DA  (BL-5175). 

WNNJ  Newton,  N.  J.,  Sussex  County  Best 
Granted  license  for  am  broadcast  station 
specify  studio  location;  1360  kc,  500  w,  D  ( 
5188). 

KUGN  Eugene,  Ore.,  KUGN  Inc.— Grante( 
cense  covering  increase  in  daytime  power 
installation  of  new  transmitter;   590  kc,  1 
5kw-LS,  DA-N  U  (BL-5191). 

Modification  of  CP 

The  following  stations  were  granted  mod. 
for  extension  of  completion  dates  as  shown: 

WNLC-TV  New  London,  Conn., '  to  8/1^ 
KACY  Festus,  Mo.,  to  7/30/54;  KXYZ-TV  H 
ton,  Tex.,  to  8/17/54;  KEDD  Wichita,  Kan. 
8/19/54;  KOMU-TV  Columbia,  Mo.,  to  8/l£ 
KFSD-TV  San  Diego,  Calif.,  to  8/18/54:  WR| 
FM  Richmond  Va.,  to  2/27/54;  WOI-FM  A] 
Iowa,  to  7/11/54;  WEDK  Springfield,  Mass. 
3/1/54. 

Actions  of  Jan.  21 
Granted  License 
WPBC  Minneapolis,  Minn.,  People's  Bcstg. 

— Granted  license  covering  increase  in  po\ 
980  kc,  1  kw,  D  (BL-5190). 

Modification  of  CP 
WNIA    Cheektowaga,    N.    Y.,    Niagara  B< 
System — Granted  mod.  CP  for  approval  of 
tenna,   transmitter  and  studio  location;  co 
tions  (BMP-6343). 

The  following  stations  were  granted  mod 
CP's  for  extension  of  completion  dates  as  sho 
WICA  Ashtabula,  Ohio,  to  4/5/54;  KIVA  Yl 
Ariz.,  to  7/25/54;  WSJV  Elkhart,  Ind.,  to  8/J 
KFSA-TV  Fort  Smith,  Ark.,  to  7/31/54;  WK 
TV  Fort  Wayne,  Ind.,  to  7/21/54;  WLWC  Col 
bus,  Ohio,  to  8/12/54;  KCBD-TV  Lubbock,  1 
to  7/30/54. 

Actions  of  Jan.  19 
Granted  License 
WITY  Danville,  111.,  Vermilion  Bcstg.  Col 
Granted  license  for  am  broadcast  station 
specify  studio  location;  980  kc,  1  kw,  U-DA  ( 
5163). 

WGGA  Gainesville,  Ga.,  Blue  Ridge  Bcstg. 

— Granted  license  covering  change  in  facili 
installation  of  new  transmitter  and  DA  for  n 
use  only,  change  transmitter  location  and  n 
changes  in  antenna  system  (increase  hei 
550  kc   500w-5  kw-LS.  U  DA-N  (BL-5111). 

Remote  Control 

The  following  stations  were  granted  authc 
to  operate  transmitters  by  remote  control:  Kl 
Palm  Springs,  Calif.;  KNDC  Hettinger.  N. 
WBML  Macon.  Ga.;  WPAC  Patchogue,  N.  Y 

Actions  of  Jan.  20 
Granted  License 

KCBS-FM  San  Francisco,  Calif..  Colur 
Bcstg.  System  Inc.  of  Calif.— Granted  license 
fm  broadcast  station  (BLH-943). 

KBLP  Falfurrias,  Tex.,  Ben  L.  Parker— Gra: 
license  for  am  broadcast  station  and  eh, 
studio  location;  1260  kc,  500  w,  D  (BL-5189). 

WHUN  Huntington,  Pa.,  The  Joseph  F.  Bi 
Pub.  Co. — Granted  license  covering  chang< 
frequency,  hours  of  operation,  increase  in  po 
installation  of  new  transmitter  and  make  cha: 
In  the  antenna  system;  1150  kc,  1  kw,  D  ( 
5185). 
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REASONS  WHY  YOU  SHOULD  BUY 
■WAFER  REMOTE  CONTROL  SYSTEM 


$1000  you  save  as  compared  to  the 
average  cost  of  other  systems. 

$1570  total  price  for  the  basic  sys- 
tem ready  to  install. 

the  basic  schafer  system  is  a  com 
plete  system,  no  expansions  later 
24  metering  circuits ...  40  control 
circuits ...  uses  two  phone  lines 

no  tubes  in  the  schafer  system . . 
sure-fire,  dependable,  dc  dial 
metering  and  control  circuits 
directly  calibrated  meters. 

no  extra  frequency  or  modulation 
monitor  to  buy  for  any  installation 
. . .  external  relays,  tuning  motor  all 
furnished  as  part  of  the  basic 
system. 

parts  replacement  never  a  problem 
...  all  parts  made  by  national  manu- 
facturers, available  through  your  lo- 
cal jobber  now  or  20  years  from  now. 

any  transmitter  or  group  of  trans- 
mitters can  be  controlled  by  one 
system. ..thirty  page  manual  covers 
complete  instructions  for  installa- 
tion and  maintenance. 

no  engineering  compromises ...  no 
circuits  worked  against  ground . . . 
no  high  voltages  or  currents  on 
phone  lines,  telephones  built  in. 

we  specialize  in  remote  control!  we 
sell  direct  from  the  factory  to  you 
...you  save  the  difference,  and  you 
get  immediate  delivery  out  of  stock. 

every  schafer  remote  control  sys-  • 
tern  unconditionally  guaranteed  for 
one  year.  L 


paul  s chafer0ustom  engineering 
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WHMA  Anniston  Ala.,  Anniston  Bcstg.  Co. — 
Granted  license  covering  installation  of  a  new 
transmitter    ( BL-5186 ) . 

Modification  of  CP 

KVAN  Vancouver,  Wash.,  Vancouver  Radio 
Corp. — Granted  Mod.  of  license  to  change  name 
to  KVAN  Inc.;  condition  (BML-1572). 

KIMA-TV  Yakima  Wash.,  Cascade  Bcstg.  Co. — 
Granted  Mod.  of  CP  for  extension  of  completion 
date  to  7/20/54. 

Actions  of  Jan.  18 
Granted  License 

WJMW  Athens,  Ala.,  Athens  Bcstg.  Co.-^- 
Granted  license  covering  increase  in  power  730 
kc,  1  kw,  D  (BL-5184). 

KMYC  Marysville,  Calif.,  Marysville-Yuba  City 
Bcstrs.  Inc. — Granted  license  covering  change 
of  facilities,  installation  of  new  transmitter  and 
DA  for  day  and  night  use  (DA-2),  and  change 
in  transmitter  location;  1410  kc,  1  kw,  U  (BL- 
5095). 

Modification  of  CP 

KVAN-TV  Vancouver,  Wash.,  Vancouver  Radio 
Corp. — Granted  Mod.  of  CP  to  change  corporate 
name  to  KVAN  Inc.  (BMPCT-1730). 

KBTN  Neosho,  Mo.,  Ozarks  Playground  Bcstrs. 
— Granted  Mod.  of  CP  for  approval  of  antenna, 
transmitter  location  and  specify  studio  location 
(BMP-6399). 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WACL  Waycross,  Ga.,  to  5/1/54;  WCAR  De- 
troit, Mich.,  to  8/11/54;  WIS-TV  Columbia,  S.  C, 
to  8/11/54;  WGOV-TV  Valdosta,  Ga.,  to  4/30/54; 
WBEN-TV  Buffalo,  N.  Y.,  to  8/12/54. 

January  27  Decisions 

BROADCAST  ACTIONS 
Hearing 

Scott  County  Bcstg.  Co.,  Forrest,  Miss.;  WCBI 
Columbus,  Miss.,  Columbus  Bcstg.  Co. — Desig- 
nated for  consolidated  hearing  Scott  application 
for  new  am  station  on  550  kc  1  kw,  D  (BP-8857) 
and  WCBI  application  to  change  from  1340  kc, 
250  w,  Unl.,  to  550  kc,  1  kw-D,  500  w-N,  DA-2, 
Unl.  (BP-8977);  made  WHBQ,  Memphis,  Tenn., 
party  to  proceeding. 

KNBY  Newport,  Ark.,  Newport  Bcstg.  Co. — 
Designated  for  hearing  application  to  change 
from  1280  kc  1  kw,  D,  to  730  kc,  1  kw,  D  (BP- 
9081)  in  consolidated  proceeding  with  Tri-State 
Bcstg.  Service  (Docket  10548)  and  Southern 
Bcstg.  Service  (Docket  10549)  for  new  stations 
on  same  frequency,  250  w,  D,  at  Memphis,  Tenn. 
Made  KTRY  Bastrop,  La.,  party  to  proceeding. 
McFarland  Letter 

Crestview,  Bcstg.  Co.,  Crestview,  Fla. — Is  being 
advised  that  application  for  new  am  station  on 
1490  kc,  250  w,  Unl.  (BP-8976),  involves  con- 
siderations which  indicate  necessity  of  a  hearing. 

Gray  Lott,  Sr.  Lafayette,  La. — Is  being  advised 
that  application  for  new  am  station  on  1570  kc, 
250  w,  D   (BP-8872)   involves  interference  con- 
siderations which  indicate  necessity  of  a  hearing. 

Independent  Bcstrs.,  Yakima,  Wash. — Is  being 
advised  that  application  for  new  am  station  to 
operate  on  1340  kc,  250  w,  Unl.  (BP-8988)  in- 
volves interference  and  coverage  considerations 
which  indicate  necessity  of  a  hearing. 

SSA 

On  its  own  motion,  the  Commission  extended 
the  following  Special  Service  Authorizations 
until  March  31,  1954: 

WNYC  City  of  New  York,  N.  Y.;  KFAR  Mid- 
night Sun  Bcstg.  Co.,  Fairbanks,  Alaska;  KWBU 
Baptist  General  Convention  of  Texas,  Corpus 
Christi,  Tex.;  and  WOI  Iowa  State  College  of 
Agriculture  &  Mechanic  Arts,  Ames,  Iowa. 

Granted  Renewal 

The  following  stations  were  granted  renewal 
of  licenses  on  a  regular  basis: 

KNPT  Newport,  Ore.;  KENI  Anchorage,  Alas- 
ka; KRKL  Kirkland,  Wash.;  KORE  Eugene,  Ore.; 
KASH  Eugene,  Ore.;  KAST  Astoria,  Ore.;  KBRC 
Mt.  Vernon,  Wash.;  KFDR  Grand  Coulee,  Wash.; 


KHON  &  Aux.  Honolulu;  KIMA  Yakima,  Wash.; 
KMED  Medford  Ore.;  KRKO  Everett,  Wash.; 
KSLM  Salem,  Ore.;  KUJ  Walla  Walla,  Wash.; 
KWIN  Ashland,  Ore.;  KWLK  Longview,  Wash.; 
KENA  Mena,  Ark.;  KFAR  Fairbanks,  Alaska; 
KFLW  Klamath  Falls,  Ore.;  KGRH  Fayetteville, 
Ark.;  KINY  Juneau,  Alaska;  KOBE  Las  Cruces, 
N.  M.;  KPAM  and  KPFM  (FM),  Portland,  Ore.; 
KPIG  Cedar  Rapids,  Iowa;  KPOJ  Portland,  Ore.; 
KSPO  Spokane,  Wash.;  KVAN  Vancouver,  Wash.; 
KVOS  Bellingham,  Wash.;  KWHW  Altus,  Okla.; 
KXA  Seattle,  Wash.;  KWRO  Coquille,  Ore.; 
KXRO  Aberdeen,  Wash.;  KBCO  Bessemer,  Ala.; 
WCJU  Columbia,  Miss.;  WCRS  Greenwood,  S. 
C;  WDIG  Dothan,  Ala.;  WHFC  Chicago;  WHIT 
New  Bern,  N.  C;  WHMA  Anniston  Ala.;  WHSC 
Hartsville,  S.  C;  WHTC  Holland,  Mich.;  WILM 
&  Aux.  Wilmington,  Del.;  WLEU  Erie,  Pa.; 
WNAT  Natchez,  Miss.;  WNBZ  Saranac  Lake, 
N.  Y.;  WREL  Lexington,  Va.;  WROB  West  Point, 
Miss.;  WWPB  Miami,  Fla.;  KRIC  Beaumont, 
Tex.;  KVI  Seattle,  Wash.;  WDSG  Dyersburg 
Tenn.;  WCLI-FM  Corning,  N.  Y.;  KXRX  San 
Jose,  Calif.;  WJKO  Springfield,  Mass.;  WFML 
Washington,  Ind.;  KWBG  Boone,  Iowa;  KSBW 
Salinas,  Calif.;  KMBY  Monterey,  Calif. 

KIT  Yakima,  Wash.,  KIT  Inc.;  KMO,  Takoma, 
Wash.;  KMO  Inc. — Granted  renewal  of  licenses 
of  KIT  and  KMO  and  auxiliaries  subject  to  dis- 
position of  anti-trust  proceedings  instituted 
against  the  licensees  by  Bcstg.  Corp.  of  America, 
licensee  of  stations  KPRO  Riverside,  Calif., 
KREO  Indio,  Calif.,  KROP  Brawley,  Calif.,  and 
KYOR  Blythe,  Calif. 

The  following  stations  were  granted  renewal 
of  licenses  on  condition  it  is  without  prejudice 
to  any  further  action  that  may  be  taken  in 
proceedings  in  Docket  10787,  or  under  the  con- 
ditional grant  of  application  (BTC-1476)  and 
(BAL-1653): 

KALE-FM  Richland,  Wash.;  KAPA  Raymond,- 
Wash.;  KILA  Hilo,  T.  H.;  KPOA  Honolulu; 
KYAK  Yakima,  Wash.;  KELA  Centralia,  Wash. 

January  27  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 
WICC  Bridgeport,  Conn.,  Bridgeport  Bcstg.  Co. 
(BR-137);  WLAD  Danbury  Conn.,  Berkshire 
Bcstg.  Corp.  (BR-2274);  WMMW  Meriden,  Conn., 
Silver  City  Crystal  Co.  (BR-1714);  WCNX  Middle- 
town,  Conn.,  Middlesex  Bcstg.  Co.  (BR -2190); 
WNLK  Norwalk,  Conn.,  Norwalk  Bcstg.  Co. 
(BR-2184);  WSTC  Stamford,  Conn.,  Western 
Conn.  Bcstg.  Co.  (BR-1150);  WLCR  Torrington, 
Conn.,  Litchfield  County  Radio  Corp.  (BR-1843); 
WIDE  Biddeford,  Me.,  Biddeford  Bcstg.  Corp. 
(BR-2227);  WRUM  Rumford  Me.,  Rumford  Pub. 
Co.  (BR-2861);  WARA  Attleboro,  Mass.,  Attle- 
boro  Radio  Assn.  Inc.  (BR-2556);  WMEX  Boston, 
Mass.,  The  Northern  Corp.  (BR-833);  WVDA 
Boston,  Mass.,  Vic  Diehm  Assoc.  Inc.  (BR-192); 
WBZA  Boston,  Mass.,  Westinghouse  Radio  Sta- 
tions Inc.  (BR-195);  WBZ  Boston,  Mass.  West- 
inghouse Radio  Stations  Inc.  (BR -202);  WORL 
Boston,  Mass.,  Pilgrim  Bcstg.  Co.  (BR-2585); 
WTAO  Cambridge,  Mass.,  Middlesex  Bcstg.  Corp. 
fBR-2129);  WSAR  Fall  River,  Mass.,  The  Fall 
River  Bcstg.  Co.  (BR-198);  WREB  Holyoke,  Mass., 
Valley  Bcstg.  Corp.  (BR-2536);  WCAP  Lowell. 
Mass.,  Northeast  Radio  Inc.  (BR-2625);  WHYN 
Springfield,  Mass.,  The  Hampden-Hampshire 
Corp.  (BR-1106);  WCRB  Waltham,  Mass.,  Charles 
River  Bcstg.  Co.  (BR-1882);  WRJM  Newport, 
R.  I.,  Aquidneck  Bcstg.  Corp.  (BR -2182);  WRIB 
Providence,  R.  I.,  R.  I.  Bcstg.  Co.  (BR-1584); 
WBTN  Bennington,  Vt.,  Catamount  Bcstrs  Inc. 
(BR-2870);  WCAX  Burlington,  Vt.,  WCAX  Bcstg. 
Corp.  (BR-163);  WIKE  Newport,  Vt.,  Mem- 
phremagog  Bcstg.  Co.  (BR -2745);  WWSR  St.  Al- 
bans, Vt.,  Vermont  Radio  Corp.  (BR-1122); 
WTWN  St.  Johnsbury,  Vt.,  Twin  State  Bcstrs. 
Inc.  (BR-2340);  WMEV  Marion,  Va.,  Mountain 
Empire  Bcstg.  Corp.  (BR -2249). 

Applications  Returned 

WHWB  Rutland,  Vt.,  Central  Vermont  Bcstg. 
Corp.  (Section  II  dated  after  Section  I)  (BR- 
2317);  WDEV  Waterbury,  Vt.,  Lloyd  E.  Squier 
(Application  not  notarized)  (BR-799). 
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Modification  of  CP 
WMT-TV  Cedar  Rapids,  Iowa,  American  Be; 
Stations  Die. — Mod.  of  CP  (BPCT-682)  as  m 
which  authorized  new  tv  station  extension  co' 
pletion  date  to  June  8,  1954  (BMPCT-1768).  " 

WGLM  Lawrence,  Mass.,  General  Bcstg.  Cc 
Mod.  of  CP  (BPCT-1696)  which  authorized  h- 
tv   station   for    extension   completion  date 
August  10,  1954  (BMPCT-1770). 

WELI-TV  New  Haven,  Conn.,  Connect! 
Radio  Foundation  Inc. — Mod.  of  CP  (BFCT-4, 
which  authorized  new  tv  station  for  extens 
completion  date  (BMPCT-1769). 

WHAM-TV  Rochester,  N.  Y.,  Stromberg-Ca 
son— Mod.  of  CP  (BPCT-960)  as  mod.  whi 
authorized  changes  in  existing  station  extensi 
completion  date  to  9/1/54  (BMPCT-1773). 

K  M ID  -TV  Midland,  Tex.,  Midessa  Tv  Co 
Mod.  of  CP  (BPCT-1716)  as  mod.  which  authc 
ized  new  tv  station  extension  completion  date 
May  15,  1954  (BMPCT-1771). 

KTHE  Los  Angeles,  Calif..  University  of  Sout, 
ern  Calif.,  Allan  Hancock'  Foundation — Mod. 

CP  (BPET-14)  as  mod.,  which  authorized  n< 
noncommercial  tv  station  extension  completi 
date  to  April  28,  1954  (BMPET-23). 

ACTIONS  ON  MOTIONS 

By  Commissioner  Robert  E.  Lee 

Granted  petition  of  Orange  Tv  Bcstg.  C 
Tampa,  Fla.,  for  an  extension  of  time  to  ai 
including  Jan.  25,  within  which  to  file  its  ei 
ceptions  and  supporting  brief  to  initial  decisu 
in  re  its  application  and  those  of  Tampa  Timj 
Co.,  and  Tampa  Tele.  Co.,  for  ch.  13  in  Tami 
(Docket  10255  et  al). 

By  Hearing  Examiner  Basil  P.  Cooper 

Chief,  Broadcast  Bureau — Granted  petition  fi 
continuance  of  further  hearing  from  Jan.  25 
Feb.  15,  in  re  applications  of  Calif.  Inland  Best 
Co.  and  KARM,  applicants  for  ch.  12  at  Fresn 
Calif.,  and  changed  the  date  for  filing  propose 
findings  from  Feb.  15  to  March  8  (Docket  905 
10650). 

By  Hearing  Examiner  Isadore  A.  Honig 

Palm  Beach  Bcstg.  Corp.,  WEAT-TV  Die,  We 
Palm  Beach,  Fla. — Continued  hearing  in  coi 
solidated  proceeding  re  ch.  12,  from  Jan.  29  ] 
Feb.  5.  Counsel  for  applicants  have  informal 
agreed  to  exchange  their  proposed  points  of  n 
liance,  and  to  furnish  counsel  for  Broadca 
Bureau  with  copies  on  Feb.  3  (Dockets  10828-29 

By  Hearing  Examiner  Annie  Neal  Huntting 

Arthur  R.  Olson,  Tulsa,  Okla. — Ordered  tr 
hearing  conference  in  re  application  for  ch.  j 
(Docket  10843)  advanced  from  Feb.  5  to  Jam 
ary  28. 

Elyria-Lorain  Bcstg.  Co.,  Elyria,  Ohio — Ordere 
that  the  further  hearing  conference  pursuai 
to  Sec.  1.841  and  the  hearing  scheduled  for  Ja 
22  continued  to  Jan.  26  in  re  application  for  c 
31  (Docket  10526). 

By  Hearing  Examiner  Claire  W.  Hardy 

Radio  Paging,  John  R.  Sutherland,  St.  Loui 

Mo. — Amended  order  issued  Jan.  11  in  th 
proceeding  (Docket  10771-72)  in  certain  respect 
and  the  pre-hearing  conference  scheduled  f< 
Jan.  12  was  continued  without  date. 

By  Hearing  Examiner  Charles  J.  Frederick 

Beachview  Bcstg.  Corp.,  Norfolk,  Va.;  Port 
mouth  Radio  Corp.,  Portsmouth,  Va. — By  mem 

randum  opinion  and  order  denied  petition 
Beachview  to  enlarge  the  issues  in  the  procee* 
ing  re  applications  for  ch.  10  (Docket  10800-0] 
Also  ordered  the  hearing  conference  in  th 
matter  heretofore  postponed  indefinitely,  1 
resumed  on  Jan.  29.  (Action  taken  1/25). 

By  Hearing  Examiner  H.  Gifford  Irion 

Richmond    Newspapers    Inc.,    Richmond  J 
Corp.,  Richmond.  Va.— Granted  petition  of  Ric 
mond  Tv  Corp.  for  leave  to  amend  its  applic 
tion  (Docket  10805;  BPCT-1622),  with  respect 
Sec.  II,  Par.  19  (a),  21  (b)  and  21  (c). 

By  Hearing  Examiner  William  G.  Butts 

Southern  Tier  Radio  Service  Inc.,  Binghamtc 
N.  Y.j  ottaway  Stations,  Inc.,  Endicott,  N.  Y. 

Granted  petition  by  Southern  Tier  for  admissi 
to  practice  pro  hac  vice  authorizing  Donald  1 
Kramer  to  participate  pro  hac  vice  in  the  pr 
ceeding  re  ch.  40  (Docket  10681-82). 

By  Hearing  Examiner  Harold  L.  Schilz 

Niagara  Frontier  Amusement  Corp.,  Buffalo, 

Y. — Corrected  order  of  Jan.  21  in  re  (Docl< 
10804)  for  ch.  2,  to  change  date  in  Par.  2,  li 
13,  after  the  words  "purchase  agreement  datec 
from  Dec.  18  to  Dec.  7  1953. 


Page  92    •    February  1.  1954 


Broadcasting    •  Telecastii 


PROFESSIONAL  CARDS 


ion  date 
Come,, 

J8!?- 


SKY  &  BAILEY,  INC. 

i  Offices 

National  Press  Building 
ind  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
;"#»ton,  D.  C.         ADams  4-2414 
Member  AFCCE  * 


'  auth 


<""— Mod 
iorized  > 
conipie! 


me  to 
file  its 
ial  decii 
mpa 
In  Tar 


etilun 
Jan, 
d  Bcs 


at  Fres 
!  Propos 

icket  S  ' 


Inc.,  Ifi 
in  to 
'an,  !9 
nformal 
its  of 
Broadti  I 


irdy 

Loui 

in  th 


ercial  Radio  Equip.  Co. 

ft  L.  Dillard,  Gen.  Mgr. 
ajlONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
OX  7037  JACKSON  5302 

j  KANSAS  CITY,  MO. 
Member  AFCCE  * 


NK  H.  MclNTOSH 
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BANKERS  INVESTMENT  BLDG. 
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Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


RUSSELL 

P.  MAY 

711  14th  St.,  N.  W. 

Sheraton  Bldg. 

Washington  5,  D.  C. 

REpublic  7-3984 

Member  AFCCE  * 

A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE* 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 

Executive  S-12S0— Executive  S-68S1 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Mo. 


DAWKINS  ESPY 

AM-TV  Broadcast  Engineering 
Complete  Field  Measuring  Service 
10620  Wilshire  Blvd.      Arizona  88922 
Los  Angeles,  Calif. 
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—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE* 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.       National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


•  TOWERS  • 

AM  •  FM  •  TV 

Complete  Installations 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 


LOWELL  R.  WRIGHT 

Aeronautical  Consultant 

(Formerly    Department   of    Commerce — C.A.A. 

Member    Washington    Airspace  Subcommittee) 

Offers  a  specialized  consulting  service  to 
the  Radio  and  Television  Industry  on 
aeronautical  problems  created  by  tower 
construction. 

R.    F.    D.   No.   2.    BOX  29.   H  ERN  DON,  Vs. 

(Suburban  Washington,  D.  C.)    Tel:  II4-M 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 

Washington  4,  D.  C. 

Member  AFCCE* 
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WASHINGTON  4,  D.  C. 
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CONSULTING  ENGINEERS 

710  14th  St.,  N.W.     Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  • 


TRALA  RECORDS 

Offering  discs  concerning  Studebaker  Cars, 
punches  Terrific  sales  for  Local  Dealer! 
One  station  in  Each  city  being  approached. 
Inquiries     are     really     not  necessary. 


BOX  11 


HOLLYWOOD 


Member  AFCCE  * 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:   Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20#  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 
$2.00  minimum 

All  other  classifications  30<?  per  word — $U-00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.   Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

AmiCAirrs:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Announcers,  salesmen  1st,  engineers  or  any  com- 
bination immediately.  Midwest.  Box  919A,  B'T. 


Managerial 


Office  manager  for  Rocky  Mountain  area  radio 
and  television  station.  Man  we  are  looking  for 
must  have  executive  ability  and  experience  in 
radio  station  accounting  and  office  management. 
We  want  a  steady  reliable  family  man  who 
desires  to  make  a  permanent  home  in  the  west 
with  a  growing  organization.  Excellent  starting 
salary  with  opportunity  for  right  man  to  partici- 
pate in  earnings.  Please  send  full  resume  of  ex- 
perience and  personal  background  and  photo. 
Box  201C,  B'T. 


Senior  analyst  and  statistician  for  national  in- 
dustry-operated research  organization.  Capable 
of  investigating,  creating,  developing,  executing 
and  administering  research  assignments.  Uni- 
versity degree  in  statistics  necessary.  Location, 
Toronto,  Canada.  Salary  according  to  qualifica- 
tions. Box  218C,  B'T. 


Salesmen 


Florida  salesman.  Experienced  man.  Excellent 
opportunity  for  hard  worker.  Give  full  details 
in  your  first  letter.  Box  676A,  B'T. 


Salesman.  Have  opening  for  aggressive  experi- 
enced radio  salesman,  network  station  in  im- 
portant market.  Box  718A  B«T. 


Radio  time  salesman  for  aggressive  network  sta- 
tion in  major  central  California  city.  Age  25- 
35  years.  Advertising  sales  experience  required. 
Guaranteed  salary  $400  month  against  com- 
missions. Excellent  opportunities.  Box  167C  B'T. 


Salesman:  one  who  will  make  calls  and  sell  1000 
watt  fulltime  independent  in  250,000  N.  Y.  state 
market.  Must  have  car.  Experience  necessary. 
Draw  and  over-ride.  Box  205C,  B'T. 


Require  experienced  salesman  for  5  kilowatt  in- 
dependent prestige  operation  in  major  southern 
market.   Box  243C,  B'T. 


Salesman:  Immediate  opening  at  long-established 
network  station.  Salary  plus  commission  ar- 
rangement. Write,  wire  or  call,  Hal  King,  KBTM, 
Jonesboro,  Arkansas. 


Guaranteed  salary  for  good  salesman  with  high 
standards.  Thousand  watt  daytimer  expecting  tv. 
Give  religious  background.  WCBC,  Anderson, 
Indiana. 


Florida  salesmen.  Excellent  opportunity  in  live 
wire  station.  20  percent  commission.  Contact  im- 
mediately, WHWD,  Hollywood,  Fla. 


Experienced  radio  salesman  who  knows  how  to 
use  BAB  material  and  is  not  afraid  of  new  tv 
"competition."  Salary  plus  ascending  commis- 
sions up  to  25%.  Mail  complete  background  to 
Robert  M.  Peebles,  WKNY,  Kingston,  New  York. 


Salesman  on  25  percent  commission,  5,000  watt 
station.  WKNK,  Muskegon,  Mich. 


ORRadio  Industries,  world's  largest  exclusive 
manufacturer  of  magnetic  tape,  has  openings 
for  two  sales  trainees  for  rapidly  expanding  tape 
markets  in  radio,  television,  hi-fi,  schools,  etc., 
substantial  traveling.  Prefer  young  man  with 
productive  sales  record  in  competitive  market 
with  small  or  medium  station  background.  Apply 
letter  or  tape:  Nat  Welch,  Sales  Manager 
ORRadio  Industries,  Opelika,  Alabama. 


Announcers 


Experienced  announcer  capable  of  doing  emcee, 
work  and  delivering  selling  commercials  on  radio 
and  tv.  Box  717A,  B-T. 


Experienced  announcer-DJ,  sincere  pitch,  handle 
board,  good  pay.  Progressive  community  near 
Chicago.  Personal  interview  necessary.  State 
age,  experience.  Box  154C,  B'T. 


Morning  man  with  gimmick  show  for  competi- 
tive market.  Write  full  details  and  experience 
plus  salary   desired.   Box   204C,  B'T. 


Morning  man  with  top-flight  personality,  needed 
by  progressive  station  in  good  mid-south  market. 
Good  salary  with  bright  future.  Send  auditions 
and  resume  to  Box  227C,  B'T. 


Help  Wanted— (Cont'd) 


5  kilowatt  am-tv  network  station  has  opening 
for  ambitious  staff  announcer,  chance  for  tv  in 
future.  Contact  Evans  Nord,  KELO  and  KELO- 
TV,  Sioux  Falls,  S.  D. 


Top  morning  DJ  from  major  market.  Send  tape, 
rating  photo,  minimum  guarantee.  KGU,  Hono- 
lulu. 


Experienced  staff  announcer  who  also'  can  do 
sports.  Opportunity  for  advancement.  Send  tape, 
KSLV,  Box  631,  Monte  Vista,  Colo. 


Immediate  opening  for  staff  announcer.  Send 
tape,  full  details,  including  salary  to  KXGI,  Fort 
Madison,  Iowa. 


Job  open  February  15  for  small  station  announcer 
who  wants  to  live  permanently  in  Florida.  Sta- 
tion expanding  staff.  Send  tapet  picture,  com- 
plete background,  experience.  Station  WIRA,  Ft. 
Pierce,  Florida. 


Announcer,  independent,  news,  hillbilly,  popular 
race  shows.  40  hours.  Play-by-play,  all  sports, 
high  school.  Baseball,  basketball,  Mississippi 
State  College.  Joe  Phillips,  WSSO,  Starkville, 
Mississippi. 


Experienced  staff  announcer  who  can  also  do 
play-by-play  sports.  Top  wages  and  chance  for 
advancement.  Opportunity  to  sell  if  you  desire. 
Linder  Group,  Box  393,  Willmar,  Minnesota. 


Technical 


Cadet  engineer,  EE,  1st  phone,  recent  graduate, 
with  communications  or  equivalent  background. 
Midwest.  Box  65C,  B'T. 


Engineer,  1st  class  operator  for  am  transmitter 
recording,  nemos,  maintenance.  East  cost.  Full 
information  to  Chief  Engineer,  Box  122C,  B'T. 


Chief  .  .  .  now  in  small  operation.  Ready  to  ad- 
vance to  one  engineer,  5,000  watt  directional.  In 
midwest.  Send  details,  salary,  requirements. 
Box  276C,  B-T. 


First  class  engineer-announcer.  good  pay. 
KWRT,  Boonville,  Missouri. 


Need  imediately.  Announcer-engineer.  Emphasis 
on  engineering.  Must  know  his  business.  $70.00. 
More  to  right  party.   WCLB,  Camilla,  Georgia. 


Chief  engineer-announcer  by  February  15th. 
Starting  salary  $95.00.  weekly.  Jimmy  Childress, 
WIFM,  Elkin,  North  Carolina. 


Engineer-announcer,  with  good  voice  and  sincere 
commercial  delivery.  First  class  license  and  ex- 
perience essential.  Unlimited  advancement  pos- 
sibilities.   Write,  WRAD,  Radford,  Virginia. 


1,000  watt  daytime  needs  two  first  class  engineers. 
Combo  men  perferred.  $75.00.  per  week  to  start. 
Liberal  working  conditions.  Call,  WTIM.  Taylor- 
ville,  Illinois. 


Operator  with  fm  experience.  1st  class  not  neces- 
sary. Send  full  information,  Fidelity  Broadcast- 
ing, Inc.,  2031  St.  Charles  Ave.,  New  Orleans,  La. 


Immediate  openings.  First  phone  men.  Am  and 
fm  Experienced  or  inexnerienced.  Contact 
David  Prozzo.  LU  1292  IBEW,  212  South  Jeffer- 
son, Peoria,  Illinois. 


Production-Programming,  Others 


Continuity  writer  call  or  write  Ken  Kilmer, 
KBOE,  Oskaloosa,  Iowa. 


Television 


Salesmen 


Need  experienced  tv  salesman  excellent  oppor- 
tunity for  real  producer.    Box  719A,  B'T. 


Salesman  for  NBC  (La.)  regional,  vhf  tv  CP. 
must  have  proven  ability  local  and  regional  sales, 
some  national  contacts.  Replies  confidential.  De- 
tailed resume.  Box  191C,  B'T. 


Help  Wanted— (Cont'd) 


Sales  manager  for  vhf  tv  station  and  5  kw  n 
work  affiliated  am  station  in  midwest.  Must  h: 
top  sales  record  and  can  manage  and  dir 
salesmen.  Guarantee  and  percentages.  Give  f 
details.  Box  156C,  B«T. 

Announcers 

Announcers  (2)  staff  work,  heavy  news,  for  w< 
established  NBC  affiliate,  tv  CP,  must  have  cor 
mercial  radio   background.    Send  tape,  rece 
photo,  complete  resume,  references.  Replies  co 
fidential.    Box  190C  B'T. 

Technical 

Am-tv  station  needs  writer,  versatile  idea  m; 
familiar  with  production  to  write  solid  sellii 
copy  for  growing  midwest  station.  Opportuni 
to  work  into  tv.  Well  paying  position  with  re 
ular  salary  increases.  Three  weeks  paid  vac 
tion.  Send  samples,  data,  references  to  B< 
99C,  B-T. 


Microwave-vhf  maintenance,  1st  phone  pr 
ferred,  two  years  communications  or  equivale 
experience  required.  Midwest  must  be  avai 
able  24  hours  daily  and  willing  to  be  away  fro 
home  part  of  every  week.  Box  64C,  B'T. 


Experienced  television  maintenance  technicis 
and  experienced  television  transmitter  operate 
Herbert  Eidson,  WIS-TV,  Columbia,  South  Can 

lina.     -     -  —    -  —  


Production-Programming,  Others 


Director — station  experience  desired.  Opportl 
nity  in  Hartford  County's  first  tv  station,  Stal 
any  announcing  experience.  Write  Ralph  Kann: 
WKNB-TV,  11  Asylum  Street,  Hartford,  Conne< 
ticut. 


Situations  Wanted 


Managerial 


One  of  the  best  known  men  in  advertising  is  in 
terested  in  taking  over  a  good  tv  or  radio  statio 
or  both.  Can  arrange  financing  if  property  is  fo 
sale  at  fair  price.  This  executive  is  widely  experi 
enced  in  media  sales  at  national  and  local  level; 
Fine  record  in  broadcasting  and  other  major  ad 
vertising  media  and  in  agency  field  as  accour. 
executive — new  business — understand  researcr 
creative,  handles  people  well.  If  you  have  a  sta 
tion  or  stations  or  other  adv.  opportunity  when 
such  ability  can  be  used  worth  while,  arrange 
interview.    Box  781A,  B'T. 


Attention  small  markets:  Management  with  em 
phases  on  sales  and  economy.  10  years  radic 
Desire  permanency.  Currently  managing.  Bo: 
133C,  B-T. 


Young  aggressive  station  manager;  impressiv 
sales  records,  excellent  agency  contacts.  No\ 
handling  top  level  sales,  executive  duties.  Na 
tional  accounts.  Very  successful!  Desires  change 
New  York  or  Philadelphia.  Box  214C,  B'T. 


Station  manager  experienced.  Sales,  program 
ming,  administration,  background.  Now  execu 
tive  producer  top  station.   Box  222C,  B'T. 


Manager,  independent  and  network  affiliate  ex 
perience.  Familiar  all  phases  radio.  Ready  t 
move  up.  Interested  in  part-ownership  dea 
Box  226C,  B«T. 


18  years  radio  administration  experience.  Avail 
able  for  sound  general  and/or  commercial  man 
agement.  Now  employed,  south.  Move  necessar; 
due  imminent  consolidation.   Box  230C,  B'T. 


Managerial  opportunity.  Woman  with  12  year 
broadcast  experience.  Last  two  years  assistan 
manager.  Experienced  all  phases  station  opera 
tion.  Good  knowledge  of  management  problems 
Desire  opportunity  as  manag-r  or  assistant  man 
ager.  Available  for  personal  interview.  Excel 
lent  references.   Box  265C,  B'T. 


Salesmen 


Room  on  your  log  for  new  business?  Then  yo 
need  a  change,  too!  Will  trade  proven  sale 
ab'lity,  announcing  experience,  first  ticket,  col 
lege  education  for  permanent  position  offerin 
advancement.  Reply  Box  231C.  B'T. 


Sales  manager.  Five  years  station,  agency  exp. 
local,  regional,  national  accounts.  Young,  ag 
gressive.  producer.  Employed.  Desires  n°w  con 
nection  with  reo.  or  station  group.  New  York  o 
Philadelphia.  Box  264C,  B'T. 


Salesman -announcer,  five  years  exrjerience,  in 
eluding  tv.  AudUion  and  details  available  im 
mediately.  Box  267C,  B'T. 


Announcers 


Want  a  town  and  country  DJ?  Country  singei 
Also  work  staff.  Ohio,  anywhere.  Tapes,  resum 
request.  Box  121C,  B'T. 


Announcer,  beginner  with  promise,  light  experi 
ence,  draft  exempt,  college  graduate,  willing  t 
start  at  bottom,  conscientious,  ambitious,  versa 
tile,  specialty  news,  sports.  Box  129C.  B'T. 


Situations  Wanted — (Cont'd) 


Situations  Wanted— (Cont'd) 


Situations  Wanted— (Cont'd) 
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ihnouncer.  Limited  experience,  high  potential, 
/bod  baritone  voice,  station  staff,  news,  sports, 
letters,  commercials.  Capable,  reliable,  mar- 
lad,  travel  for  permanent  connection.  Tape, 
jsume,  references.  Box  77C,  B-T. 


torts,  staff  announcer.  Experienced  5  kw  major 
I  stern  metropolitan  market.  Three  years  play- 
r-play.  Married,  veteran,  28,  college  graduate, 
issires  good  opportunity  with  reliable  organiza- 
m.  Radio  or  tv.  Details,  tape,  photo  on  re- 


,nnouncer  7  years  experience  all  phases.  De- 
ires  permanent  position  in  radio  with  tv  fu- 
ire.    Box  207C,  B-T. 


;aff  announcer,  27,  one-and-half  years  experi- 
ice,  single,  college  graduate,  play-by-play  base- 
Inl.  Desire  midwest.  Consider  all.  Box  208C, 
T. 


ooking  for  permanency.  5  years  experience. 
E  ollege  grad.  Mature,  reliable,  smooth  air  style, 
ood  DJ,  strong  news  and  sports.  Operate  board, 
etwork  experience.  Minimum  $80.  Tape  on  re- 
uest.  Box  212C,  B-T. 


ome  experience,  staff  announcer,  desires  posi- 
frtf  on   southern   station.    Two    radio  announcer 
;hools  background.   Box  213C  B-T. 


technic!  announcer,  3  years  experience  in  all  phases  of 
r  operat  c'roadcasting,  including  network  experience, 
ljuth  Ca«  ,'ioast-to-coast.  Box  216C,  B-T. 


'rogram  director-announcer,  5  kw  network  affili- 
te,  desires  work  with  established  radio  or  new 
v  station.  27  years  old,  degree  in  radio.  Strong 
%>rlJjn  ^SC|  news-  Tape  and  references.  Box  217C, 

stj  Il'T' 

'  Kane 
1,  Conns 


Jmployed  mature  veteran  sports  and  newscaster, 
inth  appealing  voice  style,  which  sells,  guaran- 
ees  satisfaction  with  sound  progressive  and 
riendly  organization.  Interested  in  permanency 
tnd  quality.  Extensive  and  successful  sports 
>ackground  references.    Write  Box  219C  B-T. 


f  you  are  interested  in  personality  more  so 
nan  voice,  D.J.  with  six  years  experience,  pres- 
:ntly  working,  desiring  change.  Do  pop,  hill- 
i>illy  and  race.  Box  221C,  B-T. 


ive  a  f 
ty  wne 
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Ambitious  veteran,  28,  single,  desires  radio  or 
v  contact,  salary,  location  no  object.  2Y2  years 
'ollege,  radio  school.    Humorous  ad-lib,  char- 
L'acterizations,  short  on  experience.  Box  225C,  B-T. 
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Newscaster,  promotion  writer.  Top-rated  news- 
caster for  5  kw  regional  network  affiliate  in 
competitive  metropolitan  market;  attracts  and 
aolds  sponsors  with  thorough,  aggressive  local 
news  coverage,  deep  voice,  sincere  delivery. 
Knows  music,  sports,  special  events,  public  re- 
lations; writes  copy  that  sells.  Can  develop  tv 
news  or  help  radio  meet  tv  with  music,  news. 
Available  month's  notice.  College,  31,  references. 
Box  232C  B-T. 


Sports  only.  Discs  prove  major  league  ability. 
Play-by-play  commentary  needs  right  situation 
to  demonstrate  ability.  Six  years  manager,  sports 
director,  staff  experience.  Box  234C  B-T. 


Good  play-by-play.  Can  deliver.  Minor  league 
baseball  with  college  football,  basketball.  Col- 
lege grad,  former  athlete.  4  years  experience. 
Good  sports  background.    Box  241C,  B-T. 


Authoritive  news,  relaxing  DJ,  interesting  inter- 
views. Ambitious.  Details  and  disc.  Box  244C, 
B-T. 


iiime 


Announcer,  colored  disc  jockey,  news,  personal- 
ity, control  board,  single  veteran.  Some  experi- 
ence, well  trained,  tape  available  upon  request. 
Free  to  travel.    Box  245C,  B-T. 


Announcer.  Solid  staff  background.  Strong  news 
land  sports,  fine  potential,  also  play-by-play,  col- 
lege graduate,  control  board.    Box  246C,  B-T. 

"I  Girl  announcer,  broadcasting  school  graduate, 
jj  Fine  air  voice.    Good  country  disc  jockey.  Can 

do   popular   disc   jockey   and   women's  shows. 

Audition  records  and  photo  on  request.  Box 

248C,  B-T. 


Announcer  limited  experience  high  potential. 
Good  baritone  voice,  station  staff,  news,  sports, 
platters,  strong  commericals.  Capable,  reliable, 
married,  travel  for  permanent  connection.  Tape, 
resume,  references.    Box  251C,  B-T. 


Attention  Florida  Gulf  Coast  stations.  15  years 
experience.  DJ,  news-production-program  direc- 
tor. 32,  married,  sober  and  not  a  floater.  Would 
like  to  join  a  progressive  independent  or  network 
affiliate.    Now  on  east  coast.    Box  254C,  B-T. 


Versatile  announcer,  thoroughly  trained,  excel- 
lent DJ  ad-lib  man.  Also  news,  commercials, 
sports.  Write  copy.  Veteran.  Progressive  sta- 
tions apply.    Box  257,  B-T. 

Announcer-newscaster  immediate.  College  grad. 
Five  years  experience.  Auditions  available.  Box 
258,  B-T. 

Announcer-serious,  capable.    Strong  news,  D.J., 
emcee  work.    Recent  school  graduate.  Married, 
|  one  child.     Midwest  location.     Disc  available. 
Box  268C,  B-T. 


Twenty-seven,  recent  Cambridge  Radio  graduate, 
excellent  potentialities,  good  baritone  voice. 
Strong  on  news,  DJ,  commercials,  sportscasting. 
Familiar  with  control  board  operations.  Third 
class  ticket,  married.  Tape,  resume  upon  request. 

Alert  announcer,  light  experience,  strong  DJ, 
Travel  for  permanent  connection.  Box  278C,  B-T. 
news,  sports,  board.  Single,  third  class  ticket. 
Disc,  tape  available  now.    Box  279C,  B-T. 

Young  announcer,  light  experience,  strong  on 
commericals,  DJ,  news,  sports,  board,  single, 
draft  exempt.  Third  class  ticket.  Disc,  tape 
available  now.    Box  280C,  B-T. 

Announcer,  some  experience.  Solid  station  back- 
ground, strong  commercials,  news.  Asset,  per- 
manent connection-married  dependable.  Car, 
travel,  resume,  tape.  Arthur  Bouldin,  48  Matine- 
cock  Ave.,  East  Islip,  New  York.    Islip  3-3179-M. 

News,  DJ,  commercials,  control  board.  Consci- 
entious and  reliable.  Married,  veteran,  free  to 
travel.  Tape  upon  request.  Al  Martin,  1521 
Market  Street,  Jacksonville,  Florida. 

Announcer,  DJ,  recent  Cambridge  graduate. 
Single  ambitious,  personality,  love  music,  tape. 
Joseph  Martin,  1140  St.  Johns  Place,  Brooklyn 
13,  New  York, 

Responsible,  personable,  forward  thinking  young 
man,  25,  family,  draft  exempt,  no  floater,  desires 
position  with  future.  DJ,  newscaster,  staff  an- 
nouncer with  accent  on  writing,  selling.  Two 
years  experience,  will  relocate.  Resumes,  tapes 
on  request.  Hank  Santos,  411  Park  PL,  Fort  Lee, 
N.  J.    FO  8-7035. 

Experienced  news-sports  editor  wants  live-wire 
opportunity.  Now  handling  4  major  newscasts 
daily,  plus  sports.  Able  rewrite,  reporting.  C.  D. 
Staterlee,  Guymon,  Okla. 

Experienced  announcer,  all  phases.  Strong  news, 
selling,  pop  music.  Prefer  East.  John  Steger, 
119-10,  235  Street,  Cambria  Heights,  Long  Island, 
New  York.    Laurelton  8-6515. 

Announcer-DJ-strong  news  and  commericals. 
Limited  experience,  married  veteran.  Asset, 
travel,  tape,  resume.  Frank  Tavernese,  106-34 
76  Street,  Ozone  Park,  New  York.    Vi  5-9011. 

Announcer,  newscaster.  Eight  years  experience 
in  all  phases.  Strong  on  news  and  commercials. 
Family  man.  Available  immediately.  Al  West, 
428  E.  Preston  Street,  Jackson,  Tennessee.  Phone 
7-5101. 

Morning  man,  deep  voice,  draft  free,  dependable. 
Anywhere.  Telephone  705-W,  Morganton  ,N.  C. 

Technical 

Technician,  1st  class  license,  six'years  experience 
transmitter,  studio,  remotes,  recordings.  Box 
164C,  B-T. 

Engineer,  experienced  construction-maintenance, 
remotes,  control  room,  etc.  Present  chief.  Box 
206C,  B-T. 

First  class  license,  two  years  at  leading  technical 
school,  two  years  am.  Just  completed  two  years 
in  Navy  as  electronics  technician.  Have  done 
some  combo  work.  Any  location  considered. 
State  salary  in  first  letter.  Box  209C,  B-T. 

Engineer,  first  phone,  51/2  years  experience  at  1000 
watt  regional  station.  Have  car.  Require  two 
weeks  notice.    Box  210C,  B-T. 


First-class  phone,  experienced  in  regular  trans- 
mitter duty  and  maintenance  of  transmitter,  also 
studio.  No  announcing.  References  if  necessary. 
Box  220C,  B-T. 

Combo,  first  phone.  Graduate,  Don  Martin  Radio 
School.  5  years  experience  as  electronics  tech- 
nician. Prefer  west  coast  station.  Box  228C,  B-T. 


Chief  engineer  experienced  in  repair  and  main- 
tenanace  of  am  and  fm,  prefer  midwest.  Box 
247C,  B-T. 


Engineer,  first  phone.  Technical  school  graduate. 
Am  experience  available  immediately.  Box  262C, 
B-T. 

First  class  phone,  no  experience,  willing  to  travel. 
James  S.  Adler,  47-08  47th  Avenue,  Woodside  77, 
Long  Island,  New  York. 

First  phone.  Experienced.  Available  immediately. 
Clarence  Bayer,  Mt.  Hawley  Trailer  Courts, 
Peoria,  111. 

Summer  employment.  First  phone.  Junior  EE 
student.    Jerald  Felch,  Holly,  Michigan. 

Engineer-announcer.  First  class — reliable,  short 
on  announcing.  Presently  employed,  due  to  bud- 
get cutting  somebody's  gotta  go.  Can  do  hill- 
billy disc-work.  Prefer  transmitter  in  smalltown 
southeast  $65.00.  C.  Jim  Murphy,  Manager, 
WRLD,  West  Point,  Ga. 


Production-Programming,  Others 


Program  director-announcer,  15  years  experi- 
ence, every  phase,  top  sports.  Present  job,  six 
years.  South  preferred.  Available  on  two  weeks 
notice.  Box  215C,  B-T. 

Program  director  experienced.  Top  station  refer- 
ences. Now  executive  producer,  top  station. 
Box  223C,  B-T. 

Radio-tv  writer:  Prolific,  productive,  persuasive, 
colorful,  compelling,  creative,  imaginative,  in- 
telligent, ingenious,  expert,  experienced,  ex- 
pensive. Box  224C,  B-T. 

Attention  midwestern  stations.  Available  sports 
director,  program  director.  6  years  experience 
all  phases.    Box  240C,  B-T. 

Newsman.  Journalism  graduate.  Experience  in 
all  phases  radio,  news.  Available  now.  Box 
249C,  B-T. 

When  the  after  Christmas  lull — Makes  your  log 
a  trifle  dull — Do  your  salesmen  put  asunder — 
Dismal  thoughts  of  "going  under"- — Is  yours  a 
solid,  sound,  good  station — A  well-adjusted  oper- 
ation?— Now  ...  do  you  need  a  copywriter — 
Experienced — not  a  fly-by-nighter? — I  write  copy 
that  is  saleable — Why  not  write  me,  I'm  avail- 
able.   Box  252C,  B-T. 


Foreign  correspondent  for  ABC.  3  years  news- 
paper reporting.  1  year  P-R.  Seeks  news  posi- 
tion.   Vet.,  30,  B.A.,  family.    Box  272C,  B-T.  . 

University  graduate,  newspaper  reporter  four 
and  a  half  years,  year  in  radio  traffic-program- 
ming, seeks  PD,  news  or  other  suitable  post. 
Prefer  South.    Box  273C,  B-T. 


Television 


Managerial 


Tv  merger  makes  relocation  advisable  for  top 
reference,  economy-minded,  nationally  respected 
manager.  Will  welcome  opportunities  to  discuss 
your  present  or  future  needs  and  my  qualifica- 
tions. Not  above  accepting  lesser  capactiy  with 
good  associates.  Twenty  year  successful  broad- 
casting background.  Box  331A  B-T. 

General  manager.  Experienced  in  getting  tv  sta- 
tion on  air.  Varied  experience  and  training. 
Seeking  greater  opportunity.  Box  134C,  B-T. 

Sales  manager-general  manager.  For  past  five 
years,  vice  president  in  charge  of  sales  for  one 
of  America's  oldest  and  most  respected  tv 
channels.  Finest  references.  Nation-wide  agency 
contacts.  Available  after  Feb.  15.  Prefer  major 
market  but  will  consider  smaller  market  with 
option  to  buy  interest.  Write  Box  203C,  B-T. 

Salesmen 


Tv  manager-sales  manager.  Strong  on  sales, 
over  6  years  experience  in  major  market.  Ex- 
cellent network  and  national  agency  contacts. 
Change  in  ownership  forces  move.  Salary  open. 
Write  Box  259C,  B-T. 


Announcers 

Wanna  see  them  bright  (klieg)  lights!  10  years 
radio,  4  a  PD.  Got  opening  tv  staff  announcer? 
South  or  southwest.    Box  238C,  B-T. 


Technical 


Ten  years  experience  am-fm-tv  station  construc- 
tion and  operation.  South  preferably  Louisiana, 
Florida,  Texas.    Box  26C,  B-T. 

Tv  chief  engineer  or  assistant.  Five  years  tv 
experience.  Will  send  qualifications  on  request. 
Box  202C,  B-T. 

First  class  engineer,  two  years  am  and  eight 
months  tv  experience  including  both  am  and  tv 
remote  and  control  work.  Able  projectionist 
and  some  camera  operation  experience.  Box 
236C.  B-T. 


Looking  for  a  director  of  engineering  or  chief 
engineer?  Highly  qualified  man  desires  position 
with  television  station.  Five  years  television 
and  twelve  years  radio  experience.  Present  posi- 
tion, supervisor  of  engineering  for  one  of  mid- 
west's largest  television  stations.  Very  capable 
in  handling  men  and  equipment.  Married,  four 
children.  Good  reason  for  leaving.  Write  Box 
274C.  B-T. 

(Continued  on  next  page) 


Situations  Wanted 


For  Sale— (Cont'd) 


Help  Wanted— (Cont'd) 


Tv  chief  engineer  with  base  degree,  six  years  tv 
experience  and  15  years  radio  experience,  six 
positions  as  engineering  manager  in  southwest. 
For  further  information,  write  or  wire  Box 
B-T. 


Versatile  cameraman,  trained  in  Hollywood  and 
exnerienced  in  both  remote  and  studio  camera 
operation  and  related  jobs,  i.e.,  floor  managing, 
directing,  set  design,  art  work,  slide  p holography 
and  control  board  operation.  Write  Box  282C, 
B«T. 


Production-Programming,  Others 


Writer  director  four  years  television;  Program 
and  commercial  experience.  Three  New  York 
stations;  interested  in  television  station  with 
local  programming  plans.  Box  176C,  ±J«i. 

Recent  S.R.T.  graduate  wishes  to  start  in  a 
production  or  technical  capacity  in  newly  opened 
television  station.  Willing  to  start  at  any  salary. 
Box  200C,  B«T. 


Solid  experience  all  phases  film,  tv,  theatrical 
nroduction.  Good  idea  man,  who  knows  how  to 
produce  in  terms  of  dollars  and  cents  return, 
perfect  for  ad  agency,  tv  station,  or  film  producer. 
Excellent  references.  Box  235C,  fcs-l. 


Announcer  with  am,  tv  experience,  including  tv 
Droduction  and  film  department  work.  College 
degree  trained  in  New  York.  Pleasant  voice  and 
persorL'ny.   Write  Box  281C,  B-T. 


vilm  production  head  or  assistant  Experienced 
n  organizing  and  planning  complete  film  set-up 
and I  in writing,  shooting  and  editing  documentary 
mms  G^od  educational  and  business  background. 
Married,  no  children,  age  33.  Box  242C,  B-T. 


Woman  with  tv  traffic,  copy,  production  and  on- 
ckm™ra  experience  desires  position  in  tv  opera- 
ton  Also  11  years  radio  background  Now  em- 
ployed assistant  manager  in  radio.  Will  consider 
combination  radio-tv  work.  Excellent  references. 
Box  266C,  B-T.   

For  Sale 


Stations 


Tdaho  radio  station.  Making  money.  All  or  part 
for  sale  Opportunity  for  right  person  or  party. 
Box  237C,  B-T. 


Rocky  Mountain  indie,  250  watt.  Bills  $65,000. 
Asking  $42,500.  Box  283C,  B-T. 


500  Watt  daytime  radio  station  for  $25,000,  cash. 
Write  or  wire  Ed  Bishop,  Dalhart,  Texas. 


Radio  and  television  stations  bought  and  sold 
Theatre  Exchange.  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


General  Electric  3  kw  fm  transmitter,    -bay  GE 
fm   antenna,   1%    inch  H transmission   line  Iso 
coupler.   All   good   condition    Will   sell   all  or 
separately.  Bargain.  Contact  Box  54C.  B-T. 


„„t  nf(eT  takes  Crouse-Hinds  300mm  Beacon 
with  flasher ^  Completely  reconditioned.  Meets 
CAA  specs.  Box  261C,  B-T. 


Collins  6-bay  fm  antenna  mast-doughnut  type  60 
feet,  $1,000.  KDRO,  Sedalia,  Missouri. 


Twn  RCA  TP-16  A  projectors— perfect  condition 

with  afsCoftm;ntsparPe  parts.  Available  ^medi- 
ately. Contact  H.  K.  Martin,  W ALA-TV,  Mobile, 
Alabama. 


mmnlete  Standard  transcription  library.  Pur- 
chafed  recently  for  $1,200.00.  Price  $600.00.  or 
best  offer.  WEAW,  Evanston,  111. 


Best  offer,  Stancil-Hoffman,  "minitape  recorder." 
Good  condition.  Complete  with  batteries  and  re- 
charger,  but  less  microphone  and  headset.  Chief 
engineer,  WFCB,  Dunkirk,  New  York. 


RCA  10  kw  fm  transmitter.  Hewlett-Packard 
fm  monitor.  Jones  micro  match  WFMJ  Broad- 
casting Co.,  Youngstown.  Ohio.    Riverside  3-4121. 


Wincharger  tower  with  lights,  guys  and  insu- 
lator 200  feet.  Ready  for  shipment.  Make  offer. 
Box  284C,  B-T. 


1  Federal  3  kw  fm  transmitter.  1  GE  BM-a-A 
frequency  and  modulation  monitor.  WJBY,  Gads- 
den, Alabama. 


Best  offer,  240  ft.  Truscon  self-supporting  tower, 
type  H-30  with  lights.  WOKY-TV,  704  W.  Wis- 
consin Avenue,  Milwaukee,  Wisconsin. 

Wired  music  or  radio  studio  equipment:  l-#30 
Gates  console.  2-#28  CO  Gates  limiters.  6-6C  line 
amplifiers.  1-C4  dual  well  desk.  2-CB7  transcrip- 
tion tables.  3  racks  and  panels  with  patch  strips. 
1  Seeburg  "200"  automatic  record  player.  Bar- 
gin-Phone  Craft  Co.,  427  No.  Euclid,  St.  Louis,  Mo. 

Disc  Jockeys!  Cream  of  Wit  classifies  6,000 
laughlines  alphabetically.  Publisher,  Sebring, 
Florida,  $3.50. 

Call  Letter  specialties — money  getting  promo- 
tions! Write  RA-TEL,  Box  770,  Huntsville,  Ala. 


Wanted  to  Buy 


Stations 


Small  or  medium  market  station  in  middle  At- 
lantic states.  Give  full  particulars,  first  letter. 
Response  will  be  held  in  strict  confidence.  Box 
211C,  B-T. 


Responsible  group  of  broadcasters,  financially 
sound  and  experienced  in  all  phases  of  broad- 
casting are  interested  in  purchasing  a  Wisconsin 
radio  station.  All  replies  will  be  answered  and 
information  forwarded  will  be  held  in  confidence. 
Box  239C,  B-T. 


Equipment,  Etc. 


Used  camera  chains,  preferably  DuMont.  Needed 
immediately.  Write  Box  116C,  B-T. 

Five  kilowatt  air  cooled  am  transmitter,  tuning 
unit,  200  foot  guyed  tower,  frequency  and  modu- 
lation monitor.    Box  285C,  B-T. 


10  kw  fm  amplifier.  WFMT,  1020  N.  Lake  Shore 
Drive,  Chicago,  Illinois. 

Am  transmitters,  1  kw  and  5  kw.  Towers  of  all 
types.  Send  complete  information.  William  Bliz- 
zard, WMJM,  Cordele,  Georgia. 

REL  model  646B  fm  receiver  in  good  working 
condition.  Contact  Manager,  WONW  Defiance, 
Ohio. 


RCA  10  kw  fm  transmitter  plus  up  to  600  feet, 
3\'s  transmission  line.  WPAD-FM,  Paducah,  Ken- 
tucky. 

Used  or  burned  out  10  kw,  modulation  trans- 
former and  reactor.  Write  air-mail  (10  cents), 
Box  1307,  San  Jose,  Costa  Rica. 


Miscellaneous 


FCC  operator  license  quickly.  Individualized 
instruction  by  correspondence  or  in  residence. 
Beginners  get  first  phone  in  8  weeks.  Guaran- 
teed results.  Free  brochure.  Write  Don  Gran- 
tham, 6064  Hollywood  Blvd.,  Hollywood,  Cali- 
fornia. 


Help  Wanted 


There's  always  an  opening  for  qualified  radio  J 

personnel  in  one  of  Oklahoma's  46   Radio  * 

Stations.  One  contact  covers  the  state.  Apply  J 

to — Guy  Farnsworth,  KCRC,  Enid,  Okla.,  Sec-  ' 

ii  i  -   •  f 

retary,   Oklahoma   Broadcasters  Association.  , 

Do   not  send  tapes  or  discs.  J 


Salesman 


TIME  SALESMAN 
BE  YOUR  OWN  BOSS 

Choose  your  market  or  markets.  Earnings  un- 
limited. Dignified  business.  Rights  now  avail- 
able for  new,  proven  top  radio  show  and  mer- 
chandising plan.  Tv  option  included.  $300.00 
investment  required.  Investment  applies  on  rights 
purchase.  Easy  to  oprate.  Inquiries  confidential. 
Give  brief  outline  of  your  experience.  Write 
Box  256C,  B-T. 


Production-Programming,  etc. 


ASSISTANT  RESEARCH 
PROMOTION  DIRECTOR 

in  New  York  office  of  leading  television 
network.  Needs  basic  knowledge  of  radio 
and  television  research  techniques  with  abil- 
ity to  write  and  deliver  sales  presentations. 
Salary  $125.  per  week.    Write  Box  B*T  841, 

►    221  W.  41st  St.,  N.  Y.  36,  N.  Y. 
► 


Television 


Managerial 


WANTED 

TV  MANAGER  WITH  BUSINESS  AND  SALES  EXPERIENCE 

Comparatively  new  vhf  station  with  network  affilia- 
tion located  in  town  over  75,000.  Prefer  man  with 
midwest  background  or  experience.  A  good  job  in  a 
good  market.    Box  250C,  B-T. 


Salesman 


TELEVISION  SALES  MANAGER 

Established  television  station  in  midwest  market 
has  opening  for  top  sales  manager.  Must  be 
35  to  45  years  of  age,  thoroughly  experienced 
and  capable  of  handling  all  details  of  local  and 
regional  sales  for  primary  network  television 
station.  All  replies  confidential.  Our  own  staff 
knows  of  this  ad. 

Salary  commensurate  with  caliber  of  man  we 
hire.  The  station  will  pay  reasonable  moving 
expenses. 

Send  complete  resume,  photograph  to  Box  275C, 
B-T.   Interviews  will  be  arranged. 


Technical 


TV  ENGINEERS 

Prominent  midwestern  manufacturer  has 
opening  for  one  or  two  engineers  with  good 
practical  working  knowledge  of  Tv  trans- 
mitters, camera  and  studio  gear.  Good 
salary  to  right  men  who  can  roll  up  sleeves 
and  go  to  work.  Box  253C,  B*T. 


College  graduate  radio  engineer  with  knowledge  and 
experience  in  tv  for  uhf  licensee,  excellent  opportuni- 
ty for  thoroughly  trained  and  competent  young  man. 
Givo  step  by  step  story  of  record,  references  and 
starting  salary  expocted.  Prefer  man  who  has  ex 
perience  In  field  service.  This  position  is  open  nt 
once  as  station  is  beginning  construclicn  immediately. 
Box  233C,  B«T. 


Situations  Wanted 


FOR  THE  RECORD 


'flevit 


Willi  i 


■citations. 


HI 


Salesmen 


SALES  MANAGER 

[low  investigating  change  to  more  suitable  family 
cition.  Just  completed  station's  best  year  under 
leasant  circumstances.  Earnings  $9,350.  Young, 
[finest,  never  lost  job  in  1 1  years  experience,  all 
liases.  Desire  permanent  location  with  solid  vhf  or 
(dio  sales  or  administration.  Your  interest  will  bring 
mediate  reply.  Box  I62C,  B.T. 


Announcers 


mm 

i  ilia, 
ni  lilt 


CAN  YOUR  SPORTS-MINDED  STATION 
USE  13  YEARS  AM-TV  PLAY-BY-PLAY 
SPORTSCASTING  EXPERIENCE? 


ajor  league  baseball,  college  and  pro  football,  bas- 
ketball, hockey,  track,  boxing,  also  excellent  network 
hews,  special  events  background.  Established  reputa- 
ttori  with  national  agencies,  finest  references.  Want 
interesting  am  and/or  tv  sports  position,  added  news- 
kpecial  events  duties  acceptable.    Apply  Box  270C,  B»T 

OBiimiinuuiniiiuiniiMDiiiiDnimuiiHiniiwniiminiiiaiinaiuMuiMiii  in  inoiimiumuiiiiniiimt 


Production-Programming,  Others 


27SC, 


HERE'S  THE  WOMAN  YOU 
HAVE  BEEN  WAITING  FOR! 

jOnly  33  BUT  has  15  years  broadcasting, 
(Tv  and  advertising  experience!  11  years 
radio — network  commercials,  successful 
local  women's  programs  in  2  important 
markets !  5  years  Tv — production,  acting, 
commentating !  5  years  top  retail  fashion 
copy!  Interested  in  women's  shows,  pro- 
gramming, public  relations — AM  or  TV. 
Will  go  anywhere  in  U.S.  Box  269C,  B*T. 


Television 


Managerial 


IF  YOU  ARE  INTERESTED 

in  adding  dollars  AND  stature  to  your  radio 
or  Television  Enterprise — 

IF  YOU  ARE  LOOKING  FOR 

a  person  with  know-how  and  ambition  to 
help  you  accomplish  this  goal — 

PLEASE  CONTACT  THIS  MAN 

of  initiative  and  integrity  with  outstanding 
Agency  and  major  Station  Radio  &  Tele- 
vision experience.  Has  proven  ability  in  all 
phases  with  emphasis  on  managerial  level  in 
Sales,  Programming,  Promotion  and  Public 
Affairs. 

Opportunity  Important — Age  37 — Best  ref- 
erences. Write  to  Box  263C,  B«T. 


SUCCESSFUL 


Network  Tv  program  exec,  experienced  producer-writ 
er,  seeks  opportunity  as  PD  or  similar  job  with  live- 
wire  station  in  southwest  or  west.  Currently  em- 
ployed. Heavy  news-public  affairs  background.  Money 
important  but  secondary  to  future  and  good  living  for 
family.    Box  277C,  B.T. 


Employment  Services 


Production-Programming,  etc. 


TEXT  OF  FCC  LETTER  TO  CONGRESS 
ON  SEC.  309  (C)  OF  THE 
COMMUNICATIONS  ACT 

SEE  STORY  IN  GOVERNMENT  SECTION 


The  Commission  wishes  to  recommend  for  the 
consideration  of  the  Congress  a  proposed  amend- 
ment to  Section  309(c)  of  the  Communications 
Act  of  1934,  as  amended.  A  proposed  bill  is  at- 
tached as  an  appendix  to  this  letter.  The  objec- 
tive of  the  proposed  legislation  is  to  clarify  the 
so-called  "protest  rule"  contained  in  Section 
309(c)  which  was  incorporated  into  the  Com- 
munications Act  by  the  Communications  Act 
Amendments,  1952,  66  Stat.  711,  so  as  to  obviate 
the  use  of  the  new  procedure  as  a  device  for 
delaying  radio  station  grants  which  are  in  the 
public  interest  while  at  the  same  time  retaining 
the  rule's  primary  objective  of  providing  inter- 
ested parties  with  a  means  by  which  they  may 
bring  to  the  Commission's  attention  bona  fide 
questions  concerning  grants  made  without  hear- 
ing. 

Section  309(c)  provides  that  all  authorizations 
granted  without  a  hearing  shall  remain  subject 
to  protest  by  any  "party  in  interest"  for  a  thirty 
day  period.  The  protest  must  show  that  the  pro- 
testant  is  a  party  in  interest  and  must  specify 
with  particularity  the  facts  relied  on  to  sustain 
the  protest.  Within  fifteen  days  from  the  date 
of  filing  of  a  protest,  the  Commission  must  de- 
termine whether  the  protest  meets  these  require- 
ments. If  the  Commission  so  finds,  the  applica- 
tion involved  must  be  set  for  hearing  on  the  issues 
specified  in  the  protest  as  well  as  such  additional 
issues  as  the  Commission  may  prescribe.  The 
protestant  has  the  burden  of  proof  and  the  bur- 
den of  proceeding  with  the  evidence  on  issues  set 
forth  in  his  protest  and  not  specifically  adopted 
by  the  Commission.  The  Commission  is  directed 
to  expedite  protest  hearing  cases,  and  the  effec- 
tive date  of  the  Commission's  action  protested 
is  to  be  postponed  until  the  Commission's  deci- 
sion after  hearing,  unless  the  particular  author- 
ization is  necessary  to  the  maintenance  or  con- 
duct of  an  existing  service.  It  should  be  noted 
that  a  bill  extending  the  time  in  which  the  Com- 
mission may  act  on  a  protest  to  thirty  days, 
H.  R.  4558,  has  passed  the  House  of  Represent- 
atives and  an  identical  bill,  S.  1627,  has  been  in- 
'troduced  in  the  Senate. 

The  protest  rule  has  resulted  in  substantial 
delays  in  the  construction  and  operation  of  new 
television  or  radio  stations  authorized  by  the 
Commission  without  hearing.  For  any  "party 
in  interest"  may  file  a  protest  and  it  seems  clear, 
under  relevant  court  decisions,  that  the  term 
"party  in  interest"  includes  not  only  existing 
stations  in  the  same  service  as  the  grantee  who 
might  be  adversely  affected  economically  by  the 
grant,  but  also  stations  in  other  broadcast  serv- 
ices who  might  similarly  suffer  economic  injury 
as  a  result  of  competition  afforded  by  the  new 
stations.  Furthermore,  if  the  protestant  shows 
himself  to  be  a  party  in  interest  and  details  his 
objections  to  the  grant,  the  Commission  is  re- 
quired to  designate  the  application  involved  for 
hearing;  it  may  not  dispose  of  the  protest  on  the 
pleadings,  even  though  it  would  be  otherwise 
possible  to  do  so.  And  finally,  since  with  respect 
to  the  authorization  of  new  stations  there  is  no 
existing  service  to  be  maintained,  the  Commis- 


Employment  Service  (Cont'd) 


PERSONNEL  PROBLEMS? 

We  render  a  complete  and  confidential  service 
to  Radio  &  TV  Stations  (near  and  far)  as  well 
as  Program  Producers. 

Griffin  &  Culver  Personnel  (Agency) 

280  Madison  Ave.,  New  York,  N.  Y.  ORegon  9-2690 
Paul  Baron,  Dir.,  Radio  TV  and  Film  Div. 
Retumei    welcomed    from    qualified  jrttrpU. 


Miscellaneous 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel   for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Fraziik 
<fc   Radio   Management  Conndtantt 
Bond   Bldg.,  Washington  5,  D.  C. 


TV 
708 


THE   BEST   IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  AHAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel:  4-2115,  Gostonia,  N.  C. 


sion  is  required  to  postpone  the  effectiveness  of 
the  authorization  pending  any  such  hearing  and 
the  decision  by  the  Commission.  The  result  has 
been  to  make  possible  delaying  tactics  on  the 
part  of  existing  licensees  or  permittees  attempt- 
ing to  forestall  competition.  And  such  hearings 
not  only  delay  the  effectiveness  of  the  particular 
authorization  involved  but  also  occupy  the  time 
and  efforts  of  members  of  the  Commission's  lim- 
ited staff  who  could  otherwise  be  utilized  in  con- 
nection with  other  proceedings,  including  neces- 
sary hearings  involving  competitive  television 
applications. 

In  order  to  obviate  these  difficulties  the  en- 
closed proposal  would  amend  Section  309(c)  to 
make  clear  that  while  any  party  in  interest  could 
protest  a  grant  of  a  permit  made  without  hear- 
ing, such  protest  would  not  automatically  result 
in  staying  the  effectiveness  of  the  grant  or  require 
a  hearing  regardless  of  the  merits  of  the  claims 
advanced  by  the  protestant.  Instead,  the  pro- 
posed new  language  would  provide  merely  that 
within  30  days  of  the  filing  of  such  a  protest  the 
Commission,  upon  consideration  of  the  protest 
and  any  reply  thereto,  would  issue  a  decision 
either  affirming  its  previous  grant  or  suspending 
its  effectiveness  and  designating  the  application 
for  hearing.  The  proposed  revision  would  also 
provide  that  the  filing  of  a  protest  would  not 
operate  to  stay  the  effective  date  of  the  grant 
unless  the  Commission  expressly  so  ordered. 
It  is  believed  that  the  revised  language  would 
achieve  the  apparent  objective  of  the  protest 
rule  in  affording  interested  parties  an  opportunity 
to  bring  to  the  attention  of  the  Commission 
questions  about  grants  made  without  hearing 
and  to  obtain  a  determination  thereon.  At  the 
same  time,  it  would  avoid  the  utilization  of  the 
protest  rule  as  a  device  for  delay  on  the  part 
of  potential  competitors. 

The  Commission,  therefore,  recommends  that 
Section  309(c)  should  be  amended  as  set  forth 
in  the  attached  proposed  bill.  The  submission 
of  this  proposal  to  the  Congress  has  been  ap- 
proved by  the  Bureau  of  the  Budget.  If  there 
is  any  further  information  concerning  this  mat- 
ter which  the  Commission  can  furnish  you  with, 
please  do  not  hesitate  to  let  us  know. 

By  Direction  of  the  Commission 

Rosel  H.  Hyde 
Chairman 


FCC'S  PROPOSED  BILL 
[Introduced  Thursday  as  S2853 
By  Sen.  Bricker] 
SEE  STORY  IN  GOVERNMENT  SECTION 


A  bill  to  amend  the  Communications  Act  in 
regard  to  protests  of  grants  of  instruments  of 
authorization  without  hearing. 

Be  it  enacted  by  the  Senate  and  the  House  of 
Representatives  of  the  United  States  in  Congress 
assembled,  That  subsection  (c)  of  section  309  of 
the  Communications  Act  of  1934,  as  amended,  is 
amended  to  read  as  follows: 

"(c)  When  any  instrument  of  authorization 
is  granted  by  the  Commission  without  a  hearing 
as  provided  in  subsection  (a)  hereof,  such 
grant  shall  remain  subject  to  protest  as  herein- 
after provided  for  a  period  of  thirty  days. 
During  such  thirty  day  period  any  party  in 
interest  may  file  a  protest  under  oath  directed 
to  such  grant  and  request  that  the  order  so 
granted  be  set  aside.  Any  protest  so  filed  shall 
be  served  on  the  grantee,  and  shall  specify  with 
particularity  the  facts,  matters  or  things  relied 
upon  by  the  protestant  as  showing  that  the 
grant  would  not  be  in  the  public  interest  or 
was  improperly  made.  The  Commission  shall 
within  thirty  days  of  the  filing  of  the  protest 
render  a  decision,  which  decision  shall  either 
affirm  the  grant  or  designate  the  application 
for  hearing,  and  shall  specify  the  grounds  and 
reasons  for  such  determination.  In  the  event 
that  the  Commission  designates  the  application 
for  hearing  it  shall  postpone  the  effective  date 
of  the  Commission's  action  to  which  protest  is 
made  to  the  effective  date  of  the  Commission's 
decision  after  hearing  unless  the  authorization 
involved  is  necessary  to  the  maintenance  or 
conduct  of  an  existing  service,  in  which  event 
the  Commission  shall  authorize  the  applicant 
to  utilize  the  facilities  or  authorization  in  ques- 
tion pending  the  Commission's  decision  after 
hearing.  The  filing  of  a  protest  shall  not,  with- 
out special  order  of  the  Commission  for  good 
cause  shown,  operate  in  any  manner  to  stay  or 
postpone  the  effective  date  of  the  grant." 
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Hundred -and -forty-three 

percenter 


■  Individual  as  a  gold  inlay,  E.  Gil- 
bert Forbes  is  news  editor  of  WFBM 
and  the  number  one  newscaster  in 
Indiana.  He  spends  80%  of  his 
time  preparing  broadcasts  and  tele- 
casts, 5%  of  his  time  on  radio  (20 
quarter-hours  a  week),  3%  of  his 
time  on  tv  (16  fifteen-minute  or 
five-minute  newscasts),  25%  of  his 
time  in  outside  activities,  and  30% 
with  home  and  family.  If  the  total 
is  143%,  it's  about  right.  This  is 
a  busy  fellow. 


Now  in  his  sixteenth  year  as  a 
news  editor  hereabouts,  E.G.F.  was 
college  trained  in  journalism,  en- 
tered radio  in  St.  Louis,  moved  to 
WFBM  in  1937,  and  spent  1944 
as  a  war  correspondent  in  Europe 
interpreting  the  ETO  for  our  lis- 
teners. 


His  technique  is  simple:  He  stud- 
ies world  affairs  and  delivers  the 
news.  Much  in  demand  for  personal 
appearances,  and  practically  unable 
to  say  no,  Gilbert  Forbes  once  dis- 
covered that  he  was  expected  to  ad- 
dress three  different  groups  at 
practically  the  same  time.  His  resolu- 
tion of  this  difficulty  was  a  master- 
piece of  tact  and  timing. 

Forbes  is  seen  six  days  a  week  on 
tv;  heard  seven  days  a  week  on 
radio;  viewed  with  fellow-members 
of  the  Indianapolis  Literarv  Club, 
the  Press  Club,  the  Artists'  Societv 
and  the  Meridian  Heights  Presbv- 
terian  Church,  a  few  of  the  organi- 
zations in  which  he  is  active. 

When  a  Hoosier  host  wants  to 
hit  an  arguing  guest  over  the  head 
with  a  piece  of  inflexible  logic,  all 
he  has  to  say  is  "Gil  Forbes  said 
so."  If  Forbes  said  it,  it's  true,  cor- 
related, analyzed,  evaluated,  put 
in  proper  perspective  and  well  ex- 
pressed. 

Year  after  year,  Hoosiers  listen  to 
Gilbert  Forbes  and  the  news.  There 
may  be  a  better  framework  for  com- 
mercials selling  items  with  general 
appeal,  but  not  in  these  parts.  Check 
the  Katz  man  for  availabilities. 


WFBM  WFBM-TV 

INDIANAPOLIS  •  CBS 

Represented  by  the  Katz  Agency 

Affiliated  with  WEOA,  Evansville;  WFDF,  Flint;  WOOD  AM  &  TV,  Grand  Rapids 
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Stations  on  the  Air  With  Market  Set  Count 
d  Reports  of  Grantees'  Target  Dates 
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tor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  commercially 
I  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  com- 
tcial  programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
lative set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
arate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
ut  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B«T  estimate, 
itions  in  italics  are  grantees,  not  yet  operating. 


LOOKING 
FOR  PROVEN 
MERCHANDISING 
SUPPORT 

1  \ 


ABC,  CBS,  NBC,  DuM;  Ray- 
Initial  Decision 


ALABAMA 

mingham — 

jvABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 
|  225,000 

iVBRC-TV  (6)  NBC;  Raymer;  184,300 
VJLN-TV  (48),  12/10/52 — Unknown 
VSGN-TV  (42),  12/18/52— Unknown 
caturt— 

VMSL-TV  (23)  12/26/52-5/1/54 
ibilet— 

W  ALA-TV   (10)    ABC,    CBS,   NBC;  Headley- 

Reed;  52,500 
WKAB-TV  (48)  CBS,  DuM;  Forjoe;  44,850 
i>ntgomeryf — 
WCOV-TV  (20) 

mer;  22,300 
Montgomery  Bcstg.  Co.  (12) 
10/7/53 

ARIZONA 

ssa  (Phoenix) — 

KTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 
i  80,289 
loenix — 

IKOOL-TV  (10)  Hollingbery;  80,289 
:KOY-TV  (10)  Blair;  80,289 

!KPHO-TV  (5)  ABC,  CBS,  DuM;  Katz;  80,289 
jcson — 

KOPO-TV  (13)  CBS,  DuM;  Forjoe;  18,100 
KVOA-TV  (4)  NBC;  Raymer;  18,100 
umat — 

KIVA  (11)  DuM;  Forjoe;  17,902 

ARKANSAS 
ort  Smithf — 

KFSA-TV    (22)    ABC,    NBC,   DuM;  Pearson; 
18,500 

(ot  Springsf — 
Southern   Newspapers   Inc.    (9)  1/20/54 — Un- 
known 
ittle  Rock— 

KARK-TV    (4)    NBC;    Petry;  6/18/53-4/1/54 

(granted  STA  Jan.  11) 
KETV  (23),  10/30/53-Unknown 
KRTV  (17)  CBS,  DuM;  51,000 
ine  Blufff— 

►  KATV  (7)  Avery-Knodel;  56,102 
CALIFORNIA 

Jakersfield — 
KERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 
98,831 

KAFY-TV  (29)  ABC,  DuM;  Forjoe;  49,600 
3erkeley  (San  Francisco) — 

KQED  (*9)  7/24/53-Unknown 
Chico — 

!*-KHSL-TV  (12)  CBS,  NBC;  Grant;  28,200 
Coronat— 

KCOA  (52),  9/16/53-Unknown 
Eurekat — 

►  KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair 
Fresno — 

KBID-TV  (53)  Meeker;  8/12/53-February  '54 

►  KJEO-TV  (47)  ABC;  Branham;  81,850 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  79,147 
Los  Angeles — 

KBIC-TV  (22),  12/ 10/ 52- Spring  '54 

►  KABC-TV  (7)  ABC;  Petry;  1,758,985 

►  KHJ-TV  (9)  H-R;  1,758,985 

►  KCOP  (13)  Katz;  1,758,985 

KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,758,985. 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,758,985 

►  KTLA  (5)  Raymer;  1,758,985 

I  ►  KTTV  (11)  DuM;  Blair;  1,758,985 
j  ►KTHE  (»28) 
I  Mercedt — 

j     KMER  (34),  9/16/53-Unknown 
\  Montereyt — 

►  KMBY-TV  (8)  CBS;  Hollingbery;  190,212 
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Sacramento — 

KBIE-TV  (46)  6/26/53-Spring  '54 

►  KCCC-TV  (40)  (c) 

McClatcfiy    Bcstg.    Co.    (10),    Initial  Decision 
11/6/53 
Salinast — 

►  KSBW-TV  (8)  CBS,  NBC;  Hollingbery;  190,212 
San  Bernardinot — 

KITO-TV  (18),  11/6/52-Unknown 
Orange  Belt  Telecasters  (30),  Initial  Decision 
9/18/53 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  206,382 

►  KFSD-TV  (10)  NBC;  Katz;  206,382 
Elliot  Cushman  (21),  12/ 23/ 53 -Unknown 

San  Francisco— 

KBAY-TV  (20),  3/11/53-February  '54  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  812,150 

►  KPIX  (5)  CBS,  DuM;  Katz;  812,150 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  812,150 
KSAN-TV  (32)  McGillvra;  4/29/53-3/1/54 

San  Joset — 

KVIE  (48),  6/17/53-October  '54 

Standard  Radio  &  Tv  Co.  (11),  Initial  Decision 
11/ 18/ 53 
San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  62,362 
Santa  Barbara — 

►  KEYT    (3)    ABC,   CBS,   NBC,   DuM;  Holling- 

bery; 413,827 
Stocktont — 

►  KTVU  (36)  Hollingbery 

Radio  Diablo  Inc.  (13)  Initial  Decision  1/21/54 
Tulare  (Fresno) — 

►  KCOK-TV  (27)  DuM;  Forjoe;  104,000 
Yuba  Cityt— 

KAGR-TV    (52),  3/11/53-Unkonwn 

COLORADO 

Colorado  Springsf — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

37,604 

►  KRDO-TV  (13)  NBC;  McGillvra;  16,000 
Denver— 

>~  KBTV  (9)  ABC,  CBS;  Free  &  Peters;  197,516 

►  KFEL-TV  (2)  NBC;  Blair;  197,516 

►  KLZ-TV  (7)  CBS;  Katz;  197,516 

►  KOA-TV  (4)  NBC;  Petry;  197,516 
KRMA-TV   (*6),  7/1/53-1954 

Grand  Junction! — 

KFXJ-TV  (5)  Holman;  3/26/53-May  '54 
Pueblo — 

KCSJ-TV  (5)  NBC;  Avery-Knodel;  38,000 

►  KDZA-TV   (3)  McGillvra;  40,000 

CONNECTICUT 

Bridgeport — 
WCTB  C*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  50,117 
WSJL  (49),  8/14/52-Unknown 

Hartfordt— 
WEDH   (*24),  1/29/53-Unknown 
WGTH-TV   (18),  10/21/53-Unknown 

New  Britain — 

►  WKNB-TV  (30)  CBS,  DuM;  Boiling;  137,063 
New  Haven — 

WELI-TV  (59),  H-R;  6/24/53-Summer  '54 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

635.190 

WNLC-TV    (26)  12/31/52-Unknown 
Norwicht — 

WCTN  (*63),  1/29/53-Unknown 
Stamfordt— 

WSTF   (27),  5/27/53-Unknown 
Waterbury — ■ 

»■  WATR-TV  (53)  ABC,  DuM;  Rambeau;  94,500 


v,bat  w  1  J  , 

canacco^-  0» 
^FreCaA0[oryour  product. 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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A-TV 


Covers  the  prosperous 
Keokuk,  Iowa 
Hannibal,  Missouri 
Quincy,  Illinois 
Area 

There  are 

129.405 

Families  Unduplicated 
by  service  from 
any  station  outside 
KHQA-TV's 
Class  B  Contour 


TELEVISION  HOMES 

in  KHQA-TV's 

100  mv/m  CONTOUR 

Exclusive  CBS  and 
DuMont  Television  Outlet 
For  Keokuk-Hannibal-Quincy 
Area 
You  need 

KHQA-TV — Channel  7 

to  cover  this  market 
.  Represented  by 
WEED  TELEVISION 
Chicago,  New  York,  Detroit, 
Atlanta,  Boston,  Hollywood, 
San  Francisco 

Tower 

886  Feet  above  Average  Terrain 
12  Bay  RCA  Antenna 
36.3  KW  ERP  Now 
316  KW  ERP  CP 

.   For  availabilities  write: 

WALTER  J.  ROTHSCHILD 
National  Sales  Manager 


■  f§' STATIONS 

QUINCY,  ILLINOIS 
Affiliated   with  WTAD-AM-FM 


FOR  THE  RECORD 


DELAWARE 

Dovert — 

WHRN   (40),  3/11/53-Unknown 
Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  184,762 
WILM-TV   (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis.;  581,373 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 

►  WTTG  (5)  DuM;  Blair;  559,000 

FLORIDA 

Clearwaterf — 
Pioneer  Gulf   Tv   Bcstrs.    (32),  12/2/53-March 
•54 

Fort  Lauderdale— 

►  WFTL-TV  (23)  NBC;  Weed;  86,000 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 
Fort  Myersf — 

WINK  (11)  Weed;  3/U/53-2/1/54 
Jacksonville — 

►  WJHP-TV  (36)  Perry 

►  WMBR-TV  (4)  ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  208,441 
WOBS-TV   (30)   Stars  National;  8/12/53-April 
'54 
Miami — 

►  WITV  (17)  See  Fort.  Lauderdale 
WMJE-TV  (27),  12/2/53-Unknown 
WTHS-TV    (*2),  11/12/53-Unknown 

►  WTVJ   (4)   ABC,   CBS,  NBC,  DuM;   Free  & 

Peters;  235,000 
Miami-Biscayne    Tv    Corp.    (33),  12/9/53-Un- 
known 
Orlandot — 

WDBO-TV  (6)  CBS;  Blair;  10 '/ '14 / '53- April  '54 
Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 
Pensacolaf — 

►  WEAR- TV  (3)  ABC;  Hollingbery 

►  WPFA  (15)  CBS,  DuM;  Young 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

50,000 
Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV   (8)   NBC;   Blair;   Initial  Decision 
7/13/53-Early  '54 
West  Palm  Beach — 

►  WIRK-TV  (21)  Weed;  21,405 
WJNO-TV  (5),  11/4/53-6/1/54 

GEORGIA 

Albanyt — 

Herald  Pub.   Co.    (10)   Burn-Smith;  1/13/54- 
6/1/54 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340,810 

►  WSB-TV  (2)  NBC;  Petry;  340,810 
WQXI-TV  (36),  11/19/53-Summer  '54 

Augusta — 

►  WJBF-TV  (6)  ABC,  NBC;  Hollingbery;  40,800 
WRDW-TV  (12)  CBS;  Headley-Reed;  9/16/53- 

2/1/54  . . 
Columbus — 

►  WDAK-TV    (28)    ABC,    NBC;  Headley-Reed; 

16,500 

►  WRBL-TV  (4) 
Macon — 

►  WETV  (47)  ABC,  NBC;  Branham;  34,662 

►  WMAZ-TV  (13)  CBS,  DuM;  Katz;  60,000 
Romef — 

►  WROM-TV  (9)  Weed;  75,500 
Savannaht — 

WTOC-TV  (11)  CBS;  Katz;  6/26/53-2/14/54 
Thomasvillet — 

WCTV  (6),  12/23 /53-Unknown 
Valdostat — 

WGOV-TV  (37)  Stars  National;  2/26/53-Febru- 
ary  '54 

IDAHO 

Boiset  (Meridian)- — 

►  KBOI  (2)  CBS;  Free  &  Peters;  24,200 

►  KIDO-TV  (7)  NBC.  DuM;  Blair;  17,800 
KTVI  (9)  ABC;  Hollingbery;  1/15/53-October 

'54 

Idaho  Falls— 

►  KID-TV  (3)  CBS.  NBC;  Petry;  10,000 

KIFT  (8)  ABC;  Hollingbery;  2/26/53-April  '54 
Nampaf — 

KFXD-TV   (6)   Hollingbery;  3/11/53-Unknown 


Pocatellot — 

KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV   (10)   ABC;   Hollingbery;  3/1 
March  '54 
Twin  Fallst — 
KLIX-TV    (11)    ABC;    Hollingbery;  3/X 
5/1/54 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  DuM;  Weed;  165,000 
Bloomingtont — 

►  WBLN  (15)  McGillvra 
Champaign — 

►  WCIA  (3)  Hollingbery;  240,000 
WCUI  (21),  7/22/ "53-Unknown 
WTLC  (*12),  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1.80 

►  WBKB  (7)  ABC;  Blair;  1,800,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  l,800,00(j 
WHFC-TV  (26),  1/8 /53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,800,00C 
Chicago  Educational  Tv  Assn.  (*11),  11/i 

Unknown 
Danville — 

►  WDAN-TV    (24)  Everett-McKinney 
Decatur — 

►  WTVP   (17)    ABC,   DuM;    George  W.  CI 

127,500 
Evanstonf — 

WTLE  (32;,  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22) 
Joliett— 

WJOL-TV  (48),  8/21/53-Unknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  H< 

ley-Reed;  124,825 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  106,405 
Quincy  t — 

►  KHQA-TV  (7)  (See  Hannibal  Mo.) 

►  WGEM-TV  (10)  ABC,  NBC;  Walker;  90,200 
Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  173,002  j 

►  WTVO  (39)  CBS,  NBC,  DuM;  Weed;  56,00© 
Rock   Island   (Davenport,   Moline) — 

►  WHBF-TV    (4)    ABC,    CBS,    DuM;  Av« 

Knodel;  250,361 
Springfield — 

►  WICS   (20)   ABC,   CBS,  NBC,  DuM;  You 

61,169 

INDIANA 

Bloomington — 

►  WTTV  (4)  ABC,  CBS.  NBC.  DuM;  Meel 

303,040 
Elkhartt— 

WSJV  (52)  H-R;  6/3/53-3/1/54 
Evansvillet — 

►  WFIE  (62)  Taylor;  30,000 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  R 

mer;  49,890 
Anthony  Wayne  Bcstg.  Co.  (69),  Initial 
cision  10/27/53 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  K 

423,000 

WJRE  (26).  3/26/53-Unknown 
Universal  Bcstg.  Co.  (8),  Boiling;  Initial 
cision  12/7/53-7/1/54 
LaFayettef— 

►  WFAM-TV  (59)  Rambeau;  40,320 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Wall 

54,230 
Princetonf — 

►  WRAY-TV  (52)  Walker;  25,000 
South  Bend— 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  R 

mer;  93,081 
Terre  Hautef— 

WTHI-TV   (10),  10/7 /53-Unknown 
Waterloot — 

WINT  (15)  4/6/53-3/1/54 
IOWA 

Ames — 

►  WOI-TV   (5)   ABC,  CBS,   NBC,  DuM;  W« 

161,946 


Directory  information  is  in  following  order: 
letters,  channel,  network  affiliation,  national  I 
resentative;  market  set  count  for  operating  ; 
tions;  date  of  grant  and  commencement  tai 
date  for  grantees. 
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Broadcasting 


TELECAST! 


Jbirj; 


tapids — 

LTV  (9)  H-R;  100,000 
TV  (2)  CBS;  Katz;  90,967 
>rt  (Moline,  Rock  Island) — 
TV  (5)  NBC;  Free  &  Peters;  250,361 
ines — 

If  (17)  Hollingbery;  29,424 
■TV  (13)  NBC;  Free  &  Peters;  9/2/53- 
'ing  '54 
ndget— 

V  (21)  Pearson;  40,000 

iEityt— 

b-TV    (3)    CBS,   DuM;    Weed;  10/14/53- 
ing  '54 
Zity— 

i  (36),  10/30/52-Unknown 
fv  (9)  CBS,  NBC,  DuM;  Katz;  80,000 
■;  'iH  fijw  Bcstg.  Co.  (4)  1/21/54-Unknown 
l>ot- 

M  WL-TV    (7)    NBC,    DuM;  Headley-Reed; 


80 

■!  1,800,00 
('«),  11/ 

Inson — 

■fn  (12) 

ijttant— 

C-TV  ( 

ley 

Itrgt— 

KANSAS 


w,  afcr 

][A  (42),  11/5/53-Unknown 
;W-TV  (13)  CBS;  Capper  Sis.;  43,978 


[;  Meek  >. 


tE  Bcstg.  Co.  (10),  Initial  Decision  10/30/53 
3D  (16)  ABC,  NBC;  Petry;  55.665 
KENTUCKY 

idt— 

'V  (59;  Petry;  8/14/52-Unknown 
rsont — 

HT  (50)  CBS;  Meeker;  31,000 
gtont— 

iP-TV  (27)  Pearson;  12/3/53-4/1/54 
pe— 

VE-TV  (3)   ABC,  NBC,  DuM;  NBC  Spot 
326,776 

AS-TV  (11)  (b)  CBS;  Harrington,  Righter 
j  Parsons 

f  ...  ,LO-TV  (21)  ABC,  DuM;  Taylor;  51,557 
j,OU-TV  (41)  For  joe;  1/15/53-Summer  '54 
prtt— 

VwWfOP-TV  (74)  12/24/53-Unknown 
:aht— 

LK  (43),  9/16/53-Unknown 
LOUISIANA 

ndriat — 

LB-TV  (5),  12/30/53-Unknown 
?J  (62)  4/2/53-Unknown 
l  Rouge — 

TV  (40),  12/18/52-Unknown 
VFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 
4,300 

lisiana  Tv  Bcstg.  Corp.  (2),  Initial  Decision 
*f  2/22/53 
j  rettet — 
OL-TV   (10),  9/16/53-3/15/54 
FY-TV  (10),  9/16/53-3/15/54 
Chariest — 
'LC-TV   (7)  11/12/53-Unknown 
'AG  (25)  ABC,  CBS,  DuM;  Young 


III 


DuM; 
15,160 


H-R;  85,500 


JOE-TV  (8)  ABC,  CBS, 
f'AZ  (43)  Headley-Reed; 
j  Orleans — 

pKG  (26)  Gill-Perna;  4/2/53-Late  Winter  '54 
CNO-TV  (32)  Forjoe;  4/2/53-Spring  '54 
DSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 
!35,077 

JMR-TV  (61)  DuM;  Boiling;  56,443 
TLO   (20),  2/26/53-Unknown 
iveport — 

!SLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer 
MAINE 

gorf— 

ABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 
bery; 51,520 
iston — 

rLAM-TV  (17)  ABC,  CBS,  DuM;  Everett-Mc- 
Kinney;  15,500 
mdt— 

MTW  (8),  7/8/53-4/1/54 
|tland — 

,,:  rfCSH-TV  (6)  NBC;  Weed;  84,527 
iWflrGAN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 
fPMT  (53)  ABC,  CBS,  NBC,  DuM;  Everett- 
McKinney;  29,000 


Ween 


tlNiilOADCASTING 


MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  529,974 

►  WBAL-TV  (11)  NBC;  Petry;  529,974 
WITH-TV  (60)  Forjoe;  12/18/52-Unknown 

►  W MAR-TV  (2)  CBS;  Katz;  529,974 

United  Bcstg.  Co.  (18),  12/9/53-Summer  '54 
Cumberlandt — 

WTBO-TV  (17)  11/12/53-Summer  '54 
Salisbury! — 

WBOC-TV   (16)   Burn-Smith;  3/11/53-3/1/54 
MASSACHUSETTS 
Adams  (Pittsfield)t— 

WMGT  (74)  Walker;  2/18/53-2/1/54 
Boston — 

WBOS-TV  (50),  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,143,486 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44),  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,143,486 
Brocktonf — 

WHEF-TV  (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV  (56)  DuM;  87,459 
Lawrencet — 

WGIM  (72),  6/10/53-Unknown 
New  Bedfordt — 

WTEV    (28),   Walker;   7/11/53-Spring  '54 
Pittsfieldt— 

WBEC-TV  (64),  11/12/53-Unknown 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  110,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  110,000 
Worcester — 

WAAB-TV  (20)  Hollingbery;  8/12/53-April  '54 

►  WWOR-TV   (14)   ABC,   DuM;   Raymer;  45,000 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  Dum;  Everett-McKinney;  16,400 
WUOM-TV  (*26),  11/4/53-Unknown 

Battle  Creek— 
WBCK-TV  (58)  Headley-Reed;  11/20/52-Sum- 
mer  '54 

►  WBKZ  (64)  ABC;  Weed;  55,924 
Bay  City  (Midland,  Saginaw) — 

WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 
9/2/53-2/15/54  (granted  STA  Jan.  13) 
Benton  Harbort — 

WHFB-TV  (42),  2/26/53-Unknown 
Cadillact— 

►  WWTV  (13)  ABC,  CBS.  DuM;  Weed 
Detroit — 

WCIO-TV  (€2),  11/19/ 53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,405,800 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,144,890 

►  WXYZ-TV  (7)  ABC;  Blair;  1,128,632 
East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WFDF-TV  (12),  Initial  Decision  5/11/53 

►  WTAC-TV  (16)  ABC;  Raymer;  42,500 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS.  NBC,  DuM;  Katz; 

346,108 
Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  345,848 
Lansing — 

►  WILS-TV  (54)  DuM;  Taylor;  25,096 

►  WJIM-TV  (6)  ABC,  CBS,  NBC,  DuM;  H-R; 

245,320 
Muskegonf — 

WTVM  (35),  12/23/52-Unknown 
Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS,  NBC,  DuM;  Gill- 

Perna;  69,280 
WSBM-TV  (51 ;,  10/29 /53-Unknown 
Traverse  Cityt — 

WPBN-TV  (7),  11/25/53-Unknown 
MINNESOTA 

Austint— 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  74,013 
Dulutht— 

KDAL-TV  (3)  NBC;  Avery-Knodel;  12/11/53- 
3/1/54 

►  WFTV  (38)  ABC,  CBS,  NBC,  DuM;  Young; 

34,500 
Hibbingt — 

North  Star  Tv  Co.  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

►  WCCO-TV  (4)  ABC,  CBS,  DuM;  Free  &  Peters; 

420,500 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


KCRI-TV  appeals  to  both  of  them.  The  Iowa  farmer  and 
his  city  neighbor.  On  KCRI-TV  Channel  9  they  both  get 
what  they  want  in  live,  local  programming  and  choice 
network  fare.  That's  why  KCRI-TV  sells  Iowa's  second 
largest  urban  market  (dollar  volume  of  retail  sales)  and 
Northeast  Iowa's  rich  farm  market.  And  at  %  the  cost 
of  other  local  TV  media.  Pop.  536,190.  Retail  sales 
$622  million.  Gross  farm  income  $485  million.  Get  all 
the  facts  from  H-R  Television,  Inc. 


basic 

ABC 

affiliate 


kcri-tv 


channel 


CEDAR  RAPIDS,  IOWA 
Covering  Northeast  Iowa 


Telecasting 
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HABITANTES  DE  LOS  ANDES 

WHEN 


^jejoice  with  the  lovable  llama, 
TV  is  his  favorite  dish; 

Since  WHEN  became  part  of  his  diet, 
He's  gratified  every  wish. 


And  that  just  about  sums 
up  the  attitude  of  the 
folks  in  Andes,  N.  Y. 
(where  they  haven't  seen 
a  llama  since  the  winter 
of  '78.)  Andes  is  only 
one  of  more  than  250 
communities  in  Central 
N.  Y.  who  watch  the 
world  on  Channel  8.  And 
when  the  Andesians  are 
heavy  with  dinero,  they 
saddle  up  and  ride, 
vaquero,  ride  to  Syracuse 
for  a  spell  of  spending. 
(P.  S.  They  know  what  to 
buy  —  they  saw  it  on 
WHEN.) 


SEE  YOUR  NEAREST 
KATZ  AGENCY 


MEREDITH 
STATION 


FOR  THE  RECORD 


►  WTCN-TV  (11)  ABC;  Blair;  413,400 
Rochester — 

►  KROC-TV    (10)    ABC,   NBC,   DuM;  Meeker; 

65,000 

St.  Paul  (Minneapolis) — 

►  KSTP-TV  (5)  NBC;  Petry;  420,500 

►  WMIN-TV  (11)  ABC;  Taylor;  413,400 

MISSISSIPPI 

Columbusf — 

WCBI-TV  (28),  3/11/53-Unknown 
Jackson — 

►  WJTV  (25)  ABC,  CBS,  NBC,  DuM;  Katz;  31,996 

►  WLBT  (3)  NBC;  Hollingbery;  31,996 
WSLI-TV  (12)  ABC;  Weed;  7/22/53-3/31/54 

Meridianf — 

►  WCOC-TV  (30) 

►  WTOK-TV   (11)  ABC,  CBS,  DuM;  Headley- 

Reed;  32,000 

MISSOURI 

Cape  Girardeaut — 

KFVS-TV  (12)  Pearson;  10/ 14/ 53- April  '54 

KGMO-TV  (18),  4/16/53-Unknown 
Claytont — 

KFUO-TV  (30),  2/5/53-Unknown 
Columbiat — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R; 

39,343 

Festust— 

►  KACY  (14)  Raymer;  201,200 
Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  96,606 
Joplint — 

KSWM-TV  (12),  12/23/53-Unknown 
Kansas  City — 

►  KCMO-TV  (5)  ABC;  Katz;  365,480 

►  KCTY  (25)  ABC,  CBS,  DuM;  Avery-Knodel; 

51,363 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  365,480 

►  WDAF-TV  (4)  ABC,  CBS,  NBC,  DuM;  Har- 

rington, Righter  &  Parsons;  365,480 

►  WHB-TV  (9)  CBS;  Blair;  365,480 
Kirksvillef — 

KBIZ  Inc.  (3)  12/16/53-6/15/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  87,561 
St.  Louis — 

►  KACY  (14)  See  Festus 
KETC  (*9)  5/7/53-Unknown 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 

555  914 

►  KSTM-TV  (36)  ABC;  H-R;  205,000 
WIL-TV  (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  HI. 

Sedaliaf— 

KDRO-TV  (6)  Pearson;  2/26/53-February  '54 
Springfieldt — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  39,896 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  42,300 

MONTANA 

Billingst — 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  4,500 
KRHT  (8),  1/15/53-Vnknown 

Buttet— 

►  KOPR-TV  (4)  ABC,  CBS;  Hollingbery;  7,000 

►  KXLF-TV  (6)  CBS,  NBC,  DuM;  Walker;  4,000 
Great  Fallst— 

KFBB-TV  (5)  CBS;  Weed;  1/15/53-Spring  '54 
Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/54 
NEBRASKA 

Holdreget — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  15,630 
Lincoln — 

►  KFOR-TV  (10)  ABC;  Raymer;  75.938 

►  KOLN-TV  (12)  DuM;  Weed;  75,938 
Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  227,689 

►  WOW-TV  (6)  DuM,  NBC;  Blair;  227,689 

NEVADA 

Las  Vegasf — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weed; 

13,401 

Renot — 

►  KZTV  (8)  ABC.  CBS,  NBC,  DuM;  Pearson; 

12,740 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45),  4/22/53-Unknown 
Manchestert — 

WMUR-TV  (9)  Weed;  8/26/53-2/15/54 
Mt.  Washingtont — 

WMTW   (8),  7/8/53-4/1/54 


NEW  JERSEY 


Asbury  Parkt — 
►  WRTV  (58) 


Atlantic  City — 

►  WFPG-TV  (46),  ABC,  CBS,  NBC,  Dul 

son;  15.937 
WOCN  (52),  1/8/53-Unknown 

Camdent — 
South  Jersey  Bcstg.  Co.  (17)  Initial 
12/23/53 
Newark  (New  York  City) — 

►  WATV  (13)  Weed;  4,150,000 

New  Brunswick! — 
WDHN  (47),  4/2/53-Unknown 
WTLV  (*19),  12/4/52-Unknown 

Trentonf — 

WTTM-TV  (41),  For  joe;  7/16/53-Unkv 

NEW  MEXICO 

Albuquerquet — 

►  KGGM-TV  (13)  CBS;  Weed;  39,000 

►  KOAT-TV  (7)  ABC;  Hollingbery;  36,0 

►  KOB-TV  (4)  ABC,  CBS,  NBC,  DuM;  B: 

38,518 

Clovisf — 
KNEH  (12),  3/4/53-Unknown 

Roswellt — 

►  KSWS-TV  (8)  ABC,  DuM;  Meeker: 

NEW  YORK 

Albany  (Schenectady,  Troy) — 

WPTR  (23),  6/10/53-Unknown 
P-  WROW-TV  (41)  ABC;  Boiling;  57,000 
WTVZ  (*17),  7/24/52-Unknown 

Binghamton — 

►  WNBF-TV  (12),  ABC,  CBS,  NBC,  Dul 

ling;  209,357 
WQTV  (*46),  8/14/52-Unknown 

Bloomingtont  (Lake  Placid) — 
Great  Northern  Tv  Inc.  (5),  12/2/53-i 
'54 

Buffalo — 

►  WBEN-TV  (4)  ABC,  CBS,  DuM;  Han 

Righter  &  Parsons;  362.017- (a) 

►  WBUF-TV  (17)  ABC,  CBS,  DuM;  H-R; 
WTVF  (*23)  7/24/52-Unknown 

Elmira — 

►  WECT  (18)  NBC;  Everett-McKinney; 

►  WTVE  (24)  ABC,  CBS,  NBC,  DuM; 

24,253 

Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-November 
WIET  (*14),  1/8/53-Unknown 

Jamestownf — 

WJTN-TV  (58),  1/23/53-Unknown 
Kingstont — 

WKNY-TV    (66)    CBS,   NBC,   DuM;  It 

March  '54 

New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150, 

►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,1! 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,C 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,151 

►  WPLX  (11)  Free  &  Peters;  4,150.000 
WGTV   (*25),  8/14/52-Unknown 

Poughkeepsiet — 

WEOK-TV  (21)  11/26/52-Unknown 
Rochester — 

WCBF-TV  (15),  6/10/53-Unknown 

►  WHAM-TV  (6)  ABC,  CBS,  NBC,  DuK 

lingbery;  205,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-Mcf 

205.000 

WRNY-TV  (27),  4/2/53-Unknoum 
WROH  (*21),  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  205, 

Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS,  NBC,  DuM;  NB 

Sis;  301,750 
WTRI  (35)  CBS;  Headley-Reed;  6/11/53- 

Syracuse — 

►  WHEN  (8)  ABC.  CBS,  DuM;  Katz;  296, 
WHTV  (*43),  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  296 

Utica — 

WFRB  (19),  7/1/53-Unknown 

►  WKTV  (13)  ABC,  CBS,  NBC,  DuM; 

132,000 

Watertownf — 
W1VNY-TV  (48)  Weed;  12/23/52-Unknou 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  I 

19,400 

WLOS-TV  (13),  12/9/53— Unknown 
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NBC,  I,  llHillt— 

(*4),  9/30/53-September  '54 


„'S-TV  (36)  ABC;  Boiling 

V  (3)  CBS,  NBC,  DuM;  CBS  Spot  Sis.; 

145 

^-TV  (46)  NBC,  DuM;  H-R;  2/26/53-Vn- 

im  Bcstg.  Enterprises  Inc.  (11)  1/21/54- 
mown 


N;  36,0 


fcrot- 

K  (34;,  9/30/53-Unknown 
(boro — 

>G-TV   (57)   ABC;   Boiling;  11/20/52-Un- 

hwn 

WY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Har- 


"iDiiM;Biijfgton,  Righter  &  Parsons;  201,370 
rille— 

:T  (9)  CBS,  DuM;  Pearson 

I- 

AO-TV  (28)  ABC,  CBS,  NBC,  DuM;  Avery- 
(iodel;  48,820 

lgtont— 

FD-TV  (6),  NBC;  Weed;  7/30/53-2/15/54 
m-Salem — 

JS-TV  (12)  NBC;  Headley-Reed;  157,580 
'3B-TV  (26)  ABC,  DuM;  H-R;  41,000 

NORTH  DAKOTA 

i  rckt — 

YR-TV  (5)  CBS,  NBC,  DuM;  Blair 


u»Y-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 
Iters;  22,850 


aim 


ill' HanfrJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed; 
)  ,5,000 

IV  Cityt— 
B-TV  (4)  Weed;  8/5/53-Early  '54 


(inney; 
DuM; 


OHIO 

[KR-TV  (49)  ABC;  Weed;  49,431 
>ulat— 

^  !A-TV  (15)  Gill-Perna 
hnati — 

|ET  (*48),  12/2/53-Unknown 
:iN-TV  (54),  Forjoe;  5/14/53-October  '54 
:PO-TV  (9)  ABC,  DuM;  Branham;  450,000 
OtC-TV  (12)  CBS;  Katz;  450,000 
WT  (5)  NBC;  WLW  Sis.;  450,000 


I;  WA 
Si  4,150, 


It-McKlf! 


land — 

RE-TV  (65),  6/18/53-Unknown 
WS  (5)  CBS;  Branham;  834,286 
JBK  (4)  NBC;  NBC  Spot  Sis.;  823,629 
{EL  (8)  ABC,  CBS,  DuM;  Katz;  823,629 
ted  Bcstg.  Co.  (19),  11/25/53-Unknown 

nbus — 

3NS-TV  (10)  CBS;  Blair;  307,000 
,WC  (4)  NBC;  WLW  Sis.;  307,000 
ISU-TV  (*34),  4/22/53-Unknown 

VN  (6)  ABC,  DuM;  Katz;  336,737 


m — 

3IO-TV  (7)  ABC,  CBS,  DuM;  Hollingbery; 
06,320 

!FE  (22)  Headley-Reed;  36,952 
ILWD  (2)  NBC;  WLW  Sis.;  300,000 


ar — 

Wia-Lorain  Bcstg.  Co.  (31)  Initial  Decision 
1/27/54 


m-i; 

;»)('( 


IMA-TV  (35;  Weed;  12/4/52-Spring  '54 
LOK-TV  (73)  CBS,  NBC,  DuM;  H-R;  49,079 

illont— 

VTAC-TV  (23)  Petry;  9/4/52-4/15/54 
benville — 

STV-TV  (9)  CBS;  Avery-Knodel;  1,083,000 
do— 

SPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 
276,229 


t  Bo 


order 


mgstown — 

TMJ-TV  (73)  NBC;  Headley-Reed;  105,000 
rKBN-TV   (27)    ABC,  CBS,   DuM;  Raymer; 
105,000 

UTV  (21)  Petry;  9/25/52-Unknown 
esville — 

miZ-TV  (50)  ABC,  CBS,  NBC,  DuM;  Pear- 
son; 21,425 

OKLAHOMA 

t- 

TEN  (10),  12/16/53-6/1/54 

- 

danal greets  Electronics  Inc.  (5),  12/16/53-Unknown 

tatln{jj 

tut  If  lgtont — 

SWO-TV  (7)  Everett-McKinney;  34,772 


»sirDADCASTING 
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Miamif — 

KMIV  (58),  4/22/53-Unknown 

Oklahoma  City — 

►  KMPT  (19)  DuM;  Boiling;  98,267 

►  KTVQ  (25)  ABC,  DuM;  H-R;  82,174 

►  KWTV  (9)  CBS;  Avery-Knodel;  244,759 

►  WKY-TV  (4)  ABC,  CBS,  NBC,  DuM;  Katz; 

244,759 

Oklahoma    Educational    Tv    Authority  (*13), 
12/2/53-Unknown 

Tulsa— 

KCEB    (23)    Boiling;    2/26/53-2/1/54  (granted 
STA  Jan.  18) 

►  KOTV  (6)  ABC,  CBS,  NBC;  Petry;  200,000 

OREGON 

Eugenet — 

KVAL-TV  (13)  Hollingbery;  5/14/53-3/1/54 
Medford — 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
Portland — 

►  KOIN-TV  (6);  CBS;  Avery-Knodel;  138,876 

►  KPTV  (27)  NBC;  NBC  Spot  Sis.;  149,156 
Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 

Salemf — 

KPIC  (24)  12/9/53-February  '54  (granted  STA 
Aug.  4) 

KSLM-TV  (3),  9/30/53-Unknown 
PENNSYLVANIA 


Allentownt — 
WFMZ-TV 

WQCY  (39),  8/12/53-Unknowh 


WFMZ-TV  (67),  7/16/53-Early  '54 

/IT  ' 


Altoona — 

►  WFBG-TV  (10)  ABC,  NBC,  DuM;  H-R;  418.798 
Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  64,427 

Chambersburgt — 

►  WCHA-TV  (46)  Forjoe;  13,500 

Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  65,098 
Erie — 

►  WICU  (12) 


Petry; 


ABC,   CBS,  NBC,  DuM; 

208,500 

WSEE  (35),  10/14/53-Unknown 
WLEU-TV  (66)  12/31/53-Unknown 

Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-3/1/54 

►  WHP-TV  (55)  CBS;  Boiling;  85,750 

►  WTPA  (71)  NBC;  Headley-Reed;  85,750 


Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 

Johnstown — 

►  WARD-TV  (56)  Weed 

>■  WJAC-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 
732,933 

Lancaster — 

►  WGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

284,476 

WWLA  (21)  Taylor;  5/7/53-Early  '54 
Lebanonf — 

►  WLBR-TV  (15)  Pearson;  138,300 

Lewistont — 

WMRF-TV  (38),  4/2/53-Unknown 

New  Castlet — 

►  WKST-TV  (45)  DuM;  Everett-McKinney;  85,802 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,592,000 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,741,272 
WIBG-TV  (23),  10/21/53-Unknown 
WIP-TV  (29),  11/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,724,329 

Pittsburgh — 

►  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.;  803,330 

►  WENS  (16)  ABC,  CBS;  Petry;  154,239 

►  WKJF-TV  (53)  Weed;  160,000 

WQED    ("13),    5/14/53-February    '54  (granted 

STA  Oct.  14) 
WTVQ  (47)  Headley-Reed;  12/23/52-Early  '54 

Reading — 

►  WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

45  973 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scranton — 

WARM-TV  (16)  Hollingbery;  2/26/53-2/9/54 

►  WGBI-TV  (22)  CBS;  Blair;  115,000 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


No,  No,  Perkins! 
It's  ail  in  the 

'54  BROADCASTING  Yearbook 


now  in  the  mail 


.  .  .  you  won't  need  any  T 
squares,  graphs,  slide  rules 
or  geiger  counters  to  get 
all  the  information  you 
want  and  need  in  this  busi- 
ness of  broadcasting. 

No  sir!  It's  all  in  the  1954 
BROADCASTING  Year- 
book  Marketbook.* 


Single  copies  are  $5.00. 
Or  you  may  subscribe  to 
BROADCASTING  •  TELE- 
CASTING for  a  full  year 
and  get  52  weekly  issues, 
the  1954  BROADCASTING 
and  the  1953-54  TELECAST- 
ING Yearbooks  for  only 
$11.00.  You  save  $6.00. 
Don't  delay — order  today. 

*  Publication  dates:  BROADCASTING 
Yearbook,  January;  TELECASTING 
Yearbook,  August. 


BROADCASTING  •  TELECASTING 
1735  DeSales  St.,  N.W. 
Washington  6,  D.  C. 

Please  reserve  both  Yearbooks  for 
me,  and  enter  my  subscription  to 
BROADCASTING   •  TELECASTING. 

□  Bill  me        □  $11.00  enclosed 

Name 

Firm 

Street 


City 


Zone 


State 
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FOR  THE  RECORD 


►  WTVU  (73)  Boiling;  150,424 

Sharont — 

Leonard  J.  Shafitz  (39)  1/27/54-Unknown 
Wilkes-Barre — 

*►  WBRE-TV  (28)  NBC;  Headley-Reed;  130,000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

125,000 

Williamsportt — 

WRAK-TV    (36)    Everett-McKinney ;  11/13/52- 
Spring  '54 
York— 

»►  WNOW-TV  (49)  DuM;  Hollingbery;  72,000 

►  WSBA-TV    (43)    ABC;    Radio-Tv  Represent- 

atives; 76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1.080,413 

WNET  (16)  ABC,  DuM;  Raymer;  4/8/53-2/5/54 
WPRO-TV  (12)  Blair;  9/2/53-Vnknown  (grant- 
ed ST  A  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54),  10/ '21/ 53 -Unknown 
Andersont — 

►  WAIM-TV  (40)  CBS;  Burn-Smith;  43,000 
Camdent — 

WACA-TV  (15)  6/3/53— Unknown 
Charleston!; — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  44,800 
Columbia — 

►  WCOS-TV   (25)   ABC,  NBC,  DuM;  Headley- 

Reed;  36,482 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  63,075 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  35,000 
Florencet — 

,     WPDV  (8),  CBS;  11/25/53-Sept.  '54 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed 

►  WGVL  (23)  ABC,  NBC,  DuM;  H-R;  40,863 
Greenwood! — 

WCRS-TV   (21),  4/8/53-Unknown 
Spartanburgt — 

WORD-TV  (7),  U/25/53-Unknown 
WSCV  (17)  7/30/53-Unknown 

SOUTH  DAKOTA 

Sioux  Fallst — 

►  KELO-TV  (11)  ABC,  CBS,  NBC;  Raymer;  47,189 

TENNESSEE 

Chattanoogaf — 

WOUC  (49)  Pearson;  8/21/52-Unknown 

WTVT  (43),  8/21/52-Unknown 
WDEF  Bcstg.  Co.  (12),  Initial  Decision  1/19/54 
Jacksonf  

WDXI-TV  (9),  12/2/53-6/1/54 
Johnson  Cityt — 

*►  WJHL-TV  (11)  Pearson;  42,178 
Knoxville — 

►  WROL-TV  (6)  Avery-Knodel;  50,915 

►  WTSK  (26)  CBS,  DuM;  Pearson;  42,380 
Memphis — 

►  WHBQ-TV  (13)  Blair;  249,121 

►WMCT  (5)  ABC,  CBS,  NBC,  DuM;  Branham; 

249,121 
Nashville — 

►  WSIX-TV  (8)  CBS;  Hollingbery;  133,869 

►  WSM-TV   (4)   ABC,  CBS,  NBC,  DuM;  Petry; 

138,443  y 
Old  Hickory  (Nashville)— 

WLAC-TV  (5),  Katz;  8/5/53-March  '54 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  Pearson;  20,312 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  42,280 

►  KGNC-TV  (4)  NBC,  DuM;  Taylor;  42  280 
KLYN-TV  (7),  12/11/53-Unknown 


Austin — 

KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 
55,018 

Beaumontt — 
KBMT  (31),  12/4/52-Unknown 
KTRM-TV  (6),  Initial  Decision  7/22/53 

Corpus  Christit — 
Coastal  Bend  Tv  Co.  (22),  1/6/53-Unknown 
H.  L.  Hunt  (43),  12/9/53-Unknown 

Dallas — 
KDTX  (23),  1/15/53-Unknown 
KL1F-TV  (29)  2/12/53-8/1/54 

>■  KRLD-TV  (4)  CBS;  Branham;  316,000 

»►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  316,000 

El  Paso— 

►  KROD-TV    (4)    ABC,   CBS,   DuM;  Branham; 

36,503 

►  KTSM-TV  (9)   NBC;  Hollingbery;  34,380 
Ft.  Worth— 

KTCO  (20),  3/11/53-Unknown 

►  WBAP-TV   (5)   ABC,   NBC;   Free   &  Peters; 

301,400 
Galveston — 

►  KGUL-TV  (11)   ABC,  CBS,  NBC,  DuM;  CBS 
Spot  Sis.;  235,000 

Harlingenf — 

►  KGBT-TV  (4)  CBS;  Pearson;  27,700 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  59,666 

►  KPRC-TV  (2)  ABC,  CBS,  NBC,  DuM;  Petry; 

300,000 

KTVP  (23),  l/8/53-Unknown 

►  KUHT  (*8)  281,500 

KXYZ-TV  (29),  6/18/53-Unknown 
Houston  Tv  Co.  (13),  Initial  Decision  1/14/53 
Longviewt — 

►  KTVE  (32)  Forjoe;  16,100 
Lubbockt — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  37,923 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

40,893 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 
Lufkint — 

KTRE-TV  (9)  Taylor;  3/11/53-1954 
Marshallt— 

KMSL  (16),  6/25/53-Unknown 
Midland — 

►KMID-TV  (2)  NBC;  Taylor;  24,500 
San  Angelot — 

►  KTXL-TV  (8)  CBS;  Taylor;  18,047 
San  Antonio — 

KALA  (35),  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  176,070 

►  WOAI-TV  (4)  NBC;  Petry;  178,043 

Sweetwatert — 

KPAR-TV   (12)   CBS;  Avery-Knodel;  8/26/53- 
Unknown 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  65,543 
Texarkana — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Taylor;  65,000 
Tylerf— 

►  KETX  (19)  ABC.  CBS,  NBC,  DuM;  Headley- 

Reed;  8,000 

Lucille  Ross  Lansing  (7)  1/27/54-Unknown 
Victoriat — 

KNAL  (19)  Best;  3/26/53-Unknown 
Wacot— 

►  KANG-TV  (34)  ABC;  Pearson;  30,000 
Weslacot — 

KRGV-TV   (5)   NBC,  DuM;  Raymer;  7/16/53- 
1/31/54  (granted  STA  Jan.  18) 
Wichita  Fallst— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  44,000 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  44,000 


West  Coast 
SJ.KhOOO.OO 

Located  in  one  of  the  country's  top  markets,  this  west  coast  facility 
offers  an  excellent  opportunity  for  profits  and  growth.  Ideal  year-round 
climate  and  living  conditions. 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

RADIO-TV-tiEWSPAKR  BROKERS 


WASHINGTON,  D.  C. 
James  w.  Blackburn 
William  T.  Stubblefleld 
Washington  Bide. 
Sterling  3-4341-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Letter  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 


UTAH 

Provof — 

KOVO-TV  (11),  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  152,600 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Sr 

156,200  *T 
KUTV  (2)  ABC;  Hollingbery;  3/26/53-8,, 

VERMONT 

Montpeliert — 
WCAX  Bcstg.  Corp.  (3),  Initial  Decision! 

VIRGINIA 

Danvillet — 
WBTM-TV  (24)  Hollingbery;  12/18/52-1 
(granted  STA  Jan.  7) 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  71,239 
Harrisonburgt — 

*►  WSVA-TV  (3)  NBC;  Devney;  66,842 
Lynchburg — 

►  WLVA-TV  (13)  CBS,  DuM;  Hollingbery 
Mariont — 

WMEV-TV  (50)  Donald  Cooke;  4/2/53-Uri 
Newport  News — 

►  WACH  (33)  Avery-Knodel 

Norfolk— 

►  WTAR-TV  (4)  ABC,  CBS,  DuM;  207,600 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  81,: 

►  WVEC-TV  (15)  See  Hampton 
Richmond — 

WOTV  (29),  12/2/53-Unknown 

►  WTVR    (6)    ABC,    CBS,    NBC,  DuM; 

186,527 
Roanoke — 

►  WSLS-TV  (10)  NBC;  Avery-Knodel;  111 

WASHINGTON 

Bellinghamt — 

►  KVOS-TV  (12)  Forjoe;  33,301 
Seattle— 

»►  KING-TV  (5)  ABC;  Blair;  326,000 

►  KOMO-TV  (4)  NBC;  Hollingbery;  326.0 
KUOW-TV  (*9),  12/23/53-September  '54, 

Spokane — 

»►  KHQ-TV  (6)  ABC,  NBC;  Katz;  50,823 

►  KXLY-TV  (4)  CBS,  DuM;  Walker;  46,67f 

Tacoma — 

►  KMO-TV  (13)  NBC;  Branham;  316,100 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  326,0 

I  1 

Vancouvert — 

KVAN-TV  (21)  9/25/53-Unknown 

Yakima — 

►  KIMA-TV  (27)  CBS;  Weed;  14,733 

WEST  VIRGINIA 

Beckleyf— 

WBEY  (21),  6/25/53-Unknown 

Charleston! — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  22.S 

The  Tierney  Co.  (8)  Initial  Decision  1/25 

Fairmontt — 

WJPB-TV  (35) 
7/1/53-2/21/54 

Huntington — 

►  WSAZ-TV  (3)  ABC,  CBS,  NBC,  DuM; 

260,682 

Parkersburgf — 

►  WTAP  (15)  ABC.  DuM;  Forjoe;  17,000 
Wheeling — 

WLTV  (51),  2/11/53-Unknown 

►  WTRF-TV  (7)  NBC;  Hollingbery;  451.50C 

WISCONSIN 

Eau  Clairet — 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Holling 

54,230 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  \ 

191,253 

La  Crosset — 

WKBT  (S)  NBC;  Raymer;  10/28/53-Summ, 
La  Crosse  Tv  Corp.  (38),  12/16/53-Unknot 

Madison — 

WHA-TV  ("21 ),  10/7/53-Unknown 

►  WKOW-TV  (27)  CBS:  Headley-Reed;  35,0 
»►  WMTV  (33)  ABC,  DuM;  Meeker;  32,000 
Marinettef — 

WMGB-TV  (11),  11/18/53-Unknown 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  236,640 

►  WOKY-TV  (19)  ABC,  DuM;  H-R;  236,640 

►  WTMJ-TV  (4)  ABC.  NBC;  DuM;  Harrin 

Righter  &  Parsons;  644,973 
Neenaht — 

►  WNAM-TV  (42)  George  Clark 
Oshkosh — 

*•  WOSH-TV  (48)  Headley-Reed;  15.114 

Superiort — 

WDSM-TV  (6)  CBS;  Free  &  Peters;  10/1 

3/1/54 


ABC,    DuM;  Headley- 


Directory  information  is  in  following  order: 
letters,  channel,  network  affiliation,  national 
resentative;  market  set  count  for  operating 
tions;  date  of  grant  and  commencement  i. 
date  for  grantees. 
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WYOMING 

R-TV  (2),  5/14/53-Unknown 
pet— 

C-TV    (5.)    CBS;    Hollingbery;  1/23/53- 

i/54 

ALASKA 

aget — 

|  (2)  CBS,  NBC;  Weed 
A.  (11)  NBC,  DuM;  Feltis 
ikst— 

f  (2)  ABC,  CBS;  7/1/53-Spring  '54 
HAWAII 

lut— 

JB-TV  (9)  ABC,  CBS;  Free  &  Peters; 
JOOO 

\A  (11)  NBC,  DuM;  NBC  Spot  Sis.;  41,000 
.A-TV  (4)  Headley-Reed;  5/14/53-March  '54 

PUERTO  RICO 

iant — 

PA-TV  (4)   NBC,  DuM;  Carribean  Net- 
_  jrks;  8/12/53-February  '54 
:'"Jil    AQ-TV    (2)    Inter-American;  7/24/52-Feb- 
ary  '54 

CANADA 

Dt- 

L-TV  (10) 
eal — 

T  (2)  86,800 
n»iel;l|jvtT  (6) 
a — 

)T  (4)  10,100 
ryt— 

SO  (5)  4,141 
to— 

,T  (9)  222,500 
uver — 
JT  (2) 

MEXICO 

sr;4f,6lf  norost  (Brownsville,  Tex.) — 

JD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 
200 

at  (San  Diego)— 
|TV  (6)  Weed;  213,175 

stations  on  air  in  U.  S.  and  possessions: 
|;otal  cities  with  stations  on  air:  238.  Both 
[  include    stations    XELD-TV    and  XETV 
:o  as  well  as  educational  outlets  that  are 
ting.   Total  sets  in  use  27,685,000. 
cates  educational  stations 
es  NOT  interconnected  with  AT&T, 
figure  does  not  include  245,258  sets  which 
'N-TV  Buffalo  reports  it  serves  in  Canada, 
dumber  of  sets  not  currently  reported  by 
.S-TV  Louisville,  Ky.    Last  report  was  205,- 
n  July  10,  1952. 

Figure  not  available  for  KCCC-TV  Sacra- 
»  pending  new  survey  now  in  progress. 

story  information  is  in  following  order:  call 
rs,  channel,  network  affiliation,  national  rep- 
itative;  market  set  count  for  operating  sta- 
;  date  of  grant  and  commencement  target 
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UPCOMING 


i  r 


FEBRUARY 


1    (week   of) :   FCC   network  "giveaway" 
se,  oral  argument  before  Supreme  Court. 

1-2:  ABC-AM-TV  Affiliates  meeting,  Drake 
)tel,  Chicago. 

.  4-6:  Audio  Fair,  Alexandria  Hotel,  Los  All- 
ies. 

5-6:   Montana   Radio   Stations   Inc.,  Park 
Dtel,  Great  Falls. 

5-7:  Women's  Advertising  Clubs,  eastern 
inference,  New  York. 

5-7:  New  England  Tv  Exposition,  Worcester, 

ariiiifess. 


HOWARD  E.  STARK 


Brokers  and  Financial  Consultant* 
TELEVISION  STATIONS  •  RADIO  STATIONS 

50  E.  58th  St. 

New  York  22,  N.  Y.     ELdorado  5-0405 


Feb.  11:  Academy  of  Television  Arts  &  Sciences, 
annual  awards  dinner,  Palladium,  Hollywood. 

Fed.  12-13:  Oregon  State  Broadcasters  Assn.,  U. 
of  Oregon,  Eugene. 

Feb.  14-20:  Advertising  Recognition  Week. 

Feb.  15-16:  ABC-AM-TV  Affiliates  meeting, 
Roosevelt  Hotel,  New  Orleans. 

Feb.  18-20:  Southwestern  Assn.  of  Adv.  Agencies, 
21st  annual  convention,  Rice  Hotel,  Houston. 

Feb.  19-21:  Democracy  Workshop,  sponsored  by 
NARTB,  RETMA,  U.  S.  Jr.  Chamber  of  Com- 
merce, Williamsburg,  Va. 

Feb.  20:  Vitapix  Corp.,  annual  meeting  of  stock- 
holders and  board  of  directors,  Washington. 

Feb.  21-28:  Brotherhood  Week. 

MARCH 

March  5:  Michigan  State  Radio  &  Television 
Conference,  Michigan  State  College,  East  Lan- 
sing. 

March  15:  BMI  program  clinic,  Hotel  Vancouver, 
Vancouver,  B.  C. 

March  17-20:  Assn.  of  National  Advertisers,  The 
Homestead,  Hot  Springs,  Va. 

March  22-24:  Canadian  Assn.  of  Radio-Tv  Broad- 
casters, Chateau  Frontenac,  Quebec  City. 

March  22-25:  Institute  of  Radio  Engineers,  Wal- 
dorf-Astoria, New  York. 

March  27-28:  Mississippi  Broadcasters  Assn., 
Buena  Vista  Hotel,  Biloxi. 

APRIL 

April  4-6 :  American.  Public  Relations  Assn.,  Hotel 
Biltmore,  New  York. 

April  7-10:  Ohio  State  U.  Institute  for  Education 
by  Radio-Tv,  Columbus. 

April  18-23:  Inside  Advertising  Week. 

April  19:  Advertising  seminar,  Canadian  Assn. 
of  Radio-Tv  Broadcasters,  Toronto. 

April  22-24:  American  Assn.  of  Advertising 
Agencies,  Greenbrier,  White  Sulphur  Springs, 
W.  Va. 

April  23:  Texas  Assn.  of  Broadcasters,  Adolphus 
Hotel,  Dallas. 

April  23-25:  American  Women  in  Radio  &  Tele- 
vision, annual  convention,  Kansas  City,  Mo. 

April  24:  Spring  Technical  Conference,  sponsored 
by  Cincinnati  section,  Institute  of  Radio  En- 
gineers, Cincinnati. 

April  28:  Brand  Names  Day. 

MAY 

May  4-6:  Government-industry  electronic  com- 
ponent conference,  Dept.  of  Interior  auditorium, 
Washington. 

May  5-7:  IRE  Seventh  Region  Conference  & 
Electronic  Exhibit,  Multnomah  Hotel,  Portland, 
Ore. 

May  23:  NARTB  Convention,  Palmer  House, 
Chicago. 

JUNE 

June  20-23:  Advertising  Federation  of  America, 
Boston. 

June  21-July  31:  National  Tv  Institute,  Pasadena 
(Calif.)  Community  Playhouse. 

June  27-30:  Advertising  Assn.  of  the  West,  Salt 
Lake  City. 

AUGUST 

Aug.  25-27 :  Western  Electronic  Show  &  Con- 
vention, Ambassador  Hotel,  Los  Angeles. 

SEPTEMBER 

Sept.  1:  Deadline  for  entries  in  1953-54  public 
interest  awards,  National  Safety  Council. 

Sept.  26-29:  Pacific  Coast  Council,  American 
Assn.  of  Advertising  Agencies,  Hotel  Del  Coro- 
nado,   Coronado,  Calif. 

Sept.  30,  Oct.  1-2:  1954  High  Fidelity  Show,  Inter- 
national Sight  &  Sound  Exposition.  Palmer 
House,  Chicago. 
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Confirmation 

ALTHOUGH  he  has  survived  the  test  of  Senate  confirmation, 
FCC  Comr.  Robert  E.  Lee  may  expect  to  remain,  at  least 
for  a  while,  under  close  surveillance  by  those  who  opposed  his  nom- 
ination. They  will  be  watching  him  for  evidence  to  support  their 
expressed  belief  that  he  will  favor  extremist  elements. 

Unless  we  have  badly  misjudged  him,  we  doubt  that  the  opposi- 
tion will  find  what  they  will  be  looking  for.  Both  in  his  official 
capacity  as  an  interim  appointee  since  last  Oct.  6  and  in  private 
conversations  Mr.  Lee  has  expressed  moderate  views  which  are  at 
obvious  odds  with  the  extremes  represented  by  a  few  of  his  per- 
sonal friends. 

We  say  this  despite  having  taken  a  wait-and-see  attitude  at  the 
time  of  his  original  appointment  last  fall.  There  were  many  then 
who  questioned  the  appointment  of  a  man  with  no  background  in 
any  phase  of  communications.  In  his  service  since  then,  Mr.  Lee 
has  demonstrated  a  knack  for  acquiring  knowledge  of  the  field 
quickly.  That  and  his  unarguable  experience  in  legislative  and  gov- 
ermental  matters  entitle  him  to  the  seat  he  has  won. 

What's  It  All  About? 

THE  revival  of  Dept.  of  Justice  investigation  in  the  advertising 
field  suggests  that  the  department  and  its  FBI  agents  are  hard 
put  to  find  something  with  which  to  occupy  their  time. 

The  anti-trust  law  violations  which  the  department  apparently  is 
seeking  have  been  proved  time  and  again  not  to  exist.  There  have 
been  several  thorough  explorations  into  supposed  anti-trust  prac- 
tices in  advertising,  and  all  have  come  to  the  inevitable  dead  end. 
To  start  another  expedition  of  that  kind  exposes  the  Dept.  of  Justice 
to  suspicion  that  it  is  either  over-staffed  or  over-zealous. 

Probably  the  most  unsettling  factor  in  the  present  investigation  is 
its  secrecy.  The  form  letter  which  various  advertising  and  media 
associations  have  received  from  Stanley  N.  Barnes,  Assistant  At- 
torney General,  is  courteous  but  unspecific.  It  requests  cooperation 
in  an  investigation,  but  the  purposes  of  the  investigation  are  wholly 
unexplained. 

While  the  associations  unquestionably  will  cooperate,  as  asked, 
they  must  do  so  under  the  disturbing  condition  of  not  knowing 
whether  they  are  under  scrutiny  for  alleged  crimes  which  they  have 
committed  or  which  have  been  committed  by  someone  else,  or — as 
is  more  likely  the  case — for  crimes  which  have  never  been  com- 
mitted by  anybody. 

It  is  a  situation  which  promises  to  cause  worry  for  association 
executives  and  members,  work  for  lawyers,  and  nothing  more.  As 
such  the  Dept.  of  Justice  investigation  hardly  conforms  to  the  an- 
nounced administration  policy  of  cooperation  with  business  and 
economy  in  government. 

Programming  Counts 

THE  American  Research  Bureau  studies  of  uhf  development  in 
vhf  areas  clearly  show  that  service  in  the  upper  band  is  pro- 
gressing in  general. 

It  would  be  unrealistic  to  say  that  a  uhf  grant  is  a  free  ticket  to 
fortune,  but  it  would  be  equally  unrealistic  to  consign  uhf — as 
a  service — to  a  second-rate  status. 

The  ARB  survey  of  last  January,  as  reported  in  this  issue,  showed 
that  the  percentage  of  uhf  set  saturation  increased  since  the  previous 
survey  in  October  in  all  but  two  of  the  uhf-vhf  areas  under  study. 
Even  in  those  two  the  numerical  count  of  uhf  has  grown. 

What  the  ARB  studies  most  pointedly  suggest  is  that  in  those 
communities  where  uhf  is  equipped  with  program  services  of  equal 
quality  to  those  of  vhf  competition  and  where  aggressive  uhf 
promotion  has  been  carried  on  the  uhf  audience  is  big  and  attentive. 
Clearly,  as  far  as  the  public  is  concerned,  the  distinction  is  not  be- 
tween uhf  and  vhf  as  regards  the  technical  natures  of  the  two  but 
between  popular  programming  and  unpopular  programming  and 
between  aggressive  promotion  and  lackadaisical  promotion. 

The  question  of  how  many  television  stations  can  be  supported  by 
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any  particular  community  will  ultimately  be  settled  not  so  rc 
on  the  basis  of  how  many  are  uhf  or  vhf  as  on  how  many  total 
tions  are  involved,  how  many  can  find  the  programs  and  promoti 
techniques  that  win  audiences. 

Ornaments  or  Implements? 

BY  VOTE  of  the  NARTB  Radio  and  Television  Boards  both 
radio  and  television  codes  have  been  toughened. 
On  paper  the  words  look  good.  The  question  next  to  be  answ< 
is  whether  they  will  serve  any  puroose  but  ornamentation. 

As  for  the  radio  code,  it  has  languished  in  such  obscurity  fo 
many  years  that  it  was  something  of  a  shock,  when  the  Radio  Be 
adopted  amendments,  to  realize  there  was  a  code  to  amend. 

The  television  code,  however,  has  been  kept  in  the  limeligh 
only  by  the  display  on  subscribing  stations  of  the  Seal  of  G 
Practice,  which  most  program  directors  are  clever  enough  to  si 
at  times  when  it  will  not  conflict  with  a  half-hour  pitch  for  a 
tonic. 

Unless  a  serious  effort  is  planned  to  revive  the  radio  code  and 
courage  observation  of  its  restrictions,  the  radio  board  would  1 
been  well  advised  to  have  left  it  in  the  attic  trunk.  The  additioi 
prohibitions  against  improper  representation  of  medical  testimoi 
and  against  bait-and-switch  advertising  do  not,  in  themselves,  < 
stitute  significant  progress.  The  evils  of  both  have  been  wi> 
recognized  for  some  time  by  medical  societies,  by  Better  Busi 
Bureaus,  by  ethical  broadcasters  and — in  at  least  one  case  of  I 
and-switch  advertising — by  the  police. 

The  utility  of  any  code  is  questionable,  particularly  if  the  coc 
written  for  the  cynical  purpose  of  having  something  to  show  w 
criticism  of  prevailing  practices  becomes  significant. 

The  television  code  has  been  given  more  stature  than  it  p 
ably  deserves  because  members  of  the  Television  Code  Re\ 
Board  have  worked  hard  to  encourage  telecaster  cooperation.  Tl 
can  be  no  doubt  that  the  code  has  been  of  some  value,  especial! 
a  means  of  discouraging  the  use  of  off-color  material  and  arres 
what  was  becoming  a  trend  toward  excessive  nudity  among  fern 
on  the  air. 

But  its  commercial  limitations  were  widely  ignored  in  t 
original  and  somewhat  vapid  form.  Whether  they  will  hencef 
receive  more  respectful  attention  now  that  they  have  been  b< 
delined  will  largely  depend  upon  the  degree  of  toughness  that 
review  board  and  the  NARTB  Television  Board  are  willing 
apply. 

It  hardly  seems  desirable  that  stations  be  allowed  indefinite! 
show  the  public  a  Seal  of  Good  Practice  at  one  moment  and  ch 
up  the  air  with  obvious  violations  of  the  code  at  another. 
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Bea  Johnson 


ACCOMPLISHED 
MIRACLES 


to  win 

the  coveted 

1953 


McCall  Golden  Mike  Award! 


Bea  Johnson,  Women's  Director,  KMBC-KFRM 
and  KMBC  •  TV,  "accomplished  miracles"  to  win 
the  1953  McCall  Magazine  Golden  Mike  Award 
for  service  to  her  community.  Bea's  campaign 
in  the  interest  of  home  and  traffic  safety  has 
brought  another  great  honor  to  the  Heart  of 
America  and  to  Arthur  B.  Church's  radio  and 
television  operation.  Thanks  to  McCall's  and 
congratulations  to  Bea  Johnson! 

The  awards  committee,  in  making  the  Golden 
Mike  citation  for  Bea's  outstanding  crusade, 
aptly  put  into  quotes,  "accomplished  miracles," 
which  is  the  very  essence  of  the  outstanding 
performance  that  has  kept  KMBC  the  top  sta- 
tion in  the  Kansas  City  primary  trade  area  for 


almost  33  years.  The  same  performance  has  put 
KFRM  in  its  enviable  position  and  now  is 
rapidly  elevating  KMBC* TV  to  the  top  spot. 

The  McCall  Golden  Mike  Award  is  probably  the 
greatest  recognition  a  woman  in  broadcasting 
can  achieve.  Midland  Broadcasting  Company  is 
mighty  proud  of  Bea  Johnson,  and  proud  to  add 
this  honor  to  a  host  of  others  —  all  concrete 
evidence  of  the  ability  of  KMBC-KFRM  and 
KMBC  •  TV  literally  to  "accomplish  miracles"  in 
the  public  interest  and  for  its  advertisers. 

Write,  wire  or  phone  KMBC-KFRM  or 
KMBC -TV,  Kansas  City  (or  your  nearest  Free 
&  Peters  colonel)  if  your  heart  is  set  on  selling 
the  whole  Heart  of  America. 


channel 


KANSAS    CITY.  MO 


7"  KMBC-KFRM' 

CBS  RADIO  FOR  THE  HEART  OF  AMERICA 
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KOTV  •  Channel  6       KFMB-TY  •  Channel  8 


WRATHER-ALVAREZ,  INC. 
TULSA,  OKLAHOMA 

Network  Affiliations 


WRATHER-ALVAREZ  BROADCASTING,  INC. 
SAN  DIEGO,  CALIF. 


VIEWERS  have  CHOICE  of  THREE  CLEVELAND 
STATIONS,  ONE  ASHTABULA  STATION,  and 
THE  ERIE,  PA.  TV  STATION,  WICU-TV  CHANNEL  12  .  .  . 
YET  78%  of  the  SETS  are  TUNED  to  WICU-TV,  ERIE,  PA.! 


*S0URCE: 

PULSE  SURVEY 
CONDUCTED  NOV.  1953 


More  people  in  Ashtabula,  Ohio  (about  half 
way  between  Erie,  Pa.  and  Cleveland,  O.) 
are  tuned  to  Erie's  WICU-TV  than  any  other  TV 
or  Radio  Station.  A  Pulse  Survey  shows  that  from 
60  to  78%  of  Ashtabula  people  are  tuned  to  WICU-TV  at 
all  times!  Only  1%  were  tuned  to  the  3  Cleveland 
TV  stations  and  the  local  Ashtabula  TV  station.  That's 
proof  positive  that  Erie's  WICU-TV,  Channel  12, 
is  your  best  buy  in  Northwestern  Pennsylvania, 
Northwestern  New  York  and  Northeastern  Ohio. 


RADIO 
IV 

NEWSPAPER 


INC. 


WICU-TV— Erie,  Pa. 
Edward  Petry  &  Co.,  Inc. 

WIKK-AM  — Erie,  Pa. 
H.-R.  Co. 

WTOD  — Toledo,  Ohio 
Forjoe 


WHOO  — Orlando,  Florida 
Avery-Knodel 

WMAC-TV  — Massillon,  Ohio 
Edward  Petry  &  Co.,  Inc. 

The  Erie  Dispatch  —  Erie,  Pa. 
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The  WGAL-TV  market -its  people  spend  each 
year:  $1,723,599,000  for  retail  items  .  $930,969,- 
000  for  food  .  $283,306,000  for  automotive 
goods  •  $41,362,000  for  drug  items. 

WGAL-TV— Channel  8— is  received  with 
respect  and  welcome  by  every  member  of  the 
family  in  homes  throughout  its  big,  rich, 
diversified  industrial  and  farm  area.  This  area 
includes  Lancaster,  Harrisburg,  York,  Reading, 
Lebanon  and  hundreds  of  smaller  cities  and 
towns.  Local  programs  and  top  shows  from 
Four  Networks  give  popular  voice  to 
every  segment  of  this  large  area.  When  your 
product  enters  these  homes  it  is  assured 
friendly  welcome.  Join  the  many  leading  na- 
tional and  local  advertisers  who  have  used 
WGAL-TV  consistently  throughout  its  Five 
Years  of  service.  Sell  your  products  suc- 
cessfully, profitably.  Buy  WGAL-TV. 

Steinman  Station 
Clair  McCollough,  President 


Carefully  planned,  diversified  local  programming  reaches 
every  segment  of  the  community.  An  example — the  York 
County  Kennard-Dale  Chapter  of  Future  Farmers  of 
America  being  interviewed  on  a  WGAL-TV  farm  program. 
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dosed  circuit 


jw  LIGHT  on  tv's  place  in  American  life 
]pe  shed  in  upcoming  Jerry  Jordan  survey 
I Radio-Electronics-Tv  Mfrs.  Assn.  Docu- 
nted  evidence  will  show  how  tv  is  gaining 
fa  ratio  of  its  viewing  hours  from  time 
jated  by  labor-saving  appliances.  It's  ex- 
iled to  reveal,  also,  that  worst  competitors 
{sports  events  are  other  sports  events,  not 
1  million  television  sets,  charting  shifts 
stadium  patronage  from  one  sport  to 
ther,  and  from  amateur  to  pro  contests. 

★  ★  ★ 

TH  ROBERT  E.  LEE  confirmed  for 
C,  next  Commissioner  at  bat  will  be  John 
Doerfer,  who  assumed  office  last  April 
{fill  unexpired  term  of  Robert  F.  Jones, 
!ich  ends  June  30.  Because  it's  political 
kr  and  Mr.  Doerfer  is  Wisconsin  Repub- 
an,  indications  are  that  organized  Senate 
mocrats  again  will  attempt  to  raise  Mc- 
rthy  issue  on  confirmation.  President 
;enhower  is  expected  to  submit  Mr.  Doer- 
's nomination  about  30  days  in  advance 
expiration. 

★  ★  ★ 

YARD  FEVER,  which  for  long  time  has 
pet  radio-tv  and  seems  to  be  getting 
Drse  in  television,  is  arousing  network 
fcials  to  new  attempts  to  quell  it.  Their 
pe:  to  minimize  all  but  top,  "legitimate" 
/ards,  ignoring  those  in  which  organiza- 
>ns  bestow  some  "honor"  on  network  as 
eans  of  getting  publicity  for  themselves 
rough  on-the-air  presentations.  One  prob- 
m:  advertisers  often  are  impressed  by 
ct  that  show  has  won  some  award,  with 
suit  that  awards  can  be  strong  sales  tool, 
lere's  also  feeling  that  radio-tv  industry 
ould  confer  its  own  awards. 

★  ★  ★ 

\CKLING  one  of  knottiest  pending  cases, 
JC  last  Thursday  and  Friday  discussed  dis- 
isition  of  so-called  Edward  Lamb  case, 
.,  whether  it  should  grant  pending  appli- 
tions  or  set  them  for  hearing,  and  if  latter, 
i  what  issues.   Mr.  Lamb,  attorney,  broad- 
ster,  publisher  and  industrialist,  has  been 
introversial  figure  with   Sen.  McCarthy 
'ertones  because  of  his  identity  with  lib- 
al  Democratic  causes,  himself  has  sought 
taring  to  get  issue  settled.    His  properties 
fdude   WIKK   and  WICU   (TV)  Erie; 
|TOD  and  WTRT  (FM)  Toledo;  WHOO 
jrlando,  Fla.;  CP  for  WM AC-TV  Massil- 
|n,  Ohio,  uhf  for  which  he  seeks  site 
jiange,  and  pending  transfer  of  uhf  WTVQ 
(TV)  Pittsburgh  to  Lamb  ownership.  Full- 
ress  hearing  is  indicated. 

★  ★  ★ 

IILES  TRAMMELL,  who  ought  to  know, 
/edicts  that  Pat  Weaver-Bob  Sarnoff  team 
fill  do  big  things  for  NBC.  He  feels  it's 
ileal  combination  providing  youth,  creative 
(bility  and  sound  business  judgment  along 
J'ith  administrative  experience. 

★  ★  ★ 

tec,  as  of  Feb.  1,  was  "current"  on  all 
|ts  non-hearing  tv  cases,  with  McFarland 
ptters  sent  to  all  adversary  applicants  in- 


volved in  hearings.  This  beat  by  at  least  two 
years  original  time-table  which  preceded 
"expediting"  procedures  initiated  by  Chair- 
man Rosel  H.  Hyde.  Pending  and  waiting 
action  are  substantial  number  of  hearing 
cases  on  which  reports  already  have  been 
written  and,  in  this  respect,  FCC  isn't  as 
current  as  it  would  like  to  be. 

★  ★  ★ 

BBDO,  which  has  announced  opening  of 
new  office  in  Dallas  [B*T,  Feb.  1]  also  is 
casing  Atlanta  for  new  branch. 

★  ★  ★ 

THERE'S  SENTIMENT  among  FCC  mem- 
bers to  leave  responsibility  of  determining 
multiple  ownership  issue  involving  tv  to 
Congress.  Now  in  proposed-rule-making 
stage,  pending  proposal  would  increase  mul- 
tiple ownership  limit  from  present  five  to 
seven,  only  five  of  which  could  be  vhf.  In 
some  quarters  it's  felt  that  Congress  should 
establish  limits. 

★  ★  ★ 

IN  APPOINTING  Mary  Jane  Morris  to  sec- 
retaryship, FCC  is  emphasizing  it  was  pro- 
motion from  within  of  experienced  staff 
member,  this  designed  to  dispel  notion  that 
politics  predominated,  which  might  have 
been  view  if  "outsider"  had  been  named. 
Miss  Morris  (see  story  page  38),  it's  under- 
stood, will  perform  confidential  duties  of 
secretary  but  will  not  handle  political  or 
legislative  contacts  as  did  her  Democratic 
predecessor,  T.  J.  Slowie. 

★  ★  ★ 

WITH  APPOINTMENT  of  GOP  secretary 
in  person  of  Miss  Morris,  FCC  can  be  ex- 
pected to  move  ahead  filling  other  top  level 
staff  vacancies.  These  include  assistant 
general  counsel,  by  virtue  of  resignation  of 
J.  Roger  Wollenberg,  and  chief  examiner. 

★  ★  ★ 

AGENCY  handling  account  of  parent  West- 
inghouse  Electric  Corp.,  Ketchum,  MacLeod 
&  Grove,  of  Pittsburgh,  expected  to  land 
business  of  Westinghouse  Broadcasting  Co. 
Placements  for  parent  company  by  Pitts- 
burgh agency  include  professional  football 
on  DuMont  and  first  NCAA  football  sched- 
ule in  1951  on  NBC-TV. 

★  ★  ★ 

WHEN  WGN's  Theatre  of  the  Air  per- 
formed "Madame  Butterfly"  at  Lisner  Audi- 
torium, Washington,  Jan.  29,  all  FCC  mem- 
bers were  invited.  Present:  Republicans 
Chairman  Rosel  H.  Hyde,  John  C.  Doerfer, 
Robert  E.  Lee;  Independent  E.  M.  Web- 
ster. Absent:  Democrats  Robert  T.  Bart- 
ley  and  Frieda  B.  Hennock.  (Seventh  Com- 
missioner, Republican  George  E.  Sterling, 
was  out  of  town.) 

★  ★  ★ 

LIGGETT  &  MYERS  (Chesterfield  ciga- 
rettes), New  York,  through  Cunningham  & 
Walsh,  New  York,  is  still  looking  for  eve- 
ning tv  time  availability  and  property  for 
sponsorship  with  budget  formerly  spent  on 
Arthur  Godfrey. 
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Things  have  changed 
in  ARKANSAS,  too! 


A 


.LONG  with  so  many  other  States  in  the  South, 
Arkansas  is  a  far  better  market  than  many  old- 
timers  think.    One  example:  Effective  Buying 
Income  per  family  is  up  195.1  %  over  ten  years  ago*! 

You  can  reach  almost  all  of  Arkansas,  now,  with 
one  radio  station — 50,000-watt  KTHS  in  Little 
Rock,  CBS,  and  the  only  Class  1-B  Clear  Channel 
station  in  the  State.    KTHS  delivers  primary 
daytime  coverage  of  250,694  radio  homes. 
Secondary,  interference-free  daytime  coverage 
includes  73  of  the  State's  75  counties  and  brings 
the  number  of  radio  homes  to  a  whopping  823,881 ! 

Write  direct  or  ask  your  Branham  man  for  all 
the  big  KTHS  facts,  today. 


*  Sales  Management  figures 


50,000  Watts  ...  CBS  Radio 

Represented  by  The  Branham  Co. 
Under  Same  Management  as  KWKH,  Shreveport 
Henry  Clay,  Executive  Vice  President 
B.  G.  Roberston,  General  Manager 


KTHS 

BROADCASTING  FROM 

LITTLE  ROCK,  ARKANSA 


at  deadline 


rtig  Heads  NBC-TV 
eduction,  Business  Affairs 

SECTION  of  Earl  Rettig  as  NBC  vice  presi- 
tt  in  charge  of  production  and  business  af- 
Js  for  television  network  programs  was  an- 
i  need  by  Sylvester  L.  Weaver  Jr.,  NBC  pres- 
pt,  Friday  following  monthly  meeting  of 
hpany's  board  of  directors.  . 
ilr.  Rettig,  who  joined  NBC  in  1950  and 
jrtly  thereafter  was  named  director  of  net- 
pk  production  on  West  Coast,  served  most 
pntly  in  New  York  in  charge  of  production 
jl  business  affairs  of  television  network  pro- 
ims.  He  also  has  been  NBC  director  of 
knee  and  operations  in  Hollywood. 
Prior  to  joining  NBC,  he  served  in  executive 
acities  with  various  motion  picture  firms, 
uding  Jesse  Laske  Production  Unit  as  pro- 
tion  manager;  Hal  Roach  studios  as  unit 
jnager  and  casting  director;  Walt  Disney 
pductions,  as  production  manager,  and  R-K-O, 
jstudio  treasurer  and  assistant  treasurer. 

d  of  ASCAP-Tv  Dispute 
In  Rates  Expected  Soon 

iD  of  long-drawn  dispute  between  tv  broad- 
iters  and  ASCAP  over  proper  terms  of  li- 
ases for  use  of  ASCAP  music  on  television  is 
iminent,  B»T  learned  Friday  following  meet- 
k  of  top  ASCAP  officials  with  negotiating 
pcommittee  of  All-Industry  Local  Tv  Music 
pense  Committee. 

Pattern  agreed  on  follows  proposal  of  all- 
austry  group  made  in  December  [B»T,  Dec. 
]  and  approved  by  majority  of  tv  licensees, 
an  will  be  submitted  to  ASCAP  board  at  its 
;eting  tomorrow  (Tuesday)  and  if  approved, 
is  expected,  attorneys  for  both  sides  will  work 
t  language  of  contracts  for  blanket  and  per 
ogram  licenses,  which  will  then  be  sent  to  tv 
itions.  Industry  acceptance  of  these  new 
reements  will  halt  legal  action  instituted  in 
51  when  more  than  50  tv  broadcasters  asked 
deral  court  to  set  fair  and  reasonable  terms 
r  use  of  ASCAP  music  on  tv,  as  provided  for 
consent  decree  accepted  by  ASCAP  in  1941 
flowing  government  anti-trust  action. 

(Representatives  of  tv  broadcasters,  who  met 
;  all-day  session  Thursday  before  coming  to- 
fther  with  ASCAP  representatives  Thursday 
/ening  were:  Dwight  W.  Martin,  General  Tele- 
idio,  committee  chairman;  Paul  Adanti,  WHEN 
tV)  Syracuse;  Campbell  Arnoux,  WTAR-TV 
forfolk;  Gaines  Kelley,  WFMY-TV  Greensboro; 
fving  Rosenhaus,  WATV  (TV)  Newark;  C.  Rob- 
rt  Thompson,  WBEN-TV  Buffalo;  Thad  H. 
frown,  NARTB  (non-voting  observer).  Simon 
I.  Rifkind  and  Stuart  Sprague,  counsel  to  com- 
mittee, also  attended  meetings. 
I  ASCAP  delegation  included  Stanley  Adams, 
president;  Saul  H.  Bourne  and  Max  Dreyfus, 
loard  members;  Richard  Murray,  foreign  man- 
ner; Jules  Collins,  general  sales  manager;  Her- 
man Finkelstein,  general  attorney. 

CBS-Columbia  Sales  Up 

pi  83  PER  CENT  increase  in  dollar  volume 
l|f  orders  for  CBS-Columbia  tv  receivers  dur- 
ag  January  1954  over  corresponding  period 
ast  year  was  to  be  announced  yesterday  (Sun- 
lay)  by  Harry  Schecter,  vice  president  in 
harge  of  sales.  He  added  that  increase  in  unit 
irders  for  January  1954  was  more  than  100 
>er  cent  over  same  period  of  1953. 
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BE  MY  VALENTINE 

TWO  of  radio-tv's  topmost  competitors, 
CBS  chairman  William  S.  Paley  and 
RCA  chairman  David  Sarnoff,  will  ap- 
pear together  on  special  CBS  Radio  pro- 
gram on  Valentine's  Day  honoring  Free- 
man Gosden  and  Charles  Correll  on 
completion  of  their  26th  year  as  Amos 
V  Andy,  CBS  Radio  announced  Friday. 
Amos  'n  Andy  started  on  experimental 
station  in  New  Orleans  in  1920,  rose  to 
national  prominence  on  NBC,  switched  to 
CBS  in  first  of  famed  "talent  raids"  in 
1948.  Feb.  14  special  program  (CBS 
Radio,  Sun.,  7:30-8  p.m.  EST),  will 
dramatize  life  stories  of  Messrs.  Gosden 
and  Correll. 


Toy  Guidance  Council 
Ad  Budget  $1,300,000 

TOY  GUIDANCE  Council  of  America  to 
spend  $1,300,000  on  campaign  to  advertise  toys 
as  essential  to  development  of  children.  Plans 
include  520  half -hour  television  shows  in 
more  than  40  major  markets  over  period  of  13 
weeks  placed  directly  by  Council.  Said  to  be 
most  ambitious  public  relations  venture  ever 
engaged  in  by  toy  industry,  campaign  will  start 
in  March. 

Melvin  Helitzer,  director  of  public  relations, 
meanwhile  announced  appointment  of  Ralph 
Danziger,  former  art  director  for  Norman  D. 
Waters  Assoc.,  as  director  of  advertising;  Rob- 
ert W.  Block,  former  production  supervisor  of 
Kathi  Norris  television  program,  as  tv  and  radio 
director;  and  Arnold  Bolka,  formerly  with  pub- 
licity department  of  Cunard  Steamship  Co.,  as 
press  director. 

Lever  Renews  CBS-TV 
Contract  for  'Lux  Theatre' 

ENDING  months-long  guessing  game,  Lever 
Bros.,  New  York,  late  Friday  renewed  sponsor- 
ship of  Lux  Video  Theatre  on  CBS-TV  Thurs- 
days, 9-9:30  p.m.  Plans  call  for  expanding 
program  to  hour  presentation  effective  in  Au- 
gust in  another  time  segment,  as  yet  unrevealed. 
Agency  for  Lever's  Lux  is  J.  Walter  Thompson 
Co.,  N.  Y.  Radio  version  on  CBS  Radio  slated 
for  renewal  too.  There  had  been  wide  specula- 
tion that  Lever  would  switch  both  tv  and  radio 
versions  to  NBC. 

AFM  Negotiations  in  N.  Y. 
Make  'Little  Progress' 

NEGOTIATION  session  Friday  afternoon  by 
representatives  of  radio  and  television  networks 
and  of  New  York  Local  802,  American  Fed- 
eration of  Musicians,  on  new  contract  was  said 
to  have  resulted  in  "little  progress."  Local  802 
has  voted  to  give  Al  Manuti,  president,  author- 
ization to  call  strike,  if  he  deems  it  necessary 
(see  story  page  59).  It  was  reported  that  Local 
802  spokesman  made  suggestion  at  Friday's 
meeting  that  exclusively  network  issues  be 
discussed  today  (Monday)  when  AFM  Presi- 
dent James  C.  Petrillo  is  expected  to  be  in 
New  York  for  meetings,  with  Local  802  con- 
ferences to  be  resumed  at  later  date. 


•   BUSINESS  BRIEFLY 

LIPTON  SPOT  CAMPAIGN  •  Lipton's  Tea, 
New  York,  through  Young  &  Rubicam,  N.  Y., 
placing  radio  spot  announcement  campaign  in 
about  65  top  markets  effective  immediately  for 
two  weeks.  Rising  prices  of  coffee  have  stimu- 
lated increased  advertising  campaigns  for  most 
tea  companies. 

BUICK  SCHEDULE  •  Buick  cars,  for  its 
1954  model,  planning  another  three-day  sched- 
ule in  April,  similar  to  January's,  on  about 
465  radio  stations.  Agency:  Kudner,  N.  Y. 

CAMPBELL  AGENCY  •  Campbell  Soup  Co., 
Camden,  reportedly  shopping  for  new  agency. 
Firm  currently  is  handled  by  three  agencies: 
Ward  Wheelock  Co.,  Compton  Adv.  and 
Dancer-Fitzgerald-Sample. 

CONTINENTAL  IN  WEST  •  Continental  Oil 
Co.,  N.  Y.,  planning  radio-tv  campaign  in  oil 
company  areas  west  of  the  Mississippi,  effective 
late  February  and  early  March.  Agency:  Ben- 
ton &  Bowles,  N.  Y. 

BORDEN  DECISION  SOON  •  Borden  Co., 
New  York,  which  dropped  sponsorship  of  its 
Treasury  Men  in  Action  through  its  agency, 
Young  &  Rubicam,  N.  Y.,  expected  to  decide 
on  replacement  by  end  of  next  week.  Program 
called  Justice  and  People  Are  Funny  are  among 
those  being  given  serious  consideration  for 
Thursday,  8:30-9  p.m.  NBC-TV  time.  Network, 
it  was  understood,  is  anxious  to  build  strong 
Thursday  night  and  has  approved  both  shows. 

WISE  ON  RADIO  •  Wise  Potato  Chip  Co., 
Berwick,  Pa.,  planning  radio  spot  announce- 
ment campaign,  using  spots  three  times  weekly, 
in  scattered  northeast  markets  including  such 
cities  as  Pittsburgh,  Providence,  Philadelphia, 
starting  early  spring  for  26  weeks.  Agency: 
Lynn-Fieldhouse,  Wilkes-Barre,  Pa. 

MUSICAL  COMMERCIAL  •  Rollman  & 
Peck,  Cincinnati,  names  Phil  Davis  Musical 
Enterprises,  N.  Y.,  to  originate  radio  and  tv 
musical  commercial  for  Schoenling  Beer  and 
Burkhardt  Beer. 

TEXAS  CO.  EXTENDS  •  Texas  Co.,  N.  Y., 
has  extended  sponsorship  of  Metropolitan 
Opera  broadcasts  over  ABC  Radio  on  Satur- 
day, starting  at  2  p.m.,  EST,  to  include  two 
additional  performances  on  April  10  and  17. 
Agency:  Kudner  Agency,  N.  Y. 


Color  Tv  Group  Dissolved 

THREE  years  of  work  by  second  National 
Television  System  Committee,  industrywide 
group  that  developed  color  tv  standards,  ended 
Friday  as  committee  was  dissolved  by  its  chair- 
man, Dr.  W.  R.  G.  Baker,  General  Electric  Co. 
vice  president.  First  NTSC  developed  black- 
and-white  tv  standards  decade  ago,  with  both 
being  under  auspices  of  Radio-Electronics-Tv 
Mfrs.  Assn.  Dr.  Baker  lauded  members  for 
service  to  American  public  and  individual  com- 
panies for  sharing  their  developments. 
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When  it's  time  to  sell  it's 


Lola,  Lloyd,  Barbara 


Here's  a  Monday  through  Friday  parti- 
cipating program  that  offers  hard  hitting, 
daytime  selling. 

Teletune  Time  highlights  music  played 
by  Toledo's  popular  Lola  Smith  at  the 
console  organ  and  sung  by  the  lovely 
and  talented  Barbara  Krall.  Novelty 
touches  are  supplied  by  Lloyd  Thaxton 
and  Sanford,  Lloyd's  talking  parakeet. 

"The  Mail  Bag",  a  regular  feature  of 
Teletune  Time,  gives  a  personal  touch 
which  brings  the  hundreds  of  viewers 
closer  to  the  inner  workings  of 
WSPD-TV. 


Teletune  Time  is  an  action  packed  show  in  a  market 
now  boasting  279,029  television  sets.  Contact  your 
nearest  Katz  agency  or  call  ADams  3175  in  Toledo. 


WSPEk  AM-TV 

W  ■B^W  TOLEDO,  OHIO 

Represented  Nationally  by  Katz  ' 

TOM  HARKER,  NAT.  SALES  DIR.,  118  E.  57th  STREET.  NEW  YORK 
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son  Tulsa  Grant  Final; 
fher  FCC  Actions 

jANT  of  Tulsa  uhf  ch.  17  to  Arthur  R.  Ol- 
!  within  week  after  favorable  initial  decision 
examiner  made  final  by  FCC  Friday.  Mr. 
bn,  manufacturer  and  oilman,  was  only  ap- 
jant  left  following  withdrawal  of  Tulsa  Tv 
[B»T,  Feb.  1]  and  with  no  objections  due 
be  filed,  Commission  finalized  examiner's 
posal. 

hitial  decision  by  examiner  favored  grant 
(vhf  ch.  12  in  West  Palm  Beach,  Fla.,  to 
AT-TV  Inc.,  controlled  by  WEAT  princi- 
L  This  was  made  possible  after  withdrawal 
iWWPG  application  [B*T,  Feb.  1]. 
benial  of  vhf  ch.  9  grant  to  KVOG  Ogden, 
[h,  because  of  default,  was  recommended  by 
miner  in  initial  decision. 
\t  own  request,  KSPJ  (TV)  Alexandria, 
,  surrendered  CP  for  uhf  ch.  62. 

three  applicants  withdrew.  They  were: 
ij/er  Tv  Co.,  seeking  vhf  ch.  2  in  Tulsa  in 
npetition  with  Central  Plains  (Sen.  Robert 
iKerr  and  oilman  William  Skelly)  and  KOME 
ilsa;  KBIX  Muskogee,  Okla.,  seeking  vhf  ch. 
there  in  contest  with  KTUL  and  Ashley  L. 
bison  (KCCC-TV  Sacramento,  Calif.);  and 
(QS  Jackson,  Miss.,  seeking  uhf  ch.  47  there. 
(Refiling  for  Buffalo,  N.  Y.,  vhf  ch.  7  was 
iKBW  under  name  of  WKBW-TV  Inc.  In 
dition  to  previous  WKBW  principals,  new 
plicant  includes  Buffalo  Wastepaper  Co., 
%,  and  Darwin  R.  Martin,  5%. 

torer  Airplane  Demolished 

'ORER  Broadcasting  Co.'s  19-month-old  De- 
iviland  Dove  was  "run  over"  by  National 
aard  P-51  at  Birmingham,  Ala.,  airport  Fri- 
y,  is  regarded  as  total  loss.  Aircraft,  valued 
$125,000,  has  been  flown  average  100  hours 
Dnthly  on  Storer  business.  National  Guard 
ane  collided  with  parked  Storer  craft  in  high- 
eed  landing.  Loss  believed  covered  by  in- 
rance. 

treibert  on  Tv 

HEODORE  C.  STREIBERT,  director  of  U.  S. 
formation  Agency  and  former  president  of 
.OR  New  York,  to  make  first  tv  appearance 
feet  Monday  as  guest  on  ABC-TV  Junior 
ress  Conference  (9-9:30  p.m.  EST).  He  will 
k  questioned  by  panel  of  college  students  on 
orkings  of  USIA. 

^utual-WOR  Study  Underway 

TUDY  of  Mutual-WOR  New  York  opera- 
ons  to  be  made  during  next  few  weeks  by 
lanagement  consultant  firm  of  R.  A.  Lasley 
|nc.  as  part  of  General  Teleradio  phase  of 
'.asley's  overall  study  of  parent  General  Tire 
Rubber  Co.,  General  Teleradio  President 
homas  F.  O'Neil  announced  Friday.  Assert- 
ing confidence  that  study  would  have  major 
ignificance  for  growth  of  General  Teleradio  in 
adio,  tv  and  tv  film  field,  Mr.  O'Neil  noted 
hat  Lasley  firm's  overall  study  was  launched 
ast  year  with  view  toward  improvement  and 
joordination  of  administrative  functions  be- 
[ween  various  divisions  of  General  Tire  Co. 


at  deadline 


ON-THE-SPOT  FIRE 

FIRE  on  second  and  third  floors  of 
New  York's  News  Bldg.  Friday  after- 
noon received  prompt  on-the-spot  cov- 
erage from  WPIX  (TV),  News  video 
station  located  on  upper  floors  of  same 
building.  Interrupting  Eloise  McElhone 
Show,  at  3:22  p.m.,  WPIX  broadcast 
out-the-window  pickup  for  more  than  a 
minute  until  smoke  got  too  thick  and  at 
3:50  p.m.  repeated  this  live  coverage. 
John  Tillman  and  Jack  McCarthy  de- 
scribed incident  and  interviewed  two 
pressmen  trapped  for  brief  period  on 
third  floor. 


Jefferson  Standard  Stations 
Effect  Staff  Changes 

J.  WILLIAM  QUINN,  program  supervisor  of 
WBTV  (TV)  Charlotte,  named  managing  di- 
rector of  new  tv  station  to  be  opened  in  Flor- 
ence, S.  C,  next  summer  by  Jefferson  Standard 
Broadcasting  Co.,  according  to  Vice  President 
Charles  H.  Crutchfield.  Melvin  Purvis,  Flor- 
ence attorney,  will  be  station  manager  at  Flor- 
ence with  Robert  Rierson,  WBT  program 
director,  taking  over  similar  post  at  new  tv 
outlet.  M.  J.  Minor,  Jefferson  Standard  chief 
engineer,  will  be  project  engineer  in  charge  of 
construction  in  addition  to  WBT-WBTV  duties. 
Nelson  Benton,  WBT-WBTV  promotion  super- 
visor, becomes  Carolina  news  editor  of  WBTV. 
He  will  be  succeeded  by  John  Dillon,  Davidson 
College  publicity  director.  Ned  Burgess,  for- 
mer associate  editor  of  Mt.  Holly  News,  is  now 
WBT-WBTV  publicity  director. 

New  ABC  Chicago  Studio 

PLAN  for  completion  of  new  $155,000  tv 
studio  in  Morrison  Hotel  this  week  announced 
by  ABC  Chicago.  Terrace  Casino  will  be  fifth 
tv  studio  for  network  there  and  be  used  for 
special  programs,  including  simulcast  of  Don 
McNeill  Breakfast  Club  starting  Feb.  22.  Con- 
struction of  complete  commercial  studio  near 
dining  room  for  delivery  of  sponsors'  messages 
now  underway.  Tv  control  room  completed 
this  past  weekend. 

Today'  Participations 

GENERAL  Electric  Co.  (Electronics  Div.), 
Syracuse,  through  Maxon  Inc.,  N.  Y.,  has 
bought  21  participations  on  Today  (NBC-TV, 
Mon.-Fri.,  7-9  a.m.  EST  and  CST),  starting 
March  2  and  ending  April  29,  and  Curtis  Pub. 
Co.,  Philadelphia,  through  BBDO,  N.  Y.,  has 
extended  its  contract  on  same  show  to  include 
four  more  participations  for  Saturday  Evening 
Post  and  Ladies  Home  Journal  through  Feb.  24. 


UPCOMING 

Feb. 

1 1 :  Academy  of  Tv  Arts  &  Sci- 

ences, annual  awards  dinner, 

Palladium,  Hollywood. 

Feb. 

12-13:  Oregon  State  Broadcasters 

Assn.,  U.  of  Oregon,  Eugene. 

For 

other  Upcomings  see  page  113. 

BRIG.  GEN.  DAVID  SARNOFF,  RCA  board 
chairman,  SYLVESTER  L.  (PAT)  WEAVER, 
NBC  president,  and  ROBERT  W.  SARNOFF, 

NBC  executive  vice  president,  were  to  see 
President  Eisenhower  at  White  House  last 
Saturday  morning. 

WALTER  S.  HOLMES  JR.,  acting  controller 
of  RCA,  elected  controller,  Gen.  Sarnoff,  board 
chairman,  announced  Friday  following  board 
meeting.  Mr.  Holmes  joined  RCA  in  1947, 
has  been  acting  controller  since  RONELLO  B. 
LEWIS  resigned  in  November  1953. 

JAMES  A.  AHLGRIMM,  assistant  local  sales 
manager,  promoted  to  local  tv  sales  manager 
of  KPRC-TV  Houston. 

SEYMOUR  (SY)  HANDY,  General  Teleradio, 
appointed  executive  assistant  to  Gordon  Gray, 
vice  president  in  charge  of  WOR  and  WOR-TV 
New  York.  Mr.  Handy  has  been  with  WOR- 
AM-TV  for  over  13  years  as  assistant  comp- 
troller of  Mutual  and  as  chief  accountant  of 
WOR.  His  new  functions  will  be  in  personnel, 
purchasing  operations  and  budget  control. 

THOMAS  C.  McCRAY,  NBC  Western  Div. 
administration  director,  named  general  man- 
ager of  KNBH  (TV)  Hollywood.  He  succeeds 
Don  Norman,  who  resigned  to  become  man- 
aging director  of  Television  California,  ap- 
plicant for  vhf  ch.  2  in  San  Francisco  (see 
story  page  58). 

LESTER  W.  LINDOW,  general  manager  of 
WFDF  Flint,  Mich.,  to  attend  White  House 
Conference  on  Highway  Safety  in  Washington 
Feb.  17-19.  E.  NEWTON  WRAY,  president 
and  general  manager  of  KTBS  Shreveport,  La., 
will  represent  all  Louisiana  media  at  confer- 
ence 

RAYMOND  G.  BARNETT  JR.,  manager  of 
Los  Angeles  office  of  W.  S.  Grant  Co.,  station 
representation  firm,  to  The  Katz  Agency,  na- 
tional advertising  representatives,  as  member 
of  sales  staff  of  Los  Angeles  office.  He  for- 
merly was  with  ABC  Spot  Sales  in  San  Fran- 
cisco and  ABC-owned  KGO  San  Francisco. 

JACK  ROSENBERG,  sports  editor,  Peoria 
(111.)  Journal,  appointed  assistant  to  Jack  Brick- 
house,  WGN-TV  Chicago  sportscaster. 

HERBERT  HARRIS,  formerly  with  William 
H.  Weintraub  &  Co.,  N.  Y.,  to  G.  M.  Basford 
Co.,  N.  Y.,  as  account  executive. 


PM  Acquires  Benson  &  Hedges 

ACQUISITION  of  Benson  &  Hedges  as  sub- 
sidiary of  Philip  Morris  &  Co.  announced  by 
C.  Parker  McComas.  president  of  Philip  Mor- 
ris organization.  Transaction  was  declared  ef- 
fective upon  issuance  of  report  by  Guaranty 
Trust  Co.  of  New  York,  exchange  agent,  that 
367.829  shares  of  Benson  &  Hedges  common 
already  had  been  deposited  for  exchange  for 
like  number  of  shares  of  Philip  Morris  com- 
mon, which  was  said  to  represent  more  shares 
than  required  for  effectuation  of  acquisition 
[B»T,  Feb.  1].  Benson  &  Hedges  is  maker  of 
Parliament  filtered  mouthpiece  cigarettes  and 
other  tobacco  products. 

Everett-McKinney  in  SRA 

EVERETT-McKINNEY  Inc.,  N.  Y.,  radio- 
tv  station  representative  firm,  has  been  elected 
to  membership  in  Station  Representatives  Assn. 
Max  Everett  is  president  of  Everett-McKinney 
Inc. 
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RADIO  STATION 

WSAZ 

HUNTINGTON,  WEST  VIRGINIA 
SERVING  3  STATES 


BROADCASTING 
TELECASTING 


"THE 
SWANK 
RIVER 
BOYS" 

MONDAY 
THROUGH 

FRIDAY 

5:45-6:00  A.M. 

NATIONALLY  KNOWN 
SINGING  TALENT 
ON 

WSAZ 

NOW  AVAILABLE 
FOR 
SPONSORSHIP 

Contact:  C.  T.  Garten 
WSAZ  Station  Manager 

THE  KATZ  AGENCY 
National  Representatives 


5,000  WATTS  DAY 
1,000  WATTS  NIGHT 
930  KC 


WSAZ 


TELEVISION  AFFILIATE 
WSAZ-TV 
Rcprostnird  by  THE  KATZ  AGENCY 
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CHANNEL  25 


A  REAL  PIONEER  NEVER  STOPS  PIONEERING 


r 


 Mississippi's  Pioneer  Television  Station 

is  pioneering  again  and  will 
be  the  FIRST  STATION  IN  THE 
SOUTHEAST  UNITED  STATES  to  transmit  in 


ssissippi's  Pioneer 
evision  Station 


JACKSON,  MISSISSIPPI 

SUA  a 


John  Rossiter, 
General  Manager 


Owned  by  Mississippi's 

Cfje  Clarion  Hcbger  I 
Primary  Affiliate 


two  State-wide  Newspapers 
JACKSON  DAILY  NEWS 

DuMont 


REPRESENTED    NATIONALLY    BY    THE    KATZ  AGENCY 


OPEN  MIKE 


2,750,000 
prosperous  mid- 
westerners  live 
within  KGGF's 
Vz  MV  coverage. 
The  10  county 
non-metropolitan 
Coffeyville 
trade  area, 
alone,  is  a 
major  market  of 
271,300  people. 
KGGF  has  been 
the  "home  town" 
station  to  these 
folks  for  23  years. 
Ask  Weed  &  Co. 
J  about  KGGF  .  .  . 
10  kw  (d)  and 
5  kw  on  clear 
channel  690  kc. 


If 


690  KC  ABC 

COFFEYVILLE,  KANSAS 


At  Home  Abroad 

EDITOR: 

Not  too  long  ago  we  [read]  an  excellent 
article  on  color  television  from  your  Jan.  4 
issue  of  broadcasting  •  telecasting  maga- 
zine. It  was  entitled  "Color  Television,  Its  In- 
troductory Year  Begins." 

This  article  was  most  informative  and  we 
feel  would  be  of  interest  to  our  overseas  of- 
fices. Therefore,  I  would  appreciate  if  you 
could  send  us  about  a  dozen  copies  for  distri- 
bution overseas  and  here  in  our  New  York 
office. 

Bertha  Cola 
Radio-Tv  Department 
McCann-Erickson 
New  York 

EDITOR: 

I  wish  to  become  a  subscriber  to  your  maga- 
zine Broadcasting  •  Telecasting  .  .  . 

I  recently  saw  a  copy  of  this  magazine  in 
the  library  of  a  "USA  TODAY"  exhibition  or- 
ganized by  the  U.  S.  Embassy  here.  I  found 
the  magazine  very  interesting  and  stimulating, 
particularly  the  technical  and  commercial  ad- 
vancement of  a  free  industry  in  a  free  country. 
It  was  like  a  breath  of  fresh  air. 

T.  Buckley 

Leeds,  Yorkshire,  England 

EDITOR: 

As  a  keen  reader  of  B»T  and  with  an  added 
interest  in  your  International  section,  I  thought 
this  item  might  be  of  interest  to  you  all. 

On  Jan.  11,  New  Zealand's  first  telecast  was 
made  in  Wellington,  when  station  2XSL-TV, 
relayed  the  civic  reception  to  Her  Majesty  the 
Queen  and  His  Royal  Highness  the  Duke  of 
Edinburgh.  The  telecast  was  viewed  by  viewers 
in  radio  stores,  hospitals  and  at  the  Wellington 
show.  The  receivers  are  of  local  manufacture. 
Short  periods  of  blackout  while  lenses  were  ad- 
justed for  long  shots  to  closeups  could  not  be 
avoided  because  only  one  camera  was  allowed 
in  the  hall,  but  the  over-all  definition  was  ex- 
cellent. 

Best  wishes  to  B»T  and  I  look  forward  to 
your  newsy  publication  each  week,  have  con- 
firmed reception  of  over  650  of  your  broad- 
casting stations  

•  Arthur  T.  Cushen 

Invercargill,  New  Zealand 

Announcers:  Please  Note 

EDITOR: 

Now  that  the  president  of  Turkey  is  in  the 
U.  S.,  I  look  forward  to  all  sorts  of  fascinating 
pronunciations  of  his  name — and  probably  all 
wrong. 

Why  is  it  announcers  will  not  look  up,  nor 
have  looked  up,  right  pronunciations  of  sur- 
names and  place  names?  Some,  in  fact,  seem 
to  take  pride  in  announcing  their  ignorance — 
even  those  who  give  away  encyclopedias  and 
atlases  .  .  . 

Please,  won't  someone  give  the  boys  a  pro- 
nouncing biographical  dictionary  and  gazetteer 
they  can  keep  around  the  studios? 

C.  P.  Hoiwdy 
Chicago 

New  Stations 

EDITOR: 

Would  you  want  to  make  it  easier  on  a  sub- 
scriber? Possibly  thousands  of  us?  Well,  here's 
how. 

Each  week  you  publish  a  commendable  and 
ever-increasing  list  of  television  stations  now 


on  the  air.  This  week  the  total  is  359. 
week  it  will  be  361,  then  the  following  366 
The  figures  mentioned  here  may  not  be  thy, 
exact  ones,  but  it's  a  duck  soup  cinch  they'l 
be  on  the  increase. 

Well,  here's  how  you  can  help  us  .  .  .  li 
Could  you  add  a  [footnote  saying:]  "Netl 
stations  added  to  this  week's  listing  are:"  Ami 
include  trie  cities  and  call  letters. 

I  have  a  complete  card  file  of  all  tv  station] 
It  drives  my  poor  secretary  batty  when  sn 
has  to  run  through  the  entire  listing  to  discovi 
what  new  cities  have  been  added  in  the  cj 
rent  issue  .  .  . 

Arthur  T.  Johnston 
Radio  &  Tv  Dept. 
Selvage,  Lee  &  Chase 
New  York 

[EDITOR'S  NOTE:  The  request  of  Mr.  Johnsto 
and  other  readers  will  be  obliged.  Hencefortl 
new  stations  added  each  week  will  be  lists 
in  the  heading  of  the  weekly  Telestatus.] 


Battle  of  Superlatives 

EDITOR: 

Your  January  25  issue,  page  32,  shows 
breakdown  of  total  advertising  in  the  Unitei 
States  during  1953.  These  preliminary  figui 
reveal  that  the  volume  of  local  newspaper  f 
vertising  is  more  than  six  times  that  of  loi 
radio  advertising. 

On  page  90  of  the  same  issue,  under  th 
heading  "Programs  and  Promotion,"  you  n 
produce  a  newspaper  advertisement  by  a  Wasl 
ington  radio  station.  .  .  . 

In  other  words,  the  greatest  mass  mediui 
in  the  history  of  mankind  has  no  more  imagina 
tion  than  to  pay  money  to  its  bitterest  (am 
wealthy)  rival,  and  definitely  its  inferior  as 
mass  medium,  to  tell  a  mass  audience  abou 
its  (radio's)  accomplishments.  Can  you  blame 
a  local  advertiser  for  believing,  6  to  1,  tha: 
newspaper  is  his  best  medium,  when  he  see; 
radio  stations  themselves  confirming 
opinion? 

I  haven't  noticed  newspapers  pouring 
of  their  lush  proceeds  into  the  pockets  of  radic 
stations.  There  would  be  ample  justification 
for  them  to  do  so  since  radio  is  a  better  masj 
medium.  But  they  have  a  good  mass  mediunj 
of  their  own,  and  they  have  sufficient  logiJ! 
plus  strength  of  conviction,  to  patronize  the* 
own  medium  to  the  virtual  exclusion 
radio.  .  .  . 

Ernest  N.  Thwaites, 
Pres.  &  Gen.  Mgr. 
KFUN  Las  Vegas,  N.  M 
KRTN  Raton,  N.  M. 


thai 


any 


Government  Gripe 

EDITOR: 

Just  got  the  word  that  a  fee  of  $325  has  been 
proposed  for  filing  with  FCC. 

I  presume  the  radio  industry  will  take  it 
lying  down. 

Wonder  how  loud  the  squawk  would  be  if 
the  Post  Office  Department  decided  to  withj 
draw  newspapers'  free  mailing  privilege? 

Is  K.BUD  now  expected  to  continue  donating 
free  time  to  about  six  different  government 
agencies,  and  pay  for  the  privilege,  while  oui 
local  newspaper  gets  free  government  service 
— and  gets  paid  for  recruiting  and  other  ads? 

And   when   does   the   government  start 
schedule  of  fees  for  police  protection,  fire  pro 
tection,  etc. 

J.  B.  McNutt  Jr.,  Gen.  Mgr. 
KBUD  Athens,  Tex. 

[EDITOR'S  NOTE:  Newspapers  do  not  get  free 
mailing  but  the  next  thing  to  it.  In  their  home 
counties  their  second  class  mail  privilege  costs 
one  cent  per  pound  for  mail  distribution.] 


Broadcasting 


Telecasting 


SIOUX  CITY,  IOWA  REPORTS  ON  G-E  5  KW  HIGH  CHANNEL  TRANSMITTER 


*****  *"b^go^*«*e 
b,7,tv  of  „    to§ethei.  »  ■  ,nct'onin  to 
t,0°s-  Af*   *  Aave  vast,,     Ven  *e  v7  «a- 

*****  UsnZhfr^C°>Vi*S 
our  G  p    °°  the  ev    ,°d  *>ave   °  the  coUn. 

■*      «4^r  *fc*2ry 


f&tiaAUity 


. . .  keeps  you  on  the  air 


^(^ien  you  go  on  the  air  with  a  G-E  television  trans- 
mitter . . .  top-notch  General  Electric  engineering  know- 
how  has  provided  extreme  signal  clarity  and  maximum 
area  impact!  G-E  offers  broadcasters  a  complete  line  of 
proved-in-operation  equipment ...  a  single  source  of 
responsibility  for  supplying  all  your  broadcast  needs. 
Recognize  the  quality  of  G-E  equipment  performance 
...take  advantage  of  G-E  responsibility  today! 

Complete  Television  Equipment  for  VHF  and  UHF 


. . .  puts  a  strong  signal  in  all 
your  market  area  receivers 


DESIGN  FEATURES  OF  A  G-E  5  KW  HIGH  CHANNEL  TRANSMITTER: 
Completely  Air-Cooled.  v  Extended  Tube  Life... 


Add  High  Power  Ampli- 
fiers... designed  for  sim- 
plified power  expansion 
when  you  want  it. 

»«*  Increased  Accessibility. 

V  Low  Power  Consumption. 

General  Electric  Co.,  Section  X223-8, 


conservative  operation 
below  maximum  rated 
output. 

Lowest  Possible  Installa- 
tion Expense . . . coded 
cable  harness  included. 

v*  Supervisory  Lights. 

Electronics  Park,  Syracuse,  N.  Y. 


GENERAL®  ELECTRIC 


the  Bes 


In  Houston,  the  South's  FIRST  market,  KPRC  continues  conclusively  FIRST.  For 
28  years,  KPRC  has  shown  top  results  because  of  leadership  in  popular  live  local 
programs. .  .top  local  news  coverage ..  .audience  rating  ...  cost  per  thousand... 
coverage . ..  network  affiliation. 

Behind  these  facts  stand  a  sound  organization  of  top  personnel,  hustling 
audience  promotion  and  merchandising,  plus  public  acceptance  and  prestige  built 
up  throughout  the  years. 

FIRST  by  FIRST,  and  all  combined,  KPRC  is  the  best  buy  in  the  Gulf  Coast  area. 
Call  Edward  Petry  &  Co.,  or  write  us  direct  for  availabilities. 


FIRST 


FIRST 

in 

Circulation 

FIRST 

in 

News 

FIRST 

in 

Ratings 

FIRST 

in 

Local  Talent 

FIRST 

in 

Live  Shows 

FIRST 

in 

Merchandising  and  Promotion 

FIRST 

in 

Public  Service 

FIRST 

in 

Physical  Equipment  J 

FIRST 


1  LYNN  COLE 

Famous  for  his 
rich  baritone  voice 
and  pleasing  personality. 


MARIETTA 


Dorsey,  Ted  Lewis, 
and  Art  Mooney 
alumna 

Blonde  and  gorgeous! 


Southwest's  best  in  American  folk  music 


THE  TUNE-SCHMITTS 

Pianist-director  Paul  Schmitts'  six-piece  combo. 
Original.  Smooth-styled.  Informal. 


DON  ESTES 

Former  NBC  artist  and 
popular  RCA- Vic  tor 
recording  vocalist 


PLUS 


LEE  NORTON 
JANET  SMITH 
THE  FOXCHASERS 
PANCHO 
LEE  MUSARA 
FRANK  SULLIVAN 
THE  DAY  DREAMERS 
LILA  LEE 
JOHNNY  NASH 
GRACE  CRESWELL 
AND  OTHERS 
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our  respects 


to  VERNON  MULLEN  JR. 


RADIO-TV  broadcasters  who  deal  with  Miller 
Brewing  Co.  hold  high  regard  for  Vernon 
Mullen  Jr.,  one  of  the  youngest  advertising 
executives  with  a  major  brewery  today. 

This  in  itself  is  a  personal  tribute  to  Mr. 
Mullen,  advertising  director  of  Miller.  It  also 
is  indicative  of  the  type  of  approach  that  has 
characterized  the  company's  relationships  with 
the  broadcast  media  on  which  it  has  banked 
heavily  in  recent  years. 

Miller's  phenomenal  rise  in  the  brewing  in- 
dustry and  emergence  as  an  annual  $2.5  million 
radio-tv  account  closely  parallels  Vern  Mullen's 
own  increasing  stature  since  he  joined  the 
brewery  on  March  15,  1950.  And  while  Mr. 
Mullen  has  never  worked  specifically  in  radio 
or  television,  he  now  is  an  acknowledged  mem- 
ber of  the  broadcasting  fraternity. 

Miller  has  been  an  ardent  user  of  both 
media,  particularly  special  events  programs, 
and  probably  has  done  as  much  as  any  brewery 
to  bring  quality  and  prestige  to  beer  advertising. 

Mr.  Mullen  thinks  of  radio-tv  this  way: 

"We've  never  gone  overboard  for  an  un- 
balanced advertising  program  among  media, 
but  we  have  aways  siphoned  more  into  radio 
and  tv  as  part  of  a  balanced  program  as  our 
overall  budget  increased,"  he  says. 

In  point  of  fact,  Miller  allots  about  a  third 
of  its  $7  million-plus  budget  for  broadcast 
media. 

Mr.  Mullen  is  the  man  behind  the  placement 
of  a  host  of  special  programs  which  Miller  has 
sponsored  the  past  four  years  since  he  assumed 
the  duties  of  advertising  director.  The  most 
recent:  Miller's  commitment  for  the  dramatic 
works  of  Robert  Sherwood  on  NBC-TV,  radio- 
tv  rights  to  the  Chicago  Tribune's  All-Star 
pro-college  football  game  and  Golden  Gloves 
fights  and  regional  network  radio  rights  to  all 
1954  Milwaukee  Braves  ball  games. 

Some  of  the  other  broadcast  buys  that  keep 
Mr.  Mullen  busy  are  these  special  events  and 
programs  which  Miller  bought  up  the  past  four 
years:  March  of  Time  on  tv;  Lawrence  Welk 
on  radio;  Crusade  in  the  Pacific;  pro  football 
championship  and  playoff  contests  on  both 
radio  and  tv;  First  Nighter  on  radio;  Green  Bay 
Packers  football  and  Milwaukee  Brewers  base- 
ball; college  and  pro  basketball  schedules  in 
Wisconsin. 

Vern  Mullen  is  a  native  of  Aberdeen.  S.  D., 
where  he  was  born  Jan.  16,  1918.  He  came 
from  an  advertising  family:  His  mother  was  in 
public  relations  and  Vernon's  father  was  adver- 
tising manager  of  the  Aberdeen  News.  They 
moved  to  Waukesha,  Wis.,  where  young  Vernon 
attended  high  school  and  was  graduated  cum 
laude  from  Carroll  College  in  1939.  He  was 
yearbook  and  newspaper  editor  at  Carroll. 

Even  before  his  graduation  he  sold  advertis- 


ing and  printing,  spending  18  months  at 
Fowle  Printing  Co.    He  majored  in  history.  11 

Mr.  Mullen  joined  the  J.  C.  Penney  Co.  n 
1940  as  director  of  advertising  for  its  Mil 
waukee  stores.  In  1942  he  joined  the  Armj 
Air  Force  (394th  Bomb  Group),  serving  over 
seas  for  26  months  in  England,  France,  Gei 
many  and  Holland.  He  was  awarded 
Bronze  Star  Medal. 

Upon  his  return  from  service,  Vern  Mulli 
decided  some  advertising  refresher  courses  wel 
in  order.  He  accepted  a  position  at  Nation! 
Enameling  &  Stamping  Co.  (now  Nesco  Inc. 
as  assistant  advertising  manager.    He  movet 
up  to  advertising  manager  eight  months  lata 
at  the  age  of  28,  remaining  until  March  195C| 

Miller  had  used  some  local  programs  an 
spots  before  1949  when  it  began  a  program  (  k\ 
expansion  that  took  it  out  of  the  classificatio  | 
of  the  small  regional  brewery.    It  sought  % 
young  man  who  had  had  some  grounding  in  t 
highly  competitive  field  and  gave  Mr.  Muller 
the  job.  At  32  he  was  probably  the  younges 
advertising  executive  of  any  major  U.  S.  brew 
ing  firm. 

As  in  the  case  of  its  commercials  and  other 
advertising  appeals,  Fred  Miller,  the  brewery's 
dynamic  president,  showed  good  taste.  Under 
Mr.  Mullen's  advertising  know-how,  Miller 
zoomed  from  11th  to  5th  in  point  of  sales  re- 
ported  in  barrels.  (Its  sales  volume  rose  over 
278%  from  1947  to  1952  alone.) 

Mr.  Mullen's  views  are  expressed  in  a 
basic  operating  theory  at  Miller's:  The  best 
broadcast  buys  are  special  events,  which  lend 
themselves  to  merchandising  enthusiasm  at  thej 
dealer  level.  (Miller  doesn't  want  to  commit 
itself  to  39-week  contracts  for  network  tv  at 
the  present,  although  "radio  is  different,"  MrJ 
Mullen  explains.) 

Under  Mr.  Mullen's  able  hand.  Miller  carries 
its  concept  for  good  taste  right  down  to  the 
program  itself,  exercising  the  right  to  review 
dramatic  scripts  and  commercials  alike  in  the 
pursuit  of  quality. 

Mr.  Mullen  is  a  vice  president  of  the  Mil- 
waukee Advertising  Club,  and  is  serving  his 
fifth  year  on  its  board  of  directors.  He  also 
has  been  active  in  local  Red  Cross  and  Com- 
munity Chest  campaigns  and  other  civic  affairs. 

Mr.  Mullen  married  the  former  Geraldine 
Corman,  one-time  home  economics  director  for 
the  Deepfreeze  Corp.,  in  April  1948.  They 
have  one  son,  Terrence  Michael,  3. 


The  family  lives  in  Wauwatosa.  a  Milwaukee 
suburb.  His  hobbies  are  hunting,  fishing  and 
golfing.  And,  of  course,  Mr.  Mullen  follows 
the  Braves  with  a  fan's  as  well  as  a  profes- 
sional's interest. 
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New  RCA  single-unit  Sync  Generator  takes  less  than 
one-third  the  rack  space  needed  by  other  sync  systems 


Smallest,  finest  Studio  Syne  Generator  ever  built! 


RCA  Type  TG-2A 


G 


OMPLETELY  NEW  THROUGHOUT  — and  in- 
corporating a  revolutionary  new  multivibrator 
circuit — TypeTG-2A  is,  we  believe,  the  ultimate 
in  synchronizing  generators.  It  combines  all 
synchronizing  functions  into  a  single  chassis  (includes  a 
Genlock,  a  Dot  Generator,  a  grating  generaftrt,  and  a  regulated 
power  supply).  It  takes  only  21  inches  of  rack  space  (one-third 
||  that  required  by  other  sync  generators) — is  so  compact  you 
can  easily  install  two  of  these  units  (one  a  stand-by)  and  an 
RCA  changeover  Switch  MI-26289  in  a  single  rack.  It  uses 
fewer  tubes  than  other  sync  generators  (38  miniatures,  2 
rectifiers).  And,  of  course,  the  TG-2A  can  be  operated  in 
conjunction  with  a  Color  Frequency  Standard. 

RCA  Type  TG-2A's  are  now  available  for  all  TV  stations — 
VHF  and  UHF.  For  technical  details  and  delivery  information, 
talk  to  your  RCA  Broadcast  Sales  Representative. 


Only  RCA's  TG-2A  has  these  features 


•  In  a  SINGLE  standard 
chassis  it  includes: 

— a  synchronizing  generator. 
Genlock,  dot  generator, 
grating  generator, 
regulated  power  supply 

•  Entire  unit  takes  only  21 
inches  of  rack  space 

•  Only  4  operating  controls 

•  Adjustable  pulse  output 
voltages 

•  Pulse  outputs  have  sending 
end-terminations 

•  Adjustable  "front  porch" 
width 

•  Operates  with  Color 
Frequency  Standard 


•  Can  be  remotely-switched 
to  Genlock  operation 

•  Provides  Dot  Convergence 
Pattern 

•  Fewest  tubes  of  any  sync 
generator  (38  miniatures, 
2  rectifiers) 

•  Test  jacks  for  circuit 
checking 

•  Pulse  widths  and  delays 
STABILIZED  against 
tube  aging 

•  Choice  of  5  ways  to  control 
basic  frequencies 

•  Characteristics  more  than 
meet  FCC  and  RETMA 
standards 


RADIO  CORPORATION  of  AMERICA 

iVWl»J)    ENGINEERING  PRODUCTS  DEPARTMENT  CAMDEN, N.J. 


Telenews  news  films— for  the  second  year  in  a  row  —  have  been 
voted  television's  best  in  The  Billboard's  Annual  TV  Film  Service 
Awards. 

International  News  Service  —  exclusive  distributors  of  Telenews 
news  films  since  1948  —  is  proud  that  these  products  again  have 
been  honored  with  first  place  in  this  industry-wide  poll  for  the 
"best  over-all  job  of  film  quality"  among  the  TV  news  film  services. 

Long  the  pacesetters  in  the  TV  news  field,  the  famous  Telenews 
news  film  services  are  now  being  produced  by  Hearst  Metrotone 
News  Inc.,  which  is  pouring  into  this  operation  its  unparalleled  global 
film  procurement  and  production  facilities. 

The  Telenews  label  —  recognized  and  honored  throughout  the 
television  industry  for  the  finest  and  most  dependable  quality  of 
news  film  —  also  is  your  guarantee  of  world-wide  coverage  that  is 
without  peer  for  scope,  speed,  and  volume. 


THE   FAMOUS   TELENEWS    NEWS    FILM  SERVICES 


Superb  daily  news- 
reel  coverage  of 
world  events.  Fur- 
nished Monday  thru 
Friday  in  multiple  ship- 
ments from  New  York 
and  Washington. 


An  action-packed, 
15-minute  program 
of  current  sports  news 
on  film  .  .  .  completely 
voiced  and  scored. 
Shipped  each  Tues- 
day. 


Comprehensive, 
15-minute  program 
of  world  news  high- 
lights on  film  .  .  .  com- 
pletely voiced  and 
scored.  Shipped  each 
Friday. 


[INTERNATIONAL  NEWS  SERVICE^ 

(Exclusive  distributors  of  Telenews  news  film  services) 
Robert  H.  Reid,  TV  Sales  Manager  •  235  E.  45th  St.,  New  York  17,  N.  Y. 


IN  THE 


Upper  Midwest 
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IN  REVIEW 


SECRET  STORM 

etwork:  CBS-TV 

me:   Mon.-Fri.,  4:15-4:30  p.m.  EST 
>onsor:  (Mon.-Wed.-Fri.  segments)  Amer- 
ican Home  Products  Corp.'s  Whitehall 
Pharmacal  Co.  and  Boyle -Midway  Inc. 
divisions. 

eencies:  Biow  Co.  and  Geyer  Adv. 
ast:  Haila  Stoddard,  Peter  Hobbs,  Jean 
Mowry,  Dick  Trask,  Russell  Hicks,  Mar- 
.iorie  Gateson. 

rogram  Supervisor:  Kay  Winsor 
iroducer:  Richard  Dunn 
lirector:  Gloria  Monty 


flAL  telecast  of  CBS-TV's  new  15-minute 
ime  serial,  Secret  Storm,  got  off  to  a  whirl- 
I  start.  Within  the  span  of  12  minutes  al- 
d  to  the  unfolding  of  the  story,  there 
rged  the  picture  of  a  jealous  sister-in-law; 
suggestion  of  a  broken  romance  between 
sister-in-laW  and  her  brother-in-law,  and 
indication  there  is  going  to  be  a  struggle  for 
er  between  the  sister-in-law  and  the  brother- 
jw  for  control  of  the  family  business.  Then 


HAILA  STODDARD 

Involved  in  a  new  tv  storm 

a  change  of  pace,  the  married  sister  be- 
nes  seriously  injured  in  an  automobile  acci- 
it. 

Though  it  is  difficult  to  evaluate  the  contents 
a  "soap  opera"  unless  one  is  a  constant  view- 
it  struck  this  reviewer  that  devotees  of  such 
;vision  fare  will  find  in  Secret  Storm  suffi- 
nt  amount  of  the  proper  ingredients  of  ro- 
nce,  suspense,  intrigue,  and  tragedy.  CBS- 
has  provided  an  excellent  cast,  headed  by 
ila  Stoddard,  Peter  Hobbs  and  Russell  Hicks, 
project  the  ups  and  downs  in  what  might  be 
med  "affairs  of  the  family." 

*    *  * 

j  


K-2,  THE  SAVAGE  MOUNTAIN 

Network:  NBC-TV 

Time:  Sunday  (1/31/54)  2:30-3:30  p.m.  EST 
Producer:  Herbert  Swope  Jr. 
Associate  Producer:  Robert  D.  Graf 
Script  Writer:  Richard  Hauser 
Film  Editor:  Robert  Loweree 
Narration:  Dr.  Charles  D.  Houston  and 
Robert  H.  Bates 


\ST  June,  an  eight-man  climbing  team  set 
lit  to  conquer  the  world's  second  highest 
buntain  peak  located  in  Northeastern  Pak- 
;an.  Six  of  them  were  Americans.  Added  to 
e  quantity  of  supplies  which  climbers  must 
tke  with  them  on  a  lengthy  expedition  were 
jveral  pieces  of  equipment  that  had  never 
ffore  been  included  on  a  mountaineer's  supply 
j>t — cameras,  film  and  tape  recorders  which 
d  been  furnished  by  NBC.  The  futuristic 
ianning  by  the  network  paid  off  nicely  last 


week  in  terms  of  a  gripping,  worthwhile  tele- 
cast. 

On  Jan.  3 1  viewers  got  a  look  at  the  science 
and  intricacy  of  mountain  climbing  in  a  special 
NBC-TV  one-hour  program  titled  K-2,  The 
Savage  Mountain.  The  utter  realism  of  the 
films  and  tape  recordings  of  the  attempted 
ascent  of  K-2,  a  still  unconquered  peak  sur- 
passed in  height  only  by  Mt.  Everest,  supple- 
mented by  authentic  commentary  and  narration 
proved  stimulating  video  fare.  The  telecast 
completely  justified  NBC's  interest  in  the  climb- 
ing party  which  came  within  2,700  feet  of  the 
top  of  K-2  before  members  turned  back  in  a 
futile  attempt  to  save  the  life  of  one  of  the 
men  who  had  become  seriously  ill. 

In  addition  to  films  of  the  actual  climb, 
NBC  used  some  introductory  shots  of  members 
of  the  climbing  team  taken  in  their  respective 
home  towns.  These  segments  were  handled  by 
a  professional  narrator.  But  when  the  expedi- 
tion got  under  way,  two  members  of  the  team 
filled  in  with  commentary  giving  the  program 
a  more  authentic  note.  The  vocal  variety 
achieved  by  using  different  members  of  the 
team  to  narrate  the  program  eliminated  the 
possibility  of  monotony  which  could  have  re- 
sulted if  only  one  member  had  handled  all 
narration. 

The  party  managed  to  deliver  some  excellent 
shots  in  spite  of  the  hazards  of  their  ascent. 
Parts  of  their  story  when  the  going  was  too 
rough  to  allow  time  for  any  camera  work  were 
filled  in  with  tape  recordings  which  gave  an 
account  of  incidents  which  they  were  unable 
to  film. 

To  update  films  of  the  climb,  NBC  took 
some  current  pictures  of  the  climbers  when 
each  was  asked  to  give  his  own  impressions  of 
the  attempted  ascent.  Without  exception  they 
all  want  to  try  it  again — perhaps  next  year. 
It's  a  safe  bet  that  NBC  will  make  that  trip,  too. 


BOOKS 

THE  SHOCKING  HISTORY  OF  ADVERTIS- 
ING, by  E.  S.  Turner.  E.  P.  Dutton  &  Co., 
300  Fourth  Ave.,  New  York.  35 1  pp.  $4.50. 
THIS  volume  might  better  have  been  named 
"The  History  of  Shocking  Advertising"  for  the 
author  devotes  100  words  to  the  excesses  and 
abuses  of  advertising  to  one  word  for  its  good 
points.  Despite,  or  perhaps  because  of  its  bias, 
this  chronicle  of  advertising  from  the  17th 
Century  to  the  present  should  interest  anyone 
concerned  with  advertising,  eyven  if  at  times 
it  annoys  him  more. 


HOW  TO  LIE  WITH  STATISTICS,  by  Darrell 
Huff,  with  pictures  by  Irving  Geis.  W.  W. 
Norton  &  Co.,  101  Fifth  Ave.,  New  York. 
142  pp.  $2.95. 
FOR  those  who  must  at  times  deal  with  statis- 
tics— ratings,  cost-per-thousand,  audience  com- 
position and  the  numerous  other  data  of  broad- 
casting and  advertising  —  this  little  book  is 
required  reading.  It  would  have  been  more  help- 
ful to  the  statistical  novice  if  the  author  had 
defined  such  esoteric  terms  of  the  statistical 
trade  as  "extrapolation,"  to  say  nothing  of  the 
more  common  "mean,"  "median"  and  "mode," 
but  even  so,  the  information  is  well  worth  a 
few  trips  to  the  dictionary.  For  the  professional 
fact-and-figure  boys,  the  volume  offers  enough 
horrible  examples  of  misused  data  to  perhaps 
make  them  stop  and  think  the  next  time.  The 
illustrations  gaily  but  effectively  drive  home 
the  author's  arguments. 


KSTP  and  KSTP-TV 
have  the  greatest 
and  finest  facilities 
of  any  Radio  and 
Television  station 
in  the  nation  at 
its  expanded 

i . 
i 

Television  City 
site  where  the 
Twin  Cities  meet. 
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Busy  Market . . . 

If  you  want  a  picture  of  the  business  going  on  in  the  front 
of  the  store,  glance  at  the  cartons  out  back.  By  and  large, 

they'll  be  these,  the  brands  you've  heard  about  most. 
They're  all  on  CBS  Radiol  And  they've  been  there,  on  the 
average,  eight  years . . .  where  America  listens  most: 

THE  CBS  RADIO  NETWORK 


I 


LITTLE  ROCK 
TELECASTERS,  INC. 


Kenyon  Brown,  Pres. 


GEORGE  POLK 

on  all  accounts 


GEORGE  POLK,  25,  timebuyer  for  BB] 
New  York,  already  has  been  marked  as 
of  the  leaders  of  the  rising  generation  of  rru 
men. 

"The  boy's  brilliant  and  he's  eager,"  j 
of  his  older  colleagues  volunteered.  "Thei 
be  no  stopping  him  if  he  keeps  up  his  pres 
pace." 

"He  dominates  the  statistics  he  works  wii 
said  another.  "He  digests  them  at  a  glance  ; 
he  knows  what  they  mean.  What  he  doe^ 
know,  he  darn  well  learns — and  fast.  He's  I 
just  interested  in  his  work — he's  enthusiast! 

Youthful-looking   George   Polk   was  ml 
modest  and  direct  in  assaying  the  reasons 
his  swift  advance  and  striking  promise: 

"I  like  it;  one  can  always  work  harder 
something  he  truly  enjoys." 

Indeed  his  record  is  impressive.  Three  ye 
ago  he  was  a  messenger  boy  at  BBDO;  toe 
he  is  an  important  member  of  the  agenc 
huge  media  department. 

Not  only  does  he  look  after  the  radio 
time  purchases  for  several  of  BBDO's  clie: 
with  large  broadcast  media  budgets,  amo 
them  Lever  Brothers  and  General  Mills,  1 
he  also  works  intimately  with  the  over 
broadcast  plans  for  agency  accounts. 

Moreover,  he  is  a  member  of  the  four-m 
committee  at  the  agency  which  screens  syn 
cated  films  for  clients.  The  recommendatic 
of  this  group  influence  significantly  the  pla 
and  actions  of  its  advertisers. 

It  is  Mr.  Polk's  further  and  somewhaLse 
imposed  function  to  attempt  to  keep  go 
availabilities  within  the  shop.  If,  in  his  tin- 
buying  capacity  he  learns  of  an  imminent  at 
exceptional  opening  on  a  station,  he  direc 
the  availability  to  all  timebuyers  in  the  agen 
who  conceivably  could  avail  themselves  of  ti 
time  spot  for  their  particular  accounts. 

A  native  New  Yorker  and  a  bachelor,  M 
Polk  was  educated  at  Erskine  College,  S.  ( 
where  he  majored  in  history.  In  June  19: 
he  received  his  B.A.  degree.  While  attendii 
school  he  had  his  first  brush  with  advertisin 
selling  time  for  WANS  Anderson.  S.  C.  Up< 
graduation  he  returned  to  New  York,  and  thr> 
months  later  joined  BBDO  in  his  fateful  c 
pacity  as  messenger. 

His  hobby  is  photography. 
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contest  this  for  coupon  clippers  .  .  .  contest 
(libs  •  .  .  and  jingle  rhymers!  Boxes  keep  their  tops, 
labels  stay  on  their  cans. 

ij  Housewives,  ice  men,  store  clerks  needn't  bother  to 
iter.  This  is  a  contest  for  the  trade  only — the  tele- 
vision, radio,  agency  people,  time  buyers,  and  advertising 
ersonnel  who  know  a  great  slogan  when  they  write  one. 

Omaha's  most-viewed  television  station — KMTV — 
ants  to  trade  a  week's  vacation  for  2  at  Sun  Valley 
|fr  a  4-word  slogan  that  pithily  expresses  its  tremendous 
idling  power  in  the  rich  Nebraska-Iowa  market. 

No  "25  words  or  less  .  .  ."  mind  you.    Or  a  testi- 
onial  as  to  why  you  like  KMTV's  popularity-packed 
jj-cal,  CBS,  ABC,  and  DuMont  programs;  its  more  de- 
jendable  signal;  or  its  230,000-set  market.  Just  4  short, 
unchy  words. 

To  recuperate  from  the  creative  ordeal,  the  winner 
as  a  free  week  for  2  of  skiing,  fishing,  horseback  riding, 
cetera,  at  Sun  Valley.    And  if  that  doesn't  appeal  to 
ou,  try  for  one  of  these  other  rejuvenating  prizes. 

GRAND  PRIZE  — a  weefr  for  2  at  Sun  Valley 

2nd  prize  — a  case  of  imported  champagne 
3rd  prize  —  a  case  of  imported  scotch 
4th  prize  —  a  case  of  bonded  whiskey 


HERE'S  ALL  YOU  DO 


Sy,.,^rite  a  slogan  of  4  words,  each  word  to  start  with  one  of  the 
Station's  call  letters  —  K-M-T-V,  in  any  order.   Send  your 
klogan  on  company  letterhead  to  Television  Center  KMTV, 
ept.  3,  Omaha,  Nebraska. 


(All  entries  become  the  property  of  KMTV.  The  decision  of 
judges  shall  be  final.  In  case  of  ties,  earliest  postmark  and 
jjT  originality  of  presentation  will  determine  the  winner.  Con- 

J est  closes  March  15,  1954. 
if  I' 


CHANNEL  3 

MAY  BROADCASTING  CO 


V/ 


GRAND  PRIZE 

A  Week  for  Two  at 


* 


WINNER  MAY  SCHEDULE  TRIP  ANYTIME  IN  '54.  2nd,  3rd,  4th 
prizes  will  be  sent  immediately  after  judging.  Cash  equivalent  for 
non-drinkers  or  winners  in  states  prohibiting  shipment  of  liquor. 

TO  HELP  YOU  WIN,  two  booklets  have  been  prepared  by 
2|£  KMTV — a  special  fact  presentation,  "The  Story  of  TV  in  Omaha", 
and  a  colorful  "KMTV  Tour"  booklet.  See  your  Petry  man,  or 
write  KMTV  for  your  copies,  today! 


CBS-TV 
ABC-TV 
DUMONT 


OMAHA 


Represented  by 


Edward  Petry  &  Co.,  Inc. 
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Representation 
a  la  Carte 


The  pleasures  of  the  table  are  never  more  satisfying  than  when 
selection  of  the  fare  is  made  under  the  guidance  of  a  skillful  mcritre 
d'hotel.  Under  these  circumstances  you  are  served  a  repast  chosen  and 
prepared  according  to  your  specific  desires. 

A  parallel  exists  in  national  sales  representation.  Because  the  needs 
of  stations  vary  so  widely,  ready-made  sales  activity  designed  for 
average  conditions,  can  never  achieve  the  greatest  sales  potential. 
The  nature  and  amount  of  activity  must  be  determined  by  the  individual 
requirements  of  each  station. 

Twenty-one  years  of  experience  has  developed  in  the  Raymer 
Company  a  policy  of  Personalized  Representation  based  on  just  these 
principles.  Carefully  administrated  time  and  effort  first  go  into  the 
analysis  of  the  specific  advantages  and  special  features  of  each  station. 
These  are  then  presented  in  the  manner  most  convincing  to  the  individual 
buyer,  to  the  individual  national  advertising  account. 

The  proper  share  of  business  for  each  Raymer  station  reflects  the 
accomplishments  of  this  kind  of  representation  a  la  carte. 


PAUL  H.  RAYMER  COMPANY,  INC. 

RADIO  AND  TELEVISION  STATION  REPRESENTATIVES 

NEW  YORK  •  CHICAGO  •  DETROIT  •  ATLANTA  •  DALLAS  •  SAN  FRANCISCO  •  HOLLYWOOD 


Another  Reason  Why 
WPTF  is 

North  Carolina's 

i  i 

Number  One 

i 

Salesman 


Front  Man  Clyde  (Pineapple)  Mitchell 


North  Carolina  rates  more  firsts 
in  recognized  market  surveys 
than  any  other  Southern  state. 
More  North  Carolinians  listen  to 
WPTF  than  to  any  other  station. 


North  Carolina's 
Number  I  Salesman 

NBC  Affiliate  for  RALEIGH-DURHAM  and  Eastern  North  Carolina 

50/000  WATTS  680  KC 

NATIONAL 


Here's  the  man  who  puts  WPTF-advertised  products 
OUT  FRONT  in  the  retail  stores  in  the  prosperous 
Raleigh-Durham  area.  He's  Clyde  (Pineapple)  Mitchell, 
contact  man  in  the  WPTF  Merchandising  Plan.  He's  a 
college  man  with  prior  merchandising  experience  with 
General  Foods  and  Philip  Morris.  If  you  sell  grocery 
or  drug  products,  let  Pineapple  help  get  your  brand  OUT 
FRONT  in  North  Carolina.  For  details  on  the  WPTF 
Plan  (or  how  Pineapple  got  his  nickname),  contact  Free 
and  Peters  or  WPTF. 


WPTF 


FREE    &  PETERS  REPRESENTATIVE       R    H.  MASON,  General  Manager,  GUS  YOUNGSTEADT,  Sales  Manag.r 
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BASEBALL  RADIO-TV  HEADED 
FOR  NEW  RECORDS  IN  SALES 

Ball  parks  are  still  frozen  and  deserted,  but  front-office  negotiations 
with  advertisers,  their  agencies  and  stations  are  at  white-hot  pitch 
as  contracts  are  being  signed,  sealed  and  delivered  for  an  upcoming 
season  of  record  broadcast  coverage. 


j  RADIO  and  television  coverage  of  baseball,  a 
$35  million  package  last  year,  will  reach  a  new 

|  all-time  record  in  1954. 

With  the  season  opener  still  two  months 
away,  present  negotiations  by  sponsors  point 

1  to  much  radio  coverage  this  year.  Television, 
too,  will  increase  but  the  picture  is  not  yet 
definite  at  this  point. 

Last  year  1,200  radio  stations  carried  play- 
by-play  baseball,  flanked  by  pre-game  and 
post-game  adjacencies  that  netted  important 
income  to  broadcasters. 

Only  a  score  of  tv  stations  carried  baseball 
last  year.  Firm  contracts  already  signed  don't 
justify  predictions  but  it's  obvious  there  won't 
be  any  decline  in  video  coverage.  On  the 
other  hand  there  may  be  more  major  league 
coverage  if  Pittsburgh,  for  example,  drops  its 
television  ban — on  home  games,  at  least.  With 
150  or  more  new  tv  stations  on  the  air  since 
last  summer,  there's  a  good  chance  some  of 
the  minors  will  get  into  sponsored  tv. 

Radio-Tv  Sales  Offset  Losses 

While  baseball  operators  aren't  willing  to 
admit  it,  they  are  counting  on  radio-tv  income 
to  offset  known  losses  in  attendance  and  to 
build  new  fans.  They  blame  their  losses  on 
radio  and  tv  but  professional  baseball  has  been 
hit  hard  by  such  competing  recreations  as 
horse  and  harness  racing,  more  extended  vaca- 
tion travel,  motoring  and  amateur  sports. 

Most  of  the  old-line  baseball  sponsors  will 
be  in  there  pitching  when  the  season  opens  in 
mid-April,  and  some  of  them  will  soon  be 
sending  tapes  and  tv  reels  from  the  training 
camps. 

The  list  of  sponsors  includes  such  familiar 
baseball  names  as  Atlantic  Refining  and  Sin- 
clair, in  the  petroleum  field;  Miller,  Valley 
Forge,  Ballantine,  Narragansett,  National  and 
Budweiser  beer;  Chesterfield,  White  Owl  and 
Camels,  among  tobacco  sponsors;  Ford  and 
Buick  dealers,  Coca-Cola  and  Colgate. 

Two  areas  will  show  spectacular  increases 
in  baseball  coverage  this  year — St.  Louis  and 
Milwaukee.  The  Anheuser-Busch  radio  sched- 
ule for  the  company's  St.  Louis  Cardinals  team 
will  include  more  than  100  stations  plus  an 
important  lineup  for  farm  teams.  The  impres- 
sive showing  of  the  Braves  in  its  first  year  at 
Milwaukee  aroused  keen  interest  in  the  team 
far  into  the  reaches  of  Wisconsin  and  neigh- 
boring states.  Miller's  beer  is  setting  up  a 
bigger  regional  hookup,  with  a  score  of  train- 
ing camp  games  included. 

These  areas  alone  involve  big  money  for 
rights  and  facilities.  Then  there  are  the  usual 
regional  networks  for  the  Boston,  Philadelphia 
and  Pittsburgh  teams,  with  Atlantic  Refining 


and  a  group  of  co-sponsors  feeding  the  games 
to  millions.  Atlantic  also  will  co-sponsor 
Yankee  games  on  the  New  York  team's  special 
network. 

Mutual  is  planning  its  annual  Game-of-the- 
Day  pickups  for  nationwide  coverage  but  plans 
haven't  been  announced.  President  Thomas 
F.  O'Neil  told  MBS  affiliates  at  their  Biloxi, 
Miss.,  meeting  in  January  the  network  would 
have  baseball  again  but  he  couldn't  yet  reveal 
details.    Regional  sponsorship  is  planned. 

With  contract  negotiations  still  running, 
major  and  minor  league  magnates  are  sound- 


AGREEMENT  for  broadcasts  of  Cleve- 
land Indians  1954  games  on  WVKO 
Columbus  is  concluded  by  (I  to  r)  Bert 
Charles,  WVKO  general  manager;  Jim 
Amento,  vice  president-general  manager, 
August  Wagner  Brewing  Co.  (Gambrinus 
beer),  sponsor  for  fourth  year,  and  Sandy 
Hallock,  account  executive,  Byer  &  Bow- 
man Adv.  Agency. 

ing  their  usual  alarms  about  the  effect  of  radio 
and  tv  on  the  gate.  At  the  same  time  they 
are  depending  more  each  year  on  the  revenues 
from  sale  of  rights. 

The  minors  continue  to  blame  the  majors 
for  spreading  electronic  coverage  of  big-league 
games  all  over  the  country,  claiming  the  fans 
are  moving  their  enthusiasm  away  from  the 
local  teams  to  the  more  glamorous  stars  of 
the  majors.  The  protection  from  play-by-play 
accounts  while  minors  are  playing  isn't  enough, 
the  smaller  teams  feel,  but  thus  far  their  tear- 


ful pleadings  don't  appear  to  have  moved  the 
majors  to  sympathetic  action. 

Many  of  last  year's  sponsors  of  dugout  inter- 
views and  adjacancies  are  returning  this  year, 
with  familiar  voices  and  faces  appearing  once 
more.  This  satellite  coverage  was  estimated 
in  1953  to  be  a  $5  million  package  and  the 
1 954  total  seems  likely  to  be  higher — perhaps  a 
good  deal  higher. 

A  new  phase  of  1954  coverage  will  be  the 
switch  of  the  St.  Louis  Browns  team  to  Balti- 
more where  it  becomes  the  Orioles.  WMAR- 
TV  and  WAAM  (TV)  will  share  26  home  and 
30  away  games.  National  Beer  will  sponsor 
the  complete  schedule  on  WCBM.  Possibility 
of  a  regional  tv  hookup  along  with  a  big  radio 
network  is  developing.  Kenyon  &  Eckhardt 
is  National's  agency. 

National  also  will  sponsor  half  of  the  Sen- 
ators' games  on  WWDC  Washington  and  an 
enlarged  video  schedule  on  WTTG  (TV)  that 
city,  plus  a  WWDC-fed  radio  hookup. 

It  is  estimated  a  total  of  about  $2.5  million 
dollars  will  go  into  sponsorship  of  radio  and 
television  coverage  of  the  Philadelphia  Athe- 
letics,  Boston  Red  Sox,  Philadelphia  Phillies 
and  Pittsburgh  Pirates. 

Atlantic  Refining  Co.,  Philadelphia,  through 
N.  W.  Ayer  &  Son,  Philadelphia  and  New 
York,  expects  to  spend  more  in  its  sponsorship 
of  the  above  four  clubs  than  ever  before,  a 
spokesman  told  B*T.  Negotiations  with  specific 
stations  are  still  underway. 

Phils,  Athletics  Co-Sponsored 

Atlantic  will  co-sponsor  the  Phillies  and 
Athletics  on  radio  and  television  in  the  Penn- 
sylvania and  New  Jersey  area  along  with 
Liggett  &  Myers  and  Adam  Scheidt  Brewing 
Co.  Atlantic,  Liggett  &  Myers  and  Narra- 
gansett Brewing  Co.  will  co-sponsor  the  Red 
Sox  on  a  New  England  radio  network  of  40 
stations  and  probably  on  WNAC-TV  and 
WBZ-TV  Boston  as  well  as  WHDH  (radio) 
Boston. 

With  a  co-sponsor  not  yet  signed,  Atlantic 
will  underwrite  the  Pittsburgh  Pirates  in 
Western  Pennsylvania  in  both  television  and 
radio.  Atlantic  and  Ballantine  beer  will  sponsor 
New  York  Yankee  games  on  radio  only  in 
New  York  State  on  the  "Home  of  Champions 
Network,"  without  an  outlet  in  New  York  City. 

During  the  training  period,  Atlantic  and  its 
co-sponsors  will  underwrite  a  schedule  of  20 
Red  Sox,  Athletics  and  Phillies  games  on  radio 
alone,  plus  a  smaller  schedule  of  games  of  the 
Pirates.  Cunningham  &  Walsh,  New  York,  is 
the  agency  for  Liggett  &  Myers  and  Narra- 
gansett Brewing. 

Liggett  &  Myers'  1954  schedule  of  sponsor- 
ship of  baseball  games  will  be  similar  to  that 
of  last  year  with  the  dropping  of  a  San  Fran- 
cisco game  a  week  on  tv  and  the  dropping 
of  the  Chicago  Cubs  on  radio  only.  In  Los 
Angeles,  Chesterfields  (Liggett  &  Myers)  along 
with  East  Side  beer  (Warwick  &  Legler)  and 
Ford  dealers  (J.  Walter  Thompson  Co.)  will  co- 
sponsor  the  Los  Angeles  Angels  and  Holly- 
wood Stars  on  KHJ-TV  for  23  weeks. 

Chesterfield  and  Hamms  Beer  will  sponsor 
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MID-SOUTH  Title  Co.  of  Memphis,  Tenn., 
starts  largsct  radio  campaign  in  local  history 
for  such  a  firm,  according  to  WHBQ  that  city. 
Completing  terms  are  (I  to  r)  George  M.  Hous- 
ton, vice  pres.,  title  officer,  Mid-South;  L.  0. 
Dobson,  gen.  sis.  dir.,  WHBQ-AM-TV;  James 
L.  Boren,  Mid-South  pres.,  and  M.  J.  Vosse, 
Vosse-Bick  Adv.  Agency.  Monday  through 
Friday  nightly  10-minute  newscast  is  used  along 
with    Sunday    quarter-hour    discussion  show. 


FIFTY-TWO  weeks  sponsorship  of  daily  quar- 
ter-hour Dave  and  Barbara  on  WKRC  Cincin- 
nati is  arranged  by  (I  to  r)  John  Limbocker, 
vice  pres.,  Verkamp  Withrow  Oil  Co.;  A.  H. 
Withrow,  pres.  of  firm;  E.  R.  Strauchen,  Srrau- 
chen  &  McKim  Adv.;  Hubbard  Hood,  WKRC. 


INITIAL  radio  venture  by  Bridgford  Packing 
Co.,  Anaheim,  Calif.,  is  discussed  by  (I  to  r) 
Donn  Spencer,  sis.  mgr.,  KVOE  Santa  Ana, 
Calif.,  which  will  carry  84  weekly  spots  for 
52  weeks  for  Bridgford;  Carl  Johnson,  sponsor 
sis.  mgr.;  Hal  Davis,  station  dir.,  and  Hugh  M. 
Bridgford,   packing  company  pres. 


VAN  CAMP  Sea  Food  Co.,  Terminal,  Calif., 
alternate  week  sponsorship  of  Edgar  Bergen 
Show  on  204  CBS  Radio  outlets  is  finalized  by 
(I  to  r)  Gilbert  Van  Camp  Sr.,  pres..  Van  Camp; 
Robert  Debnam,  Van  Camp  adv.  mgr.;  Mr. 
Bergen;  R.  Jollife,  CBS  West  Coast  sis.  service 
mgr.,  and  Gilbert  Van  Camp  Jr.,  executive 
vice  pres.  of  sponsor. 


RECORD  BASEBALL  COVERAGE  LOOMS 


Chicago  Cubs  and  White  Sox  games  on  WGN- 
TV  there. 

For  the  seventh  consecutive  year  Chester- 
field will  sponsor  the  New  York  Giants  games 
on  WPIX  (TV)  New  York.  Colgate-Palmolive 
Co.,  Jersey  City,  through  Sherman  &  Mar- 
quette, New  York,  has  bought  half  of  the 
WPIX  Frankie  Frisch  Show  preceding  all  home 
games  of  the  Giants.  Chesterfield  is  still  in 
negotiation  in  Philadelphia. 

Ballantine  &  Sons,  Newark,  through  J. 
Walter  Thompson  Co.,  New  York,  will  sponsor 
on  WPIX  (TV)  all  the  New  York  Yankee 
games,  except  that  the  third  and  seventh 
innings  of  each  game  will  be  sponsored  by 
White  Owl  cigars,  through  Young  &  Rubicam. 
Ballantine  also  co-sponsors  with  Atlantic  Re- 
fining the  radio  coverage  of  the  Yankees.  Bal- 
lantine will  sponsor  the  Yankees  on  WINS. 

Schaefer  beer  and  American  Tobacco  Co. 
(Lucky  Strikes)  will  sponsor  the  Brooklyn 
Dodgers  on  WMGM  and  WOR-TV  New  York. 
WMCA  will  carry  Giants  games  under  Chester- 
field sponsorship. 

Camel  cigarettes,  through  William  Esty  Co., 
New  York,  will  sponsor  Red  Barber's  15- 
minute  broadcasts  before  and  10-minute  broad- 
casts after  all  Yankee  games  on  WPIX.' 

Monarch  Buick  Buys 

Monarch  Buick  Co.  (Buick  dealers),  New 
York,  has  contracted  for  all  radio  spots  im- 
mediately following  the  Yankee  baseball  pre- 
season exhibition  games  on  WINS  New  York, 
effective  March  6,  and  also  uses  the  radio  spots 
following  the  regular  season  games.  The  pre- 
season schedule  is  entering  its  fourth  straight 
year  of  spot  sponsorship.  William  Warren, 
Jackson  &  Delaney,  New  York,  is  the  agency. 

Falstaff  Brewing,  St.  Louis,  through  Dancer- 
Fitzgerald-Sample,  New  York,  has  been  nego- 
tiating for  radio  sponsorship  of  either  the 
Chicago  Cubs  or  the  Chicago  White  Sox. 

Plans  also  are  being  firmed  up  by  Miller 
Brewing  Co.  for  regional  radio  network  cover- 
age of  all  Milwaukee  Braves  home  and  road 
contests,  as  well  as  at  least  20  spring  training 
clashes,  with  WEMP  and  WTMJ,  that  city,  as 
key  originating  outlets.  Thirty  stations  have 
committed  themselves  and  negotiations  are 
underway  involving  an  additional  25  outlets. 
Mathisson  &  Assoc.,  that  city,  is  the  agency. 


The  arrangement  envisions  Braves  coverag 
throughout  Wisconsin,  some  of  upper  Michigaf 
and  parts  of  Northeast  Minnesota  and  Nortl 
east  Iowa.  For  the  first  time,  the  Braves  wi 
invade  Appleton,  Janesville,  Green  Bay  an 
Wisconsin  Rapids,  all  Wisconsin,  an  area  pri 
viously  denied  them  until  the  foldup  of  tr| 
Class  D  Wisconsin  State  League. 

Local  Clubs  Protected 

In  no  instance,  it  was  explained,  will  th1 
games  be  piped  to  a  station  at  the  same  tim 
the  minor  league  club  in  that  city  is  playinj 
Four  or  five  fm  outlets  are  included  in  th 
pickups,  though  the  station  list  was  not  aval 
able  late  last  week  pending  confirmation  fror 
other  stations  on  network  commitments. 

Miller  plans  a  heavy  promotion  and  mei 
chandising  campaign  in  connection  with  th 
broadcasts,  with  Earl  Gillespie  handling  play 
by-play  and  Blaine  Walsh  color  and  commei 
cials.  No  Braves  contests  will  be  televised. 

Plans  for  regional  broadcasts  by  Anheuser 
Busch  (Budweiser)  of  all  St.  Louis  Cardina 
home  and  away  games  over  some  120  stations 
as  well  as  for  minor  league  broadcasts  in  eigh 
Cardinal  franchise  cities  and  77  Cardinal  roa« 
clashes  on  tv  in  St.  Louis,  already  have  beet 
set  [B«T,  Jan.  25]  and  last  week  stirred  protest 
from  some  minor  league  executives  (see  stor^ 
below).  The  beer  firm  plans  a  $2  millioi 
radio-tv  slate.  Three  St.  Louis  video  outlet 
have  made  presentations  and  the  station  is  exj 
pected  to  be  announced  this  week  [Closed  Cre 
cuit,  Feb.  1]. 

White  Sox,  Cubs  Radio  Sponsors 

In  Chicago  four  advertisers — Sinclair  Refin 
ing  Co.  (Morey,  Humm  &  Johnstone),  Genera; 
Cigar  Co.  (Young  &  Rubicam),  Genera! 
Finance  Co.  (Gordon  Best  Co.)  and  Coca-Cold 
(D'Arcy  Adv.  Co.) — will  sponsor  radio  broad- 
casts of  all  White  Sox  games  on  WCFL  and 
Cubs  on  WIND.  Games  also  will  be  beamed 
to  regional  midwest  networks  involving  lineups 
of  stations  not  yet  revealed  in  either  number 
or  identity.  Liggett  &  Myers  for  Chesterfields 
(Cunningham  &  Walsh)  and  Hamm  Brewing 
Co.  (Campbell-Mithun)  will  co-sponsor  77  Cubs 
home  games  and  all  daytime  White  Sox  home 
contests  on  WGN-TV  Chicago. 


TWO  MINOR  LEAGUES  PROTEST  CARDS'  PLAN 


PLANS  by  Anheuser-Busch  (Budweiser  beer) 
to  broadcast  all  St.  Louis  Cards  baseball  games 
over  some  120  stations  have  evoked  protests 
from  two  minor  leagues  and  aroused  concern 
among  others. 

The  opposition  was  raised  after  George  Traut- 
man,  head  of  the  minor  leagues,  met  with  major 
league  executives  and  Baseball  Commissioner 
Ford  Frick  in  New  York  Jan.  30. 

The  protests  were  made  by  the  Three  Eye 
League,  headed  by  Harold  Totten,  former 
sports  announcer,  station  manager  and  radio 
farm  service  director,  and  the  Western  League, 
with  George  Barr,  former  National  League 
umpire,  as  president. 

Mr.  Trautman  warned  that  unless  the  major 
league  baseball  clubs  curb  thejr  radio  broad- 
casts and  telecasts  in  major  league  territories, 
baseball. will  continue  "to  suffer  at  an  alarming 
mf\  •  ■■- 

"  Mr."  Totten  charged  the  Budwdser-owned 
Cards -would  "monopolize  broadcasting  facili- 
ties,!.' and  compete  directly  with  teams  in  seven 
of  the  Three  Eye  League's  eight  pities.  The 
Cards,  reyealcd  the,  plan  'more  than  a  fortnight 


ago  [B«T,  Jan.  25]. 

It  was  understood  the  minors  have  obtained 
a  receptive  ear  from  the  major  leagues  on  this 
subject,  and  it  was  held  plausible  Commissioner 
Frick  might  take  action  in  view  of  the  abolition 
of  baseball's  old  rule  1-D,  which  protected 
teams  under  the  50-mile  provision. 

An  executive  familiar  with  the  Cards'  plan 
said  the  charges  were  based  on  misinformation 
and  denied  any  stations  were  prevented  from 
airing  local  minor  contests.  He  also  denied 
that  sponsor  rights  for  Budweiser  involved  any 
$25,000  tab  for  stations  in  any  Three  Eye 
League  city,  claiming  the  highest  price  paid 
was  $15,000. 

Mr.  Trautman  said  baseball  lost  26  million  in 
attendance  over  the  past  five  years.  He  said 
he  did  not  attribute  the  loss  entirely  to  radio- 
and  tv,  but  they  are  "strong  contributing  fac- 
tors." •   '■}.?.  ■■'        ;  s':    " '  >\ 

Mr.  Frick  said  later  that  major  league  own- 
ers had  not  discussed  the  situation  with  Mr- 
Trautman  but  merely  had  listened  to  his  6b-1 
scrvations.    He  thought  major  league  owners 
would  discuss  the  matter  at  their  meetings.' 
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oquent  pitches  extol  great 
enefits  for  broadcasters  will- 
g  to  sabotage  their  rate  cards 
behalf  of  such  commodities 
;  mineral  water  and  bath- 
jom  gadgets. 

I  ways  of  meeting  a  recession,  or  depres- 
have  been  offered  to  the  nation  and  to 
i  id  Mradio  industry, 
tavi  i'-The  Advertising  Council,  staffed  by  the 
ifrijjn's  top   business   executives,  laid  plans 
J  vast  campaign  to  sell  America  to  Ameri- 
[B«T,  Jan.  18]. 

-Ad  Fried  Advertising  Agency,  318  15th 
Dakland  12,  Calif.  (Higate  4-6580),  sug- 
d  it  had  a  depression  cure  for  radio  sta- 
I — a  per  inquiry  deal  on  behalf  of  Rocky 
intain  Hot  Springs  Home  Mineral  Baths, 
yllis  Rose,  writing  stations  under  the  Ad 
letter  head,  offered  this  hard-times  rem- 
_!bn  behalf  of  Rocky  Mountain  Hot  Springs 
!e  Mineral  Baths. 

jfusiness  experts  predict  that  in  1954  com- 
on  will  be  greater  than  ever  and  an  eco- 
fc  squeeze  will  affect  all  radio  stations, 
flow  is  the  time  to  consider  new  channels 
deriving  additional  advertising  revenue." 
:duced  to  its  essentials,  the  letter  explains 
Rocky  Mountain  Hot  Springs  Home  Min- 
Baths  "is  prepared  to  spend  up  to  $1,000 
week  with  your  station,  but  we  must  first 
e  to  ourselves  that  the  results  will  justify 
expenditure.  When  it  clicks  on  the  test 
can  schedule  it  as  often  as  possible,  after 
(lining  our  approval." 

ffoviously   anxious   to   show   that  Rocky 
sjintain  Hot  Springs  Home  Mineral  Baths 
l:  cure  what  ails  radio  stations  as  well  as 
i}an  carcasses,  Miss  Rose  continues: 
tfany  stations  make  half  their  dollar  vol- 
from  per  inquiry  revenue.  Isn't  it  time 
more  radio  stations  get  a  greater  share 
eldiihis  mail  order  advertising?   It  is  one  of 
fastest,  surest  ways  of  determining  the  size 
77  Culfspour  audience  and  proving  to  advertisers 
strength  of  your  stations'  effectiveness. 
>  you  are  able  to  test  program  formats 
collect  other  useful  data   about  your 
ners  while  making  additional  revenue." 

Three-Month  Supply 

three-month  supply  of  Rocky  Mountain 
Springs  Home  Mineral  Baths  is  nationally 
srtised  (media  not  specified  in  letter)  for 
5,  with  the  station  getting  $2  (minus  15%) 
an  unlimited  p.  i.  basis,  "or  according  to 
!|  card  (based  upon  orders,  received  @ 
1)0  each).  You  may  control  orders,  or  we 
!  for  our  client  (Thermae  Products  Inc.). 
tardless,  you  will  receive  $2.00  for  each 
er,  less  15%  agency  commission." 
f.  I.  has  even  reached  the  bathroom, 
ladio  stations  are  offered  the  opportunity 
(helping  their  clients  save  as  much  as  500 
ons  of  water  per  person  per  month  in  the 
ration  of  their  water  closets,  according  to 
rcy  Adv.  Agency,  401  Central  Bldg.,  Port- 
i,  Ore. 

phis,  cozy  saving  is  effected  by  use  of  Half- 
ish  Toilet  Control,  which  can  be  offered  by 
io  for  only  $2.95.  Stations  are  invited  to 
jgest  terms  for  the  mail-order  project. 
fialf-Flush:  Toilet  Control  has  been  adver- 
Kl  in  national  magazines,  the  agency  con- 
ues;  but  there  is  no  suggestion  that  the 
Igazine  contracts  were  on  a  per  inquiry  basis. 
Knother  proposition  has  been  submitted  by 
\  Louis  W.  Palm  (retired),  Rt.  3,  Hickman 
Is,  Mo".,  who  sells?  a  "program  of  instftrc- 


rma 


tion"  titled  "What  to  Do  When  You  Have 
Cataract."  Noting  that  cataract  "is  an  eye 
disease  affecting  15%  of  the  total  population," 
Dr.  Palm's  post  card  proposition  states,  "You 
keep  $4  of  each  $10  sale  and  remit  the  balance 
to  me  when  you  send  me  the  daily  list  of  cus- 
tomers. Return  this  card  to  me  and  I'll  send 
you  the  script  for  the  one-minute  program." 

Other  money-making  projects  were  sub- 
mitted to  stations  last  week.  Dale  Smith, 
commercial  manager  of  WMFS  Chattanooga, 
Tenn.,  and  operating  the  Des  Agency,  sub- 
mitted a  p.  i.  deal  in  a  letter  starting,  "Dear 
Radio  Brother."  This  "natural  money  maker 
from  the  word  go"  is  a  book  titled  /  Shall  Not 
Want,  based  on  the  Bible.  "Naturally,  this 
offer  has  been  checked  with  FCC  regulations 
and  approved  by  the  Post  Office  Dept.,"  Mr. 
Smith  carefully  explains. 

'Short'  Commercials 

Next  he  refers  to  a  campaign  in  national 
magazines,  which  traditionally  spurn  p.  i.  ad- 
vertising. "The  book  has  been  advertised 
quite  successfully  through  leading  magazines 
and  is  just  now  open  to  radio,"  Mr.  Smith 
continues.  He  recommends  two  or  three  back- 
to-back  announcements  for  repetition,  de- 
scribing the  submitted  continuities  as  "rather 
short  for  a  p.  i."  Continuities  average  over 
300  words  each,  judging  by  the  specimens. 

The  station  gets  a  50-50  split,  it  is  sug- 
gested in  the  following  language,  "The  actual 
cost  of  the  book  is  better  than  $1.  We  sell 
for  $2,  plus  C.O.D.  We  offer  to  split  the 
profit  50-50,  or,  50tf  per  order,  no  strings  at- 
tached." 


Lane  Forms  Own  Agency; 
Former  WLWA  (TV)  President 

WILLIAM  T.  LANE,  who  resigned  last  year 
as  president  and  general  manager  of  WLWA 
(TV)  Atlanta  [B«T,  March  9,  1953],  has  an- 
nounced the  organization  of  the  William  T. 

Lane  Co.,  advertis- 
ing and  public  re- 
lations firm,  in  Syra- 
cuse, N.  Y.  Ad- 
dress of  the  firm  is 
700  Wilson  Bldg., 
with  telephone,  2- 
9271.  Mr.  Lane  was 
president  and  gen- 
eral manager  of  the 
Atlanta  station,  at 
that  time  WLTV 
(TV),  when  it  was 
purchased  by  Cros- 
Iey  Broadcasting 
Corp.,  and  agreed  to 
stay  at  the  station  until  the  transfer  was  com- 
pleted and  new  management  installed. 


MR.  LANE 


Masland's  'Moore'  Tie-Ins 

C.  H.  MASLAND  &  Sons,  New  York,  effective 
March  8  will  tie-in  its  commercials  on  the 
Garry  Moore  Show  on  CBS-TV  with  a  local 
daily  newspaper  campaign  in  54  cities. 

In  the  cities  carrying  the  program  200-line 
ads  in  evening  papers  will  be  placed  listing  the 
names  of  the  dealers  who  handle  Masland  prod- 
ucts in  the  area.  Mr.  Moore  will  wind  up  each 
telecast  with,  "if  you  want  to  know  where  to 
buy  this  beautiful  Masland  rug,  look  for  my 
picture  in  the  evening  edition  of  your  city  news- 
paper." Then  the  local  station  carrying  the 
show  will  cut  in  slides  to  show  the  names  of 
dealers  who  carry  the'Masland  lines. 

Agency  is  Anderson  &  Cairns,  New-York. 


CONTRACT  for  more  than  $500,000  is 
signed  by  (seated)  Ernest  Hodges,  vice- 
president.  Guild,  Bascom  &  Bonfigli,  San 
Francisco,  for  Regal  Amber  Brewing  Co. 
(Regal  Pale  Beer)  to  assume  sponsorship 
of  Harry  Owens  Show  on  full  14-station 
Columbia  Television  Pacific  Network  for 
52  weeks  from  Jan.  30,  while  approval 
is  expressed  by  (I  to  r)  James  T.  Aubrey 
Jr.,  CTPN  general  manager;  Mr.  Owens, 
who  conducts  the  show,  and  Edmund  C. 
Bunker,  CTPN  sales  manager. 


Ford  Takes  CBS'  Murrow 
Newscasts  on  121  Stations 

FORD  MOTOR  Co.  effective  March  1  will 
sponsor  Edward  R.  Murrow  newscasts  on  121 
CBS  Radio  stations  in  the  Central,  Mountain 
and  Pacific  time  zones  on  Mondays,  Wednes- 
days and  Fridays,  while  American  Oil  Co. 
continues  to  sponsor  the  program  on  83  east- 
ern CBS  Radio  stations.  Thus,  Mr.  Murrow's 
radio  show  (Monday-Friday,  7:45-8  p.m.)  will 
be  sponsored  on  the  full  network  (except  for 
Tuesdays  and  Thursdays)  for  the  first  time 
recently. 

Ford  also  would  like  to  sponsor  the  Murrow 
show  on  Tuesdays  and  Thursday  on  the  83- 
station  eastern  lineup  and  accordingly  would 
like  Amoco,  now  underwriting  that  list  of  sta- 
tions, to  cut  its  five  days  to  three  days.  But 
since  Amoco  has  had  a  long  association  with 
Mr.  Murrow  it  appeared  doubtful  that  the 
company  would  be  willing  to  cut  back  on  its 
sponsorship  of  the  program.  If  Amoco  does 
refuse  to  retrench,  Ford  plans  to  take  on  Bob 
Trout,  8:25-30  p.m.,  on  those  83  stations, 
Wednesday,  Thursdays  and  Fridays. 

Agency  for  Ford  is  J.  Walter  Thompson  Co., 
New  York;  agency  for  Amoco  is  loseph  Katz 
Co.,  New  York  and  Baltimore. 


o^rieAlSTiNrj 
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Plough  Buys  Nujol,  Mistol 

SALE  of  its  Nujol  and  Mistol  line  of  products 
to  Plough  Inc.,  Memphis  drug  manufacturer 
and  owner  of  WMPS  there  as  well  as  WIID 
Chicago,  was  announced  last  week  by  Esso 
Standard  Oil  Co.,  New  York.  The  sale  was 
said  to  include  transfer  of  world-wide  trade 
marks  and  good  will,  all  inventories  of  finished 
goods  and  supplies  and  all  equipment. 

Nujol  is  a  medicinal  mineral  oil,  which  has 
been  produced  and  marketed  by  Esso  Standard 
Oil  and  its  affiliates  since  1915.  Mistol  is  a 
medicated  nose  drop  introduced  by  the  com- 
pany in  1924.  Line  of  medicinal  products 
manufactured  and  marketed  by  Plough  includes 
St.  Joseph's  aspirin  and  Mexsana  skin  powder, 
among  others. 
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NEW  BUSINESS  SPOTS 

Parliament  Cigarettes,  N.  Y.  (new  king-size 
filter  mouthpiece),  starting  spot  radio  and  tv 
campaign  in  New  York,  next  week  through 
mid-June.  Media  plans  will  expand  as  distri- 
bution requires. 

P.  Ballantine  &  Sons,  N.  Y.  (beer),  using  radio 
and  tv  spot  campaign  in  selected  markets  on 
Atlantic  Seaboard  from  Bangor,  Me.,  to  Miami. 
Campaign  will  run  for  52  weeks.  Agency:  J. 
Walter  Thompson  Co.,  N.  Y. 

NETWORK-NEW  BUSINESS 

Economics  Labs  Inc.,  St.  Paul,  Minn.,  this 
spring  will  allot  largest  advertising  budget  in 
its  history  for  its  new  formula  Soilax,  includ- 
ing participations  on  the  Garry  Moore  show 
on  CBS-TV.  Agency:  Scheideler,  Beck  & 
Werner,  N.  Y. 

Chrysler  Corp.,  Detroit  (Dodge  Div.),  signs  to 
use  three  Mutual  network  shows,  two  of  them 
purchased  on  Mutual's  Sunday  "Multi-Message 
Plan,"  for  promotion  of  its  1954  models.  Sun- 
day shows  are  Counterspy  and  Bulldog  Drum- 
mond,  effective  yesterday  (Sun.).  Sponsorship 
of  third  program,  Titus  Moody,  Mondays, 
Wednesdays  and  Fridays,  starts  today.  Agency: 
Grant  Adv.,  Detroit. 

Chevrolet  Dealers  of  America  signs  for  par- 
ticipations in  Mutual's  five  "Multi-Message" 
evening  shows  each  week,  starting  today 
(Mon.).  Agency:  Campbell-Ewald  Co.,  Detroit. 

AGENCY  APPOINTMENTS 

O'Sullivan  Rubber  Corp.,  Winchester,  Va. 
(O'Sullivan  Heels  and  other  rubber  products), 
appoints  Charles  W.  Hoyt  Co.,  N.  Y.,  effective 
April  1. 

New  York  Von  Co.,  Tuckahoe,  N.  Y.,  names 
Street  &  Finney,  N.  Y.,  to  handle  advertising 
for  Von's  Tablets. 

A.  L.  Ruso  Inc.,  Watsonville,  Calif,  (frozen 
food  packers),  names  Wank  &  O'Rourke,  S.  F. 

California  Marine  Curing  and  Packing  Co., 

Terminal  Island,  Calif.  (Priority  Brand  Tuna), 
names  Erwin,  Wasey  &  Co.,  L.  A. 

The  Hollywood  Candy  Co.,  Centralia,  111.  (div. 
of  Hollywood  Brands  Inc.),  appoints  Grubb  & 
Petersen  Adv.,  Champaign,  111.,  for  its  complete 
line  of  candies. 

AGENCY  SHORTS 

Phil  D.  McHugh  Co.,  L.  A.,  offers  new  analyti- 
cal research  and  product  development  service 
for  food,  drug  and  cosmetic  industries.  New 
department,  headed  by  consulting  chemist 
Joseph  Michaelson,  will  supply  factual  data  im- 
portant to  promotion  of  such  products. 

B.  Peter  Alport  Agency,  Portland,  Ore.,  changes 
firm  name  to  PARMA,  initials  of  Publicity, 
Advertising,  Research,  Marketing  Assn. 

Hicks  &  Greist,  N.  Y.,  has  established  a  news 
bureau  to  service  two  of  its  accounts — Glamo- 
rene  and  Wolco  products.  Jean  Clarke  Thomp- 
son, previously  with  American  Gas  Assn.,  will 
handle  educational  material  and  general  news 
to  all  media. 


Myer  Lesser  Dies 


MYER  LESSER,  79,  president  of  Blaine- 
Thompson  Co.,  New  York,  died  Jan.  28  of  a 
heart  ailment  in  Miami  Beach.  He  joined  the 
advertising  firm  in  1913  and  became  president 
soon  after.  He  is  survived  by  his  wife,  a 
daughter  and  a  son. 


FILM 


SCREEN  GEMS  EXPANSION  PLANS  FOR  '54 
TO  INCLUDE  $5  MILLION  FOR  VIDEO  FILM! 

1 

Seven  new  series  are  outlined  by  Ralph  Cohn,  who  says  that  fir' 
will  be  top  film  producer  by  end  of  1954. 


EXPANSION  plans  for  1954  calling  for  the 
production  by  Screen  Gems  Television,  sub- 
sidiary of  Columbia  Pictures  Corp.,  of  tv  filmed 
series  at  a  cost  of  almost  $5  million  were  an- 
nounced at  a  news  conference  in  New  York 
Thursday  by  Ralph  M.  Cohn,  vice  president 
and  general  manger  of  Screen  Gems. 

Mr.  Cohn  said  the  expansion  move  "will  sky- 
rocket Screen  Gems  Television  to  the  number 
one  position  as  producers  of  television  film 
programs  by  the  end  of  1954."  He  said  that 
during  the  year  the  company  will  produce  three 
new  tv  films  series,  aside  from  its  current  pro- 
duction of  the  Ford  Theatre,  plus  four  other 
series  planned  for  this  year. 

Currently  in  production,  according  to  Mr. 
Cohn,  are  Ford  Theatre,  Father  Knows  Best, 
The  Damon  Runyon  Theatre,  and  The  Adven- 
tures of  Rin  Tin  Tin.  The  four  additional  pro- 
gram series,  which  are  being  offered  through 
General  Artists  Corp.,  Screen  Gems'  national 
sales  representatives,  and  which,  if  sales  interest 
develops  as  anticipated  will  be  produced,  are: 
Sister  Veronica,  starring  Irene  Dunne;  What 
Makes  a  Champ,  Classified,  and  Johnny  Night- 
hawk,  starring  Howard  Duff. 

Color  Experiments 

Mr.  Cohn  also  said  that  first  experiments  in 
the  use  of  color  television  film  commercials 
were  started  last  week  by  Screen  Gems  Tele- 
vision, with  production  crews  filming  commer- 
cials in  Kodachrome,  Eastman  and  Technicolor. 
He  said  that  the  film  will  be  transmitted  over  a 
closed  circuit  so  results  may  be  observed  under 
broadcasting  conditions. 

Mr.  Cohn  claimed  his  company  is  the  only 
one  in  the  U.  S.  which  has,  under  one  roof, 
complete  facilities  for  activities  spanning  the 
entire  tv  film  field,  including  production  of  pro- 
grams and  commercials  and  syndication  and 
distribution  of  programs. 

GAC  will  serve  as  sales  representatives  on 


KLZ-TV  Denver's  president-general  man- 
ager, Hugh  B.  Terry  (r),  congratulates 
speaker  Herbert  A.  Philbrick  after  the  lat- 
ter's  address  before  the  Denver  Chamber 
of  Commerce.  Mr.  Philbrick's  adventures 
as  an  undercover  FBI  agent  are  drama- 
tized by  the  Ziv  Television  film  series,  / 
Led  Three  Lives,  which  is  sponsored  on 
KLZ-TV  by  the  Coors  Brewing  Co.  of 
Golden,  Colo.  Seated  at  left  is  Adolph 
Coors  III,  president  of  the  beer  firm. 


program  series  to  national  advertisers  only 
Cohn  said.  Screen  Gems'  regular  sales  i 
under  John  H.  Mitchell,  vice  presiden 
sales,  will  place  programs  with  regional 
local  advertisers. 


DISCUSSING  production  details  of 
pilot  film  of  the  new  Claudette  Coll 
Show,  which  was  completed  on  Jan. 
are  (I  to  r):  Watson  Webb,  director 
series;  Stanley  Wolf,  president  of  Re 
hill  Productions,  and  Miss  Colbert.  Rc 
hill  is  producing  the  tv  film  series  in  Ho 
wood  for  release  in  September. 


FILM  SALES 

Guild  Films  Co.,  N.  Y.,  has  sold  Life 
Elizabeth,  tv  film  series,  in  four  more  ma 
raising  total  number  of  markets  for  show  t 
Latest  sales  are  to  WICA  (TV)  Chamr! 
WAFB  (TV)  Baton  Rouge,  WTAR-TV 
folk  and  KFOR-TV  Lincoln,  Neb. 

NBC  Film  Division  announced  last  week 
Inner  Sanctum  has  been  sold  in  66  mai 
Victory  at  Sea,  92;  Badge  714,  132;  Capi 
93  and  The  Visitor,  65. 

FILM  PRODUCTION 

Sarra  Inc.,  Chicago,  has  created  and  proc 
a  series  of  commercials  with  theme,  "< 
see — come  save  at  A&P,"  for  the  Greai 
lantic  &  Pacific  Tea  Co.,  through  Par 
Peart,  N.  Y.  Company's  line  of  product 
included  in  20-  and  60-second  commer 
which  combine  live  action  with  cartooi 
quences  in  open-end  films. 

Alexander  Film  Co.,  Colorado  Springs,  ( 
announces  tv  commercials  for  the  follo\ 
Pfaff  Sewing  Machine  Company,  Chi 
four  60-second,  four  47-second,  four  20-se 
and  four  13-second  films  through  Boze 
Jacobs  Inc.  Maytag,  Newton,  Iowa,  sis 
second  and  six  13-second  films  through 
Cann-Erickson  Inc.  Fairmont  Foods,  On 
Neb.,  one  20-second  film  through  Alle 
Reynolds.  Pure  Pak,  Detroit,  two  60-se 
and  three  20-second  films  through  Free 
Randall  Co.  Thrifti  Check  Service  Cor] 
tion,  N.  Y.,  one  46-second  and  one  13-se 
film. 

American  National  Studios  Inc.,  Hollyv 
announced  its  initial  production,  a  filme 
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Film  Distributors:  400 

IMBER  of  tv  film  distributors  in  the 
mtry  has  increased  to  a  record  high 
400,  according  to  the  latest  issue  of 
Tv  Film  Program  Directory  issued 
t  week  by  Broadcast  Information 
reau,  New  York.  The  directory  is  the 
h  compilation  covering  this  segment 
the  television  film  industry  released 
BIB. 


Oil! 

life 

jn  In 
direc 
it  of 
ml 
tut 


he  serial  projected  for  260  quarter-hour 
lies.  President  Bernard  Prockter  stated 
j  The  Family  Next  Door,  is  geared  for 
regional  syndication,  with  five  weekly 
Iments  to  cost  small  advertiser  less  than 
he  cost  for  weekly  half-hour  filmed  pro- 
I  Filming  starts  in  March. 

A.  Funt  Productions,  N.  Y.,  announced 
[iveek  plans  for  the  launching  of  a  new 
jiour  tv  filmed  series,  The  Great  Day. 
action  on  the  series  will  begin  in  mid- 
lary,  with  shooting  in  all  parts  of  the 
ry.  The  programs,  according  to  Allen  A. 
president,  will  "focus  on  the  key  mo- 
s  of  lives  of  people,  big  and  small,  by 
:ating  them  as  they  actually  happened." 
id   Productions    of    America,  Burbank, 
.,  was  signed  by  the  American  Heart 
piation  to  produce  a  13-minute  animated 
jin  color  on  the  misconceptions  of  heart 
ttofrse,  according  to  Stephen  Bosustow,  presi- 
of  UPA.   The  film  will  be  produced  in 
.'s  New  York  studio  to  be  completed  some- 
in  June. 

FILM  DISTRIBUTION 

irge  Bagnall  &  Assoc.,  Beverly  Hills,  has 
racted  to  distribute  a  new  series  of  26  half- 
films,  Youth  Opportunities,  which  Horace 
It  will  put  into  production  this  June.  Audi- 
trailer  has  been  filmed  explaining  the 
lat  of  the  proposed  series  and  is  now  avail- 
to  agencies  and  sponsors. 
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RANDOM  SHOTS 

t  wee|j[tsvision  Inc.,  Hollywood  tv  sports  film 
pany,  shifts  headquarters  to  234  Sansone 
F.  Firm  will  continue  Hollywood  office 
161  N.  Highland  Ave.  as  branch  office, 
t  National  Studios  Inc.  has  changed  its 
le  to  American  National  Studios  Inc.  Firm, 
;h  recently  purchased  Eagle-Lion  studios, 
xpected  to  take  possession  of  the  plant 
4. 

Pal^S  Studios  Inc.  purchases  estimated  $37,000 
th  of  motion  picture  scenery  and  sets  from 
£>  Studios.    Announcement  was  made  Fri- 
by  Lee  Blevins,  head  of  Kling's  West  Coast 
notion  picture  operations. 
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rocity  Film  Released 

204 SIGNAL  CORPS  film,  "Atrocities  in  Korea," 
med  from  tv  at  the  request  of  the  State 
sii  jpt.  last  month,  was  being  shown  on  stations 
nning  last  week.  The  film  was  banned  by 
Oiite  early  in  January  reportedly  because 
AUe  :i  tv  appearance  would  have  coincided  with 
|f>s8  seminaries  leading  to  the  Big  Four  confer- 
Fiedite  opening  in  Berlin.  Some  261  stations  in 
Coi[[!  nation  are  reported  to  be  planning  showings 
3.58 «l the  film.  It  is  part  of  The  Big  Picture  series 
[tributed  for  tv  by  the  Signal  Corps  in  De- 
fnber  1951.  According  to  the  Army,  State 
llymd  asked  the  film  be  held  up  until  or  after 
k  1. 
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NIELSEN  PLANS  LOCAL  RATING  REPORTS 


New  audience  measurement 
system  would  provide  data  on 
three  areas  in  each  locality 
using  combination  of  Audi- 
meter  and  Audiolog  readings. 

PLANS  for  adding  local  broadcast  audience 
reports  to  the  national  radio  and  tv  rating  serv- 
ice now  offered  by  A.  C.  Nielsen  Co.  were 
announced  last  week  by  Arthur  C.  Nielsen, 
president,  at  a  luncheon  meeting  of  the  buyers 
and  sellers  of  broadcast  time  in  New  York. 
Similar  meetings  will  be  held  in  other  cities, 
it  was  said. 

Nielsen  Radio-Television  Area  Services,  or 
"NRT"  Services,  as  they  will  be  known,  will 
provide  audience  data  for  three  areas  in  each 
locality:  The  "NRT"  Area,  about  a  50-mile 
radius  including  all  tv  viewing  and  most  radio 
listening  except  to  the  largest  stations;  the 
"Total"  Area,  embracing  all  listening  to  the 
most  powerful  stations,  and  the  "Metropolitan" 
Area,  as  defined  by  the  U.  S.  Census.  Reports 
will  stress  numbers  of  homes,  or  "truly  pro- 
jected ratings,"  rather  than  percentages,  Mr. 
Nielsen  said. 

Data  will  be  collected  via  a  combination  of 
Audimeter  and  Audilog  reports,  Mr.  Nielsen 
said.  The  Audimeter  is  the  device  that  auto- 
matically registers  all  dial  turnings  in  a  home 
for  up  to  four  sets,  including  tv  as  well  as 
radio,  and  is  the  method  used  for  Nielsen's 
national  radio  and  tv  reports.  The  Audilog  is 
a  diary,  to  be  maintained  for  each  receiver  in 
the  home. 

To  provide  families  with  a  reminder  to  re- 
cord their  broadcast  reception  in  their  Audi- 
logs,  a  "recordimeter"  will  be  installed  on  each 
receiver  in  each  home  in  the  Nielsen  sample. 
This  device  is  a  small  box  that  contains  a  light 
that  flashes  on  each  half-hour  that  the  set  is 
in  use,  and,  for  radio  sets  only,  also  sounds  a 
buzzer.  The  Recordimeter  on  its  face  has  a 
dial  showing  the  length  of  time  the  set  has 
been  operated  and  diary  keepers  are  asked  to 
note  the  total  each  morning  and  night.  This 
gives  them  an  easy  check  in  each  day's  entries 
and  also  provides  Nielsen  decoders  with  a 
check  on  the  accuracy  of  the  diary  reports. 

40%  Audimeter,  60%  Audilog 

NRT  reports  will  be  based  on  an  all-market 
average  of  40%  Audimeter  records  and  60% 
Audilog  reports,  Mr.  Nielsen  explained.  The 
proportion  of  Audimeters  will  rise  with  the 
size  of  the  market,  he  said,  running  from  an 
80-20  Audimeter-Audilog  ratio  in  New  York 
down  to  a  30-70  ratio  for  the  smallest  of  the 
30  major  markets.  Number  of  homes  measured 
in  each  market  will  run  about  50%  higher  than 
the  number  covered  by  present  local  audience 
measurement  services,  which  now  average  from 
250  to  400  homes,  he  said. 

Automobile  listening  can  also  be  measured, 
if  required,  Mr.  Nielsen  said,  but  he  expressed 
the  opinion  that  this  would  be  too  expensive 
to  be  feasible,  since  auto  listening  amounts  on 
the  average  to  only  7.7%  of  in-home  listening. 
Listening  in  public  places,  such  as  factories 
and  stores,  adds  another  5%,  he  said. 

Cost  of  the  new  service  will  be  based  on  a 
variety  of  factors,  he  said,  declining  to  cite 
"typical"  dollar  figures  but  stating  that  the 
cost  will  be  "reasonable,"  although  somewhat 
higher  than  that  of  present  local  audience  rat- 
ing services.  If  enough  demand  is  found  for 
the  service,  it  will  be  started  in  the  top  30 
markets  of  the  country. 

In  addition  to  the  national  audience  measure- 
ments, Nielsen  reports  are  being  made  locally 


in  five  markets:  New  York,  Chicago,  Los  An- 
geles, Pittsburgh,  and  Cincinnati,  with  WLW 
in  the  last  city  spending  $60,000  a  year  for  the 
past  nine  years  for  the  Nielsen  reports,  Mr. 
Nielsen  said.  These  are  based  entirely  on 
Audimeter  homes,  he  said. 

Following  the  Nielsen  announcement,  C.  E. 
Hooper,  president,  C.  E.  Hooper  Inc.,  sent  the 
following  telegram  to  key  executives  in  broad- 
casting: 

"If  broadcasting  is  now  ready  for  the  ulti- 
mate in  audience  measurement,  we  propose 
adoption  of  absolutely  accurate,  fully-auto- 
matic program  ratings  produced  by  the 
Hooperecorder  installed  in  random-sample 
homes. 

"The  Hooperecorder  furnishes  instantaneous 
ratings  based  on  big  samples  at  a  cost  per  re- 
port but  a  fraction  of  the  high  subscription 
price  which  may  be  expected  for  the  slow, 
small-sample,  non-automatic  service  now  in 
prospectus  only. 

"We  are  ready." 


'Lucy7  Then  'Dragnet' 
Top  Nielsen  Tv  Ratings 

FIRST  10  tv  programs  both  for  number  and 
percentage  of  homes  reached  were  reported 
by  A.  C.  Nielsen  Co.  last  week  for  the  two 
week  period  ending  Jan.  9.  /  Love  Lucy  and 
Dragnet  ranked  first  and  second,  respectively, 
in  both  categories.  Complete  top  10  ratings: 

Nielsen-Rating* 
NUMBER  OF  TV  HOMES  REACHED 


Homes 

Rank 

Program 

(000) 

1 

1  Love  Lucy  (CBS) 

15,519 

2 

Dragnet  (NBC) 

14,790 

3 

Buick-Berle  Show  (NBC) 

13,391 

4 

Bing  Crosby  Show  (CBS) 

12,218 

5 

You  Bet  Your  Life  (NBC) 

11,884 

6 

Arthur  Godfrey's  Scouts  (CBS) 

11,798 

7 

Colgate  Comedy  Hour  (NBC) 

11,502 

8 

Arthur  Godfrey  (Liggett  &  Myers) 

(CBS)  11,500 

9 

Jackie  Gleason  Show  (CBS) 

11,443 

10 

Arthur  Godfrey  (Toni)  (CBS) 

11,089 

PER  CENT  OF  TV  HOMES  REACHED 
PROGRAM  STATION  BASIS 


Rank  Program 

1  I  Love  Lucy  (CBS) 

2  Dragnet  (NBC) 

3  Bing  Crosby  Show  (CBS) 

4  Buick-Berle  Show  (NBC) 

5  Arthur  Godfrey's  Scouts  (CBS) 

6  Arthur  Godfrey  (Frigidaire)  (CBS) 

7  Jackie  Gleason  Show  (CBS) 

8  You  Bet  Your  Life  (NBC) 

9  Arthur  Godfrey  (Liggett  &  Myers)  (CBS)  45.4 
10  Colgate  Comedy  Hour  (NBC)  43.6 
(*)  Homes  reached  during  all  or  any  part  of  the  pro- 
gram, except  for  homes  listening  only  1  to  5  minutes. 
For  5-minute  programs,  average  audience  basis  is  used. 

Copyright  1954  by  A.  C.  Nielsen  Co. 


Homes 
% 
59.3 
56.3 
54.3 
52.7 
49.2 
48.2 
47.5 
45.9 


Audience  Analysis 

ANALYSIS  of  tv  audiences  during  the 
fall  of  1953  shows  Comedy  Hour  and 
Mr.  Peepers  tied  for  first  place  with  three 
viewers  per  set  each,  and  Jackie  Gleason 
third  with  2.9  viewers  per  set,  according 
to  C.  E.  Hooper  Inc.  Largest  male 
audience,  60%,  was  drawn  by  NCAA 
Football,  Greatest  Fights  and  Pabst 
Bouts.  This  Is  Your  Life  was  tops  with 
women,  with  59%;  Howdy  Doody  the 
children's  favorite,  with  88%.  Ten  pro- 
grams drew  three  or  more  persons  per 
set  in  the  eastern  and  central  time  zones; 
no  program  drew  as  many  as  three  in  the 
Pacific  zone.  Hooper  attributed  this  to 
time  and  weather  differentials. 
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TRADE  ASSNS. 


Drawing  'em  In 

HOW  MUCH  money  can  participation 
shows  bring  into  a  community  from  out- 
of-towners?  Crosley  Broadcasting  Corp., 
looking  for  the  answer,  found  such  shows 
on  WLWT  (TV)  Cincinnati  can  bring 
upwards  of  $500,000  yearly  to  local  busi- 
nessmen [Closed  Circuit,  Jan.  11].  The 
firm  surveyed  1,050  persons  who  visited 
WLWT  studios  to  see  three  tv  participa- 
tion programs.  Of  661  out-of-towners, 
31.1%  or  389  persons  planned  to  spend 
an  average  of  $8.17  shopping.  That  is 
in  addition  to  each  person's  purchase  of 
meals  in  downtown  restaurants. 


'LUCY'  BACK  ATOP 
ARB  RATING  LIST 

SCORING  its  biggest  tv  audience  rating  of  the 
season,  /  Love  Lucy  returned  to  the  No.  1  posi- 
tion in  ratings  for  Jan.  9-15,  according  to 
American  Research  Bureau,  Washington.  Last 
month's  leader,  Dragnet,  dropped  to  second 
place  percentagewise.  Newcomer  to  ARB's 
top  ten  ratings  is  Life  of  Riley,  which  ranked 
seventh.   ARB's  Jan.  9-15  listings  follow: 


Program  Network 

1  I  Love  Lucy  (CBS) 

2  Dragnet  (NBC) 

3  You  Bet  Your  Life  (NBC) 

4  Talent  Scouts  (CBS) 

5  Comedy  Hour  (Martin  &  Lewis)  (NBC) 

6  Godfrey  &  Friends  (CBS) 

7  Life  of  Riley  (NBC) 

8  Our  Miss  Brooks  (CBS) 

9  Jackie  Gleason  (CBS) 
10  Milton   Berle  (NBC) 


Program  Network 
1     I  Love  Lucy  (CBS) 

Comedy  Hour  (Martin  &  Lewis)  (NBC) 
Dragnet  (NBC) 
You  Bet  Your  Life  (NBC) 
Godfrey  &  Friends  (CBS) 
Talent  Scouts  (CBS) 
Milton  Berle  (NBC) 
Jackie  Gleason  (CBS) 
Toast  of  the  Town  (CBS) 
Private  Secretary  (CBS) 


Rating 
66.8 
64.8 
56.8 
51.9 
47.5 
45.9 
45.4 
44.4 
43.3 
43.0 

Viewers 
(Add  000) 
45,720 
43,300 
41,440 
40,610 
32,280 
31,450 
30,530 
30,230 
28,910 
28,150 


AFB's  Cooper  Outlines 
Uses  of  Video  Ratings 

THERE  ARE  three  principal  uses  of  television 
audience  measurements,  Roger  Cooper  of  Los 
Angeles,  West  Coast  manager  of  American 
Research  Bureau,  told  the  Seattle  Advertising 
and  Sales  Club  last  Tuesday.  He  named  them 
as  (1)  a  programming  tool,  (2)  a  balance  sheet 
to  show  changes  over  the  years,  and  (3)  a  tool 
in  time  selling  and  time  buying. 

Commenting  on  the  announced  topic  for  his 
talk — "Are  television  audience  ratings  neces- 
sary?"— Mr.  Cooper  observed:  "If  any  adver- 
tiser says  no,  let  him  look  at  the  cost  of  tv. 
Television  is  a  good  buy  for  the  impact  it  has 
on  prospective  customers,  but  it  is  expensive 
and  can  produce  a  greater  profit  for  the  adver- 
tiser if  the  program  reaches  a  bigger  audience." 


Bibliography  on  Tv 

BIBLIOGRAPHY  on  television  is  being  com- 
piled by  Dr.  Charles  Allen,  professor  at  North- 
western U.,  Evanston,  111.,  under  a  project  spon- 
sored by  the  Chicago  Television  Council.  The 
booklet  will  be  presented  to  NARTB  and  BMI 
for  possible  distribution,  and  to  CTC  members. 
It  will  contain  information  on  tv  production, 
programming,  sales,  engineering,  etc. 


MR.  DOHERTY 


Doherty  Leaving  NARTB 
For  Own  Consultant  Firm 

Tower  temporarily  assigned 
to  handle  NARTB  labor  rela- 
tions activity.  New  Doherty  ra- 
dio-tv  management  consultant 
firm  will  headquarter  in  Wash- 
ington, D.  C. 

RICHARD  P.  DOHERTY,  NARTB  labor  vice 
president,  economist  and  management  adviser, 
will  set  up  his  own  management  consultant 
firm,  Richard  P.  Doherty  Television-Radio 
Management  Co., 
March  1.  Mr.  Doh- 
erty has  been  in 
charge  of  NARTB 
labor  relations  ac- 
tivity. Last  Febru- 
ary he  was  named  a 
vice  president  with 
a  three-year  con- 
tract. The  NARTB 
board  was  polled 
last  week  and  agreed 
to  severance  of  the 
contract  as  he  had 
requested. 

Harold  E.  Fel- 
lows, NARTB  president,  described  Mr.  Doher- 
ty's  service  to  the  membership  "as  outstand- 
ing, and  accountable  in  no  small  part  for  the 
enthusiastic  support  the  association  has  re- 
ceived from  broadcasters  throughout  the  na- 
tion." He  added  appreciation  for  the  labor 
relations  pattern  set  by  Mr.  Doherty. 

No  decision  has  been  reached  as  to  a  suc- 
cessor. Department  work  will  be  assigned 
temporarily  to  Charles  H.  Tower,  Mr.  Doher- 
ty's  assistant,  who  has  been  with  NARTB 
since  Feb.  1,  1949. 

Mr.  Doherty  will  headquarter  in  Washing- 
ton. He  said  his  firm  plans  to  integrate  itself 
into  the  operating  structure  of  individual  sta- 
tion clients. 

At  NARTB  Mr.  Doherty  undertook  exhaus- 
tive studies  into  station  management  and  eco- 
nomic reviews  of  the  industry.  His  clinics  have 
been  among  the  most  popular  features  of  dis- 
trict and  state  broadcaster  meetings. 

Author  of  many  articles  and  books  on  busi- 
ness, management,  station  cost  control  and  eco- 
nomic topics,  Mr.  Doherty  has  served  as  in- 
dustry member  of  the  National  Wage  Stabiliza- 
tion Board,  1951-52;  employer  delegate  to  In- 
ternational Labor  Organization  conferences 
held  in  Switzerland,  1949-53;  member  of  U.  S. 
Chamber  of  Commerce-National  Assn.  of  Man- 
ufacturers ILO  Committee;  advisor,  President's 
Labor-Management  Conference,  1945;  Chair- 
man, East  Coast  Committee  of  State  Civilian 
Defense  Directors,  1942-45:  member,  U.  S. 
Chamber  of  Commerce  National  Committee 
on  Labor  Relations,  1949  to  date. 


Eisenhower  Honor  Guest 
At  Correspondents  Dinner 

PRESIDENT  Eisenhower  and  other  high  figures 
in  the  nation's  political  and  commercial  life 
were  guests  Saturday  at  the  Radio  &  Television 
Correspondents  Assn.  dinner,  held  at  the  Stat- 
ler  Hotel,  Washington.  The  entertainment  pro- 
gram was  generally  described  as  one  of  the 
best  ever  staged  by  the  association. 

Martin  Agronsky,  ABC,  presided  as  associa- 
tion president  and  gallery  chairman.  Richard 
Harkness,  NBC,  assumed  office  as  his  successor. 
Bill  Henry,  NBC,  was  chairman  of  the  dinner 


committee.  Talent  was  provided  by  all 1 
works,  with  CBS  putting  the  show  togei; 
The  program  was  geared  to  the  Presidi 
entertainment  tastes. 

Talent  included  Ark  Linkletter,  m.  c;  ^| 
McCarty,  Julius  LaRosa,  Phil  Silvers,  I 
Levenson,  Paul  Hahn,  Raymond  Massey  j 
Jane  Froman.  Mr.  Hahn,  trick  golfer,  ! 
aided  by  Cemetery  Jones,  the  President's 
sonal  caddy  at  his  Augusta,  Ga.,  retreat.  ; 
Massey,  with  the  aid  of  special  props,  read 
Lincoln  train-platform  speech  delivered  a: 
left  Illinois  for  the  White  House.  Miss 
man  ended  her  act  with  "I  Believe,"  acc 
panied  by  the  Marine  Glee  Club. 


Martin  to  Head  SCRTBA; 
Best  to  Vice  Presidency 

WALLACE  MARTIN,  WMSC  Columbia, 
elected  president  of  South  Carolina  Radi< 
Television  Broadcasters  Assn.  at  the  Jan.  21 
meeting  in  Clemson  [B«T,  Feb.  1].  He 
ceeds  Walter  Brown,  WORD  Spartanb 
Frank  Best,  WDIX  Orangeburg,  was  ele 
vice  president  succeeding  James  Cogs 
WKDK  Newberry.  T.  Doug  Youngbk 
WFIG  Sumter,  continues  as  secretary-treasu 
Elected  directors  were  Dudley  Saume 


NEW  president  of  S.  C.  Radio  &  Tv  Broad 
casters  Assn.,  Wallace  Martin  (I)  < 
WMSC  Columbia,  and  predecesso 
Walter  Brown  (r)  of  WORD  Spartanbur< 
are  greeted  by  FCC  Comr.  Robert 
Bartley,  who  spoke  at  Clemson  meetin< 

WIS  Columbia,  and  Ed  Osborne,  WBi 
Union. 

Louis  B.  Nichols,  assistant  to  the  direct 
FBI,  told  the  Saturday  session  broadcast 
should  keep  their  sights  pointed  toward 
real  significance  of  the  American  way  of  1 
warning  of  dangers  to  the  nation's  security. 


ANA  to  Hold  Spring  Meet 
March  17-20  in  Hot  Spring 

ASSN.  of  National  Advertisers  will  hold 
1954  spring  meeting  at  The  Homestead,  I 
Springs,  Va.,  March  17-20,  it  was  annoum 
last  week  by  Paul  B.  West,  ANA  president 

Current  plans  for  the  meeting,  according 
Mr.  West,  include  detailed  presentations 
both  the  planning  and  execution  of  effect 
advertising;  special  presentations  for  devel 
ing  public  confidence  in  advertising,  and 
speech  by  a  guest  speaker. 

Edwin  W.  Ebel,  director  of  advertising  z 
merchandising.  General  Foods  Corp.,  has  bt 
named  chairman  of  the  program  committee 
ANA's  spring  meeting. 
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IORE  QUALITATIVE 
ESEARCH  URGED 

Victor  Sholis  of  WHAS  cites  the 
Politz  study  of  radio  in  tv  areas 
in  telling  Chicago  broadcasters 
to  back  similar  projects. 

(IE  BROADCAST  industry  should  support 
continuance  of  studies  like  the  recent  Po- 
survey  of  radio  listening  in  television  areas, 
ctor  A.  Sholis,  vice  president  and  director  of 
HAS-AM-TV  Louisville,  told  the  Broadcast 
ecutives  Club  of  Chicago  last  week. 
He  expressed  hope  that  industry,  working 
ough  BAB,  "will  pick  up  the  challenge"  and 
at  advertisers  and  agencies  will  "insist  on  it." 

He  addressed  a 
Wednesday  luncheon 
session  at  the  Shera- 
ton Hotel,  summar- 
izing findings  of 
"The  Importance  of 
Radio  in  Television 
Areas  Today,"  com- 
piled by  Alfred  Po- 
litz Research  Inc. 
WHAS  was  one  of 
11  participating  sta- 
tions represented  by 
Henry  I.  Christal 
Co.  which  commis- 
sioned the  study. 
Mr.  Sholis  observed  that,  while  broadcasters, 
lvertisers  and  manufacturers  were  ready  to 
iury  radio  not  too  many  years  ago,"  the  in- 
istry  sold  14  million  sets  last  year.  He  felt 
at  what  happened  to  radio  was  "our  reliance 
|i  ratings  as  the  principal  sales  tool,"  and 
ted  omission  of  out-of-home  listening  data, 
e  described  ratings  as  the  "easy  simple  ex- 
:dient." 

Cites  Sarnoff 

Mr.  Sholis  also  observed  that  after  Brig, 
en.  David  Sarnoff,  RCA-NBC  board  chair- 
an,  scored  the  ratings  concept  at  an  affiliates 
|ssion  last  September,  NBC  later  came  out 
ith  "double  truck  ads  showing  NBC  first  in 
itings — before  CBS  figures  were  in.  We 
aven't  heard  from  NBC  since,  because  it  shot 
s  wad." 

The  Politz  study  was  characterized  by  the 
lyHAS  executive  as  "definitely  important  to 
roadcasters  and  equally  important  to  advertis- 
rs  and  agencies  who  buy  time."  The  survey 
ad  shown,  among  other  findings,  that  in  tv 
reas  during  an  average  winter  day  two  out  of 
firee  adults  listen  to  radio,  and  that  in  a  week 
io  has  reached  88  out  of  every  100  people. 
Mr.  Sholis  said  NARTB  indicated  continu- 
nce  of  such  a  study  is  "out  of  its  province," 
baving  the  "challenge  up  to  BAB."  He  com- 
nented  that  BAB  has  done  "some  outstanding 
tork"  but  has  been  "derelict"  in  some  phases 
j»f  pointing  up  radio  as  a  medium. 

Henry  C.  Bonfig,  vice  president  and  adver- 
ising  director,  Zenith  Radio  Corp.,  is  scheduled 
o  address  the  next  club  session  on  color  tele- 
ision. 


flOUM 
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*  L.  A.  Catholic  Women's  Group 
SfAsks  Tv  Program  Reshuffle 

SCHEDULING  of  programs  of  television  drew 
:he  barb  of  the  Los  Angeles  Council  of  Catholic 
Women  last  week  in  releasing  a  survey  taken 
ast  spring. 

The  council  criticized  the  showing  of  "un- 
it8"'satisfactory  programs",  (for  children)  when  most 
children  are  watching  tv  and,  conversely,  the 
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presentation  of  "excellent  family  programs" 
at  late  hours. 

The  survey  said  1,386  homes  were  polled. 
Only  14  of  29  programs  which  fell  into  the 
"most  popular"  category  were  designed  for 
children,  the  council  found.  Some  children's 
programs  have  hardly  any  young  viewers,  de- 
spite network  claims  they  are  "top-drawer,"  the 
council  claimed.  The  council  listed  the  fol- 
lowing as  examples:  Kukla,  Fran  &  Ollie 
(NBC-TV),  Terry  and  the  Pirates  (KTTV  [TV] 
Hollywood),  Tootsie  Hippodrome  (ABC-TV), 
Youth  Wants  to  Know  (NBC-TV),  Gabby 
Hayes  (NBC-TV)  and  Captain  Midnight  (KHJ- 
TV  Hollywood). 

Examples  of  "popular  family  programs" 
which  respondents  thought  ought  to  be  available 
earlier  in  the  day  were  /  Love  Lucy  (CBS-TV) 
and  the  Dennis  Day  Show  (NBC-TV). 

Of  parents  questioned,  23%  asked  that  pro- 
grams dealing  with  "murders,  holdups,  robberies 
and  westerns"  be  eliminated.  Eight  per  cent 
believed  many  "old  pictures  are  of  low  charac- 
ter," requesting  "more  modesty  in  dress  and 
elimination  of  fear  and  horror."  Other  dislikes 
listed  by  parents,  according  to  the  council,  were 
"exploitation  of  children  in  advertising  or  sell- 
ing of  articles  on  the  program,  bad  grammar, 
and  specifically,  elimination  of  Eastside  Kids 
and  so  much  space  fiction." 


AWRT  Meet  Outlines 
Women's  Radio-Tv  Role 

WOMEN  can  play  an  important  role  in  radio 
and  television  if  they  apply  the  ingredients  that 
make  for  success,  including  enthusiasm  for  their 
jobs,  hard  work  and  "increased  inquisitiveness." 

This  conclusion  formed  part  of  the  remarks 
offered  at  an  all-day  workshop  of  the  New  York 
Chapter  of  American  Women  in  Radio  &  Tele- 
vision in  New  York  Jan.  30  during  a  panel  dis- 


THE  PART  women  can  play  in  broad- 
casting was  discussed  by  a  panel  at  the 
AWRT  sessions  in  New  York.  Miss  Craig, 
ABC  commentator,  moderated  the  panel; 
among  its  members  were  Mr.  Caddigan, 
DuMont  director  of  programming  and 
production,  and  Mr.  Chase,  vice  presi- 
dent of  Selvage,  Lee  &  Chase,  New  York 
public  relations  firm. 

cussion  by  Ralph  W.  Hardy,  vice  president  in 
charge  of  government  relations,  NARTB;  James 
L.  Caddigan,  director  of  programming  and  pro- 
duction, DuMont  Television  Network;  Howard 
Chase,  vice  president  of  the  public  relations  firm 
of  Selvage,  Lee  &  Chase,  New  York;  Robert  A. 
Schmid,  administrative  vice  president  in  charge 
of  sales  and  advertising,  MBS,  and  Pat  Meike, 
DuMont  personality.  Nancy  Craig,  ABC  com- 
mentator, moderated  the  panel. 

Mr.  Hardy  recommended  that  women  ap- 
proach their  jobs  each  day  with  "renewed  en- 
thusiasm." He  said  attitude  towards  work  "play 
a  great  part  in  coloring  each  day,"  and  that 


Advertising  Week 

NATIONAL  Advertising  Week  will  be 
observed  Feb.  14-20  under  co-sponsor- 
ship of  Advertising  Federation  of  Amer- 
ica and  the  Advertising  Assn.  of  the 
West,  with  U.  S.  Chamber  of  Commerce 
assisting.  Highlights,  officials  said,  will 
include  a  salute  to  advertising  arranged 
by  AFA  with  CBS  for  broadcast  on  the 
Man  of  the  Week  program  on  Feb.  14 
on  CBS-TV  (3:30  p.m.)  and  CBS  Radio 
(10  p.m.),  featuring  BBDO  President 
Ben  Duffy  as  "Man  of  the  Week,"  and 
the  broadcast  by  NBC-TV  of  a  half- 
dozen  of  its  filmed  recordings  of  state- 
ments by  eminent  advertising  leaders. 


without  enthusiasm,  one  "cannot  ever  hope  for 
success." 

Speaking  on  programming,  Mr.  Caddigan  said 
that  show  business  "doesn't  just  brush  off  on 
you,"  and  that  it  "still  takes  hard  work,  com- 
bined with  talent,  to  reach  the  top  and  stay 
there."  He  declared  that  women  have  a 
definite  place  in  television  and  said  that  he 
preferred  to  treat  a  woman  in  business  exactly 
as  he  would  a  man. 

Mr.  Schmid  advised  the  women  broadcasters 
to  approach  each  day's  work  with  "increased  in- 
quisitiveness." He  said  this  quality  is  needed  in 
radio  and  television  today,  not  only  in  re- 
search but  in  other  positions  as  well. 

Miss  Meike  said  that  as  a  broadcaster  she 
feels  she  owes  it  to  her  audience  to  find  out  all 
about  them — who  they  are,  how  they  live,  and 
most  of  all,  what  they  like. 

Other  speakers  at  the  workshop  were  Jinx 
Falkenburg  on  "How  the  Broadcaster  Can  Serve 
Her  Community,"  and  Mrs.  Ivy  Baker  Priest, 
U.  S.  Treasurer,  on  "How  the  Broadcaster  Can 
Serve  the  Nation." 


NCAA  Tv  Committee 
Sets  Plans  Meeting 

GROUNDWORK  for  preparation  of  the  plan 
for  controlled  football  telecasts  in  1954  will 
be  spaded  by  the  NCAA  Tv  Committee  at  a 
two-day  meeting  in  Chicago  starting  today 
(Monday),  it  was  announced  last  week. 

The  NCAA  already  has  approved  continued 
strict  controls  over  national  network  grid  tele- 
casts— one  game  per  week — but  the  plan  still 
must  be  submitted  to  the  membership  for  vote 
[B»T,  Jan.  11].  NCAA  also  is  expected  to  in- 
clude proposals  covering  film,  theatre  and  sub- 
scription television,  once  it  gets  other  matters 
out  of  the  way,  such  as  organizational  details 
of  the  new  1954  tv  group. 

Walter  Byers,  NCAA  executive  director,  said 
last  Thursday  three  meetings  will  be  held,  of 
which  this  would  be  the  first  of  a  series.  One 
of  these  sessions  will  be  thrown  open  to  NCAA 
membership  views,  and  another  will  be  devoted 
to  hearings  on  comments  from  network  repre- 
sentatives. 


D.  C.  Hi-Fi  Exposition 
Slated  for  March  5-7 

EXPOSITION  of  audio  equipment  will  be  held 
March  5-7  at  Hotel  Harrington,  Washington, 
under  auspices  of  Washington  Audio  Society, 
High  Fidelity  Fair  Inc.  and  WGMS  Washing- 
ton, good-music  station.  Displays  will  be  cen- 
tered around  the  first  floor  and  mezzanine  of 
the  hotel  plus  50  display  rooms.  A  series  of 
lectures  and  demonstrations  will  be  conducted 
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during  the  fair  at  Perpetual  Building  Assn., 
across  the  street  from  the  hotel.  The  exposi- 
tion is  a  two-city  event,  with  Baltimore  par- 
ticipating. 

A  feature  of  the  fair  will  be  stereophonic 
reproduction  of  a  Library  of  Congress  concert, 
to  be  heard  in  the  Perpetual  auditorium.  Other 
concerts  will  be  held,  including  one  from  Bal- 
timore. New  recordings  by  the  National  Sym- 
phony Orchestra  on  the  Westminster  label  will 
be  given  their  premiere.  Officers  of  High  Fi- 
delity Fair  Inc.  are  M.  Robert  Rogers,  presi- 
dent, and  Dan  R.  Cavalier,  vice  president.  They 
are  president  and  sales  manager,  respectively, 
of  WGMS. 


Less  Words,  More  Pictures 
Urged  for  Tv  Commercials 

DECRYING  the  content  of  the  majority  of  tv 
commercials,  Robert  V.  Brown,  sales  manager 
of  Cascade  Pictures  of  California  Inc.,  Culver 
City,  told  Hollywood  Ad  Club  members  Mon- 
day the  potential  of  the  pictorial  element  has 
yet  to  be  realized. 

When  radio  started  the  "worship  of  words" 
in  the  '20's,  broadcasters  and  agency  executives 
believed  the  "decibel  nirvana"  would  last  for 
years.  Then,  he  added,  "the  word-filled  bubble 
burst  with  a  bang"  at  the  advent  of  television. 
Even  later  with  tv  commercials  on  film,  which 
removed  worries  about  mayonnaise  spreading 
properly  and  coffee  steaming  at  the  right 
moment,  "we  can't  forget  the  years  of  ingrained 
dependence  on  words." 

Emphasizing  that  "seeing  is  believing,"  the 
one-time  program  manager  of  NBC  Radio 
Western  Division  said,  "The  picture  should  be 
the  prime  vehicle  of  tv  advertising.  When  it  is 
combined  with  balanced,  vivid  copy,  it  performs 
miracles." 

Nine  Cascade-filmed  spots  were  screened 
while  Mr.  Brown  revealed  their  individual  prob- 
lems and  the  approach  used  to  get  across  the 
advertiser's  message. 


MacLeod  Elected  GAB  Head, 
Jackson,  Christian  Named 

E.  F.  MacLEOD,  general  manager  of  WDAK- 
TV  Columbus,  was  elected  president  of  the 
Georgia  Assn.  of  Broadcasters  at  a  Jan.  29 
meeting  of  the  GAB 
in  Athens. 

Others  named 
were  Glenn  Jack- 
son, managing  di- 
rector, WAGA-AM- 
TV  Atlanta,  vice 
president,  and  L.  H. 
Christian,  manager, 
WRFC  Athens,  sec- 
retary -  treasurer. 
Elected  to  the  board 
of  directors  were 
John  Jacobs  Jr., 
general  manager, 
WDUN  Gainesville; 
Robert  W.  Rounsaville,  owner  of  WQXI  At- 
lanta, and  Newton  W.  Morris,  general  manager, 
WMLT  Dublin. 


MR.  MacLEOD 


IRE  Expects  35,000  at  Meet 

OVER  35,000  radio  engineers  and  scientists 
are  expected  to  attend  the  Institute  of  Radio 
Engineers'  1954  convention,  March  22-25,  at 
New  York's  Waldorf-Astoria  Hotel  and  Kings- 
bridge  Armory,  which  will  house  the  more  than 
600  exhibits  of  the  radio  engineering  show.  A 
total  of  242  papers  will  be  presented  at  51 
technical  sessions  during  the  four-day  meeting. 


VOLUNTARY  preparation  of  the  1953 
Red  Cross  Fund  Drive  advertising  cam- 
paign won  this  citation  for  N.  W.  Ayer 
&  Son  Inc.  from  The  Advertising  Council's 
board  of  directors.  John  D.  Upton  (I), 
Ayer  vice  president,  and  Charles  Hogen, 
Ayer  vice  president  who  served  as  cre- 
ative chief  for  the  Red  Cross  campaign 
accept  the  award  from  T.  S.  Repplier  (r), 
Council  president. 

Broadcasters,  Theatremen 
Debate  Special  Events 

ARE  radio  and  tv's  top  special  events,  such  as 
the  World  Series,  going  to  desert  America's 
living  rooms  for  the  country's  theatres?  Can 
broadcasters  and  sponsors  match  the  bids  of 
theatre  owners  for  such  programs?  What 
rights,  if  any,  does  the  public  have? 

Such  questions,  whose  answers  will  have 
great  weight  in  determining  the  future  course 
of  the  broadcasting  industry,  will  be  discussed 
Thursday  at  the  February  luncheon  of  Radio  & 
Television  Executives  Society  at  New  York's 
Hotel  Roosevelt. 

Robert  Mason,  general  manager,  WMRN 
Marion,  Ohio,  will  speak  for  the  broadcasters; 
Nate  Halpern,  president,  Theatre  Tv  Inc.,  for 
the  theatre  operators;  Gen.  John  Reed  Kilpat- 
rick,  president,  Madison  Square  Garden,  for 
the  sports  promoters.  James  Lawrence  Fly, 
former  FCC  chairman,  will  moderate  the  dis- 
cussion. 


RETMA  Ends  Class 
In  Tv  Set  Servicing 

FIRST  graduation  ceremonies  were  held  Mon- 
day by  Radio-Electronics-Tv  Mfrs.  Assn.  at  its 
pilot  course  in  tv  set  servicing,  conducted  at 
the  New  York  Trade  School.  The  ceremonies 
culminated  2Vi  years  of  industry  planning  de- 
signed to  upgrade  technical  and  business  tech- 
niques of  tv  servicemen.  Better  Business  Bu- 
reau and  other  trade  and  educational  organ- 
izations have  cooperated  in  the  project. 

Kenneth  B.  Wilson,  president  of  the  Na- 
tional BBB,  lauded  the  set  manufacturing  in- 
dustry and  the  RETMA  Service  Committee  for 
completion  of  the  first  stage  of  the  joint  train- 
ing program.  BBB  will  aid  in  starting  similar 
courses  in  trade  and  vocational  schools  around 
the  nation,  Mr.  Wilson  said. 

Glen  McDaniel,  RETMA  president,  prom- 
ised that  similar  courses  will  be  made  avail- 
able, based  on  techniques  and  materials  devel- 
oped at  the  New  York  school.  Chairman  of 
the  RETMA  Service  Committee  is  Harold  J. 
Scholman,  Allen  B.  DuMont  Labs. 
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Actress  Sues  'Space  Patrol' 
Producers  for  $50,355 

CHARGING  breach  of  contract  and  invasion 
of  right  of  privacy,  a  $50,355  damage  suit  has 
been  filed  in  Los  Angeles  Superior  Court  by 
actress  Nina  Bara  against  Space  Patrol  Enter- 
prises, Mike  Moser  Enterprises,  Helen  Moser  j 
as  executrix  of  the  William  John  (Mike)  Moser 
estate,  Tower  Productions,  Ralston  Purina  Co., 
Gardner  Adv.  Co.,  U.  S.  Plastic  Co.,  Plastic 
Corp.  of  America  and  seven  John  Does.  The 
plaintiff,  who  until  last  November  had  por- 
trayed Tonga  in  ABC-AM-TV  Space  Patrol, 
claims  kines  of  programs  in  which  she  appears 
are  being  released  without  her  consent. 

Suit,  filed  through  Hollywood  attorney  Ar- 
thur J.  Crowley,  additionally  asks  an  injunction 
to  stop  the  defendants'  using  Miss  Bara's  like- 
ness on  cereal  packages  and  on  boxes  containing 
toy  ray  guns,  sold  in  department  stores,  and  an 
accounting  of  the  profits  derived  from  the  kines. 

With  $25,000  actual  and  $25,000  punitive 
damages,  the  plaintiff  claims  $355.20  is  owed 
her  on  her  contract. 


WGN-TV Takes  INS-Facsimile 

ADDITION  of  WGN-TV  Chicago  to  the  INS- 
Facsimile  network,  which  provides  Facsimile 
photo  service  to  television  stations,  was  an- 
nounced last  week  by  INS,  which  also  said 
that  WHO-TV  Des  Moines  and  WWLP-TV 
Springfield,  Mass.,  have  signed  for  the  service 
and  are  awaiting  installation  of  equipment. 
Subscribers  to  the  service  now  include  stations 
in  22  major  cities  in  13  states,  ranging  from 
the  eastern  seaboard  as  far  west  as  Denver. 


Henry  Souvaine  Dies 

HENRY  SOUVAINE,  59,  composer  and  radio 
producer  who  for  the  past  14  years  supervised 
the  Metropolitan  Opera  broadcasts,  died  at  his 
home  in  New  York  Jan.  30.  He  entered  the 
radio  field  in  1931  when  he  produced  the 
Cadillac  concerts  for  the  hour-long  General 
Motors  broadcasts,  and  during  World  War  II 
produced  network  shows  for  the  U.  S.  Public 
Health  Service,  Federal  Security  Agency  and 
Office  of  War  Information. 


KBS  Adds  Nine  Stations 

NINE  affiliates  have  been  added  by  Keyston 
Broadcasting  System,  bringing  the  network'^ 
total  to  698.  New  affiliates,  according  to 
Blanche  Stein,  KBS  station  relations  director, 
are  KBLP  Falfurrias,  Tex.;  KBWL  Blackwell, 
Okla.;  WPTW  Piqua  and  WLMJ  Jackson,  Ohio; 
WHED  Washington,  N.  C;  KCHE  Cherokee, 
Iowa;  WFOY  St.  Augustine,  Fla.;  WNLK  Nor- 
walk,  Conn.,  and  KDAC  Fort  Bragg,  Calif. 


Progress  in  Ketchikan 

PROGRESS  report  on  Ketchikan, 
Alaska,  community  television  service 
[B*T,  July  13,  1953]:  Began  Nov.  17, 
1953  with  2'/2  hours  to  downtown  area. 
Now  on  four  hours  per  day  with  half 
of  city  "wired"  for  tv.  All  programs 
film,  including  kines  of  continental  U.  S. 
shows,  run  free  with  commercials.  Under 
construction  is  a  studio  for  local  pro- 
duction. 

At  present,  Alaska  has  two  stations  in 
Anchorage,  KFIA  (TV)  on  ch.  2  and 
KTVA  (TV)  on  ch.  11,  170  miles  from 
Ketchikan. 
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Three  doors  to  bigger  sales .  . . 

Homemaker's  Institute 


Knock  on  your  customers  door 
with  Homemaker's  Institute  .  .  . 
there's  a  friendly  "welcome" 
every  time! 

Mollie  Martin,  Mary  Landis  and 
Kitty  Dierkin,  three  of 
WBAL-TV's  most  popular 
women    personalities,  cover 
almost  every  subject  of  interest 
to  homemakers  .  .  .  from  green 
beans  to  buttons.  While  Al 
Herndon,  well  known  WBAL-TV 
star,  adds  the  masculine  touch! 
From  noon  'til  1 :00  it's  an 
exciting  full  hour  telecast! 

Here  is  YOUR  ready-made 
entrance  into  Maryland  homes 
.  .  .  Homemaker's  Institute, 
packing  a  three  star  sales  punch 
for  you! 


TELEVISION  BALTIMORE 

WBAL-TV 

NBC   IN  MARYLAND 

Nationally  Represented  by 
EDWARD  PETRY  &  CO. 
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the  electronic  magazine  for  women 


LY  AFFAIRS 


E  ENTERTAINMENT 


GARDENING 


home  will  be  the  most  practical  television 
program  ever  designed  for  women.  True  to 
its  name,  HOME  will  deal  with  everything  of 
importance  to  every  woman  who  has  or  hopes 
to  have  a  home  (as  well  as  to  her  husband) . 
Beginning  March  1— from  11  a.m.  to  12  noon, 
NYT,  every  Monday  through  Friday  on  NBC 
Television,  HOME  will  present  the  new,  the 
good,  the  useful  in  fashions,  beauty,  interior 
decoration,  architecture,  food,  family  affairs, 
child  care,  leisure  entertainment,  gardening 
and  anything  else  that  interests  women.  Just 
as  in  "Your  Show  of  Shows"  and  "Today," 
NBC  has  created  a  totally  new  pattern  for 
television. 

home's  editors  are  outstanding  authorities 
in  their  fields.  And  behind  the  scenes  will  be 
batteries  of  sub-editors  ferreting  out  and 
testing  HOME'S  subject  matter.  HOME's 
performing  editors  make  up  a  Who's  Who  of 
women's  service  experience. 

poppy  cannon,  HOME'S  food  editor,  has 
been  food  editor  of  House  Beautiful  and 
Living.  She  wrote  "The  Bride's  Cookbook" 
and  "The  Canopener  Cookbook."  rose  franz- 
blau,  psychologist  and  human  relations  col- 
umnist in  the  New  York  Post,  will  edit  the 
family  affairs  and  child  care  department. 
eve  hunter,  HOME's  editor  of  fashion  and 
beauty,  comes  with  plentiful  radio  and  tele- 
vision experience  in  San  Francisco  and  New 
York.  For  HOME's  department  of  interior 
decoration,  the  editor  is  SYDNEY  smith,  TV 
star  of  the  "Swift  Home  Service  Club"  and 
"Ask  Miss  Smith."  estelle  parsons,  a  grad- 
uate of  "Today"  is  roving  reporter  and  "new 
brides  editor."  (She  was  married  in  Decem- 
ber) .  At  a  later  date  the  editor-in-chief  will 
be  named. 

home's  home  is  a  machine  for  selling. 
It's  a  60-foot  rotunda  surrounded  on  its 
perimeter  by  a  translucent  plastic  skin  for 
front  and  rear  projection  or  special  lighting 
and  color  effects.  In  its  center  are  two  con- 
centric, revolving  turntables.  In  its  various 
stages  are  a  kitchen,  a  testing  laboratory,  a 
how-to-do-it  workshop  which  can  accommo- 
date everything  from  a  crochet  hook  to  a 
compound  lathe,  a  small  garden  (with  the 
richest  earth  in  television.)  On  the  floor  will 
be  three  regular  television  cameras,  but  high 
in  the  ceiling  is  NBC's  aerial  camera,  a  re- 
mote control  camera  mounted  on  a  telescop- 
ing arm  which  can  cover  any  position  in  the 
rotunda,  giving  camera  flexibility  never  seen 
before  in  television. 

For  displaying  HOME's  editorial  matter  and 
advertiser's  products  in  new  ways,  some  new 
devices  are  needed;  like  the  "tumbler."  The 
"tumbler"  is  a  mechanism  for  handling 
heavy  objects :  for  example,  to  show  the  con- 
struction of  an  easy  chair,  the  "tumbler"  will 
whip  it  upside  down,  tilt  it  or  spin  it  effort- 
lessly and  quickly.  Then  there  is  a  "picker- 
upper,"  a  mechanical  arm  which  can  lift  and 
unroll  a  rug  or  bolt  of  cloth  as  easily  as  you 


handle  a  pack  of  cigarettes.  It  will  even  gen- 
tly ripple  drapes  and  curtains  if  rippling  is 
in  the  script.  HOME  can  even  make  its  own 
weather.  At  will  in  a  special  effects  area,  it 
can  produce  rain,  fog,  sleet,  snow  or  hail- 
perhaps  even  sunshine.  Some  of  those  gad- 
gets may  sound  a  trifle  strange,  but  they  are 
designed  to  allow  HOME's  staff  the  greatest 
creative  latitude  for  imaginative  staging. 

TO  ADVERTISERS: 

home's  products  star  in  every  program. 
The  basic  concept  of  HOME  is  that  commer- 
cial presentation  and  program  content  are 
woven  in  the  same  fabric.  HOME's  spectacu- 
lar new  staging  has  a  very  special  advantage 
for  you.  It  means  that  you  don't  have  to  have 
special  announcers,  film  commercials  or  ex- 
pensive commercial  sets.  HOME's  facilities 
are  at  your  service.  HOME  provides  the  per- 
fect mood  and  setting  for  selling  your 
product. 

home's  audience  will  be  a  screened  audi- 
ence. Every  woman  who  watches  will  watch 
because  she's  interested  in  improving  her 
home,  her  family  life  and  herself.  It  stands 
to  reason,  then,  that  HOME's  audience  is 
made  up  almost  exclusively  of  prospects. 
And  those  prospects  will  see  your  product 
at  the  best  time,  in  the  best  setting. 

home's  economy  is  evident  in  its  sponsor- 
ship plan.  HOME  offers  eight  one-minute 
participations  per  program.  As  with  "To- 
day" you  may  buy  one  participation  or  as 
many  as  you  want.  HOME,  then,  is  a  perfect 
place  for  young  products,  and  for  limited 
budget  advertisers  who  want  big  time  tele- 
vision. 

home's  charter  client  plan  gives  you  a 
full  hour  program  without  extra  cost.  This 
special  "merchandising  program"  can  be 
scheduled  to  correspond  with  the  launching 
of  a  new  product,  a  new  line  or  a  new  pro- 
motion. All  eight  commercials  on  the  Charter 
Client's  "merchandising  program"  are  de- 
voted to  his  product.  Charter  Clients  also  re- 
ceive two  more  invaluable  assets:  (1) 
exclusivity  in  their  product  category  in  all 
HOME  programs  for  the  rest  of  the  year 
(2)  a  color  franchise  in  HOME.  To  become 
a  HOME  Charter  Client,  you  buy  52  partici- 
pations, non-cancellable,  between  March  1 
and  December  31,  1954. 

Your  NBC  representative  has  all  the  details 
of  sponsorship  including  the  participation 
price.  He  can  also  tell  you  more  about 
HOME's  plans.  Suggest  you  call  him  today. 
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NETWORKS  CALL  ON  SEN.  JOHNSON 
ABOUT  PROPOSED  7  TV  STATION  LIMIT 

CBS  already  has  talked  with  Senator.  NBC's  Weaver  also  to  speak 
with  the  Senate's  radio  attentive  member.  All  networks  and  a  num- 
ber of  station  owners  favor  FCC's  proposal  to  boost  multiple  owner- 
ship limit  according  to  comments  filed  at  Feb.  1  deadline. 


AT  LEAST  one  network— CBS — has  talked 
with  Sen.  Edwin  C.  Johnson  (D-Colo.)  on  the 
FCC's  proposal  to  revise  the  multiple  owner- 
ship rule  so  as  to  permit  the  ownership  of  five 
vhf  and  two  uhf  tv  stations  [B«T,  Dec.  28, 
1953]. 

All  networks  and  a  number  of  station  own- 
ers have  registered  themselves  in  favor  of  the 
proposal. 

It  was  understood  that  Sylvester  L.  (Pat) 
Weaver,  president  of  NBC,  was  to  talk  with 
Sen.  Johnson  over  the  weekend.  While  he 
was  to  discuss  a  number  of  matters  with 
the  Senator,  including  color  tv  programming, 
it  was  presumed  the  multiple  ownership  ques- 
tion would  be  brought  up. 

Sen.  Johnson  has  been  highly  critical  of  the 
FCC  proposal. 

ABC's  Meeting  Tentative 

Also  learned  was  that  ABC  had  set  up  a 
tentative  meeting  with  Sen.  Johnson — again 
presumed  to  be  on  the  subject  of  limiting  tv 
station  ownership.  That  meeting  had  not 
taken  place  late  in  the  week. 

Sen.  Johnson  said  he  would  not  divulge  what 
course  the  talks  would  take.  It  was  understood 
also  that  some  communications  had  been  pre- 
sented to  the  Senator,  including  a  statement 
from  CBS.  The  Senator  is  not  releasing  any 
material  on  the  subject,  it  was  added. 

Only  three  oppositions  were  recorded  at  the 
Feb.  1  deadline  for  comments.  These  were 
from  Sen.  Johnson,  Gordon  Brown  of  WSAY 
Rochester,  N.  Y.,  and  a  Louis  M.  Tanner, 
Providence,  R.  I.  All  charged  that  the  Com- 
mission's proposal  would  lend  itself  to  monop- 
oly of  broadcasting.  Sen.  Johnson  already  has 
made  his  views  known  [B»T,  Jan.  18]. 

Among  the  seven  comments  favorable  to 
the  FCC's  action,  these  recommended  that 
the  Commission  go  beyond  its  proposal: 

Storer  Broadcasting  Co.  recommended  that 
no  numerical  limitations  be  placed  on  single 
ownership.  Storer  appealed  to  the  U.  S.  Court 
of  Appeals  against  the  Commission's  designa- 
tion that  no  one  entity  could  own  more  than 
five  tv  stations  [B«T,  Jan.  25]. 

KACY  (TV)  Festus-St.  Louis,  Mo.,  uhf  ch. 
14  station,  recommended  that  the  rule  pro- 
vide varying  degrees  of  uhf  ownership  which 
would  permit  ownership  of  as  many  as  five 
vhf  and  interests  in  five  uhf  stations. 

CBS  said  it  could  see  no  reason  why  one 
entity  could  not  own  five  vhf  and  five  uhf 
stations. 

Others  who  favored  the  FCC  proposal  were 
NBC,  ABC,  WENS  (TV)  Pittsburgh,  DuMont 
and  the  Ultra  High  Frequency  Tv  Assn. 

Most  of  the  favorable  comments  took  the 
same  tack.  Acquisition  of  two  additional  uhf 
stations  would  be  good  for  uhf  by  bringing  in 
resources  and  know-how,  help  speed  up  the 
development  of  higher-powered  uhf  transmit- 
ters, better  and  cheaper  receivers  and  tuners, 
aid  in  the  conversion  of  present  vhf  receivers 
for  uhf,  and  insure  maximum  competition. 

All  also  disavowed  any  element  of  undue 
concentration  of  control  if  single  entities  were 
permitted  to  own  two  more  tv  stations.  NBC 
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pointed  out  that  under  the  five-to-a-person 
limitation,  no  one  person  owned  more  than 
4.6%  of  the  total  108  stations  on  the  air  pre- 
freeze;  the  proposed  seven  station  rule  would 
permit  one  person  to  own  only  1.9%  of  the 
354  stations  on  the  air  as  of  Jan.  13,  and  as 
more  and  more  stations  go  on  the  air  that 
percentage  would  be  reduced. 

Under  the  present  "five"  limit  rule,  all  four 
networks  own  (all  or  in  part)  a  total  of  19 
stations — 5.3%  of  all  354  on  the  air.  If  the 
seven-station  rule  were  made  official,  NBC 
said  all  four  networks  could  own  a  total  of 
27  stations — or  7.9%  of  all  354  on  the  air. 

In  discussing  the  reasons  why  no  limitations 
should  be  placed  on  single-entity  ownership, 
CBS  said  broadcasters  should  be  as  free  as 
newspapers  or  magazines  to  acquire  facilities. 

Permission  for  networks  to  own  uhf  stations, 
in  addition  to  the  present  limitation  of  five  vhf 
stations,  would  mean  that  o&o  stations  would 
become  network  outlets  in  their  respective  mar- 
kets, giving  uhf  an  impetus  far  beyond  that 
in  view  today  when  most  of  the  27.5  million 
receivers  in  the  hands  of  the  public  are  vhf. 

Storer  said  that  its  study  of  the  Portland, 
Ore.,  market,  where  it  recently  purchased  uhf 


KPTV  (TV)  as  part  of  its  purchase  of  Empi 
Coil  Co.  [B»T,  Jan.  11],  showed  that  the  uhl 
ch.  27  station  would  need  a  200  kw  transmission 
in  order  to  keep  the  same  competitive  positior 
vis-a-vis  KOIN-TV  on  vhf  ch.  6. 

KACY's  suggestion  under  the  head  of  a 
"rule  of  five  and  two-and-a-half  envisaged  per- 
mitting ownership  in  up  to  10  stations.  Partial 
or  total  ownership  in  one  vhf  or  more  that 
50%  ownership  in  one  uhf  to  count  as  one 
against  the  limit  of  five  vhf,  and  50%  or  less 
ownership  in  a  vhf  station  would  count  as  one- 
half  against  the  two-and-a-half  uhf  limitation. 

Thus,  said  KACY,  the  networks  and  major 
broadcasters  could  "adopt  the  uhf  infant  with- 
out devouring  uhf  station  operators  who  are 
pioneering  the  field."  This  suggestion  would 
permit  substantial  broadcasters  to  support  uhf 
in  five  markets,  rather  than  in  only  two  as 
proposed. 

DuMont  revised  its  previous  comments  last 
week  by  deleting  the  reference  to  limiting  the 
additional  uhf  stations  to  intermixed  marketi 

The  UHFTA  listed  results  of  a  questionnaire 
to  uhf  operators  which  indicated  support  for 
the  proposal.  However,  the  association  alsc 
stated  that  by  a  vote  of  two  to  one  its  mem- 
bers believed  that  the  extra  uhf  stations  should 
be  permitted  only  in  intermixed  markets  [B»T, 
Feb.  1]. 

In  answer  to  questions  of  monopoly, 
favorable  responses  mentioned  that  the  F( 
could  maintain  competition  through  its  power 
to  take  up  such  questions  on  a  case-by-case 
basis.  Most  of  those  favoring  the  amendment 
also  declared  that  they  would  apply  for  uhl 
stations  immediately  after  the  rule  became 


MARY  JANE  MORRIS  IS  FCCS  FIRST  WOMAN  SECRETARY 


MARY  JANE  MORRIS,  appointed  secretary 
of  the  FCC  last  week,  takes  office  today  (Mon- 
day) as  the  first  woman  secretary  of  the  Fed- 
eral radio  regulatory  agency. 

The  poised,  3  3 -year-old,  attorney — she  was 
on  the  staff  of  the  FCC's  General  Counsel  be- 


MARY  JANE  MORRIS 
Succeeds  T.  J.  Slowie 

fore  her  promotion  to  the  secretaryship — suc- 
ceeds long-time  Democrat  T.  J.  Slowie,  who 
resigned  last  summer,  after  16  years  in  office. 

Future  of  William  P.  Massing,  acting  secre- 
tary since  Mr.  Slowie's  resignation,  has  not 


been  determined.  It  is  believed  he  will  con 
tinue  as  assistant  secretary,  his  official  post. 

Miss  Morris  was  born  in  Midland,  Mich, 
and  attended  Michigan  State  College  ( 1938 
1949)  and  the  U.  of  Michigan,  graduating  in 
1942  with  a  B.A.  degree.  She  was  graduated 
from  the  U.  of  Michigan  Law  School  in  1943 
with  a  D.  J.  degree.  During  law  School,  she 
was  senior  editor  of  the  Michigan  Law  Review. 

In  1943,  she  was  an  associate  of  the  New 
York  law  firm  of  Willkie,  Owen,  Otis,  Fan 
&  Gallagher.  In  1944  she  served  as  assistant 
to  the  chairman  of  the  GOP  Speakers  Bureau 
during  the  Roosevelt-Dewey  presidential  cam- 
paign. She  was  an  associate  member  of  tie 
Washington  law  firm  of  Hogan  &  Hartson  be- 
fore she  joined  the  FCC  in  1948. 

She  is  a  member  of  the  Michigan,  New  York 
and  District  of  Columbia  bars. 

As  a  Republican,  she  had  the  support  of 
Michigan  Sen.  Homer  Ferguson  and  Charles 
E.  Potter,  both  Republicans,  and  Rep.  Elford 
A.  Cederberg  (R-Mich.). 

With  Miss  Morris'  appointment  the  duties 
of  the  secretary,  which  have  been  largely  rou- 
tine, may  be  enlarged.  There  has  been  re- 
current talk  in  recent  years  of  combining  the 
nominal  responsibilities  of  the  secretary  wflh 
those  of  other  executive  officers  of  the  ConV 
mission — budget,  personnel  and  administratioi. 

Still  unfilled  is  the  position  of  chief  of  the 
Broadcast  Bureau's  Hearing  Division.  Tm 
was  vacated  by  Fred  W.  Ford  last  October 
when  he  transferred  to  the  Justice  Department 
[B«T,  Oct.  5,  1953].  Also  vacant  are  the  posts: 
Assistant  general  counsel  in  charge  of  litiga^ 
tion,  because  of  J.  Roger  Wollenberg's  resigna- 
tion (see  separate  story);  chief  of  Office  ol 
Opinion  &  Review  (Sylvia  D.  Kessler  resigned 
the  post  last  year). 
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final.  None,  however,  indicated  which  mar- 
kets they  were  interested  in. 

Mr.  Brown  not  only  opposed  the  proposal, 
but  suggested  that  network  ownership  be  lim- 
ited to  one  station  each.  Mr.  Brown  is  a 
network  foe  of  long  standing. 

The  Commission  last  year  finalized  a  long 
pending  amendment  which  proposed  to  allow 
varying  degrees  of  ownership  in  more  than 
five  tv  or  fm,  and  more  than  seven  am  sta- 
tions by  limiting  ownership  to  five  tv  and 
seven  am  and  fm  stations  in  any  degree  [B»T, 
Nov.  30,  1953].  At  that  time  it  mentioned 
that  some  suggestions  had  been  made  to  per- 
mit single  owners  to  own  two  additional  uhf 
stations.  As  the  year  ended,  it  proposed  that 
single  owners  be  permitted  to  acquire  up  to 
seven  tv  stations,  but  requiring  that  only  five 
be  vhf  [B*T,  Dec.  28,  1953].  The  thought 
was  expressed  that  this  might  help  uhf  in  its 
present  difficulties.  Replies  to  comments  are 
due  Feb.  11. 


SEN.  JOHNSON  HITS 
SPARTANBURG  GRANT 

FCC  shouldn't  overlook  'ad- 
verse effect'  on  area  uhf  of  its 
temporary  authorization  to  let 
vhf  WORD-TV  operate  from 
Paris  Mt.,  writes  Sen.  Edwin 
Johnson,  referring  to  his  blast 
at  the  FCC  Jan.  1 2  on  multiple 
ownership  proposal. 

SEN.  EDWIN  C.  JOHNSON  (D-Col.)  sud- 
denly injected  himself  into  a  Spartanburg,  S.  C, 
situation  last  week,  taking  issue  with  FCC's 
grant  a  fortnight  ago  of  permission  for  vhf  ch. 
7  WORD-TV  there  to  begin  interim  operation 
from  Paris  Mt. 

Sen.  Johnson,  who  noted  in  a  letter  to  FCC 
Chairman  Rosel  H.  Hyde,  that  "you  will  recall 
my  letter  of  Jan.  12,  1954,  with  respect  to  the 
proposed  expansion  of  the  multiple  ownership 
rule  in  which  the  question  of  promoting  uhf 
service  was  the  key,"  admonished: 

"The  Commission  should  not  put  on  technical 
'blinders'  and  overlook  the  adverse  effect  this 
temporary  authorization  will  have  on  the  cur- 
rent and  proposed  uhf  operations  in  the  Ander- 
son, Greenville,  Spartanburg,  and  Greenwood 
area." 

The  new  Johnson  letter  was  released  Friday. 

The  Senator  asserted:  "In  order  to  obviate 
any  misunderstanding  I  want  it  clearly  under- 
stood that  the  only  phase  of  this  case  with  which 
I  have  any  interest  is  the  effect  this  action  will 
have  on  retarding  the  development  of  uhf  and 
a  truly  competitive  nationwide  tv  service." 

Sen.  Johnson  said  he  understood  the  Paris 
Mt.  operation  might  force  the  abandonment  of 
two  uhf  stations  already  operating  and  two  uhf 
stations  already  granted  permits  but  not  yet  on 
the  air. 

On  the  same  day  the  Johnson  letter  was  writ- 
ten (Wednesday),  the  FCC  received  a  formal 
protest  by  uhf  ch.  17  grantee  WSCV  (TV) 
Spartanburg.  WSCV  protested  the  operation 
from  Paris  Mt.  would  be  permanent,  making 
WORD-TV  a  regional  station  to  the  detriment 
of  other  stations  in  the  area. 

The  Johnson  letter  said:  "It  is  a  fact  that  the 
two  operating  stations  have  already  suffered 
irreparable  damage  and  the  two  stations  not 
yet  on  the  air  are  very  likely  for  that  reason 
not  to  go  on  the  air." 

Earlier,  Walter  Brown,  president  of  WORD- 
TV,  said  the  station  would  begin  operating  from 


the  mountain  site  in  three  or  four  months  as  a 
CBS-TV  affiliate. 

At  the  same  time,  applications  were  filed 
with  the  FCC  last  week  for  the  purchase  of 
WSPA-AM-FM  Spartanburg  by  Mr.  Brown 
and  his  associates  for  $400,000  [B»T,  Nov.  30, 
1953],  and  their  sale  of  WORD  and  WDXY 
(FM)  Spartanburg  to  WORD  Inc.  for  $150,000 
[B»T,  Jan.  18].  Upon  FCC  approval,  Spartan 
Radiocasting  will  change  the  call  letters  of  its 
tv  station  to  WSPA-TV,  Mr.  Brown  said. 

Sen.  Johnson  said:  "The  Commission  is  en- 
titled to  generous  commendation  for  their  in- 
terest in  promoting  uhf  service,  but  it  would 
seem  to  me  that  the  special  temporary  authori- 
zation which  may  destroy  four  uhf  stations  is 
traveling  in  the  opposite  direction. 

"These  uhf  stations  struggling  to  make  a 
success  of  their  operations  are  certainly  entitled 
to  more  encouragement  than  this  from  the 
Commission." 

WSPA,  operating  on  950  kc  with  5  kw, 
CBS,  is  owned  by  Broadcasting  Co.  of  the 
South,  which  also  owns  WIS  Columbia,  S.  C, 
and  WIST  Charlotte,  N.  C.  It  also  controls 
WIS-TV  Columbia,  which  includes  former 
stockholders  of  WMSC  that  city. 

WORD,  operating  on  910  kc  with  1  kw, 
NBC,  will  be  owned  by  Irwin  Kahn,  chief 
owner    of    WNOK-AM-TV    Columbia;  H. 


SMILES  mark  the  affiliation  contract  be- 
tween CBS-TV  and  WORD-TV  Spartan- 
burg, S.  C,  effective  about  April  25, 
when  the  station  hopes  to  begin  broad- 
casting from  a.  location  on  Paris  Moun- 
tain. Agreement  making  WORD-TV  a 
primary  interconnected  CBS-TV  affiliate 
is  read  by  Walter  J.  Brown,  station  presi- 
dent (I),  with  C.  A.  (Fritz)  Snyder  (c), 
CBS-TV  national  director  of  station  rela- 
tions; Herbert  V.  Akerberg,  CBS-TV  vice 
president  in  charge  of  station  relations. 

Moody  McElveen  Jr.,  WNOK-AM-TV  general 
manager,  and  B.  F.  Kurtz. 

Mr.  Brown  at  one  time  was  manager  of 
WSPA  and  founder  of  WORD.  These  were 
separated  when  the  FCC  promulgated  its 
duopoly  rule. . 

Spartan  Radiocasting  showed  total  assets  of 
more  than  $500,000,  with  current  assets  at 
$348,945  compared  to  current  liabilities  of 
$11,657.  Broadcasting  Co.  of  the  South  showed 
total  assets  of  almost  $1.5  million,  with  current 
assets  $349,147  and  current  liabilities  of 
$127,538. 

WORD-TV's  request  to  begin  operations 
from  Paris  Mt.,  six  miles  from  Greenville, 
and  27 'A  miles  from  Spartanburg,  was  ibught 
by  uhf  grantees  WGVL  (TV)  Greenville, 
WSCV  (TV),  and  WA1M-TV  Anderson,  all 
South  Carolina,  and  the  Uhf  Tv  Assn.  They 
told  the  Commission  then  that  they  feared 
this  would  become  the  permanent  transmitter 


Tower  Reports  'Must7 

THE  Civil  Aeronautics  Administration 
has  warned  radio  and  tv  stations  and 
grantees  that  notice  of  construction  is 
required  whenever  a  new  tower  or  a 
change  in  existing  tower  is  made.  This 
notice  is  required,  the  CAA  said,  in  order 
to  circulate  the  information  to  all  pilots. 
In  some  instances,  the  CAA  reported, 
antenna  tower  construction  has  been  car- 
ried on  without  notification,  making  sta- 
tions subject  to  penalty.  Because  towers 
rise  to  considerable  heights  quickly  and 
because  the  number  of  aircraft  opera- 
tions in  all  kinds  of  weather  has  increased 
greatly  during  the  last  few  years,  the 
CAA  expressed  concern  at  those  in- 
stances where  notices  of  construction 
have  not  been  filed,  or  where  they  have 
not  been  filed  early  enough  to  permit 
national  circulation  prior  to  completion. 


site  for  WORD-TV,  permitting  it  to  cover  afllw 
surrounding    areas    including   their  marketil 
The  Commission  held,  however,  that  interim  l\ 
operation  from  the  proposed  Paris  Mt.  site  mat 
Commission  regulations  regarding  coverage  of 
the  principal  city.  It  also  said  the  grant  waj 
for  interim  operation  and  the  objections  werl 
based  on  permanent  operation  from  that  sitef 
WORD-TV  holds  a  CP  for  316  kw  witH 
2,000-ft.  antenna  atop  Hogback  Mt.,  25  miles 
northwest  of  Spartanburg  and  24  miles  north-* 
east  of  Greenville.  Comr.  Frieda  B.  Hennoclm 
dissented  from  the  FCC's  grant  of  the  special 
temporary  authority  for  the  station  to  begin 
telecasts  with  51  kw  from  the  1,185-ft.  Paris 
Mt.  site.  V 


HIGH  COURT  HEARS 
GIVEAWAY  CASE 

Justices  seem  skeptical  of 
FCC's  contention  that  give- 
away programs  violate  the 
lottery  laws. 

FUTURE   of   giveaway   programs  involvin] 
home  audiences,  one  of  the  most  popular  typel^ 
of  programs  on  the  air  five  years  ago,  was  laid 
in  the  lap  of  the  U.  S.  Supreme  Court  last  weel 
after  two  hours  of  oral  argument. 

A  presumably  skeptical  full  court  heard  FCO 
Assistant  General  Counsel  J.  Roger  Wollen- 
berg  assail  giveaways  as  "evil  lures"  designed 
to  attract  listeners  and  viewers  for  the  benefit 
of  stations  and  advertisers.  This  made  them 
lotteries,  Mr.  Wollenberg  claimed. 

Taking  the  opposing  position — and  charging 
that  the  FCC  was  attempting  censorship  of 
program  content — were  attorneys  representing 
ABC,  CBS  and  NBC. 

1949  Regulations 

The  case  involves  regulations  drawn  by  the!  ! 
FCC  in  1949  spelling  out  what  it  considered-  L 
illegal  under  Sec.  1304  of  the  U.  S.  Code  whichM 
prohibits  the  broadcasting  of  lotteries.  Amonglf 
the  provisions  is  one  concerning  telephone  pro-B 
grams.  The  rules  were  attacked  in  their  en-B 
tirety  by  the  three  networks.   A  New  York|| 
Federal  Court  ruled,  two  to  one,  that  the  rules 
applied  to  telephone  giveaways  were  illegal  and 
violated  the  no-censorship  provisions  of  the 
Communications  Act  [B»T,  Feb.  9,  1953].  The 
court  held,  however,  that  the  other  provisions 
of  the  lottery  regulations  were  legal.  Pending 
the  final  determination  of  the  legality  of  the 
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Boston's  biggest  attraction ! 

Throughout  1953— again,  as  always— WEEI  led  all 
other  Boston  radio  stations,  with  the  highest  average  ratings 

and  the  biggest  average  share  of  audience— 33. 3%  bigger 
than  any  other  station's  . .  ,  and  the  most  quarter-hour  wins - 
63.8%  more  than  all  other  stations'  combined. 
Proving  once  again  that  more  people  listen  (and  listen 

regularly)  to  WEEI  than  to  any  other  Boston  radio 
station.  If  you'd  like  more  proof— or  availabilities— call 
CBS  Radio  Spot  Sales  or  "J/^gJ  J£J 

Source:  Pulse,  J  an. -Dec.  1953;  total  week 


GOP  SETS  RECORD  RADIO-TV  BUDGET 


disputed  regulations,  the  FCC  stayed  their  ef- 
fectiveness. 

"The  FCC  is  walking  in  the  shadowland  of 
personal  judgment"  in  spelling  out  the  types 
of  programs  it  considers  lotteries,  NBC  at- 
torney Paul  W.  Williams,  of  Cahill,  Gordon, 
Zachry  &  Reindel,  told  the  court.  This  is  cen- 
sorship, he  said. 

Also  registering  opposition  to  the  FCC's 
rules  was  Alfred  McCormack,  Cravath,  Swain 
&  Moore,  for  ABC.  The  FCC  is  charged  with 
granting  and  renewing  licenses,  Mr.  McCor- 
mack pointed  out,  when  they  are  in  the  public 
interest,  convenience  and  necessity.  The  Com- 
mission cannot  deny  a  license,  he  said,  on 
isolated  grounds. 

Max  Freund,  of  Rosenman,  Goldmark,  Colin 
&  Kaye,  for  CBS,  argued  that  the  Commission 
is  trying  to  define  "consideration."  That  is  for 
the  courts,  he  held.  Purpose  of  the  lottery  law 
is  to  protect  the  public,  he  said,  and  giveaways 
do  not  plunder  the  public. 

Significance  was  seen  by  all  network  attor- 
neys in  the  fact  that  the  Dept.  of  Justice  did 
not  join  the  FCC  in  appealing  the  lower  court's 
decision.  The  Justice  Dept.  in  the  past  has  de- 
clared that  giveaways  were  not  lotteries,  they 
pointed  out.  Even  the  Post  Office  Dept.  has 
ruled  that  giveaways  do  not  violate  the  lottery 
laws,  they  added. 

When  Congress  some  years  ago  was  asked 
by  the  FCC  to  amend  the  Communications  Act 
to  more  carefully  define  lotteries,  it  refused, 
the  network  attorneys  said. 

Key  to  the  Commission's  position  was  that 
enticing  people  to  listen  or  view  a  broadcast 
for  a  prize  was  "consideration"  in  the  meaning 
of  the  lottery  law. 

"When  millions  of  people  sit  at  home  waiting 
for  a  telephone  to  ring  .  .  .  that  is  something 
of  value  to  stations  and  the  sponsor,"  Mr.  Wol- 
lenberg  declared.  "That  is  as  much  'considera- 
tion' as  paying  a  price  in  cash  for  a  lottery 
ticket,"  he  said. 

Mr.  Wollenberg  emphasized  that  the  Com- 
mission had  no  objection  to  station  promotion 
for  audience  or  advertising  on  the  air. 

But,  he  went  on,  when  the  appeal  is  to  the 
"cupidity"  of  masses  of  people  to  win  some- 
thing for  nothing,  then  it  is  evil. 

Peppered  by  Queries 

Justices  peppered  Mr.  Wollenberg  with  ques- 
tions during  his  hour-long  argument.  Gist 
of  their  inquiries,  some  far  from  solemn,  con- 
cerned the  legal  theory  of  "consideration" 
expounded  by  the  FCC.  They  also  sought 
information  regarding  the  attitude  of  the  Jus- 
tice and  Post  Office  Depts. 

Associate  Justice  Felix  Frankfurter  ventured 
the  opinion  that  the  regulations  were  drawn 
because  "people  were  putting  up  their  time  in 
ways  not  culturally  to  the  liking  of  the  FCC." 
Alluding  to  the  transit  radio  case,  in  which 
the  court  upheld  the  right  of  transit  companies 
to  install  radio  receivers  in  their  vehicles,  he 
observed:  "Captive  audiences  are  all  right,  but 
seductive  audiences  aren't,  is  that  it?" 

But  Justice  Frankfurter's  comments  were 
not  all  favorable  to  the  broadcasters'  side  of 
the  argument.  "All  advertising  on  the.  air  is  a 
lure,  isn't  it?"  he  asked.  And,  answering 
the  FCC's  contention  that  listening  or  viewing 
was  a  "thing  of  value"  the  former  Harvard  U. 
law  professor  quipped:  "Most  people  listen  to 
a  lot  of  that  in  vacuo  anyway,  don't  they?" 

Asked  by  Associate  Justice  William  O. 
Douglas  how  a  telephone  contest  differed  from 
a  studio  contest,  Mr.  Wollenberg  answered  that 
that  FCC  viewed  a  studio  show  as  attended  by 
people  who  thought  enough  of  the  program 
to  attend  in  person.  This  could  be  "evil,"  he 


Republicans  plan  $3.8  million 
for  this  year's  overall  cam- 
paign budget,  highest  radio-tv 
expenditure  in  history  for  a 
non-Presidential  race. 

REPUBLICANS  will  spend  more  on  radio  and 
television  on  the  national  level  in  the  coming 
elections  campaign  than  they  have  ever  spent 
in  a  non-Presidential  campaign  year. 

That  much  was  known  last  week,  although 
an  actual  breakdown  of  figures  on  the  national 
level  was  not  made  available. 

The  Republican  National  Finance  Committee 
approved  a  1954  campaign  budget  of  $3.8  mil- 
lion for  the  National,  Senate  and  House  Cam- 
paign Committees. 

While  no  figures  were  given,  it  was  acknowl- 
edged that  a  "sizable  part"  of  the  overall  budget 
would  go  for  radio  and  tv. 

This  figure  alone  was  a  record  budget  amount 
for  a  Congressional  election  year  and  about 
doubles  the  amount  for  the  last  non-Presidential 
election  year  of  1950  ($1.95  million). 

Finance  committee  chairman,  F.  Peavey  Hef- 
felfinger,  said  the  figure  was  large  because  of 
GOP  plans  to  expand  campaign  activity  and 
because  of  the  rising  cost  of  television. 

It  was  noted  that  another  important  contrib- 
uting factor  was  the  increase  of  tv  stations. 
National  committee  spokesmen  spoke  of  tv 
costs  as  being  10  to  1  greater  than  radio. 


added,  but  of  "lesser  evil"  than  telephone  give- 
aways. 

Mr.  Wollenberg  said  he  felt  that  winning 
an  automobile  as  a  door  prize  in  conjunction 
with  attendance  at  a  dance  or  show  was  a  lot- 
tery. This  was  in  answer  to  a  question  from 
Associate  Justice  Robert  H.  Jackson. 

In  answer  to  several  questions  as  to  why 
the  Dept.  of  Justice  did  not  participate  in  the 
appeal,  Mr.  Wollenberg  said  it  was  remaining 
"neutral"  because  the  case  at  issue  involved 
licensing  of  broadcasting  stations,  solely  an 
FCC  function. 


DEPT.  OF  JUSTICE 
CONTINUES  PROBES 

Two  actions  are  underway: 

One  involves  16mm  movies 

for  release  to  tv,  the  other 

preliminary   investigation  of 

advertising  industry  business 

practices. 

TWO  separate  anti-trust  probes  into  broadcast- 
ing and  advertising  business  practices  are  pro- 
ceeding at  the  Dept.  of  Justice — the  suit  in- 
volving alleged  monoply  in  release  of  16mm 
movies  for  tv  and  the  preliminary  inquiry  into 
advertising  industry  business  practices. 

A  widespread  report  that  the  government 
will  seek  dismissal  of  its  1 6mm  suit,  now  pend- 
ing in  Los  Angeles  federal  court,  could  not  be 
verified  at  the  department.  On  the  contrary 
there  were  signs  that  the  government  is  going 
ahead  with  prosecution  of  the  suit  in  what  is 
called  an  effort  to  force  release  of  16mm  fea- 
ture films  for  tv  use. 

Attorney  General  Herbert  Brownell  told  a 
news  conference  Thursday  that  no  inferences 
of  legal  action  can  be  drawn  from  the  FBI 


National  campaigning  on  radio  and  tv  is 
apart  from  expenditures  in  the  media  on  a 
state  level.  Programming  is  made  up  of  net- 
work buys  and  national  spot.  Also  filmed  pro- 
ductions  are  included  such  as  The  Case  for  the 
Republican  Congress  and  The  83d  Congress— 
an  Appraisal  which  were  shown  on  tv  respec- 1 
tively  in  1952,  1953.  The  latter  program  was 
carried  on  ABC-TV  and  DuMont. 
^^^^^^^^^^^^^  ^^^^^ 

MR  HALL  had  budgeted  more 

for  tv  in  the  1954 
Congressional  campaign  than  the  total  set  aside  s 
for  all  campaign  purposes  in  any  prior  off-year 
campaign. 

He  said  his  office  investigated  reasons  for  the 
GOP  loss  of  a  Congressional  seat  in  New 
Jersey  last  November  and  concluded  tv  put  a 
Democrat  across  in  a  normally  Republican 
District. 


probing  into  files  of  advertising  and  media 
trade  associations  [B«T,  Jan.  18,  et  seq]. 

FBI  agents  were  at  NARTB  last  week  mak- 
ing a  preliminary  study  of  the  filing  system. 
It  was  evident  these  agents  were  merely  gather- 
ing material  to  aid  in  conducting  a  possible 
search  of  NARTB's  files  for  detailed  data  cov- 
ering such  matters  as  15%  commission,  agency 
recognition  and  cash  discounts.  NARTB  has 
no  agency  recognition  service  nor  does  it  en» 
dorse  the  2%  cash  discount  advocated  by  the 
American  Assn.  of  Advertising  Agencies. 

No  Names 

Attorney  General  Brownell  declined  to  name 
any  of  the  associations  under  investigation  in 
the  advertising  probe.  Confirming  a  statement 
made  to  B«T  Jan.  15  by  Stanley  M.  Barnes,  i 
Assistant  Attorney  General,  the  Attorney  Gen- 
eral said: 

"For  some  time  we  have  been  looking  into 
the  matter  of  advertising  commissions  to  deter- 
mine if  these  involved  any  violation  of  the 
anti-trust  laws.  This  is  simply  a  part  of  the 
general  program  of  the  Anti-Trust  Division  to 
look  into  various  segments  of  the  national  econ- 
omy  to  determine  if  any  action  is  indicated. 
This  does  not  mean  that  action  will  necessarily 
follow.  No  inference  should  be  drawn  as  to 
whether  legal  action  will  follow  the  study  of 
advertising  practices."  ■ 

He  said  the  study  covers  all  media  in  the 
advertising  field.  Asked  if  the  inquiry  was  I 
initiated  by  this  Administration  or  the  previous 
one,  he  said,  "I  understand  that  such  an  inves- 
tigation was  conducted  in  1950-52  and  was 
then  closed  without  action.  The  current  study 
was  initiated  during  the  last  few  months." 

One  factor  behind  the  current  advertising 
probe,  he  said,  is  that  a  court  decision  several 
years  ago  found  illegal  uniform  commissions 
employed  by  real  estate  boards. 

Files  of  the  Federal  Trade  Commission's  ' 
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A  CHANGE 
WORTH  WATCHING! 

There's  a  change  on  Channel  7  that's  well  worth  watching,  too ! 

On  February  1,  KECA-TV  became  KABC-TV . . .  new  and  significant  call  letters  to  place  special  em- 
phasis on  Channel  7's  proud  position  as  the  American  Broadcasting  Company's  key  television  station 
covering  Southern  California. 

Fresh,  sparkling  ideas  in  programming  are  turning  more  and  more  eyes  to  Channel  7.  So  give  your 
sales  outlook  a  change  for  the  better.  Choose...  J? 


CHANNEL 


KABC-TV 


The  American  Broadcasting  Company    .    Los  Angeles 


OADCASTING     •  TELECASTING 


February  8,  1954    •    Page  43 


for  hang-up  result 


She  never  missed.  And  now  the  frontier's  First  Lady  is  sure-fire  as 
television's  first  cowgirl  star.  Played  by  Gail  Davis  (Gene  Autry's 
"perfect  Western  heroine")  and  filmed  by  the  same  top-caliber  pro- 
duction team  as  Gene  and  the  Range  Rider,  Annie  mixes  hair-trigger 
action  and  romantic  interest  to  score  with  all  the  family.  With  Annie 
Oakley,  you  can't  miss.  She's  available  for  local  and  regional  sponsor- 
ship through  CBS  TELEVISION  FILM  SALES  offices  m  New  York,  Chicago, 

Los  Angeles,  San  Francisco,  Atlanta  and  Dallas. 
Distributor  in  Canada:  S.  W.  Call/well  Ltd.,  Toronto 


•GOVERNMENT  • 


four-year  investigation  of  the  American  News- 
paper Publishers  Assn.  and  other  newspaper- 
agency  groups  are  being  reviewed  in  the  light 
of  the  Justice  Dept.  inquiry. 

The  FTC  dismissed  the  case  Jan.  20,  1930 
after  answer  and  trial,  without  assignment  of 
reasons.  The  original  charge  reads  as  follows: 

Combining  or  conspiring1  to  control  channels 
of  distribution  and  to  enforce  a  standard  dif- 
ferential; in  connection  with  the  placing  of 
national  advertising,  more  specifically,  to  com- 
pel national  advertisers  to  employ  respondent 
agencies  or  other  advertising  agencies  in  the 
placing  of  national  advertising  in  newspapers 
throughout  the  United  States,  to  prevent  said 
advertisers  from  advertising  directly  in  said 
newspapers  at  net  rates  and  to  compel  said 
advertisers  to  pay  for  direct  advertising  at 
gross  rates  and  in  connection  with  the  en- 
forcement of  a  standard  differential  of  15%  on 
the  regular  or  gross  advertising  rates  of  the 
periodicals  as  minimum  compensation  for  the 
advertising  agencies.* 

*  As  set  forth  in  the  commission's  brief,  re- 
spondents were  charged  with  seeking,  through 
cooperatively  bringing  pressure  to  bear  and 
otherwise: 

First,  to  prevent  direct  advertisers  from  ob- 
taining national  advertising  at  net  rates  and 
that,  to  avoid  the  resulting  increased  cost,  they 
be  restrained  to  employ  advertising  agencies. 

Second,  to  prevent  publishers  from  selling 
advertising  space  to  direct  advertisers  at  less 
than  their  gross  or  card  rates;  and 

Third,  to  eliminate  from  business  agencies 
which  do  not  receive  the  full  differential  as 
their  minimum  remuneration  or  which  share 
the  differential  with  an  advertiser. 

On  West  Coast 

While  the  department  appeared  to  be  going 
ahead  with  its  16mm  movie  suit  despite  rumors 
it  might  seek  dismissal,  a  West  Coast  develop- 
ment served  to  support  the  theory  that  the  case 
will  not  be  dropped.  This  centered  around  the 
grant  of  another  one-month  extension,  until 
March  2,  to  Republic  Pictures  for  completion 
of  answers  to  government  interrogatories  in 
the  case. 

Republic,  incidentally,  is  one  of  the  few 
studios  making  its  films  available  to  television, 
according  to  studio  attorneys.  They  point  out 
that  extensive  time  and  labor  are  required  to 
supply  data  on  every  showing,  plus  revenues 
realized.  Republic  is  the  only  studio  that  hasn't 
completed  its  reply,  Columbia  Pictures  and  a 
subsidiary,  Screen  Gems,  having  recently  sup- 
plied their  answers. 


Radio,  Tv  Caught 
In  Intramural  Row 

House  Operations  Committee 
votes  to  ban  broadcast  cover- 
age of  its  sessions  unless  a  ma- 
jority favors  admitting  micro- 
phones or  cameras. 

RADIO-TV  was  the  innocent  bystander  who 
got  hurt  last  week  in  a  Capitol  Hill  political 
fight.  When  the  shooting  was  over,  the  broad- 
cast media  were  on  the  outside  with  a  restricted 
opportunity  to  look  in  on  public  hearings  held 
by  the  House  Government  Operations  Com- 
mittee. 

In  a  closed  session,  the  committee  members 
voted  to  bar  radio  and  tv  from  all  committee 
and  subcommittee  open  hearings  unless  a  ma- 
jority of  them  voted  to  approve  the  presence  of 
camera  and  microphone. 

Actually  the  sudden  move  against  radio  and 
television  and  also  recordings,  tapings,  filmings 
etc.,  was  directed  against  the  chairman  of  the 
committee,  Rep.  Claire  E.  Hoffman  (R-Mich.), 
who  immediately  let  it  be  known  just  where  he 
stood. 

Rep.  Hoffman  and  another  committee  mem- 
ber (and  colleague),  Rep.  George  Meader  (R- 


Mich.),  were  the  only  ones  on  the  30-man 
committee  voting  against  the  adopted  rule. 

Rep.  Hoffman  took  the  floor  of  the  House 
to  bitterly  denounce  his  committee's  action. 
"This  is  a  dandy,"  he  declared.  The  amend- 
ment the  Congressman  asserted,  also  would 
cut  off  stenotype  machines  which  make  full  re- 
cordings of  proceedings.  It  "permits  the  mem- 
bers of  a  subcommittee  to  force  a  closed  hear- 
ing at  any  time  on  any  subject,"  he  said. 

Asking  "what  becomes  of  the  constitutional 
guarantee  of  a  free  press  and  free  speech?," 
Rep.  Hoffman  said:  "Already  by  this  amend- 
ment, the  television  and  radio  people  are  behind 
the  committee's  'Iron  Curtain'  as  I  have  been 
for  sometime.  The  press  may  be  next.  Listen  for 
their  protests." 

An  Old  Story 

This  was  another  chapter  of  a  continuing 
fight  between  Chairman  Hoffman  and  his  balky 
committee.  Originally,  Rep.  Hoffman  wanted 
to  head  a  subcommittee  to  look  into  labor  rack- 
eteering. But  his  committee  last  year  stripped 
him  of  powers  to  appoint  subcommittees  with- 
out their  consent.  He  then  had  asked  for  the 
labor  racketeering  unit. 

This  year,  Rep.  Hoffman  renewed  his  request 
for  the  subcommittee  to  be  under  his  charge. 
The  committee  decided  to  turn  over  the  labor 
probing  group  to  Rep.  George  A.  Bender  (R- 
Ohio).  The  Ohioan  told  newsmen  that  last 
week's  action  on  radio-tv  was  taken  to  stop 
members  like  Rep.  Hoffman  from  "creating  a 
circus"  of  hearings. 

Rep.  Hoffman  retorted  in  his  House  talk  that 
he  could  not  understand  why  Rep.  Bender  sup- 
ported the  limitations. 

"This  means  that  George  Bender,  who's 
running  for  the  Senate,  may  not  be  able  to  use 
this  committee  for  this  purpose,"  he  said. 

Keeping  the  issue  a  bit  more  confused  and 
hot,  Rep.  Bender  said  he  personally  was  not 
opposed  to  televising  hearings,  that  decision 
would  be  made  on  each  hearing  as  it  came 
up,  and,  "we  do  not  want  to  conceal  anything." 


Sen.  Potter  to  Head 
Communications  Unit 

A  NEW  subcommittee  on  communications  was 
selected  Friday  in  the  Senate  [Closed  Circuit, 
Feb.  1].  The  chairman  is  Sen.  Charles  E. 
Potter  (R-Mich.),  a  virtual  newcomer  to  the 
radio-communications  field. 

Other  members  are  Republican  Sens.  Andrew 
F.  Schoeppel  (Iowa)  and  Dwight  Griswold 
(Neb.)  and  Demo- 
cratic Sens.  John  O. 
Pastore  (R.  I.)  and 
Lester  C.  Hunt 
(Wyo.). 

Sub  committee 
chairmen  were  an- 
nounced for  com- 
munications, trans- 
portation, maritime, 
and  other  fields  cov- 
ered by  the  Senate 
Interstate  &  Foreign 
Commerce  Commit- 
tee at  a  closed  meet- 
ing Wednesday.  The 
list  of  members  was  released  Friday. 

The  subcommittee  is  expected  to  handle 
certain  measures  of  less  importance.  Top 
matters  in  communications  will  be  considered 
by  the  full  committee,  as  in  the  past,  it  was 
understood. 

The  long-range  effect,  however,  will  be  to 
extend  Sen.  Potter's  familiarization  with  com- 
munications legislation  and  the  issues  involved 
in  the  industry. 


SEN.  POTTER 


FCC  Rescinds  Fayetteville, 
Assigns  Bluefield  Vhf 

Assignment  comes  after  Com- 
mission finds  itself  'in  error'  in 
placing  zone  line. 

FCC  last  week  rescinded  its  order  adding  vhf 
ch.  4  to  Fayetteville,  W.  Va.  [B*T,  Oct.  26, 
1953],  and  granted  a  petition  by  the  Daily 
Telegraph  Printing  Co.  to  assign  vhf  ch.  6  to 
Bluefield,  W.  Va.,  where  the  company  owns 
WHIS,  by  substituting  ch.  4  for  ch.  6  at  Beck- 
ley,  W.  Va. 

FCC  action  came  after  re-examination  and 
conclusion  by  the  Commission  "that  our  pres- 
ent zone  line  in  West  Virginia  is  in  error  and 
that  all  of  the  state  should  be  placed  properly 
in  Zone  I." 

The  boundary  line  between  Zone  I  and 
Zone  II  cuts  across  West  Virginia,  with  the 
southern  tip  of  the  state  falling  within  Zone  II. 

In  the  same  action,  the  Commission  re- 
affirmed that  part  of  its  previous  decision  deny- 
ing the  petition  of  High  Point  Enterprises  Inc. 
(WHPE),  to  assign  ch.  6  to  High  Point,  N.  C, 
by  deleting  that  channel  from  Wilmington, 
N.  C,  and  Beckley,  and  substituting  therefor 
chs.  3  and  4,  respectively.  The  order  grant- 
ing vhf  ch.  3  to  Wilmington,  N.  C,  was  not 
disturbed. 

The  amended  table  becomes  effective  30l 
days  after  publication  in  the  Federal  Register. 

In  another  allocation  action,  FCC  made 
final  immediately  its  proposal  to  assign  uhf  ch. 
72  for  ch.  60  at  Baltimore,  Md.  The  action 
permitted  WITH-TV  Baltimore  to  shift  from 
ch.  60  to  72. 

Denies  Puerto  Rico  Swap 

The  Commission  last  week  also  denied  a 
petition  by  the  Dept.  of  Education  of  Puerto 
Rico,  seeking  noncommercial  educational  use 
of  vhf  ch.  4  in  place  of  reserved  ch.  6  at  San 
luan. 

Proposal  to  allocate  ch.  68  to  Petaluma,  Calif., 
for  ch.  56  was  put  forward  last  week  by  Delta- 
Sierra  Educational  Television  Corp.,  which 
proposes  to  file  for  reserved  uhf  ch.  42  for 
Stockton.  Delta-Sierra  desires  to  place  its 
proposed  antenna  on  Mt.  Diablo,  which  would 
conflict  with  the  uhf  ch.  56  allocation  aj 
Petaluma. 

Request  was  filed  last  week  by  WTAL  Tallaj 
hassee,  Fla.,  to  assign  vhf  ch.  2  to  Havana, 
Fla.  The  new  petition  came  after  FCC's  del 
cision  denying  WTAL's  previous  petition  tl 
change  vhf  ch.  9  from  Dothan,  Ala.,  to  Tallal 
hassee. 

Additional  uhf  channel  was  officially  as-1 
signed  to  Zanesville,  Ohio,  a  fortnight  ago 
when  the  FCC  finalized  a  proposal  to  add  ch. 
18  to  the  existing  ch.  50  in  that  city.  WHIZ- 
TV  operates  on  ch.  50. 

Proposed  frequency  changes,  announced  by 
the  Commission,  include  the  following: 

Tupelo,  Miss. — Add  ch.  9 — by  substituting  ch. 
11  for  ch.  9  in  Jackson,  Tenn. 

University,  Ala. — Transfer  reserved,  educa- 
tional ch.  7  to  Munford.  This  conflicts  with  pro- 
posals to  assign  ch.  11  to  Lexington,  Tenn.;  ch. 
7  to  Rock  Island,  Tenn.,  and  ch.  2  to  Sneedville, 
Tenn. 

Rapid  City,  S.  D.— Add  ch.  3. 


Clark  Retires  From  FCC 

KENNETH  G.  CLARK,  regional  manager, 
South  Pacific  Region,  FCC's  Field  Engineering 
&  Monitoring  Bureau,  retired  Jan.  31  after  35 
years  of  Federal  service.  Active  in  government 
radio  regulation  since  1917,  Mr.  Clark  rose 
from  the  ranks  and  in  1946  was  promoted  to 
manager  of  the  South  Pacific  Region,  with 
headquarters  in  San  Francisco. 
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KLZ-TV's  SHERIFF  SCOTTY.  . .  DENVER'S 
MOST  POPULAR  WESTERN  TV  PERSONALITY 


After  only  52  days  on  the  air,  Sheriff  Scotty  announced  free  membership  cards  in  his  "Sheriff's  Posse" 

to  his  youthful  audience.  The  offer  ended  30  days  later — lanuary  22... with  requests  totalling  more  than 

28,000,  and  more  coming  in! 

Sheriff  Scotty's  "Tales  of  the  Wild  West"  at  4: 1 5  p.m.  each  weekday 
is  Denver's  top-rated  Kids'  show.  What's  more,  Telepulse 
(November,  1953)  rated  it  the  2nd  highest  of  all  multi-weekly  shows 
in  the  city,  day  or  night.  Scotty's  enthusiastic  "posse"  is  further 
testimonial  to  his  overwhelming  audience  popularity. 
Most  important  to  participating  advertisers,  Scotty  sells*  merchandise. 

Sheriff  Scotty  is  only  one  of  many  top  personalities  in  KLZ-TV's 
local  program  line-up.  Of  the  highest  Telepulse-rated  multi-weekly  shows, 
all  of  the  first  5  are  KLZ-TV  local  originations.  And . . .  KLZ-TV  rated  8  of  the 
top  10  once-a-week  shows,  including,  of  course,  first  place... 
further  evidence  of  Channel  7  dominance  of  Denver's  TV  scene. 

When  you  buy  TV  in  Denver,  buy  the  AUDIENCE  station ...  KLZ-TV. 


EZ-TV 


•Case  histories  on  request. 


CHANNEL  7 
DENVER 

Represented  Nationally  by  KATZ 

Owned  and  Operated  by  Aladdin  Radio  & 

Television,  Inc. 
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INFORMATION  REPORT  JOLTS  OFFICIALDOM 


Report  to  President  says  U.  S. 
Information  Agency  is  investi- 
gated too  much.  Suggests 
more  tv  in  Voice  and  talks 
about  government  support  to 
private  broadcast  industry. 

A  "SLEEPER"  report  on  the  U.  S.  information 
policy  served  official  Washington  with  a  jolt 
last  week. 

The  report  to  Congress  was  made  by  the 
U.  S.  Advisory  Commission  on  Information, 
created  by  Congress  in  1948,  and  its  members 
appointed  by  the  President. 

In  effect,  the  report  said  Congressional  in- 
vestigators have  so  harrassed  the  U.  S.  Infor- 
mation Agency  that  it  can  hardly  get  its  job 
done.  USIA  is  headed  by  Theodore  C.  Strei- 
bert,  former  MBS  board  chairman.  The  agency 
operates  the  Voice  of  America. 

Reaction  was  swift.  Sen.  Joseph  R.  McCarthy 
(R-Wis.),  who  heads  one  of  the  two  Senate 
groups  which  have  investigated  information 
activities,  brushed  aside  the  report  and  asserted, 
"We  scared  hell  out  of  a  few  Commies." 

Sen.  McCarthy,  appearing  unimpressed  by 
the  Presidential  commission's  complaint,  forth- 
with announced  his  Senate  Permanent  Investi- 
gations Subcommittee  soon  would  take  another 
look  at  the  overseas  information  agency.  He 
said  Mr.  Streibert  "has  had  six  months  to 
houseclean  it"  and  that  he  still  intends  to  call 
the  USIA  director  as  a  witness  to  explain 
whether  "they  [USIA]  are  violating  Public  Law 
402  by  hiring  people  who  couldn't  pass  security 
clearance." 

Fulbright  Agrees 

But  Sen.  J.  William  Fulbright  (D-Ark.),  a 
member  of  the  Senate  Foreign  Relations  sub- 
committee on  information  (the  other  group 
alluded  to  in  the  report),  agreed  with  the  com- 
mission's complaint.  Sen.  Henry  M.  Jackson 
(D-Wash.),  a  member  of  the  McCarthy  group, 
called  the  report  important. 

Members  of  the  commission,  chairmanned 
by  Erwin  D.  Canham,  editor,  Christian  Science 
Monitor,  include  Justin  Miller,  board  chairman, 
NARTB;  Philip  D. 
Reed,  board  chair- 
man, General  Elec- 
tric Co.,  and  Ben 
Hibbs,  editor,  Sat- 
urday Evening  Post. 

Wording  in  the 
report  indicated  crit- 
icism of  the  Mc- 
Carthy group's  in- 
vestigations of  USIA 
as  compared  to  the 
Foreign  Relations 
Committee's  work 
which  it  found  was 
"constructive." 

Another  key  recommendation,  among  14 
dealing  with  subjects  ranging  from  need  of  a 
new  building  in  Washington  to  creation  of  a 
training  school  for  USIA  employes,  was  that  a 
plan  be  developed  to  utilize  "the  powerful 
medium  of  television"  in  the  information  pro- 
gram. 

USIA  has  just  disclosed  that  Voice  of  Ameri- 
ca is  making  increased  use  of  tv  film  in  its 
operations.  The  film  is  sent  abroad  to  be  used 
on  foreign  tv  stations. 

The  report  covers  the  period  from  Aug.  1, 
1953,  when  Mr.  Streibert  took  over  USIA,  up  to 
the  end  of  last  year.   "In  our  judgment,"  the 


CANHAM 


commission  said,  "the  new  agency  is  off  to  a 
good  start." 

A  point  made  by  the  commission  which  was 
not  given  wide  attention  was  a  reference  to 
Government  support  to  private  broadcast  media 
for  overseas  production.  This  type  of  aid  is 
supplied  to  motion  picture  and  publication  firms 
already  engaged  in  wide  international  activities. 

In  the  broadcast  business,  it  was  noted,  there 
is  not  enough  profit  to  be  had  in  such  large  in- 
ternational operations  as  exist  in  the  other 
media  industries.  Thus,  Government  support  is 
suggested  for  the  "development  of  overseas 
broadcasting  by  private  industry  just  as  it  is 
deemed  in  the  public  interest  to  support  foreign 
and  domestic  aviation,  the  merchant  marine, 
and  other  industries.  In  such  an  event,  how- 
ever, it  would  not  be  proper  for  the  Govern- 
ment to  exercise  any  supervision  or  censorship 
of  its  programs." 

If  Congress  believes  such  support  to  private 
industry  for  overseas  broadcasting  "is  in  the 
public  interest,  this  Commission  recommends 
that  such  support  be  made  independent  of  the 
USIA  appropriations,"  the  report  said. 


VOA  Relinquishes  Hold 
On  'Baker  West'  Project 

A  POSTSCRIPT  was  written  last  week  to  last 
year's  wrangle  between  Voice  of  America  of- 
ficials and  critical  senators. 

Sen.  Henry  M.  Jackson  (D-Wash.)  announced 
the  Voice  has  relinquished  its  hold  on  1,200 
acres  on  the  Olympic  Peninsula  in  Washington 
State  where  VOA  once  proposed  to  build  one 
of  the  world's  largest  overseas  shortwave  trans- 
mitters. 

Disposition  of  the  site  is  undetermined.  The 
land  has  been  turned  back  to  the  Government 
(the  General  Services  Administration). 

The  site  generally  was  referred  to  as  the 
Baker  West  project.  It  came  under  fire  from 
Sen.  Joseph  R.  McCarthy's  (R-Wis.)  investiga- 
tions group  and  other  Senate  units  last  winter. 
Construction  then  was  halted  [B«T,  Feb.  23, 
1953]. 


Air  Force  Demands 
Review  of  Tv  Towers 

FORMAL  Washington  action  on  all  applica- 
tions for  radio-tv  towers  over  500-ft.  high  was 
demanded  last  week  by  the  U.  S.  Air  Force 
which  contends  that  informal  regional  approval 
of  tower  projects  is  not  adequate. 

Hearing  on  the  proposal  will  be  held  to- 
morrow (Tuesday)  by  the  top  review  agency, 
Washington  Airspace  subcommittee. 

Under  present  procedure,  tower  applications 
requiring  aeronautical  study  are  referred  to 
regional  airspace  subcommittees.  If  there  is  no 
objection,  informal  approval  is  given  and  the 
cases  move  to  the  FCC  where  they  receive 
regular  consideration. 

In  cases  where  objections  are  raised  at 
regional  hearings,  the  applications  are  referred 
to  the  Washington  subcommittee  for  formal 
clearance. 

Air  Force  objection  arose  after  it  decided 
to  complain  about  a  tower  already  erected  by 
WBAM  Montgomery,  Ala.  This  tower  received 
informal  regional  clearance,  was  processed  by 
the  FCC  and  constructed.  Maxwell  Field 
officers  appealed  to  the  Washington  subcom- 
mittee which  formally  approved  the  finding  of 
the  regional  subcommittee.  This  was  followed 
by  the  Air  Force  proposal. 

Meanwhile,  the  Airdromes,  Air  Routes  & 
Ground   Aids  subcommittee  of  the  Air  Co- 


ordinating Committee  prepared  terms  of  ref< 
ence  for  the  proposed  ad  hoc  committee 
study  the  question  of  revising  standards  con- 
cerning the  marking  and  lighting  of  radio-h 
towers,  with  particular  attention  to  guy  wires 
[B»T,  Feb.  1].  Final  comments  by  representa-. 
tives  are  due  tomorrow  (Tuesday),  at  which 
time  members  of  the  working  unit  will  be 
named.  These  will  include  representatives  of 
broadcasters,  tower  manufacturers  and  equip-; 
ment  makers,  it  was  reported. 

It  was  understood  that  only  at  the  insistence 
of  the  FCC  were  broadcast  representatives 
allowed  to  attend  last  Thursday's  meeting. 
Attending  were  Noble  C.  Shumway  Jr.,  Robert 
H.  Faul  and  John  J.  McCue,  FCC;  Robert  E 
L.  Kennedy,  Assn.  of  Federal  Communications 
Engineers,  and  A.  Prose  Walker  and  Abiah  A. 
Church,  NARTB. 


Wollenberg  Resigns 
FCC  Counselship 

J.  ROGER  WOLLENBERG,  FCC  assistant 
general  counsel,  resigned  last  v/eek  to  join  the 
Washington  law  firm  of  Haley,  Doty  &  Schel- 
lenberg. 

The  move  came  three  days  after  the  35-year- 
old  Mr.  Wollenberg  argued  the  FCC's  give- 
away case  before 
the  Supreme  Court 
(see  separate  story 
on  page  40). 

Mr.  Wollenberg 
was  reared  in  San 
Francisco  and  was 
graduated  from  the 
U.  of  California  law 
school  in  1942  with 
an  LL.  B.  He  was 
editor-in-chief  of  the 
California  Law  Re- 
view in  his  last  year.i 
He  served  as  a  Navy 
lieutenant  in  the 
Pacific  during  World  War  II,  and  in  1946  be-, 
came  law  clerk  to  Associate  Justice  William1 
O.  Douglas.  In  1947  he  joined  the  Dept.  of 
Justice  in  the  office  of  alien  property  and  be- 
came assistant  chief  of  the  appellate  section  of 
the  anti-trust  division.  In  1952,  he  transferred 
to  the  FCC  as  assistant  general  counsel  in 
charge  of  litigation,  succeeding  Max  Goldman. 

As  FCC's  counsel  in  court,  he  represented 
the  Commission  in  the  Zenith  Chicago  ch.  2 
and  the  Logansport  and  Peoples  appeals  before 
the  U.  S.  Court  of  Appeals. 
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Added  Fm  Programming  Plan 
Draws  First  Comments  to  FCC 

FIRST  comments  on  FCC's  proposal  to  permit 
specialized  programming  by  fm  stations  in  addi- 
tion to  regular  broadcast  operations  [B*T,  Jan. 
4  et  seq.]  were  filed  last  fortnight.  Deadline  is 
Feb.  15,  with  replies  due  10  days  later. 

Paul  Godofsky,  president-general  manager, 
WHL1  Hempstead,  N.  Y.,  wrote  a  letter  in 
favor  of  the  proposal.  He  said  he  believed 
adoption  "will  go  a  long  way  in  enabling  more 
fm  licensees  to  operate  with  greater  financial 
success  and  more  in  the  public  interest.  .  .  ." 
A  favorable  comment  also  was  received  from 
George  W.  Hamilton,  Syracuse,  N.  Y.,  and  the 
Rural  Radio  Network  of  New  York  State. 

Opposition  was  filed  by  a  number  of  citi- 
zens who  appeared  to  believe  the  Commission 
was  proposing  to  reduce  the  number  of  fm 
channels.  Others  objected  to  what  they  called 
a  further  "invasion  of  their  privacy."  Referring 
to  the  transitcasting  fight,  these  communica- 
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LIVE  ITEMS  FROM  OUR  MORGUE 


—That's  what  the  trucking  industry— already 
America's  No.  2  employer— expects  to  pay  in  1975! 


In  1952,  the  trucking  industry 
employed  6  million  people  and 
had,  in  round  numbers,  a  pay 
roll  of  21  billion  dollars. 

By  1975,  its  pay  roll  is  ex- 
pected to  be  14  million  per- 
sons, and  its  national  paycheck 
$47  billion. 

This  is  not  wild-eyed  prophecy,  but  a  con- 
servative projection  of  present  trends  in  the 
transportation  industry,  based  on  the  findings  of 
the  Paley  Commission  (President's  Materials 


Policy  Committee). 

Expenditures  for  wages  and  salaries  will  ac- 
count for  the  largest  part  of  the  $63  billion  the 
trucking  industry  is  expected  to  be  spending  by 
1975.  Other  items  included  in  this  gross  national 
outlay  are:  New  trucks  and  tractors;  new  trail- 
ers and  semitrailers;  replacement  tires;  replace- 
ment parts  and  accessories,  and  motor  fuel. 

Source:  "Trucks  in  1975",  by  Carroll  J.  Roush.  If 
you  would  like  a  free  copy  of  this  factual,  docu- 
mented study,  write  us  today. 


'American  Trucking  Industry^ 


Chairman,  American  Trucking  Associations 
American  Trucking  Associations,  Washington  6,  D.C. 
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tions  termed  the  proposal  "a  hideous  policy," 
"a  poor  one,"  and  one  that  "will  ruin  fm." 

FCC  proposes  to  reduce  minimum  fm  hours 
of  operation  to  36  per  week,  permit  fm  sta- 
tions to  engage  in  transitcasting,  storecasting, 
functional  music  and  other  specialized  types  of 
broadcasts  on  a  simplex  or  multiplex  system 
of  operation. 


'Protest  Rule'  Request 
Hangs  Fire  on  Hill 

NEITHER  body  of  Congress  showed  signs  last 
week  of  being  in  a  hurry  to  consider  FCC's 
request  for  clarification  of  the  so-called  "pro- 
test rule"  provision  (Sec.  309  [c])  of  the  Com- 
munications Act  [B»T,  Feb.  1]. 

The  proposal  would  end  an  automatic  stay  of 
a  protested  grant  (of  a  station  construction  per- 
mit), which  now  is  mandatory,  and  the  hearing 
on  charges  required  by  the  Act  could  be  a  paper 
proceeding  instead  of  a  oral  case. 

In  the  Senate,  where  Senate  Interstate  &  For- 
eign Commerce  Committee  Chairman  John  W. 
Bricker  (R-Ohio)  has  introduced  a  bill  (S  2853) 
embodying  the  FCC  request,  there  are  no  plans 
for  hearings. 

Senators  indicated  the  bill  would  be  classed 
as  controversial  and  therefore  scheduled  for 
careful  consideration  when  the  committee  can 
get  to  it.  Also  in  question  on  the  Senate  side 
is  the  "urgency"  of  the  proposed  legislation. 

In  the  House,  Rep.  Charles  W.  Wolverton  (R- 
N.  J.),  chairman,  House  Interstate  &  Foreign 
Commerce  Committee,  who  was  expected  to 
introduce  a  bill  "by  request,"  had  not  done  so 
last  week.  Rep  Wolverton  is  busy  handling  an 
investigation  of  diseases. 

According  to  a  report,  the  "controversial" 
aspect  could  be  traced  to  some  objections  al- 
ready being  made  by  applicants  for  tv  stations 
who  claim  their  bids  would  not  be  accorded  a 
full  hearing  by  FCC  if  the  legislation  were 
passed.  The  proposal,  if  accepted,  would  place 
them  back  in  the  position  they  were  in  before 
the  McFarland  Act  was  passed,  these  applicants 
reportedly  assert. 


FCC  Denies  CMRU  Bid 
For  40  Frequencies 

REQUEST  for  40  frequencies  from  the  Citizens 
Radio  Service  to  establish  an  exclusive  Manu- 
facturers Radio  Service,  submitted  by  the  Com- 
mittee on  Manufacturers  Radio  Use  [B«T,  Dec. 
14,  1953],  was  denied  by  the  FCC  last  week 
as  "premature." 

The  Commission  said  it  is  studying  the  re- 
vision of  the  Special  Industrial  Radio  Service 
rules  (Docket  9703)  to  meet  the  radio  needs  of 
industry  and  that  it  would  be  best  to  approach 
this  need  on  an  overall  basis,  rather  than 
through  a  piecemeal  procedure. 

Committee,  comprising  56  of  the  largest  U.  S. 
corporations  (Alcoa,  Ford,  GE,  Bethlehem 
Steel,  etc.),  suggested  that  if  the  Commission 
did  not  feel  free  to  establish  the  manufacturers 
service  with  Citizen's  Radio  frequencies  it 
should  "re-examine"  the  fm  band. 


FCC  Tries  to  Clear 
Tangled  Ch.  11  Case 

THE  FCC  took  the  first  step  in  unraveling  the 
stymied  St.  Louis  ch.  11  hearing  last  week 
when  it  sent  a  McFarland  letter  to  KSTM- 
TV  St.  Louis  raising  questions  regarding  its 
financial  and  legal  qualifications. 

If  the  uhf  ch.  36  station  satisfactorily  fur- 
nishes the  required  information,  the  FCC  said, 
it  would  designate  it  as  one  of  the  applicants  in 


the  St.  Louis  ch.  1 1  hearing  and  insert  as  one  of 
the  issues  whether  KSTM-TV  has  the  right  to 
be  an  applicant  while  it  is  a  grantee.  This  is 
in  line  with  one  of  the  alternatives  proposed  by 
the  U.  S.  Court  of  Appeals  when  it  issued  a 
stay  order  one  day  before  the  St.  Louis  hearing 
was  due  to  start  [B»T,  Jan.  18]. 

The  Commission  consistently  has  refused  to 
accept  an  application  for  vhf  ch.  11  from 
KSTM-TV  while  it  was  the  grantee  of  uhf  ch. 
36.  KSTM-TV  offered  to  relinquish  its  grant 
on  the  uhf  channel  if  it  succeeded  in  winning 
a  grant  on  the  vhf  channel.  The  FCC  has  held, 
however,  that  an  existing  grantee  first  must 
surrender  its  permit  before  being  allowed  to  file 
for  another  frequency  in  the  same  market. 
KSTM-TV  appealed  this  decision  to  the  court 
and  won  a  temporary  restraining  order. 

Involved  in  the  St.  Louis  ch.  11  hearing  are 
St.  Louis  Amusement  Co.  (Ambassador  In- 
vestment, 52%;  Fanchon  &  Marco,  42%);  St. 
Louis  Telecast  Inc.  (60%  owned  by  WEW), 
220  Television  Inc.  (Harold  Koplar  and  Wil- 
liam Koplar  Shenker)  and  CBS  (KMOX). 


Applicants  Challenge 
FCC  Hearing  Rules 

Norfolk  competitors  contend 
legal  and  financial  questions 
should  be  made  part  of  hear- 
ing. 

FCC's  hearing  procedures  were  directly  chal- 
lenged last  week  by  two  applicants  in  the  Nor- 
folk, Va.,  ch.  10  hearing. 

Both  Beachview  Broadcasting  Co.  and  WAVY 
Portsmouth,  Va.,  competing  for  the  vhf  chan- 
nel, asked  the  Commission  to  order  the  ex- 
aminer to  permit  them  to  question  the  legal 
and  financial  qualifications  of  their  opponents. 

Under  the  new  hearing  procedures  which 
went  into  effect  last  year,  the  Commission 
determines  the  legal,  financial  and  engineering 
qualifications  of  each  applicant  before  designat- 
ing them  for  a  comparative  hearing.  Up  to 
now,  except  for  good  cause,  the  Commission 
has  refused  to  permit  such  issues  to  be  intro- 
duced at  the  hearing. 

Both  Beachview  (Dudley  Cooper,  Norfolk 
real  estate  and  amusement  parks  operator, 
principal  stockholder)  and  WAVY  claimed 
that  this  practice  violates  their  legal  rights  as 
applicants.  The  week  also  saw  these  actions: 

•  Mission  Telecasting,  50%  owned  by  KONO 
San  Antonio,  charged  that  the  competing  KMAC 
application  for  vhf  ch.  12,  filed  last  month, 
was  not  filed  in  good  faith  and  asked  the  Com- 
mission to  dismiss  it.  A  third  applicant, 
KTSA-San  Antonio  Express,  dropped  out  two 
weeks  ago  [B»T,  Feb.  1]. 

•  Hearst  Corp.'s  WISN  Milwaukee  objected 
to  the  WCAN-TV  Milwaukee  declaration 
that  it  intends  to  be  a  party  in  the  White- 
fish  Bay  vhf  ch.  6  proceeding  and  its  request 
that  the  WISN  application  be  dismissed  [B»T, 
Jan.  25].  Hearst  said  WCAN-TV  may  not  in- 
tervene without  following  regular  procedures 
and  that  it  had  no  standing  to  intervene  any- 
way. It  termed  the  demand  that  the  Hearst 
application  be  dismissed  as  based  on  "extra- 
legal fantasies."  WMIL  Milwaukee,  the  sec- 
ond applicant  for  Whitefish  Bay's  ch.  6,  also 
opposed  the  WCAN-TV  move. 

•  Record  on  Buffalo  vhf  ch.  2  closed  with 
submission  of  stipulations  by  Niagara  Frontier 
concerning  what  its  principals  knew  of  the  ap- 
plication filed  and  later  withdrawn  by  Enter- 
prise Transmission  Inc.  for  the  same  facility. 
Broadcast  Bureau  told  the  examiner  that  in  view 
of  the  Commission  ruling  that  the  burden  of  an- 
swering the  Commission  charge  that  Enter- 


Fron- 


prise  filed  to  obstruct  a  grant  to  Niagara  Fi 
tier  lay  with  Niagara  Frontier,  it  had  nothing 
further  to  offer.  Niagara  Frontier  application 
is  now  a  merger  of  several  competing  ch.  2 
applicants. 

•  Minutes  of  the  Travelers  Broadcasting 
Service  Corp.  (WTIC)  dating  back  to  1928, 
were  impounded  by  Examiner  Fanney  Litvin 
last  week.  Case  involves  competing  applica- 
tions of  WTIC  and  Hartford  Telecasting  Co< 
for  vhf  ch.  3  in  Hartford.  Books  were  deliv- 
ered in  response  to  a  subpoena  issued  at  the 
request  of  Hartford  Telecasting,  but  were  not 
accepted  pending  a  ruling  on  a  motion  to  quash 
the  subpoena  by  WTIC.  In  the  same  hearing, 
the  Commission  upheld  a  ruling  by  the  exam- 
iner denying  Hartford  Telecasting  plea  for 
postponement  of  testimony  regarding  "eco- 
nomic domination"  in  Hartford  until  the  FCC 
has  ruled  on  its  appeal  from  a  motion  denial 
regarding  taking  of  depositions.  Comr.  Hen- 
nock  dissented. 

•  The  Commission  designated  for  March  5 
hearing  American  Television  Co.  (comprising 
local  businessmen)  and  George  T.  Hernreich, 
seeking  vhf  ch.  5  in  Fort  Smith,  Ark.;  KRAM 
and  Western  Television  (H.  L.  Cravens),  for 
vhf  ch.  13  in  Las  Vegas,  Nev.,  and  WVLK 
and  WLEX,  for  uhf  ch.  18  in  Lexington,  Ky 


FCC  Authorizes  Second 
Study  of  Uhf  Situation 

THE  FCC  has  authorized  a  second  survey  of 
the  economics  of  post-freeze  tv  stations,  both 
vhf  and  uhf,  it  has  announced. 

Covering  the  period  Aug.  1,  1953,  to  March 
1,  1954,  the  post-freeze  stations  which  were  ii 
operation  by  Nov.  1,  1953,  will  be  asked  K 
furnish  supplemental  information  with  theii 
annual  financial  reports,  due  April  1. 

First  survey,  made  of  post-freeze  tv  station: 
on  the  air  from  April  1,  1952,  to  Aug.  1,  1953 
indicated  that  financial  success  depended  on  thf 
size  of  the  market  and  the  age  of  the  statior 
[B»T,  Jan.  4].  As  for  uhf,  the  study  showec 
that  where  uhf  stations  are  the  only  outlets  ir 
their  market  and  are  at  least  50  miles  fron 
existing  vhf  service  they  are  doing  as  well  ai 
vhf  service  in  revenue  and  network  programs. 

Worth  of  the  first  survey  as  respects  uhf  wa! 
challenged  by  some  broadcasters  because  it 
covered  only  two  uhf  stations  in  pre-thaw  h 
markets.  At  the  time  the  first  report  came  out, 
there  were  23  uhf  stations  in  pre-thaw  marks 

FCC  Withdraws  Proposal 
For  Applicant  Advertisement 

PROPOSAL  that  all  applications  for  new  t\ 
stations  must  be  "advertised"  in  a  local  news- 
paper, suggested  by  the  FCC  last  year  [B«T 
July  6,  1953],  was  withdrawn  last  week. 

The  Commission  said  that  it  had  receivec 
only  three  comments,  all  opposing.  These 
included  a  referendum  of  the  Federal  Com- 
munications Bar  Assn.,  which  showed  64  mem- 
bers opposing,  six  favoring  and  two  sp] 
Others  were  from  CBS  and  Washington 
torney  Leo  Resnick. 

The  proposals  were  advanced  to  aid 
Commission  in  processing  applications,  to  p: 
mote  early  tv  service  and  to  ensure  fair  treat- 
ment to  applicants  and  prospective — all  oi 
which  have  been  met  in  other  ways,  the  Com- 
mission intimated. 

In  addition  to  the  advertising  feature,  the 
proposed  regulation  would  have  provided  foi 
a  30-day  cutoff  date  for  competing  application! 
following  publication  of  the  notice  of  the 
filing  of  the  application. 

FCC  Comr.  John  C.  Doerfer  did  not  vote, 
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In  its  15th  year — 

and  STILL  GROWING! 


from 


16  KW 

832  feet  above 
average  terrain 
channel  4 
Very 
High 

Frequency 


to 

93  KW 

1020  feet  above 
average  terrain 
channel  6 
Very 
High 

Frequency 


On  January  4,  1954,  WRGB  increased  its  power  from  16  KW  to 
93  KW;  its  antenna  height  from  832  feet  to  1020  feet  above  aver- 
age terrain,  and,  at  the  direction  of  the  FCC,  switched  from 
channel  4  to  channel  6.  Now  transmitting  with  the  maximum 
signal  permitted  by  the  FCC,  WRGB  still  sells  the  rich  capital 
district,  as  it  has  for  more  than  14  years,  plus  Northeastern  New 
York  and  Western  New  England.  The  more  powerful  signal  adds 
some  10,000  square  miles  and  more  than  500,000  people  to  the 
old  coverage  area  that  previously  delivered  301,750  sets. 


The  General  Electric  Station 
Schenectady,  N.  Y. 


WRGB 

CHANNEL  6 


Represented  Nationally  by 
NBC  Spot  Sales 
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WLS,  WENR  CHICAGO 
MERGE— NOW  WLS 

Former  sharetimers  organize 
new  corporation,  WLS  Inc., 
with  'Prairie  Farmer'  and  AB- 
PT  owning  50%  each.  Station 
will  be  ABC  affiliate. 

MERGER    of    Chicago    share-time  stations 
WLS  and  WENR — both  of  which  operate  on 
890  kc  with  50  kw — was  announced  Friday  by 
James  E.  Edwards, 
president    of  Agri- 
cultural Broadcast- 
ing Co.  (WLS),  and 
Robert  E.  Kintner, 
president    of  ABC 
(WENR).  Merger  is 
subject  to  FCC  ap- 
proval, regarded  as 
virtually  automatic, 
since  no  other  par- 
ties are  involved. 

Under  the  terms 
of  the  agreement,  a 
new  corporation  will 
be  organized  as 
WLS  Inc.,  with  Prairie  Farmer  and  AB-PT 
owning  50%  each.  Present  studio  facilities 
of  WLS  in  the  Prairie  Farmer  Bldg.  will  be 
utilized  and  the  station,  with  call  letters  WLS 
retained,  will  become  affiliated  with  ABC. 
Transmitter  and  transmitter  site,  which  is  the 
same  for  both  stations,  will  continue  to  be  used. 

Board  of  directors  of  the  new  company  will 
be  composed  of  three  representing  the  WLS 


MR.  EDWARDS 


MR.  HARRE  MR.  SNYDER 

group  and  two  representing  ABC.  Officers 
of  the  new  company  are  James  E.  Edwards, 
WLS,  president;  Glenn  Snyder,  WLS,  first  vice 
president  and  general  manager;  Arthur  M. 
Harre,  ABC,  second  vice  president  and  assist- 
ant general  manager;  George  R.  Cook,  WLS, 
treasurer,  and  Mathew  Vieracker,  ABC,  sec- 
retary. 

Although  details  of  the  new  corporation's 
structure  were  not  revealed,  it  is  understood 
that  WLS  will  occupy  a  preferred  stockholder's 
position. 

WLS  is  owned  by  the  Prairie  Farmer,  pub- 
lished bi-weekly,  and  began  operating  in  1924. 
WENR  started  in  1925. 


Tv  Starter  Pace  Seems 
Sluggish  So  Far  in  '54 

PACE  of  new  tv  station  debuts  is  off  to  a  slow 
start  this  year — only  five  outlets  have  begun 
regular  programming  so  far.  Operating  stations 
now  total  359  with  about  22  more  saying  they 
expect  to  start  operation  by  the  end  of 
February. 

Four  stations  were  scheduled  to  start  as 
follows: 

WRDW-TV  Augusta,  Ga.  (ch.  12).  CBS;  repre- 
sented by  Headley-Reed,  Feb.  8. 

WARM-TV  Scranton,  Pa.  (ch.  16),  represented 
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by  George  P.  Hollingbery,  Feb.  9. 

WNET  (TV)  Providence,  R.  I.  (ch.  16).  ABC, 
DuM;  represented  by  Paul  H.  Raymer,  Feb.  5. 

WBTM-TV  Danville,  Va.  (ch.  24),  represented 
by  George  P.  Hollingbery,  Feb.  8. 

Installation  of  antenna  of  KBID-TV  Fresno 

is  currently  underway  in  preparation  for  its 

Feb.  13  starting  date,  Robert  Wesson,  station 

manager,    reported.    Microwave  transmission 

equipment  already  is  installed  on  nearby  Bear 

Mountain. 

WTRI  (TV)  Schenectady,  N.  Y.  (ch.  35),  is 
continuing  with  construction  of  its  542-foot 
tower  in  spite  of  bad  weather.  The  CBS-TV 
affiliate  plans  to  begin  regular  operation 
Feb.  15. 

March  1  has  been  set  as  the  starting  date 
for  WINK  (TV)  Fort  Myers,  Fla.  (ch.  11), 
A.  J.  Bauer,  general  manager,  said. 

WSJV  (TV)  Elkhart,  Ind.  (ch.  52),  plans  to 
begin  test  patterns  late  this  month  and  com- 
mercial programming  in  mid-March,  accord- 
ing to  R.  J.  Gillespie,  station  relations  director. 
The  station  will  be  affiliated  with  ABC-TV, 
NBC-TV  and  DuMont,  serving  the  St.  Joseph 
Valley. 

First  vhf  station  for  Bay  City-Saginaw, 
Mich.,  WNEM-TV  (ch.  5),  is  preparing  for  a 
Feb.  15  debut  as  an  NBC-TV  and  DuMont 
affiliate.    Its  500-foot  ower  is  in  place. 

The  following  stations  have  reported  they 
expect  to  begin  regular  operations  before  the 
end  of  February: 

KBID-TV  Fresno  (ch.  53);  KBAY-TV  San 
Francisco  (ch.  20);  KSAN-TV  San  Francisco 
(ch.  32);  WTOC-TV  Savannah,  Ga.  (ch.  11); 
WGOV-TV  Valdosta,  Ga.  (ch.  37);  WMGT 
(TV)  Adams,  Mass.  (ch.  74);  WNEM-TV  Bay 
City,  Mich.  (ch.  5);  KDRO-TV  Sedalia,  Mo. 
(ch.  6);  WMUR-TV  Manchester,  N.  H.  (ch.  9); 
WTRI  (TV)  Schenectady,  N.  Y.  (ch.  35); 
WMFD-TV  Wilmington,  N.  C.  (ch.  6);  KCEB 
(TV)  Tulsa,  Okla.  (ch.  23);  WQED  (TV)  Pitts- 
burgh (ch.  13),  educational;  KRGV-TV 
Weslaco,  Tex.  (ch.  5);  WJPB-TV  Fairmont, 
W.  Va.  (ch.  35);  KFBC-TV  Cheyenne,  Wyo. 
(ch.  5);  WAPA-TV  (ch.  4)  and  WKAQ-TV  (ch. 
2)  San  Juan,  P.  R. 

(For  details  see  Telestatus  page  107.) 


Chicago  Trib's  Paid 
Listings  Profitable 

Newspaper  took  in  $100,000 

for  the  radio-tv  logs  in  '53, 

hopes  to  double  that  this  year. 

PAID  listings  in  radio  and  television  logs 
brought  in  $100,000  last  year  to  the  Chicago 
Tribune  and  1953's  total  might  well  be  doubled 
in  1954,  if  the  present  pace  is  maintained,  the 
newspaper  reported  last  Thursday. 

The  Tribune  revealed  its  volume  in  connec- 
tion with  "recent  differences  concerning  free 
newspaper  publication  of  radio  and  television 
program  listings." 

The  announcement  also  was  interpreted  as 
an  indirect  reference  to  practices  by  some  news- 
papers barring  publication  of  radio-tv  logs,  save 
on  a  totally-paid  basis,  and  the  Tribune's  feel- 
ing that  the  "Chicago  Plan"  represents  a  com- 
promise. It  was  adopted  by  newspapers  there  in 
1949. 

Newspapers  in  at  least  two  cities — The  Nash- 
ville (Tenn.)  Banner  and  Tennessean  and  Okla- 
homa City  Oklahoman  and  Times — have  dis- 
continued logs  except  on  a  paid  basis,  evoking 
protests  from  local  radio-tv  stations  [B*T,  Jan. 
25,  Aug.  31,  1953]. 

Under  the  Chicago  Plan,  "applicable  to  any 
large  metropolitan  area,"  according  to  the  Trib- 
une, "free  listings  of  major  programs  from  Chi- 
cago's leading  radio  and  television  stations  con- 


SHOWING  blueprints  of  new  radio-tv 
center  for  WKNB-AM-TV  Hartford,  Conn., 
to  David  Scott,  national  tv  sales  man- 
ager, is  Mrs.  John  Lodge,  wife  of  Con- 
necticut's governor.  In  the  front  row 
(I  to  r)  are  Richard  Swift  and  George 
Boiling,  both  of  the  Boiling  Co.,  national 
representative  firm  for  WKNB. 


tinue,  but  radio  and  television  sponsor,  station; 
and  networks  are  permitted  to  direct  attentiot 
to  features  of  their  programs  and  products  ii 
paid  additional  listings  of  not  less  than  fou 
lines  nor  more  than  50  lines  each."  The  Tn 
bune's  WGN-AM-TV  claims  to  have  set  tl 
lineage  pace  in  this  respect. 

Arthur  B.  Olsen,  manager  of  the  newspaper',' 
classified  advertising  department,  last  weeJ 
cited  the  growth  of  the  motion  picture  directory 
as  a  "possible  parallel." 

Mr.  Olsen  said  readership  studies  show  tha 
tv  log  listings  have  "top  readership,  challengec 
only  by  the  weather  report  on  page  one."  Thi 
Tribune  claims  display  advertising  or  paid  men 
tions  enable  the  advertiser  to  take  advantage  oi 
this  "established  following  to  spotlight  his  show 
before  an  audience  already  interested  in  tele- 
vision." 

Additional  benefits  may  be  derived,  accord- 
ing to  Mr.  Olsen,  from  displays  by  additional 
sponsors,  stations  and  networks  in  radio  logi 
In  time,  he  added,  makeup  and  type  faces  can 
augur  to  dramatize  radio-tv  listings  as  in  mo- 
tion picture  directories  and  "develop  a  com- 
parable impression." 


Paid  Radio-Tv  Logs 
Tried  and  Untrue — Weed 

ARGUMENTS  for  paid  listings  of  radio  and  tv 
schedules  were  termed  "tried  and  untrue"  by 
Joseph  J.  Weed,  president  of  Weed  &  Co.  and  j 
of  Weed  Television  Corp.,  in  commenting  last 
week  on  decisions  of  newspapers  in  some  cities 
to  discontinue  free  listings  of  radio  and  tv 
programming. 

Mr.  Weed  acknowledged  it  was  the  preroga- 
tive  of  the  newspapers  to  make  their  own  pol- 
icies, but  added  that  while  radio  and  tv  en- 
joyed "definite  advantages"  from  free  listings, 
the  newspapers  also  benefited  in  "prestige  and 
revenue."  He  pointed  out  that  radio  and  tv 
are  providing  "sizable  lineage  in  tune-in  dis- 
play ads,"  and  said  that  surveys  conducted  by 
newspaper  publishers  have  shown  that  the  ra- 
dio-tv logs  are  "among  the  most-read  features." 

"Radio-tv  logs — in  terms  of  public  interest — 
are  as  much  a  public  service  as  printing  the 
weather."  Mr.  Weed  declared.    "And,  in  areas* 
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That's  the  gist  of  a  message  from  Thad 
Crandell,  executive  vice  president  of  Fidelity 
Federal  Savings  and  Loan  Association  of 
Nashville,  who  says: 

"In  the  114  years  we've  used  WSM-TV 
our  total  assets  have  grown  from  13  mil- 
lion to  over  20  million  dollars.  We  inter- 
view every  new  customer  who  opens  a 
savings  account,  and  we've  learned  that 
WSM-TV  has  produced  more  of  our  new 
business  than  any  other  advertising 
medium  we've  used." 

For  similar  success,  why  not  hook  your 
product  to  WSM-TV's  selling  power?  See 
Irving  Waugh  or  any  Petry  Man  for  details. 
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where  such  listings  are  not  published,  the  field 
is  opened  wide  for  independent  program  week- 
lies which  obtain  paid  circulation  and  advertis- 
ing revenue  that  probably  could  have  gone  to 
the  newspapers.  There  are  large  cities — New 
York  being  an  outstanding  example — where 
newspapers  are  printing  more  extensive  logs 
and  program  data  than  heretofore.  The  ten- 
dency to  publish  a  full  week's  listings  on  week- 
ends is  growing — and  rightly  so.  The  radio-tv 
pages  are  still  'alive'  long  after  the  other  sec- 
tions of  the  papers  are  discarded." 


WTTM,  N  ewspaper  Start 
Second  Newscast  Series 

SO  SUCCESSFUL  has  been  a  morning  Mon- 
day-Friday newscast  by  WTTM  Trenton,  N.  J., 
from  the  editorial  offices  of  the  nearby  Bristol 
(Pa.)  Daily  Courier  since  it  began  Sept.  21, 
that  the  radio  station  and  newspaper  have  made 
arrangements  for  a  similar  afternoon  news- 
cast, also  on  weekdays. 

The  afternoon  newscast,  for  which  contracts 
have  been  signed,  began  last  Monday  under 
sponsorship  of  Voltz  Oil  Co.,  distributor  of 
Calso  gasoline,  and  Norman's  Stationery  Co., 
which  has  stores  throughout  New  Jersey  and 
Pennsylvania.  The  newscasts  supplemented 
regular  newscasts  gathered  and  aired  by  the 
station's  own  local  news  staff,  headed  by  Arnold 
Snyder,  news  director. 

WTTM  General  Manager  Fred  L.  Bernstein 
described  the  newscast  as  "another  step  for- 
ward" for  WTTM  in  its  "complete  coverage 
of  the  'new'  Delaware  Valley  area." 


GENERAL  TELERADIO 
SEEKS  WHBQ-AM-TV 

NEGOTIATIONS  for  the  sale  of  WHBQ-AM- 
TV  Memphis  for  about  $2.5  million  to  General 
Teleradio  Inc.  were  acknowledged  last  week 
by  John  H.  Cleghorn,  general  manager  of  the 
Harding  College  station. 

Details  are  being  worked  out,  he  said,  by 
W.  O.  Beaman,  college  business  manager,  and 
Tom  O'Neil,  president  of  General  Teleradio. 
Terms  under  consideration,  it  is  understood, 
are  a  cash  payment  of  about  $600,000  and  a 
10-year  note  for  the  remainder.  Broker  is 
Richard  C.  Crisler,  Cincinnati. 

WHBQ  operates  on  560  kc  with  5  kw  day, 
1  kw  night,  directional.  It  is  affiliated  with 
MBS  and  is  represented  by  John  Blair  &  Co. 
It  began  operating  in  1925. 

WHBQ-TV  began  operating  on  vhf  ch.  13 
last  September.  It  has  an  interim  affiliation 
with  CBS-TV  and  is  represented  by  Blair-Tv.  It 
is  the  second  tv  station  in  Memphis;  the  other 
is  pre-freeze  WMCT  (TV),  owned  by  the 
Memphis  Commercial  Appeal  and  Press  Scimi- 
tar (Scripps-Howard). 

General  Teleradio,  a  subsidiary  of  General 
Tire  &  Rubber  Co.,  Akron,  Ohio,  owns  WOR- 
AM-FM-TV  New  York,  WNAC-AM-TV  Bos- 
ton, WEAN  Providence,  WONS  Hartford  and 
55%  of  uhf  WGTH-TV  Hartford,  KHJ-AM- 
FM-TV  Los  Angeles,  KFRC  San  Francisco, 
and  KGB  San  Diego.  General  Teleradio  is 
also  majority  stockholder  in  MBS. 

Reports  that  the  WHBQ  stations  were  for 
sale  have  been  current  for  several  months.  Dr. 
George  S.  Benson,  Harding  College  president, 
last  month  announced  that  a  buyer  was  being 
sought  for  the  properties  [B»T,  Jan.  11]. 
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AT  SIGNING  of  contract  for  second  Monday-Friday  newscast  by  WTTM  Trenton,  N.  J., 
from  editorial  offices  of  Bristol  (Pa.)  Daily  Courier  are  (I  to  r):  John  J.  Kling,  WTTM 
account  executive;  J.  M.  Townsend,  general  manager  of  Voltz  Oil  Co.,  co-sponsor; 
J.  Paul  Pedigo,  Courier  general  manager;  David  Norman,  proprietor  Norman's  Sta- 
tionery Co.,  co-sponsor,  and  Fred  L.  Bernstein,  WTTM  general  manager. 


Radio-Tv  Aid  Seattle 
Civil  Defense  Alert 

RADIO  and  television  stations  cooperated  in 
the  success  of  Seattle's  first  all-out  civil  defense 
test  last  Friday. 

KOMO-TV  there  aired  a  special  program 
Wednesday  with  explanatory  interviews  with 
Seattle's  Mayor  Allan  Pomeroy,  Civil  Defense 
Director  C.  F.  Greber,  Coordinator  of  Vol- 
unteers Paul  Revelle  and  Police  Chief  H.  J. 
Lawrence.  KING-TV's  news  editor,  Charles 
Herring,  and  other  station  personalities  carried 
civil  defense  information  on  news  programs 
throughout  the  week.  Both  stations  scheduled 
five  announcements  a  day  during  the  week. 

At  Friday's  H-Hour  all  eight  Seattle  radio 
stations  broadcast  a  program  piped  directly 
from  the  Civil  Defense  control  center,  using 
Conelrad  lines  by  permission  of  the  FCC  and 
Air  Force.  During  the  14-minute  program 
(the  all-clear  sounded  after  ten  minutes),  Frank 
McCrillis,  local  Civil  Defense  public  relations 
director,  interviewed  the  Mayor  and  other 
public  officials,  and  defense  wardens  gave  on- 
the-spot  reports  of  cooperation  on  the  streets 
and  in  shelters.  Civilians  who  remained  in 
their  cars  heard  the  messages  and  the  all-clear 
announcement  on  their  car  radios. 


of  Eugene  Kingman  and  Kendrick  Wilson 
as  color  consultants  for  the  station.  Mr.  King- 
man is  director  of  Joslyn  Memorial  Art  Mu- 
seum. Mr.  Wilson  is  director  of  the  Omaha 
Community  Playhouse. 


Special  Program  Marks 
WOI-TV  Boost  to  100  Kw 

A  SPECIAL  program  marked  the  increase  in 
power  of  WOI-TV  Ames,  Iowa,  to  its  maximum 
100  kw  on  Jan.  30. 

On  the  special  program  schedule  were  James 
H.  Jensen,  provost  of  Iowa  State  College,  li- 
censee; Richard  B.  Hull,  radio-tv  director;  Dr. 
George  Towne,  ISC  engineering  extension  serv- 
ice; Keith  Ketcham,  WOI-AM-FM-TV  chief 
engineer,  and  Herb  Hake,  Iowa  State  Teachers 
College  radio  director  and  featured  person- 
ality on  several  WOI-TV  productions. 


WBZ-TV  Slates  Color  Gear 

WBZ-TV  Boston,  Westinghouse-owned  vhf  ch. 
4  station,  will  have  equipment  to  telecast  color 
slides  and  film  by  June,  W.  C.  Swartley,  sta- 
tion manager,  announced  following  a  press 
demonstration  of  NBC-TV's  Dinah  Shore 
colorcast.  The  station  will  continue  broadcast- 
ing NBC-TV  color  broadcasts  as  they  are 
made  available  Mr.  Swartley  said,  and  will 
arrange  a  schedule  of  viewing  for  sponsors, 
agencies  and  other  groups. 


WCBS-TV  Offices  Move 

OFFICES  of  CBS-owned  WCBS-TV  New  York'  | 
were  to  be  moved  over  the  past  weekend  from 
CBS  headquarters  building  at  485  Madison 
Ave.  to  the  sixth  floor  of  the  Look  Bldg.  across 
the  street  at  488  Madison.  Program  department 
remains  in  CBS  Television  Production  Center  j 
at  524  W.  57th  St.,  but  program  direction  will 
be  located  in  the  Look  Bldg.  space.  Move 
puts  WCBS-TV  offices  adjacent  to  those  of 
CBS  Television  Spot  Sales,  which  were  moved 
to  the  sixth  floor  of  the  Look  Bldg.  the  pre- 
ceding week.  Telephone  number  remains 
Plaza  1-2345,  and  mailing  address  remains  j 
485  Madison  Ave.,  New  York  22. 


KMTV  (TV)  Local  Color  in  '55 

LOCAL  color  production  on  KMTV  (TV) 
Omaha  will  not  be  attempted  until  the  latter 
part  of  1955,  according  to  Owen  Saddler,  gen- 
eral manager.  The  station  already  is  equipped 
to  broadcast  network  colorcasts,  Mr.  Saddler 
said.    He   also   announced    the  appointment 


Even  on  Tv  There's  Radio 

RADIO  went  on  television  in  New  York 
last  week  to  promote  radio.  NBC's 
WNBC  bought  40  minutes  on  NBC's 
WNBT  (TV)  Saturday  night  to  let  view- 
ers know  what  they  miss  if  they  don't 
tune  to  WNBC.  The  program,  WNBC 
Showcase,  was  slated  from  11:20  p.m.  to 
midnight,  and  was  designed  primarily  to 
promote  WNBC's  daytime  programming. 
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YEAR-END  REPORT  ON 

BELL  SYSTEM  NETWORK  TELEVISION  SERVICE 


In  1953  the  Bell  System  added  some  17,000  channel 
miles  to  radio  relay  and  coaxial  cable  routes  for  video 
transmission.   About  50,000  channel  miles  of  coast-to-coast  and 
border-to-border  network  now  connects  some  240  stations 
in  150  cities  with  a  potential  audience  for  a 
single  program  of  100,000,000  people. 

1953  moved  ahead  with— 

—a  record  number  of  stations  added  to  the  Bell  System 
television  network 

—an  international  video  link  with  the  connection  of 
television  facilities  extending  into  Canada 

—the  first  coast-to-coast  color  television  transmission. 
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More  television  "firsts"  and  new  developments 
can  be  expected  in  the  year  to  come.  The  Bell  System 
will  continue  to  keep  in  step  with  the 
industry's  requirements  for  network  service. 
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fffV  BELL  TELEPHONE  SYSTEM 


PROVIDING  TRANSMISSION  CHANNELS  FOR  INTERCITY 
SffiSS^        RADIO  AND  TELEVISION  TODAY  AND  TOMORROW 


STATIONS 


HERE  is  an  architect's  drawing  of  the  new  million-dollar  WBT-WBTV  (TV)  Charlotte 
plant,  expected  to  be  completed  in  10  months. 


WTOP  in  2954 

WTOP  Washington,  affirming  its  belief 
in  radio,  tape  recorded  "minute  messages 
to  the  future"  spoken  by  representatives 
of  local  daily  newspapers  and  network 
radio-tv  stations  at  the  Washington  Ad- 
vertising Club-Broadcast  House  lunch- 
eon, commemorating  the  station's  new 
building.  The  tape  will  be  sealed  in  the 
aluminum  Freedom  Sphere  atop  Broad- 
cast House  and  will  be  played  on  WTOP 
radio  1,000  years  hence — wherever  you 
go  there's  radio. 


WBKB  (TV)  Offers  Spots 
Around  'Breakfast  Club' 

SPOT  availabilities  are  being  offered  around  for 
the  tv  portion  of  the  ABC  Don  McNeill  Break- 
fast Club,  which  begins  simulcast  operation 
Feb.  22,  according  to  WBKB  (TV)  Chicago, 
ABC  o&o  station. 

Spots  will  be  offered  to  advertisers,  as  on 
the  radio  version,  at  8  a.m.,  8:15,  8:30  and 
8:45  a.m.,  (CST),  at  a  $250  package  price 
covering  five  20-second  announcements  Monday 
through  Friday,  or  for  $120  covering  five  10- 
second  announcements.  Individual  spots  are 
pegged  at  $50  per  10-seconds. 

Thus  far,  no  advertiser  on  the  radio  version 
has  exercised  its  option  to  pick  up  part  of  the 
tv  end  of  the  simulcast.  It  was  reported  that 
Swift  &  Co.,  sponsor  of  the  8:15-45  a.m.  seg- 
ment, has  been  given  an  extension  of  time  to 
indicate  its  plans  and  that  Philco  Corp.  will 
then  follow  suit  with  its  decision. 


KTIP  Porterville,  Calif., 
Sold  to  Ralph  Miller 

PURCHASE  of  KTIP  Porterville,  Calif.,  by 
Ralph  F.  Miller,  advertising  executive  of  the 
San  Francisco  Call-Bulletin  for  $50,000  from 
J.  F.  Tighe,  automobile  distributor  and  appli- 
ance dealer,  subject  to  FCC  approval,  was  an- 
nounced last  week.  Purchase  of  fixed  assets 
and  real  estate  was  negotiated  by  Blackburn- 
Hamilton  Co.,  brokers.  The  250  kw,  ABC  af- 
filiate on  1450  kc  has  been  in  operation  since 
1947. 

Mr.  Miller  was  at  one  time  national  sales 
manager  of  KCRA  Sacramento  and  prior  to 
that  associated  with  KVOS  Bcllingham,  Wash. 


Jefferson  Standard  Names 
Covington,  Tredwell,  Spicer 

J.  ROBERT  COVINGTON  and  Kenneth  I. 
Tredwell  have  been  elected  vice  presidents  of 
the  lefferson  Standard  Broadcasting  Co.,  Jo- 
seph M.  Bryan,  pres- 
ident of  the  com- 
pany which  operates 
WBT  WBTV  (TV) 
Charlotte,  N.  C,  has 
announced.  Also 
promoted  was  C. 
Kenneth  Spicer  as 
controller  and  assist- 
ant secretary. 

The  appointments 
were  announced  at 
the  firm's  annual 
board  of  directors 
and  stockholders 
meeting. 

Mr.  Covington,  assistant  vice  president  in 
charge  of  sales  and  promotion,  joined  WBT  in 


MR.  SPICER 


MR.  COVINGTON 


MR.  TREDWELL 


1946  as  promotion  manager.  Mr.  Tredwell, 
assistant  vice  president  in  charge  of  programs 
and  public  relations,  came  to  WBT  in  1947  as 
production  manager  and  later  became  program 
director. 

Mr.  Spicer  was  promoted  in  1948,  the  year 
he  joined  WBT,  to  business  manager. 


Prize  Coffee 

CAPITALIZING  on  the  nationwide  in- 
terest in  the  high  price  of  coffee,  WWDC 
Washington  is  using  coffee  as  one  of  the 
prizes  offered  on  the  Fred  Fiske  Show, 
10-11:30  am.,  and  1-4  p.m.  daily.  Show 
offers  Philco  radios  as  prizes  for  recog- 
nizing tunes  played  on  the  show.  In 
the  future  six  pounds  of  coffee,  any 
brand,  will  be  given  away  daily  as  a  con- 
solation prize. 


WBT-WBTV  (TV)  Begins 
Million-Dollar  Plant 

THE  NEW  million-dollar  home  of  WBT-WBTy 
(TV)  Charlotte,  for  which  ground  was  broke! 
Jan.  25,  is  expected  to  be  complete  in  |[ 
months,  according  to  Joseph  M.  Bryan,  presi 
dent  of  the  Jefferson  Standard  Broadcasting  Cc 

Mr.  Bryan  said  the  two-story  brick,  concret 
and  steel  structure  to  be  built  in  suburba1 
Charlotte  will  be  the  first  tv  plant  in  the  natio:. 
designed  especially  to  accommodate  color  tele, 
casts.  Occupying  a  six-acre  tract,  the  buildin, 
will  contain  47,000  square  feet  of  floor  spac' 
with  room  for  expansion. 

The  building  will  contain  two  tv  studios  4i 
by  40  and  40  by  60  feet,  each  with  a  27-foq 
ceiling  to  accommodate  lighting  and  scenery, 
with  an  adjacent  storage  area  the  size  of  botl 
studios.  There  will  be  three  radio  studios.  Th( 
basement  will  contain  storage  space,  photo, 
graphic  darkrooms  and  a  lounge  and  cafeteria 
adjoining  an  outside  terrace.  Parking  space  wil, 
accommodate  100  cars. 

Thomas  E.  Howard,  the  firm's  director  oi 
engineering,  helped  design  the  floor  plan  anct 
interior. 


KMPT(TV)  Makes  Changes; 
Farha  Named  New  Manager 

FRED  M.  FARHA,  commercial  manager  ol 
KMPT  (TV)  Oklahoma  City,  has  been  ap- 
pointed general  manager  of  the  station,  suc- 
ceeding Byrne  Ross,  who  has  resigned  as  presi- 
dent and  general  manager.  A  successor  to  the 
presidency  vacated  by  Mr.  Ross  has  not  been 
named. 

The  board  of  directors  of  KLPR  Television 
Inc.,  licensee  of  KMPT,  along  with  Mr.  Rossi 
resignation  also  accepted  that  of  Monty  Wells, 
assistant  general  manager,  at  a  meeting  Jan. 
25.  Mr.  Wells'  successor  has  not  been  namedJ 

The  change  in  management  of  the  Okla- 
homa City  ch.  19  outlet  also  brought  a  change1 
in  station  policy.  The  station,  which  formerly 
would  not  accept  beer  or  tobacco  advertising,; 
now  accepts  both.  Also  announced  was  KMPT'i 
basic  affiliation  with  DuMont  Tv  Network. 


WBZ-WBZA  Name  Richards 

C.  LUD  RICHARDS  has  been  named  sales 
service  manager  for 
WBZ  Boston-WBZA 
Springfield,  it  was 
announced  last  week 
by  Paul  E.  Mills, 
manager  of  the  two 
Westinghouse 
Broad  casting  Co. 
stations.  Mr.  Rich- 
ards formerly  was 
sales  promotion 
manager  with  WBCC 
Bethesda,  Md.,  and 
sales  manager  for 
WGMS  Washington. 
He  assumes  his  new 
post  March  1, 


MR.  RICHARDS 
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WHLI  Business  Rise 

WHLI  Hempstead,  L:  L,  enjoyed  the  biggest 
three-month  sales  period  in  its  history  during 
the  last  quarter  of  1953,  president  and  general 
manager  Paul  Godofsky  reported  last  week. 
He  said  national  spot  business  on  the  station 
was  up  42%  during  1953,  and  estimated  that 
overall  billings  for  January  ran  18%  above 
those  for  the  first  month  of  1953. 

Broadcasting   •  Telecasting 
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TV  (TV)  Names 
Icher  as  Head 

NE   BUTCHER,   a  veteran   of  three 
es  of  experience  in  the  broadcasting  field, 
een  appointed  general  manager  of  WITV 
I    Ft.  Lauder- 
( Miami),  on 

7. 

r.  Butcher,  who 
dies  the  post  im- 
lately,  has  been 
|ng  as  consultant 
spi  three  tv  station 
cants  in  the 
and  the  South, 
re  that  he  was 
in  ess  direct  or- 
ultant  to  a  Penn- 
inia  tv  station 
earlier  served  in 
capacities  with 

5  and  tv  stations  on  both  coasts, 
zcording  to  the  announcement  of  his  ap- 
(itment,  Mr.  Butcher  will  have  a  leading  role 
"f  (VITV's  plans,  i  progress  since  the  ABC 
DuMont  affiliate  went  on  the  air  last 
□ksgiving  Day  as  Florida's  "most  powerful" 
tation. 

le  station  expects  to  originate  network 
the  year  around  from  its  outdoor  tv 
rigs,  which  include  a  regulation  football 
baseball  layout,  an  "Olympic-size"  swim- 
pool  and  a  "complete  Wild  West  village." 
.  Butcher's  experience  includes  several 
s  of  agency  assignments,  including  respon- 
ses for  such  shows  as  Walter  Winchell, 
lense  and  other  productions. 


i 


H000066S5SB 


WSkWt.  limduq&i: |j|||p 

^  WSLS-TV  IS  POWERFUL  "~" 

296,000  WATTS 

ANTENNA  HEIGHT  —  4,007  feet  above  sea-level 


MosessssesssQ 

OO0OOOK'*5S8B8 


levisioi 


is  Jar. 


rds 


6KB  (TV)  Expands  Operation 

KB  (TV)  Chicago  will  expand  its  program 
lp  and  hours  of  operation  starting  today 
mday)  with  the  addition  of  six  new  video 
vs,  it  was  announced  last  Monday  by  Ster- 
C.  Quinlan,  vice  president  in  charge  of  the 
)  o&o  outlet.  The  station  will  move  its 
on  time  from  9  a.m.  to  7  a.m. 


i 


OWO  Goes  to  50  Kw; 
cmpletes  Pre-War  Plan 

two  Fort  Wayne,  Ind.,  increased  its  power 
In  10  to  50  kw  last  Monday  in  ceremonies 
inded  by  Westinghouse  Broadcasting  Co.  ex- 
jiives  and  representatives  of  the  advertising 
pstry.  The  dedication  culminated  a  project 
lertaken  in  1939  but  held  up  by  the  war  and 
ulatory  problems. 

Ks  the  67th  50  kw  aural  broadcast  station, 
)WO  and  Westinghouse  showed  their  faith 
the  future  of  the  medium,  it  was  explained 
the  inaugural  broadcast  and  supper  held  in 
Chamber  of  Commerce  Bldg.,  Fort  Wayne, 
hris  J.  Witting,  WBC  president,  participated 
tape  recording.  Other  WBC  participants 
luded  Joseph  E.  Baudino,  WBC  vice  presi- 
lt  and  general  manager;  Carl  W.  Vandagrift, 
)WO  manager;  Bruce  Ratts,  WO  WO  chief 
gineer;  John  F.  Hardesty,  WBC  eastern  sales 
brdinator,  and  David  Partridge,  WBC  sales 
pmotion  and  advertising  manager,  as  well 
(representatives  of  Free  &  Peters,  represent- 
X  WBC  radio  and  tv  stations. 
0.  B.  Capelle,  Miles  Labs  advertising  man- 
;r,  took  part,  the  firm  having  been  on  the 
tion  continuously  since  1931.  Other  adver- 
;r-  representatives  came  from  Kroger  Co., 
rfection  Biscuit  Co.  and' Rowland's  Furni- 


WSIS-TV  HAS  COVERAGE 

63  COUNTIES 

IN  VIRGINIA -WEST  VIRGINIA -NORTH  CAROLINA 

WSIS-TV  HAS  VIEWERS 

POPULATION— 2,312,240 
F  AM  I L I  ES — 538,480 
TELEVISION  SETS— 223,945 

MONEY? 

$1,677,221,000 
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BOOST  TO  50  KW  was  celebrated  last  Monday  by  WOWO  Fort  Wayne.  Among 
those  around  ice-moulded  call  letters  were  (I  to  r)  Carl  Vandagrift,  WOWO  manager; 
J.  Elvin  Becker,  first  manager  of  station,  1925-36;  Helen  Foellinger,  publisher  of 
"Fort  Wayne  News"  (WGL),  and  Joseph  E.  Baudino,  Westinghouse  Broadcasting  Co. 
executive  vice  president  and  genera!  manager. 


ture  Store,  all  of  which  have  been  on  WOWO 
continuously  since  Westinghouse  bought  the 
station  in  1936. 

In  his  inaugural  address  Mr.  Vandagrift  said 
the  fulltime  job  facing  the  entire  WOWO  staff 
is  to  develop  acceptance  for  the  station  among 
1,700,000  potential  new  listeners  and  then  con- 
vert people  and  service  into  buyers  of  adver- 
tisers' products.  He  estimated  the  coverage 
has  been  doubled  by  the  increase  from  10  to  50 
kw. 

The  project  represents  an  investment  of  $250,- 
000.  The  Westinghouse  50HG-2  transmitter 
is  located  11  miles  southwest  of  Fort  Wayne 
on  U.  S.  Route  24.  Three  415-foot  towers 
provide  a  signal  that  becomes  directional  at 
night,  protecting  KEX  Portland,  Ore.,  WBC 
station,  and  a  Mexican  outlet. 


WLIB  Sets  $100,000 
In  Expansion  Plans 

PLANS  for  expansion  of  station  facilities,  pro- 
gram department  and  sales  department  at 
WLIB  New  York  at  a  cost  estimated  at  $100,000 
were  announced  last  week  by  Harry  Novik, 
general  manager.  He  said  the  principal  expense 
to  be  incurred  is  the  cost  of  a  new  $75,000 
transmitter. 

The  transmitter,  nearing  completion,  is  lo- 
cated in  the  heart  of  New  York  in  the  East 
River  opposite  86th  St.  Mr.  Novik  said  that 
the  new  transmitter  will  improve  WLIB's  clarity 
and  reception  in  the  New  York  area  by  50%. 
He  added  that  the  transmitter  will  be  dedicated 
formally  on  Feb.  22  at  ceremonies  at  Gracie 
Mansion,  where  Mayor  Robert  F.  Wagner  of 
New  York  resides,  and  at  the  Hotel  Theresa 
in  Harlem  where  WLIB  maintains  its  Harlem 
radio  center. 

In  line  with  its  expansion  program,  WLIB 
recently  announced  the  addition  of  three  staff 
members  to  fill  key  posts  in  the  station's  re- 
vamped operations.  They  are  G.  James  Flem- 
ing, previously  executive  editor  of  the  New 
York  Amsterdam  News,  who  has  been  ap- 
pointed WLIB  director  of  community  news 
and  special  events;  George  A.  Bernstein,  for- 
merly general  manager  of  WOL  Washingtin, 
who  has  been  named  sales  manager  and  Hal 
Jackson,  who  will  take  over  as  broadcaster  for 
the  11  a.m.-12  noon  and  5:30-6:15  p.m.  EST, 
Negro  periods. 


WABC-TV  Puts  $300#000 
Into  Promotional  Drive 

IN  a  move  designed  to  focus  public  attention 
on  its  increased  programming,  new  talent  and 
improved  technical  facilities,  ABC-TV's  WABC- 
TV  New  York  last  Monday  launched  a  $300,- 
000,  five-week  promotion  campaign  [B«T,  Jan. 
25]. 

The  high  point  of  the  campaign,  according 
to  John  H.  Mitchell,  vice  president  and  gen- 
eral manager  of  the  station,  is  a  giant  "Lucky 
7"  contest  aimed  at  impressing  viewers  with 
the  station's  channel  number.  The  contest 
consists  of  cash  awards  ranging  from  $10  to 
$10,000. 

Other  features  of  the  station's  promotional 
effort  will  be  a  $50,000  advertising  campaign 
in  Greater  New  York  newspapers;  an  addi- 
tional $35,000  earmarked  for  exploitation;  $50,- 
000  in  airtime  devoted  to  special  daily  "Lucky 
7"  telecasts,  and  $90,000  for  special  studio 
facilities,  added  personnel  for  the  contest  staff, 
talent  and  miscellaneous  expenditures. 


Norman,  KNBH  (TV),  Resigns 

DON  NORMAN,  general  manager,  KNBH 
(TV)  Hollywood,  NBC-TV  o&o  station,  re- 
signed last  week  to  become  managing  director 
of  Television  California,  applicant  for  vhf  Ch. 
2,  San  Francisco-Oakland. 

Joining  NBC  New  York  10  years  ago  as 
account  executive,  he  came  to  Hollywood  in 
mid- 1950  as  KNBH  sales  manager,  when  Tom 
McFadden,  station  manager,  was  shifted  to 
New  York  to  head  the  network's  tv  spot  sales 
division.  About  18  months  ago,  Mr.  Norman 
took  over  KNBH  managerial  duties.  His  suc- 
cessor was  to  be  announced  Friday  [see  At 
Deadline]. 


KNX  Raises  Rates  10-15% 

KNX  Hollywood,  CBS  o&o  station,  has  an- 
nounced its  first  rate  raise  in  seven  years.  Rate 
card  No.  13  provides  between  10%  to  15% 
increase,  depending  on  length  and  frequency 
of  commercials,  according  to  Bert  S.  West,  di- 
rector of  West  Coast  sales,  CBS  Radio. 


Baby  Sitter  WNEW  \ 

WNEW  New  York  is  turning  baby  sitt, 
with  a  new  quarter-hour  program  f 
parents  awakened  for  the  2  a.m.  bod 
feeding  of  their  infants. 

Starting  tonight  (Monday)  Art  For( 
all-night  Milkman's  Matinee  will  devc 
a  special  quarter-hour  segment  (2-2:  i 
a.m.)  to  baby-care  tips  prepared  in  Cj 
operation  with  Parents  Magazine. 

To  date  WNEW  has  signed  four  sta 
dard  advertisers:  Clapp's  Baby  Fooc 
Mennen  Baby  Products,  Borden  Prl 
ducts,  and  Q-Tips,  as  well  as  three  oth 
highly  specialized  parent  appeal  produe 
— Lullaby-Lite,  an  infant's  musical  nig 
light;  Electronic  Baby  Sitter,  a  rad 
speaker  which  airs  sounds  from  bal 
through  any  home  radio,  and  Continent 
Insurance  Co. — to  participate  on  the  pr 
gram. 


Albert  Beck  Dies 

ALBERT  L.  BECK  Jr.,  32,  WOWO 
Wayne*  Ind.,  salesman,  was  fatally  in 
early  Tuesday  when  the  auto  in  which  he 
riding  went  out  of  control.  Mr.  Beck 
at  4:32  a.m.,  an  hour  after  the  accident,  ' 
a  skull  fracture  and  cerebral  hemorrj 
He  was  a  passenger  in  a  car  which  t 
said  was  driven  by  Raymond  J.  Krogh,  W( 
production  manager,  who  was  held  i 
$2,000  bond  on  a  reckless  driving  charge, 
right  side  of  the  Krogh  car  was  sheard 
as  the  vehicle  sideswiped  two  trees. 
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NAMED  "colonel  of  the  year"  in  rat 
and  tv,  respectively,  by  Free  &  Pet 
are  (above)  John  A.  Thompson  (r) 
F&P's  New  York  office,  being  congra 
lated  by  H.  Preston  Peters,  president,  a 
(below)  William  Tynan  (I)  of  the  Chica 
office,  receiving  his  certificate  from  Jc 
Cory,  vice  president  and  Midwest  m< 
ager.  The  awards  were  made  for  "o 
standing  professional  growth  and  p 
formance"  [B*T,  Feb.  1]. 
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;  PERSONNEL  RELATIONS 

FM  STRIKE  THREAT 
ROWS  GREATER 


Local  802  —  in  New  York 
jwhere  majority  of  network 
shows  originate  —  is  said  to 
have  Petrillo  assurances  that 
he  will  not  intercede  with  local 
as  he  did  in  similar  situation 
D  jthree  years  ago. 

DIO  and  television  networks  last  week  were 
jjJ^nted  by  an  old  refrain  that  plagued  them 
e  years  ago — threat  of  a  strike  by  the 
ba||verful  New  York  Local  802  of  the  Ameri- 
Federation  of  Musicians  (AFL). 
t  a  special  meeting  in  New  York  Wednes- 
|'  night,  Al  Manuti,  president  of  Local  802, 
3  authorized  by  the  membership  to  call  a 
ke,  if  he  deemed  it  necessary.  Mr.  Manuti 
s  voted  this  authority  by  unanimous  agree- 
nt  of  more  than  700  musicians  in  attendance 
;r  he  had  presented  a  report  on  progress  of 
month-long  negotiations  with  representa- 
s  of  the  radio  and  tv  networks. 
\  network  source  minimized  the  significance 
the  strike  authorization,  indicating  it  was  a 
gaining-point  maneuver,  and  said  he  felt 
;re  was  no  immediate  prospect  of  strike 
ion.  Pointing  out  that  another  meeting  with 
s  shear4fca'        was  scheduled  for  last  Friday  after- 
pn  and  another  session  with  AFM  President 
rnes  C.  Petrillo  in  attendance  was  planned 
today  (Monday),  he  said  discussions  at  these 
inferences  might  change  the  entire  character 
union  strategy.   But  a  union  official  con- 
lided  that  the  local  would  not  back  down  on 
II  demand  for  "live"  musicians  on  all  live 
Ipws,  which  the  networks  have  repudiated 
irply,  and  that  802  has  Mr.  Petrillo's  as- 
lirance  that  he  will  not  bring  pressure  on  the 
I;al,  as  he  has  done  in  the  past,  if  leaders  are 
Jrtain  of  the  soundness  of  their  position. 

Effects  Would  Be  Widespread 

The   widespread   repercussions   of  such  a 
ike,  if  called,  is  underlined  by  the  pre- 
linence  of  New  York  in  network  origination 
programs  using  music.  It  was  estimated  that 
out  60%  of  such  programs  emanate  from 
;w  York,  though  neither  union  nor  network 
urces  could   confirm   this  figure.  Various 
ference  sources  consulted  by  B»T  indicate 
at  New  York  accounts  for  60%;  Hollywood, 
%;  Chicago,  10%,  and  other  cities,  15%. 
I  Mr.  Manuti,  according  to  a  union  official, 
as  provided  the  right  to  call  a  strike  Feb.  15 
[hen  the  currently  extended  contract  expires, 
fter  he  had  told  membership  that  the  union 
id  the  networks  were  "far  apart"  on  provisions 
>r  a  new  pact.  The  main  area  of  disagreement 
said  to  center  around  Local  802's  "live"  mu- 
cians  demands,  but  there  are  said  to  be  sub- 
diary  considerations  to  be  ironed  out. 
A  source  close  to  Local   802  told  B*T 
hursday  that  the  New  York  musicians  are 
repared  to  call  a  strike  if  this  condition  is  not 
jiet  and  that  opinion  within  the  union  is  that 
jie  networks  will  not  accede  to  this  demand, 
le  pointed  out  that  history  is  repeating  itself 
ChkO!  Insofar  as  Local  802  three  years  ago  threatened 
l  Jo  to  strike  before  the  1951  contract  was  com- 
jf  nitij|leted,  but  held  off  at  the  insistence  of  Mr. 
3r  "ol (fetrillo,  who  finally  assisted  in  the  formula- 
ion  of  an  agreement. 

But  the  parallel  with  1951  does  not  continue, 
lie  source  asserted,  because  President  Petrillo 
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Again  and  again  WBNS-TV#s  Aunt  Fran  and  Her  Play- 

mates  set  sales  records  with  varied  product  promotions.  The  Striet- 
mann-Felber  Biscuit  Co.  recently  reported  a  "quick  turnover  and  fast 
sell  out"  of  their  Jumbo  Size  Circus  Animal  Cookies  promoted  on 
Aunt  Fran. 

This  WBNS-TV  popular,  locally  produced  children's  program 
appears  each  week  day  at  4  P.M. 

All  of  this  show's  commercial  successes  reflect  children's  vast  sales 
influence  in  the  home.  This  is  further  proven  by  the  fact  that  Aunt 
Fran  has  maintained  a  high  "top  ten"  rating  for  the  past  year  (Tele- 
pulse  1953-54),  and  an  established  reputation  as  one  of  Central  Ohio's 
most  powerful  sales  builders. 

You  can  cash  in  on  Aunt  Fran's  winning  way  with  children  by  offering 
your  products  to  her  audiences  who  hold  complete  confidence  in  her 
recommendations. 

For  peak  sales  results,  use  WBNS-TV,  the  nation's  leading  test  market 
station. 
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has  indicated  he  will  rely  heavily  on  the  judg- 
ment of  his  local  negotiators.  One  instance  of 
this  change  of  policy  by  Mr.  Petrillo  is  said  to 
have  occurred  last  fall  when  he  refused  to  in- 
tervene in  negotiations  with  the  Metropolitan 
Opera  Assn.,  contending  this  was  the  province 
of  Local  802. 

Seemingly  more  germane  to  the  network  con- 
tract issue  is  the  report  that  Mr.  Petrillo  has 
expressed  regrets  that  he  did  not  drive  "a  harder 
bargain"  with  the  networks  three  years  ago. 

At  the  first  session  the  union  laid  down 
demands  for  a  15%  wage  increase,  an  approxi- 
mately 24%  rise  in  the  number  of  staff 
musicians,  and  expansion  of  employment  op- 
portunities by  using  "live"  musicians  on  all  live 
programs.  The  networks  are  reported  amenable 
to  the  wage  condition,  but  vigorously  opposed 
to  the  two  other  proposals. 

According  to  a  union  source,  Local  802 
leaders  have  become  incensed  at  the  networks' 
demand  for  the  right  to  record  all  cues,  bridges 
and  mood  music  and  for  a  continuation  of  the 
present  unrestricted  use  of  recorded  music. 

In  addition  to  conferences  with  Local  802, 
network  representatives  have  been  meeting  with 
John  Tegroen,  president  of  Los  Angeles  Local 
47. 

Mr.  Tegroen  is  said  to  be  pressing  for  a  25% 
increase  in  salaries  for  musicians  under  his 
jurisdiction.  Mr.  Petrillo,  who  attended  the  first 
meeting  as  president  of  AFM  as  well  as  presi- 
dent of  Chicago  Local  208,  has  been  in  Miami 
for  several  weeks  on  other  union  business.  He 
is  expected  to  return  to  New  York  today. 

Network  representatives  at  the  meeting  have 
included  John  M.  Clifford,  vice  president  in 
charge  of  personnel,  and  Charles  Moos  of  the 
legal  department,  NBC;  Mortimer  Weinbach,  di- 
rector of  labor  relations,  and  Omar  Elder,  attor- 
ney and  assistant  secretary,  ABC;  James  E. 
Wallen,  administrative  vice  president  in  charge 
of  finance,  MBS,  and  William  Fitts,  director  of 
labor  relations,  CBS. 


NEW  YORK  WELFARE  HEAD  CHARGES 
'STRIKE  IT  RICH'  SHOW  SOLICITS  FUNDS  <! 

City's  Commissioner,  Henry  McCarthy,  says  radio-tv  program  spon- 
sored by  Colgate-Palmolive  on  CBS-TV  and  NBC  Radio,  is  acting  as! 
'welfare'  agency  and  is  drawing  charity  cases  to  New  York.  Walt; 
Framer  Productions  owner  denies  solicitation  charge. 


A  CRACK-DOWN  on  giveaway  programs,  al- 
ready under  FCC  fire,  was  undertaken  last 
week  by  the  New  York  City  Welfare  Dept., 
when  its  commissioner  ruled  a  program  he  con- 
sidered "a  national  disgrace"  needed  a  license 
from  his  office  to  continue  operating. 

He  implied  he  didn't  think  it  deserved  one. 
But,  it's  reported  that  he  will  notify  the  pro- 
ducer today  (Monday)  that  such  a  license 
is  mandatory. 

Target  of  Welfare  Commissioner  Henry  L. 
McCarthy's  opening  attack  was  the  radio-tv 
veteran,  Strike  It  Rich,  which  Colgate-Palm- 
olive Co.  sponsors  on  CBS-TV  (Mon.-Fri., 
11:30  a.m.  to  noon,  and  Wed.,  9-9:30  p.m.) 
and,  using  a  tape  from  the  tv  show,  on  NBC 
Radio  (Mon.-Fri.,  11-11:30  a.m.). 

Mr.  McCarthy  and  his  legal  adviser,  Philip 
Sokol,  held  that  Strike  It  Rich  makes  a  public 
solicitation  for  money  to  help  those  who  appear 
on  the  program,  is  a  "welfare  agency"  and 
needs  a  license  for  solicitations.  They  implied 
that  other  programs  with  similar  formats  fall 
into  the  same  legal  category. 

Walt  Framer  of  Walt  Framer  Productions, 
owner  and  producer  of  the  program,  denied 
Strike  It  Rich  had  ever  solicited  funds;  said 
prize  monies  given  for  correct  answers  are 
paid  by  the  sponsor,  and  denied  that  the  law 
on  which  Mr.  McCarthy  based  his  ruling  ap- 
plied to  the  radio-tv  show.  Neither  the  net- 
works, the  sponsor,  nor  the  agency,  William 


Control  functions  separate  from 
metering 

Rack  cabinets  standard  equipment 
Cabinets  interwired,  ready  to  use 
Generous  facilities  for  expansion 


bxAOTE  CONTROL  SYSTEM 
«OR  UNATTENDED  OPERAT;0. 


Delivery  excellent 

Nation-wide  sales  and  service 

Three  separate  direct  reading 
meters 

The  c***tfdete  system 


Branches  in  New  York,  Washing- 
ton, Atlanta,  Houston  and  Los 
Angeles.  Field  sales  engineers 
everywhere. 


GATES  RADIO  COMPANY 

Manufacturing  Engineers  Since  1922 
QUINCY,  ILLINOIS    .    >    -  U.S.A. 


Esty  &  Co.,  had  any  official  comment  on  I 
ruling. 

There  is  no  charge  for  a  license,  but  c 
may  be  refused  after  an  investigation,  in  wh> 
case  the  program  can  take  the  issue  to  coi 
If  the  commissioner  sticks  to  his  ruling  31 
the  program  operates  without  a  license, 
city  may  take  the  case  to  court.  In  line  wi 
Mr.  Framer's  contention  that  the  law  does  i 
apply  to  Strike  It  Rich,  a  spokesman  for  I 
program  said  that  if  the  law  is  changed  to  ma 
it  applicable,  then  the  program  will  comj 
with  the  law. 

The  commissioner,  in  a  letter  to  Mr.  Fran 
last  Tuesday,  said,  "I  urge  you  to  consic 
seriously  the  propriety  of  attempting  to  cc| 
tinue  to  operate  a  radio  and  television  progn 
as  a  private  welfare  agency  in  the  absence 
legal  sanction  and  the  necessary  equipment  a 
qualifications  for  such  work."  He  said  it  w 
"mere  quibbling"  for  Mr.  Framer  to  contei 
there  had  been  no  "solicitation"  on  the  pi 
gram. 

Mr.  McCarthy  was  quoted  as  telling  nev 
men  that  "programs  like  this  are  a  natior 
disgrace.  They  create  the  impression  that  des 
tute  people  in  the  U.  S.  have  no  place  to  % 
and  this  in  the  face  of  the  most  comprehensi 
Community  Chest  and  public  and  private  m 
fare  organizations  in  the  world. 

"Every  time  these  poor  souls  have  to  expc1 
their  souls  in  public  we  are  playing  into  t 
hands  of  the  Communists.  It  is  a  return  to  t 
tin  cup  begging  idea  of  charity." 

'Easy  Money'  Brings  Them 

Mr.  McCarthy  contended  55  families  h 
come  to  New  York  in  search  of  "easy  mone 
on  Strike  It  Rich  and  had  ended  up  on  relii 
His  legal  adviser  said  the  program  thus  caus 
a  "drain  on  the  city." 

This  and  not  the  solicitation-of-funds  issi 
according  to  a  spokesman  for  the  Framer  c 
ganization,  was  the  complaint  made  by  M 
McCarthy  in  a  conference  with  Mr.  Fram 
about  two  months  ago.  At  that  time,  tl 
spokesman  said,  solicitation  was  not  mentione 

Rather,  he  reported,  Mr.  McCarthy  insisti 
that  no  people  who  are  on  or  eligible  for  reli 
be  used  as  contestants  on  the  program — an 
the  spokesman  added,  the  commissioner  al 
wanted  to  pass  on  the  contestants  in  advanc 

Mr.  Framer  was  reported  to  have  refusi 
the  latter  request  but  offered  to  submit  tl 
names  of  New  York  contestants  in  advanc 
This  arrangement  was  said  to  have  been  fc 
lowed  until,  a  fortnight  ago,  a  pastor  appean 
with  a  contestant  who  was  found  afterwa: 
to  be  eligible  for  relief.  This  irked  the  cor 
missioner,  the  Framer  spokesman  said. 

The  Framer  organization  said  Mr.  McCartl 
wrote  on  Jan.  26,  referring  to  the  progran- 
"Heart  Fund" — contributions  received  fro 
viewers  and  listeners  for  distribution  amoi 
participants  on  the  show — that  "one  unverifit 
rumor  that  has  come  to  my  attention  has 
that  the  "Heart  Fund"  has  collected  appro} 
mately  one  million  dollars  from  its  20  millic 
listeners  and  viewers.  The  recent  investigatic 
of  'charity  rackets'  conducted  by  New  Yoi 
Slate  Senator  Tompkins  has  highlighted  tl 
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for  strict  accounting  for  all  funds  col- 
ic! by  any  organization  for  charitable  pur- 
s.  .  .  . 

.  .  As  I  understand  it,  the  'Heart  Fund' 
omposed  of  monies  collected  from  the 
ic  for  disposition  at  the  discretion  of  the 
ials  of  the  program. 

This  office  is  interested  in  the  authorization 
;r  which  these  funds  are  solicited  and  col- 
j;d,  who  is  responsible  for  their  allocation 
whether  any  accounting  is  made  of  disburse- 
ts  from  the  'Heart  Fund'  for  charitable 
>oses  or  expenses  and  to  whom  such  ac- 
nting  is  made. 

Receipt  of  this  information  will  enable  us 
etermine  whether  this  department  has  re- 
nsibility  in  the  matter  or  whether  some 
;r  official  agency  or  investigating  committee 
uld  take  cognizance  of  it." 


IseJtom  response  Mr.  Framer  wrote  the  commis- 
ler  last  Monday  that  the  welfare  head  had 
"seriously  misinformed  concerning  the 
ration  of  the  Heart  Fund,"  which  he  said  in 
1-52-53  received  a  total  of  $42,209.63  and 
)f  Dec.  31,  1953,  had  a  balance  of  $1,281.83 
undistributed  donations. 
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At.  Framer  explained  that  the  "Heart  Fund" 
an  April  1951  because  of  spontaneous  re- 
Ion  from  program  listeners  and  viewers. 

said  there  had  been  no  solicitation  nor  col- 
Lion  of  funds  and  that  donors  had  given  spe- 
k  directions  for  disposition  of  monies.  A 
|cial  bank  account,  separate  from  the  pro- 
jm  operation,  has  been  set  up,  he  said,  and 
part  of  the  monies  is  used  for  expenses. 
Mr.  Framer  said  "complete  and  accurate 
ords"  are  kept  of  all  receipts  and  disburse- 
nts  and  monthly  audited  reports  are  sent 
the  sponsor  and  to  its  advertising  agency. 
Hflese  records,  he  said,  were  available  for  in- 
ction. 

He  added  that  it  must  be  clear  to  Mr.  Mc- 
rthy  that  the  "unverified  rumor"  the  com- 
ssioner  had  mentioned  "is  completely  with- 
t  basis  and  has  only  tended  to  mislead  you 
d  others.  It  is  indeed  unfortunate  that  ru- 
irs  of  this  nature  occur." 
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McCarthy  Reply 


To  this  Mr.  McCarthy  replied  on  Feb.  2 
it  "I  am  glad  to  have  your  statement."  He 
ntinued:  "While  you  appear  to  have  taken 
tain  steps  to  safeguard  the  integrity  of  these 
ids,  these  measures  are  far  from  adequate 
d  do  not  provide  the  protection  to  the  public 
lich  is  expected  from  organizations  which 
se  funds  for  charitable  purposes."  Com- 
issioner  McCarthy  said,  "There  are  two  basic 
asons  for  this,"  and  listed  them  as: 
1.  ".  .  .  Your  program  cannot  and  does  not 
operly  investigate  the  validity  of  the  repre- 
ntations  made  by  the  participants  on  the 
ow.    The  inducement  to  the  public  is,  there- 
re,  apt  to  be  false  and  misleading  and  their 
mtributions  obtained  under  false  pretenses, 
n  example  of  this  is  the  incident  reported 
the  press  last  week  of  the  individual  who 
le  corf bpeared  on  Strike  It  Rich,  received  about  $165 
id  while  on  the  program  was  identified  and 
iter  arrested  as  a  fugitive  from  justice." 
j  2.  "The  basis  for  the  distribution  where  no 
eneficiary  is  named  and  which  you  state  is  the 

i)und  discretion  of  the  program  producers'  is, 
fact,  wholly  unsound.  The  producers  of 
rike  It  Rich  are  not  persons  who  have  been 
hosen  for  their  positions  in  the  broadcasting 
(jeld  on  the  basis  of  their  qualifications  as 
tKelfare  specialists.  .  .  .  The  responsibility  of 
Yotheceiving  and  disposing  of  trust  funds  intended 
ar  destitute  persons  should  not  be  discharged 
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by  mere  whim  parading  under  the  guise  of 
'discretion.'  ..." 

The  commissioner  maintained  that  "it  is 
apparent  that  the  Strike  It  Rich  program  has 
assumed  the  character  of  a  welfare  agency  and 
has  projected  itself  into  an  area  reserved  for 
legally  authorized  and  duly  accredited  and 
equipped  private  and  public  agencies  in  the 
field  of  philanthropy."  He  added  that  he 
would  be  glad  to  accept  Mr.  Framer's  offer  to 
make  the  Heart  Fund  books  available  for  in- 
spection. 

In  the  statement  he  released  subsequently  to 
newsmen,  Mr.  Framer  summarized  his  position 
as  detailed  in  his  letter  to  Mr.  McCarthy,  and 
added:  "We  can  only  register  surprise  that  we 
are  being  subjected  to  an  attack  for  helping 
people  who  are  deserving." 

Murphy  Letter 

Coincidentaly,  his  office  released  a  copy  of 
a  letter  received  last  month  from  another 
executive  of  the  welfare  department — John  J. 
Murphy,  executive  director  of  Children's  Cen- 
ter— expressing  appreciation  to  Mr.  Framer 
for  "your  part  in  helping  us  to  achieve  for  the 
children  the  happiest  possible  occasion"  last 
Christmas.  "Without  exception,  the  children 
were  surprised  and  thrilled  by  the  marvelous 
gifts  from  Santa  Claus,"  the  letter  said.  "You 
can  be  truly  gratified  by  the  reflected  radiance 
of  the  boys  and  girls  whose  Day  and  Season 
was  made  perfect  by  your  generosity." 


NBC  RADIO  AFFILIATES  UNIT  APPROVES 
EASED  'CONTIGUOUS  RATE'  STRUCTURE 

Proposal  is  designed  to  put  NBC  Radio  on  better  competitive  footing 
with  CBS  Radio.  The  plan  will  be  submitted  for  affiliates'  vote. 


RELAXATION  of  the  "contiguous  rate"  struc- 
ture of  NBC  Radio,  calculated  to  bring  it  more 
nearly  into  line  with  that  of  CBS  Radio,  was 
approved  last  week  by  the  NBC  Radio  Affiliates 
subcommittee  for  immediate  submission  to  all 
affiliates  of  that  network. 

NBC  officials  sent  out  telegrams  Thursday 
advising  stations  of  the  move  and  asking  them 
to  sign  affiliation  contract  amendments  incor- 
porating the  changes,  which  the  network  hopes 
to  put  into  effect  March  1. 

The  proposal  encompasses  these  two 
changes: 

( 1 )  Cut  from  five  to  two  the  number  of 
days  on  which  an  advertiser  must  sponsor  a 
quarter-hour  (or  longer)  time  period  in  order 
to  be  eligible  for  the  contiguous  rate  for  an 
additional,  equivalent  period  at  night.  For  ex- 
ample, under  the  new  plan  an  advertiser  with 
two  daytime  quarter-hours  could  buy  another 
quarter-hour  on  one  of  those  evenings  and,  for 
the  two  quarter-hours  falling  in  the  same  day, 
get  the  half-hour  rate  (60%  of  the  hourly  rate) 
rather  than  pay  for  each  at  the  quarter-hour 
rate  (40%  of  the  hourly  rate,  or  80%  for  the 
two  periods). 

(2)  Any  advertiser  sponsoring  at  least  a 
quarter-hour  daytime  can  purchase  an  equiva- 
lent amount  of  evening  time  (on  any  evening) 
and,  for  the  evening  period,  pay  at  "fractional" 
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or  "clock  hour"  rates.  This  means,  for  examp 
that  a  sponsor  of  a  daytime  quarter-hour  m 
add  an  evening  quarter-hour  and,  for  the  e^ 
ning  period,  pay  at  25%  of  the  hourly  ra- 
For  his  daytime  quarter-hour  the  regular  40' 
of  the  hourly  rate  will  prevail. 

The  latter  plan  is  substantially  the  same 
that  in  effect  at  CBS  Radio,  except  that  spok< 
men  for  the  latter  network  said  in  its  case  f 
evening  time  period  must  fall  on  the  same  dj 
as  the  daytime  period  in  order  to  be  eligili 
for  the  lower  rate. 

The  NBC  Radio  changes  were  approved 
the  affiliates  subcommittee  headed  by  Robert 
Swezey,  WDSU  New  Orleans,  in  an  all-dj 
session  with  network  officials  in  New  Yc 
Tuesday.  Subcommitteemen  took  the  positi 
that  the  revisions  were  necessary  to  put  NI 
Radio  on  a  more  even  competitive  footing  w: 
CBS  Radio. 

The  contiguous  rates  were  described  as  t 
principal  subject  covered  at  the  session, 
though  affiliates  said  network  officials  aga 
made  clear  their  intentions  of  strengthening  t 
radio  operation  in  every  way  they  could. 

New  Program  Broached 

The  possibility  of  launching  a  new  progra, 
with  a  new  sales  format — somewhat  like  t. 
participation  sales  plans  employed  on  NB* 
TV's  Today  program  and  NBC  Radio's  tw 
hour  Weekend  series,  for  example — \v" 
broached  by  network  officials,  but  discussiif 
for  the  most  part  was  left  for  a  subsequej' 
affiliates-network  session,  participants  reports 

The  next  meeting  between  the  subcommitt? 
and  NBC  officialdom  was  set  for  Feb.  23 
New  York. 

All  subcommittee  members  were  present 
cept  Paul  W.  Morency,  WTIC  Hartford,  at 
Richard  Mason,  WPTF  Raleigh.  Those  m 
hand,  in  addition  to  Chairman  Swezey,  we|J 
Vice  Chairman  E.  R.  Vadeboncoeur,  WSY|; 
Syracuse;  Secretary-Treasurer  Harold  Essey 
WSIS  Winston-Salem;  Milton  Greenebaur 
WSAM  Saginaw,  Mich.;  Georg:  Norto' 
WAVE  Louisville;  Clair  McCollough.  Steiniru 
stations,  and  Robert  Hanna,  WGY  Schenectad 

The  network  delegation  included  Preside* 
Sylvester  L.  (Pat)  Weaver  Jr.;  Executive  Vjj 
President  Robert  W.  Sarnoff;  Finance  ar 
Services  Vice  President  Joseph  V.  Hefferna 
Station  Relations  Vice  President  Harry  Ba 
nister,  and  Station  Relations  Manager  To? 
Knode. 


DBS  Begins  Service 
To  Southeast  Fms 

i 

SOME  30  fm  outlets  in  four  southeastern  staU 
last  Monday  began  receiving  four  and  a  ha 
hours  of  programming  five  days  a  week  froi, 
the  Dixie  Broadcasting  Service,  a  new  ne 
work  made  up  of  small,  rural  fm  stations,  at 
cording  to  Otis  Parker,  DBS  vice  president  i 
charge  of  station  relations  and  sales. 

Mr.  Parker,  who  also  is  president  of  Souther 
Radio  Representatives.  Atlanta,  represents  tt| 
stations  in  Georgia,  Alabama,  South  Carolin 
and  Tennessee. 

DBS  programs  are  originated  on  WGST-F^ 
Atlanta,  with  feed  by  fm  and  fm  relay.  Othe 
DBS  officers  are  J.  E.  Patrick,  president-ger 
eral  manager,  and  Zenas  Sears  and  Williar 
Lowry,  administrative  vice  presidents.  Office 


Page  62 


February  8,  1954 


Broadcasting 


Telecastin 


Jting 


rogn 
ike  l 
Ni 
's  li 

:usso 
equi 

mil  '. 


at  617  One  Peachtree  Bldg.,  Atlanta,  with 
phone  Cypress  0053. 

^r.  Parker  said  programming  will  feature 
|  "three  Rs — rural,  race  and  religion,"  aimed 
the  small  station  market  in  the  South  and 
llitheast.  Among  talent  will  be  news  analyses 
[Robert  Vogeler,  American  formerly  a  pris- 
fcr  of  the  Communist.  All  stations  reported 
e  reception"  of  a  test  broadcast  Jan.  25  and 
"elated  over  the  setup,"  he  said. 
BS  service  is  free  to  SRR  member  stations. 
!ere  will  be  no  option  time  and  shows  may 
sold  locally  or  if  sold  regionally  or  nation- 
k  the  station  airing  the  show  will  receive 
1  local  net  rate,  he  said. 


Vii  i 
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MUTUAL  President  Thomas  F.  O'Neil  (r) 
is  made  an  honorary  colonel  of  the  State 
of  Kentucky  by  the  governor's  proclama- 
tion presented  here  by  Hugh  Potter,  gen- 
eral manager  of  WOMI  Owensboro,  Ky., 
and  member  of  the  Mutual  Affiliates  Ad- 
visory Committee.  All  MBS  vice  presi- 
dents were  presented  a  key  "to  the  old 
Kentucky  home." 


U"&T  Plans  Radio  Relays 

APPLICATION  to  construct  a  radio  relay 
Vstem  from  Amarillo,  Tex.,  to  Albuquerque 
lat  would  initially  provide  two  westbound 
ideo  channels  between  these  cities,  starting  late 
Mfh  the  summer,  was  filed  last  week  with  the  FCC 
!(>y  AT&T's  long  lines  dept.    With  the  even- 
ual   goal   of   a   "supercommunications  high- 
way" from  Amarillo  to  Los  Angeles,  the  phone 
ompany  plans  call  for  a  second  section— an 
astbound  channel  from  Los  Angeles  to  a 
appoint  near  Baker,  Calif.,  providing  network 
:v  service  to  Las  Vegas,  Nev.,  to  be  constructed 
ollowing  completion  of  the  first  link.  Final 
'section  between  Baker  and  Albuquerque  will 
be  built  at  some  later  date. 


AT&T  Links  Another  Four 

FOUR  more  tv  stations  were  connected  to  the 
Bell  System's  intercity  network  of  tv  trans- 
mission facilities  Monday:  WCSC-TV  Charles- 
ton, S.  C;  KOMU-TV  Columbia,  Mo.;  KWFT- 
TV  and  KFDX-TV  Wichita  Falls,  Tex.  Total 
of  268  stations  in  167  cities  are  now  intercon- 
nected, AT&T  said. 


Folts  Joins  ABC  Radio 

HARRY  FOLTS,  for  the  past  two  years 
manager  of  WINS  New  York,  joins  ABC 
Radio  as  an  account  executive.  He  pre- 
viously was  assistant  general  sales  manager 
of  WLW  Cincinnati. 


Broadcasting 


Telecasting 


4  DTN  Contracts  Extended 

EXTENSION  of  contracts  by  four  advertisers 
of  programs  over  DuMont  Television  Network 
was  announced  last  fortnight  by  Gerry  Martin, 
director  of  network  sales.  Heading  the  list 
was  Helene  Curtis  Industries  Inc.,  through 
Ruthrauff  &  Ryan,  which  lengthened  its  spon- 
sorship of  Down  You  Go  (Fri.,  10:30-11  p.m., 
EST)  through  Jan.  23,  1955,  and  also  stepped 
up  its  sponsorship  of  the  show  from  alternate 
week  to  a  weekly  basis. 

Other  advertisers  which  extended  contracts 
were  Larus  &  Bro.  Co.,  Richmond,  through 
Warwick  &  Legler,  and  Carter  Products  Inc., 
New  York,  through  Ted  Bates  &  Co.,  for  co- 
sponsorship  through  March  28,  of  The  Plain- 
clothes Man  (Sun.,  9:30-10  p.m.  EST),  and 


River  Brand  Rice,  New  York,  through  Donahue 
&  Coe,  for  sponsorship,  through  April  14,  of 
Wednesday,  3:30-3:40  p.m.  portion  of  Paul 
Dixon  Show  (Mon.-Fri.,  3:30-4  p.m.  EST). 


Four  Sign  for  Today' 

SIGNING  of  four  new  clients  for  participa- 
tions in  NBC-TV's  Today  (Mon.-Fri.  7-9  a.m. 
EST  and  CST)  was  announced  last  week:  Mu- 
tual Benefit  Health  &  Accident  Assn.  of  Omaha, 
39  from  Jan.  25  to  April  23,  through  Bozell  & 
Jacobs,  Omaha;  Bissell  Carpet  Sweeper  Co., 
Grand  Rapids,  11  from  April  5  to  May  27, 
through  N.  W.  Ayer  &  Son,  N.  Y.,  C.  F. 
Church  Mfg.  Co.  Holyoke,  Mass.,  four  from 
March  1-26,  and  Brown  &  Haley  Candy  Co., 
Tacoma,  Wash.,  one  on  Feb.  9. 


HERE  COMES  THE  BONUS! 


(WICHITA  AND  MORE) 


Windy,  the  bright  spirit  of  TV  in  Central  Kansas,  is 
rushing  in  with  your  KTVH  BONUS ...  that's  yours  for  the 
asking!  That  is . . .  asking  for  time  on  the  one  TV  station 
that  not  only  blankets  the  important  Wichita-Hutchinson 
market  but  gives  you  a  vast,  exclusive  Central  Kansas 
BONUS  coverage . . .  BONUS  sales . . .  BONUS  profits!  KTVH 
business  offices  in  Wichita  and  Hutchinson;  studios  in 
Hutchinson;  Howard  Peterson,  General  Manager. 


KTVH 

HUTCHINSON- WICHITA 
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ABC  MEETS  WITH  AFFILIATES  IN  CHICAGO; 
OUTLINES  SPLIT  SPONSORSHIP,  TV  PLANS 

Indications  are  that  a  majority  of  ABC's  radio  affiliates  will  go  along 
with  its  controversial  split  sponsorship  plan.  More  than  125  radio-tv 
affiliates  hear  the  network's  promotion  and  programming  ideas. 


ABC's  radio-tv  programming  and  promotion 
plans,  including  its  controversial  split  sponsor- 
ship radio  format,  were  aired  last  week  before 
more  than  125  affiliates  at  Chicago's  Drake 
Hotel  at  the  third  in  a  series  of  regional  closed 
sessions. 

The  sessions  were  described  generally  as 
harmonious,  and  while  some  affiliates  voiced 
concern  with  the  split  sponsorship  plan,  the 
majority  indicated  they  would  go  along  with  it. 

ABC  outlined  its  plans,  as  at  the  recent  Los 
Angeles  and  New  York  sessions  [B«T,  Feb.  1, 
Jan.  18],  as  a  "reasonable"  solution  to  the 
competitive  radio  picture  involving  NBC  and 
CBS  and  despite  a  protest  from  Station  Repre- 
sentatives Assn.  that  they  in  effect  constitute  a 
"rate  cut." 

Robert  Kintner,  ABC  president,  expressed 
gratification  with  the  three  sessions  held  thus 
far.  He  claimed  "heavy  approval"  of  the  split 
sponsorship  plan  and  enthusiasm  for  ABC-TV's 
fall  tv  prospects.  Discussion  of  the  rate  plan 
and  the  tv  network's  outlook  in  terms  of 
talent  highlighted  the  Chicago  sessions. 

Reporting  on  the  ABC  meetings  covering 
talks  to  some  108  tv  and  370  radio  affiliates, 
Mr.  Kintner  noted  "enthusiasm"  for  ABC's 
radio-tv  plans. 

Among  new  ABC-TV  fall  prospects  are 
Sammy  Davis  Jr.  and  Joel  Gray,  personality 


finds.  ABC-TV  is  trying  to  develop  fresh  tv 
talent,  Mr.  Kintner  explained. 

He  reaffirmed  ABC  faith  in  radio's  future 


pie  are  doing  other  things." 

ABC,  Mr.  Kintner  said,  is  "trying  to  get  2(jj 
or  30"  of  its  own  "key  packages"  for  fall.  Ha 
felt  the  days  of  expensive  nighttime  radic 
shows  (viz.,  $30,000)  are  numbered  because 
they  can't  compete  for  the  audience.  For  night 
time  radio,  the  solution  is  "the  developmen 
of  personalities."  Mr.  Kintner  said  ABC  hopei 
to  have  "commercial  sales"  for  the  tv  part  A] 
ABC's  simulcast  Breakfast  Club  before  it  open| 

Robert  Weitman,  ABC  vice  president 


*  "T 


ABC  President  Robert  Kintner  (c)  held  court  for  broadcasters  from  three  ABC  affiliates 
at  a  pre-luncheon  reception  last  Monday  in  Chicago  for  network's  radio-television 
affiliates.  Conversing  are  (I  to  r):  Warner  C.  Tidemann,  general  manager,  WJBC 
Bloomington,  III.  Harold  L.  Dewing,  president  of  WCVS  Springfield,  III.;  Mr.  Kintner; 
Leslie  C.  Johnson,  vice  president-general  manager,  and  Maurice  Corken,  assistant 
general  manager  in  charge  of  national  sales,  WHBF-AM-TV  Rock  Island,  III. 


and  asserted,  "We  haven't  been  programming 
for  radio  Homes  only  but  also  for  tv  homes." 
ABC,  he  added,  won't  abdicate  tv  cities  and  ad- 
vocates "easy  or  individual  listening  where  peo- 


BUFFALO  EVENING  NEWS  STATION 


charge  of  programming  and  talent,  describe^ 
plans  for  a  weekly  motion  picture  industry  tv  I 
network  program  under  an  agreement  evolved  I 
by  ABC-TV  and  the  Motion  Picture  Producers! 
of  America  [B*T,  Feb  1]. 

The  Chicago  meeting  opened  Monday  morn-l 
ing  with  a  general  session  and  details  of  the! 
network's  general  plans.  Afternoon  was  de- 
voted to  radio  and  Tuesday  morning  to  tv. 

Representing  AB-PT  Inc.,   besides  Messrs. 
Kintner  and  Weitman,  were  Leonard  Golden- 
sen,   AB-PT  president,   and   vice   presidents:  [ 
Alexander  Stronach,  tv  network:  Charles  AyresB 
radio  network;  Ernest  Lee  Jahncke,  station  re-| 
lations;  Frank  Marx,  engineering. 

In  the  ABC  Chicago  contingent  were  Jame 
Stirton,  vice  president,  tv  network;  Sterling 
Quinlan,  new  vice  president  in  charge  of  ABC'd 
o&o  WBKB  (TV);  Don  Roberts,  manager  of 
ABC  Radio,  Chicago. 

Spot  Invasion  Charge 

Alleged  invasion  of  spot  radio  by  networks 
cropped  up  during  the  Monday  radio  sessions,! 
with  affiliates  questioning  network  executives.) 
The  affiliates  reportedly  were  told  advertisers 
won't,  in  most  cases,  buy  202  stations  (as  ota 
the  radio  network)  on  a  spot  basis;  that  net- 
work salit  sponsorship  guarantees  business  for 
ABC  affiliates  outright;  that  spot  buying  does 
not  mean  saturation  buying. 

At  one  point  an  affiliate  broadcaster  asserted 
the  network's  plans  would  amount  to  "more 
business  at  our  expense."  He  was  told  that 
this  would  make  radio  "more  flexible"  and 
"less  expensive  to  buy,"  and  that  it  would  be 
a  "larger  pie  to  cut  up."  It  was  explained  that 
ABC  felt  its  three  split  sponsorship  plans  to  be 
"competitive"  or  at  least  placed  it  in  a  position 
to  compete  more  favorably  with  NBC  and  CBS. 

These  are  the  three  plans  ABC  has  asked 
affiliates  to  approve:  (1)  advertisers  would  be 
permitted  to  sponsor  half  of  quarter-hour  day- 
time serials,  and  the  station  permitted  to  sell 
other  half  of  program  at  one  compensation  to 
the  network;   (2)   advertisers  would  be  per- 
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NEW  !  MANEUVERABILITY 


EW!    HANDLING  EASE 


Weighs  only  500  pounds, 
imeramen  and  grips  appreciate  easy 
dollying,  turning,  raising  and 
lowering  boom. 


The  extreme  flexibility  or  the 
steering  mechanism  makes  possible 
fast  positioning  in  small, 
crowded  studios. 


Camera  boom  is  raised  and 
lowered  smoothly,  quietly, 

effortlessly,  automatically  by 
hydraulic  system.  Extreme  high  and 
low  lens  heights  are  readily 
achieved  even  when  dolly 
is  in  motion. 


NEW!!  LOW  SLUNG  CHASSIS 


Cinemobih 

better  balance,  greater  stability 
and  smoother  rolling. 


NEW! 


possible  a  wide  ranee  o 


Makes  possible  a  wide  range  of 

camera  effects  formerly  achieved 
only  with  larger,  heavier 

equipment.  Priced  to  fit  the 
budget  of  smaller  studios. 


HOUSTON 
FEARLESS 


SIND  FOR  FULL  INFORMATION  NOW! 


 ' 


THE  HOUSTON-FEARLESS  CORPORATION 

11807  W.  Olympic  Blvd.    •    Los  Angeles  64,  California 

Send  information  on  □  Cinemobile  □  Film  Processors  □  All  Metal  Tripod 
O  Panoram  Dolly     □  Camera  Crane     □  TV  Pedestal 

Name  


Firm  

Address. 
City  


. Zone- 


-  State- 


NETWORKS 


plans.  Stations  were  urged,  in  the  case  of  the 
Block  show,  to  carry  the  first  25-minute  seg- 
ment, even  though  it  might  be  only  partly 
sponsored,  for  continuity  purposes,  at  least  at 
the  outset. 


PRE-LUNCHEON  reception  for  ABC  radio- 
tv  affiliates  in  Chicago  last  week  found 
this  threesome  together  at  the  close  of  the 
Monday  morning  general  session.  L  to  r: 
Robert  Weitman,  ABC  vice  president  in 
charge  of  programs  and  talent;  Charles 
T.  Ayres,  vice  president,  and  Mort  Wat- 
ters,  vice  president  and  general  manager 
of  WCPO-AM-TV  Cincinnati. 

mitted  to  buy  a  minimum  of  four  quarter 
hours  scheduled  between  8  and  9  p.m.,  with 
the  station  permitted  again  to  sell  unsponsored 
time  in  each  sponsored  program;  (3)  partici- 
pating sponsors  would  be  able  to  buy,  in  the 
2:35-4  p.m.  period,  a  minimum  of  three  one- 
minute  commercials  per  week.  (Latter  is  oc- 
cupied by  the  Martin  Block  show.)  Station 
compensation  varies  in  each  case. 

Most  of  the  controversy,  it  was  understood, 
centered   around   the   ramifications   of  these 


ABC-TV  Standardizes 
Rates  for  Service  Fees 

RATES  for  ABC-TV  facilities,  personnel  and 
production  services  for  network  programs  from 
its  New  York,  Detroit,  Chicago,  Los  Angeles 
and  San  Francisco  production  centers  have  been 
standardized,  according  to  a  new  production 
manual  (No.  3)  which  was  effective  Feb.  1. 

Facilities  charges  for  camera  rehearsal  range 
from  $270  per  hour  for  one  camera  to  $420  for 
four  cameras,  including  personnel  and  techni- 
cal equipment.  For  dry  rehearsal  on  set  the 
fee  is  $100  an  hour.  Use  of  an  ABC  tv  theatre 
costs  $450  a  day  in  addition  to  rehearsal 
charges.  Film  and  telop  facilities  are  charged 
for  at  the  rate  of  $150  an  hour.  The  rate  for 
remote  facilities  is  $1,250  for  an  eight-hour 
day,  portal  to  portal.  Facilities  charges  are 
commissionable  at  15%  to  recognized  agencies. 

Hourly  rates  for  production  services  include 
scenic  designer,  carpenters  and  painters  at  $7 
and  shopper,  $5;  props  and  prop  procurement 
$4.75;  costume  finder  $6;  wardrobe  mistress 
$5;  wardrobe  handler  $3;  make-up  artist  $6; 
hairdresser  $6;  graphic  artist  $5.50.  For  time 
not  included  in  studio  rehearsal  rates,  asso- 
ciate director  is  $4.50  per  hour;  floor  manager 
$4.50:  technical  director  $7.50;  engineers  $5.50; 
stagehands  $4.75.  Sound  effects  rate  is  $15 
p  1  hour;  records,  $10  per  program.  Rehearsal 
halls  cost  $7.50  an  hour;  screening  rooms  $5. 

If  production  services  are  ordered  two  weeks 
or  more  in  advance  and  bills  paid  within  10 
days  of  submission,  a  discount  of  5%  will  be 
allowed.  But  orders  placed  less  than  four  days 


Do  You  Know  This  Man? 

He  is  Bill  Hutt,  general  manager  of  KLRA,  Little  Rock,  Arkansas. 
He  says — 

"We  have  found  the  SESAC  Transcribed  Library  very  useful  in  programming  to  our 
farm  friends.  The  hymns  and  quartet  numbers  have  aided  us  materially  in  keeping 
this  type  of  programming  fresh  and  of  a  high  quality.  With  what  we  consider  to  be 
the  top  Farm  Department  in  the  state,  composed  of  Johnnie  Holmes  and  Jim  Moffet, 
we  must  of  necessity  have  good  music  of  the  kind  the  farmer  likes." 

AT  YOUR  STATION  — See  and  hear 
the  SESAC  Program  Service  by  dropping  a  card  to — 
SESAC  Transcribed  Library 
475  Fifth  Avenue  New  York  17,  N.  Y. 


CHICAGO'S  ABC  contingent  conferred 
informally  during  last  week's  ABC  radio-i' 
tv  affiliates  meeting  in  Chicago  during  a 
cocktail  session  in  Drake  Hotel's  French 
Room.  L  to  r:  Glenn  Snyder,  general 
manager  of  WLS  Chicago;  Arthur  Harre, 
station  and  sales  manager  of  WENR, 
ABC  o&o  outlet,  and  Don  Roberts,  man- 
ager of  ABC  Radio  in  Chicago. 

before  broadcast  will  bear  a  25%  penalty.  "FQi 
example,"  the  manual  explains,  "if  full  antici, 
pated  production  services  requirements  ary 
ordered  three  weeks  before  broadcast;  makeuv 
is  ordered  one  week  before,  and  a  late  pro] 
order  is  given  two  days  before:  The  prop  wil, 
bear  a  penalty;  the  makeup  bill  will  be  chargei 
at  regular  rates,  and  the  remainder  will  earn 
discount." 


MBS  Promotes  Collins 

COPP  COLLINS,  former  press  representative 
for  MBS  on  the  West  Coast  and  more  recently 
in  New  York,  last  week  was  promoted  tc 
manager  of  public  relations  for  Mutual. 

Frank  Zuzulo,  director  of  public  relation? 
and  press  information,  who  made  the  announced 
ment,  said  the  appointment  was  in  line  with  i 
general  expansion  of  network  activities.  He5 
pointed  out  that  Harry  Algus  had  been  elevatec 
to  the  post  of  manager  of  press  information  i 
few  weeks  ago. 


  \ 

WTRI(TV)  Signs  With  CBS-TV 

WTRI  (TV)  Schenectady  has  been  signed  as  an 
alternate  interconnected  affiliate  of  CBS-TV. 
effective  immediately,  Herbert  V.  AkerbergJ 
CBS-TV  vice  president  in  charge  of  station  ren; 
lations,  announced  last  week.  The  uhf  ch.  35)i 
station  is  owned  and  operated  by  the  Van 
Curler  Broadcasting  Corp.  R.  B.  Wheeler  is_ 
general  manager. 


KVOC  to  Intermountain 

INTERMOUNTAIN  Network  Inc.,  Salt  Lake 
City,  last  week  announced  a  change  in  network 
affiliation  at  Casper,  Wyo.,  with  KVOC  replac-' 
ing  KSPR  there  effective  Feb.  15.  KVOC  also 
will  become  a  dual  affiliate  with  MBS  and 
ABC,  the  announcement  said.  KSPR  joins  ■ 
CBS  Radio  Feb.  15  [B*T,  Feb.  1]. 


'Stumpus'  on  Intermountain 

UTAH  stations  of  the  Intermountain  Network' 
will  carry  The  Stumpus  Boys  Show,  a  musical 
quiz  program,  at  8:30  a.m.  Monday  through 
Friday  under  sponsorship  of  AG  Food  Stores 
independent  grocery  chain,  which  has  155  out- 
lets in  Utah,  KALL  Salt  City  has  announced. 
The  show  is  being  supported  by  a  merchandis- : 
ing  campaign,  the  station  reports. 


Page  66    •     February  8,  1954 


Broadcasting 


Telecasting! 


MAJ.  EDWIN  ARMSTRONG,  FATHER  OF  FM, 
DTHER  RADIO  INVENTIONS,  DEAD  AT  63 

Renowned  radio  inventor  was  credited  with  fm,  the  regenerative 
circuit,  the  superheterodyne  receiving  system  and  the  super-regener- 
ative circuit.  His  latest  successful  project  was  multiplexing  signals 
on  a  single  fm  band. 
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\ AJ.  EDWIN  HOWARD  ARMSTRONG,  who 
leveloped  the  fm  system  of  broadcasting,  died 
ast  Monday  at  the  age  of  63  after  a  fall  from 
lis  13th-floor  apartment  in  New  York.  Re- 
>orting  he  had  left  a  note  to  his  estranged  wife, 
Parian  Maclnnis  Armstrong,  police  listed  his 
leath  as  a  suicide. 
In  addition  to  developing  fm,  Maj.  Armstrong 
lso  was  responsible  for  other  major  advances 
h  radio  transmission  and  reception.  In  1912, 
(vhile  still  in  college,  he  invented  the  regener- 
ative circuit,  which  made  possible  the  creation 
jind  maintenance  of  a  world-wide  wireless  com- 
punications  system.  A  few  years  later,  while 
erving  in  France  as  a  Signal  Corps  major  dur- 
ng  World  War  I,  he  invented  the  superhetero- 
dyne receiving  system  used  in  all  standard  re- 
vivers today. 

The  super-regenerative  circuit,  which  made 
wo-way  police  radio  feasible,  came  in  1920. 
n  1933,  Maj.  Armstrong  disclosed  his  "static- 
ess  radio,"  fm,  which,  in  addition  to  its  wide- 
pread  use  for  sound  broadcasting,  also  is  used 
ior  the  sound  channels  of  television.  Only  last 
/ear  [B«T,  March  23,  Oct.  19,  1953]  he  an- 
lounced  and  demonstrated  a  system  of  multi- 
ilexing  fm  signals  so  as  to  permit  two  or  more 
imultaneous  broadcasts  over  a  single  fm  band. 

Maj.  Armstrong  began  toying  with  the  fm 
Idea  in  the  1920's  and  by  1933  was  far  enough 
Imjilong  with  it  to  persuade  RCA  to  give  him 
[pace  in  the  Empire  State  Bldg.  in  New  York, 
fvhere  RCA  already  had  begun  its  experimental 
elecasting,  to  test  out  his  theories.  But  after 
a|si  few  years  RCA  decided  to  concentrate  on 
elevision  and  the  major  moved  his  apparatus 

0  Alpine,  N.  I.,  on  the  Palisades  just  across 
he  Hudson  from  uptown  New  York.  There 
le  established  W2XMN,  which  in  1938  began 
iroadcasting  via  fm  on  42.8  mc. 

Mecca  of  Fm 
Since  that  time,  W2XMN  has  been  the  mecca 

1  if  fm,  source  of  most  of  the  innovations  in 
his  type  of  broadcasting.  In  January  1940, 
V2XMN  picked  up  a  program  from  neighbor- 
ng  W2XAG  Yonkers  and  passed  it  along  with 
(>enefit  of  wirelines  to  W1XPW  Meriden,  Conn., 
'vhich  in  turn  relayed  it  to  W1XOJ  Paxton, 
itfass.,  and  thence  to  W1XER  Mt.  Washington, 
<J.  H.,  with  satisfactory  reception  reported  all 
^long  the  line.  As  recently  as  last  October 
jB«T,  Oct.  19,  1953]  the  Armstrong  Alpine 
Itation  originated  the  demonstration  programs 
of  his  new  fm  multiplexing  system. 

Much  of  the  major's  income  from  his  other 
Inventions,  which  was  sufficient  to  make  him 
it  one  time  the  owner  of  more  RCA  stock  than 
iny  other  individual,  was  poured  into  W2XMN 

[id  his  other  fm  projects,  the  total  being  esti- 
ated  by  his  associates  at  several  millions. 
Among  the  many  honors  won  by  Maj.  Arm- 
rong  for  his  contributions  to  the  communica- 
jions  science  was  the  Army  Medal  of  Merit, 
^warded  in  1947  by  President  Harry  Truman 
ior  his  part  in  developing  military  communi- 
jations  during  World  War  II,  when  he  served 
jvith  the  Signal  Corps  as  a  civilian. 

Other  honors  bestowed  upon  Maj.  Armstrong 
Include  the  Medal  of  Honor  of  the  Institute  of 
jladio  Engineers,  1917;  Egleston  Medal  of  Co- 
f.imbia  U.,  1939;  Holley  Medal  of  the  Ameri- 
[an  Society  of  Mechanical  Engineers,  1940; 
ranklin  Medal  of  the  Franklin  Institute,  1941; 


John  Scott  Medal  awarded  by  the  Board  of 
Directors  of  City  Trusts,  Philadelphia,  1942; 
Edison  Medal  of  the  American  Institute  of 
Electrical  Engineers,  1943.  He  was  made  a 
Chevalier  of  the  Legion  of  Honor  of  the  French 
Government  in  1919. 

Born  in  New  York 

Born  in  New  York  Dec.  18,  1890,  young 
Mr.  Armstrong's  interest  in  electronics  was 
awakened  in  his  knee  pants  days  when  his 
father,  manager  of  the  American  branch  of  the 
Oxford  U.  Press,  brought  him  a  book  of  inven- 
tions that  included  the  story  of  Marconi's 
achievements.  At  Columbia  U.  he  specialized 
in  electrical  engineering,  receiving  his  bach- 
elor's degree  in  that  field  in  1913,  and  his 
master  of  science  in  1929.  In  1934,  he  became 
professor  of  electrical  engineering  at  Colum- 
bia, the  post  he  held  at  the  time  of  his  death. 

It  was  estimated  that  in  recent  years  Maj. 
Armstrong  had  devoted  much  of  his  time  to 
patent  suits  against  RCA,  NBC  and  other  man- 
ufacturers of  transmitting  and  receiving  equip- 
ment and  broadcasting  companies.  Several 
million  dollars  is  said  to  be  involved  in  these 
suits.  Whether  they  will  be  continued  or 
dropped  could  not  be  learned  immediately. 
There  was  no  information  forthcoming  regard- 


MAJ.  EDWIN  ARMSTRONG 

ing  the  inventor's  estate. 

Before  marrying  Maj.  Armstrong,  Mrs.  Arm- 
strong was  secretary  to  Brig.  Gen.  David  Sar- 
noff,  RCA  board  chairman. 

In  his  farewell  letter,  sources  close  to  Maj. 
Armstrong  informed  B»T,  the  major  placed  on 
his  patent  litigation  and  on  his  absorption  in 
it  during  the  past  five  years,  the  blame  for  his 
neglect  of  his  home  life  which  had  led  to 
separation  from  his  wife.  He  could  not  now 
understand,  he  wrote,  how  he  could  have  al- 
lowed his  concern  with  his  suits  to  have  made 
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him  hurt  the  thing  most  dear  to  him  in  all 
the  world. 

On  the  Friday  before  his  death,  it  was 
learned,  Maj.  Armstrong  had  been  notified  that 
his  wife,  who  for  some  time  had  been  living 
in  Connecticut,  was  going  to  seek  separate 
maintenance.  She  reportedly  had  complained 
of  having  neither  interests  to  occupy  her  nor 
companionship  while  he  worked  round-the- 
clock  on  the  preparation  of  his  case. 


Industry  Leaders  Attend 
Armstrong  Rites  in  N.  Y. 

MORE  than  150  persons,  including  many  lead- 
ers of  the  scientific  and  engineering  world  as 
well  as  educational  and  business  associates  of 
Maj.  Edwin  H.  Armstrong,  attended  his  funeral 
Wednesday  afternoon  at  New  York's  Fifth 
Ave.  Presbyterian  Church. 

Dr.  Thornton  Tenfield  Jr..  of  the  First  Pres- 
byterian Church  of  Yonkers,  who  conducted 
the  service,  praised  the  major  for  his  strength 
of  character,  his  determination  to  "carry  on 
when  there  is  little  hope  of  fulfillment"  and 
his  "persistence  to  fight  his  way  through  like 
a  mountain  climber  overcoming  unconquerable 
obstacles."  He  also  lauded  Maj.  Armstrong's 
loyalty  to  his  country,  his  business  associates 
and  his  friends. 

Among  those  present  at  the  service  were 
Brig.  Gen.  David  Sarnoff,  RCA  board  chair- 
man; John  V.  L.  Hogan,  president,  Hogan  Labs; 
Elliott  M.  Sanger,  executive  vice  president, 
WQXR  New  York:  C.  R.  Runyon  Jr.,  president, 
Radio  Engineering  Labs;  Dr.  Frank  D.  Facken- 
thal.  president,  Columbia  U.  Press;  John  Dun- 
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ning,  dean,  Columbia  School  of  Engineering; 
Thomas  J.  Styles,  associate  of  Maj.  Armstrong 
at  the  Marcellus  Hartley  Research  Labs;  T.  H. 
Mitchell,  president,  RCA  Communication,  and 
Harold  Beverage,  director  of  radio  research, 
RCA  Labs. 

A  special  program  of  tribute  to  Major  Arm- 
strong was  broadcast  by  WNHC  New  Haven 
last  Monday,  shortly  after  news  of  his  death 
became  known.  His  invention  of  fm  was  hailed 
during  the  broadcast  as  "an  inspiration  to  thou- 
sands of  pioneering  spirits  who  carried  the  radio 
art  to  its  highest  level  of  achievement." 

The  FCC  Thursday  adopted  a  resolution 
praising  Maj.  Armstrong's  "outstanding  con- 
tributions" in  the  radio  field  and  saying  his 
"invaluable  technical  work  and  accomplish- 
ments will  constitute  an  everlasting  monu- 
ment in  tribute  to  his  memory." 


Major  Armstrong  Felt  Reds 
Stole  His  Ideas — McCarthy 

FM-INVENTOR  Maj.  Edwin  H.  Armstrong, 
who  fell  to  his  death  Monday  (see  story  page 
67),  last  week  was  said  to  have  expressed  a 
fear  that  the  Russians  were  stealing  his  inven- 
tions. 

The  "Red"  angle  was  brought  up  by  Sen. 
Joseph  R.  McCarthy  (R-Wis.). 

Sen.  McCarthy  said  the  fear  was  expressed 
when  the  major  was  questioned  by  a  repre- 
sentative of  the  Senator's  investigations  sub- 
committee. He  said  another  government  agency 
is  making  an  investigation  into  the  death 
plunge.  The  Senator  did  not  identify  the 
agency. 

According  to  Sen.  McCarthy,  Maj.  Arm- 
strong was  questioned  when  "an  Undersecre- 
tary of  one  of  the  [Federal]  departments  told 
us  he  wanted  to  talk  to  us." 

He  quoted  Maj.  Armstrong  as  saying  the 
U.  S.,  after  the  Yalta  Conference  in  1945.  gave 
Russia  a  destroyer  with  the  latest  radar  equip- 
ment. He  said  the  radio  scientist  had  been 
"mortally  afraid"  that  secret  radar  discoveries 
by  him  and  other  scientists  "were  being  fed 
to  the  Communists  as  fast  as  they  could  be  de- 
veloped." The  Senator  said  the  major  had 
worked  in  Fort  Monmouth,  N.  J.,  at  the  Army 
Signal  Corps  Labs  at  one  time. 
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High  Color  Cost  Boon 
To  Pay-See  Tv — Abrams 

HIGH  COST  of  both  color  television  receivers 
and  color  television  broadcasting  was  explored 
last  week  in  two  talks  by  Benjamin  Abrams, 
president  of  the  Emerson  Radio  &  Phonograph 
Corp.,  New  York. 

Mr.  Abrams  told  company  stockholders  at 
Emerson's  annual  meeting  in  New  York  that 
universal  public  acceptance  of  color  tv  receiv- 
ers will  not  come  until  some  time  in  1955  when 
prices  can  be  expected  to  come  down  to  the 
level  that  the  public  will  be  able  to  afford. 

On  Friday  Mr.  Abrams  predicted  before  a 
New  York  meeting  of  Robert  Morris  Assoc., 
an  organization  of  officers  of  the  leading  banks 
in  the  country,  thai  the  high  cost  of  color  tv 
broadcasting  will  result  in  wide  acceptance  of 
pay-as-you-see  television  by  the  industry  and 
the  public. 

Mr.  Abrams  told  stockholders  that  when 
prices  of  color  tv  sets  become  "reasonable,"  a 
new  boom  will  be  started  in  the  industry  which 
may  last  for  several  years.  In  response  to  a 
question,  he  said  that  he  did  not  expect  the 
prices  of  color  tv  sets  to  approximate  the  cur- 


Handy  Diagnosis 

RAYTHEON  MFG.  Co.,  Waltham, 
Mass.,  reports  it  has  developed  a  new  sys- 
tem which  enables  a  tv  set  owner  to 
identify  reception  defects  of  a  color 
or  black-and-white  tv  set  over  the  tele- 
phone to  a  repairman  and  thereby  re- 
duce the  amount  of  time  needed  for 
servicing.  Under  the  system,  the  pur- 
chaser of  a  tv  set  receives  a  Raytheon 
"Service  Saver"  booklet  containing  a 
series  of  40  numbered  pictures,  said  to 
represent  almost  every  conceivable  type 
of  trouble  that  might  show  up  on  a  tv 
screen.  When  trouble  develops  with 
his  set,  the  householder  can  call  his 
repairman  and  give  him  the  number  of 
the  picture  that  represents  the  condition. 
It  was  pointed  out  the  "Raytheon  Saver" 
system  will  work  for  any  brand  of  tv 
set,  as  well  as  for  Raytheon  receivers. 


rent  prices  of  black-and-white  receivers  for 
least  10  years. 

He  reported  that  sales  for  the  first  quarter  c 
the  current  fiscal  year,  ended  Jan.  31,  will  b, 
about  the  same  as  for  the  corresponding  perio 
of  last  year,  but  he  said  that  he  expected  earn 
ings  to  be  off  slightly.  He  attributed  this  loss  t: 
large  inventories  built  up  during  that  latte 
part  of  1953,  pointing  out  that  sets  were  move; 
in  January  at  reduced  prices.  He  blamed  lib 
publicity  over  color  tv  in  part  for  resistance  b 
the  public  to  the  purchase  of  black-and-whit 
tv  sets.  He  said  sales  in  1954  are  expected  t 
exceed  those  of  1953,  but  added: 

"We  may  not  be  so  fortunate  insofar  a; 
profits  are  concerned.  During  1954,  whicl 
will  be  our  'introductory  year'  of  color,  it  is  e>| 
pected  that  prices  will  have  to  be  maintainei 
at  the  lowest  possible  levels  to  maintain  th 
interest  of  potential  purchasers  of  black-and 
white  receivers.  This,  of  necessity,  must  hav 
an  effect  on  profits." 

In  his  speech  before  Robert  Morris  Assoc. 
Mr.  Abrams  said  pay-as-you-see  television  wil1 
emerge  because  of  the  current  "spiraling  coS- 
of  television  broadcasting  and  the  increasing 
reluctance  of  sponsors  to  support  importan; 
programs."  He  added  that  since  color  pro- 
grams will  be  even  higher  in  cost,  he  believec 
that  the  pay-as-you-see  system  will  "eventuat^ 
when  the  sale  of  color  television  receivers  wil 
rise  sharply  some  time  in  1955." 

"Such  a  system,"  Mr.  Abrams  continued 
"will  serve  everybody's  interests.  The  tv  se 
owner  can  take  what  is  free  in  sponsored  show 
and  also  select  the  special  programs  he  ma; 
desire  by  paying  for  them.  The  system  wil 
offer  relief  to  sponsors  by  absorbing  a  grea 
deal  of  the  cost  of  programming.  It  also  wil 
supply  a  substantial  source  of  revenue  to  the 
problems  of  the  motion  picture  and  theatrical 
producers  who  now  find  tough  sledding  in  com- 
petition with  television.  With  some  28  million 
television  receivers  now  in  use,  which  figure  will 
reach  50  million  in  five  years,  the  potential 
revenue  for  all  concerned  is  enormous,  even 
though  the  charge  to  the  individual  set  ownex 
is  nominal." 


Hoffman  Sales  Up  43% 

SA1  ES  of  Hoffman  Radio  Corp.,  Los  Angeles 
(radio  and  tv  set  manufacturers),  last  year  rose 
more  than  43%  above  the  $34,769,201  in  1952 
to  a  record  $50  million.  H.  Leslie  Hoffman, 
president,  announced  last  week.  He  said  pro- 
duction and  development  of  military  electronic 
items  by  Hoffman  Labs  made  a  substantial 
contribution  to  the  increase. 
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hfROMEYER  NAMED  CBS-HYTRON  CHIEF 


Bruce  and  Lloyd  Coffin  retire 

from  active  direction  of  the 

tube  manufacturing  division. 

Dr.  Peter  Goldmark  becomes 

president  of  CBS  Labs. 

lHARLES  F.  STROM  EYER  was  elevated  last 
(eek  from  executive  vice  president  to  presi- 
pnt  of  CBS-Hytron,  tube  manufacturing  divi- 
tion  of  CBS,  and  Dr.  Peter  C.  Goldmark  was 
fomoted  from  vice  president  to  president  of 
|BS  Labs,  the  CBS  engineering  research  and 
bvelopment  division. 

I  The  announcement  by  Dr.  Frank  Stanton, 
jresident  of  CBS  Inc.,  also  revealed  that  Bruce 
[.  and  Lloyd  H.  Coffin,  brothers  who  built 
je  Hytron  organization  from  a  two-man  hand 
Deration  into  one  of  the  nation's  foremost 
jianufacturers  of  electronic  tubes,  are  retiring 
!om  active  direction  of  the  division's  affairs 
ut  will  continue  to  serve  as  members  of  the 
Dard  of  the  parent  CBS  Inc, 

President  Since  1921 

Bruce  Coffin  has  been  president  of  the  Hy- 
on  operation  since  its  formation  in  1921  as 
ytron  Radio  &  Electronics  Corp.,  and  Lloyd 
offin  has  been  treasurer.  The  company 
erged  with  CBS  in  1951  and  since  that  time 
is  peen  operated  as  a  CBS  division  with  Bruce 
'joffin  continuing  as  president  and  his  brother 
i  treasurer. 

"In  their  capacity  as  directors  of  CBS  Inc.," 
r.  Stanton  said,  "Messrs.  Bruce  and  Lloyd 
offin  will  continue  to  make  available  their 
5  years  of  knowledge  and  experience  in  the 
jectronics  field." 

Mr.  Stromeyer,  the  new  CBS-Hytron  presi- 
tnt,  has  been  associated  with  the  company 
nee  1942.  He  started  as  chief  engineer  and 
sistant  to  the  president,  later  became  vice 
esident  in  charge  of  manufacturing  and  en- 
neering,  and  in  January  was  named  executive 
ce  president.  Associated  with  electronic  re- 
arch  and  manufacturing  throughout  his  busi- 
;ss  career,  he  has  been  awarded  several  patents 
r  developments  in  electronic  circuits  and  tubes 
id  has  undertaken  a  survey  of  the  European 
ectronics  industry.  He  is  a  member  of  the 
stitute  of  Radio  Engineers. 
CBS-Hytron's  main  plant  and  administrative 
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Sees  are  at  Danvers,  Mass.,  and  the  division 
|so  has  manufacturing  plants  at  Newburyport, 
alem,  and  Lowell,   Mass.,   and  Kalamazoo, 

[ich.  It  is  a  major  producer  of  electronic 
bes,  transistors  and  germanium  diodes,  in- 
Juding  both  radio  and  television  picture  tubes 
;S  well  as  the  CBS-Colortron,  color  picture 
jibe  developed  in  the  CBS-Hytron  Labs  during 
ie  past  year.  The  new  president  resides  at 
larblehead,  Mass.,  with  his  wife  and  two  sons. 
Dr.  Goldmark,  in  his  new  post,  fills  a  vacancy 
hich  has  existed  since  Adrian  Murphy  left 
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the  presidency  of  the  CBS  Labs  Div.  to  become 
president  of  CBS  Radio  in  March  1952.  He 
has  been  associated  with  CBS  since  1936  and 
a  vice  president  and  key  figure  in  the  Labs  Div. 
since  1950. 

He  is  credited  with  primary  roles  in  many 
developments  in  color  television  and  high-fi- 
delity sound  reproduction,  including  the  CBS 
field-sequential  system  of  color  tv  and  the 
original  field-sequential  camera;  the  Chroma- 
coder  camera  and  the  Chromacoder,  unveiled 
last  year,  which  are  described  as  simplified 
and  economical  equipment  for  producing  color 
under  the  FCC-approved  compatible  system; 
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DR.  GOLDMARK 


the  long-playing  "LP"  microgroove  record; 
and  the  Columbia  "360"  high-fidelity  phono- 
graph, whose  sound  system  subsequently  was 
incorporated  into  a  line  of  am,  fm,  and  tv  re- 
ceivers produced  by  CBS-Columbia,  the  set 
manufacturing  division  of  CBS. 

Dr.  Goldmark  became  chief  television  en- 
gineer of  CBS  shortly  after  he  joined  the  or- 
ganization. He  is  a  Fellow  of  the  IRE,  the 
Society  of  Motion  Picture  Engineers,  and  the 
British  Television  Society.  In  1945  the  Tele- 
vision Broadcasters  Assn.  awarded  him  a  medal 
for  his  color  television  work,  and  in  1946  he 
received  the  IRE's  Morris  Liebman  Memorial 
Prize  for  electronic  research. 

The  retiring  president  of  CBS-Hytron,  Bruce 
Coffin,  is  a  member  of  the  Electronics  Advisory 
Committee  of  Lowell  Technological  Institute, 
a  director  of  Merchants  National  Bank  of 
Salem,  Mass.,  and  president  of  Salem  Hotel 
Corp.  Lloyd  Coffin  is  a  director  of  RETMA,  a 
director  of  Naumkeag  Trust  Co.  of  Salem,  and 
vice  president  of  North  Shore  Babies  Hospital. 


CBS-Columbia  Plans 
Color  Tv  Seminars 

THE  FIRST  in  a  series  of  color  television 
training  seminars  for  selected  distributor  per- 
sonnel from  key  markets  will  be  inaugurated 
by  CBS-Columbia  today  (Monday),  it  was  an- 
nounced last  week  by  Charles  J.  Kayko,  ad- 
ministrative vice  president  of  the  company. 

The  color  training  sessions,  which  will  con- 
tinue through  1954,  will  be  held  at  CBS-Co- 
lumbia's plant  at  Long  Island  City,  N.  Y., 
over  a  five-day  period.  During  that  time,  a 
scheduled  35  hours  of  instruction  and  demon- 
stration will  be  presented  by  members  of  CBS- 
Columbia's  color  engineering  and  field  engineer- 
ing department. 

The  seminars  will  consist  of  discussion  and 
demonstration  on  basic  color  principles,  the 
CBS-Hytron  Colortron  tube,  signal  transmis- 
sion, basic  circuitry,  components  and  installa- 
tion-maintenance procedures. 
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COLOR  CONVERTER 
EXHIBITED  IN  D.  C. 

'Simple,  inexpensive'  method 
■  of  converting  standard  black- 
and-white  tv  sets  modifies 
compatible  signal  into  field 
sequential  pictures. 

METHOD  of  converting  black  and  white  tv 
receivers  for  color  reception  was  shown  last 
Thursday  in  Washington. 

System  is  simple  and  inexpensive,  its  de- 
velopers, Airtronics  Research  Inc.,  declared  to 
a  news  contingent  at  its  first  public  showing. 

Trick  consists  of  translating  the  compatible 
National  Television  System  Committee  color 
signals  into  field  sequential  black  and  white 
pictures,  then  using  a  color  wheel  to  add  color. 
This  is  similar  to  the  now  superseded  CBS 
field  sequential  system. 

Pictures,  demonstrated  on  a  15-in.  DuMont 
receiver,  were  slightly  lower  in  definition  than 
the  same  program  on  a  tri-color  tube,  but  were 
considered  acceptable  by  those  who  viewed  the 
demonstration  at  ARI's  Bethesda,  Md.,  labora- 
tories. 

Method  was  developed  by  Robert  P.  Ben- 
jamin, 24-year-old  electronics  engineer  on  the 
staff  of  ARI.  Mr.  Benjamin  began  working 
seriously  on  the  project  immediately  after  the 
first  of  the  year,  following  the  FCC's  approval 
of  the  NTSC  color  standards  [B«T,  Dec.  21, 
1953].  First  working  demonstration  for  col- 
leagues took  place  Jan.  15,  it  was  reported. 

On  a  mass  production  basis,  ARI  officials 
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Jayo  Viewer 


PRODUCTION  on  Jayo  Viewer,  tv 
prompting  device  invented  jointly  by 
Jess  Oppenheimer,  producer-head  writer 
of  CBS-TV  /  Love  Lucy,  and  Bud  Forer, 
tv  optical  scientist,  will  begin  in  Holly- 
wood within  two  months,  according  to 
Mr.  Oppenheimer.  The  device  is  a  com- 
bination optical  and  projection  attach- 
ment to  the  tv  camera.  Copy  is  type- 
written, then  projected,  greatly  enlarged, 
through  camera  lens  at  the  announcer  or 
actor,  who  is  able  to  read  lines  while 
looking  at  the  camera.  It  will  be  leased 
at  less  than  $100  a  month. 


estimated  that  the  unit,  including  the  color 
wheel  and  motor,  could  be  merchandized  for 
$50  to  $100.  This  compares  to  the  current 
$175  price  for  tri-color  tubes,  it  was  pointed 
out. 

Company  plans  to  continue  development, 
but  does  not  intend  to  engage  in  the  manu- 
facture of  the  device.  It  will  welcome  inquiries 
regarding  licenses,  William  T.  Whelan,  chief 
engineer,  said. 

Circuits  to  translate  NTSC  signals  into  the 
field  sequential  pattern  are  contained  in  a  five- 
tube  unit  about  as  large  as  a  booster  device. 
This  is  connected  to  the  black  and  white  set 
at  four  points.  The  color  wheel,  which  can  be 
run  on  a  l/50th  horsepower  motor,  is  synchro- 
nized with  the  field  sequential  signals. 

Drawbacks  of  the  mechanical  color  wheel, 
which  were  emphasized  by  the  opponents  of 
CBS's  mechanical  field  sequential  system,  have 
been  largely  overcome,  ARI  pointed  out,  by 
use  of  60  fields  per  second  as  compared  with 
CBS'  155  fields  per  second.  This  permits  the 
color  wheel  to  be  revolved  at  a  slower  speed — 
600  rpm  compared  to  1,440  rpm  under  the  CBS 
system. 

Workable  up  to  17-in. 

ARI  officials  said  the  device  should  work 
satisfactorily  with  monochrome  picture  tubes 
up  to  17-in. 

System  seemingly  is  the  reverse  of  the  CBS 
development  in  station  camera  gear  wherein 
scenes  are  "shot"  on  a  field  sequential  tv 
camera  with  a  whirling  disc  and  then  trans- 
lated into  the  NTSC  standards  before  being 
broadcast  [B»T,  Oct.  12,  1953]. 

ARI  was  founded  in  1946  in  the  Washington 
suburb  to  do  mechanical  and  electronic  research 
and  development  work  under  government  ord- 
nance contracts.  It  consists  of  a  200-man  staff, 
and  is  headed  by  Joseph  E.  Butler,  former  Navy 
commander  who  participated  in  the  Navy's 
special  devices  unit  program  at  Sands  Point, 
Long  Island,  N.  Y. 

Up  to  the  present,  the  consensus  among 
radio-tv  manufacturers  was  that  the  cost  of 
converting  a  black  and  white  tv  receiver  to 
color  would  be  as  much  as  the  price  of  a 
color  tv  set.  Present  standards  are  compatible, 
permitting  monochrome  receivers  to  receive 
colorcasts  in  black-and-white. 

Although  there  has  been  some  talk  of  con- 
versions for  color — FCC  Comr.  George  E. 
Sterling  referred  to  the  possibility  in  his  speech 
to  Boston  IRE  members  two  weeks  ago  [B*T, 
Peb.  i] — only  one  company  announced  that  it 
planned  to  proffer  units  to  the  public.  This  was 
Sightmaster  Corp.,  small  New  Rochelle,  N.  Y., 
tv  manufacturer.  It  said  it  had  developed  a 
"slave"  unit  which  would  convert  a  black  and 
white  set,  to  sell  for  about  $250. 


INTERNATIONAL 


Guatemala  Expels 
American  Newsmen 

NBC's  Banned,  'New  York 
Times'  Gruson  forced  to  leave 
as  Guatemala,  reportedly 
Communist  -  infiltrated,  cracks 
down  on  opposition. 

TWO  U.  S.  NEWS  correspondents,  one 
them  NBC's  Marshall  Bannell,  were  expelli 
from  Guatemala  last  Tuesday.  The  oth'i 
newsman  was  Sydney  Gruson  of  the  New  Yof 
Times.  It  was  understood  no  charges  had  bet* 
placed  against  Mr.  Bannell,  although  M, 
Gruson  reportedly  was  accused  of  havij 
"systematically"  defamed  and  slandered 
Guatemalan  government. 

A  day  later,  Rep.  Frances  P.  Bolton  (R-Ohi< 
told  the  House  the  event  was  "of  great  magrji 

tude"  because  that  government 
GUATEMALA  "to  say  the  very  least,  hostile  1 
the  interests  of  free  peoples  ever*' 
where."  She  charged  the  country's  governmei 
was  communistic. 

Rep.  Bolton  said:  ".  .  .  Freedom  of  con' 
munication  is  basic  to  better  understandin 
among  all  peoples  and  .  .  .  any  interferenc 
with  the  free  transmission  of  news  by  ai 
accredited  American  correspondent  indicate 
a  very  unfriendly  act  on  the  part  of  a  foreigj 
government." 

Jackson  Statement 

Another  member  of  Congress,  Rep.  Donal 
L.  Jackson  (R-Calif.)  called  the  exclusion  "ar1 
other  example  of  the  exercise  of  powers  of 
police  state  which  is  becoming  a  common  oc 
currence  in  Guatemala." 

Through  the  State  Dept.,  William  R.  Mc 
Andrew,  manager  of  news  and  special  event; 
for  NBC,  filed  with  the  Guatemalan  govern 
ment  a  formal  protest  against  Mr.  Bannell'; 
ouster. 

The  UP  reported  Thursday  that  Guatemala', 
President  Jacob  Arbenz  called  on  left-win| 
revolutionary  parties  to  "close  ranks"  againsj 
"reactionary  forces"  bent  on  "turning  back  thi 
clock." 

President  Arbenz  said  the  U.  S.  Senate,  Statti 
Dept.  officials  and  American  monopolies  anc 
"newspaper  chains"  are  conducting  a  concertec 
campaign  against  Guatemala. 

Coincident  with  these  developments,  U.  S 
Ambassador  John  Peurifoy  left  Guatemala  fo( 
Washington.  A  government  spokesman  foi 
Guatemala  denied  that  the  country  was  em- 
barking on  a  course  of  suppressing  freedom  of 
information.  But  it  was  reported  that  the 
Washington  decision  to  call  in  Ambassador 
Peurifoy  ahead  of  schedule  was  connected 
with  the  expulsion  of  the  two  U.  S.  newsmen 
and  what  was  judged  to  be  a  campaign  against 
the  opposition  press  and  radio. 

Meanwhile,  NBC-TV  has  scheduled  Guate- 
mala, another  in  a  series  of  programs  on  world 
trouble  spots,  for  presentation  Feb.  14  (2-2:30[ 
p.m.  EST)  with  Mr.  Bannell  doing  the  com- 
mentary. The  program,  on  film,  will  describe1 
communist  infiltration  of  the  Guatemala  gov- 
ernment. Mr.  Bannell  is  expected  to  be  int 
New  York  this  week  for  the  broadcast. 
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:kco-tv,  chsj-tv 
■repare  debuts 

WO  more  tv  stations  are  slated  to  go  on  the 
r  in  Canada.  They  are  CKCO-TV  Kitchener, 
nt.,  scheduled  for  Feb.  21  on  ch.  13  and 
HSJ-TV  St.  John,  N.  B.,  March  15  on  ch.  4. 

The    Kitchener    station    will  be 
KNADA       Canada's  eighth  tv  outlet.  The  St. 

John  station  will  be  the  first  tv 
peration  in  Canada  east  of  Montreal. 


othAp 


CKCO-TV  will  be  linked  with  Toronto  via 
crowave,  according  to  the  Canadian  Broad- 
isting  Corp.  and  will  be  a  basic  outlet  of  the 
BC-TV  mid-eastern  region. 
CHSJ-TV  plans  test  patterns  on  March  1. 
eorge  Cromwell,  manager,  CHSJ-AM-TV, 
:ports  1,000  tv  sets  in  the  area. 
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rv  Sales  Record  Set  in  Dec. 

ECEMBER  saw  the  highest  television  set 
les  in  Canada's  history  —  51,767  —  bringing 
ie  1953  total  to  365,400  sets,  according  to  the 
Radio-Television  Mfrs.  Assn.  of 
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Canada.  With  sets  sold  and  im- 
ported prior  to  1953,  this  brings 
e  tv  set  total  in  Canada  to  about  620,000  at 
e  end  of  January  1954. 
Last  year  606,804  radio  receivers  were  sold 
Canada,  compared  to  568,884  in  1952.  Im- 
brts  by  individuals  in  1953  brought  new 
Ldios  to  672,000,  as  compared  to  a  631,866 
ombined  total  in  1952.  Canadian  Assn.  of 
adio  and  Television  Broadcasters  estimates 
)out  9,350,000  radio  sets  have  been  sold  in 
anada  since  1924. 
Manufacturers  forecast  radio  set  sales  in 
)54  at  315,000  to  650,000. 
Tv  set  sales  in  1954  are  expected  to  be 
1)0,000  to  575,000.  At  present  about  one 
jme  in  three  in  Ontario  has  a  tv  receiver, 
ie  highest  ratio  in  Canada. 
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jllgore  Tells  Effect 
>f  Radio  in  Indo-China 

RAMATTC  effect  that  the  construction  of  six 
dio  broadcasting  stations  in  Indo-China  had 
l  people  in  that  area  has  been  described  by 
H.  Scott  Killgore,  director  of 
IDO-CHINA  sales  for  Emerson  Radio  & 
Phonograph  Corp.,  upon  his  re- 
rn  from  an  official  mission  to  that  country  on 
an  as  a  communications  consultant  to  the 
.  S.  Foreign  Operations  Administration. 
Mr.  Killgore,  who  supervised  the  construc- 
m  of  the  six  stations  in  Indo-China  and  of 
her  facilities  in  Formosa,  noted  that  since 
puse-to-house  power  lines  are  virtually  un- 
lown  in  Indo-China,  it  is  impossible  to  have 
idio  sets  in  homes.  He  said  this  obstacle  was 


it 


"Gosh,  even  the 
Dean  thinks  I'm  a 
genius  ever  since 
I  started  spotting 
my  spot  camDaign 
on  WWPA!" 


Williamsport, 

—  A  Great 
Pennsylvania 
Market! 


overcome  by  placing  in  the  center  of  each  vil- 
lage a  loudspeaker  powered  by  a  gasoline- 
driven  generator,  and  he  added  that  people 
"flock  from  miles  around  to  listen  avidly  to 
broadcasts  for  hours." 


CARTB  Plans  Seminar 
For  Agency  Executives 

A  ONE-DAY  seminar  for  advertising  agency 
executives  to  learn  more  about  the  broadcast 
medium  is  planned  by  the  Canadian  Assn.  of 

Radio  &  Television  Broadcasters. 
CANADA         The  seminar  is  expected  to  be 

held  at  Toronto  on  April  19  and 
would  cover  data  on  Canadian  stations,  their 
coverage,  receiver  statistics,  operation  of  net- 
work radio,  selective  or  spot  radio,  how  radio 
station  representatives  operate  and  preparation 
of  commercials. 

Also  on  the  tentative  agenda  are  discussions 
on  syndicated  programs,  sponsored  program 
promotion,  how  to  present  radio  programs  to 
clients,  and  the  many  facets  of  the  administra- 
tion of  commercial  time  on  radio  stations.  Be- 
cause there  are  many  newcomers  to  the  radio 
departments  of  advertising  agencies  in  Canada, 
the  CARTB  is  planning  this  one-day  training 
course  on  the  operations  of  commercials  on 
local  and  network  radio  stations. 


Tappe  the  Loyal 

BECAUSE  he  was  "the  only  one  in  at- 
tendance from  the  U.  S."  for  the  second 
straight  year  at  the  yearly  meeting  of  the 
Atlantic  Assn.  of  Broadcasters  in  Halifax, 
N.  S.,  Lou  Tappe,  Canadian  represent- 
ative for  SESAC  Inc.,  New  York,  was 
honored  by  the  AAB,  which  declared 
a  "Lou  Tappe  Day,"  and  presented  Mr. 
Tappe  with  a  sou-wester  and  slicker. 
He  was  cited  thusly:  "To  honor  the 
guy  who  has  traveled  the  greatest  dis- 
tance most  faithfully  to  our  Maritime 
meetings,  giving  him  all  the  rights  and 
privileges  of  a  Herring  Choker,  and  the 
right  to  travel  in  Nova  Scotia  without 
a  passport  or  even  a  smattering  of  the 
language." 


CFPL  Management  Changes 

WITH  FULLTIME  am-fm-tv  operation  of 
CFPL  London,  changes  in  top  management 
have  been  announced  by  Walter  J.  Blackburn, 

president.  Douglas  C.  Trowell  was 
CANADA      appointed  sales  manager  of  CFPL. 

W.  Cliff  Wingrove,  formerly  man- 
ager of  CKTB  St.  Catherines,  has  been  ap- 
pointed assistant  manager  of  CFPL,  and  Rob- 
ert Reinhart,  operations  manager  of  CFPL-TV, 
has  been  moved  to  assistant  manager  of  CFPL- 
TV.  Murray  Brown  remains  manager  of  CFPL- 
AM-FM-TV.  Glen  A.  Robitaille,  chief  engineer 
of  CFPL,  becomes  engineering  director  for  the 
three  stations. 


AAB  Elects  Lynds  President 

FRED  A.  LYNDS,  president  of  CKCW  Monc- 
ton,  was  elected  president  of  the  Atlantic 
Assn.  of  Broadcasters  at  the  recent  meeting 

at  Halifax,  succeeding  E.  Finlay 
CANADA       MacDonald,  CJCH  Halifax.  Gerry 

Redmond,  CHNS  Halifax,  was 
elected  vice  president;  John  Hirtle,  CKBW 
Bridgewater,  as  secretary,  and  Arthur  Manning, 
CKCL  Truro,  treasurer.  AAB  will  be  repre- 
sented on  the  national  Canadian  Assn.  of  Radio 
&  Television  Broadcasters  by  Messrs.  Lynds, 
MacDonald  and  Redmond. 
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But    down  in 
Northwest  Alabama 
and  Northeast  Missis- 
sippi WERH  reaches  more 
folks  than  a  Saturday  night 
fish  fry. 

The  reason  for  this  is  that  ^^ERH  is 
long  on  entertainment.  The  sort  of  music 
and  programs  that  the  folks  down  here  pre- 
fer. And  WERH  has  a  signal  that  reaches  .  . . 
not  just  reaches,  but  dominates  the  14,695 
square  miles  of  its  0.1MV/M  contour. 

When  you  want  your  advertising  buck  to 
reach  the  most  for  the  money  WERH,  the 
station  for  Northwest  Alabama  and  North- 
east Mississippi,  is  your  station. 


WERH 
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New  York  Representative:  Robert  S.  Keller,  Inc. 
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Toni 
(Tii&'I'h) 


Amer.  Home 
All  Products 
Love  of  Life 


T&G" 

Search  for 
Tomorrow 


P&G 
( iuuling 
Light 
(M-F) 
1-1:15 


P&G 


General 
Mills,  Fri. 
Ding  Dong 
School  L 


Animal 
Time 


Breakfast 
in  Hollywood 
L 


Brown 
Shoe  Co. 
Smilin  Ed 
McConnell 


Hawkins 
Falls 
L 


Three  Steps 
To  Heaven 
L 


Ralston- 
Purina 
alt.  with 
Nestle  Co 
Space  Patrol 


Ask 
Washington 
L 


Local 


Jergens 
Brule  & 
Groom  L 


Winky  Dink 
and  You 
S 


Rod  Brown, 
Rocket 
Ranger 
S 


National 

Dairy 
The  Big 
Top 
L 


Gen.  Mills 
The  Lone 
Hanger 


11-11:30 
Tom  Cor- 
bett  Space 

Cadet 
Int'l  Shoe 
Co.  (Alt.) 
with  Secret 

Files  of 
Capt.  Video 


Slar  Time 
L 


1:30  PM 


1:45 


2:15 


2:30 


2:45 


3:00 


3:15 


3:30 


3:45 


4:15 


4:30 


4:45 


5:00 


5:15 


5:30 


5:45  PM 


NBC 


ABC 


THURSDAY 

CBS  DuMONT 


NBC 


ABC 


FRIDAY 

CBS  DuMONT 


NBC 


LunuHn I 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


Musi  of 

Sterling 
Mark 


s 

■SI 

S 


■it-'fi/or 


Coca-Cola 
Eddie 
Fisher 


Amer.  Home 

Prod. 
ReaLemon- 
News  J.Daly 


Camel 
News 
Caravan  L 


General 
Mills 
Lone 

Ranger 
F 


GE 
I  Married 
Joan 
F 


iiff 


Scott 
My  Little 
Margie 
F 


Krafts 
Foods 
Television 
Theatre 
L 


Hazel 
Bishop 
This  Is 
Your  Life 
L 


Thor 
Quick  as 
a  Flash 


Sherwin- 
Williams 
Pall  Mall 
Ray  Bolger 
Show 


Talenl 
Patrol 


Kraft 
Foods 
Kraft  TV 
Theatre 


Local 


Amer.  Cig. 
&  Cig.  Co. 
News 
7:30-7:45  pn 


GE 
Jane  From  an 


Gen.  Elec. 
Meet  Mr. 
McNutley 


Singer  Swng 
4  Star  Plhs 
Weekly 


Lever  Lux 

Video 
Theatre  L 


Lever 
Rinso 

Big 
Town 

F 


Philip 
Morris 

Philip 
Morris 
Playhouse 


Carter  Prod 
alt. 
Toni,  Inc. 
Place  the 
Face 


Walter  H. 
Johnson 
Candy  Co. 
Capt.  Video 


Marge  & 
Jeff 


Dinah  Shore 
Show  Chev- 
rolet L 


Tide  Water 
Associated 

OU 
Broadway 

to 

Hollywood 


DuMont 

Labs 
What's 
the  Story 


Amer.  Home 
Prod.,  News 
John  Daly 


Camel 
News 
Caravan  L 


General 
Mills 
Stu  Erwin 
F 


DeSoto- 
Plymouth 
Groucho 
Marx 
F 


Lambert 
Hot  point 

(alt.) 
Ozzie  & 
Harriet 
F 


Borden 
T-Men  in 
Action 
F 


Pepsi  Cola 
Playhouse 


Chesterfield 
Dragnet 
F 


Armour 
Bristol- 
Myers 
Paul  Hart- 
man  Show 


Ford 
Theatre 
F 


Sealy 
The 
Comeback 
Story 


U.S. 
Tobacco 
Martin 

Kane 


Chevrolet 
Showroom 


GST 
Oldsmobile 
News 


Chesterfield 
Perry  Como 


Gen.  Foods 
Baker's 

Food  Prod. 
Mama 
L 


R.  J. 
Reynolds 
Topper 


Schlitz 
Playhouse 
of  Stars 
L 


General 
Foods 
Sanka 
Our  Miss 

Brooks 


Brown  & 
Williamson 
My  Friend 
Irma 


American 
Oil  Hamm 
Brewing 
Person  to 
Person 


Longines 
Chronoscope 


Capt. 
Video 


Marge  & 
Jeff 


Melody 
Street 


Serutan  Co. 
Life  Begins 
at  Eighty 


P.  Lorillard 
Chance  of 
Lifetime 


Helene 
Curtis 
Down 
You  Go 


Tommy 
Henrich 
Sports  Show 


Dotty  Mack 
S 


Vitamin 
Corp.  On 
Your  Way 


Coca-Cola 
Eddie 
Fisher 


Camel 
News 
Caravan  L 


Ex-Lax 
Leave  It 
to  the  Girls 


Dave 
Garroway 
Show 
Pontiac 
Dealers 
L 


Enterprise 
USA 


Gulf  Life 
of  Riley 
9/18  F 


Greatest 
Sports 
Thrills 


Simorjiz  & 
Amer.  C&C 
Big  Story 
L  &  F 


Bayuk 
Cigar 
Saturday 
Night 
Fights 
L 


Campbell 
Soundstage 
S 


Fight  Talk 


Gillette 
Fights 
9/11 
L 


Chesebrough 
Greatest 
Fights  F 


Meet  Millie 
S 


Sylvania 
Beat 
The 
Clock 
L 


Schick 
Sheaifer 

Pen 
Nescafe 
(Co-Spon- 
sorship) 
Jackie 
Gleason 
Show 


P.  Lorillard 
Two  for  the 
Money 


Int'l  Silver 
Alt.  Wks. 
Simmons 

My  Favorite 
Husband 


Chrysler 
Medallion 
Theatre 


Vfr.  Wizzard 
F 


Spike  Jones 
Show 
L 


Amer.  Chicle 
DuMont 
Labs 
Col. 
Humphrey 
Flack 


10:30 
Wrestling 
from 
Chicago 


11:05 
Boyle- 
Midway 
Sports 
Showcase 


11:20 
Wrestling 
Resumes 


6:00  PM 


6:15 


6:30 


6:45^ 
7:00 


7:15 


Sunbeam 
Ethel  & 
Albert 
L 


7:30 


7:45 


8:( 


8:15 


Pet  Milk 
Original 
Amateur 
Hour 
L 


8:30 


8:45 


Your  Show 
of  Shows 
L 
and 
All  Star 
Revue  (1 
out  of  4) 
L 


9:15 


9:30 


9:45 


10:00 


10:15 


Lucky  Strike 
&  Crosley 
Your  Hit 
Parade 
L 


10:30 


10:45 


11: 


11:15  PM 


INDAY 

p..MONT 


h 


NRr 


Religious 

Hoar 
Frontiers 
of  Faith 
L 


American 
Inventory 
L 


Amer.  Forun 
of  the  A  ir 
L 


President's 
Week 
L&F 


Nature  of 
Things 
L 


Kukla,  Fran 
Ollie 
L 


Excursion 
L 


Quaker  Oats 
Zoo  Parade 
L 


MONDAY  -  FRIDAY 

JLBC   CBS      _  DuMONT 


Garry 
Moore 
Show 

(See 
footnote) 


Campbell 
Soup 

Double  or 
Nothing 
M-W-F 


Art 
Linkletter's 
House  Party 

(See 
Footnote) 
2:30-3  pm 


Colgate  Big 
Payoff 

MWF  Big 
Payoff  Sust. 

Tu.,  Thur. 


Bob  Crosby 
See  foot- 
notes 


Woman  with 
a  Past 
S 


The  Secret 
Storm  Am. 
H.  Prod 
M-W-F 
Sus.  Tu,  Th 


Robert  Q. 
Lewis 
S 


Gen.  Mills 
Barker  Bill's 

Cartoons 
W&F  5-5:15 
p.m. 


Paul  Dixon 
Show  River 
Brand  Rice 
Mills, 
Partial 
Sponsor 


JSJfiC. 


Kate  Smith 
Hour 
9/21  L 


P&G 
Welcome 
Travelers 
9/21  L 


P&G 

On  Your 
Account 
9/21  L 


Pinky  Lee 
Show 
L 


Howdy 
Doody 


ABC 


College 
Basketball 
Game  of  the 
.  Week 


SATURDAY 
-CJB5  ,  PmMQNT 


What  in  tht 
World 
S 


Hollywood 
Wrestling 
S 


Co-op 
Pro 
Basketball 


NBC 


Explanation:  Programs  In  Italics,  sustaining: 
Time,  EST;  L,  live;  F.  film;  K,  kinescope  re- 
cording;  E,   Eastern  network;   M,  Midwestern. 

NBC— Mon.  thru  Fri.  "Today"  7-9  a.m..  EDT  & 
CDT,     7:15-20     Wed. — Participating  sponsors. 

Mon.  thru  Fri.  "Kate  Smith";  4-4:15,  Mon.  thru 
Thurs.  P&G  4:45-5,  Mon.  Nestle— 4:15-30. 
Tue.  Doeskin — 4:45-5.  Tues.  Johnson  &  John- 
son—4:30-45.  Wed.  Pillsbury — 4:45-5,  Wed. 
Gerber— 4:15-30,  Thur.  Penicl;  &  Ford— 4 :30-45. 
Thurs.  Minute  Maid — 4:45-5,  Thur.  Simoniz— 
4:00-15,  Fri.  Knomark  4:15-45,  Fri.  Glidden— 
4:45-5,  Fri.  Toni. 

*  Tuesdays,  8-9  p.m.,  Texas  Co.  for  Berle  except 
every  fourtri  week  when  Buick  sponsors  "Circus 
Hour." 

5:30-6  p.m.,  M-F,  Firms  listed  sponsor  Howdy 
Doody  in  15  min.  segments. 

CBS — M. -Th.  Arthur  Godfrey  Time  10-10:15  a.m. 
M.  &  W.  Minnesota  Mining  &  Mfg.  Co,  Tu.  & 
Th.  Kellogg. 

10:15-10:30  International  Cellucotton  alt.  days  with 
Snow    Crop   Mon.  -Thurs. 

10:30-45  M.  &  W.  Star-Kist  Tuna— Frigidaire. 
Tu.   &  Th. 

10:45-11  p.m.  M.  &  W.  Lever  Tu.  &  Th.  Toni  Co. 

11-11:15  M.  &  W.  Pillsbury,  Tu.  &  Th.  Nat'l 
Biscuit. 

11:15-11:30  M.  &  W.  TEA  Tu.  &  Thu.  Pillsbury 
Mills   Inc.   Godfrey  Time  M.-Thu.  10-11:30. 


2:30-45  p.m.,  Thurs. — Green  Giant;  Tues. — Kellogg 
2:30-45  p.m.,  M.,  W., .  Fri.— Lever 

2:45-3  p.m..  M.-Thu— Pillsbury;  Fri— Kellogg; 
House  Party. 

Bob  Crosby  3:30-4  p.m..  3:30-45  p.m.  Wed- 
Hagan  corp.  Thu-Tappan,  Frl-Englander.  3:45- 
4  p.m.  Tue.  Thu-Am.  Dairy,  Fri-Gencral  Mills. 


DUMON  T— 11:30    a.m. -noon.  Sat- 
"Secret  Files  of  Capt.  Video" 


4* 
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AWARDS 


KSL  Salt  Lake  City  has  been  given  the  Mennen  Merchandising  Award  for  "outstanding 
merchandising  cooperation  in  promoting  Mennen  products."  Milton  Allison  (c),  eastern 
sales  manager  for  CBS  Radio  Spot  Sales,  stands  proxy  for  the  CBS-affiliated  station 
in  accepting  the  award  from  Len  Colson,  Mennen  advertising  manager.  Attending 
the  presentation  are  (I  to  r):  G.  T.  C.  Fry,  Kenyon  &  Eckhardt  vice  president;  Mr. 
Colson;  Mr.  Allison;  John  Akerman,  CBS  Radio  Spot  Sales  account  executive,  and 
James  S.  MacVickar,  K&E  account  executive. 


NSC  to  Administer 
Slocn  Safety  Awards 

THE  NATIONAL  Safety  Council  has  an- 
nounced it  will  again  administer  the  Alfred 
P.  Sloan  radio-tv  awards  for  highway  safety 
at  the  request  of  the  Alfred  P.  Sloan  Founda- 
tion. 

The  council  also  reported  it  is  accepting 
nominations  for  its  annual  Public  Interest 
Awards  honoring  public  information  media 
which  have  rendered  exceptional  service  to 
safety  last  year. 

The  Public  Interest  Awards  cover  (1)  radio 
and  tv  networks  and  stations,  (2)  trade  and 
consumer  magazines,  (3)  daily  and  weekly 
newspapers  and  syndicates  and  (4)  advertisers, 
and  are  not  competitive.  The  Sloan  awards 
are,  by  contrast,  competitive.  Deadline  for 
entries  is  March  15. 

The  Sloan  awards  will  be  judged  by  a  spe- 
cial jury  from  recipients  of  the  council's  Pub- 
lic Interest  Awards  in  the  radio-tv  and  adver- 
tiser classifications.  Information  and  nomina- 
tion blanks  may  be  obtained  from  the  council 
at  425  N.  Michigan  Ave.,  Chicago  11,  111., 
on  both  fields. 

Robert  K.  Richards,  administrative  vice  pres- 
ident of  NARTB,  will  serve  as  a  judge  for  both 
the  Public  Interest  and  Sloan  awards. 

Other  judges  on  the  radio-tv-advertiser  sec- 
tion include: 

Judith  Waller,  director  of  public  affairs  and 
education,  NBC  Chicago,  and  Arthur  F.  Harre, 
manager  of  WENR  Chicago.  Serving  on  the 
Sloan  awards  jury,  besides  Mr.  Richards,,  are 
Kenneth  G.  Bartlett,  director  of  radio-tv  center, 
Syracuse  U.;  George  Jennings,  radio-tv  director, 
Chicago  Board  of  Education,  and  Ned  H.  Dear- 
born, president  of  the  National  Safety  Council. 
Wesley  I.  Nunn,  advertising  director,  Standard 
Oil  Co.  (of  Indiana)  will  be  a  judge  on  news- 
paper, magazine,  outdoor  and  transportation 
firm  entries. 


Headliners  Invites  Entries 
From  Stations  and  Networks 

RADIO  and  tv  stations  and  the  networks  have 
been  invited  to  submit  entries  for  the  20th  an- 
nual Headliners  Awards  for  outstanding  news 
coverage  during  1953.  Four  categories  of  broad- 
cast awards  are  listed  in  the  announcement:  con- 
sistently outstanding  radio  network  news  broad- 


casting, consistently  outstanding  news  report- 
ing by  a  radio  station,  outstanding  network 
television  coverage  of  a  news  event  or  series, 
outstanding  local  television  coverage  of  a  news 
event  or  series. 

The  Headliners  is  an  informal  organization 
dedicated  to  honor  those  men  in  newspaper, 
magazine,  newsreel,  radio  and  tv  whose  achieve- 
ments were  outstanding  during  the  year.  En- 
tries should  be  sent  to  Mall  Dodson,  executive 
secretary,  Headliners,  2307  Broadwalk,  Atlantic 
City,  before  April  1. 


Weekend  Fete  Set 
For  VOD  Winners 

FOUR  co-equal  national  winners  in  the  sev- 
enth annual  Voice  of  Democracy  Contest  were 
announced  Tuesday  by  Robert  K.  Richards, 
NARTB  administrative  vice  president  and 
chairman  of  the  VOD  committee.  The  four 
— three  boys  and  a  girl — will  receive  all- 
expense  trips  to  Washington,  radio-tv  consoles 
and  $500  scholarships  at  the  annual  awards 
luncheon  Feb.  24  at  the  Shoreham  Hotel, 
Washington. 

The  four  winners  and  their  sponsoring  sta- 
tions are:  Philip  Max  McCoy,  16,  Argentine  High 
School,  Kansas  City,  KCKN;  Elizabeth  Ellen 
Evans,  16,  John  R.  Buchtel  High  School,  Akron, 
WADC;  Joseph  Gerdes,  17,  Harrisburg  Catholic 
wisrh  School,  WTPA  (TV);  Joel  Howard  Cyprus, 
Wichita  Falls  (Texas)  High  School,  KWFT. 

As  part  of  the  awards  trip  the  four  winners 
will  participate  in  a  weekend  celebration  in 
colonial  Williamsburg,  Va.,  joining  many  lead- 
ing Americans  in  the  annual  Democracy 
Workshop.  Many  VOD  state  winners  have 
been  invited  to  the  ceremonies. 

National  winners  will  arrive  in  Washington 
Feb.  18,  and  will  motor  to  Williamsburg  the 
next  day.  Their  weeklong  visit  will  include 
personal  conferences  with  leading  government 
officials  and  President  Eisenhower. 

Sponsoring  organizations  are  NARTB,  Ra- 
dio-Electronics-Tv  Mfrs.  Assn.  and  U.  S.  Jun- 
ior Chamber  of  Commerce.  Over  a  million 
high  school  students  competed.  The  event  is 
endorsed  by  the  U.  S.  Office  of  Education  and 
National  Assn.  of  Secondary-School  Princi- 
pals. School,  city,  county  and  state  elimina- 
tions were  followed  by  auditions  in  which  12 
finalists  competed  by  means  of  blind  record- 
ings. 


DEWEY  SUBMITS  TV  I 
PLAN  AT  ALBANY 

Educational  system  to  be  built 
and  operated  by  private  edu- 
cation groups  is  outlined  in 
message  to  New  York  State  1 
Legislature. 

PROGRAM  for  the  construction  and  operatil' 
of  educational  television  stations  in  New  Yci 
State  by  privately-organized  education  corji 
rations  was  outlined  by  Gov.  Thomas 
Dewey  last  Tuesday  in  a  message  to  the  Sts 
Legislature.  f 

He  recommended  the  enactment  of  legist 
tion  empowering  the  Board  of  Regents,  whi 
supervises  all  schools  in  the  state,  to  chart 
private  groups  for  the  operation  of  education 
tv  stations.  Gov.  Dewey  said  the  board 
regents,  which  proposed  last  year  that  the  sta 
provide  funds  for  the  construction  and  oper 
tion  of  a  network  of  10  tv  stations,  has  a1 
proved  the  plan  for  privately-operated  outlets 

A  committee  appointed  by  Gov.  Dewey  le 
year  to  study  the  question  of  the  feasibilil 
of  developing  state-financed  educational  | 
outlets  rejected  this  proposal  [B»T,  March 
1953].  Gov.  Dewey  later  suggested  the  a| 
pointment  of  another  committee  to  bring  t 
gether  various  education  groups  for  the  pit 
poses  of  encouraging  them  to  use  more  fn 
time  available  on  commercial  stations  and  I 
establish  non-profit  corporations  to  construj 
and  operate  the  non-commercial  channels  a| 
located  by  FCC  to  New  York  State. 

Cites  New  York  City  Action 

He  pointed  out  in  his  message  to  the  legi: 
lature  last  week  that  recent  development 
make  the  appointment  of  such  a  committe 
unnecessary.  He  cited  as  one  such  develoj 
ment  the  organization  of  the  Metropolita 
Education  Television  Assn.  by  leading  educ. 
tors  in  the  New  York  area  for  the  purpos 
of  operating  an  educational,  noncommerci; 
television  station  [B»T,  Feb.  1].  Gov.  Dewe 
added  that  similar  groups  have  been  orgai 
ized  in  the  Buffalo  area  and  in  the  Alban; 
Schenectady-Troy  area. 

"I  am  convinced,"  Gov.  Dewey  told  th 
legislature,  "that  we  have  a  sound  and  sens 
ble  solution  for  the  best  use  of  this  mediui 
through  private  operation  in  the  public  intere: 
under  a  state-wide  plan  of  mutual  cooperatioi 
all  under  the  supervision  of  the  Board  c 
Regents." 

State  Sen.  Francis  I.  Mahoney  and  Assembl] 
man  Eugene  F.  Bannigan,  the  Democrati 
minority  leaders,  announced  after  Gov.  Dev 
ey's  message  had  been  read  that  the  Democrat 
still  favored  state  construction  of  a  pilot  edi 
cational  television.  Identical  bills  to  appropr 
ate  $500,000  for  such  an  operation  were  sul 
mitted  to  the  legislature  last  Tuesday  by  Sei 
William  Rosenblatt  of  Brooklyn  and  Assen 
blyman  Sidney  F.  Asch  of  the  Bronx,  bot 
Democrats. 


Sprague  Gives  Law  Course 

STUART  SPRAGUE.  counsel  for  the  AM 
Industry  Local  Tv  Music  License  Committe 
and  one-time  associate  legal  counsel  for  NBC 
is  giving  a  course  on  "Radio  and  Televisio 
Legal  Problems"  at  the  New  York  U.  Schoc 
of  Commerce,  starting  this  month. 
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Advertisers 

irothea  Mahlstedt,  former  brand  publicity 
mager  for  Lever  Bros,  and  previously  in 
itorial,  public  relations  and  publicity  in 
lio-tv,  named  director  of  women's  press  and 
lio  relations  for  Grocery  Mfrs.  Assn.,  N.  Y. 

illiam  B.  Forsythe,  senior  vice  president, 
psi-Cola  Co.,  appointed  chairman  of  board 
!d  president,  Pepsi-Cola  International,  new 
jiolly  owned  subsidiary  of  Pepsi-Cola  Co.; 
|nry  M.  Winter  named  vice  president  in 
^rge  of  commercial  operations;  Walter  M. 
rlow  named  vice  president  in  charge  of  new 
irket  development,  and  William  L.  Moran 
named  manager  of  sales  operations. 


C.  Roark,  General  Mills  Inc.,  Minneapolis, 
ped  to  newly  created  post  of  southern  gro- 
ity  products  sales  manager. 


sla 

Fouche,  manager  of  advertising  and  mer- 
it 

indising,  Seiberling  Rubber  Co.,  Akron,  ap- 
inted  assistant  general  sales  manager.  John 
Walbeck,  manager  of  passenger  tire  sales, 
1  succeed  Mr.  Fouche  as  manager  of  ad- 
ttising  and  merchandising. 
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in  D.  Schuman,  assistant  advertising  man- 
:r„  Norge  Div.  of  Borg- Warner  Corp.,  Chica- 
appointed  advertising  manager  of  that  di- 


MR.  FOUCHE 


MR.  WALBECK 


omas  F.  Maschler,  advertising  and  sales 
amotion  manager,  H.  R.  Basford  Co.,  S.  F., 
is  duties  as  merchandising  manager. 

thur  Kuhl,  public  information  office,  Petro- 
im  Administration  for  Defense,  and  Ray 
j-emp  Jr.,  firm's  sales  div.,  to  public  relations 
jpt.  of  Standard  Oil  Co.  of  Indiana,  Chicago. 

ward  M.  Reynolds,  vice  president  and  re- 
irch  director,  Doherty,  Clifford,  Steers  & 
enfield,  N.  Y.,  to  Lambert  Pharmacal  Co., 
sey  City,  in  newly  created  post  of  director 
market  research,  budgets  and  media. 


se 

■mmittec 
„  \Bf 
:levisi« 
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Iph  Dansiger,  art  director,  Norman  D.  Wal- 
rs  Inc.,  N.  Y.,  appointed  director  of  advertis- 
e  for  The  Toy  Guidance  Council,  N.  Y. 

igh  F.  Bohner,  sales  manager,  Hassenfeld 
os.  Inc.,  Pawtucket,  R.  I.  (toys),  and  its  sub- 
jiary,  Empire  Pencil  Co.,  Shelbyville,  Tenn., 
Imed  vice  president  and  director  of  sales  and 
k'ertising  for  both  companies. 

I O  ADC  A  STING      •  TELECASTING 


Tom  Gibbons,  director  of  advertising  and  sales 
promotion,  Coleman  Co.,  Wichita,  Kan., 
(Coleman  gasoline  lanterns),  died  Ian.  24. 

Agencies 

Walter  M.  Lee,  account  executive,  S.  R.  Leon 
Inc.,  N.  Y.,  appointed  vice  president  of  that 
agency. 

Arch  MacDonald,  creative  director  for  Pills- 
bury  account,  Leo  Burnett  Co.,  Chicago,  to 
join  lohn  W.  Shaw  Adv.  Inc.,  same  city,  as 
vice  president  and  creative  director. 

Sam  D.  Whitacre,  formerly  manager,  KBKN 
Aberdeen,  Wash.,  named  account  executive, 
West  Pacific  Adv.  Agency,  Spokane. 

Henry  J.  (Hank)  Levy,  public  relations  director, 
Vick  Knight  Inc.,  L.  A.,  joins  Smith  &  Ganz 
Inc.,  Hollywood,  in  similar  capacity,  with 
added  duties  of  account  executive. 

Jack  Creamer,  sales  account  executive,  ABC- 
TV  New  York,  to  Young  &  Rubicam,  N.  Y., 
where  he  will  serve  under  Nat  Wolff,  vice 
president  of  radio-tv  dept. 

Russ  Broman  joins  Western  Adv.  Agency, 
L.  A.,  as  copy  chief. 

Ben  Rubin,  formerly  with  Sorenson  &  Co., 
Chicago,  to  executive  staff  of  Al  Paul  Lefton 
Co.  same  city. 


Richard  S.  Lee,  Gray  &  Rogers,  Phila. 
lay  I.  Dugan,  Adv.,  same  city, 


to 


Jack  D.  Bozarth,  Ruth  L.  Heckler,  and  Gloria 
Gray,  to  N.  W.  Ayer  &  Son,  Phila.  John  D. 
Morrissey  returns  to  that  agency's  production 
department  after  service  in  the  U.  S.  Army. 

James  O.  Peck,  formerly  head  of  lames  O. 
Peck  Co.,  industrial  sales  research  and  counsel, 
to  Reincke,  Meyer  &  Finn,  Chicago. 

Norton  H.  Jonathan,  assistant  publicity  director, 
Mid-Continent  Airlines  Inc.,  to  Robert  B.  Wes- 
ley &  Assoc.,  Chicago. 

Erasmus  H.  Kloman  Jr.,  formerly  with  Dept. 
of  State,  Washington,  to  public  relations  dept., 
Gray  &  Rogers,  Phila. 

Shirley  Sklov,  graduate  of  the  U.  of  Manitoba 
and  Laval  U.,  Quebec,  to  promotion  and  pub- 
licity dept.,  S.  W.  Caldwell,  Ltd.,  Toronto. 


R.  H.  Frederickson,  former  advertising  man- 
ager, Miller's  Department  Store,  Klamath  Falls, 
Ore.,  starts  own  advertising  agency,  that  city, 
at  1632  Austin  St. 

Henry  P.  Teall,  58,  assistant  secretary  of  BBDO, 
New  York,  died  Feb.  1  after  a  short  illness. 

Stations 

Herbert  L.  Krueger,  vice  president-station  man- 
ager, WTAG  Worcester,  to  lecture  on  NARTB 
at  evening  school  conducted  by  Advertising 
Club  of  Boston  Feb.  9. 

C.  R.  Dodsworth  Jr.,  sales  staff,  WLWD  (TV) 
Dayton,  Ohio,  appointed  director  of  sales,  suc- 
ceeding William  J.  Williamson,  who  has  re- 
signed. Jim  Venable  to  WLWD's  sales  staff  and 
Gene  Peterson  named  continuity  director,  same 
station. 

Jack  Healy,  sales 
manager,  KNUZ-TV 
Houston,  named 
local  radio  sales 
manager,  KPRC 
Houston. 

Gordon  Laughead 
Jr.,  account  execu- 
tive, KCRI  Cedar 
Rapids,  Iowa,  to 
W  N  A  X  Yankton, 
S.  D.,  as  sales  pro- 
motion manager. 

Harvey  L.  Glascock 
MR.  HEALY  Jr.,    formerly  sales 

manager,  W  M  A  L  - 
TV  Washington,  to  WWDC  that  city,  as  ac- 
count executive. 

W.  Clifford  Wingrove  and  D.  C.  Trowell  named 
assistant  manager  and  sales  manager,  respec- 
tively, CFPL  London,  Ontario;  R.  A.  Reinhart 
named  assistant  manager,  CFPL-TV  and  Glen 
A.  Robitaille  named  director  of  engineering, 
CFPL-AM-TV. 

Carlo  F.  Zezza,  sales  staff  of  Boiling  Co.,  na- 
tional radio-tv  sales  representatives,  to  sales 
staff,  WPIX  (TV)  New  York. 

Jim  McKnight,  formerly  of  WTAG  Worcester, 
and  John  H.  Fitzpatrick,  formerly  of  the 
Boston  Herald  Traveler,  to  sales  staff,  WBZ 
Boston  and  WBZA  Springfield. 

Lee  Parker,  commercial  manager,  WNAO  Ra- 
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leigh,  N.  C,  to  sales  staff,  WRAL  same  city. 

A.  H.  Constant,  former  manager,  KONA  (TV) 
Honolulu,  named  general  manager,  KAFY-AM- 
TV  Bakersfield,  Calif. 

Harry  Tenenbaum  elected  vice  president  of 
WTVKTV)  Belleville,  III.,  and  continues  as 
assistant  secretary-treasurer  of  that  station  in 
which  he  also  is  stockholder.  Mr.  Tenenbaum 
erroneously  was  identified  in  B«T,  Feb.  1  as 
Mr.  Tenebaum,  assuming  the  aforementioned 
duties  with  WSJV  (TV)  Elkhart,  Ind. 

Howie  Odell,  former  football  coach,  U.  of 
Washington,  Seattle,  signs  for  twice-weekly 
sports  series  on  KOMO-TV  same  city. 

Jack  Storey,  account  executive,  KYNO  Fresno, 
joins  KBIF  that  city,  in  similar  capacity. 

A.    L.  McCuistion, 

forecaster  who  plot- 
ted weather  predic- 
tions for  late  Wiley 
Post's  around  -  the  - 
world  flight,  t  o 
KOTV  (TV)  Tulsa 
as  weatherman. 

Richard  H.  Gourley, 

formerly  promotion 
manager,  WSPD- 
AM-TV  Toledo,  ap- 
pointed to  newly  cre- 
ated post  of  director 
of  public  relations 
and  advertising,  Edward  Lamb  Enterprises  Inc. 

Bob  Brown,  sports  director,  WAYS-TV  Char- 
lotte, to  WWJ-TV  Detroit  as  announcer  and 
m.c.  on  Junior  Keynotes,  Sunday  afternoon 
show. 

J.  R.  Hackney,  named  publicity-promotion  di- 
rector; Gordon  E.  Morehouse,  regional  sales 
director;  Maurine  Nelson,  traffic  manager,  and 
Herman  Haefele,  engineer,  all  KHOL-TV  Kear- 
ney, Neb.  Other  additions:  Edward  Dunn,  to 
film  dept.,  Vi  Aspegren,  to  continuity  dept.  and 
Marsden  Gary  and  Robert  Bottrell  named 
cameramen. 

John  Rasco  has  been  appointed  director  of 
news  and  special  events,  KGW  Portland,  Ore. 

William  J.  Fitzpatrick,  commercial  manager, 
WCRB  Waltham,  Mass.,  appointed  assistant 
managing  director  in  charge  of  special  events 
and  production,  WBMS  Boston. 

John  R.  Skelton,  audio  and  video  engineer, 
KSFO-KPIX  (TV)  San  Francisco,  named  assist- 
ant to  manager,  KSAN  that  city. 

Don  Selby  has  been  appointed  production  man- 
ager, WMGT  (TV)  North  Adams,  Mass. 

Bob  Kahle,  announcing  staff,  WMBG-WTVR 
(TV)  Richmond,  promoted  to  director  of  mer- 
chandising and  promotion  and  Bob  Grove, 
same  stations,  named  sports  director,  WTVR 
(TV).  John  Shand,  program  director,  WMBG, 
to  program  and  production  manager,  WTVR 
(TV),  and  Connie  Rianhard,  film  director, 
WTVR  (TV),  to  sales  manager  and  promo- 
tion director,  WMBG-WCOD  (FM).  All  sta- 
tions are  owned  and  operated  by  Havens  & 
Martin  Inc.,  Richmond. 

Athen  Mendenhall,  assistant  program  director, 
KOVO  Provo,  Utah,  to  KDYL-AM-TV  Salt 
Lake  City,  as  announcer. 

Mark  Rogers  returns  to  announcing  staff, 
WBBM  Chicago. 

Dick  Wheeler,  formerly  program  director, 
KOCA  Kilgorc,  Tex.,  named  announcer  and 
assistant  to  news  editor,  WFAA-TV  Dallas. 


Robert  Carano,  WIEH  Gallipolis,  Ohio,  named 
program  director,  WBEX  Chillicothe,  Ohio. 

Martha  Brown,  assistant  traffic  manager,  KTHT 
Houston  named  traffic  manager;  Beverly  Baird. 
recent  U.  of  Houston  graduate,  becomes  as- 
sistant traffic  manager. 

Van  Fleming,  free-lance  radio  newscaster  and 
writer,  recently  returned  from  year's  writing 
tour  of  Europe,  to  KBID-TV  Fresno,  Calif.,  as 
news  director. 

Klaus  Landsberg,  vice  president  of  Paramount 
Television  Productions  Inc.,  and  general  man- 
ager, KTLA  (TV)  Hollywood,  was  presented 
Ian.  3 1  the  Los  Angeles  Medical  Assn.'s  annual 
award  on  that  station's  Ask  the  Doctor,  in  rec- 
ognition of  his  "advance  of  medicine  in  public 
service  and  for  KTLA's  farsightedness  in  pre- 
senting a  program  of  this  type." 

George  Cranston,  manager,  WBAP  Fort  Worth, 
named  to  serve  as  a  member  of  Texas  State 
Commission  on  Educational  Tv. 

Fern  Hawks,  in  charge  of  publicity  and  public 
relations,  WHBF  Rock  Island,  111.,  named  to 
serve  as  area  liaison  for  Television  Information 
Committee  of  NARTB. 

Alan  Lisser,  program  director,  KBIG  Catalina, 
Calif.,  named  a  judge  on  advisory  council  of 
the  Academy  of  Musical  Recorded  Arts  &  Sci- 
ences, recently  organized  in  New  York  to 
promote  creative  recorded  music. 

Charles  R.  Armentrout,  formerly  assistant  man- 
ager of  WJLS  Beckley,  W.  Va.,  named  editor 
of  Washington  Report,  published  by  U.  S. 
Chamber  of  Commerce. 

Fred  Fiske,  WWDC  Washington,  announcer, 
has  been  declared  the  winner  of  that  station's 
nationwide  audition  of  151  disc  jockeys'  re- 
cordings in  its  search  to  find  a  new  radio  per- 
sonality. 

Harold  P.  Kane,  general  manager,  WIOC 
lamestown,  N.  Y.,  appointed  Chairman  of  an- 
nual fund  drive  of  Southern  Chautauqua  Coun- 
ty Chapter  of  American  Red  Cross. 

Lou  Riepenhoff,  public  service  director,  WEMP 
Milwaukee,  elected  a  vice  president,  Milwaukee 
Chapter  of  Sigma  Delta  Chi. 


WES  FESLER  (I),  who  resigned  as  U.  of 
Minnesota  football  coach  to  become  vice 
president  and  partner  of  WDGY  Minne- 
apolis-St.  Paul,  inspects  the  equipment  of 
WFMJ-TV  Youngstown,  Ohio,  his  home 
town,  with  Len  Nasman,  WFMJ-AM-TV 
commercial  manager. 

Networks 

Joan  Thompson,  executive  secretary,  program- 
ming and  production  dept.  of  Du  Mont  Tele- 


vision Network,  appointed  coordinator  of; 
ligious  programs,  succeeding  Duncan  Mact 
aid,  who  has  moved  to  NBC-TV  [B*T,  Jan. 

Claire  Collins,  ABC  traffic  department, 
pointed  supervisor  of  radio  and  tv  sustaii 
traffic  for  ABC. 

Eugene    W.  M|: 

formerly  of  WA 
TV  New  York 
WOR  same  c 
appointed  assist 
sales  promot 
manager  of  CBS- 
Film  Sales. 

Anita  Chester  Lyi 

CBS  Radio  dept; 
public  affairs,  W; 
ington,  appointe^ 
producer  for 
MR.  MOSS  Radio. 

Hope  Lawder  Ritchie,  who  helped  edit  we^ 
"New  Enterprise"  at  Saratoga  Springs,  N. 
from  1947-50,  named  administrative  assist 
to  Helen  J.  Sioussat,  CBS  Radio  director! 
Talks. 

Walter  Dundon,  acting  guest  relations  manaj 
CBS  Hollywood,  confirmed  in  position.  Eri 
tine  Kude,  acting  supervisor,  script  division,  i 
William  Steinmetz,  acting  supervisor,  publiJ 
division,  both  CBS  Hollywood,  confirmedl 
their  positions. 

Elmer  Davis,  ABC  news  analyst  who  has  b< 
ill  from  high  blood  pressure,  last  Wednes( 
attended  his  first  White  House  news  conferei 
in  several  months.  He  is  appearing  on  Sum1 
radio-tv  programs  from  New  York  but  is  una' 
to  handle  weekday  schedule. 

Art  Linkletter,  CBS  Hollywood  personality, 
his  work  with  American  youth,  received  secc 
annual  Benjamin  Franklin  Achievement  Aw; 
at  Graphic  Arts  banquet  sponsored  by  Pri 
ing  Industries  Assn.  and  Los  Angeles  Club 
Printing  House  Craftsmen. 

Irving  Gitlin,  director  of  CBS-TV's  The  Sear 
father  of  girl,  Barbara  Jane,  Feb.  I. 

Robert  Hurleigh,  MBS  Washington  commen 
tor  and  former  director  of  WGN  Chicago  ne 
div.,  honored  with  testimonial  and  farewell  d 
ner  by  Chicago  Press  Club  at  Sherton  Ho 
Jan.  28. 

Tom  Henry,  account  executive,  MBS  Midw 
Operations,  father  of  girl,  Carol  Ann. 


Fil 


m 


James  E.  Ronnie,  account  executive,  Televisi 
Programs  of  America,  N.  Y.,  to  Louis  We 
&  Co.,  L.  A.  production-distribution  firm, 
representative  in  seven  southern  states,  he£ 
quartered  in  Atlanta. 

Ernest  Scanlon,  recently  resigned  treasurer 
Cinerama  Productions  Corp.,  New  York,  a 
now  its  Los  Angales  consultant,  has  in  additi 
joined  United   Productions  of  America,  Bi 
bank,  Calif,  as  financial  consultant. 

William  Callahan,  producer.  Allied  Arti 
Studio.  Hollywood,  joined  William  F.  Broi 
Productions  Inc.,  as  an  associate,  to  assist  \ 
Broidy.  president,  in  motion  picture  and  tv  fil 
productions. 

Carl  Marcus,  publicity  director  and  head  writ( 
Sportsvision  Inc.,  Hollywood,  to  overseas  i 
signment  with  U.  S.  State  Department.  Nori 
West,  former  director  of  public  relations.  Si 
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•ancisco  Seals  baseball  club,  to  Sportsvision, 
F.,  as  director  of  publicity  and  sales  promo- 

ene  Autry,  film,  radio  and  tv  cowboy  star, 
feted  studios  of  WMT-TV  Cedar  Rapids  for 
ecial  guest  appearance  on  Leo  Greco  &  His 
oneers  show. 

lul  Schneider,  Hollywood  tv  film  writer,  father 
a  boy,  Jan.  26. 

orence  Bates,  66,  radio,  tv,  screen  and  stage 
tress,  died  in  Burbank  Jan.  31. 


Manufacturers 


Chapman  Lane  Jr.,  advertising  staff  repre- 
ntative,  Westinghouse  Electric  Corp.,  Pitts- 
rgh  (Electronic   Tube   Div.),   promoted  to 
Cpjanager  of  advertising  and  sales  promotion 
r  that  division. 


illiam  E.  Deger,  supervisor  of  sales  order 
pt.,  Ampro  Corp.,  Chicago  (motion  picture 
ojectors  and  tape  recorders),  promoted  to 
vision  manager  of  mid-west  sales. 

illiam  Murphy,  20th  Century-Fox  film  editor, 
F  s  been  elected  president  of  American  Cinema 
'"  liitors.  Named  vice  president  and  treasurer, 


|spectively,  were  George  Amy,  Meridian 
Ijctures,  producer  of  CBS-TV  Schlitz  Playhouse 
I  Stars,  and  Fred  Berger,  William  Boyd  Pro- 
Actions,  producer  of  NBC-TV  Hopalong  Cas- 
io  has  befefcy  -  Eda  Warren,  Paramount  Pictures,  was 
j-elec'ted  secretary. 
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rold  J.  Adler,  director  of  engineering,  Halli- 
fters  Co.,  Chicago,  appointed  vice  president 
charge  of  engineering,  I.  Guthman  &  Co., 
licago. 

lomas  Grieser,  previously  vice  president  of 
brt  Co.,  Philadelphia  (electronics  mfg.  firm), 
pointed  assistant  to  administrative  vice  presi- 
nt  of  CBS-Columbia,  tv  receiver  manufac- 
ing  div.  of  CBS  Inc. 

hn  H.  Kelly  promoted  to  general  sales  man- 
ir  of  radio-tv  div.,  Raytheon  Mfg.  Co.,  Chi- 
?o. 


ul  G.  Bryant,  general  manager,  Hoffman 
|es  Corp.,  L.  A.,  named  Pacific  coast  general 
jjijtnager  of  firm,  wholly-owned  subsidiary  of 
bffman   Radio   Corp.,   same   city.   Jack  F. 
rbst,  sales  manager,  Hoffman  Sales,  L.  A., 
S  Midw^'imed  general  manager,  that  city.    John  N. 
rker,  western  representative,  Zenith  Radio 
irp.,  S.  F.,  joins  Hoffman  Sales,  that  city,  as 
leral  manager,  while  Burt  Dorris,  northern 
lifornia  sales  manager,  Hoffman  Radio  Corp., 
F.,  to  San  Diego  Appliance  Distributors  Inc., 
|n  Diego,  (another  Hoffman  subsidiary),  as 
neral  manager. 


he.  i 


chard  S.  Smith,  Ohio  district  sales  engineer, 
la  Electric  Co.,  Chicago,  named  district  sales 
gineer  for  new  branch  office  in  Los  Angeles. 

4  wrence  R.  Thielen,  formerly  of  RCA  Service 
to   Ampex    Corp.    (magnetic  recording 
Bf  uipment),  as  service  engineer  in  New  York 
trict  office. 


i*  ■ 


Rating  Services 

arles  W.  Besosa  and  William  H.  Quinn,  client 
(■vice  executives  of  A.  C.  Nielsen  Co.,  pro- 
ofed to  positions  of  account  executives  of  this 
^earch  organization's  New  York  office. 

Program  Services 

irvey  Marlowe,  formerly  program  manager, 
OR-TV  New  York,  named  vice  president  in 


charge  of  production  and  sales,  Stage  Rentals 
Inc.,  same  city. 

Ulysses  Kay,  music  consultant  for  BMI,  to  ap- 
pear as  guest  conductor  of  the  Tucson  Sym- 
phony Orchestra  Feb.  23. 

Professional  Services 

Thomas  C.  Flynn,  named  account  supervisor  on 
Allen  B.  DuMont  Labs  account  for  David  O. 
Alber  Assoc.,  N.  Y. 

A.  Walter  Socolow,  Monroe  E.  Stein  and 
Charles  B.  Seton,  all  with  wide  backgrounds  in 
broadcast  legal  problems,  form  Socolow,  Stein 
&  Seton,  with  offices  at  580  Fifth  Ave.,  N.  Y. 

Tom  Dowd,  of  Washington  law  firm,  Pierson  & 
Ball,  suffered  a  broken  leg  when  kicked  by  a 
horse  Jan.  30. 

Representatives 


William    B.  Rohn, 

sales  manager, 
WINS  New  York, 
and  Edwin  Pfeiffer, 
sales  representative, 
WDEL-TV  Wilming- 
ton, Del.,  to  New 
York  tv  sales  staff 
of  Edward  Petry  & 
Co.,  station  repre- 
sentative. Marcy  Tin- 
kle, former  head  of 
presentations  at 
Family  Circle  Mag- 
azine, to  Petry  Co. 
tv  promotion  dept. 
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Nick  Madonna,  account  executive,  WABC  New 
York,  to  radio  sales  staff  of  Edward  Petry  & 
Co.,  N.  Y. 

John  I.  Peterson,  vice  president  in  charge  of  tv 
sales,  George  P.  Hollingbery  Co.,  N.  Y.,  was 
guest  speaker  at  the  Wheeling,  W.  Va.,  Ad- 
vertising Club's  Tv  Clinic  Feb.  4. 

Government 

Frank  McNaughton,  co-producer  with  Martha 
Rountree  and  Oliver  M.  Presbrey  of  Washing- 
ton Exclusive  on  DuMont  Tv  Network,  has 
started  duties  as  a  member  of  Sen.  Paul  H. 
Douglas  (D-1I1.)   administrative-research  staff. 

Col.  Edward  L.  Austin,  son  of  former  U.  S. 
Senator   (Vt.)   and   United    Nations  delegate 


Warren  Austin,  named  public  information  of- 
ficer of  U.  S.  Army  forces  in  the  Far  East. 

Trade  Associations 

Robert  W.  Sarnoff,  executive  vice  president  of 
NBC,  appointed  to  the  board  of  directors  of 
American  Arbitration  Assn. 

Robert  J.  Burton,  vice  president  of  BMI 
and  general  manager  of  BMI  Canada  Ltd..  will 
serve  as  chairman  of  the  radio  and  tv  div.  of 
the  fund-raising  drive  of  The  Legal  Aid  Society. 

Arnold  Lerner,  Warner-Pathe  News,  elected 
president  of  Radio,  Newsreel,  Television  Work- 
ing Press  Assn.  of  New  York,  succeeding 
Chester  Burger  of  CBS-TV  Newsfilm.  Balloting 
for  first  vice  president  resulted  in  tie  between 
Jack  Fern  of  CBS-TV  News  and  Richard  Mil- 
bauer  of  Telenews,  leaving  final  decision  to  be 
made  at  the  Feb.  24  meeting.  Others  named  for 
1954:  Thomas  Priestley,  NBC-TV  News,  second 
vice  president;  Ruth  N.  Knopf,  CBS-TV  News, 
secretary;  Monroe  Benton,  WNYC  New  York, 
news  dept.,  assistant  secretary;  David  Tullen, 
CBS-TV  News,  treasurer;  Herbert  Mulligan, 
Paramount  News,  sergeant-at-arms.  Board  of 
governors:  Larry  Racies,  CBS-TV  News,  chair- 
man; Nick  Archer,  Telenews;  Robert  Donahue 
Jr.,  Warner-Pathe  News;  George  Jordan,  NBC- 
TV  News;  A.  A.  Brown,  Movietone  News; 
David  Klein,  NBC-TV  News,  and  Carl  Larsen 
Sr.,  Movietone  News. 

Richard  Page,  newswriter  and  reporter,  WFBL 
Syracuse,  elected  president  of  Syracuse  Press 
Club. 

Jack  Beardall,  owner-manager,  CFCO  Chat- 
ham, Ontario,  given  life  membership  in  Royal 
Astronomical  Society  of  Canada  in  recognition 
of  his  work  at  CFCO  in  broadcasting  weather 
forecasts. 

John  F.  Becker,  former  radio-tv  and  film  con- 
sultant to  the  National  Foundation  for  Infantile 
Paralysis,  the  Muscular  Dystrophy  Assns.,  and 
the  Presbyterian  Church  General  Assembly, 
named  to  direct  the  American  Cancer  Society's 
radio-tv  activities  during  1954. 

Ted  Nelson  has  taken  a  five-month  leave  of 
absence  from  his  radio-tv  agency,  Ted  Nelson 
Assoc.,  N.  Y.,  to  serve  for  second  year  as  direc- 
tor of  the  annual  Page  One  Ball  of  the  New 
York  Newspaper  Guild  held  May  14  at  the 
Hotel  Commodore. 

Glen  Jocelyn,  vice  president  and  creative  direc- 
tor, Mogge-Privett  Inc.,  elected  president  of 
Copy  Club  of  Los  Angeles.  David  R.  Fenwick, 
account  executive,  Calkins  &  Holden,  Carlock, 
McClinton  &  Smith,  named  vice-president,  with 
Kenneth  Striker,  creative  director,  McCann- 
Erickson  Inc.,  secretary-treasurer. 

Dave  Showalter,  director  of  public  affairs, 
CPRN-KNX  Hollywood,  appointed  Southern 
California  Broadcasters  Assn.  representative  on 
the  Advisory  Committee  for  Education  at  Los 
Angeles  State  College. 

B.  George  Barber  Jr.,  commercial  manager, 
WGBG  Greensboro,  N.  C,  elected  a  lieutenant 
governor  of  Advertising  Federation  of  Ameri- 
ca's recently  organized  District  Three. 

Francis  C.  Coughlin,  continuity  director,  WON 
Chicago,  elected  a  director  in  Chicago  Press 
Veterans  Assn. 

Frank  W.  Crane,  managing  director.  Adver- 
tising Club  of  Los  Angeles,  named  managing 
director,  Southern  California  Broadcasters 
Assn. 
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PROGRAMS  &  PROMOTIONS 


ANNOUNCER  BROCHURE 

SHORT  biographies  and  photographs  of  its  nine 
announcers,  who  combined  represent  a  total  of 
123  years  of  broadcasting  experience,  make  up 
a  promotional  brochure  sent  to  agencies  and 
advertisers  by  WAVE-AM-TV  Louisville,  Ky. 
Emphasizing  •'quality,"  WAVE  points  out  that 
the  123  years  the  announcers  represent  are 
years  of  "know-how  in  entertaining,  informing 
and  selling." 


more;  12,200  on  a  home  food  freezer,  etc. 
Copies  are  available  to  those  who  write  on  com- 
pany letterheads  to:  Victor  Hawkins,  Director 
of  Research,  Capper  Publications  Inc.,  912 
Kansas  Ave.,  Topeka,  Kan. 


DATES  WITH  MARILYN 

CALENDAR  featuring  near-life-size  picture  of 
Marilyn  Monroe  and  described  as  "one  of  the 
BIGGEST  calendars  ever  produced"  is  being 
distributed  by  Westinghouse  Broadcasting  Co.'s 
WBZ  Boston  WBZA  Springfield  to  point  up  the 
stations'  claim  that  WBZ-WBZA  "is  the  BIG- 
GEST advertising  buy  in  New  England." 


KROW  NAMES  CUCKOO 

THE  MASCOT  of  the  KROW  Oakland,  Calif., 
Nick  and  Noodnick  program,  a  mythical 
cuckoo  whose  call  is  used  as  time  signal,  is  no 
longer  nameless.  He  will  be  known  as  "Cuth- 
bert  the  Cuckoo,"  the  name  judged  the  winner 
in  a  contest  conducted  by  disc  m.c.s. 


AGGIES  GAMES  RE-RUN 

KTVQ  (TV)  Oklahoma  City  has  found  a  solu- 
tion to  the  problem  of  showing  its  viewers  the 
Oklahoma  A&M  basketball  team  in  action.  Be- 
cause distance  prohibits  live  telecasts,  films  of 
past  contests  are  run  after  being  carefully  pre- 


REVISED  program  format  featuring  "good  music"  throughout  the  broadcast  day  has 
been  put  into  effect  at  WRNY  Rochester,  N.  Y.  Discussing  the  new  program  plan  are 
(I  to  r)  Rochester's  Mayor  Samuel  B.  Dicker,  Tom  O'Neill,  WRNY  sales  staff;  Jack 
Shefrin,  general  manager;  George  Li  Butti,  chief  announcer,  and  Bert  Colletta,  sales 
staff.  A  two-color  tabloid  newspaper  announcing  the  new  format  was  sent  to  all 
homes  in  WRNY's  listening  area. 


PROGRAM  NAMING  CONTEST 

A  CONTEST  to  name  a  new  public  service 
program,  open  to  all  military  and  civilian  per- 
sonnel at  Bergstrom  Air  Force  base,  is  being 
conducted  by  KVET  Austin,  Tex.  The  pro- 
gram, made  up  of  informal  music  and  news, 
is  designed  for  the  listening  pleasure  of  Berg- 
strom personnel,  their  families  and  friends. 
Two  table  model  radios  will  be  awarded  for 
the  best  program  names  submitted. 


viewed  before  presentation  so  announcers  can 
provide  accurate,  instantaneous  play-by-play 
description  during  the  hour-long  show.  The 
station  reports  great  audience  interest  in  the 
Saturday  afternoon  programs. 


KANSAS  FARMER'  SURVEY 

THE  RESEARCH  Dept.  of  Capper  Publica- 
tions Inc.  has  published  a  21 -page  report  of 
2,505  Kansas  Farmer  subscribers,  titled  "Read- 
ers, Family  Characteristics  and  Household 
Equipment."  The  study  is  based  on  the  an- 
swers to  a  questionnaire  sent  to  one  out  of 
every  25  of  the  farm  paper's  1 14,000  subscrib- 
ers. In  addition  to  facts  on  readership,  family 
characteristics  and  household  equipment,  the 
survey  lists  the  subscribers'  buying  plans  pro- 
jected against  the  total  circulation,  for  example: 
9,120  readers  have  decided  on  a  television  set 
as  their  next  major  purchase  costing  $64  or 
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CHAPLAINS  COMMEMORATED 

ABC  RADIO  was  to  present  yesterday  (Sunday) 
the  American  Legion's  Back  to  God  program 
(9:30-10  p.m.  EST),  commemorating  the  11th 
anniversary  of  the  death  of  four  chaplains 
aboard  the  troopship  Dorchester  on  Feb.  3, 
1943.  The  inter-denomination  program  was  to 
feature  a  statement  by  President  Eisenhower 
and  special  talks  by  Bishop  Fulton  J.  Sheen,  the 
Rev.  Norman  Vincent  Peale,  Rabbi  Norman 
Sal  it.  Thomas  Clark,  the  American  Legion's 
national  chaplain,  and  National  Commander 
Arthur  J.  Connell. 


ONTARIO  OPEN  HOUSE 

OPEN  HOUSE  was  held  by  CFPL-TV  London, 
Ontario,  on  February  4  for  close  to  a  hundred 
advertising  agency  and  broadcast  industry  ex- 
ecutives. Two  special  railway  cars  were  at- 
tached to  the  Toronto-London  morning  train 
to  take  executives  to  the  station  where  a  com- 


plete tour  of  the  station  transmitter  and  stufl 
dios  was  held,  and  programs  could  be  watchec 
from  television  receivers  set  up  in  studios  a| 
well  as  in  the  Hotel  London  during  a  cockta? 
reception.  The  party  returned  to  Toronto  oi 
the  evening  train.  Hosts  were  CFPL-TV  ani_ 
All-Canada  Television  Facilities,  the  station'fc 
representatives. 


.f 
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'THREE  LIVES'  PROMOTION 

KFSD  San  Diego's  monthly  program  schedu 
emphasizes  its  Tuesday,  7  p.m.  program,  /  Lei 
Three  Lives,  which  the  station  claims  to  be  the 
only  such  promotion  in  San  Diego.  The  red  and 
yellow,  easy-to-read  pamphlet  is  divided  intc 
eight  sections,  half  of  each  page  devoted  tM 
promotion  of  the  program  dealing  with  Herbet 
Philbrick's  ordeals  as  citizen,  FBI  man  an 
Communist. 


'FIDELICIDE'  CAUTION 

AN  AD  placed  in  Los  Angeles  Times'  Audi 
Fiesta  edition  for  KFAC  that  city,  carries  th 
plea,  'but  don't  filter  your  music."  The 
points  out  that  KFAC's  effort  and  equipmei 
for  the  broadcasting  of  fine  music  are  waste 
unless  the  listener's  receiver  is  capable  of  re 
producing  that  music  in  its  full  range  and  pa 
spective.  The  ad  concludes:  "We  hope  you'n 
enjoying  KFAC's  superb  music  to  its  last  delj 
cate  decibel.  We  hope  your  radio  isn't  con 
mitting  that  cardinal  sin  of  this  hi-fi-conscioi 
era — fidelicide!" 


MUSIC  FOR  MANY 

WTTM  Trenton  is  helping  to  teach  music  . 
2,700  students  of  the  overcrowded  Pennsbury 
Pa.,  public  schools  by  an  experimental  projec 
in  educational  radio.  A  local  music  teache 
teaches  a  class  of  20  pupils  in  the  station 
studios  while  2,700  others  listen  with  their  re 
ular  classroom  teachers  in  their  respecti' 
schools.  Fred  E.  Walker,  WTTM  director 
public  affairs,  worked  out  the  series  hopii 
to  alleviate  the  overcrowded  school  condition 
The  series  will  be  extended  to  include  otb: 
public  schools  in  the  listening  area  if  all  ga 
well,  according  to  Fred  L.  Bernstein,  genei 
manager  of  the  station. 


COMIC  BOOK  CENSURE 

AN  ASSAULT  on  the  horror  type  comic  booH 
has  been  launched  by  Ruth  Welles,  womenj 
commentator  on  KYW  Philadelphia.  Mfl 
Welles  began  her  attack  by  reading  portiofJ 
from  books  she  had  purchased  at  a  newsstaitl 
and  she  plans  to  explore  the  effect  of  thesJ 
books  from  the  point  of  view  of  the  chilcl 
psychologist,  as  well  as  interviewing  represent! 
atives  of  the  PTA  and  other  groups.  The  sta| 
tion  reports  favorable  public  reaction  and  proip| 
ises  of  support  from  listeners. 


FREE  TRUCKING  BOOKLET 

A  FREE,  documented  study  of  the  truck- 
ing industry,  titled  "Trucks  in  1975."  is 
available  on  request  to  the  American 
Trucking  Assn.,  Washington  6,  D.  C. 
The  booklet,  by  Carroll  J.  Roush,  con- 
tains facts  relating  to  employment,  sal- 
aries, expenditures,  expectations  and 
trends  in  the  trucking  industry. 
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*  VITAPIX  DIDN'T  WAIT  FOR  HOLLYWOOD 
TO  MAKE  UP  ITS  MIND. .. NEITHER  DID  MORE 
THAN  30  LEADING  TV  STATIONS... 


'THE  BLACK  FOREST' 
starring 
Peggy  Ann  Garner 
Akim  TamirofiF 


DOUBLE-BARRELED 
MIRACLE" 
starring 
Lee  Bowman/ 
Dore  Ashley 


'CHECKMATE" 

starring 
Jeffrey  Lynn 
Angelica  Hart 


"THE  BIG  LIE" 
starring 
Lee  Bowman 
Ramsey  Ames 


'THE  SILENT  RIVER" 

starring 
Peggy  Ann  Garner 
Akim  Tamirotf 


'AMIABLE  LADY" 
starring 
Betty  Oakes 
Richard  Ney 


Only  Feature  Pictures  ever  Filmed  for 


TODAY,  TV  viewers  are  enjoying  these  full 
length  motion  pictures  even  before  theatre 
audiences.  Vitapix  has  proved  that  the 
television  industry,  by  combining  the  best 
of  TV  and  motion  picture  techniques,  and 
utilizing  Hollywood  star  talent,  has  a 
formula  that  answers  the  viewers'  de- 
mands for  new  Motion  Pictures  as  well 
as  tbe  sponsors'  demand  for  film  value. 

NO  WEAK  WEEKS.  Here's  a  film  series  main- 
taining a  uniformly  high  level.  Top  Holly- 
wood production  and  direction,  plus 
names  like  these  — Peggy  Ann  Garner, 
Akim  Tamiroff,  Martha  Scott,  Arleen 
Wliclan,  Jeffrey  Lynn,  Lee  Bowman,  Ann 
Rutherford,  Jackie  Cooper,  Don  Ameche 
—  assure  top  ratings  every  week. 

TOP  BOX  OFFICE  AT  THE  CASH  REGISTER. 

Because  Vitapix  Feature  Motion  Pictures 


provide  the  station  with  a  TV  FIRST, 
it  has  outstanding  advertising  and  mer- 
chandising value.  Hollywood  knows  the 
box  office  of  a  "Prevue"  and  a  "Premiere." 
So  does  the  sponsor. 

The  current  series  of  26  pictures  pre- 
sents drama,  mystery,  comedy  and  adven- 
ture. 70  or  54  minute  running  time,  black 
and  white  or  color.  Vitapix  Uniform 
National  Pricing  Formula  Applies.  For 
availabilities  and  prices,  phone  collect. 


TV 


Watch 


VITAPIX 


The  STATION-OWNED  Producers  and  Distributors  of  TV  Films 

VITAPIX  CORPORATION:  New  York:  509  Madison  Ave.,  PLaza  8-3013  •  Chicago:  30  N.  La  Salle  St., 
AN  3-2950-  Los  Angeles:  8949  Sunset  Blvd.,CR  1-7191  •  New  Orleans:  3190  De  Saix  Blvd.,  Valley  1837 
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Tv  films  are  one  kind  of  television  coverage 
which  college  football  welcomes.  Page  84. 

Big  banks  are  recognizing  tv  film  making  as  an 
industry  worth  investing  in.  Page  88. 

The  ultimate  in  condensation:  five-minute  mys- 
tery shows.  Page  96. 
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WILLIAM  DOZIER 


,R0DUCT10N  costs  in  television  will  go  up,  but  better  television 
ill  be  a  result,"  predicts  William  Dozier,  executive  vice  president 
Cornwall  Productions  as  well  as  executive  producer  of  dramatic 
ograms  for  CBS  Television  in  New  York. 

"Television  sets  and  stations  are  steadily  on  the  increase  so  that 
Iditional  needed  money  will  be  available  as  advertisers  will  be 
illing  to  spend  more  money  to  reach  this  vastly  increasing  audi- 
lce.  More  money  will  permit  better  production.  Our  greatest 
mcern  is  to  spend  wisely.  We  will  try  to  get  more  on  the  screen 
id  eliminate  all  waste  off  the  screen.  This  can  only  be  achieved 
/  more  careful  preparation,  and  that  is  our  aim." 

To  Cornwall,  Mr.  Dozier  gives  his  counsel  and  executive  guidance 
ithout  letting  this  work  interfere  with  his  work  at  CBS.  Cornwall 
productions  was  organized  with  Ella  Raines  as  president  and  Mr. 
lozier  as  executive  president.  Financing  was  arranged  and  dis- 
ibution  was  taken  over  by  Matty  Fox's  Motion  Pictures  for  Tele- 
ision — Mr.  Dozier  and  Mr.  Fox  were  friends  from  their  days  at 
Fniversal.  The  fi]m  venture  started  last  year  when  Ella  Raines, 
horn  Bill  Dozier  had  known  in  Hollywood  for  years,  approached 
im  about  a  tv  show,  Janet  Dean. 

"For  several  years,"  he  said,  "I've  toyed  with  the  idea  of  a  tele- 
ision  series  with  a  nurse  as  the  leading  character.    A  series  with 

nurse  has  an  unlimited  scope  without  forcing — on  all  social  levels, 
p  all  locales.  I  thought  Janet  Dean  would  fit  like  a  glove." 
j  Thus  Cornwall  Productions  was  born.  Joan  Harrison  was  named 
[reducer  of  the  nurse  series  and  Walter  Blake  appointed  production 
jupervisor.  Three  Hollywood  directors — Peter  Godfrey,  Robert 
iSoyle  and  James  Neilson — have  turned  out  the  first  block  of  13 
51ms  in  the  series  and  have  already  begun  shooting  on  the  second 
{•lock  of  13,  with  the  first  of  the  films  to  be  aired  in  March. 

In  his  capacity  at  CBS-TV,  Mr.  Dozier  is  responsible  for  the 
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supervision  of  such  shows  as  You  Are  There,  Studio  One,  Suspense, 
Danger,  The  Web  and  21st  Precinct. 

Born  in  Omaha,  he  attended  schools  there  and  was  graduated 
from  Creighton  U.  with,  a  B.A.  in  1929.  He  spent  one  year  at  the 
Creighton  Law  School  before  moving  on  to  California,  where  he 
continued  his  law  training  at  the  U.  of  Southern  California  for 
another  year.  In  1934  he  began  his  first  job  at  the  Berg-Allenberg 
Agency  as  a  writers'  and  story  representative.  He  handled  such 
writers  as  James  Hilton,  Sinclair  Lewis,  H.  G.  Wells,  Kathleen  Nor- 
ris  and  Erie  Stanley  Gardner,  among  others. 

In  1941  he  went  to  Paramount  Studios  as  head  of  the  story 
and  writer  department,  and  in  1944  joined  RKO  as  executive  assist- 
ant in  charge  of  production  under  Charles  Koerner.  He  was  ap- 
pointed associate  head  of  production  at  Universal-International  in 
1946,  and  his  later  activities  in  Hollywood  were  as  a  producer  at 
Columbia  Pictures  for  two  years  and  later  as  executive  assistant  to 
Samuel  Goldwyn.  With  Joan  Fontaine,  his  former  wife,  he  formed 
an  independent  company  which  produced  two  pictures — "Letter 
From  an  Unknown  Woman"  ("It  was  tremendously  successful 
critically,  but  a  financial  flop,"  says  Mr.  Dozier)  and  "You  Gotta 
Stay  Happy"  (which  made  money).  Then  late  in  1951  CBS  and 
television  called. 

Mr.  Dozier  says  he  is  happy  in  the  "new"  medium.  He  feels 
television  gives  to  creative  persons  a  much  higher  degree  of  gratifi- 
cation than  do  motion  pictures,  and  that  these  creative  people  need 
the  stimulus  of  opinion — good  as  well  as  bad  criticism — and  get 
it  faster  and  from  more  people  than  in  motion  pictures. 

Mr.  Dozier  was  married  to  Ann  Rutherford,  motion  picture 
and  tv  star  in  October  1953.  They  live  in  a  New  York  apartment. 
His  hobbies  include  golf,  tennis.  Scrabble  and  gin  rummy.  He  is 
an  expert  cook,  too. 
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THE  INSPIRED  NEW  SERIES  THAT  OUTSHINES 
THEM  ALL  FOR  DRAMA,  ACTION,  REALISM! 

Inside  a  real  INTERROGATION  ROOM 
Inside  a  real  SHOW-UP  ROOM 
Inside  a  real  COURTROOM 
Inside  a  real  CRIME-LAB 


/A/^^^/ ALREADY  SOLD 
Hlf/CMi  IN  14  MARKETS! 

52  weeks  firm  in  NEW  YORK,  PHILADELPHIA,  CHICAGO, 
SAN  FRANCISCO,  LOS  ANGELES,  CINCINNATI,  CLEVE- 
LAND, MINNEAPOLIS,  KANSAS  CITY,  DALLAS,  DETROIT, 
HOUSTON,  BALTIMORE,  AND  WASHINGTON! 


By  Leo  Kovner 


a  sports  jackpot 

A  sports  fan  who  had  never  owned  a  camera 
hit  it  when  he  decided  he  could  do  a  better  job 
of  football  coverage  than  what  he'd  seen  on  tv. 
Film  is  the  way  he  does  it. 


FROM  a  gleam  in  the  eye  of  William  J. 
(Bill)  Parry  Jr.,  president  of  Sportsvision 
Inc.,  the  nationwide  delayed  sports  telecast 
film  group  has  come  a  long  way. 

Shortly  before  the  start  of  the  1950  foot- 
ball season,  Sportsvision  existed  only  in  the 
mind  of  Mr.  Parry,  an  Oakland,  Calif., 
labor  relations  expert  and  former  college 
basketball  player.  Still  a  sports  fan,  he  felt 
he  could  do  a  better  job  of  football  coverage 
than  what  he'd  seen  on  tv,  despite  the  fact, 
as  he  now  cheerfully  admits,  "I'd  never  even 
owned  a  Kodak  until  then." 

With  the  financial  aid  of  friends  and 
relatives,  he  quietly  formed  Sportsvision 
Inc.,  and  with  the  ink  scarcely  dry  on  the 
incorporation  papers,  proceeded  to  the  of- 
fices of  Kenneth  (Tug)  Wilson,  Big  10 
Conference  commissioner.  He  explained 
to  Mr.  Wilson  that  he  was  after  the  delayed, 
not  the  live  telecast  rights.  Evidently  his 
enthusiasm  and  obvious  knowledge  of  sports 
were  enough  to  carry  the  day,  because  he 
wound  up  with  a  year's  contract  for  the 
Big  10  games.  Using  this,  he  was  able  to 
sign  up  the  Pacific  Coast  Conference  and 
other  national  collegiate  football  powers. 

From  Cold  to  Hot 

Next,  without  knowing  a  single  executive, 
he  and  partner  Walter  Botelho  walked  into 
the  offices  of  ABC-TV  New  York.  After 
the  normal  struggle  to  reach  the  appropri- 
ate executive  in  the  ABC  organization,  they 
were  able  to  show  their  contracts  and  con- 
vince the  network  they  had  tied  up  tv  film 
rights  of  many  major  universities.  With  the 
start  of  the  football  season  just  two  weeks 
off,  ABC-TV  took  the  Sportsvision  series, 
signing  Pontiac  division  of  General  Motors 
Corp.  as  sponsor  on  49  stations. 

Since  then,  Sportsvision  has  never  lacked 
a  sponsor.  In  1953,  the  firm's  schedule  of 
Pacific  Coast  Conference,  Big  10,  Big  7  and 
independent  games  and  features  was  used 
by  such  advertisers  as  Tidewater  Associated 
Oil  Co.,  San  Francisco;  Phillips  Petroleum 
Co.,  Bartlesville,  Okla.;  Franz  Bakeries, 
Seattle;  plus  a  number  of  local  and  partici- 
pating sponsors  on  more  than  100  tv  sta- 
tions in  various  parts  of  the  country. 

The  sports  film  group  wound  up  in  the 
red  in  1950,  despite  an  $85,000  gross. 
However,  by  conclusion  of  the  1952-1953 


fiscal  year,  ended  Sept.  1,  1953,  the  com- 
pany was  in  the  black  with  a  gross  over 
$500,000.  This  uncompleted  fiscal  year,  the 
biggest  in  the  firm's  history,  promises  much 
more  black  ink  in  Sportsvision's  ledgers. 

Recently,  for  the  third  consecutive  year, 
Sportsvision  was  awarded  a  contract  as  ex- 
clusive tv  film  producer  and  sales  represent- 
ative for  all  Pacific  Coast  Conference  inter- 
collegiate athletic  contests  for  1954-1955. 
Normally  a  tv  film  group,  Sportsvision,  as 
a  step  toward  year-around  tv  programming 
of  intercollegiate  sports,  will  telecast  live 
most  spring  events  (baseball,  crew,  tennis, 
golf,  wrestling,  boxing,  swimming,  etc.)  of 
the  U.  of  California  and  Stanford  U.  over 
KGO-TV  San  Francisco,  under  terms  of 
another  recent  contract  between  the  tv  firm, 
acting  as  PCC  representative,  and  the  sta- 
tion. Even  on  those  live  tv  telecasts  which 
Sportsvision  does  not  produce,  the  firm  acts 
as  conference  representative  in  negotiations 
with  the  producer  for  all  PCC  games  ap- 
proved for  live  telecast  by  the  NCAA. 

William  Parry  has  picked  up  a  lot  of 
tv  know-how  over  the  past  few  years,  and 
he  needs  it.  Every  weekend  during  the  past 
football  season  over  130,000  feet  of  film 
from  important  games  all  over  the  country 
was  processed  in  the  firm's  Hollywood  pro- 
duction offices.    There,  after  a  strenuous 


WILLIAM  J.  PARRY  JR. 
His  formula:  filmed  sports 


session  of  printing,  writing,  cutting  and  ad 
ing  sound  and  commentary,  eight  week 
features  would  go  out  to  the  stations. 

These  included  All  American  Game, 
the  Week,  Phillips  Big  10  Game  o/fl 
Week,  Phillips  Big  7  Game  of  the  Wee 
Tidewater  Associated  PCC  Game  of  fi 
Week,  Big  10  Football  Highlights  and  PC  a 
Football  Highlights. 

In  some  instances,  stations  wanted  prin^V 
within  a  matter  of  hours  after  the  gam 
Sportsvision's  boast  about  piercing  the  "tif  u 
barrier"  is  close  to  an  accurate  descriptii 
of  the  firm's  operation  in  meeting  the 
demands.  When  Notre  Dame  beat  U.S 
48-14  last  Nov.  27,  a  release  print  was 
New  York  for  telecast  over  WABC-1 
shortly  after  noon  the  following  day.  Sir 
the  program  was  scheduled  for  that  evenii 
the  completed  print  of  the  game,  which 
been  played  less  than  24  hours  previoi 
actually  had  to  wait  for  air  time. 

Local  Mobilization 

To  do  this  job  during  the  football  se 
Sportsvision  mobilizes  an  average  of 
crews  a  week  across  the  nation.  If  poss: 
these  men  are  recruited  from  the  via 
of  the  game  selected  by  the  company's 
ecutive  group  to  be  covered  that  week, 
if  competent  personnel  cannot  be  foun 
crew  is  flown  in  from  Hollywood. 

Each  crew  contains  three  cameranfl 
two  to  shoot  from  the  press  box  and  or 
from  the  sidelines.    One  press  box  camei^ 
records  every  play,  while  the  other  shoo' 
such  slow  motion  as  is  required.    The  sid 
line  camera  is  used  for  play  closeups  ai* 
crowd  color.     Beside   cameramen,  crevi 
include  spotters  and  recorders,  who  nfflF1 
notations  on  the  ball  carrier,  yardage  game5!9 
or  lost,  tackier  and  other  pertinent  da' 
on  every  play  of  the  game.    This  is  mj^ 
later  in  writing  the  narrative.  | 

After  out-of-town  games,  the  imdevelopt 
1 6mm  film,  together  with  notes,  is  loafc 
on  a  plane  for  Hollywood,  where  a  full  <y 
is  waiting  to  work  on  the  footage  unde: 
rection  of  production  manager  Donald 
Schwab.     Also  waiting  are  full  crews 
Acme  Film  Laboratories  and  Universal  R^j 
corders,  two  Hollywood  firms  which  cooj^ 

(Continued  on  page  95) 
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Authentic  1st  RUN  Family-Situation  Adventure 
Series ..  .with  a  Solty  Tang! 


PRESTON  FOSTER  as  Cap'n  John  of  the  good  tug  Cheryl  Ann 

RFRONT*  with  its  authentic  locale  really  lives.  The  people 
p  docks,  the  tugs,  the  gulls,  the  noises,  and  the  smells 
ti  wharf  all  come  alive  as  you  work,  fight,  worry  and 
fvith  the  men  and  women  who  are  all  part  of  this 
ul  WATERFRONT. 


EllONT— The  only  TV  film  series  today  that 
"  pt  possibly  be  done  live.  (It  was  shot  on 

|  at  picturesque  Los  Angeles  Harbor,  San 

California.) 


i  [RONT— with  the  largest  running  cast  of 
g  characters  of  any  TV  series,  live  or 


RONT— where  every  foot  of  film  was  shot 
My  for  this  production. 


'RONT— the  only  TV  series  available  whose 
nd  characters  develop  an  endless  supply 
vadventure  and  family-situation  plots. 

RONT-IS  A  PRESTIGE  BUILDER  FOR  THE 
FAMILY.  A  NEW  SERIES,  STARTING  WITH 

=|&T  RUN  1/2  HOURS,  FRESH  AND  ALIVE 

■  [iEAL  PEOPLE. 


WRITE  —  WIRE  —  PHONE 

HOME  OFFICE 

650  NORTH  BRONSON*  HOLLYWOOD 
HO.  9-8321  •  TWX-LA  1432 

NEW  YORK-444  MADISON  •  PLAZA  3-4620 
CHICAGO-360  N.  MICHIGAN  •  CENTRAL  6-0041 


VTERFRONT  is  a  ROLAND  REED  PRODUCTION 

DUCERS  OF:  My  Little  Margie,  Beulah,  The  Stu  Erwin  Show,  Rocky  Jones,  Space  Ranger 
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biggest  boom 
to  advertisers 


to  serve  you  better 
in  CHICAGO 

KLING  equips 
additional  modern 
film  studio 


^1 


1416  North  la  Bfea 
Hollywood  3-2142 


601  North  Fairbanks  Ct. 
DEIaware  7-0400 

represented  in  the 
following  cities: 

CLEVELAND 

DETROIT 

NEW  YORK 

PITTSBURGH 

SAN  FRANCISCO 

SEATTLE 

ST,  LOUIS 


TO  SERVE  YOU  BETTER 
IN  HOLLYWOOD, 
KLING  ACQUIRES 

THE  FAMOUS 

CHARLES  CHAPLIN 
STUDIOS 

Professionally  perfect  facilities,  the 
Charles  Chaplin  Studios— giant  sound 
stages,  permanent  exterior  and  interior 
sets,  extensive  properties,  construction 
and  paint  shops,  wardrobes,  editing 
rooms— all  now  under  the  Kling  banner! 
For  the  first  time  complete  Hollywood  fa- 
cilities for  TV  shows  and  commercials;  in- 
dustrial, training  and  institutional  films 
for  business  and  industry.  This  new  ex- 
pansion is  additional  proof  of  Kling's 
winning  formula:  Advertising  Know  man- 
ship  plus  Hollywood  Showmanship! 


tendous  expansion  in  Chicago,  too!  t 

3  now  offers  the  largest  and  most  modern 

ion  picture  facilities  in  the  midwest. 

tplete  in  every  way,  this  new  production  center, 

three  giant  sound  stages,  brings  to  the 
west  facilities  equal  to  the  most  demanding  film 

jirements.  K//ng  ...  for  the  largest  film 

I 

lities  in  the  midwest! 


BIG  BANKS  GO  INTI 

their  investments  are  key  t 


BIG  investment  money  has  discovered  Hollywood's  zooming 
film  industry. 

At  last  the  investment  giants  are  starting  to  lend  official  recog1 
tion  to  this  industry. 

They  are  lending  their  recognition  in  a  language  Hollywc 
understands — money. 

Signs  of  tv  interest  began  to  appear  a  year  ago  among  repress 
atives  of  the  major  money  marts.  Their  interest  took  the  form 
experimental  loans  where  they  were  at  least  reasonably  sure  tl 
video  packages  might  return  suitable  profits. 

Now  the  money  hold-out  days  appear  to  be  near  an  end,  judgi 
by  the  way  top-flight  investment  units  are  opening  their  saf 
Hollywood's  television  industry,  it  appears,  has  finally  arrived 
Wall  Street. 

A  B»T  roundup  of  current  tv  film  production  reveals  such 
vestment  houses  as  Bankers  Trust,  Chemical  Bank  &  Trust,  C? 
fornia  Bank  (Los  Angeles),  Walter  Heller  &  Co.  and  Stillman 
Stillman. 

Many  obvious  and  often  exciting  trends  are  catching  the  asti 
eyes  of  these  barons  of  finance  as  they  probe  deeper  into  what  mal 
Hollywood  cameras  click — especially  the  tv  cameras. 

Right  at  this  moment,  they  note,  26  solvent  film  companies  ; 
producing  44  television  series  in  Hollywood.  They  are  eitl 
sponsored,  syndicated  or  contracted  for  by  distribution  firms,  ; 
vertisers  or  networks. 

The  1954  Hollywood  schedule,  a  quick  check  reveals,  invol' 
more  than  $50  million  in  tv  film  production.  This  doesn't  inch 
commercial  spots  but  merely  the  half-hour  shows.  Many  are 
story  board  or  script  stage  and  aren't  included  in  the  $50  milli 
figure,  plus  some  projects  in  the  pilot  stage. 

More  Tv  Than  Movies 

While  major  studios  are  enjoying  renewed  activity  as  they  conc< 
new  ways  to  hold  the  sudden  revival  in  movie  patronage,  W 
Street  and  the  money  marts  of  other  centers  are  cognizant  that  1 
West  Coast  colony  is  turning  out  more  film  for  television  than  ) 
theatres. 

Big  financiers  note,  too,  that  large-scale  operations  may  so, 
some  of  the  economic  problems  that  inevitably  appear  in  any  n 
industry.  With  financial  backing,  some  of  the  production  a 
distribution  operations  will  be  combined.  Already  there  are  defin 
signs  of  a  trend  toward  fewer  but  stronger  and  better-financ 
operations. 

Several  new  firms  have  appeared  in  recent  months  but  the  to 
number  of  Hollywood  independent  tv  film  production  units  is  dn 
ping  noticeably.  In  many  instances  their  demise  has  been  due 
lack  of  capital. 

At  the  same  time  there  have  been  many  expansion  projects  amo 
production  and  distribution  companies.  Others  are  in  the  negot 
tion  stage.  Several  production-distribution  combinations  ha 
strengthened  their  position  in  the  industry. 

Then  there's  color  tv — exotic,  expensive  and  exciting  in  the  b 
Hollywood  tradition.  The  color  era  is  a  dollar-and-cents  matt 
however,  to  those  who  handle  the  nation's  investment  money,  i 
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;ady  the  cans  are  stacked  high  with  color  film  produced  in  antici- 
ation  of  the  color  era. 
But  color  is  a  long-range  matter  to  those  whose  investment  prob- 
ms  are  of  an  immediate  type.    They  figure,  as  a  rule,  that  color 
M  film  programs  will  be  in  the  minority  for  at  least  three  years 
espite  the  publicity  that  accompanies  current  colorcasts.  After 
ill,  investment  bankers  know  that  color  equipment  in  the  home  is 
ft  least  two  years  off,  on  a  mass  basis,  and  they  figure  it  will  be 
sure  tffierely  a  show-case  item  for  dealers  in  the  months  just  ahead. 

Investment  men  are  aware  that  many  advertisers  are  in  no  hurry 
dash  into  color  films  at  this  time  nor  are  they  likely  to  be  stam- 
eded  into  costly  production  costs  for  some  time  to  come. 

No  man  charged  with  the  placement  of  money  in  American 
ldustry  is  likely  to  ignore  the  interest  agency  and  advertiser  exec- 
tives  are  showing  in  color  tv  demonstrations.    Re-packaging  of 
jrany  products  in  anticipation  of  color  has  not  gone  unnoticed. 
I  With  all  these  symptoms  of  a  new  color  era,  though,  financiers 
fall  watch  set  manufacturing  and  circulation  closely  and  at  the 
asldrJame  time  carefully  watch  the  growing  popularity  of  black-and- 
hatmalUhite  service.    They  are  keeping  check,  too,  of  the  imminence  of 
ipe-recording  for  black-and-white  and  color  television. 


Measurements  of  Growth 


Financial  men  measure  Hollywood's  tv  growth  in  many  ways — 
articularly  the  type  of  work  that  talent  and  technicians  are  per- 
,,  imoliWorming.  Now  aware  that  more  workers  are  employed  in  televi- 
ion  than  in  theatrical  film  production,  they  have  learned  that  over 
alf  of  Screen  Actors  Guild's  8,000  members  are  appearing  in  tele- 
ision  films  though  total  "man  days"  may  be  greater  in  regular 
no  vie  activity  due  to  the  speedier  production  in  the  video  industry. 

A  check  by  B*T  recently  showed  that  tv  films  employ  about  40% 
f  Hollywood  directors;  over  50%  of  assistant  directors;  40%  of 
vconflfclilm  editors,  cameramen  and  sound  technicians;  over  a  third  of 
Established  screen  writers  and  40%  of  the  members  of  IATSE's  18 
thatplm  locals  [B»T,  Dec.  14,  1953]. 

Bankers  Trust,  New  York,  was  one  of  the  first  investment  houses 
o  get  into  the  Hollywood  tv  field,  providing  Mark  VII  Productions 
nc.  with  funds  for  its  NBC-TV  Dragnet  series.  It  is  understood 
o  have  provided  $600,000  for  the  last  26  NBC-TV  Hopalong 
'Jassidy  films. 

In  addition  Bankers  Trust  has  backed  other  television  production 
companies  and  additional  deals  are  being  negotiated. 

Chemical  Bank  &  Trust  Co.,  New  York,  is  another  to  meet  the 
changing  times,  backing  Telemount-Mutual  Productions  Inc.  in 
isdrcjci;he  first  13  films  of  Cowboy  G-Men  tv  series.   The  deal  reportedly 
Included  a  cash  payment  of  approximately  $275,000  to  Walter 
jHeller  &  Co.,  Chicago  factoring  firm,  which  had  previously  sup- 
plied money  for  the  series. 
;negotil|   Deal  for  Chemical  Bank  to  provide  financing  of  $1,200,000  for 
Ep9  tv  films  in  the  Authors  Playhouse  series  was  negotiated  late  last 
month  by  Eugene  Solow  and  Brewster  Morgan,  heads  of  the  pro- 
uction  company. 

The  half-hour  dramatic  Dlays,  each  budgeted  at  around  $30,000 
will  be  adaptations  of  published  works  by  American  name  authors, 
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th  your  host,  Mr.  Edward  Arnold 


^  rollicking  comedy  /  taut  drama 
^  tender  romance  /  exciting  adventure 
spine-tingling  mystery  and  intrigue 


A  successful,  tested  program . . . 
first  run  in  over  150  markets 

Your*  Star  Showcase,  with  Edward  Arnold  as  host,  is  a  proved 
program — with  a  fresh,  audience-building  format.  Even  in  mar- 
kets where  it  appeared  as  The  General  Electric  Theatre,  it  is  new 
to  more  people  than  the  number  who  saw  the  first  run.  And  the 
addition  of  Arnold  assures  even  larger  audiences. 

Your*  Star  Showcase  offers  local  and  regional  advertisers  52 
different,  top  quality,  network-calibre  programs  with  a  proved, 
impressive  audience  record.  The  series  boasts  ratingst  of  20.3  in 
Chicago  .  .  .  30.5  in  San  Antonio  .  .  .  22.9  in  Cleveland  .  .  .  32.6  in 
Kalamazoo  .  .  .  47.4  in  Charlotte,  etc. 

Your*  Star  Showcase  is  a  series  to  which  the  phrase  "presents 
with  pride"  truly  applies.  It  is  great  drama.  It  is  a  weekly  parade 
of  marquee  names  .  .  .  sparkling  scripts  .  .  .  tight  direction  .  .  , 
lavish  production. 

On  all  counts,  Your*  Star  Showcase  can  be  the  showcase  for  your 
product.  Call,  write  or  wire  for  the  complete  story. 


'Advertiser  or  brand  name. 
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WHY  HOLLYWOOD  TV  FILMING  ATTRACTS  BIG  MONEY 


Zooming  Production:  Holly- 
wood is  turning  out  more  film 
for  tv  than  for  movies. 


Trend   to   Consolidation:  By 

merger  of  some  and  death  of 
others,  little  companies  are 
giving  way  to  big  ones. 

Stable  Market:  Fewer  films 
are  being  produced  on  spec- 
ulation and  more  on  order 
from  sponsors,  distributors. 

Stable  Employment:  More  tal- 
ent and  technicians  are  em- 
ployed in  films  for  tv  than  in 
films  for  movies. 
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with  shooting  to  start  early  in  March  at 
California  Studios  for  September  delivery. 
Star  talent  will  be  cast  in  the  top  roles. 

Matthew  Fox,  chairman  of  the  board  of 
Motion  Pictures  for  Television  Inc.,  is  said 
to  have  Chemical  Bank  support  in  his  firm's 
$30  million  program  of  film  production  for 
syndication.  Production  of  Duffy's  Tavern, 
to  be  produced  as  a  series  of  1 17  filmed  pro- 
grams at  rate  of  39  per  year  for  three  years, 
will  represent  a  total  expenditure  of  approxi- 
mately $5  million,  it  was  pointed  out.  The 
firm  has  six  additional  top  name  series  on 
its  schedule  for  syndication,  with  all,  includ- 
ing Duffy's  Tavern,  to  be  filmed  in  color  as 
well  as  black-and-white. 

Milton  Gettinger,  New  York  attorney, 
who  passes  on  motion  picture  and  tv  film 
loans  made  by  Chemical  Bank,  said  in  Holly- 
wood late  last  month  he  was  looking  into 
the  RKO  Radio  Pictures  Inc.  situation.  More 
than  a  year  ago  he  made  an  undisclosed  cash 
offer  for  Howard  Hughes'  stock  in  the  pro- 
duction-distribution company  "for  myself 
and  not  for  anybody  else". 

Active  for  many  years  in  the  financing  of 
independent  pictures,  the  Heller  organiza- 
tion recently  increased  its  revolving  fund  by 
$1  million  for  expansion  in  the  tv  field.  It 
also  closed  a  deal  with  Television  Pro- 
grams of  America  for  financial  backing  in 
the  forthcoming  Ellery  Queen  tv  film  series. 

John  Ireland  has  been  set  for  the  title 
role  in  that  production.  Shooting  will  start 
this  month  (Feb.)  at  Motion  Picture  Cen- 
ter. Norman  and  Irving  Pincus  will  produce 
the  series  under  Norvin  Productions  banner, 
a  subsidiary  of  Tv  Programs  of  America. 

When  tv  film  producers  Jack  Gross  and 
Phil  Krasne  bought  out  associates  Gerald 
King,  Milton  Blink,  Sam  Costello  and  Ben 
Frye  [B*T,  Oct.  5,  1953]  in  United  Tele- 
vision Programs  Inc.  last  October  for  "in 
excess  of  $250,000",  the  purchase  financing 
was  handled  by  Stillman  &  Stillman,  New 
York  factoring  concern,  and  bank  repre- 
sentative Vilem  Zwillinger.  Stillman  &  Still- 
man is  reportedly  also  handling  production 
cost  financing  on  the  Lone  Wolf  tv  film  series 
now  being  shot  by  Gross-Krasne  Inc.  at  its 


California  Studios  for  syndication  by  UTP. 

Messrs.  Gross  and  Krasne  acquired  the 
well-equipped  California  Studios  in  a  U.  S. 
referee-in-bankruptcy  sale  for  more  than 
$200,000  in  Nov.  1952  [B»T,  Nov.  24, 
1952].  It  was  part  of  the  estate  of  the  late 
Harry  Sherman,  movie  producer. 

The  newly  organized  American  National 
Studios  Inc.  syndicate  which  bought  the 
41/i-acre  Eagle-Lion  Studios  in  mid-Decem- 
ber for  more  than  $1  million  has  set  aside 
another  $1  million  as  a  revolving  fund  for 
"outside"  tv  film  deals.  This  is  in  addition 
to  its  own  planned  large  scale  production. 
Group  Among  Hollywood's  Largest 

This  group  is  one  of  the  largest  in  Holly- 
wood's tv  film  history.  It  brings  some  key 
financial  figures  into  the  industry  [B»T,  Dec. 
21].  Bernard  Prockter,  who  sold  his  syndi- 
cation PSI-TV  [B«T,  Dec.  14]  a  few  months 
ago  to  Ely  Landau,  head  of  Ely  Landau  Inc. 
and  Martin  Ross,  president  of  Emperor 
Films,  heads  ANS  as  president  and  execu- 
tive producer,  with  Fred  Levy  Jr.,  Los 
Angeles  realtor  and  financier,  board  chair- 
man. Mr.  Levy  represented  the  Ralph  E. 
Stolkin-headed  syndicate  in  its  negotiations 
to  purchase  RKO  Radio  Pictures  Inc.,  in  fall 
of  1952.  The  deal,  however,  fell  through. 

Edward  Conne,  one  of  the  organizers  of 
World  Broadcasting  System  and  more  re- 
cently partner  in  Conne-Stephens,  tv  film 
production  company  for  the  Prockter  pack- 
ages, is  executive  vice  president  in  charge 
of  ANS  studio  operations.  William  Stephens 
is  production  chief. 

Other  principals  who  serve  on  the  board 
include  Edwin  W.  Pauley,  independent  oil 
operator  and  political  figure;  Daniel  F. 
Reeves,  broker  and  president  of  Los  Angeles 
Rams,  pro  football  team;  Bertram  C. 
Gamble,  president  of  Gamble  Skogmo  Co., 
Minneapolis  Gamble's  Western  Auto  Supply 
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Stores);  Edward  D.  Matz,  president  of  Kur- 
ley  Kate  Corp.;  Chicago  (stainless  metal 
sponge) ;  and  F.  R.  Long,  independent  oil  i 
operator  and  vice  president  of  Mohawk  Oil 
Co.,  Los  Angeles. 

Messrs.  Landau  and  Ross  in  their  newly 
formed  National  Telefilm  Associates  Inc.,  j 
have  set  up  an  entirely  new  concept  in  tv 
film  production-distribution.  It  embraces 
use  of  franchise  holders  as  distribution 
agents  and  production  financiers. 

Besides  distribution  of  the  old  Bernard 
Prockter  product  along  with  Mr.  Landau's 
own  filmed  shows,  the  new  firm  will  move 
into  the  production  field  on  its  own.  NTA 
will  also  help  finance  outside  production  | 
and  work  straight  distribution  deals  for  in- 
dependent producers. 

California  Bank,  Los  Angeles,  with  sevlj 
eral  branches  in  Southern  California,  is 
known  to  have  financed  segments  of  the  tv  j 
industry,  and  state-wide  Bank  of  America 
has  done  likewise,  with  both  now  starting 
to  expand  their  financing  operations  in  video. 

Those  are  some  of  the  projects  underway 
in  Hollywood  as  financiers  look  into  the 
West  Coast  colony  with  new  interest.  Theyj 
are  turning  an  appreciative  eye  toward  some 
of  the  profit  sheets  of  both  producers  and 
distributors. 

With  83  stages  available  for  rental  to 
Hollywood  tv  film  producers,  a  survey  by1 
B»T  shows  that  better  than  half  of  these 
stages  actually  are  being  used  for  video  pro- 
ductions. The  list  of  stages  in  use  includes 
10  each  at  California  Studios  and  RKO 
Pathe;  nine  at  Motion  Picture  Center;  18  at 
Republic  Pictures;  eight  at  Samuel  Goldwyn 
Studios;  seven  at  General  Service  Studios; 
six  at  First  National  Studios  (formerly 
Eagle-Lion);  five  at  Hal  Roach  Studios; 
three  at  Walt  Disney  Studios;  three  at  KTTV 
(TV);  two  at  Kling  Studios  (formerly 
Charles  Chaplin  Studios);  one  each  at  Film- 
craft  Productions  and  Jerry  Fairbanks 
Studios.  Two  more  studios  have  stages  un- 
der construction. 

Not  included  are  two  stages  at  Columbia i 
Pictures,  devoted  exclusively  to  Screen  Gems 
Inc.  video  filming  and  the  one  stage  and 
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more  sponsors . . .  more  profits! 

Build  profitable  sell-out  programs  with 

the  new  combined*  Studio  Telescription  Library 


Throughout  the  country,  stations  building  programs  with 
Studio  Telescriptions  are  finding  an  enthusiastic  market 
among  advertisers.  For  in  no  other  way  is  a  sponsor  able  to 
participate  in  such  popular,  top  talent  shows  without  high 
production  costs. 

The  Studio  Telescription  Music  Library,  over  1,100  three 
minute  films  produced  especially  for  TV,  is  vital  to  profitable, 
versatile  programming.  With  this  service  you  have  America's 
leading  musical  stars  working  for  you  and  your  clients  . . . 
winning  audiences  and  selling  products. 

The  unbelievably  low  monthly  cost  is  returned  to  you  many 
times  over  in  higher  ratings,  more  sponsors  and  lower  program 
costs.  Find  out  today  how  the  Studio  Telescription  Library, 
with  its  complete  programming  and  merchandising  service, 
will  make  your  profits  soar. 

^consisting  of  Studio  Musi-Films  and  Snader  Telescriptions. 

put  scores  of  top  name  artists  on  your  regular  staff 


DON'T  DELAY  .  .  .  DON'T  WRITE 
CALL  COLLECT:  OXford  7-2590 


89  iSi&ki 


STUDIO  RILIVIG,  inc. 

380  MADISON  AVENUE    •   NEW  YORK  1  7,  N.  Y.  •    OXFORD  7-2590 

Exclusive  distributors  of  Studio  Telescriptions 


FRANKiE  CARLE 
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Placeritas  Canyon  Ranch  utilized  solely  by 
Gene  Autry's  film  interests. 

Whereas  California  Studios  is  currently 
exclusively  tv,  the  video  ratio  at  Motion 
Picture  Center  is  two-thirds,  General  Serv- 
ice six-sevenths,  Goldwyn  one-half,  RKO- 
Pathe  three-tenths,  with  the  remainder  taken 
up  by  Panoramic  theatrical  films.  Republic 
has  a  minimum  of  one-third  reserved  for 
tv  while  continuing  theatrical  film  pro- 
duction. 

An  example  of  what  tv  filming  has  done 
for  the  independent  studios  is  best  shown  by 
the  emergence  of  General  Service  Studios 
from  bankruptcy.  Beset  by  financial  diffi- 
culties these  past  three  years  and  in  bank- 
ruptcy court,  owners  James,  George,  Henry 


and  Ted  Nasser  in  mid-July  repaid  a  more 
than  $1  million  loan  balance  to  Bank  of 
America  to  retain  the  property.  The 
brothers  attribute  saving  of  their  studio  en- 
tirely to  rental  of  space  and  facilities. 

Of  the  seven  huge  stages,  five  are  under 
term  lease  with  the  other  two  available  to 
free  lance  independents.  Tenants  include 
Joan  Davis  Enterprises  (NBC-TV  /  Married 
Joan);  McCadden  Productions  (CBS-TV 
Burns  &  Allen  Show);  Jack  Chertok  Pro- 
ductions (CBS-TV  Private  Secretary)  and 
that  firm's  other  productions;  Denmac  Pro- 
ductions (NBC-TV  Dennis  Day  Show); 
Stage  Five  Productions  (ABC-TV  Adven- 
tures of  Ozzie  &  Harriet) . 

On  a  term  lease  for  more  than  $1  million, 


Kling  Studios  Inc.,  Chicago,  has  taken  ovei 
the  old  Charles  Chaplin  Studios  on  Sunsei 
Blvd.  and  La  Brea  for  its  expanded  Hollyj 
wood  operations.  Although  the  Chicago  firrr 
has  already  moved  its  Hollywood  animatior 
and  editing  departments  onto  the  lot,  the  en- 
tire layout  is  undergoing  extensive  remodel- 
ing and  renovation,  according  to  David  Sj 
Garber,  studio  manager. 

A  third  sound  stage  is  being  constructed 
and  many  other  new  features  will  be  added 
for  tv  film  production,  it  was  said.  Kling'ji 
own  production  activities,  under  supervision 
of  Lee  Blevin,  will  start  this  month. 

Purchase  of  the  old  Warner  Bros.  Studios 
lot  on  Sunset  Blvd.  in  late  December  [B«Ti 
Dec.  28]  by  Paramount  Pictures  Corp.  tq. 
house  its  subsidiary  KTLA  (TV)  has  giver, 
credence  to  the  long  standing  report  thai 
the  motion  picture  company  will  become, 
active  on  a  major  scale  in  tv  film  production 
for  syndication. 

Now  being  remodeled,  with  many  innova- 
tions to  be  added,  it  is  generally  believed  tht 
10  acre  site  will  become  the  productior 
center  not  only  for  the  station's  film  syndi- 
cation through  Vitapix  Corp.  which  KTLA 
recently  joined  [B»T,  Dec.  21]  but  for  other 
such  production.  Consensus  is  that  Para- 
mount Pictures  will  set  up  a  new  subsidiary, 
similar  to  Columbia  Pictures'  Screen  Gems 
Inc.,  producer  of  NBC-TV  Ford  Theatre* 

Springboard  to  Future 

At  time  of  the  property  purchase,  Klaus 
Landsberg,  vice  president  of  Paramount 
Television  Productions  Inc.,  and  station  gen- 
eral manager,  indicated  such  activity  when 
he  stated  the  new  facilities  will  permit  ex- 
pansion of  KTLA's  programming  along 
national  syndication  lines  and  also  be  the 
"springboard  for  future  operation". 

In  addition  to  four  large  stages,  the  acre-l 
age  includes  a  100  by  140  foot  storage  build- 
ing which,  if  necessary,  could  be  converted 
into  film  shooting  space;  a  completely 
equipped  building  for  broadcasting  purposes 
(it  formerly  housed  KFWB  when  owned  and 
operated  by  Warner  Bros.);  an  office  build- 
ing and  another  structure  now  occupied  by 
Warner  Bros.  Cartoons  Inc.,  under  five-year 
lease  arrangement. 

Desilu  Productions,  producers  of  CBS-TV 
/  Love  Lucy  and  Our  Miss  Brooks  and 
headquartered  at  Motion  Picture  Center,  in 
addition  to  providing  physical  production 
facilities  and  personnel  for  other  such  com- 
panies (three  at  the  moment),  has  an  esti- 
mated $5  million  in  product  set  for  this 
year.  There  is  also  available  money  for 
future  packages  it  might  develop. 

Revue  Productions,  subsidiary  of  MCA 
and  headquartered  .on  Republic's  lot  in 
north  Hollywood,  budgeted  around  $3  mil- 
lion for  five  series,  with  three  more  in  plan- 
ning stage.  Revue  produces  ABC-TV  Pride 
of  the  Family,  Pepsi-Cola  Playhouse,  syndi- 
cated City  Detective  and  Kit  Carson  series 
(Coca-Cola),  CBS-TV  Meet  Mr.  McNutley 
and  has  started  an  as  yet  untitled  feminine 
newspaper  correspondent  series  starring 
movie  star  Joan  Crawford.  The  Pepsi-Cola 
renewal  for  1 3  weeks  of  the  ABC  Pepsi-Cola 
Playhouse,  involves  approximately  $325,000 
in  production  budget. 

Ziv  Tv  executives  a  few  months  ago  re- 
vealed it,  too,  has  around  $5  million  ear- 
marked for  Hollywood  film  production  in i1 


From 

Station  Break 
to  Feature  .  .  . 
the  NEW 

"BALANCED" 

TVTripod 

is  doing  a 

whale  of  a  job 
every  day! 


"BALANCED" 
TV  TRIPOD 
mounted  on 
3-wheel 
portable 
collapsible 
dolly 
illustrated. 


PERFECT  BALANCE  prevents  mishap  if  the  lock 
lever  is  not  applied.  Quick  release  pan  handle 
locks  into  desired  position.  Mechanism  is  en- 
closed, rustproof,  needs  no  lubrication.  Ten- 
sion  adjustment  for  Camera  Man's  preference. 
Built-in  spirit  level.  Telescoping  extension  pan 
handle.  We  defy  you  to  get  anything  but  the 
smoothest,  most  efficient  operation  out  of  this 
tripod  beauty. 


WE  CALIBRATE  LENSES  .  ■  .  Precision  "T"  STOP  CALIBRA- 
TION of  all  type  lenses,  any  focal  length.  Our  method  is 
approved  by  Motion  Picture  Industry  and  Standard  Com- 
mittee of  SMPTE.  Lenses  coated  for  photography. 
Special  TV  coating. 


WE  DESIGN  and  manufacture  Lens 
Mounts  and  camera  equipment  for 
16mm  —  35mm  and  TV  cameras. 


FRANK   C.  ZUCKER 


WE  RENT  AND  SERVICE 


MOVIOLAS 


CAMERAS  * 
DOLLIES  •  •  •  Complete  line 

ef  35mm  and  16mm  equipment  available  for  rental. 

MITCHELL:  Standard,  Hi-Speed,  BNC,  NC,  16mm.  Bell 
HOWELL:    Standard,    Shiftover,  Eyemos 


(Tflni€Rfl  €ouipm€nT  (a 


MAURER: 


& 

16mm 


Cameras.  ARRIFLEX.  MOVIOLA:  Editing  machines.  Synchronizers. 


IF  YOU  WORK  WITH  FILM.. . 

It  will  pay  you  to  get  to  know  us. 

The  country's  foremost 
professionals  depend   upon  our 
portable,    versatile,  adaptable 
equipment. 
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954.  Two  new  shows,  Corliss  Archer  and 
Mr.  District  Attorney  are  scheduled  to  go 
nto  production  almost  immediately  at  Cali- 
brnia  Studios. 

With  addition  of  these  programs,  plus  re- 
umption  of  Cisco  Kid  the  company  will 
lave  five  shows  in  Hollywood  production 
before  start  of  spring.  Currently  being  shot 
My  Favorite  Story  and  /  Led  Three  Lives. 
uctedl^t  is  expected  that  Ziv  Tv  will  utilize  its 
hree  leased  stages  during  the  peak  produc- 
i\\on  period. 

ij  A  total  of  74  half-hour  shows  at  cost  of 
about  $1,093,000  will  be  produced  for 
ebuild  Films  syndication  in  the  next  four 
months,  Reuben  Kaufman,  president,  an- 
nounced late  last  month  upon  his  return  to 
riNew  York  from  Hollywood. 
I  Expressing  full  confidence  in  the  con- 
tinued advance  of  tv  during  1954,  he  noted 
that  the  current  budget  for  the  company's 
jthree  tv  film  series  will  be  about  half  its 
total  production  allocation  this  year.  Plans 
ball  for  26  new  episodes  of  the  Liberace 
(Show;  34  new  episodes  in  Life  With  Eliza- 
eth,  and  14  for  The  Joe  Palooka  Story 
ringing  this  series  to  26. 
That's  the  Hollywood  production  picture 
.as  television  enters  another  new  year — a 
year  that's  certain  to  show  a  skyward-bound 
jtrend  line  on  the  economists'  video  charts, 
ljudging  by  the  consensus  of  those  who  ana- 
lyze filmland  activities. 

There's  business  in  the  Hollywood  air, 
'land  it's  big  business.  And  where  there's 
big  business  there  are  investment  houses. 

Hollywood  has  arrived  in  Wall  Street,  and 
vice  versa. 


a  sports  jackpot  for  tv 

(Continued  from  page  84) 

erate  closely  with  Sportsvision  in  rapid  proc- 
essing of  prints  for  releases. 

From  the  airport  the  film  is  rushed  to 
Acme,  occupying  the  first  floor  of  the  same 
building  in  which  Sportsvision  is  located. 
There,  using  special  equipment  and  proc- 
esses, a  work  print  is  ready  in  2Vi  hours. 
Upstairs,  in  Sportsvision,  a  crew  of  four 
negative  cutters,  five  positive  film  editors, 
two  assistant  film  editors,  five  writers  and 
five  members  of  the  firm's  executive  staff 
quickly  cut  the  print  down  to  important 
plays,  plus  crowd  and  game  color  inserts. 
(Most  members  of  Sportsvision  cutting  and 
writing  crew  are  part-time  staff  members, 
holding  down  jobs  in  the  motion  picture 
and  other  industries  during  the  week  and 
picking  up  an  extra  paycheck  from  Sports- 
vision for  their  weekend  work.) 

A  narrative  script  is  written  and  checked 
simultaneously  with  the  film  negative  against 
the  completed  work  print,  after  which  the 
work  print  and  script  are  rushed  to  Uni- 
versal Recorders.  There,  one  of  Sports- 
vision's  three  commentators — Tom  Harmon, 
Bill  Brundidge  or  Jack  Shaw — records  the 
sound  track.  Play-by-play  script  is  usually 
in  skeleton  form,  merely  indicating  to  the 
commentator  what  is  going  to  happen  so  he 
can  accurately  "call"  the  play  as  if  it  were 
actually  happening. 

With  narration,  sound  and  music  tran- 


scribed on  tape  and  synchronized  with  the 
cut  negative,  Acme  finishes  the  release 
prints  on  another  special  machine,  capable 
of  turning  out  six  half-hour  prints  an  hour. 
Meanwhile,  Sportsvision's  staff  checks  air 
express  schedules  and  speeds  the  print  to 
the  airport  for  the  stations  wanting  quick 
release. 

The  rush  prints  out  of  the  way,  the  staff 
takes  a  deep  breath  and  concentrates  on 
production  of  other  football  programs. 
These  include  the  regional  Highlight  series, 
not  shown  on  the  air  till  later  in  the  week. 

Roughly,  complete  cost  to  Sportsvision  to 
produce  each  football  game  on  film,  from 
shooting  the  game  to  shipping  the  prints  to 
the  stations,  runs  from  $3,500  to  $5,000. 

The  firm  maintains  headquarters  in  San 
Francisco,  its  production  department  in 
Hollywood  and  sales  offices  in  Hollywood, 
Chicago  and  Seattle.  In  addition  to  distri- 
bution of  its  own  sports  features,  Sports- 
vision plans  to  handle  sales  for  both  sport 
and  non-sport  tv  features  made  by  other 
producers  in  the  future. 

Time  was  when,  with  the  end  of  football, 
Sportsvision  would  strip  its  operation  down 
to  a  skeleton  crew  for  the  rest  of  the  year. 
However,  besides  its  new  California-Stan- 
ford live  tv  spring  sports  series,  the  firm  is 
branching  out  and  offering  tv  stations  a 
group  of  diversified  sports  features  includ- 
ing Play  Golf  with  the  Champions,  Sports 
30  and  Sports  Quarter.  The  last  two  are, 
respectively,  half-  and  quarter-hour  features 
on  all  sports,  beginning  Christmas  week  on 
a  local  and  participating  sponsor  basis. 
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WE  LOVE  LUCY  T00S> 
BUT  THE  PEOPLE  Of 
NEW  ORLEANS  LOVE 

OUR  CRAIG  KENNEDY, 
CRIMINOLOGIST 
BETTER...  JUST 
LOOK  AT  THIS 
TELE  PULSE 
RATING/ 


TELEPULSE  November,  1953. 

New  Orleans,  Louisiana 
CRAIC  KENNEDY,  CRIMINOLOGIST.  50.5 

I  Love  Lucy  48.5 


These  TOP  MARKETS  on  this  outstanding  '/2-hour  mystery- 
adventure  TV  film  series  still  open  for  FIRST  RUN  SPON- 
SORSHIP* 

NEW  YORK  PITTSBURGH 
BALTIMORE  MILWAUKEE 
ST.  LOUIS  BUFFALO 
WASHINGTON,  D.  C.  MINNEAPOLIS 
BOSTON  CINCINNATI 
'Contact  us  TODAY  for  MORE  success  stories  and  other  available 


markets 


LOUIS  WEISS  AND  CO. 


655  N.  Fairfax    •    Phone  WEbster  8-5287    •    Los  Angeles  36,  Calif. 
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No,  No,  Perkins! 
It's  ajj  in  the 

'54  BROADCASTING  Yearbook 


now  in  the  mail 


.  .  .  you  won't  need  any  T 
squares,  graphs,  slide  rules 
or  geiger  counters  to  get 
all  the  information  you 
want  and  need  in  this  busi- 
ness of  broadcasting. 

No  sir!  Ifs  all  in  the  1954 
BROADCASTING  Year- 
book  Marketbook.* 

Single  copies  are  $5.00. 
Or  you  may  subscribe  to 
BROADCASTING  •  TELE- 
CASTING for  a  full  year 
and  get  52  weekly  issues, 
the  1954  BROADCASTING 
and  the  1953-54  TELECAST- 
ING Yearbooks  for  only 
$11.00.  You  save  $6.00. 
Don't  delay — order  today. 

*  Publication  dates:  BROADCASTING 
Yearbook,     January;  TELECASTING 

Yearbook,  August. 


BROADCASTING  •  TELECASTING 

1735  DeSales  St.,  N.W. 
Washington  6,  D.  C. 

Please  reserve  both  Yearbooks  for 
me,  and  enter  my  subscription  to 
BROADCASTING    •  TELECASTING. 

□  Bill  me        □  $11.00  enclosed 

Name  

Firm  

Street   


City 


Zone 


State 


Body  found,  crime  solved— all  in  3Vi  minutes  in  Capsule  Mysteries  show. 


Murder  in  Minutes  for  Tv 


THOUGH  Charles  Michelson  believes  he 
has  introduced  a  tv  film  production  concept 
he  likes  to  call  "the  assembly-line  technique" 
in  his  five-minute  series,  Capsule  Mysteries, 
he  is  worried  about  semantics. 

He  is  quick  to  disabuse  clients  and  col- 
leagues of  the  notion  that  "assembly-line," 
as  he  means  it,  refers  to  a  product  made  in 
a  hurry  for  mass  consumption.  He  stresses 
that  his  interpretation  connotes  that  Cap- 
sule Mysteries  were  produced  with  stop- 
watch precision  and  coordinated  movement 
to  exploit  to  full  advantage  the  split-second 
time-table  that  had  been  established  for 
use  of  sets  and  availabilities  of  actors  and 
production  personnel. 

To  point  up  the  importance  of  timing  in 
Mr.  Michelson's  first  venture  in  the  tv  filmed 
programming  field,  he  arranged  a  four-week 
period  of  "dry  run"  for  all  personnel  before 
actual  production  began  so  that  everyone 
would  know  what  was  required  of  him  dur- 
ing the  real  thing. 

Mr.  Michelson,  a  veteran  of  the  radio 


transcription  field  of  18  years  standing,  con- 
ceived the  idea  of  a  five-minute  mystery  tv' 
film  series  last  April  and  assigned  Gil  Braun 
to  write  the  scripts.  Mr.  Braun  is  a  long- 
time radio  and  television  writer,  whose 
credits  include  Plainclothesman,  Ellery 
Queen  and  Famous  Jury  Trials  on  tv,  and 
Frank  Merriwell  and  Avenger  on  radio. 

"I  felt  that  in  order  to  give  the  series  the 
quality  it  deserved  it  required  a  lot  of  new 
faces  and  a  lot  of  sets,"  Mr.  Michelson  ex- 
plained. "I  am  very  proud  to  say  that  in 
the  39  episodes  we  have  completed  of  Cap-- 
sule  Mysteries,  we  used  153  actors  and  62i 
sets.  When  you  consider  that  each  episode 
runs  about  3Vi  minutes,  with  the  rest  of; 
time  open  for  commercials,  you  can  see  we; 
attained  a  wide  scope  of  visual  appeal  and! 
a  wide  range  of  acting  talent." 

In  order  to  make  full  use  of  the  sets  in 
Montreal,  where  the  series  was  produced, 
Mr.  Michelson  effectuated  "the  assembly 
line  technique."  If,  for  instance,  various 
scenes  from  various  episodes  were  to  be 
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»t  in  a  forest,  he  arranged  for  the  produc- 
jji  to  be  completed  on  all  scenes  before 
|  set  was  dismantled. 
Mr.  Michelson  reported  that  Capsule 
'steries  will  be  distributed  by  Charles  Mi- 
^lson  Inc.,  starting  on  or  about  April  1. 
I  said  he  has  had  inquiries  from  various 
lertisers,  including  one  company  that  is 
jisidering  sponsorship  in  40  markets. 
Mr.  Michelson  hesitated  to  make  a  definite 
jim  that  Capsule  Mysteries  was  the  only 
jned  dramatic  series  of  five-minute  length, 
1  said  he  believes  he  established  "a  first" 
[h  its  production.  He  was  influenced  to 
jrt  the  project,  he  said,  because  he  felt 
pould  fit  into  various  programming  sched- 
is  and  into  various  advertisers'  budgets, 
kates  per  five-minute  program  range  from 
[7.50  in  small  markets  to  $98.75  for  some 
|tions  in  Los  Angeles,  Chicago  and  New 
brk.  Mr.  Michelson  noted  that  the  price 
j  the  large  metropolitan  areas  has  been 
pt  down  proportionately  in  order  to  give 
tpsule  Mysteries  the  widespread  initial  ex- 
!sure  he  feels  it  deserves. 
jProgram-wise,  Mr.  Michelson  contends 
Jit  a  five-minute  show  is  a  life-saver  on 
'kny  tv  stations  that  run  feature  films  of 
egular  length.  Mr.  Michelson  believes  the 
lies  can  be  programmed  in  various  ways, 
jher  as  a  straight  five-minute  show,  as  a 
jj)  -minute  program  or  as  a  15-minute 
Inza.  He  mentioned  that  one  station 
Wned  to  use  Capsule  Mysteries  as  a  half- 
*ur  show,  utilizing  three  episodes  plus  a 
nel  that  discusses  each  mystery. 


COLORCASTING 

Advance  Schedule 
Of  Network  Color  Shows 
j  CBS-TV 

[     Special,  sustaining  color  program  every 
Friday,  5:30-6  p.m. 
NBC-TV 

!     Feb.  9:  Judge  for  Yourself,  10-10:30 

p.m.,  Tuesday  (P.  Lorillard  through  Len- 
!  nen  &  Newell). 

Feb.  14:  Meet  the  Press,  6-6:30  p.m., 
i  Sunday  (Revere  Copper  through  St. 
'  Georges  &  Keyes  alternating  with  Pan 
1  World  Airways  through  J.  Walter 
;  Thompson  Co.). 

Feb.  16:  Camel  News  Caravan,  7:45-8 

p.m.,  Tuesday  (R.  J.  Reynolds  through 

William  Esty  Co.). 

Feb.  20:  Hit  Parade,  10:30-11  p.m., 
j  Saturday  (Lucky  Strikes  through  BBDO 

alternating  with  Crosley  Div.  of  Avco 
'  Mfg.  also  through  BBDO). 
|      Feb.  23:  Circle  Theatre,  9:30-10  p.m., 
I  Tuesday     (Armstrong    Cork  through 

BBDO). 

Feb.  28:  Excursion,  4-4:30  p.m.,  Sun- 
day (sustaining). 

March  8:  Ding  Dong  School,  10-10:30 
a.m.,  Monday  (sustaining). 

March  10:  Eddie  Fisher,  7:30-45  p.m., 
Wednesday  (Coca-Cola  through  DArcy 
j  Adv.). 

March  13:  NBC  Opera  ("The  Taming 
,  of  the  Shrew"),  4-5:30  p.m.,  Saturday 
(sustaining). 

March  15:  Name  That  Tune,  8-8:30 
I  p.m.,  Monday  (Block  Drug  Co.  through 
I  Cecil  &  Presbrey  alternating  with  Spei- 
I  del  through  Sullivan,  Stauffer,  Colwell 
&  Bayles). 

I  [Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B.T.] 
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T'S   HEADLINE  NEWS 


WITH  TWO  ||sT  PLACE! 

in  BILLBOARD'S  TV  Film  Awards  Poll 


ST  PLACE    ★    iJST  PLACE 

FEATURE  FILM  DISTRIBUTOR  *  FEATURE  FILM  DISTRIBUTOR 
Who  Did  Best  Job  of  With  Best  Service  for 

Marketing  in  1953!     *      Sales  Assistance! 


i  ...  jo  thank  you  billboard  and  special  thanks 
m.    to  Every  Station  in  the  Nation  for  those  Top  Awards 


< tea 


||  Write, 

for  the  new 
Unity  1954  catalogue 


1501  BROADWAY,  NEW  YORK  36,  N.  Y.  •  LOngacre  4-8234 


West  Coast  Representative  •  UNITY  TELEVISION  CORP.  of  California  •  8951  Sunset  Boulevard  •  Hollywood  46,  Cal.  •  Crestview  ' 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

Jan.  28  through  Feb.  3 

ncludes  data  on  new  stations,  changes  in   existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 

|  CP — construction  permit.  DA — directional  an- 
enna.  ERP — effective  radiated  power.  STL — 
Itudio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
[itra  high  frequency,  ant. — antenna,  aur. — aural, 
is.  —  visual,   kw  —  kilowatts,   w  —  watts,   mc — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc  —  kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Dec.  31,  1953* 


AM 

FM 

TV 

2,500 

533 

101 

21 

27 

f255 

115 

20 

211 

2,521 

560 

t356 

2,636 

580 

567 

127 

2 

162 

172 

4 

178 

149 

29 

16 

863 

133 

326 

0 

4 

0 

2 

1 

7 

licensed  (all  on  air) 

Ps  on  air 

Ps  not  on  air 
?otal  on  air 
Total  authorized 
Applications  in  hearing 
New  station  requests 
'facilities  change  request 
"otal  applications  pending 
.licenses  deleted  in  Dec. 

Ps  deleted  in  Dec. 


*Does  not  include  noncommercial  educational 
M  and  TV  stations. 

tAuthorized  to  operate  commercially. 

Am  and  Fm  Summary  through  Feb.  3 

Appls.  In 
Pend-  Hear- 
ing ing 


On 
Air 

2,534 
564 


Licensed 

2,509 
538 


CPs 

144 
45 


176 
4 


127 
4 


Television  Station  Grants  and  Applications 

Since  April  14,  1952 

Grants  since  July  7  7,  7952: 

vhf        uhf  Total 
Commercial  210         294  504 

Educational  12  17  291 

Total  Operating  Stations  in  U.  S.: 

vhf        uhf  Total 
Commercial  on  air  236         120  356 

Noncommercial  on  air  12  3 

Applications  filed  since  April  74,  7952: 

New    Amend,    vhf  uhf  Total 

Commercial  901  337  695  524  1.2202 
Educational          51                  25        26  51* 

Total  952       337       720       550  1,269* 

1  Forty-six  CPs  (9  vhf,  37  uhf)  have  been  re- 

turned. 

2  One  applicant  did  not  specify  channel. 

3  Includes  29  already  granted. 

4  Includes  533  already  granted. 

*    .*•  * 

Note:  Amended  processing  procedures  and  re- 
vised city  priority  list  (continuing  only  those 
cities  with  contested  applications)  are  now  in 
effect  [B-T,  Oct.  26]. 


ACTIONS  OF  FCC 
klew  Tv  Stations  .  .  . 

GRANTS 

Indianapolis,  Ind.  —  Universal  Bcstg.  Co. 
WISH),  granted  vhf  ch.  8  (180-186  mc);  ERP 
16  kw  visual,  158  kw  aural;  antenna  height 
ibove  average  terrain  1,000  ft.,  above  ground 
197  ft.  Estirnatsd  construction  cost  $597,980, 
irst  year  operating  cost  $602,650,  revenue  $818, 
81.  Post  office  address  1440  N.  Meridian  St., 
ndianapolis,  Ind.  Studio  location  1440  N.  Merid- 
an  St.  Transmitter  location  Rawls  Ave.  and 
iouth  Post  Road.  Geographic  coordinates  39°  45' 
9"  N.  Lat.,  86°  00'  21"  W.  Long.  Transmitter 
)uMont,  antenna  RCA.  Legal  counsel  Segal, 
imith  &  Hennessey,  Washington.  Consulting 
ngineer  George  C.  Davis,  Washington.  Princi- 
lals  include  President  C.  Bruce  McConnell 
54.98%),  Vice  President  Robert  B.  McConnell 
0.09%),  Second  Vice  President  Stokes  Gresham 
r.  (0.45%),  Treasurer  Frank  E.  McKinney 
14.53%),  Secretary  Earl  H.  Schmidt  (14.01%), 
[rank  M.  McHale  (9.45%),  John  R.  Atkinson 
0.01%)  and  Owen  Bush  (2%).    Granted  Jan.  28. 

Baton  Rouge,  La.,  Louisiana  Tv  Bcstg.  Corp., 
[ranted  vhf  ch.  2  (54-60  mc);  ERP  55.8  kw  visual, 
13.4  kw  aural;  antenna  height  above  average  ter- 
■ain  465  ft.,  above  ground  510  ft.  Estimated  con- 
duction cost  $294,069,  first  year  operating  cost 
fe85,000,  revenue  $292,000.  Post  office  address 
(44  Florida  St.,  Baton  Rouge  1,  La.  Applicant 
epresents  merger  of  Baton  Rouge  Bcstg.  Co. 
kWJBO)  and  Air  Waves  Inc.  (WLCS),  both  pre- 
viously competitors  for  ch.  2  and  whose  bids 
were  dismissed.  Studio  and  transmitter  location 
1399  Broussard  St.,  Baton  Rouge.  Geographic 
:oordinates  30°  25'  02"  N.  Lat.,  91°  71'  32"  W. 
Long.  Transmitter  and  antenna  RCA.  Legal 
counsel  Hogan  &  Hartson,  Washington.  Consult- 
Pg  engineer  Millard  M.  Garrison,  Washington. 
Principals  include  President  Douglas  L.  Man- 
*ip  (0.3%),  president  and  35%  owner  of  Baton 
Ifouge  Bcstg.  Co.,  45%  owner  Capital  City  Press, 
£aton  Rouge,  director  Louisiana  Fire  Insurance 
to.;  Secretary-Treasurer  Charles  P.  Manship 
Ir.  (0.3%),  35%  owner  Baton  Rouge  Bcstg.  Co., 
resident  and  45%  owner  Capital  City  Press, 
Baton  Rouge,  director  Louisiana  National  Bank 
and  Capital  Bldg.  &  Loan  Assn.,  Baton  Rouge; 
»aton  Rouge  Bcstg.  Co.  (99.4%),  owner  &  licensee 
stations  WJBO  and  WBRL  (FM)  Baton  Rouge, 
Mid  Vice  President  C.  V.  Porter  (1%),  director  of 
>aton  Rouge  Bcstg.  Co.,  attorney  and  director 
n  various  utility  interests.  Air  Waves  gets 
IPPtions  for  equal  interest.   Grant  made  possible 
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by  withdrawal  of  competitive  bid  of  Southern  Tv 
Co.  of  Baton  Rouge  Inc.,  reimbursed  $11,472  for 
expenses.  Grant  is  subject  to  condition  that 
stockholders  divest  themselves  of  interest  in 
WLCS-AM-FM.    Granted  Jan.  28. 

Camden,  N.  J.  —  South  Jersey  Bcstg.  Co. 
(WKDN),  granted  uhf  ch.  17  (488-494  mc)  (allo- 
cated to  Philadelphia);  ERP  112  kw  visual,  67 
kw  aural;  antenna  height  above  average  terrain 
257  ft.,  above  ground  317  ft.  Estimated  con- 
struction cost  $232,500,  first  year  operating  cost 
5144,000,  revenue  $150,000.  Post  office  address  and 
studio  location  2881  Mt.  Ephraim  Ave.,  Camden. 
Transmitters  location  Camden.  Geographic  co- 
ordinates 39°  54'  30"  N.  Lat.,  75°  06'  00"  W. 
Long.  Transmitter  and  antenna  RCA.  Legal 
conusel  McKenna  &  Wilkinson,  Washington. 
Counsulting  engineer  A.  D.  Ring  &  Co.,  Washing- 
ton, Principals  include:  President-Treasurer 
Ranulf  Compton  (34.%);  Vice  Presidents  Flor- 
ence J.  Compton  (20%);  William  R.  Comp- 
ton (14%),  controller  of  National  Folding  Box 
Co.,  New  London,  Conn.;  Douglass  M.  Compton 
d4%),  superintendent  at  Robinson  Paper  Co., 
New  London,  Conn.;  Vice  President-Assistant 
General  Manager  Gordon  Giffen  (1%);  Secretary- 
Assistant  Treasurer  True  C.  Giffen  (14%).  Grant 
was  made  possible  by  withdrawal  of  competitive 
bid  of  WJMJ  Philadelphia.    Granted  Jan.  28. 

Chattanooga,  Tenn. — WDEF  Bcstg.  Co.  (WDEF- 
AM-FM),  granted  vhf  ch.  12  (204-210  mc);  ERP 
105.2  kw  visual,  63.1  kw  aural;  antenna  height 
above  average  terrain  944  ft.,  above  ground  378.5 
ft.  Estimated  construction  cost  $298,350,  first 
year  operating  cost  $238,650,  revenue  $304,100. 
Post  office  address  419  Volunteer  State  Life  Bldg., 
Chattanooga  2,  Tenn.  Studio  location  419  Volun- 
teer State  Life  Bldg.  Transmitter  location  6.3 
miles  N.  of  official  center  of  Chattanooga  on 
Hampton  Rd.  Geographic  coordinates  35°  08'  05" 
N.  Lat.,  85°  19'  25"  W.  Long.  Transmitter  RCA 
antenna  RCA.  Legal  counsel  Pierson  &  Ball, 
Washington.  Consulting  engineer  Russell  P. 
May,  Washington.  Principals  include  President 
Carter  M.  Parham  (37.038%),  now  a  director  and 
president  of  WDEF  Bcstg.  Co.,  Vice  President 
John  P.  Gaither  (7.408%),  Secretary-Treasurer 
Edward  Finlay  Jr.  (4.445%).  Grant  made  possi- 
ble by  dismissal  of  competitive  bids  of  Southern 
Tv  Inc.  and  Tri-State  Telecasting  Corp.,  with 
each  receiving  option  to  purchase  27.5%  interest 
in  new  tv  venture.    Granted  Jan.  28. 

APPLICATIONS 

Dothan,  Ala.— Ala-Fla-Ga  Tv  Inc.,  vhf  ch.  9 
(186-192  mc);  ERP  55.6  kw  visual,  27.8  kw  aural; 
antenna  height  above  average  terrain  537  ft., 
above  ground  440  ft.  Estimated  construction  cost 
$198,100,  first  year  operating  cost  $120,000,  revenue 
$120,000.  Post  office  address  P.  O.  Box  505.  Dothan. 
Transmitter  location  Cottonwood  Road,  Dothan. 
Geographic  coordinates  31°  11'  8"  N.  Lat.,  85°  22' 
13"  W.  Long.    Transmitter  and  antenna  RCA. 


Legal  counsel  Miller  &  Schroeder,  Washington. 
Consulting  engineer  Richard  I.  Kearley  Jr.,  Nash- 
ville, Tenn.  Principals  include  President  Charles 
Woods  (5%),  farming;  Vice  President  J.  T. 
Thrower  (5%  jointly  with  his  wife),  hardware; 
Treasurer  Dr.  Paul  Flowers  (5%),  physician; 
Richard  Kearley  (5%),  engineer  WSM  Nashville, 
and  Dr.  Norman  W.  Homan;  Vice  President  H.  L. 
Holman  Jr.  (2%),  architect-engineer  and  stock- 
holder WOZK  Ozark,  Ala.    Filed  Feb.  2. 

Great  Bend,  Kan. — Central  Kansas  Tv  Co.,  vhf 
ch.  2  (54-60  mc);  ERP  100  kw  visual,  50  kw  aural; 
antenna  height  above  average  terrain  969  ft., 
above  ground  1,000  ft.  Estimated  construction 
cost  $442,798,  first  year  operating  cost  $190,000, 
revenue  $240,000.  Post  office  address  P.  O.  Box 
182,  Great  Bend.  Studio  and  transmitter  location 
U.  S.  Hwy.  281,  3.9  miles  N  of  Great  Bend  city 
limits.  Geographic  coordinates  38°  25'  54"  N.  Lat., 
98°  46'  24"  W  Long.  Transmitter  and  antenna 
GE.  Legal  counsel  Cohn  &  Marks.  Washington. 
Consulting  engineer  Commercial  Radio  Equip- 
ment Co.,  Washington.  Principals  include  Presi- 
dent E.  C.  Wedell  (9%),  electric  supplies;  Vice 
President  C.  L.  Roberts  (9%),  oil  drilling;  Secre- 
tary Roy  Zimroer,  treasurer-6'"r>  stockholder 
Haas-Flynn  Theatres  Inc.,  and  C.  O.  Deighton 
(7%).  Filed  Jan.  28. 

APPLICATIONS  DISMISSED 

Orangeburg,  S.  C.-WTND  Inc.  (WTND).  FCC 

dismissed  bid  for  new  tv  station  on  uhf  ch.  44 
at  request  of  applicant.    Dismissed  Feb.  2. 

San  Antonio,  Tex. — Sunshine  Bcstg.  Co.  FCC 
dismissed  bid  for  new  tv  station  on  vhf  ch.  12 
at  request  of  attorney.    Dismissed  Jan.  29. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

WARM-TV  Scranton,  Pa.— Union  Bcstg.  Co. 
granted  STA  to  operate  commercially  on  uhf  ch. 
16  for  the  period  ending  April  25.  Granted  Jan 
26;  announced  Feb.  2. 

STATIONS  DELETED 

KDJV  (TV)  Denver,  Colo.— Mountain  States  Tv 
Co.  FCC  deleted  station  on  uhf  ch.  20  in  view  of 
Commission  action  denying  application  for  ex- 
tension of  completion  date.  Deleted  Jan.  27. 

WMRI-TV  Marion,  Did.— Chronicle  Pub.  Co. 
FCC  deleted  tv  station  on  uhf  ch.  29  at  request 
of  attorney.  Deleted  Jan.  28. 

KEYC  (TV)  Cedar  Rapids,  Iowa— Hawkeye  TV 
Corp.  FCC  granted  request  for  cancellation  of 
CP  for  tv  station  on  uhf  ch.  20  and  deleted  call 
letters.   Deleted  Jan.  29. 

KMON-TV  Great  Falls,  Mont.— Montana  Farmer 
Inc.  FCC  deleted  tv  station  on  vhf  ch.  3  at  re- 
quest of  attorney.  Deleted  Jan.  27. 

KSHM  (TV)  Sherman,  Tex.— John  A.  Prather 
et  al.  d/b  as  Sherman  Tv  Co.  FCC  deleted  tv  sta- 
tion on  uhf  ch.  46  at  request  of  attorney.  De- 
leted Jan.  27. 

WCHV-TV  Charlottesville,  Va.— Charles  Bar- 
ham  Jr.  &  Emmalou  W.  Barham  d/b  as  Barham  & 
Barham.  FCC  deleted  tv  station  on  uhf  ch.  64  at 
request  of  applicant.   Deleted  Jan.  29. 

New  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

Sheboygan,  Wis.— Lake  Shore  Bcstg.  Co.  granted 

800  kc.  V50  w  daytime.  Estimated  construction 
cost  $11,955,  first  year  operating  cost  $48,000,  reve- 
nue $48,000.  Principals  in  applicant  include  Presi- 
dent David  A.  Bensman  (60%),  Secretary  Treas- 
urer Rose  Bensman  (wife)  (30%)  and  two  5% 
stockholders.  Mr.  and  Mrs.  Bensman  are  co- 
owners  of  a  radio-record  store  and  record  man- 
ufacturer. Granted  Feb.  3. 

Paducah,  Tex.— Paducah  Bcstg.  Co.  granted 
1370  kc,  500  w  daytime.  Estimated  construction 
cost  $12,275,  first  year  operating  cost  $24,000,  reve- 
nue $36,000.  Principals  in  partnership  include 
V.  L.  Hutchinson  (>'6),  \%  owner  Reid  Farm  Sup- 
ply; T.  C.  Stinson  (>'<;),  owner  men's  wear  store; 
Dawson  Reid  Jr.  CG),  fanner;  V.  G.  Jackson 
(Ve),  Vz  owner  Jackson  Tire  Co.;  G.  R.  Tippen 
(Ve)  farmer:  and  C.  L.  Robertson  {Ye),  owner  of 
insurance  agency.  Post  office  address  c/o  V.  L. 
Hutchinson,  1510  Bray  St.  Granted  Feb.  3. 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

KBIF  Sanger,  Calif.— John  Poole  Bcstg.  granted 
modification  of  CP  to  move  studio  to  Fresno, 
Calif.  Granted  Feb.  3  Applications. 

WKBS  Oyster  Bay,  N.  Y. — Key  Bcstg.  System 
Inc.  granted  CP  to  move  station  to  Mineola, 
N.  Y.  Granted  Feb.  3. 

WAEL  Mayaguez,  P.  R. — Mario  Acosta  granted 
CP  to  change  from  1400  kc,  250  w  unlimited  to 
600  kc,  1  kw  unlimited,  directional.  Granted 
Feb.  3. 
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WMRC  Greenville,  S.  C— Textile  Bcstg.  Co. 
FCC  granted  request  for  extension  of  authority 
to  remain  silent  for  additional  30  days  from 
Jan.  23.    Granted  Jan.  27;  announced  Feb.  2. 

KCLS  Flagstaff,  Ariz.— Charles  J.  Saunders 
tr/as  Saunders  Bcstg.  Co.  seeks  CP  to  change 
from  1360  kc  to  600  kc.  Filed  Jan.  27. 

WLAK  Lakeland,  Fla. — Lakeland  Bcstg.  Corp. 
seeks  CP  to  change  davtime  power  from  1  kw  to 
5  kw.   Filed  Jan.  27. 

KNOW  Monroe,  La. — James  A.  Noe  seeks  CP  to 
change  from  1390  kc,  5  kw  unlimited,  directional 
night  to  540  kc,  10  kw  day,  5  kw  night,  direc- 
tional, unlimited.    Filed  Jan.  27. 

WCRB  VValtham,  Mass.— Charles  River  Bcstg. 
Co.  seeks  CP  to  change  from  daytime  to  unlim- 
ited operation  on  1330  kc,  1  kw.  Filed  Jan.  28. 

WLNH  Laconia,  N.  H. — Northern  Bcstg.  Corp. 
amends  application  to  change  from  1340  kc.  250 
w  to  1350  kc,  1  kw,  directional,  to  specify  5  kw 
daytime.   Filed  Jan.  27. 

KBIM  Roswell,  N.  M.— Taylor  Bcstg.  Co.  seeks 
CP  to  change  from  1  kw  to  5  kw.  Filed  Jan.  27. 

STATION  DELETED 

WLIO  East  Liverpool,  Ohio — Pottery  Bcstg.  Co. 

FCC  granted  request  for  cancellation  of  license 
for  am  station  on  1570  kc  and  deleted  call  letters. 
Deleted  Jan.  26;  announced  Feb.  2. 


New  Fm  Station 


ACTION  BY  FCC 

Deland,  Fla. — John  B.  Stetson  Univ.  granted  CP 
for  new  Class  B  fm  station  on  ch.  239  (95.7  mc); 
ERP  8.6  kw;  antenna  height  above  average  ter- 
rain 290  ft.   Granted  Feb.  3. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WDBO-FM  Orlando,  Fla.— Orlando  Bcstg  Co. 
granted  CP  to  change  from  34  kw  to  25  kw;  an- 
tenna height  above  average  terrain  from  340  ft. 
to  460  ft.   Granted  Feb.  3. 

WKEU-FM  Griffin,  Ga.— Radio  Station  WKEU 
granted  modification  of  CP  to  change  from  Class 
A  to  Class  B  station  on  ch.  240  (95.9  mc);  ERP 
from  1.75  kw  to  440  w.   Granted  Feb.  3. 

WMBD-FM  Peoria,  111. — WMBD  Inc.  granted 
CP  to  change  from  16  kw  to  2.5  kw.  Granted 
Feb.  3. 

WRCM  (FM)  New  Orleans,  La. — Supreme 
Bcstg.  Co.  granted  CP  to  change  from  61  kw  to 
5.9  kw;  antenna  height  above  average  terrain 
from  465  ft.  to  250  ft.   Granted  Feb.  3. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KBTA   Batesville,   Ark. — White   River  Bcstrs. 

Inc.  granted  voluntary  transfer  of  control  to  J.  F. 
Higginbottom  through  purchase  of  69  shares  from 
W.  Albert  West  for  $22,000.  Mr.  Higginbottom 
will  now  own  approximately  66%.  Granted  Feb. 

3. 

WPJV  Vero  Beach.  Fla. — Indian  River  Bcstg. 
Co.  seeks  voluntary  assignment  of  CP  for  new 
am  station  on  1490  kc  Tropics  Inc.  in  exchange 
for  $6,784  and  40^  interest.  Indian  River  Bcstg. 
licensee  of  WIRA  Ft.  Pierce,  Fla.,  is  owned  by 
Chanticlear  Bcstg.  Co.,  (WCTC  New  Brunswick, 
N  J.).  Principals  in  Tropics  Inc.  include  Presi- 
dent Merrill  P.  Barber  (3r;),  banking  and  real 
estate:  Vice  President  Ralph  W.  Sedgwick  (3%), 
insurance  and  Secretary-Treasurer  James  L. 
Howe  50.1'-  stockholder  WCTC.  Granted  Feb.  3. 


KFXD-TV  Nampa.  Idaho— Frank  Hurt  &  Son 
Inc.  granted  assignment  of  CP  for  vhf  ch.  6  to 
Idaho  Bcstg.  &  TV  Co.  (KGEM,  KTVI-TV  Boise). 
Consideration  is  the  no  charge  made  to  KFXD- 
TV  by  KTVI-TV  for  use  of  its  equipment  during 
interim  operation  from  June  17  to  August  12, 
1953.  Granted  Jan.  28. 

KFAZ  (TV)  Monroe,  La.— Delta  Tv  Inc.  granted 
acquisition  of  control  by  J.  O.  Willett  through 
purchase  of  49 7<  of  stock  from  Howard  E.  Griffith 
for  $20,300.  Mr.  Willett  will  now  own  98.04% 
interest.    Granted  Feb.  3. 

WFEA  Manchester,  N.  H.— N.  H.  Bcstg.  Inc. 
granted  voluntary  assignment  of  license  to  Public 
Information  Inc.  for  $100,000.  Sole  owner  is 
Farris  E.  Rahall,  34%  stockholder  WQCY  (TV) 
Allentown,  Pa.,  23.4%  stockholder  WKAP  Allen- 
town,  vice  president-secretary-15.25%  stock- 
holder WWNR  Beckley,  W.  Va.,  and  secretary- 
23.8%  stockholder  WNAR  Norristown,  Pa. 
Granted  Feb.  3. 

WRTV  (TV)  Asbury  Park,  N.  J.— Atlantic  Video 
Corp.  granted  voluntary  transfer  of  control 
through  sale  of  all  stock  to  Walter  Reade  Thea- 
tres Inc.  for  $20,300.  Principals  include  President 
Walter  Reade  Jr.  (51%);  Vice  President  Edwin 
Gage,  and  Suzanne  Gage  (49%).  Granted  Feb.  3. 

KVSP  Lubbock,  Texas — R.  Briggs  Irvin,  Roland 
C.  Simpson,  J.  C.  Sanders,  James  G.  Jarrett  & 
Wayne  D.  Tibbs  Jr.  d/b  as  Hub  Bcstg.  Co.  granted 
voluntary  assignment  of  license  to  R.  Briggs 
Irvin,  Roland  C.  Simpson,  James  G.  Jarrett  & 
Wayne  D.  Tibbs  Jr.  d/b  as  Hub  Bcstg.  Co.  Mr. 
Sanders  sells  20%  interest  to  remaining  partners 
for  $3,500.  Each  partner  will  now  own  25%. 
Granted  Jan.  29. 

APPLICATIONS 

WPID  Piedmont,  Ala. — Ruby  Jo  Clotfelter,  Cary 
L.  Graham  &  Mac  M.  Thomas  d/b  as  Piedmont 
Radio  Station  seeks  voluntary  assignment  of  li- 
cense to  Cary  L.  Graham  through  sale  of  74.07% 
interest  by  other  partners  for  $10,000.  Mr.  Gra- 
ham, Vz  owner  WETO  Gadsden,  WMOZ  Mobile 
and  WANA  Anniston,  all  in  Ala.,  will  now  be 
sole  owner.    Filed  Jan.  29. 

WETV  (TV)  Macon,  Ga. — Macon  Tv  Co.  seeks 
voluntary  acquisition  of  positive  control  through 
sale  of  45%  interest  by  Middle  Georgia  Bcstg.  Co. 
(WBML)  to  Macon  Bcstg.  Co.  (WNEX)  for 
$70,000.  WNEX  will  now  own  81.8%  and  W.  A. 
Fickling  will  own  18.2%.    Filed  Jan.  18. 

WGUY-AM-FM  Bangor,  Me. — Murray  Carpen- 
ter seeks  voluntary  assignment  of  license  to 
wholly  owned  corporation  Murray  Carpenter  & 
Associates.  Principals  include  President-Treas- 
urer Murray  Carpenter  (99%),  Secretary  Marie 
Carpenter  (0.5%),  and  C.  L.  Lardin  (0.5%).  Filed 
Jan.  25. 

WSTP  Salisbury,  N.  C. — Piedmont  Bcstg.  Corp. 
seeks  voluntary  transfer  of  control  to  Holt  Mc- 
pherson and  Robert  W.  Wallace  through  sale  of 
51%  interest  for  $14,399.  Principals  will  now  in- 
clude Holt  McPherson  (25.6%),  secretary-treas- 
urer .69%  stockholder  WOHS-AM-FM  Shelby, 
N.  C,  and  editor  High  Point  Enterprise,  High 
Point,  N.  C;  Robert  M.  Wallace  (25.4%),  presi- 
dent-10%  stockholder  WHOS:  Bryan  P.  Beard 
(25%),  and  J.  F.  Hurley  Jr.  (24%).  Filed  Jan.  25. 

WSPA-AM-FM  Spartanburg,  S.  C— Bcstg  Co. 
of  the  South  seeks  voluntary  assignment  of  li- 
cense to  WORD-TV  for  $400,000.  Principals  will 
now  include  President  Walter  J.  Brown  (50%), 
Secretary-Treasurer  D.  S.  Burnside  (4.10%),  and 
Thomas  B.  Pearce  Jr.  (2%)  Sale  is  to  effectuate 
merger  agreement  between  WSPA  and  WORD 
enabling  vhf  ch.  7  grant  to  WORD-TV.  Filed 
Jan.  25. 

WORD-WDXY  (FM)  Spartanburg,  S.  C.  seeks 
voluntary  assignment  of  license  to  WORD  Inc. 
for  $150,000.  Principals  include  President  Irwin 
Kahn  (49.8%),  28.8%  stockholder  WNOK-AM-TV 
Columbia,  S.  C;  Vice  President-Secretary  Moody 
McElveen  Jr.  (0.2%),  general  manager-2.4% 
stockholder  WNOK.  and  Treasurer  B.  F.  Kurtz 
(50%),  3.6^  stockholder  WNOK.  Filed  Jan.  25. 

KCLW  Hamilton,  Tex.— Clyde  Weatherby  tr/as 
Hamilton  Bcstg.  Co.  seeks  voluntary  assignment 
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of  license  to  C.  M.  Hatch  &  Coy  Perry  d/b  a: 
Hamilton  Bcstg.  Co.  for  $35,000.  Principals  ir 
partnership  are  C.  M.  Hatch  (25%),  ifc  owne:^ 
Hamilton  Herald  News,  Hamilton,  and  Dubli?„ 
Pub.  Co.,  Dublin,  Tex.;  and  Coy  Perry  (75%) 
3,4  owner  Hamilton  Herald  News,  y2  owner  Dub 
lin  Pub.  Co.,  and  sole  owner  Teague  Chronicle 
Teague.  Tex.   Filed  Jan.  25.  — 


Hearing  Cases 


)0U 


INITIAL  DECISIONS 


West  Palm  Beach,  Fla.— New  tv,  vhf  ch.  12 

FCC  Hearing  Examiner  Isadore  A.  Honig  issue( 
initial  decision  looking  toward  grant  of  applica1?11 
tion  WEAT-TV  Inc.,  for  construction  permit  foi 
new  tv  station  in  West  Palm  Beach,  Fla.,  o: 
ch.  12,  subject  to  the  condition  that  no  construe 
tion  shall  be  commenced  until  an  appropriati 
application  to  modify  the  antenna  of  statioij_ 
WEAT,  as  proposed,  is  considered  by  the  Conv  i 
mission  and  granted.    Action  Feb._  3.  M{ 


Tulsa,  Okla. — New  Tv,  uhf  ch.  17.  FCC  Hearini' 
Examiner  Annie  Neal  Huntting  issued  initial  de. 


cision  looking  toward  grant  of  application  ojnof 
Arthur  R.  Olson  for  a  construction  permit  tj^j 


t 


establish  new  commercial  television  station 
Tulsa,  Okla.,  on  ch.  17.  Action  Jan.  29. 

OTHER  ACTIONS 

Antenna  Rules  Amended  —  The  Commissiorf"" 

amended  Section  17.22(c)  of  rules  concerning  th< 
construction,  marking  and  lighting  of  antenn; 
structures  (Part  17)  to  read  as  follows:  "How-f- 
ever, where  antenna  installations  are  of  sucu.ii 
a  nature  that  their  painting  and  lighting  iilvm 
accordance  with  these  specifications  are  confml  , 
ing  or  endanger  rather  than  assist  airmen  or  aii1)1"1 
otherwise  inadequate,  the  Commission  will  spec;j|j| 
ify  the  type  of  painting  and  lighting  or  othel 
marking  to  be  used  in  the  individual  situation.1jAS 
This  amendment  is  effective  immediately.  ComjJ,, 
Sterling  not  voting.    Action  Jan.  28.  'r" 
Fm  Allocation — FCC  in  a  notice  of  further  pro-'  I  .Vf 
posed  rule  making,  proposed  to  shift  fm  ch.  2a 
from  Memphis  to  Paris,  Tenn.,  instead  of  CD  J 
248  from  Nashville,  as  had  been  previously  pro  , 
posed.    This  is  pursuant  to  an  amended  applica 
tion  by  Paris  Bcstg.  Co.,  applicant  for  a  Class  wr~ 
station  in  Paris.    Action  Feb.  3. 

West  Palm  Beach,   Fla. — Palm   Beach  Bcsttiin 
Corp.  (WWPG),  FCC  Comr.  Robert  E.  Lee  grarJWK 
ed  petition  to  dismiss  without  prejudice  its  bj 
for  new  tv  station  on  vhf  ch.  12  and  retained  i  SI. 
hearing  application  of  WEAT-TV  Inc.  Actio! 
Jan.  29.  W 

KFXD-TV   Nampa,   Idaho— Frank   E.  Hurt  t 
Sons  Inc.    FCC  granted  application  for  extensioj 
of  time  to  May  11,  within  which  to  complet 
construction  of  new  tv  station  to  operate  on  chl_ 
6.    Action  Jan.  28. 

Indianapolis,  Ind. — Vhf  ch.  13  proceeding.  Bj 
order,  the  Commission  dismissed  petitions  c' 
Mid-West  T.V.  Corp.,  Indianapolis  Bcstg.  Inc1 
and  WIBC.  relating  to  action  of"  the  Motion 
Commissioner  on  Nov.  30,  in  dismissing  withoi 
prejudice  the  then-pending  application  of  Crof 
ley  Bcstg.  Corp.  for  new  tv  station  in  Indian 


3f» 
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apolis.  Ind.,  on  ch.  8.  The  three  petitioners  aS' 
competing  applicants  for  new  tv  stations  o' 
ch.  13  in  Indianapolis,  for  which  Crosley  has  sind, 
applied.    Action  Jan.  28. 

Alma,  Houghton  Lake,  Mich. — By  memorandurfSH 
opinion  and  order,  the  Commission  dismisse: 
oetitions  filed  by  WFYC  Alma.  Mich.  (1280  kt|_ 
1  kw,  D),  protesting  grant  on  Dec.  9.  1953.  of  con 
struction  permit  to  Sparks  Broadcasting  Co.  fo 
new  am  station  at  Houghton  Lake,  Micl 
(WHGR),  on  1290  kc.  1  kw,  D.  Action  Jan.  29.  +- 

Mansfield,   Ohio — Uhf  ch.  36  proceeding.  B 
order,  the  Commission  granted  petition  by  FeJ 
gum  Theatres  Inc.  to  delete  issue  to  determilf  | 
whether  good  cause  exists  for  the  location  of  i1j|]| 
main    studio   outside   the    principal  communit 
to  be  served,  in  the  proceeding  involving  pettljfl 
tioner's  application  and  that  of  Mansfield  Joux] 
nal  Co.  for  construction  permits  for  new  tv  stfW 
tions  in  Mansfield.  Ohio,  on  ch.  36.  Action  Jan.  2!  I  t 

KRGA   Springfield.   Ore.  —  By  memorandum 
opinion  and  order,  the  Commission  postpones 
effective  date  of  its  grant  on  Dec.  17,  1953,  1 
W.  Gordon  A  "en  of  construction  permit  for  nc 
am  station  KRGA  at  Springfield,  Ore.,  on  10: 
kc,  1  kw,  D,  designated  the  same  for  hearing— 
on  Feb.  15.  1954.  and  made  protestants  KUGI 
KASH  and  KORE,   all  am  stations  in  Eugen 
Ore.,  parties  to  the  proceeding.    Comr.  Bartle"|m- 
dissented;  Comr.  Lee  not  voting.    Action  Jan.  2  I 
WGAL-TV  Lancaster,  Pa.— Vhf  ch.  8  protest 
By  order,  the  Commission  granted  request  < 1  H 
Peoples  Broadcasting  Co.,  Lancaster.  Pa.,  to  wiS) 
draw  its  request  for  oral  argument  on  excel 
tions  to  initial  decision  released  Nov.  13.  lookir 
toward  grant  of  the  application  of  WGAL  In( 
for  regular  operation  of  station  WGAL-TV  a 
ch.  8  in  Lancaster;  and  dismissed  the  competir 
application  of  Peoples  with  prejudice.  Actio 
Jan.  28. 

WHUM-TV  Reading,  Pa. — Eastern  Radio  Corf 

FCC  granted  extension  of  time  for  a  period  | 
m\  months  within  which  to  complete  construe 
tion  of  tv  station  on  ch.  61.   Action  Jan.  28.  ]} 
Proposed  Fees — Pursuant  to  provisions  of  to 
Independent  Offices  Appropriation  Act  of  19( 
as  augmented  bv  a  Bureau  of  the  Budget  circiyic 
lar  of  Nov.  5.  the  FCC  announced  proposed  ru  J  o 
making    looking    toward    the   establishment  ff«l 
foes  to  cover  the  cost  of  its  licensing  and  similw 
activities.  J1' 
(Continued  on  page  104)  fi'Ji 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20tf  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 
$2.00  minimum. 

All  other  classifications  30^  per  word— $U-00  minimum  •  Display  ads  $15.00  per  inch. 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.j  sent  to  box  numbers  are  sent  at  owner's  risk.  Bboadcast- 
ing  •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted— (Cont'd) 


Help  Wanted 


Help  Wanted— (Cont'd) 


Announcers,  salesmen,  1st  engineers  or  any  com- 
bination immediately.  Midwest.  Box  919A,  ts-l. 


Managerial 


Office  manager  for  Rocky  Mountain  area  radio 
and  television  station.  Man  we  are  looking  for 
must  have  executive  ability  and  experience  in 
radio  station  accounting  and  office  management. 
We  want  a  steady  reliable  family  man  who 
desires  to  make  a  permanent  home  in  the  west 
with  a  growing  organization.  Excellent  starting 
salary  with  opportunity  for  right  man  to  partici- 
pate in  earnings.  Please  send  full  resume  of  ex- 
perience and  personal  background  and  photo. 
Box  201C,  B-T.   


Manager,  salesman.  Daytimer  near  Miami.  Life- 
time opportunity  for  go-getter.    Box  340C,  B.T. 

Salesmen 


Florida  salesman.  Experienced  man  Excellent 
opportunity  for  hard  worker.  Give  full  details 
in  your  first  letter.  Box  676A,  B'T.  

Salesman.  Have  opening  for  aggressive  experi- 
enced radio  salesman,  network  station  in  im- 
portant market.  Box  718A.  B»T.  

Salesman:  one  who  will  make  calls  and  sell  1000 
watt  fulltime  independent  in  250,000  N.  Y.  state 
market.  Must  have  car.  Experience  necessary. 
Draw  and  over-ride.  Box  205C,  B.T.  

Aggressive  sales  producer  wanted  by  established 
northern  Illinois  independent.  Permanent  posi- 
tion, good  future  for  competent  worker.  Guar- 
anteed monthly  income  $400.  against  15  percent 
commission,  protected  territory,  account  list. 
Bonus,  paid  vacation,  sick  benefits.  Fast  grow- 
ing community,  personal  interview  necessary. 
Give  training,  experience,  age.   Box  304C,  B.T. 

Salesman  at  once.  Pay  25  percent  commission. 
5000  watt  night  and  day.    Box  348C,  B.T. 


Commercial  manager.  Unusual  opportunity  for 
aggressive  reliable  energetic  sales  manager  to 
supervise  radio  and  television  sales  departments 
in  progressive  middle  west  market,  5000  watt 
Mutual  radio  and  NBC-DuMont  television  sta- 
tions. Earnings  limited  only  by  your  ability. 
Send  complete  information  first  letter,  including 
background,  experience,  salary  expected,  avail- 
ability and  photo.    Box  355C,  B.T. 

Salesman  on  25  percent  commission,  5000  watt 
station.  WKNK,  Muskegon,  Mich. 

Outstanding  financial  opportunity  for  two  aggres- 
sive, hard-hitting,  experienced  advertising  sales- 
men. One  territory  requires  extensive  traveling, 
the  other  moderate  traveling  with  most  weekends 
home.  Salary,  draw,  travel  expenses,  plus  lib- 
eral commission.  Car  necessary.  The  Marvin 
Company,  1100  West  Washington  Boulevard,  Chi- 
cago, m. 

Announcers 

Experienced  announcer  capable  of  doing  emcee 
work  and  delivering  selling  commercials  on  radio 
and  tv.  Box  717A,  B-T. 

Experienced  announcer-DJ,  sincere  pitch,  handle 
board,  good  pay.  Progressive  community  near 
Chicago.  Personal  interview  necessary.  State 
age,  experience.    Box  154C,  B.T. 

Morning  man  with  gimmick  show  for  competi- 
tive market.  Write  full  details  and  experience 
plus  salary  desired.  Box  204C,  B-T. 

Announcer,  control  board  operator-network  sta- 
tion, West  Virginia.  State  age,  experience. 
Box  331C,  B.T. 

Announcer.  Straight  staff.  Top  rated  midwest 
local  single  station  market  25,000.  Network. 
Operate  controls,  no  combo.  Best  working  con- 
ditions. 40  hour  week.  Prevailing  wages.  No 
east  or  west  coast  applicants.  Write  full  details, 
no  tape  or  disc  now.   Box  333C,  B.T. 

Actor-DJ  —  amusing,  fast-paced  ad-lib  patter, 
jolly,  engaging.  Character  voices — "be-bopper," 
"life-of-the-party  funster."  Theatrical  back- 
ground,   Ohio.    Single.    Box  349C,  B.T.  


Top  morning  DJ  from  major  market.  Send  tape, 
rating  photo,  minimum  guarantee.  KGU,  Hono- 
lulu. 

Baseball  announcer.  KTBB  in  Tyler,  Texas  will 
broadcast  all  games  of  the  Tyler  Tigers  in  the 
Big  State  League,  Class  B  loop.  Need  topflight 
sports  man  to  carry  games.  Send  complete  de- 
tails to  M.  E.  Danbom,  Radio  Station  KTBB,  Tyler, 
Texas. 

Two  good  announcers  for  southeastern  1  kw  new 
am  station.  Good  chance  for  advancement  with 
excellent  starting  salary.  Write,  wire  or  call 
WBRO,  Waynesboro,  Ga. 

Competent  and  reliable,  negro  announcer  and  DJ 
for  successful  station  with  all  negro  program- 
ming. Full  details  in  first  letter.  Radio  Station 
WRAP,  300  Portlock  Building,  Norfolk,  Virginia. 

Announcer,  independent,  news,  hillbilly,  popular 
race  shows.  40  hours.  Play-by-play,  all  sports, 
high  school.  Baseball,  basketball,  Mississippi 
State  College.  Joe  Phillips,  WSSO,  StarkviUe, 
Mississippi. 

Technical 

Engineer,  1st  class  operator  for  am  transmitter 
recording,  nemos,  maintenance.  East  coast.  Full 
information  to  Chief  Engineer,  Box  122C,  B-T. 

Chief  engineer  for  directional  station  in  New 
England.    Box  298C,  B-T. 

Engineer  with  first  class  license  for  new  station 
near  Boston.  New  Englanders  preferred.  Box 
299C,  B«T. 

Staff  engineer  for  established  midwest  am  and 
tv  station.  Major  expansion  program  in  prog- 
ress. Prefer  experienced  man.  Wage  contract, 
automatic  increases,  other  benefits.  Send  resume 
and  starting  minimum.    Box  302C,  B«T. 

1st  class  radiotelephone  engineer  for  expanding 
radio  and  television  stations.  Write  or  call  WICA 
Inc.,  Ashtabula,  Ohio. 

1000  watt  daytime  needs  two  first  class  engineers. 
Combo  men  perferred.  $75.00.  per  week  to  start. 
Liberal  working  conditions.  Call,  WTIM,  Taylor- 
ville,  Illinois. 

Immediate  openings.  First  phone  men.  Am  and 
fm.  Experienced  or  inexperienced.  Contact 
David  Frozzo,  LU  1292  IBEW,  212  South  Jeffer- 
son, Peoria,  Illinois. 

Production-Programming,  Others 

Am-tv  station  needs  writer,  versatile  idea  man 
familiar  with  production  to  write  solid  selling 
copy  for  growing  midwest  station.  Opportunity 
to  work  into  tv.  Well  paying  position  with  reg- 
ular salary  increases.  Three  weeks  paid  vaca- 
tion. Send  samples,  data,  references  to  Box 
99C,  B«T. 

Immediate  opening  for  copywriter.  Experienced. 
WVOS,  Liberty,  N.  Y. 


Television 


Ground  floor  opportunity.  Midwest  radio  sta- 
tion commencing  construction  vhf  tv  station. 
Now  seeking  good  experienced  and  reliable 
key  staff  personnel  for  the  following  jobs: 
Chief  engineer,  production  manager-announcer, 
film  and  photo  expert,  copy  chief,  artist,  news 
and  sports  announcer.  This  is  not  a  big  city 
deal.  It  is  an  opportunity  to  become  an  integral 
part  of  a  good,  medium  market  combination 
radio-television  operation.  Please  include  full 
information  first  letter  and  present  salary  status. 
Box  296C,  B.T. 


Salesmen 


Need  experienced  tv  salesman  excellent  oppor- 
tunity for  real  producer.   Box  719A,  B-T. 

Salesman  for  NBC  (La.)  regional,  vhf  tv  CP. 
must  have  proven  ability  local  and  regional  sales, 
some  national  contacts.  Replies  confidential.  De- 
tailed resume.  Box  191C.  B-T.  


Immediate  availability  for  an  aggressive  ma- 
looking  for  a  good  future  in  television.  One  t 
station  market  in  midwest's  richest  farm  are? 
Guarantee  plus  liberal  commission.  Write  Bo: 
363C,  B-T. 


Announcers 


Announcers  (2)  staff  work,  heavy  news,  for  we; 
established  NBC  affiliate,  tv  CP,  must  have  con, 
mercial  radio  background.  Send  tape,  recei 
photo,  complete  resume,  references.  Replies  coi 
fidential.   Box  190C  B«T. 


Situations  Wanted 


Managerial 


All-round  man  Friday.  At  present  general  mar 
ager.  Experienced  engineer,  announcer,  salei 
man.    Present  income  $7500.    Box  292C.  B.T. 

Experienced  chief  engineer  seeks  manager-chii 
engineer  position  with  established  or  new  static 
in  Texas  or  southwest.  Extensive  administratis 
and  technical  experience.  Will  consider  buyir; 
stock.    Box  297C,  B«T. 

Thoroughly  experienced  mature  manager  avat 
able  for  relocation  because  of  tv  merger.  Tc 
references,  nationally  respected.    Box  316C,  B.' 

Eighteen  years  New  York  metropolitan  exper 
ence  all  phases  of  radio,  producer-director,  pre 
gram  director  and  to  date,  production  manage 
leading  independent  (N.  Y.)  radio  station.  Mai. 
offer.    Box  326C,  B.T. 

Station  manager,  experienced.  Currently  mar 
aging  1000  watt  regional.  Ten  years  theatre  ar. 
radio.  Can  produce,  announce,  sell.  Prefer  soul 
or  southwest,  radio  or  tv.  Age  35,  married,  r 
children.  Good  references  on  good  results.  Be 
364C,  B.T.   

Salesmen 


Tv-radio  salesman-sportscaster.  Employed  bot 
Ready  for  larger  market.    Box  295C,  B-T. 

Florida,  tv  and  radio  stations  attention!  Emce 
announcer,  salesman,  hillbilly  DJ.  Present, 
employed  Family  man.  Wants  permanent  jo 
References.    Box  314C,  B.T.  

Experienced  time  salesman  with  outstanding  r& 
ord,  New  York  area.  Excellent  agency  contact 
Desires  immediate  change.    Box  352C,  B.T. 

 .  i 

Announcers 

Announcer-singer.  Six  years  experience,  goc 
commercial  voice.  Tape  on  request.  Box  115' 
B-T. 

Staff  announcer,  27,  one-and-half  years  exper 
ence,  single,  college  graduate,  play-by-play  bas< 
ball.  Desire  midwest.  Consider  all.  Box  208' 
B-T. 

Ambitious  veteran,  28,  single,  desires  radio  i 
tv  contact,  salary,  location  no  object.  2V2  yea 
college,  radio  school.  Humorous  ad-lib,  cha 
acterizations,  short  on  experience.  Box  225C,  B« 

Good  play-by-play.  Can  deliver.  Minor  leagi 
baseball  with  college  football,  basketball.  Co 
lege  grad,  former  athlete.  4  years  experienc 
Good  sports  background.    Box  241C,  B«T. 

Sportscaster.  6  years  experience,  employed.  Ci 
dropping  baseball.  Seeks  year-round  sports  ope 
ation.  Radio,  radio-tv.  Baseball  necessary.  Salai 
talent.   Box  338C,  B«T. 

Excellent  potentialities,  27,  good  baritone  voi< 
Strong  on  news,  DJ,  commercials,  sportscastir 
Familiar  with  control  board  operations.  Thi 
class  ticket.  Married,  tape,  resume,  travel.  Pe 
manent  connection.    Box  278C,  B.T. 

Baseball  announcer  wants  B,  A,  AA,  or  AA 
ball,  plus  other  sports,  plus  tv  affiliation  in  metr 
politan  market.  Now  employed.  Top  referenci 
tape  of  film  available.    Box  293C,  B-T. 

Sportscaster,  employed  radio-television,  colle 
graduate,  all  sports.  25,  married,  will  sell,  ii 
mediate  reply.  Box  294C,  B«T. 

Announcer,  3  years  midwest  experience.  Coi 
mercial  voice.    Qualified  news  and  music.  C( 
lege.     Family.     Desires  permanent  position 
midwest.    Box  310C,  B.T. 

Announcer,  2  years,  draft  exempt,  strong  nev 
straight  commercials,  gather,  edit,  deliver,  ch£ 
acter  voices,  consider  permanent  position  on 
Prefer  midwest.    Box  311C,  B-T. 

Experienced  feminine  announcer-continuity  wr 
er.  Can  handle  women's  programs,  also  trafl 
Prefers  western  states.  References.  Box  315 
B.T. 

Experienced  sportscaster,  1954  baseball  play-b 
play.    Tape,  photo,  references.    Box  315C.  B. 
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Situations  Wanted — (Cont'd) 


berienced  staff  announcer  desires  good  oppor- 
Eity.  Box  318C,  B.T. 


plio-tv  experienced  announcer,  newscaster,  DJ, 
ture,  knowhow,  $75,  least.  Box  319C,  B«T. 


nouncer.  1-year  solid  staff  experience;  strong 
news  and  sports,  fine  play-by-play,  good  po- 
Itial,  college  grad;  control  board.  Box  321C. 


nouncer,  negro.  Good  possibility  commercial 
tder.  Good  DJ.  Attended  radio  school.  Willing 
[learn.  Box  324C,  B«T. 


™j.i.fr  announcer,  deejay.  Five  years  metropolitan 
'Ition.  Prefer  midsouth.  References.  Box  330C, 


T 


nouncer-writer-producer.  26,  single.  College 
id.,  4  years  am  experience,  thorough  knowl- 
ke  of  50  kw  operation.  Interested  large  market 
ror  new  tv.  Will  travel.  Box  335C,  B.T. 


round  announcer,  thoroughly  trained,  high 
tential,  college  grad,  vet,  married.  Box  337C, 


seball  announcer.  Seven  years  experience.  Fine 


™y  fee,  best  of  references.  Box  341C,  B-T 


inouncer  type  DJ.  Glib  mind,  want  position 
h  future,  to  settle.  Box  342C,  B«T. 


nouncer  MC.  Independent  and  network  affili- 
experience.  Strong  DJ.  News  and  sports.  Col- 
e  grad.  27.  Box  343C,  B«T. 


ry  pleasant  voice,  some  experience.  Newscast- 
;.  DJ.  Minimum.  Prefer  within  500  miles  of 
w  York  City.  Box  344C,  B'T. 


nee,  go(  c 


HSjjtnouncer,  newscaster-DJ,  smooth  commercials, 
ep  voice.  Control  board.  Limited  experience, 
ckground  assures  strong  staff  potential.  Vete- 
travel,  tape.  Resume.  Box  346C,  B«T. 
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dio  staff  announcer  with  some  Hollywood  tv 
perience,  available  for  radio  or  tv  station.  Re- 
ading and  photograph  upon  request.  Box  357C, 
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iff,  experienced,  strong  DJ,  news,  commercials, 
t.,  single,  ambitious.  Sober.  Desires  N.E.  coast, 
od  delivery.  Box  345C,  B'T. 


nouncer-actor,  wishes  staff  job.  Some  an- 
uncing,  mostly  acting.  Possibility  of  sales.  Box 
■C,  B'T. 


mbo  man,  3rd  class  permit,  college  graduate. 
;ht  on  experience,  strong  on  news  and  sports, 
i  do  play-by-play  of  baseball  and  football.  Car, 
l  travel  anywhere.  Draft  exempt.  Box  359C, 

r. 


gro  announcer,  some  experience,  broadcasting 
iduate,  very  good  on  commercials.  Box  360C, 

r. 


jinouncer,  one  year  experience,  all  phases, 
esently  employed,  desires  position  in  midwest, 
jt  will  consider  all  offers.  Box  36IC,  B'T. 


iperienced  announcer.  Recently  with  east  indie 
tion.  News,  DJ,  board,  draft  exempt.  Charlie 
Hi,  907  Clinton  Street,  Hoboken,  New  Jersey, 
p.  4-9976. 


iff  announcer.  Recent  broadcasting  school 
aduate  in  Washington,  D.  C.  Board  trained, 
teran,  single,  third  class  license.  Prefer  Geor- 
a  or  Florida.  Available  immediately.  Joe  Du- 
n,  810  Huron  Street,  Jacksonville,  Fla.  8-2892. 


inouncer,  negro.  Excellent  DJ,  commercial 
inewiader,  news.  Boo  Frazier,  34-68  106  Street,  Co- 

'  cha  eha,  New  York. 


wscaster.  Play-by-play  sports.  Light  experi- 
ce.  Hard  worker.  Develop  fast,  right  condi- 
ns.  Control  board.  Disc  jockey.  Veteran.  Single, 
ivel,  tape.  Don  Hallock,  25  Danes  Street,  Pat- 
ogue,  N.  Y.  Phone  3-1479-M. 


v  perienced  announcer-engineer.  First  phone. 
Jon  LeMont,  5658  Logan  Avenue  North,  Minne- 
olis,  Minn. 


Situations  Wanted— (Cont'd) 


Experienced  announcer,  versatile,  specialize 
sports.  Fritz  Van,  WEBC,  Duluth,  Minnesota. 

Desire  permanent  staff  announcing  position,  mid- 
west. Good  clear  commercial-news  voice,  pleas- 
ing DJ.  University  background,  experience  in- 
cludes network  outlet.  References.  Single,  31, 
veteran.  Advise  needs.  Charles  May,  3619  Paseo, 
Kansas  City,  Missouri.  Phone  Armour  5446. 

Hillbilly  DJ,  excellent  voice,  personality,  sales- 
manship, thorough  knowledge  country  music. 
Number  one  references.  No  other  like  him. 
Don  Owens,  Montgomery  Arms,  Silver  Spring, 
Maryland.  Juniper  9-1120. 

Young  announcer,  6  months  experience.  Family 
man  desires  permanent  spot,  personable,  DJ, 
sports.  Good  voice.  Travel.  James  Pitsch,  934 
Lakeside  Place,  Chicago,  Illinois.  Ardmore  1-3059. 

Announcer,  permanent,  staff.  Commercial  DJ, 
strong  news,  light  experience.  Potential  station 
asset.  Single,  veteran.  Car,  tape,  resume  on  re- 
quest. Keith  Roberts,  20-33  31  Street,  Astoria, 
Long  Island,  N.  Y. 

Announcer,  news,  strong  sports,  commercials, 
control  board.  Experience  light.  Future  bright. 
Married,  reliable,  settled.  Tape,  references.  Jim 
Rochelle,  11  Pine  Brook  Road,  New  Rochelle, 
N.  Y.  NE.  2-0688. 


Want  top  sports  station  in  your  market?  Contact 
Fritz  Van,  YMCA,  Duluth,  Minnesota. 

Technical 


Drunk,  disorderly,  insolent,  stupid.  Want  job  as 
chief  so  will  have  time  to  dissipate.  Any  station 
through  5  kw.  Take  staff  5  kw  or  over.  Box 
305C,  B'T. 

Chief  engineer,  presently  employed.  Prefer  west, 
midwest.  Experienced  through  5  kw.  Over  ?  I 
will  if  you  will.  Staff  or  chief.  Box  306C,  B'T. 

Reliable  married  engineer.  4  years  experience  all 
phases  of  studios,  tv  audio,  recordings,  trans- 
mitters. Desires  permanent  position.  Box  307C, 
B'T. 

Experienced  engineer,  with  car,  desires  a  perma- 
nent position  in  broadcasting.  Box  308C,  B'T. 

First  phone,  seven  years  radio  experience.  Avail- 
able April  15.  Box  309C,  B'T. 

First  phone.  23  months  am  experience.  Disc  and 
tape  recording.  Some  control  experience.  Box 
323C,  B'T. 

Experienced  chief  engineer,  all  phases  am,  wants 
change,  anywhere.  Box  327C,  B'T. 

First  phone,  some  transmitter  experience.  Pres- 
ently employed.  Would  prefer  Maryland.  Box 
339C,  B'T. 

Engineer,  first  phone,  graduate  RCA  Institutes. 
Desires  studio  or  remote  work  in  radio  or  tv. 
Free  to  travel.  Box  354C,  B'T. 

Radio  engineer,  20  years  experience  in  all  phases 
of  am  broadcasting.  5  years  directional  antenna 
and  allocation  work,  some  tv  experience.  Will  lo- 
cate most  anywhere.  Box  356C,  B'T. 

Engineer.  1st  phone,  have  car,  some  experience 
with  50  kw  outlet.  Rocky  Mountain  area.  H.  P. 
Garrett,  2937  York,  Denver  2,  Colorado. 

Engineer,  first  phone,  little  experience  but  will- 
ing to  learn.  Available  immediately.  Frank  M. 
Greenwald,  2023  E.  44th  Ashtabula,  Ohio  27-525. 

Permanent  position.  First  ticket.  Combination  ex- 
perience. Married,  31.  Ralph  Huffman,  721  W.  21, 
Cedar  Falls,  Iowa.  1676-W. 

First  phone  technician.  4  years  experience  in- 
cludes radio-tv  servicing,  10  months  chief  250 
watt  independent.  Married,  veteran,  car,  radio 
(call  W9WMD)  amateur.  State  salary.  Earl  Tip- 
ton, 146  Woodland  Drive,  New  Albany,  Ind. 


Production-Programming,  Others 


Attention  midwestern  stations.  Available  sports 
director,  program  director.  6  years  experience 
all  phases.    Box  240C,  B'T. 

Foreign  correspondent  for  ABC.  3  years  news- 
paper reporting.  1  year  P-R.  Seeks  news  posi- 
tion.   Vet.,  30,  B.A.,  family.    Box  272C,  B'T. 

Young  woman,  college  graduate,  with  advertis- 
ing agency  experience,  desires  position  in  small 
station;  woman's  program,  music,  continuity. 
Write  Box  291C,  B'T. 


Situations  Wanted — (Cont'd) 


PD -newscaster.  Proven  ability-experience.  Need 
new  opportunities.  Handle  any  assignment.  De- 
cide after  hearing  tape.  Box  320C,  B'T. 

Young  man.  Music  M.A.,  musical  performance, 
teaching  background,  some  experience  music 
programming  in  two  large  cities  out  of  state. 
Interested  radio  music  directing.  N.  Y.  C.  or  com- 
muting. Box  325C,  B.T. 

Promotion  manager,  large  midwest  market  de- 
sires change  of  scenery.  Proved  record  of 
achievement  in  all  fields  of  promotion,  publicity, 
public  service.  Young,  drive,  imagination,  top 
references.   Can  travel.   Box  350C,  B.T. 

Diplomat  with  intimate  knowledge  and  contact 
with  European  politics,  press,  radio,  wishes  to 
return  to  broadcasting.  Authentic  original  com- 
mentary not  public  domain  rehash.  Many  tv 
ideas.  Previous  experience  CBS  and  ABC  in- 
cludes newscasting,  commentary,  announcing, 
special  events  all  kinds  production  and  writing, 
sales,  management.  European  drama  and  musical 
production  experience.  Age  38.  Box  353C,  B«T. 

Program  director,  production  supervisor  and/or 
announcer.  12  years  experience  with  independent 
and  network  affiliates.  Family  man.  Great  Lakes- 
midwest  area  preferred.   Box  365C,  B«T. 


Television 


Managerial 


Relocation  advisable  for  economy-minded,  na- 
tionally respected  manager  because  of  tv  merger. 
Twenty  years  successful  broadcasting  back- 
ground. Not  above  accepting  lesser  capacity  with 
good  organization.  Box  317C,  B«T. 

Assistant  station  manager-sales  manager  of  vhf 
station  desires  to  relocate.  Strong  on  sales  and 
administration.  Self-starter,  conscientious  work- 
er, productive,  dependable.  Eight  years  network 
radio-vhf  experience.  Reasonable  salary,  incen- 
tive plan.   Box  328C,  B«T. 


Salesmen 


Tv  manager-sales  manager.  Strong  on  sales, 
over  6  years  experience  in  major  market.  Ex- 
cellent network  and  national  agency  contacts. 
Change  in  ownership  forces  move.  Salary  open. 
Write  Box  259C,  B«T. 


Announcers 


Young  executive,  ambitious,  experienced,  radio- 
television,  announcing,  programming,  production, 
sales.  Box  329C,  B«T. 

Tv -announcer  (live  and  film -radio  experience), 
news-personality  with  experience  as  director- 
producer,  can  do  scenic  design.  Box  351C,  B«T. 


Technical 


Experienced  television  studio-remote  technician 
available.  Prefer  New  York,  Conn.,  Pennsylvania, 
Florida.  References,  resume.  Box  332C,  B'T. 

SRT  graduate  desiring  position  in  tv  studio  as 
studio  technician.  Some  knowledge  of  motion 
picture  film  and  tv  servicing.  Photo  on  request. 
Box  366C,  B'T. 

Young  ambitious  veteran,  studio  operations, 
graduate  of  Television  Workshop,  seeking  posi- 
tion on  television  technical  staff.  Can  operate 
television  camera,  video,  audio,  turntables,  mike 
boom,  projectors  and  remotes.  Photograph  and 
resume  on  request.  Will  relocate  anywhere  in 
the  United  States.  Irving  Pearlman,  135  Eldridge 
Street,  New  Nork  2,  New  York.  CA..  6-3883. 

Production-Programming,  Others 

Writer  director  four  years  television;  program 
and  commercial  experience.  Three  New  York 
stations;  interested  in  television  station  with 
local  programming  plans.  Box  176C,  B'T. 

Robert  Q.  Lewis  style  MC.  Writer-producer-pub- 
licist-promoter.    Experienced.     Box  286C,  B'T. 

Weatherman.  Government  license.  Long  broad- 
casting experience.  Writing-announcing-produc- 
ing.    Box  287C,  B-T. 

Promotion-publicity-showman.  Versatile  broad- 
caster-writer-producer. Nationwide  experience. 
Reliable.    Box  288C,  B-T. 

Showman.  Radio-stage-outdoors.  Promotion- 
publicity-producer-writer.  Excellent  record.  Box 
289C,  B'T. 

Newsreel  cameraman.  Seasoned  broadcaster- 
writer-producer-news  editor.  National  experi- 
ence.   Box  290C,  B-T. 


(Continued  on  next  page) 


Situations  Wanted — (Cont'd) 


Miscellaneous 


Situations  Wanted 


Five  years  tv  experience  as  production  manager 
for  large  midwestern  independent  network  plus 
one  year  as  program  director  of  successful  south- 
ern station.  Desire  position  in  northern  market. 
Excellent  references.  For  details  please  write 
Box  300C,  B-T.  

Program  director,  14  years  experience,  all  phases 
of  radio  including  management.  Presently  in 
Florida  and  wish  to  remain.  Desire  permanency 
and  opportunity.  Would  like  tv  opportunity. 
Make  offer.    Box  362C,  B.T. 


For  Sale 


Stations 


Idaho  radio  station.  Making  money.  All  or  part 
for  sale.  Opportunity  for  right  person  or  party. 
Box  237C,  B-T.   

500  watt  davtime  radio  station  for  $25,000,  cash. 
Write  or  wire  Ed  Bishop,  Dalhart,  Texas. 

Our  free  list  of  radio  buys  is  now  ready.  Ask  for 
your  copy  today.  Jack  L.  Stoll  &  Associates, 
4958  Melrose,  Los  Angeles  29,  Calif. 


Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon.   

Equipment,  etc. 


RCA  BTF-1C  1  kw  fm  transmitter,  GR  1170A 
station  monitor,  spare  tubes  for  both.  Bargain, 
$4500.    Box  303C,  B.T. 


Fm  equipment  for  tv  conversion.  1  kw  power 
amplifier,  GE  type,  #BF-1-A  used  (less  final 
tubes),  3  kw  power  amplifier  GE  type  #BF-2-A, 
used  (less  tubes).  GE  250  watt  excitor  New,  orig- 
inal packing  GE  3  kw  amplifier,  type  BF-2-A.  GE 
10  kw  amplifiers,  type  BF-3-A.  James  W.  Wallace, 
KPQ,  Wenatchee,  Wash. 


Wlncharger  tower  with  lights,  guys  and  insu- 
lator 200  feet.  Ready  for  shipment.  Make  offer. 
WDOR,  Sturgeon  Bay,  Wisconsin. 

RCA  10  kw  fm  transmitter.  Hewlett-Packard 
fm  monitor.  Jones  micro  match  WFMJ  Broad- 
casting Co.,  Youngstown,  Ohio.    Riverside  3-4121. 


Best  offer,  240  ft.  Truscon  self-supporting  tower, 
type  H-30  with  lights.  WOKY-TV,  704  W.  Wis- 
consin Avenue,  Milwaukee,  Wisconsin. 

GE  fm  transmitter,  3  kw;  two  GE  fm  frequency 
and  modulation  monitors;  Communication  Prod- 
ucts auto-dryaire  dehydrator;  two  Fairchild  539- 
B  recorders;  one  Fairchild  540  equalizer  ampli- 
fier.   WSAI,  Cincinnati,  Ohio. 

Disc  Jockeys!  Cream  of  Wit  classifies  6,000 
laughlines  alphabetically.  Publisher,  Sebrmg, 
Florida,  $3.50. 

Call  letter  specialties— money  getting  promo- 
tions! Write  RA-TEL,  Box  770,  Huntsville,  Ala. 

Wanted  to  Buy 


Stations 


Small  or  medium  market  station  in  middle  At- 
lantic states.  Give  full  particulars,  first  letter. 
Response  will  be  held  in  strict  confidence.  Box 
211C,  B'T. 

Responsible  group  of  broadcasters,  financially 
sound  and  experienced  in  all  phases  of  broad- 
casting are  interested  in  purchasing  a  Wisconsin 
radio  station.  All  replies  will  be  answered  and 
information  forwarded  will  be  held  in  confidence. 
Box  239C,  B-T. 

Alabama,  Arkansas,  Missouri,  Mississippi,  Ken- 
tucky, Tennessee,  single  station  market,  approxi- 
mately, $20,000.  total,  terms.  Box  301C,  B-T. 

Equipment,  etc. 

Harness  for  RCA  4-section  fm  pylon  antenna. 
Must  be  late  model  suitable  94.1  mc,  from  alumi- 
num (not  steel)  pylon.  Wire  KPFA,  Berkeley, 
Calif.   

Approved  modulation  monitor.  Send  complete 
details  and  price  to  Chief  Engineer.  R.  A.  Wile- 
man,  KTBB,  Tyler,  Texas. 

Am  transmitters,  1  kw  and  5  kw.  Towers  of  all 
types.  Send  complete  information.  William  Bliz- 
zard, WMJM,  Cordele,  Georgia. 

REL  model  646B  fm  receiver  in  good  working 
condition.    Contact  Manager,  WONW.  Defiance, 

Ohio. 

Urgently  need  425  foot  vertical  radiator  with  base 
insulation.  Broadcast  Equipment  Company,  1458 
Cloverdale,  Los  Angeles,  Calif. 


Attention  station  managers.  If  you  have  any  in- 
formation as  to  the  whereabouts  of  James  V. 
Bonnette,  call  me  collect.  John  T.  Cashion, 
General  Manager,  WBUY,  Lexington,  N.  C. 

FCC  operator  license  quickly.  Individualized 
instruction  by  correspondence  or  in  residence. 
Beginners  get  first  phone  in  8  weeks.  Guaran- 
teed results.  Free  brochure.  Write  Don  Gran- 
tham, 6064  Hollywood  Blvd.,  Hollywood,  Cali- 
fornia. 


Interested  in  films?  "Films  in  Review"  gives  you 
public  reaction  through  screening  committees 
National  Board  of  Review  of  Motion  Pictures, 
Authoritative  articles.  P.O.  Box  109,  Gracie  Sta- 
tion, New  York  28,  N.  Y. 


Help  Wanted 


'  There's  always  an  opening  for  qualified  radio  J 

,  personnel  in  one  of  Oklahoma's  46  Radio  * 

*  Stations.  One  contact  covers  the  state.  Apply  J 
t  to — Guy  Farnsworth,  KCRC,  Enid,  Okla.,  Sec-  * 

*  retary,  Oklahoma  Broadcasters  Association.  \ 
i  Do  not  send  tapes  or  discs.  ' 

K  _  ' 


Television 


Managerial 


WANTED 
TV  STATION  MANAGER 

Must  have  past  record  of  successful  accom- 
plishment in  similar  capacity,  and  be  able 
to  run  topflight  operation,  on  an  economi- 
cal and  efficient  basis.  A  strong  sales 
background,  on  local  and  national  levels, 
is  a  prime  pre-requisite. 
An  exceptional  opportunity  awaits  the 
right  man.  To  be  considered  for  a  per- 
sonal interview,  please  tell  your  complete 
story  in  first  letter,  and  be  sure  to  include 
recent  snapshot,  past  earnings,  compensa- 
tion expected,  and  references,  which  will 
not  be  contacted  without  your  permission. 
Confidential.    Box  336C,  B-T. 


Prod  action  -Pro  gram  m  ing,  Oth  ers 


►  ASSISTANT  RESEARCH  < 

►  PROMOTION  DIRECTOR  < 
► 

►  in    New    York    office   of    leading    television  4 

►  4 
£  network.    Needs  basic  knowledge  of  radio  < 

►  < 

►  and  television  research  techniques  with  abil-  < 

►  ity  to  write  and  deliver  sales  presentations.  * 

*  State    salary    requirements.     Write    Box    B'T  < 

►  < 

►  921,  221  W.  41st  St.,  N.  Y.  36,  N.  Y.  < 

►  < 


TV  Station  Promotion  Manager 
Wanted  Immediately 

One  of  the  south"*  better  YIIF-TN  Mo- 
tions, network-affiliated,  one  station  mar- 
ket, is  looking  for  a  good  promotion 
manager  who  can  ;ilso  dandle  publicity. 
Good  hurting  salary.  Give  full  details 
in  first  lette  r  to  Box  367C,  B«T. 


Managerial 


EFFICIENT,  STABLE,  EXPERI- 
ENCED MANAGER  AVAILABLE 
IMMEDIATELY.  HAVE  MONEY 
TO  INVEST  IF  REQUIRED.  BOX 
313C,  B«T. 


EXPERIENCED  MANAGER  FOR  RADIO  OR  TELE- 
VISION. A  man  of  outstanding  experience  is  avail- 
able for  management  position  as  result  of  a  tv 
merger.  He  has  spent  18  years  in  broadcasting,  8 
years  in  management,  including  some  operating  ex- 
perience in  tv.  Interested  any  size  market,  any  area, 
tv,  radio,  or  both.  Asks  reasonable  salary  plus 
incentive  plan.  Finest  references.  This  is  the  man 
who  can  solve  your  problem.  Married,  35.  dependable, 
three  children,  available  immediately.  Box  347C,  B.T. 


Television 


Managerial 


Experienced  TV-AM  Manager  Available 

Background  includes  12  years  managerial  I 
'experience  in  major  markets  with  net- 
work-affiliated stations,  8  years  chief  engi- 
neer.    Built  vhf  channel  6  station  from  1 
inception :  Design,  engineering,  purchase 
of  equipment,  selected  all  personnel,  nego- 
tiated network  affiliation  et  al.  Operated 
both  am  and  tv  affiliate  until  sold  recently 
(new  ownership  stock  arrangement  pre- 
cluded  continuance   of  managerial  posi-  ; 
tion).    Age  40.    Married.    Two  children. 
Sober  habits.     Highest  references  from  j 
industry  leaders.    Prefer  south  or  south- 
west. Can  invest  reasonable  amount.   Box  I 
334C,  B.T. 


Miscellaneous 


THE  BEST  IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tab  4-2115,  Ga.tonia,  N.  C. 


Employment  Services 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive   Personnel   for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Frazisb 
TV   &   Radio   Management  Consuitanti 
708   Bond  Bldg.,   Washington  5,  D.  C. 


FOR  THE  RECORD 


(Continued  from  page  100) 

The  proposed  major  broadcast  fee  would  app 
to  am.  fm  and  tv  applications  for  construct! 
permits;  modifications  of  construction  permits 
modifications  of  licenses  involving  change 
power,  frequency,  location,  and  operation; 
censes  for  new  stations;  renewals  of  licenst 
assignment  or  transfer  of  permits  or  license 
and  special  service  authorizations.  (See  sto 
p.  46  B-T,  Feb.  1).    Action  Jan.  28. 

Second  Survey  of  Post-Freeze  Tv  Stations 
The  Commission  authorized  second  survey 
financial  experience  of  post-freeze  tv  statioi 
both  vhf  and  uhf.  The  period  to  be  cover 
will  be  Aug.  1,  1953  through  March  1954.  T 
post-freeze  stations  which  were  in  operatii 
by  Nov.  1,  1953,  will  be  asked  to  furnish  tl, 
supplemental    information    in    connection  Avi 
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Broadcasting 


Telecast^ 


FOR  THE  RECORD 
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1|e  filing  of  their  Annual  Financial  Report 
irm  324  by  April  1.  It  will  augment  the  first 
Irvey,  announced.  Dec.  30,  1953,  which  covered 

5  preceeding  post-freeze  period.  Action  Jan.  28. 
WORD-TV  Spartanburg,  S.  C— Spartan  Bcstg. 
t.  FCC  by  memorandum  opinion  and  order, 
anted  special  temporary  authority  for  interim 
eration,  pending  construction  authorized  in  its 
1  from  transmitter  formerly  used  by  WFBC-FM 

Paris    Mountain,    about    6    miles    north  of 
reenville;  5  kw  visual,  2.85  kw  aural;  antenna 

6  ft.;  (ch.  7).  Comr.  Hennock  dissented.  Action 
n.  28. 

Tv  Allocation — Rapid  City  S.  D. — On  petition 
ed  Dec.  29  by  The  Hills  Bcstg.  Co.,  of  Rapid 
■ty,  S.  D.,  the  Commission  proposed  rule-mak- 
%  to  add  ch.  3  plus  to  that  city,  which  now  has 
.  7  plus  and  15  minus.  Comments  may  be 
?d  on  or  before  Feb.  26.  Action  Jan.  28. 
Tv  Allocation — Zanesville,  Ohio — By^report  and 
per,  the  Commission  finalized  its  proposed 
ile-making  of  Dec.  11,  and  amended  its  tv 
lannel  assignments  for  Ohio,  by  assigning  ch. 
!  minus  to  Zanesville,  to  become  effective  30 
ys  after  publication  in  the  Federal  Register. 
lis  provides  a  second  commercial  uhf  channel 
that  city,  the  other  being  ch.  50  plus.  Action 
n.  28. 

Tv  Allocation — In  a  notice  of  further  proposed 
ile  making,  the  Commission  invited  comment 
•  February  26,  on  (1)  proposal  by  Frank  Kyle 
>ain,  Tupelo,  Miss.,  to  add  tv  ch.  9  minus  to 
at  place  by  substituting  ch.  11  for  ch.  9  in 
ckson,  Tenn.,  and  (2)  proposal  by  the  Alabama 
lucational  Tv  Commission  to  transfer  non- 
mmercial  educav  o.iai  ch.  7  from  University 
Munford,  Ala.  These  proposals  conflict  with 
oposed  rule-making  of  Nov.  30  to  assign 
.  11  to  Lexington,  Tenn.,  ch.  7  to  Rock  Island, 
nn.,  and  ch.  2  to  Sneedville,  Tenn.,  for  non- 
mmercial  educational  use.  Comr.  Sterling  not 
esent;  Comr.  Hennock  issued  a  concurring 
atement.   Action  Jan.  28. 

outine  Roundup  .  .  . 

January  29  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  Robert  E.  Lee 
KWTX    Bcstg.    Co.,    Waco    Television  Corp., 
aco,    Texas— Granted    request    of    KWTX  to 
smiss  petitions   to  enlarge   the  issues   in  re 
oceedings  for  ch.  10  (Docket  10694-95). 
WJKO  Springfield,  Mass.,  Springfield  Bcstg.  Co. 
Granted  petition  for  dismissal  of  its  petition 
enlarge  the  issues  in  re  am  application  in 
ocket  9961. 

McClatchy  Bcstg.  Co..  Sacramento  Telecasters 
Sacramento,  Calif.— Granted  petition  of 
cClatchy  for  acceptance  of  its  late  filing  of 
ply  brief  to  exceptions  filed  by  Sacramento 
;lecasters  in  re  their  applications  for  ch.  10 
locket  9013,  10298). 

Chief  Broadcast  Bureau — Granted  petition  for 
tension  of  time  to  Jan.  27  within  which  to 
e  opposition  to  appeal  filed  by  Hartford  Tele- 
sting  Co.  from  order  of  motions  commissioner 
ited  Jan.  7  granting  petition  of  The  Travelers 
:stg.  Service  that  depositions  should  not  be 
ken  and  quashing  a  notice  of  taking  of  deposi- 
)ns  filed  by  Hartford  Telecasting  Co.  re  ch.  3 

Hartford,  Conn.  (Docket  8621,  10699). 
Unitah  Bcstg.  &  Tv  Co.,  Vernal,  Utah;  Carbon 
Itnery  Bcstg.  Co.,  Price,  Utah— Dismissed  as 
oot  petition  of  Unitah,  party  in  the  proceed- 
[g  re  application  of  Carbon  Emery  (Docket 
739;  BP-8797),  for  continuance  of  hearing; 
anted  petition  of  Carbon  Emery  for  leave  to 
nend  its  application  to  specify  1490  kc  in  lieu 
1340  kc,  and  the  application  as  amended  was 
moved  from  hearing  docket. 

By  Hearing  Examiner  Millard  F.  French 

Ordered  that  the  date  for  the  exchange  of  the 
pplemental  material  required  by  Commission 
rder  in  re  applications  of  Tulsa  Bcstg.  Co.,  et 
i,  applicants  for  ch.  8  in  Muskogee,  Okla. 
pocket  10836  et  al),  be  changed  from  Jan.  21 
|  Jan.  28,  1954.  (Action  of  1/22/54.) 
Radio  Diablo  Inc.,  Stockton,  Calif  .—Corrected 
ige  2,  line  9  of  initial  decision  of  Jan.  21,  1954, 
change  the  word  "require"  to  "acquire," 
Oocket  8873).  (Ch.  13.)  (Action  of  1/27/54.) 

By  Hearing  Examiner  Isadore  A.  Honig 
Palm    Beach    Bcstg.    Corp.,    WEAT-TV  Inc., 
est   Palm    Beach,    Fla.— Granted    petition  of 
EAT-TV  Inc.  for  extension  of  time  from  Jan. 

to  such  later  date  as  may  be  designated  by 
[bsequent  order  of  hearing  examiner,  for  the 
:ing  and  exchange  of  the  pre-hearing  material 
tquired  of  both  applicants  in  re  their  applica- 
bns  for  ch.  12  (Docket  10828-29).  (Action  taken 
'26/54.)  Also  granted  petition  of  WEAT-TV 
ir  advancement  of  hearing  date  from  Feb.  5 
J  Jan.  29  in  this  proceeding.  (Action  taken 
,128/54.) 

|    By  Hearing  Examiner  Herbert  Sharfman 
Latrobe  Bcstrs.,  Latrobe,  Pa— Continued  hear- 
(g  from  Feb.  1  to  Feb.  23  in  re  am  application 
pocket  10428).  (Action  of  1/27/54.) 
The  further  hearing  tentatively  scheduled  for 
?b.   1   in   re   applications   of  Scripps-Howard 
„.  adio  Inc.,  et  al,  for  ch.  10  in  Knoxville,  Tenn., 
Hips  scheduled  for  Feb.  4  (Docket  10512  et  al). 
vriti  Action  of  1/25/54.) 
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By  Hearing  Examiner  Thomas  H.  Donahue 

By  memorandum  opinion  and  order  granted 
so  much  of  the  petition  of  Puget  Sound  Bcstg. 
Co.  for  leave  to  amend  filed  Dec.  15,  1953,  as 
seeks  to  change  proposed  operating  costs  and 
proposed  programming;  denied  in  all  other 
respects;  ordered  that  such  parts  of  the  amend- 
ment tendered  with  petition  as  change  proposed 
operating  costs  and  proposed  programming  ac- 
cepted, and  in  all  other  respects  the  amendment 
is  rejected;  further  ordered  petition  of  KX4. 
for  leave  to  amend  filed  on  Dec.  21,  1953,  denied, 
and  the  amendment  tendered  with  that  petition 
rejected  (Docket  9030  et  al)  re  ch.  7  in  Seattle. 

By  Hearing  Examiner  H.  Gifford  Irion 

Continued  from  Jan.  28  to  Feb.  9  hearing  in 
re  applications  of  Gulf  Coast  Bcstg.  Co.  and 
Baptist  General  Convention  of  Texas,  for  ch.  6 
in  Corpus  Christi  (Docket  10559-60). 

By  Hearing  Examiner  J.  D.  Bond 
WDOD  Bcstg.  Corp.,  Mountain  City  Tv  Inc., 
Chattanooga,   Tenn.— Ordered   the  transcript  of 
testimony  in  this  proceeding  (Docket  10438-39), 
for  ch.  3,  corrected  in  certain  respects. 

By  Hearing  Examiner  Claire  W.  Hardy 
WREC  Bcstg.  Service,  WMPS  Inc.,  Memphis, 
Tenn. — By  memorandum  opinion  and  order,  or- 
dered that  (a)  evidence  relative  to  program- 
ming of  either  applicant  for  periods  prior  to 
the  year  1951  may  not  be  introduced  for  com- 
parative purposes,  and  (b)  the  words  "at  cost" 
appearing  in  Point  1  (d)  (3)  of  the  points  of 
reliance  of  WMPS  Inc.,  be  stricken  therefrom 
(Docket  10761-62).   (Ch.  3.) 

By  Hearing  Examiner  Fanney  N.  Litvin 

The  Brush-Moore  Newspapers  Inc.,  Stark  Tele- 
casting Corp.,  Tri-Cities  Telecasting  Inc.,  Can- 
ton, Ohio — Granted  joint  petition  for  extension 
of  time  to  Feb.  23,  in  which  to  file  proposed 
findings  in  re  applications  for  ch.  29  (Docket 
10272  et  al). 

By   Hearing    Examiner    James    D.  Cunningham. 

Chief  Broadcast  Bureau— Granted  petition  for 
extension  of  time  to  Feb.  23,  in  which  to  file 
proposed  findings  and  briefs  in  re  application 
of  Jefferson  Amusement  Co.  for  ch.  4  at  Port 
Arthur,  Tex.   (Docket  10779). 

By  Hearing  Examiner  Millard  F.  French 
Sangamon  Valley  Tele.  Corp.,  WMAY-TV  Inc., 
Springfield,  111. — Continued  from  Feb.  1  to  Feb. 
8  the  hearing  in  re  applications  for  ch.  2  (Docket 
10701  and  10703). 


January  29  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

KSCY  Searcy,  Ark.,  Mrs.  Edith  Wood  Sweezy— 
Modification  of  construction  permit  (BP-8471) 
as  reinstated  and  modified  which  authorized  new 
standard  broadcast  station  for  extension  of  com- 
pletion date  (BMP-6417). 

WINK  Ft.  Myers,  Fla.,  Fort  Myers  Bcstg.  Co.— 
Modification  of  construction  permit  (BP-8773)  as 
modified,  which  authorized  erecting  new  an- 
tenna and  mounting  tv  antenna  on  top  (in- 
crease in  height)  for  extension  of  completion 
date.  Contingent  on  grant  of  tv  application  for 
extension  of  time  (BMP-6419). 

WSVA  Harrisonburg,  Va.,  Shenandoah  Valley 
Bcstg.  Corp. — Modification  of  construction  per- 
mit (BP-8777)  which  authorized  change  in  power 
from  1  kw  day  and  night  to  1  kw,  night;  5  kw, 
day  and  change  type  of  transmitter  for  exten- 
sion of  completion  date  (BMP-6418). 

KOPO-TV  Tucson,  Ariz.,  Old  Pueblo  Bcstg.— 
Mod.  of  CP  (BPCT-1168)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  8/1/54  (BMPCT-1779) . 

WINK-TV  Ft.  Myers,  Fla.,  Ft.  Myers  Bcstg.  Co. 
—Mod.  of  CP  (BPCT-875)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  5/11/54  (BMPCT-1774). 

WIRK-TV  West  Palm  Beach,  Fla.,  WIRK-TV 
Inc.— Mod.  of  CP  (BPCT-908)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  4/20/54  (BMPCT-1784). 

KIDO-TV  Boise,  Idaho,  KIDO  Inc.— Mod.  of  CP 
(BPCT-880)  as  mod.,  which  authorized  new  tv 
station  for  extension  of  completion  date  to 
8/23/54  (BMPCT-1782). 

WTVO  Rockford,  111.,  Winnebago  Tv  Corp.— 
Mod.  of  CP  (BPCT-1052)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  8/24/54  (BMPCT-1789). 

KMBC-TV  Kansas  City,  Mo.,  Midland  Bcstg. 
Co.— Mod.  of  CP  (BPCT-292)  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  8/24/54  (BMPCT-1790). 

WPTR-TV  Albany,  N.  Y.,  Patroon  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-405)  which  authorized  new  tv 
station  for  extension  of  completion  date  to 
8/1/54  (BMPCT-1781). 

WRNY-TV  Rochester,  N.  Y.,  Genesee  Valley 
Tv  Corp.— Mod.  of  CP  (BPCT-1387)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  8/1/54  (BMPCT-1785). 


the  finest 


remote  control 
system  available  . . . 
positive  control 
20  metering  circuits 
40  control  circuits 


SCHAFER  REMOTE  CONTROL  SYSTEM 


satisfied  customers  coast  to  coast 
one  year  guarantee 
two  weeks  delivery 

complete  —  ready  to  install  $1570 
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•  SOUTH  BEND 


•  TOLEDO 


CLEVELAND  • 


FORT  WAYNE  O 


•  MANSFIELD 


Miles: 

(  ) 

Prospects 
to  the 
Inch! 


•  KOKOMO 

MUNOE 
ANDERSON 

•  INDIANAPOLIS 
SHELBYVIUE0 

I  NDI  ANA 

•  BLO0MINOT0N 


y 

^'LOUISVILLE 
J**       J  0  LEXINGTON 

,y*  KENTUCKY 


©CYNTHIANA 


No  figures  to  put  in  that  blank  space  yet — but  letters  pour 
in  every  day  from  points  all  over  the  area  shown  above. 
In  different  ways,  they  say:  "WHIO-TV  with  316,000 
watts  and  the  World's  Tallest  TV  Tower  comes  in  here 
perfectly  clear."  It's  amazing!  New  tower  and  the  boost 
in  power  only  in  use  since  December  1st  of  '53.  Check 
with  George  P.  Hollingbery  representatives.  They'll 
have  complete  information  very  soon. 


whio-tv 


CBS    •    ABC    •  DUMONT 


ONE    OF     AMERICA'S  GREAT 
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1.  FT.  WAYNE,  IND. 

"Reception  perfect  day  and 
night.  Enjoy  it  very  much." 

2.  LIMA,  OHIO 

"Your  new  tower  and  increased 
power  have  really  improved 
the  reception  in  Lima." 

3.  CYNTHIANA,  KY. 

"We  could  hardly  get  your 
station  until  recently  and  now 
it  comes  in  clear  .  .  ." 

4.  POWELL,  OHIO 

"Just  a  line  to  let  you  know  how 
well  we  get  your  Channel  7  .  .  . 
listen  regularly  ..." 

5.  SHELBYVILLE,  IND. 

"Thought  you  might 
like  to  know  how  strong 
you  come  in  here  .  .  ." 

6.  ANDERSON,  IND. 

"I  get  your  station  with  ! 
very  good  reception." 


CHANNEL  g    DAYTON,  OHIO 

AREA  STATION 

Broadcasting   •  Telbcas- 


TELEVISION 
MARKET 

with 

MAXIMUM 
POWER 

-      100,000  Watts  Video 
50,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the  100-mile  area  .  .  . 

NOW 


I  WCBF-TV  Rochester,  N.  Y.,  Star  Bcstg.  Co. — 
Mod  of  CP  (BFCT-1608)  which  authorized  new 
lv  station  for  extension  of  completion  date  to 
9/10/54  (BMPCT-1788). 

|i  WNAO-TV  Raleigh,  N.  C,  Sir  Walter  Tv  Co.— 
Mod.  of  CP  (BPCT-1156)  as  mod.,  which  author- 
feed  new  tv  station  for  extension  of  completion 
Hate  to  4/1/54  (BMPCT-1778). 

WENS  Pittsburgh,  Pa.,  Telecasting  Inc. — Mod. 
pi  CP  (BPCT-1349)  as  mod.,  which  authorized 
new  tv  station  for  extension  of  completion  date 
jto  5/9/54  (BMPCT-1783). 

WTVU  Scranton,  Pa.,  Appalachian  Co. — Mod. 
'of  CP  (BPCT-506)  as  mod.,  which  authorized 
[new  tv  station  for  extension  of  completion  date 
to  7/29/54  (BMPCT-1777). 

WOKY-TV  Milwaukee,  Wis.,  Bartell  Bcstrs.  Inc. 
—Mod.  of  CP  (BFCT-784)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  8/3/54  (BMPCT-1787). 

CP 

WCBI  Columbus,  Miss.,  Birney  Imes  Jr. — Con- 
struction permit  to  change  frequency  from  1340 
kc  to  550  kc,  increase  power  from  250  w  to  500 
w,  night;  1  kw,  day;  install  new  transmitter  and 
directional  antenna  day  and  night  and  change 
transmitter  location.  Amended  to  change  type 
transmitter  and  change  name  of  applicant  to 
Columbus  Bcstg.  Co.,  Inc.  (BP-8977). 

WLNH  Laconia,  N.  H.,  Northern  Bcstg.  Corp. — 
Construction  permit  to  change  frequency  from 
1340  kc  to  1350  kc  increase  power  from  250  w 
to  5  kw,  hours  of  operation  to  daytime  only,  us- 
ing non-directional  antenna.  Amended  to  change 
type  of  transmitter  (BP-8979). 

WD  LA  Walton,  N.  Y.,  Delaware  County  Bcstg. 
Corp. — Construction  permit  to  install  new  trans- 
mitter (BP-9143). 

Renewal  of  License 
KECC  Pittsburg,  Calif.,  KECC  Inc.  (BR-2371); 
KGYW  Vallejo,  Calif.,  Ellsworth  Feck  and  A. 
J.  Krisik  d/b  as  Vallejo  Bcstg.  Co.  (BR-1807); 
WTIC  Hartford,  Conn.,  The  Travelers  Bcstg. 
Service  Corp.  (BR-138);  WHAY  New  Britain, 
Conn.,  Central  Conn.  Bcstg.  Co.  (BR-2365);  WCIL 
Carbondale,  111.,  Paul  F.  McRoy,  and  Ann  E. 
Searing,  individually  and  as  Executrix  of  the 


estate  of  John  H.  Searing,  deceased  d/b  as 
Southern  Illinois  Bcstg.  Partnership  (BR-1467); 
WDZ  Decatur,  111.,  WDZ  Bcstg.  Co.  (BR-600); 
KNEX  McPherson,  Kan.,  K.  R.  Krehbiel  (BR- 
2212);  KLOU  Lake  Charles,  La.,  The  Pelican 
Bcstg.  Co.  (BR-1588);  WABI  Bangor,  Me.,  Com- 
munity Bcstg.  Service  (BR-145);  WMNB  North 
Adams,  Mass.,  Northern  Berkshire  Bcstg.  Co. 
(BR-1798);  WHLI  Hempstead,  N.  Y.,  Fm  Bcstg. 
Corp.  (BR-1565);  WSKI  Montpelier,  Vt.,  Mont- 
pelier-Barre  Bcstg.  Co.  (BR-1861);  KOMO  Seattle, 
Wash.,  Fisher's  Blend  Station  Inc.  (BR-67). 

APPLICATIONS  RETURNED 
Relinquishment  of  Control 

KDKD  Clinton,  Mo.,  Clinton  Bcstg.  Co.— Volun- 
tary relinquishment  of  positive  control  of  li- 
censee corporation  by  David  M.  Segal  through 
transfer  of  1  share  of  stock  to  Lee  E.  Baker  and 
Jeanne  F.  Baker.  Application  not  signed  cor- 
rectly. 

CP  for  New  Transmitter 

KULE  Ephrata,  Wash.,  Columbia  Basin  Bcstg. 
Co. — Construction  permit  to  install  new  trans- 
mitter. Application  signed  by  the  General  Man- 
ager. 

Renewal  of  License 

WFEA  Manchester,  N.  H.,  N.  H.  Bcstg.  Inc.— 
Application  signed  by  General  Manager  (BR- 
828). 

WWON  Woonsocket,  R.  I.,  Woonsocket  Bcstg. 
Co. — Application  not  notarized  (BR-1378). 

KAIM  Honolulu,  Hawaii,  Christian  Bcstg. 
Assn.  (BRH-733). 

WSAN-FM  Allentown,  Pa.,  B.  Bryan  Mussel- 
man,  Olivia  P.  Musselman  &  Reuel  H.  Mussel- 
man,  d/b  as  Lehigh  Valley  Bcstg.  Co.  (BRH-354). 

WABT  Birmingham,  Ala.,  The  Tv  Corp. 
(BRCT-35);  WSB-TV  Atlanta,  Ga.,  Atlanta  News- 
papers Inc.  (BRCT-97);  WAGA-TV  Atlanta,  Ga., 
Storer  Bcstg.  Co.  (BRCT-60);  WNAC-TV  Boston, 
Mass.,  General  Teleradio  Inc.  (BRCT-63);  WCCO- 
TV  Minneapolis,  Minn.,  Midwest  Radio-Tv  Inc. 
(BRCT-49);  KSTP-TV  St.  Paul,  Minn.,  KSTP 
Inc.  (BRCT-56);  W JAR-TV  Providence,  R.  I., 
The  Outlet  Co.  (BRCT-32). 


TELESTATUS* 

Feb.  8,  1954 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  commercially 
and  educational  outlets  and  (2)  grantees.  Triangle  (►■)  indicates  stations  now  on  air  with  com- 
mercial programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf ,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B»T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

►  WABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 

225,000 

►  WBRC-TV  (6)  NBC;  Raymer;  184,300 
WJLN-TV  (48),  12/10/52— Unknown 
WSGN-TV  (42),  12/18/52— Unknown 

.Decaturt — 

WMSL-TV  (23)  12/26/52-5/1/54 
Mobilet — 

►  WALA-TV   (10)   ABC,   CBS,  NBC;  Headley- 

Reed;  52,500 

►  WKAB-TV  (48)  CBS,  DuM;  Forjoe;  44,850 
Montgomery! — 

►  WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer; 22,300 

Montgomery  Bcstg.  Co.  (12),  Initial  Decision 
10/7/53 


ARIZONA 

NBC,  DuM; 


Avery-Knodel; 


,  Mesa  (Phoenix) — 

►  KTYL-TV  (12) 

80,289 
Phoenix— 

►  KOOL-TV  (10)   ABC;  Hollingbery;  80,289 
'►KOY-TV  (10)  ABC;  Blair;  80,289 

►  KPHO-TV  (5)  ABC,  CBS,  DuM;  Katz;  80,289 
I  Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Forjoe;  18,100 

►  KVOA-TV  (4)  NBC;  Raymer;  18,100 
|  Yumat— 

►  KTVA  (11)  DuM;  Forjoe;  17,902 

ARKANSAS 

I  Fort  Smitht— 

►  KFSA-TV  (22) 

18,500 
J  Hot  Springst— 

Southern  Newspapers  Inc. 
known 


ABC,   NBC,  DuM;  Pearson; 


Broadcasting 


(9)    1/20/54— Un- 

Telecasting 


Little  Rock — 

KARK-TV    (4)    NBC;    Petry;  6/18/53-4/1/54 

(granted  STA  Jan.  11) 
KETV  (23),  10/30/53-Unknown 

►  KRTV  (17)  CBS,  DuM;  51,000 
Pine  Blufft — 

►  KATV  (7)  ABC;  Avery-Knodel;  56,102 

CALIFORNIA 

Bakersfield — 

►  KERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 

98,831 

►  KAFY-TV  (29)  ABC,  DuM;  Forjoe;  49,600 
Berkeley  (San  Francisco) — 

KQED  (*9)  7/24/53-Unknown 
Chico — 

►  KHSL-TV  (12)  CBS,  NBC;  Grant;  28,200 

Coronat — 
KCOA  (52),  9/16/53-Unknown 

Eurekat —   . 

►  KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair 

Fresno — 

KBID-TV    (53)    Meeker;  8/12/53-2/13/54 

►  KJEO-TV  (47)  ABC;  Branham;  81,850 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  79,147 

Los  Angeles — 
KBIC-TV  (22),  12/10/52-Spring  '54 

►  KABC-TV  (7)  ABC;  Petry;  1,758,985 

►  KHJ-TV  (9)  H-R;  1,758,985 

►  KCOP  (13)  Katz;  1,758,985 

►  KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,758,985 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,758,985 

►  KTLA  (5)  Raymer;  1,758,985 

►  KTTV  (11)  DuM;  Blair;  1,758,985 

►  KTHE  (*28) 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


I  319,000  I 


TELEVISION  HOMES 

in  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

EXCLUSIVE  CBS 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 

^ — This  is  why — . 

(krld-tv) 

is  your  best  buy 

Channel^*  f  flepic-sented  by 

The  BRANHAM  Company 
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WHBF-TV 

ROCK  ISLAND,  ILL. 

is  favored  by  location 
in  a  4-city  metropol- 
itan area,  surrounded 
by  10  of  the  most  pro- 
ductive rural  counties 
in  the  nation.  Over 
95%  of  all  families  in 
this  area  now  have  TV 
sets.  (250,000) 

Les  Johnson,  V.P.  and  Gen.  Mgr 
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FOR  THE  RECORD 


WHBF 

mCO  BUILDING,  ROCK  ISLAND,  ILLINOIS 
Represented  by  Avery-Knodel,  Inc. 


E30NEYDREAMERS         .  .  .Juno 

TITO  RODRIGUEZ  Victor 

FONTANE  SISTERS  Victor 

PAULO  ALENCAR  Coral 

JOE  LOCO  Tico 

MORTY  CRAFT   .  .  . tssex 

PUBLISHED  BY 

SIMON  HOUSE,  INC. 


BROADCAST  MUSIC,  INC. 

580  FIFTH  AVE.,  NEW  YORK  36 

HEW  YORK  ■  CHICAGO  •  HOLLYWOOD  •  TORONTO  •  MONTREAL 


Mercedt — 

KMER  (34),  9/16/53-Unknown 
Montereyt — 

►  KMBY-TV  (8)  CBS;  Hollingbery;  190,212 

Sacramento — 

KBIE-TV  (46)  6/26/53-Spring  '54 

►  KCCC-TV  (40)  (c) 

McClatchy   Bcstg.   Co.    (10),    Initial  Decision 
11/6/53 
Salinasf — 

►  KSBW-TV  (8)  CBS,  NBC;  Hollingbery;  190,212 
San  Bernardinot — 

KITO-TV  (18),  11/6/52-Unknown 
Orange  Belt  Telecasters  (30),  Initial  Decision 
9/18/53 
San  Diego — ■ 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  206,382 

►  KFSD-TV  (10)  NBC;  Katz;  206,382 
Elliot  Cushman  (21),  12/23/53-Unknown 

San  Francisco — 
KBAY-TV  (20),  3/11/53-February  '54  (granted 
ST  A  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  829,400 

►  KPIX  (5)  CBS,  DuM;  Katz;  829,400 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  829,400 
KSAN-TV    (32)    McGillvra;  4/29/53-2/15/54 

San  Josef — 

KVIE  (48),  6/17/53-October  '54 

Standard  Radio  &  Tv  Co.  (11),  Initial  Decision 
11/18/53 
San  Luis  Obispof — 

►  KVEC-TV  (6)  DuM;  Grant;  62,362 
Santa  Barbara — 

►  KEYT  (3)   ABC,   CBS,  NBC,  DuM;  Holling- 

bery; 413,827 
Stocktonf — 

>■  KTVU  (36)  Hollingbery 

Radio  Diablo  Inc.  (13)  Initial  Decision  1/21/54 
Tulare  (Fresno) — 

►  KCOK-TV  (27)  DuM;  Forjoe;  104,000 
Yuba  Cityt— 

KAGR-TV    (52),  3/11/53-Unkonwn 

COLORADO 

Colorado  Springst — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

37,604 

►  KRDO-TV  (13)  NBC;  McGillvra;  16,000 
Denver — ■ 

►  KBTV  (9)  ABC,  CBS;  Free  &  Peters;  197,516 

►  KFEL-TV  (2)  NBC;  Blair;  197,516 

►  KLZ-TV  (7)  CBS;  Katz;  197,516 

►  KOA-TV  (4)  NBC;  Petry;  197,516 
KRMA-TV   (*6),  7/1/53-1954 

Grand  Junction! — 

KFXJ-TV  (5)  Holman;  3/26/53-May  '54 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  38,000 

►  KDZA-TV   (3)   McGillvra;  40,000 

CONNECTICUT 

Bridgeport — 

WCTB  (*71),  1/29/53-Unknown 
WICC-TV  (43)  ABC,  DuM;  Young;  50,117 

WSJL  (49),  8/14/52-Unknown 
Hartfordt— 

WEDH   (*24),  1/29/53-Unknown 

WGTH-TV    (18),  10/21/53-Unknown 
New  Britain — 

►  WKNB-TV  (30)  CBS,  DuM;  Boiling;  137,063 
New  Haven — 

WELZ-TV  (59;,  H-R;  6/24/53-Summer  '54 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

635,190 

WNLC-TV    (26)  12/31/52-Unknown 
Norwichf — 

WCTN  (*63),  1/29/53-Unknown 
Stamfordf — 

WSTF   (27),  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Rambeau;  97,960 

DELAWARE 

Doverf — 

WHRN   (40),  3/11/53-Unknown 
Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  184,762 
WILM-TV   (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis;  591,000 

t-  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 
s>  WTTG  (5)  DuM;  Blair;  559,000 

FLORIDA 

Clearwatert — 
Pioneer   Gulf   Tv   Bcstrs.    (32),  12/2/53-March 
'54 

Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  86,000 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 
Fort  Myerst — 

WINK   (11)   Weed;  3/11/53-3/1/54 
Jacksonville — 

►  WJHP-TV  (36)  Perry 

►  WMBR-TV  (4)   ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  208,441 
WOBS-TV   (30)    Stars   National;   8/12/53- April 
•54 


Miami — 

►  WITV  (17)  See  Fort  Lauderdale 
WMIE-TV   (27),  12/2/53-Unknown 
WTHS-TV    (*2),  11/12/53-Unknown 

►  WTVJ    (4)    ABC,   CBS,   NBC,   DuM;  Free 

Peters;  235,000 
Miami-Biscayne    Tv    Corp.    (33),  12/9/53-V 
known 
Orlandof — 

WDBO-TV  (6)   CBS;  Blair;  10/14/53-April 
Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 
Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery 

►  WPFA  (15)  CBS,  DuM;  Young 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Wee 

50,000 
Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/ 
WFLA-TV    (8)    NBC;   Blair;    Initial  Decisi 
7/13/53-April  '54 
West  Palm  Beach — 

WEAT-TV  Inc.  (12)  Initial  Decision  2/3/54. 

►  WIRK-TV  (21)  Weed;  21,405 
WJNO-TV  (5),  11/4/53-6/1/54 

GEORGIA 

Albanyf — 

Herald  Pub.   Co.    (10)    Burn-Smith;  1/13/5 
6/1/54 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340.8 

►  WSB-TV  (2)  NBC;  Petry;  340,810 
WQXI-TV  (36),  11/19/53-Summer  '54 

Augusta — 

►  WJBF-TV  (6)  ABC,  NBC;  Hollingbery;  40,8 
WRDW-TV  (12)  CBS;  Headley-Reed:  9/16/5 

2/8/54 
Columbus — 

►  WDAK-TV    (28)    ABC,    NBC;  Headley-Ree 

22,500 

►  WRBL-TV  (4)  CBS;  Hollingbery 
Macon — 

►  WETV  (47)  ABC,  NBC;  Branham;  34,662 

►  WMAZ-TV  (13)  CBS,  DuM;  Katz;  60.000 
Romet — 

►  WROM-TV  (9)  Weed;  75,500 
Savannaht — 

WTOC-TV  (11)  ABC,  CBS;  Katz;  6/26/53- 
2/14/54 
Thomasvillet — 

WCTV  (6),  12/23/53-Unknown 
Valdostat — 

WGOV-TV  (37;  Stars  National;  2/26/53-Febn 

ary  '54 

IDAHO 

Boiset  (Meridian) — ■ 

►  KBOI  (2)  CBS;  Free  &  Peters;  24,200 

►  KIDO-TV  (7)  NBC,  DuM;  Blair;  17,800 
KTVI   (9)   ABC;  Hollingbery;  1/15/53-Octob 

•54 

Idaho  Falls — 

►  KID-TV  (3)  CBS,  NBC;  Gill-Perna;  10,000 
K1FT  (8)  ABC;  Hollingbery;  2/26/53-April 

Nampat — 

KFXD-TV   (6)   Hollingbery;  3/11/53-Unknou 
Pocatellot — 
K1SJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV    (10)    ABC;    Hollingbery;  3/26/5 
March  '54 
Twin  Fallst— 
KLIX-TV    (11)    ABC;    Hollingbery;  3/19/5. 
5/1/54 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)  — 

►  WTVI  (54)  DuM;  Weed;  165,000 
Bloomingtont — 

►  WBLN  (15)  McGillvra;  12,350 
Champaign — 

►  WCIA  (3)  Hollingbery;  240,000 
WCUI  (21),  7/22/53-Unknown 
WTLC  (*12),  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,800.01 

►  WBKB  (7)  ABC;  Blair;  1,800,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,800,000 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,800,000 
Chicago  Educational  Tv  Assn.  (*11),  ll/5/5\ 

Unknown 
Danville — 

►  WDAN-TV  (24)  Everett-McKinney:  15,000 
Decatur — 

►  WTVP    (17)    ABC,   DuM;    George   W.  Clarl 

127,500 
Evanstonf — 

WTLE   (32).  S/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22) 
Joliett— 

WJOL-TV   (48),  8/21/53-Unknown 


Directory  information  is  in  following  order:  ca 
letters,  channel,  network  affiliation,  national  rej 
resentative;  market  set  count  for  operating  st^ 
tions;  date  of  grant  and  commencement  targ 
date  for  grantees. 
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^M;  Weed  ^ 
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».'  1/13/5)  » 

3)0,810 
sis.;  340,!l|i; 

K 

lery 


iporia — 

WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed;  124,825 
WTVH-TV  (19)  ABC,  DuM;  Petry;  106,405 
luincyt — 

KHQA-TV  (7)  (See  Hannibal  Mo.) 
WGEM-TV  (10)  ABC,  NBC;  Walker;  96,600 
Ibckford — 

i  WREX-TV  (13)  ABC,  CBS;  H-R;  173,002 

WTVO  (39)  CBS,  NBC,  DuM;  Weed;  56,000 
bck  Island   (Davenport,  Moline)— 
!WHBF-TV    (4)    ABC,    CBS,    DuM;  Avery- 
Knodel;  250,361 


pringfield — 
IWICS   (20)  ABC, 
1  61,169 


CBS,  NBC,   DuM;  Young; 


INDIANA 

loomington — 

WTTV  (4)   ABC,  CBS,  NBC,  DuM;  Meeker; 
.  303,040 
llkhartt— 

\WSJV  (52)  H-R;  6/3/53-3/1/54 
vansvillet — 

WFIE  (62)  Venard;  41,750 
ort  Wayne — 

WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Ray- 
mer;  49,890 

Anthony  Wayne  Bcstg.  Co.   (69),  Initial  De- 
cision 10/27/53 
adianapolis — 

-WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 
423,000 

W-TRE  (26).  3/26/53-Unknown 
Universal  Bcstg.  Co.  (8)  Boiling;  1/28/54-6/1/54 

aFayettet — 

-  WFAM-TV  (59)  Rambeau;  40,320 
luncie — 

•  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Walker; 
54,230 

rincetont — 

►  WRAY-TV  (52)  Walker;  25,000 
outh  Bend — 

*  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  95,685 
?erre  Hautef — 

WTHI-TV  (10),  10/7/53-Unknown 
IVaterloot — 
WINT  (15)  4/6/53-3/1/54 

IOWA 

tones — 

►  WOI-TV  (5)   ABC,  CBS,  NBC,  DuM;  Weed; 
161,946 

edar  Rapids — 
-KCRI-TV  (9)  H-R;  100,000 
y  WMT-TV  (2)  CBS;  Katz;  194,376 
ra-Fetnijiijavenport  (Moline,  Rock  Island)— 

£WOC-TV  (5)  NBC;  Free  &  Peters;  250,361 
Oes  Moines — 

-  KGTV  (17)  Hollingbery;  29,424 
WHO-TV  (13)  NBC;  Free  &  Peters;  9/2/53- 

Spring  '54 
Port  Dodget — 

KQTV  (21)  Pearson;  41,000 
Mason  Cityt — 
KGLO-TV    (3)    CBS,   DuM;    Weed;  10/14/53- 
Spring  '54 
Sioux  City — 
KCTV   (36),  10/30/52-Unknown 
KVTV  (9)  CBS,  NBC,  DuM;  Katz;-  80,000 
KCOM  Bcstg.  Co.  (4)  1/21/54-Unknown 
Waterloo? — 

►  KWWL-TV    (7)    NBC,    DuM;  Headley-Reed; 
101,448 

KANSAS 

Hutchinson — 

KTVH  (12)  CBS,  DuM;  H-R;  80,382 
IVTanhattant — 
KSAC-TV  (*8),  7/24/53-Unknown 

Pittsburgt — 

KOAM-TV  (7)  ABC,  CBS,  NBC,  DuM;  Katz; 
50,000 
Topeka — 
KTKA   (42),  11/5/53-Unknown 

►  WIBW-TV  (13)  CBS;  Capper  Sis.;  43,978 
Wichita — 

KAKE  Bcstg.  Co.  (10),  Initial  Decision  10/30/53 

►  KEDD  (16)  ABC,  NBC;  Petry;  55,665 
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KENTUCKY 

Ashlandf — 

WPTV  (59)  Petry;  8/14/52-Unknown 
Hendersont — 

►  WEHT  (50)  CBS;  Meeker;  31,000 
Lexingtont — 

WLAP-TV  (27)  Pearson;  12/3/53-4/1/54 
Louisville — 

►  WAVE-TV   (3)   ABC,   NBC,  DuM;   NBC  Spot 
Sis.;  326,776 

►  WHAS-TV  (11)  (b)  CBS;  Harrington,  Righter 

&  Parsons 

►  WKLO-TV    (21)    ABC,   DuM;    Venard;  55.483 
WLOU-TV  (41)  Forjoe;  1/15/53-Summer  '54 

Newportt — 

WNOP-TV  (74;  12/24/53-Vnknown 
Paducaht — 

WTLK   (43;,  9/16/53-Vnknown 

Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
\  resentative;  market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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LOUISIANA 

Alexandriaf — 

KALB-TV  (5),  12/30/53-Unknown 
Baton  Rouge — 

KHTV   (40),  12/18/52-Unknown 
»►  WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 
44,000 

Louisiana   Tv    Bcstg.    Corp.    (2)  1/28/54-Sep- 
tember  '54 

Lafayette  f — 

KVOL-TV  (10),  9/16/53-3/15/54 
KLFY-TV  (10),  9/16/53-3/15/54 

Lake  Chariest — 
KPLC-TV  (7)  11/12/53-Vnknown 

►  KTAG  (25)  ABC,  CBS,  DuM;  Young 
Monroe — 

►  KNOE-TV   (8)   CBS,  NBC,  ABC,  DuM;  H-R; 

94,500 

►  KFAZ  (43)  Pearson;  16,500 
New  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Late  Winter  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Spring  '54 


►  WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 

235,077 

►  WJMR-TV   (61)   DuM;  Boiling;  56,443 
WTLO    (20),  2/26/53-Vnknown 

Shreveport — 

►  KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer 

MAINE 

Bangorf — 

►  WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 52,000 

Lewiston — 

►  WLAM-TV  (17)  ABC,  CBS,  DuM;  Everett-Mc- 

Kinney;  15,500 

Polandt — 

WMTW  (8),  7/8/53-4/1/54 

Portland — 

►  WCSH-TV  (6)  NBC;  Weed;  84,527 
WGAN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 

►  WPMT  (53)  ABC,  CBS,  NBC,  DuM;  Everett- 

McKinney;  29,000 


SET  SALES  ARE  SOARING 
BUT  RATE  CARD  NO.  1 
STILL  IN  EFFECT 


Interim  Operation  Report 


TV  set  ownership  has  already  reached  63% 
saturation  in  our  home  county  .  .  .  other  counties 
almost  neck  and  neck. 

AREA  TOTAL:  43,978  * 

IMPORTANT!  Our  Rate  Card  No.  1  is  still  in 
effect.  These  realistic  prices  guarantee  you  an 
increasingly  lower  cost  per  thousand  .  .  .  and  six 
months'  rate  protection  to  boot. 

CBS      DuMONT  ABC 

Interconnected 

*  Electric  Assn.  of  Kansas  City 
12/1/53 


New  Power — 85KW 
New  Antenna — 1,000  Ft. 
Over  100,000  TV  Homes 


The  Kansas  View  Point 

TOPEKA,  KANSAS 

Ben  Ludy,  Gen.  Mgr. 

WIBW  &  WIBW-TV  in  Topeka 
KCKN  in  Kansas  City 

Rep:  Capper  Publications,  Inc. 
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MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  529,974 

►  WBAL-TV  (11)  NBC;  Petry;  529,974 
WITH-TV  (60)  Forjoe;  12/18/52-Unknown 

►  WMAR-TV  (2)  CBS;  Katz;  529,974 

United  Bcstg.  Co.  (18),  12/9/53-Summer  '54 
Cumberlandt — 

WTBO-TV  (17)  11/12/53-Summer  '54 
Salisbury! — 

WBOC-TV   (16)   Burn-Smith;  3/11/53-3/1/54 

MASSACHUSETTS 

Adams  (Pittsfield)!— 

WMGT  (74)  Walker;  2/18/53-2/15/54 
Boston — 
WBOS-TV  (50),  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,143,486 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44),  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,143,486 
Brocktonf — 

WHEF-TV  (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV  (56)  DuM;  96,250 
Lawrencet — 

WGIM  (72),  6/10/53-Unknown 
New  Bedford!— 

WTEV   (28),  Walker;   7 /ll/ 53 -Spring  '54 
Pittsfield!— 

WBEC-TV  (64),  11/12/53-Unknown 
Springfield— 

WHYN-TV  (55)  CBS.  DuM:  Branham;  110,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  110,000 
Worcester — 

WAAB-TV  (20)  Hollingbery;  8/12153-April  '54 

►  WWOR-TV  (14)   ABC,  DuM;  Raymer;  45,000 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM:  Everett-McKinney;  17,200 
WUOM-TV  (*26),  11/4/53-Unknown 

Battle  Creek  

WBCK-TV  (58)  Headley-Reed;  11/20/52-Sum- 
mer  '54 

►  WBKZ  (64)  ABC;  Weed;  55,924 
Bay  City  (Midland,  Saginaw) — 

WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 
9/2/53-2/15/54  (granted  STA  Jan.  13) 
Benton  Harbort — 

WHFB-TV  (42),  2/26/53-Unknown 
Cadillact — 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed 
Detroit — 

WCIO-TV  (62),  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,405,800 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,144,890 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140,000 
East  Lansing! — 

►  WKAR-TV  (*60) 
Flint— 

WFDF-TV  (12),  Initial  Decision  5/11/53 

►  WTAC-TV  (16)  ABC;  Raymer;  44,850 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

357,094 
Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC.  DuM;  Avery- 

Knodel;  367,839 
Lansing — 

►  WILS-TV  (54)  DuM;  Venard;  25,096 

>■  WJIM-TV  (6)  ABC,  CBS,  NBC,  DuM;  H-R; 

245,320 
Muskegont — 

WTVM  (35),  12/23/52-Unknown 
Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS,  NBC,  DuM;  GU1- 

Perna;  69,280 
WSBM-TV  (51),  10/29/53-Unknown 
Traverse  Cityt — 

WPBN-TV  (7),  11/25/53-Unknown 

MINNESOTA 

Austinf — 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  74,013 
Dulutht— 

KDAL-TV  (3)  NBC;  Avery-Knodel;  12/11/53- 

3/1/54 

>■  WFTV  (38)  ABC,  CBS,  NBC,  DuM;  Young; 

34,500 
Hibbingf — 

North  Star  Tv  Co.  (10),  1/13/54-Vnknown 
Minneapolis  (St.  Paul) — 

►  WCCO-TV  (4)  ABC,  CBS,  DuM;  Free  &  Peters; 

420,500 

►  WTCN-TV  (11)  ABC;  Blair;  413,400 
Rochester — 

KROC-TV    (10)    ABC,   NBC,   DuM;  Meeker; 

65,000 

St.  Paul  (Minneapolis)— 

►  KSTP-TV  (5)  NBC;  Petry;  420,500 

►  WMIN-TV  (11)  ABC;  Blair;  413,400 

MISSISSIPPI 

Columbust — 

WCBI-TV  (28),  3/11/53-Unknown 

Jackson*- *" 

»►  WJTV  (25)  ABC.  CBS,  NBC,  DuM;  Katz;  31,996 

►  WLBT  (3)  NBC;  Hollingbery:  31,996 
WSL1-TV  (12)  ABC;  Weed;  7/22/53-3/31/54 


Meridianf — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 
ley-Reed; 36,200 

MISSOURI 

Cape  Girardeaut — 

KFVS-TV  (12)  Pearson;  10/ 14/ 53- April  '54 

KGMO-TV  (18),  4/16/53-Unknown 
Claytont — 

KFUO-TV  (30),  2/5/53-Unknown 
Columbiat — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R; 

39,343 
Festust — 

►  KACY  (14)  Raymer;  201,200 
Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  96,606 

Joplint — 

KSWM-TV  (12),  12/23/53-Unknown 
Kansas  City — 

►  KCMO-TV  (5)  ABC;  Katz;  365,480 

►  KCTY  (25)  ABC,  CBS.  DuM;  Avery-Knodel; 

51,363 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  365,480 

►  WDAF-TV  (4)  ABC,  CBS,  NBC,  DuM;  Har- 

rington, Righter  &  Parsons;  365,480 

►  WHB-TV  (9)  CBS;  Blair;  365,480 

Kirksvillet — 

KBIZ  Inc.  (3)  12/16/53-6/15/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  92,205 
St.  Louis — 

►  KACY  (14)  See  Festus 
KETC  (*9)  5/7/53-Unknown 

►  KSD-TV  (5)  ABC,  CBS.  NBC;  NBC  Spot  Sis; 

555,914 

►  KSTM-TV  (36)  ABC;  H-R;  205,000 
WIL-TV  (42),  2/12/53-Unknown 

>~  WTVI  (54)  See  Belleville,  HI. 

Sedaliat — 

KDRO-TV  (6)  Pearson;  2/26/53-February  '54 

Springfield!— 

►  KTTS-TV  (10)  CBS.  DuM;  Weed;  39.896 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  42,300 

MONTANA 

(2)  ABC,  CBS,  DuM;  7,500 
1/15/53-Unknoum 

(4)  CBS,  ABC;  Hollingbery;  7,000 
(6)  NBC,  DuM;  Walker;  4,000 

(5)  CBS;  Weed;  1/15/53-Spring  '54 
(13)  CBS;  Gill-Perna;  3/11/53-7/1/54 

NEBRASKA 

Holdreget — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  15,630 
Lincoln — 

►  KFOR-TV 

►  KOLN-TV 
Omaha — 

►  KMTV  (3) 

►  WOW-TV 


Billingst — 

►  KOOK-TV 
KRHT  (8), 

Butte!— 

►  KOPR-TV 

►  KXLF-TV 
Great  Fallst- 

KFBB-TV 

Missoulat — 
KGVO-TV 


(10)  ABC;  Raymer;  71,348 
(12)  DuM;  Weed:  75,938 

ABC,  CBS,  DuM;  Petry;  227.689 
(6)  DuM,  NBC;  Blair;  227,689 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weed; 

13,401 

Renot — 

»►  KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearson; 
12,740 

NEW  HAMPSHIRE 

Keenef — 
WKNE-TV  (45),  4/22/53-Vnknown 

Manchester! — 
WMUR-TV  (9)  Weed;  8/26/53-2/15/54 

Mt.  Washingtont — 
WMTW  (8),  7/8/53-4/1/54 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58) 
Atlantic  City— 

►  WFPG-TV  (46),  ABC.  CBS.  NBC.  DuM;  Pear- 

son; 16.110 
WOCN  (52),  1/8/53-Vnknown 
Camdent — 

South  Jersey  Bcsg.  Co.  (17)  1/28/54-Unknown 
Newark  (New  York  City)— 

►  WATV  (13)  Weed;  4,150,000 
New  Brunswickt — 

WDHN  (47),  4/2/53-Vnknown 
WTLV  (919),  12/4/52-Unknown 
Trentont — 

WTTM-TV  (41),  Forjoe;  7/16/53-Unknown. 
NEW  MEXICO 

Albuquerquet — 

►  KGGM-TV  (13)  CBS;  Weed;  39,000 

►  KOAT-TV  (7)  ABC;  Hollingbery;  36,000 

►  KOB-TV  (4)  ABC,  CBS,  NBC,  DuM;  Branham; 

38,518 


Clovist — 

KNEH  (12),  3/4/53-Unknown 
Roswellf — 

►  KSWS-TV  (8)  ABC,  DuM;  Meeker;  16,219 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR  (23),  6/10/53-Unknown 

►  WROW-TV  (41)  ABC;  Boiling;  57,000 
WTVZ  C17),  7/24/52-Unknown 

Binghamton — 

►  WNBF-TV  (12),  ABC.  CBS,  NBC,  DuM;  Be 

ling;  209,357 
WQTV  (*46),  8/14/52-Unknown 
Bloomingdalef   (Lake  Placid)  — 
Great  Northern  Tv  Inc.  (5),  12/2/53-Summ 
'54 
Buffalo — 

►  WB EN-TV  (4)  ABC.  CBS,  DuM;  HarringtcJ 

Righter  &  Parsons;  362,017-(a) 

►  WBUF-TV  (17)  ABC,  CBS,  DuM;  H-R;  120,0 
WTVF  (*23)  7/24/52-Unknown 

Elmira — 

►  WECT  (18)  NBC;  Everett-McKinney;  21,861 
»►  WTVE  (24)  ABC,  CBS,  NBC.  DuM;  Forjo 

24,253 

Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 

WIET  (*14),  1/8/53-Unknown 
Jamestownt — 

WJTN-TV  (58),  1/23/53-Unknown 
Kingston! — 

WKNY-TV    (66)    CBS,   NBC,   DuM;  Meeke 
March  '54 
New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 

►  WATV  (13)  See  Newark.  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,00q 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,150,000 

►  WPTX  (11)  Free  &  Peters;  4,150,000 
WGTV   (*25),  8/14/52-Unknown 

Poughkeepsiet — 

WEOK-TV  (21)  U/26/52-Unknown 
Rochester — 

WCBF-TV  (15),  6/10/53-Unknown 
*~  WHAM- TV  (6)  ABC,  CBS,  NBC,  DuM;  H< 
lingbery;  205,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinne 

205,000 

WRNY-TV  (27),  4/2/53-Unknown 
WROH  (*21),  7/24/52-Unknown 

►  WVET-TV  (10)  ABC.  CBS;  Boiling;  205.000 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS.  NBC,  DuM;  NBC  Sr. 

Sis;  301,750 

WTRI  (35)  CBS;  Headley-Reed;  6/11/53-2/15/ 
Syracuse — 

►  WHEN  (8)  ABC,  CBS,  DuM;  Katz;  296,000 
WHTV  (*43),  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  296,962 
Utica— 

WFRB  (19),  7/1/53-Unknown 

►  WKTV  (13)  ABC,  CBS,  NBC,  DuM;  Cooli 

134,000 

Watertownt — 
WWNY-TV  (48)  Weed;  12/23/52-Unknown 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  ABC.  CBS.  NBC.  DuM;  Bollin 

19,400 

WLOS-TV  (13;,  12/9/53— Unknown 
Chapel  Hillt— 
WUNC-TV  (*4),  9/30/53-September  '54 

Charlotte — 

►  WAYS-TV  (36)  ABC;  Boiling 

►  WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot  SI 

381,145 
Durham! — 

WCIG-TV  (46)  NBC,  DuM;  H-R;  2/28/53-U 

known 

Durham  Bcstg.  Enterprises  Inc.  (11)  1/21/5 
Unknown 
Goldsborot — 

WTVX  (34),  9/30/53-Unknown 
Greensboro — 
WCOG-TV    (57)    ABC;   Boiling;  11/20/52-U 
known 

>■  WFMY-TV  (2)  ABC.  CBS.  NBC.  DuM;  Ha 

rington,  Righter  &  Parsons;  207,045 
Greenville — 

WNCT  (9)  CBS,  DuM;  Pearson 
Raleigh— 

►  WNAO-TV  (28)  ABC,  CBS.  NBC.  DuM;  Aver 

Knodel;  48,820 
Wilmington! — 

WMFD-TV  (6),  NBC;  Weed;  7/30/53-2/15/54 
Winston-Salem — 

WSJS-TV  (12)  NBC;  Headley-Reed;  157,580 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  42,750 
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Broadcasting   •  Telecasts 


the  BIG  VHF  STATION 
in  Western  Carolinas' 
Market  of 
1,749,245 
PEOPLE 


,  Dull; 


'ey:  2i«! 

*  For)4( 
iter  'H 


WAKE-TV  (49)  ABC;  Weed;  49,431 


NORTH  DAKOTA 

iiismarckt — 

I  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair 

brgot — 

WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  22,850 
Knott — 

■  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed; 

16,000 
alley  Cityt— 

KXJB-TV  (4)  Weed;  8/5/53-Early  '54 
OHIO 

Bt  ilkron — 
rf  WAKR 
i.shtabulat — 

I  WICA-TV  (15)  Gill-Perna 
■'"■StttW  iiCincinnati — 

WCET  (*48),  12/2/53-Unknown 
WCIN-TV  (54),  Forjoe;  5/14/53-October  '54 
WCPO-TV  (9)  ABC,  DuM;  Branham;  450,000 
WKRC-TV  (12)  CBS;  Katz;  450,000 
H-R;  120O(4(ir  WLWT  (5)  NBC;  WLW  Sis.;  450,000 
Cleveland — 

i  WERE-TV  (65),  6/18/53-Vnknown 
-  WEWS  (5)  CBS;  Branham;  834,286 
WNBK  (4)  NBC;  NBC  Spot  Sis.;  823,629 
WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823,629 
United  Bcstg.  Co.  (19),  U/25/53-Unknown 
Columbus — 

WBNS-TV  (10)  CBS;  Blair;  307,000 
V-  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
!  WOSU-TV  (*34),  4/22/53-Unknown 
i-WTVN  (6)  ABC,  DuM;  Katz;  336,737 
bayton— 

1;  Mtetajt  WHIO-TV  (7)  ABC,  CBS,  DuM;  Hollingbery; 
406,320 

k  WIFE  (22)  Headley-Reed;  36,952 
y  WLWD  (2)  NBC;  WLW  Sis.;  300,000 

Elyriat— 

I  Elyria-Lorain  Bcstg. 
J  1/27/54 
Lima — 

|  WIMA-TV  (35)  Weed;  12/4/52-Sprlng  '54 
kWLOK-TV  (73)  CBS,  NBC,  DuM;  H-R;  49,079 
Massillonf — 

r  WMAC-TV  (23)  Petry;  9/4/52-4/15/54 

Steubenville — 

WWSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,000 
Toledo— 

p-  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

276,229 
Youngstown — 

WFMJ-TV  (73)  NBC;  Headley-Reed; 
WKBN-TV   (27)   ABC,  CBS,  DuM; 
105,000 

|   WUTV  (21)  Petry;  9/25/52-Unknown 
iZanesville — 

)►  WHIZ-TV  (50)  ABC,  CBS,  NBC,  DuM;  Pear- 
son; 25,108 


!  4.150.OM 

150,000 

4,150,000 


DuM;  Ho: 


205,000 


NBC  Sp(( 

296,000 


Co.  (31)  Initial  Decision 


105,000 
Raymer; 


t,  Cooki! 


Spot  Sis 


OKLAHOMA 

Adat— 
KTEN  (10),  12/16/53-6/1/54 

Enidt 

Streets  Electronics  Inc.  (5),  12/16/53-Unknown 
Lawtont — 

►  KSWO-TV  (7)  Everett-McKinney;  34,772 
Miamit — 

KMIV  (58),  4/22/53-Unknown 
Oklahoma  City — 

►  KMPT  (19)  DuM;  Boiling;  98,267 
KTVQ  (25)  ABC,  DuM;  H-R;  82,174 

►  KWTV  (9)  CBS;  Avery-Knodel;  251,742 

►  WKY-TV  (4)  ABC,  CBS,  NBC,  DuM;  Katz; 
251,742 

Oklahoma    Educational    Tv   Authority  (*13), 
12/2/53-Unknown 
Tulsa— 

KCEB    (23)    Boiling;    2/26/53-February  '54 

(granted  STA  Jan.  18) 
KOTV  (6)  ABC,  CBS,  NBC;  Petry;  200,000 
Arthur  R.  Olson  (17)  Initial  Decision  1/29/54 

OREGON 

*J)-Dl)ii  Eugenet— 

»'W"f!    KVAL-TV  (13.)  Hollingbery;  5/14/53-3/1/54 
.miiki  Medford — 
JTI  ►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
Portland — 

KOIN-TV  (6) ;  CBS;  Avery-Knodel;  138,876 

►  KPTV  (27)  NBC;  NBC  Spot  Sis.;  149,156 
Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 

Salemt— 

KPIC  (24)  12/9/53-February  '54  (granted  STA 
Aug.  4) 

KSLM-TV  (3),  9/30/53-Unknown 
PENNSYLVANIA 

i  Allentownt — 

WFMZ-TV  (67),  7/16/53-Early  '54 
WQCY  (39),  8/12/53-Unknown 
Altoona — 

WFBG-TV  (10)  ABC,  NBC,  DuM;  H-R;  418.798 
Bethlehem — 

►-WLEV-TV  (51)  NBC;  Meeker;  64,427 
Chambersburgt — 

►  WCHA-TV  (46)  Forjoe;  13,500 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  65,098 

Broadcasting    •  Telecasting 


ill;  i 


[;  AvOTi 


,750 


m  , 

MUltfl 

:astiN 


Erie— 

WICU   (12)   ABC,   CBS,  NBC,   DuM;  Petry; 

208,500 

WSEE  (35),  10/14/53-Unknown 
WLEU-TV  (66)  12/31/53-Unknown 
Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-3/1/54 

►  WHP-TV  (55)  CBS;  Boiling;  85,750 

>•  WTPA  (71)  NBC;  Headley-Reed;  85,750 
Hazletont — 

WAZL-TV  (63;  Meeker;  12/18/52-Unknown 
Johnstown — 

►  WARD-TV  (56)  Weed 

*■  WJAC-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 
732,933 

►  WGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

284,476 

WWLA  (21)  Taylor;  5/7/53-Early  '54 

Lebanonf — 

►  WLBR-TV  (15)  Pearson;  138,300 
Lewistont — 

WMRF-TV  (38),  4/2/53-Vnknovon 

New  Castlet — 

►  WKST-TV  (45)  DuM;  Everett-McKinney;  85,802 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,592,000 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,741,272 
WTBG-TV  (23),  10/21/53-Unknown 
WIP-TV  (29),  11/26/52-Unknown 

WPTZ  (3)  NBC;  Free  &  Peters;  1,724,329 
Pittsburgh — 

►  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.;  808,780 

►  WENS  (16)  ABC,  CBS;  Petry;  154,239 

►  WKJF-TV  (53)  Weed;  160,000 

WQED    (*13),   5/14/53-February   '54  (granted 

STA  Oct.  14) 
WTVQ  (47)  Headley-Reed;  12/23/52-Early  '54 
Reading — 

f~  WEEU-TV    (33)   ABC,   NBC;  Headley-Reed; 

45,973 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scranton — 

WARM-TV  (16)  Hollingbery;  2/26/53-2/9/54 
(granted  STA  Jan.  26) 

►  WGBI-TV  (22)  CBS;  Blair;  115,000 

►  WTVU  (73)  Boiling;  150,424 

Sharont — 

Leonard  J.  Shafitz  (39)  1/27/54-Unknown 
Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  130,000 

►  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

125,000 

Williamsportt — 

WRAK-TV    (36)    Everett-McKinney;  11/13/52- 
Spring  '54 
York— 

►  WNOW-TV  (49)  DuM;  Hollingbery;  72,000 

►  WSBA-TV    (43)    ABC;    Radio-Tv  Represent- 

atives; 76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,080,413 

WNET  (16)  ABC,  DuM;  Raymer;  4/8/53-2/5/54 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54),  10/21/53-Unknown 
Andersonf — 

*-  WAEVT-TV  (40)  CBS;  Burn-Smith;  43,000 

Camdent — 
WACA-TV  (15)  6/3/53— Unknown 

Charleston  t — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  51,043 
Columbia — 

►  WCOS-TV   (25)   ABC,  NBC,  DuM;  Headley- 

Reed;  36,482 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  68,074 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  35,000 
Florencef — 

WPDV  (8),  CBS;  U/25/53-Sept.  '54 

Greenville — 

►  WFBC-TV  (4)  NBC;  Weed 

WGVL  (23)  ABC,  NBC,  DuM;  H-R;  40,863 

Greenwoodt — 
WCRS-TV  (21),  4/8/53-Unknown 

Spartanburgt — 
WORD-TV  (7),  11/25/53-Unknown 

WSCV  (17)  7/30/53-Unknown 

SOUTH  DAKOTA 

Sioux  Fallst — 

►  KELO-TV  (11)  ABC,  CBS,  NBC;  Raymer;  47,189 

TENNESSEE 

Chattanoogat— 
WOUC  (49)  Pearson;  8/21/52-Unknown 
WTVT  (43),  8/21/52-Unknown 
WDEF  Bcstg.  Co.  (12)  Branham;  1/28/54-May 
'54 

Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
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.  .  a  market  with 

INCOMES  $1,892,961,000. 

RETAIL  SALES...  $1,1 87,300,000. 
TV  SETS  More  than  287,266 

UP  WITH  THE 
SOUTH'S  LEADERS 

Ahead  of  Jacksonville,  Miami,  New 
Orleans,  and  Atlanta  in  size  of  its 
total  market,  WFBC-TV  likewise  far 
outranks  any  other  television 
station  in  South  Carolina.  Operat- 
ing on  maximum  power,  WFBC-TV 
has  the  Carolinas'  highest  antenna 
— 2204  ft.  above  sea  level. 
Write  now  for  Market  Data  Bro- 
chure and  Rate  Card.  Ask  us  or  our 
Representatives  for  information 
and  assistance. 


Channel  4 

WFBC-TV 

Greenville,  S.  C. 


NBC  NETWORK 

Represented  Nationally  by 

WEED  TELEVISION  CORP. 
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FOR  THE  RECORD 


use  all  the 
IMPACT  of 


in  the  Great 
Norfolk  Area! 


NORFOLK 
HAMPTON 
PORTSMOUTH 
NEWPORT  NEWS 
VIRGINIA  BEACH 
WARWICK 
WILLIAMSBURG 
SMITHFIELD 


is  an 


Here's  selling  power  PLUS  in  the  great 
Norfolk  Metropolitan  Area  where  only 
WVEC-TV  is  NBC  .  .  .  beaming  your 
sales  message  right  to  the  core  of  this 
dynamic  multi-city  market. 


only  WVEC-TV 


Represented  by 
WILLIAM  G.  RAMBEAU 

NEW  YORK'CHICAGOSAN  FRAN- 1 
CISCOMINNEAPOUS-LOS  ANGELES 


Jacksonf  

WDXI-TV  (9),  12/2/53-6/1/54 
Johnson  Cityf — 

►  WJHL-TV  (11)  Pearson;  42,178 
Knoxville — 

►  WROL-TV  (6)  Avery-Knodel;  50,915 

►  WTSK  (26)  CBS,  DuM;  Pearson;  42,380 
Memphis — 

►  WHBQ-TV  (13)  Blair;  249,121 

►  WMCT  (5)  ABC,  CBS,  NBC,  DuM;  Branham; 

249,121 
Nashville — 

►  WSIX-TV  (8)  CBS;  Hollingbery;  133,869 

►  WSM-TV  (4)  ABC,  CBS,  NBC,  DuM;  Petry; 

143,591 

Old  Hickory  (Nashville)  — 
WLAC-TV  (5),  Katz;  8/5/53-March  '54 

TEXAS 

Abilenef — 

►  KRBC-TV  (9)  Pearson;  20,312 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  43,041 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  43,041 
KLYN-TV  (7),  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

55,271 
Beaumontt — 
KBMT  (31),  12/4/52-Unknown 
KTRM-TV  (6),  Initial  Decision  7/22/53 

Corpus  Christit — 

Coastal  Bend  Tv  Co.  (22),  1/6/53-Vnknown 

H.  L.  Hunt  (43),  12/9/53-Vnk.nown 
Dallas— 

KDTX  (23),  1/15/53-Unknown 

KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  319,000 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  319,000 
El  Paso— 

►  KROD-TV   (4)    ABC,   CBS,   DuM;  Branham; 

36,503 

►  KTSM-TV  (9)   NBC;  Hollingbery;  34,380 
Ft.  Worth— 

KTCO  (20),  3/11/53-Unknown 

►  WBAP-TV   (5)   ABC,   NBC;   Free   &  Peters; 

303,411 
Galveston — 

►  KGUL-TV  (11)   ABC,  CBS,  NBC, 
Spot  Sis.;  235,000 

Harlingent — 

►  KGBT-TV  (4)  CBS;  Pearson;  31,300 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  59,666 
(2)  ABC,  CBS,  NBC,  DuM; 


DuM;  CBS 


Petry; 


►  KPRC-TV 

300,000 

KTVP  (23),  1/8/53-Unknown 
(►KUHT  (*8)  281,500 

KXYZ-TV  (29),  6/18/53-Unknown 

Houston  Tv  Co.  (13),  Initial  Decision  1/14/53 

Longviewt — 

►  KTVE  (32)  Forjoe;  16,100 
Lubbockt — 

(11)  ABC,  NBC;  Pearson;  40,893 
(13)    CBS,    DuM;  Avery-Knodel; 


■  KCBD-TV 
-  KDUB-TV 
40,893 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 


Lufkint— 

KTRE-TV    (9)    Venard;  3/11/53-1954 

Marshallt — 

KMSL  (16),  6/25/53-Unknown 

Midland — 

>■  KMID-TV  (2)  NBC;  Venard;  24,500 
San  Angelot — 

►  KTXL-TV  (8)  CBS;  Venard;  18.047 
San  Antonio — 

KALA  (35),  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  178,043 

►  WOAI-TV  (4)  NBC;  Petry;  178,043 

Sweetwatert — 

KPAR-TV   (12)   CBS;   Avery-Knodel;  8/26/53- 
Unknown 
Temple — 

KCEN-TV  (6)  NBC;  Hollingbery;  65,543 
Tcxarkaria- ~~ 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  62,213 
Tylert— 

►  KETX  (19)  ABC,  CBS,  NBC,  DuM;  Headley- 

Reed;  8.000 
Lucille  Ross  Lansing  (7)  1/27/54-Unknown 

Victoriat — 

KNAL  (19)  Best;  3/26/53-Unknown 

Wacot— 

►  KANG-TV  (34)  ABC;  Pearson;  30,000 
Weslacot — 

KRGV-TV   (5)   NBC,  DuM:  Raymer;  7/16/53- 
February  '54  (granted  STA  Jan.  IS) 
Wichita  Fallst— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  44,000 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  44,000 

UTAH 

Provot — 
KOVO-TV  (11),  12/2/53-Unknown 

Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  152,600 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

156,200 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/15/54 


VERMONT 

Montpeliert — 
WCAX  Bcstg.  Corp.  (3),  Initial  Decision  10/2/i 

VIRGINIA 

Danvillet — 

WBTM-TV  (24)  Hollingbery;  12/18/52-2/8/541 
(granted  STA  Jan.  7) 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  71,239 
Harrisonburgt — 

►  WSVA-TV  (3)  NBC;  Devney;  66,842 
Lynchburg — 

►  WLVA-TV  (13)  CBS,  DuM;  Hollingbery;  97,2} 
Mariont — 

WMEV-TV  (50)  Donald  Cooke;  4/2/53-Unknow 
Newport  News — 

►  WACH  (33)  Avery-Knodel 
Norfolk— 

►  WTAR-TV  (4)  ABC,  CBS,  DuM;  207,600 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  83,100 

►  WVEC-TV  (15)  See  Hampton 
Richmond — 

WOTV  (29),  12/2/53-Unknown 

►  WTVR    (6)    ABC,    CBS,    NBC,    DuM;  Blaii 

186,527  \ 
Roanoke — 

►  WSLS-TV  (10)  NBC;  Avery-Knodel;  223,000' 

WASHINGTON 

Bellinghamt — 

►  KVOS-TV  (12)  Forjoe;  33,301 
Seattle  

►  KING-TV  (5)  ABC;  Blair;  326,000 

►  KOMO-TV  (4)  NBC;  Hollingbery;  326,000 
KUOW-TV  (*9),  12/23/53-September  '54 

Spokane — 

►  KHQ-TV  (6)  ABC,  NBC;  Katz;  50,823 

►  KXLY-TV  (4)  CBS,  DuM;  Walker;  46,678 
Tacoma — 

►  KMO-TV  (13)  Branham;  316,100 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  326,000 

Vancouvert — 

KVAN-TV  (21)  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (27)  CBS;  Weed;  14,733 

=  WEST  VIRGINIA 

Beckleyt — 

WBEY  (21),  6/25/53- Unknown 
Charleston! — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  22.500 
The  Tierney  Co.  (8)  Initial  Decision  1/25/54 

Fairmontf — 
WJPB-TV    (35)    ABC,    DuM;  Headley-Reed 
7/1/53-2/21/54 
Huntington — 

►  WSAZ-TV  (3)  ABC,  CBS,  NBC,  DuM;  Katz) 

260,682 
Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  17,000 
Wheeling — 

WLTV  (51),  2/11/53-Vnknown 

►  WTRF-TV  (7)  NBC;  Hollingbery;  451,500 

WISCONSIN 

Eau  Clairef — 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery 

54,230 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed 

191,253 
La  Crosset —  • 

WKBT  (8)  NBC;  Raymer;  10/28/53-Summer  '5- 
La  Crosse  Tv  Corp.  (38),  12/16/53-Unknown 
Madison— 

WHA-TV  (*21),  10/7/53-Unknown 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  35,000 

►  WMTV  (33)  ABC,  DuM;  Meeker;  32,000 
Marinettet — 

WMGB-TV  (11),  11/18/53-Unknown 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  236,640 

►  WOKY-TV  (19)*  ABC,  DuM;  H-R;  236,640 

►  WTMJ-TV  (4)  ABC,  NBC,  DuM;  Harrington 

Righter  &  Parsons;  644,973 

Directory  information  is  in  following  order:  calj 
letters,  channel,  network  affiliation,  national  rep> 
resentative;  market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  targe 
date  for  grantees. 
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1,239 
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•wy;  97.2i 


enaHt— 

(WNAM-TV  (42)  George  Clark 
hkosh — 

WOSH-TV  (48)  Headley-Reed;  15,114 
periort — 

WDSM-TV  (6)  CBS;  Free  &  Peters;  10/14/53- 
3/1/54 

WYOMING 

ispert — 

KSPR-TV  (2),  5/14/53-Vnknown 
peyennet — 

\KFBC-TV    (5)    CBS;    Hollingbery;  1/23/53- 
2/15/54 

ALASKA 

ichoraget — 

KFIA  (2)  CBS,  NBC;  Weed 
KTVA  (11)  NBC,  DuM;  Feltis 

lirbankst — 

KFIF  (2)  ABC,  CBS;  7/1/53-Spring  '54 
HAWAII 

ABC,    CBS;    Free   &  Peters; 


(9) 


1;  Kate 


mm 


Dnolulut — ■ 
KGMB-TV 
41,000 

KONA  (11)  NBC,  DuM;  NBC  Spot  Sis.;  41,000 
KULA-TV  (4)  Headley-Reed;  5/14/53-3/15/54 

PUERTO  RICO 

an  Juant — 

WAPA-TV  (4)  NBC,  DuM;  Carribean  Net- 
works; 8/12/53-February  '54 

WKAQ-TV  (2)  Inter-American;  7/24/52-Feb- 
ruary  '54 

CANADA 

ondont — 

CFPL-TV  (10) 
[ontreal — 

CBFT  (2)  86,800 

CBMT  (6) 
jttawa — 

CBOT  (4)  10,100 
udburyt — 

■CKSO-TV  (5)  4,141 
oronto— 

■  CBLT  (9)  222,500 
'ancouver — 
-CBUT  (2) 

MEXICO 

latamorost  (Brownsville,  Tex.) — 

■  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 

31,200 

ijuanat  (San  Diego) — 
XETV  (6)  Weed;  213,175 


'otal  stations  on  air  in  U.  S.  and  possessions: 
59;  total  cities  with  stations  on  air:  238.  Both 
otals  include  stations  XELD-TV  and  XETV 
lexico  as  well  as  educational  outlets  that  are 
perating.  Total  sets  in  use  27,710,000. 
Indicates  educational  stations 
Cities  NOT  interconnected  with  AT&T. 

a)  Figure  does  not  include  245,258  sets  which 
VBEN-TV  Buffalo  reports  it  serves  in  Canada. 

b)  Number  of  sets  not  currently  reported  by 
VHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
44  on  July  10,  1952. 

c)  Figure  not  available  for  KCCC-TV  Sacra- 
nento  pending  new  survey  now  in  progress. 


UPCOMING 


FEBRUARY 

Feb.  11:  Academy  of  Television  Arts  &  Sciences, 
annual  awards  dinner,  Palladium,  Hollywood. 

Feb.  12-13:  Oregon  State  Broadcasters  Assn.,  U. 
of  Oregon,  Eugene. 

Feb.  14-20:  Advertising  Recognition  Week. 


Feb.    15-16:    ABC-AM-TV  Affiliates 
Roosevelt  Hotel,  New  Orleans. 


meeting. 


Feb.  18-20:  Southwestern  Assn.  of  Adv.  Agencies, 
21st  annual  convention.  Rice  Hotel,  Houston. 

Feb.  19-21:  Democracy  Workshop,  sponsored  by 
NARTB,  KETMA,  U.  S.  Jr.  Chamber  of  Com- 
merce, Williamsburg,  Va. 

Feb.  20:  Vitapix  Corp.,  annual  meeting  of  stock- 
holders and  board  of  directors,  Washington. 

Feb.  21-28:  Brotherhood  Week. 


MARCH 

March  5:  Michigan  State  Radio  &  Television 
Conference,  Michigan  State  College,  East  Lan- 
sing. 

March  15:  BMI  program  clinic,  Hotel  Vancouver, 
Vancouver,  B.  C. 

March  17-20:  Assn.  of  National  Advertisers,  The 
Homestead,  Hot  Springs,  Va. 

March  22-24:  Canadian  Assn.  of  Radio-Tv  Broad- 
casters, Chateau  Frontenac,  Quebec  City. 

March  22-25:  Institute  of  Radio  Engineers,  Wal- 
dorf-Astoria, New  York. 

March  27-28:  Mississippi  Broadcasters  Assn., 
Buena  Vista  Hotel,  Biloxi. 

APRIL 

April  1:  Comments  due  on  FCC  proposed  license 
fees. 

April  4-6 :  American  Public  Relations  Assn.,  Hotel 
Biltmore,  New  York. 

April  7-10:  Ohio  State  U.  Institute  for  Education 
by  Radio-Tv,  Columbus. 

April  11:  Replies  due  to  comments  on  FCC  pro- 
posed license  fees. 

April  12:  BMI  program  clinic,  Hamilton,  Ont. 

April  18-23:  Inside  Advertising  Week. 

April  19:  Advertising  seminar,  Canadian  Assn. 
of  Radio-Tv  Broadcasters,  Toronto. 

April  22-24:  American  Assn.  of  Advertising 
Agencies,  Greenbrier,  White  Sulphur  Springs, 
W.  Va. 

April  23:  Texas  Assn.  of  Broadcasters,  Adolphus 
Hotel,  Dallas. 

April  23-25:  American  Women  in  Radio  &  Tele- 
vision, annual  convention,  Kansas  City,  Mo. 

April  24:  Spring  Technical  Conference,  sponsored 
by  Cincinnati  section,  Institute  of  Radio  En- 
gineers, Cincinnati. 

April  28:  Brand  Names  Day. 


:  call 
J  rep- 

tar; 


Texas  Independent 
$42,500.00 

A  well  established  and  profitable 
station  in  a  fine  growth  market. 
Presently  under  absentee  ownership. 
An  owner-operator  can  net  in  excess 
of  $1500.00  monthly  on  the  present 
volume.    Financing  available. 


Southern  Regional 
$315,000.00 

Located  in  one  of  the  south's  larg- 
est markets,  this  independent  opera- 
tion which  shows  consistent  profits 
offers  an  outstanding  opportunity  for 
further  growth.  Sizable  quick  assets 
included.   Liberal  financing. 


Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

RADIO  -  TV-NEWSPA  PER  BROKERS 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stubblefleld 
Washington  Bldg. 
Sterling  3-4341-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  ML  Smith 
235  Montgomery  St. 
Exbrook  2-5672 


MAY 

May  4-6:  Government-industry  electronic  com- 
ponent conference,  Dept.  of  Interior  auditorium, 
Washington. 

May  5-7:  IRE  Seventh  Region  Conference  & 
Electronic  Exhibit,  Multnomah  Hotel,  Portland, 
Ore. 

May  23:  NARTB  Convention,  Palmer  House, 
Chicago. 

May  24-26:  National  Telemetering  Conference, 
Hotel  Morrison,  Chicago. 


JUNE 

June  7:  BMI  program  clinic,  Winnipeg,  Man. 

June  9:  BMI  program  clinic,  Regina,  Sask. 

June  11:  BMI  program  clinic,  Edmonton,  Alta. 

June  14:  BMI  program  clinic,  St.  John,  N.  B. 

June  20-23:  Advertising  Federation  of  America, 
Boston. 

June  21-July  31:  National  Tv  Institute,  Pasadena 
(Calif.)  Community  Playhouse. 

June  27-30:  Advertising  Assn.  of  the  West,  Salt 
Lake  City. 

AUGUST 

Aug.  25-27:  Western  Electronic  Show  &  Con- 
vention, Ambassador  Hotel,  Los  Angeles. 

SEPTEMBER 

Sept.  1:  Deadline  for  entries  in  1953-54  public 
interest  awards,  National  Safety  Council. 

Sept.  26-29:  Pacific  Coast  Council,  American 
Assn.  of  Advertising  Agencies,  Hotel  Del  Coro- 
nado,   Coronado,  Calif. 

Sept.  30,  Oct.  1-2:  1954  High  Fidelity  Show,  Inter- 
national Sight  &  Sound  Exposition,  Palmer 
House,  Chicago. 


Another  Reason  Why 
Morning  Radio  PAYS  OFF 
for  WSYR  Advertisers 


"This  is  the 
Deacon  Speakiri  " 


By  all  odds  the  top  farm-program  per- 
sonality in  Central  New  York,  Hob 
Doubleday,  the  RFD  Deacon,  mixes 
wisdom  and  wit  to  hold  the  enthusiasm 
of  his  huge  farm  audience.  City  slickers 
listen,  too.  Participating,  Monday 
through  Saturday, 

5  to  7  a.m. 


H eadley-R eed ,  National  Representatives 

r  i 
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Facts  on  Tacts  Forum' 

CONSIDERING  the  attention  the  program  has  recently  received 

in  national  magazines  and  in  Senate  debate  over  the  confirmation 
of  FCC  Comr.  Robert  E.  Lee,  it  is  strange  that  one  feature  of 
Facts  Forum  has  been  largely  ignored.  That  feature  is  the  incon- 
sistency of  the  program's  sponsorship. 

By  the  estimate  of  the  program's  moderator,  Dan  Smoot,  radio 
and  television  stations  donate  more  than  $3  million  a  year  worth 
of  time  to  Facts  Forum.  Yet  it  is  interesting  to  observe  that  al- 
though hundreds  of  stations  carry  it  without  charge,  the  program 
is  carried  in  paid  time  by  WMAL  Washington  and  WTTG  (TV) 
Washington.  The  organization  that  pays  the  bill  on  those  stations 
is  Facts  Forum  Inc.,  the  foundation  which  receives  its  heaviest 
financial  support  from  H.  L.  Hunt,  the  fabulously  rich  Dallas  oil- 
man and  rancher. 

Whether  Facts  Forum  Inc.  buys  time  for  its  show  on  other  radio 
and  television  stations  is  not  known  (although  it  is  known  that 
some  stations  sell  the  shows  to  local  advertisers).  The  point  is  that 
it  violates  the  generally  recognized  principles  of  commercial  broad- 
casting if  the  sponsoring  organization  of  a  program  of  this  type 
buys  time  from  some  stations  and  gets  a  free  ride  from  others. 

We  do  not  presume  here  to  go  into  the  character  of  Facts  Forum, 
which  has  been  both  attacked  and  defended  in  Congress  and  else- 
where. Quite  aside  from  that,  a  question  may  be  raised  as  to  the 
propriety  of  the  irregular  manner  of  its  placements. 

Sauce  Bernays 

JT  MAY  be  true,  as  he  steadfastly  maintains,  that  Edward  Bernays, 
the  public  relations  counsel,  conducted  his  critical  poll  on  tv  com- 
mercials with  the  purest  motives  of  public  service.  Whatever  his 
motives,  it  cannot  be  denied  that  he  obtained  considerable  personal 
publicity  in  releasing  comments  by  a  group  of  educators,  business- 
men and  churchmen  which  added  up  to  a  severe  condemnation  of 
contemporary  tv  practices. 

The  Bernays  poll  cannot  be  entirely  ignored,  for  indeed  there  are 
commercial  abuses  that  need  correction.  They  are  not  as  critical  or 
as  abundant,  however,  as  the  ultra-sensitive  Bernays  respondents 
would  have  you  believe. 

Possibly  the  survey  was  all  to  the  good.  It  may  remind  a  few 
erring  telecasters  that  moderation  is  not  without  reward.  And,  who 
knows?  It  may  accidentally  establish  Mr.  Bernays  as  an  ideal  public 
relations  counsel  to  advertising  media  in  competition  with  television. 

Maj.  Edwin  Howard  Armstrong 

'THE  PONDEROUS  physical  being  of  Maj.  Edwin  H.  Armstrong 

has  passed  from  the  contemporary  scene.  But  his  inventive  gen- 
ius will  benefit  mankind  forever. 

Maj.  Armstrong  was  an  enigma  even  to  his  friends.  He  was 
respected  as  a  scientist  who  contributed  some  of  the  fundamental 
inventions  and  processes  that  make  radio  reception  possible  as  we 
know  it  today.  But  he  was  a  complex  and  controversial  man  who 
forever  seemed  to  be  battling  adversaries,  both  in  industry  and  in 
Government.  He  once  accused  FCC  and  Bureau  of  Standards 
engineers  of  tampering  with  the  official  records  to  his  detriment. 
And,  at  the  time  of  his  tragic  death,  he  was  in  the  throes  of  pre- 
trial litigation  with  RCA  over  patent  rights. 

Because  the  major  was  an  intense  person,  he  guarded  zealously 
what  he  construed  to  be  his  rights.  A  news  story  which  placed  what 
he  considered  improper  emphasis  on  any  of  his  developments 
promptly  was  brought  to  the  attention  of  the  editor  involved.  A 
misplaced  comma,  in  his  precise,  scientific  mind,  was  error  that 
warranted  editorial  correction. 

Although  his  invention  of  the  regenerative  and  the  superhetero- 
dyne circuits  were  more  remunerative,  Maj.  Armstrong  regarded 
his  development  of  fm  as  his  crowning  achievement.  Up  until  almost 
the  day  of  his  demise,  it  was  on  his  mind,  because  he  had  written 
the  FCC  favoring  the  proposed  new  rules  on  multiplexing  special- 
ized services  on  the  fm  channels,  a  development  in  which  he  had 
also  participated. 

Maj.  Armstrong,  in  life,  erected  for  himself  a  monument  that 
is  timeless.  Every  time  one  turns  on  his  radio  or  television  set  he 
is  paying  tribute  to  Edwin  Howard  Armstrong.  Others  gave 
radio  a  voice;  he  gave  it  sensitivity  and  amplification. 
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In  Fee  Not  So  Simple 

^T  THIS  stage  it  would  appear  important  that  the  FCC's  proposa! 

to  charge  filing  fees  for  broadcast  station  applications  (and 
others)  is  merely  a  proposal  and  not  a  rule.  Presumably,  if  an  ade 
quate  case  can  be  made,  the  fees  may  never  materialize. 

But  a  realistic  appraisal  persuades  the  conclusion  that  a  fee  sys 
tern  there  will  be.  The  economy-minded  administration  is  for  it 
and  Congress  has  paved  the  way  legislatively.  The  Governmen 
wants  to  return  to  the  Treasury  the  monies  disbursed  in  adminis 
tering  the  various  agencies  providing  service  to  art  and  industry 

In  the  broadcasting  field  the  idea  of  charging  federal  filing  fee!; 
is  so  unprecedented  and  the  potential  meanings  of  it  so  ramifieci 
that  it  is  difficult  to  evaluate  the  proposal  in  haste. 

On  the  positive  side,  the  imposition  of  fees  would  seem  to  give 
broadcasters  some  rights  of  equity  in  their  properties  that  the} 
do  not  now  enjoy.  The  claim  no  longer  could  be  made  that  facilities 
are  allocated  solely  for  the  benefit  of  the  public.  Thus,  it  woulc 
appear  that,  whatever  the  fee,  the  broadcaster  is  acquiring  a  righ 
making  him  perhaps  less  vulnerable  to  attack.  Another  benefit 
might  be  to  discourage  frivolous  applications. 

On  the  negative  side,  it  is  immediately  apparent  that  the  amoun 
of  the  proposed  fees  will  work  hardships  on  applicants,  particularly 
those  in  small  station  operation. 

The  entire  concept  of  filing  fees  should  be  carefully  studied  by 
qualified  broadcasting  attorneys  so  that  well-considered  comment! 
may  be  filed.  Perhaps  the  benefits  that  would  accrue  overshadow 
the  objections.  The  deadline  is  April  1,  allowing  plenty  of  time 
The  important  point  is  not  to  let  the  fee  system  in  by  default. 

The  Misery  Touch 

JTOWEVER  we  may  disagree  with  the  New  York  City  Welfare 
Dept.'s  belief  that  it  has  a  right  to  license  a  radio-television  pro 
gram,  we  cannot  help  but  sympathize  with  the  reasoning  that  ha; 
induced  the  department  to  announce  it  may  take  jurisdiction  ovei 
Strike  It  Rich. 

The  sole  appeal  of  the  program  is  to  those  who  take  perverse 
pleasure  in  human  misery  or  those  who  hope  somehow  to  relieve 
their  own  troubles  by  participating  in  the  show.  The  latter,  it  turns 
out,  are  by  no  means  few;  the  welfare  department  says  it  has  beer 
obliged  to  give  aid  to  many  impoverished  hopefuls  who  have  landec 
in  New  York  to  try  to  get  on  the  program. 

Of  a  certainty,  Strike  It  Rich  commands  a  large  and  faithfu 
audience,  but  the  value  of  a  program  cannot  be  measured  by  com- 
mercial success  alone.  To  argue  that  Strike  It  Rich  and  its  imitators 
are  worthwhile  as  charities  is  to  be  fatuous.  At  best  they  provide 
charity  for  the  few  but  only  morbid  amusement  for  the  many. 

The  logical  course  here  is  to  make  a  strong  legal  stand  to  dispute 
the  city's  contention  that  it  can  license  a  program  but  coincidentally 
in  the  interest  of  good  taste,  to  change  or  abandon  the  show. 
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act  on  the  hoards  knew  there  were  certain  cities 
responded  hetter  to  their  performance.    A  typical 
rmer's  reaction  was,  "You  should  have  caught  th' 
sforujjin  Oskaloosa  .  .  .  they  loved  me  there!" 

igs  haven't  changed  a  bit;  regions,  areas  and  locali- 
still  differ  in  their  tastes — tastes  better  evaluated 
met  by  those  right  on  the  spot. 


That's  why  independent  radio  is  scoring  so  many  out- 
standing successes  .  .  .  why  independent  radio  has 
thrived  in  the  face  of  competition!  If  you  want  to  put 
your  product  over  in  Home  Town,  America,  be  inde- 
pendent .  .  .  think  independent!  Contact  any  of  the 
top  independents  listed  below! 
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These  Top  Independents  Sell  the  Home  Folks  Best! 


WCUE  —Akron,  Ohio  WMIL 

WCOP  —  Boston,  Mass.  WKDA 

WDOK  —  Cleveland,  Ohio  WAVZ 

KMYR  —  Denver,  Colorado  WTIX 

KCBC  —  Des  Moines,  Iowa  KBYE 

WIKY  —  Evansville,  Indiana  KOWH 

KNUZ  —  Houston,  Texas  KXL 

WXLW  —  Indianapolis,  Indiana  KITE 

WJXN  —  Jackson,  Mississippi  KSON 

KLMS  —  Lincoln,  Nebraska  KYA 

WKYW  —  Louisville,  Kentucky  KEAR 

WMIN  —  Minneapolis— St.  Paul,  Minn.  KOL 


Milwaukee,  Wisconsin  KREM 

Nashville,  Tennessee  WTXL 

■  New  Haven,  Conn.  KSTN 
New  Orleans,  La.  KSTL 
Oklahoma  City,  Okla.  WOLF 
Omaha,  Nebraska  KFMJ 
Portland,  Oregon  KWBB 
San  Antonio,  Texas  WNEB 

■  San  Diego,  California  CKXL 
San  Francisco,  California  CKNW 
San  Mateo,  California  CKY 
Seattle,  Washington 


They  are  all  members  of  AIMS  —  Association  of  Independent  Metropolitan 
Stations  —  each  the  outstanding  independent  station  in  a  city. 


—  Spokane,  Washington 

—  Springfield,  Mass. 

—  Stockton,  California 

—  St.  Louis,  Missouri 

—  Syracuse,  New  York 
— ■  Tulsa,  Oklahoma 

—  Wichita,  Kansas 

—  Worcester,  Mass. 

—  Calgary,  Alberta,  Canada 

—  Vancouver,  B.  C,  Canada 

—  Winnipeg,  Manitoba,  Canada 


HH 
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\m  for  BULL'S-EYE  results. ..with  the  AIMS  GROUP 
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IN  SAN  FRANCISCO  TELEVISION 


HIGH  KRON-TV,  since  February  1 4,  1 953  has  operated  at 
HIGHEST  legal  power  on  its  favorable  Channel  4. 

HIGH  KRON-TV  telecasts  from  the  HIGHEST  antenna  in  the 
San  Francisco-Oakland  area. 

HIGH  KRON-TV  led  all  Bay  Area  stations  with  HIGHEST  aver- 
age quarter-hour  ratings  during  KRON-TV's  telecast- 
ing periods,  according  to  October  1953  Telepulse. 

HIGH  KRON-TV  programs — NBC  Network  Local  and  Syndi- 
cated are  HIGHEST  in  October  Telepulse  ratings.  Ten 
of  the  "Top  Fifteen"  are  KRON-TV  features,  double 
the  other  two  stations  combined. 

LOW  KRON-TV,  Channel  4,  operates  on  the  LOWEST  fre- 
quency in  the  Bay  Area  — insuring  a  stronger  signal  over 
a  greater  area. 

LOW  It  all  adds  up  to  the  fact  that  KRON-TV  gives  the  adver- 
tiser the  LOWEST  average  cost  per  results. 


SAN  FRANCISCO  MS 

FREE  &  PETERS,  INC.  •  National  Representatives 
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President  Says 
Help  Papers 

Page  27 


b^WHO  I 

and  Get  Iowa's  Metropolitan  Areas.. 
Picu  the  Remainder  of  Iowa! 


TAKE  HOME 
FURNISHINGS  SALES, 
FOR  INSTANCE! 


THE  "REMAINDER  OF  IOWA"  ACCOUNTS  FOR  THESE  SALES: 

(Which  You  MISS  Unless  You  Cover  the  Entire  State) 

65.4%   Food  Stores 

Eating  and  Drinking  Places 
General  Merchandise  Stores 
Apparel  Stores 
Home  Furnishings  Stores 
Automotive  Dealers 
Filling  Stations 
Building  Material  Groups 
Drugstores 


BUY  ALL  of  IOWA- 
Ptus  "Iowa  Plus"-with 

WIN® 

Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 


BRISTOL  MYERS 


DOES    A  COMPLETE  JOB 


WMBG 
WCOD 
WTVR 


\mVlHS  &  MARTIN  INC. 


Now  maximum  power  100,000  watts 
at  maximum  height  1049  feet 


Bristol-Myers'  BUFFERIN  is  a  tribute  to  a  complete 
job.    Bufferin  combines  aspirin  with  two  antacid  in- 
gredients which  all  work  together  to  relieve  pain  twice 
as  fast  as  aspirin,  but  without  the  upset  stomach  which 
aspirin  often  causes. 

Programming  the  best  ingredients  of  fine  entertainment 
and  public  service  also  takes  skill.    The  application 
of  this  skill  by  Havens  and  Martin,  Inc.,  Stations 
has  built  large  and  loyal  audiences  for  WMBG,  WCOD 
and  WTVR  in  the  rich  areas  around  Richmond.    Join  the 
other  advertisers  using  the  First  Stations  of  Virginia. 


WMBG  am  WCOD  fm  WTVI 


Havens  &  Martin  Inc.  Stations  are  the  only 
complete  broadcasting  institution  in  Richmond. 
Pioneer  NBC  outlets  for  Virginia's  first  market. 
WTVR  represented  nationally  by  Blair  TV,  Inc. 
WMBG  represented  nationally  by  The  Boiling  Co. 


FRAN  WARREN 


RALPH  FLANAGAN 


\  4 


GEORGE  SHEARING 


JUNE  VALLI 


FRANKIE  CARLE 


more  sponsors . . .  more  profits! 

Build  profitable  sell-out  programs  with 

the  new  combined  Studio  Telescription  Library 


Throughout  the  country,  stations  building  programs  with 
Studio  Telescriptions  are  finding  an  enthusiastic  market 
among  advertisers.  For  in  no  other  way  is  a  sponsor  able  to 
participate  in  such  popular,  top  talent  shows  without  high 
production  costs. 

The  Studio  Telescription  Music  Library,  over  1,100  three 
minute  films  produced  especially  for  TV,  is  vital  to  profitable, 
versatile  programming.  With  this  service  you  have  America's 
leading  musical  stars  working  for  you  and  your  clients  .  .  . 
winning  audiences  and  selling  products. 

The  unbelievably  low  monthly  cost  is  returned  to  you  many 
times  over  in  higher  ratings,  more  sponsors  and  lower  program 
costs.  Find  out  today  how  the  Studio  Telescription  Library, 
with  its  complete  programming  and  merchandising  service, 
will  make  your  profits  soar. 

'■^consisting  of  Studio  Musi-Films  and  Snader  Telescriptions. 

put  scores  of  top  name  artists  on  your  regular  staff 


DON'T  DELAY  .  .  .  DON'T  WRITE 
CALL  COLLECT:  OXford  7-2590 


STUDIO  RILIVIS,  inc. 

380  MADISON  AVENUE    •   N EW  YORK  1  7,  N.  Y.  •   OXFORD  7-2590 

Exclusive  distributors  of  Studio  Telescriptions 


Published  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  Issues)  published  in  January  and  July  by  Broadcasting  Publications,  Inc..  1735 
DeSales  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  Marcn  14,  1933,  at  Post  Office  at  Washington,  D.  C.  under  act  of  March  3.  1879. 


to  successful  selling 
in  the  Lehigh  Valley 

An  enthusiastic,  sports-loving  audience  yours  on 
WLEV-TV,  now  carrying  top  events  in  every  major  sport 
activity  from  Madison  Square  Garden — boxing, 
hockey,  basketball,  swimming,  and  the  Golden  Gloves. 
Each  event  has  four  segments,  at  $125  per  segment,  all 
inclusive.  Each  segment  gets  three  and  one-half 
minutes  commercial  time  per  event.  This  includes  15- 
second  opening  and  closing  sponsor  identification; 
two  one-minute  announcements;  six  10-second  ad  libs 
during  play-time.  Backed-up  by  extensive  promotion  on 
the  local  level,  it's  a  great  selling  opportunity. 
Of  equal  importance  is  the  WLEV-TV  complete  local 
sports  programming,  filmed  by  mobile  units  and 
processed  in  the  station's  own  modern  laboratories. 
Cash  in  on  the  WLEV-TV  sports-loving  audience. 
It's  your  sure  ticket  to  successful  selling  in  the 
large,  rich  Lehigh  Valley.  Buy  WLEV-TV. 


Wilson®  .Phillips^ 
o*  wO  J 

»«"*o  ^Ailentownr 


Culewille 


^Hellertown- 


Steinman  Station 


Represented  by 

MEEK 

NEW    YORK  • 
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CHICAGO 


LOS  ANGELES 


SAN  FRANCISCO 
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(THREE  striking  lessons  will  emerge  from 
ARTB's  survey  of  newspaper  radio-tv  log 
•ractices  when  project  is  complete.  First, 
early  all  stations  refusing  to  pay  advertis- 
g  rates  for  logs  voice  complete  satisfaction 
ith  present  distribution  methods.  Sec- 
ond, 90%  of  charges  are  made  in  smaller 
Communities  (including  weekly  papers). 
|Third,  no  direct  charge  for  logs  is  made  in 
any  city  with  over  million  population. 

★  ★  ★ 

DISCOUNT  possibility  that  Sen.  A.  S.  Mike 
Monroney  (D-Okla.)  will  lead  any  Demo- 
cratic move  against  nomination  of  John  C. 
Doerfer  to  FCC.  Senator  has  no  intention 
bf  making  repeat  performance  of  fight  he 
led  against  Robert  E.  Lee's  confirmation. 
jHe  doesn't  believe  there's  any  tie-up  between 
Sen.  McCarthy  and  Comr.  Doerfer.  To 
contrary,  his  opinion  is  that  Comr.  Doerfer 
is  well  qualified.  President  Eisenhower  ex- 
pected to  rename  Mr.  Doerfer  next  month 
[Closed  Circuit,  Feb.  8]. 

★  ★  ★ 

DESPITE  reports  to  the  contrary,  General 
Motors  is  still  "very  much  interested"  in 
picking  up  tab  for  NCAA  football  tv  sched- 
ule this  fall.  It's  known  special  effort  will 
;be  made  to  reassure  GM  that  money  is  not 
being  wasted  on  games  of  limited  national 
appeal,  and  that  schedule  prepared  by 
NCAA  Tv  Committee  will  be  "best  possi- 
ble." At  stake  is  estimated  $l1/3  million  in 
rights.   (See  story  page  36.) 

★  ★  ★ 

THOSE  are  not  just  idle  rumors  about  Min- 
nesota Mining  &  Mfg.  (Scotch  brand 
tape)  shifting  agencies.  Move  from  BBDO 
reportedly  in  works,  with  Foote,  Cone  & 
Belding  one  of  bidders.  Look  for  action 
by  March  1.  > 

★  ★  ★ 

NOW  THAT  Chief  Examiner  has  been  ap- 
pointed by  FCC  (story  page  54)  look  for  full 
speed  ahead  on  pending  hearing  cases  in 
tv.  Quick  box-score  shows  that  of  88  post- 
freeze  hearings,  seven  are  awaiting  initial 
decisions  by  examiners;  13,  final  decisions 
by  Commission  (some  go  back  almost 
full  year).  Total  of  about  160  tv  hearing 
cases  were  involved  but  many  became  moot 
through  dropouts  and  mergers,  with  only 
!two  having  gone  full  route — KLZ-TV  Den- 
ver (ch.  7)  and  KOIN-TV  Portland  (ch.  6). 

★  ★  ★ 

NEGOTIATIONS  reportedly  still  are  in 
■progress  for  acquisition  of  WHBQ-AM-TV 
Memphis  by  General  Teleradio  (Thomas  F. 
O'Neil,  chairman  of  the  board  and  president) 
for  $2.5  million  but  final  papers  not  yet 
signed  despite  contrary  reports.  Also  in 
negotiation,  according  to  reports,  is  possible 
sale  of  KTYL-AM-TV  Mesa  (near  Phoe- 
nix), Ariz.,  to  New  York  syndicate  identi- 
fied with  motion  pictures  for  tv  for  million- 
dollar-plus  figure. 

★  ★  ★ 

PITCHES  still  being  made  for  purchase  of 
KLZ-AM-TV  Denver  (CBS)  with  several 


large  interests  now  in  broadcasting  mani- 
festing current  interest.  Principals  of  sta- 
tion, however,  assert  station  is  not  for  sale. 
Hugh  Terry,  president  and  general  manager, 
who  recently  suffered  slight  heart  seizure, 
is  expected  to  return  to  his  job  on  100% 
schedule  in  near  future.  Price  whispered 
by  proposed  buyers  purportedly  in  neigh- 
borhood of  $4  million. 

★  ★  ★ 

TIME  INC.,  which  now  controls  two  broad- 
cast operations  (KOB-AM-TV  Albuquerque 
and  KDYL-AM-TV  Salt  Lake  City)  is  still 
looking  for  additional  properties.  Wayne 
Coy,  former  FCC  chairman  and  now  presi- 
dent and  part  owner  with  Time  in  Albu- 
querque operations,  reportedly  is  quietly 
appraising  acquisition  possibilities  in  his 
capacity  as  Time  Inc.  consultant. 

★  ★  ★ 

TESTIMONIAL  dinner  for  Justin  Miller, 
who  retires  April  1  as  NARTB  board  chair- 
man and  general  counsel,  definitely  sched- 
uled for  March  31  at  Mayflower  Hotel, 
Washington.  Co-chairmen  of  reception 
committee  are  Clair  R.  McCollough,  Stein- 
man  Stations,  and  Robert  D.  Swezey, 
WDSU-AM-TV  New  Orleans,  and  of  dinner 
committee,  F.  M.  Russell,  NBC  Washington 
vice  president,  and  Ben  Strouse,  WWDC 
Washington.  This  group  will  select  toast- 
master. 

★  ★  ★ 

NEW  APPLICANT  for  ch.  2  Oakland- 
San  Francisco  emerges  with  formation  of 
new  company  headed  by  William  D.  Pabst, 
veteran  manager  of  KFRC  San  Francisco; 
Ward  D.  Ingrim,  executive  vice  president 
of  Don  Lee,  and  Harry  R.  Lubcke,  West 
Coast  consulting  engineer.  Executives 
would  resign  present  positions  and  it's  un- 
derstood that  General  Teleradio  (which 
owns  Don  Lee)  will  withdraw  long-pending 
ch.  2  application  and  figure  in  new  bid 
through  option  to  acquire  40%.  Other  ch. 
2  applicants  are  KROW  Oakland;  Ch.  2 
Inc.,  headed  by  Stoddard  P.  Johnston,  in 
which  KLX  Oakland  ownership  is  inter- 
ested, and  Ed  Pauley,  oil  man. 

★  ★  ★ 

DON  S.  ELIAS,  who  retired  as  president  of 
Asheville  Citizen-Times  and  operator  of  its 
WWNC  with  sale  of  properties  last  Octo- 
ber to  Roger  C.  Peace  interests  for  $2.3 
million,  has  been  prevailed  upon  to  rejoin 
new  company  (Asheville  Citizen-Times  Pub- 
lishing Co.)  as  vice  president,  consultant 
and  adviser  with  full  authority.  But  it's 
emphasized  he  will  not  be  on  "punch-the- 
clock"  basis. 

★  ★  ★ 

DISTINGUISHED  playwright  Robert  Sher- 
wood's next  tv  script  is  finished,  but  NBC- 
TV  is  having  trouble  finding  sponsor.  Miller 
Brewing  Co.,  which  underwrote  his  first 
television  play,  failed  to  take  up  option  on 
this  one.  Reason:  Play  deals  with  Pontius 
Pilate,  and  Miller  feared  it  might  antagonize 
Jews. 
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of  the  TV  audience 

with  an 
afternoon  movie 


Low  cost  participations,  one-minute,  fifteen  minutes  or  longer 
segments  in  feature  film  matinees  can  catch 
and  sell  phenomenally  large  TV  audiences  in  these  markets. 

The  audiences  which  they  rack  up  are  terrific. 
;  So  are  the  sales— for  all  classifications  of  advertisers. 


WSB-TV  Atlanta 

WBAL-TV  Baltimore 

WFAA-TV  Dallas 

K  OA-TV  Denver 

WICU  Erie 

KPRC-TV  Houston 

KABC-TV  Los  Angeles 

KSTP-TV  MpTs.-St.  Paul 

WSM-TV  Nashville 

WABC-TV  .....  New  York 


#■ 

This  is  the  percentage  of  total  TV  homes  reached 
by  a  TV  matinee  in  one  southwestern  market. 
Other  such  programs  do  equally  well. 


WTAR-TV  .  .  .  .  .  Norfolk 

KMTV   Omaha 

WTVH-TV  Peoria 

WENS  Pittsburgh 

WOAI-TV  San  Antonio 

KFMB-TV  .....  San  Diego 

KGO-TV  San  Francisco 

KOTV  Tulsa 

KEDD  Wichita 


REPRESENTED  BY 


Edward  Petry  &  Co.,lnc. 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES  •  DETROIT  •  ST.  LOUIS  •  SAN  FRANCISCO  •  DALLAS 


IVERY  GOOD  TIME-BUYER 
KNOWS  KOWH  HAS  THE: 

•  Largest  total  audience  of  any 
Omaha  station,  8  A.M.  to  6 
P.M.  Monday  thru  Saturday! 

(Hooper,  December,  1951, 
thru  December,  1953.) 

•  Largest  share  of  audience,  of 
any  independent  station  in 
America!  (Dec,  1953.) 


OMAHA 


"America's  Most  Lis 


■  ■■■■      ■  ■  ■  ■ 
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General  Manager,  Todd  Sforz;  Represented  Nationally  By  The  BOILING  CO. 
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at  deadline 


New  CBS-TV  Morning  Series, 
'Eye-Opener/  Begins  March  15 

CBS-TV  to  start  major  bid  for  morning  video 
udience  March  15  with  new  Eye-Opener,  7-10 
|a.m.  Walter  Cronkhite,  CBS  newsman,  will 
jemcee  program.  News,  weather  and  general 
information  theme  will  dominate  program,  to 
be  produced  by  network's  news  and  special 
events  department  with  Paul  Levitan  as  execu- 
tive producer. 

Entry  into  field  first  exploited  by  NBC-TV's 
|  Today  is  based  on  collection  of  ideas  worked 
out  by  CBS-TV  staff  executives  and  will  roughly 
!  adhere  to  idea  of  putting  together  daily  tv  news- 
paper. Nine  trial  kines  have  been  produced, 
with  sales  kine  to  be  produced  next  week.  Pro- 
gram will  be  live  except  for  such  recorded  ex- 
cerpts as  newsreel  clips. 

Only  announcements  will  be  sold  on  na- 
tionwide series,  with  five-minute  drop-out  every 
half-hour  for  local  use  by  affiliates.  Baird  Pup- 
pets and  guest  stars  will  appear  frequently. 

Week  of  dry  runs  planned  starting  March  8. 
First  two  hours,  7-9,  to  be  fed  to  East  and 
Midwest,  with  9-10  dropped  in  East  except  in 
New  York.  Last  hour  will  closely  follow  7-8 
segment.  Last  two  hours  likely  to  be  fed 
Mountain  states  and  Far  West,  with  possibility 
hot  kines  will  be  used  for  part  of  program  in 
those  areas. 


THREE  of  20  directors  of  Westinghouse  Elec- 
tric Corp.  have  other  "minor  broadcast  inter- 
ests" which  conflict  with  FCC's  new  multiple 
ownership  rules,  Commission  majority  ruled 
Friday  in  letter  to  Westinghouse  interpreting 
relationships  of  directors  and  subsidiary  West- 
inghouse Broadcasting  Co.  Latter  holds  per- 
missible number  of  am,  fm  and  tv  outlets. 

Westinghouse  solicited  interpretation  of  new 
rules  [B»T,  Nov.  30,  1953]  in  letter  to  Com- 
mission dated  Jan.  12.  Commission  reply, 
issued  Friday,  included  dissent  by  Comr.  John 
C.  Doerfer  and  opinion  by  Comr.  Frieda  B. 
Hennock  that  action  should  be  deferred  pending 
study  of  other  situations  which  might  fall  in 
same  category.  Comr.  Doerfer  held  view  of 
majority  was  unreasonable. 

Westinghouse  Broadcasting  operates  WPTZ 
(TV)  Philadelphia,  WBZ-AM-FM-TV  Boston, 
WBZA-AM-FM  Springfield,  Mass.,  KDKA-AM- 
FM  Pittsburgh,  KYW  Philadelphia,  KEX-AM- 
FM  Portland,  Ore.,  and  WOWO  Fort  Wayne,  Ind. 
Firm  seeks  vhf  ch.  8  at  Portland,  Ore.,  and  ch.  11 
at  Pittsburgh. 

Westinghouse  Electric  directors  involved  are 
John  Hall,  John  Schiff  and  Dillon  Anderson. 
Mr.  Hall  is  director-vice  president  of  Harold 
Traveler  Corp.,  parent  of  Fidelity  Broadcasting 
Co.,  owner  of  Matheson  Radio  Co.,  licensee 
of  WHDH  Boston  and  applicant  for  vhf  ch. 
5  there.  Mr.  Schiff  is  15%  preferred  stock- 
holder in  Transcontinental  Properties  Inc.,  par- 
ent of  WFTV  (TV)  Duluth;  KETV  (TV) 
Little  Rock,  Ark.;  KCTV  (TV)  Sioux  City, 
Iowa;  WCVS-WICS  (TV)  Springfield,  111.  Mr. 
Anderson  is  director-8%  owner  of  Houston 
Area  Tv  Co.,  having  32%  interest  in  proposed 
merger  for  vhf  ch.  13  at  Houston,  Tex.,  subject 


46,646,000  RADIO  HOMES 

NUMBER  of  radio  homes  in  U.S.  totaled 
46,646,000  as  of  last  Jan.  1,  according 
to  Nielsen  Radio  Index.  Figure  is  1,890,- 
000  homes  above  Jan.  1,  1953,  and  brings 
1954  radio  home  saturation  to  98.1%. 
New  figure  is  based  on  projection  of 
Nielsen  1952  data  on  radio  saturation  to 
Sales  Management  1954  estimate  of  total 
families,  representing  increase  double  that 
of  previous  year.  Nielsen  executives 
explained  figure  was  partly  due  to  revision 
in  estimating  procedure  used  by  U.  S. 
Census  Bureau,  this  portion  of  gain  be- 
ing 474,000  of  1,890,000  increase. 


DuMont  to  Close  KCTY  (TV) 
After  Study  of  'Problems' 

ALLEN  B.  DuMONT  Labs  announced  Friday 
that  Feb.  28  it  would  close  KCTY  (TV)  Kansas 
City,  ch.  25  station  it  bought  from  Empire 
Coil  Co.  at  end  of  1953  for  a  dollar  in  order 
to  keep  outlet  on  air  and  make  first-hand  study 
of  problems  confronting  uhf  station  operators 
[B«T,  Jan.  11,  4]. 

"Sound  business  judgment  forces  us  to  the 
decision,"  Labs  President  Allen  B.  DuMont  said 


of  pending  initial  grant  [B«T,  Jan.  18]. 

Messrs.  Hall,  Schiff  and  Anderson  are  not 
officers  or  directors  of  Westinghouse  Broad- 
casting, letter  noted,  but  explained: 

We  have  reviewed  the  arguments  and  consid- 
erations presented  in  your  letter  and  have  con- 
cluded that  the  multiple  ownership  rules  are  ap- 
plicable to  the  above  described  situation.  West- 
inghouse Electric  and  its  wholly  owned  subsidiary 
Westinghouse  Broadcasting  must  be  considered 
as  being  "under  common  control"  for  the  pur- 
pose of  these  rules:  And  the  ownership  and/or 
positions  of  the  three  named  directors  of  West- 
inghouse Electric  in  other  companies  constitutes 
"interests"  within  the  meaning  of  these  rules. 

In  his  dissent,  Comr.  Doerfer  said: 

The  interpretation  extends  a  doubtful  exercise 
of  rule-making  power  beyond  the  pale  of  ad- 
ministrative law.  The  purpose  of  the  rule  was 
to  limit  control  and  not  influence.  If  the  rule 
itself  is  valid,  the  interpretation  in  the  instant 
proceeding  would  extend  proscription  against 
multiple  ownership  and  control  to  a  minute  in- 
terest or  influence  of  a  stockholder,  director  or 
officer.  Such  a  construction  was  beyond  my 
contemplation  at  the  time  the  rule  was  favorably 
considered.  Such  construction  demonstrates 
both  its  unreasonableness  and,  in  my  opinion,  its 
invalidity. 


MIDGET  FOR  IKE 

PRESIDENT  EISENHOWER  is  owner 
of  new  midget  transistor-type  radio  re- 
ceiver. It  was  presented  to  him  Friday 
by  Capt.  Harry  C.  Butcher,  his  wartime 
Naval  Aide,  now  owner  of  KIST  and 
chairman  of  KEYT  (TV)  Santa  Barbara. 
It's  presumed  President,  in  turn,  will  pre- 
sent receiver  to  his  grandchildren.  In 
making  presentation,  Capt.  Butcher  com- 
mented: "Everywhere  you  go,  there's 
radio." 


•   BUSINESS  BRIEFLY 

RADIO-TV  FOR  DULANEY  •  Dulaney 
Frozen  Foods,  New  York,  through  Erwin, 
Wasey  &  Co.,  N.  Y.,  preparing  radio  and 
television  spot  announcement  campaign  to 
start  March  1  for  52  weeks.  Advertiser  will 
use  approximately  25  radio  and  several  tele- 
vision stations  in  North  and  South  Carolina, 
Georgia,  Pennsylvania,  and  District  of  Co- 
lumbia. 

CARBOLA  ON  RADIO  •  Carbola  Chemical 
Co.  (disinfectant  paint),  Natural  Bridge,  N.  Y., 
preparing  radio  schedule  of  participations 
in  farm  programs  starting  May  1  on  about 
50  stations.  Contracts  run  from  13  to  20 
weeks,  depending  on  market.  Ross  Roy  Inc., 
N.  Y.,  is  agency. 


in  letter  which  was  addressed  "to  all  television 
broadcasters"  and  which  emphasized  that  "our 
action  at  KCTY  is  predicated  on  circumstances 
applicable  to  that  area"  and  not  necessarily  on 
fundamental  limitations  on  uhf  generally.  Ne- 
gotiations for  new  outlet  for  DuMont  network 
programs  in  progress  with  one  of  Kansas  City's 
vhf  stations." 

Dr.  DuMont  said  "extensive  and  intensive 
studies  of  the  local  problem"  led  to  these  con- 
clusions: 

"Nearly  all  viewers  of  the  Kansas  City  area, 
with  nearly  400,000  vhf  receivers,  are  content 
with  their  choice  of  programs  from  three  vhf 
stations  .  .  .;  programs  from  all  four  networks 
(including  DuMont)  are  received  (there)  on  vhf 
receivers;  nearly  all  viewers  are  reluctant  to 
spend  additional  sums  (for  uhf  conversion);  due 
to  the  transmitter  location  .  .  .  outdoor  antennas 
are  required  to  receive  (KCTY),  and  resistance 
to  the  use  of  outdoor  antennas  appears  to  be 
more  pronounced  than  in  any  other  area  of  which 
we  have  knowledge;  vhf  services  which  are  avail- 
able to  local  advertisers  to  reach  large  estab- 
lished audiences  appear  to  be  in  excess  of  de- 
mand for  their  use;  the  operation  of  uhf  broad- 
casting service  in  Kansas  City  faces  problems  of 
a  local  nature  not  common  to  all  other  markets; 
the  opportunity  for  a  fair  return  on  money  in- 
vested to  overcome  these  problems  is  not  pres- 
ent." 

Dr.  DuMont  said  his  company  would  con- 
tinue development,  design  and  production  of 
transmitting  equipment  for  tv  stations  through- 
out tv  band  and  reiterated  view  that  ultimate 
goal  of  nationwide  tv  service  "can  be  obtained 
successfully  only  through  vhf  and  uhf." 

Ketchum,  MacLeod  &  Grove 
Named  by  Westinghouse 

WESTINGHOUSE  Broadcasting  Co.  has  ap- 
pointed Ketchum,  MacLeod  &  Grove,  Pitts- 
burgh, as  agency  and  public  relations  counsel 
effective  April  1,  according  to  Chris  J.  Witting, 
WBC  president  [Closed  Circuit,  Feb.  8]. 
Agency  contact  will  be  under  direction  of  David 
E.  Partridge,  WBC  advertising  and  sales  pro- 
motion manager. 

New  program  of  more  aggressive  selling  to 
advertisers,  as  well  as  to  listeners  and  viewers, 
being  planned,  Mr.  Witting  said. 

He  said  radio  stations  "will  be  given  the  full 
attention  they  deserve.  The  WBC  radio  policy 
is  well  signaled  by  our  raising  of  Fort  Wayne's 
WOWO  from  10  to  50  kw"  [B»T,  Feb.  8]. 
WBC  now  operates  five  50  kw  outlets  plus 
WBZA  Springfield,  Mass.,  1  kw  synchronized 
satellite  of  WBZ  Boston,  plus  two  tv  stations. 


FCC  SAYS  'OTHER  INTERESTS'  OF  THREE 
WESTINGHOUSE  DIRECTORS  VIOLATES  RULE 
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f  top 

participation 
shows  on 


MEMO  FOR  MILADY  WITH  HELEN  PARRIS- 

top  rated  local  women's  show,  4:30  to  5:00  Monday 
through  Friday  plus  an  additional  15  minutes  Wednes- 
day and  Thursday.  An  informal,  chatty  show  now  in  its 
4th  year.  If  you  want  to  sell  to  women  (and  who 
doesn't?)  then  here's  the  gal  who  can  do  it! 


PERRY'S  KITCHEN -a  tip-top  food  and  cooking 
show  direct  from  our  fully-equipped  kitchen.  The 
South's  Mr.  Food— Perry,  food  consultant,  culinary  ex- 
pert and  master  of  the  skillet — makes  this  the  highest 
rated  participation  food  show  on  the  air.  What  a 
salesman! 


TV  RANCH  WITH  JON  FARMER— Atlanta's  most 
popular  disc  jockey  teams  with  the  No.  1  Hillbilly  Band, 
Boots  Woodall  and  his  Wranglers,  to  make  this  the 
highest  rated  Monday  through  Friday  variety  show  on 
television— 1  to  1:30  — and  a  whole  hour  on  Saturday 
1  to  2  p.m. 


SEEN  MORE  by  more  people 
in  the  great  Atlanta  market 


Represented  Nationally  by 
the  KATZ  AGENCY,  Inc. 
Tom  Harker,  V.P.  and  Nat'l  Sales  Director, 
118  E.  57th  St.,  New  York  22 
Bob  Wood,  Midwest  National  Sales  Manager, 
230  N.  Michigan  Ave.,  Chicago 


WILD  WEST  THEATER— the  highest  rated  across- 
the-board  Western-movie  show  in  Atlanta.  From  5  to  6 
Monday  through  Friday  youngsters  and  grown-ups 
alike  take  to  the  hills  with  these  pistol-packing  shoot 
'em  boys  who  shoot  up  sales  for  participating  sponsors. 
A  corking  good  buy!  v. 


NOW  100,000  WATTS 


waoa-tv 


CHANNEL 


CBS -TV,  ATLANTA,  GA. 
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Mobile  Ch.  5  Initial  Decision 
Issued;  Other  FCC  Actions 

iECOND  vhf  and  third  commercial  television 
iiation  for  Mobile,  Ala.,  appeared  in  prospect 
jfriday  as  FCC  Examiner  H.  Gifford  Irion 
ssued  initial  decision  recommending  grant  of 
|/hf  ch.  5  to  Mobile  Television  Corp.  and  pro- 
bosed  denial  to  WKRG-TV  Inc.  Already  oper- 
ating: vhf  ch.  10  WALA-TV,  uhf  ch.  48 
wKAB-TV. 

j  Examiner  found  Mobile  Television  had  bet- 
jk  prospect  of  carrying  out  proposals  in  view 
ijf  "studio  design,  production  equipment,  staff 
jraining,  care  in  preparation,  potentiality  for 
Expansion  and,  above  all,  its  capable  leader- 
ship." Mobile  Television  includes  principals 
fa  WDSU-AM-TV  New  Orleans,  Mobile  Press- 
register  (WABB).  Competitor  includes  prin- 
cipals in  WKRG. 

No  Willful  Intent  in  Buffalo  Found 

ITHERE  appears  to  be  no  willful  intent  on  part 
If  Niagara  Frontier  Amusement  Corp.  to  circum- 
vent FCC  policy  in  Buffalo  vhf  ch.  2  case,  Chief 
|(f  FCC  Broadcast  Bureau  said  Friday  in  pro- 
posed findings  in  hearing  to  determine  if  com- 
petitive bid  of  Enterprise  Transmission  Inc.  was 
Sled  in  good  faith.  Chief  said  record  does  not 
jvarrant  disqualification  of  Frontier  as  licensee. 
Jh.  2  grant  was  postponed  pending  investiga- 
tion [B-T,  Dec.  14,  1953,  et  seq.]. 

WKXL  Concord  Sold 

WKXL  Concord,  N.  H.,  sold  by  Samuel  G.  Cam- 
man,  Henry  and  Morris  Silver  for  $75,000  to  H. 
Scott  Killgore,  subject  to  FCC  consent.  Mr.  Kill- 
gore,  in  radio  20  years,  has  returned  from  Far 
East  where  he  installed  six  broadcast  stations  in 
'ndo-China. 

WMEV-TV  Marion,  Va.,  Surrenders  CP 
WMEV-TV  Marion,  Va.,  surrendered  permit  for 
(ihf  ch.  50  to  FCC  Friday,  citing  market  presently 
economically  not  feasible. 

WLS-WENR  Merger  Application 
FORMAL  application  for  consent  to  merger  of 
WLS  and  WENR  Chicago,  share-time  stations, 
fled  with  FCC  Friday  [B-T,  Feb.  8].  Each  will 
hold  50%  in  WLS  Inc.,  new  merger  firm  to 
jperate  fulltime  station  as  WLS.  WENR  is  owned 
by  American  Broadcasting-Paramount  Theatres 
Inc.;  WLS,  Prairie  Farmer. 

MP,  WIBG  Will  Broadcast 
Phillies,  Athletics  Games 

jVIP  and,  WIBG  Philadelphia  will  broadcast  all 
fames  of  Philadelphia  Phillies  and  Athletics 
ihis  season,  it  was  announced  Friday.  Package 
of  308  at  home  and  away  games,  plus  40  pre- 
season exhibitions,  was  sealed  with  two  Phila- 
delphia stations  by  N.  W.  Ayer  for  co-sponsors 
Atlantic  Refining  Co.,  Chesterfield  cigarettes 
|nd  Valley  Forge  beer.  WIP  will  carry  most 
tome  games,  and  WIBG  most  of  those  away, 
txhibition  game  broadcasts  scheduled  to  start 
March  6  from  training  camps  in  Florida.  Last 
jiear  WIBG  covered  both  teams.  WIP's  director 
of  sports,  lim  Learning,  will  preview  and  review 
jach  game. 

post-Thaw  Tv  to  Feb.  1 

TABULATION  by  FCC  Friday  of  post-thaw 
F  up  to  Feb.  1  showed  1,204  applications  filed, 
^27  grants  (45  surrendered),  356  bids  subse- 
quently dismissed.  Still  pending  are  321  appli- 
cations, all  but  53  of  which  are  competitive. 
There  were  total  of  223  tv  communities  as  of 
Feb.  1,  FCC  said,  with  120  vhf-only,  71  uhf- 
°nly,  32  vhf-uhf. 


at  deadline 


COLOR  RATES 

AT&T  asked  FCC  Friday  to  extend  ex- 
perimental color  tv  rates  for  90  days  to 
May  15.  This  is  second  extension  of  ex- 
perimental rates  telephone  company  has 
asked;  earlier  it  got  30-day  extension  to 
mid-February.  Current  color  rates  are 
same  as  black-and-white  plus  additional 
fees  for  terminal  connections.  There 
has  been  talk  that  intercity  color  rates 
may  be  as  high  as  60%  more  than 
straight  black-and-white  charges  [Closed 
Circuit,  Jan.  18]. 


CBS  Radio  Reassures 
Affiliates  on  Lever  Switch 

CBS  RADIO  assured  affiliates  Friday  by  closed 
circuit  that  time  being  vacated  this  fall  by  Lever 
Bros.'  switch  of  Lux  Radio  Theatre  to  NBC 
(see  story  page  70)  will  be  filled  by  "high- 
budget  and  outstanding  one-hour-long  feature, 
probably  to  be  called  Hollywood  Radio  Thea- 
tre, for  which  network  expects  to  sign  sponsor 
in  meantime. 

Eric  Salline,  of  CBS  Radio  sales  service,  also 
pointed  out  to  affiliates  that  Lever  Bros.'  re- 
newal of  Lux  Radio  Theatre  carries  it  on  CBS 
Radio  to  June  28  and  that  Lever  has  option  to 
renew  to  Sept.  27,  so  that  it  may  terminate  on 
either  of  those  dates.  "We  understand,"  Mr. 
Salline  was  reported  to  have  said,  "that  NBC 
agreed  to  preempt  its  current  advertisers  on  its 
television  network  to  clear  time  for  Lever  Bros, 
television  hour  provided  Lux  radio  switched 
also.  Thus  this  decision  by  Lever  Bros,  in  no 
way  reflects  on  CBS  Radio  Network." 

Mr.  Salline  said  CBS  Radio's  projected  pro- 
gram for  Mondays  at  9-10  p.m.  would  feature 
"top  star  performers  and  outstanding  stories," 
and  that  details  would  be  announced  later. 

NARTB  Membership  Drive 

NARTB  will  start  nationwide  membership  drive 
Feb.  17,  to  run  until  Chicago  convention  week 
of  May  23.  Each  district  director  will  name 
committee.  At  state  level  campaign  will  be  di- 
rected by  one  tv  and  two  radio  broadcasters. 
William  K.  Treynor,  manager  of  station  rela- 
tions, will  supply  kits  to  campaigners.  NARTB 
effective  March  1  will  move  its  West  Coast  of- 
fice from  San  Francisco  to  6087  Sunset  Blvd., 
Hollywood  28,  phone  Hollywood  4-8311. 


UPCOMING 

Feb.  15-16:  ABC-AM-TV  Affiliates 
meeting,  Roosevelt  Hotel,  New  Or- 
leans. 

Feb.  16:  National  Assn.  of  Tv  &  Radio 
Farm  Directors,  agricultural  confer- 
ence, LaSalle  Hotel,  Chicago. 

Feb.  16-18:  Radio  -  Electronics  -  Tv 
Mfrs.  Assn.,  winter  conference,  Roose- 
velt Hotel,  New  York. 

Feb.  18-20:  Southwestern  Assn.  of  Adv. 
Agencies,  21st  annual  convention, 
Rice  Hotel,  Houston. 

For  other  Upcomings  see  page  129. 


PEOPLE 


SAMUEL  L.  FREY  appointed  media  director 
of  Colgate-Palmolive  Co.  He  formerly  was 
vice  president  and  media  director  of  Doherty, 
Clifford,  Steers  &  Shenfield,  N.  Y. 

PERRY  SCHOFIELD,  former  executive  vice 
president  and  creative  director  of  Joseph  Katz 
Co.,  N.  Y.,  appointed  vice  president  and  copy 
group  head  at  Lennen  &  Newell,  N.  Y.,  effec- 
tive immediately. 

VINCENT  DE  LUCA,  timebuyer,  Hilton  & 
Riggio,  and  PETER  BARDACH,  timebuyer, 
Dancer-Fitzgerald-Sample,  to  join  Foote,  Cone 
&  Belding,  N.  Y.,  in  similar  capacities. 

HAROLD  W.  WADDELL  has  been  appointed 
sales  manager,  WTAM  Cleveland,  Ohio,  it  was 
announced  by  William  N.  Davidson,  assistant 
general  manager  and  director  of  sales  of  NBC- 
owned  stations  in  Cleveland. 

JOHN  McGINNIS,  WARREN  BELANGER 
and  FRANK  MUNGER,  formerly  of  Bangor 
(Me.)  Commercial,  have  joined  sales  staff  of 
WGUY-AM-FM  Bangor. 

MILTON  E.  OLIN,  divisional  sales  manager 
of  United  Artists  Television,  N.  Y.,  and  pre- 
viously production  assistant  with  World  Broad- 
casting System,  N.  Y.,  to  WABC-TV  New 
York  as  account  executive. 

ERNEST  LEE  JAHNCKE  JH.,  vice  president 
and  assistant  to  president  of  ABC,  elected  to 
board  of  BMI  as  replacement  for  Ray  Diaz, 
national  program  director  for  ABC  Radio, 
who  resigned  BMI  directorate  with  explana- 
tion that  his  duties  are  in  radio  exclusively  and 
that  he  felt  his  company's  representative  should 
be  in  both  radio  and  tv. 

BARBARA  B.  WHIGHAM,  formerly  with  ad- 
vertising department  of  Houston  Post  and  Erie 
Baker  Adv.,  Chicago,  appointed  sales  promo- 
tion director  of  WJHP-AM-TV  Jacksonville, 
Fla. 

HERBERT  J.  MILLER  to  staff  of  Ross  Roy 
Inc.,  N.  Y.,  handling  RCA  Victor  custom 
record  account.  He  formerly  headed  Walter 
Scott  Adv.  agency. 

BOYD  W.  LAWLOR,  formerly  account  execu- 
tive at  WENR  Chicago  and  previously  assistant 
general  manager  at  WLOL  Minneapolis,  ap- 
pointed Chicago  office  manager  of  William 
G.  Rambeau  Co.,  station  representative  firm. 

LILIAN  ARNOLD,  for  past  seven  and  a  half 
years  casting  associate  with  Lucille  Phillips, 
N.  Y.,  dramatic  agent,  has  resigned  to  enter 
television  field  as  casting  consultant. 


Sterling  to  Talk  on  Hi-Fi 

FCC  COMR.  George  E.  Sterling  to  give  key- 
note address  March  6  at  Washington  Hi-Fi  Fair, 
speaking  on  role  of  high-fidelity  techniques  in  , 
broadcasting.  Fair  will  be  held  at  Harrington 
Hotel,  Washington,  March  5-7.  Comr.  Ster- 
ling's address  to  be  made  available  to  networks. 

50  Kw  RCA  Transmitter 

RCA  was  due  to  ship  its  first  50  kw  vhf  trans- 
mitter Saturday  to  share-time  ch.  1 1  tv  sta- 
tions WMIN-TV  and  WTCN-TV  Minneapolis- 
St.  Paul.  Gear  was  due  to  arrive  in  Twin  Cities 
tomorrow  (Tuesday)  and  upon  installation  will 
give  stations  maximum  316  kw  radiated  power. 
RCA  also  said  driver  equipment  for  nine  other 
50  kw  vhf  installations  has  been  installed,  with 
deliveries  of  rest  of  gear  scheduled  for  coming 
weeks. 
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IN  THE 


Upper  Midwest 


BROADCASTING 
TELECASTING 


KSTP  and  KSTP-TV 
have  the  greatest 
and  finest  facilities 
of  any  Radio  and 
Television  station 
in  the  nation  at 
its  expanded 
Television  City 
site  where  the 
Twin  Cities  meet. 


s>  at: 


MINNEAPOLIS.  ST.  PAUL 
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CHICAGO 


HOLLYWOOD 
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Telecastih 


United  Press  Movietone  News 


supplies  news  film 


to  more  television  stations 


than  all  other  services  combined. 


in  four  weeks  the  second  highes 


On  January  4th  THE  PINKY  LEE  SHOW 
made  its  debut  in  the  5:15  to  5:30  p.  m.,  EST, 
time  spot  on  NBC  Television.  Four  weeks  later 
it  had  increased  its  rating  71%  to  a  13.0  Trendex 
with  a  45.8%  share  of  audience.  It  is  the  fastest 
growing  show  in  television. 


aytime  TV  show 


—  TRENDEX 


FOURTH  WEEK 


*The  first  is  Howdy  Doody, 
Pinky  Lee's  following  adjacency. 
Source:  Trendex,  January  4-29, 1954 


the  PINKY  LEE  SHOW  began  as  a  fifteen 
minute  show,  but  because  of  its  promise,  it  was 
expanded  in  its  third  week  to  thirty  minutes— 
from  5:00  to  5:30. 

Here's  what  THE  PINKY  LEE  SHOW  offers  you 
as  an  advertiser: 

An  estimated  3>4  million  viewing  homes  with 
an  audience  breakdown  of  over  2%  million  adults 
and  over  5  million  children.  In  other  words, 
a  big  audience. 

THE  PINKY  LEE  SHOW  has  four  one-minute 
participations  available  for  each  broadcast. 
You  may  buy  one  or  as  many  as  you  want. 
The  low  participation  price  is  approximately 
$6,000  gross  time  and  talent  (depending  on 
station  lineup).  With  THE  PINKY  LEE  SHOW'S 
big  audience,  your  cost  per  thousand  per 
commercial  minute  will  be  about  $1.88. 
This  is  certainly  one  of  the  best  buys  you  can 
make  in  daytime  television.  For  additional 
details  call  your  NBC  representative. 


ii 


NiB!C 


television 


a  service  of  Radio  Corporation  of  America 
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THERE  ARE  VALUES  IN  UHF 

In  our  opinion,  pessimism  over  the  long  term  outlook  for 
UHF  television  is  greatly  exaggerated. 

Stations  strategically  placed  market-wise  are  being  judged 
on  the  basis  of  only  a  few  months'  experience.  The  an- 
guished cries  of  now  prosperous  VHF  operators  in  1948, 
1949  and  even  1950  seem  to  have  been  forgotten  entirely. 

Technical  problems  can  not  be  considered  to  be  of  major 
importance,  and  those  which  do  exist  are  certainly  not 
insuperable.  Manufacturers  will  be  delivering  adequate 
and  improved  equipment  over  a  period  of  time,  short  in 
relation  to  the  long  term  picture. 

Your  attention  is  called  to  the  February  1  Broadcasting- 
Telecasting  Magazine  editorial  "Programming  Counts." 
The  audience  will  find  good  programming  whether  it  is 
developed  by  a  major  network  or  by  local  ingenuity,  and 
is  not  concerned  by  what  technical  facilities  it  is  delivered. 
By  the  same  token,  the  networks  will  seek  stations  with 
the  audience. 

We  are  in  touch  with  a  number  of  outstanding  UHF  prop- 
erties in  major  markets  so  situated  as  to  insure  network 
facilities,  high  acceleration  of  conversion  and  competitive 
equality. 

We  invite  inquiries  from  intelligent  and  discriminating 
investors  with  a  little  more  than  average  courage. 

R.  C.  CRISLER  &  Co. 

RADIO— TELEVISION— NEWSPAPER  BROKERS 


RICHARD  C.  CRISLER 
1109  UNION  TRUST  BLDG. 
CINCINNATI,  OHIO 
Tel.  Dunbar  7775 


LINTON  WELLS 
20  CHURCH  STREET. 
GREENWICH,  CONN. 
Greenwich  8-6692 
Tel.  N.  V.  Murray  Hill  8-3830 


S  Interested 

|  EDITOR: 

X  ...  I  know  I  speak  for  everyone  in  tt 

£  radio  department  at  Procter  &  Gamble  when 

£  say  how  interesting  we  have  found  Broadcast 

X  ing  •  Telecasting  .  .  . 

2  H.  E.  Whiting,  Media  Directc 

X  The  Procter  &  Gamble  Co.  <j 

£  Canada,  Ltd. 

X  Toronto 


Something  Different 

EDITOR: 

Why  not  brighten  up  the  book  one  week  b 
giving  this  a  little  special  play. 

Gets  tiresome  always  looking  at  broadcaste' 
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advertiser  and  agency  mugs. 

Richard  E.  Jones,  Pres. 

KXLY-TV  Spokane,  Wash,  jj 

[EDITOR'S  NOTE:  Mr.  Jones'  candidate  for  d 
relief  of  tedium  is  Connie  Oldershaw,  "Miss  Si 
kane  of  1953"  and  now  KXLY-TV's  "Weath 
Girl."] 


Semantics 

EDITOR: 

I  want  to  thank  you,  and  your  associates,  1 
the  excellent  treatment  you  gave  our  release 
page  36  of  Feb.  1  B»T. 

The  omission  of  one  word  which  we  inserte 
with  care  can  serve  to  misinform  your  reader 
regarding  the  true  significance  of  one  point  W 
made.  We  said,  "Individual  network  SB 
tions  are  as  well  off  as  five  years  ago  because  c 
less  competition  from  other  network  stations 
etc."  With  the  word  "individual"  missing  fror 
the  story,  the  cause,  "less  competition,"  and  th 
effect,  "as  well  off,"  would  appear  to  be  mu 
tually  exclusive. 

C.  E.  Hooper 
C.  E.  Hooper  Inc.,  New  Y 


Reaction  in  Tucson 

EDITOR: 

.  .  .  Thanks  for  the  very  fine  coverage  yo 
gave  our  I.D.  collection.  Incidentally,  this  ha 
started  a  good  competitive  reaction,  and  th 
various  artists  in  Tucson  are  vying  with  eat 
other  to  turn  out  more  and  better  I.D.'s  fc 
both  stations. 

E.  P.  H.  James 
KVOA-AM-TV  Tucson 
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WSAZ 


DO  YOU  LIKE  MONEY? 


So  do  people  here  in  this  industrial  center  of 
America— a  five-state  area  of  114  bountiful 
counties  blanketed  day-&-night  by  powerful  WSAZ-TV. 

Many  things  are  made  in  the  thousands  of  plants, 
big  and  small,  located  all  across  this  rich  region . . . 
steel  and  shoes,  rubber  goods,  railway  cars, 
and  almost  everything  else  needful  you  can  name. 
But  the  one  universal  product  of  all  this  activity 
is  a  prodigious  payroll  that  helps  give  people 
of  this  vast  market  over  four  billion  dollars 
a  year  to  spend. 

If  you  (along  with  them)  like  money,  there's 
no  more  efficient  way  to  tap  your  share  than 
via  WSAZ-TV- only  television  station  serving 
this  whole  area.  WSAZ-TV  is  helping  more  advertisers 
than  ever  make  more  money  than  ever  in  this 
industrial  heart  of  the  nation.  Any  Katz  office  has  the 
profitable  facts  for  you. 


T    E     L     E  V 

Huntington-Charleston,  West  Virginia 

Channel  3-100,000  watts  ERP-NBC-CBS-DuMont-ABC 

Affiliated  with  Radio  Station  WSAZ, 

Lawrence  H.  Rogers,  Vice  President  &  General  Manager,  WSAZ,  Inc. 
Represented  nationally  by  The  Katz  Agency 


Representative  of  the  diversified  industry  in  WSAZ-TV's  area  is  The  Selby  Shoe  Company  of  Portsmouth,  Ohio, 
manufacturer  of  many  of  the  best-known  brands  of  women's  footwear  since  1877. 
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ONE... 

and  only  ONE 
television  station 
effectively  covers 
CHARLESTON, 
West  Virginia! 


IN  REVIEW 


No  matter  how  you  try,  you 
can't  cover  West  Virginia's  first 
market  with  any  television 
but  Charleston's  OWN  station! 
Only  WKNA-TV  has  the 
"power"*  to  do  it  .  .  .  with 
strong  signal,  three  network 
tie-ins  and  choice  local 
programming  "slanted"  to  and 
for  the  Charleston  market. 
Get  the  facts  today  on  how 
easy  it  is  for  you  to  share  in 
over  $620,000,000  a  year 
this  market  has  to  spend. 

*8ased  on  actual  survey  made 
by  o  leading  radio  engineering 
firm,  (name  sent  on  request} 


WKNA-TV 


the  personality      W     P'UK^'  i 

ttation  mm/Em 

Programming  from  thi  ABC  •  DUMONT 
and  CBS  TELEVISION  NETWORKS 

Joe  L.  Smith,  Jr.  Incorporated 

Represented  nationally  by 
WEED  TELEVISION 


MEMO  to  Smart  Radio  Time  Buyers 

Ask  WEED  &  Co.  abouf  West 
Virginia's  "Personality  Package" 

WKNA  •  WJLS 
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ASK  WASHINGTON 

Network:  NBC-TV 

Time:  Monday-Friday,  11:30-12  noon  EST 
Moderator:  Holly  Wright 
Panelists  (Feb.  8):  Earl  Godwin,  Esther 
Van    Wagoner    Tufty,    David  Brinkley 
Program  Supervisor:  Julian  Goodman 
Director:  Robert  Doyle 
Origination:  WNBW  (TV)  Washington 


A  FAIRLY  informative  panel  telecast  titled 
Ask  Washington  has  returned  to  NBC-TV.  The 
show,  featuring  the  network's  top  Washington 
news  analysts  on  a  rotating  basis,  was  origin- 
ally programmed  to  answer  the  flood  of  ques- 
tions which  poured  into  NBC's  Washington 
headquarters  during  the  last  national  election. 
It  is  now  a  telecast  dealing  with  a  wider  range 
of  subjects.  The  three  newsmen  appearing  on 
the  panel  each  day  are  asked  by  viewers  to 
explain  anything  from  the  recent  rise  in  coffee 
prices  in  the  U.  S.  to  the  strength  of  the  Com- 
munist Party  in  Italy. 

The  half-hour  program  is  done  in  two  sep- 
arate segments  presumably  to  suit  the  schedules 
of  affiliated  stations  wishing  to  carry  only  15 
minutes  of  the  show.  Holly  Wright  is  per- 
manent moderator.  Last  Monday,  Earl  God- 
win, Esther  Van  Wagoner  Tufty  and  David 
Brinkley  comprised  the  panel.  That  particular 
show  provided  a  good  cross-section  of  the  pit- 
falls that  news  commentators  answering  queries 
from  the  public  may  encounter. 

When  trouble  arises  the  blame  can  seldom  be 
traced  to  the  participants.  It  generally  lies  in 
the  question  being  asked  or  in  the  way  it  is 
phrased.  Shortness  of  time  imposes  too  great 
a  limitation  on  the  newsmen  to  adequately 
treat,  for  example,  the  differences  between  the 
Democratic  and  the  Republican  parties.  The 
show  hits  its  stride  when  questions  deal  with 
facts  rather  than  ideologies.  Then  specific 
answers  can  be  given.  The  result  is  far  more 
satisfying.  It  would  pay  NBC  to  give  a  little 
more  thought  to  the  questions  selected  for  use 
on  the  show. 

Otherwise,  Ask  Washington  is  quite  accept- 
able. It  is  given  an  informal  kind  of  produc- 
tion well  suited  for  mid-morning  programming. 


JUNIOR  PRESS  CONFERENCE 

Network:  ABC-TV 
Time:   Monday,  9:00-9:30  p.m.  EST 
Moderator-Producer:  Ruth  Geri  Hagy 
Guest  (2/8/54):  Sen.  Henry  M.  Jackson  (D- 

Wash.) 
Director:  Lew  Klein 
Announcer:    Sheldon  Gross 
Origination:  WFIL-TV  Philadelphia 


A  STUDENT  version  of  the  news  interview 
type  of  programming  called  Junior  Press  Con- 
ference is  being  presented  each  Monday  night 
on  ABC-TV.  The  show,  which  originates  at 
WFIL-TV  Philadelphia,  is  the  brain  child  of 
moderator  Ruth  Geri  Hagy,  a  youngish  look- 
ing women  of  42,  who  believes  in  the  theory 
that  out  of  the  mouths  of  college  kids  come 
pretty  wonderous  things 

Her  panel  is  made  up  of  four  university  stu- 
dents. Only  one  of  the  panelists — a  co-ed  from 
the  U.  of  Pennsylvania — is  permanent.  The 
other  three  change  from  week  to  week.  So  far 
the  higher  halls  of  learning  in  38  states  have 
sent  delegates  to  fill  the  chairs  on  Mrs.  Hagy's 
panel. 

To  prompt  the  young  folk  to  really  unburden 
their  souls  along  political  lines  she  has  suc- 
ceeded in  getting  some  prominent  figures  from 
government,  business  and  the  military  to  ap- 
pear as  guests  on  her  show  and  subject  them- 
selves to  the  queries  of  the  academic  set.  Last 
Monday,  Sen.  Henry  M.  Jackson  of  Washing- 
ton, a  member  of  Sen.  Joseph  R.  McCarthy's 


Senate  Investigating  Committee,  and  the 
dent  participants  ran  the  discussion  gamut  fro 
Mr.  McCarthy  and  his  committee  to  the  cu 
rent  business  recession  in  the  U.  S. 

To  eliminate  any  heedless  observation  < 
format,  it  will  be  sufficient  to  say  that  Ml 
Hagy  must  be  a  die-hard  fan  of  Meet  t\ 
Press  because  Junior  Press  Conference  is  f 
knicker  and  bobby  sox  adaptation  of  the  lat| 
production. 

The  notion  behind  Junior  Press  Gonferern 
has  its  merit.  It  seems  there  ought  to  bet] 
place  on  tv  for  young  people  to  express  tl 
views  on  issues  that  concern  them.  And 
Hagy  must  be  commended  on  her  ability  to  3  j 
tract  "name"  people  whose  experiences  p 
them  in  a  position  to  tell  these  students  wh 
they  want  to  know.  The  results  that  si 
achieves,  however,  are  only  moderately  su 
cessful.  The  show  is  too  well  prepared 
obviously  rehearsed  to  retain  any  sort  of 
temporaneous  quality. 


BOOKS 

ALL  ABOUT  RADIO  AND  TELEVISU 
by  Jack  Gould.   Illustrated  by  Bette  J.  D; 
Random  House,  New  York.    143  pp.  $1 
THIS  is  a  book  for  youngsters,  9  to  12, 
should  prove  helpful  to  others  with  a  li 
knowledge   of   electronics  technology. 
Gould,  New  York  Times  radio-tv  editor, 
simply  and  covers  many  areas  of  radio 
television,  as  may  be  evident  by  a  few  cha 
titles:  "Making  a  Wave,"  "Changing  a  Pic 
Into     Electricity,"     "Electronics  Merry- 
Round,"  "The  Vacuum  Tube,  "Why  We  Ha 
Television  Networks"  and  "Why  Radio  Can  C 
Around  the  World."   The  adult  reader  may  b 
come  a  trifle  disconcerted  by  Mr.  Goul< 
simplicity  of  approach,  but  he  can  profit  fro 
the  information  in  these  pages. 

KEYS  TO  SUCCESSFUL  INTERVIEWING 
by    Stewart    Harral.     The  Northwesta 
Press,  315  Fifth  Ave.  South,  Minnea] 
15,  Minn.    223  pp.  $2.75. 
THE  author,  director  of  public  relations  shii 
ies  and  professor  of  journalism  at  U.  of  Okl 
homa,  has   collected   information  on  test* 
techniques  and  strategies  used  by  some  of  tl 
country's  best  newsmen.   Book  deals  with  vai 
ous  types  of  individuals  and  situations  tl 
average  newsman  faces. 

PARKER'S  TELEVISION  PLAYS,  by 
Parker.    The  Northwestern  Press,  315 
Ave.  South,  Minneapolis  15,  Minn.  245; 
$2.75. 

EIGHT  new  and  original  scripts  are  present*  j 
by  Mr.  Parker,  winner  of  the  Johns  Hopkiij,J!r 
Television  Award.   Book  also  includes  a  cha;T 
ter   on   tv   production  problems  by  JosefT" 
Carleton  Beal,  president  of  Beal  Televise 
Agency  and  former  production  manager  »Wp 


pc. 


WDSU-TV  New  Orleans. 

:J224 

TELEVISION— A  WORLD  SURVEY,  cor 
piled  by  UNESCO.    Columbia  UniveftLe 
Press,  2960  Broadway,  New  York  27,  5Hh  n  Te 
pp.  $1.75. 

THIS  STUDY  features  a  country-by-couirt 
survey,  describing  television  developments  c^Name 
all  continents.   Detailed  information  for  ea< 
country  is  given  including:  history  of  tv  ther-- Affljj 
structure  and  form  of  organization,  source  < 
revenue,  technical  facilities  available  or  plannt^ 
for  the  future,  programming,  reception,  nur 
ber  and  characteristics  of  transmitters, 
other  subjects  such  as  color  tv  arc1  training ' 
new  personnel. 


Broadcasting 


Telecasts 


TO:  GM's  and  Chief  Engineers  of  Tv  Stations, 
Actual  or  Planned 


Where  Are  Your 

Qualified  TV  Studio  Technicians 

Coming  From? 


□  Other  stations?  This  is  expensive. 
I  I  Thin  air?  The  FCC  frowns  on  this. 
I  I  Train  your  own?  This  is  where  CREI  can  help. 

CREI  now  offers  for  home  study  its  newest  course,  Tv 
Studio  Operations.  Prepared  at  the  suggestion  of  a 
major  network  executive  with  the  cooperation  of  all  four 
networks,  the  course  will  help  you  train  studio  personnel, 
help  you  meet  the  regulatory  requirements  for  qualified 
personnel,  help  you  make  your  operations  run  more 
smoothly  if  you're  already  on  the  air  or  help  you  avoid 
many  costly  mistakes  if  you're  not  on  the  air  yet.  The 
course  is  so  current  that  it  even  contains  two  lessons  on 
the  approved  color  system.  It  is  non-mathematical  but 
not  non-technical.  It  is  prepared  for  broadcast  engineers 
and  technicians  who  must  prepare  for  tv  operations.  It 
doesn't  talk  down;  it  doesn't  try  to  make  design — or 
maintenance — engineers  out  of  them.  We  even  have  a 
few  technically-minded  program  directors  enrolled.  It  has 
been  field-tested  for  more  than  a  year. 

Tv  Studio  Operations  is  backed  by  CREI's  27  years  of 
technical  teaching  experience,  by  15  years  of  experience 
with  our  own  tv  facilities,  by  engineering  leaders  in  the 
industry.  For  complete  details — course  outlines  and 
costs — please  send  this  coupon. 

tjuiries  from  individuals  are  also  invited. 

Capital  Radio  Engineering  Institute 

3224  SIXTEENTH  STREET,  N.W.,  WASHINGTON  10,  D.  C. 

□  Send  details  of  Tv  Studio  Operations  course 

□  Tell  about  group  training  plan 

Name   

Affiliation   Title  

IStreet  

City   Zone   State  

rflADCASTING    •  TELECASTING 


let  ME  qualify  myself  and  CREI.  We  have  been 
in  business  since  1927,  training  radio  elec- 
tronic engineers  and  technicians.  During  World 
War  II  the  Armed  Services  used  more  than 
300,000  CREI  texts  in  all  parts  of  the  world, 
and  used  our  residence  facilities  to  train  more 
than  5,000  technicians.  Thousands  of  broadcast 
station  engineers  all  over  the  country  have 
used  CREI  training;  you  probably  have  such 
men  on  your  staff  right  now.  Many  leading 
industrial  organizations  in  the  Tv  -  Radio  - 
Electronics  field  use  CREI  group  training  for 
their  own  technicians;  among  them  are 
Canadian  Broadcasting  Corp.,  CBS,  Hoffman 
Radio  Corp.,  Machlett  Labs.,  Glenn  L.  Martin 
Co.,  Magnavox,  Pan  American  Airways,  RCA 
Victor  Division,  United  Air  Lines,  and  others. 
CREI  maintains  a  Residence  School  in  Wash- 
ington, D.  C. ;  its  home  study  courses  go  all 
over  the  world.  We  are  accredited  by  the 
Engineers'  Council  for  Professional  Develop- 
ment and  approved  by  the  National  Council 
of  Technical  Schools. 

in  1937  I  requested  permission  of  a  top  NBC 
engineer  to  spend  time  with  their  crew  install- 
ing the  first  commercial-type  tv  equipment  in 
New  York.  He  countered  with  a  suggestion 
that  I  buy  an  iconoscope.  CREI  bought  two 
of  the  earliest  ones  released  by  RCA;  by 
1940,  with  RCA  cooperation,  our  own  studio 
was  in  operation.  Our  latest  image-orthicon 
equipment  has  been  kept  right  up  to  date. 
At  the  IRE  convention  in  1952  the  same  engi- 
neer asked  if  we  had  a  really  practical  tv 
studio  operations  course.  He  said,  "If  you 
can  only  teach  those  fellows  to  walk  across  a 
studio  wiihout  tripping  over  cables,  you'll  be 
doing  something  for  the  whole  industry  I" 
We  can. 

al  preisman,  our  Engineering  Vice-President, 
wrote  the  course.  Fellow  of  the  IRE,  patent 
consultant,  and  a  top  educator,  for  the  last 
18  months  Al  has  almost  lived  in  tv  studios 
of  the  four  big  networks,  and  in  our  local 
stations,  which  have  been  most  cooperative. 
Every  text  he  has  turned  out  has  been  care- 
fully checked  by  leading  engineers  and  pro- 
ducers of  tv  programs.  The  course  is  practical, 
authoritative  and  up-to-date,  even  covering 
color. 


President 
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It  happened  on  a  recent  moody  Monday  morning. 
The  flash  came  through  JEPCO's  Minneapolis  office. 
"Byrne's  gone !" 

Ordinarily  that'd  mean  nothing  much  to  the  average  radio 
or  tv  station  representative.  But  to  JEPCO  it  did.  After 
all,  Byrne  was  only  the  local  station  manager  in  Capitol 
City  who  went  East  to  work  for  a  bigger  station.   So  what. 

So  what?  It  wasn't  that  casual  to  JEPCO.  Because,  you  see, 
JEPCO's  a  very  unique  kind  of  radio  and  tv  station  representative. 

JEPCO  and  its  people  are  as  close  to  radio  and  tv  timebuying 
as  a  plow  is  to  the  plain. 

JEPCO  and  its  people  know,  from  years  of  experience  in 
advising,  working  for  and  selling  with  numerous  stations 
throughout  the  United  States  that  station  management  is 
the  station. 

The  Byrnes  of  radio  and  tv  station  management  are  the  men 
and  women  who  can  clasp  a  friendly  hand  with  local  retailers, 
wholesalers  and  manufacturers ;  people  whose  appearances  are 
asked  for  eagerly  by  Chambers  of  Commerce,  Ladies  Leagues 
and  PTA  groups . . .  People  who  get  the  goods  off  the  shelves! 

The  Byrnes  are  good  people  for  you  to  know  for  the  greater 
sale  and  acceptance  of  your  own  or  your  client's  product  or 
service,  whether  locally  or  nationally.   And  JEPCO  and  its 
people  know  the  "Byrnes"  intimately — in  communities  small 
and  large — from  coast  to  coast;  the  people  who  are  the  bed- 
rock of  good,  lasting  salesmanship. 

Want  JEPCO  to  introduce  you  to  the  "Byrnes"  of  radio  and  tv? 

P.  S.  Jim  Byrne  says  he'll  be  in  touch  with  us  from 
that  "bigger"  station.   He  knows  a  representative  ^^^^^ 
who  sells  the  so-called  "hard-to-selV  ^^fiP 
ThaVs  us — JEPCO.  .  .  .  It  knows  how  the  wind  blows! 


John  E.  Pearson  Company 


radio  and  television  station  representatives 


New  York  •  Chicago  •  Minneapolis  •  Dallas  •  Los  Angeles  •  San  Francisco 


COME  'N  GET  IT 
WHILE  IT'S 

HOT 


A  5  course  spread  of 

Ratings 

fo  whet  the  appetite 

Talent  very  rare 
Promotions  well  done 

Merchandising 

with  all  the  trimmings 

Sales 


on  ice. 


MIKE  ROY,  chef  de 
TV,  moves  into  the 
KNBH  kitchen  at  1 :30 
p.m.  Monday 
through  Friday  start- 
ing February  22nd. 

For  reservations 
on  Mike  Roy's  "Key 
to  the  Kitchen"... 
contact  KNBH,  Holly- 
wood or  NBC  SPOT 
SALES. 


our  respects 


to  MAX  MANUEL  LEON 


MAX  MANUEL  LEON,  owner  and  presi- 
dent of  WDAS  Philadelphia,  probably  has  done 
more  to  promote  good  music  in  Philadelphia 
than  any  other  person.  He  has  made  WDAS 
known  to  music  lovers  in  Philadelphia  as  the 
station  of  classical  music,  symphonies  and 
operas. 

Mr.  Leon  has  received  national  recognition 
as  the  founder  and  director  of  the  Philadelphia 
Pops  Orchestra,  composed  of  70  musicians  of 
the  famous  Philadelphia  Orchestra.  The  group 
gives  concerts  in  light  classical  music  at  the 
Philadelphia  Academy  of  Music.  The  Pops  Or- 
chestra has  also  given  many  benefit  concerts  at 
Veterans  Hospitals  and  service  organizations. 

Max  Leon  was  born  in  Chelem,  a  small  town 
in  Poland,  on  Oct.  10,  1904.  He  loved  music 
almost  from  the  first.  His  parents  could  not 
afford  to  pay  for  music  lessons,  so  Max  made 
his  own  violin  and  taught  himself  how  to  play. 
In  1922,  at  the  age  of  eighteen,  he  came  to  the 
U.  S.  He  started  working  in  a  candy  factory  in 
Philadelphia,  and  in  three  years  he  was  the 
manager.  A  few  years  later  he  became  the 
owner.  Mr.  Leon  still  owns  the  successful 
candy  business,  the  Whole-Sum  Candy  Co. 

WDAS  Goes  Musical 

In  1950,  motivated  by  his  desire  to  give 
Philadelphia  a  larger  variety  of  good  musical 
programs,  Mr.  Leon  purchased  station  WDAS 
from  William  Goldman.  He  immediately  sched- 
uled many  excellent  classical  programs  for  the 
station,  among  them  One  Hour  With  Eugene 
Ormandy,  a  two-hour  opera  every  week,  The 
Hour  of  Nocturne,  and  his  own  musical  pro- 
grams for  which  he  writes  the  script  and  does 
the  commentary. 

In  1951  Mr.  Leon  found  the  former  facilities 
of  WDAS  inadequate,  so  he  moved  the  station 
to  its  present  location  at  Second  and  Arch 
Streets.  The  building  is  located  in  the  historic 
section  of  Philadelphia,  near  the  Betsy  Ross 
House.  The  new  building  occupies  10,000 
square  feet,  and  has  $60,000  in  new  recording 
equipment. 

In  1953  Mr.  Leon  applied  to  the  FCC  for 
increased  power  from  250  w  on  1400  kc  to  1  kw 
on  14K0  kc.  He  expects  a  grant  soon. 

Among  the  station's  plans  for  the  future  is  a 
free  concert  every  Sunday  for  the  music  lovers 
of  Philadelphia,  featuring  the  Pops  Orchestra. 
I  he  concerts  will  he  held  at  a  large  theatre  and 


will  be  broadcast  on  WDAS  at  the  same  ti 


Since  Mr.  Leon  purchased  the  station  fo 
years  ago,  WDAS  has  increased  its  business 
35%,  and  its  personnel  has  been  increased 
40.  The  foreign  language  programs  have  be 
expanded  and  now  include  Polish,  Spanish 
Jewish,  and  there  are  also  special  Negro  pr 
grams.    Mr.  Leon's  son-in-law,  Robert  Alia 
Klein,  is  the  general  manager  of  the  statio 
and  administers  the  business  and  merchand 
ing  departments. 


National  Accounts 

Among  the  station's  national  accounts  an 
Camel  cigarettes,  Bold  cigars,  Lydia  Pinkham 
Gretz  Beer,  Quaker  Oats,  Gibson  Wine,  Stan 
back,  Maxwell  House  coffee,  Manischewitz 
wine,  Schmidts  beer,  Oakite  Cleaner,  Wildr 
Swanee  Paper  Napkin  and  Sulfur  8. 

Mr.  Leon  believes  that  radio  will  alw 
hold  its  own.  He  states:  "Radio  will  always 
synonymous  with  music  because  one  can  lis 
to  good  musical  programs  and  at  the  same  ti 
read  a  book,  study  or  do  household  chon 
Radio  can  successfully  broadcast  recorded  mo 
sical  programs,  whereas  television  must  pi 
duce  live  shows  to  command  attention, 
makes  sponsorship  of  music  on  television  v 
expensive  and  out  of  reach  for  the  aver: 
local  sponsor.  And  last  but  not  least,  we  m 
not  overlook  some  40  million  automobile 
ers  who  depend  entirely  on  their  radio  for 
tertainment  while  motoring  to  the  office, 
driving  on  an  extended  trip.  I  therefore  fi 
believe  that  radio  is  and  will  continue  to  pi 
duce  more  listeners  per  dollar  than  any  o 
advertising  medium." 

Every  member  of  Mr.  Leon's  family  sh 
his  love  and  enthusiasm  for  music.  His 
the  former  Minnie  Troop,  plays  the  piano 
daughter  Sonia,  24  (Mrs.  Robert  Klein), 
soprano,  has  appeared  with  the  Philadelp! 
Civic  Grand  Opera  Company  and  the  LaSc 
Opera  Company.   Mr.  Leon's  daughter  Rui 
22,  is  a  pianist  and  a  ballet  dancer,  and  hii;| 
son  Stephen,  11,  plays  the  clarinet  in  the  schoofj 
orchestra.    Mr.  Leon  also  plays  the  clariner 
and  saxophone  as  well  as  the  violin. 

Mr.  Leon  is  a  member  of  the  Poor  Richari 
Club,  the  City  Business  Club  and  the  Shriners 
lie  makes  his  home  in  Overbrook  in  suburb 
Philadelphia. 
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Telecasti 


participation 

for  as  low  as 
per  thousand* 

on 


or  prices 

and  packages 
call  now 


N.Y. 


BArclay  7-3260 


N.J. 


Mitchell  2-6400 


020  Broad  Street,  Newark,  N.  J. 

based  on  N.Y  Pulse-December-52  week  contract 


National  Representatives 


WEED  and  Co. 
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Top  tower  pjus 
Top  power  for 
WMCT 


1088  ft.  tower  .  .  .  full  100,000  watts 

WMCT  is  now  operating  from  one  of  America's  tallest 
towers  at  100,000  watts  on  preferred  "low  band"  Channel 
5.  This  is  maximum  power  permitted  for  stations  operat- 
ing on  Channels  2  through  6. 

100%  increase  in  coverage 

This  represents  100%  or  more  increase  in  coverage. 
Now  WMCT's  "fringe  area"  increases  from  the  65  mile 
mark  to  an  approximate  135  mile  radius  of  Memphis. 
That  increase  in  coverage  is  important  in  terms  of  buying 
power  and  population:  WMCT  now  reaches  an  addi- 
tional area  representing 

•  a  billion  plus  market  in  dollars 

•  a  million  plus  in  people 

Add  that  to  WMCT's  coverage  area  of  high  grade  primary 
service  .  .  .  the  heart  of  Memphis'  2-billion  dollar  market 
.  .  .  it's  definite  that 

MORE  PEOPLE  SEE  AND  HEAR 
YOUR  MESSAGE  BETTER  ON 

WMCT 

CHANNEL  5    •  MEMPHIS 


NOW  100,000  WATTS 


Memphis'  first 
TV  Station 

WMC    WMCF  WMCT 

National  Representatives 
The  Branham  Company 


NBC-TV-BASIC 

Also  affiliated  with  ABC 

and  DuMONT 
Owned  and  Operated  by 
The  Commercial  Appeal 


Robert  A.  (I)  &  John  E.  Keene 

■ 
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on  all  accounts 

RADIO  has  been  the  backbone  of  some  of  the 
most  successful  retail  advertising  in  the  Pacific 
Northwest  placed  by  Bob  and  Jack  Keene, 
known  to  the  trade  as  Keene  &  Keene,  Seattle 
advertising  agency. 

Robert  Arnold  and  John  Ernest  Keene  are 
brothers.  Both  were  born  in  Seattle  (Bob  on 
Sept.  25,  1909,  Jack  on  May  19,  1914),  both; 
were  educated  locally  and  graduated  from  the 
U.  of  Washington  with  degrees  in  journalism 
(Bob  in  1931,  Jack  1936).  I 

From  1931  to  '36,  Bob  was  Seattle  manager 
for  several  trade  journals  published  in  San 
Francisco,  and  during  the  next  seven  years  he 
was  president  of  a  printing  company  in  Seattle, 
In  the  three  years  1943-46,  he  was  publisher  of 
the  Washington  Parent-Teacher. 

From  1936  to  '39,  Jack  worked  for  Sharp 
Bedbury,  Seattle  ad  agency.  He  later  was 
the   retail   advertising   department  of  Sears 
Roebuck  &  Co.  and  early  in  the  war,  with  thi 
U.  S.  Office  of  Censorship.  He  was  in  the  Air; 
Corps  from  1943  until  1946. 

Keene  &  Keene  opened  its  doors  Feb.  1,' 
1946. 

The  brothers  admit  an  unorthodox  approach 
to  radio.  Their  advice  to  limited-budget  clients: 
"If  you  aren't  rich,  be  different." 

So  clients  find  themselves  voicing  their  owi 
commercials.  Or,  at  a  time  when  most  auto 
dealers  seem  to  be  using  singing  commercial 
the  Keenes'  Ford  dealer  client,  Smith-Gand; 
is  on  the  air  with  "sincere  announcements  .  . 
the  straightforward,  confidential  approach." 

"Frankly,"  says  Bob  Keene,  "if  the  other 
dealers  were  using  straight  copy,  Smith-Gand 
would  probably  be  on  with  gimmick  spots. 
There  is  no  constant  in  the  advertising  busin 
Once   you've   developed    a    formula,  you] 
wrong!" 

But  Keene  &  Keene  has  one  formula  u 
with    some    regularity:    an  advertiser 
limited  funds  must  fight  for  the  customer's 
tention.    One  inch  in  a  newspaper  compe 
with  full  pages  and  color  spreads.   But  oi 
minute  on  the  air  can  hold  the  attention  just 
firmly  as  the  biggest  competitor's  minute.  So 
good  many  Keene  &  Keene  accounts  find  sul 
stantial  percentages  of  their  budget  in  radii 

Bob  Keene  married  the  former  Alice  Sali: 
bury  in  1935.  They  have  two  sons,  17  and 
and  a  daughter,  13.  Bob  describes  his  hobbii 
as  puttering  around  the  house,  light  opera  am 
Cub  Scouting. 

Jack  Keene  and  his  wife,  the  former  Maril 
Ellis,  were  married  in  1940  and  have  two  gir 
6  and  4.  He  combines  his  interests  in  spo 
and  statistics  by  keeping  records  for  the  U. 
Washington's  football  and  basketball  teams 
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CHABLOTTI 


***** 


The  signs  of  Charlotte  are  signs  of  a  market 
more  important  by  far  than  city  size  indicates. 

Take  wholesaling,  for  example: 

So  populous  and  so  rich  is  the  area  Charlotte  serves 
that  the  city's  wholesale  sales  barrel  up  to  a 
$334,000,000  total*— 36th  among  the  nation's  cities. 

Charlotte's  wholesale  sales  are  almost  triple  those  of  any  other 
Carolina  city— surpass  Toledo,  Rochester  and  Providence— exceed 
the  individual  totals  of  fifteen  sovereign  states. 

Also  wholesalers  (of  your  advertising  message)  are  Charlotte's 
two  great  area  stations— 50,000  watt  WBT  and  top  power 
WBTV,  100,000  watts  on  Channel  3.  Charlotte's  wholesalers, 
with  the  help  of  Charlotte's  two  wholesale  advertising 
media,  will  do  a  wonderful  job  for  your  product. 

*"Merchant  Wholesalers"  only  — Sales  Management,  1953 


(Zoaetape  ta  Match  the  Market 

Represented  Nationally  by  CBS  Radio  and  Television  Spot  Sales 


WBT-WBTV 


CHARLOTTE,   N.  C. 


The  Radio-TV  Services 
of  the  Jefferson  Standard 
Life  Insurance  Company 


KWKH  reaches  223%  more  people  thi 


all  other  Shreveport 
stations  combined! 


AVERAGE  DAILY  LISTENERS 


More  people  listen  regularly  to  KWKH  than 

to  all  other  Shreveport  stations  put  together, 

I 

In  fact,  KWKH  delivers  a  22.3%  bigger  Ave! 
Daily  Audience  than  all  other  Shreveport 
stations  combined — yet  costs  44.2%  less  than  1 
that  four -station  competitive  group! 

These  audience  figures  are  from  the  new 

Standard  Station  Audience  Report — the  more 

j 

conservative  of  the  two  recent  audience  survei 
made  in  this  area. 

Ask  your  Branham  representative  for  the 
whole  KWKH  story.  j 

KWKH 


A  Shreveport  Times  Station 


50,000  Watts  •  CBS  Radio 


H!l:Umj.l:H«.lUHU;Ll 

The  Branham  Co.,    I  ArkoHSOS 

Representatives       ^™"™""Hfci^ : 

Henry  Clay,  General  Manager 
Fred  Watkins,  Commercial  Manager 
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AN  PA  HEAD  BELIEVES  LOGS 
HELP  TO  HOLD  SUBSCRIBERS 

A  BREAK  in  the  historic  stand  of  many  newspapers  against  use  of 
radio-tv  logs  in  news  columns  came  over  the  weekend. 

It  came  in  the  form  of  a  statement  by  the  president  of  American 
Newspaper  Publishers  Assn.'  that  the  nation's  newspapers,  facing  un- 
precedented competition,  must  have  readers  and  radio-tv  can  help  get 
them  (see  story  following). 

George  C.  Biggers,  president  of  ANPA  and  of  Atlanta  Newspapers 
Inc.  {Journal,  Constitution  and  WSB-AM-TV),  made  the  statement  at 
Columbia,  S.  C. 

His  statement  came  shortly  after  NARTB  had  found  in  a  national 
survey  that  only  13%  of  radio-tv  stations  are  paying  for  publication 
of  logs  (including  time-space  deals)  while  14%  are  refusing  to  meet 
newspaper  demands  for  advertising  rates  (see  story  next  page). 

It  came,  too,  scarcely  a  fortnight  after  the  two  newspapers  in  Nash- 
ville had  stopped  running  radio-tv  logs  because  ( 1 )  they  classified 
them  as  advertising  and  (2)  the  Nashville  radio-tv  stations  are  using 
other  means  of  providing  the  public  with  printed  logs. 

Mr.  Biggers'  epochal  statement  was  based  on  the  finding  over  more 
than  a  quarter-century  that  logs  and  program  columns  "have  been 
helpful"  to  the  newspapers  he  heads. 
I        His  stand  is  supported  by  Advertising  Research  Foundation  show- 
ing that  radio-tv  news  has  exceptional  reader  interest  (see  story  pg.  28 ) . 


NEWSPAPERS  should  supply  the  public  de- 
mand for  news  about  radio  and  television, 

J  George  C.  Biggers,  president  of  American 
Newspaper  Publishers  Assn.  and  president  of 
Atlanta  Newspapers  Inc.  (Atlanta  Journal,  Con- 
stitution, WSB-AM-TV),  said  Friday  in  an  ad- 

S  dress  to  the  South  Carolina  Press  Assn.  at 
Columbia. 

Entering  the  recently  revived  newspaper  agi- 
tation over  radio-tv  logs,  Mr.  Biggers  said  pub- 
j  lishers  should  scan  recent  media  history  before 
demanding  advertising  rates  for  radio-tv  logs. 

He  outlined  the  ways  newspapers  serve  their 
communities  and  reminded  that  circulation  and 
advertising  are  at  an  all-time  high.  "We  must 
keep  moving  along  modern  and  increasingly 
progressive  lines  so  that  even  these  figures  will 
I  be  bettered,"  he  said.  Color  is  having  a  pro- 
[  found  effect  on  newspapers  and  tv,  he  reminded. 

Cites  Own  Experience 

While  conceding  that  he  could  be  tagged  as 
1  "prejudiced"  because  the  two  Atlanta  news- 
papers he  directs  are  operated  jointly  with 
WSB  and  WSB-TV,  Mr.  Biggers  said  he  be- 
,  lieved  he  has  "learned  something"  about  radio 
and  tv  since  1922  when  the  company  first  en- 
[  tered  electronics.   He  said: 

"Based  on  that  knowledge,  I  contend  that 
I  radio  and  television  have  been  helpful  to  the 
:;  Journal — certainly  they  haven't  been  harmful." 
What  is  causing  "this  fresh  outbreak"  of  the 
newspaper-radio  feud  over  logs?  Mr.  Biggers 
v  asked.  "Is  it  because  of  losing  advertising  dol- 
lars to  tv?  Because  of  publicity  demands  of  tv 
stations?  Is  it  because  newsprint  is  high  and 
there  is  not  enough  television  revenue  coming 


in  to  offset  this  cost?  Or  is  it  just  jealousy  of 
publishers  and  newspaper  men  toward  a  com- 
peting advertising  medium? 

"How  can  we  keep  this  magnificent  medium, 


ANPA'S  BIGGERS 
Newspapers  benefit  from  logs 

the  newspaper,  on  top  in  this  highly  competi- 
tive age?"  he  asked. 

"To  keep  newspapers  on  top,  we  must  have 
readers.  And  we  must  have  them  in  increasing 
quantities.    How  can  we  utilize  tv,  with  its 


great  and  increasing  hold  on  the  public,  to  gain 
more  readers  or  get  a  better  hold  on  the  ones 
we  have?  That's  our  problem,  and  I  think  we 
should  be  studying  television  carefully,  figuring 
out  how  to  use  it  for  our  own  benefit. 

"In  the  first  place,  I  hold  that  if  people  are 
going  to  depend  upon  some  printed  matter  to 
keep  informed  about  radio  and  television,  I 
want  them  to  depend  upon  my  newspaper.  I 
think  we  know  more  about  presenting  radio 
and  tv  programs,  more  about  presenting  per- 
formers to  readers,  than  does  anyone  else.  If 
printing  the  programs  will  keep  our  newspaper 
lying  on  the  television  set  for  a  week,  then  I 
think  we  get  some  benefit  from  it." 

Already  tv  has  made  an  important  impact  on 
journalism,  Mr.  Biggers  said.  "Television  is 
forcing  newspapers  to  watch  television  and  to 
report  the  news  in  a  little  different  manner  than 
formerly,"  he  continued.  "Many,  many  in- 
stances can  be  cited  to  prove  this,  starting  with 
the  incident  of  the  little  Puerto  Rican  at  the 
last  National  Republican  Convention.  Queen 
Elizabeth's  visit  to  the  United  States  was  an 
event  of  the  immediate  time  and  for  all  history. 
Was  it  the  duty  of  the  newspapers  to  tell  their 
readers  that  the  Queen  could  be  seen  on  tv  at 
certain  hours?  Or  should  we  have  kept  it 
secret?  President  Eisenhower  makes  a  memora- 
ble 'State  of  the  Union'  speech.  Do  we  let  the 
people  find  out  these  things  for  themselves, 
then  wonder  why  newspapers  do  not  report  the 
news? 

Pro  Football  &  Tv 

"More  and  more  space  is  given  pro  football 
in  Monday's  papers  down  our  way.  Know  why? 
The  pro  games  are  televised  on  Sundays.  Our 
people  did  not  give  a  hoot  for  professional  foot- 
ball for  years.  Southeastern  Conference  foot- 
ball was  good  enough  for  us — and  still  is.  But 
along  came  tv  and  on  Sunday  afternoons  all 
during  the  fall  pro  football  was  on  the  screen. 
As  a  result,  we  have  to  carry  more  complete 
accounts  of  the  games  on  Mondays."  He  said 
the  same  situation  has  developed  in  boxing  as 
a  result  of  telecasts. 

After  seeing  events  on  tv  and  hearing  them 
on  radio,  he  continued,  people  turn  to  news- 
papers for  pictures,  description  and  interpreta- 
tion. 

"There  is  another  way  newspapers  can  use 
radio  and  television,"  Mr.  Biggers  said.  "We 
can  promote  our  editors  and  reporters,  our 
news  features  and  our  comics  by  the  use  of 
radio  and  television.  By  using  these  two  medi- 
ums, we  can  boost  our  circulation  and  offer  a 
more  inclusive  coverage  for  the  benefit  of  our 
advertisers. 

"Radio  still  lends  itself  to  good  promotion 
of  news  programs,  editorial  discussions,  food 
editors'  programs  and  the  like.  Television 
leaves  an  even  greater  impact  when  our  editors 
go  on  it.  Their  images  are  brought  right  into 
the  homes  and,  after  a  few  tv  programs,  people 
— men,  women  and  children — begin  to  feel 
they  are  personally  acquainted  with  these  fol- 
lows. Editors,  managing  editors,  sports  writers, 
political  writers  and  columnists  all  gain  a  larger 
and  more  personal  following  if  they  are  fea- 
tured on  television  regularly. 

"We  do  all  these  things  on  the  Atlanta  Jour- 
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LOGS  HELP  NEWSPAPERS— BIGGERS 


ARF  Study  Shows  Logs 

RADIO-TV  program  listings  and  col- 
umns stand  high  in  reader  interest  as 
compared  to  other  newspaper  features, 
according  to  data  compiled  by  the 
Advertising  Research  Foundation  in  the 
Continuing  Study  of  Newspaper  Reading. 

Queried  by  B»T,  on  the  assumption 
that  reader  interest  is  the  best  gauge 
of  the  value  of  any  newspaper  feature, 
ARF  reported  that  a  compilation  of 
readership  studies  of  138  newspapers, 
made  between  July  1939  and  April  1950, 
showed  a  median  average  of  40%  of  the 
men  interviewed  and  50%  of  the  women 
reported  they  had  read  some  or  all  of 


tract  High  Readership 

the  radio-tv  program  listings  or  columns 
in  the  particular  issue  of  their  daily 
newspaper  that  was  studied. 

For  editorials,  the  averages  were  43% 
for  men  and  27%  for  women.  For  so- 
ciety news  and  pictures,  they  were  36% 
for  men  and  83%  for  women.  Sports 
was  the  reverse,  76%  men  and  34% 
women.  Financial  news  attracted  28% 
of  the  men  and  10%  of  the  women. 

Inspection  of  a  sample  of  newspaper 
reading  studies  made  since  the  1950 
compilation  showed  no  appreciable 
change  in  these  averages  one  way  or  the 
other,  ARF  said. 


nal  and  Constitution,  on  WSB  radio  and  tv,  and 
we  think  we  are  doing  a  good  job  of  cross- 
promoting  the  three  great  properties  we  own. 
We  like  to  promote  radio  and  tv  in  our  news- 
papers, and  we  like  to  promote  our  newspapers 
on  radio  and  tv.  We  think  it  works." 

Reviewing  the  growth  of  newspapers  and 
television,  Mr.  Biggers  said  the  former  face  the 
stiffest  competition  in  history  as  tv,  like  radio, 
bids  for  the  public's  time  "on  the  basis  of 
bringing  news,  information  and  entertainment 
right  into  the  homes  of  the  country." 

He  recalled  that  the  debate  about  how  much 
space  should  be  given  program  logs  started 
early  in  the  20's.  He  listed  the  three  types  of 
newspaper  policies  on  radio-tv  logs — free;  ex- 
change of  space  for  station  time;  non-recogni- 
tion of  radio-tv  programs  as  news,  forcing  paid 
listing  or  display  advertising. 

There's  no  law  making  a  newspaper  print 
logs,  he  said,  adding,  "Station  managers  who 
get  incensed  about  newspapers  and  their  obliga- 
tions to  their  readers,  demanding  that  pro- 
grams be  carried  as  a  public  service,  are  not  so 
generous  when  approached  about  giving  their 
'time  on  the  air'  to  publicize  any  competing 
advertising  medium.'* 

He  chided  station  managers  who  complain 
because  some  newspapers  list  only  stations  with 
network  programs  and  not  "the  other  little  sta- 
tions that  play  records  all  day  long  between 
commercials."  He  referred  to  "trumped  up 
charges"  with  a  suggestion  that  listeners  phone 
the  paper  and  voice  their  displeasure. 

Not  Creating  News 

Small  stations  that  play  records  all  day  "are 
not  creating  any  news  that  could  be  judged 
important  to  newspaper  readers,"  he  said. 

He  suggested  the  exchange  of  space  for  time 
was  a  fine  solution  "for  those  not  too  en- 
thusiastic about  the  other  fellow's  medium;  or 
for  publishers  who  do  not  own  radio  and  tv 
stations,  yet  believe  there  is  some  value  in 
cross-promotion  of  their  newspapers  with  radio 
and  tv." 

Mr.  Biggers  insisted  publishers  have  a  right 
to  decide  what  they  run  about  radio  and  tv  in 
their  papers  but  questioned  the  objective.  Cit- 
ing conclusions  he  had  reached,  he  went  on, 
"We  must  recognize  the  fact  that  all  three — 
newspapers,  radio  and  television — are  bringing 
news,  entertainment  and  information  into  the 
homes  of  this  country  every  day.  Therefore, 
all  three  are  competing  for  the  reader's  time. 
Our  job  is  to  make  our  newspapers  so  attractive 
and  so  interesting  that  the  reader  will  find  the 
time  in  his  schedule  to  pick  up  our  product  at 
some  point  and  give  it  more  than  a  cursory 
glance.  Certainly,  anyone  who  has  the  ability 
to  read  and  who  subscribes  to  a  newspaper  has 
enough  intelligence  to  be  curious  about  other 
news-disseminating  agents  and  at  times  he  will 
turn  on  the  radio  and  television  for  news  and 


entertainment.  I  don't  know  how  we  can  keep 
him  from  doing  that.  What  we  want  him  to  do 
is  always  return  to  our  newspaper." 

He  noted  that  "radio  and  tv  people  think  it 
is  splendid  that  newspapers  carry  the  news  of 
their  programs"  but  "don't  believe  in  using 
their  own  mediums  to  'cross-promote'." 

As  to  color,  he  said  public  and  advertisers 


EIGHTY-SEVEN  per  cent  of  radio  and  tv  sta- 
tions make  no  payment  to  newspapers  for 
publication  of  their  program  logs. 

This  finding  was  made  by  NARTB  in  a 
nationwide  station  survey  following  discon- 
tinuance of  free  logs  in  the  two  Nashville, 
Tenn.,  newspapers  [B»T,  Jan.  25]. 

The  Nashville  radio  and  tv  stations  are  con- 
tinuing their  refusal  to  pay  advertising  rates  to 
the  newspapers  for  publication  of  logs  and 
program  reading  matter. 

Besides  showing  that  87%  of  stations  don't 
pay  to  have  logs  printed,  the  NARTB  survey 
revealed  that: 

•  13%  of  stations  are  paying  for  publication 


MR.  ALLERTON 

either  at  newspaper  rates  or  through  time-space 
exchange  deals. 

•  27%  of  stations  are  asked  to  pay  to  have 
logs  printed. 

•  Of  the  27%,  14%  are  not  paying,  using 
other  ways  of  conveying  log  information  to 
the  public. 

NARTB's  survey  showed  that  stations  asked 
to  pay  for  logs  are  located  in  city  or  com- 
munity population  areas  representing  nine  mil- 
lion people. 

Those  not  asked  to  pay  are  in  population 
areas  representing  about  66  million  people.  The 
population    figures,    NARTB   explains,  cover 


will  soon  be  demanding  four  colors  in  bq; 
advertising  and  editorial  materials,  calling  tl? 
"the  best  weapon  for  competing  with  radio  ai 
television."  He  told  about  the  progress  of  coU 
in  the  television  industry,  concluding: 

"It's  an  interesting  age.  The  jet  age.  T|i 
atomic  age.  The  hydrogen  bomb  age.  So  wj 
in  the  newspaper  business,  had  better  not  1! 
sitting  around  the  cracker  barrel  whittling  ai) 
spitting  and  talking  about  the  past.  We'd  bettj 
take  a  realistic  look  at  radio,  at  television,  . 
color  printing,  at  our  editorial  content  ai 
everything  else,  then  push  the  accelerator  dov 
to  the  floor  board.  We've  got  to  be  movin 
It's  fine  to  know  that  we  reached  a  circulati<ji 
peak  in  1953,  fine  to  know  that  we  hit  a  ne; 
high  in  revenue  last  year,  but  there  are  son 
other  businesses  moving  fast,  too.  One  of  the 
just  whizzed  by  and  we  don't  want  to  g 
chocked  by  its  dust." 

Mr.  Biggers  said  1,785  dailies  had  a  pe; 
circulation  of  54,472,286  in  1953,  with  $6} 
million  national  advertising  and  $2.02  billk 
retail  advertising  revenue.  He  said  tv  reven 
had  grown  to  $688  million,  with  344  statio- 
on  the  air  and  27.5  million  sets  in  circulatio 


communities  and  cities  only,  not  metropolis 
areas. 

Another  significant  finding:  Of  the  statio; 
(13%)  paying  in  money  or  time  for  log  pub 
cation,  one-fourth  are  newspaper-owned. 

Newspapers  have  increased  their  reveni 
from  the  radio-tv  page  on  which  logs  appe 
without  charge  to  stations  by  selling  such  smf 
advertisements  as  boxed  listings,  bold-ty] 
liners  and  other  devices. 

The  survey  was  started  Jan.  19  by  NARlI 
after  the  Nashville  newspapers  had  decided 
charge  for  listings.  Questionnaires  were  se 
by  Richard  M.  Allerton,  NARTB  resean 
manager,  to  all  NARTB  radio-tv  member  st 
tions.  By  Feb.  5,  when  tabulation  started,  76' 
had  replied.  Mr.  Allerton  is  preparing  a  cor 
plete  report  for  NARTB  members. 

Questions  asked  in  the  study  were: 

1.  Do  your  local  newspapers  carry  your  pr 
gram  schedules  without  charge? 

2.  Where  newspapers  do  not  now  cha:-ge  fi 
carrying  your  program  schedules,  have  you  h; 
any  overtures  from  any  of  them  indicatir 
that  they  intended  to  charge  for  the  listing 

3.  If  you  have  had  any  such  overtures,  wh 
action  have  you  taken  in  respect  to  such  pri 
spective  charges? 

4.  If  your   local  newspapers  do   charge  fi 
program  listings,  do  you  place  your  listings 
the  newspapers? 

What  rate  do  you  pay?  Local  Gener 

or  National  

5.  If  answer  to  first  part  of  preceding  questic 
is  NO,  how  do  your  listeners  get  program  ii 
formation? 

New  Sources  for  Logs 

Nashville  listeners  and  viewers  are  gettir 
their  printed  logs  from  several  sources,  inclix 
ing  a  half-dozen  milk  and  other  service  grouj 
that  provide  their  own  program  schedules  1 
customers.  With  no  station  having  yet  bougl 
time  in  the  two  Nashville  dailies,  a  busine 
weekly,  the  Record,  is  enjoying  a  sudden  boon 

Cutting  its  subscription  price  from  $6  to  3 
a  year,  the  weekly's  circulation  jumped  in 
fortnight  from  2,500  to  12,000  and  appeare 
to  be  headed  sharply  upward.  The  publicatio 
has  decided  to  buy  a  new  press,  changing  froi 
seven  to  eight-column  format  and  adding  page 

F.  C.  Sowell,  WLAC  Nashville,  head  of  th 
all-station  committee  looking  into  ways  < 
meeting  the  situation,  told  B»T  stations  ai 
running  15  announcements  a  day  for  the  pul 
lication,  which  in  turn  is  using  promotion  m< 
tcrial  as  well  as  logs. 


NARTB  FINDS  87%  DON'T  PAY  FOR  LOGS 
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RAY  COSMETICS 
URNS  TO  VIDEO 

Switches  March  1  from  news- 
paper-only advertising  policy 
for  campaign  in  ten  markets. 

|>ROTHY  GRAY  Ltd.,  New  York,  manuf  ac- 
kers of  cosmetics,  effective  March  1  shifts 
advertising  emphasis  from  newspapers  only 
(television  and  newspapers  in  a  national  cam- 
|gn  in  the  top  10  Dorothy  Gray  markets. 
•Series  of  one-minute  spots  is  being  produced 
the  firm's  advertising  agency,  Lennen  & 
jwell,  New  York.    Contract  is  for  13  weeks. 
:  campaign  will  concentrate  on  the  firm's 
insing  creams,  lipsticks  and  an  estrogenic 
mone  cream. 

n  describing  the  proposed  schedule,  Albert 
iut,  advertising  and  promotion  manager  at 
jrothy  Gray,  said: 

We  feel  our  national  newspaper  advertising 
ds  support.  Our  competitors  run  two  and 
e  times  the  volume  of  newspaper  space 
t  our  budget  permits  us.  To  give  our  na- 
hal  newspaper  ads  the  needed  support,  tele- 
ion,  We've  decided,  is  the  best  medium.  In 
}vision  we  can  keep  stride  with  our  competi- 
and  do  a  thorough  selling  job.  An  in- 
jsive,  hard-hitting  campaign — if  we  pick  our 
\ts  and  time  carefully  and  with  an  eye  to 
ntinuity — can  increase  our  sales  sufficiently 
justify  further  expenditures  on  tv. 
'The  films  themselves,"  Mr.  Plaut  contin- 
1,  "are  sixty  second  spots  incorporating  pro- 
tion  techniques  entirely  new  to  advertising, 
th  these  spots  backing  up  our  regular  news- 
per  ads,  .we  should  have  a  record  spring 
!son." 
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ADVERTISERS  &  AGENCIES 


jyift,  Philco  Waive  Rights 
Tv  'Breakfast  Club1 


'IFT  &  Co.  and  Philco  Corp.,  two  old-line 
io  sponsors  of  the  ABC  Don  McNeill 
■akfast  Club,  reportedly  have  waived  first 
its  for  the  tv  portion  of  the  network  pro- 
m,  which  starts  simulcast  operations  next 
inday. 

lefusal  by  Swift  came  after  favorable  rec- 
mendations  by  two  of  its  agencies,  J.  Walter 
fijjjompson  Co.  and  McCann-Erickson,  it  was 
>lained.  Philco  had  been  prepared  to  spon- 
part  of  the  video  version  if  Swift  had  gone 
ng,  it  was  understood. 

The  possibility  that  the  two  parttime  radio 
insors,  Toni  Co.  and  Quaker  Oats,  might 
k  up  quarter-hours  also  was  held  remote, 
gettin  rl^BC-TV  reported  a  good  number  of  station 
iclui  larances  on  the  show  and  ABC  President 
Jibert  Kintner  said  the  network  hopes  to  have 
tine  advertisers  in  line  by  the  Feb.  22  start- 
date. 


p<G  Takes  Over  'Steps7 

OCTER  &  GAMBLE,  Cincinnati,  which  has 
■n  sponsoring  NBC-TV's  Three  Steps  to 
raven  Tuesdays,  Fridays  and  alternate 
:dnesdays,  starting  today  (Monday)  will 
)nsor  the  five-days-a-week  serial  for  the  full 
ekly  airtime.  The  program,  now  heard  Mon- 
ys  through  Fridays  on  NBC-TV  from  11:15 
11:30  a.m.,  effective  March  1  will  move  up 
10:45-11  a.m.  Agency  for  P&G  is  Compton 
lv.,  New  York. 


OADCASTING 


Telecasting 


KSTT  Davenport,  Iowa,  will  carry  all  Chi- 
cago White  Sox  games,  plus  other  Ameri- 
can League  games,  for  the  third  straight 
year  under  sponsorship  of  Flynn  Bever- 
age Co.,  Schlitz  beer  distributor  in  the 
Quad-Cities.  Signing  (I  to  r):  Dan  Flynn 
of  Flynn  Beverage,  I.  F.  Whalen,  vice 
president,  and  Neil  Conklin,  commercial 
manager,  both  KSTT. 


Further  Radio-Tv  Buys 
Reported  in  Baseball 

WHILE  minor  league  officials  were  meeting 
in  New  Orleans  last  week  and  discussing  tele- 
vision's impact  on  baseball,  agency-advertiser- 
station  negotiators  continued  to  advance  plans 
for  radio-tv  sponsorship  during  the  season 
[B»T,  Feb.  8]. 

Sales  of  adjacencies  included  a  contract  by 
Paper-Mate  Co.,  Culver  City,  Calif.,  which 
bought  a  fourth  of  the  20-second  spot  an- 
nouncements adjacent  to  all  telecasts  of  New 
York  Giants  and  Yankees  home  games  on 
WPIX  (TV)  New  York,  starting  April  13.  An- 
nouncements will  be  used  on  a  rotating  basis, 
with  Old  Spice  men's  toilet  products  also  hav- 
ing bought  a  fourth  of  the  segments.  The  other 
half  of  the  package  is  still  open.  Paper-Mate 
agency  is  Foote,  Cone  &  Belding,  N.  Y. 

WAAM  (TV)  Baltimore  will  telecast  55 
regular  season  games  of  the  Baltimore  Orioles 
for  National  Brewing  Co.,  according  to  Norman 
Almony,  manager  of  National's  advertising 
and  sales  promotion  department.  The  schedule 
begins  April  10  with  exhibition  games.  The 
Washington  Senators  will  appear  on  WAAM 


LIGHTING  up  their  Old  Golds  to  celebrate  arranging  nine  weekly  sports  broadcasts 
on  KLAC  Hollywood  for  52-week  period  are  (I  to  r)  Manuel  Yellen,  West  Coast  sales 
manager,  P.  Lorillard  Co.;  Sam  Baiter,  KLAC  sports  director;  Maurice  Nathan,  firm's 
field  manager  in  Cigar  Div.,  P.  Lorillard  Co.;  Larry  Buskett,  KLAC  general  sales  man- 
ager, and  Benjamin  R.  Potts,  vice-president  in  charge  of  West  Coast,  Lennen  & 
Newell  Inc.,  agency  servicing  P.  Lorillard. 

in  28  games  from  Washington,  with  a  few 
of  the  games  pitting  the  Senators  against  the 
Orioles.  Kenyon  &  Eckhardt,  New  York,  is 
National  Beer's  agency. 

The  test  of  away  games  will  be  watched 
because  Cleveland  is  a  one-team  city  and  be- 
cause attendance  has  been  declining  more  than 
in  other  cities. 

Carling's  beer  is  sponsoring  the  77  away 
games  of  the  Indians  on  WXEL  (TV)  Cleve- 
land with  the  right  to  sell  half  the  package  to 
a  co-sponsor.  Erie  beer  and  Chevrolet  are 
buying  Indians  on  WERE  Cleveland. 


PIE  TRAYNOR  (r),  former  Pittsburgh 
Pirate  third  baseman  honored  in  base- 
ball's Hall  of  Fame,  and  Jack  Henry  (c), 
16  years  a  sports  writer  for  the  Pittsburgh 
Sun-Telegraph,  are  congratulated  by 
Pittsburgh  Mayor  David  L.  Lawrence  upon 
start  of  their  series  of  sports  discussions 
on  KQV  that  city  at  6:15  p.m.  weekdays. 


Baseball  Congress  on  Radio,  Tv 

NATIONAL  Baseball  Congress  has  agreed  to 
permit  network  broadcasting  (radio  and  tv)  of 
its  annual  National  tournament,  scheduled  to 
start  Aug.  20. 

Congress  President  Ray  Dumont  signed  a 
contract  last  week  with  President  Dave  Fish- 
back  of  Mobile  Ads  Inc.,  permitting  the  na- 
tional networks  to  broadcast  the  quarter-final, 
semi-final  and  championship  games  for  a  mini- 
mum of  $25,000  in  broadcast  rights.  Games  in 
past  national  tournaments  have  been  broadcast 
by  national  radio  networks,  sustaining. 
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Candy  Company  Puts 
Tv  Show  Up  for  Sale 

GOLD  MEDAL  Candy  Corp.,  makers  of 
Bonomo's  Turkish  Taffy  and  sponsors  of  The 
Magic  Clown  tv  show  for  the  past  four  years, 
is  in  the  unusual  position  of  offering  the  pro- 
gram to  another  sponsor. 

The  program,  which  follows  the  Children's 
Hour  on  Sunday  mornings  at  11:30-45  a.m., 
has  pulled  top  ratings — an  average  of  about  14 
— on  WNBT  (TV)  New  York  and  is  under- 
stood to  cost  approximately  $2,000  per  show. 

Bonomo's  current  cycle  on  WNBT  expires 
March  28  and  under  the  new  advertising  plans 
the  firm  does  not  expect  to  renew  the  show  or 
the  time  period  but  is  understood  to  have  an- 
other television  plan  in  the  works.  Meanwhile 
the  advertiser  would  like  to  sell  the  present 
show  to  another.  Emil  Mogul,  the  agency  for 
Gold  Medal,  is  reported  to  have  had  queries 
from  other  agencies  and  sponsors  interested  in 
the  program. 


Crandall  Elected  S&M  V.  P. 

JOHN  CRANDALL,  media  director  of  Sherman 
&  Marquette,  New 
York,  for  the  past 
eight  years,  has  been 
elected  vice  presi- 
dent in  charge  of 
media  for  the  agen- 
cy. Prior  to  service 
with  the  Air  Corps 
during  World  War 
II,  Mr.  Crandall  had 
been  associated  with 
the  media  depart- 
ment of  Benton  & 
Bowles  in  New 
York. 


MR.  CRANDALL 


NEW  BUSINESS  SPOTS 

Standard  Unbreakable  Watch  Crystal  Co.,  N. 

Y.,  placing  a  spot  announcement  television  test 
campaign  in  Detroit,  Cincinnati,  Galveston 
and  Dallas  to  promote  its  Rockety  Cylinder 
Unbreakable  Crystals,  effective  Feb.  21  for 
13  weeks.  Agency:  Friend.  Reiss.  McGlone, 
N.  Y. 

Paine  &  Co.,  L.  A.  (Hickory  Smoked  and  Kitch- 
en Fresh  Potato  Chips),  through  Jimmy  Fritz 
&  Assoc.,  Hollywood,  plans  intensive  radio-tv 
campaign  with  one-weekly  participations  in  tv 
market  shows  on  three  L.  A.,  three  S.  F.  and 
one  San  Diego  station  for  52  weeks  from  Feb. 
10.  Company  also  plans  30  weekly  spot  an- 
nouncements on  each  of  four  L.  A.,  three  S.  F. 
and  two  San  Diego  radio  stations  for  26  weeks 
starting  in  April. 

Greene-Haldeman,  L.  A.  (Chrysler-Plymouth 
dealer),  starts  Mon.,  Wed.,  Fri.  quarter-hour 
morning  Bob  Gorred  newscasts  on  KABC  Hol- 
lywood; Mon.,  Wed.,  Fri.  five-minute  segment 
of  Catalina  Bandstand  on  KBIG  Avalon,  and 
weekly  one-hour  segment  of  Al  Jarvis  Show  on 
KFWB  Hollywood.  Agency:  Lansdale  Co., 
L.  A. 

NETWORK  BUSINESS 

Bekins  Van  &  Storage  Co.,  L.  A.,  starts  al- 
ternate Mon.,  Wed.,  Fri.  and  Tues.,  Thurs., 
Sat.  Frank  Goss  News  on  1  1  CPRN  stations 
(5:45-5:55  p.m.  PST),  for  44  weeks  from  Mar. 
1.  Agency:  Brooks  Advertising,  same  city. 


Campbell  Picks  6BDO 

CAMPBELL  SOUP  Co.,  Camden,  N.  J., 
after  an  association  of  more  than  40 
years  with  Ward  Wheelock  Co.,  Phila- 
delphia, last  week  appointed  BBDO,  New 
York,  to  handle  its  soup  account  [B«T, 
Feb.  8].  Agencies  for  the  other  products 
remain  the  same:  Compton  Adv.  for 
Campbell's  pork  and  beans,  tomato  juice, 
and  sauce;  Dancer-Fitzgerald-Sample,  for 
V-8  Juice,  ketchup,  Franco-American 
spaghetti,  macaroni  and  beef  gravy;  Leo 
Burnett  Co.,  for  frozen  soup. 


General  Motors  (Oldsmobile  Div.),  renews 
Mon.,  Wed.,  Fri.  sponsorship  of  Douglas  Ed- 
wards With  the  News  on  CBS-TV  (Mon.-FrL, 
7:30-45  p.m.  EST),  effective  Feb.  22.  Program 
is  sponsored  Tuesdays  and  Thursdays  by  Ameri- 
can Cigarette  &  Cigar  Co.  Agency  for  Olds- 
mobile:  D.  P.  Brother  &  Co.,  Detroit. 

Electric  Auto-Lite  Co.  renews  Suspense  on 
CBS-TV,  Tues.,  9:30-10  p.m.  EST,  effective 
Feb.  23.  Agency:  Cecil  &  Presbrey,  N.  Y. 

AGENCY  APPOINTMENTS 

Brownell  &  Field  Co.,  Providence,  R.  I.,  names 
Kastor,  Farrell,  Chesley  &  Clifford,  N.  Y.,  to 
handle  advertising  for  Autocrat  coffee  in  tins 
and  bags. 

G.  F.  Heublin  &  Bro.,  Hartford,  Conn.,  names 
Schneideler,  Beck  &  Werner,  N.  Y.,  to  handle 
its  A-l  Worcestershire.  Agency  also  is  the 
agency  for  A-l  Sauce. 

Continental  Radio  Corp.  names  Sander  Rodkin 
Adv.  Agency  Ltd.,  Chicago,  to  handle  advertis- 
ing for  1954.  Tv  will  be  used. 

Idaho  Peat  Co.,  Downey  and  Pocatello,  Idaho 
(fertilizers  and  soil  conditioners),  names  Geof- 
frey Wade  Advertising  Agency,  Hollywood. 
Radio  and  tv  will  be  used.  Snowden  Hunt  is 
account  executive. 

Zotoz  Pharmacal  Co.,  Stamford,  Conn.,  names 
Dowd,  Redfield  &  Johnstone,  N.  Y.  and  Bos- 
ton, as  its  advertising  agency  for  Zotoz  (new 
medicant  for  poison  ivy,  oak  and  sumac).  Plans 
call  for  radio,  tv  and  newspaper  saturation 
campaign. 

Shontex  Co.,  Santa  Monica,  Calif,  (hair  prep- 
arations), names  Tullis  Co.,  Hollywood.  Radio 
spot  announcement  campaign  will  be  used  in 
three  Calif,  markets.  Howard  L.  Tullis  is  ac- 
count executive. 

Cook  Electric  Co.,  Chicago  (electronic  com- 
ponents), appoints  Glenn,  Jordan,  Stoetzel  Inc., 
same  city,  to  handle  advertising  for  eight  of 
its  divisions. 

Glaser  Bros.,  S.  F.  (West  Coast  tobacco  distrib- 
utor), names  Richard  N.  Meltzer  Advertising 
Inc.,  same  city. 

Enfab  Inc.,  San  Jose,  Calif,  (plastic  boats), 
names  Long  Advertising  Service,  that  city. 
Clark  Lawrence  is  account  executive. 

AGENCY  SHORTS 
Brooke,  Smith,  French  &  Dorrance,  N.  Y., 

commissions  Phil  Davis  Musical  Enterprises, 
N.  Y.,  to  originate  its  fourth  radio  and  tv 
musical  commercial  for  Goebel  Beer. 

Jere  Bayard  Adv.,  L.  A.,  moves  to  121  N. 
Robertson  Blvd.,  Beverly  Hills.  Telephone  is 
Bradshaw  2-8716  and  Crestview  4-7631. 


Documentary  Film  Is 
$40  Million  Business 

Tv   provides  extensive  outlet! 
for  the  'public  service'  films 
which  are  supplied  by  an  in- 
dustrial corporation  to  a  sta- 
tion at  no  cost. 

PRODUCTION  of  story-documentary  filn 
especially  edited  for  tv  programming  and  sv 
plied  at  no  cost  to  stations  by  large  industri 
corporations,  has  become  an  estimated  $40  rr. 
lion  annual  business. 

Although  made  primarily  for  group  showin; 
many  of  these  "public  service"  films  formei 
found  added  outlet  in  neighborhood  and  sm 
town  motion  picture  theaters,  but  tv  now  gi\> 
them  a  greater  audience,  West  Coast  agen 
and  public  relations  executives  point  out. 

The  majority  of  these  films  carry  no  dir< 
advertising,  the  firm  involved  benefiting  in  t 
long  run  through  the  institutional  messag 
put  across  in  them.  Running  from  five  minu 
to  a  full  hour  on  a  sustaining  basis,  the  fill 
cover  varied  interests,  including  travel,  adv« 
ture,  sports,  homemaking,  healthy  living,  Am< 
icana  and  various  other  subjects. 

"Tv  stations  are  wide-open  for  the  free  ) 
leases,  and  the  big  corporation,  happy  to  do  ! 
can  afford  to  supply  them  gratis  in  view  of  t 
fact  that  they  don't  have  to  pay  for  the  stati 
time,"  one  unnamed  major  Hollywood  produt 
of  industrial  film  told  B*T. 

Other  producers  report  they  frequently  : 
ceive  invitations  from  tv  station  film  buyers  a 
program  managers,  to  submit  their  catalog 
films  available  "at  no  cost"  for  sustaining  u 
Where  such  films  are  available,  it  was  explain* 
the  requests  are  turned  over  to  the  industr 
corporation  involved  for  answering. 


SCREEN  GEMS'  1954  expansion  prograrr 
projected  at  $5  million  [B»T,  Feb.  8],  i 
discussed  by  (I  to  r)  John  H.  Mitchell,  vie 
president  and  sales  manager;  Ralph  M 
Cohn,  vice  president  and  general  man 
ager,  and  Jay  Michaels,  General  Artisl 
Corp.  representative,  national  sales  repre 
sentative  for  Screen  Gems. 
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1954  'Hickok'  Series 
To  Be  Filmed  in  Color 

ENTIRE  group  of  1954  films  in  the  Wild  I 
Hickok  series,  sponsored  by  Kellogg  Co. 
the  fourth  consecutive  year,  will  be  shot 
Eastman  one-strip  color,  according  to  produ 
William  F.  Broidy,  who  also  announced 
approximate  one-third  increase  in  the  prod 
tion  budget. 

While  "profitable  commercial  use  of  co 
in  television  probably  is  five  to  seven  ye 
away,"  Mr.  Broidy  stated,  "added  costs,  m: 
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ay,  for  color  negatives,  constitute  a  wise  in- 
tment  in  the  future,  to  my  way  of  thinking, 
e  entire  maximum  potential  of  sponsored 
bvision  lies  in  the  sponsor's  use  of  color, 
hough  it  will  be  many  years,  if  ever,  before 
[or  tv  is  featured  exclusively." 
|Mr.  Broidy  expects  his  firm  will  film  ex- 
isively  in  color  "unless  our  planned  series  is 
sed  entirely  upon  straight  dramatic  situations 
jich  cannot  be  enhanced  by  color." 


fever  Bros.  Commercials 
Mt  to  'Showmandising'  Test 


i)OPERATIVE  supervision  of  Lever  Bros. 

mercials  (showmandising)  was  put  into  ef- 
|;t  recently  when  the  firm's  advertising  execu- 
es,   together   with   the   agency  executives 
gj  presenting  the  various  Lever  products,  held 
ageu  inferences  with  Gross-Krasne  in  Hollywood 
i  coordinate  and  establish  a  close  relationship 
dirjjtween  sponsor,  advertising  agency  and  pro- 
ction  unit. 

Sitting  in  on  the  21  commercials,  filmed  by 
toss-Krasne,  were  John  R.  Allen,  Lever  Bros, 
knager  of  radio-tv;  Harvey  Howells,  adver- 
ing  manager  of  Lever  Div.;  William  Eastham, 
vertising  manager,  Good  Luck  Margarine 
iv.;  Ed  Sutherland,  McCann-Erickson  Inc. 
lepsodent  Div.);  Joseph  Leopold,  Sullivan, 
jauffer,  Colwell  &  Bayles  Inc  (Lifebuoy);  Les 
Ifarl,  BBDO  (Surf);  Louis  Snyder  and  Robert 
ack,  J.  Walter  Thompson  Co.  (Lux);  Howard 
prodmjjbnnell,  Hewitt,  Ogilvy,  Benson  &  Mather  Inc. 
Sood  Luck  Margarine);  in  addition  to  Mr. 
ross,  Phil  Krasne,  Vernon  Clark,  G-K  vice- 
esident  in  charge  of  commercials,  and  Hamp- 
n  Howard,  G-K  New  York  representative. 
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uetter  to  Loretta'  Film 
•raws  $800,000  Suit 

JVASION  of  privacy  is  charged  in  an  $800,- 
10  Los  Angeles  Superior  Court  suit  against 
riter  Gabrielle  Upton,  Lewislor  Enterprises 
NBC  and  Procter  &  Gamble.  Plaintiffs 
lul  and  Katherine  MacGrath  claim  "Earth- 
Jake,"  a  film  telecast  last  fall  in  the  NBC-TV 
Hpfer  to  Loretta  series,  was  based  on  their 
^Mtual  experiences  when  Mr.  MacGrath,  an 
SHpn  lung  patient,  was  involved  in  a  recent 
Blrthquake  with  the  electric  power  cut  off. 
■  Suit,  filed  by  Hollywood  attorneys  Karl  G. 
■Hjiappel  and  John  W.  Laster  Feb.  4,  further 
Wiarges  the  script  was  written,  produced  and 
Bylecast  despite  protests  to  the  writer  that  the 
HB|  aintiffs  did  not  want  their  experiences  pub- 
:ized  and  that  in  so  doing  "robbed  him  of 
lie  benefits  of  public  respect." 
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Bros.  Inc.,  Denver  (Samsonite  Luggage).  Half- 
hour  film  series,  radio-tv  rights  to  which  were 
recently  acquired  by  Ziv  [B«T,  Feb.  1],  is  being 
readied  for  April  1  release. 

WAKR-TV  Akron  has  acquired  single-run 
rights  to  Custer's  Last  Stand,  The  Black  Coin 
and  The  Clutching  Hand,  three  serials  totalling 
48  program  episodes,  from  Louis  Weiss  &  Co., 
L.  A.  Station  is  the  51st  to  televise  the  serials. 
WFIE  (TV)  Evansville,  Ind.,  also  has  acquired 
telecasting  rights  to  The  Black  Coin. 

FILM  DISTRIBUTION 

M  &  A  Alexander  Productions,  Beverly  Hills, 
Calif.,  have  acquired  tv  distribution  rights  to 
"Her  Panelled  Door,"  English-produced  feature 
co-starring  Richard  Burton  and  Phyllis  Calvert. 

Louis  Weiss  &  Co.,  L.  A.,  will  distribute 
Tales  of  Edgar  Allan  Poe,  series  of  26  half- 
hour  tv  films  to  go  into  early  production  by 
Adrian  Weiss  Productions,  Hollywood.  With 
a  September  release  date  scheduled,  a  sales 
restriction  will  be  imposed. to  prohibit  telecasts 
of  the  series  before  9  p.m.  because  the  series 
is  primarily  for  adult  audience. 

George  Bagnall  &  Assoc.,  Beverly  Hills,  has 


fJAM'S  'Industry'  on  182 

IATIONAL  Assn.  of  Mfrs.'  weekly  tv  film 
;ries,  Industry  on  Parade,  now  is  being  tele- 
ast  regularly  by  182  tv  outlets  in  as  many 
tiarkets,  according  to  G.  W.  (Johnny)  John- 
tone,  head  of  NAM's  radio-tv  department, 
["he  series  is  produced  by  Arthur  Lodge  Pro- 
[uctions  Inc.,  New  York,  under  assignment 
jrom  Mr.  Johnstone's  NAM  department,  which 
listributes  Industry,  now  in  its  fourth  year,  on 
'  "national  —  exclusive  in  your  area  —  spot 
tasis." 


FILM  SALES 


^iv  Television  Programs  Inc.,  through  Presi- 
dent John  Sinn,  announces  sale  of  Mr.  District 
'Attorney  in  40  tv  markets  to  Carter  Products 
nc,  N.  Y.  (Rise  and  Arrid),  and  Schwayder 
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Science  for  Everyone,  260  five-minute  (all 
Workshop  Productions). 

Artists  Distributors  Inc.  and  Artists  Productions 
Inc.,  with  offices  at  9125  Sunset  Blvd.,  Holly- 
wood, have  been  formed  to  distribute  and 
produce  tv  film  packages,  respectively.  Attor- 
ney J.  Everett  Blum  is  president;  Arthur  S. 
Lyons,  radio  program  packager  and  producer 
and  talent  agent,  is  vice  president  and  head  of 
production;  Eloise  Reeves,  formerly  film  di- 
rector, KECA-TV  Los  Angeles,  is  vice  presi- 
dent, secretary  and  director  of  sales.  Telephone 
is  Crestview  4-7057. 

The  former  firm  is  handling  distribution  of 
Werner  Janssen  color  quarter-hour  series  fea- 
turing a  90-piece  orchestra  and  guest  artists, 
regional  distribution  of  This  Is  Charles  Laugh- 
ton  quarter-hour  tv  film  series  and  joint  dis- 
tribution of  Holiday  color  series,  produced 
in  conjunction  with  Filmakers. 

Offices  are  currently  being  opened  in  New 
York  and  Chicago. 

FILM  PRODUCTION 

Revue  Productions,  North  Hollywood,  Feb.  11 
started  shooting  the  pilot  film  in  Dr.  and  Mr. 
Morrow,  tv  series  starring  Jane  Wyman.  She 
will  portray  a  lady  doctor  in  the  light,  sophis- 
ticated comedy,  written  and  directed  by  Samuel 


NEW  FILM  commercials  just  completed  for  Ohio  Oil  Co.,  Findlay  (Marathon  products), 
by  Five  Star  Productions,  Hollywood,  will  be  used  on  the  recently  signed  Life  with 
Elizabeth  tv  film  series.  Finishing  up  on  the  set  are  (I  to  r)  Charles  Flynn,  featured  in 
the  commercials;  Gary  Lee,  tv  director,  Stockton-West-Burkhart  Inc.,  Cincinnati  agency 
servicing  the  Ohio  Oil  Co.  account;  Betty  White,  star  of  the  Life  With  Elizabeth  series, 
and  C.  Thomas  Martin,  account  supervisor  with  the  Cincinnati  agency. 


the  first  seven  quarter-hour  films  in  Sports 
Mirror,  new  tv  series  of  26  now  in  production 
by  Wickham  Films,  available  for  distribution. 
Series  features  interviews  with  such  athletes  as 
Florence  Chadwick,  Jack  Dempsey,  Patricia 
McCorniick  and  Casey  Stengel,  by  L.  A.  sports 
editors  Braven  Dyer  and  Paul  Zimmerman. 

Workshop  Tv  Distribution  has  been  formed  by 
Paul  Garrison  with  headquarters  at  Tv  Work- 
shop (formerly  United  Producers  Studios),  418 
S.  Robertson  Blvd.,  Los  Angeles.  Mr.  Garrison 
is  also  executive  producer  of  Workshop  Pro- 
ductions, located  at  the  same  address.  New 
firm's  list  of  completed  series  available  to  tv 
are:  Household  Hints,  260  five-minute  films 
(P.  Walter  Productions);  Tall  Tales,  39  five- 
minute  (C.  Grant  Productions);  Chavez  Per- 
forms Magic,  39  five-minute  (H.  W.  K.  Produc- 
tions); I've  Got  a  Hobby,  39  five-minute  (Dante 
Feranti  Productions);  Casting  Office,  26  15- 
minute;  The  Mink  Dynasty,  39  five-minute; 
History  for  Everyone,  260  five-minute,  and 
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Taylor,  writer  of  current  Broadway  stage  play 
"Sabrina  Fair." 

Kling  Studios  Inc.,  Hollywood,  has  swung  into 
initial  filming  schedule  on  its  recently  acquired 
West  Coast  lot  (formerly  Charles  Chaplin 
Studios),  with  two  new  half-hour  tv  series. 
Ask  Uncle  Charlie  stars  Noah  Beery,  Jr.  in  the 
title  role  as  a  smalltown  widower,  who  is 
everybody's  "uncle."  Reno  English  stars  Zach- 
ary  Scott  as  a  Nevada  criminal  and  civil  at- 
torney. Lee  R.  Blevins  is  producer;  Dave 
Garber  is  associate  producer,  and  Jus  Addis  is 
director. 

Hal  Roach,  Jr.  has  started  filming  Public  De- 
fender, half-hour  series  which  starts  March  1 1 
on  CBS-TV  for  Philip  Morris  &  Co.  With 
Roach  Studios  filled  to  capacity,  he  is  currently 
shooting  at  Republic  Studios  with  Carroll  Case 
set  as  producer.  Starred  in  the  title  role  is 
Reed  Hadley,  featured  in  Racket  Squad  series 
now  being  syndicated  by  ABC-TV  which  was 
produced  by  Messrs.  Roach  Jr.  and  Case. 
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FACTS  &  FIGURES 


58%  OF  NATION'S  FAMILIES 
HAVE  TV,  NIELSEN  REPORTS 

Sponsored  by  CBS  Television,  the  Nielsen  study  as  of  Nov.  1,  1953, 
also  found  that  uhf-equipped  homes  are  near  the  two  million  mark. 


WELL  over  half  (58%)  of  all  the  nation's 
families— 27,506,500  out  of  47.191,500— owned 
tv  receivers  as  of  Nov.  1,  1953,  according  to 
a  survey  made  at  that  time  by  A.  C.  Nielsen 
Co.  under  sponsorship  of  the  CBS  Television 
Network.  A  total  of  1,774.690  homes  were 
found  with  uhf  sets  on  that  date. 

Detailed  report  of  the  study,  covering  set 
ownership  for  each  county  in  the  country  and, 
for  the  first  time,  also  reporting  on  uhf  set 
ownership  county-by-county,  will  be  in  the 
mails  to  national 
advertisers  and  ad- 
vertising agencies 
within  the  next  few 
days,  Oscar  Katz, 
CBS  Television  re- 
search director,  said 
today.  At  the  same 
time  he  released 
state  and  also  geo- 
graphic area  totals 
of  tv  ownership  as 
disclosed  by  the 
Nielsen  survey. 

National  tv  set 
total  found  bv  the 


MR.  KATZ 


Nielsen  researchers  as  of  Nov.  1,  1953,  corre- 
sponds closely  to  the  total  reported  in  Tele- 
status  at  that  time  [B»T,  Nov.  2].  The  Niel- 
sen total  of  27,506,500  tv  homes  is  89,500 
higher  than  the  B»T  estimate  of  27,417,000, 
a  difference  of  less  than  one-third  of  1%. 

Fast  Increases  Prompt  New  Report 

The  Nielsen  report  was  based  on  an  actual 
survey  among  a  sample  of  100,000  families, 
chosen  by  an  area  sampling  technique.  Sur- 
vey went  into  every  one  of  the  3,000  counties 
in  the  country,  CBS  Television  said,  terming 
it  the  largest  ever  undertaken  in  tv  history. 
Although  the  network  had  issued  its  "owner- 
ship by  counties"  report,  based  on  statistical 
projections,  in  May  of  last  year,  a  new  report 
was  felt  necessary  because  in  the  six-month 
period  between  May  and  November  the  num- 

TELEVISION  OWNERSHIP  BY 
GEOGRAPHIC  AREA 

Area  &  State  Total  Families     Tv  Families  % 

New   England  (Conn., 

Me.,  Mass.,  N.  H., 

R.    I.,  Vt.)   

Middle  Atlantic 

(N.  J.,  N.  Y.,  Pa.) 
East  North  Central 

(III.,  Ind.,  Mich., 

Ohio,  Wis.)   

West  North  Central 

(Iowa,  Kan.,  Minn 

Mo.,   Neb.,   N.  D., 

S.  D.)   

South  Atlantic 

(Del.,  D.  C,  Fla., 

Ga.,  Md.,  N.  C, 

S.  C,  Va.,  W.  Va.) 
East  South  Central 

(Ala.,   Ky.,  Miss., 

Tenn.)   

West  South  Central 

(Ark.,  La., 

Okla.,  Tex.)   

Mountain  (Ariz., 

Colo.,  Idaho,  Mont 

Nev.,  N.  M., 

Utah,  Wyo.)   

Pacific  (Calif., 

Ore.,  Wash.)   


2,829,500 

1,985,130 

70 

.  9,470,400 

7,364,050 

78 

9,709,700 

6,556,390 

68 

4,472,900 

1,935,170 

43 

.  6,065,100 

2,919,200 

48 

3,158,100 

1,135,140 

36 

4,430,700 

1,761,350 

40 

.  1,650,300 

521,050 

32 

5,404,800 

3,329,020 

62 

47,191,500 

27,506,500 

58% 

ber  of  tv  markets  had  doubled,  tv  counties 
had  increased  by  nearly  50%  and  uhf  had 
really  begun. 

As  the  adjoining  tables  show,  New  Jersey 
has  the  highest  penetration  of  tv  ownership 
of  any  state,  with  88%  of  its  families  owning 
sets.  Montana  ranked  lowest,  with  5%.  High- 
est geographic  area  in  pentration  is  the 
Middle  Atlantic  States  region,  including  New 
York,  New  Jersey  and  Pennsylvania,  with  78%. 
Lowest  is  the  Mountain  States  area — Arizona, 
Colorado,  Idaho,  Montana,  Nevada,  New 
Mexico,  Utah,  Wyoming — with  32%. 

Numerically,  New  York  is  shown  with  the 
greatest  set  ownership,  3,612,620,  followed  by 
California  with  2,809,640  and  Pennsylvania 
with  2,276,640.  Six  more  states — Ohio,  Illi- 
nois, Michigan,  Massachusetts,  New  Jersey 
and  Texas — had  more  than  1  million  each. 
Wyoming  has  the  fewest  tv  families,  6,750. 

TELEVISION  OWNERSHIP  BY  STATE 

State  Total  Families 

Alabama    824,700 

Arizona    253,100 

Arkansas    535,500 

California    4,029,500 

Colorado    456,100 

Connecticut    630,300 

Delaware    101,600 

District  of  Columbia  .  .  246,900 

Florida    968,800 

Georgia    955,500 

Idaho    180,100 

Illinois    2,828,700 

Indiana    1,294,700 

Iowa    826,700 

Kansas    662,400 

Kentucky    830,100 

Louisiana    790,100 

Maine    260,000 

Maryland    732,600 

Massachusetts    1,424,300 

Michigan    2,023,500 

Minnesota    900,000 

Mississippi    587,400 

Missouri    1,306,300 

Montana    197,700 

Nebraska    427,300 

Nevada    60,600 

New  Hampshire    162,600 

New    Jersey    1,568,100 

New    Mexico    202,000 

New    York    4,800,100 

North    Carolina    1,056,400 

North     Dakota    161,200 

Ohio    2,517,800 

Oklahoma    692,300 

Oregon    546,500 

Pennsylvania    3,102,200 

Rhode    Island    243,800 

South    Carolina    554,600 

South  Dakota    189,000 

Tennessee    915,900 

Texas    2,412,800 

Utah    207,600 

Vermont    108,500 

Virginia    919,100 

Washington    828,800 

West    Virginia    529,600 

Wisconsin    1,045,000 

Wyoming    93,100 


Tv  Families 

280,470 
107,570 
102,020 
2,809,640 
196,790 
479,210 
75.110 
197,710 
337,350 
389,720 
24,820 
1,862,390 
799,700 
399,770 
212,600 
354,110 
278,770 
67,970 
588,650 
1,109,610 
1,417,930 
437,020 
119,370 
677,160 
9,100 
177,410 
11,930 
84,690 
1 ,374,790 
43,770 
3,712,620 
395,960 
13,320 
1 ,957,490 
312,040 
132,320 
2,276,640 
217,720 
194,410 
17,890 
381,190 
1,068,520 
120,320 
25,930 
510,970 
387,060 
229,320 
518,880 
6,750 


% 
34 
43 
19 
70 
43 
76 
74 
80 
35 
41 
14 
66 
62 
48 
32 
43 
35 
26 
80 
78 
70 
49 
20 
52 

5 
42 
20 
52 
88 
22 
77 
37 

8 
78 
45 
24 
73 
89 
35 

9 
42 
44 
58 
24 
56 
47 
43 
50 
7 


U.  S.  TOTAL   47,191,500 


27,506,500  58% 


Source:  "U.  S.  Television  Ownership  by  Counties— Nov.  1, 
1953"  published  by  CBS  Television  research  department 


Source:  "U.  S.  Television  Ownership  by  Counties— Nov. 
1,  1953"  published  by  CBS  Television  research  department 
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$234  Million  for  Tubes  in  '53 

TUBE  manufacturers  sold  9,839,138  cathode 
ray  tubes  worth  $234  million  in  1953  com- 
pared to  7.635,666  worth  $170,652,078  in 
1952,  according  to  Radio-Electronics-Tv  Mfrs. 
Assn.  Sales  of  receiving  tubes  last  year  totaled 
437,091,555  units  valued  at  $303,675,313  com- 
pared to  368.519,243  units  worth  $259,116,089 
the  year  before. 


Color  Expectations 

SOME  62%  of  the  public  feels  that  color 
will  "considerably  increase  their  enjoy- 
ment of  television  programs,"  according 
to  a  study  by  Schwerin  Corp.  released 
last  week. 

The  study,  which  was  conducted  in  the 
New  York  metropolitan  area,  revealed 
that  62%  of  the  sample  felt  color  tv 
would  add  "a  great  deal"  to  their  en- 
joyment; 28%  thought  it  would  add  "a 
fair  amount"  and  the  remaining  10% 
expressed  the  view  that  it  would  add  "only 
a  little"  or  "not  at  all."  Researchers 
interviewed  531  persons  in  the  area. 

Among  other  main  points  brought  out 
in  the  Schwerin  study  were: 

(1)  People  who  do  not  have  tv  sets, 
estimated  as  about  25%  of  greater  New 
York  population,  express  as  "much  en- 
thusiasm on  the  subject  as  do  set  own- 
ers, suggesting  that  color  may  eventually 
be  a  key  factor  in  converting  some  long- 
term  'holdouts'"; 

(2)  More  women  than  men  are  of  the 
opinion  that  color  will  add  "a  great  deal" 
— 66%  as  against  58% ; 

(3)  Anticipation  drops  off  as  education 
level  rises,  with  74%  of  the  grade  school 
educated,  as  against  51%  of  college  grad- 
uates, feeling  that  color  will  add  "a 
great  deal"; 

(4)  Age  appears  to  make  little  differ- 
ence on  this  question,  except  that  the 
26-36  group  shows  less  enthusiasm  than 
either  younger  or  older  adults. 


Projection  of  Network 
Station  Ratings  Hit 

KJBS  survey  claims  network 
stations  suffer  heavy  losses  in 
outside  audience  when  sta- 
tions shift  to  local  programs. 

RESULTS  of  a  survey,  which  its  spons< 
described  as  "exploding"  the  notion  that  metn 
politan  area  ratings  can  be  projected  to  a  st: 
tion's  entire  service  area  by  application  of 
single  area  coverage  index,  were  released  la 
week  by  KJBS  San  Francisco  through  its  n; 
tional  advertising  representative,  Avery-Knod< 
Inc. 

The  survey  examined  the  habits  of  networl 
station  listeners  in  communities  outside  Sa 
Francisco  during  (1)  times  when  the  netwoi 
stations  were  carrying  network  programs  an 
(2)  times  when  the  network  stations  were  earn 
ing  their  own  local  originations.  Simih 
studies  were  made  of  the  audiences  of  Sa 
Francisco  independent  stations. 

Stanley  G.  Breyer,  commercial  manager  c 
KJBS,  an  independent  station,  described  th 
findings  thus: 

'Speak  for  Themselves' 

"These  statistics  speak  for  themselves.  In  th 
outside  area,  the  San  Francisco  network  statio 
gets  an  audience  when  it  is  carrying  popula 
network  programs,  not  otherwise  available  i 
the  outside  area.  With  demonstrable  excep 
tions,  when  the  network  station  goes  local  v 
its  programming,  the  outside  audience  goe 
local  too.  The  network  station  is  frequentl- 
seen,  in  the  report,  to  lose  two-thirds,  some 
times  all,  of  its  outside  audience  when  it  turn 
on  its  local,  rather  than  its  network  faucet. 

"During  those  periods  of  local  programminj 
on  San  Francisco  network  stations,  the  familie: 
in  Napa,  Sacramento,  Stockton,  etc.,  listen  tc 
the  local  stations  serving  their  communities. 

"The  buyer  should  welcome  this  survey  be 
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CASTlNt 


DISCUSSING  Nielsen's  new  Radio-Television  Area  Services  at  the  firm's  presentation 
to  advertisers  and  agencies  earlier  this  month  were  (I  to  r):  Alan  T.  Wolcott,  media 
planning  consultant,  General  Electric  Co.;  Arthur  C.  Nielsen,  president,  A.  C.  Nielsen 
Co.;  James  Luce,  timebuyer,  J.  Walter  Thompson  Co.,  and  Wilfred  F.  Howard,  account 
representative,  J.  Walter  Thompson. 


use  it  explodes  one  of  the  most  fallacious 
actices  which  ever  crept  into  the  sale  of  radio 
ne." 

The  survey  was  conducted  for  KJBS  by  C.  E. 
(ooper  Inc.  and  was  based  on  a  sample  totaling 
L294  interviews  in  San  Francisco  and  five  out- 
Ije  communities.  Approximately  1,000  separate 
|idience  measurements  were  taken. 
KJBS  said  the  study  was  made  to  inspect 
e  validity  of  "blind  projection  of  city-based 
Uion  ratings  by  the  application  of  a  single 
iverage  index  which  substitutes  number  of 
nes  of  habitual  listening  per  day  for  radio's 
ore  precise  measurement  at  the  time  of 
Itening  (ratings)." 


nsurance  Spot  Tv 
Jp  500%— Petry 


The  number  of  companies 
using  video  doubled  from  8  to 
16  from  first  of  1952  to  third 
quarter  of  1 953. 

UMBER  of  insurance  companies  advertising 
i  spot  television  went  up  100%  and  the  num- 
:r  of  spot  announcements  and  participations 
ey  use  increased  almost  500%  between  the 
st  quarter  of  1952  and  the  third  quarter  of 
according  to  a  study  prepared  and  re- 
ased  last  week  by  the  television  division  of 
ward  Petry  &  Co.,  station  representation 
m. 

j  From  eight  insurance  advertisers  using  16 
larkets  in  the  first  quarter  of  1952  the  total 
[>se  to  16  advertisers  in  20  markets  in  the  third 
uarter  of  1953,  while  the  number  of  announce- 
ments and  participations  went  from  11  to  52 
er  week  and  the  number  of  programs  from 
ght  to  11,  the  study  showed.  Prudential  Life 
lsurance  Co.,  Detroit  Automobile  Inter- 
fisurance  Exchange,  Home  State  Insurance  Co. 

Farmers  Insurance  Co.  were  singled  out  as 
'laving  expanded  their  spot  tv  promotional  ac- 
vities. 

During  a  single  month — July  1953 — it  was 
3und  that  seven  insurance  companies  spon- 
Dred  a  total  of  11  programs  weekly;  that  of 
lese  11  shows,  seven  were  nighttime  and  four 
aytime;  seven  were  newscasts,  two  were  sports- 
asts,  one  was  a  dramatic  show,  and  one  fea- 
ared  music;  seven  were  quarter-hour  programs, 
he  was  a  half-hour,  three  were  less  than  a 
uarter-hdur. 
"Whereas  in  January  1952,"  the  report  notes, 


"sponsorship  of  nighttime  programs  outnum- 
bered daytime  programs  by  seven  to  one,  in 
September  of  1953  this  margin  had  decreased 
to  less  than  two  to  one. 

"Sponsorship  of  commercial  announcements 
and  participations  followed  a  similar  pattern. 
During  the  entire  first  quarter  of  1952,  no  day- 
time announcements  were  used  by  insurance  ad- 
vertisers. But  in  the  third  quarter  of  1953 
(taking  an  average  of  the  three  months)  27% 
of  all  announcements  and  participations  were 
telecast  during  daytime  hours.  In  the  month 
of  July,  the  percentage  was  as  high  as  31%." 

The  Petry  study  is  based  on  data  from 
Rorabaugh  Reports  and  is  being  made  avail- 
able to  insurance  firms  and  their  agencies.  It 
is  the  fourth  in  a  continuing  series  of  tv  re- 
ports to  business — others  have  covered  air- 
lines, baking  and  soft  beverages  fields — pre- 
pared by  the  Petry  organization  as  a  service 
to  the  tv  industry.  Cosmetics  field  is  slated 
as  subject  of  the  next  study. 
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RADIO  CHANGES 
NOTED  BY  HOOPER 

Although     radio    tune-in  is 
down,  C.  E.  Hooper  Inc.  presi- 
dent tells  New  England  indus- 
try executives,  it  often  is  a  bet- 
ter buy  today. 
"CHANGE  has  been  the  rule  rather  than  the 
exception  in  radio  during  the  past  five  years," 
C.  E.  Hooper,  president,  C.  E.  Hooper  Inc. 
said  Tuesday  at  a  meeting  of  the  Radio,  Tele- 
vision, Advertising  Executives  Club  of  New 
England  at  the  Boston  Club  in  Boston.  Radio 
tune-in  is  down  from  five  years  ago,  he  said, 
but  despite  that,  radio  is  often  a  better  buy 
today. 

In  1948,  he  noted,  the  combined  Los  An- 
geles ratings  of  two  network  programs — Fred 
Allen  and  Stop  The  Music — totalled  32.4.  "So, 
if  you  wanted  to  advertise  in  Los  Angeles  on 
the  radio  between  6:30  and  7  p.m.  you  had  to 
pick  your  audience  from  the  5.7  points  shared 
by  the  other  programs  on  other  stations.  Re- 
sult: Advertisers  didn't  buy  them  and  the  sta- 
tions didn't  sell  them." 

Today,  with  both  those  programs  off  the  air, 
the  total  audience  is  smaller,  Mr.  Hooper  said, 
but  "the  pickings,  6:30-7  p.m.  and  other  hours 
on  Sunday  night  and  other  nights,  are  twice 
as  good  as  they  were  in  1948."    The  average 


evening  rating  of  one  Los  Angeles  station  is 
up  11%  over  1948,  that  of  another  up  100%, 
or  double  its  1948  average,  he  stated. 

This  development  is  not  confined  either  to 
Los  Angeles  or  to  evening  hours,  Mr.  Hooper 
noted.  "Radio  can  no  longer  be  bought  blind 
or  against  any  pre-conceived  formula,"  he  said. 
"To  buy  radio  today  you  must  know  what 
station  has  the  audience  at  what  time." 

Sydney  Roslow,  director,  Pulse  Inc.,  and 
James  Seiler,  president,  American  Research  Bu- 
reau, also  addressed  the  luncheon  meeting, 
which  was  moderated  by  Craig  Lawrence, 
manager  of  WCBS-TV  New  York.  Mr.  Roslow 
in  the  three  minutes  allotted  him  for  his  pres- 
entation, described  the  personal  interview  tech- 
nique used  by  his  organization,  and  Mr.  Seiler 
discussed  the  diary  method  his  firms  employs. 
Mr.  Hooper,  in  addition  to  talking  about  the 
coincidental  telephone  method,  devoted  some 
of  his  time  to  comparing  the  radio  audience 
picture  today  with  that  of  five  years  ago. 


Industrial  Film  Use 
Reported  by  H  &  K 

WIDESPREAD  tv  use  of  an  industrial  film 
produced  for  less  than  $25,000  has  been  re- 
ported by  Hill  &  Knowlton  Inc.,  New  York, 
public  relations  firm,  in  releasing  the  results 
of  a  survey  made  on  behalf  of  the  American 
Iron  &  Steel  Institute's  documentary  film,  "Pio- 
neer of  Progress." 

According  to  Hill  &  Knowlton,  the  institute's 
public  relations  counsel,  the  survey  showed  that 
during  1953,  "Pioneer  of  Progress"  was  car- 
ried on  166  local  tv  stations  in  all  48  states 
and  over  three  networks. 

It  was  pointed  out  that  prints  of  the  15-minute 
film  were  mailed,  starting  in  January  1953,  to 
the  program  manager  or  film  director  of  215 
local  tv  stations. 

Response  from  the  stations  indicated  that 
the  film  was  an  "immediate  success,"  according 
to  Hill  &  Knowlton. 


CBS  Radio  Shows  Lead 
Nielsen  for  Jan.  3-9 

CBS  Radio  had  the  first  nine  evening,  once- 
a-week  radio  shows,  according  to  the  National 
Nielsen  Rating  for  the  week  of  Jan.  3-9.  NBC 
Radio,  however,  took  the  top  two  places  in  the 
evening,  multi-weekly  listing.  The  listing: 

Homes 
Reached 
(000) 
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Rank  Program 
Evening,  Once-a-Week 

(Average  for  all  Proarams) 

1  Jack   Benny   Show  (CBS) 

2  Amos  V  Andy  (CBS) 

3  My  Little  Margie  (CBS) 

4  Bing  Crosby  Show  (CBS) 

5  Our  Miss  Brooks  (CBS) 

6  Lux  Radio  Theatre  (CBS) 

7  People  Are  Funny  (CBS) 

8  Mr.  and  Mrs.   North  (CBS) 

9  Charlie    McCarthy   Show  (CBS) 
10    Railroad  Hour  (NBC) 

Evening,  Multi-Weekly 

(Average  for   all  Programs) 

1  One  Man's   Family  (NBC) 

2  News  of  the  World  (NBC) 

3  Lowell   Thomas  (CBS) 
Weekday 

(Average  for  all  Programs) 

1  Our  Gal,  Sunday  (CBS) 

2  Arthur  Godfrey   (Pillsbury)  (CBS) 

3  Arthur  Godfrey  (Columbia)  (CBS) 

4  Arthur  Godfrey   (Nabisco)  (CBS) 

5  Romance  of  Helen  Trent  (CBS) 

6  Arthur  Godfrey  (Liggett  &  Myers)  (CBS) 

7  Wendy   Warren   and   the  News 

8  Aunt  Jenny  (CBS) 

9  Backstage  Wife  (NBC) 
10    Stella  Dallas  (NBC) 

Day,  Sunday 

(Average    for    all  Programs) 

1  Lome  Greene  (MBS) 

2  Evening    Comes  (ABC) 

3  Greatest   Story    Ever   Told  (ABC) 
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(2,006) 
4,431 
4,151 
4,151 
3,685 
3,592 
3,545 
3,265 
3,172 
3,125 
2,985 

(1,166) 
2,426 
2,192 
2,006 


(1,886) 
2,845 
2,799 
2,799 
2,705 
2,659 
2,659 
2,659 
2,659 
2,612 
2,566 


(793) 
1,959 
1,213 
1,073 
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GENERAL  MILLS  TOPS  ABC-AM-TV  '53  BUYERS 


Seven  clients  spend  a  million 
or  more  on  ABC  Radio  in  1 953, 
while  three  spend  similar 
amounts  on  ABC-TV.  Dancer- 
Fitzgerald-Sample  was  highest 
agency. 

SEVEN  advertisers  surpassed  the  $1  million 
mark  in  gross  billings  on  the  ABC  Radio  Net- 
work during  1953  while  three  had  gross  ex- 
penditures totaling  $1  million  or  more  on 
ABC-TV,  according  to  a  report  released  by 
ABC  last  week. 

General  Mills  was  ABC's  No.  1  sponsor, 
with  gross  billings  of  $4,342,065  on  ABC  Radio 
and  $2,727,087  on  ABC-TV. 

Swift  &  Co.  was  ABC  Radio's  second  largest 
customer  with  $2,533,065  in  gross  billings,  fol- 
lowed by  Sterling  Drug  with  $2,420,377;  Philco 
Corp.,  $2,062,298;  Toni  Co.  Div.  of  Gillette, 
$1,702,220;  Liggett  &  Myers  Tobacco  Co., 
$1,228,529;  and  Campbell  Soup  Co.,  $1,143,- 
535.  On  ABC-TV,  those  exceeding  the  $1  mil- 
lion mark  in  gross  billings,  in  addition  to  Gen- 
eral Mills,  were  American  Chicle  Co.  with 
$1,130,228,  and  Kellogg  Co.  with  $1,018,676. 

Dancer-Fitzgerald-Sample,  whose  accounts 
include  products  of  General  Mills,  Sterling 
Drug,  Campbell  Soup,  Procter  &  Gamble,  and 
American  Chicle,  among  others,  was  top  agency 
placing  business  with  ABC,  with  gross  billings 
of  $6,071,634  on  ABC  Radio  and  $4,810,654 
on  ABC-TV.  Other  agencies  placing  $1  million 
or  more  on  ABC  Radio  included  J.  Walter 
Thompson  Co.,  $2,713,834;  Hutchins  Adv., 
$2,064,298;  Maxon  Inc.,  $1,566,332;  Kudner 
Agency,  $1,246,352;  Cunningham  &  Walsh, 
$1,230,528;  Leo  Burnett  Co.,  $1,156,313,  and 
Ward  Wheelock  Co.,  $1,143,857.  On  ABC-TV, 
agencies  placing  gross  business  amounting  to 
$1  million  or  more  included,  aside  from  D-F-S, 
Leo  Burnett  Co.,  $2,011,223,  and  Needham, 
Louis  &  Brorby,  $1,082,789. 

Totals  in  all  cases  includes  estimates  of  No- 
vember and  December  figures.    ABC's  lists: 

Am  Gross  Network  Sales 
1953 
By  Classifications 


Food  and  Food  Products   $  9,138,211 

Drugs  &  Toilet  Goods    6,116,556 

Radios,  Refrig.  &  Elect.  Appl   2,666,914 

Religion    2,634,463 

Cigars  &  Cigarettes  &  Tobacco    2,016,874 

Automobiles,  Trucks  &  Access   1,841,970 

Household  Furnishing  &  Access   1,064,237 

Institutional    965,114 

Beverages    907,414 

Insur.  &  Personal  Loans    843,724 

Jewelry  &  Access   454,914 

Lubricants,  Petroleum  Prod.  &  Fuel    315,516 

Clothing  &  Dry  Goods    287,532 

Miscellaneous    122,602 

Publications    758 


Total   $29,376,799 

Tv  Gross  Network  Sales 
1953 
By  Classifications 

Food  &  Food  Products   $  7,073,908 

Confections    3,251,108 

Cigars,  Cigarettes  &  Tobacco    1,900,120 

Drugs  &  Toilet  Goods    1,867,524 

Laundry  Soaps  &  Cleansers    1,404,937 

Radio,  Refrig.,  Elect.  Appl   1,046,026 

Jewelry  &  Access   866,814 

Religion    595,308 

Household  Furnishings  &  Access   453,162 

Hardware    358,410 

Beverages    342,917 

Lubricants,  Petroleum  Prod.  &  Fuel    309,636 

Steel    225,000 
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Automobiles,  Trucks  and  Access   194,024 

Clothing  &  Dry  Goods    190,682 

Miscellaneous    133,708 

Politicals    116,669 


Total   $20,329,953 

Am  Gross  Network  Time  Sales 
1952  &  1953 
By  Months 

MONTH                                       1953  1952 

January  $  2,651,059  $  3,232,255 

February                                      2,511,883  3,122,688 

March                                          2,753,145  3,324,072 

April                                           2,616,174  3,198,206 

May                                            2,547,616  3,272,751 

June                                            2,083,829  2,960,261 

July                                             1,996,578  2,289,833 

August                                         1,916,753  2,222,150 

September                                   2,102,045  2,485,641 

October                                       2,630,522  2,905,188 

November                                    2,724,699  2,571,339 

December                                     2,842,496  2,806,932 

Total   $29,376,799  $34,391,316 

Tv  Gross  Time  Sales 
1952  &  1953 
By  Months 

MONTH                                       1953  1952 

January   $  1,527,872  $  1,977,981 

February                                      1,461,747  2,081,044 

March                                          1,710,283  2,045,739 

April                                           1,640,000  1,666,215 

May                                            1,762,593  1,503,742 

June                                            1,477,727  1,152,525 

July                                            1,254,174  1,004,779 

August                                         1,161,561  980,507 

September                                    1,230,616  1,150,274 

October                                       2,226,631  1,450,405 

November                                    2,371,393  1,402,474 

December                                     2,460,356  1,281,455 

Total   $20,329,953  $17,697,140 


Radio  Set  Sales  Down, 
Television  Up  in  '53 

RETAIL  SALES  of  radio  sets  last  year  to- 
taled 7,064,485  sets  compared  to  7,689,701  in 
1952,  according  to  Radio-Electronics-Tv  Mfrs. 
Assn.  The  figures  do  not  include  auto  sets. 

Retail  television  sales  in  1953  totaled  6,375,- 
279  sets  compared  to  6,144,988  the  year  before, 
according  to  RETMA. 

Earlier  RETMA  figures  on  manufacture  of 
radio-tv  sets  showed  the  industry  produced 
13,368,556  radios  (including  5,182,934  auto 
sets)  and  7,214,787  tv  sets  in  1953  [B«T, 
Feb.  1]. 

Retail  radio  sales  totaled  1,456,008  sets  in 
December  1953,  compared  to  697,062  in  No- 
vember and  1,049,770  in  December  1952. 
These  figures  do  not  include  auto  sets.  Tv  set 
sales  in  December  1953  were  774,856  units 
compared  to  678,295  in  November  and  1,049,- 
770  in  December  1952. 

RETMA  retail  sales  data  are  compiled  in 
cooperation  with  dealers  and  do  not  include 
auto  sets  since  most  of  these  do  not  move 
through  retail  channels. 


%VA  Million  For  Direct  Mail 

AMERICAN  advertisers  spent  more  than  $1.25 
billion  for  direct  mail  advertising  during  1953, 
according  to  an  estimate  of  the  Direct  Mail 
Advertising  Assn.  which  figured  a  full-year 
total  of  $1,265,393,834,  up  7.9%  from  the 
1952  total  of  $1,171,088,984.  Month-by-month 
DMAA  breakdown  shows  December  as  high 
month  with  $117,765,614  and  August  as  low 
month  with  $90,104,874. 


 PROGRAM  SERVICES -± 

Ziv  Expects  'Skelton' 
To  Sell  450  Markets  1 

BELIEF  that  sales  of  the  Frederic  W.  Ziv.  Co.'i 
transcribed  Red  Skelton  Show  will  achieve  or 
surpass  the  450-stations-by-March  1  goal  the 
company  set  when  it  launched  its  sales  campaign 
on  Jan.  11  Was  predicted  last  week  by  John  L| 
Sinn,  executive  vice  president  of  Ziv. 

Mr.  Sinn  said  almost  250  sales  had  been 
completed  by  Feb.  11  and  added  that  two  large 
regional  sales,  involving  more  than  100  markets, 
are  "close  to  consummation."  He  expressed  the 
belief  that  the  sales  goal  of  450  stations  bjf 
March  1,  which  is  the  program's  national  x&\ 
lease  date,  would  be  reached  "with  ease." 

Included  in  the  sales  to  date,  according  to 
Mr.  Sinn,  are  stations  in  major  markets,  inclu* 
ing  WXYZ  Detroit,  WCPO  Cincinnati,  KDKi 
Pittsburgh,  WNAC  Boston,  KPRC  Houston, 
WMIE  Miami,  KOOL  Phoenix,  WGY  Schenec- 
tady, WXLW  Indianapolis,  WCOS  Columbia 
and  WBBC  Flint.  Major  markets  sold  in 
Canada  include  Montreal,  Toronto,  Ottawa, 
Winnipeg,  Calgary,  Edmonton,  London  and 
Hamilton. 

In  its  advertising  and  promotional  campaip 
in  behalf  of  the  show,  Ziv  has  stressed  that  the! 
half-hour,  five-day-a-week  Skelton  series  has 
attracted  local  sponsors  and  has  been  purchased 
by  stations  in  cities  of  all  sizes. 


WFBG-TV  Altoona  signs  with  AP  for  its 
Wirephoto  service.  L  to  r,  Jack  Snyder, 
managing  director,  WFBG-AM-TV; 
George  P.  Gable,  president,  Gable  Broad- 
casting Co.,  licensee,  and  Paul  Breining, 
AP  field  representative. 


BMI,  Capitol  Offer  Per  Record 
Plan  on  Capitol  Q  Library 

STATION  licensees  of  BMI  can  now  lease  the 
"Capitol  Q  Library"  for  $1.50  per  record  for 
the  full  period  from  now  to  Jan.  1,  1958,  in 
place  of  the  usual  rental  of  between  $400  and 
$500  for  one  year,  under  a  new  agreement 
between  BMI  and  Capitol  Records. 

In  a  letter  sent  last  week  to  station  managers 
and  program  directors,  Glenn  Dolberg,  BMI 
vice  president  in  charge  of  station  relations, 
said:  "The  Capitol  Q  Library  consists  of  100 
12-inch  78  rpm  disks,  with  another  70  to  be 
added  by  March  1,  1954.  Capitol  will  lease 
this  entire  library  to  any  station  at  a  cost  of 
$1.50  per  disk." 

BMI-Capitol   agreement   is  cancellable  by 
either  side  at  the  end  of  any  contract  year,  but  I 
Mr.  Dolberg  expressed  full  confidence  that: 
it  will  run  uninterruptedly  until  Jan.  1,  1958.  d 

Broadcasting   •  Telecasting 


RCA  OFFERS  TO  MODIFY  EXISTING 
RCA  TV  TRANSMITTERS  FOR  COLOR 
AT  NO  EXTRA  COST  TO  STATIONS 


Every  RCA  Television  Transmitter  and  Transmitter  Antenna  in 
use  today  was  designed  with  color  requirements  in  mind !  How- 
ever, some  of  the  standards  (as  finally  adopted)  require  closer 
tolerances  than  originally  contemplated. 

RCA  has  carefully  tested  every  one  of  its  Transmitter  models  for 
color  performance  and  has  determined  exactly  what  transmitter 
modifications  are  necessary  for  each  model.  Information  on  these 
changes  will  be  made  available  to  every  RCA  transmitter  owner. 

RCA  will  furnish,  at  the  time  color  terminal  equipment  is  installed, 
a  kit  of  transmitter  modification  parts,  and  will  also  provide  an 
engineer  to  supervise  installation  of  these  modification  parts — at 
no  extra  charge  to  the  Broadcaster!* 

This  will  assure  you  of  optimum  color  operation  of  your  RCA 
Transmitter  and  Antenna.  Moreover,  once  adjustments  for  color 
operation  are  completed — your  transmitter  will  be  in  particularly 
good  adjustment  for  monochrome. 

*  Details  of  the  plan,  for  owners  of  RCA  Television 
Transmitters,  may  be  obtained  from  RCA  Sales 
Offices  or  from  the  Broadcast  Marketing  Depart- 
ment, Camden,  N.  J. 


RADIO  CORPORATION  OF  AMERICA 

Engineering  Products  Division 
Camden.  N.  J. 
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NCAA  TV  UNIT  TO  'SPREAD'  TELEVISION 


NCAA's  Tv  Committee,  meet- 
ing in  Chicago,  says  its  1954 
plan  will  try  to  "spread  tele- 
vision among  as  many  col- 
leges as  possible." 

NCAA  will  attempt  "to  spread  television  among 
as  many  colleges  as  possible"  this  fall  while 
assuring  any  potential  network  tv  sponsor  of 
the  best  value  for  his  money  spent  on  restricted 
football  telecasts  under  the  association's  1954 
plan. 

This  view  was  expressed  following  a  two-day 
organizational  meeting  of  the  new  NCAA  Tv 
Committee  in  Chicago  last  week.  At  the  same 
time,  it  was  acknowledged  that  exceptions  per- 
mitting local  or  regional  telecasts  of  sectional 
games  would  continue  where  consonant  with 
NCAA  objectives,  but  no  association  member 
will  be  allowed  to  make  any  commitments 
now  for  live  or  filmed  programs. 

The  new  committee,  formed  Jan.  9,  is  headed 
by  Harvey  Cassill,  athletic  director,  U.  of 
Washington,  Seattle,  who  reviewed  the  group's 
plans  after  the  Monday-Tuesday  sessions  at 
the  Hotel  Sherman.  He  succeeds  Robert  Kane, 
Cornell  U.,  as  chairman.  Only  change  in  com- 
mittee membership  from  1953  involves  the 
selection  of  Wilbur  U.  Hubbard,  San  Jose  State. 

Asa  Bushnell,  Eastern  Collegiate  Athletic 
Conference  commissioner,  was  appointed  tv 
program  director  for  the  third  consecutive  year. 

The  new  unit  has  scheduled  hearings  on  op- 
erational phases  of  the  NCAA  controlled  foot- 
ball tv  plan  for  Feb.  22  when  it  opens  a  three- 
day  meeting  in  New  York.  Network  and  col- 
lege representatives  will  be  invited  to  submit 
their  views.  A  second  meeting  is  slated  for 
sometime  in  March.  The  proposal  will  be  in 
the  mail  to  NCAA  members  for  referendum 
vote  by  April  1. 

Regional  Plan  Upcoming 

The  Western  Conference  is  expected  to  sub- 
mit a  proposal  for  regional  football  telecasts 
at  the  New  York  meeting. 

Views  on  drawing  up  a  schedule  of  games 
that  will  appeal  to  the  nation's  viewers  and  net- 
work sponsor  were  offered  by  Mr.  Cassill  at  a 
news  conference.  He  said  the  committee  is 
"not  wedded  to  the  1953  plan"  and  an  attempt 
will  be  made  to  correct  certain  weaknesses. 
The  committee  will  seek,  he  said,  to  extend 
football  tv  "as  broadly  as  possible"  and  has 
"a  free  hand"  to  implement  objectives  outlined 
at  the  NCAA  convention  earlier  this  year  [B«T, 
Jan.  11]. 

He  noted  that  23  new  schools  were  included 
in  the  1953  football  tv  program — they  had  not 
been  seen  on  tv  the  previous  year — and  NCAA 
will  continue  to  strive  for  broad  representation. 

Under  terms  of  the  NCAA  resolution,  it 
was  explained,  it  would  be  possible  to  have  as 
many  as  eight  regional  games  on  tv  a  week. 
Mr.  Cassill  said  General  Motors,  which  spon- 
sored the  games  on  NBC-TV  last  year,  has  been 
"very  cooperative"  in  its  dealings  with  NCAA. 
He  said  every  effort  will  be  made  to  work  with 
the  new  sponsor,  not  yet  signed. 

The  committee  discussed  various  aspects  of 
the  control  program,  including  theatre  and  film 
or  kinescope  television,  but  reached  "no  con- 
clusions," Mr.  Cassill  said.  He  added  that 
"no  contact  is  intended"  by  his  committee  with 
the  National  Professional  Football  League, 
which  has  invaded  the  traditional  Saturday  col- 
lege domain  and  built  viewer  interest  in  pro 
contests. 

Walter  Bycrs,  NCAA  executive  director. 
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who  presided  over  last  week's  sessions  and  was 
named  secretary,  denied  published  reports  the 
tv  committee  will  be  set  up  along  permanent 
lines.  Present  group  will  function  for  1954 
only. 

Mr.  Byers  said  the  committee  adopted  this 
four-point  platform  of  objectives  on  behalf  of 
NCAA: 

(1)  To  reduce,  insofar  as  is  possible,  the  ad- 
verse effects  of  live  television  of  college  foot- 
ball games  on  attendance,  and  on  the  athletic 
and  physical  educational  program  dependent 
on  money  received  from  that  attendance. 

(2)  To  spread  television  of  games  among  as 
many  colleges  as  possible. 

(3)  To  provide  football  television  to  the  pub- 
lic to  the  extent  compatible  with  previous  two 
objectives. 

(4)  To  develop  ways  and  means  of  utilizing 
television  for  development  and  promotion  of 
college  football. 

New  1954  12-man  Tv  Committee  comprises 

these  members: 

Eugene  F.  Flynn.  Holy  Cross,  Dist.  1;  Robert 
J.  Kane.  Cornell  U..  Dist.  2:  Jeff  Coleman,  U.  of 
Alabama.  Dist.  3;  H.  O.  (Fritz)  Crisler,  U.  of 
Michigan.  Dist.  4:  Reaves  Peters,  Big  Seven  Con- 
ference. Dist.  5;  Howard  Grubbs.  Southwest  Ath- 
letic Conference.  Dist.  6;  E.  L.  Romney,  Mountain 
States  Conference.  Dist.  7;  Mr.  Cassill.  Dist.  8; 
Mr.  Hubbard,  San  Jose  State,  small  colleges 
(West);  J.  Shober  Barr,  Franklin  &  Marshall, 
small  colleges  (East):  Mr.  Byers.  secretary:  Mr. 
Bushnell,  Eastern  Collegiate  Athletic  Confer- 
ence, tv  program  director. 


SRA  'CRUSADE'  ASKS 
SUPPORT  FOR  1954 

Station  Advisory  Board  sends 
letter  to  radio  station  operators 
outlining  Crusade's  impor- 
tance and  activities. 

EVERY  radio  station  "which  wants  to  see  a 
strong,  intelligent  sales  drive  to  increase  na- 
tional spot  radio  should  get  behind  the  Crusade 
[for  Spot  Radio]  in  1954,"  the  newly  elected 
Station  Advisory  Board  of  the  Crusade  de- 
clared last  week  in  a  letter  to  the  nation's  radio 
station  operators. 

"If  your  station  enjoyed  a  part  in  the  big 
fall  increase  in  national  spot  radio,  credit  a 
share  to  the  Crusade,"  the  letter  began.  "That 
is  the  considered  opinion  of  the  board." 

Reporting  on  the  board's  first  meeting  Jan.  12 
in  New  York  [B«T,  Jan.  18],  the  group  reported 
that  at  that  time  "we  were  taken  behind  the 
scenes  by  Reg  Rollinson,  [Crusade's  general 
manager],  and  for  the  first  time  could  appre- 
ciate how  highly  effective  this  well  organized, 
hard  hitting  sales  effort  is  in  developing  na- 
tional spot  radio  volume.  We  saw  tangible 
evidence  of  new  business  and  expanded  na- 
tional spot  radio  schedules  that  have  resulted 
from  the  Crusade." 

Beneficial  Return  Cited 

Station  support — at  the  cost  of  the  daytime 

one-minute  announcement  rate  each  month  

was  urged  for  the  "greatly  expanded  cam- 
paign" schedule  for  1954.  "One  small  order  for 
only  12  one-minute  announcements  will  pay 
your  year's  dues.  With  additional  personnel," 
the  letter  stated,  "plans  call  for  more  clinics, 
more  direct  solicitations  of  large  advertisers, 
and  expanded  department  to  handle  agency 
requests." 

Crusade  Fact  Sheet,  attached  to  the  letter, 
reported  that  30  clinics  were  held  in  the  last 
nine  months,  with  top  advertiser  and  agency 


PRSA  Sees  Color 

SPECIAL  demonstration  of  RCA-NB< 
compatible  color  television  was  held  bj 
NBC  for  members  of  the  New  Yorl 
Chapter  of  the  Public  Relations  Societ 
of  America  last  Wednesday  to  point  ui 
the  value  of  color  tv  as  a  public  relations 
tool.  The  showing,  which  was  part  of 
PRSA's  monthly  "case-history"  luncheon 
with  NBC  as  host,  consisted  of  both  live 
and  filmed  elements.  After  the  demon- 
stration, questions  were  answered  by  a 
group  of  NBC  executives  including  Rob- 
ert W.  Sarnoff,  executive  vice  president, 
and  Barry  Wood,  color  coordinator.  Pre- 
siding at  the  luncheon  was  Kerryn  King, 
first  vice  president  of  PRSA  and  direc- 
tor of  public  relations  for  the  Texas  Co. 
The  program  was  arranged  by  Syd  Eiges, 
NBC  vice  president  in  charge  of  press 
and  a  member  of  PRSA. 


an 
uni 


executives  attending;  that  the  Crusade  daii 
answers  agency  queries,  helps  protect  curret 
schedules  and  develops  new  spot  business;  th; 
it  issued  78  bulletins  to  SRA  members  an 
secured  ample  publicity  for  the  Crusade. 

Fact  Sheet  also  gave  an  example  of 
Crusade  function  of  soliciting  specific  accoi 
reporting  an  analysis  of  P  &  G  radio  audiena 
which  revealed  that  less  than  20%  of  the  ft 
male  soap  opera  audience  is  in  the  20-30  ag 
group,  while  this  group  comprises  more  ths 
45%  of  a  local  music  block  program.  % 
Crusade  recommended  that  P  &  G  make  "e> 
tensive  use  of  local  station  personalities  t 
reach  young  housewives." 

Letter  was  signed  "one  for  all  and  all  fc 
one"  by  the  full  Station  Advisory  Board:  Harr 
Burke,  KFAB  Omaha;  Richard  H.  Masoi 
WPTF  Raleigh;  Charles  F.  Phillips.  WFB 
Syracuse;  Robert  B.  Jones  Jr.,  WFBR  Bale 
more;  William  B.  McGrath,  WHDH  Bostoi 
Odin  S.  Ramsland,  KDAL  Duluth;  Leslie  L 
Kennon.  KWTO  Springfield,  Mo.;  Philip  Me 
ryman,  WICC  Bridgeport;  Ben  Strouse,  WWW 
Washington. 


NARTB  UNIT  ISSUES 
'JUVENILE'  PLATFORM 


Tv  Information  Committee  sup- 
plies stations  with  ten-point 
"juvenile  responsibility"  plat- 
form to  serve  as  a  framewor 
for  local  programming. 

TEN-POINT  platform  of  "juvenile  responsil 
ity"  for  tv  stations,  developed  by  the  NARTB's 
Tv  Information  Committee,  has  drawn  ap 
proval  of  a  number  of  leaders  in  the  field  ol 
youth  guidance.  The  platform  is  designed  U. 
provide  a  framework  around  which  local  rJ 
programs  and  announcements  can  be  built. 


,t-  ; 

nsibii- 


TIC  already  has  supplied  member  statii 
with  background  material  on  youth  develop 
ment  along  with  a  list  of  community  agencies 
Future  kits  will  provide  a  method  of  exchana 
ing  ideas  for  local  tv  programs  and  outsidt 
staff  activities. 


J 

lief 


"It  should  be  emphasized  that  the  commit 
is  not  inaugurating  something  new,  but  merely 
organizing  an  activity  which  most  tv  station* 
already  are  performing  for  the  maximum  bene| 
fit  across  the  nation."  TIC  Chairman  Harold  E 
Fellows  stated.   "For  instance,  we  shall  soon 


Broadcasting 


Telecastinc 


WPTZ 

*    now  reaches  6,390,000  people . . . 


2V2  Million  More  Than  Are  in  Our  Armed  Forces! 


Call  the  roll  of  the  millions  in  our  Army,  Navy, 
Marine  Corps,  Air  Corps  and  Coast  Guard — and  you've 
counted  little  more  than  half  of  WPTZ's  daily  tele- 
vision coverage! 

For  WPTZ  now  delivers  full  coverage  of  6,390,000 
televiewers  in  an  area  of  more  than  15,000  square  miles. 

As  a  matter  of  fact,  WPTZ — with  maximum  power 
on  low  band  channel  3 — now  delivers  a  clearer,  stronger 
signal  to  more  people  over  a  wider  area  than  any  other 
television  station  in  Pennsylvania! 


WESTINGHOUSE  BROADCASTING  COMPANY,  Inc. 
WBZ  •  WBZA  •  KYW  •  KDKA  •  W0W0  •  KEX  •  WBZ-TV  •  WPTZ 

National  Representatives:  Free  and  Peters 

WPTZ 

First  in  television  in  Philadelphia 
CHANNEL  3 


Now  Available 
SKINNER'S  SPOTLIGHT 
2:00-2:30  Monday  through  Friday 


George  Skinner,  Phila- 
delphia's most  popular 
conductor  of  women's 
shows,  spotlights  per- 
sonalities with  unusual 
occupations,  hobbies  or 
stories  to  tell.  The  man 
who  runs  Philadelphia's 
highest  rated  morning 
program  has  now  added 
an  afternoon  show.  An 


informal,  human  inter- 
est show  that  will  sell 
your  product  or  service 
inthisarea. Typical  spon- 
sors of  Skinner's  Spot- 
light include:  Fels  Nap- 
tha  Soap,  Seabrook 
Farms  Frozen  Foods, 
Pillsbury  Mixes,  Minute 
Man  Orange  Juice, 
Armour  Meats. 
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what's  up? 


NETWORK  TELEVISION  IS  UP.  Set  circulation  is 
up  to  28  million . . .  viewing  time  to  132  million  hours  a  day 
...advertising  investment  to  227  million  dollars— each 
with  a  year's  gain  of  more  than  25  per  cent! 

I  cbs  television  is  up.  PIB  figures,  just  released, 
confirm  that  advertisers  invested  more  of  their  1953 

I 

budgets  on  CBS  Television  than  on  any  network  for  any 
year  of  broadcasting  history. 

!   They  expressed  this  confidence  in  CBS  Television  because 
its  program  schedule  won  the  greatest  network  popularity* 
(with  a  19  per  cent  lead  at  night  and  a  29  per  cent  lead 
during  the  day) . .  .because  CBS  Television  brought  this 
popularity  into  more  and  more  markets  ( up  from  7U  to  156 
stations  in  one  year) . . .  and  because  they  were  enabled  to 
I    sell  their  products  in  American  homes  at  the  lowest  cost 
per  thousand  in  all  television.  CBS  TELEVISION 


*Trendex:  Jan.-Dec,  1953 


TRADE  ASSNS. 


be  furnishing  member  stations  with  basic  sug- 
gestions developed  over  several  years'  time  by 
two  of  our  committee  member  s — Charles 
Vanda,  WCAU-TV  Philadelphia,  and  Richard 
Borel,  WBNS-TV  Columbus.  Ohio." 

J.  Edgar  Hoover,  FBI  director,  told  Mr. 
Fellows  he  felt  "any  of  the  steps  in  the  10- 
point  outline  of  the  NARTB  will  be  a  step  in 
the  direction  of  improving  a  wholesome  ap- 
preciation toward  fostering  increased  juvenile 
responsibility.  This  is  one  of  the  urgent  needs 
of  our  times." 

Philip  B.  Gilliam,  Denver,  president  of  the 
National  Council  of  Juvenile  Court  Judges, 
said  he  believed  "television  is  one  of  the  most 
outstanding  mediums  in  bringing  juvenile  de- 
linquency to  the  attention  of  the  public."  He 
voiced  approval  of  the  NARTB  program. 
W.  I.  Jameson,  president  of  American  Bar 
Assn.,  said  the  programs  "to  build  juvenile  re- 
sponsibility are  most  commendable." 

'Without  Reservation' 

The  ten  points  were  endorsed  "without  reser- 
vation" by  R.  E.  Farrell,  Red  Wing,  Minn., 
president  of  National  Assn.  of  Training 
Schools.  Tv  stations  were  commended  by  Lee 
C.  Dowling,  chairman  of  the  New  York  State 
Youth  Commission. 

Other  members  of  the  TIC  Committee  are 
David  J.  Jacobson,  CBS-TV;  Jack  Harris, 
KPRC-TV  Houston;  Sidney  Eiges,  NBC-TV; 
Henry  W.  Slavick,  WMCT  (TV)  Memphis; 
John  W.  Pacey,  ABC-TV:  Gerald  Lyons,  Du- 
Mont  Tv  Network,  and  Howard  Chernoff,  for- 
merly KFMB-TV  San  Diego  and  tv  applicant 
in  San  Francisco. 

The  NARTB  10-point  outline  follows: 

1.  Development  of  parent-child  understanding 
and  family  relationships. 

2.  Development  of  religious  and  moral  stand- 
ards through  religious  training  in  the  home  and 
improved  Sunday  School  and  church  attendance. 

3.  Provision  of  ample  opportunities  for  con- 
structive and  healthful  recreation  —  especially 
sports  and  other  endeavors  in  which  youthful 
energies  and  creativeness  can  be  fully  utilized. 

4.  Channelling  of  juvenile  interest  into  the 
right  kind  of  "gangs" — athletic  teams,  Boy  Scouts, 
Campfire  Girls,  4-H  groups,  etc. 

5.  Development  of  the  proper  kind  of  "heroes" 
for  children  to  admire  and  emulate. 

6.  Meeting  of  children's  desire  for  attention 
and  recognition  with  standards  similar  to  those 
criteria  which  bring  favorable  attention  and  rec- 
ognition in  adult  life. 

7.  Early  discovery  of  children  with  behavior 
and  emotional  problems  and  development  of  par- 
ental willingness  to  present  such  children  for 
diagnosis  and  treatment. 

8.  Adequate  community  facilities  for  the  han- 
dling of  child  education,  medical  and  psychologi- 
cal treatment,  and  welfare. 

9.  Elimination  of  discrimination  on  the  basis  of 
race,  religion  or  economic  standing. 

10.  Development  of  juvenile  interest  and  par- 
ticipation in  the  activities  of  the  community  and 
in  the  practice  of  citizenship. 


WOOD  TELLS  WOMEN 
OF  COLOR  IMPACT 

IMPACT  of  color  on  television  commercials 
and  programming  was  discussed  by  Barry 
Wood,  executive  producer  in  charge  of  color 
coordination  for  NBC,  at  a  panel  session  on 
Feb.  6  of  the  Eastern  Conference  of  the  Adver- 
tising Federation  of  America  Women's  Adver- 
tising Clubs.  The  conference  was  held  in  New 
York  Feb.  5-7  attended  by  200  advertising 
women. 

Mr.  Wood,  who  was  the  television  representa- 
tive on  a  four-speaker  panel  considering  "Show- 
manship in  Color,"  pointed  out  that  color  tv 
has  found  "its  heaven  in  the  women's  world  of 
food  and  fashion."  He  added  that  color  can  be 
used  successfully  to  project  concepts  that  ap- 
peal to  woman. 

"Greater  simplicity  in  advertising  commercial 
techniques  will  be  brought  about  by  color  tele- 
vision," Mr.  Wood  said.  "More  and  more  the 
product  is  going  to  sell  itself.  This  simplicity 


should  extend  to  the  area  of  packaging,  for  the 
simpler  the  carton,  the  better  designed  it  is,  the 
better  it  televises." 

Mr.  Wood  said  that  during  this  first  year  of 
color  television,  NBC  is  attempting  to  deter- 
mine the  added  cost,  if  any,  of  color  tv,  and  is 
constantly  compiling  cost  data.  He  said  the 
network  felt  color  would  not  be  a  major  cost 
item,  but  he  personally  believed  that  "the  added 
sales  impact  of  color"  is  worth  the  extra  cost. 

In  a  talk  at  the  conference  banquet  on  Feb.  6, 
Joseph  A.  Moran,  vice  president  and  associate 
director  of  radio  and  television  for  Young  & 
Rubicam,  made  a  plea  for  more  respect  for 
radio  and  television  commercials.  He  pointed 


out  that  the  commercials  make  possible  the 
program,  but  contended  that  they  often  are 
short-changed  budget-wise  in  planning  a  pro- 
duction, and  often  curtailed  if  a  program  is  too 
long. 

"All  too  often,"  Mr.  Moran  continued,  "too 
many  people — not  including  advertisers  though 
— forget  that  every  minute  of  commercial  time 
is  a  golden  one.  And  that  when  those  minutesi 
are  used  adroitly,  radio  and,  already  in  lots  ofL 
instances,  television,  can  deliver  an  outstanding* 
advertising  value.  Maybe  the  reason  for  that 
lack  of  commercials'  acute  importance  in  some 
of  our  minds  is  that  we're  apt  to  take  them  for 
granted." 


TALK  on  "Tv's  Impact  on  American  Family  Life"  was  delivered  by  Gerald  W.  Taslcer 
(2d  I),  a  vice  president  of  Cunningham  &  Walsh,  New  York,  at  the  February  meeting 
of  Television  Assn.  of  Philadelphia.  Shown  looking  at  a  C&W  report  on  that  subject 
are  (I  to  r)  Franklin  Roberts,  TAP  president;  Mr.  Tasker;  Paul  Phillips,  TAP  program 
committee,  and  Walter  Ericson,  TAP  vice  president. 

SCHOOL  SPORTS  DISCRIMINATION  DECRIED 


WMRN's  Robert  T.  Mason  hits 
high  school-college  abuses  in 
RTES  talk.  Madison  Square 
Garden  official  gives  his  side 
of  tv  coverage. 

WHEN  a  school  or  college  denies  a  broad- 
caster the  right  to  serve,  his  audience  in  cover- 
ing its  sports  events,  "it  forces  that  broadcaster 
to  fail  in  his  public  trust,"  Robert  T.  Mason, 
general  manager,  WMRN  Marion,  Ohio,  de- 
clared Thursday  in  New  York.  Speaking  at  a 
luncheon  meeting  of  Radio  &  Television  Execu- 
tives Society,  Mr.  Mason  urged  broadcasters 
to  refuse  to  submit  to  "unrealistic  discrimina- 
tion." 

"When  a  high  school,  such  as  one  in  Mans- 
field, Ohio,  refuses  a  broadcaster  the  right 
to  carry  a  football  game  because  of  fear  of 
newspaper  opposition,  should  the  broadcaster 
quietly  submit  or  carry  his  case  to  the  courts'?" 
Mr.  Mason  asked.  "When  a  school  or  a  col- 
lege solicits  cooperation  of  a  broadcaster  in 
promoting  bond  issues,  operating  levies  or  en- 
dowment fund  campaigns  and  uses  the  broad- 
caster's time  for  its  own  benefit,  is  there  any 
logical  reasoning  behind  the  charging  of  broad- 
cast fees?"  he  asked. 

Small  high  schools  are  getting  money  hun- 
gry, he  declared.  Lumping  commercial  sports 
promoters  who  restrict  broadcast  coverage  with 
the  schools  and  colleges.  Mr.  Mason  said 
monopoly  or  exhorbitant  fees  are  contrary  to 


the  American  concept  of  freedom  of  informa- 
tion. 

Ned  Irish,  executive  vice  president  of  Madi- 
son Square  Garden,  said  his  organization  feels 
itself  in  the  same  position  as  William  Morris, 
talent  representative,  of  MCA,  providing  sports; 
talent  as  they  provide  talent  for  variety  shows' 
and,  like  them,  expecting  to  be  paid  for  its; 
services.  "We  think  radio  and  television  arel 
tremendously  helpful  for  us,"  Mr.  Irish  said,  | 
"but  we  don't  think  that  we  ought  to  pay  to 
put  other  people  into  business  to  profit  on  our 
efforts." 

He  felt  the  competition  with  the  Garden's 
box  office  was  not  primarily  telecasts  of  its 
own  events  but  all  the  other  broadcast  shows 
on  the  air. 

Asked  why  the  garden  did  not  "black  out" 
the  New  York  area  for  its  telecasts,  Mr.  Irish 
said  that  with  15  to  20%  of  the  nation's  tv 
homes  within  reach  of  the  New  York  tv  sta-. 
tions,  no  sponsor  wants  that  much  of  his  audi- 
ence eliminated.  That's  why  so  many  cham- 
pionship prize  fights  are  being  held  in  cities 
outside  New  York,  where  local  blackouts  mean  1 
less  to  the  broadcast  sponsors,  he  said. 

Nathan   Halpern,   president,   Theatre  Net- 
work Television  Inc.,  said  pay  tv  performs  a 
public  service  in  making  available  telecasts  of' 
sports  events  without  hurting  their  gate. 

Summer  fights  shown  in  theatres  via  TNT 
have  produced  an  average  attendance  of  90% 
of  the  capacity,  he  said,  but  maintained 
"broadcasting  and  pay  tv  are  not  mutually  ex-  | 
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The  Governor's  boot  went  45  yards 


j. . .  and  we  started  our  6th  year  of  telecasting 

(Here's  the  picture.  Halftime  at  Seattle's  Memorial  Stadium.  More  than 
^00,000  rabid  football  fans*  watching  KING-TV's  big  fifth-birthday 
telecast  of  the  state  high  school  football  championship. 

The  Honorable  Arthur  B.  Langlie  steps  back  into  punt  formation, 
hush  falls  over  the  stadium.  The  Governor  rolls  up  his  right 
antsleg.  He  takes  a  deep  breath.  Then,  with  a  great  sweeping 
otion,  he  propels  the  ball  downfield.  The  ball  sails  high,  plummets 
o  the  field,  and  rolls  to  a  stop.  Good  for  45  yards  (at  $10  a  yard) 
knd  a  cool  $450  to  the  March  of  Dimes.  Courtesy  of  KING-TV. 

I       Frankly,  we  were  just  as  pleased  as  Governor  Langlie.  It  was 
(the  kickoff  to  our  sixth  year  of  telecasting  in  the  Pacific  Northwest. 
|Back  in  1948,  KING-TV  opened  up  operations  by  bringing  this 


same  game  to  a  limited  audience.  Today,  five  years  later,  we  boom  into 
every  corner  of  this  prosperous  Puget  Sound  country.  KING-TV 
is  a  byword  to  almost  a  million  people.  And  Channel  5  is  the  familiar 
address  of  an  old  and  trusted  friend. 

But  KING-TV  isn't  resting  on  its  laurels.  We're  cooking  up 
new  ways  to  promote  audience  and  advertisers  every  day  of  the  week. 
Witness  the  picture  of  the  Governor  kicking  the  football.  It  made 
front  pages  all  over  the  state. 

So,  if  you're  searching  for  a  way  to  drum  up  sales  in  Western 
Washington,  better  give  your  Blair  man  a  ring.  We've  got  a  big 
drum  and  there's  hardly  a  soul  who  doesn't  hear  it. 

100,000  WATTS  •  ABC 


FIRST  IN  THE  PACIFIC  NORTHWEST 


*Estimated  sets  316,500  Jan.  1,  1954 


KING  TV 

CHAN N  EL  5  »  B  LA  I  R  TV 
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elusive"  and  regular  sports  broadcasting  to 
homes  has  nothing  to  fear  from  any  form  of 
pay  tv. 

James  Lawrence  Fly,  New  York  attorney 
and  former  FCC  Chairman,  moderator  for 
the  sessions,  said  he  could  argue  that  the  tre- 
mendous public  interest  in  sports  permits  no 
right  to  withhold  them  from  homes,  via 
radio  and  television,  and  without  payment,  "so 
long  as  we  buy  beer  and  razor  blades."  But 
he  could  also  argue,  he  said,  that  a  sports 
event  is  private  property.  No  one  has  the 
right  to  come  in  without  payment  to  the  owner. 


ANPA-Justice  Dept.  Slate 
Parley  on  Anti-Trust  Study 

Newspaper  publishers  name 
committee  to  confer  with  in- 
vestigators in  regard  to  open- 
ing the  association's  files. 

A  COMMITTEE  of  the  board  of  American 
Newspaper  Publishers  Assn.  was  authorized 
last  week  to  confer  with  Judge  Stanley  N. 
Barnes,  head  of  the  Justice  Dept.'s  Anti-Trust 
Division,  on  the  department's  current  study  of 
advertising  practices  [B«T,  Jan.  18  et  seq). 

The  conference  is  expected  "shortly,"  ANPA 
said. 

Text  of  the  association's  announcement, 
which  followed  what  was  described  as  one  of 
the  board's  regular  sessions  but  was  not  other- 
wise amplified,  said: 

The  board  of  directors  of  the  American  News- 
paper Publishers  Assn.  has  considered  the  re- 
quest of  the  Dept.  of  Justice  for  the  files  of  the 
association  relating  to  advertising  practices  in 
the  newspaper  publishing  field. 

The  board  has  authorized  a  committee  of  the 
board  to  discuss  the  request  with  Judge  Stan- 
ley N.  Barnes,  head  of  the  anti-trust  division, 
so  as  to  give  information  on  operations  of  the 
association  and  seek  further  light  on  information 
which  the  department  seeks.  It  is  expected 
the  conference  with  Judge  Barnes  will  be  held 
shortly. 

The  Justice  Dept.'s  study  covers  practices  of 
all  advertising  media  and  has  been  described 
by  Attorney  General  Herbert  Brownell  as  hav- 
ing been  in  progress  "for  some  time"  and  as  in- 
volving "the  matter  of  advertising  commissions 
to  determine  if  these  involved  any  violation  of 
the  anti-trust  laws."  Mr.  Brownell  said  that  "this 
is  simply  a  part  of  the  general  program  of  the 
anti-trust  division"  and  "does  not  mean  that 
action  will  necessarily  follow." 


Washington  Broadcasters 
Hold  State  Copy  Clinic 

RADIO'S  penetrating  power  is  more  potent 
than  ever,  and  can  become  even  more  effective 
for  national,  regional  and  local  advertisers 
through  better  copy,  Lee  Hart  Teegarden,  for- 
merly of  Broadcast  Advertising  Bureau,  told 
more  than  70  representatives  of  Washington 
state  radio  stations  and  advertising  agencies 
during  a  two-day  copy  clinic  held  in  Seattle 
Feb.  4-5. 

"We've  known  for  a  long,  long  time  about 
radio's  ability  to  create  impressions — retained, 
lasting  impressions — and  the  listener  provides 
a  testimonial  every  time  he  steps  to  the  counter 
to  buy.  Copy  provides  the  direct  link  between 
the  advertiser  and  the  consumer,"  she  said. 

Leo  Becklcy,  president,  Washington  State 
Assn.  of  Broadcasters,  which  sponsored  the 
clinic,  announced  that  a  sales  clinic  for  Wash- 
ington broadcasters  will  be  held  in  conjunction 
with  the  spring  meeting  of  WSAB  scheduled 
for  Apr.  9-10  in  Spokane. 
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RTNDA,  MEDILL  SET 
TV  SEMINAR  MAY  18-21 

THE  second  annual  National  Television  News 
Seminar,  sponsored  by  the  Radio-Television 
News  Directors  Assn.  and  Northwestern  U.'s 
Medill  School  of  Journalism,  will  be  held  at 
the  Orrington  Hotel,  Evanston,  111.,  May  18-21, 
it  was  announced  last  week  by  James  A.  Byron, 
RTNDA  president  and  news  director  of  WBAP- 
AM-FM-TV  Fort  Worth. 

The  seminar  is  designed  for  news  directors 
and  station  managers  and  will  feature  lectures, 
discussions  and  demonstrations  led  by  a  "fac- 
ulty" of  news  experts. 

Last  year  the  seminar  was  attended  by  direc- 
tors and  managers  from  25  states. 

Among  the  subjects  to  be  discussed  are:  (1) 
how  to  get  the  most  out  of  money  spent  on  tv 
news,  including  a  study  of  news  department 
budgets,  (2)  increasing  the  station's  revenue 
from  tv  news,  (3)  new  developments  in  news 
programming,  (4)  challenge  and  production 
problems  color  will  present  to  tv  news,  (5)  set- 
ting up  news  film  operation,  (6)  television  news 
law,  (7)  taking  advantage  of  tv  news  to  at- 
tract and  hold  an  audience,  and  (8)  basic 
equipment  needed  for  the  news  department. 

Class  is  limited  to  40  people — the  first  to  ap- 
ply will  be  accepted.  Fee  is  $50,  payable  to 
National  Television  News  Seminar,  in  care  of 
Baskett  Mosse,  chairman  of  Medill's  radio-tv 
department,  Northwestern  U.,  Evanston.  Ap- 
plicants should  include  their  position. 

NFAA's  Officers, 
Plans  Announced 

NEW  officers  of  National  Federation  of  Adver- 
tising Agencies  and  plans  for  its  first  national 
convention  were  announced  last  week.  NFAA 
headquarters  in  Los  Angeles. 

Elected  president  was  Nat  M.  Kolker,  Nat 
M.  Kolker  Advertising  Agency,  Philadelphia; 
first  vice  president,  Perce  Harvey  Jr.,  Harvey 
Advertising  Agency,  Topeka;  second  vice  pres- 
ident, Robert  W.  Maercklein,  Maercklein-Nel- 
son,  Milwaukee;  treasurer,  Gil  Sayward,  Gil 
Sayward  Assoc.,  Ft.  Lauderdale,  Fla.;  re- 
elected national  secretary,  Mrs.  Wanda  Mat- 
thews, Byron  H.  Brown  &  Staff,  Los  Angeles. 

Regional  governors  include  Anthony  Lease, 
American  Advertising  Agency,  Seattle,  Far  West- 
ern; Alvin  Jaffe,  Jaffe-Naughton-Rich  Advertis- 
ing, Minneapolis,  North  Central;  J.  Howard  Alli- 
son, J.  Howard  Allison  &  Co.,  Atlanta,  Ga., 
Southern;  Irving  E.  Blaine,  The  Blaine  Co.,  At- 
tleboro,  Mass.,  Northeastern;  R.  K.  Troxell, 
Troxell  Advertising  Agency,  Houston,  South 
Central. 

The  four-year-old  agency  group  will  hold 
a  convention  at  Los  Angeles'  Statler  Hotel 
March  5-7.  Twenty-five  U.  S.  and  Canadian 
agencies  will  discuss  projects  for  group,  in- 
ternal administration  of  small  agencies,  and 
new  advertising  methods  and  techniques. 

Also  announced  by  Los  Angeles  headquar- 
ters was  the  affiliation  of  Lester  Harrison  Inc., 
New  York,  with  the  association. 


Broadcasters  Named 
SDX  Chairmen  for  '54 

TWO  broadcasters  arc  numbered  among  the 
state  chairmen  who  have  been  selected  to  carry 
on  this  year's  activities  of  Sigma  Delta  Chi,  the 
professional  journalistic  fraternity. 

New  chairmen  identified  with  stations  are 
Robert  Thomas,  KEX  Portland,  who  will  repre- 


sent Oregon,  and  Joseph  B.  Wilder,  WBAV 
Barnwell,  for  South  Carolina.  Other  chairme 
were  chosen  from  ranks  of  newspapers  wit 
radio-tv  properties. 

Robert  U.  Brown,  Editor  &  Publisher  an 
SDX  president,  announced  the  list  of  chaiij 
men,  who  will  serve  as  personal  representative  | 
of  the  national  president  and  the  interests  o 
members  in  their  respective  states. 

RETMA  Conference 
To  Review  Tv  Survey 

STEPS  to  promote  uhf  television  and  an  ad 
vance  review  of  the  fifth  Jerry  Jordan  surve 
on  tv's  past  and  future  will  feature  the  three 
day  conference  of  Radio-Electronics-Tv  Asa 
members.  The  meeting  will  be  held  Tuesday 
Thursday  at  the  Roosevelt  Hotel,  New  York. 

Mr.  Jordan's  report  is  titled  'Television' 
Novelty  Is  Over — What  Can  You  Expec 
Now?"  It  will  be  reviewed  by  J.  B.  Elliott 
RCA  Victor  Div.,  chairman  of  RETMAV 
Sports  Committee.  The  report  will  be  release 
in  late  February.  It  will  be  discussed  by  tht 
Set  Division  Executive  Committee  and  Sale 
Managers  Committee  at  separate  sessions. 

Ways  of  stimulating  uhf  television  will  bi 
discussed  by  members  of  the  Set  Divisia! 
Executive  Committee,  headed  by  Robert  S 
Alexander,  Wells-Gardner  &  Co. 

Joint  Technical  Advisory  Committee  will  de 
scribe  progress  of  its  study  of  ways  to  reduct 
spurious  emission  and  interference  from  tt 
receivers.  The  study  is  being  conducted  at  tht 
request  of  the  FCC.  A.  V.  Loughren,  Hazeltini 
Electronics  Corp.,  is  JTAC  chairman. 

Legislative  and  administrative  development 
affecting  various  branches  of  the  electronics  in 
dustry  will  be  reviewed  by  President  Glen  Mc 
Daniel  and  James  D.  Secrest,  executive  via 
president.  After  group  meetings  Tuesday  an, 
Wednesday  the  Radio-Television  Industry  Com- 
mittee and  Electronics  Industry  Committee  wB 
meet.  The  board  of  directors  session  Thursday 
will  wind  up  proceedings.  Chairman  Robert  C 
Sprague,  Sprague  Electric  Co.,  will  preside  it 
the  board  discussion. 


Sen.  Potter  to  Present  VOD 
Awards  to  Contest  Winners 

SEN.  CHARLES  E.  POTTER  (R-Mich.)  will 
present  scholarship  and  radio-tv  console  awardl 
to  the  four  winners  of  the  annual  Voice  o| 
Democracy  contest  at  the  annual  luncheon  to 
be  held  Feb.  24  at  the  Shoreham  Hotel,  Wash- 
ington. Dr.  Samuel  Brownell,  U.  S.  Commis- 
sioner of  Education,  will  be  luncheon  m.c.  | 
The  four  winners  [B»T,  Feb.  8]  will  partici- 
pate in  the  annual  Democracy  Workshop  the 
weekend  of  Feb.  20-21  at  colonial  Williams- ; 
burg,  Va.,  along  with  a  number  of  the  state  [ 
contest  winners.  During  the  Feb.  22  well 
they  will  visit  President  Eisenhower  and  other 
high  Washington  officials  as  guests  of  the  VOD 
committee.  The  contest  is  conducted  jointly 
by  NARTB,  Radio-Electronics-Tv  Mfrs.  As 
and  U.  S.  Junior  Chamber  of  Commerce. 


Nebraskans  Meet  in  April 

ANNUAL  meeting  of  Nebraska  Broadcast 
Assn.  will  be  held  April  8  at  the  Hotel  Paddoc 
Beatrice,  according  to  Bob  Thomas,  WJA( 
Norfolk,  NBA  president.  The  meeting  will  fo 
low  the  area  BMI  program  clinic  to  be  he 
the  same  day. 
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GO  YANKEE 


GO  HOME  TOWN 


WNAC 

BOSTON— LAWRENCE 

50,000  WATTS  680 


28  Home  Town 
fetu&     Radio  Stations 


ON  THE 
DIAL 


OF  THE  YANKEE  NETWORK 

AND  THE 

MUTUAL  BROADCASTING  SYSTEM 


*PlcU  MANY  OUTSTANDING  PROGRAMS 

INCLUDING 


YANKEE  HOME  TOWN 
FOOD  SHOW 

Greater  Network  Coverage 
than  any  other 
New  England  Food  Show 
Monday  thru  Friday  1:15  -  1:45  P.M. 


* 
* 
* 
* 
* 


YANKEE  NETWORK 
NEWS  SERVICE 

New  England's  Oldest  and  Largest 
Independent  Radio  News  Service 
8  A.M.  9  A.M.  10  A.M. 

1  P.M.  6  P.M.  11  P.M. 


Plus  Promotional  and  Merchandising  Aids 

Ask  the  Man  from  (j.R   REPRESENTATIVES,  INC. 

The  Yankee  Network 

DIVISION  OF  GENERAL  TELERADIO,  INC. 
21  BROOKUNE  AVENUE,  BOSTON  15,  MASS. 
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JOHNSON  ASKS  SENATE  PROBE 
OF  FCC'S  LICENSE  FEE  PLAN 

Coloradan  introduces  bill  to  amend  Communications  Act  and  permit 
FCC  to  charge  only  'nominal'  fees.  Questions  of  inequities  are  also 
raised.  Senator  urges  Commission  to  suspend  proceeding. 

a  double  purpose.  By  wording  of  "nominal" 
fees,  the  Senator  intends  to  stir  interpretation 


THE  SENATE  Interstate  &  Foreign  Commerce 
Committee  now  must  decide  what  to  do  with 
Sen.  Edwin  C.  Johnson's  (D-Colo.)  proposal 
that  it  study  the  broadcast  license  fee  proposal. 

In  a  bold  move  calculated  to  head  off  final 
action  by  FCC  on  an  issue  that  has  evoked 
wide  interest  in  the  industry,  the  Senator  Tues- 
day told  the  Commission  what  he  thought 
ought  to  be  done  and  then  rested  his  case  with 
the  committee. 

•  The  Senator  urged  the  FCC  to  step  aside 
and  let  Congress  take  over. 

•  To  show  the  way,  Sen.  Johnson  initiated 
Senate  action  by  introducing  a  bill  that  was  re- 
ferred to  the  Commerce  group. 

•  And,  at  the  same  time,  he  called  on  the 
committee  to  explore  the  license  matter  in 
full  by  holding  hearings  on  the  bill. 

Sen.  Johnson's  stand  was  explained  in  detail 
in  a  letter  to  FCC  Chairman  Rosel  H.  Hyde. 
(For  full  text,  see  page  121.) 

The  letter  was  delivered  and  the  bill  intro- 
duced as  the  Commission  was  gathering  com- 
ments on  its  proposed  schedule  of  fees,  which 
includes  a  recommendation  that  $325  be 
charged  for  each  broadcast  application  [B»T, 
Feb.  1].  This  schedule  was  contained  in  a  no- 
tice of  rule-making  with  an  April  1  deadline 
on  coments. 

In  brief,  Sen.  Johnson's  position  was  this: 
The  Communications  Act  explicitly  states  that 
license  grants  do  not  give  the  licensee  a  pro- 
prietary interest  in  a  frequency  and  nothing 
should  be  done  to  encourage  a  licensee  to  be- 
lieve that  he  may  be  purchasing  an  equity. 

Congress  Wrote  the  Act 

Sen.  Johnson  also  reminded  FCC  that  Con- 
gress wrote  the  Act.  If  FCC,  by  direction  of 
the  Budget  Bureau,  is  departing  from  policy 
set  by  Congress  in  the  Act,  then  the  Congress 
ought  to  decide  the  merits  of  the  case. 

For  the  time  being,  Sen.  Johnson  urged  the 
FCC  "to  suspend  the  proceeding  until  the  Com- 
mittee of  Congress  created  to  legislate  on  com- 
munication policy  has  had  an  opportunity  to 
explore  this  matter  thoroughly." 

It  was  understood  that  Sen.  Johnson  will 
confer  with  Sens.  John  W.  Bricker  (R-Ohio), 
committee  chairman,  and  Charles  E.  Potter 
(R-Mich.),  chairman  of  the  communications 
subcommittee,  in  an  attempt  to  schedule  an 
early  hearing  on  the  bill. 

There  was  no  immediate  response  from  FCC 
after  receipt  of  the  Johnson  letter. 

The  Senator  absolved  FCC  from  his  criticism 
of  the  license  fee  proposal.  Tracing  the  legis- 
lative history  of  the  fee  proposal.  Sen.  Johnson 
acknowledged  that  after  the  Budget  Bureau 
directive,  "some  plan  had  to  be  suggested." 

But,  he  asserted,  "the  chief  considerations 
which  dominate  the  [Communications!  Act  are 
and  must  remain  the  public  interest  and  public 
responsibility,"  and  thus  "any  departure"  from 
the  Act's  principles  "should  be  resolved  by  the 
Congress." 

The  Johnson  bill  (S  2926)  would  amend  Sec. 
4  of  the  Communications  Act,  permitting  FCC 
to  "prescribe  nominal  fees  or  charges  for  any 
inspection,  certificate,  registration,  license,  per- 
mit, or  application  issued  or  provided  by  the 
Commission  in  carrying  out  the  provisions  of 
this  Act." 

It  was  learned  the  bill  is  designed  to  serve 


of  what  a  "nominal"  fee  for  a  station  should 
be.  The  other  reason  for  an  actual  bill  is  to 
attract  comments  from  government  and 
industry. 

Sen.  Johnson  warned  that  the  proposal  "de- 
signed to  raise  revenue  to  offset  expenses  in- 
curred by  the  Commission  .  .  .  may  merely 
create  a  monstrosity  defeating  the  purpose  for 
which  it  was  intended."  Among  other  ques- 
tions, he  asked  who  was  to  determine  what 
portion  of  FCC's  manhours  is  devoted  to  li- 
censing, what  type  of  accounting  will  be  re- 
quired and  will  an  inspection  service  be  re- 
quired.   He  asked  these  questions: 

Same  for  100  w  and  50  kw? 

Should  FCC  levy  the  same  $325  fee  on  a 
100  w  station  and  on  a  50  kw  outlet?  And 
what  would  be  the  decision  on  charging  a 
competitive  tv  application  in  a  big  market  as 
compared  to  a  non-competitive  tv  application 
to  serve  a  less  populous  area? 

Tenor  of  the  scattered  comments  thus  far 
filed  with  the  FCC  was  indicated  by  the  resolu- 
tion submitted  by  the  South  Carolina  Radio  & 
Television  Broadcasters  Assn.  It  warned  that 
"filing  fees  presents  danger  to  the  broadcasting 
industry,"  and  recommended  that  copies  of 
the  resolution  be  forwarded  to  the  South  Caro- 
lina congressional  delegation  and  the  governor 
of  the  state. 

As  an  example  of  more  detailed  comments, 
Joseph  Brenner,  Hollywood  radio  attorney 
and  one-time  FCC  west  coast  attorney,  made 
two  points  in  his  filings  with  the  Commission. 
He  opposed  the  FCC's  proposal  on  the  ground 
that  the  Commission's  activity  in  processing 
broadcast  and  other  applications  was  in  the 
public  interest  and  not  for  the  benefit  of  private 
individuals. 

If  the  FCC  is  forced  to  adopt  a  license  fee, 
Mr.  Brenner  recommended  an  ad  valorem 
schedule  based  on  estimated  construction  costs. 
In  this  way,  he  said,  distinctions  could  be  made 
between  a  small,  low  powered  station  in  a 
small  community  and  a  large  50  kw  clear 
channel  station  in  a  metropolitan  area.  It 
would  also  serve  to  differentiate  among  am, 
fm  and  tv  applications,  he  said. 

He  also  urged  that  any  fee  schedule  take 
into  account  whether  an  application  must  go 


Ready  With  the  Cash 

MAYBE  he's  someone  who  believes  he 
should  pay  "for  services  rendered."  Or 
then  again  he  may  be  a  good  Republican, 
eager  to  cut  government  expenditures. 
In  any  event,  an  unidentified  Port  Clin- 
ton, Ohio,  yacht  owner  applied  last  week 
to  the  FCC  for  a  radio-telephone  au- 
thorization for  his  pleasure  craft — and 
enclosed  a  check  for  $10.  This  was  the 
fee  proposed  for  safety  and  special  radio 
services  applications  in  the  Commission's 
notice  three  weeks  ago  [B«T,  Feb.  1]. 

P.  S.  The  $10  will  be  returned,  since 
the  fee  is  only  a  proposal  as  yet. 


through  hearing  or  not.  Some  provision  for 
reimbursement  to  the  government  for  hearings 
held  in  the  field  should  also  be  made,  he  said. 

Question  of  whether  or  not  networks  would 
file  any  comments  remained  unanswered  last 
week.  Unofficial  consensus,  according  to  in- 
formed sources,  was  that  the  proposal  is  diffi- 
cult to  oppose  and  the  networks  will  not  do  so. 

The  Federal  Communications  Bar  Assn.  does 
not  intend  to  submit  comments  pro  or  con, 
President  Vincent  B.  Welch,  Welch,  Mott  & 
Morgan,  said  last  week.  Attorneys  represent-' 
ing  various  types  of  clients  do  not  wish  to  take 
sides,  it  was  understood. 

A  special  committee  on  rules  of  the  Associa- 
tion of  Federal  Communications  Engineers  will 
examine  the  proposal  and  report  to  the  mem- 
bership, Frank  G.  Kear,  AFCCE  president,  re- 
ported. The  committee  is  under  the  chairman- 
ship of  Robert  E.  L.  Kennedy,  Kear  &  Kennedy. 

NARTB  is  studying  the  proposal,  it  was  re- 
ported, but  has  not  made  up  its  mind  whether 
or  not  to  file  comments. 

Consensus— It's  Unfair 
Bulk  of  unofficial  comments  by  Washington 
radio  attorneys  and  engineers  was  that  the 
proposed  flat  fee  for  broadcast  applications 
was  unfair.  One  attorney  claimed  that  the 
proposed  $325  charge  for  each  application  bore 
no  relationship  to  the  cost  of  processing  appli- 
cations for  various  facilities.  Another  said  the 
flat  fee  idea  was  like  putting  the  same  price 
on  a  Model  T  Ford  and  a  Cadillac.  A  pungent 
comment  by  one  engineer  took  exception  to  the 
high  charge  proposed  for  a  facility  which  the 
Communications  Act  specifically  withholds 
from  private  ownership. 

Several  attorneys  took  serious  views  of  the 
legality  of  charges  for  broadcast  applications. 
One  declared  that  the  imposition  of  fees  would 
change  the  whole  philosophy  of  radio  legisla- 
tion and  would  result  in  the  licensee  acquiring 
property  rights  in  frequencies.  He  also  fore: 
saw  future  increases  in  fees  to  the  point  where 
applications  for  stations  would  be  "up  for  sale." 


A  FIVE-MAN  Subcommittee  on  Communications,  an  arm  of  the  Senate  Interstate  & 
Foreign  Commerce  Committee,  has  been  newly  set  up  [B»T,  Feb.  8].  The  Senators 
on  the  subcommittee  are  (I  to  r)  Chairman  Charles  E.  Potter  (R-Mich.);  Republicans 
Dwight  Griswold  (Neb.)  and  Andrew  F.  Schoeppel  (Kan.);  Democrats  John  O.  Pastore 
(R.  I.)  and  Lester  C.  Hunt  (Wyo.).  The  license  fee  question  may  be  first  on  the  agenda. 
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every  TV  station  needs 

UW  COST 


that  local  sponsors  can  afford 


Here's  how  the  GRAY  Telop  screens  out  high  production  costs 


Install  a  Gray  Telop  as  part  of  your  basic  TV 
broadcast  equipment  for  commercials  .  .  . 
"screen"  out  high  production  costs!  Use  with  any 
television  film  camera,  including  the  new  Vidicon 
camera.  Projects  opaque  cards,  photographs, 
artwork,  314"  x  4"  transparent  glass  slides,  strip 
material,  even  small  objects  .  .  .  pens,  watches, 
cigarette  lighters,  pipes,  etc.,  or  small  models  of 
large  products. 


A  Gray  Telop  ...  at  low  initial  cost . . .  projects 
these  economical  materials  and  small  objects 
with  all  the  professional  versatility  of  major 
"network"  effects  . . .  without  using  costly  film 
strips  or  live  talent.  Sponsors'  copy  can  be  pre- 
pared quickly,  easily,  for  a  variety  of  effects 
that  is  virtually  unlimited.  Gray's  Telop  will  help 
you  to  sell  more  revenue  producing  commercials 
.  .  .  Increase  Your  Profits! 


Seeing  is  Believing 

•  Gray  Telop  projection  of  commercials  must  be 
teen  to  be  appreciated  ... 

•  You  get  dual  projection,  superposition,  lap  dis- 
solve, fade-out .  .  .  with  a  single  lens  system. 

•  You  can  project  'cinematic',  exciting  visual  effects 
for  greater  audience  interest ... 

•  Your  Gray  Telop  will  pack  punch  and  profit  into 
every  minute  of  your  TV  commercials  ...  at  a 
price  that  local  sponsors  can  afford! 


GRAY  TELOP  I 


— \  -— • — ^  ■ — —y 

RESEARCH 


AND  DEVELOPMENT  CO.  Inc.,  Milliard  St..  Manchester.  Conn. 
Division  of  the  GRAY  MANUFACTURING  COMPANY 
Originators  of  the  Gray  Telephone  Pay  Station  and  the 
Gray  Audograph  and  PhonAudograph. 


GRAY  TELOP  II 


WRITE  FOR: 

Visual  proof  of  the  profit  making  potential 
of  Gray  Telops.  Request  "TV  Anytown," 
the  completely  illustrated,  detailed  descrip- 
tion of  Gray  Telops. 


Yes,  WFDF  is  FIRST  in  the  largest  General  Motors  plant  city  in  the 
world.  FIRST  in  this  market  of  287,000  people  that  spent  $325,184,- 
000.  retail  dollars  last  year  out  of  their  family  incomes  which  are  40% 
higher  than  the  national  average.  Flint  is  a  GROWING  market  and 
WFDF  is  growing  with  it!  Join  the  smart  time-buyers  who  insist  on 
WFDF— FIRST  in  "FABULOUS  FLINT": 

*  Above  fii/ures  from  Sales  Management 
"Survey  of  Buying  Power"  19SS 

FLINT,  MICHIGAN 

WFDF—®©®- 

WW    I     ■#  I  AFFILIATE 

"Our  32nd  Year  in  Flint" 
Represented  by  the  KATZ  AGENCY 

Associated  with:  WOOD  and  WOOD-TV  Grand  Rapids 
WFBM  and  WFBM-TV  Indianapolis  —  WEOA  Evansvllle 


—  GOVERNMENT  -| 

1  Vhf,  4  Uhf  Permits  | 
Are  Granted  by  FCC 

Vhf   ch.    8   goes   to  WCHS 

Charleston,  W.  Va.,  as  former 

competitor  Capital  Tv  Co.  gets 

40%   interest.    Uhf  CPs  are 

issued  to  Chicago,  Tulsa,  Wau- 

sau  and  El  Centro. 

FIVE  new  tv  stations  were  authorized  last  weell 
as  the  FCC  issued  three  non-hearing  grants  and  I 
made  final  two  initial  decisions. 

Non-hearing  grants  went  to  Valley  EmpiraJ 
Telecasters,  for  uhf  ch.  16  at  El  Centro,  Calif. » 
WOSA  Wausau,  Wis.,  for  uhf  ch.  16  and  t<| 
WOPA-AM-FM  Oak  Park,  111.,  for  uhf  ch.  4* 
at  Chicago. 

Final  decisions,  making  effective  immediately! 
earlier  hearing  examiners'  initial  decisions,  went  1 
to  Arthur  R.  Olson  for  uhf  ch.  17  at  TulsaS 
Okla.,  and  to  the  Tierney  Co.  (WCHS)  fori 
vhf  ch.  8  at  Charleston,  W.  Va. 

At  El  Centro,  the  uhf  ch.  16  grant  was  madaj 
possible  by  the  dismissal  of  the  competitive  biqj 
of  Sidney  A.  Franklin  Jr.  Valley  Empire  ia 
owned  equally  by  William  B.  Ross,  public  rej 
lations  and  advertising  agency  owner,  and 
W.  G.  Ross,  banker. 

WOSA  Uncontested 

WOSA  Wausau  was  uncontested  for  the  ch 
16  assignment,  having  amended  its  earlier  ap 
plication  for  ch.  7,  sought  by  WSAU  there  an 
Wisconsin  Valley  Television  Corp.  Sole  owne 
of  WOSA  is  Rep.  Alvin  E.  O'Konski  (R-Wis.) 

WOSA-TV  plans  to  be  in  operation  by  July  1 
with  local  simulcast  programming,  it  was  re-  j 
ported.  No  network  affiliation  is  contemplated,  i 

WOPA  was  sole  bidder  for  uhf  ch.  44  at  ^ 
Chicago.    The  permittee,  headed  by  Egmont 
Sonderling,  plans  to  be  in  operation  by  the  end  i 
of  the  year. 

At  Tulsa,  finalizing  of  the  uhf  ch.  17  grannf 
to  Arthur  R.  Olson  was  made  possible  by  tha 
dismissal  of  the  competitive  bid  of  Tulsa  T\l| 
Co.,  which  is  reimbursed  $27,000  for  expensesj 
incurred  in  filing  its  application. 

In  the  Charleston,  W.  Va.,  case,  the  grant  offl 
the  ch.  8  facility  to  WCHS  was  enabled  by  thei 
dismissal  of  the  competitive  bid  by  Capital 
Television  Inc.  The  merger  agreement  calls , 
for  a  new  company,  WCHS-TV  Inc.,  to  be  60%i' 
owned  by  Tierney  Co.  and  40%  by  stockholders 
of  Capital  Tv  [B*T,  Feb  1]. 

Meanwhile,  FCC  designated  for  hearing 
Washington  beginning  March  12  vhf  ch. 
applicants  at  Bangor,  Me.,  and  the  uhf  ch.  1 
contestants  at  Fayetteville,  N.  C.  Bangor  ap 
plicants    are    Murray    Carpenter    &  Assoc 
(WGUY)     and     Maine     Broadcasting  C 
(WLBZ).    Contestants    at    Fayetteville  ar 
Fayetteville  Broadcasters  Inc.   (WFLB)  an 
Ralph  E.  Hess  (WFAI). 

Uhf  ch.  63  WAZL-TV  Hazelton,  Pa.,  an 
uhf  ch.  21  WEOK-TV  Poughkeepsie,  N.  Y 
were  advised  by  the  Commission  that  the 
applications  for  additional  time  to  construe 
cannot  be  granted  on  the  basis  of  presen 
showing. 

On  petition  by  KALE  Richland,  Wash.,  FCC 
announced  proposed  rule-making  to  delete  vhf 
ch.  3  from  Lewiston,  Idaho,  and  add  the  chan 
nel  to  Richland.  Uhf  ch.  32  would  be  substi 
tuted  at  Lewiston.  Coments  are  due  March  15 

FCC  turned  down  petition  by  WEBC  Duluth 
for  reconsideration  of  an  earlier  decision  chang 
ing  the  allocations  table  with  respect  to  assign 
ments  in  Minnesota  and  Michigan  [B#T,  Dec. 
7,  1953]. 
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They  live  on  the  Pacific  Coast... 


They  listen  to  Don  Lee 


Don  Lee  IS  Pacific  Coast  Radio 

Of  the  four  major  networks,  only  one  has  stations  in  the  45  important 
Pacific  Coast  markets  -  Don  Lee,  the  nation's  greatest  regional  network. 


Don  Lee  Broadcasting  System, 
Hollywood  28,  California, 
represented  nationally  by 
H-R  Representatives,  Inc. 
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STORER  ASKS  TO  RETAIN  KPTV  (TV) 
UNTIL  FCC  ACTS  ON  7-OUTLET  PROPOSAL 

Storer  says  it  will  dispose  of  one  of  its  five  vhf  stations,  but  asks 
FCC  indulgence  in  a  request  for  'temporary'  ownership  of  KPTV  (TV) 
Portland  until  the  final  disposal  of  FCC's  7-station  ownership  tv 
proposal.  It  would  operate  vhf  WXEL  (TV)  Cleveland. 

transfer  applications  for  both  KPTV  and 
WXEL. 

Storer  proposes  to  dispose  of  one  of  its  five 


HINTING  that  the  fate  of  the  nation's  pioneer 
commercial  uhf  station,  ch.  27  KPTV  (TV) 
Portland,  Ore.,  may  have  broad  influence  on 
the  progress  of  uhf  nationally,  Storer  Broad- 
casting Co.  petitioned  FCC  last  week  to  allow 
acquisition  of  the  station  as  part  of  its  $8.5  mil- 
lion purchase  of  Empire  Coil  Co.,  also  includ- 
ing vhf  ch.  8  WXEL  (TV)  Cleveland  [B»T, 
Jan.    11].    The  petition   accompanied  formal 


vhf  stations — the  maximum  allowed  under 
Commission  rules  to  any  single  entity — in  order 
to  assume  operation  of  WXEL,  but  asks  waiver 
of  the  multiple  ownership  rule  to  permit  "tem- 
porary" operation  of  KPTV  as  a  sixth  station. 
The  temporary  ownership  would  continue  un- 


with 

100,000  WATTS 
OF  VIDEO  POWER 


50/000  watts  audio  power 

Bringing  a  Clear  Picture  to 
35,361  TV  Homes  Formerly 
in  WOC-TV  Fringe  Area  .  .  . 


Assuring 
Advertisers  of 

250,361  TV 
HOMES 

in  the  WOC-TV 
Good  Picture 
Area . , . 


Iowa's 
First 
TV  Station 
The  Rich  Quint-Cities  First  TV  Station 


The 

QUINT  CITIESJ 
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til  FCC  settles  its  current  proposal  to  allow 
five-vhf  station  operators  to  acquire  two  addi-! 
tional  uhf  facilities,  now  under  fire  from  Capi- 
tol Hill  [B*T,  Feb.  8].  Should  FCC  not  allow 
the  additional  uhf  properties,  Storer  said  it 
would  promptly  dispose  of  KPTV. 

Current  Storer  holdings  include  WJBK-AM- 
FM-TV  Detroit,  WSPD-AM-FM-TV  Toledo, 
WAGA-AM-FM-TV  Atlanta,  WBRC-AM-TV 
Birmingham,  KGBS-AM-TV  San  Antonio, 
WGBS-AM-FM  Miami  and  WWVA-AM-FM1 
Wheeling,  W.  Va.  To  avoid  a  "forced  sale,] 
Storer  did  not  disclose  which  vhf  outlet  would 
be  sold  to  meet  the  five-vhf  station  rule. 

Herbert  Mayer,  with  his  family,  sole  owner 
of  Empire  Coil,  transformer  manufacturer  at 
New  Rochelle,  N.  Y.,  told  the  Commission  he 
was  required  to  sell  because  of  his  health  and 
in  order  to  devote  time  to  his  family. 

Storer  Broadcasting,  headed  by  pioneer 
broadcaster  George  B.  Storer,  told  the  Commis- 
sion the  acquisition  of  Empire  Coil  and  its  two 
stations  "represents  a  great  challenge  and  op- 
portunity which  will  enable  [Storer  Broadcast- 
ing] to  take  a  step  forward  towards  the  goal  of 
developing  the  company  as  a  strong,  public- 
minded,  representative  of  independent  broad- 
cast operations  through  the  country." 

Purchase  of  Empire  Coil  is  for  $6  million 
cash  and  the  adjusted  balance  of  $2.5  million 
in  4Vi  %  notes. 

Competitive  Picture 

Storer  pointed  to  the  competitive  picture  at 
both  Portland  and  Cleveland  as  basis  for  prompt 
action  upon  its  waiver  petition  and  the  transfer 
applications. 

Citing  Mr.  Mayer's  initiative  in  establishing 
KPTV,  termed  "the  'bell-cow'  of  the  uhf  serv- 
ice," Storer  argued  that  because  of  new  vhf 
competition  KPTV  is  facing  a  critical  period 
and  must  be  strengthened  technically  and  pro- 
gram-wise to  survive.  KOIN-TV  Portland  is 
now  operating  on  vhf  ch.  6. 

Storer  proposes  to  boost  KPTV's  effective 
radiated  power  to  200  kw  by  installing  new) 
equipment  as  soon  as  FCC  approval  to  tha 
transfer,  is  given. 

"Any  substantial  decline  in  the  fortunes  off 
uhf  in  the  Portland  market  may  well  constitute 
serious  discouragement  in  the  future  growth 
and  development  of  the  uhf  service,"  the  Storer 
petition  alleged.  "Failure  to  act  promptly  upon 
the  instant  transfer  will  seriously  handicap 
KPTV,"  it  said.  KPTV  is  an  NBC  affiliate. 

Citing  in  detail  the  "substantial  competition" 
of  radio  and  tv  in  the  Cleveland  market,  the 
Storer  petition  urged  that  any  delay  in  trans- 
fer of  WXEL  "may  tend  to  lessen  such  com- 
petition and  adversely  affect  the  competitive 
position  of  WXEL,"  an  ABC  and  DuMont 
affiliate. 

Empire  Coil  in  late  December  sold  uhf  ch. 
25  KCTY  (TV)  Kansas  City  for  $1,  plus  as- 
sumption of  certain  obligations,  to  DuMont 
[B°T.  Jan.  4]  and  subsequently  surrendered 
construction  permits  for  uhf  ch.  67  WNES 
(TV)  Indianapolis  and  uhf  ch.  26  KDEN  (TV) 
Denver. 

Empire  Coil  lost  about  $750,000  on  KCTY, 
which  becomes  DuMont's  "fifth"  outlet  because 
of  ownership  tie  with  Paramount  Pictures  Corp., 
licensee  of  KTLA  (TV)  Los  Angeles  [B*T, 
Jan.  1 1].  DuMont  already  owned  WABD  (TV) 
New  York,  WTTG  (TV)  Washington  and 
WDTV  (TV)  Pittsburgh. 

Mr.  Mayer  and  his  family  sold  all  376  shares 
outstanding  in  Empire  Coil  to  Storer.  As  of 
Oct.  31,  1953.  Empire  Coil's  net  indebtedness 
was  reported  at  $905,150.34.  Current  assets 
were  $1.36  million,  fixed  assets  $1.77  million 
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*  Gelausedup  English 


.llll'C  : 


For  lunch  qe-tcied 

To  call  up  Ed 
Und  up-qe -called 

Sein  self  instead. 
He  iss  sure  plenty 

Up-qeburned 
Has  his  own  offer 

Down  qe -turned.  ^ 

Now  always  iss 

So  busy  he 
Since  usinq 

NH0AM-7V 


WNHC 


jjj^Hfji 


NEW  HAVEN 

New  England's  first  complete  broadcasting  service    •    represented  nationally  by  Katz 


%  In  Plain  English 

WNHC-TV  reaches  more  than  2,540,760 
people  in  Connecticut  and  adjacent  areas. 
125  newspapers  carry  WNHC  daily  pro- 
gram listings. 


V  H  F 

Channel  8 


Three  steps  cover  New  Haven  on  radio. 

•  saturation  —  write  for  details 

•  NBC  affiliation 

•  complete  merchandising  service 
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KOIN-TV  is  Oregon's  most 
powerful  station 

KOIN-TV's  strong  56,000  watt  signal 
(soon  to  be  100,000  ERP)  plus  a  tower- 
ing antenna  height  of  1,114  feet  above 
average  terrain  is  resulting  in  effective 
coverage  of  far  more  area  in  the  rich 
Oregon  and  Southern  Washington  mar- 
ket than  any  other  Portland  station. 
Set  sales  are  skyrocketing! 

KOIN-TV  is  Portland's  only 
VHF  station 

KOIN-TV's  sharp  VHF  signal  is  the 
only  television  reaching  many  shadow 
areas.  Reception  and  picture  quality  are 
excellent. 

More  people  mean  more  sales 

KOIN-TV's  tremendous  coverage  — 
its  great  lineup  of  CBS  and  selected 
ABC  shows,  as  well  as  solid  local  pro- 
gramming has  built  a  loyal,  responsive 
audience.  Write,  wire,  or  phone  for 
availabilities  and  complete  market  data. 
KOIN-TV  is  your  best  buy  in  this  rich 
Oregon  market. 


i 


and  total  assets  $3.23  million.  Current  liabili- 
ties totaled  $1.28  million  and  other  liabilities 
$1  million  with  surplus  in  excess  of  $830,000. 
Book  value  of  fixed  assets  after  depreciation, 
listed  the  New  Rochelle  plant  at  almost  $900,-  ! 
000,  WXEL  at  700,000  and  KPTV  at  some  £ 
$410,000. 

In  the  sale  agreement,  Mr.  Mayer  agrees  not 
to  enter  the  radio-tv  or  manufacturing  business 
in  competition  with  Storer  for  five  years.  The 
manufacture  of  printer  circuits  or  transistors, 
however,  was  specifically  termed  not  in  com-l 
petition. 

Mr.  Mayer  gave  these  reasons  to  FCC  fori 

selling  his  holdings: 

Of  late,  I  have  begun  to  feel  adverse  physical! 
effects  from  too  many  energy  consuming  activi-| 
ties.  They  have  taken  their  toll  on  me  and  II 
want  to  try  to  recapture  some  good  sound  health 
by  taking  a  rest  from  the  strain  to  which  it 
have  constantly  been  subjected  over  the  past 
ten  years. 

In  addition  to  personal  matters  of  health,  it 
find  that  I  have  of  necessity  been  so  preoccupied 
with  the  variety  of  complex  business  problems 
affecting    different   branches    of   the  company 
that  I  have  in  too  many  ways  neglected  my  fam- 
ily. As  a  result,  I  feel  almost  a  stranger  to  ourfi 
five  children  who,  in  a  real  sense,  have  been 
growing   up   without   the    full   measure    of  aP 
father's  companionship  and  guidance.    I  know 
that  they  have  missed  that  closer  relationship 
to  which  they  are  entitled,  but  which  I  have 
not  had  the  time  to  give  them.    I  have  been 
obliged  to  be  away  from  home  so  much  and 
have  been  so  busy  while  at  home  that  the  same 
has  also  been  true  insofar  as  Mrs.  Mayer  isii 
concerned. 

After  careful  deliberation,  therefore,  I  decided  j 
recently  to  retire  from  complex  business  activi-I 
ties,  at  least  for  the  present.  It  became  my| 
objective,  therefore,  to  try  and  find  someone  I 
who  was  pre-eminently  qualified  to  assume  the  I 
control  and  administration  of  WXEL,  KPTV  and! 
our  manufacturing  plant  in  New  Rochelle.  I  be- 
lieve I  have  found  such  a  person  in  George! 
Storer. 

To  Increase  Indebtedness 

According  to  the  transfer  applications,  Storer 
Broadcasting  Co.  will  increase  its  funded  in- 
debtedness from  some  $4  million  to  $12  million 
to  facilitate  the  Empire  Coil  purchase.  Loans 
would  be  obtained  from  the  Society  for  Savings 
and  the  National  City  Bank,  both  Cleveland. 

As  of  Dec.  31,  1953,  Storer  Broadcasting's 
balance  sheet  showed  current  assets  of  $6.59 
million  and  property  and  plant  equipment  of 
$6.59  million  (less  $2.6  million  depreciation). 
Total  assets  were  $17.49  million.  Current 
liabilities  were  $5.48  million  with  long  term 
debt  $4.08  million.  Net  income,  after  federal 
and  state  taxes,  totaled  $1.46  million  in  1952 
and  $1.97  million  (unaudited)  in  1953,  FCC 
was  told. 

Besides  its  domestic  radio-tv  holdings,  Storer 
is  95%  owner  of  Television  del  Caribe  S.  A., 
permittee  of  vhf  ch.  11  CMTV  (TV)  Havana,) 
Cuba. 

Mr.  Storer  and  his  family  are  majority  com-j 
mon  stockholders  in  Storer  Broadcasting.  Jef-j 
ferson  Standard  Life  Insurance  Co.  owns! 
14,500  shares  7%  cumulative  preferred  stock! 
96.66%  of  Storer's  total  preferred  issue,  but! 
exercises  no  voice  in  corporate  affairs.  Invest! 
ment  agreement  was  approved  by  FCC,  since 
Jefferson  owns  WBTV  (TV)  Charlotte  and! 
WPDV  (TV)  Florence,  S.  C,  and  has  16.59%i 
of  WFMY-TV  Greensboro,  N.  C. 

Storer  told  the  Commission  it  proposes  nol 
changes  in  the  operating  personnel  of  either 
KPTV  or  WXEL  "pending  an  on-the-spot  study 
of  the  personnel  situation." 

WXEL  executives  include  Franklin  Snyder, 
general  manager;  Benjamin  Wichham,  program 
director,  and  Harold  Brinkman,  chief  engineer. 
The  station  employs  101  persons,  with  45 
in  programming,  25  commercial  and  31 
engineering. 

Executives  at  KPTV  include  Russell  K. 
Olsen,  station  manager;  Charles  R.  White, 
commercial  manager;  William  H.  McAllister, 


KOIN-TV 

CHANNEL  6  •  PORTLAND,  OREGON 

Avery-Knode/,  Inc.— National  Representatives 
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IMPACT! 

AUDIENCE! 

IN  FOUR-TV  STATION 
UHF-VHF  OKLAHOMA  CITY 

CHANNEL  25 

KT  VQ 

Proves  Itself  —  Proves  Sales  Ability 


KTVQ  GETS  $10,943.00  IN  TELETHON 


Starting  Saturday,  January  30  at  10  pm  KTVQ  stayed  on  the  air  all  through  the  night  until 
3  :30  pm  Sunday  to  rack  up  more  than  $10,000  for  the  March  of  Dimes. 

It  is  important  to  note  that  in  that  time  KTVQ  registered  more  than  8,000  telephone  calls, 
with  names  and  addresses,  on  its  special  30  phone  switchboard. 

DOUBLY  IMPORTANT— The  March  of  Dimes  campaign  in  Oklahoma  had  used  every 
avenue  to  raise  money — this  was  a  tough  clean-up  final  push — yet  in  a  4-station  UHF-VHF 
market  more  than  8,000  called  us. 


If  it's  eyes  and  ears  you  want — we've  got  'em. 


JOHN  ESAU 

PRESIDENT 


Represented  Nationally  by  H-R  TELEVISION 
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chief  engineer;  Gene  N.  Ragle,  program  di- 
rector, and  D.  Donald  Lonie,  advertising  direc- 
tor. The  station  employes  73,  with  27  in  pro- 
gramming, 18  engineering,  9  commercial  and 
19  office  and  administrative. 

Storer  Broadcasting  gave  in  part  the  follow- 
ing reasons  in  support  of  its  proposed  purchase 
of  Empire  Coil. 

[Storer  Broadcasting]  believes  that  the  acqui- 
sition of  these  stations  furnishes  the  opportunity 
to  extend  the  operations  of  the  company  to  im- 
portant communities  and  to  bring  to  the  people 
of  these  communities  the  best  possible  television 
service  within  the  experience  and  capability  of 
the  company.  It  further  believes  that  its  owner- 
ship and  operation  of  these  stations  will  serve 
the  public  interest  by  (1)  enabling  it  to  improve 
the  technical  service  rendered  by  the  stations, 
(2)  improve  the  program  service  rendered  by 
the  stations,  by  increasing  its  success  in  obtain- 
ing high  quality  local,  film  and  network  pro- 
grams, (3)  improve  the  service  rendered  to  ad- 
vertisers, both  local  and  national,  (4)  promote 
diversity  of  the  media  of  communications  and 
advertising  in  the  area,  particularly  in  the 
Cleveland  area  where  the  existing  vhf  stations 
are  owned  by  a  network  and  a  large  newspaper, 
(5)  increase  the  effectiveness  of  the  stations  in 
cooperating  with  local  civic,  governmental,  edu- 
cational and  charitable  institutions,  including 
the  use  of  such  means  as  are  available  to  en- 
courage noncommercial  educational  television, 
and  (6)  tend  to  equalize  the  competitive  position 
of  the  three  vhf  stations  in  Cleveland  and  the 
competitive  position  of  uhf  station  KPTV  in 
Portland  with  the  vhf  stations  serving  that  area. 

In  addition,  with  respect  to  the  acquisition  of 
uhf  station  KPTV,  Storer  welcomes  the  oppor- 
tunity to  obtain  first-hand  operational  experi- 
ence with  the  problems  of  uhf  with  a  view  to 
utilizing  such  experience  in  other  areas.  .  .  . 

Storer  believes  that  its  operational  practice 
of  placing  the  day-to-day  operations  of  its  sta- 
tions primarily  in  the  hands  of  a  station  manager, 
who  is  expscted  to  have  or  acquire  complete 
familiarity  with  the  needs  and  desires  of  the 
community,  supplementing  his  efforts  by  the 
experience  of  the  company  generally,  affords 
a  sound  basis  for  integrating  the  activities  and 
service  rendered  by  the  station  into  the  com- 
munity it  serves. 


Finally,  Storer  believes  that  the  acquisition 
of  these  stations  represents  a  step  that  will  be 
beneficial  to  the  general  interest  of  the  company 
and  its  stockholders.  The  company's  experience 
gained  in  the  operation  of  radio  and  television 
stations  in  the  state  of  Ohio,  as  well  as  in  simi- 
lar areas,  and  its  familiarity  with  the  needs  and 
desires  of  the  public  in  such  communities,  should 
enable  the  company  to  achieve  its  objectives 
in  requesting  the  transfer. 

CBS-ZENITH  HEARING 
PROPOSED  BY  FCC 

The  Commission  orders 
Zenith's  1948  tv  application 
reinstated  and  revokes  order 
which  moved  WBKB  (TV)  Chi- 
cago from  ch.  4  to  2. 

FCC  told  CBS  and  Zenith  Radio  Corp.  last 
week  that  it  looked  as  if  there  would  have  to 
be  a  hearing  between  them  to  see  who  should 
be  granted  permanent  occupancy  of  Chicago's 
vhf  ch.  2. 

Bowing  to  a  U.  S.  Court  of  Appeals  order 
last  month  that  the  FCC's  dismissal  of  Zenith's 
application  for  ch.  2  was  in  error  [B*T,  Jan. 
25],  the  FCC  ordered:  (1)  Zenith's  1948  appli- 
cation for  the  low-band  frequency  reinstated, 
and  (2)  revoked  the  show  cause  final  order 
which  moved  the  then  WBKB  (TV)  Chicago 
from  ch.  4  to  ch.  2. 

CBS  bought  the  WBKB  facilities  from  Amer- 
ican Broadcasting-Paramount  Theatres  Inc. 
early  last  year  for  $6  million.  Pending  settle- 
ment of  the  court  case,  the  Commission  author- 
ized CBS  to  operate  the  station  (now  WBBM- 
TV)  on  ch.  2  temporarily. 


In  line  with  the  court's  ruling,  the  Commi, 
sion  sent  McFarland  letters  to  both  CBS  ai 
Zenith  indicating  the  necessity  of  a  hearing, 
asked  CBS  to  file  a  formal  application  i 
change  WBBM-TV  from  ch.  4  to  ch.  2.  It  alt 
asked  Zenith  to  bring  its  reinstated  applicati^ 
up  to  date  with  regard  to  finances  and  en$ 
neering. 

It  warned  CBS  that  its  temporary  author? 
to  operate  on  ch.  2  gave  it  no  rights  in  a  heal 
ing  and  that  any  expenses  incurred  in  the  mo 
would  have  no  weight  in  the  hearing.  This 
in  line  with  what  the  court  ordered  when  it  pe 
mitted  the  FCC  to  authorize  CBS'  tempora1 
operation. 

Just  what  Zenith's  attitude  will  be  to  tl 
Commission's  action  last  week  was  unknown 
the  week's  end.  During  argument  before  t| 
court,  Zenith  counsel  emphasized  that  Zeni 
claimed  the  right  to  a  hearing  with  Balaban 
Katz,  the  then  licensee  of  WBKB,  and  not  wj 
CBS. 


House,  Senate  Bills  Pending 
Would  Amend  Sec.  309  (c) 

BOTH  HOUSES  of  Congress  now  have  legi 
lation  pending  which  would  clarify  the 
called  "protest  rule"  provision  of  the  Cor 
munications  Act  [B»T,  Feb.  8,  1]. 

Rep.  Charles  A.  Wolverton  (R-N.  J.)  intn 
duced  a  bill  (HR  7795)  last  Monday  at  tl 
FCC's  request.  Sen.  John  W.  Bricker  (R-Ohic 
has  offered  a  similar  bill  (S  2853)  in  the  Senat 

Rep.  Wolverton,  chairman  of  the  Hou; 
Interstate  &  Foreign  Commerce  Committe 
also  inserted  in  the  Congressional  Record,  tr 


OPERATION  BIG  VOICE 

ON  THE  AIR  FEBRUARY  15 

WLIB 

WttB     '                    '  ■    '  ' 

|  STUDIOS  pHKl 

!   NEW  TRANSMITTER  IN  THE 
HEART  OF  NEW  YORK  CITY! 

(in  East  River  opposite  86th  Street) 

1.8  miles  from  Harlem 
3.0  miles  from  East  Bronx 

4.8  miles  from  Bedford-Stuyvesant 

4.9  miles  from  Jamaica 

50%  CLEARER 
50%  STRONGER 
RECEPTION  EQUAL  TO 
ANY  NEW  YORK  STATION 

THE  ONLY  STATION  WITH 
STUDIOS  IN  HARLEM  . . . 

the  City  within  a  City 

.  Fir 'jTrT-Tm  ~  * 

:         ,  NEW  TRANSMITTER  I 

WLIB 

207  East  30th  Street 
New  York  16,  N.Y. 
Oregon  9-2720 

ARCHITECT:  Joseph  and  Vladeck  .  ENGINEERS:  Seelye,  Stevenson.  Value  and  Knecht,  N.Y.:  Weldon  &  Carr,  Wash.,  0.  C. 
CONSTRUCTION:  Merritt-Chapman  &  Scott  Corp.;  Walter  M.  Bordeman  &  Sons,  Inc. 
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MOCO  GAS 
BORDEN'S 
AMELS 

AMPBELL'S  PORK 
AND  BEANS 
ARLINGS  ALE 
HEVROLET 
HESTERFIELDS 
HRYSLER 
OCA-COLA 
ROSLEY 
•UMONT 
LGIN  WATCH 
THYL  CORP. 
ORD  MOTOR  CO. 
ORD  FOUNDATION 
GENERAL  MOTORS 
BERBER'S  BABY  FOODS 
7ORHAM  SILVER 
IELENA  RUBINSTEIN 
^PERIAL  OIL 
SANA 

ERGENS  LOTION 
EES  CARPETS 
IGGETT  &  MYERS 
UCKY  STRIKE 
AOTOROLA 
jLDSMQBILE 

\ail  mall 
•epsi-cola 
mel's  beer 

'LYMOUTH 

procter  &  gamble 
Prudential  insurance 
^chaefer  beer 
j.  s.  steel  corp. 


for  FtfftS 


1 0W>  ow 

.Abes***' 


SCREEN  GEMS  INC. 

?H  WEST  49th  blKtt., 
233  circle  5-5044 
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herever  you 


o  there's 


adio 


You're  going  places — 
everywhere — when  WGR 
carries  your  advertising 
throughout  Western  New 
York,Northwestern  Penn- 
sylvania and  nearby 
Ontario.  It's  the  most 
listened-to  station  in  the 
area. 

For  example:  Record  audi- 
ences tune  in  daily  .  .  . 
morning,  afternoon  and 
night..  .  to  WGR's  "top 
three"  disc  spinners  — 
John  Lascelles,  Billy  Keaton 
and  Bob  Glacy. 


GOVERNMENT 


FCC's  statement  on  the  proposed  legislation  af- 
fecting Sec.  309(c)  of  the  Act. 

The  proposal  would  end  an  automatic  stay 
of  a  protested  station  grant  which  now  is  man- 
datory, and  the  hearing  on  charges  required 
by  the  Act  could  be  a  paper  proceeding  instead 
of  an  oral  case. 

Neither  the  House  nor  Senate  Commerce 
Committees  has  scheduled  consideration  of  the 
FCC  request. 


STODOLA  NEW  FCC 
CHIEF  EXAMINER 

EDWARD  T. ,  STODOLA,  Civil  Aeronautics 
Board  hearing  examiner,  was  appointed  Chief 
Hearing  Examiner  of  the  FCC  last  week. 

The  appointee,  who  has  served  with  the  CAB 
for  11  years,  is  considered  by  his  colleagues 
as  one  of  the  three  top  examiners  in  the  avia- 
tion regulatory  field.  He  is  a  specialist  in  eco- 
nomic matters — rates,  routes  and  franchises. 

Mr.  Stodola  will  be  the  FCC's  second  chief 
examiner.  In  March  1950,  the  late  J.  Fred 
Johnson  was  named  to  that  post.  Mr.  Johnson 
died  in  May  of  the  same  year.  There  had  been 
no  chief  examiner  before  then. 

As  FCC  chief  examiner,  Mr.  Stodola  will  I 
supervise  17  hearing  officers.  Until  a  year  ago. 
the  FCC's  examiners  numbered  seven;  with 
additional  funds  in  last  year's  appropriation 
earmarked  for  tv  processing,  the  Commission 
named  ten  additional  examiners. 

Mr.  Stodola  was  born  in  Luxemburg,  Wis, 
Nov.  1,  1908.  After  graduating  from  state 
normal  school  in  1928,  he  taught  in  primary 
and  secondary  schools,  becoming  principal  of 
the  Rio  Creek,  Wis.,  junior  high  school.  In 
1934  he  entered  the 
U.  of  Wisconsin,  re- 
ceiving a  Ph.B.  in 
1938  and  an  LL.B. 
in  1941.  He  also  did 
graduate  work  if 
economics  at  Stan- 
ford U.  in  1938. 

Following  lat 
school,  he  joined  the 
Federal  government 
in  1941  as  an  assist- 
ant attorney  for  the 
Bituminous  Coal  Di- 
vision. In  1942  he 
transferred  to  the 
Civil  Aeronautics  Board  as  an  attorney  in  the 
General  Counsel's  office.  In  1943  he  was  an*' 
pointel  a  hearing  examiner. 

During  World  War  II,  Mr.  Stodola  served 
as  a  lieutenant  in  the  U.  S.  Coast  Guard, 
sitting  as  a  hearing  officer  in  merchant  marine 
cases  in  New  York  and  Mobile,  Ala.  He  re- 
turned to  civilian  life  and  the  CAB  in  1946. 

Sine?  then  he  has  been  in  charge  of  hear- 
ings involving  certificates  of  public  convenience 
and  necessity,  foreign  air  carrier  permits,  rateS, 
interlocking  relationships,  unifications,  and  ac- 
quisitions of  control  under  the  Civil  Aert- 
nautics  Act. 

At  the  present  time,  he  is  sitting  in  four 
cases.  It  is  expected  that  he  will  be  relieved 
of  three  of  them.  Following  his  completion 
of  a  decision  in  the  fourth,  he  will  be  free  to 
take  up  his  FCC  post.  This  will  be  in  about  a 
month,  it  is  understood. 

Mr.  Stodola  lives  in  Wood  Acres,  Md.,  a 
suburb  of  Washington,  with  his  wife  and  two 
sons.  He  is  a  registered  member  of  the  Re- 
publican Party  in  Montgomery  Co.,  Md.  Dur- 
ing his  U.  of  Wisconsin  days  he  worked  for 
Bob  and  Phil  La  Follette  during  campaigns 
for  senator  and  governor,  respectively. 


MR.  STODOLA 


1 


BROADCASTING 
CORPORATION 


RAND  BUILDING,  BUFFALO  3,  N.  Y. 

National  Representatives:    Free  &  Peters,  Inc. 
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O  UNTO  OTHERS,  ETC. 

.  .  .  but  do  it  first,  unquote. 


J^VERY  potential  customer  was  an  ad- 
versary to  the  old  hoss-trader.  Texans 
still  remember  the  character  who,  unable  to 
close  a  sale,  expressed  his  feelings  by  yank- 
ing a  non-buyer's  beard.  Hauled  before  the 
local  judge,  the  trader  broke  up  the  court- 
room by  testifying: 

"Honest,  your  Honor,  I  thought  I  was 
pulling  the  horse's  tail." 

These  old  fashioned  salesmen  wouldn't 
stoop  to  telling  the  truth— until  the  horse 
was  sold.  Informed  that  his  ex-merchandise 
had  dropped  dead  the  day  after  purchase, 
one  hoss-trader  admitted: 

"Don't  know  what  to  make  of  it;  he  never 
done  that  before." 

*    *  * 

In  modern  Amarillo,  the  sale  of  horses  is 
limited— if  "limited"  can  be  applied  to  a 
market  which  produces  $350  million  in  an- 


nual cash  income.  The  hoss-trader  has  been 
succeeded  by  businessmen  of  integrity,  and 
we  do  mean  "succeed":  Amarillo  gallops  at 
the  head  of  the  nation  in  per  family  retail 
sales. 

With  all  this  fodder  around,  folks  who 
harness  KGNC  don't  nag  about  sales. 
Spurred  by  100,000  watts,  our  tv  signal 
covers  30  Texas  and  New  Mexico  counties 
with  a  population  of  398,700.  KGNC-AM 
takes  an  even  longer  stride:  78  counties  with 
nearly  2  million  traders. 

Our  national  reps,  The  Katz  Agency,  will 
gladly  trot  out  additional  statistics. 


KGNC- AM  &  TV 

J — i 


Amarillo 


NBC  and  DuMONT  AFFILIATE 
AM:  10,000  watts,  710  kc.    TV:  Channel  4.    Represented  nationally  by  The  Katz  Agency 
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FCC  APPROVES  NINE  RADIO-TV  TRANSFERS 


Sale  of  WBML  Macon,  Ga.,  by 
Allen  M.  Woodall  and  associ- 
ates for  $1 60,000  and  the  "un- 
merging"  of  WETV  (TV)  there 
head  list  of  changes. 

NINE  radio-tv  properties  traded  hands  last 
week  as  FCC  approved  several  station  transfers 
including  WBML  and  the  "un-merging"  of 
WETV  (TV),  both  in  Macon,  Ga. 

Uhf  ch.  47  WETV  (TV),  representing  a 
precedent  merger  case  on  the  post-thaw  tele- 
vision scene,  was  owned  45%  each  by  WBML 


and  WNEX,  Macon. 

The  Commission  last  week  authorized  the 
sale  of  WBML  by  Allen  M.  Woodall  and  asso- 
ciates for  $160,000  to  Jocal  businessmen  C.  R. 
Rader  and  George  W.  Patton.  In  the  WETV 
(TV)  transfer,  WBML  sells  its  45%  interest 
to  the  tv  station's  permittee,  Macon  Television 
Co.,  for  conversion  to  treasury  stock.  Consid- 
eration is  $70,000  including  loans  of  $58,500. 
WNEX  owns  45%  with  W.  A.  Fickling  holding 
the  remaining  10%  [B*T,  Jan.  25]. 

Other  transfers  receiving  FCC  approval  are: 

WRHT  Griffin,  Ga. — Assignment  of  license 
from  Robert  H.  Thompson  Sr.  trading  as  Griffin 


Broadcasting    Co.    to    Virginia    P.    Bowen  for 

575,000. 

WWNS  Statesboro,  Ga. — Assignment  of  license 
to  Robert  H.  Thompson  Sr.  for  $25,000  through 
sale  of  remaining  50%  interest  by  Virginia  P. 
Bowen. 

KJFJ  Webster  City,  Iowa — Assignment  of  li- 
cense to  Charles  V.  and  Ruth  B.  Warren  from 
Land  O'Corn  Broadcasting  Co.  through  purchase 
of  remaining  50%  partnership  interest  from  Lloyd 
and  Margaret  P.  Carr  for  $15,000. 

WDOB  Canton,  Miss. — Assignment  of  license 
from  partnership  doing  business  as  Madison 
County  Broadcasting  Co.  to  company  of  the 
same  name. 

WISP  Kinston,  N.  C. — Assignment  of  license  to, 
Citizens  Broadcasting  Co.  from  Edwin  J.  Schuff-' 
man  in  consideration  of  98.98%  interest  in  ne» 
licensee. 

KBUD  Athens,  Tex. — Assignment  from  Hender- 
son County  Broadcasting  Co.  to  J.  B.  McNutt 
Jr.  through  purchase  of  remaining  25%  interest 
for  $5,000. 

KCCT  Corpus  Christi,  Tex. — Assignment  of 
license  from  five-principal  equal-partnership, 
International  Radio  Co.,  to  corporation  of  the 
same  name. 

Hickenlooper  Group  Finds 
'Improvement1  in  Voice 

A  SENATE  Foreign  Relations  subcommittee 
has  ended  its  investigations  of  the  U.  S.  ovelj 
seas  information  program. 

This  announcement  and  a  final  report  by 
the  subcommittee,  which  was  chairmanned  by 
Sen.  Bourke  B.  Hickenlooper  (R-Iowa),  came' 
a  week  after  a  Presidential  commission  asserted 
Congressional  investigators  have  so  harassed 
the  program  that  the  agency  charged  with  car- 
rying it  out  (U.  S.  Information  Agency)  can 
hardly  get  the  job  done  [B»T,  Feb.  8]. 

The  commission  had  indicated,  however,  it 
was  referring  to  Sen.  Joseph  R.  McCarthy's 
Permanent  Investigations  Subcommittee. 

In  departing  from  the  scene,  the  Hicken- 
looper subcommittee  in  a  final  report  to  Con- 
gress noted  "considerable  improvement"  in  the 
information  program  during  the  past  few 
months  although  "many  shortcomings  remain." 
The  group  made  an  18-month  study. 

What  the  program  (which  includes  Voice  of 
America)  now  needs  most  "during  the  next, 
three  or  four  years  is  a  period  of  stability  and! 
continuity,"  the  Senators  said.  This  was  similar 
to  the  observation  made  by  the  Presidential 
commission. 

The  report  clashed  with  a  McCarthy  grouf 
assertion  that  "inefficient,  incompetent  opera! 
tions"  and  "lack  of  direction"  have  crippled 
the  information  program.  The  investigations 
unit  said  "top  policy  experts"  in  the  program 
were  "totally  unfit  to  execute  their  assign- 
ments." The  McCarthy  report,  released  Feb.  3, 
also  said  USIA  Director  Theodore  C.  Streibert 
would  be  called  before  the  group  for  ques( 
tioning. 

In  reporting  on  last  year's  major  recom- 
mendations, the  Hickenlooper  subcommittee, 
which  turned  back  to  the  Senate  more  than 
$21,000  out  of  $75,000  it  received  for  the 
probe,  suggested  the  Voice  of  America  speed 
up  its  headquarters  transfer  from  New  York  to 
Washington,  D.  C. 

Broadcasters  To  Take  Part 
In  Highway  Safety  Session 

BROADCASTERS  representing  the  48  state! 
will  take  part  in  the  White  House  Conference 
on  Highway  Safety  to  be  held  Feb.  17-19  in 
Washington.  Sinclair  Weeks,  Secretary  of  Com- 
merce, is  general  chairman  of  the  conference. 

Head  of  the  Media  Advisory  Committee  of 
the  conference  is  Charles  F.  McCahill,  Cleve- 
land News,  past  president  of  American  News- 
paper Publishers  Assn.  Harold  E.  Fellows, 
NARTB  president,  is  a  member  of  the  com- 
mittee along  with  Donald  H.  McGannon, 
DuMont  Tv  Network,  and  Robert  A.  Schmid, 
MBS. 


WDAY 


(FARGO,  N.  D.) 

IS  ONE  OF  THE  NATION'S 
MOST  POPULAR  STATIONS! 


Despite  local  competition  from  three  other 
major  networks,  WDAY  consistently  gets 
a  greater  share  of  Audience  —  Morning, 
Afternoon  and  Evening  —  than  all  other 
stations  combined,  in  Fargo-Moorhead! 


NBC  •  5000  WATTS 
970  KILOCYCLES 

FREE  &  PETERS,  INC. 
Exclusive  National 
Representatives 
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WILS-TVCOMPLETES  LANSING-DETROIT 


NETWORK  LINK  IN  RECORD  TIME 


48  MILES 


LANSING 


36  MILES 


Y 


MILFORD 


(1 


DETROIT 


SMS  W*^,  saU^f  hc^g| 
"^X  o°%ediS  S&ggii  pertec^. 


'  «YJe  are  c°^s VandinS  XVendabie .  ^£jt  pic7, 
ture  trau   iiiiBM^BBfT^*!4^ 


RECEIVING  DISH  atop  Olds  Tower,  Lansing,  feeds  a 
Raytheon  MTR  50  Microwave  Receiver.  WILS-TV  operates 
on  Channel  54  with  20  KW  visual,  10  KW  aural. 

84  MILE  HOP  starts  with  Raytheon  MTR  50.  Transmitter  in 
the  Penobscot  Building,  Detroit. 

MID-POINT  AT  MILFORD  showing  300-foot  relay  tower 
and  housing  for  Raytheon  microwave  transmitting  and  re- 
ceiving equipments. 


► 


RAYTHEON  MICROWAVE  SPECIALISTS 

p  tot/id  e  quick,  effective  answer 
to  Interconnection  Problem 

Twenty-four  days  after  first  discussions  with 
Raytheon  microwave  specialists,  Lansing's  UHF 
station  WILS-TV  began  telecasting  an  extensive 
schedule  of  major  network  programs  covering 
Central  Michigan  from  the  Capital  City.  The 
84-mile  link  with  Detroit  was  accomplished  in 
two  hops,  using  Raytheon  Magnalink  2000  mc 
microwave  equipment. 

Raytheon  engineers  worked  around  the  clock 
with  station  and  tower  construction  personnel 
planning  the  system  layout,  expediting  delivery, 
coordinating  tower  and  building  installations 
and  testing  and  initiating  the  system.  Comple- 
tion of  the  network  link  ranks  WILS-TV  with 
the  nation's  top-flight  stations.  With  Raytheon 
microwave  equipment  and  Raytheon  specialized 
engineering  service,  WILS-TV  solved  their  inter- 
connection problem  easily,  speedily  and  eco- 
nomically .  .  .  months  ahead  of  any  alternative 
. . .  and  with  incomparable  reliability  and  fidelity. 


RAYTHEON 


Specialists  in  Microwave  for  Television 


RAYTHEON  MANUFACTURING  CO. 

Equipment  Sales  Division 
Dept.  6270  B-T      WALTHAM  54,  MASSACHUSETTS 
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House  Campaign  Study 
Would  Cover  Radio-Tv 

LEGISLATION  that  would  set  up  a  special 
House  committee  to  study  campaign  expendi- 
tures, including  the  use  of  radio-tv  time,  was 
introduced  Tuesday  by  Rep.  C.  W.  Bishop 

(R-m.). 

The  resolution  (H  Res  439)  need  only  be 
passed  by  the  House  to  become  effective.  It 
would  set  up  a  five-man  committee  and  would 
cover  "the  extent  and  nature  of  [campaign]  ex- 
penditures" of  all  candidates  for  the  U.  S. 
House,  whether  for  nomination  or  election  to 
the  office.  A  report  would  be  submitted  to  the 
House  not  later  than  Jan.  3,  1955.    The  next 


Congressional  election  is  Nov.  4. 

The  section  of  the  resolution  referring  to 
radio-tv  time  specified  the  expenditures  re- 
ported would  be  those  made  by  House  candi- 
dates, given  to  them  or  made  on  their  behalf 
in  the  1954  political  campaign. 

The  proposal  must  be  cleared  by  the  House 
Rules  Committee  before  House  consideration. 

A  bill  pending  in  the  Senate  (S  2538)  which 
was  introduced  late  in  the  session  last  year  by 
Sen.  Hubert  H.  Humphrey  (D-Minn.)  would 
create  a  commission  that  would  study  the  same 
matters  outlined  by  the  Bishop  proposal.  A 
difference,  however,  is  that  the  Humphrey  bill 
affects  all  Congressional  candidates  while  the 
Bishop  bill  affects  only  House  candidates. 

The  Humphrey  bill  pends  before  the  Senate 
Rules  Committee. 


PRESIDENT  Eisenhower  inspects  the  sun- 
dial presented  to  him  for  his  farm  near 
Gettysburg,  Pa.,  by  the  Radio  &  Tele- 
vision Correspondents  Assn.  With  the 
President  is  Martin  Agronsky,  ABC,  who 
is  retiring  president  of  the  association. 
Occasion  was  the  Washington  corre- 
spondents' annual  dinner  Feb.  6  at  the 
Hotel  Statler  in  the  Nation's  Capital.  The 
sundial  is  mounted  on  a  120mm  shell  fired 
during  World  War  ll's  Anzio,  campaign. 


WAIM-TV  Protests  STA 
To  WORD-TV  on  Paris  Mt. 

CHARGING  potential  loss  of  its  CBS  affflit 
tion  and  other  "irreparable  economic  injury' 
uhf  ch.  40  WAIM-TV  Anderson,  S.  C,  file* 
a  Sec.  309(c)  economic  protest  with  FCC  las 
week  against  the  special  temporary  authorit 
for  vhf  ch.  7  WORD-TV  Spartanburg  to  opei 
ate  on  an  interim  basis  from  Paris  Mt. 

The  interim  grant  already  is  under  fire  b 
Sen.  Edwin  C.  Johnson  (D-Colo.)  of  the  Senat 
Interstate  &  Foreign  Commerce  Committee 
WORD-TV  has  signed  with  CBS  and  the  Pare 
Mt.  operation  is  scheduled  to  commence  aboil 
April  25  [B«T,  Feb.  8]. 

WORD-TV's  permit  calls  for  transmit 
site  at  Hog  Back  Mt.,  but  pending  completiM 
of  this  installation  the  station  proposes  to  con 
mence  interim  operation  at  the  Paris  Mt.  sit 
of  former  WFBC-FM  Greenville. 

Paris  Mt.  is  only  six  miles  from  Greenville 
WAIM-TV  notes,  alleging  WORD-TV  choj 
it  to  widen  spacing  from  WBTV  (TV)  Chaj 
lotte,  basic  CBS  outlet.  WAIM-TV  charge, 
WORD-TV  intends  to  "abandon"  its  Hog  Bac 
Mt.  site  and  seek  permanent  grant  at  Paris  M 


KWTO  Wins  8-Year  Fight 
For  Night  Power  Boost 

AFTER  nearly  eight  years  of  FCC  and  com 
litigation,  KWTO  Springfield,  Mo.,  won 
second  final  decision  from  the  Commission  ft 
extension  of  its  nighttime  service.  FCC  hi 
approved  a  boost  in  night  power  from  1  kwl 
5  kw  with  changes  in  directional  array.  KWT 
already  has  5  kw  daytime  on  560  kc. 

FCC  first  approved  the  change  in  1950,  bi 
upon  court  appeal  by  KFDM  Beaumont,  Tes 
the  case  was  remanded  to  the  Commissiol 
The  court  ruled  FCC  erred  in  failing  to  coi 
sider  an  alternate  directional  array  propose 
by  KFDM.  In  the  final  decision,  howevfl 
FCC  ruled  the  KWTO  proposal  is  more  efl 
cient  than  that  of  KFDM.  FCC  found  tt 
KWTO  increased  nighttime  service  to  be  in  ti 
public  interest  despite  interference  to  KFD! 
and  KLZ  Denver. 


take 
shot  at 

HALF-BILLION 

DOLLAR  MARKET 

Columbia,  South  Carolina's 

14 -County  trading  area 

I 
\ 

COLUMBIA  —  one  of  America's  fastest-growing  cities! 
U.  S.  Census  reports  39.3%  increase  between  1940  and 
1950  —  ihree  times  the  national  average. 

COLUMBIA  —  center  of  thriving  14-county  trading  area. 
Population:  595,700.  E.B.I.  $578,686,000!* 

'SOURCE  —  Sales  Management  Survey  of  Buying  Power 
May  10,  1953  —  covering  14-county  trading  area  credited 
to  Columbia,  S.C. 


Network  Affiliation: 


WNOK-TV  Channel  67 
CBS-T  V-Du  Mont 
WNOK  1230kc. 

Represented  By 

MUTUAL  Paul  H-  Raymer  Co. 


M     E    T  I 

0  CORPORATION 

Studios:  1811  Main  Street  •  COLUMBIA  S.C. 


£arly  l$th  Century  tlurtdtrbvu 
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Who's  Kidding  You 
About  St.  Louis  UHF? 


Here  Are  the  Claims: 

?  AREA  Station  "A"  claims  to  be  "Most  Powerful  TV  Station 
in  the  Country." 

The  full  story  is:  this  station  has  a  directional  antenna  and  is  attempting  to  say 
that  it  is  throwing  all  its  power  into  one  area.  Directionalized  television  is  in 
its  infancy.  Picture  reception  in  the  home  will  be  the  real  answer  to  this  claim. 

?  AREA  Station  "B"  claims  to  be  using  "the  most  powerful 
transmitter  ever  built  for  UHF"  and  thus  is  the  "Power". 

The  full  story  is:  every  UHF  station  in  the  St.  Louis  AREA  uses  the  same  type  trans- 
mitter ...  the  "GE-12." 

Here  Are  the  Facts: 

!  KSTM-TV  is  the  ONE  UHF  Station  in  St.  Louis! 

Centrally  located  in  the  heart  of  St.  Louis  .  .  .  one  block  west  of  Forest  Park. 

!  More  sets  in  St.  Louis  receive  KSTM-TV  with  indoor  anten- 
nas than  any  other  UHF  Station! 
Surveys  prove  it! 

Thus  conversion  costs  for  KSTM-TV  are  within  the  financial  reach  of  a  larger  seg- 
ment of  the  St.  Louis  population  than  any  other  station. 

!  KSTM-TV,  with  275#000  Watts  NON-DIRECTIONAL  E.R.P. 
is  received  BETTER  in  MORE  homes  in  St.  Louis  than  any 
other  UHF  Station!  Surveys  prove  it! 

KSTM-TV,  with  275,000  watts  NON-DIRECTIONAL  E.R.P.  is  the  most  powerful 
station  in  St.  Louis  .  .  .  UHF  or  VHF. 

Use  Your  Advertising  Dollars  Where  They  Count  Most . . .  Call 


H-R  TELEVISION  INC. 


NEW  YORK  •  CHICAGO.  •  SAN   FRANCiSCO  •  LOS  ANGELES 


CHANNEL  36 


SAINT  LOUIS 
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Legislators  Enter 
'Strike  It  Rich'  Fray 

A  New  York  committee  investi- 
gating solicitations  is  checking 
books  of  the  NBC  Radio  and 
CBS-TV  giveaway  show. 

THE  BOOKS  of  Strike  It  Rich,  one  of  the 
oldest  of  giveaway  programs  now  on  the  air, 
were  in  the  hands  of  a  New  York  State  Legis- 
lative investigating  committee  last  week  after 
New  York  City  Welfare  Commissioner  Henry 
L.  McCarthy  had  termed  the  show  "a  national 
disgrace"  which  would  have  to  be  licensed  by 
his  office  [B*T,  Feb.  8]. 

Mr.  McCarthy  apparently  called  a  halt  to 


his  own  attacks  on  the  program  after  State  Sen. 
Bernard  Tompkins,  chairman  of  the  Legislative 
Committee  Investigating  Public  Solicitation, 
said  he  had  instructed  committee  probers  to 
"get  all  the  facts." 

A  spokesman  for  Walt  Framer  Productions, 
owner  and  producer  of  the  program,  said  Thurs- 
day that  the  show's  books  had  been  turned  over 
voluntarily  to  representatives  of  the  Tompkins 
committee  although  the  Framer  organization 
contends  the  program  is  not  the  type  of  opera- 
tion the  Tompkins  committee  was  authorized 
to  investigate. 

They  reiterated  that  Strike  It  Rich  had  never 
made  public  solicitation  for  funds  but,  rather, 
that  monies  received  had  been  voluntary  con- 
tributions and  were  distributed  as  specified  by 
the  donors  or,  where  no  such  specifications  were 
given,  were  turned  over  to  program  participants 


in  the  discretion  of  the  producers.  They  also 
noted  that  audited  reports  of  the  funds — which 
they  said  totaled  $42,209  for  1951-53— were 
sent  monthly  to  the  sponsor  of  the  program 
and  the  sponsor's  agency. 

Colgate-Palmolive  Co.  sponsors  the  show  on 
CBS-TV  Mon.-Fri.,  11:30  a.m.  to  noon,  and 
Wed.,  9-9:30  p.m.  and  on  NBC  Radio  (usin^ 
a  tape  from  the  tv  show)  Mon.-Fri.,  11-11:35 
a.m.  William  Esty  &  Co.  is  the  agency. 


GOP  Show  on  KABC-TV 
Draws  Democrat's  Ire 

REPUBLICAN-sponsored  Washington  Callinl 
California  KABC-TV  Hollywood  is  a  "partisan] 
unfair,  one-sided  program,"  Paul  Ziffren,  Demo- 
cratic national  committeeman  and  California 
party  leader,  told  ABC-TV  last  week.  He  sail 
unless  equal  time  is  provided  Democrats  by  tha| 
Thursday,  he  will  file  a  complaint  with  FCC. 
The  film  reportedly  is  produced  by  Republican 
Assoc.,  Washington. 

Mr.  Ziffren  said  he  wired  a  protest  on  the 
program's  "one-sidedness"  to  the  network's 
New  York  and  Hollywood  offices  Jan.  18  aijj 
followed  the  wires  with  a  letter  last  week  it 
which  he  stated  ABC  should  have  been  able  to 
clarify  its  position  within  one  month;  otherwise, 
the  FCC  complaint  will  be  filed,  he  said. 

The  letter  cited  FCC  decisions  on  "publii! 
service  responsibility  of  broadcast  licensees' 
and  quoted  the  NARTB  Code's  recommend^ 
tion  against  sale  of  time  for  discussion  of  con* 
troversial  issues.  Mr.  Ziffren  admitted  CalS 
fornia  Democrats  were  unable  to  buy  equa 
time.  He  added,  however:  "To  attempt  to  sal 
isfy  the  requirement  (to  present  both  sides)  by 
offering  to  sell  time  to  the  Democratic  Party 
is  to  exploit  for  commercial  purposes  you 
position  as  a  licensee  and  to  repudiate  you) 
responsibility  to  the  public." 


Two  Left  in  Tulsa  Bid 

VHF  ch.  2  competition  at  Tulsa,  Okla.,  wa( 
reduced  to  two  competitors  last  week  as  the 
FCC  approved  dismissal  of  a  third  bid  by  Fryei 
Television  Co.  Remaining  in  the  contest  an 
Central  Plains  Enterprises  Inc.  and  Oil  Capital 
Television  Corp. 

Meanwhile,  one  Miami  vhf  ch.  7  contestant, 
Mel  Foster-Harold  Hoersch,  petitioned  th< 
Commission  to  dismiss  their  bid.  This  would 
leave  ch.  7  in  a  four-way  contest  among  Bis- 
cayne  Television  Corp.,  East  Coast  Televisior 
Corp..  South  Florida  Television  Corp.  and 
|  Sunbeam  Television  Corp. 


PUZZLE:  Find  tht>  kitchen  sink 

The  kitchen  sink  is  in  the  load  of  corn  .  .  .  made 
possible  by  today's  attractive  cash  prices. 

In  fact,  there's  a  whole  new  steel  cabinet 
kitchen  on  the  way  for  still  another  Kansas  farm  home. 

The  decision  to  make  this  (and  countless  similar 
major  purchases)  was  stimulated  by  WIBW  ...  a  fact 
that  alert  advertisers  have  known  for  years. 

The  reason's  simple.    WIBW  is  the  station  listened 
to  most  by  Kansas  farm  families.*    Use  WIBW  to 
influence  decisions  in  favor  of  your  brand. 


*  Kansas  Radio  Audience,  195} 


THE  MAGIC  CIRCLE* 

Rep.:  Capper  Plications,  be. « IEN  IUDY,  G.»  Mgr. •  WIBW  •  KCKN 


Rep.  CAPPER  PUBLICATIONS,  Inc.    •    BEN  LUDY,  Geo.  Mgr.    •    WIBW    •  KCKN 


Color  Becomes  an  Issue 

COLOR  tv  will  probably  become  one  of 
the  issues  in  comparative  tv  hearings 
from  now  on.  First  move  along  these 
lines  came  last  week  when  all  competi- 
tors for  New  Orleans'  vhf  ch.  4  filed 
amendments  to  their  applications  enum- 
erating proposed  color  equipment  and 
programs.  This  was  done  after  the  hear- 
ing examiner  approved  a  request  of 
WTPS-New  Orleans  Times  Picayune  for 
permission  to  amend  to  show  its  color 
plans.  All  three  applicants — WWL-Loy- 
ola  U.  and  WNOE  are  the  other  two 
contestants  — proposed  network  color, 
slides  and  film.  WTPS  also  proposes 
that  40%  of  its  local  live  programming 
will  be  in  color — and  plans  to  make  this 
one  of  its  points  of  reliance.  Attorneys 
and  Hearing  Examiner  Elizabeth  Smith 
are  scheduled  to  meet  this  week  to  dis- 
cuss the  points  of  reliance,  submitted  at 
the  end  of  last  week. 
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he's  taking  lessons 
from  15  champs... 


STARRING: 
Sam  Snead 
Julius  Boros 
Lloyd  Mangrum 
Lew  Warsham 
Cary  Middlecoff 
Jackie  Burke,  Jr. 
Al  Besselink 
Jim  Ferrier 
Earl  Stewart,  Jr. 
E.  J.  "Dutch" 

Harrison 
Ted  Kroll 
Johnny  Palmer 
Tommy  Bolt 
Doug  Ford 
Ed  "Porky"  Oliver 


Right  now,  comfortable  and  relaxed  in  his  own  living  room,  he's  getting  a  tip  from  Champion  % 

*  Sam  Snead  on  how  to  improve  his  swing.  Next  week  Lloyd  Mangrum  shows  him  the  secret  of  long  iron 
play.  Then  "Doc"  Middlecoff  gives  him  pointers  on  fairway  woods.  It's  expert, 

*  entertaining  instruction  he  couldn't  buy  at  any  price.  He  loves  every  minute  of  it ! 

PLAY  GOLFMAMPIONS 

*  is  a  unique  series  of  thirteen  15-minute  TV  film  programs  with  powerful  appeal  for  the  growing 
millions  of  golf  fans,  both  men  and  women.  They're  in  black-and-white  or  color,  with  music 

and  narration.  Comedy  sequences  alternate  with  instruction  to  hold  the  "fringe"  audience. 

*  Produced  by  SPORTSVISION,  INC.,  makers  of  the  popular  football  series,  All-American 
„.    Game  of  the  Week.  For  prices,  availabilities,  write,  wire  or  phone  . . . 


SPORTSVISION,  INC. 


Dept.  B,  233  Sansome  St.,  San  Francisco,  Calif.  •  EXbrook  2-3837 

Hollywood:  Dept.  B,  1161  No.  Highland  •  Hollywood  b-9205 
Chicago:  Dept.  B,  20  No.  Wacker  Dr.  •  CEntral  6-8955 
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WHO-TV  Start  Delayed; 
9  Begin  Over  Weekend 

Des  Moines  station's  March  15 

debut  postponed  after  fall  of 

6-ton  antenna. 

WHO-TV  Des  Moines  was  forced  to  postpone 
its  March  15  starting  date  at  least  three  weeks 
when  a  hoisting  pole  rigged  to  the  transmitter 
tower  bent,  dropping  the  12,000-pound  antenna 
about  four  feet  to  the  ground,  Paul  Loyet,  man- 
ager, reported  last  week. 

The  construction  crew  was  working  on  the 
antenna  at  the  time.  Batwing  structures  at  the 
side  of  the  antenna  were  bent  and  many  trans- 
mitting lines  attached  to  it  were  crushed.  The 


equipment,  damaged  at  an  estimated  cost  of 
$40,000,  has  been  re-ordered. 

Nine  stations,  five  vhf,  reported  they  were 
scheduled  to  start  regular  programming  this 
past  weekend  and  today  (Monday)  opening 
new  local  tv  markets  in  five  cities : 

KBID-TV  Fresno,  Calif,  (ch.  53),  represented 
by  Meeker  Tv,  Feb.  13. 

WRDW-TV  Augusta,  Ga.  (ch.  12),  CBS,  repre- 
sented by  Headley-Reed,  Feb.  14. 

WTOC-TV  Savannah,  Ga.  (ch.  11),  ABC,  CBS, 
represented  by  The  Katz  Agency,  Feb.  14. 

WMGT  (TV)  Adams,  Mass.  (ch.  74),  repre- 
sented by  The  Walker  Co.,  Feb.  15. 

WNEM-TV  Bay  City,  Mich.  (ch.  5),  NBC, 
DuM,  represented  by  Headley-Reed,  Feb.  15. 

WMUR-TV  Manchester,  N.  H.  (ch.  9),  repre- 
sented by  Weed  Tv,  Feb.  15. 

WTRI  (TV)  Schenectady,  N.  Y.  (ch.  35),  CBS, 
represented  by  Headley-Reed,  Feb.  15. 

WMFD-TV  Wilmington,  N.  C.  (ch.  6),  NBC, 
represented  by  Weed  Tv,  Feb.  15. 

WNET  (TV)  Providence,  R.  I.  (ch.  16),  ABC, 
DuM;  represented  by  Paul  H.  Raymer,  Feb.  15. 

Savannah,    Adams    (Pittsfield),    Bay  City 


100%  WICHITA  COVERAGE! 


The  ONLY  station— KTVH— that  puts  your  product 
before  the  whole  city  of  Wichita  as  well  as  fifteen 
additional  large  communities  of  potential  buyers.  Join 
the  parade  of  impressive  names  now  using  this  pow- 
erful media.  KTVH  business  offices  in  Wichita  and 
Hutchinson;  studios  in  Hutchinson;  Howard  O.  Peter- 
son, General  Manager. 


CHANNEL 

12 


KTVH 

HUTCHINSON- WICHITA 


VHF 
240,000 
WATTS 


CBS  BASIC -DU  MONT -ABC 
REPRESENTED  BY  H-R  TELEVISION,  INC. 

COVERS  CENTRAL  KANSAS 


(Saginaw),  Manchester  and  Wilmington  ge1 
their  first  local  tv  outlets. 

KBID-TV  planned  an  inaugural  ceremon 
that  featured  a  15-hour  telethon  for  the  Fresn 
County  Heart  Assn.  with  mayors  of  33  centn 
California  cities  attending.  Owned  by  the  Joft 
Poole  Broadcasting  Co.,  the  station  represeni 
an  investment  of  $400,000.  Robert  H.  Wesscj 
is  general  manager. 

WKNY-TV  Kingston,  N.  Y.  (ch.  66),  expeq 
to  begin  commercial  operations  April  1,  Bof 
Sabin,  manager  of  tv  operations,  said.  Wintd 
weather  has  impeded  construction  but  a  sizabj 
list  of  sponsors  is  reported  signed.  Test 
terns  are  due  March  15. 

Starting  target  date  of  April  1  has  been 
by  KARK-TV  Little  Rock,  Ark.  (ch.  4),  Care 
Vinson,  promotion  and  publicity  manager, 
nou'nced. 

KFBB-TV  Great  Falls,  Mont.  (ch.  5),  is  di 
structing  its  antenna  and  expects  to  air  test  paj 
terns  in  two  or  three  weeks,  according  to  LeRo; 
Stahl,  director  of  tv. 

The  following  stations  have  reported  the 
expect  to  begin  regular  operations  by  March  I 

KB  AY-TV  San  Francisco  (ch.  20);  WINK 
TV  Fort  Myers,  Fla.  (ch.  11);  WGOV-TV  Val 
dosta,  Ga.  (ch.  37);  WSJV  (TV)  Elkhart,  IehI 
(ch.  52);  WINT  (TV)  Waterloo,  Ind.  (ch.  15 
KVOL-TV  and  KLFY-TV  Lafayette,  La.  (sha| 
ing  time  on  ch.  10);  WBOC-TV  Salisbury,  M 
(ch.  16);  KDAL-TV  Duluth,  Minn.  (ch.  3| 
KDRO-TV  Sedalia,  Mo.  (ch.  6);  KCEB  (TV 
Tulsa,  Okla.  (ch.  23);  KPIC  (TV)  Salem,  On 
(ch.  24);  WQED  (TV)  Pittsburgh  (ch.  ljj 
educational;  KRGV-TV  Weslaco,  Tex.  (ch.  _5J 
WBTM-TV  Danville,  Va.  (ch.  24);  WJPB-Tl 
Fairmont,  W.  Va.  (ch.  35);  WDSM-TV  I 
perior,  Wis.  (ch.  6);  KFBC-TV  Cheyenm 
Wyo.  (ch.  5);  KULA-TV  Honolulu  (ch.  4! 
WAPA-TV  (ch.  4)  and  WKAQ-TV  (ch.  2 
San  Juan,  P.  R. 

(For  details  see  Telestatus  page  123.) 


Lindow  Acquires  5% 
In  WFDF  Ownership 

TREBIT  CORP.,  owners  and  operators 
WFDF  Flint,  Mich.,  announced  last  week  thi 
Lester  W.  Lindow,  a  resident  of  Flint  for  sew 
years,  has  acquired  ownership  of  5%  of  t 
corporation's  stoi 
Mr.  Lindow  has  bs 
secretary  and  ge 
eral  manager  of 
corporation  since  I 
inception,  and  hd 
an  option  to  acquil 
the  stock.  He  also! 
a  member  of  fll 
board  of  director 
and  is  active  in  bl 
Flint  civic  affai 
and  in  industry  ci 
cles. 

Trebit  Corp.  is  i 
applicant  for  a  c& 
struction  permit  for  a  uhf  ch.  12  tv  station  i 
Flint.  The  application  currently  is  pending 
fore  the  FCC.  Other  applicants  are  WJR,  i 
Goodwill  Station  Inc.,  and  W.  S.  Butterfiel 
Theatres  Inc.,  both  Detroit. 


MR.  LINDOW 


WOR  Signs  31  New  Advertiser 

SIGNING  of' advertisers  to  31  new  contraC 
and  eight  renewals  during  the  first  nine  da) 
of  February  was  reported  last  week  by  W0 
New  York.  Sales  Manager  William  P.  Dix  J 
said  the  new  business  was  notable  for  the  wk 
diversification  of  advertisers. 
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Sioux  City  Sue-land 
--the  KVTV  Market 


CRAWFORD 


31  farm- rich  counties  in  Iowa,  Nebraska  and  South  Dakota 
with  556,500  population,  $653  million  in  '52  retail  sales, 

and  approximately  85,000  television  sets  as  of  January,  1954. 
Reach  Sioux  City  Sue-land  via  Channel  9  at  minimal  rates,  maximal 

interest.  See  our  national  sales  reps,  The  Katz  Agency, 
for  complete  data. 


CBS,  NBC,  ABC  &  DuMont 

Represented  by  The  Katz  Agency 

SIOUX  CITY,  IOWA 

KVTV,  a  Cowles  Station,  is  under  the  same  management 
as  WNAX-570,  the  radio  station  that  tor  30  years  has 
successfully  served  one  ot  the  world's  major  agricultural 
regions,  the  five-state  area  known  as  Big  Aggie  Land. 


Telecasting 
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Cover  this  Gem 
with 
Channel  10 


TV-AM-FM 

QUINCY,  ILLINOIS 

Newspaper  affiliate 
The  Quincy  Herald  Whig 

^wGEM  tri-state  market 

To  make  your  sales  sparkle  in  this  tri- 
state  area,  use  this  GEM  of  an  outlet  .  .  . 
WGEM-TV,  in  the  GEM  city  of  Quincy, 
Illinois.  It  is  the  most  powerful  VHF 
station  on  the  mighty  Mississippi  River 
between  St.  Louis  and  Davenport-Rock 
Island.  The  WGEM-TV  market  contains 
nearly  400,000  people  with  a  spendable 
income  of  over  half  a  billion  dollars. 
Channel  10  covers  this  GEM! 

POWER 

50,200  watts 
VHF 

ABC  NBC 

Networks 


Represented 
by 

WALKER  CO. 


w  GEM -TV 

QUINCY,  ILLINOIS 

JOSEPH  BON ANSING A,  GEN.  MGR. 


Jan.  Signings  Presage  Big  Year 
For  WABD  (TV),  Knight  Says 

PROSPECTS  for  topping  WABD  (TV)  New 
York  sales  figures  of  1953  during  1954  were 
termed  "bright"  last  week  by  Norman  Knight, 
station  manager,  who  announced  that  during 
January  1954,  31  new  and  renewing  clients 
had  signed  with  WABD  (TV). 

Mr.  Knight  said  that  23  national  advertisers 
were  included  among  the  signed  clients,  with 
ten  having  contracted  for  a  long-term  period. 
He  added  that  on  the  basis  of  January  business, 
he  believed  sales  figures  for  1954  would  top 
those  of  1953,  which  he  described  as  "a  record 
year  in  the  station's  history." 

Mr.  Knight  a  fortnight  ago  had  noted  that 
total  increase  in  net  time  sales  for  the  entire 
year  of  1953  was  24%  over  1952.  He  reported 
that  the  number  of  advertisers  in  1953  rose  to 
253  from  161  in  1952. 


manager  of  WLW  Cincinnati  and  later  as  sta- 
tion manager  of  ABC's  WJZ-TV  New  York 
(now  WABC-TV)  and  as  national  spot  sales 
manager  for  ABC  o&o  stations,  and  more  re- 
cently with  Edward  Petry  &  Co.,  station  repre-; 
sentatives. 


Grabhorn  Resigns  Sales  Post 

MURRAY  B.  GRABHORN,  who  has  been 
director  of  sales  of  WAAT  and  WATV  (TV) 
Newark  since  December  1953,  announced  his 
resignation  from  that  post  last  week,  effective 
today  (Monday),  to  resume  residence  on  the 
West  Coast. 

Mr.  Grabhorn,  who  began  in  radio  with  the 
Don  Lee  Network  on  the  West  Coast,  did  not 
disclose  his  future  plans  but  it  was  thought  he 
would  re-enter  radio  and  television  in  Los  An- 
geles.  He  served  in  the  East  as  New  York 


Griesbauer  Appointed 
WTTG  (TV)  Sales  Head 

GEORGE  L.  GRIESBAUER,  account  execaj 
tive  with  the  national  representation  firm  of 
Paul  H.  Raymer  Co.,  has  been  appointed  sale! 

manager  of  WTTGj 
(TV)  Washington, 
Leslie  G.  Arries  Jr, 
general  manager  I 
the  DuMont  Tv  Net-, 
work  o&o  outlet,  aw 
nounced  last  week. 

Mr.  Griesbauer, 
who  assumes  his 
new  duties  today 
(Monday),  is  a  na- 
me of  Washington 
and  has  six  yean 
experience  in  radio- 
tv  there,  serving 
first  with  WRC- 
WNBW  (TV),  moving  in  March  1952  to[ 
WMAL  as  sales  manager  and  in  August  1952 
becoming  sales  manager  of  WMAL-TV.  H 
joined  Raymer's  New  York  office  in  February 
1953. 


V 

MR.  GRIESBAUER 


WSLS-TV  Films  Through-the-Door  Trial  Coverage 


WSLS-TV  Roanoke,  in  what  it  believes  to 
be  a  "first"  for  a  Virginia  tv  station,  filmed 
motion  pictures  in  coverage  of  a  court  trial 
at  which  relatives  tried  and  failed  to  break 
the  will  of  a  wealthy  Roanoke  business  man 
who  left  his  $2,600,000  estate  to  a  trust 
for  needy  children. 

The  trial,  which  created  wide  local  in- 
terest, also  was  covered  by  WSLS-AM, 
which  used  a  tape  recorder  to  gather  high- 
lights of  the  proceedings  for  special  news 
broadcasts  averaging  a  quarter-hour  daily 
during  about  12  days  of  the  16-day  trial. 

The  films  were  made  by  WSLS-TV  cam- 
eraman John  Gilbert,  who  used  a  telephoto 


lens  to  shoot  proceedings  over  the  heads  of 
spectators  from  a  stepladder  outside  the 
courtroom,  without  the  aid  of  special 
lighting.  Judge  S.  L.  Fellers  of  the  municipal 
Law  and  Chancery  Court  had  denied  WSLS- 
TV  permission  to  bring  the  camera  into  the 
courtroom,  but  allowed  the  films  to  be  made 
from  outside. 

Films  (about  two  minutes)  were  made  of 
closing  arguments  and  pan  shots  of  the 
principals  on  Feb.  5,  day  before  the  trial 
ended,  and  were  televised  the  same  day  on 
two  WSLS-TV  quarter-hour  news  shows, 
News  Parade  and  Esso  Reporter.  WSLS-TV 
also  ran  still  pictures  of  the  trial  during 
earlier  proceedings. 
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first 
-  -choice 
again! 


J.  Patrick  Beacom,  president  of 
Beacom  Broadcasting  Enterprises, 
specified  GPL  equipment  at  WJPB-TV  for 
"top  quality  plus  economy" 


Century-old  mansion  was  restored  by  radio-television  firm, 
now  houses  both  WJPB  and  WWW  studios  and  offices. 


Robert  M.  Drummond, 
vice  president  and 
general  manager  of 
WJPB-TV,  directs 
station  operations 
in  Monongahela 
Valley  area. 


\  I 


$117,565  Completely  Equips 

WJPB-TV... 

LOWEST  COST  EVER  FOR 
CAMERA  CHAIN  STATION 


•  Fairmont,  West  Virginia,  is  America's  smallest 
market  with  a  camera  chain  station  for  live  shows 
.  .  .  319,000  persons  and  32,101  UHF  sets  in 
range  of  WJPB-TV,  Channel  35. 

"Keeping  costs  down,"  says  station  president 
J.  Patrick  Beacom,  "was  the  only  way  this  com- 
munity could  have  a  live  station."  He  equipped  it 
for  $117,565,  on  a  GPL  plan  for  a  basic  package 
of  camera  chain  and  film  chain,  projector,  transmitter,  antenna 
and  accessory  units. 

"We  analyzed  all  equipment,"  adds  Mr.  Beacom.  "We  visited 
numerous  other  stations.  Then  we  picked  the  GPL  package  plan 
as  best  for  both  our  company  and  our  community.  Community  TV 
just  wasn't  possible  with  other  equipment,  yet  we  have  top  engi- 
neering and  best  picture  quality  with  GPL,  plus  the  economy." 

In  any  market  today,  costs  are  important.  If  your  CP  is  in  a 
highly  competitive  and  densely  populated  area,  you  need  GPL  for 
quality  to  get  and  hold  an  audience,  at  a  profitable  operating  rate. 
If  it's  in  a  sparse  market,  where  TV  is  new,  you  need  it  for  utmost 
economy.  In  short,  in  any  market,  big  or  small,  network  or  independ- 
ent station,  it  combines  the  best  quality  with  operating  economy. 

Ask  for  proof!  You'll  discover  how  GPL  can  save  you  money 
. . .  with  the  best. 

Write,  wire  or  call  for  complete  information. 


General  Precision  Laboratory 


INCORPORATED 
PLEAS  A  NT  V 1 1.  LE  NEW  YORK 


Export  Department: 

13  East  40th  St.,  New  York  City 

Cable  address:  Arlab 


Cable  address:  Prelab 


Subsidiary  of  General  Precision  Equipment  Corporation 
Camera  Chains  •  Film  Chains  •  GPL-Watson  Varifocal  Lenses  •  Theatre  TV  Equipment  •  GPL-Continental  Transmitters 


- 
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SELL  MORE  IN  THE 

SOUTH'S 
No.  1  State! 


The  Current  Pulse  Report  shows 
WSJS,  the  Journal-Sentinel  Station, 
FIRST  In  the  momlng— FIRST  in  the 
afternoon — FIRST  in  the  evening!  For 
the  finest '  in  AM-FM  coverage,  it's 
WSJS  in  Winston-Salem. 

Represented  by:  HEADLEY-REED  CO. 
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WCCO-AM-TV  Shifts 
Engineering  Posts 

WCCO-AM-TV  Minneapolis-St.  Paul  has  made 
four  major  changes  in  engineering  leadership, 
F.  Van  Konynenburg,  executive  vice  president- 
general  manager  of  Midwest  Radio-Television 
Inc.,  licensee,  said  last  week. 

John  M.  Sherman,  engineering  director  of 
WCCO-TV  since  its  establishment  in  August 
1952  and  formerly  chief  engineer  of  the  orig- 
inal WTCN-AM-TV  that  city,  has  been  named 
engineering  director  of  WCCO-AM-TV. 

Kermit  L.  Sueker,  a  member  of  the  WCCO- 
AM  engineering  staff  1 3  years  and  studio  super- 


MR.  SHERMAN 


MR.  SUEKER 


MR.  McGlNNIS 


MR.  COIL 


visor  the  past  18  months,  has  been  appointed 
the  radio  outlet's  chief  engineer,  replacing 
James  J.  Beloungy,  who  has  resigned  to  become 
a  technical  director  for  CBS  Chicago. 

Neil  (Bert)  Coil,  who  becomes  WCCO-TV 
transmitter  engineer,  was  transmitter  super- 
visor of  the  original  WTCN-AM  in  1934.  When 
WTCN-TV  and  WCCO-AM  were  joined  in  Au- 
gust 1952,  Mr.  Coil  became  tv  transmitter  super- 
visor for  the  new  WCCO-TV,  serving  in  that 
post  up  to  his  present  advancement. 

William  J.  McGinnis,  a  member  of  the 
WCCO-TV  engineering  staff  since  1941  and 
formerly  an  engineer  with  WDGY  Minneapolis, 
is  the  newly-appointed  WCCO-TV  studio  engi- 
neer. 


WSOC  Conduct's  Clinic 
For  Agriculture  Group 

WSOC  Charlotte  was  host  to  the  Agricultural 
Workers  Council  of  Charlotte  and  Mecklen- 
burg County  at  the  station's  annual  radio-tv 
clinic  Feb.  1  at  which  the  council  was  advised 
on  improvement  of  radio  presentation  of  agri- 
cultural information  to  farmers. 

On  the  agenda,  according  to  Earle  J.  Gluck, 
WSOC-AM-FM  president  -  general  manager, 
were  Fred  Dixon,  WSOC  farm  editor;  Larry 
Walker,  executive  vice  president-general  man- 
ager of  WSOC  tv  operations  (it  is  a  ch.  9  appli- 
cant), and  Ted  Hyman,  extension  specialist 
in  agricultural  radio  broadcasting  at  North 
Carolina  State  College. 


TVs  Mountain  Foes 

RUGGED  mountaineering  folk  of  Bun- 
combe County,  North  Carolina,  don't 
want  no  new-fangled  tv  tower  "clutterin' 
up"  picturesque  Mt.  Pisgah,  15  miles 
from  Asheville,  N.  C.  A  handful  so 
testified  two  weeks  ago  at  a  hearing  on 
whether  a  Forestry  Service  use  permit 
for  WLOS-TV  should  be  revoked,  but 
they  were  overwhelmed  by  proponents 
from  Asheville  and  surrounding  areas. 
Decision  will  be  made  by  the  Forestry 
Service  in  Washington  in  the  near  fu- 
ture. Before  more  than  250  citizens, 
with  one  of  the  objectors  carrying  an  old 
flintlock  rifle,  WLOS-TV  technical  ex- 
perts demonstrated  that  the  vhf  ch.  13 
tower  would  "loom"  like  a  penny  viewed 
from  one  end  of  a  football  field. 


Gates  Helps  Replace  WHBT 
Transmitter  in  72  Hours 

WHBT  Harriman,  Tenn.,  was  back  on  the  air 
in  72  hours  after  being  burned  out  during  a  fire 
early  in  the  morning  on  Feb.  1,  when  Gates! 
Radio  Co.  made  replacement  equipment  avail- 
able at  its  plant  at  Quincy,  111. 

WHBT  President  F.  L.  Crowder  called 
Quincy  sales  engineer  Dick  Spruill  at  Atlanta 
after  the  fire  and  Mr.  Spruill  drove  at  once 
to  Harriman.  A  call  was  made  to  the  Quincf 
factory,  which  had  a  250  w  transmitter,  a  123§ 
kc  crystal,  monitors  and  other  replacement! 
on  hand. 

A  truck  was  dispatched  to  Quincy  and  was 
driven  all  night  to  reach  the  Gates  factory: 
early  Wednesday.  The  equipment  was  loaded 
and  returned  to  Harriman  and  the  station  was 
back  on  the  air  72  hours  after  the  fire,  accord-| 
ing  to  L.  J.  Cervone,  Gates  general  sales 
manager. 


WKNA-TV  Hastens  Back 
On  Air  After  Fire  Damage 

THE  STAFF  of  WKNA-TV  Charleston,  W 
Va.,  put  the  station  back  on  the  air  with  los 
of  only  an  hour  and  a  half  of  air  time  after 
fire  caused  $100,000  damages  to  studio  and 
offices  Feb.  3. 

The  fire  started  10  minutes  after  sign-otl 
in  a  partition  separating  the  control  room  and 
studio.  Then  flames  broke  out  in  the  vicinity 
of  the  monitor.  After  firemen  spent  two  hours 
bringing  the  blaze  under  control,  WKNA-TV, 
staffers  went  to  work  to  put  the  station  back 
on  the  air. 

Joe  L.  Smith  Jr.,  WKNA-TV  owner,  set  4 
p.m.  the  following  day  as  a  target  date  for 
getting  the  outlet  back  on  the  air.  Regular 
WKNA-TV  sign-on  time  is  2:30.  The  goal 
was  met,  and  the  first  regular  show  dealt  with 
highlights  of  the  fire  and  camera  pan  shots  of 
the  burned  out  area. 


Blake  Adds  Publicity  Duties 

ROBERT  F.  BLAKE,  director  of  publicity  fa 
NBC  Spot  Sales  and  the  NBC  owned-andl 
operated  stations  division,  will  assume  the  ad-j 
ditional  duties  of  publicity  director  of  NBC'sJ 
WNBC-WNBT  (TV)  New  York,  effective 
March  1.  He  succeeds  Phil  Dean,  who  has 
resigned  to  open  his  own  public  relations  firnj 
with  temporary  offices  in  the  Empire  Stati, 
Bldg.  under  the  name  of  Phil  Dean  Enterprises^ 
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MIGHT  CATCH  A  247 -LB.  TARPON* 


BUT  .  , . 


CONLAN  RADIO  REPORT 
METROPOLITAN  GRAND  RAPIDS- 
NOVEMBER,  1953 
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YOU  NEED  WJEF  RADIO 
TO  LAND  SALES 
IN  GRAND  RAPIDS! 

Morning,  afternoon  and  night,  WJEF  is  the  Number  1  ra- 
dio station  in  Western  Michigan's  Number  1  market — 
Metropolitan  Grand  Rapids. 

Study  the  Conlan  figures,  left.  On  a  quarter-hour,  52-time 
basis,  WJEF  gets: 

12.6%  more  morning  listeners  than  the  next  station 
(but  costs  11.1%  less) 

25.2%  more  afternoon  listeners  (for  31.1%  less) 

9.6%  more  evening  listeners  (for  3.1%  less) 

There  are  116,870  radio  homes  within  WJEF's  metropolitan 
Grand  Rapids  Area — yet  a  daytime  quarter-bour  costs  less 
than  25^'  per-thousand-radio-homes ! 


37ie  <$&fee/i  SPtafmnA 

WKZO  —  KALAMAZOO 

WKZO-TV  —  GRAND  RAPIDS-KALAMAZOO 

WJEF  — GRAND  RAPIDS 

WJEF-FM  —  GRAND  RAPIDS-KALAMAZOO 

KOLN  — LINCOLN,  NEBRASKA 

KOLN-TV  —  LINCOLN,  NEBRASKA 

Associated  with 
WMBD  — PEORIA.  ILLINOIS 


CBS  RADIO  FOR  GRAND  RAPIDS  AND  KENT  COUNTY 

Avery- Knodel,  Inc.,  Exclusive  National  Representatives 


*  In  March,  1938,  H.  W.  Sedgwick  caught  a  tarpon  this  size  in  Mexico's  Panuco  River. 
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WMT-TV  Invites  21 

To  'Operation  Timebuyer' 

WMT-TV  Cedar  Rapids,  Iowa,  invited  21 
agency  representatives  to  its  "Operation  Time- 
buyer"  held  Feb.  8.  The  representatives  were 
flown  in  from  Omaha,  Kansas  City,  New  York 
and  Des  Moines  to  take  part  in  the  "operation" 
that  started  at  10:35  a.m.  and  lasted  until 
8:20  p.m. 

The  agency  people  were  taken  on  a  tour  of 
the  station's  new  building  where  they  looked 
at  WMT-TV's  new  daytime  shows  and  film 
properties.  Highlight  of  the  afternoon  session 
was  a  talk  by  Bob  Salk,  Station  Films  Inc. 
president,  on  the  status  of  motion  picture  films 
for  tv. 


Storer  Co.  Declares 
Dividend  on  Stock 

ADOPTION  of  an  increased  annual  dividend 
policy  for  Storer  Broadcasting  Co.,  calling  for 
$1.50  per  share  of  common  stock  per  year  and 
of  a  37Vi  cents  dividend  payable  March  13  on 
common  shares  of  record  as  of  March  1,  1954, 
was  announced  last  week  by  George  B.  Storer, 
president.  The  new  dividend  policy  was  voted 
by  the  company  board  of  directors  at  a  meeting 
Wednesday  in  Miami  Beach. 

Mr.  Storer  said  the  new  declaration  marks' 
"a  substantial  increase"  over  the  company's 
annual  dividend  policy  of  $1  per  share  Voted 
last  Dec.  15.  He  said  the  liberalized  policy 
was  made  possible  by  discontinuance  of  the 
excess  profits  taxes. 

At  the  same  time  the  company  declared  its 
regular  6V4  cents  dividend  on  Class  B  com- 


RELAXING  during  intermission  at  "Operation  Timebuyer"  are  (I  to  r)  W.  B.  Quarton, 
WMT-TV  general  manager;  Don  Reed,  Bowden  Bros,  agency,  Davenport;  George 
Dorrington,  WMT-TV  sales,  and  Bob  Salk,  Station  Films  Inc.  president. 


mon,  payable  March  13  to  holders  of  record 
on  March  1.  Regular  dividend  of  $1.75  a  share 
on  $100  par  value  preferred  shares  was  ordered 
to  be  paid  April  1  to  holders  of  record  on 
March  15. 


1  18 


WCCO  Reclassifies 
On  New  Rate  Card 

WCCO  Minneapolis-St.  Paul  has  issued  its  new 
rate  card  No.  23  effective  Feb.  1,  establishing 
new  time  classifications  for  broadcast  periods, 
Larry  Haeg,  general  manager,  said  last  week. 
He  said  the  new  rate  card  does  not  reflect 
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any  basic  rate  shuffle,  but  changes  the  ll:59Vi 
a.m. -12:30  p.m.  period  from  Class  C  to  A( 
time  and  classifies  the  6:15-30  a.m.  time  (not 
previously  covered)  as  Class  D  time. 

All  advertisers  who  had  these  time  periods 
under  contract  prior  to  Jan.  18  may  continue 
on  rate  card  No.  22  without  interruption  until 
Aug.  1,  Mr.  Haeg  said. 


KDYL  Forms  New  Dept. 

KDYL-AM-FM-TV  Salt  Lake  City  has  formed 
a  new  promotion,  planning  and  development 
department  to  correlate  audience  promotion, 
station  advertising,  publicity  and  merchandis- 
ing. Del  Leeson  is  director  and  Ruth  Dewsnup 
assistant,  the  stations  reported. 

Mr.  Leeson  joined  KDYL  in  1945  as  a  news-; 
writer,  subsequently  becoming  news  editor! 
and  audience  promotion  manager.  He  also, 
worked  in  local  and  national  spot  sales  depart-, 
ments  for  KDYL-AM-FM-TV.  Mrs.  Dewsnup 
came  to  KDYL  in  1944  as  a  writer.  She  also 
has  worked  in  the  radio  and  publishers  rem 
resentative  fields  in  San  Francisco. 


Coelos  Named  Manager 
For  KONA  (TV)  Honolulu 

ROGER  M.  COELOS,  assistant  general  maijj 
ager,  WTTG  (TV)  Washington,  has  beaj 
named  station  manager  of  KONA  (TV)  Hono-; 

lulu,  it  was  an-| 
nounced  last  weeki 
by  John  D.  Keating,, 
president  and  gen- 
eral manager  of  the 
Hawaiian  television 
station. 

KONA,  which  be- 
gan operation  in 
1952,  is  affiliated 
with  NBC  and  Du- 
'Mont,  and  is  owned 
jointly  by  Mr.  Keat- 
ing, J.  'Elroy  Mo 
Caw  and  the  Hono- 
lulu Advertiser. 
Mr.  Coelos,  who  plans  to  join  KONA  early 
next  month,  has  been  associated  with  the  Allen 
B.  DuMont  Labs  for  the  past  12  years.  He 
has  been  with  DuMont-owned  WTTG  for  the 
past  seven  years  in  executive  capacities,  during 
which  time  he  was  public  affairs  representa- 
tive for  the  DuMont  Television  Network  at  the 
White  House  and  on  Capitol  Hill. 


MR.  COELOS 
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NEW  HOT-SLITTING  PROCESS 

gives  audiotape  extra  strength 


TN  the  manufacture  of  Audiotape,  particu- 
lar care  has  always  been  given  to  the  slit- 
ting operation,  in  which  the  processed  tape  is 
cut  into  reel-size  widths.  Precision  straight- 
line  slitting  has  been  one  of  the  reasons  why 
Audiotape  tracks  and  winds  perfectly  flat 
and  has  no  fuzzy  edges  to  impair  frequency 
response. 

Now,  however,  even  this  superior  slitting 
operation  has  been  still  further  improved 
by  precisely  controlled  heat  application. 
The  result,  though  not  visible  to  the  naked 
eye,  is  a  significant  increase  in  tape  strength. 


Newly  perfected  thermal- slitting 
technique  provides  smoother,  cleaner 
edges,  resulting  in  increased  break  and 
tear  strength  of  plastic  base  Audiotape 


For  thermal  slitting  avoids  the  formation  of 
the  microscopic  cracks  and  irregularities 
which  result,  in  varying  degrees,  from  any 
cold  slitting  process.  Each  such  defect  is  a 
source  of  weakness  and  a  potential  tape 
break!, 

The  thermal  treatment  in  no  way  alters 
Audiotape's  balanced  performance.  Hence 
Audiotape  not  only  offers  you  the  most 
faithful  reproduction  of  the  original  sound, 
but  also  assures  the  highest  mechanical 
strength  obtainable  with  cellulose  acetate 
base  material— all  at  no  extra  cost. 


Audiotape  is  now 
available  on  this 
NEW  7"  PLASTIC  REEL 


•  2i  inch  hub  •  more  area  for  labeling  •  less  chance 
of  tape  spillage  *  greater  protection  to  tape  *  rugged, 
non-warping  construction    •    distinctive,  modern  design 


.  .  .  and  in  colors ,  too  I 

Audiotape  7"  reels  can  now  be  obtained, 
for  special  applications,  in  red,  blue, 
green,  yellow  or  clear  plastic.  And 
Audiotape  is  also  being  offered  on  either 
blue  or  green  colored  plastic  base,  in  ad- 
dition to  standard  red.  These  distinctively 
colored  tapes  offer  interesting  possibili- 
ties for  specialized  recording  and  filing 
applications.  Write  for  further  details. 


AUDIO  DEVICES,  INC.  ^*V£5#!r 

Export  Dept.,  13  East  40th  St.,  New  York  16,  N.Y,  Cables  "ARLAB" 

audladlrcs     •    audiotape         aucUofilm     •  aucUoptoints 
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BASIC  ABC -TV 

AFFILIATE 
FOR  FRESNO 


SATURATES 
CENTRAL  CALIFORNIA'S 
RICH  INLAND  MARKET 

Effective  buying  income 

$942,044,000 

in  KJEO  coverage  area 
81,850  sets  Dec,  1953 

(90  mile  contour  area) 
REPRESENTED  NATIONALLY  BY 

THE  BRANHAM  COMPANY 

Offices  in  Leading  Cities 


KJEO 


CHANNEL 


O'NEILL  BROADCASTING  CO. 
FRESNO,  CALIFORNIA 
P.  O.  Box  1708  Phone  7-8405 

J.  E.  O'Neill,  President 
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'LUX  THEATRES'  PLAN  SWITCHES  TO  NBC 


Video  version  of  CBS-TV  'Lux 
Theatre'  will  move  to  NBC-TV 
Aug.  26  as  a  one-hour  show, 
while  the  CBS  Radio  equiva- 
lent will  switch  about  Sept.  1 5, 
says  Robert  W.  Sarnoff,  NBC 
executive  vice  president. 

IN  A  ten-minute  closed  circuit  speech  to  NBC 
affiliates,  Robert  W.  Sarnoff,  executive  vice 
president  of  the  NBC,  revealed  last  Thursday 
that  Lever  Brothers'  Lux  Video  Theatre  on  Aug. 
26  will  start  in  a  one-hour  television  version 
on  NBC-TV  on  Thursdays,  10-11  p.m.,  and 
that  the  hour-long  radio  version  would  start 
on  NBC  about  Sept.  15.  The  shows  currently 
are  on  CBS  radio  and  CBS-TV. 

The  signing  was  said  to  represent  approxi- 
mately $5.3  million  in  gross  annual  billings  to 
NBC — $1.3  million  in  radio,  $4  million  in  tv. 
The  network  reported  Friday  that  acceptances 
of  the  tv  order  were  coming  in  rapidly  from 
affiliates.  The  order  for  radio  affiliates  would 
not  go  out  until  the  exact  day  and  time  of 
the  radio  program  were  set. 

Regaining  Radio  Leadership 

Mr.  Sarnoff  explained  that  he  was  speaking 
on  behalf  of  Sylvester  L.  (Pat)  Weaver  Jr., 
NBC  president,  who  was  away  on  a  business 
trip,  and  himself.  He  said  that  when  Brig. 
Gen.  David  Sarnoff,  RCA  and  NBC  board 
chairman,  appointed  Mr.  Weaver  and  himself 
to  their  executive  positions  it  was  with  the 
hope  and  the  express  wish  that  they  would 
further  fortify  the  television  network  and  re- 
gain NBC  Radio  leadership. 

"Our  first  move  was  to  approach  Lever 
Brothers,"  he  told  the  affiliates  in  announcing 
that  a  firm  52-week  contract  in  television  and 
39  weeks  in  radio  for  Lever  Brothers  was 
signed.  More  than  90%  of  the  television 
affiliates  and  all  radio  affiliates  will  get  the 
contract,  it  was  understood. 

Mr.  Sarnoff  also  explained  that  the  Martin 
Kane  show  now  in  the  Thursday  10-10:30  p.m. 
period,  is  being  released  by  NBC  but  that  net- 
work and  advertiser  were  still  friends.  The 
Kane  show  is  sponsored  by  U.  S.  Tobacco  Co. 
through  Kudner  Agency  with  its  present  con- 
tract running  until  Aug.  19. 

Lever  Brothers  meanwhile  renewed  the  half- 
hour  Lux  Theatre  in  its  present  position  on 
CBS-TV  [B*T,  Feb.  8]  for  another  13  weeks, 
ending  June  30,  after  which  it  moves  to  NBC- 
TV.  Lever  will  continue  its  Big  Town  on 
CBS-TV. 

Strengthening  Benefits  All 

Meanwhile,  B*T  learned  that  U.  S.  Tobacco 
and  its  agency  are  displeased  with  NBC  for  its 
decision  on  the  Kane  show  time  but  are  investi- 
gating all  avenues  of  possible  solutions.  The 
network,  it  was  understood,  has  offered  other 
time  periods  including  Wednesday  at  10  p.m. 

Discussing  revisions  in  the  network  schedule, 
Mr.  Sarnoff  told  affiliates: 

"Our  placing  of  the  Lux  Video  Theatre  in 
the  Thursday  night  10  to  11  time  period  has  re- 
quired rearranging  some  programs  of  present 
advertisers.  This  has  been  done  by  the  new 
management  of  NBC  in  accordance  with  its 
belief  that  a  strengthening  of  the  program 
schedule  of  any  one  night  results  in  a  general 
strengthening  of  the  whole  program  structure 
of  NBC  and  therefore  benefits  all  the  network's 
clients  and  its  affiliates. 

"The  Lux  Video  Theatre  preceded  by  the 


other  Thursday  night  programs  on  NBC,  Yoi 
Bet  Your  Life,  starring  Groucho  Marx;  the  new 
program  to  be  announced  soon  by  Borden's! 
Dragnet  featuring  Jack  Webb,  and  the  Fori 
Theatre,  give  NBC  another  pre-eminent  pro 
gramming  night  on  television." 


SAM  FULLER  (1)  takes  time  out  at  Holly- 
wood party  in  his  honor  to  tell  Pete 
Barnum,  executive  producer  of  former 
NBC-TV  Four  Star  Review,  who  is  replac- 
ing him  as  executive  producer  of  NBC-TV 
Colgate  Comedy  Hour,  all  about  the 
show  before  departing  for  New  York! 
and  new  duties  as  NBC-TV  national  tv 
program  director. 

NBC  Pays  $115,000 
For  'Oscar'  Simulcast 

NBC  will  pay  the  Academy  of  Motion  Pictul 
Arts  &  Sciences  $115,000  gross  for  rights  to 
simulcast  the  26th  annual  "Oscar"  Awards  pre* 
entation  over  200  radio  and  about  75  tv  stl 
tions,  March  25,  10:30  -  midnight  (EST).  Olds- 
mobile  division  of  General  Motors  Corai 
through  D.  P.  Brother  &  Co.,  will  sponsor  thjj 
90-minute  simulcast,  paying  NBC  $275,000. 

Besides  defraying  the  financial  outlay  id 
volved  in  the  Oscar  ceremonies,  money  received 
by  the  AMPAS  will  be  used  to  pay  for  Academ) 
Theatre  improvements,  Treasurer  Fred  Metzlei 
said. 


NBC-TV  Reports  Variety 
Of  Purchasers  on  Today' 

WIDE  variety  of  clients  are  included  among 
the  nine  advertisers  reported  last  week  to  have 
signed  for  or  extended  participations  on  NBC- 
TV's  Today  program  (Mon.-Fri.,  7-9  a.m.  EST 
and  CST).  They  are  as  follows: 

Merrill,  Lynch,  Pierce,  Fenner  &  Beane,  Ne» 
York  (investment  brokers),  through  Albert 
Frank-Guenther  Law,  New  York,  for  one  pa» 
ticipation  last  Tuesday;  West  Coast  Lumber- 
man's Assn.,  Portland,  through  Cole  &  Weber, 
Portland,  for  one  participation  last  Thursday: 
Bourjois  Inc.,  New  York  (cosmetics),  througl 
Foote,  Cone  &  Belding,  for  12  participations 
starting  April  5;  William  Cooper  &  Nephew? 
Inc.,  Chicago  (Stayaway  insecticide),  througB 
Phil  Gordon  Agency  Inc.,  Chicago,  for  seveii 
participations  beginning  July  12. 

Maytag  Co.,  Newton,  Iowa  (home  appli- 
ances),  through   McCann-Erickson,  Chicago, 
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Only  STEEL  can  do  so  many  jobs  so  well 


Amputations  Reduced.  This  new  surgical  clamp, 

handmade  of  sanitary  corrosion-resistant  Stainless 
Steel,  can  grasp  a  human  blood  vessel  or  artery  firmly 
during  a  delicate  operation  without  injuring  the  ves- 
sel wall.  This  clamp  has  already  helped  to  reduce 
substantially  the  number  of  amputations  resulting 
from  war  wounds. 


Visitor  from  Outer  Space?  No,  despite  its  strange,  other-worldly  appearance,  this 
is  no  product  of  extra-terrestrial  intelligence,  no  flying  saucer.  It's  a  perfectly 
practical,  very  down-to-earth  catalyst  collector  in  a  large  petroleum  refinery.  Note- 
worthy, however,  is  the  extensive  use  of  USS  Stainless  Steel  in  its  fabrication  .  .  . 
to  provide  corrosion  resistance  combined  with  great  strength. 


Handkerchief  Test  proves  that  you  can't  beat  this 
drum  for  cleanliness!  Rub  a  clean  handkerchief  briskly 
around  the  inside  of  a  USS  Drum.  The  handkerchief 
stays  clean.  No  grease,  dirt,  scale  or  rust  show  up  to 
contaminate  drum  contents.  Why?  Because  of  a  new 
U.S.  Steel  process  that  results  in  drums  absolutely 
clean,  completely  scale-free,  fully  rust  inhibited. 


SEE  the  United  States  Steel  Hour.  It's 
a  full-hour  TV  program  presented 
every  other  week  by  United  States 
Steel.  Consult  your  newspaper  for 
time  and  station. 


This  trade -mark  is  your  guide  to  quality  steel 


Built  tO  be  Buried.  That's  true  of  these  National  Seamless  Steel  Bottles,  produced  by  U.S. 
Steel.  For  these  bottles  are  filled  with  gas  and  buried  underground,  where  weather  and 
temperature  changes  don't  affect  gas  pressure.  This  is  the  modern  way  to  store  gas  .  .  . 
the  safer  way. 

UNITED  STATES  STEEL 


For  further  information  on  any  product  mentioned  in  this  advertisement,  write  United  States  Steel,  525  William  Penn  Place,  Pittsburgh,  Pa. 

AMERICAN  BRIDGE  .  .  AMERICAN  STEEL  &  WIRE  and  CYCLONE  FENCE  .  .  COLUMBIA-GENEVA  STEEL  .  .  CONSOLIDATED  WESTERN  STEEL  .  .  GERRARD  STEEL  STRAPPING  .  .  NATIONAL  TUBE 
OIL  WELL  SUPPLY  .  .  TENNESSEE  COAL  &  IRON  .  .  UNITED  STATES  STEEL  PRODUCTS  .  .  UNITED  STATES  STEEL  SUPPLY  .  .  Division,  ol  UNITED  STATES  STEEL  CORPORATION,  PITTSBURGH 
UNITED  STATES  STEEL  HOMES,  INC.  •  UNION  SUPPLY  COMPANY  •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY  4-694 
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'Call  Me— Eve 

SOME  200  wax  apples  were  sent  to  ad- 
vertising agency  executives  in  New  York  | 
and  Chicago  last  week  by  ABC  Radio 
to  focus  attention  on  its  new  morning 
program  series,  Ever  Since  Eve  (Mon.- 
Fri.,  11:40-55  a.m.  EST).    Attached  to  | 
each  apple  was  a  leaf  reminding  that 
Eve  worked  wonders  with  an  apple,  but 
"if  you  want  to  get  women  now,  call  me 
(signed)  Eve."    A  network  spokesman  j 
said  "the  idea  worked,"  with  dozens  of 
calls  received  by  ABC  Radio  in  New 
York  and  Chicago. 


Illlllllllllllllllllllllllll 
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for  52  participations  starting  March  1;  Tetley 
Tea  Co.,  New  York,  through  Geyer  Adv.,  New 
York,  for  extension  of  present  contract  to  in- 
clude 13  more  participations  beginning  April  2; 
Florida  Citrus  Commission,  Lakeland,  Fla., 
through  J.  Walter  Thompson  Co.,  for  eight  ad- 
ditional participations  beyond  the  present  con- 
tract; Kiplinger  Washington  Agency  Inc., 
through  Albert  Frank-Guenther  Law  Inc.,  for 
one  participation  last  Thursday,  and  Hearst 
Corp.,  New  York  (Good  Housekeeping  maga- 
zine), through  Young  &  Rubicam,  for  two  par- 
ticipations beginning  last  Monday. 


8  TV  OUTLETS  JOIN 
CBS  FOR  168  TOTAL 

AFFILIATION  of  eight  more  television  sta- 
tions with  CBS-TV,  raising  the  total  to  168, 
was  announced  last  week  by  Herbert  V.  Aker- 
berg,  vice  president  in  charge  of  station  re- 
lations. 

Stations  with  affiliation  already  effective  are 
CBOT  (TV)  Ottawa  (ch.  4),  owned  by 
Canadian  Broadcasting  Corp.,  with  Walter 
Powell  as  general  manager;  KFBB-TV  Great 
Falls,  Mont.  (ch.  5),  Buttrey  Broadcast  Inc., 
Joe  P.  Wilkins,  general  manager,  and  WTRI 
(TV)  Albany  (ch.  35),  Van  Curler  Bcstg. 
Corp.,  with  R.  B.  Wheeler,  general  manager. 

Other  new  affiliates  are  WDSM-TV  Superior, 
Wis.  (ch.  5),  WDSM  Television  Co.,  effective 
March  1;  WORD-TV  Spartanburg,  S.  C.  (ch. 
7 ) ,  Spartan  Radiocasting  Co.,  Walter  J.  Brown, 
general  manager,  March  15;  WTHI-TV  Terre 
Haute  (ch.  10),  Wabash  Valley  Bcstg.  Co., 
Joseph  M.  Higgins,  general  manager,  July  1; 
KXJB-TV  Valley  City,  N.  D.  (ch.  13),  North 
Dakota  Bcstg.  Co.,  July  1,  and  WKBT  (TV) 
La  Crosse,  Wis.  (ch.  8),  WKBT  Television  Inc., 
Howard  Dahl,  general  manager,  July  1. 


WGMS  Initiates  New 
Eastern  Fm  Network 

NEW  station  hookup,  Good  Music  Network, 
has  been  formed  with  headquarters  at  WGMS- 
AM-FM  Washington  by  M.  Robert  Rogers, 
president  of  the  stations.  The  network  includes 
seven  stations  from  New  York  to  Washington. 

Mr.  Rogers  said  the  network  is  "completely 
noncommercial"  though  he  added  that  stations 
can  sell  adjacencies.  Program  service  will  be 
expanded  to  about  10  hours  a  week,  he  said, 
based  on  live  pickups  plus  tape-recorded  pro- 
grams where  time  is  a  factor.  "Good  Music 
Network  will  show  fm  at  its  best,"  he  told 
BoT.  "Stations  will  operate  primarily  with  fm 
through-the-air  connections,  with  telephone  lines 
used  if  necessary." 

The  network  was  formed  shortly  after  death 
of  Maj.  Edwin  Armstrong  had  led  to  discon- 
tinuance of  Continental  (fm)  Network,  keyed 
from  WASH  (FM)  Washington.  Maj.  Arm- 
strong had  financed  cost  of  15,000-cycle  lines 
from  Washington  to  his  Alpine,  N.  J.,  station. 
Continental  went  off  the  air  Feb.  2  with  a 
memorial  program  dedicated  to  the  inventor 
of  fm. 

Everett  Dillard,  head  of  "Continental  and 
WASH,  said  Continental  had  served  its  pur- 
pose since  the  war  "as  a  major  factor  in  re- 
viving interest  in  high-fidelity  broadcasting." 
Mr.  Dillard  said  the  new  Armstrong  multiplex- 
ing process  would  permit  stations  to  relay  one 
program  while  feeding  a  second  program  to 
its  audience. 

Mr.  Rogers  said  FCC  had  been  informed  of 
formation  of  Good  Music  Network,  though  he 
added  that  it  is  "not  a  network  in  the  legalistic 


sense."  Participating  stations  are  WFLN  (Fftfl 
Philadelphia;  WLAN-FM  Lancaster,  Pa.; 
WSNJ-FM  Bridgeton,  N.  J.;  WTOA-FM 
Trenton,  N.  J.,  and  WNYC-FM,  New  Yorf 
City  municipal  station.  Other  affiliates  will  be 
added. 

Good  Music  Network  will  not  be  competi- 
tive with  Good  Music  Broadcasters  Inc.,  naJ 
tionwide  group  of  stations  centering  around: 
WQXR-FM  New  York,  he  said. 


NBC-TV  Hollywood  Remodels! 
RCA  Bldg.  at  $75,000  Cost 

TO  PROVIDE  adequate  quarters  for  several 
departments  now  housed  in  other  buildings  in 
the  vicinity,  NBC-TV  Hollywood,  at  reportei 
cost  of  "around  $75,000"  is  remodeling  part  of 
the  RCA  Bldg.  adjoining  the  network's  parking 
lot  at  Selma  Ave.  and  Vine  St.  The  three  storv 
building  also  houses  sales  and  executive  office^ 
of  KNBH  (TV),  the  network's  o&o  station.  I 
Besides  the  servicing  facilities  for  the  net-1 
work's  Film  Syndication  Division,  the  remod- 
eled section  will  accommodate  the  publicity 
department,  unit  men,  tv  directors  and  producers! 
currently  occupying  quarters  in  the  formei 
offices  of  J.  Walter  Thompson  Co.,  located  in  ; 
building  off  the  NBC  property. 


ABC-TV's  Jan.  Billings 
Up  71%  Over  1953 

NEW  RECORD  total  of  $2,694,391  in  gros 
time  sales  billings  was  placed  over  ABC-TV 
during  January  1954,  representing  an  increase 
of  71%  over  January  1953,  it  was  announced 
last  week  by  Charles  R.  Abry,  ABC-TV  naj 
tional  sales  director. 

Mr.  Abry  pointed  out  that  January  marked 
the  fifth  consecutive  month  that  the  ABC-TV 
network  has  shown  an  increase  in  gross  time 
sales  over  the  previous  month. 

Included  in  the  January  gross  time  sales 
billings,  according  to  Mr.  Abry,  are  eight  new 
accounts  and  four  renewal  orders.  New  ac- 
counts are  R.  J.  Reynolds  Tobacco  Co.,  Thi 
Nestle  Co.  Inc.,  Emerol  Mfg.  Co.,  Hazel  Bishop 
Inc.,  Vitamin  Corp.  of  America,  Dodge  Divi- 
sion of  Chrysler  Corp.  (two  programs),  and 
Beltone  Hearing  Aid  Co.  Renewals  are  Faith 
for  Today  Inc.,  Kellogg  Co.,  Gruen  Watch  Co,1 
and  Bayuk  Cigars  Inc. 

KULA-TV  Joins  ABC-TV 

AFFILIATION  of  KULA-TV  with  ABC-TV 
replacing  KGMB-TV  Honolulu  as  the  nee 
work's  outlet  there,  was  to  be  announced  today 
(Monday)  by  Alfred  R.  Beckman,  ABC's  na- 
tional director  of  the  station  relations  depart- 
ments. The  affiliation  will  take  effect  April  9. 
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INVENTORY  MAINTENANCE  PLAN 
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help  YOU  keep  your  electron  tube  inven- 
y  in  tip-top  shape,  your  RCA  Tube 
fttributor  now  offers  the  new  RCA  Tube 
entory  Maintenance  Plan  .  .  .  designed  to 
e  the  guesswork  out  of  your  tube  inventory 
trol.  This  plan  enables  you  to  reduce  "over- 
2ks"  and  maintain  a  streamlined  inventory 
;ubes  at  all  times. 

dl  you  have  to  do  is  call  your  RCA  Tube 
tributor  and  tell  him  you  would  like  to  take 
antage  of  the  RCA  Tube  Inventory  Main- 
ance  Plan.  He  will  make  a  survey  of  your 
adcast  tube  requirements  and  recommend 
rogram,  under  the  Tube  Inventory  Main- 
ance  Plan,  that  is  tailored  to  your  particular 
Juration. 

there's  nothing  for  you  to  sign  .  .  .  nothing 
e  *(|you  to  buy  to  get  the  plan  started.  Why  not 
Ibne  your  RCA  Tube  Distributor  today  and 
ve  him  present  the  details  of  the  Tube  In- 
ltory  Maintenance  Plan  to  you. 

four  RCA  Tube  Distributor  acts  as  your 
al  warehouse.  You'll  find  him  friendly, 
irteous,  and  always  ready  to  help  you  with 
r  tube  requirements. 
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RADIO  CORPORATION  of  AMERICA 


ELECTRON  TUBES 
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LATEST  station  to  affiliate  with  NBC-TV 
is  WKBT  (TV)  La  Crosse,  Wis.  Howard 
Dahl  (seated),  WKBT  president,  signs  for 
the  ch.  8  station  which  expects  to  be  on 
the  air  July  1.  Robert  Aaron,  NBC  sta- 
tion relations,  represents  the  network. 


AT&T  Links  KHOL-TV 

KHOL-TV  Kearney,  Neb.,  has  been  connected 
with  the  AT&T  nationwide  network  of  video 
transmission  facilities,  boosting  to  269  the  total 
of  tv  stations  in  168  cities  that  can  receive  live 
tv  network  programs. 


PERSONNEL  RELATIONS 


AFM  AND  NETWORKS 
STILL  DEADLOCKED 

Petrillo  to  attend  meeting  to- 
day. There's  possibility  of  a 
slight  extension  of  the  contract 
by  musicians  if  progress  is 
made  at  the  sessions. 

WITH  an  extended  contract  expiring  today 
(Monday),  a  showdown  was  expected  to  de- 
velop at  a  meeting  scheduled  in  New  York 
today  in  the  month-long  negotiations  between 
radio  and  television  networks  and  the  American 
Federation  of  Musicians  on  a  new  pact. 

As  the  deadline  approached,  spokesmen  for 
the  powerful  New  York  Local  802  of  AFM 
insisted  they  would  implement  a  strike  au- 
thorization unless  the  networks  seriously  con- 
sidered their  major  condition  of  "live"  musi- 
cians on  all  live  radio  and  tv  programs.  It  was 
reported  that  Local  802  would  be  amenable 
to  extending  the  expiration  date  of  the  contract 
"by  a  few  days  only"  if  progress  is  made  at 
today's  session.  The  present  three-year  pact 
was  to  have  expired  on  Feb.  1,  but  was  ex- 
tended by  mutual  agreement. 

Though  network  representatives  have  as- 
serted in  the  past  that  they  cannot  accede  to 
Local  802's  demands  on  "live"  musicians,  they 
held  up  as  a  good  sign  for  negotiations  that 
lames  C.  Petrillo,  AFM  president,  will  be  in 
attendance  at  the  session  today.  Except  for  a 
perfunctory  appearance  at  the  first  meeting  in 
mid-January,  Mr.  Petrillo  had  busied  himself 
with  other  union  matters  in  Miami,  and  had 


When  Connie  Cook  Has  a  Cookie  Contest! 


HERE'S  WHAT  HAPPENED! 

Recently,  Connie  Cook  held  a  Cookie  Contest  on  her  afternoon 
"Connie's  Kitchen"  program  over  WOW-TV.  Mail  piled  up  .  .  .kept 
piling  .  .  .  13,485  entries  came  in  from  1  12  counties  in  five  Midwestern 
states  in  less  than  a  month! 

That's  a  real  vote  of  confidence  for  Connie,  who  began  her 
"Connie's  Kitchen"  show  on  WOW-TV  less  than  6  months  before  the 
contest  began. 


Put  Connie's  popularity  to  work  for 
you.  Ask  your  Blair-TV  man,  or  con- 
tact Fred  Ebener  at  WOW-TV  about 
participations  in  "CONNIE'S  KITCHEN." 


OMAHA  •   1  00,000    WATTS  •  NBC  •  DUMONT 

A   MEREDITH   STATION      •     Afftlintod  with  "Better  Homos  &.  Gordons"  and  "Successful  Farming"  Magazine!. 


consigned  responsibilities  for  negotiations  s 
leaders  of  Local  802  and  Los  Angeles  Loc 
47,  which  are  primarily  affected  by  the  ne 
work  contract. 

One  source  close  to  Local  802  said  t^ 
members  resent  the  attitude  of  the  network 
which  is  represented  to  be  that  Mr.  Petri! 
will  be  the  deciding  factor  in  the  local's  cour 
of  conduct.  Al  Manuti,  president  of  the  loq 
was  given  strike  authorization  power  by  met 
bers  at  a  meeting  in  New  York  on  Feb. 1 
[B«T,  Feb.  8],  and,  this  source  said,  has  tl 
backing  of  Mr.  Petrillo.  In  contrast  with  tl 
situation  three  years  ago  when  the  AF1 
chieftain  blocked  Local  802's  strike  thro 
Mr.  Petrillo  is  said  to  be  disposed  toward  suj 
porting  the  local  on  an  issue,  such  as  the  oi 
on  "live"  musicians,  which  it  considers  to  I 
a  matter  of  "life  and  death." 

No  sessions  were  held  last  week  followii, 
an  impasse  that  developed  at  the  last  meetil 
on  Feb.  5.  The  stage  was  set  for  today's  met 
ing  by  the  arrival  of  Mr.  Petrillo  in  New  Yoi 
last  Wednesday. 

Los  Angeles  Group  Attends 

In  addition  to  Local  802,  which  is  spea 
heading  negotiations  because  the  large  mi 
jority  of  network  programs  originate  from  Ne 
York,  representatives  of  the  Los  Angeles  loc 
have  been  attending  the  sessions.  Mr.  Petril! 
as  president  of  the  Chicago  local  in  additic 
to  his  Federation  office,  delayed  discussions  c 
behalf  of  his  local  until  he  could  make 
personal  appearance. 

Aside  from  its  "live"  musicians  demand 
Local  802  is  pressing  for  a  15%  wage  incre^ 
and  an  approximate  24%  rise  in  the  numbt 
of  staff  musicians.  Though  network  represent 
tives  have  been  concentrating  on  Local  8(j 
negotiations,  they  have  considered  the  cond 
tions  asked  by  Los  Angeles  Local  47,  whirj 
are  said  to  encompass  mainly  a  25%  increa,' 
in  salaries.  It  is  reported  that  Local  47 
willing  to  hold  back  its  other  conditions  unl 
an  agreement  is  reached  with  Local  802  th: 
may  serve  as  a  blueprint  for  its  own  contrac 

Actor  Goes  Before  AFTRA 
For  Refusal  to  Testify 

JOHN  BROWN,  Hollywood  radio-tv  actor  fej 
tured  on  ABC  Radio  Adventures  of  Ozzie  at 
Harriet  has  been  cited  to  appear  Friday  nigl 
before  the  executive  board  of  Los  Angeli 
chapter  of  AFTRA  to  answer  charges  of  va 
lating  the  local's  rules  by  refusing  to  answ^ 
questions  on  purported  membership  in  tl 
Communist  Party  put  to  him  at  a  closed  dot 
hearing  by  a  House  Un-American  Activitit 
sub-committee  in  Los  Angeles  last  Novembe 
He  is  subject  to  various  penalties,  includiB 
suspension  from  the  union  until  questions  af 
answered,  should  the  executive  board  find  hii 
guilty  of  violating  the  rule  which  makes  ct 
operation  with  congressional  committees  mai 
datory  for  Los  Angeles  AFTRA  member 
Three  other  members  (Libby  Burke,  Shime 
Ruskin  and  Murry  Wagner)  have  been  foun 
guilty  of  such  charges  and  suspended  for 
year,  with  expulsion  to  be  automatic  if  by  thj 
time  they  do  not  voluntarily  cooperate  with  t| 
House  committee  and  AFTRA's  local  directa 
[B»T,  July  13,  1953]. 


Film  Craftsmen  Join  NABET 

THE  FILM  Craftsmen  Guild  has  voted  unai 
imously  to  affiliate  with  the  National  AssJ 
of  Broadcast  Employes  and  Technicians  undf 
the  title  of  Assn.  of  Film  Craftsmen  Section  c 
the  Hollywood  Chapter  of  NABET.  FCG  ws 
organized  last  fall  [B«T,  Oct.  26,  1953]. 
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Some  people  are  born  leaders 


...like  WCAU,  Philadelphia 


RADIO -WCAU-Radio  has  37%  more 
quarter-hour  "firsts"  than  the  next  two  Philadelphia 
stations  combined  and  147%  more 
than  the  next  nearest  station. 


TELEVISION  -WCAU-Television  has  13%  more 
quarter-hour  "firsts"  than  the  other 
two  stations  combined  and  71%  more 
than  the  next  nearest  station. 

Sources  upon  request 


The  Philadelphia  Bulletin  Radio  and  TV  Stations    •    CBS  Affiliates    •    Represented  by  CBS  Radio  and  Television  Spot  Sales 
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RCA  TRANSMITTERS  ADJUST  FOR  COLOR 


E.  C.  Tracey  releases  technical 
description  of  RCA's  new  12 
kw  uhf  transmitter  at  consult- 
ing engineers  seminar. 

RCA  will  modify  without  charge  all  of  its  ex- 
isting post-war  tv  transmitters  so  they  can  carry 
color  programs  properly.  This  announcement 
was  made  last  week  by  E.  C.  Tracey,  broadcast 
equipment  sales  manager,  at  a  consulting  engi- 
neers seminar  in  Washington's  Hotel  Statler. 

Complete  information  on  color-modifying 
RCA  transmitters  will  be  sent  to  all  station 
owners,  Mr.  Tracey  said.  When  color  terminal 
equipment  is  added,  RCA  will  ship  a  kit  of 
modification  parts  to  such  stations  and  an 
RCA  engineer  will  be  supplied  to  make  the 
modification.  It  will  not  be  necessary  to  pur- 
chase RCA  color  equipment,  it  was  said. 

Last  week's  meeting,  attended  by  more  than 
100  Washington  consulting  engineers  and  FCC 
engineering  personnel,  also  heard  a  technical 
description  of  RCA's  new  12  kw  uhf  transmit- 
ter, which  is  scheduled  for  fall  delivery  [B»T, 
Jan.  25]. 

Transmitter,  priced  at  $144,500,  runs  from 
12.5  kw  output  at  the  low  end  of  the  uhf  band 
to  10.25  kw  at  the  highest  uhf  channel.  The 
12  kw  amplifier,  to  be  used  in  conjunction  with 
the  existing  1  kw  transmitter,  is  priced  at 
$99,500.  The  transmitter  will  be  shipped  to  all 
customers  who  ordered  RCA's  projected  10  kw 
transmitter,  it  was  announced. 

One  of  the  points  made  by  RCA  in  behalf 
of  the  new  uhf  high-powered  transmitter  is 
ease  of  maintenance.  One  man  can  change  the 
final  tube  in  five  minutes,  it  was  said.  A  sample 
of  the  tetrode  tube,  which  is  the  heart  of  the 
new  12  kw  transmitter,  was  shown  at  the 
seminar. 

Second  on  the  Market 

The  RCA  12  kw  uhf  transmitter  is  the  sec- 
ond placed  on  the  market  by  a  major  transmit- 
ter manufacturer.  Only  other  12  kw  is  GE's. 
DuMont  has  a  5  kw  uhf  transmitter,  but  has 
declined  comment  on  when  it  might  have  a 
higher-powered  transmitter. 

In  addition  to  modifying  transmitters  for 
color,  RCA  will  modify  all  of  its  microwave 
relay  equipment  at  the  factory  for  a  fee  of 
$1,000,  Merrill  A.  Trainer,  broadcast  planning 
manager,  announced.  He  also  reported  that  a 
three-tube  vidicon  color  film  camera  will  be 
marketed  for  $8,750  in  the  near  future. 

RCA  will  also  have  a  test  pattern  generator 
available  which  will  include  color  bars  at  top 
and  bottom  with  "I"  and  "Q"  information  on 
the  sides.  The  center  of  the  test  pattern  will  be 
blank,  enabling  stations  to  use  station  identifi- 
cation and  commercial  messages.  Use  of  the 
color  test  pattern  will  enable  service  men  to 
install   and   align   color  tv  receivers  without 


Transmitting  Equipment 


TRANSMITTER  SHIPMENTS 

Power  Band 


Use 


Station 
Gates  Radio  Co. 

Franklin   Broadcasting  Co.. 

Franklin.   Ky.  250  w       am       new  station 

KBMI   Las  Vegas.  Nev.  250  w       am       new  station 

KGFL   Roswell.   N.    M.  250  w       am  replacement 

WHBT  Harriman.  Tenn.  250  w       am  replacement 

ORDERS 

General    Electric  Co. 

Gcnoral  Times  Tv  Corp.  12  kw  tv   

OTHER  EQUIPMENT:  Genoral  Eloctrlc  Co.  also  reported  last 
woek  it  had  rccoived  orders  from  WGTH-TV  Hartlord.  Conn, 
(ch.  18).  tor  complete  studio  equipment  (now  station),  and 
from  KCCC-TV  Sacramento.  Calif,  (ch.  40),  lor  a  12  kw 
■mpllfltr. 


awaiting  special  color  test  patterns  by  the  sta- 
tion. 

All  uhf  antennas  will  be  measured  after  in- 
stallation in  the  future,  the  engineers  were  told. 
Up  to  the  present,  antennas  are  checked  at  the 
factory,  but  not  after  installation. 

Details  of  the  new  50  kw  vhf  transmitters 
were  also  discussed  by  the  broadcast  equip- 
ment staff.  This  equipment,  now  ready  to  be 
shipped,  is  priced  at  $212,000. 

Among  RCA  executives  present  at  the  semi- 
nar were  W.  W.  Watts,  executive  vice  president 
in  charge  of  electronic  products  division;  T.  A. 
Smith,  vice  president,  engineering  products, 
and  A.  R.  Hopkins,  broadcast  marketing  divi- 
sion manager. 


CROSLEY  CONVERTS 
TO  PORTABLE  TV 

Avco  division  will  concentrate 
on  17-  and  24-inch  sets  light 
enough  to  be  carried  from 
room  to  room,  anticipating 
color  tv  to  push  black-and- 
white  from  the  living  room  to 
elsewhere  in  the  house. 

ANTICIPATING  the  time  when  color  tv  will 
drive  black-and-white  receivers  from  the  living 
room  to  other  parts  of  the  home,  as  tv  did  to 
radio,  Crosley  Div.  of  Avco  Mfg.  Corp.  is  con- 
centrating all  of  its  tv  set  manufacturing  facili- 
ties on  production  of  a  new  tv  set  so  compact 
its  overall  dimensions  are  scarcely  larger  than 
the  face  of  its  17-inch  picture  tube,  and  so 
light  it  can  easily  be  carried  from  room  to  room 
or  on  weekend  trips,  Leonard  F.  Cramer,  Avco 
vice  president  and  general  manager  of  Crosley 
radio  and  tv,  stated  Tuesday  at  a  news  confer- 
ence in  New  York. 

Called  Super  V 

Called  Super  V,  the  set  includes  an  upright 
chassis  in  place  of  the  usual  horizontal,  occu- 
pies one-third  less  space  and  is  one-third  lighter 
than  most  other  17-inch  sets.  It  uses  15  double- 
purpose  tubes  instead  of  22  conventional  tubes. 
List  price  suggested  by  Crosley  is  $139.95.  The 
17-inch  model  is  now  in  production,  with  a 
21-inch  version  to  be  introduced  in  April,  he 
said,  stating  that  these  will  account  for  Cros- 
ley's  entire  tv  set  output  this  season.  Mr. 
Cramer  declared: 

Radio  was  not  hurt  by  television.  Black-and- 
white  will  not  be  hurt  by  color.  Radio  simply 
turned  the  living  room  over  to  tv  and  moved 
into  almost  every  other  room  in  the  house  with 
programs  tailored  to  fit.  Manufacturers  de- 
veloped specialized  models  like  car  radios,  port- 
ables and  clock  radios.  Last  year  more  than 
13  million  radios  were  sold,  compared  with  7 
million  television  receivers. 

We  are  about  to  see  an  evolution  in  television 
similar  to  that  in  radio.  As  color  moves  into 
the  living  room,  black-and-white  will  move  into 
the  other  rooms.  And  Crosley  is  set  to  hurry 
that  evolution  or  revolution  along. 


Color  Television  Will  Spark 
Electronics  Boom  —  Halligan 

WHEN  color  tv  comes  into  its  own,  progress 
of  electronics  will  "catalyze  a  boom  for  all  in- 
dustry," William  J.  Halligan.  president  and 
board  chairman  of  Hallicraftcrs  Co.,  declared 
last  week.  He  issued  his  views  in  connection 
with  the  company's  announcement  it  is  build- 
ing a  new  $1.5  million  one-story  factory  for 
expanded  tv  manufacturing  and  other  purposes. 
The  plant  will  cover  200,000  square  feet  of 


floor  space  and  be  completed  in  mid-July,  per 
mitting  an  additional  1,000  employes. 

Mr.  Halligan  pointed  out  that  the  electronii 
industry  is  growing  faster  than  any  other  maj< 
business  today,  and  with  color  television  "cou: 
take  over  economic  leadership  from  Detroit 
Electronics  currently  is  operating  at  an  S 
billion  sales  volume  rate  at  factory  level  and  wi 
rise  to  $10  billion  in  1955  and  $13-15  billio 
by  1957-59,  he  predicted. 


Kay  Labs  Demonstrates 
Simplified  Tv  System 

A  SIMPLIFIED  remote  tv  system,  capaH 
of  both  direct  closed  circuit  and  radio  frequent 
use,  has  been  shown  to  the  tv  industry  a: 
press  by  Kay  Labs  (Kalbfell  Laboratories  Inc.) 
San  Diego  precision  electronic  instrument  mail 
ufacturers,  in  Los  Angeles. 

The  new  system,  with  three  component  part 
(camera,  camera  control  and  synchronizei 
monitor),  offers  savings  in  both  initial  an 
operating  costs,  company  executives  stated. 

Its  features,  besides  flexibility  and  light  con 
struction,  include  use  of  a  camera  to  show  %, 
without  a  special  projector,  ease  of  warm-up 
use  of  most  power  sources  including  a  batteij 
sensitivity  and  high  definition  without  spec| 
lighting  and  operation  of  all  camera  adjuf 
ments  by  special  remote  controls. 


A  Different  Tv  'Lineup' 

EXPERIMENTAL  closed-circuit  tele- 
cast of  a  fictitious  police  line-up  was  held 
by  the  New  York  City  Police  Dept.  last 
Tuesday  and  at  its  conclusion  department 
officials  indicated  they  favored  use  of 
television  as  an  aid  to  law  enforcement. 

The  telecast,  which  made  use  of  police-  1 
men  instead  of  criminal  suspects,  was 
beamed  from  New  York  police  head- 
quarters to  Brooklyn  police  headquarters  I 
where  officials  viewed  the  line-up  on 
three  receivers.  They  termed  reception 
"very  good." 

RCA  provided  the  pick-up  and  receiv-' 
ing  equipment  for  {he  telecast. 


Hessler,  Graybar  V.  P.,  Dies 

GEORGE  F.  HESSLER,  64,  vice  president 
charge  of  all  sales  activities  and  a  member 
the  board  of  directors  and  the  executive  c<4 
mittee  of  the  Graybar  Electric  Co.,  New  Yoj 
died  in  Venice,  Fla.,  on  Feb.  1.  He  had  be< 
associated  with  the  company  since  1906,  whj 
he  joined  Western  Electric  Co.,  whose  supp 
department  became  incorporated  under  jj 
name  of  Graybar  Electric  Co.  in  January  1921 
Since  March  1949  he  headed  the  company 
sales  activities. 


Silicon  Transistors  Announce! 

DEVELOPMENT  of  transistors  made  of  jl 
con  by  the  Raytheon  Mfg.  Co.,  Walthat 
Mass.,  has  been  announced  by  N.  B.  Nichffl 
manager  of  Raytheon's  research  division.  1 
noted  that  these  transistors,  unlike  those  mai 
of  germanium,  can  withstand  extreme  heat  & 
have  been  tested  at  temperatures  up  to  3i 
degrees  Fahrenheit. 

Mr.  Nichols  said  that  in  certain  applicatioi 
involving  high  wattage  and  resultant  hit 
temperatures,  or  in  applications  with  high  at 
bient  temperatures,  germanium  transistors  ha1 
not  been  practical.  The  new  Raytheon  transi 
tors  of  silicon,  he  added,  are  expected  to  ove 
come  most  of  these  difficulties. 
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They're  all  top  drawer  with  every 
TV  advertiser  in  America.  And  they're 
all  top  drawer  with  us  because  our 
experience,  enthusiasm  and  effort  are 
concentrated  towards  "quality 
representation."  Our  stations  are  more 
direct.  They  call  it  good  business. 


Harrington,  Righter  and  Parsons, Inc. 

New  York 
Chicago 
San  Francisco 

television  —  the  only  medium  we  serve 
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WAAM  Baltimore 

WBEN-TV  Buffalo 

WFMY-TV  Greensboro 

WDAF-TV  Kansas  City 

WHAS-TV  Louisville 

WTMJ-TV  Milwaukee 

WM  TW  Mi.  Washington 
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GPL  Sellsjhree  Uhf 
'Packages'  to  Rounsaville 

GENERAL  Precision  Labs,  Pleasantville,  N. 
Y.,  announced  last  week  that  Robert  W.  Roun- 
saville, radio  stations  operator,  has  purchased 
three  complete  "station  packages"  of  equip- 
ment needed  to  open  three  new  uhf  stations  in 
Cincinnati,  Louisville  and  Atlanta. 

Mr.  Rousaville  is  owner  of  WQXL  (TV) 
Louisville  (ch.  41),  which  is  expected  to  open 
next  month;  WQXN  (TV)  Cincinnati  (ch  54), 
scheduled  to  go  on  the  air  in  early  summer, 
and  WQXI-TV  Atlanta  (ch.  36),  expected  to 
begin  operations  later  in  the  year. 

The  purchase  includes  six  GPL-Pye  camera 
chains,  three  GPL-Continental  uhf  transmitters, 
three  vidicon  film  chains,  six  16mm  film  pro- 
jectors, three  antennas,  and  associated  equip- 
ment. 


Powell  to  American  Screen 

RALPH  C.  POWELL  has  been  named  product 
manager  of  American  Screen  Products  Co., 
Miami,  Fla.  He  will 
have  charge  of  sales 
of  television  anten- 
nas and  associated 
equipment  previous- 
ly designed  by  him 
as  consultant  to  the 
company.  He  said 
antennas  will  be  as- 
sembled from  fabri- 
cated parts  at  the 
company's  plants  in 
Miami,  Plymouth, 
Ind.,  and  El  Monte, 
Calif.,  and  shipped 
MR.  POWELL  to  distributors. 


Color  Prints  Ready 
For  Tv  Transmission 

Dr.  Alfred  N.  Goldsmith,  chair- 
man of  NTSCs  Panel  ll-A,  Col- 
or Transcriptions,  issues  his 
committee's  final  report. 

COLOR  transmission  via  tv  of  color  prints  by 
direct  photography  as  well  as  color  release 
prints — and  their  concomitant  equipment — are 
available  and  give  "generally  acceptable  re- 
sults," Dr.  Alfred  N.  Goldsmith,  chairman  of 
NTSCs  Panel  II-A,  Color  Transcriptions,  said 
last  week  in  the  final  report  of  his  committee. 

But,  warned  Dr.  Goldsmith,  information 
about  kinescope  recording  of  color  programs 
is  insufficient  to  enable  firm  conclusions  to  be 
drawn. 

The  color  transcriptions  committee  rendered 
an  interim  report  last  September  when  NTSC 
filed  its  voluminous  comments  on  its  study  of 
compatible  color  tv  standards.  NTSC  was  dis- 
solved only  a  fortnight  ago  [B*T,  Feb.  8]. 

Reason  why  color  tv  data  for  kinescope  re- 
cordings cannot  be  furnished,  members  of  the 
subcommittee  explained,  was  that  color  film 
scanning  and  kinescope  equipment  were  not 
generally  available.  "However,"  Dr.  Gold- 
smith said  in  his  final  report,  "progress  in 
this  field  is  rapid  and  the  ultimate  successful 
utilization  of  color  kinescope-recording  is  a 
definite  possibility." 

The  handbook,  which  is  available  through  the 
office  of  Dr.  W.  R.  G.  Baker,  chairman  of 
NTSC,  at  General  Electric  Co.,  Electronics 
Park,  Syracuse  1,  N.  Y.,  is  the  result  of  work 
done  by  30  members  of  two  major  committees 


and  two  subcommittees.  Committee  1,  on  Color 
Recording  Methods  and  Materials,  was  headed 
by  Dr.  Herman  H.  Duerr,  General  Aniline  and 
Film  Corp.;  Committee  2,  Color  Release  Print 
Methods  and  Materials,  by  Dr.  E.  Meschter, 
E.  I.  duPont  de  Nemours;  Committee  3,  Color 
Transcriptions,  by  Charles  L.  Townsend,  NBC. 

Vice  chairman  of  Panel  ll-A  was  Donald  E. 
Hyndman,  Eastman-Kodak. 


CBS  Inc/s  Earnings 
Set  Record  in  1953 

LARGEST  earnings  in  the  history  of  CBS  Inc. 
are  indicated  by  a  preliminary  estimate  of  the 
company's  sales  and  profits  for  the  fiscal  year 
ended  Jan.  2,  Board  Chairman  William  S. 
Paley  told  the  board  of  directors  last  Thursday. 

He  said  the  preliminary  figures  indicated 
net  earnings  would  approximate  $3.75  per 
share — or  $1  per  share  more  than  the  figure 
for  the  year  ended  Jan.  3,  1953.  The  audited 
figures  will  be  released  in  March. 

The  board  at  its  meeting  declared  a  cash 
dividend  of  40  cents  a  share  on  Class  A  and 
B  stock,  payable  March  5  to  stockholders  of 
record  at  the  close  of  business  Feb.  19. 

Charles  F.  Stromeyer,  newly  named  presi- 
dent of  CBS-Hytron,  tube  manufacturing  di- 
vision of  CBS  Inc.  [B«T,  Feb.  8],  was  elected 
to  the  CBS  board,  and  the  resignation  of  Fred- 
erick L.  Chapman  from  the  board  was  an- 
nounced. 

Mr.  Stromeyer  also  was  elected  a  vice  presi- 
dent of  CBS  Inc.,  as  was  Dr.  Peter  C.  Gold- 
mark,  who  was  elevated  to  the  presidency  of 
the  CBS  Labs  Division  at  the  same  time  Mr. 
Stromeyer  was  named  president  of  CBS- 
Hytron. 


Urges  Trade  Ads 

RECOGNITION  of  the  importance  of 
trade  paper  advertising  was  urged  by 
Gerald  Light,  director  of  advertising  for 
CBS-Columbia,  in  a  talk  last  week  be- 
fore a  sales  executives'  group  at  the  com- 
pany's headquarters  in  Long  Island  City. 
He  contended  that  business  paper  adver- 
tising offers  "an  excellent  method  of  get- 
ting our  product  story  across  to  dealers 
and  distributors,"  calling  a  business  paper 
insertion  an  "extra  salesman."  Mr.  Light 
said  that  CBS-Columbia,  as  a  new  tv  re- 
ceiver manufacturing  organization,  had 
undertaken  a  program  of  expansion  on 
all  levels  and  noted  that  the  company's 
trade  paper  advertising  program  had 
proved  effective  in  distributor  and  dealer 
relationship. 


CBS-TV,  TelePrompTer 
Sign  Blanket  Contract 

SIGNING  of  new  long-term  contract  by  CBS- 
TV  for  use  of  TelePrompTer  on  CBS-TV  pro- 
grams was  announced  last  week  by  the  Tele- 
PrompTer Corp.,  New  York,  coincident  with 
an  expansion  program  at  the  equipment  or- 
ganization. 

Under  the  contract,  CBS-TV  is  given  access 
to  the  new  all-electronic  TelePrompTer  service 
on  all  its  programming.  The  transaction  was 
said  to  represent  the  "biggest  deal  thus  far 
made  by  TelePrompTer  involving  blanket  use 
of  equipment."  although,  it  was  pointed  out, 
a  number  of  shows  and  personalities  on 
CBS-TV,  NBC-TV,  ABC-TV  and  DuMont  have 


been  using  TelePrompTer  for  several  years. 

A  spokesman  for  TelePrompTer  said  th; 
with  the  company's  annual  billings  reachin 
$1  million  mark,  a  program  of  expansion  hs 
been  implemented,  including  the  opening  ( 
offices  in  Hollywood,  Chicago,  Philadelphia  an 
Washington,  as  well  as  enlarging  New  Yor 
offices.  New  personnel  added  to  the  staff,  h 
said,  include  Don  Redell,  who  has  been  brou$ 
in  as  sales  manager;  Bert  Swift,  assistant  sale 
manager;  Bill  Marsh,  manager  of  public  speal 
ing  operations,  and  Herb  Hobler,  general  sab 
manager  of  the  National  Sales  Corp.,  a  coo 
pany  operating  under  a  TelePrompTer  fra» 
chise. 


Zenith  Permitted  to  File 
Amended  Counter  Claim 

ZENITH  Radio  Corp.  was  granted  penrii 
sion  by  Federal  District  Court  in  Chicago  t 
file  an  amended  counter-claim  against  RC/ 
— and  two  other  companies — in  a  $16  millio 
suit  charging  violation  of  the  anti-trust  law 
[B»T,  Jan.  11]. 

Judge  Michael  L.  Igoe  ruled  in  favor  ■ 
Zenith  and  Rauland,  tube  manufacturiiij 
subsidiary,  despite  a  motion  for  dismissal  | 
RCA.  The  motion  permits  Zenith  to  inclulf 
General  Electric  Co.  and  Western  Electric  Q> 
along  with  RCA  as  parties  to  the  suit. 

Judge  Igoe  set  no  date  for  further  heariBj 
in  the  Chicago  court  pending  the  outcome  i 
litigation  in  the  Delaware  district  court  invon 
ing  a  suit  RCA  had  filed  against  Zenith  chart 
ing  patent  infringements.  RCA  filed  so 
against  both  Zenith  and  Rauland  in  1948. 


MANUFACTURING  SHORTS 

Ampex  Corp.,  Redwood  City,  Calif,  (mfr 
magnetic  recording  equipment),  announces  net 
eight-inch  all  metal  reel,  with  1200  foot  capaf 
city,  using  standard  NARTB  hub,  which  can  h 
used  on  any  machine  which  takes  the  NARti 
hub.  Firm  has  also  announced  a  price  rede 
tion  on  its  standard  IOV2  inch  reel,  now  avfi 
able  in  quantity.  Ampex  markets  a  14-irp 
reel,  designed  especially  for  long-playing  m 
plications.  It  holds  4800  feet  of  tape. 

Allen  B.  DuMont  Labs  Inc.  licenses  A.  (J 
Healing  Ltd.,  Melbourne,  Australia,  to  maq 
facture  and  sell  tv  receivers  in  Australia  una 
a  Healing  brand  name.  Licensing  anticipaj 
future  establishment  of  tv  broadcasting  | 
Australia. 


Amperex  Electronic  Corp.,  Hicksville,  N, 
has  released  a  577-page  catalog  titled  Ampa 
Electronic  Tubes.  The  catalog  is  divided  ii 
seven  sections:  Air  Cooled  Power  TuhM 
Water  and  Forced  Air  Cooled  Power  Tube! 
Rectifier  Tubes,  Magnetrons,  Vacuum  Con 
densers,  Thyratrons,  and  Tube  Accessor^ 
Price  is  $2.00. 

The  Daven  Co.,  Newark,  N.  J.,  announces 
new  approach  to  produce  Encapsulated  Wir 
Wound  Resistors  in  using  air  to  keep  the  mold 
ing   material    separated    from   the  resistafi 
wire.    Further   information  can  be  obtai 
from  that  company.  Dept.  SW,  179  Cen 
Ave.,  Newark  4,  N.  J. 

Dage  Electronics  Corp.  reports  first  install! 
tions  of  its  camera  with  new  C-105  Multiplexe 
for  film  and  slide  reproduction,  permittin 
Vidicon  pickup  tube  to  operate  at  much  highs 
light  levels  than  formerly  with  shadow  bo 
operation.  Over  20  tv  stations  are  now  usin 
camera  for  film  pickup  and  50  outlets  hav 
purchased  equipment  for  various  studio,  pui 
poses,  firm  reports. 
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The  etlneir  member  of  the  family 


In  less  than  five  years,  WCCO-TV  has  become  firmly  established  as  "the  other 
member  of  the  family"  in  more  than  400,000  homes  in  the  62  counties  WCCO-TV  serves 
best.  Already,  throughout  the  Northwest,  WCCO-TV  is  a  tradition:  "The  other  member 
of  the  family" — influencing  the  work  and  play;  the  eating,  entertainment,  and  buying 
habits  of  these  people  ...  the  eighth  largest  market  in  the  United  States. 


Here's  proof:* 

1.  First  by  far  in  community  service. 

2.  10  of  the  top  15  shows  are  on  WCCO-TV. 

3.  More  daytime  viewers  of  WCCO-TV  than  all  other  Twin  City  television 
stations  combined. 

4.  WCCO-TV  commands  more  than  60%  of  all  quarter-hours  of  TV  pro- 
gramming in  the  area. 

It's  more  than  a  mere  coincidence.  It's  sheer  leadership. 
WCCO-TV  is  "the  other  member  of  the' family"  in  the 
Northwest.  Ask  Messrs.  Free  and  Peters  to  show  how 
WCCO-TV  leadership  can  work  for  you. 


WC  CO-TV 

The  other  member  of  the  family 
Minneapolis — St.  Paul 


•AWARDS 


'OMNIBUS/  'MURROW 
NAMED  BY  NAFBRAT 

National  Assn.  for  Better  Ra- 
dio and  Television  announces 
its  list  of  outstanding  tv  and 
radio  programs  for  1953. 

CBS-TV's  Omnibus  and  CBS  Radio's  Edward 
R.  Murrow  have  been  named  the  outstanding 
tv  and  radio  programs  for  1953  by  the  National 
Assn.  for  Better  Radio  and  Television  in  its 
third  annual  national  awards  announcement,  ac- 
cording to  Clara  S.  Logan,  NAFBRAT  presi- 
dent. 

Tv  programs  named  as  best  in  their  cate- 
gories are:  CBS-TV  Studio  One,  drama;  ABC- 
TV  Make  Room  for  Daddy,  family  situation; 
CBS-TV  You  Are  There,  education  and  in- 
formation; CBS-TV  Burns  &  Allen  Show, 
comedy;  NBC-TV  Show  of  Shows,  variety; 
CBS-TV  See  It  Now,  reporting  and  news  in- 
terpretation; CBS-TV  Person  to  Person,  inter- 
views; NBC-TV  Voice  of  Firestone,  music; 
NBC-TV  Ding  Dong  School,  younger  children's 
program;  NBC-TV  Mr.  Wizard,  older  children's 
program;  Coronation  coverage  by  ABC-TV, 
NBC-TV,  CBS-TV,  Canadian  Broadcasting 
Corp,  and  British  Broadcasting  Corp.,  public 
service. 

Best  radio  programs  for  1953,  according  to 
NAFBRAT,  are:  CBS  Radio  Hall  of  Fame, 
drama;  ABC  Radio  Adventures  of  Ozzie  & 
Harriet,  family  situation;  CBS  Radio  Jack 
Benny,  comedy  and  variety;  CBS  Radio  Edward 
R.  Murrow,  reporting  and  news  interpretation; 
NBC  Radio  NBC  Symphony,  classical  music; 
NBC  Radio  Dinah  Shore,  popular  music;  CBS 
Radio  Invitation  to  Learning,  education  and  in- 
formation; CBS  Radio  Let's  Pretend,  younger 
children's  program;  NBC  Radio  Youth  Wants 
to  Know,  older  children's  program;  NBC  Radio 
National  Farm  &  Home  Hour,  agricultural; 
ABC  Radio  Mary  Margaret  McBride,  day-time 
program;  Coronation  coverage  by  networks  in 
cooperation  with  BBC,  public  service. 


Women  Commentators 
Honored  by  Zenith 

THIRTY-FOUR  women  tv  commentators  were 
honored  last  week  by  Zenith  Radio  Corp.  with 
awards  for  excellence  in  1953  local  public 
service  programming,  and  another — Dr.  Fran- 
ces Horwich,  conductor  of  NBC-TV's  Ding 
Dong  School — received  a  special  mention 
award  on  the  national  level. 

List  of  the  recipients  follows: 

Shirley  Krayble,  Little  People,  WLWA  (TV) 
Atlanta;  Anne  Holland,  Let's  Face  the  Problem, 
WBAL-TV  Baltimore;  Emily  Martin,  Model 
Kitchen,  WABT  (TV)  Birmingham;  Polly  Huse, 
Domestic  Diary,  WBZ-TV  Boston;  Beulah  Kar- 
ney,  WBKB-TV  Chicago;  Maggi  Byrne,  Maggi 
Byrne  Show,  WNBK  (TV)  Cleveland;  Fern  Sharp, 
Sharp  Comments,  WBNS-TV  Columbus;  Kay 
Breckenridge.  KKTV  (TV)  Colorado  Springs, 
Colo.;  Julie  Benell,  Tv  Kitchen,  WFAA-TV  Dal- 
las; Virginia  Patterson,  WHIO-TV  Dayton;  Do- 
lores Ryan,  A  Woman's  World,  WTVP  (TV)  De- 
catur, 111. 

Edythe  Fern  Melrose.  WXYZ-TV  Detroit;  Mar- 
garet McDonald,  What's  Cooking,  WBAP-TV 
Fort  Worth;  Carol  Duvall,  WOOD-TV  Grand 
Rapids,  Mich.;  Norma  Gilchrist.  Helpfully  Yours. 
KTTV  (TV)  Hollywood;  Miriam  Murphy  Hams- 
burg  Hostess,  WTPA  (TV)  Harrisburg,  Pa.;  Bea 
Johnson,  Happy  Home,  KMBC-TV  Kansas  City, 
Mo  ■  Judy  Wallace,  Brunch  with  Judy,  WTVJ 
(TV)  Miami;  Breta  Griem,  WTMJ-TV  Milwau- 
kee- Phila  Rawlings,  Kitchen  Kollege.  WSM-TV 
Nashville;  Jeanne  Porter,  Adventures  in  Home- 
making,  WKNB-TV  New  Britain  Conn 

Loys  Malgren.  Tv  Shopper.  WNHC-TV  New 
Haven,  Conn.;  Margaret  Arlcn.  WCBS-TV  New 
York-  Lucile  Clark,  Let's  Cook  with  Lucilc 
Clark  WTAR-TV  Norfolk.  Va.;  Sibyl  Johnson, 
Cook's  Book,  WKY-TV  Oklahoma  City;  Jean 
Corbett,  Home  Highlights,  WCAU-TV  Philadel- 
phia-   Ruth   Dunlop,   Cook's  Corner,  KPHO-TV 


Phoenix;  Alice  Jackson.  Let's  Go  Shopping, 
WJAR-TV  Providence;  Wilma  M.  Sim,  Homemak- 
ing  with  KSD-TV,  KSD-TV  St.  Louis;  Bee  Baxter, 
KSTP-TV  St.  Paul;  Reva  Beck  Basone,  It's  a 
Woman's  World,  KDYL-TV  Salt  Lake  City; 
Edith  Green,  Your  Home  Kitchen,  KRON-TV 
San  Francisco;  Janet  Miller,  At  Home  with  Janet, 
WTVU  (TV)  Scranton,  Pa.;  Ruth  Crane,  WMAL- 
TV  Washington;  Frances  Horwich,  Ding  Dong 
School,  WNBQ  Chicago. 
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FIRST  prize  for  best  job  of  merchandising 
and  sales  promotion  by  affiliates  of  Key- 
stone Broadcasting  System  was  presented 
recently  by  Carnation  Milk  Co.  to  WSSV 
Petersburg,  Va.  Ray  L.  Moss  (r),  WSSV 
manager,  accepts  the  $500  check  from 
Cecil  Tunstall,  Carnation  representative. 
Company  awarded  70  prizes  to  KBS  affili- 
ates in  a  contest  for  its  Tex  Ritter  show. 


CBS-TV  Takes  Eight 
Of  16  'Emmy'  Awards 

TWO  TIE  votes  highspotted  the  Sixth  Annual 
"Emmy"  awards  by  the  Academy  of  Televi- 
sion Arts  &  Sciences  Thursday  night  in  Holly- 
wood. Sixteen  awards  were  made,  eight  to 
CBS-TV,  five  to  NBC-TV  and  three  to  ABC-TV. 

Best  new  program  award  went  to  ABC-TV 
for  Make  Room  for  Daddy,  with  the  ABC-TV 
U.  S.  Steel  Hour  named  best  dramatic  pro- 
gram. Tied  as  best  audience  participation, 
quiz  or  panel  program  were  NBC-TV  This  Is 
Your  Life  and  CBS-TV's  What's  My  Line.  I 
Love  Lucy,  CBS-TV,  became  a  two-time  win- 
ner, being  cited  as  best  situation  comedy  with 
Vivian  Vance  adjudged  best  supporting  actress. 
Eve  Arden,  of  the  CBS-TV  Our  Miss  Brooks, 
was  voted  best  female  star  of  a  regular  series. 
Donald  O'Connor,  NBC-TV's  Colgate  Hour, 
was  voted  best  male  star  of  a  regular  series. 
CBS-TV's  Omnibus  was  best  variety  program. 

Art  Carney  of  CBS-TV's  Jackie  Gleason 
Show  was  named  the  best  supporting  actor. 
Edward  R.  Murrow,  CBS  newscaster,  was  given 
the  outstanding  personality  of  1953  award  for 
his  CBS-TV  See  It  Now  and  Person  to  Person. 

Dragnet,  NBC-TV,  was  the  best  mystery,  ac- 
tion or  adventure  program.  Kukla,  Fran  & 
Ollie,  NBC-TV,  was  deeemed  the  best  chil- 
dren's program  and  the  NBC  syndicated  film 
Victory  at  Sea  the  best  public  affairs  program. 

National  Television  System  Committee  re- 
ceived a  distinguished  contribution  award  "for 
evolving  the  present-day  method  of  attaining 
compatible  color." 

On  the  local  level,  KNXT  (TV)  Hollywood 
took  three  of  the  five  awards  with  Shakespeare 
on  Tv,  host  public  affairs  program;  Dr.  Frank 
C.  Baxter,  outstanding  male  performer,  and 
Juke  Box  Jury,  host  entertainment,  Sheriff  John, 
on  KTTV  (TV),  was  named  best  children's  pro- 
gram, and  Roberta  l  inn.  KTl.A  (TV)  Cafe 
Continental,  outstanding  female  performer. 


— 


Morse,  Morley  Debate 
Radio-Tv  Educ.  Value 

VALUE  of  radio  and  television  as  an  educa- 
tional force  was  upheld  last  week  by  Sen. 
Wayne  Morse  (Independent — Ore.)  but  was,! 
challenged  by  Felix  Morley,  writer  and  former 
president  of  Haverford  (Pa.)  College. 

These  viewpoints  were  offered  on  America's 
Town  Meeting  (ABC  Radio,  Tues.,  9-9:41 
p.m.  EST)  last  week  during  a  program  on  th| 
general  topic,  "Are  We  Trained  to  Think  fori 
Ourselves?"  In  reply  to  a  question  from  the 
audience  as  to  whether  radio  and  television 
were  weakening  independent  thought,  Mr.  Mor- 
ley commented. 

"I  do  a  certain  amount  of  work  on  the  radio, 
so  perhaps  I  should  say  that,  so  you  wonl 
think  I'm  prejudiced.  I  would  say  that  the 
chief  difficulty  that  both  radio  and  television 
have  to  surmount  is  that  the  listener — the  stu- 
dent, if  one  can  call  him  that — who  is  learning 
from  those  media,  is  in  a  passive  condition. 
He  is  not  making  a  contribution  himself, 
don't  think  any  educational  process  which 
wholly  passive  on  one  side  is  a  promising  ed 
cational  process." 

In  rebuttal,  Sen.  Morse  asserted  that  "o 
radio  and  television  and  other  mass  media  ar| 
great  instruments  for  developing  creative  think- 
ing on  the  part  of  our  people."  He  said  that 
"a  lot  of  programs  are  rot,"  but  that  many 
others  are  "very  stimulating." 

"Many  stir  up  widespread  discussion  among 
adults  of  America,"  Sen.  Morse  continued. 
"They  enlarge  the  fields  of  music  and  politics 
and  economics.  I  don't  think  we  should  under- 
estimate the  importance  -of  mass  media  as  a 
stimulant  to  creative  thinking  in  this  country. 
Programs  can  be  better,  but  they  are  one  of  the 
important  educational  institutions." 
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Educators  Boost  Uhf 

PLANS  for  promotion  of  uhf  television 
will  be  considered  at  a  meeting  called 
by  the  National  Citizens'  Committee  for 
Educational  Television  for  March  1  at 
Washington's  Hotel  Statler.  RETMA, 
NARTB,  Uhf  Tv  Assn.  and  represent- 
atives of  the  FCC,  networks,  manufac- 
turers and  dealers  have  been  invited  to 
take  part.  The  Joint  Committee  on  Edu- 
cational Tv  also  will  participate.  NCCET's 
Earl  Minderman,  in  announcing  the  uhf 
promotion  session,  pointed  out  that  two- 
thirds  of  the  some  250  reserved  educa- 
tional channels  are  in  the  uhf  band. 


News'  Mueller,  Columnist 
Crosby  Win  Polk  Awards 

MERRILL  MUELLER,  newscaster  and  execu- 
tive radio  producer  for  NBC,  and  John  Crosby, 
radio  and  television  columnist  for  the  New 
York  Herald  Tribune  were  named  last  week 
as  winners  in  the  radio  and  television  classifica- 
tions of  the  sixth  annual  George  Polk  Memo- 
rial Awards  granted  by  Long  Island  U.  for  dis- 
tinguished contributions  in  the  field  of  journal- 
ism. 

Mr.  Mueller  was  cited  for  his  "freshly  creaf 
tive  and  distinctively  novel  approach"  in  pro- 
ducing Weekend  (NBC  Radio,  Sun.,  4-6  p.m. 
EST),  which  the  network  describes  as  the  "Sun- 
day newspaper  of  the  air." 

In  honoring  Mr.  Crosby,  the  awards  commit- 
tee said  that  his  "energetic  and  hard-hitting 
articles  often  give  direction  to  the  stumbling 
medium  of  television." 
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Cut  tube  cost-per 
with  G-E.'s 


houi 
NEW  comple** 


A  metal  box  holds  your  file  of  tube  life  cards. 
These  show  performance  by  type  and  location, 
from  the  time  a  tube  is  installed  until  replace- 
ment is  made.  You  have  an  accurate  check  on 
operating  life  which  helps  you  obtain  more 
service  hours  per  tube. 


Ask  your  G-E  tube  distributor  for  details ! 

•  In  order  to  reduce  tube  replacement  expense,  you  must 
have  the  full  performance  record  of  every  tube  in  your  equip- 
ment. A  failure  by  any  tube— power,  rectifier,  or  other  type- 
to  meet  life  expectancy  will  then  show  up  clearly.  Conversely, 
those  types  which  are  giving  better-than-average  service  will 
establish  their  value  and  economy. 

General  Electric's  new  inventory  control  system  gives  you 
the  history  of  all  your  tubes  for  quick,  sure  reference.  In 
addition,  you  have  before  you  an  inventory  of  your  spares 
down  to  the  last  12AT7,  including  tube  prices  for  cost- 
control  and  budgeting.  Key  performance  ratings  ...  an 
interchangeability  guide,  for  tube  substitutions  .  .  .  make  the 
system  complete. 

Phone  your  G-E  tube  distributor!  He  will  be  glad  to  help 
you  install  this  aid  to  lower  tube  costs.  It  combines  the 
successful  control  methods  of  efficient  TV-radio  stations 
from  coast  to  coast.  Tube  Department,  General  Electric  Com- 
pany, Schenectady  5,  New  York. 


A  handsome  blue  leatherette 
binder,  go  Id -lettered,  contains  an 
up-to-date  inventory  of  your  tubes 
in  use  and  held  as  spares.  Prices,  es- 
sential ratings,  and  other  helpful  facts  are 
included.  Among  them  you  will  find  an  inter 
changeability  guide. 


GENERAL®  ELECTRIC 
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Bannell  Describes 
Guatemala  News  Bans 

Ousted  NBC  newsman  will 
cover  by  remote  control  from 
El  Salvador. 

RADIO  is  a  powerful  means  of  communica- 
tions in  Guatemala,  with  23  stations  in  opera- 
tion, but  free  flow  of  information  within  the 
country  is  virtually  impossible  because  of  strict 
censorship  procedures. 

The  commentary  was  provided  by  Marshall 
F.  Bannell,"  NBC  correspondent  who  was  ex- 
pelled from  Guatemala  Feb.  2 
GUATEMALA  [B©T,  Feb.  8],  at  a  news  confer- 
ence in  New  York  last  Wednesday. 
He  explained  that  any  information  or  observa- 
tion that  is  considered  "detrimental  to  the  best 
interests  of  the  government"  would  be  ex- 
punged by  government-appointed  censors  em- 
ployed at  each  of  the  stations. 

Mr.  Bannell,  who  was  ordered  to  leave  the 
country  along  with  New  York  Times  corre- 
spondent Sydney  Gruson,  was  accused  by 
Guatemalan  authorities  of  "systematically"  de- 
faming and  slandering  the  government.  Mr. 
Bannell  plans  to  leave  for  El  Salvador  on  Tues- 
day, explaining  that  he  will  report  on  condi- 
tions in  Guatemala  from  there  because  El 
Salvador  is  only  40  minutes  away  by  air. 

He  said  no  foreign  newsmen  are  left  in 
Guatemala,  but  added  that  he  expected  to  do 
"a  satisfactory  job"  from  El  Salvador,  relying 
on  information  to  be  relayed  to  him  from  con- 
tacts he  has  established  in  Guatemala.  He  said 
El  Salvador,  unlike  Guatemala  which  is  highly 
infiltrated  by  Communists  in  government, 
trade  unions,  press  and  radio,  is  strongly  anti- 
Communist  and  friendly  to  the  U.  S. 

Mr.  Bannell  said  there  is  high  listenership  to 
radio  in  Guatemala,  but  claimed  that  attempts 
to  reach  the  country  from  the  outside  with 
anti-communist  messages  have  been  unsuccess- 
ful. He  explained  that  many  such  efforts  relied 
on  short-wave  and  were  necessarily  futile  be- 
cause there  are  few  short-wave  radio  receivers 
in  Guatemala.  In  reply  to  a  question,  he  ex- 
pressed belief  that  medium-wave  broadcasts  to 
the  country  by  the  Voice  of  America,  which 
since  have  been  discontinued,  were  "ineffectual." 


Independents  to  Pay 
$55,534  to  BMI  Canada 

MUSIC  copyright  fees  set  by  the  Canadian 
Copyright  Appeal  Board  at  Ottawa  will  bring 
BMI  Canada  Ltd.  $55,534  from  independent 

Canadian  broadcasters,  up  from 
CANADA       last  year's  $46,278.  BMI  Canada 

Ltd.  asked  for  a  20%  increase  in 
its  1954  rates. 

ASCAP's  Canadian  counterpart,  Composers, 
Authors  &  Publishers  Assn.  of  Canada 
(CAPAC),  asked  for  and  was  authorized  to 
collect  fees  on  the  same  basis  as  in  1953, 
namely  at  1%%  of  station's  gross  revenue. 
This  fee  would  amount  to  about  $350,000 
annually. 

The  fee  was  set  at  this  basis  two  years  ago 
and  has  been  contested  in  the  courts  by  the 
Canadian  Assn.  of  Radio  &  Television  Broad- 
casters. Decision  as  to  the  method  of  levying 
fees  on  gross  revenue  is  expected  to  be  handed 
down  soon  by  Canada's  Supreme  Court. 

CARTB  counsel  suggested  to  Copyright  Ap- 
peal Board  that  stations  only  pay  the  percent- 
age on  what  they  receive  from  Canadian  Broad- 
casting Corp.  for  carrying  network  musical 
programs,  and  a  separate  fee  for  music  origi- 
nated at  their  stations. 


No  New  CBC  Grants 

NO  NEW  am  or  tv  grants  were  recom- 
mended at  the  Jan.  29  meeting  of  Cana- 
dian Broadcasting  Corp.'s  board  of  gov- 
ernors at  Montreal.  Two 
CANADA  applications  for  ch.  12  at 
Peterborough.  Ont.,  were 
heard  but  a  decision  was  deferred. 

CKNW  New  Westminster  was  denied 
a  satellite  transmitter  at  Cloverdale,  B.  C. 
Share  transfers  were  approved  for 
CKOK  Penticton,  CJFX  Antigonish, 
CKBW  Bridgewater,  CKOC  Hamilton, 
CKRS  Jonquiere,  CHLT  Sherbrooke, 
CKTS  Sherbrooke,  and  approval  was 
given  for  change  of  control  of  CKRC 
Winnipeg,  and  CKCK  Regina,  from 
family  corporate  ownership  to  president 
of  corporation  personally. 


CBC  to  Hold  Fast 
Against  ACRTA  Plan 

THE  Assn.  of  Canadian  Radio  &  Television 
Artists  (AFL),  in  a  new  contract  it  has  asked 
Canadian  Broadcasting  Corp.  to  sign  by  Feb. 

14,  is  demanding  that  CBC  refuse  to 
CANADA  let  non-union  personalities  appear  on 

tv  panel  programs.  Likelihood  of 
strike  action  was  diminishing  last  Friday  with 
a  compromise  agreement  expected. 

CBC,  as  a  government-owned  corporation,  is 
not  expected  to  yield  on  its  stand  that  such 
closed  shop  conditions  would  be  interference 
with  the  right  of  free  speech.  No  important 
upward  wage  revisions  are  being  asked  by 
ACRTA  in  the  contract  it  has  asked  CBC  to 
sign. 

The  union  has  ordered  its  Toronto  member- 
ship not  to  deal  directly  with  Don  Hudson, 
CBC's  supervising  television  producer,  for  rea- 
sons given  as  "unprofessional  behavior."  Mr. 
Hudson  has  been  given  full  backing  in  his  ac- 
tions by  top  Toronto  CBC  television  officials. 


Canadian  Government 
Ads  Cost  $3.5  Million 

CANADIAN  government  departments  last  year 
spent  $3,500,000  advertising  in  various  media, 
with  the  Dept.  of  National  Defense,  Ottawa. 

spending  $1,975,888  of  the  total 
CANADA  in  radio,  newspapers  and  period- 
icals for  recruiting,  according  to 
an  official  report. 

There  was  no  break-down  on  amounts  for 
each  medium.  Most  advertising  was  placed 
through  agencies,  with  Walsh  Adv.  Ltd.  and 
Ronalds  Adv.  Agency,  both  Montreal,  and 
MacLaren  Adv.  Ltd.,  Toronto,  sharing  the  bulk 
of  the  Defense  Dept.  placements. 

Next  largest  government  advertiser  was  the 
Canadian  Travel  Bureau  of  the  Dept.  of  Re- 
sources and  Development  with  $881,000  placed 
through  Cockfield,  Brown  &  Co.,  Montreal. 


CBC  to  Get  $23,644,450 
For  Next  Fiscal  Year 

CANADIAN  Broadcasting  Corp.  will  receive 
$23,644,450  in  the  1954-55  fiscal  year  from 
the  Canadian  Parliament,  according  to  estimates 

announced  by  Finance  Minister 
CANADA       Douglas    Abbott    on    Feb.    5  at 

Ottawa. 

An  estimated  $15  million  of  the  amount 
will  be  from  excise  taxes  collected  on  radio 


and  television  sets  and  components,  in  lieu  sh 
the  annual  listener  license  fee  dropped  early,, 
in  1953.  Another  segment  of  the  sum  is  tnel 
annual  subsidy  of  $6,250,000  for  radio  broad- 
casting recommended  in  1951  by  the  Massif 
Commission.  In  addition  CBC  will  get  a  loanl 
of  $3  million  from  the  government  to  expandr 
its  tv  services  and  complete  new  stations  as 
Winnipeg  and  Halifax. 


— PROFESSIONAL  SERVICES  

McENTIRE,  HECKMAN, 
SIMS  JOIN  DL&A 

FORMER  Securities  Exchange  Comr.  Richarj 
B.  McEntire,  lerome  Harold  Heckman  am 
John  R.  Sims  Jr.  have  become  associated  wid 
the  Washington  radio-tv  law  firm  of  Dow 
Lohnes  &  Albertson,  it  was  announced  lam 
week.   Firm  is  expanding  its  quarters  in  thB 
Munsey  Bldg. 

Named  to  SEC  in  1946 

Mr.  McEntire  was  appointed  by  President 
Truman  in  1946  to  SEC  to  fill  the  unexpired 
term  of  Sumner  1 
Pike.  He  was  reaj 
pointed  in  1948  fc 
a  five-year  term,  r< 
signing  in  June  195 
to  return  to  privat 
practice. 

A  native  of  To 
peka,  Kan.,  Mr.  M< 
Entire  was  graduate 
•in  1934  from  th 
Washburn  Coll  eg 
School  of  Law  there 
He  subsequently 
served  as  U.  S.  Com- 
missioner  for  th( 
District  of  Kansas  and  in  1939  became  an  at 
torney  with  the  State  Corporation  Commissioi 
of  Kansas.  He  later  was  named  general  cour 
sel  and  in  1944  was  elected  chairman. 

Mr.  McEntire  has  been  particularly  active  i 
connection  with  enforcement  of  securities  law 


MR.  McENTIRE 


MR.  SIMS 


MR.  HECKMAN 


as  applied  to  Canadian  offerings.  He  led  thfl 
American  delegation  to  the  treaty  negotiation! 
with  Canada  in  1951.  He  is  a  Republican  andj 

3  2d  degree  Mason. 

Native  Washingtonian 

Mr.  Heckman,  a  native  of  Washington,  hn'\ 
ished  first  in  the  June  1953  class  of  evening 
school  graduates  at  Georgetown  U.  Law  School] 
He  is  a  Navy  veteran. 

Mr.  Sims  received  his  law  degree  in  1952 
from  the  U.  of  Virginia.  He  subsequently  en-|| 
gaged  in  private  practice  in  Strasburg,  Val 
where  he  also  was  assistant  cashier  and  assist* 
ant  trust  officer  of  the  First  National  Bank' 
there.  He  is  an  Army  veteran. 


Page  8: 


February  15,  l()54 


Broadcasting 


II  I  1  C  \  STING 


articles 
upearing  In  this  section 
are  available 
nominal  cost.  Write  to 

i  ABTINQ  .  TCLECASTINO 


CHANNEL  4 
SAN  ANTONJO 


the  picture  people  prefer 


women's  service  features  on  woai-tv  deliver  an 
exclusive  audience  in  this  big  texas  market, 
menu  matinee  is  the  only  cooking  show  in 
san  antonio.  local  personalities  get  your  sales  story 
across  as  no  one  else  can.  cook  up  more  sales 
with  menu  matinee,  minute  participations  $70  open 
rate  on  woai-tv,  nbc  affiliate,  call  a  petry  man. 


According  to  FCC  curves,  WAVE-TV 
now  effectively  reaches  85.5%  more 
square  miles  than  previously  .  .  . 
54.6%  more  people  .  .  .  51.5% 
^more  Effective  Buying  Income  — r 
gives  you  far  greater  coverage  than 
any  other  TV  station  in  this  area! 


HEIGHT 

COUNTS  MOST! 


WAVE-TV  Delivers: 

66.7%  GREATER  COVERAGE  AREA 

than  any  other  television  station 
in  Kentucky  and  Southern  Indiana! 

36.1%  GREATER  CIRCULATION 

than  the  area's  leading 

NEWSPAPER! 
~        761.0%  GREATER  CIRCULATION 

than  the  area's  leading 

NATIONAL  MAGAZINE! 


WAVE-TV's  tower  is  419  feet  higher  than 
Louisville's  other  VHF  station!  WAVE-TV  is 
Channel  3  —  the  lowest  in  this  area !  And 
WAVE-TV's  100,000  watts  of  radiated  power 
is  the  maximum  permitted  by  the  FCC  for 
Channel  3  —  is  equivalent  to  600,000  watts 
from  our  old  downtown  tower  on  Channel  5! 

That's  why  WAVE-TV  covers  more  homes,  with 
a  better,  clearer  picture  than  any  other  TV 
station  in  this  area.  Add  WAVE-TV's  top-notch 
local  programming,  plus  the  best  from  the  NBC, 
ABC  and  Du  Mont  Television  Networks,  and 
you've  obviously  got  THE  winner. 

Let  NBC  Spot  Sales  give  you  the  whole 
WAVE-TV  story,  soon. 

LOUISVILLE'S 

WAVE-TV 

FIRST  IN  KENTUCKY 

Affiliated  with  NBC,  ABC,  DUMONT 

NBC  Spot  Sales,  Exclusive  National  Representatives 
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A  PAUSE  FOR  STATION  IDENTIFICATION 


EMPHASIS  is  placed  on  tradition,  history 
and  industry  on  I.  D.s  used  by  WMAR-TV 
Baltimore,  Md.,  as  these  pictures  indicate. 
A  shot  of  the  city's  port,  at  right  plays  up 
the  significance  of  waterborne  freight  to 
jBaltimore's  economy.  Baltimore's  famous 
iwhite  steps  —  a  city  characteristic  —  are 
shown  in  the  I.D.  lower  left.  Celebrating 
the  acquisition  of  color  equipment  for  the 
station  and  the  Baltimore  Orioles  baseball 


WMAR-TV 

"  UNPiPIRS  TELEVISION 


team  for  the  city,  WMAR  had  the  lower 
center  shot  processed  in  both  color  and 
black-and-white.  Pictured  at  lower  right  is 
the  rampart  watched  by  Francis  Scott  Key 
at  the  time  he  wrote  "The  Star  Spangled 
Banner."  Other  stations  are  invited  to  sub- 
mit their  I.D.s  for  publication  in  this  B#T 
series.  The  editors  reserve  the  right  to  use 
only  those  which  they  believe  will  provide 
creative  stimulation. 


COLOR  FROM 

WMAR-TV 


WMAR-TV 

SUNPAPERS  TELEVISION 

ALTIMORE     CHANNEL  2 


BALTIMORE.  MARYLAND 

Hun.  el  the  «•«  01IOLE3 
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march  of  climes 
on  the  air 


RADIO  and  television  cooperation  in  the 
March  of  Dimes  campaign  was  described 
last  week  as  "magnificent"  in  a  statement  to 
B*T  by  Basic  O'Connor,  president  of  the 
National  Foundation  for  Infantile  Paralysis. 

"I  wish  to  express  my  deep  appreciation 
for  this  fine  assistance  by  all  the  radio-tv 
broadcasters,  including  the  Armed  Forces 
Radio  Service,"  said  Mr.  O'Connor.  "I  also 
wish  to  express  our  gratitude  for  the  per- 
sonal assistance  given  the  March  of  Dimes 
by  all  radio  and  television  station  personnel 
who,  in  many  cases,  served  as  volunteer 
workers  and  committee  members. 

"To  all  the  radio,  television  and  motion 
picture  artists  and  all  the  unions  such  as  the 
American  Federation  of  Musicians,  Ameri- 
can Federation  of  Television  and  Radio 
Artists  and  International  Alliance  of  Theat- 
rical Stage  Employes  goes  my  whole-hearted 
thanks  for  their  help." 

Among  the  many  stations  contributing  to 
the  cause  were  the  following,  according  to 
a  summary  of  reports  reaching  B*T: 

South  Carolina's  first  telethon  was  pro- 
duced by  WIS-TV  Columbia  Jan.  30-31  in 
cooperation  with  the  March  of  Dimes  com- 
mittees from  Richland  county  and  the  state 
of  South  Carolina.  Under  supervision  of 
Vance  Johnson,  a  director  at  the  station, 
entertainers  from  all  over  the  state  donated 
their  time  and  talent.  By  2  p.m.  on  Jan.  31 
more  than  $18,500  had  been  pledged. 

The  Rhode  Island  Broadcasters  Assn. 
staged  a  "Disc  Jockey  Jamboree"  on  Jan. 
29  for  the  benefit  of  March  of  Dimes. 
Eight  Providence,  R.  L  stations — WERE 
WEAN  WRIB  WPJB  WICE  WPRO 
WHIM  and  WPAW — provided  top  disc 
jockeys  and  broadcast  several  promotional 
spots  five  days  prior  to  the  dance  when 
some  2,000  fans  turned  out  to  support  their 
favorite  air  personalities  and  back  the  in- 
fantile paralysis  drive. 

The  third  annual  telethon  for  March  of 
Dimes,  which  raised  $110,000,  was  held  on 
WFAA-TV  Dallas,  Tex.,  Jan.  16-17.  The 
program  featured  entertainment  by  local 
talent,  civic  leaders  and  drawings  from  the 
names  of  contributors  for  gifts  supplied  by 
local  merchants. 

At  a  rate  of  better  than  $1,000  an  hour, 
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GENE  AMOLE  of  KMYR  Denver  selects  a  recording  as  Debbie  Fox,  ^ 
a  Denver  model,  rings  up  another  pledge  during  Mr.  Amole's  one-jt 
man  marathon  for  March  of  Dimes. 


pledges  poured  into  WVET-AM-TV  Roch- 
ester, after  the  stations'  simulcast  got  under- 
way on  Jan.  29.  Over  30  separate  acts 
appeared  on  the  five-hour  show.  During 
the  height  of  the  show  the  station  reports 
a  local  taxi  company  got  into  the  act  by  fur- 
nishing a  pledge  "pickup  service." 

A  downtown  store  window  in  Norfolk, 
Va.,  was  the  scene  of  the  100  Hour  March 
of  Dimes  Marathon  broadcast  by  WGH 
Newport  News.  Tiny  Hutton,  m.  c,  col- 
lected $5,000  for  the  drive  for  his  100  sleep- 
less, music-filled  hours  behind  the  micro- 
phone. 

Throughout  the  last  two  weeks  in  January, 
members  of  the  Rotary  Club  worked  at 
WSFC  Somerset,  Ky.,  auctioning  off  mer- 
chandise that  had  been  donated  to  help  the 
March  of  Dimes  campaign.  The  nightly 
auctions  netted  more  than  $7,000.  WSFC 
also  figured  in  the  Mothers  March  on  Polio. 
Some  $1,000  was  collected  in  an  hour's 
canvassing  of  residences  in  Somerset. 

Complete  staffs  of  WKOW-AM-TV  Mad- 
ison, Wis.,  participated  in  a  16-hour  tele- 
thon that  started  Jan.  30  at  10:30  p.m.  Be- 
sides the  two  staffs,  the  telethon  which 
resulted  in  $11,000  for  March  of  Dimes, 
featured  many  entertainers  and  sports  per- 
sonalities. 

Help  from  a  Traveler 

Will  Rogers  Jr.,  passing  through  Tulsa, 
Okla.,  on  a  movie  promotional  tour,  took 
time  out  to  assist  the  March  of  Dimes  drive 
at  KOTV  (TV)  Tulsa.  Mr.  Rogers  appeared 
on  a  special  show  produced  by  KOTV  giv- 
ing the  drive  in  the  Tulsa  area  a  lift  with 
some  of  his  homespun  commentary.  More 
than  $  1 1 ,000  was  raised  by  KOTV. 

WCCO  Minneapolis-St.  Paul  raised  more 
than  $40,000  for  the  March  of  Dimes  in  its 
recent  Polio  Party  Line.  An  iron  lung  col- 
lected contributions  of  over  $600  from  vis- 
itors who  watched  the  show  in  the  lobby  of 
Hotel  Radisson,  where  it  originated.  Fea- 
tured on  the  show  were  sports  figures  from 
Minnesota  including  Fred  Vant  Hall,  for- 
mer Minnesota  football  star  who  was  strick- 
en with  polio. 

In  a  final  effort  to  reach  the  Oneida 
County  quota  for  March  of  Dimes,  five 
New  York  stations— WKTV  (TV)  Utica, 


WRUN  Utica-Rome,  WIBX  and  WGAT, 
both  Utica,  and  WKAL  Rome — carried  a 
special  hour  show  on  Jan.  3 1 .   Local  talent  J 
from  each  station  provided  entertainment 

WAPI-WABT  (TV)  Birmingham,  Alaj[ 
stayed  on  the  air  all  night  late  in  January  \ 
for  an  Auction  of  the  Air.  Merchandise! 
went  for  $5,100,  all  of  which  was  turned 
over  to  the  local  March  of  Dimes.  Bi 
were  received  by  telephone,  installed  when 
viewers  could  see  their  bids  taken  and  n 
layed  to  the  auctioneer. 

The  longest  and  most  successful  telethoi 
seen  in  the  Cincinnati  area  was  reported 
by  WCPO-TV  Cincinnati  in  connection  with 
its  March  of  Dimes  campaign.  The  show 
which  ran  for  14  hours  on  Jan.  23  netted 
$60,000  for  the  polio  foundation.  Ann 
Rutherford,  Frances  Langford  and  Stu  Erj 
win  flew  to  Cincinnati  to  host  the  show! 
which  also  featured  all  WCPO's  radio  anq 
tv  personalities. 

Contribution  of  2,467  dimes  by  WSB-TV 
Atlanta  viewers  was  made  to  help  cartoonist 
Mac  Atcheson  create  a  special  March  o: 
Dimes  poster  which  was  unveiled  on  th 
station's  Today  in  Georgia  program  the  las' 
week  in  January.  The  poster,  depicting 
giant  eagle  created  with  dimes,  was  such  s 
success  that  already  700  more  dimes  havi 
been  received  at  WSB  to  be  used  similarly 
in  making  a  "dimes  map"  of  Georgia  with 
funds  going  to  the  polio  drive. 

Every  afternoon  during  January,  WACE 
Springfield,  Mass.,  aired  a  special  showj 
which  advanced  the  polio  drive  at  the  end 
of  the  campaign  by  $5,000.  Station  points 
out  it  has  come  a  long  way  from  its  initial 
polio  effort  several  years  ago  when  $25 
was  collected. 

A  campaign  at  WLAP  Lexington,  Ky. 
urged  farmers  to  give  a  share  of  their  to 
bacco  crop  to  help  fight  polio.  Statior 
relates  that  almost  every  crop  that  fillec 
the  warehouse  during  December  and  Jan 
uary  had  some  part  of  it  earmarked  foi 
March  of  Dimes.  When  it  was  auctioned 
off  Jan.  30,  the  fund  was  increased  bjl 
$23,643.07.  ! 

Over  $3,000  was  raised  by  KANG-T\ 
Waco,  Tex.,  when  it  held  its  first  autothon/ 
for  March  of  Dimes  on  Jan.  24.  Mori 
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march  of  dimes 
on  the  air 


«4fENDING  Polio  Party  Line  on  WCCO  Minneapolis-St.  Paul  are 
To  r)  Gloria  Shopek  and  Mary  Forster,  Minneapolis  Aquatennial 
hcesses  and  Harold  Anderson,  president  of  the  Aquatennial. 


MAC  ATCHESON  looks  over  the  eagle 
he  fashioned  from  dimes  sent  in  by  WSB- 
TV  Atlanta  viewers  for  the  polio  cam- 
paign. His  coin  cartoon  was  unveiled 
late  in  January  on  the  station's  Today  in 
Georgia  program. 


LENDING  their  support  to  the 
March  of  Dimes  at  WCPO-TV 
Cincinnati  were  (I  to  r)  Wanda 
Lewis,  Ann  Rutherford,  Paul 
Dixon,  Dotty  Mack,  Stu  Erwin 
and  Frances  Langford.  The  child 
is  Norma  Lean  Gallo,  4V2-year- 
old  polio  victim. 
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IT'S  PACIFIC  PARADISE  NOW 


LOOKING  over  the  winning  entry  of  "Name  This  Market"  contest  by  ch.  8  sharetimers 
KSBW-TV  and  KMBY-TV  Salinas-Monterey,  Calif.,  which  brought  William  T.  Raidt 
of  D'Arcy  Advertising  Co.'s  Cleveland  office  the  $1,000  top  prize,  are  (I  to  r)  John 
Cohan,  general  manager,  KSBW-TV;  Bing  Crosby,  stockholder  in  KMBY-TV,  and 
S.  M.  Aston,  general  manager,  KMBY-TV. 


SHARETIMERS  KSBW-TV  and  KMBY- 
TV  Salinas-Monterey,  Calif.,  have  pro- 
nounced successful  their  "Name  This 
Market"  promotional  contest  among 
agencies  and  advertisers — with  $2,000  in 
awards  going  to  radio-tv  people  in  adver- 
tising agencies  and  to  advertising  person- 
nel of  companies  using  the  two  media. 

Top  money  winner  in  the  six-week 
competition  [B#T,  Nov.  16],  which  the 
station  said  drew  "an  avalanche"  of  en- 
tries from  28  states,  was  the  entry  sub- 
mitted by  William  T.  Raidt,  account  exec- 
utive at  D'Arcy  Advertising  Co.'s  Cleve- 
land office. 

Mr.  Raidt  took  the  $1,000  first  prize 
with  the  slogan,  "Pacific  Paradise  (pair- 
a-dice),"  and  a  drawing  of  a  pair  of  dice 
showing  seven  spots — one  spot  for  each 
of  the  seven  California  markets  in  which 
the  ch.  8  stations  claim  coverage. 

Mr.  Raidt's  selling  copy  described  the 
stations  and  their  seven-market  area  as  a 


than  1,000  cars  passed  before  the  KANG- 
TV  cameras  set  up  in  front  of  the  studios 
so  that  contributors  might  see  themselves 
and  be  seen  on  tv.  Originally  scheduled  as 
a  two-hour  telecast  the  show  ran  for  nine 
and  a  half  hours. 

Pledges  of  more  than  $10,000  to  the 
March  of  Dimes  were  reported  by  KTVQ 
(TV)  Oklahoma  City  which  staged  a  17- 
hour  show  beginning  Jan.  30  on  behalf  of 
the  drive.  In  addition  to  the  250  entertain- 
ers who  performed  on  the  telecast,  Okla- 
homa's entire  senatorial  and  congressional 
delegation  was  on  the  telecast  either  in 
person  or  on  film. 

Proceeds  from  two  full  periods  of  Auc- 
tion Audience  Rating  Program  on  WKBS 
Oyster  Bay,  N.  Y.,  were  turned  over  to 
March  of  Dimes. 

Sportscastcr  Chuck  Healy  of  WBEN-TV 
Buffalo  asked  his  viewers  to  send  enough 
dimes  to  out-weigh  40-pound  Mike  Finn, 
4-year-old  polio  victim.  The  response  to 
Mr.  Healy's  request  finally  balanced  the 


"natural"  for  the  advertiser:  "Pacific 
Paradise  .  .  .  what  else  is  this  Shangri  La 
of  the  West?  Temperature  .  .  .  climate 
.  .  .  scenery  .  .  .  healthy  economy  and 
a  captive,  growing  market.  Paradise  for 
the  consumer.  .  .  .  Paradise  for  the  ad- 
vertiser .  .  .  the  Lucky  7  markets  all  on 
Channel  8." 

Second  through  seventh  prizewinners 
were:  John  Marsich,  Kudner  Agency, 
New  York,  $500;  Kay  Ostrander,  Dan 
B.  Miner  Co.,  Los  Angeles,  $250;  Julie 
Dickinson,  J.  Walter  Thompson  Co., 
Washington,  $100;  Karl  W.  Schullinger, 
American  Tobacco  Co.,  New  York,  $50; 
Joseph  H.  Radder,  Baldwin,  Bowers  & 
Strachan  Inc.,  Buffalo,  $50,  and  Charles 
L.  Shields,  Kirkland,  White  &  Schell,  At- 
lanta, $50. 

KSBW-TV  and  KMBY-TV  claim  cov- 
erage of  the  cities  of  Salinas,  Alisal, 
Monterey,  Pacific  Grove,  Carmel,  Wat- 
sonville  and  Santa  Cruz. 


scale  at  207  pounds.  The  monetary  trans- 
lation: $3,765. 

KODY  North  Platte,  Neb.,  swelled  the 
total  of  the  Lincoln  County  March  of  Dimes 
by  20,1 13  dimes  late  in  January.  Bill  Wood 
of  KODY  arranged  a  marathon  broadcast 
when  his  listeners  were  asked  to  back  up  his 
claim  that  they  could  build  a  block  of  dimes. 
Scene  of  the  marathon  was  the  Lincoln 
County  Courthouse  where  contributors 
stretched  their  donations  to  1,180  feet. 

Counting  of  funds  collected  in  the  Moth- 
ers March  on  Polio  was  telecast  by  WMAL- 
TV  Washington  in  a  one-hour  program  Jan. 
27.  Bryson  Rash.  WMAL  commentator 
and  chairman  of  the  Mile  of  Dimes  com- 
mittee, was  m.  c.  on  the  program. 

KOIN-TV  Portland,  Ore.,  raised  more 
than  $10,000  in  pledges  from  its  audience 
for  March  of  Dimes  during  a  seven-hour 
telethon  Jan.  22.  The  show  which  featured 
175  performers  who  donated  their  services. 

Stations  in  Monroe,  La. — KLIC  KMLB 
KNOE-AM-TV  KFAZ  (TV) — got  together 


to  stage  Polio  Auction  of  the  Air  which 
raised  nearly  $7,000  for  the  March  of 
Dimes.  Merchandise  for  the  telecast,  which 
originated  at  KNOE-TV,  was  donated  by 
local  merchants.  Professional  auctioneers 
handled  the  bidding,  which  came  from  both1 
the  live  and  home  audience. 

Show  plugging  the  polio  drive  titled  Dime 
Scrabble  was  originated  by  KTVU  (TV"] 
Stockton,  Calif.,  during  the  polio  campaign. 
Contestants  were  chosen  to  play  scrabble 
tv  style  after  they  had  sent  in  their  contribu- 
tions. 

A  goal  of  $2,000  was  passed  on  a  mara. 
thon  broadcast  by  KOJM  Havre,  Mont.,  oa 
Jan.  17.  Over  75  public  officials  and  civic 
leaders  participated  in  the  seven-hour  show 
and  donated  their  services  as  drivers  in  col- 
lecting pledges  that  had  been  telephoned  I 
the  station. 

Auction  in  Minden 

A  radio-telephone  auction  for  March  of 
Dimes  was  conducted  by  KAPK  Minden 
La.  Items  donated  by  Minden  business  men 
were  sold  over  the  air.  The  polio  drive 
was  $4,000  richer  for  KAPK's  effort. 

A  one-man  radio  marathon  for  polio  was i 
handled  by  Gene  Amole  beginning  Jan.  19 
on  KMYR  Denver.  By  the  end  of  January 
$6,000  had  been  collected  with  pledges  stil 
coming  in. 

KGMB-TV  Honolulu  staged  a  remote 
telecast  from  Queen's  Surf  restaurant  d 
Jan.  31  spearheading  the  polio  campaigi 
towards  its  $97,000  goal.  Island  fashions 
modeled  by  Hawaiian  girls  were  sold  to  the1 
highest  bidder.  Proceeds  were  turned  ovei 
to  the  drive. 

Auctioning  of  a  disc  jockey's  hand-madf 
hat  over  KEAN  Brownwood,  Tex.,  got  tha 
station's  polio  drive  underway.  Listeners 
called  in  pledges  if  KEAN  would  play  t; 
favorite  recording.  The  idea  grew  into  i 
four-day  broadcast  which  collected  a  totB 
of  $4,500  for  the  polio  drive. 

Auction  in  Lafayette 

Bids  from  all  over  the  state  of  Indiani 
were  brought  in  by  an  auction  broadcast  b| 
WASK  WFAM  (TV)  Lafayette  on  Jan.  21 
It  is  estimated  that  some  15,000  phone  call 
were  received  at  the  station.  Pledges  ant 
cash  donations  are  expected  to  exceec 
$5,000. 

WJAR-TV  Providence  cameras  and  per- 
sonalities covered  the  Ice  Capades  at  tw 
Rhode  Island  Auditorium  in  that  city  cjr 
behalf  of  the  March  of  Dimes.  WJAR 
TV's  Warren  Walden,  sports  and  news  edi- 
tor, interviewed  a  number  of  state  digni 
taries. 

KCIL  Houma,  La.,  raised  $136.30  foi 
the  March  of  Dimes  in  a  special  three-houi 
broadcast.  Favorite  tune  requests,  accora 
panied  by  a  pledge,  were  called  in  by  listen- 
ers. 

Children  in  the  KFDA-TV  Amarillo 
Tex.,  area  were  invited  by  the  station  tc 
make  an  appearance  on  the  March  of  Dimes 
telethon  staged  Jan.  30.  Approximately  962 
youngsters  filed  through  the  studio  durinjj 
the  show  giving  the  contents  of  their  piggy! 
banks  to  the  polio  drive.  Some  $471  1 
pennies  alone  was  contributed  by  the  chil- 
li re  n.  " 
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STUDIO  PREVIEW  AGENCY  PREVIEW  SPONSOR  PREVIEW 

When  it  takes  a  lot  of  previews  to  make  a  TV  premiere  . . . 


•••a  Pageant  Projector 
can  lighten  the  load 


Before  any  TV  show  gets  into  living 
rooms,  there  are  many  previews.  It  means 
showings  at  the  studio,  then  at  the  agency, 
and  finally  at  the  sponsor's  office — not 
once,  but  more  than  once! 

But  multiple  previews  are  no  problem 
with  a  Kodascope  Pageant  Sound  Projec- 
tor. Projector,  well-baffled  8-inch  speaker, 
and  auxiliary  equipment  are  all  contained 
in  a  single,  easy-to-carry  case.  Salesmen 
like  the  Pageant,  too,  because  it's  simple 
to  set  up,  thread,  and  operate. 

True-rated  amplifiers  and  matched 
speakers  assure  fine  sound  reproduction. 
Even  "off-position"  sound  tracks  sound 
better  with  the  Pageant's  exclusive  Fi- 
delity Control.  The  built-in  field  flattener 
insures  sharp  images  over  the  entire  pic- 
{Prices  are  subject  to 


ture  area.  And  nylon  gears  plus  non-skip 
pull-down  mechanism  and  a  silicone-oil- 
damped  roller  eliminate  show-stealing 
projector  noises. 

Service  is  no  problem,  either,  because 
Pageants  are  permanently  pre-lubricated  to 
keep  them  on  the  job  and  out  of  repair 
shops. 

No  other  portable  16mm.  sound  pro- 
jector offers  so  many  advantages  at  such 
a  modest  price.  The  Model  1,  shown 
above,  one  of  six  projectors  in  the  Pageant 
line,  is  priced  at  only  $375. 

Find  out  for  yourself  how  a  Pageant 
can  help  make  your  previews  more  effec- 
tive. See  your  Kodak  Audio-Visual 
Dealer  for  a  demonstration  soon.  Or  fill 
in  the  coupon  for  full  details. 
change  without  notice.) 


EASTMAN  KODAK  COMPANY,  Dept.  8-V,  Rochester  4,  N.  Y. 

Please  send  name  of  nearest  Kodak  Audio-Visual  Dealer  and  information  on  Kodascope  Pageant  Sound 
Pro/ecforsD     Eastman  16mm.  Projector,  Model  25  □     Kodascope  Analyst  □     Cine-Kodak  Special  II  □ 


NAME- 


-TITLE- 


COMPANY. 
ADDRESS — 
CITY  


-STATE- 


(Zone) 


For  all  your 
16mm.  TV  needs*.. 


"rag! 


r. 

PERMANENT  INSTALLATIONS— The  Eastman 
16mm.  Projector,  Model  25,  provides  the  finest 
in  optics,  sound,  and  mechanical  refinements. 
Sealed-in-oil-bath  movement,  separate  motors 
for  blower,  reel  and  main  projector  drive,  plus 
exceptionally  stable  drive  mechanisms  assure 
the  smoothest  performance  available.  Here's 
the  projector  for  those  all-important  showings 
when  only  the  very  best  in  sound  and  image 
quality  will  do.  (Available  in  either  tungsten  or 
high-intensity  arc  models.) 


ANALYSIS  AND  EDITING— The  Kodascope 
Analyst  Projector  was  designed  for  critical  study 
of  silent  16mm.  motion  pictures.  Its  heavy-duty 
reversing  mechanism  permits  instantaneous  and 
repeated  reversing,  without  damage  to  either 
projector  or  film.  Used  either  for  desk-top  view- 
ing or  standard  screen  projection,  it  features 
a  reversing  switch  for  remote  operation  plus 
a  Daylight  Viewer  built  into  the  case.  And,  like 
all  Kodak  16mm.  portable  projectors,  the  Ana- 
lyst is  permanently  pre-lubricated  to  end  break- 
downs due  to  improper  oiling. 


ANYTHING  THAT  MOVES— On-the-spot  news 
events,  commercials — any  TV  movie  assignment 
is  easily  within  the  scope  of  the  Cine-Kodak 
Special  II.  This  versatile  16mm.  camera  handles 
dissolves,  fades,  animation,  and  other  special 
effects  without  additional  equipment  and 
without  the  need  for  optical  printing.  With 
pre-loaded  film  chambers,  your  Cine- 
Kodak  Special  II  Camera  will  be  ready 
to  go  into  action  and  sfay  in  action  when 
that  big  story  breaks  in 
your  city. 
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this  radio-tv  chef 
starts  sales  cooking 


Chef  Milani  at  work  on  a  ham 


CONCOCTING  recipes  and  budget  meals 
and  selling  foods  and  products  of  various 
advertisers  on  the  Pacific  Coast — first  on 
radio  and  now  on  tv — have  earned  Chef 
Milani  the  reputation  of  being  one  of  the 
top  salesmen  in  Western  radio  and  televi- 
sion. 

During  the  past  12  years  his  shows  have 
moved  millions  of  dollars  worth  of  merchan- 
dise from  store  shelves.  Chef  Milani's  know- 
how  with  the  culinary  arts  has  brought  him 
an  average  of  60  sponsors  on  his  combined 
10  weekly  radio  and  tv  shows.  Most  of  the 
advertisers  have  been  with  him  over  a  pe- 
riod of  years,  some  on  a  daily  basis,  others 
seasonal. 

With  a  humble  opinion  of  his  own  sell- 
ing ability,  Chef  Milani  believes  that  "You've 
got  to  know  and  believe  your  product.  Then 
selling  is  the  easiest  thing  in  the  world,  so 
long  as  you  are  honest  with  your  buyers." 

There's  little  room  for  prepared  commer- 
cials or  half-hearted  plugs  in  his  operation. 
He  screens  all  new  accounts  making  a  care- 
ful study  of  the  product,  its  selling,  adver- 
tising and  merchandising  problems. 

Checks  on  Markets 

Part  of  his  busy  daily  schedule  includes 
paying  personal  calls  on  several  of  the  larg- 
est markets  in  Southern  California  to  see 
that  his  advertisers'  products  are  displayed 
to  their  best  advantage.  On  Saturdays,  he 
takes  his  Chef  Milani  Kiddies  Amateur 
Contest  to  a  different  market  to  stage  a  two 
hour  show  with  hundreds  of  prizes  awarded 
to  contestants. 

This  contest,  along  with  a  Lucky  Dollar 
Sale  on  Milani  plugged  products,  is  respon- 
sible for  increased  business  in  the  Mc- 
Daniel's  Markets,  according  to  Robert  Mann, 
advertising  manager  of  the  chain. 

"Due  to  your  efforts  and  support  on  ra- 
dio and  television,  we  realized  a  noticeable 
rise  in  volume  as  a  result  of  your  show,"  Mr. 
Mann  told  the  chef.  "Your  program  has  a 
definite  pulling  power  at  all  McDanicl's 
Markets." 

Every  week  he  telephones  or  visits  major 
buyers  to  solicit  orders  for  his  sponsors. 
This  sponsor  interest  which  Chef  Milani 


demonstrates  has  paid  off  handsomely  dur- 
ing his  broadcasting  career.  Wilson  Pack- 
ing Co.  (Mor,  ham)  has  been  a  Milani 
regular  for  15  years  with  General  Foods 
Corp.  a  steady  advertiser  for  the  past  four 
years.  For  three  years,  Kraft  Foods  Inc., 
Hunt's  Foods,  Tillamook  Cheese  and  Lip- 
ton's  soup  have  been  buying  time  on  Chef 
Milani  shows.  MJB  Coffee  Co.,  a  sponsor 
for  two  years,  renewed  at  the  end  of  the 
year  for  another  52  weeks. 

With  the  Los  Angeles  area  admittedly  "a 
tough  one  for  any  food  product,"  and 
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Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

Special,  sustaining  color  program  every 
Friday,  5:30-6  p.m. 
NBC-TV 

Feb.  16:  Camel  News  Caravan,  7:45-8 
p.m.,  Tuesday  (R.  J.  Reynolds  through 
William  Esty  Co.). 

Feb.  20:  Hit  Parade,  10:30-11  p.m., 
Saturday  (Lucky  Strikes  through  BBDO 
alternating  with  Crosley  Div.  of  Avco 
Mfg.  also  through  BBDO). 

Feb.  23:  Circle  Theatre,  9:30-10  p.m., 
Tuesday  (Armstrong  Cork  through 
BBDO). 

Feb.  28:  Excursion,  4-4:30  p.m.,  Sun- 
day (sustaining). 

March  8:  Ding  Dong  School,  10-10:30 
a.m.,  Monday  (sustaining). 

March  10:  Eddie  Fisher,  7:30-45  p.m. 
Wednesday  (Coca-Cola  through  D'Arcy 
Adv.). 

March  13:  NBC  Opera  ("The  Taming 
of  the  Shrew"),  4-5:30  p.m.,  Saturday 
(sustaining). 

March  15:  Name  That  Tune,  8-8:30 
p.m.,  Monday  (Block  Drug  Co.  through 
Cecil  &  Presbrey  alternating  with  Spei- 
del  through  Sullivan,  Stauffer,  Colwell 
&  Bayles). 

I  Note:  This  schedule  will  bo  corrected  to 
press  time  of  each  issue  of  B-T.] 


"coffee  one  of  the  most  competitive,"  P.  H 
Beuther,  advertising  manager  of  MJB,  sal 
at  the  time  of  his  firm's  renewal  "We  an 
mighty  pleased  with  your  weekend  sals 
promotions,  your  Kiddies  Amateur  Horn 
and  your  detailed  follow-through  that  ha 
paid  off  in  additional  advertising  space  and 
stock  displays  for  MJB.  It's  an  inspiratioj 
for  our  salesmen  who  know  you  are  behim 
them  100%." 

When  B.  Goldman,  district  representativi 
for  Birds  Eye  Division  of  General  Food 
renewed  participation  at  the  end  of  1953  h1 
said,  "It's  a  pleasure  to  recommend  con 
tinuance  of  your  program.  .  .  .  The  mei 
chandising  service  you  have  performed  fo 
us  has  been  more  than  gratifying.  .  .  .  Vk 
believe  that  through  your  efforts,  we  hail 
secured  many  new  placements  of  our  prod 
uct." 

Ad  Lib  Commercials 

Chef  Milani  uses  no  prepared  copy  ot 
his  programs.  He  creates  his  own  informi 
commercials,  and  puts  "sell"  into  them.  H 
started  doing  this  back  in  1929  in  Seattl 
when  he  had  a  cooking  school  on  tou( 
Fisher  Flouring  Mills  offered  him  $10! 
per  week  to  do  a  cooking  show  on  KOM( 
Seattle.  That  started  him  in  radio.  His  t 
debut  was  on  KTLA  (TV)  Hollywood  i 
1949,  when  many  were  working  gratis  "fjl 
the  experience." 

"I've  been  cooking  for  43  years  and  don 
need  experience,"  he  told  station  executive: 
and  proceeded  to  sell  his  program  solid  i 
$150  a  participation.  After  a  year,  1 
moved  to  KECA-TV  that  city,  and  double 
the  price  for  his  spots;  then  to  KNBH  (T\| 
for  two  years,  five  times  per  week.  He  lei 
there  two  years  later  when  the  station  ra 
out  of  time  for  his  sponsors,  moving  t 
KTTV  (TV)  in  January,  1953.  Early  thi 
month.  Chef  Milani  switched  his  tv  activ 
ties  to  KCOP  (TV) .  He  continues  to  hand} 
a  half-hour  daily  radio  show  on  KMPC. 

His  programs  are  produced  by  Fran 
Oxarart  Productions,  with  Lou  Marcelle  aci 
ing  as  announcer  and  foil. 
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engineer 


Radio  and  TV  stations,  recording  studios,  commercial  and  indus- 
trial film  studios,  testing  laboratories,  program  production  or- 
ganizations and  a  host  of  others  have  long  needed  a  thoroughly 
professional,  well  designed,  easily  maintained  tape  recorder. 

More  than  a  year  ago,  Presto's  top  engineers  were  assigned  to  the 
development  of  such  a  recorder.  Months  later  a  test  model  was 
completed  which  not  only  met  these  specifications,  but  embodied 
a  completely  new  principle  of  recorder  design  .  .  .  unitized  con- 
struction; the  entire  capstan  drive  is  a  separate,  easily  removed  unit. 

The  instrument  was  designated  "Model  RC-11,"  and  then  a  series 
of  rigorous  tests  were  begun.  The  RC-11  was  run  continuously 
for  hours  at  a  time  under  the  most  adverse  conditions.  These  tests 
resulted  in  further  improvements. 

Finally,  when  we  were  satisfied  that  this  was  the  finest  tape  re- 
corder of  its  type  that  could  be  built,  we  tooled  up  and  put  it  into 
production. 

By  reputation  engineers  are  the  most  critical  people  on  earth. 
(We  know,  because  we're  engineers,  too.)  And,  some  of  the  most 
qualified  recording  engineers  who  have  seen  and  operated  the 
RC-11  share  one  opinion  .  .  .  that  here  is  the  finest,  easiest  to  op- 
erate, best  performing  tape  recorder  available  today. 


PRESTO  RC-11 
TAPE  RECORDER 


Export  Division: 
Canadian  Division: 


RECORDING  CORPORATION 
PARAMUS,  NEW  JERSEY 

25  Warren  Street,  New  York  7,  N.  Y. 

Walter  P.  Downs,  Dominion  Square  Bldg.,  Montreal 


IN  CONSOLE  WITH  900-A3 
AMPLIFIER 

•  Self-contained  Capstan  Drive 
Unit  — 3  motor  drive. 

•  Three  magnetic  heads  in  metal 
enclosure. 

•  Push  button  function  switches. 

•  Reel  capacity  to  lOVi"  diameter. 

•  Response:  50  to  15,000  cycles 
±  2  db. 

•  Flutter:  less  than  VA%  at 
15"/sec. 

•  Signal  to  noise:  55  db.  at  2%  ' 
distortion. 


WORLD'S    LARGEST    MANUFACTURER    OF     PRECISION     RECORDING     EQUIPMENT    AND  DISCS 


PROGRAMS  &  PROMOTIONS 


ERIE  WANTS  GARROWAY 

NEWS  that  NBC  television  network  would 
drop  Dave  Garroway's  Today  program  from  the 
Erie,  Pa.,  market  Feb.  26  brought  WICU  that 
city,  over  7,000  written  protests  to  the  NBC 
decision.  The  station  also  reported  visits  by 
34  protesting  delegations  and  600  telephone 
calls,  in  the  same  eight-day  period,  all  against 
the  NBC  move.  Some  WICU  viewers  visiting 
New  York  have  paraded  outside  the  Today 
studios  with  signs  reading:  "Keep  Today  in 
Erie."  WICU  reports  it  has  been  making  every 
effort  to  keep  the  program  in  Erie  and  has  been 
urging  viewers  to  write  to  the  station,  NBC  and 
Garroway  stating  reasons  they  want  to  keep  the 
tv  show  in  Erie. 


DE  KALB  RADIO  SURVEY 

A  SURVEY  of  the  De  Kalb  County,  111.,  farm 
area's  radio  listening  habits,  covering  the  win- 
ter season  of  1953-54,  has  been  conducted  by 
Clifford  Heaton,  farm  advisor  of  the  De  Kalb 
County  Farm  Bureau  in  cooperation  with 
George  C.  Biggar,  president  and  general  man- 
ager of  WLBK  De  Kalb.  It  showed  that  over 
40%  of  farm  homes  tune  in  their  radios  by 
6a.m.,  58.1%  by  6:30  a.m.  and  85.1%  by  7  a.m. 
The  survey  also  indicated  that  peak  listening 
falls  between  12  noon  and  12:30  p.m.  and 
that  during  the  colder  months  the  whole  noon 
hour  has  a  large  men's  audience. 


TEXAS  RECORD  CLAIMED 

A  HALF-hour  documentary  program  prepared 
by  the  U.  of  Texas  Radio  House  was  recently 
carried  by  133  Texas  radio  stations,  a  record 


for  an  educational  broadcast,  according  to 
Gale  R.  Adkins,  director  of  Radio  House.  The 
program  launched  the  year-long  Texas  Public 
School  Centennial  observance  and  it  was  sched- 
uled as  a  sustaining  public  service  feature  in 
each  of  the  127  communities  that  had  one  or 
more  radio  stations. 


KING-TV  'GOVERNOR'S  REPORT' 

WASHINGTON'S  Gov.  Arthur  B.  Langlie  will 
start  a  new  program  series  called  The  Gover- 
nor's Report  to  the  People  over  KING-TV 
Seattle,  beginning  Feb.  16.  Gov.  Langlie  will 
discuss  the  affairs  of  the  state  of  Washington 
in  this  exclusive  KING-TV  series.  Later  pro- 
grams are  scheduled  for  March  16  and  April  20. 


KLIR  PROMOTION  PAY-OFF 

PRESENTATION  of  prizes  to  Denver's  "First 
Baby  of  1954,"  winner  of  a  promotion  staged 
by  KLIR  that  city,  was  made  to  mother  and 
1954's  first  citizen  on  their  return  from  the 
hospital.  Gifts  of  a  year's  supply  products 
from  Carnation  Milk,  Gerber's  Baby  Food  and 
Mennen  Co.,  plus  other  gifts  from  local  mer- 
chants and  manufacturers,  brought  the  grand 
total  to  over  $1,000  worth  of  prizes. 

HAT  PIN  INNOVATION 

THE  Moods  in  Music  show  on  KTVQ  (TV) 
Oklahoma  City  superimposes  projection  cards 
of  old  songs  on  a  screen  and  a  hat  pin  moving 
across  the  card  in  the  projector  is  reminiscent 
of  the  "bouncing  ball"  identifiable  with  movie 
song  fests  several  years  back.  The  show  was 
built  around  the  idea  of  a  man  at  home  watch- 


ing a  girl  singer  and  pianist  on  television.  His 
receiver  was  rigged  up  to  receive  the  video 
signal  from  the  camera  that  was  on  the  singer, , 
as  well  as  a  superimposition  from  the  card.  I 
It  helped  to  create  the  illusion  of  actually  re-; 
ceiving  the  program  from  the  show. 


RESTAURANT  PROMOTION  CARDS; 

PLACE  cards,  bearing  Catholic,  Jewish  and 
Protestant  before-meal  prayers,  have  been  sent' 
by  WBOW  Terre  Haute,  Ind.,  to  restaurants, 
in  that  station's  listening  area.  One  side  bears 
a  welcome  from  the  management  of  the  restau- 
rant and  urges  the  reader  to  attend  the  church 
of  his  choice  each  week  and  participate  in  its  V 
activities.  The  three  prayers  follow.  On  the  i 
reverse  side  it  reads,  "Courtesy  WBOW." 


CLASSROOM  RECITATIONS  TAPED 

QUARTER  -  hour  tape  -  recorded  schoolroom 
recitations  are  being  used  by  WCIL  Carbondale, 
HI.,  as  the  format  for  the  Your  Children  in 
School  program  series.  The  station's  portable 
tape  recorder  is  taken  into  elementary  school* 
and  spontaneous,  unrehearsed  pupil-teacher  rec- 
itations are  recorded  for  play-back  over  the  air 
at  a  later  date.  Station  reports  a  high  return  of 
good  will  from  pupils  and  parents  and  a  high 
listenership  interest  throughout  the  county. 


KOIN-TV  FARM  PROGRAM 

A  FARM  program,  which  the  station  claims 
is  the  first  of  its  kind  locally-produced  to  be 
televised  in  the  Oregon  and  southwest  Wash- 
ington area,  has  made  its  debut  over  KOIN-TV 
Portland.  The  program,  to  be  presented  weekly,  j 
features  William  E.  Drips,  KOIN-TV's  agri- 
cultural consultant,  who  presents  farm  news 
supplemented  by  information  collected  from 
various  agricultural  agencies.  Films,  graphs 
and  charts  on  market  information  and  inter-! 
views  will  highlight  the  current  farm  activities. 


'PUTTING  ON  THE  DOG' 

THE  entire  dog  pound  in  London,  Ontario,  was 
cleared  out  by  people  who  had  seen  a  parade' 
of  dogs  on  Paul's  Place  over  CFPL-TV  that 
city,  according  to  that  station.  The  public 
service  program,  staged  in  cooperation  with 
the  London  Humane  Society,  featured  three 
dogs  trotting  before  the  cameras,  while  m.c. ' 
Paul  Sales  discussed  the  society's  activities.  J 


WJAR-TV  'HEART'  BROADCASTS 

CHILDREN'S  programs  of  WJAR-TV  Provfl 
dence  were  highlighted  by  the  Blue  Bird  Clu\ 
magazine  of  the  R.  I.  Heart  Assn.  According 
to  the  station,  the  programs  are  carefully 
planned  without  the  "blood  and  thunder* 
theme,  substituting  instead  piano  instructionj 
music,  basic  science,  traffic  safety,  a  puppet 
theatre  and  a  program  about  animals  and  birds. 
The  Blue  Bird  Club  publication  goes  to  chilj 
dren  heart  patients. 


NEWS  EVENT  CONTEST 

TO  CELEBRATE  his  10th  radio  anniversary. 
Bill  Arthurs,  news  director,  WRFD  Worthing- 
ton,  Ohio,  is  conducting  a  "Decade  of  News", 
contest  on  the  morning  Hospitality  House  record 
show.  Each  day  a  big  news  event  from  the  past 
10  years  is  re-created  and  the  first,  most  correct 
solution  each  day  wins  a  52-week  subscription 
to  Life  magazine.  In  addition  to  the  contest, 
promotion  announcements  plug  WRFD  cov- 
erage. 


Do  You  Know  This  Woman? 

She  is  Edith  Dick,  Station  Manager  of  WWRL,  AM  and  FM  in 
Woodside,  New  York  City. 

She  has  this  to  say  about  the  SESAC  Transcribed  Library: 

"On  December  14,  1953,  WWRL-FM  went  on  the  air  and  in  that  SHORT  time 
has  found  that  the  SESAC  Transcribed  Library  has  become  a  vital  and  important 
part  of  its  musical  programming  format  seven  da^s  a  w  eek." 

AT  YOUR  STATION  — See  and  hear 
the  SESAC  Program  Service  by  dropping  a  card  to — 
SESAC  Transcribed  Library 
475  Fifth  Avenue  New  York  17,  N.  Y. 
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Construction  of  Anaconda  Aluminum  Company's  new  reduction  plant  near  Columbia  Falls,  Montana. 


OPERATION: 


Anaconda  engineers  have  incorporated  the  most  advanced 
production  techniques  in  the  design  of  the  Anaconda 
Aluminum  Company's  new  reduction  plant  now  under 
construction  near  Columbia  Falls,  Montana.  It  is  expected 
that  construction  will  be  completed  in  early  1955  when 
the  plant  will  provide  steady  employment  for  nearly 
500  persons,  and  will  have  a  rated  annual  capacity  of 
52,000  tons  of  primary  aluminum. 

Anaconda  Wire  &  Cable  Company,  with  years  of  experience 
in  producing  aluminum  wire  and  cable,  has  been 
expanding  its  rod  rolling,  wire  drawing,  and  cable  strand- 
ing facilities  in  anticipation  of  this  new  source  of  supply. 

The  American  Brass  Company,  also  an  Anaconda  subsidiary, 
is  producing  aluminum  coiled  strip  and  tube — in  addition 
to  copper  and  copper  alloys  —  and  is  also  adding  to  its 
aluminum  fabricating  facilities  in  anticipation  of  the 
new  source  of  supply. 


AnacondA 

COPPER  MINING  COMPANY 


The  American  Brass  Company 

Anaconda  Wire  &  Cable  Company 

Andes  Copper  Mining  Company 

Chile  Copper  Company 

Greene  Conaneo  Copper  Company 

Anaconda  Aluminum  Company 

Anaconda  Sales  Company 

International  Smelting  and  Refining  Company 
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Advertisers 

William  L.  Hahn,  president,  Maytag  West  Coast 
Co.,  L.  A.  (Calif,  distributors,  Maytag  appli- 
ances), named  chairman  of  board.  John  M. 
Wyman,  vice  president,  assumes  presidency. 

Lee  Ostdick,  sales  office,  Hunt  Foods  Inc.,  Chi- 
cago, to  main  office,  Fullerton,  Calif.,  as  assist- 
ant vice  president  and  general  sales  manager. 

Paul  C.  Hinz,  trade  promotion  manager,  Libby, 
McNeill  &  Libby  (food  products),  died  Feb.  1. 

Agencies 

Peter  G.  Levathes,  vice  president,  Young  & 
Rubicam,  N.  Y.,  appointed  director  of  media, 
succeeding  Anthony  V.  B.  Ceohegan,  who  relin- 
quishes this  post  but  maintains  his  positions  as 
chairman  of  the  plans  board  and  member  of  the 
executive  committee. 

James  Woodman,  account  executive,  Roche, 
Williams  &  Cleary,  to  Kenyon  &  Eckhardt, 
Detroit,  as  vice  president  and  national  account 
executive  on  Lincoln-Mercury  account. 

Donald  S.  Manchester,  vice  president  and  Chi- 
cago manager  of  Campbell-Mithun  Inc.,  elected 
to  board  of  directors. 

R.  J.  Potts  elected  board  chairman  and  J.  B. 
Woodbuy  president,  R.  J.  Potts,  Calkins  &  Hol- 
den,  Kansas  City.  Agency  has  working  affilia- 
tion with  Calkins  &  Holden,  Carlock,  McClin- 
ton  and  Smith  in  N.  Y.,  L.  A.  and  Chicago. 

Howard  Linn  Edsall,  formerly  director  of  ad- 
vertising and  sales  promotion,  RCA  tube  div., 


named  executive  vice  president,  Fred  Winner  ham,  Louis  &  Brorby,  assigned  to  agencyV 
Adv.,  N.  Y.  Hollywood  office. 


SATISFY  YOUR  PUBLIC 

SERVICE  OBLIGATIONS 

Program  Encyclopaedia 

Britannica  Films! 

Encyclopaedia  Britannica  Films  are  a 
vital  part  of  the  audio  visual  education 
programs  of  most  schools,  universities, 
civic  associations  and  other  groups  oper- 
ating entirely  in  the  public  interest. 
Endorsement  of  and  participation  in  TV 
programs  utilizing  EBFilms  in  most  cases 
is  as  near  as  your  telephone. 
There's  an  EBFilm  Library  plan  which 
brings  costs  down  to  just  a  few  cents 
per  title  per  week. 

Don't  take  chances  .  .  .  Don't  handicap 
yourself.  Solve  that  public  service  pro- 
gramming headache  right  now.  Phone, 
wire  or  write  right  away  about  an  En- 
cyclopaedia Britannica  TV  Film  Library 
for  your  station. 


Uhr  lihrnry  thai  ;w>y«  for  iltrlf 


Program  Service 


(A  division  of  Muiak  Corp.) 
221  fourth  Avt.,  New  York  3,  N.  Y.  •  OH><liaril  4-7400 


Mary  Kersey  Harvey  named  vice  president  in 
charge  of  public  relations,  M.  Belmont  Ver 
Standig  Inc.,  Washington. 

Paul  Brickman,  account  executive  and  group 
head,  Fuller  &  Smith  &  Ross,  Chicago,  elected 
vice  president. 

Sydney  Loewenberg,  formerly  with  the  Law- 
rence C.  Gumbinner  Agency,  to  Baltimore  of- 
fice, Joseph  Katz  Co.,  as  account  executive. 

William  A.  Rutherford,  former  account  execu- 
tive, Brooke,  Smith,  French  &  Dorrance  of  the 
Pacific  Coast  Inc.,  S.  F.,  to  Conner,  Jackson, 
Walker,  McClure  Inc.,  same  city,  as  merchan- 
dising director  and  account  executive. 

C.  H.  Billipp,  Benton  &  Bowles,  N.  Y.,  to 
Fletcher  D.  Richards  Inc.,  N.  Y.,  as  creative 
vice  president. 

Graham  Edelblute,  public  relations  field  repre- 
sentative, Carnation  Co.,  L.  A.,  to  Mort  Good- 
man Adv.,  that  city,  as  account  executive. 

J.  Allan  Mitchell,  Benton  &  Bowles,  N.  Y.,  to 
William  H.  Weintraub  &  Co.,  N.  Y.,  as  group 
head  of  television  copy. 

Jule  Gordon,  assistant  to  president,  J.  B.  Wil- 
liams Co.,  N.  Y.,  to  Harry  B.  Cohen  Adv., 
N.  Y.,  as  a  member  of  the  executive  group. 

Albert  H.  Kane,  assistant  to  president,  Vick 
Knight  Adv.,  L.  A.,  to  Hilton  &  Riggio  Inc., 
Hollywood,  as  account  executive. 

Miv  Schaaf,  advertising  manager,  McMahan's 
Furniture  Stores,  Santa  Monica  t0  Jere  Bayard 
Adv.,  Beverly  Hills,  as  account  executive. 

Kevin  Kennedy,  BBDO  and  before  that  with 
WOR  New  York,  to  Kenyon  &  Eckhardt,  N.  Y., 
as  account  executive  on  National  Brewing  Co. 
account. 

Edgar  C.  Rector,  assistant  account  executive, 
Allen  &  Reynolds,  Omaha,  to  Dan  B.  Miner 
Co.,  L.  A.,  in  same  capacity. 

Leslie  S.  McMahon,  formerly  senior  accountant, 
Harold  F.  Stanfield  Ltd.,  Toronto,  appointed 
managing  director,  MacManus,  John  &  Adams 
of  Canada  Ltd.,  same  city. 

Beatrice  McCullough,  media  director  and  sec- 
retary-treasurer, Erwin,  Wasey  of  Canada  Ltd., 
Toronto,  to  office  manager  of  Vickers  &  Benson 
Ltd.,  same  city. 

Sylvia  Reiter,  formerly  of  Harry  B.  Cohen 
Adv.,  N.  Y.,  to  Emil  Mogul  Co.,  N.  Y.,  as 
administrative  assistant  to  Mr.  Mogul. 

Ed  Feldman,  Biow  Co.,  Hollywood  office,  ap- 
pointed head  of  production,  programming  and 
commercials  for  that  office.  Mary  Morriss  to 
continue  as  senior  supervisor  on  programs,  and 
Robert  S.  Howell  has  been  named  senior  super- 
visor on  commercials,  both  reporting  to  Mr. 
Feldman. 

David  E.  Henderson,  formerly  producer-director 
in  tv  dept.,  Al  Paul  Lefton  Co.,  Philadelphia, 
to  radio  and  tv  dept.,  Gray  &  Rogers,  same  city. 

Arthur  Crawford.  Beverly  Hills  Citizen,  to  Dan 
B.  Miner  Co.,  L.  A.,  as  publicity  director,  re- 
placing Fred  Heck  Jr.,  resigned. 

Thomas  E.  Hrittinghaiii,  radio-tv  dept.,  Need- 


H.  W.  Bluethe,  secretary  of  Saunders,  Shroui 
&  Assoc.,  Chicago,  named  media  director. 

Martin  Fritz,  media  director,  Buchen  Co., 
cago,  to  H.  W.  Kastor  &  Sons  Adv.,  same  citj 

in  similar  capacity. 

Alvan  G.  Campbell,  formerly  of  KANG-T1 
Waco,  Tex.,  appointed  tv  director  of  Southwa 
Adv.,  that  city. 

Albert  W.  Townsend,  supervisor  of  sales  pn 
motion,  Union  Oil  Co.,  L.  A.,  to  Foote,  Cot 
&  Belding,  same  city,  in  creative  departmen 

Ralph  Jungheim,  formerly  assistant  mail  ordi 
sales  manager,  photographic  equipment  div 
Montgomery  Ward,  Chicago,  to  copy  depai 
ment,  BBDO,  L.  A. 

Warren  R.  Luedke,  formerly  with  George 
Hartman  Co.,  Chicago,  to  copy  departmei 
E.  H.  Brown  Adv.,  same  city. 

Harold  Holt,  Foote,  Cone  &  Belding,  N.  1 
to  William  H.  Weintraub  &  Co.,  N.  Y.,  coj 

staff. 

Robert  O.  Baumrucker,  BBDO,  S.  F.,  to  creatii1 

department,  Brisacher,  Wheeler  &  Staff,  s; 
city. 


Norman  Glenn,  vice  president  in  charge 
broadcast  plans,  Doherty,  Clifford,  Steers 
Shenfield,  N.  Y.,  spoke  to  radio  and  tv  clinic 
Advertising  Club  of  New  York  on  "Ra 
Selling  and  Time  Buying"  held  Feb.  4. 
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William  Lauten,  public  relations  staff,  Roy 
Durstine  Adv.,  N.  Y.,  is  conducting  a  court 
in  radio  and  tv  publicity  at  the  School  ft 

Social  Research,  N.  Y. 

John  Groen,  art  editor,  Foote,  Cone  &  Beldii 
L.  A.,  named  "Los  Angeles  Art  Director 
the  Year"  by  Art  Director's  Club  of  Los  / 
geles.  As  L.  A.  representative,  Mr.  Groen  \9 
compete  in  nationwide  selection  by  Nation 
Society  of  Art  Directors. 

Stations 

G.  N.  Ifft,  elected  chairman  of  board,  KJ 
Pocatello,  Idaho;  Robert  S.  Howard  eled 
president;  Roger  L.  Hagadone  elected  vice  pr 
dent  and  general  manager,  and  J.  G.  Scri 
elected  secretary-treasurer. 

Charlie  Stone, 

manager,  WM 
Jacksonville, 
appointed  vice  p 
dent   in  charge 
sales,  WMBR- 
TV. 

Raymond  Brown 
formerly  genea 
manager,  WA 
Worcester,  Ma 
named  sales 
ager,  WTRI 
Schenectady,  N 

Don  Lilly,  assistant  manager,  KREL  Bayto 
Tex.,  promoted  to  general  manager. 

Henry  G.  Kirwan  elected  secretary-treasurer] 
Gotham  Broadcasting  Corp.,  new  owner 
WINS  New  York.  He  has  been  business  mj 
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MR.  STONE 


designed  for  present  requirement  of  440' 
and  for  extension-when  needed-to  600' 


When  WICC-TV  in  Bridgeport,  Connecticut,  erected  their  tower, 
they  went  high  enough  to  meet  their  present  need — but  also  had  an 
eye  for  the  future. 

So  any  time  they  need  greater  height  for  increased  coverage, 
another  160  feet  can  be  added  to  their  present  tower  height  of  440 
feet.  For  the  Blaw-Knox  Type  TG  tower  purchased  by  WICC  was 
originally  designed  for  extension  to  600  feet — with  a  third  set  of 
guys  to  be  installed  at  that  time. 

This  is  typical  of  how  Blaw-Knox  Towers  are  designed  and  con- 
structed to  meet  specific  customer  requirements — based  on  some 
forty  years  experience  in  designing  and  building  towers.  Blaw-Knox 
Type  TG  towers,  for  example,  are  designed  to  support  TV  and  FM 
antennas — available  in  standard  heights  up  to  1000  feet  and  in  special 
designs  for  higher  structures.  All  have  such  features  as — 

•  pivoted  or  articulated  base  to  avoid  excessive  bending  stresses 

•  structural  angle  bracing  (with  no  adjustable  members)  in  a 
"tension  and  compression"  system  to  provide  extra  strong 
rigid  construction 

•  guys,  with  all  connections  permanently  attached,  factory  pre- 
stressed  and  proof  tested  to  load  greater  than  ever  required 
in  service 

•  invar  rule  to  insure  accurate  and  simple  tensioning  of  guys 

•  convenient  support  for  transmission  lines 

•  hot-dip  galvanized  to  protect  against  all  weather  conditions 
For  more  complete  information  on  all  types  of  Blaw-Knox  Antenna 
Towers  just  write  or  phone  to  get  your  copy  of  Bulletin  No.  2417. 
Or  send  us  your  inquiry  for  prompt  service,  specifying  height  of  tower 
and  type  of  antenna. 

BLAW-KNOX  COMPANY,  PITTSBURGH  38,  PENNSYLVANIA 

BLAW-KNOX  EQUIPMENT  DIVISION    •    TOWER  DEPARTMENT 


ANTENNA  TOWERS 


Guyed  and  self-supporting  types — for  AM  • 
FM  •  TV  •  microwave  •  communications  •  radar 


INVAR  RULE 


GUY  PIER  I 


Invar  measuring  rule,  an  exclusive  Blaw-Knox 
feature,  is  used  to  determine  correct  initial 
tension  in  the  factory  pre-stressed  guys.  Erec- 
tors use  the  rule  when  putting  up  the  tower 
and  can  easily  duplicate  correct  tension  de- 
termined in  the  factory  tests— thereby  elimi- 
nating any  guess  work  in  the  field  erection. 


named  program  manager,  KSTM-TV  St.  Louis. 
Mr.  Bennett  will  continue  to  emcee  his  d.j.  radio 
shows  in  addition  to  his  new  duties. 

Irving  Phillips  named  promotion  and  public  re- 
lations manager,  KYA  San  Francisco. 

Charles  L.  Brady,  former  Washington  consult- 
ing engineer,  to  WJIM-TV  Lansing,  Mich.,  as 
director  of  technical  operations. 

Ernest  R.  Orchard  named  director  of  public  re- 
lations and  news  editor,  WFTV  (TV)  Duluth, 
Minn.  Other  promotions:  Tony  Marta,  to  di- 
rector of  promotion  and  publicity;  Gerald 
Pearson,  to  manager  of  production  and  pro- 
gramming; Harvey  Wick  to  director  of  film 
operations;  Douglas  Cole,  to  chief  engineer,  and 
Roger  Elm,  to  assistant  chief  engineer. 

James   Van  Sickle, 

formerly  news  direc- 
tor, KWKH  Shreve- 
port,  La.,  to  WHAS- 
AM-TV  Louisville, 
as  night  news  editor. 

Bob  Ball,  newscaster- 
reporter,  WCCO-TV 
Minneapolis-St.  Paul, 
named  news  director, 
WDSM-TV  Superior, 
Wis.;  other  trans- 
ferees: Lute  Mason, 
named  sports  direc- 
tor and  Jerry  Bau- 
mann,  named  chief  engineer. 


MR.  VAN  SICKLE 


Bob  Martin,  station  manager  and  program  di- 
rector, WRAC  Racine,  Wis.,  to  KMYR  Denver 
as  program  director,  succeeding  Lowell  Switzer, 
who  joins  Curt  Freiburger  Adv.,  Denver. 

Jerry  Dunphy,  general  manager,  KSTT  Daven- 
port, Iowa,  to  WTVH-TV  Peoria,  HI.,  as  news 
director;  Mort  Cantor  to  the  same  station  as 
sports  and  promotion  director. 

Randall  E.  Larson,  producer,  KRON-TV  San 
Franciso,  to  KBAK-AM-TV  Bakersfield,  Calif., 
as  program  manager.  Vern  Mack  has  been 
named  KBAK  production  manager. 

Mitchell  F.  Stanley,  manager,  WWON  Woon- 
socket,  R.  I.,  to  WFMJ-AM-TV  Youngstown, 
Ohio,  in  same  capacity;  Warren  S.  Park,  tv  pro- 
ducer and  director,  WJAR-TV  Providence  to 
WFMJ-AM-TV,  as  program  manager. 

Charles  Dyer,  formerly  sales  promotion  man- 
ager, KPRC  Houston,  to  sales  staff,  WNBQ 
(TV)  Chicago. 

Guy  Tiller,  formerly  sports  director,  WQXI 
Atlanta,  to  sales  staff,  WLWA  same  city. 

Bill  Grismer,  KQTV  (TV)  Fort  Dodge,  Iowa, 
to  KRNT  Des  Moines  sales  staff. 

Bruce  McPherson,  coordinating  producer, 
CBLT  (TV)  Toronto,  to  chief  producer,  CBOT 
(TV)  Ottawa. 

Fred  H.  Foard,  formerly  with  WNBK  (TV) 
Cleveland,  to  WEEK-TV  Peoria,  111.,  as  staff 
television  director. 


rector,  WCCM  Lawrence,  Mass. 

Wally  Dickson,  formerly  staff  announcer, 
WLOA  Pittsburgh,  to  WJAS  that  city,  as  news- 
caster. 

James  P.  Sullivan,  formerly  of  the  Louisville 
Times  news  staff,  to  WAVE-AM-TV  Louis- 
ville, Ky. 

Bob  O'Donnell,  WHEC  Rochester,  N.  Y.,  it 
WSYR  Syracuse  staff. 

Paul  Irvine,  recently  discharged  from  U.  & 
Army,  returns  to  announcing  staff,  WMTE 
Morristown,  N.  J. 

Norm  Aldred,  announcer,  CHEX  Peterborough 
Ontario,  to  same  post,  CKFH  Toronto. 

George  Arnold,  formerly  of  KHBG  Okmulg 
Okla.,  to  KOTV  (TV)  Tulsa. 

Benedict  Gimbel,  president,  WIP  Philadelph 

named  for  tenth  consecutive  year  as  progra 
chairman  for  Educational  Week  for  the  Bl 

William  H.  Sylk,  president,  WPEN-AM- 
Philadelphia,  re-elected  chairman  of  board 
directors,  United  Israel  Appeal  in  New  Yori 

Helen  Alvarez,  general  manager  and  pail 
owner,  KOTV  (TV)  Tulsa  and  KFMB-TV  Sa 
Diego,  sailed  from  New  York  Feb.  4  for  Euro 
pean  vacation. 

Mike  Layman,  president,  WSFC  Somerset,  Ky 
elected  president  of  the  Water  Safety  Congres 
for  1954  in  Knoxville,  Tenn.,  at  fourth  annual 
meeting  Jan.  25-26. 

William  Shaw,  general  manager,  CPRN  ant 
KNX  Hollywood,  Calif.,  and  Donald  Norman 
general  manager,  KNBH  (TV)  same  city,  wen 
presented  special  community  service  award 
because,  as  year-round  chairmen  of  radio  an 
tv  committees,  respectively,  they  were  largel; 
responsible  "for  the  most  spectacular  suppot 
these  two  media  have  ever  given  a  L.  A.  funi 
raising  campaign." 

Harold  V.  Phillips, 

general  sales  man- 
ager, WMBD  Peoria, 
named  "Outstanding 
Young  Man  of  Illi- 
nois" for  1953  by 
the  Illinois  Junior 
Chamber   of  Corn- 


Ralph  Snelgrove, 

owner  of  CKBB 
Barrie,  Ontario, 
elected  president  of 
Barrie  Chamber  of 
Commerce  for  1954. 


MR.  PHILLIPS 


Michael  R.  Hanna,  general  manager,  Corne! 
U.'s  WHCU,  appointed  New  York  State  dek! 
gate  to  White  House  Conference  on  Highwa 
Safety,  Feb.  17-19. 

William  J.  Beaton,  general  manager,  KWK\ 
Pasadena,  and  president  of  the  California  Stal 
Radio  &  Television  Broadcasters  Assn.,  hj 
been  invited  by  President  Eisenhower  to  atten 
the  White  House  Conference  for  Highwn 
Safety,  Feb.  17-19. 


ager  for  WINS  for  Crosley  Broadcasting  Corp., 
the  previous  owner. 

Charles  E.  Jackson,  account  executive,  KFMB- 
TV  San  Diego,  promoted  to  local  sales  man- 
ager. Roger  B.  Hoag  is  general  sales  manager. 

Al  Brown  appointed  sales  manager,  WVEC-TV 
Norfolk-Hampton,  Va.;  Frank  Berry  to  that  sta- 
tion's engineering  staff;  William  Henry  Eacho 
to  production  dept.;  Jane  Ann  Waters  named 
director  of  children's  programs,  and  Melvin 
Tennis  joins  WVEC's  staff  as  writer. 

Earle  W.  Stephens,  display  advertising  dept., 
Oregon  Journal,  to  sales  dept.,  KOIN-TV  Port- 
land, Ore. 

Jim  Saxon,  formerly  of  KRIC  Beaumont,  Tex., 
to  KTRE  Lufkin,  Tex.,  as  commercial  manager. 

William  Buckley,  account  executive,  KDB 
Santa  Barbara,  Calif.,  promoted  to  commercial 
manager. 

Henry  Boren,  merchandising  coordinator,  KSL- 
AM-TV  Salt  Lake  City,  named  merchandising 
director,  KSL-TV. 

Herman  Liveright,  producer-director,  WDSU- 
TV  New  Orleans,  named  executive  television 
producer;  Bill  Weyse,  floor  director,  will  suc- 
ceed Mr.  Liveright  as  producer-director. 

Bert  Shimp,  formerly  production  manager, 
WSAZ-TV  Huntington,  W.  Va.,  named  director 
of  education  WSAZ-AM-TV.  Ned  R.  Brooke, 
film  director,  succeeds  Mr.  Shimp,  in  addition 
to  present  duties,  and  Mickey  Roth  has  been 
named  assistant  production  manager. 

Myron  Bennett,  radio  and  newspaper  man, 
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Bill  Leonard,  formerly  of  WTVP  (TV)  Decatur, 
111.,  to  WLWD  (TV)  Dayton,  as  continuity  di- 
rector. 

Dick  Hodldn,  WPAC  Patchogue,  N.  V..  pro- 
moted to  program  director. 

Justine  Kit/gcrulil  named  women's  program  di- 


Les  Biederman,  president  and  general  manage 
Midwestern  Broadcasting  Co.,  presented  wil 
distinguished  service  award  for  1953  by  Ttl 
verse  City  Chamber  of  Commerce,  for  "ou 
standing  work  on  a  multitude  of  civic  enttj 
prises." 

Ted  Sawyer,  program  director  and  promotu, 
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Picture  of  a  man  changing  his  motor  oi 


It's  hard  to  believe  now,  we  know. 

But  several  years  back — before  you  could  buy 
Royal  Triton  in  most  any  city — some  people  who 
had  discovered  the  amazing  purple  motor  oil  on  a 
visit  to  California  were  in  the  habit  of  ordering  it  by 
mail  after  their  return  home. 

When  a  product  earns  this  kind  of  loyalty  you 
think  twice  before  you  do  anything  to  it,  even  to 
improve  it. 

Yet  we  have  just  announced  Royal  Triton  motor 
oil  in  two  new  all-weather,  all-climate  grades:  Royal 
Triton  5-20  and  Royal  Triton  10-30.  They  lubricate 
with  the  thoroughness  of  a  light  winter  oil,  protect 
with  the  toughness  of  a  heavy  summer  oil. 

This  is  only  one  of  hundreds  of  times  since  the 
end  of  World  War  II  that  we  have  improved  a 


product  you,  the  customer,  were  more  than  happy 
to  keep  right  on  buying  as  it  was. 

Why  don't  we  wait  until  you  demand  these  new 
and  better  things?  Because  we  can't  afford  to.  We 
are  competing  for  your  business,  and  if  we  don't 
constantly  better  our  products  our  competitors  will 
better  us. 

Obviously,  no  matter  which  oil  company  comes 
in  first  in  this  race,  the  real  winner  is . . .  you. 

UNION  OIL  ©COMPANY 

OF  CALIFORNIA 


Buy  American  and  protect  your  standard  of  living 
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manager,  WKNE  Keene,  N.  H.,  named  secre- 
tary of  Keene  Chamber  of  Commerce. 

Robert  Bann,  program  director,  KWSO  Wasco, 
Calif.,  installed  as  president  of  Shafter  Chamber 
of  Commerce. 

Nick  Basso,  director  of  news,  WSAZ-AM-TV 
Huntington,  W.  Va.,  to  be  guest  speaker  at 
fourth  annual  Regional  Television  Seminar  to 
be  held  Feb.  26-27  at  John  Hopkins  U.  and 
WAAM  (TV)  Baltimore. 

Irving  Zeidman,  program  director,  WSMB  New 
Orleans,  to  receive  "Most  Outstanding  Young 
Man"  award  for  1953  from  Monroe-West  Mon- 
roe Junior  Chamber  of  Commerce. 

Samuel  Dickson,  staff  writer-producer,  KNBC 
San  Francisco,  has  retired,  but  will  continue 
to  author  and  direct  Rickey's  San  Francisco 
Hour  on  that  station. 

Dr.  Preston  Bradley,  noted  religious  leader  and 
lecturer,  has  begun  a  new  radio  program  on 
WGN  Chicago.  He  signed  exclusive  long-term 
contract  with  WGN  Inc. 

Thad  M.  Sandstrom,  general  manager,  KSEK 
Pittsburgh,  and  Milda  Ruth  Jackson  of  Tulsa 
were  married. 

Barbara  Sims,  vocalist  at  WBBM-TV  Chicago, 
married  to  Jack  J.  Brown,  head  of  his  own  tv 
production  agency,  Jan.  28. 

Jim  Raser,  writer-producer,  KCBS  San  Francis- 
co, and  Sherry  Banks  were  married  Feb.  12. 

William  Douglas  Gordon  II,  producer-director, 
KHJ-AM-TV  Hollywood,  father  of  boy,  Wil- 
liam Douglas  III,  Jan.  13;  Patrick  Marrinan,  tv 
production  staff,  father  of  boy,  Michael  Ryan, 
Jan.  18;  Donald  Anirews,  tv  production  staff, 
father  of  boy,  Robert,  Jan.  28,  and  Robert 
Bomboy,  building  maintenance,  also  father  of 
boy,  Robert  James,  Jan.  30. 

Dick  Smith,  program  director,  WORC  Worces- 
ter, Mass.,  father  of  boy,  Jan.  16  and  Ken 
Cooper,  general  manager,  same  station,  father 
of  girl,  Jan.  19. 

Edward  Dembinski,  newscaster,  WHBF  Rock 
Island,  111.,  father  of  daughter,  Susan  Kaye. 

Russell  Naughton,  chief  announcer,  WDRC 
Hartford,  Conn.,  father  of  boy,  Jan.  26. 

Dix  Harper,  announcer,  WLS  Chicago,  father 
of  boy,  Tod. 

Fulton  King,  program  director  WTON  Staun- 
ton, Va.,  died  Jan.  18. 


Networks 

William  Finkeldey,  account  executive,  Consoli- 
dated Television  Sales,  N.  Y.,  appointed  account 
executive,  New  York  headquarters  of  CBS-TV 
Film  Sales. 

Clifton  Utley,  NBC  Chicago  commentator,  is 
serving  as  producer  on  a  new  series  of  pro- 
grams, Our  World  Today,  which  debuted  on 
WMAQ  Chicago  Feb.  7.  Mr.  Utley  has  been 
recuperating  from  illness  since  his  collapse  and 
hospitalization  last  June. 

Robert  Sunderland,  location  manager,  20th 
Century-Fox  Film  Corp.,  L.  A.,  to  NBC  Radio 
press  and  publicity  department,  Hollywood,  as 
network  program  news  editor. 

James  Broderick,  casting  director,  NBC-TV 
Fireside  Theatre,  to  .CBS-TV  Hollywood,  as 
assistant  casting  director. 

Lynwood  King,  formerly  director,  WNBQ  (TV) 
Chicago,  appointed  director  on  tv  portion  of 
ABC  Don  McNeill  Breakfast  Club  simulcast. 

Ray  Earlenborn,  CBS  Radio  Hollywood  sound 
effects  man,  adds  duties  as  comedian-actor  on 
KHJ-TV  same  city  Harry  Koplan-Rosemary 
LaPlanche  Show. 

Brig.  Gen.  David  Sarnoff,  chairman  of  board, 
RCA- Victor  and  NBC,  to  receive  annual  Hu- 
manitarian Award  of  Golden  Slipper  Square 
Club  in  Philadelphia  March  4. 

John  K.  West,  NBC  Western  division  vice- 
president,  elected  to  Los  Angeles  Chamber  of 
Commerce  board  of  directors.  Thomas  C. 
McCray,  NBC  Western  div.  director  of  ad- 
ministration, named  radio-tv  committee  chair- 
man for  1954  Los  Angeles  Red  Cross  fund 
appeal. 

Pauline  Frederick,  NBC  staff  news  commenta- 
tor, addressed  Business  and  Professional 
Women's  Club  in  Bristol,  Tenn.,  stressed  im- 
portance that  U.  S.  consider  political  as  well  as 
military  possibilities  of  atomic  energy. 

Gene  Autry,  CBS  Radio  star,  will  conclude  his 
50-city,  52-show  road  tour  with  a  performance 
in  Birmingham,  Ala.,  Feb.  28. 

Dean  Linger,  promotion-publicity  manager,  Co- 
lumbia Television  Pacific  Network,  father  of 
girl,  Carol  Diane,  Feb.  5. 

Film 

William  T.  Croley,  formerly  district  merchan- 
dising manager  for  NBC  in  Cleveland,  ap- 
pointed central  sales  manager  for  Screen  Gems 


Inc.,  tv  subsidiary  of  Columbia  Pictures.  He 
will  headquarter  in  Cleveland  and  service  Ky., 
W.  Va.,  Ind.,  Mich,  and  Ohio. 

Floyd  B.  Odium,  president,  Atlas  Corp.,  and 
E.  H.  Wadewitz,  president,  Western  Lithograph- ! 
ing  Co.,  elected  to  board  of  directors  of  Walt 
Disney  Productions. 

John  J.  Bergen  Jr.,  formerly  vice  president  and 
treasurer,  Film  Daily  and  Radio-Television 
Daily,  named  vice  president  in  charge  of  in- 
dustrial and  commercial  films,  Michael  Myer- 
berg  Productions,  N.  Y.,  tv  and  theatrical  film 
production  firm. 

Al  Horwitz,  Western  and  Southern  regional  sales 
supervisor,  Hollywood  Television  Service  Inc., 
appointed  account  executive  in  Los  Angeles 
office,  Motion  Picture  for  Television's  feature 
film  div. 

William  Glinert,  formerly  with  Consolidated 
Television  Sales,  N.  Y.,  to  United  Television, 
Programs,  St.  Louis  office,  as  account  executive 
for  111.,  Ky.  and  Mo. 

Richard  Krolik  resigns  as  television  director  of 
Life  Magazine  to  join  Nasht  International  Pro- 
ductions, tv  and  theatrical  film  production  com- 
pany, as  New  York  manager. 

Marvin  Schnall,  assistant  to  casting  director) 
Victor  Sutker,  Columbia  Pictures,  Hollywood,! 
to  Screen  Gems,  that  city,  as  casting  director. 
Gert  Andersen,  cinematographer  for  Columbia) 
and  Screen  Gems  on  NBC-TV  Ford  Theatre, 
signed  to  serve  in  same  capacity  for  latter  firm's 
Father  Knows  Best  and  Damon  Runyon  The- 

""■ 

Walter  Koste,  radio  and  tv  director,  WWJ  De- 
troit, to  The  Jam  Handy  Organization,  that  city, 
as  motion  picture  director. 

James  L.  Noblitt,  business  representative  of 
IATSE  Local  80,  to  American  National  Studios 
(formerly  Eagle-Lion),  Hollywood,  as  grip  fore- 
man. 

Robert  H.  Vollum,  formerly  of  CKFH  Toronto 
to  engineering  staff,  S.  W.  Caldwell  Ltd. 
Toronto  film  and  equipment  distributing  agency 

William  Asher,  director  with  Desilu  Pro 
ductions,  Hollywood,  on  CBS-TV  /  Love  Lucy 
father  of  boy,  Feb.  4.  Mother  is  tv  actress 
Danni  Sue  Nolan. 

Jane  Nigh  (Mrs.  John  Baker),  who  until  rej 
cently  portrayed  Lorelei  on  CBS-TV  Big  Tow\ 
film  series,  mother  of  boy,  John  Christopher, 
Feb.  2. 

Rene  Williams,  50,  Hollywood  tv  film  producer 
of  Invitation  Playhouse  and  other  series,  died 
of  a  heart  attack  Feb.  3. 

Manufacturers 

Robert  W.  Connor,  RCA  engineer  and  winner 
of  RCA's  award  of  merit  in  1948,  appointed 
to  newly-created  post  of  manager  of  installation 
and  customer  service  section,  broadcast  market- 
ing div.,  RCA  Engineering  Products  Dept. 
Camden,  N.  J. 

Captain  John  N.  Boland,  USN  (Ret.),  associated 
with  the  Raytheon  Mfg.  Co.,  Waltham,  Mass, 
in  the  fields  of  government  liaison  and  con- 
tracts, appointed  manager  of  Raytheon's  Wash- 
ington office;  Howard  G.  Mayer  and  Dal< 
O'Brien  have  been  retained  as  public  relation!  j 
council  for  Raytheon's  television-radio  division 

Gus  Calta  to  Cinema  Engineering  Co.,  Bur 
bank,  Calif,  (amplifiers,  audio,  recording  equip, 
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It  cow 


The  books  said  it  couldn't  be  done — 
but  Andrew  engineers  went  ahead  and 
designed  an  antenna  that  gives 
excellent  coverage  mounted  inside  the 
tower!  This  ingenious  development 
enabled  station  WTOP  in 
Washington,  DC  to  use  their  television 
tower  for  FM  too — and  so  save 
thousands  of  dollars. 


Whatever  your  problem  in  antennas 
Andrew  ingenuity  will  find  the  answer. 

Be  sure  to  consult  us. 

* — ^        ~  CORPORATION 
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Another  Reason  Why 
Morning  Radio  PAYS  OFF 
for  WSYR  Advertisers 


"This  is  the 
Deacon  Speakin'" 


By  all  odds  the  top  farm-program  per- 
sonality in  Central  New  York,  Bob 
Doubleday,  the  RFD  Deacon,  mixes 
wisdom  and  wit  to  hold  the  enthusiasm 
of  his  huge  farm  audience.  City  slickers 
listen,  too.  Participating,  Monday 
through  Saturday, 

5  to  7  a.m. 

Headley-Reed,  National  Representatives 
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ment),  as  plant  sales  engineer,  replacing  Gordon 
Edwards,  named  field  engineer  covering  South- 
ern Calif. 

David  H.  Kutner,  advertising  director  at  Norge 
Div.  of  Borg-Warner  Corp.,  to  Motorola  Inc., 
Chicago,  in  similar  capacity,  effective  March  1. 

Martin  Sheridan, 

former  Admiral 
Corp.  account  execu- 
tive for  Steve  Han- 
nagan  Assoc.  Inc., 
N.  Y.,  appointed  di- 
rector of  public  rela- 
tions for  the  Admiral 
Corp.,  headquartered 
in  Chicago. 

L.  A.  Shaw,  em- 
ployed in  various 
sales  capacities  for 

Graybar  Electric  MR  SHERIDAN 

Co.    for    past  26 

years,  named  manager  of  company's  Rocky 
Mount,  N.  C,  branch  office. 

C.  J.  Harrison,  marketing  manager,  tv  trans- 
mitter dept.,  communications  products  div., 
Allen  B.  DuMont  Labs,  named  sales  manager 
for  mobile  communications  dept.,  same  division. 
Kenneth  F.  Petersen,  tv  transmitter  dept.,  suc- 
ceeds Mr.  Harrison  as  marketing  manager. 


MR.  PETERSEN 


MR.  HARRISON 


J.  P.  Smith  Jr.,  chief  engineer,  Daven  Co.,  New- 
ark, N.  J.,  named  director  of  engineering; 
Walter  Voelker,  formerly  of  Bell  Telephone 
Labs,  succeeds  Mr.  Smith  as  chief  engineer. 

Sol  Feir,  district  manager,  Allen  B.  DuMont 
Labs  (New  York  factory  branch),  named  na- 
tional winner  of  sales  contest  conducted  by 
DuMont  among  the  company's  district  man- 
agers. 

Jerinon  Durban,  former  assistant  advertising 
director,  U.  S.  Rubber,  and  past  president  of 
American  Television  Society,  died  Feb.  10. 

Program  Services 

Herbert  W.  Hobler,  account  executive,  CBS-TV 
Cales  to  TelePrompTer  National  Sales  Co., 
N.  Y.,  as  general  sales  manager,  effective 
March  1. 

Charles  A.  Schicke,  national  sales  manager, 
Urania  Records,  named  general  merchandise 
manager  for  Epic  Records  with  headquarters 
in  Bridgeport,  Conn. 

Stephen  F.  Temmcr,  vice  president  and  chief 
engineer,  Gotham  Recording  Corp.,  N.  Y., 
radio  and  tv  transcription  firm,  appointed  a 
lecturer  in  School  of  Dramatic  Arts,  Colum- 
bia U. 

Bernard  S.  Brody,  formerly  music  clearance  di- 
rector, Snader  Telescriptions,  has  formed  Ber- 
nard S.  Brody  and  Associates,  a  music  clearance 


service  for  tv  film  industry,  with  offices  at  120 
El  Camino,  Beverly  Hills.  Telephone  is  Crest- 
view  4-4077. 

Representatives 

Charles  Davies,  formerly  production  supervisor, 
Biow  Co.,  Hollywood,  to  New  York  sales  staff 
of  H-R  Representatives. 

Ken  Johnson,  sales  manager,  Thomas  M.  Lucas, 
Plymouth-DeSoto  dealer,  Stockton,  Calif.,  to 
staff,  Daren  F.  McGavern  Co.,  S.  F.,  radio-tv 
station  representatives. 

Louis  Faust,  formerly  account  executive,  H-R 
Representatives,  N.  Y.,  named  to  New  York 
sales  staff  of  John  Blair  &  Co.,  radio  station 
representatives,  as  account  executive. 

Alan  Hartman  resigns   as  account  executive 
with  Headley-Reed  Tv,  N.  Y.  He  will  announce  i 
future  plans  following  a  vacation. 

Trade  Associations 

Lloyd  E.  Yoder,  general  manager,  WTAM- ' 
WNBK  (TV)  Cleveland,  elected  to  board  of  di- 
rectors, Cleveland  Urban  League. 

Charles  Sargeant,  associate  news  editor,  WCCO 
Minneapolis-St.  Paul,  elected  vice  president  of 
Associated  Press  News  Broadcasters. 

Pat  Freeman,  sales  and  research  director  of 
Canadian  Assn.  of  Radio  and  Tv  Broadcasters, 
appointed  to  awards  committee  of  Assn.  of 
Canadian  Advertisers. 

William  F.  McCrea,  public  relations  director,  ■ 
Amalgamated  Sugar  Co.,  Salt  Lake  City, 
elected  president,  Intermountain  chapter,  Public 
Relations  Society  of  America.  J.  Roy  Bardsley, 
Dan  E.  Clark  &  Associates,  Salt  Lake  City, 
elected  vice  president;  and  Arthur  W.  Mc- 
Quiddy,  assistant  public  relations  director, 
Geneva  branch,  U.  S.  Steel,  secretary-treasurer. 

H.  R.  Ohleyer,  J.  Walter  Thompson  Co.,  S.  F., 
named  advance  promotion  chairman  for  Pacific 
Council  AAAA  convention  in  Coronado,  Calif., 
this  spring. 

Noble  Sissle,  conductor  of  Rhythm  of  America 
on  WMGM  New  York,  re-elected  president  of 
Negro  Actors  Guild  of  America. 

Robert  D.  Williams,  Brand  Appliance  Inc.,  Pasa- 
dena and  Glendale,  Calif.,  elected  president, 
Electric  League  of  Los  Angeles  Inc.,  tv-appli- 
ance  manufacturer,  dealer  and  distributor  trade 
organization. 


Constant  service 
of  Highest  type 
will  !l\et  sponsors 
increased  !§ales  in 

HALIFAX    •    NOVA  SCOTIA 

Joseph  Weed  &  Company 
350  Madison  Ave.,  New  York, 
Representative 

5000  WATTS 


Represented  Nationally  by 
GEORGE  P.  HOIMNGBERY  CO. 
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Large  outdoor  model  of  Niagara  Falls,  developed  over  30 
years  ago  by  the  local  electric  company,  helped  determine 


how  to  both  preserve  the  scenic  spectacle  and  produce  more 
electric  power.   Beauty  of  falls  is  the  first  consideration. 


48  STATES  HEAR  NIAGARA'S  ROAR 


World's  first  major  hydroelectric  plant,  built  by 
the  local  electric  company  58  years  ago  on  the 
Niagara  River  above  the  falls  and  still  operating. 


Another  hydroelectric  plant  just  below  the  falls 
.  .  .  one  of  the  more  than  100  hydro  plants  oper- 
ated by  electric  companies  in  New  York  State. 


The  roar  of  Niagara  Falls  has  a  special  meaning  these  days.  For 
the  Niagara  River  is  a  potential  source  of  additional  electric 
power.  And  the  decision  as  to  who  will  develop  this  power  con- 
cerns every  citizen  in  the  48  states. 

In  Washington  last  summer,  the  House  of  Representatives 
voted  262  to  120  for  a  bill  to  authorize  local  electric  companies 
to  do  the  job.  New  York  congressmen  approved  it  32  to  9.  This 
Free  Enterprise  Bill  is  now  pending  before  the  United  States 
Senate. 

But  the  New  York  State  Power  Authority  says  it  should 
develop  the  Niagara  River's  additional  power.  This,  in  spite  of 
the  fact  that  electric  company  power  development  has  a  59-year 
record  of  large-scale,  low-cost  service  at  Niagara.  Industries, 
farms  and  homes  in  nearby  areas  have  benefited  fully  from  the 
Niagara  River's  available  water.  And  the  spectacle  of  the  Falls 
will  not  be  disturbed.  In  fact,  its  scenic  beauty  will  be  improved. 

The  one  big  issue  at  Niagara  is  government  vs.  business  in 
the  electric  power  field— whether  federal  or  state  government. 
The  proposed  additional  development  involves  no  flood  control 
or  navigation,  functions  generally  associated  with  government 
projects.  And  it  has  no  connection  with  the  St.  Lawrence  Seaway 
and  Power  Project.  It's  important  to  note,  too,  that  the  companies 
would  pay  federal,  state  and  local  taxes  on  their  project  amount- 
ing to  $23  million  a  year.  The  State  Power  Authority  would  pay 
little  or  nothing. 

Traditionally,  our  nation's  strength  lies  in  natural  resources 
developed  under  regulated  business  management  for  the  good 
of  all.  Any  test  of  this  concept  is  important  to  all  48  states. 

That's  why  the  facts  about  the  Niagara  project  are  brought 
to  your  attention  by  America's  business-managed  Electric  Light 

and  Power  Companies* .  *Names  on  request  from  this  magazine 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

Feb.  4  through  Feb.  10 


Includes  data  on 


new  stations,  changes  in   existing   stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 
Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,    kw  —  kilowatts,    w  —  watts,    mc — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc  —  kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Jan.  31,  1954  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2.508 

527 

101 

CPs  on  air 

16 

28 

f268 

CPs  not  on  air 

120 

19 

197 

Total  on  air 

2,524 

555 

t369 

Total  authorized 

2,644 

574 

566 

Applications  in  hearing 

127 

2 

162 

New  station  requests 

165 

4 

134 

Facilities  change  request 

144 

26 

26 

Total  applications  pending 

749 

134 

302 

Licenses  deleted  in  Jan. 

1 

7 

0 

CPs  deleted  in  Jan. 

2 

0 

13 

*Does  not  include  noncommercial  educational 

fm  and  tv  stations. 

tAuthorized  to  operate  commercially. 

*     *  * 

Am  and  Fm  Summary-  through  Feb.  10 


Appls. 

In 

On 

Pend- 

Hear- 

Air 

Licensed 

CPs 

ing 

ing 

Am 

2,531 

2.508 

136 

179" 

127 

FM 

564 

528 

47 

4 

4 

Television  Station  Grants  and  Applications 

Since  April  14,  1952 

Grants  since  July   11,  7952: 

vhf        uhf  Total 
Commercial  210  298  508 

Educational  12  17  291 

Total  Operating  Stations  in  U.  S.: 

vhf        uhf  Total 
Commercial  on  air  236  121  357 

Noncommercial  on  air  12  3 

Applications  filed  since  April  14,  7952: 

New   Amend,    vhf  uhf  Total 

Commercial  903  337  697  524  1.2222 
Educational         51                  25        26  513 

Total  954      337       722       550  1,271* 

1  Forty-six  CPs  (9  vhf,  37  uhf)  have  been  re- 

turned. 

2  One  applicant  did  not  specify  channel. 

3  Includes  29  already  granted. 

4  Includes  537  already  granted. 

*     *  * 

Note:  Amended  processing  procedures  and  re- 
vised city  priority  list  (continuing  only  those 
cities  with  contested  applications)  are  now  in 
effect  [B-T,  Oct.  26]. 


ACTIONS  OF  FCC 
New  Ty  Stations  .  .  . 

GRANTS 

El  Centro,  Calif. — Valley  Empire  Telecasters, 
granted  uhf  ch.  16  (482-488  mc);  ERP  21.9  kw  vis- 
ual, 11.7  kw  aural;  antenna  height  above  average 
terrain  270  ft.,  above  ground  300  ft.  Estimated 
construction  cost  $161,000,  first  year  operating 
cost  $180,000,  revenue  $215,000.  Post  office  ad- 
dress %  Joseph  Brenner,  321  South  Brenner  Dr., 
Beverly  Hills,  Calif.  Studio  location  to  be  deter- 
mined. Transmitter  location  Vfe  mi.  due  south  of 
Wilson's  Corner,  \'z  mi.  west  of  Highway  111. 
Geographic  coordinates  32°  49'  30"  N.  Lat,  115° 
30'  32"  W.  Long.  Transmitter  and  antenna  GE. 
Legal  counsel  Prichard  &  Brenner,  Beverly  Hills, 
Calif.  Consulting  engineer  Harry  R.  Lubcke, 
Hollywood,  Calif.  Principals  include  William  B. 
Ross  (50%),  sole  proprietor  of  W.  B.  Ross  and 
Assoc.  (public  relations  and  advertising  agency), 
associated  with  Herbert  M.  Baus,  Baus  &  Ross 
Campaigns,  a  4%  stockholder  in  Golden  State 


Bank,  Bell  Gardens,  Calif.,  5%%  stockholder  in 
Glenn  A.  Smith  and  Assoc.,  import  and  export 
business,  trustee  under  appointment  of  U.  S. 
Dist.  Court  for  KPRO-AM-FM  Riverside,  Calif., 
KROP  Brawley,  Calif.,  KREO  Indio,  Calif.,  and 
KYOR  Blythe,  Calif.,  and  W.  G.  Ross  (50%), 
president  and  15%  stockholder.  Golden  State 
Bank,  Bell  Gardens,  Calif.    Granted  Feb.  10. 

Chicago,  111.— WOPA-TV  Inc.  (WOPA-AM-FM 
Oak  Park,  111.),  granted  uhf  ch.  44  (650-656  mc); 
ERP  204  kw  visual,  110  kw  aural;  antenna  height 
above  average  terrain  660  ft.,  above  ground  682 
ft.  Estimated  construction  cost  $275,605,  first 
year  operating  cost  $252,000,  revenue  $340,000. 
Post  office  address  408  South  Oak  Park  Ave.,  Oak 
Park.  Transmitter  location  105  West  Adams  St., 
Chicago.  Geographic  coordinates  41°  52'  45"  N. 
Lat.,  87°  37'  51"  W.  Long.  Transmitter  and  an- 
tenna RCA.  Legal  counsel  A.  Harry  Becker, 
Washington.  Consulting  engineer  Vandivere,  Co- 
hen &  Wearn,  Washington.  Principals  include 
President  Egmont  Sonderling  (25%),  Vice  Presi- 
dent Richard  Goodman  (55%)  and  Secretary  Ma- 
son Loundy  (20%).  Granted  Feb.  10. 

Tulsa,  Okla. — Arthur  R.  Olson,  granted  uhf  ch. 
17  (488-494  mc);  ERP  251.1  kw  visual,  131.8  kw 
aural;  antenna  height  above  average  terrain  861 


THE  LATEST 

WCKY 


Versatility! 


f 


Whether  YOUR  products  are: 
Crackers  .  .  .  like  Premium 


Cigarettes  .  . 
Automobiles 
Railroads  . 
Hotels  .  . 
Rentals  . 


like  Pall  Mall 

.  .  like  Ford 

.  like  New  York  Central 

like  Sheraton 

.  like  Swifton  Village 


WCKY's 

50  GRAND  OF  SALES  POWER  WILL  DO  THE  JOB 

The  L  B  Wilson  Station  .  .  .  Cincinnati  Ohio 


ft.,  above  ground  652  ft.  Estimated  constructic 
cost  $701,052,  first  year  operating  cost  $300,00 
revenue  $240,000.  Post  office  address  P.  O.  Be 
2680.  Tulsa,  Okla.  Studio  location  to  be  deter1 
mined.  Transmitter  location  3  mi.  north  of  Sa 
Springs,  Okla.,  about  7  mi.  WNW  of  center  r 
Tulsa.  Geographic  coordinates  36°  11'  36"  N.  Lav 
96°  05'  54"  W.  Long.  Transmitter  and  antenr 
GE.  Legal  counsel  Kirkland,  Fleming,  Gree: 
Martin  &  Ellis,  Washington.  Consulting  eng 
neer  George  P.  Adair,  Washington.  Sole  ownc1 
of  applicant  is  Arthur  R.  Olson,  president  ari 
51%  owner  of  Arlington  Texas  Industries  In 
(mfr.  of  magnesium  and  aluminum  castings'; 
Arlington,  Tex.;  vice  president  and  12^2%  owni 
of  Olson  Drilling  Co.  (oil  well  drilling),  Tuls:, 
partner  and  40%  owner  of  Olson  Oil  Co.  (oil; 
Tulsa,  and  secretary  and  37/720ths  owner  f 
Principle  Films  Inc.  (motion  picture  production 
Seguin,  Tex.  City  priority  status:  Gr.  B-4,  ■ 
197.  Grant  was  made  possible  by  withdrawal  f 
competitive  bid  of  Tulsa  Tv  Co.,  which  is  rein' 
bursed  $27,000  for  expenses  incurred  in  filing  i 
application.    Granted  Feb.  5.         -  ; 

Wausau,  Wis. — Rep.  Alvin  E.  O'Konski  (R-Wis' 
(WOSA),  granted  uhf  ch.  16  (482-488  met;  EE 
22.4  kw  visual,  12  kw  aural:  antenna  height  aboi 
average  terrain  740  ft.,  above  ground  237.25  1 1 
Estimated  construction  cost  $145,950.20,  first  yeil- 
operating   cost   $58,000,   revenue   $100,000.  Po 
office  address  'V,  Radio  Stations  WLIN  (FM)  |i 
WOSA  Merrill,  Wis.   Studio  location  Wausau,  W;f 
Transmitter   location   State   Park   Rd.,  Westo' 
Wis.    Geographic  coordinates  44°  55'  11"  N.  La 
89°  40'  42"  W.  Long.    Transmitter  RCA,  antenr. 
DuMont.   Legal  counsel  Frank  U.  Fletcher,  WasL 
ington.    Consulting  engineer  John  Creutz,  Was) 
ington.    Alvin  E.  O'Konski  also  is  sole  owner 
WLIN  (FM)  Merrill,  Wis.    Granted  Feb.  10. 

APPLICATIONS 

Buffalo,  N.  Y. — WKBW-TV  Inc.,  vhf  ch.  7  (17i 
180  mc);  ERP  263  kw  visual,  132  kw  aural;  a; 
tenna  height  above  average  terrain  425  ft.,  abo' 
ground  405  ft.  Estimated  construction  cost  $581 1 
879,  first  year  operating  cost  $721,000,  reveni 
$1,194,000.  Post  office  address  1420  Main  S 
Buffalo.  Studio  and  transmitter  location  14 
Main  St.,  Buffalo.  Geographic  coordinates  42°  J 
44"  N.  Lat.,  78°  52'  00"  W.  Long.  Transmitter  D 
Mont,  antenna  GE.  Legal  counsel  Fly,  Shu 
bruk  &  Blume,  N.  Y.  Consulting  engineer.  Vai 
divere,  Cohen  &  Wearn,  Washington.  Princips 
include  President  Clinton  H.  Churchill  (SI'S 
president  stockholder  WKBW;  Vice  Preside 
Alfred  E.  Anscombe  (5%),  vice  president-statii 
manager  WKBW;  Treasurer-Secretary  Edwa 
H.  Kavionsky  (24^).  attorney,  and  treasurer 
WKBW;  Darwin  R.  Martin  (5%),  real  estate,  ai 
Buffalo  Waste  Paper  Co.  (15%).  Filed  Feb.  5. 

El  Paso,  Tex. — Trinity  Bcstg.  Corp.  (KLIF-AJ 
TV  Dallas,  KELP  El  Paso),  vhf  ch.  13  (210-2 

mc);  ERP  49.43  kw  visual,  27.67  kw  aural;  anteni 
height  above  average  terrain  110  ft.,  abo' 
ground  352  ft.  Estimated  construction  cost  $18( 
946,  first  year  operating  cost  $158,610,  reveni 
$172,300.  Post  office  address  2104  Jackson  S 
Dallas.  Studio  and  transmitter  location  SW  sil 
of  Delta  &  French  Sts.,  El  Paso.  Geograpb 
coordinates  31°  45'  42"  N.  Lat.,  106°  26'  15"  t 
Long.  Transmitter  DuMont,  antenna  RCA.  Leg 
counsel  Cohn  &  Marks,  Washington.  Consul 
ing  engineer  Weldon  &  Carr,  Washington.  Pri 
cipals  include  President  Barton  R.  McLendr 
(50%),  20%  partner  Tri-State  Theatres,  Dalls 
Vice  President  Gordon  B.  McLendon  (49%),  20 
partner  Tri-State  Theatres,  and  Secretary-Trea 
urer  John  Robert  Euler  (1%).    Filed  Feb.  3. 


APPLICATIONS  AMENDED 

Orlando,  Fla. — WHOO  Inc.  amends  bid  for  nc 
tv  station  on  vhf  ch.  9  to  change  ERP  to  2 
kw  visual  and  116  kw  aural.    Filed  Feb.  4. 

Indianapolis,  Ind.  —  Indianapolis  Bcstg.  Ii 
(WERE)  amends  bid  for  new  tv  station  on  vhf  ( 
13  to  change  transmitter  location  to  Fisher  B 
&  Troy  Ave.,  approximately  7  mi.  SE  of  India 
apolis:  antenna  height  above  average  terra 
1,000  ft.    Filed  Jan.  27. 

Bangor,  Me. — Maine  Bcstg.  Co.  amends  bid  f 
new  tv  station  on  vhf  ch.  2  to  change  geograpr 
cal  coordinates  as  44°  49'  45"  N.  Lat.,  68°  47'  C 
W.  Long.    Filed  Feb.  3. 

Bangor,  Me. — Murray  Carpenter  amends  t 
for  new  tv  station  on  vhf  ch.  2  to  change  nar 
to  Murray  Carpenter  &  Assoc.:  specify  Presider 
Treasurer  Murray  Carpenter  (60%),  Secreta 
Marie  Zoidis  Carpenter  (20%),  and  C.  L.  Land'  i 
(20%).    Filed  Feb.  3. 

Fayetteville,  N.  C. — Ralph  E.  Hess  amends  t 
for  new  tv  station  on  uhf  ch.  18  to  change  E) 
to  207.87  kw  visual,  108.477  kw  aural.  Fil 
Jan.  28. 

Clarksburg,  W.  Va. — Ohio  Valley  Bcstg.  Col 
(WBLK)  amends  bid  for  new  tv  station  on  v 
ch.  12  to  change  ERP  to  56.02  kw  visual.  33.61  I 
aural;  studio  location  to  Pinnickinnick  Av 
Clarksburg.    Filed  Feb.  9. 

Wausau,  Wis. — Rep.  Alvin  E.  O'Konski  amen 

bid  for  new  tv  station  on  vhf  ch.  7  to  speci 
uhf  ch.  16  (482-488  mc);  ERP  22.49  kw  visu, 
12.02  kw  aural;  antenna  height  above  averj 
terrain  740  ft.;  studio  location  300  Grand  $ 
Filed  Feb.  2.  M 
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APPLICATIONS  DISMISSED 

Centro,  Calif. — Sidney  A.  Franklin  Jr.  FCC 

issed  bid  for  new  tv  station  on  uhf  ch.  16 
equest  of  attorney.   Dismissed  Feb.  9. 

ckson,  Miss.— Mississippi  Bcstg.  Co.  FCC  dis- 
|ed  bid  for  new  tv  station  on  uhf  ch.  47  at 
est  of  attorney.    Dismised  Feb.  5. 

no,  Nev. — H.  L.  Cravens  tr/as  Western  Tv 
FCC  dismissed  bid  for  new  tv  station  on  vhf 
feltt  for  non-response  to  McFarland  Letter.  Dis- 
'i^fjed  Feb.  2. 

no,  Nev. — J.  E.  Riley  &  H.  H.  Luce  d/b  as 

L  Co.    FCC  dismissed  bid  for  new  tv  station 
fhf  ch.  4  for  non-response  to  McFarland  Let- 
Dismissed  Feb.  2. 
^ffalo,  N.  Y.-WKBW  Inc.  (WKBW).  FCC  dis- 
ed  bid  for  new  tv  station  on  vhf  ch.  7  at 
<  test  of  attorney.    Dismissed  Feb.  9. 

isting  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

V'OA-T'V   Tucson,   Ariz. — Arizona  Bcstg.  Co. 
st  :?jelted  modification  of  CP  for  vhf  ch.  4  to  change 
to   67.24   kw   visual   and   71.74   kw  aural, 
hted  Feb.  2;  announced  Feb.  9. 
bBID-TV  Fresno,  Calif. — John  Poole  Bcstg.  Co. 
;  ited  STA  to  operate  commercially  on  uhf  ch. 
'   ,pr  the  period  ending  April  12.    Granted  Feb. 
nounced  Feb.  9. 


WJBF-TV  Augusta,  Ga.  —  Georgia-Carolina 
Bcstg.  Co.  granted  modification  of  CP  for  vhf  ch. 
6  to  change  ERP  to  100  kw  visual,  67.6  kw  aural; 
antenna  height  above  average  terrain  610  ft. 
Granted  Feb.  1;   announced  Feb.  9. 

WDAK-TV   Columbus,   Ga.  —   Tv  Columbus 

granted  modification  of  CP  for  uhf  ch.  28  to 
change  ERP  to  555.25  kw  visual,  559.75  kw  aural; 
antenna  height  above  average  terrain  650  ft. 
Granted  Feb.  5. 

KULA-TV  Honolulu,  Hawaii — Pacific  Frontier 
Bsctg.  Co.  granted  STA  to  operate  commercially 
on  vhf  ch.  4  for  the  period  ending  May  1. 
Granted  Feb.   1;    announced  Feb.  9. 

WAAM    (TV)    Baltimore,    Md.-WAAM  Inc. 

granted  modification  of  CP  for  vhf  ch.'  13  to 
change  ERP  to  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain  550  ft. 
Granted  Feb.  1;  announced  Feb.  9. 

WBAL-TV  Baltimore,  Md.— The  Hearst  Corp. 
granted  modification  of  CP  for  vhf  ch.  11  to 
change  ERP  to  316  kw  visual,  158  kw  aural;  an- 
tenna height  above  average  terrain  540  ft.  Grant- 
ed Feb.  1;  announced  Feb.  9. 

WMGT  (TV)  North  Adams,  Mass.— Greylock 
Bcstg.  Co.  granted  STA  to  operate  commercially 
on  uhf  ch.  74  for  the  period  ending  April  15. 
Granted  Feb.  1;  announced  Feb.  9. 

WWJ-TV  Detroit,  Mich. — Evening  News  Assn. 
granted  modification  of  CP  for  vhf  ch.  4  to 
change  ERP  to  97.7  kw  visual,  50.1  kw  aural; 
transmitter  location  to  Greenfield  &  10y2  Mile 


Rds.,  near  Detroit;  antenna  height  above  average 
terrain  1,010  ft.  Granted  Feb.  1;  announced 
Feb.  9. 

WNET  (TV)  Providence,  R.  I.— Ch.  16  of  R.  I. 
Inc.  granted  STA  to  operate  commercially  on  uhf 
ch.  16  for  the  period  ending  Aug.  11.  Granted 
Feb.  3;  announced  Feb.  9. 

WCAN-TV  Milwaukee,  Wis— Midwest  Bcstg. 
Co.  granted  modification  of  CP  for  uhf  ch.  25  to 
change  ERP  to  234  kw  visual  and  123  kw  aural. 
Granted  Feb.  1;  announced  Feb.  9. 

APPLICATIONS 

WMSL-TV  Decatur,  Ala.— Tenn.  Valley  Bcstg. 
Co.  seeks  modification  of  CP  for  uhf  ch.  23  to 
change  ERP  to  16.51  kw  visual,  8.912  kw  aural; 
transmitter  and  studio  location  to  703  Bank  St., 
Mutual  Savings  Life  Ins.  Bldg.,  Decatur;  antenna 
height  above  average  terrain  351.084  ft.  Filed 
Feb.  9. 

KBID-TV  Fresno,  Calif. — John  H.  Poole  tr/as 
John  Poole  Bcstg.  Co.  seeks  modification  of  CP 
for  uhf  ch.  53  to  change  ERP  to  255.6  kw  visual, 
133.2  kw  aural;  antenna  height  above  average 
terrain  2,230.9  ft.  Filed  Jan.  28. 

KBIE-TV  Sacramento,  Calif.— John  H.  Poole 
tr/as  John  Poole  Bcstg.  Co.  seeks  modification  of 
CP  for  uhf  ch.  46  to  change  ERP  to  271.62  kw 
visual,  141.58  kw  aural;  studio  location  to  be  de- 
termined; transmitter  location  to  Pine  Hill  Look- 
out, 2.2  miles  NW  of  Rescue,  Calif.;  antenna 
height  above  average  terrain  1,059.6  ft.  Filed 
Jan.  28. 


TAPE  DUPLICATION  GOES  INTO 
"MASS  PRODUCTION" 


with  the  NEW  AMPEX  Tape  Duplicator 

Whether  you  need  thousands  —  or  just  a  few  at  a  time,  high  fidel- 
ity duplicate  tapes  can  now  be  produced  at  a  cost  comparable  to  disc 
recordings.  The  extraordinary  fidelity  inherent  in  a  good  master  tape 
is  retained  in  the  duplicates  to  as  high  a  degree  as  a  sensitive  ear  can  dis- 
cern. The  AMPEX  Tape  Duplicator  is  easy  to  set  up,  simple  to  operate 
and  produces  up  to  80  hours  of  duplicate  performance 
in  15  minutes  operating  time. 

Duplicate  tapes  open  new  opportunities 

RADIO  BROADCASTING— "Tape  networks"  and  programming 
services  become  practical  supplements  or  alternatives  to  line  networks. 

BACKGROUND  MUSIC— Tape  becomes  the  best  medium  for 
background  music  in  that  it  provides  higher  fidelity,  longer 
playing  and  lower  attendance  costs. 
RECORD  MANUFACTURE  — With  mass  duplication  of  tapes  now 
feasible,  all  performances  currently  sold  on  Lp  records 
can  also  be  offered  on  tape. 
EDUCATION  —  Systemwide  duplication  and  distribution  of  educational 
tapes,  music  and  outstanding  school  performances  becomes  practical. 
COMMERCIAL  DUPLICATING  SERVICES— With  this  efficient 
equipment  now  available,  excellent  business  opportunities 
exist  in  setting  up  tape  duplication  services. 

Features  of  the  AMPEX  Tape  Duplicator 

•  One  to  ten  simultaneous  duplicates  (slave  recorders  can  be 
purchased  one  at  a  time  as  needed) 

•  Time  saving  speedup  during  duplication  (as  much  as  32  to  1) 

•  *  15,000  cycle  response  on  7%  in/ sec.  duplicates 

•  *45  to  50  db  signal-to-noise  ratio 

•  Duplicate  tapes  of  any  standard  speed  from  any  master 

•  Single  or  double  track  duplicates  in  one  pass 

•  Any  standard  reel  sizes  up  to  14-inch 
Centralized  pushbutton  controls 

"  ■I'Vftni  master  tapes  of  suitable  quality. 


Ami 

PEX 

MAGNETIC 

RECORDERS 

Write  Today  for  further  information;   Dept.  D-1204 


AMPEX  ELECTRIC  CORPORATION 
934  Charter  Street,  Redwood  City,  California 
Distributors  in  principal  cities 
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HELP  WANTED 


TV  STATION 

.  .  .  wanted  in  Pittsburgh  to 
help  sell  our  many  fine  products 
to  the  981,000  families  in  the 
area.  See  National  Advertisers. 
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PITTSBURGH'S  pioneer 

UHF  television  station! 

National  Representatives:  WEED  TELEVISION 


FOR  THE  RECORD 


WWRY^ 


ALL  COMPETITIVE  NEGRO  PROGRAMMING 


*    29  out  of  38  quarter  hours 


ALL  NEW  ORLEANS  INDEPENDENT  STATIONS 


*    36  out  of  46  quarter  hours 


ONE  OR  MORE  NETWORK  STATIONS 


it     39  out  of  46  quarter  hours 


TWO  OR  MORE  NETWORK  STATIONS 


*     23  out  of  46  quarter  hours  J 


THREE  NETWORK  STATIONS 


*     9  out  of  46  quarter  hours 

With  the  addition  of  feature  programs 
of  the  National  Negro  Network,  WMRY 
stretches  its  leadership  as  a  MUST  BUY 
to  thoroughly  cover  the  great  and 
growing  New  Orleans  Market! 
High  Ratings! 

Top  Notch  Merchandising! 

Low  Rates! 

*  Pulse  of  N.  0.  (Sept.  Oct.) 


600KC  "THE   SEPIA  STATION" 

WMRY 

NEW  ORLEANS,  LA. 


Gilt-Perno,  Inc.— Not'l  Rep. 


WJHP  Jacksonvilla,  Fla. — Jacksonville  Journal 

Co.  seeks  modification  of  CP  for  uhf  ch.  36  to 
change  studio  location  to  4038  Phillips  Hwy., 
near  Jacksonville.    Filed  Feb.  3. 

WGOV-TV  Valdosta,  Ga.— WGOV-TV  Inc.  seeks 
modification  of  CP  for  uhf  ch.  37  to  change  ERP 
to  16.2  kw  visual,  9.77  kw  aural;  transmitter  and 
studio  location  to  6.1  miles  NW  of  Valdosta  Court 
House,  0.4  miles  SE  of  Mineola,  Ga.;  antenna 
height  above  average  terrain  621  ft.  Filed  Jan.  29. 

WTHI-TV  Terre  Haute,  Ind. — Wabash  Valley 
Bcstg.  Corp.  seeks  modification  of  CP  for  vhf  ch. 
10  to  change  transmitter  and  studio  location  to 
918  Ohio  St.;  antenna  height  above  average  ter- 
rain 476  ft.    Filed  Feb.  3. 

KFLY-TV  Lafayette,  La. — Camellia  Bcstg.  Co. 

seeks  modification  of  CP  for  vhf  ch.  10  to  change 
ERP  to  26.8  kw  visual,  15.3  kw  aural;  studio  lo- 
cation to  transmitter  site  at  Eraste  Landry  Rd. 
and  State  Hwy.  674;  antenna  height  above  aver- 
age terrain  447.5  ft.   Filed  Feb.  5. 

KVOL-TV   Lafayette,    La. — Evangeline  Bcstg. 

Co.  seeks  modification  of  CP  for  vhf  ch.  10  to 
change  ERP  to  26.8  kw  visual,  15.3  kw  aural; 
studio  location  to  transmitter  site  at  Eraste  Lan- 
dry Rd.  and  State  Hwy.  674,  near  Lafayette;  an- 
tenna height  above  average  terrain  447.5  ft. 
Filed  Feb.  5. 

KGMO-TV  Cape  Girardeau,  Mo.-KGMO  Radio- 
TV  Inc.  seeks  modification  of  CP  for  uhf  ch.  18 
to  change  ERP  to  17.8  kw  visual,  9.7  kw  aural; 
change  transmitter  and  studio  location  to  3.7 
miles  N  of  Cape  Girardeau  on  Coker  Knob;  an- 
tenna height  above  average  terrain  644  ft.  Filed 
Feb.  5. 

KOAT-TV  Albuquerque,  N.  M. — Alvarado  Tv 

Co.  seeks  modification  of  CP  for  vhf  ch.  7  to 
change  ERP  to  29  kw  visual,  14.5  aural;  antenna 
height  above  average  terrain  563  ft.  Filed  Jan.  29. 

WCIN-TV  Cincinnati,  Ohio — Robert  W.  Rounsa- 
ville  seeks  modification  of  CP  for  uhf  ch.  54  to 
change  ERP  to  127.414  kw  visual,  67.849  kw  aural; 
transmitter  location  to  8th  &  Matson  Place,  Cin- 
cinnati; antenna  height  above  average  terrain 
538.333  ft.  Filed  Jan.  29. 

KSLM-TV    Salem,    Ore. — Oregon    Radio  Inc. 

seeks  modification  of  CP  for  vhf  ch.  3  to  change 
ERP  to  100  kw  visual,  50  kw  aural;  transmitter 
location  to  14  miles  SE  of  Oregon  City,  Ore.; 
antenna  height  above  average  terrain  1,502.4  ft. 
Filed  Feb.  9. 

WTLO  (TV)  New  Orleans,  Pa. — R.  L.  Wheelock 
et  al.  d/b  as  New  Orleans  Tv  Co.  seeks  modifica- 
tion of  CP  for  uhf  ch.  20  to  change  ERP  to  190.5 
kw  visual,  103  kw  aural;  antenna  height  above 
average  terrain  420  ft.  Filed  Jan.  29. 

WKAQ-TV  San  Juan,  P.  R. — El  Mundo  Bcstg. 
Corp.  seeks  modification  of  CP  for  vhf  ch.  2  to 
change  antenna  height  above  average  terrain  to 
1271  ft.  Filed  Jan.  29. 

WDXI-TV  Jackson,  Tenn. — Dixie  Bcstg.  Co. 
seeks  modification  of  CP  for  vhf  ch.  9  to  change 
ERP  to  45.77  kw  visual;  22.89  kw  aural;  change 
transmitter  location  to  3.5  miles  N  of  Jackson 
on  Oil  Well  Rd.;  studio  location  to  Williams 
Bldg.,  Jackson;  antenna  height  above  average 
terrain  569  ft.    Filed  Feb.  3. 


CALL  LETTERS  ASSIGNED 

KBAK-TV  Bakersfield,  Calif.  —  Bakersfield 
Broadcasting  Co.,  uhf  ch.  29.  Changed  from 
KAFY-TV. 

KWG  (TV)  Tulare,  Calif.— Sheldon  Anderson, 
uhf  ch.  27.    Changed  from  KCOK-TV. 

WMFL  (TV)  Miami,  Fla.— Miami-Biscayne  Tv 
Corp.,  uhf  ch.  33. 

W ALB-TV  Albany,  Ga.— Herald  Pub.  Co.,  vhf 
ch.  10. 

WTTW  (TV)  Chicago,  111.— Chicago  Educational 

Tv  Assoc.,  reserved  vhf  ch.  11. 

WLAP-TV  Lexington,  Ky. — American  Bcstg. 
Corp.,  uhf  ch.  27. 

WTLF  (TV)  Baltimore,  Md.— United  Broad- 
casting Co.  of  Eastern  Md.,  uhf  ch.  18. 

KTVO   (TV)   Kirksville,  Mo.— KBIZ  Inc.,  vhf 

ch.  3. 

WTIK-TV  Durham,  N.  C. — Durham  Broadcast- 
ing Enterprises  Inc.,  vhf  ch.  11. 

WHK-TV  Cleveland,  Ohio — United  Broadcast- 
ing Co.,  uhf  ch.  19. 

KTEN  (TV)  Ada,  Okla.— Eastern  Okla.  Tv  Co., 
vhf  ch.  10.    Changed  from  KEOK  (TV). 

KGEO-TV  Enid,  Okla.— Streets  Electronics  Inc., 

vhf  ch.  5. 

KOED  (TV)  Oklahoma  City,  Okla.— Okla.  Edu- 
cational Authority,  reserved  vhf  ch.  13. 

WTVS  (TV)  Knoxvllle,  Tenn.— Greater  East 
Tenn  Tv  Inc.,  vhf  ch.  6.  Changed  from  WROL-TV. 


New  Am  Stations  .  .  . 

APPLICATIONS 

Hartford,  Conn.— Samuel  Elman,  1230  kc,  251 
unlimited.  Post  office  address  341  Lincoln  I 
Waterbury,  Conn.  Estimated  construction  i 
$14,900,  first  year  operating  cost  $78,000,  reve' 
$95,000.  Mr.  Elman,  manager  WATR  Waterbi 
will  be  sole  owner.    Filed  Feb.  5. 

Gainesville,  Fla.— Thomas  R.  Hansen,  Cha 
W.  Dowdy,  John  A.  Dowdy  &  Winnie  S.  Vau! 
d/b  as  Decatur  Bcstg.  Co.  (WMGR  Bainbrii 

Ga.),  980  kc,  5  kw  daytime.  Post  office  add^ 
Box  375,  Bainbridge,  Ga.  Estimated  constr 
tion  cost  $45,325,  first  year  operating  cost  $40, 
revenue  $50,000.  Each  partner  owns  25%  interi 
Filed  Jan.  29. 

Jacksonville,  Fla.— Telerad  Inc.,  1280  kc,  1 
daytime.  Post  office  address  1307  Glenn  G<= 
Rd.  Estimated  construction  cost  $17,000,  i 
year  operating  cost  $40,000,  revenue  $60,000.  Pi 
cipals  include  President  John  A.  Boling  (60 
former  owner  WNER  Live  Oak,  Fla.;  Secret 
Opal  D.  Boling  (20%),  and  Treasurer  Beverly 
Boling  (20%).    Filed  Feb.  1. 

Titusville,   Pa.— Crawford   County  Bcstg. 

1460  kc,  500  w  daytime.  Post  office  address 
Victor  &  Richards  Inc.,  12  E.  41st  St.  N.  Y. 
Estimated  construction  cost  $12,280,  first  year 
erating  cost  $40,000,  revenue  $52,500.  Princir 
include  President  Robert  Z.  Morrison  Jr.  (f 
sales  director  KCRI-TV  Cedar  Rapids,  Iowa, 
former  account  executive  NBC;  Secretary-Tre 
urer  Victor  D.  Lindeman  Jr.  (1/3),  vice  presid, 
Victor  &  Richards  Inc.,  advertising  agency,  i 
Vice  President  Patrick  A.  Petrino  (1/3),  acco 
executive  Burke,  Kuipers  &  Mahoney  Inc.,  N.' 
newspaper  representative.   Filed  Jan.  26. 

Raymondville,  Tex. — Hale  Schaleben  and  \ 
N.  Culpepper,  1240  kc,  250  w  unlimited.  F 
office  address  112-A  S.  Broadway,  McAllen,  T 
Estimated  construction  cost  $22,828,  first  y 
operating  cost  $48,000,  revenue  $48,000.  Prir 
pals  in  partnership  are  Hale  Schaleben  (80' 
attorney,  and  Van  N.  Culpepper  (20%),  attorn 
Filed  Feb.  1. 

Christianburg,  Va. — Dr.  Vernon  H.  Baker  \ 
as  Montgomery  Bcstg.  Co.  1460  kc,  1  kw  daytii 
Post  office  .address  box  99,  Blacksburg,  Va.  Ej 
mated  construction  cost  $17,342,  first  year  oper 
ing  cost  $24,000,  revenue  $36,000.  Principal  owi 
is  Dr.  Baker,  professor  at  Virginia  Polytech 
Institute,  Blacksburg,  Va.  Filed  Jan.  28. 


Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

KBMX  Coalinga,  Calif.— Pleasant  Valley  Ra 

Co.  granted  authority  to  remain  silent  for  per 
of  90  days  beginning  Feb.  8.    Granted  Feb.  5. 

WPTX  Lexington  Park,  Md.— Patuxent  Ra 
Die.  granted  CP  to  change  from  1570  kc,  1  : 
daytime  to  920  kc,  500  w  daytime.  Gran 
Feb.  10. 

KWTO    Springfield,    Mo.— Ozarks    Bcstg.  i 

granted  CP  to  increase  nighttime  power  fr 
1  kw  to  5  kw.    Granted  Feb.  8. 

KOAT   Albuquerque,  N.   M. — Alvarado  Bcs 

Co.  granted  CP  to  change  from  1240  kc,  250 
unlimited  to  860  kc,  1  kw  daytime,  500  w  nig 
directional.    Granted  Feb.  4. 


HOW  MUCH 
For  LIBEL  or 
SLANDER 


BEST  ANSWER- 
OUR  UNIQUE 
SPECIAL  INSURANCE 
Covering  this  and  related 
hazards  — it's  surprisingly 
INEXPENSIVE 


WRITE    FOR    DETAILS    AND  RATES 

EMPLOYERS  REINSURANCI 
CORPORATION 

INSURANCE  EXCHANGE 
L      KANSAS  CITY,  MISSOURI 
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Ownership  Changes 


ixisting  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

KCRW  (FM)  Santa  Monica,  Calif. — Santa  Mon- 
;a  School  Board  granted  CP  to  make  changes  in 
oncommercial  educational  fm  station  to  change 
IRP  to  400  w;  antenna  height  above  average 
srrain  to  minus  310  ft.    Granted  Feb.  4. 

WFPK  (FM)  Louisville,  Ky. — Board  of  Trustees 
jouisville  Free  Pub.  Library  granted  modification 
f  CP  to  reduce  antenna  height  above  average 
=rrain  to  295  ft.  Granted  Feb.  2;  announced 
eb.  9. 

KRVM  (FM)  Eugene,  Ore. — School  District  No. 
M  Lane  County  granted  modification  of  license  to 
jhange  to  ch.  220  (91.9  mc).  Granted  Feb.  3; 
Jnnounced  Feb.  9. 

i  WDFM  (FM)  State  College,  Pa— Pa.  State  Col- 
ege  granted  modification  of  CP  to  change  name 
p  Pa.  State  U.;  change  ERP  to  250  w.  Granted 
Feb.  2;  announced  Feb.  9. 


ACTIONS  BY  FCC 

j  WETV  (TV)  Macon,  Ga. — Macon  Tv  Co.  granted 
Voluntary  acquisition  of  positive  control  through 
iale  of  45%  interest  by  Middle  Georgia  Bcstg.  Co. 
iWBML)  to  Macon  Bcstg.  Co.  (WNEX)  for 
(70,000.  WNEX  will  now  own  81.8%  and  W.  A. 
Tickling  will  own  18.2%.    Granted  Feb.  10. 

WBML  Macon,  Ga. — Middle  Georgia  Bcstg.  Co. 
franted  voluntary  transfer  of  control  to  C.  R. 
Rader  (%)  and  George  W.  Patton  (y3)  through 
ale  of  all  stock  for  $159,400.  Mr.  Rader  is  gen- 
eral contractor  and  Mr.  Patton  is  commercial 
jnanager  WBML.  Granted  Feb.  10. 
J  WRHT  Griffin,  Ga. — Robert  H.  Thompson  Sr. 
[r/as  Griffin  Bcstg.  System  granted  voluntary  as- 
ignment  of  license  to  Virginia  P.  Bowen  for 
175,000.  Assignment  is  contingent  on  grant  of 
assignment  of  Miss  Bowen's  50%  interest  in 
WWNS  to  Mr.  Thompson.  Granted  Feb.  10. 
'  WWNS  Statesboro,  Ga. — Robert  H.  Thompson 

r.  &  Virginia  P.  Bowen  d/b  as  Statesboro  Bcstg. 

>ystem  granted  voluntary  assignment  of  license 
;o  Robert  H.  Thompson  Sr.  through  sale  of  50% 
interest  of  Miss  Bowen  for  $25,000.  Assignment 
s  contingent  on  grant  of  assignment  of  WRHT 
o  Miss  Bowen  by  Mr.  Thompson.  Granted 
Peb.  10. 

KJFJ  Webster  City,  Iowa— Charles  V.  Warren, 
luth  B.  Warren,  Lloyd  Carr  &  Margaret  P.  Carr 
1/b  as  Land  O'Corn  Bcstg.  Co.,  granted  voluntary 
issignment  of  license  to  Charles  V.  Warren  and 
Huth  B.  Warren  d/b  as  Land  O'Corn  Bcstg.  Co. 
-or  $15,000.   Granted  Feb.  10. 

|  WDOB  Canton,  Miss. — J.  Dige  Bishop,  Annie 
[>ee  Davis  &  James  T.  Ownby  d/b  as  Madison 
County  Bcstg.  Co.  granted  voluntary  assignment 
)f  license  to  company  of  the  same  name.  There 
s  no  change  in  percentage  of  ownership  in- 
:erests.    Granted  Feb.  5. 

WISP  Kinston,  N.  C. — Edwin  J.  Schuffman 
'ranted  voluntary  assignment  of  license  to  Citi- 
lens  Bcstg.  Co.  in  consideration  of  98.98%  in- 
;erest  in  new  owner.  Mr.  Schuffman  transfers 
!8.98%  interest  in  payment  of  indebtedness  to 
'■Messrs.  Matt  H.  Allen  (9.47%),  Abe  Birenbaum 
1:20.40%)  and  James  L.  Mosely  (9.11%).  Mr. 
Schuffman  will  then  own  60%  interest.  Granted 
Feb.  14. 

KBUD  Athens,  Tex. — Henderson  County  Bcstg. 

)  Co.  granted  voluntary  assignment  of  license  to 
J.  B.  McNutt  Jr.  tr/as  Henderson  County  Bcstg. 
"o.  through  purchase  of  25%  interest  from  Merl 
saxon  for  $5,000.    Mr.  McNutt  will  now  be  sole 

pwner.    Granted  Feb.  5. 

KCCT  Corpus  Christi,  Tex.— Hector  De  Pena, 
\roldo  O.  Lerma,  Jose  A.  Garcia,  Gabriel  Lozano 
&  Hector  P.  Garcia  d/b  as  International  Radio 
Co.  granted  voluntary  assignment  of  license  to  a 
corporation  of  the  same  name.  No  consideration 
involved  as  each  partner  retains  20%  interest  in 
new  company.    Granted  Feb.  5. 


Advertisement 


APPLICATIONS 


KBYR  Anchorage,  Alaska — Keith  Capper,  Re- 
ceiver seeks  involuntary  assignment  of  license 
by  court  order  to  Jack  H.  White,  Receiver. 
Filed  Feb.  1. 

WALA-TV  Mobile,  Ala.— Pape  Bcstg.  Co.  seeks 
assignment  of  CP  for  vhf  ch.  10  to  newly  created 
corporation  Pape  Tv  Co.  No  consideration  is  in- 
volved as  each  stockholder  will  retain  relatively 
same  percentage  of  stock.  Filed  Feb.  1. 

KVRH  Salida,  Colo.— Vir  N.  James  seeks  vol- 
untary assignment  to  Heart  of  the  Rockies  Bcstg. 
Co.  for  $25,000.  Principals  include  President 
jJ.  F.  Lohmer  (75%),  general  manager  WKLJ 
|Sparta,  Wis.,  and  Secretary-Treasurer  A.  N.  Wall 
i(25%),  banking.    Filed  Feb.  1. 

KPOA  Honolulu,  Hawaii— John  D.  Keating  & 
J.  Elroy  McGaw  d/b  as  Island  Bcstg.  Co.  seeks 
voluntary  assignment  of  license  to  Radio  Hawaii 
Inc.  for  $400,000.  Radio  Hawaii  is  wholly  owned 
subsidiary  of  Tele-Trip  Policy  Co.,  aviation  in- 
surance specialists.  Principals  include  President 
John  M.  Shaheen,  president-58.8%  stockholder 
ITele-Trip  Policy  Co.;  Treasurer  Joseph  P.  Kane 
and  Secretary  Philip  Gandert.  Filed  Jan.  25. 
I  WRUM  Rumford,  Me. — Rumford  Pub.  Co.  seeks 
Ivoluntary  assignment  to  wholly  owned  subsidiary 
•Rumford  Bcstg.  Co.    Filed  Feb.  4. 


From  where  I  sit 
6y  Joe  Marsh 


Steve  Tips  the  Balance 


Was  just  leaving  home  this  morning 
when  the  Missus  reminded  me  to  stop 
at  Steve  and  Al's  Meat  Market  for  a 
pound  of  hamburger.  "Be  sure  to  get 
it  from  Steve,"  she  said. 

"Why?"  I  wondered.  So  when  I  got 
to  the  market  I  asked  Steve  if  he 
knew.  "I'll  tell  you,  Joe,"  he  said. 
"Al  and  I  sell  the  same  meat,  and  a 
pound  is  a  pound.  Maybe  it's  just 
that  we  go  at  it  differently. 

"Al  loads  the  scales  and  then  takes 
away  'til  he  has  a  pound.  But  I  put  too 
little  on  and  start  adding  more.  To 
your  wife — that  probably  looks  like  a 
better  buy." 

From  where  I  sit,  there's  always 
more  than  one  way  to  approach  a  thing 
and  still  come  out  fair  and  square  to 
all.  My  wife  likes  a  cup  of  tea  with 
dinner;  I  prefer  a  temperate  glass  of 
beer.  We  respect  each  other  and  get 
along  fine.  Gets  me  pretty  mad  though, 
when  somebody  starts  "throwing  his 
weight  around"  and  demands  that  I 
see  things  exactly  his  way. 
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still  stacking 
up  sales  I 

in  the 

GREATER 
OREGON 
MARKET 

►  A  leading  national 
grocery  chain  has  been 
using  station  KGW 
continuously  for  more 
than  3  years  with  out- 
standing results — proof 
positive  KGW  adver- 
tising pays  off  for  ad- 
vertisers who  insist  on 
their  money's  worth. 

For  real  sales  results 
use  KGW  —  an  eco- 
nomical and  efficient 
medium  for  covering 
the  rich  Oregon  market. 

For  details,  contact 
any  office  of  Edward 
Petry,  Inc. 

*Name  on  request. 


KGW 


Affiliated  with  NBC 


PROBABLY  YOU  DON  T  ! 

and  we  really  don  t  havfi^fiand  for  sole 


we  do  hove 
the  RICH, 
MOWING  end 
ISOLATED 
Wobeth  Velle?  Market 
erea-70tol7S 
miles  from  the 
nearest  major 
tradinq  center* 


FOR  THE  RECORD 


KFAB  Lincoln,  Neb.— KFAB  Bcstg.  Co.  seeks 
voluntary  relinquishment  of  negative  control 
by  Sidles  Co.  and  Journal  Star  Printing  Co. 
through  sale  of  275  shares  of  stock  to  four  em- 
ployes of  WFAB  for  $39,545.  Principals  include 
Harry  D.  Burke  (105  shares);  R.  LyeU  Bremser 
(105  shares);  Harold  A.  Sonderlund  (55.  shares), 
and  William  E.  Macdonald  (10  shares).  Filed 
Feb.  1. 

WAGE  Syracuse,  N.  Y. — WAGE  Inc.  seeks  vol- 
untary assignment  to  Meredith  Syracuse  Radio 
Corp.  for  $200,000.  Meredith  Syracuse  is  wholly 
owned  subsidiary  of  Meredith  Pub.  Co.,  owner 
of  KCMO-AM-FM  Kansas  City,  Mo.;  KPHO 
Phoenix,  Ariz.,  and  WOW  Omaha,  Neb.  Filed 
Feb.  1. 

WWSO  Springfield,  Ohio  —  Radio  Springfield 
Inc.  seeks  voluntary  assignment  to  WWSO  Bcstg. 
Corp.  for  $50,000.  Principals  include  President 
Harry  K.  Crowl  (16.13%),  account  executive 
WONE  Dayton,  Ohio;  Vice  President  Tommy 
Sutton  (16.13%),  announcer  WING  Dayton,  Ohio; 
Secretary  Bradley  Schaeffer  (3.23%),  attorney, 
and  George  L.  Flanagan  (16.13%),  beer  distribu- 
tor.  Filed  Feb.  1. 

Tulia,  Tex. — Clint  Formby  tr/as  Tulia  Bcstg. 
Co.  seeks  voluntary  assignment  of  CP  for  new 
am  station  to  Clint  Formby  &  Marshall  Formby 
d/b  as  Tulia  Bcstg.  Co.  for  $500,  or  V3  interest 
in  KSML  Seminole,  Tex.  Clint  Formby  will 
own  %  interest  and  Marshall  Formby  will  own 
Vs  interest.    Filed  Jan.  25. 

KSML,  Seminole,  Tex. — Marshall  Formby  seeks 
voluntary  assignment  to  Marshall  Formby  & 
Clint  Formby  d/b  as  Hamilton  Bcstg.  Co.  for 
$500,  or  V3  interest  in  Tulia  Bcstg.  Co.,  Tulia, 
Tex.,  new  am  station  there.  Marshall  Formby 
will  own  %  interest  and  Clint  Formby  will  own 
y3  interest.  Filed  Jan.  25. 

Hearing  Cases  .  .  . 

INITIAL  DECISION 

Ogden,  Utah — Vhf  ch.  9  proceeding.  FCC  hear- 
ing Examiner  Thomas  H.  Donahue  issued  initial 
decision  looking  toward  denial  of  the  application 
of  United  Bcstg.  Co.  for  new  tv  station  in  Ogden, 
Utah,  on  ch.  9.  Applicant  failed  to  appear  at 
hearing.   Action  Feb.  5. 

OTHER  ACTIONS 

KFQD  Anchorage,  KFRB  Fairbanks,  KINY 
Juneau,    Alaska — Alaska    Bcstg.    Co.     FCC  by 

memorandum  opinion  and  order,  denied  Jan. 
15  petition  requesting  waiver  of  Sec.  1.373  of 
the  rules  to  give  immediate  consideration  to 
change  of  frequencies  and  power;  KFQD  seeks 
change  from  600  kc,  5  kw,  U  to  730  kc,  10  kw,  U, 
KFRB  from  790  kc,  5  kw,  U,  to  900  kc,  10  kw,  U, 
and  KINY  from  1290  kc,  5  kw,  U  to  800  kc,  5  kw, 
U.   Comr.  Lee  absent.   Action  Feb.  10. 

Ft.  Smith,  Ark. — Vhf  ch.  5  proceeding.  FCC 
scheduled  for  hearing  on  March  5  the  competi- 
tive bids  of  American  Tv  Co.  and  George  T. 
Hernreich  for  new  tv  station  on  vhf  ch.  5. 
Action  Feb.  4. 

Hartford,  Conn. — Vhf  ch.  3  proceeding.  By 
order,  the  Commission  denied  petition  filed  by 
Hartford  Telecasting  Co.,  for  review  of  exam- 
iner's rulings  which  denied  request  for  continu- 
ance of  the  time  for  taking  testimony  on  Hart- 
ford's point  of  reliance  concerning  "economic 
domination"  of  Hartford,  by  The  Travelers 
Bcstg.  Service  Corp.,  in  the  proceeding  involv- 
ing applications  for  new  tv  stations  in  Hartford, 
on  Ch.  3.  Comr.  Hennock  issued  dissenting  state- 
ment.   Action  Feb.  5. 

Jacksonville,  Fla. — By  order,  the  Commission 
denied  petition  by  Ray  Herbert  Gunckel  Jr., 
seeking  removal  from  hearing  docket  and  im- 
mediate grant  of  his  application  for  new  am  sta- 
tion in  Jacksonville,  Fla.,  on  1280  kc,  1  kw,  D 
or,  in  the  alternative,  for  early  hearing  date  in 
this  proceeding  which  also  involves  application 
of  B.  F.  J.  Timm  seeking  the  same  facilities. 
Action  Feb.  5. 

Lexington,  Ky.— Uhf  ch.  18  proceeding.  FCC 
scheduled  for  hearing  on  March  5  the  competi- 
tive bids  of  Bluegrass  Bcstg.  Co.  and  Centra.1 
Ky.  Bcstg.  Co.  for  new  tv  stations  on  uhf  ch. 
18.    Action  Feb.  4. 

Limit  Number  of  Pleadings  that  May  Be  Filed 
in  Proceedings — By  report  and  order,  the  Com- 
mission amended  its  Rules  of  Practice  and  Pro- 
cedure so  as  to  limit  the  number  of  pleadings 
that  may  be  filed  in  its  proceedings.  Accordingly, 
Sec  1.730  is  amended  to  require  the  filing  of 
oppositions  within  10  days  after  petitions  are 
filed,  and  replies  to  such  oppositions  to  be  filed 
within  5  days  after  the  filing  of  oppositions.  No 
other  pleadings  may  be  filed  unless  (1)  specific- 
ally requested  by  the  Commission  or  (2)  author- 
ized by  the  Motions  Commissioner  upon  a  show- 
ing of  good  cause. 

Future  notices  of  proposed  rule  making  will, 
in  addition  to  specifying  the  dates  for  filing 
comments  and  replies  thereto,  provide  that  no 
additional  comments  may  be  filed  unless  (1) 
specifically  requested  by  the  Commission  or  (2) 
good  cause  for  the  filing  of  additional  comments 
is  established.  Requests  to  file  such  additional 
pleadings  will  be  directed  to  the  full  Commission 
rather  than  to  the  Motions  Commissioner.  These 
amendments  will  become  effective  Feb.  17,  1954. 

The  amendment  to  Sec.  1.730  does  not  alter 
the  provisions  of  Sees.  1.744  and  1.745  which  ap- 
ply to  the  Commission's  motions  practice  and 
specify  that  actions  on  such  motions  may  be 
taken' four  days  after  such  motions  have  been 
filed  with  the  Commission.    Action  Feb.  10. 


Bangor,  Me. — Vhf  ch.  2  proceeding.  FCC  desigr 
nated  for  hearing  on  March  12,  applications  ol 
Murray  Carpenter  &  Assocs.  and  Maine  Bcstg 
Co.  for  new  tv  stations  on  vhf  ch.  2.  Action 
Feb.  10. 

Fayetteville,    N.    C. — Uhf    ch.    18  proceeding. 

FCC  designated  for  hearing  on  March  12,  ap-j 
plications  of  Fayetteville  Bcstrs.  Inc.  and  Ralph 
E.  Hess  for  new  tv  stations  on  uhf  ch.  18.  Action 
Feb.  10. 

Muskogee,    Okla. — Vhf   ch.   8   proceeding.  By 

order,  the  Commission  denied  petition  filed  by 
Oklahoma-  Press  Pub.  Co.  seeking  review  ot 
examiner's  ruling  denying  motion  for  continu- 
ance of  hearing,  and  for  stay  of  the  requirement 
for  filing  written  statement  requested  in  pre- 
hearing letter,  in  the  proceeding  involving  peti- 
tioner's application  and  those  of  Tulsa  Bcstg, 
Co.  and  Ashley  L.  Robison  for  new  tv  stations 
in  Muskogee,  Okla.,  on  ch.  8.   Action  Feb.  5.  1 

WGAL-TV  Lancaster,  Pa. — On  motion  of  Com.' 
Hennock,  FCC  reconsidered  order  of  Jan.  28, 
granting  the  application  of  WGAL,  Inc.,  for  a 
construction  permit  to  change  site,  increase 
power  and  antenna  height,  make  equipment 
changes  and  for  regular  operation  of  station, 
WGAL-TV,  Lancaster,  Pa.,  on  ch.  8,  and  again 
granted  same,  with  Com.  Hennock  issuing  a  dis- 
senting statement  and  Com.  Doerfer  not  voting. 
Action  Feb.  4. 

San  Juan,  P.  R. — By  memorandum  opinion  and, 
order,  denied  petition  by  the  Department  of 
Education  of  Puerto  Rico,  filed  Dec.  31,  re-l 
questing  reservation  for  non-commercial  educa- 
tional use  of  ch.  4  in  lieu  of  ch.  6  at  San 
Juan,  and  requesting  issuance  of  show  cause 
order  to  WAPA-TV  (ch.  6)  to  effect  the  re- 
quested change.  The  denial  is  without  preju- 
dice to  the  filing  of  a  petition  for  rule  making 
to  assign  another  tv  channel  to  San  Juan  or 
Mayaguez.   Action  Feb.  4. 

Proposal  to  Require  Publication  Withdrawn — 
By  report  and  order,  the  Commission  withdrew, 
its  notice  of  proposed  rule  making  issued  on 
July  3,  and  terminated  this  proceeding  in  the, 
matter  of  amending  its  rules  to  (1)  require  tv 
applicants  to  publish  notice  of  the  filing  of  their 
applications,  and  (2)  provide  a  cut-off  on  com- 
peting applications  30  days  after  the  date  of 
first  publication.  Comr.  Doerfer  not  voting. 
Action  Feb.  4. 

Tv  Allocation — Vhf  ch.  6  to  Bluefield,  W.  Va.— 
By  report  and  order,  the  Commission  (1)  re- 
scinded action  in  report  and  order  of  Oct.  22,! 
only  insofar  as  it  granted  the  proposal  of 
Robert  R.  Thomas,  Jr.,  for  assignment  of  ch.  4 
to  Fayetteville,  W.  Va.;  (2)  granted  the  proposal 
of  Daily  Telegraph  Printing  Co.  for  assignment 
of  ch.  6  to  Bluefield,  W.  Va.,  and  denied  proposal 
of  High  Point  Enterprise  Inc.,  for  ch.  6  in  High; 
Point,  N.  C.  The  amended  table  of  assignments, 
which  becomes  effective  30  days  after  publica- 
tion in  the  Federal  Register,  will  read:  Beckley, 
W.  Va.,  chs.  4,  21,  66;  Bluefield,  W.  Va.,  chs.  6 
minus  and  41  plus.  Comrs.  Sterling  and  Hennock 
dissented;  Comr.  Webster  not  voting.  Action 
Feb.  4. 

Tv  Allocation — Head  of  the  Lakes  petition  de- 
nied. FCC  by  memorandum  opinion  and  order, 
denied  petition  for  reconsideration  and  supple- 
ment thereto,  both  filed  Dec.  17,  by  the  Head 
of  the  Lakes  Bcstg.  Co.,  requesting  reconsidera- 
tion of  Commission  action  taken  on  Nov.  27, 
which  amended  the  Table  of  Tv  Assignments  by 
making  various  channel  changes  in  the  Minne- 
sota-Michigan area.  Comr.  Doerfer  dissented. 
Action  Feb.  10. 

Tv  Allocation — On  petition  filed  Dec.  28,  by 
KALE  Richland,  Wash.,  the  Commission  pro- 
posed rule  making  to  delete  ch.  3  minus  from 
Lewiston,  Idaho,  and  substitute  therefore  chs. 
32  plus  and  42,  and  assign  ch.  3  minus  to  Rich- 
land, Wash.  Comments  mav  be  filed  on  or  be- 
fore March  15,  1954.   Action  Feb.  10. 

Tv  Allocation — Uhf  ch.  72  to  Baltimore.  By 
report  and  order,  the  Commission  finalized  pro- 
posed rule  making  of  Dec.  21,  and  amended  the 
tv  channel  assignments  for  Maryland  by  assign- 
ing ch.  72  minus  in  place  of  60  to  Baltimore, 
effective  immediately.  In  view  of  this  change, 
the  outstanding  authorization  of  WITH-TV  is 
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fcdified,  effective  immediately,  to  specify  opera- 
fin  on  ch.  72  in  place  of  ch.  60.  Action  Feb.  4. 
Las  Vegas,  Nev.— Vhf  ch.  13  proceeding.  FCC 
heduled  for  hearing  on  March  5  competitive 
ds  of  Desert  Tv  Co.  and  Western  Tv  Co.  for 
Ew  tv  stations  on  vhf  ch.  13;  denied  request  of 
Ssert  for  extension  of  time  to  reply  to  309  (b) 
ter.    Action  Feb.  4. 


outine  Roundup 


February  1  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 
KBLO  Hot  Springs,  Ark.,  National  Park  Bcstg. 
>.,  a  partnership  composed  of  Herman  H. 
oomack  Jr.  and  Robert  S.  Bieloh — License  to 
ver  construction  permit  (BF-8181)  as  modified 
hich  authorized  new  standard  broadcast  sta- 
tm.  Amended  to  change  name  of  applicant 
f|  National  Park  Bcstg.  Co.,  a  partnership  com- 
:»sed  of  Robert  S.  Bieloh  and  J.  W.  Bowie 
feredith  (BL-4900). 

WWPF  Palatka,  Fla.,  J.  E.  Massey  and  L.  C. 
recall  d/b  as  Palatka  Bcstg.  Co.— License  to 

ver  construction  permit  (BP-8740)  which  au- 
jorized    change    frequency;    increase  power; 

range  hours  of  operation;  install  new  trans- 
mitter and  directional  antenna  for  night  use, 
Make  changes  in  the  antenna  system  and  change 

ansmitter    location    (coordinates    only)  (BL- 

m. 

'[KJEF  Jennings,  La.,  Jennings  Bcstg.  Co. — Li- 
:fnse  to  cover  construction  permit  (BMP-5313)  as 
pdified  which  authorized  change  in  hours  of 
■eration  and  installation  of  directional  antenna 
lr  night  use  only  (BL-5205). 

"KALM  Thayer,  Mo.,*  Robert  F.  Neathery — Li- 

nse  to  cover  construction  permit  (BMP -6173) 
hich  authorized  new  standard  broadcast  sta- 
>>n  (BL-5196). 

!|WFMJ  Youngstown,  Ohio,  The  WFMJ  Bcstg. 
U, — License  for  an  auxiliary  transmitter  in- 
Mled  at  451  Boardman-Poland  Road,  Youngs- 
Vn,  Ohio  (present  location  of  main  transmit- 
!jr),  to  be  operated  on  1390  kc  with  power  of  250 
employing  directional  antenna  at  night  (BL- 
108). 

WHDM    McKenzie,    Tenn.,     The  Tri-County 

cstg.  Co. — License  to  cover  construction  permit 
IP-8831)  as  modified  which  authorized  new 
indard  broadcast  station  (BL-5207). 

I  Modification  of  License 

IKFWB   Hollywood,    Calif.,   Union   Bcstg.  Co. 

i  Calif. — Modification  of  license  to  change  name 

I  KFWB  Inc.  (BML-1575). 

Modification  of  CP 

liKFWB  Hollywood,  Calif.,  Union  Bcstg.  Co.  of 

ilif. — Modification  of  construction  permit  (BP- 

j79)  which  authorized  new  transmitter  as  aux- 
ary  transmitter  to  change  name  of  applicant 

\  KFWB  Inc.  (BMP -6424). 

WKBV  Richmond,  Ind.,  Central  Bcstg.  Corp. — 
.odification  of  construction  permit  (BF-8618)  as 

edified  which  authorized  change  transmitter 
\d  studio  location  and  install  new  antenna  sys- 

m  for  extension  of  completion  date  (BMP- 
.23). 

,WAUG-FM  Augusta,  Ga.,  Melvin  H.  Purvis, 
lester  H.  Jones,  George  C.  Nicholson,  a  part- 

•  irship  d/b  as  Garden  City  Bcstg.  Co. — Modifi- 
tion  of  construction  permit  (BPH-1723)  as 
odified  which  authorized  new  fm  station  for 

(  tension  of  completion  date  (BMPH-4894). 

•WJLM-TV  Birmingham,  Ala.,  Johnston  Bcstg. 

Mod.  of  CP  (BPCT-1335)  as  mod.,  which 
ithorized  new  tv  station  to  extend  completion 
te  from  2/10/54  (BMPCT-1806). 
KBIE-TV  Sacramento,  Calif.,  John  H.  Poole, 
/as  John  Poole  Bcstg.  Co.— Mod.  of  CP  (BPCT- 
07)  which  authorized  new  tv  station  for  exten- 
jn  of  completion  date  to  8/15/54  (BMPCT-1802). 
WPFA-TV  Pensacola,  Fla.,  WPFA-TV— Mod.  of 

'D  (BPCT-1187)  as  mod.,  which  authorized  new 

,i  station  for  extension  of  completion  date  to 

J2/54  (BMPCT-1805). 

•KCTV  Sioux  City,  Iowa,  Great  Plains  Tv  Prop- 
jties  of  Iowa  Inc.— Mod.  of  CP  (BPCT-1189)  as 
od.,  which  authorized  new  tv  station  for  ex- 
nsion  of  completion  date  to  8/1/54  (BMPCT- 

KCJB-TV  Minot,  N.  D.,  North  Dakota  Bcstg. 
).— Mod.  of  CP  (BPCT-1333)  as  mod.,  which 
ithorized  new  tv  station  for  extension  of  com- 
etion  date  to  3/1/54  (BMPCT-1803). 
WSLS-TV  Roanoke,  Va.,  Shenandoah  Life  Sta- 
>ns  Inc.— Mod.  of  CP  (BPCT-855)  as  mod., 
hich  authorized  new  tv  station  for  extension 

completion  date  to  4/1/54  (BMPCT-1804). 
WNOK-TV  Columbia,  S.  C,  Palmetto  Radio 
>rp.— Mod.  of  CP  (BPCT-764)  as  mod.,  which 
ithorized  new  tv  station  for  extension  of  com- 
letion  date  to  8/28/54  (BMPCT-1800). 
IKRMA-TV  Denver,  Colo.,  School  District  #1 
1  the  city  and  county  of  Denver  and  state  of 
)lo.— Mod.  of  CP  (BPET-30)  which  authorized 
;w  non-commercial  edu.  tv  station  for  exten- 
3n  of  completion  date  to  12/24/54  (BMPET-24). 
KRGA  Springfield,  Ore.,  W.  Gordon  Allen— 
odification  of  construction  permit  (BP-8910) 
hich  authorized  new  standard  broadcast  sta- 
in for  approval  of  antenna,  transmitter  loca- 
m;  specify  studio  location  and  change  type 
ansmitter  (BMP-6421). 

WEMR  Emporium,  Pa.,  Kenneth  E.  Rennekamp 
/as  Elk-Cameron  Bcstg.  Co.— Modification  of 
jnstruction  permit  (BP-8265)  as  modified,  which 


with  IDECO  towers! 

The  Tallest  Structure  in  the  World 

is  in  the  making  .  .  .  the  Ideco  1572' 
tower  for  KWTV,  Oklahoma  City! 

For  tall  towers  .  .  .  towers  that  will  reach 
up  to  provide  extra  money-making  cover- 
age . . .  shrewd,  hard-headed  station  owners 
are  continuing  to  depend  on  Ideco  experi- 
ence and  reliable,  unerring  Ideco  engineer- 
ing ability. 

You  too  can  depend  on  Ideco,  regardless 
of  your  tower  height  requirement  .  .  .  from 
foundation  to  top  beacon,  each  Ideco  tower 
is  designed  and  built  to  ride  out  the  strong- 
est blasts  and  most  punishing  climatic 
conditions.  Time-proven  triangular  design, 
pioneered  by  Ideco,  insures  a  "true"  struc- 
ture free  from  indeterminate  stresses  .  .  . 
substantially  reduces  the  number  of  struc- 
tural members  requiring  maintenance  .  .  . 
offers  least  wind  resistance.  Ideco  Hot-Dip 
galvanizing  of  every  part  prevents  rust. 

You  too  can  rely  on  Ideco  experts  .  .  . 
working  with  you  or  your  equipment  sup- 
plier under  a  single  contract  .  .  .  for  careful 
attention  to  every  detail  of  planning  and 
design,  fabrication,  erection,  installation 
of  antenna  and  accessory  equipment,  right 
through  to  final  inspection.  And  complete 
insurance  coverage  protects  you  all  the  way. 

UHF  Videco  Package  . . . 

If  your  coverage  plans  call  for 
a  tower  in  the  300'  to  620' 
range,  the  Videco*  tower  will 
get  you  on  the  air  profit-mak- 
ing weeks  sooner!  A  medium- 
height  guyed  tower  in  a 
"package,"  Videco  can  be  de- 
livered to  your  site  within  4 
to  6  weeks,  and  can  be  erected 
quickly,  safely  .  .  .  will  ac- 
comodate any  UHF  antenna, 
or  for  VHF  any  3  to  5  bay 
low  band  or  3  to  6  bay  high 
band  antenna.         •  Trade  Mark 


OADCASTING 


Telecasting 


Tall  or  short... for  TV,  Microwave,  AM,  FM... IDECO  tower  "know-how"  keeps  you  on  the  air 
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authorized  new  standard  broadcast  station  for 
extension  of  completion  date  (BMP-6422). 

WDOD  Chattanooga,  Tenn.,  WDOD  Bcstg.  Corp. 
— Construction  permit  to  install  new  transmitter 
(BP-9155). 

KLZ-TV  Denver  Colo.,  Aladdin  Radio  and  Tv 
Inc.— Mod.  of  CP  (BPCT-426)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  7/1/54  (BMPCT-1792). 

KLIX-TV  Twin  Falls,  Idaho,  Southern  Idaho 
Bcstg.  and  Tv  Co.— Mod.  of  CP  (BPCT-1292)  as 
mod.,  which  authorized  new  tv  station  for  ex- 
tension of  completion  date  to  8/18/54  (BMFCT- 
1796). 

WLBC-TV  Muncie,  Ind.,  Tri-City  Radio  Corp.— 

Mod.  of  CP  (BPCT-789)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  10/1/54  (BMPCT-1795). 

WHB-TV  Kansas  City,  Mo.,  WHB  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-316)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  8/24/54  (BMPCT-1791). 

KOAT-TV  Albuquerque,  N.  M.,  Alvarado  Tv 
Co.— Mod.  of  CP  (BPCT-721)  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  7/1/54  (BMPCT-1793). 

CP 

WELO  Tupelo,  Miss.,  Birney  Imes  Jr. — Con- 
struction permit  to  change  frequency  from  1490 
kc  to  580  kc;  increase  power  from  250  w  to  500 
w,  night;  1  kw  day;  install  new  transmitter  and 
directional  antenna  and  change  transmitter  lo- 
cation. Amended  to  change  name  of  applicant 
to  Tupelo  Bcstg.  Co.  (BP-8939). 

KOPR  Butte,  Mont.,  Copper  Bcstg.  Co.— Con- 
struction permit  to  increase  daytime  power  from 
1  kw  to  5  w  and  install  new  transmitter  (BP- 
9151). 

WHAZ  Troy,  N.  Y.,  Rensselaer  Polytechnic 
Institute  —  Construction  permit  to  install  new 
transmitter  (BP-9156). 

WOOF  Dothan,  Ala.,  Agnes  W.  Dowling,  Trus- 
tee of  the  WOOF  Trust— Construction  permit  to 
mount  tv  antenna  on  top  of  am  tower.  (Increase 
height.)  Contingent  on  grant  of  tv  application 
(BP-9154). 

WKWF  Key  West,  Fla.,  John  M.  Spottswood — 

Construction  permit  to  install  new  transmitter 
(BP-9157). 

Renewal  of  License 
KSDO  San  Diego,  Calif.,  San  Diego  Bcstg.  Co. 
(BR-1777);  WALT  Tampa,  Fla.,  W.  Walter  Tison 
tr/as  Tampa  Bcstg.  Co.  (BR-1365);  WHBO  Sul- 
phur Springs,  Fla.,  Sulphur  Springs  Bcstrs.  Inc. 
(BR-1985);  WOKZ  Alton,  111.,  Edward  N.  Falen 
(BR-2027);  WLDS  Jacksonville,  111.,  Jacksonville 
Radio  and  Tv  Bcstg.  Corp.  (BR-1177);  WFRL 
Freeport,  111.,  Freeport  Bcstg.  Co.  (BR-1786); 
WTNS  Coshocton,  Ohio,  Coshocton  Bcstg.  Co. 
(BR-1799);  WPGH  Pittsburgh,  Pa.,  Pittsburgh 
Bcstg.  Co.  (BR-1814);  KSOO  Sioux  Falls,  S.  D., 
Sioux  Falls  Best.  Assn.  Inc.  (BR-650);  KIXL 
Dallas,  Tex.,  Variety  Bcstg.  Co.  (BR-1738); 
WWVA  Wheeling,  W.  Va.,  Storer  Bcstg.  Co. 
(BR-379). 

APPLICATION  RETURNED 
CP  For  New  Am 
Charles  W.  Bullimore,  Washington,  Kan.,  (PO 
Morrowville,  Kan.) — Construction  permit  for  a 
new  standard  broadcast  station  to  be  operated 
on  1270  kc  with  power  of  500  w  and  daytime 
hours  of  operation.  (Application  returned  as 
incomplete.) 

February  2  Decisions 

BROADCAST  ACTIONS 
McFarland  Letter 

Broadcast  House  Inc.,  East  St.  Louis.  111. — Is 
being  advised  that  applications  (BPCT-1835) 
for  new  tv  station  on  ch.  11  indicates  necessity 
of  a  hearing. 

The  Commission,  by  the  Broadcast  Bureau,  took 


the  following  actions  on  the  dates  shown: 
Actions  of  Jan.  29 
Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WENS  Pittsburgh,  Pa.,  to  8-9-54;  WPMT  Port- 
land, Me.,  to  8-15-54;  WPTR-TV  Albany,  N.  Y.,  to 
8-1-54;  KCJB-TV  Minot,  N.  D.,  to  8-1-54. 

Actions  of  Jan.  28 

Granted  CP 

KNOW  Austin,  Tex.,  Pioneer  Bcstg.  Co.— Grant- 
ed CP  to  install  a  new  transmitter  (BP-9117). 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 
WDAK  Columbus,  Ga.;  KDIX  Dickinson,  N.  D. 

Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WTVO  Rockford,  111.,  to  8-24-54;  WTOK-TV 
Meridian,  Miss.,  to  8-3-54;  WNAO-TV  Raleigh, 
N.  C,  to  7-30-54;  KOPO-TV  Tucson,  Ariz.,  to 
8-1-54;  KMBC-TV  Kansas  City,  Mo.,  to  8-24-54; 
KIDO-TV  Boise,  Idaho,  to  8-23-54;  WRNY-TV 
Rochester,  N.  Y.,  to  8-1-54;  WINK-TV  Fort  Myers, 
Fla.,  to  8-11-54;  WOKY-TV  Milwaukee,  Wis.,  to 
8-3-54;  WTVU  Scranton,  Pa.,  to  7-29-54. 

Actions  of  Jan.  27 

Granted  License 

WVAM-FM  Altoona,  Pa.,  General  Bcstg.  Corp. 

— Granted  license  for  fm  broadcast  station:  ch. 
261  (100.1  mc),  360  w,  U  (BLH-945). 

Mod.  of  License 

WAUX  Waukesha,  Wis.,  WATJK  Bcstg.  Co.— 
Granted  mod.  of  license  to  change  name  to  Wau- 
kesha Bcstg.  Co.  (BML-1553). 

WTSA  Brattleboro,  Vt.,  Granite  State  Bcstg. 
Corp.— Granted  mod.  of  license  to  change  name 
to  Tri-State  Area  Broadcasting  Corp.  (BML-1574). 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WKXV  Knoxville,  Tenn.;  WHDM  McKenzie, 
Tenn. 

Modification  of  CP 

WBRO  Waynesboro,  Ga.,  Burke  County  Bcstg. 
Co. — Granted  mod.  of  CP  for  approval  of  an- 
tenna, transmitter  and  studio  locations  and 
change  type  transmitter  (BMP-6386). 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WHAM-TV  Rochester,  N.  Y.,  to  9-1-54;  KSBW- 
TV  Salinas,  Calif.,  to  8-26-54;  KMID-TV  Mid- 
land, Tex.,  to  9-1-54;  KMIV  Miami,  Okla.,  to 
6-22-54. 

Actions  of  Jan.  26 
Granted  CP 

WACO  Waco,  Tex.,  Frontier  Bcstg.  Co.— Grant- 
ed CP  to  install  new  transmitter  as  auxiliary 
transmitter,  at  present  location  of  main  trans- 
mitter, to  be  operated  on  1460  kc.  250  w.  employ- 
ing non-directional  antenna  (BP-9134). 

Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 
KTHE  Los  Angeles,  Calif.,  to  7-28-54;  WKAR- 


TV  East  Lansing,  Mich.,  to  8-15-54;  WLBR-TV 
Lebanon,  Pa.,  to  8-26-54;  WELI-TV  New  Haven 
Conn.,  to  8-24-54;  WMT-TV  Cedar  Rapids,  Iowa 
to  8-8-54;  WJBK-FM  Detroit,  Mich.,  to  5-5-54 

Actions  of  Jan.  25 
Remote  Control 
WKRM  Columbia,  Tenn.,  The  Middle  Tennesse* 
Bcstg.  Co. — Granted  authority  to  operate  trans1 
mitter  by  remote  control. 

Modification  of  CP 

The  following  stations  were  granted  Mod.  ol 
CP's  for  extension  of  completion  dates  as  shown! 

WJIM-TV  Lansing,  Mich.,  to  7-18-54;  WEAU- 
TV  Eau  Claire,  Wis.,  to  8-25-54;  KCEB  Tulsa 
Okla.,  to  7-1-54. 

February  2  Applications 

Accepted  for  Filing 
Modification  of  License 
KPLN  Camden,  Ark.,  D.  R.  James,  Jr. — Modifi- 
cation of  license  to  change  name  of  applicant 
to  D.  R.  James,  Jr.  tr/as  Southern  Bcstg.  Col 
(BML-1576). 

License 

WICC  Bridgeport,  Conn.,  The  Bridgeport  Bcstg 

Co. — License  to  use  formerly  licensed  main  trans, 
mitter  as  auxiliary  transmitter  at  present  loca- 
tion of  main  transmitter  on  600  kc  with  powa 
of  500  w,  night  and  1  kw,  day,  for  auxiliarj 
purposes  only  (BL-5209). 

Modification  of  License 
WBRD  Ft.  Lauderdale,  Fla.,  Broward  Bcstg 

Co. — Modification  of  construction  permit  (BP 
8164)  as  modified,  which  authorized  increasf 
power;  change  hours  of  operation;  install  di- 
rectional  antenna  for  day  and  night  use  and  in- 
stall a  new  transmitter  for  extension  of  timi 
(BMP-6427). 

CP 

WINZ  Miami-Hollywood,  Fla.,  Hollywood  Bcstg 

Co. — Construction  permit  to  install  the  old  mail 
transmitter  as  auxiliary  transmitter  at  the  pres- 
ent  location  of  main  transmitter  on  940  kc  witl 
power  of  1  kw,  employing  directional  antenna 
for  auxiliary  purposes  only  (BP-9158). 

License  for  CP 
WHXY  Bogalusa,  La.,  Charles  W.  Holt  ani 
Dave  A.  Matison,  Jr.  d/b  as  Bogalusa  Bcstg 

Co. — License  to  cover  construction  permit  (BP 
8776)  as  modified  which  authorized  new  standart 
broadcast  station  (BL-5210). 

CP 

WPOR  Portland,  Me.,  Oliver  Bcstg.  Corp. — Con- 
struction permit  to  install  new  transmitter  a) 
auxiliary  transmitter  at  present  location  of  mail 
transmitter  on  1490  kc  with  power  of  250  w  fd| 
auxiliary  purposes  only  (BP-9164). 

Modification  of  CP 
WCAR  Pontiac,  Mich.,  WCAR  Inc.— Modifica- 
tion of  construction  permit  (BP-8219)  as  mod* 
fled,  which  authorized  installation  of  new  vertt 
cal  antenna  and  to  mount  the  fm  antenna  ot 
top  of  am  tower  for  extension  of  completioi 
date  (BMP-6426). 

Remote  Control 

KLIK  Jefferson  City,  Mo.,  Empire  Bcstg.  Ci 
(BRC-301);  WAPA  San  Juan,  P.  R.,  Jose  Ramoi 
Quinones  (BRC-300). 

Renewal  of  License 
WJJJ  Montgomery,  Ala.,  Southern  Bcstg.  Co 
(BR-2178);  KCVR  Lodi,  Calif.,  Herbert  W.  Browi 
and  David  A.  Brown  d/b  as  Central  Valley  Radii 
fBR-1278);  KLMO  Longmont,  Colo.,  Longmon 
Bcstg.  Co.  (BR-2369);  WEAS  Decatur,  Ga.,  WEA! 
Inc.  (BR-1583);  WSFT  Thomaston,  Ga.,  Thomas 
ton  Bcstg.  Co.  (BR-1684);  WCNB  Connersville 
Ind.,  News-Examiner  Co.  (BR-2135);  WLRI 
New  Albany,  Ind.,  Ohio  Valley  Bcstg.  Inc.  (BH 
?278);  WHO  Des  Moines,  Iowa,  Central  Bcstg 
Co.  (BR-518);  KLKC  Parsons,  Kan.,  The  Com 
munity  Bcstg.  Co.  (BR-2155);  WOAP  Owossc 
Mich.,  Owosso  Bcstg.  Co.  (BR-1859);  WDG! 
Minneapolis,  Minn.,  Twin  Cities  Bcstg.  Corp 
(BR-669);  WFEA  Manchester,  N.  H„  N.  H.  Bcstg 
Inc.  (BR-828);  WCKY  Cincinnati,  Ohio,  L.  B 
Wilson  Inc.  (BR-762);  KWCO  Chickasha,  Okla 
Jack  L.  Pink  tr/as  Washita  Valley  Bcstg.  Co 
'BR-1389);  KRWC  Forest  Grove,  Ore.,  Irving  V 
Schmidtke  (BR-2560);  KIHR  Hood  River,  Ore 
C.  H.  Fisher  and  C.  O.  Fisher  d/b  as  Oregon 
Washington  Bcstrs.  Amended  to  change  name  i> 
C.  H.  Fisher  tr/as  Oregon- Washington  Bcstrs 
(BR-2588);  KWJJ  Portland,  Ore.,  Rodney  I 
Johnson  (BR-87);  WLAC  Nashville.  Tenn.,  WLA( 
Inc.  (BR-482);  KCLE  Cleburne,  Tex.,  Marti  Inc 
(BR-1530);  KGAF  Gainesville,  Tex.,  Gainesvill 
Bcstg.  Co.  (BR-1756). 

Modification  of  CP 

KABC-TV  Los  Angeles,  Calif.,  America) 
Bcstg.-Paramount  Theatres  Inc. — Mod.  of  CJ 
as  mod.,  (BPCT-1561)  as  mod.,  which  authorize! 
installation  of  auxiliary  antenna  for  extension  o 
completion  date  to  8/17/54  (BMPCT-1818). 

WNHC-TV  New  Haven,  Conn.,  The  Elm  Cit; 
Bcstg.  Corp.— Mod.  of  CP  (BPCT-1468)  as  mod, 
which  authorized  changes  in  facilities  of  exist 
ing  tv  station  for  extension  of  completion  datl 
to  8/28/54  (BMPCT-1817). 

Broadcasting    •  Telecastin< 


Are  You 
Advertising 
Against  10  to  1 
Odds? 


Only  10%  of  the  time  does  the  advertiser  make  changes 
in  a  schedule  recommended  by  his  agency. 

So  your  prime  target  is  the  agency.  It  can  put  you  on 
the  schedule  .  .  .  and  keep  you  there  nine  times  out 
of  ten ! 

Far  more  executives  in  these  agencies  pay  to  read  Ad- 
vertising Agency  Magazine  than  any  other  advertising 
publication. 

Because  it  is  the  only  magazine  specifically  edited  for 
them,  72.5%  of  our  readers  in  agencies  are  Presidents, 
Owners,  Partners,  Board  Members,  Branch  Managers, 
Vice  Presidents,  Account  Executives,  or  Media  Ex- 
ecutives— key  men  who  can  make  your  sales  story  odds- 
on  choice! 


Advertising  Agency  Magazine 


48  West  38th  St.,  New  York  18,  N.  Y. 
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You  Name  The  Height 

Your  Antenna  Must  Reach 


TRU5C0N  TOWER  ENGINEERS 
will  get  it  up  there . . .  to  stay1. 


•  Whether  your  needs  call  for  a 
medium-sized  300  foot  tower,  a 
lofty  1200-plus  foot  giant,  or  any 
size  in  between, Truscon  engineers 
have  the  answer  ...  or  can  get  it 
to  you  fast.  Truscon  has  designed 
and  built  many  hundreds  of  radio 
towers  now  serving  in  all  kinds 
of  climate  and  all  types  of  topo- 
graphy. Truscon  builds  'em  for 
you  tall  or  small  .  .  .  guyed  or 
self-supporting . . .  tapered  or  uni- 
form in  cross-section  ...  for  AM, 
FM,  TV,  and  Microwave  trans- 
mission. You  just  name  the  height 
your  antenna  must  reach;  then 
write,  wire  or  'phone  your  nearest 
Truscon  district  office  or  "tower 
headquarters"  in  Youngstown  to 
get  your  tower  program  going 
as  soon  as  defense  require- 
ments permit. 

TRUSCON  STEEL 


REPUBLIC  STEEL  CORPORATION 

1074  ALBERT  ST. 
YOUNGSTOWN  I,  OHIO 

Export  Department:  Chrysler 
Building,  New  York  17,  N.  Y. 

TRUSCON® 

-  a  name  you  can  build  on 
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WANT  TO  SELL 
CANADA? 

One  radio  station 
covers  40%  of 
Canada's  retail 


TORONTO 

50,000  WATTS,  1010  K,C. 

CFRB  covers  over  1/5  the  homes  in 
Canada,  covers  the  market  area  that 
accounts  for  40%  of  the  retail  sales. 
That  makes  CFRB  your  No.  1  buy  in 
Canada's  No.  1  market. 


REPRESENTATIVES 
United  Stales :  Adam  J.  Young  Jr.,  Incorporated 
Canada:  All-Canada  Radio  Facilities,  Limited 


RCA-892R.  Forced-Air-Cooled 
Triode — in  stock  for  immediate 
delivery.  RCA-892R,  $385 

RCA-891R.  Forced- Air-Cooled 
Triode.  RCA-891R,  $385 

Our  prices  and  conditions  of  sale  are 
identical  to  those  of  the  manufacturer. 
Look  to  ALLIED  for  prompt  delivery 
of  all  RCA  Broadcast-type  tubes.  Let  us 
save  you  time  and  effort. 


FOR  THE  RECORD 


WKNB-TV  West  Hartford,  Conn.,  The  New 
Britain  Bcstg.  Co.— Mod.  of  CP  (BFCT-870)  as 
mod.,  which  authorized  new  tv  station  for  ex- 
tension of  completion  date  to  5/31/54  (BMPCT- 
1819). 

WKOM-TV  Rome,  Ga.,  WROM-TV— Mod.  of  CP 
(BPCT-1319)  as  mod.,  which  authorized  new 
tv  station  to  extend  completion  date  from  2/9/54 
(BMPCT-1813). 

KTAG-TV  Lake  Charles,  La.,  KTAG-TV  Inc.— 
Mod.  of  CP  (BPCT-1408)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  of  6/17/54  (BMPCT-1809). 

WICS  Springfield,  111.,  Plains  Tv  Corp. — Mod. 
of  CP  (BPCT-1101)  as  mod.,  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  8/24/54  (BMPCT-1820). 

KOOK-TV  Nr.  Billings,  Mont.,  The  Montana 
Network— Mod.  of  CP  (BPCT-1486)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  10/4/54  (BMPCT-1812). 

WRTV  Asbury  Park,  N.  J.,  Atlantic  Video 
Corp.— Mod.  of  CP  (BPCT-1213)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  8/1/54  (BMPCT-1815). 

WRGB  Schenectady,  N.  Y.,  General  Electric 
Co.— Mod.  of  CP  (BPCT-1047)  as  mod.,  which 
authorized  changes  in  facilities  of  existing  tv 
station  for  extension  of  completion  date  to 
3/8/54  (BMPCT-1816). 

KFYR-TV  Bismarck,  N.  D.,  Meyer  Bcstg.  Co. — 
Mod.  of  CP  (BPCT-1516)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  7/1/54  (BMPCT-1821). 

WCMB-TV  Harrisburg,  Pa.,  Rossmoyne  Corp. — 
Mod.  of  CP  (BPCT-966)  as  mod.,  which  author- 
ized a  new  tv  station  for  extension  of  completion 
date  to  8/23/54  (BMPCT-1810). 

WNET  Providence,  R.  I.,  Channel  16,  of  R.  I. 
Inc. — Mod.  of  CP  (BPCT-1597)  as  mod.  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  3/1/54  (BMPCT-1814). 

WACA-TV  Nr.  Camden,  S.  C,  Camden  Bcstg. 
Corp.— Mod.  of  CP  (BPCT-1544)  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  8/3/54  (BMPCT-1811). 

Remote  Control 

KBTM  Jonesboro,  Ark.,  Harold  E.  King  and 
Helen  W.  King,  d/b  as  Regional  Bcstg.  Co.  (BRC- 

296)  ;  WNEX  Macon,  Ga.,  Macon  Bcstg.  Co. 
(BRC-299);  WCFO  Cincinnati,  Ohio,  Scripps- 
Howard  Radio  Inc.  (BRC-298);  WGSW  Green- 
wood, S.  C,  Radio  Greenwood  Inc.  (BRC-295); 
KVET  Austin,  Tex.,  Austin  Bcstg.  Co.  (BRC- 

297)  . 

Renewal  of  License 
WROX   Clarksdale,  Miss.,   Birney  Imes,  Jr. — 

Amended  to  change  name  of  applicant  to  Mrs. 
Eunice  T.  Imes  (BR-1196). 

WTOK  Meridian,  Miss.,  Meridian  Bcstg.  Co. — 
Amended  to  change  name  to  Southern  Tv  Corp. 
(BR-1521). 

Application  Returned 
KIMA  Yakima,  Wash.,  Cascade  Bcstg.  Co. — 
License  to  cover  construction  permit  (BP-8704) 
as  modified  which  authorized  increase  in  power, 
installation  of  new  transmitter  and  directional 
antenna  for  night  use  and  make  changes  in  the 
antenna  system.  (Returned;  Section  II  dated 
after  Section  I,  and  signed  by  chief  engineer.) 

Modification  of  CP 
WKNX-TV  Saginaw.  Mich.,  Lake  Huron  Bcstg. 
Corp.— Mod.  of  CP  (BPCT-1200)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  5/2/54  (BMPCT-1807). 


February  3  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  E.  M.  Webster 

Seattle,  Wash. — KXA  Inc.  &  Puget  Sound  Bcstg. 
Co.  Granted  joint  petition  for  extension  of  time 
to  and  including  Feb.  3,  within  which  to  file  their 
appeal  from  ruling  of  the  examiner  in  re  their 
applications  for  ch.  7. 

Tampa,  Fla. — Tampa  Times  Co.  Granted  peti- 
tion for  extension  of  time  to  and  including 
March  6,  within  which  to  file  its  reply  brief  to 
exceptions  filed  to  the  initial  decision  re  proceed- 
ing for  ch.  13. 

Cheboygan,  Mich. — Straits  Bcstg.  Co.  Granted 
petition  to  amend  its  application  to  make  changes 
m  type  number  of  frequency  and  modulation 
monitors;  change  transmitter,  and  to  make  cor- 
rections in  coverage  data. 

By  Hearing  Examiner  Harold  L.  Schilz 
Buffalo,  N.  Y. — Niagara  Frontier  Amusement 
Corp.  Rescheduled  hearing  in  proceeding  re  ch. 
2  from  Feb.  2  to  Feb.  3. 

By  Hearing  Examiner  Claire  W.  Hardy 
Fort  Worth,  Texas. — O.  B.  English,  d/b  as  Radio 
Communications  Co.  Granted  petition  to  amend 
his  application  for  one-way  signaling  station,  to 
change  location  of  base  transmitter  in  Ft.  Worth, 
and  change  rate  proposed  for  service  to  $10.00 
per  month  per  pocket  receiver. 

By  Hearing  Examiner  Fanncy  N.  Litvin 
The  Travelers  Bcstg.  Service,  Corp.,  Hartford, 
Conn. — By  memorandum  opinion  and  order  de- 
nied petition  of  Travelers  to  enlarge  the  issues 
re  proceedings  in  Dockets  8621  and  10699  for  ch.  3. 


By  Hearing  Examiner  Claire  W.  Hardy  , 

Issued  an  order  governing  conference  in' 
applications  of  Petersburg  Television  Corp.  ; 
Southside,  Va.  Telecasting  Corp.,  for  ch.  8 
Petersburg,  Va.;  ordered  that  exhibits  shall 
exchanged  between  applicants  on  Feb.  1,  i 
the  taking  of  testimony  shall  commence 
Feb.  8   (Dockets  10737-10738). 

By  Hearing  Examiner  Basil  P.  Cooper 
South  Bend  Bcstg.  Corp.,  South  Bend,  Ii 
Michiana  Telecasting  Corp.,  Notre  Dame,  Inc, 
Issued  the  first  order  controlling  conduct; 
hearing  re  applications  for  ch.  46  (Docket  101 
35);  exhibits  to  be  exchanged  on  or  before  I, 
15. 

Chief  Broadcast  Bureau — Granted  petition  ■ 
continuance  of  further  hearing  re  applicati 
of  Calif.  Inland  Bcstg.  Co.  and  KARM,  for 
12  in  Fresno,  Calif.,  from  Jan.  25  to  Feb.  8, 
ordered  that  the  date  for  filing  proposed  findi, 
is  changed  from  Feb.  15  to  March  8  (Docl, 
9050  and  10650). 

By  Hearing  Examiner  Charles  J.  Frederic!- 
Beachview  Bcstg.  Corp.,  Norfolk,  Va.;  Po 
mouth  Radio  Corp.,  Portsmouth,  Va.— Schedt 
February  23  as  the  date  for  taking  testimonj 
re  applications  for  ch.  10  (Dockets  10800- 
(Action  taken  2/1/54.) 

Southern  Bcstg.  Co.,  Charleston  Bcstg.  c 
Charleston,  S.  C. — Gave  notice  of  preheai 
conference  in  re  applications  for  ch.  2,  to  be 
Feb.  10.  (Dockets  10859-60).  (Action  ta 
1/29/54.) 

By  Hearing  Examiner  Harold  L.  Schilz 
Niagara  Frontier  Amusement  Corp.,  Buff 

N.  Y. — Ordered  hearing  resumed  on  Feb.  2 
re  application  for  ch.  2  (Docket  10804). 

By  Hearing  Examiner  Millard  F.  French' 

Issued  an  order  amending  order  of  Jan.) 
1954,  by  striking  out  the  words  "required : 
Commission  Order"  in  the  sixth  line  of 
original  order  in  re  applications  of  Tulsa  Be 
Co.,  et  al,  applicants  for  ch.  8  in  Muskogee,  o; 
(Docket  10836  et  al). 

By  Hearing  Examiner  John  B.  Poindextei 
Greater  Huntington  Radio  Corp.,  The  Ashl 
Bcstg.  Co.,  Huntington  Bcstg.  Corp.,  Huntingi 

W.  Va. — Gave  notice  of  prehearing  confere 
to  begin  Feb.  2,  in  re  applications  for  ch. 
(Dockets  10863  et  al),  (Action  taken  1/29/ 
Also  granted  petition  of  Huntington  Bcstg.  C< 
for  extension  of  time  from  Feb.  4  to  Feb.  i 
which  to  file  supplementary  information 
quired  by  the  rules.  (Action  taken  2/1/54.) 

TV  BROADCAST  ACTIONS 
McFarland  Letters 
WIL-TV  St.  Louis,  Mo.,  Missouri  Bcstg.  Corj 

Is  being  advised  that  its  application  for  ext 
sion  of  time  to  complete  construction  of  stai 
to  operate  on  ch.  42  cannot  be  granted  on 
basis  of  present  showing.  Comr.  Hennock 
sent. 

Robert  F.  Neathery,  West  Plains,  Mo. — Is 

ing  advised  that  his  application  (BPCT-li 
for  a  new  tv  station  on  ch.  20  indicates  neces: 
of  a  hearing. 

BROADCAST  ACTIONS 
Renewal  of  License 

The  following  fm  stations  were  granted 
newal  of  licenses  on  a  regular  basis: 

KBOA-FM  Kennett,  Mo.;  KMYC-FM  Mat 
ville,  Calif.;  KVME  (FM)  Merced,  Calif.;  KW1 
FM  Winona,  Minn.;  WAKR-FM  Akron,  Ol 
WBRI  (FM)  Detroit,  Mich.;  WBRL  (FM)  Ba 
Rouge,  La.;  WCLO-FM  Janesville,  Wis.;  WC 
'  ™>  Richmond,  Va.;  WDWS-FM  Champa 
111.;  WEBQ-FM  Harrisburg,  111.;  WEFM  (I 
Chicago,  111.;  WERE-FM  Cleveland,  Ol 
WFMR  (FM)  New  Bedford,  Mass.;  WGFM  (I 
Schenectady,  N.  Y. 

February  4  Applications 

ACCEPTED  FOR  FILING 

License  for  CP 

KSLV  Monte  Vista,  Colo.  —  San  Luis  Va] 
Bcstg.  Co.  License  to  cover  construction  per 
(BP-8875  as  modified)  which  authorized  i 
standard  broadcast  station  and  specify  stu 
location  (BL-5213). 

WMOC  Covington,  Ga.— The  Covington  Ni 
Inc.  License  to  cover  construction  permit  (] 
8228)  which  authorized  changes  in  frequency, 
crease  in  power,  change  in  hours  of  operal 
from  unlimited  to  daytime  and  installation 
new  transmitter.  Amended  to  change  name 
Georgia  Bcstg.  Service  Inc.  (BL-4818). 


CUT  YOURSELF  A  SLICI 
OF  AMERICA'S  RICHEST  EMPIRE 


You  Con  Get  A  Shore  of  East  Texas 
by  Appointing  . us  Your  Spokesman 

FRO    "Voice  of  Longview"** 

H 


2 


Refer  to  your  ALLIED  268-page 
Buying  Guide  for  station  equip- 

Allied Radio 

ment  and  supplies.  Get  what 
you  want  when  you  want  it. 
Ask  to  be  put  on  our  "Broad- 
cast Bulletin"  mailing  list. 

ALLIED  RADIO 

IOO  N.  Western  Ave.,  Chicago  80 
Phone:  HAymarket  1-6800 
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Applications  Returned 

■<  !»KO  Warrensburg,  Mo. — Clinton  Bcstg.  Co. 
i  ihtary  relinquishment  of  positive  control  of 
flittee  corporation  by  David  M.  Segal  through 
"  Csfer  of  1  share  of  stock  to  Lee  E.  Baker  and 
Tne  F.  Baker.    Not  signed  correctly, 
u  filene,  Texas— Rex  R.  Brown,  B.  C.  Dyess  and 
ipplical  jlolmes  d/b  as  Abilene  Bcstg.  Co.  Construc- 
"'  for  i  permit  for  new  standard  broadcast  station 
E80  kc,  1  kw  daytime.  Site  not  specified. 


I  (D« 


'lleshoe,  Texas— B.  C.  Dyess,  Ed  Holmes  and 
|  McLeroy  d/b  as  Muleshoe  Bcstg.  Co.  Con- 
ation permit  for  new  standard  broadcast  sta- 
Frederii  ['on  1050  kc,  250  w,  daytime.  Contingent  on 
V, .  pj  it  of  BP-9023,  Station  KLEA.   Site  not  speci- 

-Schedr  | 

SlmM        Extension  of  Completion  Date 

pAR-FM  Pontiac,  Mich.— WCAR  Inc.  Modi- 
Ton  of  construction  permit  (BPH-538  as  modi- 
for  extension  of  completion  date  (BMPH- 
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fTZ  Philadelphia,  Pa.— Westinghouse  Bcstg. 
T License  to  cover  CP   (BPCT-1717),  which 
torized  changes  in  facilities  of  existing  tv 
foAsl|!°n  (BLCT-177). 
Hunting  :;LO-TV  Sioux  Falls,  S.  D.  —  Midcontinent 
ranfeti  Sg,  co.  License  to  cover  CP  (BPCT-645)  as 
*  L  which  authorized  new  tv  station  (BLCT- 
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Renewal  of  License 

^TM  Atmore,  Ala.,  Tom  C.  Miniard  and 
ly  L.  Ingram  d/b  as  Southland  Bcstg.  Co. 
2412);  WVCG  Coral  Gables,  Fla.,  Peninsular 
I  Corp.  (BR-1929);WSIV  Pekin,  111.,  Pekin 
|  Co.  (BR-1257);  WBSM  New  Bedford,  Mass., 
iState  Bcstg.  Co.  (BR-2606);  WHIN  Gallatin, 
,  Sumner  County  Bcstg.  Co.  (BR-2157); 
CV  Waterbury,  Vt.,  Lloyd  E.  Squier  (BR-799). 


Modification  of  CP 

TV  Hallendale,  Fla. — Gerico  Investment  Co. 

of  CP  (BPCT-994)  as  mod.,  which  authorized 
tv  station  for  extension  of  completion  date 
1-54  (BMPCT-1823). 

ITRF-TV  Wheeling,  W.  Va.— Tri-City  Bcstg. 
irMod.  of  CP  (BPCT-437)  as  mod.,  which 
Jorized  new  tv  station  for  extension  of  com- 
ion  date  to  8-19-54  (BMPCT-1825). 


License  for  CP 


February  5  Decisions 

ACTIONS  ON  MOTIONS 

By  Commission  En  Banc 

iritime  Mobile  Amateur  Club — Denied  peti- 
for  postponement  of  the  oral  argument 
duled  for  Feb.  8  in  re  Docket  10501,  in  the 
er  of  Amendment  of  Sec.  12.91(b)  of  the 
s. 

y  Hearing  Examiner  John  B.  Poindexter 

intington,  W.  Va. — The  Ashland  Broadcast 
Ordered  that  Section  V-C  of  FCC  Form  301 
•hed  to  its  petition  for  leave  to  amend  filed 
an.  21  be  substituted  for  the  like  numbered 
on  filed  with  the  amendment  of  Dec.  14, 
so  as  to  correct  predicted  signal  strength  of 
osed  tv  station  (Docket  10864). 


ichorage,  Alaska — Arctic  Radio  Telephone  Co. 

FM  Maf  tnotion  of  the  Safety  and  Special  Radio  Serv- 
Bureau,  ordered  continuance  of  hearings 
duled  for  Feb.  8  to  April  5,  in  re  revocation 
!|cense  and  Show  Cause  Order  re  Aeronautical 
ons  (Docket  10735  and  10734). 


0  (by  Hearing  Examiner  Millard  F.  French 
ringfield,  111— Sangamon  Valley  Tv  Corp., 
AY-TV  Inc.  Issued  memorandum  opinion 
I  order  after  hearing  conference  setting  forth 
jsments  and  agreements  which  shall  govern 
jsubsequent  course  of  hearing  re  applications 
ich.  2  (Dockets  10701-03)  unless  modified  in 
irdance  with  applicable  procedure. 


By  Hearing  Examiner  William  G.  Butts 

!|ansfield,  Ohio — Mansfield  Journal  Co.  Dis- 
ed  as  moot  the  petition  filed  Jan.  27  to  en- 
»  the  issues  in  re  application  of  Fergum 
rton  Nlptres  Inc.  (Docket  10792),  re  ch.  36.  (Action 
Hin  2/3.) 

B?troit,  Mich. — Booth  Radio  &  Tv  Stations  Inc., 
'^dward  Bcstg.  Co.  Granted  petition  of  Booth 
'jesting  postponement  of  further  hearing  now 
tduled  for  Feb.  12  to  Feb.  23,  re  ch.  50  (Dock- 
|l0660-61).    (Action  of  2/2.) 

|By  Hearing  Examiner  Elizabeth  C.  Smith 
JsGM  Ste.  Genevieve,  Mo.— Donze  Enterprises 
!  Granted  petition  for  leave  to  amend  its  ap- 
jation  (Docket  10505;  BP-8488),  to  show  opera- 
using  its  presently  licensed  DA  during  early 
fning  hours  and  until  1  hour  after  sunrise 
'  after  sunset  at  Ste.  Genevieve,  and  operation 
|-DA  with  500  watts  during  all  other  hours; 
lication  as  amended  removed  from  hearing 
tet. 


DADCASTING 


Telecasting 


By  Hearing  Examiner  Claire  W.  Hardy 

Memphis,  Tenn.— WREC  Bcstg.  Service,  WMPS 
Inc.  Ordered  that  the  taking  of  testimony  in  re 
applications  for  ch.  3  (Docket  10761-62)  shall  com- 
mence Feb.  23,  1954,  and  issued  an  order  that 
will  control  the  subsequent  course  of  hearing 
herein  unless  modified  in  accordance  with  ap- 
plicable procedure. 

By  Hearing  Examiner  H.  Gilford  Irion 

Jacksonville,  Fla. — Buccaneer  Line  Inc.  Con- 
tinued indefinitely  the  hearing  scheduled  for  Feb. 
5  in  re  Docket  10376,  pending  action  on  motion 
to  dismiss  application  without  prejudice. 

By  Hearing  Examiner  James  D.  Cunningham 

Gave  notice  of  a  pre-hearing  conference  to 
begin  Feb.  10  in  re  applications  of  Biscayne  Tv 
Corp.,  et  al.,  applicants  for  ch.  7  in  Miami,  Fla. 
(Dockets  10854-58). 

By  Hearing  Examiner  Harold  L.  Schilz 

Ordered  that  the  Chief  of  the  Broadcast  Bureau 
notify  the  Examiner  in  writing  on  or  before  Feb. 
9  as  to  whether  he  will  file  Proposed  Findings  or 
a  document  entitled  "Statement  of  Policy"  in 
re  application  of  Niagara  Frontier  Amusement 
Corp.,  for  ch.  2  in  Buffalo,  N.  Y.  (Docket  10804), 
hearing  on  which  was  concluded  Feb.  3;  further 
ordered  if  the  Chief,  Broadcast  Bureau,  elects  to 
file  proposed  findings,  then  both  parties  in  this 
matter  shall  have  until  Feb.  23  to  file  their  re- 
spective proposed  findings;  but  if  the  Chief, 
Broadcast  Bureau,  elects  to  file  a  "Statement  of 
Policy"  then  the  applicant  herein  shall  be  re- 
quired to  and  will  file  its  proposed  findings  on 
Feb.  10;  further  ordered  that  applicant  shall  file 
notice  of  corrections  to  the  record  on  whichever 
date  it  is  required  to  file  proposed  findings  as 
may  be  determined  by  action  to  be  taken  by  the 
Commission's  Broadcast  Bureau  under  the  pro- 
visions above  recited. 

By  Hearing  Examiner  Herbert  Sharfman 

Upon  concurrence  of  all  counsel,  the  further 
hearing  in  re  applications  of  South  Central  Bcstg. 
Corp.,  et  al.  for  ch.  7  in  Evansville,  Ind.  (Dockets 
10461  et  al.)  now  scheduled  for  Feb.  8  was  con- 
tinued to  Feb.  9,  when  Evansville  Tv  Inc.,  will 
offer  testimony  of  two  witnesses,  and  hearing 
will  then  be  adjourned  until  Feb.  15,  whereupon 
South  Central  will  resume  presentation  of  its 
case. 


February  8  Applications 

ACCEPTED  FOR  FILING 
Extension  of  SSA 

KOB  Albuquerque,  N.  M. — Albuquerque  Bcstg. 

Co.  Extension  of  SSA  to  operate  on  770  kc,  25  kw 
night  and  50  kw  daytime,  unlimited  hours,  using 
transmitter  authorized  under  CP  (BP-2783),  as 
modified  for  period  ending  with  regular  license 
or  until  final  decision  in  Dockets  6584  &  6585. 

Modification  of  CP 

WSUN-TV  St.  Petersburg,  Fla.— City  of  St. 
Petersburg,  Fla.  Mod.  of  CP  (BPCT-665)  as  mod., 
which  authorized  new  tv  station  for  extension  of 
completion  date  to  9-15-54  (BMPCT-1827). 

WOBS-TV  Jacksonville,  Fla. — Southern  Radio 
and  Equipment  Co.  Mod.  of  CP  (BPCT-1391) 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  8-12-54  (BMPCT-1828). 

KDRO-TV,  Sedalia,  Mo.  —  Milton  J.  Hinlein. 

Mod.  of  CP  (BPCT-1550)  as  mod.,  which  author- 
ized new  tv  station,  for  extension  of  completion 
date  to  6-8-54  (BMPCT-1832). 

WSYR-TV  Syracuse,  N.  Y.— Central  New  York 
Bcstg.  Corp.  Mod.  of  CP  (BPCT-940)  as  mod., 
which  authorized  changes  in  facilities  of  existing 
tv  station,  for  extension  of  completion  date  to 
6-1-54  (BMPCT-1826). 

License  for  CP 
WKST-TV  New  Castle,  Pa. — WKST  Inc.  License 
to  cover  CP  (BPCT-985)  as  mod.,  which  author- 
ized new  tv  station  (BLCT-179). 

February  9  Decisions 

BROADCAST  ACTIONS 
Actions  of  Feb.  5 
Granted  License 

KYAK  Yakima,  Wash.,  Yakima  Bcstg.  Corp. — 

Granted  license  covering  change  of  facilities  and 
installation  of  new  transmitter  and  directional 
antenna  for  night  use  only;  conditions;  1390  kc, 
500  w,  1  kw-LS,  DA-N-U  (BL-5187). 

WOAY  Oak  Hill,  W.  Va.,  Robert  R.  Thomas  Jr. 

— Granted  license  covering  increase  in  power 
except  in   critical  hours   defined  in  proposed 
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agreement  with  Canada,  and  install  new  trans- 
mitter; 860  kc,  5  kw-10  kw,  D  (BL-5200). 

WRRR  Rockford,  111.,  Rock  River  Bcstg.  Co.— 
Granted  license  for  am  broadcast  station,  and 
specify  studio  .location;  1330  kc,  1  kw,  D;  condi- 
tion (BL-5194). 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 
WACR  Columbus,  Miss.;  WMBC  Macon,  Miss. 

Modification  of  License 

KFWB  Hollywood,  Calif.,  Union  Bcstg.  Corp.  of 
Calif. — Granted  mod.  of  license  (BML-1575)  and 
mod.  of  CP  (BP-8879)  which  auth.  new  transmit- 
ter as  an  auxiliary  transmitter  (BMP-6424)  to 
change  name  to  KFWB  Inc. 

KPLN  Camden,  Ark.,  D.  R.  James  Jr.— Granted 
mod.  of  license  to  change  name  to  Southern 
Bcstg.  Co.  (BML-1576). 

Granted  CP 

WDOD  Chattanooga,  Tenn.,  WDOD  Bcstg.  Corp. 
— Granted  CP  to  install  new  transmitter  (BP- 
9155). 

WHAZ  Troy,  N.  Y.,  Rensselaer  Polytechnic  In- 
stitute— Granted  CP  to  install  new  transmitter 
(BP-9156). 

WDLA  Walton,  N.  Y.,  Delaware  County  Bcstg. 
Corp.— Granted  CP  to  install  new  transmitter 
(BP-9143). 

Modification  of  CP 

KGLM  Chehalis,  Wash.,  Mid-State  Bcstg.  Co.— 
Granted  Mod.  of  CP  for  approval  of  antenna, 
transmitter  and  studio  location;  condition  (BMP- 
6306). 

The  following  stations  were  granted  mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WIFE  Dayton,  Ohio,  to  8/4/54:  WSYR-TV  Syra- 
cuse, N.  Y.,  to  8/28/54;  WJEF-FM  Grand  Rapids, 
Mich.,  to  6/27/54;  WEMR  Emporium,  Pa.,  to 
3/20/54;  WKBV  Richmond,  Ind.,  to  4/12/54. 

Actions  of  Feb.  4 

Remote  Control 

WGSW  Greenwood,  S.  C,  Radio  Greenwood 
Inc. — Granted  authority  to  operate  transmitter 
by  remote  control. 

New  York,  N.  Y.,  American  Broadcasting-Para- 
mount Theatres  Inc. — Granted  authority  to  use 
its  studios  to  obtain  or  produce  television  pro- 
grams consisting  of  material  broadcast  in  the 
U.  S.  over  company  facilities,  to  be  transmitted 
or  delivered  by  film  or  television  recordings  by 
air  or  railway  express,  to  Television  de  Mata- 
moros,  S.A.  for  transmission  over  station  XELD- 
TV  Matamoros,  Tamps,  Mex.,  for  the  period 
Feb.  1,  1954,  to  Feb.  1,  1955. 

Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WTRF-TV  Wheeling,  W.  Va.,  to  8-19-54;  WICS 
Springfield,  111.,  to  8-24-54;  KFYR-TV  Bismarck, 
N.  Dak.,  to  9-4-54;  WITV  Ft.  Lauderdale,  Fla.,  to 
9-1-54;  WRGB  Schenectady,  N.  Y.,  to  8-8-54; 
WNHC-TV  New  Haven,  Conn.,  to  8-28-54;  KABC- 
TV  Los  Angeles,  Calif.,  to  8-17-54. 

Actions  of  Feb.  3 
Remote  Control 

KNOW    Austin,    Tex.,    Pioneer    Bcstg.    Co. — 

Granted  authority  to  operate  transmitter  by  re- 
mote control. 


Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WROM-TV  Rome,  Ga.,  to  8-9-54;  WCMB-TV 
Harrisburg,  Pa.,  to  8-23-54;  KOOK-TV  Billings, 
Mont.,  to  8-4-54;  WETV  Macon,  Ga.,  to  9-3-54; 
KTAG-TV  Lake  Charles,  La.,  to  8-17-54;  WJLN- 
TV  Birmingham,  Ala.,  to  8-10-54;  WJHP-TV 
Jacksonville,  Fla.,  to  8/3/54  and  change  studio 
designation;  WACA-TV  Camden,  S.  C,  to  8-3-54; 
KSCY  Searcy,  Ark.,  to  6-30-54;  WINK  Fort 
Myers,  Fla.,  to  5-11-54. 

Actions  of  Feb.  2 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 
KDET  Center,  Tex.;  WELS  Kinston,  N.  C. 
CP 

WDBO    Orlando,   Fla.,   Orlando    Bcstg.  Co. — 

Granted  CP  to  change  transmitter  location  (BF- 
9103). 

KNXT  Los  Angeles,  Calif.,  Columbia  Bcstg. 
System  Inc. — Granted  CP  to  install  auxiliary 
transmitter  at  main  transmitter  site  to  operate 
on  ch.  2;  Vis.  55.25  kw,  Aur.  59.75  kw;  ant.  2880 
feet;  completion  date  10/2/54  (BPCT-1802). 

Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WPFA-TV  Pensacola,  Fla.,  to  8/2/54;  WKNX- 
TV  Saginaw,  Mich.,  to  8/2/54;  WNET  Providence, 
R.  I.,  to  8/11/54;  WRTV  Asbury  Park,  N.  J.,  to 
8/1/54. 

Actions  of  Feb.  1 
CP 

KSWM  Joplin,  Mo.,  Air-Time  Inc. — Granted 
CP  to  mount  tv  antenna  on  top  of  new  am  tower 
and  change  type  of  transmitter  and  make 
changes  in  antenna  system;  conditions  (BP- 
8532). 

WOOD-TV  Grand  Rapids,  Mich.,  Grandwood 
Bcstg.  Co. — Granted  CP  to  install  auxiliary  trans- 
mitters at  main  transmitter  site  to  operate  on 
ch.  8;  ERP  Vis.  44.4  kw,  Aur.  22.2  kw  (BPCT- 
1825)  completion  date  8/1/54. 

WKWF  Key  West,  Fla.,  John  M.  Spottswood — 

Granted  CP  to  install  a  new  transmitter  (BP- 
9157). 

Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WHB-TV  Kansas  City,  Mo.,  to  8-24-54;  WLBC- 
TV  Muncie,  Ind.,  to  9-1-54;  KLIX-TV  Twin 
Falls,  Idaho,  to  8-18-54;  WSLS-TV  Roanoke,  Va., 
to  8-1-54;  KRMA-TV  Denver,  Colo.,  to  9-1-54; 
KGBS-TV  San  Antonio,  Tex.,  to  8-19-54;  KB  IE- 
TV  Sacramento,  Calif.,  to  8-15-54;  WNOK-TV 
Columbia,  S.  C,  to  8-28-54;  WJTV  Jackson,  Miss., 
to  8-12-54;  KFIF  Fairbanks,  Alaska,  to  9-1-54; 
KHQ-TV  Spokane,  Wash.,  to  6-1-54;  KCTV  Sioux 
City,  Iowa,  to  8-1-54;  WDHN  New  Brunswick, 
N.  J.,  to  6-2-54;  KOAT-TV  Albuquerque,  N.  M., 
to  7-1-54;  KLZ-TV  Denver,  Colo.,  to  7-1-54. 

KCMR  McCamey,  Tex.,  Sprayberry  Bcstg.  Co. 
— Granted  authority  to  operate  transmitter  by 
remote  control;  and  Mod.  of  CP  to  change  studio 
location  and  make  changes  in  the  antenna  system 
(BMP-6388). 
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ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  Charles  J.  Frederick 

Scheduled  hearing  conference  on  Feb.  5  in- 
applications  of  Beachview  Bcstg.  Corp.,  Norfo 
Va.  (Docket  10800)  and  Portsmouth  Radio  Coi 
Portsmouth,  Va.  (Docket  10801),  applicants  | 
tv  ch.  10,  at  which  time  and  place  oral  argum« 
on  petitions  of  Portsmouth  Radio  Corp.  m 
be  heard.  (Action  of  2/2). 

Issued  an  Order  governing  course  of  proce^ 
ing  in  re  above  applications,  ordering  that  e 
hibits  shall  be  exchanged  by  the  parties  a 
copies  presented  to  Commission  counsel  on  F' 
15  (Dockets  10800-01).  (Action  of  2/4). 

By  Hearing  Examiner  Herbert  Sharfman 

Milwaukee   Bcstg.    Co.,   Milwaukee,   Wis. — ' 

memorandum  opinion  and  order  granted  pe 
tion  for  leave  to  amend  its  application  for 
ch.  12  (Docket  9015;  BPCT-472),  to  corn- 
Exhibit  4  to  show  that  F.  Van  Konynenbti 
was  a  director  of  Ridson,  Inc.  on  certain  dat 
and  to  reflect  resignation  of  Herbert  M.  Bingh; 
as  asst.  secretary  of  petitioner. 

By  Hearing  Examiner  William  G.  Butts 

Mansfield  Journal  Co.,  Fergum  Theatres,  II 
Mansfield,  Ohio — Adopted  an  order  govern! 
course  of  hearing,  which  shall  control  actic 
unless  modified  in  accordance  with  applical 
procedures,  in  re  applications  for  ch.  36  (Dock 
10791-92). 

By  Hearing  Examiner  Elizabeth  C.  Smith 

The  Times-Picayune  Pub.  Co.,  New  Orleaj 
La. — Granted  motion  for  continuance  of  furtr, 
proceedings  in  re  applications  for  ch.  4,  a1 
the  hearing  scheduled  for  Feb.  9  shall  be  i 
sumed  on  Feb.  16,  and  points  of  reliance  in  wr 
ing  shall  be  exchanged  on  Feb.  12  (Dockets  101 
et  al.). 

By  Hearing  Examiner  Fanney  N.  Litvin  1 
Southland  Tv  Co.,  Shreveport,  La. — Grant 
petition  for  leave  to  amend  its  applicati 
(Docket  10522;  BPCT-992),  by  deleting  referer 
to  Randolph  A.  Querbes  et  al.  as  officer  a 
director,  etc.,  and  the  record  is  reopened  i 
the  sole  purpose  of  incorporating  therein 
part  of  said  record  without  necessity  of  taki 
further  evidence,  and  the  record  is  thereup 
closed. 

.    f    .■        .'V1  4  t-« '  9 

By  Hearing  Examiner  H.  Gifford  Irion 

Continued  further  hearing  in  re  applicatio 
of  Superior  Tv  Inc.,  et  al.,  for  ch.  10  in  Corp 
Christi,  Tex.,  from  Feb.  10  to  Feb.  17.  (Doek< 
10556  et  al.) 


February  9  Applications 

ACCEPTED  FOR  FILING 

Renewal  of  License 

WNHC  New  Haven,  Conn.,  The  Elm  Citv  Bcs 
Corp.  (BR-1205);  WBT  Charlotte,  N.  C,  Jeffers 
Standard  Bcstg.  Co.  (BR-458);  KFDX  Wich 
Falls,  Tex.,  Wichtex  Radio  and  Television  ( 
(BR-1827). 

Modification  of  CP 
WIFE  Dayton,  Ohio,   Skyland  Bcstg.  Corp 
Mod.  of  CP  (BPCT-884)  as  mod.,  which  authc 
ized  new  tv  station  for  extension  of  completi 
date  to  6/4/54  (BMPCT-1833). 

License  for  CP 

KRLD-TV  Dallas,  Tex.,  KRLD  Radio  Corp 

License  to  cover  CP  (BPCT-748)  as  mod.,  whi 
authorized  changes  in  existing  tv  stati 
(BLCT-180). 

KING-TV  Seattle,  Wash.,  King  Bcstg.  Co.— I 

cense  to  cover  CP  (BPCT-732)  as  mod.,  which  a 
thorized  changes  in  facilities  of  existing  tv  s1 
tion  (BLCT-176). 

WDBF  Delray  Beach,  Fla.,  Delray  Bcstg.  Coi 
— License  to  cover  construction  permit  (BP-87C 
as  modified  which  authorized  new  standa 
broadcast  station  (BL-5211). 

WCLB  Camilla,  Ga.,  Emerson  W.  Browne,  Ri 
sell  A.  Browne,  and  Charles  L.  Browne  Jr.,  d/b 
Capel  Bcstg.  Co. — License  to  cover  construct! 
permit  (BP-8680)  as  modified  which  authoriz 
new  standard  broadcast  station  and  chan 
studio  location  (BL-5215). 

KNCK  Concordia,  Kan.,  General  Bcstg.  Co 

License  to  cover  construction  permit  (BP-884 
as  modified  which  authorized  new  standa 
broadcast  station  (BL-5218). 

KBOR  Brownsville,   Tex.,  Brownsville  Bcs 

Co. — License  to  cover  construction  permit  (B 
8881)  which  authorized  changes  in  the  nighttir 
directional  antenna  (BL-5219). 

(Continued  on  page  117) 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Undisplayed — Monday  preceding  publication  date.  Display 


Tuesday 

.00  minimum  •  Help  Wanted  25$  per  word — 


Deadline: 

preceding  publication  date. 
Situations  Wanted  20$  per  word- 
$2.00  minimum. 

All  other  classifications  30$  per  word — $A.00  minimum  •  Display  ads  $15.00  per  inch. 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Situations  Wanted 


Help  Wanted 


Announcers,  salesmen,  1st  engineers  or  any  com- 
bination immediately.  Midwest.  Box  919A,  B«T. 

Complete  staff  for  small  Alabama  station.  Hard 
hitting  indie  operation.  Tough  market.  Need 
top  salesman-announcer.  Need  top  combo  man 
with  first  ticket.  Good  working  and  living  con- 
ditions. Good  pay  with  raises  to  right  men. 
Permanent.   Box  381C,  B.T. 


Managerial 


Manager.  Strong  on  sales.  For  good  Kansas  sta- 
tion. Contact  Bill  Tedrick,  KWRT,  Boonville, 
Missouri. 

Two-man  daytime  radio  station  in  Texas  Pan- 
handle, 5  years  old,  making  money,  looking  for 
steady  fellow,  preferably  with  first  ticket,  with 
versatile  country  experience  who  wants  to  try 
hand  as  manager.  Character,  hard  work,  average 
ability  and  desire  to  get  ahead  financially  is  what 
we  want.  No  hurry  but  could  start  any  time. 
Ownership  changing.  Write  Albert  Cooper,  Sham- 
rock, Texas,  and  arrange  interview. 


Salesmen 


Florida  salesman.  Experienced  man.  Excellent 
opportunity  for  hard  worker.  Give  full  details 
in  your  first  letter.  Box  676A,  B«T. 

Salesman.  Have  opening  for  aggressive  experi- 
enced radio  salesman,  network  station  in  im- 
portant market.  Box  718A.  B«T. 

Aggressive  sales  producer  wanted  by  established 
northern  Illinois  independent.  Permanent  posi- 
tion, good  future  for  competent  worker.  Guar- 
anteed monthly  income  $400.  against  15  percent 
commission,  protected  territory,  account  list. 
Bonus,  paid  vacation,  sick  benefits.  Fast  grow- 
ing community,  personal  interview  necessary. 
Give  training,  experience,  age.   Box  304C,  B.T. 

Salesman  for  independent  up-state  New  York 
radio  station.  Large  market  area.  Good  opportu- 
nity to  get  in  on  ground  floor  of  new  operation. 
Knowledge  of  radio  and  sales  helpful.  Box  394C, 
B.T. 

Space  salesman  with  productive  record  in  com- 
petitive market.  Small  or  medium-size  station 
background.  Some  travel.  Car  required.  Salary, 
commission  and  traveling  expenses.  Midwest  and 
eastern  territories.   Box  426C,  B'T. 

Salesman  on  25  percent  commission,  5000  watt 
station.  WKNK,  Muskegon,  Mich. 

Announcers 

Experienced  announcer  capable  of  doing  emcee 
work  and  delivering  selling  commercials  on  radio 
and  tv.  Box  717A,  B'T. 

Experienced  announcer-DJ,  sincere  pitch,  handle 
board,  good  pay.  Progressive  community  near 
Chicago.  Personal  interview  necessary.  State 
age,  experience.    Box  154C,  B.T. 

Actor-DJ  —  amusing,  fast-paced  ad-lib  patter, 
jolly,  engaging.  Character  voices — "be-bopper," 
"life-of-the-party  funster."  Theatrical  back- 
ground.   Ohio.    Single.    Box  349C,  B.T. 

Top  morning  combo  with  five  years  experience 
and  1st  ticket.  $90.00.  for  44  hour  week  for  good 
personality  and  pitch  man.  New  York  State  in- 
dependent. Send  tape  and  background.  Box 
370C,  B.T. 

Reliable  person  for  announcer.  Experienced 
newsman  particularly,  expected  to  carry  morn- 
ing show,  run  board.  Salary  adequate  and  open 
for  top  man.  Job-hoppers  do  not  reply.  Look- 
ing for  man  worth  his  salt.    KFAL,  Fulton,  Mo. 


Top  morning  DJ  from  major  market.  Send  tape, 
rating  photo,  minimum  guarantee.  KGU,  Hono- 
lulu. 

Experienced  combination  man  for  NBC  station, 
KWBW,  Hutchinson,  Kansas.  Good  hours  and 
salary. 

1  kilowatt  independent  with  topflight  staff  has 
immediate  opening  for  good  announcer.  Modern 
plant,  good  working  conditions,  congenial  co- 
workers, stable  financial  picture.  Will  consider 
solid  young  announcer  ready  to  move  uo.  Send 
complete  information  and  audition.  WMIX,  Mt. 
Vernon.  111. 


Help  Wanted— (Cont'd) 


Technical 


Staff  engineer  for  established  midwest  am  and 
tv  station.  Major  expansion  program  in  prog- 
ress. Prefer  experienced  man.  Wage  contract, 
automatic  increases,  other  benefits.  Send  resume 
and  starting  minimum.    Box  302C,  B«T. 

Immediate  openings.  First  phone  men.  Am  and 
fm.  Experienced  or  inexperienced.  Contact 
David  Prozzo,  LU  1292  IBEW,  212  South  Jeffer- 
son, Peoria,  Illinois. 

Production-Programming,  Others 

Am-tv  station  needs  writer,  versatile  idea  man 
familiar  with  production  to  write  solid  selling 
copy  for  growing  midwest  station.  Opportunity 
to  work  into  tv.  Well  paying  position  with  reg- 
ular salary  increases.  Three  weeks  paid  vaca- 
tion. Send  samples,  data,  references  to  Box 
99C,  B«T. 

Promotion  manager — experienced,  aggressive  ad- 
vertising and  sales  promotion  manager  needed  by 
50  kw  clear  channel  network  affiliate  in  major 
New  England  market.  Send  resume  of  back- 
ground, references  and  recent  photo  to  Box 
383C,  B-T. 

Copy  girl.  Good  air  voice  for  recorded  commer- 
cials and  daily  program.  40  miles  from  New  York, 
WLNA,  Peekskill,  New  York. 


Television 


Help  Wanted 


Ground  floor  opportunity.  Midwest  radio  sta- 
tion commencing  construction  vhf  tv  station. 
Now  seeking  good  experienced  and  reliable 
key  staff  personnel  for  the  following  jobs: 
Chief  engineer,  production  manager-announcer, 
film  and  photo  expert,  copy  chief,  artist,  news 
and  sports  announcer.  This  is  not  a  big  city 
deal.  It  is  an  opportunity  to  become  an  integral 
part  of  a  good,  medium  market  combination 
radio-television  operation.  Please  include  full 
information  first  letter  and  present  salary  status. 
Box  296C,  B.T. 


Salesmen 


Need  experienced  tv  salesman  excellent  oppor- 
tunity for  real  producer.   Box  719A,  B«T. 

Salesman  for  NBC  (La.)  regional,  vhf  tv  CP, 
must  have  proven  ability  local  and  regional  sales, 
some  national  contacts.  Replies  confidential.  De- 
tailed resume.  Box  191C,  B-T. 

Immediate  availability  for  an  aggressive  man 
looking  for  a  good  future  in  television.  One  tv 
station  market  in  midwest's  richest  farm  area. 
Guarantee  plus  liberal  commission.  Write  Box 
363C,  B-T. 

Needed  immediately,  experienced  tv  salesman. 
Must  have  previous  tv  experience.  Write,  wire 
or  call  WIRK-TV,  West  Palm  Beach,  Florida. 

Announcers 

Announcers  (2)  staff  work,  heavy  news,  for  well 
established  NBC  affiliate,  tv  CP,  must  have  com- 
mercial radio  background.  Send  tape,  recent 
photo,  complete  resume,  references.  Replies  con- 
fidential.   Box  190C  B«T. 

Announcers  (3)  for  new  television  station,  vhf  in 
southeast  on  air  shortly.  Excellent  opportunity. 
Send  tape,  recent  photo,  resume.  References  will 
be  carefully  checked.  Box  139,  Albany.  Georgia. 


Technical 


Engineer  for  operation  and  maintenance  of  tele- 
vision station.  Permanent  position.  Include  ex- 
Derience  and  salary  required  in  first  letter.  Chief 
Engineer,  WJBF-TV.  Augusta,  Georgia. 

Several  tv  engineers  will  be  needed  soon  for 
permanent  Houston  operation  of  KGUL-TV. 
Galveston,  Texas.   Write  Chief  Engineer. 

Engineer  for  tv  control  room.  WKZO-TV,  Kala- 
mazoo. Michigan. 


Managerial 


18  years  radio  administration  experience.  Avai"1 
able  for  sound  general  and/or  commercial  man- 
agement. Now  employed,  south.  Move  necessar 
due  imminent  consolidation.  Box  230C,  B.T. 

Thoroughly  experienced  mature  manager  avail 
able  for  relocation  because  of  tv  merger.  To1 
references,  nationally  respected.    Box  316C,  B.T 

Manager — commercial  or  station.  Strong  on  sale 
and  personnel  relations.  Combination  radio  an1 
tv  desired.  Ability  proven  in  Cincinnati  marke-. 
Not  interested  in  uhf  unless  in  no  vhf  marke') 
Possesses  broadcasting's  highest  references.  Bo- 
395C,  B-T. 

Manager,  available  soon,  250  or  1000  watt  affiliat 
or  independent  radio  station.  Seven  years  com 
mercial  experience,  all  phases.  Family  mar 
steady,  reliable,  age  29.   Box  398C,  B'T. 

Have  successful  9-year  record,  last  three  year 
managerial;  am  ready  for  bigger  responsibilities 
Family  man,  36;  strong  on  sales,  administration 
public  relations.  Let  me  tell  you  about  it.  Boi 
402C,  B-T. 

General  manager,  21  years'  experience  all  phases 
desires  move  to  greater  opportunities.  Excelleri 
background.   Box  413C,  B'T. 


Salesmen 


Tv-radio  salesman-sportscaster.  Employed  botr 
Ready  for  larger  market.    Box  295C,  B«T. 

Topnotch  salesman,  young,  aggressive.  Big  leagui 
experience  New  York  City,  vicinity.  Excellen 
agency  contacts.  Extremely  successful!  Seek 
immediate  change.  Box  397C,  B«T. 


Announcers 


Sportscaster,  employed  radio-television,  colleg 
graduate,  all  sports,  25,  married,  will  sell,  im 
mediate  reply.  Box  294C,  B-T. 

Sportscaster.  6  years  experience,  employed.  Cit; 
dropping  baseball.  Seeks  year-round  sports  oper 
ation.  Radio,  radio-tv.  Baseball  necessary.  Salary 
talent.  Box  338C,  B«T. 

Baseball  announcer.  Seven  years  experience.  Fini 

voice,  best  of  references.    Box  341C,  B.T. 

Announcer  MC.  Independent  and  network  affUi 
ate  experience.  Strong  DJ.  News  and  sports.  Col 
lege  grad.  27.  Box  343C,  B»T. 

Combo  man,  3rd  class  permit,  college  graduate 
Light  on  experience,  strong  on  news  and  sports 
can  do  play-by-play  of  baseball  and  football.  Car 
can  travel  anywhere.  Draft  exempt.  Box  359C 
B-T. 

Take  me  out  to  the  ball  game!  Sportscaster  witl 
4  years  experience — football,  basketball,  softbal 
and  hockey  desires  baseball  play-by-play.  Maki 
a  hit  with  sponsors  and  fans.  Good  enthusiastii 
voice  that'll  sell  product,  sport  and  self.  Collegi 
graduate.  Presently  employed  sports-sales.  Air 
checks  available.    Make  offer.    Box  368C,  B.T. 

Experienced  play-by-play  and  staff  man.  A 
present  sports  director  at  5  kilowatt  station.  De 
sire  good  opportunity  with  reliable  organization 
College  grad.,  married.  Tape  and  resume  on  re 
quest.    Box  371C,  B.T. 

Announcer,  disc  jockey  and  newscaster.  One  yea 
experience.  Desires  location  west  or  midwest 
Box  374C,  B.T. 

Announcer,  news,  DJ,  commercial,  combo  man 
young,  veteran,  ambitious,  light  experience.  Tape 
resume  on  request,  free  to  travel.   Box  378C,  B.T 

Play-by-play.  3 ',2  years  experience.  Minoi 
league  baseball,  and/or  college  football,  basket- 
ball. Excellent  sports  background.  Can  deliver 
College  grad.    Box  380C,  B.T. 

Announcer  wants  record  program  in  one  t< 
500,000  market.  Currently  doing  same  in  smallei 
market.  Basic  plus  talent.   Box  385C,  B-T. 


Announcer:  1  year  staff  experience;  strong  or 
news  and  sports,  all—play-bv-play.  college  gradu- 
ate, control  board.  Box  389C.  B«T. 

Experienced  all-round  staff  duties.  Like  music 
news  format.  Personable  DJ.  Authoritative  news 
Selling  commercials.  Veteran.  Prefer  east.  Bo> 
390C,  B-T. 

Personality  announcer;  program  director;  news 
sports  specialist  fourteen  years.  Available.  Bo> 
392C,  B-T. 

Sportscaster,  now  employed.  Vet.,  college  grad 
6  years'  experience,  H.S..  college,  professional 
Knows  music,  special  events,  news.  Availabh 
months  notice.   Write  Box  399C,  B-T. 


Situations  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 
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iouncer — experienced  tv,  all  phases  am — pro- 
-rnming  and  production,  news  specialty,  prefer 
west.   Box  400C,  B-T. 


erienced   staff   announcer,    excellent  voice, 
ng   commercials,    news,    deejay,  employed. 
404C,  B-T. 


louncer,  writer.  Top-rated  newscaster  for  5 
'regional  network  affiliate  in  metropolitan 
fket;  attracts  and  holds  sponsors  with  thor- 
h,  aggressive  local  news  coverage,  deep  voice, 
(ere  delivery.  Knows  music,  sports,  special 
tits,  public  relations;  writes  copy  that  sells, 
jctive  public  speaker.  Can  develop  tv  news, 
a  radio  meet  tv  with  music-news.  Available 
iths  notice.  College,  31,  references.  Box  405C, 


liouncer — News,    sports,    DJ,    control  board, 
sell.  Draft  exempt.  Disc  and  resume  avail- 
Box  406C,  B-T. 


i|remely  versatile  newsman.  Five  years  am 
three  tv.  Outstanding  background.  Box 
B'T. 


sonable,  versatile  staffer.  Southerner.  Nine 
rs  radio,  television.   Strong  news.  Box  408C, 


y  pleasant  voice.  Some  experience  newscast- 
DJ.   Prefer  within  500  miles  of  New  York 
Top  references.    Box  411C,  B-T. 


ft  announcer,  light  experience,  recent  radio 
adcasting  school  graduate.  Commercial  voice. 
|d  DJ,  news,  sports,  control  board.  Third  class 
i  let.  Disc,  tape.  Draft  exempt.   Single,  avail- 
now.   Box  412C,  B-T. 
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mg  negro  personality.  Announcer,  newscaster, 
Good   ad-libber,   experience   light.  Travel 
jster mth|r!]d  opportunity.    Excellent  references.  Tape, 
e.  Robert  Capers,  220  28th  Ave.,  New  York 
MakefetN.  Y.  UN.  4-5690. 
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■  news 


erienced   announcer,  free  lance,   live,  net- 
k,  spots  for  national  agency,  desires  perma- 
t  position.    2  years  announcing  experience, 
i;b  acting.  AB  Dartmouth,  MA  North  Carolina 
ije.  Married,  veteran.  Box  420C,  B-T. 


nouncer,  news,  commercial,  DJ,  combo  man, 
;ran,  light  experience.  Free  to  travel.  Tape 
liable  on  request.   Box  422C,  B-T. 


it  phone — two  years  experience  includes  250 
t,  500  watt  am  and  1000  watt  fm.  Seeks  posi- 
.  in  Miami  or  vicinity.  Box  423C,  B-T. 


ition — ability,  initiative  and  experience  is 
at  this  versatile  announcer-DJ  has  to  offer, 
p  excellent  news  and  commercial  delivery; 
rough  knowledge  of  music.  Best  references, 
ege,  married.  Seeking  permanent  position 
l  progressive  organization.  Tape  and  resume. 
425C,  B-T. 


touncer,   21,   single,    10   months'  experience 
l  small  station.  Third  class  ticket.  Write  Lee- 
Childress,  Box  146,  Mt.  Airy,  North  Carolina. 


(rt  announcer.    Light  experience,  strong  DJ, 
!'s,  sports,  board.    Single,  third  class  ticket, 
tape  available  now.  Dave  Davis,  1002  Bruck- 
Blvd.,  Bronx  59,  N.  Y. 


sred  DJ,  jive,  spirituals,  some  experience, 
e,  references.  Bob  Evans,  107  Princeton, 
npstead,  New  York. 


;iouncer,  station  staff.    Strong  news,  control 
jrd.    Hillbilly  features,  smooth  commercials, 
lerience  limited.  Reliable,  hard  worker.  Tape, 
Minor  f el,  resume.    Normand  Faucher,  30  Lincoln 
So.  Norwalk,  Conn. 


idicapped,  good  DJ,  news,   commercials,  13 
rs,  board  operator,  3rd  ticket.   Al  Kimbrow, 
N.  Monroe,  Peoria,  111.    Phone  6-2151. 


louncer — one  year  radio  experience,  stage  ex- 
ience,  all-round  ability.  Did  Canal  Zone  base- 
play-by-play.  Single,  vet.,  27,  ambitious, 
'/el.  Tom  Knight,  451  S.  Serrano,  Los  Angeles 
Calif. 


jttouncer.  All  phases,  16  months  radio  and  tv 
Pol,  2  years  AFRS,  board  operation,  tape,  24, 
.pried.   Gladly  travel.   Available  immediately. 

Leal,  5870  Franklin  Ave.,  Hollywood,  Calif. 

4-8663. 


ktscaster,  strong  play-by-play,  ad-lib  sports, 
lleball,  basketball.  Experience.  Potential 
Eht  station,  right  references.  Tape,  resume, 
jvard  Parker,  397  E.  41  Street,  Paterson  4,  N.  J. 


New  announcers,  board  trained,  handle  tough 
commercial  schedule,  third  tickets,  all  phases 
of  staff  work.  $55  to  start.  Pathfinder  School  of 
Radio,  737  11th  Street,  N.  W.,  Washington,  D.  C. 
ME.  8-5255. 

Available  immediately.  13A  years  commercial,  2 
years  non-commercial,  operate  board.  Will  travel. 
Larry  Robitschek,  2308  Logan,  Mount  Vernon,  111. 

Man  with  pleasant  voice,  single,  26,  desires  per- 
manent position.  Third  class  license,  specialize 
in  hillbilly,  DJ,  news  and  sports.  Call  Edd  Scott, 
Orange  7263,  Orange,  Virginia. 

Experienced  am/tv  combo  man  desires  position 
with  am  and/or  tv  station.  Specialize  as  DJ  and 
cameraman.  Have  1st.  College  graduate.  Per- 
manent, family  man.  Calif.,  Nevada,  Ariz.,  Colo- 
rado only.  $325.  start.  D.  F.  Snow,  16326  Moor- 
park,  Encino,  Calif. 

Young,  reliable,  experienced  indie  station.  Excel- 
lent references.  Tape;  will  travel.  Gil  Stenson, 
530  E.  156  Street,  Bronx  55,  N.  Y. 

Experienced  announcer-disc  jockey.  Writes  con- 
tinuity, radio-television.  Box  124,  Route  4,  New 
Orleans,  La. 

Technical 

Reliable  married  engineer.  4  years  experience  all 
phases  of  studios,  tv  audio,  recordings,  trans- 
mitters. Desires  permanent  position.  Box  307C, 
B-T. 

First  phone.  23  months  am  experience.  Disc  and 
tape  recording.  Some  control  experience.  Box 
323C,  B-T. 

Engineer-announcer.  1st  phone.  6  years  experi- 
ence.  Have  car  prefer  midwest.    Box  375C,  B-T. 

First  class  engineer  with  first  phone,  available 
for  employment.  Give  all  details  first  letter.  All 
reasonable  offers  answered.  Fair  voice  with  five 
years'  experience.  Permanent.  Box  391C,  B-T. 

Engineer,  experienced  operation,  maintenance, 
am,  fm.  Available  two  weeks  notice.  Prefer  east 
coast.  Box  387C,  B-T. 

Engineer,  first  phone.  15  months'  experience.  Re- 
liable, married  vet.  Prefer  southeastern  New 
York  and  Connecticut  area.  Box  388C,  B-T. 

Engineer.  Desire  position  established  firm — mid- 
west. Experienced  construction,  maintenance, 
control  room.  Present  chief.  Family.  References 
available.  Require  notice.  Box  401C,  B-T. 

Radio-tv  studio  technician.  Light  experience. 
3rd  license;  working  for  1st  class.  Seeks  perma- 
nent position.  Capable  audio,  video,  camera,  film. 
Married,  reliable,  will  travel.  Write  Box  410C, 
B-T. 

1st  class  engineer.  Excellent  references.  Upper 
midwest  preferred.  Mel  Anderson,  Route  3,  St. 
James,  Minnesota.    8  F  161. 

Chief  engineer,  some  announcing.  Southwest 
location.  Available  now.  Jeff  Rice  Jr.,  708  West 
Central,  Bentonville,  Ark.    Telephone  74. 

Production-Programming,  Others 

Radio-tv  writer:  Prolific,  productive,  persuasive 
.  .  .  colorful,  compelling,  creative  .  .  .  imagina- 
tive, intelligent,  ingenious  .  .  .  expert,  experi- 
enced .  .  .  expensive.    Box  224C,  B-T. 

Program  director,  production  supervisor  and/or 
announcer.  12  years  experience  with  independent 
and  network  affiliates.  Family  man.  Great  Lakes- 
midwest  area  preferred.    Box  365C,  B-T. 


Continuity  writer,  male,  college  graduate,  English 
major.  Graduate  study  radio-television  broad- 
casting. Single,  26.  North  Carolina  or  New  Eng- 
land preferred,  but  not  necessary.  Anxious  to 
get  started.  References.  Replies  answered.  Box 
403C,  B-T. 

Young  producer-program  director  seeks  oppor- 
tunity in  radio  and/or  tv.  3  years'  radio,  one  year 
stage  directing  expressly  applicable  to  tv.  Ex- 
perienced in  traffic,  ear-catching  copy  and  script 
writing.  Straight  announcing,  as  well  as  news 
and  analysis,  personality  disc  work.  Repro- 
grammed  dying  am  station  back  to  life  and  into 
black.  Draft  exempt,  single,  will  travel.  Box 
424C,  B-T. 

Available,  man  and  wife.  Musicians  and  en- 
tertainers. Western  deejays.  Handle  commer- 
cials. Produce  barn  dance  and  children's  pro- 
grams. Emcee  shows.  Experienced.  Helen  and 
Toby,  417  E.  Central,  Carthage,  Missouri. 


Television 


Managerial 


Relocation  advisable  for  economy-minded,  na- 
tionally respected  manager  because  of  tv  merger. 
Twenty  years  successful  broadcasting  back- 
ground. Not  above  accepting  lesser  capacity  with 
good  organization.  Box  317C,  B-T. 

General  manager — tv.  10  years  broadcasting  ex- 
perience, 5  years  tv  management  in  major  mar- 
ket, thoroughly  familiar  with  all  phases  of  tv 
operation.  Have  designed,  equipped,  organized 
staff  of  uhf  and  vhf  stations  successfully  in  opera- 
tion. Previously  associated  with  sales  and  ad- 
vertising agencies.  Interested  in  stock  or  per- 
centage arrangement.  Family  man,  terminating 
present  employment.  Excellent  references.  Box 
377C,  B-T. 

Successful  general  manager,  presently  employed, 
over  20  years'  experience.  Background  excellent 
on  tv.  Personal  interview.  Box  414C,  B-T. 


Announcers 


Young  executive,  ambitious,  experienced,  radio- 
television,  announcing,  programming,  production, 
sales.  Box  329C,  B-T. 


Technical 


Tv  chief  engineer  with  BSEE  Degree,  six  years' 
tv  experience  and  fifteen  years'  radio  experience, 
seeks  position  as  engineering  manager  in  south- 
west. For  further  information  write  or  wire 
Box  271C,  B-T. 

Tv  applicants.  Chief  engineer,  experienced,  de- 
sign, construction,  operation  tv.  Presently  em- 
ployed industry.  Desires  return  telecasting.  Box 
369C,  B-T. 

Chief  engineer,  experienced  all  phases  of  tele- 
vision, both  studio  and  transmitter,  including 
operation,  maintenance  and  construction.  Box 
396C,  B-T. 

Production-Programming,  Others 

Thorough  background  in  programming  and  pro- 
duction. Versatile — highly  adaptable!  Want  op- 
portunity in  tv.    Box  372C,  B-T. 

Program  director — tv.  Capable  executive,  4  years 
tv  management  in  one  of  nation's  top  ten  mar- 
kets. Producer,  writer-director,  program  man- 
agement, sales,  ad  agency  and  network  experi- 
ence.  Box  376C,  B-T. 

(Continued  on  next  page) 
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"EXPERIENCED 
MANAGER  AVAILABLE 

"Due  to  the  sale  of  the  majority  interest  of  an  established  radio  station  in  a  southeastern 
metropolitan  market,  the  present  general  manager  is  now  available,  since  the  new  major 
stockholder  will  assume  active  management  upon  FCC  approval. 

This  mature,  experienced  executive  has  over  15  years'  experience  in  all  phases  of  the 
business  and  has  a  record  of  sound  progress,  with  emphasis  on  sales  and  programming. 
In  his  present  position  he  is  a  vice  president,  director  and  stockholder,  and  has  presided 
over  a  constantly  profitable  station  with  fine  public  acceptance. 

If  your  station  is  located  in  a  market  of  over  200,000,  preferably  in  the  south,  and  you 
can  use  a  highly  qualified  general  or  commercial  manager,  please  contact  the  President 
of  the  company  c/o 

Box  41 7C,  B*T. 


Situations  Wanted — (Cont'd) 


Available  in  30  days — Tv  personality  qualified  as 
producer,  director.  Currently  employed  in  major 
market.  10  years  radio  and  tv.  Now  14  hrs.  per 
week  on  tv  .  .  .  all  commercial.  Family  man. 
Best  references  including  present  employer.  36 
years  old.  Prefer  east  coast  or  Florida.  Write  to 
Box  382C,  B.T. 


New  director,  to  meet  challenge  your  major 
market  operation.  Emphasis  on  extensive  local 
news  coverage.  Six  years  radio-television  experi- 
ence, journalism  degree.  Box  393C,  B-T. 


Tv  producer-director,  topflight  network  commer- 
cial credits  covering  past  5V2  years,  New  York. 
Invites  negotiation  with  leading  packager  agency 
or  advertising  director,  metropolitan  area.  Box 
416C,  B-T. 


For  Sale 


Stations 


Idaho  radio  station.  Making  money.  All  or  part 
for  sale.  Opportunity  for  right  person  or  party. 
Box  237C,  B'T. 


West  coast.  Well  accepted.  Grosses  $85,000.  80% 
on  the  market  for  $57,000.    Box  409C,  B-T. 


Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


Planning  tv?  Save  your  boss  some  money.  560 
feet  of  Andrew  #453  transmission  line,  6V8"  51.5 
ohms.  New  -in  storage-  never  used.  Can  be 
bought  at  a  big  discount.   Box  373C,  B.T. 


One  Presto  model  PT-900  portable  tape  recorder. 
Used  2  years.  In  good  working  order.  Includes 
amplifier  and  power  supply.  Will  take  RCA  88D 
or  RCA  44BX  microphone  as  part  payment  or  2 
mikes  as  full  payment.  Contact  Station  WDOG, 
Marine  City,  Michigan.  Also  for  sale,  2  model  101 
Ecotape  recorders  in  good  working  order.  Any 
reasonable  offer  accepted.  .  _ 


RCA  10  kw  fm  transmitter.  Hewlett-Packard 
fm  monitor.  Jones  micro  match.  WFMJ  Broad- 
casting Co.,  Youngstown,  Ohio.    Riverside  3-4121. 


Best  offer,  240  ft.  Truscon  self-supporting  tower, 
type  H-30  with  lights.  WOKY-TV,  704  W.  Wis- 
consin Avenue,  Milwaukee,  Wisconsin. 


GE  fm  transmitter,  3  kw;  two  GE  fm  frequency 
and  modulation  monitors;  Communication  Prod- 
ucts auto-dryaire  dehydrator;  two  Fairchild  539- 
B  recorders;  one  Fairchild  540  equalizer  ampli- 
fier.   WSAI,  Cincinnati,  Ohio. 


REL  model  642,  3-bay  crossed  di-pole  fm  antenna. 
Gain  1.85.  105-108  mc.  Best  offer  to  WSIC,  States- 
ville,  N.  C. 


Disc  Jockeys!  Cream  of  Wit  classifies  6,000 
laughlines  alphabetically.  Publisher,  Sebring, 
Florida,  $3.50. 


Commercial  crystals  and  new  or  replacement 
broadcast  crystals  for  Bliley,  Western  Electric, 
RCA  holders,  Conelrad  frequencies,  etc.,  fastest 
service.  Also  monitor  and  frequency  measuring 
service.  Eidson  Electronic  Co.,  Temple,  Texas. 
Phone  3-3901. 


Call  letter  specialties — money  getting  promo- 
tions! Write  RA-TEL,  Box  770,  Huntsville,  Ala. 


Wanted  to  Buy 


Stations 


Small  or  medium  market  station  in  middle  At- 
lantic states.  Give  full  particulars,  first  letter. 
Response  will  be  held  in  strict  confidence.  Box 
211C,  B'T. 


Responsible  group  of  broadcasters,  financially 
sound  and  experienced  in  all  phases  of  broad- 
casting are  interested  in  purchasing  a  Wisconsin 
radio  station.  All  replies  will  be  answered  and 
information  forwarded  will  be  held  in  confidence. 
Box  239C,  B'T. 


Equipment,  etc. 


Five  kilowatt  air  cooled  am  transmitter,  tuning 
unit,  200  foot  guyed  tower,  frequency  and  modu- 
lation monitor.   Box  285C,  B.T. 


One  kw  am  transmitter.  Cash.  Write  or  wire 
Box  421C,  B-T. 


Wanted  to  Buy— (Cont'd) 


Harness  for  RCA  4-section  fm  pylon  antenna. 
Must  be  late  model  suitable  94.1  mc,  from  alumi- 
num (not  steel)  pylon.  Wire  KPFA,  Berkeley, 
Calif. 


10  kw  fm  amplifier,  WFMT,  1020  N.  Lake  Shore 
Drive,  Chicago,  111. 


Am  transmitters,  1  kw  and  5  kw.  Towers  of  all 
types.  Send  complete  information.  William  Bliz- 
zard, WMJM,  Cordele,  Georgia. 


REL  model  646B  fm  receiver  in  good  working 
condition.  Contact  Manager,  WONW.  Defiance, 
Ohio. 


Am  transmitter  1000  or  5000,  console.  Used,  good 
condition.  XEBH,  P.O.  Box  68,  Hermosillo, 
Sonora,  Mexico. 


Miscellaneous 


FCC  operator  license  quickly.  Individualized 
instruction  by  correspondence  or  in  residence. 
Beginners  get  first  phone  in  8  weeks.  Guaran- 
teed results.  Free  brochure.  Write  Don  Gran- 
tham, 6064  Hollywood  Blvd.,  Hollywood,  Cali- 
fornia. 


Wholesale  stationery — office  supplies!  Big  dis- 
count catalog — lOtf.  Towers,  935  N.  40th,  Phila- 
delphia 4,  Pa. 


Help  Wanted 


J  There's  always  an  opening  for  qualified  radio  J 

t  personnel  in  one  of  Oklahoma's  46  Radio  * 

*  Stations.  One  contact  covers  the  state.  Apply  J 

i  to — Guy  Farnsworth,  KCRC,  Enid,  Okla.,  Sec-  * 

J  retary,  Oklahoma  Broadcasters  Association.  \ 

f  Do  not  send  tapes  or  discs.  ' 

t     _   ' 


Salesmen 


BROADCAST-COMMUNICATIONS 
SALES  ENGINEERS 

Major  manufacturer  of  broadcast,  communica- 
tions and  electronic  equipment  has  excellent  op- 
portunities for  two  broadcast  field  sales  en- 
gineers to  work  from  New  York  and  Dallas  of- 
fices. Qualifications  must  Include  experience  in 
selling  broadcast  or  communications  equipment. 
Send  complete  personal  resume  including  experi- 
ence and  salary  requirements  to  the  nearest 
regional  office  below. 

COLLINS  RADIO  CO. 


W.  A.  Schrader  T.  W.  Sharne 

11  \Y.  42nd  St.  1930  Hi-Line  Dr. 

New  York  36,  X.  T.  Dallas  2,  Texas 


Production-Programming,  Others,  etc. 


PROGRAM  MANAGER 
RADIO 

50  KW  eastern  station — network  affiliate. 
Must  be  progressive,  thoroughly  experi- 
enced and  capable  of  handling  all  details 
of  programming.  All  replies  confidential. 
Send  complete  resume  to  Box  384C,  B*T. 
Interviews  will  be  arranged. 


Help  Wanted— (Cont'd) 

Television 

Managerial 


Salesmen 


TELEVISION  SALES  MANAGER 

Established  television  station  in  midwest  market 
has  opening  for  top  sales  manager.  Must  be 
35  to  45  years  of  age,  thoroughly  experienced 
and  capable  of  handling  all  details  of  local  and 
regional  sales  for  primary  network  television 
station.  All  replies  confidential.  Our  own  staff 
knows  of  this  ad. 

Salary  commensurate  with  caliber  of  man  we  , 
hire.     The  station  will  pay  reasonable  moving 

expenses. 

Send  complete  resume,  photograph  to  Box  275C, 
B»T.   Interviews  will  be  arranged. 


Technical 


TV  STUDIO  TECHNICIANS 

Have  immediate  openings  for  three  (3)  j 
technicians.  Previous  TV  studio  operating 
experience  preferred,  however,  will  consider 
recent  graduate  of  recognized  TV  school. 
Duties  will  include  all  studio  and  control 
room  operating  positions  and  routine  mainte- 
nance. Starting  salary  dependent  upon  past 
experience  and  ability.  First  class  radio  tele-  j 
phone  license  required.  Send  full  particulars 
including  age,  marital  status  and  past  experi- 
ence to  Chief  Engineer,  WTVN  Inc.,  753 
Harmon  Ave.,  Columbus,  Ohio. 


TECHNICIANS 
CBS 

Television  Network 


Needs  Technicians  for 
Video  Control  and  Mainte- 
nance Work. 

Emphasis  placed  on  engineering  education, 
electronic  schooling,  first-class  license,  broad- 
cast experience  (AM,  FM  or  TV),  amateur 
activity,  etc. 

Mail  detailed  resume  to 

CBS-TV, 

Technical  Operations  Manager, 
524  West  57th  Street, 
New  York,  N.  Y. 


WANTED 
TV  STATION  MANAGER  I 

Must  have  past  record  of  successful  accom- 
plishment in  similar  capacity,  and  be  able 
to  run  topflight  operation,  on  an  economi- 
eal  and  efficient  basis.  A  strong  sales  , 
background,  on  local  and  national  levels, 
is  a  prime  pre-requisite. 
An  exceptional  opportunity  awaits  the 
right  man.  To  be  considered  for  a  per- 
sonal  interview,  please  tell  your  complete 
story  in  first  letter,  and  be  sure  to  include 
recent  snapshot,  past  earnings,  compensa- 
tion  expected,  and  references,  which  will 
not  be  contacted  without  your  permission. 
Confidential.    Box  336C,  B«T. 


Help  Wanted— (Cont'd) 


Production-Programming,  Others 


TV  Station  Promotion  Manager 
Wanted  Immediately 

One  of  the  south's  better  VHF-TV  sta- 
tions, network-affiliated,  one  station  mar- 
ket, is  looking  for  a  good  promotion 
manager  who.  can  also  handle  publicity. 
Good  starting  salary.  Give  full  details 
in  first  letter  to  Box  367C,  B»T. 


Leading  CBS  VHF  Station 
Needs  Top  Program  Director 

This  major  market  station  offers  an  ex- 
perienced tv  program  man  an  excellent 
opportunity.  Send  full  particulars,  in- 
cluding photo,  salary  expected.  All  replies 
treated  in  strictest  confidence.  Material 
will  be  returned. 

Box  386C,  B'T. 


Situations  Wanted 


Managerial 


MANAGER-RADIO  OR  TV 

Honest-capable-sincere.  Years  of  successful 
radio  management  and  some  tv  experience. 
Presently  member  Board  of  Directors  of  State 
Association.  Highly  recommended  by  former 
employers  and  industry  leaders.  Not  high 
priced  but  expect  fair  deal.  Prefer  south  but 
willing  to  go  anywhere.  Available  at  once. 
Box  379C,  B.T. 


Announcers 


TOP-MARKET  RADIO 
PERSONALITY 

Looking  South  again  .  .  . 

Outstanding  sports  record:  maior  league 
baseball,  basketball,  football.  Successful 
commercial  announcer;  DJ.  Desires  return 
to  Southern  market  in  sports,  announcing  or 
executive  programming  capacity.  31  years 
|  old.  Family  man.  Excellent  references.  Box 
4I8C,  B»T. 


Television 


Production-Programming,  Others 


FILM  DIRECTOR 
AVAILABLE 

Experienced  Film  Director  Avail- 
able. Five  years  handling  all  phases 
film  room  operation,  film  buying, 
editing,  top  projectionist.  Married. 
Age  30.  Go  anywhere.  Best  refer- 
ences.- Box  419C,  B»T. 


Situations  Wanted — (Cont'd) 


Salesmen 


TV  SALESMANAGER 

Can  This  Experience 
And  These  Abilities 
Make  Money  for  You? 

*  Regional  Sales  Manager  for  the  First  Year  of 
Operation  for  the  Nation's  First  High  Power 
UHF  Station.  Organized  SaSes  Department,  Sales 
Procedures  and  Sales  Promotion. 

Created,  Sold  and  Produced  Shows  and  Com- 
mercials. 

Organized  and  Sold  Remotes,  Special  Events 
and  Promotions. 

*  13  Years  of  Successful  Sales  and  Executive 
Management. 

*  Recognition  of  the  Value  of  Honesty,  Loyalty, 
Leadership,  Aggressiveness,  Ability,  and  of 
Working  with  People. 

*  Desire  to  Develop  a  Wholesome  Community 
Family  Life. 

If  This  Looks  Interesting  So  Far,  and  You  Want 
Full  Details,  Write  Box  415C,  B'T. 


Miscellaneous 


THE   BEST   IN  COMPLETE, 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WflTl       CALL  Wlliii 

J.  M  HAMILTON  &  COMPANY 

FAINTING       f  SECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel    4-2115,  Oo.ionio,  N.  C, 


Employment  Services 


ESI 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel   for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Fbazieb 
TV  &   Radio  Management  Consultant* 
708  Bond  Bldg.,  Washington  5,  D.  C. 


PERSONNEL  PROBLEMS? 

We  render  a  complete  and  confidential  service 
to  Radio  &  TV  Stations  (near  and  far)  as  well 
as  Program  Producers. 

Griffin  &  Culver  Personnel  (Agency) 
280  Madison  Ave.,  New  York,  N.  Y.  ORegon  9-2690 

Paul  Baron,  Dir.,  Radio  TV  and  Film  Div. 
Resumes    welcomed    from    qualified  people. 


FOR  THE  RECORD 


(Continued  from  page  112) 


Renewal  of  License 

WEDR  Birmingham,  Ala.,  Magic  City  Bcstg. 
Co.  (BR-2373);  KWSO  Wasco,  Calif.,  E.  J.  Peters 
tr/as  Maple  Leaf  Bcstg.  Co.  (BR-2466);  KIPA 
Hilo,  Hawaii,  Big  Island  Bcstg.  Co.  (BR-1637); 
WBNL  Boonville,  Ind.,  Henry  C.  Sanders  and 
Norman  Hall,  d/b  as  Moonville  Bcstg.  Co.  (BR- 
2514)-  KXEL  Waterloo,  Iowa,  Josh  Higgins  Bcstg. 
Co  (BR-1188);  KENT  Shreveport,  La.,  Frank  H. 
Ford  (BR-1774);  WGUY  Bangor,  Me.,  Murray  Car- 
penter (BR-1746);  WBAL  Baltimore,  Md.,  The 
Hearst  Corp.  (BR-152);  WFUR  Grand  Rapids, 
Mich.,  Furniture  City  Bcstg.  Corp.  (BR-1734); 
KJCF  Festus,  Mo.,  Donald  M.  Donze  tr/as  Jeffer- 
son County  Radio  and  Television  Co  .(BR-2613); 
KRVN  Lexington,  Neb.,  Nebraska  Rural  Radio 
Assn  (BR-2594);  WWON  Woonsocket.  R.  I., 
Woonsocket  Bcstg  Co.  (BR-1378);  KIWW  San 
Antonia,  Tex.,  The  Good  Neighbor  Bcstg.  Co. 
(BR-2252);  WRFW  Eau  Claire,  Wis.,  Chippewa 
Valley  Radio  and  Television  Corp.  (BR-2039). 

APPLICATIONS  RETURNED 

WOWL  Florence,  Ala.,  Radio  Muscle  Shoals 
Inc. — License  to  cover  construction  permit  (BP- 


ROADCASTING 


Telecasting 


8962)  which  authorized  changes  in  the  antenna 
and  ground  system  (increase  height  of  antenna). 

WCNU  Crestview,  Fla.,  D.  Grady  O'Neal  and 
H.  French  Brown,  a  partnership  d/b  as  Gulf 
Shores  Bcstg.  Co. — Involuntary  assignment  of  li- 
cense to  H.  French  Brown  and  Charles  C.  O'Neal, 
administrator  of  the  estate  of  D.  Grady  O'Neal, 
deceased,  a  partnership  d/b  as  Gulf  Shores 
Bcstg.  Co. 

WAYM  Waynesboro,  Miss.,  New  Laurel  Radio 
Station  Inc. — Modification  of  construction  permit 
(BP-8841)  which  authorized  new  standard  broad- 
cast station  for  approval  of  antenna,  transmitter 
and  studio  location. 

KTJS  Hobart,  Okla.,  T.  J.  Shriner— Voluntary 
assignment  of  license  to  Alfred  Ray  Fuchs. 

Remote  Control 

KBTM-FM  Jonesboro,  Ark.,  Harold  E.  King  & 
Helen  W.  King  d/b  as  Regional  Bcstg.  Co. 
(BRCH-71). 

WRRC  Cherry  Valley,  N.  Y.,  Northeast  Radio 
Corp.  (BRCH-69). 

WRRD  DeRuyter  Village,  N.  Y.,  Northeast 
Radio  Corp.  (BRCH-70). 

Modification  of  CP 

KTVI  Boise,  Idaho,  Idaho  Bcstg  and  Tv  Co. — 
Mod.  of  CP  (BPCT-1312)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  8/9/54  (BMPCT-1836). 

February  10  Decisions 

By  the  Commission  En  Banc 
TV  BROADCAST  ACTIONS 
McFarland  Letters 

WAZL-TV  Hazleton,  Pa.,  Hazleton  Tv  Corp.— 

Is  being  advised  that  its  application  (BMPCT- 
1650)  for  extension  of  time  to  complete  con- 
struction of  tv  station  on  ch.  63  cannot  be 
granted  on  basis  of  present  showing. 

WEOK-TV  Poughkeepsie,  N.  Y.,  Mid-Hudson 
Bcstrs.  Inc. — Is  being  advised  that  its  application 
(BMPCT-1578)  for  extension  of  time  to  com- 
plete construction  of  tv  station  on  ch.  21  can- 
not be  granted  on  basis  of  present  showing. 

Murray  Carpenter  &  Assocs.,  Maine  Bcstg. 
Co.,  Bangor,  Me. — Designated  for  consolidated 
hearing  on  March  12,  1954,  applications  for  new 
tv  stations  to  operate  on  ch.  2  (BPCT-1797  and 
1804). 

Fayetteville  Bcstrs.  Inc.,  Ralph  E.  Hess,  Fay- 
ette ville,  N.  C. — Designated  for  consolidated 
hearing  on  March  12,  1954,  applications  for  new 
tv  stations  to  operate  on  ch.  18  (BPCT-1395  and 
1822). 

Propose  Second  Tv  Channel  to  Richland,  Wash. 

On  petition  filed  Dec.  28,  1953,  by  KALE,  Inc., 
Richland,  Wash.,  the  Commission  proposed  rule 
making  to  delete  ch.  3  minus  from  Lewiston, 
Idaho,  and  substitute  therefor  chs.  32  plus  and 
42,  and  assign  ch.  3  minus  to  Richland,  Wash. 
Comments  may  be  filed  on  or  before  March  15, 
1954. 

By  memorandum  opinion  and  order,  denied 
petition  for  reconsideration  and  supplement 
thereto,  both  filed  Dec.  17,  1953  by  the  Head  of 
the  Lakes  Bcstg.  Co.,  requesting  reconsideration 
of  Commission  action  taken  on  Nov.  27,  1953, 
which  amended  the  Table  of  Tv  Assignments  by 
making  various  channel  changes  in  the  Minne- 
sota-Michigan area  (Dockets  10670  and  10671). 
(Comr.  Doerfer  dissented.) 

BROADCAST  ACTIONS 

Renewal  of  Licenses 

The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period: 

KSIJ  Gladwater,  Tex.;  KTIL  Tillamook,  Ore.; 
KLOG  Kelso,  Wash.,  KIRX  Kirksville,  Mo.; 
WWPG-FM  Palm  Beach;  KOPO  Tucson,  Ariz.; 
KXLQ  Bozeman,  Mont.;  KYJC  Medford,  Ore.; 
WGLI  Corning,  N.  Y.;  WROX  Clarksdale,  Miss.; 
KTIP  Porterville,  Calif.;  WJER  Dover,  Ohio; 
KAIM  (FM)  Honolulu;  WHFB-FM  Benton  Har- 
bor, Mich.;  WHIO-FM  Dayton,  Ohio;  WHOP- 
FM  Hopkinsville,  Ky.;  WJAS-FM  Pittsburgh, 
Pa.;  WKPT-FM  Kingsport,  Tenn.;  WKRT-FM 
Cortland,  N.  Y.;  WLLH-FM  Lowell,  Mass.; 
WLTN  (FM)  Lewistown,  Pa.;  WLVA-FM  Lynch- 
burg, Va.;  WMCF  (FM)  Memphis,  Tenn.;  WMFR- 
FM  High  Point,  N.  C;  WROK-FM  Rockford,  111.; 
WSAM-FM  Saginaw,  Mich.;  WSAN-FM  Allen- 
town,  Pa.;  WSNJ-FM  Nr.  Bridgeton,  N.  J.; 
WSON-FM  Henderson,  Ky. 

KALE  Richland,  Wash.,  KALE,  Inc.— Granted 
renewal  of  license  without  prejudice  to  any 
further  action  that  may  be  taken  in  proceedings 
in  Docket  10787,  or  under  the  conditional  grant 
of  applications   (BTC-1476  and  BAL-1653). 
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Television  Applications  in  Hearings  Status,  January  31,  1954 


LOCATION  AND 
CHANNEL  NO. 

APPLICANT 

DOCKET 
NO. 

DATE 
DESIG- 
NATED 

ur,Diun 

HEARING 
SCHED- 
ULED & 
BEGUN 

ADJOURN- 
MENTS 

RECORD 
CLOSED 

PRO. 
FIND. 
DUE 

INIT'L 
DEC'N. 
ISSUED 

EXCEP- 
TIONS 
DUE 

ADDITIONAL  DATA 
RE  APPLICATIONS 

BATON  ROUGE,  LA.  (2) 
(Examiner  Hunttmg) 

Louisiana  Television  B/cingCorp. 

10550 

6-17-53 

7-17-53 
12-21-53 

12-21-53 

12-21-53 

None 
Required 

12-23-53 

None 
Filed 

Final  Decision  adopted  1-28-54  ,' 

BEAUMONT-PORT 

ARTHUR,  TEX.  (4) 
(Examiner  Huntting) 

(6) 
(4) 

(Examiner  Cunningham) 

Port  Arthur  College 
Smith  Radio  Company 

10285 
10352 

7-11-52 
11-26-52 

12-15-52 
5-  6-53 

Indefinitely 

The  Enterprise  Company 
Beaumont  B/cing  Corp. 
KTRM,  Inc. 

10286 
10287 
10288 

7   11  GO 

11-17-52 
11-17-52 

J— li— jj 

billed1' 

'  7-22-53 

Timely 
Filed 

Wditing  FinsI  Decision 

Jefferson  Amusement  Co. 

10779 

12-  2-53 

12-16-53 
1-13-54 

1-13-54 

1-13-54 

2-23-54 

BENTON  HARBOR, 

MICH.  (42) 
(Examiner  not  named) 

Palladium  Publishing  Co. 

10870 

1-27-54 

3-  1-54 

Application  for  extension  of  time 
to  complete  construction 

BILOXI,  MISS.  (13) 
(Examiner  Schilz) 

Radio  Associates,  Inc. 
WLOX  Broadcasting  Co. 

10844 
10845 

1-  6-54 

2-  5-54 

2-18-54 

BINGHAMTON,  N.  Y. 
(Examiner  Butts)  (40) 

Southern  Tier  Radio  Service,  Inc. 
Ottaway  Stations,  Inc. 

10681 
10682 

9-  9-53 

10-  9-53 
10-  9-53 

2-15-53 

D- 1 0863  dismissed  without  prej. 
1-19-54 

BRISTOL,  VIRGINIA- 
TENN.  (5) 
(Examiner  not  named) 

Appalachian  B/cing  Corp. 
Tri-Cities  Television  Corp. 

10879 
10880 

1    07  E*A 
X— LI— 04 

2-26-54 

BUFFALO,  N.  Y.  (2) 
(Examiner  Schilz) 

Niagara  Frontier  Amusement  Corp. 

10804 

12-10-53 

1-  8-54 

2-  2-54 



■ 

CAMDEN,  N.  J.  (17) 
(Examiner  Donahue) 

South  Jersey  B/cing  Co. 

10657 

8-26-53 

Q  OG  GO. 

12-18-53 

12-18-53 

10    lO  CO 
It  10  DO 

Required 

12-28-53 

Filed 

flfiSR   rli^mi^^Prt    w  /n  nrpin- 

ls   J.UUJO     Ulollll-JiCU      W    U  UICJU 

dice;  Final  Dec'n.  adopted 
1-28-54 

CANTON,  0.  (29) 
(Examiner  Litvin) 

Brush-Moore  Newspapers,  Inc. 
Stark  B/cing  Corp. 
Tri-Cities  Telecasting,  Inc. 

10272 
10273 
10606 

7-11-52 
7-11-52 
7-29-53 

10-  1—52 
8-17-53 

12-  7-53 

10      7  1.0 
ii—  /—DO 

2—23-54 

CHARLESTON,  S.  C.(2) 
(Examiner  Frederick) 

Southern  B/cing  Co.,  Inc. 
Charleston  B/cing  Co. 

10859 
10860 

1-20-54 

2-19-54 

2-10-54  Pre-hearing  conference 

CHARLESTON,  W.  VA. 

(8) 

(Examiner  Poindexter) 

The  Tierney  Company 

10729 

10-14-53 

11-13-53 
11-13-53 

1-12-54 

1-12-54 

None 
nieu 

1-27-54 

None  to 

ho  FiIpH 
ut  nicu 

D-10728  dismissed  w/o  prej. 

1-11  -      •  \AI  a  i  t  i  no  Pinal  Horicinn 

i  u  J4,  woiiing  rnidi  uciidiuii 

CHARLOTTE,  N.  C.(9) 
(Examiner  Irion) 

naaio  oiaiion  wouu,  inc. 
Piedmont  Electronics  &  Fixture 
Corp. 

Carolina's  Television  Corp. 

8837 
10846 
10847 

1-13-54 

2-12-54 

1 nrp.hpsrmo  rnnfprpnrp 

J.    fc.J   Jt    pic    IICqIMIe    LUI  H  CI  CHLC 

CHATTANOOGA, 

TENN.  (3) 
(Examiner  Bond) 

(12) 

WDOD  B/cing  Corp. 
Mountain  City  TV,  Inc. 

10438 
10439 

3-18-53 

4-20-53 
4-20-53 

8-20-53 

Timely 
Filed 

Waiting  Initial  Decision 

WUtr  D/Cing  OO. 

10473 

4-22-53 

G  OR  CO 

5-25-53 

1-13-54 

i   n  cii 

None 
Required 

1-20-54 

Field 

U  1U4/1  /t  UlollllaacU  W/U  ptcj. 

Final  Dec'n.  adopted  1-28-54 

CLARKSBURG,  W.  VA. 

(22) 

(Examiner  not  named) 

J.  Patrick  Beacom  &  Associates 

10871 

1-27-54 

2—26-54 

CORPUS  CHRISTI, 

TEX,  (10) 
(Ex3miner  Irion) 

(6) 
(22) 

Superior  Television,  Inc. 
Keys-TV,  Inc. 
K-Six  Television,  Inc. 

10556 
10557 
10558 

6-24-53 

7-  24-53 

8-  4-53 

1-  4-54; 
See  Remarks 

2-8-54  written  rebuttal  evidence; 
2-10-54  Conference  re  procedure 
for  written  reply  rebuttal 

Gulf  Coast  B/cing  Co. 

Baptist  Gen'l.  Convention  of  Texas 

10559 
10560 

6-24-53 

8-  3-53 
8-  3-53 

2-  9-54 

Coastal  Bend  Television  Co. 

10578 

7-  1-53 

7-31-53 
7-31-53 

12-  8-53 

12-  8-53 

None 
Required 

12-11-53 

None 
Filed 

D-10577  amended  &  removed 
12-8;  Final  Dec'n.  released  1-7-54 

DES  MOINES,  IOWA(8) 

^Pyaminor  FrPnrh^ 

^LAo  1  III  IICI    I  ICMLII/ 

Cowles  B/cing  Co. 
IVIurphy  B/cing  Co. 

8897 
8900 

9-23-53 

10-23-53 
10-23-53 

2-  3-54 

DETROIT,  MICH.  (50) 
(Examiner  Butts) 

Booth  Radio  &  TV  Stations,  Inc. 
Woodward  B/cing  Co. 

10660 
10661 

8-26-53 

9-25-53 
9-25-53 

2-12-54 

2-3-54  to  exchange  information 

DURHAM,  N.  C.  (11) 
(Examiner  French) 

Durham  B/cing  Enterprises,  Inc. 

10731 

10-14-53 

11-13-53 
11-18-53 

12-20-53 

12-20-53 

Required 

1-12-54 

None 
Filed 

D-10730  dismissed  w  o  prej.  1-4 
Final  Decision  issued  1-21-54 

ERIE,  PA.  (66) 
(Examiner  Huntting) 

Commodore  Perry  B/cing  Service, 
Inc. 

10615 

7-29-53 

8-28-53 
8-28-53 

12-  9-53 

12-  9-53 

None 
Required 

12-11-53 

None 
Filed 

D-10614    dismissed  11-10-53 

Final  riPf'n    i^QMPrl  19-^1 -S3 
rlllal   L'CL  II.  lodUCU  1L  Jl  JJ 

EVANSVILLE,  IND.(7) 
(Examiner  Sharfman) 

South  Central  B/cing  Corp 
Evansville  Television,  Inc. 
On  The  Air,  Inc. 
WFBIVI,  Inc. 

10461 
10462 
10463 
10464 

4-15-54 

5-25-53 

j-ZD-Do 

In  Progress 

FLINT,  MICH.  (12) 
(Examiner  Gaguine) 

WJR  The  Goodwill  Stations,  Inc. 
Trebit  Corp. 

W.  S.  Butterfield  Theatres,  Inc. 

10268 
10269 
10270 

7-11-52 
7-11-52 
11-5-52 

11   1 7  *\9 

11-17-52 

2-27-53 

TFHedy 

4-30-53 

Timely 
Filed 

\A' 1 1 1 1  n  ,1  Final  rioricinn 

Wailing  ruidi  i'cumuii 

FORT  WAYNE,  IND.  (69) 
(Examiner  Huntting) 

FORT  WORTH,  TEX. 

(11) 

(Examiner  not  named) 

Radio  Ft.  Wayne,  Inc. 
Anthony  Wayne  B/cing  ' 

10424 
10425 

3-  4-53 

4-  6-53 
4-  6-53 

7-  6-53 

Timely 
Filed 

10-28-53 

Timely 
Filed 

Waiting  oral  argument 

Texas  State  Network,  Inc. 
Lechner  Television  Co. 
Fort  Worth  TV  Co. 

10872 
10873 
10874 

1-27-54 

2-26-54 

FRESNO.  CALIF.  (12) 
(Examiner  Cooper) 

GRAND  RAPIDS, 

MICH.  (23) 
(Examiner  Bond) 

HARTFORD,  CONN.  (3 
(Examiner  Litvin) 

California  Inland  B/cing  Co. 
KARM,  The  Geo.  Harm  Station 

9050 
10650 

8-20-53 

9  21  53 

9-28  53 

See  Remarks 

3-  8-54 

2-8-54  to  receive  depositions  t 
close  record 

Music  B/cing  Co. 
Peninsular  b/cing  Co. 

10552 
10607 

6-17  53 
Z-29-53 

8-  28-53 

9-  9-53 

1-20-54 

1-20-54 

None 
Required 

D-10553  dismissed  w/o  prej 
8-18-53;  P.F.  may  be  filed  by 
3-15-54 

The  Travelers  B/cing  Service  Corp. 
Harttord  Telecasting  Co.,  Inc. 

8621 
10699 

9-30-53 

10  30  53 

10-30-53 

In  Progress 
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LOCATION  AND 
CHANNEL  NO. 


TTIESBURG,  MISS. 

0) 

xaminer  not  named) 


5UST0N.TEX.  (13) 
xaminer  Cunningham) 


APPLICANT 


Hattiesburg  Television  Co. 


Houston  TV  Co.,  Inc. 


DOCKET 
NO. 


10736 


10754 


DATE 
DESIG- 
NATED 


10-28-53 


11-12-53 


HEARING 
SCHED- 
ULED & 
BEGUN 


12-11-53 
1-12-54 


ADJOURN- 
MENTS 


RECORD 
CLOSED 


1-12-54 


PRO. 
FIND. 
DUE 


None 
Required 


INIT'L. 
DEC'N. 
ISSUED 


1-14-54 


EXCEP- 
TIONS 
DUE 


None  to 
be  Filed 


ADDITIONAL  DATA 
RE  APPLICATIONS 


D-8796;  10753;  10755  dismissed 
w/o  prej.  1-12-54;  waiting  Final 
Dec'n. 


UNTINGTON,  W.  VA. 

(13) 

xaminer  Poindexter) 


Greater  Huntington  Radio  Corp. 
The  Ashland  B/cing  Co. 
Huntington  B/cing  Corp. 


10863 
10864 
10865 


1-20-54 


2-19-54 


2-2-54  pre-hearing  conference 


IDIANAPOLIS,  IND. 

(8) 

xaminer  Huntting) 


Universal  B/cing  Co.,  Inc. 


8905 


11-18-53 


12-18-53 
12-  4-53 


12-  4-53 


None 
Required 


12-  8-53 


None 
Filed 


D-10760  dismissed  w/o  prej. 
11-30;  Final  Dec'n.  adopted 
1-28-54 


&CKSONVILLE,  FLA. 

(12) 

xaminer  Frederick) 


City  of  Jacksonville 
Florida-Georgia  TV  Co.,  Inc. 
Jacksonville  B/cing  Corp. 


10833 
10834 
10835 


1-  6-54 


2-  5-54 


3-15-54 


1-  15-54  Pre-hearing  conference; 

2-  15-54  Hearing  conference 

3-  15-54  Testimony 


NOXVILLE,  TENN(10) 
Ixaminer  Sharfman) 


Scripps-Howard  Radio,  Inc. 
Radio  Station  WBIR,  Inc. 
Tennessee  Television,  Inc. 


10512 
10513 
10514 


5-13-53 


ANCASTER,  PA.  (8) 
"xaminer  Bond) 


WGAL,  Inc. 


10366 


12-31-52 


6-15-53 
6-15-53 


2-  4-54 


2-  2-53 
6-  1-53 


6-  4-53 


6-  4-53 


None 
Required 


11-13-53 


Timely 
Fiied 


D-10365  dismissed  w/o  prej. 
1-28;  Final  Dec'n.  adopted 
1-28-54 


TTLE  ROCK,  ARK. 

(11) 

xaminer  Litvin) 


Arkansas  Television  Co. 
Arkansas  Telecasters,  Inc. 


10610 
10611 


7-29-53 


8-28-53 
8-28-53 


Indefinitely 


D-10608-09  dismissed  w/o  prej.; 
2-15-54  exchange  written  direct 
testimony 


(DRAIN,  OHIO  (31) 
Examiner  Huntting) 


Elyria-Lorain  B/cing  Co. 


10526 


5-27-53 


6-26-53 
9-15-53 


1-26-54 


1-26-54 


None 
Required 


1-27-54 


None  to 
be  Filed 


D-10525  dismissed  w/o  prej.  1-6: 
Waiting  Final  Decision 


ADISON,WISC.(3) 
xaminer  Cunningham) 


Radio  Wisconsin,  Inc. 
Badger  Television  Co.,  Inc. 


8959 
10641 


8-12-53 


9-11-53 
10-23-53 


12-  1-53 


12-22-53 


2-10-54 


ANSFIELD,  OHIO  (36) 
ixaminer  Butts) 


Mansfield  Journal  Co. 
Fergum  Theatres,  Inc. 


10791 
10792 


12-  2-53 


12-31-53 


2-  1-54 


EMPHIS, TENN.  (3) 
xaminer  Hardy) 


WREC  B/cing  Service 
WMPS,  Inc. 


10761 
10762 


11-18-53 


12-18-53 


See  A  Below 


1-11-54  exchange  pts.  of  reliance 


I  AMI,  FLA.  (10) 
xaminer  Sharfman) 


(7) 

xaminer  Cunningham) 


ILWAUKEE,  WISC. 

(12) 

ixaminer  Sharfman) 


IOBILE,  ALA.  (5) 
Examiner  Irion) 


IONTGOMERY,  ALA. 

(12) 

xaminer  Donahue) 


ONTPELIER,  VT.  (3) 
xaminer  Cunningham) 


IUSKEG0N,  MICH. 

(35) 
ixaminer  Irion) 


USKOGEE,  OKLA. 

(8) 

xaminer  French) 


Il EW  ORLEANS,  LA.  (4) 
Examiner  Smith) 


NORFOLK-PORTS- 
MOUTH, VA.  (10) 
Examiner  Frederick) 


WKAT,  Inc. 
L.  B.  Wilson,  Inc. 
North  Dade  Video,  Inc. 
Public  Service  TV,  Inc. 


Biscayne  Television  Corp. 
Mel  Foster-Harold  Hoersch 
East  Coast  TV  Corp. 
South  Florida  TV  Corp. 
Sunbeam  Television  Corp. 


Wisconsin  B/cing  System,  Inc. 
Milwaukee  B/cing  Co. 
Milwaukee  Area  Telecasting  Corps. 
Kolero  Telecasting  Corp. 


WKRG-TV,  Inc. 

The  Mobile  Television  Corp. 


Montgomery  B/cing  Co.,  Inc. 
Alabama  Television  Co. 


WCAX  B/cing  Corp. 
Colonial  Television,  Inc. 


Versluis  Radio  &  TV,  Inc. 
Versluis  Radio  &  TV,  Inc. 


Tulsa  B/cing  Co. 

Oklahoma  Press  Publishing  Co. 

Ashley  L.  Robison 


Loyola  University 

The  Times-Picayune  Publishing  Co 
James  A.  Noe  &  Co. 


Beachview  B/cing  Corp. 
Portsmouth  Radio  Corp. 


9321 
10825 
10826 
10827 


12-30-53 


1-29-54 
1-29-54 


Indefinitely 


10854 
10855 
10856 
10857 
10858 


8954 
9015 
10793 
10794 


10457 
10458 


10573 
10574 


10642 
10643 


10442 
10644 


10836 
10837 
10838 


8936 
10795 
10796 


10800 
10801 


1-20-54 


2-19-54 


12-  2-53 


12-31-53 
See  B 
Below 


4-15-53 


5-25-53 
5-25-53 


10-  5-53 


7-  1-53 


7-  31-53 

8-  27-53 


9-29-53 


8-12-53 


9-11-53 
9-18-53 


3-23-53 
8-14-53 


4-22-53 
4-22-53 


8-27-53 


1-  6-54 


2-  5-54 


12-  2-53 


12-31-53 
1-  4-54 


2-  9-54 


12-  9-53 


1-  8-54 
1-  8-54 


See  C  Below 


1-7-54  Pre-hearing  conference; 
3-1-54  Exchange  pts.  of  reliance 


10-  5-53 


Timely 
Filed 


9-29-53 


None 
Required 


10-7-53 


9-18-53 


None 
Required 


10-  2-53 


8-28-53 


Timely 
Filed 


10-23-53 


Timely 
Filed 


Timely 
Filed 


Timely 
Filed 


B/cast  Bureau  filed  no  Pro.  Find. 
Waiting  Initial  Decision 


Oral  argument  held  1-25-54; 
Waiting  Final  Decision 


B/cast  Bureau  filed  no  Excep- 
tions; Oral  Argument  held  1-11; 
Wait  F.D. 


Oral  argument  held  1-11-54; 
Waiting  Final  Decision 


Pre-hearingconference  held  1-19 


2-1-54  exchange  of  information; 
2-4-54  exchange  of  pts.  of  re- 
liance 


1-4-54  conference  held;  D-I0799 
dismissed  w/o  prej.  1-6-54 


1GDEN,  UTAH  (9) 
Examiner  Donahue) 


United  B/cing  Company 


10757 


11-12-53 


12-11-53 
1-18-54 


1-18-54 


1-18-54 


None 
Required 


D-10756  dismissed  w/o  prej. 
12-2;  Waiting  Initial  Decision 


'ADUCAH,  KY.  (6) 
Examiner  not  named) 


Columbia  Amusement  Co. 
Paducah  Newspapers,  Inc. 


10875 
10876 


1-27-54 


2-26-54 


'EORIA,  ILL.  (8) 
Examiner  Smith) 


WMBD,  Inc. 

WIRL  Television  Co. 


10541 
10542 


6-10-53 


PETERSBURG,  VA.(8) 
'Examiner  Hardy) 


HOENIX.ARIZ.  (3) 
Examiner  not  named) 


Petersburg  Television  Corp. 
Southside    Virginia  Telecasting 
Corp. 


10737 
10738 


10-28-53 


KTAR  B/cing  Co. 
Arizona  Television  Co. 


10877 
10878 


1-27-54 


ORTLAND,  ORE.  (8) 
Examiner  Smith) 


(12) 


Westinghouse  Radio  Stations 
Portland  Television,  Inc. 
North  Pacific  TV,  Inc. 
Cascade  Television  Co. 


9138 
10245 
10319 
10324 


7-11-52 
7-11-52 
9-17-52 
9-25-52 


Oregon  Television,  Inc. 
Columbia  Empire  Telecasters 
Northwest  TV  &  B/cing  Co. 


10246 
10247 
10317 


7-11-52 
7-11-52 
9-  3-52 


7-10-53 
7-10-53 


12-23-53 


12-23-53 


See  D 
Below 


D-10543  dismissed  w/o  prej. 
10-20 


11-27-53 


See  E  Below 


2-26-54 


10-  1-52 
10-  1-52 


7-20-53 


7-20-53 


Timely 
Filed 


Waiting  Initial  Decision 


10-  1-25 
10-  1-52 


5-15-53 


5-15-53 


Timely 
Filed 


11-17-53 


Timely 
Filed 


Waiting  Final  Decision 
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FOR  THE  RECORD 


\ 


LOCATION  AND 
CHANNEL  NO. 

APPLICANT 

DOCKET 
NO. 

DATE 
DESIG- 
NATED 

HEARING 
SCHED- 
ULED « 
BEGUN 

ADJOURN- 
MENTS 

RECORD 
CLOSED 

PRO. 
FIND' 
DUE 

INIT'L. 
DEC'N. 
ISSUED 

EXCEP- 
TIONS 
DUE 

ADDITIONAL  DATA 
RE  APPLICATIONS 

PROVIDENCE,  R.  1.(12) 
(Ex3min6r  Sharfmsn) 

Cherry  &  Webb  B/cing  Co. 

8737 

10-19-53 

11-18-53 
11-18-53 

Indefinitely 

Designated  under  Sec.  309(c)  ! 

RALEIGH.  N.  C.  (5) 
(Examiner  French) 

WPTF  Radio  Co. 
Capitol  B/cing  Co.,  Inc. 

10861 
10862 

1-20-54 

2-19-54 

RICHMOND,  VA.  (12) 
(Examiner  Irion) 

Richmond  Newsoapers,  Inc. 
Richmond  Television  Corp. 

8945 
10805 

12-16-53 

1-15-54 
1-15-54 

3-  1-54 

ROANOKE,  VA.  (7) 
(Examiner  Bond) 

Times-World  Coro. 
Radio  Roanoke,  Inc. 

10655 
10656 

8-26-53 

9-25-53 
9-25-53 

Indefinitely 

SACRAMENTO  CALIF. 

(3) 

(Examiner  Donahue) 
(10) 

Sacramento  B  'cers,  Inc. 
KCRA,  Inc. 

9012 
10294 

10-29-52 
7-11-52 

11-17-52 
11-17-52 

4-23-53 

Timely 
Filed 

Waiting  Initial  Decision 

McClatchy  B'cing  Co. 
Sacramento  Telecasters,  Inc. 

9013 
10298 

7-11-52 

11-17-52 
11-17-52 

6-  5-53 

6-  5-53 

Timely 
Filed 

11-10-53 

Timely 
Filed 

Waiting  Final  Decision 

SAN  BERNARDINO, 

CALIF.  (30) 
(Examiner  Butts) 

(18) 

( Examiner  not  named) 

Orange  Belt  Telecasters 

10579 

7-  1-53 

8-  3-53 
8-  3-53 

8-  4-53 

Timely 
Filed 

9-18-53 

None 
Filed 

10-23  Comm.  stayed  effect 
Init'l  Dec'n.;  Waiting  Final  Dj 
cision 

KITO,  Inc. 

10696 

9-30-53 

Appl'n.  for  add'l.  time  to  cor 
plete  construction 

CAM  IACC       rt  1  1  C 

SAN  JUSt,  UALIr. (H) 
(Examiner  Poindexter) 

C     ft/1     Porlin    P    TW  rnm 

r.  ivi.  Kaaio  &  I  v  Lorp. 
Standard  Radio  &  TV  Co. 

8939 
10707 

10-  7-53 

11-  6-53 
11-  6-53 

11-16-53 

11-16-53 

None 
Required 

11-20-53 

See 
Remarks 

Exceptions  filed  by  D-8939  onl 
waiting  oral  argument 

oAVAININAH,  bA.  (3) 

(Examiner  Cunningham) 

womv,  inc. 
WJIV-TV,  Inc. 

10517 
10518 

5-13-53 

6-15-53 
6-15-53 

11-  6-53 

,  11-  6-53 

Timely 
Filed 

Briefs  filed  1-31;  Reply  to  WJ 
P.F.  by  WSAV  filed  12-28;  wj 
I.D. 

SEATTLE,  WASH.  (7) 
(Examiner  Donahue) 

Oueen  City  B/cing  Co. 
KXA,  Inc. 

Puget  Sound  B/cing  Co.,  Inc. 

9030 
10758 
10759 

11-18-53 

12-18-53 
1-26-54 

2-  1-54 

SHREVEPORT,  LA. (3) 
(Examiner  Cooper) 

(12) 

(Examiner  Litvin) 

KTBS,  Inc. 

International  B/cing  Corp. 

10476 
10477 

4-22-53 

5-29-53 
5-29-53 

1-20-54 

1-20-54 

2-26-54 

Southland  Television  Co. 
Radio  Station  KRMD 
Shreveport  Television  Co. 

10522 
10523 
10524 

5-20-53 

6-19-53 
6-19-53 

7-31-53 

7-31-53 

Timely 
Filed 

Waiting  Initial  Decision 

SIOUX  CITY,  IOWA  (4) 
(Examiner  Cooper) 

KCOM  B/cing  Co. 

10673 

9-  2-53 

10-  2-53 
10-12-53 

1-  4-54 

1-  4-54 

None 
Filed 

1-11-54 

None 
Filed 

D-10672  dismissed  w/o  pre 
12-30;   Final    Decision  issue 
1-21-54 

SOUTH  BEND,  IND.  (46) 
(Examiner  Cooper) 

South  Bend  B/cing  Corp. 
Michiana  Telecasting  Corp. 

10534 
10535 

6-  3-53 

7-  3-53 
1-11-54 

See  F  Below 

SPOKANE,  WASH.  (2) 
(Examiner  Butts) 

Louis  Wasmer 
Television  Spokane 

10422 
10423 

3-  4-53 

4-  6-53 
4-  6-53 

Indefinitely 

SPRINGFIELD, ILL,  (2) 
(Examiner  French) 

Sangamon  Valley  TV  Corp. 
Cacitol  City  TV  Co. 
WMAY-TV,  Inc. 

10701 
10702 
10703 

9-30-53 

10-30-53 
10-30-53 

2-  8-54 

2-2-54  Exchange  of  exhibits 

ST.  LOUIS  MO.  (4) 
(Examiner  Hardy) 

(11) 

(Examiner  Donahue) 

KWK.  Inc. 
KXOK,  Inc. 

Missouri  Valley  TV  Co. 

8810 
8811 
10752 

11-12-53 

12-11-53 
12-16-53 

3-15-54 

1-7-54  Exchg.  of  Pts.  of  Reliant 

1-  13-54  Hearing  Conference 

2-  4-54  Fifth  Hearing  Conferen 

St.  Louis  Telecast,  Inc. 
St.  Louis  Amusement  Co. 
Columbia  B/cing  System,  Inc. 
220  Television,  Inc. 

8809 
10788 
10789 
10790 

12-  2-53 

12-31-53 

Indefinitely 

12-11-53  Conference;  12-16-. 
Oral  argument  re  continuance 

STOCKTON,  CALIF. 

(13) 

(Examiner  French) 

Radio  Diablo,  Inc. 

8873 

11-25-53 

12-24-53 
1-12-54 

1-12-54 

1-12-54 

None 
Required 

1-21-54 

None  to 
be  Filed 

D- 10766  dismissed  w  o  prej.  1- 
Wait  Final  Decision 

A.  1-4-54  Exchange  of  points  of  reliance 

1-  5-54  2nd  hearing  conference 

2-  1-54  Exchange  of  exhibits 
2-23-54  Testimony 


B.  12-14-bd  Pre-hearing  conference 
12-21-53  Exchange  of  information 


1-  4-54  Opened  record  &  disposed  of  procedural  matters  othre 

than  points  of  reliance 
1-  8-54  Oral  argument  re  pet'n.  to  amend  filed  by  Kolero 
1-15-54  Last  day  to  file  petn's  re  adequacy  of  funds 
1-29-54  Exchange  of  points  of  reliance 
Indef.   Further  hearing  conference 


1-22-54  Agreements  re  stipulations  &  depositions  submitte 

1-27-54  Exchange  of  information 

1-  29-54  Conference  re  points  of  reliance 

2-  15-54  Exchange  of  exhibits 
2-23-54  Testimony 


matummn 


rmumminiiniiiiiiutJiiiiii 


Carolina  Regional 

$110,000.00 

A  profitable  fulltime  network  regional  facility  located  in  one  of 
the  best  markets  in  the  Carolinas.  An  outstanding  opportunity  for 
one  or  two  qualified  operators  to  enjoy  worth-while  profits  and  ideal 
living  conditions. 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

RADIO-TV-HEWSPAPER  BROKERS 


WASHINGTON.  D.  C. 
James  W.  Blackburn 
William  T.  Stubhlefleld 
Washington  Bids. 
Sterling  J-4341-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
.  Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 


2-23-54  Affirmative  Proposed  Findings  due 
4-  1-54  Counter  Proposed  Findings  &  Conclusions  due 
4-15-54  Objections  to  Counter  Proposed  Findings  &  replies  I 
conclusions  due 


1-11-54  Exchange  of  points  of  reliance 
1-21-54  Hearing  conference 

1-  27-54  Conference  re  petition  to  enlarge  issues 

2-  1-54  Exchange  of  exhibits 
2-  8-54  Testimony 


2-  15-54  Exchange  of  Exhibits 

3-  1-54  Exchange  of  points  of  reliance 
3-  8-54  Conference  re  points  of  reliance 
3-22-54  Testimony 


G.  12-  8-53  Counter  proposed  findings  &  conclusions  filed 

1-25-54  Rebuttal  proposed  findings  &  conclusions  filed ;  wa'tin 
oral  argument 
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LOCATION  AND 
CHANNEL  NO. 

APPLICANT 

DOCKET 
NO. 

DATE 
DESIG- 
NATED 

HEARING 
SCHED- 
ULED & 
BEGUN 

ADJOURN- 
MENTS 

RECORD 
CLOSED 

PRO. 
FIND. 
DUE 

INIT'L. 
DEC'N. 
ISSUED 

EXCEP- 
TIONS 
DUE 

ADDITIONAL  DATA 
RE  APPLICATIONS 

PETERSBURG- 
(IPA,  FLA.  (8) 
iminer  Cooper) 

(13) 

The  Tribune  Co. 
Pinellas  B/cing  Co. 
The  Tampa  Bay  Area  Telecasting 
Co. 

10250 
10251 
10252 

7-11-52 

10-15-52 
10-15-52 

1-21-53 

Timely 
Filed 

7-13-53 

Timely 
Filed 

Waiting  Final  Decision' 

Tampa  Times  Co. 

Orange  Television  B/cing  Co. 

Tampa  Television  Co. 

10253 
10255 
10330 

7-11-52 
7-11-52 
10-  8-52 

10-15-52 
10-15-52 

6-11-53 

Timely 
Filed 

12-  2-53 

Timely 
Filed 

Waiting  oral  argument 

.SA,  OKLA.  (2) 
iminer  Huntting) 

(17) 

Central  Plains  Enterprises,  Inc. 

Fryer  Television  Co. 

The  Oil  Capital  Television  Corp. 

10839 
10840 

1-  6-54 

2-  5-54 

Tulsa  Television  Co. 
Arthur  R.  Olson 

10842 
10843 

1-  6-54 

2-  5-54 
1-28-54 

1-28-54 

None 
Required 

1-29-54 


None  to 
be  Filed 

Waiting  Final  Decision 

CO,  TEX  (10) 
iminer  Poindexter) 

KWTX  B/cing  Co. 
Waco  Television  Corp. 

10694 
10695 

9-23-53 

10-23-53 
10-23-53 

1-  4-54 

1-15-54 

3-  8-54 

JHITA,  KAN.  (10) 
aminer  Hutchison) 

(3) 

Mid-Continent  TV,  Inc. 
KAKE  B/cing  Co.,  Inc. 

10262 
10263 

10-  8-52 
7-11-52 

10-20-52 
10-20-52 

5-  7-53 

Timely 
Filed 

11-  4-53 

Timely 
Filed 

Waiting  oral  argument 

The  Radio  Station  KFH  Co. 
Taylor  Radio  &  TV  Corp. 
Wichita  TV  Corp.,  Inc. 

10259 
10260 
10261 

7-11-52 

10-20-52 
10-20-52 

9-  9-53 

9-9-53 

See  G 
Below 

ST  PALM  BEACH, 
LA.  (12) 
aminer  Honig) 

WEAT-TV,  Inc. 

10829 

12-30-53 

1-29-54 
1-29  54 

1-29-54 

None 
Required 

D-10828  dismissed   w/o  prej. 
1-26;  Waiting  Initial  Decision 

lint  li  i 
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Sen.  Johnson's  Letter  to  FCC  on  License  Fee  Proposal 
(See  Government  Section) 


(Opilj.l 


February  8,  1954 

ar  Chairman  Hyde: 

Reference  is  made  to  the  Commission's  Pro- 
sed Rule  Making  Proceeding  in  Docket  No. 

announcing  a  proposed  schedule  of  fees  for 
ensing  and  related  activities.  This  is  such  a 
sically  vital  matter  that  I  feel  compelled  to 
omit  comments  on  it. 

\t  the  outset,  I  want  to  make  it  crystal  clear 
it  I  am  not  criticizing  the  Commission  for  sub- 
tting  this  proposed  fee  plan.  I  know  that  over 
i  years  various  Committees  of  Congress  have 
bed  the  development  of  some  system  for  charg- 
g  appropriate  fees  for  licenses  but  the  com- 
.  fixity  of  the  problem  has  always  short  cir- 
sti«««)|ited  any  Workable,  satisfactory  plan, 
inference  ,  .  , 

i>  talent  ifThe  suggestive  rather  than  mandatory  lan- 

 -  age  of  the  Independent  Appropriations  Act  of 

te;  IMiiji  )2,  5  U.S.C.  140,  reveals  that  Congress  must 
ve  been  fully  cognizant  of  the  difficulties  that 
iy  be  encountered  in  imposing  charges  or  fees 
specific  cases.  The  Section  states,  among 
ler  things:  "It  is  the  sense  of  the  Congress 
)at  any  .  .  .  license,  permit,  .  .  .  granted,  .  .  . 
all  be  self-sustaining  to  the  full  extent  pos- 
)le,  and  the  head  of  each  Federal  agency  is 
thorized  .  .  .  such  fee,  charge,  ...  if  any,  .  .  .". 
iwever,  the  Director  of  the  Budget  issued  a 
[•ective  to  the  Commission,  so  some  plan  had 
be  suggested. 

is  s«yiiic)i  The  radio  spectrum  is  one  of  the  most  valuable 
sets  which  the  people  of  the  United  States  own. 
leed  not  emphasize  the  importance  telephone, 
legraph,  television  and  radio  play  in  the  eco- 
mic,  political  and  social  life  of  our  great  coun- 
7.  In  the  Communications  Act  the  Congress 
tlined  meticulously  a  definite  policy  which 
is  to  guide  the  Commission  in  administering 
e  Act.  The  Act  specifically  declares  that  the 
anting  of  licenses  does  not  give  the  licensee  a 
oprietary  interest  in  a  frequency.  Nothing 
ould  be  done  to  encourage  a  licensee  to  be- 
ve,  directly  or  indirectly,  that  he  may  be  pur- 
jasing  an  equity,  no  matter  how  slight  it  may 
t  in  a  particular  frequency.  The  chief  consid- 
ations  which  dominate  the  Act  are  and  must 
main  the  public  interest  and  public  responsi- 
Lity. 

The  question  of  fees  as  proposed  by  the  FCC  is 
fundamental  to  the  principles  which  underlie 
e  Communications  Act  that  any  departure  from 
should  be  resolved  by  the  Congress.  The  Con- 
ess  may  very  well  find  that  the  imposition  of 
es  for  licenses  and  related  activities  is  reason- 
le  and  does  not  compromise  these  principles. 
Dwever,  this  is  a  judgment  that  should  be  made 
'  the  Congress  after  full  hearings  in  which 
eryone  would  be  given  an  opportunity  to  be 
terd.  ■. 

There  are  many  questions  which  must  be  re- 
ived. Should  we  levy  the  same  $325.00  fee  on 
100  watt  station  that  we  would  levy  on  a  50,000 
att  station?  Should  the  charge  be  the  same 
r  a  competitive  TV  application  in  St.  Louis 
rving  millions  of  people  and  requiring  weeks 
hearings,  and  a  non-competitive  application 
l!d;»*flr  a  TV  station  to  serve  an  area  of  10,000  people 
hich  would  be  processed  in  a  few  days?  Does 
le  payment  of  a  stiff  fee  for  licensing  give  any 
[eater  right  to  the  licensee  than  he  has  today 
fcthout  a  fee? 

Any  schedule  of  fees  designed  to  raise  revenue 
,,  FOADCASTING     •  TELECASTING 


die 
Siepliew 


to  offset  expenses  incurred  by  the  Commission  in 
administering  its  licensing  functions  may  merely 
create  a  monstrosity  defeating  the  purpose  for 
which  it  was  intended.  Who  is  to  determine 
what  portion  of  what  number  of  man-hours  are 
strictly  devoted  to  licensing  as  distinguished 
from  other  unrelated  activities?  What  type  of 
accounting  system  will  be  required  to  identify 
and  allocate  such  cost?  Will  an  inspection  serv- 
ice have  to  be  created  by  the  licensee  in  order  to 
determine  whether  there  isn't  overcharging  or 
duplication  of  costs?  Will  the  expense  of  ascer- 
taining costs  outrun  the  benefit  derived  from 
the  fee?  How  many  additional  employees  will 
be  required  to  obtain  this  information?  These 


are  merely  some  of  the  questions  which  must 
be  examined. 

It  must  be  kept  uppermost  in  our  minds  that 
under  the  provisions  of  the  Communications  Act, 
the  United  States  has  developed  the  best  and 
finest  communications  system  in  the  entire  world. 
This  has  not  been  an  accident. 

A  bill  amending  the  Federal  Communications 
Act  to  prohibit  a  schedule  of  fees  to  be  charged 
for  licenses  and  other  related  activities  of  the 
FCC  other  than  a  nominal  basis  is  being  intro- 
duced. It  is  my  hope  that  a  full  hearing  may  be 
held  in  the  near  future  by  the  Committee  on 
Interstate  and  Foreign  Commerce.  Accordingly, 
I  urge  the  Commission  to  suspend  the  proceed- 
ing until  the  Committee  of  Congress  created  to 
legislate  on  communication  policy  has  had  an 
opportunity  to  explore  this  matter  thoroughly. 

Sincerely  yours, 

/s/  ED.  C.  JOHNSON 


the  finest 


remote  control 
system  available  . . . 
positive  control 
20  metering  circuits 
40  control  circuits 


SCHAFER  REMOTE  CONTROL  SYSTEM 


satisfied  customers  coast  to  coast 
one  year  guarantee 
two  weeks  delivery 

complete  —  ready  to  install  $1570 
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NO  2-2)61 


February  15,  1954 


Page  121 


%CSt  +  ♦  ♦•♦  ♦  Over  Puget  Sound! 
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OLYMPIA 


Don't  buy  PART  when  you  can  get  it  ALL! 

KTNT-W 

Covering  Seattle,  lacoma  and  the  Puget  Sound  Area 

125,000  WATTS  •  CHANNEL  II 


KTNT-TV  AREA     •     QUICK  FACTS 

AND  FIGURES 

Population  Distribution 

City  of  Seattle 

37.65% 

Balance  of  King  County 

21.37% 

Pierce  County   (Including  Tacoma) 

22.22% 

Balance  of  Areas  West  and  South 

18.76% 

TOTAL  (1,250,000) 

100.00% 

Crade  A  contour  covers  over  1  ,000,000  people;  Grade 

A  and  B  contours  cover 

over  1,250,000  people;  1  NFLUENCE  AREA  covers  over  1,500,000  people 

AFFILIATED  WITH  CBS  and  DUMONT  TELEVISION  NETWORKS  •  CONTACT  WEED  TELEVISION 
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Ielestatus® 

Stations  on  the  Air  With  Market  Set  Count 
id  Reports  of  Grantees'  Target  Dates 

Itor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  commercially 
ii  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  com- 
Ircial  programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
Ictive  set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
iarate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
but  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B-T  estimate, 
itions  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

mingham — 

WABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 
f  225,000 

WbRC-TV  (6)  NBC;  Raymer;  184,300 
k/JLN-TV  (48),  12/10/52— Unknown 
WSGN-TV  (42),  12/18/52— Unknown 
baturt — 

WSL-TV  (23)  12/26/52-5/1/54 
jbilet— 

WALA-TV  (10)  ABC,  CBS,  NBC;  Headley- 
;  Reed;  52,500 

WKAB-TV  (48)  CBS,  DuM;  Forjoe;  41,600 
ntgomeryt — 

WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 
I  mer;  22,300 

Montgomery  Bcstg.  Co.  (12),  Initial  Decision 
|  JO/7/53 

ARIZONA 

sa  (Phoenix) — 

KTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 

80,289 
penix — 

COOL-TV  (10)   ABC;  Hollingbery;  80,289 
ICOY-TV  (10)  ABC;  Blair;  80,289 
CPHO-TV  (5)  ABC,  CBS,  DuM;  Katz;  80,289 
cson — 

<OPO-TV  (13)  CBS,  DuM;  Forjoe;  19,825 
CVOA-TV  (4)  NBC;  Raymer;  19,825 
mat— 

OVA  (11)  DuM;  Forjoe;  17,902 
ARKANSAS 

irt  Smitht— 

pCFSA-TV   (22)   ABC,   NBC,  DuM;  Pearson; 

i  18,500 

t  Springst — 

Southern  Newspapers  Inc.   (9)  1/20/54 — Un- 
known 
tie  Rock— 

KARK-TV    (4)    NBC;    Petry;  6/18/53-4/1/54 

(granted  STA  Jan.  11) 
ZETV  (23),  10/30/53-Unknown 
KRTV  (17)  CBS,  DuM;  51,000 
le  Blufft— 

•CATV  (7)  ABC;  Avery-Knodel;  56,102 

CALIFORNIA 

kersfield—  • 
CBAK-TV  (29)  ABC,  DuM;  Forjoe;  49,600 
CERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 
98,831 

rkeley  (San  Francisco)— 
CQED  (*9)  7/24/53-Unknown 
ico — 

CHSL-TV  (12)  CBS,  NBC;  Grant;  28,200  . 
ronat— 

CCOA  (52),  9/16/53-Unknown 

Centrof — 

Valley  Empire  Telecasters  (16)  2/10/54— Un- 
known 

rekat — 

sCEEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair 
ssno — 

KBID-TV  (53)  Meeker;  8/12/53-2/13/54  (grant- 
ed STA  Feb.  2) 

fCJEO-TV  (47)  ABC;  Branham;  81,850 
KMJ-TV  (24)  CBS,  NBC;  Raymer;  79,147 
s  Angeles — 

<BIC-TV  (22),  12/10/52-Spring  '54 

KABC-TV  (7)  ABC;  Petry;  1,758,985 

KCOP  (13)  Katz;  1,758,985 

KHJ-TV  (9)  H-R;  1,758,985 

KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,758,985 

JCNXT  (2)  CBS;  CBS  Spot  Sis.;  1,758,985 

<KTLA  (5)  Raymer;  1,758,985 

KTTV  (11)  DuM;  Blair;  1,758,985 

KTHE  («28) 

ircedt— 

OfER  (34),  9/16/53-Unknown 
>ntereyf — 

KMBY-TV  (8)  CBS;  HoUingbery;  190,212 
cramento — 

,KBIE-TV  (46)  6/26/53-Spring  '54 

KCCC-TV  (40)  28,418 

HcClatchy  Bcstg.  Co.  (10),  Initial  Decision 
'  U/6/53 


Newest  Starter: 

Listed  below  is  the  newest  station 
that  has  started  commercial  operation: 
WARM-TV  Scranton,  Pa.  (ch.  16),  Feb.  9. 


Salinast — 

►  KSBW-TV  (8)  CBS,  NBC;  Hollingbery;  380,990 
San  Bernardinot — 

KITO-TV  (18),  11/6/52-Unknown 
Orange  Belt  Telecasters  (30),  Initial  Decision 
9/18/53 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  206,382 

►  KFSD-TV  (10)  NBC;  Katz;  206,382 
Elliot  Cushman  (21),  12/23/ 53-Unknown 

San  Francisco — 
KB  AY-TV  (20),  3/11/53-February  '54  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  829,400 

►  KPIX  (5)  CBS,  DuM;  Katz;  829,400 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  829,400 
KSAN-TV  (32)  McGillvra;  4/29/53-4/6/54 

San  Josef — 

KVIE  (48),  6/17/53-OctOber  '54 

Standard  Radio  &  Tv  Co.  (11),  Initial  Decision 
11/18/53 
San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  64,579 

►  KEYT   (3)   ABC,  CBS,  NBC.  DuM;  Holling- 

bery; 413,827 
Stocktonf — 

►  KTVU  (36)  Hollingbery 

Radio  Diablo  Inc.  (13)  Initial  Decision  1/21/54 
Tulare  (Fresno) — 

►  KVVG  (27)  DuM;  Forjoe;  107,000 

Yuba  Cityt— 
KAGR-TV   (52),  3/11/53-Unkonwn 

COLORADO 

Colorado  Springst — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

39,217 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,600 
Denver— 

►  KBTV  (9)  ABC,  CBS;  Free  &  Peters;  197,516 

►  KFEL-TV  (2)  NBC;  Blair;  197,516 

►  KLZ-TV  (7)  CBS;  Katz;  197.516 

►  KOA-TV  (4)  NBC;  Petry;  197,516 

KRMA-TV   (*6),  7/1/53-1954 

Grand  Junctionf — 
KFXJ-TV  (5)  Holman;  3/26/53-May  '54 

Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  38,000 

►  KDZA-TV  (3)  McGillvra;  40,200 

CONNECTICUT 

Bridgeport — 
WCTB  (*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  54,019 

WSJL  (49),  8/14/52-Unknown 

Hartfordt— 
WEDH   (*24),  1/29/53-Unknown 

WGTH-TV   (18),  10/21/53-Unknown 

New  Britain — 

►  WKNB-TV  (30)  CBS.  DuM;  Boiling;  137.063 
New  Haven — 

WELI-TV  (59;,  H-R;  6/24/53-Summer  '54 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

659,040 

WNLC-TV   (26)     12/31  /52-Unknown 

Norwichf — 
WCTN  (*63),  1/29/53-Unknown 

Stamfordt— 
WSTF  (27),  5/27 /53-Unknown 

Waterbtiry — 

►  WATR-TV  (53)  ABC,  DuM;  Rambeau;  97,960 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


now 

there 

are 

423,000 
sets  in 
WFBM-TV's 
coverage 
area 


.  .  .  and  the  audi- 
ence is  growing 
every  day.  Put 
your  sales  message 
on  Channel  6. 


Represented  nationally 
by  The  Katz  Agency 


WFBM-TV 

INDIANAPOLIS 


Affiliated  with  WEOA,  Evans- 
ville;  WFBM,  Indianapolis; 
WFDF,  Flint;  WOOD  AM 
&  TV,  Grand  Rapids 
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A-TV 

Covers  the  prosperous 
Keokuk,  Iowa 
Hannibal,  Missouri 
Quincy,  Illinois 
Area 

There  are 

129,405 

Families  Unduplicated 
by  service  from 
any  station  outside 
KHQA-TV's 
Class  B  Contour 


TELEVISION  HOMES 

in  KHQA-TV's 

100  mv/m  CONTOUR 

Exclusive  CBS  and 
DuMont  Television  Outlet 
For  Keokuk-Hannibal-Quincy 
Area 
You  need 

KHQA-TV — Channel  7 

to  cover  this  market 

Represented  by 
WEED  TELEVISION 
Chicago,  New  York,  Detroit, 
Atlanta,  Boston,  Hollywood, 
San  Francisco 

Tower 

886  Feet  above  Average  Terrain 
12  Bay  RCA  Antenna 
36.3  KW  ERP  Now 
316  KW  ERP  CP 

For  availabilities  write: 

WALTER  J.  ROTHSCHILD 
National   Sales  Manager 


QUINCY.  ILLINOIS 
Affiliated   with  WTAD-AM-FM 


FOR  THE  RECORD 


DELAWARE 

Dovert — 

WHRN   (40),  3/11/53-Unknown 

Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  184,762 
WILM-TV  (83).  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis;  591,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595.600 

►  WTTG  (5)  DuM;  Blair;  559,000 

FLORIDA 

Clearwatert — 
Pioneer  Gulf  Tv  Bcstrs.   (32),  12/2/53-March 
•54 

Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  86,000 

►  WITV  (17)  ABC,  DuM;  Venard;  107.200  (also 

Miami) 
Fort  Myerst — 

WINK-TV  (11)  Weed;  3/11/53-3/1/54 
Jacksonville — 

►  WJHP-TV  (36)  Perry 

►  WMBR-TV  (4)  ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  208,441 
WOBS-TV    (30)    Stars   National;  8/12/53-April 
'54 
Miami — 

►  WITV  (17)  See  Fort  Lauderdale 
WMIE-TV  (27),  12/2/53-Unknown 
WTHS-TV    (*2),  11/12/53-lfnknown 

►  WTVJ    (4)    ABC,   CBS,   NBC,   DuM;    Free  & 

Peters;  235,000 
WMFL  (33),  12/9/53-Vnknown 
Orlandot — 

WDBO-TV  (6)  CBS;  Blair;  10/14/ 53- April  '54 
Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 
Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery 

►  WPFA  (15)  CBS,  DuM;  Young 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

50,000 
Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV   (8)    NBC;   Blair;   Initial  Decision 
7/13/53-April  '54 
West  Palm  Beach — 

WEAT-TV  Inc.  (12)  Initial  Decision  2/3/54. 

►  WIRK-TV  (21)  Weed;  21,405 
WJNO-TV  (5),  11/4/53-6/1/54 

GEORGIA 

Albanyt — 

WALB-TV  (10)  Burn-Smith;  11/13/54-6/1/54 
6/1/54 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340,810 

►  WSB-TV  (2)  NBC;  Petry;  340,810 
WQXI-TV  (36),  11/19/53-Summer  '54 

Augusta — 

►  WJBF-TV  (6)  ABC,  NBC;  Hollingbery;  40,800 
WRDW-TV  (12)  CBS;  Headley-Reed;  9/16/53- 

2/14/54 
Columbus — 

►  WDAK-TV    (28)    ABC.    NBC;  Headley-Reed; 

22,500 

►  WRBL-TV  (4)  CBS;  Hollingbery 
Macon — 

►  WETV  (47)  ABC,  NBC;  Branham;  34,662 

►  WMAZ-TV  (13)  CBS,  DuM;  Katz;  60,000 
Romet — 

►  WROM-TV  (9)  Weed;  75,500 

Savannaht — 

WTOC-TV  (11)  ABC,  CBS;  Katz;  6/26/53- 
2/14/54 

Thomasvillet — 

WCTV  (6),  12/23/53-Unknown 

Valdostat— 

WGOV-TV  (37)  Stars  National;  2/26/53-Febru- 
ary  '54 

IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters:  24,200 

►  KIDO-TV  (7)  NBC,  DuM;  Blair;  24,500 

KTVI  (9)  ABC;  Hollingbery;  1/15/53-October 
•54 

Idaho  Falls— 

►  KID-TV  (3)  CBS,  NBC;  Gill-Perna;  13.500 
KIFT  (S)  ABC;  Hollingbery;  2/26/53-April  '54 

Nampat — 

KFXD-TV    (6)    Hollingbery;  3/11/53-Unknown 

Pocatellot— 

K1SJ  (6)  CBS;  2/26/53-Novembcr  '54 

KW1K-TV    (10)    ABC;    Hollingbery;  3/26/53- 
March  '54 

Twin  Fallst — 

KLfX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
5/1/54 


ILLINOIS 


Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  DuM;  Weed;  165,000 
B  loomingtont — 

►  WBLN  (15)  McGillvra;  12,350 
Champaign — 

►  WCIA   (3)   Hollingbery;  250,000 
WCUI  (21),  7/22/53-Vnknown 
WTLC   (*12),  11/4/53-Vnknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1.8: 

►  WBKB  (7)  ABC;  Blair;  1.800,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,800,00 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1.800.0C 
WOPA-TV  Inc.  (44)  2/10/54-Unknown 
WTTW  (*11),  11/5/53-Unknown 

Danville — 

►  WDAN-TV  (24)  Everett-McKinney;  15,00' 
Decatur — 

►  WTVP    (17)    ABC,  DuM;    George  W. 

129,500 

Evanstont — 
WTLE  (32),  8/12/53-Unknown 

Harrisburgt — 

►  WSIL-TV  (22) 

Joliett— 

WJOL-TV  (48),  8/21/53-Vnknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM 

ley-Reed;  124,825 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  106,40! 
Quincyt — 

►  KHQA-TV  (7)  (See  Hannibal  Mo.) 

►  WGEM-TV  (10)  ABC,  NBC;  Walker;  91 
Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  173,002 

►  WTVO  (39)  CBS,  NBC,  DuM;  Weed;  56,0 
Rock  Island   (Davenport,   Moline) — 

►  WHBF-TV    (4)    ABC,    CBS,  DuM; 

Knodel;  250,361 
Springfield— 

►  WICS    (20)    ABC,   CBS,   NBC,  DuM; 

61,169 


Y 


INDIANA 


Me. 


NBC,  DuM; 

(69),  Initiai 

P 

j 


Bloomington — 

►  WTTV  (4)  ABC,  CBS.  NBC.  DuM 

303.040 

Elkhartt— 
WSJV  (52)  H-R;  6/3/53-3/1/54 

Evansvillet — 

►  WFIE  (62)  Venard;  41,750 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS, 

mer;  63,931 
Anthony  Wayne  Bcstg.  Co 
cision  10/27/53 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM 

423,000 

WJRE  (26),  3/26/53-Unknown 
Universal  Bcstg.  Co.  (8)  Boiling;  1/28/54- 
LaFayettet — 

►  WFAM-TV  (59)  Rambeau;  43,120 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  W; 

54,230 
Princetont — 

►  WRAY-TV  (52)  Walker;  25,000 
South  Bend — 

►  WSBT-TV  (34)  ABC.  CBS.  NBC.  DuM; 

mer;  95.685 
Terre  Hautet — 
WTHI-TV  (10),  10/7/53-Unknown 

Waterloot — 

WINT  (15)  4/6/53-3/1/54 

IOWA 

Ames — 

►  WOT- TV   (5)   ABC,  CBS,  NBC,  DuM;  1 

240,000 
Cedar  Rapids — 

►  KCRI-TV  (9)  H-R;  100.000 

►  WMT-TV  (2)  CBS;  Katz;  194,376 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (5)  NBC;  Free  &  Peters;  250,: 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46.713 
WHO-TV  (13)  NBC;  Free  &  Peters;  9jj| 

April  '54 

Fort  Dodget — 

►  KQTV  (21)  Pearson;  41.000 
Mason  Cityt — 

KGLO-TV    (3)    CBS,   DuM;    Weed;  101 
Spring  '54 
Sioux  Citv — 
KCTV  (36),  10/30/S2-Unknown 

►  KVTV  (9)  CBS,  NBC,  DuM;  Katz;  80.0 
KCOM  Bcstg.  Co.  (4)  1/21/54-Unknown 

Waterloot — 

►  KWWL-TV    (7)    NBC,    DuM;  Headley- 

101,448 


Directory  information  Is  in  following  ordei 
letters,  channel,  network  affiliation,  nationa 
resentative;  market  set  count  for  operatlni 
tlons;  date  of  grant  and  commencement 
date  for  grantees. 


"ige  124 


February  15,  1954 


Broadcasting 


Telecas 


KANSAS 


jrKTVH°(12)  CBS,  DuM;  H-R;  89,639 

^WsACSTV  (*8),  7/24/53-Unknoum 

~KOAM-¥v  (7)  ABC,  CBS,  NBC,  DuM;  Katz; 
50,000 

(°KTKA~  (42),  11/5/53-Unknown 
LwiBW-TV  (13)  CBS;  Capper  Sis.;  46,953 

\KAKf7 Bcstg.  Co.  (10),  Initial  Decision  10/30/53 
KEDD  (16)  ABC,  NBC;  Petry;  61,545 


KENTUCKY 


m 


sis- 1 


^WPTV^  (59)  Petry;  8/14/52-Vnknown 
ttendersont — 

f  WKHT  (50)  CBS;  Meeker;  31,000 

^WLAP^TV  (27)  Pearson;  12/3/53-4/1/54 

houisville —  '   _ 

■WAVE-TV  (3)  ABC,  NBC,  DuM;  NBC  Spot 
Sis.;  326,776 

•WHAS-TV  (11)  (b)  CBS;  Harrington,  Righter 
&  Parsons 

WKLO-TV   (21)  ABC,  DuM;  Venard;  55,483 
WLOU-TV  (41)  For  joe;  1/15/53-Summer  '54 
fyewportt — 

I  WNOP-TV  (74)  12/24/53-Unknown 
(aducaht — 

WTLK   (43),  9/16/53-TJnknown 


LOUISIANA 

lexandriat — 

KALB-TV  (5),  12/30/53-Unknown 

[•  AJi,at°n  Rouge — 

KHTV  (40),  12/18/52-Unknown 
WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 
44,000 

WBRZ-TV  (2)  1/28/54-9/1/54 
afayettet — 

jKVOL-TV  (10),  9/16/53-3/15/54 
KLFY-TV  (10),  9/16/53-3/15/54 
isles  Chariest"*- ■ 

KPLC-TV  (7)  11/12/53-Vnknown 
KTAG  (25)  ABC,  CBS,  DuM;  Young 
jonroe — 

KNOE-TV  (8)  CBS,  NBC,  ABC,  DuM;  H-R; 
94,500 

KFAZ  (43)  Pearson;  16,500 
lew  Orleans — 

WCKG  (26)  Gill-Perna;  4/2/53-Late  Winter  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Spring  '54 
WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 
235,077 

WJMR-TV  (61)  DuM;  Boiling;  56,443 
WTLO   (20),  2/26/53-Unknown 
ireveport — 

KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 
29,500 


3,002 
;5S,* 


I;  Yo) 
[;  Met 

DuM 
Initial 

DuM' 
W/SMlJ 


uM;  Wat 


DuM; 


MAINE 

ingort — 

WABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 

bery;  52,000 
;wiston — 

WLAM-TV  (17)  ABC,  CBS,  DuM;  Everett-Mc- 

Kinney;  16,000 
)landt — 

WMTW  (8),  7/8/53-4/1/54 
>rtland — 

WCSH-TV  (6)  NBC;  Weed;  84,527 

WGAN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 

WPMT  (53)  ABC,  CBS,  NBC,  DuM;  Everett- 

McKinney;  31,000 


DuM;  "I 


MARYLAND 


kltimore — 

IWAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  529,974 
WBAL-TV  (11)  NBC;  Petry;  529,974 
WITH-TV  (72)  Forjoe;  12/18/52-Unknown 
W MAR-TV  (2)  CBS;  Katz;  529,974 
WTLF  (18)  12/9/53-Summer  '54 
iters;  "  lamberlandt — 

WTBO-TV  (17)  11/12/53-Summer  '54 
lisburyt — 

WBOC-TV  (16)  Burn-Smith;  3/11/53-3/1/54 

MASSACHUSETTS 
Bams  (Pittsfield)t— 

'WMGT  (74)  Walker;  2/18/53-2/15/54  (granted 

STA  Feb.  1) 
bston — 

y/VBOS-TV  (50),  3/26/53-Unknown 
(WBZ-TV  (4)  NBC;  Free  &  Peters;  1,143,486 
WGBH-TV  (*2)  7/16/53-10/1/54 

JDW  (44),  8/12/53-Unknown 
JWNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,143.486 
irocktont — 

iVHEF-TV  (62),  7/30/53-Fall  '54 
Imbridge  (Boston) — 
WTAO-TV  (56)  DuM;  96,250 


itz; 


jO*1. 

am 


IOADCASTING 


Lawrencet — 

WGIM  (72),  6/10/53-Unknown 
New  Bedford! — 

WTEV   (28),   Walker;  7/11/53-Spnng  '54 
Pittsfieldt— 

WBEC-TV  (64),  11/12/ 53-TJnknown 
Springfield —   ' 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  118.000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  118,000 
Wforc ester- — 

WAAB-TV  (20)  Hollingbery;  8/12/53-April  '54 

►  WWOR-TV  (14)   ABC,  DuM;  Raymer;  45.000 

MICHIGAN 

Ann  Arbor —  „  „„„ 

►  WP AG-TV  (20)  DuM;  Everett-McKinney;  17,200 
WUOM-TV  (*26),  11/4/53-Unknown 

Battle  Creek  

WBCK-TV  (58)  Headley-Reed;  11/20/52-Sum- 
mer  '54 

WBKZ  (64)  ABC;  Weed;  55,924 
Bay  City  (Midland,  Saginaw) — 

WNEM-TV    (5)    NBC,    DuM;  Headley-Reed; 
9/2/53-2/15/54  (granted  STA  Jan.  13) 

Benton  Harbort — 
WHFB-TV  (42),  2/26/53-Unknown 

Cadillact — 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed 
Detroit — 

WCIO-TV  (62),  U/19/53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,405,800 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,144,890 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140,000 

East  Lansingt — 

►  WKAR-TV  (»60) 
Flint — 

WFDF-TV  (12),  Initial  Decision  5/11/53 

►  WTAC-TV  (16)  ABC;  Raymer;  44,850 

Grand  Rapids—  „  . 

WOOD-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

357,094 
Kalamazoo— 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  367,839 
Lansing —  . 

►  WILS-TV  (54)  DuM;  Venard;  31,240 

►  WJEM-TV  (6)  ABC,  CBS,  NBC.  DuM;  H-R; 

245,320 

Muskegont — 
WTVM  (35),  12/23/52-Vnknown 

Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS,  NBC,  DuM;  Gill- 

Perna;  69,280 
WSBM-TV  (51),  10/29/53-Unknovm 

Traverse  Cityt — 
WPBN-TV  (7),  U/25/53-Unknown 

MINNESOTA 

Austint — 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  74,013 
Dulutht — 

KDAL-TV  (3)  NBC;  Avery-Knodel;  12/11/53- 
3/1/54 

».  WFTV  (38)  ABC,  CBS,  NBC,  DuM;  Young; 

34,500 
Hibbingt— 

North  Star  Tv  Co.  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul)—  _ 

►  WCCO-TV  (4)  ABC,  CBS,  DuM;  Free  8c  Peters; 

425,700 

►  WTCN-TV  (11)  ABC;  Blair;  413,400 
Rochester — 

►  KROC-TV   (10)   ABC,  NBC,  DuM;  Meeker; 

65,000 

St.  Paul  (Minneapolis) — 

►  KTSP-TV  (5)  NBC;  Petry;  425,700 

►  WMIN-TV  (11)  ABC;  Blair;  413,400 

MISSISSIPPI 

Columbust — 
WCBI-TV  (28),  3/11/53-Unknown 

Jackson^-" 

►  WJTV  (25)  ABC,  CBS,  NBC,  DuM;  Katz;  31,996 

►  WLBT  (3)  NBC;  Hollingbery;  31,996 
WSLI-TV  (12)  ABC;  Weed;  7/22/53-3/31/54 

Meridiant — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 
ley-Reed; 36,200 

MISSOURI 

Cape  Girardeaut —  .  ... 

KFVS-TV  (12)  Pearson;  10/ 14/ 53- April  '54 
KGMO-TV  (18),  4/16/53-Unknown 

Claytont — 
KFUO-TV  (30),  2/5/53-Unknown 

Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R; 

39,343 
Festust — 

►  KACY  (14)  Raymer;  201,200 
Hannibalt  (Quincy,  111.)— 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  96,606 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantee*. 


They're  often  behind  different  wheels,  but  when  it  comes 
to  television,  both  the  Iowa  farmer  and  his  city  neighbor 
turn  to  Channel  9.  KCRI-TV  is  the  station  that  serves  the 
interests  of  both  . . .  the  station  that  sells  Iowa's  second 
largest  urban  market  (dollar  volume  of  retail  sales)  and 
Northeast  Iowa's  rich  farm  market...  at  7A  the  cost  of 
other  local  TV  media.  Pop.  536,190.  Retail  sales  $622 
miHion.  Gross  farm  income  $485  million.  Get  all  the 
facts  from  H-R  Television,  Inc. 


basic 

ABC 

affiliate 


kc  r  i-tv 


channel 


CEDAR  RAPIDS,  IOWA 
Covering  Northeast  Iowa 


Telecasting 
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even  in  WATERLOO 

IT'S 


FOR  THE  RECORD 


Every  day,  every  night,  people 
in  Waterloo  watch  WHEN 
and  then  shop  the  Syracuse 
Market. 


Waterloo,  N.  Y.,  in  the  Syra- 
cuse shopping  area,  is  only 
one  community  in  the  rich  26 
county  market  covered  exclu- 
sively by  WHEN.  And  it  rep- 
resents 2!4  million  buyers. 
Here's  a  market  that  forms  the 
heart  of  the  Empire  State,  that 
boasts  of  high  industrial  diver- 
sity and  rich  agriculture.  But 
most  of  all,  it's  a  market  with 
a  high,  stable  buying  income 
that  can  be  diverted  into 
product  sales.  WHEN  offers 
the  means  of  getting  COM- 
PLETE COVERAGE  OF  THIS 
IMPORTANT  UPSTATE  NEW 
YORK  MARKET. 


I 


SEE  YOUR  NEAREST 
KATZ  AGENCY 


Joplint — 

KSWM-TV  (12),  12/23/53-Unhnown 
Kansas  City — 

►  KCMO-TV  (5)  ABC;  Katz;  365,480 

►  KCTY  (25)  ABC,  CBS,  DuM;  Avery-Knodel; 

65,934 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  365,480 

►  WDAF-TV  (4)  ABC,  CBS,  NBC,  DuM;  Har- 

rington, Righter  &  Parsons;  365,480 

►  WHB-TV  (9)  CBS;  Blair;  365,480 

Kirksvillet — 

KTVO  (3)  12/16/53-6/15/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  92,205 
St.  Louis — 

►  KACY  (14)  See  Festus 
KETC  ("9)  5/7/53-Unknown 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 

555,914 

►  KSTM-TV  (36)  ABC;  H-R;  205,000 
WIL-TV  (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  HI. 

Sedaliat— 

KDRO-TV  (6)  Pearson;  2/26/53-February  '54 

Springfieldt— 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  38,896 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  42,300 

MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  7,500 
KRHT  (8),  1/15/53-Unknown 

Buttet— 

►  KOPR-TV   (4)   CBS,  ABC;  Hollingbery;  7,000 

►  KXLF-TV  (6)  NBC,  DuM;  Walker;  4,000 

Great  Fallsf— 

KFBB-TV  (5)  CBS;  Weed;  1/15/53-March  '54 

Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/U/53-7/1/S4 
NEBRASKA 

Holdreget — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  15,630 
Lincoln — 

►  KFOR-TV   (10)   ABC;   Raymer;  71,348 

►  KOLN-TV  (12)  DuM;  Weed;  75,938 
Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  227.689 

►  WOW-TV  (6)  DuM,  NBC;  Blair;  227,689 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weed: 

13,401 
Renot — 

►  KZTV  (8)  ABC,  CBS,  NBC.  DuM;  Pearson; 

12,740 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45),  4/22/53-Unknown 

Manchestert — 
WMUR-TV  (9)  Weed;  8/26/53-2/15/54 

Mt.  Washingtont — 

WMTW   (8),  7/8/53-4/1/54 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58) 
Atlantic  City— 

►  WFPG-TV  (46),  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 16,110 
WOCN  (52),  1/8/53-Unknown 
Camdent — 

South  Jersey  Bcsg.  Co.  (17)  1/28/54-Unknown 
Newark  (New  York  City)— 

►  WATV  (13)  Weed;  4,150,000 

New  Brunswickt — 

WDHN  (47),  4/2/53-Unknown 

WTLV  (*19),  12/4/52-Unknown 

Trentont — 

WTTM-TV  (41),  For  joe;  7/16/53-Unknown. 
NEW  MEXICO 

Albuquerquet — 

►  KGGM-TV  (13)  CBS;  Weed;  40.000 

►  KOAT-TV  (7)  ABC;  Hollingbery;  36,000 

+■  KOB-TV  (4)  ABC,  CBS,  NBC,  DuM;  Branham; 
38,518 

Clovist— 
KNEH  (12),  3/4/53-Unknown 

Roswellt — 

►  KSWS-TV  (8)  ABC,  DuM;  Meeker;  17,743 

NEW  YORK 

Albany  (Schenectady.  Troy)— 
WPTR  (23),  6/10/53-Unknown 

►  WROW-TV  (41)  ABC;  Boiling;  57,000 
WTVZ  (*17),  7/24/52-Unknown 

Binghamton — 

►  WNBF-TV  (12),  ABC,  CBS,  NBC,  DuM;  Boi- 

ling: 209.357 
WQTV  (*46),  8/14/52-Vnknown 
Bloomingdalct  (Lake  Placid)  — 
Great  Northern  Tv  Inc.  (5),  12/2/53-Summer 
'54 


Buffalo — 

►  WB EN-TV  (4)  ABC,  CBS,  DuM;  Harringt< 

Righter  &  Parsons;  381.245(a) 

►  WBUF-TV  (17)  ABC,  CBS,  DuM;  H-R;  120,1 
WTVF  (*23)  7/24/52-Unknown 

Elmira — 

►  WECT  (18)  NBC;  Everett-McKinney;  21,86! 

►  WTVE  (24)  ABC,  CBS,  NBC,  DuM;  Forj< 

24,253 

Ithacat— 

WHQU-TV  (20)  CBS;  1/8/53-November  '54  i 

WIET  (*14),  1/8/53-Unknown 
Jamestownt — 

WJTN-TV  (58),  1/23/53-Unknown 
Kingstont — 

WKNY-TV    (66)    CBS,   NBC,   DuM;  Meek 

■  1/23/53-4/1/54 
New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 

►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,00' 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,150,000 

►  WPLX  (11)  Free  &  Peters;  4,150,000 
WGTV   (*25),  8/14/52-Unknown 

Poughkeepsiet — 

WEOK-TV  (21)  11/26/52-Unknown 
Rochester — 

WCBF-TV  (15),  6/10/53-Unknown 

►  WHAM-TV  (6)  ABC,  CBS,  NBC,  DuM;  H 

lingbery;  205,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinm 

205,000 

WRNY-TV  (27),  4/2/53-Unknown 
WROH  (*21),  7/24/52-Unknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  205,000  f 
Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS.  NBC,  DuM;  NBC  S] 

Sis;  301,750 

WTRI  (35)  CBS;  Headley-Reed;  6/11/53-2/15. 
Syracuse — 

►  WHEN  (8)  ABC,  CBS,  DuM;  Katz;  296,000 
WHTV  (*43),  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  296.962 
Utica — 

WFRB  (19),  7/1/53-Unknovm 

►  WKTV  (13)  ABC,  CBS,  NBC,  DuM;  Coolf 

134,000 

Watertownt — 
WWNY-TV  (48)  Weed;  12/23/52-Unknoum 


NORTH  CAROLINA 


(57)    ABC;   Boiling;  11/20/52-1 


} 

AsheviUet— 

WISE-TV  (62)  ABC,  CBS.  NBC,  DuM;  Bollii 
19,400 

WLOS-TV  (13),  12/9/53— Unknown 

Chapel  Hillt— 
WUNC-TV  (*4),  9/30/53-September  '54 

Charlotte — 

►  WAYS-TV  (36)  ABC;  Boiling 

►  WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot 

381,145 
Durhamt — 

WCIG-TV  (46)  NBC,  DuM;  H-R;  2/26/53-1' 

known 

WTIK-TV  (11)  1/21/54-Unknown 

Goldsborot — 
WTVX  (34),  9/30/53-Unknown 

Greensboro — 
WCOG-TV 
known 

+■  WFMY-TV  (2)  ABC,  CBS,  NBC,  DuM;  H 

rington,  Righter  &  Parsons;  207,045 
Greenville — 

WNCT  (9)  CBS,  DuM;  Pearson 
Raleigh — 

►  WNAO-TV  (28)  ABC,  CBS,  NBC.  DuM;  Ave 

Knodel;  48,820 

Wilmingtont —  r 
WMFD-TV  (6),  NBC;  Weed;  7/30/53-2/15/5- 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  173,340  L 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  42,750 

NORTH  DAKOTA 

Bismarckf — 

►  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair 

Fargot— 

►WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free' 

Peters;  22,850 
Minott— 

►  KCJB-TV  (13)  ABC,  CBS.  NBC,  DuM;  We. 

17.000  h 
Valley  Cityt—  L 
KXJB-TV  (4)  Weed;  S/5/53-July  '54 


OHIO 

Weed:  49,431 


Akron — 

►  WAKR-TV  (49)  ABC 
Ashtabulat — 

►  WICA-TV  (15)  Gill-Perna 
Cincinnati — 

WCET  (*48),  12/2/53-Unknown 
WCIN-TV  (54),  For  joe;  5/14/53-October  '54]] 

Directory  information  is  in  following  order:  ( 
letters,  channel,  network  affiliation,  national  n 
resentative;  market  set  count  for  operating  s 
tlons;  date  of  grant  and  commencement  tar, 
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'■H;  120J 

a; 
iet  'Sj 


,150,000 

,w,om|o 

151,100 
1151,00! 


W;  Ho; 


'.••SB 


I;  BoIUjIp 
i 

spot  alt 
/a/we 


)uM;  Has' 
S 


Mi  Aveiji 


WCPO-TV  (9)  ABC,  DuM;  Branham;  450,000 
WKRC-TV  (12)  CBS;  Katz;  450,000 
WLWT  (5)  NBC;  WLW  Sis.;  450,000 
leveland — 

WERE-TV  (65),  6/18/53-Unknown 
WEWS  (5)  CBS;  Branham;  834,286 
WNBK  (4)  NBC;  NBC  Spot  Sis.;  823,629 
WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823,629 

WHK-TV  (19)  11/25/53-Unknown 
jlumbus — 

WBNS-TV  (10)  CBS;  Blair;  307,000 
WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV  (*34),  4/22/53-Unknown 
WTVN  (6)  ABC,  DuM;  Katz;  336,737 
layton— 

rWHIO-TV  (7)  ABC,  CBS,  DuM;  Hollingbery; 
406,320 

WIFE  (22)  Headley-Reed;  38,535 
WLWD  (2)  NBC;  WLW  Sis.;  300,000 
jiyriat— 

\Elyria-Lorain  Bcstg.  Co.  (31)  Initial  Decision 
[  J/27/54 

\WIMA-TV  (35)  Weed;  12/4/52-Spring  '54 
WLOK-TV  (73)  CBS,  NBC,  DuM;  H-R;  49,079 
tassillont — 

■y/MAC-TV  (23)  Petry;  9/4/52-4/15/54 
eubenville — 

WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,000 
pledo — 

;  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

I  276,229 
ioungstown — 

|  WFMJ-TV  (73)  NBC;  Headley-Reed;  105,000 
WKBN-TV  (27)  ABC,  CBS,  DuM;  Raymer; 

114,699 

\WUTV  (21)  Petry;  9/25/52-Unknown 
lanesville — 

I  WHIZ-TV  (50)  ABC,  CBS,  NBC,  DuM;  Pear- 
son; 25,108 

OKLAHOMA 

dat— 

KTEN  (10),  12/16/53-6/1/54 
ll!  Cookklnidt 

:  KGEO-TV  (5),  12/16/53-Unknown 
awtonf — 

KSWO-TV  (7)  Everett-McKinney; 
[iamit — 

KMIV  (58),  4/22/53-Unknown 
klahoma  City — 

KMPT  (19)  DuM;  Boiling;  98,267 

KTVQ  (25)  ABC,  DuM;  H-R;  100,082 

KWTV  (9)  CBS;  Avery-Knodel;  251,742 

WKY-TV  (4)  ABC,  CBS,  NBC,  DuM;  Katz; 
251,742 

KOED  (*13),  12/2/53-Unknown 
ulsa — 

KCEB    (23)    Boiling;    2/26/53-February  '54 
(granted  ST  A  Jan.  18) 

KOTV  (6)  ABC,  CBS,  NBC;  Petry;  200,000 

Arthur  R.  Olson  (17)  2/4/54-Unknown 

OREGON 


34,772 


m 

Jr 

11;  Fi« 
iM;  We* 


iter 


order: 
rjonal  i 


lent  tsr  if 


ugenet — 

KVAL-TV    (13)    NBC;   Hollingbery;  5/14/53- 
4/15/54 
/20/iMJftedford— 

KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
ortland — 

KOIN-TV  (6);  CBS;  Avery-Knodel;  138,876 
KPTV  (27)  NBC;  NBC  Spot  Sis.;  149,156 
Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 
alemt — 

KPIC  (24)  12/9/53-February  '54  (granted  STA 
Aug.  4) 

KSLM-TV  (3),  9/30/53-Unknown 


PENNSYLVANIA 


(67;    Avery-Knodel;  7/16/53-Un- 


llentownt — 
WFMZ-TV 

known 

WQCY  (39),  8/12/53-Unknown 
ltoona — 

WFBG-TV  (10)  ABC,  NBC,  DuM;  H-R;  418,798 
(ethlehem — 
WLEV-TV  (51)  NBC;  Meeker;  64,427 
hambersburgt — 

WCHA-TV  (46)  Forjoe;  13,500 
aston — 

WGLV  (57)  ABC,  DuM;  Headley-Reed;  65,098 
rie — 

WICU   (12)   ABC,   CBS,  NBC,  DuM;  Petry; 
208,500 

|  WSEE  (35)  Avery-Knodel;  10/14/53-4/25/54 
1  WLEU-TV  (66)  12/31/53-Unknown 
farrisburg — 

WCMB-TV  (27)   Cooke;  7/24/53-5/1/54 
r  WHP-TV  (55)  CBS;  Boiling;  85,750 
1-  WTPA  (71)  NBC;  Headley-Reed;  85,750 
fazletonf — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
bhnstown — 

I  WARD-TV  (56)  Weed 

I  WJAC-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 


732,933 
ROADCASTING 


L3.I1C  3  stcr^- • 

►  WGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

286,939 

WW  LA  (21)  Venard;  5/7/53-Fall  '54 
Lebanonf — 

►  WLBR-TV  (15)  Pearson;  138,300 
Lewistont — 

WMRF-TV  (38),  4/ '2/ '53 -Unknown 
New  Castlet — 

►  WKST-TV  (45)  DuM;  Everett-McKinney;  85.802 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,592,000 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,741,272 
WIBG-TV  (23),  10/21/53-Unknown 
WIP-TV  (29),  11/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,724,329 
Pittsburgh — 

►  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.;  808,780 

►  WENS  (16)  ABC,  CBS;  Petry;  154,239 

►  WKJF-TV  (53)  Weed;  174,300 


WQED    (*13),    5/14/53-February    '54  (granted 
STA  Oct.  14) 

WTVQ  (47)  Headley-Reed;  12/ 23/ 52 -Unknown 
Reading — 

>■  WEEU-TV    (33)    ABC,    NBC;  Headley-Reed; 

45,973 

I-  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scranton — 

>  WARM-TV  (16)  Hollingbery;  115,000 
6-WGBI-TV  (22)  CBS;  Blair;  130,000 
>■  WTVU  (73)  Boiling;  150,424 

Sharont — 

Leonard  J.  Shafitz  (39)  1/27/54-Unknown 
Wilkes-Barre — 

m-  WBRE-TV  (28)  NBC;  Headley-Reed;  130,000 
t-  WILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

152,000 

Williamsportt — 
WRAK-TV  (36) 
Spring  '54 


Everett-McKinney;  11/13/52- 


NEW  "TV  Capitol  of 

the  Midwest* 

(*No  idle  boast  —  read  copy  below 
for  proof  positive) 


TELECASTING 
ON  CHANNEL  5 
BISMARCK,  NO.  DAK 

Telecasting  from  atop  the  State  Capitol  building, 
KFYR-TV  delivers  unrivalled  coverage  in  the 

wealthy,  Midwest  farm  belt — and  throughout 
the  heart  of  the  oil-rich  Williston  Basin. 

KFYR-TV  guarantees  a  ready-made, 
responsive  buying  audience,  buili  up  through 
years  of  top-flight  radio  programming. 

NBC     •     DUMONT     •  CBS 


KFYR  -fV  CHANNEL 


DQDtr 

ODDQ 
QQQO 
QQtiD 
QQQt 

8fS 


BISMARCK,  NO.  DAK. 


REPRESENTED  NATIONALLY  BY  JOHN  BLAIR 


Telecasting 
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York— 

►  WNOW-TV  (49)  DuM;  Holllngbery;  72,000 

►  WSBA-TV    (43)    ABC;    Radio-Tv  Represent- 

atives; 76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1.080,413 

WNET  (16)  ABC,  DuM;  Raymer;  4/8/53-2/15/54 

(granted  STA  Feb.  3) 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54),  10/21/53-Unknown 
Andersont — 

►  WAIM-TV  (40)  CBS;  Burn-Smith;  43,000 
Camdent — 

WACA-TV  (15)  6/3/53— Unknown 
Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 

Peters;  51,043 
Columbia — 

►  WCOS-TV   (25)   ABC,  NBC,  DuM;  Headley- 

Reed;  36,982 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  68,074 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  35,000 
Florencet — 

WPDV  (8),  CBS;  11/25/53-Sept.  '54 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed 

►  WGVL  (23)  ABC,  NBC,  DuM;  H-R;  40,863 

Greenwoodt — 

WCRS-TV  (21),  4/8/53-Unknown 
Spartanburgt — 

WORD-TV  (7),  U/25/53-Unknown 

WSCV  (17)  7/30/53-Unknown 

SOUTH  DAKOTA 

Sioux  Fallst — 

►  KELO-TV  (11)  ABC,  CBS,  NBC;  Raymer;  52,127 

TENNESSEE 

Chattanoogat — 
WOUC  (49)  Pearson;  8/21/52-Unknown 
WTVT  (43),  8/21/52-Unknown 
WDEF  Bcstg.  Co.  (12)  Branham;  1/28/54-May 
'54 

Jacksont — 

WDXr-TV  (9),  12/2/53-6/1/54 
Johnson  Cityt — 

►  WJHL-TV  (11)  Pearson;  44,469 
Knoxville — 

►  WTVS  (6)  ABC,  NBC;  Avery-Knodel;  55,935 

►  WTSK  (26)  CBS,  DuM;  Pearson;  42,380 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  253,061 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  253,061 
Nashville — 

►  WSDC-TV  (8)  CBS;  Hollingbery;  133,869 

►  WSM-TV  (4)  ABC,  CBS,  NBC,  DuM;  Petry; 

143,591 

Old  Hickory  (Nashville) — 
WLAC-TV  (5),  Katz;  8/5/53-March  '54 


TEXAS 

Abilenet — 

►  KRBC-TV  (9)  Pearson;  20,408 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  43,605 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  43,605 
KLYN-TV  (7),  12/11/53-Unknown 

Austin— 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

55,271 
Beaumontt — 

KBMT  (31),  12/4/52-Unknown 

KTRM-TV  (6),  Initial  Decision  7/22/53 
Corpus  Christit — 

Coastal  Bend  Tv  Co.  (22),  1/6/53-Vnknown 

H.  L.  Hunt  (43),  12/9/53-Unknown 
Dallas— 

KDTX  (23),  1/15/53-Unknown 

KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  319,000 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  319,000 
El  Paso — 

►  KROD-TV    (4)    ABC,    CBS,  DuM; 

36,503 

►  KTSM-TV 
Ft.  Worth— 

KTCO  (20), 

►  WBAP-TV 

303,411 
Galveston — 
KGUL-TV 


Branham; 


(9)   NBC;  Hollingbery;  34,380 
3/11/53-Unknown 

(5)   ABC,   NBC;   Free  &  Peters; 


(11)   ABC,  CBS.  NBC,  DuM;  CBS 
Spot  Sis.;  235.000 
Harlingenf — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  31,300 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  59,666 

►  KPRC-TV  (2)  ABC,  CBS,  NBC,  DuM;  Petry; 

300,000 

KTVP  (23),  1/8/53-Unknown 

*-KUHT  (*8)  281,500 
KXYZ-TV  (29),  6/18/53-Vnknown 
Houston  Tv  Co.  (13),  Initial  Decision  1/14/53 

Longviewt — 

►  KTVE  (32)  Forjoe;  16,100 
Lubbockt — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  40,893 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

40,893 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 
Lufkint — 

KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 

Marshallt — 

KMSL  (16),  6/25/53-Unknown 
Midland — 

►  KMID-TV  (2)  NBC;  Venard;  26,000 
San  Angelot — 

►  KTXL-TV  (8)  CBS;  Venard;  20,063 
San  Antonio— 

KALA  (35),  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  179,897 

►  WOAI-TV  (4)  NBC;  Petry;  179,897 
Sweetwatert — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 


telecasting  on  chSIMCl  8 


i 


to 

Middle  Tennessee, 
Southern  Kentucky 

and  portions  of 

North  Alabama  .  .  . 

wsix-t 

NASHVILLE   3,  TENNESSEE 


POWER:  90,000  video  (CP  for  316,000 
watts). 

ANTENNA:  1370  feet  above  sea  level. 
(New  antenna  will  be  1749  feet  above  sea 
level.) 

TV  HOMES:  More  than  140,000  in 
Nashville  area  as  of  January,  1954.  (50- 
mile  radius  only.) 

See  your  Hollingbery  man  or  contact  the 
station  for  availabilities  ...  as  well  as 
for  local  participating  features. 


channel  - 


CBS  BASIC  AFFILIATE 

SUPPLEMENTARY  AFFILIATE 

ABC  and  DuMonl 


Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  65,543 

Tex3jrk3ii3  * 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  62 
Tylert— 

►  KETX  (19)  ABC,  CBS.  NBC,  DuM;  Head! 

Reed;  8,000 

Lucille  Ross  Lansing  (7)  1/27 /54-Vnknown\ 
Victoriat — 

KNAL  (19)  Best;  3/26/53-Unknown 
Wacot— 

►  KANG-TV  (34)  ABC;  Pearson;  30,048 
Weslacot — 

KRGV-TV  (5;  NBC,  DuM;  Raymer;  7/161 
February  '54  (granted  STA  Jan.  18) 
Wichita  Falls—  I 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  44,000 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  44,000 

UTAH 

Provot — 

KOVO-TV  (11),  12/2/53-Unknown 
Salt  Lake  City — 

►  KDYL-TV  (4)  NBC;  Blair;  153,100 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  8 

153,100 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/15/5] 
VERMONT 

Montpeliert — 
WCAX  Bcstg.  Corp.  (3),  Initial  Decision  10/2 

VIRGINIA 

Danvillet — 

WBTM-TV  (24)  Hollingbery;  12/18/52-2/21/5 
(granted  STA  Jan.  7) 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  76,250 
Harrisonburgt — 

►  WSVA-TV  (3)  NBC;  Devney;  66,842 
Lynchburg — 

►  WLAV-TV  (13)  CBS,  DuM;  Hollingbery;  102 
Mariont — 

WMEV-TV  (50)  Donald  Cooke;  4/2/53-Unkno 
Newport  News — 

►  WACH  (33)  Avery-Knodel 
Norfolk— 

►  WTAR-TV  (4)  ABC,  CBS,  DuM;  207,600 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  83,100 

►  WVEC-TV  (15)  See  Hampton 
Richmond — 

WOTV  (29),  12/2/53-Unknown 

►  WTVR    (6)    ABC.    CBS.    NBC.    DuM;  BU 

430,134 
Roanoke — 

►  WSLS-TV  (10)  NBC;  Avery-Knodel;  223.00f 

WASHINGTON 

Bellinghamt — 

►  KVOS-TV  (12)  Forjoe;  33,301 
Seattle— 

>■  KING-TV  (5)  ABC;  Blair;  326,000 

►  KOMO-TV  (4)  NBC;  Hollingbery;  326,000 
KUOW-TV  (*9),  12/23/ '53-September  '54 

Spokane — 

►  KHQ-TV  (6)  ABC.  NBC;  Katz;  50,823 

>■  KXLY-TV  (4)  CBS,  DuM;  Walker;  46,678 
Tacoma — 

►  KMO-TV  (13)  Branham;  326,000 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  326.000 
Vancouver! — 

KVAN-TV  (21)  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (27)  CBS;  Weed;  14,733 

WEST  VIRGINIA 

Beckleyt— 

WBEY  (21),  6/25/53-Unknown 
Charleston! — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  28,000  k 
The  Tierney  Co.  (8)  Initial  Decision  1/25/54  . 

Fairmontt — 
WJPB-TV    (35)    ABC,    DuM;  Headley-Ree, 
7/1/53-2/21/54 
Huntington — 

►  WSAZ-TV  (3)  ABC,  CBS,  NBC,  DuM;  Ka" 

260,682 
Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  17,000 
Wheeling — 

WLTV  (51),  2/11/53-Unknown 

►  WTRF-TV  (7)  NBC;  Hollingbery;  451.500 

WISCONSIN 

Eau  Clalret— 

►  WEAU-TV  (13)  ABC.  NBC,  DuM;  Holllngber 

54,230 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Wee 

191,253 
La  Crosset — 
WKBT  (8)  NBC;  Raymer;  10/28/53-Summer  \ 
La  Crosse  Tv  Corp.  (38),  12/16/53-Unknown 
Madison — 

WHA-TV  (*21),  10/7/53-Unknown 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  35,000 
+■  WMTV  (33)  ABC,  DuM;  Meeker;  32,000 


Directory  information  Is  In  following  order:  c<* 
letters,  channel,  network  affiliation,  national  re 
resentative;  market  set  count  for  operating  st 
tions;  date  of  grant  and  commencement  targ 
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fenarij;  i 
JM;  Hea 
"rtnoion 


VXli\ 


»;  «.ooo 
Hon 


iS  Spot 


5PR-TV  (2;,  5/14/S3-UnfcnotOTi 
/ennet — 
fc-BC-TV  f5J 

Slif/15/54 

ALASKA 


aoraget — 

flA  (2)  CBS,  NBC;  Weed 
(IVA  (11)  NBC,  DuM;  Feltis 
'bankst — 

FIF  (2)  ABC,  CBS;  7/1/53-Spring  '54 


T>MISIt<\ 


53-Mtiot « 


e;  83,111 


el;  23,01) 


326,000 
r'U 


«.ra 


)uM;  Katlj 


451,500 


till:  We«H 


Summer 


j;  35,000 
2,000 


order 


HI 

i'atiJS  * 
bent  Wf 

E' 


nettet — 

MGB-TV  (11),  11/18/53-Unknown 
:  aukee— 

bAN-TV  (25)  CBS;  Rosenman;  236,640 
1KY-TV  (19)  ABC,  DuM;  H-R;  236,640 
'MJ-TV  (4)  ABC,  NBC,  DuM;  Harrington, 
.ighter  &  Parsons;  644,973 
laht— 

AM-TV  (42)  George  Clark 
:osh — 

DSH-TV  (48)  Headley-Reed;  17,668 
jriorf— 

:.DSM-TV  (6)  CBS;  Free  &  Peters;  10/14/53- 
W/54 
sauf — 

vin  E.  O'Kinski  (16)  Rambeau;  2/10/54- 
f/J/54 


WYOMING 


ert- 


CBS;    Hollingbery;  1/23/53- 


HAWAII 

jlulut— 

SMB-TV  (9)  ABC,  CBS;  Free  &  Peters; 
14,944 

5NA  (11)  NBC,  DuM;  NBC  Spot  Sis.;  41,000 
U LA-TV  (4)  Headley-Reed;  5/14/53-3/15/54 
granted  ST  A  Feb.  1) 


PUERTO  RICO 

San  Juant — 

WAPA-TV  (4)   NBC,  DuM;  Carribean  Net- 
works; 8/12/53-February  '54 
WKAQ-TV   (2)   Inter- American;  7/24/52-Feb- 
ruary  '54 

CANADA 

Londont — 

►  CFPL-TV  (10) 
Montreal — 

►  CBFT  (2)  143,005 

►  CBMT  (6)  143,005 
Ottawa — 

►  CBOT  (4)  10,100 
Sudburyt — 

►  CKSO-TV  (5)  4,938 
Toronto — 

►  CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2) 

MEXICO 

Matamorost  (Brownsville,  Tex.)  — 

►  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 

31,200 

Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  213,175 

Total  stations  on  air  in  U.  S.  and  possessions: 

360;  total  cities  with  stations  on  air:  238.  Both 

totals   include    stations   XELD-TV   and  XETV 

Mexico  as  well  as  educational  outlets  that  are 

operating.   Total  sets  in  use  27,745,000. 

*  Indicates  educational  stations 

t  Cities  NOT  Interconnected  with  AT&T. 

(a)  Figure  does  not  include  266,526  sets  which 
WBEN-TV  Buffalo  reports  It  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 


UPCOMING 


FEBRUARY 


14-20:  Advertising  Recognition  Week. 

15-16:    ABC-AM-TV    Affiliates  meeting, 
5IS ,  osevelt  Hotel,  New  Orleans. 

I  16-18:  Radio-EIectronics-Tv  Mfrs.  Assn. 
nter  Conference,  Roosevelt  Hotel,  New  York. 

18-  20:  Southwestern  Assn.  of  Adv.  Agencies, 
it  annual  convention,  Rice  Hotel,  Houston. 

19-  21:  Democracy  Workshop,  sponsored  by 
IRTB,  RETMA.  U.  S.  Jr.  Chamber  of  Com- 
Isrce,  Williamsburg,  Va. 

20:  Vitapix  Corp.,  annual  meeting  of  stock- 
lders  and  board  of  directors,  Washington. 

21-  2B:  Brotherhood  Week. 

22-  24:  NCAA  Tv  committee  holds  hearings 
controlled  football  tv  plan,  New  York  (hotel 

t  yet  announced). 
24:  Voice  of  Democracy  awards  luncheon, 
oreham  Hotel,  Washington. 

MARCH 

26.000  :h  5:  Michigan  State  Radio  &  Television 
inference,  Michigan  State  College,  East  Lan- 
»g 

:h  15:  BMI  program  clinic.  Hotel  Vancouver, 
ncouver,  B.  C. 

:h  17-20:  Assn.  of  National  Advertisers,  The 
imestead,  Hot  Springs,  Va. 
:h  21:  Third  rally  of  RETMA  firms  making 
litary    equipment,    Roosevelt   Hotel,  New 
rk. 

:h  22-24:  Canadian  Assn.  of  Radio-Tv  Broad- 
rters,  Chateau  Frontenac,  Quebec  City. 
,  jh  22-25:  Institute  of  Radio  Engineers.  Wal- 
^"Plrf-Astoria,  New  York. 

h  27-28:  Mississippi  Broadcasters  Assn., 
iena  Vista  Hotel,  Biloxi. 


APRIL 


1  1:  Comments  due  on  FCC  proposed  license 

1  4:  Kansas  Assn.  of  Radio  Broadcasters, 
ker  Hotel,  Hutchinson. 

4-8:  American  Public  Relations  Assn.,  Hotel 
tmore.  New  York. 

7-10 :  Ohio  State  U.  Institute  for  Education 
Radio-Tv,  Columbus. 

1  8:  Nebraska  Broadcasters  Assn.,  Hotel  Fad- 
ck,  Beatrice. 

I  11:  Replies  due  to  comments  on  FCC  pro- 
teed  license  fees. 

II  12:  BMI  program  clinic,  Hamilton,  Ont. 

HOWARD  E.  STARK  = 


Brokers  and  Financial  Consultants 
ELEVISION  STATIONS  •  RADIO  STATIONS 

fO  E.  58th  St. 
iNew  York  22,  N.  Y.      ELdorado  5-0405 


April  18-23:  Inside  Advertising  Week. 

April  19:  Advertising  seminar,  Canadian  Assn. 
of  Radio-Tv  Broadcasters,  Toronto. 

April  22-24:  American  Assn.  of  Advertising 
Agencies,  Greenbrier,  White  Sulphur  Springs, 
W.  Va. 

April  23:  Texas  Assn.  of  Broadcasters,  Adolphus 
Hotel,  Dallas. 

April  23-25:  American  Women  in  Radio  &  Tele- 
vision, annual  convention,  Kansas  City,  Mo. 

April  24:  Spring  Technical  Conference,  sponsored 
by  Cincinnati  section,  Institute  of  Radio  En- 
gineers, Cincinnati. 

April  28:  Brand  Names  Day. 

MAY 

May  4-6:  Government-industry  electronic  com- 
ponent conference.  Dept.  of  Interior  auditorium, 
Washington. 

May  5-7:  IRE  Seventh  Region  Conference  & 
Electronic  Exhibit,  Multnomah  Hotel,  Portland, 
Ore. 

May  18-21:  RTNDA  tv  news  seminar,  Orrington 
Hotel,  Evanston,  111. 

May  23:  NARTB  Convention,  Palmer  House. 
Chicago. 

May  24-26:  National  Telemetering  Conference, 
Hotel  Morrison,  Chicago. 

JUNE 

June  7:  BMI  program  clinic,  Winnipeg,  Man. 

June  9:  BMI  program  clinic,  Regina,  Sask. 

June  11:  BMI  program  clinic,  Edmonton,  Alta. 

June  14:  BMI  program  clinic,  St.  John,  N.  B. 

June  20-23:  Advertising  Federation  of  America, 
Boston. 

June  21-July  31:  National  Tv  Institute,  Pasadena 
(Calif.)  Community  Playhouse. 

June  27-30:  Advertising  Assn.  of  the  West,  Salt 
Lake  City. 

AUGUST 

Aug.  25-27:  Western  Electronic  Show  &  Con- 
vention, Ambassador  Hotel,  Los  Angeles. 

SEPTEMBER 

Sept.  1:  Deadline  for  entries  in  1953-54  public 
interest  awards.  National  Safety  Council. 

Sept.  26-29:  Pacific  Coast  Council,  American 
Assn.  of  Advertising  Agencies,  Hotel  Del  Coro- 
nado,   Coronado,  Calif. 

Sept.  30,  Oct.  1-2:  1954  High  Fidelity  Show,  Inter- 
national Sight  &  Sound  Exposition,  Palmer 
House,  Chicago. 


CiSTI" '  >  A  D  C  A  S  T I N  G 


Telecasting 


FOOTE.CONE  &BELDING 

American  Chicle  Co 

Clyf.r  Advertisi ng,  Inc. 

one  of  the  most  promotion  - 
minded  stations  in  Texas." 


Ear!   M.   Richards,  Foote, 

Cone  &  Belding. 

"...  our   sincere   thanks  for 

the  wonderful  cooperation 

. . .  R.  L.  Harris  Advertising 

Manager,  American  Chicle 

Company. 

"Once  again  I  want  to  ex- 
press our  appreciation  for 
the  excellent  manner  in 
which  you  have  followed 
through  ..."  Wright  Nodine, 
Geyer  Advertising,  Inc. 
"Effective  Promotion  in- 
cludes: 

•  24  Sheet  Posters  •  Texas 
Size  Post  Cards  •  Newspa- 
per Publicity  and  Ads  •  P. 
O.  P.  Displays  •  Courtesy  An- 
nouncements- •  Sales  Meet- 
ings   •    Promotion  Reports. 

effective  promotion 


KRODTV 

CHANNEL  4  •  EL  PASO,  TEXAS 


RODERICK  BROADCASTING  CORP. 

Dorrance  D.  Roderick  Val  Lawrence     Dick  Watts 
Chrm.  of  Board    Pres.  &  Gen.  Mgr.  Sales  Mgr. 

THE  BRANHAM  CO.  NAT'L  REPRESENTATIVE 
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'Big  Ed'  Chases  a  New  Fire  .  .  . 

WHAT  MAYOR  LaGuardia  used  to  be  to  New  York  City's 
fire  department,  Sen.  Edwin  C.  Johnson  is  to  the  FCC. 
Whenever  there's  a  fire — or  even  a  wisp  of  smoke — in  broad- 
casting, Sen.  Big  Ed  responds  to  the  first  alarm.    Sometimes  he 
gets  himself  entangled  in  the  hose-lines,  but  there  are  instances 
wherein  he  gives  the  Chief  a  helping  hand. 

Such  would  appear  the  case  in  the  conflagration  over  filing  fees. 
Sen.  Big  Ed  thinks  Congress,  and  not  the  FCC,  should  be  the 
arbiter,  and  he  has  introduced  a  bill  to  that  end.  We  agree  with 
the  Senator,  and  it's  our  opinion  that  the  FCC  agrees  too,  since 
this  filing  fee  matter  was  not  of  its  making. 

The  Bureau  of  the  Budget  mandated  all  of  the  Federal  agencies 
to  get  themselves  self-sustaining  by  charging  fees  for  paper-work 
and  other  services.  Congress  itself  suggested  this  too,  but  didn't 
make  it  mandatory.  The  FCC  did  what  it  felt  it  should  by  drafting 
a  scale  of  fees,  starting  with  a  resounding  $325  flat  for  any  kind 
of  primary  broadcast  application  or  renewal.  But,  as  far  as  we're 
aware  not  a  single  FCC  member  is  for  it. 

Sen.  Johnson  boils  over  at  the  thought  that,  by  paying  a  fee, 
a  licensee  would  get  a  "proprietary  interest  in  a  frequency."  Yet, 
historically,  when  one  pays  a  license  fee  he  gets  in  return  some  sort 
of  continuing  right  for  the  duration  of  the  license  term. 

The  FCC  has  already  asked  for  comments  on  its  proposed  filing 
fee  schedule,  due  April  1.  Sen.  Johnson  asks  the  FCC  to  suspend 
its  proceeding  until  the  Senate  Interstate  Commerce  Committee 
has  had  a  chance  to  get  its  teeth  into  the  fee  issue. 

Certainly,  this  is  not  an  unreasonable  request.  But,  we  think,  the 
Committee  should  direct  its  request  to  the  Budget  Bureau  which 
commanded  the  FCC  to  evolve  a  fee  plan. 

We  like  the  idea  of  a  full  Senate  hearing.  It  means  the  ap- 
pearance, in  person,  of  those  who  feel  a  fee  system  is  iniquitious, 
inequitable  and  discriminatory.  Those  same  people  might  not  be 
disposed  to  submit  their  comments  to  the  FCC,  notably  since  it 
appeared  both  Congress  and  the  Administration  were  for  the 
plan — until  Sen.  Johnson  unburdened  himself. 

 Another  Blaze  That  Needs  Quenching 

AND  WHILE  on  the  subject  of  legislative  hearing,  it  is  to  be 
hoped  that  the  Senate  or  House  committee,  or  both,  promptly 
will  take  up  the  pending  bills  to  rid  broadcasting  regulation  of  its 
most  damaging  blight — the  so-called  economic  protest  rule. 

The  rule,  known  as  309  (c),  became  effective  last  year  under 
the  McFarland  amendments.  It  was  intended  to  thwart  FCC's 
erstwhile  left-wing  lawyers  but  instead  it  has  boomeranged.  It 
has  permitted  hinder-and-delay  hearings  on  economic  grounds. 
It  allows  attorneys  of  applicants  to  do  legally  what  they  could 
not  do  ethically. 

We  know  of  no  one,  on  the  record,  who  now  favors  309  (c) 
as  written — not  even  the  attorneys  who  originally  steamrollered  it. 
The  FCC  drafted  the  clarifying  amendment  and,  by  request, 
Chairman  Bricker  (R-Ohio)  of  the  Senate  Committee,  and  Chair- 
man Wolverton  (R-N.  J.)  of  the  House  Committee,  introduced  it. 

It  seems  ludicrous,  on  the  one  hand,  to  have  the  Administration 
fostering  legislation  to  assess  filing  fees  to  defray  cost  of  com- 
munications regulation,  and  on  the  other,  to  allow  in  Federal  law 
a  provision  that  costs  taxpayer,  Government  and  legitimate  broad- 
cast applicants  literally  hundreds  of  thousands  for  futile  hearings 
that  result  only  in  delaying 'desired  service  to  the  public. 

The  Biggers  Picture 

IN  ARGUING  that  newspapers  should  accede  to  public  demand 
for  news  about  radio  and  tv,  George  C.  Biggers,  American 
Newspaper  Publishers  Assn.  president,  modestly  claims  prejudice 
because  his  company  also  owns  WSB-AM-FM-TV  Atlanta. 

Prejudice,  if  we  may  respectfully  disagree  with  him,  is  not  quite 
the  word.  As  a  substitute,  we  submit  "enlightened." 

Mr.  Biggers  is  in  a  particularly  advantageous  position  to  assess 
the  interplay  of  newspaper  and  broadcast  media.  The  Atlanta 
Constitution  and  the  Atlanta  Journal  are  journalistic  leaders,  both 
in  editorial  and  advertising  content.  The  associated  radio  and 
television  stations  arc  equally  respected  in  their  fields.  Atlanta's 
radio  and  tv  stations  have  aggressive  operational  management, 
and  competition  among  them  is  keen. 


Drawn  for  Broadcasting  •  Telecasting  by  Sid  Hi! 

"It's  another  WOF-TV  first  .  .  .  a  program  for  the  men  who  take 
interest  in  cookery!" 


For  these  reasons  Mr.  Biggers  deserves  to  be  heeded  by  t 
members  of  the  publishers  association  he  heads.  Here  is  a  nev 
paperman  with  a  broad  view  of  the  newspaper's  function 
today's  community. 

This  passage  from  his  speech,  quoted  in  detail  elsewhere  in  ti 
issue,  is  worth  repeating: 

"...  I  hold  that  if  people  are  going  to  depend  upon  sor 
printed  matter  to  keep  informed  about  radio  and  television, 
want  them  to  depend  upon  my  newspaper.  ...  If  printing 
programs  will  keep  our  newspaper  lying  on  the  television  set  1 
a  week,  then  I  think  we  get  some  benefit  from  it." 

That  is  a  statement  of  self-interest,  to  be  sure,  but  it  is,  as  < 
say,  enlightened  self-interest.  It  reflects  a  policy  that  will  do  i 
more  for  the  future  good  of  the  Atlanta  papers  than  the  nam 
view  of  considering  radio-tv  as  hated  rivals  will  do  for  either  i 
balance  sheet  or  reader  regard  of  those  newspapers  which  hj 
adopted  policies  of  making  radio  and  television  pay. 


Plugging  the  Plugs 


IT  IS  encouraging  to  hear  that  network  officials  are  making 
serious  effort  to  reduce  the  vast  number  of  awards  that 
handed  out  to  radio-tv  performers  and  programs  or  at  least 
soft-pedal  the  publicity  accompanying  them.  The  profusion 
awards  that  are  distributed  in  the  usually  fulfilled  hope  of  reri 
promotion  on  the  air  has  demeaned  the  standing  of  all  awar 
including  the  few  which  have  merit. 

The  networks  admittedly  have  a  job  on  their  hands.   It  w 
not  be  easy  to  persuade  the  comedian  who  is  named  the  oi 
standing  blue-eyed  master-of-ceremonies  of  the  year  to  keep  fi 
mentioning  the  distinction.   Yet  that  is  the  obvious  key  to 
problem. 

If  a  general  moratorium  were  declared  against  on-the-air 
sentatioa  or  mention  of  awards,  the  number  of  organization 
donating  them  would  diminish  to  practically  zero. 

The  tit-for-tat  of  contemporary  radio  and  especially  televisd 
extends  beyond  awards.  It  has  become  absurdly  common  pracli) 
for  an  entertainer  who  is  the  subject  of  an  article  in  a  magaz 
to  announce  the  fact,  with  details  of  date  of  issue  and  whe 
can  be  bought,  just  about  the  time  the  magazine  arrives  at 
news  stands.  The  practice  may  be  viewed  as  ideal  by  circulai 
managers  of  those  publications,  but  it  can  hardly  be  defend* 
good  telecasting. 

What  it  all  boils  down  to  is  that  the  networks  must  arrive 
some  reasonable  rule  of  thumb  designating  the  limits  beyoo 
which  performers  must  not  go  in  giving  free  plugs  to  themselvi 
or  to  others.   Unless  checks  are  applied  soon,  the  plugs  thn 
to  overwhelm  the  formal,  paid  commercials. 
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Telecasi 


WWJ  Primary  Listening  Area  covers  1,490,000  radio  homes,  and 
5,330,000  people  who  spend  $6,031,000  annually  in  retail  stores. 

WWJ  today  covers  425,000  more  people  than  in  1951  .  .  .  227,500  more 
radio  homes  .  .  .  and  an  area  that  does  $1,257,000  more  retail  business. 

WWJ  covers  69%  of  Michigan's  total  population  and  total  retail 
sales  .  .  .  and  centers  its  sales  efforts  on  a  market  that  is  first  among  the 
nation's  major  markets  in  retail  sales  per  family,  in  factory  wage  rates, 
in  drug  and  automotive  sales  per  family. 

WWJ  covers  the  world's  greatest  car-radio  audience  .  .  .  nearly  one 
million  passenger  cars  that  are  driven  a  total  of  15  million  milest  to  and 
from  work  EACH  DAY,  within  Metropolitan  Detroit. 

WWJ  covers  33  years  of  broadcasting,  during  which  it  has  received  radio's 
highest  merit  awards.  Its  programming  leadership  and  community  prestige  make 
WWJ  the  ACCEPTED  station  of  the  nation's  selective  advertisers,  in  the 
richest  market  concentration  of  family  buying  power. 


The  time  to  sell  Detroit  is  now 
the  station  is 


Associate  Television  Station  WWJ-TV 


Basic  NBC  Affiliate 

AM-950  KILOCYCLES-5000  WATTS 
FM— CHANNEL  246-97.1  MEGACYCLES 


WORLD'S  FIRST  RADIO  STATION  •  Owned  and  Operated  by  THE  DETROIT  NEWS  •  National  Representatives:  THE  GEORGE  P.  HOLL/NG8ERV  CO. 


\ 

in  Kansas!  City... 
YOUR  SPOTS  ARE 

IN  THE  SPOTLIGHT 


Don  Davis,  President 
John  T.  Schilling,  General  Manager 


When  the  spotlight  swings  on  the 
favorite  stars  of  Kansas  City's  vast  TV 
audience — those  stars  are  on  Channel 
9.  A  full  schedule  of  top-rated  CBS 
Network  TV  programs  and  a  wide 
variety  of  talent-packed  local  shows 
provide  top  entertainment.  The  Stars 
Shine  On  Channel  9  in  the  nation's 
rich  17th  market,  and  that's  why  your 
message  makes  a  greater  impression — 
and  makes  more  sales  per  advertising 


dollar— when  you  let  WHB-TV 
this  billion  dollar  retail  trade  a 
with  3  65,480*  TV  homes. 

1,079  feet  above  average  terrain — 
height  of  WHB-TV's  new  tov 
(jointly  owned  by  KMBC-TV).  M 
imum  allowable  power  —  316 
visual,  158  kw  audio. 

Write,  wire  or  call  your  nearest  Bh 
TV  representative  for  availabiliti 

'Dec.  SI  report  of  Kansas  City  Electric  Assn. 


Here's  a  good  strip  story  .  .  . 

Now  that  the  headline  has  gotten  you  into  this  para- 
graph, we  have  to  confess  that  we're  talking  about  key 
strips  from  Butter-Nut  Coffee  cans.  During  Butter- 
Nut's  1953  Christmas  Club  campaign,  the  coffee  peo- 
ple used  WHB-TV's  popular  weatherman,  Shelby 
Storck,  to  request  key  strip  mailings  from  viewers. 
WHB-TV  promotion  and  merchandising  brought  a 
total  of  106,470  key  strips — more  than  three  times 
the  amount  received  from  the  previous  year's  cam- 
paign on  another  Kansas  City  TV  station  ...  at  that 
time  the  only  television  outlet  in  the  market.  Talent 
and  format  were  unchanged  for  the  '52  and  '53  cam- 
paigns. 
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WJAR-TV 

CHANNEL  10 

PROVIDENCE,  RHODE  ISLAND 

first  in  Sight 
In  Southern  New  England 

National  Sales  Representatives  -  WEED  TELEVISION 


I'll  do  the  CROWING  - 
You'll  do  the  SELLING! 


NBC- basic 
ABC  -  supplementary 


personalities  build 


LIST 


LISTENER  LOYALTY 
PREDICATES 
ADVERTISING  RESULTS 


WLS  has  long  been  noted  for  its  station 
personality — and  for  the  personalities 
on  the  station.  One  of  those  who  has 
helped  to  build  that  reputation  is  .  .  . 

JACK  HOLDEN 

Thousands  write  to  him  as  if  he  were  owner  or  manager 
of  WLS  .  . .  and  justly,  for  WLS  Senior  Announcer  Jack 
Holden  has  been  on  the  station's  announcing  staff  for  22 
years.  He  has  watched  WLS  grow  from  5,000  to  50,000 
watts  ....  seen  the  National  Barn  Dance  mature  from  a 
studio  show  to  a  theater-packing  radio-stage  tradition. 
His  voice  has  been  beamed  from  an  airplane  and  from  boats 
....  from  a  World's  Fair  and  from  innumerable  state  and 
county  events. 

Probably  no  other  Midwest  radio  voice  and  personality 
are  as  well-known  and  beloved  as  those  of  Holden.  From 
years  of  network  experience  on  the  National  Barn  Dance 
and  the  Tom  Mix  Show,  to  daily  announcing  duties  on 
several  locally  produced  WLS  shows,  he  has  developed  a 
tremendously  loyal  listener  following  ....  which,  after  22 
years,  has  come  to  accept  and  believe  the  things  he  says — 
and  the  products  he  sells. 

Whether  it  be  an  announcer  or  a  musician — an  agricul- 
tural expert  or  an  educational  director,  WLS  personalities 
have  the  confidence  and  loyalty  of  Midwest  listeners.  That's 
why  they  get  results  ....  why  they  sell  goods  for  WLS 
advertisers. 


SEE  YOUR  JOHN  BLAIR  MAN 


CLEAR  CHANNEL  HOME  OF  THE  NATIONAL  BARN  DANCE 
090  KILOCYCLES  •  50.000  WATTS  •  ABC  NETWORK 
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WGALTV 

NBC  .  CBS  .  ABC  .  Du  Mont 

Lancaster,  Penna. 


prosperous  Pennsylvania  metropolitan  areas  and  hun- 
dreds of  smaller  cities  and  towns  included  in  the 
WGAL-TV  large,  rich  industrial  and  farm  area.  An 
enthusiastic  buying  audience  —  spends  each  year 
$1,723,599,000  for  retail  merchandise. 

years  building  loyal  viewing  audience  through  stimu- 
lating local-interest  and  public  service  programs,  top 
shows  from  four  networks.  A  consistent  record  of  suc- 
cessful selling  for  national  and  local  advertisers. 


WGAL 

AM    TV  FM 


It  all  adds  up  to  the  profitable,  economical 
way  to  increase  sales  for  your  product. 


MEEKER 


New  York 


•■os  Angeles 
Son  Francisco 
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dosed circuit 


WHILE  no  official  word  yet  forthcoming  on 
reappointment  of  Rosel  H.  Hyde  to  FCC 
chairmanship,  all  signs  point  that  way.  Latest 
to  wax  enthusiastic  in  his  behalf  is  Comr. 
Robert  E.  Lee,  who  has  told  those  who  sug- 
gested his  elevation  that  he  is  actively  be- 
hind Mr.  Hyde.  Mr.  Hyde  was  designated 
jchairman  by  President  Eisenhower  for  one 
year  tenure  last  April  18.  This  established 
precedent  since  heretofore  FCC  chairman 
has  been  designated  without  specific  tenure. 

★  ★  ★ 

EARLY  MEETING  of  CBS  Radio  affiliates 
committee  is  in  works,  with  likelihood  it'll 
be  within  four  to  six  weeks  in  Chicago  or 
New  York.  Chairman  Kenyon  Brown, 
KWFT  Wichita  Falls,  Tex.,  conferred  in- 
formally with  CBS  Radio  President  Adrian 
Murphy  and  other  CBS  officials  in  New 
York  last  week,  covering  wide  range  of  af- 
filiate-network subjects  but  reportedly  en- 
countering no  serious  problems.  Committee 
meeting  contemplated  primarily  to  complete 
permanent  organization  of  that  group  and 
discuss  possibility  of  holding  meeting  of 
all  CBS  Radio  affiliates  in  conjunction  with 
NARTB  convention  in  May.  Network  ex- 
ecutives appeared  confident  of  ability  to 
come  through  with  plan  for  high-rated  and 
salable  hour-long  feature  [B«T,  Feb.  15] 
to  succeed  Lux  Radio  Theatre  (Mon.,  9-10 
p.m.),  which  is  slated  to  switch  to  NBC 
next  fall. 

★  ★  ★ 

STANLEY  R.  PRATT,  NARTB  director 
who  since  mid-1952  has  been  in  upper  eche- 
lon of  Republican  National  Committee  in 
Washington,  leaves  March  1  to  return  to 
private  enterprise.  He'll  relinquish  his  post 
as  director  of  patronage  but  may  trouble- 
shoot  occasional  special  assignments.  Presi- 
dent of  WSOO  Sault  Ste.  Marie  and  District 
8  director,  Mr.  Pratt  has  not  yet  announced 
his  primary  activity  after  he  returns  from 
long-postponed  vacation. 

★  ★  ★ 

INCREASING  uncertainty  about  uhf  op- 
eration, notably  in  inter-mixed  markets,  be- 
ginning to  cause  manufacturers  and  engi- 
neers serious  concern.  Bankruptcy  of 
KMPT  (TV)  Oklahoma  City  (story  page 
68)  may  leave  several  manufacturers  and 
consultants  holding  bag  since  installation 
was  one  of  largest,  with  950-ft.  tower  and 
179  kw  ERP.  Closure  of  KCTY  (TV)  Kan- 
sas City  (ch.  25)  by  DuMont  [B*T,  Feb. 
15]  also  added  to  vexation. 

★  ★  ★ 

MEXICAN  communications  ministry  has 
been  making  overtures  to  U.  S.  through 
State  Dept.  seeking  piecemeal  arrangements 
on  broadcast  allocations  to  clear  up  indi- 
vidual problems.  But  State  Dept.,  based  on 
FCC  advice,  has  suggested  that  Mexico  deal 
on  multilateral  basis  looking  toward  partici- 
pation in  NARBA,  from  which  it  abstained 
two  years  ago.  NARBA  treaty,  without 
Mexico,  is  still  pending  before  Senate  For- 
eign Relations  Committee  and  is  still  vig- 
orously opposed  by  Clear  Channel  Broad- 
asting  Service. 

Broadcasting   •  Telecasting 


IN  CHICAGO,  where  pressure  drive  is  be- 
ing made  to  solicit  funds  through  citizens' 
committee  for  educational  tv  station  (re- 
served ch.  11),  some  are  referring  to  project 
as  an  "electronic  tin  cup."  Evidently  con- 
tributors are  being  sold  on  thesis  that  sta- 
tion would  be  used  for  Red  Cross,  Com- 
munity Chest  and  other  money-raising  cam- 
paigns. Reports  from  most  other  educa- 
tional operations  are  far  from  optimistic. 

★  ★  ★ 

MINOR  bit  of  phrasing  is  providing  major 
obstacle  to  final  drafting  of  uniform  con- 
tract form  for  tv  films.  Important  NARTB 
project  held  up  by  lack  of  agreement  on 
shipping  paragraph,  with  potential  of  sev- 
eral thousand  dollars  per  month  involved 
for  some  stations.  Present  thinking  is  that 
stations  agree  to  ship  films  back  to  source, 
but  require  supplier  to  pay  costs  if  films 
are  shipped  to  other  stations,  which  may  be 
hundreds  of  miles  away. 

★  ★  ★ 

NOW  THAT  FCC  has  its  chief  examiner, 
it's  hoped  steps  will  be  made  to  upgrade 
examiner  pay  scales  to  level  approved  by 
Civil  Service  for  other  agencies  such  as  Fed- 
eral Trade  Commission  and  Dept.  of  Agri- 
culture. In  those  organizations  hearing  offi- 
cers have  grade  15,  with  pay  scale  ranging 
from  $10,800'  to  $11,800.  At  FCC  exam- 
iners are  graded  P-14,  ranging  from  $9,600 
to  $10,600.  Whole  question  of  status  of 
examiners  is  being  reviewed  by  several 
groups  under  Congressional  instruction  in 
effort  to  segregate  them  completely  from 
influence  within  their  agencies  or  outside. 

★  ★  ★ 

SOME  U.  S.  BROADCASTERS  are  up  in 
arms  over  what  they  regard  as  State  Dept. 
endorsement  of  non-commercial  educational 
tv  in  Western  Germany.  They  allege  State 
Dept.'s  International  Educational  Exchange 
Service  is  espousing  non-commercial  educa- 
tional tv  as  ideal  type  of  service,  using  U.  S. 
tax  dollars  to  undermine  commercial  tv. 

★  ★  ★ 

INVESTMENT  syndicates  reportedly  again 
are  making  discreet  inquiries  about  financing 
groups  of  tv  stations  through  acquisition  of 
equipment,  studios,  etc.,  on  long-term  lease- 
hold basis  with  option  to  purchase  at  end 
of  prescribed  period.  Rub  comes  in  what 
FCC  might  do  about  such  transactions  since 
implicit  in  them  would  be  chattel  mortgage 
on  license  if  financed  station  strikes  out. 

★  ★  ★ 

PUBLISHER  Mark  Ethridge  of  Louisville 
Courier  Journal  and  Times  (WHAS-AM- 
TV)  last  week  asked  Chicago  Tribune  for 
details  of  its  "Chicago  Plan"  of  paid  sponsor 
mentions  in  radio-tv  program  listings.  Both 
Louisville  papers  now  carry  logs  free. 

★  ★  ★ 

THERE'S  opportunity  for  experienced 
broadcast  executive  in  between  jobs  to  han- 
dle four-month  assignment  as  consultant  to 
Government  of  Formosa  in  setting  up 
American-style  commercial  broadcasting 
structure.  Project  is  under  State  Dept.'s 
International  Exchange  Persons  Service,  and 
assignment  would  pay  per  diem  based  on 
about  $  1 1 ,000  annual  stipend. 
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IN  INLAND  CALIFORNIA 


(AND  WESTERN  NEVADA) 


DELIVERS  MORE  FOR  THE  MOMEV 


These  five  inland  radio  stations,  purchased  as  a  unit,  give  you 
more  listeners  than  any  competitive  combination  of  local  stations 
. . .  and  in  Inland  California  more  listeners  than  the  2  leading  San 
Francisco  stations  and  the  3  leading  Los  Angeles  stations  com- 
bined . . .  and  at  the  lowest  cost  per  thousand!  (SAMS  and  SR&D) 

Ringed  by  mountains,  this  independent  inland  market  is  90 
miles  from  San  Francisco  and  113  miles  from  Los  Angeles.  Beeline 
listeners  here  spend  more  than  2  billion  annually  at  retail. 

(Sales  Management's  1953  Copyrighted  Survey) 


MfCLATCHY  BROADCASTING  COMPANY 

SACRAMENTO,  CALIFORNIA  •  Paul  H.  Raymer  Co.,  National  Representative 


Teno 

K  F  fil^^^ACRAME  N  TO 
KWG  B  STOCKTON 

r   1  \ 

KMJB  FRESNO 

i       1  \ 
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Networks  Reach 
greement  on  5-Year  Pact 


lONTRACT  SETTLEMENT  was  reached  late 
Friday  between  radio  and  television  networks 
lind  American  Federation  of  Musicians  with 
Verbal  agreement  on  five-year  pact  (see  story 
page  76). 

Although  lengthiest  pact  ever  achieved  by 
AFM  from  networks,  it  was  gained  at  expense 
')f  abandoning  AFM's  demand  for  use  of  "live" 
jnusicians  on  all  "live"  programs. 
!  At  news  conference,  James  C.  Petrillo,  AFM 
President,  said  CBS  had  not  yet  agreed  to  con- 
tact but  added  he  was  sure  network  "would  go 
ilong  with  the  others"  when  contract  is  for- 
nalized,  probably  this  week. 

Contract  provides  for  10%  increase  for  first 
hree  years,  10%  more  for  fourth  year.  It  also 
vill  specify  quotas  for  staff  musicians  to  be 
naintained  for  length  of  contract.  Quotas  are: 
^BC  90,  CBS  and  ABC  65. 

Mr.  Petrillo  said  Mutual,  which  had  observer 
it  negotiations,  and  DuMont  are  not  covered 
py  national  contract  because  AFM  doesn't  con- 
sider them  "real  networks."  Contracts  with 
Mutual  and  DTN  to  be  formulated  during  ne- 
gotiations at  local  level. 

Mr.  Petrillo  appeared  pleased  with  results 
of  negotiations.  In  answer  to  question,  he  said 
AFM  could  not  press  its  demands  on  live  mu- 
icians  issue  because  networks  resisted  firmly. 
iHe  said  "there  would  have  been  a  strike"  if 
'Federation  had  insisted  on  this  condition. 

Hardy  Sees  Storm  Warnings 
Due  to  Advertising  Abuses 

MAINTENANCE  of  high  advertising  standards 
s  necessary  if  public  is  to  keep  its  confidence 
jn  this  dynamic  weapon  of  democracy,  Ralph 
[W.  Hardy,  NARTB  government  relations  vice 
resident,  said  Friday  in  address  to  Shreve- 
ort  (La.)  Advertising  and  Rotary  Club. 
Noting  "clear  storm  warnings"  caused  by 
[advertising  excesses,  he  said  voluntary  self- 
regulation  efforts  must  be  redoubled.   "If  we 
tver  destroy  the  believability  of  advertising," 
lie  said,  "we  will  have  deprived  this  country 
jof  one  of  its  most  dynamic  assets." 

General  Teleradio  Had  Good 
Year,  Annual  Report  Shows 

GENERAL  Tire  &  Rubber  Co.'s  share  (90%) 
of  profits  of  General  Teleradio  last  year  totaled 
51,156,644,  William  O'Neil,  president  of  parent 
corporation,  disclosed  in  annual  report  to  stock- 
holders. Aside  from  radio-tv  profits  and  un- 
consolidated earnings  of  foreign  subsidiaries, 
General  Tire's  net  profit  was  $6,275,158. 

Radio-tv  subsidiary   (which   includes  Don 
Lee  and  Yankee  networks,  WOR-AM-TV  New 
jVork,  and  control  of  Mutual)  surpassed  its 
|1952  record,  Mr.  O'Neil  noted,  asserting  that 
"'while  the  industry  as  a  whole  suffered  a  de- 
cline in  radio  time  sold,  our  subsidiary  enjoyed 
j<)  10%  gain  in  time  sold.  Also,  it  now  has  17 
l«  the  nation's  largest  25  advertisers."  Total 
953  sales  for  overall  General  Tire  company — 
hich  owns  90%  of  General  Teleradio  while 
H.  Macy  &  Co.  owns  10% — were  placed 
[at  $205,371,098,  or  $19,456,851  (10.4%  )  above 
'952  peak. 


ASCAP  AGREEMENT 

ABC-TV  and  CBS-TV  Friday  signed 
blanket  license  agreement  with  ASCAP 
permitting  continued  telecasting  of 
ASCAP  Tiusic.  Present  licenses,  which 
expired  last  Dec.  31,  are  on  extension 
th't  runs  out  tomorrow  (Tues.).  NBC- 
TV  and  DuMont  have  not  taken  action 
as  yet.  DuMont  did  not  previously  have 
license  but  has  been  at  negotiation  ses- 
sions as  observer. 

Dwight  W.  Martin,  General  Teleradio 
vice  president  and  chairman  of  the  All- 
Industry  Local  Tv  Music  License  Com- 
mittee, reported  to  be  polling  Committee 
to  see  if  it  will  recommend  new  agree- 
ment to  member  stations.  Committee 
was  formed  to  represent  all  tv  broad- 
casters, other  than  networks  and  o&o 
stations,  in  negotiations  with  ASCAP. 


Promotions  at  WXYZ-AM-TV 
Include  Pival  and  Christian 

SERIES  of  major  staff  promotions  at  ABC's 
WXYZ-AM-TV  Detroit,  highlighted  by  ap- 
pointments of  John  Pival  as  vice  president  in 
charge  of  WXYZ-TV  and  Harold  Christian  as 
vice  president  in  charge  of  WXYZ,  announced 
Friday  by  James  G.  Riddell,  president  of 
WXYZ  Inc. 

Mr.  Pival,  who  has  been  in  radio,  television 
and  entertainment  fields  for  more  than  17  years, 
served  as  director  of  television  sales  for  sta- 
tion before  promotion.  Replacing  him  is  Ralph 
Dawson,  formerly  assistant  director  of  tv  sales. 

Prior  to  his  promotion  Mr.  Christian  was 
sales  manager  of  radio  sales  of  WXYZ  and 
before  that  commercial  manager  and  merchan- 
dising manager.  Succeeding  Mr.  Christian  as 
sales  manager  of  radio  sales  is  Harold  L.  Neal, 
who  moves  up  from  assistant  sales  manager  of 
radio  sales. 

Magne-Tronics  Formation 
Announced  by  Percy  Deutsch 

ESTABLISHMENT  of  Magne-Tronics  Inc., 
N.  Y.,  as  company  in  audio  and  visual  fields 
which  will  promote  recording  and  reproduction 
of  sound  on  magnetic  tape  was  announced  Fri- 
day by  Percy  L.  Deutsch,  Magne-Tronics  presi- 
dent. Offices  have  been  established  at  122  E. 
42nd  St. 

Mr.  Deutsch  is  veteran  in  audio  and  visual 
fields  and  until  last  year  served  as  president 
of  Audio-Video  Recording  Co.,  N.  Y.  Serving 
with  Mr.  Deutsch  in  new  company  as  vice 
president  is  Joseph  F.  Hards,  formerly  vice 
president  of  Audio-Video. 

KCMO-TV  on  DuMont 

KCMO-TV  Kansas  City  has  become  primary 
affiliate  of  DuMont  Television  Network,  effec- 
tive immediately,  it  was  announced  Friday  by 
Elmore  B.  Lyford,  director  of  station  relations. 
KCMO-TV  replaces  DuMont-owned  KCTY 
(TV)  Kansas  City,  which  will  cease  operations 
on  Feb.  28  [At  Deadline,  Feb.  15]. 
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•    BUSINESS  BRIEFLY 

SUPER  SUDS  CAMPAIGN  •  Colgate-Palm- 
olive Co.  (Super  Suds),  through  Cunningham 
&  Walsh,  N.  Y.,  planning  radio  campaign  early 
in  March  in  Arkansas,  Louisiana,  Mississippi, 
Tennessee,  Alabama,  Georgia,  Florida,  North 
and  South  Carolina,  Virginia  and  West  Virginia. 

'PRESENTS'  RENEWAL  SEEN  •  Although 
American  Tobacco  Co.,  through  BBDO,  New 
York,  and  S.  C.  Johnson  &  Co.,  through 
Needham,  Louis  &  Brorby,  Chicago,  alternate- 
week  sponsors  of  hour-long  Robert  Montgom- 
ery Presents  on  NBC-TV  (Mon.,  9:30-10:30 
p.m.),  are  still  in  negotiation,  it  was  understood 
that  52-week  renewal  for  '54-'55  season  will 
be  signed  sometime  this  week. 

THREE-DAY  SPOT  DRIVE  •  Nash  cars, 
through  Geyer  Inc.,  N.  Y.,  placing  three-day 
spot  announcement  schedule  on  every  television 
station  on  air  March  18,  19  and  20.  Radio 
plans  may  follow. 

BREWING  CO.  ON  MUTUAL  •  Miller 
Brewing  Co.,  Milwaukee,  signs  for  sponsor- 
ship, on  full  Mutual  network,  of  Robert  S. 
Hurleigh  and  the  News  on  Mon.-Wed.-Fri., 
9:25-9:30  p.m.,  and  10-minute  program  Tues. 
and  Thurs.  12:20-12:30  p.m.,  effective  March 
1  and  2  respectively.  Agency:  Mathisson  & 
Assoc.,  Milwaukee. 

FARM  MARKETS  SOUGHT  •  U.  S.  Steel 
(ammonium  sulphate  fertilizer),  through 
BBDO,  N.  Y.,  planning  spot  radio  campaign 
using  farm  program  adjacencies,  starting  March 
1  for  16  weeks  in  20  markets. 

CBS  Forms  New  Division 
To  Handle  Export  Sales 

FORMATION  of  new  division  of  CBS,  to  han- 
dle export  sales  of  products  of  company's 
various  manufacturing  operations,  being  an- 
nounced by  Dr.  Frank  Stanton,  CBS  president. 
Lewis  Gordon,  for  22  years  with  Sylvania  Elec- 
tric Products  Inc.,  in  charge  of  foreign  depart- 
ment, named  president  of  new  division,  to  be 
known  as  CBS  International  and  to  have  head- 
quarters at  488  Madison  Ave.,  New  York. 

Export  sales  formerly  were  handled  by  CBS 
manufacturing  units  individually.  They  include 
Columbia  Records  Inc.;  CBS-Hytron  (radio  and 
tv  tubes,  transistors,  diodes),  and  CBS-Colum- 
bia (radio,  tv,  phonograph  sets). 

Dr.  Stanton  said  it  was  hoped  new  division 
would  "increase  materially  the  efficiency  of 
our  export  activities"  by  channelling  them  into 
single  centralized  agency  and  making  it  un- 
necessary for  foreign  clients  to  disperse  their 
efforts  among  several  different  organizations. 

Network  Men  at  NCAA  Meet 

NETWORK  representatives  who  will  attend 
hearing  before  NCAA  Television  Committee 
in  New  York  today  (Mon.)  on  suggestions  for 
1954  NCAA  television  program  (see  story 
page  34),  it  was  learned  Friday,  include  Tom 
Gallery,  director  of  sports,  NBC-TV;  Judson 
Bailey,  director  of  sports,  CBS-TV;  Tom  Mc- 
Mahon,  director  of  sports,  DuMont;  Robert 
O'Brien,  executive  vice  president,  ABC,  and 
Les  Arries,  director  of  sports,  ABC. 
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New  Vhf  at  West  Palm  Beach; 
Other  Late  Actions  of  FCC 

INEW  TV  station  on  vhf  ch.  12  at  West  Palm 
Beach,  Fla.,  authorized  by  FCC  Friday  in 
order  making  final  immediately  earlier  initial 
jf  [grant  to  WEAT-TV  Inc.,  partly  owned  by 
James  Robert  Meachem,  president  WEAT 
there.  Action  was  made  possible  by  with- 
drawal of  WWPG  Palm  Beach  from  contest 
after  reimbursement  of  $6,000  in  expenses 
[B«T,  Feb.  1]. 

WLOI  Show  Cause  Proceeding  Cancelled 

FCC  Friday  vacated  and  cancelled  show  cause 
proceeding  for  revocation  of  WLOI  LaPorte, 
Ind.  Case  was  instituted  late  last  year  for  fail- 
ure to  file  annual  ownership  report  [B«T,  Dec. 
7,  1953]. 

Application  Filed  in  Boston 

PROMINENT  Bostonians  figure  in  new  applica- 
tion filed  in  Boston  vhf  ch.  5  contest  by  Massa- 
chusetts Bay  Telecasters  Inc.  With  60  stockhold- 
ers, expanded  bid  retains  principals  in  former 
japplication  of  same  name,  dropped  last  week, 
[including  Roger  and  William  Putnam,  part  own- 
iers  of  uhf  ch.  61  WWLP  (TV)  Springfield,  Mass. 
| Other  ch.  5  contestants:  CBS-WEEI,  WHDH  and 
I  Greater  Boston  Tv  Corp. 

Substitute  Application 

!  SUBSTITUTING  for  vhf  ch.  13  applicant  KWOS 
Jefferson  City,  Mo.,  Jefferson  Tv  Co.  filed  with 
FCC  Friday.  KWOS  principals  are  chief  owners, 
but  additional  stockholders  are  included.  Others 
seeking  ch.  13  are  Capital  Tv  Corp.  and  L.  H.  P. 
<f>. 

Petition  on  Rhode  Island  Ch.  16  Denied 

PETITION  of  Ch.  16  of  Rhode  Island  Inc.  for 
enlargement  of  issues  in  its  Sec.  309(c)  protest 
hearing  against  vhf  ch.  12  WPRO-TV  there  was 
denied  by  FCC  Friday  as  inconsequential.  Ch. 
16  of  Rhode  Island  wanted  issue  whether  WPRO- 
TV  continued  construction  after  FCC  stayed 
STA  to  begin  operation.  WPRO-TV  earlier  in 
week  protested  STA  to  Ch.  16  (story  page  53). 

Lexington,  Ky.,  Ch.  18  in  Clear 

UHF  ch.  18  at  Lexington,  Ky.,  put  in  clear  Fri- 
day for  WLEX  as  competitor  WVLK  dismissed 
application. 

Initial  Grant  for  Charleston,  S.  C,  Ch.  2 

INITIAL  grant  for  vhf  ch.  2  at  Charleston,  S.  C, 
for  WUSN  there  appeared  forthcoming  last  week 
as  competitor  WHAN  petitioned  for  dismissal  of 
its  bid.  WHAN  said  it  has  counted  on  merger 
which  did  not  evolve,  hence  isn't  ready  for  hear- 
ing. 

KBIX  Withdraws  Muskogee,  Okla..  Bid 

KBIX  Muskogee,  Okla.,  granted  petition  to  dis- 
miss bid  for  vhf  ch.  8,  leaving  in  contest  KTUL 
and  Ashley  L.  Robison. 

Both  contestants  for  uhf  ch.  65  at  Sunbury- 
Shamokin,  Pa.,  dismissed  Friday:  WKOK  Sun- 
bury  and  WISL  Shamokin. 

Selma,  Ala.,  vhf  ch.  8  cleared  for  WBAM  Mont- 
gomery Friday  with  dismissal  of  bid  by  Dallas 
Broadcasters  Inc. 

Dean  Withdraws  Rapid  City  Bid 
KOZY-TV  Inc.,  headed  by  former  FCC-aspirant 
Robert  J.  Dean,  owner  KOTA  Rapid  City,  S.  D., 
withdrew  vhf  ch.  7  application  at  Rapid  City 
Friday,  putting  in  clear  Hills  Broadcasting  Co., 
headed  by  N.  L.  Bentson,  chief  owner  WMIN 
St.  Paul. 

Philadelphia  Agencies  Merge 

TWO  Philadelphia  advertising  agencies  with 
combined  billings  around  $7  million  merged 
last  week.  They  are  Lamb  &  Keen  Inc.  and 
I  John  Falkner  Arndt  &  Co.,  both  founded  over 
a  quarter-century  ago.  Successor  agency  is 
known  as  Arndt,  Preston,  Chapin,  Lamb  &  Keen 
'inc.,  using  the  Arndt  offices  at  160  N.  15th  St., 
Philadelphia.  Officers  are  James  G.  Lamb,  chair- 
man; John  F.  Arndt,  president-treasurer;  Rob- 
ert N.  B.  Arndt,  executive  vice  president;  Sey- 
mour S.  Preston  Jr.,  Herman  S.  Thoenebe  and 
Kennard  G.  Keen  Jr.,  vice  presidents. 
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900 -GAME  SCHEDULE 

Liggett  &  Myers'  (Chesterfield  cigarettes) 
1954  baseball  radio-tv  coverage  [B«T, 
Feb.  8]  again  will  encompass  more  than 
900  regular  and  championship  games  in 
five  markets:  Greater  New  York,  New 
England,  Philadelphia,  Chicago  and  Los 
Angeles.   Agency:  Cunningham  &  Walsh. 


Montana  Stations  Urge 
Reappointment  of  Hyde 

PRESIDENT  Eisenhower  asked  by  Montana 
Radio  Stations  Inc.  to  reappoint  FCC  Chair- 
man Rosel  H.  Hyde  to  full  seven-year  chair- 
manship at  end  of  one-year  term. 

Montana  group  opposed  McCarthy  Bill 
(S-2125)  which  would  require  radio  and  tv 
stations  to  keep  records  of  all  programs  for 
indefinite  period.  In  series  of  copyright  actions, 
SESAC  rates  were  termed  unfair. 

State  law  favored  to  require  electrical  wires 
to  be  at  least  1,000  feet  from  major  roads  as 
aid  to  auto  radio  reception.  Group  to  seek 
lower  fees  for  university  sports  broadcasts.  It 
asked  FCC  to  refrain  from  setting  license  fees 
on  ground  they  are  class  legislation  and  dis- 
criminatory. 

Ian  Elliott,  KRJF  Miles  City,  elected  MRSI 
president;  Joe  P.  Wilkins,  KFBB  Great  Falls, 
vice  president;  Helen  Ryan,  KANA  Anaconda, 
secretary-treasurer.  Ken  Nybo,  KBMY  Bill- 
ings, is  outgoing  president. 

CBS  Reaffirms  Control  Right 
In  Answer  to  Getts  Suit 

RIGHT  to  maintain  control  over  its  news,  pub- 
lic interest,  and  current  events  programs  was 
reasserted  by  CBS  Friday  in  New  York  State 
Supreme  Court  in  papers  filed  in  answer  to 
$150,000  suit  in  which  Clark  H.  Getts  Inc., 
New  York,  program  production  firm,  charges 
CBS  induced  Longines-Wittnauer  Watch  Co. 
to  breach  agreement  for  Getts  to  produce 
Longines  Chronoscope  panel  series. 

Getts  firm,  which  produced  Chronoscope  for 
Longines  on  CBS-TV  from  September  1951  to 
June  1953,  charged  in  its  complaint  that  CBS 
"was  dissatisfied  with  what  it  alleged  to  be  the 
political  or  ideological  coloration  of  number  of 
guests"  who  had  appeared  on  program  and  "in- 
duced" termination  of  production  agreement 
between  sponsor  and  Getts.  CBS  in  its  answer 
denied  charges,  said  it  cancelled  program  in 
accordance  with  terms  of  time-sale  contract 
and  in  line  with  its  "long-standing  policy  to 
broadcast  such  news,  current  events  and  public 
interest  programs  only  if  they  are  produced 
through  defendant's  own  news  department." 


UPCOMING 

Feb.  22-24:  NCAA  Tv  Committee  holds 
hearings  on  controlled  foot- 
ball   tv    plan,    New  York. 

Feb.   24:   Voice  of   Democracy  awards 
luncheon,  Shoreham  Hotel, 
Washington. 
for  other  Upcomings  see  page  117. 


PEOPLE 


JAMES  BASSETT,  political  editor  of  Los 
Angeles  Mirror  who  directed  Vice  President 
Nixon's  1952  campaign,  named  director  of 
public  relations,  Republican  National  Com- 
mittee, succeeding  ROBERT  HUMPHREYS, 
former  Newsweek  magazine  national  affairs 
editor  and  public  relations  director  for  Gen. 
Eisenhower  in  1952  campaign,  named  Repub- 
lican campaign  director. 

DAVID  CASSIDY,  supervisor  ABC-TV  Co- 
operative Program  Sales,  to  John  E.  Pearson 
Co.,  N.  Y.,  station  representatives,  as  account 
executive,  effective  tomorrow  (Tues.). 
WILLIAM  LOWE,  executive  editor  of  Look 
magazine,  to  Hewitt,  Ogilvy,  Benson  &  Mather, 
N.  Y.,  as  assistant  to  president. 
ROGER  BUMSTEAD,  Maxon  Adv.  and  before 
that  with  Katz  Agency,  N.  Y.,  to  David  J. 
Mahoney,  N.  Y.,  as  member  of  media  depart- 
ment. 

MURRAY  ARNOLD,  program  director  of 
WIP  Philadelphia  and  identified  with  that  sta- 
tion for  21  years,  to  WPEN  there  as  assistant 
station  director. 

WLAP-TV  Suspends  Building 

WLAP-TV  Lexington,  Ky.,  has  temporarily  sus- 
pended construction  work  on  uhf  ch.  27  facility, 
Gilmore  N.  Nunn,  president,  announced  Fri- 
day. Station,  which  received  CP  end  of  last 
year,  signed  primary  CBS  affiliation  and  also 
interim  agreement  with  other  networks,  has 
spent  $125,000  in  construction  (transmitter- 
studio  building,  tower  base,  anchors,  some 
equipment),  but  uncertainty  of  uhf  future  forced 
decision  to  hold  up  on  construction,  Mr.  Nunn 
said.  Although  WLAP-TV  is  retaining  uhf 
grant,  it  is  seeking  means  of  allocating  vhf  to 
area  which  would  permit  area-wide  coverage, 
Mr.  Nunn  explained.  Lexington  has  few  uhf 
sets,  gets  some  intermittent  vhf  signals  from 
Cincinnati  and  Louisville,  Mr.  Nunn  said. 

AP  Radio  Committee  Meets 
Tuesday  in  New  York 

SECOND  ANNUAL  meeting  of  Associated 
Press  radio  member  committee,  composed  of 
managers  and  news  directors  of  AP  member 
stations,  representing  geographical  sections,  will 
be  held  in  AP  general  offices  in  New  York  to- 
morrow (Tues.)  and  Wednesday.  Since  forma- 
tion late  in  1952,  committee  has  set  up  con- 
tinuing study  group  to  concentrate  on  AP 
news  report  and  has  launched  program  to  aid 
stations  in  obtaining  and  retaining  news  spon- 
sors. Committee  is  headed  by  Les  MaWhinney, 
news  director  of  KHJ-AM-TV  Los  Angeles. 
Other  members:  Matt  Bonebrake,  president- 
general  manager  of  KOCY  Oklahoma  City; 
Joe  N.  Bryant,  president-general  manager, 
KCBD-TV  Lubbock,  Tex.;  Tom  Eaton,  news 
director,  WTIC  Hartford;  Daniel  W.  Kops, 
vice  president-general  manager,  WAVZ  New 
Haven;  Jack  Krueger,  news  editor,  WTMJ-TV 
Milwaukee,  and  Jack  Shelley,  news  manager, 
WHO-AM-TV  Des  Moines. 

WSEE-TV  on  CBS-TV 

WSEE-TV  Erie,  Pa.  (ch.  35)  to  join  CBS-TV 
as  primary  interconnected  affiliate  on  April 
25,  replacing  W1CU  (TV)  (ch.  12),  Herbert  V. 
Akerberg,  CBS-TV  station  relations  vice  presi- 
dent, announced  Friday.  WSEE-TV  is  owned 
by  Great  Lakes  Television  Co.,  with  Charles 
Denny  as  general  manager. 

Hennock  on  Florida  Vacation 

FCC  Comr.  Frieda  B.  Hennock  last  Friday  be- 
gan two-week  vacation  in  Florida. 
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IT'S  THE  PEOPLE  WHO  COUNT  .  .  . 

.  .  .  and  you  can  count  on  the  people  at  WDSU-TV  whose  combined 
radio,  television  and  theatre  backgrounds  provide  New  Orleans  with 
the  finest  in  local  television  entertainment.  Typical  are  the  eight 
members  of  the  WDSU-TV  production  staff  pictured  here  in  a  meeting 
in  one  of  the  station's  conference  rooms.  Their  combined  network, 
station,  agency  and  theatre  work  in  key  production  centers  throughout 
the  country  totals  over  79  years  of  valuable  programming  and  pro- 
duction experience.  It's  the  skill  and  know-how  of  people  like  these 
plus  the  finest  of  facilities  that  makes  Louisiana's  first  television  station 
one  of  the  nation's  best. 


RADIO  STATION 

WSAZ 

HUNTINGTON,  WEST  VIRGINIA 
SERVING  3  STATES 


BROADCASTING 
TELECASTING 


FARM 
MARKET? 

YES  INDEED! 

THE  HUNTINGTON  TOBACCO 
MARKET  JUST  COMPLETED 
ITS  BIGGEST  SALES  YEAR!- 
APPROXIMATELY  $3,000,000. 

THEY  USED  WSAZ 

TO  REACH  THE 
TOBACCO  GROWER. 


National  Representatives 
THE  KATZ  AGENCY 


5,000  WATTS  DAY 
1,000  WATTS  NIGHT 
930  KC 
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Broadcasting 


Telecasting 


boost  ratings . . .  boost  profits! 


Build  profitable  high-audience  programs  with 
the  new  combined*  Studio  Telescription  Library 

With  the  Studio  Telescription  Library,  you  have  the  country's 
leading  musical  stars  working  for  you  .  .  .  winning  audiences 
and  attracting  sponsors.  Stations  everywhere  report  sell-out 
programs  and  bigger-than-ever  profits  with  this  unique  pro- 
gramming service. 

Studio  Telescriptions,  over  1,100  three  minute  films  produced 
especially  for  TV,  are  as  basic  to  flexible,  low-cost  television 
programming  as  transcriptions  are  to  radio.  There  is  no  limit 
to  the  number  of  hit  shows  you  can  build  and  sell. 

Stations  and  sponsors  alike  are  amazed  at  the  rock  bottom 
cost  of  programs  built  with  Studio  Telescriptions.  Even  the 
most  budget-minded  local  advertiser  can  enjoy  the  impact  of 
foremost  personalities  selling  his  product.  Find  out  today  how 
the  Studio  Telescription  Library,  with  its  complete  program- 
ming and  merchandising  service,  can  bring  you  more  listeners, 
more  sponsors,  more  profits! 

*  consisting  of  Studio  Musi-Films  and  Snader  Telescriptions. 

put  scores  of  top  name  artists  on  your  regular  staff 


DON'T  DELAY  .  .  .  DON'T  WRITE 
CALL  COLLECT:  OXford  7-2590 


STUDIO  Rl  LIVIS,  inc. 

380   MADISON   AVENUE     ■     NEW   YORK    17,   N.   Y.     •     OXFORD  7-2590 
Exclusive  distributors  of  Studio  Telescriptions 

IN  CANADA:  ALL-CANADA  TELEVISION,  1  29  ADELAIDE  ST.  WEST,  TORONTO,  ONT.,  EMPIRE  3-2632 


No  coverage  is  more  complete  than  a  blanket 
of  snow.  And  many  advertisers  say  the  closest 
thing  to  it  in  broadcasting  is  the  coverage 
Storer  stations  provide  in  Detroit,  Toledo, 
Birmingham,  Wheeling,  Miami,  Atlanta  and  San  Antonio. 


STORER  BROADCASTING  COMPANY 

WSPD-TV  WJBK-TV  WAGA-TV  KEYL-TV  WBRC-TV 

Toledo,  Ohio  Detroit,  Mich.         Atlanta,  Ga.         San  Antonio,  Texas  Birmingham,  Ala, 

WSPD  WJBK  WAGA  KABC  WBRC  WWVA  WGBS 

Toledo,  Ohio    Detroit,  Mich.    Atlanta,  Ga.    San  Antonio,  Texas     Birmingham,  Ala.     Wheeling,  W.  Va.    Miami;  Fla. 

NATIONAL  SALES  HEADQUARTERS: 
TOM  MARKER,  V.  P.,  National  Sales  Director  BOB  WOOD,  Midwest  National  Sales  Mgr. 

1T8  East  57  Street,  New  York  22,  ELdorado  5-7690  •  230  N>  Michigan  Ave.,  Chicago  1,  FRanklin  2-6498 


IN  REVIEW 


South  Bend-Elkhart 
Channel  52 

•  ABC 

INTERCONNECTED    •  NBC 

•  DU  MONT 

IS  GOING  ON  THE  AIR* 


AN  EXCLUSIVE  U  H  F  MARKET 
Already  (118,000 
More  than...., J  TV  SETS 

( IN  OPERATION 

O  o 


The  South  Bend-Elkhart  Market  is 

INDIANA'S  FIRST  MARKET  In  RETAIL  SALES 

 FOOD  SALES 

 AUTOMOTIVE  SALES 

 HOUSEHOLD  FURNITURE 

 RADIO  SALES 

Second  In  DRUG  SALES 

 6ENERAL  MERCHANDISE 

Annual  Retail  Sales  $1,194,000,000 

POPULATION  750,013 

Families  230,000 

Source:   

May,  1953  Sales  Management  Surrey  ol  Buying  POWER 


WSJV-TV  Channel  52 

SOUTH  BEND  -  ELKHART 

JOHN  J.  KHNAN,   COMMIlCJAl  MAM  A  94 1 

REPRESENTED  BY  H-R  TELEVISION,  INC. 

■  W    i  O  i  «     •     CMICAOO     •     SAN    PtAMCItCO     ■     IOI  AHOIlft 

*  M.,<h  1,  IfM, 


VITAPIX  FEATURE  THEATRE 

('Black  Forest') 

Running  Time:  72  minutes 

Produced  on  location  in  the  Black  Forest 
of  Germany  and  in  Munich  by  Princess 
Pictures  Inc.  for  Vitapix  Corp. 

Executive  Producer:  Burt  Balaban 

Producer-Director:    Gene  Martel 

Cinematographer:    Erich  Claunigk 

Script:   Joe  Liss  and  Irv  Tunic 

Cast:  Akim  Tamiroff,  Peggy  Ann  Garner, 
Gordon  Howard,  Marianne  Wischmann, 
Wolfgang  Buettner,  Hans  Klarin  and 
August  Riehl. 

Distributor:   Vitapix  Corp. 


ALL  hands  associated  with  "Black  Forest" 
have  come  up  with  a  product  that  can  be  pride- 
fully  exhibited  on  television.  It  compares  favor- 
ably with  the  better  thrillers  produced  in  Holly- 
wood and  is  evidence  that  a  full-length  feature 
film  made  expressly  for  television  can  be  a 
top-calibre  production. 

The  feature  film  under  inspection  is  part  of 
a  package  that  will  be  released  to  tv  stations 
under  the  name  of  Vitapix  Feature  Theatre. 
The  series  is  said  to  be  the  first  of  its  kind  pro- 
duced specifically  for  television. 

In  "Black  Forest"  are  all  the  ingredients 
of  a  first-rate  suspense-thriller.  There  is  a 
sadistic  baron  with  a  maniacal  lust  for  dominat- 
ing people's  lives  until  they  are  actually  his 
slaves.  There  is  a  U.  S.  Army  captain  caught 
in  his  clutches  but  determined  to  free  himself 
as  well  as  the  other  captives,  including  two 
beautiful  girls.  There  is  romance,  intrigue, 
mystery  and  violence,  with  all  elements  merged 
into  an  exciting  but  plausible  story-line. 

A  word  of  commendation  is  in  order  for 
the  excellent  photography,  particularly  the  out- 
door scenes  in  the  Black  Forest.  They  were 
particularly  effective  in  heightening  the  eerie 
mood  of  the  story  line.  It  is  particularly 
gratifying  to  know  that  Princess  Pictures  plans 
to  use  the  same  actors  in  at  least  one  more 
feature  film.  Without  exception  they  provided 
skillful  characterizations. 


CAMEL  NEWS  CARAVAN 

Network:    NBC-TV  (2/16/54) 

Time:  Mon.-Fri.,  7:45-8  p.m.  EST 

Producer:    Frank  McCall 

Director:  Ralph  Peterson 

Writers:    Reuven  Frank,  Arthur  Holch 

Newscaster:   John  Cameron  Swayze 

Weather  Reporter:   Clint  Youle 


NEWS  telecasting  was  baptized  in  color  last 
Tuesday  night  on  NBC-TV  when  the  Camel 
News  Caravan  with  John  Cameron  Swayze 
celebrated  its  sixth  tv  birthday.  The  show, 
marking  color's  invasion  of  the  news  field,  was 
built  largely  around  color  films  taken  on  For- 
mosa by  NBC's  correspondent  team  of  Charles 
and  Eugene  Jones.  Included,  too,  were  the 
regular  Caravan  news  films  and  remote  pick- 
ups— in  black-and-white — and  a  fashion  show 
shot  in  color  on  location  in  Florida,  a  report 
on  the  weather  by  NBC's  Clint  Youle  as  well 
as  Mr.  Swayze's  spots  of  straight  on-camera 
reporting  and  commentary.  All  things  con- 
sidered, it  was  a  happy  birthday. 

The  quality  of  the  color  portions  was  good. 
It  was  further  enhanced  by  showing  Mr.  Swayze 
in  black-and-white  at  the  outset  when  he  stated 
that  subsequent  live  segments  and  specially 
prepared  film  would  be  seen  in  compatible  color 
tv.  Whether  intentional  or  not,  this  before- 
and-after  technique  proved  an  effective  way  to 
emphasize  the  attractiveness  of  a  colorcast 
within  the  framework  of  the  show. 

Regarding  live  color,  one  criticism  must  be 
made.    When  Mr.  Swayze  was  on  camera  a 


multi-color  map  which  serves  as  his  backdr 
was   a   bothersome   distraction.     Less  flfc 
shades  would  have  assured  him  the  focal  poi 
commentators  must  have. 

The  color  film  on  Formosa  inspected  Chi; 
Kai-Shek's  military  strength.     The  pagea: 
of  a  parade,  an  air  formation  against  a  bl 
sky  and  some  dress  rehearsal  military  man* 
vers  were  excellent  subjects  for  color  treatmi 
If  any  designers  were  watching  this  teleca 
the  handling  of  women's   fashions  probaB 
stirred  some  new  interest  in  tv  now  that  col 
has  been  added. 

The  anniversary  production  was  interest! 
in  both  commercial  and  program  contef 
R.  J.  Reynolds  Tobacco  Co.'s  Camel  comm 
cials  came  across  wonderfully  well.  The 
pact  of  color  itself  allows  for  simple  comm 
cial  production.  The  best  commercial 
pictured  a  package  of  cigarettes  on  a  tal 
bare  of  all  gadgets  except  one  ash  tray 
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BETTY  WHITE  SHOW 

Network:  NBC-TV 
Time:    Mon.-Fri.,  10:30  a.m.  EST 
Star:    Betty  White 
Executive  Producer:  Don  Fedderson 
Producer:    Fred  Henry 
Director:   Bill  Bennington 
Musical  Director:  Frank  DeVoI 
Origination:    NBC-TV  Studios,  Hollywood 
Packager:  A  Bandy  Production  in  associa- 
tion with   Don  Fedderson 


NBC-TV's  search  for  a  new  personality  to  Si 
in  a  proposed  daytime  variety  show  came 
a  happy  conclusion  when  Betty  White 
signed  by  the  network  for  the  series  wh 
went  on  the  air  last  month.  The  Betty  Whi 
Show,  programmed  for  one  half-hour  Mond 
through  Friday,  is  as  unpretentious  as  its  nai 
and  as  charming  as  its  young  star. 

In  her  role  as  hostess,  Miss  White,  who 
worked  in  tv  on  the  West  Coast  for  a  num 
of  years  in  a  variety  of  jobs,  sings  a  littie 
chats  with  her  co-workers  and  interviews  gin 
who  have  been  invited  to  appear  on  her  sho 
She  appears  to  be  a  tv  natural,  a  pretty 
with  innate  stage  presence  and  talent  besidi 

Miss  White  handles  a  song  nicely.  She  has! 
small  voice  but  uses  it  well.  She  is  primarii 
a  singer — not  a  stylist.  That's  a  pleasai 
switch  in  a  generation  where  a  gimmick  rend| 
tion  of  any  song  seems  more  important  th; 
the  music  and  lyrics  themselves.  A  si 
band  under  Frank  DeVol's  baton  provides 
orchestration. 

Highlight  on  each  show  is  an  interview  w 
a  nationally  known  figure  or  someone  who 
occupation  is  sufficiently  interesting  to  •  mer 
attention.    For  the  most  part,  these  people  ai 
not  in  the  entertainment  business.  But 
interviewer's  relaxed  performance  is  contagioi 
Last  Thursday,  Helen  Bixby,  a  woman  flyer  w 
is  about  to  attempt  to  establish  a  new  rout 
the-world  flight  record,  appeared  as  much 
home  on  television  as  Miss  White  herself. 
*    *  * 


BOOKS 

THE    RADIO    AMATEUR'S  HANDBOC 
(31st  edition,  1954),  by  headquarters  st 
of  American   Radio   Relay  League,  We 
Hartford,  Conn.  800  pp.  $3. 

THIS  book  is  the  standard  manual  of  amatei 
radio  communications,  revised  and  restyled  i 
the  light  of  current  needs  as  radio  constructiq 
manual,  reference  work  and  training  text  f< 
class  or  home  study.  Includes  catalog  sectioi 
11 -page  topical  index,  1,250  illustrations, 
eluding  95  charts  and  tables,  plus  497  tube-1 
diagrams  and  85  basic  formulas. 
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•  Diagonal  wipe 


Horizontal  split 


Diamond  insert  and  wipe 


•  Controllable  corner  insert 


■        Mil  /  //  ///// 

Im  Ways  to  present  your  commercial" 


ow— with  RCA's  new  Special  Effects  Equipment— you  can 

ave  these  12  attention-getting  effects  right  at  your  fingertips. 
You  push  the  button  for  the  effect  you  want.  You  swing  the 
"control  stick"  (rotatable  360°)  and  put  the  selected  effect  in  the 
picture  wherever  you  want  it.  It's  simple,  inexpensive — requires 
no  complicated  equipment  or  extra  cameras. 

RCA's  Special  Effects  Equipment  consists  of  just  two  separate 
units;  (1)  a  TG-15A  control  panel  (shown  below)  and  generator, 
(2)  and  a  TA-15A  amplifier.  The  Special  Effects  Panel  can  be 
inserted  in  any  RCA  Console  housing.  The  other  units  can  be 
mounted  in  your  video  racks.  Installation  couldn't  be  easier. 

For  quick  delivery,  order  your  RCA  Special  Effects 
Equipment  direct  from  your  RCA  Broadcast  Sales 
Representative. 

RCA  Special  Effects  Control  Panel—with  12  posh- 
button  selection  and  360°  rotatable  stick  control. 


iM^  RADIO  CORPORATION  of  AMERICA 

[I  I)    ENGINEERING  PRODUCTS  DEPARTMENT  CAMDEN. N.J. 


Clockwise 


Going 

Great  Guns* 

This  erudite  newcomer  has  be- 
come known  as  "T.  J.  the  DJ" 
and  ingratiated  himself  with 
his  Garrowayesque  delivery 
straight  into  the  hearts  of  his 
listeners  and  sponsors. 

Reach  the  mass  Upstate  New 
York  market,  worth  more  than 
two  billion  annually,  for  a  pit- 
tance cost  per  listener  with 
personalized  spots  on  "Clock- 
wise" each  morning  between 
7:15  and  8:45. 

jfcThe  November  '53  Pulse 
shows  "Clockwise"  spots 
backed  by  a  growing 
personality  way  ahead 
in  the  area. 

50,000  WATT  CLEAR  CHANNEL 


J  WHAM 

ROCHESTER    RADIO  CITY 

The  Stromberg-Carlson  Station 
AM-FM  *  NBC  Affiliate 

Geo.  P.  Hollingbery  Co.,  Nat'l  Rep. 


OPEN  MIKE 


Newspaper  Cooperation 

EDITOR: 

You  performed  a  splendid  service  to  the  en- 
tire industry  in  so  thoroughly  covering  the  talk 
by  Mr.  Biggers  and  his  constructive  views  on 
newspaper  cooperation  with  the  broadcasting 
industry  [B»T,  Feb.  15].  Likewise  all  the  other 
material  you  published  on  this  whole  situation 
will  be  of  great  help  to  the  broadcasters  as  well 
as  to  the  press  of  the  country. 

Sydney  H.  Eiges 

V.  P.  in  Chg.  of  Press 

NBC,  New  York 

Even-Steven 

EDITOR: 

May  we  take  this  opportunity  to  sincerely 
thank  you  for  including  the  data  of  this  agency 
in  your  1954  edition  of  the  Broadcasting  Year- 
eook-Marketbook  .  .  . 

I  am  sure  all  broadcasters  and  agencies  ap- 
preciate the  manner  in  which  your  publication 
gives  the  little  man  as  well  as  the  metropolitan 
man,  a  break  in  the  industry  .  .  . 

Dale  Smith,  President 
The  Des  Agency 
Chattanooga,  Tenn. 

Dixie  Relay 

editor: 

appreciate  story  on  dixie  broadcasting 
service,  page  62,  feb.  8  issue.  however  one 
slight  error.  service  is  not  to  fm  stations 
only,  but  is  relayed,  repeat  relayed,  by  fm 
to  am  stations  wishing  service. 

otis  parker 

dixie  broadcasting  service 
atlanta,  ga. 


Smeed's  Fans 

EDITOR: 


I  thought  you  would  be  interested  in  hearing 
of  some  comments  I've  received  about  Luke 
Smeed. 

Most  communications  have  been  addressed 
to  Smeed  himself,  in  care  of  me.  A  number  of 
correspondents  claim  "foul,"  or  say  they  know 
just  who  it  was  I  had  in  mind  .  .  . 

Let  me  compliment  you  and  your  staff  on 
the  perfect  art  work  done  on  Smeed.  That  is 
the  only  word  for  it,  as  I'm  sure  the  artist  must 
have  read  my  mind  about  this  character's  ap- 
pearance. I  thank  you  most  sincerely  for  your 
excellent  handling  of  the  subject. 

This  has  been  a  further  demonstration  of  the 
immense  popularity  B»T  enjoys.  I  heard  from 
people  I  haven't  seen  in  years.  You  have  quite 
a  magazine. 

Don  Barber 
WGBS  Miami 

[EDITOR'S  NOTE:  Mr.  Barber  was  the  author 
of  "Luke  Smeed:  His  Ups  and  Downs"  in  B'T 
Jan.  18.] 

Just  for  the  Record 

EDITOR: 

Since  there  has  been  so  much  controversy 
recently  over  the  televising  of  athletic  events, 
we  thought  you  might  like  to  have  a  report  of 
how  our  independent  radio  station  has  used 
play-by-play  broadcasts  to  build  up  attendance 
in  our  area. 

WRFC  broadcasts  all  high  school  basketball 


games  on  the  road  and  at  home  for  Attn 
High  School.  In  addition,  we  also  broadc 
basketball  games  for  surrounding  high  schoc 
when  they  can  be  worked  into  the  schedule. 

U.  of  Georgia  basketball,  football  and  ba 
ball  are  given  complete  coverage  at  home  a 
away,  and  the  same  is  true  for  high  schc 
football. 

Last  season,  the  high  school  set  an  all-tu 
attendance  record  for  its  six  home  games,  , 
of  which  were  broadcast.  Attendance  at  Georj 
games,  especially  baseball,  has  shown  a  stea 
rise  for  the  past  three  seasons.  .  .  . 

Franklin  Butler,  Prog.  Di, 
WRFC  Athens,  Ga. 

Question  of  Counting 

EDITOR: 

This  is  one  of  those  belated  letters.  I  hi 
intended  to  write  before  to  tell  you  how  mu 
I  enjoy  your  magazine.  This  time  somethi 
specific  prompted  me  to  do  so. 

United  Press  on  Oct.  12,  1953,  in  a  morn 
dispatch  on  the  teletype  quoted  David  Cogs 
president  of  CBS-Columbia,  as  follows:  "To 
radio  sales  for  the  first  eight  months  of  19 
were  more  than  eight  million — two  millii 
higher  than  the  same  period  last  year." 
in  Broadcasting  •  Telecasting  for  Jan.  1 
1954,  on  page  9  in  an  item  titled  "Set  Sales  Uj 
it  was  stated  that  for  the  first  11  months 
1953,  there  were  5,608,477  radios  sold.  .  .  . 

/.  Paul  Hunsberger 

Acct.  Exec. 

WSNJ  Bridgeton,  N.  J. 

[EDITOR'S  NOTE:  Mr.  Cogan's  quotation  by  \ 
apparently  referred  to  radio  set  production  si 
those  figures  correspond  roughly  to  Radio-E 
tronics-Tv  Mfrs.  Assn.  estimates  of  producl 
(not  sales)  for  that  period.   B»T  correctly  quoi 
RETMA  figures  on  sales.] 


Lost  Call 

EDITOR: 

I  have  heard  some  very  fine  comments  i 
the  article  "March  of  Dimes  on  the  Air,"  whij 
appears  in  the  Feb.  15  issue  of  Broadcasting 
Telecasting. 

In  the  write-up  on  the  Rhode  Island 
jockey  jamboree,  on  page  86,  the  WJAR 
letters  were  omitted.  .  .  . 
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Jay  Hofjer,  Prom.  Mgr. 
WJAR  Providence,  R.  1. 


Promotion  Report 

EDITOR: 

I'm  reporting  a  piece  of  promotion  out 
which  we  at  KVOE  are  getting  quite  a  kid 
KBIG  Avalon,  one  of  our  competitors,  is  usil 
bus  benches  to  promote  itself.  I  don't  kno 
whether  they  know  it  or  not,  but  one  of  tl 
brightly  painted  benches  is  located  right  : 
front  of  our  studios.  The  KVOE  call  lette 
leer  out  over  the  KBIG  bench  from  our  stud; 
door.  Lots  of  comment  by  the  people  on  thi 
We  sure  don't  care,  though.  The  KBIG  pn 
motion  is  for  music  and  news  and  we  featu) 
the  same.  Matter  of  fact  we  like.  The  moi 
promotion  of  this  type  .  .  .  the  better  for  a 
of  us. 

Hal  Davis,  Station  Dir. 
KVOE  Santa  Ana,  Calif, 

Broadcasting    •  Telecasts 
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everyone  has 
something  he  does  best. . 


You  do.  We  do,  too.  And  this 
man  does  well  at  his  specialty  or 
he  wouldn't  have  his  job.  Our 
particular  specialty  is  the  representation 
of  quality  television  stations  —  and 
if  we  did  not  do  it  so  well,  we 
would  not  be  representing  the 
outstanding  stations  you  see  listed  below. 


Harrington,  Righter  and  Parsons, Inc. 


New  York 
Chicago 
San  Francisco 


the  only  representative  devoted  only  to  television 


WAAM  Baltimore 

WB EN-TV  Buffalo 
WFMY-TV  Greensboro 
WDAF-TV  Kansas  City 
WHAS-TV  Louisville 
WTM3-TV  Milwaukee 
WM  TW        Ml  Washington 
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BOUGHT  E) 


:  ■  •  < 


WXYZ 
WCPO 
KDKA 
WNAC 
WGY 
KPRC 
WMIE 
KOOL 
WXLW 
WVLK 
WDWS 
WBBC 
WNOW 
WCOS 
WCBA 
WCYB 
KDMS 
KXO 


Detroit,  Michigl ' 
Cincinnati,  Ohi'^ 
Pittsburgh,  Pa. 
Boston,  Mass. 
Schenectady, 
Houston,  Texas'' 
Miami,  Fla. 
Phoenix,  Ariz.  ' 
Indianapolis,  li 
Lexington,  Ky. 
Champaign,  III 
Flint,  Mich. 
York,  Pa. 
Columbia,  S.  d 
Corning,  N.  Y 
Bristol,  Va. 
El  Dorado,  Arkf 
El  Centro,  Calil 


MEMO  10  A6EN« 
AMP  ADVERT^ 


■i 


4ESE  STATIONS  (AND  MANY  MORE)  HAVE 
[IE  RIGHTS  TO,  AND  ARE  NOW  OFFERING  .1 


It's  crazy,  man,  crazy. 
Everybody  wants  the 
sales-happiest  show 
on  radio.  Stations, 
sponsors,  agencies  in 
market  after  market 
are  scrambling  to 
sign  up. 


KOLD  Yuma,  Arizona 

WBRW  Welch,  W.  Va. 

KXIC  Iowa  City, Iowa 

WCSS  Amsterdam,  N.  Y. 

KROS  Clinton,  Iowa 

WAGM  Presque  Isle,  Me. 

KBBA  Benton,  Ark. 

WARE  Ware,  Mass. 

|  |  WO  AY  Oak  Hill,  W.  Va. 

WVOW  Logan,  W.  Va. 

WAJR  Morgantown,  W.  Va. 

WNRV  Narrows,  Va. 

WRUM  Rumford,  Me. 

(  ]]WTWN  St.  Johnsbury,  Vt. 

KOLE  Port  Arthur,  Texas 

KGMO  Cape  Girardeau,  Mo. 

WDOG  Marine  City,  Mich. 

WCNR  Bloomsburg,  Pa. 


IK 


WLBK  DeKalb,  III. 

WATO  Oak  Ridge,  Tenn. 

KWPC  Muscatine,  Iowa 

KFJI  Klamath  Falls,  Ore. 

WGGH  Marion,  III. 

WBKV  West  Bend,  Wise. 

WDLP  Panama  City,  Fla. 

WSKI  Montpelier,  Vt. 

WMTM  Moultrie,  Ga. 

KBTA  Batesville,  Ark. 

KPBM  Carlsbad,  N.  M. 

WHVF  Wausau,  Wise. 

WGET  Gettysburg,  Pa. 

WOKW  Sturgeon  Bay,  Wise. 

WGUY  Bangor,  Maine 

KSPI  Stillwater,  Okla. 

WMOG  Brunswick,  Ga. 

WCHN  Norwich,  N.  Y. 


r  AVAILABILITIES  ARE  BEING  GRABBED  UP  FAST! 
IN  TOUCH  WITH  YOUR  LOCAL  STATION  AND 
IN  ON  THE  PROFITABLE  SKELTON  ACT! 


MEMO  TO 
STATIONS 


SHOW" 

260  zany,  zing 


2,750,000 
prosperous  mid- 
westerners  live 
within  KGGF's 
Vz  MV  coverage. 
The  10  county 
non-metropolitan 
Coffeyville 
trade  area, 
alone,  is  a 
major  market  of 
271,300  people. 
KGGF  has  been 
the  "home  town" 
station  to  these 
folks  for  23  years. 
Ask  Weed  &  Co. 
about  KGGF  .  .  . 
10  kw  (d)  and 
5  kw  on  clear 
channel  690  kc. 


I  KGGF 


690  KC  ABC 

COFFEYVILLE,  KANSAS 


WEED  &  CO.,  National  Representatives 


our  respects 


to  CARL  EDWIN  GEORGE 


THE  keystones  to  success  in  the  broadcasting 
business,  in  the  belief  of  Carl  E.  George,  vice 
president  and  general  manager  of  WGAR 
Cleveland,  are  sales-arousing  ideas  which  are 
backed  by  effective  follow-through. 

Currently  completing  20  years  with  the  50 
kw  Cleveland  outlet,  Mr.  George  started  in 
radio  as  a  part-time  announcer  while  in  college. 
He  has  moved  up  from  job  to  job  to  the  top  by 
applying  himself  to  well-contrived  merchandis- 
ing principles. 

As  operating  head  of  WGAR  under  the  new 
ownership  of  the  Farm  Bureau  Mutual  Insur- 
ance Co.  of  Columbus,  Ohio,  Mr.  George  now 
is  the  station's  No.  1  man  in  Cleveland.  He 
reports  to  Herbert  E.  Evans,  vice  president  and 
administrative  head  of  Peoples  Broadcasting 
Co. 

Mr.  George  believes  no  executive  should 
ever  be  too  busy  to  do  his  job  right  and  accord- 
ingly is  always  on  watch  for  new  ideas  for  his 
station  and  for  the  right  kind  of  people  to 
develop  them.  Although  he  believes  radio  gets 
more  interesting  and  vigorous  every  day,  he 
would  hate  to  see  the  time  when  there  are  no 
more  problems  to  challenge  him. 

Mr.  George  is  fond  of  people.  This  accounts 
for  his  leadership  in  a  large  group  of  sales 
and  social  organizations.  He  is  a  past  presi- 
dent of  the  Ohio  Assn.  of  Broadcasters  and  of 
the  Cleveland  Sales  Executives  Club.  He  is 
past  vice  president  of  the  City  Club  there  and 
is  a  past  member  of  the  board  of  trustees  of 
the  Cleveland  Advertising  Club.  He  is  vice 
president  in  charge  of  information  of  the  Ohio 
State  Safety  Council  and  belongs  to  the  board 
of  control  of  the  Cleveland  Safety  Council,  the 
Delta  Theta  Pi  law  fraternity,  the  Federal  Com- 
munications and  Ohio  State  Bar  Assns.,  the 
YMCA,  Rotary  Club,  Red  Cross  and  the  Her- 
mit and  Canterbury  Clubs. 

Carl  Edwin  George  was  born  at  Alliance, 
Ohio,  Sept.  26,  1910.  He  was  awarded  a  B.A. 
degree  by  Muskingum  College  in  1932  and 
received  a  law  degree  from  Western  Reserve  U. 
while  working  for  WGAR  in  1936. 

While  at  Muskingum  College,  Mr.  George 
entered  radio  through  WA1.R  Zanesville.  He 
became  a  member  of  the  WGAR  staff  in  1936 
and  served  in  nearly  all  capacities  in  the  sta- 
tion's program  department  before  being  ele- 


vated to  program  director  in  1939.  As  a  staff 
announcer  he  announced  the  National  Air i 
Races,  which  once  were  held  often  in  Cleve-! 
land.  He  became  WGAR  director  of  opera-) 
tions  in  1941,  was  promoted  to  assistant  man-j 
ager  in  1944,  rose  to  vice  president  and  sales 
manager  in  1948  and  in  1950  was  named  | 
general  manager. 

In  1948  he  was  appointed  visiting  lecturer  at 
Ohio  State  U.  for  a  course  on  radio  station 
management  as  part  of  the  university's  prac- 
tice of  bringing  leaders  from  industry  to  par- 
ticipate actively  in  commerce  college  teaching. 

In  1945,  Mr.  George  traveled  40,000  milesi 
as  WGAR's  special  war  correspondent  in  the 
Pacific  Theatre.  He  was  said  to  have  been  the 
only  radio  man  to  do  an  eye-witness  account! 
as  U.S.  warships  put  Australian  troops  ashore 
at  Brunei  Bay  in  the  invasion  of  Borneo.  His 
broadcasts  with  the  11th  Airborne  at  Aparn, 
on  Luzon,  brought  a  commendation  from  Com-1 
manding  General  J.  M.  Swing  for  courage  and! 
disregard  for  danger  on  this  self-imposed  as- 
signment. 

Mr.  George  covered  the  close  of  the  Pacifie' 
war  from  the  Philippines,  Saipan,  Guam,  Oki- 
nawa and  Chungking,  where  he  short-wavedj 
several  broadcasts  on  reaction  in  the  former 
Chinese  capital  to  the  Japanese  surrender.  His1 
return  home  took  him  to  India,  across  Africa., 
into  the  Azores,  to  Newfoundland  and  finalh 
New  York. 

The  WGAR  general  manager  already  hi 
plans  working  for  the  Cleveland  station  to 
sponsor  a  tour  to  the  Philippines  in  1955,  lOttk 
anniversary  of  the  end  of  the  war  in  the  Pacific. 
Members  of  Ohio's  37th  Division,  who  closed 
out  their  fighting  in  mid- 1945  on  Luzon,  w: 
be  invited  to  return  to  the  scenes 
tories  on  a  two-week  air  tour  of  th 

Mr.  George's  hobby  is  golf,  although 
does  not  play  well  enough  to  suit  himself.  He 
also  is  an  ardent  football  fan,  following  Paul 
Brown's  Cleveland  Browns  with  avid  interest.! 

The  George  family  includes  his  wife,  Mil-j 
dred;  two  sons.  Dale,  13,  and  Robert,  11.  and 
a  daughter.  Carol,  7.  They  live  in  Shaker 
Heights,  a  suburb  of  Cleveland 

Mr.  George  worked  on  a  farm  d 
youth  and  feels  he  would  like  to  retire  some 
day  to  a  place  in  the  country. 
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65.000 
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Latest  Conlan  Survey  (Nov.,  '53)  gives 
WD  AY-TV  the  following  Share- of  - 
Audience  in  Metropolitan  Fargo: 

TOTAL  AFTERNOON  98.8% 

TOTAL  NIGHTTIME  99.1% 


WDAY-TV 

FARGO,  N.  D. 

NOW  ON 
FULL  POWER 


(UP  FROM  13,000  TO  65,000  WATTS) 


AND  CARRYING  PRACTICALLY 
ALL  TOP-RATED  PROGRAMS 

FROM  ALL  4  NETWORKS 

(AND  LEADING  FILM  PRODUCERS)! 


Affiliated  with  NBC    •    CBS    •    ABC    •  DUMONT 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 
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WMAR-TV  OPERATES  ON  CHAN- 
NEL 2,  WITH  100  KW  EFFECTIVE 
RADIATED  POWER  WITH  THE  ELEC- 
.    TRICAL  CENTER  OF  THE  ANTENNA 
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549  FEET  ABOVE  THE  GROUND  .  .  . 


Measured  contours  ond  related  data  Prepared  by 
'       CHf*       CRAVEN,   LOHNES   &   CULVER,  Washington,   D.  C. 
C<^-;       December  15,  1953 
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SERVING 

MOST  OF  MARYLAND . 

AND  THEN  SOME!  . 
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W/WAR-TV  Sutipopers  fefevision 

CHANNEL  2  BALTIMORE 

MOST  POWERFUL 
TV  SIGNAL  IN  MARYLAND 

FACILITIES 

tea  i  Studios:  One  main  and  one  auxiliary  (kitchen)  studio,  with  two  studio- 

type  image  orthieon  cameras.  Field  cameras  may  be  used  to  supplement 
the  studio  cameras. 

film  Facilities;  Three  16mm  projectors;  two  film  camera  chains,  one 
Balopticon  projector?  two  Kodak  slide  (2"x2")  projectors;  one  35mm 
strip-film  projector;  Projectall  with  tape  news  service;  two  Houston 
16mm  film  processors;  one  film  printer;  seven  type-DE  16mm  cameras; 
two  Auricon  16mm  sound  cameras;  two  16mm  Zoomar  lenses;  asso- 
ciated transport,  lights,  doliys,  etc. 

Mobile  Units;  Two  completely  modern  custom  built  units  for  live  re- 
mote  pickups;  one  equipped  with  three  TV  camera  chains;  the  second 
equipped  with  two  camera  chains,*  three  complete  microwave  relay 
links;  Zoomar,  Reflector  and  special  prismatic  effects  lenses;  other 
essential  apparatus. 

Colon  Network  color  equipment;  also  Telechrome  Flying  Spot  Scan- 
ner for  local  origination  and  projection  of  transparent  2x2  color 
slides.  This  equipment  will  handle  titles,  captions,  credits,  photographic 
stills  and  test  pattern,  all  in  color. 

mmm  mm  jm  n^wii     i  ■  A 

WMAR®TV  channel  2 
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Retail  Sales  -  653,091,000 
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ELWYN  JOHN  LEWINSKI 


on  all  accounts 

LEW  LEWINSKI,  vice  president  and  accou 
executive  at  Newby  &  Peron,  Chicago,  - 
strongly  convinced  that  "advertising  doesr 
mean  a  thing  unless  it  is  followed  through  wii 
merchandising  at  the  retail  level." 

As  a  veritable  one-man  agency  within  ■ 
agency,  he  has  personally  sold  his  own  accoun 
for  the  past  six  years.  The  accounts  are  sma 
for  the  most  part,  but  Mr.  Lewinski  has  won  tl 
respect  of  his  clients  for  his  judgment,  and  th( 
stay  with  him.  He  has  been  grounded  in  ret£, 
and  marketing  work,  not  to  mention  sales  pr' 
motion  activities  for  the  Hearst  chain. 

Elwyn  John  (Lew)  Lewinski  was  born  \ 
Lake  Geneva,  Wis.,  on  Sept.  5,  1900.  Aftj 
high  school  he  worked  briefly  for  U.  S.  Rubb^ 
Co.  and,  having  majored  in  a  special  journalis( 
course  for  returning  veterans,  became  editi 
of  a  Lake  Geneva  weekly.  Mr.  Lewinski  wrcj* 
editorials   and  peddled  advertising.    He  al: 
organized  and  served  as  secretary  of  the  loc 
Chamber  of  Commerce  for  three  years.  P|( 
served  two  years  during  World  War  I  with  til 
32d  Division  of  the  120th  Field  Artillery  unl 

Mr.  Lewinski  joined  Campbell-Ewald  as 
copywriter  and  contact  man  when  he  came 
Chicago  in  the  '20s,  then  sold  direct  ms 
business  for  Rogers  &  Co.,  a  printing  concer 

His  first  big-time  brush  with  newspapers  W; 
in  the  promotion  department  of  Hearst's  C\ 
cago  Herald-Examiner.  He  was  director 
advertising  and  promotion  for  four  and  a  hq 
years  and  also  wrote  continuity  for  KYW,  th< 
in  Chicago. 

In  the  early  '30s  he  left  the  newspaper  ai 
organized  his  own  agency,  Advisors  Service, 
partnership   with   James   Blackburn   (now  ■ 
Blackburn  &  Hamilton).  ( 

Mr.  Lewinski  subsequently  went  to  Phil, 
delphia  for  three  years  on  behalf  of  Therm* 
Controls,  handling  marketing  and  other  chore 
Returning  to  Chicago,  he  became  vice  preside1 
and  advertising  director  of  Ferris  Pharmac 
Co.  (proprietary  medicine).  Hearst's  Herat 
American  then  enticed  him  back  as  promotici 
director.  His  big  job  was  as  executive  secretaft 
for  the  newspaper's  heavily  promoted  Chicaj 
Conference  for  Youth.  In  1945  he  was  inviti 
to  join  Newby  &  Peron  as  copywriter  and  co 
tinuity  man. 

Mr.  Lewinski  also  handles  advertising  f< 
K.HMO  Hannibal,  Mo.;  WJSV  (TV)  Elkhai 
Ind.,  and  for  H-R  Representatives. 

Mr.  Lewinski  married  the  former  Joyce  Bo 
teller.  They  have  a  daughter,  Diane,  25.  Tl 
I  ewinskis  live  in  Arlington  Heights.  He  belonj 
to  Sigma  Delta  Chi  and  Beta  Phi  Delta,  a! 
likes  gardening  and  fishing. 
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p0T  YOURSELF  IN  THIS  PICTURE 


with  a  4-word  slogan 


MAHA'S  most  looked-at — most  listened-to  television 
m*  station — KMTV — wants  to  trade  a  free  week  for  2  in 
rious  Sun  Valley  for  a  4-word  slogan  that  best  typifies 
tremendous  selling  power  in  the  rich  Nebraska-Iowa 
rket. 


4W 


GRAND  PRIZE 

A  Week  for  Two  at 


S  ft: 


e  edi 
ki  m 
He  it 
lie  loft 

ars 


;(This  is  a  contest  for  the  trade  only — the  television,  ra- 
,  agency  people,  time  buyers,  and  advertising  personnel, 
o  heretofore,  poor  souls,  were  made  the  outcasts  of  the 
with  elk  test  bonanza  by  the  fine  print  that  says  "our  employees, 
:fy  >"f pertising  agency,  and  their  families  not  eligible. 

came  [Prizes  scrupulously  avoid  anything  in  the  "shoot  'em  up' 

;cl  ™] 'space  travel  line,  and  aim  at  these  more  basic  needs: 

conceiTr 

jers» 
si's  G 
:clor : 


:So  box  tops  to  save  ...  no  jingles  to  rhyme  .  .  .  nothing 
buy!  KMTV  wants  just  4  clever  words. 


GRAND  PRIZE  — a  week  for  2  at  Sun  Valley 
2nd  prize  — a  case  of  imported  champagne 
3rd  prize  —  a  case  of  imported  scotch 
4th  prize  —  a  case  of  bonded  whiskey 

HERE'S  ALL  YOU  DO 

[Write  a  slogan  of  4  words,  each  word  to  start  with  one  of  the 
[station's  call  letters  —  K-M-T-V,  in  any  order.  Send  your 
blogan  on  company  letterhead  to  Television  Center  KMTV, 
[Dept.  3,  Omaha,  Nebraska. 

|A11  entries  become  the  property  of  KMTV.  The  decision  of 
judges  shall  be  final.  In  case  of  ties,  earliest  postmark  and 
originality  of  presentation  will  determine  the  winner.  Con- 
test closes  March  15,  1954. 

TELEVISION  CENTER 


* 


WINNER  MAY  SCHEDULE  TRIP  ANYTIME  IN  '54.  2nd,  3rd,  4th 
prizes  will  be  sent  immediately  after  judging.  Cash  equivalent  for 
non-drinkers  or  winners  in  states  prohibiting  shipment  of  liquor. 

TO  HELP  YOU  WIN,  two  booklets  have  been  prepared  by 
j|£  KMTV — a  special  fact  presentation,  "The  Story  of  TV  in  Omaha", 
and  a  colorful  "KMTV  Tour"  booklet.  See  your  Petry  man,  or 
write  KMTV  for  your  copies,  today! 

•  CBS-TV 

•  ABC-TV 

•  DUMONT 


OMAHA 


CHANNEL  3 

MAY  BROADCASTING  CO. 


Represented  by 


Edward  Petry  &  Co.,  Inc. 


some  spots  are  bette 


To  be  top  man  at  the  trading  posts,  beat  your  sales  drums  with  a 
5-minute  across-the-board  Radio  news  franchise. 

In  any  market,  more  people  turn  to  Radio  for  news  than  to  any 
other  medium  . .  .  and  more  people  listen  to  Radio  news  than  to  any  other 
type  of  programming.  5-minute  news  programs  on  the  eight  Radio 
stations  represented  by  NBC  Spot  Sales  all  feature  well-known  local 
personalities  who  integrate  your  sales  messages  into  news  strips  of 


For  the  best  spot,  at  the  right  time,  at  the  right  plat 


teian  others 


other 


representing 
RADIO  STATIONS: 


® 


^rtant  world  and  local  events.  This  kind  of  selling  has  put 
tiers  in  the  caps  of  many  big  sales  chiefs. 

i 

>esn't  take  a  wad  of  wampum  to  pre-sell  your  products  or 
ices  with  Radio  news  programs.  Highly  productive  5-minute  shows 
lese  markets  can  be  bought  for  the  average  low,  low  cost  of 
per  thousand  listeners. 

Call  your  NBC  Spot  Salesman  for  a  powwow  and  see. 

Source:  Pulse 


SPOT  SALES 

30  Rockefeller  Plaza,  New  York  20,  N.  Y. 

Chicago    Detroit    Cleveland    Washington   San  Francisco 

Los  Angeles     Charlotte*     Atlanta*      *Bomar  Lowrance  Associates 


WRC 

Washington 

KGU 

Honolulu,  Hawaii 

KSD 

St.  Louis 

WNBC 

New  York 

WMAQ 

Chicago 

WTAM 

Cleveland 

KNBC 

San  Francisco 

WAVE 

Louisville 

representing 

TELEVISION  STATIONS: 


NBCl 


WNBK 

KONA 

KSD-TV 

WNBW 

KPTV 

WRGB 

WNBT 
WNBQ 
KNBH 
WAVE-TV 


Cleveland 

Honolulu,  Hawaii 

St.  Louis 

Wash  i nylon 

Portland,  Ore. 

Schenectady- 

Albany-Troy 

New  York 

Ch  icago 

Los  A  ngeles 

Louisville 


Black  and  white  is_go^ 


s  but 


WBEN-TV 

prepares  for 

COLOR 


Buffalo  Evening  News 


Color  Television 

,  •   Cr\m 


Editorial 
Reprinted 
From  The 
Buffalo 

Evening  News 


fore  approval,  it  was  suuj  „in 
examination  to  determi grf  > ja ^  deter. 
the  public  interest.  The  c  establishes 
mined  that  it  wa,  Jhe  Jba^y,  wiU  govern 

standards  which,  in  all  pro 

color  telecasting  ^  yea ^  t       ^  be 

IndeGd'  PU  before  he  entire'industry  catches 
quite  a  spell  before  ^ i  e  de_ 

up  with  these  high  ^ancUrds   1  ^ 
|  vel0ped  to  ^-^^ri-    in  ^ing  this 
color  value  for  tne  ission  reversed 

action,  furthermore,  the. comm  &1_ 
;  a  previous  ^-nw^d^  ^  ^  & 
ized  a  noncompat  ble  color  y 
degree  every  listing  black  a  ^ 

W°Uld  ^t^^* 
courage  and  deserves  P  h       been  ap- 

Since  the  national  .^u££  ^  ^ 

proved  by  the  C^"^'.0^red  that  no 
black  and  white  ^^^ther  color 
matter  how  a  station  telec ts  ^ 
or  black  and  white,  he  will  0  deed 
worth  through  "^J^U  for  color 
due  to  the  more  cr rtxca  1  «q  ^  .mage 

telecasting,  the  a\erag<= 

will  be  sharper  than  at  present  ^ 
Since  the  commission  of  doom 

color  standard  ^^^ired  a  variety 
have  geared  They  na  ^  pubhc 

of  difficulties  which  the  indust  v 
will  face,  in  part,  and  some  of    «  ^ 
materialize.  They  app  ear  to  £  esp  ^ 
^JS?J*S*  -or  television 
1  ^wonder  ho,  long  »  jiU  be  before 
color  television  recex-rs^ are  a s^*^ 
say,  as  Presen^nd  out  is  o  let  the  industry, 
Well,  the  way  to  find  ou U  ^  ^  u 

all  segments  of  it,  go  ^ 


.an  do.  Most  of 

:are  doing  exactly  J^h^BN.TV  already 
patters  into  ^  Jj^on  of  color  equipment, 
•has  made  some  ^taUaUor.  o  home_town 
More  will  ^low.  Sylvama^nothe  ^ 
enterprise,  likewise  is  moving r  g  ^ 

,0Sr  segments  of  th«s.= 
going  into  Partlcul^\  pities -and  costs 
hoping  to  skip  over  the  ^  ^ 

of  the  early  ^f.^^competiti^  will 
we  have  every  confidence  that  i  ^ 
take  care  of  these  matter    and^  p  ^ 

who  ^  ^.^f  business  to  determine 
recognized  it  is  tneir  ag  lt 

whether  they  go  into  '  determine 

TttS  obr— te  upon  AM 
whether  he  is  going ;  t  thg  oppor. 

radio  receivers  0\at^l}°md 
tunity that exists fj*™*^,  is  to  say  to 
The  purpose  of  all  th s s™p  y        ^  ^ 
the  Pfl-'anJ  we  thi ^  ^  ^  ft 
enough  about  it  to  be  q  ^  alarms 

.<Don't  be  misled  by  the  ^ 
about  color  television     It  ,  co ming, 
be  a  vast  improvement  larger 
^asoltc^a^-^^  .n  ^ 

^hiteTb'eCn  not  research  is  going  on 

the  manufacturers  are  in  a  p  sit^  .  ^ 

actual  experience,  to  leain  m  be  even 

how  to  eliminate  television 

m0re  rapid.  To  that  ex  e  ^  ^ 

is  worth  waiting  .for  The  P  k  &nd 

aWy  were  the  pioneers  ^  B  ^ 

white  sets,  however,  are  going  ^ 

color  will  be  ^f^^  ^  sets  bought 
many  know  that  black _  and  satisfactory 
five  years  ago  aie  SlvinS  pioneers 
»*  a»d  -^.X^ad^eirUey's 
have  no  regrets,  the>  n  i 
worth,  if  anyone  ever  did  ^  not 

In  the  meantime,  for  ™ose  t  es. 

ent  prices  with  aU  the  ^  ^  obsolete 

,    still  are  a  great  buy.  iney  . 
•    When  color  comes,  but  aftei  >  ou  • 
may  decide  that  you  want  a  c  ^ 
quick.  Well,  the  Pe71;/"thb2uS7ness  who  are 

amVJi8tr»e^  btms\oday  will  have 
working  with  tnese  v         ,.pf.Pivers  to  otter, 
some  very  desirable  coloi  ^  ^  aW 
And  if  you  dont  want  to  see  oi 
TV,  radio  still  is  eomg  great 
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FOOD  FIRMS  BOOST  BUYS 
ON  RADIO-TV  FOR  LENT 

Planning  and  bugeting  are  in  preparation  for  the  season  which 
starts  March  3,  a  special  B»T  check  shows.  In  addition  to  new 
purchases,  advertisers  change  radio-tv  copy  appeals. 


'ADVERTISERS  are  turning  their  planning, 
and  their  budgeting,  to  special  campaigns  dur- 
ing the  Lenten  season,  starting  March  3. 

With  the  annual  religious  observance  still 
a  fortnight  off,  timebuyers  have  started  making 
radio  and  tv  commitments,  adding  a  substan- 
tial block  of  new  placements  to  the  spot 
market. 

Late  arrival  of  the  sacred  season,  with  its 
| impact  on  dietary  and  living  habits  of  many 
('millions  of  people,  has  delayed  the  usual  pur- 
chases of  time  brackets.  Approach  of  Ash 
i  Wednesday,  March  3,  finds  many  campaigns 
in  the  works  but  not  yet  in  the  final  contract 
[stage. 

|'  Before  April,  additional  campaigns  will  be 
placed  on  large  numbers  of  stations  for  sacra- 
mental wines  and  matzohs  in  connection  with 
ihe  Passover  holidays. 

|  A  spot  check  by  B«T  of  agencies  represent- 
j  ing  hundreds  of  food  accounts  and  related 
!  items  in  all  parts  of  the  nation  indicates  high 

interest  in  the  shifting  dietary  practices  of 

those  observing  the  Lenten  season. 

Push  Meat  Substitutes 

Advertisers  with  meat  substitutes  are  plan- 
ning many  special  spot  campaigns  in  both 
radio  and  tv. 

Another  important  Lenten  trend  not  re- 
flected in  advertising  budgets  is  found  in  the 
changing  copy  appeals  on  both  network  and 
spot  programs. 

Principal  interest  in  Lent  and  the  Passover 
holidays  appeared  to  center  in  New  York, 
though  a  number  of  West  Coast  firms  already 
pave  bought  special  time  periods  for  the  re- 
ligious days. 

Among  the  eastern  advertisers  promoting 
their  products  for  Lenten  menu  ideas  are 
Morton  frozen  foods,  Norwegian  sardines, 
Norway  sardines,  A-l  sauce,  Franco-American 
spaghetti  and  Minute  Rice. 
I  Morton  frozen  foods  starting  March  3  will 
promote  its  fruit  pies  on  NBC-TV's  Today  and 
also  is  placing  a  tv  spot  announcement  cam- 
paign in  55  cities  starting  the  last  week  in 
February  for  52  weeks  to  promote  on  a  year- 
round  basis  its  Morton  frozen  meat  pies.  Ted 
Bates  Inc.,  New  York,  is  the  agency. 
I  Norway  Frozen  Fish  Ltd.  is  planning  a 
pdio  and  tv  campaign  for  its  Frionor  products, 
through  Creative  Adv.  Service,  lersey  City. 

Norway  sardines  launches  its  1954  drive  in 
six  major  markets  using  both  radio  and  tv  start- 
ing March  1.  Except  for  a  short  break  right 
after  Lent,  the  campaign  will  run  through  the 
find  of  the  year.  This  is  the  third  year  the 
irm  has  used  such  a  campaign  in  the  six 
narkets.  McCann-Erickson,  New  York,  is  the 
;ency. 


Broadcasting 


Telecasting 


Effective  March  1  an  A-l  sauce  Lenten 
recipe  contest  campaign  will  begin,  continuing 
through  April  10,  sponsored  by  the  food  divi- 
.sion  of  G.  F.  Heublein  &  Bros.  Radio  spots 
now  on  the  air  on  a  52-week  basis  will  pro- 
mote the  contest,  which  features  $2,000  in 
prizes  for  best  names  submitted  for  a  fish- 
sauce  recipe.  Agency  for  A-l  is  Scheidler, 
Beck  &  Werner,  New  York. 

Campbell  Soup  Co.'s  Franco-American 
spaghetti  will  shift  its  copy  theme  on  both 
its  CBS-TV  show,  Double  or  Nothing,  and  its 
Grand  Central  Station  on  CBS  Radio  as  well 


ALL  SMILES  mark  the  agreement  by  which 
Bay  State  Viva  Macaroni  Mfg.  Co.,  Bos- 
ton, will  sponsor  10,460  spot  and  52 
weekly  1  '/i-hour  broadcast  of  Original 
New  England  Hayloft  Jamboree  cn 
WCOP  that  city.  L  to  r:  Seated— Joseph 
Scarpaci,  sponsor  president,  and  Roy 
Whisnand,  WCOP  owner-general  man- 
ager. Standing— Jerome  O'Leary,  presi- 
dent, O'Leary  Adv.,  Boston;  Don  Kerr, 
WCOP  account  executive,  and  Nick  Perry, 
O'Leary  account  executive. 

as  on  Campbell's  Soundstage  on  NBC-TV, 
urging  the  use  of  the  products  as  perfect 
Lenten  dishes.  Dancer-Fitzgerald-Sample,  New 
York,  is  the  agency  for  Franco-American. 

A  big  scale  Lenten  action  for  pre-cooked 
Minute  Rice  will  feature  Minute  Rice  Tuna 
Treat.  The  campaign  will  be  backed  by  Bob 
Hope  on  his  hour-long  March  16  NBC-TV 
television  show.  General  Foods,  sponsor  of 
the  Hope  show,  makes  Minute  Rice.  The  firm's 
/  Love  Mama  show  on  CBS-TV  will  support 
the     promotion.      National     advertising  is 


planned  to  reach  consumers  during  a  concen- 
trated 12-day  period.  The  schedule  permits 
a  store  operator  to  promote  his  own  choice 
of  tuna  fish  and  other  related  items  needed 
for  this  Lenten  casserole  idea.  A  packet  con- 
taining an  ample  supply  of  "perfect  Lenten 
recipe"  leaflets  will  be  distributed  to  the 
stores.  All  display  materials  will  picture  Bob 
Hope  in  a  caricature. 

Several  West  Coast  agencies  claimed  difficulty 
in  securing  good  radio  and  tv  spot  time.  Others 
said  participation  programs  of  interest  to  clients 
are  "full  of  competing  commercials"  and  as  a 
result,  programming  plans  must  be  revised. 

Westgate  California  Tuna  Packing  Co.,  San 
Diego  (Breast-O-Chicken),  which  sponsors 
the  half-hour  NBC  syndicated  film  Victory  at 
Sea,  on  KFMB-TV  that  city,  will  also  use  day- 
time participations  on  a  varied  schedule,  on  tv 
programs  in  12  major  markets  starting  today. 
Placement  is  through  Foote,  Cone  &  Belding, 
Los  Angeles. 

French  Sardine  Co.,  San  Pedro,  Calif.  (Star 
Kist),  tieing  in  with  the  Lenten  season  starting 
March  1  will  include  a  Holiday  in  Hawaii  con- 
test on  its  thrice  weekly  15-minute  participation 
in  the  CBS-AM-TV  Arthur  Godfrey  Time  simul- 
cast, Mon.-Wed.  and  alternating  Fri.  10:30- 
10:45  a.m.  EST.  Contest  will  be  built  around 
the  "Star  Kist  Tuna  Aloha"  recipe.  Rhoades  & 
Davis  Advertising,  San  Francisco,  is  the  agency. 

Superior  Macaroni  Co.,  Los  Angeles  (West 
Coast  manufacturers  and  distributors),  through 
Barnes-Chase  Co.,  that  city,  starting  March  3, 
will  concentrate  a  campaign  in  the  southern 
California  area.  In  addition  to  KCOP  (TV) 
Chef  Milani  Show  a  varied  schedule  of  par- 
ticipations will  be  used  on  the  KHJ  Norma 
Young  Show  and  the  KFI  Bert  Wheeler  Show. 

Chicago  Activity  Spotty 

Activity  on  food  accounts  placed  by  Chicago 
agencies  or  Chicago  branches  appeared  spotty, 
according  to  a  spot  check  of  some  20  firms. 

The  most  extensive  Chicago  plans  seemed  to 
be  underway  at  BBDO  and  J.  Walter  Thomp- 
son Co.  agencies. 

BBDO,  which  handles  International  Minerals 
&  Chemical  Corp.  (Accent  seasoning),  with 
spots  on  NBC-TV's  Today,  indicated  that  the 
show  would  offer  certain  Lenten  suggestions 
emphasizing  seafoods. 

International  is  buying  spots  for  Accent  on  a 
seven-station  hookup  for  the  Ken  &  Carolyn 
show,  on  which  it  will  use  the  same  approach. 
The  stations  are  WHDH  Boston,  Mass.;  WGAN 
Portland,  Me.;  WTAG  Worcester,  Mass.;  WSPR 
Springfield,  Mass.;  WPJB  Providence,  R.  I.; 
WHAY  New  Britain,  Conn.,  and  WGUY 
Bangor,  Me. 

Swift  &  Co.  will  promote  All-Sweet  Margarine 
on  its  portion  of  the  ABC-Don  McNeill  Break- 
fast Club  (radio  only)  and  the  Garry  Moore 
Show  on  CBS-TV  in  the  making  of  hot  cross 
buns,  a  traditional  Lenten  favorite. 

Kraft  Foods  Co.  will  stress  its  many  cheese 
dishes  on  its  Kraft  Television  Theatre  (NBC- 
TV,  Wednesday,  9-10  p.m.  and  ABC-TV  Thurs- 
day, 9:30-10:30  p.m.).  It  also  will  promote  its 
Miracle  Whip.  JWT  is  the  agency  for  Kraft 
and  Swift. 
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RCA  PICKS  K&E,  GREY  AND  LEFTON 
TO  HANDLE  $12  MILLION  IN  ACCOUNTS 

Agency  threesome  picks  up  the  business  previously  carried  by  J. 
Walter  Thompson.  Each  will  handle  part  of  the  company's  overall 
advertising  along  with  RCA's  three  other  agencies. 


THE  WINNERS — three  of  them — in  the  race 
for  RCA's  estimated  $12  million  advertising 
account  were  announced  last  week. 

Kenyon  &  Eckhardt,  Grey  Adv.,  and  Al 
Paul  Lefton  Co.  were  designated  to  handle  the 
advertising  which  for  the  most  part  has  been 
handled  by  J.  Walter  Thompson  Co.  for  the 
past  10  years. 

These  portions  of  the  RCA  advertising  busi- 
ness were  not  affected:  RCA  Communications 
continues  with  Gehnrich  Assoc.,  and  RCA 
financial  advertising  remains  with  Albert  Frank- 
Guenther  Law,  while  the  Ross  Roy  Agency 
continues  to  handle  RCA  Custom  Records,  the 
Thesaurus,  syndicated  radio  programs,  and 
Camden  Records. 

RCA  President  Frank  M.  Folsom  announced 
the  long-awaited  decision  last  Thursday.  Specu- 
lation had  been  widespread  since  RCA's  de- 
cision to  leave  J.  Walter  Thompson  Co.  became 
known  several  weeks  ago  [Closed  Circuit, 
Dec.  21,  1953]. 

In  Effect  Now 

The  new  appointments  are  effective  immedi- 
ately, Mr.  Folsom's  announcement  said. 

Kenyon  &  Eckhardt,  New  York,  which 
ranked  13th  among  agencies  in  radio-tv  bill- 
ings last  year,  but  which  has  had  no  part  of 
the  RCA  account  recently,  added  what  was 
estimated  to  be  more  than  $5  million  through 
its  designation  as  agency  for  RCA-sponsored 
radio  and  television  shows,  RCA  Victor  Home 
Instruments,  and  RCA  institutional  advertise- 
ments. K&E  billed  approximately  $15.2  mil- 
lion in  radio  and  television  during  1953.  The 
agency,  which  is  almost  30  years  old,  is  headed 
by  William  Lewis,  who  has  been  president  for 
the  past  three  years,  and  Thomas  D'A.  Brophy, 
chairman  of  the  board.  Mr.  Lewis,  before 
being  named  president,  was  vice  president  and 
account  supervisor  on  Lincoln  Mercury  and 
Ford  Motor  institutional  accounts.  Prior  to 
that  he  was  vice  president  in  charge  of  radio 
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and  television  for  the  agency.  He  has  been 
with  the  firm  for  the  past  nine  years. 

Grey  Adv.,  which  already  had  handled  the 
NBC  Film  Division  advertising,  was  awarded 
the  entire  NBC  and  the  RCA  Victor  Records 
accounts. 

Grey  also  handles  the  Emerson  Radio  & 
Phonograph  Corp.'s  product  advertising,  which 
presumably  would  have  prevented  ils  taking 
on  similar  lines  of  RCA. 

The  Grey  agency  was  founded  about  36 
years  ago  by  Lawrence  Valcnstein,  who  is  still 
president  of  the  firm.  Arthur  Fatt,  executive 
vice  president,  joined  Mr.  Valcnstein,  32'/2 
years  ago  and  the  two  men  have  been  running 
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the  agency  ever  since. 

Al  Paul  Lefton  Co.,  Philadelphia,  was 
named  agency  for  RCA  home  appliances  and 
electronic  products.  The  company  already  had 
the  RCA  dehumidifier,  RCA  room  air  condi- 
tioners, and  the  RCA  Victor  employment  pro- 
gram accounts,  as  well  as  those  of  the  RCA 
Service  Co.,  Gloucester,  N.  L,  and  RCA  Victor 
Distributing  Corp.,  Chicago. 


Arizona  Brewing  Buys 
Tavern7  in  8  Tv  Cities 

ARIZONA  Brewing  Co.,  Phoenix,  for  its  A-l 
Pilsner  beer,  is  sponsoring  the  tv  film  series, 
Duffy's  Tavern,  in  eight  tv  markets  in  five 
southwestern  states,  effective  last  Monday,  ac- 
cording to  Advertising  Counselors  of  Arizona, 
agency  which  placed  the  account. 

The  52-week  contract,  claimed  to  be  the  first 
regional  tv  sponsorship  of  Duffy's  Tavern,  in- 
cludes KOB-TV  Albuquerque,  KROD-TV  El 
Paso,  KLAS-TV  Las  Vegas,  KPHO-TV  Phoe- 
nix, KOPO-TV  Tucson,  KIVA-TV  Yuma, 
KSWS-TV  Roswell,  N.  M.,  and  a  San  Diego 
outlet  yet  to  be  named. 

The  contract,  signed  by  J.  F.  Lanser  Sr., 
Arizona  Brewing  Co.  president,  represents  a 
substantial  increase  in  the  firm's  1953  advertis- 
ing billings,  the  announcement  said. 


Carter  Buys  Into  Three  Plan1 

CARTER  PRODUCTS  Inc.,  New  York,  has 
bought  into  NBC  Radio's  "Three  Plan,"  calling 
for  three  participations  per  week,  starting  March 
1,  on  Second  Chance  (Mon.,  11:45-12  noon), 
Fibber  McGee  and  Molly  (Wed.,  10-10:15  p.m., 
EST),  and  It  Pays  to  Be  Married  (Fri.,  5:45-6 
p.m.,  EST).  Agency:  Ted  Bates  &  Co.,  New 
York. 


PAPER-MATE  SPOT 
SEEN  $1.6  MILLION 

THE  radio-tv  spot  announcement  budget  of 
the  Paper-Mate  Pen  Co.,  Culver  City,  Calif., 
will  exceed  $1.6  million  in  1954  at  the  present 
rate,  executives  of  the  firm  announced  last 
week.  During  its  three  years  Paper-Mate  has 
increased  broadcasting  expenditures  constantly, 
with  emphasis  on  tv,  the  announcement  said. 

T.  J.  Welsh,  vice  president  of  Paper-Mate 
Eastern  Inc.,  New  York,  said  the  firm  also 
plans  to  sponsor  a  "top  network  program  some- 
time in  1954,"  although  the  backbone  of  the 
campaign  will  remain  spot,  he  said,  based  on 
a  survey  by  Foote,  Cone  &  Belding  Inc.,  ac- 
count agency.  The  survey  revealed  the  ad- 
vantages of  spot  in  extensive  coverage  of  the 
national  market,  in  frequency  and  in  market 
flexibility,  Mr.  Welsh  said. 

Radio,  he  said,  would  "continue  to  play  an 
important  role  in  Paper-Mate's  advertising 
plans  because  of  variations  in  tv  set  penetra- 
tion, difficulties  in  securing  good  time  in  one- 
station  markets,  the  important  segment  of  the 
population  which  can  be  reached  through  auto- 
mobile radios  and  the  already  proven  effective- 
ness of  the  Paper-Mate  jingle  in  20-second  chain 
breaks,"  he  added. 


EXECUTIVES  of  Needham,  Louis  &  Brori 
advertising  agency  convened  in  Chica( 
recently  for  a  special  conference  on  colj 
television.  L  to  r:  John  Willoughby,  yjL 
president  and  director  of  Needham,  Loi, 
&  Brdrby  Ltd.,  Toronto;  Frank  Pittma 
manager  of  the  agency's  Hollywoc 
branch,  and  Dick  Eastland,  NL&B  Ne 
York.  Meeting  at  the  Tavern  Club, 
creative  and  production  personnel  agreu 
video  holds  out  good  possibilities  for  a 
vertisers  willing  to  "grow  up  with  it."  : 

Exquisite  Form  Plans 
For  Tv  Spot,  Network 

Company  officials  believe  thai' 
new  lock-type  bra  will  be  in, 
good  taste  for  tv  advertising! 
and  prompt  lifting  of  network1 
taboo  that  had  been  placed 
on  such  commercials. 


EXQUISITE  Form  Brassiere  Inc.,  New  Yi 
after  a  tv  test  in  New  York,  is  ready  to, 
television  on  a  national  scale  and  is  discus 
possible  participations  on  NBC-TV's  forthcr 
ing  Home  series  or  another  network  progi 
plus  a  national  spot  campaign,  if  the  so-c^l 
bra  ban  can  be  lifted. 

The  company  feels  that  it  has  the  answe; 
the  ban  in  its  newest  strapless  Bra-O-Mi 
which,  it  says,  stays  locked  in  place  des 
any  violent  torso  movements,  so  that 
models  can  twist,  turn,  bend  forward  and  \ 
to  demonstrate  the  "no  slip,  no  sag,  no  squej 
features  without  violating  the  strictest  reqi 
ments  of  good  taste. 


Models  Don't  Freeze 

Until  now  bra  models  have  had  to  rer 
frozen  before  the  tv  camera.  "The  functio 
this  rule,"  Robert  E.  Heyn,  vice  presiden 
Exquisite  Form,  said  last  week,  "has  beei 
avoid  any  possibility  of  indecent  sugges 
Tv  executives  have  felt  that  a  brassiere, 
itself,  has  a  suggestive  effect,  and  that 
movement  by  the  model  might  well  mul 
that  effect. 

"This  has  led  to  the  well-known  anor' 
whereby  actresses,  singers  and  dancers,  w 
ing  scanty  or  low-cut  costumes,  have  been  L 
mitted  to  be  deliberately  suggestive,  while" 
strained,  wholly  decorous  presentations  of 
which  completely  cover  the  bosom  have  ^ 
banned." 

Last  December,  when  Exquisite  Form 
nounced  in  advance  that  it  planned  to  s 
bras  on  movinsjknodels  on  the  ABC-TV  Be 
Guest  show,  the  display  was  banned  by 
work  officials  just  one  half  hour  before 
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taw  went  on  the  air,  spokesmen  for  the  ad- 
viser reported,  adding  that  a  later  attempt 
is  banned  by  DuMont  officials. 
Accordingly,  it  was  decided  to  conduct  the 
its  on  a  single  station  without  advance  fan- 
re,  and  to  await  public  reaction  before  pro- 
eding  further. 

The  tests  were  conducted  on  WPIX  (TV) 
;w  York  on  the  Ethel  Thorsen  Sunday  night 
»ht  fashion  show  on  Jan.  10  and  Feb.  7. 
ich  of  the  tests  drew  over  500  letters,  Mr. 
Ipyn  reported.  He  added:  "Not  one  letter  was 
Itical.  There  has  not  been  one  complaint  of 
preach  of  good  taste." 

Six  Models  Used 

Chicot  jlSix  models  were  used,  wearing  both  white 
.d  black,  cotton  and  nylon  lace  bra  styles, 
Bether  with  flowing  petticoats  and  half -slips. 
\  the  intervals  while  the  models  changed, 
jiss  Thorsen  interviewed  officials  of  the  firm, 
tlio  demonstrated  the  pushbutton  feature  of 
ye  bra  while  holding  it  in  their  hands. 
Ni  sjThe  success  of  the  test  has  made  it  possible 
Ir  the  company  now  to  consider  further  tele- 
feion  participations,  to  be  launched  in  April, 
rthur  Fatt,  executive  vice  president  of  Grey 
foro  ijjv.,  agency  for  Exquisite  Form,  is  under- 
pod  to  have  been  one  of  the  staunch  sup- 
krters  of  the  television  test. 
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Peter  Pan  on  Tv 

PETER  PAN  FOUNDATIONS  Inc.,  one 
of  the  largest  foundation  advertisers,  will 
go  into  television  for  the  first  time  with 
spot  announcements  on  the  Nancy  Craig 
show  on  WABC-TV  New  York.  To  test 
the  effectiveness  of  tv  the  firm  is  offering 
a  giveaway  of  a  fitting  chart  and  tape 
measure.  If  the  test  proves  successful, 
Peter  Pan  will  go  into  other  areas  of  the 
country  with  a  spot  announcement  cam- 
paign that  will  supplement  its  present 
advertising  in  other  media. 


/heelock  Takes  Agency 
elm;  Bailey  Resigns 


'RTHUR  A.  BAILEY,  president  of  Ward 
d^heelock  Co.  advertising  agency,  Philadelphia, 
resigned   from   the   agency    and  Ward 
^heelock,  board  chairman,  has  replaced  him 
*  president  in  addition  to  his  duties  as  chair- 
si  reqf  an,  according  to  an  announcement  last  week. 
In  other  changes  Walter  L.  Stocklin  was 
med  executive  vice  president  and  Robert  C. 
[exander  was  appointed  vice  president  in 
torenfiarge  of  radio  and  television. 

Mr.  Alexander  has  been  with  the  agency 
pee  1942  and  has  been  manager  of  its  radio- 
department  since  1945.  The  changes  took 
(ace  at  a  special  board  meeting  upon  Mr. 
heelock's  return  from  Europe  where  he  was 
>rking  for  the  Eisenhower  Fellowship  Ex- 
ange  Foundation. 


lew  Cincinnati  Agency 

EW  advertising  agency,  Peck-Heekin,  has 
cn  formed  in  Cincinnati  with  offices  in  the 
ercantile  Library  Bldg.  Principals  are  Rich- 
Id  F.  Peck,  former  radio-tv  media  buyer  at 
forter  &  Gamble  Co.,  and  James  R.  Heekin 
1,  active  for  nearly  a  decade  in  Cincinnati 
jvertising  circles. 


DUFFY  QUESTIONS  OVERCOMMERCIALISM 


BBDO  president  says  viewers 
are    dissatisfied    because  of 
number,  not  quality,  of  tv  com- 
mercials. He  lays  the  blame  to 
cowcatchers,    hitchhikes  and 
spots  between  programs. 
THE  PROBLEM  of  too  many  commercials  on 
tv  stations  is  in  the  "lap  of  the  industry,"  Ben 
Duffy,  president  of  BBDO,  said  Feb.  14  on 
CBS-TV's  Man  of  the  Week  program. 

Too  many  commercial  messages  cause  viewer 
dissatisfaction  with  all  commercials,  Mr.  Duffy 


the  Administration  needed  help  in  the  use  of 
media,  particularly  radio  and  television.  "Tv 
is  changing  the  method  of  campaigning,"  he 
said,  "and  a  candidate  needs  help  in  using 
this  very  expensive  medium."  But,  he  added, 
advertising  techniques,  no  matter  how  good, 
can't  sell  a  poor  candidate.  "You've  got  to 
have  a  good  product  to  start  with,"  Mr.  Duffy 
said. 

Answering  a  query  regarding  the  plan  of 
the  Advertising  Council  to  combat  fears  of 
a  depression  through  the  use  of  all  media 
[B«T,  Jan.  18],  Mr.  Duffy  said  he  did  not  think 
there  was  a  depression,  nor  that  it  was  possible 


MAN  of  the  Week,  on  CBS-TV's  program  of  same  name  Feb.  14,  was  Ben  Duffy,  (I) 
BBDO  president.  Here  he  is  being  interviewed  in  Washington  by  (I  to  r)  Moderator 
Ron  Cochran,  CBS;  Edwin  H.  James,  B*T  senior  editor;  Sylvia  Porter,  New  York  Post, 
and  William  H.  Lawrence,  New  York  Times. 


said.  The  public's  objections  come  from  the 
number  of  commercials,  he  added,  not  the 
quality. 

Mr.  Duffy  said  it  was  the  cowcatchers,  hitch- 
hikes, and  the  station  spots  between  programs 
that  give  broadcast  advertising  a  black  eye  in 
the  mind  of  the  public.  The  sponsor  of  a  30- 
minute  program  is  entitled  to  three  minutes  of 
commercials,  he  pointed  out.  That  does  not 
constitute  overcommercialization,  he  said. 

The  responsibility  of  keeping  the  number  of 
commercials  within  bounds  is  the  station's, 
Mr.  Duffy  said.  It  is  not  the  problem  of  the 
advertiser  or  of  the  advertising  agency,  he 
added. 

News  Panel 

Mr.  Duffy  was  quizzed  by  a  news  panel 
comprising  Edwin  H.  James,  B«T  senior  edi- 
tor; Sylvia  Porter,  New  York  Post,  and  William 
H.  Lawrence,  New  York  Times.  Ron  Coch- 
ran, CBS  commentator,  acted  as  moderator. 

Notwithstanding  some  abuses,  Mr.  Duffy 
commented,  "we're  getting  along  pretty  well 
.  .  .  we're  giving  the  people  what  they  want." 

Latest  attack  on  radio  and  tv  commercials 
came  from  publicist  Edward  L.  Bernays  who 
claimed  a  survey  of  "influential"  people  showed 
that  the  public  does  not  like  broadcast  adver- 
tising [B«T,  Feb.  1]. 

Mr.  Duffy  also  said  that  tv's  impact  on  radio 
had  leveled  off.  "Radio  will  remain  always," 
he  said. 

Color  tv  costs  have  been  exaggerated,  the 
BBDO  president  said.  "Most  advertisers  who 
have  a  product  which  will  show  up  well  in 
color  will  use  color  tv,"  he  said. 

Mr.  Duffy  was  questioned  closely  about 
the  alleged  influence  of  advertising  men  in 
the  political  campaigns.    He  responded  that 


to  talk  the  country  into  one.  However,  it 
is  possible  to  generate  public  and  business 
spending  so  that  a  depression  can  be  staved 
off,  he  said.  The  Advertising  Council  cam- 
paign intends  to  present  facts  (on  employ- 
ment, unemployment,  national  income,  etc.), 
not  simply  inspiration,  he  said. 


Cullmans  Elected  to  New 
Posts  With  Philip  Morris 

ELECTION  of  Joseph  F.  Cullman  Jr.,  chair- 
man and  president  of  Benson  &  Hedges,  and 
Joseph  F.  Cullman  III,  executive  vice  president 
of  Benson  &  Hedges,  as  directors  of  Philip  Mor- 
ris &  Co.,  was  announced  last  week  by  O. 
Parker  McComas,  president  and  chief  execu- 
tive officer  of  Philip  Morris. 

Mr.  Cullman  Jr.  also  was  elected  chairman 
of  the  executive  committee  of  Philip  Morris, 
which  also  includes  Board  Chairman  Alfred  E. 
Lyon  and  Mr.  McComas.  Mr.  Cullman  HI 
was  elected  a  Philip  Morris  vice  president. 

B&H  Is  Subsidiary 

Philip  Morris  recently  acquired  Benson  & 
Hedges,  makers  of  Parliament  filter  mouthpiece 
cigarettes,  as  a  subsidary  [B«T,  Feb.  8].  Philip 
Morris  roster  of  products  includes  Philip  Mor- 
ris, king-size  and  regular;  Dunhill  king-size 
plain  and  cork-tipped;  Marlboro,  plain  and 
ivory-tipped;  English  Ovals,  and  mentholated 
Spuds,  plain  and  cork-tipped. 

Net  profits  of  Philip  Morris  &  Co.  for  the 
nine-month  period  ended  Dec.  31,  1953,  were 
announced  last  week  as  $9,856,345  or  $3.65 
per  share  of  common,  as  compared  to  $8,041,- 
925  or  $2.91  per  share  for  the  corresponding 
period  of  1952.  Earnings  for  the  third  quarter 
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ended  Dec.  31,  1953,  were  reported  at  $2,783,- 
480,  or  $1.01  per  share  of  common,  as  against 
$2,257,276,  or  $.80  per  share,  for  the  third 
quarter  of  1952. 


FALSTAFF  BUYS  HALF 
OF  'GAME  OF  DAY' 

FALSTAFF  Brewing  Co.,  St.  Louis,  has  signed 
for  sponsorship  of  one-half  of  the  daily  play- 
by-play  broadcasts  of  the  Game  of  the  Day 
feature  over  Mutual  three  days  a  week,  starting 
on  March  28  with  pre-season  training  games,  it 
was  announced  last  week. 

Falstaff,  through  Dancer-Fitzgerald-Sample, 
will  sponsor  one-half  of  broadcasts  of  major 
league  baseball  games  over  350  stations  on 
Monday,  Wednesday  and  Friday  one  week,  and 
on  Tuesday,  Thursday  and  Saturday  on  the 
following  week.  Other  portions  of  the  feature 
are  being  made  available  for  local  cooperative 
sponsorship. 

This  marks  the  fifth  consecutive  season 
Mutual  will  present  major  league  baseball. 
Every  club  in  the  American  and  National 
leagues  will  be  covered  by  the  program,  with 
broadcasts  scheduled  to  emanate  from  the 
home  parks  of  the  Brooklyn  Dodgers,  New 
York  Giants,  Cincinnati  Reds,  Milwaukee 
Braves,  New  York  Yankees,  Philadelphia 
Athletics,  Boston  Red  Sox,  Detroit  Tigers, 
Cleveland  Indians,  Washington  Senators  and 
Baltimore  Orioles. 


NCAA  Invites  Proposals 
On  Football  Tv  Plans 

NATIONAL  Collegiate  Athletic  Assn.'s  1954 
Television  Committee  has  invited  member 
colleges  and  all  "interested  parties,"  including 
networks,  advertisers  and  agencies,  to  be 
present  at  hearings  today  (Monday)  in  New 
York  for  suggestions  on  tv  plans  for  the  forth- 
coming football  season. 

The  Committee,  under  the  chairmanship  of 
C.  Harvey  Cassill,  athletic  director  of  the 
U.  of  Washington,  was  directed  by  a  resolu- 
tion adopted  at  the  annual  convention  of 
NCAA  in  Cincinnati  on  Jan.  8  to  formulate 
a  tv  program  for  the  1954  football  season.  The 
resolution  also  contained  the  following  di- 
rective: 

"The  Committee  shall  hold  hearings  at 
which  all  member  colleges  and  interested  par- 
ties shall  have  full  opportunities  to  be  heard 
and  make  proposals  for  the  1954  tv  program. 
.  .  .  As  promptly  as  possible  after  such  hear- 
ings, the  Committee  shall  formulate  a  1954 
tv  program.  .  .  ." 

Both  in  1952  and  1953  NCAA's  Game  of 
the  Week  was  presented  over  NBC-TV  under 
the  sponsorship  of  General  Motors  Corp. 

Delegates  at  NCAA's  convention  in  Cincin- 
nati in  January  expressed  almost  unanimous 
opposition  to  relaxation  of  the  limited  program 
of  telecasting  college  football  games  that  has 
been  in  force  since  1950  [B»T,  Jan.  11]. 


Grey  to  Move  Headquarters 

GREY  Adv.,  New  York,  effective  May  1,  will 
move  to  a  new  building  at  430  Park  Ave.  New 
York,  from  its  present  headquarters  at  166 
West  32d  St.  The  37-ycar-old  advertising 
agency  will  be  the  largest  single  tenant  in  the 
building  and  will  occupy  four  and  one-hall 
floors  of  the  18-story  building. 


WITH  Anheuser-Busch  (Budweiser)  sponsoring,  WTVI  (TV)  Belleville,  III.  (St.  Louis), 
will  telecast  all  77  of  the  St.  Louis  Cardinals'  road  games.  Agreeing  on  the  contract1 
are  (I  to  r);  J.  C.  Macheca,  D'Arcy  Advertising  Co.  account  executive;  Walter  C, 
Reisinger,  Anheuser-Busch  assistant  advertising  manager;  Raymond  Krings,  Anheuser- 
Busch  advertising  manager;  Harry  K.  Renfro,  D'Arcy  account  executive;  Harry  Tenen-| 
baum,  WTVI  executive  vice  president,  and  John  I.  Hyatt,  WTVI  general  sales  man-, 
ager.  The  ch.  54  station  will  air  the  first  game  April  15  at  Milwaukee  with  the  Braves. 
D'Arcy  handles  the  Anheuser-Busch  account. 


Armstrong  Offers  'Playback' 
To  Dealers  on  50-50  Basis 

THE  ARMSTRONG  Tire  &  Rubber  Co.,  West- 
haven,  Conn.,  is  offering  to  its  dealers  all  over 
the  country  participation,  on  a  50-50  coopera- 
tive basis,  in  sponsorship  of  The  Big  Playback 
packaged  by  Screen  Gems  Inc.,  New  York. 

Leo  S.  Klarz,  advertising  manager  of  Arm- 
strong Tire  &  Rubber,  said  this  was  the  first 
such  arrangement  to  be  made  with  a  national 
tire  distributor.  He  expressed  confidence  Arm- 
strong dealers  would  be  quick  to  take  advantage 
of  the  opportunity  to  buy  a  top-rate  show  for 
half  the  time  and  talent  costs.  The  company, 
which  placed  the  deal  direct,  will  supply  com- 
mercials. 


SPOT  NEW  BUSINESS 


Nestle  Buys  Night  Slices 

SIGNING  of  Nestle  Co.  (Nescafe)  for  partici- 
pations six  nights  a  week  in  the  all-night  pro- 
grams carried  by  four  NBC-owned  radio  sta- 
tions was  announced  last  Thursday  by  George 
Dietrich,  national  radio  manager  for  NBC 
Spot  Sales.  The  stations:  WNBC  New  York, 
WTAM  Cleveland,  WMAQ  Chicago,  and 
KNBC  San  Francisco.  The  all-night  program- 
ming is  handled  individually  by  the  stations, 
starting  at  about  midnight.  Agency  for 
Nestle:  Sherman  &  Marquette,  New  York. 


Today'  Participants 

ORDERS  from  five  different  sponsors  for  a 
total  of  71  participations  on  NBC-TV's  Today 
(Mon.-Fri..  7-9  a.m.  EST  and  CST)  were  an- 
nounced last  week.  Sponsors,  agencies  and  num- 
ber of  participations  are  as  follows: 

Franklin  Baker  division.  General  Foods  Corp., 
Hoboken,  through  Young  ,v  Rubicam,  New  York, 
28  participations,  starting  March  2;  O-Cel-O 
division  of  General  Mills.  Buffalo,  through  Corn- 
stock  &  Co.,  Buffalo,  13  participations,  beginning 
March  :i;  Reardon  Co.,  St.  Louis,  through  Krup- 
nick  &  Assoc..  St.  Louis,  17  participations,  start- 
ing April  9;  Murine  Co..  Chicago,  through  BBDO 
Chicago,  five  participations,  starting  March  8,  and 
Hathaway  Mfg.  Co..  New  York,  through  Fletcher 
D.  Richards  Inc.,  New  York,  eight  participations, 
starting  March  8. 


Howard  Clothes  (clothing  stores),  N.  Y.,  ' 
pected  to  start  radio  campaign  on  40  to 
stations  in  about  10  markets  effective  Ma" 
17  for  12  weeks.  Agency:  Peck  Adv.,  N.  Y.f 

Gillette  Razor  Blade  Co.,  N.  Y.,  buying  \ 
minute  radio  segments,  twice  weekly  in  ( 
trio  and  Manitoba,  Canada,  effective  March; 
Agency:  Maxon  Inc.,  N.  Y. 

TreeSweet  Products   Co.,   Santa  Ana.  Ct 
(frozen  orange  juice),  starts  initial  tv  spot 
nouncement  campaign  with  average  of  22  sr, 
weekly  on  five  Hollywood  stations  for  S\ 
weeks  from  Mar.  1.  Agency:  BBDO,  L.  A. 

NETWORK-NEW  BUSINESS 

Corn  Products  Refining  Co.  (Link),  effect' 
March  15,  to  sponsor  a  quarter-hour  per^ 
of  Garry  Moore  Show,  CBS-TV,  Mond;J 
1 :45-2  p.m.  Program  runs  half  hours  M 
Wed.-Fri.  and  full  hours  on  Tues.  and  Thl 
It  is  now  sold  out,  with  total  of  14  sponst' 
C.  L.  Miller  Co.,  N.  Y.,  is  agency  for  Cf 
Products. 

W.  P.  Fuller  &  Co.,  S.  F.  (paints),  to  spor 
radio  newscasters  Knox  Manning  and  Eh 
Peterson  (Mon.-Fri.,  4:55-5  p.m.  EST),  c 
NBC's  west  coast  network,  starting  March 
Agency:  McCann-Erickson,  S.  F. 

NETWORK-RENEWAL 
Assn.  of  American  Railroads,  Washington,! 
news  Railroad  Hour  on  full  NBC  radio  ! 
work  for  13  weeks,  effective  March  29  (Mi 
8-8:30  p.m.  EST).  Agency:  Benton  &  Bowl 
N.  Y.  f 

Bank  of  America  National  Trust  &  Savi 

Assn.,  S.  F.,  renews  Mon.-Fri.  quarter-hj 
Ralph  Story's  Top  of  the  Morning  on  12  CPf 
California  stations  (7:15-7:30  a.m.  PST)  for 
weeks  from  today  (Monday).  Agency:  Cha 
R.  Stuart  Advertising,  same  city. 
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Sillerman  reports  many  re- 
gional sales,  but  stresses  drive 
for  local  ones.  Firm  plans  to 
market  $5  million  in  tv  film 
syndication  products  in  '54. 

IANS  for  launching  a  national  sales  campaign 
behalf  of  Your  Star  Showcase  featuring  Ed- 
rd  Arnold  as  host  and  commentator,  were 
ussed  at  a  four-day  account  executive  clinic 
Television  Programs  of  America  in  New 
Irk  last  week. 

Michael  M.  Sillerman,  executive  vice  presi- 
lt,  told  the  meeting  that  the  series  has  been 
tied  for  use  in  many  major  regional  mar- 
:s  but  said  the  campaign  will  stress  sales  at 
:  local  level.  Included  in  Your  Star  Showcase 
!jies  are  20  comedies,  20  adventure  dramas 
jl  12  suspense  films,  which  were  produced  at 
[iotal  cost  of  about  $2  million,  TPA  spokes- 
n  said. 

Presiding  at  the  clinic  was  Milton  Gordon, 
sident  of  TPA.  He  said  the  company  during 
54  has  committed  itself  to  the  marketing  of 
new  tv  film  syndication  properties  involving 
i  estimated  $5-million  investment. 
New  TPA  account  executives,  introduced  at 
f  clinic  and  bringing  the  sales  force  up  to  25, 
re  Alton  Whitehouse,  formerly  an  account 
jicutive  with  the  Frederic  W.  Ziv  Co.;  Edwin 
;  Kasper,  previously  advertising  manager  for 
'Ublication  in  Boston;  Norman  Land,  recently 
account  executive  with  Ziv,  and  Herbert  L. 
Her,  formerly  an  account  executive  with 
ited  Television  Programs. 


|$S-TV  Film  Services 
ffers  Reference  Reels 


S-TV  Film  Services  Dept.  has  prepared  ref- 
nce  viewing  reels  of  excerpts  from  its  spe- 
lly-photographed  "rear  projection  library" 
a  guide  for  producers,  directors,  sponsors 
i  advertising  agencies.  Prints  of  the  refer- 
:e  reels  are  being  made  available  at  labo- 
ory  cost  or  on  a  rental  basis. 
I  The  reference  reels  are  made  of  10-foot  clips 
m  each  full-length  scene  in  the  library, 
ced  position  backgrounds  and  traveling 
;kgrounds  are  on  separate  reels.  Though 
!  original  scenes  are  shot  on  35mm,  the  ref- 
nce  reels  are  on  16mm.  H.  Grant  Theis, 
mager  of  the  Film  Services  Dept.,  said  many 
the  CBS-TV  rear  projection  film  clips  were 
bt  for  specific  shows,  and  that  additional 
mes  will  continue  to  be  shot  as  needed.  The 
P"  scenes  available  run  from  two  to  seven 


&  [nutes,  and  include  such  varied  shots  as  drift- 


;  clouds,  the  Queen  Mary  docking,  rustic 
myards,  holiday  rush  at  Pennsylvania  Sta- 
n,  and  a  speeding  train. 


terstate  Names  Three 
Js  Sales  Representatives 

wfPOINTMENTS  of  three  new  sales  repre- 
atatives  to  the  staff  of  Interstate  Television 
>rp.,  New  York,  wholly-owned  tv  film  sub- 
SavUliary  of  Allied  Artists  Picture  Corp.,  were 
(ii  i|nounced  last  week  by  Lloyd  L.  Lind,  vice 
(-pi  fsident  and  national  sales  manager  of  Inter- 
It  e. 

Ill    W  rePresentatives  are  Rex  Gay,  previously 
LW||th  McCall's  Publications,  who  will  cover 
jjsconsin,    Illinois,   Indiana,    Kentucky  and 
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'Fastest'  Sound  on  Film 

WKY-TV  Oklahoma  City  believes  it  has 
made  the  fastest  showing  of  any  sound  on 
film  ever  processed  and  shown  on  tele- 
vision. WKY-TV  newscaster  lohn  Fields 
concluded  his  Feb.  8  newscast  with  a 
sound  on  film  coverage  of  the  intro- 
ductory remarks  of  his  program  filmed 
15  minutes  before.  The  film  was  pro- 
cessed on  the  station's  Houston  developer. 
This  processing  speed  enabled  WKY-TV 
to  telecast  at  noon  the  entire  coverage  of 
a  murder  committed  that  morning.  Be- 
tween the  time  of  the  murder  (9  a.m.) 
and  time  of  apprehension  (12  noon), 
reels  of  sound  on  film  showing  an  eye- 
witness account  of  the  murder,  the  man- 
hunt, and  the  accused  murderer's  confes- 
sion shortly  after  his  capture  were  tele- 
cast to  viewers. 


eastern  Missouri;  Robert  C.  Miller,  recently 
division  manager  of  NBC  Radio  Spot  Sales  in 
Cleveland  and  Detroit,  who  will  service  Ohio, 
Michigan,  western  Pennsylvania  and  West  Vir- 
ginia, and  Jay  Rubin,  formerly  with  the  Chi- 
cago sales  office  of  Allied  Artists,  whose  terri- 
tory will  be  Iowa,  Kansas,  Minnesota,  western 
Missouri,  Nebraska  and  North  and  South 
Dakota. 


Bell  &  Howell  Buys  De  Vry 

SUBSTANTIAL  part  of  the  assets  of  De  Vry 
Corp.,  Chicago  (motion  picture  projectors), 
will  be  sold  to  Bell  &  Howell  Co.,  that  city, 
effective  April  15,  it  was  announced  Thursday. 
Latter  will  manufacture  De  Vry's  16mm  gov- 
ernment and  commercial  products  and  parts 
in  its  own  plant  starting  May  1.  W.  C.  De  Vry, 
president,  and  Edward  B.  De  Vry,  secretary- 
treasurer,  plan  to  devote  more  time  to  expan- 
sion of  De  Vry  Technical  Institute  Inc.,  training 
school  for  tv  technicians. 


Kling  Expands  Again 

KLING  STUDIOS  Inc.  has  announced  con- 
struction of  a  third  sound  stage  underway  at 
the  company's  Hollywood  branch  at  an  esti- 
mated cost  of  $50,000.  The  expansion  was  de- 
scribed as  an  "immediate  necessity"  because 
of  considerable  volume  of  tv  film-motion  pic- 
ture production,  according  to  Fred  Niles,  vice 
president  in  charge  of  Kling's  tv-motion  picture 
operations.  Construction  is  expected  to  be 
completed  in  March. 


FILM  SALES 


ABC  Film  Syndication  announced  last  week 
that  KBTV  (TV)  Denver  has  purchased  addi- 
tional 26  weeks  of  Racket  Squad  series  six 
weeks  after  the  start  of  the  original  26-week 
cycle. 

KPHO-TV  Phoenix,  KEYT  (TV)  Santa  Barbara, 
Calif.,  and  XETV  (TV)  Tijuana  (San  Diego), 
have  acquired  multiple-run  rights  to  27  feature 
films  from  Comet  Television  Films  Inc.,  Holly- 
wood. Contracts,  negotiated  by  Walter  A. 
Klinger,  West  Coast  sales  manager,  cover  one- 
year  period  and  involve  Harry  Popkin  features, 
Hal  Roach  comedies  and  others. 

NBC  Film  Division  announced  last  week  that 
Badge  714  has  been  sold  in  12  new  cities,  rais- 
ing total  number  of  markets  for  the  show  to 
139.  Recent  sales  on  other  division  properties 


have  raised  total  markets  on  Inner  Sanctum  to 
68  and  Victory  at  Sea  to  93. 

KING-TV  Seattle  is  the  57th  market  telecasting 
Time  for  Beany,  half-hour  children's  program 
created  by  Bob  Clampett  Productions,  according 
to  Dwight  W.  Whiting,  general  manager  of  Con- 
solidated Television  Sales.  Recent  sales  of  the 
series  have  been  made  by  Consolidated  to 
KEYT  (TV)  Santa  Barbara  and  KBAK-TV 
Bakersfield,  Calif.,  WCAU-TV  Philadelphia, 
KGO-TV  San  Francisco  and  WMAL-TV  Wash- 
ington. 

FILM  DISTRIBUTION 

Cavalcade  Television  Programs  Inc.,  Holly- 
wood, will  handle  product  distribution  of  Cor- 
nell Film  Co.,  N.  Y.,  in  11  western  states. 
Recently  acquired  package  consists  of  approxi- 
mately 100  shorts,  including  two  quarter-hour 
series  of  13  films  each,  Adventure  Out  of  Doors 
and  an  untitled  golf  series. 

Comet  Television  Films  Inc.  now  has  available 
for  distribution  a  new  series  of  104  five-minute 
films,  titled  Health  and  Happiness  Club  and 
featuring  Philena  Borden. 

M  &  A  Alexander  Productions,  Hollywood, 
has  acquired  tv  distribution  rights  to  13  out- 
door action  feature  films,  starring  Gilbert  Ro- 
land and  Duncan  Renaldo,  which  were  all  pro- 
duced since  1945. 

Pan-American  World  Airways  is  making  avail- 
able to  tv  stations,  clubs,  churches  and  civic 
groups  a  23-minute  sound  color  film,  "Wings 
to  Haiti."  Film  may  be  obtained  free  of 
charge  from  Pan  American  offices. 

FILM  PRODUCTION 

Victor  Stoloff  is  shooting  the  remaining  films 
in  New  Orleans  Police  Department  in  that  city, 
after  completing  the  first  half-hour  film  in  a 
series  based  on  the  Royal  Canadian  Mounted 
Police.  S  &  S  Films  Ltd.  has  been  formed  in 
Ottawa  to  finance  him  in  production  of  the 
latter  series. 

Revue  Productions,  North  Hollywood,  has  com- 
pleted first  half-hour  film  in  Affairs  of  Anne, 
newest  proposed  half-hour  tv  series.  A  straight 
drama,  Marguerite  Chapman  is  featured  as  a 
lady  lawyer.  Richard  Irving  is  director. 

Donbar  Productions,  Hollywood,  starts  shoot- 
ing "Matter  of  Blood,"  first  half-hour  program 
in  Lifeline  series,  March  1,  with  American 
National  Studios  handling  the  filming.  William 
Stephens,  ANS  executive  studio  manager  in 
charge  of  physical  production,  will  supervise. 
Tony  Leader  is  producer  and  Jerry  Mayer,  di- 
rector, on  the  Edward  Dukoff  package,  which 
deals  with  actual  experiences  of  clergymen  of 
all  denominations. 

American  National  Studios  Inc.,  Hollywood, 
announces  early  March  production  for  Pick 
Your  Winner,  series  of  39  half-hour  films,  to  be 
produced  by  Larry  Finley,  KFWB  Hollywood 
disc  m.c,  An  audience  participation  show,  to  be 
filmed  in  the  theatre  originally  built  on  the  lot 
for  the  former  CBS-TV  Red  Skelton  Show,  "un- 
precedented cooperation  in  allowing  plugs  for 
major  company  feature  films"  will  be  offered, 
according  to  an  ANS  spokesman.  Four  name 
guest  stars  will  appear  in  each  episode,  through 
which  as  many  as  four  motion  pictures  may 
be  exploited. 

S.H.A.  Co.,  Hollywood,  is  shooting  the  first 
half-hour  film  in  the  proposed  Dr.  Christian 
series  at  Flying  A  Pictures.  Supervising  pro- 
duction arrangements  is  Mrs.  Dorothy  B.  Mc- 
Cann,  of  McCann-Erickson  Inc.,  who  served  as 
executive  producer  on  the  CBS  Radio  version 
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ALLAN  FRIEDMAN  (I),  president  of  De- 
Luxe  Labs,  has  presented  360  film  clip 
prints  to  Chris  J.  Witting  (r),  president  of 
Westinghouse  Broadcasting  Co.  and  tv 
committee  chairman  of  the  National  Con- 
ference of  Christians  and  Jews,  for  use 
by  U.  S.  tv  stations  in  promoting  the 
"Let's  Get  Together"  theme  of  Brother- 
hood Week,  Feb.  21-28. 


for  16  years  for  Chesebrough  Mfg.  Co.  (Vase- 
line products).  Continuing  in  the  title  role  is 
Jean  Hersholt.  Darrell  McGowan  is  set  as  field 
producer  and  Stuart  McGowan,  as  director. 

McCadden  Corp.,  Hollywood,  has  completed 
filming  a  half-hour  program  starring  Jack  Benny 
•with  guest  stars  George  Burns  and  Bing  Crosby, 
which  will  be  telecast  March  21  on  CBS-TV 
Jack  Benny  Show.  McCadden  films  CBS-TV 
George  Burns  and  Grade  Allen  Show. 

Lewislor  Enterprises,  Culver  City,  has  completed 
half-hour  pilot  film  in  The  Chef  Milani  Show, 
featuring  the  Hollywood  cooking  personality, 
music  and  entertainment.  Program,  packaged 
by  Frank  Oxarart  Productions,  was  filmed  by 
DPI  for  Lewislor. 

Robert  Lawrence  Productions,  N.  Y.,  reports 
completion  of  10  film  commercials  for  Kelvi- 
nator  appliances.  They  feature  radio-tv  star 
Jinx  Falkenberg.  Agency:  Geyer  Adv.,  N.  Y. 

Random  Shots 

Videofilm  Publications,  Hollywood,  announces 
publication  of  1954  Pocketfilm  Directory,  de- 
signed specifically  for  tv  and  film  executives  and 
is  used  in  conjunction  with  the  current  issue  of 
Videofilm  Magazine  listing  over  400  active  film 
series  available  to  tv.  Over  1200  names,  ad- 
dresses and  phone  numbers  of  distributors,  rep- 
resentatives and  agencies  are  listed.  Available 
to  trade  on  request  from:  Videofilm  Publica- 
tions, 1462  N.  Stanley  Ave.,  Hollywood  46, 
Calif. 

TechniFilm  Corp.,  Hollywood,  with  head- 
quarters at  American  National  Studios,  is  a  new 
organization  to  handle  special  effects,  including 
optical,  printing,  titles  and  all  "trick"  work  con- 
nected with  film  production.  Partners  are  Jack 
Rabin,  motion  picture  producer  and  former 
co-owner  of  Complete  Film  Service  processing 
firm:  Edward  Nassour,  motion  picture-film  pro- 
ducer, and  Louis  DeWitt,  former  owner  of  an 
optical  company.  The  new  firm,  while  servicing 
independent  accounts,  will  handle  all  American 
National's  special  effects  requirements. 

Hunt  Stromberg,  veteran  motion  picture  pro- 
ducer of  "  The  Thin  Man"  features,  "Pride  and 
Prejudice,"  and  others,  plans  to  enter  tv  film 
production  with  Pitfall,  based  on  actual  cases 
of  juvenile  delinquency.  Shooting  is  scheduled 
to  start  in  May  at  General  Service  Studios, 


Hollywood,  with  location  scenes  in  the  cities 
in  which  the  cases  took  place. 

Theodora  Productions  Inc.,  Hollywood,  has  been 
formed  with  actor  Cornel  Wilde  as  president- 
treasurer  and  his  actress-wife,  Jean  Wallace,  as 
vice-president  and  secretary,  to  independently 
produce  motion  pictures  and  tv  films,  both  here 
and  abroad. 

Ham-Let  Productions,  Hollywood,  has  been 
formed  by  Thad  Swift,  Norman  Rice  and  at- 
torney William  Strong,  to  film  a  series  of  13 
half-hour  programs,  based  on  a  "private  eye" 
who  inherits  a  clairvoyant  pig.  A  satire  on  the 
stereotyped  tv  detective,  financing  of  the  situa- 
tion comedy  series  is  being  negotiated  by  Kent 
Goodman  Adv.  Agency,  that  city. 

Screen  Gems  Tv,  Hollywood,  with  one  half- 
hour  film  completed  in  Johnny  Nighthawk 
series,  starring  Howard  Duff,  is  readying  plans 
to  shoot  additional  25  films.  A  co-star,  to  por- 
tray the  other  partner  in  an  independent  flying 
freight  service,  is  being  sought.  Distribution 
of  the  adventure  series  will  be  handled  by 
Screen  Gems'  national  sales  organization. 

Cheryl  Tv  Corp.,  Los  Angeles  distribution  film, 
moves  to  442  N.  La  Cienega  Blvd.,  that  city. 

Television  Producers  Inc.'s  initial  screening  of 
The  Resolute,  filmed  tv  series,  produced  in  co- 
operation with  the  U.  S.  Marine  Corps,  will  be 
held  in  Washington  on  or  about  March  1  with 
Defense  Dept.  officials  expected  to  be  in  at- 
tendance. 

Westward  Productions  Ltd.,  N.  Y.,  is  name  of 
tv  film  production  company  established  by 
Samuel  Goldwyn  Jr.  Offices  are  at  1270  Sixth 
Ave.,  N.  Y,  Telephone  is  Plaza  7-7900. 

Authors  Playhouse,  Hollywood,  has  obtained 
exclusive  tv  rights  to  the  entire  literary  estate 
of  Ring  Lardner  from  the  writer's  widow,  Mrs. 
Ellis  Lardner,  with  payment  on  a  profit-sharing 
basis.  Production  on  the  first  film,  "A  Frame- 
Up,"  starts  March  29  at  California  Studios, 
with  son  John  Lardner  doing  the  tv  adaptation. 
Three  other  Lardner  stories,  "Anniversary," 
"A  Day  With  Conrad  Green"  and  "The  Mays- 
ville  Minstrel,"  are  scheduled  to"  follow  and 
will  be  included  in  the  series  of  39  half-hour 
tv  films,  based  on  author's  works,  scheduled  for 
completion  and  syndication  by  September. 

Bob  Hope  has  become  a  partner  in  American 
National  Studios  Inc.,  Hollywood,  according 
to  Fred  Levy,  Jr.,  board  chairman,  who  further 
revealed  the  radio-tv-motion  picture  star  will 
not  participate  in  the  active  management  of 
the  firm,  but  will  confine  his  interest  to  an  in- 
vestment level.  Mr.  Hope  is  also  a  principal 
stockholder  in  Metropolitan  Tv  Co.  (KOA-AM- 
FM-TV  Denver)  and  an  inactive  associate  in 
J.  Hugh  E.  Davis  Co.,  Hollywood  program 
packagers. 


FACTS  &  FIGURES 


Tv  Dog  Excluded 

PROTEST  by  John  W.  Loveton.  pro- 
ducer of  CBS-TV  Topper  film  series,  is 
reportedly  under  consideration  by  Dr. 
W.  A.  Young,  director  of  American  Hu- 
mane Assn.,  concerning  the  group's  re- 
fusal to  recognize  Buck,  the  St.  Bernard 
who  portrays  the  ghostly  Neal  on  the 
video  series,  as  a  contender  for  the 
fourth  annual  P.A.T.S.Y.  (Picture  Ani- 
mal Top  Star  of  the  Year).  Awards,  to 
be  held  March  28  at  Devonshire  Downs 
in  San  Fernando  Valley,  have  yet  to  ad- 
mit candidacy  of  animals  appearing  in 
tv  films. 


Over  6V2  Million  Tv  Sets 
Shipped  in  '53— RETMA 

SHIPMENT   of    6,656,555    tv  receivers 
dealers  in  1953  was  announced  over  the  weei 
end  by  Radio-Electronics-Tv  Mfrs.  Assn.,  higl 
est  yearly  shipment  rate  since  1950  and  mo 
than  7%  above  the  6,174,505  shipped  in  195t 

Set  shipments  in  December  totaled  656, li 
units  compared  to  695,308  in  November  ai, 
965,891  in  December  1952. 

Following  are  tv  set  shipments  to  deale 
by  states  for  1953: 


State 


Total 


State 


To1 


Ala   96,592 

Ariz   38,992 

Ark   50,777 

Calif   514,512 

Colo   71,456 

Conn   94,124 

Del   15,685 

T).  C   52,225 

Fla   137,402 

Ga   118,731 

Idaho    26,301 

111   426,867 

Ind   229,601 

Iowa    160,581 

Kan   104,642 

Ky   90,992 

La   103,197 

Me   60,574 

Md   79,219 

Mass   196,152 

Mich   264,703 

Minn   127,025 

Miss   48,043 

Mo   164,465 

Mont   11,652 


Neb   63,£ 

Nev   11,4 

N.   H   22,3 

N.  J   180,1 

N.   M   21,£ 

N.  Y   595,2 

N.  C   123,1 

N.   D   20,6 

Ohio    381,5 

Okla   114,4 


Ore   86 

Pa   548 

R.  1   27 

S.  C   65. 

S.  D   21 

Tenn   114, 

Tex   378 

Utah    38 

Vt   12 

Va   128 

Wash   145 

W.  Va   90 

Wis   173 

Wyo   4 


Grand  Total  .  .6,656,5 


re  CBS,  NBC  Tv  Shows 
Seen  Live  in  N.Y.  Than  L.A 


3 


LESS  than  half  the  NBC-TV  and  CBS 
programs  seen  live  in  New  York  are  carrij 
live  on  these  networks'  outlets  in  Los  Angel^ 
according  to  a  special  survey  published  1; 
week  by  Ross  Reports  on  Television. 

The  survey  included  an  analysis  of  progratj 
viewed  by  audiences  of  the  key  NBC  and  CI 
television  stations  in  New  York  (WNBT  (T 
and  WCBS-TV)  and  Los  Angeles  (KNBH  (T 
and  KNXT  (TV)  during  the  week  of  Feb.  7-1 
According  to  Ross  Reports,  hours  of  schedul 
network  program  transmissions  were  as  fi 
lows: 

WCBS-TV  New  York,  65  hours  live,  5j 
film;  KNXT  Los  Angeles,  24Vz  hours  lil 
32%  kinescope,  6V2  quick  kinescope,  6  fil( 
WNBT  New  York,  62  hours  live,  6%  fil 
KNBH  Los  Angeles,  1%  hours  live,  27' 
kinescope,  2234  quick  kinescope  and  6  film.j 

The  significance  of  the  programming  ana! 
sis,  according  to  Ross  Reports,  is  that  rati 
surveys,  comparative  audience  reaction  pc 
and  other  industry  services  may  have  a  n< 
factor  to  consider  in  audience  likes  and  dislilf 
that  may  affect  current  and  future  programmi 
predictions. 
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ARF  Booklet  Contains 
Data  on  Research  Firms 

FACTUAL  data   about    American  Reseai) 
Bureau,  Robert  S.  Conlan  &  Assoc.,  C. 
Hooper  Inc.,  A.  C.  Nielsen  Co.,  The  Pulse  In 
Trendex  Inc.  and  Videodex  Inc. — names 
principals,  type  of  service  offered,  cities  coven1 
etc. — as  reported  by  those  companies  in 
sponse  to  a  questionnaire,  have  been  compil' 
by  Advertising  Research  Foundation  into  a  \ 
page  mimeographed  report  and  distributed 
ARF  members. 

The  report  was  prepared  by  a  working  si 
committee  of  the  Radio-Tv  Ratings  Revi 
Committee  with  Jay  Eliasberg  of  Foote,  Co 
&  Belding  and  Hal  Miller  of  Biow  Co.  as  '\ 

Broadcasting   •  Telecasti 


Sets 


:ivers 
to  weefl 

ud  uoijii 

in  1951 


nber 


Tot  I 

6W  ( 
U,t  II 
t»  I 
180.1  I 


123,11 


mi; 


27,!  ;: 


31,11 
Jiff 


rmen.  A  second  report — "Radio-Tv  Bibli- 
aphy" — is  now  in  preparation  as  another  sup- 
nentary  product  of  the  committee's  efforts 
analyzing  broadcast  rating  services. 


lore  Adv.  Knowledge 
eeded,  Says  Kobak 

THOUGH  advertising  volume  has  soared 
|  billions  of  dollars  a  year,  the  knowledge 
tag  used  in  the  buying  of  advertising  does 
|  begin  to  measure  up  to  the  knowledge 
'd  when  making  purchases  in  other  indus- 
I,"  Edgar  Kobak,  president,  Advertising 
search  Foundation,  said  in  a  talk  prepared 
delivery  Saturday  at  the  annual  meeting 
the  Southwestern  Assn.  of  Advertising  Agen- 

in  Houston. 
'Buyers  should  use  sound  research,  based 
standards  set  by  buyers  and  sellers  of  ad- 
vising, in  order  to  get  the  most  out  of  their 
ertising  dollars,"  Mr.  Kobak  said. 
Mting  the  study  of  radio-tv  rating  methods 
V|(iw  being  conducted  by  ARF  to  help  dispel 
■fifusion  of  both  buyers  and  sellers  of  broad- 
pt  advertising  over  audience  measurement 
jta,  Mr.  Kobak  said  the  effort  is  being  made 
$9  (I  establish  standards  for  an  ideal  method  for 
as  a  yardstick  in  determining  how  well 
4fl  cjssent  rating  services,  alone  or  in  combina- 
t"^:jn,  measure  up  to  the  ideal. 

Although  not  so  widely  publicized,  a  similar 
uation  exists  for  printed  media,  Mr.  Kobak 

ws  »d- 
LA 

cbs-tIJBC-TV  Shows  Fare  Well 
i  Latest  Nielsen  Ratings 

|||/EN  though  CBS-TV's  I  Lore  Lucy  retained 
jst  place  in  the  National  Nielsen  Ratings  (tv) 
roeranjrk  ine  two  weeks  ending  Jan.  23,  NBC-TV 
,ndCBlows  took  the  major  share  of  top  honors  in 
jjfTvtal  number  and  percentage  of  homes  reached. 
1H  (TV 
ib.W 
:hedul 
as  fob 

vc,  5)5 
irs  Iiv 


!  SU  < 


Col 


ISTII 


Number  of  Tv  Homes  Reached 


t  ratin: 
m  pol  l 
a  neil 


aniiran 


nk  Program 
I   Love  Lucy  (CBS) 
Dragnet  (NBC) 
You   Bet   Your   Life  (NBC) 
Colgate  Comedy  Hour  (NBC) 
Buick-Berle   Show  (NBC) 
Jackie  Gleason  Show  (CBS) 
Arthur   Godfrey's   Scouts  (CBS) 
Philco  Tv  Playhouse  (NBC) 
Motorama  (CBS) 
This  Is  Your  Life  (NBC) 

Per  Cent  of  Tv  Homes  Reached 
Program  Station  Basis 

nk  Program 
I   Love   Lucy  (CBS) 
Dragnet  (NBC) 
Buick-Berle  Show  (NBC) 
You  Bet  Your   Life  (NBC) 
Colgate  Comedy  Hour  (NBC) 
Jackie  Gleason  Show  (CBS) 
Arthur  Godfrey's  Scouts  (CBS) 
Philco  Tv  Playhouse  (NBC) 
This  Is  Your  Life  (NBC) 
Roy  Rogers  (NBC) 

Copyright  1954  by  A.  C.  Nielsen  Co. 


Homes 
(000) 
17,329 
15,910 
13,906 
13,809 
13,708 
12,260 
12,144 
1 1 ,339 
10,959 
10,872 


Homes 
% 
64.3 
59.1 
52.4 
52.2 
50.9 
50.0 
48.4 
44.0 
44.0 
42.8 


esearj  rendex  Names  'Lucy7 
$or  Week  of  Feb.  1-7 

iBS-TV's   /   Love  Lucy   scored  the 
overejslrendex  rating  for  evening  sponsored 
j  programs  for  the  week  of  Feb.  1-7. 
kings : 

2Sp    I  Love  Lucy  (CBS) 
Talent  Scouts  (CBS) 
Jackie  Gleason  (CBS) 
Dragnet  (NBC) 
You  Bet  Your  Life  (NBC) 
Godfrey's  Friends  (CBS) 
Jack  Benny  (CBS) 
Milton  Berle  (NBC) 
T-Men  in  Action  (NBC) 
Cf{D    Red  Buttons  (CBS) 


highest 
network 
Top  10 


59.1 
50.7 
44.5 
43.2 
37.9 
34.9 
32.6 
31.8 
31.5 
30.6 
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RETMA  LAUNCHES  NEW  EFFORTS  TO  END 
SPURIOUS  RADIATIONS  IN  TV  SETS 

Association  board  approves  New  Jersey  research  project  on  tv 
in  the  classroom.  Renewed  efforts  planned  to  get  excise  tax 
on  tv  reduced  or  eliminated — especially  on  color  sets. 


RADIO-Electronics-Television  Mfrs.  Assn.  took 
new  steps  last  week  to  eliminate  the  years-old 
problem  of  interference  caused  by  spurious  ra- 
diations in  tv  sets. 

The  RETMA  board  authorized  Chairman 
Robert  C.  Sprague  to  name  a  committee  to 
confer  with  FCC  and  work  out  a  mutually  ac- 
ceptable plan  for  securing  the  compliance  of  all 
television  set  manufacturers — only  a  "distinct 
minority"  now  fail  to  comply,  it  was  emphasized 
— with  standards  designed  to  eliminate  such 
interference.  Mr.  Sprague  is  expected  to 
name  the  committee  in  the  near  future. 

The  board  action  on  radiation  was  one  of 
several  highlights  of  a  three-day  series  of  com- 
mittee section,  and  board  sessions.  Others: 

•  The  board  gave  its  blessing  to  a  proposal 
advanced  by  the  New  Jersey  State  Teachers 
College  for  a  five-year  research  project  on  the 
use  of  television  in  the  classroom  as  a  basic 
teaching  device. 

•  A  new  budget  and  revenue  proposal  for 
RETMA,  including  a  projected  overhauling  of 
the  dues  structure,  was  sketched  to  the  board 
and  may  come  up  at  the  April  meeting. 

Tax  Unit  Suggestion 

•  The  tax  committee  recommended,  and  the 
board  approved,  renewal  of  efforts  to  have  the 
Federal  excise  tax  on  tv  sets  reduced  or  elimi- 
nated, and  to  have  color  tv  sets  exempted  alto- 
gether, at  least  during  color's  formative  years. 

The  board's  decision  to  empower  a  commit- 
tee to  work  with  FCC  in  divising  a  plan  for  in- 
suring industry-wide  compliance  with  standards 
to  avoid  spurious  radiations  in  tv  sets  came  on 
the  heels  of  a  telegram  sent  by  FCC  to  RETMA 
President  Glen  McDaniel  urging  manufacturers' 
cooperation  in  the  battle  against  interference,  of 
this  nature.  But  RETMA  officials  emphasized 
that  they  had  been  at  work  on  the  problem 
over  a  period  of  years,  and  that  the  subject 
had  been  a  definite  agenda  item  for  last  Thurs- 
day's board  meeting  for  at  least  a  month  prior 
to  receipt  of  the  FCC  telegram  Wednesday. 

The  spurious  radiations  are  of  various  types, 
including  oscillator  and  "sweep"  such  as  that 
arising  from  use  of  different  IF  frequencies. 
RETMA's  engineering  department  has  recom- 


mended standards  to  eliminate  such  interference, 
and  RETMA  spokesmen  stressed  that  most 
manufacturers  conform  to  these  standards.  The 
problem  is  to  get  complete  compliance.  FCC 
authorities  have  indicated  that  they  fear  that 
non-use  of  the  recommended  41.25  mc  IF  fre- 
quency, for  instance,  will  seriously  damage  their 
uhf  allocations  plan. 

The  research  project  proposed  by  New  Jersey 
State  Teachers  college  for  the  study  of  class- 
room use  of  closed  circuit  television  was  des- 
cribed by  board  members  as  by  far  the  best 
that  had  yet  been  presented. 

The  preliminary  phase  of  the  study  was  con- 
ducted by  the  college  with  funds  supplied  by 
the  Ford  Foundation's  Funds  for  the  advance- 
ment of  education,  and  the  foundation  was  said 
to  have  indicated  it  will  underwrite  the  study 
itself  if  the  tv  industry  will  provide  the  neces- 
sary '  equipment.  RETMA  officials  pointed  out 
that  RETMA  itself  does  not  have  funds  for 
Such  a  purpose,  but  that  they  would  recommend 
that  member  companies  cooperate  in  providing 
equipment. 

The  college  estimated  about  $170,000  worth 
of  equipment  would  be  needed.  The  remainder, 
of  the  proposed  five-year  project  would  cost 
about  $1.3  million,  it  was  said. 

The  college's  plan  envisions  establishment  on 
its  own  grounds  at  Montclair  of  "a  laboratory 
where  competent  educators — teachers,  admin- 
istrators, and  subject-matter  specialists — can 
work  with  television  technicians  to  explore 
scientifically  the  potential  of  this  new  medium." 
Among  the  phases  which  would  be  studied: 
impact  of  classroom  educational  television  on 
the  pupil,  on  the  individual  teacher,  on  the 
teaching  profession,  on  methods  of  teacher  ed- 
ucation, on  the  school  administrator,  on  the 
community,  on  ancillary  educational  special- 
ties, on  the  curriculum  itself  and  even  on  such 
matters  as  school  architecture. 

Other  developments  during  the  three-day 
meeting,  held  Tuesday  through  Thursday  at  the 
Roosevelt  Hotel  in  New  York: 

G.  A.  Bradford,  of  General  Electric  Co., 
was  named  chairman  of  a  new  subcommittee, 
to  promote  the  1954  Voice  of  Democracy  con- 
test. 

A  phonograph  needle  section  was  set  up  by 
the  parts  div.,  and  a  military  electronic  equip- 


CUNNINGHAM  &  WALSH's  Vice  President  Newman  F.  McEvoy  and  six  media  directors 
were  guests  at  a  Crusade  for  Spot  Radio  clinic  held  in  New  York's  Hotel  Biltmore 
Feb.  2.  Members  of  the  sponsoring  Station  Relations  Assn.  and  the  guests  are  (I  to  r): 
seated,  T.  F.  Flanagan,  SRA  managing  director;  Mr.  McEvoy;  Dick  Schiess,  Avery- 
Knodel;  Edwin  Fitzsimmons,  Weed;  John  Osterstock,  C&W;  standing,  Steve  Maschinski, 
Adam  Young  Inc.;  Bob  Burke,  Joe  Gavin  and  Jim  Ducey,  C&W;  Dick  Gerken,  Blair  Inc.; 
Jack  Crockett,  C&W;  Win  Kirby,  Weed;  William  Wilson,  John  E.  Pearson  Co.;  Bob 
Murray,  Katz  Agency,  and  Reg  Rollinson,  general  manager  of  the  Crusade. 
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RADIO-TV  highway  safety  delegates  (see  story,  page  60)  at  NARTB 
reception  (I  to  r):  front  row,  Lester  W.  Lindow,  WFDF  Flint,  Mich.; 
Ben  Ludy,  WIBW  Topeka;  NARTB  President  Harold  E.  Fellows;  P.  A. 
Sugg,  WKY  Oklahoma  City;  Earl  H.  Gammons,  CBS;  back  row, 
Arthur  C.  Stringer,  NARTB  convention  show  manager;  F.  E.  Fitz- 
simonds,  KFYR  Bismarck,  N.  D.;  Robert  A.  Schmid,  MBS,  and  Robert 
K.  Richards,  NARTB  administrative  vice  president. 


GUESTS  AT  NARTB'S  reception  during  the  Washington  highwcr 
safety  conference  (I  to  r):  front  row,  Drue  Smith,  WAPO  Chattd 
nooga,  Tenn.;  Mike  Layman,  WSFC  Somerset,  Ky.;  Judge  JustBj 
Miller,  NARTB;  F.  C.  Sowell,  WLAC  Nashville;  Michael  R.  Hanno'j 
WHCU  Ithaca,  N.  Y.;  back  row,  J.  Leonard  Reinsch,  Cox  stations! 
Earl  W.  Winger,  WDOD  Chattanooga,  Tenn.;  Cecil  Hoskins,  WWN( 
Asheville,  N.  C,  and  Walter  Patterson,  WKHM  Jackson,  Mich 


ment  section  was  formed  under  the  technical 
products  div. 

William  H.  Kelley,  a  vice  president  of 
DuMont  Labs,  was  named  to  succeed  Irv 
Rosenberg,  also  of  DuMont,  on  the  set  ex- 
ecutive committee. 

The  service  committee  recommended,  and 
the  set  executive  committee  approved,  up- 
dating of  the  booklet,  issued  jointly  with  Better 
Business  Bureaus,  on  information  which  con- 
sumers should  know  about  the  purchase  and 
servicing  of  tv  sets. 

It  was  also  decided  that  support  of  the  set 
service  training  program  started  last  year  at 
New  York  Trade  School  should  be  continued. 

Seventeen  new  members  were  admitted, 
bringing  the  RETMA  total  to  a  record  373. 

The  statuette  awarded  by  the  Academy  of 
Television  Arts  &  Sciences  to  the  National  Tele- 
vision System  Committee  for  its  work  in  devel- 
oping compatible  color  television  [B«T,  Feb.  15] 
was  presented  to  Dr.  W.  R.  G.  Baker  of  Gen- 
eral Electric,  head  of  the  RETMA  engineering 
department  and  chairman  of  NTSC  until  it 
disbanded  a  few  weeks  ago. 

Next  round  of  RETMA  section  and  com- 
mittee meetings  is  slated  April  26-27  in  New 
York,  after  which  the  board  will  go  to  Ni- 
agara Falls  for  a  session  with  the  board  of  the 
Canadian  Manufacturers  Assn.  on  April  28-29. 


NOMINEES  SELECTED 
FOR  NARTB  BOARD 

Sixty-five  broadcasters  are 
chosen  to  run  for  district  posts 
as  final  elections  near. 

SIXTY-FIVE  broadcasters  were  selected  by 
the  NARTB  membership  last  week  as  nominees 
in  final  elections  for  even-numbered  district 
board  vacancies  along  with  the  five  at-large 
directorships  (one  for  each  class). 

In  one  of  the  eight  even  districts  the  nominat- 
ing procedure  will  have  to  be  done  all  over 
again,  according  to  C.  E.  Arney  Jr.,  NARTB 
secretary-treasurer.  No  candidate  in  District  12 
(Kans.,  Okla.)  received  the  necessary  live  votes 
Since  there  must  be  at  least  two  nominees  in  a 
district  contest,  District  12  will  try  again  after 
the  main  election. 

Final  ballots  in  the  seven  districts  and  five 
at-large  vacancies  will  be  mailed  March  2  by 
Mr.  Arncy's  office.  They  must  be  returned  by 
March  IK. 

I  hirteen  nominees  were  named  for  two  of 


the  directorships  and  one  for  three  vacancies. 
They  have  until  Feb.  23  to  decide  which  class 
they  prefer. 

Five  candidates  will  run  for  the  large  station 
directorship  now  held  by  Paul  W.  Morency, 
WTIC  Hartford.  Twenty-nine  were  nominated 
for  the  medium  station  post  now  held  by  A.  D. 
Willard  Jr.,  WGAC  Augusta,  Ga.  Fifteen  were 
named  for  the  small-station  post  vacant  since 
the  death  of  Lee  W.  Jacobs,  KBKR  Baker, 
Ore.,  whose  term  would  have  ended  this  year. 
The  fourth  at-large  post,  fm,  drew  13  nom- 
inees for  the  directorship  held  by  Michael  R, 
Hanna,  WHCU  Ithaca,  N.  Y. 

No  more  than  three  persons  were  nominated 
for  any  single  district  directorship. 

The  list  of  nominees  follows: 

Large  Stations:  Martin  B.  Campbell,  WFAA 
Dallas;  Ralph  Evans,  WHO  Des  Moines;  Paul 
W.  Morency,  WTIC  Hartford  (incumbent);  John 
M.  Outler  Jr.,  WSB  Atlanta;  Glenn  Snyder.  WLS 
Chicago. 

Medium  Stations:  Sam  W.  Anderson,  KFFA 
Helena,  Ark.  (also  District  6);  Joseph  L.  Brech- 
ner,  WGAY  Silver  Spring,  Md.;  Harry  Bucken- 
dahl,  KOIN  Portland,  Ore.;  Eugene  Carr,  WHBC 
Canton,  Ohio;  George  D.  Coleman,  WGBI  Scran- 
ton,  Pa.;  H  Quenton  Cox,  KGW  Portland.  Ore. 
(also  Fm);  J.  Roy  Dabadie,  WJBO  Baton  Rouge, 
La.;  Dietrich  Dirks,  KCOM  Sioux  City,  la.; 
K.  K.  Hackathorn,  WHK  Cleveland:  Michael  R. 
Hanna,  WHCU  Ithaca,  N.  Y.  (also  Fm);  George 
J.  Higgins,  KMBC  Kansas  City;  Cecil  B.  Hos- 
kins, WWNC  Asheville,  N.  C;  Rex  Howell,  KFXJ 
Grand  Junction,  Colo,  (also  District  14);  J. 
Frank  Jarman,  WDNC  Durham,  N.  C.  (also  Dis- 
trict 4);  Albert  D.  Johnson,  KOY  Phoenix, 
Ariz,  (also  District  16):  Frank  H.  Loggan,  KBND 
Bend,  Ore.;  Ben  Ludy,  WIBW  Topeka,  Kan.; 
Frank  C.  Mclntyre,  KLIX  Twin  Falls,  Idaho; 
James  H.  Moore,  WSLS  Roanoke.  Va.  (also 
District  4);  James  D.  Russell.  KVOR  Colorado 
Springs;  Calvin  J.  Smith,  KFAC  Los  Angeles; 
C.  L.  Thomas,  KXOK  St.  Louis:  E.  R.  Vadebon- 
coeur,  WSYR  Syracuse,  N.  Y.  (also  Fm  and  Dis- 
trict 2);  Walter  E.  Wagstaff,  KIDO  Boise,  Idaho 
(also  District  14);  Edwin  K.  Wheeler,  WWJ 
Detroit  (also  Fm);  E.  S.  Whitlock,  WRNL  Rich- 
mond, Va.;  George  Whitnev.  KFMB  San  Diego, 
Calif.:  Joseph  P.  Wilkins,  KFBB  Great  Falls, 
Mont.;  Jack  Younts,  WEEB  Southern  Pines,  N.  C. 

Small  Stations:  J.  W.  Betts.  WFTM  Maysville, 
Ky.;  Victor  C.  Diehm,  WHOL  Allentown,  Pa.; 
Paul  R.  Fry.  KBON  Omaha,  Neb.;  Simon  Gold- 
man. WJTN  Jamestown,  N.  Y.  (also  Fm);  Lester 
L.  Gould,  WJNC  Jacksonville,  N.  C;  Frank  E. 
Koehler.  WROV  Roanoke.  Va.;  Ben  A.  Laird, 
WDUZ  Green  Bay,  Wis.;  Merrill  Lindsay,  WSOY 
Decatur,  111.  (also  Fm);  Lee  Little,  KTUC  Tucson, 
Ariz.;  Harry  McTigue,  WINN  Louisville;  Robert 
T.  Mason,  WMRN  Marion,  Ohio  (also  Fm);  Car- 
ter C.  Peterson,  WCCP  Savannah,  Ga.;  Ben  B. 
Sanders,  KICD  Spencer,  la.  (also  District  10); 
A.  E.  Spokes,  WJOY  Burlington.  Vt.;  Gene  Trace, 
WBBW  Youngstown.  Ohio. 

Fm  Stations:  Paul  R.  Bartlett,  KRFM  (FM) 
Fresno.  Calif.;  H  Quenton  Cox,  KGVV-FM  Port- 
land, Ore.  (also  medium);  Everett  L.  Millard. 
WASH  (FM)  Whcaton,  Md.;  E.  J.  Gluck,  WSOC- 
FM  Charlotte.  N.  C:  Simon  Goldman.  WJTN-FM 
Jamestown.  N.  Y.  (also  small  I;  Michael  R.  Hanna 
WHCU-FM  Ithaca,  N.  Y.  (also  medium);  E.  Z. 
Jones,  WBBB-FM  Burlington.  N.  C;  Merrill 
Lindsay,  WSOY-FM  Decatur,  111.  (also  small)-  J 


R.  Livesay,  WLBH-FM  Mattoon,  111.;  Robert  1 
Mason,  WMRN-FM  Marion,  Ohio  (also  small; 
E.  R.  Vadeboncoeur,  WSYR-FM  Syracuse,  N.  'J 
(also  medium,  District  2);  Edward  A.  Wheele; 
WEAW-FM  Evanston,  111.;  Edwin  K.  Wheele; 
WWJ-FM  Detroit  (also  medium). 

District  2:  James  L.  Howe,  WCTC  New  Bruns 
wick,  N.  J.;  Robert  B.  Hanna,  WGY  Schenectadj 
E.  R.  Vadeboncoeur,  WSYR  Syracuse  (als 
medium,  Fm). 

District  4:  J.  Frank  Jarman,  WDNC  Durhan 
N.  C.  (also  medium);  Richard  H.  Mason,  WPT 
Raleigh,  N.  C.;  James  H.  Moore,  WSLS  Roanokt 
Va.  (also  medium). 

District  6:  Sam  W.  Anderson,  KFFA  Helens 
Ark.  (also  medium);  Henry  B.  Clay.  KWK1 
Shreveport.  La.;  F.  C.  Sowell,  WLAC  NashvilK 

District  8:  Frederick  A.  Knorr,  WKHM  Jack 
son,  Mich.;  Robert  B.  McConnell,  WISH  IndiaD 
apolis. 

District  10:  K.  S.  Gordon,  KDTH  Dubuque,  la 
E.  K.  Hartenbower,  KCMO  Kansas  City;  Ben  I 
Sanders,  KICD  Spencer,  la.  (also  small). 

District  12:  Failed  to  nominate  two  candidate 
with  five  or  more  votes  each. 

District  14:  Rex  Howell,  KFXJ  Grand  Junctior 
Colo,  (also  medium);  Walter  E.  Wagstaff,  KIDI 
Boise,  Idaho  (also  medium). 

District  16:  William  J.  Beaton,  KWKW  Pass* 
dena,  Calif.;  Albert  D.  Johnson,  KOY  Phoenii 
(also  medium). 


BAB  ANNOUNCES 
CONTEST  WINNERS 

'Radio  Gets  Results'  competi-  j 
tion  draws  more  than  350  en- 
tries, with  76  gaining  awards. 

WINNERS  of  the  third  annual  "Radio  Get 
Results"  contest  conducted  by  BAB  in  quest  q 
outstanding  success  stories  demonstrating  tb 
selling  power  of  radio  are  being  announce! 
today  (Monday)  by  BAB  President  Kevin  B 
Sweeney. 

From  a  field  of  more  than  350  entries,  1 
winners  of  first,  second,  third  and  honorabll 
mention  awards  were  designated  in  1 1  dif 
ferent  advertiser  classifications.  The  winnin; 
stations  and  advertisers  will  receive  brona 
plaques  (for  first  prize),  wooden  plaques  (sea 
ond  and  third  prize),  or  scrolls  (honorabl) 
mention).  Each  station  submitting  an  entr] 
will  receive  a  citation. 

"Again,  these  entries  serve  as  documents 
proof  that  radio  is  an  outstanding  advertisinj 
medium  for  practically  every  type  of  adver 
User,"  Mr.  Sweeney  asserted.  "This  yeajj 
main  more  of  our  member  stations,  everw 
where  in  the  country,  provided  evidence  oJ|V 
the  medium's  power  to  sell  products  am 
services. 

"We're  going  to  release  this  informatior 
to  other  advertisers  and  to  all  BAB  member 
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FI6  22 

TYPICAL  HORIZONTAL  DIRECTIONAL  PATTERN  OBTAINABLE 

FROM  A  6.E.  UHF  HELICAL  ANTENNA 
SHOWS  PATTERN  THAT  DOES  NOT  EXCEED  THE  MAXIMUM-TO-MINIMUM 
RATIO  OF  10  db  AS  ALLOWED  aWTCC. 


G-E  Book  First  Practical  Reference  Source  To 
Help  You  Select  Antenna... Solve  Coverage  Problems! 


#  Whether  you're  a  station  manager  now 
on-the-air  or  about  to  go  on ...  a  chief 
engineer  or  new  student  in  the  television 
profession  ...  be  sure  to  read  this  compre- 
hensive study  of  transmitting  antennas  and 
associated  equipment.  Its  four  sections 
cover  VHF,  UHF,  Antenna  Accessories, 
and  Reference  Data. 

Theory  and  actual  operation  are  in- 


cluded . . .  antenna  patterns  of  many  types 
are  discussed . . .  coverage  problems,  initial 
questions  and  the  solution  steps  using  FCC 
reference  curves  are  clearly  spelled  out  in 
a  simplified  manner.  Antenna  specifica- 
tions, transmission  line,  waveguide  and 
diplexer  data  have  also  been  provided. 
This  complete  antenna  book  belongs  in 
every  television  station  library. 


Yours  for  Only  $1,50.  Spiral  bound,  hard  cover  edition  now  available.  Write 
General  Electric  Company,  Section  X224-22,  E/ecfronics  Park,  Syracuse,  New  York. 


GENERAL 


ELECTRIC 


/ 


\ 


4PP 


ADCASTING     •  TELECASTING 


February  22,  1954    •    Page  39 


ICE 
CYCLES 


Here  are  great  names  in 
American  marketing,  all  use 
of  KSFO,  San  Francisco. 


in 
I  use 


SAN  FRANCISCO 

ONE  OF  AMERICA'S 
RE  AT  INDEPENDENT  STATIONS 


d  reasoning,  seasoned  judgment,  mark  their  choice  of  San 
:isco  radio  stations.  In  KSFO  they  find  the  widest  coverage 
ny  Northern  California  independent,  realistic  rates  that 
)ine  with  consistently  high  ratings  to  give  lowest  cost  per 
sand  listeners  of  any  San  Francisco  station,  network  or 
pendent,  and  splendid  merchandising  service  that  ties 
ther  advertiser,  distributor,  retailer  and  listener. 

Wesley  I.  Dumm,  President 
Alan  L.  Torbet,  General  Manager 
Gary  Garlund,  Commercial  Manager 


TRADE  ASSNS. 


during  the  coming  year  in  a  continuing  effort 
to  demonstrate  just  what  radio  can  accomplish 
for  all  advertisers,  locally  and  nationally." 

Judges  were  Paul  S.  Willis,  president,  Grocery 
Mfrs.  of  America;  Frank  X.  Kiefer,  editor,  De- 
partment Store  Economist,  and  Walter  Kiplinger, 
promotion  director,  National  Automobile  Dealers 
Assn. 

List  of  Winners 

Apparel:  First  prize:  KTUL  Tulsa  (Robert 
Hall  Clothiers);  second  prize:  WJTN  Jamestown, 
N.  Y.  (Brown-Bilt  Shoe  Store);  third  prize: 
KYW  Philadelphia  (Macdonald  &  Campbell); 
honorable  mention:  KOFE  Pullman,  Wash.  (Jack 
Propstras  Esquire  Shop);  KIST  Santa  Barbara, 
Calif.  (Alma  Howard);  WWON  Woonsocket,  R.  I. 
(Elwinns  Shoe  Shop);  WGBS  Miami  (Everlast 
Hosiery  Co.);  KIRO  Seattle  (Silen's  Scientific 
Shoe  Fitters). 

Automotive:  First  prize:  WGAY  Silver  Spring, 
Md.  (Tom's  Used  Car  Acre);  second  prize: 
WJOY  Burlington,  Vt.  (C.  P.  Smith  Jr.  Inc.); 
third  prize:  WTTM  Trenton  (Volk  Motors);  hon- 
orable mention:  WJAG  Norfolk,  Neb.  (Schmode's 
International  Garage);  KVOR  Colorado  Springs 
(Johnson  Pontiac  Inc.);  WIP  Philadelphia  (Foss- 
Hughes  Co.);  WSAI  Cincinnati  (Downtown  Mer- 
cury); KLZ  Denver  (Downtown  Buick  Inc.). 

Department  stores:  Special  award:  KMOX  St. 
Louis  (Scruggs-Vandewoort-Barney) ;  first  prize: 
WJOY  Burlington,  Vt.  (Abernathy  Clarkson 
Wright);  second  prize:  WJTN  Jamestown,  N.  Y. 
(Bigelow's  Dept.  Store);  third  prize:  WTTM 
Trenton  (Hurley-Tobin  Co.);  honorable  mention: 
WSNY  Schenectady  (The  Carl  Co.);  WDZ  Deca- 
tur (Linn  &  Scruggs);  WVMI  Biloxi  (Sears,  Roe- 
buck &  Co.);  WKNY  Kingston,  N.  Y.  (W.  T. 
Grant  Co.). 

Drug  products:  First  prize:  KCBS  San  Fran- 
cisco (Hannah  Laboratories  Inc.). 

Drug  stores:  First  prize:  WWDC  Washington 
(People's  Drug  Stores);  second  prize  KCOL  Fort 
Collins,  Colo.  (Shinn's  Pharmacy);  third  prize: 
KYAK  Yakima,  Wash.  (Brown's  Pharmacy); 
honorable  mention:  WDZ  Decatur  (Roth- John- 
son Drug  Co.);  WNOE  New  Orleans  (American 
Drug  Store). 

Financial:  First  prize:  KEX  Portland,  Ore. 
(Benjamin  Franklin  Savings  &  Loan  Assn.);  sec- 
ond prize:  KSCB  Liberal  Kan.  (First  Federal 
Savings  &  Loan  Assn.);  third  prize:  WMIL  Mil- 
waukee (City  Loan  Co.);  honorable  mention: 
WJTN  Jamestown,  N.  Y.  (First  National  Bank): 
KSWO  Lawton,  Okla.  (Home  Savings  &  Loan); 
WKZO  Kalamazoo  (State  Farm  Insurance  1; 
KDKA  Pittsburgh  (Second  Federal  Savings  &• 
Loan  Assn.  of  Pittsburgh);  KSL  Salt  Lake  City, 
Utah  (Beneficial  Life  Insurance  Co.). 


TESTIMONIAL  DINNER  TO  HONOR  MILLER 


- 


Food  and  Grocery 


Food  and  grocery  products:  First  prize:  WCAU 
Philadelphia  (Burnham  &  Morrill  Co.);  second 
prize:  WGAR  Cleveland  (Colgate-Palmolive 
Co.);  third  prize:  WIRE  Indianapolis  (Borden 
Co.);  honorable  mention:  WTOP  Washington 
(Gill's  Hotel  Special  coffee  &  chicory);  WDVA 
Danville,  Va.  (Danville  Sandwich  Co.);  WIP 
Philadelphia  (State  of  Maine  potatoes);  KFBI 
Wichita  (Steffen  Dairy  Foods  Co.);  WQAN  Scran- 
ton  (Grayce  Farms  Dairy);  KCBS  San  Francisco 
(Maxwell  House  coffee). 

Food  and  grocery  stores:  First  prize:  WOPI 
Bristol,  Tenn.  (Morton's  Grocery);  second  prize: 
KBIG  Hollywood  (Von's  Grocery  Co.);  third 
prize:  WCAU  Philadelphia  (American  Stores 
Co.);  honorable  mention:  WJOY  Burlington,  Vt. 
(Bolton's);  WLEC  Sandusky,  Ohio  (Fisher 
Brothers). 

Home  furnishings:  First  prize:  WTTM  Tren- 
ton, N.  J.  (J.  B.  Van  Sciver  Co.);  second  prize: 
WLDS  Jacksonville,  111.  (Slack  Furniture  Co.); 
third  prize:  KBIG  Hollywood  (J.  B.  Finch  Furni- 
ture Co.);  honorable  mention:  WSPD  Toledo 
(Kobacker  Furniture  Co.).;  KWPC  Muscatine. 
Iowa  (Iowa  Electric  Light  &  Power);  WNOE 
New  Orleans  (C.  T.  Patterson  Co.);  KVOO  Tulsa 
(John  Penn  Furniture);  WTAC  Flint,  Mich.  (Co- 
runna  Road  Furniture);  KLX  Oakland,  Calif. 
(Waverly  Fabrics). 

Miscellaneous:  First  prize:  WOR  New  York 
(Plantation  Estates);  second  prize:  KDKA  Pitts- 
burgh (Keps  Electric  Co.);  third  prize:  KSEM 
Moses  Lake,  Wash.  (Third  Avenue  Shopping 
Center);  honorable  mention:  WLDS  Jackson- 
ville, 111.  (Henry  Nelch  &  Son);  KROS  Clinton, 
Iowa  (Interstate  Power  Co.);  WIP  Philadelphia 
( Drive-In  Theatres);  KTLN  Denver  (Burn  Realty 
&  Trust  Co.);  WCAU  Philadelphia  (Holland  Fur- 
nace Co.);  WOW  Omaha  (John  Gasper  &  Son 
Realty). 

Specialized  services:  First  prize:  WIP  Phila- 
delphia (Albert  Tire  Co.);  second  prize:  WEMP 
Milwaukee  (Charles  Lubotsky  Tire  Stores);  third 
prize:  WTOP  Washington  (Hot  Shoppes  Inc.); 
honorable  mention:  KYAK  Yakima,  Wash.  (Day 
<V  Night  Auto  Parts);  WMIL  Milwaukee  (Believe 
It  or  Not);  KSWO  Lawton,  Okla.  (Quality  Up- 
holstering); WMBD  Peoria  (The  Cumerford- 
Endsloy  Funeral  Home);  KGVO  Missoula,  Mont. 
(Clute-Polleys  Lumber  Co.). 


Broadcasters  set  fete  for  the 
retiring  NARTB  board  chair- 
man March  31  in  Washington. 

BROADCASTERS  and  persons  prominent  in 
the  nation's  civil  and  legal  life  will  take  part 
in  a  March  31  testimonial  dinner  to  Judge 
Justin  Miller,  who  retires  April  1  as  NARTB 
chairman  of  the  hoard.  [Closed  Circuit,  Feb. 
15.]  Presiding  at  the  dinner,  to  be  held  in  the 
main  ballroom  of  the  Mayflower  Hotel,  Wash- 
ington, will  be  G.  Richard  Shafto,  WIS  Colum- 
bia, S.  C. 

Long  active  in  NARTB  affairs  and  for  many 
terms  a  member  of  the  board,  Mr.  Shafto  was 
a  member  of  the  1945  committee  that  selected 
Judge  Miller  for  the  presidency.  This  commit- 
tee had  been  searching  for  a  prominent  figure 
to  direct  the  association's  affairs  and  build  up 
the  industry's  stature  in  national  affairs. 

Judge  Bolitha  J.  Laws,  chief  judge  of  the 
U.  S.  District  Court,  District  of  Columbia, 
and  a  long-time  friend,  will  speak  of  Judge 
Miller  as  a  jurist. 

Arthur  B.  Church,  longtime  industry  leader 
and  president  of  KMBC  Kansas  City,  will  speak 
of  Judge  Miller  as  a  broadcaster. 

Co-chairmen  of  the  dinner  committee  are 
Frank  M.  Russell,  NBC  Washington,  vice  presi- 
dent, and  Ben  Strouse,  WWDC  Washington. 
Co-chairmen  of  the  reception  committee  are 
Clair  R.  McCollough,  Steinman  Stations,  and 
Robert  D.  Sweezey,  WDSU  New  Orleans. 

BMI,  which  Judge  Miller  has  served  as  board 
chairman,  will  provide  dinner  entertainment 
and  be  host  at  a  cocktail  party. 

BMI  Program  Committee  comprises  Carl 
Haverlin,  BMI  president,  chairman;  J.  Leonard 
Reinsch,  Cox  Stations  managing  director;  Paul 
W.  Morency,  WTIC  Hartford. 

A  letter  detailing  arrangements  was  sent  to 
broadcasters  over  the  weekend  by  Co-chair- 
men Russell  and  Strouse. 

The  dinner  will  be  informal,  but  black  tie 
for  the  head  table.  Reservations  are  $20  each, 
with  broadcasters  permitted  to  bring  their  wives 
and  other  guests.  C.  E.  Arney  Jr.,  NARTB 
secretary-treasurer,  has  optioned  blocks  of 
Washington  hotel  rooms  for  out-of-towners. 

Judge  Miller  will  be  presented  a  gift. 

Plans  for  the  testimonial  dinner  originated 
with  the  NARTB  board  at  its  winter  meeting, 


Kentucky  Broadcasters  Set 
Spring  Meeting  March  23 

KENTUCKY  Broadcasters  Assn.  will  hold  its 
spring  meeting  March  23  at  the  Hotel  Seelbach 
in  Louisville,  with  the  Kentucky  BMI  Clinic 
scheduled  for  the  next  day,  according  to  Hugh 
O.  Potter,  WOMI  Owensboro,  secretary-treas- 
urer. 

KBA's  executive  committee  will  meet  at  6:30 
p.m.  March  22.  The  business  session  will  begin 
the  next  morning  at  9:30.  Bill  Ladd,  radio  edi- 
tor of  the  Louisville  Courier-Journal  (WHAS- 
AM-TV),  will  speak  at  the  luncheon.  After 
an  afternoon  session  on  various  subjects  and  a 
cocktail  party,  Robert  K.  Richards,  NARTB 
administrative  vice  president,  will  be  the  speak- 
er at  the  annual  dinner.  The  Kentucky  chapter 
of  American  Women  in  Radio  &  Television  has 
been  invited  to  general  sessions. 

The  state  association's  fall  meeting  is  sched- 
uled lor  Oct.  20-21  at  Cumberland  Falls  Park. 


held  at  Phoenix,  Ariz.  [B«T,  Jan.  25],  and  ma; 
broadcasters  have  supported  the  idea  as 
means  of  recognizing  Judge  Miller's  nine  ye;\ 
of  service  to  the  association.  He  became  N/i 
(predecessor  to  NARTB)  president  Oct.  I 
1945,  becoming  chairman  of  the  board  June/ 
1951.  He  retires  April  1  with  a  pension  pi} 
special  retainer  as  advisory  counsel  on  call. 


NEW  OFFICERS  of  the  Tennessee  Asstj 
of  Broadcasters  are  (I  to  r)  Parry  Sheftal| 
WJZM  Clarksville,  retiring  president  an| 
new  member  of  the  board;  John  Har 
WBIR  Knoxville,  vice  president;  Drui 
Smith/  WAPO  Chattanooga,  secretary 
treasurer,  and  Earl  Winger,  WDOD  Chal 
tanooga,  president. 

RETMA  Commends  FC 
For  Furthering  Tv 

Association's  board  of  direc- 
tors cites  the  Commission  for 
fostering  the  growth  and  de- 
velopment of  tv. 

RESOLUTION  commending  FCC  for  "maki 
possible"  the  accomplishments  achieved  tl 
far  in  television  and  other  electronic  fields  "a 
thereby  encouraging  the  growth  of  the  electr 
ics  industry  with  consequent  benefits  to  the  p 
lie"  was  adopted  last  Thursday  by  the  board 
directors  of  Radio-Electronics-Television  Mi 
Assn.  (See  story  on  page  37.) 

Text  of  the  resolution,  which  also  direci 
that  copies  be  sent  to  the  chairmen  of 
House  and  Senate  Interstate  and  Foreign  Co| 
merce  Committees  as  well  as  to  FCC  Chain 
Rosel  H.  Hyde: 

Whereas,  the  FCC  has  diligently  and  exp 
tiously  processed  several  hundred  applicatii 
for  television  station  construction  permits  sij 
this  procedure  was  resumed  in  July  1952,  an] 

Whereas,  as  a  result  of  this  diligence  upon 
part  of  the  Commission  and  its  staff,  231 
tv  stations  began  operation  in  1953,  many  opi 
ing  new  tv  areas  and  others  adding  to  exist1 
service,  with  the  result  that  the  magic  of  to 
vision  was  made  available  to  millions  of  persf 
previously  deprived  of  the  entertainment 
education  it  affords,  and 

Whereas,  the  Commission  by  sponsoring 
development  of  television  broadcasting  in  the  t 
has  laid  the  groundwork  for  a  nationwide  tele? 
sion  service  impossible  with  vhf,  alone,  and 

Whereas,  the  Commission,  with  as  mi 
promptness  as  possible  after  due  considerat 
of  all  factors  and  the  public  interest,  grantei 
petition  of  the  National  Television  System  Co 
mittee  for  standardization  of  compatible  c« 
tv  and  thus  paved  the  way  for  an  orderly  evo 
tion  of  this  service  without  making  obsol 
the  millions  of  black  and  white  sets  in  use,  a 

Whereas,  the  Commission  has  facilitated  t 
widespread  development  of  numerous  radio  a 
electronic  services,  particularly  in  industri 
communications,  public  safety,  and  other  put 
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.Serving  a  SPECIFIC  NEED  in  a  SPECIFIC 
Area  -  KTUL's  New  "Farm  to  Market" 
Program  Places  Fresh  Emphasis  on  the 
Rich  and  Diversified  Agricultural  Re- 
sources Concentrated  in  Northeastern 
Oklahoma. 

Agriculture,  in  Its  Varied  Phases  PRO- 
VIDES NORTHEASTERN  OKLAHOMA'S 
GREATEST  SOURCE  of  INCOME!  Much 
of  the  State's  Wealth  Is  Found  in  This 
Potent  Region  of  Famous  Beef  and 
Dairy  Herds  .  .  .  Rich  Fruit  and  Vege- 
table Spreads  and  Rapidly  Growing 
Poultry  Industry. 

Northeastern  Oklahoma  Is  the  Home  of 
Championship  4-H  and  FFA  Judging 


Teams  ...  a  Proving  Ground  of  Land 
Conservation  Ideas. 

BRUCE  EAGON  -  KTUL's  Farm  Editor- 
Has  Been  in  Close  Touch  with  the  Agri- 
cultural Picture  in  Northeastern  Okla- 
homa for  Years.  Winner  of  Three 
Awards  in  1951,  He  is  Qualified  to 
Give  KTUL's  Rural  Audience  WHAT  IT 
NEEDS  -  AND  WANTS! 


-  TULSA, OKLAHOMA 


L.  A.  BLUST,  JR.  AVERY-KNODEL,  INC. 

Vice  Pres.  &  Gen.  Mgr.  National  Representative 

AFFILIATED    WITH     KFPW—  FORT    SMITH,     ARK.,    AND    K  O  M  A  —  0  K  L  A  H  O  M  A    CITY,  OKLA. 
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service  fields,  thereby  contributing  to  the  ex- 
pansion of  our  national  economy,  and 

Whereas,  the  Commission  and  its  staff  have 
shown  a  keen  appreciation  of  the  technical  and 
industrial  problems  created  by  the  rapid  develop- 
ment of  television  and  electronics  industry  and 
a  ready  willingness  to  act  expeditiously  in  the 
public  interest, 

Therefore,  be  it  resolved,  that  the  board  of 
directors  of  the  Radio-Electronics-Television 
Manufacturers  Association  on  this  18th  day  of 
February  in  the  year  1954  does  hereby  express 
its  appreciation  to  the  FCC  for  making  possible 
these  accomplishments  and  thereby  encouraging 
the  growth  of  the  electronics  industry  with  con- 
sequent benefits  to  the  public,  and 

Be  it  further  resolved,  that  copies  of  this 
resolution  be  transmitted  by  the  secretary  to 
the  chairman  of  the  Senate  Interstate  and  Foreign 
Commerce  Committee,  the  chairman  of  the  House 
Interstate  and  Foreign  Commerce  Committee, 
and  the  chairman  of  the  FCC. 


N.  Y.  Radio-Tv  Boost 
Red  Cross  Drive 

Station  executives  get  kits  out- 
lining programs  for  the  '54 
campaign.  Goal  is  $85  million. 

NEW  YORK  radio  and  tv  station  executives 
attended  a  luncheon  meeting  last  Thursday 
at  the  Waldorf-Astoria  Hotel,  held  under  the 
chairmanship  of  James  Sauter,  chairman  of 
the  Red  Cross  radio  and  tv  committee,  to 
help  launch  the  1954  Red  Cross  drive  for 
its  $85  million  national  goal. 

The  executives  were  given  a  radio-tv  kit 
which  included  the  list  of  radio-tv  programs 
which  will  kick  off  the  fund  drive  on  Feb.  28 
and  which  will  carry  a  message  by  President 
Dwight  Eisenhower. 

In  radio  the  schedule  includes:  Feb.  22, 
Roman  Marynowych's  Ukranina  Hour  on 
WEVD  New  York;  Feb.  28,  Jack  Benny  pro- 
gram on  CBS-Radio,  Arturo  Toscannini  on 
NBC-Radio,  Rod  and  Gun  Club  of  the  Air 
on  Mutual,  and  This  Week  Around  the  World 
on  ABC-Radio;  March  2,  Pat  Barnes  on  WOR 
New  York. 

In  tv  the  list  includes:  Feb.  28,  Mr.  Peepers, 
on  NBC-TV,  Fred  Waring  program  on  CBS- 
TV,  Presidential  message  on  DuMont  Tv,  and 
George  Jessell  Show  on  ABC-TV;  March  1, 
the  Margaret  Aden  Show  on  WCBS  and  Sense 
and  Nonsense  on  WABD. 

Program  Directors'  Data 

Program  directors  of  stations  were  sent 
special  messages  for  Red  Cross  Sabbath,  Feb. 
27  and  Red  Cross  Sunday,  Feb.  28;  spot  an- 
nouncements for  Red  Cross  radio-tv  day 
March  1,  including  brief  messages,  balops, 
flip  cards  and  trailers  and  for  March — tradi- 
tional Red  Cross  month — scripts,  program  in- 
serts, spot  announcements,  features  and  human 
interest  stories  which  will  be  forwarded  weekly 
to  program  directors  and  commentators. 

All  material  on  the  Red  Cross  Fund  can 
be  obtained  through  Ruth  M.  Shafer,  director 
of  radio  and  tv,  Red  Cross,  315  Lexington  Ave., 
New  York. 


NATRFD,  FEI  Meeting 
Explores  Farm  Problems 

FARM  problems  were  explored  by  some  50 
radio-tv  farm  service  directors  at  a  press-radio- 
industry-agricultural  conference  at  the  LaSalle 
Hotel  in  Chicago  last  Tuesday.  The  meeting 
was  sponsored  by  the  Farm  Equipment  Insti- 
tute in  cooperation  with  National  Assn.  of 
Television  &  Radio  I  arm  Directors  and  various 
editors  groups. 

Results  of  a  general  survey  of  farm  broadcast- 
ers on  the  current  thinking  of  farmers  high- 
lighted a  panel  discussion  by  Maynaid  Speece, 
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WCCO  Minneapolis;  Paul' Johnson,  editor  of 
Prairie  Farmer  (WLS  Chicago),  and  others. 
Mr.  Speece  represented  NATRFD. 

In  the  survey,  in  which  129  of  300  question- 
naires were  returned,  36%  reported  the  belief 
farmers  generally  feel  the  agricultural  outlook 
is  "more  favorable"  today  than  six  months  ago, 
while  20%  felt  it  was  "less  favorable"  and  44% 
have  adopted  a  "wait  and  see"  attitude. 


Cultural  Role  of  Radio-Tv 
Outlined  to  N.  Y.  Ad  Women 

SIGNIFICANCE  of  radio  and  tv  in  the 
world  of  the  future  as  purveyors  of  culture 
as  well  as  entertainment  was  described  last 
week  at  a  luncheon  meeting  of  the  Advertising 
Women  of  New  York  by  Theodore  Streibert, 
director  of  the  U.  S.  Information  Agency  and 
former  president  of  WOR-AM-TV  New  York, 
and  J.  L.  Van  Volkenburg,  president  of  CBS- 
TV. 

Part  of  a  panel  exploring  the  subject  of 
"Future  of  Communications,"  both  Messrs. 
Van  Volkenburg  and  Streibert  pictured  tv  and 
radio  as  media  that  will  help  ultimately  to 
achieve  greater  international  cooperation  and 
understanding. 

In  discussing  the  potential  of  tv  as  an  edu- 
cational force,  Mr.  Van  Volkenburg  asserted 
that  America  presently  is  in  the  throes  of  a 
"cultural  revolution."  To  support  this  con- 
tention, he  declared  that  college  enrollments 
in  the  U.  S.  has  increased  50%  since  1940 
and  added  there  is  a  sharper  interest  in  the 
legitimate  theatre  and  the  classical  record 
field  than  ever  before. 

Mr.  Van  Volkenburg  predicted  that  tv  net- 
works will  allocate  more  time  to  educational 
programs  in  the  future  to  accommodate  the 
ripening  interest  in  cultural  developments. 

He  expressed  the  belief  that  color  will  add 
a  dimension  to  tv  that  will  place  it  in  the 
forefront  of  mass  communications  media.  He 


contended  that  color  tv  will  have  "a  greaH 
future"  even  if  a  business  depression  develops* 
He  pointed  out  that  radio  flourished  during 
the  darkest  days  of  the  depression  of  the  1930's, 
along  with  the  picture  magazines.  Similarly,  he 
said,  tv  will  grow  even  in  a  period  of  economic 
depression,  because  the  medium  can  make  a 
vital  contribution  to  the  life  of  the  country; 
and,  ultimately,  the  world,  with  the  develop- 
ment of  world-wide  tv  communications. 

Mr.  Streibert  praised  radio  as  the  onlii 
mass  communications  medium  that  can  reach 
persons  behind  the  iron  curtain,  thereby  pro- 
viding them  with  the  true  story  of  life  in 
America  and  the  rest  of  the  world.  Mr.  Strei^ 
bert  declared  that  USIA  is  committed  to  stress- 
ing objectivity  in  its  broadcasts,  pointing  out 
that  propaganda  has  proved  to  be  a  dubious 
element  in  fighting  communism. 


Ad  Council  Unit  Approves 
'Future  of  America1  Drive 

A  "FUTURE  OF  AMERICA"  campaign,  de- 
signed to  acquaint  the  American  public  with 
the  facts  of  the  nation's  economic  life,  has  been 
approved  by  the  Public  Policy  Committee  oi 
the  Advertising  Council,  T.  S.  Repplier,  Council 
president,  announced  Thursday. 

In  the  near  future,  Mr.  Repplier  said,  radio 
and  tv  stations  and  networks  and  other  media, 
as  well  as  local  and  national  advertisers,  will 
be  asked  to  cooperate  in  the  campaign.  Robert 
M.  Gray,  advertising  and  sales  promotion  j 
manager,  Esso  Standard  Oil  Co.,  will  serve  as 
volunteer  coordinator  and  McCann-Erickson  as 
volunteer  agency,  continuing  in  the  same  posi- 
tions they  held  during  the  Council's  educa- 
tional campaign  for  the  American  Economic 
System  of  which  the  new  drive  is  an  extension. 

Announcement  of  the  "Future  of  America"1 
campaign  was  made  at  a  preview  showing  of 
the  sound  slide  film,  "Future  of  America," 
sponsored  and  produced  by  the  joint  committee 


PROMOTIONAL  plans  for  the  first  annual  Mardi  Gras  to  be  held  by  the  Radio-Tv- 
Advertising  Executives  Club  of  New  England  in  Boston  Friday  are  made  at  this  meet- 
ing by  (I  to  r):  seated,  Nora  Yardley,  Motion  Pictures  for  Tv  Features;  C.  Herbert 
Masse,  WBZ-TV  Boston;  Roy  Whisnand,  WCOP  Boston,  chairman  of  the  Mardi  Gras; 
standing,  Fred  Yardley  of  MPTV  Features;  Chick  Morris,  WBZ;  Marjorie  Carter,  Kettell- 
Carter,  and  Don  Kerr.  WCOP. 


Broadcasting 


TELECASTIr 


RADIO  BUY! 

CLEVELAND'S  CHIEF  STATION 


5000  WATTS  -  850  K.  C. 

BASIC  ABC  NETWORK 

REPRESENTED  BY 

H-R  REPRESENTATIVES 
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GATES 


the  finest  nam 


in  broadcasting  equipmei 


a  o  a  j  q  o 


Q     Q  □ 


100  users  of  the  famous  Gates  BC5B/BC10B, 
5000/10,000  watt  broadcast  transmitters.  Certainly 
the  equipment  is  all  new  for  the  big  KTLN  5000- 
watt  voice;  but  Gates  is  not  new  to  KTLN  —  it  has 
always  been  their  choice  since  going  on  the  air 


many  years  ago.  In  fact,  14  other  Colorado  stations 
are  100%  Gates  equipped.  Since  World  War  II 
over  65%  of  all  newly  constructed  radio  stations  i 
purchased  Gates.  The  best  way  is  always  the 
Gatesway  to  better  broadcasting! 


RADIO  COMPANY  quincy,  ill, u.s.a. 

INTERNATIONAL   D  I  V.,  1 3   E.   40th   ST.,  NEW  YORK  CITY 
Offices  in   Atlanta,  Houston,  Los  Angeles,  New  York  and  Washington 


■ 
■ 


ADIO  DENVER 

CALL. ..RADIO  REPS.,  INC.,  NEW  YORK  •  CHICAGO  •  LOS  ANGELES 


Now  5000  Watts 
Day  &  Nite 

•••music,  news,  sports 


overing  391,800  homes  —  over  5,000,000  cars  annually 


Denver's  "Dean  of  Radio."  When  you 
want  to  sell  the  people  of  Colorado,  get 
hold  of  Joe.  Address:  KTLN,  5000  Watts. 


RICH  FR0EMKE:  "Old  Dependable" 

If  it's  broadcasting,  Rich  does  it . .  .  and 
well . . .  For  5  years  his  daily  feature  has 
been  "Million  Dollar  Ballroom." 


CHUCK  COLLINS: 

Denver's  pianist,  poet  and  philosopher. 
"I  love  to  talk  to  people,  that's  all;  and 
they  buy  the  things  I  tell  them  about." 
With  Chuck  your  merchandise  moves  — 
you  buy  a  spot  —  you  get  a  salesman. 


KAYTEE  ELLEN: 

Gracious  hostess,  gal  about  town  .  . . 
Houses  or  hosiery,  she'll  sell  'em  for  you 
and  make  you  a  million  friends  in  the 
bargain. 


Why  it's  a  buy... 

KTLN  MERCHANDISES 

Our  job  only  begins  when  you  buy  a  schedule  on  KTLN. 
We'll  work  with  you  and  for  you,  day  and  night  in  any  way 
possible.  And  we've  got  the  market  and  merchandising  know-how 
to  SELL  your  product.  Ask  time  buyers  who  use  KTLN. 

KTLN  COSTS  LESS  PER  THOUSAND 

The  June,  1953,  Conlan  (when  we  were  a  1-kw  daytime) 
showed  about  73c  per  thousand,  average  cost  —  making  KTLN 
the  best  dollar  buy  in  the  Denver  radio  market.  Now  it's  five 
times  the  buy,  Day  and  Nite. 

KTLN  IS  INDEPENDENT 

If  you  want  one  20-second  spot  or  a  two-hour  block  three 
times  a  week  we'll  come  mighty  close  to  putting  you  right  where 
you  want  to  be . .  ."the  difficult  we  do  instantly,  the  impossible 
takes  a  little  longer."  We  stay  independent  to  SERVE  YOU 
BETTER. 


5  0  0  0  WATTS 

CALL. ..RADIO  REPS.,  INC.,  NEW  YORK  •  CHICAGO  •  LOS  ANGELES 


TRAVEL  folders  are  shown  by  Rosemary 
LoPlanche,  former  Miss  America  title  holder 
who  co-stars  with  husband  Harry  Koplan  on 
KHJ-TV  Hollywood  series,  to  John  Reynolds 
(I),  station  mgr.,  and  Charles  P.  Colbert,  v.  p. 
of  sponsoring  Sues,  Young  &  Brown  Inc.,  L.  A. 
appliance  dealers. 


TEN  GALLON  hats  add  a  western  touch  while 
arrangements  for  Annie  Oakley  film  telecasts 
on  KOTV  (TV)  Tulsa  are  made  by  (I  to  r) 
Frank  L.  Killiam,  pres.-gsn.  mgr.,  Canada  Dry 
Bottling  Co.  of  Tulsa;  Carl  Behle,  KOTV  Sales 
rep.,  and  Dick  Campbell,  KOTV  station  mgr. 


JOHN  DEERE  Dealers'  (farm  equipment)  use  of 
KHOL-TV  Kearney,  Neb.,  for  market  reports  is 
discussed  by  (I  to  r)  Gordon  E.  Morehouse, 
regional  sales  dir.,  KHOL-TV;  H.  C.  Bruhm, 
John  Deere  Dealers  rep.,  and  Bob  Schnuelle, 
KHOL-TV  market  reporter. 


ERIE  BREWING  Co.,  first  sponsor  on  WICU 
(TV)  Erie,  hits  high  mark  in  use  of  Erie  tele- 
vision, signing  for  52  weekly  two-hour  wres- 
tling shows  and  a  10-minute  nightly  Mon.- 
Fri.  sports  show.  Seated  (I  to  r):  F.  A.  Blass, 
Erie  treas.;  Bob  Lunquist,  WICU  sports  dir.; 
Erie  Pres.  J.  M.  Magenau  Sr.;  J.  M.  Magenau, 
secy.,  Erie,  and  John  Yount,  Yount  Co.,  plac- 
ing account.  Standing:  Karl  Nelson,  sis.  mgr. 
and  Don  Lick,  prog,  dir.,  both  WICU. 


-TRADE  ASSNS. 


of  the  Assn.  of  National  Advertisers  and 
American  Assn.  of  Advertising  Agencies,  which 
this  week  will  give  the  film  its  first  public  show- 
ing to  advertising  and  business  leaders  in  New 
York,  followed  by  similar  presentations  in 
other  cities.  The  25-minute  film,  presenting  a 
factual  report  on  the  country's  economic  poten- 
tials, will  be  made  available  to  business  and 
civic  groups  for  individual  showings. 

The  Council  and  the  ANA-AAAA  plans 
were  disclosed  in  January  at  a  Washington 
conference  of  the  Council  [B*T,  Jan.  18]. 


ASNE  President  Predicts 
Newspapers'  'Golden  Age' 

A  GOLDEN  AGE  awaits  newspapers  in  the 
next  decade,  in  the  opinion  of  Basil  L.  Walters, 
head  of  the  American  Society  of  Newspaper 
Editors  and  executive  editor  of  Knight  News- 
papers. Speaking  Thursday  at  the  26th  annual 
Georgia  Press  Institute  at  the  U.  of  Georgia, 
Athens,  he  said,  "dead-pan  stenographic  report- 
ing of  the  1930s  is  outdated." 

"Television  is  a  great  stimulator  of  interest 
in  news  but  only  the  newspaper  can  satisfy 
the  growing  hunger  for  news  that  it  creates," 
Mr.  Walters  said.  "The  old-fashioned  type  of 
newspaper  which  merely  records  the  police 
court  blotter  and  other  routine  will  not  suffice." 


Waste,  Excesses  in  Tv 
Draw  Fire  From  Mogul 

"EXTRAVAGANCE  and  waste"  in  television 
and  "inflated"  ratings  and  set  counts  drew  fire 
last  Wednesday  from  Emil  Mogul,  president 
of  Emil  Mogul  Co.,  New  York,  as  he  addressed 
the  monthly  luncheon  session  of  the  Chicago 
Television  Council  at  the  Sheraton  Hotel. 

Mr.  Mogul  said  he  felt  that  television  is  be- 
ing "strangled"  and  that  if  the  current  trend 
continues,  the  medium  will  be  "available  to 
only  a  handful  of  blue  chip  advertisers"  even 
before  the  advent  of  color  tv.  He  added  that 
no  medium  has  had  the  "high  mortality  rate" 
among  advertisers  as  television. 


BAB  Talks  on  Local  Sales 
Held  in  Chicago,  K.C. 

IN  LINE  with  BAB's  program  to  sell  important 
local  advertisers  on  more  extensive  use  of 
radio,  Kevin  B.  Sweeney,  BAB  president,  con- 
ferred last  week  with  radio  station  sales  com- 
mittees in  Chicago  and  Kansas  City  on  presen- 
tations to  be  made  to  advertisers. 

Mr.  Sweeney  conducted  a  meeting  in  Chi- 
cago on  Monday  with  the  local  sales  committee, 
which  includes  the  general  managers  and/or 
the  sales  managers  of  WBBM,  WCFL,  WENR, 
WGN,  WIND,  WLS,  and  WMAQ.  The  presen- 
tations were  prepared  by  BAB,  drawing  upon 
the  organization's  facilities  and  resources, 
coupled  with  local  information  compiled  by 
BAB  members  in  Chicago. 

Mr.  Sweeney  conducted  a  similar  meeting 
in  Kansas  City  on  Tuesday. 


Alabamians  Meet  April  9-10 

ANNUAL  meeting  of  Alabama  Broadcasters 
Assn.  will  be  held  April  9-10  at  Admiral 
Semmes  Hotel,  Mobile,  according  to  Malcolm 
B.  Street,  WHMA  Anniston,  ABA  president. 
A  BM1  clinic  will  be  held  in  connection  with 
the  meeting.  Jack  Hughes,  WJJJ  Montgomery, 
is  chairman  of  the  program  committee. 


PROGRAM  SERVICES 


BMI's  47  Clinics 
To  Start  March  8 

Pool  of  42  traveling  and  94 

local  speakers  are  lined  up  for 

the  circuit  through  the  U.  S. 

and  Canada. 

COMPLETE  schedule  of  BMI's  47  prograi 
clinics  in  the  U.  S.  and  Canada  for  19S> 
[B«T,  Dec.  28,  1953],  starting  with  two  oj 
March  8,  is  being  announced  today  (Monday 
Total  of  35  clinics  will  be  held  prior  to  th 
NARTB  convention  in  Chicago  in  late  Ma] 
A  pool  of  42  traveling  and  94  local  speakei 
has  been  set  up,  the  former  divided  into  1 
teams,  each  of  which  will  be  accompanied  by 
BMI  official — either  President  Carl  Haverlli 
Station  Relations  Vice  President  Glenn  Dof 
berg,  or  Projects  Director  Russell  Sanjek. 

With  State  Assns. 

Each  clinic,  BMI  officials  reported,  was  ai 
ranged  in  cooperation  with  the  appropriat 
State  Broadcasters  Assn.  BMI  field  represents 
tives  in  their  respective  territories  will  serv 
as  clinic  chairmen.  It  also  was  noted  that  a 
additional  number  of  women  will  appear  i 
speakers  at  the  1954  sessions  to  emphasiz 
the  importance  of  women's  programming  froi 
the  standpoint  of  both  public  appeal  and  advei 
tiser  interest. 

Of  the  12  clinics  slated  after  the  NARTB  coi 
vention,  eight  will  be  in  the  U.  S.  and  four  i 
Canada. 

The  March  8  opening  sessions  will  be  hel 

at  Austin,  Tex.,   and   Albuquerque,   N.  \ 

First  post-NARTB  convention  clinic  will 

June  7  at  Winnipeg,  Man. 

BMI  program  clinic  schedule: 
Alabama — Montgomery,  March  22,  Hotel  Jefferso| 
Davis 

Arizona — Phoenix.  March  9,  Hotel  Westward 
Arkansas— Little  Rock,  March  29,  Albert  Pik 
Hotel 

California — Los    Angeles,    March    10,  Beverlj 

Wilshire  Hotel 
California — San  Francisco,  March  12,  Clift  Hot< 
Colorado — Colorado  Springs,  June  21,  Broadmoc 

Hotel 

Florida— Orlando,  March  26,  Orange  Court  Hot</ 
Georgia — Atlanta,  March  24,  Dinkler-Plaza  Hot< 
Idaho— McCall,  June  16 
Indiana — Indianapolis,  June  25 
Iowa — Des    Moines,    April    9,    Hotel    Fort  De 
Moines 

Kansas — Hutchinson,  April  5,  Hotel  Baker 
Kentucky — Louisville,  March  24,  Hotel  Seelbac 
Louisiana — New  Orleans,  March  10,  St.  CharW 
Hotel 

Maine — June  18  (to  be  announced) 
Maryland-D.    C. — Washington,    D.    C,    April  ! 

Sheraton-Park  Hotel 
Massachusetts — Boston,  June  16,  Sheraton-Plaz 

Hotel 

Michigan — Jackson,  April  2,  Hayes  Hotel 
Minnesota  —  Minneapolis,    March    29,  Radisso; 
Hotel 

Mississippi — Jackson,  March  12,  Heidelberg  Hot< 
Missouri — Jefferson  City,  April  2.  Hotel  Governc 
Montana — Butte,  June  14,  Hotel  Finlen 
Nebraska — Beatrice,  April  7,  Hotel  Paddock 
New  Jersey — Camden,   April  7,   Walt  Whitmal 
Hotel 

New  Mexico — Albuquerque,  March  8,  Alvarad 
Hotel 

New  York — Syracuse,  April  14,  Hotel  Syracuse 
North  Carolina — Winston-Salem,  March  17,  Rot 

ert  E.  Lee  Hotel 
Ohio  —  Mansfield,  March  31,  Mansfield-Lelan 

Hotel 

Oklahoma— Oklahoma    City,   March   31,  Skirvl 
Hotel 

Oregon — Portland,  March  19,  Hotel  Benson 
Pennsylvania — Altoona,  April  5,  Pen  Alto  Hot) 
South  Carolina — Columbia,  March  15,  Columbi 
Hotel 

South  Dakota— Huron,  June  23.  Marvin  HughH 
Hotel 

Tennessee — Nashville,  March  22,  Andrew  Jackso 
Hotel 

Texas— Austin,  March  8.  Hotel  Commodore  Perr 
Utah— Salt  Lake  City,  June  18.  Hotel  Utah 
Virginia— Richmond,  March  19,  Hotel  Jefferson 
Washington— Seattle,  March  17,  Benjamin  Frank 

lin  Hotel  1 
West  Virginia— Huntington,  March  26,  Frederic 

Hotel 

Wisconsin— Milwaukee.  April  14.  Plankinton  Hot( 
BMI  clinics  in  Canada:  Vancouver,  B.  C 
March  15:  Hamilton,  Ont.,  April  12:  Winnipej 
Man.,  June  7:  Regina,  Sask..  June  9;  Edmontoi 
Alta.,  June  11;  Amherst,  N.  B.,  June  14. 
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1954  is  a  year-long  Birthday  Party  in  the  Midwest 
Empire.  This  year  is  the  100th  birthday  of  Omaha, 
and  the  100th  anniversary  of  the  organization  of 
Nebraska  as  a  territory.  Everybody  in  the  nation 
has  been  invited  to  the  party,  and  thousands  are 
expected  in  Omaha  for  the  many  colorful  pageants, 
sports  events,  cultural  programs  and  historical  dis- 
plays. Naturally  Big  Mike  and  KFAB  are  playing 
an  important  part  in  the  Centennial  activities,  just 
as  they  always  play  a  big  part  in  farming,  industry, 
commerce  and  transportation  in  the  vast  Midwest 
Empire.  Of  course  yod  are  invited  to  visit  the  1954 
Centennial,  to  meet  Big  Mike,  and  to  learn  first 
hand  more  about  one  of  the  nation's  great  markets. 
Or  you  can  get  the  Big  Mike-KFAB  story  from 
General  Manager  Harry  Burke  or  Free  and  Peters. 


\  I  H///%ti 


Big  Mike  is  the  physical  trademark  of  KFAB  — 
Nebraska's  most  listened-to-station 
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FCC  INDICATES  NEW  LOOK 

AT  MULTIPLE  OWNERSHIP  RULE 


Commission  denies  Westinghouse 
ruling  last  fortnight  that  WBC  was 
limit,  but  grants  waiver  of  compliance  for  a  'reasonable  period.' 


petition  for  reconsideration  of 
in  violation  of  the  seven-station 


CONSIDERED  a  prelude  to  a  general  review 
of  the  strict  interpretation  put  upon  the  newly- 
effective  multiple  ownership  rules  in  its  letter 
to  Westinghouse  Broadcasting  Co.  a  fortnight 
ago,  FCC  Friday  (1)  denied  Westinghouse's 
petition  for  immediate  reconsideration  of  the 
rules  but  (2)  granted  waiver  of  compliance  for 
a  "reasonable  period  of  time." 

Two  weeks  ago  FCC  informed  Westinghouse 
Broadcasting  that  it  was  in  violation  of  the 
new  multiple  ownership  rules  because  three 
of  the  total  20  directors  of  parent  Westing- 
house Electric  Corp.  have  minority  interests 
in  other  radio-tv  stations  [B«T,  Feb.  15].  The 
new  rules,  adopted  last  November  and  effective 
Jan.  2,  limit  a  single  entity  to  ownership  in 
seven  am,  seven  fm  and  five  tv  stations. 

None  of  the  three  directors  is  on  the  board 
of  Westinghouse  Broadcasting,  the  FCC  major- 
ity observed,  but  ruled  the  subsidiary  firm  must 
be  considered  "under  common  control"  in  the 
strict  sense  of  the  rules. 

The  interpretation  was  given  by  the  Com- 
mission majority  in  a  letter  dated  Feb.  10.  It 
was  in  reply  to  a  voluntary  inquiry  by  West- 
inghouse in  late  January  concerning  the  scope 
of  the  new  rules. 

The  interpretation,  considered  extreme  in 
dissents  by  Comrs.  John  C.  Doerfer  and  George 
E.  Sterling,  was  viewed  in  the  industry  as 
startling  and  not  originally  intended.  How 
many  other  firms  might  be  affected  similarly, 
in  view  of  their  large  boards  and  stockhold- 
ings, was  not  immediately  known. 

Meeting  Still  Stands 

The  waiver  allows  Westinghouse  Electric  to 
continue  with  plans  for  its  annual  stockholders 
meeting  April  7  and  to  mail  notices  already 
approved  by  the  Securities  &  Exchange  Com- 
mission to  more  than  100,000  stockholders. 

Informed  sources  at  FCC  indicated  the  rea- 
son the  Commission  did  not  reconsider  its  Feb. 
10  interpretation  outright  was  because  Comrs. 
Frieda  B.  Hennock  and  E.  M.  Webster  were 
not  present  when  the  Westinghouse  petition 
was  taken  up.  A  full  Commission  is  desired 
when  "policy"  considerations  are  reviewed,  it 
was  stated. 

Comr.  Doerfer  in  his  dissent  to  the  Feb.  10 
letter  felt  the  new  rules  would  be  invalid1  if 
the  interpretation  in  the  instant  proceeding 
"would  extend  proscription  against  multiple 
ownership  and  control  to  a  minute  interest  or 
influence  of  a  stockholder,  director  or  officer." 

Comr.  Sterling,  however,  voted  to  defer 
action  "pending  study  of  other  situations  which 
may  come  within  the  purview  of  the  rules  and 
the  outcome  of  an  appeal  from  the  Commis- 
sion's report  and  order  adopting  these  rules 
now  pending  before  the  court"  (Storer  Broad- 
casting Co.). 

Comr.  Sterling  concurred  in  Friday's  order, 
"but  still  is  of  the  opinion  that  the  Commission 
should  reconsider  the  impact  of  the  rules  and 
exempt  the  petitioner." 

Concerning  Westinghouse's  petition  for  re- 
consideration of  the  Feb.  10  interpretation, 
FCC's  order  said: 

We  have  studied  the  relief  requested  and  the 
arguments  addueed  in  support  thereof.  We  are 
persuaded  that  petitioner  should  be  accorded  a 
reasonable  time  period  before  being  required  to 
achieve  compliance  with  the  applicable  rules. 
The  extent  of  the  period  will  be  determined  after 


receipt  of  petitioner's  estimate  and  supporting 
reasons. 

Accordingly,  it  is  ordered,  that  petitioner  is 
granted  a  reasonable  period  of  time  before  being 
required  to  achieve  compliance  with  the  rules 
in  question,  the  duration  of  such  period  to  be 
determined  by  subsequent  Commission  action  on 
an  appropriate  request  by  petitioner.  In  all 
other  respects,  it  is  ordered  that  the  petition  is 
denied. 

FCC's  new  multiple  ownership  rules,  made 

final  in  late  November,  allow  a  single  entity 

to  "control"  or  have  interest  in  no  more  than 

seven  am,  seven  fm  and  five  tv  stations  [B«T, 

Nov.  30,  1953].    The  Commission  subsequently 

proposed  to  boost  the  tv  limitation  to  seven, 

but  with  the  condition  that  not  more  than  five 

stations  be  vhf,  thereby  allowing  two  additional 

uhf  stations  [B»T,  Dec.  28,  1953]. 

Westinghouse  Broadcasting  operates  WPTZ 
(TV)  and  KYW  Philadelphia,  WBZ-AM-FM-TV 
Boston,  WBZA-AM-FM  Springfield,  Mass.,  KDKA- 
AM-FM  Pittsburgh,  KEX-AM-FM  Portland.  Ore., 
and  WOWO  Fort  Wayne,  Ind.  Firm  seeks  vhf 
ch.  8  at  Portland,  Ore.,  and  vhf  ch.  11  at  Pitts- 
burgh. 

Westinghouse  Electric  directors  involved  are 
John  Hall,  John  Schiff  and  Dillon  Anderson. 

Mr.  Hall  is  director-vice  president  of  Herald 
Traveller  Corp.,  parent  company  of  Fidelity 
Broadcasting  Co.,  which  in  turn  owns  Matheson 
Radio  Co.,  licensee  of  WHDH  Boston  and  appli- 
cant for  vhf  ch.  5  there. 

Mr.  Schiff  is  15%  preferred  stockholder  in 
Transcontinental  Properties  Inc..  parent  firm  of 
subsidiaries  owning  uhf  tv  stations  WFTV  (TV) 
Duluth,  KETV  (TV)  Little  Rock,  Ark.,  KCTV 
(TV)  Sioux  City.  Iowa,  and  WICS  (TV)  Spring- 
field, 111.,  plus  WCVS  Springfield. 

Mr.  Anderson  is  director-8%  owner  of  Houston 
Area  Tv  Co.,  having  32%  interest  in  a  proposed 
merger  for  vhf  ch.  13  at  Houston,  Tex.,  subject 
of  a  pending  initial  grant  [B»T,  Jan.  18]. 

Westinghouse  asked  the  FCC  to: 

(1)  Reconsider  its  order  adopting  the  multiple 
ownership  rules  and  make  such  revisions  thereof 
as  may  be  necessary  or  appropriate  to  avoid  the 
apparently    unintended    application   thereof  to 


VICE  PRESIDENT  Richard  M.  Nixon  (r) 
receives  the  U.  S.  Capitol's  first  "Charter 
Freedom  Scroll."  With  him  is  Edward  F. 
Bartlet,  Fiscal  Assistant  Secretary  of  the 
Treasury  and  national  chairman  of  the 
federal  employes'  unit  of  the  Crusade 
for  Freedom's  campaign  for  Radio  Free 
Europe.  The  Vice  President's  signature 
headed  a  list  of  top  government  leaders 
who  signed  the  scroll  pledging  support 
to  raise  $10  million  for  the  continued 
broadcasts  of  RFE  behind  the  Iron  Curtain. 


inconsequential  and  indirect  interests  of  t] 
nature  described  above;  (2)  reconsider  the  in- 
terpretation thereof  expressed  in  its  letter  dated 
Feb.  10, 1954,  to  Westinghouse  Broadcasting  Co.  Inc.; 
and  (3)  promptly  enter  an  order  granting  West- 
inghouse Broadcasting  Co.  a  waiver  of  the  appli- 
cation of  the  multiple  ownership  rules,  Sees. 
3.35  and  3.636  in  so  far  as  the  positions  and/or 
interests  of  the  three  directors  of  Westinghouse 
Electric  Corp.  above  described  are  involved,  such 
waiver  to  be  effective  pending  further  order  of 
the  Commission. 

Tn  Aueust  1948,  when  the  Commission  firsf 
nronr«s=d  to  chanse  its  multiple  ownership  rules,! 
West;nehouse  pointed  out,  FCC  proposed  to, 
recr>t>m>e  minority  holdines  as  distinct  from 
total  interest.  A  graduated  limitation  on  sta- 
tion V>oldines  was  sugeested,  with  standard 
holdines  ut>  to  14  stations  and  10  television 
oiitl*>ts  specified. 

The  petition  argued  that  Westinghouse  Broad- 
casting anrl  the  members  of  its  board,  as  well 
as  Wpstinohouse  Electric  and  its  board  memij 
bers,  "have  relied  upon  the  rules  in  existence  ) 
nrior  to  Jan.  2.  1954,  and  upon  the  assumption 
that  the  final  rules,  when  promulgated,  would 
conform  to  the  rules  proposed  by  the  notice 
of  Aug.  19,  1948." 

The  rules  which  became  effective  Jan.  2,  how- 
ever, "departed  in  at  least  three  major  respects 
from  the  rules  proposed"  in  1948,  the  petition 
alleged.    The  departures  cited  are: 

(1)  The  number  of  stations  in  which  an  appli- 
cant or  any  of  its  stockholders,  officers  or  direc- 
tors might  have  a  direct  interest  was  reduced  by 
50%;  (21  the  rule  abolished  the  proposed  distinc- 
tion between  a  minority  noncontrolling  interest 
and  a  full  or  controlling  interest;  and  (3)  ac- ■ 
cording  to  the  letter  dated  Feb.  10.  1954,  from  | 
the   Commission  to  Westinghouse  Broadcasting  |j 
Co.  Inc.  .  .  .  the  new  rules  also  require  taking 
into  account  of  inconsequential  and  minor  in-  j 
terests  of  directors  (who  are  not  parties  to  any  t 
application  filed  by  Westinghouse  Broadcasting 
Co.)   of  Westinghouse  Electric  Corp.,  although 
according  to  Comr.  Doerfer's  dissent,  the  result 
was  not  intended. 

Comr.  Doerfer's  dissent,  the  petition  notes, 
indicates  "there  is  ...  at  least  substantial 
doubt  as  to  whether  the  rules  ...  are  valid"  if 
interpreted  as  set  forth  in  the  Feb.  10  letter. 

Westinghouse  Broadcasting  should  not  be 
required  to  comply  with  said  rules  prior  to  their 
reconsideration  by  the  Commission  in  appropri- 
ate proceedings  or  the  judicial  determination 
of  their  validity,  the  petition  said,  noting  this 
suggestion  by  Comr.  Sterling  in  his  separate 
opinion. 

Cites  Hardships  Involved 

"In  any  event,"  the  petition  stated,  "imme- 
diate compliance  with  the  rules  by  Westing- 
house Broadcasting  Co.  would  impose  substan-j 
tial  hardship  upon  Westinghouse  Electric  Corp., 
its  sole  stockholder."  The  petition  cited  the 
annual  stockholders  meeting  set  April  7  at 
Sunnyvale,  Calif.,  and  with  approval  of  SEC 
the  firm  must  mail  on  or  about  March  2  more 
than  100,000  notices  and  proxy  forms  relating 
in  part  to  election  of  directors. 

To  substitute  other  directors,  obtain  SEC 
consent  and  mail  notices  would  be  "virtually 
impossible"  at  this  time,  the  petition  said. 

The  pleading  also  pointed  out  that  the  mul- 
tiple ownership  decision  included  a  grandfather 
clause  to  protect  those  engaged  in  television 
hearings  at  the  time.  The  clause  would  allow 
such  an  applicant,  even  though  he  held  his  tv 
station  quota,  to  seek  waiver  in  order  to  com- 
plete the  hearing. 

Westinghouse  said  it  filed  its  original  Portland 
tv  bid  in  1948  and  has  been  through  the  ch.  8 
contest  there.  Pending  initial  decision,  the 
case  took  more  than  60  hearing  days  with  a  rec- 
ord of  over  8,000  pages.  It  was  closed  more 
titan  four  months  before  the  new  ownership 
rules  were  adopted  and  six  months  before  they 
became  effective,  the  petition  said. 

Similarly,  Westinghouse's  tv  bid  at  Pittsburgh 
has  been  pending  since  1947  and  still  awaits 
hearing,  the  petition  said,  with  considerable  e»< 
pense  incurred  to  date. 
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Mr.  TV  Station  Manager: 

Are  you  tired  of  knocking  yourself  out 
trying  to  sell  OUT-DATED  feature  pictures 
to  UP-TO-DATE  sponsors? 


You  don't  have  to  sell  "nostalgia"  with  these  babies! 
From  the  heroine's  hair  style  to  the  hero's  haberdashery, 
everything  is  up  to  date  and  current.  These  are  post-war 
feature  attractions  for  modern  TV  stations. 
They're  ripe  for  quick  sales! 

FEATURING  NAMES  THAT  PAY  OFF  AT  THE  BOX  OFFICE  AND  THE  LIVING  ROOM! 
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GAIUWRE  or  WRITE  TODAY  FOR 
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AMERICA'S  LEADING  DISTRIBUTOR 


™LL  DETAILS 


°F  QUAl"r  TV  FILMS 


■  the  convenience  of  our  friends  in  Arizona,  California,  Colo- 
o,  Idaho,  Montana,  Nevada,  New  Mexico,  Oregon,  Texas, 
ih,  Washington  and  Wisconsin  contact: 

M  CORRADINE  •  5746  SUNSET  BLVD.,  HOLLYWOOD,  CALIF. 
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25  W.  45  ST.,  NEW  YORK  36  . 


36  •  PLaxa  7-( 
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Time  Signal  Rules 

NOTICE  of  restrictions  upon  broadcast 
station  use  of  the  Naval  Observatory 
time  signals  as  well  as  those  of  the  Na- 
tional Bureau  of  Standards  was  issued  by 
FCC  last  week,  the  first  such  explanation 
since  1941. 

Any  station  may  rebroadcast  the  Naval 
Observatory  signals,  FCC  said,  subject 
to  the  following  conditions:  (1)  Time 
signal  must  be  obtained  by  direct  recep- 
tion from  a  Navy  radio  station;  (2)  an- 
nouncement must  be  made  without  refer- 
ence to  any  commercial  activity,  and  (3) 
identification  of  the  Naval  Observatory 
as  the  source  of  the  signal  must  be  made 
by  announcement  substantially,  "With 
the  signal,  the  time  will  be  ***,  courtesy 
of  the  United  States  Naval  Observatory." 
Schedules  are  available  from  the  Super- 
intendent, U.  S.  Naval  Observatory, 
Washington  25,  D.  C. 

Any  station  desiring  to  rebroadcast 
the  time  signals  from  the  Bureau  of 
Standards  stations  WWV  or  WWVH 
may  do  so  subject  to  these  conditions: 

(1)  The  use  of  receiving  and  rebroad- 
casting  equipment  which  does  not  delay 
the  signals  by  more  than  0.05  second; 

(2)  voice  or  code  announcements  on 
WWV  or  WWVH  are  not  to  be  rebroad- 
cast, and  (3)  announcement  that  the 
signal  is  a  rebroadcast  of  a  continuous 
service  given  by  the  National  Bureau  of 
Standards.  Description  of  services  avail- 
able may  be  obtained  from  NBS,  Wash- 
ington 25,  D.  C. 


Ike  More  at  Home  on  Tv, 
Says  Robert  Montgomery 

PRESIDENT  Eisenhower  is  becoming  more  re- 
laxed and  more  effective  with  each  radio-tv 
appearance,  according  to  Robert  Montgomery, 
actor-producer  serving  as  technical  audio  and 
visual  advisor  to  the  President. 

Appearing  on  the  NBC  Radio  Report  From 
the  White  House  (Wed.,  10:30-10:45  p.m.), 
Mr.  Montgomery  said  he  is  working  from  one 
to  six  days  weekly  without  pay.  He  has  a 
White  House  office. 

He  denied  he  is  a  director  on  the  radio-tv 
broadcasts,  saying  his  duty  "is  to  make  the 
President  as  comfortable  as  possible  so  he  can 
succeed  in  displaying  his  own  personality,  his 
own  attitudes  and  his  own  movements  in  what- 
ever he  says  and  does." 

Panel  members  were  Ray  Scherer,  NBC 
White  House  reporter,  moderator,  flanked  by 
Merriman  Smith,  UP  White  House  reporter, 
and  Ned  Brooks,  N3C  analyst. 

Mr.  Montgomery  said  more  and  more  people 
in  public  life  make  a  serious  mistake  in  air 
appearances,  talking  to  a  mass  audience  instead 
of  an  intimate  group.  "Actually,  they  are  not 
talking  to  a  mass  audience,"  he  said.  "They 
are  only  talking  to  a  maximum  of  four  or  five 
people  and  these  people  are  sitting  in  a  home. 
So  the  approach  is  not  that  of  a  man  talking 
to  Madison  Square  Garden  filled  with  25,000 
people,  but  that  of  a  man  having  a  conversa- 
tion in  somebody's  home." 

Asked  about  his  recent  appearance  at  Presi- 
dential news  conferences,  Mr.  Montgomery  said 
it  could  not  be  interpreted  as  an  indication 
these  sessions  might  be  telecast  or  broadcast. 
He  explained  he  merely  was  watching  how 
the  President  expressed  himself  and  studying 
his  mannerisms  so  he  would  not  hamper  them 
in  arranging  an  air  appearance. 


COMMENTS  ON  FUNCTIONAL  FM  PROPOSAL 
INDICATE  GENERAL  INDUSTRY  SUPPORT 

However,  Storer  fears  rule  may  pave  way  for  pay-to-receive  radio 
and  tv  contrary  to  American  way  of  free  service  to  all. 


GENERAL  industry  support  appeared  last 
week  in  comments  filed  at  FCC  on  its  proposal 
to  legalize  functional  fm  operations  in  an  effort 
to  give  fm  an  economic  hypo,  but  with  one  ex- 
ception. 

Storer  Broadcasting  Co.,  multiple  am-fm-tv 
station  operator,  feared  the  rules  changes  would 
open  the  way  for  pay-as-you-listen  radio  and 
pay-as-you-see  tv,  termed  contrary  to  the 
American  way  of  broadcasting — free  service  to 
everyone. 

American  Civil  Liberties  Union,  CIO,  Tran- 
sit Riders  Assn.  and  other  nonbroadcast  in- 
terests, including  telephone  and  petroleum 
groups  who  are  extensive  nonbroadcast  radio 
users,  protested  the  fm  proposal  on  various 
grounds. 

In  its  last  major  action  of  1953,  FCC  pro- 
posed the  rules  changes  to  allow  fm  stations 
to  engage  in  functional  music  and  similar 
operations  in  addition  to  their  regular  broad- 
cast programming,  using  both  simplex  and 
multiplex  transmission.  Minimum  operating 
hours  also  would  be  relaxed  [B«T,  Jan.  4,  11 
(text)  et  seq.].  With  deadline  for  comments 
last  Monday,  replies  are  due  this  Thursday. 

NARTB  said  it  "welcomes  the  proposed  ex- 
tension of  the  rights  of  broadcasters  to  engage 
in  new  developments  of  the  broadcast  art"  and 
felt  finalization  of  the  proposal  "will  facilitate 
more  complete  utilization  of  the  88-108  mc 
band  than  is  possible  under  current  rules." 

The  change  "may  be  expected  to  contribute 
to  the  development  of  a  more  secure  financial 
base  of  operation  of  fm  broadcasting  stations," 
NARTB  asserted. 

Storer's  petition,  however,  contended: 

Storer's  Viewpoint 

As  a  matter  of  general  policy  and  conviction, 
Storer  is  not  in  favor  of  any  proposal  which  will 
tend  to  undermine  the  traditional  foundations  of 
broadcasting  in  the  United  States — namely,  that 
no  charge  is  made  to  any  listener  for  the  right  to 
receive  any  broadcast  program:  that  broadcast 
stations  must  serve  the  general  public  interest, 
not  the  specialized  interests  of  small  segments  of 
the  public;  that  broadcast  stations  are  not  com- 
mon carriers;  and  that  the  business  practices 
and  rate  schedules  of  broadcast  stations  are  not 
subject  to  regulation  by  the  Commission. 

Noting  the  proposal  concedes  specialized  fm 
operations  would  not  be  truly  "broadcasting," 
Storer  warned: 

The  adoption  of  this  proposal  could  be  the 
opening  wedge  for  conversion  of  all  broadcast 
bands  to  nonbroadcast  uses  and  for  common  car- 
rier type  regulation  of  broadcast  stations.  The 
only  justification  shown  by  the  Commission  for 
its  proposal  is  that  it  will  enable  fm  licensees  in 
part  to  alleviate  their  financial  difficulties.  This 
same  argument,  if  accepted  in  this  proceeding, 
would  furnish  an  equally  strong  argument  for 
conversion  of  the  am  radio  band,  the  vhf  televi- 
sion band  and  the  uhf  television  band  to  non- 
broadcast  uses,  such  as  pay-as-you-listen  radio 
or  television  services  or  theatre  television. 

The  Commission  already  has  before  it  peti- 
tions proposing  that  uhf  stations  be  permitted 
to  provide  a  subscription  television  service,  al- 
leging economic  grounds  as  the  basis  for  this 
proposal. 

While  most  petitioners  generally  favored  the 
fm  proposal,  some  argued  for  no  restrictions 
on  either  simplex  or  multiplex  transmission, 
while  others  contended  only  multiplexing 
should  be  permitted  as  the  general  public  is  en- 
titled to  program  service  at  all  times.  Latter 
view  was  stressed  by  Music  Craftsmen  of  Los 
Angeles,  functional  music  firm  which  has  con- 
tract with  KUTE  (FM)  Glendale,  Calif.  Peti- 
tion said  functional  music  business  saved  KUTE 
from  liquidation. 

Technical   presentation   in   support  of  the 


proposal  was  submitted  by  Multiplex  Develo 
ment  Corp.,  reciting  success  of  tests  on  Ruij 
Radio  Network  and  WWDC-FM  Washington^ 

WWDC-FM  took  issue  with  FCC's  findii 
that  functional  music  is  not  "broadcastin 
within  meaning  of  the  Communications  A\ 
but  supported  the  proposal  generally. 

Joseph  Brenner,  Beverly  Hills  radio-tv  I 

torney,  supported  plan  but  asked  that  no  restri 

tions  be  placed  on  the  type  of  secondary  set 

ices  that  might  be  rendered,  noting  it  could 

approved  on  a  case-to-case  basis.   KFMU  (FI 

Glendale,  Calif.,  expressed  like  view. 

Others  supporting  proposal  in  general  include 
WGHF  (FM)  New  York;  WGMS-AM-FM  Was 
ington;  Field  Enterprises  Inc.'s  WFMF  (FM)  Cr 
cago;  Everett  L.  Dillard's  WASH  (FM)  Washin 
ton,  who  suggested  noncommercial  educatior 
channel  for  local  schools  could  be  multiplexed 
signal  of  high  power  commercial  outlet,  savi 
costs  for  schools  and  aiding  commercial  outl 
WPEN-AM-FM  Philadelphia;  WHBL-AM-I 
Sheboygan,  Wis.;  KXKX  (FM)  San  Francisc 
WRBS  (FM)  Bay  Shore,  N.  Y.;  WLRD  (Fl 
Miami;  WJAS-FM  Pittsburgh;  McClatchy  Broa 
casting  Co.'s  KFBK-FM  Sacramento,  KERN -I 
Bakersfield  and  KBEE  (FM)  Modesto,  all  Cali 
WJTN-AM-FM  Jamestown,  N.  Y.;  WXHR  (FI 
Cambridge,  Mass.;  KSJO-AM-FM  San  Jose,  Cal 
and  Haley,  Doty  &  Schellenberg  for  several  : 
stations. 

WHOM-AM-FM  New  York  and  Richard  ! 
Evans,  Wilkes-Barre,  Pa.,  asked  for  additior 
time  to  file  data.  Mr.  Evans,  "as  the  originat 
of  transitcasting  and  a  major  contributor 
Salescasting  (storecasting),"  indicated  he  h 
considerable  pertinent  information  in  prepai 
tion. 

Others  opposing  proposal  were  U.  S.  Inc 
pendent  Telephone  Assn.  and  Central  Comm! 
tee  on  Radio  Facilities  of  the  American  Petr 
leum  Institute,  who  termed  the  change  a  real^ 
cation  proceeding,  noting  "nonbroadcas 
facets  of  the  proposal  and  their  own  needs  f( 
channels. 

Franklin  S.  Pollak  and  Guy  Martin,  attorne 
who  featured  in  original  court  litigation  cc 
testing  transit  radio  on  WWDC-FM  Washin 
ton,  tendered  detailed  petition  protesting  pi 
posal  to  authorize  transitcasting. 


Comments  Filed  on  FCC's 
Remote  Pickup  Proposal 

GENERAL  industry  support  appeared  last  we^ 
in  comments  tendered  to  FCC  on  the  Co} 
mission's  notice  of  further  proposed  ruj 
making  to  furnish  improved  auxiliary  broadc: 
facilities  for  television  remote  pickup,  rel| 
and  other  purposes  [B*T,  Dec.  14,  195 
Changes  in  Part  4  of  the  Commission's  rul 
on  auxiliary  channels  first  were  proposed  in  1? 
1952. 

Restrictions  on  use  of  certain  non-exclusi; 
channels  were  considered  possibly  too  strict 
NARTB,  NBC  and  DuMont,  particularly 
major  cities  and  as  the  art  grows.  Problei 
in  back-to  back  programming  and  multip 
hop  relaying  were  noted  when  a  station 
limited  in  use  of  auxiliary  channels. 

Haley,  Doty  &  Schellenberg,  counsel  for' 
score  of  tv  stations,  commended  eliminate 
of  a  fixed  table  of  auxiliary  channel  allocation 
observing  that  varying  program  needs  in  diffi 
ent  areas  calls  for  assignments  on  a  case-i 
case  basis. 
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ie  Favors  'Hands  Off 
I  icy  on  Commentators 

fcommissioner  tells  New  Eng- 
land AWRT  chapter  that  the 
FCC  must  'lean  over  backward' 
not  to  violate  the  provisions  of 
free  speech. 

NDS  off  commentators.  That's  the  attitude 
=CC  Comr.  Robert  E.  Lee. 
To  matter  how  biased  a  commentator  ap- 
rs  to  be,  his  right  to  voice  his  opinions 
tild  not  be  challenged,  the  recently-con- 
led  FCC  Commissioner  told  the  New  Eng- 


CC  COMR.  Robert  E.  Lee  is  greeted  by 
orence  F.  Grady,  chairman  of  the  New 


S.Ini 
Corum 
can  Peti 

e  a  teal  hglctnd  Chapter,  American  Women  in 
|adio  &  Tv,  at  conference  held  in  Hart- 
>rd,  Conn.,  Feb.  13-14.  Mrs.  Grady  is 
dio-tv  director  of  Randall  Co.,  Hartford. 

i  Chapter  of  American  Women  in  Radio  & 
evision  Feb.  13  in  Hartford,  Conn. 
Broadcasting  is  part  of  the  free  enterprise 
:em,"  Mr.  Lee  said,  "and  free  speech  is  part 
free  enterprise." 

At.  Lee,  former  FBI  agent  and  investigator 
the  House  Appropriations  Committee, 
nted  to  the  Communications  Act  which  for- 
s  censorship  by  the  FCC.  He  also  added 
t  the  Constitution  protects  free  speech.  Thus, 
said,  the  Commission  and  individual  com- 
sioners  have  to  "lean  over  backward"  not 
lj/iolate  these  provisions. 

'Reasonably  Good  Taste' 
The  only  restraints,  Comr.  Lee  agreed,  were 


t  the  comments  should  be  "in  reasonably 
id  taste."  There  are  the  laws  of  libel  and 
cenity  that  must  be  observed,  he  said. 
?ommunists  on  the  air?  Absolutely  not,  Mr. 
:  firmly  told  B«T.  "That's  an  overdose  of 
irance." 

Questioned  by  B*T  about  the  Commission's 
g-term  policy  that  broadcasters  must  give 


ProHe  ijh  sides  of  any  controversial  question,  Mr. 
t  said  that  he  thought  that  was  a  good  policy, 
wever,  he  said,  he  would  hesitate  to  enforce 
in  individual  cases.  That's  a  decision  for  the 
ion  manager,  he  said.  The  question  of  fair- 
Is  comes  up  at  renewal  time,  he  recalled, 
p  the  Commission  judges  the  overall  opera- 


of  a  station, 
kr.  Lee  told  the  80  AWRT  delegates  at  Hart- 
al's Bond  Hotel  that  self-regulation  was  good 
iness.  The  public  soon  recognizes  when  a 


station  is  unfair  or  exceeds  the  bounds  of  good 
taste,  he  said,  and  loses  its  confidence  in  the 
station. 

Some  of  Comr.  Lee's  critics  have  averred 
that  he  intended  to  crack  down  on  the  so-called 
liberal  commentators  on  the  air.  Objectors  to 
Comr.  Lee's  nomination  made  much  of  his 
friendship  with  Sen.  Joseph  R.  McCarthy  (R- 
Wis.),  although  the  subject  of  Comr.  Lee's  atti- 
tude toward  commentators  was  not  brought  up 
at  the  Senate  Commerce  Committee  hearings 
on  his  confirmation,  or  mentioned  during  the 
floor  debate. 


WPRO-TV  Turns  Tables, 
Protests  WNET  (TV)  STA 

IN  A  turn-about  action,  WPRO-TV  Provi- 
dence, which  has  been  withheld  from  opera- 
tion on  vhf  ch.  12  because  of  an  economic 
protest  filed  by  WNET  (TV)  Providence  last 
October  [B«T,  Oct.  5,  1953],  last  week  pro- 
tested FCC's  grant  of  a  special  temporary 
authorization  to  WNET  for  interim  operation 
on  uhf  ch.  16.  WPRO-TV  asked  FCC  to  set 
aside  the  STA  or  stay  it  pending  disposition 
of  a  formal  protest  WPRO-TV  intends  to  file. 

WPRO-TV,  which  received  a  grant  Sept.  2 
and  an  STA  Sept.  23  but  was  withheld  from 
its  proposed  Oct.  15  interim  operation  by  the 
WNET  petition  [B»T,  Oct.  12,  1953],  claimed 
it  will  be  injured  economically  by  direct  com- 
petition if  WNET  is  allowed  operation  under 
FCC's  Feb.  3  grant  of  the  STA.  WPRO-TV's 
operation  was  postponed  by  FCC  and  its 
case  was  subject  of  an  economic  protest  hear- 
ing which  began  Nov.  18  under  Sec.  309  (c) 
of  the  Communications  Act. 

In  its  petition  last  week,  WPRO-TV  said 
WNET  had  delayed  and  shown  lack  of  dili- 
gence in  construction,  that  WNET's  request 
for  the  STA  did  not  comply  with  provisions 
of  Sec.  1.324  of  FCC's  rules,  that  the  grant 
was  "arbitrary  and  capricious"  and  that  FCC 
policy  was  violated  in  the  grant  to  WNET 
of  additional  time  for  construction. 

WNET  in  its  petition  last  October  under 
Sec.  309  (c)  of  the  Act  charged  the  ch.  12 
grant  was  illegal.  The  WPRO-TV  grant  had 
been  made  after  a  merger  agreement  among 
three  competing  applicants  [B»T,  Sept.  7,  1953]. 

WNET's  request  for  the  STA  contemplated 
operation  about  March  1  from  studios  at  its 
transmitter  site  at  Rehoboth,  Mass.,  "four  or 
five  miles  away  from  city  limits  of  Provi- 
dence." 


FCC  Grants  Dismissal 

Of  WCAV  Transfer  to  WRVA 

WCAV  Norfolk  and  WRVA  Richmond,  Va., 
last  week  were  granted  FCC  permission  to  drop 
a  proposed  transfer  of  the  Norfolk  station  to 
WRVA.  WCAV  had  been  granted  involuntary 
assignment  of  license  Feb.  3,  1953,  to  Morris 
D.  Schwartz,  executor  of  the  estate  of  the  late 
Joseph  Light,  who  died  Dec.  16,  1952. 

After  a  deal  transferring  WCAV's  license  to 
WRVA  had  been  drawn  up  April  21,  1953, 
WTAR  Norfolk  and  WGH  Newport  News  had 
protested.  They  claimed  overlap  of  WRVA's 
signal  in  the  WCAV  service  area,  asking  that 
the  case  be  set  for  hearing.  A  hearing  order 
was  issued  Jan.  20  by  FCC.  WCAV  notified 
it  was  cancelling  the  contract  Jan.  22  in  line 
with  a  contract  clause  based  on  possibility  of 
a  hearing.  The  litigation  and  excitement  have 
caused  serious  personnel  problems,  WCAV 
said  in  the  joint  plea  for  dismissal  without 
prejudice. 


FCC  GRANTS  THREE 
NEW  TV  PERMITS 

Permits  awarded  at  Clarks- 
burg, Wilmington  and  Mo- 
desto. Initial  decisions  final- 
ized for  Stockton  and  Elyria. 

FIRST  vhf  station  for  Clarksburg,  W.  Va.,  and 
second  vhf  outlet  for  Wilmington,  N.  C,  were 
among  three  new  television  permits  issued  by 
FCC  last  week.    Orders  also  were  issued  to 
make  final  earlier  initial  decisions  to  grant  new 
stations  at  Stockton, 
Calif.,    and  Elyria, 
Ohio. 

Non  -  hear  ing 
giants  included:  Vhf 
«K  --■  mi'-1"**  -  «         ch.  12  at  Clarksbure 
«      T"""*     r-**  J       to    Ohio  Valley 
Broadcasting  Corp. 
""W    ;  (WBLK);  vhf  ch.  3 

\   .  ,  at  Wilmington  to 

Wilmington  Televi- 
^jij^-  sion  Corp.,  and  uhf 

cn-  I4  at  Modesto, 
\  JBk.  Calif.,   to  KTRB 

MR.  HOFFMAN  there- 

Orders  making 

final  earlier  initial  decisions  were  issued  for 

vhf  ch.  13  at  Stockton  to  Radio  Diablo  Inc., 

headed  by  radio-tv  manufacturer  H.  Leslie 

Hoffman,  who  is  also  a  major  tv  advertiser, 

and  for  uhf  ch.  31  at  Elyria  to  WEOL  there. 

,  Radio   Diablo   operates   KSBR  (FM)  San 

Bruno,  whose  3,850-ft.  mountain-top  site  will 

be  used  for  the  new  ch.  13  tv  outlet,  which 

will  serve  the  San  Francisco-Oakland  area  as 

well.    Also  part  owners  are  principals  in  Eitel- 

McCullough  Inc.,  tube  manufacturer. 

Stockton's  ch.  13  grant  was  made  possible 

by  withdrawal  of  a  competitive  application  by 

KXOB  there,  whose  principals  acquire  option 

for  10%  in  Radio  Diablo  [B«T,  Jan.  25]. 

Sole  Bidder 

Grant  of  ch.  31  to  WEOL  Elyria  was 
facilitated  by  the  withdrawal  of  the  Lorain 
(Ohio)  Journal's  competing  bid.  Ch.  14  grant 
to  KTRB  Modesto  was  made  possible  by  drop- 
out by  Ralph  M.  Brown. 

Wilmington  Television  was  sole  bidder  for 
ch.  3,  newly  allocated  to  the  city  where  vhf  ch. 

6  earlier  was  awarded  for  WMFD-TV. 
Clarksburg's  ch.  13  grant  to  the  licensee  of 

WBLK  was  made  possible  by  dismissal  of  a 
competitive  application  by  WPDX  there,  which 
was  reimbursed  $14,000  for  expenses. 

Comr.  Frieda  B.  Hennock  issued  a  strong 
dissent  in  the  Clarksburg  case,  citing  con- 
centration of  control  of  the  mass  media  of 
communication  because  of  Ohio  Valley's  multi- 
ple newspaper  and  radio  interests  in  the  area. 
Ohio  Valley  is  a  subsidiary  of  News  Pub.  Co., 
which  controls  more  than  a  dozen  papers,  five 
radio  stations  and  WTRF-TV  Wheeling. 

In  other  television  actions,  FCC  designated 
for  hearing  in  Washington  on  March  19  the 
vhf  ch.  7  contest  for  Wausau,  Wis.,  and  vhf  ch. 

7  contest  for  Omaha.  Wausau  applicants  in- 
clude WSAU  and  Wisconsin  Valley  Television 
Corp.  Contestants  at  Omaha  are  KFAB  and 
the  Harald  Corp. 

FCC  also  advised  Harold  C.  Burke,  per- 
mittee of  uhf  ch.  21  WWLA  (TV)  Lancaster, 
Pa.,  and  Cleveland  Broadcasting  Inc.,  permittee 
of  uhf  ch.  65  WERE-TV  Cleveland,  that  their 
applications  for  additional  time  to  complete 
construction  of  the  stations  "cannot  be  granted 
on  the  basis  of  present  showing."  Comr.  Hen- 
nock dissented  in  both  instances. 
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Rep.  St.  George  Enters 
'Strike  It  Rich'  Fray 

Congresswoman  says  she  ex- 
pects to  introduce  bill  this 
week  to  apply  federal  controls 
to  funds  solicitation  by  radio 
and  tv  programs. 

A  FLARE  set  off  over  the  radio-tv  show, 
Strike  It  Rich,  by  the  City  of  New  York  has 
rocketed  through  the  state  legislature  and  into 
the  U.  S.  Congress. 

Rep.  Katherine  St.  George  (R-N.  Y.)  said 
Wednesday  she  expects  to  have  a  bill  ready 
for  the  House  hopper  this  week. 

Mrs.  St.  George,  who  represents  the  wealthy 
Tuxedo  Park  section  of  upstate  New  York, 
says  she  does  not  want  to  be  misunderstood. 
"I  am  not  attempting  to  get  rid  of  the  pro- 
gram but  I  want  to  get  rid  of  the  panhandlers." 

New  York  City  Welfare  Commissioner 
Henry  L.  McCarthy,  who  termed  the  show 
"a  national  disgrace"  and  would  have  the  pro- 
gram licensed  by  his  office,  initiated  the  at- 
tack on  the  program,  asserting  55  families  had 
come  to  New  York  in  search  of  "easy  money" 
on  the  program  and  ended  up  on  relief  [B«T, 
Feb.  8  et  seq]. 

Six  Years'  Service 

The  Congresswoman,  who  has  six  years 
service  in  the  House,  said  the  bill  would  deal 
with  the  solicitation  of  funds  by  radio-tv  pro- 
grams. The  legislation  was  being  drafted  last 
week. 

She  said  the  problem  in  preparing  the  legis- 
lation is  not  to  make  it  ."too  restrictive,"  for  ex- 
ample, in  interfering  with  program  content. 
The  aim.  she  indicated,  would  be  to  place  fed- 
eral control  on  funds  solicitation  over  the  air- 
waves. 

Mrs.  St.  George  said  it  was  difficult  to  keep 
the  area  covered  by  any  such  bill  within 
bounds,  asserting  she  was  not  against  the  give- 
away program  in  principle  because  many  such 
programs  are  "clean  fun"  compared  to  just 
plain  "tear  jerkers." 

The  Congresswoman  also  disclosed  her  of- 
fice was  working  in  conjunction  with  the  New 
York  State  Legislative  Investigating  Committee 
that  has  been  looking  into  the  solicitation  of  the 
public  by  charitable  organizations. 

It  has  been  disclosed  that  the  books  of  the 
program,  sponsored  by  Colgate-Palmolive  Co. 
on  CBS-TV  Monday-Friday,  11:30  a.m.  to 
noon,  and  Wednesday,  9-9:30  p.m.  and  on 
NBC  Radio,  Monday-Friday,  11-11:30  a.m., 
are  in  the  hands  of  the  state  investigating 
group  [B»T,  Feb.  15]. 

Rep.  St.  George  said  a  New  York  colleague 
in  the  House,  Rep.  lacob  K.  Javits  (R-Lib.) 
was  working  on  similar  legislation  dealing 
with  funds  solicitation  through  the  mails.  She 
indicated  the  plan  was  to  have  her  bill  and 
Rep.  lavits'  legislation  introduced  "simultane- 
ously." 

In  talking  to  B»T  about  Strike  It  Rich  Rep. 
St.  George  criticized  what  she  said  was  the 
practice  of  placing  U.  S.  armed  forces  personnel 
on  the  program.  She  said  "our  servicemen 
are  well  taken  care  of"  and  did  not  need  the 
type  of  help  solicited  by  the  program. 

Earlier,  Mrs.  St.  George  told  newsmen  in 
New  York  that  her  interest  in  the  Strike  It  Rich 
dispute  stemmed  from  the  case  of  George  C. 
I'oper.  Mrs.  Fthcl  Schnell,  a  New  Yorker, 
telephoned  the  program  and  reportedly  offered 
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'Strike  It7  Stricken 

A  CHARGE  of  news  consorship  was 
leveled  last  week  by  a  spokesman  for  the 
producer  of  the  Strike  It  Rich  program 
against  the  Providence  Journal-Bulletin 
(owner,  WPIB-AM-FM  Providence)  for 
adopting  a  "policy"  of  dropping  the  pro- 
gram from  its  radio-tv  log  listing.  The 
newspaper  said  it  was  announcing  the 
policy  because  of  public  attention  called 
to  "certain  radio  and  television  broad- 
casts which  deliberately  exploit  human 
want  and  misery  for  commercial  gain." 

The  program  (on  both  NBC  Radio 
and  CBS  Television)  has  been  under  fire 
from  the  New  York  City  welfare  com- 
missioner, is  being  probed  by  a  state  in- 
vestigating group  and  has  become  an 
issue  on  Capitol  Hill  (see  adjacent  story). 

The  Providence  paper  describing  that 
show  and  two  others  as  "so-called  'agony 
programs' "  said  it  also  was  dropping  its 
listings  of  NBC  Radio's  Welcome  Trav- 
elers (Procter  &  Gamble,  Monday-Fri- 
day), and  NBC-TV's  On  Your  Account 
(also  P  &  G  for  Tide,  Monday-Friday). 

The  policy  statement  also  said,  "It 
should  be  understood  that  we  are  not 
attempting  to  censor  the  general  content 
or  format  of  any  radio  or  television  pro- 
gram. These  are  matters  of  individual 
taste  and  preference."  Sidney  J.  Duboff, 
public  relations  director,  Walt  Framer 
Assoc.,  the  Strike  It  Rich  producers,  as- 
serted the  paper's  action  of  deleting 
"news"  constituted  "complete  censor- 
ship" despite  the  disavowal  of  any  such 
intent. 


a  home  to  his  wife  and  four  children,  who  were 
described  on  the  radio  as  destitute. 

Two  days  after  the  family  moved  into  a 
house  provided  them  by  Mrs.  Schnell,  New  York 
State  police  arrested  the  contestant  as  a  fugitive 
from  justice  in  Texas.  Mrs.  Schnell,  the  Con- 
gresswoman said,  telephoned  the  program 
(Strike  It  Rich)  asking  for  aid  but  a  program 
spokesman  refused  to  discuss  the  matter.  Mrs. 
Schnell  then  appealed  to  the  Rockland  Volun- 
tary Aid  Society,  according  to  Mrs.  St.  George, 
and  was  sent  $250  to  tide  her  over  until  the 
Poper  family  could  be  sent  to  the  home  of  Mrs. 
Poper's  mother. 


FCC  Upholds  Interim  Grant 
Of  WORD-TV  Paris  Mt.  Site 

Commission  dismisses  protest 
of  WSCV  (TV)  Spartanburg, 
S.  C.  Still  other  protests  pend. 

RIGHT  of  WORD-TV  Spartanburg,  S.  C,  to 
begin  vhf  ch.  7  operations  on  an  interim 
basis  from  Paris  Mt.,  six  miles  from  Green- 
ville, S.  C,  was  upheld  last  week  by  the  FCC 
when  it  dismissed  a  protest  from  uhf  ch.  17 
WSCV  (TV)  Spartanburg.  S.  C.  [B»T,  Feb.  8]. 
However,  oilier  complaints  pend. 

Commission  said  its  special  temporary  au- 
thority for  WORD-TV  to  begin  operating 
from  the  Paris  Mt.  site  met  all  criteria  for 
separation  and  signal  strength  over  the  princi- 
pal city,  as  it  found  when  it  granted  the  re- 
quest originally  [H»T,  Feb.  1].  It  also  said 
that  WSCV's  allegations  of  injury  were  "so 
conjectural  and  speculative  as  to  provide  no 
sound  basis  for  a  finding  of  the  existence  of 
such  injury.  .  .  ."   Since  WSCV  did  not  object 


to  the  original  grant,  the  Commission  sai 
it  could  not  find  any  grounds  for  permittin 
it  to  object  to  the  STA. 

WORD-TV's  grant  to  begin  operations  froi 
the  old  WFBC-FM  site  is  still  under  fin 
Protest  by  uhf  ch.  40  WAIM-TV  Anderson 
S.  C.  [B«T,  Feb.  15]  was  augmented  last  wee 
by  an  additional  petition  asking  for  a  tempc 
rary  stay  and  a  hearing  on  the  STA  grant. 

WAIM-TV,  which  holds  a  CBS  affiliatio 
cancelable  on  six  months  notice,  not  onli 
claimed  economic  injury  in  that  it  would  los 
its  CBS  affiliation,  but  also  questioned  WORE 
TV's  financial  ability  to  construct  an  interii 
Paris  Mt:  station  and  its  permanent  facility  o 
Hogback  Mt.  It  charged  that  WORD-TV 
move  to  Paris  Mt.  was  occasioned  by  the  nece; 
sity  to  eliminate  overlap  with  WBTV  (T\ 
Charlotte,  N.  C,  in  order  to  secure  the  CB 
affiliation.  WBTV  is  a  CBS  affiliate.  WORE 
TV's  affiliation  with  CBS  has  also  been  at 
nounced. 

WAIM-TV  said  it  had  spent  more  tha 
$200,000  in  building  the  station  and  expect 
to  invest  $100,000  more.  It  also  claimed  tha 
it  already  had  lost  more  than  $60,000  wort 
of  business  because  advertisers  were  readyin  j 
to  give  their  business  to  WORD-TV. 

Grant  for  interim  operation  by  WORD-Tlj 
at  the  Paris  Mt.  site  also  has  been  challenge 
by  Sen.  Ed  C.  Johnson  (D-Colo.)  [B«T,  Feb.  8' 


S.  F.  CH.  2  RACE 
GETS  NEW  BIDDER 

Ingrim,  Pabst  and  Lubcke  form 
new  firm  to  seek  the  facility. 
General  Teleradio  has  dropped 
its  bid,  but  holds  40%  option 
in  new  applicant. 
WITHDRAWAL  of  General  Teleradio  In 
KFRC  San  Francisco  from  the  vhf  ch.  2  c 
test  in  the  Bay  Area  last  week  was  accompani 
by  a  new  application  for  ch.  2  at  Oaklani 
filed  by  San  Francisco-Oakland  Television  Inc 
in  which  General  Teleradio  holds  40%  optior 
[Closed  Circuit,  Feb.  15]. 

San  Francisco-Oakland  Television  is  a  nev 
corporation  which  includes  President-Treasure; 
and  47.5% -owner  Ward  D.  Ingrim,  executivt 
vice  president  of  Don  Lee  Broadcasting  SysteDt 
regional  network  and  station  operator  owned  bt 
General  Teleradio;  Executive  Vice  President] 
Secretary  and  47.5% -owner  William  D.  PabsJ 
General  Teleradio  vice  president  and  manage; 
of  KFRC,  and  5% -owner  Harry  R.  Lubcke) 
consulting  engineer. 

Would  Sever  Links 
Messrs.  Ingrim,  Pabst  and  Lubcke  propose 
to  sever  their  present  connections  and  devoh 
full  time  to  the  proposed  ch.  2  station,  of  which 
Mr.  Pabst  would  be  general  manager.  Maii 
studios  would  be  located  in  Oakland  with  tij 
transmitter  on  Television  Peak,  San  Bruno  Mt,  j 
near  the  present  site  of  KRON-TV  San  Fran|l 
cisco. 

Mr.  Ingrim,  as  Don  Lee  executive  vice  presi; 
dent,  headquarters  in  Hollywood  at  Genen 
Teleradio's  KHI-AM-TV.  He  was  assistat 
manager  of  KFRC  before  Army  service  i 
1942.  Mr.  Lubcke  became  tv  director  of  Do 
lee  in  1930  and  built  experimental  tv  statiod 
W6XAO  for  the  network  in  1931  at  Los 
Angeles.  W6XAO  subsequently  became  KTSL- 
TV,  then  KNXT  (TV),  being  sold  to  CBS. 

Other  ch.  2  contestants  include  KROW  Oak- 
land. Channel  2  Inc.  (in  which  KLX  Oakland 
has  interest)  and  Television  California,  headed 
by  oil  man  Ed  Pauley. 

Broadcasting    •  Telecasiis 


AMERICAN  Introduces 


VIA  NEW  DC -7  Flagshi 


Now. . .  American  gives  you  the  FASTEST  service 
between  the  GOLDEN  GATE  and  the  EMPIRE  STATE! 


WESTBOUND 

the  GOLDEN  GATE  Flight 


Lv.  New  York  .  . 
Ar.  Tulsa  .... 
Ar.  San  Francisco 


12:30  pm 
3:50  pm 
7:40  pm 


the  SOUTHERNER  Flight 


Lv.  New  York  .  . 
Ar.  Dallas  .  .  . 
Ar.  San  Francisco 


9:10  am 
1:05  pm 
5:00  pm 


EASTB0U  N D 

the  GOLDEN  GATE  Flight 


Lv.  San  Francisco 
Ar.  Tulsa  .  .  .  . 
Ar.  New  York   .  . 


9:00  am 
3:30  pm 
8:40  pm 


the  SOUTHERNER  Flight 


Lv.  San  Francisco 
Ar.  Dallas  .  .  . 
Ar.  New  York   .  . 


11:55  pm 
6:30  am 
12:15  pm 


AMERICAN 
AIRLINES'" 


C^ylmericaS  JLeading  Airline 
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MR.  BREMMER 


FCC  GRANTS  NEW  AM 
OUTLET  TO  BREMMER 

After  two  years  of  litigation, 

Leroy  Bremmer  and  wife  get 

radio  station  permit  in  Atlantic 

City  on  1490  kc  with  250  w. 

PERSISTENCE  paid  off  last  week  for  radio-tv 
engineer  Leroy  Bremmer  and  his  wife  after 
two  years  of  litigation  before  FCC  in  which 
they  personally  prosecuted  their  own  applica- 
tion for  a  new  am  station  at  Atlantic  City  on 
1490  kc  with  250  w 
fulltime. 

In  a  final  decision 
which  reversed  the 
earlier  initial  ruling 
of  a  hearing  exam- 
iner, the  Commis- 
sion majority  voted 
to  grant  the  new 
station  to  the  Brem- 
mers  and  to  deny  the 
competitive  applica- 
tion of  Press-Union 
Pub.  Co.  Last  year, 
Examiner  Hugh  B. 
Hutchison  recom- 
mended a  grant  to  Press-Union  and  denial  of 
the  Bremmers  on  financial  grounds. 

In  the  same  final  decision,  FCC  granted 
improved  facilities  for  WDAS  Philadelphia, 
involving  switch  from  250  w  on  1400  kc  to  1 
kw  fulltime  on  1480  kc. 

The  Commission  majority  ruled  against 
Press-Union  because  of  an  "illegal"  transfer  of 
control  in  1950  of  now  defunct  WBAB  Atlantic 
City,  formerly  assigned  250  w  on  1490  kc. 
Press-Union's  control  had  been  sold  for  nearly 
$1  million  to  Bethlehem's  Globe  Pub.  Co.  with- 
out Commission  consent,  FCC  said.  Globe 
operates  WGPA  Bethlehem,  Pa. 

In  the  final  decision,  Comr.  E.  M.  Webster 
dissented  on  the  ground  the  Bremmer's  Atlantic 
City  Broadcasting  Co.  is  not  financially  quali- 
fied, but  the  majority  held  otherwise  despite  a 
"close  showing."  The  majority  concluded  "that 
the  combination  of  available  funds  and  exten- 
sive skills  which  the  Bremmers  can  bring  to 
this  operation  warrant  the  conclusion  that  they 
are  financially  qualified." 

Beginning  in  1918  as  a  wireless  operator,  Mr. 
Bremmer  served  with  various  radio  stations  as 
engineer  and  after  World  War  II  duty  as  lieu- 
tenant commander  in  the  Maritime  Service  he 
was  with  KHUM  Eureka,  Calif.;  KERB 
Kermit,  Tex.,  and  KRSC-TV  Seattle  (now 
KING-TV).  He  later  was  tv  engineer  for  the 
UN.  WABD  (TV)  New  York  and  sales  engineer 
for  Langevin  Mfg.  Corp. 


9  Radio-Tv  Properties 
Involved  in  Transfers 

NINE  radio-tv  properties  were  involved  in  last 
week's  FCC  approvals  of  several  transfers  in- 
cluding KATL  Houston  and  WCKG  (TV)  New 
Orleans. 

KATL  was  sold  by  Texas  Broadcasters  Inc. 
for  $157,367  to  broadcasters  J.  J.  Paglin  and 
S.  W.  Ray  Jr.  Messrs.  Paglin  and  Ray  are 
co-owners  of  WBOK  New  Orleans,  WXOK 
Baton  Rouge,  La.,  and  are  part  owners  of 
WCNO-TV  New  Orleans  and  KAOK  Lake 
Charles,  La. 

FCC  approved  a  transfer  of  control  of 
ch.  26  WCKG  from  F.  L.  Hargrove,  to  Pat 
Coon,  Lester  Kamin  and  Billy  B.  Goldberg, 
made  possible  by  a  cancellation  of  a  prior 
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agreement  to  purchase  two-thirds  interest. 
Messrs.  Coon,  Kamin  and  Goldberg  are  stock- 
holders of  WMRY  New  Orleans  and  KCII 
Shreveport,  La.  The  Commission  also  granted 
WCKG  six  additional  months  in  which  to  com- 
plete construction. 

Other  transfers  receiving  FCC  approval 
were: 

KGFW  Kearney,  Neb. — Transfer  of  control 
of  Central  Nebraska  Broadcasting  Corp.  to  Belle 
M.  Thomas  for  $51,000. 

KCLW  Hamilton,  Tex. — Assignment  of  license 
from  Clyde  Weatherby  trading  as  Hamilton 
Broadcasting  Co.  to  C.  M.  Hatch  and  Coy  Perry 
for  $35,000. 

WSSB  Durham,  N.  C. — Transfer  of  control  of 
Public  Information  Corp.  to  Edgar  L.  Clinton 
and  three  others  for  $18,500  and  assumption  of 
indebtedness  totaling  $15,000. 

KEEP  Twin  Falls,  Idaho — Transfer  of  nega- 
tive control  of  Radio  Sales  Corp.  to  H.  W.  Ire- 
land for  $11,800  and  assumption  of  indebtedness 
of  $431. 

KMRC  Morgan  City,  La. — Assignment  of  con- 
struction permit  for  new  am  station  from  A.  A. 
Bensabat  Jr.,  to  Tri-City  Broadcasting  Inc.  for 
$1,482  and  stock  interest  in  new  licensee. 

KTUE  Tulia,  Tex. — Assignment  of  construc- 
tion permit  for  new  am  station  from  Clint  Form- 
by  to  Clint  Formby  and  Marshall  Formby  doing 
business  as  Tulia  Broadcasters  for  one-third 
interest  in  KSML  Seminole,  Tex. 

KSML  Seminole,  Tex. — Assignment  of  con- 
struction permit  from  Marshall  Formby  to  Mar- 
shall Formby  and  Clint  Formby,  doing  busi- 
ness as  Seminole  Broadcasters  for  one-third 
interest  in  KTUE  Tulia,  Tex. 


$325  Flat  Fee  Plan 
Evokes  Opposition 

Comments  filed  on  the  FCC 
proposal  indicate  resignation 
to  the  idea  of  a  fee  but  dis- 
agree to  its  applying  to  all 
classes  of  stations  and  appli- 
cations equally. 

ALTHOUGH  most  of  the  comments  among 
the  first  group '  received  by  the  FCC  regarding 
its  proposal  to  charge  $325  for  each  broadcast 
application  [B*T,  Feb.  1]  are  overwhelmingly 
opposed,  a  substantial  number  of  broadcasters 
apparently  feel  resigned  to  the  imposition  of 
charges  for  FCC  actions. 

This  was  obvious  when  virtually  all  broad- 
casters aimed  their  most  forceful  dissents  at 
the  flat  fee  recommendations. 

The  Commission  proposed  the  $325  figure  to 
cover  initial  applications,  modifications  of 
construction  permits,  applications  for  licenses 
and  for  renewals.  A  smaller  $50  fee  was  pro- 
posed for  "minor"  broadcast  activities  (mainly 
concerned  with  auxiliary  equipment  permits). 

Consensus  among  broadcasters  filing  com- 
ments through  late  last  week  was  that  it  was 
unfair  to  charge  the  same  fee  for  a  small, 
low-powered,  daytime-only  radio  station  in  a 
community  of  10,000  and  for  a  multi-million- 
dollar  tv  outlet  in  a  metropolitan  area. 

Also  attacked  in  some  instances  was  the 
proposal  to  charge  the  same  $325  fee  for 
initial  applications  and  for  modifications  of 
grants  or  licenses  and  for  applications  for 
licenses  or  renewals.  Suggestions  ranged  from 
a  graduated  fee  to  a  single  fee  to  cover  appli- 
cation-grant-license. 

A  small  number  of  non-commercial  and 
educational  stations  appealed  for  exemption 
on  the  ground  that  the  fee  proposed  would  be 
onerous  for  eleemosynary  broadcasters.  A  com- 
plaint along  these  lines  also  was  filed  in  behalf 
Of  the  Colorado  State  Patrol. 

A  number  of  comments  were  forwarded  to 
the  FCC  by  senators  and  congressmen.  How- 
ever, aside  from  the  opposition  of  Colorado 
Democrat  Sen.  Ed.  C.  Johnson  [B»T,  Feb.  15], 
none  took  a  stand  one  way  or  the  other. 

Fully  half  of  the  two  dozen  comments  filed 


up  to  late  last  week  were  from  amateurs  p 

testing  the  $3  fee  proposed  for  such  applij 

tions.    Many  were  in  mimeographed  form! 

Deadline  for  comments  is  April  1.  Bro; 

casters  who  filed  reactions  thus  far  were: 

S.  A.  Cisler,  KEAR  San  Mateo,  Calif.;  J 
Lawhon,  WVOT  Wilson,  N.  C;  R.  P.  Jord 
WDBJ  Roanoke,  Va.;  Sam  A.  Burk,  KIRX  Kir] 
ville,  Mo.;  R.  H.  Goodlette,  WKIC  Hazard,  K 
O.  Wayne  Rollins,  WJWL  Georgetown,  Del.; 
David  Potter  Jr.,  WNAE  Warren,  Pa.;  John 
Pepper,  WDIA  Memphis,  Term.,  and  Ralph 
Hess,  WFAI  Fayetteville,  N.  C. 

Non  commercial  broadcasters  were: 

Arthur   K.   White,   WAWZ   Zarephath,  N. 
Armand   L.    Hunter,    WKAR-TV   East  Lansi 
Mich.,  and  George  Jenning,  WBEZ  (FM)  Chica 


MR.  MctENDON 


McLendon  Asks  Action 
On  Baseball  Protests 

Trinity  head  tells  FCC  the  near- 
ness of  the  season  necessitates 
decision.  Yankees,  one  of[ 
three  clubs  assailing  Trinity) 
broadcasts  last  year,  submitsj 
affidavit  on  such  play-by-f 
plays  'without  authorization/1 

WITH  1954  baseball  season  nearing,  Gor« 
McLendon,  operator  of  Trinity  Broadcasl 
Corp.  and  its  KLIF  Dallas  and  KELP  El  P; 

Tex.,  last  week  ;1 
quested  FCC  to  I 
promptly  upon 
almost  one-year- 
protest  by  three  ir 
jor  league  ch; 
against  Trinit; 
game  re-creations 
Meanwhile,  oni 
the  clubs,  the  M 
York  Yankees,  s; 
mitted  affidavits1 
the  Commission 
week  in  support 
its  charge  that  T 
ity  illegally  a 
home-park  games  in  1953.  The  Yankees,' 
Brooklyn  Dodgers  and  subsequently  the 
Louis  Cardinals  protested  in  mid-season  | 
year  that  Trinity  broadcast  "purported  play| 
play"  accounts  of  big  league  games  "whL 
authorization"  [B»T,  June  22,  1953,  et  sj 
The  complaints  named  Trinity's  KLIF 
KLBS  Houston,  latter  now  owned  by  Hov 
Broadcasting  Co.  after  purchase  late  last 
for  $350,000. 

Mr.  McLendon's  defunct  fifth  national 
work,  Liberty  Broadcasting  System,  earlier 
year  filed  a  $12  million  damage  suit  aga 
certain  major  league  clubs,  charging  restr 
and  monopoly. 

In  his  letter  to  FCC  last  week,  Mr.  Mcl| 
don  pointed  to  business  stories  in  B»T  on  s 
ing   of  baseball   broadcast  sponsorships 
indicated  Trinity  is  entided  to  its  share. 

The  letter  sad  that  "if  Trinity  refrains  f 
broadcasting  through  Commission  inact 
listeners  in  its  area  will  be  deprived  of  nt 
time  major  league  broadcasts  since  none 
known  to  be  contemplated  by  any  other  s 
ice."  He  declared  that  many  other  stat 
"throughout  the  country"  are  similarly  affet, 
Similarly,  the  Yankees  asked  for  pre,, 
FCC  ruling  "in  view  of  the  imminence  of 
1954  baseball  season."  The  team  proU 
that  the  Trinity  broadcasts  were  unfair  coi 
tition  with  the  clubs  and  the  sponsoring  f 
to  whom  they  had  sold  exclusive  broac, 
rights  on  other  outlets. 
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Igore  Backs  Stand 
>r  Diversification 

enator  expresses  support  of 

n   article   against  common 

wnership  of  both  radio  and 

v  outlets  in  the  same  town. 

|.  HARLEY  M.  KILGORE  (D-W.  Va.) 
ks  the  FCC  should  reverse  its  thinking  on 
mon  ownership  of  radio  and  tv  stations 
i  community. 

e  made  this  clear  last  week  when  he  had 
inted  in  the  Feb.  16  Congressional  Record 
fbticle  titled  "Shall  Radio  Take  Over  Tele- 
">n?"  The  article,  by  Washington  attorneys 
ry  B.  Weaver  Jr.  and  Thomas  M.  Cooley 
f  the  law  firm  of  Weaver  &  Glassie,  was 
printed  in  the  April  1953  issue  of  the 
jo/  Pennsylvania  Law  Review. 
jssence  of  the  article  is  that  tv  ownership 
jild  not  be  accorded  radio  owners  in  the 
pests  of  diversification  of  the  ownership 
aedia  of  communication. 
;n.  Kilgore,  a  member  of  the  Senate  Ap- 
iriations  and  Judiciary  committees,  told 
his  interest  in  diversification  had  been 
sed  by  a  number  of  "monopoly  situations" 
to  his  attention  during  the  past  few 

S.  • 

he  FCC's  criteria  seems  to  be,  he  said,  that 
|  broadcaster  applies  for  a  tv  station  he 
pd  get  it. 

is  one  thing,  Sen.  Kilgore  said,  for  the 
•mission  to  make  rules  limiting  the  num- 
of  tv  stations  which  may  be  owned  by 
lgle  individual  or  company  nationally,  but 
another  thing  for  the  Commission  to  per- 
!|one  man  to  own  the  only  local  newspaper, 
only  local  radio  station  and  the  only  local 
ation.  The  latter  is  much  more  important 
sjjhe  people  who  live  in  that  community. 

0  matter  how  non-partisan  an  owner 
es  to  be,  such  a  situation  results  in  a 

1  sided  presentation  of  news  and  issues,  he 


\7 


tW 

Competition  Breeds  Balance 

[though  it  is  possible  a  breakup  of  such 
nonopoly"  might  result  in  several  owners 
similar  views  on  issues,  the  very  nature 
ompetition,  he  said,  breeds  a  more  bal- 
d  presentation  of  these  issues. 
:n.  Kilgore,  considered  a  member  of  the 
:ral"  wing  of  the  Democratic  Party,  is 
itive  of  Beckley,  W.  Va.,  and  is  an  at- 
ey.    He  is  serving  his  third  term  in  the 
te.  The  Weaver  &  Glassie  firm  represents 
Philco  Corp.  in  Washington, 
le  question  of  diversification,  which  would 
t  against  broadcasters  seeking  companion 
tations,  has  been  raised  in  few  hearing 
s  since  the  tv  freeze  ended  in  April  1952. 
one  has  the  examiner's  initial  decision  or 
Commission's  final  decision  denied  a  grant 
in  existing  broadcaster  on  that  account, 
several    instances,    however,    the  FCC's 
Bureau  has  filed  exceptions  to  an 
liner's  initial  decision  on  the  ground  he 
not  resolve  the  question  of  radio  owner- 
jand  the  Commission's  "policy"  of  diversi- 
on. This  reference  is  to  a  general  attitude 
previous  Commissions  that  in  comparative 
fngs  ownership  of  one  of  the  applicants 
j  newspaper  should  be  viewed  unfavorably 
other  things  being  equal.  At  the  begin- 
ccf  j  of  this  year  19.8%  of  the  2,600  am  sta- 
and  23.2%  of  the  550  tv  stations  author- 
'|were  owned,  in  whole  or  in  part,  by  news- 
interests. 


as  f  t 

nact  lldcast 


si 
slao'i 


adcasting   •  Telecasting 


Obviously 

OUTSTANDING 


NAMED  ALL-AMERICA  CITY 


Prosperous,  dynamic  Peoria  has  been  named  an  "All-America  City"  of  1953 
by  LOOK  Magazine  and  the  National  Municipal  League.  This  distinction  has 
been  awarded  for  "outstanding  citizen  action,"  and  reflects  the  devotion  of 
a  great  many  Peorians  to  the  ideal  of  making  the  city  a  finer  place  in  which 
to  live. 

Peoria  is  the  largest  city  in  the  State  of  Illinois  outside  Chicago.  It  leads 
all  other  Illinois  cities  in  Population  .  .  .  Effective  Buying  Income  .  .  .  Total 
Retail  Sales  .  .  .  and  sales  in  all  5  store  groups  defined  by  Sales  Manage- 
ment. 

The  one  mass  medium  to  reach  the  entire  rich  Peoria  market  and  the  closely 
integrated  group  of  surrounding  counties,  is  WMBD  ...  the  station  that 
consistently  delivers  an  average  50%  share  of  the  audience  .  .  .  more  than 
the  next  two  stations  combined  in  every  time  period. 

TO  SELL  THE  HEART  OF  ILLINOIS,  BUY  WMBD! 


See 
Free  &  Peters 


FIRST  in  the 

Heart  of  Illinois 


PEORIA 

CBS  Radio  Network 
5000  Watts 
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UJ 


FTL 


Located  at  the  geographical  hub  of 
the  Virginia  Tidewater  area, 
WACH  covers  its  fast-growing 
market  with  a  high-gain  Federal 
UHF  antenna  supplied  by  Gray- 
bar. Delivering  20,900  watts  of 
visual  ERP  at  351',  the  antenna 
has  a  power  gain  of  24.3.  The  an- 
tenna power  handling  capacity  is 
adequate  when  WACH  increases 
power.  Null  fill-in  eliminates  close- 
in  areas  of  low  field  strength. 


Operations  Manager  Bradshaw 
and  operator  John  Harris  handle 
complete  programming  schedule 
with  FTL  Poly-Efex  Scanner.  In- 
cluding two  self-contained  slide 
sources,  a  four  channel  video 
switcher  and  a  special  effects  sec- 
tion, it  provides  a  wide  variety  of 
presentations  previously  available 
only  with  additional  specialized 
equipment.  WACH's  FTL-20B  lkw 
UHF  transmitter  can  be  seen  in 
the  background.  Note  the  suspended 
FTL  monitor  (arrow)  which  can 
be  swiveled  for  multiple  visibility 
in  other  sections  of  the  studio. 


"An  initial  investment  of  $135.529  ir 

i 

. . .  individual  attention  to  oui 


"We  selected  Federal  equipment  for  WACH-TV  only  after  clear,  col< 
professional  analysis.  Though  products  of  all  major  TV  equipment  manu 
facturers  were  considered,  Federal  ranked  at  the  top  of  the  heap  on  th< 
following  points : 

1.  long-range  performance  and  ease  of  maintenance. 

2.  flexibility  and  adaptability  to  meet  future  expansion. 

3.  technical  superiority  and  low-cost  operation. 

4.  close  local  liaison  with  supplier  representatives. 

"There  in  a  few  words  is  why  we  said  'make  it  Federal . . .  via  Graybar'.' 


GRAYBAR  CAN  SUPPLY  COMPLETE  TV  OR  AM  STATION  INSTALLATIONS-everything 
needed  to  put  you  on  the  air  .  .  .  and  keep  you  there. 


Experienced  Graybar  Broadcast 
Equipment  Specialists  will  be  glad  to 
help  you  with  specifications  and  prices, 
and,  if  you  desire,  prepare  a  complete 
packaged  proposal  covering  all  the 


equipment  needed  for  your  particular 
station  requirements. 

Call  Graybar  first  —  get  everything 
electrical  when  and  where  you  need  it 
...one  source,  one  responsibility. 


A  COMPLETE    TV    P  A  C  K  A  G  E  ...  distributed  by  Graybar 


manufacturers  of  TV  station  equipment. 


>fik.  Working  closely  with  Blaw-Knox  engineers,  Graybar  sup- 
plied this  314'  tower  specially  designed  to  fit  into  the  limited 
26'  x  50'  area  shown.  Note  unusual  installation  of  Prodelin 
transmission  line  from  second-story  transmitter  location  to 
tower  (arrow). 

Tom  Bradshaw,  WACH  Operations  Manager  loads  General  Pre- 
cision Laboratories  PA100A  16MM  projectors.  (Not  shown  is 
FTL  image-orthicon  film  camera.)  WACH  offers  a  unique  new- 
each-night,  see-it-at-home  film  program  consisting  of  3  continu- 
ous showings  of  a  news  reel,  short,  cartoon  and  feature  film. 


^technically-superior  equipment  put  us  on  the  air 
small  station  needs  sold  us  on  Graybar" 


d  it 


—Frederic  F.  Clair,  Station  Manager 
WACH-TV  -  UHF  Channel  33 
Newport  News,  Virginia 


iraybar  Representative  Hugh  Foster 
nd  Broadcasting  Specialist  E.  C. 
Tommy"  Toms  visit  with  Manager 
lair.  During  installation  of  equipment 
;  WACH,  both  were  on  hand  'round- 
iie-clock  to  coordinate  deliveries  and 
id  station  personnel  in  becoming  fa- 
liliar  with  new  equipment. 


"Modest  first  cost  and  future  low 
overhead  were  keynotes  in  planning 
our  facilities  here  at  WACH.  Our  in- 
vestment in  a  highly-integrated  com- 
bination of  technically-superior 
equipment  illustrates  this  point. 
Though  only  the  barest  essentials 
were  purchased,  they  were  of  highest 
possible  quality  to  insure  long-term 
performance. 

"As  WACH-TV  operates  night- 
time only  and  our  AM  affiliate  WH  YU 
daytime  only,  a  major  saving  was 
made  by  using  existing  AM  studio 


apparatus  and  studio  facilities.  Phys- 
ical layout  is  such  that  future  expan- 
sion to  10  kw  will  require  no  shifting 
or  rewiring  of  equipment.  Operating 
costs  are  under  $75,000  per  year... 
only  3  men  suffice  for  full  operation 
of  our  normal  film-and-slide  program 
schedule. 

"During  planning  and  installation 
stages,  Graybar  personnel  provided 
invaluable  assistance  —  their  warm, 
careful  and  considerate  personal  at- 
tention went  far  beyond  the  require- 
ments of  the  equipment  supplied." 

414-12 


EVERYTHING  ELECTRICAL  TO  KEEP  YOU  ON  THE  AIR. 


GiaybclR  ELECTRIC  COMPANY,  INC., 


Executive  Offices:  Graybar  Building,  420  Lexington  Ave.,  New  York  17,  N.  Y.  OFFICES  AND  WAREHOUSES  IN  OVER  110  PRINCIPAL  CITIES 
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INDUSTRY  BACKS 
HIGHWAY  SAFETY 

Radio-tv  delegates  to  White 

House  Conference   draw  up 

program  to  support  effort. 

BROADCASTERS  last  week  pledged  to  support 
the  White  House  Conference  on  Highway  Safety 
in  its  campaign  to  reduce  traffic  deaths.  Over 
two-score  radio  and  tv  delegates  attended  the 
three-day  Washington  meeting  that  wound  up 
Friday. 

Under  direction  of  NARTB  President  Harold 
E.  Fellows  and  Ralph  W.  Hardy,  government 
relations  vice  president,  broadcasters  held  sepa- 
rate panel  sessions  at  which  they  drew  up  a 
program  designed  to  put  the  industry  behind 
President  Eisenhower's  drive  to  halt  the  traffic 
menace. 

NARTB  will  serve  as  a  clearing  house  to 
coordinate  program  techniques  and  organizing 
methods.  The  coordination  will  bring  state 
associations,  women's  groups  and  other  special- 
ized organizations  into  the  campaign. 

Each  station  will  be  asked  to  name  a  staff 
member  as  contact  man  for  highway  safety 
matters.  Safety  themes  will  be  incorporated 
into  sustaining  and  sponsored  programs,  with 
local  emphasis.  Stations  will  be  expected  to 
work  with  other  media  and  organizations.  Each 
state  association  is  to  volunteer  its  assistance 
to  the  governor. 

Eisenhower  Speech 

In  addressing  the  2,500  delegates  at  the 
opening  session  President  Eisenhower  reminded 
that  in  the  last  50  years  the  automobile  has 
killed  more  people  in  the  United  States  than 
have  lost  their  lives  in  all  wars  since  the  repub- 
lic was  founded  177  years  ago. 

Among  broadcaster  delegates  on  the  confer- 
ence registration  list  were: 

John  A.  Barnett,  KSWS-TV  Roswell,  N.  M.; 
William  J.  Beaton,  KWKH  Shreveport,  La.;  John 
Carpenter,  KOIN  Portland,  Ore.;  Joseph  Close, 
WKNE  Keene,  N.  H.;  Ruth  Crane,  WMAL  Wash- 
ington- W.  E.  Debnam,  WPTF  Raleigh,  N.  C; 
E  Dean  Finney,  WTWN  St.  Johnsbury,  Vt;  F.  E. 
Fitzsimonds,  KFYR  Bismarck,  N.  D.;  Glenn  Flint, 
WDAY  Fargo,  N.  D.;  Alice  Friberg,  WCYB  Bris- 
tol, Va.;  Michael  R.  Hanna,  WHCU  Ithaca,  N.  Y.; 
Robert  Hanna,  WGY  Schenectady;  Ann  Holland, 
WBAL  Baltimore;  Cecil  Hoskins,  WWNC  Ashe- 
ville,  N.  C;  James  Howe,  WCTC  New  Brunswick, 
N.  J. 

Herbert  L.  Kruger,  WTAG  Worcester,  Mass.; 
Mike  Layman,  WSFC  Somerset,  Ky.;  Lester  W. 
Lindow,  WFDF  Flint,  Mich.;  Mowry  Lowe,  WEAN 
Providence;  Ben  Ludy,  WIBW  Topeka;  Gerald 
Lyons,  DuMont  Network;  W.  N.  McKinney,  KELD 
El  Dorado,  Ark.;  Robert  B.  Macdougall,  WATV 
(TV)  Newark;  Arch  L.  Madsen,  KOVO  Provo, 
Utah;  C.  Wallace  Martin,  WMSC  Columbia,  S.  C; 
Glacus  Merrill,  WHAR  Clarksburg,  W.  Va.;  Paul 
W  Morency,  WTIC  Hartford;  Walter  Patterson, 
WKHM  Jackson,  Mich.;  Harry  D.  Feck,  WISN 
Milwaukee. 

Bryson  Rash,  WMAL  Washington;  William  H. 
Rines  WCSH-TV  Portland,  Me.;  William  N. 
Rock,  WBAL  Baltimore;  Robert  A.  Schmid,  MBS; 
John  D.  Scheuer  Jr.,  WFIL  Philadelphia;  Drue 
Smith,  WAPO  Chattanooga,  Tenn.;  R.  H.  Smith, 
WCYB  Bristol,  Va.;  F.  C.  Sowell,  WLAC  Nash- 
ville, Tenn.;  David  Stickle,  WMAR-TV  Balti- 
more; Malcolm  Street,  WHMA  Anniston,  Ala.; 
P.  A.  Sugg,  WKY  Oklahoma  City. 

George  W.  Thorpe,  WVCG  Coral  Gables,  Fla.; 
Thomas  A.  Tito,  WAZL  Hazleton,  Pa.;  Merle  H. 
Tucker,  KGAK  Gallup,  N.  M.;  Arnold  Wilkes. 
WBAL  Baltimore;  Earl  W.  Winger,  WDOD  Chat- 
tanooga, Tenn.;  E.  Newton  Wray,  KTBS  Shreve- 
port La.;  Jack  S.  Younts,  WEEB  Southern  Pines, 
N.  C. 


Is  Your  Station  in  the  Red — or 
is  it  Making  the  Profit 
it  Should 

Experienced  radio-TV  merchandising  and  advertising 
executive  Is  seeking  such  a  challenge  either  in  TV  or 
radio  station  or  allied  field.  Reply  In  confidence.  P.O. 
Box  857,  Chicago  90,  III. 


ADVERTISING  Recognition  Week  Procla- 
mation is  issued  by  Colorado  Gov.  Dan 
Thornton  (I),  to  William  Long  (c),  Colo- 
rado Press  Assn.  manager  and  chairman 
of  Recognition  Week  activities,  and  Lee 
Fondren,  president  of  the  Advertising 
Club  of  Denver  and  national  sales  man- 
ager for  KLZ  there.  Gov.  Thornton's  proc- 
lamation covered  the  week  of  Feb.  14-20. 

POTTER  GROUP  MAY 
REVIEW  RADIO-TV 

Senate  communications  chair- 
man says  he  expects  to  hold 
subcommittee  meeting  this 
week  to  set  up  agenda. 
Among  issues  facing  the  group 
is  the  license  fee  proposal  and 
multiple  ownership  in  tv. 

THE  POTTER  Subcommittee  on  Communica- 
tions is  slated  to  hold  an  important  meeting  this 
week. 

The  huddle  may  well  decide  what  future 
course  will  be  taken  this  year  in  the  Senate 
on  a  number  of  pending  matters  affecting  the 
radio-tv  industry. 

This  is  the  Senate  unit  headed  by  Chairman 
Charles  E.  Potter  (R-Mich.).  The  group  is 
responsible  for  communications  legislation  and 
investigation  which  come  under  the  Senate 
Interstate  &  Foreign  Commerce  Committee. 

The  subcommittee  was  set  up  earlier  in  the 
month  [B»T,  Feb.  8].  Its  members:  Chairman 
Potter;  Republican  Sens.  Andrew  F.  Schoeppel 
(Iowa)  and  Dwight  Griswold  (Neb.)  and  Demo- 
cratic Sens.  John  O.  Pastore  (R.  I.)  and  Lester 
C.  Hunt  (Wyo.). 

To  Outline  Priority 

Sen.  Potter  told  B«T  last  week  he  expected 
to  call  an  organizational  meeting  for  this  week. 
He  indicated  that  at  the  meeting,  the  five  mem- 
bers would  study  communications  matters  now 
pending  and  outline  precedence. 

Top  matters  which  are  bound  to  come  before 
the  subcommittee: 

©  Sen.  Edwin  C.  Johnson's  (D-Colo.)  request 
that  the  Commerce  Committee  study  FCC's 
license  fee  proposal  [B*T,  Feb.  15].  (For  story 
on  comments  before  FCC,  see  page  56.) 

•  A  pending  appearance  by  the  FCC  to  dis- 
cuss current  problems  [B»T,  Jan.  18]. 

•  Sen.  Johnson's  criticism  of  the  seven  tv 
station  limitation  proposal  and  along  with  this, 
Sen.  George  A.  Smathers'  (D-Fla.)  demand  that 
the  Commerce  group  investigate  multiple 
ownership  in  tv  [B»T,  Jan.  25,  18]. 

•  Sen  John  W.  Bricker's  (R-Ohio)  bill  (S 
2853)  to  clarify  the  so-called  protest  rule  con- 
tained in  Sec.  309  (c)  of  the  Communications 


Act  [B»T,  Feb.  1].  This  measure  was  of\ 
at  the  request  of  FCC. 

These  four  items  tie  in  with  the  cui 
status  of  uhf  as  compared  to  vhf,  educatil 
tv  and  FCC's  tv  application  processing  (in< 
ing  the  rate  of  deciding  competitive  bic| 
hearing). 

Sen.  Johnson  has  indicated  that  he  exi 
the  Potter  subcommittee  to  take  up  the  m; 
of  the  license  fee  issue  soon. 

On  the  House  side  of  Congress,  a  compa> 
bill  to  Sen.  Johnson's  S  2926  that  would  pe 
FCC  to  charge  "nominal"  fees  for  stf 
licenses,  was  introduced  by  Rep.  Wayne 
Aspinall  (D-Colo.)  last  Monday.  It  was[ 
ferred  to  the  House  Interstate  &  Foreign  C 
merce  Committee  which  at  present  is  tiecj. 
with  matters  other  than  communications. 

Rep.  Aspinall  told  B«T  he  offered  his  rrf.' 
ure  after  the  Colorado  State  Patrol  infor 
him  of  its  protest  against  the  FCC's  prop 
in  that  it  would  levy  Federal  charges  ag; 
state-financed  transmitting  equipment. 


La  Crosse  Firm  Sells  WKTt 
To  Take  Up  WKBT  (TV)Optl; 


i 


IN  ORDER  to  exercise  its  option  for 
interest  in  the  new  vhf  ch.  8  WKBT  (\ 
La  Crosse,  Wis.,  the  La  Crosse  Tribune 
has  sold  WKTY  there  for  $90,000  to  Hei 
H.  Lee  and  his  wife,  subject  to  FCC  appr<n 
Application  was  tendered  at  the  Commis 
last  week. 

Ch.  8  was  granted  to  WKBH  La  Crosse 
last  year  after  the  proposed  merger  of 
two  competitors,  WKBH  and  WKTY  [I 
Nov.  2,  1953].  Mr.  Lee  is  general  man 
and  part  owner  of  KDHL  Faribault,  M> 
but  is  disposing  of  that  interest  (see  For 
Record). 

Mr.  Lee  plans  to  assume  active  opera 
of  WKTY  after  FCC  approval  of  the  t, 
according  to  Verl  Bratton,  vice  president-; 
eral  manager  of  La  Crosse  Broadcasting  j 
WKTY  licensee  and  newspaper  subsidy 
Mr.  Bratton  has  no  future  plans  at  this  t|' 
he  indicated. 


Folsom  on  Procurement  Stuj 

FRANK  M.  FOLSOM,  president  and  a  dire 
of  RCA,  has  \ 
named  a  membe| 
a  special  Hoi, 
Commission 
force  to  investi' 
government  proc. 
ment  methods,  f 
announcement 
day  by  for 
President  Herl; 
Hoover  said  I. 
group  would  rec 
mend  methods 
economy  and  in 
proving  efficienc 
Mr.  Folsom  als1 


MR.  FOLSOM 

government  purchasing, 
a  member  of  the  Hoover  Commission's  c 
mittee  on  business  organization  of  the  Defc 
Dept.  Chairman  of  the  new  group  is  Re 
W.  Wolcott,  chairman  of  the  board,  Luj] 
Steel  Co. 

Four  More  Surrender  CP's 


A  TOTAL  of  50  post-thaw  tv  grantees  \ 
surrendered  their  authorizations  to  the  FCj! 
of  last  week.  Latest  to  drop  out,  chiefly 
economic  reasons,  are: 

KSPJ  (TV)  Alexandria,  La.,  uhf  ch. 
KHTV  (TV)  Baton  Rouge,  La.,  uhf  ch. 
WHFB-TV  Benton  Harbor,  Mich.,  uhf  ch, 
and  KVIE  (TV)  San  Jose,  Calif.,  uhf  chJ| 
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Telecast 


there's  a  new  look  in  Memphis  radio 
to  make  listening  better  than  ever 

It's  WMC's  new 
half-wave  radio  tower 

producing  65%  more  efficiency 

over  the  typical  quarter-wave 
antennas  operated  by  other  stations 


in  Memphis 


FM  day  and  night.  Now  300,000  watts  effective  power,  serving 
exclusively  from  Memphis  over  70,000  FM  sets  in  the  Mid- 
South  area  with  clear,  high  fidelity  reception. 


WU  £  MEMPHIS 
111    ^|     NBC  —  5000  Watts  —  790  K.  C. 

National  representatives,  The  Branham  Company 
WMCF   260  KW  Simultaneously  Duplicating  AM  Schedule 
WMCT     First  TV  Station  in  Memphis  and  the  Mid-South 

Owned  and  Operated  by  The  Commercial  Appeal 


The  station  that  "sets  the  standard"  for 
finer  radio  reception  in  the  Mid-South. 
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Commissioner  upon  a  showing  of  good  cause. 

Future  notices  of  proposed  rule  making  by 
the  Commission  in  addition  to  specifying  dates 
for  filing  comments  and  replies,  will  provide 
that  no  additional  comments  may  be  filed  un- 
less (1)  specifically  requested  by  FCC  or  (2) 
good  cause  for  filing  of  additional  comments  is 
established.  FCC  ruled  that  requests  for  per- 
mission to  file  additional  pleadings  will  be  di- 
rected to  the  full  Commission  rather  than  to 
the  Motions  Commissioner. 

FCC  said  the  amendment  of  Sec.  1.730  does 
not  alter  the  provision  of  Sec.  1.744  and  1.745 
which  apply  to  the  Commission's  motions  prac- 
tice and  specify  that  actions  on  such  motions 
may  be  taken  four  days  after  such  motions  have 
been  filed  with  the  Commission. 


House  Bill  Would  Allow 
Witness  to  Bar  Radio-Tv 

AN  INFLUENTIAL  GOP  Congressman  last 
week  proposed  that  witnesses  testifying  before 
House  committees  be  permitted  "to  decline  to 
submit  to  radio,  tv  or  motion  picture  coverage." 

The  Congressman  is  Rep.  Hugh  Scott 
(R-Pa.),  former  Republican  National  Com- 
mittee chairman  and  currently  chairman  of  a 
House  Rules  subcommittee  that  is  studying 
the  need  for  rules  to  govern  the  conduct  of 
Congressional  investigations. 

The  importance  attached  to  the  Scott  pro- 
posal was  that  his  measure  embodying  the 
suggestions,  in  the  words  of  the  Congressman, 
"mostly  pulls  together  the  best  models  and 
suggestions"  which  his  subcommittee  has  "con- 
sidered to  date." 

The  Scott  proposal  (H  Res  447),  needing 
only  House  Rules  Committee  approval  and 
passage  by  the  House  to  become  effective,  was 
introduced  Wednesday. 


Ziffren  to  File  Complaint 
Against  KABC-TV's  GOP  Show 

A  FORMAL  complaint  will  be  filed  this  week 
with  FCC  by  Paul  Ziffren,  Democratic  National 
Committeeman  and  California  party  leader, 
against  the  Republican-sponsored  program, 
Washington  Calling  California,  on  KABC-TV 
Hollywood  [B«T,  Feb.  15],  it  was  reported 
last  week. 

Station  Manager  Frank  King  turned  down 
a  Democratic  request  for  free  equal  time  to 
answer  the  GOP  program.  Mr.  King  said  the 
station  would  be  discriminating  if  it  gave 
Democrats  free  time  equal  to  the  Republican 
paid  time  and  denied  that  the  current  NARTB 
code  recommends  against  the  sale  of  time  for 
the  discussion  of  controversial  issues.  Other 
station  executives  explained  KABC-TV  has  a 
policy  of  charging  for  use  of  time  and  facilities 
for  political  broadcasts. 


Plans  Uhf  'Network' 

PROPOSING  a  small-market  uhf  "network," 
Sarkes  Tarzian,  operator  of  WTTV  (TV)  Bloom- 
ington,  Ind.,  has  petitioned  FCC  to  amend  the 
allocation  table  so  as  to  add  uhf  ch.  21  at  Hunt- 
ington, uhf  ch.  23  at  Anderson  and  uhf  ch.  25 
at  Logansport,  all  Ind.;  delete  uhf  chs.  61  and 
51  from  Anderson  and  Logansport,  respectively; 
make  substitutions  at  Madison.  Connei  sville. 
South  Bend  and  Lebanon,  all  Ind.  Mr.  Tarzian 
is  to  seek  uhf  .stations  at  Huntington.  Anderson 
and  Logansport,  programming  them  by  micro- 
wave relay  from  WTTV,  plus  local  shows,  he 
told  the  Commission. 


Tall  Tower  Study  Unit 
In  Membership  Snarl 

Air  Force  request  for  tower  re- 
view deferred  again.  Broad- 
cast industry  wants  represen- 
tation in  the  project. 

COMPOSITION  of  a  committee  to  look 
into  the  "problem"  of  tall,  guyed  towers  was 
holding  up  further  moves  last  week  in  the 
proposed  study  by  the  Airdromes,  Air  Routes 
and  Ground  Aids  subcommittee  of  the  Air 
Coordinating  Committee  [B»T,  Jan.  11  et  seq.]. 

At  the  same  time,  an  Air  Force  proposal 
that  all  applications  for  towers  above  500  ft. 
in  height  be  processed  through  regional  and 
the  Washington  Airspace  subcommittee  [B*T, 
Feb.  8]  was  deferred  again  last  week  at  the 
Washington  committee's  meeting,  following  a 
formal  protest  by  NARTB. 

In  the  AARGA  committee's  project,  an  at- 
tempt was  made  to  formulate  dual  member- 
ship of  the  ad  hoc  committee  to  study  mark- 
ing and  lighting  requirements  for  tall  towers 
and  to  recommend  changes  if  necessary. 

Plan,  protested  vigorously  by  the  FCC  mem- 
ber, was  to  comprise  the  working  unit  with 
aviation  interests  to  make  the  study,  then  if 
changes  in  marking  and  lighting  standards 
were  found  necessary,  to  add  industry  mem- 
bers on  an  associate  basis.  These  would  be 
broadcaster,  tower,  and  equipment  manufac- 
turer representatives. 

Membership  Demand 

The  FCC  is  insisting  that  non-aviation  mem- 
bership be  accorded  representatives  of  broad- 
casting and  allied  industries  at  the  outset. 

NARTB's  protest  against  the  proposal 
which  would  to  all  purposes  force  the  demise 
of  "informal"  approvals  now  practiced  by  Air- 
space regional  subcommittees,  made  four 
points:  (1)  the  amendment  would  serve  no 
useful  purpose;  (2)  it  would  unnecessarily 
increase  the  workload  of  regional  and  Wash- 
ington airspace  subcommittees;  (3)  it  would 
require  unnecessary  expenditures  of  time  and 
money  by  applicants,  and  (4)  adoption  of  the 
amendment  would  indicate  lack  of  confidence 
in  regional  subcommittees. 

Gist  of  NARTB's  argument  was  that  all 
parties  in  interest  had  representation  on  re- 
gional subcommittees  and  any  requirement 
that  the  Washington  committee  pass  on  ap- 
plications was  unjustifiable  duplication. 

It  was  understood  that  this  was  the  same 
position  taken  by  the  FCC  representative.  The 
CAA's  position  was  not  disclosed,  although 
its  representative  asked  for  a  further  post- 
ponement. 


MILESTONES 


Short  Tv  Hearing 

TO  PROVE  it  could  be  done  through 
cooperation  of  all  participants,  counsel 
for  vhf  ch.  8  at  Petersburg,  Va.,  last 
week  concluded  what  is  believed  to  be 
the  shortest  comparative  television  hear- 
ing yet  held  before  an  FCC  examiner. 
In  five  days  and  less  than  1,000  pages  of 
official  record,  contestants  WSSV  Peters- 
burg and  Petersburgh  Tv  Corp.  (WLEE 
Richmond)  both  presented  their  full 
cases  and  the  record  was  closed.  Case 
now  is  before  Examiner  Claire  W.  Hardy 
for  initial  decision.  Leonard  Marks, 
counsel  for  WSSV.  and  Harry  Plotkin, 
representing  WLEE,  agreed  no  impor- 
tant points  of  their  cases  were  left  out. 


JOHN  G.  LEITCH  (r),  engineering  vii 
president  of  WCAU  Philadelphia, 
ceives  an  engraved  silver  platter  fn 
WCAU  President  Donald  W.  Thornbur 
in  recognition  of  Mr.  Leitch's  25  yea 
with  the  station. 

►  SPECIAL  program  honoring  the  2,600  i 
and  women  of  ASCAP  on  the  40th  annivei 
of  its  original  organization  dinner  was 
sented  Feb.    13   on  ABC   Radio's  Satut 
Night  Dancing  Party   (8:05-10  p.m.  I 
George  lessel  appeared  on  the  show  to  rei 
highlights  of  ASCAP's  history  and  provi 
commentary  on  ASCAP  songs. 

►WHDL  Olean,  N.  Y.,  celebrated  25  y< 
of  continuous  broadcasting  Feb.  1. 

►KGO  San  Francisco  celebrated  its  30th 
niversary  during  the  week  of  Feb.  6-12.  1 
series  of  week-long  programs  were  sched 
commemorating  the  occasion. 


►  DR.  CHARLES  E.  FULLER,  directoi 
The  Old  Fashioned  Revival  Hour  (ABC  Ra 
Sun.,  4-5  p.m.  EST),  has  begun  his  30th 
as  a  radio  minister.    Dr.  Fuller  launched  i 
vival  Hour  in  1935,  but  had  started  broadcj 
ing  10  years  earlier. 

►WWI  Detroit's  Minute  Parade  celebrated 
twentieth  year  on  the  air  Feb.  1.  A  mon 
breakfast  program,  featuring  recorded  con* 
music,  Minute  Parade  is  said  to  be  the  oli 
Detroit  program  to  remain  under  the  s 
sponsor  since  its  inception. 


M  f 


DURING  a  special  show  marking  the  3 
anniversary  of  WGBF  Evansville, 
Leal  Weed  (I),  head  of  the  Chicago  o 
of  Weed  &  Co.,  the  station's  natio 
representative,  steps  up  to  the  mic 
phone  to  be  introduced  to  the  audien 
by  General  Manager  Martin  Leich. 
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T  E  L  E  0  A  S 


This  George-Washington-type  ad 
is  Symbolic,  like  a  T.  S.  Eliot 
play,  only  lucider.  Little  G.  W. 
represents  a  disproved  concept 
of  tv  chopping  away  at  Papa,  who 
represents  Guess  What. 

Papa  is  doing  nicely,  thanks. 
Little  George,  too,  in  his  Non- 
Hatchetman  role  of  visual  Boon 
to  his  Countrymen. 

Happy  Birthday,  George. 


WMT  AM  &  TV 

CBS  for  Eastern  Iowa. 
Mail  Address:  Cedar  Rapids 

Represented    Nationally    by    The    Katz  Agency 


Huftcb 


Ri 
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Listeners  to  WCKY 

sent  coin  or  stamps  for  their  copies 

of  the  WCKY  Jamboree  Almanac  in  months. 

They  came  from 

Every  one  of  the  48  states 


Canada  .  .  .  Newfoundland  .  .  .  Hawaii 
Haiti . . .  Virgin  Islands  . . .  Curacao  . . 
B.W.I.  .  .  .  Bahamas  .  .  .  New  Cuiana  . 
Ireland  .  .  .  Sweden  .  .  .  Netherlands  . 


Jamaica  . . . 
.  Cuba 
.  Germany. 

Would  you  like  a  copy  too!  We  have 
a  limited  supply  left. 


WCKY    ...    ON     THE     AIR  EVERYWHERE 


T 


•s  Ingredients 
ful  Advertising 


OyB-lty,  WCKY  listeners  expressed  their  unswerving  loy- 
y  to  "their"  station — their  feeling  of  closeness  to  the  folks 
y  hear  each  night,  by  sending  for  copies  of  the  Almanac  to 
.  pictures  and  stories  of  their  WCKY  favorites. 

aith;  WCKY's  sales  record  for  advertisers  is  phenomenal, 
jaduct  acceptance  is  based  on  the  faith  these  listeners  have  in 
bKY's  integrity,  and  its  solid  backing  up  of  advertised  prod- 

Overage;  WCKY  has  an  average  daily  audience  of  823,- 
)  rural  families  in  13'  Southern  States  .  .  .  larger  than  any 
jtion  covering  the  South.  * 

ow  Cost:  WCKY's  low  rate  allows  you  to  buy  this  audi- 
e  at  6.1^-  per  thousand  ...  34%  lower  than  any  other  station 
;he  South. 

*Nielsen 

BUY  WCKY 
Vith  Fifty  Grand  in  Selling  Watts 


1  collect  Tom  Welstead 
Eastern  Sales  Manager 
53  E.  51st  St.,  New  York  City 
Phone:  Eldorado  5-1127 
TWX  Ny  1-1688 
or 

C.  H.  "Top"  Topmiller 
WCKY  Cincinnati 
Phone:  Cherry  6565 
TWX:  Ci  281 


OUR     HOURS     A  DAY 


SEVEN    DAYS    A  WEEK 


STATIONS 


WBTM-TV  WILL  BRING  TV  TOTAL  TO  365 

Uhf  outlet  to  have  started  yes- 
terday. Puerto  Rico  to  get  its 
first  station  March  1. 


WBTM-TV  Danville,  Va.,  was  scheduled  to 
begin  commercial  operations  yesterday  (Sun- 
day), giving  that  city  its  first  local  tv  outlet. 
The  uhf  ch.  24  station  is  represented  by  George 
P.  Hollingbery  and  will  be  the  365th  video 
outlet  to  start  regular  operations. 

Delayed  many  times  by  bad  weather  and 
equipment  difficulties,  WMGT  (TV)  Adams 
(Pittsfield),  Mass.  (ch.  74),  is  slated  to  begin 
programming  soon.  It  has  been  on  test  pat- 
terns for  two  weeks. 

WKAQ-TV  San  Juan,  P.R.  (ch.  2),  first  sta- 
tion there,  is  also  airing  test  patterns  and  will 
be  ready  to  go  commercial  March  1.  It  is 
represented  by  Inter-American  with  offices  in 
N^ew  York  City. 

WNEM-TV  Bay  City  (Saginaw),  Mich, 
(ch.  5),  started  commercial  operations  Feb.  16, 
John  H.  Bone,  general  manager,  reported. 
It  is  affiliated  with  NBC-TV  and  DuMont  and 
is  using  a  DuMont  5  kw  transmitter.  Repre- 
sentative is  Headley-Reed. 

KHOL-TV  Dedication 

Formal  dedication  ceremonies  of  KHOL-TV 
Holdrege  (Kearney),  Neb.  (ch.  13),  were  held 
last  week.  The  station  started  operations  last 
month. 

The  following  stations  have  reported  they 
expect  to  begin  regular  operations  by  March 
15: 

WINK-TV  Fort  Myers,  Fla.  (ch.  11); 
WGOV-TV  Valdosta,  Ga.  (ch.  37);  WSJV 
(TV)  Elkhart,  Ind.  (ch.  52);  WINT  (TV) 
Waterloo,  Ind.  (ch.  15);  KVOL-TV  and 
KLFY-TV  Lafayette,  La.  (sharing  time  on  ch. 
10);  WBOC-TV  Salisbury,  Md.  (ch.  16); 
KDAL-TV  Duluth,  Minn.  (ch.  3);  WMUR- 
TV  Manchester,  N.  H.  (ch.  9);  WTRI  (TV) 
Schenectady,  N.  Y.  (ch.  35);  KCEB  (TV) 
Tulsa,  Okla.  (ch.  23);  WQED  (TV)  Pitts- 
burgh (ch.  13),  educational;  WNET  (TV) 
Providence,  R.  I.  (ch.  16);  KRGV-TV  Wes- 
laco,  Tex.  (ch.  5);  WJPB-TV  Fairmont,  W.  Va. 


40-Pound  Cookie  Jar 

AN  AMBITIOUS  vandal  climbed  the 
209-foot  tower  of  KTRC  Santa  Fe,  N.M., 
one  night  late  last  month  and  carried 
off  the  40-pound  glass  shell  that  protects 
the  aircraft  warning  light.  This  was  dis- 
covered when  an  electrician  climbed  the 
tower  to  replace  a  supposedly  burned-out 
bulb,  but  found  it  shattered  and  the  pro- 
tective shell  gone.  The  unprotected,  hot 
bulb  probably  shattered  when  hit  by  snow. 

J.  Gibbs  Spring,  KTRC  owner,  offered 
a  $25  reward  (no  questions  asked)  for 
the  return  of  the  stolen  prism.  The  glass 
shell  was  returned  a  week  later  and  un- 
confirmed reports  indicate  that  a  youth- 
ful prankster  climbed  the  tower,  sawed 
the  prism  hinges  and  descended  with  the 
shell  because  he  and  his  friends  needed 
a  cookie  jar. 

Mr.  Spring  noted  that  it  took  a  person 
of  unusual  dexterity  to  descend  the  tower 
at  night  carrying  the  40-pound  shell.  He 
said  it  will  probably  take  some  400  feet 
of  rope  and  a  man  with  steady  nerves 
to  replace  it. 


KVAL-TV  Eugene,  Ore.,  is  scheduled  to 
go  on  the  air  April  1.  Here  Robert  Booth 
(I),  president  of  Eugene  Tv  Inc.,  permittee, 
and  Mayor  Johnson  of  Eugene  look  over 
blueprints  of  KVAL-TV's  400-ft.  tower. 

(ch.  35);  WDSM-TV  Superior,  Wis.  (ch.  6); 
KFBC-TV  Cheyenne,  Wyo.  (ch.  5);  KULA- 
TV  Honolulu   (ch.  4);  WAPA-TV  (ch.  4) 
and  WKAQ-TV  (ch.  2),  San  Juan,  P.  R. 
(For  details  see  Telestatus  page  111.) 


Fetzer  Pays  $300,000 
For  KFOR-TV  Lincoln 

PURCHASE  of  KFOR-TV  Lincoln,  Neb.,  for 
in  excess  of  $300,000  by  the  Fetzer  Broadcasting 
Co.,  which  only  last  summer  bought  KOLN- 
AM-TV  that  city  for  a  total  of  about  $650,000 
[B»T,  Aug.  24,  July  20,  1953],  was  announced 
Wednesday  by  John  E.  Fetzer,  president  of  the 
Fetzer  firm,  and  James  Stuart,  president  of  the 
selling  Cornbelt  Broadcasting  Corp. 

The  sale,  subject  to  customary  FCC  approval, 
is  part  of  a  plan  by  Mr.  Fetzer  to  transfer  the 
KOLN-TV  call  letters  to  the  ch.  12  KFOR-TV 
operation  and  increase  its  effective  radiated 
power  to  the  maximum  permissible  316  kw. 
Mr.  Fetzer  contemplates  disposing  of  the  pres- 
ent ch.  10  KOLN-TV  under  duopoly  regula- 
tions. The  sale  price  does  not  include  real 
estate  but  only  KFOR-TV  physical  assets  plus 
equipment. 

Said  to  Be  Unprecedented 

The  Fetzer  purchase  was  said  to  be  virtually 
unprecedented  in  television.  Applications  for 
transfer  will  be  filed  this  week  with  the  FCC 
by  Paul  O'Bryan  of  Dow,  Lohnes  &  Albertson, 
Washington  law  firm. 

Fetzer  Broadcasting  Co.,  owned  52%  by  Mr. 
Fetzer  and  48%  by  his  wife,  Rhea  H.  Fetzer, 
vice  president  and  secretary,  also  operates 
WKZO-AM-TV  Kalamazoo  and  WJEF-AM- 
FM  Grand  Rapids,  while  Mr.  Fetzer  is  a  mi- 
nority stockholder  in  KXEL  Waterloo,  Iowa, 
and  is  vice  president  and  33Y}%  stockholder  in 
WMBD-AM-FM  Peoria,  111.,  an  applicant  for 
ch.  8  now  pending  initial  decision. 

Mr.  Stuart  said  it  is  his  wish  to  retire  from 
television  and  devote  his  full  time  to  KFOR- 
AM  and  other  interests.  KFOR-AM,  an  ABC 
affiliate  on  1240  with  250  w,  will  continue  and 
expand  its  policy  of  "fine  programs  and  service 
to  Lincoln."  he  said.  Mr,  Stuart  is  89%  owner 
of  Stuart  Investment  Co.,  which  owns  Corn- 
belt  Broadcasting  Co.  (KFOR-AM). 

KFOR-TV's  ch.  12  was  granted  in  October 


1952.  Operation  began  May  31,  1 
KOLN-TV's  ch.  10  also  was  granted 
October  1952  and  began  operating  Feb.  } 

1953.  It  was  purchased  by  the  Fetzer  inter©' 
from  Cornhusker  Radio  &  Tv  Corp.  for  $14| 
000  cash  plus  assumption  of  various  obligatio 
totaling  about  $500,000.  FCC  approved  t 
transaction  in  August  1953.  At  the  time  of 
1953  purchase  KOLN-AM-TV  reported  a  to] 
loss  of  $113,108.60  through  the  previous  J; 


Greenebaum  Quits  Tv  DutiejCO 

MILTON  L.  GREENEBAUM,  president  a 
66%  owner  of  the  Saginaw  Broadcasting  C 
(WSAM-AM-FM),  which  owns  33V3% 
WNEM-TV  Bay  City-Saginaw,  Mich.,  has  ; 
signed  as  vice  president  and  board  member  | 
North  Eastern  Michigan  Corp.,  licensee  of  t 
tv  outlet.  He  will  be  succeeded  in  the  vice  pre 
dency  by  O.  William  Myers  and  on  the  boa 
by  Henry  J.  Freud  and  John  Noonan,  Detn 
attorneys  for  Saginaw  Broadcasting  Co. 


Rossiter  Leaves  WJTV  (TV) 
For  KBMT  (TV)  Managershi| 

JOHN  ROSSITER,  general  manager  of  WJ1 
(TV)  Jackson,  Miss.,  has  resigned  that  p< 
to  become  general  manager  of  KBMT  (T^ 
Beaumont,  Tex.,  t 
3 1  outlet  curren 
under  constructi 
and  expected 
commence  o  p  e  r 
tions  this  spring. 

D  e  p  a  r  t  m  en| 
executives  at  KB\ 
under  Mr.  Rossii 
will  include  Fra^ 
Browne,  commerc 
manager,  and  Fra 
Leins,  chief  eri 
neer.  Mr.  Brow 
formerly  was  ch 
engineer  of  WJT 
and  before  that  was  with  WBGE  Atlanta.  \ 
Leins  formerly  was  remote  crew  chief 
WMCT  (TV)  Memphis. 

A  General  Electric  1  kw  transmitter  ai 
five-bay  antenna  for  KBMT  have  been  deliver! 
and  will  be  installed  shortly,  Mr.  Rossiter  ] 
ported. 

Principal  owners  of  the  station  are  Rs 
dolph  C.  Reed  and  N.  D.  Williams. 

Mr.  Rossiter,  prior  to  his  service  with  WJT 
was  commercial  manager  of  WICU  (TV) 
and,  before  that,  of  WIKK  Erie. 


MR.  ROSSITER 


XL  Stations  Prepare 
Workbook  for  Advertisers 

WORKBOOK  prepared  by  Pacific  Northw> 
Broadcasters  as  a  "help"  exclusively  for  advi 
tisers  on  its  stations  (KXLF-AM-TV  Bui 
KXLJ  Helena,  KXLQ  Bozeman,  KXLL  M 
soula,  KXLK  Great  Falls,  all  Montana, 
KXL  Portland,  Ore.)  tells  them  how,  W 
and  what  to  advertise. 

In  a  foreword  E.  B.  Craney,  president,  cred 
Advertising  Research  Bureau  Inc.  as  providi 
basic  facts  on  media  impact  which  point 
the  need  for  radio  advertising.  He  also  cil 
his  firm's  research  program  carried  on  wi 
retail  firms  in  Oregon,  Washington  and  Mc 
tana. 

The  booklet  lists  "helps"  in  advertising, 
national  average  retail  sales  chart,  Paci 
Northwest  monthly  "percentage  of  busines, 
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Pays  for  itself  quickly  with  AM  and  FM  operating  costs  saved 
[..the  new  Cxm.LLn.e-n.La-L 


TRANSMITTER  REMOTE 
CONTROL  SYSTEM 


Type  MR-1 

Monitor 

Receiver 


Type  TRC-S1 
Remote 
Control 
Unit 


Studio  Assembly 


You  can  perform  all 
operating,  metering,  and 
monitoring   functions   right  at 
the  studio  with  this  reliable,  high 
quality  equipment.  Units  shown  at 
left  are  for  installation  at  studio  or 
control  point  .  .  .  units  below  at  trans- 
mitter site. 

Outstanding  Features 

•  SIMPLIFIED  OPERATION  with  no  telephone 
dials  or  charts. 


4 


Type  TRC-S2* 
Remote 
Control 
Unit 


Assembly  at 
Transmitter  Location 


*  TRC-S2  and  TRC-T2  Units  provide  complete, 
independent  control  of  a  second  transmitter,  either 
AM  or  FM,  if  required.  These  units  can  be  a  part 
of  the  initial  installation,  or  may  be  added  later. 


Cheek   the  money-saving 
features  of  this  new  Conti- 
nental equipment  for  your 
new  or  remodeled  station. 
Call  or  write  your  Gray- 
k       bar  electronic  Salesman 
\     for  complete  details. 


Type  TRC-T1 
Transmitter 
Control  x 
Unit  t 


Type  TRC-T2* 
Transmitter 
Control  X 
Unit 


•  FILAMENT  AND  PLATE  CONTROL  by  a 

toggle  switch  and  PLATE  OFF  and  ON  buttons.  Super- 
visory lights  show  transmitter  condition.  Time  delay 
protects  rectifier  filaments. 

•  OVERLOAD  INDICATION  by  supervisory 
light  operated  by  a  return  signal  from  the 
transmitter. 

•  MONITOR  RECEIVER  feeds  modu 
lation  and  frequency  monitors;  indicates 
field  intensity;  sounds  alarm  if 
transmitter  fails. 


MANUFACTURING  COMPANY 
4212  S.  Buckner  Blvd.  *  Dallas  17,  Texas 
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charts,  the  advertiser's  own  1953  monthly  "per- 
centage of  business"  and  "advertising"  charts, 
a  calendar  of  events  planner  for  1954  and  the 
advertiser's  own   1954  "advertising"  chart. 


KMPT  (TV)  Goes 
Into  Receivership 


KMPT  (TV)  Oklahoma  City,  uhf  ch.  19,  was 
operating  under  receivership  last  week  follow- 
ing approval  of  its  petition  for  reorganization 
under  the  bankruptcy  laws. 

Named  as  receiver  for  the  station,  which  be- 
gan commercial  operation  last  November,  was 
Everett  Cotter,  Oklahoma  City.  He  was  given 
to  April  12  to  submit  a  plan  of  reorganization 
to  the  court. 

Petition  for  reorganization  stated  that  the 
licensee,  KLPR  Television  Inc.,  owed  more 
than  $250,000  which  it  was  unable  to  pay. 

Active  management  of  the  uhf  ch.  19  station. 
DuMont-afnliated  and  with  The  Boiling  Co.  as 
national  representative,  was  taken  over  by  Gor- 
don B.  McLendon  ,  (KLIF  Dallas),  former 
president  of  the  Liberty  Broadcasting  System. 
This  was  at  the  request  of  the  receiver,  it  was 
reported.  Mr.  McLendon,  according  to  reports, 
immediately  discharged  37  employes,  but  re- 
hired 1 1  at  once. 

Byrne  Ross,  who  owns  KLPR  Oklahoma 
City,  is  the  major  stockholder  of  KLPR  Tele- 
vision Inc. 

As  of  last  week,  49  post-freeze  grantees  had 
surrendered  their  CPs,  of  which  40  were  uhf 
stations.  Last  year,  KONA  (TV)  Honolulu 
found  itself  in  difficulties,  but  the  station  was 
bought  jointly  by  J.  Elroy  McCaw  and  John  D. 
Keating  (KPOA)  and  the  Honolulu  Advertiser- 
KGU  [B»T,  March  16,  1953]. 


WLIB  Transmitter  Inaugural 

WLIB  New  York  will  inaugurate  its  new  trans- 
mitter in  mid-Manhattan  by  broadcasting  a 
seven-day  Festival  of  Negro  Music  and  Drama 
starting  yesterday  (Sunday)  and  continuing 
through  Saturday.  During  the  period,  WLIB 
will  present  57  special  broadcasts  aimed  at 
Negro  audiences.  Highlights  of  the  festival  are 
a  Gospel  Train  program  scheduled  to  be  broad- 
cast yesterday  7-10:30  a.m.,  directly  from  Har- 
lem's Savoy  Ballroom,  and  a  WLIB  Jam  Ses- 
sion on  Saturday,  3-6:15  p.m.,  which  also  will 
originate  from  the  ballroom. 


WHLI  Ups  Spot  Rates 

RATE  CARD  No.  6,  representing  an  increase 
in  spot  announcement  rates  at  WHLI  Hemp- 
stead, L.  I.,  effective  April  1,  has  been  an- 
nounced by  Joseph  A.  Lenn,  vice  president  in 
charge  of  sales.  He  pointed  out  that  since 
the  last  rate  change  seven  years  ago,  the  num- 
ber of  radio  homes  in  WHLI's  listening  area 
had  doubled  and  the  station's  share  of  audience 
had  increased  even  more  proportionately.  Pro- 
gram rates  will  remain  unchanged. 


Kirsch  Charges  WTVI  (TV) 
With  Breach  of  Contract 

HAROLD  KIRSCH,  former  sales  manager  of 
WTVI  (TV)  Belleville,  111.  (St.  Louis)  (ch.  54), 
has  filed  a  $50,000  damage  suit  in  the  U.  S. 
District  Court,  East  St.  Louis,  111.,  against  Sig- 
nal Hill  Telecasting  Corp.,  operator  of  the 
Station,  charging  breach  of  contract. 

Mr.  Kirsch  said  that  when  he  joined  WTVI 


GET-TOGETHER  after  WLBK  De  Kalb,  III.,  signs  four  Purina-Ralston  Co.  area  dealers 
for  its  quarter-hour,  six-a-week  news,  market  and  weather  show  for  one  year,  in- 
cludes (I  to  r):  Seated— K.  S.  Albrecht,  Ralston-Purina  area  representative;  George  C. 
Biggar,  WLBK  general  manager;  Elmer  Brooke,  Farmers  Grain  &  Lumber  Co.,  Syca- 
more; Herb  Carroll,  WLBK  news  director.  Standing— John  Kuenkel,  Kirkland  Coal  & 
Feed  Co.;  Harold  Floit  and  Frank  Callahan,  Callahan  &  Floit,  De  Kalb;  Dick  Meier, 
sales  manager,  and  Bob  Brown,  program  manager,  both  WLBK. 


last  March  the  company  agreed  to  pay  him 
$15,000  per  year  plus  21/2%  of  gross  local 
sales.  The  agreement  was  in  written  form,  he 
said. 

Paul  Pelteson,  WTVI  president,  said  the 
first  his  company  knew  of  the  suit  was  when 
it  appeared  in  the  newspapers.  -  "Mr.  Kirsch 
resigned.  In  addition,  he  had  no  contract,  no 
agreement,  with  us.  We  paid  him  $1,000  a 
month  and  I  can  truthfully  say  that  he  failed 
to  perform." 

Mr.  Kirsch  operated  the  Harold  Kirsch  Co., 
St.  Louis  advertising  agency,  for  nearly  five 
years  before  selling  it  to  go  with  WTVI. 


Norton  Appointed  V.P. 
Of  WMTW  (TV)  in  N. 


H. 


Kiss  of  Fire 


IS  TV  more  broadminded  than  the  movies 
on  the  length  of  a  kiss  in  public  view? 
Jack  Eigen,  radio-tv  personality,  said  he 
wanted  to  find  out — and  it  cost  him  his 
Monday  evening  show  on  WBKB  (TV) 
Chicago.  Mr.  Eigen  bussed  actress  Cleo 
Moore  (reportedly  between  three  and 
seven  minutes)  after  which  hundreds  of 
protesting  phone  calls  and  telegrams 
flooded  the  station.  Executive  Producer 
Grover  Allen  (with  the  approval  of  Ster- 
ling (Red)  Quinlan,  ABC  vice  president 
in  charge  of  WBKB)  wired  Mr.  Eigen 
about  his  dismissal  citing  the  "extreme 
poor  taste  ...  [of  the]  kissing  exhibi- 
tion that  under  no  circumstances  can  be 
considered  acceptable  tv  fare  in  the 
homes  of  our  viewers." 


JOHN  H.  NORTON  Jr.,  named  Feb.  1  as  ge 
eral  manager  of  Mt.  Washington  Tv  Inc.,  Ni 
Hampshire  station  now  under  constructio 
last  Thursday  was  elected  by  the  board  to  be 
vice  president.  John  W.  Guider,  president,  a 
nounced  the  company  had  opened  tempora: 
offices  in  Casco  Bank  Bldg.,  Portland,  Me. 

Mr.  Norton  until  recently  was  ABC  netwoi 
vice  president,  Central  Div.,  Chicago.  He  w 
move  to  Portland  shortly.  Mt.  Washington  1 
Inc.  is  building  a  station,  WMTW  (TV), 
operate  on  ch.  8  atop  6,288  Mt.  Washingto 
It  expects  to  serve  most  of  Maine,  New  Ham 
shire  and  Vermont. 


Anderson  to  Publicity  Post 

APPOINTMENT  of  William  Anderson,  press 
editor  for  WOR-TV  New  York  for  the  past 
two  years,  as  manager  of  publicity  for  NBC's 
WNBC-WNBT  (TV)  New  York  was  announced 
jointly  last  week  by  Ernest  de  la  Ossa,  manager 
of  the  stations,  and  Robert  Blake,  publicity 
director  for  NBC  o&o  stations.  In  his  new 
post.  Mr.  Anderson  will  report  to  Mr.  Blake. 
Mr.  Anderson  previously  had  served  with  Facts 
Inc.,  on  the  editorial  staff  of  Collier's  magazine, 
and  with  AP  in  New  York.  He  is  a  graduate 
of  the  U.  of  Texas  and  served  with  the  army 
in  World  War  II. 


Rollins  Inc.  Buys  WAMS 

SALE  of  WAMS  Wilmington,  Del.,  by  Frai 
Carrow  and  associates  to  Rollins  Broadcastir 
Inc.  for  $5,000  plus  assumption  of  oblig 
tions  totaling  about  $105,000  was  disclosed  la 
week  in  an  application  tendered  for  FCC  a 
proval.  Rollins  would  acquire  $8,000  cash  ai 
contracts  of  $16,000  upon  assuming  ownersh 
of  WAMS,  FCC  was  told. 

Rollins  operates  WNJR  Newark,  N.  J 
WJWL  Georgetown,  Del.;  WRAD  Radfoi 
and  WRAP  Norfolk,  Va.,  and  holds  pern) 
for  WHRN  Dover,  Del.  Rollins  proposes 
dismiss  its  pending  bid  for  a  new  station 
Wilmington  on  900  kc  with  1  kw  daytim 
It  also  has  asked  the  Commission  to  dismi 
its  Houston  am  application  but  would  reta 
a  new  am  station  application  at  IndianapoliJ, 


Zimmer  Joins  Rollins 

GRAEME  ZIMMER,  for  the  past  two  yea) 
national  sales  manager  of  United  Broadcastir 
Co.,  which  has  stations  in  Virginia,  Maryland 
Ohio  and  the  District  of  Columbia,  has  resigne 
effective  Feb.  27  to  become  national  sales  <Lj 
rector  of  Rollins  Broadcasting  Inc.,  which  ope,t 
ates  stations  in  Georgetown,  Del.,  Norfolk  ar 
Radford,  Va.,  and  Newark,  N.  J.  (See  stq( 
above).  His  offices  will  be  in  New  York. 
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Extra  Arms  and  Hands  in  Your  Sales  Department? 


There  is  nothing  at  all  mysterious  about  what  it 
takes  to  move  a  product— in  volume!  The  answer  is 
energy  ...  all  kinds,  at  all  levels.  When  you  decide 
to  tell  your  story  to  Hometown  and  Rural  America 
via  the  687  Keystone  radio  stations,  you  are  hook- 
ing yourself  onto  lots  more  than  just  a  radio  network. 

You  and  your  product  are  going  to  get  the  full 
treatment  which  is  typical  of  KBS  sales  drives.  Ex- 


WRITE,  WIRE    OR    PHONE  FOR 


CHICAGO  NEW  YORK 

111  West  Washington  St.  580  Filth  Avenue 

STate  2-6303  PLaza  7-1460 

LOS  ANGELES  SAN  FRANCISCO 

1330  Wilshire  Blvd.  57  Post  Street 

Dunkirk  3-2910  SUtter  1-7440 


TAKE  YOUR  CHOICE 

andful  of  stations  or  the  network  .  .  . 
linute  or  a  full  hour  .  .  .  it's  up  to 
,  your  needs. 
— 

MORE  FOR  YOUR  DOLLAR 


tra  hands  to  send  letters  to  your  dealers— extra  hands 
to  get  displays  up  in  windows  and  on  counters— extra 
hands  to  get  your  merchandise  up  front  at  the  point 
of  sale  .  .  .  and  lots  more ! 

Lots  of  people  talk  about  merchandising  extras  ! 
Keystone  delivers!  We'll  be  glad  to  show  you  case 
histories  that  will  make  you  green  with  envy!  What'll 
you  bet? 


MARKET    INFORMATION   AND  RATES 


premium  cost  for  individualized  pro- 
^nming.  Network  coverage  for  less 
n  "spot"  cost  for  same  stations. 


f"oN 


E  ORDER  DOES  THE  JOB 

bookkeeping  and  details  are  done 
KEYSTONE,  yet  the  best  time  and 
:e  are  chosen  for  you. 


) ADCASTING 


Telecasting 


THE    VOICE  \  OF    HOMETOWN    AND     RURAL  AMERICA 


February  22,  1954    •    Page  69 


JL 


by  Bro 


ABC 


SUNDAY 

CBS  MBS 


NBC 


ABC 


MONDAY 

CBS  MBS 


NBC 


ABC 


TUESDAY 

CBS  MBS 


NBC 


ABC 


6:00  PM 


Lorillard 
Monday  Morning 
Headlines 


:15 


Paul  Harvey 
Belltone 


:30 


Co-oi 

George  Sokolsky 


:45 


Din  Cornell 


:15 


This  Week 
Around  The 
World 


:30 


:45 


What's  The 
Name  of 
That  Son: 


:15 


:30 


American 
Music  Hall 


:45 


Gruen  S  Carter 
Walter  Winehell 


:15 


Lorillard 
Taylor  Grant 


:30 


■  9: 


45 


Call  Me 
Freedom 
S 


10 


00 


Co-op 
Paul 
Harvey  (118) 


10: 


15 


Elmer  Davis 


10; 


30 


10: 


45 


The  Assemblies 

of  God 
"Revival  Time" 


11: 


11:00-11:05 
ABC  News 


11:15PM 


Freedom  Sings 


Wm  Wrigley 
Gene  Autry 

(HI)  R 


Colgate-Palm 
olive  Co. 

Our  Miss  Brooks 
(205)  R 


Dn  the  Line  with 
Bob  Considine 


Amer.  Tobacco 
Jack  Benny 
(HI)  R 


Rexall  Drug 
Amos  'N  Andy 
(HI)  R 


General  Electric 
Bing  Crosby 
Show 
(205)  R 


Philip  Morris 
My  Little  Margie 
(Hi)  R 


Hallmark 
Radio  Hall 
of  Fame 
(199) 


Cons.  Cosmetics 
Edgar  Bergen 
Bharlie  McCarthy 
Show 

(202) 


Man  of  the 
Week 


10:30-10:35  p.  m. 

Daniel  Schorr 
19:35-45  p.  m. 

U  N  Report 


John  Dm 

Sports 


Newt 


Dance 
Orchestra 


Bulldog 
Drummond 
Dodge 

(Participating) 


College  Qu 
Bowl 


Not  in 

Service 


TBA 


Rod  8  Gun 
Club-Co-op 


Socony-Vacuum 
NBC 
Symphony 
(178) 


Chamber 
Music 


Hawaii  Calls 


Enchanted 
Hour 


8:55-News 


Oklahoma  City 
Symphony 

Orchestra 


Report  From 
The  Pentagon 


Hazel  Markel 
Co-op 


Co-op 
Bert  Bachrach 


Co-op 
Rukeyser 
Reports 


Co-op 
Ed  Pettitt 


Keep  Healthy 


Budweiser 
Bill  Stern 


Co-op 

George  Hicks 


Vandercook 
CIO 


Toni,  Man.  Soap 
Family  Skeleton 
(175)  R 


Co-op 
Quincy  Howe 


The  Marriage 


Sen.  Mills,  Lone 
Ranger  (153) 


7:35-45  Campana 
(174) 
Julius  LaRosa 


7:55  Ne 


Six-Shooter 


General  Motors 
Henry  Taylor 
(159) 


Sammy  Kaye 


Sunday 
at  Home 


Hollywood 
Starway 


1:55  News 


Mike  Malloy 


NBC 

Star 
Playhouse 


Metropolitan 
)pera  Auditions 
of  the  Air 


Decision 


9:55  News 


Last  Man  Out 


Co-op 
Headline 
Edition 


10:25  News 


Turner  Calling 


Meet  the  Press 


Martha  Lou 
Harp 


News  from 
NBC 


Valentino 


No  Network 
Service 


Sports  Report 
S 


Metro.  Life  Ins. 
Allan  Jackson 
(30) 


Dwight  Cook's 
Guest  Book 


No  Service 


Kaiser-Willys 
Lowell  Thomas 
{154)R_ 


Co-op 
Fulton  Lewis,  jr. 
(342) 


General  Foods 

M  W  F 
Beula'h  (123)  R 


Am.  Oil-Ford 
7:45-8  p.m. 
Ed.  R.  Murrow 

(199) 


Auto-Lite 
Suspense 
(196)R 


Lever-Lipton 
Godfrey 

Talent  Scouts 
(170)  R 


Lever  Brothers 
Lux  Radio 
Theatre 
(186) 


R.  J.  Reynolds 

(151) 

Vaughn  Monroe 
(187) 

Put  II  To  Pat 

10:30-35 
Robert  Trout 

(Co-op) 
Deems  Taylor 
Concert 

10:35-11  p.m. 
Dance  Orch. 

News 

Co-op 
Ed  Pettitt 
News 

Dance 
Orchestra 

U.  N. 
Highlights 

Repeat  of 
Kid  Strips 


Co-op 
Dinner  Date 


Amer.  Home 

Prod. 
Gabriel  Heatter 


iggett  &  Myers 
Perry  Como 


The  Falcon 


Co-op 
Under  Arrest 


9:05 
(Philip  Morris) 
Sporls  "Ten" 


Co-op 

News  Reel 


Co-op 
Reporters 
Roundup 


A.  F.  of  L 
Frank  Edwards 


Kaltenborn 


Co-op 
Allen-Horge 
Sports  Daily 


Not  in 
Service 


No  Network 
Service 


Budweiser 
Bill  Stern 


Sun  Oil  Co. 
3-Star  Extra 
(34) 


Co-op 
George  Hicks 


Inter.  Harvester 
Alex  Drier  (53) 
Man  on  the  Go 


Vandercook 
CIO 


Toni,  Man.  Soap 
Family  Skeleton 
(175)  R 


No  Network 
Service 


Co-op 
Quincy  Howe 


Miles  Labs 
News  of  World 

(166) 


Miles  Labs 
1  Man's  Family 
(166)  Rp 


Starr  of  Space 


AA  of  RR's 
Railroad  Hour 
(H2) 


3-City  Byline 


Sammy  Kaye 


Mars  Inc. 
'eople  Are  Funny 

(172) 


Firestone 
/oice  of  Firestone 
(152) 


Hollywood 
Starway 


Mike  Malloy 


Bell  Telephone 
Telephone  Hour 
(185)  R 


Co-op 
Town  Meeting 


Cities  Service 
Band  ol  America 
(113)  N 


Fibber  McGee 
8  Molly 
*3-Plan 


nr.  S.  Publ.  Co. 
win  D.  Canham 

(20) 


Co-op 
Headline 
Edition 


Can  You 
Top  This? 


Turner  Calling 


Youth  Wants 
To  Know 


Orchestra 
(See  Footnote) 


No  Network 

Service 


Valentino 


News  of 
the  World 
Morgan  Beatty 


Sports  Report 
S 


MetriLife  Ins. 
Altai  Jickson 

(30) 


Dwight  Cook's 
Guest  Book 


No  Service 


Kaiser-Willys 
Lowell  Thomas 


Beulah 


Longines 
Wittnauer 
Choraliers 
Tu.  Thru  Fri. 
(100)  R 


Niagara  Mfg.  & 
DisL  Co. 
G.  Heatter 


Am.  Oil-Hamm 
Ed.  R.  Murrow 

(98) 


Mickey  Spillane 
Mystery* 


Colgate-Palm- 
olive Co. 
Halo,  Palmolive 
Mr  8  Mrs  North 
(206)  R 


Wrigley  Johnny 
Dollar 
(H4) 


Carter-Toni  My 
Friend  Irma 
(200) 


P-P,  L.  Creme 
Louella  Parsons 
(189)  R 


10:15-20 
Gen.  Fds. 
Galen  Drake 


10:30-35 
Robert  Trout 


lance  Orchestra 


News 


Dance 
Orchestra 


Repeat  of 
Kid  Strips 


Fulton  Lewis,  jr. 

(342) 


nter.  Harvester 
Alex  Drier  (53) 
Man  on  the  Go 


Co-op 
Dinner  Date 


Miles  Labs, 
tews  of  World 
(168) 


he  Coca-Cola  Co 
Coke  Time 


(Co-op) 
High  Adventure 


9:05 
(Philip  Morris) 
Sports-"Ten" 


Co-op 
Newsreel 


Search  That 
Never  Ends 


9:55-10 
Lome  Greene 


A  F.  of  L. 
Frank  Edwards 

m  


Put  It  To  Pat 


Co-op 
State  of  the 
Nation 


Co-op 
Ed  Pettitt-News 


U.  N. 
Highlights 


News 


Co-op 
Allen-Horge 
Sports  Daily 


Not  in 
Service 


No  Network 

Service 


Budweiser 
Bill  Stern 


Sun  Oil  Co. 
3-Star  Extra 
(34) 


Co-op 
George  Hicks 


Vandercook 
CIO 


No  Network 
Service 


Co-op 
Quincy  Howe 


Miles  Labs 
Man's  Family 
(166)  Rp 


en.  Mills,  Loae 
Ranger (153) 


Chevrolet 
Dinah  Shore 

(196) 


3-City  Byline 


Songs  with 
Sinatra 


Sammy  Kaye 


Barrie  Craig 


Hollywood 
Starway 


Mike  Malloy 


Lfggett  8  Myers 
Dragnet 

(197) 


Hollywood 
Airport 


Swayze  News 
tewarl-Warner 


Rocky  Fortune 
9:35-10 


Sterling  Drug 
lystery  Theatre 


Fibber  McGee 
Molly 
3-Plan 


Co-op 

Headline 
Edition 


Can  You 
Top  This? 


Turner  Calling 


Stars 
from  Paris 


Front  8  Center 
10:35-11  I 
S  } 


No  Network 
Service 


Valentino 
S 


News  of 
the  World 
Morgan  Beatty 


Spirti  RiiiiI 
S 


ABC 


SUNDAY 

CBS  MBS 


NBC 


ABC 


MONDAY  -  FRIDAY 

CBS  MBS 


NBC 


ABC 


SATURDAY 

CBS  MBS 


NBC 


9:1 


9:00-9:95 
ABC  News 


9:15 


Radio  Bible 
Class 


9:30 


9:45 


Prophecy,  Inc. 
Ifoice  if  Prophecy 
(H) 


10:00 


10:15 


Message  ol 
Israel 
S 


10:30 


10:45 


Negri  College 
Chiirs 
S 


11:( 


11:15 


Pan-American 
Union 


11:30 


11:45 


The  Christian 
In  Action 
S 


12:01)  N 


Sunday 
News  Special 


12:151 


Gloria  Parker 
S 


'12:30 


112:45 


The  World 
Tomorrow 

Radio  Church 
of  God 


1:15 


Churches  ol 
Chriil  Herald  ol 
Truth  (101) 


Music  Room 


News 

S 


E.  Power 
Biggs 


Church  if  Air 
S 


Salt  Lake  City 
Tabernacle 


Invitation  to 
Learning* 

S 


The  Leading 
Question 


Howard  K. 
Smith 


Geo.  Hermann 
Niwi 


Man's  Right  li 
Knowledge 


Dr.  Wyatt 
Wings  if 
Healing 


Christian  Ref. 

Church 
Back  to  God 


Radio  Bibli 
Class 

(»l) 


Viice  if 
Prophecy 

(J27) 


Diwn  Bible 
Frank  8  Ernest 


Merry 
Mailman 
Co-op 


Northwestern  U. 
Review 
S 


College 
Choirs 


Bill  Cunningham 
Co-op 


John  T.  Flynn 
Show 


Mutual  Music 
Box 


World  Traveler 


World  News 
Round-Up 
Co-op 


Quaker-Toni 
Breaklasl  Club 

(290) 


Never 
Walk  Alone 


Swill  8  Co. 
Breakfast  Club 
(290)  R 


Philco  Corp 
Breakfast  Club 


National  Radio 
Pulpit 


Sterling  Drug 
My  True  Story 
(212) 


G.Mills  M-W-F 
Toni  TuSTh 
Whispering 

Streets  (224) 


When  A  Girl 
Marries  (165) 
Carnation  Co. 
Grand  Central 

Station 
Campbell  Soup 
11-11:25 


Collector's 
Item 


x-Lax  TuWThF 
Modern 
Romances 
sus.  M)  11:25-40 


Co-op 
News 


No  Service 


Minn.  Mining 

Kellogg 
Godfrey  (192)  R 


Knomark 
Intl.  Celluo. 
Godfrey  (199)  R 


Clinton 
Frigidaire- 
Arthur  Godfrey 
(198)  R 


Toni,  Slar-Kist 
Godfrey 
(203)  B 
National  Biscuit 

Lever 
Sodlrey  (201)  R 


Pillsbury 
(206)  R 


Ever  Since  Eve 
11:40-55 


While  House 
Report  11:55-12 


Don  Gardiner 
News 


Okla.  Wranglers 
12:15-12:25 


>SG  Ivory  Snow 
Rosemary 

('»? 
General  Foods 
Wendy  Warren 

(hi) 


Jack  Berch 
Prudential 
12:25-12:30 


The  Eterna! 
Light 
S 


General  Mills 
The  Bill  Ring 
Show 


Not  in  Service 


Heritage  Over 
the  Land 


Co-op 
Pint  Harvey 


Co-op 
Ted  Malono 


Contnl.  Baking 
Make  Up  Your 
Mind  (56) 


Lever  Bros. 
Aunt  Jenny 

(179) 
Whitehall 
Helen  Trent 

^hWall 
Our  Gal  Sunday 
(179) 


P&G  Ivory 
Road  ol  Lile 
(154) 

woiTdor 

Ma  Perkins 

(167) 


Co-op 
RibL  Hnrleigh 


Gene  8  Glen 


Sloan  Simpson 
Show 


Co-op 
Cecil  Brown 
(92) 


Co-op 
Faith  In  Our 
Time 


10:30  S. C. 
Johnson  News 

10:35-45 
Star  Spotlight 

10:45-11 
Spotlighl  Slory 

Johnny  Olsen 
Show 


)ueen  For  a  Day 


M  W  F-SusL 


M-F 
11:45-12 

P.  Lorillard 


Miles  Labs 
Curt  Massey 
Time 


12:30-1 
No  Service 


Co-op 

Codric  Foster 


Here's  To  My 
Lady 


No  Network 

Service 


Co-op 
No  School 
Today 


PSG,  Welcome 
Travelers 
(150) 


General  Foods 
Bob  Hope 

as  


Miles  Labs 
Break  the  Bank 


Ralston 
Space  Patrol 
(284) 


C-P-P 
Strike  II  Rich 
(179) 


Platterbrains 


C-P-P 

The  Phrase  that 
Pays  (183) 


Second  Chance 
*3-Plan 


All-League 
Clubhouse 
S 


Pauline  Frederick 
Reporting 


101  Ranch  Boys 
S 


No  Network 
Service 


American 
Firmer 

s 


Navy  Hoir 

S 


Co-op 
N»s 


No  Service 


9:30-45 
Star  lighters 


Perry  Morso 

204 
Garden  Gate 


Galen  Drake 


(susL)  RobL 

Van  Camp  Q 

(203) 

Mutual  L 

Benefit  e 

(204)  w 

Milner  i 

(133)  s 


12-12:05  p.m. 
Shadel-News 
Campana  (188) 


ream  ol  Wheal 
'hoatre  ol  Today 
(159) 


Carnation.  Stars 
Over  Hollywood 
(201) 


Carter 

City 
Hospital 

(205) 


No  Network 
Service 


I  gbert  8  Ummly 


Co-op 
Woody 
Woodpecker 


10:30-10:35 
Johnson  News  ' 
10:35-11 


Woody 
Woodpecker 
Co-op 


Pet  Milk 
firy  Lee  Taylor 

(144) 


Helen  Hall 


Brand  Duchess 
Steaks,  Remem- 
ber with  Tiny 
Fairbanks 


11:30 
lohnson  8  Son 
News 
11:35 
U.  S.  Military 
Academy  Band 


I  Ian 


Quaker 
on  the  Farm 


5th  Army 
Bind 


Dance  Orcb 


IkellyOil 
This  Farming 
Business  (30) 


1:30  PM 


Howdy-Doody 
1:30-9:30  a.m.* 


1:45 


2:15 


Breakfast  in 
Hollywood 


2:30 


2:45 


3:00 


3:15 


My 
Secret  Story 


3:30 


3:45 


Woman 
in  Love 


4:C 


4:15 


U.S.  Marine 
Band 


4:30 


4:45 


U.S.  Army 
Band 


5:1 


5:15 


Allis-Chalmers 
atl.  Farm  8  H. 
Hour  (188) 


5:30 


5:45  PM 


NBC 


Kaltenbori 


Co-op 
Allen-Horge 
Sports  Daily 


No  Network 
Strain 


San  Oil  Co. 
3-Slar  Extra 

(34) 


Inter.  Harvester 
Alex  Drier  (53)] 
Man  on  the  Go 


;    No  Network 

I  Service 

I  Miles  Labs 
News  of  World 

(lit) 


Miles  Labs 
t  Man's  Family 
(HP  Hp 


R.  J.  Reynolds 
Walk  a  Mile 
(HI) 


Kraft 
Gildarsleevt 

(HO) 


DeSoto  Plymouth 
Dealers, 
You  Bet  Your 
Life 

(HI) 


Amer.  Cig.  8 
Cig.  Bit  Story 
(Hi) 


Fibber  McGee 
&  Molly 
•3-Plan 


Can  Yog 
Top  This? 


Report  from  the 
White  House 


No  Network 
Service 


News  ol 
the  World 

Morgan  Beatty 


ABC 


THURSDAY 

CBS  MBS 


NBC 


Not  in 
Service 


Budweiser 
Bill  Stern 


Co-op 
George  Hicks 


Vandercook 
CIO 


Co-op 
Quincy  Howe 


Starr  of  Spice 


3-City  Byline 
S 


Sammy  Kaye 


Hollywood 
Starway 


Mike  Malloy 


Paul  Whiteman 
Varities 


Co-op 
Headline 
Edition 


Turner  Calling 


Answers  for 
Americans 


Valentino 
S 


Sports  Report 
S 


Metro.  Lite  Ins. 
Allan  Jackson 

(30) 


Dwight  Cook's 
Guest  Book 


No  Service 


Kaiser-Willys 
Lowell  Thomas 

HIM 


Toni,  Man.  Soap 
Family  Skeleton 
(178)  R 


Beulah 


Longines 
Wittnauer 
Choraliers 
(«)  » 


Am.  Oil-Hamm 
Ed.  R.  Murrow 

(88) 


Meet  Millie 


Junior  Miss 


GE 
Meet 
Mr.  McNuUey 

(Ml) 


Jergens  Time 
for  Love 

(130) 


10-10:15  p.m. 
Erie  Hogins 
Minority  of  One 


10:15-30  pm. 
Horace  Heidt 
Show 


10:30-35 
Robert  Trout 


Dance 
Orchestra 


News 


Dance 
Orchestra 


Repeat  of 
Kid  Strips 


Fulton  Lewis  jr. 
(Ml) 


Co-op 
Dinne.  Date 


Deepfreeze 
Appliance 
Gabriel  Heatter 


The  Coca-Cola  Co 
Coke  Time 


Official 
Detective 


Co-op 
Crime  Fighters 


9:05 
Philip  Morris 
Sports-"Ten" 


Co-op 
News  Reel 


Philip  Morris 
My  Little 
Margie 


A.  F.  ol  L. 
Frank  Edwards 

(151) 


Put  It  To  Pat 


Co-op 
Deems  Taylor 
Concert 


Co-op 
Ed  Pettin-News 


U.N. 
Highlights 


News 


Co-op 
Allen-Horge 
Sports  Daily 


No  Network 
Service 


Sun  Oil  Co. 
1-Star  Extra 
(34) 

Inter.  Harvester 
Alex  Drier  (53) 
Man  on  the  Go 


No  Network 
Service 


Miles  Labs 
News  of  World 


Miles  Labs 
I  Man's  Family 
(166)  Hp 


Dodge  Bros. 
Roy  Rogers 
Family  Program 


Father  Knows 
Best 


Pet  Milk  Truth 
or  Consequence: 
(HI) 


Swayze  News 
Stewart-Warner 


Eddie  Cantor 
9:35-10 


Fibber  McGee 
&  Molly 
*3-Plan 


Can  You 
Top  This? 


Jane  Pickens 
Show 
Co-op 


No  Network 
Service 


News  of 
the  World 
Morgan  Beattv 


ABC 


FRIDAY 

CBS  MBS 


Not  in 

Service 


Budweiser 
Bill  Stern 


Co-op 

George  Hicks 


Vandercook 
CIO 


Co-op 
Quincy  Howe 


Gen.  Mills,  Lone 
Ranger  (153) 


3-City  Byline 
S 


Sammy  Kaye 


Hollywood 
Starway 


Mike  Malloy 


Hotpoint  S 
Lambert 
Ozzie  &  Harriet 


Horatio 
Hornblower 


10:00  Fights 
Gillette 


Music 


Frank  & 
Jackson 


Metro.  Liie  Ins. 
Allan  Jackson 

(30) 


Dwight  Cook's 
Guest  Book 


No  Service 


Kaiser-Willys 
Lowell  Thomas 
(155)  R 


Toni,  Man.  Soap 
Family  Skeleton 
ilTJIR 


General  Foods 
Beulah 
(110)  R 


Julius  La  Rosa 
S 


Am.  Oil-Ford 
Ed.  R.  Murrow 

(199) 


P&G 
Mr.  Keen 
(199)  R 


Arthur  Godfrey 

Digest 
Owens  Corning 

(103) 


Arthur  Godfrey 

Digest 
Bristol  Myers 

(103) 


Thaf  s  Rich 


Capitol 
Cloakroom 


10:30-10:35 
Robert  Trout 


Dance 
Orchestra 


News 


Dance 
Orchestra 


Repeat  ol 

Kid  Strips 


Fulton  Lewis  jr. 
(341) 


Co-op 
Dinner  Date 


Union  Pharma- 
ceutical Co. 
Gabriel  Heatter 


Liggett  &  Myers 
Perry  Como 


Starlight 
Theatre 


Co-op 
Take  a  Number 


9:05 
Philip  Morris 
Sports-"Ten" 


Co-op 
Newsreel 


Have  A  Heart 


A.F.olL 
Frank  Edwards 

(26) 


Put  It  To  Pat 


Co-op 

Deems  Taylor 
Concert 


Co-op 
E.  D.  Pettitt 
News 


U.N. 
Highlights 


NBC 

ABC 

SATUR 
CBS 

Kiltenbora 

Labor 

Co-op 
Allen-Horge 
Sports  Daily 

Management 

s 

Philadelphia 

no  neiworn 

Service 

Co-op 
Bob  Finnegan 
Snorts 

Orchestra 

Sun  Oil  Co. 
S-Star  Extra 

(34) 

Sports  Afield 
with 
Bob  Edge 

Inter.  Harvester 
News  Parade 

(53) 

Show  Time 
Review 

no  neiwom 
Service 

The  3  Suns 

Johnny  Mercer 

Miles  Laos 
News  of  World 

(168) 

Dinner  At  The 
Green  Room 

s 

Show 

Miles  Labs 
1  Man's  Family 
(166)  Rp 

Chevrolet 
Dinah  Shore 

8:00-8:05 
ABC  News 

Gunsmoke 
S 

(198) 

Cnnrre  with 
dOilgS  WILD 

Sinatra 

Sanka  Salute 

(99)  R 
8:15-30  p.m. 

Amer.  Dairy 
Bob  Hope 

(198) 

Dancing  Party 

Gariffcusters 
• 

RCA 
Harris  Fayo 
(HI) 

S 

P.  Lorillard 
Two  For  The 
Money 
(106) 

Swayze  News 
Stewart-Warner 
9:30-9:35 

TBA 

9:35-10:00 

Saturday  Night 

Fibber  McGee 
&  Molly 
•3-Plan 

Anonymous 

Country  Style 

flan  Vfiri 
vaD  lull 

Top  This? 

Listen  to 

Music 

10:30-35 
News 
Daniel  Schorr 

Washington 

ABC 
Late  News 
10:55-11 

Dance 

Orchestra 

No  Network 

Service 

Southern  Club 

News 

News  of 
the  World 
Morgan  Beatty 

At  Ease 

Dance 
Orchestra 

MBS 


NBC 


Dance 
Orchestra 


Dinner  Date 


6:55 
Johnson-News 
Repeat 


Co-op 

Al  Heller 


Co-op 
Report  from 
Washington 


7:30-7:55 
Farm  Quiz 

State  Farm 
Auto  Ins.  Co. 
C.  Brown 


20  Questions 


Farm  Story 


(Co-op)  New 
England  Barn 
Dance 
Jamboree 


Lombardoland 
U.S.A. 
S 


Chicago  Theatre 
of  the  Air 
S 


Co-op 
Ed  Pettitt 


Dance 
Orchestra 


Geerge  Hicks 
News 


H.  V.  Kaltenborn 
News 
Co-op 


People 


Theatre 
Royal 


The  Big 
Preview 


R.  J.  Reynolds 
Grand  Ole  Opry 

(II) 


D'Con  Corp. 
Country  Tune 
Parade  (137) 


Dude  Ranch 
Jamboree 


Pee  Wee 
King  Show 

Co-op 


News  trim 
NBC 


No  Network 
Service 


6:00  PM 


6:15 


6:30 


6:45 


7:00 


7:15 


7:30 


7:45 


8:1 


8:15 


8:30 


8:45 


9:( 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11:1 


11:15PM 


Lithcrii 
Hon 


Bandstand 
USA 


Sammy  Kaye 


U.  S.  Marine 
Band 


Author  Meets 
The  Critic 


Counter  Spy 
Dodge 

(Participating) 


4:30-4:55 
Nick  Carter 


4:55-5 
Credit  Union 
Lome  Greene 


The  Shadow 
P  &  G,  R.  J. 

Reynolds 
(Participating) 


i  rue  Detective 
Mysteries 


5:55-6 
I  ate  Farm  MuL 
C.  Brown 


U.  of  Chicago 
■•■■citable 


The  Catholic 
Hod 


American 
Forum 
of  the  Air 


Golden 
Voices 


TBA 


Weekend 
(Radio  "Sunday 
Newspaper") 
Participating 
See  Note 


Closed  Circuit 


Co-op 

M.M.  McBride 


The 
Martin  Block 
Show 
2:35-4 


Jack  Owens 
4-4:25 


Music  in  the 
Afternoon 
S 


Co-op 
Austin  Kiplinger 


Art  and 
Dotty  Todd 


Lum  8  Abner 
Co-op 


Musical 
Express 


P8G  Criieo 
Dr.  Maine 

(H3) 
P&G  Duz 
Guiding  Light 
(161) 


GF  Swan-Cal. 

Mrs.  Burton 
.  (HI) 
P&G  Tide 

Perry  Mason 

JS3L 


Toni  &  Bristol 
Myers  Nora 
Drake (197) 
P&G  Ivory  FiT 
Brighter  Day 
(177) 


Miles  Labs 
Hilltop  House 

_  R 


Lever,  Kellogg 
Housepirty  * 
(112)  R 
Pillsbury 
House  Party 
(194)  R* 


Toni,  Man.  Soap 
Wizard  of  Odds 

(HO) 
Gen.Fds.(4-4:05) 
Robl  Q.  Lewis 

an 


Corn  Prod. 
Sunshine  Sue 
(56) 


4:55-5  News 


No  Service 


Miles  Labi 
Cut  Matsoy 

Time  (149)  R 


Luncheon 
with  Lopez 


Fred  Bobbins 


2:25  Johnson  & 
Son,  News 


Ladies  Fair 


John 
Gambling 


Afternoon  News 


Mutual  Music 
Show 


Co-op 
Welcome  Ranch 


Tu&Th  Quaker 
SgL  Preston  of 
the  Yukon 
M-W-F  Songs 
of  the  B-BAR-B 


5:30-5:55 
M  W-F-Kellogg 
Wild  Bill  Hickok 

Tu&Th 
Derby-Sky  King 


No  Network 
Service 


Jano  Pickens 
2:55  News 
Bangharl 


TIT 
Life-Beautiful 

-SB- 

Road  of  Life 

HSBh- 

Pepper  Young 

Right  to  Happi- 
ness (163) 

— w — 

Backstage  Wife 

(175) 


Sterling  Drug 
Stella  Dallas 
M-W-F  (151) 
Sterling  Drug 
Widder  Brown 
M-W-F  (151) 
Manhtn.  Soap 
Woman  in  My 
House  (181) 


Just  Plain  Bifl 


Pharmacot 
Front  Page 
Farrell  (138) 


C-P-P 
Lorenzo  Jones 

(111? 
It  Pays  To  Be 
Married 
♦3-Plac 


Vinient  Lopez 
Show 

S 


Metropolitan 

Opera 
Texas  Co. 


Martha  Lou 
Harp 


Paulena  Carter 


Pop  Concert 


Peter  Lind 
Hayes  Show 


Let's  Pretend 


Make  Way 
For  Youth 


Report  From 
Overseas 


Adv.  in 
Science 


Farm  News 


World 
Assignment 


UN  on  the 
Record 


Operation  Music 


Saturday  at  the 
Chase 


Washington 
U.S.A 


5:30-45  p.m. 
Saturday  Sports 
Round-up 


5:45-6 
Daniel  Schorr 
News 


Symphonies  For 
Youth 


2:25 
Johnson  News 


101  Ranch  Boys 


Bandstand 
U.S.A. 


Sports  Parade 


Salute  to  the 
Nation 


Mac  McGiire 
Show 


5-5:05 
Johnson  News 
5:05-55 
Teen-agers 
Unlimited 


All  Star 
Parade  of  Bands 


Road  Show 
2  to  6  p.  m. 
(2 ' .  min.  local 
spot  announce- 
ments each 
half-hour) 


Explanation:  Listings  In  order:  Sponsor,  name  of 
program,  number  of  stations;  S  sustaining;  R  re- 
broadcast  West  Coast:  TBA  to  be  announced;  BP 
repeat  performance.   Time  EDT. 

ABC— 8:55-9  a.m.,  2:30-2:35  p.m..  4:25-4:30  p.m.. 
M.W.F.,  Time  for  Betty  Crocker.  Gen.  Mllln 
(319). 

7:55-8   p.m.,   M-F.   Chesterfield   Cigarettes.  Lea 
Griffith  &  The  News.  (332). 
10:30-10:35  p.m.,   M-F.  Philco  Corp..  Edwin  C. 
Hill  and  the  Human  Side  of  the  News  (310) 

CBS — 8:30-  9:15  a.m.  Sun.  General    Foods  Corp. 

Sunday  Gatherin'  109. 
11:30-11:35  a.m.  Sun.  Peter  Hacltes— News  (S) 
12-12:05   p.m.    Sat.    Campana— Bill   Shadel  188 
3:15-  3-30   p.m.   MWF  Lever— Houseparty  180 
3:15-  3:30  p.m.  Tue  Kellogg— &  Houseparty  191 
3:15-  3:30  p.m.  Fri  Green  Giant — Houseparty  171 
3:30-  3:45  p.m.  M-Th  Pillsbury— Houseparty  191 
3:30-  3:45  p.m.   Fri  Kellogg — Houseparty  192 
4-4:05  p.m.  M-F  Gen.  Fds.— Robert  (J.  Lewis  84 
Arthur  Godfrey- Clients  10-11:30  a.m. 

10-  10:15  a.m.   Knowmark  &  Kellogg    (alt.  Fri.) 

10:15-30  a.m.  Snow  Crop  &  Kleenex  (alt.  days)  199. 
10:30-45  a.m.  Frigidaire  Tu.  Th. ;  Star  Kist  M, 

W.  Alt.   Fri.  198. 
10:45-11   a.m.    Lever  M.-W.,   Toni   Tu-Th.  (alt. 

Fri.)  203. 

11-  11:15  a.m.   Pillsbury  M.-W..  alt.  Fri.;  Natl. 
Bis.,  Tu.-Th.,  alt.  Fri.  203. 

11:15-30    a.m.     Liggett    &    Meyers  M.-W.-F.; 

Pillsbury  Tu.-Th.  206. 
11:25-30  a.m.  TBA. 

MBS— M-F    8:45-8:55    a.m.— Gabriel  Heatter. 
M-W-F   8:55-9   a.m. — Titus  Moody— Dodge. 
Credit  Union  Nat'l  Assoc.  4:55-5:00  p.m  Sunday. 
5:55-6:00  p.m.,  M-F,  Cecil  Brown-S.  C.  Johnson 
9-:i:05  p.m..  M-F.  Julms-Manville.  Bill  Henry. 
Mon.-Fri.  8:00-8:30  p.m.  Programs— Multi -Message 
Plan  Participants — 
R.   .7.    Reynolds  Tobacco  Co. — Mon.,   Tues.  & 
Thurs. 

Chevrolet — Mon.-Fri. 
Procter  it-  Gamble — Mon-Frl. 
S.O.S.   Company — Mon.   &  Wed.;  Tu.   &  Th. 
alt.  wks. 

Mon.-Fri.  11:25-11:30  a.m.  S.  C.  Johnson— Neus 

NBC— 8-8:15  a.m.,  Skelly  Oil.  M-F.  News  (28); 
t  Pharmaco  "Front  Page  Farrell,"  alt.  days. 
Three-Plan: 

Lewis-Howe.  Hudnut  Sales  Co.  Tu.  Fibber 
McGee  &  Molly:  Wed.  Second  Chance;  Th.  It 
Pays  to  be  Married. 

February  22,  1954 


NETWORKS 


CBS-TV  Readies 
'Morning  Show' 

The  network  enters  7-9  a.m. 
position,  opposite  NBC-TV's 
'Today/  with  informative  type 
show  featuring  news,  inter- 
views, remote  live  pickups 
and  music. 

PLANS  for  CBS-TV's  multiple-hour  entry  into 
early-morning  television,  to  be  launched  March 
15  [B«T,  Feb.  15],  were  announced  last  week 
by  Hubbell  Robinson  Jr.,  CBS-TV  vice  presi- 
dent in  charge  of  network  programs. 

The  series  will  be  seen  7-9  a.m.  Monday 
through  Friday,  opposite  NBC-TVs  Today 
show,  and  is  described  by  Sig  Mickelson, 
CBS-TV  director  of  news  and  public  affairs, 
whose  department  will  produee  it,  as  being 
"CBS  television's  formula  for  keeping  our 
viewers  well  posted  on  the  world's  news  while, 
at  the  same  time,  giving  them  liberal  portions 
of  popular  music  and  entertainment  features." 

Mr.  Mickelson  said  that  The  Morning  Show, 
which  will  feature  CBS  newsmen  Walter  Cron- 
kite  and  Charles  Collingwood  as  regular 
"anchor  man"  and  reporter,  respectively,  "will 
bring  viewers  completely  up-to-the-minute  con- 
cerning the  news  of  the  previous  24  hours  and 
will  give  them  an  informed  prelude  to  upcom- 
ing events;  it  will  offer  interviews  with  interest- 
ing people  from  the  entertainment  world  and 
from  sports  and  industry  as  well  as  remote 
'live'  broadcasts  of  important  or  interesting 
events  in  these  fields;  the  program  will  also 
present  sprightly  and  pertinent  information  on 
all  phases  of  living  from  the  latest  modes  in 
male  and  female  fashions  to  the  latest  com- 
muniques from  the  frontiers  of  science." 

The  show  will  originate  from  Studio  41  in 
CBS-TV's  Grand  Central  Terminal  quarters. 
Part  of  the  set  will  be  a  working  newsroom. 
A  new  electronic  weather  map  will  be  used, 
and  time  signals  will  be  electronically  super- 
imposed on  the  broadcast  so  as  to  be  seen  as 
well  as  heard,  spokesmen  said. 

Series  will  be  seen  at  7-9  a.m.  local  time  in 
East  and  Midwest.  Officials  said  there  are  no 
present  plans  for  extending  it  to  the  Mountain 
Time  Zone,  and  that,  if  it  should  later  be  de- 
cided to  feed  early-morning  program  of  this 
type  into  that  area,  the  expansion  might  logi- 
cally be  accomplished  by  an  eastward  exten- 
sion of  Panorama  Pacific,  early  morning  (7-9 
a.m.  PST)  program  currently  seen  on  CBS-TV 
stations  in  Los  Angeles,  San  Francisco  and 
San  Diego. 

Paul  Levitan  will  produce,  Tom  Donovan 
will  be  show  director,  Vince  Walters  news 
director,  and  Jack  McGiffert  head  of  the  fea- 
ture writing  division. 


ABC-TV  Promotes  Huntington 

ELEVATION  of  George  T.  Huntington  to  the 
newly-created  post  of  manager  of  sales  develop- 
ment for  ABC  Radio  from  his  position  of  net- 
work radio  sales  promotion  staff  writer  was 
announced  last  week  by  Gene  Accas,  ABC 
director  of  network  radio  sales  promotion. 
Mr.  Huntington  joined  ABC  in  October  1952. 


WISH-TV  to  Join  ABC 

WISH-TV  Indianapolis  will  become  a  basic 
affiliate  of  ABC-TV  when  it  begins  commercial 
operation  July  1.  It  will  replace  WFBM-TV 
as  the  ABC-TV  outlet  there.  WISH-TV  (ch.  8) 
is  licensed  to  Universal  Broadcasting  Co.,  with 
Robert  B.  McConnell  as  general  manager. 


STABILE  TO  DIRECT 
ABC  BUSINESS  UNIT 

CREATION  of  a  business  affairs  department 
for  ABC  and  the  appointment  of  James  A. 
Stabile  as  its  director  were  announced  last 
Friday  by  Robert  E.  Kintner,  ABC  president. 

In  the  newly  created  position,  Mr.  Stabile 
will  be  responsible  for  all  negotiations  and 
contracts  affecting 
all  ABC  radio  and 
television  programs. 
The  services  of  this 
new  department  also 
will  be  available  to 
ABC  Film  Syndica- 
tion and  to  ABC's 
owned  stations  in 
New  York,  WABC 
and  WABC-TV. 

Mr.  Stabile  has 
been  associated  with 
ABC  since  Decem- 
ber 1951,  when  he 
joined  the  network's 
legal  department.  A  year  later  he  was  named 
administrative  manager  of  the  ABC-TV  pro- 
gram department,  the  position  he  held  until 
his  promotion  to  director  of  the  business 
affairs  department. 


MR.  STABILE 


Lee  Intl.  Tv  Network 
To  Debut  This  Spring 

President  R.  L.  Kulzick  distrib- 
utes confidential  brochure  to 
station  managers  explaining 
the  network. 

A  NEW  "secondary  tv  network,"  described  by 
its  president  as  six  years  in  the  making,  is 
scheduled  to  make  its  debut  this  spring. 

Known  as  Lee  International  Tv  Network, 
the  project  is  headed  by  R.  L.  Kulzick,  of  409 
E.  Washington  Ave.,  Madison  3,  Wis.  (Phone 
6-7290).  It  is  a  division  of  R.  Lee  Ltd. 

Mr.  Kulzick  described  the  project  as  "a  very 
major  network."  He  refused  to  tell  B»T  about 
details  of  the  plan,  giving  "no  comment"  re- 
plies to  any  questions  involving  operations  or 
program-for-time  exchanges. 

A  brochure,  which  Mr.  Kulzick's  announce- 
ment-letter to  stations  described  as  a  "rough 
booklet,"  briefly  narrates  the  Lee  story.  It  is 
obvious  from  the  contents  that  the  network 
will  be  a  film  operation,  with  programs  having 
simultaneous  release  at  all  stations.  "They 
haven't  seen  it  somewhere  else  first,"  according 
to  the  brochure. 

Mr.  Kulzick  implied  in  some  of  his  answers 
that  he  has  established  contact  with  stations. 
"We'll  have  something  in  another  week,"  he 
told  B«T,  but  later  said  the  announcement 
might  not  come  out  before  April. 

The  letter,  described  as  a  "confidential  report 
to  tv  station  managers  only,"  says  the  six-year 
developmental  work  has  yielded  information 
and  material  that  "will  give  the  viewer  new, 
different  programs  that  they  want  and  like.  We 
will  give  sponsors  the  vehicle  and  merchandis- 
ing they  need  to  make  tv  pay  off  as  it  should 
for  all.  The  member  station  gets  the  income 
and  increased  program  strength  to  gain  new 
cash  and  more  viewers  for  a  bigger  audience. 
These  are  powerful  statements.  Let  us  prove 
them  to  you." 

Promising  a  "national  meeting  in  Chicago 
soon,"  Mr.  Kulzick  warned  stations,  "You  have 
only  ten  days  to  indicate  your  interest."  The 


letter  was  dated  Feb.  8  and  called  for  a  Feb. 
indication  of  interest. 

The  brochure,  after  explaining  that  Lee  i. 
work  is  "planned  as  a  secondary  network; 
supplement  your  station  programming,"  ai 
that  present  affiliation  can  be  kept  while  addj 
program  strength  and  station  income. 

Describing  the  care  and  skill  that  will  be  ' 
into  productions,  the  brochure  says  there  \ 
be  no  sustaining  programs.  Lee  star  talent  i 
be  available  for  local  appearances.  The  ^ 
work  "will  have  its  own  exclusive  music,  m 
protected  and  available  first  only  on  Lee 
grams,  as  well  as  on  sheet  music  and  recoi 
in  addition  to  regular  source  music."  Public 
and  advertising  will  be  furnished  stations,  i 
explained,  and  the  brochure  continues,  ") 
tional  sales  by  local  stations  made  easy  » 
separate  commissions  to  stations  and  to 
tion  time  salesmen." 

The  first  seven  shows,  four  day  and  tb1 
night,  are  described  as  ready  for  productr 
Day  programs  are  in  five-minute  segments  ; 
night  programs  in  10-minute  segments,  giv 
firms  that  hitherto  have  been  unable  to  aff. 
tv  an  opportunity  to  buy  a  low-cost  telecasii 

"You  get  all  13  and  Lee  gets  three  ho' 
daily,  seven-days-a-week  time  option,  two  ho' 
daily  daytime  option  and  one  hour  daily  ni{ 
time  option,"  the  brochure  continues.  "To  ejl 
program  adjustments  Lee  International  \ 
'ease'  into  its  option  time,  taking  lim^ 
amounts  of  daytime  and  nightime  periods  u 
the  maximum  is  absorbed.  Actual  times  " 
set  by  station-network  personnel  confere^ 
after  station  affiliation  is  contracted."  Only  i 
station  in  an  area  can  affiliate,  it  is  stat 
Because  of  time  shortage  a  mail  approacb 
used  instead  of  personal  contact,  the  broch 
concludes. 


DuMont  Network  Names 
Rosenberg  to  Sales  Post 

APPOINTMENT  of  E.  J.  Rosenberg,  rece^' 
an  independent  packager  of  television  and  ra 
programs  in  New  York,  to  the  newly-crea, 
position  of  director  of  sales  development  of 
DuMont  Televis 
Network  was 
nounced  last  wi 
by  Gerry  Mar 
director  of  stales 
Prior  to  launch 
his  own  business,  j 
Rosenberg  was  j 
10  years  execu; 
vice  president 
TransAm  eric 
Broadcasting  &  T 
casting  Corp.,  V 
supervision  over  \ 
duction  and  sales 
velopment  for  s, 
programs  as  Life  Can  Be  Beautiful,  Light 
the  World,  The  Parker  Family,  Famous  J' 
Trials  and  Texaco  Star  Playhouse. 
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NBC-TV's  Per-1000  Cost 
Down  $9.47  Since  1948 

POINTING  up  the  "dramatic"  drop  in  tel< 
sion's  cost-per-thousand  as  set  circulation 
increased,  NBC  noted  last  week  that  cost-j 
thousand  tv  homes  on  the  full  NBC-TV  I 
work  had  dropped  from  $12.39  in  March  B 
to  $2.92  in  January  of  this  year. 

Hugh  M.  Beville  Jr.,  NBC  director  of 
search  and  planning,  who  released  the  tab! 
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WFBG-TV 


Channel  10 


316,000  watts 


Covers  Central  and 
Western  Pennsylvania 


You  Need  No  Other  Station  Between  Pittsburgh 
and  Harrisburg  to  Cover  This  Important  Market 


:v      %  f  "-^/JOHNSTOWN    /       7  /V*/        /WisVuiw  s; 


^y*-%     /^LANCASTER  >PHILADELPHiA^ 


/  / 


Here  Is  Selling  Power  PLUS: 


SET  COUNT 


418,798  as  of  January  1,  1954,  and  it's  sets  that 
count 


TOWER  HEIGHT       2727  feet  above  sea  level,  990  feet  above  aver- 
age terrain  on  Wopsononock  Mountain 

RADIATED  POWER  316,000  watts  on  Channel  10,  the  maximum  al- 
lowed by  FCC  on  any  VHF  Channel 

RICH  MARKET  640,000  families  spending  over  $1.9  billion  in 

retail  sales 

SUCCESS  STORY       6115  pieces  of  mail  in  response  to  4  Santa 
Claus  programs 


THE 


ABC 
NBC 
DU  MONT 


m 


GABLE  BROADCASTING  CO. 


Altoona,  Pa. 

Channel  10,  316,000  watts        1340  kc,  NBC 


Represented  Exclusively  by  H-R  Television,  Inc. 
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Radio's 
one-book 


library! 


There's  just  no  book  like  Broadcasting  Yearbook-Marketbook. 
We  say  that  bluntly,  honestly  and  proudly. 

It's  a  one-book  library  of  one  of  the  most  vibrant,  all-embracing 
arts  of  our  day. 

In  Broadcasting  Yearbook's  482  crisply-edited,  clearly -written 
and  minutely-accurate  pages — we're  not  counting  the  lavish  covers — 
is  the  story  of  radio  today — as  of  now. 

Again  for  the  20th  year  its  precise  editorial  periscope  sweeps  a  massive 
sea  of  vital,  money-making,  decision-making  facts  regarding  radio. 

It  says,  "Here  is  radio  as  it  stands — every  part  of  radio.   Here  is  your 
industry  and  the  facts  you  need  every  minute  of  your  working  day." 

Anyone  who  is  anyone — and  that  even  goes  for  Mary  Plunkett,  the 
schedule  typist — must  have  Broadcasting  Yearbook  at  his  or  her  elbow > 

Got  yours?   If  not.  .  .  . 

Please  write  today  .... 

BROADCASTING  YEARBOOK-MARKETBOOK* 

1735  DeSales  St.,  NW 
Washington,  D.C.       ME.  8-1022 


*Single  copy  price  $5.00.     (With  yearly  subscription 
to  52  weekly  issues:  $9.00) 
(With  complete  package, 
including  Telecasting 
Yearbook-Marketbook  pub- 
lished in  August,  $11.00). 


RADIO  NEWSREEL 


KMO  Tacoma,  Wash.,  will  carry  the  Frederic 
W.  Ziv  Co.  musical  show,  Hour  of  Stars,  five 
days  a  week  with  sponsorship  by  Carstens 
Packing  Co.  Signing  (I  to  r):  Harry  Sedgewick, 
KMO  acct.  exec;  Mrs.  Lome  McKendry,  adv. 
mgr.,  and  Michael  Rivisto,  asst.  adv.  mgr., 
both  Carstens,  and  "Mac"  McKenzie,  KMO 
gen.  sis.  mgr. 


WCCO  Minneapolis-St.  Paul  has  aired  Cedric 
Adams'  Nighttime  News  15  years  under  spon- 
sorship of  American  Bakeries  (Taystee  bread). 
Letting  this  be  known  are  (I  to  r):  Phil  Lewis, 
WCCO  sis.  mgr.;  Mr.  Adams;  Joe  Tombers, 
American  Bakeries  v.  p.,  and  Larry  Haeg, 
WCCO  gen.  mgr. 


WMAQ  Chicago,  NBC  o&o  outlet,  will  broad- 
cast a  six-month  saturation  campaign  by 
Goebel  Brewing  Co.  Contracting  are  (I  to  r): 
Seated — Charles  E.  Carey,  v.  p. -gen.  mgr.,  and 
Edwin  J.  Anderson,  pres.,  both  Goebel.  Stand- 
ing— Herbert  R.  Bayle,  v.  p. -media  dir., 
Brooke,  Smith,  French  &  Dorrance,  and  Robert 
Miller,  NBC  Spot  Sales,  Detroit. 


WCAU  Philadelphia  signs  with  the  Texas  Co. 
for  a  52-week  Texaco  news,  weather  and 
sports  program  saturation  package.  L  to  r, 
J.  J.  Finn,  Phila.  zone  mgr.,  Texas  Co.;  Donald 
W.  Thornburgh,  pres. -gen.  mgr.,  and  John  S. 
DeRussy  (standing),  sis.  mgr.,  both  WCAU, 
and  R.  L.  Saunders  Jr.,  asst.  div.  sis.  mgr., 
sis.  dept.,  Texas  Co. 


PERSONNEL  RELATIONS 


AFM-NETWORKS  CONTRACT  SETTLEMENT 
HINTED  IN  'ROUND-THE-CLOCK'  PARLEYS 

Report  is  that  the  musicians  have  backed  down  from  their  demand 
that  only  'live'  musicians  be  used  on  live  programs.  Petrillo,  AFM 
president,  rules  against  any  wildcat  strike  of  the  New  York  local. 


POSSIBILITIES  of  a  settlement  in  the  five- 
week-long  contract  negotiations  between  radio 
and  television  networks  and  the  American  Fed- 
eration of  Musicians  loomed  brightly  late  last 
week  as  negotiators  held  an  around-the-clock 
session  until  3:30  a.m.  Friday  and  scheduled 
another  meeting  on  Friday  afternoon. 

Though  full  details  could  not  be  ascertained, 
it  was  reported  that  the  Federation  had  re- 
lented on  demands  for  employment  of  "live" 
musicians  on  all  live  programs,  which  networks 
have  been  resisting  firmly.  At  an  early-morning 
session  Friday  Al  Manuti,  president  of  New 
York  Local  802,  which  had  spearheaded  the 
"live"  musicians  issue,  was  said  to  have  been 
persuaded  to  abandon  his  stand  because  of  the 
networks'  stand-pat  attitude.  As  a  conciliatory 
gesture,  the  networks  were  said  to  be  consider- 
ing some  expansion  of  the  number  of  musicians 
employed  on  their  staffs  as  well  as  an  increase 
in  pay. 

The  optimistic  outlook  in  negotiations  came 
as  James  C.  Petrillo,  AFM  president,  joined 
officials  of  key  locals  in  New  York  and  Chicago 
at  the  New  York  sessions.  Mr.  Petrillo,  who 
had  participated  briefly  in  a  preliminary  meet- 
ing with  networks  in  mid-January,  had  been 
occupied  on  other  Federation  business  until 
last  week.  One  indication  that  the  Federation 
was  not  considering  any  immediate  drastic 
steps  was  a  pronouncement  by  Mr.  Petrillo  last 
Tuesday  that  there  would  be  no  strike  by  any 
local  unless  AFM  granted  approval.  This  rul- 
ing dispelled  any  prospects  for  a  "wildcat" 
strike  by  Local  802  which  provided  Mr.  Manuti 
with  strike  authorization  power  several  weeks 
ago. 

Constant  Conferences 

The  seriousness  of  the  talks  with  NBC,  ABC 
and  CBS  representatives  can  be  adduced  by  the 
heavy  schedule  of  negotiation  sessions.  Over- 
time meetings  were  held  on  Monday,  Tuesday, 
Wednesday  and  Thursday,  and  another  session 
was  held  on  Thursday  night.  A  Federation 
official  commented  that  "there's  still  a  lot  of 
hard  work  to  done,  and  we  may  as  well  keep 
on  talking." 

Though  the  extended  deadline  of  the  present 
three-year  contract  expired  last  Monday,  nego- 
tiations were  being  continued  on  a  day-to-day 
basis.  It  was  believed  that  if  the  deadlock 
continues,  AFM  will  not  call  a  strike  suddenly, 
but  will  set  a  deadline. 

The  networks  were  reported  to  be  firmly  re- 
sisting AFM's  demands  on  "live"  musicians  and 
to  be  countering  with  proposals  which  would 
grant  them  the  right  to  record  all  cues,  bridges 
and  mood  music  and  extend  the  present  un- 
restricted use  of  recorded  music.  Mr.  Petrillo, 
according  to  AFM  officials,  appeared  to  be 
leaning  toward  the  sentiments  of  Local  802. 
which  warned  three  years  ago  that  the  in- 
creased use  of  recorded  music  by  the  networks 
was  sounding  a  death  knell  for  musicians. 


Composers  Guild  Plans 
March  Ratification  Meet 

SIMULTANEOUS  general  meetings  in  New 
York  and  Hollywood  are  being  considered 
about  March  18,  to  ratify  the  constitution  and 
by-laws  of  the  newly  organized  Composers 
Guild  of  America,  formed  to  bargain  for  com- 


posers active  in  radio,  tv,  films  and  theatre.1 

At  a  New  York  general  meeting  Feb  2, 
which  Robert  Russell  Bennett,  Deems  Tayl 
and  Arthur  Schwartz  of  the  eastern  CGA  coi 
mittee  acted  as  co-chairmen,  plans  for  form 
tion  were  approved  unanimously,  according 
organization  executives.  Present  were  Lei 
Stevens  and  Mack  David,  of  the  West  C03 
committee. 

Attorneys  Leonard  Zissu  and  Abe  Marc 
are  making  final  revisions  on  the  CGA  cons 
tution  and  by-laws 


TWA  Would  Re-Form 
To  Add  Other  Media 


EFFORTS  to  reorganize  as  one  overall  uni( 
for  all  entertainment  medium  writers  and  th 
bolster  its  position,  will  be  made  by  Te\e\ 
sion  Writers  of  America  at  a  Hollywood  mer 
bership  meeting  Wednesday  night. 

TWA,  victim  of  internal  dissension,  in  tl 
past  several  weeks  has  lost  a  number  of  ki 
members  who  resigned  over  retention  by  tl 
Western  Region  group  of  its  executive  seer 
tary,  Joan  LaCour,  who  refused  to  answ 
questions  on  purported  membership  in  the  Cor 
munist  Party  at  a  recent  closed  hearing  by 
House  Un-American  Activities  subcommitti 
[B»T,  Jan.  14]. 

With  the  union's  position  weakened  throuj 
loss  of  membership,  NBC,  CBS  and  ABC 
networks  are  reported  to  have  withdrawn  the 
tentative  agreement  to  give  TWA  a  100%  u. 
ion  shop  in  the  current  prolonged  contract  n 
gotiations. 

Although  TWA  last  year  won  over  Scre( 
Writers  Guild  in  an  NLRB  vote  to  represe; 
network  free  lance  tv  writers,  SWG  is  said  to  I 
considering  a  petition  for  a  new  election  t 
June.  With  TWA  considered  vulnerab)' 
through  loss  of  membership  and  prestige,  SWi" 
would  contest  the  new  union's  jurisdiction,  J 
was  said. 

SWG,  also  an  advocate  for  one  overall  unic$ 
for  all  writers,  has  felt  the  original  loss  of  nei 
work  tv  free  lance  writers  was  due  primarily  t 
failure  by  Authors  League  of  America  to  hat 
die  the  New  York  campaign  properly. 


TWG  to  Negotiate  Soon 
On  Comedy,  Variety  Writers 

NEGOTIATIONS  covering  writers  of  corned 
routines  and  variety  sketches  for  tv  films  ai 
expected  to  start  "shortly"  between  the  Telr, 
vision  Writers  Group  of  Screen  Writers  Guili 
and  the  Alliance  of  Television  Film  Producei 
as  well  as  other  tv  film  producers  not  affiliate 
with  the  latter  trade  group.  TWG  has  appointe 
a  special  committee  headed  by  Devery  Fre< 
man,  with  its  members  drawn  entirely  frorj 
the  field  of  comedy  writers  to  work  out  a  prc^ 
gram  of  demands. 

Terms  and  conditions  covering  these  specifi 
areas  of  writing  were  withheld  by  SWG  i 
earlier  negotiations  with  the  ATFP  and  othe 
tv  film  producers  in  order  to  give  further  tim 
to  their  study,  it  was  explained. 
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I'D  NEVER  HEARD  OF  OAK  HILL,  W.  VA.! 


STATE'S  SECOND  LARGEST  STATION 


SURPRISES  MANY  TIME  BUYERS! 


STATION  COVERAGE  DETAIL  BY  NCS  AREAS 


Total 

lie  Homes 
n  Area 

STATE 
NCS  Area 
County 

DAYTIME 

No.  of 
Counties 

4-Week  Cum. 

Weekly 

Average  Day 

NCS  Circ. 

%* 

NCS  Circ. 

%* 

NCS  Circ. 

%* 

WEST  VIRGINIA 

20,370 

FAYETTE 

1 

18,490 

90 

18,220 

89 

10,150 

49 

18,190 

GREENBRIER 

3 

15,490 

85 

15,130 

83 

6,720 

36 

MONROE 

SUMMERS 

66,940 

KANAWHA 

1 

10,310 

15 

7,180 

10 

4,410 

06 

14,570 

LEWIS 

4 

3,110 

21 

2,280 

15 

1,680 

11 

BRAXTON 

DODDRIDGE 

GILMER 

18,260 

LOGAN 

1 

2,780 

15 

1,960 

10 

1,020 

05  ! 

19,440 

MERCER 

1 

8,000 

41 

6,480 

33 

3,990 

20 

14,290 

NICHOLAS 

3 

11,450 

80 

11,080 

77 

6,620 

46 

CLAY 

WEBSTER 

23,930 

RALEIGH 

1 

20,220 

84 

19,610 

81 

8,540 

35 

12,290 

ROANE 

4 

2,720 

22 

1,990 

16 

1,460 

11 

CALHOUN 

JACKSON 

WIRT 

16,750 

WYOMING 

2 

9,630 

57 

8,610 

51 

6,730 

40 

BOONE 

225,030 

10  TOTAL 

21 

102,200 

92,540 

51,320 

%  of  Radio  Homes  in  Area 


and  <>' 
rther  I 
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Pardon  us  if  we  give  you  a  jolt,  but  li'l  ole 
Oak  Hill  does  contain  WO  AY  —  the  second 
most  -  powerful  radio  station  in  West 
Virginia!  Matter  of  fact,  we  think  you'll 
have  a  tough  time  finding  another  radio 
station,  anywhere,  that  gives  you  102,200 
daytime  families  for  a  mere  $21.60  per 
quarter  hour  (26-time  rate). 

Our  national  business  shows  steady  gains, 
month  after  month.  How  about  joining  the 
parade?  Address  Robert  R.  Thomas,  Man- 
ager, at: 

WOAY 

OAK  HILL,  WEST  VIRGINIA 

10,000  Watts  AM 
20,000  Watts  FM 
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-MANUFACTURING- 


GOOD  YEAR  FOR  ELECTRONICS  FORESEEN 
BY  MANUFACTURERS  IN  NEW  YORK  PANEL 

Mass  market  for  color  tv  seen  developing  in  1956  by  RETMA's 
Sprague  who  also  cites  factors  to  prove  that  black-and-white  is 
not  doomed  to  obsolescence. 


DESPITE  the  complexities  engendered  by  color 
tv,  the  electronics  industry  has  a  bright  out- 
look for  1954. 

This  conclusion  was  drawn  at  a  round-table 
discussion  in  New  York  last  Thursday  in 
which  executives  of  six  electronics  manufac- 
turing companies  projected  the  course  of  their 
industry  during  1954  at  a  meeting  of  mem- 
bers of  the  New  York  Society  of  Security 
Analysts.  A  detailed  blueprint  of  things-to- 
come  in  the  industry  was  offered  by  Robert 
C.  Sprague,  chairman  of  the  board  of  the 
Radio-Electronics-Television  Mfrs.  Assn.  and 
chairman  of  the  board  of  the  Sprague  Elec- 
tronics Co.,  North  Adams,  Mass.,  and  was 
substantiated  in  brief  talks  by  other  speakers. 

Participating  in  the  discussion,  held  at  the 
Hotel  Roosevelt  following  a  three-day  meet- 
ing of  RETMA  (see  story,  page  37),  were 
Robert  C.  Tait,  president  of  Stromberg-Carlson 
Co.,  Rochester;  H.  Leslie  Hoffman,  president 
of  Hoffman  Radio  Corp.,  Los  Angeles;  Wil- 
liam S.  Parsons,  president  of  the  Centralab 
Division  of  Globe  Union  Inc.,  Milwaukee; 
Frank  Freimann,  president  of  Magnavox  Co., 
Fort  Wayne,  Ind.,  and  David  Schultz,  treasurer 
of  Raytheon  Mfg.  Corp.,  Waltham,  Mass. 

Mass  market  for  color  tv  sets  will  develop 
in  1956,  with  black-and-white  and  radio  con- 
tinuing in  heavy  demand,  Mr.  Sprague  said,  pre- 
dicting a  demand  for  1 1  million  radio  sets. 

Output  of  color  sets  will  not  exceed  150,000 
this  year,  he  predicted,  with  prices  ranging 
from  $800  to  $1,200.  Looking  into  future 
costs,  he  estimated  mass  production  will  bring 
color  sets  down  "to  a  range  of  25%  to  50% 
above  that  for  black-and-white  sets  of  com- 
parable picture  size." 

While  retail  sales  of  tv  sets  were  "virtually 
at  peak  levels  in  1953,"  Mr.  Sprague  said  a 
sudden  sales  drop  beginning  in  September 
likely  can  be  traced  directly  "to  the  widespread, 
but  often  incomplete,  publicity  given  to  color 
tv  last  fall,  culminating  in  the  authorization 


RCA's  first  50-kw  vhf  tv  transmitter  gets 
final  test  and  inspection  at  the  company's 
plant  at  Camden,  N.  J.  The  transmitter 
has  been  shipped  to  Minneapolis  to  be 
used  by  ch.  1 1  sharetimers  WMIN-TV  and 
WTCN-TV  [AT  DEADLINE,  Feb.  15]. 


of  the  NTSC  color  system  by  the  FCC  in 
mid-December." 

He  found  evidence  that  the  public  has  since 
become  "much  better  informed  as  to  the 
prices  and  availability  of  color  sets,  and  al- 
though retail  sales  figures  for  January  are  not 
yet  at  hand,  increased  purchases  of  black-and- 
white  sets  by  dealers  which  have  been  reported 
in  recent  weeks  appear  to  reflect  revived  in- 
terest in  black-and-white  on  the  part  of  con- 
sumers. If  this  trend  continues  the  inventory 
situation  may  have  over-corrected  itself  in 
another  month  or  two." 

He  also  said: 

"One  of  the  best  indications  I  know  of  that 
color  is  not  going  to  make  black-and-white 
television  obsolete  is  the  fact  that  television 
itself  has  not  yet  supplanted  radio  and  gives 
no  sign  of  doing  so.  Today  there  are  ap- 
proximately 120  million  radio  sets  in  use,  lo- 
cated in  about  94%  of  the  nation's  homes  and 
in  more  than  three-quarters  of  the  cars  on 
the  road.  The  number  of  radios  is  increasing 
each  year,  the  ratio  having  risen  from  IV2 
sets  per  household  at  the  end  of  the  war  to 
about  2  per  home  at  the  present  time.  Demand 
for  home  sets  of  all  types  was  down  slightly 
last  year,  to  7.1  million  from  7.7  million  in 
1952,  but  this  was  more  than  offset  by  a  sharp 
increase  in  auto  radios,  to  5.2  million  from 
3.2  million." 

Predicts  Increased  Sales 

Looking  into  1954  prospects,  Mr.  Sprague 
said,  "I  shall  be  surprised  if  the  electronics 
industry  does  not  chalk  up  another  increase 
in  total  sales.  In  view  of  the  fact  that  there 
may  still  be  some  confusion  in  the  minds  of 
the  public  about  color,  there  may  be  a  drop 
of  modest  proportions  in  sales  of  tv  sets,  espe- 
cially if  unemployment  continues  to  increase 
and  consumer  purchasing  power  is  impaired. 
However,  past  experience  has  shown  that  the 
public  will  buy  television  and  radio  sets  if 
they  are  competitively  priced  and  well  mer- 
chandised, and  recent  surveys  of  consumer  buy- 
ing intentions  indicate  that  many  people  con- 
sider 1954  a  good  year  in  which  to  buy  dur- 
able goods.  I  am  sure  those  in  the  industry 
who  sell  to  the  consumer  will  be  prepared  to 
meet  this  demand."  He  pointed  to  the  fast 
growth  in  the  number  of  tv  stations. 

Only  3.6  million  of  the  27  million  sets  in 
use  are  equipped  for  uhf  reception,  Mr.  Sprague 
said,  and  these  represent  only  a  third  of  the 
1 1  million  homes  already  within  range  of  uhf 
stations.  He  said  another  15  million  homes 
within  range  of  a  tv  signal  have  no  sets  at 
all,  and  a  good  replacement  market  also  is 
indicated. 

The  year  should  bring  a  market  for  around 
6  million  tv  sets  at  retail,  Mr.  Sprague  pre- 
dicted, justifying  output  of  about  5.8  million 
black-and-white  sets.  As  the  public  becomes 
aware  of  color  problems,  tv  demand  will  pick 
up  with  production  in  the  second  half  of  1954 
about  the  same  as  that  in  1953. 

Demand  for  auto  sets  may  drop  to  about 
4  million  this  year  but  he  anticipated  a  total 
market  for  1 1  million  radio  sets  of  all  types. 
This  would  bring  another  year  of  $1.3  billion 
worth  of  radio-tv  business  at  the  factory,  plus 
$3  billion  in  military  business  and  $700  mil- 


lion worth  of  industrial  equipment  and  replaj 
ment  parts. 

Cutback  in  tv  output  in  November  and  1 
cember  brought  inventories  down  to  1.9  n 
lion,  which  Mr.  Sprague  said  is  not  far  fr\ 
normal. 

Along  with  supporting  Mr.  Sprague's  I 
servations,  Mr.  Tait  commented  that  the  1 
resources  of  the  electronics  industry 
been  far  from  tapped  and  said  the  fields , 
communications  and  electronics  are  becom: 
more  closely  allied  every  day.  He  cited  I 
development  by  Stromberg-Carlson  of  a  co 
pletely  electronic  telephone  switchboard  j 
replace  the  presently  mechanically -control 
type,  but  said  the  invention  has  not  been 
fined  to  the  point  where  it  can  be  market 

Mr.  Hoffman  predicted  a  continuing  grov) 
for  the  electronics  field  in  1954  and  adc 
that  his  company  is  in  a  particularly  adv! 
tageous  circumstance  because  it  is  located 
the  West  Coast,  which  he  described  as 
area  that  is  headed  for  more  expansion. 

Parsons  Sees  50-75%  Rise 

Mr.  Parsons  offered  a  prediction  that  j 
five  years  the  electronics  industry  will  gr, 
by  50  to  75%  over  its  present  size.  He  1 
that  Centralab,  which  manufactures  ccj 
ponents,  will  grow  side  by  side  with  mak 
of  the  end  product.  To  prepare  for  the 
ture,  he  said,  Centralab  conducts  a  progr; 
of  continuous  research  designed  to  imprc 
the  quality  of  parts  supplied  to  manufacture 

Mr.  Schultz  asserted  that  the  future  of  1 
electronics  industry  is  bright  in  this  period 
the  Cold  War,  claiming  that  the  governmi 
will  continue  to  require  military  electro, 
equipment.  He  pointed  out  that  70%  of  R; 
theon's  business  is  for  the  government  a| 
noted  that  the  company  currently  has  a  bai 
log  of  orders  amounting  to  some  $180  milli< 

In  reply  to  a  question  from  the  audienj 
Mr.  Tait  said  he  believed  that  color  tv  woi 
have  as  much  impact  on  the  large  set  mai 
facturer  as  on  the  small  and  medium-siz 
manufacturers.  He  said  color  has  creat 
problems  for  all  sizes  of  manufacturer,  por 
ing  out  that  the  small  firm  might  be  in  a  bet 
position  to  re-distribute  its  sets  away  fn 
markets  where  sales  have  been  poor. 

On  another  question  relating  to  the  prospe 
for  reduction  in  price  of  color  tv  tubes,  Jose1 
B.  Elliott,  RCA  executive  vice  president 
charge  of  the  Consumer  Products  Divisu 
said  he  believed  that  a  lower  price  is  in  1 
offing.  Mr.  Elliott,  who  did  not  participate 
the  round-table  discussion  but  was  a  spec 
guest,  said  he  based  his  belief  on  past 
complishments  of  the  electronics  industry. 


Edgar,  Watters  Promoted 
By  RCA  International 

THE  PROMOTION  of  H.  C.  Edgar  and  Alb 
F.  Watters  to  newly-created  administrat 
posts  in  the  RCA  International  Division  w< 
announced  last  week  by  Meade  Brunet,  R^i 
vice  president  and  the  division's  managi 
director. 

Mr.  Edgar,  formerly  merchandising  direci 
of  the  division,  was  advanced  to  director 
export.  He  has  been  with  RCA  since  1924. 

Mr.  Watters,  formerly  vice  president 
charge  of  personnel  for  the  RCA  Victor  Di; 
sion,  was  promoted  to  director  of  associat 
company  operations  for  the  division.  He  join 
RCA's  tube  manufacturing  plant  in  Harris( 
N.  L,  in  1935. 
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ristensen  Named  V.  P.# 
ief  Engineer  at  CBS  Labs 

^OINTMENT  of  John  W.  Christensen  as 
president  and  chief  engineer  of  the  CBS 

Is  Division  was  announced  last  week  by  Dr. 

r  C.  Goldmark,  newly  named  president  of 
division. 

^ith   CBS  Labs 
ce    1946,  Mr. 
istensen  is  cred- 
with  participat- 
in  a  number  of 
division's  color 
|levelopments,  in- 
d  i  n  g  the  CBS 
{{.-sequential  sys- 
of  color  and 
more  recently 
jjiled  CBS  Chro- 
joder,  which  per- 
|  use  of  a  single- 
;  camera  in  col- 

isting  under  the  compatible  standards  ap- 
kd  by  FCC. 

i  1941-42  he  was  on  the  engineering  staff 
fSL  Salt  Lake  City,  and  during  World  War 
e  was  associated  with  the  radio  research 
of  Harvard  U.  in  the  development  of  vhf 
uhf  antennas,  receivers  and  direction-find- 
system  for  aircraft  and  guided  missiles. 


MR.  CHRISTENSEN 


MANUFACTURING  SHORTS 
lihn  Inc.,  Evanston,  111.,  announces  develop- 
tt  of  new  hermatically  sealed  switch  which 
kid  to  require  exceptionally  low  loading  of 
activating  system.  Further  information  may 
btained  from  (Hamlin  Inc.),  Dept.  B-8,  1316 
man  Ave.,  Evanston,  111. 


it  Capacitators   (Canada)  Ltd.  has  been 
bed  by  Canadian  Marconi  Co.,  Montreal, 
Hunt  Capacitators  Ltd.,  London,  England, 
will  have  production  plant  at  Ajax,  Ont., 
Toronto,  to  make  condensers  for  electrical 
industrial  markets.  K.  A.  Jackson  of  Cana- 
Marconi  Co.  has  been  appointed  general 
ager  with  R.  A.  Grouse  of  the  English 
nt  company  as  chief  engineer.  Products 
jie  new  company  will  be  marketed  by  the 
ronic  tube  and  components  division  of 
idian  Marconi  Co.,  Toronto. 

n  Manufacturing  Co.,  Milwaukee,  Wis. 
jmotive  equipment,  specialty  manufactur- 
announces  publication  of  latest  catalog  on 
ronic  parts  and  units.  Copies  available  on 
est  to  the  company. 

Irea  Radio  Corp.,  Long  Island  City,  N.  Y., 
onstrated  a  color  television  set  with  a  view- 
[area  equivalent  to  a  HV2  inch  black-and- 
ie  tube  before  a  group  of  distributors  last 
c.  Spokesmen  said  it  is  expected  to  be  in 
luction  in  limited  quantities  during  tlie  sec- 
and  third  quarters  of  this  year.  President 


D 


Looking  for  Radio  & 
Television  Technicians? 

RCA  Institutes,  Inc.,  graduates  students 
at  regular  intervals,  as  technicians, 
operators  and  laboratory  aids.  Our 
men  graduate  with  a  first  class  Radio- 
Telephone  License.  Call  on  us  for  your 
^technical  personnel  needs. 

Write  to:  PLACEMENT  MANAGER 


R€AINSTIfllfES,iNt 

A  Service  ol  Radio  Corporation  ol  America 

35  West  Fourth  Street,  New  York  14,  N  Y. 
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Frank  A.  D.  Andrea  said  price  would  be  com- 
petitive with  those  of  other  manufacturers' 
better-quality  color  lines. 

Earl  W.  Daugherty  Film  and  Sound  Services 
Inc.,  N.  Y.,  announces  the  Telecorder,  16mm 
sound  motion  picture  film,  offering  an  "off- 
the-air"  recording  service  for  advertising  agen- 
cies as  a  research,  a  direct  sales  tool  or  for 
competitive  analysis.  Telecorder  Studios  have 
been  opened  at  84-54  63d  Ave.,  Rego  Park, 
Queens  79,  N.  Y. 

Electronic  Fabricators  Inc.,  N.  Y.,  announces 
it  is  now  geared  to  offer  its  Type  MH  capaci- 
tators for  delivery  in  quantity.  Type  MH  is 
a  line  of  high  quality,  close  tolerance,  minia- 
ture, plastic  film  capacitators.  Illustrated  bro- 
chure with  complete  specifications,  dimensions, 
and  test  data  will  be  sent  upon  request  to  Tech. 
Pub.  #154,  Electronic  Fabricators  Inc.,  Dept. 
I,  682  Broadway,  N.  Y.  C. 

Atlas  Sound  Corp.,  Brooklyn,  has  placed  on 
the  market  new  model  MS-25  microphone  stand 
which  incorporates  a  "safety  air-lock  cushion" 
that  is  said  to  prevent  accidental  or  sudden 
slippage  of  the  stand's  telescoping  section.  The 
safety  mechanism  is  said  also  to  prevent  damage 
to  the  microphone  that  could  result  from  severe 
mechanical  shock. 

Stephens  Manufacturing  Corp.,  Culver  City, 
Calif.,  announces  a  new  loudspeaker  system 
featuring  a  fully  expanded  exponential  rear  horn 
and  incorporating  many  new  improvements  in 
true  fidelity  audio  reproduction.  Named  The 
Continental,  it  will  be  marketed  immediately 
under  the  firm's  Tru-Sonic  label. 

Sandor  Products  Inc.,  Ferndale,  Mich.,  an- 
nounces Divyd-ette  usable  for  television  back- 
drop purposes  or  as  a  studio  divider.  Consist- 
ing of  three  vertical  louvers  attached  to  a  self- 
sustaining  frame,  Divyd-ette  is  adjustable  and 
easily  movable;  the  louvers  may  be  set  at  any 
angle  for  different  lighting  effects.  Available 
in  three  units,  starting  price  is  $37.95. 

Berlant  Assocs.,  L.  A.,  manufacturers  of  Con- 
certone  tape  recorders,  announces  a  new  multi- 
channel mixer,  identified  as  Model  MCM-2,  de- 
signed for  both  high  and  low  impendance 
circuits.  Mixer  and  accessories  are  available 
for  immediate  delivery. 

Diamond  Manufacturing  Corp.,  Wakefield, 
Mass.  (RF  coaxial  connectors),  appoints  J.  T. 
Hill  Sales  Co.,  L.  A.,  sales  representative  in 
Southern  Calif,  and  Ariz. 

Zenith  Radio  Corp.  announces  production  of 
six  new  phonograph  and  combination  phono- 
graph-radio models,  plus  19  new  tv  receivers. 


Transmitting  Equipment 


TRANSMITTER  SHIPMENTS 

Station  Power  Band 

Gates   Radio  Co. 
KCAL  Redlands, 

Calif.  I      kw  am 

WPGC  Morningside. 

Md.  250  w  am 

W'KMI  Kalamazoo, 

Mich.  5     kw  am 

Radio  Corp.  of  America 
WMIN-TV,  WTCN- 
TV  Minneapolis        50    kw       tv  (ch.  It) 


new  station 
new  station 
power  increase 

power  increase 


CUT  OUT 
FOR  YOU! 

SELL  to 
the  market  in 
which  73  fo  of 
OKLAHOMA'S 
retail  sales 
are  made... 

with  a  station 
whose  coverage 
is  concentrated 
98%  therein! 


Yes,  WKY  is  powered 
and  programmed  exclusively 
for  Oklahoma. 


WKY 


RADIO 


Owned  and  Operated  by 

THE  OKLAHOMA  PUBLISHING  CO. 

The  Daily  Oklahoman 

Oklahoma  City  Times 

Farmer-Stockman  •  WKY-TV 

Represented  by  THE  KATZ  AGENCY 
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Czechs  Adopt  1 -Station 
Wired  Radio  Network 

U.  S.  Information  chief  Strei- 
bert  sees  communist  move  as 
counter-measure  to  increas- 
ingly effective  free  world 
broadcasts. 

CZECHOSLOVAKIA  is  getting  closer  to  its  Big 
Brother,  the  Soviet  Union,  by  adopting  the 
Russian's  method  of  radio  control. 

As  Theodore  C.  Streibert, 
CZECHOSLOVAKIA  director  of  the  U.  S.  In- 
formation Agency,  sees  it, 
this  greater  radio  control  "is  designed  as  a 
counter-measure  to  the  increasingly  effective 
Voice  of  America  and  other  free  world  broad- 
casts such  as  Radio  Free  Europe." 

But  Mr.  Streibert  says  the  system  of  a  wired 
radio  network,  which  the  Czechs  are  adopting, 
will  not  shut  off  free  world  broadcasts  because 
there  is  a  radio  set  for  every  five  persons  in 
the  country.  This  assumes  that  greater  counter 
measures,  perhaps  outright  seizure  of  sets  now 
operating,  are  not  taken  by  the  government. 

Mr.  Streibert  said  the  information  was  in  the 
Czech  communist  daily  newspaper,  Lidova 
democrakie. 

Under  the  control  method,  individuals  can 
plug  in  their  radio  set,  of  simple  construction, 
to  receive  by  wire  the  official,  local  radio  sta- 
tion that  broadcasts  communist  propaganda. 
Also,  loudspeakers  are  set  up  in  public  squares, 
recreation  centers,  assembly  halls  and  market 
places.  That  type  of  captive  audience  broad- 
casting bars  the  broadcasts  being  turned  off. 


Everybody  Uses  Canada  Local  Radio — CARTB 


EVERY  type  of  business  uses  local  radio  in 
Canada.  This  is  believed  proven  by  a  sur- 
vey made  by  the  Canadian  Assn.  of  Radio 
and  Television  Broadcasters.  Ninety  percent 
of  all  Canadian  independent 
CANADA  English-language  stations  co- 
operated on  the  survey  which 
covers  local  advertisers  using  84  stations  dur- 
ing November  1953.  The  result  is  shown 
in  a  190-page  mimeographed  book  with 
foolscap  size  pages.  More  than  10,000  local 
radio  advertisers  are  listed  in  12  major 
group  headings. 

Pat  Freeman,  director  of  sales  and  re- 
search for  CARTB  at  Toronto,  declared 
"salesmen  can  use  this  study  by  going 
through  its  pages  to  match  their  local  sales 
pattern,  category  by  category.  As  they  do, 
they  will  realize  that  'Radio  Sells  Every- 
thing,' from  hair  restorer  to  superfluous  hair 
remover;  from  Volkswagons  to  Packard; 
from  ice  to  fuel;  from  fertilizers  to  florists! 

"A  local  account  not  using  radio  will  be 
surprised  how  many  firms,  engaged  in  his 
type  of  business,  do  sell  by  radio." 

Mr.  Freeman  has  indexed  his  study,  which 
occupied  almost  the  full  time  of  the  To- 
ronto CARTB  office  for  six  weeks,  by  groups 
and  categories.   He  has  arranged  all  cate- 


gories in  an  approximate  geographical  or 
der,  so  that  salesmen  can  use  experiencli 
closest  to  home  in  bringing  the  results  ol 
the  study  to  local  advertisers.  In  the  til 
main  groups  there  are  numerous  divisions, 
making  for  a  total  of  130  categories  in  all 

The  12  main  groups  in  the  survey  covej'i 
amusements,  automotive,  building,  clothing 
department  stores,  farm  and  food,  organizai 
tions;  personal,  general  and  home  services;! 
and  a  miscellaneous  group.  As  an  exampl^i 
of  how  each  group  is  divided  into  cate 
gories,  the  amusement'  group  is  dividec 
into  seven  categories  consisting  of  theatres 
entertainment  and  entertainment  centers] 
sporting  goods  stores,  sports  organizations' 
golf  schools  and  driving  ranges,  bowling 
alleys,  dance  halls  and  dance  instruction. 

As  a  result  of  the  study  Mr.  Freemat; 
found  that  900  automobile  and  truck  deal; 
ers  use  local  radio,  that  electric  appliance) 
stores  and  allied  services  using  local  stations 
number  580,  and  that  the  same  numbei 
of  jewelers  use  local  Canadian  radio  staj 
tions. 

Mr.  Freeman  hopes  to  be  able,  at  £ 
later  date,  to  do  a  more  thorough  coverage^ 
of  the  local  radio  field  for  the  entire  yean 
A  French-language  station  survey  may  alsc 
be  made  at  a  later  date. 


Mr.  Streibert  says  the  control  broadcasts  had 
been  tried  sporadically  before,  but  he  indicated 
that  this  time  the  Czech  government  means 
business. 


BUFFALO  EVENING  NEWS  STATION 


Three  Tv  Outlets  Plan 
Early  Start  in  Canada 

THREE  more  Canadian  tv  stations  are  sU 
to  go  on  the  air  soon,  with  CKCO-TV  Kitc( 
ner,  Ont.,  on  ch.  13,  making  its  first  offi 
telecast  on  Feb.  21.  On  March  15  CHSJ- 
St.  John,  N.  B.,  ch.  4,  becomesl 
CANADA  first  Canadian  tv  station  east 
Montreal.  Canadian  Broadcast 
Corp.  has  announced  that  CHSJ-TV  will  j 
the  CBC  tv  network  as  a  basic  non-interc 
nected  station,  with  Class  A  rate  of  $165' 
hour  and  earning  regional  discount  as  a  bj 
station  of  CBC  Atlantic  region  tv  network. 

CHCH-TV,  Hamilton,  Ont.,  ch.  11,  is  rj 
slated  to  go  on  the  air  on  April  15,  with  n 
hours  daily  on  the  air,  from  3  p.m.  to  midni 
Monday  thru  Friday,  and  two  or  three  rri 
hours  on  weekends. 


Payments  in  Canadian  Dollc 
Advised  for  CARTB  Membei 

WITH  CONTINUING  fluctuations  in  Ca 
dian  dollars  in  terms  of  U.  S.  dollars,  the  bo 
of  directors  of  the  Canadian  Assn.  of  Radic 
Television  Broadcasters  has  recommenced' 

its  members  that  they  request  p 
CANADA  ment  for  time  on  Canadian  station: 

Canadian  funds.  Canadian  dollars 
the  past  18  months  have  been  worth  more  tl 
U.  S.  dollars  on  the  international  money  nj 
ket,  varying  from  one  to  five  cents  over 
U.  S.  dollar.  CARTB  officials  have  taken 
matter  up  with  financial  organizations  and  | 
government's  Bank  of  Canada,  and  the  re; 
is  that  Canadian  stations  will  ask  for  payn-i 
for  U.  S.  advertising  on  their  stations  in  Ca, 
dian  dollars  or  its  equivalent  in  U.  S.  doll; 
For  most  of  the  war  and  postwar  years  U. 
dollars  were  at  a  premium  over  Canadian  <; 
lars,  but  with  the  return  of  the  Canadian  c 
lar  to  the  free  market,  it  is  today  worth  m 
than  the  U.  S.  dollar. 
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iARTB  SETS  AGENDA 
□R  QUEBEC  MEET 

"Menu  j CENT  on  new  sources  for  radio  accounts 
ks  the  agenda  of  the  29th  annual  meeting 
he  Canadian  Assn.  of  Radio  and  Television 
adcasters  at  the  Chateau  Frontenac,  Que- 
bec, Que.,  March  22-24. 
IADA  Representatives    from    at  least 

four  nations  will  take  part  in  the 
lions  which  will  be  opened  by  Goar  Mestre, 
lio  Centro,  CMQ  Havana.  This  marks  the 
I  time  a  representative  of  the  Inter-American 
n.  of  Broadcasters  has  been  present  at  a 
adian  convention. 

ijpeaker  at  the  opening  day  dinner  will  be 
Icolm  Muggeridge  of  London,  England, 
pr  of  Punch  and  vice-president  of  the  Popu- 
ifTelevision  Assn.  He  has  been  active  in  pro- 
ing  development  of  commercial  tv  in  Great 
ain  in  competition  to  the  British  Broadcast- 
Corp. 

pening  convention  morning  will  also  fea- 
Don    Henshaw,    account    executive  of 
:Laren  Adv.  Ltd.,  Toronto,  who  will  discuss 
free  broadcast  press,  outlining  the  develop- 
t  of  radio  as  electronic  publishing.  After- 
ip  session  of  first  day  will  include  business 
Is  on  sales  headed  by  Paul  Mulvihill,  sta- 
representative  at  Toronto;  programming 
tbl  chairmanned  by  Al  Hammond,  manager 
TFCF  Montreal;  and  a  panel  on  new  ideas 
>roadcasting  headed  by  Donald  Jamieson, 
tN  St.  John's,  Newfoundland, 
iuesday  morning  will  be  annual  meeting  of 
Bureau  of  Broadcast  Measurement,  and 
following  sessions  on  Tuesday  and  Wednes- 
will  be  for  members  and  associate  mem- 
isaresli  only,  dealing  with  internal  CARTB  prob- 
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ba  as  Latin  American  Film 
nrer  Discussed  in  Havana 

JB  KAUFMAN,  president  of  Guild  Films 
New  York,  conferred  in  Havana  last 
k  with  Cuban  tv  officials  on  their  plans 
:stablish  Cuba  as  a  television  film  center 

in  Latin  America. 
A  Mr.  Kaufman,  invited  to  Havana 
by  the  tv  executives  there,  reported 
the  Cuban  tv  industry  is  interested  in  pro- 
ng half -hour  and  15 -minute  programs  with 
n-American  backgrounds  and  in  marketing 
n  in  the  U.  S.  and  Latin  America. 


S.  Shows  Split  Rating 
mors  With  Canada — E-H 


LF  the  top  ten  evening  network  shows  in 
ada  during  January  were  of  U.  S.  origina- 
tion, and  half  were  produced  in 
\  ADA      Canada,  according  to  national  rat- 
ings  released   by  Elliott-Haynes, 
,  Toronto. 

ading  were  Our  Miss  Brooks,  rating  26.4, 
jo  Theatre  25.7,  Amos  'n'  Andy  25.7,  Ford 
itre  (Canadian)  18.7,  The  Tylers  (Canadian) 
Great  Gildersleeve  17.6,  Showtime  fCana- 
16.2,  Wayne  &  Shuster   (Canadian)  16.2, 


pense  15.7,  and  Treasure  Trail  (Canadian)  14.7. 
fjsfeive  leading  daytime  shows  were  of  U.  S.  origi- 
,pn,  being  Ma  Perkins  16.9,  Pepper  Young's 
\ily  14.6,  Right  to  Happiness  14.4,  Life  Can 
iBeautiful  13.9,  and  Road  of  Life  13.8. 

French-language  evening  shows  most  popu- 
Icontinues  to  be  Un  Homme  et  Son  Pecha 
l  rating  43.6,  followed  by  La  Famill?  PLouje 
Le  Survenant  27.7,  Metropole  25.5,  and 
\bour  Battant  25.  The  first  five  French-lan- 
ge  daytime  shows  in  January  were  Jeunesse 
ie  33.6,  Rue  Principale  33.5,  Je  Vous  ai  Tante 
e  32.4,  Les  Joyeux  Troubadours  30.6,  and 
[de  Femmes  30.4. 
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FOREIGN  visitors  at  RCA  Victor  Engineering  Products  Division's  19th  tv  technical  train- 
ing program  last  week  at  Camden  watch  a  demonstration  of  RCA's  Type  TK-1 1  mono- 
chrome tv  camera  by  E.  T.  Griffith  (on  platform),  RCA  broadcast  promotion  manager. 
Others  (I  to  r):  William  Batista,  Rio  de  Janeiro,  Brazil;  Narendra  K.  Jain,  New  Delhi, 
India;  Felipe  Urbaneja  Sucre,  Caracas,  Venezuela;  Jorge  Edo,  Sao  Paulo,  Brazil; 
Y.  Katsuse,  Shizuoka,  Japan.    The  program  ran  Monday  through  Friday. 

Canada  Radio  Homes  Up         Canadian  Tv  Sets — 590,221 


LATEST  SURVEY  of  the  Canadian  govern- 
ment's Dominion  Bureau  of  Statistics,  Ottawa, 
shows  that  at  the  end  of  September  1953  there 

were  3,511,000  homes  in  Canada 
CANADA       with  one  or  more  radio  sets,  up 

from  3,144,000  in  June  1951,  when 
the  decennial  census  was  taken.  This  leaves 
only  130,000  homes  in  Canada  without  radio 
receivers. 


LATEST  COUNT  of  television  sets  in  Canada 
to  the  end  of  1953  totals  590,221.  This  figure 
is  based  on  data  of  the  Radio  &  Television 

Mfrs.  Assn.  of  Canada.  It  shows 
CANADA  greatest  concentration  continuing  in 

the  Toronto-Hamilton-Niagara  Falls 
area  with  almost  265,000  sets,  with  the  rest  of 
Ontario  accounting  for  another  132,000  sets, 
mostly  near  the  U.  S.  border. 


SOUTHWEST  VIRGINIA'S  IJtfMi&e/l  RADIO  STATION 


MOST  People  in  Western  Virginia  listen  to 
WDBJ  NEWSCASTS  because  we  employ: 

•  Two  competent,  full-time  News  Editors 

•  Direct  AP  AND  UP  presswire  services 

•  Tape  recorders,  police  and  fire  department  moni- 
tors, telephone  "beep"  system,  etc. 

•  Full  reportorial  services  of  both  morning  and 
evening  Roanoke  newspapers  (including  some  50 
string  correspondents  in  our  coverage  area) 

•  46  complete,  locally-produced,  practically  spaced 
newscasts  weekly 

•  1 1  complete  farm  shows  weekly 

AND,  we've  been  steadily  serving,  steadily  im- 
proving, steadily  promoting  these  services  for 
almost  30  years. 


m  m  m  m  Established  1924  .  CBS  Since  1929 

IMf  If  I  I  AM  •  5000  WATTS  .  960  KC 

I M I FM * 41,000 watts * 949  mc  / 

W  W  IF  W0W    ROANOKE,    V  A  .     faf  1 

Owned  and  Operated  by  the  TIMES-WORLD  CORPORATION  A 
FREE  &  PETERS.  INC.,  National  Representatives 
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THE  NAME  IS. 

Loved  by  thousands 
A  barrel  of  fun 
Radio's  "Coffeehead" 
Sells  everything 
Every  morning  6  to  10 
Nearly  everyone  listens 


Larsen's  the  name  and  WEMP 
is  the  station.  Milwaukeeans 
know  THAT  combination 
means  the  best  in  radio. 

And  so  do  these  national  advertisers: 
Robert  Hall,  Oxydol,  Bayer  Aspirin, 
Borden's,  Omar,  Household  Finance,  Squirt, 
North  American  Airlines,  Blutone  Oil  and 
a  dozen  more. 

Join  them  and  find  out  how  WEMP  de- 
livers up  to  twice  the  Milwaukee  audience 
per  dollar  of  Milwaukee  network  stations.* 

CALL  HEADLEY-REED! 

*  Based  on  latest  available  Pulse  ratings  and 
SR  &  DS  rates. 


WEMP  WEMP  FM 

MILWAUKEE 


HUGH  BOICE,  JR.,  Gen.  Mgr. 
HEADLEY-REED.  Natl.  Rep. 

HOURS  OF  MUSIC.  NEWS,  SPORTS 
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Oklahoma  U.  Sets 
Radio-Tv  Conference 

SOME  150  to  200  commercial  and  educa- 
tional broadcasters  and  students  are  expected 
to  attend  the  12th  annual  Radio  &  Television 
Conference  March  4-6  at  the  U.  of  Oklahoma 
at  Norman,  according  to  an  announcement 
last  week  by  Harry  M.  Lyle  of  the  university's 
speech  department  and  director  of  the  con- 
ference. 

The  radio  leaders,  educators  and  students 
will  attend  from  Oklahoma,  Texas,  Kansas, 
Missouri,  Arkansas  and  Louisiana,  Mr.  Lyle 
said.  Awards  will  be  made  for  announcing, 
commercial  copywriting  and  dramatic  and 
non-dramatic  productions,  with  Edgar  T.  Bell, 
KWTV  (TV)  Oklahoma  City  tentatively  sched- 
uled as  speaker  at  an  awards  dinner  March  5 
at  Oklahoma  Memorial  Union. 

Broadcasting  demonstrations  will  be  made 
by  schools  and  sessions  will  be  held  by  radio- 
tv  news  directors,  tv  station  managers,  radio 
executives,  tv  art  directors,  broadcasting  sales 
managers,  commercial  managers,  production 
managers  and  students. 

Speakers  List 

Speakers  will  include:  D.  C.  Sperry,  adver- 
tising director,  Oklahoma  Tire  &  Supply,  Tulsa, 
on  "The  Missing  Link  in  Today's  Radio  and 
Tv  Advertising";  Leona  Scott,  radio  director, 
Arkansas  State  Teachers  College,  "How  to 
Make  Best  Use  of  a  Small  Station  With  a  Lim- 
ited Budget";  Cedric  L.  Crink,  Southwestern 
State  College,  Weatherford,  Okla.;  M.  H. 
Bonebrake,  president,  KOCY  Oklahoma  City: 
Cy  Casper,  president,  WBBZ  Ponca  City,  Okla.; 
Elaine  Tucker,  Oklahoma  City  Schools;  Bill 
Morgan,  general  manager,  KNOR  Norman; 
S.  R.  Worsham,  program  director,  KBTV  (TV) 
Denver;  Roy  Bacus,  commercial  manager, 
WBAP  Ft.  Worth;  Robert  C.  Currie  Jr.,  pro- 
gram, director,  KEDD  Wichita;  George  Gow, 
KANS  Wichita;  Bill  Hoover,  general  manager, 
KADA  Ada  and  KWSH  Wewoka. 


Drops  D.  C.  Educ.  Bid 

CITING  lack  of  federal  assistance,  the 
board  of  education  of  the  District  of 
Columbia  voted  last  Wednesday  to  drop 
its  application  before  FCC  for  reserved 
noncommercial  educational  uhf  ch.  26  at 
Washington.  Action  clears  the  way  for 
the  forthcoming  bid  of  the  Greater 
Washington  Educational  Tv  Assn.,  non- 
profit group  representing  various  educa- 
tional and  cultural  interests  in  the 
nation's  capital. 


Chicago  Educational  Tv 
Considers  Manager 

RICHARD  B.  HULL,  director  WOI  and  WOI- 
TV,  Ames,  Iowa,  and  Kenneth  Bartlett,  head 
of  Syracuse  U.  radio-tv  center,  are  being  con- 
sidered for  the  general  managership  of  the 
Chicago  educational  tv  outlet,  it  was  reported 
last  week. 

This  was  confirmed  by  the  Chicago  Educa- 
tional Television  Assn.,  licensee  of  WTTW 
(TV),  which  plans  to  begin  operation  by  year's 
end.  Other  prospects  also  are  under  considera- 
tion, it  was  explained,  and  a  staff  will  be 
selected  shortly. 

Edward    Ryerson,    CETA    president,  an- 


nounced Thursday  that  a  change  in  studio  pi 
is  under  study.  He  said  the  association  is  gi\ 
favorable  consideration  to  the  Museum! 
Science  and  Industry  as  a  site  instead  of  M 
ley  Vocational  School.  If  the  former  is  cho; 
CETA's  goal  of  $1,100,000  for  construction  ! 
first  two  years  of  operation  will  be  scaled  dc 
at  least  $100,000,  a  spokesman  said. 


PLANS  for  the  second  annual  WBT-WBT 
(TV)  Charlotte  $5,000  college  scholarsh 
competition  are  discussed  by  (I  to  j 
Charles  H.  Crutchfield,  executive  vi< 
president-general  manager  of  WBj 
WBTV;  Joseph  M.  Bryan,  president  | 
Jefferson  Standard  Broadcasting  Co.,  j 
censee,  and  J.  Robert  Covington,  assista 
vice  president  for  sales  and  promotion. 

WAAM  (TV)  Holds  Regionc 
Tv  Seminar  for  Students 

THE  Fourth  Annual  Regional  Television  Se 
nar,  sponsored  by  WAAM  (TV)  Baltiri 
and  five  universities,  will  be  held  in  Baltini 
Feb.  26-27,  it  has  been  announced  by  1 
Carter,  WAAM  general  manager. 

Subject  for  the  seminar  will  be  "The  L^ 
Television  Station."  Speakers,  active  in  t 
vision,  will  speak  to  college  students  from 
East  and  Southeast  on  career  opportunitie! 
local  television  and  the  various  phases  of 
erating  a  station. 

Clair  R.  McCollough,  Steinman  radio 
tv  stations,  is  chairman  of  the  Oriental 
Meeting  Friday  morning.  Carl  Haverlin,  I 
president,  will  address  the  annual  dinner  Fri< 
and  James  O.  Luce,  chief  timebuyer,  J.  Wa 
Thompson  Co.,  will  speak  on  the  "Evolui 
of  a  Commercial"  at  the  Saturday  aftern 
session. 

Sponsoring  colleges  are  American  U.,  Jc 
Hopkins  U.,  U.  of  Maryland,  U.  of  North  C; 
Una  and  Temple  U.  Fee  charged  student 
$5,  covering  meetings,  copy  of  the  proceed 
and  four  meals. 


Stone  to  Manage  KUOW-T 
U.  of  Washington  Outlet 

LOREN  B.  STONE,  general  manager  of  KB 
Bremerton,  Wash.,  and  active  in  Pacific  No 
west  commercial  broadcasting  since  1931, 
been  named  manager  of  noncommercial  < 
cational  KUOW-TV  Seattle  (ch.  9),  it  was 
nounced  last  week  by  H.  P.  Everest,  vice  pi 
dent  of  the  U.  of  Washington  and  chairmai 
the  proposed  station's  advisory  board.  Ta 
date  for  actual  telecasting  is  next  fall. 

Mr.  Stone  said   Bruce  Bartley,  owner 
KBRO,  has  assumed  managership  of  that 
tion  also. 

Prior  to  his  KBRO  assignment,  Mr.  SI 
had  been  with  KIRO  Seattle  16  years,  the 
seven  as  general  manager.  He  started  in  1 
with  KOMO  Seattle. 

Broadcasting   •  Telecast 
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■p  S.  Barber,  manager,  Columbia  Records 
H.  R.  Basford  Co.,  S.  F.,  named  vice 
UJident  of  sales  and  advertising.  Patrick  But- 
. Replaces  Mr.  Barber  and  Paul  McKimmie 

J>mes  sales  supervisor,  record  dept. 

Westly,  Los  Angeles  city  sales  manager, 
'|st  Brewing  Co.,  to  Lucky  Lager  Brewing 
same  city,  as  assistant  sales  manager  in 
ge  of  promotion  in  area. 

C  ouglas  Ross,  formerly  account  executive, 
rtin  &  Tuttle  Adv.,  Seattle,  appointed  ad- 
jjising  and  public  relations  director,  Van 
gamp's  Holland-Dutch  Bakeries  Inc.,  same 

ineth  D.  Myers,  advertising  manager,  Rob- 
|pair  Co.,  American  coating  mills,  Chicago 
appointed  sales  promotion  director.  He 
continue  to  handle  advertising. 

'jy  Luboviski  and  Earl  M.  Welty,  both  as- 
ints  to  vice  president,  public  relations  and 
^rtising,  Union  Oil  Co.  of  Calif.,  L.  A., 
viewed  manager  of  public  relations  and  adver- 
tg,  and  manager  of  press  relations,  respec- 
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(pert  C.  Alexander,  manager  of  radio-tv  dept., 
d-Wheelock  Co.,  Phila.,  named  vice  presi- 
in  charge  of  radio-tv  for  that  agency. 
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iert  E.  Massa,  purchasing  dept.,  General 
Ids  Corp.,  named  manager  of  newly-created 
'chandising  aids  dept.  in  General  Foods' 
>orate  marketing  office.  Other  appoint- 
(ts  in  new  department:  Ray  Dubrowin,  as 
of  display  material,  and  Edward  G. 
yer,  as  manager  of  premium  section. 

Agencies 

iur  P.  Livingston,  director  of  merchandis- 
McKee  &  Albright  Inc.,  Phila.,  appointed 
president  of  that  agency. 

8  Brickman,  account  executive,  Fuller  & 
fth  &  Ross,  Chicago,  elected  a  vice  presi- 
t. 

in  Solomon,  copy  director,  Al  Paul  Lefton 
Phila.,  appointed  vice  president  of  that 
icy. 


iert  Mandeville,  manager,  Everett-McKin- 
Inc.  Chicago  office,  named  vice  president  in 
rge  of  eastern  sales,  headquartered  in  New 
k.  Robert  Meskill,  formerly  of  O.  L.  Tay- 
Co.,  succeeds  Mr.  Mandeville  in  Chicago. 

loel  Robinson,  creative  art  director,  David  D. 
3n  Adv.,  N.  Y.,  appointed  executive  vice 
>ident.  He  will  direct  an  expanded  depart- 
tit  for  new  client  services  for  product  de- 
li, packaging,  promotion  and  direct  mail. 

L  H.  Riordan,  account  executive,  Roy  S. 
l-stine  Inc.,  L.  A,  transfers  to  N.  Y. 

lard  R.  Ginder,  formerly  of  Leeds  &  North- 
!j  to  Harris  D.  McKinney  Adv.,  Phila.,  as 
Dunt  executive. 

1/ 

i in  Boroughs  named  account  executive  and 
business  manager,  White  Adv.  Agency, 


GET  TEXAS  MONEY! 


Over  Half  Million  Dollar*  a 
from  our  Eot!  Texas  Oil  Fiel 

cz>  kfrJI 

"Voice  of  Longview' 
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 PEOPLE  

Tulsa;  Ben  Brown  named  to  creative  staff,  that 
agency's  Hollywood  office. 

Kenneth  Metivier, 

formerly  assistant  to 
vice  president  of 
sales,  U.  S.  Steel 
Supply,  Chicago, 
named  general  man- 
ager in  charge  of  of- 
fice production  and 
advertising  produc- 
tion, Warner,  Schu- 
lenburg,  Todd  & 
Assoc.,  St.  Louis. 

George  Wolf,  direc- 
tor of  radio  and  tv,  MR.  METIVIER 
Geyer  Inc.,  N.  Y., 
elected  a  vice  president  of  the  agency. 

Samuel  H.  Northcross,  vice  president  and  man- 
ager of  tv  production  dept.,  William  Esty  Co., 
N.  Y.,  appointed  director  of  tv  for  that  agency. 

Ralph  Nelson,  vice  president,  Abbott  Kimball 
Co.,  N.  Y.,  appointed  assistant  to  Abbott  Kim- 
ball, chairman  of  agency.  William  L.  Braun 
has  been  promoted  to  post  of  art  coordinator 
and  Joseph  J.  Kiebrick  to  production  coordi- 
nator, same  agency. 

Harry  Saz,  producer- 
director  and  in 
charge  of  public  re- 
lations on  the  West 
Coast  for  Ted  Bates 
&  Co.,  Hollywood, 
transferred  to  New 
York  as  business 
manager  of  the  over- 
all radio-tv  dept. 

Herbert  Daniels, 

former  retail  sales 
manager,  Montgom- 
ery Ward  &  Co.,  ap- 
pointed merchandis- 


MR.  SAZ 


ing  manager  of  Tatham-Laird  Inc.,  Chicago. 

Gordon  Hearne,  sales  and  advertising  manager, 
Selectric  Products  Co.,  Lynwood,  Calif.,  to 
W.  H.  Hunt  &  Assoc.,  L.  A.,  as  assistant  ac- 
count executive. 

Jack  D.  Gifford,  formerly  writer-producer, 
WLW  Cincinnati,  named  assistant  account 
executive  and  senior  copywriter,  Peck-Heekin 
Adv.,  that  city;  Miner  Raymond  III  named 
creative  director,  same  agency. 

Albert  Goldman,  formerly  with  Ad  Composi- 
tion, Cleveland,  to  BT  Adv.  Agency,  same  city, 
as  account  executive;  Jerry  Carr,  formerly  man- 
ager, WFPA  Fort  Payne,  Ala.,  to  head  radio- 
tv  and  publicity,  BT  Agency. 

Robert  Erwin,  American  Viscose  Corp.,  to  John 
Falkner  Arndt  &  Co.,  Phila.,  as  assistant  ac- 
count manager. 

Clark  F.  Ross,  founder  and  general  manager, 
Ross  Advertising  Agency,  St.  Louis  and  Kansas 
City,  to  Walter  McCreery  Inc.,  Beverly  Hills, 
Calif.,  as  director  of  industrial  division. 

Robert  G.  Lurie,  account  executive;  Morton  B. 
Elliott,  merchandising,  copy  and  contact  man; 
Marianne  Baer,  radio-tv  copy  and  presentation, 
and  Gertrude  C.  Fitze,  production  and  traffic 
manager,  to  Lawrence  C.  Gumbinner  Adv., 
N.  Y. 

Paul  Jeans,  assistant  production  manager,  Har- 
vey &  Porter  Adv.  Agency,  Portland,  Ore., 
named  production  manager  and  tv  director. 

Kathryn  C.  Brandon,  account  manager,  Dan 


Yes,  in  Pennsylvania,  1  buy 
covers  3  .  .  .  when  that  one  buy 
is  WJAC-TV,  Johnstown. 

Based  on  October  '53  Hooper 
standings,  WJAC-TV  is  .  .  . 

FIRST  in  Johnstown 
(a  2-station  market) 

SECOND  in  Pittsburgh 
(a  4-station  market) 

FIRST  in  Altoona 
(a  2-station  market) 

If  you  want  to  blanket  the  rich 
southwestern  Pennsylvania  mar- 
ket .  .  .  and  do  it  for  the  mini- 
mum amount  of  wampum  .  .  . 
buy  the  1  that  covers  3.  .  .  . 
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Lawrence  Co.,  San  Diego,  Calif.,  adds  duties 
of  publicity  director. 

William  A.  Dunkle,  advertising  manager,  Hein- 
ley  Mastercraft  Products,  L.  A.,  to  Edward  S. 
Kellog  Co.,  same  city,  as  copy  director. 

Richard  B.  Burton,  Meredith  Publishing  Co., 
to  N.  W.  Ayer  &  Son's  Philadelphia  office  unit 
of  the  Plymouth  cooperative  advertising  pro- 
gram, and  Anne  Roberts,  film  director,  WLWD 
(TV)  Dayton,  to  traffic  section,  Ayer's  radio-tv 
dept.  in  New  York. 

Mercilie  Bignasco  named  assistant  treasurer, 
Guild,  Bascom  &  Bonfigli  Inc.,  S.  F. 

Nancy  Cordeal,  KOA  Denver,  to  Diamond  & 
Sherwood  Inc.,  S.  F.,  in  media  and  production 
department. 

Milired  Bergman,  assistant  traffic  manager, 
The  Wexton  Co.,  N.  Y.,  promoted  to  traffic 
manager, 

Samuel  Sidlofsky  named  radio  and  tv  director, 
Grosberg,  Pollock  and  Gwartzman  Ltd., 
Toronto. 

Llewellyn  F.  Lewis,  editorial  dept.  Toronto 
Telegram,  to  John  McKenney  Bingham  Ltd., 
Toronto,  as  radio  director. 

Ray  Young,  McCann-Erickson,  N.  Y.,  to  Len- 
nen  &  Newell,  N.  Y.,  as  a  copywriter. 

William  H.  Naney,  formerly  in  charge  of  radio- 
tv  for  American  Red  Cross  in  16-state  mid- 
western  area,  to  Krupnick  &  Assoc.,  St.  Louis. 

Edward  Barnes,  vice  president  and  account 
supervisor  of  plans  board,  Young  &  Rubicam, 


N.  Y.,  to  retire  Feb.  26. 

Robert  M.  Marks,  former  senior  account  execu- 
tive and  member  of  plans  board,  Silberstein  & 
Goldsmith,  opens  own  agency,  Robert  M. 
Marks  &  Co.,  at  32  E.  57th  St.,  N.  Y. 

Douglas  Calverley,  Safeway  Stores  Inc.,  S.  F., 
forms  own  advertising  agency,  Douglas  Calver- 
ley Co.,  with  offices  at  785  Market  St.  same 
city.  Telephone  is  Sutter  1-8644. 

Frances  Johnson,  secretary  to  Al  Kaye,  vice 
president  in  charge  of  West  Coast  operations, 
Benton  &  Bowles  Inc.,  Hollywood,  and  Vernon 
Pellouchoud  were  married  Feb.  20. 

Peggie  Jones,  radio-tv  dept.,  Doherty,  Clifford, 
Steers  &  Shenfield,  N.  Y.,  is  to  be  married 
Feb.  28  to  James  McDonnel  of  Richmond  Hill, 
N.  Y. 

Stations 

Cliff  Bennett,  sales  account  executive,  KSWI 
Council  Bluffs,  Iowa,  to  KMTV  (TV)  Omaha, 
in  same  capacity;  Frank  Peddie  promoted  to 
regional  sales  manager,  KMTV  (TV). 

Harry  Diner,  formerly  with  Music  Corp.  of 
America,  to  KPIX  (TV)  San  Francisco,  as  ac- 
count executive;  Tony  Bomba  promoted  to 
technical  director,  same  station. 

William  S.  Clear,  sales  and  promotion  manager, 


10  DAY  SATURATION 
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In  August  1953,  Dahl  Motors,  Ford  agency  in  Davenport, 
received  an  extra  shipment  of  new  cars. 

To  sell  these  automobiles,  Dahl  planned  ten  day  new  car 
promotion  sparked  by  35  announcements  on  WOC  radio.  No 
other  advertising  was  used  except  one  classified  ad  in  local 
paper. 

Net  results— 41  NEW  CARS  SOLD  ...  29  USED  CARS 
SOLD.  This  approximates  $135,000  in  sales  at  an  advertis- 
ing investment  of  less  than  per  cent. 

Outstanding  sales  successes  like  the  above  is  the  one  big 
reason  why  BUSINESS  IS  BETTER  THAN  EVER  AT 
WOC.   Get  further  facts  from  your  nearest  F  &  P  office. 
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Davenport,  Iowa 
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5000  W.  —  1420  KC 

Col  B.  J.  Palmer,  President 
Ernest  C.  Sanders,  Manager 


WRTA  Altoona,  Pa.,  promoted  to  manaj 
according   to   announcement   from  Roy 
Thompson,  general  manager  and  30-year 
neer  in  radio. 


Harold  E.  Kane, 

merly  in  charge 
receiver  and  m 
toring  stations,  • 
dio  Free  Europe! 
WRNY  Roches 
N.  Y.  as  techn 
director. 


Alice  O'Hare, 

merly  assistant  c 
program  coord 
tor,  DuMont  Ty  1 
work,  N.  Y.,  i 
MR.  KANE  pointed  progrj 

manager,  WGL 
TV  Easton,  Pa.  Pete  Gallagher,  WCAU- 
Philadelphia,  to  WGLV-TV,  as  product 
manager,  and  Ira  Harsell,  WSTC  Stamf^ 
Conn.,  named  musical  director,  WGLV-TV 


Lacy  S.  Sellars  named  program  director,  WB 
(TV)  Charlotte,  N.  C,  succeeding  J.  Will 
Quinn,  promoted  to  managing  director,  WP, 
(TV)  Florence,  S.  C.  Both  stations  are  owl 
by  Jefferson  Standard  Broadcasting  Co.  j 

Varner  Paulsen,  assistant  program  direcj 
WIP  Philadelphia,  named  program  direc 
succeeding  Murray  Arnold  who  has  resign^ 

Gene  Roth,  program  director,  KXLY  Spokj 
promoted  to  program  director,  KXLY-'* 
with  Martin  Koschmann,  chief  announ; 
KXLY,  succeeding  Mr.  Roth. 


MR.  ROTH 


MR.  KOSCHMANN 
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Howard  C.  (Pat)  Clark,  formerly  assistant 
advertising  and  promotion  director,  WOR  Is 
York,  appointed  continuity  and  sales  prori 
tion  director,  WSOK  Nashville,  Tenn. 

Si  Palmer,  KGNC  Amarillo,  to  KOA-TV  D 
ver,  as  director. 

Bill  Melson,  ass 

ant  program  dii 
tor,  WBT  Charlo 
N.  C,  appoin 
program  director. 

Charles  E.  Jacks 
KFMB-TV 
Diego    sales  si 
promoted    to  lc 
sales  manager. 

Ralph  Wallace,  1 

merly  manag( 
WABI  Bangor,  N, 
to  WHAM-AM 
Rochester.  N.  Y.,  as  director  of  promotion 
publicity. 

Harry  E.  Travis,  formerly  general  manaj 
WBKZ-TV  Battle  Creek,  Mich.,  to  WNEM- 

Broadcasting    •  Telecasti 


MR.  MELSON 


UontTvlfj 

N.  Y, 
progr 

-.  WGL 
WCAU- 


C  Stamff  )L 
'GLV-TV  ' 


:clor,  WB 
!  I  Willjt 

dor,  WPI 
s  are 
6  Co. 
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MORMAN  A.  GITTLESON  (I),  manager 
jf  WJAR-TV  Providence,  R.  I.,  greets  Jay 
Hoffer,  the  station's  new  promotion  man- 
tiger.  Mr.  Hoffer  formerly  was  promotion 
anager  of  WICC-AM-TV  Bridgeport. 


.j  City  (Saginaw)  Mich.,  as  administrative 
Jstant  to  General  Manager  John  H.  Bone. 

Bsrg,  formerly  with  WNBQ  (TV)  Chicago, 
ales  staff,  WBBM  same  city.  Nathan  Sha- 
formerly  with  WENR  Chicago,  to  news 
WBBM. 


jvard  P.  Mendel,  announcer-salesman,  WELL 
[le  Creek,  Mich.,  to  sales  staff,  KHMO 

JSpo^nibal>  Mo- 
KXLY-U3  Stubbins,  L.  A.  business  manager,  KSDO 
annoi4  Diego,  to  KCOP  (TV)  Hollywood,  as  sales 
•dinator.   Maida  Severn,  former  producer 
now-disbanded    Oxarart-Steffner  Produc- 
,  Hollywood,  to  KCOP  (TV)  that  city,  as 
Jlucer  of  Hollywood  on  Tv  program,  re- 
jing  Madelyn  Turtle,  resigned. 


man  Cissna,  sales  manager,  WTTV  (TV) 
>mington,  Ind.,  named  assistant  station 
lager. 


CHMANN 
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WORN 
ales  pr 
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appom 
director 

E,  Jacks 
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fallace, 
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e  Briggs,  former- 
jiroducer,  WTTV 
)  Bloomington, 
,  to  WISH-TV 
anapolis,  as  tv 
luction  manager. 

Quinn,  sales 

WTRY  Troy, 
if.,  to  sales  staff, 
RI  (TV)  Sche- 
ady.  Other  ad- 
>ns:  William  Car- 
er, to  sales  staff; 
)rence    Clow,  MR.  BRIGGS 

kkeeper,  and 

Bn  Marie  Loeller,  traffic  manager. 


Ic( 


othy  Klock,  tv  supervisor,  WNYE  New 
k,  board  of  education  station,  appointed 
iuction  supervisor. 

es  H.  Butts,  studio  supervisor,  KBTV  (TV) 
;ver,  to  KOA-TV  same  city,  as  tv  opera- 
Is  supervisor. 

Anne  Noll,  formerly  of  WKY-TV  Okla- 
la  City,  to  KLZ-TV  Denver,  as  public  serv- 
i  rector. 


Leeson,  audience  promotion  manager, 
nji  L-AM-TV  Salt  Lake  City,  named  director 


lewly-created  planning 
for  that  station. 


and  development 


i  Bickley,  KTUL  Tulsa,  to  WKY-AM-TV 
ihoma  City,  as  television  announcer. 

Kassel,  WKXL  Concord,  N.  H.,  to  WCCM 


)  ADC ASTING 


Telecasting 


Lawrence,  Mass.;  John  D.  O'Connell  promoted 
to  sports  and  news  director,  WCCM;  Hal 
Bishop  to  same  station  as  staff  announcer. 

Charles  Edwards,  program  director,  WPDQ 
Jacksonville,  Fla.,  to  WIS-TV  Columbia,  S.  C, 
as  announcer. 

Bob  Bohrer,  WGVA  Geneva,  N.  Y.,  and  Bill 
Edwards,  WSAY  Rochester,  N.  Y.,  to  WRNY 
Rochester.  George  Li  Butti  named  chief  an- 
nouncer and  Harry  Langton  assigned  to  an- 
nouncing staff,  same  station. 

J.  Gordon  French  and  Phil  Landman,  both 
WJPS  Evansville,  Ind.,  to  KTHS  Little  Rock, 
Ark.,  as  news  editor  and  staff  announcer,  re- 
spectively. 

Hud  Stevens,  disc  jockey,  WTRY  Troy,  N.  Y., 
and  Dave  Sauter,  staff  announcer,  WPRO 
Providence,  to  staff,  WTRI  (TV)  Schenectady. 
Ken  Thomas,  formerly  of  General  Electric's 
Electronic  Park,  Syracuse,  to  WTRI  (TV) 
as  studio  engineer. 

Walter  Ross  named  administrative  assistant, 
KXOK  St.  Louis;  Gilbert  Legler  and  Charles 
Scott  join  that  station's  engineering  staff. 

Henry  J.  Veenstra,  former  commercial  man- 
ager, WKBZ  Muskegon,  Mich.,  returns  to  that 
station  after  five  year  absence. 

F.  E.  Lackey,  president,  WHOP  Hopkinsville, 
Ky.,  commissioned  a  colonel  on  Kentucky 
Governor  Wetherby's  staff. 

Michael  Wolfson,  president,  WTVJ  (TV)  Miami, 
received  a  plaque  from  President's  Committee 
on  the  Physically  Handicapped  for  his  work 


■  PEOPLE  

toward  helping  find  jobs  for  the  handicapped. 

Lawrence  H.  Rogers,  vice  president-general 
manager,  WSAZ  Inc.,  presented  National 
Guard  Meritorious  Service  Plaque  of  West  Vir- 
ginia National  Guard  for  assistance  given  by 
WSAZ-TV  Huntington  to  Guard  activities. 

Lester  W.  Lindow,  general  manager,  WFDF 
Flint,  Mich.,  presented  Meritorious  Service 
Plaque  by  National  Guard  Bureau,  in  recogni- 
tion of  station's  support  of  National  Guard 
from  1948-1953. 

Charles  Hye,  manager,  WGKV  Charleston, 
W.  Va.,  presented  U.  S.  Air  Force  Award  of 
Merit,  in  recognition  of  station's  support  of 
U.S.A. F.  reserve  activities  during  the  past  15 
months. 

Freeman  W.  Cardall,  business  manager,  WBAL 
Baltimore,  received  meritorious  service  plaque 
Feb.  10  in  recognition  of  station's  "outstanding 
service  in  the  defense  effort  of  the  Army  and 
Air  National  Guard." 

Jim  Murray,  promotion  manager,  Atlanta 
Newspapers  Inc.,  licensee  of  WSB-TV  same 
city,  was  selected  as  one  of  five  outstanding 
young  men  in  Georgia  by  State  Junior  Chamber 
of  Commerce  Feb.  14. 

Jack  Ellsworth,  program  director  and  disc 
jockey,  WALK  Patchogue,  N.  Y.,  father  of  boy, 
Gary  Frederick,  Feb.  11. 

Dix  Harper,  farm  news  director,  WLS  Chicago, 
father  of  boy,  Tod  Dixon,  Feb.  8. 

Networks 

F.  Willard  Butler,  WJW  Cleveland,  to  radio 
spot  sales  office,  NBC  Central  Division.  Robert 
H.  Anderson,  formerly  with  Moloney,  Regan 
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&  Schmitt,  to  tv  spot  sales  office  of  NBC  Cen- 
tral Division. 

John  J.  Dunn,  chief  producer,  CBOT  (TV) 
Ottawa,  to  assistant  to  program  organizer, 
Canadian  Broadcasting  Corp.,  Toronto.  Mavor 
Moore,  chief  producer,  Canadian  Broadcasting 
Corp.,  resigns  to  take  part  in  Canadian  Shake- 
speare Festival  at  Stratford,  Ont.,  this  summer. 
Jack  Simonsen,  Canadian  Broadcasting  Corp. 
engineering  div.,  appointed  technical  director, 
CBHT  (TV)  Halifax,  which  is  to  be  on  the  ah- 
oy late  autumn. 

Gilbert  Thomas,  Hollywood  freelance  radio 
writer,  to  ABC  Radio,  that  city,  as  staff  director. 

Virgil  Pinkley,  Don  Lee  Broadcasting  System 
newscaster,  and  editor-publisher,  Los  Angeles 
Mirror,  scheduled  as  principal  speaker  at  an- 
nual awards  dinner,  Oregon  Advertising  Club, 
Portland,  tomorrow  (Tuesday). 

G.  E.  (Buck)  Hurst,  manager,  CBS  Radio  Spot 
Sales,  L.  A.,  and  Harline  Ward  were  married 
Feb.  11. 

Bert  S.  West,  sales  manager,  Columbia  Pacific 
Radio  Network,  Hollywood,  father  of  daughter, 
Melinda,  Feb.  8. 

Gene  Webster,  writer-producer,  Columbia  Paci- 
fic Radio  Network,  Hollywood,  father  of  son, 
Shaun  Michael,  Feb.  4. 

Film 

Dale  Sheets,  account  executive,  United  Tele- 
vision Programs  Inc.,  Hollywood,  promoted  to 
assistant  national  sales  manager.  Glen  Truly, 
WCBS  New  York,  joins  UTP  office,  that  city, 
and  Karl  Von  Schelleran,  formerly  with 
Esquire  magazine,  to  UTP  Chicago  office  as 
account  executives. 

William  E.  Huston,  sales  manager,  air  music 
div.  of  Musak  Corp.,  and  B.  P.  Fineman,  for- 
mer producer  for  MGM,  Paramount  and  RKO 
Pictures,  join  commercial  dept.,  Screen  Gems 
Tv,  as  account  executives  in  New  York. 

Robert  Joseph,  publicity  director,  Greene- 
Rouse  Productions,  to  Kling  Studios  Inc.,  Hol- 
lywood, as  publicity-promotion  director. 

Joe  David,  Consolidated,  Precision  and  Mecca 
Film  Labs.,  to  Circle  Film  Labs.,  N.  Y.,  as  di- 
rector of  production  and  quality  control. 

John  Bagni,  43,  motion  picture-radio-tv  writer, 
died  after  a  heart  attack,  Feb.  13. 

Manufacturers 

Charles  H.  Coombe,  eastern  sales  manager 
and  national  retail  merchandising  head,  Mo- 
torola Inc.,  named  manager  of  Florida  opera- 


tions for  tv  receiver  div.,  Allen  B.  DuMont 
Labs. 

Cliff  Knoble,  formerly  advertising  and  sales 
promotion  director,  Eureka  Williams  Corp.'s 
vacuum  cleaner  div.,  appointed  advertising 
manager,  Raytheon  Mfg.  Co.'s  tv-radio  division. 

R.  V.  Jenson,  salesman,  Minneapolis  branch, 
Graybar  Electric  Co.,  promoted  to  manager  of 
newly  opened  branch  of  the  company  at  Sioux 
Falls,  S.  D.  Branch  office  at  Aberdeen,  S.  D., 
has  been  closed. 

John  E.  Gillin  appointed  manager,  General 
Electric  radio  and  tv  dept.,  Cincinnati. 

Joseph  M.  Coleman,  J.  Walter  Thompson  Co., 
N.  Y.,  to  Sylvania  Electric  Products  Inc.,  radio 
and  tv  picture  tube  divisions,  as  merchandising 
assistant. 

Jay  M.  Allen,  works  manager,  Westinghouse 
tv-radio  plant,  Sunbury,  Pa.,  named  assistant 
manager  of  operations  for  Westinghouse  tv- 
radio  div.  at  Metuchen,  N.  J.  He  will  supervise 
manufacturing  operations  at  both  plants. 

Robert  Finch,  manager  of  sales  financing,  Avco 
Mfg.  Corp.,  N.  Y.,  appointed  manager  of  dis- 
tributor and  dealer  financing,  Capehart-Farns- 
worth  and  Coolerator  divisions  of  IT&T. 

Richard  D.  Lewin,  formerly  with  Carl  Byoir 
&  Assoc.,  to  press  relations  staff  of  the  long 
lines  dept.,  AT&T,  N.  Y. 

BUI  Irvin,  formerly  radio-tv  editor,  Chicago 
Sun-Times,  to  public  relations  dept.,  Admiral 
Corp. 

Carmine  Masucci,  formerly  of  engineering 
dept.,  Sylvania  Electric  Products  Inc.,  to  CBS- 
Columbia  as  a  senior  project  engineer  in  ad- 
vanced development  dept. 

Raymond  L.  Johnson,  formerly  an  engineer 
with  Public  Service  Electric  &  Gas  Co.,  Newark, 
to  Allen  B.  DuMont  Labs.  Inc.,  Clifton,  N.  L, 
as  technical  sales  engineer  in  instrument  divi- 
sion. 

William  B.  Shantz,  in  charge  of  market  analy- 
sis, Pabco  Products  Inc.,  S.  F.,  to  sales  div.  of 
Ampex  Corp.,  Redwood  City,  Calif.,  (mag- 
netic recording  equipment),  in  executive 
capacity. 

Benjamin  Abrams,  president,  Emerson  Radio 
&  Phonograph  Corp.,  to  speak  on  current 
status  and  future  of  electronics  industry  in 
luncheon  address  before  Baltimore  Adv.  Club 
March  17. 

H.  Leslie  Hoffman,  president,  Hoffman  Radio 
Corp.,  L.  A.,  named  chairman  of  media  com- 
mittee for  Southern  California  observance  of 
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Brotherhood  Week,  sponsored  by  Natioi 
Conference  of  Christians  and  Jews,  Feb.  21-: 

Trade  Associations 

John  Mather  Lupton,  president,  John  Matt 
Lupton  Co.,  advertising  agency,  N.  Y.,  elect 
to  board  of  trustees  Theodore  Roosevelt  Ass 
which  is  dedicated  to  the  preservations  of  i 
ideals  and  memory  of  Theodore  Roosevelt  a 
development  and  maintenance  of  his  honn 


; 
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John  A.  E.  McClave,  executive  vice  presii 
and  treasurer,  Lewis  &  Gilman  Inc.  Phil 
elected  to  board  of  directors,  Philadelphia  S 
ciety  for  Crippled  Children  and  Adults. 

W.  J.  Singleton,  president,  Association  Sere 
News   Ltd.,   Montreal,   elected  president 
Assn.  of  Motion  Picture  Producers  and  Laboi 
tories  of  Canada.  Pierre  Harwood,  Omega  Pi 
ductions,  Montreal,  elected  vice  president.  ; 

James  T.  Aubrey,  Jr.,  general  manager 
Columbia  Television  Pacific  Network;  Barb: 
Britton,  co-star  of  CBS-AM-TV  Mr.  and  M 
North;  Danny  Thomas,  star  of  ABC-TV  Ma 
Room  for  Daddy;  Harry  Kolpan,  m.c.-packaj 
with  Christ-Koplan  productions,  and  wrij 
Betty  Mears  were  elected  new  directors-at-lai 
for  Academy  of  Television  Arts  &  Sciences. 

Stanley  Adams  and  George  Hoffman,  preside* 
and  comptroller,  respectively,  ASCAP,  will  j 
among  principal  speakers  at  the  society's  sec 
annual  West  Coast  meeting  in  Los  Angetj 
Ambassador  Hotel  tomorrow  (Tuesday).  ! 
Wolfe  Gilbert,  board  member  and  chairman 
the  West  Coast  committee  will  preside. 

Joseph  R.  Matthews,  western  sales  manag 
A.  C.  Nielsen  Co.,  S.  F.,  elected  a  vice  pre 
dent.  He  will  transfer  to  Chicago  to  dire 
sales  activities  of  Nielsen  station  index. 


James  B.  Conklii 

president,  Columk 
Records,  e  1  e  c  t  i 
president  of  Recci 
Industry  Assn..  si! 
c  e  e  d  i  n  g  Milti 
Rackmil  of  Deo 
Records.  Other  ol 
cers  elected:  Dal 
Soria,  Angel  Rj 
ords,  and  Harj 
Kruse,  London  R* 
ords,  vice  presided 
and  Frank  WalM 
MGM  Record} 
treasurer. 


MR.  CONKLING 


Bud  Brees,  WPEN  Philadelphia,  elected  mel 
ber  of  American  Society  of  Composers,  Authe 
&  Publishers  (ASCAP). 

Representatives 

Lionel  Cotton,  who  operated  own  radio  stati 
representative  company  in  New  York,  to  N 
York  office,  Walker  Representation  Co.,  sj 
tion  representatives,  as  vice  president  and  j 
count  executive. 

Michael  Sweeney,  national  sales  directj 
WPAT  Paterson,  N.  J.,  to  Headley-Rced  1 
television  station  representatives,  as  accoff 
executive. 


Michael  Membrado,  timebuyer,  New  York  i 
fice  of  Cunningham  &  Walsh,  appointed  to 
sales   staff,   New   York   office   of  The  Ki 
Agency,  national  advertising  representatives.  I 

Milton  Scropan,  sales  manager,  Channel  Filt 
Inc.,  Pacific  Grove,  Calif.,  to  Paul  H.  Raym 
Co..  S.  F.,  as  radio  manager. 
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The  Tape 
That  Mirrors 
the  Original 
Sound 


irish 


IREEN  BAND 


THE  FINEST  TAPE  YOUR  RECORDER  CAN  USE 

Just  as  the  reflection  of  a  perfect  mirror  is  faithful  to 
the  original  image,  in  every  detail,  so  too  does  Irish  Green  Band  record,  retain 
and  reproduce  the  original  sound  with  flawless  fidelity. 

Instruments  will  reveal  that  Irish  Green  Band  offers  lower  noise  level,  uniform 
sensitivity,  minimum  amplitude  variation,  less  distortion. 

But  instrument  tests  are  only  the  landmarks  of  good  design  and  production.  The 
final  proof  is  in  the  hearing.  To  appreciate  the  quality  of  irish  Green  Band,  it 
must  be  listened  to,  and  compared  with  other  tapes  on  the  same  recorder. 

You  will  find  that  the  only  limitation  to  irish  Green  Band  quality  is  the  limitation 
of  the  tape  recorder  itself  ...  it  is  the  finest  tape  your  recorder  can  use. 


irish 

GREEN  BAND 


is  fast  becoming  the 
choice  of  audio  engi- 
neers in  broadcast  sta- 
tions, recording  studios 
and  wherever  sound 
quality  is  of  paramount 
importance. 
1200  feet  on  plastic 

reel  $3.30  Net. 

2400  feet  on  metal 

or  fiberglas  reel.. $7.71  Net. 

One  day  you  will  surely 

use  IRISH  .  .  .  so  write 

today  for  free  sample 

reel. 


SOUND  RECORDING 


At  all  leading  radio  parts  distributors 
ORRADIO      INDUSTRIES,  INC. 

OPELIKA   9,  ALABAMA 

World's  Largest  Exclusive  Magnetic  Tape  Manufacturer 

EXPORT  DIVISION:  Morhan  Exporting  Corp.,  458  Broadway,  New  York,  N.  Y. 


JP  newscasts  give  station 


GOOD 

PROFIT 

MARGIN 


...sponsor  buys  more 


Everybody  agrees  that  if  a  deal  is  profitable  to  both 
buyer  and  seller,  the  relationship  will  be  a  long  and 
happy  one. 

At  Pleasantville,  N.  J.,  Station  WOND  proposed 
a  package  of  4  daily  newscasts  to  the  Atlantic 
Cadillac  &  Pontiac  Company,  for  used  car  specials. 
Price  of  the  cars  was  reduced  slightly  each  day  until 
sold.  So  effective  has  been  the  program  that  the 
sponsor  repeatedly  has  renewed  the  schedule  and, 
in  addition,  has  bought  a  one-hour  Sunday  show 
plugging  new  Pontiacs. 

and  from  still  another  station — 


Says  John  G.  Struckell,  general  and  sales 
manager  for  WOND: 

"Program  ideas  come  and  go,  but  with  AP  news 
in  our  station,  we  feel  we  always  have  a  salable 
feature.  And,  too,  the  cost  per  program  of  AP 
news  is  so  low,  in  comparison  with  other  program 
material,  that  the  station  can  realize  a  profit 
from  newscasts  with  little  effort." 


Station  KOCA  in  Kilgore,  Tex.,  reports  the 
following  experience  with  AP  news — 

O  m  1953,  AP  news  consumed  only  11%  of 
station's  broadcast  time. 

©  In  same  year,  AP  news  accounted  for 
28%  of  total  station  revenue. 


©  All  of  the  station's  special  AP  features 
have  been  sponsored  since  February,  1953. 


Says  Station  Manager  H.  A.  Degner:  "Our 
advice  to  any  sister  station  having  revenue 
trouble  is  to  just  dig  into  their  goldmine — AP." 


//  your  station  is  not  yet  using  Associated 
Press  service,  your  AP  Field  Representative 
can  give  you  complete  information.  Or  ivrite — 


Those  who  know  famous  brands . . . 

Know  the  most  famous  brand  in  news  is  JP 
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•  An  eloquent  defense  of  freedom  of  the  air.  Page  90. 

•  How  spot  radio  made  Kools  and  spot  tv  estab- 
lished Viceroys.    Page  91. 

•  Keeping  the  public  informed  about  programs  when 
newspapers  won't  print  logs.    Page  92. 


Ixtra  Spice  in  Ivar's  Chowder 


.  NEW  brand  of  clam  chowder  priced  four  cents  higher  than  its 
:arest  competitor  has  been  turned  into  big  business  in  Seattle 
ianks  to  radio  and  a  new  merchandising  gimmick  that  sent  sales 
taring  immediately  after  the  product  was  introduced. 
The  new  food  item — Ivar's  Clam  Chowder — was  given  its  pro- 
otional  initiation  by  KOL  Seattle.  It  sold  so  fast  at  a  test  store 
pecially  selected  for  the  introduction  that  it  is  now  available  in 
ost  of  the  grocery  markets  in  the  Greater  Seattle  area.  The  con- 
nual  ring  of  the  cash  register  has  prompted  the  Ivar  firm  to  extend 
6  original  test  schedule  on  KOL  from  13  to  52  weeks, 
i  When  Ivar's  Clam  Chowder  was  attractively  packaged  and  ready 
jr  sale  radio  was  selected  as  the  medium  that  would  move  it  from 
p  store  shelf  to  the  consumer's  dinner  table.  The  firm  signed  a 
|3-week  contract  calling  for  10  spots  a  week  on  KOL's  John  Forrest 
bow,  a  daily  morning  program.  The  spots  were  originally  run  as 
aser  messages,  saying  that  Ivar's  Clam  Chowder  was  soon  to 
iake  its  appearance  in  city  markets. 

During  the  teaser  campaign  Mahlon  Taft  and  Paul  Ellis  of  KOL's 
Merchandising  staff  worked  on  the  point-of-sale  displays.  Incor- 
porated in  their  plans  to  make  Ivar's  soup  a  domestic  hit  was  a  rel- 
ovely  new  merchandising  aid  to  be  used  in  the  store  along  with 
h  display — a  message  repeater.  A  correct  decision  on  the  length 
Jf  the  message  was  important.  The  merchandising  men  agreed  to 
m  the  repeater  for  only  10  seconds.  Its  brevity  reduced  the  chance 
f  the  shopper  missing  part  of  the  message  and  eliminated  the  pos- 
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sibility  of  the  store's  personnel  tiring  of  the  message  and  shutting 
off  the  repeater. 

A  large  super  market  in  the  Tradewell  chain  was  chosen  as  the 
test  store  where  a  15-case  display  of  Ivar's  Clam  Chowder  complete 
with  the  hidden  message  repeater  was  set  up.  Mr.  Forrest  returned 
to  the  picture  by  broadcasting  the  name  of  the  store  and  its  location 
over  KOL.  One  day  after  sales  began,  10  of  the  15  cases  brought 
into  the  test  market  had  been  sold. 

The  Tradewell  management  was  so  impressed  with  the  demand 
for  the  new  product  that  KOL  got  the  go-ahead  sign  and  set  up  the 
same  sort  of  display  using  Ivar's  soup  in  all  32  Tradewell  markets. 

Reports  on  the  sales  progress  of  the  new  product  continued  on 
The  John  Forrest  Show.  The  shopper's  response  gave  strong  testi- 
mony to  the  power  of  radio.  In  one  store,  the  15-case  display  sold 
eight  out  of  15  cases  during  weekend  shopping.  In  another  market, 
seven  cases  were  sold.  One  market  reported  that  five  out  of  10 
cases  were  sold  in  two  and  one  half  days. 

The  new  product  unknown  two  months  ago  has  been  firmly 
established  as  a  repeat  sales  item  in  grocery  stores  throughout  Seat- 
tle. Ivar's  Clam  Chowder  has  shown  a  sales  increase  of  over 
100%  in  some  instances. 

The  firm  attributes  the  immediate  acceptance  of  its  product — 
traditionally  the  slowest  mover  in  the  soup  line — to  KOL  and  its 
merchandising  staff  which  kept  reminding  shoppers  through  the 
message  repeater  that  their  grocery  lists  wouldn't  be  complete  with- 
out picking  up  a  supply  of  Ivar's  Clam  Chowder. 
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An  Editor's  Defense  of  Freedom  of  the  Air 


No  more  eloquent  argument  for  private  operation  of  radio  and  tele- 
vision has  recently  been  made  than  that  appearing  below.  It  was 
presented  by  Malcolm  Muggeridge,  editor  of  the  celebrated  British 
humor  magazine,  "Punch,"  in  a  debate  with  Lady  Violet  Bonham- 
Carter,  an  advocate  of  government  control.  Though  Mr.  Mugge- 
ridge's  remarks  dealt  with  the  effort  of  private  interests  to  break  the 
British  government  monopoly  of  telecasting,  they  apply  equally  well, 
in  principle,  to  the  constant  effort  of  private  broadcasters  and  tele- 
casters  in  America  to  keep  the  U.  S.  government  from  assuming  more 
power  over  these  influential  communications  media.  Here  is  the 
text  of  Mr.  Muggeridge's  part  of  the  debate,  which  was  broadcast 
by  the  BBC  Home  Service. 


I SHOULD  like  to  begin  by  pointing  out  to  you  that  it  is  only 
because  we  are  still  a  free  society  that  this  controversy  about 
commercial  television  arises  at  all.  In  Nazi  Germany  and  Fascist 
Italy,  in  Soviet  Russia  and  its  satellites,  in  Franco  Spain  and 
Tito  Yugoslavia,  the  matter  was  settled  from  the  word  go.  The 
exigencies  of  dictatorship  made  it  seem  self-evident  that  a  gov- 
ernment agency  must  control  radio,  as  all  other  communica- 
tion media,  whether  written  or  spoken. 

Are  we  to  make  the  same  assumption  here  as  far  as  television 
is  concerned?  Or  are  we  to  take  the  admitted  risks  involved  in 
ending  the  BBC  monopoly,  which  Lady  Bonham-Carter  and 
her  friends  want  to  maintain  in  perpetuity,  That,  as  I  see  it, 
is  the  basic  issue.  I  am  in  favor  of  taking  the  risks.  I  want  non- 
governmental— which  means  non-BBC — television,  and  the  more 
varied  and  the  more  diverse,  in  purpose  and  control,  it  is,  the 
better  I  want  it,  because  I  am  convinced  that  only  so  can  this 
formidable  invention — the  most  formidable  in  the  field  of  com- 
munications since  printing — be  used  to  nourish  freedom  rather 
than  to  promote  conformity. 

No  one  who  has  had  anything  to  do  with  the  BBC,  particu- 
larly at  its  lower  levels,  can  doubt  that  it  is  susceptible  to  official 
pressure.  For  instance,  Sir  Winston  Churchill's  voice  was  kept 
off  the  air  at  the  time  of  Munich.  Why?  Lady  Violet  Bonham- 
Carter  will  tell  you  because  the  Conservative  Party  so  decided. 
But  the  Conservative  Party  was  in  power  at  the  time.  It  was, 
in  effect,  the  Government.  And  there  is  no  reason,  so  long  as 
the  existing  arrangement  is  maintained,  why  other  governments 
on  other  occasions  should  not  likewise  stifle  the  voice  of  reality, 
and  impose  their  disastrous  fantasies  through  the  medium  of  a 
BBC  vastly  more  potent,  because  of  the  invention  of  television, 
than  it  was  in  1938. 

Penalty  of  Government  Control 

I  do  not  believe  that,  in  the  long  run,  a  democracy  can  func- 
tion when  the  most  powerful  single  instrument  for  influencing 
public  opinion  is  thus  subject  to  decisive  control  by  the  govern- 
ment of  the  day.  Such  an  arrangement  must  lead  ultimately  to 
servitude. 

But,  you  will  ask,  will  commercial  television  prove  any  readier 
than  the  BBC  to  allow  the  expression  of  views  critical  of  official 
policy?  I  think  it  is  reasonable  to  hope  so.  In  any  case,  the  mere 
existence  of  an  alternative  television  system,  not  dependent  on 
government  funds,  is,  from  my  point  of  view,  an  immense  gain. 
Let  me  refer  you,  in  this  connection,  to  the  press.  What  keeps 
newspapers  truthful  (insofar  as  they  are  truthful)  is  one  another 
— the  fact  that  their  exaggerations,  their  special  pleading,  their 
distortions,  will  necessarily  be  exposed,  explicitly  or  by  implica- 
tion, in  the  columns  of  their  rivals.  Commercial  television  pro- 
vides, it  seems  to  me,  the  only  present  prospect  of  the  BBC  being 
subjected  to  a  like  salutary  check. 

The  strongest  criticism  of  commercial  television  has  derived 
from  its  dependence  on  advertising  revenue.  Let  me  say  at 
once  that  I  have  no  liking  for  advertisements  as  such.   If  I'hc 


Times  or  the  Manchester  Guardian  could  be  brought  out  withov 
all  those  columns  of  advertising  matter  cunningly  arranged  t 
catch  the  reader's  eye,  I  might  well  prefer  it.  But,  of  course, 
know  this  isn't  possible.  They,  and  every  newspaper  and  perioc 
ical  in  the  country  (including  Punch)  would  fold  up  tomorny 
if  deprived  of  advertising  revenue.  Highmindedness  wouldn 
carry  the  Manchester  Guardian  along  unless  fortified  by  tlj 
cotton  trade,  and  even  the  Observer  would  wither  on  the  branq 
if  advertisers  so  took  to  heart  its  fulminations  against  advertisin 
on  the  air  that  they  applied  them  to  the  written  word. 

Advertising,  in  fact,  is  the  price  we  pay  for  the  freedom  c; 
the  press,  and  I  am  quite  prepared  to  pay  a  like  price  for  fret 
dom  of  the  air.  If  there  were  some  other  way  of  procuring  fret 
dom  of  the  air,  so  much  the  better.  It's  the  freedom  I  wan 
not  the  advertising,  which  is  only  a  means  (and  a  very  imperfec 
and  sometimes  distasteful,  means)  to  an  end. 

Mission  and  Megalomania 

Opponents  of  commercial  television  say  that  the  BBC  hi 
done  a  wonderful  job  and  become  the  "admiration  of  the  worldi 
Why  interfere  with  so  admirable  an  arrangement?  they  ask.  M 
own  feelings  in  regard  to  the  BBC  are  well  this  side  of  idolatry 
I  heartily  endorse  some  very  sensible  observations  made  on  tb 
occasion  of  his  resignation  by  the  second  Director  General,  M 
Ogilvie — incidentally  one  of  the  few  among  the  corporation; 
big  brass  to  escape  the  occupational  disease  of  megalomann 
Mr.  Ogilvie  drew  attention  to  the  grave  dangers,  actual  and  pc 
tential,  attendant  upon  the  BBC's  monopoly,  with  particul^ 
reference  to  its  officials,  who  too  often,  he  said,  combined  undu 
authority  with  a  sense  of  mission.  The  same  dangerous  corr 
bination  is  even  more  apparent  today. 

Be  that  as  it  may,  the  introduction  of  commercial  television 
will  not  involve  any  interference  whatsoever  with  the  BBC  £ 
it  now  exists.  Mr.  Dimbleby  will  continue  to  provide  his  fruit 
accounts  of  royal  and  other  occasions;  Mr.  Gilbert  Hardin 
will  continue  to  disport  himself  on  the  television  screen;  ari 
those  syrupy  voices  will  continue  at  their  allotted  times  to  pre 
sent  each  day's  happenings.  For  those  who  so  desire  it,  ther 
will  still  be  the  BBC,  the  whole  BBC,  and  nothing  but  the  BBC 
No  one  is  going  to  drag  Lord  Halifax  or  Lady  Violet  Bonharc 
Carter  or  the  Archbishop  of  Canterbury,  or  even  Lord  Reit 
[former  director-general  of  BBC],  kicking  and  screaming  to  loo 
at  commercial  television — tempting  as  the  prospect  might  be 

As  for  American  television  whose  hideous  example  has  $ 
frequently  and  so  ignorantly  been  cited,  speaking  as  one  wh| 
has  listened  and  viewed  often  and  long  in  different  parts  of  th 
United  States,  I  can  only  tell  you  that  a  very  great  deal  of  nor 
sense  has  been  talked  about  it  over  here.  In  any  case,  it  woul 
be  as  unreasonable  to  expect  commercial  television  in  this  countr 
to  be  identical  with  American  television  as  to  expect  the  film 
produced  by,  say,  Ealing  Studios  to  be  identical  with  those  pre 
duced  by  Hollywood.  Adverse  comparisons  of  American  wit; 
(Continued  on  Page  92) 
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spot  keeps  Kools  hot 
and  booms  Viceroys 


DL  was  "made"  by  spot  radio  and  Viceroy  "established"  by 
television. 

hus,  unqualifiedly,  did  one  Brown  &  Williamson  executive  hail 
effectiveness  of  the  sister  media  in  selling  the  related  brands  of 
Louisville  manufacturer. 

iool  and  Viceroy,  heavy  users  of  spot,  together  will  spend  more 
i  $9  million  in  radio  and  television  this  year.  Brown  &  William- 
is  considered  one  of  the  largest  spot  advertisers  in  the  industry, 
nee  1951  Viceroy  has  allocated  95%  of  its  budget  to  television, 
t  first  year  sales  increased  44%  and  by  1953  had  risen  300% 
\  the  pre-tv  figure.  Today  Viceroy  is  considered  the  largest 
Ijlng  filter-tip  cigarette  in  the  country. 

iceroy  began  with  a  spot  television  schedule  in  1951,  then  ex- 
j|j](ied  a  year  ago  to  include  a  network  show,  The  Orchid  Award 
C-TV,  Sundays,  9:15-9:30  p.m.)  while  continuing  to  run  its 
campaign.    The  announcement  schedule  includes  three  to 
20-second  spots  in  Class  A  time,  weekly,  on  more  than  200 
ons.   The  agency  buys  top  evening  adjacencies  wherever  possi- 
Contracts  are  not  seasonal  but  continue  from  year  to  year, 
odically,  as  new  stations  and  markets  open  up,  they  are  con- 
red  and  in  many  cases  added  to  the  list. 

ool  cigarettes  in  a  sense  prepared  the  way  for  the  Viceroy  pat- 


tern of  spot  advertising  in  television  by  its  own  previous  success 
with  spots  in  radio.  Kool,  moreover,  has  added  a  network  televi- 
sion show  to  its  budget  this  past  year,  My  Friend  Irma  (on  100 
CBS-TV  stations,  Friday,  10-10:30  p.m.)  Kool  continues  to  run 
its  radio  spot  announcement  campaign.  A  heavy  schedule  of  10- 
second  announcements  is  also  used  for  this  brand,  varying  in  inten- 
sity from  6  to  18  spots  per  week,  running  over  200  stations.  Con- 
tracts are  again  for  52  weeks. 

The  entire  advertising  media  budget  is  under  the  supervision 
of  John  W.  Burgard,  advertising  manager  for  Brown  &  Williamson. 

Ted  Bates  &  Co.,  New  York,  is  the  agency  for  both  cigarettes. 
Concurrent  with  the  success  of  the  cigarettes  has  come  the  expan- 
sion of  the  radio-tv  department  of  the  agency.  Three  years  ago, 
for  example,  one  timebuyer  administered  the  entire  B  &  W  budget; 
today,  that  timebuyer,  William  Kennedy,  has  been  supplemented 
by  two  more  full  timebuyers,  two  estimators,  and  an  assistant  time- 
buyer,  a  total  of  a  half-dozen  persons  who  devote  their  entire  time 
to  purchasing  and  clearing  radio  and  television  availabilities  for 
the  one  account. 

More  than  a  small  share  of  the  success  of  the  two  brands  has  been 
attributed  to  the  excellent  use  the  agency  has  made  of  its  availabil- 
ities. 


BBCf  d less  to  say,  these  Ted  Bates  timebuyers 
smoking  Viceroys,  and  a  pack  of  Kools 
handy  on  the  desk.  (L-r)  Michael  James, 
buyer  for  Kools;  Frank  McCann,  time- 
ir  for  Viceroy;  William  Kennedy,  chief 
buyer  for  both  cigarettes,  and  Bill  War- 
assistant  timebuyer. 


hose  pro  j 
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Editor's  Defense  of  Freedom 

(Continued  from  Page  90) 

BBC  television  are,  I  may  add,  the  more  ludicrous  in  that,  al- 
most without  exception,  the  most  successful  BBC  television  pro- 
grams have  been  lifted  straight  from  America. 

Again,  it  is  often  contended  that  advertisers  will,  in  fact,  if 
not  in  theory,  control  the  organization  responsible,  under  the 
Government's  scheme,  for  putting  programs  on  the  air.  Their 
interest  will  lie,  it  is  argued,  in  getting  the  largest  audiences,  and 
they  will  therefore  insist  on  low-grade  entertainment,  thereby 
"lowering  the  standards"  of  all  television.  Apart  from  the  highly 
priggish  assumptions  behind  this  argument,  it  is  just  not  true 
that  advertisers  only  take  account  of  quantitative,  as  distinct 
from  the  qualitative,  considerations.  If  it  were  so,  all  newspaper 
advertising  would  tend  to  go  to  the  largest  circulation  newspapers 
like  the  Daily  Mirror  and  the  Daily  Express.  But,  of  course,  this 
doesn't  happen.  Nor  would  it  happen  on  the  air.  The  sort  of 
viewers  who  like  Glyndbourne  Opera  would  be  interesting  to 
advertisers  of  some  commodities,  just  as  the  sort  who  like  variety 
would  be  of  interest  to  advertisers  of  others. 

It  would  be  quite  dishonest  of  me  to  pretend  that  I  know 
just  how  the  controlling  body  of  commercial  television,  as  en- 
visaged in  the  White  Paper,  will  work  out.  Perhaps  it  will  prove 
as  obsequious  and  sycophantic  towards  authority,  and  as  mono- 
lithic in  structure,  as  the  BBC — though  that  is  difficult  to  credit. 


Because  I  believe  in  competitive  television,  I  am  not  requir" 
to  defend,  as  such,  the  Government's  proposals.  They  seem 
me,  like  so  many  governmentally  devised  resolutions  of  con 
flicting  views,  to  err  on  the  side  of  timidity  and  imprecision, 
the  same  time,  their  intention — to  break  the  BBC  monopoly 
is  sound,  and,  in  the  light  of  that  intention,  they  deserve  to 
given  a  trial.  May  I  conclude  by  quoting  some  words  of  G. 
Chesterton  written  in  1928,  long  before  this  present  controvers 
became  actual: 

"Suppose,"  he  writes,  "you  had  told  some  of  the  old  Whigs, 
let  alone  Liberals,  that  there  was  an  entirely  new  type  of 
printing  press,  eclipsing  all  others;  and  that,  as  this  was  to 
be  given  to  the  King,  all  printing  would  henceforth  be  Gov- 
ernment printing.  They  would  be  roaring  like  rebels,  or 
even  regicides.  Yet  that  is  exactly  what  we  have  done  with 
the  new  invention  of  wireless." 

Chesterton  goes  on  to  speak  of  "a  swift,  sweeping  and 
tolerant  state  monopoly."  How  eagerly  would  he  have  support" 
the  present  effort  to  break  this  monopoly.  How  surprised,  an 
I  think  distressed,  he  would  have  been  to  find  among  his  o 
ponents,  not  only  expected  figures  like  Lord  Reith  and  Lo 
Halifax,  the  editor  of  The  Times,  with  their  train  of  vice-ch 
cellors,  prelates,  moderators  and  other  camp  followers  of  co 
formity,  but,  as  well,,  the  accomplished  daughter  of  a  great  Li 
eral  prime  minister.* 

*  Lady  Violet  Bonham-Carter's  father  was  the  late  Lord  Asquith  a 
Oxford  and  onetime  prime  minister  of  Britain. 


How  Schedules  Can  Be  Plugged 
Without  Daily  Newspaper  Logs 


NEWSPAPER  radio-tv-logs  are  fine,  but 
they're  a  long  way  from  being  indispensable, 
judging  by  the  comments  of  14%  of  radio- 
tv  stations  located  in  cities  where  logs  are 
not  printed  in  daily  newspapers. 

Stations  have  found  many  other  ways — 
including  their  own  facilities — of  keeping 
the  public  informed  about  daily  program 
schedules.  A  lot  of  these  techniques  are 
strikingly  successful,  judging  by  results  of  a 
survey  conducted  by  NARTB  [B»T,  Feb. 
16]. 

Preliminary  scanning  of  NARTB's  survey, 
conducted  by  Research  Manager  Richard  M. 
Allerton,  indicates  that  on-the-air  promo- 
tion is  the  most  popular  and  most  effective 
way  of  informing  listeners  in  a  number  of 
areas  where  newspaper  attempts  to  charge 
advertising  rates  for  daily  logs  are  being 
resisted  by  broadcasters. 

Most  Don't  Pay 

NARTB's  survey  showed  that  only  13% 
of  stations  are  paying  for  publication  of  logs, 
either  at  newspaper  rates  or  through  time- 
space  exchange  deals.  Eighty-seven  per  cent 
of  stations  make  no  payment  to  newspapers 
for  publication  of  logs. 

The  methods  used  to  inform  the  public 
about  program  schedules  include  mailed 
logs,  shoppers  guides  and  merchants'  wrap- 
pers or  inserts. 

A  happy  result  has  appeared  in  many 
cities  where  logs  do  not  appear  in  news- 
papers. In  these  areas  broadcasters  have  dis- 
covered that  listener-viewer  habits  become 
more  regular  without  newspaper  logs.  In 
other  words,  they  form  listener  habits  and 
stick  to  them.   At  the  same  time,  stations 
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are  likely  to  make  fewer  changes  in  their 
schedules. 

Three  main  methods  of  paying  for  log 
space  were  listed — local  rate,  general  or 
national  rate  and  special  rate,  plus  exchange 
of  time  for  space. 

Forms  of  on-the-air  promotion  include 
station  breaks,  periodic  news  programs,  non- 
news  programs,  specified  times,  reading  of 
logs  on  the  air  and  air  spots  promoting  spe- 
cial events  shows. 

In  addition  to  on-the-air  promotion  an- 
nouncement, some  stations  mail  schedules 
to  listeners  who  request  them  via  postcards 
or  letters.  Some  merchants  use  mimeo- 
graphed stuffers  in  wrapping  merchandise. 
Other  stores  include  station  logs  in  their 
paid  newspaper  advertising,  or  distribute 
them  by  other  means. 

Still  other  techniques  are  monthly  com- 
munity magazines,  weekly  shopping  news- 
papers, out-of-town  dailies  circulating  in  the 
station's  area  and  country  weeklies. 

Here  are  some  typical  comments  received 
by  NARTB  from  stations  not  paying  news- 
papers in  any  way  for  their  listings: 

"We  issue  news  and  publicity  releases  on 
various  special  programs.  We  plug  on  the 
air.  We  have  used  billboards,  letters,  and 
have  urged  local  organizations  using  our 
facilities  to  notify  their  membership  and 
friends.  Once,  we  urged  listeners  to  phone 
their  friends." 

*    *  * 

"There  is  a  monthly  community  magazine 
published  here  and  they  print  free  of  charge 
a  full  page  for  the  entire  weekly  schedule. 
We  think  it  would  be  very  bad  to  pay  the 
local  paper  (a  competitive  ad  medium)  to 


publish  the  radio  schedule  as  their  ad  de 
ment  would  certainly  use  this  as  'proo 
the  'necessity'  of  the  newspaper  even  t 
radio  station." 

"It  is  our  personal  experience,  that 
gram  listings  in  the  paper  are  never  cut 
or  used.  Have  yet  to  see  one  near  a  r 
or  used  to  find  a  program.  (In  20  yea 
radio  we  have  used  paper  for  progr 
Also  feel  that  in  radio  and  especially  o~ 
networks  we  are  very  foolish  to  continr 
plug  the  papers  by  saying  consult  your  1 
newspaper  for  time  and  station.  Have 
ever  heard  of  a  paper  saying  'consult  y 
or  listen  to  your  local  radio  for  headlin 
the  news'?   Our  own  medium  is  the 
form  of  publicity  for  programs." 

*        *        *  i 

"Our  listeners  just  don't  get  daily  progri 
changes,  but  they  seem  to  keep  our  genef 
programming  structure  pretty  well  in  mif 
as  witness  the  number  of  calls  we  have  wh^ 
ever  there  are  considerable  program  chang 
The  fact  that  we're  the  only  station — or  pr> 
cipal  station — serving  this  area,  also  hel' 
Incidentally,  when  a  newspaper  man  tries 
point  out  what  a  favor  he's  doing  the  rat 
by  publishing  listings,  he  should  be  remind 
it  can  be  a  disservice!  I  tell  the  E  &  P  n| 
that  without  their  listings,  my  public  ke« 
tuned  in  for  fear  of  missing  something,  ( 
if  they  had  listings,  they  would  turn  th, 
radios  on  only  for  specific  programs. 

"Each  month  we  distribute  about  1,5 
mimeographed  Program  Schedules  by  getti 
our  better  accounts  to  wrap  them  up  in  pa« 
ages  that  leave  their  stores  ...  by  placi 
these  schedules  on  counters  of  restaurar 
etc.  .  .  .  and  occasionally  telling  our  listen 
to  drop  a  card  if  they'd  like  one. 
month,  we  find  our  mailing  list  growing  fr 
these  'request'  cards.  And,  occasionally, 
put  out  'flyers' — distributing  them  helt 
skelter — to  promote  a  special  program  o 
new  program.  Of  course,  we  use  air  pi 
continuously." 
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NEW  PRODUCTION  SCHEDULES  NOW  PERMIT 
IMMEDIATE  DELIVERIES  OF  MITCHELL 
35mm  BNC...35mm  NC...16mm  PROFESSIONAL  CAMERAS 


It  is  impossible  to  compare  a  Mitchell  with  any 
35mm  or  16mm  camera  now  in  existence— for  the 
history-making  Mitchell  is  the  only  truly 
professional  motion  picture  camera.  Exclusive 
professional  operating  features  plus  the 
smooth  trouble-free  Mitchell  movement,  with  its 
.0001  inch  tolerances,  can  insure  the  success 
of  your  film  making  as  can  no  other  single  element 
of  production. 

Now— on  the  huge  six  and  one-half  acre  site  of  the 
Mitchell  Camera  Corporation  plant  —  increasing 
numbers  of  35mm  and  16mm  cameras  are  being 
created  to  meet  the  extensive  use  of  professional 
motion  picture  equipment  in  such  fields  as 
television,  entertainment,  business,  education, 
religion  and  government.  Each  of  these  superbly 
designed  cameras  possesses  the  supreme  quality 
craftsmanship  rightly  due  the  world's  most  used . . 
most  flexible  professional  motion  picture  cameras. 

Write  today  for  information  and  prices  of  the 
currently  available  35mm  BNC,  NC  and  16mm 
Professional  Mitchell  Cameras  and  accessories. 


MITCHELL  16mm  PROFESSIONAL 


MITCHELL  35mm  NC  CAMERA 


CORPORATION 


666  West  Harvard  Street  •  Glendale  4,  Calif.  •  Cable  Address:  "MITCAMCO 
85%  of  the  professional  motion  pictures  shown  throughout  the  world  are  filmed  with  a  Mitchell 


...still  stacking 
up  sales  I 

in  the 

GREATER 
OREGON 
MARKET 

^  A  leading  national 
grocery  chain  has  been 
using  station  KGW 
continuously  for  more 
than  3  years  with  out- 
standing results — proof 
positive  KGW  adver- 
tising pays  off  for  ad- 
vertisers who  insist  on 
their  money's  worth. 

For  real  sales  results 
use  KGW  —  an  eco- 
nomical and  efficient 
medium  for  covering 
the  rich  Oregon  market. 

For  details,  contact 
any  office  of  Edward 
Petry,  Inc. 

*Name  on  request. 


Affiliated  with  NBC 


The  best 
way  to 

sell  the 

KANSAS 
FARM 

MARKET 


use  the 
KANSAS 

FARM 
STATION 


WIBW 


CBS  RADIO 
in  Topeka 

Ben  Ludy,  Gen.  Mgr.,  WIBW-KCKN 
Rep.  Capper  Publications,  Inc. 


PROGRAMS  &  PROMOTION 


STORER  CHECK  PROMOTION 

STORER  Broadcasting  Co.,  for  its  WJBK-TV 
Detroit,  is  sending  agencies  and  advertisers  a 
promotion  piece  made  out  like  a  bank  check. 
Called  its  "Maximum  Power  Bonus  Check,"  it 
is  made  out  to  the  recipient  for  "305,800  ad- 
ditional tv  sets  and  1,070,300  more  viewers." 
The  check  is  drawn  on  the  "Bank  of  Progress." 


WIBW-TV  KITCHEN  TIPS 

A  NEW  kitchen  program,  What's  Cookin'?  has 
begun  on  WIBW-TV  Topeka,  Kan.,  according 
to  an  announcement  by  General  Manager  Ben 
Ludy.  The  weekday  program  features  Bea 
Smith  who  discusses  the  creative  aspects  of 
cooking  and  also  answers  readers'  questions 
about  kitchen  problems. 


TV  IS  WITNESS 

FILMS  of  the  apprehension  and  confession  of 
two  suspected  criminals  were  aired  on  WPTZ 
(TV)  Philadelphia  recently,  and  according  to 
that  station,  police  officials  have  said  that  the 
films  will  be  introduced  as  evidence  in  court. 
The  station  believes  that  this  will  be  the  first 
time  in  the  city's  police  history  that  films  made 
by  a  tv  station  will  have  been  used  for  such 
purpose.  A  WPTZ  news  team  accompanied 
police  on  a  series  of  night  raids  and  made 
sound-on-film  recordings  of  the  arrests  and  con- 
fessions. 


'MUSIC  HATH  CHARMS' 

WGMS  Washington  has  sent  a  colorful  Valen- 
tine greeting,  bound  by  a  red  ribbon  and  fea- 
turing cherubs  playing  on  various  musical  in- 
struments, to  agencies  and  clients.  The  verse 
on  the  four  page  card  reads: 

If  music  be  the  food  of  love,  play  on 

But  not  Le  Jazz  Hot 

And  stop  that  Be-Bop 

Let's  have  something  gentle 

A  little  sentimental 

To  put  you  in  the  mood 

To  be  woo'd. 

BE  MY  VALENTINE 
Your  friend  at  WGMS,  the  Good  Music  Station 


CONTEST  'TO  BEST  EXPRESS' 

HALLMARK  Cards  Inc.,  sponsoring  Hallmark 
Hall  of  Fame  (NBC-TV,  Sun.,  5-5:30  p.m., 
CBS  Radio,  9-9:30  p.m.),  is  offering  116  prizes 
on  the  program  for  junior  and  senior  high 
school  students  for  the  best  100-word  essays 
starting,  "1  nominate  for  the  Hallmark  Hall  of 
Fame.  .  .  ."  The  contest  is  designed  to  boost 
interest  in  the  programs,  which  dramatize  lives 
of  prominent  figures  in  history  and  contem- 
porary life.  Winning  nominations  will  provide 
material  for  future  programs.  Those  nominated 
must  have  "contributed,  in  some  way,  to  mak- 
ing this  a  better  world."  Entries  close  March 
29.  They  will  be  submitted  to  Hallmark  Hall 
of  Fame  Contest,  Box  1672.  Grand  Central 
Station,  New  York.  Sixteen  awards  will  be 
presented  to  winning  schools.  Cash  prizes  total 
$3,500. 


MAINE  POLITICAL  COVERAGE 

THE  NEWS  conference  of  Gov.  Burton  M. 
Cross  of  Maine  was  telecast  live  over  WPMT 
(TV)  Portland  and  WI.AM-TV  l.ewiston-Au- 


burn,  which  according  to  those  stations,  was  : 
Maine  television  "first."  The  station  report 
that  the  half-hour  conference  attracted  a  large 
than  usual  press  turnout.  The  telecast,  whi<£ 
was  carried  simultaneously  over  both  stations 
originated  from  the  studio  of  WPMT. 


RADIO  HELPS  POLICE 

WHIZ  Zanesville,  Ohio,  recently  aided  loca 
police  in  the  capture  of  an  armed  criminal  wht 
had  broken  out  of  jail,  according  to  that  sta 
tion.  Police  asked  WHIZ's  cooperation  ii 
broadcasting  a  description  of  the  fugitive,  wh) 
had  escaped  the  day  before,  and  within  an  hou 
he  was  captured  after  being  recognized  by  ai 
auto  passer-by  who  had  heard  the  escapee' 
description  broadcast  on  WHIZ. 


LIVESTOCK  MANAGEMENT  SHOW 

A  FIFTEEN-minute  livestock  managemen 
show  is  being  broadcast  daily  by  KOMO  Seattl 
for  Larro  Feeds,  a  General  Mills  subsidiary 
The  reporting  is  handled  by  Barney  Molohon 
who  broadcasts  information  on  the  feeding 
care  and  breeding  of  livestock  in  addition  t( 
daily  market  reports. 


'MRS.  WASHINGTON'  CONTEST 

FIVE  food  chains  representing  41  stores  joii 
WMAL-AM-TV  Washington  and  the  Washing 
ton  Gas  Light  Co.  in  conducting  the  1954  Mrs 
Washington  contest.  Food  Town,  Food  Fair 
Saratoga,  Shirley  and  Food  Barn  stores  havt 
built  displays  around  Better  Living  magazini 
which  publishes  official  entry  blanks.  Entji 
blanks  must  be  picked  up  and  deposited  at  dis; 
plays  in  each  store.    On-the-air  announcement 


Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

The  New  Review  every  Friday,  5:30- 
6  p.m.  (sustaining). 

March   2:    Paul   Tripp  Show,  5:30- 
6  p.m.,  Tuesday  (sustaining). 
NBC-TV 

Feb.  23:  Circle  Theatre,  9:30-10  p.m., 
Tuesday  (Armstrong  Cork  through 
BBDO). 

Feb.  28:  Excursion,  4-4:30  p.m.,  Sun- 
day (sustaining). 

March  8:  Ding  Dong  School,  10-10:30 
a.m.,  Monday  (sustaining). 

March  13:  NBC  Opera  ("The  Taming 
of  the  Shrew"),  4-5:30  p.m.,  Saturday 
(sustaining). 

March  15:  Name  That  Tune,  8-8:30 
p.m.,  Monday  (Block  Drug  Co.  through 
Cecil  &  Presbrey  alternating  with  Spei- 
del  through  Sullivan,  Stauffer,  Colwell 
&  Bayles). 

March  31:,  Eddie  Fisher,  7:30-45  p.m. 
Wednesday  (Coca-Cola  through  D'Arcy 
Adv.). 

April  18  (Easter):  Frontiers  of  Faith, 
1:30-2  p.m.,  Sunday  (sustaining). 
[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B«T.] 
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INDIANA  BASKETBALL  FANS  have 
been  denned  as  Hoosiers  who  see, 
hear  and  count  by  twos.  They  are 
among  the  first  to  double-cheer 
Tom  Carnegie,  WFBM's  ubiqui- 
tous sportscaster  who  is  seen  and 
heard  by  double-counting  Hoosiers 
every  night  of  the  week.  His  is  an 
intense,  though  demanding,  audi- 
ence. When  Tom  recently  broad- 
cast five  high  school  basketball 
games  in  a  single  day,  his  tour  de 
force  was  greeted  with  a  roar  of 
silence.  Not  that  his  listeners  were 
struck  dumb:  they  simply  didn't 
want  to  miss  his  late  sports  broad- 
cast. 

People  have  been  hanging  on 
Tom  Carnegie's  words  ever  since 
he  placed  4th  in  his  high  school 
oratorical  contest.  By  the  time  of 
his  graduation  from  William  Jewell 
College  (where  he  was  silenced  mo- 
mentarily when  elected  President 
of  the  Student  Body)  our  Tom  had 
talked  his  way  into  the  Collegiate 
Oratorical  Championship  of  Mis- 
souri. Never  at  a  loss  for  wind,  his 
lung  power  propelled  him  through 
74  inter-collegiate  debates  in  18 
states. 

In  rapid-fire  sports  announcing, 
Carnegie's  leather  lungs  are  vital, 
especially  when  he  finds  time  to 
breathe.  Breathless  example:  In- 
dianapolis Speedway  Classic.  Chief 
Announcer  of  the  500-mile  Memorial 
Day  race  since  1946,  Carnegie  has 


Old  Leather  Lungs 


yet  to  be  lapped.  Nor  does  he  expend 
his  wind  talking  in  circles.  Leather 
Lungs  Carnegie  has  play-by-played 
more  than  100  Big  Ten  and  Notre 
Dame  football  contests,  has  lost 
count  of  the  basketball  games. 

Mass-producing  words  may  be 
Tom's  specialty,  but  his  word  quality 
is  what  sells  listeners.  Carnegie's 
oratorical  experience  is  an  undebat- 
able  asset  behind  the  mike.  Journal- 
istically speaking,  the  man  can  write: 
a  member  of  Sigma  Delta  Chi,  he 


WFBM 


WFBM-TV 


INDIANAPOLIS  •  CBS 

Represented  Nationally  by  the  Katz  Agency 

Affiliated  with  WEOA,  Evansville;  WFDF,  Flint;  WOOD  AM  &  TV,  Grand  Rapids 


ADCASTING 


Telecasting 


held  down  a  sports  column  on  the 
Indianapolis  Star  for  four  years. 

Tom  was  born  in  Connecticut  and 
attended  school  and  college  in  Mis- 
souri. Hoosiers  have  adopted  him, 
however,  and  his  voice  has  been 
heard  on  Indiana  radios  since  1942. 
Almost  a  native  son  by  now,  Carnegie 
has  been  entrusted — for  the  past  five 
years — with  the  sacrosanct  ritual  of 
narrating  Indiana's  official  high 
school  track  and  basketball  films. 

As  one  of  the  most  popular  after- 
dinner  speakers  in  Indiana,  Tom  per- 
sonally meets  hundreds  of  his  lis- 
teners every  year.  He  speaks  to 
thousands  more  on  radio  and  tv,  as 
loyal  a  group  of  sportsmen  and 
women  as  ever  heard  a  commercial. 

Tennis,  anyone? 
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Another  Reason  Why 
Morning  Radio  PAYS  OFF 
for  WSYR  Advertisers 


'WSVR  Timekeeper, 
Elliott  Goue 


Central  New  York's  most  popular  time- 
keeper on  Central  New  York's  top- 
rated  local  morning  program.  At  least 
five  years'  continuous  sponsorship  by 
more  than  half  of  the  present  spon- 
sors. Participating,  Monday  through 
Saturday, 

7:05-9:15  a.m. 

Headley-Reed,  National  Representatives 


ACUSE 


570  KC 


NBC  AFFILIATE 


OMAHA 


HBC 

590 

5000  VlATTS 


Room  280 
Insurance  Building 


JOHN  BLAIR  &  CO.,  Representatives 
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PROGRAMS  &  PROMOTION 


and  newspaper  ads  name  the  stores  as  official 
entry  headquarters  in  an  effort  to  create  store 
traffic  during  February.  This  year's  Mrs.  Wash- 
ington will  receive  nearly  $5,000  in  prizes. 


KEEN  'ATOMIC  AGE'  SERIES 

IMPACT  of  atomic  science  on  civil  defense, 
military  preparedness  and  industrial  develop- 
ment is  dramatized  on  weekly  KEEN  San  Jose, 
Calif.,  This  Atomic  Age  program.  The  pro- 
gram is  presented  by  Stanford  U.  Air  Force 
ROTC  under  general  supervision  of  Dr. 
Stanley  Donner,  Stanford  radio  department 
head. 


WTTV  (TV)  POP-UP  BROCHURE 

A  BROCHURE  with  a  double  pop-up  insert 
has  been  sent  to  advertisers  by  WTTV  (TV) 
Bloomington,  Ind.  When  the  brochure  is 
opened,  a  circular  platform,  denoting  old  and 
new  larger  coverage  area,  pops  up  through 
which  replicas  of  the  old  650-foot  and  new 
1,000-foot  antennas  stick  up.  Promoting  new 
1,000-foot  antenna,  new  100  kw  power  and 
new  ch.  4,  the  booklet  claims  an  audience  of 
669,015  families  with  3V2  billion  spendable  an- 
nual income.  A  table  lists  comparisons  of  the 
"old"  and  the  "new"  in  terms  of  coverage  and 
lists  numerical  and  percentage  increases. 


WRTV  (TV)  PROMOTION 

WRTV  (TV)  Asbury  Park,  N.  J.,  reported  last 
week  it  has  distributed  about  28,500  promo- 
tional pieces  in  the  last  six  months  to  help  some 
30  tv  set  manufacturers  and  about  400  dealers 
in  conversion  of  tv  sets  to  receive  the  newly- 
opened  ch.  58  station.  Promotional  material 
included  some  15,000  brochures,  1,500  circular 
window  streamers,  1,000  reprints  of  newspaper 
ads,  5,000  showroom  cards  and  2,000  WRTV 
test  pattern  pictures. 


'PASS  THE  AMMUNITION' 

THE  FAMOUS  "Nine  O'Clock  Gun"  of  Van- 
couver, B.  C,  which  booms  out  each  evening 
at  that  time,  was  nearly  silenced  recendy  by 
economy-minded  Ottawa.  It  was  estimated 
that  savings  in  gunpowder  would  be  about 
$1,000.  Citizens  insisted  that  the  well-known 
time  signal  stay.  Bill  Rea,  owner-manager, 
CKNW  New  Westminster,  B.  C,  wired  Van- 
couver's Mayor  Fred  Hume  and  offered  to  buy 
the  gunpowder  to  keep  the  gun  booming  for 
tourists  and  citizens  during  1-954. 


WORD  PUBLIC  SERVICE 

WORD  Spartanburg  provides  the  S.  C.  Junior 
Chamber  of  Commerce  with  30  minutes  free 
radio  time  as  a  public  service  Thursday  nights 
for  the  Jaycee  Forum,  a  discussion  program 
designed  to  better  acquaint  the  people  of  the 
Spartanburg  area  with  problems  and  current 
issues.  The  entire  responsibility  for  the  pro- 
gram rests  with  the  Jaycees  and  the  only  sta- 
tion requirement  is  that  topics  be  of  general 
public  interest  and  not  just  subjects  which  the 
Jaycees  or  any  other  single  group  may  want 
discussed. 


'ANSWER  MAN'  SERIES 

THE  Arkansas  Dept.  of  Publicity  and  Informa- 
tion is  producing  a  series  of  15-minute  tape- 
recorded  programs  titled  The  Arkansas  Answer 


Promotion  Plus 

AS  A  PROMOTION  for  the  fifth  an- 
niversary of  KAAA  Red  Wing,  Minn., 
H.  D.  Cory,  the  station's  promotion  man- 
ager, sold  and  laid  out  advertising  and 
wrote  ad  copy  for  a  12-page  newspaper 
section  on  the  event,  which  he  then  turned 
over  to  the  competing  Daily  Republican 
Eagle  of  that  city.  Besides  cementing  re- 
lations with  the  newspaper,  the  promo- 
tion resulted  in  some  long  term  contracts 
for  the  station,  according  to  Mr.  Cory. 


Man  for  weekly  mailing  to  all  Arkansas  radj* 
stations.  Peter  Harkins,  writer  and  narrator! 
the  series,  gives  answers  to  listeners'  questiffj, 
about  state  history,  folklore,  recreation,  gar-  > 
and  other  subjects  of  interest  to  the  people  ;  j 
Arkansas. 


MATCH  GUESSING  CONTEST 

ENTRIES  totaling  26,257  were  received  1 
WSAZ-TV  Huntington,  W.  Va.,  in  a  six-wet 
contest  conducted  for  the  children's  audienf 
on  that  station's  Old  Timer  program  (Mof 
Fri.,  5-5:30  p.m.).  A  Huffy  bicycle,  donatf 
by  the  Crans  Supply  Co.,  was  given  each  wet 
to  the  child  who  came  closest  to  guessing  t| 
correct  number  of  matches  in  a  jar.  Ma] 
than  one-third  of  the  entries  came  from  Ohl 
Kentucky  and  Virginia. 


KWKW  SPANISH  PROGRAMS 

SPANISH-speaking  market  of  Los  Angeles  ar 
is  second  only  to  Mexico  City,  KWKW-AM-F 
Pasadena,  Calif.,  reminds  advertisers  and  age 
cies  in  a  promotional  brochure.  The  static 
which  daily  features  9Vi  hours  of  Spani 
language  broadcasts,  points  to  500,000  Lat 
American  residents  in  the  region  and  cites 
letter  from  the  Pabst  Brewing  Co.,  L.  A.  (Ea| 
side  Beer),  expressing  pleasure  over  results 
KWKW  programming. 


COLLEGE  PROGRAM  EXTENDED 

WEEKLY  five-minute  segment,  Salute  to  Woi 
en's  Colleges,  is  being  incorporated  into  a  1 
minute  public  service  series,  Neighborhot 
Hour,  on  WOPA  Oak  Park,  111.  Individu 
member  colleges  have  prepared  tape  recordin 
to  explain  their  inducements  for  prospecti 
students  and  parents.  Program  highlights  we 
suburban  organizations  and  their  activitie 
Mon.  through  Fri.  at  10:05  a.m.  Among  tl 
colleges  scheduled  thus  far  are  Vassar,  Barnar 
Wells,  Wheaton  and  Wilson. 


KTTV  (TV)  REVIEWS  PAST 

NOSTALGIA  reigns  on  new  weekly  KIT 
(TV)  Hollywood  Flashback  program,  on  whi< 
host  Paul  Coates  shows  newsreel  clips 
a  significant  events  of  the  past  and  comments 
fashions,  mores,  news  highlights,  sports 
thinking  of  a  period  in  the  past.  The  prograi 
also  features  an  interview  by  Mr.  Coates  of 
participant  in  some  important  event. 

In  the  first  program  viewers  saw  the  worl 
of  1929,  with  inauguration  of  President  Hooves 
that  year's  Indianapolis  Auto  Race,  the  worl<$  I 
circling  trip  of  the  Graf  Zeppelin  and  George!  I 
Cryer,  former  mayor  of  Los  Angeles,  told  abou  | 
Southern  California's  problems  of  25  years  ag(  1 
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GABRIEL 
COSECANT 

UHF 

TRANSMITTING 
ANTENNA 


NO 
DE-ICING 
NECESSARY 


WNOW-TV 

WECT 

WBCK-TV 

KANG-TV 

WGLV-TV 

WBUF-TV  . 

KNUZ-TV 

WNOK-TV 

WNAO-TV 

WTZI 

WTSK-TV 

KFAZ 

KQTV-TV 

WACH 

WICC-TV 

WTAT 

WAIM-TV 


^ACTUAL 
INSTALLATIONS 
PROVE 
OUTSTANDING 
PERFORMANCE 


Facts  Reported  By 
Television  Digest  Prove 
That  The  Gabriel  Cose- 
cant  Antenna  Gives 
Extra  Coverage. 

For  Complete  Infor- 
mation, Write  For, 
Bulletin  TV-100 


GABRIEL 
ELECTRONICS 
DIVISION 

(Formerly  Workshop 
Assoc.  Div.) 

Endicott  Street, 
Norwood.  Mass. 


AWARDS 


IN  PUBLIC  SERVICE 


MBS  Administrative  Vice  President  J. 
Glen  Taylor  (I)  accepts  for  the  network 
the  1954  award  of  the  National  Exchange 
Club,  sponsor  of  National  Crime  Preven- 
tion Week,  for  supporting  its  anti-crime 
drive  through  the  MBS  "Mystery  Month" 
campaign  and  the  network's  Mr.  Mystery 
broadcasts.  Making  the  presentation  is 
Exchange  President  J.  Benjamin  Brick. 


Proetz  Awards  Deadline 
Is  Set  for  March  15 

ENTRIES  will  be  accepted  until  March  15  for 
the  1954  Erma  Proetz  Awards  to  women  en- 
gaged in  creative  advertising  work,  according 
to  Josephine  Hickey,  president  of  the  Women's 
Advertising  Club  of  St.  Louis,  which  sponsors 
the  four  annual  awards  of  $100  each  and  in- 
scribed plaques.  Entries,  for  work  in  copy, 
radio,  television  or  art  should  be  mailed  to 
Jane  Wright,  Gardner  Advertising  Co.,  195 
Olive  St.,  St.  Louis  1,  Mo. 


Hennock  Receives  Honor 

FCC  Comr.  Frieda  B.  Hennock  has  received 
the  Tuition  Plan  Award  for  "outstanding  serv- 
ice to  education"  in  1953.  The  award  was 
made  at  the  Ambassador  Hotel  in  New  York 
at  a  luncheon  sponsored  by  The  Tuition  Plan 
Inc.  The  award  is  given  annually  to  the 
person  who  in  the  opinion  of  a  jury  of  seven 
education  officers  has  rendered  the  most  out- 
standing service  to  education  in  the  preced- 
ing year.  Comr.  Hennock,  since  the  television 
allocation  proceeding,  has  championed  educa- 
tion's cause  for  reservation  of  television  chan- 
nels. 


WNYC  Wins  Citation 

CITATION  was  presented  to  New  York-owned 
WNYC-AM-FM  Feb.  12  by  the  National 
Institute  of  Arts  and  Letters  for  "30  years  of 
service  to  the  people  of  New  York  City."  A 
station  spokesman  noted  that  the  award  to 
WNYC  marks  the  first  time  that  the  56-year- 
old  organization  has  cited  a  medium  of  mass 
communications.  The  citation  referred  to  the 
station's  "service  to  American  music  and  con- 
temporary composers  in  presenting  annually  a 
Festival  of  American  Music  devoted  to  this 
purpose." 


Awards  Honor  WTVN  (TV) 

WTVN  (TV)  Columbus,  Ohio,  has  received 
two  awards  since  December.  It  was  one  of  six 
stations  to  receive  the  C.  A.  Swanson  &  Sons 
silver  plaque  for  outstanding  promotion  of  the 
company's  first  annual  Pie  Promotion.  WTVN 
was  presented  with  an  award  by  American 
Legion  Auxiliary  Camp  Chase  Post  No.  98, 
Columbus,  for  outstanding  service  to  the 
Legion's  community  activities. 


Ad  Council  Channels 
$5  Million  for  Schools 

AMERICAN  business,  through  the  Advertising 
Council,  will  contribute  about  $5  million  worth 
of  advertising  time  and  space  to  the  Better 
Schools  project  conducted  by  the  Council  in 
behalf  of  the  National  Citizens  Commission 
for  the  Public  Schools,  it  was  reported  last 
week  by  Felix  W.  Coste.  volunteer  coordinator 
of  the  Council's  Better  Schools  campaign. 

Mr.  Coste,  vice  president  of  the  Coca-Cola 
Co.,  made  this  estimate  last  Tuesday  in  Atlantic 
City  while  accepting  for  the  Council  an  award 
from  1 1  educational  groups.  He  added  that 
since  1947,  U.  S.  business  and  advertising  al- 
ready have  donated  some  $14  million  in  time 
and  space  to  the  schools  project.  Mr.  Coste 
paid  special  tribute  to  the  volunteer  advertising 
agency,  Benton  &  Bowles,  which  has  created 
the  advertising  materials  for  the  campaign  since 
its  inception. 


Radio,  Tv  Networks  Assisting 
In  Brotherhood  Week 

RADIO  and  television  networks  are  cooperat- 
ing with  the  National  Conference  of  Christians 
and  Jews  in  observance  of  Brotherhood  Week 
Feb.  21-28  by  scheduling  special  radio  and  tv 
programs  and  spot  announcements. 

On  radio,  ABC,  CBS  and  NBC  have  sched- 
uled special  half-hour  dramatic  programs  point- 
ing up  the  importance  of  brotherhood  and  Mu- 
tual will  present  two  such  shows  during  the 
week.  Stations  also  have  pledged  use  of  spot 
announcements  by  entertainment  personalities 
and  others.  Television  cooperation  by  networks 
will  be  by  "integration"  of  messages  on  many 
network  television  shows,  in  addition  to  use 
of  numerous  filmed  spot  announcements. 


YMCA  Lauds  Radio-Tv 
For  'Week7  Promotion 

ADVERTISERS,  network,  station  personnel 
and  performers  in  both  radio  and  television 
combined  to  give  the  National  Council  of 
Young  Men's  Christian  Assns.  the  "most  effec- 
tive campaign"  in  its  history  during  the  re- 
cently-celebrated national  YMCA  week,  it 
has  been  reported  by  Henriette  K.  Harri- 
son, radio  and  tv  consultant  to  the  National 
Council  of  YMCA's. 

Sponsors  who  cooperated  in  the  campaign 
were  said  to  include  U.  S.  Steel,  Quaker  Oats, 
Assn.  of  American  Railroads,  Auto-Lite,  Fire- 
stone Tire  &  Rubber  Co.,  duPont,  Hallmark, 
Continental  Baking  Co.,  Armstrong  Cork  Co., 


Record  Donation 

FREE  air  time  donated  by  WCBS-TV 
New  York  during  1953  to  charitable, 
governmental  and  other  non-profit  or- 
ganizations was  worth  nearly  $1.7  million 
in  terms  of  the  station's  1953  rate  card, 
according  to  Clarence  Worden,  the  sta- 
tion's director  of  public  service  and  edu- 
cational programs.  In  his  annual  report 
on  the  station's  public  service  activities, 
Mr.  Worden  said  the  figure  represented 
a  new  record  high  for  WCBS-TV.  He 
said  programs  and  announcements  pre- 
sented in  behalf  of  charitable  organiza- 
tions amounted  to  $949,656;  govern- 
mental organizations,  $590,294,  and  mis- 
cellaneous organizations,  $143,434. 


Paid-in-Full 

KXOK  St.  Louis  has  sent  a  "paid-in-full" 
invoice  to  each  of  the  organizations  it 
gave  free  time  in  1953,  with  the  fol 
lowing  letter,  signed  by  C.  L.  Hunt- 
ley, general  manager:  "Enclosed  is 
an  invoice  marked  'paid.'  This  is  the 
dollar  value  of  the  time  KXOK  de- 
voted during  1953  to  publicize  the 
wonderful  work  you  are  doing.  This  is 
what  an  advertiser  would  have  paid  to 
KXOK  had  he  purchased  the  same 
amount  of  time  your  organization  re- 
ceived free.  Needless  to  say,  we  hope 
your  'bill'  for  1954  will  exceed  that  of 
1953.  .  .  ." 


! 


- 


De  Soto-Plymouth  Dealers,  Coca-Cola  Co. 
Hazel  Bishop,  Esso  Gasoline,  C.  H.  Maslam 
Rugs,  Tootsie  Roll,  Chesterfield  Cigarettes 
Colgate-Palmolive  and  the  National  Biscuit  Co 


KABC  Fosters  Harmony 

PROMOTION  of  harmony  and  cooperatioi 
among  various  Los  Angeles  racial  and  religion 
groups  is  aim  of  weekly  half  hour  Brotherhoot 
at  Work  on  KABC  Hollywood,  produced  witt 
cooperation  of  National  Conference  of  Chris- 
tians  and  Jews,  under  direction  of  Los  Angele 
Community  Service  Organizations'  Radio  Com- 
mittee. First  half  of  program  each  week  fea- 
tures  different  radio,  motion  picture  or  tv  stai 
relating  true  incident  in  field  of  human  rela 
tions.  Second  half  is  devoted  to  round  tablt 
discussion  on  topic. 


'Operation  Honesty'  on  KLMS 

KLMS  Lincoln,  Neb.,  has  joined  forces  witl 
many  Nebraska  business  and  womens  organi- 
zations to  promote  Gov.  Robert  Crosby's  "Op- 
eration Honesty"  campaign.  KLMS'  Carolyi 
Calling  will  carry  the  project,  designed  to  helt 
tax-troubled  citizens  alleviate  their  problem; 
by  recording  honest  evaluations. 


Covers  Benefit  Tourney 

KFMB-TV  San  Diego,  Calif.,  combined  public 
service  with  news  coverage  in  televising  the 
$15,000  San  Diego  Open  Golf  Tournament 
As  special  guests,  two  youngsters  from  the 
local  Children's  Hospital  acted  as  prince  and 
princess  of  the  event  and  all  proceeds  of 
tourney  were  turned  over  to  the  hospital 


L.  A.  Juvenile  Plan 


PROPOSALS  to  fight  juvenile  delinquency  wi 
presented  to  a  recent  meeting  of  city,  coi 
and  private  agency  officials  on  youth  problei 
by  Mayor  Norris  Poulson  of  Los  Angeles.  Tht 
proposals  followed  a  three-month  series  of  in- 
the-field  interviews  by  George  Putnam,  KTTV 
(TV)  news  commentator,  with  gang  membei 
their  parents,  various  government  and  privi 
youth  groups,  and  others. 


WPEN  Donates  Equipment 

EQUIPMENT  for  televised  teaching  of  sur 
cal  and  medical  procedures  at  the  Philadelp! 
College  of  Osteopathy,  Philadelphia,  was  dei 
cated  at  the  annual  Founders  Day  celebration 
It  was  donated  by  William  Sylk,  president  ol 
WPEN  Philadelphia,  and  Harry  S.  Sylk,  ch 
man  of  a  hospital  committee.  The  new  insti 
lation  employs  a  small  closed  circuit  television 
system  in  combination*  with  a  built-in  multiple- 
outlet    signal    distribution    network.  It 
completed  by  RCA. 
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Broadcasting 


Telecasts 


As  a  trained  newsman,  CAN  YOU  TELL 

THE  CHIEF  DIFFERENCE  AMONG  THESE? 


Each  of  the  four  subjects  pictured 
has  to  do  with  the  flow  of  traffic 
— in  four  different,  competitive 
forms  of  transportation. 

Actually,  the  chief  difference 
among  these — aside  from  their 
physical  form — is  that  only  one  is 
paid  for  and  maintained  com- 
pletely by  the  carrier  that  uses  it. 

The  others  are  built  and  main- 
tained largely  out  of  public  funds 
— out  of  taxes  collected  at  federal, 
state  and  local  levels — as  well  as 
from  disproportionate  charges 


levied  on  the  individual  motorist. 

In  other  words,  only  the  rail- 
road yard — like  all  railroad  instal- 
lations— doesn't  cost  the  taxpayer 
money;  isn't  "donated"  out  of 
public  funds  for  the  benefit  of 
companies  being  operated  for 
private  profit. 

The  taxpayer  obviously  would 
get  a  better  break  if  all  forms  of 
transportation  paid  adequate  user- 
charges  for  their  use  of  publicly 
provided  facilities — and  the  public 
would  be  better  served  if  all  forms 


)  ADCASTING 


Telecasting 


of  transportation  provided  only 
those  services  which  their  cus- 
tomers (not  the  taxpayers) 
paid  for. 

This  would  not  only  ease  the 
burden  on  the  taxpayer  but,  by 
putting  all  carriers  on  an  equal 
competitive  basis,  could  be  ex- 
pected to  result  in  the  kind  of 
service  improvements  which  free 
and  equal  competition  has  tradi- 
tionally brought  about . . .  Eastern 
Railroad  Presidents  Conference, 
143  Liberty  Street,  New  York  6, 
New  York. 
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FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

Feb.  11  through  Feb.  17 

Includes  data  on  new  stations,  changes  in   existing   stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 

CP — construction  permit.    DA— directional  an-  megacycles.  D — day.    N — night.    LS — local  sun- 

tenna.  ERP — effective  radiated  power.  STL —  set.     mod.  —  modification,     trans.  —  transmitter, 

studio-transmitter   link,   synch,   amp. — synchro-  unl.  —  unlimited  hours,    kc  —  kilocycles.    SSA  — 

nous  amplifier,  vhf — very  high  frequency,  uhf —  special  service  authorization.  STA — special  tem- 

ultra  high  frequency,  ant. — antenna,  aur. — aural.  porary   authorization.     (FCC    file   and  hearing 

vis.  —  visual,    kw  —  kilowatts,    w  —  watts,    mc —  docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Jan.  31,  1954  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,508 

527 

101 

CPs  on  air 

16 

28 

f268 

CPs  not  on  air 

120 

19 

197 

Total  on  air 

2,524 

555 

f369 

Total  authorized 

2,644 

574 

566 

Applications  in  hearing 

133 

3 

180 

New  station  requests 

165 

4 

134 

Facilities  change  request 

144 

26 

26 

Total  applications  pending 

749 

134 

302 

Licenses  deleted  in  Jan. 

1 

7 

0 

CPs  deleted  in  Jan. 

2 

0 

13 

*Does  not  include  noncommercial  educational 

fm  and  tv  stations. 

tAuthorized  to  operate  commercially. 

*     *  * 

Am  and  Fm  Summary  through  Feb.  17 

Appls.  In 
Pend-  Hear- 
ing ing 


On 
Air 

Am  2,531 
Fm  564 


Licensed 

2,516 
528 


CPs 

143 
47 


165 


133 
3 


Television  Station  Grants  and  Applications 

Since  April  14,  1952 

Grants  since  July   7  7,  7952: 

vhf        uhf  Total 
Commercial  214  300  514 

Educational  12  17  291 

Total  Operating  Stations  in  U.  S.: 

vhf        uhf  Total 
Commercial  on  air  239  122  361 

Noncommercial  on  air  12  3 

Applications  filed  since  April  14,  7952: 

New   Amend,    vhf  uhf  Total 

Commercial         904       337       698  524  1,2232 

Educational          52                   26  26  523 


Total 


956 


550 


1,276* 


337  724 

1  Forty-seven  CPs  (9  vhf,  38  uhf)  have  been  re- 

turned. 

2  One  applicant  did  not  specify  channel. 

3  Includes  29  already  granted. 

4  Includes  543  already  granted. 


Note:  Amended  processing  procedures  and  re- 
vised city  priority  list  (continuing  only  those 
cities  with  contested  applications)  are  now  in 
effect  [B-T,  Oct.  26]. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

GRANTS 

Modesto,  Calif.  —  KTRB  Bcstg.  Co.  (KTRB) 
granted  uhf  ch.  14  (470-476  mc);  ERP  20.4  kw 
visual  and  11  kw  aural;  antenna  height  above 
average  terrain  300  ft.,  above  ground  328  ft. 
Estimated  construction  cost  $175,824,  first  year 
operating  cost  $101,450,  revenue  unknown.  Post 
office  address  Box  593.  Studio  and  transmitter 
location  S  side  of  Norwegian  Ave.,  W  of  Coffee 
Rd.  Geographic  coordinates  37°  40'  15"  N.  Lat., 
120°  58'  47"  W.  Long.  Transmitter  and  antenna 
RCA.  Legal  counsel  Eliot  C.  Lovett,  Washing- 
ton. Consulting  engineer  George  E.  Gautney, 
Washington.  Principals  include  President-Treas- 
urer William  H.  Bates  Jr.,  80%  owner.  Other 
20%  held  by  estate  of  Leslie  A.  Cleary,  deceased. 
Granted  Feb.  17. 

Stockton,  Calif. — Radio  Diablo  Inc.,  granted  vhf 
ch.  13  (210-216  mc);  ERP  158  kw  visual,  76  kw 


aural;  antenna  height  above  average  terrain  3,118 
ft.,  above  ground  293  ft.  Estimated  construction 
cost  $405,000,  first  year  operating  cost  $280,000, 
revenue  $410,000.  Post  office  address  798  San 
Mateo  Ave.,  San  Bruno,  Calif.  Studio  location 
to  be  determined.  Transmitter  location  about 
14  miles  by  mountain  road  north  of  Diablo,  Calif., 
on  Mt.  Diablo,  *4  mi.  West  of  Summit.  Geo- 
graphic coordinates  37°  52'  49"  N.  Lat.,  121°  55'  00" 
W.  Long.  Transmitter  DuMont,  antenna  RCA. 
Legal  counsel  Loucks,  Zias,  Young  &  Jansky, 
Washington.  Principals  include  President  H.  L. 
Hoffman  (50.54%);  Vice  President  Orrin  H.  Brown 
(6.89%),  director  of  field  engineering  for  Eitel- 
McCullough  Inc.,  San  Bruno,  Calif.;  Vice  Presi- 
dent J.  A.  McCullough  (6.89%),  vice  president 
and  42%  owner  of  Eitel-McCullough  Inc.;  Vice 
President  W.  W.  Eitel  (6.89%),  president  and 
36%  owner  of  Eitel-McCullough  Inc.  Eitel-McCul- 
lough Inc.  owns  16%  of  applicant.  Remaining  360 
stockholders  own  less  than  3%  of  stock  .  Appli- 
cant is  licensee  of  KSBR  (FM)  San  Bruno.  (Pro- 
posed tv  station  for  Stockton  would  also  serve 
San  Francisco  Bay  Area.)  Grant  was  made  pos- 
sible by  withdrawal  of  competitive  bid  of  KXOB, 
which  receives  option  to  purchase  10%  interest  in 
new  tv  venture.   Granted  Feb.  12. 

Wilmington,  N.  C. — Wilmington  Tv  Corp.,  grant- 
ed vhf  ch.  3  (60-65  mc);  ERP  6.03  kw  visual,  3.02 


ALLEN  KANDEH 

cN>ecfoticdor 

FDR    THE    PURCHASE    AND  SALE 
□  F    RADID    AND  TELEVISION 
STATIONS 

1 701  K  St.,  IM.  W.  •  Washington  6,  D.  C,  IMA.  8-3233 

Lincoln  Building  •  New  York  17,  IM.  Y.,  ML.  7-4242 

401  Georgia  Savings  Bank  Bldg.  •  Atlanta,  Ga., 

LAmar  2036 


kw  aural;  antenna  height  above  average  terra 
245  ft.,  above  ground  265  ft.  Estimated  co; 
struction  cost  $161,967.83,  first  year  operating  ce> 
$117,000,  revenue  $117,000.  Post  office  addre- 
Box  604,  Carolina  Beach,  N.  C.  Studio  and  tran 
mitter  location  101-103  Market  St.,  Wilmingta 
Geographic  coordinates  34°  14'  07"  N.  Lat.,  7, 
56'  55"  W.  Long.  Transmitter  and  antenna  GJ 
Legal  counsel  Wheeler  &  Scott,  Washingto, 
Consulting  engineer  Craven,  Lohnes  &  Culve* 
Washington.  Principals  in  partnership  inclui 
President  O.  C.  Tucker  (25%),  real  estate;  Vi, 
President  Glenn  M.  Tucker  (25%),  real  estaF 
and  construction;  Secretary  Milton  Hamm 
(25%),  tv  producer  and  president  of  Washingtq 
Spotlight  Inc.,  tv  discussion  program,  and  Trea. 
urer  A.  L.  Wheeler  (25%),  Washington  attorne 
Granted  Feb.  17. 

Elyria,  Ohio — Elyria-Lorain  Bcstg.  Co.  (WEOL 

granted  uhf  ch.  31  (572-578  mc);  ERP  96  kw  vi, 
ual,  51.8  kw  aural;  antenna  height  above  avera)1 
terrain  357  ft.,  above  ground  380  ft.  EstimatiJ 
construction  cost  $304,425,  first  year  operati) 
cost  $225,000,  revenue  $250,000.  Post  office  addre11 
417  Elyria  Savings  &  Trust  Bldg.  Studio  locati^ 
to  be  determined.  Transmitter  location  E  L 
Island  Hollow  Rd.  2.5  mi.  SSE  of  Elyria.  Ge! 
graphic  coordinates  41°  19'  40"  N.  Lat.,  82°  05'  2* 
W.  Long.  Transmitter  RCA,  antenna  RCA.  L|t 
gal  counsel  Cohn  &  Marks,  Washington.  Co^ 
suiting  engineer  Weldon  &  Carr,  Washingto 
Principals  include  President  Roy  W.  Ann 
(20.09%),  Vice  President  D.  O.  Thomas  (1.9% 
Secretary  Franklin  I.  Powers  (0.5%),  Treasure 
R.  J.  Fitch  (0.5%),  and  Loren  M.  Berry  (20.5% 
Grant  was  made  possible  by  dismissal  of  corfl 
petitive  bid  of  Lorain  Journal  Co.  Grant« 
Feb.  12.  j! 

Charleston,  W.  Va.  —  Tierney  Co.  (WCH^ 

granted  vhf  ch.  8  (180-186  mc);  ERP  316  kw  v%. 
ual,  200  kw  aural;  antenna  height  above  averai, 
terrain  661  ft.,  above  ground  500  ft.  Estimate 
construction  cost  $654,521,  first  year  operatir' 
cost  $576,520,  revenue  $545,505.  Post  office  addre 
1111  Virginia  St.,  E.,  Charleston.  Studio  locatie. 
1111  Virginia  St.,  E.,  Charleston.  Transmitter  I 
cation  7V2  mi.  W  of  center  of  Charleston.  Gei 
graphic  coordinates  38°  21'  43"  N.  Lat.,  81°  45'  51 
W.  Long.  Transmitter  RCA,  antenna  RCA.  L 
gal  counsel  Cohn  &  Marks,  Washington.  Con 
suiting  engineer  Weldon  &  Carr,  Washingto 
Principals  include  President-Treasurer  Lewis  i; 
Tierney  (61.27%),  Vice  President-General  Manag 
John  T.  Gelder  Jr.  (0.33%),  Assistant  Treasure 
Mrs.  Laurence  E.  Tierney  (8.81%).  Secretai 
Laurence  E.  Tierney  Jr.  and  Vice  Presiden, 
Assistant  Secretary  Albert  S.  Kemper  Jr.  ow 
shares  which  are  turned  over  to  President  Lew 
C.  Tierney  as  record  holder  and  voting  truste" 
Estate  of  John  L.  Tierney  (Mrs.  Margaret  Be 
Tierney,  administratrix)  (5.42%).  Grant  w( 
made  possible  by  withdrawal  of  competitive  br 
of  Capital  Tv  Co.,  which  receives  option  to  pu; 
chase  40%  interest  in  new  tv  venture.  Grante 
Feb.  11. 

\ 

Clarksburg,  W.  Va. — Ohio  Valley  Bcstg.  Cor, 
(WBLK),  granted  vhf  ch.  12  (204-210  mc);  ER 
4.36  kw  visual.  2.19  kw  aural;  antenna  heigl 
above  average  terrain  740  ft.,  above  ground  420  i 
Estimated  construction  cost  $312,141,  first  yet 
operating  cost  $200,000.  revenue  $250,000.  Pol 
office  address  211V2  Fifth  St.,  P.  O.  Box  10 
Parkersburg,  W.  Va.  Studio  location  Robinsc. 
Grand  Theatre  Bldg.,  Pike  St.  Transmitter  1<! 
cation  1  mi.  north  of  Clarksburg  atop  Pinnickir 
nick  Mt.  Geographic  coordinates  39°  17'  02"  r 
Lat.,  80°  19'  47"  W.  Long.  Transmitter  RCA,  ait 
tenna  RCA.  Legal  counsel  Cohn  &  Marks,  Was! 
ington.  Consulting  engineer  Vilah  G.  Brookl 
Parkersburg,  W.  Va.  Principals  include  Pres 
dent  Austin  V.  Wood  (2%);  Vice  Presideij 
George  H.  Clinton  (2%);  Secretary-Treasure 
Louis  F.  Committee  (2%),  and  News  Pub.  O 
(89%).  Wheeling,  W.  Va.,  is  sole  stockholder  i 
WBLK;  Mr.  Wood  votes  all  stock.  Grante 
Feb.  17. 


APPLICATIONS 

Oakland,  Calif. — San  Francisco-Oakland  Tv  In 

vhf  ch.  2  (54-60  mc);  ERP  100  kw  visual,  70  to 
aural;  antenna  height  above  average  terrain  1,H 
ft.,  above  ground  1,406  ft.  Estimated  construe 
tion  cost  $85,208,  first  year  operating  cost  $1,384, 
518,  revenue  $1,280,949.  Post  office  address  6( 
Central  Bank  Bldg.,  Oakland.  Studio  locatior 
4432  Telegraph  Ave.,  Oakland;  345  Sutter  S1 
San  Francisco.  Transmitter  location  Tv  Peal 
San  Bruno  Mt.  Geographic  coordinates  37°  4 
20"  N.  Lat.,  122°  26'  07"  W.  Long.  Transmitte1 
and  antenna  RCA.  Legal  counsel  Pierson  &  Bal 
Washington.  Consulting  engineer  Harry  R.  Luc 
eke,  Hollywood,  Calif.  Principals  include  Pres 
dent-Treasurer  Ward  D.  Ingrim  (47>'2%),  vie 
president  General  Teleradio  Inc..  owner  Don  Le 
Bcstg.  System;  Executive  Vice  President-Secre 
tary  William  D.  Pabst  (47>/2%).  vice  presider 
General  Teleradio  Inc.  and  general  manage 
KFRC  San  Francisco,  and  Harry  R.  Lubcke  (5% 
consulting  engineer.    Filed  Feb.  15. 

Memphis,  Term.  —  Memphis  Community  T 
Foundation,  noncommercial  educational  vhf  cl 
10;  ERP  31.4  kw  visual,  15.7  kw  aural;  antenri 
height  above  average  terrain  390  ft.,  above  groun, 
395  ft.  Estimated  construction  cost  $227,000,  firs 
year   operating  cost  $100,000,  revenue  $100,001 

(Continued  on  page  104) 
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JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE* 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.  REpublic  7-3984 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  S-ltSO — Executive  S-5861 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


LOWELL  R.  WRIGHT 

Aeronautical  Consultant 

(Formerly   Department   of   Commerce — C.A.A. 

Member   Washington   Airspace  Subcommittee) 

Offers  a  specialized  consulting  service  to 
the  Radio  and  Television  Industry  on 
aeronautical  problems  created  by  tower 
construction. 

R.   F.   D.  No.  2.   BOX  29,  HERNDON,  Va. 

(Suburban  Washington,  D.  C.)    Tel:  1 14- M 


—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.       National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 
Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


QUALIFIED  ENGINEERING 

is  of  paramount  importance 
in  getting  your 
AM,  TV  or  FM  station  on  the  air. 
Publish  a  Professional  Card 
and  join  these  engineers, 
among  the  foremost  in  their  field. 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 

Washington  4,  D.  C. 

Member  AFCCE  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING     DISTRICT  7-8215 
'  WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 
710  14th  St.,  N.W.     Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 


ROBERT  M.  S  HUMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE* 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  * 
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mont  Ave.,  Wash.  5,  D.  C. 
I  Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Mo. 


•  TOWERS  • 

AM  •  FM  •  TV 

Comp/efe  Installations 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication  date.     Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20tf  per  word — $2.00  minimum  •  Help  Wanted  254  per  word — 
$2.00  minimum. 

All  other  classifications  30tf  per  word — $1.00  minimum  •  Display  ads  $15.00  per  inch. 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc..  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Situations  Wanted 


Help  Wanted 


Help  Wanted— (Cont'd) 


Combo  announcers,  1st  engineers  or  salesmen. 
Immediately.    Indiana.    Box  488C,  B.T. 


Managerial 


Manager  wanted  for  1000  watt  daytime  station. 
Send  all  replies  to  Box  428C,  B-T.  

Unusual  opportunity  for  station  manager  in  small 
midwest  location  with  progressive-expanding 
network.  Will  consider  a  young  man  with  strong 
sales  experience  and  will  train  station  opera- 
tional policies.  Please  send  full  resume  of  ex- 
perience, personnel  background  and  photo.  Box 
429C,  B-T. 


Salesmen 


Florida  salesman.  Experienced  man.  Excellent 
opportunity  for  hard  worker.  Give  full  details 
in  your  first  letter.  Box  676A,  B«T. 

Aggressive  sales  producer  wanted  by  established 
northern  Illinois  independent.  Permanent  posi- 
tion, good  future  for  competent  worker.  Guar- 
anteed monthly  income  $400.  against  15  percent 
commission,  protected  territory,  account  list. 
Bonus,  paid  vacation,  sick  benefits.  Fast  grow- 
ing community,  personal  interview  necessary. 
Give  training,  experience,  age.    Box  304C,  B.T. 

Aggressive  salesman  wanted  by  top  rated  1000 
watt  Mutual  station  in  California's  best  me- 
dium market.  Located  100  miles  south  of  San 
Francisco.  Permanent  position.  Good  future  for 
competent  producer.  Guaranteed  monthly  in- 
come, $400.00.  against  your  choice  of  15%  com- 
mission or  lower  graduated  scale  of  commissions 
based  on  entire  station  gross  billing.  Paid  vaca- 
tion. Sick  benefits,  fast  growing  community. 
Give  training,  experience,  age,  photo,  complete 
background  with  list  of  references  and  record 
of  your  sales.    Write  Box  452C,  B.T. 

Commercial  manager.  Unusual  opportunity  for 
aggressive  reliable  energetic  sales  manager  for 
California  network  station,  medium  sized  mar- 
ket. Best  potential  in  California.  Earning  lim- 
ited by  your  ability  only.  Send  complete  in- 
formation first  letter  including  background,  ex- 
perience, salary  expected,  availability,  photo  and 
record  of  past  billing.    Write  Box  453C,  B.T. 

Salesman-announcer.  Average  to  good  wages 
for  20  hour  announcing  work  week.  Draw  against 
15%  commission  on  sales  based  on  present  earn- 
ings. Independent  kilowatt  desires  man  with 
farm  station  background  and  good  sales  in  lim- 
ited market.  Excellent  potential  on  protected 
accounts.    Prefer  midwesterner„    Box  466C,  B.T. 

Announcers 

Top  morning  combo  with  five  years  experience 
and  1st  ticket.  $90.00  for  44  hour  week  for  good 
personality  and  pitch  man.  New  York  State  in- 
dependent. Send  tape  and  background.  Box 
370C,  B.T. 

A  good  opportunity  for  young  man  good  on  music 
shows  and  news,  preferably  with  small  town, 
small  station  experience  and  ready  to  move  up 
and  start  assuming  responsibility;  aggressive, 
growing  independent  in  southeastern  Michigan. 
Box  468C,  B.T. 

DJ-mimic  —  Humorous  ad-lib,  jolly  mirthful 
"voice  with  a  smile."  Radio  actor — dialects,  ra- 
dio character  voices.  Film,  comic  voice  impres- 
sions.   Midwest.    Single.    Box  489C,  B-T. 

Combo  man  for  one  thousand  watt  network  full 
time.  Accent  on  announcing.  Good  pay.  Send 
tape  and  photo  to  KIOX,  Bay  City,  Texas. 

Unusual  opportunity  for  top  announcers  at  two 
of  America's  best  independent  stations.  KOWH, 
Omaha,  and  WTIX,  New  Orleans.  KOWH  has 
largest  percentage  of  audience  of  any  U.  S.  inde- 
pendent. WTIX  has  largest  audience  of  any  in- 
dependent in  New  Orleans.  Minimum  three  to 
five  years  of  commercial  broadcasting  experi- 
ence required.  Must  be  equally  good  on  news, 
disc  shows  and  commercials.  Good  temperament 
and  personal  habits  also  essential.  Send  experi- 
ence, disc  and  photo  if  possible  with  first  letter. 
Address  all  inquiries  to  Todd  Storz.  KOWH  Oma- 
ha, and  specify  which  station  you  prefer.  All 
applications  will  be  promptly  acknowledged  and 
personal  interviews  arranged  when  desirable. 
Top  pay,  free  hospitalization  insurance  etc. 

Announcer,  combo  man,  experienced,  strong  on 
news,  $65.00.  for  40  hour  week.  Permanent.  Send 
full  details,  photo,  KRTN,  Raton,  New  Mexico. 


Personality  DJ  with  combo  experience.  Major 
northwest  market.  Over  $400.00  month  guaran- 
teed. Write  full  details,  KSPO,  Spokane,  Wash- 
ington. 

Announcer,  first  class  engineer  license  desirable 
but  not  essential.  Bill  Harrell,  KVWO,  Chey- 
enne, Wyoming. 

Announcer  with  first  phone,  for  concert  music 
station.  Send  details  and  audition  tape,  WCRB, 
Waltham,  Mass. 

Experienced  announcer,  strong  on  news  and 
commercials,  for  general  staff  work  on  long- 
established  network  affiliate.  Excellent  oppor- 
tunities starting  with  good  salary.  Send  audi- 
tion and  background  to  WFDF,  Flint,  Michigan. 

1  kilowatt  independent  with  topflight  staff  has 
immediate  opening  for  good  announcer.  Modern 
plant,  good  working  conditions,  congenial  co- 
workers, stable  financial  picture.  Will  consider 
solid  young  announcer  ready  to  move  up.  Send 
complete  information  and  audition.  WMIX,  Mt. 
Vernon,  111. 

Good  announcer  for  southern  fulltime  station. 
Station  to  go  on  the  air  about  March  1st.  Box 
191,  Monroe,  Ga. 

Technical 


Good  experienced  combination  man.  Must  have 
first  license.  KWBW,  Hutchinson,  Kansas. 

Transmitter  operator,  40  hrs.  Contact  Chief  Engi- 
neer, WGSM,  Huntington,  Long  Island. 

Combination  man  wanted.  First  class  license  and 
technical  experience  required,  announcing  sec- 
ondary. Contact  Ed  Damron,  WSSC,  Sumter, 
S.  C. 

Combination  announcer-chief  engineer,  new  day- 
time operation.  Good  opportunity.  Submit  de- 
tails to  P.  O.  Box  1526  or  phone  4-5526,  Clarks- 
burg, West  Virginia. 

Production-Programming,  Others 

Alert  production  director  who  can  handle  all 
phases  of  hard  hitting  successful  smaller  market 
station.  Imagination,  experience,  willing  to 
work,  primary  qualifications.    Box  446C.  B.T. 


Television 


Help  Wanted 


Applicant  for  vhf  station  in  North  Carolina  is 
seeking  tv  trained  personnel:  Station  operations 
manager,  production  director,  program  director, 
video  technicians,  cameramen,  film  cameramen, 
film  processor,  salesmen,  women's  director  and 
continuity  director.  Applications  for  jobs  should 
lay  particular  stress  on  actual  tv  experience. 
Send  complete  brochures  including  pictures 
(which  cannot  be  returned),  credit  references, 
education  and  marital  status.  Men  and  women 
will  be  considered  for  most  of  these  jobs.  Write 
Box  439C,  B.T.,  immediately. 


Announcers 


Tv  announcer.  Only  channel  in  sizeable  mid- 
west market.  Extensive  local  operation.  Ex- 
perience unnecessary  if  radio  background  good. 
Send  tape,  photo,  resume,  Program  Director, 
KVTV,  Sioux  City.  Iowa. 


Technical 


Several  tv  engineers  will  be  needed  soon  for 
permanent  Houston  operation  of  KGUL-TV, 
Galveston,  Texas.   Write  Chief  Engineer. 

Engineer  for  tv  control  room.  WKZO-TV,  Kala- 
mazoo, Michigan. 

If  you  are  ready  for  tv  with  good  radio  experi- 
ence, WTOC-TV  is  ready  for  you.  Increased 
operation  creates  new  opportunities  in  television. 
Write  to  Kyle  E.  Goodman,  Chief  Engineer. 
WTOC-TV,  Savannah.  Georgia. 


Managerial 


Thoroughly  experienced  mature  manager  a- 
able  for  relocation  because  of  tv  merger, 
references,  nationally  respected.    Box  316C, 

Experienced  as  assistant  manager  .  .  .  prog 
director.  Some  sales.  Heavy  on  special  eV 
and  announcing.  Interested  in  station  whe 
can  prove  my  ability.  Age  28  .  .  .  Family  |i 
Contact  Box  460C,  B.T.  i 

Personable  engineer  in  broadcasting  since 
wants  opportunity  to  manage  station  and  V 
audience,  billings,  profits  through  staff  teamw 
Proposals  invited  from  all  stations,  new  and- 
Box  480C,  B.T. 

Is  your  station  in  the  red  or  is  it  making- 
profit  it  should?  Experienced  radio-tv  mercr 
dising  and  advertising  executive  is  seeking  (I 
a  challenge  either  in  a  tv  or  radio  station 
allied  field.  Reply  in  confidence.  P.  O.  Box' 
Chicago  90,  111. 

Salesmen 

Sales   manager   or   salesman.  Experienced, 
phases  radio,  television  sales.   Solid  selling, 
afraid  of  hard  work.  Stable  family  man.  R( 
Mountain  area.  Box  427C,  B-T. 

Salesman  with  good  record  in  competitive  ma 
wants  position  in  town  over  20,000.  Box  4 
B.T. 

Account  executive-workhorse.    University  g- 
uate,  5  years  experience.    Excellent  reputai 
N.  Y.  agencies.   Fine  record  national  sales. 
cessful!    Desires  change.    East.    Box  478C,  j 

Announcer 

Sportscaster.  6  years  experience,  employed.  " 
dropping  baseball.  Seeks  year-round  sports  ol 
ation.  Radio,  radio-tv.  Baseball  necessary.  Sa: 
talent.  Box  338C,  B«T. 

Baseball  announcer.  Seven  years  experience,  if 
voice,  best  of  references.   Box  341C,  B.T. 

Take  me  out  to  the  ball  game!  Sportscaster  i, 
4  years  experience — football,  basketball,  sof' 
and  hockey  desires  baseball  play-by-play,  ft; 
a  hit  with  sponsors  and  fans.  Good  enthusiii 
voice  that'll  sell  product,  sport  and  self.  Col 
graduate.  Presently  employed  sports-sales, 
checks  available.   Make  offer.   Box  368C,  B.7 

Experienced  play-by-play  and  staff  man. 
present  sports  director  at  5  kilowatt  station, 
sire  good  opportunity  with  reliable  organize 
College  grad.,  married.   Tape  and  resume  on 
quest.    Box  371C,  B.T. 

Play-by-play.  ZVz  years  experience.  Mi 
league  baseball,  and/or  college  football,  bas 
ball.  Excellent  sports  background.  Can  deli 
College  grad.   Box  380C,  B.T. 



Personality  announcer;  program  director;  n; 
sports  specialist  fourteen  years.  Available. 
392C,  B-T. 

Authoritative  news  presentation.  Understand 
with  views,  chats,  commercials.  25kw  experie 
Mid-western  graduate.  Gates  board.  Box  4 
B.T. 

Beginner.     Conscientious,    all    phases  cor, 
board,  third  class  ticket.    Tape,  resume. 
444C,  B.T. 

Young  man,  personable,  excellent  voice, 
experience,  anxious  to  become  announcer, 
relocate.    Box  445C,  B.T. 

Attention  major  market  station.  Baltimore,  C 
necticut,  New  Jersey,  New  York,  Philadelp 
Washington  areas.  Mature  announcer,  exf 
enced  commercial  staff,  late  nite  DJ,  rem( 
interested  in  position  with  good  advancen 
potential.    Box  447C,  B.T. 

Sports  announcer-all  sports  and  sales.  28, 
lege,  five  years  experience.   Box  448C,  B.T. 

Sportscaster  desires  sports  berth  with  prog 
sive  station.  Six  years  of  diversified  experie 
Did   live   and   recreated  baseball  in  Class 
League.   References,  tapes  available.   Box  4 
B.T. 

Announcer,  nine  years  major  market  am-tv 
perience.    Versatile,  dependable.    Box  454C,  1 

Newsman,  ten  years  experience  gathering,  € 
ing,  delivering  radio  and  television  news, 
laxed,  personable  on  camera  delivery.   Box  4 
B.T. 

Announcer,  29,  single,  draft  exempt,  8  years' 
perience  (3  metropolitan)  as  news  director,  ] 
gram  director.  Specialty,  news,  DJ  shows.  T 
phone  3-0911,  Macon,  Georgia.    Write  Box  4 
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Situations  Wanted — (Cont'd) 


praise  stinks!  Box  462C,  B-T. 


rienced  staff  announcer,  board  work,  third 
ticket,  midwest  background.  Box  463C,  B«T. 


Detent . . .  ambitious  . . .  definite  asset  to  your 
pn.    Experienced,  radio,  television,  promo- 
newsman  wants  progressive  operation  New 
Conn.,  New  Jersey  area.  Box  470C,  B«T. 


uncer,  8  years  experience,  last  5  present 
.  Strong  on  news,  music  of  all  types.  Deep 
.  sincere  delivery.  Desire  permanent  job 
opportunity  for  advancement.  Mature  reli- 
Prefer  station  with  tv  future,  but  every- 
considered.  Box  473C,  B«T. 


tancer  DJ.  18  months  staff,  will  travel,  con- 
j  all  offers,  want  to  settle.  Box  481C,  B»T. 


,  .r-^uncer,  smooth  news,  commercials,  platters. 
,s™  lilted  experience.  Reliable.  Single.  Veteran. 
Tape.  Resume.  Box  483C,  B«T. 


mncer,  desires  to  specialize  in  news,  some 
s.  Deep  voice.  Mature  delivery.  Married, 
ran.  Tape,  resume.  Box  484C,  B«T. 


>,  sports,  special  events  plus  competent  staff 
by  versatile  and  flexible  announcer.  Ten 
broad  experience.  Sober  family  man,  age 

leeks  permanent  opportunity  with  progres- 
profitable  operation.  1953  radio  income 
Tape  and  details  on  request.  Box  486C, 


;f  rfl  'Me  personality,  warm  friendly  voice,  slight 


h  accent.  Write  continuity  and  commer- 
|  control  board,  office  experience,  specialize 
;male  personality  DJ  shows.  Ronnie  Jen- 
5,  c/o  Foster,  168-20  Northern  Blvd.,  Flush- 
N.  Y. 


m 

enthnsii 
self.  Col 


rts- 

368C,  B. 


•lonality  announcer,  salesman,  deep  voice, 
"e,  anywhere.  Telephone  705-W,  Morgan- 
N.  C. 


I  station, 
organiza 
wane  oi 


f  engineer,  12  years  radio,  10  years  broad- 
I  served  as  chief  8  years.  Am.  fm,  new  con- 
bai  ;:tion.    All  phases.    Would  like  to  relocate 
delffie  south,  married.   Box  432C,  B.T. 
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t  announcer,  light  experience,  recent  radio 
[dcasting  school  graduate.  Commercial  voice. 
3  DJ,  news,  sports,  control  board,  third  class 
ft.  Disc,  tape.  Draft  exempt.  Single,  available 
Joe  Pasca,  2131  Chatterton  Ave.,  Bronx  72, 


ouncer,  news,  strong  commercial,  sports,  con- 
board.  Experience  light.  Future  bright.  Mar- 
reliable.  Tape,  references.  Jim  Rochelle,  11 
brook  Road,  New  Rochelle,  N.  Y.  NE.  2-0688. 


Technical 


tv,  engineer.  7  years  experience  all  phases 
i£mg  50,000  and  1,000,000  watt  transmitters, 
vision  experience.  Available  summer  1954. 
ime  on  request.   Box  437C,  B.T. 


mician,  first  phone  license.    Some  experi- 
East  preferred.   Box  443C,  B.T. 


or  fm  engineer  desires  permanent  connection 
progressive  network  station,  lkw  up.  Box 
B-T. 


f  engineer,  lkw  2y2  years.  8  years  broadcast 
rience.  Built  two  stations  .  .  .  fair  announcer 
/ant  to  relocate  Gulf  states.  Box  461C,  B-T. 


[neer,   three   years   experience    studio  and 
Emitter,  1st  class  ticket.  Within  100  miles  of 
York  City.  ,Box  464C,  B-T. 


Itimore, 
Philadel 
acer,  exj 
DJ,  rem  : 

advanced  iprienced  engineer  with  degree  and  consider- 
electronics  experience  is  interested  in  job 
promising  future.  Knowledge  of  Spanish  and 
travel.  Box  465C,  B-T. 


neer:  Three  years  broadcast  experience.  Two 
s,  electronic  experience  in  Army.  Desires 
permanent  position  with  future.  Box  467C, 


Sneer.  Eighteen  years  experience  construc- 
I  maintenance  and  operation.  Prefer  chief  en- 
ler  position  with  small  station  or  transmitter 
tion  with  larger  operation.  Permanency 
e  requisite.   Box  477C,  B-T. 


If  phone,  23  months  am  experience.  Disc,  tape 
crding.  Some  control  board  experience.  Pre- 
New  York.  Box  482C,  B-T. 


re  studio  or  transmitter  position  with  radio 
|v  station.  Have  first  class  license.  Graduate 
I.T.I.'s  Chicago  lab.  Box  485C,  B-T. 


Situations  Wanted— (Confd) 


Combo-first  ticket,  two  years  radio  school,  one 
year  250  watt  am.  DJ,  staffer,  available  immedi- 
ately. Tape,  photo,  resume.  Like  classics.  Box 
491C,  B-T. 

Will  trade  first  phone,  5  years  engineering  for 
engineering,  programming,  or  other  good  oppor- 
tunity. 3V2  years  announcing,  handled  program- 
ming new  station.  Now  engineer  midwest  tv.  Col- 
lege grad,  31,  family.  Box  492C,  B-T. 

1st  class  engineer.  Excellent  references.  Upper 
midwest  preferred.  Mel  Anderson,  Route  3,  St. 
James,  Minnesota.   8  F  161. 

Chief  with  six  years  experience  desires  engineer- 
ing position.  Can  do  conibo.  Married,  two  chil- 
dren. C.  A.  Christensen,  P.  O.  Box  433,  Hamilton, 
Alabama. 

First  class  phone,  no  experience,  will  travel. 
Henry  Corney,  336  Carroll  Street,  Brooklyn  31, 
New  York. 

Engineer  1st  phone,  chief.  Experience,  am-fm-tv, 
references,  car.  All  inquires  answered.  Box  71, 
Passaic,  New  Jersey. 

Production-Programming,  Others 

Graduate  broadcasting  school  desires  opportu- 
nity as  director-producer.  31,  single,  ambitious, 
willing  to  relocate.  Box  430C,  B-T. 

Photographer.  Experienced  television  news 
photographer  to  handle  spot  news,  newreel 
type  motion  pictures,  commercial  photography 
for  clients,  wire  photo  operation.  Fully  equipped 
for  still  pictures.  Experienced  in  gathering 
local  news.  Excellent  references.  Immediately 
available.  Write  Box  435C,  B.T. 

Program  director-announcer.  Age  28  .  .  .  family 
man  .  .  .  dependable.  5  years  experience  ...  3  as 
program  director  of  lkw  daytimer.  Experience  as 
morning  man  .  .  .  farm  news  .  .  .  man  on  street  . .  . 
baseball .  .  .  football  .  .  .  quiz  shows  .  .  .  various  re- 
motes .  .  .  sports  and  newscasting.  Have  written 
continuity  . .  .  some  sales  . . .  board  operator.  Con- 
tact Box  459C,  B-T. 

Need  a  right  arm?  Use  mine!  Ad  agency,  pub- 
licity, tv  production  experience.  Box  479C,  B-T. 

Tv  or  radio — news-sports  editor  just  hung  up 
Marine  Corps ,  correspondent's  garb.  Wants  slot 
with  progressive  outfit.  Before  Corps  wrote  for 
top  northeastern  CBS  affiliate  newsroom.  B.S. 
journalism,  married,  Mid-20s,  3  years  experience, 
references.   Box  487C,  B-T. 

Television-radio.  Experienced  radio  production- 
advertising.  College  graduate.  Alice  Bliss,  WDEC 
Americus,  Georgia. 

Radio-tv:  Newcaster-analyst.  DJ;  24.1  rating.  11 
years  southwest  and  west  coast.  Three  as  pd. 
Two  as  combat  correspondent.  Two  years  net- 
work. College.  Saleswise.  Jim  Creed,  1502  South 
Highland  Ave.,  Los  Angeles  19,  California. 
Webster  0827. 

Continuity  writer  with  programming  and  com- 
mercial experience  available  immediately.  Fa- 
miliar with  compiling  traffic  sheets  and  produc- 
tion continuity  co-ordination.  Has  300  hours  ex- 
perience on  television  equipment.  Single,  ma- 
ture unencumbered,  willing  to  go  where  oppor- 
tunity presents  itself.  Can  create,  develop  and 
air  women's  and  children's  programs  for  radio  or 
television  production  and  direction.  Contact  Miss 
Cecile  Meier,  Henry  Hudson  Hotel,  353  57th 
Street,  New  York  City  19,  or  phone  Columbus 
5-6100,  extension  703. 


Television 


Managerial 


Relocation  advisable  for  economy-minded,  na- 
tionally respected  manager  because  of  tv  merger. 
Twenty  years  successful  broadcasting  back- 
ground. Not  above  accepting  lesser  capacity  with 
good  organization.   Box  317C,  B-T. 

Tv-trouble  shooter.  Present  general  and  com- 
mericial  manager.  Experienced  all  phases  of 
uhf-vhf.   Present  income  $6300.   Box  434C,  B.T. 

General-sales  manager,  tv  or  dual  tv-am  opera- 
tion, impressive  record  as  sales  manager  of  large 
am  station  and  of  country's  largest  tv  stations 
in  highly  competitive  metropolitan  market. 
Adequate  reason  for  being  available.  Box  442C, 
B.T. 

Tv  commercial  or  assistant  manager.  Experi- 
enced production  and  sales  phases  2\'z  years  vhf. 
Helped  launch  successful  uhf  past  year  as  com- 
mercial manager  in  medium  market.  Presently 
employed.  Box  490C,  B-T. 

Salesmen 

Sales  manager  available.  Presently  top-billing 
account  executive,  major  market  vhf-tv  station. 
Conversant  all  phases  station  operation.  Young 
family  man.   Box  469C,  B-T. 


Situations  Wanted — (Confd) 


Technical 


Tv  chief  engineer  with  BSEE  Degree,  six  years' 
tv  experience  and  fifteen  years'  radio  experience, 
seeks  position  as  engineering  manager  in  south- 
west. For  further  information  write  or  wire 
Box  271C,  B-T. 

Tv  engineer.  Experienced  RCA  equipment,  trans- 
mitter and  studio.  Also  micro-wave  remotes.  No 
vacation  reliefs  please.  Central  U.  S.  Box  450C, 
B-T. 

Production-Programming,  Others 

Thorough  background  in  programming  and  pro- 
duction. Versatile — highly  adaptable!  Want  op- 
portunity in  tv.   Box  372C,  B.T. 

Artist,  7  years  commercial  experience  including 
tv  art  in  advertising  agency.  Present  position, 
art  director,  small  town  tv  station.  Due  to  family 
health  needs  immediate  warm  climate.  Prefer 
southwest.    Box  433C,  B.T. 

Tv  network  film  editor,  4  years  experience 
N.  Y.  company.  Desires  to  relocate.  Box  440C, 
B.T. 

Graduate  of  Television  Broadcasting  School,  arts 
and  production  phases.  For  complete  data  write, 
Richard  J.  Dunlap,  522  N.  Prospect,  Colorado 
Springs,  Colorado. 

For  Sale 


Stations 


Idaho  radio  station.  Making  money.  All  or  part 
for  sale.  Opportunity  for  right  person  or  party. 
Box  237C,  B-T. 

Local  station,  southern  location-showing  substan- 
tial operating  profits,  best  climate  under  Ameri- 
can flag.  Nq  competition  from  tv  or  other  fm  or 
am  outlets.  "A  small  unusual  operation  that  offers 
unique  possibilities.  Box  472C,  B-T. 

Ask  for  our  free  list  of  good  radio  buys  today. 
Jack  L.  Stoll,  4958  Melrose,  Los  Angeles  29,  Calif. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 

Equipment,  etc. 

Planning  tv?  Save  your  boss  some  money.  560 
feet  of  Andrew  #453  transmission  line,  6>/8"  51.5 
ohms.  New  -in  storage-  never  used.  Can  be 
bought  at  a  big  discount.   Box  373C,  B.T. 

RCA  BTH-5A  5  kw  fm  transmitter,  4-section 
RCA  pylon  antenna  88  to  97.4  frequency  range, 
photo-electric  controlled  Hughey  and  Phillips 
beacon  with  flasher,  Hewlett  Packard  frequency 
and  modulation  monitor,  Western  Electric  moni- 
toring amplifier,  Jones  micro  match,  200  feet  3l/s 
inch  transmission  line,  Andrews  automatic  de- 
hydrator.  Can  be  inspected  in  operation.  Ex- 
cellent condition.  Send  for  complete  data  sheet. 
Box  431C,  B.T. 

2383  musical  selections  for  sale.  The  Cole  Tran- 
scription Library  featuring  Fiddlin'  Dave,  the 
Trail  Dusters,  Montana  Pete's  Square  Dancing, 
Barber  Shop  Quartet,  Russ  Brown,  Down  Homer 
Gang,  The  Little  Country  Girls,  Polka  Aristo- 
crates,  Judy  Martin  and  Her  Mountain  Rangers, 
Doc  Hopkins  and  Country  Boys,  Johnny  Betts, 
the  singing  evangelist,  Rex  Allen  and  Arizona 
Ramblers.  All  in  album  of  16-inch  transcriptions 
at  33:1^  r.p.m.  Best  offer  takes  this  wonderful  li- 
brary, never  used  and  no  reasonable  offer  re- 
fused. Bud  Pentz,  KWBE,  Beatrice,  Nebraska. 

Two  Presto  10-A  turntable  chassis  in  perfect  con- 
dition, with  added  adaptation  for  45  r.p.m.  A 
real  buy  for  $180.00.  for  both,  crated  for  ship- 
ment, FOB  Houston,  Texas.  First  come,  first 
served.  Technical  Director  KXYZ,  Gulf  Building, 
Houston,  Texas. 

RCA  type  5A  side  band  filter  and  TF-3A  diplexer, 
channel  four.  Available  immediately,  reasonable. 
WBEN  Buffalo,  New  York. 

RCA  radio  microphone  type  BTP-1A  with  oper- 
ating and  maintenance  instructions.  Factory  new. 
Best  offer.  WDBC,  Escanaba,  Michigan. 

RCA  10  kw  fm  transmitter.  Hewlett-Packard 
fm  monitor.  Jones  micro  match.  WFMJ  Broad- 
casting Co.,  Youngstow/i,  Ohio.    Riverside  3-4121. 

Best  offer,  240  ft.  Truscon  self-supporting  tower, 
type  H-30  with  lights.  WOKY-TV,  704  W.  Wis- 
consin Avenue,  Milwaukee,  Wisconsin. 

Interested  in  films?  For  public  reaction  through 
screening  committees  National  Board  of  Review 
of  Motion  Pictures,  plus  authoritative  articles, 
only  $3  a  year,  read  "Films  in  Review,"  P.  O. 
Box  109,  Gracie  Station,  New  York  28,  N.  Y. 


For  Sale— (Cont'd) 


Help  Wanted— (Cont'd) 


Situations  Wanted 


Dumitter,  new.  E.  V.  O'Dowd,  Riverside  Hotel, 
Reno,  Nevada. 

Newest  space-saving  workbench,  48"  x  24"  x  33", 
completely  equipped,  shipped  FOB  knocked 
down,  minutes  assembled,  only  $9.95;  Riolemtel, 
Palatka,  Florida. 

Call  letter  specialties — money  getting  promo- 
tions! Write  RA-TEL,  Box  770,  Huntsville,  Ala. 

Composite  250  watt  transmitter.  Ideal  for  conel- 
rad  use.  Make  offer.  Box  736,  Santa  Maria,  Cali- 
fornia. 


Wanted  to  Buy 


Stations 


Will  trade  new  remote  control  system  for  share 
in  your  station.    Write  Box  438C,  B-T. 

Small  or  medium  market  am  station,  day  or  full- 
time.  Send  particulars  first  letter.  Information 
held  in  confidence.    Box  474C,  B.T. 


Equipment,  etc. 


Used  1  to  3  kw  fm  transmitter  with  frequency 
monitor.  4  doughnuts.  State  lowest  price  in 
first  letter.    Box  457C,  B.T. 

Modulation  and  frequency  deviation  monitors, 
must  be  FCC  approved  and  adaptable  for  1270 
kilocycle  operation.  Send  complete  information 
to  Robert  J.  Sinnett,  Radio  Station  WHBF,  Rock 
Island,  Illinois. 

Used  recording  equipment.  Will  offer  highest 
trades  oh  new  equipment.  Commercial  Electronic 
Service,  2609  Olive  Street,  St.  Louis  3,  Mo. 

Miscellaneous 

FCC  operator  license  quickly.  Individualized 
instruction  by  correspondence  or  in  residence. 
Beginners  get  first  phone  in  8  weeks.  Guaran- 
teed results.  Free  brochure.  Write  Don  Gran- 
tham, 6064  Hollywood  Blvd.,  Hollywood,  Cali- 
fornia. 


Help  Wanted 


Salesman 


BROADCAST-COMMUNICATIONS 
SALES  ENGINEERS 

Major  manufacturer  of  broadcast,  communica- 
tions and  electronic  equipment  has  excellent  op- 
portunities for  two  broadcast  field  sales  en- 
gineers to  work  from  New  York  and  Dallas  of- 
fices. Qualifications  must  include  experience  in 
selling  broadcast  or  communications  equipment. 
Send  complete  personal  resume  including  experi- 
ence and  salary  requirements  to  the  nearest 
regional   office  below. 

COLLINS  RADIO  CO. 


W.  A.  Schrader 
11  W.  42nd  St. 
Now  York  36.  X.  Y. 


T.  W.  Shame 
1M0  Hi-Line  Dr. 
Dallas  2.  Texas 


SALESMAN 
Aggressive,  top  man,  who  can  sell  in  a  tough 
market.  Must  be  good.  Top  salary,  plus  com- 
mission. Forward  background,  references, 
etc.,  to  Box  475C,  B«T. 


Production-Programming,  Others 

NEWS  DIRECTOR 
WANTED 

50,000  watt  Miami  CBS  outlet 
has  opening  for  high  caliber 
news  director.  Must  have  au- 
thoritative news  delivery,  news 
sense  and  ability  to  re-write  lo- 
cal and  wire  news.  Previous  ex- 
ecutive ability  considered.  Send 
references  and  audition  and 
other  pertinent  information  to 

W  G  B  S 
1605  Biscayne  Boulevard 
Miami,  Florida 


Farm  Service  Director 

No  other  work  involved.  Solid  lineup 
national  accounts,  good  opportunity  in 
rich  dairy  area.  Salary  based  on  abil- 
ity. Prefer  midwest  man  now  em- 
ployed in  similar  capacity  and  looking 
for  advancement.  WEAU  Radio  and 
TV,  Eau  Claire,  Wisconsin. 


Television 


TECHNICIANS 
CBS 

Television  Network 

Needs  Technicians  for 
Video  Control  and  Mainte- 
nance Work. 

Emphasis  placed  on  engineering  education, 
electronic  schooling,  first-class  license,  broad- 
cast experience  (AM,  FM  or  TV),  amateur 
activity,  etc. 

Mail  detailed  resume  to 

CBS-TV, 

Technical  Operations  Manager, 
524  West  57th  Street, 
New  York,  N.  Y. 


Situations  Wanted 


ATTENTION  TV  OWNERS 

Somewhere  in  the  West  or  Midwest  there's 
a  TV-Radio  owner  looking  for  a  family 
man,  37,  who  has  spent  13  years  with  one 
company  in  an  allied  field.  This  man  has 
climbed  from  Bookkeeper  to  Office  Man- 
ager to  Operations  Manager  to  Sales 
Manager  to  General  Manager  and  Corp. 
officer.  Now  wants  desperately  to  get  into 
TV-Radio.  Needs  thorough  grounding 
but  can  become  key  man  in  short  time. 
Salary  secondary,  will  start  anywhere 
along'  the  line.  Write  Box  493C,  B'T. 


Television 


Managerial 


25  YEAR  VETERAN 
BROADCASTING  BUSINESS 

Currently  General  Manager  of  TV  and 
AM  operation  in  major  market  with 
VHF  stations.  Put  TV  in  black  in  ( 
weeks.  Well  known  at  top  level  in  all 
phases  of  broadcasting.  Wish  to  make 
change  for  personal  reasons.  Can  takt 
over  full  responsibility  for  building  TV 
station  from  scratch.  Excellent  refer-: 
ences.  Available  for  personal  interview1 
Box  471C,  B*T 


Technical 


-1  i 


ATTENTION  TV  STATION 
MANAGERS 

Do  you  want  a  smooth  running  profes- 
sional operation?  Three  TV  engineers  with 
five  years  experience  in  every  phase  of  TV 
operation  at  major  metropolitan  station., 
available  for  one  week  extensive  training 
program  for  your  crew  in  your  new  TV 
studios.  Will  train  them  in  all  facets  of 
TV  operation.  Write  Box  47 6C  B"T  fos, 
information. 


Miscellaneous 


THE   BEST   IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABL 

WBITI        CALL  WISE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING        ESECTION  MAINTENANCE 

YEARS   OF  EXPERIENCE 
Box   2432,  T»l    4-2115,   Gottonio    N  C. 


Employment  Services 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel   for  Television  and  Radio, 
Effective  Service  to  Employer  and  Employee  ! 
Howard  S.  Fkazier 
TV  &   Radio  Management  Consultants 


70S  Bond  Bldg.,  Washington 


D.  C. 


 FOR  THE  RECORD   

(Continued  from  page  100) 

Post  office  address  268  Jefferson  Ave.,  MempJ 
Studio  location  3d  &  Madison,  Memphis.  Tra; 
mitter  location  4th  &  Jefferson,  Memphis.  G 
graphic  coordinates  35°  08'  41"  N.  Lat,  90°  03' 
W.  Long.  Transmitter  GE,  antenna  RCA.  Le 
counsel  Robert  W.  Pharr,  Memphis.  Consult 
engineer  George  C.  Davis,  Washington.  Prir 
pals  include  President  Juliam  Beasley  Bondur; 
armored  motor  service  transportation;  Pey 
Nalle  Rhodes,  president  Southwestern  at  M< 
phis;  James  S.  M.  Smith,  president  Memp 
State  College:  Brother  H.  Richard,  presid 
Christian  Brothers  College:  and  Frank  Les 
Roberts,  associate  dean  U.  of  Tenn..  and  Ha 
Freeman  Price,  president  of  LeMovne  Colle 
Filed  Feb.  11. 

APPLICATIONS  AMENDED 

Washington,  D.  C— United  Bcstg.  Co.  (WOQ 

amends  bid  for  new  tv  station  on  uhf  ch.  50 
change  ERP  to  22.5  kw  visual  and  13  kw  auj 
Filed  Feb.  15. 

Daytona  Beach,  Fla.  —  Telrad  Inc.  (WM1 
amends  bid  for  new  tv  station  on  vhf  ch.  2 
change  ERP  to  1.26  kw  visual  and  .72  kw  au: 
Filed  Feb.  11. 

Omaha.  Neb.— Herald  Corp.  amends  bid  for  zi 
tv  station  on  vhf  ch.  7  to  specify  President  I 
H.  Crowdery;  Vice  President  Henrv  Door 
Vice  President  W.  E.  Christenson;  Secreta^ 
Treasurer  Jewell  Hargleroad:  change  studio  s 
transmitter  location  to  SW  corner  of  27th 
Douglas  Sts.:  antenna  height  above  average  t 
rain  626  ft.    Filed  Feb.  11. 

Lock   Haven,  Pa.  —  Lock  Haven  Bcstg. 
(WBPZ)  amends  bid  for  new  tv  station  on  t 
ch.  32  to  change  name  to  Lock  Haven  Tv  CQ 
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FOR  THE  RECORD 


ausau,  Wis.  —  Wisconsin  Valley  Xv  Corp. 
mds  bid  for  new  tv  station  on  vhf  ch.  7  to 
Tge  transmitter  location  to  RFD  #4,  near 
isau;  change  ERP  to  92.3  kw  visual,  55.4  kw 
II;  antenna  height  above  average  terrain  to 
76  ft.    Filed  Feb.  11. 

ausau,  Wis. — WSAXJ  Inc.  amends  bid  for  new 
tation  on  vhf  ch.  7  to  change  studio  location 
,,14  Fifth  St.;  correct  geographical  coordinates 
and||4o  58'  59"  N.  Lat,  89°  36'  02"  W.  Long.  Filed 
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APPLICATIONS  DISMISSED 

Dorado,  Ark. — Tv  Enterprises  Inc.  (KARK 
ale  Rock).  FCC  dismissed  bid  for  new  tv 
don  on  vhf  ch.  10  at  request  of  attorney.  Dis- 
ced Feb.  16. 

odesto,  Calif. — Ralph  M.  Brown.  FCC  dis- 
ced bid  for  new  tv  station  on  uhf  ch.  14  at 
jiest  of  attorney.    Dismissed  Feb.  16. 

kn  Francisco,  Calif. — General  Teleradio  Inc. 
FrC).    FCC  dismissed  bid  for  new  tv  station 
(vhf  ch.  2  at  request  of  attorney.  Dismissed 
«+.  16. 

iami,  Fla.— Mel  Foster-Harold  Hoersch.  FCC 
lr.  E.  M.  Webster  granted  petition  for  dis- 
sal  of  their  bid  for  new  tv  station  on  vhf  ch. 
Dismissed  Feb.  16. 

dpansville,  Ind. — South  Central  Bcstg.  Corp. 
p  Comr.  E.  M.  Webster  granted  petition  for 
hissal  without  prejudice  of  its  bid  for  new 
Ration  on  vhf  ch.  7.    Dismissed  Feb.  15. 

"iilsa,  Okla. — Fryer  Tv  Co.  FCC  dismissed  bid 
[new  tv  station  on  vhf  ch.  2  at  request  of 
Hicant.     Dismissed  Feb.  11. 

iarksburg,  W.  Va.— Clarksburg  Bcstg.  Corp. 
>DX).  FCC  dismissed  bid  for  new  tv  station 
vhf  ch.  12  at  request  of  attorney.  Dismissed 
.  16. 


isting  Tv  Stations 


ACTIONS  BY  FCC 

MB-TV  San  Diego,  Calif. — Wrather-Alvarez 
kg.  Inc.  granted  CP  to  change  ERP  to  316  kw 
lal,  158  kw  aural;  antenna  height  above  aver- 
terrain  700  ft.    Granted  Feb.  11;  announced 
.  16. 

RDW-TV  Augusta,  Ga. — Radio  Augusta  Inc. 

jhted  STA  to  operate  commercially  on  vhf  ch. 
|for  the  period  ending  May  16.  Granted  Feb. 
nnounced  Feb.  16. 

fALB-TV  Albany,  Ga. — Herald  Pub.  Co.  grant- 
modification  of  CP  for  vhf  ch.  10  to  change 
Jio  and  transmitter  locations  to  near  inter- 
ion  of  Greenwood  Drive  &  Stewart  St.,  near 
any,  0.5  mile  N  of  Albany  city  limits;  change 
1  to  93.3  kw  visual,  46.8  kw  aural;  antenna 
;ht  above  average  terrain  380  ft.  Granted 
,  10;  announced  Feb.  16. 

TOC-TV  Savannah,  Ga. — Savannah  Bcstg.  Co. 
:ited  STA  to  operate  commercially  on  vhf  ch. 
:or  the  period  ending  Feb.  26.  Granted  Feb. 
innounced  Feb.  16. 

THI-TV  Terre  Haute,  Ind.— Wabash  Valley 
|tg.  Corp.  granted  modification  of  CP  for  vhf 

10  to  change  transmitter  and  studio  location 
)18  Ohio  St.;  antenna  height  above  average 
ain  480  ft.    Granted  Feb.  12. 

PLC-TV  Lake  Charles,  La.— T.  B.  Lanford, 

11  d/b  as  Calcasieu  Bcstg.  Co.  granted  mod- 
a  ition  of  CP  for  vhf  ch.  7  to  change  studio  and 

Jtanpl hsmitter  location  to  320  Division  St.;  change 
Traijp  to  52.5  kw  visual,  35.5  kw  aural;  antenna 
G«ht  above  average  terrain  440  ft.  Granted 
9;  announced  Feb.  16. 
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JTN-TV  Jamestown,  N.  Y. — James  Bcstg.  Co. 
ited  modification  of  CP  for  uhf  ch.  58  to 
Inge  studio  location  to  transmitter  site  at  2.5 
ies  WSW  of  city;  change  ERP  to  67.6  kw  visual, 
kw  aural;  antenna  height  above  average 
j-ain  710  ft.  Granted  Feb.  8;  announced  Feb.  16. 

I'IP-TV  Philadelphia,  Pa.  —  Pa.  Bcstg.  Co. 
hted  modification  of  CP  for  uhf  ch.  29  to 
Inge  transmitter  location  to  NE  corner  Ogontz 
Cheltenham  Avenues;  change  ERP  to  219  kw 
pal,  120  kw  aural;  antenna  height  above  aver- 
I  terrain  820  ft.  Granted  Feb.  10;  announced 
f.  16. 

DSM-TV  Superior,  Wis.  —  WDSM  Tv  Co. 
nted  STA  to  operate  commercially  on  vhf  ch. 

the  period  ending  June  14.  Granted  Feb.  9; 
ounced  Feb.  16. 


am  i 


APPLICATIONS 


i  if 


JPMT  (TV)  Portland,  Me.— Portland  Telecast- 
Corp.  seeks  modification  of  CP  for  uhf  ch. 
o  change  ERP  to  17.28  kw  visual,  10.35  kw 
ilal;  antenna  height  above  average  terrain  267 
i  Filed  Feb.  11. 

HOL-TV  Holdrege,  Neb.— Bi- States  Co.  seeks 
tiification  of  CP  for  vhf  ch.  13  to  change  ERP 
287.8  kw  visual  and  143.9  kw  aural.  Filed 
I.  12. 

PHIZ-TV  Zanesville,  Ohio— Southeastern  Ohio 
Tv  Col :  System  seeks  modification  of  CP  for  uhf  ch. 


O ADC ASTING 


Telecasting 


50  to  change  to  uhf  ch.  18  (494-500  mc);  ERP  to 
74.8  kw  visual,  40.4  kw  aural;  antenna  height 
above  average  terrain  to  537  ft.   Filed  Feb.  11. 

KVDO  (TV)  Corpus  Christi,  Tex.— Coastal  Bend 

Tv  Co.  seeks  modification  of  CP  for  uhf  ch.  22 
to  change  ERP  to  20.46  kw  visual,  11.02  kw  aural; 
change  transmitter  and  studio  location  to  inter- 
section Agnes  St.  &  Staples  St.,  Corpus  Christi; 
antenna  height  above  average  terrain  316  ft. 
Filed  Feb.  11. 

STATION  DELETED 

KSPJ  (TV)  Alexandria,  La.— Barnet  Brezner. 

FCC  deleted  tv  station  on  uhf  ch.  62  at  request 
of  attorney.    Deleted  Feb.  8. 


New  Am  Stations 


ACTIONS  BY  FCC 

Redding,  Calif. — Irving  James  Schwartz,  Wil- 
liam Stephen  George  and  John  Matranga  d/b  as 
Capitol  Radio  Enterprises  (KGMS  Sacramento), 
granted  1230  kc,  250  w  unlimited.  Estimated 
construction  cost  $12,901.12,  first  year  operating 
cost  $50,000,  revenue  $75,000.  Principals  in  the 
general  partnership  are  employes  of  KGMS. 
Post  office  address  %  Irving  J.  Schwartz,  KGMS 
Hotel  Senator,  Sacramento,  Calif.  Granted  Feb. 
17. 

Redding,  Calif. — VALR  Inc.,  granted  1400  kc, 
250  w  unlimited.  Estimated  construction  cost 
$6,097.39,  first  year  operating  cost  $42,000,  revenue 
$60,000.  Principals  are  President  Rowland  H. 
Dow  (80%),  president  and  25%  stockholder  in 
KCNO  Alturas,  Calif.;  Boyd  M.  Wilson  (10%),  Al-  . 
turas  attorney,  and  Jean  Robnett  (10%).  Post 
office  address  Box  98,  Alturas.   Granted  Feb.  17. 

Southbridge,  Mass. — James  W.  Miller,  granted 
970  kc,  500  w  daytime.  Estimated  construction 
cost  $11,000,  first  year  operating  cost  $40,000, 
revenue  $50,000.  Mr.  Miller  is  owner  of  J.  W. 
Miller  Co.,  producers  of  radio  programs  and  cam- 
paigns for  radio  stations,  and  president-50% 
owner  of  Old  Guilford  Forge  Co.,  metal  goods 
and  household  furnishings.  Post  office  address 
42  Boston  St.,  Guilford,  Conn.    Granted  Feb.  17. 

Chadron,  Neb.  —  Community  Service  Radio 
Corp.,  granted  1450  kc,  250  w  unlimited.  Esti- 
mated construction  cost  $18,658.88,  first  year  op- 
erating cost  $56,890.56,  revenue  $60,384.84.  Prin- 
cipals include  President  William  H.  Finch 
(43.75%),  sales  manager  KRAI  Craig,  Colo.;  Vice 
President  Fouse  (12.5%),  printing  company  sales- 
man, and  Secretary-Treasurer  Robert  W.  Fouse 
(43.75%),  announcer,  KTLN  Denver,  Colo.  Grant- 
ed Feb.  17. 

Hobbs,  N.  M. — W.  Lloyd  Hawkins  and  Ted  Law- 
son  d/b  as  Lea  County  Bcstg.  Co.,  granted  1280 
kc,  1  kw  daytime.  Estimated  construction  cost 
$16,775,  first  year  operating  cost  $40,000,  revenue 
$50,000.  Principals  in  partnership  are  W.  L.  Haw- 
kins (50%),  20%  partner  KTNM  Tucumcari, 
N.  M.,  and  T.  Lawrence  (50%),  10%  partner 
KTNM.  Post  office  address  %  W.  L.  Hawkins, 
P.  O.  Box  668,  Tucumcari,  N.  M.  Granted  Feb.  17. 

Atlantic  City,  N.  J. — Leroy  &  Dorothy  Bremmer 
d/b  as  Atlantic  City  Bcstg.  Co.,  granted  1490  kc, 
250  w  unlimited.  Estimated  construction  cost 
$4,600.  Mr.  Bremmer  (50%),  is  tv  engineer  at 
WABD  (TV)  New  York;  and  Mrs.  Bremmer 
(50%),  is  department  store  employe.  Granted 
Feb.  15. 

Martinsburg,  Pa. — Carl  W.  Kensinger  and  Rob- 
ert E.  Meredith  granted  1370  kc,  500  w  daytime. 
Estimated  construction  cost  $8,400,  first  year  op- 
erating cost  $36,000,  revenue  $45,000.  Each  part- 
ner has  Vi  interest.  Kensinger  is  in  sales  and 
service  of  farm  machinery  and  Meredith  is 
grower,  packer  and  distributor  of  fresh  fruit. 
Post  office  address  R.  D.  #1,  Roaring  Spring,  Pa. 
Granted  Feb.  17. 

APPLICATIONS 

Aurora,  Colo. — Arline  S.  Hodgins,  1430  kc,  1  kw 
daytime.  Post  office  address  5201  E.  list  St., 
Denver.  Estimated  construction  cost  $14,300, 
first  year  operating  cost  $44,000,  revenue  $60,000. 
Mrs.  Hodgins  is  former  assistant  manager  of 
WPDR  Portage,  Wis.    Filed  Feb.  8. 

Manchester,  Conn. — John  Deme  d/b  as  Man- 
chester Bcstg.  Co.,  1230  kc,  100  w  unlimited.  Post 
office  address  R.  D.  #1,  Box  43,  Voluntown,  Conn. 
Estimated  construction  cost  $15,000,  first  year 
operating  cost  $56,000,  revenue  $65,000.  Mr.  Deme 
is  former  president-general  manager  WICH  Nor- 
wich, Conn.  Application  is  contingent  on  dele- 
tion of  assignment  of  1230  kc  to  WTHT  Hart- 
ford.   Filed  Feb.  10. 

Central  City,  Ky. — Muhlenberg  Bcstg.  Co.,  1380 
kc,  500  w  daytime.  Post  office  address  %  William 
D.  Atkinson,  WKAY  Glasgow,  Ky.  Estimated  con- 
struction cost  $18,335,  first  year  operating  cost 
$40,000,  revenue  $60,000.  Principals  include  Pres- 
ident William  D.  Atkinson  (75.2%),  farm  director- 
announcer  WKAY  Glasgow;  Vice  President  V.  R. 
(Andy)  Anderson  (24.4%),  president  Park  The- 
atres Corp.,  Hartford,  Ky.;  Joseph  Burke  (0.4%), 
and  Secretary-Treasurer  Earl  R.  Johnson.  Filed 
Feb.  8. 

Ripley,  Tenn.— Earl  W.  Daly  tr/as  West  Tenn. 
Radio  Service,  1590  kc,  250  w  daytime.  Post  of- 
fice address   1547  Maplewood,  Memphis,  Tenn. 


Estimated  construction  cost  $9,228,  first  year  op- 
erating cost  $24,000,  revenue  $36,000.  Mr.  Daly  is 
employed  as  general  supply  clerk  at  U.  S.  Naval 
Air  Station,  Memphis.    Filed  Feb.  8. 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

WMYR  Ft.  Myers,  Fla.— Robert  Hecksher  grant- 
ed CP  to  change  1  kw  daytime  to  500  w  night 
directional,  1  kw  day,  unlimited.  Granted 
Feb.  17. 

WISH  Indianapolis,  Ind. — Universal  Bcstg.  Co. 
granted  CP  to  move  transmitter  location  450  ft. 
SE  of  present  site.  Granted  Feb.  10;  announced 
Feb.  16. 

KOPO  Ottawa,  Kan. — Ottawa  Bcstg.  Co.  granted 
authority  to  sign  off  at  6  p.m.,  CST,  during  the 
months  of  Feb.  through  Sept.  Granted  Feb.  12; 
announced  Feb.  16. 

WLNH  Laconia,  N.  H. — Northern  Bcstg.  Corp. 
granted  CP  to  change  from  1340  kc,  250  w  un- 
limited to  1350  kc,  5  kw  day.    Granted  Feb.  17. 

WGSM  Huntington,  N.  Y. — Huntington-Mon- 
tauk  Bcstg.  Co.  granted  CP  to  change  to  opera- 
tion without  directional  antenna.  Granted  Feb. 
17. 

KRWC  Forest  Grove,  Ore.— Irving  V.  Schmidtke 

granted  authority  to  remain  silent  for  period  of 
90  days  from  Feb.  1.  Granted  Feb.  8;  announced 
Feb.  16. 

WDAS  Philadelphia,  Pa.— Max  M.  Leon  Inc. 

granted  CP  to  change  from  1400  kc,  250  w  un- 
limited to  1480  kc,  1  kw  unlimited.  Granted 
Feb.  15. 

WKLV  Blackstone,  Va.  —  Blackstone  Bcstg. 
Corp.  granted  authority  to  have  regular  sign-off 
time  at  7:15  p.m.,  EST,  for  the  period  ending 
May  8.    Granted  Feb.  9;  announced  Feb.  16. 

APPLICATIONS 

WLBN  Lebanon,  Ky.  —  Lebanon- Springfield 
Bcstg.  Co.  seeks  CP  to  increase  power  from  500 
w  to  1  kw.    Filed  Feb.  11. 

KSGM  Ste.  Genevieve,  Mo. — Donze  Enterprises 
Inc.  amends  application  for  CP  to  change  from 
500  w  day,  directional  day  and  night  to  1  kw 
day  500  w  directional  night  to  specify  continued 
operation  one  hour  after  sunrise  with  nighttime 
directional  and  to  reduce  daytime  power  to 
500  w.    Filed  Feb.  15. 

WPRP  Ponce,  P.  R.— Voice  of  P.  R.  Inc.  seeks 
CP  to  change  from  directional  day  and  night  to 
directional  night  only.    Filed  Feb.  8. 

APPLICATION  DISMISSED 

WHED  Havelock,  N.  C— Beaufort  Bcstg.  Co. 

FCC  dismissed  application  for  CP  to  change 
transmitter  and  studio  location  to  Washington, 
N.  C,  and  make  changes  in  antenna  system. 
Dismissed  Feb.  8. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

KGO-FM  San  Francisco,  Calif. — American  Bcstg. 
Paramount  Theatres  Inc.  granted  CP  to  change 
ERP  from  50  kw  to  13  kw;  antenna  height  above 
average  terrain  from  1,200  ft.  to  1,000  ft.  Granted 
Feb.  17. 

WNHC-FM  New  Haven,  Conn. — Elm  City  Bcstg. 
Corp.  granted  CP  to  change  ERP  from  19.5  kw 
to  10  kw;  antenna  height  above  average  terrain 
from  510  ft.  to  630  ft.    Granted  Feb.  17. 

WXYZ-FM  Detroit,  Mich.— WXYZ  Inc.  granted 
CP  to  change  ERP  from  30  kw  to  14  kw;  antenna 
height  above  average  terrain  from  430  ft.  to  410 
ft.    Granted  Feb.  17. 

WJEF-FM  Grand  Rapids,  Mich. — Fetzer  Bcstg. 
Co.  granted  CP  to  change  ERP  from  550  kw  to 
115  kw;  antenna  height  above  average  terrain 
from  810  ft.  to  420  ft.    Granted  Feb.  17. 

WJTN-FM  Jamestown,  N.  Y. — James  Bcstg.  Co. 
granted  CP  to  change  ERP  from  9.5  kw  to  9.3  kw; 
antenna  height  above  average  terrain  from  735 
ft.  to  670  ft.    Granted  Feb.  17. 

KDKA-FM  Pittsburgh,  Pa.  —  Westinghouse 
Bcstg.  Co.  granted  CP  to  change  ERP  to  12.5  kw 
and  antenna  height  above  average  terrain  to 
590  ft.    Granted  Feb.  11;  announced  Feb.  16. 

STATIONS  DELETED 

WJBY-FM  Gadsden,  Ala.— Gadsden  Bcstg.  Co. 
FCC  granted  request  to  cancel  license  and  delete 
fm  station  on  ch.  279.    Deleted  Feb.  12. 

KFMY  (FM)  Ft.  Dodge,  Iowa  —  Northwest 
Bcstg.  Co.  FCC  granted  request  to  cancel  li- 
cense and  delete  fm  station  on  ch.  247.  Deleted 
Feb.  12. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KBYR  Anchorage,  Alaska — Keith  Capper,  Re- 
ceiver, granted  involuntary  assignment  of  license 
by  court  order  to  Jack  H.  White,  Receiver. 
Granted  Feb.  10. 

WNEM-TV  Bay  City,  Mich.— North  Eastern 
Mich.  Corp.  granted  transfer  of  control  to  Gerity 
Bcstg.  Co.  (WABJ)  through  purchase  of  66%% 
interest  from  James  Gerity  Jr.  for  $120,000.  Mr. 
Gerity  is  sole  owner  WABJ.    Granted  Feb.  10. 
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APPLICATIONS 

KDKD  Clinton,  KOKO  Warrensburg,  Mo.  — 
Clinton  Bcstg.  Co.  granted  voluntary  relinquish- 
ment of  control  by  David  M.  Segal  through  re- 
assignment of  2%  interest  to  Lee  E.  &  Jeanne  F. 
Baker.  No  consideration  involved.  Mr.  Baker 
will  now  own  50%  and  Mr.  and  Mrs.  Baker  will 
own  50%.    Granted  Feb.  12. 

KBIS  Bakersfield,  Calif.— Marmat  Radio  Co. 
seeks  involuntary  assignment  of  license  to  Metta 
C.  Mattley,  executrix  of  the  estate  of  James  L. 
Mattley  (2.03%),  deceased;  Guy  Marchetti,  Fred 
Marchetti,  Reno  Marchetti,  Umbert  Cantelmi, 
Julian  Cantelmi  and  Harold  Brown  d/b  as  Mar- 
mat  Radio  Co.   Filed  Feb.  5. 

WCNU  Crestview,  Pa. — D.  Grady  O'Neal  &  H. 
French  Brown  d/b  as  Gulf  Shores  Bcstg.  Co. 
seeks  involuntary  assignment  of  license  to  H. 
French  Brown  (50%),  and  Charles  C.  O'Neal 
(50%),  administrator  of  the  estate  of  D.  Grady 
O'Neal,  deceased  d/b  as  Gulf  Shores  Bcstg  Co. 
Filed  Feb.  9. 

WDAK  Columbus,  Ga. — Radio  Columbus  Inc. 
seeks  voluntary  assignment  of  license  from  Ala- 
bama corporation  to  Georgia  corporation  of  the 
same  name.    Filed  Feb.  11. 

EAUM  Aguna,  Guam — Radio  Guam  seeks  vol- 
untary relinquishment  of  control  by  Harry  M. 
Engel  Jr.  through  sale  of  additional  stock.  Prin- 
cipals will  now  include  Harry  M.  Engel  Jr. 
(45.5%);  Treasurer  Phil  Berg  (45.5%);  Secretary 
William  B.  Duce  (4%),  attorney,  and  John  P. 
Hearne  (5%),  secretary-25%  stockholder  KAFY- 
AM-TV  Bakersfield,  Calif.,  and  6>/2%  stockholder 
KVEN  Ventura,  Calif.    Filed  Feb.  4. 

WLS,  WENR  Chicago,  111. — Agricultural  Bcstg. 
Co.,  American  Bcstg. -Paramount  Theatres  Inc. 
seek  voluntary  assignment  of  licenses  to  newly 
formed  merger  corporation  WLS  Inc.  Each  will 
have  50%  interest.  Principals  include  President 
James  E.  Edwards;  1st  Vice  President  Glenn  Sny- 
der; 2nd  Vice  President  Arthur  M.  Harre,  and 
Treasurer  George  R.  Cook  (see  B>T,  Feb.  8). 
Filed  Feb.  12. 

WGRY  Gary,  Ind. — WGRY  Inc.  seeks  voluntary 
transfer  of  control  to  George  M.  Whitney  &  Caro- 
lina L.  Whitney  through  purchase  of  remaining 
8.57%  interest  from  Frederik  K.  Feyling  for 
$2,400.  Mr.  and  Mrs.  Whitney  will  now  each  own 
50%  interest.    Filed  Feb.  8. 

KDHL  Faribault,  Minn. — Herbert  H.  Lee,  Palm- 
er Dragsten  &  John  E.  Hyde  Jr.  d/b  as  KDHL 
Bcstg.  Co.  seek  voluntary  assignment  to  Palmer 
Dragsten  &  John  E.  Hyde  Jr.  through  purchase 
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of  remaining  Y3  partnership  interest  from  Her- 
bert H.  Lee  for  $55,000.  Messrs.  Hyde  and  Drag- 
sten will  now  each  own  50%  interest.  Filed 
Feb.  8. 

KTTR  Rolla,  KSMO  Salem,  Mo. — Luther  W. 
Martin,  Wilson  C.  Burkhead  &  Martin  M. 
Mitchum  d/b  as  "Show-Me"  Bcstg.  Co.  seek 
voluntary  assignment  of  license  to  Luther  W. 
Martin  &  Martin  M.  Mitchum  d/b  as  "Show-Me" 
Bcstg.  Co.  through  purchase  of  remaining  \'3 
interest  from  Wilson  E.  Burkhead  for  $30,000. 
Messrs.  Martin  &  Mitchum  will  now  each  own 
50%  interest.   Filed  Feb.  8. 

Patchogue,  N.  Y.;  Plainfield,  N.  J.— FCC 
granted  petition  of  WXNJ  Inc.,  Plainfield,  to  dis- 
miss without  prejudice  its  application  for  new 
am  station  on  1580  kc  1  kw  daytime;  retained  in 
hearing  competitive  bid  of  WPAC  Patchogue. 
Action  Feb.  H. 

WXEL  (TV)  Cleveland,  Ohio;  KPTV  (TV) 
Portland,  Ore. — Empire  Coil  Co.  seeks  transfer 
of  control  to  Storer  Bcstg.  Co.  for  $8.5  million. 
Storer  Bcstg.  owns  WJBK-AM-FM-TV  Detroit, 
WSPD-AM-FM-TV  Toledo,  WAGA-AM-FM-TV 
Atlanta,  WRBC-AM-TV  Birmingham,  KGBS- 
AM-TV  San  Antonio,  WGBS-AM-FM  Miami  and 
WWVA-AM-FM  Wheeling,  W.  Va.  Storer  pro- 
poses to  sell  one  of  its  vhf  outlets  and  has 
petitioned  FCC  to  permit  temporary  operation 
on  uhf  ch.  27  KPTV  (TV)  until  settlement  of 
multiple  ownership  rule  (see  B-T,  Feb.  15). 
Filed  Feb.  11. 


Hearing  Cases  .  .  . 

INITIAL  DECISIONS 

Mobile,  Ala. — New  tv,  vhf  ch.  5.  FCC  hearing 
examiner  H.  Gifford  Irion  issued  initial  de- 
cision looking  toward  grant  of  application  of 
Mobile  Television  Corp.  for  construction  permit 
for  new  tv  station  on  ch.  5  in  Mobile,  Ala.,  and 
denial  of  the  competing  application  of  WKRG- 
TV  Inc.,  for  the  same  facilities.    Action  Feb.  12. 

Buffalo,  N.  Y. — New  tv,  vhf  ch.  2.  FCC  hear- 
ing examiner  Harold  L.  Schilz  issued  initial 
decision,  looking  toward  grant  of  application  of 
Niagara  Frontier  Amusement  Corp.  for  con- 
struction permit  for  new  tv  station  in  Buffalo, 
N.  Y.,  on  ch.  2;  engineering  condition  and  sub- 
ject to  the  condition  that  the  grant  is  without 
prejudice  to  any  action  the  Commission  may 
take  with  respect  to  any  future  application 
which  is  filed  to  effectuate  the  agreement  made 
on  Nov.  2,  1953,  between  Niagara  Falls  Gazette 
Publishing  Co.,  Victory  Television  Corp.,  and 
Leo  J.  Fitzpatrick  and  I.  R.  Lounsberry  (sole 
stockholders  of  WGR  Broadcasting  Corp.).  Action 
Feb.  17. 

OTHER  ACTIONS 

KIFN  Phoenix,  Ariz. — Western  Bcstg.  Co.  FCC 

designated  for  hearing  application  to  change 
operation  on  860  kc,  1  kw,  from  day  only  to 
unl.  time,  DA-2.   Action  Feb.  17. 

KRNO  San  Bernardino,  Calif. — Western  Em- 
pire Bcstrs.  Inc.  FCC  denied  request  to  change 
call  letters  from  KRNO  to  KECA  (formerly  used 
in  -Los  Angeles).  The  Commission  feels  that 
confusion  to  people  living  within  the  service 
areas  of  San  Bernardino  and  Los  Angeles  might 
result  if  such  a  change  is  made.  Action  Feb.  17. 

Chicago,  111. — Vhf  ch.  2  proceeding.  In  view  of 
the  decision  by  the  U.  S.  Court  of  Appeals  for  the 
D.C.  Circuit,  the  Commission,  by  order,  (1)  va- 
cated that  portion  of  its  memorandum  opinion 
and  order  of  Feb.  9,  1953,  which  finalized  a  show 
cause  order  modifying  the  license  of  tv  station 
WBKB  (now  WBBM-TV)  to  provide  for  opera- 
tion on  ch.  2  in  lieu  of  ch.  4  in  Chicago,  111., 
and  which  also  dismissed  the  application  of 
Zenith  Radio  Corp.  for  new  tv  station  on  ch.  2 
in  Chicago,  and,  accordingly,  (2)  reinstated 
Zenith's  application  and  severed  the  show  cause 
proceeding  with  respect  to  ch.  2  in  Chicago 
from  Dockets  8736  et  al  and  assigned  it  a  new 
docket  number.  Also,  the  Commission  is  advis- 
ing Zenith  that  its  application  for  new  tv  sta- 
tion, and  is  advising  Columbia  Bcstg.  System  that 
latter's  application  for  renewal  of  license  of 
WBBM-TV,  both  for  ch.  2,  indicate  necessity  of 
a  hearing.   Action  Feb.  11. 

Mutual  Bcstg.  System  Inc. — FCC  granted  ap- 
plication for  extension  of  authority  for  one 
year  beginning  Feb.  28,  to  transmit  programs 
to  CKLW  Windsor,  Ontario,  and  stations  of  the 
Canadian  Bcstg.  Corp.  and  the  Canadian  Minister 
of  Transport.  Action  Feb.  17. 

WSBM-TV  Saginaw,  Mich. — Booth  Radio  &  Tv 
Stations  Inc.  FCC  denied  petition  of  Saginaw 
Bcstg.  Co.  (WSAM-AM-FM),  Saginaw,  Mich., 
requesting  cancellation  of  the  assignment  of 
call  letters  WSBM-TV  to  Booth.  Action  Feb.  17. 

Omaha.  Neb. — Vhf  ch.  7  proceeding.  FCC 
designated  for  consolidated  hearing  on  March 
19,  applications  of  KFAB  Bcstg.  Co.  and  Herald 
Corp.  for  new  tv  station  on  ch.  7.  Comrs.  Hyde 
and  Hennock  absent.    Action  Feb.  17. 

KSPI  Stillwater,  Okla. — Stillwater  Pub.  Co. 
FCC  designated  for  hearing  application  to 
change  from  780  kc,  250  w  day,  to  1490  kc,  250 
w,  unlimited,  and  made  KBIX  Muskogee,  Okla., 
a  party  to  the  proceeding.    Action  Feb.  17. 

Roanoke,  Va. — Vhf  ch.  7  proceeding.  By  order, 
the  Commission  denied  (1)  petition  by  Times- 
World  Corp.  for  review  and  reversal  of  a  hear- 
ing examiner's  ruling  and  order  and  its  request 


for  oral  argument  thereon,  and  (2)  a  motion 
enlarge  the  issue  in  the  hearing  on  applicati 
by  Times-World  and  Radio  Roanoke  Inc.,  i 
new  tv  station  to  operate  on  ch.  7  in  Roane 
Va.  Commissioner  Bartley  issued  a  concurr 
statement.    Action  Feb.  11. 

Lawton,  Okla.— Phil  Bird.  FCC  designated! 
hearing  application  for  new  am  station  on  \ 
kc,  1  kw  unlimited.   Action  Feb.  17. 

Seattle,  Wash. — Vhf  ch.  7  proceeding.  By  ore. 
the  Commission  denied  a  petition  filed  Dec.; 
1953  by  Queen  City  Broadcasting  Co.  request 
that  the  Commission  enlarge  the  issues  with  1 
erence  to  financial  qualifications  of  KXA  in 
proceeding  involving  competing  three  applica 
for  new  tv  station  in  Seattle,  Wash.,  on  ch 
Action  Feb.  12. 

Milwaukee,  Wis. — Vhf  ch.  12  proceeding, 
order,  the  Commission  denied  motion  filed  I 
28  by  Milwaukee  Area  Telecasting  Corp.,  i 
questing  dismissal  of  the  application  of  Milw! 
kee  Broadcasting  Co.  for  new  tv  station  in  J 
waukee,  Wis.,  on  ch.  12,  for  which  Wiscor 
Broadcasting  System  Inc.,  Milwaukee  Bro1 
casting  Co.,  Milwaukee  Area  Telecasting  Co' 
and  Kolero  Telecasting  Corp.  are  compet 
applicants.  By  order,  the  Commission  granj 
request  of  Wisconsin  Broadcasting  System ; 
delete  from  issue  No.  1  in  above-mentioned  rj 
ceedings  all  reference  to  that  company,  sub. 
to  engineering  condition.   Action  Feb.  12. 

Wausau,  Wis. — Vhf  ch.  7  proceeding,  ij 
designated  for  consolidated  hearing  on  Mai 
19,  applications  of  WSAU  Inc.  and  Wiscor 
Valley  Tele.  Corp.  for  new  tv  station  on  ch 
Comrs.  Hyde  and  Hennock  absent.  Action  S 
17. 

Sheboygan — Plymouth,  Wis.  —  FCC  design^ 
for  consolidated  hearing  application  of  Sheb 
gan  Bcstg.  Co.  and  Eastern  Wis.  Bcstg.  Co.  ! 
new  am  stations  on  1420  kc,  500  w,  day,  at  S 
boygan  and  Plymouth,  respectively;  made  WE. 
Beaver  Dam,  Wis.,  a  party  to  the  proceed} 
Action  Feb.  17. 

Whitefish  Bay,  Wis.— Vhf  ch.  6  petition  ( 
missed.  By  memorandum  opinion  and  ort 
the  Commission  denied  petition  filed  by  J 
Ultra  High  Frequency  Television  Associat 
for  reconsideration  of  the  Commission's  Dec 
1953,  report  and  order  which  assigned  vhf  ch.  ( 
Whitefish  Bay,  Wis.   Action  Feb.  11. 

NARBA  Notifications  .  .  .  | 

FCC  has  issued  the  following  changes,  propo' 
changes  and  corrections  in  the  assignments! 
foreign  broadcast  stations  following  notifical 
by  the  respective  countries  pursuant  to  pre 
sions  of  the  North  American  Regional  Bro 
casting  Agreement.  Listing  includes  call  letfc 
location,  power,  hours  of  operation,  class 
station  and  commencement  date. 

MEXICO 

Change   List   No.   164— Dec.   15,  1953 
620  kc 

XEEF  Santiago  Ixuintla,  Nayarit,  500  w  c 
250  night,  unlimited.  Class  IV.  Delete  assi 
ment,  12-10-53. 

XEEF  Tepic,  Nayarit,  1  kw  day,  250  w  nij 
unlimited.  Class  IV.  4-26-54. 

670  kc 

XEFJ  Teziutlan,  Puebla,  250  kw,  directio 
night,  unlimited.    Class  II,  4-26-54. 

XEPM  Gomez  Palacio,  Durango,  250  w  d 
time.  Class  II.  Now  790  kc,  6-15-54. 

790  kc 

XEGZ  Ciudad  Lerdo,  Durango,  250  w  unlimil 
Class  IV.   Now  670  kc.  6-15-54. 

Manzanillo.  Colima,  100  w  unlimited.  New 
signment.    Class  IV.  6-15-54. 

870  kc 

Villahermosa,  Tabasco,  1  kw  day.  New  assi 
ment.   Class  II.  5-10-54. 

920  kc 

Culiacan,  Sinaloa,  5  kw,  directional  night, 
limited.  New  assignment.  Class  III-A.  5-10-54 

XEGM  Tijuana,  Baja  Calif.,  5  kw  day,  25C 
night,  directional,  unlimited.  Class  III-A.  3-10 
970  kc 

Los  Mochis,  Sinaloa.  5  kw  unlimited,  directio 
night.   New  assignment.    Class  III-A.  5-10-5 
980  kc 

XERN  Nueva  Rosita,  Coahuila.  5  kw  dayti 
500  w  night,  unlimited.    Class  III-B.  5-10-5 
1080  kc 

XETA  Zitacuaro.  Michoacan,  500  w  day, 
night,  unlimited.  Class  II.  Formerly  on  810 
5-10-54. 

1150  kc 

XEJP  Mexico,  D.  F.,  10  kw  unlimited,  dii 
tional  night.  Class  III-B.  Now  in  operati 
9-1-53. 

1240  kc 

Ensenada,  Baja  Calif.,  100  w  unlimited.  C! 
IV.  5-10-54. 

1370  kc 

XETQ  Orizaba.  Veracruz,  250  w  unlimil 
Reduction  in  power.    Class  IV.  5-10-54. 

1440  kc 

Rosario,  Sinaloa,  250  w  unlimited.  Class 
12-15-53. 
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Change  List  No.  165— Jan.  13,  1954 
810  kc 

tgales,  Sonora,  500  w  day.  Class  II.  7-12-54. 
970  kc 

|EJ  Ciudad  Juarez,  Chihuahua,  10  kw  day, 
f  night,  unlimited.  Class  III-A.  12-10-53. 
1170  kc 

gales,  Sonora,  250  w  day.  Class  II.  7-12-54. 
1FD  Rio  Bravo,  Tamaulipas,  1  kw,  day. 
|s  II.  1-1-54. 

1240  kc 

jgales,  Sonora,  250  w  unlimited.  Class  IV. 
54. 

1270  kc 

feKK  Leon,  Guanajuato,  700  w  day,  150  w 
ft,  unlimited.    Class  IV.  11-21-53. 
1390  kc 

i|EKN  Monclova,  Coahuila,  500  w  unlimited, 
s  III-B.  1-12-54. 

1490  kc 

EMS  Matamoros,  Ramaulipas,  250  w  unlimited, 
s  IV.  1-12-54. 

1520  kc 

EHT  Huamantla,  Tlaxcala,  250  w  day.  Class 
Formerly  XECY.  1-12-54. 


utine  Roundup  .  .  . 

February  1 1  Decisions 

ACTIONS  ON  MOTIONS 


By  Commissioner  E.  M.  Webster 

(lief  Broadcast  Bureau— Granted  petition  for 
Efptance  of  late  filing  of  his  comments  in  sup- 
l£lif  of  "Petition  to  review  order  of  hearing 
fniner  denying  petition  for  leave  to  amend" 
I  by  Kolero  Telecasting  Corp.  for  ch.  12  in 
Ivaukee,  Wis.  (Docket  10794). 
idwestern  Bcstg.  Co.,  Cheboygan,  Mich.  — 
Associaltbted  petition  for  leave  to  amend  its  applica- 
's  Dec  ;  (Docket  10668;  BF-8795)  to  include  field  in- 
vhich.l  llity  measurements   on  stations   WATC  and 
VBN. 

Sy  Hearing  Examiner  Charles  J.  Frederick 

sued  a  supplemental  order  governing  course 
jroceeding  in  re  applications  of  Beachview 
g.  Corp.,  Norfolk,  and  Portsmouth  Radio 
d.,  Portsmouth,  Va.,  for  ch.  10  (Dockets  10800- 
and  ordered  renumbering  of  matters  of  re- 
jce  to  conform  to  the  numbering  scheme 
pted  heretofore  by  the  examiner,  and,  as  so 
iibered,  be  added  to  the  matters  of  reliance 
Beachview  1-16  inclusive.  (Action  of  2/5.) 
y  memorandum  opinion  and  order  granted  in 
and  denied  in  part  petitions  filed  by  Ports- 
ith  Radio  Corp.  to  amend  its  application  for 
10  (Docket  10801).    (Action  of  2/9.) 


3y  Hearing  Examiner  Herbert  Sharfman 

isconsin  Bcstg.  System  Inc.,  Milwaukee  Bcstg. 

Milwaukee  Area  Telecasting  Corp.,  Kolero 
■casting  Corp.,  Milwaukee,  Wis. — By  memo- 
lum  opinion  and  order  denied  petitions  of 
licants  for  ch.  12  (Dockets  8954  et  al),  to  en- 
the  issues.  Further  ordered  that  a  further 
<Hng  conference  in  this  proceeding  be  sched- 
for  Feb.  12. 


By  Hearing  Examiner  Millard  F.  French 

PTF  Radio  Co.,  Capitol  Bcstg.  Co.,  Raleigh, 
C. — On  motion  by  the  examiner,  continued 
n  Feb.  19  to  March  5,  the  hearing  in  re  ch. 
dockets  10861-62). 

5y  Hearing  Examiner  Elizabeth  C.  Smith 

>yola   University,   The   Time-Picayune  Pub. 
James  A.  Noe  and  Co.,  New  Orleans,  La. — 

nted  petitions  of  applicants  for  ch.  4,  for 
e  to  amend  their  respective  applications  in 
;r  to  incorporate  a  proposal  for  color  televi- 
|  (Docket  8936  et  al). 

I  By  Hearing  Examiner  H.  Gifford  Irion 

ulf  Coast  Bcstg.  Co.,  Baptist  General  Con- 
tion  of  Tex.,  Corpus  Christi,  Tex. — Upon  mo- 
of  all  parties,  continued  from  Feb.  9  to 
19,  the  hearing  in  re  applications  for  ch. 
Dockets  10559-60). 


1-5  ■ 


ytiiiy  Hearing  Examiner  James  D.  Cunningham 


idio  Wisconsin  Inc.,  Badger  Tv  Co.,  Madison, 
— Extended  from  Feb.  10  to  March  10  the 
;  for  filing  proposed  findings  in  the  proceed- 
re  applications  for  ch.  3  (Docket  8959  and 
1). 

|By  Hearing  Examiner  Harold  L.  Schilz 

tranted  petition  of  Niagara  Frontier  Amuse- 
jit  Corp.,  Buffalo,  N.  Y.,  applicant  for  ch.  2, 
|  extension  of  time  to  and  including  Feb.  12, 
which  to  file  its  proposed  findings,  notice  of 
rections  to  the  record  and  briefs  in  connec- 
therewith  (Docket  10804);  and  further  or- 
?d  that  the  counsel  for  Broadcast  Bureau 
1  file  its  brief  or  similar  document  entitled 
itement  of  Policy"  applying  to  this  particular 
i  and  any  notice  of  corrections  to  the  record 
ch  it  desires  to  file  on  or  before  Feb.  12. 

3  ADCASTING     •  TELECASTING 


By  Hearing  Examiner  Fanney  N.  Litvin 

Granted  petition  of  Arkansas  Telecasters  Inc., 
applicant  for  ch.  11  in  North  Little  Rock,  Ark., 
for  continuance  from  Feb.  15  to  April  15,  of  time 
for  presentation  of  direct  written  testimony  in 
this  proceeding  (Docket  10611  and  10610). 

February  12  Applications 

ACCEPTED   FOR  FILING 

Renewal  of  License 

KCHA  Charles  City,  Iowa,  Radio  Inc.  (BR- 
2378);  KSMN  Mason  City,  Iowa,  Mohawk  Bcstg. 
Co.  (BR-2046);  KWKH  Shreveport,  La.,  Inter- 
national Bcstg.  Corp.  (BR-452);  WRKD  Rock- 
land, Me.,  KNOX  Bcstg.  Co.  (BR-2741);  WALE 
Fall  River,  Mass.,  Narragansett  Bcstg.  Co.  (BR- 
2076);  WHIL  Medford,  Mass.,  Conant  Bcstg.  Co. 
(BR-2706);  WMAS  Springfield,  Mass.,  WMAS  Inc. 
(BR-811);  WKXL  Concord,  N.  H.,  Capitol  Bcstg. 
Co.  (BR-1313);  WABZ  Albemarle,  N.  C,  Radio 
Station  WABZ  Inc.  (BR-1596);  KLIQ  Portland, 
Ore.,  Mercury  Bcstg.  Co.  (BR-2266);  WFGN  Gaff- 
ney,  S.  C,  Cherokee  Radio  Co.  (BR-1930); 
KCTX  Childress,  Tex.,  Golden  West  Bcstg.  Co. 
(BR-1675);  KGBC  Galveston,  Tex.,  James  W. 
Bradner  Jr.,  tr/as  The  Galveston  Bcstg.  Co.  (BR- 
1458);  KING  Seattle,  Wash.,  King  Bcstg.  Co. 
(BR-62). 

Modification  of  CP 

KAMD  Camden,  Ark.,  Camden  Radio  Inc.  — 
Modification  of  construction  permit  (BP-9043) 
which  authorized  changes  in  the  antenna  sys- 
tem (increase  in  height)  for  extension  of  com- 
mencement and  completion  date  (BMP-6428). 

KBMI  Henderson,  Nev.,  Moritz  Zenoff — Modifi- 
cation of  construction  permit  (BP-8687)  as  mod- 
ified, which  authorized  new  standard  broadcast 
station  for  extension  of  completion  date  (BMP- 
6430). 

WFBC  Greenville,  S.  C,  Carolina  Television 
Inc. — Modification  of  license  to  change  name  of 
applicant  to  WMRE  Inc.  (BML-1577). 

KVLB  Cleveland,  Tex.,  Harvard  Bailes— License 
to  cover  construction  permit  (BP-8298)  which 
authorized  a  new  standard  broadcast  station 
(1410  kc)  (BL-5521). 

WHEE  Martinsville,  Va.,  Mecklenburg  Bcstg. 
Corp. — Modification  of  construction  permit  (BP- 
8966)  which  authorized  new  standard  broadcast 
station  for  approval  of  antenna,  transmitter  and 
studio  location  (BMP-6429). 


KMBY-TV  Monterey,  Calif.,  The  Monterey 
Radio-Television  Co.— Mod.  of  CP  (BPCT-1225) 
which  authorized  new  tv  station  for  extension  of 
completion  date  to  4-19-54  (BMPCT-1842). 

KONA  Honolulu,  Hawaii,  Radio  Honolulu  Ltd. 
—Mod.  of  CP  (BPCT-984)  as  mod.  which  autho- 
rized new  tv  station  for  extension  of  completion 
date  to  9-1-54  (BMPCT-1839). 

WAVE-TV  Louisville,  Ky.,  WAVE  Inc.— Mod. 
of  CP  (BPCT-756)  as  mod.,  which  authorized 
changes  in  facilities  of  existing  tv  station  for 
extension  of  completion  date  to  5-11-54  (BMPCT- 
1840). 

WLAM-TV  Lewiston,  Me..  Lewiston-Auburn 
Bcstg.  Corp.— Mod.  of  CP  (BPCT-736)  which  au- 
thorized new  tv  station  for  extension  of  comple- 
tion date  to  6-30-54  (BMPCT-1843). 

WCPO-TV  Cincinnati,  Ohio,  Scripps-Howard 
Radio  Inc.— Mod.  of  CP  (BPCT-830)  as  mod., 
which  authorized  changes  in  existing  tv  station 
for  extension  of  completion  date  1-1-55  (BMPCT- 
1838). 

KETX  Tyler,  Tex.,  Jacob  A.  Newborn  Jr. — Mod. 
of  CP  (BPCT-1422)  as  mod.,  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  6-1-54  (BMPCT-1837). 

License  for  CP 

WGVL  Greenville,  S.  C,  Greenville  Television 
Co.— License  to  cover  CP  (BPCT-1354)  as  mod., 
which  authorized  new  tv  station  and  to  change 
designation  of  transmitter  site  as  Paris  Mountain, 
Altamont  Road  near  Greenville,  S.  C,  and  to 
designate  studio  site  as  Calhoun  towers,  904  No. 
Main,  Greenville,  S.  C.  (BLCT-175). 

KCMC-TV  Texarkana,  Tex.,  KCMC  Inc.— Li- 
cense to  cover  CP  (BPCT-714)  as  mod.,  which 
authorized  new  tv  station  (BLCT-181). 

February  15  Applications 

ACCEPTED   FOR  FILING 
Modification  of  CP 

WJLD  Homewood,  Ala.,  Johnston  Bcstg.  Co. 
(George  Johnston  and  George  Johnston  Jr., 
partners) — Modification  of  construction  permit 
(BP-8655)  as  modified,  which  authorized  changes 
in  the  antenna  system  by  adding  tv  antenna 
(increase  in  height)  for  extension  of  completion 
date  (BMP-6435). 

WEPG  South  Pittsburgh,  Tenn.,  Eaton  P.  Go- 
van  Jr.  tr/as  Marion  County  Bcstg.  Service  — 
Modification  of  construction  permit  (BP-8892) 
which  authorized  new  station  for  approval  of 
antenna,  transmitter  and  studio  locations  (BMP- 
6434). 


Control  functions  separate  from 
metering 

Rack  cabinets  standard  equipment 
Cabinets  interwired,  ready  to  use 
Generous  facilities  for  expansion 


^MOTE  CONTROL  SYSTEM 
32  UNATTENDED  OPERATION 


Delivery  excellent 

Nation-wide  sales  and  service 

Three  separate  direct  reading 
meters 

The  complete  system 


Branches  in  New  York,  Washing- 
ton, Atlanta,  Houston  and  Los 
Angeles.  Field  sales  engineers 
everywhere. 


GATES  RADIO  COMPANY 

Manufacturing  Engineers  Since  1922 
QUINCY,  ILLINOIS'  -   «   »  U.S.A. 


February  22,  1954    •    Page  107 


Renewal  of  License 

KTAC  Tacoma,  Wash.,  Tacoma  Bcstrs  Inc. — 
(BR-1136). 

WGUY-FM  Bangor,  Me.,  Murray  Carpenter — 
(BRH-130). 

WXHR  Woburn,  Mass.,  Middlesex  Bcstg.  Corp. 
— (BRH-600). 

Remote  Control 

WBGO  Newark,  N.  J.,  The  Board  of  Education 
of  Newark  in  the  County  of  Essex — (BRED-22). 

WMBH-FM  Joplin,  Mo.,  Joplin  Bcstg.  Co.  — 
(BRCH-72). 

Modification  of  CP 

WTAC-TV  Flint,  Mich.,  Trendle-Campbell 
Bcstg.  Corp.— Mod.  of  CP  (BPCT-970)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  8-8-54  (BMPCT-1849). 

WTCN-TV  Minneapolis,  Minn.,  Minnesota  Tele- 
vision Public  Service  Corp. — Mod.  of  CP  (BPCT- 
844)  as  mod.,  which  authorized  new  tv  station 
for  extension  of  completion  date  to  9-1-54 
(BMPCT-1850). 

WMIN-TV  St.  Paul,  Minn.,  WMIN  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-343)  as  mod.,  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  6-1-54  (BMPCT-1845). 

WLOK-TV  Lima,  Ohio,  WLOK  Inc.— Mod.  of 
CP  (BPCT-1398)  as  mod.,  which  authorized  new 
tv  station  for  extension  of  completion  date 
(BMPCT-1844). 

WGBI-TV  Scranton,  Pa.,  Scranton  Bcstrs.  Inc. 
—Mod.  of  CP  (BPCT-780)  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  comple- 
tion date  (BMPCT-1853). 

APPLICATION  RETURNED 

Myron  Jones,  Salem,  Ohio — Construction  per- 
mit for  new  standard  broadcast  station  on  1570 
kc,  1  kw,  daytime  hours  only.   Site  not  specified. 

February  16  Decisions 

BROADCAST  ACTIONS 
Actions  of  Feb.  12 
Modification  of  CP 

The  following  stations  were  granted  mod.  CPs 
for  extension  of  completion  dates  as  shown: 

WMIN-TV  St.  Paul,  Minn.,  to  9/1/54;  WLOK- 
TV  Lima,  Ohio,  to  9/7/54;  WTAC-TV  Flint,  Mich., 


way. . . 

.  .  .  to  extraordinary  lighting  effects 
.  .  .  at  extraordinary  savings!  Rent 
whatever  you  need  in  specialized  display, 
theatrical,  studio  and  motion  picture 
equipment  from  Jack  Frost!  For  finer 
lighting  .  .  .  at  fewer  dollars  .  .  . 
for  complete  lighting  service  that 
includes  installation  and  removal 
wherever  you  are  .  .  . 
you're  headed  the  right  way  .  .  . 


For  Fall  Information  On  Rental  Equipment  Write: 


JACK  A.  FROST,  DEPT..C,  234  PIQUETTE  AVE. 
Detroit  2,  Michigan         •         TRinity  3-8030 


to  8/8/54;  WGBI-TV  Scranton,  Pa.,  to  8/11/54; 
WROW-TV  Albany,  N.  Y.,  to  8/15/54;  WTCN-TV 
Minneapolis,  Minn.,  to  9/1/54;  WSUN-TV  St. 
Petersburg,  Fla.,  to  9/15/54. 

Actions  of  Feb.  11 
Granted  CP 

WHBT  Harriman,  Tenn.,  The  Harriman  Bcstg. 

Co. — Granted  CP  to  install  a  new  transmitter  (BP- 
9169). 

KRXL  Roseburg,  Ore.,  Umpqua  Bcstrs.  Inc. — 
Granted  CP  to  install  a  new  antenna  and  ground 
system  and  move  tower  90  feet  (BP-8995). 

The  following  stations  were  granted  CPs  for 
extension  of  completion  dates  as  shown: 

WAVE-TV  Louisville,  Ky.,  to  9/11/54;  WCPO- 
TV  Cincinnati,  Ohio,  to  9/1/54;  KONA  Honolulu, 
Hawaii,  to  9/1/54;  KMBY-TV  Monterey,  Calif.,  to 
8/26/54;  WLAM-TV  Lewiston,  Me.,  to  9/8/54. 

Actions  of  Feb.  10 
Granted  License 

WSTN  St.  Augustine,  Fla.,  Saint  Augustine 
Bcstg.  Co. — Granted  license  for  am  broadcast  sta- 
tion; 1420  kc,  1  kw,  D  (BL-5203). 

KBLO  Hot  Springs,  Ark.,  National  Park  Bcstg. 
Co. — Granted  license  for  am  broadcast  station; 
1470  kc,  1  kw,  D  (BL-4900). 

KFXM  San  Bernardino,  Calif.,  Lee  Bros.  Bcstg. 
Corp, — Granted  license  covering  installation  of 
new  auxiliary  transmitter  (BL-5220). 

Modification  of  CP 

WABR  Winter  Park,  Fla.,  Orange  County  Bcstrs. 
Inc. — Granted  mod.  CP  for  approval  of  antenna, 
transmitter  and  studio  location  and  change  type 
transmitter  (BMP-6400). 

Actions  of  Feb.  9 

Granted  License 

KGY  Olympia,  Wash.,  Tom  Olsen — Granted  li- 
cense covering  installation  of  new  transmitter 
(BL-5198). 

WMOP  Ocala,  Fla.,  Andrew  B.  Letson — Granted 
license  for  am  broadcast  station;  900  kc,  1  kw,  D 
(BL-5202). 

WMSL  Decatur,  Ala.,  Tennessee  Valley  Bcstg. 
Co. — Granted  license  covering  installation  of  new 
transmitter  (BL-5197). 

WORZ  Orlando,  Fla.,  Central  Fla.  Bcstg.  Co. 
■ — Granted  CP  to  install  new  transmitter  as  aux- 
iliary (at  present  location  of  main  transmitter), 
to  be  operaed  on  740  kc,  250  w  (BP-9149)-. 

KETX  Tyler,  Tex.,  Jacob  A.  Newborn  Jr. — 
Granted  mod.  CP  to  extend  completion  date  to 
6/1/54  (BMPCT-1837). 

Action  of  Feb.  8 

Granted  License 

KCMC-FM   Texarkana,    Tex.,    KCMC   Inc.  — 

Granted  license  covering  changes  in  facilities; 
ERP  7  kw;  antenna  267  ft.  (BLH-939). 

WOOW  New  Bern,  N.  C,  Craven  Bcstg.  Co. — 
Granted  license  for  am  station;  1490  kc,  250  w, 
U  (BL-5085). 

KAGR  Yuba  City,  Calif.,  John  Steventon  — 
Granted  license  for  am  station;  1450  kc,  100  w, 
U  (BL-5028). 

KVPI  Ville  Platte,  La.,  Ville  Platte  Bcstg.  Co. 
■ — Granted  license  for  am  station;  1050  kc,  250 
W,  D  (BL-5165). 

KALM  Thayer,  Mo.,  Robert  F.  Neathery  — 
Granted  license  for  am  station;  1290  kc,  1  kw, 
D  (BL-5196). 

Modification  of  CP 

KDRO-TV   Sedalia,   Mo.,   Milton   J.  Hinlein— 

Granted  mod.  CP  to  extend  completion  date  to 
9/8/54  (BMPCT-1832). 

ACTIONS  ON  MOTIONS 

By  Hearing  Examiner  Basil  P.  Cooper 

Calif.  Inland  Bcstg.  Co.,  HARM  The  George 
Harm  Station,  Fresno,  Calif. — Granted  petitions 
for  corrections  to  the  transcript  of  record  in  re 
their  applications  for  ch.  12  (Dockets  9050,  10650). 

By  Hearing  Examiner  Elizabeth  C.  Smith 

Granted  motion  of  Loyola  University,  New  Or- 
leans, La.,  for  continuance  of  consolidated  hear- 
ing re  its  application,  et  al.,  for  ch.  4,  from  Feb. 
16  to  Feb.  23  (Docket  8936  et  al.). 

By  Hearing  Examiner  J.  D.  Bond 

Ordered  that  on  or  before  March  3,  counsel 
for  each  party  re  applications  of  Times-World 
Corp.  and  Radio  Roanoke  Inc.,  for  ch.  7  at  Roa- 
noke, Va.  (Docket  10655-56),  shall  deliver  to 
other  counsel  in  this  proceeding  copies  of  all 
documents  and  papers  which  are  intended  to  be 
offered  as  exhibit  evidence  in  chief  in  support 
of  the  party's  affirmative  case;  and  further  or- 
dered that  further  hearing  shall  commence 
March  16,  at  which  time  hearing  will  proceed  in 
accordance  with  paragraph  13  of  the  order  of 
Jan.  5,  and  thereupon  Times-World  Corp.  shall 
proceed  with  the  presentation  of  its  evidence  in 


chief  to  be  followed  by  the  evidence  in  chiefs 
behalf  of  Radio  Roanoke  Inc.  and  then  by  sn 
evidence  in  chief  as  may  be  offered  on  bel 
of  the  Chief  Broadcast  Bureau,  and  at  an  ') 
pointed  time  thereafter  the  parties  in  like  , 
quence  shall  present  such  rebuttal  evidence 
they  wish  to  offer. 

By  Hearing  Examiner  H.   Gifford  Irioni; 

On  request  of  all  parties,  continued  furt 
hearing  in  re  applications  of  Gulf  Coast  Bel 
Co.  and  Baptist  General  Convention  of  Te: 
for  ch.  6  at  Corpus  Christi,  from  Feb.  19l( 
Feb.  25  (Docket  10559-60). 

By  Hearing  Examiner  Isadore  A.  Honig  I1 

ft 

Gave  notice  of  a  pre-hearing  conference  of.j 
counsel,  including  counsel  for  the  Chief  Bro 
cast  Bureau,  to  begin  Feb.  17,  in  applications. 
Appalachian  Bcstg.  Corp.  and  Tri-Cities  Ti. 
Corp.,  for  ch.  5  in  Bristol,  Va.  (Docket  10879-1 

By  Hearing  Examiner  Millard  F.  French^ 

Pursuant  to  request  of  counsel  made  at  c 
elusion  of  the  taking  of  testimony  on  Feb.  3 
re  applications  of  Cowles  Bcstg.  Co.  and  Murj 
Bcstg.  Co.,  for  ch.  8  in  Des  Moines,  Iowa,  j 
forth  dates  that  proposed  findings  shall  be  n 
by  each  party  (Dockets  8897-8900). 

By  Hearing  Examiner  Annie  Neal  Hunttin 

By  memorandum  opinion  and  order  orde1 
that  the  material  filed  by  Oil  Capital  Tele.  Co! 
Tulsa,  Okla.,  specifically  referred  to  in  paragra? 
4  and  5  in  the  memorandum  opinion,  be  stricl 
because  found  to  be  at  variance  from  its  appli 
tion  (Docket  10841)  for  ch.  2,  and  Oil  Capita; 
directed  to  furnish  substitute  material  in  1 
thereof  which  is  in  conformity  with  and  in  sf 
port  of  its  application,  on  or  before  Feb. 
further  ordered  that  Oil  Capital  be  directed 
furnish  information  called  for  in  paragraph 
and  9  in  the  memorandum  opinion  on  or  bef 
Feb.  18;  extended  the  time  for  furnishing  , 
information  referred  to  in  paragraph  10  fr< 
Feb.  12  to  Feb.  18,  and  that  all  material  requi- 
herein  to  be  furnished  shall  be  signed  under  O' 
and  filed  with  the  Commission  in  triplicate,  v. 
copies  of  same  furnished  to  Central  Plains  (cc 
peting  applicant),  the  Broadcast  Bureau  and 
examiner. 

By  Hearing  Examiner  Thomas  H.  Donahue 

On  request  of  KXA  Inc.,  continued  cons* 
dated  hearing  re  ch.  7  in  Seattle,  Wash.,  fr 
Feb.  12  to  Feb.  25  (Docket  10758  et  al). 

By  Hearing  Examiner  Harold  L.  Schilz  j 

Hav-A-Call    Inc.,    Philadelphia,    Pa. — Gran 
petition  for  leave  to  amend  its  application 
one-way    signaling   station    (Docket  10886), 
change  cost  of  construction,  etc. 

Samuel  N.  Kirkland,  d/b  as  Contact,  Philac 
phia,  Pa. — Granted  petition  for  leave  to  ami 
application  for  one-way  signaling  station  (Doc 
10885),  to  change  location  of  base  station  tra 
mitter,  etc. 


February  16  Applications 

ACCEPTED  FOR  FILING 

Renewal  of  License 

WEAS  Decatur,  Ga..  WEAS  Inc.  (BR-15c 
WMBI  Chicago,  111.,  The  Moody  Bible  Instit 
of  Chicago  (BR-555);  WIBC  Indianapolis,  It 
WIBC  Inc.  (BR-985):  WZIP  Covington,  I 
WZIP  Inc.  (BR-1763);  KDLA  DeRidder,  La.,  Jc 
B.  McCrary  and  Cyril  W.  Reddock,  d/b  as  Sab 
Bcstg.  Co.  (BR-2574);  WABJ  Adrian,  Mich.,  G 
ity  Bcstg.  Co.  (BR-1732);  WGNY  Neburgh,  N. 
Orange  County  Bcstg.  Corp.  (BR-817);  WW 
Sanford,  N.  C,  Sandhills  Bcstg.  Corp.  (BR-14S 
WHIM  Providence,  R.  I.,  Inter-City  Bcstg. 
(BR-1687);  KRLD  Dallas,  Tex.,  KRLD  Ra 
Corp.  (BR-397);  KGRI  Henderson,  Tex.,  Hend 
son  Bcstg.  Corp.  (BR-1692);  WOAI  San  Antot 
Tex.,  Southland  Industries  Inc.  (BR-415);  WH' 
Rutland,  Vt.,  Central  Vermdnt  Bcstg.  Corp.  (E 
2317). 

WAEW-FM  Crossville,  Tenn.,  WAEW  Inc. 

Construction  permit  to  replace  expired  peri 
(BPH-1851)  which  authorized  new  fm  stat: 
which  expired  1-20-54  (BPH-1926). 

Remote  Control 

KCMC-FM  Texarkana,  Tex.,  KCMC  Inc 
301-A,  Operation  by  remote  control  (BRCH-1 

'  Modification  of  CP 

WPET  Greensboro,  N.  C,  Wayne  M.  Nelsoi 
Modification  of  construction  permit  (BP-8849) 
modified  which  authorized  new  standard  bro; 
cast  station  for  extension  of  completion  d, 
(BMP-6436). 

WFTL-TV  Ft.  Lauderdale,  Fla.,  Tri-Coul 
Bcstg.  Co.— Mod  CP  (BPCT-997)  as  mc 
which  authorized  new  tv  station  to  extend  co 
pletion  date  to  10-1-54  (BMPCT-1859). 


Page  108    •    February  22,  1954 


Broadcasting    •  Telecasti; 


m  chiei 
ieu  by  s 
J  oati 
1  at  as 

in  like 
evident( 

"1  Irion 

ued  fun 
-oast  Bi 
n  of  Te 
Feb.  1) 


Honi; 


1  nice  of 
Wef " ; 
Plicaliou  b 
Cities  if 
et 


IOC-TV  Savannah,  Ga.,  Savannah  Bcstg.  Co. 
bd  CP  (BPCT-712)  which  authorized  new 
tation  to  extend  completion  date  to  8-26-54 
PCT-1854). 

BOW-TV  Nr.  Albany,  N.  Y.,  Hudson  Valley 
g.  Co.— Mod  CP  (BPCT-389)  as  mod., 
;h  authorized  new  tv  station  to  extend  coiti- 
on date  to  5-1-54  (BMPCT-1855). 
FMY-TV  Greensboro,  N.  C,  Greensboro  News 
Mod.  CP  (BPCT-750)  as  mod.,  which  au- 
ized  changes  in  existing  tv  station  to  extend 
toletion  date  to  Dec,  1954  (BMPCT-1858). 
ICY  Allentown,  Pa.,  Queen  City  Television 
Mod.  CP  (BPCT-1001)  which  authorized  new 
ation  to  extend  completion  date  to  Sept., 
■  (BMPCT-1857). 

'TAR-TV  Providence,  R.  I.,  The  Outlet  Co.— 

CP  (BPCT-772)   as  mod.,  which  author- 
changes  in  facilities  of  existing  tv  station 
{tend  completion  date  to  8-1-54  (BMCT-1856). 
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GSM  Huntington,  N.  Y.,  Huntington-Montauk 

ig.  Co. — Granted  CP  to  change  operation  on 
jkc,  1  kw,  D,  DA,  to  operation  without  di- 
onal  antenna;  engineering  conditions  (BP- 

Modification  of  CP 
iVOL-FM  Buffalo,  N.  Y.,  Greater  Erie  Bcstg. 
^Granted  mod.  CP  for  extension  of  comple- 
date  to  April  1,  and  waived  rules  to  permit 
of  250  w  transmitter  with  less  than  re-, 
jed  median  field  intensities  over  Buffalo  and 
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February  17  Decisions 

BROADCAST  ACTIONS 
McFarland  Letter 
WLA  Lancaster,  Pa.,   Harold   C.   Burke — Is 

g  advised  that  application  (BMPCT-1684) 
additional  time  to  construct  new  tv  station 
|h.  21  cannot  be  granted  on  basis  of  present 
ying.  Comr.  Hennock  dissented. 
ERE-TV  Cleveland.  Ohio,  Cleveland  Bcstg. 
^Is  being  advised  that  application  (BMPCT- 
for  additional  time  to  construct  new  tv  sta- 
on  ch.  65  cannot  be  granted  on  basis  of 
ent  showing.   Comr.  Hennock  dissented. 

Granted  CP 


h  Tonawanda,  N.  Y.  (BMPH-4862). 

Renewal  of  License 
anted  renewal  of  following  station  licenses 

regular  basis: 
NG-FM  Seattle,  Wash.;  KPOJ-FM  Portland, 
WCAU-FM  Philadelphia,  Pa.;  WGKV-FM 
leston,  W.  Va.;  WHBF-FM  Rock  Island, 
WHFM  (FM)  Rochester,  N.  Y.;  WJLS-FM 
Rley,  W.  Va.;  WKRG-FM  Mobile,  Ala.; 
HC-FM  New  Haven,  Conn.;  WTHI-FM  Terre 
te,  Ind. 

ACTIONS  ON  MOTIONS 
By  Commissioner  E.  M.  Webster 
valier  Bcstg.  Corp.  (Assignor),  Larus  & 
her  Co.  (Assignee)  Norfolk,  Va. — Granted 
petition  for  dismissal  without  prejudice 
heir  application  for  assignment  of  license 
WCAV   Norfolk,   Va.    (Docket   10868;  BAL- 

( Action  2/16). 
F.  J.  Timm,  Jacksonville,  Fla. — Denied  peti- 
for  acceptance  of  late  filing  of  his  appear- 
in  proceeding  re  his  application  (Docket 
;  BP-8859)  and  that  of  Ray  Herbert  Gunckel 
Jacksonville  (Docket  10818;  BF-8796)  (Action 


By  Hearing  Examiner  Isadore  A.  Honig 
yipalachian  Bcstg.  Corp.,  Bristol,  Va.  Tri- 
s  Tv  Corp. — Upon  informal  request  of  coun- 
:or  Tri-Cities  and  with  the  concurrence  of 
isel  for  Appalachian  and  the  Chief  of  the 
idcast  Bureau,  prehearing  conference  in  the 
er  of  applications  for  ch.  5  was  continued 
i  Feb.  17  to  Feb.  18.  (Dockets  10879,  10880; 
T-850;  BPCT-1250). 

e  Central  Kentucky  Bcstg.  Co.,  Inc.,  Lexing- 

Ky. — Granted  motion  for  leave  to  amend 
v  application  for  ch.  18  so  as  to  show:  (1) 
.  sion  of  its  By-laws;  and  (2)  Election  of  an 
'ftional  Vice-President  (Docket  10898;  BPCT- 


-lti 


[ 

By  Hearing  Examiner  Herbert  Sharfman 
dered   further   hearing   conference   in  the 
eeding  re  applications  of  Wisconsin  Bcstg. 
em  Inc.  (Docket  8954;  BPCT-377)  et  al,  for 
12  at  Milwaukee,  Wis.,  on  Feb.  17  at  10:00 

By  Hearing  Examiner  Basil  P.  Cooper 
TBS  Inc.,  Shreveport,  La.,  International  Bcstg. 
». — Granted  joint  request  for  corrections  in 
>us  respects  to  Volume  21  of  the  transcript 
roceeding  re  their  tv  applications  for  ch.  3 
:kets  10476,  10477;  BPCT-464,  505). 

!|y  Hearing  Examiner  Charles  J.  Frederick 
i  preliminary  order  governing  course  of 
ceding  re  tv  applications  of  City  of  Jackson- 
I,  Jacksonville,  Fla.  (Docket  10833;  BPCT- 
et  al)  for  ch.  12,  ordered  that  the  parties 
lange  all  further  information  heretofore 
led  to  be  exchanged  with  each  other  on  or 
re  Feb.  23;  that  the  matters  of  reliance  of 
jvarious  parties  be  exchanged  on  or  before 
ph  2  and  that  Commission  counsel  be  sup- 
5  with   copies  of  the  same   and  that  the 

Eional   hearing   conference    in   this  matter 
ontinued  until  further  order  of  the  Ex- 
»er. 
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By  Hearing  Examiner  Harold  L.  Schilz 
Niagara  Frontier  Amusement  Corp.,  Buffalo, 
New  York — Granted  motion  for  corrections  in 
various  respects  to  the  transcript  of  record  in 
proceeding  re  application  for  ch.  2  (Docket 
10804;  BPCT-1746)  with  three  exceptions. 

February  17  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 

KTIS-FM  Minneapolis,  Minn.,  Northwestern 
Theological  Seminary  &  Bible  Training  School 
(BRH-483);  KCMC-FM  Texarkana,  Tex.,  KCMC 
Inc.  (BRH-425);  WBTM-FM  Danville,  Va.,  Pied- 
mont Bcstg.   Corp.  (BRH-123). 

Modification  of  CP 

KID-TV  Idaho  Falls,  Idaho,  Idaho  Radio  Corp. 
—Mod.  CP  (BPCT-871)  as  mod.,  which  author- 
ized new  tv  stations  for  extension  of  completion 
date  to  8-25-54  (BMPCT-1860). 

WQED  Pittsburgh,  Pa.,  Metropolitan  Pittsburgh 
Educational  Tv  Station— Mod.  CP  (BPET-25)  as 
mod.,  which  authorized  new  non-commercial 
educational  tv  station  to  change  monitoring 
equipment  (BMPET-25). 

FEDERAL  COMMUNICATIONS  COMMISSION 
Washington  25,  D.  C. 

Public  Notice  1718,  February  12,  1954 

TV  APPLICATIONS  AND  GRANTS 
TO  FEB.  1,  1954 

Following  is  a  record  of  the  Commission's  tv 
processing  activity  since  the  lifting  of  the  freeze 
up  to  February  1,  1954: 

Disposition  of  Post-Freeze  Applications  for  New 
Tv  Stations: 

Total   applications  filed    1,204 

Applications  disposed  of  by  grants  (in- 
cluding 45  grants  subsequently  surren- 
dered)   527 

Applications   disposed   of   by  dismissals, 

denials,    etc   356 

Total   disposed   of   883 

Applications    pending   321 

(all  but  53  are  competitive) 
Applications  for  Major  Changes  in  Tv  Facilities: 

Total  applications  filed    311 

Total   disposed  of    284 

Applications   pending    27 

Number  of  Post-Freeze  Tv  Stations  Requested  and 
Granted: 


Commercial 

Noncommercia 

1  Total 

Total  applications   

1,159 

45 

1,204 

Total  number  of  stations 

.  595 

44 

639 

Total  grants  (exclusive  of 

45  grants  surrendered). 

.  453 

29 

482 

Per  cent  of  total  stations 

requested  which  have 

76.1% 

65.9% 

75.4% 

Total  Tv  Grants,  Pre-Freeze  and  Post-Freeze,  Present  and 
Potential: 

Number  of  pre-freeze  stations    108 

Number  of  post-freeze  grants    482 

Number  of  potential  grants,  represented  by 
pending  applications    157 

Total  present  and  potential  stations   747 

Number  of  Tv  Communities— February  1,  1954: 
Based  Upon 


Stations  Authorized  Stations 

On  Authorized  Plus  Pending 
The  Air     Stations  Applications 


Vhf    Only    120 

Uhf  Only    71 


129 
118 


150 
114 


Vhf  and  Uhf    32  77  105 

Total  Tv  Communities  223  324  369 

Number  of  Commercial  Stations  in  Tv  Communities  as  of 
February  1,  1954: 

Number  of  Stations  in  the  Community: 
123456789  Total 

Based  on  Stations  on  the  Air 

Vhf  Only    76  29  10    3  ..  ..    2  ....  120 

Uhf  Only    57  13    1   71 

Vhf-Uhf    23    6    3    32 


Total  Communities  ..133  65  17  6 


2  ..  ..223 


Number  of  Stations  in  the  Community: 
123456789  Total 

Based  on  Authorized  Stations 

Vhf  Only    93  24   9    2  ..  ..    1  ....  129 

Uhf  Only    95  19    4    118 

Vhf-Uhf   ..  35  20  13    6    1    1    1  ..  77 

Total  Communities  ..188  78  33  15    6    1    2  1 


Number  of  Stations 
12    3    4  5 


324 

n  the  Community: 
6    7    8    9  Total 

Based  on  Authorized  Stations  Plus 
Pending  Applications 

Vhf  Only   106  29  13    2    150 

Uhf  Only    92  19    3   114 

Vhf-Uhf    41  24  20    9    8  . .    1    2  105 


Total  Communities  ..198  89  40  22    9  8 


1    2  369 


Number  of  Commercial  Tv  Stations  in  Vhf-Uhf  Communi- 
ties—As of  February  1,  1954: 

Based  on 


Communities  With: 
One  Vhf  Station  and: 
One  Uhf   


Authorized 
Stations  Stations 
on      Authorized  Plus  Pending 
Air        Stations  Applications 


Two  Uhf   

Three  Uhf   

Four  Uhf   

Two  Vhf  Stations  and: 

One  Uhf   

Two  Uhf   

Three  Uhf   

Four  Uhf   


23 
3 
1 


Three  Vhf  Stations  and: 

One  Uhf   

Two  Uhf   

Three  Uhf   


35 
9 
5 
1 


11 

5 
1 


Four  Vhf  Stations  and: 

One  Uhf  

Two  Uhf  

Three  Uhf   

Five  Uhf   

Seven  Vhf  Stations  and: 

One  Uhf  

Two  Uhf   


41 
6 
2 


18 
12 
2 
1 


32 


77 


105 


Per  cent  of  Communities  With  Specified  Number  of  Tv 
Stations  as  of  February  1,  1954 

Based  on 


Number  of 
Stations 


Authorized 
Stations 
Authorized  Plus  Pending 
Stations  Applications 


On  Air 

.59.6% 
.29.2 
.  7.6 
.  3.6 


Total  Per  cent   100.0 

Total  Communities  .  .  223 


58.1% 
24.0 
10.2 
7.7 

100.0 
324 


53.6% 
24.2 
10.8 
11.4 

100.0 
369 


Fulltime  Network  in 
Growth  Market 
$1259000.00 

This  attractive  property  is  located  in  one  of  the  southwest's  great 
growth  markets.  It  is  profitable,  clean  and  fixed  assets  are  above 
average.  Good  financing  available. 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 

RADIO-TV-NEWSPAPER  BROKERS 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stubblefield 
Washington  Bldg. 
Sterling  3-4341-2 


CHICAGO 
Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 
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Moves  more  goods  off 
dealers  shelves  than  does 
any  other  Atlanta  TV  outlet 
because  WSB-TV  is 


The 
truly 


When  a  time  buyer  selects  WSB-TV  he  picks  up  a  highly  profitable 

bonus  audience  for  his  advertiser.  Programming  on 

low  channel  2  with  100,000  watts  from  a  1062  ft.  tower,  WSB-TV 

delivers  far  more  than  the  immediate  Atlanta  area  alone. 

This  station's  impact  throughout  Georgia  and  its  remarkable 

strength  in  Georgia's  important  secondary  markets  is 

a  plus  value  of  outstanding  worth  to  sponsors.  This  total 

WSB-TV  audience  cannot  be  equalled  by 

any  other  Georgia  station.  Ask  Petry  for  availabilities. 


wsb-fv 

Atlanta,  Georgia 


Channel  2  with  100,000 
watts  from  1062  ft.  tower. 
Georgia's  only 
full  NBC  service. 


Affiliated  with  The  Atlanta  Journal  and  Constitution 
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Dallas 


TELEVISION 
MARKET 

with 

MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  WaHs  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Mii'ion 
urban  population  in  the 
50-mile  area 

Mora  than  TWO  MILLION 
in  the  100-mile  area  .  .  . 

NOW 


Teleca 
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TELESTATUS 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  commercially 
Snd  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  com- 
imercial  programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B«T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 


Birmingham — 
WABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 
225,000 

►  WBRC-TV  (6)  NBC;  Raymer;  184,300 

WJLN-TV  (48),  12/10/52— Unknown 

WSGN-TV  (42),  12/18/52— Unknown 

Decaturt — 
WMSL-TV  (23)  12/26/52-5/1/54 

iMobilet— 

WWALA-TV   (10)   ABC,    CBS,  NBC;  Headley- 

Reed;  52,500 
•-WKAB-TV  (48)  CBS,  DuM;  Forjoe;  41,600 
I  The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 

Montgomery!— 

WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 
mer; 23,100 

Montgomery  Bcstg.  Co.  (12),  Initial  Decision 
10/7/53 

ARIZONA 

Mesa  (Phoenix) — 

►-KTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 

80,289 
IPhoenix — 

i-KOOL-TV   (10)   ABC;  Hollingbery;  80,289 
i*-KOY-TV  (10)  ABC;  Blair;  80,289 
»-KPHO-TV  (5)  ABC,  CBS,  DuM;  Katz;  80,289 
Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Forjoe;  19,825 

►  KVOA-TV  (4)  NBC;  Raymer;  19,825 
Yumat — 

►  KTVA  (11)  DuM;  Forjoe;  17,902 

ARKANSAS 

Fort  Smithf— 

►  KFSA-TV    (22)    ABC,    NBC,   DuM;  Pearson; 

18,500 
Hot  Springst — 
Southern  Newspapers  Inc.   (9)  1/20/54 — Un- 
known 
Little  Rock— 

KARK-TV    (4)    NBC;    Petry;  6/18/53-4/15/54 

(granted  ST  A  Jan.  11) 
KETV  (23),  10/30/53-Unknown 
*■  KRTV  (17)  CBS,  DuM;  51,000 
Pine  Blufft— 

►  KATV  (7)  ABC;  Avery-Knodel;  56,102 

CALIFORNIA 

Bakersfield— 

►  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  49,600 
&-KERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 

98,831 

Berkeley  (San  Francisco)— 

KQED  (*9)  7/24/53-Unknown 
Chico— 

►  KHSL-TV  (12)  CBS,  NBC;  Grant;  28,200 
Coronaf — 

\   KCOA  (52),  9/16/53-Unknown 

|E1  Centrof— 

Valley  Empire  Telecasters  (16)  2/10/54— Un- 
known 

Eurekat— 

►-KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair 
Fresno— 

N-KBID-TV  (53)  Meeker 

►  KJEO-TV  (47)  ABC;  Branham;  89,052 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 
Los  Angeles — 

KBIC-TV  (22),  12/10/52-Spring  '54 
►KABC-TV  (7)  ABC;  Petry;  1,758,985 

►  KCOP  (13)  Katz;  1,758,985 

►  KHJ-TV  (9)  H-R;  1,758,985 

►  KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,758,985 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,758,985 

►  KTLA  (5)  Raymer;  1,758,985 
*KTTV  (11)  DuM;  Blair;  1,758,985 

►  KTHE  (»28) 
Mercedt— 

KMER  (34),  9/16/53-Unknown 
Modestot— 

KTRB  Bcstg.  Co.  (14)  2/17/54-Unknown 

Broadcasting    •  Telecasting 


Newest  Starters: 

Listed  below  are  the  newest  stations 
that  have  started  commercial  operation: 

KBID-TV  Fresno,  Calif,  (ch.  53),  Feb.  13. 

WRDW-TV  Augusta,  Ga.  (ch.  12),  Feb. 
15. 

WTOC-TV  Savannah,  Ga. 
14. 

WNEM-TV 
Feb.  16. 


Bay  City, 


(ch.  11),  Feb. 
Mich.    (ch.  5), 


Montereyt — 

►  KMBY-TV  (8)  CBS;  Hollingbery;  190,212 
Sacramento — 

KBIE-TV  (46)  6/26/53-SpHng  '54 

►  KCCC-TV  (40)  46,000 

McClatchy   Bcstg.   Co.    (10),    Initial  Decision 
11/6/53 
Salinast — 

►  KSBW-TV  (8)  CBS,  NBC;  Hollingbery;  380,990 

San  Bernardinot — 

KITO-TV  (18),  11/6/52-Unknown 

Orange  Belt  Telecasters  (30),  Initial  Decision 
9/18/53 
San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS.  DuM;  Petry;  206,382 

►  KFSD-TV  (10)  NBC;  Katz;  206,382 
Elliot  Cushman  (21),  12/23/ 53-Unknown 

San  Francisco — 

KBAY-TV    (20),    3/ 11 1 53-Unknown  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  829,400 

►  KPIX  (5)  CBS,  DuM;  Katz;  829,400 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  829,400 
KSAN-TV  (32)  McGillvra;  4/29/53-4/6/54 

San  Joset — 

KVIE  (48),  6/17/53-October  '54 

Standard  Radio  &  Tv  Co.  (11),  Initial  Decision 
11/18/53 
San  Luis  Obispot — 
*»KVEC-TV  (6)  DuM;  Grant;  64,579 

Santa  Barbara — 

►  KEYT   (3)   ABC,  CBS,  NBC,  DuM;  Holling- 

bery; 413,827 
Stocktont — 

►  KTVU  (36)  Hollingbery 

Radio  Diablo  Inc.  (13)  2/11/54-6/1/54 
Tulare  (Fresno) — 

►  KVVG  (27)  DuM;  Forjoe;  107,000 

Yuba  Cityt— 
KAGR-TV    (52),  3/11/53-Unkonwn 

COLORADO 

Colorado  Springst — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

39,217 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,600 
Denver — 

►  KBTV  (9)  ABC,  CBS;  Free  &  Peters;  197,516 

►  KFEL-TV  (2)  NBC;  Blair;  197,516 

►  KLZ-TV  (7)  CBS;  Katz;  197.516 

►  KOA-TV  (4)  NBC;  Petry;  197,516 

KRMA-TV   (*6),  7/1/53-1954 

Grand  Junctiont — 
KFXJ-TV  (5)  Holman;  3/26/53-May  '54 

Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  38,000 

►  KDZA-TV  (3)  McGillvra;  40,200 

CONNECTICUT 

Bridgeport — 
WCTB  (*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  54,019 
WSJL  (49),  8/14/52-Unknown 

Hartfordt— 
WEDH   (*24),  1/29 /53-Unknown 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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FOR  THE  RECORD 


WGTH-TV    (18),  10/21/53-Unknown 
New  Britain — 

►  WKNB-TV  (30)  CBS,  DuM;  Boiling;  137,063 
New  Haven — 

WELI-TV  (59),  H-R;  6/24/53-Summer  '54 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

659,040 

WNLC-TV    (26)  12/31/52-Unknown 
Norwichf — 

WCTN  (*63),  1/29/53-Unknown 

Stamfordt— 

WSTF   (27),  5/27/53-Unknown 
Waterbury — ■ 

►  WATR-TV  (53)  ABC,  DuM;  Rambeau;  110,600 

DELAWARE 

Dovert — 

WHRW   (40),  3/11/53-Unknown 
Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  184,762 
W1LM-TV    (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  , WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis;  591,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 

►  WTTG   (5)   DuM;  Blair;  559,000 

FLORIDA 

Clearwatert — 
Pioneer   Gulf   Tv   Bcstrs.    (32),  12/2/53-March 
'54 

Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  86,000 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 
Fort  Myerst — 

WINK-TV  (11)  Weed;  3/11/53-3/1/54 
Jacksonville — 

►  WJHP-TV  (36)  Perry 

►  WMBR-TV   (4)   ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  208,441 
WOBS-TV    (30)    Stars   National;  8/12/53-April 
'54 
Miami— 

►  WITV  (17)  See  Fort  Lauderdale 
WMIE-TV  (27),  12/2/53-Unknown 


WHBF-TV 

ROCK  ISLAND,  ILL. 

is  favored  by  location 
in  a  4-city  metropol- 
itan area,  surrounded 
by  10  of  the  most  pro- 
ductive rural  counties 
in  the  nation.  Over 
95%  of  all  families  in 
this  area  now  have  TV 
sets.  (250,000) 

Les  Johnson,  V.P.  and  Gen.  Mgr. 


WHBF 

TELCO  BUILDING,  ROCK  ISLAND,  ILLINOIS 
l«pr«sentid  by  Aver  y-Knodel,  ln(. 


WTHS-TV    (*2),  11/12/53-Unknown 

►  WTVJ   (4)   ABC,   CBS,  NBC,  DuM;   Free  & 

Peters;  238,000 
WMFL  (33.),  12/9/53-Unknown 
Orlandot — 

WDBO-TV  (6)  CBS;  Blair;  10/14/53-June  '54 
Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 
Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery 
OWPFA  (15)  CBS,  DuM;  Young 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

50,000 
Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV    (8)    NBC;   Blair;   Initial  Decision 
7/ 13/ 53- June  '54 
West  Palm  Beach — 

WEAT-TV  Inc.  (12)  Initial  Decision  2/3/54. 

►  WIRK-TV  (21)  Weed;  21,405 
WJNO-TV  (5),  11/4/53-6/1/54 

GEORGIA 

Albanyt — 

W ALB-TV  (10)  Burn-Smith;  1/13/54-6/1/54 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 
OWLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340,810 

►  WSB-TV  (2)  NBC;  Petry;  340,810 
WQXI-TV  (36),  11/19/53-Summer  '54 

Augusta — 

►  WJBF-TV  (6)  ABC,  NBC;  Hollingbery;  71,000 

►  WRDW-TV  (12)  CBS;  Headley-Reed 
Columbus — 

►  WDAK-TV    (28)    ABC,    NBC;  Headley-Reed; 

22,500 

►  WRBL-TV  (4)  CBS;  Hollingbery 
Macon — 

►  WETV  (47)  ABC,  NBC;  Branham;  34,662 
E>WMAZ-TV  (13)  CBS,  DuM;  Katz;  60,000 
Romef — 

►  WROM-TV  (9)  Weed;  75,500 
Savannaht — 

►  WTOC-TV  (11)  ABC,  CBS;  Katz 
Thomasvillet — 

WCTV  (6),  12/23/53-Unknown 
Valdostat — 

WGOV-TV  (37;  Stars  National;  2/26/53-3/1/54 

IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  24,900 

►  KIDO-TV  (7)  NBC,  DuM;  Blair;  24,800 

KTVI   (9)   ABC;  Hollingbery;  1/15/53-October 
'54 

Idaho  Falls— 

►  KID-TV  (3)  CBS,  NBC;  Gill-Perna;  13,500 
KIFT  (8)  ABC;  Hollingbery;  2/26/53-April  '54 

Nampat — 

KFXD-TV  (6)  Hollingbery;  3/11/53-Unknown 
Pocatellot — 

KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV    (10)    ABC;   Hollingbery;  3/26/53- 
March  '54 
Twin  Fallst — 

KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 
5/1/54 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  DuM;  Weed;  202,000 
Bloomingtont — 

►  WBLN  (15)  McGillvra;  12,350 
Champaign — 

>WCIA  (3)  Hollingbery;  250,000 

WCUI  (21),  7/22/53-Unk.nown 

WTLC  (*12),  11/4/53-Unknown 
Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,810,000 

►  WBKB  (7)  ABC;  Blair;  1,810,000 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,810,000 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1.810.000 
WOPA-TV  Inc.  (44)  2/10/54-Unknown 
WTTW  (*11),  11/5/53-Unknoiun 

Danville — 

►  WDAN-TV  (24)  Everett-McKinney ;  15.000 
Decatur — 

►  WTVP    (17)    ABC,    DuM;    George   W.  Clark; 

129,500 
Evanstont— 

WTLE   (32),  8/12/53-Unknown 
Hnrrisburgt — 

►  WSIL-TV  (22) 
Joliett— 

WJOL-TV   (48),  8/21/53-Unknown 


I 

Peoria — 

»■  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  He? 
ley-Reed;  124,825 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  10*6,405 
Quincyt — 

►  KHQA-TV  (7)  (See  Hannibal  Mo.) 

►  WGEM-TV  (10)  ABC,  NBC;  Walker;  96,600 
Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  173,002  6 

►  WTVO  (39)  CBS,  NBC,  DuM;  Weed;  56,000  jj 
Rock   Island   (Davenport,   Moline) — 

►  WHBF-TV    (4)     ABC,     CBS,    DuM;  Avei 

Knodel;  250,361 
Springfield — 

►  WICS    (20)    ABC,    CBS,   NBC,   DuM;  Youi 

61,169 


INDIANA 


Bloomington — 

►  WTTV   (4)   ABC,  CBS,  NBC,  DuM;  Meek: 

303,040  \ 

Elkhartt— 

WSJV  (52)  H-R;  6/3/53-3/1/54 

Evansvillet — 

►  WFIE  (62)  Venard;  41,750 
Fort  Wayne —  • 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Re 

mer;  63,931 
Anthony  Wayne  Bcstg.  Co.   (69),  Initial 
cision  10/27/53 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Kal' 

423,000 

WJRE  (26),  3/26/53-Unknown 
Universal  Bstg.  Co.  (8)  Boiling;  1/28/54-Su* 
mer  '54  t 
LaFayettet — 

►  WFAM-TV  (59)  Rambeau;  43,120 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Walkc, 

56,725  . 
Princetont — 

►  WRAY-TV  (52)  Walker;  25,000 
South  Bend— 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Rs 

mer;  97,470 

Terre  Hautef — 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-Sum 

'54 

Waterloot — 

WINT  (15)  4/6/53-3/1/54 

IOWA 

Ames — 

►  WOI-TV   (5)    ABC,   CBS,   NBC,  DuM;  We? 

240,000 
Cedar  Rapids — 

►  KCRI-TV  (9)  H-R;  100,000 

►  WMT-TV  (2)  CBS;  Katz;  194,376 
Davenport  (Moline,  Rock  Island) — 

>-  WOC-TV  (5)  NBC;  Free  &  Peters;  250,361 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46,713 
WHO-TV  (13)  NBC;  Free  &  Peters;  9/2/1 

April  '54 
Fort  Dodget — 

►  KQTV  (21)  Pearson;  41,000 
Mason  Cityt — 

KGLO-TV    (3)    CBS,    DuM;    Weed;  10/14/1 
Spring  '54 
Sioux  City — 
KCTV  (36),  10/30/52-Unknown 

►  KVTV  (9)  CBS,  NBC.  DuM;  Katz;  80,000  i 
KCOM  Bcstg.  Co.  (4)  1/21/54-Unknown 

Waterloot — 

►  KWWL-TV    (7)    NBC,    DuM;  Headley-Ree 

101,448 

KANSAS 

Hutchinson — • 

►  KTVH  (12)  CBS,  DuM;  H-R;  89,639 
Manhattant — 

KSAC-TV   (*8),  7/24/53-Unknown 
Pittsburgt — 

►  KOAM-TV  (7)  ABC,  CBS,  NBC,  DuM;  Ka' 

50,000 
Topeka— 

KTKA    (42),  11/5/53-Unknown 

►  WIBW-TV  (13)  CBS;  Capper  Sis.;  46,953 
Wichita — 

KA KE  Bcstg.  Co.  (10),  Initial  Decision  10/30/ 

►  KEDD  (16)  ABC,  NBC;  Petry;  61,545 

KENTUCKY 

Ashlandt — 

WPTV  (59)  Petry;  8/14/52-Unknown 
Hendersont — 

►  WEHT  (50)  CBS;  Meeker;  31,000 


Directory  information  is  in  following  order:  c, 
letters,  channel,  network  affiliation,  national  re 
resentative;  market  set  count  for  operating  st 
tions;  date  of  grant  and  commencement,  targ 
date  for  grantees. 
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Telecastii 


di  56.000 
Mi  Aven| 

M;  Youn 


icingtont — 

sVLAP-TV  (27)  Pearson;  12/3/53-4/1/54 
ihisville — 

WAVE-TV  (3)  ABC,  NBC,  DuM;  NBC  Spot 
|s.:;  326,776 

WHAS-TV  (11)  (b)  CBS;  Harrington,  Righter 
&  Parsons 

jrVKLO-TV    (21)   ABC,   DuM;   Venard;  55,483 
WQXL-TV  (41)  For  joe;  1/15/53-Summer  '54 
Wportt — 

WNOP-TV  (74)  12/24/53-Unknown 
jlucaht— 

VTLK   (43),  9/16/53-Unknown 
LOUISIANA 

exandriat — 

IALB-TV  (5),  12/30/53-Unknown 

ton  Rouge — 

iVAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 
i  44,000 

WBRZ-TV  (2)  1/28/54-9/1/54 
jayettet — 

ZVOL.-TV  (10),  9/16/53-3/15/54 
^LFY-TV  (10),  9/16/53-3/15/54 
tcs  Ch.cirlcs'}' 

tPLC-TV  (7)  11/12/53-Unknown 
jCTAG  (25)  ABC,  CBS,  DuM;  Young 
Inroe — 

KNOE-TV  (8)  CBS,  NBC,  ABC,  DuM;  H-R; 
j  98,450 

;Kaf,|CFAZ  (43)  Pearson;  16,500 
l  Orleans — 

CKG  (26)  Gill-Perna;  4/2/53-Late  Winter  '54 
ViiMfrcN°-'rv  (32>  Porjoe;  4/2/53-Spring  '54 

iVDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 
I  235,077 

pMR-TV  (61)  DuM;  Boiling;  56,443 
VTLO   (20),  2/26/53-Unknown 
jreveport — 

KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 
i  31,500 


Dull;  Ra; 
3-Sumiii 


«;  »< 


I* 


03  ft' 


order:  is  I 
itional  re 
.rating  it '! 
nent  tail 

ECASTfl 


MAINE 

gorf— 

ABI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 
bery;  52,000 
viston— 

VLAM-TV  (17)  ABC,  CBS,  DuM;  Everett-Mc- 
Kinney;  16,000 

andt — 

VMTW  (8),  7/8/53-4/1/54 

jrtland— 

IVCSH-TV  (6)  NBC;  Weed;  84,527 
WGAN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 
VPMT  (53)  ABC,  CBS,  NBC,  DuM;  Everett- 
McKinney;  31,000 

MARYLAND 

timore — 

VAAM  (13)  ABC,  DuM;  Harrington,  Righter 

&  Parsons;  535,180 
VBAL-TV  (11)  NBC;  Petry;  535,180 
VITH-TV  (72)  Forjoe;  12/18/52-Unknown 
VMAR-TV  (2)  CBS;  Katz;  535,180 
WTLF  (18)  12/9/53-Summer  '54 
nberlandf — 

7TBO-TV  (17)  11/12/53-Summer  '54 
isburyt — 

WBOC-TV  (16)  Burn-Smith;  3/11/53-3/1/54 

MASSACHUSETTS 

ams  (Pittsfield)t — 

VMGT   (74)   Walker;  2/18/53-2/22/54  (granted 
ST  A  Feb.  1) 
iton — 

7BOS-TV  (50),  3/26/53-Unknown 
IVBZ-TV  (4)  NBC;  Free  &  Peters;  1,143,486 
VGBH-TV  (*2)  7/16/53-10/1/54 
^JDW  (44),  8/12/53-Unknown 
NAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,143,486 

cktont — 

HEF-TV  (62),  7/30/53-Fall  '54 
bridge  (Boston)— 
TAO-TV  (56)  DuM;  96,250 
twrencet — 

|VG1M  (72),  6/10/53-Unknown 
k  Bedford!— 

VTEV   (28),   Walker;   7/11/53-Spring  '54 
ksfieldt— 

^BEC-TV  (64),  11/12/53-Unknown 
ringfield — 

IVHYN-TV  (55)  CBS,  DuM;  Branham;  118,000 
jVWLP  (61)  ABC,  NBC;  Hollingbery;  118,000 
ircester — 

VAAB-TV  (20)  Hollingbery;  8/12/53- April  '54 
rVWOR-TV  (14)   ABC,  DuM;  Raymer;  45,000 

MICHIGAN 

p  Arbor — 

NP AG-TV  (20)  DuM;  Everett-McKinney;  17,200 
VUOM-TV  (*26),  U/4/53-Vnknown 
•tic  Crsck  

'BCK-TV  (58)  Headley-Reed;  11/20/52-Sum- 
mer  '54 


OADCASTING 


Telecasting 


»■  WBKZ  (64)  ABC;  Weed;  55,924 
Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV  (5)  NBC,  DuM;  Headley-Reed 
Cadillact— 

p.  WWTV  (13)  ABC,  CBS,  DuM;  Weed 
Detroit — 
WCIO-TV  (62),  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,405,800 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,144,890 

►  WXYZ-TV  (7)   ABC;  Blair;  1,140,000 
East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WFDF-TV  (12),  Initial  Decision  5/11/53 

►  WTAC-TV  (16)  ABC;  Raymer;  44,850 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

357,094 
Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  367,839 
Lansing — 

►  WILS-TV  (54)  DuM;  Venard;  31,240 


►  WJIM-TV  (6)  ABC,  CBS,  NBC,  DuM;  H-R; 

250,225 
Muskegont — 

WTVM  (35),  12/23/52-Unknown 
Saginaw  (Bay  City,  Midland)  — 

►  WKNX-TV  (57)  ABC,  CBS,  NBC,  DuM;  Gill- 

Perna;  69,280 
WSBM-TV  (51),  10/29/53-Unknown 
Traverse  Cityt — 

WPBN-TV  (7),  11/25/53-Unknown 

MINNESOTA 

Austinf — 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  78,925 
Duluthf— 

KDAL-TV  (3)  NBC;  Avery-Knodel;  12/11/53- 
3/1/54 

►  WFTV  (38)  ABC,  CBS,  NBC,  DuM;  Young; 

36,000 
Hibbingt — 

Worth.  Star  Tv  Co.  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

►  WCCO-TV  (4)  ABC,  CBS,  DuM;  Free  &  Peters; 

425,700 


KANSAS  KOVERAGE 


Windy,  the  bright  spirit  of  TV  in  Central  Kansas,  is  dem- 
onstrating what  KTVH  can  do  for  you!  Besides  covering 
the  big  Wichita  and  Hutchinson  markets,  KTVH  brings 
your  product  into  the  homes  of  fourteen  other  important 
communities.  Get  your  share  of  this  complete  coverage  by 
contacting  a  KTVH  sales  office  in  Wichita  or  Hutchinson. 
Studios  in  Hutchinson;  Howard  O.  Peterson,  Gen.  Mgr. 


CHANNEL 

12 


KTVH 

HUTCHINSON- WICHITA 


VHF 
240,000 
WATTS 
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FOR  THE  RECORD 


►  WTCN-TV  (11)  ABC;  Blair;  413,400 

Rochester — 

►  KROC-TV    (10)    ABC.   NBC,  DuM;  Meeker; 

65,000 

St.  Paul  (Minneapolis)— 

►  KTSP-TV  (5)  NBC;  Petry;  425,700 

►  WMIN-TV  (11)  ABC;  Blair;  413,400 

MISSISSIPPI 

Columbust — 

WCBI-TV  (28).  3/11/53-Unknown 
Jackson  

►  WJTV  (25)  ABC,  CBS,  NBC,  DuM;  Katz;  31,996 

►  WLBT  (3)  NBC;  Hollingbery:  31,996 
WSLI-TV  (12)  ABC;  Weed;  7/22/53-3/31/54 

Meridian! — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 
ley-Reed;  36,200 

MISSOURI 

Cape  Girardeaut — 
KFVS-TV  (12)  Pearson;  10/14/53-April  '54 
KGMO-TV  (IS).  4/16/53-Unknown 

Claytont — 
KFUO-TV  (30).  2/5/53-Unknown 

Columbia — 

►  KOMU-TV  (8)  ABC,  CBS.  NBC,  DuM;  H-R; 

39,343 
Festust — 

►  KACY  (14)  Raymer;  201.200 
Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  96,606 
Joplin!— 

KSWM-TV  (12)  CBS;  Rambeau;  12/23/53-Fall 

'54 

Kansas  City — 

►  KCMO-TV  (5)  ABC;  Katz;  373,426 

►  KCTY  (25)  ABC,  CBS,  DuM;  Avery-Knodel; 

65,934 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  373,426 

►  WDAF-TV  (4)  ABC,  CBS,  NBC,  DuM;  Har- 

rington, Righter  &  Parsons;  373,426 

►  WHB-TV  (9)  CBS;  Blair;  373,426 
Kirksvillet — 

KTVO  (3)  12/16/53-6/15/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  92,205 
St.  Louis — 

►  KACY  (14)  See  Festus 
KETC  (*9)  5/7/53-Unknown 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 

555,914 

►  KSTM-TV  (36)  ABC;  H-R;  205,000 
WIL-TV  (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  M. 

Sedaliat— 

KDRO-TV  (6)  Pearson;  2/26/53-4/15/54 

Springfieldt — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  38,896 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  46,080 

MONTANA 

Billings!— 

►  KOOK-TV  (2)  ABC.  CBS.  DuM;  7,500 
KRHT  (8),  1/15/53-Unknown 

Buttet — 

►  KOPR-TV  (4)  CBS,  ABC;  Hollingbery;  7,000 

►  KXLF-TV  (6)  NBC,  DuM;  Walker;  4,000 
Great  Falls!— 

KFBB-TV  (5)  CBS;  Weed;  1/15/53-March  '54 
Missoulaf — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/54 
NEBRASKA 

Holdrege — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  15,630 
Lincoln — 

►  KFOR-TV  (10)  ABC;  Raymer;  89,122 

►  KOLN-TV  (12)  DuM;  Avery-Knodel;  75,938 
Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  227,689 

►  WOW-TV  (6)  DuM,  NBC;  Blair;  227,689 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS.  NBC.  DuM;  Weed; 

13,401 
Reno!— 

►  KZTV  (8)  ABC.  CBS,  NBC,  DuM;  Pearson; 

12.740 

NEW  HAMPSHIRE 

Keenef — 

WKNE-TV  (45),  4/22/53-Unknown 
Manchester! — 

WMUR-TV  (9)  Weed;  8/26/53-3/1/54 
Mt.  Washington! — 

WMTW   (8),  7/8/53-4/1/54 


NEW  JERSEY 


Asbury  Parkt — 
►  WRTV  (58) 
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Atlantic  City — 

►  WFPG-TV  (46),  ABC,  CBS,  NBC,  DuM;  Pemr- 

son;  16,110 
WOCN  (52),  1/8/53-Unknown 
Camdent — 

South  Jersey  Bcstg.  Co.  (17)  1/28/54-Unknown 
Newark  (New  York  City) — 

►  WATV  (13)  Weed;  4,150,000 

New  Brunswick! — 

WDHN  (47),  4/2/53-Unknown 

WTLV  CIS),  12/4/52-Unknown 

Trenton! — 

WTTM-TV  (41),  For  joe;  7/16/53-Unknovm. 
NEW  MEXICO 

Albuquerque! — 

►  KGGM-TV  (13)  CBS;  Weed;  40,000 

►  KOAT-TV  (7)  ABC;  Hollingbery;  36,000 

►  KOB-TV  (4)  ABC,  CBS,  NBC,  DuM;  Branham; 

38,518 
Clovis!— 
KNEH  (12),  3/4/53-Unknown 

Roswell! — 

►  KSWS-TV  (8)  ABC,  DuM;  Meeker;  17,743 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR  (23),  6/10/53-Unknotun 

►  WROW-TV  (41)  ABC;  Boiling;  57,000 
WTVZ  (*17),  7/24/52-Unknown 

Bingham  ton — 

►  WNBF-TV  (12),  ABC,  CBS,  NBC,  DuM;  Boi- 

ling; 209,357 
WQTV  (*4S),  8/14/52-Unknown 
Bloomingdalet  (Lake  Placid) — 
Great  Northern  Tv  Inc.  (5),  12/2/53-Summer 
'54 
Buffalo — 

►  WB EN-TV  (4)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  381.245(a) 

►  WBUF-TV  (17)  ABC,  CBS,  DuM;  H-R;  120,000 
WTVF  (*23)  7/24/52-Vnknown 

Niagara  Frontier  Amusement  Corp.  (2)  Initial 
Decision  2/17/54 
Elmira — 

►  WECT  (18)  NBC;  Everett-McKinney;  26.516 

►  WTVE  (24)  ABC,  CBS,  NBC,  DuM;  Forjoe; 

24,253 
Ithaca! — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 

WIET  (*14),  1/8/53-Vnknown 
Jamestown! — 

WJTN-TV  (58),  1/23/53-Unknown 
Kingston! — 

WKNY-TV    (66)    CBS,   NBC,   DuM;  Meeker; 

1/23/53-4/1/54 
New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 

►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4.150,000 

►  WPIX  (11)  Free  &  Peters;  4,150,000 
WGTV   C25),  8/14/52-Unknown 

Poughkeepsie! — 

WEOK-TV  (21)  U/26/52-Unknown 
Rochester — 

WCBF-TV  (15),  6/10/53-Unknovm 

►  WHAM-TV  (6)  ABC.  CBS,  NBC,  DuM;  Hol- 

lingbery; 205,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 

205,000 

WRNY-TV  (27).  4/2/53-Unknown 
WROH  ("21),  7/24/52-Vnknown 

►  WVET-TV  (10)  ABC.  CBS;  Boiling;  205.000 

Schenectady  (Albany.  Troy) — 

►  WRGB  (6)  ABC,  CBS.  NBC.  DuM;  NBC  Spot 

Sis;  351.500 

WTRI  (35)  CBS;  Headley-Reed;  6/11/53-3/1/54 
Syracuse — 

►  WHEN  (8)  ABC,  CBS,  DuM;  Katz;  296,000 
WHTV  (*43),  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  296.962 
Utica— 

WFRB  (19),  7/1/53-Unknovm 

►  WKTV  (13)  ABC.  CBS,  NBC,  DuM;  Cooke: 

134,000 
Watertownt — 
WWNY-TV  (48)  Weed;  12/23/52-Vnknovon 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  ABC.  CBS.  NBC,  DuM;  Boiling; 

19,400 

W  LOS-TV  (13).  12/9/53— Unknown 
Chapel  Hill!— 

WUNC-TV  (*4),  9/30/53-September  '54 
Charlotte — 

►  WAYS-TV  (36)  ABC;  Boiling 

►  WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot  Sis.; 

381.145 
Durham! — 

WCIG-TV  (4$)  NBC,  DuM;  H-R;  2/29/53-Un- 
knoton 


WTIK-TV  (11)  1/21/54-Unknown 
Goldsboro! — 

WTVX  (34),  9/30/53-Unknown 
Greensboro — 
WCOG-TV    (57)   ABC;   Boiling;  11/20/52- 
known 

►  WFMY-TV  (2)  ABC,  CBS,  NBC,  DuM;  £ 

rington,  Righter  &  Parsons;  214,158 
Greenville — 

WNCT  (9)  CBS,  DuM;  Pearson 
Raleigh— 

►  WNAO-TV  (28)  ABC,  CBS,  NBC,  DuM;  Av< 

Knodel;  48,820 
Wilmington! —  | 
WMFD-TV  (6),  NBC;  Weed;  7/30/53-Unknox 
■  Wilmington  Tv  Corp.  (3)  2/17/54-5/15/54 
Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  173,340 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  45,600  j 

NORTH  DAKOTA 

Bismarck! — 

►  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair 

Fargo!— 

►WDAY-TV  (6)  ABC,  CBS,  NBC.  DuM;  Fre< 

Peters;  31,000 
Minott — 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  W< 

17.000 
Valley  City!— 

KXJB-TV  (4)  CBS;  Weed;  8/5/53- July  '54 


OHIO 


Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  49.431 
Ashtabula! — 

>■  WICA-TV  (15)  Gill-Perna 
Cincinnati — 

WCET  (*48),  12/2/53-Unknown 

WQXN-TV  (54)  Forjoe;  5/14/53-October  '54 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  450,0i 

►  WKRC-TV  (12)  CBS;  Katz;  450,000 

►  WLWT  (5)  NBC;  WLW  Sis.;  450,000 
Cleveland — 

WERE-TV  (65).  6/18/53-Unknown 

►  WEWS  (5)  CBS;  Branham;  834,286 

►  WNBK  (4)  NBC;  NBC  Spot  Sis.;  823,629 

►  WXEL  (8)  ABC.  CBS,  DuM;  Katz;  823,629 
WHK-TV  (19)  11/25/ 53-Vnknown 

Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV  (*34),  4/22/53-Unknown 

►  WTVN  (6)  ABC,  DuM;  Katz;  336,737 
Dayton — 

►  WHIO-TV  (7)  ABC,  CBS,  DuM;  HollingW 

406,320 

►  WIFE  (22)  Headley-Reed;  38,535 

►  WLWD  (2)  NBC;  WLW  Sis.;  300,000 

Elyria!— 

Elyria-Lorain  Bcstg.  Co.  (31)  2/11/54-Unknt 
Lima — 

W1MA-TV  (35)  Weed;  12/4/52-SpHng  '54 

►  WLOK-TV  (73)  CBS,  NBC,  DuM;  H-R;  49 
Massillon! — 

WMAC-TV  (23)  Petry;  9/4/52-4/15/54 

Steuben  ville — 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,00^ 
Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  K 

279,029 
Youngstown — 

►  WFMJ-TV  (73)  NBC;  Headley-Reed;  105.00 

►  WKBN-TV   (27)   ABC,  CBS.  DuM;  Rayn 

114,699 

WUTV  (21)  Petry;  9/25/52-Vnknown 
Zanesville — 

►  WHIZ-TV  (50)  ABC.  CBS.  NBC,  DuM;  P. 

son;  25,108 

OKLAHOMA 

Ada! — 

KTEN  (10),  12/16/53-6/1/54 

Enid! 

KGEO-TV  (5),  12/16/53-Unknown 
Lawton! — 

►  KSWO-TV  (7)  Everett-McKinney;  34,772 
Miamit — 

KMTV  (58),  4/22/53-Unknown 
Oklahoma  City— 

►  KMPT  (19)  DuM;  Boiling;  98,267 

►  KTVQ  (25)  ABC,  DuM;  H-R;  100,082 

►  KWTV  (9)  CBS;  Avery-Knodel;  251.742 

►  WKY-TV  (4)  ABC,  CBS,  NBC,  DuM;  K 

251,742 

KOED  (*13),  12/2/53-Unknown 
Tulsa — 

KCEB  (23)  Boiling;  2/26/53-2/28/54 
(granted  STA  Jan.  18) 

►  KOTV  (6)  ABC,  CBS.  NBC;  Petry;  200.000 
Arthur  R.  Olson  (17)  2/4/54-Unknown 


Directory  information  is  in  following  order: 
letters,  channel,  network  affiliation,  national  i 
resentative;  market  set  count  for  operating 
tions;  date  of  grant  and  commencement  ta: 
date  for  grantees. 
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Broadcasting 


Telecast 


Dull; 


>«H;Ave. 


(13)    NBC;   Hollingbery;  5/14/53- 


'enet — 
iVAL-TV 

4/1/54 
Idford— 

HjffCBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
•tland— 

COIN-TV  (6);  CBS;  Avery-Knodel;  138,876 
IcPTV  (27)  NBC;  NBC  Spot  Sis.;  149,156 
tregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 

!emf— 

CPIC  (24)  12/9/53-Unknown  (granted  STA 
Aug.  4) 

rSLM-TV  (3),  9/30/53-Unknown 


I:  173,340 

15,600 


Halt 

uM;  Fr« 

DuM;  Wei  j 
Jlilj  '54 

II 


tote  'Si 
an;  f»jfj 


to; 


Pes 


8  order! ' 
nation*" 


,ECASH  1 


OREGON 


PENNSYLVANIA 


sntownt — 

VFMZ-TV    (67;    Avery-Knodel;  7/16/53-Uri- 

|^QCy  (39),  8/12/53-Unknown 
loona — 

wFBG-TV  (10)  ABC,  NBC,  DuM;  H-R;  418.798 
phlehem — 

VLEV-TV  (51)  NBC;  Meeker;  64,427 
kmbersburgf — 

jflCHA-TV  (46)  Forjoe;  13,500 
tton — 

WGLV  (57)  ABC,  DuM;  Headley-Reed;  65,098 
I   i 

KTCU  (12)  ABC,  CBS,  NBC,  DuM;  Petry; 
[208,500 

WSEE  (35;  Avery-Knodel;  10/14/53-4/25/54 
WLEU-TV  (66)  12/31/53-Unknown 
rrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-5/1/54 
klVHP-TV  (55)  CBS;  Boiling;  85,750 
WTPA  (71)  NBC;  Headley-Reed;  85,750 
betonf— 

AZL-TV  (63)  Meeker;  12/18/52-Unknown 
taistown — 

WARD-TV  (56)  Weed 

inTJAC-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 

741,267 
g q actcr 

WGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

i  286,939 

VWLA  (21)  Venard;  5/7/53-Fall  '54 
>anont — 

VLBR-TV  (15)  Pearson;  138,300 
vistont — 

7MRF-TV  (38;,  4/2/53-Unknown 
kv  Castle!— 

yKST-TV  (45)  DuM;  Everett-McKinney;  85,802 
,iladelphia — . 

WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,592,000 
PFIL-TV  (6)  ABC,  DuM;  Katz;  1,766,641 
7IBG-TV  (23),  10/21/53-Unknown 
VIP-TV  (29),  11/26/52-Unknown 

(3)  NBC;  Free  &  Peters;  1,724,329 
tsburgh — 

iVDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.;  808,780 

VENS  (16)  ABC,  CBS;  Petry;  154,239 
PKJF-TV  (53)  Weed;  174,300 
7QED    (*13),   5/14/53-February   '54  (granted 
STA  Oct.  14) 

VTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
iding — 

iVEEU-TV    (33)    ABC,   NBC;  Headley-Reed; 

45,973 

iyliMVHUM-TV  (61)  CBS;  H-R;  127,350 
anton — 

V ARM-TV  (16)  Hollingbery;  135,000 
VGBI-TV  (22)  CBS;  Blair;  130,000 
VTVU  (73)  Everett-McKinney;  150,424 
iront — 

\eonard  J.  Shafitz  (39)  1/27/54-Unknown 
ikes-Barre — 

fVBRE-TV  (28)  NBC;  Headley-Reed;  130,000 

E ILK-TV    (34)    ABC,    DuM;  Avery-Knodel; 
152,000 
iamsportt — 
RAK-TV    (36)    Everett-McKinney;  11/13/52- 
I  Spring  '54 

WNOW-TV  (49)  DuM;  Hollingbery;  72,000 
hrSBA-TV    (43)    ABC;    Radio-Tv  Represent- 
|  atives;  76,100 


5J-Mti(jo|wpi'Z 

H-R;  ft 
•H 

;  1,083,000 
DUM; 


RHODE  ISLAND 

ividence — 

WAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 
1,098,189 

VNET  (16)  ABC,  DuM;  Raymer;  4/8/53-3/1/54 
I  (granted  STA  Feb.  3) 

'PRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

tent— 

'AKN-TV  (54),  10/21/53-Unknown 


OADCASTING 


Telecasting 


Andersont — 

►  WArM-TV  (40)  CBS;  Bum-Smith;  43,000 
Camdent — 

WACA-TV  (15)  6/3/53— Unknown 
Charleston — 

WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Free  & 
Peters;  51,043 
Columbia — 

WCOS-TV   (25)   ABC,  NBC,  DuM;  Headley- 
Reed;  36,982 

►  WTS-TV  (10)  NBC;  Free  &  Peters;  68,074 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  35,000 

Florence! — 

WPDV  (8),  CBS;  11/25/53-Sept.  '54 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  287,266 
WGVL  (23)  ABC,  NBC,  DuM;  H-R;  40,863 

Greenwood! — 
WCRS-TV  (21),  4/8/53-Unknown 

Spartanburg! — 

WORD-TV  (7)  CBS;  11/25/53-Unknown 

WSCV  (17)  7/30/53-Unknown 


SOUTH  DAKOTA 

Sioux  Falls! — 

►  KELO-TV  (11)  ABC,  CBS,  NBC;  Raymer;  52,127 

TENNESSEE 

Chattanooga! — 

WOUC  (49)  Pearson;  8/21/52-Unknown 

WTVT  (43),  8/21/52-Unknown 
WDEF  Bcstg.  Co.  (12)  Branham;  1/28/54-6/15/54 
Jackson! — 

WDXI-TV  (9),  12/2/53-6/1/54 
Johnson  City! — 

►  WJHL-TV  (11)  Pearson;  44,469 
Knoxville — 

►  WTVS  (6)  ABC,  NBC;  Avery-Knodel;  55.935 

►  WTSK  (26)  CBS,  DuM;  Pearson;  42,380 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  253,061 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  253,061 
Nashville — 

►  WSIX-TV  (8)  CBS;  Hollingbery;  133,869 


Meet  Western  >  Party's 
JIM  LYNA 

Every  afternoon  from  4:30  to  5:45  PM,  Mondays  thru  Fridays,  Jim  Lyna 
emcees  WSIX-TV's  Western  Party  on  Nashville's  Channel  8  airing  a  full 
length  cowboy  movie  and  a  short-short  funny  paper  skit. 

Talented  and  personable,  youthful  Jim  Lyna  was  immediately  accepted 
by  the  small-fry  throughout  this  region.  Kids  love  the  show  and  prove 
it  with  mail  often  exceeding  500  letters  daily.  And  lots  of  Dads  and 
Moms  are  in  his  regular  listener  group. 

Success  stories?  Sure,  we've  got  'em!  Call  your  Hollingbery  man 
or  the  station  and  see  how  you  can  perk  up  sales  in  Middle  Tennessee- 
Southern  Kentucky  with  WSIX-TV's  Western  Party  at  regular  participat- 
ing card  rates. 


wsix-t 
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FOR  THE  RECORD 


U1VEC-TV 


covers 
greater 
metropolitan, 


NORFOLK 
HAMPTON 
PORTSMOUTH^ 
NEWPORTNEWS. 


Here,  Virginians  earn  more, 
spend  more  and  live  in 
greater  numbers  than  in  any 
other  metropolitan  area  of 
the  Old  Dominion  State. 
Here,  too,  are  four  TV  sta- 
tions, but  only  One  is  NBC 
serving  800,000  earn-more, 
spend-more  Virginians. 

WVEC-TV 

is  a  basic 

®o® 

Television  Affiliate 


represented  by  RAMBEAU 

NEW  YORK  •  CHICAGO 

SAN     FRANCISCO  •  MINNEAPOLIS 

LOS  ANGELES  " 


February  22,  19^4 


►  WSM-TV  (4)  ABC,  CBS,  NBC,  DuM;  Petry; 

143,591 

Old  Hickory  (Nashville)— 
WL AC-TV  (5),  Katz;  8/5/53-March  '54 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  Pearson;  20,502 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  44,361 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  44,361 
KLYN-TV  (7),  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

56,840 

Beaumontt — 

KBMT  (31),  12/4/52-Unknown 

KTRM-TV  (6),  Initial  Decision  7/22/53 
Corpus  Christit — 

Coastal  Bend  Tv  Co.  (22),  1/6/53-Unknown 

H.  L.  Hunt  (43),  12/9/53-Unknown 

KDTX  (23),  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  319,000 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  319,000 
El  Paso— 

►  KROD-TV   (4)    ABC,   CBS,   DuM;  Branham; 

36,503 

►  KTSM-TV  (9)  NBC;  Hollingbery;  34,380 
Ft.  Worth— 

KTCO  (20),  3/11/53-Unknown 

►  WBAP-TV   (5)   ABC,   NBC;   Free  &  Peters; 

303,411 
Galveston — 

►  KGUL-TV  (11)   ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  276,000 
Harlingent — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  31,300 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  59,666 

►  KPRC-TV  (2)  ABC,  CBS,  NBC,  DuM;  Petry; 

300,000 

KTVP  (23),  1/8/53-Unknown 

►  KUHT  (*8)  281,500 

KXYZ-TV  (29),  6/18/53-Unknown 
Houston  Tv  Co.  (13),  Initial  Decision  1/14/53 
Longviewt — 

►  KTVE  (32)  Forjoe;  16,100 
Lubbockt — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  42,561 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

42,561 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 

Lufkint — 

KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 

Marshallt — 

KMSL  (16),  6/2S/53-Unknown 

Midland — 

►  KMID-TV  (2)  NBC;  Venard;  26,000 
San  Angelot — 

►  KTXL-TV  (8)  CBS;  Venard;  20,063 
San  Antonio — 

KALA  (35),  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  181,870 

►  WOAI-TV  (4)  NBC;  Petry;  181,870 
Sweetwatert — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  65,543 
TcJCQrlccim 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  65,107 
Tylert — 

►  KETX  (19)  ABC,  CBS,  NBC,  DuM;  Headley- 

Reed;  18,232 

Lucille  Ross  Lansing  (7)  1/27/54-Unknown 
Victoriat — 

KNAL  (19)  Best;  3/26/53-Unknown 
Wacot— 

►  KANG-TV  (34)  ABC;  Pearson;  30,048 
Weslacot — 

KRGV-TV  (5)  NBC,  DuM;  Raymer;  7/16/53- 
3/1/54  (granted  STA  Jan.  18) 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC.  NBC;  Raymer;  44,000 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  44,000 

UTAH 

Provot — 

KOVO-TV  (11),  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  153,100 

►  KSL-TV  (5)  ABC.  CBS,  DuM;  CBS  Spot  Sis.; 

153.100 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/15/54 
VERMONT 

Montpelierf — 
WCAX  Bcstg.  Corp.  (3),  Initial  Decision  10/2/53 

VIRGINIA 

Danvillet — 

WBTM-TV  (24)  Hollingbery;  12/18/52-2/21/54 
(granted  STA  Jan.  7) 
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Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  76,250 
Harrisonburgt — 

►  WSVA-TV  (3)  NBC;  Devney;  68,798 
Lynchburg — 

►  WLVA-TV  (13)  CBS,  DuM;  Hollingbery 
Newport  News — 

►  WACH  (33)  Avery-Knodel 
Norfolk— 

►  WTAR-TV  (4)  ABC,  CBS,  DuM;  209,676 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  83, 

►  WVEC-TV  (15)  See  Hampton 
Richmond — 

WOTV  (29),  12/2/53-Unknown 

►  WTVR    (6)    ABC,    CBS,    NBC,  DuM; 

430,134 
Roanoke — 

►  WSLS-TV  (10)  NBC;  Avery-Knodel;  233 

WASHINGTON 

Bellinghamt — 

►  KVOS-TV  (12)  Forjoe;  33,301 
Seattle— 

►  KING-TV  (5)  ABC;  Blair;  332,400 

►  KOMO-TV  (4)  NBC;  Hollingbery;  332,400 
KUOW-TV  (*9),  12/23/ 53-September  '54 

Spokane — 

►  KHQ-TV  (6)  ABC,  NBC;  Katz;  52,796 

►  KXLY-TV  (4)  CBS,  DuM;  Walker;  46,678 
Tacoma — 

►  KMO-TV  (13)  Branham;  332,400 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  332,400 
Vancouverf —  i 

KVAN-TV  (21)  9/25/53-Unknown 
Yakima — 

►  KIMA-TV  (27)  CBS;  Weed;  14,733 

WEST  VIRGINIA 

Beckleyf — 

WBEY  (21),  6/25/53-Unknown 
Charleston! — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed  30,000 
The  Tierney  Co.  (8)  Branham;  2/11/54-May 

Clarksburgt — 

Ohio    Valley    Bcstg.    Corp.    (12)  Branhc 
2/17/54-9/1/54 
Fairmontt — 

WJPB-TV  (35)  ABC,  DuM;  Gill-Perna;  7/1/ 
3/15/54 
Huntington — 

►  WSAZ-TV  (3)  ABC,  CBS.  NBC,  DuM;  Ki 

275,000 
Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  20,000 
Wheeling — 

WLTV  (51),  2/11/53-Unknown 

►  WTRF-TV  (7)  NBC;  Hollingbery;  451.500  j 

WISCONSIN 

Eau  Clairet — 

►  WEAU-TV  (13)  ABC.  NBC.  DuM;  Hollingbe 

54,230 
Green  Bay — 

►  WB AY-TV  (2) 

191,253 

La  Crosset — 

WKBT  (8)  CBS.  NBC;  Raymer;  10/28/53-7/1 
La  Crosse  Tv  Corp.  (38),  12/16/53-Unknowr 

Madison — 

WHA-TV  (*21),  10/7/53-Unknown 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  35,000 

►  WMTV  (33)  ABC,  DuM;  Meeker;  32,000 
Marinettet — 

WMGB-TV  (11),  11/18/53-Unknown 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman; 

►  WOKY-TV  (19)  ABC,  DuM;  H-R; 

►  WTMJ-TV  (4)  ABC,  NBC,  DuM 

Righter  &  Parsons;  644,973 
Neenaht — 

►  WNAM-TV  (42)  George  Clark 
Oshkosh — 

►  WOSH-TV  (48)  Headley-Reed;  17,668 
Superiort — 

WDSM-TV  (6)  CBS;  Free  &  Peters;  10/14. 
3/1/54  (granted  STA  Feb.  9) 
Wausaut — 

Alvin   E.    O'Kinski    (16)    Rambeau;  2/10 
7/1/54 


WYOMING 

Caspert — 

KSPR-TV  (2),  5/14/53-Unknown 


ABC,  CBS.  NBC,  DuM;  We 


236,640 
236.640 
Harringi 


Cheyennet- 
KFBC-TV 

3/15/54 


(5)    CBS;    Hollingbery;  1/23 


ALASKA 


Anchoraget — 

►  KFIA  (2)  ABC.  CBS;  Weed 

►  KTVA  (11)  NBC,  DuM;  Feltis 
Fairbanks! — 

KFIF  (2)  ABC,  CBS;  7/1/53-Spring  '54 


Directory  information  is  in  following  order: 
letters,  channel,  network  affiliation,  national  i 
resentative;  market  set  count  for  operating 
tions;  date  of  grant  and  commencement  ta 
date  for  grantees. 


Broadcasting 


Telecast] 


bery  112 


;:  83,10(| 


233,374 


1  'U 


m 


|ch  5-7:  National  Federation  of  Advertising 
jgencies,  Hotel  Statler,  Los  Angeles, 
•ch  17-20:  Assn.  of  National  Advertisers,  The 
omestead,  Hot  Springs,  Va. 
ch  18  (tentative):  Composers  Guild  of  Amer- 
a,  simultaneous  general  meeting  in  New  York 
Kifchd  Hollywood  to  ratify  constitution  and  by- 


10) 

151,500 


Ml;  We 


/2J/53-I/J 
Unknots 


:d;  35,000 
32,«)0 


236,640 


ID/HI  \ 


,  order: 


.ECASTI 


HAWAII 

holulut — 

KGMB-TV  (9)  ABC,  CBS;  Free  &  Peters; 
j:  44,944 

£ONA  (11)  NBC,  DuM;  NBC  Spot  Sis.;  41,000 
WLA-TV  (4)   ABC;  Headley-Reed;  5/14/53- 
3/15/54  (granted  STA  Feb.  1) 

PUERTO  RICO 

1  Juanf — 

JVAPA-TV  (4)   NBC,  DuM;  Carribean  Net- 
works; 8/12/53-February  '54 
IKAQ-TV  (2)  Inter- American;  7/24/52-3/1/54 

CANADA 


.^onr— 

IFPL-TV  (10) 
ptreal — 
BFT  (2)  143,005 

BMT  (6)  143,005 
awa — 

'BOT  (4)  10,100 
iburyt — 

fKSO-TV  (5)  4,938 


Toronto — 

►  CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2) 

MEXICO 

Matamorost  (Brownsville.  Tex.) — 

►  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 

31,200 

Tijuanat  (San  Diego)  — 

►  XETV  (6)  Weed;  213,175 

Total  stations  on  air  in  U.  S.  and  possessions: 

364;  total  cities  with  stations  on  air;  240.  Both 

totals    include    stations    XELD-TV    and  XETV 

Mexico  as  well  as  educational  outlets  that  are 

operating.   Total  sets  in  use  27,785,000. 

*  Indicates  educational  stations 

t  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  266,526  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 


FEBRUARY 

1.  22-24:  NCAA  TV  committee  holds  hearings 
fi  controlled  football  tv  plan,  New  York  (hotel 
3t  yet  announced). 

[.  24:  Voice  of  Democracy  awards  luncheon, 
poreham  Hotel,  Washington. 

MARCH 

bch  4-6:  Eadio-Tv  Conference,  U.  of  Okla- 
pma,  Norman. 

|-ch  5:    Michigan  State  Radio  &  Television 
inference,  Michigan  State  College,  East  Lan- 
g- 

ch  5-7:  High  Fidelity  Fair,  Hotel  Harrington, 
ashington,  D.  C. 


fch  21:  Third  rally  of  RETMA  firms  making 
lilitary  equipment,  Roosevelt  Hotel,  New 
brk. 

[ch  22:  Tennessee  Assn.  of  Broadcasters, 
ashville. 

ch  22-24:  Canadian  Assn.  of  Radio-Tv  Broad- 
sters,  Chateau  Frontenac,  Quebec  City, 
ch  22-25:  Institute  of  Radio  Engineers,  Wal- 
>rf-Astoria,  New  York. 

ch  23:  Kentucky  Broadcasters  Assn.,  spring 
eeting,  Hotel  Seelbach,  Louisville, 
ch   27-28:     Mississippi    Broadcasters  Assn., 
jena  Vista  Hotel,  Biloxi. 


APRIL 

il  1:  Comments  due  on  FCC  proposed  license 
es. 

lil  4:  Kansas  Assn.  of  Radio  Broadcasters, 
Jker  Hotel,  Hutchinson. 

il  4-6:  American  Public  Relations  Assn.,  Ho- 
I  Biltmore,  New  York. 

il  7-10:  Ohio  State  U.  Institute  for  Education 
Radio-Tv,  Columbus. 

8:  Nebraska  Broadcasters  Assn.,  Hotel  Pad- 
>ck,  Beatrice. 

il  11:  Replies  due  to  comments  on  FCC  pro- 
ved license  fees. 

il  18-23:  Inside  Advertising  Week. 

SI  19:    Advertising  seminar,  Canadian  Assn. 

Radio-Tv  Broadcasters,  Toronto, 
il    22-24:     American   Assn.    of  Advertising 
encies,  Greenbrier,  White  Sulphur  Springs, 
Va. 

il  23:  Texas  Assn.  of  Broadcasters,  Adolphus 
Jtel,  Dallas. 

1  23-25:  American  Women  in  Radio  &  Tele- 
>ion,  annual  convention,  Kansas  City,  Mo. 
1  24:  Spring  Technical  Conference,  sponsored 
Cincinnati  section,  Institute  of  Radio  En- 
leers,  Cincinnati. 
1  28:  Brand  Names  Day. 


F=  HOWARD  E.  STARK  ^= 

Brokers  and  Financial  Consultants 
ELEVISION  STATIONS  •  RADIO  STATIONS 

>0  E.  58th  St. 
j*ew  York  22,  N.  Y. 


ELdorado  5-0405 


ADC  ASTING     •  TELECASTING 


MAY 

May  4-6:  Government- industry  electronic  com- 
ponent conference,  Dept.  of  Interior  auditorium, 
Washington. 

May  5-7:  IRE  Seventh  Region  Conference  & 
Electronic  Exhibit,  Multnomah  Hotel,  Portland, 
Ore. 

May  18-21:  RTNDA  tv  news  seminar,  Orrington 
Hotel,  Evanston,  111. 

May  23:  NARTB  Convention,  Palmer  House, 
Chicago. 

May  24-26:  National  Telemetering  Conference, 
Hotel  Morrison,  Chicago. 

JUNE 

June  20-23:  Advertising  Federation  of  America, 
Boston. 

June  21-July  31:  National  Tv  Institute,  Pasadena 

(Calif.)   Community  Playhouse. 
June  27-30:  Advertising  Assn.  of  the  West,  Salt 

Lake  City. 

AUGUST 

Aug.  25-27:  Western  Electronic  Show  &  Con- 
vention, Ambassador  Hotel,  Los  Angeles. 

SEPTEMBER 

Sept.  1 :  Deadline  for  entries  in  1953-54  public 
interest  awards,  National  Safety  Council. 

Sept.  26-29 :  Pacific  Coast  Council,  American 
Assn.  of  Advertising  Agencies,  Hotel  Del  Coro- 
nado,  Coronado,  Calif. 

Sept.  30-Oct.  1-2:  1954  High  Fidelity  Show,  Inter- 
national Sight  &  Sound  Exposition,  Palmer 
House,  Chicago. 

OCTOBER 

Oct.  4-6:  10th  Annual  National  Electronics  Con- 
ference, Hotel  Sherman,  Chicago. 

Oct.  20-21:  Kentucky  Broadcasters  Assn.,  fall 
meeting,  Cumberland  Falls  Park. 

SPECIAL  LISTING 

BMI  Program  Clinics 
March  8:  Albuquerque,  N.  M.;  Austin,  Tex. 
March  9:  Phoenix,  Ariz. 
March  10:  Los  Angeles;  New  Orleans 
March  12:    San  Francisco;  Jackson,  Miss. 
March  15:  Vancouver,  B.  C;  Columbia,  S.  C. 
March  17:  Seattle;  Winston-Salem,  N.  C. 
March  19:   Portland,  Ore.;  Richmond,  Va. 
March  22:  Birmingham,  Ala.;  Nashville,  Tenn. 
March  24:  Atlanta,  Ga.;  Louisville,  Ky. 
March  26:  Orlando,  Fla.;  Huntington,  W.  Va. 
March  29:  Little  Rock,  Ark.;  Minneapolis,  Minn. 
March  31:  Oklahoma  City;  (city  unnamed)  Ohio 
April  2:  Jefferson  City,  Mo.;  Jackson,  Mich. 
April  5:  Hutchinson,  Kan.;  Altoona,  Pa. 
April  7:   Beatrice,  Neb.;  Camden,  N.  J. 
April  9:   Des  Moines,  Iowa;  Washington,  D.  C. 

(D.  C.-Md.) 
April  12:  Chicago;  Hamilton,  Ont. 
April  13:  Milwaukee,  Wis. 
April  14:  Syracuse,  N.  Y. 
June  7 :  Winnipeg,  Man. 
June  9:  Regina,  Sask. 
June  11 :  Edmonton,  Alta. 
June  14:  Amherst,  N.  B.;  Butte,  Mont. 
June  16:  Boston;  (city  unnamed)  Idaho 
June  18:  Portland,  Me.;  Salt  Lake  City 
June  21 :  Colorado  Springs,  Colo. 
June  23:  Huron,  S.  D. 
June  25:    (city  unnamed)  Indiana 


Just 


between 


us, 


did 


you 


know? 


Lubbock  is  Texas'  fifth 
largest   TV  market 

and  with  KDUB-TV  you 

get    more    viewers  per 
dollar    than    with  any 
other  Texas  TV. 


NATIONAL  REPRESENTATIVES: 


AVERY-KNODEL,  INC. 


KDUB-TV 


LUBBOCK,  TEXAS 


CBS  TELEVISION  &  DUMONT 

PRESIDENT  AND  GEN.  MGR.,  W.  D.  "DUB"  ROGERS 
GEORGE  COLLIE,  NAT'L.  SALES  MGR.  
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 editorials  

Mr.  Duffy  on  Commercials 

T^HENEVER  there  is  criticism  of  commercial  practices  on  tele- 
vision, the  temptation  is  to  dismiss  it  as  the  work  of,  at  worst, 
sworn  enemies  of  the  system  or,  at  best,  a  hypersensitive  minority. 
The  criticism  advanced  Feb.  14  by  Ben  Duffy  can  hardly  be  classi- 
fied as  coming  from  either  extreme. 

As  president  of  BBDO,  Mr.  Duffy  represents  television's  biggest 
single  customer.  His  agency  spent  $35  million  in  tv  in  1953,  accord- 
ing to  B»T  estimates.  Thus  it  must  be  acknowledged  that  he  speaks 
as  a  knowledgeable  critic  of  a  system  his  company  does  much  to 
support. 

Mr.  Duffy  believes  there  are  too  many  commercials.  The  pro- 
fusion of  commercials  during  and  between  programs  is  a  disservice 
to  public  and  advertisers  alike.  The  sponsor  of,  say,  a  half-hour 
show  finds  the  impact  of  his  allotted  three  minutes  of  advertising 
diluted  by  the  several  spots  for  other  advertisers  that  are  wedged 
in  before  and  after  his  show.  The  viewer  finds  the  commercials 
generally  disagreeable,  not  because  any  of  them  is  in  bad  taste  but 
because  of  the  sheer  number  he  must  endure. 

What  Mr.  Duffy's  criticism  implies  is  that  too  many  telecasters 
are  violating  the  commercial  limitations  in  the  television  code  to 
which  they  subscribe.  It  is  not  the  first  time  that  an  important 
customer  of  television  has  observed  such  violations.  Several  months 
ago  Sigurd  S.  Larmon,  president  of  Young  &  Rubicam,  reported 
that  his  staff  had  detected  wholesale  flouting  of  the  code's  commer- 
cial provisions,  and  he  called  for  a  clean-up  among  telecasters.  It 
may  be  worth  noting  that  Mr.  Larmon's  agency  is  tv's  second  big- 
gest customer,  having  spent  $34  million  in  the  medium  in  1953. 

While  it  cannot  be  said  that  in  the  telecaster-agency  relationship 
the  customer  is  always  right,  neither  can  it  be  said  he  is  always 
wrong.  In  this  case,  particularly,  the  weight  of  evidence  supports 
the  positions  of  the  two  biggest  customers  of  television.  Their  com- 
plaints deserve  attention  and  action. 

Traffic  Jam 

JT  WOULD  be  difficult  to  imagine  a  more  commendable  purpose 
than  that  of  the  White  House  Conference  on  Highway  Safety, 
which  some  3,000  American  leaders,  including  half  a  hundred 
broadcasters  and  telecasters,  attended  last  week.  The  monstrous 
toll  of  highway  accidents  cries  for  corrective  action. 

But  however  laudable  the  purpose  of  the  conference,  its  concept 
and  procedures  were  open  to  criticism.  To  summon  3,000  people 
to  a  conference  guaranteed  the  affair  would  degenerate  into  a 
bureaucratic  maze  of  high-minded  speeches  and  endless  appoint- 
ments of  subcommittees  in  charge  of  drafting  resolutions.  The 
nature  of  the  conference  was  best  exemplified  by  the  Wisconsin 
weekly  newspaper  publisher  who,  despite  heroic  searching,  was 
unable  to  find  his  own  panel  meeting  and  so  sat  in  with  the  broad- 
casters at  theirs. 

Instead  of  dragging  3,000  busy  executives  to  Washington  for 
what  amounted  to  a  mass  meeting,  the  cause  of  traffic  safety  would 
have  been  far  better  served  by  a  much  smaller  assembly.  In  the 
case  of  radio  and  television,  a  committee  of  three  could  as  well  have 
represented  those  enterprises  and  set  the  pattern  for  a  safety  cam- 
paign. 

Radio  and  television  have  been  used  with  conspicuous  success  in 
major  national  education  and  communications  efforts.  They  can 
do  a  job  for  traffic  safety,  but  only  if  the  campaign  is  planned  in  a 
practical  way  by  practical  broadcasters  and  telecasters,  undistracted 
by  the  complications  of  an  agenda  so  diverse  and  distended  as  that 
of  the  meeting  last  week. 

Seeing  the  Error  of  Its  Ways 

'T  HE  CHANGED  order  at  the  FCC  was  never  more  pointedly 
demonstrated  than  in  its  handling  of  the  Westinghouse  multiple- 
ownership  case  during  the  last  fortnight.  It,  in  effect,  confessed 
error  and  undid  what  it  had  perpetrated  a  week  earlier. 

Westinghouse,  licensee  of  two  television  stations  and  an  applicant 
for  two  others,  found  that  three  of  the  20  directors  of  the  parent 
company  held  minority  interests  in  other  broadcasting  properties. 
Not  one  of  the  three  sat  on  the  board  of  Westinghouse  Broadcasting 
Co.,  wholly-owned  subsidiary. 

To  make  certain  where  it  stood — in  the  light  of  the  existing  five 
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"My  idea  is  to  run  this  slide  just  before  we  sign  off!" 


station  ownership  limitation  in  tv — Westinghouse  asked  the  FC 
for  a  ruling.  By  a  surprising  split  vote,  the  Commission  first  he 
that  Westinghouse  was  in  violation.  It  held  the  inconsequenti 
and  indirect  interests  of  the  three  directors  constituted  "comm< 
control"  within  the  meaning  of  the  rules. 

Westinghouse  promptly  petitioned  for  reconsideration,  seekii 
a  waiver  until  the  whole  question  of  multiple  ownership  could 
reviewed,  notably  in  the  light  of  the  pending  Storer  Broadcasting  C 
litigation.  In  the  original  action,  Comr.  Doerfer  held  the  FCC 
action  was  unreasonable  and,  in  his  judgment,  invalid.  Comr.  St( 
ling  asked  that  it  be  deferred  pending  study  as  well  as  the  outcon 
of  the  litigation. 

It  is  to  the  credit  of  the  Commission  that  it  saw  its  error.  Und 
former  auspices,  it  could  have  happened,  but  never  did. 

The  proposed  rule,  if  adhered  to  the  letter,  probably  wou 
mean  that  no  individual  holding  a  share  (the  rule  says  1%) 
stock  in  any  company  having  five  tv  licenses  (NBC,  ABC,  Store 
could  hold  an  interest  in  any  other  company  having  even  a  sinj 
tv  license. 

Dick  Doherty's  NARTB  Legacy 

TTISTORICALLY,  trade  associations  have  been  regarded  as  ex< 
utive  training  schools.  A  specialist  in  a  given  pursuit  customar 
serves  a  tenure  and  then  steps  into  an  executive  position  in  t 
same  field.  It  has  been  much  the  same  way  in  government  too 
except  perhaps  for  the  foreign  service. 

Ordinarily  the  resignation  of  Richard  P.  Doherty  as  labor  vi 
president  of  NARTB  would  have  occasioned  little  surprise.  E 
it  did,  because  Dick  Doherty,  in  these  past  eight  years,  had  esta 
lished  an  identity  that  was  synonymous  with  that  trade  associate 
Moreover,  in  the  past  few  years,  NARTB  itself  had  acquired 
stability  that  defied  the  old  stepping-stone  theory — this  under  I 
wise  and  efficient  direction  of  President  Harold  E.  Fellows. 

Dick  Doherty  leaves  March  1  to  hang  out  his  shingle  as  the  he 
of  his  own  management  consultant  firm,  headquartered  in  Wal 
ington.  Hence,  his  talents  as  a  labor  relations  counsellor  and  advii 
to  radio  and  television  ownership  and  management  are  not  lost 
the  field. 

During  his  NAB-NARTB  service,  Dick  Doherty  gave  to  tra 
association  activity  a  new  dimension.  He  joined  NARTB  wh 
broadcasters  were  faced  with  perplexing  and  horrendous  labor  pr< 
lems.  That  they  were  able  to  cope  with  virtually  all  of  them  with< 
undue  distress  is  attributable  to  the  patterns  established  by  ^ 
Doherty,  buttressed  by  economic  data  the  unions  could  not  bra 
down.  In  1949,  a  survey  disclosed  that  NARTB  members  regard 
Dick  Doherty's  employe-employer  department  activities  as  the  m< 
valuable  of  the  services  performed  by  NARTB. 

Mr.  Doherty  enters  private  business  with  the  good  wishes  oft 
those  who  had  occasion  to  observe  his  work — and  benefit  from  it 
during  eight  exciting  years.  He  should  do  well  as  a  private  counsels 
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Yes  TIME  BUYERS  who  know  their  markets  and 
stations  select  KOTV  in  Tulsa  and  KFMB-TV  in 
San  Diego.  They  know  that  popular  local  programs 
.  .  .  top  network  shows  .  .  .  audience  rating  .  .  . 
coverage  and  cost  per  thousand  add  up  to  the 
greatest  possible  sales  return  for  every  advertising 
dollar  invested.    Behind  these  facts  are  sound 
organizations  with  experienced  personnel  .  .  .  Your 
"own-sales-force"  in  Tulsa  and  San  Diego  .  .  . 


KOTV  KFMB  TV 


TULSA,  OKLA. 
WRATHER-ALVAREZ,  INC. 


SAN  DIEGO,  CALIF. 
WRATHER-ALVAREZ  BROADCASTING,  INC. 


NETWORK  AFFILIATIONS 


Represented  By" 


•     NBC     •  ABC 


Edward  Petry  &  Co.,  Inc. 
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BALTIMORE 

the  city  of 
"ground  rents".  • 


In  Baltimore  you  can  buy  a  home  without  buying 
the  land  it's  built  on — just  by  paying  an  annual  rent 
on  the  ground.  That  makes  Baltimore  different — 
and  it's  different  as  a  market  too! 

A  HIGHLY  COMPACT  MARKET! 

Baltimore  is  the  most  concentrated  market  in 
America.  More  than  V/z  million  people  packed  right 
in  the  city  limits  and  a  tiny  surrounding  area — 
the  densely  populated  parts  of  a  few  counties. 
W-I-T-H  covers  the  whole  area — at  a  fraction  of  the 
cost  of  powerful,  expensive  network  stations,  whose 


own  affiliates  overlap  their  coverage  areas. 

NIELSEN  SHOWS  W-I-T-H  IN  LEADI 

In  the  home  city  and  county,  W-I-t-H  leads  every 
other  radio  and  television  station  in  Baltimore  in 
N.C.S.  weekly  daytime  circulation!  That  means  you 
get  far  more  listeners-per-dollar  from  W-I-T-H  than 
from  any  other  station  in  town — regardless  of  power 
or  network  affiliation. 

A  call  to  your  Forjoe  man  will  bring  you  the 
whole  W-I-T-H  story. 


IN  BALTIMORE 


TOM    TINSLEY,  PRESIDENT 


REPRESENTED   BY   FORJOE   *  CO 


BRISTOL  MYERS 


DOES   A  COMPLETE  JOB 


WMBG 
WCOD 
WTVR 


HAVENS  &  MARTtNINC. 


Now  maximum  power  100,000  watts 
at  maximum  height  1049  feet 


Bristol-Myers'  BUFFERIN  is  a  tribute  to  a  complete 
job.    Bufferin  combines  aspirin  with  two  antacid  in- 
gredients which  all  work  together  to  relieve  pain  twice 
as  fast  as  aspirin,  but  without  the  upset  stomach  which 
aspirin  often  causes. 

Programming  the  best  ingredients  of  fine  entertainment 
and  public  service  also  takes  skill.    The  application 
of  this  skill  by  Havens  and  Martin,  Inc.,  Stations 
has  built  large  and  loyal  audiences  for  WMBG,  WCOD 
and  WTVR  in  the  rich  areas  around  Richmond.    Join  the 
other  advertisers  using  the  First  Stations  of  Virginia. 


WMBG  am  WCOD  ™  WTV 


Havens  &  Martin  Inc.  Stations  are  the  only 
complete  broadcasting  institution  in  Richmond. 
Pioneer  NBC  outlets  for  Virginia's  first  market. 
WTVR  represented  nationally  by  Blair  TV,  Inc. 
WMBG  represented  nationally  by  The  Boiling  Co. 


JUNE  VALLI 


as  basic  as  profits! 

Successful  television  operation  demands  the 
new  combined*  Studio  Telescription  Library 

Studio  Telescriptions  are  as  important  to  profitable  television 
programming  as  transcriptions  are  to  radio.  The  Studio  Tele- 
scription Library,  over  1,100  three  minute  films  produced 
especially  for  TV,  puts  the  country's  top  musical  talent  to 
work  for  you  .  .  .  winning  audiences  and  attracting  sponsors 
for  your  shows. 

The  Library  is  complete  with  handy  index  files,  sample  scripts, 
program  ideas  and  background  material  for  your  own  MC. 
In  only  minutes  you  can  build  any  number  of  star-studded 
shows  which  sparkle  with  lavish  production  settings. 

And,  the  cost  is  unbelievably  low.  Even  the  most  budget- 
minded  advertisers  are  quickly  sold  on  the  miracle  selling 
power  of  this  top-talent  television  with  none  of  the  usual  high 
production  costs.  Find  out  today  how  Studio  Telescriptions, 
television's  basic  film  library,  can  mean  bigger-than-ever 
profits  for  you. 

*consisting  of  Studio  Musi-Films  and  Snader  Telescriptions. 

put  scores  of  top  name  artists  on  your  regular  staff 


DON'T  DELAY  .  .  .  DON'T  WRITE 
CALL  COLLECT:  OXford  7-2590 


STUDIO  RILIVIS,  inc. 

380   MADISON   AVENUE     •      NEW   YORK    17,    N.    Y.     •     OXFORD  7-2590 

Exclusive  distributors  of  Studio  Telescriptions 

IN  CANADA:  ALL-CANADA  TELEVISION,  1  29  ADELAIDE  ST.  WEST,  TORONTO,  ONT.,  EMPIRE  3-2632 


BURL  IVES 


lished  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications,  Inc..  1735 
ales  St.,  N.W..  Washington  6.  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3.  1879. 
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CHANNEL  4 

100,000  Watts  Video 


NEVER  BEFORE  in  the  fabulous 
history  of  BIG  "D"  have  SO 
MANY  PEOPLE  HAD  SO  MUCH 
MONEY  IN  DALLAS  BANKS! 

Total  Bank  Deposits  Year  Ended 
Dec.  31,  '53:  $1,848,060,1  15.00 

NEVER  BEFORE  HAVE  DALLAS 
PEOPLE  SPENT  SO  MUCH 
MONEY! 

Total  Bank  Debits  Year  Ended 
Dec.  31,  '53:  $19,846,785,000.00 

NEVER  BEFORE  HAVE  SO  MANY 
EYES  AND  EARS  OF  DALLAS 
PEOPLE  TUNED  TO  KRLD  AND 
KRLD-TV.  RATINGS  ARE  ZOOM- 
ING, TOO! 

Latest  Pulse  Report  shows  KRLD  radio 
leads  in  122  out  of  the  first  192  highest 
rated  quarter-hour  periods  in  the  week. 
10  out  of  the  FIRST  TEN  highest  rated 
evening  programs  are  on  KRLD. 


EXCLUSIVE  CBS  OUTLET  FOR  THE  DALLAS  AND  FORT  WORTH  AREA 
50|0Q0W0W*    \    THE  BIGGEST  BUY  IN  THE  BIGGEST  MARKET  IN  THE  BIGGEST  STATE 

THE  TIMES  HERALD  STATIONS  .  .  .  THE   BR  ANH  AM   CO.,   Exclusive  Representative 


John  W.  Runyon,  Chairman 


of  the  Board  Clyde  W.  Remberl,  President 


Broadcasting   •  Teleca 


EES 


dosed  circuit 


EGOTIATIONS  in  progress  whereby 
jchard  D.  Buckley,  former  president  of 
|hn  Blair  &  Co.;  Horace  L.  Lohnes,  Wash- 
gton  attorney,  and  Harry  Playford,  St. 
ptersburg  banker  and  present  WNEW 
bckholder,  expect  to  acquire  WNEW,  New 
jork's  premier  independent,  from  William 
Cherry  interests  of  Providence  for  sum  in 
cess  of  $2  million.  Understood  Mr.  Buck- 
y  would  become  president  and  general 
lanager  with  Bernice  Judis  becoming 
iairman  of  board  and  Ira  Herbert  (her 
Jisband)  vice  president  with  emphasis  on 
les.  While  Judis-Herbert  team  probably 
buld  not  be  involved  in  daily  operations, 
eir  highly  successful  operations  format 
ould  be  continued. 

★  ★  ★ 

jOMR.  GEORGE  E.  STERLING,  col- 
ague  of  Rosel  H.  Hyde  on  FCC  and  its 
redecessor  Federal  Radio  Commission  for 
larter-century,  is  solidly  behind  Idaho  Re- 
iblican  for  reappointment  as  FCC  chair- 
an.  Mr.  Hyde,  he  asserts,  is  laying  founda- 
jn  for  formulation  of  overall  policies,  in- 
uding  such  fundamental  issues  as  daytime 
ywave,  tv  satellites  and  boosters,  sub- 
ription  television,  ubi's  future,  NARBA 
itification,  as  well  as  urgent  common  car- 
ter and  special  services  matters.  He  ap- 
iiauds  FCC's  accomplishments  as  Mr.  Hyde 

proaches  end  of  his  first  year  as  chairman 

April. 

★  ★  ★ 

FORMAL  discussions  with  Mexico  on 
bssible  interim  understanding  on  radio 
oadcast  allocations  pending  its  participa- 
tion in  full  North  American  Regional 
roadcast  Agreement  (NARBA)  expected 

be  held  in  Washington  in  late  March. 
|  understood  Mexican  delegation  will  meet 
ith  U.  S.  delegation  (mainly  FCC)  under 
ate  Dept.  auspices,  for  exploratory  talks, 
lexico  isn't  party  to  NARBA  treaty,  which 

aits  Senate  ratification,  and  to  date  all 
rertures  for  bilateral  agreements  with  Mex- 
o  have  been  rejected.  Clear  Channel 
roadcasting  Service  has  voiced  unrelenting 

position  to  treaty  ratification  by  Senate. 

★  ★  ★ 

BC  officialdom  made  pilgrimage  to  Cin- 
nnati  last  week  for  annual  "Stewardship 
eport"  to  Procter  &  Gamble — and  also, 
jaturally,  to  make  pitch  for  more  P  &  G 
lusiness.  P  &  G's  current  advertising  ac- 
punts  run  to  July,  but  company  makes  its 
Impropriations  decisions  about  mid-March. 
ttBC  group  was  headed  by  President  Syl- 
ester  L.  Weaver  Jr.;  William  H.  Fine- 
briber  Jr.,  vice  president  in  charge  of  radio 
'etwork;  Ted  Cott,  operating  vice  president 
pr  radio  network,  and  Fred  Horton,  direc- 
r  of  radio  network  sales. 

★  ★  ★ 

j'ROPOSAL  by  FCC  to  allow  five-vhf  sta- 
ton  owners  to  acquire  two  additional  uhf 
,v  outlets  to  help  boost  uhf  appears  to  have 
[upport  from  unexpected  quarter — educa- 
jors.  Informally  they  are  known  to  favor  help 
.or  uhf  since  two-thirds  of  their  reserved 
hannels  are  in  that  band.  Uhf  promotion 
meeting  is  being  sponsored  by  educators  in 
[Washington  today  (Mon.)  at  Statler  Hotel. 

'ROADCASTING     •  TELECASTING 


NARTB,  which  has  been  canvassing  sta- 
tions as  to  how  they  stand  on  proposed  FCC 
license  fee  plan,  still  trying  to  make  up  its 
mind.  Many  stations,  mainly  in  smaller 
category,  have  urged  vigorous  opposition 
and  likelihood  is  that  NARTB  will  oppose 
fees  as  discriminatory  before  FCC,  as  well 
as  at  hearings  March  16  before  Senate  Com- 
munications subcommittee.  FCC,  despite 
individual  views  of  members,  feels  it's  duty- 
bound  to  follow  through  on  fee  system 
as  Administration  policy. 

★  ★  ★ 

REP.  KATHERINE  ST.  GEORGE  (R- 
N.  Y.)  this  week  intends  to  drop  her  anti- 
Strike  It  Rich  bill  in  House  hopper.  Now  in 
final  draft,  measure  would  be  aimed  at 
clamping  Federal  controls  over  solicitation 
of  funds  over  radio  and  tv  [B*T,  Feb.  22]. 

★  ★  ★ 

MINNESOTA  Mining  &  Mfg.  Co.,  St.  Paul 
(Scotch  brand  tape),  planning  to  announce 
in  next  two  months  new  7-inch  reel  devel- 
opment designed  for  radio-tv  station  use. 
Magnetic  tape  reportedly  would  increase 
amount  of  sound  on  reel  and  is  not  to  be 
confused  with  tapes  made  for  home  con- 
sumer use  unveiled  by  Webster-Chicago  at 
Chicago  Home  Furnishings  Show  last  Jan- 
uary. 

★  ★  ★ 

LONG-DELAYED  FCC  action  on  problem 
of  daytime  station  hours  is  believed  near, 
with  sessions  planned  this  week  by  FCC.  In- 
formed guess  is  that  Commission  will  call 
hearing,  with  daytimers  prepared  to  battle 
for  year-round  5  a.m.-7  p.m.  opening  and 
closing  schedule.  Extra  dinnertime  hours 
in  winter  would  solve  many  of  their  finan- 
cial headaches,  daytime  operators  contend. 
Also  on  this  week's  agenda:  Comr.  Web- 
ster's plan  on  fm  specialized  services. 

★  ★  ★ 

THERE'S  no  response  to  queries,  but  word 
is  out  that  Richard  Eaton's  World  News 
Service,  headquartered  in  Washington,  is 
working  on  daily  network  for  delayed  major 
league  baseball.  World,  it's  understood,  will 
control  AV2  innings,  leaving  rest  of  game 
to  stations  for  local  sponsorship. 

★  ★  ★ 

FCC  SHOWING  increasing  concern  over 
economic  plight  of  some  uhf  stations  in 
vhf  markets.  Complaint  is  that  even  where 
advertisers  have  demanded  uhf  clearance, 
vhf  stations  have  refused  to  yield  programs 
under  their  network  affiliations.  FCC  staff 
already  has  investigated  Pittsburgh  situation 
and  two  men  were  in  Norfolk  last  week. 

★  ★  ★ 

AS  OF  FRIDAY,  papers  still  had  not  been 
completed  for  $2.5  million  purchase  of 
WHBQ-AM-TV  Memphis  by  General  Tele- 
radio,  but  verbal  agreement  to  buy  was  still 
good,  providing  suitable  terms  can  be  agreed 
to.   Tax  questions  are  one  reason  for  delay. 

★  ★  ★ 

FAST-APPROACHING  is  House  Appropri- 
ations Committee  decision  on  how  much 
money  it  thinks  FCC  should  get  for  fiscal 
year  starting  this  July  1.  Watch  for  an- 
nouncement which  should  be  forthcoming 
as  early  as  this  week. 
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Broadcasting  • 


at  deadline 


(FM-WOR  Negotiations 
breaten  to  Break  Down 

IBOR  dispute  threatened  to  erupt  Saturday 
inight  at  WOR-AM-TV  New  York  as  Local 
1  American  Federation  of  Musicians  pre- 
yed to  organize  picket-line,  claiming  stations 
re  "locking  ^out"  staff  musicians, 
ptations'  officials  declared  "lockout"  was  not 
plicable  term  because  contract  with  local 
s  to  expire  Saturday  midnight  and  parties 
d  not  been  able  to  agree  to  terms  during 
^otiations  last  week  (see  story  page  78). 
junsel  for  Local  802  replied  that  "lockout" 
s  to  begin  at  midnight  because  station  repre- 
'tatives  told  union  negotiators  they  would 
I  consent  to  maintaining  staff  musicians  un- 
■  any  circumstances.  He  said,  therefore, 
ass  discharges,"  or  "a  lockout,"  had  been 
tituted. 

(Spokesman  for  WOR-AM-TV  confirmed  that 
jnagement  had  rejected  local's  demands  on 
flf  musicians.  He  said  stations  wanted  to 
!e  musicians  "as  needed,"  claiming  that  sta- 
ins could  not  use  40  staff  musicians  that  have 
l;n  working  for  stations  up  to  present.  He 
jd  Friday  that  stations  were  "willing  to  ne- 
tiate." 

Both  factions  agreed  that  Local  802  had 
ed  for  quota  of  staff  musicians  at  WOR-AM- 
'  to  be  raised  to  52  and  for  15%  wage  in- 
ase.  Local  also  has  been  negotiating  with 
Mont's  WABD  (TV)  New  York  but  talks 
re  are  scheduled  to  continue  this  week. 

arris  Named  to  Head 
BS-TV  Film  Sales 

SLIE  HARRIS,  vice  president  and  partner 
Bernard  L.  Schubert  film  production  firm 
i  also  widely  known  in  network-agency- 
vertiser  circles,  has 
;n  named  to  new 
st  of  vice  presi- 
lt  and  general 
mager  of  CBS- 
Film  Sales  Inc., 
|1S -TV  President 
L.  Van  Volken- 
rg  is  announcing 
day  (Mon.)  in 
tement  that  also 
closes  Film  Sales 
ft  has  been  in- 
fporated  as  CBS- 
r  subsidiary.  Fred 
IMahlstedt,  opera- 
ps  director,  and  Wilbur  S.  Edwards,  general 
es  manager,  will  continue  in  their  respective 
pacities  in  expanding  organization. 
'CBS-TV  Film  Sales  Inc.  is  experiencing  a 
'id  and  healthy  growth,"  Mr.  Van  Volkenburg 
d.  "Because  of  this  and  other  contemplated 
•'elopments  in  our  new  subsidiary,  we  are 
lighted  to  have  Leslie  Harris  join  us." 
|Mr.  Harris  was  director  of  television  and 
lio  for  Colgate-Palmolive  Co.  1951-53;  be- 
e  that,  was  with  NBC  Radio  as  national 
Jgram  director  1948-51.  From  1943  to  1948 
was  director  of  radio  for  Benton  &  Bowles, 
&  from  1941  to  1943  was  member  of  CBS 
dio  production  staff.  Before  joining  CBS, 
was  program  director  of  WQAN  Miami,  an- 
'Uncer  at  WOR  New  York,  WDBO  Orlando. 


MR.  HARRIS 


$100  MILLION  FREE 

MORE  than  $100  million  worth  of  pub- 
lic service  advertising  was  contributed 
by  American  business  during  1953  to  18 
campaigns  conducted  by  Advertising 
Council,  according  to  report  released 
today  (Mon.)  to  organization's  board 
of  directors  by  T.  S.  Repplier,  president. 
Report  said  radio  advertisers,  networks 
and  stations  supported  17  major  public 
service  campaigns  and  48  other  causes. 
Support  by  television  advertisers,  adver- 
tising agencies  and  stations  in  16  major 
public  service  campaigns  and  18  other 
causes  was  noted  in  report. 


Mintz  New  CBS-Columbia 
President;  Cogan  Resigns 

APPOINTMENT  of  Seymour  Mintz,  for  past 
10  years  vice  president  of  Admiral  Corp.,  as 
president  of  CBS-Columbia,  set  manufacturing 
division  of  CBS  Inc.,  is  being  announced  today 
(Mon.)  by  Dr.  Frank  Stanton,  CBS  president. 
He  succeeds  David  H.  Cogan,  who  is  resigning. 
This  completes  change-over  in  top  executives 
who  have  directed  the  Hytron  Radio  &  Elec- 
tronics Corp.  group  since  its  acquisition  by 
CBS  in  June  1951.  Bruce  and  Lloyd  Coffin, 
founders  of  Hytron  and  respectively  president 
and  treasurer  of  CBS-Hytron  since  merger  with 
CBS,  resigned  from  active  direction  of  com- 
pany early  last  month  [B»T,  Feb.  8].  The  Cof- 
fins and  Mr.  Cogan,  who  was  president  of  Air 
Kings  Products  Corp.,  Hytron  subsidiary,  since 
known  as  CBS-Columbia,  were  signed  to  three- 
year  contracts  at  time  of  merger. 

Mr.  Mintz  was  with  Montgomery-Ward  & 
Co.  prior  to  his  association  with  Admiral. 

Ten  Advertisers  Buy  228 
Participations  on  'Home' 

TEN  ADVERTISERS  have  ordered  total  of  228 
participations,  representing  almost  $1.5  million 
in  gross  billings,  in  NBC-TV's  new  Home  show, 
which  starts  today  (Mon.-Fri.,  11  a.m.  to  noon 
EST),  George  H.  Frey,  NBC  vice  president  in 
charge  of  tv  network  sales,  reported  Friday. 
He  described  it  as  largest  advance  sponsor  line- 
up of  any  participation  show  in  broadcasting 
history.  (By  comparison,  it  was  noted,  NBC- 
TV's  two-hour  early-morning  Today  participa- 
tion show  started  with  one  client  whose  orders 
represented  about  $2,800  in  gross  revenues.) 
Advertisers  signed  thus  far  for  Home  were  listed 
as: 

Aluminum  Co.  of  America,  65  participations, 
effective  this  week,  through  Fuller  &  Smith  & 
Ross;  Sunbeam  Corp.,  Chicago,  52,  effective  this 
week,  through  Perrin-Paus  Co.;  Pepperell  Mfg. 
Co.,  39  in  May,  August,  and  January,  through 
Benton  &  Bowles;  General  Mills,  Minneapolis,  13 
starting  in  June,  through  BBDO;  Helena  Ruben- 
stein  Inc.,  4,  through  Hewitt,  Ogilvy,  Benson 
&  Mather;  James  Lees  &  Son,  Bridgeport,  Pa., 
13,  starting  this  week  through  D'Arcy  Adv.; 
American  Greeting  Card  Co.,  Cleveland,  13, 
through  Fuller  &  Smith  &  Ross;  Avoset  Corp.  of 
Los  Angeles,  10,  starting  this  week,  through 
Fletcher  D.  Richards  Inc.;  Dow  Corning  Corp., 
Midland,  Mich.,  6,  starting  this  week,  through 
Anderson  &  Cairns,  and  "a  leading  manufacturer 
of  major  kitchen  appliances"  whose  name  "can- 
not be  made  public  at  this  time,"  13,  starting 
this  week. 


•   BUSINESS  BRIEFLY 

SWANSDOWN  SATURATION  •  General 
Foods  (Swansdown  mix),  N.  Y.,  planning  satu- 
ration radio  spot  announcement  campaign  in 
50  markets,  mostly  big  cities,  to  be  launched 
March  1.  Young  &  Rubicam,  N.  Y.,  is  agency. 

FORTY  RURAL  MARKETS  •  General  Foods 
(Bliss  coffee),  N.  Y.,  understood  contemplating 
13-week  radio  schedule  using  daytime  minutes 
and  chain  breaks  in  about  40  rural  markets. 
If  approved,  campaign  will  start  early  in  March, 
through  Benton  &  Bowles,  N.  Y. 

RADIO-ONLY  SPOTS  •  Instant  Maxwell 
House  Coffee,  N.  Y.,  through  Benton  &  Bowles, 
N.  Y.,  planning  radio-only  spot  announcement 
campaign  in  about  25  markets  starting  March 
8.  Contract  is  for  four  weeks. 

MY-T-FINE  DESSERTS  •  Penick  &  Ford 
(My-T-Fine  desserts),  N.  Y.,  through  BBDO, 
N.  Y.,  breaking  tv  spot  announcement  cam- 
paign March  8  for  13  weeks  in  50  markets. 

CAMELS  ON  MUTUAL  •  R.  J.  Reynolds  To- 
bacco Co.  (Camel  cigarettes),  Winston-Salem, 
again  this  year  will  sponsor  five-minute  Camel 
Scoreboard  on  Mutual  immediately  following 
network's  baseball  Game  of  the  Day,  seven 
days  a  week.  Agency:  William  Esty  Co.,  N.  Y. 

EQUITABLE  NAMES  K&E  •  Equitable  Life 
Assurance  Society  of  U.  S.,  N.  Y.,  appoints 
Kenyon  &  Eckhardt,  N.  Y.,  to  handle  adver- 
tising, effective  immediately.  Media  plans  as 
yet  undetermined. 

APPOINT  AGENCY  •  St.  Charles  Custom 
Kitchen  distributors  and  Chicago  Area  Dealer 
Assn.  appoint  Schoenfeld,  Huber  &  Green  to 
handle  advertising.  Radio  and  television  will 
be  used. 

PATCHING  PLASTER  ON  TV  •  Rutland 
Fireclay  Co.  (patching  plaster),  Rutland,  Va., 
is  expected  to  launch  television  spot  announce- 
ment campaign  in  eight  markets  on  April  1 
for  four  weeks,  through  Charles  Hoyt  Co., 
N.  Y. 

Tv  Producers  Sign  Modified 
2- Year  Contracts  With  AFM 

LARGE  NUMBER  of  producers  have  signed 
new  two-year  contract  with  American  Federa- 
tion of  Musicians  and  Music  Performance 
Trust  Fund  covering  spot  announcements  and 
jingles  for  television,  it  was  announced  Friday 
by  James  C.  Petrillo,  AFM  president.  New 
agreement  provides  that  musicians  shall  re- 
ceive $27  per  man  for  one-hour  session  during 
which  three  spot  announcements  of  one  minute 
or  less  may  be  recorded,  with  leaders  or  single 
musicians  receiving  double.  Agreement  on 
trust  fund  calls  for  flat  $100  minimum  pay  for 
each  tv  spot.  AFM  spokesman  said  it  permits 
unlimited  use  of  spot  announcement  for  any 
time  in  future  and  for  as  many  stations  as  de- 
sired, in  contrast  to  old  contract  which  specified 
use  for  two  years  only.  New  pact  also  gives 
original  signatory  right  to  transfer  title  of  spot 
or  jingle  to  third  party,  such  as  agency,  firm 
or  individual,  without  latter  guaranteeing  pay- 
ments, as  was  necessary  in  past,  provided  orig- 
inal $100  fee  has  been  paid. 
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PEOPLE 


at  deadline 


aytime  Station  Group 

sks  Dismissal  of  Proceeding 

PC  should  drop  six-year-old  daytime  skywave 
bceeding  or  require  clear-channel  stations  to 
I  so  located  that  good,  efficient  use  is  made  of 
feir  frequencies,  Daytime  Broadcasters  Assn. 
Id  WSIV  Pekin,  111.,  contended  Friday  in  pe- 
ion  filed  with  Commission. 
Number  of  daytime  stations  has  increased 
bm  60  in  1947  to  over  700,  according  to  peti- 
L  filed  by  Harry  J.  Daly,  attorney  for  DBA. 
[lis  represents  increase  of  over  1,000%.  Peti- 
i»n  noted  that  radio  programming  and  listen- 
|Jg  habits  have  undergone  vast  change  since 
547  and  emphasized  need  for  such  local  pro- 
lamming  as  school,  highway,  industry  work 
Ihedules,  weather  and  similar  material  pro- 
ded  only  by  local  stations. 
Commission  should  allow  more  time  rather 
'an  reduce  daytime  service,  it  was  argued, 
'ear  channels  are  not  located  to  provide  na- 
inwide  service,  with  severe  waste  of  signals 
'evalent,  according  to  petition.  Daytime  sta- 
ins now  represent  over  25%  of  all  am  outlets, 
j  separate  petition  Mr.  Daly  asked  right  to  take 
Irt  in  proceedings  on  behalf  of  DBA,  of  which 
nneth  Patterson,  WSIV  Pekin,  is  president, 
d  Ray  Livesay,  WLBH  Mattoon,  111.,  secre- 
y-treasurer. 

Refuse  Request  for  WTIC  Books 

FORT  of  Hartford  Telecasting  Co.  in  Hartford 
ch.  3  contest  to  secure  minute  books  of  WTIC 
tford  from  1928  to  date  has  been  stopped  by 
■aminer  Fanney  N.  Litvin  as  "fishing  expedi- 
"h."  FCC  Friday  announced  Mrs.  Litvin 
slashed  subpoena  for  appearance  of  WTIC  Sec- 
tary Carroll  P.  Osgood  with  minutes.  Further 
paring  is  set  Tuesday.  Pending  before  Com- 
lission  is  appeal  by  Hartford  Telecasting  for 
Emission  to  take  depositions  of  officers  and  di- 
ictors  of  Travelers  Insurance  Co.,  parent  firm 
vning  WTIC. 

Big  Spring  Contest  Reduced  to  Two 

|IG  SPRING,  Tex.,  vhf  ch.  4  contest  reduced  to 
|vo  competitors  Friday  as  Big  State  Telecasting 
|o.  dismissed.  Pending  are  KBST  and  KDUB- 
jV  Lubbock. 

Briefing  Conference  on.  FCC  Procedures 

RIEFING  conference  on  FCC  procedures,  licens- 
ing and  regulatory  practices,  one  of  series  on 
pvernment-industry  relations,  scheduled  March 
ip-30  under  sponsorship  of  Bureau  of  National 
'  ffairs  and  Federal  Bar  Assn.  Lectures  by  FCC 
fersonnel,  question-answer  seminars  planned, 
fee:  $50. 

(AG  Signs  With  Film  Firms 

|CREEN  ACTORS  Guild  announced  Friday  it 
frs  signed  contracts  covering  actors  in  tv 
jlmed  commercials  with  Don  Flagg  Produc- 
(ons,  John  Wolfe  &  Co.,  Leo  Diner  Films,  Mo- 
ton  Picture  Service  Co.,  Moulin  Studios,  Snaz- 
lle  Productions  and  Sound  Recorders  Inc.,  all 
ji  San  Francisco,  and  with  Cinecraft  Produc- 
tons  and  Productions  on  Film  Inc.  in  Cleve- 
land. Previously  SAG  had  signed  similar  pacts 
fith  producers  in  New  York,  Chicago  and 
fos  Angeles. 

tard  Takes  Mardi  Gras  Show 

fORD  Div.  (Ford  Motor  Co.)  has  signed  to 
Ifonsor  NBC-TV  coverage  of  Mardi  Gras  in 
jew  Orleans  tomorrow  (Tues.)  Three  pick- 
§>s  slated:  11:45  a.m.  to  12:30  p.m.  EST; 
30-10  p.m.,  and  midnight  to  12:30  a.m. 
«ency:  J.  Walter  Thompson  Co.,  N.  Y. 


WORKSHOP  CONTINUES 

RECURRENT  speculation  that  Ford 
Foundation  might  abandon  its  Tv-Radio 
Workshop  was  knocked  down  Friday  by 
Foundation  President  H.  Rowan  Gaither 
Jr.  in  statement  saying  Foundation  has 
made  "a  general  appropriation"  for 
Workshop  activities  for  1954-55.  He 
said  announcement  of  program  plans  for 
next  season  would  be  made  by  Robert 
Saudek,  director  of  Workshop,  as  plans 
are  completed.  Amount  of  appropria- 
tion not  disclosed. 


Last  of  Four  Tv  Permits 
Held  By  Rudman  Deleted 

LAST  of  four  tv  permits  held  by  oilman  M.  B. 
Rudman,  for  vhf  ch.  8  KRHT  (TV)  Billings, 
Mont.,  in  co-ownership  with  Albert  Hayutin, 
was  deleted  by  FCC  Friday  for  failure  to 
answer  inquiry  as  to  construction  progress. 
Commission  last  fall  deleted  Mr.  Rudman's 
permit  for  uhf  ch.  41  at  Galveston  for  failure 
to  prosecute  while  he  surrendered  permits  for 
ch.  10  at  Minot  and  ch.  12  at  Bismarck,  N.  D., 
on  economic  grounds.  KOOK-TV  Billings  is 
operating  on  ch.  2. 

Two  other  tv  permits  were  deleted  by  FCC 
Friday  at  request  of  stations:  KVIE  (TV)  San 
Jose,  Calif.,  uhf  ch.  48,  held  by  John  A.  Vietor 
Jr.,  and  KHTV  (TV)  Baton  Rouge,  La.,  uhf 
ch.  40,  owned  by  Capital  Tv  &  Bcstg.  Co. 

RETMA  Radiation  Group 

SPECIAL  committee  to  handle  problem  of 
spurious  tv  receiver  radiation  named  by  Robert 
C.  Sprague,  board  chairman  of  Radio-Electron- 
ics-Tv  Mfrs.  Assn.  Group  meets  Wednesday 
at  Roosevelt  Hotel,  New  York.  It  is  authorized 
to  develop  industry  program  for  voluntary  sup- 
pression of  spurious  radiation,  to  be  presented 
for  FCC  approval  before  becoming  operative. 
Dr.  W.  R.  G.  Baker,  General  Electric  Co.,  is 
chairman  of  committee. 

NBC-TV  Boosts  WSB-TV  Rate 

NBC-TV  has  increased  Class  A  hourly  rate  for 
WSB-TV  Atlanta  from  $850  to  $950  effective 
today  (Mon.). 


UPCOMING 

March  1 :  Uhf  promotion  conference  for 
industry-government,  co-sponsored  by 
National  Citizens  Committee  for  Edu- 
cational Tv  and  Joint  Committee  on 
Educational  Tv,  Hotel  Statler,  Wash- 
ington. 

March  2:  FCC  meets  in  closed  session 
with  Senate  Interstate  &  Foreign  Com- 
merce communications  subcommittee, 
U.  S.  Capitol. 

March  5-7:  High  Fidelity  Fair,  Hotel 
Harrington,  Washington. 

March  5-7:  National  Federation  of  Ad- 
vertising Agencies,  Hotel  Statler,  Los 
Angeles. 

For  other  Upcomings  see  page  109. 


EDMOND  L.  EGER,  vice  president,  Russel 
M.  Seeds  Co.,  and  previously  head  of  own 
agency,  Cruttenden  &  Eger,  appointed  vice 
president  for  advertising  at  Admiral  Corp., 
Chicago.  He  succeeds  Seymour  Mintz,  re- 
signed (story  page  7). 

HAROLD  EUGENE  HILL,  supervisor  of  edu- 
cational programs  at  U.  of  Illinois'  WILL,  to 
newly  created  post  of  association  director  of 
National  Assn.  of  Educational  Bcstrs.  Ap- 
pointment to  be  announced  today  (Mon.)  by 
Graydon  Ausmus,  NAEB  president.  New  post 
made  possible  by  grant  from  W.  K.  Kellogg 
Foundation. 

CLAIR  R.  McCOLLOUGH,  Steinman  stations, 
will  discuss  outlook  for  radio  and  television  at 
dinner  of  Broadcasting  and  Film  Commission 
of  National  Council  of  Churches  of  Christ  in 
the  U.  S.  A.  to  be  held  in  New  York  tomorrow 
(Tues.)  following  Commission's  annual  business 
meeting. 

THEODORE  C.  STREIBERT,  director  of  U.  S. 
Information  Agency,  was  to  report  to  President 
Eisenhower  Saturday  on  first  six  months  in 
office. 

RICHARD  H.  MOULTON,  former  director  of 
market  research  for  General  Foods  Corp., 
N.  Y.,  joins  Hermon  W.  Stevens  Agency  Inc., 
Boston,  today  (Mon.)  as  vice  president  and 
marketing  director. 

BURT  NEUBURGER,  account  executive, 
Kling  Studios  Inc.,  Chicago,  appointed  national 
sales  director  for  motion  picture-tv  operations. 

MRS.  CASEY  ISAACS  HERRICK,  formerly 
of  Hirshon-Garfield,  N.  Y.,  to  Lewin,  Williams 
&  Saylor,  N.  Y.,  as  account  executive,  working 
with  Sidney  Matthew  Weiss,  executive  vice 
president. 

SWG  Opens  Inquiry 
Into  Below-Scale  Deals 

PROBE  of  below-scale  deals  and  other  "border- 
line practices"  has  been  started  by  Screen  Writ- 
ers Guild.  Confidential  letter  sent  members  by 
Frances  Inglis,  SWG  executive  secretary,  stresses 
Guild  is  not  trying  to  catch  criminals  but  to 
educate  those  violating  rules.  Tv  film  writers 
urged  to  report  below-scale  offers  so  they  can 
be  cleared  through  tv  producers'  cooperative 
committee. 

SWG  board  has  adopted  two  enforcement 
rules  calling  for  automatic  fines  for  members 
failing  to  file  contract  within  two  weeks  of 
signing  and  providing  fines  for  working  for  pro- 
ducers on  SWG's  unfair  list. 

Fulton  Lewis  jr.  Indicted 

ST.  MARY'S  County  (Md.)  grand  jury  in- 
dicted Fulton  Lewis  jr.,  MBS  commentator, 
Friday  on  charges  of  libeling  several  county 
officials.  Exact  grounds  not  disclosed.  Mr. 
Lewis  has  charged  in  series  of  broadcasts  that 
county  tavern  keepers  sell  liquor  to  minors  and 
that  politician-controlled  slot  machines  are 
placed  near  schools.  Grand  jury  also  recom- 
mended that  law  be  enacted  setting  minimum 
age  for  slot-machine  players  and  that  liquor 
sales  regulations  be  more  strictly  enforced. 

Wilfred  S.  Roberts  Funeral 

FUNERAL  services  for  Wilfred  S.  Roberts,  47, 
television  producer  and  director  of  Benton  & 
Bowles,  N.  Y.,  were  to  be  held  in  Larchmont, 
N.  Y.,  last  Saturday.  Mr.  Roberts  died  Wednes- 
day in  New  York  following  brief  illness. 
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Put  voir  UHF 


Do  you  require 
"single-direction"  coverage? 

If  so,  RCA  has  UHF  Pylons  that  can  produce 
horizontal  field  patterns  shaped  like  a  Car- 
dioid.  Figure  1  shows  the  calculated  pattern, 
and  a  measured  model  pattern,  of  a  "Cardioid 
directional"  Pylon.  Operating  frequency, 
532  Mc. 

Do  you  require  "elongated"  coverage? 

If  so,  RCA  has  UHF  Pylons  that  produce  a 
horizontal  field  pattern  shaped  like  a  peanut. 
Figure  2  shows  the  calculated  pattern,  and  a 
measured  model  pattern,  of  this  type  of  di- 
rectional Pylon  antenna. 

Do  you  require  "circular"  coverage? 

If  so,  RCA  has  a  wide  selection  of  UHF 
Pylons  that  produce  equal  signals  in  all 
directions. 

Do  you  want  BETTER  overall  coverage- 
lower  signal  losses? 

All  RCA  UHF  Pylons  (directional  and  cir- 
cular patterns)  have  built-in  "Beam  Tilt." 
Easily  adjusted  at  your  station  by  moving  the 
inner  conductor  of  the  antenna  up  and  down, 
this  feature  assures  best  possible  coverage, 
with  minimum  power  loss  in  vertically  polarized 
radiation. 


Do  you  need  BETTER 
"close-in"  coverage? 

New,  advanced  null  fill-in  system,  used  in 
conjunction  with  beam-tilting,  offers  ex' 
cellent  close-in  coverage — even  for  the  "diffi- 
cult" sites.  Figure  4  is  a  typical  measured 
vertical  field  pattern  of  an  RCA  UHF  Pylon. 
Figure  3  is  a  nearly  ideal  field-distance  curve - 
produced  by  a  "contour-engineered"  UHF 
Pylon  (actual  record  of  a  commercial  TV 
station  now  "ON-AIR"). 

How  much  UHF  gain  do  you  need? 

RCA  UHF  Pylons  (standard  circulars  and 
directionals)  can  be  furnished  with  gains  in 
the  order  of  3,  6,  9,  12,  21,  24  and  27  (see 
table).  No  tuning  compromises  in  RCA  UHF 
Pylons — with  resultant  loss  of  gain  (such  as 
caused  by  cross-polarized  components).  The 
gain  that's  published  is  the  gain  you  get! 

RCA  UHF  Pylon  design  is  simplicity— plus! 
Just  one  feedpoint  for  the  line  input 

You  find  no  protruding  elements  on  RCA 
UHF  Pylons.  The  smooth  surface  of  the  metal 
cylinder  is  the  antenna  itself.  No  physical 
connections  on  the  antenna.  Nothing  to 
bend  or  break  under  ice  or  wind  load.  Signal 
loss  in  rain  or  heavy  icing  is  negligible. 


FIGURE  3 
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—Use  an  RCA   contour- engineered 

UHF  Pylon  Antenna 


Power  input  ratings  up  to  50  KW* 


Select  the  RCA  UHF  Pylon  to  meet  your  requirements 


TV  Power 

Channel 

Type 

No.  of 

Gain  in 

Power 

Rating** 

Sections 

Db 

Gain 

KW 

DBK 

14-83 

TFU-24C* 

16 

13.8 

24 

50.0 

17.0 

14-30 

TFU-21DL 

14 

13.22 

21 

10.0 

10.0 

14-30 

TFU-24DL 

16 

13.8 

24 

10.0 

10.0 

31-50 

TFU-24DM 

16 

13.8 

24 

10.0 

10.0 

51-83 

TFU-27DH 

18 

14.31 

27 

10.0 

10.0 

14-30 

TFU-21  DAL 

14 

(Custom) 

Directional  Types:  Horizontal  pattern 

14-30 

TFU-24DAL 

shapes,  RMS  and  maximum  power  gains 

(Custom) 

depend  on  channel.  Beam-tilting  and 

31-50 

TFU-24DAM 

5  null  fill 

in  features  are  included.  All 

(Custom) 

directional  antennas  are  custom-built 

51-83 

TFU-27DAH 

and  specifications 

are  subject  to  in- 

(Custom) 

dividual  study  and  application. 

•Preliminary  data.  "Power  ratings  given  are  maximum  visual  power 
to  input  of  antenna  and  assume  aural  carrier  of  one-half  peak  of  visual 
sync. -rating.  For  other  values  of  aural  carrier  the  total  average  power  is 
1.1  X  TV  power  rating  listed  above. 

No  picture  deterioration  with  an  RCA -UHF 
Pylon -Transmitter  Combination,  even  when 
the  antenna  is  covered  with  four  inches  of  ice. 

RCA-UHF  Pylons  are  shipped  complete  in 
one  unit — "custom-tuned"  for  your  frequency 
at  the  RCA  factory — and  tested  by  the  most 
modern  methods  known  to  the  television  in- 
dustry. You  can  put  up  a  Pylon,  connect  the 
line,  and  throw  the  switch.  Tuning  is  not  re- 
quired at  your  station! 

4  NEW  BOOKS  ON  UHF 


RCA  supplies  specially  matched 
UHF  transmission  lines 

No  UHF  antenna  functions  properly  un- 
less your  transmission  line  matches 
your  antenna  closely.  RCA-designed 
line,  not  available  anywhere  else,  has 
measured  performance  (VSWR)  that 
is  better  than  1.05  to  1.0. 

RCA  UHF  TV  Waveguide 

RCA  supplies  complete  UHF  accessories 

Only  when  everything  in  your 
transmitting  system  is  matched — 
from  transmitter  to  antenna— can 
you  be  sure  of  maximum  perform- 
ance. In  this  respect,  RCA  can 
supply  each  and  every  accessory  required  to 
complete  a  UHF  antenna  installation,  including 
the  tower,  mitered  elbows,  line  transformers, 
spring  hangers,  dummy  loads,  wattmeters, 
frequency  and  modulation  monitors,  filter- 
plexers,  and  hardware— down  to  the  very  last 
bolt.  Everything  is  designed  specifically  to 
work  with  the  UHF  Pylon.  And  remember, 
everything  is  available  from  ONE  responsible 
equipment  manufacturer — RCA! 

For  planning  help,  call  your  RCA  Broad- 
cast Sales  Representative. 


•  12-page  brochure  on  RCA-UHF 

TV  Pylon  Antennas 

•  12-page  brochure  on  RCA's 

12.5  Kw  UHF  Transmitter 


•  12-page  brochure  on  RCA-UHF 

TV  Waveguides 

•  28-page  brochure  on  RCA-UHF 

Transmission  lines  and  fittings 


Ask  your  RCA  Broadcast  Sales  Representative  for  copies. 


RADIO  CORPORATION  of  AMERICA 

ENGINEERING  PRODUCTS  DEPARTMENT  CAMDEN.  N.J. 
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WTRI  CAPTURES 
THE  AUDIENCE! 

PROGRAMMING 

Star  studded  line-up  of  top 
rated  CBS  network  shows! 

POWER 

Highest  powered  UHF  station  in 
area  with  368  kw  at  r,:, 
maximum! 

COVERAGE 

Direct  Line-of-Sight  contact 
from  tower  to  entire  area 


BREAKFAST  CLUB 

Network:  ABC  and  ABC -TV  (simulcast) 

Time:  Mon.-Fri.,  8-9  a.m.  CST  (2/22/54) 

Sponsors  &  Agencies:  (Radio)  Quaker  Oats 
Co.  (Sherman-Marquette  Inc.),  8-8:15; 
Swift  &  Co.  (J.  Walter  Thompson  Co., 
McCann-Erickson  Inc.),  8:15-45;  Philco 
Corp.  (Hutchins  Adv.  Co.),  8:45-9; 
(Television) :  Sustaining 

Star:  Don  McNeill  and  cast  including  Sam 
Cowling,  Johnny  Desmond,  Eileen 
Parker,  Fran  Allison,  Eddie  Ballantine 
and  orchestra 

Producer:  Cliff  Petersen 

Directors:  Cliff  Petersen  (radio),  Lynwood 
King  (television) 

Radio  Technical  Supervisor:  Harry  Schu- 
macher 

Tv  Technical  Director:  Charles  DeJanovich 
Writer:  Eddie  McKean 


ONE  on  radio's  most  enduring  institutions, 
Don  McNeill's  Breakfast  Club,  took  to  tv  last 
Monday  as  a  steady  diet  and  the  fare  was  pala- 
table if  not  precisely  a  tv  gourmet's  delight. 

In  the  first  of  a  series  of  daily  simulcasts, 
for  which  ABC  hopes  to  entice  tv  advertisers, 
Mr.  McNeill  and  cast  ran  the  usual  gamut  of 
gimmicks  that  have  made  the  early-morning 
stanza  a  radio  habit.  Whether  it  will  so  be- 
come tv-wise  is  another  matter. 

Technically,  the  performance  was  good,  an 
achievement  in  itself  in  view  of  the  fact  that 
it  was  the  first  program  and  involved  complex 
cut-in  problems  with  the  commercials,  tapes 
of  which  were  used  for  the  radio  portion.  The 
camera  work  was  effective. 

The  radio  version  of  Breakfast  Club  has  been 
an  unqualified  success  through  the  years  and 
its  sponsors  have  stuck  with  it.  Last  Monday's 
transcribed  radio  commercials  were  cut  in  at 
the  opening  and  closing  of  the  quarter  hours. 
Yet,  despite  the  use  of  talent  pitches,  they 
could  not  have  been  expected  to  enjoy  an  in- 
tegration with  live  program  content  which  has 
been  Mr.  McNeill's  forte  and  the  basis  of  the 
radio  advertisers'  success. 

As  a  consequence,  and  because  it  seemed 
like  just  another  tv  show,  the  Breakfast  Club 
simulcast  conceivably  could  result  in  a  com- 
mercial as  well  as  viewer  disappointment  unless 
a  more  suitable  approach  is  found. 

*    •  * 


ON  YOUR  ACCOUNT 

Network:  NBC-TV 

Time:  Mon.-Fri.,  4:30  p.m. 

Star:  Win  Elliot 

Producer:  Bob  Qulgley 

Director:  Larry  White  of  Benton  &  Bowles 

Announcer:  Bob  Warren 

Writer:  Adrian  Spies 

Sponsor:  Procter  &  Gamble 


A  TRUTH-is-sadaer-than-fiction  series  titled  On 
Your  Account,  replete  with  long  faces,  generally 
pathetic  stories  and  some  mood  organ  music 
has  been  dampening  the  air  via  NBC-TV  for 
the  last  nine  months.  It  is  a  Monday  through 
Friday  half-hour  afternoon  series  starring  Win 
Elliot  in  the  role  of  the  kind  benefactor  who 
brings  to  the  viewing  public  the  problems  and 
difficulties  of  anyone  foolish  enough  to  get 
mixed  up  in  such  a  patronizing  exploitation. 

In  format  On  Your  Account  is  not  unlike 
Strike  It  Rich,  which  has  been  weeping  its  way 
through  a  long  and  successful  career  on  CBS- 
TV  and  NBC  Radio.  People  in  search  of 
financial  assistance  either  for  themselves  or  for 
what  they  consider  a  worthy  cause  are  invited 


to  submit  their  tales  of  woe  to  NBC-' 
Three  "contestants"  are  seen  on  the  show  e 
day.  Mr.  Elliot,  in  a  wonderfully  patei 
and  sympathetic  fashion,  helps  each  tell 
story.  Then  there  is  a  small  quiz  which  enal 
the  "contestant"  to  win  some  cash  apparei 
on  the  assumption  that  money  is  the  item  t 
can  solve  any  problem. 

On  Your  Account  has  a  deep  fascination 
the  brotherhood  of  man,  too.  The  value 
"friendship,"  in  case  the  viewer  isn't  aware 
it  already,  is  given  a  firm  plug  at  the  end 
each  show  when  the  "contestants"  are  as 
to  vote  among  themselves  to  decide  on 
winner  on  a  special  $100  prize.  Their  he; 
are  usually  in  the  right  place  and  the  teller 
the  saddest  story  takes  all.  In  addition  to  tl 
monetary  gains,  Procter  &  Gamble  sees  tc 
that  its  guests  leave  the  studio  with  a  la 
economy-size  box  of  Tide  soap  powder. 

When  Strike  It  Rich  was  reviewed  in  t 
column  mention  was  made  that  its  spoil 
might  dream  up  a  better  way  to  spend 
money.    The  same  can  be  said  of  On  Yi 
Account  and  Procter  &  Gamble. 


I'VE  GOT  A  SECRET 

Network:  CBS-TV 
Time:  Wed.,  9:30-10  p.m.  EST 
Goodson-Todman  Production 
Executive  Producer:  Gil  Sates 
Associate  Producer:  Allan  Sherman 
Director:  Frank  Satenstein 
Moderator:  Gary  Moore 
Sponsor:  Cavalier  Cigarettes 


A  QUIZ  show  varying  in  format  somewl 
from  more  standard  programs  of  this  type 
I've  Got  a  Secret,  televised  Wednesday  nig: 
on  CBS-TV.  In  this  case  there  is  little  evider 
that  a  strain  has  been  made  to  invent  a  s 
twist  or  gimmick  to  set  I've  Got  a  Secret  ap 
from  its  tv  ancestors  and  contemporaries.  I 
cause  it's  pretty  simple  and  direct  in  both  c< 
tent  and  production  it's  better  than  most  pai 
shows  now  on  the  air  which  wander  far  off 
beaten  path  in  hopes  of  proving  they're  a 
different. 

The  title  explains  the  program.    A  panel 
four  celebrities  appears  on  the  show  each  we 
along  with  several  participants  who  have 
crets  of  an  amusing  sort  which  the  panel  m 
guess.    Gary  Moore,  permanent  moderator 
the  show,  keeps  things  moving  at  a  usua 
good  pace.    Now  and  then  he  slips  up,  as 
did  on  the  Feb.  24  telecast,  allowing  questu 
and  answers  to  drag  out  to  a  point  where 
whole  business  gets  rather  monotonous. 

To  give  the  program  a  little  variety,  I've  ( 
a  Secret  sometimes  does  a  portion  of  the  t 
cast  outside  the  studio.  Last  week  Mr.  Mo 
left  CBS-TV  to  join  a  gentleman  outside 
studio  whose  secret  was  that  he'd  been  sitt 
on  top  of  a  flagpole  for  62  days.  Producti 
wise,  this  segment  was  well  handled  with  a  ca 
era  picking  up  Mr.  Moore  on  location  and 
other  in  the  studio  to  give  viewers  shots 
the  panel. 

One  "name"  contestant  is  featured  ev 
week.  Last  Wednesday,  comedian  Phil  Silv 
stimulated  a  few  laughs  as  guest  on  the  sh( 

On  the  panel,  Henry  Morgan  is  the  strong 
member  from  an  entertainment  standpoint.  I 
Morgan  seems  to  have  cooled  down  a  bit  sii 
the  days  a  few  years  ago  when  he  was  spoof 
sponsors  on  a  regular  radio  program.  But 
dry  wit  is  still  an  asset  to  I've  Got  a  Sec 


See  your 

HEADLEY-REED  Man 

for  Prime  Availabilities 
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Day  and  Night 

The  Southwest  listens  to  WOAI! 


The  ONLY  full-time  50,000  watt  station  covering 


the  Southwest  from  San  Antonio  is  WOAI. 


With  a  weekly  audience  of  377.817  families 


in  the  daytime  .  .  .  633.677  at  night  (SAMS) 


no  other  San  Antonio  station  even  approaches 


WOAI's  clear  channel  coverage.  Always  be 


sure  WOAI  of  Texas  is  on  your  advertising  list. 


It's  the  only  way  to  cover  the  Southwest 


so  well  .  .  .  day  and  night. 


WO 


"The  most  powerful  advertising 
influence  in  the  great  Southwest" 

1200  on  every  dial 
50,000  watts  clear  channel 
San  Antonio.  Texas 
NBC  affiliate 

represented  by  Edward  Petry  &  Co..  Inc. 


DCASTING 


Telecasting 


March  1,  1954    •    Page  15 


OPEN  MIKE 


wchs 


5000 


580 


the  tierney 
company 


Charleston 
west  Virginia 


cbs 


Hitchhike  on  Hitchhikes 

EDITOR: 

Was  more  pleased  than  usual  to  get  B*T 
this  week,  as  I'm  in  the  hospital  with  flu,  and 
your  magazine  patched  up  one  of  my  other- 
wise uncomfortable  hours. 

For  some  time  now,  the  newer  and  smaller 
am  stations  have  been  criticized  for  "double 
spotting."  I  have  had  occasion  to  view  four 
highly  successful  tv  operations,  and  all  are 
guilty  of  what  amounts  to  "quadruple  spot- 
ting." I  have  no  objection  this  ...  -I  find  most 
tv  spots  entertaining. 

Mr.  [Ben]  Duffy,  [president]  of  BBDO,  the 
world's  largest  timebuyer,  disagrees  with  me, 
the  world's  smallest  recipient  of  national  ad- 
vertising [B»T,  Feb.  22].  .  .  .  And  may  I  sign 
off  with  one  brief  hitchhiker,  "An  entertaining 
spot  never  hurt  nobody." 

W.  J.  Page,  Gen.  Mgr. 
WABZ  Albemarle,  N.  C. 

Program  Listings 

EDITOR: 

I  can't  agree  with  Mr.  [George]  Biggers 
[president]  of  ANPA  [and  of  Atlanta  News- 
papers Inc.]  when  he  states  that,  "radio  and  tv 
people  think  it  is  splendid  that  newspapers 
carry  the  news  of  their  program,  but  don't 
believe  in  using  their  own  mediums  to  'cross- 
promote' "  [B»T,  Feb.  15]. 

We  firmly  believe  in  cross-promotion,  and 
have  made  the  offer  to  leading  newspapers  in 
our  area.  For  instance,  the  Davenport  Dem- 
ocrat (Davenport,  Iowa)  has  worked  nicely 
with  us  in  a  number  of  instances.  When  they 
have  special  or  feature  stories  on  individuals 
in  our  market  area,  we  have  mentioned  this 
fact  on  newscasts  and  other  programs.  In  turn, 
they  have  given  us  feature  coverage.  .  .  .  The 
same  idea  has  also  been  carried  out  within 
our  two  sports  departments.  .  .  . 

George  J.  Volger,  Manager 
KWPC  Muscatine,  Iowa 

EDITOR: 

I  am  completely  flabbergasted  by  the  prom- 
inence given  in  Broadcasting  •  Telecasting 
to  the  magnanimous  utterances  of  the  great 
George  Biggers  on  the  subject  of  radio  program 
listings  in  newspapers,  when  Mr.  Biggers'  vicious 
newspaper  monopoly  in  Atlanta  categorically 
denies  a  listing  to  six  Atlanta-area  stations, 
three  of  them  in  Atlanta  proper,  while  printing 
a  listing  for  four  network-affiliates,  one  of 
which  just  happens  to  belong  to  his  news- 
paper. .  .  . 

And  then  Broadcasting  •  Telecasting  has 

the  unmitigated  gall  to  editorially  describe  his 

vilification  of  every  independent  station  in  the 

country  as  "enlightened."  .  .  . 

Robert  N.  Pinkerton,  Pres. 

WBGE  Atlanta 

[EDITOR'S  NOTE:  Neither  Mr.  Biggers'  speech 
nor  B'T  vilified  the  independent.  B-T's  edi- 
torial pertained  to  the  general  tenor  of  Mr. 
Biggers'  speech  which  advocated,  in  broad  terms, 
that  newspapers  cooperate  with  radio  and  tele- 
vision.] 

Claimed  Injustice 

EDITOR: 

In  the  Feb.  22  issue  of  Broadcasting  •  Tele- 
casting under  "At  Deadline"  in  reference  to 
WLAP-TV  suspension  of  building,  the  maga- 
zine quotes  Mr.  Gilmore  N.  Nunn,  president, 
as  saying:  "Lexington  has  few  uhf  sets,  gets 
some  intermittent  vhf  signals  from  Cincinnati 
and  Louisville." 

This  statement  is  really  an  injustice  to 
WAVE-TV  as  we  have  been  putting  a  clear, 
consistent  television  signal  into  Lexington  since 


our  channel  change  (to  ch.  3)  with  double 
tenna  height  and  increased  power  (100  kw) 
Charles   W.  Hill 
Promotion  Manager 
WAVE-AM-TV  Louisvill 

Managerial  Trappings 

EDITOR: 

...  I  am  sending  you  a  picture,  not 
cially  for  release,  but  thought  you  would  t 
interested  in  the  fact  that  a  station  manage 
really  has  headaches  and  needs  headache  pilli 
I  think  you  will  like  this  picture  especially  sine 
you  can  see  from  the  literature  on  my  desk  thi 
B»T  plays  an  important  part  in  every  radi 


man's  life.  You  truly  have  the  magazine  tha 
tells  the  story  and  gives  the  history  of  radii 
week  by  week. 

Jack  Shefrin,  General  Manage. 
WRNY  Rochester,  N.  Y. 


1 


Claim  Staked 

EDITOR: 

I  note  the  senior  senator  from  Colorado 
[Edwin  C.  Johnson]  on  Feb.  8  wrote  the  chair 
man  of  the  FCC.  The  letter  contains  a  bit  o 
learning,  "The  radio  spectrum  is  one  of  the 
most  valuable  assets  which  the  people  of  th( 
United  States  own." 

I  wonder  how  much  longer  this  will  bi 
going  on. 

So  strange  a  concept  leads  to  all  sorts  o; 
confusion.  .  .  .  The  philosophy  goes  somethinj 
like  this:  The  electromagnetic  wave  system,  t( 
the  extent  we  know  it,  begins  with  cosmii 
rays,  goes  on  through  gamma  rays,  x-rays  art 
ultra-violet  rays  and  passes  through  the  cola 
spectrum  to  infra-red,  thence  to  heat  wave 
and  into  the  radio  spectrum. 

As  I  understand  the  philosophy,  the  Congress 
of  the  United  States  [in  February  of  1927 
passed  a  law  taking  one  end  of  the  electro 
magnetic  spectrum  into  physical  possession  .  . 
wrapped  radio  frequencies  into  a  neat  parce' 
and  turned  them  over  to  the  Federal  Radio 
Commission.  ... 

Whether  or  not  cosmic  rays,  gamma  ray! 
and  x-rays  have  been  turned  over  to  the  Atomit 
Energy  Commission  I  do  not  pretend  to  know 

I  should  like  to  indicate  my  own  intentior 
to  preempt  the  key  of  B  flat  in  the  audible 
spectrum  and  I  don't  want  anyone  interfering 
with  it. 

Paul  M.  Segal 

Segal,  Smith  &  Hennessey 

Washington,  D.  C. 
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The  Sound  and  the  Jury 


On  WNAX-570,  the  sound  of  a  beautiful  voice — or  an  effective 
commercial — reaches  a  potential  jury  of  at  least  202,000  families, 
One  reason:  favorable  frequency.  At  570  kc  our 
5000  watts  projects  a  half  millivolt  240  miles.  (At 
1030  kc  132,000  watts  would  be  needed;  at  1330, 
778,000  watts.)  Transmission  from  one  of  the 
world's  tallest  AM  towers  (927')  over  land  noted  for  soil  con- 
ductivity (also  fertility:  our  5-state  coverage  area  yields  annual 
farm  income  of  $6  billion),  guarantees  a  favorable  reception  for 
your  sales  message. 

Verdict  (Diary  Study  5):  10  to  1  in  favor  of  WNAX-570, 
over  the  second  station  in  the  area;  top  rating  in  4-86}4  (97.3%) 
of  the  500  quarter-hour  segments  surveyed. 


sorb 


j[  li 


WNAX-570 

Yankton-Sioux  City 

CBS 

Represented  by  The  Katz  Agency 

WNAX-570,  a  Cowles  Station,  is  under  the  same  manage- 
ment as  KVTV — Channel  9,  Sioux  City,  the  tv  station 
reaching  31  farm-rich  counties  in  Iowa,  Nebr.  and  S.  Dak. 
with  556,500  population,  $653  million  in  '52  retail  sales. 


.Broadcasting   •  Telecastiw 
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FOR 
SALE 


475,000 
OWLS! 


In  Los  Angeles 
Owls  are  wonderful 
people  — they  eat  well, 
dress  well  and  enjoy 
the  niceties  of  good 
living.  Late  each  night 
475,000  of  them 
watch  television  (15.0 
average  tune-in  Pulse 
Oct.  through  Jan.) 
To  sell  this  late 
audience  plus  some 
early  birds,  check  the 
KNBH  "Bonus  Plan"! 
KNBH  — 4  Hollywood 
•  NBC  Spot  Sales 


our  respects 


to  WILLIAM  JOHN  BEATON 


DESPITE  a  tremendous  respect  for  television, 
William  John  Beaton,  general  manager  of  in- 
dependent KWKW-AM-FM  Pasadena,  Calif., 
has  untold  confidence  in  radio's  future.  He 
firmly  believes  it  will  continue  to  be  the  great- 
est mass  means  of  communication,  with  the 
independent  am  station  playing  an  even  greater 
part  in  community  life  and  progress. 

"Radio  is  still  a  growing  medium,  with  un- 
limited opportunities,"  he  says,  adding  that  his 
future  is  completely  contained  in  radio. 

Active  in  newspaper  promotion  and  advertis- 
ing for  many  years  before  joining  the  broad- 
casting industry  18  years  ago,  genial  Mr.  Bea- 
ton got  his  first  radio  experience  in  1927,  when 
the  Cleveland  Times  assigned  him  to  conduct 
a  daily  financial  report  and  weekly  sports  pro- 
gram on  WEAR  (now  WTAM)  that  city. 

Born  in  Cleveland  Sept.  26,  1905,  son  of  Mr. 
and  Mrs.  Ronald  John  Beaton,  he  was  edu- 
cated in  the  local  public  schools.  Taking  a 
short-cut  commercial  business  course,  he  went 
to  work  in  fall  of  1921,  at  15,  for  the  Scripps- 
McRae  League  of  Newspapers  (later  Scripps- 
Howard)  as  promotion  department  secretary 
and  copywriter. 

When  the  League  moved  headquarters  to 
New  York  18  months  later,  young  Mr.  Beaton 
shifted  to  the  Cleveland  Press'  national  promo- 
tion staff,  writing  copy  and  making  surveys. 
Six  months  later  the  Cleveland  Times  added 
him  to  its  circulation  department.  A  year 
later  he  became  classified  advertising  manager. 

Taking  a  leave  in  July  1925  to  visit  his  par- 
ents then  living  in  Miami,  he  found  the  sum- 
mer heat  unbearable  on  a  stop-over  in  Wash- 
ington, D.  C.  Checking  out  of  their  hotel,  he 
and  his  companions  "camped  out"  that  night 
at  the  foot  of  the  Washington  monument.  They 
awakened  the  following  morning  to  find  them- 
selves surrounded  by  an  amused  crowd.  The 
embarrassed  trio  packed  their  duffle  bags  and 
slipped  away  just  as  the  police  arrived. 

Short  of  money  on  reaching  Laurel,  Md., 
the  enterprising  Mr.  Beaton  took  a  job  for  the 
day  at  the  auto  race  track  hawking  soft  drinks. 
Profits  for  the  day  amounted  to  $15. 

Tending  his  father's  real  estate  office  during 
his  absence,  the  20-year-old  youth  on  his  sec- 
ond day  in  Miami  sold  three  lots  for  a  total  of 
$22,500,  making  a  commission  of  $1,125. 
From  then  on  he  was  in  the  real  estate  busi- 
ness, "and  living  up  to  the  money  I  made." 

With  the  collapse  of  the  Florida  real  estate 
boom  in  early  1926  he  went  to  work  for  the 
Miami  Daily  News  as  country  circulation  man- 
ager. A  delivery  truck  drivers'  strike  developed 
in  1927.  Mr.  Beaton,  doing  double  duty,  took 
over  one  of  the  trucks,  but  in  making  a  short- 
cut, wrecked  a  gas  station.   With  that  he  re- 


| 


signed  from  the  newspaper.  He  returned  to  tl 
Cleveland  Times  promotion  department  in  tl 
fall  of  1927,  and  for  the  next  five  months  al 
supervised  a  "prosperity"  edition  of  the  Clark 
burg,  (W.  Va.)  Telegram. 

In  the  summer  of  1928  he  became  field  rej 
resentative  for  the  White  Sewing  Machine  Co 
and  was  sent  to  southern  California  sever 
months  later  on  a  "quick"  business  trip.  M 
Beaton  arrived  in  time  to  attend  the  1929  Ca! 
fornia-vs. -Georgia  Tech  Rose  Bowl  game  ' 
Pasadena.  Liking  the  warm  climate,  he  resigni 
from  the  sewing  machine  company  and  short 
became  Los  Angeles  Daily  News  promotii 
manager.  Two  years  later  he  became  a  L 
Angeles  Examiner  district  circulation  manage 

Meanwhile  he  met  various  southern  Califc 
nia  radio  executives,  and  from  their  convers 
tions  Mr.  Beaton  felt  the  broadcasting  indust 
offered  greater  opportunities  than  the  field  1 
was  then  in.  He  became  an  account  executi' 
of  KMPC  Hollywood  (then  Beverly  Hills) 
September  1936.  During  five  of  the  eight  yea 
he  was  associated  with  that  station  he  was  rat^ 
its  top  account  executive.  His  biggest  sale, ; 
18-month  contract  placed  through  Walter  M 
Creery  Adv.,  was  to  the  Los  Angeles  Times  f< 
a  five-minute  newscast  every  hour  on  the  hot 

Mr.  Beaton  became  general  manager  i 
KWKW-AM-FM  Pasadena  in  1944  and  in  tl 
first  year  under  his  operation  business  triple 
It  has  shown  a  steady  increase  since. 

Emphasizing  music,  news  and  foreign  la 
guage  programming,  Mr.  Beaton  maintains 
policy  of  covering  all  major  civic  events.  1 
the  field  of  music  KWKW  is  the  only  westei 
station  with  a  regularly  scheduled  weekly  6 
minute  binaural  broadcast. 

Elected  president  of  the  California  Sta 
Radio  &  Television  Broadcasters  Assn.  in  N 
vember  1953,  he  is  also  a  three-times  past  pre! 
dent  of  the  Southern  California  Broadcaste 
Assn.  and  currently  is  on  its  board  of  director 
Mr.  Beaton  is  a  member  of  the  Pasadena  Rotai 
Club  and  also  is  a  director  of  the  Cathol 
Press  Council  of  Southern  California. 

He  was  married  on  Oct.  6,  1930,  to  the  fo 
mer  Beatrice  Smythe  of  Los  Angeles.  Thi 
live  in  the  Los  Feliz  district  there.  Their  fii 
children  include  Tessie  Ann  Damon,  22,  wi 
of  James  G.  Damon,  KNBH  (TV)  Hollywoc 
director  of  operations;  Fred,  20,  a  CPS  Holl; 
wood  page;  Roland,  18;  Barbara,  16,  and  Wi 
liam  John  Jr.,  5. 

Mr.  Beaton  cautions  members  of  his  staff  I 
be  conservative  rather  than  exuberant,  but  i 
retain  their  enthusiasm.  He  insists  that  tht 
never  misrepresent,  nor  knock  a  competito 
instead,  he  advises,  emphasize  the  services  < 
your  own  station. 
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...WITH  OUR 
COMPLIMENTS 


QtiiZ  A  new  edition  (the  10th) 
of  a  ready-reference  source  book  of 
valuable  information  concerning  the 
American  Railroads  —  their  history, 
physical  characteristics,  traffic,  opera- 
tions and  services.  Presented  in  con- 
venient question-and-answer  form. 


HIGHLIGHTS  First  edition  of  a 
compendium  of  significant  events  and 
incidents  in  railroad  history  —  famous 
"firsts",  identified  as  to  time  and  place. 


First  edition.  A  collec- 
tion of  odd  and  interesting  facts  about  the  rail- 
roads .  .  .  presented  in  cartoon  style.  Somewhat 
on  the  lighter  side  of  railroading  down  through 
the  years. 


THIS 
COUPON 


ting    •  Telecasting 


ASSOCIATION  OF  AMERICAN   RAILROADS  bt 

924  TRANSPORTATION  BUILDING  •  WASHINGTON  6,  D.  C. 

Please  send  me         □  QUIZ 
a  free  copy  of  the         n  HIGHLIGHTS 
booklets  checked 

□  RAIL  ODDITIES 

MY  NAME  

ADDRESS  

CITY  STATE  
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"Bui  is  this  one 

REALLY  complete?' 

If  you  want  to  be  100%  "thorough"  in  covering  Kentucky  with 
radio,  more  power  to  you — and  you'll  need  plenty! 

On  the  other  hand,  if  you  want  to  reach  51.3%  of  the  State's 
total  purchasing  power,  at  minimum  cost,  you  can  do  it 
with  just  one  station!  5000-watt  WAVE  delivers  the  big 
Louisville  Trading  Area  intact — covers  it,  plus  a  quarter-billion 
dollar  chunk  of  Southern  Indiana,  thoroughly,  and  without 
waste  circulation.  To  get  the  remaining  48.7%  of  the  State's 
income,  you  need  many  of  Kentucky's  47  other  radio  stations. 

Check  NBC  Spot  Sales  for  full  details! 


5000  WATTS 

NBC  AFFILIATE 


WAVE 

LOUISVILLE 


NBC  Spot  Sales,  Exclusive  National  Representatives 


JOHN  PAUL  MARSICH 


on  all  accounts 

JOHN  PAUL  MARSICH,  chief  timebuyer  for 
Kudner  Agency,  New  York,  is  one  of  the  most 
expert  buyers  of  network  time  in  the  business. 

"John,"  one  of  his  associates  confided,  "is 
about  as  nice  as  he  is  capable,  and  I  think  he'si 
one  of  the  most  capable  guys  around." 

Mr.  Marsich's  advertising  career  began  at 
NBC  in  1940.  Prior  to  that  he  had  attended 
Columbia  and  New  York  U.,  majoring  in  busi- 
ness administration.  He  supported  himself 
through  school  by  playing  the  trumpet  at 
in  New  York  bands. 

His  first  job  at  NBC  was  in  the  treasurer's 
department,  from  which  he  was 
first  to  the  research  department  and  then  to 
the  television  staff. 

In  1943  he  left  the  network  for  the  wan. 
As  a  lieutenant  in  the  Navy  he 
the  LST  Medium  until  the  end  of  hostilities, 
whereupon  he  returned  to  the  television  de- 
partment of  NBC. 

By  1949  he  had  advanced  to  supervisor  of 
production  costs  on  all  network  shows.  It  was; 
his  job  to  estimate  expenses  on  every  item  in 
a  program  except  time  costs.  He  served  in 
that  capacity  until  August  of  the  same  year 
when  he  accepted  an  offer  from  Kudner  tc 
join  the  agency  as  assistant  business  manager 
of  the  radio  and  television  department.  Less 
than  a  half  year  later  he  was  named  to  the 
post  of  head  timebuyer  at  the  agency.  In  that 
capacity,  he  participates  in  the  purchase  and 
clearance  of  nearly  $15  million  worth  of  net- 
work shows  annually. 

Among  the  shows  he  has  bought  and  cleared 
are:  Buick's  Milton  Berle  show  on  NBC-TV;i 
Schick's  Jackie  Gleason  on  CBS-TV;  U.  S 
Tobacco's  Martin  Kane  on  NBC-TV;  Texas 
Co.'s  Metropolitan  Opera  on  ABC  Radio,  and 
Goodyear's  Greatest  Story  Ever  Told,  also  OB 
ABC  Radio.  In  addition  he  has  been  im- 
portantly instrumental  in  placing  the  wide* 
spread  special  events  schedule  of  General  Mo- 
tors. 

Mr.  Marsich  was  married  to  Agnes  Reed  ir 
March  1952.  They  live  at  Beechhurst,  Lon& 
Island. 

His  hobbies  include  golf  (he  shoots  in  tlu 
90's)  and  music  (jazz  and  classics). 
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-  KING 

in  the 


r    WKRC  RADIO 
reigns  in  Cincinnati  in 
Quarter  Hours  Monday 
through  Friday* 

A"  top  ten  daytime  and  nine  of  th« 

*Nov.— Dec.  Pulse 


Kenneth  W.  Church 
National  Sales  Manager 
Radio  Cincinnati,  Inc. 


CINCINNATI 

REPRESENTED  BY  THE  KATZ  ACENCY-OBS  RADIO  NETWORK 


nve  love 
people 

22.  OOO  of  them 

for  that  is  the  number  of 
votes  cast  for  60  families 
who  selected  the  music  on 
FAMILY  CHOICE 

WHAT  IS  FAMILY  CHOICE? 

A  two  hour  musical  portion 

of  MORNING  DIGEST  in  which 

Roanoke  families  acted  as 

program  directors. 

(the  most  popular  won  a  '54  Plymouth) 

AND  MORNING  DIGEST? 

Offers  4  hours  of  the  best 
radio  listening  in  Roanoke 
each  morning,  5:30  to  9:30 

Your  AVERY-KNODEL  man  can 

tell  you  all.    Just  call  him! 
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Sh enantioah  Lite  Stations. 
Incorporated 
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1,000  10,600 

watts  watts 

dial  dial 

610  AM  99.1  FM 


MILESTONES 


►  DOUBLE  anniversary  was  celebrated  on  a 
special  half-hour  Don  Lee  Broadcasting  Sys- 
tem-^ Ika-Seltzer  Newspaper  of  the  Air  in1 
Hollywood  yesterday  (Sunday),  commemorating 
the  20th  year  of  the  program  and  the  start  of 
newscaster  Glen  Hardy's  career  as  a  radio  re- 
porter. Governors  of  six  western  states  broad-i 
cast  congratulations  during  program,  which! 
highlighted  news  during  the  20  years  of  spon-' 
sorship  by  Miles  California  Co.,  L.  A.,  (division 
of  Miles  Laboratories  Inc.,  Elkhart,  Ind.),  pre- 
sented for  over  15  years  on  Don  Lee  network. 

►  STERLING  V.  COUCH,  traffic  manager  of 
WDRC  Hartford,  Conn.,  has  observed  his  26th 
anniversary  with  the  station.  Mr.  Couch  has 
for  years  arranged  religious  and  educational 
programs  for  WDRC-AM-FM  and  has  emceed 
a  children's  program. 


KTUL  Tulsa's  20th  anniversary  was  cele- 
brated in  a  "cutting"  of  the  "cake"  atop 
the  CBS  Radio  affiliate's  marquee.  Per- 
forming the  honors  are  L.  A.  Blust  Jr  (I), 
vice  president-general  manager  of  Tulsa 
Broadcasting  Co.,  licensee,  and  R.  P.  (Bud) 
Akin,  senior  member  of  the  KTUL  sales 
staff,  who  completed  his  own  20th  anni- 
versary with  the  station  Feb.  5. 


►  WOR  New  York  celebrated  its  32nd  year 
on  the  air  last  Monday.  To  commemorate  the 
occasion,  John  R.  Gambling,  on  his  7:15  a.m. 
show,  played  a  record  of  the  late  Al  Jolson 
singing  "April  Showers."  It  was  this  record; 
that  put  WOR  on  the  air  on  Feb.  22,  1922.  j 

►  AS  the  initial  event  in  a  year-long  celebra^ 
tion  of  the  30th  anniversary  of  city-owned,1 
WNYC  New  York,  the  station  broadcast  its 
15th  annual,  four-day  American  Music  Fest- 
ival. Seymour  N.  Siegel,  director  of  radio 
communications  for  the  City  of  New  York, 
said  nearly  125  hours  of  air  time  were  devoted 
during  this  period  to  the  whole  range  of  Amer- 
ican music. 

►ARTHUR  HULL  HAYES,  CBS  vice  presi- 
dent and  general  manager  of  KCBS  San  Fran- 
cisco, has  celebrated  completion  of  20  years', 
service  with  the  network. 

►  WNOX  Knoxville,  Tenn.,  has  celebrated  the 
18th  anniversary  of  its  hillbilly  program,  Afuf-.' 
day  Merry -Go-Round.  M.  C.  Lowell  Blanchard 
highlighted  six  birthday  shows  with  hillbilly  va- 
riety and  audience  giveaways. 


►WEAV  Plattsburg,  N.  Y.,  has  marked  i 
19th  year  of  broadcasting. 


►  WEFM  (FM)  Chicago,  Zenith  Radio  Corp.i 
outlet,  commemorated  its  14th  anniversaryi 
last  month  with  presentation  of  "lasting  vocal 
masterpieces  of  music,"  according  to  Ted  Leit-; 
zell,  WEFM  manager.  Station  went  on  the  air 
Feb.  26,  1940,  with  a  "good  music"  policy  and 
as  a  pioneer  Chicago  fm  operation. 
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Open  Letter  to  Editors: 

The  Pan-American  Coffee  Bureau  believes  that  every  American  deserves 
to  know  the  true  facts  about  coffee.  We  have,  therefore,  published  the  following  message,  and  delegations 
of  American  housewives  and  editors  are  now  in' Brazil  "Seeing  for  Themselves." 


WHY  THE  BRAZILIAN  GOVERNMENT 
HAS  INVITED  AMERICANS  CONCERNED 
ABOUT  COFFEE  PRICES  TO 
COME  TO  BRAZIL 


TO  v  SEE  FOR  YOURSELF 


In  order  to  clear  the  atmosphere  of  doubt  and  rumor 
about  the  reasons  for  the  rise  in  coffee  prices,  Brazil 
— through  the  Brazilian  Coffee  Institute,  has  invited 
a  group  of  observers  to  come  to  Brazil,  see  for  them- 
selves and  report  back  to  you. 

Those  invited  include  members  of  Congress,  lead- 
ing publishers  and  writers,  and  representative  house- 
wives. Those  who  accept  will  visit  typical  coffee  farms, 
coffee  warehouses  and  the  coffee  shipping  ports.  They 
will  be  free  to  investigate  where  and  what  they  wish. 
Their  questions  will  be  answered  fully  and  frankly. 

Brazil  will  welcome  this  group — just  as  it  welcomes 
the  Congressional  and  Federal  Trade  Commission  in- 
vestigations— as  an  opportunity  to  lay  before  you,  the 
consumer,  the  full  story  behind  present  coffee  prices. 

BRIEFLY  STATED,  HERE  ARE  THE  FACTS 

THE  FIRST  BIG  FACT:  Last  July,  when  we  in  the 
United  States  were  enduring  midsummer  heat,  part 
of  the  great  coffee-producing  area  of  Brazil  was  struck 
by  killing  frost.  It  was  midwinter,  then,  south  of  the 
Equator. 

Overnight  hundreds  of  millions  of  coffee  trees  were 
destroyed  or  severely  damaged  in  the  States  of  Parana 
and  Sao  Paulo.  These  trees  would  have  produced 


nearly  half  a  billion  pounds  of  coffee.  With  the  cold- 
blight,  this  mountain  of  coffee  was  lost. 

THE  SECOND  BIG  FACT:  This  lost  coffee  cannot  be 
replaced  overnight.  It  takes  five  years  for  a  new  coffee 
tree  to  mature  and  bear  in  quantity.  It  takes  two  to 
three  years  for  a  frost-blighted  tree  to  recover  and 
produce  again. 

After  the  war,  coffee  producers  had  anticipated  an 
increase  in  the  demand  for  coffee.  Hundreds  of  mil- 
lions of  new  trees  were  planted,  particularly  in  Brazil, 
during  the  late  forties  and  early  fifties — but  many  of 
these  new  trees,  which  were  just  about  ready  to  yield, 
were  killed  or  damaged  by  the  July  frost. 

THE  THIRD  BIG  FACT:  Americans  understand  the 
age-old  law  of  supply  and  demand.  When  frost  hits  the 
citrus-growing  areas  of  Florida  or  California,  the 
price  of  oranges  and  grapefruit  goes  up.  When  hous- 
ing is  short,  rentals  go  up.  When  drought  destroys  the 
pasture  lands  of  the  dairy  regions,  the  price  of  milk 
goes  up.  Today,  largely  because  of  a  frost  in  Brazil, 
the  price  of  coffee  has  risen. 

When  supply  catches  up  with  demand,  you  may  be 
sure  the  law  will  continue  to  work — this  time  for  you. 
But  even  at  the  average  retail  price  prevailing  today 
the  cost  to  you,  the  consumer,  of  home-brewed  coffee 
is  no  more  than  2%  cents  a  cup. 


PAN-AMERICAN  COFFEE  BUREAU,  120  WALL  STREET,  NEW  YORK  5,  N.  Y.  •  BRAZIL  •  COLOMBIA  •  COSTA  RICA 
CUBA  •  DOMINICAN  REPUBLIC  •  ECUADOR  •  EL  SALVADOR  •  GUATEMALA  •  HONDURAS  •  MEXICO  •  VENEZUELA 

©1964 
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With  four  television  stations  now  transmitting  in  the  Houston-Gulf  Coast  area, 
KPRC-TV  remains  FIRST  in  everything  that  counts.  Houston's  large,  growing  view- 
ing audience  (over  300,000  TV  sets  in  the  coverage  area)  consistently  elects 
Channel  2  for  the  best  in  programming  .  .  .  the  most  and  best  in  talent  .  .  .  tops 
in  news  and  newsreel  coverage  .  .  .  the  best  in  performance! 


Houstonians  look  to  KPRC-TV  for  leadership  .  .  .  because  Houstonians  know 
KPRC-TV  is  FIRST. 

For  the  lowest  cost  per  thousand  and  the  highest  percentage  of  results,  buy 
^-TV.  Call  Edward  Petrv  and  Comoanv.  or  write  direct  for  availabilities. 


IN  COVERAGE* 

KPRC-TV  serves  the  rich  Gulf  Coast  market,  which  includes  Houston 
and  Harris  County,  the  Nation's  12th  ranking  market  in  net  effective 
buying  power. 


PRIMARY  AREA 

220  uv/m 


Population 
Families 


1,333,300 
386,900 


Effective  Buying 
Income 


Net    $2,265,815,000 

Per  Capita  $  1,114 

Per  Family  $  3,887 

Retail  Sales...  $1,570,808,000 

Rural  Families.  88,300 


SECONDARY  AREA 

(Includes  Primary  Area)  30  uv/m 

Population  .  .  .  1,695,000 
Families    490,600 


Effective  Buying 
Income 

Net    $2,804,765,000 

Per  Capita  $  1,040 
Per  Family  $  3,714 

Retail  Sales...  $1,693,225,000 

Rural  Families.  124,600 

Source:  Sales  Management's 
Survey  of  Buying 
Power  1953 


More  reach 
...better 
pickings 


When  you're  vising  spot  radio 
to  cover  a  national  market, 
you  want  all  the  reach  you  can 
get.  You  want  stations  like 
WJR,  which  gives  you  the  best 
possible  radio  coverage  of  a 
broad  market  of  15  miUion 
people,  some  10%  of  the 
nation's  buying  power.  This  is 
the  kind  of  mass  advertising 
that  means  real  efficiency  for 
every  dollar  you  spend.  Ask 
your  Henry  I.  Christal  repre- 
sentative about  WJR. 


The  Great  Voice  of  the  Great  Lakes 


Detroit 

50,000  watts    CBS  Radio  Network 


WJR's  primary  coverage  area: 
15,000,000  customers 
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BC  RADIO  AFFILIATES  GET 
PLAN  FOR  SPOTS  ON  NETWORK 

Controversial  plan  has  drawn  the  ire  of  station  representatives,  who 
claim  it  is  an  invasion  of  the  spot  field,  and  has  yet  to  gain  approval 
of  the  network's  affiliates.  The  network  wants  a  go-ahead  by  April. 


iMBC's  controversial  plan  for  selling  one-minute 
participations  in  network  radio  programs  was 
but  to  the  network's  affiliates  officially  last 
week.  * 
!  Disclosure  of  the  proposal,  which  NBC  of- 
ficials refused  to  reveal  or  discuss  publicly  but 
jvhich  appeared  to  be  a  refinement  and  exten- 
sion of  plans  that  the  network  outlined  to  af- 
filiates last  fall  [B«T,  Sept.  21,  1953],  brought 
enewed  rumblings  from  station  representation 
jirms  branding  it  a  clear  invasion  of  the  spot 
held.  It  carried  the  blessings,  however,  of  a 
majority  of  the  NBC  Radio  Affiliates  Committee 
Representatives  with  whom  details  were  sur- 
veyed Tuesday. 

NBC  was  said  to  be  hopeful  of  getting  the 
plan  into  operation — on  what  would  amount 
to  a  trial  basis  probably  extending  to  the  end 
A  of  the  year,  according  to  the  understanding  of 
'^affiliates  committee  representatives — during  the 
week  of  April  4.  Desire  to  get  off  the  ground 
'as  quickly  as  possible  was  attributed,  at  least 
in  part,  to  competitive  factors,  since  CBS  Radio 
has  promised  its  affiliates  it  will  make  no  rate 
Revisions  before  Aug.  24  and  accordingly  would 
not  be  able  to  make  major  counter-moves  be- 
fore that  time.  NBC  officials  were  quoted  as 
saying  they  considered  the  plan  "essential"  for 
the  network's  "continued  progress." 

Affiliation  Contract  Amendment 

The  NBC  plan  requires  approval  of  affiliates 
through  amendment  of  their  affiliation  con- 
tracts, and  NBC  officials  were  represented  as 
being  uncertain  as  to  the  minimum  number  of 
acceptances  that  would  be  necessary  to  ef- 
fectuate it. 

Salient  features  of  the  plan  were  described 
as  follows: 

•  On  four  specific  programs  NBC  would  be 
allowed  to  sell  one-minute  participations.  Pro- 
grams initially  available  were  listed  as  the  three 
jquarter-hour  strips  which  comprise  NBC'sj 
I'Three  Plan" — Weekend  (Sunday,  4-6  p.m.), 
\Road  Show  (Saturday,  2-6  p.m.),  and  Big 
[Preview  (Saturday,  7:30-9:30  p.m.) 

•  In  the  so-called  "participation  programs," 
^advertisers  would  be  permitted  to  buy  one  or 
'more  announcements — but  would  be  required 
to  use  all  stations  carrying  the  program — at  a 
fixed  cost  for  time,  plus  talent  fee.  Indications 
were  that  NBC  intended  to  offer  eight  partici- 
pations per  hour,  in  which  case  the  advertiser 
[would  pay  one-eighth  of  the  hourly  rate  for 
i time,  plus  a  talent  tab. 

|  •  Station  compensation  would  follow  a 
[similar  arrangement.  Assuming  eight  partici- 
pations per  hour,  for  each  one  sold  the  affiliate 
would  be  paid  one-eighth  of  his  network  hourly 
rate. 

•  Stations  would  be  permitted  to  sell  their 


own  spot  in  any  segments  in  which  NBC  had 
sold  at  least  one  but  not  all  available  participa- 
tions. NBC  would  waive  co-op  fees  in  the  case 
of  such  sales,  at  least  for  the  present,  but  time 
thus  sold  locally  would  be  subject  to  recapture 
in  event  of  subsequent  sale  by  the  network. 

•  A  review  of  the  entire  operation  would  be 
made  at  a  meeting  of  affiliates  at  the  end  of 
the  year,  the  implication  being  that  its  success 
or  failure  in  the  meantime,  and  degree  of  ac- 
ceptance by  affiliates,  would  determine  whether 
it  should  be  continued,  expanded  or  abandoned. 

Details  in  Letter 

Details  of  the  proposal  were  outlined  in  a 
letter  sent  out  to  NBC  Radio  affiliates  last  week 
by  Robert  D.  Swezey  of  WDSU  New  Orleans, 
chairman  of  the  affiliates  committee,  and  Har- 
old Essex  of  WSJS  Winston-Salem,  committee 
secretary-treasurer.  Many  affiliates  had  not  re- 
ceived their  copies  by  late  last  week,  so  their 
reaction  could  not  be  appraised  immediately. 

From  station  representation  circles,  however, 
came  strong  protests  that  NBC  was  attempting 
"another  inroad"  on  spot  business  and  that  the 
move  "would  siphon  off — there's  no  question 
about  it — spot  business  from  the  stations." 

Since  the  basic  features  of  the  proposal  had 


been  known  since  last  September,  the  apparent 
inclusion  of  the  "Three  Plan"  programs  in  the 
new  operation  drew  special  fire  from  representa- 
tives' spokesmen.  Under  the  "Three  Plan"  as 
it  has  operated  up  to  now,  the  advertiser  has 
been  required  to  buy  at  least  three  participa- 
tions. Under  the  new  plan,  he  could  buy  as  few 
as  one. 

The  "Three  Plan"  currently  has  three  spon- 
sors: Lewis-Howe  (Turns),  Hudnut,  and  Car- 
ter Products.  Programs  comprising  it  are  three 
15-minute  five-a-week  programs,  one  in  morn- 
ing time,  one  in  late  afternoon,  one  in  evening: 
Second  Chance  (11:45  a.m.  to  noon);  It  Pays 
To  Be  Married  (5:45-6  p.m.),  and  Fibber 
McGee  &  Molly  (10-10:15  p.m.). 

Other  Series  Not  Sold 

None  of  the  other  series  identified  as  avail- 
able for  participating  sponsorship  has  been 
sold.  Weekend  and  Big  Preview  went  on  the 
air  last  fall;  Road  Show  started  in  January. 

Although  NBC's  decision  to  waive  co-op  fees 
in  the  case  of  spots  sold  locally  in  the  shows 
involved  was  said  to  represent  a  reversal  of  an 
earlier  plan  to  make  a  percentage  charge  in 
such  cases,  station  representation  spokesmen 
took  little  comfort  from  the  local-sales  idea. 
What  national  advertiser,  one  representative 
asked,  would  consider  buying  announcements 
in  these  programs  on  a  national  spot  basis  when 
his  time  might  be  reclaimed  by  the  network 
next  week? 

NBC's  President  Sylvester  L.  Weaver  Jr., 
however,  in  leading  network  officials  in  discus- 
sions of  the  plan  with  the  affiliates  at  last  Tues- 
day's meeting,  emphasized  the  flexibility  which 
the  plan  allows  and  reiterated  his  view  that  it 


NBC  ENTERPRISES  FORMED  UNDER  COTT 


NBC  last  week  was  forming  a  fifth  major 
division,  known  as  NBC  Enterprises,  to  pro- 
mote, exploit  and  merchandise  properties  and 
activities  of  NBC. 

Ted  Cott,  operating  vice  president  of  the 
NBC  Radio  Net- 
work, was  designated 
to  head  the  new  unit 
as  vice  president  in 
charge,  but  also  will 
continue  in  his  net- 
work activities.  In 
his  new  post  he  will 
report  to  NBC  Ex- 
ecutive Vice  Presi- 
dent Robert  W. 
Sarnoff,  while  in  his 
network  vice  presi- 
dency he  will  con- 
tinue to  report  to 
William  H.  Fine- 
shriber  Jr.,  vice  president  in  charge  of  the  ra- 
dio network. 

First  unit  of  the  new  division  already  has 
been  set  up — a  souvenir  shop  on  the  mezzanine 
floor  of  the  RCA  Bldg.  Aimed  at  the  profitable 
market  of  sightseers  on  the  NBC  tour,  the  shop 
will  handle  photograph  albums  (featuring  pic- 
tures of  NBC  talent,  etc.),  cook  books,  post- 


COTT 


cards,  balloons,  and  similar  gift-shop  items  with 
an  NBC  tie-in. 

Tours  by  the  NBC  television  opera,  publi- 
cation of  an  NBC  Almanac  and  franchising  of 
department  stores  for  the  sale  of  items  based  on 
NBC  properties  were  other  projects  being  con- 
sidered for  future  development. 

Some  of  the  activities,  officials  said,  may  be 
"farmed  out"  to  other  firms,  including  the 
Kagran  Corp.,  which  was  set  up  by  NBC, 
Martin  Stone,  and  "Buffalo  Bob"  Smith  to 
merchandise  Howdy  Doody  characters. 

One  of  the  most  immediate  prospects  for 
exploitation  was  said  to  be  NBC-TV's  forth- 
coming new  hour-long  daytime  Home  show, 
with  the  idea  that  books  may  be  issued  based 
on  several  departments  of  the  program — cook- 
ing, gardening,  fashions,  "how-to-do-it,"  etc. 
Spokesmen  also  reported  that  extensive  promo- 
tion and  merchandising  campaigns  are  being 
planned  for  Ding  Dong  School,  Today,  Fibber 
McGee  &  Molly,  Dragnet,  Victory  at  Sea, 
among  others. 

Mitchell  Benson  has  been  named  director  of 
NBC  Enterprises,  while  Sidney  Rubin  is  man- 
ager of  licensing;  Frank  Fitzgerald,  operations 
manager,  and  Ted  Zaer,  business  manager. 
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will  attract  new  advertisers  to  network  radio. 

It  is,  he  said,  "adapting  the  magazine  con- 
cept to  radio" — an  adaptation  which  Mr. 
Weaver  earlier  introduced  into  television.  He 
contends  that  selling  smaller  and  therefore  less 
expensive  segments  of  radio  time  will  broaden 
the  base  of  the  medium,  enabling  more  adver- 
tisers to  use  it  and  encouraging  greater  use  by 
those  already  in  radio,  and  thus  will  develop 
more  prospects  not  only  for  network  but  also 
for  station  representatives. 

Most  members  of  the  affiliates'  group  clearly 
were  impressed  by  the  network  arguments.  The 
letter  from  Messrs.  Swezey  and  Essex  said 
that  while  acceptance  or  rejection  of  the  plan 
is  a  matter  for  individual  affiliate  decision  "the 
majority  of  your  representatives  feel  that  in  the 
circumstances  outlined  above  the  proposal  is 
acceptable  and  constructive  and  in  the  opinion 
of  the  network  essential  for  its  continued  prog- 
ress." 

Full  Network  Stressed 

The  affiliates'  representatives  were  said  to 
have  been  especially  insistent  that  advertisers 
buying  participations  be  required  to  buy  the 
full  available  network  and  not  be  allowed  to 
pick  certain  stations  and  at  the  same  time  to 
omit  others. 

Affiliates  on  hand  for  the  meeting,  in  addi- 
tion to  Messrs.  Swezey  and  Essex,  included 
E.  R.  Vadeboncoeur,  WSYR  Syracuse;  Robert 
Hanna,  WGY  Schenectady;  Milton  Greene- 
baum,  WSAM  Saginaw;  Richard  Mason,  WPTF 
Raleigh,  and  George  Norton,  WAVE  Louisville. 
Absent  were  committeemen  Clair  R.  McCol- 
lough,  the  Steinman  Stations,  and  Paul  W. 
Morency,  WTIC  Hartford.  Network  delegation 
included  President  Weaver,  Executive  Vice 
President  Robert  W.  Sarnoff;  Ted  Cott,  operat- 
ing vice  president  for  the  radio  network;  Sta- 
tion Relations  Vice  President  Harry  Bannister, 
and  Administrative  Vice  President  David  C. 
Adams. 

As  explained  in  the  letter  from  Messrs. 
Swezey  and  Essex,  payment  to  stations  would 
be  made  in  accordance  with  the  following 
formula: 

Compensation  for  each  participation  sold  in 
an  hour  program  will  amount  to  that  percentage 
of  the  compensation  the  station  would  receive 
on  the  sale  of  one  hour,  in  the  time  period  in 
which  the  program  is  broadcast,  as  is  equalled 
by  the  number  of  participations  available  for 
sale  divided  by  100.  For  example,  if  there  are 
eight  such  participations  available  for  sale  in 
an  hour  program,  the  compensation  for  each 
participation  sold  will  amount  to  12'/2%  of  the 
compensation  the  station  would  receive  on  the 
sale  of  a  one-hour  program  in  the  same  time 
classification. 

For  programs  of  other  lengths,  the  factors 
of  division  are  50  for  half-hour,  25  for  quarter- 
hour,  and  200  in  those  instances  of  two-hour 
shows. 

Agreement  Provisions  Given 

The  arrangement  permitting  affiliates  to  sell 
spots  in  these  shows  provides: 

In  any  segment  where  at  least  one  network 
participation  has  been  sold  the  stations  may 
sell  any  cued  announcement  availabilities  on 
run  of  schedule,  that  is,  subject  to  immediate 
removal  to  another  unsold  availability  with  a 
segment  of  the  program  in  order  to  permit  a 
network  order  to  be  filled. 

The  Swezey-Essex  letter  also  notes  that,  for 
these  programs,  the  network  has  waived  co-op 
fees  until  a  meeting  with  the  affiliates  com- 
mittee next  December,  when  the  entire  opera- 
tion will  be  reviewed. 

Page  28    •    March  1,  1954 


AD  VtKllbtKb  &  AUtNUtb 


GARDEN  GUILD  HEAD  ANSWERS  BBB  STORY 


Garden  Guild  is  an  'honest 
nursery  business/  says  its  pres- 
ident, John  T.  Southwell,  who 
makes  promise  that  'mistakes 
will  not  be  repeated.' 

GARDEN  Guild  of  America,  which  met  up 
with  problems  as  a  result  of  non-delivery  of 
rose  bushes  ordered  by  listeners  to  its  radio 
spot  announcement  campaign  a  few  months 
ago  [B»T,  Jan.  4],  is  an  "honest  nursery  busi- 
ness" whose  "mistakes  will  not  be  repeated" 
and  it  "will  be  in  business  for  many  years  to 
come." 

This  assurance  was  given  last  week  by  John 
T.  Southwell,  Garden  Guild  president,  in  a 
statement  answering  an  article  in  a  St.  Louis 
Better  Business  Bureau  bulletin  which,  Mr. 
Southwell  said,  was  "replete  with  inaccuracies, 
misstatements,  and  misleading  statements"  about 
his  organization.  He  said  the  bulletin  claimed 
there  is  no  "Blue  Rose,"  which  the  Garden 
Guild  formerly  offered  for  sale,  but  that  the 
national  BBB  itself  had  reported  last  Novem- 
ber that  "authorities,  nurserymen  and  growers 
had  been  referring  to  this  rose  ...  as  the  Blue 
Rose  for  over  40  years."  His  statement  con- 
tinued. 

Too  Busy  With  Customers 

"I  see  no  point  in  wasting  time,  paper  and 
energy  refuting  the  St.  Louis  article  point  by 
point — though  it  can  be  done.  My  staff  and  I 
are  busy  taking  care  of  our  customers.  True, 
the  Post  Office  received  a  number  of  complaints 
on  delayed  shipments,  wrong  variety  of  roses, 
etc.  We  know  that,  and  have  worked  night 
and  day  in  the  past  weeks  to  remedy  it.  We 
are  now  working  night  and  day  to  see  that  we 
are  able  to  fulfill  the  wants  of  our  customers 
this  spring.  I  have  not  time  for  calling  names, 
answering  charges,  or  making  counter-charges. 
There  are  more  important  things  to  be  done. 

"I  write  this  only  to  have  you  understand 
these  three  things:  (1)  I  am  only  trying  to 
run  a  simple,  honest  nursery  business  and  have 
no  desire  to  defraud  anyone — least  of  all  cus- 
tomers whom  I  hope  to  keep  for  years  to  come; 


IT'S  NOW  Arndt,  Preston,  Chopin,  Lamb 
&  Keen  Inc.  after  a  merger  of  two  Phila- 
delphia advertising  agencies,  Lamb  & 
Keen  Inc.  and  John  Falkner  Arndt  Co. 
[AT  DEADLINE,  Feb.  22].  Shaking  hands 
on  it  are  James  G.  Lamb  (1),  new  board 
chairman  and  formerly  L&K  president, 
and  John  F.  Arndt,  new  president  and 
formerly  JFA  president. 


(2)  neither  I  nor  Garden  Guild  has  beei} 
dieted  or  convicted  for  fraud  or  anyt' 
else;  there  has  been  an  investigation — not 
else;  (3)  this  is  not  a  blast  at  the  Better  I 
ness  Bureau  organization  as  a  whole,  for  I 
tainly  the  national  Better  Business  Bureau!1 
been  extremely  cooperative  and  helpful.  j> 
have  most  of  the  local  bureaus.  .  .  . 

"It  would  seem  that  the  principal  desiri 
the  St.  Louis  Better  Business  Bureau  is  to^ 
Garden  Guild  out  of  business.   Yet  I  know 
is  not  the  case  with  the  rest  of  the  Better  ¥ 
ness  Bureau  organizations  or  with  the  ] 
Office.    They  simply  want  mistakes  rectj 
and  not  repeated.    So  do  I — so  much  th; 
have  moved  my  offices,  fired,  hired,  and 
erally  moved  heaven  and  earth.    The  mist 
will  not  be  repeated,  and  I  can  assure  you 
this  company  will  be  in  business  for  many  y 
to  come." 

Garden  Guild,  whose  headquarters  form 
were  in  St.  Louis,  now  is  at  Rose  Hill,  Dei 
Pa.  Mr.  Southwell's  statement  was  addre 
to  "all  Better  Business  Bureaus,  newspai 
radio  stations,  magazines  and  business  pub 
tions." 


Longines  Buying  More 
Time  on  CBS  Rcdio 

"A  MAJOR  EXPANSION  in  its  use  of  n 
was  set  by  Longines-Wittnauer  Watch  Co. 
week  with  a  CBS  Radio  contract  which,! 
next  fall,  will  have  the  watch  firm  on  that  v 
work  seven  days  a  week. 

With  the  expansion,  it  was  estimated  uni1 
cially,  Longines  programs  will  represent  over 
million  in  gross  annual  billings  to  CBS  Raj' 

Alan  Cartoun,  advertising  director  for  ' 
sponsor,  told  B*T  that  the  expansion  refledl 
Longines-Wittnauer's  continuing  faith  in  ) 
soundness  of  a  medium  that  it  has  used  | 
cessfully  in  the  past. 

The  contract  was  reported  to  be  on  a  n 
cancellable  basis  extending  through  Decem| 
1955,  and  could  be  considered  particulf 
heartening  to  the  network  in  view  of  the  t 
minent  loss  of  Lux  Radio  Theatre  to  NBC.i 

Longines  currently  sponsor  the  Choraliersl 
CBS  Radio  on  Tuesdays  and  Thursdays  | 
7:30-45  p.m.  and  the  Symphonettes  on  Sundl 
at  2-2:30  p.m. 

Under  the  new  contract  the  company  r 
add  the  Symphonettes  on  Saturdays  at  5:3i( 
p.m.,  starting  March  6,  and  the  Choraliers\ 
Wednesdays  and  Fridays  at  7:30-45  p.m.,  [ 
fective  the  following  week. 

Other  contract  being  worked  out  would  a' 
the  Monday  7:30-45  p.m.  period,  rounding  I 
a  seven-day-week  schedule. 

Agency  for  Longines-Wittnauer  is  Vic 
Bennett,  New  York. 


Multiple-Sponsors  for  NCA/ 
Grid  Tv  Slate  Under  Study 

POSSIBILITY  of  multiple-sponsorship  of  t 
National  Collegiate  Athletic  Assn.  Game  j 
the  Week  football  program  on  network  tele! 
sion  was  reported  last  week  following  hearic 
conducted  in  New  York  last  Monday  wi 
representatives  of  various  segments  of  the 
industry. 

Asa  S.  Bushnell,  vice-chairman  of  the  NCA 
Tv  Committee,  said  all  suggestions  receiv 
from  networks,  sponsors,  agencies  and  oth 
groups  at  the  meeting  will  be  considered  whi 
the  committee  convenes  to  formulate  a  19: 
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vision  plan.  He  said  that  one  decision 
committee  will  make  will  be  whether  to 
tinue  single  sponsorship  of  the  series,  as 
been  in  force  for  the  past  two  years,  or  to 
pt  multiple-sponsorship. 
ifCAA's  Game  of  the  Week  was  presented 
ng  1952  and  1953  on  NBC-TV  under  the 
nsorship  of  General  Motors  Corp. 
Siose  in  attendance  at  the  hearing  last  week 
juded  Tom  Gallery,  NBC-TV;  Judson  Bailey, 
5-TV;  Tom  McMahon,  DuMont;  Robert 
rien  and  Les  Arries,  ABC;  Thad  H.  Brown, 
RTB;  Nathan  L.  Halpern,  Theatre  Network 
bvision;  George  Kerrigan,  Tel-Ra  Produc- 
and  Dan  Halpin,  Radio-Electronics-Tv 
Assn. 


fOKELY-Van  Camp  Inc.  signs  its  fourth 
raight  contract  with  WISH  Indianapolis 
>r  broadcasts  of  the  Indianapolis  Indians 
aseball  games.  L  to  r:  Robert  McConnell, 
/ISH  vice  president;  Harry  Hebberd,  ad- 
)n  refiB§ktising  and  merchandising  director, 
okely-Van  Camp,  and  Eddie  Stumpf, 
eneral  manager  of  the  AA  club. 
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sneral  Mills  Won't  Repeat 
immer  Package  Plan 

General  Mills  to  hold  to  pres- 
ent network  schedule  with 
some  radio-tv  spots  this  sum- 
mer, but  nothing  like  last 
year's  'package  purchases.' 
Swift  &  Co.  has  a  spot  tv  par- 
ticipation campaign  underway 
in  some  markets. 

iNERAL  MILLS,  Minneapolis,  will  not  em- 
k  on  any  radio-tv  spot  saturation  campaigns 
\  will  continue  its  present  network  programs 
loughout  the  year,  it  was  learned  last  week. 
|rhe  firm  plans  spot  commitments  in  both 
dia  this  summer  but  nothing  comparable  to 
package  purchases"  which  provoked  con- 
(versy  last  year.  The  1953  drive  embraced 
ar  plans  for  Wheaties  and  other  products 
a  flexible  alternative  to  the  flat  rates  engi- 
:red  by  GM  in  1952,  with  "floating  sched- 
s"  as  one  of  the  main  features  [B»T,  Feb. 
.1953,  et  seq.]. 

The  1953-54  "Wheaties  Operation  Sparks" 
Tipaign  was  understood  to  be  still  in  effect 
|  a  reduced  schedule.  The  plan  called  for 
he  announcements  per  day  on  each  station 
|  24  weeks  from  last  Oct.  18  to  March  27 
|  125  markets. 

.General  Mills  will  continue  with  its  Lone 
nger  on  both  CBS-TV  and  ABC-TV,  Lone 


Ranger  and  Whispering  Streets  on  ABC  Radio, 
and  Valiant  Lady  and  the  Bob  Crosby  Show 
on  CBS-TV. 

Swift  &  Co.,  Chicago,  currently  has  a.  spot 
participation  campaign  underway  in  most  of 
the  13  tv  markets  now  carrying  the  filmed  ver- 
sion of  How  Does  Your  Garden  Grow,  it  was 
reported  last  week. 

The  series,  telecast  live  by  WNBQ  (TV)  Chi- 
cago Sundays,  is  being  offered  by  John  Ott 
Pictures  Inc.,  Winnetka,  111.,  headed  by  Mr. 
Ott,  who  conducts  the  garden  program.  Ar- 
rangements are  underway  to  sell  the  series  in 
at  least  10  other  markets. 

Swift  sponsors  one  of  four  participating  an- 
nouncements on  behalf  of  its  Vigoro  and  End- 
o-Pest,  and  reportedly  has  agreed  to  go  into  25 
markets.  One-minute  spots  are  being  offered  to 
other  national  advertisers  or  local  clients. 

J.  Walter  Thompson  Co.  is  agency  for  the 
two  Swift  products. 

11  Major  Firms  Participate 
In  Closed  Circuit  Tv  Meet 

ELEVEN  major  corporations  participated  in 
a  six-hour,  closed-circuit  television  conference 
as  part  of  a  special  meeting  of  the  American 
Management  Assn.  at  New  York's  Astor  Hotel 
last  Friday.  The  event  made  use  of  the  facili- 
ties of  ABC's  WABC-TV  New  York  and  was 
produced  by  Box  Office  Television  Inc.,  New 
York. 

Participating  corporations  were  United  States 
Steel  Corp.,  AT&T,  International  Business  Ma- 
chines Corp.,  Remington  Rand  Inc.,  New  York 
Telephone  Co.,  Western  Union  Telegraph  Co., 
Addressograph  Multigraph  Corp.,  National  Cash 
Register  Co.,  Friden  Calculating  Machine  Co., 
Burroughs  Corp.  and  Commercials  Controls  Corp. 

The  closed  circuit  telecast,  which  was  de- 
scribed as  one  of  the  longest  on  record,  was 
viewed  by  an  estimated  1,500  management 
representatives  of  major  industrial  concerns 
in  attendance  at  the  Grand  Ballroom  of  the 
Astor  Hotel. 
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'Advermat'  Contest  Open 
To  Agency  Executives 

QUIZ  and  essay  contest  open  only  to  adver- 
tising, sales,  marketing  and  agency  executives 
will  be  held  from  March  1  to  June  10  by  Perfo 
Mat  &  Rubber  Co., 
to  familiarize  con- 
testants with  "Adver- 
mats,"  which  are 
"life-time,"  rubber 
point  -  of  -  purchase 
display  mats  with 
product  name,  trade- 
mark and  selling 
phrase  inlaid  through 
the  mat. 

First  prize  will  be 
a  1954  MG  converti- 
ble sports  car,  the 
second  a  week's  Ber- 
muda vacation  for 
two,  with  succeeding  48  prizes  including  15 
electric  shaver  sets,  12  boxes  of  cigars  and  21 
personalized  Advermats. 

Cayton  Inc.  Advertising,  New  York,  Perfo 
agency,  created  the  contest.  Entry  blanks  and 
information  may  be  secured  from  Advermat 
Contest,  Perfo  Mat  &  Rubber  Co.,  461  4th  Ave., 
New  York  16. 

Judges  will  be  William  D'Arcy  Cayton,  presi- 
dent, Cayton  Inc.;  Eldridge  Peterson,  editor, 
Printers'  Ink;  Norton  B.  Jackson,  executive 
director,  Point-of-Purchase  Advertising  Insti- 
tute, and  Robert  J.  Mohr,  advertising  manager, 
Phillips-Jones  Corp.  (Van  Heusen  shirts). 


MR.  CAYTON 


GERBER's  Baby  Foods  will  sponsor  the 
Thursday  10:15-30  a.m.  portion  of  NBC- 
TV's  Ding  Dong  School  on  52  stations  of 
the  network  beginning  this  week.  "Miss 
Frances,"  Dr.  Frances  Horwich,  signs  her 
approval  of  the  sponsor's  product  with 
witnesses  Paul  Louis  (I),  vice  president  in 
charge  of  radio-tv  for  D'Arcy  Advertising 
Co.,  and  Ken  Plumb,  D'Arcy  vice  president 
and  supervisor  of  the  Gerber  account. 

Agency  Network  Sets  Meet 

THE  23d  annual  Management  Conference  of 
the  National  Advertising  Agency  Network 
April  12-18  at  Boca  Raton  Hotel  &  Club,  Boca 
Raton,  Fla.,  will  be  attended  by  about  70  prin- 
cipals of  34  member  agencies  and  40  offices 
through  the  U.  S.  and  Canada,  according  to 
John  F.  Wilson,  Carr  Liggett  Advertising  Inc., 
Cleveland,  conference  general  chairman. 

NAAN's  first  seven-day  management  meeting 
in  history  will  feature  the  theme,  "Clearing  the 
Decks  for  Creative  Action,"  and  includes  an 
April  1 1  steering  committee  session,  28  manage- 
ment sessions  and  25  speakers.  Sheldon  D. 
Spencer,  George  T.  Metcalf  Co.,  Providence, 
will  preside  at  the  annual  Creative  Awards  ban- 
quet April  13  and  Howard  Swink,  Howard 
Swink  Advertising  Agency,  Marion,  Ohio,  will 
preside  at  the  April  17  financial  session. 


Telecasting 


SPOT-NEW  BUSINESS 

Shulton  Toiletries  preparing  seasonal  radio  spot 
advertising  in  35  markets,  starting  April  5  for 
13  weeks,  buying  mostly  early  morning  time 
between  7  and  8  o'clock.  Agency:  Wesley 
Assoc.,  N.  Y. 

Liberty  Mutual  Insurance  (auto  insurance), 
N.  Y.,  using  eight  markets  for  radio-only  spot 
schedule  starting  March  1.  Contract  for  15 
weeks.   Agency:  BBDO,  N.  Y. 

General  Mills  (Angel  Food  Mix)  plans  tv  spot 
campaign  in  East  Central  area  and  radio  sched- 
ule in  New  England  early  in  March  on  stag- 
gered schedule  for  introductory  promotion. 
Agency:  BBDO,  N.  Y. 

NETWORK-NEW  BUSINESS 

General  Foods  Corp.,  N.  Y.  (Instant  Jello),  to 
sponsor  Wed.  3:30-3:45  p.m.,  EST,  portion 
of  Bob  Crosby  Show  (CBS-TV,  Mon.-Fri., 
3:30-4  p.m.,  EST),  starting  March  3.  Agency 
is  Young  &  Rubicam,  N.  Y. 

Nash-Kelvinator  Corp.,  Kelvinator  Div.,  De- 
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troit,  has  signed  for  alternate-week  sponsorship 
of  Danger  (CBS-TV,  Tues.,  10-10:30  p.m. 
EST),  starting  March  16.  Agency:  Geyer  Adv., 
N.  Y.  Other  alternate-week  sponsor  is  Block 
Drug  Co. 

O-Cedar  Corp.  and  Carter  Products  Inc.,  ef- 
fective March  16  to  sponsor  alternate  weeks 
of  Meet  Millie  on  CBS-TV  (Tues.,  9-9:30 
p.m.).  O-Cedar  agency  is  Turner  Adv.,  Chi- 
cago, and  Carter  products  is  represented  by 
SSC&B,  N.  Y. 

Chrysler  Corp.  (Plymouth  Div.)  to  sponsor  a 
situation  comedy  show  titled  That's  My  Boy, 
starring  Eddie  Mayehoff,  effective  April  10, 
CBS-TV,  Sat.,  10-10:30  p.m.  The  show  will 
be  carried  on  100  CBS-TV  stations  and  will 
originate  in  Hollywood.  This  buy  marks  Ply- 
mouth's largest  use  of  tv  programming.  Agency: 
N.  W.  Ayer  &  Son,  N.  Y. 

General  Foods  Corp.,  N.  Y.  (Post  Cereal  Div.), 
effective  April  5  will  sponsor  tv  version  of 
Portia  Faces  Life  five  times  weekly  on  CBS-TV, 
1:15-30  p.m.  Mona  Kent,  who  wrote  the  radio 
series,  will  write  the  tv  version.  Agency:  Young 
&  Rubicam,  N.  Y. 

Manhattan  Soap  Co.,  N.  Y.  (Sweetheart  Soap), 
and  Toni  Co.,  Chicago  (Prom  Home  Perma- 
nents),  start  The  Tennessee  Ernie  Show,  replac- 
ing Family  Skeleton,  on  202  CBS  Radio  net- 
work stations  (Mon.-Fri.  8:45-9  p.m.  PST)  for 
13  weeks  from  March  8.  Agencies:  for  Man- 
hattan Soap,  Scheideler,  Beck  &  Werner  Inc., 
N.  Y.;  for  Toni,  Leo  Burnett  Co.  Inc.,  Chicago, 


THRICE-weekly  sponsorship  for  1954  of 
the  7:45  a.m.  Card  Cederberg  newscast 
on  WWJ  Detroit  by  the  Mennen  Co. 
(men's  toiletries,  baby  products)  is  con- 
tracted by  William  Breasley  (I)  of  George 
P.  Hollingbery  Co.,  station  representa- 
tives, and  Leonard  V.  Colson,  Mennen 
advertising  manager. 

AGENCY  APPOINTMENTS 

Helene  Curtis  Industries  Inc.  appoints  Earle 
Ludgin  &  Co.,  Chicago,  as  agency  for  its  Spray 
Net  and  Lanolin  Discovery. 

Canadian  Aviation  Electronics  Ltd.  (DuMont  tv 
receivers),  appoints  James  Lovick  &  Co.  Ltd., 
Montreal,  to  handle  all  advertising. 

The  Burkhardt  Brewing  Co.,  Akron,  Ohio,  ap- 
points Peck-Heekin  Adv.,  Cincinnati,  as  adver- 
tising and  marketing  counsel. 

Unistrut  Products  Co.,  Chicago  (metal  framing 
for  tv  station  installations),  appoints  Buchen 
Co.,  same  city,  to  handle  its  advertising. 

KSTM-TV  St.  Louis  appoints  C.  M.  Said  Adv., 
same  city,  to  handle  all  national  and  local  ad- 
vertising, retroactive  to  Dec.  1,  1953. 
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Kingan  Covers  Indiana 

THROUGH  the  cooperation  of  the 
Indiana  Broadcasters  Assn.,  all  52  radio 
stations  in  the  state  will  carry  a  special 
statewide  broadcast  on  March  20  under 
the  sponsorship  of  Kingan  &  Co.,  In- 
dianapolis (meat  products).  It  is  said  to 
be  the  first  time  that  any  sponsor  with 
statewide  distribution  has  purchased  a 
single  program  on  all  stations  in  Indiana. 
Starting  at  12  noon  CST,  Kingan  will 
present  from  the  floor  of  the  Butler  field 
house  in  Indianapolis  a  program  featur- 
ing the  Purdue  U.  Glee  Club  and  the 
Indiana  Belles  Girl's  Glee  Club  of 
Indiana  U.  as  a  tribute  to  the  50th  anni- 
versary of  The  Indiana  High  School 
Athletic  Assn. 


Tide  Water  Associated  Oil  Co.,  S.  F.,  appoints 
Buchanan  &  Co.,  L.  A.,  to  handle  national  ad- 
vertising. 

Farmers  Frozen  Food  Co.,  Modesto,  Calif.,  and 
Universal  Harvester  Co.,  Stockton,  Calif.,  name 
John  A.  Rollins  Co.,  offices  in  both  cities. 

Copa  Products,  L.  A.  (AcneTrol),  names  Phil 

D.  McHugh  Co.,  same  city,  to  handle  adver- 
tising. Radio  and  tv  will  be  used  in  spring 
campaign. 

AGENCY  SHORTS 
Philip  Ritter  Inc.,  N.  Y.,  has  changed  its  name 
to  Smith  &  Williams  Adv.  Inc.  Herman  R.  Wil- 
liams, formerly  vice  president,  Christopher, 
Williams  &  Bridges,  Chicago,  named  executive 
vice  president  of  renamed  agency. 

Edward  Graceman  &  Assoc.,  Hartford,  Conn., 
elected  to  membership,  American  Association 
of  Advertising  Agencies. 

E.  H.  Brown  Adv.,  Chicago,  has  available  for 
advertisers  upon  request  the  52-page  1954  Ad- 
vertisers Rate  and  Data  Guide,  which  lists,  in 
condensed  form,  circulation,  closing  and  is- 
suance dates  for  general,  farm,  mail  order  and 
direct  selling  magazines.  Requests  should  be 
addressed  to:  E.  H.  Brown  Adv.,  20  N.  Wacker 
Dr.,  Chicago  6. 

Richard  B.  Atchison  Adv.,  L.  A.,  changes  name 
to  Atchison,  Donahue  &  Haden  Adv.  and  simul- 
taneously moves  into  new  offices. 

Rheem  Manufacturing  Co.,  N.  Y.  (heaters,  ap- 
pliances), moves  national  advertising  offices  to 
South  Gate,  Calif.,  Mar.  1.  Fred  C.  Gallagher, 
account  executive,  Campbell-Ewald  Co.,  N.  Y., 
servicing  account,  shifts  to  L.  A.,  from  where 
national  and  western  advertising  of  Rheem  will 
emanate.  Central  and  eastern  division  adver- 
tising will  continue  to  be  handled  from  agency's 
Chicago  and  N.  Y.  offices. 

The  Mayers  Co.,  L.  A.,  elected  to  American 
Assn.  of  Advertising  Agencies. 

BT  Adv.  Agency,  Cleveland,  has  published  a 
32-page  booklet  describing  that  firm's  expansion 
and  also  containing  information  on  advertising 
and  media  selection. 

Rhoades  &  Davis,  S.  F.,  moves  to  642  Com- 
mercial St. 

Pearson  Pharmacal  Co.,  N.  Y.,  has  notified  its 
agency,  Harry  B.  Cohen  Adv.,  that  city,  that 
it  plans  to  change  agencies  effective  March  31. 
Company  is  manufacturer  of  Ennds,  Eye-Gene 
and  Dew.  New  agency  has  not  been  selected. 

Long  Advertising  Service,  S.  F.,  San  Jose  and 
Fresno,  Calif.,  incorporates  as  Long  Advertis- 


ing Inc.,  with  Alvin  Long  as  president;  M' 
E.  Wise,  vice  president,  and  Gertrude 
Murphy,  vice  president  in  charge  of  radio! 

McCann-Erickson  Ltd.,  Toronto,  opens  | 
porary  office  at  Montreal  at  3049  Sher^ 
Mount  Royal,  with  permanent  offices  b 
opened  early  in  May  at  1980  West  Sherbri, 
Bldg.  J.  Lawrence  Dampier,  formerly  j 
president  of  marketing,  Lever  Bros.,  N.r 
appointed  manager. 

Ross  Roy  of  Canada  Ltd.,  opens  office!' 
Canada  Trust  Bldg.,  Windsor,  Ontario.  Ha1 
J.  G.  Jackson,  director  of  advertising,  Chr; 
Corp.  of  Canada,  named  manager  of  Cana*' 
branch  of  U.  S.  agency. 

1 

Richard  B.  Atchison  Advertising,  L.  A.,  cha: 
name  to  Atchison,  Donohue  &  Haden,  I 
Richard  D.  Atchison;  R.  C.  Donohue,  acci 
executive  and  partner  in  former  firm,  and  J 
Haden,  production  supervisior,  forming  part, 
ship.  Address  is  1206  Maple  Ave.  Teleplf 
is  Prospect  2404. 


WILLIAM  T.  RAIDT,  account  executive 
D'Arcy  Advertising  Co.,  Cleveland  offie 
won  $1,000  in  the  "Name  This  Marke 
contest  sponsored  by  sharetimers  KSBV 
TV  and  KMBY-TV  Salinas-Monterey,  Cali 
Mr.  Raidt  called  the  market  "Pacific  Pare 
dise"  [B*T,  Feb.  15]. 


West-Marquis  Inc.,  L.  A.,  closes  Long  Bea 
Calif.,  offices  and  consolidates  operations  i 
those  of  main  office. 

Condit  Advertising  Art,  Denver,  moves  to  '. 
W.  7th  St. 

Wayne  Welch  Inc.,  Denver,  moves  to  800 
9th  St. 
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Kight  Flying 

WHEN  Kight  Advertising  Inc.'s  exec- 
utives want  to  contact  a  client  in  an- 
other city,  they  just  board  the  agency's 
plane  and  are  on  their  way.  Licensed  to 
pilot  the  four-place  Cessna  170  airplane 
are  W.  H.  Kight,  president  of  the  Colum- 
bus, Ohio,  agency;  his  son  W.  W.  Kight, 
vice  president,  and  Carl  W.  Deibel,  exec- 
utive art  and  production  director.  Better 
service  to  customers  in  three  states  is 
the  purpose  of  owning  a  plane,  adds' 
the  agency.  ! 
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^OT  NEWS  FILM  PLAN  SAID  UNDERWAY 


jtations  would  be  able  to  kine- 
cope  and  telecast  film  within 
minutes  or  days.  WCCO-TV 
aims  credit  for  plan's  de- 
velopment. 


^NSMISSION  of  television  spot  news  film 
(:oaxial  cable  facilities  to  stations  outside 
.  Hjjimmediate  range  of  film-distributing  centers 
few  York  and  Washington,  so  these  stations 
kinescope  the  film  and  telecast  it  locally 
in  "minutes  instead  of  days,"  is  being  con- 
ned by  United  Press  Movietone,  INS-Tele- 
L  and  CBS  Newsfilm,  spokesmen  said  last 
k. 

I'CCO-TV  Minneapolis-St.  Paul,  which 
Ls  credit  for  developing  the  idea,  says  it 


devised  an  "amazingly  effective  method 
indicating  news  film  on  a  nation-wide  basis 
iout  the  usual  24  to  48-hour  transportation 
y"  involved  in  air  freight  service, 
he  Minneapolis  outlet  said  Sherman  K. 
dley,  its  assistant  manager  for  television, 
Charles  McCuen,  news  director,  set  WCCO- 
technical  facilities  to  work  on  the  problem 
inding  an  inexpensive  and  practical  method 
e-filming  newsreel  footage  from  station  mon- 
|.  The  result,  WCCO-TV  said,  is  a  $45 
Ichment — the  TV-T  Shutter  developed  by 
ers  of  the  Auricon  16mm  sound  camera — 
fch  eliminates  the  flicker  usually  accompany- 
motion  pictures  made  from  a  tv  monitor. 
I'CCO-TV  said  news-conscious  tv  stations 
j,  willing  to  accept  the  "inevitable"  loss  in 
ure  quality  in  favor  of  getting  the  film  while 
till  is  of  primary  news  importance,  instead 
eceiving  it  after  it  is  seen  on  network  shows 
heir  locality. 

iene  Godt,  WCCO-TV  associate  news  di- 


rector, made  a  private  showing  of  sample  news 
film,  using  the  new  device,  at  the  October  1953 
convention  of  Radio-Tv  News  Directors  Assn. 
in  Washington,  with  the  response  by  individual 
news  directors  described  by  the  station  as  "over- 
whelming." 

Spokesmen  for  UP  Movietone,  INS-Telenews 
and  CBS  Newsfilm  said  they  have  no  firm  plans 
on  the  system  at  present.  They  said  the  cost  of 
putting  the  plan  into  operation  would  make  it 
expensive  to  stations,  since  it  would  involve 
cable  costs  and  processing  of  film  by  the  sta- 
tion. They  said  cost  would  be  higher  than  cur- 
rent air  freight  rates,  which  generally  provide 
same-day  service. 

A  UP  Movietone  spokesman  said  DuMont 
Tv  Network  has  been  approached  on  the  feasi- 
bility of  using  the  network's  cable  facilities 
during  a  scheduled  period  each  day  for  the 
project  and  that  UP  is  considering  service  on 
a  trial  basis,  within  three  months,  if  stations 
indicate  sufficient  interest. 

Alarming  Number 

Mr.  Godt  said  "an  alarming  number" ''of 
local  tv  stations  have  dropped  syndicated  film 
newsreel,  "surrendering  effective  national  and 
international  news  to  the  networks — because 
any  newsreel  film  they  would  get  was  outmoded 
before  it  reached  them."  The  new  plan  would 
add  to  the  stature  of  tv  news  on  a  local  sta- 
tion level,  encourage  the  station  to  buy  film 
processing  equipment  and  thus  encourage  many 
to  build  up  their  news  departments  with  this 
equipment,  he  said. 

He  said  quality  of  the  pictures  made  by 
WCCO-TV  using  the  new  shutter  is  about  on 
a  level  with  network  kinescopes  of  around 
1950,  and  expressed  confidence  that  wider  use 
will  result  in  steady  improvement  by  research- 
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lAUTOETTES  were  supplied  to  agency  executives  during  a  production  trip  to  Holly- 
wood studios  of  Cascade  Pictures  of  California  on  the  theory  that  "good  tv  commer- 
cials are  a  product  of  brainwork,  not  footwork."  L  to  r:  Homer  Heck,  radio-tv  pro- 
duction department,  Foote,  Cone  &  Belding;  A.  J.  Bremner,  FC&B  vice  president  and 
'  copy  director;  Bernard  J.  Carr,  president  of  Cascade  Pictures;  Peter  Crane,  S.  C. 
Johnson  &  Son,  Racine,  Wis.,  and  Desmond  Marquette,  FC&B.  Occasion  was  filming 
Df  tv  commercials  for  Johnson's  wax  account,  handled  by  that  agency. 


Unite  for  'Rocky' 

IN  an  all-out  promotional  effort,  manu- 
facturers of  boyswear  and  toys  and 
novelties,  retail  chain  store  executives,  a 
tv  film  producer,  a  distributor  and  a 
national  sponsor  have  joined  forces  on 
behalf  of  the  Rocky  Jones,  Space  Ranger 
children's  series.  Plans  to  promote  the 
series  on  these  various  levels  were  dis- 
cussed at  a  meeting  held  in  New  York 
office  of  United  Television  Programs  on 
Feb.  18  by  representatives  of  UTP,  the 
distributor;  Roland  Reed  Productions, 
the  producer;  Gordon  Baking  Co.,  pro- 
gram sponsor;  Sportswear  Industries  Inc., 
A.  M.  C.  Store  Chain,  and  Irving  C. 
Krewson  Buying  Group,  licensee  com- 
panies. Aaron  Beckwith,  New  York 
head  of  UTP,  expressed  the  belief  that 
this  was  the  first  time  that  a  meeting 
has  been  held  to  coordinate  a  promo- 
tional campaign  on  all  levels  for  a  tv 
filmed  program. 


Primrose  Suit  Settled 

OUT-of-court  cash  settlement  has  been  effected 
in  the  Los  Angeles  Municipal  Court  suit,  filed 
approximately  three  years  ago  against  Joyce 
Primrose  Lane,  head  of  Primrose  Productions, 
by  writer  Louis  Clyde  Stoumen.  Originally 
asking  $2,900,  the  writer  charged  the  defendant 
in  1951  announced  production  on  The  Ring, 
proposed  half-hour  tv  film  series,  for  which 
three  scripts  of  his  were  purchased.  He  fur- 
ther alleges  he  received  payment  for  only  one 
script.  While  the  plaintiff's  "Ship  from  Macabo" 
was  filmed  and  subsequently  telecast,  he  charged 
it  was  not  the  one  for  which  he  was  paid  and 
Mrs.  Lane  still  owed  him  payment  for  two 
scripts.  Shortly  afterwards  further  production 
was  suspended. 


Vitapix  Units  Set  Meet 

VITAPIX  Corp.  will  hold  its  next  board  of 
directors  and  executive  committee  meeting  in 
Washington  March  19  and  20.  Annual  stock- 
holders meeting  is  scheduled  for  the  last  day 
of  the  NARTB  convention  in  Chicago,  the 
week  of  May  23. 


Non-Payment  Suit  Filed 
Against  Simmel  in  L.  A. 

SUIT  charging  non-payment  for  purchase  of 
films  and  asking  total  of  $15,350  was  filed  last 
Tuesday  in  Los  Angeles  Superior  Court  by 
Unique  Pictures  Inc.  against  Louis  C.  Simmel, 
Simmel-Meservey  Co.,  subsidiary  Simmel-Me- 
servey  Television  Productions  and  Ideal  Pic- 
tures Corp. 

Plaintiff  claims  that  on  Sept.  6,  1951,  defend- 
ants purchased  five  one-reel  color  16  mm  films 
for  $1,000  each  plus  25%  of  the  monies  de- 
rived from  their  exhibition.  Suit,  filed  through 
Los  Angeles  attorney  Gordon  Stater,  alleges 
no  payment  has  been  received  and  asks  $5,000 
original  purchase  price  plus  7%  interest  and 
$10,000  damages. 

Still  pending  is  Los  Angeles  Superior  Court 
suit,  filed  against  Mr.  Simmel  and  Simmel-Me- 
servey Television  Productions  Nov.  23,  1953, 
by  investor  Arthur  Nogeaus.  Action  seeks  fore- 
closure on  18  quarter-hour  tv  films,  based  on 
two  promissory  notes  signed  by  Mr.  Simmel. 

Total  of  $18,315  is  due  on  the  note  for 
$26,000,  signed  Jan.  4,  1952,  and  guaranteed 
by  Ghost  Towns  of  the  West,  which  was  col- 
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TV  SPURS  POSTWAR  ECONOMY 
DOESN'T  HARM  OTHER  MEDIA 

Jordan  study  of  the  postwar  era,  published  by  RETMA,  shows  sta- 
tistically that  television  has  not  cut  into  leisure  hours  at  the  expense' 
of  other  pasttimes.  Additionally,  it  proves  that  other  forms  of  enter-! 
tainmentand  businesses  have  profited  from  the  visual  medium,  with 
advertising  of  all  kinds  spiralling  to  new  record  heights. 

bigger  than  ever,  despite  tv,  with  sales  of  ra[ 
sets  eclipsing  video  sales  nearly  everywht 
Radio  set  output  in  1953  almost  doubled 
production. 

In  essence,  the  Jordan  study  shows  exa 
how  television  has  become  a  part  of  the 
tion's  home  life  as  well  as  its  economy, 
how  the  early  shock  of  tv's  entry  into  the  f; 
ily  circle  is  soon  dissipated.    It  demonstr 
exactly  how  time-saving  devices  have  crea^ 


TELEVISION,  most  spectacular  of  the  new 
post-war  industries,  is  guiding  all  business,  ad- 
vertising and  entertainment  to  undreamed-of 
heights. 

Whipping  boy  of  a  dozen  industries,  com- 
petitive and  non-competitive,  tv  actually  is 
being  absorbed  in  stride  by  the  nation  without 
hurting  other  advertising  media — including 
radio. 

Although  tv  takes  up  several  hours  of  the 
average  viewer's  day,  most  of  these  hours  are 
new  hours  made  possible  by  time-saving  de- 
vices and  techniques  in  home  and  industry. 
Tv  is  filling  this  new  time  vacuum. 

Last  year  tv  passed  out  of  the  novelty  stage, 
sharply  curtailing  its  inroads  on  leisure  activi- 
ties.   Over  half  of  homes  now  have  receivers. 

While  riding  along  with  the  post-war  ex- 
pansion, tv  and  the  general  economy  are  bene- 
fiting as  the  American  cycle  feeds  itself. 

These  findings  emerge  from  the  first  major 


new  leisure  time. 

"The  initial  'harmful  effects'  of  televis 
have  not  continued,"  according  to  Mr.  Jord 
experienced  researcher  and  son  of  C.  L.  Jord 
executive  vice  president  of  N.  W.  Ayer  &  $ 
"Radio,  newspapers,  magazines,  books,  q 
certs,  track  and  harness  racing,  and  pro], 
sional  football  had  the  best  year  in  their  l.| 
tory. 

"Motion  pictures,  college  football,  bas 
ball,  boxing  and  others  were  climbing  aj 


Sports  Return  to  Post-War  Peak 


were  back  to  our 
all-time  high 


$  MILLIONS  SPENT  ON  SPORTS  ADMISSIONS 


lectible  July  3,  1953,  at  4%  interest.  Total  of 
$8,399  is  due  on  the  note  for  $10,000,  signed 
Feb.  19,  1953,  and  secured  by  five  quarter-hour 
films,  which  was  collectible  Aug.  18,  1953,  at 
4%  interest. 


UPA  Plans  More  Tv  Expansion 

STEPHEN  BOSUSTOW  was  re-elected  presi- 
dent and  chairman  of  the  board  of  United  Pro- 
ductions of  America,  Burbank,  Calif.,  for  his 
ninth  term  at  the  annual  meeting  of  directors. 
He  announced  plans  for  further  expansion  in 
New  York  tv  and  commercial  film  field  and  dis- 
closed that  Don  McCormick,  manager  of  com- 
pany's New  York  studio,  had  been  promoted 
to  vice  president  of  UPA-New  York.  New 
board  members  seated  at  the  meeting  included 
George  Bagnall,  Ernest  Scanlon,  Richard  Hun- 
gate  and  Pete  Burness.  Other  officers  re-elected 
by  board  were  Robert  Cannon,  vice  president; 
Charles  Daggett,  vice  president  in  charge  of 
public  relations;  T.  Edward  Hambleton,  treas- 
urer; Melvin  Getzler,  assistant  treasurer,  and 
M.  Davis,  secretary. 


DISTRIBUTION 

Toby   Anguish   Motion   Picture  Productions, 

Hollywood,  will  release  this  month  26  quarter- 
hour  Adventure  Album  films,  produced  by  Mr. 
Anguish,  and  13  half-hour  and  78  quarter-hour 
Popular  Science  films.  The  latter  series  is 
composed  of  Paramount  Pictures  short  sub- 
jects which  have  been  updated. 

PRODUCTION 

Handel  Film  Corp,,  Hollywood,  has  completed 
the  first  group  of  13  quarter-hour  films  in 
The  Magic  of  the  Atom  series,  which  is  de- 
voted to  the  peacetime  application  of  atomic 
energy.  Preparation  of  the  second  group  of  13 
films  is  underway  with  the  continued  technical 
assistance  of  the  U.  S.  Atomic  Energy  Com- 
mission and  the  Atomic  Energy  Project  at 
UCLA,  according  to  producer  Leo  A.  Handel. 
Robert  Lawrence  Productions  Inc.,  N.  Y.,  has 
completed  a  series  of  tv  film  commercials  for 
new  frozen  soups  of  Campbell  Soup  Co.,  Cam- 
den, N.  J.  Agency:  Leo  Burnett  Co.,  Chicago. 

Stacy  Keach  Productions,  Hollywood,  who  is 
readying  further  production  on  Trackdown, 
half-hour  true  series  on  Texas  Rangers,  is  pre- 
paring a  second  film  series,  You  Are  the  Judge. 
Based  on  Los  Angeles  Superior  Court  cases, 
the  series  will  be  filmed  with  the  cooperation 
of  L.  A.  District  Attorney  Ernest  Roll,  ac- 
cording to  Mr.  Keach,  who  with  Budd  Lesser 
has  completed  the  first  script. 

RANDOM  SHOTS 
Screen  Gems,  Hollywood,  is  completing  "Sister 
Veronica,"  half-hour  film  in  NBC-TV  Ford 
Theatre  in  which  Irene  Dunne  makes  her  dra- 
matic tv  film  debut  as  a  nun  who  is  superin- 
tendent of  a  hospital.  Erna  Lazarus  wrote  the 
adaptation  from  a  story  by  Vivian  Cosby,  in 
The  Ladies'  Home  Journal. 
Jack  Denove  Productions,  Hollywood,  moves 
to  7142  Sunset  Blvd.,  that  city.  Included  in 
move  are  Jan  Productions  Inc.,  under  which 
banner  a  pilot  film  of  It's  the  Bickersons  has 
been  made,  and  Tele-Animation  Inc.  Firms, 
when  shooting,  will  continue  to  use  Goldwyn 
Studios. 

Public  Service  Network  Inc.,  Princeton,  N.  J., 
is  a  new  company  specializing  in  circulation  of 
promotion  films  to  tv  stations  for  use  in  public 
service  programs.  Founder  of  company  is 
Sherman  Price,  formerly  vice  president  and 
director  of  distribution  for  The  Princeton  Film 
Center. 
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research  project  covering  the  five-year  impact 
of  tv  on  the  nation's  living  habits.  The  project, 
fifth  of  a  series  of  video  studies,  was  com- 
pleted last  week  by  Jerry  N.  Jordan  of  Phila- 
delphia. It  was  published  by  Radio-Electronics- 
Tv  Mfrs.  Assn. 

The  new  survey  documents  the  Jordan  "nov- 
elty theory"  by  showing,  industry  by  industry 
and  sport  by  sport,  how  television  passed  out 
of  the  novelty  stage  in  1953. 

It  provides  an  exhaustive  study  of  what  has 
happened  during  the  first  five  years  of  wide 
television  ownership  and  what  the  future  prom- 
ises, according  to  a  foreword  by  J.  B.  Elliott, 
RCA,  chairman  of  the  RETMA  Sports  Com- 
mittee. 

It  also  supports  recent  findings  that  radio  is 


after  a  temporary  decline.  Major  and  min 
league  baseball  attendance  dropped  off  1.8' 
and  7.8%  respectively. 

"These  are  the  activities  to  which  peoj 
devote  so  much  of  their  leisure  time.  Tbi 
are  the  activities  television  was  supposed  ! 
destroy,  or  at  least  curtail  severely." 

Answering  the  question,  "What  can  you  € 
pect  in  the  near  future?"  Mr.  Jordan  predicte 

•  About  20  million  black-and-white  sets  w 
be  sold  through  1957,  bringing  tv  into  almc 
every  home. 

•  By  1957  color  sets,  with  large  screens  ai 
reasonably  priced,  may  account  for  half  of  j 
tv  sets  being  sold  and  possibly  more.  Blac 
and-white  sets,  of  course,  will  not  become  o, 
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Color  will  make  ty  more  alive  than 

IjThere  will  be  750  to  1,000  tv  stations 
Ijating  in  1957. 

[Theatre  tv  will  probably  grow  steadily,  if 
spectacularly,  though  colorcasts  of  big 
|ts  may  speed  up  this  expansion. 
Pay-as-you-see  tv  awaits  FCC  action,  after 
h  its  acceptance  will  be  up  to  the  public. 
fjLocal  tv  programming  will  grow  just  as  it 
n  radio. 

Colorcasts  will  increase  interest  in  sports 
entertainment  enormously,  creating  many 
;  fans. 

More  time  and  labor-saving  devices  will 
eveloped,  leading  to  a  higher  standard  of 
g  and  increased  time  for  a  fuller  life. 
Tv. rights  fees  will  "go  beyond  any  expec- 


Post-War  Blessings 

iid  what  are  the  post-war  blessings  that 
given  more  away-from-work  time  for 
jbation,  adding  hours  of  fun  to  the  24-hour 
Mr.  Jordan  cited  these  post-war  develop- 


Vacuum  Cleaners  —  Increased  since  the 
ir  from  13.7  to  26.4  million,  saving  two 
.urs  a  week. 
'Electric  Refrigerators  —  Increased  from 
.9  to  39.4  million,  saving  one  to  two  hours 
week. 

a;  slYVashers — Increased  from   17.3   to  34.2 
llion,  saving  five  hours  a  week. 
JDishwashers — Increased  from  zero  to  1.4 
llion,  saving  five  hours  a  week. 
Prepared  Foods  —  Billions  of  packages, 
iving  10  to  12  hours  a  week. 
Deep  Freezers — Increased  from  zero  to 
i  million,  saving  3.5  hours  a  week. 

le  above  time-savers  center  around  the 
;ewife's  day  but  the  man  of  the  house,  too, 
done  pretty  well  since  the  war,  according 
fir.  Jordan.  He  cites  the  following: 
(Average  Work  Week — Cut  to  39.9  hours, 
aving  76%  of  time  for  other  things. 
Labor-Saving  Heaters — In  58%  of  dwell- 
gs,  saving  two  to  three  hours  per  week. 
Faster  Transport — Air  passenger  miles 
400%,  saving  hours  and  days. 
Telephones — Increased  26.8  to  50.3  mil- 
m  saving  many  hours. 
Power  Mowers,  Tools — Increased  1,000%, 
ving  many  hours. 

Homes  With  Electricity — Increased  28.4 
43.6  million,  saving  many  hours. 

dd  to  these,  Mr.  Jordan  suggests,  40  million 
s,  growth  of  shopping  centers  and  many 
rs,  along  with  electronic  research,  and  the 
:rican  public  has  many  new  hours  available 
eisure  activities. 

Tv  Grows  With  America 

f's  spectacular  growth  must  be  considered 
ts  proper  context,  Mr.  Jordan  explains, 
'ng  grown  rapidly  because  other  American 
'stries  have  grown  rapidly,  too,  making  a 
void  that  had  to  be  filled.   "That  is  the 
America  has  always  grown,"  he  said, 
landing  its  economy  and  creating  more 
n  for  new  developments.  .  .  .  Such  an 
,iomy  can,  and  does,  absorb  new  industries 
out  disrupting  old  ones.   And  when  this 
vth  ceases,  we  have  more  to  fear  than  the 
t  of  television." 


you 
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(r.  Jordan  said  good  tv  shows  are  "tough 
petition"  as  50  million  people  watch  /  Love 
V  and  43  million  watch  a  Sunday  World 
bs  telecast,  at  the  same  time  knocking  com- 
ng  tv  show  ratings  "for  a  loop." 
recti j  television's  effect  exists  because  television 
If  exists,"  he  continued.  "The  Pittsburgh 
ball  club,  which  has  banned  all  tv,  suffered 
of  the  severest  attendance  losses  in  the 
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Radio — Liveliest  Corpse  in  History 


RADIO  REPORTS 
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majors. 

Lauding  sports  promoters  in  general  for  the 
way  they  have  accepted  tv,  he  said  the  medium 
"offers  the  greatest  opportunity  for  promotion 
the  entertainment  business  has  ever  known.  If 
a  baseball  fan  has  to  stay  home,  it  is  better  to 
have  him  watching  a  baseball  game  on  tv  than 
watching  a  variety  show." 

The  motion  picture  industry  has  felt  tv,  with 
two  to  three  thousand  old  theatres  closed  in 
the  last  five  years  but  at  the  same  time  it  has 
built  4,000  new  drive-ins,  new  techniques  and 


Source:  Broadcasting  Yearbook  — 1954 

box-office  "blockbusters,"  Mr.  Jordan  said. 

Television's  "phenomenal  advertising  growth" 
from  nothing  to  almost  $700  million  in  seven 
years  "has  not  come  at  the  expense  of  any 
competing  media,"  Mr.  Jordan  continued,  citing 
McCann-Erickson  comparisons.  "Advertisers 
realize  that  the  American  people  have  interest 
in  and  time  for  all  good  media." 

In  a  letter  accompanying  the  Jordan  survey, 
Glen  McDaniel,  RETMA  president,  said  the 
Sports  Committee  will  continue  to  help  pro- 
mote attendance  at  telecast  sports  events. 


While  U.S.  Was  Buying — and  Watching — 28  Million  Tv  Sets 


THE  Jerry  Jordan  survey  shows  these 
trends  during  the  period  of  television's 
growth : 

$11.7  billion  spent  in  the  recreation  busi- 
ness in  1952  compared  to  $8.9  billion  in 
1946,  up  31%. 

Advertising  has  more  than  doubled. 

Radio  time  sales  up  from  $314  million 
in  1946  to  $498  million  in  1953,  an  all- 
time  high  (Broadcasting  Yearbook  fig- 
ures ) . 

Politz  study  shows  daily  radio  audience 
of  39.9  million,  listening  115  million  hours 
a  day. 

Newspaper  circulation  at  all-time  high 
of  over  54  million  copies  daily;  advertising 
up  to  record  $2.5  billion. 

Magazines  tripled  advertising  volume  in 
10  years. 

More  books  bought  and  borrowed  than 
ever  before  (N.  Y.  World  Telegram). 

Phonograph  record  volume  of  238  mil- 
lion records  up  12%  over  1952. 

Tv  is  bringing  the  piano  back  to  the 
living  room,  with  more  people  taking  piano 
lessons  than  ever  before. 

Between  30  and  35  million  people  a  year 
attend  operas,  ballets  and  concerts  (more 
than  big  league  baseball  and  college  foot- 
ball combined).  Good  music  enjoying  boom. 

Good  movies  are  drawing  big  gates;  top- 
flight stage  shows  are  breaking  records. 


Rights  fees  for  sports  telecasts  totaled  $15 
million  in  1953. 

Sports  admissions  climbed  from  1951  low 
to  $280  million  post-war  peak  (pre-war  only 
$90  million).  Racing  at  new  peak,  gaining 
5Vi  million  admissions  since  1949;  big 
crowds  at  major  sports  spectacles;  major- 
minor  league  baseball  attendance  down  2% 
to  8%  last  year,  as  racing  goes  up,  but  still 
27%  above  1939;  pro  football,  widely  tele- 
cast, had  record  year  in  1953;  college  foot- 
ball reflects  ups  and  downs  in  male  students 
enrollment,  with  good  attractions  sell-outs 
and  having  big  tv  audiences;  boxing  gains 
new  fans  and  rights  fees  totaled  $5  million 
in  1953;  professional  basketball  building 
wider  fan  interest  by  telecasts;  wrestling, 
roller  derby  and  others  continue  to  enjoy 
tv-born  prosperity. 

McCann-Erickson  survey  shows  total  ad- 
vertising volume  in  seven  years  has  doubled, 
with  tv  accounting  for  only  l5Vi%  of  gain. 
It  lists  totals  spent  in  media  advertising  as 
follows:  Newspapers  up  from  $1.1  bil- 
lion in  1946  to  $2.6  billion  in  1953;  di- 
rect mail  up  from  $334  million  to  $1,075 
million;  radio  (total  spent)  from  $496  mil- 
lion to  $708  million;  magazines  from  $426 
million  to  $663  million;  trade  papers  from 
$211  million  to  $399  million;  outdoor  from 
$86  million  to  $175  million.  All  this  growth 
occurred  while  television  was  growing  to 
$689  million  a  year  (total  spent). 


Telecasting 


March  1,  1954 


Page  33 


sweet  land  of  liberty . 


Just  as  our  mighty  land  is  made  up  of  varying 
scenes  .  .  .  rolling  plains,  winding  rivers,  snow-capped  mountains 
...  so  Storer  audiences  are  composed  of  varying  elements  .  .  . 

differing  in  income,  needs,  habits,  interests. 
Storer  stations  plan  their  programming 

with  these  differences  in  mind. 


FACTS  &  FIGURES 


P&G'S  $29  MILLION  IN  1953  BILLINGS 
TOPS  RADIO-TV  NETWORK  TIME  PURCHASES 

Advertiser  leads  in  both  radio  and  video  categories.  Colgate-Palm- 
olive Co.,  another  soapmaker,  placed  second  with  $16.75  million. 


PROCTER  &  GAMBLE  Co.  was  the  best 
customer  of  the  broadcast  networks  last  year, 
spending  more  than  $29  million  (at  gross  rates) 
for  time  on  the  radio  and  tv  networks  during 
1953,  according  to  a  B»T  compilation  from 
the  records  of  individual  network  program  time 
purchases  maintained  by  Publishers  Informa- 
tion Bureau. 

Another  soap  manufacturer,  Colgate-Palm- 
olive Co.,  ranked  second  in  network  time  pur- 
chases for  the  year,  aggregating  just  over  $16.75 
million  (gross)  for  the  12  months  of  1953. 
List  of  the  top  10  broadcast  network  sponsors 
during  the  year  appears  below,  followed  by  the 
10  leading  purchasers  of  time  on  the  radio  net- 
works and  by  a  similar  list  for  the  tv  networks. 

It  is  noteworthy  that  the  combined  list  and 
the  tv  list  both  include  the  same  10  companies, 
whereas  only  seven  of  radio's  top  10  make  the 
combined  list  of  honor.  It  also  is  noteworthy 
that  P&G  heads  both  the  radio  and  tv  lists 
as  well  as  the  one  for  both  types  of  network. 

The  other  tables  show  the  top  10  advertisers 
for  December  for  the  radio  and  tv  networks, 
and  breakdowns  of  the  total  time  purchases 
made  by  members  of  each  product  group  in 
December  and  during  the  full  year,  1953  corn- 
Top  Ten  Radio  Network  Clients  in  1953 

1  Procter  &  Gamble  Co   $14,341,931 

2  Miles    Labs   7,450,604 

3  General   Foods  Corp   6,790,739 

4  Sterling    Drug    5,955,302 

5  Gillette   Co   5,803,114 

6  Colgate-Palmolive    Co   5,614,721 

7  Lever  Brothers  Co   4,999,197 

8  General    Mills   4,627,955 

9  American  Home  Products  Corp   4,393,477 

10  Liggett  &  Myers  Tobacco  Co   4,374,014 

Top  Ten  Radio  Network  Advertisers  in 
December  1953 

Procter  &  Gamble  Co   $1,211,127 

692,898 
587,528 
581,393 
559,746 
528,399 
441,941 
436,927 
403,865 
307,231 


pared  to  1952,  for  both  radio  and  tv  networks. 

Comparison  of  the  top  10  lists  for  December 
with  those  for  the  year  reveals  that  for  both 
radio  and  tv  networks,  nine  of  the  10  names 
are  the  same  for  the  month  and  year.  Swift 
&  Co.  is  included  in  radio's  December  top  10 
and  not  in  the  12-month  list,  which  included 
General  Mills,  not  on  the  December  list.  Simi- 
larly for  the  tv  network  clients,  General  Elec- 
tric Co.  is  in  the  December  list  but  not  in  that 
for  the  year,  while  Lever  Brothers,  on  the  year- 
long top  10  roster,  did  not  reach  that  rank  in 
December. 


Top  Ten  Radio-Tv  Network 
Clients  in  1953 

1  Procter  &  Gamble  Co   $29,131,992 

2  Colgate-Palmolive    Co   16,769,166 

3  General  Foods  Corp   13,264,892 

4  Gillette  Co   12,407,622 

5  R.  J.  Reynolds  Tobacco  Co   12,309,614 

6  Lever    Brothers   Co   10,593,340 

7  Liggett  &  Myers  Tobacco  Co   10,583,258 

8  General    Motors    Corp   10,459,141 

9  General    Mills    10,175,428 

10    American   Tobacco   Co   9,727,228 


Top  Ten  Tv  Network  Clients  in  1953 

1  Procter  &  Gamble  Co   $14,790,061 

2  Colgate-Palmolive    Co   11,154,445 

3  R.  J.  Reynolds  Tobacco  Co   9,053,338 

4  General   Motors  Corp   7,867,628 

5  American   Tobacco  Co   7,289,961 

6  Gillette   Co   6,604,508 

7  General   Foods  Corp   6,474,153 

8  Liggett  &  Myers  Tobacco  Co   6,209,244 

9  Lever  Brothers  Co   5,594,143 

10  General    Mills    5,547,473 


Top  Ten  Tv  Network  Advertisers  During 
December  1953 


Hooper  Observations 

"CURRENTLY,    the    most    important  I 
business  statistic  in  all  advertising  is  an 
accurate   broadcast   audience  measure/ 
ment.    No  field  offers  an  opportunity/' 
for    effective,    economical  advertising! 
which  compares  with  broadcasting — if; 
the  advertiser  has  accurate  factual  guides  ! 
In  no  field  can  failure  be  more  devastat- 
ing faster  than  in  broadcasting  if  the! 
alleged  facts  misdirect.    And  my  refer-'] 
ence  is  to  both  radio  and  television."—! 
C.  E.  Hooper,  in  an  address  Thursday! 
to  the  Alpha  Delta  Sigma  Alumni  Assn. 
of  Greater  New  York. 


TelePulse  Plans  to  Boost  I 
Size  of  Market  Samples 

SAMPLE  size  of  TelePulse  surveys  is  bei 
increased  in  a  number  of  markets,  providij 
more  refined  information  at  no  additional  c<j 
to  subcribers,  Dr.  Sydney  Roslow,  Pulse  dira 
tor,  announced  last  week.  Involved  is  doublii 
of  "cluster  points,"  which  Dr.  Roslow  explain\ 
as  the  places  in  an  area  where  interviewers  4 
sent  by  Pulse  to  do  monthly  questioning. 

He  announced  that  starting  this  month  ti 
TelePulse  samples  in  Chicago,  Philadelphia  a| 
Washington  will  be  raised  20%,  bringing  iU 
to  the  same  level  as  New  York  and  Los  Angell 
At  the  same  time,  the  number  of  interviev 
in  Dallas  and  Fort  Worth  will  be  increased  \ 
one-third,  he  said. 


Corp. 


Miles  Labs. 
Sterling  Drug 
General  Foods 

Gillette  Co  

Colgate-Palmolive  Co  

Liggett  &  Myers  Tobacco  Co.  .  . 
American  Home  Products  Corp. 

Lever  Brothers  Co  

Swift  &  Co  


Procter  &  Gamble  Co   $1,392,716 

Colgate-Palmolive   Co   1,043,070 


General   Motors  Corp  

R.  J.  Reynolds  Tobacco  Co.  . . 

American  Tobacco  Co  

Liggett  &  Myers  Tobacco  Co. 

General  Foods  Corp  

General   Electric  Corp  

General  Mills   

Gillette  Co  


927,040 
901,648 
691,389 
624,537 
594,856 
546,114 
542,279 
540,559 


'Friends7  Out  of  Top  Rating! 
But  Godfrey  Strong  Elsewhet 

CBS'   Arthur  Godfrey,   whose   fondness  I  i 
humility  is  well  known,  last  week  had  wh| 
for  many  a  radio-tv  star  might  be  regarded 
a  humiliating  experience. 

Nielsen  Ratings  for  the  two-week  perL'i 
ending  Jan.  9  showed  Godfrey  &  His  FrieH 
missing  from  tv's  top  10.  But  CBS  authoring 
tended  to  discount  the  drop,  felt  it  did  n| 
reflect  reaction  to  the  Julius  La  Rosa  firing  < 
the  Teterborough  (N.  J.)  airport  incideri 
Godfrey  &  Friends,  it  was  pointed  out,  also  ha ; 
been  out  of  Nielsen's  top  10  since  Novemhe 
Moreover,  last  week's  listings  showed  oth 
Godfrey  segments  entrenched  in  three  of 
top  10. 


Gross  Radio  Network  Time  Sales  by  Product  Groups  for 
December  and  the  Full  Year  1953  Compared  to  1952 


Gross  Tv  Network  Time  Sales  by  Product  Groups  for 
December  and  Full  Year  1953  Compared  1952 


Agriculture  &  Farming   

Apoarel,  Footwear  &  Access.  .  .  .  . 
Automotive,  Auto.  Access.  &  Equip. 

Beer,   Wines   &  liquor   

Building  Materials,  Equip,  &  Fixtures 

Confectionery  &  Soft  Drinks   

Consumer  Services   

Drugs   &  Remedies   

Entertainment    &    Amusements  .... 

Food   &   Food  Products   

Gasoline,   Lubricants  8.  Other  Fuels 

Horticulture   :  

Household  Equipment  81  Supplies  .  . 

Household  Furnishings   

Industrial  Materials   

Insurance   

Jewelry,  Optical  Goods  &  Cameras 
Office   Equipment,  Writing  Supplies 

&  Stationery   

Political   

Publishing    &  Media   

Radios,  Tv  Sets,  Phonographs,  Musical 

Instruments    &  Access  

Retail   Stores  &   Direct  by  Mail    .  . 

Smoking  Materials  

Soaps,  Cleansers  &  Polishes   

Sporting  Goods  &  Toys   

Toiletries  8.  Toilet  Goods   

Transportation   

Miscellaneous   

TOTAL   
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December 

1953 
$  92,188 
109,955 
895,699 
205,702 
136,024 
215,901 
223,793 
1,894,643 

3,040,095 
539,273 


374,850 
15,846 
76,053 
205,721 
143,176 

104,440 


Full  Year 
1953 
1,185,824 
1,222,782 
8,025,398 
1 ,895,798 
1 ,557,965 
3,012,255 
2,392,750 
21,125,242 
8,936 
35,125,576 
4,960,230 
107,324 
6,494,710 
1,651,862 
994,342 
2,242,145 
1,112,890 


701,139 
779 

47,317  297,075 


December 

1952 
i  64,557 
78,986 
521,714 
237,454 
74,304 
337,318 
223,928 
2,01 5,042 

3,451,668 
446,187 
935 
759,201 
143,104 
237,518 
253,574 
128,896 

66,530 


Full  Year 
1952 
i  754,765 
42M87 
4,376,300 
2,203,316 
1 ,023,408 
5,296,820 
2,264,301 
21,029,955 
6,090 
36,833,737 
5,179,888 
114,085 
6,561,099 
1,435,115 
2,114,852 
3,335,753 
1 ,006,903 


642,675 
1,700,596 
19,130  536,884 


268,268 
1,236 
1,353,228 
1,481,537 
44,015 
2,039,982 
63,228 
612,612 


2,488,712 
15,759 
15,007,937 
1 5,890,407 
129,380 
26,028,032 
823,1  11 
6,036 jl  84 


189,741 
2,436 
1,321,704 
1,587,544 

2,263,390 
78,488 
421,700 


2,876,575 
33,234 
15,959,995 
18,352,951 
83,427 
23,215,160 
883,426 
5,148,995 


$14,184,782  $160,534,544  $14,925,099  $163,453,466 


Agriculture  &  Farming   

Apparel,   Footwear  &  Access  

Automotive,  Auto.  Access  &  Equip. 

Beer,    Wine    &  Liquor   

Bldg.   Materials,   Equip.   8i  Fixtures 

Confectionery  &  Soft  Drinks   

Consumer  Services   

Drugs   8.  Remedies   

Entertainment   &    Amusements  .... 

Food   &    Food  Products   

Gasoline,  Lubricants  &  Other  Fuels 

Horticulture   

Household  Equipmenf  Si  Supplies  .  . 

Household  Furnishings   

Industrial  Materials   

Insurance   

Jewelry,  Optical  Goods  &  Cameras 
Office  Equipment,  Stationery  & 

Writing  Supplies   

Political   

Publishing    &  Media   

Radios,  Tv  Sets,  Phonographs,  Musical 

Instruments    &  Access  

Retail  Stores  &  Direct  by  Mail  .... 

Smoking  Materials   

Soaps,  Cleansers  &  Polishes   

Sporting  Goods  &  Toys   

Toiletries  &  Toilet  Goods   

Transportation   

Miscellaneous   

TOTAL   


December 

Full  Year 

1953 

1953 

$   $ 

4,303 

323,833 

2,832,399 

2,147,125 

21,059,028 

845,924 

5,727,087 

61,430 

332,577 

620,667 

5,609,749 

52,974 

603,093 

1,187,615 

9,640,633 

11,428 

4,693,463 

42,181,919 

229,422 

2,861,330 

6,113 

2,476,441 

19,946,095 

314,068 

2,937,573 

500,334 

4,370,238 

135,894 

1,451,891 

453,291 

3,154,011 

371,126 

1,878,081 

5,790 

245,327 

652,302 

4,324,913 

23,185 

3,545,762 

36,060,199 

2,305,978 

22,907,419 

94,446 

193,847 

3,370,944 

36,338,809 

90,969 

583,668 

207,799 

2,294,961 

December 
1952 
5  25,738 
224,008 
1 ,377,833 
586,284 
9,255 
474,496 
22,056 
820,659 
4,990 
3,255,533 
322,426 

1,048,558 
249,064 
381,716 
114,838 
313,741 

172,395 

98,732 

359,620 

'2,776,847 
2,093,326 
32,796 
2,550,559 


Full  Yeoo 
1952  1 
25,73 
2,985,fl 

15,464,80 
5,649,51 

•148:1 

5,042,3 
328,81 
6,102,71 
8,86 
33,806,91 
3,61 3,« 
12,  J 
11,460,09 
2,327,» 
3,9244  ' 

2,401,05 


24 


501,63 
448,09 
849,5^ 

681,7V 
915,8,1 
430,10 
004,19. 

85,89, 
803,7> 


146,746       1 ,865701 


$24,681,607  $227,585,656  $17,462,216  $180,794,7 

Broadcasting    •  Telecasti 


CAME  THE  DELUGE! 


To  get  an  up-to-date  line  on  "who's  listening 
and  where,"  the  Double  Cola  people,  through 
their  agency,  Noble-Dury  and  Associates,  Inc., 
ran  a  10-week  contest  on  Double  Cola's  Double 
Pleasure    Party    (6:15-6:30    p.m.  Saturdays) 
starring  the  inimitable  Little  Jimmy  Dickens. 
Then,  according  to  Double  Cola's  Bob  Ashley, 
"came  the  deluge!"  —  more  than  20,000  entries 
from  34  states  and  one  foreign  country  —  more 
proof  that  they're  listening  to  WSM  not 
only  throughout  the  Central  South,  but 
in  many  other  states,  too! 

To  give  your  product  a  ride  on 
this  powerful  beam,  talk  to  Tom 
Harrison  or  any  Petry  Man. 


WSM 


Nashville  •  Clear  Channel  •  50,000  Watts 
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FACTS  &  FIGURES 


TRADE  ASSNS. 


28.5  Million  Tv  Sets 
Sent  Dealers  1946-53 

SET  manufacturers  shipped  28,468,818  tv  re- 
ceivers to  dealers  in  the  United  States  from 
1946  through  1953,  according  to  Radio-Elec- 
tronics-Tv  Mfrs.  Assn.  Another  45,308  sets 
went  to  Hawaii  and  2,330  to  Alaska  during 
1953,  only  year  reports  are  available  for  these 
possessions. 

RETMA  said  over  62%  of  receiver  ship- 
ments were  concentrated  in  eight  states. 

Manufacturers  shipped  7,243,073  radios  to 
dealers  in  1953  compared  to  7,066,794  in  1952, 
the  association  said.  This  figure  does  not 
include  automobile  sets. 

Shipments  for  the  1946-53  period: 


State 

Ala. 

Ariz. 

Ark. 

Calif. 

Colo. 

Conn. 

Del. 

D.  C. 

Fla. 

Ga. 

Idaho 

III. 

Ind. 

Iowa 

Kan. 

Ky. 

to. 

Maine 

Md. 

Mass. 

Mich. 

Minn. 

Miss. 

Mo. 

Mont. 


State 

Ala. 

Ariz. 

Ark. 

Calif. 

Colo. 

Conn. 

Del. 

D.  C. 

Fla. 

Ga. 

Idaho 

III. 

Ind. 

Iowa 

Kan. 

Ky. 

ta. 

Maine 

Md. 

Mass. 

Mich. 

Minn. 

Miss. 

Mo. 

Mont. 


Total 
252,860 
88,940 
87,670 
2,611,984 
172,027 
540,026 
92,885 
303,279 
337,897 
398,558 
28,616 
2,048,620 
812,578 
407,832 
191,037 
333,367 
245,015 
83,343 
546,100 
1,257,588 
1 ,386,542 
428,080 
87,712 
714,062 
12,808 


Total 
91,592 
34,710 
52,969 
609,1 50 
52,313 
100,840 
22,246 
80,216 
156,071 
132,097 
16,021 
562,751 
169,487 
86,359 
73,993 
99,647 
105,742 
34,591 
107,774 
232,5X7 
347,308 
109,956 
54,661 
183,696 
25,619 


State 

Total 

Nebr. 

203,433 

Nev. 

12,064 

N.  H. 

85,966 

N.  J. 

1,462,698 

N.  M. 

42,281 

N.  Y. 

4,100,448 

N.  C. 

378,770 

N.  D. 

22,178 

Ohio 

2,236,969 

Okla. 

310,388 

Ore. 

133,563 

Pa. 

2,647,072 

R.  1. 

205,525 

S.  C. 

125,577 

S.  D. 

24,744 

Tenn. 

309,091 

Tex. 

986,598 

Utah 

128,374 

Vt. 

26,298 

Va. 

434,166 

Wash. 

366,311 

W.  Va. 

216,998 

Wis. 

532,857 

Wyo. 

7,123 

Grand 

Total 

28,468,818 

auto  sets 

not 

included)  to 

months  of 

1953  follow: 

State 

Total 

Nebr. 

49,806 

Nev. 

9,278 

N.  H. 

19,225 

N.  J. 

271,332 

N.  M. 

24,728 

N.  Y. 

960,139 

N.  C. 

149,194 

N.  D. 

21,438 

Ohio 

460,936 

Okla. 

75,351 

Ore. 

56,500 

Pa. 

563,553 

R.  1. 

42,477 

S.  C. 

58,517 

S.  D. 

22,719 

Tenn. 

116,859 

Tex. 

320,990 

Utah 

23,371 

Vt. 

15,797 

Va. 

115,667 

Wash. 

103,316 

W.  Va. 

60,785 

Wis. 

146,751 

Wyo. 

1 1 ,598 

Grand 

Total 

7,243,073 

Tv  Popularity  Costs, 

But  lt#s  Worth  It— Nielsen 

THE  MOST  POPULAR  tv  programs  are,  as 
might  be  expected,  the  most  expensive,  but  they 
are  worth  the  cost,  according  to  an  analysis  of 
September-October  telecasts  made  by  A.  C. 
Nielsen  Co.,  which  shows  them  reaching  homes 
at  a  lower  cost  per  thousand  than  the  less 
popular  shows. 

The  18  programs  reaching  more  than  seven 
million  homes  have  an  average  cost  of  $48,900 
for  time  and  talent,  but  their  average  cost  per 
thousand  is  only  $5.27,  the  Nielsen  statisticians 
found. 

Other  findings:  The  average  half-hour  eve- 
ning radio  show  costs  less  per  thousand  than 
its  tv  counterpart,  $6.73  to  $7.81,  but  the  tv 
show  with  the  lowest  cost  per  thousand  ($3.15) 
beat  radio's  lowest  ($3.46). 

In  daytime  tv,  dramatic  serials  had  the  lowest 
cost  per  thousand  ($3.98);  in  the  evening, 
mysteries  held  low  position  ($6.1  1). 
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NARTB'S  TV  CODE  BEGINS  THIRD  YEAR, 
DRAWS  SUPPORT,  PRAISE  FROM  LEADERS 

Fetzer  reports  vast  self-regulation  is  in  effect,  with  many  of  nation's 
prominent  officials  and  business  leaders  lauding  the  NARTB  Code. 


SELF-REGULATION  of  tv  program  and  ad- 
vertising standards  has  drawn  "splendid  sup- 
port" from  stations  and  networks  and  is  gaining 
increasing  recognition  from  the  public,  govern- 
ment representatives  and  business  leaders, 
John  E.  Fetzer,  WKZO-TV  Kalamazoo,  Mich., 
chairman  of  the  NARTB  Television  Code  Re- 
view Board,  said  on  the  eve  of  the  code's 
second  anniversary  today  (Monday). 

"Our  third  year  will  find  further  accomplish- 
ment," Mr.  Fetzer  said,  adding  that  many 
prominent  officials  and  business  leaders  have 
made  laudatory  statements  about  the  two-year 
enforcement  program. 

NARTB  President  Harold  E.  Fellows  said 
the  code  "starts  its  third  year  on  firm  footing 
due  to  the  patience  and  work  of  the  review 
board  and,  likewise,  to  the  voluntary  response 
of  the  broadcasting  industry."  He  said  the 
growth  in  code  subscriptions  "is  running  better 
than  100%  over  the  first  year  and  many  new 
stations  are  adopting  the  code  before  they  put 
a  signal  on  the  air.  This  is  testimony  to  the 
conscientiousness  with  which  network  and  sta- 
tion management  views  its  public  responsibility 
and  evidence  of  the  code's  acceptance  as  a 
mark  of  good  standing  in  television  communi- 
ties." 

Edward  H.  Bronson,  director  of  television 
code  affairs,  has  spent  over  a  third  of  his  time 
in  the  field,  meeting  with  station  and  network 
officials.  A  code  bulletin  is  issued  each  month 
to  subscribers.  Practically  all  subscribing  sta- 
tions have  staff  machinery  to  assume  the  re- 
sponsibility of  code  adherence.  Monitoring 
activity  has  been  increased. 

Rejected  Copy 

In  the  two-year  period,  subscribers  have 
rejected  or  caused  revision  in  a  number  of 
home-freezer  commercials  which  seemed  to 
misrepresent  means  of  payment  and  economies, 
according  to  NARTB.  Beer  and  deodorant 
sequences  which  might  have  been  in  poor 
taste  were  deleted  along  with  misleading  copy 
covering  such  phrases  as  "wholesale,"  "free," 
and  "limited  time  offer." 

Major  code  achievements  nationally  were 
described  as  including:  Citation  of  the  code 
as  an  achievement  in  self-regulation  by  the 
Harris  Committee,  House  of  Representatives; 
establishment  of  a  set  of  practices  in  regard  to 
use  of  physicians,  dentists  and  nurses  in  tv 
advertising  which  met  the  desires  of  profes- 
sional medical  groups;  a  pronounced  shift  in 
the  timing  of  programs  involving  mystery  and 
crime  to  avoid  hours  when  most  children  are 
viewing;  general  heightening  of  caution  in  re- 
gard to  the  costuming  of  television  performers; 
and  a  broadened  public  appreciation  of  the 
constantly-improving  quality  of  television  pro- 
gramming plus  mounting  recognition  of  the 
code  board  as  the  logical  group  to  handle 
inquiries. 

The  code  was  revised  by  the  NARTB  Tele- 
vision Board  at  the  January  meeting  [B»T, 
Jan.  25].  The  new  document  will  be  distributed 
in  a  few  days. 

Comments  on  self-regulation  and  the  code 
include  these  excerpts: 

Sen.  John  W.  Bricker  (R-Ohio),  chairman  of 
Senate  Interstate  &  Foreign  Commerce  Com- 
mittee— "This  is  a  fine  example  of  recognition 
of  public  responsibility  upon  the  part  of  tele- 
vision broadcasters." 

Rep.  Charles  A.  Wolverton  (R-N.  .1.),  chair- 


man of  House  Interstate  &  Foreign  Comm 
Committee — "I  am  confident  that  your  ind 
will  continue  to  prefer  self-regulation  to  gi 
ernment  regulation." 

FCC  Chairman  Rosel  H.  Hyde — "The  Tele 
vision  Code  marks  a  significant  step  forward 
in  the  process  of  voluntary  self-regulation  oi 
the  part  of  the  industry.   It  can  be  a  grea 
instrument  to  meet  the  expanding  needs  of 
dynamic  medium." 

Richard  L.  Bowditch,  president,  U.  S.  Ch 
ber  of  Commerce — "American  business  leai 
compliment  the   television   industry  on 
forthright  steps  it  is  taking  to  see  that 
medium  maintains  the  highest  possible  mon 
and  ethical  standards." 

Frederic  R.  Gamble,  president,  Americ: 
Assn.  of  Advertising  Agencies — "Advertising 
agencies  subscribed  fully  to  the  need  for  tha 
Code.  It  is  good  to  have  it — and  fine  that  f 
has  been  strengthened  in.  recent  weeks.  Now! 
all  of  us  have  the  responsibility  to  live  up  if 
it — advertisers,  advertising  agencies  and  broad| 
casters." 

Dr.  George  F.  Lull,  secretary  and  genera 
manager,    American    Medical    Assn. — "Youi 

code  is  now  well  established  as  the  criterior 
by  which  the  medical  profession  can  verifjh 
the  good  faith  of  television  stations." 

Rev.  Clayton  T.  Griswold,  chairman,  Broadf- 
casting  &  Film  Commission,  National  Council 
of  Churches  —  "Protestant  church  member ' 
throughout  America  regard  the  code  seal  o 
approval  as  evidence  of  the  conscientiousnes 
and  fairness  of  television  stations  in  relation 
to  programming  which  involves  religion  an 
moral  issues." 

Martin  H.  Work,  executive  secretary,  NaJ 
tional  Council  of  Catholic  Men — "The  vei 
existence  of  this  code,  to  say  nothing  of  thi 
television  industry's  persevering  application 
it  these  past  two  years,  is  a  real  tribute  to  th 
sense  of  responsibility  for  the  public  welfare." 


MOORE  IS  NARTB 
DIST.  4  DIRECTOR 

JAMES  H.  MOORE,  executive  vice  preside 
and  treasurer  of  the  Shenandoah  Life  Static 
(WSLS-AM-TV  Roanoke,  Va.),  last  week 

  automatically  electi 

to  represent  Dis 
4  (N.  C,  S. 
Va.,  D.  C.)  on 
NARTB  Board  ol 
Directors.  He  takes 
office  at  the  annual) 
NARTB  conventioi| 
during  the  week  ot1 
May  23,  succeeding 
Harold  Essex,  WSJS 
Winston  -Sale 
N.  C,  ineligible 
run  again. 

Mr.  Moore  w 
one  of  the  three  Dis 
trict  4  nominees  who  received  five  or  mon 
votes  in  the  recent  nominations  [B«T,  Feb.  22J| 
Richard  H.  Mason,  WPTF  Raleigh,  N.  C,  ait' 
nounced  last  week  he  was  withdrawing  froi 
the  election.  J.  Frank  Jarman,  WDNC  Dur- 
ham, N.  C,  nominated  for  medium  station 


MR.  MOORE 


Broadcasting 


Telecasting 


Soattf  TO  KEDD  WICHITA 
'54,000  WATTS  •  HIGHEST  POWER  in  KANSAS 


DD's   High    priority   assures   delivery   of   one  of  I 
iA's  first  super  power  transmitters  during  summer  Twwri 
1954 


I  I  II 

REPRESENTED  BY 


INTERCONNECTED 

NBC  •  ABC 

TELEVISION  NETWORKS 


STANLEY  H.  DURWOOD 
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fc^  SPOT  RADIO 


EAST,  SOUTHEAST 

WBZ-WBZA 

Boston-Springfield 

NBC 

51,000 

WGR 

Buffalo 

CBS 

5,000 

KYW 

Philadelphia 

NBC 

50,000 

KDKA 

Pittsburgh 

NBC 

50,000 

WFBL 

Syracuse 

CBS 

5,000 

WCSC 

Charleston,  S«.  C. 

CBS 

5,000 

WIST 

Charlotte 

MBS 

5,000 

YV7IC 

W  JO 

V^OlUIIlDla,  D.  Vv. 

WGH 

Norfolk-Newport  News 

ABC 

5,000 

WPTF 

Raleigh-Durham 

NBC 

50,000 

WDBJ 

Roanoke 

CBS 

5,000 

MIDWEST,  SOUTHWEST 

11771  T^~\ 

WHO 

Des  Moines 

NrJC 

50,000 

woe 

Davenport 

NBC 

5,000 

WDSM 

Duluth-Superior 

ABC 

5,000 

WDAY 

Fargo 

NBC 

5,000 

WOWO 

Fort  Wayne 

NBC 

50,000 

WIRE 

Indianapolis 

NBC 

5,000 

KMBC-KFRM 

Kansas  City 

CBS 

5,000 

KFAB 

Omaha 

CBS 

50,000 

WMBD 

Peoria 

CBS 

5,000 

KFDM 

Beaumont 

ABC 

5,000 

KRIS 

Corpus  Christi 

NBC 

1,000 

WBAP 

Ft.  Worth-Dallas 

NBC-ABC 

50,000 

KXYZ 

Houston 

ABC 

5,000 

KTSA 

San  Antonio 

ABC 

5,000 

MOUNTAIN  AND  WEST 

KDSH 

Boise 

CBS 

5,000 

KVOD 

Denver 

ABC 

5,000 

KGMB-KHBC 

Honolulu-Hilo 

CBS 

5,000 

KEX 

Portland 

ABC 

50,000 

KIRO 

Seattle 

CBS 

en  nnrb 

RADIO 


"Choice  of  Audiences- 
The  Ones  You  Want 


by  JAMES  M.  WADE 

Manager,  Atlanta  Office 


We  have  no  doubt  (and  you  probably  don't,  either) 
that  some  men  do  buy  foods,  soaps,  etc.  —  that  some 
I  women  buy  pipe  tobacco  —  that  some  city  men  buy 
|  farm  implements.  Etc.  But  if  you  were  selling  tractors 
'  (say)  we'll  bet  you'd  want  a  really  rural  audience  for 
your  advertising  efforts,  and  a  male  audience  at  that. 

"Choice  of  audience"  is  certainly  the  most  funda- 
mental requirement  in  any  selling  effort. 

Spot  Broadcasting,  more  than  any  other  mass  medium, 
permits  you  to  select  your  audience  —  to  reach  the 
people  you  want  most  to  reach,  with  a  minimum  of 
waste.  You  select  the  markets,  the  time,  the  pro- 
grams, the  stations  that  are  logical  for-  your  prospects. 

Spot  Radio  is  "beamed  radio"  as  contrasted  with 
"umbrella  radio".  It  is  efficient  radio,  and  it  costs 
less  than  any  other  mass  medium  you  can  use. 


ETER; 


REE  & 

INC. 

Pioneer  Station  Representatives  Since  1932 

JEW  YORK       CHICAGO       ATLANTA        DETROIT       FT.  WORTH       HOLLYWOOD       SAN  FRANCISCO 


director-at-large  and  District  4  director,  de- 
cided to  run  in  the  medium  category.  District 
4  has  the  second  largest  membership  of  the 
17  regions. 

NARTB's  charter  and  by-laws  contain  no 
provision  for  write-in  balloting  in  board  elec- 
tions. Consequently  the  requirement  that 
two  nominees  be  named  for  each  post  was  sat- 
isfied when  Messrs.  Moore,  Mason  and  Jarman 
each  received  five  or  more  votes,  according 
to  NARTB. 

Mr.  Moore  joined  WSLS  in  1940  as  manager, 
having  previously  been  assistant  manager  at 
WLVA  Lynchburg,  Va.  He  was  born  Jan.  7, 
1903,  in  North  Wilkesboro,  N.  C,  receiving 
his  education  at  Appalachian  State  Teachers 
College  and  Cincinnati  Conservatory  of  Music. 
After  studying  voice  in  Washington  and  New 
York  he  sang  professionally  eight  years.  He 
entered  radio  at  WOL  Washington  over  two 
decades  ago,  moving  in  1930  to  Dixie  Network, 
Charlotte,  N.  C,  where  he  sang  under  several 
names.  He  sang  for  Texas  stations  in  1932, 
joining  WLVA  in  1933  as  an  announcer. 

He  is  director  of  BAB;  past  president  of  Vir- 
ginia Assn.  of  Broadcasters;  served  as  an  OWI 
radio  consultant  during  the  war;  holds  many 
civic  posts  in  Roanoke.  He  has  served  on 
NARTB  committees. 

NARTB  headquarters  announced  the  fol- 
lowing decisions  by  nominees  in  addition  to 
those  of  Messrs.  Mason  and  Jarman: 

Sam  W.  Anderson,  KFFA  Helena,  Ark.,  to 
run  as  District  6  director,  rejecting  medium. 

Paul  R.  Bartlett,  KFRE  Fresno,  Calif.,  de- 
clined fm  nomination. 

H  Quenton  Cox,  KGW-AM-FM  Portland, 
Ore.,  to  run  in  fm  class,  rejecting  medium. 

Simon  Goldman,  WJTN-AM-FM  James- 
town, N.  Y.,  to  run  in  fm  class,  rejecting  small. 

Michael  R.  Hanna,  WHCU-AM-FM  Ithaca, 
N.  Y.,  to  run  for  re-election  in  fm  class,  reject- 
ing medium. 

Rex  Howell,  KFXJ  Grand  Junction,  Colo., 
to  run  for  District  14  post,  rejecting  medium. 

Albert  D.  Johnson,  KOY  Phoenix,  to  run 
for  re-election  in  District  16,  rejecting  medium. 

Merrill  Lindsay,  WSOY-AM-FM  Decatur, 
111.,  to  run  in  fm  class,  rejecting  small. 

Robert  T.  Mason,  WMRN-AM-FM  Marion, 
Ohio,  to  run  in  small  class,  rejecting  fm. 

Ben  B.  Sanders,  KICD  Spencer,  Iowa,  to  run 
in  small  class,  rejecting  District  10. 

E.  C.  Sowell,  WLAC  Nashville,  declined  to 
run  in  District  6. 

E.  R.  Vadeboncoeur,  WSYR-AM-FM  Syra- 
cuse, N.  Y.,  to  run  for  re-election  in  District  2, 
rejecting  medium  and  fm. 

Walter  E.  Wagstaff,  KIDO  Boise,  Idaho,  to 
run  in  District  14,  rejecting  medium. 

Edwin  K.  Wheeler,  WWJ-AM-FM  Detroit, 
to  run  in  medium  class,  rejecting  fm. 


Arkansas  Broadcasters 
Set  Meet  March  28-30 

ARKANSAS  Broadcasters  Assn.,  meeting 
March  28-30  at  the  Albert  Pike  Hotel,  Little 
Rock,  will  incorporate  the  March  29  BMI  Pro- 
gram Clinic  into  its  activities. 

ABA  speakers  this  year,  according  to  W.  V. 
Hutt,  KLRA  Little  Rock,  president  of  the  as- 
sociation, will  include  Sidney  M.  Brooks,  Sid- 
ney M.  Brooks  Advertising,  Little  Rock;  David 
R.  Milsten,  western  counsel,  SESAC;  Weldon 
Stamps,  general  manager,  KSFA-AM-TV  Ft. 
Smith;  Tom  Dillahunly,  KOSY  Texarkana, 
and  W.  N.  McKinney,  KELD  El  Dorado. 

Speakers  at  the  BMI  clinic,  according  to 
Glenn  Dolberg,  BMI  station  relations  vice 
president,  will  be  William  F.  Rippetoe,  gen- 
eral manager,  WBOW  Terre  Haute,  Ind.;  Mar- 
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"EMMY"  AWARD  of  Academy  of  Tele- 
vision Arts  &  Sciences  for  NTSC  color  tv 
work  is  presented  in  New  York  to  Dr.  W. 
R.  G.  Baker  (r),  General  Electric  Co.  vice 
president  and  NTSC  chairman,  by  H.  L. 
Hoffman,  head  of  Hoffman  Radio  Corp., 
and  RETMA  director.  Mr.  Hoffman  had 
accepted  the  award  in  Los  Angeles  on 
Dr.  Baker's  behalf. 


vin  Hult,  program  director,  WMBD  Peoria,  Ul.; 
Charles  Crabtree,  co-manager,  KOIL  Omaha, 
Neb.;  Harlan  Judkins,  KFPW  Fort  Smith,  Ark., 
and  Mrs.  Mescal  Johnston,  woman's  service 
director,  KLRA  Little  Rock. 


RADIO,  TV  LAG 
IN  BANK  SURVEY 

BANKS  offer  a  scarcely-scratched  field  for  the 
enterprising  radio  or  tv  salesman,  according  to 
a  survey  of  the  advertising  plans  of  the  14,130 
commercial  banks  in  the  nation  for  1954,  made 
by  the  advertising  department  of  American 
Bankers  Assn.  They  comprise  a  market  worth 
going  after,  for  ABA  reported  that  this  year 
bank  advertising  of  all  forms  will  aggregate 
some  $68  million,  a  new  high  that  will  top  the 

1953  total  by  about  $7  million. 

The  3,302  banks  participating  in  the  survey 
rank  radio  fifth  among  all  advertising  media, 
with  only  a  third  of  the  total — 1,130 — report- 
ing plans  to  use  radio  this  year.  Tv  ranks  tenth, 
and  last,  with  only  180  banks  saying  they  ex- 
pect to  use  tv  advertising  in  1954.  Tv  is  on  the 
upgrade,  however,  ABA  noting  that  "while 
television  still  occupies  tenth  position,  the  num- 
ber of  banks  reporting  use  of  this  medium  in 

1954  has  more  than  doubled  since  last  year." 
Newspapers  are  the  favorite  advertising  me- 
dium of  banks,  according  to  the  survey,  with 
2,960 — 89.6%  of  all  reporting — planning  to 
use  them  this  year.  Direct  mail  ranks  second 
(2,792),  window  and  lobby  displays  third  (2,- 
188),  calendars  fourth  (1,925),  then  radio. 


TAB  Meets  April  23 

TEXAS  Assn.  of  Broadcasters  will  meet  April 
23  at  the  Adolphus  Hotel,  Dallas,  with  NARTB 
President  Harold  E.  Fellows  as  luncheon 
speaker.  Jeff  Williams,  Oklahoma  humorist, 
will  be  the  dinner  speaker.  Wives  of  delegates 
will  be  entertained  at  a  luncheon-style  show 
at  the  Nicman-Marcus  store. 


PRINTED  COLOR  AD! 
WORTH  HIGH  COSTS 

H.  M.  Beville  Jr.,  NBC  research 

and    planning   director,  tells! 

American     Marketing  AssnJ 

that  published  color  ads  come 

high  but  are  worth  the  cost.. 

This  should  set  precedent  for 

tv,  he  says. 

COLOR  advertising  in  magazines  and  ne 
papers  costs  more  than  black-and-white  but 
worth  it,  H.  M.  Beville  Jr.,  NBC  director 
research  and  planning,  told  a  luncheon  me 
ing  of  the  American  Marketing  Assn.  in  N 
York  on  Thursday.  And  there's  every  indi 
tion  that  this  fact  constitutes  a  good  precedi 
for  color  television,  he  stated. 

Mr.  Beville  was  part  of  a  three-man  pa 
that  answered  questions  concerning  the  adv 
tising  and  marketing,  technical  and  progra 
ming  aspects  of  color  tv,  asked  by  the  me 
ing's  chairman,  Donald  B.  Armstrong  Jr.,  vi 
president  and  research  director,  McCann-Erii 
son.  Other  panelists  were  Robert  Shelby,  Nl 
director  of  color  tv  systems  development,  i 
Barry  Wood,  executive  producer  in  charge 
color  coordination  for  NBC.  [For  detail 
article  on  color  tv  production,  see  page  59. 1 

Magazines  charge  on  the  average  a  4t\ 
premium  for  color  over  black-and-white  adv 
tising,  an  analysis  of  18  leading  magazir 
showed,  Mr.  Beville  reported,  with  a  variati| 
for  individual  magazines  from  35%  to  50' 
Starch  reports  on  advertising  noted  by  mas 
zine  readers,  he  said,  indicate  that  color  ads  i 
noted  by  just  about  40%  more  readers  tit 
do  black-and-white  ads,  justifying  their  i 
creased  cost. 

Added  cost  for  color  in  Sunday  supplemei 
averages  20%  to  25%  above  black-and-whi 
Mr.  Beville  said,  with  increases  noted  i 
color  ads  in  these  supplements  running  25| 
to  50%  above  black-and-white.  As  to  color 
daily  papers,  Mr.  Beville  cited  a  survey  ma 
by  the  Milwaukee  Journal  which  showed  (I 
four-color  pages  getting  50%  more  readers!) 
by  women  and  three  times  as  much  by  m< 
as  black-and-white  pages. 

NBC  Studying  Costs 
What  color  will  cost  the  tv  network  progn 
sponsor  is  being  carefully  studied  by  NB 
with  cost  records  kept  on  each  commercial  pi 
gram  that  is  colorcast  and  compared  with  thc| 
for  a  black-and-white  telecast  of  the  same  pij 
gram,  Mr.  Wood  reported.  Figures  are  m, 
being  compiled  by  the  network's  auditors  aj 
will  be  available  shortly  to  advertisers  and  age! 
cies,  he  said.  "I  can't  tell  you  how  much  mcj 
color  will  cost  the  tv  advertiser,"  he  said,  "b 
whatever  it  is  it  will  be  well  worth  it." 

Asked  about  equipment  costs  for  tv  broa 
casters  who  want  to  put  color  programs  on  tl 
air,  Dr.  Shelby  said  that  to  broadcast  netwol 
color  shows  a  station  would  have  to  spend  bl' 
tween  $15,000  and  $30,000,  depending  on  hc| 
much  test  equipment  and  how  many  colj 
monitors  are  purchased.  For  local  color  prt 
gram  originations,  he  said  it  would  be  difficc 
to  quote  overall  figures,  but  a  good  rule  \ 
thumb  would  be  to  figure  that  it  would  ccj 
about  three  times  as  much  to  originate  a  col? 
signal  as  it  does  to  originate  a  black-and-whi 
signal. 
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On  the  Air  March  1st 

WDSM-TV 

CHANNEL  6 

CBS 

THE  FIRST  VHF  STATION 
WITH  LOCAL  AND  CBS  NETWORK 
COMMERCIAL  PROGRAMS  SERVING 
THE  RICH  DULUTH-SUPERIOR  AREA 


100  Kw  by  Mid-Summer 
Microwave  Relay  in  September 
Reception  good  within  100  mile  radius 
Excellent  News  Coverage 
Only  Facsimile  Machine  in  market 

CBS  for  Duluth  -  Super  ior 

Represented  by  Free  &  Peters,  Inc. 

AFFILIATED  WITH   THE  DULUTH   HERALD  &  NEWS-TRIBUNE 


RADIO  CAMPAIGN  for  Howard  Clothes  Inc., 
Philadelphia,  is  discussed  by  (I  to  r)  Jack  de- 
Russy,  WCAU  Philadelphia  am  sales  mgr.;  Bill 
Campbell,  WCAU  sports  dir.,  and  Frank  Porter, 
supervisor  of  Howard.  Firm  sponsors  morning 
sports  show  on  WCAU. 


COVERAGE  of  new  Country  Tune  Parade  on 
113  NBC  stations  is  reviewed  by  (I  to  r)  Wil- 
liam Yonan,  NBC  Chicago  acct.  exec;  George 
Diefenderfer,  NBC  Central  Div.  radio  network 
sales  mgr.;  Jerome  Garland,  pres.,  d-Con  Co. 
(rodenticides),  which  bought  series  for  first  13 
weeks,  and  Alvin  Eicoff,  firm  adv.  dir. 


PLANS  for  new  Texaco  Sports  Final  starting 
March  1  on  30  CBS  Pacific  and  mountain 
region  radio  stations,  receive  final  going-over 
in  Hollywood  by  (I  to  r)  William  D.  Shaw,  gen. 
mgr.,  CPRN;  Tom  Harmon,  CPRN  sports  dir. 
and  host  of  program;  and  D.  E.  Beaton,  mgr.  of 
Pacific  coast  territory.  The  Texas  Co.,  N.  Y. 


CHARLES  S.  MARTIN  (c),  pres.,  Charles  S. 
Martin  Distributing  Co.  (appliances),  Atlanta, 
signs  for  seventh  year  of  newscasts  on  WSB 
Atlanta.  Flanking  him  are  Holt  Gewinner  (I), 
WSB  salesman,  and  Frank  Gaither,  station  mgr. 


TRADE  ASSNS. 

NARTB  Revives  Work 
On  Station  Circulation 

PLANS  to  start  work  on  the  long-deferred 
television  station  circulation  project  were  re- 
vived last  week  by  NARTB,  with  prospect 
that  an  industry-wide  test  measurement  may 
develop  this  year. 

Action  on  the  project  had  been  deferred 
by  the  NARTB  Television  Board  at  its  Janu- 
ary meeting  [B«T,  Jan.  25],  with  a  decision 
to  let  a  new  committee  scan  the  whole  idea. 
A  five-man  Tv  Board  subcommittee  met 
Wednesday  at  NARTB  headquarters,  deciding 
to  set  up  an  "implementation-organization 
committee"  as  the  next  step. 

The  new  committee  is  to  be  named  in  the 
near  future.  It  will  look  into  the  work  and 
recommendations  of  the  Television  Circula- 
tion Study  Committee,  which  reported  to  the 
Board  in  January.  This  group,  when  appointed, 
will  report  to  the  Tv  Board  on  its  proposals  to 
pre-test  the  circulation  plan  prepared  by  Dr. 
Franklin  R.  Cawl,  market  research  consultant. 
The  original  circulation  committee  has  been  dis- 
charged. 

Formation  of  non-profit  corporation  outside 
NARTB  will  be  considered.  The  implementa- 
tion-organization group  will  report  to  the  Tv 
Board  with  plans  for  a  continuing  television 
circulation  count. 

Policy  decisions  will  involve  the  place  of 
advertisers  and  agencies  in  the  project.  These 
affiliated  industries  had  active  board  partici- 
pation in  the  two  Broadcast  Measurement  Bu- 
reau studies  of  radio  circulation  but  present 
sentiment  is  described  as  favoring  control  of 
the  project  by  telecasters,  with  advertiser-agency 
groups  participating  on  an  advisory  basis. 

Taking  part  on  Wednesday's  board  sub- 
committee meeting  were  Campbell  Arnoux, 
WTAR-TV  Norfolk,  Va.;  Kenneth  H.  Carter, 
WAAM  (TV)  Baltimore;  Ward  Quaal,  WLWT 
(TV)  Cincinnati;  Paul  Raibourn,  KTLA  (TV) 
Los  Angeles;  Robert  D.  Swezey,  WDSU-TV 
New  Orleans,  and  NARTB  headquarters  of- 
ficers. 


UHFTA  Continues  Protest 
On  Vhf  Transmitter  Moves 

THE  Ultra  High  Frequency  Tv  Assn.  has  asked 
its  members  for  advice  on  how  to  proceed  in 
opposing  changes  of  vhf  stations'  transmitter 
locations,  which,  in  the  words  of  the  associa- 
tions, tend  "to  consolidate  several  market 
areas." 

The  association's  action  came  after  it  re- 
ceived an  FCC  response  throwing  cold  water 
on  its  suggestion  that  tv  rules  be  amended  to 
restrict  the  location  of  tv  stations  to  "the 
vicinity  of  the  community  to  which  the  fre- 
quency is  allocated"  [B«T,  Jan.  25], 

Referring  to  WORD-TV  Spartanburg,  S.  C, 
which  received  FCC  permission  to  begin  vhf 
ch.  7  operations  on  an  interim  basis  from  Paris 
Mt.,  six  miles  outside  of  Greenville,  S.  C.  [B»T, 
Feb.  1  et  seq.],  Uhf  Tv  Assn.  claimed  that  such 
moves  would  subject  uhf  operators  in  uhf-only 
markets  to  high-power  vhf  competition.  It 
stated  that  the  dangers  in  permitting  such 
"mislocations"  were: 

(  1  )  Diminished  service  to  the  city  of  alloca- 
tion and  portions  of  its  area;  (2)  competition 
with  other  channels,  particularly  uhf,  assigned 
to  other  cities;  (3)  network  affiliation  tends  to 
go  to  the  station  covering  several  market  areas; 
(4)  retarding  of  conversions  of  vhf  sets  for 
uhf  reception;  (5)  defeat  of  basic  allocation 
principles;  (6)  acceleration  of  intercity  con- 
nections and  the  retardation  of  such  connec- 


 "I 

tions  for  single  communities. 

"The  result,"  the  Uhf  Tv  Assn.  said,  "may 
be  a  series  of  regional  stations  outside  of  the 
principal  metropolitan  areas  affording  a  mini] 
mum  satisfactory  service  to  a  maximum  num- 
ber of  people." 

Copies  of  the  association's  letter  were  sent 
to  FCC  commissioners  and  members  of  the 
Senate  and  House  Interstate  &  Foreign  Com-' 
merce  Committees. 


AP  GROUP  FORMED 
TO  BOLSTER  RADIO 

PLANS  for  the  formation  of  a  national 
association  to  be  elected  by  AP  member  sta- 
tions for  the  purpose  of  strengthening  AP 
Radio  news  report  and  assisting  station 
management  sales-wise  on  radio  news  and] 
features  were  outlined  last  week  by  the  AP 
Radio  member  committee. 

After  details  of  the  proposal  were  enu- 
merated at  the  second  annual  meeting  of 
the  committee  in  New  York  last  Tuesday 
and  Wednesday,  Les  Mawhinney,  news  di- 
rector of  KHJ  Los  Angeles  and  general 
chairman  of  the  committee,  appointed  a 
subcommittee  to  work  out  the  mechanics  of 
the  future  organization.  He  named  on  this 
group  Tom  Eaton,  news  director  of  WTIC 
Hartford;  Daniel  W.  Kops,  vice  president 
and  general  manager  of  WAVZ  New  Haven, 
and  Oliver  Gramling,  assistant  general  man- 
ager of  AP.  The  sub-committee  was  asked 
to  return  a  report  to  the  full  committee 
within  six  months. 

Frank  J.  Starzel,  general  manager  of  AP, 
pledged  full  cooperation  by  the  AP  to  the 
work  of  the  new  association,  but  empha- 
sized "we  have  studiously  avoided  any  ef- 
fort to  dictate  or  control." 


Plans  For  NARTB  Convention 
Equipment  Display  in  Mail 

FLOOR  plans  for  the  annual  NARTB  conven- 
tion exposition  of  light  equipment  and  services 
were  mailed  last  fortnight  to  associate  mem- 
bers, only  firms  eligible  to  display  their  wares. 
The  convention  will  be  held  during  the  week 
starting  May  23,  with  the  Palmer  House,  Chi- 
cago, as  site. 

Light  gear  and  services  will  be  centered  on 
the  seventh  and  eighth  floors,  with  heavy  equip- 
ment on  the  fourth  floor.  Most  of  the  fourth 
floor  space  has  already  been  allotted.  The  ex- 
position is  in  charge  of  C.  E.  Arney  Jr.,  NARTB 
secretary-treasurer,  with  Arthur  C.  Stringer  as 
show  manager. 

Assignment  of  seventh  and  eighth  floor  rooms 
started  last  Friday,  Mr.  Stringer  said.  Only  as- 
sociates who  are  members  prior  to  April  23 
will  be  eligible  to  enter  displays. 


NBA,  BMI  Sessions 

ANNUAL  meeting  of  Nebraska  Broadcasters 
Assn.  is  scheduled  to  be  held  April  8  at  the 
Country  Club,  Beatrice,  according  to  Bob 
Thomas,  AVJAG  Norfolk,  NBA  president. 
KWBE  Beatrice  is  the  host  station  and  Ralph 
Hardy,  NARTB  vice  president  will  be  the 
featured  luncheon  speaker.  The  meeting  will 
follow  the  area  BMI  Program  Clinic  to  be 
held  April  7.  B«T  earlier  reported  that  the 
BMI  clinic  would  be  held  the  same  day  as 
the  NBA  meeting  [B«T,  Feb.  15]. 
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LIKE  A  TENT !  . . .  that  describes  how  KMPC  covers  Southern  California. 
5,472,411  people;  1,538,535  radio  homes;  1,187,038  car  radios, 
in  205  Southern  California  communities. 


50,000  watts  days,  10,000  watts  nights. 
Represented  nationally  by  AM  Radio  Sales  Co. 

New  York  —  Chicago  —  Los  Angeles 


iENE  AUTRY  -  President 
O.  REYNOLDS  -  Vice  President  &  General  Manager 


710  kg.  Los  Angeles,  California 
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KILGORE  DECRIES  MONOPOLY' 
TREND  IN  RADIO-TV  INDUSTRY 

Senator  asks  Congress  to  study  the  'threat'  of  radio  interests  taking 
over  the  television  field.  He  suggests  that  existing  federal  agencies 
may  not  be  able  to  handle  the  concentration  and  that  the  Senate 
might  help  out.  He  urges  two  Senate  committees  to  investigate. 


A  SUDDEN  Senatorial  verbal  wallop  is  being 
delivered  to  the  "radio  veteran"  in  the  broad- 
cast field. 

A  cry  of  a  trend  to  "monopoly — snowballing 
concentration"  in  radio  and  television  is  being 
raised  by  Sen.  Harley  M.  Kilgore  (D-W.  Va.). 

The  Senator,  in  a  statement  which  was  to  be 
released  over  the  weekend,  asks  Congress  to 
study  "a  threat  of  developing  monopoly  in 
communications." 

Sen.  Kilgore,  second  ranking  minority  mem- 
ber on  the  Senate  Judiciary  Committee  and  a 
14-year  man  in  the  Senate,  in  effect  accuses 
radio  interests  of  setting  up  the  developing 
monopoly  in  the  media  by  acquisition  of  tv 
properties. 

The  Kilgore  statement  was  in  the  form  of  a 
letter  to  Senate  Judiciary  Committee  Chair- 
man William  Langer  (R-N.  D.)  and  Senate 
Commerce  Committee  Chairman  John  W. 
Bricker  (R-Ohio).  In  it,  the  Senator  urged  the 
two  committees  to  look  into  the  matter. 

His  statement  was  to  be  released  only  three 
days  before  FCC  members  were  scheduled  to 
appear  before  the  Potter  Subcommittee  on 
Communications  (see  story,  page  51). 

This  latest  move  by  Sen.  Kilgore  followed 
up  his  insertion  in  the  Feb.  16  Congressional 
Record  of  an  article  titled  "Shall  Radio  Take 
Over  Television?"  [B«T,  Feb.  22]. 

Gist  of  the  article,  by  two  Washington 
attorneys  and  printed  in  the  April  1953  issue 
of  the  U.  of  Pennsylvania  Law  Review,  is  that 
tv  ownership  should  not  be  accorded  radio 
owners  in  the  interests  of  diversification  in  the 
communications  media. 

Control  Over  Both 

Sen.  Kilgore  asserted  that  article  pointed  up 
"snowballing  concentration  of  control  over  two 
vital  communications  facilities,  radio  and  tele- 
vision. .  .  ." 

The  article  was  written  by  attorneys  Henry 
B.  Weaver  Jr.  and  Thomas  M.  Cooley  II  of 
the  law  firm,  Weaver  &  Glassie. 

The  so-called  "monopoly"  in  the  field,  the 
way  Sen.  Kilgore  sees  it,  is  found  in  these 
allegations  made  by  the  Senator: 

1.  "Radio  and  television  are  each  now  dom- 
inated by  four  nationwide  networks. 

2.  "If  radio  interests  succeed  in  gaining 
dominance  of  television,  further  concentration 
is  inevitable,  and  perhaps  it  will  create  some- 
thing even  approaching  complete  monopoly  of 
broadcasting. 

3.  "Actually,  a  single  corporation  now  owns 
not  only  several  major  radio  and  television 
stations,  but  also  a  nationwide  radio  network 
and  a  nationwide  television  network,  while  at 
the  same  time  it  is  one  of  the  largest  producers 
of  broadcasting  equipment  and  receivers  and 
exercises  a  wide  influence  throughout  the  in- 
dustry by  reason  of  its  ownership  of  numerous 
important  patents."  It  was  obvious  the  Senator 
was  alluding  to  RCA. 

The  Senator  said  this  "concentration  .  .  . 
poses  problems  which  at  a  minimum  would 
strain  the  resources  of  the  Dept.  of  Justice 
Anti-Trust  Division  in  addition  to  any  possible 
exercise  of  authority  by  the  [Federal]  Com- 
munications Commission." 

According  to  Sen.  Kilgore  "it  may  well  be 


that  existing  powers  and  agencies  are  simply 
incapable  of  dealing  with  a  concentration  of 
such  inordinate  size  and  infinite  ramifications." 

But  "in  any  event,  it  seems  to  be  that  the 
Government  agencies  concerned  may  stand  in 
need  of  suggestion  from  or  assistance"  by  the 
Senate  committees. 

Sen.  Kilgore  said,  "Any  threat  of  developing 
monopoly  in  communications  is  a  far  more 
serious  matter  than  mere  economic  monopoly 
in  other  fields,  as  important  as  this  is. 

"No  other  function  in  our  society  is  as  essen- 
tial to  preserve  our  institutions  as  is  free  and 
untrammelled  communication  of  information 
and  opinion.  Of  course,  we  can  have  neither 
under  monopoly  condition  or  those  of  con- 
centrated control." 

His  remedy:  "I  therefore  urge  that  your 
committee  [both  Judiciary  and  Commerce]  give 
serious  study  to  all  aspects  of  the  urgent  policy 
problem  this  article  points  out  and  also  to  its 
larger  implications  in  the  monopoly  field." 

The  Senator  in  his  letter  referred  to  "some 
effort  to  avert  this  danger  [of  developing 
monopoly]"  in  FCC's  decision  last  year  grant- 
ing tv  ch.  7  in  Denver  to  Aladdin  Radio  & 
Television  Inc.  (KLZ-TV  Denver)  [B»T,  July 
6,  1953]. 

In  this  decision,  according  to  Sen.  Kilgore, 
FCC  "explicitly  recognized  the  desirability  of 


SEN.  HARLEY  M.  KILGORE 
Says  radio  is  taking  over  tv 

diversifying  ownership  of  mass  communications 
media  and  reiterated  its  policy  to  favor  appli- 
cants for  new  broadcast  facilities  who  would 
bring  newcomers  to  the  field  rather  than  multi- 
plying facilities  in  the  same  hands." 

This  was  in  reference  to  FCC's  statement 
at  that  time  answering  a  contention  by  the 
competing  applicant,  Denver  Television  Co., 
that  because  of  Aladdin's  radio  operation  and 
the  radio  interests  of  its  officers  and  directors, 
it  would  have  been  more  in  the  public  interest 
to  approve  Denver  Television,  thus  bringing 
about  diversification  in  ownership  of  communi- 
cations media. 

FCC  noted  then  that  it  had  "held  that  diver- 


sification of  control  of  media  is  desirable"  ani 
that  in  the  absence  of  other  comparative  con 
siderations,  a  grant  would  better  serve  fh< 
public  interest  if  it  resulted  in  greater  diversi 
fication  of  radio  and  tv  ownership.  But  in  thi 
Denver  case,  FCC  found  "Aladdin  has  demon 
strated  its  superiority  in  all  other  materia 
respects"  which  "clearly  outweighs  the  comi 
parative  advantage  enjoyed  by  Denver  Televi! 
sion"  because  the  latter  lacked  other  radio  oi 
tv  interests. 

Sen.  Kilgore  a  fortnight  ago  had  told  B«l 
that  he  thought  FCC's  criterion  seemed  to  be 
that  if  a  broadcaster  applied  for  a  tv  statiot 
he  should  get  it. 

The  Senator  had  asserted  that  if  one  mat 
owned  the  only  local  newspaper,  the  only 
local  radio  station  and  also  the  only  tv  station, 
the  situation  would  result  in  a  one-sided  pre- 
sentation of  news  and  issues  no  matter  how, 
non-partisan  the  owner  strives  to  be. 


FCC  Grants  Houston 
Its  Second  Coml.  Vhf 

FCC  finalizes  earlier  initial 
grant  to  Houston  Tv  Co.,  repre- 
senting a  merger  of  four  ap- 
plicants. Other  grants  made 
in  Washington,  D.  C;  Selma, 
Ala.;  El  Dorado,  Ark.,  and 
Rapid  City,  S.  D. 

SECOND  commercial  vhf  tv  station  for  Hous- 
ton, Tex.,  was  authorized  by  the  FCC  last  week 
in  a  decision  making  final  an  earlier  initial 
grant  for  ch.  13  to  Houston  Television  Co., 
representing  a  merger  of  four  applicants  [B»T, 
Jan.  18,  11]. 

In  non-hearing  actions,  the  Commission 
granted  permits  for  uhf  ch.  50  at  Washington, 
D.  C,  to  United  Broadcasting  Co.  (WOOK), 
the  first  uhf  outlet  there  in  a  four-vhf  station 
market;  vhf  ch.  8  at  Selma,  Ala.,  to  Deep 
South  Broadcasting  Co.  (WBAM  Montgom- 
ery); vhf  ch.  10  at  El  Dorado,  Ark.,  to  South 
Arkansas  Tv  Co.  (KVMA  Magnolia,  Ark.), 
and  vhf  ch.  7  at  Rapid  City,  S.  D.,  to  Hills 
Broadcasting  Co. 

In  the  Houston  ch.  13  action,  FCC  condi- 
tioned the  grant  upon  approval  of  the  merger 
before  construction  of  the  tv  station  shall  com- 
mence. The  merger  proposal  involved  dis- 
missal of  competitive  applications  by  KTRH 
Broadcasting  Co.  (KTRH),  Houston  Area 
Television  Co.  and  Tv  Broadcasting  Co.  of 
Houston.  The  fourth  applicant,  Houston  Tele- 
vision Co.,  retained  its  bid  before  FCC  for 
approval. 

Will  Assume  Permit 

A  new  firm,  Houston  Consolidated  Tele- 
vision Co.,  eventually  will  assume  the  ch.  13 
permit  after  FCC  approval  of  the  merger  and 
transfer.  Houston  Consolidated's  stock  will  be 
held  in  these  proportions:  KTRH  Broadcasting, 
32%;  Houston  Area  Television  Co.'s  17  stock- 
holders, 32%;  Houston  Television  Co.'s  15 
stockholders,  20%,  and  Houston  Mayor  Roy 
Hofheinz,  individually,  16%.  Mayor  Hofheinz 
was  president  and  50%  owner  of  Tv  Broad- 
casting Co.  of  Houston.  He  has  agreed  to  sell 
his  25%  holding  in  KTHT  Houston  if  re- 
quired. 

KPRC-TV  Houston  is  operating  on  vhf  ch.  2 
and  educational  noncommercial  KUHT  (TV) 
is  on  ch.  8.  KNUZ-TV  Houston  is  operating 
on  uhf  ch.  39.  Uhf  ch.  23  KTVP  (TV)  and 
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THERE'S  JUST  NOTHING  FINER 


The  Gates  CC-1  all  plug-in  audio  console  is  superlatively  fine  —  commercially 
beautiful  to  look  at  —  warmingly  satisfying  to  operate  —  technically  superb 
—  functionally  complete  beyond  expectation  —  and  upholds  the  tradition  of 
those  that  have  long  been  associated  with  the  very  best. 

There  is  indeed  a  lot  of  pleasure  and  contentment  in  the  operation  of  a  speech 
input  console  so  quality  filled — that  behind  the  control  panel  are  parts  and 
workmanship  that  spell  complete  reliability  and  assurance  that  your  audio 
quality  and  handling  cannot  be  excelled — anywhere. 

Your  240-page  Gates  master  catalog,  Pages  120-124,  or  speech  input  catalog 
DS-534,  tells  the  CC-1  story.  If  your  copy  has  been  misplaced,  only  the  asking 
will  send  another  on  its  way  to  you. 


,/  This  Console  is  on  display  at  all  GATES  \ 
\  stock-carrying  branches  in  ATLANTA,  J 
\_  HOUSTON  and  LOS  ANGELES. 


Houston,  2700  Polk  Avenue 
New  York,  51  East  42nd  Street 


GATES  RADIO  COMPANY 

Manufacturing  Engineers  Since  1922 

Washington,  D.  C,  Warner  Bldg. 
Los  Angeles,    7501  Sunset  Blvd. 
New  York,  International  Div.,  13  East  40th  St. 


QUINCY,  ILL.,  U.  S.  A. 


Atlanta,  13th  &  Spring  Sts. 
Montreal,  Canadian  Marconi  Co. 
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JOHNSON  CHARGES  CARDS  BROADCASTS 
WOULD  PROMOTE  MONOPOLY  FOR  BUSCH  ! 

Senator  introduces  measure  to  bring  under'anti-trust  laws  any  ball 
club  owned  by  a  beer  or  liquor  company.  Anheuser-Busch  drops} 
its  radio  schedule  in  nine  minor  league  cities,  whittling  overall  plans! 
to  about  1953  season  size. 

THE  WRATH  of  Colorado's  Ed  C.  Johnson 
(D)  fell  last  week  on  the  radio  coverage  plans 
of  St.  Louis  Cardinals'  owner-president  August 
A.  Busch  Jr.,  also  president  of  the  Budweiser 
brewery,  Anheuser-Busch  Inc.,  a  big  radio-tv 
advertiser. 

Sen.  Johnson  delivered  a  sharp  curve  that 
cut  across  the  path  of  Mr.  Busch,  the  big 
leagues  in  general  and  the  use  of  radio  to 
broadcast  big  league  games  in  minor  league 
territory. 

His  charges  were  answered  immediately  by 
Mr.  Busch  and  others. 

The  Senator,  who  is  author  of  a  bill  that 
would  bar  major  baseball  broadcasts  in  minor 
league  territories,  is  president  of  the  minor 
circuit,  The  Western  League.  He  is  also 
allied  with  the  "dry"  forces  who  have  been 
against  any  and  all  beer  broadcasts  and  had 


Midwest  by  planning  to  broadcast  Card 
games  to  minor  league  cities. 

"But  in  this  crusade,  he  does  not  give  av[ 
beer.  He  gives  away  baseball  and  he  take! 
nice  fat  deduction  in  doing  it.  With  Ur 
Sam  picking  up  the  tab,  it  is  nice  going  fo 
beer  peddler." 

He  charged  an  "unholy  alliance"  betwi 
beer  and  baseball  as  having  "an  unheal 
influence  upon  the  youngsters  of  America 
Sen.  Johnson  told  the  Senate  he  was 
formed  of  the  Cardinals'  decision  (of  Feb. 
to  drop  previous  planned  broadcasts  of  Cai 
games  in  Omaha,  Houston,  Columbus  (Oh 
Wichita,     Indianapolis,     Burlington  (low1 
Mount  Vernon  and  Paris  (111.)  and  Musko; 
(Okla.).    "That  eleventh  hour  concession 
greatly  appreciated,"  he  said.  "It  will  be  of  } 
saving   assistance   to   some  hard  hit  mi( 


uhf  ch.  29  KXYZ-TV  there  have  not  announced 
target  dates. 

It  is  expected  the  Houston  ch.  13  grantee 
will  negotiate  with  CBS  for  affiliation,  since 
each  of  the  four  original  applicants  specified 
CBS  in  their  bids. 

United  Broadcasting  Co.'s  president  and  gen- 
eral manager,  Richard  Eaton,  estimated  the 
first  uhf  outlet  for  the  Nation's  Capital  would 
commence  operation  Jan.  1,  1955.  Besides 
WOOK  Washington,  United  owns  WINX  Rock- 
ville  and  WARK  Hagerstown,  both  Md.; 
WANT  Richmond,  Va.;  WJMO  Cleveland,  and 
WSID  Baltimore.  WSID-TV  holds  permit  for 
uhf  ch.  18. 

Operating  vhf  stations  in  Washington  are 
ch.  4  WNBW  (TV),  ch.  5  WTTG  (TV),  ch.  7 
WMAL-TV  and  ch.  9  WTOP-TV.  WGMS 
Washington  WEAM  Arlington,  Va.,  are  in  con- 
test for  uhf  ch.  20  while  educational  uhf  ch.  26 
is  expected  to  be  applied  for  by  Greater  Wash- 
ington Educational  Television  Assn. 

The  ch.  8  grant  at  Selma  to  WBAM  Mont- 
gomery was  made  possible  by  the  withdrawal 
of  a  competitive  application  by  Dallas  Broad- 
casters Inc.  [B»T,  Feb.  22]. 

Similarly,  the  ch.  7  permit  to  Hills  Broad- 
casting at  Rapid  City  was  facilitated  by  the 
dropout  of  KOZY-TV  Inc.,  headed  by  former 
FCC  aspirant  Robert  J.  Dean,  chief  owner  of 
KOTA  and  KOZY  (FM)  there  [B*T,  Feb.  22]. 
Hills  Broadcasting  is  headed  by  N.  L.  Bentson, 
chief  owner  of  WMIN  St.  Paul. 

Meanwhile,  KOTA  last  week  petitioned  FCC 
to  support  the  proposed  allocation  of  vhf  ch.  3 
there,  indicating  it  will  file  for  the  channel  when 
the  assignment  is  made  final  [B»T,  Feb.  8]. 

A  fortnight  ago,  Tv  Enterprises  Inc.  dropped 
its  bid  for  ch.  10  at  El  Dorado,  clearing  the 
field  for  the  grant  there  to  Southern  Arkansas, 
under  common  ownership  with  KVMA  Mag- 
nolia. Tv  Enterprises  was  owned  chiefly  by 
P.  H.  Barton,  president  of  KARK  Little  Rock. 

FCC  Approves  Seven 
Radio  Station  Transfers 

SEVEN  radio  properties  traded  hands  last 
week  as  the  FCC  approved  transfers  including 
WAGE  Syracuse,  N.  Y.,  and  WSPA-AM-FM 
Spartanburg,  S.  C. 

WAGE  was  sold  for  $200,000  to  Meredith 
Syracuse  Radio  Corp.  Meredith  Syracuse  is  a 
wholly-owned  subsidiary  of  Meredith  Pub.  Co., 
publisher  of  Better  Homes  &  Gardens  and 
Successful  Farming  and  operator  of  KCMO- 
AM-FM-TV  Kansas  City,  WHEN  (TV)  Syra- 
cuse, WOW-AM-TV  Omaha,  and  KPHO-AM- 
TV  Phoenix,  Ariz. 

At  Spartanburg,  FCC  approval  was  given  to 
the  sale  of  WSPA-AM-FM  for  $400,000  to 
Spartan  Radiocasting  Co.,  permittee  of  vhf  ch. 
7  WORD-TV.  The  sale  is  to  effecutate  a 
merger  agreement  between  WSPA  and  WORD 
enabling  the  ch.  7  grant  to  WORD-TV  [B«T, 
Nov.  30,  1953]. 

At  the  same  time,  approval  was  given  to 
the  sale  by  Spartan  Radiocasting  of  WORD 
and  WDXY  (FM)  for  $150,000  to  WORD  Inc. 
[B«T,  Feb.  8]. 

Spartan  Radiocasting  will  change  the  call 
letters  of  its  tv  outlet  to  WSPA-TV. 

Other  transfers  receiving  FCC  approval 
were: 

WWSO  Springfield,  Ohio— Assignment  of  li- 
cense from  Radio  Springfield  Inc.  for  $50,000  to 
WWSO  Broadcasting  Corp. 

KFOX  Long  Beach,  Calif. — Transfer  of  control 
to  F.  A.  Fetsch  and  W.  T.  McDonald  through 
purchase  of  90%  interest  for  $135,000. 

KXIT  Dalhart,  Tex. — Assignment  from  Dalrad 
Associates  to  Dalhart  Broadcasters,  partnership 
of  Robert  J.  and  Leonard  J.  Beller,  for  3-year 
lease  at  rental  of  $300  per  month. 

WJBW-AM-FM  New  Orleans,  La. — Assignment 
from  Louise  C.  Carlson  to  corporate  entity  Louise 
C.  Carlson  Inc. 


SEN.  ED  C.  JOHNSON 
"He  gives  away  baseball  .  .  .  not  beer" 

introduced  a  bill  in  the  82d  Congress  to  pro- 
hibit hard  liquor  advertising  on  the  airwaves. 
Neither  bill  got  far,  although  the  baseball 
measure  cleared  committee  last  year. 

The  Johnson  attack  was  delivered  Tuesday 
on  the  floor  of  the  Senate.  The  Senator, 
ranking  minority  member  of  the  Senate  Inter- 
state &  Foreign  Commerce  Committee,  at  the 
same  time  introduced  a  joint  resolution  (S  J 
Res  133)  that  would  bring  under  anti-trust 
laws  any  professional  baseball  club  owned  by 
a  beer  or  liquor  company. 

He  said  he  was  aiming  the  legislation 
"specifically  at  the  beer-baseball  combination 
in  St.  Louis  where  Mr.  August  A.  Busch  .  .  . 
has  been  permitted  to  gain  control  of  the  St. 
Louis  Cardinal  baseball  club." 

Sen.  Johnson  asserted  Mr.  Busch  was  using 
the  Cardinals  "to  promote  the  monopoly  of 
Anheuser-Busch  over  his  competitors  in  the 
brewing  industry"  and  that  he  was  using  a 
planned  120  radio  station  regional  broadcast 
of  Cardinal  games  to  achieve  that  purpose. 

He  said  that  Mr.  Busch  at  the  same  time 
"is  ruthlessly  and  deliberately  annihilating 
minor  league  baseball  in  a  large  area  of  the 


AUGUST  A.  BUSCH 
"U.  S.  Senator  has  right  to  comment.' 

league  areas  during  the  1954  season"  but  th 
the  legislation  was  "vital  for  the  good  nan 
of  baseball." 

This  indicated  Sen.  Johnson  had  no  inte 
tion  of  letting  up  on  his  new  baseball  crusad 

In  fact,  he  was  quoted  as  intending  to  pus 
as  hard  as  he  can  for  the  legislation.  He  sa 
Sen.  William  Langer  (R-N.  D.),  chairman  < 
the  Senate  Judiciary  Committee,  to  which  tl 
resolution  was  referred,  had  assured  him  th< 
both  Mr.  Busch  and  Ford  Frick  (Baseba 
Commissioner)  "will  be  given  an  opportunit 
before  the  committee"  on  his  measure. 

Commissioner  Frick  took  issue  with  th 
Senator's  proposal  calling  the  resolution  "dis 
criminatory."  warned  of  public  feuding  withi 
baseball  and  called  for  the  sport  to  rid  itsel 
of  a  "fear  complex."  Mr.  Frick  conferred  la; 
week  with  Mr.  Busch. 

Mr.  Frick  said  "I  cannot  conceive  of  an 
Congress  passing  discriminatory  legislatio 
which  is  pointed  at  one  partner  and  exclude 
other  partners."  Mr.  Frick  had  said  earlie 
he  had  "complete  respect  for  Sen.  Johnson  an 
I  certainly  appreciate  the  problem  of  a  mino 
league  in  radio  and  television.  However,  I  d 
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C  jaot  believe  a  bill  such  as  the  Senator  proposes 
'     is  in  any  sense  an  answer  to  the  problem." 

I  Mr.  Busch  said  that  while  he  respected  "the 
'right  of  a  U.  S.  Senator  to  make  any  comment 
jbr  introduce  any  legislation  ...  we  hardly 
Relieve  legislation  aimed  at  an  individual  or 
fcingle  company  is  proper."  He  said  "baseball 
broadcasts  under  brewery  sponsorship  is  cer- 
tainly not  news"  and  "over  a  half  million 
biajor  league  broadcasts  are  under  such  spon- 
Cardiiiporship.    Were  it  not  for  this  sponsorship, 
bullions  of  fans  would  have  been  unable  to 
give  arf^njoy  their  favorite  game." 
toil  Anheuser-Busch  and  the  Cardinals,  he  said, 
Unukvould  continue  to  be  operated  in  the  public 


interest. 


'Leader  in  Its  Field' 

Mr. .  Busch  said  the  brewery  was  "a  leader 
in  its  field"  before  any  baseball  broadcasts 
r'and  even  before  organized  baseball  itself 
Imade  an  appearance  on  the  American  scene. 
ofCaiifTo  accuse  us  of  using  baseball  to  achieve  a 
is  (Ohi  position  in  the  industry  we  already  have  is 
Self-answering." 

The  St.  Louis  Chamber  of  Commerce  wired 
Sen.  Johnson  that  the  100-year  old  brewery 
oflljhad  "brought  great  credit  to  this  community" 
mill  ipnd  that  through  the  efforts  of  Mr.  Busch  "and 
he  expenditure  of  millions  of  dollars  by  the 
;ompany,"  the  Cardinals,  "one  of  our  great 
bivic  assets,"  were  retained  in  St.  Loujs.  The 
chamber  said  its  telegram  was  being  sent  "in 
the  interests  of  fair  play." 

Meanwhile,  the  brewery  reportedly  faces 
khreat  of  legal  action  from  some  radio  stations 
In  certain  minor  league  areas  because  of  con- 
tract cancellations  announced  by  Cardinals. 

A  spokesman  for  the  Cardinals  said  the 
broadcasts  were  being  dropped  because  "if 
what  they  say  is  true,  then  we  don't  want  to 


Johnson  to  Busch' 

Feb.  9,  1954 

Hon.  August  A.  Busch  Jr. 
Cardinal  Baseball  Club 
St.  Louis,  Missouri 
Dear  Mr.  Busch: 

Why  are  you  picking  on  the  Western 
League?  First  it  is  Omaha,  and  now  it 
is  Wichita.  Last  year  the  Wichita  Club 
received  $6,000  from  the  radio  station 
broadcasting  their  games  in  Wichita. 
This  year  the  contract  was  cancelled  be- 
cause the  St.  Louis  Cardinals  had  ar- 
ranged for  that  time  to  broadcast  St. 
Louis  Cardinal  games. 

Six  thousand  dollars  may  seem  like 
peanuts  to  some,  but  it  is  the  difference 
between  local  baseball  or  no  local  base- 
ball in  Wichita. 

I  cannot  believe  that  your  objective  is 
to  kill  the  Western  League,  but  whether 
it  is:  or  not  that  is  exactly  what  you  are 
doing.  Your  Omaha  broadcasts  will  be 
heard  in  Lincoln  and  Sioux  City  and 
will  affect  them  seriously,  and  now  Wich- 
ita goes  down  the  drain.  Because  of  the 
St.  Louis  invasion  of  the  Western 
League,  it  is  my  considered  judgment 
that  the  Western  League  may  not  oper- 
ate in  1955.  The  consternation  due  to 
your  policies  is  great  and  the  situation 
is  grave. 

I  plead  with  you,  therefore,  to  cancel 
your  broadcast  plans  in  the  Western 
League   cities  of  Omaha  and  Wichita. 
We  are  begging  you  to  not  destroy  the 
best  Class  A  league  in  the  nation. 
Most  sincerely, 
/s/  ED.  C.  JOHNSON 
President  and  Treasurer 
Western  Baseball  League 


hurt  the  minor  league  clubs."  The  Cards  own 
franchises  in  three  of  the  nine  cities  where 
contracts  have  been  dropped. 

Anheuser-Busch  still  plans  to  air  broadcasts 
of  the  National  League  club  on  approximately 


120  stations,  and  games  of  eight  minor  league 
teams — Cardinals  farms  in  Fresno,  Omaha, 
Houston,  Columbus,  Ohio;  Allentown,  Pa.; 
Rochester,  N.  Y.;  Columbus,  Ga.,  and  Albany, 
Ga.  Also  planned  is  the  complete  77-game  road 
schedule  of  the  Cards  on  WTVI  (TV)  Belleville, 
111.— St.  Louis— on  a  local  basis  [B«T,  Feb.  22]. 

It  also  was  conceded  that  Anheuser-Busch's 
plan  to  study  the  effect  of  major  league  broad- 
casts on  minor  league  game  attendance, 
wherever  possible,  has  been  abandoned,  ap- 
parently because  of  "minor  league  pressure." 

It  was  acknowledged  that  Anheuser-Busch 
has  invoked  cancellation  clauses  in  its  pacts 
with  some  stations  in  minor  league  territories — 
one  of  two  in  every  standard  agency  contract, 
the  other  being  one  covering  compensation — 
and  was  facing  protests  from  some  stations. 

Meanwhile,  the  Cards  have  lined  up  a  special 
local  20-station  west  coast  network  for  broad- 
casts of  exhibition  games  with  the  Chicago  Cubs 
in  Los  Angeles  and  Fresno  March  13,  14,  15. 
KLAC  is  slated  as  originating  outlet. 

While  castigating  the  Cardinals,  Sen.  John- 
son released  a  letter  he  had  written  to  Mr. 
Busch  in  early  February  and  other  correspond- 
ence he  had  received  from  minor  league  owners 
asserting  that  the  Cardinals'  radio  coverage 
plans  were  forcing  cancellations  of  minor 
league  contracts  with  radio  stations.  (See  box.) 

In  his  speech,  Sen.  Johnson  also  struck  out 
against  other  major  league  clubs.  He  said: 

"In  this  evil  business  at  St.  Louis  some  of 
the  clubs  of  the  National  League  are  not  with- 
out guilt.  Under  National  League  rules  before 
a  club  can  broadcast  or  telecast  its  baseball  ex- 
hibition, it  must  have  the  consent  of  the  other 
participating  club.  At  least  four  National 
League  clubs  have  given  their  consent  to  spray 
without  limits  of  any  kind,  Minor  League  cities 
with  Cardinal  baseball." 
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TO:  GM's  and  Chief  Engineers  of  Tv  Stations, 
Actual  or  Planned 


Where  Are  Your 
Qualified  TV  Studio  Technicians 
Coming 


1 


Ej  Other  stations?  This  is  expensive. 

I  I  Thin  air?  The  FCC  frowns  on  this. 

I  I  Train  your  own?  This  is  where  CREI  can  help. 

CREI  now  offers  for  home  study  its  newest  course,  Tv 
Studio  Operations.  Prepared  at  the  suggestion  of  a 
major  network  executive  with  the  cooperation  of  all  four 
networks,  the  course  will  help  you  train  studio  personnel, 
help  you  meet  the  regulatory  requirements  for  qualified 
personnel,  help  you  make  your  operations  run  more 
smoothly  if  you're  already  on  the  air  or  help  you  avoid 
many  costly  mistakes  if  you're  not  on  the  air  yet.  The 
course  is  so  current  that  it  even  contains  two  lessons  on 
the  approved  color  system.  It  is  non-mathematical  but 
not  non-technical.  It  is  prepared  for  broadcast  engineers 
and  technicians  who  must  prepare  for  tv  operations.  It 
doesn't  talk  down;  it  doesn't  try  to  make  design — or 
maintenance — engineers  out  of  them.  We  even  have  a 
few  technically-minded  program  directors  enrolled.  It  has 
been  field-tested  for  more  than  a  year. 

Tv  Studio  Operations  is  backed  by  CREI's  27  years  of 
technical  teaching  experience,  by  15  years  of  experience 
with  our  own  tv  facilities,  by  engineering  leaders  in  the 
industry.  For  complete  details — course  outlines  and 
costs — please  send  this  coupon. 

1  Inquiries  from  individuals  are  also  invited. 


Capital  Radio  Engineering  Institute 

3224  SIXTEENTH  STREET,  N.W.,  WASHINGTON  10,  D.  C. 

□  Send  details  of  Tv  Studio  Operations  course 

□  Tell  about  group  training  plan 

Name   

Affiliation   Title  


Street 


City. 


Zone. 


State . 


let  ME  qualify  myself  and  CREI.  We  have  been 
in  business  since  1927,  training  radio  eleo 
tronic  engineers  and  technicians.  During  World 
War  II  the  Armed  Services  used  more  than 
300,000  CREI  texts  in  all  parts  of  the  world,| 
and  used  our  residence  facilities  to  train  more 
than  5,000  technicians.  Thousands  of  broadcast! 
station  engineers  all  over  the  country  have 
used  CREI  training;  you  probably  have  such 
men  on  your  staff  right  now.  Many  leading 
industrial  organizations  in  the  Tv  -  Radio  - 
Electronics  field  use  CREI  group  training  for;, 
their  own  technicians;  among  them  are' 
Canadian  Broadcasting  Corp.,  CBS,  Hoffman 
Radio  Corp.,  Machlett  Labs.,  Glenn  L.  Martin 
Co.,  Magnavox,  Pan  American  Airways,  RCA 
Victor  Division,  United  Air  Lines,  and  others. 
CREI  maintains  a  Residence  School  in  Wash- 
ington, D.  C;  its  home  study  courses  go  all 
over  the  world.  We  are  accredited  by  the 
Engineers'  Council  for  Professional  Develop- 
ment and  approved  by  the  National  Council 
of  Technical  Schools. 


in  1937  I  requested  permission  of  a  top  NBC! 
engineer  to  spend  time  with  their  crew  install- h 
ing  the  first  commercial-type  tv  equipment  in  \i 
New  York.   He  countered  with  a  suggestion  U 
that  I  buy  an  iconoscope.  CREI  bought  two  n 
of  the  earliest  ones  released  by  RCA;  by 
1940,  with  RCA  cooperation,  our  own  studio  [ 
was  in  operation.   Our  latest  image-orthicon  L 
equipment  has  been  kept  right  up  to  date. 1 
At  the  IRE  convention  in  1952  the  same  engi- 
neer asked  if  we  had  a  really  practical  tv  [ 
studio  operations  course.    He  said,  "If  you  L 
can  only  teach  those  fellows  to  walk  across  a 
studio  without  tripping  over  cables,  you'll  be 
doing  something   for  the   whole  industry!" 
We  can. 

AL  PREISMAN,  our  Engineering  Vice-President, 
wrote  the  course.  Fellow  of  the  IRE,  patent 
consultant,  and  a  top  educator,  for  the  last 
18  months  Al  has  almost  lived  in  tv  studios 
of  the  four  big  networks,  and  in  our  local  J 
stations,  which  have  been  most  cooperative.  ' 
Every  text  he  has  turned  out  has  been  care- 
fully checked  by  leading  engineers  and  pro-  |i 
ducers  of  tv  programs.  The  course  is  practical, 
authoritative  and  up-to-date,  even  covering  \ 
color.  » 
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fNATE  UNIT  LAUNCHES  RADIO-TV  STUDY; 
fO  HOLD  LICENSE  FEE  HEARINGS  MARCH  16 


GOVERNMENT- 


Communications  subcommit- 
tee will  meet  with  the  FCC  in 
closed     hearings  tomorrow. 

GROUP  of  five  Senators  plunge  into  the 
dio-tv  industry's  pool  of  problems  tomorrow 
juesday)  [B*T,  Feb.  22]. 
J  Depending  on  how  deep  or  shallow  they 
lid  the  pool,  the  outcome  may  be  just  a  ripple 
f  quite  a  splash  on  the  legislative  agenda, 
j  •  Tomorrow,  the  Potter  communications  sub- 
jmmittee  takes  soundings  behind  closed  doors 
i  a  meeting  with  members  of  the  FCC. 
i«  Two  weeks  from  tomorrow,  the  subcom- 
ittee  gets  into  the  swim  by  opening  public 
parings  on  the  controversial  license  fee  pro- 
plal. 

!  Subcommittee  Chairman  Charles  E.  Potter 
jl-Mich.)  Wednesday  announced  the  plans  for 
n  executive  session.  While  the  doors  will  be 
iosed  to  newsmen  and  to  the  public,  they  will 
B  open  wide  on  subject  matter. 
I  Chairman  Potter  on  Friday  announced  the 
|cense  fee  hearing. 

i  A  list  of  witnesses  are  to  be  announced  at  a 
iter  date,  Sen.  Potter,  who  heads  the  newly- 
jrmed  Senate  Interstate  &  Foreign  Commerce 
ubcommittee  on  Communications,  said.  How- 
ver,  industry  people  are  invited  to  testify  on 
!en.  Edwin  C.  Johnson's  measure  (S  2926) 
vhich  would  permit  FCC  to  set  "nominal" 
|ees  or  charges  for  station  applications  and 
icenses  [B«T,  Feb.  15]. 

The  five  Senators  on  the  subcommittee  are 
Chairman  Potter,  Sens.  Andrew  F.  Schoeppel 
R-Iowa),  Dwight  Griswold  (R-Neb.),  John  O. 
'astore  (D-R.  I.)  and  Lester  C.  Hunt  (D-Wyo.). 

Members  of  the  full  committee  have  been 
jnvited  to  attend  tomorrow's  executive  session, 
it  is  believed  Colorado's  Sen.  Johnson  will  be 
mi  hand  because  of  his  keen  interest  in  radio 
ind  television  activities. 

Sen.  Johnson,  top  Democrat  on  the  full  com- 
nittee,  is  author  of  a  letter  on  tv  multiple  own- 
rship  which  caused  a  stir  in  the  industry  \B»T, 
fan.  18]. 

Sen.  George  A.  Smathers  (D-Fla.)  also  on 
he  committee,  may  attend.  Sen  Smathers  has 
iemanded  an  investigation  by  the  Senate  Com- 
nerce  Committee  of  the  FCC's  recommenda- 
ion  that  five  vhf  station  limitation  on  common 
ownership  be  raised  to  seven,  including  two 
uhf. 

Highly  Critical 

Sen.  Johnson  has  been  highly  critical  of 
FCC's  proposal  to  boost  the  station  limit.  He 
has  termed  the  recommendation  a  "wicked 
give-away' "  encouraging  "brazen  television 
Imonopoly."  He  indicated  in  his  January  letter 
(to  FCC  Chairman  Rosel  H.  Hyde  that  he  con- 
sidered the  situation  ripe  for  Congressional 
review. 

Early  last  month,  Sen.  Johnson  referred 
again  to  his  letter  on  the  multiple  ownership 
rule  "in  which,"  he  asserted,  "the  question  of 
promoting  uhf  service  was  the  key."  The  occa- 
sion was  Sen.  Johnson's  protest  filed  with  the 
Commission  on  the  granting  of  permission  to 
WORD-TV  Spartanburg,  S.  C,  a  vhf  station, 
to  begin  interim  operation  from  Paris  Mt. 
[B»T,  Feb.  8]. 

Sen.  Johnson  said  he  understood  the  Paris 
Mt.  operation  might  force  the  abandonment  of 
two  uhf  stations  already  operating  and  two  uhf 
stations  already  granted  permits  but  not  yet 
on  the  air. 

Because  of  these  Johnson  protests  and  other 
Senators'  interest  in  the  question,  discussion 


on  uhf  (as  compared  to  vhf)  may  be  empha- 
sized. 

In  the  main,  however,  this  will  be  FCC's 
opportunity  to  present  the  Senate  unit  with 
what  it  considers  to  be  the  top  problems  both 
within  the  Commission  and/or  within  the  in- 
dustry. 

Thus,  it  is  expected  FCC  will  emphasize 
its  desire  that  legislation  be  passed  clarifying 
the  so-called  "protest  rule"  provision  of  the 
Communications  Act  (Sec.  309  [c]).  [B»T  Feb. 
1  (story  and  text)]. 

Sen.  John  W.  Bricker  (R-Ohio),  chairman 
of  the  Senate  Commerce  Committee,  has  intro- 
duced the  FCC's  suggested  bill  (S  2853).  There 
is  a  companion  bill  in  the  House,  offered  by 
Rep.  Charles  A.  Wolverton  (R-N.  J.). 

The  proposal  would  end  the  now  mandatory 
stay  of  a  protested  grant  and  the  hearing  on 
charges  required  by  the  Act  could  be  a  paper 
proceeding  instead  of  an  oral  case. 

Permissive  Bill 

Actual  wording  of  Sen.  Johnson's  license 
fee  bill  which  would  amend  Sec.  4  of  the  Com- 
munications Act  is  to  permit  FCC  to  "pre- 
scribe nominal  fees  or  charges  for  any  inspec- 
tion, certificate,  registration,  license,  permit  or 
application  issued  or  provided  by  the  Commis- 
sion in  carrying  out  the  provisions  of  the  Act." 

Sen.  Johnson,  while  introducing  his  bill,  also 
asked  FCC  to  suspend  its  license  fee  proceed- 
ing and  to  let  Congress  take  over.  His  position 
was  that  the  Communications  Act  explicitly 
states  that  license  grants  do  not  give  the  li- 
censee a  proprietary  interest  in  a  frequency 
and  nothing  should  be  done  to  encourage  a 
licensee  to  believe  that  he  may  be  purchasing 
an  equity. 

It  is  understood  that  by  the  wording  of  his 
permissive  bill,  Sen.  Johnson  has  in  mind  a 
desire  to  stimulate  interpretation  of  what  a 
"nominal"  fee  for  a  station  should  be. 

Among  comments  submitted  to  FCC  last 
week  on  the  fee  issue: 

Stephen  P.  Bellinger,  managing  partner  of 
WVMC  Mt.  Carmel,  111.;  WIZZ  Streator,  111.; 
WILO  Frankfort,  Ind.,  and  WINL  (FM)  Leba- 
non, Ind.,  urged  a  graduated  fee  taking  into 
account  the  size  of  the  station  involved.  The 
proposed  fee  would  work  a  hardship  on  smaller 
radio  operators,  he  said.  He  requested  that  the 
"bulk  of  income  should  come  from  operators 
who  do  the  bulk  of  business." 

Other  comments  last  week  were  from  ama- 


Losers:  Tv  Viewers 

THE  AP  took  cognizance  of  tv  in  the 
McCarthy-Stevens  affair  last  week  which 
turned  from  a  heralded  "big  showdown" 
to  something  of  a  letdown  with  this  ob- 
servation: "Leaving  aside  the  question 
of  who  won,  the  nation's  tv  viewers  lost. 
Tomorrow's  [Feb.  25]  big  show  was 
scheduled  for  nationwide  telecasts  and 
promised  to  have  a  high  audience  rating." 


teurs,  protesting  any  fee.  A  George  Nesbit  of 
Berwyn,  111.,  wrote:  "Surely  the  fee  that  would 
be  collected  from  amateurs  will  not  balance 
the  budget,  therefore,  I  request  the  Commission 
exclude  the  amateur  service  from  the  payment 
of  license  fees  .  .  ." 

Meanwhile,  two  other  federal  agencies  have 
issued  proposed  fees.  The  Interstate  Com- 
merce Commission  proposed  a  range  of  fees 
for  services  up  to  $5,000  for  one  type  of  appli- 
cation. The  Federal  Powei  Commission  pro- 
posed a  schedule  that  includes  one  item  in- 
volving a  fee  of  $500  plus  $100  for  each  million 
dollars  of  construction  costs  over  $4  million. 


Pratt  Resigns  GOP  Post, 
Returns  to  Manage  WSOO 

STANLEY  R.  PRATT,  president  and  manager 
of  WSOO  Sault  Ste.  Marie,  Mich.,  has  resigned 
as  assistant  to  the  chairman  and  director  of 
■.    ■  the  personnel  divi- 

1      JflHMfc  s  i  o  n,  Republican 

National  Chairman 
Leonard  W.  Hall  an- 
nounced last  week. 
[Closed  Circuit, 
Feb.  22].  He  suc- 
ceeds Chauncey 
Robbins,  a  former 
secretary  to  the 
chairman  of  the  Re- 
publican National 
Committee,  who 
joined  the  personnel 
division  staff  last 
September. 

Mr.  Pratt,  who  will  resume  active  manage- 
ment of  his  radio  station,  joined  the  national 
committee  after  the  Republican  National  Con- 
vention, and  organized  the  personnel  division 
following  the  successful  1952  election  cam- 
paign. He  is  a  former  Michigan  Assn.  of 
Broadcasters  president  and  NARTB  director. 


MR.  PRATT 


FCC  Has  Caught  Up,  Drops  Tv  Priority  List 


TELEVISION  applications  henceforth  will 
be  considered  "chronologically,"  FCC  said 
last  week  in  a  historic  statement  announc- 
ing the  end  of  the  temporary  processing 
procedure  and  the  city  priority  list.  [Closed 
Circuit,  Feb.  8]. 

The  announcement  means  that  although 
many  tv  applications  still  face  comparative 
hearings,  the  Commission  for  all  practical 
purposes  is  "current"  in  application  process- 
ing for  the  first  time  since  lifting  of  the 
freeze  in  1952  with  its  resulting  landslide  of 
new  station  bids. 

"As  of  Jan.  28,  1954,"  the  FCC  announce- 
ment said,  "pre-hearing  letters  pursuant  to 
Sec.  309(b)  of  the  Communications  Act 
.  .  .  had  been  transmitted  to  all  mutually 
exclusive  applicants.  Hearings  are  being 
scheduled  as  quickly  as  the  respective  appli- 


cations in  a  particular  city  are  in  a  position 
to  be  designated  for  hearing. 

"Accordingly,  since  the  processing  of  non- 
competitive applications  has  proceeded  on  a 
current  basis  since  March  1953,  and  inas- 
much as  the  issuance  of  pre-hearing  letters 
is  presently  on  a  current  basis,  the  need  for 
the  publication  of  a  priority  list  (heretofore 
every  60  days)  has  been  eliminated.  Con- 
sequently, no  further  lists  will  be  published 
and  Sec.  1.371,  footnote  10. (of  FCC's  rules) 
will  be  amended  accordingly." 

In  its  detailed  tabulation  of  post-thaw  tv 
progress  up  to  Feb.  1,  FCC  reported  1,204 
applications  filed,  527  grants  (45  surren- 
dered), 356  bids  subsequently  dismissed  and 
321  applications  still  pending.  Of  the  latter, 
all  but  53  are  competitive  [B«T,  Feb.  22,  15]. 
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REASONS  WHY  YOU  SHOULD  BUY 
WAFER  REMOTE  CONTROL  SYSTEM 


f 


$1000  you  save  as  compared  to  the 
-average  cost  of  other  systems. 

$1570  total  price  for  the  basic  sys- 
tem ready  to  install. 

the  basic  schafer  system  is  a  com 
plete  system,  no  expansions  later, 
.24  metering  circuits ...  40  control 
circuits . . .  uses  two  phone  lines 

no  tubes  in  the  schafer  system . . 
sure-fire,  dependable,  dc  dial 
metering  and  control  circuits 
directly  calibrated  meters. 

no  extra  frequency  or  modulation 
monitor  to  buy  for  any  installation 
. . .  external  relays,  tuning  motor  all 
furnished  as  part  of  the  basic 
system. 

parts  replacement  never  a  problem 
...  all  parts  made  by  national  manu- 
facturers, available  through  your  lo- 
cal jobber  now  or  20  years  from  now. 

any  transmitter  or  group  of  trans- 
mitters can  be  controlled  by  one 
system. ..thirty  page  manual  covers 
complete  instructions  for  installa- 
tion and  maintenance. 

no  engineering  compromises ...  no 
circuits  worked  against  ground . . . 
no  high  voltages  or  currents  on 
phone  lines,  telephones  built  in. 

we  specialize  in  remote  control!  we 
sell  direct  from  the  factory  to  you 
...  you  save  the  difference,  and  you 
get  immediate  delivery  out  of  stock. 


every  schafer  remote  control  sys-  • 
tern  unconditionally  guaranteed  for 
one  year. 


p  a  u  I  s  chafer  ©us  to  in  engineering 


(jT)    (Tj   (^9^)  ALLESANDRO  STREET 

LOS  ANGELES  39,  CALIFORNIA 
PHONE:  NOrmandy  2-2161 
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(STM-TV  Renews  Drive 
or  St.  Louis  Vhf  Ch.  11 

:STM-TV  St.  Louis,  uhf  ch.  36  station,  filed 
n  amended  application  for  vhf  ch.  11  there 
ist  week  in  response  to  a  McFarland  letter 
'rom  the  FCC  in  January  [B«T,  Jan.  25]. 
The  FCC  said  then  that  if  KSTM-TV  fur- 
ished  requested  information  regarding  financial 
nd  legal  qualifications  it  would  designate  it  as 
n  applicant  for  ch.  1 1  in  St.  Louis,  with  one  of 
f  the  issues  whether  it  had  the  right  to  partici- 
jate  in  the  vhf  hearing  while  holding  a  uhf 
irant.  This  was  in  line  with  a  U.  S.  Court  of 
Appeals  ruling  in  ordering  a  stay  the  day  before 
he  St.  Louis  tv  hearing  was  due  to  begin  [B»T, 
Ian.  18]. 

The  Commission  refused  to  accept  the 
^STM-TV  application  twice  on  the  ground  that 
IvSTM-TV  could  not  apply  for  a  facility  in  a 
inarket  for  which  it  already  held  a  CP.  KSTM- 
TV  has  offered  to  give  up  its  ch.  36  operation  if 
jt  wins  a  grant  for  ch.  11,  but  not  before. 

Broadcast  House  Ownership 

Amended  application,  which  is  for  E.  St. 
•.ouis,  111.,  indicated  that  licensee  Broadcast 
(louse  Inc.  is  mainly  owned  by  principals  asso- 
rted with  KSTL  (Frank  E.  Pellegrin)  and 
he  E.  St.  Louis  Journal.  Same  newspaper  in- 
erests  (F.  M.  Lindsay  and  F.  W.  Schaub) 
iwn  WSOY-AM-FM  Decatur,  111.,  and  20%  of 
VCIA-TV  Champaign,  111.  Marshall  Pengra 
president  and  one-third  owner  of  WATO  Oak 
tidge,  Tenn.)  is  president  and  general  manager 
)f  KSTM-TV.  Mr.  Pellegrin  also  owns  one 
ihird  of  WATO,  12V6  %*of  WLAF  La  Follette, 
JTenn.,  and  is  vice  president  of  H-R  Represent- 
itives  Inc.,  station  representative  firm.  Oilman 
\lbert  G.  Blanke  Jr.  is  a  13%  stockholder. 

Balance  sheet  of  Broadcast  House  Inc.  and 
broadcast  House  Realty  Co.  as  of  Dec.  31, 
953,  shows  current  assets  of  $94,948,  current 
iabilities  of  $174,766  and  long  term  liabilities 
pf  $667,266.  KSTM-TV,  which  began  operat- 
ng  in  October  1953,  lost  $193,690  in  that  year, 
he  application  reported. 

Station  reported  that  if  it  wins  the  ch.  11 
;rant  it  will  dispose  of  $172,400  worth  of 
quipment  not  usable  for  vhf.  This  includes  a 
137,483  transmitter. 

Other  ch.  11  applicants  are  St.  Louis 
Amusement  Co.  (42%  owned  by  Fanchon  & 
vlarco),  St.  Louis  Telecast  Inc.  (60%  owned 
>y  WEW),  220  Television  Inc.  (Harold  Kop- 
ar  and  William  Kopler  Shenker)  and  CBS 
KMOX). 


FCC  Authorizes  Five 
Ams,  Two  in  Kane,  Pa. 


new  standard  stations  were  authorized 
<y  the  FCC  last  week,  two  in  Kane,  Pa.;  one 
bach  in  Charlotte,  N.  C;  Covington,  Tenn., 
and  Medford,  Ore. 
New  am  station  at^Kane,  Pa.,  on  1590  kc 
ith  500  w  daytime  was  awarded  to  North- 
ern Allegheny  Broadcasting  Co.,  licensee  of 
WNAE-WRRN  (FM)  Warren,  Pa. 

Permit  for  a  new  standard  station  on  750 
Ice  with  1  kw  fulltime  at  Medford,  Ore.,  went 
to  Medford  Broadcasting  Co.  Co-partners 
Clarence  E.  Wilson  and  P.  D.  Jackson  also  are 
owners  of  KWCO  Chickasha,  Okla. 
Details  of  the  other  grantees: 

Hilltop  Management  Corp.,  960  kc,  500  w  day- 
time at  Kane. 

Queens  City  Broadcasting  Co.,  1480  kc,  1  kw 
daytime  at  Charlotte. 

Tipton  County  Broadcasting  Co.,  1250  kc,  1  kw 
(daytime  at  Covington. 

Meanwhile,  improved  facilities  went  to 
IKWOC  Poplar  Bluff,  Mo.,  to  change  from 
(directional    antenna    fulltime    to  directional 


VOICE  FUNDS  UNTOUCHED  BY  HOUSE  UNIT 


VOICE  OF  AMERICA  achieved  a  victory  on 
Capitol  Hill  last  week.  The  House  Appropria- 
tions Committee  voted  the  full  amount  asked 
for  by  the  radio  arm  of  the  U.  S.  information 
program  to  operate  in  fiscal  1955,  starting  this 
July  1. 

The  U.  S.  Information  Agency  had  requested 
$18,039,000  in  the  President's  budget  for  the 
overseas  radio  broadcasting  program  [B»T,  Jan. 
25]. 

The  Appropriations  unit  in  its  report  said  it 
"has  allowed  the  full  amount  of  the  budget 
estimate"  for  radio  broadcasting  and  that  it 
would  give  USIA  authority  until  Dec.  31  to 
complete  the  move  of  Voice  from  its  present 
New  York  headquarters  to  new  quarters  in 
Washington,  D.  C. 

This  full  amount  for  radio  was  unusual  in 
that  the  House  committee  was  not  so  kind  to  the 
other  activities  of  USIA.  The  agency's  total  re- 
quest for  $75,814,000  was  trimmed  by  $13,- 
186,000. 

The  recommended  VOA  allocation  is  $247,- 
164  more  than  it  had  to  spend  in  fiscal  1954. 
Turbulence  in  the  past  has  marred  the  deal- 


ings of  the  Voice  of  America  with  the  Congress. 
Thus,  the  current  radio  funds  suggested  by 
an  economy-minded  House  committee  which 
slashed  the  combined  budgets  of  the  State,  Jus- 
tice and  Commerce  Depts.  and  USIA  by  some 
12V2%  can  be  considered  to  be  a  radio  feather 
added  to  the  cap  of  its  director,  Theodore  C. 
Streibert,  former  board  chairman  of  MBS. 

Mr.  Streibert  has  been  the  agency's  head 
since  its  creation  last  year. 

Easy  on  Items 

The  House  committee  also  was  easy  on  two 
budget  items  dealing -with  government  activi- 
ties of  interest  to  the  broadcast  industry.  It 
recommended  a  total  of  $650,000  for  the  an- 
nual special  surveys  of  manufacturers  and  other 
businesses.  This  is  the  identical  total  asked 
for  in  President  Eisenhower's  budget  for  fiscal 
1955,  beginning  July  1,  1954.  The  House  group 
approved  $2  million  for  the  National  Bureau 
of  Standards  (under  Commerce  Dept.)  to  con- 
tinue its  radio  propagation  and  radio  frequencies 
standards  studies. 


nighttime  only  while  operating  on  930  kc  with 
500  w  night  and  1  kw  daytime,  unlimited. 

In  a  separate  action,  FCC  designed  for  con- 
solidated hearing  applications  of  Mercer  Broad- 
casting Co.,  TFenton,  N.  J.;  Delaware  Valley 
Broadcasting  Corp.,  Morrisville,  Pa.,  and  Drew 
J.  T.  O'Keefe,  Jack  J.  Dash  &  William  F. 
Waterbury,  Levittown-Fairless  Hills,  Pa.,  for 
new  standard  station  on  1490  kc  with  250  w 
unlimited. 


been  an  organizer  of  communist  cells  within 
the  Government,  some  members  of  which 
have  been  utilized  in  Soviet  espionage  opera- 
tions." 

Last  Man  Out  is  written,  produced  and  nar- 
rated by  Richard  English. 


WPRO-TV  Petition  Denied 

PETITION  of  vhf  ch.  12  WPRO-TV  Provi- 
dence, requesting  that  the  special  temporary 
authority  given  uhf  ch.  16  WNET  (TV)  there 
to  commence  interim  operation  be  stayed  on 
grounds  of  economic  injury  [B*T,  Feb.  22],  was 
denied  by  FCC  last  week.  The  Commission 
said  the  WPRO-TV  protest  did  not  show  suf- 
ficient basis  for  the  relief  requested.  Last  year, 
WNET  (TV)  won  a  stay  against  WPRO-TV 
pending  hearing  on  its  Sec.  309(c)  economic 
protest  of  the  ch.  12  grant. 


'Last  Man  Out#  Interviewee 
Called  by  House  Probers 

BROADCAST  of  NBC  Radio's  Sunday  pro- 
gram (10-10:15  p.m.),  Last  Man  Out,  which 
dramatizes  the  experiences  of  persons  who 
formerly  were  associated  with  communist 
movements  but  who  have  reformed,  last  week 
brought  Congressional  action  when  the  House 
Un-American  Activities  Committee  subpoe- 
naed Mrs.  Helen  Wood  Birnie,  who  was  inter- 
viewed on  the  Feb.  21  program,  to  learn 
more  about  her  former  associates. 

She  Is  Summoned 

In  a  statement  Thursday,  Rep.  Harold  H. 
Velde  (R-Ill.),  committee  chairman,  said  he 
had  summoned  Mrs.  Birnie  after  hearing  her 
relate  on  the  program  that  "Fred  Stover,  presi- 
dent of  the  Iowa  Farmers  Union  and  an 
official  of  the  National  Farmers  Union,  was 
known  to  her  to  have  been  a  member  of  the 
Communist  Party  and  a  close  associate  of 
Harold  Ware." 

Mr.  Ware,  though  now  deceased,  according 
to  Rep.  Velde,  "has  been  identified  in  many 
instances    before    this    committee   as  having 


Folsom  Cites  RCA-NBC  Labor 
Practices  to  Hill  Group 

RCA  President  Frank  M.  Folsom  last  week 
told  the  Civil  Rights  Subcommittee  of  the 
Senate  Labor  Committee  that  RCA  has  prac- 
ticed non-discrimination  in  hiring  and  promot- 
ing its  personnel  since  its  founding  in  1919. 

Mr.  Folsom  said  RCA  favors  the  principles 
of  a  bill  (S692)  to  set  up  a  federal  commission 
to  enforce  non-discrimination  with  emphasis  on 
conciliation  and  other  non-compulsory  meas- 
ures, currently  in  hearing  by  the  Senate  group 
of  which  Sen.  Irving  M.  Ives  (R-N.  Y.)  is 
chairman. 

He  said  the  RCA  program,  also  practiced 
at  NBC,  has  brought  the  company  benefits 
from  improved  human  and  community  rela- 
tions and  that  "we  feel  that  in  the  process  we 
have  promoted  the  national  interest  as  well." 

He  cited  appointment  of  Brig.  Gen.  David 
Sarnoff,  RCA  board  chairman,  to  the  Presi- 
dent's Committee  on  Fair  Employment  Prac- 
tices in  July  1941,  and  the  1952  award  of  the 
Freedoms  Foundation  George  Washington 
Honor  Medal  to  RCA  Victor  Division  for  its 
program  of  recruiting  and  training  Negro  en- 
gineers. 


Booth  Protests  Parma 
Vhf  Ch.  10  Allocation 

New  vhf  channel  will  hurt 
prospects  of  uhf  stations  in 
the  area,  operator  of  uhf  ch. 
64  WBKZ-TV  Battle  Creek 
tells  FCC. 

CONTENDING  the  new  allocation  of  vhf  ch. 
10  to  Parma-Onondaga,  Mich.,  is  a  threat  to 
the  future  of  multiple  uhf  allocations  in  the 
area,  John  L.  Booth,  president  of  Booth  Radio 
&  Tv  Stations  Inc.,  operator  of  uhf  ch.  64 
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WBKZ-TV  Battle  Creek,  asked  FCC  last  week 
to  consider  the  problems  involved. 

Mr.  Booth  noted  WIBM-TV  Jackson,  Mich., 
already  had  dropped  its  permit  for  uhf  ch.  48 
because  of  the  new  vhf  allocation.  He  ex- 
plained the  uhf  allocations  at  Battle  Creek, 
Lansing,  Jackson  and  Kalamazoo  would  be 
affected. 

"It  is  realized  that  the  Commission  does  not 
concern  itself  with  the  economic  factors  which 
are  the  responsibility  of  the  licensee,"  Mr. 
Booth  wrote.  "However,  this  allocation  of  ch. 
10  to  Parma-Onondaga  will  present  a  difficult 
burden  to  the  operating  uhf  channels  in  this 
area.  .  .  .  The  problem  surrounding  the  de- 
velopment of  a  nationwide  television  service, 
meaning  primarily  the  uhf  spectrum,  is  con- 
siderably greater  than  had  been  anticipated  and 
the  addition  of  another  vhf  would  considerably 
decrease  the  available  national  and  network 
revenue  at  a  time  when  the  need  for  such  is  so 
great." 

Mr.  Booth  said  the  vhf  channel  will  "add  a 
considerable  economic  burden  to  ourselves  and 
any  other  operating  uhf  station  in  this  area, 
thereby  greatly  increasing  the  possibility  of 
financial  failure,  or  the  impossibility  of  finan- 
cial return  for  many  years  to  come." 

Two  applications  already  are  on  file  at  FCC 
for  ch.  10  at  Parma.  One  is  by  WIBM,  the 
former  ch.  48  permittee  at  Jackson.  The  other 
was  filed  by  Trial  Tv  Corp. 


MR.  CAMPBELL 


Campbell  Named 
To  Voice  Post 

PATRICK  CAMPBELL,  former  vice  president 
in  charge  of  station  relations  of  Don  Lee 
Broadcasting  System,  Thursday  was  appointed 
radio  and  television 
officer,  a  newly- 
created  overseas 
post,  for  the  U.  S. 
Information  Agency. 
He  will  be  assigned 
to  the  American 
Embassy  in  London, 
according  to  Theo- 
dore C.  Streibert,  di- 
rector of  USIA  and 
former  MBS  board 
chairman. 

Mr.  Campbell  left 
Don  Lee  in  Feb- 
ruary 1951.  Before 
joining  Don  Lee,  he  organized  the  West  Coast 
office  of  World  Broadcasting  System  in  1932, 
and  was  general  manager  for  1 1  years.  His 
early  experience  was  with  motion  pictures  and 
the  stage. 

Mr.  Campbell  will  be  assigned  primarily  to 
the  task  of  exploring  the  future  overseas  use 
of  tv  under  the  U.  S.  information  program. 
Both  the  Senate's  Hickenlooper  Subcommittee 
and  a  Presidential  Advisory  Commission  have 
recommended  such  an  exploration. 

Mr.  Streibert  said  VOA  has  been  furnishing 
the  "rapidly  growing  tv  audiences  of  Europe, 
Latin  America  and  the  Far  East  with  pro- 
grams produced  by  our  U.  S.  television  in- 
dustry." 

Also  announced  was  the  addition  of  Sidney 
H.  Fine,  New  York  newspaperman  and  govern- 
ment information  officer  in  Europe  for  many 
years,  to  the  Washington  headquarters  of 
USIA.  Mr.  Fine,  formerly  FCC  field  corre- 
spondent in  London,  will  be  responsible  for 
the  domestic  information  program. 

Another  appointment  was  Burnett  Anderson, 
former  press  officer  for  the  Mutual  Security 
Agency  in  Bonn,  Germany,  to  head  the  USIA's 
domestic  press  section. 
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WINS  NAMES  LEDER  V.P.-GENERAL  MANAGER 


Robert  Leder,  with  NBC  since 

1950,   fills   vacancy  created 

when    Gotham  Broadcasting 

Corp.  bought  the  New  York 

station  from  Crosley. 

APPOINTMENT  of  Robert  Leder,  sales  man- 
ager of  WNBC  New  York,  as  general  manager 
and  vice  president  of  WINS  New  York  was 
announced  last  Thursday  by  J.  Elroy  McCaw, 
president  of  the  Gotham  Broadcasting  Corp.,  li- 
censee of  WINS. 

Mr.  Leder  re- 
signed his  post  with 
NBC,  effective  Fri- 
day, and  will  assume 
his  new  position  on 
March  8.  He  fills  a 
vacancy  that  was 
created  when  Goth- 
am recently  acquired 
WINS  from  the 
jl  Crosley  Broadcast- 
I     ing  Corp. 

A  veteran  of  the 
radio  and  television 
industry  for  the  past 
10  years,  Mr.  Leder  has  been  associated  with 
NBC  in  various  capacities  since  June  1950. 

His  initial  assignment  was  as  an  account  exec- 
utive with  NBC  Spot  Sales  and  he  later  served 
as  the  unit's  Eastern  sales  manager  for  radio 
and  as  sales  manager  for  radio.  In  June  1952 
he  was  named  sales  manager  of  WNBC  New 
York. 

Prior  to  joining  NBC  he  was  director  of 
sales  for  National  Television  Sales  Inc.,  New 
York,  television  package  producers.  Previously 
Mr.  Leder  had  served  as  sales  manager  of 
WVNJ  Newark  and  as  an  account  executive 
for  Booth-Vickery-Schwinn  Advertising,  New 
York,  and  George  Elliott  Advertising,  -New 
York. 

In  announcing  the  appointment,  Mr.  McCaw 
noted  that  under  Mr.  Leder's  sales  stewardship, 


MR.  LEDER 


KINGs  Add  Wings 

KING-AM-TV  Seattle  is  making  use  of 
wings  to  help  air  its  news.  A  helicopter, 
a  Hiller  12-B,  with  a  range  of  150  miles 
and  serviceable  altitude  of  10,000  feet, 
has  been  added  to  KING  Broadcasting 
Co.'s  news  entourage.  Official  dedication 
of  Seattle  Private  Heliport  No.  1,  located 
on  the  roof  of  the  KING  Radio  and 
Television  Center,  took  place  Feb.  10. 


KING-AM-TV's  helicopter  makes  its 
first  landing  atop  the  stations'  radio-tv 
center  in  Seattle. 


WNBC  had  compiled  "record-breaking"  sale? 
accomplishments,  and  added: 

"The  selection  of  Mr.  Leder  as  general  man- 
ager of  WINS  is  in  line  with  a  policy  to  be 
adopted  by  the  station  of  a  program  of  revital-i 
ized  merchandising,  programming  and  sale^ 
efforts.  We  are  most  pleased  to  have  a  man 
of  Mr.  Leder's  background  of  accomplishment 
join  us  in  our  new  venture." 


Empire  State  Bldg.  Asks 
Tripled  Tv  Antenna  Rent 

A  RENT  increase  from  $70,000  to  $200,000  a 
year  has  been  proposed  by  Empire  State  Bldg 
Corp.  to  each  of  the  seven  New  York  tv  sta- 
tions, or  a  total  of  $1.4  million  a  year,  for  thtj 
right  to  use  the  building's  mast  as  a  common 
transmitting  antenna  site  for  a  five-year  period 
beginning  May  1.  The  present  lease,  expiring 
April  30,  provides  for  a  five-year  extension  with 
the  rate  to  be  negotiated.  If  negotiations  fail — 
and  late  last  week  the  parties  were  far  apart— 
arbitration  is  specified.  Asking  price  covers  onlv 
the  use  of  the  mast  by  each  tv  station,  with 
floor  space  in  the  building  for  transmitter  equip- 
ment, offices,  etc.,  extra. 

Negotiations  for  the  tv  stations  are  being  con- 
ducted by  a  special  subcommittee  of  Donald  Hi 
McGannon,  assistant  managing  director,  DuMon' 
Tv  Network  (WABD  [TV]  New  York),  chairman, 
Daniel  O'Shea,  WCBS-TV  New  York;  Irvinf 
Rosenhaus,  WATV  (TV)  Newark.  Trio  is  par 
of  an  overall  executive  committee  which  alsi 
includes  Joseph  Heffernan  and  Joseph  McDon 
aid,  WNBT  (TV)  New  York;  Geraldine  Zor 
baugh  and  Frank  Marx,  WABC-TV  New  York 
Fred  Thrower  and  Otis  Freeman,  WPIX  (TV 
New  York;  Gordon  Gray,  Patrick  Winkler  anc 
William  Regan,  WOR-TV  New  York. 
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FOUR  TV  STARTERS 
PUT  TOTAL  TO  370 

Uhf  outlets  commence  in  San  I 
Francisco,    Schenectady  and 
Providence,  while  vhf  ch.  6 
WDSM-TV  Superior  also  takes  | 
air  today  (Monday).     Ch.  3  I 
KDAL-TV  Duluth  set  to  begin 
later  in  the  week. 

FOUR  new  tv  stations  reported  they  will  starl 
commercial  operations  today  (Monday),  run- 
ning the  operating  station  total  to  370.  Two 
more  are  expected  to  begin  later  in  the  week,  j 
Stations  due  to  begin  today: 

KSAN-TV  San  Francisco  (ch.  32),  represented 
by  Joseph  H.  McGillvra  Inc. 

WTRI  (TV)  Schenectady,  N.  Y.  (ch.  35),  CBS. 
represented  by  Headley-Reed. 

WNET  (TV)  Providence,  R.  I.  (ch.  18),  ABC 
DuMont;  represented  by  Paul  H.  Raymer  Co. 

WDSM-TV  Superior,  Wis.  (ch.  6),  CBS,  repre- 
sented by  Free  &  Peters. 

Stations  due  on  the  air  later  in  the  week  are 
KDAL-TV  Duluth,  Minn.  (ch.  3),  and  KCEB 
(TV)  Tulsa,  Okla.  (ch.  23). 

KDAL-TV  will  begin  regular  programming 
just  70  days  after  date  of  grant.  It  has  been 
on  test  patterns  since  Feb.  19  and  has  received 
excellent  reception  reports  from  coverage  area,j 
President  Dalton  LeMasurier,  reported.  Repre- 
sented by  Avery-Knodel,  it  will  be  affiliated  with 
NBC-TV  although  KDAL  radio  is  a  CBS 
affiliate.  WDSM-TV,  located  across  the  state 
line  in  Superior,  Wis.,  will  be  a  CBS-TV  affiliate. 

Operating  target  date  of  April  9  has  been 
set  by  KULA-TV  Honolulu  (ch.  4).  It  is  repre- 
sented by  Headley-Reed  and  affiliated  with' 
ABC-TV. 

KVAL-TV  Eugene,  Ore.  (ch.  13),  plans  to 
Broadcasting   •  Telecasting, 
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Taking  the  wheel  of  Hudson  Motor  Car  Co.'s  "Italia,"  N.  K.  VanDerzee,  V.P.  in  Charge  of  Sales,  explains: 


How  a  new  Hudson  avoids  traffic  problems! 


"Here  is  the  new  Italia— z  look  into  the  future  and  the  latest 
member  of  the  Hudson  family  which  includes  the  Hornet,  the 
Wasp,  and  the  Jet,"  says  N.  K.  VanDerzee. 

"But  new  design  naturally  creates  new  traffic  problems— in 
the  factory.  It's  a  big  job  to  prevent  parts  shortages  from  stall- 
ing assembly  lines.  Air  Express  is  a  tremendous  help. 

"As  our  Traffic  Department  puts  it:  One  phone  call,  and  it's 
a  load  off  our  minds.  Air  Express  delivers  in  a  matter  of  hours. 
This  dependable  speed  gives  us  the  safety  margin  we  need  to 
keep  production  rolling.  We  handle  about  2,500  lbs.  a  month 
by  Air  Express.  Naturally,  we're  thinking  about  speed.  But 


our  records  show  that  most  of  our  Air  Express  shipments  also 
cost  less  than  they  would  by  any  other  air  service ! 

"Add  to  this  the  country-wide  coverage  and  Air  Express' 
ability  to  pinpoint  shipments  in  transit,  and  you  have  some 
idea  of  why  our  Traffic  Department  turns  to  Air  Express  for 
our  most  urgent  traffic. 

"We  in  Sales  are  proud  of  our  reputation  for  on-time 
deliveries  of  new  cars.  In  large  part,  we  owe  that  reputation  to 
our  Traffic  Department— and  Air  Express." 

It  pays  to  express  yourself  clearly.  Say  Air  Express !  Division 
of  Railway  Express  Agency. 


Air  Express 


GETS   TMEFtE  1^1  Ft  ST  via  U.S.  Scheduled  Airlines 
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begin  commercial  programming  April  1,  affil- 
iated with  NBC-TV. 

Construction  has  started  on  WTEV  (TV) 
New  Bedford,  Mass.  (ch.  28),  according  to 
Basil  Brewer,  publisher  of  the  New  Bedford 
Standard-Times,  owned  by  E.  Anthony  &  Sons 
Inc.,  which  also  owns  WTEV.  The  station  will 
operate  with  an  effective  radiated  power  of  251 
kw  and  expects  to  be  on  the  air  in  four  or  six 
months. 

Robert  Sabin,  manager,  WKNY-TV  King- 
ston, N.  Y.  (ch.  66),  reported  that  350  feet  of 
the  station's  tower  is  now  complete.  It  expects 
to  be  on  the  air  in  April. 

CHSJ-TV  St.  John,  New  Brunswick  (ch.  4), 
plans  to  begin  regular  programming  March  22. 
It  will  be  the  first  Canadian  tv  station  east  of 
Montreal. 

WMGT  (TV)  Adams  (Pittsfield),  Mass.  (ch. 
74),  began  regular  programming  Feb.  23.  The 
station  reports  it  will  serve  Western  Massa- 
chusetts, Southern  Vermont,  Northwestern 
Connecticut  and  Eastern  New  York,  including 
Albany. 

The  following  stations  have  reported  they 
plan  to  begin  regular  operations  by  March  31: 

WINK-TV  Fort  Myers,  Fla.  (ch.  11);  KWIK- 
TV  Pocatello,  Idaho  (ch.  10);  WSJV  (TV) 
Elkhart,  Ind.  (ch.  52);  WSLI-TV  Jackson, 
Miss.  (ch.  12);  KFBB-TV  Great  Falls,  Mont, 
(ch.  5);  WMUR-TV  Manchester,  N.  H.  (ch.  9); 
WQED  (TV)  Pittsburgh  (ch.  13),  educational; 
WLAC-TV  Old  Hickory  (Nashville),  Tenn.  (ch. 
5);  KRGV-TV  Weslaco,  Tex.  (ch.  5);  WJPB- 
TV  Fairmont,  W.  Va.  (ch.  35);  KFBC-TV 
Cheyenne,  Wyo.  (ch.  5);  WAPA-TV  (ch.  4)  and 
WKAQ-TV  (ch.  2),  San  Juan,  P.  R. 

(For  details  see  Telestatus,  page  103.) 


WATCHING  as  the  last  crate  of  DuMont 
equipment  for  KULA-TV  Honolulu  is  un- 
loaded are  (I  to  r)  Art  Sprinkle,  assistant 
general  manager;  Jack  Burnett,  general 
manager,  and  Ronnie  Miyahira,  chief  en- 
gineer. The  ch.  4  station  expects  to  be 
on  the  air  April  9. 

Mayor  Wagner  Throws  Switch 
For  New  WLIB  Transmitter 

NEW  transmitter  of  WLIB  New  York,  lo- 
cated in  mid-Manhattan,  was  put  into  opera- 
tion on  Feb.  19  as  Mayor  Robert  F.  Wagner 
threw  the  switch  from  City  Hall  and  partici- 
pated in  a  special  broadcast  commemorating 
the  event. 

Mayor  Wagner  paid  tribute  to  radio  as  a 
medium  of  public  information,  entertainment, 
recreation  and  welfare,  pointing  out  that  "our 
younger  generation  could  not  imagine  what 
it  would  be  like  to  grow  up  without  radio  as 
a  means  of  hearing  news,  concert  programs, 
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pop  music  or  dramatic  programs."  Turning  to 
WLIB,  he  congratulated  the  station's  man- 
agement for  improving  its  facilities  and  cover- 
age through  the  installation  of  the  new  tower 
and  transmitter. 

Mrs.  Eleanor  Roosevelt,  a  director  of  Na- 
tional Assn.  for  the  Advancement  of  Colored 
People,  presented  a  citation  to  WLIB  Friday 
for  its  efforts  on  behalf  of  interracial  under- 
standing. 


NEW  YORK  Mayor  Robert  F.  Wagner 
throws  the  switch  inaugurating  WLIB  New 
York's  new  transmitter,  which  has  been 
moved  from  the  Greenpoint  section  of 
Brooklyn  to  Hallet's  Cove,  Queens,  in  the 
East  River  opposite  86th  Street,  Manhat- 
tan, for  "increased  coverage  and  im- 
proved reception."  With  the  mayor  at 
the  ceremonies  are  Walter  White  (I), 
WLIB  commentator,  and  Harry  Novik, 
general  manager  of  the  1   kw  station. 

WNBC  Sees  'Banner  Year7 

DURING  the  first  two  months  of  1954,  busi- 
ness at  WNBC  New  York  is  ahead  of  the  rec- 
ord-breaking months  of  January  and  February 
1953,  according  to  Robert  Leder,  sales  manager 
of  the  station.  Mr.  Leder  said  the  station  has 
booked  renewals  and  new  business  "beyond 
expectations"  and  predicted  that  1954  will  be 
"a  banner  year  in  sales  for  WNBC."  Pointing 
out  that  news  broadcasts  have  led  the  field  in 
sponsorship,  Mr.  Leder  revealed  that  Admira- 
tion Cigar  has  renewed  its  sponsorship  of  the 
1 1  p.m.  news  program  with  Kenneth  Banghart, 
the  sponsor's  "only  broadcast  expenditure  in  the 
New  York  market." 


KLZ's  Terry  Recuperating 

HUGH  B.  TERRY,  president  and  general  man- 
ager of  KLZ-AM-FM-TV  Denver,  was  released 
from  a  hospital  last  week  following  six  weeks  of 
rest  and  physical  check-up.  His  weakened 
condition  resulted  from  efforts  involved  in 
getting  KLZ-TV  on  the  air  last  November. 
Mr.  Terry  is  expected  to  be  back  at  his  desk 
by  mid-March  after  a  recuperation  period,  ac- 
cording to  Harry  E.  Huffman,  chairman  of 
the  board,  Aladdin  Radio  &  Tv  Inc.,  licensee. 


WBIG,  WAIR  Get  Rights 

WBIG  Greensboro,  N.  C,  has  acquired  radio 
rights  to  the  1954  baseball  games  of  the  Greens- 
boro Patriots,  Carolina  League,  according  to 
Allen  Wannamaker,  WBIG  general  manager. 
Add  Pcnfield  will  handle  play-by-play.  WAIR 
Winston-Salem,  N.  C,  has  acquired  rights  to 
games  of  the  Winston-Salem  Twins.  Johnny 
O'Neill  will  announce. 


49%  of  WJR  Staffers. 
Hold  Station  Stock 

FIFTY  employes  of  WJR  Detroit,  compr 
49%  of  the  total  staff,  are  stockholders  ir, 
station,  President  John  F.  Patt  announced) 
week  at  an  annual  meeting  of  the  boarj 
directors. 

Mr.  Patt  said,  "This  stock  ownership 
the  resultant  close  integration  of  employes; 
management  with  ownership  has  establish 
mutuality  of  interests  with  everyone  woi! 
together  to  accomplish  company  object  es 
This  teamwork  .  .  .  (is)  WJR's  assuranc 
further  success  and  progress." 

He  also  noted  the  number  of  Michigan  s 
holders  has  increased  to  921  as  a  further 
cation  of  WJR's  integration  in  the  are} 
serves.  Total  number  of  stockholders  is  1 
Mr.  Patt  revealed. 


WFMY-TV  Completes  Tow< 
Plans  New  Station  Building 

COMPLETION  of  the  new  759-foot  tower 
antenna  of  WFMY-TV  Greensboro,  N.  C, 
announced  last  week  by  Gaines  Kelley,  gei 
manager.  The  structure  is  the  first  part  of 
million  expansion  program  planned  by  the 
2  station. 

A  new  station  building  is  expected  tc 
completed  by   September,  when  WFMY 
celebrates  its  fifth  anniversary,  at  which 
it  will  increase  power  to  100  kw,  already 
thorized  by  the  FCC. 


ii 


GAINES  KELLEY  (I),  general  manag 
WFMY-TV  Greensboro,  N.  C,  and  W 
liam  E.  Neill  (r),  WFMY-TV  chief  engine 
congratulate  Ben  Marak,  vice  presider 
general  manager,  Allied  Construction  C 
upon  completion  of  the  station's  ne, 
tower. 


Embury  Buys  WKID-AM-Rv 

WKID-AM-FM  Urbana,  111.,  has  been  sold 
Gene  Phillippe  and  Robert  E.  J.  Snyder 
$72,500  to  Allan  H.  Embury  and  associ 
according  to  Blackburn-Hamilton  Co.,  sta 
broker.  Application  has  been  filed  with  F1 
Mr.  Embury  is  former  owner  of  KPIG  C 
Rapids,  Iowa.  WKID  is  assigned  250  w 
time  on  1580  kc. 


WVOM's  Hoffman  Dies 

MAX  HOFFMAN,  59,  Boston  manufacti; 
and  founder  of  WVOM  Brookline,  Mass., 
at  his  home  there  on  Feb.  20  after  a  hi 
attack.  In  addition  to  his  association 
WVOM.  in  which  he  owned  approxima; 
28.5%  interest,  he  was  president  of  Dubl 
ware  Inc.,  and  treasurer  of  M.  Hoffman 
(overall  manufacturer). 
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In  Memphis  and  the  Mid-South  the  ladies  are.. 


"Shopping 
at  Home" 


with 


Yes,  9:30  A.M.  Monday  through  Friday  finds  WMCT's 
feminine  listeners  tuned  in  for  the  latest  household  hints 
and  shoppers'  specials,  done  up  "a  la  Browne."  It's  a 
breezy  package,  featuring  Cathy  Bauby  with  her  expert 
guidance  on  fashions,  exercise  and  charm.  For  participating 
spots,  loaded  with  "sell,"  see  your  nearest  Branham  office. 


WMCT 

CHANNEL  5  •  MEMPHIS 


NOW  100,000  WATTS 

Memphis'  first  NBC-TV-BASIC 


TV  Station 

WMC      WMCF  WMCT 

National  Representatives 
The  Branham  Company 


Also  affiliated  with  ABC 
and  DUMONT 

Owned  and  Operated  by 
The  Commercial  Appeal 
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youth.  .  .  .  Where  can  there  be  any  free  enter- 
prise in  a  state-owned,  tax-supported  institution 
such  as  WOI-TV  entering  into  direct  competi- 
tion with  privately  owned  operations  in  the 
same  field? 

"We  have  not  objected  to  WOI-TV  in  Ames 
carrying  the  network  commercial  programs  so 
long  as  there  were  no  facilities  in  Central  Iowa 
to  serve  the  viewing  public.  But  now  these  fa- 
cilities are  available  and  they're  constantly  in- 
creasing. We  see  absolutely  no  justification  for 
WOI-TV,  a  station  whose  very  creation  was  in- 
tended for  educational  purposes,  to  remain 
in  competition  with  private  industry." 

Mr.  Block  has  recommended  that  the  U.  of 
Iowa  apply  for  a  commercial  facility  at  Iowa 
City,  Mr.  Sanders  said. 

KIMN  Inc.  Buys  KFEL 
For  Reported  $300,000 

SALE  of  KFEL  Denver  (5  kw  on  950  kc)  by 
Eugene  P.  O'Fallon  to  KIMN  Inc.  was  an- 
nounced last  week.  It  is  subject  to  FCC  ap- 
proval. Although  no  price  was  announced,  it 
was  understood  to  be  around  $300,000. 

KIMN  Inc.  is  a  subsidiary  of  the  Ogden 
(Utah)  Standard-Examiner  (KLO),  which  is 
62%  owned  by  A.  L.  Glasmann  and  family, 
and  12.5%  by  Mrs.  George  Hatch.  The  Ogden 
newspaper  is  minority  stockholder  in  KMON 
Great  Falls,  Mont.  Mr.  and  Mrs.  Hatch  are 
controlling  stockholders  in  KALL  Salt  Lake 
City,  and  of  the  Intermountain  Network.  Mr. 
Glasmann  is  president  of  KIMN  Inc.  and 
Collin  W.  Lowder,  KLO  manager,  is  vice  presi- 
dent and  manager. 

Call  letters  of  KFEL  will  be  changed  to 
KIMN,  it  is  understood,  and  it  will  become  the 
Denver  key  for  the  Intermountain  Network. 
All  personnel  of  KFEL  will  be  retained,  it 
was  announced,  except  for  the  above  new 
officers.  Station  is  affiliated  with  MBS  and  is 
represented  by  John  Blair  &  Co. 

Mr.  O'Fallon  will  continue  in  the  operation 
of  KFEL-FM-TV,  it  was  announced. 

Tv  Station  Delayed 
By  Zoning  Dispute 

A  DISPUTE  inspired  by  a  local  zoning  board 
over  the  tower  height  of  Northwestern  Broad- 
casting Co.'s  outlet  on  uhf  ch.  32  in  Evanston, 
111.,  has  compelled  the  station  to  delay  its  op- 
eration target  date  beyond  next  May  or  June. 

The  Zoning  Appeals  Board  of  the  Chicago 
suburb  last  year  urged  the  Common  Council 
to  forestall  construction  of  a  400-ft.  tv  tower. 
The  council  reversed  the  board's  recommenda- 
tion past  a  fortnight  ago  by  a  14-4  vote,  and 
last  Tuesday  formalized  its  action  by  approving 
application  for  a  250-ft.  tower,  15-3.  The 
board  serves  as  a  quasi-advisory  body. 

Northwestern  originally  proposed  a  400-ft. 
tower  on  its  own  property,  now  classified  as 
"unrestricted — industrial,"  but  scaled  the  height 
estimated  down  to  200  ft.  Mr.  Pfaff  feels 
neither  figure  is  too  high  and  conforms  with 
CAA  regulations,  citing  WTMJ-TV's  1,035-ft. 
antenna  in  Milwaukee. 

Northwestern  Broadcasting  Co.'s  principals 
are  Angus  D.  Pfaff,  vice  president  and  general- 
commercial  manager  of  WNMP  there,  and 
Howard  S.  Martin,  a  businessman.  WNMP  is 
licensed  to  Evanston  Broadcasting  Co. 


It's  Thomas'  at  KXOK 

C.  L.  (CHET)  THOMAS  general  manager  of 
KXOK  St.  Louis,  was  incorrectly  identified  as 
"C.  L.  Huntley"  in  B«T's  Feb.  22  story  telling 
of  that  station's  public  service  programming 
in  1953. 


L.  A.  Papers  Begin 
Sponsor  Ads  in  Logs 

New  'Program  Finders'  were 
developed  by  James  H.  Hart- 
nett, who  believes  them  the 
answer  to  the  free-or-paid  list- 
ing controversy. 

NEW  contribution  to  the  radio-tv  log  contro- 
versy [B«T,  Feb.  15]  is  introduced  in  Los  An- 
geles today  (Monday)  when  logs  of  the  "big 
five"  metropolitan  daily  newspapers  {Exami- 
ner, Times,  Herald-Express,  Mirror  and  Daily 
News)  will  appear  with  sponsor-paid  advertis- 
ing listings  at  a  single  combined  rate. 

Developed  by  James  H.  Hartnett,  head  of 
the  newly-formed  James  H.  Hartnett  Co.,  Los 
Angeles  and  San  Francisco  advertising  and 
publishers  representative  firm,  the  new  formula 
retains  the  radio-tv  log  as  a  public  service  fea- 
ture but  offers  "billboarded"  space  listings  to 
the  sponsor  rather  than  to  the  station. 

Similar  plan  has  been  in  use  by  the  Chicago 
Tribune  [B*T,  Feb.  8]. 

Although  the  number  of  paid-for  listings  in 
the  Los  Angeles  dailies  today  were  few,  execu- 
tives of  the  Hartnett  Co.  considered  the  initial 
effort  "as  good"  and  reported  an  enthusiastic 
response  by  the  various  advertising  agencies 
and  sponsors  contacted.  They  expect  the  mo- 
mentum to  grow. 

Appointed  to  represent  exclusively  the  five 
newspapers'  radio-tv  logs,  the  new  firm  is  con- 
tacting advertising  agencies  and  sponsors  alike, 
offering  8-point  boldface  listings  ranging  from 
a  minimum  two  to  a  maximum  four  column 
lines.  The  paid-for  listings,  termed  "Program 
Finders,"  are  uniform  in  the  logs  of  all  five 
dailies,  reaching  an  estimated  combined  1,500,- 
000  circulation  in  the  nation's  second  largest 
market  area. 

A  variety  of  type  faces  and  styles  of  entries 
are  offered  at  a  combined  five-paper  rate  of 
$11.19  per  column  line  weekdays.  The  week- 
end rate  for  log  listings  is  $14.73  per  line  in 
the  Saturday  Herald-Express,  Mirror,  Daily 
News,  Sunday  Examiner  and  Sunday  Times. 
Rate  for  the  two  Sunday  newspapers  only  is 
$8.49  per  line. 

Mr.  Hartnett  declared  that  the  "Program 


WSBA-AM-TV  York,  Pa.,  appoints  Adam 
J.  Young  Co.  as  national  representative 
for  the  Susquehanna  Broadcasting  Co. 
stations.  Signing  (I  to  r):  Phil  Eberly,  sta- 
tions sales  manager;  Adam  J.  Young  Jr. 
of  the  representation  firm,  and  C.  L. 
(Chick)  Doty,  stations  vice  president-gen- 
eral manager. 


Finders"  are  designed  primarily  to  benefit  \ 
most  important  man  in  the  picture — the  spot 

himself." 

"Although  the  sponsor  has  had  no  voice 
the  matter,  he  actually  deserves  the  first  ( 
sideration"  was  Mr.  Hartnett's  contention,  "f 
day  finally  has  arrived  when  he  may  dicj 
how  his  program  is  listed  in  the  newsp^ 
logs  and  the  cost  is  a  mere  fraction  of  the  n 
expense  of  his  program." 

Mr.  Hartnett  believes  "Program  Findersi 
the  "satisfactory  solution  for  all  concern 
adding  that  "the  newspaper  will  enjoy  reve 
from  heretofore  dead  space  that  has  becc 
even  more  valuable  with  increased  newsp 
and  production  costs." 

The  Hartnett  firm  plans  to  expand  its  of 
ation  to  San  Francisco,  Portland  and  Sej 
before  the  year-end  if  the  Los  Angeles  forn 
is  successful. 


KTEN  (TV)  Sets  Rate  Card 
Based  on  Agency  Suggestio 

KTEN  (TV)  Ada,  Okla.,  permittee  for  I 
ch.  10  was  aided  by  36  advertising  agenciej 
setting  its  time  charges,  according  to  the  \ 
tion  which  last  week  issued  its  first  rate  cl 
effective  next  May.  In  December  1953,  stat 
Vice  President  Bill  Hoover  sent  blank  ca 
and  market  data  to  the  top  100  agencies  w 
the  suggestion  that  since  the  recipients  w 
well  versed  in  equitable  rates,  KTEN  would) 
guided  by  suggestions  in  establishing  its  a 
[B*T,  Dec.  21,  1953]. 

Mr.  Hoover  said  that  slight  changes  \ri 
made  to  the  average  suggestions  in  anticipat 
of  increased  set  circulation  by  the  time  Kll 
starts  operation  later  this  year.  One  time 
in  class  A  periods  ranges  from  $300  for 
hour  to  $25  for  10  seconds. 


H-R  Salesmen  See  WELI  She 

PRESIDENT  Frank  Headley  of  H-R  Represe 
atives,  New  York,  led  a  contingent  of  the  r< 
resentation  firm's  sales  force  in  a  visit  Feb. 
to  WELI  New  Haven,  Conn.  The  H-R  gu 
attended  an  "on  the  air"  performance  of  WEI 
Bud  Finch  Show. 

Representative  Appointment1 

WQAN  and  WEJL  (FM)  Scranton,  Pa.,  app| 
Robert  Meeker  Assoc.  as  national  represel 

tive. 

WKMI  Kalamazoo,  Mich,  names  Forjoe  &  j 
as  its  national  representative,  effective  Marcft 
Station  is  owned  by  Steere  Broadcasting,  w 
Howard  D.  Steere  as  president. 

KYA  San  Francisco  names  Adam  J.  Young  j 
Inc.,  Hollywood,  station  representative  j 
southern  California  area. 


ANPA  Is  Interested,  To 

INFORMATION  on  how  member  news- 
papers handle  radio  and  tv  logs  has  been 
requested  by  the  American  Newspaper 
Publishers  Assn.  The  request  was  con-j 
tained  in  the  latest  ANPA  bulletin  dis- 
tributed to  newspapers,  and  up  to  late 
last  week,  according  to  an  ANPA  spokes- 
man, no  responses  had  been  receivedj 
Newspaper  practices  on  radio  and  tvl 
logs  have  become  a  revived  issue  be- 
cause  of  recent  decisions  of  some  newsn 
papers  to  start  charging  advertising  rates 
for  publishing  such  information. 
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what  experts  have  learned  about 

COLOR  TV  PRODUCTION 


ij    FIRST  CHOICE 

with  Sponsor  and  Station ... 

With  more  and  more  money  invested  in  film, 
advertisers  are  demanding  better  and  better 
projection — insisting  upon  maximum  quality  at 
the  tube — quickest  possible  reaction  to  selling 
messages.  As  a  result,  they  favor  stations  using 
the  Eastman  16mm.  Projector,  Model  250. 


Six  reasons  why  the  EASTMAN 
I6MM.  TELEVISION  PROJECTOR, 
Model  250,  rates  A- 1  with  everyone  .  .  . 

1.  Variable  Transformer  permits  raising  or  lowering 
level  of  illumination  to  accommodate  material  used. 
Tungsten  light  source— protected  by  standby  lamp. 

2.  Increased  Signal  Strength:  Optical  system  allows 
use  of  high  red  and  infrared  absorbing  filter. 
Assures  clearer  pictures,  greater  signal  strength. 

3.  Still-Frame  Projection:  With  unwanted  radiation 
removed,  and  separate  drive  for  shutter,  single 
frame  of  film  can  be  left  indefinitely  in  gate. 

4.  Refined  Sound  System  with  low  flutter  and 
distortion  gives  optimum  results  for  either  emulsion 
position. 

5.  Projection  Optics:  An  f/ 1 .5  optical  system 
corrected  for  the  12:1  magnification  required  by 
television  provides  truly  high  resolution. 

6.  Lower  Maintenance.  Heavy-duty  mechanism 
designed  for  long  life,  trouble-free  operation,  minimizes 
repairs.  Model  250  is  available  for  prompt  delivery. 


For  further  information  address: 
Motion  Picture  Film  Department 

Eastman  Kodak  Company 

Rochester  4,  N.  Y. 


East  Coast  Division 

342  Madison  Avenue 
New  York  17,  N.  Y. 


West  Coast  Division 

6706  Santa  Monica  Blvd. 
Hollywood  38,  California 


Midwest  Division 
137  North  Wabash  Avenue 
Chicago  2,  Illinois 


COLOR  TV 
PRODUCTION 


T  WILL  BE  ALMOST  AS  EASY  AND  CHEAP  AS  BLACK-AND-WHITE 


\\Y  THE  time  color  television  has  acquired 
'(  significant  audience,  putting  a  program 
j  n  the  air  in  color  should  entail  no  more 
'irae,  little  more  personnel  and  not  too 
hany  more  dollars  than  it  now  takes  to 
produce  a  show  in  black-and-white. 

This  conclusion  may  be  at  odds  with 
j/opular  fears  that  color  will  cost  more 
noney  than  any  but  the  richest  sponsors 
:an  afford.  But  it  is  based  on  the  practical 
:xperience  of  men  who  actually  have  been 
staging  color  programs. 

Interviews  with  key  members  of  NBC- 
Ws  color  corps,  who  have  done  more 
fompatible  color  productions  than  anyone 
llse,  and  with  the  top  expert  at  CBS-TV, 
pich  has  been  producing  a  weekly  color- 
fast,  reveal  unanimous  agreement  that  once 
he  present  period  of  pioneering  is  com- 
Jeted,  color  tv  production  will  cause  no 
fiore  ulcers  than  are  now  caused  by  black- 
(nd-white. 

Color  telecasting  is  now  going  through 
In  experimental  period  which  closely  paral- 
*ls  that  which  black-and-white  tv  went 
trough  in  its  early  days,  according  to 
Jarry  Wood,  executive  producer  in  charge 
)f  color  coordination  for  NBC. 

"When  television  was  first  starting,"  Mr. 
Wood  told  B«T,  "it  took  three  or  four 
|eeks  to  get  a  show  ready  for  the  air  and 

now  takes  about  that  long  for  color.  Just 
esterday  the  producers  of  a  program  were 
ti  here  for  their  first  conference  about  a 
how  that  won't  go  on  the  air  for  two  and 
i  half  weeks.  They  had  some  ideas  for 
,)lor  lighting  they  wanted  to  take  up  with 
ie  lighting  consultant  assigned  to  the  pro- 
!am,  and  some  others  to  talk  over  with 
tie  scene  designer.  We  like  to  get  these 
patters  worked  out  well  in  advance,  to 
,Void  wasting  time  when  the  show  moves 

to  the  studio  for  camera  rehearsals. 

"Actually,  there's  no  need  for  a  color 

ow  to  take  more  than  a  day  longer  than 

black-and-white  program,  so  far  as  studio 
icilities  are  concerned,"  Mr.  Wood  said. 
And  eventually,  when  we're  all  more  ex- 
lerienced  in  putting  on  colorcasts,  they 
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by  Bruce  Robertson 

ought  to  take  no  longer  than  today's  mono- 
chrome schedule." 

A  major  reason  why  color  shows  take 
longer  today,  he  explained,  is  that  their  pro- 
ducers, while  skilled  at  black-and-white  pro- 
duction, need  training  when  it  comes  to 
color.  "We  could  save  time  by  telling  them 
that  some  of  their  ideas  just  won't  work," 
he  said,  "but  whenever  at  all  possible  we'd 
rather  let  them  try  them  out  and  see  for 
themselves  what  happens.  That  way,  they 
really  learn  about  color  tv  and  in  the  long 
run  we  think  it's  going  to  make  them  better 
color  producers — and  to  make  for  better 
color  programming — than  if  they  just  had 
to  take  our  word  for  it." 

When  the  experimental  colorcast  of  P. 
Lorillard's  Judge  for  Yourself  was  in  prep- 
aration, Mr.  Wood  reported,  the  agency 
representative  thought  that  the  blue  velvet 
against  which  the  golden  tobacco  leaves 
were  to  be  displayed  for  one  of  the  com- 
mercials should  be  a  lighter  shade  than 
that  selected  by  the  network  color  con- 
sultant. So  a  new  piece  of  velvet  was  ob- 
tained and  put  on  the  table  and  the  commer- 
cial gone  over  again  on  camera. 

Value  of  Experimenting 

"The  new  blue  was  obviously  too  light, 
so  they  had  to  pull  the  system  down  and 
that  threw  the  skin  tones  off,  so  it  was 
agreed  to  reinstate  the  original  material," 
Mr.  Wood  said.  "This  took  a  little  time, 
but  we  feel  it  was  well  worth  it." 

Every  NBC-TV  commercial  program  will 
be  given  at  least  one  colorcast  during  the 
year,  Mr.  Wood  said,  as  part  of  the  net- 
work's program  of  giving  everyone  involved 
with  tv  production  a  chance  to  try  things 
out  for  himself.  During  this  "introductory 
year"  all  color  costs,  above  the  normal  pro- 
gram expenses,  are  being  underwritten  by 
NBC,  with  no  charges  for  color  passed  on 
to  the  clients.  In  addition,  color  clinics 
are  being  held  for  agency  groups,  giving 
them  an  opportunity  to  see  how  their 
clients'  products  look  in  color  tv.  All  the 
information  acquired  in  color  experiments 
will  be  passed  along  to  stations,  advertisers 


and  agencies  which,  in  the  not-too-distant 
future,  will  be  handling  colorcasts  as  regu- 
larly as  they  now  do  programs  in  mono- 
chrome. 

Meanwhile,  careful  cost  records  are  be- 
ing made  for  all  colorcast  programs  and 
compared  to  similar  cost  breakdowns  for 
their  normal  black-and-white  telecasts  to 
determine  just  how  much  more  expensive 
color  actually  is,  from  a  program  produc- 
tion standpoint,  and  how  that  extra  cost 
is  distributed  among  the  various  factors 
comprised  under  the  general  head  of  pro- 
duction. These  cost  analyses  will  also  show 
whether  color  is  going  to  add  appreciably 
more  to  one  type  of  program  than  to  another. 

This  accounting  has  been  under  way  for 
several  months,  and  Mr.  Wood  expressed 
the  hope  that  soon  NBC  will  be  ready  to 
release  preliminary  findings. 

To  provide  criteria  for  color  selection, 
which  will  answer  questions  like  that  of 
the  right  shade  of  blue  velvet  in  advance 
and  without  the  necessity  of  going  through 
the  time-consuming  trial  and  error  process, 
NBC's  art  director  and  color  consultant, 
Norman  Grant,  is  in  charge  of  a  program 
of  developing  standards  for  make-up,  cos- 
tumes, scenery  and  product  displays  that 
are  to  be  used  in  color  television.  These 
standards  will  serve  as  guideposts  to  any 
qualified  artist,  enabling  him  to  make  his 
way  around  in  color  tv  as  well  as  he  now 
can  in  the  world  of  painted  and  printed  art. 

Noting  that  color  harmony  is  as  much 
a  matter  of  order  as  harmony  in  music — 
color  being  a  visual  sensation  psycholog- 
ically similar  to  the  auditory  sensation  of 
music — Mr.  Grant  said  that  his  staff  is 
basing  its  experiments  with  painted  colors 
on  a  system  of  color  harmony  that  is  widely 
used  by  artists  and  designers.  NBC  is  also 
keying  this  system  of  color  chips  which  are 
used  in  matching  painted  colors  into  the 
Munsell  gray  scale  for  light  reflectant 
measurement. 

When  the  tests  are  completed,  he  ex- 
plained, NBC  will  have  three  measurements 
for  each  color:  first,  its  location  on  the  gray 

March  1,  1954    •    Page  61 


scale  for  black-and-white  telecast  (and  that 
will  be  very  important  as  long  as  most  tv 
homes  are  equipped  for  black-and-white 
reception  only);  second,  the  way  it  looks 
on  the  color  tv  system,  and  finally,  how 
it  appears  to  the  naked  eye. 

"That  means,"  he  said,  "that  we'll  have 
three  color  chips  to  represent  a  single  color, 
allowing  us  the  compatibility  information 
necessary  for  our  compatible  tv  system." 

Similarly,  work  is  going  on  with  the  ink 
and  dye  industry  to  establish  tv  standards 
for  the  colors  used  in  commercial  packaging. 
Certain  families  of  colors  come  across  on 
camera  differently  than  they  look  to  the 
eye  when  viewed  directly,  due  to  pigments 
in  the  dyes  which  the  camera  detects  but 
the  unassisted  eye  cannot. 

Probably  the  most  difficult  field  in  which 
to  set  standards  for  telecast  colors  is  that 
of  fabrics,  as  here  the  texture  as  well  as  the 
dye  is  a  factor.  The  color  sensation  derives 
from  light  reflected  from  the  object  to  the 
eye — or  the  camera — and  texture  as  well 
as  color  is  involved.  If  four  different  fab- 
rics are  all  dyed  with  the  same  dye,  they'll 
come  out  in  four  different  colors  because 
of  their  different  weaves. 

One  of  the  most  pressing  fabric  problems 
for  color  tv  comes  in  the  costume  field. 
Costumes  available  for  rental  were  mostly 
made  for  stage  use,  where  they  are  brightly 
lighted  and  where  the  audience  sees  them 
at  a  distance.  This  doesn't  matter  when 
they  are  to  be  used  on  black-and-white  tv, 
but  they're  much  too  high  in  value  for  color 
and  must  be  toned  down  by  retrimming  or 
even  redyeing.  In  many  cases  the  only  thing 
to  do  is  to  start  from  scratch  and  make  new 
costumes  for  the  program,  Mr.  Grant  said. 

Flesh  Must  Look  It 

Make-up  is  probably  the  most  critical  col- 
or problem  of  all  those  confronting  the  tele- 
vision producers.  The  viewer  at  home  can't 
know  what  color  dress  the  blonde  singer 
is  wearing,  and  as  long  as  it  looks  all  right 
he  doesn't  care  much  whether  it's  pink  or 
blue.  He  does  know  darn  well  what  color 
her  face  ought  to  be,  and  if  it's  blue  he 
doesn't  need  a  tv  engineer  to  tell  him  some- 
thing is  wrong  with  the  picture.  (That's  the 
reason  colored  lights  can't  be  used  to  change 
costume  colors,  especially  in  close-ups  in 
colorcasting.)  There  is  the  added  problem 
of  getting  flesh  tones  that  look  well  on  black- 
and-white  tv  as  well  as  in  color. 

Working  closely  with  the  Max  Factor  cos- 
metic house,  naturally  interested  in  what 
will  undoubtedly  develop  into  a  large  new 
market  for  its  products,  NBC  can  report 
that  after  about  six  months  of  experiments, 
substantial  progress  has  been  made  toward 
getting  the  proper  type  of  cosmetics  for  color 
tv.  The  Max  Factor  lab  technicians  on  the 
West  Coast  make  up  powders,  creams  and 
rouges  and  send  them  to  the  NBC  make-up 
artists  who  try  them  out  and  send  them  back 
with  reports  on  how  they  looked  on  camera 
and  suggestions  for  further  changes. 

As  is  the  case  with  costumes,  stage  make- 
up is  generally  not  suited  to  color  tv  use, 
NBC  soon  discovered.  Instead  of  the  high 
colors  which  are  required  on  stage,  subdued 
tones  arc  best  on  the  tv  camera.  The  com- 
patible tv  system  picks  up  the  natural  red 
of  the  skin  and  lips  so  well  that  in  most  in- 
stances it  must  be  lightened  rather  than  em- 


Color  is  their  business.  (L  to  r)  Norman  Grant, 
NBC  art  director  and  color  consultant;  Stan 
Parian,  NBC  color  film  consultant;  Barry 
Wood,  executive  producer  in  charge  of 
color  coordination  for  NBC;  Reid  Davis, 
technical  supervisor  of  NBC's  colorcasts. 

phasized  to  appear  natural  to  the  home 
viewer.  With  men,  the  lips  are  blanked 
out  completely  and  the  women's  lips  are 
toned  down.  If  women  have  good,  light 
complexions  they  need  almost  no  make-up, 
just  a  thin  base  coating. 

With  a  pancake  make-up  now  available 
in  place  of  the  panstick  used  a  year  ago, 
make-up  for  color  tv  is  now  easier  to  apply 
and  to  remove,  and  the  process  now  requires 
less  make-up  and  less  time  than  formerly. 
"We're  sure  we're  on  the  right  track  and 
probably  the  best  proof  is  that  CBS  is  now 
using  the  same  Factor  line  that  we  helped 
develop  in  its  color  programs,"  Mr.  Grant 
stated. 

"When  all  the  standards  now  in  the  works 


COLORCAST  I NG 

Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

The  New  Revue  every  Friday,  5:30- 
6  p.m.  (sustaining). 

Paul  Tripp  Show  every  Tuesday,  5:30- 
6  p.m.  (sustaining). 
NBC-TV 

March  8-9:  Ding  Dong  School,  10- 
10:30  a.m.,  Monday  and  Tuesday  (sus- 
taining) . 

March  13:  NBC  Opera  ("The  Taming 
of  the  Shrew"),  4-5:30  p.m.,  Saturday 
(sustaining) . 

March  15:  Name  That  Tune,  8-8:30 
p.m.,  Monday  (Block  Drug  Co.  through 
Cecil  &  Presbrey  alternating  with  Spei- 
del  through  Sullivan,  Stauffer,  Colwell 
&  Bayles). 

March  19:  On  Your  Account,  4:30-5 
p.m.,  Friday  (Procter  &  Gamble  through 
Benton  &  Bowles). 

March  22-23:  Three  Steps  to  Heaven, 
10:45-11  a.m.,  Monday  and  Tuesday 
(Procter  &  Gamble  through  Compton 
Adv.). 

March  31:  Eddie  Fisher,  7:30-45  p.m. 
Wednesday  (Coca-Cola  through  D'Arcy 
Adv.). 

April  18  (Easter):  Frontiers  of  Faith, 
1:30-2  p.m.,  Sunday  (sustaining). 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B»T.] 
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are  established,  we'll  have  yardsticks  t(j 
what  colors  can  be  reproduced  well  as; 
are  and  how  to  change  those  that  (f 
what  combinations  of  colors  should  be  t 
what  combinations  of  colors  and  flesh  tt 
and  what  background  colors,"  Mr.  d 
said.  "Distance  is  a  factor,  and  backgro 
show  up  more  vividly  on  the  tv  system 
they  do  to  the  eye  in  the  studio. 

"These  standards  won't  replace  or  re| 
the  need  for  creative  ability  in  the  slight 
he  emphasized.  "They're  merely  yards 
to  help  the  artist  measure  the  new  aspeq1 
this  new  medium  of  color  television  a 
let  him  get  on  with  his  creative  fun 
without  wasting  time  on  technical  pro 
for  which  we  can  provide  the  answers.' 

In  no  place  will  the  creative  man  be  J 
needed,  nor  more  valuable,  than  in  the 
duction  of  commercials  for  color  tv 
good  graphic  arts  man  will  be  an  ess< 
addition  to  the  staff  of  every  tv  stationf 
wants  to  provide  color  commercials  fc 
local  advertisers,  even  if  only  on  slides 
films,  Mr.  Grant  firmly  believes.  "An 
good,  I  mean  on  a  par  with  a  recogi 
agency  art  director — a  man  who  k 
color  and  design,"  he  said. 

Importance  of  Art 

With  color,  a  black-and-white  photo 
of  the  product  or  of  a  magazine  ad  no  1 
provides  the  base  for  a  tv  commercial 
art  work  must  now  be  complete  in  d 
detail  and  color,  which  may  call  for  a 
degree  of  color  photographic  skill  to 
duce  slides  that  give  the  desired  effect 
since  color  adds  a  depth  to  the  pictu 
produce  a  third  dimensional  effect  th 
not  there  in  black-and-white,  the  pro 
themselves,   particularly  packaged 
should  be  used  instead  of  flat  pictures 
ever  possible.    This  calls  for  proficient 
handling  lighting,  so  that  shadows  wil 
blot  out  parts  of  the  package. 

"The  station  art  man  is  going  to  ha 
be  an  all-around  expert,"  Mr.  Grant 
"Therefore,  he's  going  to  be  expensive, 
unless  I'm  completely  wrong,  the  de: 
for  color  commercials  from  local  as  we1, 
national  advertisers  is  going  to  be  so  st 
that  a  top-notch  art  director  will  be| 
most  valuable  asset  the  station  has."  j 

There  is  no  doubt  among  the  NBC  pe 
who  have  worked  with  color  that  i 
mercials  on  color  tv  are  going  to  hav« 
impact  never  before  achieved  by  anyj 
vertising  medium:   "Sponsor  identific; 
is  going  to  jump  sky  high  with  coi 
Reid  Davis,  technical  supervisor  of  N| 
colorcasts,  told  B»T.   After  a  recent 
or  program,  he  reported,  a  viewer 
him,  "I've  seen  that  package  in  our 
chen  a  thousand  times,  but  I  never  rt 
saw  it  until  just  now  on  the  tv  screen 

Color  may  help  some  programs  i 
than  others,  but  there  is  scarcely  a  prc^ 
that  is  not  presented  more  effective!] 
color  than  in  black-and-white,  the  I 
experts  firmly  believe.  For  foods,  col< 
a  natural;  a  commercial  for  Royal  Ge1 
on  a  Howdy  Doody  colorcast  "made 
want  to  eat  it  right  off  the  screen," 
Davis  reported.  A  man  of  extreme  entf 
asm  about  his  work,  Mr.  Davis  added: 
you  put  a  cherry  pie  and  Marilyn  Mo 
on  the  same  color  program,  when  it  . 


■ 


Page  62 


March   1,  1954 


Broadcasting 


Telecasi 


QUIPMENT  NE 


Published  by  the  General  Electric  Company ,  Electronics  Park,  Syracuse,  N.  Y. 


GENERAL  ELECTRIC  MANUFACTURES 
CBS  COLOR  TV  EQUIPMENT 


tOMACODER  TRANSLATES  PICTURE  SIGNAL.  Just  as  in  mono- 
ome,  the  picture  selected  for  transmission  is  in  the  form  of 
ingle  picture  signal.  In  the  Chromacoder  development  model 
istrated  above,  it  is  then  translated  into  three  simultaneous 
ture  signals... red,  green  and  blue.  The  normal  processes 
•  transmission  which  follow,  supply  the  approved  NTSC 
npatible  signal  to  any  home  receiver. 
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|  CHROMACODER  CAMERAS 
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SELECTED 
(FULL  COLOR 
PICTURE 


MASTER  CONTROL 


BLUE  IMAGES- 
CONVERTER!  s.muXtaneou 
COLOR  SIGNALS 

CHROMACODER 


)M  STUDIO  TO  HOME  RECEIVER ...  IN  FULL  COLOR!  The  simplified 
sign  of  CBS'  system  is  shown  in  this  diagram.  Single  image 
;hicon  tube  cameras  pick-up  the  studio  show.  A  selected 
1-color  picture  is  then  fed  into  the  Chromacoder  for  con- 
rsion  to  simultaneous  red,  green  and  blue  images.  Then,  the 
TSC  encoder  forms  a  single  color  signal  for  transmission. 


CHROMACODER  PICK-UP  IN  PRODUCTION  AT  SYRACUSE. 
System  Achieves  Lower  Operating  Costs... 
Improved  Color  Camera  Flexibility! 


Equipment  developed  by  CBS 
Laboratories  Division  for  use 
with  the  recently  approved  NTSC 
system  of  color  television  broad- 
casting will  soon  be  rolling  off  the 
production  lines  at  General  Elec- 
tric headquarters  in  Electronics 
Park.  Chromacoder  pick-up  gear 
is  on  a  crash-order  basis  to  speed 
its  delivery  and  installation  at 
many  of  the  nation's  leading  tele- 
vision stations.  The  simplified  de- 
sign and  construction  of  these 
units  make  color  programming  a 
practical  reality. 

Basically,  Chromacoder  equip- 
ment is  superior  to  existing  three- 
tube  pick-up  gear  in  these  im- 
portant respects : 

1.  Lower  maintenance  and  operating 
costs.  A  reduced  number  of  tubes 
and  components  is  used.  Less 
technical  labor  is  required. 

2.  Maneuverability  and  operating 
flexibility.  The  Chromacoder  cam- 


era is  the  same  size  and  design  as 
its  black  and  white  counterpart 
and  weighs  75%  less  than  the 
three-tube  camera. 

3.  Stability.  One  B&W  Image 
Orthicon  tube  is  used.  Operating 
controls  are  essentially  the  same 
as  black  and  white  without  any 
registration  problems. 

4.  Efficient  Operation  and  Mainte- 
nance. Less  associated  equipment 
is  required.  Color  balance  and  reg- 
istration functions  are  performed 
by  only  one  additional  operator  at 
the  central,  fixed  Chromacoder  lo- 
cation. A  single  Chromacoder  can 
be  used  with  any  number  of  cam- 
eras or  studios  regardless  of  their 
location. 

5.  Outdoor  and  remote  color  use.  It 

is  necessary  to  move  only  the  cam- 
eras which  are  of  compact,  light- 
weight design. 

6.  Improved  B&W  reception  is  an  im- 
portant asset  of  this  equipment. 

7.  Simplified  television  recordings. 


STANDARD 
BLACK  AND  WHITE  TV  CAMERA 


THE  CHROMACODER  ► 
CAMERA 


There  is  little  obvious  difference  be- 
tween a  standard  Black  and  White 
television  camera  (left)  and  the  CBS 
Chromacoder  camera.  Size,  shape, 
weight,  simplicity  of  design,  rugged 
operation,  economy  and  flexibility 
are  important  virtues  of  both. 


EDITOR'S  NOTE:  Know  more  about  this 
improved  color  gear.  Write  for  complete 
details  or  contact  a  local  G-E  broadcast 
representative.  General  Electric  Co., 
Section  X23J,-1,  Electronics  Park, 
Syracuse,  N.  Y. 
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THREE  RULES  FOR  NOVICES  IN  TV  COLOR 


EVERY  beginner  in  color  tv  should 
memorize  three  simple  rules,  according 
to  E.  Carlton  Winckler,  production  man- 
ager of  the  CBS  Television  Network, 
whose  responsibility  extends  to  all  CBS 
colorcasts  as  well  as  the  network's  mono- 
chrome programs. 

1.  Don't  get  panicky.  There  are  ex- 
tremely few  problems  that  can't  be  solved 
one  way  or  another. 

2.  Don't  listen  to  self-appointed  ex- 
perts. Try  your  ideas  out  on  the  camera, 
which  hasn't  read  the  book  and  so  doesn't 
know  it  can't  be  done. 

3.  Remember  that  color  television  is 
now  in  the  same  experimental  stage  that 
black-and-white  tv  passed  through  only 
a  few  years  back,  when  many  of  the 
things  done  easily  today  were  considered 
impossible. 

With  those  three  points  in  mind,  the 
color  novice  can  proceed  with  the  job 
of  adding  color  to  his  black-and-white 
shows.  Actually  it  is  much  easier  than 
he  imagines,  Mr.  Winckler  said.  There 
are  many  more  similarities  than  differ- 
ences between  color  and  black-and-white 
tv,  and  color  eliminates  as  many  produc- 
tion problems  as  it  creates. 

For  example,  Mr.  Winckler  pointed 
out  that  shiny  things  are  tabu  in  mono- 
chrome tv,  where  they  appear  surrounded 
with  a  black  halo,  but  in  color  they  show 
up  as  attractively  as  in  real  life. 

Make-up  has  been  no  problem;  just 
use  less  than  black-and-white.  Lighting 
is  no  problem,  either;  just  use  more  than 
black-and-white,  about  twice  as  much, 
but  use  it  in  exactly  the  same  way. 

Costumes  are  much  more  important 
in  color  than  in  black-and-white  tv,  Mr. 
Winckler  said.    The  proper  costume  can 


MR.  WINCKLER 


build  up  an  actor's  personality;  the  wrong 
one  will  tear  it  down. 

Less  scenery  is  needed  for  color  and 
what  there  is  should  be  of  simpler  design. 
A  good  set  for  a  black-and-white  telecast 
would  be  much  too  busy  and  distracting 
for  colorcasting, 
Mr.  Winckler 
noted,  but  he 
warned  against 
making  it  too 
simple.  A  plain 
solid  color  back- 
ground will  not 
come  through 
consistently  over 
a  large  area,  he 
said,  advising 
the  break-up  be 
done  architec- 
turally, in  three 
dimensions,  rather  than  with  paint. 

For  cost-conscious  producers,  Mr. 
Winckler  offered  the  comforting  news 
that  CBS  has  found  that  colorcasting 
calls  for  no  more  stagehands  or  electronics 
personnel  than  black-and-white  telecast- 
ing. It  takes  twice  as  long  to  prepare  a 
program  for  its  first  colorcast  as  to  put 
it  on  the  air  in  monochrome,  he  said, 
but  once  the  crew  gets  over  its  amazement 
at  color  and  becomes  accustomed  to  it, 
color  takes  no  longer  than  black-and- 
white. 

After  putting  on  the  Friday  evening 
New  Revue  color  program  for  12  weeks, 
Mr.  Winckler  stated  that  while  its  cost 
was  high  to  start  it  has  tobogganed  since, 
as  the  producing  staff  has  learned  to  fore- 
tell what  will  and  what  won't  work  and 
is  saving  time  formerly  spent  in  the  trial 
and  error  process. 


over  the  viewers  would  be  talking  about 
the  cherry  pie." 

Color  is  good  not  only  for  foods,  but 
also  for  cosmetics,  dresses,  drapes,  floor 
coverings,  furniture  and,  in  fact,  every  kind 
of  product  you  can  think  of  from  automo- 
biles to  wallpaper,  according  to  NBC's  color- 
experienced  producers. 

Unlike  monochrome  tv,  in  which  the 
majority  of  packages  have  to  be  repainted 
to  show  up  well,  color  tv  shows  existing 
packages  to  advantage.  Better  than  three- 
quarters  of  the  more  than  a  hundred  pack- 
ages tested  to  date  have  come  through  the 
system  literally  with  flying  colors  with  little 
or  no  retouching  necessary.  "This  is  no 
small  tribute  to  the  nation's  commercial 
designers,"  Mr.  Grant  said,  "that  their  work 
should  stand  up  so  well  under  the  exacting 
eye  of  the  color  camera." 

Backgrounds  arc  very  important  to  pro- 
vide the  right  setting  for  the  product.  When 
Zoo  Parade  was  colorcast,  the  blue,  yellow, 
red  and  white  Ken-L  Ration  package  looked 
fine  before  a  neutral  background,  but  most 
packages  require  the  use  of  complementary 
colors  to  make  them  stand  out  properly 
and  hold  their  natural  color.  Frequently, 
the  proper  product  backgrounds  can  best 
be  obtained  by  use  of  colored  lights  on  a 


neutral  background  material.  There  are 
cases  of  poorly  designed  packages  which  will 
look  bad  on  color  television  as  well  as  on 
the  store  shelf.  In  these  cases,  re-designing 
of  the  package  is  the  only  true  solution. 

Colored  lighting  effects,  generally  ob- 
tained by  placing  colored  gelatins  before 
spotlights,  are  widely  used  for  mood  effects 
in  color  programming  as  well  as  in  the 
commercials.  "Give  me  a  light  gray  cyclo- 
rama  and  I'll  give  you  any  colored  back- 
ground you  want,  including  pure  white," 
Mr.  Davis  said.  He  warned,  however,  that 
the  gelatins  used  at  present  were  made  for 
stage  use  and,  like  costumes  and  make-up, 
need  to  be  re-designed  under  new  standards 
specially  for  tv  use.  Research  to  that  end 
is  now  in  progress. 

Colored  lights  are  of  tremendous  value  in 
color  tv,  he  said,  recalling  the  harpist  on 
the  Garroway  Show,  first  seen  in  a  white 
dress,  before  a  black  drape,  the  gold  harp 
presenting  the  only  note  of  color.  "Then  we 
threw  a  succession  of  colored  lights  on  a 
revolving  mirror-ball,  which  reflected  them 
on  the  cyclorama  and  the  result  was  sen- 
sational." In  another  program  a  dancer 
spun  in  and  out  of  pools  of  colored  light. 
"As  long  as  she  kept  moving  and  we  kept 
the  cameras  at  a  distance,  the  effect  was 


fine,  but  her  skin  would  have  looked  gosh 
awful  in  close-up,"  Mr.  Davis  reported. 

Outside  of  the  use  of  color  lighting,  thers 
is  very  little  difference  between  color  ami 
black-and-white  so  far  as  studio  operation! 
are  concerned,  Mr.  Davis  said.  The  earner; 
operations  are  identical  (the  cameramai 
still  sees  a  black-and-white  picture  on  hi1 
viewfinder).  Color  calls  for  three  to  fou] 
times  as  much  light,  but  the  lighting  fixture: 
and  their  operation  are  exactly  the  same  aj 
for  black-and-white.  A  day's  training  with 
color  is  about  all  that  is  called  for. 

The  only  added  personnel  needed  foj 
color  are  in  the  control  room.  "At  presen 
we  assign  one  video  man  in  the  control  roon 
to  each  color  camera,"  Mr.  Davis  stated: 
"That  means  that  if  we're  using  three  cam, 
eras  on  a  show  we  need  two  extra  met 
And  that's  all.  Otherwise,  the  same  studi^ 
crew  that  handles  black-and-white  program! 
can  handle  colorcasts  just  as  well." 

Even  those  extra  men,  who  are  now  need 
ed  to  control  the  contrast,  brightness  am 
color  matching  so  that  all  cameras  delive 
the  same  hues  to  the  monitors  and  hena 
to  the  home  viewing  screens,  won't  bJ 
needed  long,  Mr.  Davis  believes.  Technica: 
improvements  in  equipment  will  soon  mak' 
more  than  one  video  man  in  the  contrc 
room  unnecessary,  he  feels. 

A  Problem  in  Balance 

The  job  of  color  matching  means,  he  said 
balancing  each  camera  in  accordance  u 
the  color  temperature  in  which  it  is  to  op 
erate.  This  is  relatively  simple  unless  th> 
temperature  changes  radically.  For  in 
stance,  Mr.  Davis  said  that  if  an  actor 
shown  leaving  an  interior  scene  and  goinj 
out  of  doors,  the  camera  picking  him  U| 
inside  where  the  color  temperature  is  2,90( 
Kelvin*  could  not  follow  him  outside  intt 
a  color  temperature  of  6,500  Kelvin  withou 
being  rebalanced.  However,  a  second  cam) 
era,  properly  balanced  for  the  outside  term 
perature,  could  pick  him  up  as  he  emerge; 
and  there  would  be  no  change  from  the  in: 
side  pickup  in  the  color  of  his  clothing,  etc 

This  is  no  particular  problem  for  scene' 
of  short  duration,  but  for  extended  outsidi 
pickups,  such  as  a  football  game,  which  ma\; 
begin  in  hot  sunshine  and  conclude  in  coo 
shade,  rebalancing  may  be  necessary,  whic< 
will  mean  taking  that  camera  out  of  opera 
tion  while  it  is  being  rebalanced.  What  i; 
needed,  Mr.  Davis  pointed  out,  is  a  set  o| 
filters  which  the  color  tv  cameraman  ca! 
use  as  a  still  photographer  would  wher 
taking  color  photos  under  varying  ligh 
conditions.  Work  has  begun  to  develop 
such  filters,  he  said. 

With  many  programs  and  a  large  propor 
tion  of  commercials  on  film  for  black-and 
white  tv,  and  expectations  that  film  will  b 
at  least  as  important  for  colorcasting,  a  lo 
of  experimenting  with  the  preparation  am 
telecasting  of  color  film  is  now  underwrJ 
on  all  sides.  NBC  is  encouraging  agenci^ 
to  begin  shooting  some  of  their  commercial 
in  film  now,  to  gain  experience  themselve 
with  what  will  look  best  to  the  color  audi 
ence  that  will  be  here  in  a  year  or  so. 

Meanwhile,    black-and-white    prints  o 

  J 

*  Kelvin  is  a  scale  of  light  intensity  or  cola 
temperature.  An  ordinary  incandescent  lam\ 
has  a  reading  of  from  2,800  to  3,200  Kelvin 
sunlight,  6,500-7,000  Kelvin. 
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In  Color  TV  instrumentation,  no  other 
name  means  as  much  as  Telechrome  .  .  . 
because  no  organization  can  match  Tele- 
chrome's  3  years  of  experience  in  pro- 
viding color  TV  generating,  testing  and 
broadcasting  equipment  to  these  and 
other  prominent  manufacturers,  labora- 
tories and  broadcasters. 


Complete  equipment  for  generating  color  bars;  creating  encoded 
and  composite  pictures  from  transparencies;  color  signal  certi- 
fication; transmission,  reception,  monitoring,  and  analysis  of 
color  pictures  —  literature  on  these  and  more  than  100  addi- 
tional instruments  for  color  TV  by  TELECHROME  are  available 
on  request 


DELIVERY  60-90  DAYS 


e  Nation's  Leading  Supplier  of  Color  TV  Equipmen 
88  Merrick  Road       Amityville,  N.  Y 
AMityville  4-4446 


E  TELECHROME  Booths  181  - 
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A  COMPLETE  NTSC  COLOR 
EQUIPMENT  PACKAGE  FOR  LESS 
THAN  $15,000! 

Consists  of  the  following: 

Type  2600     Color  Sync  and  Waveform 

Generator. 
Type  2610     Matrixer  and  Encoder. 
Type  2303      Color  Monoscope. 
Type  2120-A  Color  Transmitter. 
Type  2700      Equalizing  Filter. 
Type  2401      Color  Picture  Monitor. 

Above  equipment  includes  all  power  supplies 

which  are  of  basically  new  design. 

Tet'fttstrumettt  the  world's  leading  manufacturer  of 
TV  Production  and  Laboratory  Test  Equipment,  now 
makes  available  to  the  TV  industry  the  first  complete 
NTSC  COLOR  package  based  on  completely  new  and 
integrated  circuitry.  This  equipment  is  not  to  be  confused 
with  any  presently  available  which  is  essentially  a  mod- 
ification or  adaptation  of  obsolete  black  and  white 
equipment 

This  new  approach  enables  Tel-fnsTrumerit  to  realize 
radical  economies  in  manufacture,  and  still  maintain  the 
highest  degree  of  electrical  and  mechanical  standards. 

We  welcome  the  opportunity  to  further  acquaint  you  with 
complete  details  concerning  our  NTSC  color  package. 


JPHMH|  Manufacturers  of  a  Complete  Line  of  TV  Test  Equipment 

£#73  TaHnstrurnQrit  Colnc 

728  garden  street  •  carlstadt,  n.  j. 


VISIT  US  AT  BOOTH  256-258  RADIO   ENGINEERING  SHOW 
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(■ — PROGRAM  SERVICES  — 

SCAP-TV  LICENSE 
kTTLE  DIES  DOWN 

Networks  approved  blanket 
icenses  for  themselves  and 
[their  o&o  stations.  Blanket 
licenses  in  mail,  per  program 
Jcontracts  in  final  stages. 

|ACE  seemed  slowly  but  surely  settling  over 
)j  ASCAP-tv  front  last  week, 
wit  I  The  four  tv  networks  signed  blanket  li- 
!  of  Uses  covering  not  only  network  programming 
that  of  their  o&o  stations  as  well. 
Blanket  licenses  were  in  the  mail  to  more 
a  200  stations — both  those  which  had  taken 
the  original  ASCAP  tv  blanket  license, 
ive-year  agreement  that  expired  Dec.  31, 
3,  and  those  which  had  signified  their  in- 
ion  to  accept  blanket  licenses  when  polled 
the  All-Industry  Local  Tv  Music  License 
nmittee  [B«T,  Dec.  28]. 

Per  program  licenses  were  in  the  final  stage 
preparation,  with  only  a  few -minor  details 
nepjcj  wording  still  to  be  straightened  out,  and 
e  expected  to  go  to  the  printer  this  week  and 
the  mail  to  stations  expressing  a  prefer- 
for  this  form  of  license  shortly  thereafter, 
station  operators  who  asked  a  chance  to  see 
l  forms  of  license  will  be  sent  both, 
'erms  of  the  new  agreements  are  "precisely 
same"  as  those  proposed  by  the  All-Industry 
Nmittee  last  December,  Dwight  W.  Martin, 
aeral  Teleradio  vice  president  and  commit- 
chairman,  said  Thursday.     The  blanket 
uses  call  for  a  commercial  rate  of  2.05% 
revenue  from  the  sale  of  time  and  a  sus- 
ing  rate  of  the  station's  highest  quarter- 
ir  card  rate  per  month. 

Sees  20%  Reduction 

/hen  the  committee  submitted  the  new 
is  to  tv  stations  for  approval  before  pre- 
ing  them  to  ASCAP  as  representing  the 
istry  position,  Mr.  Martin  pointed  out  that 
s  represents  more  than  a  20%  reduction 
>w  the  present  blanket  contract  that  pro- 
s  a  payment  of  2.475%  on  commercial 
ness  and  the  monthly  sustaining  rate  of  the 
lest  half-hour  card  rate  plus  10%.  You  will 
note  that  it  represents  a  considerable  re- 
:ion  from  the  present  radio  rates." 
he  new  tv  network  blanket  licenses  are 
ltly  higher  than  those  offered  to  stations — 
5%  of  time  sales,  plus  a  sustaining  fee  of 
highest  half-hour  rate  plus  10%  a  month. 
<  represents  approximately  the  same  reduc- 
from  the  previous  network  licenses  as  in 
lease  of  station  agreements.  In  both,  the 
j  terms  now  approximate  10%  below  the 
jo  scale  in  place  of  the  radio-plus- 10% 
inula  of  the  first  tv  blanket  licenses, 
pe  new  per  program  licenses  were  de- 
ped  in  Mr.  Martin's  letter  to  stations  as 
ng  for  "a  commercial  rate  of  9%  on  the 
Revenue  from  the  sale  of  time  or  announce- 
>eCl  its  during  which  ASCAP  numbers  are  used, 
h'ded,  however,  that  if  such  numbers  are 
|  only  as  background  on  films  not  made 
fiarily  for  television,  the  rate  would  be  4%." 
|pholding  the  principle  of  payment  of  fees 
igiail  "iSCAP  only  for  programs  actually  contain- 
/JASCAP  music  (the  point  on  which  negotia- 
f  for  per  program  licenses  were  wrecked 
Je  years  ago),  these  licenses  will  not  require 
I  payment  for  announcements  adjacent  to 
trams  containing  ASCAP  music  unless  the 
ouncements  themselves  contain  it. 
jhe  per  program  sustaining  rate  will  be  3.5% 
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How  many  medicines 
in  your  doctor's  kit 

come  from  a 
Meat  Packing  Plant? 


A 


.dually  more  than  100  medi- 
cines, and  medical  products  that 
your  doctor  regularly  uses  in  the 
practice  of  his  profession  get  their 
start  in  a  meat  packing  plant. 

Among  them  are  ACTH  and 
cortisone  for  the  treatment  of 
arthritis,  asthma,  rheumatic  fever, 
and  other  ailments,  epinephrine 
for  allergies  and  certain  emergency 
heart  conditions. 

Other  products  include  surgical 
sutures  and  fibrin  foam  which  con- 
trol bleeding  to  make  surgery  safer . 

Many,  like  insulin  for  the  con- 
trol of  diabetes,  can  be  obtained 
from  no  other  source. 

To  make  these  medical  products 
available  to  your  doctor  the  meat 
packing  companies  developed 
new  facilities  for  saving  or  proc- 
essing glands  of  meat  animals,  and 
in  "partnership"  with  the  medical 
profession,  promote  research  for 


still  more  life-saving,  health  re- 
storing medicines. 

Perhaps  you'd  never  thought  of 
it  before,  but  doesn't  this  impor- 
tant service  make  the  meat  packer 
a  sort  of  right-hand-man  to  your 
own  family  doctor? 


Did  you  know 

.  .  .  that  it  takes  the  pancreas 
glands  from  1 ,500  cattle  or  7,500 
hogs  to  make  a  single  ounce  of 
crystallin  insulin  .  .  .  that  there 
are  more  than  4,000  individual 
companies  in  the  meat  packing 
industry  .  .  .  that  recovering 
everything  of  value  (as  glands  for 
medicines)  helps  this  service 
industry  bring  you  meat  at  a 
lower  service  cost  from  farm  to 
table  than  almost  any  other  food? 


AMERICAN  MEAT  INSTITUTE 

Headquarters,  Chicago  •  Members  throughout  the  U.  S. 
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of  the  card  rate  applicable  to  each  sustaining 
program  period  containing  ASCAP  music,  with 
the  proviso  that  the  total  annual  sustaining  bill 
shall  not  exceed  12  times  the  station's  highest 
quarter-hour  rate. 

The  new  licenses,  both  blanket  and  sustain- 
ing, run  for  four  years,  retroactive  to  Jan.  1, 
1954. 

Tv  stations  which  have  not  had  ASCAP  li- 
censes, but  have  been  using  ASCAP  music 
will  have  to  make  back  payments  to  ASCAP, 
dating  either  from  Jan.  1,  1949,  or  from  the 
date  when  the  station  began  operating  if  it  was 
subsequent  to  that  date.  The  retroactive  pay- 
ments were  set  at  the  old  blanket  license  rate 
of  2.475%  of  commercial  revenue  and  monthly 
sustaining  fees  of  the  highest  half-hour  rate 
plus  10%. 


Ziv's  Skelton  Series 
Starts  on  453  Stations 

SOME  453  stations  will  carry  the  premiere 
broadcast  this  week  of  The  Red  Skelton  Show, 
the  Frederic  W.  Ziv  Co.'s  daily,  half-hour 
transcribed  radio  series,  it  was  announced  last 
week  by  John  L.  Sinn,  executive  vice  president 
of  Ziv. 

Mr.  Sinn  said  a  30-market  sale  to  a  Michigan 
brewer  last  week  raised  the  sales  total  above 
the  450-station  mark  which  had  been  set  as 
the  goal  when  a  sales  campaign  was  launched 
in  January.  Mr.  Sinn  said  94%  of  all  pur- 
chases by  stations  and  sponsors  were  for  the 
full  five-times-per-week  schedule,  pointing  out 
that  this  indicated  "the  increasing  tendency 
towards  multiple  programming  for  greater  im- 
pact of  new  shows." 


We  have  never  encountered  a 
Broadcaster  who  wasn't  inter- 
ested in  this  hazard — nor 
one  who  wasn't  exposed  to  it! 
Hundreds,  nationwide, 
have  our  unique 

INSURANCE 
covering  this  and  related  risks, 
Policies  tailored  to  fit  your 
institution.  Rates?  Almost 
absurdly  low.  Details?  A  letter 
to  us,  please, 


WRITE    FOR    DETAILS    AND  RATES 


INSURANCE  EXCHANGE 
KANSAS  CITY,  MISSOURI 


RCA  NEARS  BILLION  DOLLAR  GROSS, 
HIGHEST  YET,  ANNUAL  REPORT  SHOWS 


Board  Chairman  Brig.  Gen.  David 
is  22.9%  ahead  of  previous  high 
lion,  more  than  double  net  earni 

ALL-TIME  record  of  $853  million  in  sales  last 
year  was  announced  Saturday  in  the  34th  an- 
nual RCA  report  released  by  Brig.  Gen.  David 
Sarnoff,  chairman  of  the  board,  The  gross  in- 
come was  22.9%  ahead  of  the  previous  high  of 
$694  million  in  1952  and  over  3Vi  times  the 
1946  total  sales. 

Net  profit  in  1953  was  $35  million  compared 
to  $32  million  in  1952,  or  $2.27  per  share  of 
common  stock  as  against  $2.10  the  previous 
year,  it  was  stated. 

Sales  of  NBC  last  year,  while  not  broken 
down  in  the  report,  set  a  new  high  and  were 
described  as  "substantially  above  those  of 
1952"  with  television  accounting  for  80%  of 
the  networks  revenue  and  radio  20%. 

"Gross  1953  time  billings  for  the  NBC  tele- 
vision network  increased  more  than  18%  over 

1952,  and  reached  an  all-time  record,"  the  re- 
port said.  "This  gain  was  accompanied  by  a 
marked  increase  in  the  number  of  clients  utiliz- 
ing NBC's  television  facilities.  Sales  by  the 
NBC  Spot  Sales  Dept.  and  the  stations  which 
the  network  owns  also  showed  gains  for  the 
year. 

Cites  Tv  Network  Growth 

"During  the  year,  the  television  network 
more  than  doubled  the  number  of  its  affiliated 
stations,  reaching  a  total  of  168.  NBC  tele- 
vision programs  can  now  be  viewed  simul- 
taneously in  125  interconnected  cities,  including 
major  markets  in  Canada  and  Mexico.  The 
NBC  radio  network  continued  to  grow  from 
206  to  21 1  stations." 

NBC's  total  sales  for  1953  were  listed  at 
$176,052,000,  or  20.6%  of  the  RCA  total, 
compared  to  $162,521,000,  or  23.4%,  in  1952. 

Gen.  Sarnoff's  report  revealed  that  federal 
income  taxes,  social  security,  property  taxes  and 
othe  rstate  and  local  taxes  totaled  $48,279,000 
in  1953,  with  another  $27,394,000  in  excise 
taxes.  This  made  the  1953  tax  bill  total  $75 
million,  or  $5.39  per  common  share  and  more 
than  double  the  year's  net  earnings. 

Dividends  totaled  $19,963,000  in  1953,  in- 
cluding $3.50  per  share  on  preferred  and  $1.20 
on  common  against  $1  in  1952.    A  Dec.  4, 

1953,  dividend  of  25  cents  per  share  of  com- 
mon was  declared  for  the  first  quarter  of  1954. 
Total  current  assets  are  $349  million  compared 
to  $304  million  a  year  ago.  Plant  and  equip- 
ment additions  amounted  to  $33  million. 

Color  television  progress  and  FCC  approval 
"of  signal  standards  on  which  the  RCA  com- 
patible color  television  system  is  designed  to 
operate,"  set  the  pace  for  1954  as  the  intro- 
ductory year  of  color,  which  "holds  great 
potentials  for  expansion  of  the  industry,"  ac- 
cording to  a  joint  statement  by  Gen.  Sarnoff 
and  Frank  M.  Folsom,  RCA  president,  on  be- 
half of  the  board. 

They  listed  as  significant  advances  the  pro- 
gress in  color  and  black-and-white  magnetic 
tape  recording,  ushering  in  "a  new  era  of  elec- 
tronic photography";  first  conversion  of  atomic 
energy  into  small  but  usable  quantities  of  elec- 
trical energy  operating  electronic  apparatus; 
continued  development  and  application  of  tran- 
sistors, pointing  to  "tremendous  possibilities" 
for  radio-tv  sets  and  other  electronic  equip- 
ment. 

RCA  has  intensified  research,  it  was  stated, 
with  a  larger  and  stronger  organization  as  well 
as  more  manufacturing  capacity  and  product 
diversification.    "Our  objective  is  to  maintain 


Sarnoff  states  1953's  $853  millic 
in  1952.  Total  tax  bill  is  $75  m 
ngs. 

the  leadership  of  RCA  in  radio,  televisio 
electronics,  to  serve  America  and  its  t, 
through  production  of  the  finest  instru 
and  by  rendering  the  most  efficient  and 


FIRST  color  tv  cameras  roll  off  R(t 
plant  line  at  Camden,  N.  J.,  ready 
final  test.   The  cameras  are  now  re<^ 
for  initial  shipment  to  networks  andJ 
dependent  stations. 

nomical  services,"  it  was  stated.  "Our  v' 
word  is  quality  and  our  aim  is  to  maintaif 
symbol  'RCA'  as  a  hallmark  of  dependa) 
superior  performance  and  progress." 

Among  research  projects  listed  are  del 
ment  of  tri-color  viewing  tubes  in  various  \ 
projection-type  color  tv  receivers  and  a] 
perimental  tri-color  camera  tube  designi 
take  the  place  of  the  three  color  pickup 
used  in  RCA's  present  color  tv  cameras. 


AT&T  Reports  Increased  [ 
Net  Income  During  1953 

CONSOLIDATED  net  income  of  AT&T 
subsidiaries  in  1953  amounted  to  $491,693f| 
equal  to  $11.71  a  share  of  common  stoc 
compared  with  $418,461,896,  or  $11.45  a  sli 
in  1952,  according  to  the  annual  repoi 
stockholders  issued  last  week  by  Cleo  F.  G 
president. 

As  an  example  of  the  Bell  System's  ex 


Altoona,  Pa. 

Thirty  years  radio  experience  and 
Roy  Thompson's  life  dedicated  to 
the  community  has  made  WRTA 
Altoona's  friendliest  station.  Peo- 
ple like  to  do  business  with  friends. 
Of  course,  WRTA — advertised  prod- 
ucts— sell! 


$ou  5  Dill 


ipit 


Represented  by 
Robert  Meeker  Associates 
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From  where  I  sit 
61/  Joe  Marsh 


Handy  and  Easy  "Sign  Up 


Last  month's  safety  drive  was  a  big 
success — almost.  About  everyone  in 
town  helped.  The  schools  ran  movies 
on  safe  driving,  Rotary  put  up  posters, 
and  Handy  and  Easy  Peters  went  out 
on  their  own. 

The  boys  put  up  a  big  sign  by  the 
side  of  the  highway.  It  said,  "Slow 
down — the  life  you  save  may  be  your 
own."  It  was  a  good  idea — after  the 
police  moved  the  sign  back  twelve  feet. 

In  their  enthusiasm  Handy  and  Easy 
put  it  too  close  to  the  road — in  fact, 
right  on  the  sharpest  curve  on  the 
highway.  They  made  driving  unsafe  by 
cutting  off  the  view  around  the  curve. 

From  where  I  sit,  lots  of  people — 
even  though  they  mean  well — suffer 
from  shortsightedness  now  and  again. 
For  instance,  some  can  never  see  any 
further  than  their  own  personal  pref- 
erences. They  even  go  so  far  as  to 
object  to  my  choice  of  a  glass  of  beer 
with  supper.  Shouldn't  we  always  take 
the  "long  view".  .  .  and  have  respect 
for  our  neighbors'  rights? 
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MANUFACTURING 


quired  in  the  first  list  are  one  $1,400  color 
stabilizing  amplifier,  instead  of  two,  one  power 
supply  at  $280  instead  of  two  at  $576  each, 
and  a  phase  correction  network  at  $875  in- 
stead of  $1,500.  In  the  color  test  equipment, 
one  change  is  the  inclusion  of  a  grating  and 
dot  generator  at  $629  instead  of  a  conversion 
generator  at  $1,750,  and  the  deletion  of  a  color 
bar  and  square  wave  generator  at  $2,450. 


Transmitting  Equipment 


TRANSMITTER  SHIPMENTS 

Station  Power       Band  Use 

DuMont  Labs 

CFCM-TV  Quebec  City,  Que.    500  w    tv  (ch.  4)  new  station 
ORDERS 

General   Electric  Co. 

KGVO-TV  Missoula,  Mont.  5  kw  tv  (ch.  13)  new  station 
KALB-TV  Alexandria,  La.  5  kw  tv  (ch.  5)  new  station 

KPLC-TV  Lake  Charles,  La.  5  kw  tv  (ch.  7)  new  station 
OTHER  SHIPMENTS:  GE  reported  last  week  it  had  shipped 
a  12  kw  amplifier  to  KCCC-TV  Sacramento,  Calif,  (ch.  40);  a 
12-bay  antenna  to  WSLI-TV  Jackson,  Miss.  (ch.  12),  and 
a  five-bay  antenna  to  KSAN-TV  San  Francisco  (ch.  32).  It 
also  received  orders  from  KGVO-TV  and  KPLC-TV  for  12- 
bay  antennas  and  from   KALB-TV  for  a  six-bay  antenna. 

Color  Tv  Will  Draw 
New  Advertising — Ogilby 

COLOR  tv  will  open  up  a  new  field  of  adver- 
tisers when  it  becomes  a  mass  medium,  Fred- 
erick Ogilby,  vice  president  and  general  man- 
ager of  radio  and  television,  Philco  Corp.,  told 
the  Philadelphia  Chapter  of  the  American 
Marketing  Assn.  last  fortnight. 

But,  Mr.  Ogilby  added,  "It  will  be  several 
years  before  color  tv  will  be  available  to  the 
public  in  great  volume."  Mr.  Ogilby  said  the 
manufacturers  cannot  afford  to  put  out  a  color 
tv  receiver  that  will  not  hold  up  without  repairs. 
Color  sets  will  cost  between  $1,000  and  $1,500, 
he  said,  and  service  contracts  between  $150 
and  $200.  Replacement  of  the  color  tube  will 
run  about  $300,  he  said.  Mr.  Ogilby  also  said 
that  the  public  was  used  to  a  19  or  21  inch 
screen  and  he  doubted  whether  it  would  be 
satisfied  with  a  12Vi-inch  color  set  when  larger 
sizes  were  sure  to  come  later.  Inability  to  use 
color  sets  in  normally  lighted  rooms  was 
another  drawback,  he  said. 


FCC  Sees  Airtronics' 
Color  Converter  System 

MEMBERS  of  the  FCC  watched  a  demonstra- 
tion of  a  laboratory  converter  producing  color 
reception  on  black-and-white  tv  receivers  at 
a  Wednesday  showing  by  Airtronics  Research 
Inc.,  Bethesda,  Md.  Two  sets  using  different 
color  wheels  were  shown.  The  method  was 
developed  by  Robert  P.  Benjamin,  24-year-old 
ARI  engineer  [B»T,  Feb  8]. 

A  15-inch  DuMont  receiver,  previously 
shown,  produced  good  quality  color  pictures 
marred  mainly  by  flicker.  A  21 -inch  Admiral 
set  produced  a  picture  predominantly  green  in 
color.  This  was  ascribed  by  ARI  to  effects  of 
the  black  glass  in  the  picture  tube  and  the  use 
of  two  green  filters  in  the  wheel  compared  to 
one  red  and  one  blue  filter.  Plant  interference 
also  was  said  to  mar  reception  at  times. 

Manufacturer  and  reporter  groups  will  be 
shown  the  larger  filter  in  the  near  future.  ARI 
estimated  the  device,  including  converter,  could 
be  manufactured  to  retail  at  about  $100. 

At  the  Wednesday  demonstration,  watching 
the  NBC-TV  Circle  Theatre,  were  FCC  Chair- 
man Rosel  Hyde  and  Comrs.  George  E.  Sterling, 
John  C.  Doerfer,  Robert  E.  Lee  and  Edward  M. 
Webster,  along  with  staff  advisers. 


IRE  to  Hold  Color  Lectures 

BASIC  technical  aspects  of  color  television  will 
be  described  in  a  spring  series  of  seven  Mon- 
day evening  lectures,  starting  next  week  (March 
8)  under  joint  auspices  of  the  New  York  sec- 
tions of  the  Institute  of  Electrical  Engineers. 
Sessions,  from  7  to  9  p.m.,  will  be  held  in  the 
auditorium  of  the  Western  Union  Bldg.,  60 
Hudson  St.,  New  York. 

D.  L.  MacAdam,  Eastman  Kodak  Co.,  will 
speak  on  the  basic  principles  of  color.  D.  C. 
Livingston,  Sylvania  Electric  Products,  will 
analyze  the  NTSC  signal  specifications  in  the 
opening  meetings.  The  following  week,  J.  H. 
Roe,  RCA,  and  P.  C.  Goldmark,  CBS,  will  dis- 
cuss camera  equipment.  On  March  20  the 
group  will  visit  NBC's  color  facilities  at  the 
Center  Theatre. 

J.  W.  Wentworth,  RCA,  will  describe  the 
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POWER:  90,000  video  (CP  for  316,000 
watts). 

ANTENNA:  1370  feet  above  sea  level. 
(New  antenna  will  be  1749  feet  above  sea 
level.) 

TV  HOMES:  More  than  140,000  in 
Nashville  area  as  of  January,  1954.  (50- 
mile  radius  only.) 

See  your  Hollingbery  man  or  contact  the 
station  for  availabilities  ...  as  well  as 
for  local  participating  features. 
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Emerson's  Tiny  Radii' 

EMERSON  Radio  &  Phonograph  CO 
New  York,  has  been  granted  a  de 
patent  by  the  U.  S.  Patent  Office  for 
Emerson  "pocket  radio,"  which  wel1 
less  than  a  pound  and  measures  6  in* 
by  Wi  inches  by  3  inches  and  is1 
scribed  as  "the  world's  smallest  portal' 
The  inventors  are  Dorman  D.  Is* 
executive  vice  president  of  Emer, 
Arthur  C.  Germer  and  Kenneth  E,: 
James. 

 :  

\ 

preparation  of  color  signals  for  transmissi 
W.  C.  Morrison,  also  RCA,  the  broadcas 
mitter,  March  29.  J.  L.  Barstow  of  Bel 
phone  Labs  will  talk  on  intercity  transit 
and  J.  R.  Popkin-Clurman,  Telechror' 
color  test  equipment,  April  5. 

Color  signal  reproduction  will  be  di; 
April  12  by  H.  B.  Law,  RCA  Labs;  N.  Pi 
CBS-Hytron;  Robert  Dressier,  Chroma, 
Labs;  on  April  19  by  D.  H.  Pritchardi 
Labs,  and  B.  D.  Loughlin,  Hazeltine  Co 
April  26  by  W.  E.  Good,  General  ElecrtJ 
and  K.  R.  Wendt,  Sylvania  Electric  Prodii 


Purposes  of  New  Hi-Fi 
institute  Outlined 

PURPOSES  and  plans  of  the  new  High  F 
Institute  of  the  Electronics  Industries  wei 
lined  last  fortnight  by  Jerome  J.  Kahn,  ir, 
commissioner. 

Immediate  objective,  he  said,  is  to  ^ 
confusion"  about  this  new  development  \ 
public  mind.  "Members  of  the  institute, 
watched  with  growing  concern  the  \ooi\ 
promiscuous  use  of  the  term  "high  fideli 
applied  to  products  and  techniques  whicj 
or  may  not  meet  the  technical  standard^ 
erally  accepted  within  the  industry,"  Mr. 
added. 

The  organization  will  set  up  voluntary 
mittees  to  work  on  various  program  | 
with  cooperation  of  technical,  education!) 
advertising  specialists,  he  said.  Industrj 
be  encouraged  to  maintain  institute  sta^ 
in  engineering,  production,  promotion,  L 
tising  and  selling.  The  public  will  be  a!j 
on  what  to  look  for  in  buying  hi-fi  equi!; 
and  methods  of  utilizing  units  and  compt,, 
to  the  best  advantage. 


RCA  Color  Tv  Clinics 

RCA  Service  Co.  last  fortnight  opened  aj 
of  two-day  clinics  on  installation  and  n 
nance  of  color  television  receivers  for 
icemen-dealer  customers  of  RCA  Tubi 
RCA  Home  Instrument  distributors  in  1 5 ! 
The  cities  are  New  York,  New  Haven,  Ne 
Philadelphia,  Pittsburgh,  Washington,  j 
land,  Cincinnati,  Detroit,  Chicago,  St. 
Des  Moines,  Denver,  San  Francisco  an< 
Angeles. 


DuMont  International  Mo>, 

ALLEN  B.  DuMONT  Labs,  international 
has  moved  its  regional  sales  office  to  L 
quarters  in  Security  Bldg.,  1 17  northeast! 
Ave.,  Miami,  to  accommodate  clients  i: 
Caribbean  area.  Telephone:  Miami  9-5252 
fice  is  under  the  direction  of  Erich  Gom 
Du Mont's  Caribbean  sales  representative( 
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NETWORKS 


>sar,  Coca  Split; 
£  Plans  Own  Shows 

TING-up  of  the  comedy  team  of  Sid 

■  and  Imogene  Coca  of  NBC-TV's  Your 
of  Shows  (Sat.,  9-10:30  p.m.)  was  re- 
in an  announcement  last  week  from  Syl- 
L.  Weaver  Jr.,  NBC  president,  on  plans 
;  use  of  the  personalities  on  their  own  tv 
,ms  next  season. 

„  Weaver  added  that  Max  Liebman,  the 
ter  of  the  program  which  has  been  car- 
jn  NBC-TV  for  the  past  five  years  with 
taesar  and  Miss  Coca  as  co-stars,  will 
|e  with  Your  Show  of  Shows  next  season 
Jnew  performers  and  a  new  format.  He 
J(he  changes  resulted  from  a  desire  on 
jirt  of  the  trio  "to  go  forward  to  still 
||  attainments  on  their  own  shows,"  and 
d  out  their  plans  gave  NBC  "the  oppor- 
;  to  strengthen  its  own  program  schedule 
three  hits  and  thus  expand  the  talents 
|  three  stars." 

|  Weaver  said  that  Mr.  Caesar  has  been 
to  a  new  long-term  contract  with  NBC 
fans  are  under  way  to  star  him  in  a  new 
Wir  tv  show  in  the  fall.  Miss  Coca,  he 
'ued,  is  working  together  with  NBC  on 
velopment  of  a  new  half-hour  tv  show 
ich  she  will  star.  He  said  Your  Show  of 

■  will  continue  with  Mr.  Caesar  and  Miss 
to  the  conclusion  of  the  present  series 
ly  summer. 


toux  Sues  Potter,  CBS, 
for  'Contract  Breach' 


for  $3,500,000  charging  plagiarism  and 
of  implied  contract  was  filed  last  Tues- 
Los  Angeles  Superior  Court  against 
*fln.c.  Peter  Potter,  CBS  and  ABC  by  tv 
'cer  Arch  Le  Roux,  who  also  is  president 
laders  Records. 

plagiarism  charges  involve  Mr.  Potter's 
y  90-minute  Juke  Box  Jury  on  KNXT 
and  his  weekly  half-hour  Peter  Potter 
on  ABC-TV.  Format  of  both  programs 
ged  by  the  plaintiff  to  be  the  same  as  his 
r  Arch  Le  Roux  Revue,  which  he  had 
ced  on  KRON-TV,  San  Francisco  from 
ximately  March  2,  to  June  2,  1950,  and 
tjead[)AfBH  (TV)  Hollywood  from  approximate- 
le  25,  1950,  to  Jan.  12,  1951. 
Potter,  the  suit  contends,  used  the  same 
t  of  playing  pre-release  records  for  a 
of  guest  stars  who  in  turn  evaluated  the 
fts. 
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jv  Regional  in  Illinois 

j  regional  hookup,  the  Abe  Lincoln  Net- 
will  be  formed  in  Illinois  shortly,  accord- 
0  J.  R.  Livesay,  president  and  general 
ger  of  WLBH  Mattoon.  Stations  will  be 
:cted  by  fm,  Mr.  Livesay  said.  Sales  of- 
nd  plans  for  the  project  will  soon  be  an- 
ted. 


k  Notes  Tv's  Impact 
Small  Advertisers 

ACT  of  color  tv  and  new  television  sales 
for  small  advertisers  were  reviewed  by 
Park,  network  program  manager,  NBC 
■al  Division,  in  an  address  before  the 
'igo  Junior  Chamber  of  Commerce  and 
it  y  last  fortnight. 
I  Park  noted  that  "television  has  been  so 


*What John  C.  Merino,  Manager, 

K  F  S  D  -T  V,  San  Diego,  Calif, 
/ays  about 

THE  NEW  STUDIO 


sfc'Tm  holding  up  three  fingers  to  show  how 
perfectly  the  Studio  Zoomar  operates  with 
three  other  lenses  on  the  turret.  At  last 
^HtLS  possible  to  have  the  flexibility  of  a 
multiple  lens  arrangement,  without  switching 
to  another  camera.  The  new  Studio  Zoomar 
lens  makes  the  one-camera  show  a  reality /jf 


Studio  Zoomar  is  made  by  the 
makers  of  the  famous  Television 
Zoomar  lens,  in  use  by  most  major 
TVstations.  It'sf  ast  ( f  /  2 .8) , optically 
balanced,  fully  color  corrected,  and 
can  be  used  for  both  black  and 
white  and  color  cameras,  including 
RCA.  The  zoom  setting  compares 
with  standard  studio  lenses,  for 
matched  switching,  if  desired.  Here 


WE  WILL  DEMONSTRATE 
STUDIO  ZOOMAR 
ON  YOUR  EQUIPMENT, 
WITHOUT  OBLIGATION. 


we  have  the  most  versatile  time 
and  money  saving  lens  ever  devel- 
oped for  TV  studio  use.  Its  zoom 
range  is  2XA  to  7  inches;  it  is  one 
foot  long  and  weighs  6  pounds.  Its 
price  is  right,  and  many  studios 
state  that  the  Studio  Zoomar  has 
already  saved  them  far  more  than 
its  cost. 


TELEVISION 
ZOOMAR  CORP. 

500  Fifth  Avenue,  Suite  2223 
New  York  18,  N  Y 
Jack  A.  Peg/er,  President 
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Another  Reason  Why 
Morning  Radio  PAYS  OFF 
for  WSYR  Advertisers 


"This  is  the 
Deacon  Speakin' " 


By  all  odds  the  top  farm-program  per- 
sonality in  Central  New  York,  Bob 
Doubleday,  the  RFD  Deacon,  mixes 
wisdom  and  wit  to  hold  the  enthusiasm 
of  his  huge  farm  audience.  City  slickers 
listen,  too.  Participating,  Monday 
through  Saturday, 

5  to  7  a.m. 

H eadley-R eed,  National  Representatives 


ACUSE 


570  KC 


NBC  AFFILIATE 


wmryA«£ 


ALL  COMPETITIVE  NEGRO  PROGRAMMING 


*    28  olJt  °t  36ciuarier  hours  § 


ALL  NEW  ORLEANS  INDEPENDENT  STATIONS 


*     36  out  of  44  quarter  hours  I 


ONE  OR  MORE  NETWORK  STATIONS 


★    37  out  of  44  quarter  hours  ! 


TWO  OR  MORE  NETWORK  STATIONS 


★    21  out  of  44  quarter  hours  j 


THREE  NETWORK  STATIONS 


*  8  out  of  44  quarter  hours 

With  the  addition  of  feature  programs 
of  the  National  Negro  Network,  WMRY 
stretches  its  leadership  as  a  MUST  BUY 
to  thoroughly  cover  the  great  and 
growing  New  Orleans  Market! 
High  Ratings! 

Top  Notch  Merchandising! 

Low  Rates! 

*  Pulse  of  N.  0.  (Nov. -Dec.  '53) 


600KC  "THE  SEPIA  STATION" 

WMRY 


L 


NEW  ORLEANS,  LA. 


GillPerno,  Ine.-Not'l  Rep. 
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enormously  effective  compared  against  radio 
that  advertisers  have  seen  fit  to  leave  many 
of  their  radio  commitments  and  take  on  tele- 
vision ones.  A  great  many  advertisers  who 
could  never  use  radio  have  become  important 
clients  to  the  television  business.  With  the  ad- 
vent of  color,  this  trend  will  gain  additional 
impetus." 

The  NBC  executive  observed  that,  while  ad- 
vertisers are  spending  more  money  and  getting 
less  air  time  on  television  than  radio,  "the  ef- 
fectiveness of  the  time  they  do  spend  on  the 
air  is  far  greater."  With  tv,  Mr.  Park  said,  the 
advertiser  is  "selling  products  far  in  excess  of 
the  rate  at  which  he  was  able  to  sell  them  using 
radio  alone." 

In  NBC-TV's  Today  and  Home  formats, 
Mr.  Park  added,  "we  have  begun  to  find  an 
answer  which  will  spread  throughout  NBC 
and  ultimately  throughout  the  entire  television 
broadcasting  industry." 


AT&T  Links  Four 

ADDITION  of  WRDW-TV  Augusta,  WTOC- 
TV  Savannah,  Ga.,  and  WNEM-TV  Bay  City, 
Mich.,  to  the  Bell  System's  network  of  tv 
facilities  has  been  announced  by  AT&T's 
Long  Lines  Dept.  Both  WRDW-TV  and 
WTOC-TV  are  fed  from  intercity  facilities  ex- 
tending between  Columbia,  S.  C,  and  Jack- 
sonville, Fla.,  to  Augusta.  From  there  pro- 
grams go  to  WTOC-TV  over  a  new  129-mile 
radio-relay  route. 

In  the  case  of  WNEM-TV,  a  temporary 
radio-relay  route  is  used  to  deliver  tv  signals 
from  the  Detroit  area  to  the  station's  trans- 
mitter. 

KTXL-TV  San  Angelo,  Tex.,  has  been  con- 
nected with  AT&T's  nationwide  network  of  tv 
transmission  facilities,  making  the  280th  station 
and  the  176th  city  to  which  network  tv  pro- 
grams are  now  available. 


Missouri  Group  Signs 
First  Regional  Client 

A  FOUR- WEEK  saturation  campaign  totaling 
280  spots  has  been  placed  by  the  Reitz  Meat 
Pkg.  Co.,  through  Litman-Bremson  Agency, 
Kansas  City,  on  Missouri  Triangle  network, 
which  includes  KUDL  Kansas  City,  KDKD 
Clinton  and  KOKO  Warrensburg. 

David  M.  Segal,  general  manager  of  the  new 
regional  network,  said  the  contract  was  the 
first  one  signed  by  the  three-station  group,  first 
offered  as  a  package  Feb.  1.  Other  accounts 
being  signed  by  the  trio  are  Troug  &  Nichols 
Air  Conditioning  and  Trading  Post  of  Kansas 
City,  Mr.  Segal  said. 


ABC-TV  Sets  Panel  Show 

ABC-TV  will  unveil  a  new  panel  show  with 
Bergen  Evans  March  4,  7-7:30  p.m.,  with  the 
origination  of  It's  About  Time  from  the  net- 
work's Chicago  studios,  it  was  announced 
Wednesday. 

Format  of  the  new  show,  packaged  by  Louis 
G.  Cowan  Productions,  calls  for  panelists  to 
identify,  through  Mr.  Evans'  clues,  a  subject 
known  only  to  the  moderator  and  audience. 
Panelists  will  include  Robert  PoIIak,  stock- 
broker and  former  drama  critic;  Ruth  Duskin, 
Northwestern  U.  student  and  one-time  "Quiz 
Kid";  Shirley  Stern,  Chicago  housewife,  and 
Vin  Gottschalk,  radio-tv  announcer. 


EDUCATION 


New  Jersey  Commissi 
Backs  Educ.  Tv  Projc 

State-appointed  unit  recoi 
mends  continued  researi 
even  though  Gov.  Meyner  hi 
come  out  against  it. 

L 

MEMBERS  of  a  New  Jersey  commissi! 
educational  television  reportedly  are  ai 
to  go  ahead  with  plans  to  build  and  ope 
broadcasting  station  despite  Gov.  Robj? 
Meyner's  decision  to  drop  the  project. 

The  governor  told  the  state  legislator 
week  he  had  decided  against  any  appropi 
for  educational  television  next  year. 

The  commission,  which  was  appointj 
former  Gov.  Alfred  E.  Driscoll  in  195) 
recommended  appropriation  of  $292,0f 
carry  on  the  N.  J.  Dept.  of  Education'.1, 
vision  research  project  at  Rutgers  U. 

Most  of  the  money  would  have  been  u 
operate  a  television  transmitter  and  f 
The  Dept.  of  Education  has  been  pre 
$100,000  from  the  Ford  Foundation  tcj) 
construct  the  station  and  has  been  loaned 
ment  by  private  industry. 

Studio  facilities  were  to  be  located  c 
Rutgers  U.  campus.  A  5  kw  vhf  trans 
was  to  be  constructed  at  Washington 
State  Park. 

The  FCC  allocated  six  channels  to' 
commercial  television  in  New  Jersey  in) 
1952.  It  later  gave  the  Dept.  of  F.iuca 
permit  running  to  July  1,  1954,  to  buil 
station.  Education  officials  have  said  the 
would  extend  this  period. 

The  commission  recommended  last 
that  the  station  be  utilized  as  a  start 
statewide  system  in  two  stages:  first  an] 
tional  station  near  Camden  with  a  trans' 
near  Mount  Holly,  then  three  addition; 
tions  near  Freehold,  Hammonton  and  An 

A  commission  majority  asked  for  $4] 
last  March  to  start  work  on  the  station 
diately,  but  Gov.  Driscoll  granted  $75,d 
continue  research.  Private  sources  have  c 
to  help  since  then. 

'Serious  Doubts' 

Gov.  Meyner  told  the  legislature  that  q 
New  Jersey  could  afford  the  $292,000,  'I 
doubts  would  remain  as  to  the  propric 
publicly-financed,  state-controlled  televis<! 
terference  with  local  school  programs." 

The  governor  added  "a  20-inch  screen  s 
not  come  between  teacher  and  pupil  1 
school  hours." 

Dr.  Elmer  W.  Engstrom,  vice  presid 
charge  of  RCA  Labs  and  chairman  of  the| 
mission,  said  he  felt  the  state  had  "a  d1 
obligation"  to  explore  the  possibilities  o 
cational  television. 

Dr.  Engstrom  said  the  commission 
release  soon  its  second  annual  report  r 
mending  continuation  of  tv  research  wo: 


Educ.  Radio-Tv  Cent 
Schedules  Spring  Dei 

THE  Educational  Radio-Television  Cen 
Ann  Arbor,  Mich.,  will  start  offering  it' 
gram  services  to  educational  tv  stations^ 
"formal  basis"  this  spring,  it  was  learne 
week. 

The  center  was  set  up  early  this  year  wl 
million  of  Ford  Foundation  money.  It 
tended  to  serve  as  a  clearing  house  fo, 
programs  used  or  produced  by  educatio 


Broadcasting 


Telecau* 


pre 


nil 


Its  and  to  furnish  grants  for  that  purpose, 
te  center,  which  originally  was  to  be  lo- 
i  in  Chicago,  is  headed  by  H.  K.  Newbern, 
jer  president  of  the  U.  of  Oregon.  Its  board 
iirectors  includes  C.  Scott  Fletcher,  presi- 
of  the  Fund  for  Adult  Education.  It 
I  eventually  to  be  the  nucleus  for  an  edu- 
nal  tv  film  or  kinescope  network  and  also 
work  with  the  National  Assn.  of  Educa- 
jd  Broadcasters. 

ogram  services  were  made  available  to  sta- 
;  unofficially  beginning  Jan.  1.  The  center, 
h  plans  to  begin  May  1,  is  studying  a 
|ble  exchange  of  scripts  among  stations. 
TTW  (TV)  Chicago,  licensed  to  the  Chi- 
Educational  Television  Assn.,  is  seeking 
jicial  aid  from  the  center  for  production  of 
it  12  series  of  film  shows,  it  was  reported, 
s  a  part  of  the  project,  any  educational  tv 
on  can  take  advantage  of  the  center's  serv- 
for  an  annual  $1,000  fee.  In  return  the 
jons  are  guaranteed  five  weekly  hours  of 
ational  program  fare, 
^ard  members  of  the  Ann  Arbor  educa- 
&1  radio  and  television  center,  in  addition 
Mr.  Newbern  and  Mr.  Fletcher  include 
ard  B.  Hull,  WOI-AM-TV  Ames,  Iowa; 
rge  Stoddard,  former  U.  of  Chicago  presi- 
;  Robert  D.  Calkins,  president  of  Brookings 
Stute,  Washington,  D.  C,  and  Ralph  Low- 
*|Boston  Safe  Deposit  &  Trust  Co. 


Mil, 


clinic  in  basic  television  for  civic  leaders,  those 
interested  in  educational  tv  stations  proposed  in 
New  Orleans  and  Baton  Rouge  and  education 
officials  who  will  avail  themselves  of  public 
service  time  from  commercial  tv  stations. 

The  clinic,  which  opened  last  Tuesday,  utilizes 
among  other  equipment  two  camera  chains  and 
studio  equipment  owned  by  the  publishing 
company. 


blishing  Firm,  Tulane  U. 
i  Conduct  Basic  Tv  Clinic 

|l  Times-Picayune  Publishing  Co.  (WTPS 
1  Orleans  and  applicant  for  ch.  4  there)  is 
berating  with  Tulane  U.  in  conducting  a 


WAAM  (TV),  Schools 
Sponsor  Tv  Seminar 

Industry  executives  give  key 
to  successful  station  operation 
and  cite  career  opportunities 
for  record  student  attendance. 

LOCAL  television  station  operation  problems 
and  career  opportunities  highlighted  talks  by 
industry  spokesmen  Friday  and  Saturday  at 
the  fourth  annual  regional  tv  seminar  spon- 
sored by  WAAM  (TV)  Baltimore  in  coopera- 
tion with  five  universities  and  the  U.  S.  Office 
of  Education. 

Held  at  the  WAAM  studios,  the  two-day 
conference  featured  tv  station  and  advertising 
agency  executives  from  five  states  and  the  Dis- 
trict of  Columbia,  with  Carl  Haverlin,  presi- 
dent of  BMI,  the  principal  speaker  at  the  Fri- 
day evening  annual  dinner. 

Record  attendance  of  students  from  more 
than  a  hundred  colleges  in  the  East  and  South- 
east was  reported  by  Ken  Carter,  WAAM  gen- 
eral manager.  Schools  co-sponsoring  the  semi- 
nar with  WAAM  were  American  U.,  Johns 


Hopkins  U.,  U.  of  Maryland,  U.  of  North  Caro- 
lina and  Temple  U. 

Friday  morning  session,  under  chairmanship 
of  Clair  R.  McCollough,  general  manager  of 
the  Steinman  radio-tv  stations,  considered  the 
outlook  and  responsibilities  of  management  and 
station  operating  departments.  Participating 
were  Armand  Grant,  director  of  sales,  WAAM, 
and  J.  G.  Leitch,  vice  president  in  charge  of 
engineering,  WCAU-TV  Philadelphia;  William 
Quinn,  program  director,  WBTV  (TV)  Char- 
lotte, N.  C. 

Afternoon  seminar  Friday  featured  Cody 
Pfanstiehl,  director  of  press  information, 
WTOP-TV  Washington;  Robert  E.  Lee,  assist- 
ant program  director,  WSVA-TV  Harrisonburg, 
Va.,  and  Nick  Basso,  director  of  news  and 
special  events,  WSAZ-TV  Huntington,  W.  Va. 

Key  to  Success 

At  the  Friday  dinner,  Mr.  Haverlin  gave  the 
key  to  program  success,  urging  the  use  of 
imagination  coupled  with  intelligence  and  tech- 
nique. He  noted  that  "program  content  is  not 
always  the  determinant  factor"  in  winning 
audiences;  that  "the  manner  of  presentation 
often  decides  a  program's  success  or  failure." 

He  said  "it  is  clear  that  the  audience  has  not 
a  determined  point  of  view  on  programs  except 
that  they  shall  be  well  done  and  pleasing.  It 
reposes  complete  confidence  in  the  stations  it 
favors  and  that  confidence  is  based  upon  the 
realization  that  if  certain  programs  fail  to 
please,  other  programs  that  fill  the  needs  of  the 
moment  may  be  easily  found  by  twisting  a 
dial.  The  audience  trusts  broadcasters  to  think 
for  it;  it  has  demonstrated  its  complete  satis- 
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faction  with  broadcasting  as  it  is,  for  over  30 
years,  and  it  has  resisted  every  effort  of  those 
who  insist  that  some  other  system  would  be 
more  satisfactory." 

Mr.  Haverlin  said  that  "in  over  35  years,  am 
radio  has  brought  the  use  of  the  imagination 
to  such  a  high  level  that  it  has  much  to  teach 
television.  A  good  am  narrator  with  a  well- 
written  script  and  a  half-dozen  well-chosen 
records  can  reach  into  the  very  recesses  of 
men's  minds  and  stir  their  imaginations  at  will. 
Television,  through  its  very  nature,  is  literal 
to  begin  with  and  tends  to  become  magnificently 
more  so." 

The  WAAM  production  crew  was  to  dem- 
onstrate program  techniques  at  the  Saturday 
morning  meeting  while  the  afternoon  panel 
was  to  feature  "Evolution  of  a  Commercial"  by 
James  O.  Luce,  Fred  Raphael  and  Dwight 
Davis,  all  of  J.  Walter  Thompson  Co.,  New 
York.  Mr.  Luce  is  JWT's  chief  timebuyer; 
Mr.  Raphael,  writer  and  film  coordinator,  and 
Mr.  Davis,  radio-tv  writer. 

Mr.  Luce  showed  in  one  instance  how  the 
print  theme  is  adapted  to  television  and  in 
another  how  the  television  theme  is  adapted 
to  print.  He  related  problems  behind  an  ad- 
vertiser's campaign.  The  trio  also  explained 
film  techniques  and  showed  various  film  com- 
mercials. 


Harvard,  Holy  Cross  Join 
Schools  Using  WTAG  Series 

HARVARD  U.  and  Holy  Cross  College  have 
joined  other  New  England  schools  utilizing 
Louis  Fointaine's  Main  Street,  Europe  series 
as  part  of  their  curricula.  Others  participating 
in  the  experiment  with  the  WTAG  Worcester, 
Mass.,  broadcasts  are  Clark  U.,  Wellesley  Col- 
lege and  Wesleyan  U. 

At  Holy  Cross,  recordings  will  be  used  this 
month  in  the  Institute  of  Industrial  Relations 
seminar  as  well  as  in  regular  classroom  discus- 
sions. Clark  includes  the  broadcasts  in  graduate 
classes  on  geography  and  Harvard  plans  to  use 
tapes  in  lectures  on  nationalized  industries. 

Series  comprises  interviews  recorded  in 
Europe  with  all  categories  of  workers  and  busi- 
ness men  on  the  subject  of  free  enterprise 
versus  socialism. 
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New  Studios  at  Notre  Dame 

WNDU,  Notre  Dame  U.  campus  station  at 
Notre  Dame,  Ind.,  has  completed  its  move  to 
new  studios  in  the  recently-completed  Liberal 
and  Fine  Arts  Bldg.  on  the  school  grounds 
According  to  Thomas  J.  Knott,  station  manager, 
WNDU  maintains  a  twelve-hour  daily  broad- 
cast schedule,  seven  days  a  week. 


FREEDOMS  FOUNDATION  AWARDS 
HONOR  RADIO,  TELEVISION  PROGRAMS 


Ziv's  'Freedom,  U.  S.  A.'  took 
first  place  in  the  radio  category- 
while  the  ABC-TV  (duPont) 
'Cavalcade  of  America'  placed 
first  in  television. 

RADIO  and  television  programs  were  cited  for 
their  contributions  to  the  American  way  of  life 
at  the  annual  awards  ceremony  held  Monday  at 
Valley  Forge,  Pa.,  by  Freedoms  Foundation. 
Total  of  817  citizens  and  organizations  shared 
$27,850  in  cash  prizes. 

Top  radio  award  was  presented  Frederic  W. 
Ziv  Co.  for  its  Freedom,  U.S.A.  series.  Top 
television  award  went  to  E.  I.  duPont  de  Ne- 
mours &  Co.  for  its  ABC-TV  Cavalcade  of 
America  series. 

Honor  medal  awards  for  radio  series  were 
presented  as  follows:    ABC,  The  Great  Ad- 


E.  I.  duPont  de  Nemours  &  Co.  earned 
the  top  tv  award  from  the  Freedoms 
Foundation  for  the  ABC-TV  Cavalcade  of 
America  series,  typified  by  this  scene 
from  the  Oct.  20,  1953,  show,  "Sunset 
at  Appomattox." 

venture;  WCAU  Philadelphia  and  Americans 
for  the  Competitive  Enterprise  System  Inc., 
Strength  of  a  Nation;  Bank  of  Douglas,  Phoe- 
nix, Ariz.,  for  KOY  series,  Sam  Jones,  Ameri- 
can; Robert  D.  Breth,  Philadelphia,  Freedom 
Challenges  Youth,  on  WPEN;  CBS,  Feature 
Project;  WAKR  Akron  and  Community  Service 
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Center,  In  a  Minor  Key;  Ladies  Auxiliary,  £ 
erans  of  Foreign  Wars  of  the  U.  S.,  Amei 
Trail  series;  NBC,  Last  Man  Out;  New  \ 
State  Dept.  of  Commerce,  Our  Freed 
Blessings;  Ohio  Bell  Telephone  Co.,  The  \ 
Story,  on  WGAR  Cleveland;  Southern  Ari* 
Bank  &  Trust  Co.,  Tucson,  Ariz.,  Grd 
French  Reporting  on  KOPO  Tucson;  Spin 
Mobilization,  Los  Angeles,  The  Freedom  S\ 
Town  Hall  Inc.,  America's  Town  Meetin 
the  Air,  on  ABC;  WGST  Atlanta,  Rober 
Siegrists'  Korean  Prisoner  of  War  E.xch 
series;  WGY  Schenectady,  N.  Y.,  /  Spea. 
Democracy;  WLOA  Braddock,  Pa.,  The 
You  Live  In  commentary. 

Honor  medal  awards  for  single  radio 
gram:  American  Legion  Auxiliary,  India.  L 
olis,  A  Letter  From  Mother,  NBC;  Ar 
Forces  Radio  Service,  The  Pendleton  Si 
Hall  Brothers,  Maj.  Gen.  William  F.  i! 
program  on  NBC  Hallmark  of  Fame;  W 
Broadcasting  System,  Freedom  Is  Our  Busi)\ 

Honor  medal  awards  for  television  prog 
series  were  presented  to  Admiral  Corp.,  j 
Is  Worth  Living,  on  DuMont  Tv  Netw 
American  Forum  of  the  Air,  NBC-TV;  1 
Mont  Tv  Network,  The  Big  Issue;  Fa) 
Theatre,  Hollywood,  Inspiration,  Please;  6 
eral  Electric  Co.,  The  Fred  Waring  Show 
CBS-TV;  Iowa  State  College,  A  Voice  Oii 
Time,  on  WOI-TV  Ames;  Lutheran  Layrr 
League,  This  Is  the  Life;  National  Assn 
Manufacturers,  Industry  on  Parade;  Re1  if 
Copper  &  Brass,  Meet  the  Press,  on  NBC- 
Frederic  W.  Ziv  Co.,  Cincinnati,  /  Led  T> 
Lives;  Wayne  U.  and  WWI-TV  Detroit, 
national  Town.  f  it* 

I  III 

Tv  Honor  Medals  t  ,nt 

Honor  medal  awards  for  single  tv  prog 
were  presented  to  Aluminum  Co.  of  Amq 
"The  Lt.  Radulovich  Story"  on  CBS-TV  | 
It  Now;  CBS,  National  Boy  Scout  Jambo 
Gillette  Co.,  "Angel  in  the  Infield,"  CBS. 
City  Hospital  series;  Hall  Brothers,  "Ho;' 


Mann's  Miracle"  program  on  Hallmark  Hal 
Fame,  NBC-TV;  lewish  Theological  Semiijj  11 
of  America,  "The  King's  Hunchback"  on  N*  "® 
TV  Frontiers  of  Faith;  WCAU-TV  Philal" 
phia.  Community  Chest  Rally;  Junior  Oi 


TOP  AWARD  of  Freedoms  Foundation 
the  radio  class  is  presented  to  Robert  \A' 
Friedheim  (c),  vice  president  of  Freder 
W.  Ziv  Co.,  for  the  Ziv  Freedom  U.  S.  / 
series.  Congratulating  Mr.  Friedheim 
Dr.  Milton  S.  Eisenhower  (I),  president  o 
Pennsylvania  State  College,  and  Dr.  Ker 
neth  D.  Wells,  foundation  president. 


Broadcasting 


Telecasti 


|()MIRAL  Corp.'s  Life  Is  Worth  Living  on 
."{(Mont  Television  Network,  singled  out 
i]-  tv  honors  by  the  Freedoms  Founda- 
yn,  features  Bishop  Fulton  J.  Sheen. 

m 

ifed  American  Mechanics,  Long  May  It 
on    WFIL-TV    Philadelphia;  Pacific 
t  Borax  Co.,  New  York,  "Land  of  the 
lw||"  on  CBS-TV  Death  Valley  Days;  Philco 
).,  "The  Reluctant  Citizen"  on  Philco  Tele- 
n  Playhouse,  NBC-TV;  Teleprograms  Inc., 
(Jfcision  at  Christmas"  program  on  NBC-TV 
krican  Inventory;  United  States  Steel  Corp., 
jO.  W."  program  on  ABC-TV  U.  S.  Steel 
Mr- 

BC  was  given  a  second  place  award  in  the 
tral  group  for  its  Integration  Without  Iden- 
ktion  anti-segregation  policy.  Adelaide  Na- 
u,  Peekskill,  N.  Y.,  a  national  winner  in 
1952-53  Voice  of  Democracy  contest,  was 
n  a  cash  award  for  a  statement  on  freedom. 
YW  Philadelphia  and  lohn  Franklin,  news- 
|i,  received  honor  certificates  for  a  spot  com- 
jitary,  "Do  All  You  Can  to  Protect  It." 


xago  'Distinction'  Awards 


DADCASTERS  will  participate  in  the  fourth 
]iial  "distinction"  series  of  sessions  con- 
fed  by  the  Women's  Advertising  Club  of 
:ago   during   March,   it   was  announced 
fortnight.  Three  sessions — March  1,  8  and 
-look  toward  the  selection  of  "Chicago's 
nan  of  Distinction   for    1954."  Among 
idcasters  taking  part  are  Eleanor  Ruby 
lerson,  WGN  Chicago's  "Virginia  Gale" 
series  director,  and  Earl  Nightingale,  con- 
tor  of  his  own  radio-tv  shows  on  that  sta- 
Clifton  Utley,  NBC  Chicago  commentator, 
serve  on  the  jury,  with  selection  to  be 
ounced  March  15. 


mily  Tv  Award  Announced 

IaBLISHMENT  of  a  Family  Service  Tele- 
Jon  Award  to  be  presented  annually  to  a 
work  television  show  which  "best  presents 
licture  of  wholesome  American  family  liv- 
■  has  been  announced  by  Clark  W.  Black- 
n,  general  director  of  the  Family  Service 
n.  of  America.  The  association,  which  has 
aembership  federation  of  260  family  serv- 
agencies  in  some  230  cities  throughout 
|/j  country,  will  present  the  award  during 
tional  Family  Week,  May  2-8. 


Sullivan  Honored 


f  |  SULLIVAN,  Toast  of  the  Town  m.c,  was 
ored  last  Saturday  as  the  "Outstanding  Tele- 


vision Personality  of  1953"  by  the  Advertising 
Club  of  Baltimore.  He  was  presented  with  a 
bronze  plaque  at  a  dinner  attended  by  tv,  ad- 
vertising executives,  and  federal  and  local  of- 
ficials, including  lack  L.  Van  Volkenberg,  CBS- 
TV  president,  and  Maryland  Gov.  Theodore  R. 
McKeldin. 


Stanton  to  Accept  Award 

FRANK  STANTON,  president  of  CBS  Inc., 
will  receive  the  American  Legion's  Award  for 
Americanism  next  Sunday  on  behalf  of  CBS 
Radio  and  CBS-TV.  Presentation  will  be 
made  during  the  Jack  Benny  Program  (Sun., 
7-7:30  p.m.  EST),  which  was  especially  cited 
in  the  award. 


SDX  Awards  Juries 

SEVERAL  broadcasters  will  serve  on 
Sigma  Delta  Chi  Distinguished  Service 
Award  juries  for  1954  winners  in  jour- 
nalism. Final  selections  in  14  divisions 
will  be  announced  at  a  presentation  cere- 
mony at  the  Waldorf-Astoria  Hotel  in 
New  York  April  13.  Broadcasters  are: 
Fred  Sorenson,  WCIA  Champaign, 
111.,  Richard  B.  Oberlin,  WHAS-TV 
Louisville;  lames  M.  Caldwell,  WAVE 
Louisville;  Jean  Clos,  WKLO-TV  Louis- 
ville; James  Byron,  WBAP-AM-FM-TV 
Fort  Worth;  David  R.  Showalter,  KNX 
Los  Angeles;  Karel  E.  Pearson,  NBC 
Los  Angeles. 


mat 


Waldorf-Astoria 
/  Hotel 


For  the  past  12  months  the  vast,  fast-growing  radio-electronic 
industry  has  been  preparing  for  4  great  days  -  March  22-25.  This  is 
when  the  IRE  National  Convention  and  Radio  Engineering  Show- 
the  biggest  and  best  ever -will  take  place  in  New  York  City. 
Be  sure  to  join  the  other  radio-electronic  men -nearly  40,000 
are  expected  -  who  will  come,  see  and  appraise  the  show 
at  which  all  that  is  new  will  be  unveiled. 

A  practical  summary  of  radio-electronic  progress  will  be  unfolded 
at  54  technical  sessions  during  the  four-day  period.  243  scientific  and 
engineering  papers,  grouped  by  related  interests,  will  be  presented 
during  these  sessions,  more  than  half  of  which  are  organized 
by  IRE  professional  groups.  Actually,  you  will  be  attending  21 
conventions  fused  into  one.  New  York's  finest  meeting  facilities  are 
provided -the  Waldorf-Astoria  Hotel  plus  3  huge  halls  in 
Kingsbridge  Armory.  Transportation  between  the  two  locations 
is  quick,  easy  — by  subway  and  bus  service. 

At  the  show  you  will  find  over  600  firms  "spotlighting  the  new" 
in  their  high-interest  product  exhibits.  These  will  extend  over  a  mile 
and  a  half  along  avenues  appropriately  named  for  radio  elements: 
"Instruments,"  "Components,"  "Airborne,"  "Radar,"  "Transistor," 
"Audio,"  "Microwave,"  etc.  These  exhibits,  an  education  and  revelation 
in  themselves,  fill  the  four-acre  space  of  the  great  Kingsbridge  Armory 
...  and  can  be  viewed  throughout  any  one  or  all  of  the  four  days. 

Admission  is  by  registration  only,  and  serves  for  the  four-day  period. 
For  IRE  members  the  cost  is  only  $1.00.  For  non-members  it  is  a 
low  $3.00,  covering  sessions  and  exhibits.  Social  events  have  been 
carefully  planned.  These  are  priced  separately. 
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is  the  date!  New  York  is  the  city 
where  the  radio-electronic  event 
\      of  the  year  will  take  place. 
^N  Come!  See!  Enjoy! 
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The  best 
way  to 
sell  the 

KANSAS 
FARM 

MARKET 


•AWARDS' 


use  the 
KANSAS 
FARM 

STATION 

wibw  cxAr> 

Ben  Ludy,  Gen  Mgr.,  WIBW-KCKN 
Rep.  Capper  Publications,  Inc. 


RUFUS 
THOMAS 
Another 
Dynamic 
WDIA 
Personality 


UNCLE  BEN'S  RICE 
Another  Big  Name 
With  WDIA#  Memphis 

Tes,  Uncle  Ben's  Rice  gains  completely  domi- 
nating co  ersigre  of  the  562,212  Negroes  in 
WDIA's  rich  27-county  Nielsen  area  with  a 
schedule  of  10  spot  announcements  weekly. 
Let  us  tailor  a  spot  or  program  schedule  to 
fit  your  budget  so  that  yon,  too,  can  reach 
this  40.9%  of  the  total  area  population!  Join 
the  great  WDIA  list  of  blue  chip  accounts 
that  includes  such  names  as  Kroger  Stores, 
Calumet,  Taystee  Bread,  Blue  Plate  Foods, 
Carnation  Milk,  Cheer,  Philip  Morris  and 
many  others.   Get  the  full  WDIA  story  today! 

HOOPER  RADIO  AUDIENCE  INDEX 

City:  Memphis,  Tenn.        Months:  Dec.  '53-Jan.  '54 


Time 


WDIA  B 


T.R.T.P.  23.9  23.7  16.4  15.7  11.8  10.7  6.5  2.2 
(Note:     WDIA's     share    Sat.:    20.1;     Son.:  35.2) 


Memphis, 
Tennessee 


WDIA 


Soon 
50,000  Watts 


John  E.  Pearson  Co.,  Representative 
Dora-Clayton    Agency,  Southeast 
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FOUR  WINNERS  of  the  Voice  of  Democracy  Contest  presented  a  plaque  to  Presiden 
Eisenhower  Thursday,  extolling  his  efforts  on  behalf  of  democracy.  Informed  tha 
winners  received  $500  checks,  President  whistled  and  said,  "You'll  have  to  pay  at; 
income  tax."  The  winners  (I  to  r):  Joel  H.  Cyprus,  Wichita  Falls,  Tex.;  Philip  M.  McCoy 
Kansas  City,  Kan.;  Elizabeth  Ellen  Evans,  Akron,  Ohio,  and  Joseph  Gerdes,  Harris 
burg,  Pa.  They  also  received  scholarships,  trophies  and  tv  sets. 
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Four  VOD  Winners 
Feted  in  Washington 

FOUR  high  school  students  who  won  the  an- 
nual Voice  of  Democracy  Contest  awards 
wound  up  a  week  in  Washington  and  colonial 
Williamsburg,  Va.,  last  Friday  and  headed 
for  their  homes.  They  were  greeted  at  the  Ex- 
ecutive Offices  Thursday  by  President  Eisen- 
hower. 

Scholarships,  trophies  and  tv  sets  were  pre- 
sented to  the  young  people  by  NARTB,  Radio- 
Electronic-Tv  Mfrs.  Assn.  and  U.  S.  Junior 
Chamber  of  Commerce,  co-sponsor  of  the  an- 
nual contest.  Presentations  were  made  Wednes- 
day at  the  annual  awards  luncheon  by  Sen. 
Charles  E.  Potter  (R-Mich.).  Dr.  Samuel 
Brownell,  U.  S.  Commissioner  of  Education, 
was  luncheon  chairman.  Robert  K.  Richards, 
NARTB  administrative  vice  president,  is  chair- 
man of  the  VOD  committee. 

CBS,  NBC  and  Voice  of  America  broadcast 
portions  of  the  Wednesday  luncheon  program. 
Excerpts  of  their  talks  were  delivered  by  the 
four  winners — Elizabeth  Ellen  Evans,  Akron; 
Joseph  Gerdes,  Harrisburg,  Pa.;  Joel  Howard 
Cyprus,  Witchita  Falls,  Tex.,  and  Philip  Max 
McCoy,  Kansas  City,  Kan. 

The  winners  took  part  in  the  Feb.  19-21 


Democracy  Workshop  conducted  at  cole 
Williamsburg.  Among  participants  in  the  w 
shop  were  NARTB  President  Harold  E.  Fel 
and  Judith  Waller,  NBO  public  affairs  and 
ucation  director  in  the  Midwest. 

On  the  Senate  floor  last  Tuesday  Sen.  And  i: 
F.  Schoeppel  (R-Kan.)  asked  the  VOD  wini 
seated  in  the  balcony,  to  stand  "so  that  Sena;  u 
may  see  them."  The  four  were  applaudec 
the  Senate  as  their  names  were  read. 
Schoeppel  is  a  member  of  the  Interstate  &  1 
eign  Commerce  Committee.  He  introd^l 
into  the  Record  the  winning  broadcast  ess 

Members  of  the  VOD  committee,  bes 
Chairman  Richards,  are  Oscar  Elder,  NAR 
James  D.  Secrest  and  Peter  H.  Cou: 
RETMA;  Gene  Trumbal,  Jaycees,  and  Dr 
Kerry  Smith,  Assn.  for-  Higher  Educat 
Campbell  Arnoux,  WTAR-AM-TV  Norf 
Va.,  is  VOD  broadcast  adviser. 
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RED  FEATHER  lapel  pins  are  presented 
by  Paul  K.  Yost  (I),  Los  Angeles  Com- 
munity Chest  executive,  to  Douglas  Me- 
servey  (c),  account  executive,  J.  Walter 
Thompson  Co.,  Hollywood,  and  Burt  Oli- 
ver, vice  president  and  Hollywood  man- 
ager, Foote,  Cone  &  Belding,  for  volun- 
teer services  in  the  1953  Chest  campaign. 


foremost  notional  and  local  ad 
itisers  use  WEVD  yea'  after 
eat  to  reach  the  *as* 

.!«*«  inll  \l;irki'l 
Metropolitan  XcwYopk 

1    Top  adult  programming 
?    Strona  audience  imooc' 
3    Inherent  listener  lovaltv 
4    Potential  buying  powe' 
Send   'o'    o   coov  of 

WHO  S  WHO  ON  WEVD-' 
ienf»  Greenfield.  Manaemc  Direrto- 
tVEVD  117-119  West  J6th  St.. 
New  York  19 
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IHCH  (TV)  DEBUT 
ET  FOR  APRIL  25 

fCH  (TV)  Hamilton,  Ont.,  is  scheduled  to 
Ion  the  air  April  25  on  ch.  11  as  the  first 
Dependent  tv  station  in  Canada  'to  compete 
with    Canadian  Broadcasting 
nada       Corp.'s  CBLT  (TV)  Toronto,  40 
miles  east  of  Hamilton. 
HOH  (TV)  also  will  be  the  first  Canadian 
ependent  tv  station  under  ownership  of  a 
Imp  of  broadcasters — CHML  and  affiliate 
flSH  (FM)  and  CKOC  Hamilton.    It  has 
RCA  transmitter  and  studio  equipment,  a 
fectional  "Wavestack"  antenna  designed  by 
CA  Victor  of  Canada  and  a  mobile  RCA 

F 

[Equipped  with  a  forum  studio  which  has 
audience  capacity  of  4,000  plus  three  other 
lidios,  CHCH  (TV)  will  program  nine  hours 
fly,  with  two  five-a-week  live  women's  after- 
ion  shows.  The  temporary  station  rate  card 
i  based  on  $300  per  hour  for  Class  A  time. 
flCH  (TV)  is  represented  by  All-Canada  Ra- 
b  Facilities,  Toronto.  Ken  Soble,  owner  of 
HML,  is  general  manager. 


hi 


f0A  Rates  First 
iehind  Iron  Curtain 


id  IEHIND  the  Iron  Curtain  young  people  find 
pice  of  America  programs  the  most  popular 
jnong  western  radio  broadcasts  and  they  rate 
news  first. 

i|ON  CURTAIN      Running  near  VOA  programs 
in  popularity  are  the  British 
roadcasting  Corp.  and  Radio  Free  Europe 
4If|roadcasts. 

These  findings  highpoint  a  survey  by  the 
[foreign  News  Service  Inc.,  New  York,  which 
itsfjas  a  contract  with  the  U.  S.  Information 
1R  Igency  to  interview  refugees  on  listening  hab- 
s  as  they  arrive  from  the  Soviet  orbit.  USIA 
as  released  parts  of  the  study. 
According  to  USIA's  summary,  current  find- 
lgs  cover  interviews  with  110  representative 
ersons  among  the  most  recent  escapees  from 
iast  Europe.    Ages  range  from  11  to  26;  all 
ut  two  had  escaped  in  1953  and  they  repre- 
:nted  13  nationalities  of  eight  countries.  All 
ad  to  take  risks  to  tune  in  free  world  stations. 
The  already-determined  need  and  desire  for 
ews  among  adults  was  even  reflected  in  the 
oung  people  who  rated  this  type  of  program- 
ming as  top  listening.  This,  despite  the  youth- 
ul  interests  in  jazz,  movies  and  women's  fash- 
ions, USIA  said. 

Also  appearing  in  the  survey  results  were 
Ihese  factors:  A  desire  for  liberation;  a  favor- 
pg  of  satire — such  as  political  satire  and  jokes 
tbout  communists;  true  features  about  Western 
democracy — scientific  programs  were  held  up 
is  examples;  irritation  with  "boasting"  that 
:verything  in  America  is  better  than  anywhere 
rfse  and  "too  much  optimism"  in  programs — 
they  want  encouragemetft,  not  lectures. 


£BC,  CCAA  Sign  Contract 
Effective  to  Aug.  14,  1955 

DIFFICULTIES  between  Canadian  Broadcast- 
ing Corp.  and  Canadian  Council  of  Authors  & 
Artists  regarding  television  performance  have 
been  ironed  out  and  a  new  agree- 
CANADA  ment  signed  at  Ottawa  to  end  Aug. 
14,  1955. 

Major  point  of  contention,  control  by  the 
union  of  non-union  guests  and  members  of  tv 
panels  and  public  opinion  shows  [B»T,  Feb.  15] 


remained  unchanged  with  CBC  maintaining  its 
right  to  ask  whom  it  pleases  to  take  part  in 
panel  shows.  The  union  request  that  non- 
union guests  and  panel  members  of  such  shows 
join  the  union  if  they  are  sponsored,  was  dis- 
cussed, but  sponsorship  of  such  shows  would 
require  changes  in  present  CBC  radio-tv  regu- 
lations. At  present  opinion  shows  may  not  be 
sponsored  on  CBC  networks. 

I.  A.  Ouimet,  CBC  general  manager,  in  an- 
nouncing the  agreement,  said  terms  are  similar 
to  those  under  which  artists  have  been  working 
the  past  four  months.  The  contract  covers 
artists  on  CBC-TV,  but  does  not  include  mu- 
sicians. Negotiations  lasted  13  months,  and 
cover  CBC-TV  operations  at  Montreal  and 
Toronto. 


Chipp  to  Latin  America 

RODNEY  D.  CHIPP,  engineering  director  for 
DuMont  Tv  Network,  has  begun  a  month's 
tour  of  major  Central  and  South  American 
cities  as  a  consultant  on  tv 
LATIN  AMERICA  operations  for  the  Interna- 
tional division  of  Allen  B. 
DuMont  Labs.  Noting  that  television  activity 
is  increasing  rapidly  in  these  areas,  Ernest  A. 
Marx,  director  of  the  International  Division, 
said  Mr.  Chipp  would  provide  new  and  pros- 
pective telecasters  in  Central  and  South  Amer- 
ica first-hand  engineering  information  and 
advice. 
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Affiliated  with 
ABC  and 
DUMONT 

NETWORKS 


WILKES-BARRE 
AND 
SCRANT0N 


6 


Big  Reasons  Why  You 
Get  MORE  for  Your 
Money  on  WILK-TV— 


GREATER  AREA  COVERAGE 

The  strongest  signal  in  the  area — proved  by  both 
engineering  tests  and  viewers  response! 

ORIGINAL  LOCAL  PROGRAMMING 

Ask  about  Carousel — its  terrific  popularity  has 
won  it  national  recognition! 

LOW  COST 

Just  divide  the  rate  by  the  coverage  and  see  for 
yourself  how  little  a  thousand  viewers  cost! 

AUDIENCE  ACCEPTANCE 

Unsolicited  mail  from  viewers  within  50-mile  ra- 
dius applauds  station's  signal  and  programs! 

CHOICE  OF  TOP  NETWORK  CLIENTS 

U.  S.  Steel,  Admiral,  American  Chicle,  Canada 
Dry,  American  Tobacco,  Dodge,  Hazel  Bishop, 
Tidewater  Oil  and  Phillies  Cigars  are  just  a  few 
of  the  national  accounts. 

RESULTS  PRODUCED  FOR  LOCAL  & 
NATIONAL  ACCOUNTS 

Let  us  show  you  the  success  stories  we  have 
achieved  for  both  local  and  national  advertisers! 


FOR  ALL  THE  FACTS 
CALL 

AVERY-KNODEL,  Inc. 

•  New  York   •  Chicago  •  Los  Angeles  •  San  Francisco  •  Atlanta    •  Dallas 
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PERSONNEL  RELATIONS 


AFM,  NETWORKS  IRON  OUT  KINKS  , 
FOR  FORMAL  FIVE-YEAR  AGREEMENT 

CBS,  though  wanting  a  three-year  pact,  agrees  to  the  longer  con- 
tract.   Local  802  next  turns  to  local  DuMont  and  MBS  outlets. 


FORMAL  signing  of  a  contract  between  the 
American  Federation  of  Musicians  (AFL)  and 
NBC.  CBS  and  ABC  was  expected  to  take 
place  over  the  weekend  as  attorneys  for  all 
parties  were  occupied  last  week  in  formalizing 
an  agreement  reached  on  Feb.  19  [B»T,  Feb. 
22]. 

One  detail  that  was  settled  last  week  was 
approval  by  CBS  of  a  five-year  contract.  At 
the  time  the  agreement  was  reached,  CBS  had 
not  consented  to  the  length  of  the  pact,  as 
had  NBC  and  ABC,  but  had  voiced  preference 
for  a  three-year  contract  as  had  been  the  prac- 
tice in  the  past. 

Counsel  for  management  and  the  union  last 
week  were  framing  the  language  of  the  con- 
tract, although  its  substance  already  had  been 
approved.  Under  terms  of  the  verbal  agree- 
ment, staff  musicians  employed  at  ABC,  NBC 
and  CBS  radio  and  television  networks  will 
receive  a  10%  increase  the  first  three  years 
and  10%  more  the  fourth  and  fifth  years.  It 
also  specifies  that  quotas  for  staff  musicians 
be  maintained  for  the  length  of  the  five-year 
contract.  They  are:  NBC,  90,  and  CBS  and 
ABC,  65  each. 

Neither  side  expressed  jubilation  over  terms 
of  the  contract,  but  it  was  pointed  out  that 
concessions  were  gained  by  the  networks  in 
some  areas  and  by  the  federation  in  others. 
It  was  described  by  spokesmen  for  manage- 
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ment  and  the  union  as  a  compromise  arrange- 
ment. 

From  the  network  point  of  view,  one  source 
said,  the  increase  in  wages  was  not  too  steep, 
considering  it  applied  only  to  staff  musicians 
and  not  to  free-lance  or  single-appearance  mu- 
sicians. The  length  of  the  contract,  it  was 
pointed  out,  will  prevent  another  long,  drawn- 
out  battle  three  years  from  now.  It  was  be- 
lieved, however,  that  CBS  objected  to  the 
length  of  the  pact  because  the  fourth  year  pro- 
vides for  another  10%  wage  rise,  whereas 
CBS  feels  that  economic  conditions  at  that 
time  may  not  dictate  such  an  increase.  Though 
the  Federation  relented  on  its  demands  for 
the  use  of  "live"  musicians  on  all  live  programs, 
it  was  reported  that  the  networks  did  not  con- 
sider this  a  genuine  Federation  condition,  but 
merely  a  negotiation  talking-point  to  wring 
other  concessions. 

Federation  Gains 

From  the  Federation  viewpoint,  a  union 
observer  said,  a  commitment  was  obtained  to 
maintain  the  current  quota  of  staff  musicians 
on  a  five-year  basis.  Another  advantage  AFM 
gained,  he  added,  was  the  right  to  continue  to 
charge  transcription  rates  for  recording  of 
music  for  bridges  and  themes  and  for  pre- 
recording of  programs.  He  said  the  networks 
had  been  pressing  for  the  "live"  music  rates, 
which  are  lower. 

New  York  Local  802,  which  was  in  the  fore- 
front of  the  "live"  musicians  issue,  was  re- 
ported to  be  the  most  disappointed  element 
within  the  Federation.  One  source  emphasized 
that  the  local  is  not  feuding  with  AFM  Presi- 
dent James  C.  Petrillo  and  other  locals  for 
yielding  on  the  "live"  musicians  issue,  but  that 
the  New  York  musicians  are  "extremely  dis- 
appointed" with  the  stand  adopted  by  the 
Federation. 

Al  Manuti,  president  of  Local  802,  au- 
thorized a  statement  to  B»T  last  Thursday  in 
which  he  said  that  "the  fight  for  'live'  musicians 
will  go  on." 

Mr.  Manuti's  stand  on  "live"  musicians  was 
expressed  in  a  letter  under  his  signature  to  the 
New  York  Times  published  on  Feb.  20  in  reply 
to  statements  made  in  a  series  of  articles  on 
AFM  appearing  in  that  newspaper.  Though 
the  letter  was  written  before  the  AFM-network 
agreement  had  been  reached,  he  said  last 
Thursday  that  his  attitude  remained  the  same. 
The  letter  said  in  part: 

On  our  current  negotiations  with  the  networks, 
the  executives  say  that  apart  from  humanitarian- 
ism,  they  see  no  reason  to  surrender  their  right 
to  shape  their  own  programs  on  the  most  efficient 
basis  possible.  We  are  not  asking  the  networks 
for  a  display  of  "humanitarianism"  (we  leave 
that  to  their  Strike-It-Rich-type  of  show)  and 
deeply  resent  the  implication  that  we  are  asking 
for  a  "handout." 

Our  argument  is  that  every  other  element  and 
individual  in  a  network  show  is  paid  for  each 
time  it  is  used.  We  ask  that  "live"  music  be 
used  and  paid  for  on  the  same  basis — instead  of 
present  and  growing  factors  of  using  a  transcrip- 
tion for  as  many  shows  as  desired  with  no  pay- 
ment beyond  the  initial  one  for  making  the 
transcription  itself. 

The  network  counter-proposal  completely  ig- 
nores ours  and  instead  offers  this: 

"Companies  to  be  permitted  to  reorganize 
themes  and  bridges  and  make  them  part  of  the 
themes  and  bridges  library." 

This  is  tantamount  to  the  networks  telling  us 
— and  they  don't  deny  it — that  they  intend  to 
use  the  few  remaining  shows  that  use  "live" 
musicians  to  build  up  a  tremendous  library  of 
all  types  of  music,  following  which  they  can 
dispense  with  our  services  entirely. 

Finally,  I  should  like  to  say  that  the  statement 
of  the  networks  that  the  operation  of  the  yard- 
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stick  of  "most  efficient  basis  possible" — whi 
it  is  fair  to  translate,  as  most  economical  ba 
possible — is  shocking  and  self-damning. 

The  networks  have  other  responsibilities  1 
sides  making  as  much  money  as  possible.  Tl 
are  not  altogether  a  private  commercial  enti 
prise.  They  have  received  free  of  charge  fn 
the  American  people  their  most  precious  asse 
the  channel  on  which  they  operate.  In  reti 
for  it,  they  have  incurred  responsibilities  fri 
the  donors.  Whether  they  like  it  or  not,  whetf 
they  wanted  it  or  not,  this  country  has  turn 
over  to  them  a  great  deal  of  its  culture  with 
implicit  mandate  to  further  it  and  enrich  it.  ' 

Is  it  too  much  for  us  to  "demand"  that  ea 
network  maintain  a  permanent  staff  of  musicis 
and  give  the  public,  when  they  present  a  sho| 
the  best  in  musicianship  as  they  do  in  evt 
other  field? 

Local  802,  along  with  other  local  unions 
key  cities,  launched  negotiations  last  week  w 
local  Mutual  and  DuMont  stations  for  a  cc, 
tract  covering  musicians.  DuMont  and  Muti1 
are  not  covered  by  the  network  contract  t 
cause,  as  Mr.  Petrillo  phrased  it,  the  Fedei 
tion  does  not  consider  them  "real  network 
It  could  not  be  ascertained  whether  Local  8)' 
will  attempt  to  press  for  "live"  musicians 
the  local  level,  a  spokesman  stating  that  c 
mands  could  not  be  discussed  at  this  stage 
negotiations. 

Mr.  Manuti  has  called  a  special  meeting 
Local  802  for  Thursday,  at  which  he  pla, 
to  give  a  full  report  on  Federation  negotiatio 
as  well  as  discussions  with  WOR  and  WAB 
(TV)  New  York,  Mutual  and  DuMont  key  st 
tions,  respectively. 
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All  ALA  Members 
To  Reorganize — Cool 

REORGANIZATION  of  radio,  tv  and  motid 
picture  writers  in  the  Authors  League  ( 
America,  under  discussion  for  several  month 
will  be  finalized  by  mid-May,  it  was  predicte1 
last  week  by  Gomer  Cool,  Radio  Writers  Guil 
regional  vice  president  in  Hollywood.  H' 
statement  followed  an  announcement  that  eas;  ! 
ern  council  members  in  New  York  have  a] 
proved  the  plan  as  detailed  by  RWG  Nation; 
President  Jerry  Lawrence  and  would  meet  t<j 
day  (Monday)  to  start  formalizing  details. 

When  RWG  in  New  York  completes  detail 
the  union  will  meet  with  Television  Write 
Group  of  ALA  in  that  city  to  draft  a  final  cor 
stitution,  Mr.  Cool  said,  adding  that  "any  mov 
we  make  will  be  in  harmony  and  agreemer 
with  ALA." 

TWG  also  is  finalizing  its  constitutional  re 
quirements  following  a  meeting  of  its  repre 
sentative,  Elihu  Winer,  with  executives  o 
RWG  and  Screen  Writers  Guild. 

"We  can  now  say,  for  the  first  time,  ths 
realization  of  the  reorganization  plan  is  closi 
at  hand,"  F.  Hugh  Herbert.  SWG  presiden 
said. 

Terming  progress  made  "the  achievement  o 
a  dream  long  deferred,"  Warren  Duff,  chaii1 
man  of  the  SWG  reorganizaiton  committee,  de! 
clared,  "The  savings  in  time,  money  and  effor 
which  this  union  of  all  writers  on  both  coast 
will  achieve  is  incalculable.  The  progres 
which  will  result  from  unified  policies  an< 
combined  expenses  will  be  a  great  boon  t( 
writers  everywhere." 

Meanwhile.  Hollywod  members  of  Televisioi 
Writers  of  America  voted  unanimously  Tues' 
day  to  file  immediately  for  an  NLRB  election 
in  radio,  affirming  their  desire  for  a  stronf 
national  union  covering  both  radio  and  tv  or 
grounds  writers  shift  from  one  media  to 
another. 

TWA  members  felt  that  with  radio  free> 
lance  and  packager  contracts  expiring  in  ths 
spring,  and  negotiations  for  both  media  on  1 
national  basis,  maximum  bargaining  strength 
could  be  achieved  by  one  single  broadcasting 
writers  union. 
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Broadcasting 


Advertisers 


i|H.  Brawner,  president,  W.  P.  Fuller  &  Co., 
(paint  manufacturers),  and  O.  E.  Seegel- 
assistant  sales  manager,  California  Pack- 
;  Co.,  same  city,  named  to  board  of  directors 
food  packing  firm. 

ul  W.  Hake,  vice  president^general  sales  man- 
ix,  Kuehne  Mfg.  Co.,  Mattoon,  111.  (chrome 
Initure),  elected  vice  president  in  charge  of 
todies  and  merchandising,  United  Wallpaper  Inc., 
frora,  111. 

larles  F.  Mikuta  and  Russell  F.  Willie  pro- 
ved to  sales  promotion  manager  and  assistant 
yertising  manager,  respectively,  Norge  div., 
Ifrg-Warner  Corp.,  Chicago. 

R.  Merrill  appointed  advertising  and  sales 
Amotion    manager,    Lennon   Furnace  Co., 
rshalltown,  Iowa.   He  succeeds  E.  R.  Cham- 
jm,  who  enters  advertising  agency  field  in 
( Ijuncie,  Ind. 

[rney  Corson,  director  of  merchandising,  Tidy 
House  Products  Inc., 
Shenandoah,  Iowa 
(household  prod- 
ucts), appointed  ad- 
vertising manager. 


Richard  R.  Adams, 

assistant  division 
manager,  Welch's 
Grape  Juice  Co.'s 
Western  Division, 
appointed  merchan- 
dising manager;  Rob- 
ert G.  Griffin,  named 
field  sales  manager, 
same  division. 


MR.  CORSON 


hn  D.  Stacy,  sales  promotion  manager,  Jacob 
lippert  Brewery,  N.  Y.,  to  Broil-Quik  Co., 
1  Y.,  in  same  capacity. 

Agencies 

iim  D.  Whitacre,  account  executive,  KG  A 
lokane,  to  West  Pacific  Adv.,  that  city,  in 
nilar  capacity. 

;rry  Culp  Jr.,  assistant  public  relations  direc- 
r,  Long-Bell  Lumber  Co.,  Longview,  Wash., 
Cole  &  Weber,  Portland,  Ore.,  as  account 
ecutive. 

;e  Williams,  formerly  vice  president  and  ac- 
nint  supervisor,  Foote,  Cone  &  Belding,  Chi- 
go,  appointed  account  executive  Earle  Lud- 
n  &  Co.,  same  city. 

heodore  Fremd,  former  vice  president,  Ralph 
Jones  Co.,  N.  Y.,  N.  Y.,  and  T.  M.  Gomo- 
k,  assistant  advertising  manager,  Montgomery 
'ard  &  Co.,  Denver,  to  Axelsen  Adv.  Agency, 


Sarnoff  on  the  U.  S.  Family 

BRIG.  GEN.  David  Sarnoff,  chairman 
of  the  boards  of  RCA  and  NBC,  asserts 
the  average  American  family  is  "better 
off  than  any  other  average  family  has 
been  in  history."  He  offers  these  views 
in  an  article  titled  "The  Luckiest  Family 
in  the  World"  in  the  Feb.  19  issue  of  the 
Woman's  Home  Companion.  Gen.  Sarn- 
off says  the  "real  secret  of  America's 
prosperity"  is  based  on  two  factors: 
higher  production  and  more  equal  dis- 
tribution of  food  and  goods  per  person 
than  any  other  country  on  earth. 


 PEOPLE  

Denver,  as  account  executive  and  promotion 
manager,  respectively. 

Sam  L.  Austin,  director  of  public  relations  and 
advertising,  Chicago 
Merchantile  Ex- 
change, appointed 
vice  president,  Bozell 
&  Jacobs  Inc.,  Chi- 
cago. 

Eric  Bellingall,  W.  C. 
Day,  and  E.  B. 
Krough,  account  ex- 
ecutives, Honig- 
Cooper  Co.,  S.  F., 
appointed  vice-presi- 
dents of  that  agency. 

MR.  AUSTIN  ,  „ 

Charles  R.  Ruston, 

national  merchandise  manager,  Colgate-Palmo- 
live Co.,  New  Jersey,  to  Erwin,  Wasey  &  Co., 
L.  A.,  as  member  of  plans  board  and  account 
executive. 

Don  McGee,  former  vice  president,  Dancer- 
Fitzgerald-Sample  Inc.,  S.  F.,  to  Buchanan  & 
Co.  Inc.,  same  city,  as  vice  president  of  plans 
board  and  account  executive. 

Thomas  G.  Monahan,  West  Coast  manager, 
Graham  &  Gillies,  N.  Y.  and  London,  to  Wil- 
lard  G.  Gregory  &  Co.,  L.  A.,  as  account  exec- 
utive. 

Edwin  A.  Wilhelm,  production  executive  on  all 
Gillette  shows  for 
Maxon  Inc.,  Detroit, 
appointed  executive 
in  charge  of  Maxon's 
radio  and  tv  dept. 
headquartered  in 
New  York. 


Jay  Stuart,  formerly 
of  Ben  Sackheim 
Inc.,  N.  Y.,  to  pro- 
duction staff,  Ed- 
ward Kletter  Assoc., 
same  city;  John  La- 
Pick  to  art  dept.  and 
Zara  Grauer  to  ra- 


MR.  WILHELM 


dio-tv  dept.,  Kletter  agency. 

Bob  Kirschbaum,  Kenyon  &  Eckhardt,  N.  Y., 
to  Grey  Adv.,  same  city,  as  radio-tv  copy  group 
head. 

Rhea  W.  Bennett  to  Richard  Jorgensen  Ad- 
vertising, San  Jose,  Calif.,  in  copy-contact  posi- 
tion. 

William  H.  Naney,  formerly  in  charge  of  radio- 
tv  for  midwest  branch  of  American  Red  Cross, 
to  Krupnick  &  Assoc.,  St.  Louis. 

Nat  M.  Kolker,  owner,  Nat  M.  Kolker  Agency, 
Phila.,  elected  president,  National  Federation 
of  Advertising  Agencies. 

Edgar  J.  Kassan,  32,  vice  president,  Joseph 
Katz  Adv.  Co.,  Baltimore,  killed  by  a  car  Feb. 
22. 

Stations 

Gordon  Williamson,  radio-tv  director,  M.  Bel- 
mont Ver  Standig  Adv.,  Washington,  to  WISE- 
TV  Asheville,  N.  C,  as  general  manager. 

Charles  Payne,  assistant  manager,  and  Bob 
Tripp,  chief  engineer,  KIXL-AM-FM  Dallas, 
Tex.,  appointed  general  manager  and  assistant 
manager,  respectively,  same  station. 

Walter  L.  Braeger,  formerly  tv  production 
manager,  WILS-TV  Lansing,  to  WNAM-TV 
Neenah,  Wis.,  as  station  manager. 

Don  Mann,  account  executive,  WBBM-TV  Chi- 
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cago,  appointed  director  of  television,  WOKY- 
TV  Milwaukee. 

Mary  Jane  MacDougall,  formerly  assistant  di- 
rector of  publicity,  WNBC-WNBT  (TV)  New 
York  to  press  information  staff,  WOR-TV  New 
York. 

Tom  Cousins,  promotion  director,  W.  J.  Howey 
Enterprises,  Orlando,  Fla.,  to  WCCO-TV  Min- 
neapolis-St.  Paul,  as  assistant  promotion  direc- 
tor. Bill  Cate  to  news  bureau,  Lionel  Witten- 
burg  and  Henry  Shepphard  to  engineering  staff, 
same  station.  Bob  Ball,  WCCO-TV  news 
staff,  to  WDSM-TV  Duluth,  as  news  director. 

Gary  Vorhees,  WTAR-TV  Norfolk,  Va.,  to 
WTRF-TV  Wheeling,  W.  Va.,  as  a  production 
director. 

Richard  Evans,  formerly  news  director,  KGRH 
Fayetteville,  Ark.,  to  KLRA  Little  Rock,  in 
same  capacity.  Murray  Schroyer  to  news  staff 
and  Jim  Newton  to  announcing  staff,  KLRA. 
Norris  Schwarz  promoted  to  local  sales  staff, 
same  station. 

Ron  Harman,  studio  director,  CBLT  (TV) 
Toronto,  promoted  to  chief  coordinating  pro- 
ducer. 

D.  Mylo  Beam,  formerly  with  KLAS  Las  Vegas, 
Nev.,  appointed  radio  sales  manager,  WMIN 
St.  Paul,  Minn. 

Terry  R.  Bane  named  sales  manager,  WCOG 
Greensboro,  N.  C. 

Don  Ramsell,  salesman,  KPIG  Cedar  Rapids, 
to  KRNT  Des  Moines  in  similar  capacity. 

Ray  Eldridge,  KMPT  (TV)  Oklahoma  City,  to 
KTVQ  (TV)  same  city,  as  engineer.  Wayne 
Wilkes  named  a  director  and  Ray  Klinge  named 
stage  manager,  same  station. 

Jane  Dennis  appointed  supervisor  of  newly- 
created  Home  Dept.,  WHAS  Louisville,  Ky. 

Robert  Richer  promoted  to  assistant  to  pro- 
gram director,  WABC  New  York. 

Alice  Necker,  secretary  to  William  C.  Lacey, 
manager  of  WCBS-TV  New  York's  film  dept., 
promoted  to  his  administrative  assistant. 

Ted  McKinstry,  formerly  program  director, 
KFDW  Helena,  Mont.,  to  KXOC  Chico,  Calif., 
as  staff  announcer. 

Dick  Kimball,  tv  director,  KSTM-TV  St.  Louis, 
to  KWK  that  city,  as  announcer. 

Chuck  Thompson  to  WALA  Mobile  as  disc 
jockey  on  morning  program. 

Fay  Garmon  to  WPTF  Raleigh,  N.  C,  con- 
tinuity dept.;  Marlene  Muller  to  same  station 
as  promotion  secretary. 

Pat  Edwards,  Lubbock  (Tex.)  Avalanche- 
Journal,  to  publicity  and  promotion  staff, 
WBAP-AM-FM-TV  Fort  Worth. 

Mary  Lois  Snively,  KSTT  Davenport,  Iowa,  to 
WHBF  Rock  Island,  111.,  as  music  librarian. 

Rene  Martin,  chief  operator,  CKGB  Timmins, 
Ont.,  to  CHUM  Toronto,  as  operator.  Al 
Cupples,  formerly  of  CFCH  North  Bay,  Ont., 
to  announcing  staff  same  station. 

Brad  Lacey,  after  a  brief  leave  from  radio, 
joins  WK.DA  Nashville,  Tcnn.,  announcing 
staff. 

Mary  Ziegler,  W1P  Philadelphia,  to  WFLN 
same  city. 

Holland  V.  Tooke,  general  manager,  WPTZ 
(TV)  Philadelphia,  elected  to  board,  Greater 


Long-Distance  Dialing 

WILLIAM  S.  HEDGES,  NBC  vice  presi-j 
dent  for  integrated  services,  participated 
on  Feb.  17  in  one  of  the  earliest  tests  of 
AT&T's  nationwide  telephone  dialing, 
system.  Mr.  Hedges,  who  also  is  a  vice' 
president  of  the  New  York  Rotary  Club,! 
received  a  telephone  call  placed  by  Col., 
H.  E.  Sanderson,  president  of  the  Stock- 
ton, Calif.,  Rotary.  In  his  conversation,! 
Mr.  Hedges  said  that  he  was  "veryl 
happy"  to  receive  a  call  opening  up  the 
new  system,  pointing  out  that  he  was  aF 
representative  of  "the  largest  private  cus 
tomer  of  the  telephone  company.  He, 
explained  that  only  the  U.  S.  government 
has  "a  bigger  telephone  bill." 


Philadelphia  Chamber  of  Commerce. 


0\ 


Stanley  L.  Spero,  local  sales  manager,  KM\  gt 
Hollywood,  elected  to  board,  L.  A.  Juni  jjoe 
Chamber  of  Commerce. 


John  M.  Outler  Jr.  general  manager,  Wi 
AM-TV  Atlanta,  and  Elmo  Ellis,  program  I 
rector,  WSB,  have  accepted  invitations  to  spe 
at  BMI  clinics  this  spring. 


if 


Us 


David  K.  Harris,  production  vice  preside 
WNHC-TV  New  Haven,  father  of  boy,  Feb.  I 

Joseph  Stamler,  account  executive,  WABC-'J 
New  York,  father  of  boy,  Keith  Douglas,  F 
16. 

"  lliI3I 

Cpl.  George  W.  Johnstone  Jr.,  son  of  NAT  ^ 

radio-tv  director,  G.  W.  (Johnny)  Johnsto^  ^ 
father  of  girl,  Janet  Marie,  Feb.  22. 

Bob  Provence,  announcer-sportscaster,  WI 
and  WLWT  (TV)  Cincinnati,  father  of  b! 
Steven,  Feb.  13. 

Jay  Barton,  announcer,  WFPG  Atlantic  Q|F,! 
N.  L,  father  of  boy,  Frederic. 


Networks 


Henry  J.  Opperman,  manager  of  account  m 
agers  group,  DuMont  Tv  Network,  appointed 
supervising  producer  for  the  network. 

J.  English  Smith,  associate  producer,  Mi' 
Corp.  of  America,  to  ABC  New  York,  as  bth 
ness  manager  of  tv  services  department 

Elizabeth  Haglund,  NBC  personnel  dept.,  nanj  fa 


public  relations  coordinator  for  NBC-TV's  n 
Home  show,  which  starts  March  1  (Mon.-F; 
1 1  a.m. -noon). 


J.  L.  Van  Volkenburg,  president  of  CBS-1 
will  be  keynote  speaker  at  first  religious  p 
gram  clinic,  to  be  held  by  Broadcasting  ; 
Film  Commission  of  National  Council  of  j 
Churches  of  Christ  in  the  U.  S.  A.,  in  NkfA 
York  April  8. 

Hubbell  Robinson,  CBS  vice  president  in  cha> 
of  programming,  to  be  principal  speaker 
first  regional  tv  award  dinner  to  be  given 
Philadelphia's  tv  industry  March  2. 

Lawrence  Lowman,  vice  president  CBS  Ii 
appointed  chairman  of  radio  and  tv  divisij 
1954  April  Cancer  Crusade  of  New  York  C 
Cancer  Committee.  Mel  Allen,  sports  cc 
mentator,  named  chairman  of  sports  division 

Edgar  Bergen,  CBS  Radio  comedian,  hono 
with  birthday  party  by  Swedish  Club  of  1 
Angeles  Feb.  16,  at  which  he  received  awi 
for  "enhancing  prestige  of  Americans  of  Sw 
ish  descent." 

Morgan  Beatty,  commentator  on  NBC  Radi 


Broadcasting 
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I  of  the  World,  was  special  guest  at  NBC 
ago  radio-press  luncheon  in  his  honor 
12. 


Fil 


m 


Lemmon,  Heinn  Co.,  Milwaukee,  New 
c  state  district  manager,  to  Transfilm  Inc., 
tv  and  industrial  film  producer,  as  ac- 
it  executive. 

ton  E.  Meltzer,  formerly  with  CBS-TV  in 
jus  production  and  directorial  capacities, 
ed  a  producer-director-writer,  Van  Praag 
auctions,  N.  Y.,  tv  film  and  motion  picture 
luction  company. 

'iam  Steer,  formerly  of  Thomson  News- 
^rs,  Toronto,  named  sales  representative  for 
films  distributed  in  Canada  by  tv  div.  of 
Canada  Radio  Facilities  Ltd.,  same  city. 

(old  Marquis,  Hollywood  program  packager- 
Uucer,  to  TeeVee  Co.,  Beverly  Hills,  as 
tutive  producer  on  new  dramatic  series 
ph  goes  before  the  cameras  shortly. 

i  Zabel,  announcer,  WISC  Madison,  Wis.,  to 
llicity  and  promotion  dept.,  Kling  Studios' 
ion  picture-television  operations,  Chicago. 

Grant  Atkinson  appointed  director  of  slide 
div.,  Kling  Studios  Inc.,  Chicago. 

Wysong,  head  of  New  York  office,  Alex- 
er  Film  Co.,  Colorado  Springs,  Colo.,  to 
le  studies  as  scenario  and  creative  consult- 


A!  ( 


Alexander  MacKay  named  Ontario  manager, 
iociated  Screen  News  Ltd.,  with  offices  at 
onto,  succeeding  J.  J.  Chisholm  who  moves 
lead  office  in  Montreal. 


ti ) 


Manufacturers 


CiliW  F.  Swantee,  comptroller  of  IT&T,  elected 
fnber  of  board,  that  corporation. 


:hony  Dillon,  eastern  sales  manager,  CBS- 
umbia,  named  midwestern  sales  manager. 
H.  Davidson,  formerly  Eastern  sales  man- 
r,  Coolerator  div.  of  IT&T,  succeeds  Mr. 
Ion. 


tail 


F.  Valliere  named  vice  president  and  gen- 
manager,  F.  W.  Sickles  div.,  General  In- 
iment  Corp.,  Elizabeth,  N.  J. 


irles  H.  Coombe,  national  retail  merchan- 
ng  head,  Motorola  Inc.,  named  manager  of 
irida   operations,    television   receiver  div., 
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WHEN  KDKA  Pittsburgh  Manager  L.  R. 
Rawlins  (r)  awarded  a  clock  radio  to 
David  W.  Rial  (I),  retired  school  prin- 
cipal, for  winning  a  contest  on  radio 
popularity,  the  station's  promotion  man- 
ager, Dave  Lewis  (not  shown),  recognized 
Mr.  Rial  as  his  high  school  teacher  of 
more  than  20  years  ago. 

Allen  B.  DuMont  Labs  Inc.,  Clifton,  N.  J: 

William  B.  Shantz,  formerly  of  Pabco  Products 
Inc.,  S.  F.,  named  to  executive  staff  of  sales 
div.,  Ampex  Corp.,  Redwood  City,  Calif. 

John  A.  Oliver,  research  analystic  dept.,  Hughes 
Aircraft  Co.,  Culver  City,  Calif.,  to  Cinema 
Engineering  Co.,  Burbank  (electronics  equip- 
ment), as  staff  engineer. 

Trade  Associations 

Robert  C.  Coleson,  Pacific  Coast  representa- 
tive, The  Advertising  Council  Inc.,  and  Wes 
Cameron,  production  dept.,  Ralph  Edwards 
Enterprises,  program  packagers,  named  first 
and  second  vice-presidents,  respectively,  of  Hol- 
lywood Ad  Club.  Added  to  HAC  board  of  di- 
rectors were  Frank  Crane,  managing  director, 
Southern  California  Broadcasters  Assn.,  and 
Jon  Barkhurst,  ABC  Radio  western  div.  pub- 
licity-promotion manager. 

Robert  B.  Freeman,  art  director,  Charles  R. 
Stuart  Adv.,  S.  F.,  elected  president,  Art  Di- 
rectors Club  of  San  Francisco;  Also  elected: 
Ettore  Firenze,  vice  president  and  art  director, 
Brisacher,  Wheeler  &  Staff  Inc.,  1st  vice  presi- 
dent; Guy  Street,  Schmidt  Lithograph  Co.,  2nd 
vice  president;  Frederick  J.  Herschleb,  Mc- 
Cann-Erickson  Inc.,  secretary,  and  Walter  T. 
Warde,  Foster  &  Kleiser  Co.,  treasurer. 

Morris  Mindel,  commercial  manager,  KGST 
Fresno,  elected  president  of  newly  organized 
California  Daytime  Broadcasters  Assn.  Vice 
president  is  Kenneth  Aitken,  general  manager, 
KTKR  Taft  and  secretary-treasurer,  James 
Hodges,  commercial  manager,  KWSO  Wasco. 
Directors  include  George  Nixon,  manager, 
KB  IF  Fresno,  George  Baron,  manager,  KOWL 
Santa  Monica,  and  Hugh  Turner,  manager, 
KTIM  San  Rafael. 


Representatives 

Mike  Shapiro,  assistant  and  commercial  man- 
ager, KDUB-TV  Lubbock,  Texas,  to  tv  sales 
dept.,  Avery-Knodel  Inc.,  Chicago. 

Lawrence  Krasner,  vice  president,  Forjoe  &  Co. 
Inc.,  L.  A.,  father  of  son,  Robert,  Feb.  21. 
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PROGRAMS  &  PROMOTIONS 


RECORDING  'FIRST' 

WVEC  (TV)  Hampton,  Va.,  claims  to  be  the 
first  station  to  air  orchestra  leader  Ralph  Mar- 
terie's  latest  record,  "Big  Noise  from  Winnet- 
ka,"  which  was  released  three  days  after  his 
appearance  as  "guest  chef"  on  that  station's 
The  Cook's  Corner.  Marterie  appeared  with 
Margaret  Walsh  and  showed  how  to  prepare  his 
own  special  recipe  for  spaghetti  sauce.  After 
the  show  he  was  interviewed  on  WVEC  Radio 
where  he  presented  disc  m.c.  Ken  Johnson  and 
Program  Director  Bob  Drill  an  autographed 
copy  of  the  record. 


up  listeners  and  tells  them  the  time  and  the 
temperature  during  his  show.  The  station  re- 
ports that  everyone  has  expressed  satisfaction 
with  the  service  being  rendered. 


AUSSIE  NEWSPAPER  PROMOTION 

TO  PUBLICIZE  its  new  evening  program  line- 
up, 2GB  Sydney,  key  station  of  the  Macquarie 
Broadcasting  Service,  Australia,  purchased  a 
full  page  advertisement  in  The  Sydney  Morning 
Herald.  In  addition,  an  eight- page  supplement 
titled  The  2GB  Success  Story  was  carried  in 
the  Australian  trade  paper,  Broadcasting  and 
Television.  It  featured  an  article  by  Clive 
Ogilvy,  2GB  managing  director,  highlighting 
the  "Down  Under"  station's  rise  to  success. 


KORK  TURKISH  PROGRAMS 

KORK  Las  Vegas  reports  the  broadcast  of  an 
exclusive  testimonial  introduction  by  Sen.  Pat 
McCarran  (D-Nev.)  on  behalf  of  visiting  Turk- 
ish President  Celal  Beyar  and  his  wife  at  a 
banquet  staged  by  the  Las  Vegas  Chamber  of 
Commerce.  The  President's  remarks  were 
translated  for  listeners  by  an  official  inter- 
preter, and  according  to  the  station,  KORK  also 
acted  as  a  relay  agent  for  the  Voice  of  America 
by  originating  five  special  programs  for  the 
citizens  of  Turkey,  prepared  by  a  VOA  Turkish 
representative. 


WIP  Offers  Remedy 

WIP  Philadelphia  distributed  a  specially- 
designed  note  pad  to  delegates  at  the 
canners  and  grocers  convention  in  At- 
lantic City.  In  addition  to  the  pages 
for  notes,  two  packets  of  Alka-Seltzer 
tablets  were  clipped  to  the  pack  cover, 
captioned  "for  day  after  results."  Be- 
low was  a  reminder  that  "for  everyday 
results"  advertisers  should  sponsor  WIP's 
Kitchen  Kapers  and  use  the  station's  chain 
merchandising  plan. 


TOOL  KIT  PROMOTION 

PUBLICITY  people  of  Crosley's  WLW  tele- 
vision stations  mailed  leading  radio-tv  editors 
in  Ohio,  Ind.,  and  Ky.,  tool  kits  to  remind  them 
that  "NBC  is  building  a  'home,'  to  be  completed 
on  March  1."  The  reference  was  to  the  new 
home  program  slated  for  NBC  debut  on  that 
date.  In  addition,  Crosley  stations  in  Cincin- 
nati, Dayton  and  Columbus  hit  the  area  papers 
with  specially  prepared  stories  and  women  club 
leaders,  colleges  and  universities  received  let- 
ters notifying  them  of  the  coming  NBC  pro- 
gram. 


DISC  JOCKEY  'ALARM' 

THE  EARLY  morning  d.j.  (6:30-9:30)  of 
WNOR  Norfolk,  Va.,  informally  suggested 
that  if  early  risers  had  any  difficulty  getting  up, 
he'd  be  glad  to  give  them  a  wake-up  telephone 
call,  and  according  to  that  station,  orders  have 
been  coming  in  at  the  rate  of  100  per  day. 
Mike  Woloson,  WNOR's  early-bird  d.j.,  wakes 


'COCK-EYED'  MAILING  PIECE 

TELEVISION  Programs  of  America  is  sending 
a  promotion  piece  in  an  envelope  which  bears 
an  enlarged  photograph  of  an  exaggeratedly 
cross-eyed  youngster  under  the  heading:  "Are 
you  just  a  cock-eyed  optimist?"  Enclosed  is 
the  following  theme:  "Are  you  just  a  cock- 
eyed optimist?  ...  Of  course  not!"  The  pres- 
entation goes  on  to  explain  that  TPA  is  "opti- 
mistic" because  it  has  "proof"  .  .  .  big  box 
office  pay  off,  universal  audience  appeal,  quality 
and  showmanship.    The  package  TPA  is  pro- 


stations  can  cover  Georgia's  major  markets. 


WAGA   WMAZ  WTOC 


ATLANTA 


5000  w 
590  ke 
CBS  Radio 


MACON 

10,000  w 
940  kc 
CBS  Radio 


SAVANNAH 

5000  w 
1290  kc 
CBS  Radio 


NEW  YORK 


CHICAGO 


DETROIT 


ATLANTA 


The  Georgia  Trio 
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THE  CHANGE  of  ABC-TV's  Hollyw* 
station  call  letters  to  KABC-TV  (f( 
KECA-TV)  is  emphasized  by  Maxine  h 
low,  the  "KABC  Girl,"  as  station  manq 
Frank  King  smiles  approval  and  fie 
for  attention. 


loslo 

.',  ££ 


moting  includes  such  movie  features  as 
Beds"  with  Joan  Bennett  and  George 
"International  Lady,"  with  Basil  Rath; 


"Man  in  the  Iron  Mask"  with  Louis  Hay1 
"My  Son,  My  Son"  with  Madeline  G 
and  many  other  movie  features. 


'SOUNDBREAK'  PROMOTION 

RADIO  station-break  plan  to  promote  |)  M 

k 

iOf 

:0a 


Chicago  personalities  and  shows  has  bee1 
stituted  by  WMAQ  Chicago  throughout  it 
hour  broadcast  schedule. 

Titled  Soundbreaks,  the  inserts  feature 
sound  effect  devices  as  attention-getters! 
voices  of  stars  plugging  their  own  prog 
and  others  on  the  WMAQ  schedule,  accoj, 
to  John  Keys,  advertising  and  promotion 
ager  for  WMAQ-WNBQ-TV. 


v 


'FLIP-FLOP'  VOTES 

A  NEW  disc  jockey  show  on  WJJD  Ch 
gives  listeners  an  opportunity  to  vote  or 
potentialities  of  new  songs.    Titled  Stan 
Record  Man,  program  features  a  "Flip-E 
where  the  listener  is  invited  to  call  the  st 
while  the  show  is  on  the  air  and  vote  a 
record  a  day  a  "Flip"  or  a  "Flop."    The  (I* 
tion  reports  great  listener  interest  in  the  ? 
and  it  is  distributing  in  stores  and  record  s1' 
in  a  five-state  area,  streamers  that  say: 
the  Hits  Each  Day  with  Stan,  the  Record  | 
WJJD,  by  calling  State  2-5466." 


WSGN  BUS  PROMOTION 

WSGN  Birmingham,  Ala.,  carries  a  rur 
promotion  on  a  Birmingham  Transit  Co.  tr< 
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The  bus,  which .  alternates  daily  on  one 
ie  10  lines  throughout  the  city,  is  painted 
ight  yellow  with  black  letters  calling  atten- 

to  "WSGN,  610  on  your  dial."  Blue 
ground  medallions  on  both  sides  near  the 

boost  different  shows.  On  Thursday  eve- 
is  between  6:30-8,  passengers  ride  into 
free  as  guests  of  WSGN.    Station  plugs 

free-route"  each  Thursday  and  invites  lis- 

s  to  ride  into  town  as  its  guests. 


KR-TV  BROCHURE 

KR-TV  Akron  is  distributing  a  blue  and 
e  promotional  brochure  extending  a  "Wel- 
le  to  WAKR-TV."     Through  six  pages 
ictures  and  diagrams  the  reader  is  taken 
tour  of  station's  Television  Center.  Pic- 
d  are  the  reception  room,  studios,  control 
projection  rooms,  executive  offices,  spon- 
rooms  and  administrative  offices,  all  newly 
pished  and  decorated.   The  brochure  points 
(the  station's  advantages:  "zoned  heating, 
conditioning,  latest  available   and  finest 
llity  technical  equipment  plus  an  experienced 
f  to  bring  Akron  top-caliber  local  and  na- 
JLal  programs  on  'Akron's  Own  Station'." 


10 


EXPOSITION  HIGHLIGHTS 


JLOR  tv  was  brought  to  several  thousand 
pie  attending  the  first  annual  New  England 
[Exposition  held  in  Worcester,  Mass.  WBZ- 
j  Boston  broadcast  an  NBC-TV  Howdy 
ody  colorcast  to  special  receivers  in  the 
ircester  auditorium.  The  live  tv  shows  were 
least  from  the  stage  of  the  auditorium  by 
^OR-TV  Worcester,  home  town  sponsor, 
tytyny  tv  personalities,  including  Captain  Video, 
e  on  hand  for  the  exposition  and  WWOR- 
reports  an  immediate  increase  in  sales  of 
ets  and  uhf  converters  in  the  Worcester  area. 


5LS  MAP  PROMOTION 

LS-AM-TV  Roanoke  has  published  for  dis- 
ution  to  advertisers  and  radio  and  tv  stars, 
?s  of  stations'  coverage  area.  NBC  star 
ye  Garroway  was  presented  with  the  mounted 
t  print  of  the  map  by  Horace  Fitzpatrick, 
ions'  assistant  manager.  Done  in  brown 
es  on  Strathmore  parchment  paper,  the  map 
lot  of  a  commercial  nature,  designed  rather 
educational,  historical  and  scenic  value  so 
t  the  recipients  can  better  understand  the 
kground  and  cultural  influence  of  the  area. 
|  station  believes  that  this  is  the  first  map 
its  kind  covering  that  section  of  Virginia. 


A?l  'MARKETSCOPE' 

JPT  Newport,  Ore.,  is  sending  to  agencies 
'1 14-page  "Audience  Marketscope,"  a  brochure 


Front  Page  Coverage 

A  SPECIAL  edition  of  the  Boston  Daily 
Globe,  with  front  page  banner  and  stories 
on  the  visit  of  Free  &  Peters  personnel 
to  WBZ-TV  Boston,  was  made  up  for 
distribution  to  the  visiting  "Colonels." 
Copies,  dated  Feb.  15,  covered  the  Jan. 
25  activities,  the  second  phase  of  F&P 
visits  to  WBZ-TV  and  WPTZ  (TV) 
Philadelphia.  Trips  were  designed  to 
further  acquaint  F&P  with  the  two  West- 
inghouse  stations  whose  national  spot 
sales  representation  F&P  assumed  Feb. 
1  [B«T,  Feb.  1]. 


compiled  and  produced  by  Market  Data  As- 
sociates, Ames,  Iowa.  The  brochure  covers 
station  popularity,  early  morning  listening, 
noontime  listening  and  program  preferences. 
The  booklet  states  that  2,164  homes  were  con- 
tacted in  six  cities  and  towns  on  the  basis  of 
calling  every  third  residential  number  in  the 
exchange  directories,  and  1,478  preferred 
KNPT's  programming.  The  last  page  of  the 
brochure  has  a  map  showing  the  station's  cov- 
erage area  and  a  chart  of  audience,  sales  and 
farm  data. 


WOAI-TV  TALENT  ROUNDUP' 

AN  AUDIENCE  participation  show  for  young- 
sters, titled  Sagebrush  Talent  Roundup,  is  being 
sponsored  for  a  52-week  period  by  the  Coca- 
Cola  Bottling  Co.,  San  Antonio,  over  WOAI- 
TV  that  city.  The  company's  concentration  on 
the  children's  market,  according  to  WOAI-TV, 
is  partly  the  result  of  a  1953  three-month  sur- 
vey of  tv  usage  by  soft  drink  manufacturers, 
conducted  by  that  station,  which  indicated  that 
manufacturers  consider  children  the  primary 
target  for  their  products.  The  half-hour  Sat- 
urday show  features  "Ol  Sage"  Art  Dickson, 
formerly  the  radio  Tom  Mix  of  the  Ralston 
Straight  Shooters.  The  program  showcases 
talent  up  to  and  including  high  school  stu- 


FREE  RAILROAD  BOOKLETS 

THREE  free  booklets  titled  "Quiz," 
"Highlights"  and  "Railroad  Oddities," 
containing  information  about  railroads 
are  available  on  request  to  Association 
of  American  Railroads,  924  Transporta- 
tion Building,  Washington  6,  D.  C. 
"Quiz"  presents  in  question-and-answer 
form  information  about  American  rail- 
roads' history,  physical  characteristics, 
traffic,  operations  and  services;  "High- 
lights" presents  significant  events  and 
"firsts"  identified  as  to  time  and  place, 
and  "Rail  Oddities"  is  a  collection  in 
cartoon  style  of  odd  and  interesting  facts 
about  railroads. 


dents,  has  community  sings  and  a  quiz  session 
where  prizes  are  awarded  for  correct  answers. 


REAL  ESTATE  PROGRAM 

PROSPECTIVE  house-hunters  have  assistance 
from  television  in  a  new  program  inaugurated 
on  WVEC-TV  Hampton,  Va.  Called  The  Tv 
Real  Estate  Guide,  the  program  shows  viewers 
listings  of  member  firms  of  Norfolk,  Ports- 
mouth, Virginia  Beach  and  the  Peninsula 
Board  of  Realtors.  A  series  of  pictures  of  list- 
ings for  the  week  with  descriptions  is  followed 
by  identification  of  the  firm  carrying  the  list- 
ings. Interviews  will  be  conducted  from  time 
to  time  to  discuss  real  estate  topics,  including 
what  to  look  for  when  buying  a  home. 


EDUCATION  COUNCIL  SHOW 

THE  FIRST  television  production  of  the  Des 
Moines  Educational  Television  Council  was 
carried  over  a  closed  circuit  for  an  audience  of 
invited  guests  in  the  KRNT  (TV)  studio  at 
KRNT  Theatre,  in  that  city.  The  30-minute 
production  was  an  adaptation  from  a  magazine 
story  dealing  with  the  self-consciousness  of  the 
early  teen-ager  and  was  viewed  by  50  people. 


EVEN  IN  NAPLES  THEY  WATCH 

WHEN 


Ucumpari!  Is  lotsa 
fun  in-a  Napoli .  .  is 
all-a  time  festa! 
In  Napoli  is-a  WHEN! 


Paisan  or  signore,  folks  in 
Naples,  N.Y.,  take  to  WHEN 
with  enthusiasm.  Like  250 
similar  communities  in  up- 
state New  York,  they  have 
their  pizza  and  vino  in 
the  living  room,  rather  than 
lose  one  magical  moment 
of  Channel  8  .  .  .  and  when 
people  feel  like  that,  at's 
amore!  They  look  to  WHEN 
as  their  buying  guide,  too, 
and  from  antipasto  to  spu- 
moni,WHEN  shows  'em  and 
tells  'em.  Want  customers 
for  your  product?  Come 
on-a  our  house! 


SEE  YOUR  NEAREST 
KATZ  AGENCY 
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FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

Feb.  18  through  Feb.  24 

Includes  data  on  new  stations,  changes  in   existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier.  Vhf — very  high  frequency.  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,    kw  —  kilowatts,    w  —  watts,    mc — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc  —  kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Jan.  31,  1954  * 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,508 

527 

101 

CPs  on  air 

16 

28 

f268 

CPs  not  on  air 

120 

19 

197 

Total  on  air 

2,524 

555 

f369 

Total  authorized 

2,644 

574 

566 

Applications  in  hearing 

133 

3 

180 

New  station  requests 

165 

4 

134 

Facilities  change  request 

144 

26 

26 

Total  applications  pending 

749 

134 

302 

Licenses  deleted  in  Jan. 

1 

7 

0 

CPs  deleted  in  Jan. 

2 

0 

13 

*Does  not  include  noncommercial  educational 

fm  and  tv  stations. 

fAuthorized  to  operate  commercially. 

*     *  * 

Am  and  Fm  Summary  through  Feb.  24 

Appls.  In 
Pend-  Hear- 
CPs       ing  ing 


On 
Air 


Am  2,531 
Fm  564 


Licensed 

2,517 
528 


143 
47 


167 
4 


133 
3 


Television  Station  Grants  and  Applications 

Since  April  14,  1952 
Grants  since  July   11,  7952: 

vhf        uhf  Total 

219  301  520 

12  17  291 


Commercial 
Educational 


Total  Operating  Stations  in  U.  S.: 

vhf        uhf  Total 

Commercial  on  air  239  124  363 

Noncommercial  on  air  12  3 

Applications  filed  since  April  14,  7952; 


New 

Amend. 

vhf 

uhf 

Total 

Commercial 

909 

337 

703 

524 

1,2282 

Educational 

52 

26 

26 

523 

Total 

961 

337 

729 

550 

1,281* 

1  Forty-eight  CPs  (9  vhf,  39  uhf)  have  been  re- 

turned. 

2  One  applicant  did  not  specify  channel. 

3  Includes  29  already  granted. 

4  Includes  543  already  granted. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

GRANTS 

Selma,  Ala. — Deep  South  Bcstg.  Co.  (WBAM 
Montgomery),  granted  vhf  ch.  8  (180-186  mc); 
ERP  2.51  kw  visual,  1.26  kw  aural;  antenna  height 
above  average  terrain  350  ft.,  above  ground  387 
ft.  Estimated  construction  cost  $133,541.  first  year 
operating  cost  $100,000,  revenue  $140,000.  Post 
office  address  Box  1447,  Montgomery,  Ala.  Studio 
and  transmitter  location  3  miles  W  of  Selma.  Geo- 
graphic coordinates  32°  24'  00"  N.  Lat.,  87°  05'  10" 
W.  Long.  Transmitter  Standard  Electronics,  an- 
tenna GE.  Legal  counsel  Charles  S.  Rhyne, 
Washington.  Consulting  engineer  William  E. 
Benns  Jr.,  Washington.  Principals  include  Mrs. 
J.  F.  Richardson  (10%);  Treasurer  William  E. 
Benns  Jr.  (35%),  engineer  secretary-treasurer- 
10%  stockholder  WVOK  Birmingham  and  stock- 
holder Alabama  Telecasting  Co..  applicant  for 
ch.  12  in  Montgomery;  President  William  J. 
Brennan  (40%),  chief  engineer  WVOK  and  11.7% 


subscriber  to  Alabama  Telecasting;  Frances  U. 
Brennan  (5%)  and  Vice  President  Cyril  G.  Bren- 
nan (5%).  Granted  Feb.  24. 

El  Dorado,  Ark. — Southern  Arkansas  Television 
Co.,  granted  vhf  ch.  10  (192-198  mc);  ERP  2.82  kw 
visual,  1.41  kw  aural;  antenna  height  above  aver- 
age terrain  250  ft.,  above  ground  237  ft.  Esti- 
mated construction  cost  $95,000,  first  year  operat- 
ing cost  $93,000,  revenue  $100,000.  Post  office 
address  %  W.  M.  Bigley,  KVMA  Magnolia,  Ark. 
Studio  location  to  be  determined.  Transmitter 
location  on  U.  S.  Rte.  167,  2.4  mi.  SSE  of  center 
of  El  Dorado.  Geographic  coordinates  33°  11'  01" 
N.  Lat.,  92°  37'  50"  W.  Long.  Transmitter  Gates, 
antenna  RCA.  Consulting  engineer  Robert  M. 
Silliman,  Washington.  Principals  include  Presi- 
dent Dr.  Joe  F.  Rushton  (33.3%),  30%  owner  Mag- 
nolia Bcstg.  Co.  (KVMA  Magnolia,  Ark.);  Vice 
Pre?ident  W.  C.  Blewster  Jr.  (33.3%),  3.9%  owner 
KVMA,  and  Secretary-Treasurer  Wm.  M.  Bigley 
(33.3%),  121/2%  owner  KVMA.    Granted  Feb.  24. 

Washington,  D.  C— United  Bcstg.  Co.  (WOOK, 
WFAN  (FM)),  granted  uhf  ch.  50  (685-692  mc); 
ERP  22.9  kw  visual,  13.5  kw  aural;  antenna  height 
above  average  terrain  340  ft.,  above  ground  340.8 
ft.  Estimated  construction  cost  $130,840.  first 
year   operating   cost   $175,000,   revenue  $175,000. 


The  Priceless  Ingredients 
For  Successful  Advertising 


180,190  listeners  ask  for  copies  of  the  WCKY 
Almanac  to  get  pictures  and  stories  of  their 
WCKY  favorites. 

Advertiser's  sales  records  reflect  the  faith  lis- 
teners have  in  WCKY's  integrity,  as  much  as  in 
the  advertiser's  products. 

Nielson  gives  WCKY  an  average  audience  in 
13  southern  states  larger  than  any  other 
station  covering  the  south. 
6.1{;    per    thousand — 34%    lower  than 
any  other  station  in  the  South  .  .  .  that's 
WCKY's  cost. 
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Post  office  address  8th  &  Eye  Sts.,  N.W.,  'W 
ington.  Transmitter  location  First  Place 
Riggs  Rd..  N.E.  Geographic  coordinates  38 
17"  N.  Lat.,  77°  00'  17"  W.  Long.  Transn 
DuMont,  antenna  Workshop  Assoc.  Legal 
sel,  Cohn  &  Marks,  Washington.  Const 
engineer  A.  A.  Snowberger.  Washington.  Pi 
pals  include  President  Richard  Eaten  (2%),  i 
ident  and  98%  owner  World  News  Service,  V 
ington  news  gathering  agency;  Secretary-T] 
urer  Margaret  G.  Eaton  (1%),  Assistant  Si 
tary-Treasurer  La-'?.!le  G.  Hart,  owner  Alexa' 
Tribune,  Fairfax  Journal,  both  in  Va.,  and  s; 
tary  and  2%  stockholder  World  News  Sej 
United  Bcstg.  Co.,  (97%)  is  beneficial  own; 
stock  held  by  Mr.  and  Mrs.  Eaton.  All  of  the  i 
is  voted  by  Richard  Eaton.  Uri't'-d  Best 
owner  of  WSID-WTLF  (TV)  Baltimore,  f 
WANT  Richmond,  Va.;  W.ARK  Hagerstown, 
WINX  Rockville,  Md.;  WJMO  Cleveland, 
Granted  Feb.  24. 
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West  Palm  Beach,  Fla.— "'E.«  T-TV  Inc.,  gr 
vhf  ch.  12  (204-210  mc):  ERP  50.12  kw  visual,, 
kw  aural;  antenna  height  above  average  te 
303  ft.,  above  ground  335  ft.    Estimated  cons 
tion  cost  $305,237,  first  year  operating  cost  ! 
000,  revenue  $204,750.    Post  office  address 
Box  619,  West  Palm  Beach.    Studio  and  tran, 
ter  location  0.9  mi.  W  &  S  of  West  Palm  E 
city  limits,  near  intersection  Congress  &  E 
Rds.    Geographic  coordinates  25°  38'  25.5"  N., 
80°  05'  13.5"  W.  Long.  Transmitter  and  ani 
GE.    Legal  counsel  Bingham,  Collins,  Port  W> 
K'stler,  Washington.    Consulting  engineer  1 
Creutz.    Garrison    &   Waldschmitt,  W?shiri 
Principals  include  President  James  Robert  1 
chem   (35%),   owner  WE  AT  Lake  Worth, 
Vice  President  James  W.  McGauehey  (28%). 
estate  investment  and  retail  furniture;  Vice 
ident  E.  H.  Cochrane   (3.5^),  auto  dealer; 
Secretary-Treasurer  Kenneth  J.  Horton  (i 
attorney  and  real  estate.    Grant  was  msde 
sible  by  dismissal  of  competitive  bid  of  W|w. 
Palm  Beach,  which  receives  $6,000  for  expB  »j! 
incurred.    Granted  Feb.  19. 


Rapid  City,  S.  D  — The  Hills  Br^adca^ti-rigtfc  C 

granted  vhf  ch.  7  (174-180  mc);  ERP  11.2  kvyl  inn 
ual,  5.62  kw  aural;  antenna  height  above  av. 
terrain  480  ft.,  above  ground  287  ft.    Estrrii  fm 
construction  cost  $132  938.   first   year  operii 
cost  $170,000,  revenue  $175,000.   Post  office  ad. 

N.  L.  Bentson,  538  Hamm  Bldg.,  St.  Paul,  I! 
Studio  location  to  be  determined.  Transn 
location   U.    S.    Hwy.    16,    Rapid  Pity 
Geographic  coordinates  40°  02'  33"  N.  Lat.,; 
14'  14"  W.  Long.    Transmitter  and  antenna 
Legal  counsel  Dow  Lohnes  &  Albertson,  V? 
ington.    Consulting  engineer  A.  D.  Ring  <«. 
Assoc.,  Washington.    Principals  include  Presr 
N.  L.  Bentscn.  87%  owner  of  WMIN  St.  : 
Minn.    The  HiUs  Bcstg.  Co.  is  owned  in  I; 
shares  by  WMIN  Bc=tg.  Co..  Esmond  R.  R 
V3  owner  of  KELO  Sioux  Falls.  S.  D.,  and  J< 
L.  Floyd,  also  Va  owner  of  KELO  Sioux 
Mr.  Bentson  owns  the  remaining  Va  of  t 
Sioux  Falls.    Granted  Feb.  24 


Houston,  Tex. — Houston  Tv  Co.,  granted 
ch.  13  (210-216  mc);  ERP  316  kw  visual  an, 
kw  aural;  antenna  height  above  average  te 
1,043  ft.,  and  above  ground  1.079  ft.  Estih 
construction  cost  $1,243. 9"8. 14.  first  vear  oner  If 
cost  $850,000.  revenue  $950,000.  Post  office! 
dress  3005  Louisiana,  Houston.  Studio  locj 
to  be  determined.  Transmitter  location  at  i 
section  of  Alpine  Rd.  &  Airline  Drive  12.5  1 
N  of  the  center  of  Houston.  Geographic  cq 
nates  29°  55'  59"  N.  Lat.,  95°  24'  14"  W.  1 
Transmitter  and  antenna  GE.  Legal  coi 
Welch,  Mott  &  Morgan,  Washington.  Const 
engineer  Jansky  &  Bailey,  Washington.  Pi 
pals  include  President  Lloyd  J.  Gregory 
President  Edwin  H.  Dyer;  Secretary-Trea 


Gail  Whitcomb.  Mr.  Gregory  in  1946-51  was, 
president.  ?nd  general  manager  of  Houston!  i  > 
(KPRC-TV)  and  holds  a  50%~interest  in  GreJ 
Giezend3nner  Adv.  Grant  was  made  possib1- 
withdrawal  of  competitive  bids  of  KTRH.  B 
ton  Area  Tv  Co.  and  Tv  Bcstg.  Co.  of  Hot 
Stock  ownership  in  new  company  to  be  foi' 
Houston  Consolidated  Tv  Co..  will  be:  R 
(32%);  Houston  Area  Tv  Co.  (32%);  Hou-toi  |$A 
Co.  (20%).  and  Houston  Mayer  Roy  Hof 
(16%).  Granted  Feb.  24. 


APPLICATIONS 


Boston.  Mass.— M»ss.  Bay  Telecast^rs  Inc 
ch.  5  (76-82  mc);  ERP  100  kw  visual,  50  kw  a 
antenna  height  above  average  terrain  1.00 
above    ground   685   ft.     Estimated  constru 
cost  $1,000,000,  first  year  operating  cost  $1.80 
revenue  $2,400,000.    Post  office  address  10  jl 
Office  Square,  Room  820,  Boston.    Studio  lod 
Western  Ave.  &  Smith  St.    Transmitter  lod 
Nobscot  Hill,  Framingham.    Geographic  co 
nates  42°  20'  44"  N.  Lat.,  71°  27'  3"  W.  1 
Transmitter  and  antenna  RCA.     Legal  co 
McKenna  &  Wilkinson.  Washington.  Const; 
engineer  Frank  H.  Mcintosh,  Washington,    j  L 
cipals  include  President  Alan  Steinert  (2.;'  sty, 
president-treasurer     Eastern     Co.,     Cambi   '  ;? 
wholesale  distributor  for  RCA.  Wh'rlpool  B»> 
International  Harvester;  Vice  President  Fori 
A.  Clark  (2.98%).  investment  banker;  Trea    J  J 
Louis  J.  Hunter  (2.98%),  attorney;  The  Ea 
Co.    (16.67%);    WWLP    (TV)    Springfield,  j 
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James   F.   Fitzgerald    (2.98%)  general 
director  of  N.E.  Airlines,   and  7.52% 
l'der  WWLP  (TV),  and  Roger  L.  Putnam 
15.04%  stockholder  WWLP  (TV).  Filed 


a    Mich.  —  WIBM  Inc.  (WIBM-AM-FM 

i),  vhf  ch.  10  (192-198  mc);  ERP  302  kw 
158  kw  aural;  antenna  height  above  aver- 
rain  1,017  ft.,  above  ground  1,075  ft.  Esti- 
•onstruction  cost  $974,895,  first  year  operat- 
t  $825,000,  revenue  $750,000.  Post  office 
2511  Kibby  Rd.,  Jackson.  Studio  and 
litter  location  2470  W.  Michigan  Ave., 
G,  Parma.  Geographic  coordinates  42°  16' 
Eat.,  84°  37'  41"  W.  Long.  Transmitter  and 
if  RCA.  Legal  counsel  Arnold,  Fortas  and 
i  Washington.  Consulting  engineer  George 
lis,  Washington.  Principals  include  Presi- 
>easurer  Roy  Radner  (40%),  and  Vice  Pres- 
lerman  Radner  (60%),  applicant  for  new 
Fion  in  Detroit.  WIBM  Inc.  is  former  loer- 
|of  uhf  ch.  48  WIBM-TV  Jackson.  Filed 


la,  Mich.— Triad  Tv  Corp.,  vhf  ch.  10  (192- 
] ;  ERP  103.4  kw  visual,  62.1  kw  aural;  an- 
neight  above  average  terrain  554  ft.,  above 
|  573  ft.  Estimated  construction  cost 
first  year  operating  cost  $343,080,  revenue 
Post  office  address  842  N  Parma  Rd., 
Studio  and  transmitter  location  Scott 
stween  Old  &  New  US  Hwy.  #12.  Geo- 
b  coordinates  42°  15'  56"  N.  Lat,  84°  36'  46" 
ig.  Transmitter  and  antenna  RCA.  Legal 
1  Fisher,  Wayland,  Duvall  &  Southmayd, 
igton.  Consulting  engineer  Commercial 
Equipment  Co.,  Washington.  Principals 
:  President  C.  Wayne  Wright  (32.75%),  em- 
of  WBCK-AM-TV  Battle  Creek,  Mich.; 
resident  Clem  Davis  (2Y2%),  Ford  dealer; 
rer  Leland  S.  Bistaee  Jr.  (2%%),  banking; 
jjry  Adeline  M.  Ameden  (2y2%),  and  Jae 
chen  (9V2-%),  drive-in  theatres.  There  are 
tional  minority  stockholders.  Filed  Feb.  23. 

rson  City,  Mo. — Jefferson  Tv  Co.,  vhf  ch. 
j-216  mc);  ERP  86.3  kw  visual,  51.8  kw  aural; 
a  height  above  average  terrain  666  ft., 
ground  573  ft.  Estimated  construction 
1135,922,  first  year  operating  cost  $389,454, 
■te  $388,180.   Post  office  address  %  Mrs.  B.  G. 

210  Monroe  St.,  Jefferson  City.  Studio 
n  218  Capitol  Ave.  Transmitter  location 
$54,  2  miles  S  of  New  Bloomfield.  Geo- 
c  coordinates  38°  41'  28"  N.  Lat.,  92°  05'  43" 
ng.  Transmitter  and  antenna  RCA.  Legal 
i  Fisher,  Wayland,  Duvall  &  Southmayd, 
'igton.  Consulting  engineer  Commercial 
Equipment  Co.,  Washington.  Principals 
3  President  Betty  G.  Handy  (60.5%),  vice 
snt-stockholder  KWOS  Jefferson  City,  and 
resident-stockholder  New  Tribune  Co.,  pub- 
jof  Daily  Capitol  News  and  Post  Tribune; 
president  Lenore  R.  Goshorn  (18.1%),  pres- 
Kfstockholder  KWOS,  and  president  News 
|ie  Co.;  Secretary-Treasurer  Russell  L. 
(6.0%),  vice  president-stockholder  KWOS 
[fee  president-general  manager  News  Trib- 
o.,  and  Leroy  S.  Hackman  (10.1%),  chief 
:er  KWOS.    Feb.  17. 

[ley,  W.  Va.— Robert  R.  Thomas  Jr.  (WOAY- 
M  Oak  Hill,  W.  Va.),  vhf  ch.  4  (66-72  mc); 
24.92  kw  visual,  14.92  kw  aural;  antenna 
above  average  terrain  550  ft.,  above  ground 
ft.  Estimated  construction  cost  $160,703, 
ear  operating  cost  $100,000,  revenue  $150,- 
3ost  office  address  P.  O.  Box  251,  Oak  Hill, 
a.  Studio  and  transmitter  location  0.7 
S  of  Oak  Hill  city  limits  on  U.  S.  Hwys. 
20.  Geographic  coordinates  37°  57'  31"  N. 
51°  09'  01"  W.  Long.  Transmitter  and  an- 
RCA.  Legal  counsel  Maurice  R.  Barnes, 
ngton.  Consulting  engineer  Robert  M. 
an  (John  A.  Moffet),  Washington.  Mr. 
as  is  sole  owner  WOAY-AM-FM  Oak  Hill, 
Filed  Feb.  19. 


APPLICATIONS  AMENDED 

ban,  Ala. — Ala-Fla-Ga  Tv  Inc.  amends  bid 
few  tv  station,  on  vhf  ch.  9  to  specify  studio 
bn    as    Cottonwood    Rd.,    Dothan.  Filed 


indo,  Fla.— WHOO  Inc.  (WHOO)  amends 
or  new  tv  station  on  vhf  ch.  9  to  specify 
Sent  Edward  Lamb  (52%);  Prudence  H. 
'  (48%)  (6.4%  individually,  21.6%  as  trustee 
dward  Lamb  and  20%  as  trustee  for  Pris- 
Lamb);  and  Assistant  Secretary-Treasurer 
:  Huebner.    Filed  Feb.  18. 

falo,  N.  Y. — Great  Lakes  Tv  Inc.  amends 
cifpr  new  tv  station  on  vhf  ch.  7  to  change 
to  74  kw  visual,  38.7  kw  aural;  transmitter 
on  to  Bleistein  Rd.,  2.9  miles  N,  68°  E  of 
N.  Y.;  antenna  height  above  average 
in  1,555  ft.    Filed  Feb.  18. 

ssa,  Tex. — Clarence  E.  Wilson  &  Phillip 
ckson  d/b  as  The  Odessa  Tv  Co.  amends  bid 
ew  tv  staion  on  vhf  ch.  7  to  change  ERP  to 
*w  visual,  14.12  kw  aural;  antenna  height 
!  average  terrain  to  380  ft.    Filed  Feb.  16. 

;ssa,  Tex.— Cecil  Mills  &  Cecil  L.  Trigg  d/b 
iessa  Tv  Co.  amends  bid  for  new  tv  station 
hf  ch.  7  to  change  name  to  C.  L.  Trigg, 
dent,    Odessa   Tv   Co.    (a   joint  venture); 


change  ERP  to  20.2  kw  visual,  10.12  kw  aural; 
studio  location  to  5th  &  Less  Sts.,  Odessa;  trans- 
mitter location  to  S  of  city  limits  on  W  side  of 
old  Crane  Hwy.,  Odessa;  antenna  height  above 
average  terrain  to  378  ft.   Filed  Feb.  16. 

Odessa,  Tex. — Ben  Nedow  tr/as  Ector  County 
Bcstg.  Co.  (KECK)  amends  bid  for  new  tv  station 
on  vhf  ch.  12  to  change  ERP  to  51.5  kw  visual, 
27:7  kw  aural;  specify  studio  location  as  Peoples 
Furniture  Co.  Bldg.,  118-20  W.  3rd  St.,  Odessa; 
antenna  height  above  average  terrain  320  ft. 
Filed  Feb.  18. 

APPLICATIONS  DISMISSED 

Selma,  Ala. — Dallas  Bcstrs.  Inc.  FCC  dismissed 
bid  for  new  tv  station  on  vhf  ch.  8  at  request 
of  attorney.    Dismissed  Feb.  18. 

Boston,  Mass. — James  F.  Fitzgerald,  et  al  d/b 
as  Mass.  Bay  Telecasters.  FCC  dismissed  bid 
for  new  tv  station  on  vhf  ch.  5  at  request  of  at- 
torney.   Dismissed  Feb.  19. 

Jefferson  City,  Mo— Capital  Bcstg.  Co.  FCC 
dismissed  bid  for  new  tv  station  on  vhf  ch.  13 
at  request  of  attorney.    Dismissed  Feb.  18. 

Muskogee,  Okla.— Okla.  Press  Pub.  Co.  (KBIX). 
FCC  Comr.  E.  M.  Webster  granted  petition  to 
dismiss  without  prejudice  its  bid  for  new  tv  sta- 
tion on  vhf  ch.  8.    Dismissed  Feb.  19. 

Sunbury,  Pa. — Sunbury  Bcstg.  Corp.  FCC  dis- 
missed bid  for  new  tv  station  on  uhf  ch.  65  at 
request  of  applicant.    Dismissed  Feb.  23. 

Shamokin,    Pa. — Radio   Anthracite   Inc.  FCC 

dismissed  bid  for  new  tv  station  on  uhf  ch.  65 
at  request  of  attorney.    Dismissed  Feb.  23. 

Rapid  City,  S.  D.-KOZY  Tv  Inc.  FCC  dis- 
missed bid  for  new  tv  station  on  vhf  ch.  7  at 
request  of  attorney.     Dismissed  Feb.  18. 

Wenatchee,  Wash.— Wescoast  Bcstg.  Co.  FCC 
dismissed  bid  for  new  tv  station  on  uhf  ch.  55 
at  request  of  attorney.    Dismissed  Feb.  23. 

Wenatchee,  Wash. — Central  Wash.  Telecasters 
Inc.  FCC  dismissed  bid  for  new  tv  station  on 
uhf  ch.  55  at  request  of  attorney.  Dismissed 
Feb.  23. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

WBOC-TV  Salisbury,  Md. — Peninsula  Bcstg. 
Co.  granted  STA  to  operate  commercially  on 


uhf  ch.  16  for  the  period  ending  May  11.  Granted 
Feb.  18;  announced  Feb.  24. 

WPMT  (TV)  Portland,  Me.— Portland  Telecast- 
ing Corp.  granted  modification  of  CP  for  uhf  ch. 
53  to  change  ERP  to  17.4  kw  visual,  9.33  kw  aural; 
antenna  height  above  average  terrain  260  ft. 
Granted  Feb.  16;  announced  Feb.  24. 

KHOL-TV  Holdrege,  Neb.— Bi-States  Co.  grant- 
ed modification  of  CP  for  vhf  ch.  13  to  change 
ERP  to  287.8  kw  visual  and  143.9  kw  aural. 
Granted  Feb.  16;  announced  Feb.  24. 

WTRI  (TV)  Schenectady,  N.  Y.  —  Van  Curler 
Bcstg.  Corp.  granted  modification  of  CP  for  uhf 
ch.  35  to  change  ERP  to  163  kw  visual,  85.2 
kw  aural;  directional  antenna;  antenna  height 
above  average  terrain  990  ft.  Granted  Feb.  16; 
announced  Feb.  24. 

WHP-TV  Harrisburg,  Pa.— WHP  Inc.  granted 
modification  of  CP  for  uhf  ch.  55  to  change  ERP 
to  81  kw  visual,  41  kw  aural;  antenna  height 
above  average  terrain  909  ft.  Granted  Feb.  18; 
announced  Feb.  24. 

WKAQ-TV  San  Juan,  P.  R.— El  Mundo  Bcstg. 
Corp.  granted  STA  to  operate  commercially  on 
vhf  ch.  2  for  the  period  ending  March  23. 
Granted  Feb.  12;  announced  Feb.  24. 

KTNT-TV  Tacoma,  Wash.— Tribune  Pub.  Co. 
granted  modification  of  CP  for  vhf  ch.  11  to 
change  ERP  to  316  kw  visual,  158  kw  aural;  trans- 
mitter location  to  8  miles  SE  of  Port  Orchard, 
Wash.;  antenna  height  above  average  terrain  800 
ft.    Granted  Feb.  19;  announced  Feb.  24. 

STATION  DELETED 

WMEV-TV  Marion,  Va.  —  Mountain  Empire 
Bcstg.  Corp.  FCC  deleted  tv  station  on  uhf  ch. 
50  at  request  of  attorney.    Deleted  Feb.  15. 


New  Am  Stations 


APPLICATIONS 

Lemars,  Iowa — B  &  B  Bcstg.  Co.,  1410  kc,  1  kw 
daytime.  Post  office  address  %  Charles  E.  Loving, 
Box  191,  Nevada,  Mo.  Estimated  construction 
cost  $17,306,  first  year  operating  cost  $30,000,  rev- 
enue $42,000.  Principals  include  President  Charles 
E.  Loving  (62y2%),  car  dealer,  and  General  Man- 
ager Robert  M.  McKune  (371/2%),  news  director, 
WBLN  (TV)  Bloomington,  111.  Filed  Feb.  11. 

Salem,  Ohio — Myron  Jones,  1570  kc,  1  kw  day- 
time. Post  office  address  4004  Elmwood  Ave., 
Erie,  Pa.     Estimated  construction  cost  $12,095, 


Do  You  Know  This  Man? 

He  is  Benton  Paschall,  vice  president  and  general  manager  of  WNOE, 
New  Orleans,  La.   He  says — 

"The  SESAC  slogan  'The  Best  Music  in  America'  is  certainly  true.  I  personally 
do  not  see  how  a  radio  station  can  be  properly  operated  for  the  best  programs  unless 
SESAC  is  used.  WNOE  has  used  SESAC  music  for  many  years  and  we  will  con- 
tinue to  do  a  good  programming  job  with  the  use  of  SESAC  material.  The  SESAC 
Transcribed  Library  guarantees  that  your  station  will  be  the  most  popular  in  your 
area.   Without  SESAC  our  Program  Department  would  be  at  a  great  disadvantage." 

—AT  YOUR  STATION — 
See  and  hear  the  SESAC  Program  Service  by  dropping  a  card  to — 

SESAC  Transcribed  Library 

475  Fifth  Avenue  New  York  17,  N.  Y. 


TIADCASTING 


Telecasting 
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FOR  THE  RECORD 


first  year  operating  cost  $50,000,  revenue  $60,000. 
Mr.  Jones  is  president-general  manager-majority 
stockholder  WJET  Erie,  Pa.   Resubmitted  Feb.  15. 

Existing  Am  Stations  .  .  . 

STATION  DELETED 

WTHT  Hartford,  Conn.— Hartford  Times  Inc. 

FCC  granted  request  for  cancellation  of  license 
and  deletion  of  call  letters.  Deleted  Feb.  13; 
announced  Feb.  24. 

Existing  Fm  Stations  .  .  . 

ACTION  BY  FCC 

WGBH  (FM)  Boston,  Mass.— WGBS  Educational 
Foundation,  granted  CP  to  change  ERP  of  non- 
commercial educational  fm  station  to  15.5  kw. 
Granted  Feb.  15;  announced  Feb.  24. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KBIS  Bakersfield,  Calif.  —  Marmat  Radio  Co. 
granted  involuntary  assignment  of  license  to 
Metta  C.  Mattley,  executrix  of  the  estate  of 
James  L.  Mattley  (2.03%),  deceased;  Guy  Mar- 
chetti,  Fred  Marchetti,  Reno  Marchetti,  Umbert 
Cantelmi,  Julian  Cantelmi  and  Harold  Brown 
d/b  as  Marmat  Radio  Co.    Granted  Feb.  15. 

WCNU  Crestview,  Fla. — D.  Grady  O'Neal  &  H. 
French  Brown  d/b  as  Gulf  Shores  Bcstg.  Co. 
seeks  involuntary  assignment  of  license  to  H. 
French  Brown  (50%),  and  Charles  C.  O'Neal 
(50%),  administrator  of  the  estate  of  D.  Grady 
O'Neal,  deceased  d/b  as  Gulf  Shores  Bcstg.  Co. 
Granted  Feb.  17. 

KEEP  Twin  Falls,  Idaho — Radio  Sales  Corp. 
granted  voluntary  transfer  of  negative  control  to 
H.  W.  Ireland  through  purchase  of  50%  interest 
for  $11,800  from  Archie  L.  &  Margaret  D.  H. 
Madsen.  Principals  include  Secretary-Treasurer 
H.  W.  Ireland  (45%),  Vice  President  Kenneth 
Montgomery  (22/5%)  and  Mary  Jane  Ireland 
(2%%).    Granted  Feb.  18. 

WGRY  Gary,  Ind.— WGRY  Inc.  granted  volun- 
tary transfer  of  control  to  George  M.  Whitney  & 
Carlina  L.  Whitney  through  purchase  of  remain- 
ing 8.57%  interest  from  Frederik  K.  Feyling  for 
$2,400.  Mr.  and  Mrs.  Whitney  will  now  each  own 
50%  interest.    Granted  Feb.  15. 

Morgan  City,  La. — Joe  Phillips,  A.  A.  Bensabat 
Jr.  &  Mortimer  Silverman  d/b  as  Tri-City  Bcstg. 
Co.  granted  voluntary  assignment  of  CP  for  new 
am  station  on  1430  kc  to  Tri-City  Bcstg.  Inc. 
Messrs.  Bensabat  and  Silverman  will  each  re- 
ceive 50  shares  of  stock  at  par  value  of  $100  in 
assignee.  Mr.  Phillips  sells  his  \'3  interest  for 
$250.  Principals  include  Warren  J.  Fortier,  auto 
dealer;  John  Fernandez,  trucking  service;  J. 
Edwin  Kyle  Jr.,  lumber,  and  James  A.  Robinson, 
chief  engineer  WMPA  Aberdeen,  Miss.  Granted 
Feb.  18. 

WCKG  (TV)  New  Orleans,  La.— CKG  Tv  Co. 

granted  voluntary  transfer  of  control  of  permit- 
tee corporation  from  R.  Zehtner  et  al  to  Lester 
Kamin,  Billy  B.  Goldberg  and  Pat  Coon  through 
cancellation  of  prior  agreement  to  purchase  two- 
thirds  interest.  Principals,  stockholders  of  WMRY 
New  Orleans  and  KCIJ  Shreveport,  La.  Granted 
Feb.  18. 

KXGN  Glendive,  Mont. — Lewis  Wiles  Moore 
granted  voluntary  assignment  of  license  to  Glen- 
dive Bcstg.  Corp.  No  consideration  involved  as 
Mr.  Moore  retains  99%  interest;  Mary  L.  Moore 
(0.05%),  and  Elizabeth  Kinsfater  (0.05%).  Grant- 
ed Feb.  18. 

KGFW  Kearney,  Neb. — Central  Neb.  Bcstg. 
Corp.  granted  voluntary  acquisition  of  voluntary 


control  by  Belle  M.  Thomas  through  purchase 
of  48%  interest  from  other  stockholders  for  $51,- 
000.  Mrs.  Thomas  will  now  own  85.5%  interest. 
Granted  Feb.  18. 

WSSB  Durham,  N.  C. — Public  Information 
Corp.  granted  voluntary  transfer  of  control  to 
Edgar  L.  Clinton,  Benjamin  Shedleski,  Adele 
Shedleski,  and  Martin  Shedleski  through  sale  of 
all  stock  for  $18,500  and  assumption  of  indebted- 
ness for  $15,000.  Principals  will  now  include 
E.  L.  Clinton  (50%),  salesman  WSSB;  Benjamin 
Shedleski  (V6),  bowling  alley  owner;  Mrs.  Adele 
C.  Shedleski  C/e)  and  Martin  Shedleski  (i/6). 
Granted  Feb.  18. 

KATL  Houston,  Tex. — Texas  Bcstrs.  Inc.  grant- 
ed voluntary  transfer  of  control  to  Jules  J.  Paglin 
and  Stanley  W.  Ray  Jr.  through  sale  of  all  stock 
for  $156,367.  Principals  include  President-Treas- 
urer J.  J.  Paglin  (50%),  president- y2  owner 
WBOK  New  Orleans,  La.;  president-12%  owner 
WCNO-TV  New  Orleans;  president-1^  owner 
WXOK  Baton  Rouge,  La.,  and  president  and 
stockholder  KAOK  Lake  Charles,  La.;  Vice 
President-Secretary  S.  W.  Ray  Jr.  (50%),  vice 
president-V2  owner  WBOK;  vice  president-secre- 
tary-1^ owner  WXOK;  vice  president-general 
manager  WCNO-TV,  and  vice  president-stock- 
holder KAOK.    Granted  Feb.  18. 

KCLW  Hamilton,  Tex. — Clyde  Weatherby  tr/as 
Hamilton  Bcstg.  Co.  granted  voluntary  assign- 
ment of  license  to  C.  M.  Hatch  &  Coy  Perry  d/b 
as  Hamilton  Bcstg.  Co.  for  $35,000.  Principals  in 
partnership  are  C.  M.  Hatch  (25%),  V*  owner 
Hamilton  Herald  News,  Hamilton,  and  Dublin- 
Pub.  Co.,  Dublin,  Tex.,  and  Coy  Perry  (75%), 
%  owner  Hamilton  Herald  News,  Yz  owner  Dub- 
lin Pub.  Co.,  and  sole  owner  Teague  Chronicle, 
Teague,  Tex.   Granted  Feb.  18. 

KTUE  Tulia,  Tex. — Clint  Formby  tr/as  Tnlia 
Bcstg.  Co.  granted  voluntary  assignment  of  CP 
for  new  am  station  to  Clint  Formby  &  Marshall 
Formby  d/b  as  Tulia  Bcstg.  Co.  for  Y3  interest  in 
KSML  Seminole,  Tex.  Clint  Formby  will  own  % 
interest  and  Marshall  Formby  will  own  \'3  in- 
terest. Granted  Feb.  18. 

KSML  Seminole,  Tex.  —  Marshall  Formby 
granted  voluntary  assignment  to  Marshall  Form- 
by  &  Clint  Formby  d/b  as  Hamilton  Bcstg.  Co. 
for  y3  interest  in  Tulia  Bcstg.  Co.,  Tulia,  Tex., 
new  am  station  there.  Marshall  Formby  will 
own  %  interest  and  Clint  Formby  will  own  \'3 
interest.    Granted  Feb.  18. 

APPLICATIONS 

KTIP  Porterville,  Calif. — T.  F.  Tighe  seeks 
assignment  of  license  to  Ralph  F.  Miller  for 
$50,000.  Mr.  Miller  is  salesman  for  Call-Bulletin, 
San  Francisco.    Filed  Feb.  17. 

WAMS  Wilmington,  Del.— Wilmington  Tri-State 
Bcstg.  Co.  seeks  assignment  of  license  to  Rollins 
Bcstg.  Inc.  for  $5,000  and  assumption  of  liabili- 
ties totaling  $105,000.  Rollins  operates  WRAD 
Radford,  Va.;  WJWL  Georgetown,  Del.;  WNJR 
Newark,  N.  J.;  WRAP  Norfolk,  Va.  and  is  per- 
mittee for  WHRN  Dover,  Del.  Rollins  proposes 
to  dismiss  its  bid  for  new  am  station  in  Wil- 
mington. Filed  Feb.  15. 

WDAK-TV  Columbus,  Ga. — Martin  Theatres  of 
Ga.  Inc.  and  Radio  Columbus  Inc.  (Ala.  Corp.) 
d/b  as  Tv  Columbus  seeks  assignment  of  CP  for 
uhf  ch.  28  to  Martin  Theatres  of  Ga.  Inc.  and 
Radio  Columbus  Inc.  (Ga.  Corp.)  d/b  as  Tv 
Columbus.  No  consideration  involved.  Filed 
Feb.  15. 

KILA  Hilo,  Hawaii — John  D.  Keating  &  J. 
EIroy  McCaw  d/b  as  The  Island  Bcstg.  Co.  seeks 
voluntary  assignment  of  license  to  James  Emile 
Jaeger  for  $25,000.  Mr.  Jaeger  is  KILA  station 
manager.   Filed  Feb.  16. 

WCIL  Carbondale,  111.— Paul  F.  McRoy  &  Ann 
E.  Searing,  Individually  and  as  executrix  of  the 
estate  of  John  E.  Searing  (%),  deceased,  d/b 
as  Southern  111.  Bcstg.  seeks  assignment  of  li- 
cense to  Paul  F.  McRoy  (Y3)  and  Ann  E.  Searing 
(%),  d/b  as  Southern  111.  Bcstg.  through  court 
order  transferring  J.  H.  Searing's  Y3  interest 
to  Ann  E.  Searing.   Filed  Feb.  15. 
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KJEF  Jennings,  La. — Jennings  Bcstg.  Cc 

voluntary  transfer  of  control  to  Clovis  L.: 
through  purchase  of  75%  interest  from  B 
J.  Thomas  (50%)  and  B.  Hillman  Bai 
(25%)  for  $14,203.  Mr.  Bailey  will  now  ' 
owner.  Filed  Feb.  15. 

KCNI  Broken  Bow,  Neb.— Custer  Countj 
Co.  seek  voluntary  transfer  of  control 
Crawford    through   purchase    of   9.3%  i 
from  Clyde  R.  Lash  for  $3,000.    Mr.  Cr! 
will  now  own  53.48%.   Filed  Feb.  15.  I 

KTJS  Hobart,  Okla. — T.  J.  Shriner  seek 
tary  assignment  of  license  to  Alfred  Ray 
for  $16,500.  Mr.  Fuchs  is  city  engineer  an 
ager  of  utilities  for  Floydada,  Tex.  Filed  1 

KEXX  San  Antonio,  Tex. — Manuel  I 
seeks  voluntary  assignment  to  Leal  Bcs 
No  consideration  involved  as  Mr.  Leal  I 
owner  of  newly  formed  company.  Filed  I 

WKTY  La  Crosse,  Wis.— La  Crosse  Bcs 
seeks  assignment  of  license  to  Lee  &  Ass 
Inc.  for  $90,000.  Principals  include  Pre 
Treasurer  Herbert  H.  Lee  (90%),  form 
partner  KDHL  Fairbault,  Minn.,  and  h 
Elaine  F.  Lee  (10%).   Filed  Feb.  17. 
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Hearing  Cases 


INITIAL  DECISION 


Charleston,  S.  C. — New  Tv,  vhf  ch.  i&M 

hearing  examiner  Charles  J.  Frederick 
initial   decision   looking   toward  grant 
application   of   Southern.  Bcstg.   Co.,  fo 
struction  permit  for  new  tv  station  in  C 
ton,  S.  C,  on  ch.  2.  Action  Feb.  23. 


Of  > 


OTHER  ACTIONS 
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March  1,  1954 


Fresno,    Calif. — Vhf    ch.    12  proceedir 

order,  the  Commission  (1)  granted  reo. 
KARM   for    deletion   of   issue  concern 
financial  qualification  from  the  order  d&sV 
for  hearing  its  application  and  that  ol 
fornia  Inland   Bcstg.   Co.   for   new  tv  I"  , 
in  Fresno,  Calif.,  on  ch.  12;  (2)  denied  II  »' 
request  to  enlarge  issues  to  include  ai 
as  to  the  financial  qualifications  of  both 
cants;  and  (3)  gave  examiner  authority 
large  the  issues  to  permit  inquiry  into  tl 
quacy  of  funds  available  to  the  applicar 
tion  Feb.  24. 

Daytona  Beach,  Fla. — Vhf  ch.  2  proc 
FCC  designated  for  hearing  in  Washing)  IM 
March  2  the  competitive  applications  of 
Journal  Corp.  and  Telrad  Inc.  for  new 
tions  on  vhf  ch.  2.    Action  Feb.  24. 

WLOI  La  Porte,  Ind.— By  order,  the  C 
sion  granted  Jan.  4,  petition  of  WLOl  La 
Ind.,  and  vacated  Show  Cause  Order  of  t 
directed  against  that  company  for  faii 
file  annual  ownership  report,  and  ca' 
hearing  in  this  proceeding.  Action  Feb. 

Multiple  Ownership^— Westinghouse  Bcf 
By  order,  the  Commission  denied  that  J 
of  petition  filed  Feb.  16,  by  Westinghouse 
Co.  which  sought  reconsideration  of  C 
sion's  multiple  ownership  rules  adopted  I 
and  reconsideration  of  the  Commission's 
pretation  thereof  in  a  letter  to  Westir. 
dated   Feb.   10,   regarding  applicability 
rules  to  the  petitioner.  The  petitioner  is  "j 
a  reasonable  period  of  time  before  be; 
quired  to  achieve  compliance  with  the 
question,  the  duration  of  such  period  to 
termined  by  subsequent  Commission  ac] 
appropriate  request  by  the  petitioner." 
Sterling  issued  a  concurring  statement. 
Feb.  19. 

Endicott,  Binghamton,  N.  Y. — Uhf  ch. 
ceeding.  FCC  announced  its  memorandur 
ion  and  order,  adopted  Feb.  24,  granting 
tion  filed  Dec.  17,  by  Ottaway  Stations 
the  extent  of  clarifying  issues  with  resi 
Sect.  307(b)  in  the  proceeding  involving  £ 
tions  of  Ottaway  and  Southern  Tier  Radi 
ice  Inc.  for  new  tv  station  on  ch.  40  in  E 
and  Binghamton,   N.   Y.,  respectively. 
Feb.  24. 

Providence,  R.  I. — The  Commission  anr- 
its  memorandum  opinion  and  order  of  1\ 
denying  petition  filed  Nov.   12,  by  ch.. 
Rhode  Island  Inc.,  Providence,  R.  I.,  to 
the  hearing  procedure  and   amend  the 
mission's   memorandum   opinion  and  or 
Oct.  28,  designating  issues  and  specifyi 
procedure  in  hearing  involving  ch.  16's 
to  the  grant  to  Cherry  &  Webb  Bcstg. 
new  tv  station  (ch.  12)  in  Providence  an 
granted  Cherry  &  Webb  request  of  Dec 
withdraw    its    request   to    enlarge  the 
Action  Feb.  19. 

Spartanburg,  S.  C. — FCC  by  memorandui  — 
ion  and  order,  dismissed  protest  filed  Fe^ 
Sterling  Telecasting  Co.,  permittee  of  . 
tion  WSCV  (ch.  17),  Spartanburg,  to  Com 
grant  on  Jan.  27,  of  STA  to  WORD-TV 
terim  operation  on  ch.  7  with  transmifP"! 
Paris  Mountain.    Action  Feb.  18. 

Charleston,  S.  C. — Vhf  ch.  2  proceedinf 
Comr.  E.  M.  Webster  granted  petition  of  C 
ton  Bcstg.  Co.  to  dismiss  without  prejut 
bid  for  new  tv  station  on  vhf  ch.  2  and  r 
in  hearing  application  of  Southern  Bcs 
Action  Feb.  24. 

Tv  City  Priority  List  Abolished— FC 
nounced  since  the  processing  of  non-com) 
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U.  S.  TELEVISION  OWNERSHIP  BY  COUNTIES 

AS  OF  NOV.  1,  1953 

(Released  by  CBS  Television  Research  Depi.;  Compiled  by  A.  C.  Nielsen  Co.) 
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'HE  following  pages  B*T  presents  in 
nationwide,  county-by-county  sur- 
it  television  homes  conducted  by  the 
(Nielsen  Co.  for  CBS  Television  [B»T, 
15].  The  study  shows  the  staggering 
Jse  in  all  facets  of  television  during 
x  months  from  May  to  November 
and  follows  CBS-TV's  first  county-by- 
|  report  on  tv  ownership  last  May  1 . 
CBS-TV-Nielsen  undertaking,  based 
actual  sample  of  100,000  families  in 
000  U.  S.  counties  and  said  by  CBS- 
p  be  the  largest  in  tv  history,  shows 
s  of  Nov.  1,  1953,  end  of  the  survey, 
of  the  nation's  families — 27,506,500 
f  47,191,500 — owned  video  sets.  A 
bf  1,774,690  uhf  homes  was  reported, 
cipring  this  six-month  period  the  num- 
jf  tv  markets  doubled,  tv  counties  had 
tsed  by  nearly  50%  and  the  number  of 
ij^ad  increased  by  almost  four  million, 
evision  ownership  by  state  ranged  from 
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a  high  of  89%  in  Rhode  Island  to  a  low 
of  5%  in  Montana.  Highest  penetration  by 
geographical  area  was  the  Middle  Atlantic 
States  (New  York,  New  Jersey,  Pennsyl- 
vania) with  78%  and  lowest  was  the  Moun- 
tain States  (Arizona,  Colorado,  Idaho,  Mon- 
tana, Nevada)  with  32%.  New  York  State 
had  the  highest  set  ownership  with  3,612,- 
620,  California  had  2,809,460  and  Pennsyl- 
vania 2,276,640.  Topping  the  million  mark 
were  Ohio,  Illinois,  Michigan,  Massachu- 
setts, New  Jersey  and  Texas. 

The  following  definitions  and  symbols 
apply  in  the  tables: 

Total  families:  Sales  Management  estimates 
of  total  families  in  each  county  as  of  Nov.  1, 
1953. 

Tv  families:  Number  of  families  with  tv 
sets  (vhf,  uhf  or  both)  in  each  county  on  Nov. 
1,  1953,  as  determined  by  this  survey.  These 
figures  are  reported  individually  by  county  only 
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total 

824,700 

280,470 
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42,440  5% 

ARIZONA 

TV  counties 

total  families 

TV  families 

UHF  families 

Maricopa 

119,400 

79,870 

67% 

Pima 

54,500 

16,730 

31 

Pinal 

13,300 

6,240 

47 

Yuma 

9,000 

3,110 

35 

TV  counties 

196,200 

105,950 

54% 

other  counties. 

56,900 

1,620 

3% 

total 

253,100 

107,570 

43% 

ARKANSAS 

TV  counties 

total  families 

TV  families 

UHF  families 

^Arkansas 

6,800 

1,360 

20% 

680  10% 

tAshley 

6,700 

1,140 

17 

+Chicot 

6,100 

1,040 

17 

tClay 

7,400 

1,920 

26 

tConway 

4,400 

480 

11 
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Craighead 

13,900 

8,260 

59 

Crittenden 

12,700 

6,610 

52 

+Cross 

6,300 

2,270 

36 

+Faulkner 

6,700 

730 

11 
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+Fulton 

2,600 

960 

37 

+Greene 

8,000 

2,020 

25 

^Independence  6,400 

1,540 

24 

^Jackson  - 

7,000 

1,710 

24 

+Lawrence 

5,700 

2,090 

37 

tLee 

6,200 

1,920 

31 

tLittle  River 

2,700 

1,030 

38 

+Lonoke 

7,200 

1,440 

20 

780  10 

tMiller 

10,400 

3,890 

37 

Mississippi 

21,400 

14,010 

65 

tMonroe 

5,100 

1,120 

22 

Phillips 

12,900 

4,770 

37 

tPoinsett 

10,000 

3,600 

36 

tPrairie 

3,600 

720 

20 

360  10 

Pulaski 

63,400 

10,570 

17 

10,570  17 

tRandolph 

4,300 

1,590 

37 

if  10%  or  more  of  all  families  in  a  county 
report  tv  sets. 

Uhf  families:  Number  of  families  with  tv 
sets  equipped  to  receive  a  uhf  signal.  These 
figures  are  reported  only  if  10%  or  more  of  all 
families  in  a  county  report  uhf  sets. 

Tv  counties:  Counties  with  at  least  10% 
set-owning  families. 

Other  counties:  Counties  with  less  than  10% 
tv  ownership,  reported  for  each  state  as  a 
group. 

t  Indicates  a  county  which  is  part  of  a 
Nielsen  cluster;  i.e.,  a  group  of  two  or  more 
adjacent  counties  used  as  a  sampling  unit.  Per- 
centage of  tv  ownership  for  cluster  is  applied 
to  each  county  in  the  cluster. 

*  Indicates  a  tv  county  with  some  uhf  but 
less  than  10%  of  all  families,  and  hence  uhf 
ownership  is  not  reported  separately,  although 
uhf  families  for  such  a  county  are  reported  in 
state  totals.  Thus,  state  total  of  uhf  families 
may  exceed  the  sum  of  individually  reported 
counties. 

LT:  Indicates  less  than  1%. 
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total 

535,500 

102,020 
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CALIFORNIA 

TV  counties     total  families 

TV  families 

UHF  families 

Alameda 

276,900 

202,750 

73% 

tAlpine 
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40 

38 

tAmador 

3,000 

1,020 

34 

Butte 

24,100 

4,770 

20 

^Calaveras 
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1,190 

34 

+Colusa 
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960 

24 

Contra  Costa 

103,700 

63,530 

61 
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34 

Fresno 

93,200 

45,460 

49 
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8,830 

39 

3,960 

18 

tMono 

700 

270 

38 

Monterey 

49,100 

20,250 

41 

Napa 

15,700 

7,190 

46 

tNcvada 

7,000 

l,a30 

26 

Orange 

90,400 

71,660 

79 

Placer 

14,400 

5,660 

39 

• 

tPlumas 

4,700 

1,220 

26 

Riverside 

68,400 

39,580 

58 

Sacramento 

105,100 

51,270 

49 

15,280 

15 

+San  Benito 

4,800 

1,920 

40 

860 

18 

San  Bernardino 

107,900 

74,780 

69 

« 

• 

San  Diego 

237,000 

172,220 

73 

San  Francisco 

287,800 

191,990 

67 
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San  Joaquin  69,100 
San  Luis  Obispo  24,300 


40,080  58 
7,550  31 


San  Mateo 
Santa  Barbara 
Santa  Clara 
Santa  Cruz 
tSierra 


92,600 
35,800 
107,000 
26,500 
500 


78,050  84 

16,960  47 

79,330  74 

7,890  30 

130  26, 


Solano 
Sonoma 
Stanislaus 
tSutter 
tTehama 


40,300 
39,900 
44,900 
9,100 
6,900 


28,570  71 

18,370  46 

17,540  39 

2,620  29 

1,240  18 


+Trinity 

Tulare 
tTuoIumne 

Ventura 

Yolo 


1,900 
46,500 

4,600 
40,300 
14,200 


340  18 

13,870  30 

1,750  38% 

31,300  78 

6,000  42 


2,920  21% 


tYuba 

TV  counties 

other  counties 

total 


3,500  2,470  29 

3,974,700  2,807,970  71%  108,540  3% 

54,800  1,670  3% 

'4,029,500  2,809,640  70%    108,540  3% 


COLORADO 


TV  counties     total  families 


TV  families       UHF  families 


Adams 

Arapahoe 

Boulder 

tChaffee 

tClear  Creek 


13,900 
19,300 
16,700 
2,300 
1,200 


10,810  78% 

11,050  57 

'  7,350  44 

280  12 

170  14 


tCrowley 
tCuster 
Denver 
tDouglas 
tEagle 


1,400 
600 
157,500 
1,200 
1,100 


360  26 

70  12 

97,220  62 

140  12 

160  15 


tElbert 
El  Paso 
tFremont 
tGilpin 
tGrand 


1,000 
29,700 
5,700 
200 
1,000 


120  12 

9,900  33 

700  12 

30  15 

150  15 


tjackson 
Jefferson 

+Lake 
Larimer 

tLincoln 


700 
22,000 

1,800 
15,100 

1,900 


110  15 

15,990  73 

220  12 

7,920  52 

240  13 


tLogan 

tMorgan 

tOtero 

tPark 

tPhillips 


5,100 
5,400 
8,100 
400 
1,500 


1,280  25 

1,280  24 

2,110  26 

50  12 

380  25 


Pueblo 
tSedgwick 
tSummit 
tTeller 
tWashington 


29,200 
1,500 
400 
600 
2,400 


14,050  48 

380  25 

60  15 

70  12 

600  25 


Weld 
tYuma 

TV  counties 

other  counties 


20,300 
3,500 

372,700 

83,400 

456,100 


10,910  54 
880  25 


195,040  52% 

1,750  2% 


CONNECTICVT 


TV  counties     total  families 


196,790  43% 


TV  families       UHF  families 


Fairfield 
Hartford 
Litchfield 
Middlesex 
New  Haven 


160,200 
169,600 
31,500 
20,500 
170,200 


119,990  75% 

124,110  73 

22,670  72% 

16,820  82 

148,310  87 


36,990  22% 


2,220  11% 


New  London 


45,400 


26,140  58 


FLORIDA 


TV  counties 

total  families 

TV  families 

UHF  families 

Alachua 

16,200 

3,600 

22% 

tBaker 

1,300 

790 

61 

Bay 

15,900 

1,710 

11 

^Bradford 

3,300 

2,010 

61 

tBrevard 

8,500 

1,110 

13 

Broward 

36.500 

26,310 

72 

13,750 

37% 

tCharlotte 

1,500 

180 

12 

tCitrus 

1,600 

260 

16 

tClay 

4,300 

1,890 

44 

tCollier 

2,300 

280 

1-2 

"^Columbia 

5,000 

1,010 

20 

Dade 

200,100 

130,330 

65 

• 

* 

tDixie 

700 

110 

16 

Duval 

99,300 

60,720 

61 

Escambia 

35,700 

7,950. 

22 

* 

* 

tFlagler 

1.000 

110 

11 

tGilchrist 

600 

120 

20 

tGlades 

600 

60 

10 

* 

• 

"•"Hamilton 

2.200 

530 

24 

tHendry 

1,700 

200 

12 

"♦"Hernando 

1.900 

300 

16 

"♦Highlands 

4,800 

480 

10 

• 

• 

Hillsborough 

85,200 

28,380 

33% 

27,530 

32% 

"♦Indian  River 

4.200 

420 

10 

* 

• 

tjefferson 

2,600 

620 

24 

"♦Lafayette 

600 

120 

20 

Lake 

12,300 

3,360 

27 

tLee 

8,800 

1,060 

12 

"♦"Levy 

2,900 

450 

16 

"♦"Madison 

3,400 

770 

23 

Manatee 

12,500 

3,970 

32 

3,970 

32 

Marion 

12,000 

2,940 

25 

tMartin 

2,800 

280 

10 

* 

• 

"♦"Monroe 

10,000 

1,220 

12 

tNassau 

3,600 

2,200 

61 

"♦Okaloosa 

8,000 

810 

10 

• 

• 

"♦Okeechobee 

900 

90 

10 

• 

• 

Orange 

43,600 

4,730 

11 

"♦Osceola 

4,200 

590 

14 

Palm  Beach 

42,700 

9,790 

23 

• 

• 

"♦Pasco 

7,300 

1,080 

15 

780 

11 

Pinellas 

70,800 

10,270 

15 

10,270 

15 

"♦"Putnam 

7,500 

3,300 

44 

tSt.  Johns 

8,000 

3,530 

44 

"♦St.  Lucie 

7,100 

790 

11 

• 

• 

"♦Santa  Rosa 

5,000 

550 

11 

• 

• 

"♦Seminole 

8,500 

1,190 

14 

"♦Sumter 

3,200 

480 

15 

350 

11 

"♦Suwannee 

4,400 

880 

20 

tTay'°r  

2  900 

700 

24 

"♦Union 

1,100 

670 

61 

tVolusia 

27,700 

3  030 

11 

tWalton 

4,000 

440 

11 

• 

• 

TV  counties 

862,800 

328,770 

38% 

80,340 

9% 

other  counties 

106,000 

8,580 

8% 

3,970 

4% 

total 

968,800 

337J$50 

35% 

84,310 

9% 

GEORGIA 


TV  counties     total  families 


TV  families       UHF  families 


tAppling 

"♦Atkinson 

"♦Bacon 

^Baldwin 

tBanks 


3,300 
1,700 
2,200 
5,100 
1,500 


430  13% 

270  16 

770  35 

1,410  28 

540  36 


"♦Barrow 
"♦Bartow 
tBen  Hill 
"♦Berrien 
Bibb 


3,700 
7,300 
4,100 
3,300 
35,500 


1,520  41 

4,600  63 

670  16 

540  16 

11,950  34 


6,820  19% 


Tolland 
Windham 

13,200 
19,700 

7,930 
13,240 

60 
67 

•  • 

"♦Bleckley 
"♦Brantley 

2,300 
1,500 

600 
200 

26 
13 

TV  counties 

630,300 

479,210 

76% 

43,970  7% 

"♦Brooks 

4.100 

780 

19 

1  Butts 
tCamden 
tCarroll 
"♦Catoosa 

2,300 
2,100 
9,300 
4,300 

1,630 
950 
4,860 
2,620 

71 
45 
52% 
61 

• 

• 

total 

630,300 

479J10 

76% 

43,970  7% 

DELAWARE 

tCharlton 

1,100 

500 

45 

Chatham 

47,200 

7,790 

17 

TV  counties 

total  families 

TV  families 

UHF  families 

tChattahoochee 

1,500 

240 

16 

150 

10% 

Kent  1 

12,800 

9,950 

78% 

♦Chattooga 

5,700 

2,310 

41 

New  Castle 

68,300 

53,230 

78 

tCherokee 

5,500 

2,190 

40 

Sussex 

20,500 

11,930 

58 

tClarke 

tClay 

TClayton 

10.600 
1,300 
7,400 

4,000 

38 

TV  counties 

101,600 

75,110 

74% 

290 
S.400 

22 
73 

• 

• 

total 

101.600 

75,110 

74% 

tClinch 
Cobb 
tCoffcc 

1,500 
19,500 
5,800 

530 
13,780 
1,010 

35 
71 
17 

DISTRICT  OF  COLUMBIA 

t  Columbia 
tCowcta 

2.300 
7,600 

480 
5,500 

21 
72 

TV  counties 

total  families 

TV  families 

UHF  families 

tCrawford 

1.100 

350 

32 

• 

• 

D.C. 

246,900 

197,710 

80% 

tCrisp 
tDadc 
"♦Dawson 

4,900 
1,700 
600 

1,470 
680 
230 

30 
40 
39 

• 

• 

TV  counties 

246,900 

197,710 

80% 

total 

246,900 

197,710 

80% 

De  Kalb 

45,900 

36.240 

79 

tDodge 

4,300 

1,120 

26            j  ' 

"♦Dooly 

3,400 

1,020 

30 

tDouglas 

3,200 

1,660 

52 

"♦Echols 

500 

180 

35 

tElbert 

4,800 

1,680 

35           !  1 

i 

tFannin 

3,800 

1,220 

32  i 

tFayette 

1,900 

1,390 

73            j.  , 

Floyd 

17,500 

9,040 

52  ! 

tForsyth 

2,900 

1,130 

39  » 

tFranklin 

3,600 

1,300 

36            ii  1 

Fulton 

144,600 

107,930 

75  0 

tGilmer 

2,500 

980 

39 

tGIascock 

600 

130 

21 

tGlynn 

8,900 

4,000 

45            ii  4 

tGordon 

5,000 

3,050 

|  , 

tGreene 

3,200 

1,240 

39 

tGwinnett 

8,900 

3,640 

41            L  , 

tHabersham 

4,400 

1,410 

32            I  - 

Hall 

11,200 

6,840 

61                 '=  ! 

tHancock 

2,400 

650 

"                 i  « 

tHaralson 

3,900 

2,460 

63            [j  0 

tHarris 

2,800 

1,320 

47 

tHart 

3,600 

1,300 

36  * 

tHeard-* 

1,400 

730 

52 

tHenry 

3,900 

2,730 

70  1 

Houston 

7,000 

2,500 

36  1,5 

tlrwin 

2,600 

420 

16            «  « 

tjackson 

4,800 

1,970 

41 

tjasper 

1,600 

590 

37 

tjeff  Davis 

2,400 

380 

16            r  - 

tjefferson 

4,600 

910 

20 

tjohnson 

2,600 

420 

16 

t J ones 

1,600 

430 

27 

tLamar 

2,500 

1,780 

71      I;  , 

tLanier 

1,300 

250 

19            r  " 

tLaurens 

7,700 

2,050 

27% 

tLee 

1,300 

390 

30  : 

tLincoln 

1,200 

470 

39            !  1 

tLong 

900 

120 

13 

tLowndes 

11,700 

2,180 

19         \  2 

tLumpkin 

1,500 

590 

39            f  " 

tMcDuffie 

3,100 

650 

21 

+Macon 

3,400 

1,050 

31 

tMadison 

3,000 

1,080 

36 

tMarion 

1,400 

310 

22            I  I 

tMeriwether 

5,200 

3,800 

73             ,  ' 

tMonroe 

2,600 

1,850 

7j             ll  * 

tMorgan 

2,900 

1,070 

1.  M 

tMurray 

2,600 

1,590 

tMuscogee 

35,100 

5,600 

16         3,61  1 

tNewton 

5,300 

3,740 

71      '  f 

tOconee 

1,600 

590 

37 

tOglethorpe 

2,300 

900 

39 

tPauIding 

3,000 

1,890 

tPeach 

3,100 

990 

32  I 

tPickens 

2,300 

900 

39 

tPierce 

2,600 

340 

13  [ 

tPike  ' 

1,800 

130 

tPolk 

8,200 

5,210 

64 

tPulaski , 

2,200 

570 

26 

tPutnam 

1,600 

430 

27 

tQuitman 

800 

180 

22  , 

tRabun 

1,700 

540 

32 

♦Randolph 

3,300 

750 

23 

Richmond 

40,600 

6,330 

16 

tRockdale 

2,200 

1,540 

ill 

70 

tSchley 

700 

150 

22  S 

tSpalding 

8,900 

6,230 

70 

tStephens 

4,700 

1,500 

32  , 

tStewart 

2,200 

480 

22 

1 

 |f> 

tSumter 

6,500 

1,970 

30 

tTalbot 

1,800 

850 

47 

tTaliaferro 

800 

310 

39  L 

"♦Taylor 

2,300 

740 

32  L 

•tTelfair 

3,100 

500 

16 

tTerreU 

3,400 

1,020 

30 

tTift 

6,200 

1,060 

17 

tTowns 

900 

290 

32  1 

Troup 

14,100 

7,640 

54 

tTurner 

2,600 

470 

18 

"♦Twiggs 

1,700 

270 



16 

tfjnion 

1,700 

540 

32 

t  Upson 

6,600 

3,140 

48 

Walker 

11,200 

4,800 

43  i, 

tWalton 

5,200 

3,640 

70 

tWare 

8,300 

2,870 

35 

tWarren 

2,100 

440 

21  (, 

tWashington 

5,100 

860 

tWayne 

3,600 

440 

12  , 

tWebster 

800 

.180 

22.  *■ 

tWheeler 

1,300 

210 

16% 

tWhite 

1,400 

450 

32 

t  Whitfield 

10,100 

6,190 

61 

tWilcox 

2,500 

650 

26 

tWilkes 

3,100 

1.210 

39  » 

tWilkinson 

2,400 

380 

16  |i 

tWorth 

4,500 

810 

18 

TV  counties 

845,000 

384,400 

45%  14,72(1 

other  counties 
total 


110,500 
955,500 


5,320  S% 


389,720    41%  14,72(1 


10 

\oitnties 

total  families 

TV  families      UHF  families 

24,700 

9,010 

36% 

lock 

12,700 

1,440 

11 

j ■ Lake 

1,700 

190 

11 

e 

600 

70 

11 

jier 

4,500 

1,850 

41 

Mary 

1,600 

660 

41 

yon 

17,100 

3,050 

18 

bou 

2,100 

230 

11 

rwater 

2,200 

330 

15 

ore 

2,300 

370 

16 

jklin 

2,600- 

290 

11 

t 

2,500 

270 

11 

tenai 

8,200 

3,300 

40 

ida 

1,000 

110 

11 

yhee 

1,700 

290 

17 

lette 

3,900 

390 

10 

rer 

800 

90 

11 

ishone 

7,100 

1,020 

14 

ihington 

2,700 

290 

jj 

counties 

100,000 

23,250 

23% 

r  counties 

80,100 

1,570 

2% 

I  ■ 

180,100 

24,820 

14% 

.INOIS 


counties     total  families 


TV  families      UHF  families 


ams 

ander 
nd 
one 
own 


22,000 
7,000 
4,700 
5,400 
2,300 


6,370  29% 

1,210  17 

2,540  54 

2,050  38 

620  27 


reau 

lhoun 

rroll 

ss 

ampaign 


12,200 
1,700 
6,400 
4,700 

31,200 


4,950  41 

900  53 

4,860  76 

1,690  36 

4,460  14. 


ristian 
irk 

>y 

inton 
•les 


12,800 
5,700 
5,600 
6,900 

13,500 


3,690  29 

2,000  35 

1,010  18% 

3,790  55 

3,330  25 


pok 

awford 
mberland 
j:Kalb 
•Witt 


1,465,800 
7,400 
3,300 
13,000 
5,600 


1,208,970  82 

2,580  35 

1,160  35 

7,320  56 

590  11 


ouglas 
i  Page 
pgar 
dwards 
ffingham 


5,400 
53,000 
8,000 
3,000 
6,700 


1,400  26 

44,930  85 

2,060  26 

570  19 

2,616  39 


rundy 

[ancock 

[enderson 

[enry 

roquois 


ayette 
ord 

ranklin 

ulton 

reene 


7,400 
5,200 
16,500 
14,900 
6,200 


2,950  40 

1,660  32 

3,900  24 

5,180  35 

3,240  52 


6,300 
8,700 
2,700 
15,600 
10,400 


3,930  62 

3,720  43 

1,160  43 

11,440  73 

3,400  33 


12,100 
3,900 

12,000 
4,800 
6,800 


4.500  37 

1,370  35 

3,900  33 

2,540  53 

2,720  40 


47:000 
20,100 
3,900 
18,200 
57,100 


36,730  78 

14,370  71 

2,420  62 

12,440  68 

48,130  84 


32,000 
6,700 
10,100 
11,400 
8,600 


8,190  26 

1,230  18 

4,870  48 

2,400  21 

1,930  22 


■  McDonough 
McHenry 
McLean 
Macon 
Macoupin 


9,400 
17,400 
24,500 
34,200 
14,700 


2,480  26 

11,160  64 

5,390  22 

9,720  28 

6,750  46 


60,900 
13,300 
4,200 
5,200 
3,100 


45,000  74 

5,870  44 

670  16 

1,140  22 

680  22 


5,500 
4,200 
11.000 
10,100 
4,200 


3,470  63 

2,600  62 

3,760  34 

3,640  36' 

840  20 


■tOgle 
Peoria 
tPerry 
tPiatt 
tPike 


11,000 
56,700 
7,000 
4,400 
7,300 


710  15% 


2,060  16 


1,100  15% 


2,460  17 


950  14 


1,930  22 


4,080  17 
7,680  22 


7,810  13 

•  • 

460  11 

1,140  22 

680  22 


500  12 


4,160  38 

25,030  44 

2,590  37% 

440  10 

2,480  34 


20,310  36 


tPulaski 

4,400 

750 

17 

tPutnam 

1,300 

210 

16 

140 

11% 

Randolph 

8,800 

5,430 

62 

1,040 

12 

tRichland 

5,800 

1,100 

19 

• 

* 

Rock  Island 

43,700 

34,900 

80 

- 

St.  Clair 

67,200 

50,650 

75 

13,530 

20 

Saline 

11,000 

1,980 

18 

* 

* 

Sangamon 

44,300 

8,090 

18 

7,110 

16 

tSchuyler 

3,300 

890 

27 

tScott 

2,400 

820 

34 

tShelby 

8,000 

1,580 

20 

1,390 

17 

tStark 

2,800  ' 

1,120 

40 

* 

* 

tStephenson 

13,600 

5,400 

40 

1,960 

14 

Tazewell 

26,100 

13,520 

52 

12,880 

49 

tUnion  - 

5,600 

950 

17 

Vermilion 

28,100 

5,610 

20 

tWabash 

4,800 

910 

19 

* 

* 

tWarren 

7,200 

4,530 

63 

^Washington 

4,700 

2,540 

54 

710 

15 

tWayne 

6,700 

1,220 

18 

tWhiteside 

16,300 

12,500 

77 

Will 

42,300 

33,670 

80 

Williamson 

16,300 

3,820 

23 

*" 

* 

Winnebago 

52,300 

25,890 

50 

21,870 

42 

tWoodford 

6,800 

1,080 

16 

700 

11 

TV  counties 

2,804,000 

1,861,010 

66% 

122,700 

~4% 

other  counties 

24,700 

1,380 

6% 

total 

2,828,700 

7,862,390 

66% 

122,100 

4% 

f  MDI  ANA 

TV  'counties 

total  families 

TV  fat 

lilies 

UHF  families 

tAdams 

6,800 

1,700 

25% 

750 

11% 

Allen 

61,500 

13,870 

23 

Bartholomew 

14,200 

10,220 

72 

tBenton 

3,500 

2,280 

65 

tBlackford 

4,500 

1,130 

25 

500 

11 

tBoone 

8,300 

5,810 

70 

tBrown 

1,500 

830 

55 

tCarroll 

5,400 

2,970 

55 

590 

11 

Cass 

12,100 

5,760 

48 

Clark 

17,000 

12,930 

76 

3,010 

18 

tClay 

8,100 

2^40 

34 

tClinton 

10,000 

6,960 

70 

tCrawford 

2,800 

1,180 

42 

tDaviess 

8,300 

4,770 

57 

tDearborn 

8,000 

4,640 

58 

tDecatur 

5,700 

3,360 

59 

tDeKalb 

8,600 

2,680 

31 

Delaware 

30,700 

21,830 

71 

8,240 

27 

tDubois 

6,900 

2,350 

34% 

• 

• 

tElkhart 

28,500 

13,610 

48 

6  760 

tFayette 

7,600 

3,860 

51 

Floyd 

15,000 

13,050 

87 

2,040 

14 

^Fountain 

6,100 

2,380 

39 

tFranklin 

4,500 

2,300 

51 

tFulton 

5,500 

2,970 

54 

2,040 

37 

tGibson 

10,000 

2,720 

27 

1,610 

16 

Grant 

20,200 

12,460 

62 

tGreene 

9,300 

4,620 

50 

^Hamilton 

9,600 

6,700 

70 

tHancock 

7,100 

4,970 

70 

• 

« 

tHarrison 

5,300 

2,240 

42 

tHendricks 

8,200 

6,560 

80 

Henry 

14,500 

8,750 

60 

• 

Howard 

18,300 

12,090 

66 

^Huntington 

10,400 

1,250 

12 

• 

• 

tjackson 

9,000 

4,990 

55 

tjasper 

5,3*00 

3,440 

65 

tjay 

7,700 

1,910 

25 

810 

n 

tjefferson 

6,400 

3,760 

59 

tjennings 

4,100 

2,420 

59 

tjohnson 

8,700 

6,950 

80 

Knox 

14,100 

9,120 

65 

Kosciusko 

11,100 

5,560 

50 

1,610 

15 

tLaGrange 

4,500 

2,160 

48 

1,080 

24 

Lake 

116,800 

111,910 

96 

* 

• 

•IXaPorte 

25,000 

19,740 

79 

• 

• 

Lawrence 

10,800 

6,160 

57 

Madison 

35,300 

28,560 

81 

4,920 

14 

Marion 

188,800 

156,590 

83 

tMarshall 

9,700 

5,170 

53 

3,640 

37 

tMartin 

3,300 

1,620 

49 

tMiami 

9,400 

2,730 

29 

Monroe 

14,300 

8,310 

58 

Montgomery 

9,800 

7,190 

73 

• 

• 

tMorgan 

7,900 

6,320 

80 

tNewton 

3,600 

2,340 

65 

tNoble 

8,200 

3,980 

49 

1*570 

19 

tOhio 

1,300 

770 

59 

tOrange' 

5,200 

2,180 

42 

tOwen 

3,800 

1,860 

49 

tParke 

4,900 

1,910 

39 

• 

* 

tPerry 

5,200 

2,180 

42 

tPike 

4,600 

2,670 

58 

Porter 

13,200 

10,830 

82 

tPosey 

6,200 

1,670 

27 

990 

16 

tPulaski 

3,900 

2,150 

55 

430 

11 

+Putnam 

6,900 

2,280 

33 

tRandolph 

9,200 

5,980 

65 

* 

* 

tRipley 

6,000 

3,540 

59 

tRush 

6,200 

3,680 

59 

St.  Joseph 

67,600 

39,250 

58 

27,870 

41 

tScott 

4,000 

2,320 

58 

tShelby 

9,600 

6,640 

69 

tSpencer 

4,600 

1,560 

34% 

tStarke 

5,100 

4,030 

79 

• 

• 

tSteuben 

5,700 

1,770 

31 

Sullivan 

7,900 

3,910 

49 

■^Switzerland 

2,200 

1,300 

59 

Tippecanoe 

23,000 

9,170 

40 

5,430 

24% 

tTipton 

4,900 

3,430 

70 

tUnion 

1,900 

970 

51 

Vanderburgh 

54.900 

15,750 

29 

13,860 

25 

tVermillion 

7,200 

2,800 

39 

■  * 

* 

Vigo 

35,800 

24,790 

69 

tWabash 

9,600 

2,760 

29 

tWarren 

2,800 

1,090 

39 

* 

* 

tWarrick 

7,000 

2,340 

33 

* 

• 

tWashington 

5,200 

3,020 

58 

tWayne 

22,300 

14,500 

65 

* 

* 

tWells 

6,500 

780 

12 

t White 

6,100 

3,280 

54 

730 

ii 

tWhitley 

6,400 

3,070 

48 

1,220 

19 

TV  counties 

l,294,'7O0 

799,700 

62% 

97,490 

8% 

total 

1294,700 

799,700 

62% 

97,490 

8% 

IOWA 

TV  counties 

total  families 

TV  families 

UHF  families 

tAdair 

4.0Q0 

1,920 

487« 

tAdams 

2,860 

1,340 

48 

tAllamakee 

4,700 

560 

12 

+Appanoose 

6,300 

1,390 

22 

tAudubon 

3,500 

1,820 

52 

tBenton 

7,200 

2,840 

39 

Black  Hawk 

33,000 

11,680 

35 

tBoone 

8,600 

5,120 

60 

tBremer 

5,800 

1,280 

22 

tBuchanan 

6,100 

2,440 

40 

tBuena  Vista 

7,100 

1,710 

24 

tButler 

5,500 

1,270 

23 

1  Calhoun 

5,400 

1,370 

25 

* 

• 

+Carroll 

6,600 

3,360 

51 

+Cass 

6,300 

3,810 

60- 

tCedar 

5,400 

4,000 

74 

Cerro  Gordo 

14,600 

5  750 

39 

tCherokee 

5,300 

1  220 

23 

tChickasaw 

4,500 

630 

14 

tClarke 

3,100 

620 

20 

tClay 

5,700 

970 

17 

tClayton 

6,800 

tClinton 

15,900 

ii  Gon 

75 

tCrawford 

5,700 

2  960 

52 

tDallas 

7,800 

62 

• 

• 

tpavis 

3,100 

650 

21 

tDecatur 

3,800 

760 

20 

tDelaware 

5,200 

2  810 

54 

Des  Moines 

14,300 

9  620 

vi  /O 

'Dickinson 

4,000 

680 

17 

Dubuque 

20,100 

8,050 

40 

tEmmet 

4,300 

770 

18 

tFayette 

8,500 

1,300 

15 

tFloyd 

6,900 

880 

13 

tFranklin 

5,200 

2,810 

54 

tFremont 

3,700 

2,590 

70 

tGreene 

4,900 

2,890 

59 

tGrundy 

4,400 

2,070 

47 

tGuthrie 

4,600 

2,850 

62 

• 

• 

''Hamilton 

6,400 

4,420 

69 

• 

• 

tHancock 

4,500 

1,540 

34 

• 

• 

'Hardin 

7,500 

5,110 

68 

• 

• 

t  Harrison 

5,800 

3,690 

64 

t  Henry 

5,600 

1,950 

35 

tHoward 

3,900 

550 

14 

* 

• 

'Humboldt 

4.10Q 

980 

24 

• 

• 

tlda 

3,300 

760 

23 

tlowa 

4,900 

1,570 

32 

t  Jackson 

5,700 

4,330 

76 

tjasper 

10,200 

6,050 

59 

tjefferson 

5,100 

1,730 

34 

Johnson 

12,900 

5,460 

42 

tjones 

5,800 

3,160 

54 

1  Keokuk 

5.60O 

1,790 

32 

1  Kossuth 

7,500 

1,430 

19 

Lee 

13,600 

2,160 

16 

Linn 

35,300 

19,670 

56 

1  Louisa 

3,400 

2,520 

74 

i  Lucas 

3,900 

780 

20 

tLyon 

4,300 

1,380 

32 

tMadison 

4,300 

2,410 

56 

• 

• 

'Mahaska 

8,100 

2,250 

28 

1  Marion 

7,700 

4,540 

59 

Marshall 

11,200 

6,320 

56 

1  Mills 

3,700 

2,590 

70 

tMitchell 

4,200 

590 

14 

p 

OQ 


o 


z 

1  Monona 

5,000 

3,150 

63 

M 
H 

1  Monroe 

3,400 

710 

21 

'  Montgomery 

5,300 

3  710 

70 

< 

u 

1  Muscatine 

10,600 

7,880 

74 

M 

1  O'Brien 

6,100 

1,010 

17 

a 

1 0sceola 

3.000 

510 

17 

H 

♦Page 

7.300 

5,130 

70 

♦  Pain  Alto 

4  500 

810 

18 

• 

1  Plymouth 

6,800 

2,180 

32 

o 

1  Pocahontas 

.4,600 

1,100 

24 

* 

* 

z 

Polk 

77,000 

56,140 

73 

• 

• 

Pottawattamie 

21,900 

13,870 

63 

t  Poweshiek 

5,800 

1,620 

28 

♦Ringgold 

3,200 

1,540 

48 

u 

Q 

♦Sac 

5,500 

1,270 

23 

< 
O 

Scott 

32,700 

27,030 

83 

os 

♦Shelby 

4,600 

2,810 

61 

W 

7  500 

2  300 

31 

Story 

13,100 

8,420 

64 

• 

• 

■•Tama 

7,000 

3,300 

47 

♦Taylor 

4,000 

1,920 

48 

1  Union 

5,100 

2,470 

48 

♦  Van  Buren 

3  700 

1  260 

34 

Wapello 

15,400 

2,100 

14 

♦Warren 

5,500 

3,090 

56 

♦Washington 

6,400 

2,040 

32 

'Wayne 

3,900 

750 

19 

Webster 

14  000 

9  210 

66 

1  Winnebago 

4,000 

1,400 

35 

• 

• 

♦Winneshiek 

6,300 

950 

15 

Woodbury 

34,600 

21,380 

62 

1  worm 

3  300 

1  160 

35 

• 

* 

1  Wright 

6,400 

3,440 

54 

TV  counties 

826,700 

399,770 

48% 

3,990 

LT 

total 

026,700 

399,770 

48% 

3,990 

LT 

KANSAS 

TV  counties     total  families 

TV  families 

VHF  families 

tAllen 

6,300 

860 

14% 

■•Anderson 

3,400 

480 

14 

♦  Atchison 

6,800 

3,480 

51 

"•Barber 

2,800 

560 

20 

•Barton 

10,100 

2.850 

28 

"•  Bourbon 

6,800 

1,650 

24 

"•Brown 

5,200 

2,700 

52 

♦Butler 

11,400 

3,340 

29 

3,130 

21% 

"•Chase 

1,400 

250 

18 

"•Chautauqua 

2,400 

380 

16 

•  Cherokee 

8,800 

850 

10 

•Clay 

4,000 

440 

11 

•  Coffey 

3,200 

450 

14 

'I  Comanche 

1,300 

260 

20 

Cowley 

12.400 

2,070 

17 

.. 

Crawford 

15,300 

1,490 

10 

■•Dickinson 

7,100 

680 

10 

•Doniphan 

3,200 

1,660 

52 

1  Douglas 

10.900 

4,920 

•45 

* 

"•Edwards 

20 

tElk 

2,100 

340 

16 

♦Ellsworth 

2,600 

360 

14 

1  Franklin 

6.700 

2.640 

39 

■•Geary 

7,100 

680 

10 

■•Greenwood 

4,400 

700 

16 

♦Harper  - 

3,300 

590 

18 

"•Harvey 

7,000 

2,100 

30 

1,890 

27  * 

t Jackson 

3,700 

1,920 

52 

"1  Jefferson 

3,600 

1,620 

45 

Johnson 

28.100 

25,600 

91 

2,850 

10 

•Kingman 

3,300 

590 

18 

• 

•Kiowa 

1,500 

300 

20 

♦Labette 

10,400 

990 

10% 

Leavenworth 

12,000 

8,340 

70 

■■■* 

♦  Lincoln 

1,800 

250 

14 

"•Linn 

3,600 

1,760 

49 

* 

"•Lyon 

8,800 

1,680 

19 

♦  McPherson 

7,900 

1.480 

19 

•Marion 

5,200 

940 

18 

♦Marshall 

6.000 

840 

14 

•Miami 

6,300 

3.080 

49 

• 

Montgomery 

16,900 

2,900 

17 

1  Morris 

2,600 

260 

10 

•  Nemaha 

4,400 

660 

IS 

•Neosho 

6.800 

1,700 

25 

'(Kage 

4,100 

1,600 

39 

\h 

•Ottawa 

2,400 

340 

14 

•o 

Os 

•Pawnee 

3,000 

600 

20 

>-i 

1  Pottawatomie 

3,800 

570 

15 

•Pratt 

4,100 

840 

20 

Reno 

18,600 

7,110 

38 

• 

♦  Rice 

*  5.300 

1,480 

28 

•Riley 

C  10.100 

1,040 

10 

•Saline 

11.600 

1.630 

14 

Sedgwick 

94.200 

37,270 

40 

35,310 

37% 

• 

Shawnee 

39,000' 

19.7'NP 

51 

o 

•  Stafford 

2.800 

560 

20 

•Sumner 

8.600 

1,580 

18 

• 

• 

0) 

•  Wabaunsee 

2.200 

12(1 

19 

i 

•  Washington 

4.200 

160 

11 

1  Wilson 

4,900 

760 

16 

+Woodson 

2,200 

Wyandotte 

55,400 

41,180 

74 

• 

• 

TV  counties 

DO  l,3vU 

37% 

50,570 

9% 

other  counties 

94,900 

2,950 

3% 

total 

662.409 

212,600 

32%. 

50,570 

8% 

KENTUCKY 

TV  counties 

total  families 

TV  families 

VHF  fan 

Hies 

+Adair 

4,500 

1,640 

36% 

tAllen 

4,000 

1,440 

36 

1  Anderson 

2,600 

1,170 

45 

i  Barren 

8  500 

2,760 

32 

♦Bath 

2,800 

310 

11 

Bell 

11,400 

1,110 

10 

♦Boone 

4,000 

2,560 

64 

♦Bourbon 

5,200 

2,210 

43 

Boyd 

14  400 

9,690 

67 

♦Boyle 

5,700 

1,990 

35 

"•Bracken 

2,600' 

1,090 

42 

•Breckinridge 

4,200 

2,020 

48 

•  Bullitt 

3,400 

2,520 

74 

1  Butler 

2,600 

650 

25 

•Caldwell 

4,000 

720 

18 

600 

15% 

♦Calloway 

6,100 

1,810 

30% 

Campbell 

23,800 

21,130 

89 

"•Carroll 

2,600 

1,660 

64 

5  300 

2,540 

48 

+Casey 

4,100 

1,520 

37 

Christian 

11,500 

4,720 

41 

■•Clark 

5,600 

1,310 

23 

tClinton 

2,700 

490 

18 

^  Crittenden 

3  200 

580 

18 

480 

Id  /O 

1  Cumberland 

2,200 

400 

18 

Daviess 

16,700 

8,330 

50 

4,530 

27 

^Edmonson 

2,300 

620 

27 

t  Elliott 

1,300 

620 

48 

"1  Estill 

3  600 

830 

23 

Fayette 

29,800 

6,370 

21 

^Fleming 

3,500 

940 

27 

Floyd 

12,000 

5,650 

47 

Franklin 

7,900 

3,150 

40 

'Gallatin 

1  200 

770 

64 

'Garrard 

3,100 

1,120 

36 

1  Grant 

3,000 

1,920 

64 

''Grayson 

4,700 

1.290 

27 

"I  Green 

3.300 

1,220 

37 

6  400 

3,000 

47 

+  Hancock 

1,500 

380 

25 

* 

• 

THardin 

11,400 

5,420 

48 

'•"Harlan 

16,800 

3,500 

21 

•Harrison 

4,100 

1,720 

42 

"tHart 

4  400 

1,190 

27 

•  Henderson 

10,100 

1,900 

19 

1,560 

15 

1  Henry 

3,400 

1,390 

41 

* 

* 

Hopkins 

11,600 

1,360 

12 

* 

* 

Jefferson 

152,900 

123.510 

.81 

'  J  essanii  ne 

3  600 

1,300 

36 

'  Johnson 

5,800 

2,340 

40 

Kenton 

33,900 

28,450 

84 

iKnott 

4,100 

410 

10 

-  - 

ILarue 

2,700 

1,220 

45 

^Lawrence 

1,680 

48 

tLee 

1,800 

200 

11 

^Leslie 

3,200 

320 

10 

^Letcher 

9,000 

910 

10 

+Lewis 

3.200 

830 

26 

*t  Li  ncoln 

4  900 

1,760. 

36 

"tLi-vingston 

2,300 

410 

18 

350 

15 

"t  Logan 

6,^00 

2.340 

37 

+Lyon 

1,400 

410 

29. 

McCracken 

28,600 

4,940 

17 

t  M c  Lean 

2  800 

700 

25 

• 

♦Magoffin 

2,700 

UAO 

41 

1  Marion 

4,200, 

1.860 

44 

•  Marshall 

4,200 

1.220 

29 

•Martin 

2,500 

1,030 

41 

•  Mason 

5.400 

2,190 

41 

•  Meade 

2,800 

1,340? 

48 

•  Menifee 

1,000 

110" 

1 117° 

♦  Mercer  - 

4.500 

1,620 

36 

"•Metcalfe 

2,700 

860 

32 

•  Monroe. 

3  600 

1,150 

32 

1  Montgomery 

3,800 

870 

23 

1  Morgan 

3,200 

330 

10 

I  Muhlenberg 

8.500 

2,110 

25 

"•Nelson 

5,000 

3,690 

74 

•  N  ieholas 

v     15  200 

920 

42 

10hio 

5.600 

1,360 

24 

• 

* 

- 

tOldham 

2,700 

1,110 

41 

♦  Owen 

3.000 

1,920 

64 

1  Pendleton 

3,000 

1,260 

42 

♦  Perry 

10  100 

1.040 

10 

Pike 

18.900 

8,280 

44 

♦  Powell 

•    lt400  • 

320 

23 

1  Robert  son 

800 

340 

42 

♦Rnwun 

3.100 

810 

26 

♦  Russell 

3,600 

650 

18 

♦Scott 

4,500 

1,940 

43 

♦Shelby 

5,100 

2,090 

41 

♦Simpson 

3,500 

1,260 

36 

* 

♦Spencer 

1,400 

1,040 

74 

* 

1  Taylor 

4,100 

1,520 

37 

tTodd 

3.700 

1,330 

36 

*  1 

tTrigg 

2,300 

670 

29 

I 

1  Trimble 

1,500 

620 

41 

•  ' 

1  Union 

4,100 

740 

18 

620 

Warren 

12,700 

4,140 

33 

t  Washington 

3,300 

1,490 

45 

1 

tWayne 

4,000 

710 

18 

1 

^Webster 

4,600 

830 

18 

690  f 

tWolfe 

1,400 

150 

11 

r 

+ Wood  ford 

3,400 

1,460 

43 

 i 

TV  counties 

747,300 

349,950 

47% 

23,500 

other  counties 

82,800 

4,160 

5% 

• 

total 

830,100 

354,110 

43% 

23,500  - 

LOUISIANA 

TV  counties      total  families 

TV  families 

VHF  fan, 

Acadia 

12,900 

1,720 

13%  ' 

•  j: 

+Allen 

5,400 

650 

12 

^Ascension 

6.100 

1,680 

28 

* 

tAssumption 

.  4,300 

1,380 

32 

Avoyelles 

10.500 

1,410 

13 

'Beauregard 

5,300 

800 

15 

+Bienville 

4,700 

610 

13 

•  1 

Calcasieu 

30,500 

4,700 

15 

* 

t  Caldwell 

2,800 

390 

14 

*  !l 

tCameron 

1,200 

130 

11 

* 

tCatahoula 

3,000 

420 

14 

.  1. 

+Clai  borne 

■  6.500 

980 

15 

^Concordia 

4,000 

580 

15 

* 

E.  Baton  Rouge 

54.700 

17,350 

32% 

14,580  ! 

+  East  Carroll 

4.200 

1,390 

33 

* 

TEvangeline 

9.000 

1,080 

12 

+Franklin 

7.300 

1,340 

18 

+Grant 

3,700 ' 

520 

14 

i 

Iberia 

11.100 

2,150 

19 

^Iberville 

7.300 

730 

10 

1  Jackson 

3,900 

510 

13 

*  * 

Jefferson 

39.200 

30,510 

78 

1  Jeff  Davis 

7.400 

820 

11 

* 

Lafourche 

10.800 

5,130 

48 

! 

+La  Salle 

3.800 

530 

14 

*  f 

t  Lincoln 

6.500 

840 

13 

^Livingston 

5.600 

1,570 

28 

1 

'  Madison 

4.700 

1,550 

33 

♦  Natchitoches 

9.700 

1.410 

15 

Orleans 

180.300 

120,490 

67 

* 

Ouachita 

23,700 

6,680 

28 

4.770-  % 

♦  Plaquemines 

3,700 

2,410 

65 

•  1 

Rapides 

27.300 

6,120 

22 

1 

•  Richland 

6.700 

2,290 

34 

•St.  Bernard 

3,400 

2,210 

65 

♦  St.  Charles 

3.600 

1,620 

45 

♦St.  James 

3.700- 

1,690 

46 

♦St.  John 

3,600 

1,620 

45 

St.  Landry 

19.800 

2,990 

15 

* 

•St.  Martin 

6.300 

n  630 

10 

•  St.  Mary 

10.100 

3,250 

32 

1 

♦  St.  Tammany 

8.000 

5,220 

65 

•  r 

Tangipahoa 

15,400 

9,680 

63 

• 

♦Tensas 

3.500 

670 

19 

1 

Terrebonne 

11,400 

7.120 

62  . 

Vermilion 

10.400 

1.250 

12 

♦  Vernon 

6.200 

910 

15 

Washington 

10.800 

8.860 

82 

♦Webster 

10.100 

1,460 

14 

+W.  Baton  Rouge 

3.300 

330 

10 

•West  Carroll 

4.000 

1,320 

33 

•  f 

♦Winn 

■4.600 

640 

14 

1 

TV  counties 

666,000 

272,340 

41% 

43,480 

other  counties 

124.100 

6.430 

1,780 

total 

790.100 

278.770 

35p/o 

45,260  i 

MAINE 

■JK  { 

TV  counties      total  families 

TV  families 

VHFfamil 

Androscoggin 

24.400 

3,270 

13% 

•  • 

Cumberland 

50,500 

15.490 

31 

11,520  2. 

Hancock 

10,000 

1,850 

19 

-'; 

Kennebec 

23,500 

6,170 

26 

R 

•Knox 

8.900 

2,550 

29 

♦Lincoln 

5,500 

1,160 

21 

\        *    ■  H 

Penobscot 

28.800 

14,950 

52 

1  Piscataquis 

5.400 

1,240 

23% 

•Sagadahoc 

6,400 

1,360 

21 

•  *i 

♦  Somerset 

11.400 

2,600 

23 

♦  Waldo 

6,400 

1,860 

29 

1 

York 

27,500 

14,080 

51 

.*  b 

TV  counties 

208,700 

66,580 

32% 

14,520  7 

other  counties 

■51,300 

1,390 

3% 

■  

total 

:i,ii.i)oo 

67,970 

26% 

74,520  6 

1 

II 

J  \fLAND 

1     Inlies     total  families 

TV  fa 

mi  lies 

UHF  families 

iny 

27,200 

9,870 

36% 

i     \  undel 

35,100 

'  .28,950 

82 

-I   1  ore 

378,800 

329,670 

87 

t 

3,300 

2,080 

63 

'  he 

5,800 

4,060 

70 

t)  !  

1 

12,300 

8,440 

69 

9,700 

7,180 

74 

-    .  iS 

6,100 

3,840 

63 

;ster 

8,500 

5,430 

64 

»  jjck 

18,700 

11,830 

63 

t 

5,500 

1,980 

36 

-.  Id 

16,400 

14,380 

88 

•     :  d 

6,800 

4,690 

69 

4,300 

3,010 

70 

j'  jlomery 

56,700 

52,060 

92 

i  George 

66,700 

64,950 

97 

!  Annes 

4,500 

3,150 

70 

rys 

8,300 

5,230 

63 

[set 

6,200 

1,300 

21 

6,400 

4,460 

70 

ington 

24,500 

15,680 

64 

*  * 

13,000 

4,740 

36 

jster 

7,800 

1,670 

21 

jtnties 

732,600 

588,650 

80% 

640  LT 

1 

732,600 

588,650 

80% 

640  LT 

I 

SiCHU SETTS 

iunties     total  families 

TV  families 

UHF  families 

table 

16,400 

9,880 

60% 

hire 

41,000 

31,920 

78 

fl 

119,600 

95,560 

80 

1,800 

1,080 

60 

164,600 

139,420 

85 

tlin 

17,000 

6,760 

40 

3,260  19% 

id  en 

114,000 

71,320 

63 

25,180  22 

jishire 

24,300 

11,430 

47 

7,020  29 

|esex 

313,600 

244,890 

78 

•  • 

acket 

1,100 

660 

60 

blk 

120,700 

95,860 

797c 

•  * 

'OUtll 

61,600 

49,590 

81 

ilk 

263,700 

219,610 

83 

ester 

164,900 

131,630 

80 

'  ouniies 

1,424,300 

1,109,610 

78% 

40,330  3% 

1,424,300 

1,109,610 

78% 

40,330  3% 

| 

HIGAN 

,  ittnties     total  families 

TV  families 

UHF  families 

'  ;an 

15,300 

9,380 

61% 

im 

3,500 

540 

15 

*  * 

1 

8,700 

5,310 

61 

27,400 

13,860 

51 

7,670  28% 

.  '° 

2,600 

290 

11 

ien 

39,800 

31,750 

80 

4,960  12 

ch 

9,600 

6,340 

66 

( ;  oun 

39,500 

29,580 

75 

*  * 

9,900 

7,820 

79 

; 

3,300 

1,520 

46 

660  20 

Oil 

9,400 

6,020 

64 

«  * 

■  fiord 

1,300 

180 

14 

*  * 

inson 

7,700 

1,650 

21 

n 

13,200 

7,050 

53 

*  * 

:see 

86,800 

48,980 

56 

*  « 

:win 

2,600 

1,200 

46 

520  20 

id  Traverse 

8,300 

940 

11 

iot 

10,100 

6,530 

65 

jidale 

11,800 

5,610 

48 

«  ft 

'ton 

9,600 

2,350 

24 

li 

|am 

56,300 

42,200 

75 

13,800  25 

ila 

11,300 

5,310 

47 

fella 

8,200 

3,460 

42 

kson 

34,000 

24,900 

73 

Bmazoo 

41,900 

31,080 

74 

ft  « 

pa  ska 

1,300 

180 

14 

*  « 

it 

95,100 

60,860 

64 

;e 

1,800. 

200 

11 

eer 

9,600 

5,350 

56 

h 

lanau 

2,600 

290 

11 

awee 

21,000 

13,280 

63 

Ingston 

8,800 

6,790 

77 

*  * 

(pomb 

64,100 

58,340 

91 

histee 

6,300 

630 

10 

ton 

6,600 

1,100 

17 

'posta 

5,800 

2,440 

42 

nominee 

7,600 

1,670 

22 

'land 

11,200 

5,220 

47 

2,170  20 

jsaukee 

2,100 

300 

14 

•  * 

hroe 

24,000 

19,490 

81 

ft  * 

Wcalm 

10,300 

5,420 

53 

Jskegon 

40,200 

24,580 

61 

*aygo 

6,900 

3,590 

52 

Oakland 

135,200 

125,060 

93% 

"lOceana 

5,100 

820 

16 

"•"Osceola 

4,100 

1,720 

42 

tOtse^o 

1,700 

240 

14 

« 

Ottawa 

23,900 

14,890 

62 

"IRoscommon 

2,400 

340 

14 

* 

* 

Saginaw 

47,800 

27,750 

58 

15,820 

33% 

St.  Clair 

29,800 

25,060 

84 

^"St.  Joseph 

11,900 

7,950 

67 

+Sanilac 

9,500 

2,380 

25 

Shiawassee 

14,800 

10,020 

68 

Tuscola 

11,300 

3,370 

30 

1,200 

11 

"•"Van  Buren 

13,400 

10,570 

79 

* 

Washtenaw 

40,300 

26,110 

65 

* 

ft 

Wayne 

759,500 

653,690 

86 

IWexford 

5,800 

640 

11 

TV  counties 

1,913,900 

1,414,190 

74% 

58,940 

3% 

other  counties 

109,600 

3,740 

3% 

180 

LT 

total 

2,023,500 

1,417,930 

70% 

59,120 

3% 

MINNESOTA 

TV  counties 

total  families 

TV  families 

UHF  families 

^Aitkin 

4,100 

1,150 

28% 

Anoka 

11,000 

8,650 

79 

tBecker 

6,800 

720 

11 

"•  Benton 

4,100 

1,150 

28 

1Big  Stone 

2,600 

340 

13 

Blue  Earth 

11,400 

6,080 

53 

^  Brown 

7  600 

2,170 

29 

"^Carlton 

6  800 

1,190 

18 

* 

• 

+Carver 

5,200 

2,290 

44 

+Cass 

5,300 

690 

13 

"f  Chisago 

3,900 

2,540 

65 

tClay 

9,100 

4,070 

45 

i  Cottonwood" 

4,700 

1,500 

32 

+Crow  Wing 

9,600 

1,260 

13 

Dakota 

14,500 

11,300 

78 

t  Dodge 

3,600 

1,080 

30 

"t  Douglas 

6,400 

900 

14 

I"  Faribault 

7,000 

1,190 

17 

1  Fillmore 

7,300 

1,360 

19 

+Freeborn 

10,400 

3,390 

33 

"l"Goodhue 

9,800 

5,670 

58 

"^Grant 

2,800 

360 

13 

Hennepin 

220,500 

182,700 

83 

"1  Houston 

4,200 

18 

tHubbard 

3,300 

360 

j-j 

^Isanti 

3,200 

2,080 

65 

^Jackson 

4,700 

1,500 

32 

+Kanabec 

2,800 

790 

28 

+Kandiyohi 

8,100 

2  510 

31 

+Le  Sueur 

5,800 

3,000 

52 

^Lincoln 

3,000 

'570 

19% 

6,600 

1,200 

18 

^McLeod 

6,600 

2,900 

44 

'Mahnomen 

1  400 

150 

11 

"•"Martin 

7,600 

1,370 

18 

'  IVieeKer 

5.400 

1,670 

31 

"I"  1VT i  1  l<s  T  ore 

4  400 

1,290 

29 

Morrison  ■ 

6,800 

680 

10 

"t"  Mower 

12,600 

3,740 

30 

^Murray 

4,000 

760 

19 

1 '  W  ! /i  nil  of 

1  iMcoiiec 

5  300 

1,480 

28 

1  i\ODies 

6  500 

2,090 

32 

Norman 

1,620 

45 

"1  Olmsted 

14200 

7,330 

52 

Otter  Tail 

13,900 

1,830 

13 

- 

1  Pine 

5,100 

870 

17 

* 

"I  Pipestone 

3,900 

740 

19 

i  Pope 

3,600 

500 

14 

Ramsey 

113,700 

88,230 

78 

"t  Redwood 

1.860 

29 

+Renville 

6,800 

1,930 

28 

tRice 

9,200 

5,340 

58 

tRock 

3,400 

650 

19 

St.  Louis 

66,300 

16,110 

24 

12,860 

19% 

+Scott 

4,500 

2,340' 

52 

iSherburne 

2,800 

1,120 

40 

"•Sibley 

4.400 

2,290 

52 

1  Stearns 

17,100 

6,910 

40 

1  Steele 

6,500 

3,770 

58 

^Stevens 

3,000 

430 

14 

tSwift 

4,600 

640 

14 

tTodd 

6,900 

760 

11 

i  Traverse 

2,300 

300 

13 

'Wabasha 

4,900 

2,550 

52 

1  Wadena 

3,500 

350 

10 

i  Waseca 

4,500 

1,490 

33 

"t  Washington 

10,700 

6,960 

65 

1  Watonwan 

4,100 

700 

17 

tWilkin 

2,800 

360 

13 

Winona 

11.900 

1,500 

13 

1  Wright 

8,000 

3,580 

45 

TV  counties 

829,400 

433,710 

52% 

13,400 

2% 

other  counties 

70,600 

3,310 

5% 

120 

LT 

total 

901)  ,01)0 

437,020 

49% 

13,520 

2% 

MISSISSIPPI 


TV  counties      total  families 


TV  families       UHF  families 


tAdams 

9,700 

980 

10% 

("Alcorn 

7,800 

1,780 

23 

i"Amite 

4,600 

780 

17 

ft 

+Attala 

6,600 

730 

11 

ft 

* 

1  Benton 

2,100 

670 

32 

Bolivar 

16,400 

2,860 

17% 

TCalnoun 

4,600 

640 

14 

"^Carroll 

3,400 

12 

+Chickasaw 

4,700 

560 

Choctaw 

2,800 

3 

12 

Claiborne 

3,000 

780 

26 

600 

20% 

rClay 

4,400 

Coahoma 

14,500 

11 

Copiah 

7,900 

26 

1  630 

20 

"t  Covington 

3,800 

610 

16 

iDe  Soto 

6,000 

1,980 

33 

^Forrest 

14,100 

4,210 

30 

^Franklin 

2,900 

290 

10 

George 

2,700 

840 

31 

"1  Grenada 

5,000 

650 

13 

'Hancock 

3,300 

2,050 

62 

Harrison 

30,100 

9,880 

33 

Hinds 

43,100 

17,410 

40 

17,410 

''Holmes 

8,100 

880 

11 

* 

'Humphreys 

5,400 

1,260 

23 

930 

17 

i  Issaquena 

1,100 

250 

23 

190 

17 

i  Itawamba 

4,400 

16 

U ackson 

10  000 

3  100 

31 

1  Jefferson 

2,900 

290 

'I  Jeff  Davis 

3,800 

14 

+ J ones 

16,800 

2,610 

16 

^Lafayette 

850 

15 

*  Lamar 

1  080 

30 

Lauderdale 

i<)7nn 

2  800 

14 

„ 

Lawrence 

3  100 

430 

14 

1'Leake 

5,200 

570 

11 

Lee 

11,000 

30 

Leflore 

13,700 

2,980 

i  Lincoln 

7,700 

1  310 

17 

1  Madison 

3  100 

1  050 

13 

1,050 

13 

*  Marion 

6,400 

970 

15 

1  Marshall 

5,800 

1  860 

32 

"t  Monroe 

10,000 

"t  Montgomery 

3,800 

420 

+Panola 

7.800 

4  030 

52 

+  Pearl  River 

5,800 

3,590 

62 

+  Pike 

9,600 

1,610 

17 

* 

1  Pontotoc 

5,200 

780 

15 

+Prentiss 

5,200 

790 

15 

iQuitman 

6,500 

1,170 

18 

03 
W 

o 
> 
o 
o 
> 


H 
w 
r 

w 
o 
> 


tRankin 

+Scott 

iSharkey 

"'Simpson 

+Sniith 


6,200 
5,500 
3,100 
5,500 
3,900 


830  13 

610  11 

710  23 

720  13 

430  11 


530 
720 


"•Stone 

1  Tallahatchie 
tTate 
^Tippah 
"'Tishomingo 
"Tunica 
+Union 
tWalthall 

Warren 

Washington 


1,400 
7,600 
4,500 
4,400 
4,200 
5,600 
5,700 
3,600 
12,500 
21,100 


420  30 

1,430  19 

2,300  51 

1,010  23 

670  16 

2,860  51% 

1,310  23 

500  14 

3,160  25 

2,980  14 


2,110  17% 


+Webster 
"•Wilkinson 
"•Yalobusha 
"•Yazoo 

TV  counties 

other  counties 


MISSOURI 


2,900 
3,400 
3,900 
8,900 

513,600 

73,800 

587,400 


350  12 

340  10 

550  14 

1,200  13 

115,380  22%  31,980 

3,990  5% 


TV  counties     total  families 


119,370    20%      31,980  5% 


TV  families       UHF  families 


+Andrew 
"•Atchison 
"tAudrain 
+  Barry 
+Barton 


4,000 
3,500 
8,400 
6,700 
4,400 


2,230  56% 

1,050  30 

1,880  22 

1,270  19 

720  16 


+Bates 

•Benton 

+Bollinger 

Boone 

Buchanan 


6,200 
2,700 
3,100 
14,200 
31,600 


3,290  53 

570  21 

840  27 

1,950  14 

19,620  62 


s 


•  Caldwell 

•  Callaway 
"•  Camden 

Cape  Girardeau 
"•Carroll 


3,600 
6,500 
2,500 
12,000 
5,100 


2,010  56 

1,500  23 

530  21 

1,250  10 

2,500  49 


1° 


+Carter 

"ICass 

+Cedar 

+Cliariton 

"•Christian 


1,300 
6,700 
3,800 
4,900 
3,900 


200  15 

3,550  53 

650  17 

1,180  24 

900  23 


ft 


u 
w 

w 
H 


•< 
u 

Q 

■< 
O 
Bi 

pq 


4  /— 1  „  _1. 

3  000 

750 

25 

Clay 

18  400 

14  790 

80 

1  880 

10  JO 

^Clinton 

4.000 

2,230  • 

56 

• 

• 

+Cole 

10,100 

2,080 

21 

"•Crawford 

3,600 

1,210 

34 

"•  Dade 

3  000 

510 

17 

1  Dallas 

3  300 

320 

10 

+ Daviess 

3,700 

2,060 

56 

* 

tDe  Kalb 

3,000 

1.680 

56 

• 

• 

"•Dent 

3,400 

1,160 

34 

"^Douglas 

3  600 

860 

24 

Dunklin 

13  000 

3.850 

30 

Franklin 

11,700 

4,340 

37 

"•Gasconade 

4,100 

1,150 

28 

"•Gentry 

3,600 

1,080 

30 

37,000 

13,480 

36 

i  (j  rund  y 

4,500 

1,890 

42 

^Harrison 

4,600 

1,370 

30 

"•Henry 

6,900 

3,660 

53% 

"•Hickory 

1.700 

360 

21 

"•Holt 

3  100 

930 

30 

2  600 

880 

34 

Jackson 

193,600 

132.120 

68 

21,070 

11% 

Jasper 

28,300 

4,430 

16 

Jefferson 

12,500 

8,200 

66 

* 

+  T  1 

'J  onnson 

6  900 

3  800 

55 

• 

2  700 

680 

25 

^Laclede 

6,100 

1,330 

22 

"•Lafayette 

8.200 

4,460 

54 

* 

* 

"•Lawrence 

8,000 

1,550 

19 

tl  ■ 

3  600 

890 

25 

- 

+  T  -WIS| 

'  Lincoln 

2  020 

43 

"•Linn 

6.600 

1,150 

17 

"•"Livingston 

5,500 

2,310 

42 

tMcDonald 

4,300 

650 

15 

... 

♦  IVlacon 

6  400 

1  090 

17 

♦Madison 

♦Maries 

2,100 

590 

28 

tMarion 

10,300 

3,420 

33 

♦Mercer 

2,500 

750 

30 

♦Miller 

4  300 

900 

21 

♦Monroe 

820 

21 

tMontgomery 

4,000 

1,720 

43 

♦  Morgan 

3,200 

630 

20 

tNew  Madrid 

10,300 

2,130 

21 

+M 

'  in  ewlon 

9  100 

1  310 

14 

♦Nodaway 

7,800 

2,300 

29 

♦Oregon 

3,500 

530 

15 

♦Osage 

3,100 

870 

28 

♦Ozark 

2,400 

580 

24 

r  eimscot 

12  600 

5  520 

44 

♦  Perry 

4,300 

1,150 

27 

Pettis 

11,100 

4,240 

38 

tPhelps 

8,200 

2,260 

28 

♦  Pike 

6,000 

2,540 

42 

1 1  lane 

4  900 

2  700 

55 

* 

• 

"•Polk 

5  200 

500 

10 

tPulaski 

3,400 

710 

21 

fRalls 

2,700 

920 

34 

^Randolph 

8,300 

1,730 

21 

5  500 

2  740 

50 

TKeynoIds 

1  500 

230 

15 

+Ripley 

3,500 

550 

16 

St.  Charles 

9,400 

5,740 

61 

• 

• 

tSt.  Clair 

3,500 

880 

25 

Tot.  r  rancois 

10  700 

6  680 

62 

St.  Louis 

tl7,4UU 

327  410 

78 

40  050 

10 

+Ste.  Genevieve 

3,200 

1,980 

62 

tSaline 

8,500 

2,100 

25 

^Scotland 

2,500 

630 

25 

"•Shannon 

2,200 

330 

15 

tShelby 

3,700 

1,260 

34 

tStoddard 

9,700 

1,940 

20 

"•Stone 

2,900 

700 

24% 

+Taney 

3,100 

740 

24 

' Vernon 

7  000 

1  710 

24 

^^Va  rren 

2  600 

1 120 

43 

"•Washington 

4,100 

1,340 

33 

^Webster 

4,600 

450 

10 

"•Worth 

1,400 

420 

30 

1  Wright 

5,000 

1,050 

21 

TV  counties 

1,234,800 

672,690 

54% 

64,990 

5% 

other  counties 

71,500 

4,470 

7% 

total 

1.306J00 

677,160 

52% 

64,990 

5% 

5 


MONTANA 

TV  counties      tola!  families 


TV  families       UHF  families 


Silver  Bow 

TV  counties 

other  counties 

total 


NEBRASKA 


18.300 

111,300 

179.400 


6,080  337c 


6,080  33% 

3,020  2% 


TV  counties      total  families 


9,100  5% 


TV  families      VUF  families 


•Adams 

•  Antelope 


9,400 
3,700 


1,600  17% 
810  22 


1  Boone 

3,300 

420 

13 

1  Buffalo 

8,500 

1,060 

12 

♦Burt 

3,600 

2  770 

77 

♦Buller 

3,800 

1,360 

36 

♦  Cass 

5,400 

4,000 

74 

♦  Cedar 

3,900 

860 

22 

tColfax 

3,400 

1,600 

47 

♦  Cuming 

3,900 

1  840 

47 

♦  Dakota 

3,200 

1,250 

39 

♦Dawson 

6,600 

860 

13' 

♦  Dixon 

2,900 

1,130 

39 

♦  Dodge 

9,500 

7,260 

76 

Douglas 

92.500 

78  200 

85 

1  Fillmore 

3,200 

640 

20 

♦Gage 

8.900 

3,960 

44 

♦Greeley 

1,400 

200 

14 

♦  Hall 

10,900 

1,940 

18 

♦  Hamilton 

3.000 

1  080 

36 

♦Howard 

2,300 

320 

14 

♦Jefferson 

4.400 

880 

20 

♦Johnson 

2.400 

1,080 

45 

♦Knox 

4,500 

1,040 

23 

Lancaster 

m  finn 

4U,oUU 

25  140 

62 

♦  Madison 

7,700 

3,050 

40 

♦Merrick 

3,000 

410 

14 

♦Nance 

1,800 

250 

14 

♦Nemaha 

3.400 

1,220 

36% 

♦Otoe 

5,500 

4,090 

74 

♦Pawnee 

2,200 

790 

36 

♦Pierce 

3,000 

660 

22 

♦Platte 

6,100 

2,380 

.39 

♦  Polk 

2,500 

900 

36 

♦Richardson 

5,600 

1,990 

36 

♦Sal  me 

4,900 

1,030 

21 

♦Sarpy 

4,900 

3,820 

78 

♦Saunders 

5,600 

4,420 

79 

♦Seward 

4,200 

1,500 

36 

♦Stanton 

1.900 

890 

47 

♦Thurston 

2,500 

980 

39 

♦Washington 

3,700 

2,850 

77 

♦Wayne 

3,000 

1,170 

39 

♦York 

4,700 

1,630 

35 

TV  counties 

321,600 

175,330 

55% 

other  counties 

105,700 

2,080 

2% 

total 

427,300 

177,410 

42% 

NEVADA 

TV  counties 

total  families 

TV  families 

UHF  families 

Clark 

22,800 

6,110 

27% 

Washoe 

19,700 

5,460 

28 

TV  counties 

42,500 

11,570 

27% 

other  counties 

18,100 

360 

2% 

total 

60,600 

11,930 

20% 

NEW  HAMPSHIRE 

TV  counties 

total  families 

TV  families 

UHF  families 

♦  Belknap 

8,400 

3,210 

38% 

♦Carroll 

5,000 

1,900 

38 

♦Cheshire 

11,600 

5,720 

49 

Hillsboro 

48,800 

31,960 

65 

Merrimack 

18,300 

10,900 

60 

Rockingham 

22,500 

17,570 

78 

Strafford 

15,300 

7,760 

51 

♦Sullivan 

8,100 

4,050 

50 

TV  counties 

138,000 

83,070 

60% 

other  counties 

24,600 

1,620 

7% 

total 

162,600 

84,690 

52% 

NEW  JERSEY 

TV  counties 

total  families 

TV  families 

UHF  families 

Atlantic 

44,300 

31,930 

72% 

5,190  12% 

Bergen 

190,900 

172,850 

91 

Burlington 

39,800 

34,840 

88 

Camden 

96,500 

80,790 

84% 

Cape  May 

13.600 

11,370 

84 

Cumberland 

29,300 

25,310 

86 

Essex 

285,600 

242,840 

85 

Gloucester 

30,700 

27.000 

88 

Hudson 

202,700 

192,250 

95 

Hunterdon 

14,200 

12,360 

87 

Mercer 

68,000 

60,540 

89 

Middlesex 

81,000 

71,160 

85 

Monmouth 

77,200 

72,360 

91 

Morris 

52,200 

42.360 

81 

Ocean 

21.900 

17,540 

80 

Passaic 

111.700 

97,800 

88 

Salem 

16.200 

14,950 

92 

Somerset 

31.300 

26,530 

85 

Sussex 

11.200 

8.200 

73 

Union 

129,200 

119.120 

92 

Warren 

171600 

12,390 

70 

•  • 

TV  counties 

1,568,100 

1,374,790 

88% 

7,850 

total 

1,568,100 

1,374,790 

88% 

7,850 

1 

NEW  MEXICO 

1 

TV  counties 

total  families 

TV  families 

UHF  fa 

.... 
Bernalillo 

22,930 

45% 

"•Chaves 

13,900 

4,270 

31 

^Curry 

8,000 

1,010 

13 

"•De  Baca 

1,000 

310 

31 

"•Dona  Ana 

10,800 

2.290 

21 

L-aoy 

14  400 

3,480 

24 

"•Guadalupe 

1,400 

31 

1  Lincoln 

1,700 

270 

16 

"•Los  Alamos 

3,600 

680 

19 

2,800 

590 

21 

m 

"•Otero 

4.400 

680 

15 

"•Quay 

4.300 

560 

13 

Sandoval 

2.500 

540 

22 

Toanta  re 

10  700 

2.100 

20 

1 

"•Torrance 

1,700 

320 

19 

Valencia 

5,400 

2,090 

39 

TV  counties 

137,400 

42,550 

31% 

other  counties 

64,600 

1,220 

2% 

total 

202,000 

43,770' 

22% 

NEW  YORK 

TV  counties 

total  families 

TV  families 

UHF  ft 

Albany 

79,600 

59,350 

75% 

• 

Allegany 

13,500 

7,830 

58 

Bronx 

458,400 

360,970 

79 

Broome, 

58,300 

'  42,860 

74% 

Cattaraugus 

24,200 

16,850 

70 

Cayuga 

21  600 

17,690 

82 

Chautauqua 

46.300 

29,000 

.63 

Chemung 

28,800 

12,080 

42 

6,040 

Chenango 

12,300 

7,350 

60 

Clinton 

13,900 

4,690 

34 

Columbia 

14,000 

10,800 

77 

Cortland 

11,700 

7,350 

63 

Delaware 

13,900 

5,460 

39 

Dutchess 

38,400 

23,960 

62 

Erie 

281,600 

243,890 

87 

Essex 

10,400 

2,810 

27 



Franklin 

12,800 

1,910 

15 

Fulton 

17,500 

10,770 

62 

14,600 

10,380 

71 

"•'Greene 

9.200 

5,490 

60 

Hamilton 

1,300 

770 

59 

19.500 

14,110 

72 

Jefferson 

26,900 

10,930 

41 

851,900 

735,350 

86 

Lewis 

6,600 

3,730 

57 

 .  

Livingston 

11,300 

6,530 

58 

Madison 

14,400 

8,880 

62 

Monroe 

160,400 

131,030 

82 

Montgomery 

191200 

11,660 

61 

Nassau 

261,200 

233,160 

89 

New  York 

672,700 

401.750 

60 

9,620 

Niagara 

60,500 

50,810 

84 

Oneida 

68,900 

64,920 

94 

Onondaga 

109,700 

98,280 

90 

"•Ontario 

18,100 

12,570 

69 

Orange 

47,100 

41,100 

87 

Orleans 

9,600 

7,940 

83 

• 

Oswego 

23.800 

17,450 

73 

Otsego 

16,600 

10,820 

65 

Putnam 

6,700 

4,010 

60 

Queens 

521.900 

460,000 

88 

Rensselaer 

41,900 

34,290 

82 

• 

Richmond 

56,400 

50,620 

90 

Rockland 

24.500 

21,420 

87 

St.  Lawrence 

27,700 

4,200 

15 

Saratoga 

24,000 

16,710 

70 

Schenectady 

48,600 

36,640 

75 

1  Schoharie 

7,200 

4.320 

60 

"•Schuyler 

4,600 

3,450 

75 

"•Seneca 

8,100 

6,120 

76 

Steuben 

28,300 

11,790 

42 

4,270 

Suffolk 

92.000 

75,230 

82 

Sullivan 

13,300 

8,850 

67 

• 

Tioga 

9,800 

6,120 

62 

1,180 

Tompkins 

17,900 

12,420 

69 

Ulster 

30,300 

15,920 

53 

• 

Warren 

12,700 

9,960 

78 

Washington 

14,000 

9.350 

67 

Wayne 

18.400 

14,440 

78% 

Westchester 

195,600 

153,610 

79 

Wyoming 

9,700 

5,810 

60 

1  Yates 

5,800 

4,060 

70 

7Tc«linllV.I  4,800,100 

total 


3,712,620   77%  69,950 


4,800,100       3,712.620    77%  69,951 


)  ?TH  CAROLINA 


rounties      total  families 


aniance 
Ixander 
legliany 
ison 

IN 

■ery  • 
a  u  fort 
Hie 

incombe 
[ike 

ibarrus 

|dwell 

Dlldojl 

swell 

it.iwba 


20,000 
3,600 
2,100 
6,300 
5.200 

3,200 
9,300 
6,100 
34.800 
11,400 


TV  famiiies 

12,090  60% 

1,690  47 

970  46 

3,280  52 

2,390  46 


860  27 

3,800  41 

2,260  37 

11,330  33 

7,980  70 


17,400 
11,100 
1,400 
4,500 
17,400 


11,210  64 

5,280  48 

760  54 

2,070  46 

10,030  58 


tham 
icrokee 
lowan 

f  y 

Bveiand 

j-aven 
inibcrland 
u  riluck 
|rc 

iviflson 


6,300 
4,400 
3,000 
1,300 
16,400 


2,900  46 

470  11 

810  27 

130  10 

9,570  58 


13,100 
23,900 
1,800 
1,300 
17,400 


3,550  27 

2,970  12 

9?0  54 

350  27 

9,490  55 


jut  ham 
Igecombe 
f>r'sytli 
anklin 


4,000 
28,400 
12,000 
43,500 

7,300 


2,200  55 

14,880  52 

2,040  17 

23,570  54 

1,530  21 


aston 
ales 
raliam 
ranviile 
nil  ford 


30,900 
2,300 
1,700 
7,000 

55,000 


21,420  69 

1,240  54 

170  10 

2,810  40 

24,410  44 


alifax 
arnett 
a\ wood 
nderson 
ertford 


13,200 
11,700 
10,000 
9,200 
4,900 


1,630  12 

1,300  11 

1,680  17 

2,070  23 

2,650  54 


oke 
yde 
edell 
ickson 


3,400 
1,300 
15,300 
4,500 
6,100 


780  23 

350  27 

6,530  43 

990  22% 

1,770  29 


ncoln 
Dowell 
[aeon 
adison 
artin 


7,000 
6,700 
4,000 
4,600 
6,200 


4,060  58 

4,220  63 

400  10 

780  17 

2,540  41 


lecklenberg 
itchell 
lontgomery 
foore 

ash 


58,500 
3,600 
4,400 
8,600 

14,300 


35,080  60 

970  27 

2,290  52 

2,540  30 

2,190  15 


lorthampton 

•range 

asquotank 

erquimans 

erson 


6,200 
8,600 
6,800 
2,500 
5,500 


2,300  37 

3,950  46 

3,700  54 

1,350  54 

2,200  40 


ltt 
'oik 

Randolph 
?ichmond 
lobeson 


14,900 
3,200 
14,100 
10,300 
20,200 


4,600  31 

2,020  63 

6,080  43 

5,310  52 

3,400  17 


17,600 
21,200 
11,900 
6,300 
10,700 


7,690  44 

11,580  55 

7,520  63 

1,420  23 

8,380  78 


5,100 
11,900 
2,300 
3,900 
1,200 


2,240  44 

5,380  45 

230  10 

860  22 

320  27 


10,600 
8,000 

36,000 
5,100 
3,100 


5,470  52 

1,660  21 

11,420  32 

1,070  21 

860  28 


4,300 
15,800 
11,100 
5,700 
3,700 

920,100 

136,300 

total  1,056,400 

NORTH  DAKOTA 

TV  counties     total  families' 


1,140  27 
1,970  12 
4,200  38 


UHF  families- 


4,040  127<, 


7,250  20% 


55 

* 

• 

17 

42% 

24,980 

3% 

6% 

910 

1% 

37% 

25,890 

2% 

TV  families       UHF  families 


4,500 
3,200 
1,700 


1,140  25% 
420  13 
220  13 


Cass 

17,400 

5,500 

32 

Griggs 

1,200 

300 

25 

'McHenry 

3,200 

420 

13% 

'Ransom 

2,300 

230 

10 

"1  Renville 

1,500 

200 

13 

'■Richland 

5,300 

550 

10 

''Sargent 

1,700 

170 

10 

'Steele 

1.100 

280 

25 

'Traill 

3,000 

750 

25 

'Ward 

10,200 

1,240 

12 

TV  counties 

56,300 

1 1,420 

20% 

other  counties 

104,900 

1,900 

2% 

total 

161,200 

13,320 

8% 

OHIO 


total  fann  ies  

TV  families 

UHF  families 

+Adams 

6,400 

3,840 

60% 

AJlen 

28,500 

1 1,750 

4 1 

6,460 

O'ir/ 
■zi'/o 

Ashland 

10,700 

7,270 

68 

Ashtabula 

25,300 

19  990 

79 

4  830 

19 

^Athens 

12,300 

5,670 

46 

1  Auglaize 

9,800 

Belmont 

26,000 

12,840 

1 B  co  w  n 

7,000 

4,200 

60 

Butler 

46,000 

40,390 

88 

5,700 

3,710 

65 

* 

Champaign 

8,500 

5,970 

70 

Clark 

35,900 

80 

Clermont 

13,200 

9, 1 10 

74 

Clinton 

8,400 

Colum  biana 

31,000 

19,710 

64 

a 

Coshocton 

10,000 

2,280 

23 

Crawford 

.12,600 

7,040 

56 

Cuyahoga 

439,000 

OQQ  1  nn 

jyy,iyu 

91 

1  Darke 

13,200 

10,630 

81 

1  Defiance 

8,200 

5,190 

63 

* 

"I  Delaware 

8,900 

6  070 

68 

Erie 

17,200 

12  540 

73 

Fairfield 

16,400 

1  Fayette 

7,300 

4  390 

60 

Franklin 

162,600 

138,640 

85 

"I  Fulton 

8,000 

5,760 

72 

Gallia 

6,700 

3  190 

48 

• 

^Geauga 

8,100 

6,640 

82 

* 

Greene 

19,500 

12,470 

64 

^Guernsey 

11,600 

4,080 

35 

• 

Hamilton 

243  200 

209,060 

86 

"*  Hancock 

15,000 

10,400 

69 

1  Hardin 

9,000 

5,760 

64 

"1  Harrison 

5,700 

2,000 

35 

* 

* 

"•  Henry 

6,900 

4,280 

62 

* 

• 

^  Highland 

9,400 

5,670 

60 

'Hocking 

5,600 

3,860 

69 

'Holmes 

5,200 

2,810 

54% 

* 

* 

Huron 

12,500 

7,860 

63 

'Jackson 

8,300 

4,860 

59 

Jeffe  rson 

27,700 

19,480 

70 

Knox 

11,200 

6,820 

61 

Lake 

26,200 

21,930 

84 

# 

* 

Lawrence 

14,200 

9,910 

70 

Licking 

23,300 

19,130 

82 

* 

* 

'Lo«an 

10  200 

6,540 

64 

'Logan 

47,100 

40,440 

86 

Lucas 

126,800 

107,100 

84 

'Madison 

6,200 

3,720 

60 

Mahoning 

74,800 

43,190 

58 

19,280 

26% 

'  IVlarion 

16  600 

11,710 

71 

Medina 

13,300 

11,070 

83 

'Meigs 

7,000 

3,220 

46 

'Mercer 

8,400 

2  440 

29 

Miami 

20,400 

17,990 

88 

* 

'Monroe 

4,300 

1  460 

34 

Montgomery 

130,300 

119  110 

91 

* 

• 

'Morgan 

4,000 

1  400 

35 

'  Morrow 

5,200 

3,690 

71 

Muskingum 

23,400 

10,190 

44 

6,390 

27 

1  Noble 

.  3,400 

1,190 

35 

'Ottawa 

9,500 

5,990 

63 

'  Paulding 

4,700 

1,360 

29 

'  Perry 

8,500 

5,900 

69 

'Pickaway 

7,800 

5,620 

72 

'Pike 

5,600 

3,300 

59 

'Portage 

19,500 

15,900 

82 

* 

« 

'Preble 

8,500 

6,800 

80 

'Putnam 

7,200 

4,460 

62 

• 

Richland 

29,300 

20,000 

68 

1Ross 

16,000 

11,440 

72 

'Sandusky 

14,700 

9,340 

64 

Scioto 

26,700 

19,010 

71 

Seneca 

16,200 

11,710 

72 

1  Shelby 

8,600 

5,500 

64 

* 

• 

Stark 

89,300 

72,360 

81 

* 

Summit 

131,900 

117,180 

89 

13,640 

10 

Trumbull 

48,900 

38,150 

78 

11,690 

24 

'Tuscarawas 

22,000 

14,360 

65 

• 

* 

1  if  n  ion 



6,4db 

4,420 

69 

1  Van  Wert 

8,900 

2,660 

30 

i  Vinton 

2.800 

1,930 

69 

Warren 

12.100 

8,120 

67 

'Was  hi  n  gton 

13  700 

3  730 

* 

"t  Wayne 

17,500 

9,430 

54 

<< 

"1  Williams 

8,600 

6,270 

*73 

Wood 

17  900 

15  710 

88 

'Wyandot 

6,200 

4,340 

70 

TV  counties 

2,517,800 

1,957,490 

78% 

85,380 

3% 

total 

2,517,800 

1,957,490 

7S% 

85,380 

3% 

OKLAHOMA 

TV  counties 

total  families 

TV  fa, 

lilies 

UHF  fa 

milies 

'Adair 

tor!l 

640 

16% 

1  Aitalta 

3,300 

910 

28 

^Atoka 

3,500 

460 

13 

t  Beckham 

7,200 

890 

12 

tBlaine 

4,400 

2,160 

49 

TBryan 

8,000 

1,070 

13 

Caddo 

10.200 

4,500 

44 

*t  Canadian 

3,700 

48 

"1  Carter 

12,300 

^Cherokee 

4,900 

780 

16 

■'Choctaw 

5,200 

620 

12 

Cleveland 

11  400 

6,530 

57 

1,380 

12% 

+  fVol 

1,700 

220 

13 

Comanche 

17,800 

10  350 

58 

"ICotton 

2,900 

870 

30 

1  L.raig 

4,800 

2,730 

57 

Creek 

6,640 

52 

"1  Custer 

6,500 

1,840 

28 

"'Delaware 

4,100 

1  310 

32  ' 

+ Dewey 

2,500 

700 

28 

T  Ellis 

2,300 

320 

14 

1  Garfield 

17,600 

8,710 

49 

^Garvin 

8,800 

3,650 

41 

Grady 

10,600 

4  920 

46 

+Grant 

3,100 

870 

28 

tr 

oreer 

3  400 

370 

11 

'  Harmon 

2,300 

250 

11 

^Harper 

1  800 

250 

14 

T  Hughes 

5,600 

1  180 

21 

tjackson 

6,300 

690 

11 

'  Jefferson 

930 

30 

^Johnston 

9«nn 

360 

13 

Kay 

16  400 

6,410 

39 

"^Kingfisher 

4,000 

1  960 

49 

+Kiowa 

5,700 

1,980 

35 

+t  ■  1 
■Lincoln 

6  500 

2,340 

36 

tLogan 

2,430 

36 

^Love 

1  700 

290 

17 

+McClain 

4,100 

1  720 

42 

+McCurtain 

8,100 

930 

11 

'Mcintosh 

4  300 

900 

21 

tMajor 

3  200 

900 

28 

.Tlvlarsnall 

300 

13 

^Mayes 

5,600 

3  180 

57 

^Murray 

3,300 

1,550 

47 

• 

""Muskogee 

20  000 

8,890 

44 

t  Mnklo 
1  iNODie 

3  800 

1,860 

49 

"^Nowata 

3  900 

2,210 

57 

tOkfuskee 

4,300 

1  460 

34 

Oklahoma 

116,500 

79,440 

68 

TUkmuigee 

13  300 

4,570 

34 

+Osage 

5,200 

52 

1"Ottawa 

10W0 

3,190 

32% 

'Pawnee 

4,100 

2  130 

52 

Payne 

14.000 

5,710 

41 



Pittsburg 

11,600 

2,750 

24 

t  Pontotoc 

8,900 

4,180 

47 

Pottawatomie 

13,200 

3,630 

28 

+Pushmataha 

3,200 

380 

12 

+  Pioger  Mills 

2,100 

590 

28 

^Rogers 

5,800 

3,240 

56 

Seminole 

10,700 

3,910 

37 

+Sequoyah 

5,000 

830 

17 

Stephens 

11,500 

3  900 

34 

ITillman 

5,000 

1,480 

30 

Tulsa 

88.100 

65,670 

75 

+ Wagoner 

4,300 

1,890 

44 

Washington 

11,000 

5,050 

46 

tWashita 

4,900 

1  720 

35 

tWoods 

4,700 

720 

15 

+ Woodward 

4,100 

570 

14 

TV  counties 

668,800 

ill  c/;o 

47% 

4,690" 

1% 

other  counties 

23,500 

480 

2% 

480 

2% 

total 

692,300 

312  040 

45% 

5.170 

1% 

OREGON 

TV  counties 

total  families 

TV  families 

UHF  families 

Clackamas 

30,600 

8,400 

27% 

8,400 

27% 

^Clatsop 

11,600 

1,590 

14 

• 

• 

^Columbia 

7,500 

1,050 

14 

* 

• 

.L 


Jackson 

22,500 

5,470 

24 

32  900 

12,6i0 

39 

12,120 

37 

Multnomah 

175,300 

83,330 

48 

79,790 

46 

ITillamook 

6,600 

1,120 

17 

730 

11 

Washington 

22,600 

9,650 

43 

8,850 

39 

tYamhill 

11  200 

1  910 

-  

11 

TV  counties 

320,800 

125,190 

39% 

111,480 

35% 

other  counties 

225,700 

7,130 

3% 

3,690 

total 

546,100 

132,320 

247o 

115,170 

21% 

£  PENNSYLVANIA 


TV  counties     total  families 

TV  fa, 

lilies 

UHF  families 

AQ31T1S 

12  800 

5,610 

44% 

410 

Alle°heny 

391,600 

87 

49,890 

11% 

Armstrong 

23,200 

16,060 

69 

Beaver 

51,200 

43,050 

84 

• 

* 

Bedford 

11,300 

8,540 

76 

Berks 

77  500 

57,580 

74 

9,260 

12 

Blair 

26,650 

65 

Bradford 

15,500 

8,260 

53 

• 

* 

Bucks 

48,500' 

43,520 

90% 

Butler 

28,500 

21,530 

76 

Cambria 

56,100 

42,660 

76 

''"Cameron 

1.900 

720 

38 

"'  Carbon 

16,100 

9,930 

62 

* 

* 

Centre 

17,100 

10,040 

59 

Chester 

44,200 

42,290 

96 

Clarion 

-' 

10,700 

7,050 

66 

■^.teameld 

23,yUO 

14,230 

60 

^Clinton 

10,700 

4,110 

38 

• 

* 

"^Columbia 

16,200 

4,850 

30 

3,850 

24% 

Crawford 

24,200 

6,660 

28 

Cumberland 

29,900 

11,290 

38 

6,580 

22 

Dauphin 

61,300 

33,310 

54 

23,030 

38 

Delaware 

130,100 

112,680 

87 

tElk 

9,600 

2,000 

21 

Erie 

68.100 

62,490 

92 

r  ayette 

52,100 

39,540 

76 

''Forest 

1,200 

250 

21 

Franklin 

22,400 

11,200 

50 

2,540 

1  Fulton 

2,900 

1,130 

39 

Greene 

12,500 

5,340 

43 

'  Huntingdon 

11,400 

4,460 

39 

Indiana 

21,200 

10,010 

47 

Jefferson 

14,200 

8,180 

58 

1  Juniata 

4,400 

700 

16 

» 

* 

Lackawanna 

72,200 

49,560 

69 

40,820 

57 

Lancaster 

69,800 

50,090 

72 

Lawrence 

31,300 

20,490 

65 

4,740 

15 

Lebanon 

26,300 

17,630 

67 

6,090 

23 

Lehigh 

59,400 

47,940 

81 

Luzerne 

107,400 

53,550 

50 

45,100  ■ 

42 

Lycoming 

31,600 

5,630 

18 



McKean 

17,200 

8,190 

48 

Mercer 

33,000 

18,310 

55 

5,650 

17 

Mifflin 

12.700 

5,110 

40 

1  Monroe 

10,400 

6,450 

62 

* 

* 



Montgomery 

104.600 

92,040 

88 

 . 

^Montour 

3,700 

1,110 

30 

890 

24 

IS'orthamplon 

51.400 

38,430 

71 

Northumberland 

33,700 

8,050 

24 

3,840 

11 

1  Perry 

7,300' 

1,200 

16 

• 

* 

Pliiladelphia 

627,100 

543.100 

87 

"•Pike 

3,100 

960 

31 

hotter 

4,900 

1,720 

35 

Schuylkill 

56,200 

37,000 

66 

13,640 

24 

1 Snyder 

6,400 

830 

13 

Somerset 

22,500 

11,630 

52 

ISullivan 

1,600 

480 

30 

380 

24 

^Susquehanna 

9.000 

'  5,190 

58 

1,450 

16 

"ITioga 

10.700 

3,740 

35 

1  Union 

6,000 

780 

13 

Venango 

in.aoo 

7,710 

41 

Wa)  ten 

12.200 

4,240 

35 

Washington 

60.300 

48,090 

80 

1  Wayne 

8,100 

2,550 

31% 

* 

Westmoreland 

90,000 

69,110 

77 

* 

'  Wyoming 

4,900 

2,790 

57 

780 

16% 

York 

63,800 

45,390 

71 

14,180 

.22 

TV  counties  3,102,200 

2,276,640 

73% 

257,860 

8% 

total 

3,102200 

2276,610 

73% 

257,860 

8% 

0\ 


ao 
a 


RHODE  ISLAND 


TV  counties     total  families 


TV  families       IMF  families 


Bristol 

8,700 

8,510 

987» 

Kent 

25,900 

21,350 

82 

Newport 

17,300 

13,910 

80 

Providence 

177,300 

161,030 

93 

Washington 

14,600 

9,890 

68 

TV  counties 

243,800 

217,720 

89% 

total 

213,800 

217.720 

89% 

SOUTH  CAROLINA 


TV  counties 

total  families 

TV  families 

UHF  families 

^Abbeville 

5,700 

1,430 

25% 

* 

* 

Aiken 

19,200 

2,350 

12 

Anderson 

24,200 

4,800 

20 

3,720 

15% 

^Beaufort 

6,600 

1,210 

18 

"<  Berkeley 

6,900 

2,550 

37 

• 

iCalhoun 

3,400 

650 

19 

370 

11 

Charleston 

47,600 

24,760 

52 

"^Cherokee 

8,700 

5,690 

65 

"^Chester 

8,200 

4,670 

57 

"^Chesterfield 

8,300 

2,880 

35 

^Clarendon 

6,700 

1,010 

15 

* 

"t  Colleton 

7,300 

1,790 

25 

* 

* 

Darlington 

'J* 

3,310 

27 

^Dillon 

6,800 

1,700 

25 

"^Dorchester 

5,700 

1  370 

24 

• 

* 

tEdgefield 

3,800 

1,220 

32 

t  Fairfield 

4,900 

2,790 

57 

Florence 

20,100 

9,560 

48 

"1  Georgetown 

7  800 

2,890 

37 

Greenville 

49,200 

19  880 

40 

12  330 

25 

"TGicciiwood 

11,200 

2,840 

25  , 

* 

^Hampton 

4,500 

860 

19 

^Jasper 

510 

19 

^K.ershaw 

7-rin 

3,480 

45 

* 

* 

1  Lancaster 

9,100 

5,150 

56 

Laurens 

11,800 

3,360 

28 

* 

* 

+Lee 

4,800 

2  210 

46 

• 

Lexington 

12,200 

4,760 

39 

3  000 

25 

+McCormick 

2,100 

530 

25 

"•Marion 

7,900 

2,000 

25 

+ Marlboro 

7,500 

2,630 

35% 

^Newberry 

8,500 

2,760 

32 

"rOconee 

9  600 

1,540 

16 

1,340 

14% 

"^Orangeburg 

16  400 

3,080 

19 

1,850 

11 

^Pickens 

10  400 

,68 

14 

Richland 

41,700 

14,370 

34 

11,500 

28 

"tSaluda 

3,800 

* 

* 

Spartanburg 

Aft  fiftft 

22,550 

56 

* 

* 

Sumter 

14,300 

3,370 

24 

* 

• 

1  Union 

7,700 

5,080 

66 

"^  Williamsburg 

9,300 

1,320 

14 

* 

* 

York 

18,600 

10,620 

57 

TV  counties 

525,900 

192,430 

37% 

44,780 

9% 

other  counties 

28,700 

1,980 

7% 

total 

554,600 

194,410 

35% 

44J80 

8% 

SOUTH  DAKOTA 


TV  counties     total  families 


TV  families       UHF  families 


+Bon  Homme 

^Brookings 

tClay 

1  Hutchinson 
^Kingsbury 


2,800 
5,200 
3,300 
3.300 
2.900 


500  18% 

760  15 

1,420  43 

590  18 

460  16 


tLake 
^Lincoln 
Minnehaha 
'Moody 
1  Turner 


3,300 
3.800 
23,100 
2,600 
3.700 


530  16 

1,640  43 

4,270  18 

420  16 

1.590  43 


+Union 
1  Yankton 

TV  counties 

other  counties 

total 


TENNESSEE 


3,300 
4,300 

61,600 

127.100 

109,000 


TV  counties      total  families 


1,420  43 
810  19 

14,410  23% 

3,480  3% 

17,890  9% 


TV  families       UHF  families 


Anderson 
■tBcdford 
I  Benton 
1  Bledsoe 

Blount 


16,200 
6,900 
3,200 
1,600 

15,200 


5.970  37% 

3,310  48 

450  14 

320  20 

4,200  28 


2,930  18% 


1,680  11 


1  Bradley 
'Campbell 
1  Cannon 
'Carroll 
•Carter 


8,900 
8,100 
2,300 
7,700 
11.100 


1,030  12 

890  11 

1,100  48 

1,090  14 

3,030  27 


I  Cheatham 
tChesler 
ICIaiborne 
tClay 
1  Coffee 


2.200 
2,900 
5,700 
2,100 
7,300 


1,250  57 

810  28 

830  15 

800  38% 

3,530  48 


I  Crockett 
tCumberland 
Davidson 
1  Decatur 

tDeKalb 


4,100 
4,700 
96,400 
2,500 
2,600 


1,670  38 

750  16 

76,730  80 

280  11 

990  38 


i  Dickson 
IDyer 
1  Fayette 

i  Fentress 

I  Franklin 


5.300 
9,100 
6,100 
3,400 
6,400 


3.020  57 

3,560  38 

2,140  35 

510  15 

830  13 


Gibson 
tGiles 
+Grainger 
+Greene 
"IGrundy 


14.400 
7,100 
3,000 

10,900 
3,000 


2,740  19 

920  13 

420  14 

1,380  13 

1,080  36 


Hamilton 
^Hancock 
+Hardeman 
+Hardin 
IHawkins 


62,500 
2,100 
5,200 
4,300 
7.600 


11,190  18 

290  14 

2,650  51 

1,200  28 

910  12 


+Haywood 

^Henderson 

+Henry 

+Hickman 

^Houston 


6,300 
4,500 
7,000 
3,300 
1,100 


3,210  51 

540  12 

1,470  21 

1,490  45 

520  47 


^Humphreys 
+Jackson 
"fjohnson 
Knox 
+Lake 


3,000 
2,800 
2,800 
65.600 
3.000 


1,410  47 

1,060  38 

760  27 

16,880  26 

750  25 


12,850  20e, 



^  Lauderdale 
i  Lawrence 
+Lewis 
1  Lincoln 
1  Loudon 


6,700 
7,400 
1,500 
6,800 
6,300 


3,400  51 

1,010  14 

680  45 

820  12 

1,450  23 


+McMinn 
+McNairy 
+Macon 
Madison 
+Marion 


8,600 
5,300 
3,700 
17,500 
5,100 


1,030  12 

1,460  28 

1,430  39 

5,590  32 

1.840  36 


tMarshall 

+Maury 

+Meigs 

tMonroe 

1  Montgomery 


5.200 
11,500 
1,300 
5,800 
11,700 


2,760  53 

5,140  45 

260  20 

1,330  23 

5,440  46 


■fMoore 

tMorgan 

+Obion 

+Overton 

tPerry 


1.200 
3,300 
8,600 
430 
1,400 


+Pickett 

tPolk 

1  Putnam 
+Rhea 
+Roane 


900 
3,300 
8,200 
4,100 
8,500 


160  13 

500  15 

2,110  25 

630  15 

150  11 

140  15 

400  12 

3,030  37 

800  20% 

1,960  23 


^Robertson 
Rutherford 

1  Scott 

+ Sequatchie 
Shelby 


7.300 
11,300 
4,100 
1,300 
148,000 


4,110  56 

7,770  69 

410  10 

260  20 

115,100  78 


tSmith 
+Stewart 
Sullivan 
■ISumner 
+Tipton 


3,600 
2,100 
27,500 
9,300 
7.700 


1,370  38 

990  47 

9,320  34 

5,550  -  60 

2.660  35 


iTrousdale 
+Unicoi 
+Union 
+Van  Buren 
tWarren 


1.600 
4,000 
1,800 
800 
6,500 


610  38 

680  17 

250  14 

160  20 

2,300  35 


^Washington 

+Wayne 

^Weakley 

tWhite 

1  Williamson 

tWilson 

TV  counties 

other  counties 

total 


2,650  17 

370  11 

1,740  21 

1,600  38 

3,280  53 

4.560  60 


379,220   42%  19,320 

1,970  9% 


915,900 


TEXAS 


TV  counties     total  familit 


381,190    42%  19,320 


TV  families  VHFfamill, 


+Andcrson 
Angelina 
+Aransas 
t Archer 
^Armstrong 

tAtascosa 
tAustin 
+Bailey 
+Bandera 
1  Bastrop 


9,000 
11,100 
1,200 
1,800 
500 


1,420  167o 

2,540  23 

250  21 

380  21 

80  16 


4,900 
4,500 
2,200 
1,100 
5,400 


2,590  53 

1,350  30 

1.080  49 

670  61 

1,540  29 


tBaylor 
+Bec 

Bell 

Bexar 
IBlanco 


2.200 
5,000 
23,000 
142,200 
1,300 


460  21 

2,150  43 

7,320  32 

101,880  74 

340  26 


tBorden 
1  Bosque 
Bowie 
Brazoria 
Brazos 

1  Brewster 
I  Briscoe 
1  Brooks 


200 
3,400 
20.000 
15,700 
11.200 

1,900 
900 
2,700 


40  18 

680  20 

1,980  10 

8,780  56 

2,120  19 


280  15 
140  16 
510  19 


Irleson 
ildwell 


3,400 
5,000 


950  28% 
1,400  28 


[ihoun 

3,000 

630 

21 

dlahan 

2,700 

430 

16 

Ameron 

36,000 

9,560 

27 

»mp 

2,600 

650 

25 

♦ 

• 

Irson 

1,800 

290 

16 

t  

6,800 

1,760 

26 

* 

astro 

1,600 

260 

16 

lambers 

2,300 

1,330 

58 

• 

• 

lerofcee 

10,200 

1,210 

12 

• 

lildress 

3,700 

590 

16 

ay 

3,000 

1,590 

53 

pchran 

1,700- 

830 

49 

)ke 

1,200 

200 

17 

;  >leman 

4,400 

750 

17 

jllin 

12,600 

5,130 

41 

pllingsworth 

2,400 

380 

16 

Colorado 

5,300 

1,700 

32 

praal 

5,200 

1,390 

27 

pncho 

1,400 

220 

16 

Jooke 

6,500 

3,480 

54 

lottle 

1,500 

300 

20 

rosby 

2,700 

1,110 

41 

ulberson 

500 

70 

14 

allam 

2,400 

1,340 

56 

alias 

222,600 

161,280 

72 

'  eaf  Smith 

3,100 

530 

17 

Jelta 

2,200 

350 

16 

[enton 

12,000 

6,080 

51 

|e  Witt 

6,700 

2,010 

30 

kickens 

1,800 

360 

20 

pimmit 

2,400 

770 

32 

•onley 

1,600 

260 

16 

>uval 

3,300 

1,020 

31 

lastland 

7,500 

1,190 

16 

tills 

13,500 

6,350 

47 

il  Paso 

56,100 

39,380 

70 

Tath 

5,700 

1,110 

19 

* 

Tails 

7,100 

1,420 

20 

« 

• 

layette 

7,000 

2,240 

32 

'isher 

2,<?00 

590 

21 

'loyd 

3,200 

1,310 

41 

|'oard 

1,000 

200 

20. 

fort  Bend 

7,800 

2,350 

30 

"ranklin . 

1,600 

220 

14. 

• 

• 

Frio 

2,700 

1,430 

53 

Jalveston 

38,000 

15,900 

42 

Jarza 

1,800 

320 

18 

lillespie 

3,300 

530 

16 

Goliad 

1,300 

270 

21 

Sonzales 

5,300 

1,640 

31 

fc  

t,ray 

7,900 

1,640 

21 

g 

i^rayson 

22,400 

6,010 

27 

pregg 

19,100 

5,320 

28 

3,710 

19% 

Grimes 

4,000 

1,760 

44% 

Guadalupe 

7,100 

2,680 

38 

Hale 

9,300 

3,790 

41 

Hall 

3,000 

480 

16 

Hamilton 

3,30Q 

660 

20 

* 

• 

Hansford 

1,200 

670 

56 

Hardeman 

3,200 

680 

21 

Hardin 

6,000 

1,230 

21 

Harris 

290,600 

201,260 

69 

• 

• 

Harrison 

'13,000 

1,750 

14 

* 

* 

Hartley 

400 

220 

56 

Haskell 

3,900 

640 

16 

Hays 

4,700 

1,220 

26 

Hemphill 

1,300 

260 

20 

Henderson 

6,200 

930 

15 

Hidalgo 

43,700 

13,370 

31 

Hill 

9,200 

4,780 

52 

Hockley 

6,700 

3,250 

49 

Hood 

1,400 

670 

48 

Hopkins 

6,700 

1,070 

16 

Howard 

8,200 

1,480 

18 

Hudspeth 

1,100 

150 

14 

Hunt 

12,700 

8,580 

68 

Hutchinson 

11,100 

6,140 

55 

Jack 

2,300 

1,220 

53 

Jackson 

3,800 

1,410 

37 

Jasper 

5.500 

1,100 

20 

Jeff  Davis 

500 

70 

14 

Jefferson 

64,000 

25,830 

40 

Jim  Hogg 

1,200 

120 

10 

Jim  Wells 

7,700 

1,450 

19 

Johnson 

10,200 

5,370 

53 

6,800 
4,100 
7,900 
1,700 
-  100 


1,450  21 

1,520  37 

3,510  44 

i;040  61 

20  19 


400 
4,500 
1,100 
200 
400 


70  18 

690  15 

180  16 

40  20 

70  18 


6,900 
2,800 


1,310  19 
560  20 


"•"Lamb 

6,000 

2,940 

49 

tLa  Salle 

1,900 

610 

32 

tLavaca 

6,200 

1,920 

31 

+Lee 

2,800 

780 

28 

^Liberty 

8,000 

4,640 

58 

* 

m 

+Limestone 

6,700 

1,340 

20 

• 

* 

tLipscomb 

1,100 

220 

20 

+Live  Oak 

2,100 

670 

32 

Lubbock 

37,300 

21,040 

56 

"•Xynn 

3,000 

540 

18 

tMcCulloch 

3.400 

540 

16 

McLennan 

41,200 

10,530 

26% 

6,730 

16% 

■|  TV  f    AT     11  .. 

TMcMuuen 

500 

160 

32 

+Madison 

2,000 

880 

44 

+Marion 

2,600 

650 

25 

• 

• 

+Mason 

1,500 

240 

16 

> 

+Matagorda 

6,500 

2,410 

37 

"•"Maverick  - 

2,900 

520 

18 

+Medina 

4,700 

2,830 

60 

"•"Menard 

1,000 

160 

16 

tMilam 

6,300 

680 

11 

tMitchell 

4,300 

770 

18 

^Montague 

5  000 

■  2  650 

53 

■^Montgomery 

7,500 

4,120 

55 

+Moore 

5,800 

3,250 

56 

"•Morris 

2,700 

680 

25 

• 

• 

tMotley 

1,000 

200 

20 

riNacogdoches 

8,100 

930 

11 

Navarro 

11,400 

4,070 

36 

"•Newton 

2,700 

540 

20 

+Nolan 

6,300 

1,320 

21 

Nueces 

54,300 

8,790 

16 

^Ochiltree 

2,100 

420 

20 

+OIdham 

400 

60 

16 

Orange 

14,400 

6,180 

43 

tPalo  Pinto 

6,000 

2,880 

48 

•"Parker 

7,300 

3,570 

49 

+Parmer 

1,800 

290 

16 

+Polk 

4,200 

1,930 

46 

tPotter 

25,900 

15,930 

62 

+Presidio' 

1,500 

210 

14 

+Rains 

900 

140 

16 

+RandalI 

5,400 

3,350 

62 

"•"Real 

700 

130 

18 

tRed  River 

5,900 

860 

15 

* 

• 

"•Refugio 

2,800 

590 

21 

+Roberts 

300 

60 

20 

"tRobertson 

5,100 

510 

10 

tRockwall 

1,500 

620 

41 

"•"Runnels 

4,900 

830 

17 

+Sabine 

2,100 

230 

11 

"•San  Augustine 

2,000 

220 

11 

+San  Jacinto 

1,600 

740 

46 

+San  Patricio 

9,500 

4,020 

42 

+Scurry 

8,700 

1,460 

17 

+Shackelford 

1,200 

190 

16 

+Sherman 

600 

340 

56 

Smith 

22,600 

3,860 

17 

tSomervell 

800 

160 

20 

• 

• 

+Starr 

3,000 

300 

10 

+Stephens 

3,400 

510 

15 

"•"Stonewall 

800 

170 

21 

+Swisher 

2,500 

400 

16 

Tarrant 

138,400 

96,840 

70 

Taylor 

20,900 

8,780 

42 

■tThrockjnorton 

800 

130 

16 

+Titus 

5,100 

710 

14% 

* 

* 

Tom  Green 

20,100 

6,170 

31 

Travis 

47,900 

17,000 

35 

+Trinity 

2,700 

1,240 

46 

+Tyler 

3,100 

620 

20 

"•"Upshur 

5,400 

1,350 

25 

* 

* 

+Uvalde 

4,700 

870 

19 

"•"Van  Zandt 

6,300 

2,840 

45 

"•Victoria 

9,600 

1,960 

20 

tWalker 

4,900 

2,240 

46 

tWaller 

3,200 

1,760 

55 

"•"Washington 

5,700 

2,480 

44 

+Webb 

13,600 

1,360 

10 

+Wharton 

10,100 

3,650 

36 

+Wheeler 

2,800 

560 

20 

Wichita 

31,700 

17,820 

56 

'Wilbarger 

6,100 

1.300 

21 

+Willacy 

5,900 

1,530 

26 

Williamson 

11,200 

3,960 

35 

+Wilson 

3,600 

1,330 

37 

+Wise 

4,700 

2,400 

51 

+Wood 

6,100' 

980 

16 

-tYoung 

5,000 

750' 

15 

"''Zapata 

1,000 

100 

10 

+Zava1a 

2,600 

470 

18 

TV  counties 

2,252,100 

1,059,980 

47% 

42,970 

2% 

other  counties 

lOU,  i  uu 

5% 

780 

LT 

total 

2,412,800 

1,068,520 

44% 

43,750 

2%. 

UTAH 

TV  counties     total  families 


TV  families       UHF  families 


Box  Elder 


5,400 


3,630  67% 


"•"Cache 

9,300 

3,490 

38 

Davis 

10,500 

6,620 

63 

tJuab 

1,400 

340 

24 

tMillard 

2,400  ■ 

580 

24 

i  ivi  organ 

600 

230 

38 

+Rich 

500 

190 

38 

Salt  Lake 

87,700 

66,110 

75 

+Sanpete 

3,800 

890 

23 

+Sevier 

3,300 

790 

24  - 

Tooele 

5,400 

3,150 

58 

Utah 

23,500 

15,930 

68 

WebeF 

27,600 

17,800 

64 

TV  counties 

181,400 

119,750 

66% 

other  counties 

26,200 

570 

2% 

total 

207,600 

120,320 

58% 

VFRMflNT 
vcnmi/n  ■ 

TV  counties  to 

tal  families 

TV  families 

UHF  families 

''"Addison 

5.200 

1  250 

^Bennington 

7,500 

3,830 

51 

^Caledonia 

7,200 

it  Jo 

Chittenden 

17,400 

5,120 

29 

tEssex 

1,800 

220 

12 

tFranklin 

8,400 

1  810 

22 

"tGrand  Jgjg 

800 

170 

21 

+Lamoille 

3,100 

^Orleans 

5,800 

700 

12 

i  Jautland 

6,810 

51 

^Washington 

12,100 

TV  counties 

82,700 

24,360 

29% 

other  counties 

25,800 

1,570 

6% 

total 

108,500 

25,930 

24% 

VIRGINIA 

TV  counties  to 

tal  families 

TV  fan 

lilies 

UHF  families 

"1"  A  c  c  o  m  ack 

10,200 

3,340 

33% 

^Albemarle 

13,700 

3,720 

27 

+Alleghany 

7,700 

3,080 

40 

+Amelia 

1,500 

590 

39 

^Amherst 

4,300 

1,640 

38 

^Appomattox 

•1,900 

720 

38 

69,500 

66,730 

96 

Augusta 

17,500 

4,650 

27 

+Bath 

.1,400 

350 

25 

tBedford 

7,300 

2,230 

31 

tBland 

1,400 

360 

26 

^  Botetourt 

3,900 

1,560 

40 

^Brunswick 

4,400 

1,410 

32 

^Buchanan 

8,000 

1,650 

21 

^Buckingham 

2,700 

1,240 

46 

Campbell 

21,100 

10,830 

51 

^Caroline 

2,700 

1,490 

55 

tCarroll 

6,800 

1,220 

18 

"•"Charles  City 

900 

520 

58 

^Charlotte 

3,200 

1,220 

38 

Chesterfield 

13,600 

9,030 

66 

^Clarke 

1,800 

830 

46 

+Craig 

700 

280 

40 

+Culpeper 

3,300 

59 

"^Cumberland 

1,500 

690 

46 

"f  Dickenson 

5,000 

1,000 

20 

Dinwiddle 

13,700 

7,400 

54 

tEssex 

1,300 

720 

55 

Fairfax 

32,100 

29  160 

91 

"•"Fauquier 

5,400 

3,140 

58 

tFloyd 

2,700 

490 

18 

t  Fluvanna 

1,700 

780 

46 

^Franklin 

5,600 

1,680 

30 

"•"Frederick 

9,300 

4  320 

46 

tGiles 

5,000 

2,650 

53 

'  Oloucester 

3  100 

1,840 

59 

340 

11% 

t  Goochland 

1  700 

660 

39 

tGrayson 

5,500 

1,430 

26% 

+Greene 

1,100 

300 

27. 

^Greensville 

3,900 

1,250 

32' 

t  Halifax 

1  llalllaA 

9,600 

3,700 

39 

^Hanover 

5,700 

3,120 

55- 

Henrico- 

87,000 

65,970 

76 

Henry 

12,900 

6,100 

47 

^Highland 

700 

180 

25 

tlsle  of  Wight 

3,700 

1,700 

46 

* 

• 

tjames  City 

2,800 

1,670 

.60 

310 

11%- 

+King  &  Queen 

1,400 

770 

55 

+King  George 

1,800 

1,080 

60 

+King  William 

1,900 

1,050 

55 

+T 

'  Lancaster 

2,300 

760 

33 

+Lee 

8,000 

1,070 

13 

"•Xoudoun 

5,200 

3,170 

61 

"•"Louisa 

3,100 

1,220 

39 

+Lunenburg 

3,500 

1,120 

32 

"•"Madison 

2,100 

590 

28 

"HVTntti^wc 
1  IVldlUCWa 

1,700 

1,020 

60 

190 

11 

"•"Mecklenburg 

8,100 

2,660 

33 

"•"Middlesex 

1,900 

1,140 

60 

210 

11 

"•Montgomery 

10,400 

5,550 

53 

OTQ 


FOR  THE  RECORD 


INansemond 
+Nelson 
tNew  Kent 
Norfolk 
1  Northampton 

1  Northumberland 

tNottoway 

tOrange 

tPage 

^Patrick 


10,000 
3.200 
1.000 
129,800 
4,700 


4,660  47 

1,220  38 

550  55 

94.910  73 

1,500  32 


2.600 
4,400 
3.200 
4,000 
3.600 


850  33 

2,060  47 

860  27 

1,120  28 

650  18 


Pittsylvania 
'  Powhatan 
tPrince  Edward 
^Prince  George 

Princess  Anne 


26,500 
1,200 
3,900 
7,000 

12.800 


10,940  41 

470  39 

1.790  46 

4.050  58 

8.160  64 


2.610  20 


1  Prince  William 
1  Pulaski 
^Rappahannock 
'Richmond 
Roanoke 


5.300 
7,500 
1,300 
1,300 
39.000 


3,260  62 

3,980  53 

770  59 

780  60 

21,500  55 


'Rockbridge 
Rockingham 
tRussell 
tScott 

"1  Shenandoah 


7,200 
12,500 
6,100 
6.600 
5,700 


1,760  24 

3,380  27 

1,220  20 

860  13 

1,580  28 


tSmyth 

'^Southampton 

^Spotsylvania 

+Stafford 

+Surry 


7,100 
6,300 
6.400 
3.200 
1,500 


1,140  16 

2,900  46 

3,800  59 

1,920  60 

900  60 


170  11 


"tSussex 

+Tazewell 

tWarren 

Warwick,  Newp't 


2,800  1,620  58 

11,400  1,780  16 

4,400  2,020  46% 

45,200  30,460  67        13,910  31% 


Washington 
1  Westmoreland 

Wise 
tWythe 
tYork 

TV  counties 

total 


13,200 
2,800 

13,500 
5,700 
3,300 

919,100 

919,100 


1,340  10 

1,680  60 

3,370  25 

1,430  25 

1,940  59 


WASHINGTON 


TV  counties     total  families 


290  11 

510,970   56%   43,900  5% 

510,970    56%      43,900  5% 


TV  families       VHF  families 


+Adams 

2,300 

370 

16% 

+Asotin 

3,800 

800 

21 

1  Clallam 

8,900 

4,570 

51 

Clark 

31,500 

16,060 

51 

14,530 

46%. 

^Columbia 

1,400 

290 

21 

Cowlitz 

18,000 

5,060 

28 

3,610 

20 

tFerry 

900 

290 

32 

"1  Franklin 

5,300 

850 

16 

tGarfield 

900 

190 

21 

'Grant 

8,400 

1,330 

16 

+Grays  Harbor 

17,500 

2,880 

16 

1 1sland 

4.100 

3,030 

74 

"UefTerson 

3,700 

1,920 

52 

King 

266,800 

164,660 

62 

IKitsap 

28,500 

21,170 

74 

Lewis 

14.300 

2,090 

15 

1  Lincoln 

3,300' 

1,060 

32 

IMason 

5,200 

3,070 

59 

+Pacific 

5,700 

910 

16 

11'end  Oreille 

2,300 

740 

32 

Pierce 

92,300  _ 

56,050 

61 

+San  Juan 

1,200  ' 

420 

35 

TSkagit 

13,900 

4,930 

35 

Snohomish 

39,200 

27,620 

70 

Spokane 


78.000 


37.390  48 


''Stevens 
'Thurston 
1  Wahkiakun 
\\  hatcom 
I  Whitman 


5,500 
15,700 
900 
22.100 

9.100 


32 


1.770 

9,270  59 

110  16 

3.910  17 

2.000  21 


Yakima  I5.1UU 

TV  counties  756,100 

other  counties  72.100 


total 


9.110  20 


384.850   517c   27,250  4% 

2.210     3%       1,050  1% 


WEST  VIRGINIA 


TV  counties     total  fnmilit 


JH7M0    47%  28,300 


Tl '  families       VH F  families 


1  Barbour 

5.100 

770 

\S% 

^Berkeley 

8,700 

4,670 

54 

I  Boone 

7,90(5 

2,770 

35% 

950 

12% 

1 3  rax  ton 

4  200 

19 

*t  Brooke 

7  400 

5  180 

70 

s. 

Cabell 

34,400 

27,290 

79 

tCalhoun 

2.300 

640 

28 

"IClay 

3,500 

1,190 

34 

1  I)  nd  <  1  r  Id  nt* 

2  200 

11 

Fayette 

20,200 

6,080 

30 

"1  Gilmer 

2,300 

440 

19 

IGrant0 

2,300 

410 

18 

1  Greenbrier 

9,900 

2,440 

25 

^  Hampshire 

580 

18 

"J  Hancock 

9.300 

6,430 

69 

+Hardy 

2,400 

430 

18 

Harrison 

24.100 

3,560 

15 

tjackson 

3,900 

1,090 

28 

''Jefferson 

4,600 

2,480 

54 

Kanawha 

68.200 

48,810 

72 

26,500 

39 

"1  Lewis 

5,100 

910 

18 

^Lincoln 

5.000 

2.900 

58 

600 

12 

Logan 

18.500 

8,040 

43 

McDowell 

22,800 

11,270 

49 

Marion 

20,700 

8,640 

42 

Marshall 

9,800 

3.220 

33 

t Mason 

6,300 

3,670 

58 

800 

12 

Mercer 

19.500 

7,580 

39 

^Mineral 

6.200 

1,120 

18 

Mingo 

11.400 

6,050 

53 

Monongalia 

16,600 

7,480 

45 

'Monroe 

3,200 

770 

24 

+Morgan 

2,400 

430 

18 

"INicholas 

6,800 

2,350 

35 

Ohio 

21.200 

11.140 

53 

• 

'Pendleton 

2,100 

380 

18 

tPleasants 

1,700 

340 

20 

'Pocahontas 

3,000 

450 

15 

tPreston 

8,000 

2,090 

26 

1  Putnam 

5,300 

3,070 

58 

640 

12 

Raleigh 

24,200 

6,130 

25 

^Randolph 

7,500 

1,080 

14 

1  Ritchie 

3,300 

660 

20 

"IRoane 

4,200 

1,220 

29 

'Summers 

4,800 

1,150 

24 

'Taylor 

4,900 

1,270 

26 

1  Tucker 

2,600 

470 

18 

I  Tyler 

2,900 

580 

20 

tUpsliur 

5,100 

770 

15 

Wayne 

8.600 

4,870 

57 

1  Webster 

4,200 

1,430 

34 

tWetzel 

5,200 

980 

19 

IWirt 

1,200 

340 

28 

Wood 

20,100 

6.830 

34 

3,160 

16 

Routine 

Round 

up  . 

^Wyoming 
TV  counties 

total 


9,100 


3,160  35 


1,020  12 


529,600        229,320   43%  35,990 


229,320    43%  35,990 


WISCONSIN 

TV  counties     total  families 

TV  families 

VHF  family 

« 

i  Rarron 

10,400 

3,460 

33% 

1 
1 

id 

Brown 

23,800 

17,080 

59 

1 

> 

1  Buffalo 

4,400 

1,800 

41 

51' 

tBurnett 

3,000 

930 

31 

1 
1, 

'Calumet 

5,400 

2,540 

47 

P 

1,1 

i  Chippewa 

11,700 

3,010 

26" 

•1 

^Columbia 

10.600 

2,310 

22 

* 

*  " 

Dane 

51,100 

20,880 

41 

17,220 

34'. 

Dodge 

17,100 

10,810 

63 

1 1 

1Door 

6,600 

1,610 

24 

l' 

— | 

)H 
P 

Douglas 

14.300 

3,400 

24 

3,180 

22 

1  Dunn 

7,900 

2,690 

34 

1' 

t 

III 

Eau  Claire 

16,900 

5,160 

31 

M 

Fond  Du  Lac 

20,300 

9,170 

45 

3 

Grant 

12,300 

1,910 

16 

u 

1  Green 

7,600 

1,100 

14 

* 

4 

' 

1  Green  Lake 

4,700 

1,030 

22 

* 

*>. 

+Iowa 

5,700 

860 

15 

* 

*! 

Jefferson 

13,400 

7,290 

54 

Kenosha 

24,400 

19,680 

81 

i  Ivewaunee 

4,800 

1,200 

25 

.  il 

% 

La  Crosse 

20.700 

2,420 

12 

t  Lafayette 

5,300 

800 

15 

* 

•! 

III 

^Langlade 

6,100 

1,220 

20 

I. 

inn 

1  Manitowoc 

20,400 

9,530 

47 

L 

■ 

Marinette 

10,500 

1.960 

19 

f 

+Marquette 

2,800 

620 

22 

*? 

Milwaukee 

272,800 

240.000 

88 

79,300 

29r 

1 

"fOconto 

7,400 

1,480 

20 

L 

Outagamie 

24,300 

6,570 

27 

— 1 

tOzaukee 

7,300 

6,570 

90 

950 

13. 

il 

+  Pepin 

2,100 

860 

41 

1  Pierce 

6,300 

4,160 

66 

1 

ii 

tPolk 

7,500 

4,950 

66 

jm 

1  Portage 

9,400 

1,290 

14 

'r 

Racine 

34,800 

25,210 

72 

L 

Rock 

30.000 

7,770 

26 

* 

* 

+Rusk 

4,600 

1,200 

26 

tSt.  Croix 

7,800 

5,150 

66 

1  Sawyer 

3.000 

930 

31 

i 

1  Shawano 

9,800 

1,870 

19 

Sheboygan 

25,300 

17,960 

71 

IN 

1  Trempealeau 

6,900 

2,840 

41 

i 

Walworth  - 

14,000 

8,580 

61 

tWashburn 

3,300 

1,030 

31 

1 

i 

t  Washington 

10,400 

9,360 

90 

1,320 

Waukesha 

27,400 

20,980 

77 

| 

Waupaca 

-  10,600 

2,900 

27 

tWaushara 

4,300 

600 

14 

Winnebago 

28,600 

5,370 

19 

2,960 

1C 

TV  counties 

905,100, 

512.100 

57%  108,940 

other  counties 

139,900 

6,780 

5% 

160 

L 

il 

total 

1,043,000 

578,880 

50% 

109,100 

'a 

WYOMING 


TV  counties     total  families 


TV  families       L'HF  fant 


Laramie 

TV  counties 

other  counties 


15.500 

15,500 

77,600 

93,100 


5.850  38% 


5,850  38% 

900  1% 


6,750  7% 


- 


Actions  of  FCC 

(Continued  from  page  86) 

applications  has  proceeded  on  a  current  basis 
since  March  1953,  and  inasmuch  as  the  issuance 
of  pre-hearing  letters  is  presently  on  a  current 
basis,  the  need  for  the  publication  of  a  priority 
list  has  been  eliminated.  Consequently,  no  fur- 
ther lists  will  be  published  and  Section  1,371, 
footnote  10,  will  be  amended  accordingly.  Ap- 
plications received  after  this  date  will  be  con- 
sidered chronologically.    Action  Feb.  24. 

Memphis,  Tenn. — Vhf  ch.  3  proceeding.  By 
order,  the  Commission  denied  petition  filed  Dec. 
4.  L953,  by  WREC  Bcstg.  Service  requesting  that 
the  Commission  cancel  finding  that  WMPS  Inc. 
(competing  applicant  for  a  new  tv  station  to 
operate  on  ch.  3  in  Memphis,  Tenn.)  is  finan- 
cially qualified  (Dockets  10761-2;  BPCT-452  and 
514).  Action  Feb.  24. 

Milwaukee,  Wis. — Vhf  ch.  12  proceeding.  By 
order,  the  Commission  denied  motions  filed  by 
Milwaukee  Area  Telecasting  Corp.  requesting 
dismissal  of  the  application  of  Kolero  Tele- 
casting Corp.  for  new  tv  station  in  Milwaukee, 
Wis.,  on  ch.  12,  for  which  Wisconsin  Bcstg. 
System  Inc.,  Milwaukee  Bcstg.  Co.,  Milwaukee 
Area  Telecasting  Corp.,  and  Kolero  Telecasting 
Corp.  are  competing  applicants.  Action  Feb.  1!). 


February  17  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 

WNAB  Bridgeport,  Conn..  WNAB  Inc.  (BR- 
1139);  WPKY  Princeton,  Ky.,  Leslie  Goodaker, 
tr/as  The  Princeton  Bcstg.  Co.  (BR-2430);  WABM 
Houlton,  Me.,  Aroostook  Bcstg.  Corp.  (BR-2475); 
WERI  Westerly,  R.  I.,  Radio  Westerly  Inc.  (BR- 
2316). 

February  19  Decisions 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  Herbert  Sharfman 
Scripps-Howard  Radio  Inc.,  Knoxville,  Tenn.  

By  memorandum  opinion  and  order  denied  peti- 
tions to  the  Examiner  to  enlarge  the  issues  in 
re  applications  for  ch.  10  exception  noted  for 
Scripps-Howard. 


By  Hearing  Examiner  Fanny  N.  Litvin 
Franklin  County  Bcstg.  Co.,  Washington,  Mc 

Denied  petition  for  leave  to  amend  applicati!( 
to  show  changed  financial  statement. 

By  Hearing  Examiner  Charles  J.  Frederick 
On  petition  of  Portsmouth  Radio  Corp.,  Por 
mouth,  Va.,  postponed  the  date  for  commeni 
ment  of  taking  testimony  in  re  its  applicat1' 
and  that  of  Beachview  Bcstg.  Corp.,  Norfc 
for  ch.  10,  from  February  23  to  March  9  (Act; 
of  2/18). 

Charleston   Bcstg.    Co.,    Southern  Bcstg. 
Charleston,  S.  C. — By  memorandum  opinion  e 
order  denied  petition  of  Charleston  for  pc^» 
ponement  of  hearing  in  re  ch.  2,  from  Feb. 
to  April  19  (Action  of  2/16). 

By  Hearing  Examiner  Claire  W.  Hardy 

KWK  Inc.,  KXOK  Inc.,  Missouri  Valley  Tv  C 
St.  Louis,  Mo. — Adopted  an  order  to  govern  he] 
ing  in  re  consolidated  proceeding  for  ch. . 
parties  shall  exchange  copies  of  their  evidei1; 
on  direct,  under  oath,  with  each  other  on  Mai 
15;  hearing  to  convene  March  29. 

WMPS  Inc.,  WREC  Bcstg.  Service,  Mempl 
Tenn. — By  memorandum  opinion  and  order  < 
nied  petition  of  WMPS  to  have  hearing  of  tes 

(Continued  on  page  100) 
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PROFESSIONAL  CARDS 


Y  &  BAILEY,  INC. 

Pices 

National  Press  Building 
Laboratories 

339  Wisconsin  Ave.,  N.  W. 
,  D.  C.        ADams  4-2414 

'ember  AFCCE  * 


ial  Radio  Equip.  Co. 
L.  Dillard,  Gen.  Mgr. 
lONAL  BLDG.       Dl.  7-1319 
UHINGTON,  D.  C. 
17037  JACKSON  5302 

kNSAS  CITY,  MO. 
Member  AFCCE  * 


K  H.  MclNTOSH 

TING  RADIO  ENGINEER 
3 16  WYATT  BLDG 
JSHINGTON,  D.  C. 
e.ropolitan  8-4477 

Member  AFCCE  * 


\R  &  KENNEDY 

St.,  N.  W.  Hudson  3-9000 
.SHINGTON  6,  D.  C. 

Member  AFCCE  * 


NNE  C.  SMEBY 

ed  Professional  Engineer" 

,  N.  W.  EX  3-8073 

ISHINGTON  5,  D.  C. 


:RT  L  HAMMETT 

TING  RADIO  ENGINEER 
IKERS  INVESTMENT  BLDG. 
ANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


WKINS  ESPY 

Broadcast  Engineering 
— f '(  Field  Measuring  Service 
+  shire  Blvd.  Arizona  88922 
t    Los  Angeles,  Calif. 


1 1  i 


JAMES  C.  MeNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE* 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.  REpubtic  7-3984 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  S-ltSO — Executive  3-6861 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


LOWELL  R.  WRIGHT 

Aeronautical  Consultant 

(Formerly   Department  of   Commerce — C.A.A. 

Member  Washington   Airspace  Subcommittee) 

Offers  a  specialized  consulting  service  to 
the  Radio  and  Television  Industry  on 
aeronautical  problems  created  by  tower 
construction. 

R.   F.  D.  No.  2.  BOX  29.  HERNDON,  Va. 

(Suburban  Washington,  D.  C.)    Tel:  M4-M 


—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Monfclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE* 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.       National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 
Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


QUALIFIED  ENGINEERING 

is  of  paramount  importance 
in  getting  your 
AM,  TV  or  FM  station  on  the  air. 
Publish  a  Professional  Card 
and  join  these  engineers, 
among  the  foremost  in  their  field. 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 

Washington  4,  D.  C. 

Member  AFCCE  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING     DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE* 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.W.     Executive  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 


ROBERT  M.  S HUMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  * 


SERVICE  DIRECTORY 


m-Built  Equipment 
RECORDING  CO. 

s  mont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037  Kansas  City,  Mo. 


•  TOWERS  • 

AM  e  FM  •  TV 

Complete  Installations 

TOWER  SALES  &  ERECTING  CO. 

6100  N.  E.  Columbia  Blvd. 
Portland  11,  Oregon 


IF  YOU  DESIRE 
TO  ADVERTISE  IN  THE 

PROFESSIONAL  OR 

SERVICE  DIRECTORY 

Contact 
BROADCASTING'TELECASTING 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Cheeks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  204  per  word — $2.00  minimum  •  Help  Wanted  254  per  word — 
$2.00  minimum. 

All  other  classifications  30tf  per  word — $4.00  minimum  •  Display  ads  $15.00  per  inch. 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Atpucants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Tilbcasttnq  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Managerial 


Manager  for  1000  watt  full-time  network  station 
in  one  of  the  top  eastern  markets  of  140,000.  Will 
consider  young  man  with  strong  sales  experi- 
ence and  managerial  ability.  Will  train  in  opera- 
tional policies  of  our  group  owned  organization. 
Please  send  full  resume  of  experience,  personal 
background  and  photo.   Reply  to  Box  553C,  B.T. 

Break  into  managing  March  15.  Must  be  versa- 
tile. Sports  and  engineering.  Tape  and  resume, 
KLVC,  Leadville,  Colorado. 


Salesmen 


Florida  salesman.  Experienced  man.  Excellent 
opportunity  for  hard  worker.  Give  full  details 
In  your  first  letter.  Box  676A,  B-T. 

Salesman — Oregon  CBS  affiliate  has  immediate 
opening  for  experienced  time  salesman.  Good 
guarantee  against  15%.  Outstanding  community 
in  one  of  the  west's  finest  recreation  areas. 
Applicants  must  be  salesmen,  not  order  takers 
or  floaters.    Box  516C,  B.T. 

KEPO  El  Paso,  Texas,  has  excellent  permanent 
position  for  good  salesman.  Class  II  clear  chan- 
nel really  covers  this  fast-growing  market.  Sal- 
ary, car  allowance,  plus  commission.  Protected 
accounts.    Ideal  living  and  working  conditions. 

Radio-tv  salesman.  Experienced  live  wire  inter- 
ested in  selling  radio  and  tv.  Salary  and  com- 
mission benefits.  Phone  today,  KPRK,  Livings- 
ton, Montana. 

Sales  manager  with  ambition.  Excellent  market 
in  one  station  town.  Pay  open  and  unlimited  if 
you  produce.  Applications  confidential.  Howard 
M.  Reedy,  Manager,  WROY,  Carmi,  Illinois. 

Announcers 

Top  morning  combo  with  five  years  experience 
and  1st  ticket.  $90.00.  for  44  hour  week  for  good 
personality  and  pitch  man.  New  York  State  in- 
dependent. Send  tape  and  background.  Box 
370C,  B.T. 

Combo  announcers,  1st  engineers  or  salesmen. 
Immediately.    Indiana.    Box  488C,  B.T. 

Announcer-Chicago,  full-time.  Must  know  clas- 
sical music  and  must  be  capable  of  good  French, 
German  and  Italian  pronunciations.  Tempered 
commercial  delivery.    Box  513C,  B.T. 

Announcer  needed,  starting  April  first.  Radio 
Station  KDWT,  Stamford,  Texas. 

Ambitious  salesman-announcer  interested  in  ra- 
dio and  start  of  tv  from  ground  up  in  small  sta- 
tion. Salary,  commission  benefits.  Phone  today, 
KPRK,  Livingston,  Montana. 

Experienced  announcer,  strong  on  news  and 
commercials,  for  general  staff  work  on  long- 
established  network  affiliate.  Excellent  oppor- 
tunities starting  with  good  salary.  Send  audi- 
tion and  background  to  WFDF,  Flint,  Michigan. 

1  kilowatt  Independent  with  topflight  staff  has 
immediate  opening  for  good  announcer.  Modern 
plant,  good  working  conditions,  congenial  co- 
workers, stable  financial  picture.  Will  consider 
solid  young  announcer  ready  to  move  up.  Send 
complete  information  and  audition,  WMIX,  Mt. 
Vernon,  111. 

Technical 

Chief  engineer  for  installation,  maintenance  lkw, 
announcers  and  continuity.  State  salary,  ex- 
perience, reference.  WAFC,  Box  396,  Staunton, 
Virginia. 

WSEE  new  tv  station  in  Erie,  Pennsylvania, 
needs  several  first  class  engineers  immediately, 
installation  and  operation.  Send  complete  de- 
tails first  letter.    Ed  Zellefrow,  Chief  Engineer. 

Combination  man  wanted.  First  class  license  and 
technical  experience  required,  announcing  sec- 
ondary. Contact  Ed  Damron,  WSSC,  Sumter, 
S.  C. 


Help  Wanted— (Cont'd) 


Engineers  (4)  for  new  am-vhf-tv  station.  Excel- 
lent opportunity.  Send  reference  and  resume. 
References  will  be  carefully  checked.  Write 
Box  139,  Albany,  Georgia. 

Production-Programming,  Others 

If  you  are  making  less  than  $15,000.  annualjy, 
contact  this  tv  newspaper  affiliate  for  year-round 
special  promotion  selling.  Give  experience,  ref- 
erences.   Box  518C,  B.T. 

Copy  girl-receptionist.  Regional  lkw  independ- 
ent in  fast  growing  Texas  market.  Pleasant  sur- 
roundings. Airmail  full  details  including  picture 
to  Box  545C,  B.T. 


Television 


Help  Wanted 


Managerial 


Management  team — Two  men  highly  specialized 
for  television  station.  Thoroughly  experienced  in 
station  construction  and  operations.  Excellent 
network  and  agency  contacts.  Guarantee  top 
programming  and  national  spot  sales.  Can  also 
staff  station  on  short  notice  with  trained  tv 
personnel.    Box  552C,  B.T. 


Salesmen 


Midwestern  tv  station  in  excellent  middle  market 
has  opening  for  two  aggressive  salesmen.  Prefer 
central  states  men  with  radio  station  sales  back- 
ground. Guarantee,  commission.  Please  wire  or 
write  Box  525C,  B-T. 


Announcers 


Tv  announcer.  Only  channel  in  sizeable  mid- 
west market.  Extensive  local  operation.  Ex- 
perience unnecessary  if  radio  background  good. 
Send  tape,  photo,  resume,  Program  Director, 
KVTV,  Sioux  City.  Iowa. 

Production-Programming,  Others 

Director — station  experience  desired — two  camera 
operation,  working  knowledge  of  lighting  and 
TS-11  essential.    Box  499C,  B.T. 

Experienced  tv  director.  Must  be  expert  on 
switcher.  Air  work  ability  secondary.  Also  have 
excellent  opening  for  announcer-director  who 
does  good  on-camera  job.  Tom  Hennesy,  WJBF- 
TV,  Augusta,  Ga. 


Situations  Wanted 


Managerial 


Thoroughly  experienced  mature  manager  avail- 
able for  relocation  because  of  tv  merger.  Top 
references,  nationally  respected.    Box  316C,  B.T. 

General  manager  for  tv  or  radio  available  with 
experience  in  construction  and  management  uhf- 
tv  station  in  major  southern  market  construction 
and  management  of  am  stations  with  emphasis 
on  economical  operation.  Interested  in  managing 
am  station  with  tv  future  and  opportunity  of 
stock  interest.  In  any  event  if  you  are  interested 
in  any  other  proposition,  contact  Box  494C,  B-T. 

Progressive  radio  and  television  background. 
Now  assistant  tv  manager.  Ready  to  move  up. 
Box  524C,  B«T. 


Salesmen 


Progressive  salesman-announcer,  well  experi- 
enced, good  record,  needs  $8000.  year  working 
opportunity.    Box  536C,  B«T. 


Announcer 


Baseball  announcer.  Seven  years  experience.  Fin* 
voice,  best  of  references.   Box  341C,  B.T. 


Situations  Wanted — (Cont'd) 


Combo  man,  3rd  class  permit,  college  gr? 
Light  on  experience,  strong  on  news  and 
can  do  play-by-play  of  baseball  and  f  ootbal 
can  travel  anywhere.    Draft  exempt.  Bos 
B.T. 


Personality  announcer;  program  director; 
sports  specialist  fourteen  years.  Available 
392C,  B«T. 


Authoritative  news  presentation.  Understi 
with  views,  chats,  commercials.  25kw  expe 
Mid-western  graduate.  Gates  board.  Box 
B.T. 


Sports  announcer-all  sports  and  sales.  2 
lege,  five  years  experience.   Box  448C,  B 


Available  April  10th.  Fifteen  years  top  rac 
perience.  Two  years  agency.  Two  ye^ 
Mutual,  writer  for  CBS.  Programming,  an) 
ing,  writing,  selling,  promotion.  Play-b 
on  regional.  Public  relations  officer.  Pr^ 
employed.  Married,  two  children.  Sobt 
liable,  top  references.  Loaded  with  comr 
ideas  that  sell.  No  big  time  interest.  Fl- 
community,  progressive  organization, 
hunting  and  fishing  area  but  will  consid^ 
locale  and  any  job  with  opportunity.  All 
ies  answered.  Salary  secondary.  Box  498' 


1 


— P 


Staff  announcer,  experienced  with  indepfi 
News,  sports,  music,  personality.  Tape.1 
502C,  B.T. 


Announcer,  4  years  experience.  1st  phone,  i 
able  2  weeks  notice.    Box  504C,  B.T. 

Announcer,  actor,  DJ.  Experienced  hig^ 
to  holdown  kiddies  to  classics.  Family  m. 
tall,  dark  and  immediately  available.  Box 
B.T. 


Six  years  solid  experience  all  phases 
sports,  special  events,  DJ.  Some  tv.  Re 
hard  worker  looking  for  that  right  spot1 
508C,  B.T. 


Experienced  sportscaster,  baseball  play-bj 
New  York,  Pennsylvania,  midwest,  sou 
Box  514C,  B-T. 


Experienced  newsman-DJ  with  air  selling 
desires  to  further  career.   Excellent  knov 
news,  pop  music.  East  only.  Request  tape,l. 
Box  515C.  B-T. 


Experienced  staff  announcer,  4  years,  stro 
news,  commercials,  sports,  play-by-play,  ( 
grad.,  vet.,  single,  control  board,  top  refer 
Prefers  east.   Box  521C,  B»T. 


Announcer-engineer,  6  years'  experienq 
phases  broadcasting  including  sports  pi; 
play.  Excellent  references.  Box  533C,  B-T1 


Top  notch  radio  and  tv  sports  announcer 
baseball  job  in  metropolitan  market  w: 
affiliation.    Now  employed.    Box  537C,  B«1 


Announcer-control    board    operations,  r< 
Limited  experience.  Desires  station  staff  cc 
tion.   News,  DJ,  strong  on  commercials,  i' 
draft  exempt.    Available  immediately.  Re 
tape,  references.   Box  539C,  B«T. 


Young  negro  personality,  announcer,  newsi 
DJ,  good  ad-libber,  experience  light.  1 
good  opportunity.  Board  operator.  Exc 
references,  tape,  resume.   Box  540C,  B«T. 


Announcer  news,  commercials,  DJ,  sports, 
Limited  experience,  tape,  resume,  travel,  vd 
Box  542C,  B-T. 


Announcer,  newscaster,  DJ,  smooth  comme 
control  board,  limited  experience.  Veteran 
resume.  Available  immediately.   Box  543C 


Trained  in  all  phases  of  radio  and  televisi^ 
nouncing.  Strong  on  commercials.  Disc  03 
available.  Third  class  ticket.  Box  544C,  B 


Announcer,  staff  or  personality.  Over  five 
experience.  Would  like  low  salarv  plus 
centage  arrangement.  Box  550C,  B-T. 


Announcer:  Good  potential,  light  expe 
commercial  radio.  Extensive  college  radio, 
tv.  Reliable,  mature,  veteran.  Locate  any\ 
prefer  west.  Interests  news,  farm.  Bill  An 
4408  West  34th  Ave.,  Denver,  Colo. 


All-around.  Five  months'  experience, 
school  graduate,  sober,  draft  exempt.  C 
Doll,  907  Clinton  Street,  Hoboken,  New  J 
HO  4-9976. 
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Situations  Wanted— (Cont'd) 


;ie  personality,  warm  friendly  voice,  slight 
il\  accent.  Write  continuity  and  commer- 
control  board,  office  experience,  specialize 
ljmale  personality  DJ  shows.  Ronnie  Jen.- 
I,  c/o  Foster,  168-20  Northern  Blvd.,  Flush- 
es!. Y. 

pst  Hooper  morning  show  in  this  area  for 
years  "Groans  by  Jones"  desires  new  locale, 
u  need  outstanding  show,  contact  Bob  Jones, 
forth  Greene  Street,  Greensboro,  N.  C.  Tele- 
3-1152.  Best  references.  Southeast  pre- 
|d. 


ot  graduate  of  Cambridge  School  of  An- 
cing.  Good  baritone  voice  for  newscasting. 
rience  limited.  Have  done  both  sports  and 
jockey  work.  Have  thorough  knowledge  of 
ol  board  operations.  Veteran,  college  grad- 
|  26,  free  and  eager  to  travel.  Seek  perma- 
j  connections.  Bill  Mosca,  403  E.  3rd  Street, 
ffdyn,  New  York.    Ulster  3-0112. 


«  illge  graduate,  recent  post-grad  study  at 
hwestern  in  broadcasting  tv,  etc.,  Eight 
;  show  business  and  three  months  DJ  ex- 
■nce.  More  information  upon  request.  H. 
$n,  8452  Kingston  Ave.,  Chicago,  Illinois. 


ig,  reliable,  experienced  indie  station.  Excel- 
references.  Tape,  will  travel.  Gil  Stenson, 
i.  156th  Street,  Bronx  55,  N.  Y. 


buncer.  News,  commercials,  DJ,  sports,  board, 
lire'  voice,  veteran,  married,  third  ticket, 
interest.  Will  travel.  Tape.  Fred  Ross, 
Empire  Boulevard,  Brooklyn,  New  York. 
Ldent  3-0549. 


buncer,  first  license.   Experienced.    115  East 
Taylorville,  Illinois. 


Technical 


irienced  engineer  with  degree  and  consider- 
electronics  experience  is  interested  in  job 
promising  future.  Knowledge  of  Spanish  and 
travel.  Box  465C,  B«T. 


nd  phone.  No  broadcasting  experience.  Vet, 
Desires  studio  and  remote  work.  No  an- 
lcing.  Have  no  car.  Studying  for  first  class 
it.  Interested  in  station  with  tv  plans.  Lo- 
an anywhere.    Box  497C,  B.T. 


ble  transmitter  technician.  Am-fm  and  vhf- 
ackground.  Maintain  and  operate.  Box 
B.T. 


neer,   first   phone.    Experienced   in  trans- 
Jer,    maintenance,    remotes,    recording  and 
—  I'd  work.   Box  505C,  B.T. 

stroi  i[ 
y,  s 


eferi ' 


wijilt  phone,  technician.  Experience  radio-tv 
icing,  married,  veteran,  car.  Prefer  upper 
west.  Elwood  Ewy,  Avoca,  Minnesota. 


ak  walkie-tape-recorders,  famous  stars  of 
o,  tv,  experienced  all  sorts  of  remote  situa- 
Tf!s.  No  salary,  will  travel.  Try  before  buy. 
adcast  Equipment  Corp.,  135-01  Liberty  Ave., 
imond  Hill  19,  N.  Y. 


ineer  1st  phone.  Married,  reliable,  experi- 
d  all  phases  of  am  and  fm  broadcasting. 
;  all  details  first  letter.  References  available, 
lire  notice.  Box  510C,  B.T. 


f  engineer  or  supervisor  available  immedi- 
/.    12  years  experience  am-fm-tv,  from  250 
.  to  50  kw.    Recently  completed  uhf  station 
522C,  B.T. 


phone.  2  years  experience,  disc  and  tape 
irding.     Some   control   experience.  Prefers 

\  York.     Clarence   Williams,   100   W.  139th 

;fet,  #44B,  New  York  30,  N.  Y. 


Production-Programming,  Others 


fit  years  radio-tv  experience.  Five  years 
-klucing  and  directing  with  major  New  York 
work.    Box  509C,  B.T. 


man,  three  years  continuity,  traffic,  air.  What 
I  do  for  you?  Box  527C,  B-T. 


evision-radio  producer  writer  offering  7  years 
1  rounded  station-New  York  ad  agency  experi- 
•e,  looking  for  good  supervisory  position.  Will 
sider  relocating.    Box  538C,  B-T. 


ture  man,  well  educated  and  informed,  wants 
.ting,  editing  or  advisory  script  work  in  New 
k  City.  Have  good  sense  of  humor.  Remunera- 
|i  nominal  until  worth  proven.  Available 
mings.    Box  541C,  B.T. 


(hough  presently  employed  as  a  columnist  for 
\  of  the  larger  metropolitan  newspapers,  my 
kkground  is  news-gathering  and  newscasting, 
[eld  to  which  I  wish  to  return.  I  have  experi- 
in  both  radio  and  tv.  Widely  traveled 
oughout  the  world,  I  have  a  sound  back- 
'iund  of  national  and  international  affairs.  Ex- 
lent  delivery.  Best  references.  Box  548C,  B.T. 


Television 


Situations  Wanted 


Managerial 


Relocation  advisable  for  economy-minded,  na- 
tionally respected  manager  because  of  tv  merger. 
Twenty  years  successful  broadcasting  back- 
ground. Not  above  accepting  lesser  capacity  with 
good  organization.   Box  317C,  B«T. 

Broad  background  and  experience.  Can  organ- 
ize your  operation.  Let's  talk  it  over.  Box 
526C,  B.T. 


Salesmen 


Experienced  in  tv  and  radio,  capable  administra- 
tor, neat,  sober,  aggressive.    Box  528C,  B.T. 


Announcers 


Nine  years  television-radio  experience.  Versa- 
tile, personable,  dependable.  Outstanding  news. 
Box  534C,  B.T. 

Former  radio  p.d.  wants  crack  at  tv  announcing- 
production.  Produced  1953  NAEB  series.  Back- 
ground in  theatre  and  film.  Single,  30,  B.S.  de- 
gree, salary  secondary.  Louis  Ford,  Apt.  49,  454 
Fort  Washington  Ave.,  New  York  33,  N.  Y. 


Technical 


Chief  engineer,  experienced  all  phases  of  tele- 
vision, both  studio  and  transmitter,  including 
operation,  maintenance  and  construction.  Box 
396C,  B.T. 


Experience  tv  studio  engineer  presently  em- 
ployed. Seeking  better  opportunity.  Excellent 
references.   Box  503C,  B«T. 

Several  tv  engineers  will  be  needed  soon  for 
permanent  Houston  operation  of  KGUL-TV, 
Galveston,  Texas.  Write  Chief  Engineer. 

Engineer  for  tv  control  room.  WKZO-TV,  Kala- 
mazoo, Michigan. 

If  you  are  ready  for  tv  with  good  radio  experi- 
ence, WTOC-TV  is  ready  for  you.  Increased 
operation  creates  new  opportunities  in  television. 
Write  to  Kyle  E.  Goodman,  Chief  Engineer, 
WTOC-TV,  Savannah,  Georgia. 

Production-Programming,  Others 

Commercial  copy-chief.  Years  of  radio,  all  phases. 
Seeking  tv.  Family  man.  Have  car.  Will  travel. 
Present  employer  knows  of  this  ad.  Located 
S.W.  Available  2  weeks.  Steady  only.  Box 
517C,  B.T. 


Available  March  1;  age  31;  ten  years  motion  pic- 
ture and  television  experience.  Interested  in  live 
programming  and  remotes.  References.  Box 
520C,  B.T. 


News  director.  Experience  three  tv  outlets. 
Economical.  Saleable  news  presentation.  Box 
535C,  B.T. 


Graduate  of  Television  Broadcasting  School,  arts 
and  production  phases.  For  complete  data  write, 
Richard  J.  Dunlap,  522  N.  Prospect,  Colorado 
Springs,  Colorado. 


For  Sale 


Stations 


Ask  for  our  free  list  of  good  radio  buys.  Jack  L. 
Stoll  &  Associates,  4958  Melrose  Ave.,  Los  An- 
geles 29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


Planning  tv?  Save  your  boss  some  money.  560 
feet  of  Andrew  #453  transmission  line,  6>/8"  51.5 
ohms.  New  -in  storage-  never  used.  Can  be 
bought  at  a  big  discount.    Box  373C,  B.T. 

Five  kilowatt  am  transmitter  complete  with 
some  spare  tubes,  $2,900.   Box  530C,  B«T. 

Will  sell  in  lot  or  by  unit.  All  in  good  condition: 
One  3kw  BTF3B  RCA  fm  transmitter;  One  Gen- 
eral Electric  fm  frequency  and  modulation  mon- 
itor; One  255-ft.  non-insulated  self-supporting 
Blaw  Knox  tower;  One  4-section  low  band  fm 
pylon  antenna;  One  50-foot  guid  stainless  tower, 
designed  to  support  6-bay  superturnstile  tv  an- 
tenna; One  250-watt  Western  Electric  am  trans- 
mitter.   Box  549C,  B.T. 


For  Sale— (Cont'd) 


1  Gates,  S251  transmitter;  RCA  limiter;  2  REK- 
O-KUT  turntables  with  pre-amplifiers  and  filters; 
complete  home-built  console  and  matching  tower 
equipment  to  put  a  250  watt  station  on  the  air 
in  a  hurry  economically.  Any  reasonable  offer 
accepted,  available  now.  Also  2  speech  racks,  2 
Bliley  Crystals  1490kc  and  one  James  Knight 
Crystal  850kc.    Box  551C,  B.T. 

Two  Presto  10-A  turntable  chassis  in  perfect  con- 
dition, with  added  adaptation  for  45  r.p.m.  A 
real  buy  for  $180.00.  for  both,  crated  for  ship- 
ment, FOB  Houston,  Texas.  First  come,  first 
served.  Technical  Director  KXYZ,  Gulf  Building, 
Houston,  Texas. 

RCA  radio  microphone  type  BTP-1A  with  oper- 
ating and  maintenance  instructions.  Factory  new. 
Best  offer.  WDBC,  Escanaba,  Michigan. 

WFMY-TV,  Greensboro,  has  3  antenna  mounting 
trestles  for  RCA  TF6AL.  Made  to  exact  RCA 
specifications.  $150.  fob  Greensboro,  N.  C.  Con- 
tact William  E.  Neill,  WFMY-TV. 

Fm  transmitter  (R.E.L.)  with  monitor,  crystals, 
etc.,  complete  and  in  good  condition,  $1850.  Also 
4  bay  Andrew  fm  antenna  (adjustable)  $1150. 
with  235  ft.  of  co-axial  line.  Complete  fm  sta- 
tion ready  to  go  immediately.  WIVY  Jackson- 
ville, Florida. 

This  is  a  give-away.  If  you  will  pay  the  cost  of 
taking  down  this  175-foot  self-supporting  Trus- 
con  tower,  you  can  have  the  tower  and  lighting. 
We  are  now  using  a  new  tower  and  have  no 
use  for  this  one  which  is  mounted  on  a  hotel 
building  in  downtown  Richmond,  Indiana.  Con- 
tact Louis  Duning,  Chief  Engineer,  Radio  Sta- 
tion WKBV,  Richmond,  Indiana. 

Best  offer,  240  ft.  Truscon  self-supporting  tower, 
type  H-30  with  lights.  WOKY-TV,  704  W.  Wis- 
consin Avenue,  Milwaukee,  Wisconsin. 

It's  smart  to  be  shifty.  Why  lug  a  maggie  to  a 
remote  when  you  can  wear  a  Tapak  newscaster, 
the  walkie  tape  "studio."  No  charging,  no  lines, 
just  you.  Try  before  buy.  Broadcast  Equipment 
Corp.,  135-01  Liberty  Ave.,  Richmond  Hill  19, 
N.  Y. 

Ampex  403C  $650  ec;  Cub-Corder  demonstrator 
$190;  Presto  85A;  90B  with  161A  equalizer  $395; 
6N;  WE  639;  RCA  76B2  console;  KB2C.  United 
Radio,  22  N.W.  9,  Portland,  Oregon. 

Interested  in  films?  For  public  reaction  through 
screening  committees  National  Board  of  Review 
of  Motion  Pictures,  plus  authoritative  articles, 
only  $3  a  year,  read  "Films  in  Review,"  P.  O. 
Box  109,  Gracie  Station,  New  York  28,  N.  Y. 

Composite  250  watt  transmitter.  Ideal  for  conel- 
rad  use.  Make  offer.  Box  736,  Santa  Maria,  Cali- 
fornia. 


Wanted  to  Buy 


Stations 


Eastern  am  station,  medium  or  small  market  in 
red  or  black  ink.  Response  will  be  held  in  confi- 
dence. Send  particulars  first  letter.  Box  495C, 
B.T. 

Can  pay  all  cash  for  radio  station.  East  pre- 
ferred but  will  consider  any  location.  Immediate. 
Box  511C,  B-T. 

Small,  local  or  regional  network  outlet  in  the 
west,  preferably  Idaho,  Nevada,  Arizona,  Oregon, 
Washington.  Might  be  interested  in  non-metro- 
politan California  locations.  Give  enough  in- 
formation first  letter  to  justify  phone  or  personal 
followup.    Box  512C,  B.T. 


Equipment,  etc. 


300  ft.  guyed  tower  for  am  and  to  support  a 
three  bay  RCA  fm  turnstile.  Quote  price,  make 
and  weight  of  tower.    Box  507C,  B.T. 

Want  RCA  WX-2C  field  strength  meter,  tower 
coupling  unit,  2  tower  phasor  and  phase  monitor, 
phase  monitor  pickup  loops.    Box  532C,  B.T. 

Modulation  and  frequency  deviation  monitors, 
must  be  FCC  approved  and  adaptable  for  1270 
kilocycle  operation.  Send  complete  information 
to  Robert  J.  Sinnett,  Radio  Station  WHBF,  Rock 
Island,  Illinois. 

Used  recording  equipment.  Will  offer  highest 
trades  on  new  equipment.  Commercial  Electronic 
Service,  2609  Olive  Street,  St.  Louis  3,  Mo. 


Miscellaneous 


Will  purchase  clever  tv  program  ideas,  also  gim- 
micks for  getting  popular  recorded  music  on  tv 
Give  details,  price.  All  replies  confidential 
Box  519C,  B.T. 

(Continued  on  next  page) 


Miscellaneous — (Cont'd) 


Television 


For  Sale 


A  complete  application  for  a  television  hearing 
in  leathered  bound  volumes  representing  the 
latest  and  best  thinking  of  the  recognized  top 
legal  talent  and  consultants'  work  in  the  coun- 
try. Thousands  of  dollars  can  be  saved  by 
utilizing  this  information  if  you  are  planning 
to  file  a  tv  application  or  may  be  involved  in 
a  tv  hearing.    Box  500C,  B.T. 

FCC  operator  license  quickly.  Individualized 
instruction  by  correspondence  or  in  residence. 
Beginners  get  first  phone  in  8  weeks.  Guaran- 
teed results.  Free  brochure.  Write  Don  Gran- 
tham, 6064  Hollywood  Blvd.,  Hollywood,  Cali- 
fornia. 

Newest  space-saving  workbench,  48"  x  24"  x  33", 
completely  equipped,  shipped  FOB  knocked 
down,  minutes  assembled,  only  $9.95;  Riolemtel, 
Palatka,  Florida. 

Help  Wanted 

Salesman 


Wanted 

COMMERCIAL  MANAGER 
Radio  or  Television 

If  you  are  a  top  producer  in  a  medium  or 
small  size  market  seeking  advancement 
and  would  like  living  in  delightful  New 
England  please  answer.  We  are  looking 
for  an  aggressive,  intelligent,  hard  work- 
ing man  with  emphasis  on  proven  personal 
sales  ability.  This  is  the  only  AM-TV  com- 
bination in  a  big  market.  Salary  commen- 
surate with  ability.  Please  send  basic  facts, 
photo  and  salary  requirements.  No  float- 
ers. All  replies  will  be  answered  and 
treated  strictly  confidential. 

Box  5  2  3C,  B*T. 


BROADCAST-COMMUNICATIONS 
SALES  ENGINEERS 


Major  manufacturer  of  broadcast,  communica- 
tions and  electronic  equipment  has  excellent  op- 
portunities for  two  broadcast  field  sales  en- 
gineers to  work  from  New  York  and  Dallas  of- 
fices. Qualifications  must  include  experience  in 
selling  broadcast  or  communications  equipment. 
Send  complete  personal  resume  including  experi- 
ence and  salary  requirements  to  the  nearest 
regional  office  below. 


COLLINS  RADIO  CO. 


W.  A.  Schrader 
11  W.  42nd  St. 
New  York  36,  N.  T. 


T.  W.  Sharoe 
1930  Hi-Line  Dr. 
Dallas  2,  Texas 


Announcers 


BASEBALL  PLAY-BY-PLAY  MAN 
NEEDED  IMMEDIATELY 

Baseball  play-by-play  announcer  for  all 
games  of  Columbia  Reds  in  Sally  League. 
Must  be  thoroughly  experienced  in  live 
and  re-created  broadcasts.  Our  present 
sportscaster  has  been  assigned  to  Mutual 
Game-of-the  Day  crew.  Minimum  guarantee 
$100.00  per  week.  Rush  tape,  photo  and 
letter  telling  all  to  WNOK,  Columbia, 
South  Carolina. 
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Help  Wanted 


Stations 


Technical 


TECHNICIANS 
CBS 

Television  Network 

Needs  Technicians  for 
Video  Control  and  Mainte- 
nance Work. 

Emphasis  placed  on  engineering  education, 
electronic  schooling,  first-class  license,  broad- 
cast experience  (AM,  FM  or  TV),  amateur 
activity,  etc. 

Mail  detailed  resume  to 

CBS-TV, 

Technical  Operations  Manager, 
524  West  57th  Street, 
New  York,  N.  Y. 


Situations  Wanted 


Production-Programming,  Others 


EXPERIENCED  NEWSMAN 
AVAILABLE 

I  AM  THIRTY-SIX  YEARS  OLD — WIDELY 
TRAVELLED  —  RADIO  -  TV  EXPERIENCE 
IN  U.S.A.,  BRITAIN  AND  INDIA.  FORMER 
NEWS  COMMENTATOR  AND  NEWSCAST- 
ER— CURRENTLY  COLUMNIST  FOR  MET- 
ROPOLITAN NEWSPAPER  —  WORLD- 
WIDE CONTACTS.  SOUND  KNOWLEDGE 
OF  NATIONAL  AND  INTERNATIONAL 
AFFAIRS  —  EXCELLENT  DELIVERY. 
ANXIOUS  TO  RESUME  BROADCASTING 
CAREER.     WRITE   BOX    547C,  B«T. 


Television 


Managerial 


MANAGERIAL 
Successful  station  manager  presently  em- 
ployed with  highly  successful  1000  watt 
Midwest  independent  in  market  of  625,000 
wishes  to  join  AM  operation  where  I  can 
invest  small  amount  of  capital  or  AM-TV 
station  in  administrative  or  program  ca- 
pacity fitting  ability.  Have  supervised  and 
worked  all  phases.  Family  man  in  mid 
thirties,  college  graduate,  veteran.  Now 
earning  $9,000  annually. 

Box  496C,  B-T. 


EIGHT  YEARS  VHF 
EXECUTIVE  EXPERIENCE 

Thorough  practical  knowledge  of  all 
phases  of  TV  operation;  management, 
sales,  programming,  promotion,  film, 
traffic,  etc.,  in  major  markets.  Present 
position  in  one  of  nation's  top  promo- 
tional jobs,  AM  and  TV.  Limited.  Be- 
lieve management  to  he  next  step.  Have 
gone  through  opening  of  two  well  known 
VHF  stations.  Know  all  short  cuts  lead- 
ing to  black  ink.  Excellent  agency  con- 
tacts. Especially  familiar  with  sales  and 
programming  problems.  Available  for 
personal  interview. 

Box  546C,  B»T. 


T 


J 


How  to  "Steal"  a  Station 
Network  affiliate,  grosses  $100,000.  Othif*, 
interests  compel  sale.    If  you  can  swir 
$20,000  cash  and  can  decide  quickly,  sen 
references  and  evidence  of  financial  abilil 
airmail. 

Box  529C,  B*T. 


AAAAAiAAiAAAAlAAAAiAAAAAAAllilii 

BARGAIN 


-Jf. 


3 


IS 

-it 

is 


Truscon  41  I  foot,  type  D-30  self-suf 
porting  tower  erected  near  Silve 
Spring,  Maryland,  but  never  use<j 
Triangular  base,  with  thirty-seven  fee 
seven  inches,  fabricated  for  GE  I 
bay  FM  antenna.  Tower  may  be  pii 
chased  separately  or  as  unit  with  at 
tenna.  Will  dismantle  or  make  ar?  | 
arrangements  to  suit  purchaser.  CeT  gp 
be  had  at  a  real  sacrifice.  For  info 
mation  write 

BOX  53  I C,  B»T. 

YYTYYTYTTTYTTTTYTTTTTTTYYTYTTYYTtfiffi 


Miscellaneous 


THE   BEST   IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CAB 

WHITE        CALL  WIKE 

J.  M.  HAMILTON  &  COMPAN| 

PAINTING        {SECTION  MAINTENANCl^ 

YEARS  OF  EXPERIENCE 
Box  2432,  T.I:  4-21 1 5,  Go.»»«io,  N.  C 


if 


Employment  Services 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel   for  Television  and  Rad 
Effective  Service  to  Employer  and  Employee;' 
Howard  S.  Frazier 
TV  &   Radio  Management  Consultants 
708  Bond  Bldg.,  Washington  5,  D.  " 


-f 


PERSONNEL  PROBLEMS? 


We  render  a  complete  and  confidential  lervi 
to  Radio  &  TV  Stations  (near  and  far)  as  w 
as  Program  Producers. 

Griffin  &  Culver  Personnel  (Agency) 
280  Madison  Ave.,  New  York,  N.  Y.  ORegon  9-2. 

Paul  Baron,  Dir.,  Radio  TV  and  Film  Div. 
Resumes    welcomed    from    qualified  petrplt. 


FOR  THE  RECORD 


(Continued  from  page  96) 


mony  in  proceeding  re  ch.  3  continued  f< 
days.  (Action  taken  2/18). 

By  Hearing  Examiner  Herbert  Sharfma 

Latrobe  Bcstrs.,  Latrobe,  Pa. — Continued  1 
ing  from  Feb.  23  to  March.  22  in  re  applical 
By  Hearing  Examiner  Harold  L.  Schil' 

Adopted  an  order  for  pre-hearing  confei 
and  to  regulate  conduct  of  hearing  in  re  a 
cations  of  Abraham  Klein,  Contact  and  Ha 
Call,  Inc.,  for  one-way  signaling  station 
Philadelphia;  parties  and  their  counsel  art 
rected  to  appear  at  a  conference  on  Febr 
24,  1954. 


February  19  Applications  !: 


Accepted  For  Filing 
License  for  CP 
WPXY  Punxsutawney,  Pa.,  Cary  H.  Sim; 
Roy  E.  Morgan,  Mitchell  Jenkins,  Edna  W. 
gan  and  Emily  Morgan  Clawater,  Executric- 
the  Estate  of  Dr.  Isaiah  C.  Morgan,  dece1 
Jason  S.  Gray,  Harold  T.  Gray,  William,  B. 
Lloyd  F.  Mohney,  George  W.  Williams  and 
ward  P.  Finger  d/b  as  Jefferson  Bcstg.  Co.' 


Broadcasting 


Telecast 


1 

b 
t 


Ji 

ie  to  cover  construction  permit  (BP-8387)  as 
lified  which  authorized  a  new  standard  broad- 
station.  Amended  to  change  name  of  appli- 
to  Jefferson  Bcstg.  Co.  (BL-5005).  Amended. 
Modification  of  CP 
ItfEL  San  Juan,  P.  R.,  Station  WMEL  Corp.— 
^fieation  of  construction  permit  (BP-8617) 
iodified,  which  authorized  change  frequency, 
;ase  power,  install  new  transmitter,  change 
smitter  location  and  make  changes  in  the 
nna    system    for    extension    of  completion 

(BMP-6441). 
MA  Yakima,  Wash.,  Cascade  Bcstg.  Co. — Li- 
te to  cover  construction  permit  (BP-8704) 
Modified  which  authorized  increase  in  power, 
illation  of  new  transmitter  and  directional 
Inna  for  night  use  and  make  changes  in  the 
jinna  system  (BL-5222). 
SIli^YT  Santa  Barbara,  Calif.,  Santa  Barbara 
•iMg.  and  Tv  Corp.— Mod.  of  CP  (BPCT-1122) 
"I  hod.,  which  authorized  new  tv  station  to  ex- 
S5I  r   completion   date  from   3-27-54  (BMPCT- 

IWA  Atlanta,  Ga.,  Crosley  Bcstg.  of  Atlanta 
j-Mod.  of  CP  (BPCT-927)  as  mod.,  which 
iorized  changes  in  facilities  of  tv  station 
extension  of  completion  date  from  3-10-54 
PCT-1864). 

GN-TV  Chicago,  111.,  WGN  Inc.— Mod.  of  CP 
IPCT-723)  as  mod.,  which  authorized  changes 
|acilities  of  existing  tv  station  for  extension 
completion  date  to  October,  1954  (BMPCT- 

t 

jGTV  Des  Moines,  Iowa,  Rib  Mountain  Radio 
—Mod.  of  CP  (BPCT-1552)  as  mod.,  which 
iorized  new  tv  station  to  extend  completion 
■  from  3-25-54  (BMPCT-1871). 
HYN-TV  Springfield,  Mass.,  The  Hampden- 
lpshire  Corp.— Mod.  of  CP  (BPCT-463)  as 
U,  which  authorized  new  tv  station  for  ex- 
ion  of  completion  date  to  5-28-54  (BMPCT- 
). 

SLI-TV  Nr.   Jackson,   Miss.,   Standard  Life 
I.  Co.— Mod.  of  CP  (BPCT-1035)  which  au- 
ized  new  tv  station  for  extension  of  corn- 
ion  date  to  4-30-54  (BMPCT-1872). 
JlATV  Newark,  N.  J.,  Bremer  Bcstg.  Corp. — 
|.  of  CP  (BPCT-57)  as  mod.,  which  author- 
new  tv  station  for  extension  of  completion 
I  to  6-15-54  (BMPCT-1868). 
ABC-TV  New  York,  N.  Y.,  American  Bcstg.- 
lamount  Theatres  Inc.— Mod.  of  CP  (BPCT- 
as  mod.,  which  authorized  new  tv  station  to 
lend  completion  date  from  3-7-54  (BMPCT- 
f). 

i*T  FMJ-TV  Youngstown,  Ohio,  The  Vindicator 
jiting  Co.— Mod.  of  CP  (BPCT-259)  as  mod., 
ch  authorized  new  tv  station  for  extension 
•ompletion  date  to  9-11-54  (BMPCT-1865). 
B?rBAY-TV  Green  Bay,  Wis.,  Norbertine 
hers— Mod.  of  CP  (BPCT-1145)  as  mod., 
ich  authorized  new  tv  station  for  extension 
fcompletion  date  to  6-15-54  (BMPCT-1866). 

Remote  Control 
IBE  Palo  Alto,  Calif.,  Sundial  Bcstg.  Corp. 
C-306);  WTPR  Paris,  Tenn.,  Paris  Bcstg.  Co. 
C-307);  KULA  Honolulu,  Hawaii,  Pacific 
ntier  Bcstg.  Co.  (BRC-302);  WCMA  Corinth, 
s.,  The  Corinth  Bcstg.  Co.  (BRC-308);  KRGA 
ingfield,  Ore.,  W.  Gordon  Allen  (BR-303); 
RO  Johnstown,  Pa.,  Century  Bcstg.  Corp. 
C-305);  KCMC  Texarkana,  Tex.,  KCMC  Inc. 
C-309);  KTNT  Tacoma,  Wash.,  Tribune  Pub. 
(BRC-304). 

Applications  Returned 
GMS  Sacramento,  Calif.,  Irving  James 
wartz,  William  Stephen  George  and  John 
ranga  d/b  as  Capitol  Radio  Enterprises — Con- 
viction permit  to  change  hours  of  operation 
n  daytime  to  unlimited,  using  power  of  1  kw 
and  500  w  night,  change  from  directional 
nna  day  to  directional  antenna  day  and 
[St,  and  change  transmitter  and  studio  loca- 
ls. 

E.  Williams,  Herbert  J.  KreDf,  Hubert  E. 
mmer,  G.  W.  Threadgill,  Guy  Harwood,  Ben 
ing,  Bryant  Cunningham  d/b  as  West  Tsnnes- 
Bcstg.  Co.,  Milan,  Tenn. — Construction  p'r- 
for  new  standard  broadcast  station  on  1350 
1  kw  and  daytime  hours  of  operation, 
jfallace  Simpson,  Post,  Tex.  —  Construction 
mit  for  a  new  standard  broadcast  station  on 
)  kc,  350  w  and  daytime  hours  of  operation. 


a; 


February  24  Decisions 

ACTIONS    ON  MOTIONS 

the  following  actions  on  motions  were  taken 
indicated: 

By  Comr.  E.  M.  Webster 
hief  Broadcast  Bureau — Granted  petition  for 
ension  of  time  to  and  including  Feb.  25  in 
ich  to  file  comments  in  re  petition  for  review 
Examiner's  order  governing  hearing  filed  by 
'EC  Memphis,  Tenn.,  applicant  for  ch.  3. 

By  Hearing  Examiner  Annie  Neal  Huntting 
fentral  Plains  Enterprises  Inc.,  The  Oil  Capi- 
I  Tv  Corp.,  Tulsa,  Okla.— Directed  Oil  Capital 
file  information  necessary  to  complete  descrip- 
3i  of  its  non-network  programs  on  or  before 
5.  24,  as  required  by  memorandum  opinion 
i  order  of  Feb.  11;  further  ordered  hearing 
iference  scheduled  for  Feb.  24  continued  to 
rch  4,  in  re  applications  for  ch.  2. 
?exas  State  Network  Inc.,  Fort  Worth,  Tex. — 


Granted  petition  for  leave  to  amend  its  appli- 
cation for  tv  ch.  11  to  supply  information  re 
a  new  director,  etc. 

Fort  Worth  Tv  Co.,  Fort  Worth,  Tex.— Granted 
motion  for  continuance  of  hearing  conference 
in  re  its  application,  et  al.  for  ch.  11,  from  Feb. 
26  to  March  12.  (Action  taken  2/18). 

By  Hearing  Examiner  Basil  P.  Cooper 

KTBS  Inc.,  International  Bcstg.  Corp.,  Shreve- 
port,  La. — Granted  motion  of  KTBS  for  exten- 
sion of  time  from  Feb.  26  to  March  12  in  which 
to  file  proposed  findings  re  application  for  ch.  3. 

By  Hearing  Examiner  Fanney  N.  Litvin 

The  Brush-Moore  Newspapers  Inc.,  Stark  Tv 
Corp.,  Tri-€ities  Telecasting  Inc.,  Canton,  Ohio — 

Granted  joint  petition  of  applicants  for  exten- 
sion of  time  from  Feb.  23  to  Feb.  26  in  which  to 
file  proposed  findings  in  re  their  applications 
for  ch.  29  (Docket  10272  et  al). 

By  Hearing  Examiner  H.  Gifford  Irion 

Issued  a  statement  and  order  which  will  gov- 
ern the  course  of  hearing  in  re  applications  of 
Richmond  Newspapers  Inc.  and  Richmond  Tv 
Corp.,  for  ch.  12  in  Richmond,  Va.;  taking  of 
testimony  to  begin  on  Monday,  March  1. 

By  Hearing  Examiner  Isadore  A.  Honig 

On  request  of  counsel  for  Appalachian  Bcstg. 
Corp.  and  Tri-Cities  Tv  Corp.,  applicants  for 
ch.  5  in  Bristol,  Tenn.-Va.,  continued  the  hear- 
ing conference  in  this  proceeding  from  Feb.  26 
to  March  1. 

By  Hearing  Examiner  Millard  F.  French 

Issued  first  order  to  control  conduct  of  hear- 
ing in  re  applications  of  Tulsa  Bcstg.  Co.,  Okla- 
homa Press  Pub.  Co.,  and  Ashley  L.  Robison,  ap- 
plicants for  ch.  8  in  Muskogee,  Okla.;  said  order 
to  govern  course  of  hearing  unless  modified 
in  accordance  with  the  rules. 

BROADCAST  ACTIONS 
Actions  of  February  19 
Modification  of  CP 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WPAG-TV  Ann  Arbor,  Mich.,  to  8-11-54;  WSJS- 
TV  Winston-Salem,  N.  C,  to  9-8-54;  KIEM-TV 
Eureka,  Calif.,  to  9-10-54. 

Actions  of  February  18 
Granted  License 

KLCO  Poteau,   Okla.,  Le   Flore  Bcstg.   Co. — 

Granted  license  for  am  broadcast  station;  1280 
kc,  1  kw,  D  (BL-5173). 

KVOA    Tucson,    Ariz.,    Arizona  Bcstg.    Co. — 

Granted  license  covering  mounting  of  tv  antenna 

on  top  of  the  present  am  tower  (increase  in 
height);   condition  (BL-5216). 

Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control : 

WCRO  Johnstown,  Pa.,  KULA  Honolulu,  T.  H.; 
KTNT  Tacoma,  Wash.;  WTPR  Paris,  Tenn.; 
KIBE  San  Francisco,  Calif. 

Modification  of  CP 

WFAR  Farrell,  Pa.,  Sanford  A.  Schafitz— Grant- 
ed Mod.  of  CP  to  change  type  transmitter  and 
specify  studio  location  (BMP-6431). 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 


WHP-FM  Harrisburg,  Pa.,  to  5-12-54;  WBAY- 
TV  Green  Bay,  Wis.,  to  9-15-54;  WKNB-TV  New 
Britain,  Conn.,  to  9-7-54;  WHYN-TV  Springfield, 
Mass.,  to  8-28-54;  WATV  (TV)  Newark,  N.  J.,  to 
9-15-54. 

Actions  of  February  17 
Granted  License 

WNDB  Daytona  Beach,  Fla.,  News-Journal 
Corp. — Granted  license  covering  change  in  hours 
of  operation  from  D  to  U,  installation  of  DA 
for  night  use  only,  and  make  changes  in  ground 
system;   conditions  (BL-4675). 

KEYY  Provo,  Utah,  Mid-Utah  Bcstg.  Co.— 
Granted  license  covering  the  installation  of  a 
new  transmitter  (BL-5116). 

Modification  of  CP 

KEDM  Edmonds,  Wash.,  Kings  Inc. — Granted 
Mod.  of  CP  for  approval  of  antenna,  transmitter 
and  studio  location  (BMP-6373). 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WFMJ-TV  Youngstown,  Ohio,  to  9-11-54; 
WABC-TV  N.  Y.  to  9-7-54;  WBRY  Waterbury, 
Conn.,  to  7-1-54. 

Actions  of  February  16 

Granted  License 

WDUN  Gainesville,  Ga.,  Northeast  Georgia 
Bcstg.  Co. — Granted  license  covering  change  in 
frequency;  1240  kc,  250  w,  unlimited  (BL-5132). 

Modification  of  CP 

KID-TV  Idaho  Falls,  Idaho,  Idaho  Radio  Corp. 

— Granted  Mod.  of  CP  for  extension  of  comple- 
tion date  to  8-25-54. 

Actions  of  February  15 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

KLIK  Jefferson  City,  Mo.;  WNEX  Macon,  Ga., 
KVET  Austin,  Tex.,  WAPA  San  Juan,  P.  R.; 
KCMC  Texarkana,  Tex.;  WMBH-FM  Joplin,  Mo. 

Granted  CP 

KSLV  Monte  Vista,  Colo.,  San  Luis  Valley 
Bcstg.  Co. — Granted  CP  to  install  a  new  trans- 
mitter as  an  alternate  main  transmitter,  at 
present  location  of  the  main  transmitter,  to  be 
operated  on  1490  kc,  250  w  (BP-9145). 

WBAY-TV  Green  Bay,  Wis.,  Norbertine 
Fathers — Granted  CP  to  install  auxiliary  trans- 
mitter and  antenna  system  at  main  transmitter 
site  (BPCT-1823). 

Modification  of  CP 

WKAQ-TV  San  Juan,  P.  R.,  El  Mundo  Bcstg. 
Corp. — Granted  Mod.  of  CP  to  change  type  trans- 
mitters and  antenna  (BMPCT-1799) ;  completion 
date  8-15-54. 

The  following  stations  were  granted  Mod.  of 
CP's  for  extension  of  completion  dates  as  shown: 

WMCT  (TV)  Memphis,  Tenn.,  to  8-9-54;  W JAR- 
TV  Providence,  R.  I.,  to  9-9-54;  WTOC-TV  Sa- 
vannah, Ga.,  to  8-26-54. 

Action  of  February  10 
Remote  Control 
KBTM  Jonesboro,  Ark.,  Regional  Bcstg.  Co. — 

Granted  authority  to  operate  transmitter  by  re- 
mote control. 


Vhf  Television  and  Kilowatt 
Fulltime  Am  Radio  Station 
$350A)00.00 

Extremely  rich  agricultural  area — Radio  coverage  140,000  population.  Full 
power  vhf  coverage  estimates  400,000  population.  Both  tv  and  am  network 
affiliated,  single  station  market. 

Approximately  one-third  this  price  presently  being  committed  for  increase  of 
vhf  power.  Combined  properties  presently  on  breakeven  basis.  Reason  for 
selling — none  of  stockholders  actively  engaged  in  or  have  working  knowledge  of 
either  am  or  tv. 

Approximately  1150,000.00  down  and  assumption  present  and  future  commit- 
ments will  handle.  Contact  our  nearest  office. 

Appraisals    •    Negotiations    •  Financing 

BLACKBURN  -  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stubblefield 
Washington  Bldg. 
Sterling  3-4341-2 


RADIO-TV-NEWSPAPER  BROKERS 

CHICAGO 
Ray  V.  Hamilton 

Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 
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YOU  MIGHT  RUN  100  YARDS  IN  9.3  SECONDS* 

BUT  .  .  .  YOU  NEED  WKZO-TV 

TO  SPEED  UP  SALES 
IN  WESTERN  MICHIGAN! 


WKZO-TV  AREA  PULSE 
(27  COUNTIES) 
SHARE  OF  AUDIENCE — MON.-FRI. — APRIL, 


1953 


8  a.m.- 
12  noon 

12  noon- 
6  p.m. 

C  p.m  - 

12  midnight 

WKZO-TV 

62%  (a) 

52% 

52%  (a) 

STATION  "B" 

26% 

25% 

25%  (a) 

OTHERS 

12% 

23% 

23%  1 

(a)  Does  not  telecast  for  complete  period  and  the  share 
of  audience  is  unadjusted  for  this  situation. 


i 

WKZO-TV,  Channel  3,  serves  more  than  315,000  TVh 
homes  in  27  Western  Michigan  and  Northern  Indiana  ij 
counties  (see  Pulse  figures  at  left). 

i 

October  1953  Hooperatings  for  the  4-county  area.: 
around  Kalamazoo-Grand  Rapids  credit  WKZO-TV jj 
with  55.6%  more  evening  viewers,  100%  more  morn-|; 
ing  viewers  and  400%  more  afternoon  viewers,  than 
the  next  Western  Michigan  television  station!  Enough j 
said? 

(80,000  WATTS  VIDEO— 40,000  AUDIO 


WKZO  —  KALAMAZOO 
WKZO-TV  — GRAND  RAPIDS  KALAMAZOO 
WJEF  — GRAND  RAPIDS 
WJEF-FM  —  GRAND  RAPIDS  KALAMAZOO 
KOLN  — LINCOLN,  NEBRASKA 
KOLN-TV  —  LINCOLN,  NEBRASKA 

Associated  with 
WM8D  —  PEORIA.  ILLINOIS 


OFFICIAL  BASIC  CBS  FOR  WESTERN  MICHIGAN 

Avery-Knodel,  Inc.,  Exclusive  National  .Representatives  1 


*  This  world's  record  was  set  by  Melvin  Patlon  on  May  IS,  1948,  in  Fresno,  California. 
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The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
ABC,  CBS,  NBC,  DuM;  Ray- 


(ontgomeryt— 

WCOV-TV  (20) 
I   mer;  23,100 

Montgomery   Bcstg.   Co.    (12)  Headley-Rsed; 

Initial  Decision  10/7/53-9/15/54 
elmaj — 

Deep  South  Bcstg.  Co.  (8)  2/24/54-Unknown 
ARIZONA 

[esa  (Phoenix)— 

t  KTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 

85,496 
|hoenix — 

j-KOOL-TV  (10)  ABC;  Hollingbery;  85,496 
(  KOY-TV  (10)  ABC;  Blair;  85,496 
lKPHO-TV  (5)  ABC,  CBS,  DuM;  Katz;  85,496 
j'ucson — 

';-KOPO-TV  (13)  CBS,  DuM;  Forjoe;  21,200 
•KVOA-TV  (4)  NBC;  Raymer;  21,200 
umaf — 

•KIVA  (11)  DuM;  Forjoe;  17,467 
ARKANSAS 

tl  Doradof— 

i  South  Arkansas  Tv  Co.  (10)  2/24/54-Unknown 

I'ort  Smitht — 
KFSA-TV    (22)    ABC,    NBC,   DuM;  Pearson; 
18,500 

lot  Springst — 
Southern   Newspapers   Inc.    (9)  1/20/54 — Un- 
known 
ittle  Rock— 

KARK-TV    (4)    NBC;    Petry;  6/18/53-4/1/54 

(granted  ST  A  Jan.  11) 
KETV  (23),  10/30/53-Unknown 

KRTV  (17)  CBS,  DuM;  51,000 
ine  BlufTt— 

KATV  (7)  ABC;  Avery-Knodel;  56,102 
CALIFORNIA 

;akersfield — 

•  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  49,600 
KERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 
109,692 

ierkeley  (San  Francisco) — 
KQED  (*9)  7/24/53-Unknown 
hico — 

- KHSL-TV  (12)  CBS,  NBC;  Grant;  30,580 
foronat — 

j  KCOA  (52),  9/16/53-Unknown 
|!I  Centrof — 

I  Valley  Empire  Telecasters  (16)  2/10/54 — Un- 
known 
Gurekat — 

f-KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair 
fresno — 

»-KBID-TV  (53)  Meeker 
i-KJEO-TV  (47)  ABC;  Branham;  89,052 
►KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 
os  Angeles — 

KBIC-TV  (22),  12/10/52-Spring  '54 
•KABC-TV  (7)  ABC;  Petry;  1,776,018 
>KCOP  (13)  Katz;  1,776,018 
|>-KHJ-TV  (9)  H-R;  1,776.018 

KNBH  (4)  NBC;  NBC  Spot  Sis,;  1,776,018 
fKNXT  (2)  CBS,  CBS  Spot  Sis.;  1,776,018 
r  KTLA  (5)  Raymer;  1,776,018 
f-KTTV  (11)  DuM;  Blair;  1,776,018 
►  KTHE  (*28) 
Mercedf — 

.  KMER  (34),  9/16/53-Unknown 
Modestof— 

KTRB  Bcstg.  Co.  (14)  2/17/54-Unknown 


v  Stations  on  the  Air  With  Market  Set  Count 
;nd  Reports  of  Grantees'  Target  Dates 

iitor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  commercially 
id  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  com- 
ercial  programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
lective  set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
parate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
jout  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B»T  estimate. 
;ations  in  italics  are  grantees,  not  yet  operating. 

ALABAMA 

rmingham — 

WABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 
225,000 

'  WBRC-TV  (6)  NBC;  Raymer;  184,300 
\WJLN-TV  (48),  12/10/52 — Unknown 
\WSGN-TV  (42),  12/18/52— Unknown 
jecaturt — 

WMSL-TV  (23)  12/26/52-5/1/54 
Jobilet— 

f WALA-TV   (10)    ABC,   CBS,   NBC;  Headley- 
'    Reed;  52,500 

[WKAB-TV  (48)  CBS,  DuM;  Forjoe;  41,600 


SERVICE  WINS 

Viewer  Loyalty* 


Newest  Starters: 

Listed  below  are  the  newest  stations 
that  have  started  commercial  operation: 
WMGT  (TV)  Adams,  Mass.  (ch.  74),  Feb. 


23. 


WBTM-TV  Danville,  Va.  (ch.  24),  Feb.  21. 


Montereyf — 

e-  KMBY-TV  (8)  CBS;  Hollinebery;  190,212 
Sacramento — 

KBIE-TV  (46)  6/26/53-Spring  '54 

>KCCC-TV  (40)  46,000 
McCIatchy    Bcstg.   Co.    (10),    Initial  Decision 
11/6/53 
Salinast — 

>KSBW-TV  (8)  CBS,  NBC;  Hollingbery;  380,990 

San  Bernardinot — 

KITO-TV  (18),  11/6/52-Unknown 

Orange  Belt  Telecasters  (30),  Initial  Decision 
9/18/53 
San  Diego — 

e»  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  206,382 
^KFSD-TV  (10)  NBC;  Katz;  206,382 

KUSH  (21)  12/23/53-Unknown 
San  Francisco — 

KBAY-TV    (20),    3/11/53-Unknown  (granted 
STA  Sept.  15) 
>KGO-TV  (7)  ABC;  Petry;  829,400 

►  KPIX  (5)  CBS,  DuM;  Katz;  829,400 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  829,400 
KSAN-TV  (32)  McGillvra;  4/29/53-3/1/54 

San  Joset — 

Standard  Radio  &  Tv  Co.  (11),  Initial  Decision 
11/18/53 
San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  64,579 

B»KEYT   (3)   ABC,   CBS,  NBC,  DuM;  Holling- 
bery; 413,827 
Stocktonf — 

>■  KTVU  (36)  Hollingbery 

Radio  Diablo  Inc.  (13)  2/11/54-6/1/54 
Tulare  (Fresno) — 

►  KVVG  (27)  DuM;  Forjoe;  123,000 

Yuba  Cityt— 
KAGR-TV    (52),  3/11/53-Unkonwn 

COLORADO 

Colorado  Springst — 

►  KKTV    (11)    ABC,    CBS,    DuM;  Hollingbery; 

39,217 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,600 
Denver — 

O-KBTV  (9)  ABC,  CBS;  Free  &  Peters;  197.516 

►  KFEL-TV  (2)  NBC;  Blair;  197,516 

►  KLZ-TV  (7)  CBS;  Katz;  197,516 

►  KOA-TV  (4)  NBC;  Petry;  197,516 
KRMA-TV   (*6),  7/1/53-1954 

Grand  Junctionf — 
KFXJ-TV  (5)  Holman;  3/26/53-May  '54 

Pueblo— 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  38,000 

►  KDZA-TV  (3)  McGillvra;  40,000 

CONNECTICUT 

Bridgeport — 
WCTB  (*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  54,019 
WSJL  (49),  8/14/52-Unknown 

Hartfordt — 

WEDH    (*24),  1/29/53-Unknown 
WGTH-TV    (18),  10/21/53-Unknown 

New  Britain — 

►  WKNB-TV  (30)  CBS,  DuM;  Boiling;  146,280 
New  Haven — 

WELI-TV  (59),  H-R;  6/24/53-Summer  '54 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

659,040 

WNLC-TV    (26)     12/31  /52-Unknown 

Norwicht — 

WCTN  (*63),  1/29/53-Unknown 


Directory  information  Is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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A-TV 

Covers  the  prosperous 
Keokuk,  Iowa 
Hannibal,  Missouri 
Quincy,  Illinois 
Area 

There  are  , 

129,405 

Families  Unduplicated 
by  service  from 
any  station  outside 
KHQA-TV's 
Class  B  Contour 


TELEVISION  HOMES 

in  KHQA-TV's 

100  mv/m  CONTOUR 

Exclusive  CBS  and 
DuMont  Television  Outlet 
For  Keokuk-Hannibal-Quincy 
Area 
You  need 

K  HQ  A-TV — Channel  7 

to  cover  this  market 

Represented  by 
WEED  TELEVISION 
Chicago,  New  York,  Detroit, 
Atlanta,  Boston,  Hollywood, 
San  Francisco 

Tower 

886  Feet  above  Average  Terrain 
12  Bay  RCA  Antenna 
36.3  KW  ERP  Now 
316  KW  ERP  CP 

For  availabilities  write: 

WALTER  J.  ROTHSCHILD 
National  Sales  Manager 


■  ii'STAIIONS 

QUINCY.  ILLINOIS 
Affiliated   with  WTAD-AM-FM 


FOR  THE  RECORD 


Stamfordt — 

WSTF   (27),  5/27/53-Unknown 

Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Rambeau;  110,600 

DELAWARE 

Doverf — 

WHRN   (40),  3/11/53-Vnknown 
Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  184,762 
WILM-TV   (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis;  591,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 

►  WTTG  (5)  DuM;  Blair;  559.000 
United  Bcstg.  Co.  (50)  2/24/54-Unknown 

FLORIDA 

Clearwatert — 
Pioneer   Gulf   Tv   Bcstrs.   (32),  12/2/53-March 
•54 

Fort  Lauderdale — 

*>-  WFTL-TV  (23)  NBC;  Weed;  86,000 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 
Fort  Myerst — 

WINK-TV  (11)  ABC;  Weed;  3/11/53-3/15/54 
Jacksonville — 

►  WJHP-TV  (36)  Perry 

►  WMBR-TV  (4)   ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  222,400 
WOBS-TV  (30)  Stars  National;  8/12/53-5/1/54 
Miami — 

►  WITV  (17)  See  Fort  Lauderdale 
WMIE-TV  (27)  Stars  National;  12/2/53-5/1/54 

WTHS-TV    (*2),  11/12/53-Unknown 

►  WTVJ   (4)   ABC,  CBS,  NBC,  DuM;   Free  & 

Peters;  238,000 
WMFL  (33),  12/9/53-Unknown 
Orlandot — 

WDBO-TV    (6)    ABC,   DuM;   Blair;  10/14/53- 
4/25/54 
Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 
Pen  S  3C  ol  3. 

►  WEAR-TV  (3)  ABC;  Hollingbery 

►  WPFA  (15)  CBS,  DuM;  Young 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

50,000 
Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV    (8)    NBC;    Blair;    Initial  Decision 
7/ 13/ 53- June  '54 
West  Palm  Beach — 

WEAT-TV  Inc.  (12)  2/18/54-Unknown 

►  WIRK-TV  (21)  Weed;  22,100 
WJNO-TV  (5),  11/4/53-6/1/54 

GEORGIA 

Albanyf — 

WALB-TV  (10)  Burn-Smith;  1/13/54-5/1/54 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340,810 

►  WSB-TV  (2)  NBC;  Petry;  340,810 
WQXI-TV  (36),  11/19/53-Summer  '54 

Augusta — 

►  WJBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery; 

71,000 

►  WRDW-TV  (12)  CBS;  Headley-Reed 
Columbus— 

c  WDAK-TV    (28)    ABC,    NBC;  Headley-Reed; 
22,500 

►  WRBL-TV  (4)  CBS;  Hollingbery;  58,192 
Macon — 

►  WETV  (47)  ABC,  NBC;  Branham;  34,662 
»►  WMAZ-TV  (13)  CBS,  DuM;  Katz;  60,000 
Romet — 

►  WROM-TV  (9)  Weed;  75,500 
Savannaht — 

►  WTOC-TV  (11)  ABC,  CBS;  Katz 

Thomasvillet — 

WCTV  (6),  12/23/53-Unknown 

Valdostat — 

WGOV-TV  (37)  Stars  National;  2/26/53-4/1/54 
IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  24,900 

►  KIDO-TV  (7)  NBC,  DuM;  Blair;  24.800 

KTVI   (9)   ABC;  Hollingbery;  1/15/53-October 
'54 

Idaho  Falls— 

►  KID-TV  (3)  CBS,  NBC;  Gill-Pcrna;  13,500 
KIFT  (8)  ABC;  Hollingbery;  2/26/53-April  '54 

Nampat — 

KFXD-TV    (6)    Hollingbery;   3/ 11 /53-Unknown 

Pocatellot — 

KISJ  (6)  CBS;  2/26/53-November  '54 


8/21/53-Unknown 


KWIK-TV    (10)    ABC;   Hollingbery;  3/2t 

March  '54 

Twin  Fallst— 
KLIX-TV    (U)    ABC;    Hollingbery;  3/li 

5/1/54 

ILLINOIS 

Belleville   (St.  Louis,  Mo.)— 

►  WTVI  (54)  DuM;  Weed;  202,000 
Bloomingtont — 

►  WBLN  (15)  McGillvra;  13,000 
Champaign — 

►  WCIA  (3)  Hollingbery;  250,000 
WCUI  (21),  7/22/53-Unknown 
WTLC   (*12),  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,59V 

►  WBKB  (7)  ABC;  Blair;  1,594,574 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,594,574 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,594,574 
WOPA-TV  Inc.  (44)  2/10/54-Unknown 
WTTW  (*11),  11/5/53-Unknown 

Danville — 

►  WDAN-TV  (24)  Everett-McKinney;  25,000 
Decatur — 

►  WTVP    (17)    ABC,   DuM;    George  W.  CI 

129,500 

Evanstonf — 

WTLE   (32),  8/12/53-Unknown 

Harrisburgt — 

►  WSIL-TV  (22) 

Joliett— 

WJOL-TV  (48), 
Peoria — 

WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Hi 

ley-Reed;  132,304 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  106,405 
Quincyt — 

>■  KHQA-TV  (7)  (See  Hannibal  Mo.) 

►  WGEM-TV  (10)  ABC,  NBC;  Walker;  96,600- 
Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  173,002 

►  WTVO  (39)  CBS,  NBC,  DuM;  Weed;  56,000] 
Rock   Island   (Davenport,   Moline) — 

►  WHBF-TV     (4)     ABC,    CBS,    DuM;  Av< 

Knodel;  250,361 
Springfield — 

►  WICS   (20)   ABC,  CBS,  NBC,  DuM;  Yoi" 

61,169 

INDIANA 

Bloomington — 

►  WTTV   (4)   ABC,  CBS,  NBC,  DuM;  Meel 

510,422 

Elkhartt— 

WSJV  (52)  H-R;  6/3/53-3/15/54 

Evansvillet — 

►  WFIE  (62)  Venard;  41,750 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Ra 

mer;  63,931  |( 
Anthony  Wayne  Bcstg.  Co.  (69),  Initial  I 
cision  10/27/53 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  K 

423,000 

WJRE  (26),  3/26/53-Unknown 
WISH-TV  (8)  Boiling;  1/28/54-Summer  '5% 
LaFayettet — 

►  WFAM-TV  (59)  Rambeau;  43,120 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS.  NBC.  DuM;  Wall 

56,725 
Princetont — 

►  WRAY-TV  (52)  Walker;  32,500 

South  Bend — 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  R: 

mer;  97,470 
Terre  Hautet — 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-Sumt 

'54 

Waterloot — 

WINT  (15)  4/6/53-3/1/54 

IOWA 

Ames — 

►  WOI-TV  (5)   ABC,  CBS,  NBC,  DuM;  We 

240,000 
Cedar  Rapids — 

►  KCRI-TV  (9)  H-R;  100,000 

►  WMT-TV  (2)  CBS;  Katz;  194,376 
Davenport  (Moline,  Rock  Island)— 

►  WOC-TV  (5)  NBC;  Free  &  Peters;  250,36 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46,713 
WHO-TV  (13)  NBC;  Free  &  Peters; 

April  '54 


9/2/^ 


Directory  information  is  in  following  order; 
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Iteet 


We 


bodget — 

|TV  (21)  Pearson;  41,000 
I  Cityt— 

to-TV    (3)    CBS,   DuM;    Weed;  10/14/53- 
pring  '54 
City— 

WV  (36),  10/30/52-Unknown 
JTV  (9)  CBS,  NBC,  DuM;  Katz;  87,716 
IV  (4)  1/21/54-Unknown 
ioot- 

HvL-TV  (7)  NBC,  DuM;  Headley-Reed; 
01,448 

KANSAS 

Hinson — 

}VH  (12)  CBS,  DuM;  H-R;  89,639 
lattant — 

kC-TV  (*8),  7/24/53-Unknown 
lurgt— 

JAM- TV  (7)  ABC,  CBS,  NBC,  DuM;  Katz; 
iO.OOO 
ka— 

*KA   (42),  11/5/53-Unknown 
jBW-TV  (13)  CBS;  Capper  Sis.;  46,953 
tta — 

KE  Bcstg.  Co.  (10),  Initial  Decision  10/30/53 
DD  (16)  ABC,  NBC;  Petry;  61,545 

KENTUCKY 

indt— 

[TV  (59)  Petry;  8/14/52-Unknown 
lersont — 

JET  (50)  CBS;  Meeker;  35,000 
igtont— 

.AP-TV  (27)  CBS;  Pearson;  12/3/53-4/1/54 
ville — 

L.VE-TV  (3)  ABC,  NBC,  DuM;  NBC  Spot 
]  326,776 

IAS-TV  (11)  (b)  CBS;  Harrington,  Righter 
Parsons 

CLO-TV   (21)   ABC,  DuM;   Venard;  55,483 
JXL-TV  (41)  For  joe;  1/15/53-Summer  '54 
>ortt— 

VOP-TV  (74)  12/24/53-Unknown 
Icaht — 

LK  (43),  9/16/53-Unknown 

LOUISIANA 

Yoillandriat — 

LB-TV  (5),  12/30/53-Unknown 
i  Rouge — 

VFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 
14,000 

BRZ  (2)  1/28/54-9/1/54 
rettet — 

/OL-TV  (10)  9/16/53-7/1/54 
FY-TV  (10)  Rambeau;  9/16/53-7/1/54 
Chprlcs*]* 

LC-TV  (7)  11/12/53-Unknown 
AG  (25)  ABC,  CBS,  DuM;  Young 
oe — 

JOE-TV  (8)  CBS,  NBC,  ABC,  DuM;  H-R; 
18,450 

AZ  (43)  Pearson;  16,500 
Orleans — 

CKG  (26)  Gill-Perna;  4/2/53-Late  '54 
CNO-TV  (32)  For  joe;  4/2/53-Spring  '54 
„„3SU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 
!39,693 

r MR-TV  (61)  DuM;  Boiling;  56,443 
LO   (20),  2/26/53-Unknown 

""'"iLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 
51,500 


m  o. 

AV;  1 


E 


MAINE 


E 


ort- 


\BI-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 
bery;  52,000 
ston — 

LAM-TV  (17)  ABC,  CBS,  DuM;  Everett-Me- 
Cinney;  16,000 

ndt— 

MTW  (8),  7/8/53-7/1/54 
land — 

CSH-TV  (6)  NBC;  Weed;  84,527 
GAN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 
PMT  (53)  ABC,  CBS,  NBC,  DuM;  Everett- 
VlcKinney;  31,000 

MARYLAND 

imore — 

if  '|AAM  (13)  ABC,  DuM;  Harrington,  Righter 

j&  Parsons;  535,180 

BAL-TV  (11)  NBC;  Petry;  535,180 

ITH-TV  (72)  Forjoe;  12/18/52-Unknown 

MAR-TV  (2)  CBS;  Katz;  535,180 

TLF  (18)  12/9/53-Summer  '54 
i'ltberlandt— 

"j.lTBO-TV  (27;  11/12/53-Summer  '54 
'  "'•.buryt — 

BOC-TV  (16)  Burn-Smith;  3/11/53-4/15/54 
(granted  STA  Feb.  18) 


MASSACHUSETTS 

Adams  (Pittsfield)t— 

►  WMGT  (74)  Walker;  130,727 
Boston — 

WBOS-TV  (50),  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,154,409 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44),  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,154,409 
Brocktont — 

WHEF-TV  (62),  7/30/53-Fall  '54 
Cambridge  (Boston)— 

►  WTAO-TV  (56)  DuM;  104,285 

Lawrencet — 
WGIM  (72),  6/10/53-Unknown 

New  Bedfordt — 

WTEV  (28),  Walker;  7/11/53-Summer  '54 

Pittsfieldt— 

WBEC-TV  (64),  11/12/53-Unknown 

Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  118,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  118,000 
Worcester — 

WAAB-TV  (20)  Hollingbery;  8/12/53- April  '54 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  45,000 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  17,200 
WUOM-TV  (*26),  11/4/53-Unknown 

Battle  Creek  

WBCK-TV  (58)  Headley-Reed;  U/20/52-Sum- 
met  '54 

►  WBKZ  (64)  ABC;  Weed;  55,924 
Bay  City  (Midland.  Saginaw) — 

►  WNEM-TV  (5)  NBC,  DuM;  Headley-Reed 
Cadillact— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  42,772 
Detroit — 

WCIO-TV  (62),  U/19/53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,405,800 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,144,890 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140,000 
East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WFDF-TV  (12),  Initial  Decision  5/11/53 

►  WTAC-TV  (16)  ABC;  Raymer;  44,850 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

366,747 
Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  367,839 
Lansing — 

►  WILS-TV  (54)  DuM;  Venard;  31,240 

►  WJIM-TV  (6)  ABC,  CBS,  NBC,  DuM;  H-R; 

250,225 

Muskegont — 

WTVM  (35.),  12/23/52-Unknown 
Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS,  NBC,  DuM;  Gill- 

Perna  *  73  225 
WSBM-TV  (51),  10/29/53-Unknorvn 
Traverse  Cityt — 
WPBN-TV  (7),  11/25/53-Unknown 

MINNESOTA 

Austin  t — 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  78,925 
Dulutht— 

KDAL-TV  (3)  NBC;  Avery-Knodel;  12/11/53- 
3/1/54 

►  WFTV  (38)  ABC,  CBS,  NBC,  DuM;  Young; 

36,000 
Hibbingt — 

North  Star  Tv  Co.  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

►  WCCO-TV  (4)  ABC,  CBS,  DuM;  Free  &  Peters; 

425,700 

►  WTCN-TV  (11)  ABC;  Blair;  413,400 
Rochester — 

►  KROC-TV    (10)    ABC,   NBC,   DuM;  Meeker; 

55,000 

St.  Paul  (Minneapolis) — 

►  KTSP-TV  (5)  NBC;  Petry;  425,700 

►  WMIN-TV  (11)  ABC;  Blair;  413,400 

MISSISSIPPI 

Columbust — 
WCBI-TV  (28),  3/11/53-Unknown 

Jackson^-*' 

*~  WJTV  (25)  ABC,  CBS,  NBC,  DuM;  Katz;  31,996 
>-  WLBT  (3)  NBC;  Hollingbery;  31,996 

WSL1-TV  (12)  ABC;  Weed;  7/22/53-3/31/54 
Meridiant — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 
ley-Reed; 36,200 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


WORCESTER 
TV  REPORT: 


WORCESTER  TV  FACTS 


32nd  market  of  the  nation.  One  of 
New  England's  largest  distributing 
centers  .  .  .  6,384  retail  stores  in 
Worcester  County  Covered  by 
WWOR-TV  .  .  .  Channel  14! 


3 


566,300  pop.  —  Worcester  County 
classed  as  one  of  nation's  leading 
wage  earner  sections!  .  .  .  $5,396. 
yearly  per  family!  .  .  .  Tremendous 
industrial  expansion!  Covered  by 
WWOR-TV  .  .  .  Channel  14! 


$623,722,000.  retail  sales  for 
Worcester  County  1953  .  .  .  Cited  by 
Federal  Reserve  Bank  of  Boston  as 
New  England's  most  stable  market! 
.  .  .  Covered  by  WWOR-TV  .  .  . 
Channel  14! 

T^Ttv  mct  bulletin 

Ootside  radio  jn  xis,en,  ,„ 

eolation    v.rtoa  ly  s,a,ions 
Worcester  County!  Bos  on 


„  hold  only  o  fraction 
""eChannelUaod.encd 


WWOR  *  TV 
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MISSOURI 

Cape  Girardeaut — 

KFVS-TV  (12)  Pearson;  10/ 14/ 53- April  '54 

KGMO-TV  (IS),  4/16/53-Unknown 
Claytonf— 

KFUO-TV  (30),  2/5/53-Unknown 
Columbia — 

►  KOMU-TV  (8)  ABC.  CBS.  NBC.  DuM;  H-R; 

39,343 

Festust — 

►  KACY  (14)  Raymer;  201,200 
Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  96,606 
Joplint — 

KSWM-TV  (12)  CBS;  Rambeau;  12/23/53-Fall 
'54 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  373,426 

»v  KCTY  (25)  ABC,  CBS,  DuM;  Avery-Knodel; 

65,934 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  373,426 

►  WDAF-TV  (4)  ABC,  CBS,  NBC,  DuM;  Har- 

rington, Righter  &  Parsons;  373,426 

►  WHB-TV  (9)  CBS;  Blair;  373,426 
Kirksvillet — 

KTVO  (3)  12/16/53-6/15/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  92,205 
St.  Louis — 

►  KACY  (14)  See  Festus 
KETC  (*9)  5/7/53-Unknown 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 

555,914 

►  KSTM-TV  (36)  ABC;  H-R;  205,000 
WIL-TV  (42),  2/12/53-Unknown 

►  WTVI  (54)  See  Belleville,  HI. 

Sedaliat — 

KDRO-TV  (6)  Pearson;  2/26/53-4/15/54 
Sprlngfieldt— 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  39,896 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  46,080 

MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  7,500 
KRHT  (8),  1/15/53-Unknown 

Buttet— 

►  KOPR-TV  (4)  CBS,  ABC;  Hollingbery;  7,000 


►  KXLF-TV  (6)  NBC,  DuM;  Walker;  4,000 

Great  Fallst— 
KFBB-TV    (5)    CBS;    Headley-Reed  1/15/53- 
3/15/54 
Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/54 
NEBRASKA 

Holdrege — 

►  KHOL-TV  (13),  CBS,  DuM;  Meeker;  17,811 
Lincoln — 

►  KFOR-TV  (10)  ABC;  Raymer;  89,122 

►  KOLN-TV  (12)  DuM;  Avery-Knodel;  80,243 
Omaha — 

»v  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  227,689 
WOW-TV  (6)  DuM,  NBC;  Blair;  227,689 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC.  DuM;  Weed; 

13.401 

Renot — 

►  KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearson; 

12,740 

NEW  HAMPSHIRE 

Keenet — 
WKNE-TV  (45),  4/22/53-Unknown 

Manchestert — 

WMUR-TV  (9)  ABC;  Weed;  8/26/53-3/28/54 
Mt.  Washington! — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  107,000 
Atlantic  City — 

»»•  WFPG-TV  (46).  ABC,  CBS,  NBC,  DuM;  Pear- 
son; 16,135 
WOCN  (52),  1/8/53-Vnknown 

Camdent — 

WKDN-TV    (17),  1/28/54-Unknown 
Newark  (New  York  City) — 

►  WATV  (13)  Weed;  4,150,000 

New  Brunswickt — 

WDHN  (47),  4/2/53-Unknown 

WTLV  (*19),  12/4/52-Unknown 
Trentont — 

WTTM-TV  (41),  Forjoe;  7/16/53-Unknown. 


When  Connie  Cook  Has  a  Cookie  Contest! 


HERE'S  WHAT  HAPPENED! 

Recently,  Connie  Cook  held  a  Cookie  Contest  on  her  afternoon 
"Connie's  Kitchen"  program  over  WOW-TV.  Mail  piled  up  .  .  .kept 
piling  .  .  .  13,485  entries  came  in  from  112  counties  in  five  Midwestern 
states  in  less  than  a  month! 

That's  a  real  vote  of  confidence  for  Connie,  who  began  her 
"Connie's  Kitchen"  show  on  WOW-TV  less  than  6  months  before  the 
contest  began. 


Put  Connie's  popularity  to  work  for 
you.  Ask  your  Blair-TV  man,  or  con- 
tact Fred  Ebener  at  WOW-TV  about 
participations  in  "CONNIE'S  KITCHEN." 


w 
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NEW  MEXICO 

Albuquerquet — 

►  KGGM-TV  (13)  CBS;  Weed;  40,000 

►  KOAT-TV  (7)  ABC;  Hollingbery;  36,000! 

►  KOB-TV  (4)  ABC,  CBS.  NBC.  DuM;  Brar 

40,548 

Clovist— 

KNEH  (12),  3/4/53-Unknown 
Roswellt — 

►  KSWS-TV  (8)  ABC,  DuM;  Meeker;  17,743!; 

NEW  YORK 

Albany  (Schenectady,  Troy) — 

WPTR  (23),  6/10/53-Unknown 
*■  WROW-TV  (41)  ABC;  Boiling;  57,000  I- 

WTVZ  (*17),  7/24/52-Unknown 
Binghamton — 

►  WNBF-TV  (12),  ABC,  CBS,  NBC.  DuM;: 

ling;  269,800 

WQTV  (*46),  8/14/52-Unknown 

Bloomingdalef  (Lake  Placid) — 
Great  Northern  Tv  Inc.  (5),  12/2/53-Su 
'54 

Buffalo —  i 
>■  WBEN-TV  (4)  ABC,  CBS,  DuM;  Harrir 
Righter  &  Parsons;  381.245(a) 

►  WBUF-TV  (17)  ABC,  CBS,  DuM;  H-R 
WTVF  (*23;  7/24/52-Unknown 
Niagara  Frontier  Amusement  Corp.  (2)  I 

Decision  2/17/54 
Elmira — 

►  WECT  (18)  NBC;  Everett-McKinney;  26,5;.: 

►  WTVE  (24)  ABC,  CBS,  NBC,  DuM;  Fi 

27,485 
Ithacat — 

WHCJJ-TV  (20)  CBS;  1/8/53-November  '* 

WIET  (*14),  1/8/53-Unknown 
Jamestownt — 

WJTN-TV  (58),  1/23/53-Unknown 
Kingston! — 

WKNY-TV    (66)    CBS,   NBC,   DuM;  M< 
1/23/53-4/1/54 
New  York — 

t-  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4.150.0C 

►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150; 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,00( 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,150,1- 
(v  WPIX  (11)  Free  &  Peters;  4,150,000 

WGTV   (*25),  8/14/52-Unknown 

Poughkeepsiet — 

WEOK-TV  (21)  11/26/52-Unknown 
Rochester — 

WCBF-TV  (15),  6/10/53-Vnknown 
>■  WHAM-TV  (6)  ABC,  CBS,  NBC,  DuM;  • 
lingbery;  205,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKu:: 

205,000 

WRNY-TV  (27).  4/2/53-Unknown 
WROH  (*21),  7/24/52-Unknown 
*•  WVET-TV  (10)  ABC,  CBS;  Boiling;  205,0' 

Schenectady  (Albany,  Troy) — 

»»-  WRGB  (6)  ABC,  CBS.  NBC,  DuM;  NBC' 

Sis;  351,500 
WTRI  (35)  CBS;  Headley-Reed;  6/11/53-3/ 
Syracuse — 

►  WHEN  (8)  ABC,  CBS,  DuM;  Katz;  299.00Q 
WHTV  (*43),  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  296.9 
Utica— 

WFRB  (19),  7/1/53-Unknown 

►  WKTV   (13)   ABC,  CBS,  NBC,  DuM;  C( 

134,000 
Watertownt — 
WWNY-TV  (48)  Weed;  12/23/52-Unknown 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Bo 

19,100 

WLOS-TV  (13;,  12/9/53— Unknown 
Chapel  Hillt— 
WUNC-TV  (*4),  9/30/53-September  '54 

Charlotte^ — 

►  WAYS-TV  (36)  ABC;  Boiling;  35,000 

►  WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot 

381,145 

Durhamt — 
WCIG-TV  (46)  NBC,  DuM;  H-R;  2/26/51 

known 

WTIK-TV  (11)  1/21/54-Unknown 
Goldsborot — 

WTVX  (34),  9/30/53-Unknown 
Greensboro — 
WCOG-TV    (57)    ABC;    Boiling;  11/20/5^ 
known 

►  WFMY-TV  (2)  ABC,  CBS,  DuM;  Harrin 

Righter  &  Parsons;  214,158 


Directory  information  is  in  following  order; 
letters,  channel,  network  affiliation,  national 
resentative;  market  set  count  for  operating 
tions;  date  of  grant  and  commencement  t 
date  for  grantees. 

Broadcasting   •  Telecas^ 


AO-TV  (28)  ABC,  CBS,  NBC,  DuM;  Avery- 

odel;  48,820 
Ingtont— 

'.FD-TV  (6),  NBC;  Weed;  7 '/ '30/ '53 -Unknown 
knington  Tv  Corp.  (3)  2/17/54-5/15/54 
on-Salem — 

TS-TV  (12)  NBC;  Headley-Reed;  173,340 
OB-TV  (26)  ABC,  DuM;  H-R;  45,600 

NORTH  DAKOTA 

jrckt— 

&R-TV  (5)  CBS,  NBC,  DuM;  Blair;  6,125 

AY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 
leters;  31,000 

t- 

JB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed; 
.000 

|  Cityt— 

\JB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 
OHIO 

m  [kR-TV  (49)  ABC;  Weed;  49,431 
Jbulatr 


luSI; 


m  ( 


liville 


fT  (9)  CBS,  DuM;  Pearson 


F( 


|CA-TV  (15)  Gill-Perna 
finati — 

KT  (*48),  12/2/53-Unknown 
CPO-TV  (9)  ABC,  DuM;  Branham;  450,000 
fcRC-TV  (12)  CBS;  Katz;  450,000 
WT  (5)  NBC:  WLW  Sis.;  450,000 

)XN-TV  (54)  Forjoe;  5/14/53-October  '54 
land — 

RE-TV  (65),  6/18/53-Unknown 
3WS  (5)  CBS;  Branham;  834,286 
IBK  (4)  NBC;  NBC  Spot  Sis.;  823,629 
CEL  (8)  ABC,  CBS,  DuM;  Katz;  823,629 
IK-TV  (19)  11/25/53-Unknown 

*3NS-TV  (10)  CBS;  Blair;  307,000 
.WC  (4)  NBC;  WLW  Sis.;  307,000 
>SU-TV  (*34),  4/22/53-Vnknown 
K#TVN  (6)  ABC,  DuM;  Katz;  336,737 
jm— 

3IO-TV  (7)  ABC,  CBS,  DuM;  Hollingbery; 

'40,470 

FE  (22)  Headley-Reed;  41,907 
.WD  (2)  NBC;  WLW  Sis.;  300,000 
it— 

/ria-Lorain  Bcstg.  Co.  (31)  2/11/54-Fall  '54 


MA-TV  (35;  Weed;  12/4/52-Sprlng  '54 
,OK-TV  (73)  CBS,  NBC,  DuM;  H-R;  49,079 
illont— 

1AC-TV  (23)  Petry;  9/4/52-4/15/54 

>enville — 

TV-TV  (9)  CBS;  Avery-Knodel;  1,083,000 
to— 

3PD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

^79,029 
gstown — 

FMJ-TV  (73)  NBC;  Headley-Reed;  105,000 
5BN-TV  (27)   ABC,  CBS,  DuM;  Raymer; 
14,699 

1TV  (21)  Petry;  9/25/52-Vnknown 
sville — 

HIZ-TV  (50)  ABC,  CBS,  NBC,  DuM;  Pear- 
ion;  25,108 

OKLAHOMA 


Boir 


'EN  (10),  12/16/53-6/1/54 

EO-TV  (5),  12/16/53-Unknown 
onf — 

WO-TV  (7)  Everett-McKinney;  34,772 
fiit- 

\I1V  (58),  4/22/53-Vnknown 
|homa  City — 
fO.PT  (19)  DuM;  Boiling;  98,267 
tVQ  (25)  ABC,  DuM;  H-R;  100,082 
WTV  (9)  CBS;  Avery-Knodel;  251,742 
fKY-TV  (4)  ABC,  CBS,  NBC,  DuM;  Katz; 
E51.742 

pED  (*13),  12/2/53-Unknown 
a — 

CEB  (23)  Boiling;  2/26/53-3/6/54 
(granted  ST  A  Jan.  18) 
OTV  (6)  ABC,  CBS,  NBC:  Petry;  200,000 
rthur  R.  Olson  (17)  2/4/54-Unknown 

OREGON 

inet — 

VAL-TV  (13)  NBC;  Hollingbery;  5/14/53- 
4/1/54 

ford — 

BES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
Jand — 

JOIN-TV  (6);  CBS;  Avery-Knodel;  138,876 
fPTV  (27)  NBC;  NBC  Spot  Sis.;  149,156 
egon  Tv  Inc.  (12),  Initial  Decision  11/10/53 


|)/\DCASTING 


Salemt — 

KPIC    (24;    12/9/53-Unknown    (granted  STA 
Aug.  4) 

KSLM-TV  (3),  9/30/53-Unknown 
PENNSYLVANIA 

Allentownt — 

WFMZ-TV    (67)    Avery-Knodel;  7/16/53-Un- 

WQCY  (39),  8/12/53-Unknown 
Altoona — 

»-  WFBG-TV  (10)  ABC,  NBC,  DuM;  H-R;  418.798 
Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  64,427 
Chambersburgt — 

*■  WCHA-TV  (46)  Forjoe;  13,500 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  65,098 
Erie — 

»►  WICU   (12)    ABC,   CBS,   NBC,   DuM;  Petry; 
208,500 

WSEE    (35)    CBS;    Avery-Knodel;  10/14/53- 
4/25/54 

WLEU-TV  (66)  12/31/53-Vnknown 
Harrisburg — 

WCMB-TV  (27)   Cooke;  7/24/53-5/1/54 

►  WHP-TV  (55)  CBS;  Boiling;  118,150 

►  WTPA  (71)  NBC;  Headley-Reed;  118,150 

Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 
Johnstown — 
*■  WARD-TV  (56)  Weed 

*■  WJAC-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 
741,267 

*■  WGAL-TV  (8)  ABC,  CBS,  NBC,  DuM;  Meeker; 

286,939 

WWLA  (21)  Venard;  5/7/53-Fall  '54 
Lebanonf — 

►  WLBR-TV  (15)  Pearson;  138,300 
Lewistont — 

WMRF-TV  (38)  Burn-Smith;  4/2/53-Summer  '54 
New  Castlet — 

►  WKST-TV  (45)  DuM;  Everett-McKinney;  85,802 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,592,000 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,766,641 
WIBG-TV  (23),  10/21/53-Unknown 
WIP-TV  (29),  11/26/52-Unknown 

WPTZ  (3)  NBC;  Free  &  Peters;  1,724,329 
Pittsburgh — 

»•  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.;  808,780 
»-  WENS  (16)  ABC,  CBS;  Petry;  154,239 

►  WKJF-TV  (53)  Weed;  174,300 

WQED  (*13)  5/14/53-March  '54  (granted  STA 
Oct.  14) 

WTVQ  (47;  Headley-Reed;  12/23/52-Unknown 
Reading — 

»>  WEEU-TV    (33)    ABC,   NBC;  Headley-Reed; 

45,973 

►  WHUM-TV  (61)  CBS;  H-R;  127,350 
Scranton — 

►  WARM-TV  (16)  Hollingbery;  135,000 
>WGBI-TV  (22)  CBS;  Blair;  130,000 

WTVU  (73)  Everett-McKinney;  150,424 

Sharont — 
Leonard 

Wilkes-Barre — 
>■  WBRE-TV  (28) 
»-  WILK-TV  (34) 

152,000 
Williamsportt — 
WRAK-TV  (36) 

Spring  '54 
York— 

*■  WNOW-TV  (49) 
WSBA-TV  (43) 
atives;  76,100 


J.  Shafitz  (39)  1/27/54-XJnknown 


NBC;  Headley-Reed;  130,000 
ABC,    DuM;  Avery-Knodel; 

Everett-McKinney;  11/13/52- 

DuM;  Hollingbery;  72,000 
ABC;    Radio-Tv  Represent- 


RHODE  ISLAND 

Providence — 

»-WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 
1,098,189 

WNET  (16)  ABC,  DuM;  Raymer;  4/8/53-3/1/54 

(granted  STA  Feb.  3) 
WPRO-TV  (12)  Blair;  9/2/53-Vnknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

A.ikent — 

WAKN-TV  (54),  10/21/53-Unknown 
Andersont — 

>•  WAIM-TV  (40)  CBS;  Burn-Smith;  43,000 

Cam  dent — 

WACA-TV  (15)  6/3/53— Unknown 
Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC.  DuM;  Free  & 
Peters;  55,103 
Southern  Bcstg.  Co.  (2)  NBC;  Initial  Decision 
2/23/54-September  '54 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


THE  TECHNICIAN'S  GUIDE  TO 

TV  TRANSMISSION 
AND  RECEPTION 

. . .  including  the  latest 
COLOR,  UHF  and  VHF 
developments 


TELEVISION 
FROM  THE 
"CAMERA 
SIDE" 

Complete  cover- 
age of  TV  broad- 
castings prac- 
tices and  prob- 
lems, make  this 
book  invaluable 
to  station  tech- 
nicians and  en- 
gineers. Studio 
operations,  con- 
trol rooms,  net- 
works, over-all 
relay  perfor- 
mance charac- 
teristics, equip- 
ment mainte- 
nance, film  pro- 
duction and  pro- 
jection, Mono- 
scope  tubes, 
Orthicon  tubes 
and  teletran- 
scriptions  are 
but  a  few  of 
the  subjects 
covered. 


New 
2nd 
Edition 

744  pages 
400  illus. 
$7.50 


This  big,  authentic  book 
— the  acknowledged  lead- 
er in  its  field — is  a  com- 
prehensive text  on  all 
phases  and  components  of 
TV  transmission  and  re- 
ception, how  they  work 
and  how  they  are  com- 
bined in  the  modern  mar- 
vel that  is  today's  tele- 
vision system.  Designed 
either  for  study  or  for  use 
as  a  handy  reference 
guide,  it  is  ideally  suited 
to  the  needs  of  engineers, 
studio  technicians,  serv- 
icemen, sales  engineers  or 
students. 

Written  by  Scott  Helt  of 
the  Allen  B.  DuMont  Lab- 
oratories, Inc.,  PRACTI- 
CAL TELEVISION  ENGI- 
NEERING is  based  on 
practical  experience  and 
provides  a  great  wealth  of 
information  that  the  prac- 
ticing engineer  or  studio 
worker  will  find  invalu- 
able in  solving  day-to-day 
problems. 

744  PAGES  OF  TV 
ENGINEERING  "KNOW  HOW" 

Subjects  covered  include:  Fundamentals  of 
Picture  Transmission;  The  Cathode-Ray  Tube- 
The  Oscillograph;  Electron  Tubes  for  Image  Pick- 
up; Synchronizing  Generators;  Timing,  Shaping 
and  Deflection  Circuits;  The  Video  Amplifier  & 
Cathode  Follower;  The  Voltage-regulated  Power 
Supply;  The  Television  Receiver;  The  Camera 
Chain;  The  Television  Transmitter;  Television 
Broadcasting  Techniques.  In  every  case,  the 
book  includes  clear,  illustrated  explanations  of 
the  circuits,  construction  and  performance  of 
the  units  under  discussion.  Comprehensive  sec- 
tions bring  the  reader  up-to-the-minute  and 
authentic  engineering  data  on  the  latest  UHF, 
VHF  and  color  television  developments. 

10-DAY  FREE  TRIAL 


Dept.  BT-34,  RINEHART  &  CO.,  Inc. 
232  Madison  Ave.,  New  York  16,  N.  Y. 

Send  Helt's  PRACTICAL  TELEVISION 
ENGINEERING  for  10-DAY  FREE  EXAM- 
INATION. In  10  days,  I  will  either  re- 
turn book  postpaid,  or  send  $7.50  plus 
a  few  cents  postage  in  full  payment. 


Name- 


Address  

City,  Zone,  State  

OUTSIDE  U.  S.  A. — Price  $8.00,  cash  with 
order   only.    Same   10-day   return  privilege. 
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Columbia — 

►  WCOS-TV   (25)   ABC,  NBC,  DuM;  Headley- 

Reed;  36,982 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  68,074 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  35,000 
Florencet — 

WPDV  (8),  CBS;  11/25 /53-Sept.  '54 
Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  287,266 

►  WGVL  (23)  ABC,  NBC,  DuM;  H-R;  40,863 

Greenwoodf — 
WCRS-TV  (21),  4/8/53-Unknown 

Spartanburgt — 

WORD-TV  (7)  CBS;  11/25/53-Unknown 
WSCV  (17)  7/30/53-Unknown 

SOUTH  DAKOTA 

Rapid  Cityt — 

The  Hills  Bcstg.  Co.  (7)  2/24/54-Unknown 
Sioux  Fallst— 

►  KELO-TV  (11)  ABC,  CBS,  NBC;  Raymer;  52,122 

TENNESSEE 

Chattanoogat — 

WOUC  (49)  Pearson;  8/21/52-Unknown 

WTVT  (43),  8/21/52-Unknown 
WDEF-TV  (12)  Branham;  1/28/54-6/15/54 
Jacksont — 

WDXI-TV  (9)  Burn-Smith;  12/2 153 -Summer  '54 
Johnson  Cityt — 

►  WJHL-TV  (11)  Pearson;  47,527 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  59,154 
WTSK  (26)  CBS,  DuM;  Pearson;  42,380 

Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  253,061 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  253,061 
Nashville — 

►  WSIX-TV  (8)  CBS;  Hollingbery;  133,869 

►  WSM-TV  (4)  ABC,  CBS,  NBC,  DuM;  Petry; 

143,591 

Old  Hickory  (Nashville) — 
WLAC-TV  (5),  Katz;  8/5/53-March  '54 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  Pearson;  20,502 


Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  44,361 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  44,361 
KLYN-TV  (7),  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

56,840 
Beaumontt — 

KBMT  (31),  12/4/52-Unknown 

KTRM-TV  (6),  Initial  Decision  7/22/53 
Corpus  Christit — 

KVDO  (22)  1/6/53-Unknown 
KTLG  (43)  12/9/53-Unknown 
Dallas— 

KDTX  (23),  1/15/53-Unknown 

KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  322,500 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  322,500 
El  Paso— 

►  KROD-TV    (4)    ABC,    CBS,   DuM;  Branham; 

38,879 

►  KTSM-TV  (9)  NBC;  Hollingbery;  34,380 
Ft.  Worth— 

KTCO  (20),  3/11/53-Unknown 

►  WBAP-TV   (5)   ABC,   NBC;   Free  &  Peters; 

303,411 
Galveston — 

►  KGUL-TV  (11)  ABC, 

Spot  Sis.;  276,000 
Harlingent — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  31,300 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  59,666 

►  KPRC-TV  (2)  ABC,  CBS,  NBC,  DuM;  Petry; 

303,500 

KTVP  (23),  1/8/53-Unknown 

►  KUHT  (*8)  281,500 

KXYZ-TV  (29),  6/18/53-Unknown 

Houston  Tv  Co.  (13),  2/23/54  Unknown 
Longviewt — 

►  KTVE  (32)  Forjoe;  16,100 
Lubbockf — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  42,561 

►  KDUB-TV    (13)    CBS.    DuM;  Avery-Knodel; 

42,561 

KFYO-TV  (5)  Katz;  5/7/53-Vnknown 
Lufkint — 

KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 
Marshallt — 

KMSL  (16),  6/25/53-Unknown 
Midland — 

►  KMID-TV  (2)  NBC;  Venard;  26,000 


CBS,  NBC,  DuM;  CBS 


San  Angelot — 

►  KTXL-TV  (8)  CBS;  Venard;  21,115 
San  Antonio — 

KALA  (35),  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  18J 

►  WOAI-TV  (4)  NBC;  Petry;  181,870 
Sweetwatert — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/ 
Unknown 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  65,543  | 
TGXsrkcins  

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard; 
Tylert— 

►  KETX  (19)  ABC,  CBS,  NBC.  DuM;  Hei 

Reed;  18,232 

KGKB-TV  (7)  1/27/54-Unknown 
Victoriat — 

KNAL  (19)  Best;  3/26/53-Unknown 
Wacot  

►  KANG-TV  (34)  ABC;  Pearson;  28,000 
Weslacot — 

KRGV-TV  (5)  NBC,  DuM;  Raymer;  7/ 

3/7/54  (granted  ST  A  Jan.  18) 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC.  NBC;  Raymer;  44,00 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  44,000  1 

UTAH 

Provot — 

KOVO-TV  (11),  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  153,100 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spo1 

153,100 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/1. 
VERMONT 

Montpeliert — 
WCAX  Bcstg.  Corp.  (3),  Initial  Decision 

VIRGINIA 

Danvillet — 

►  WBTM-TV  (24)  Hollingbery 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  76,250 
Harrisonburgt — 

►  WSVA-TV  (3)  NBC;  Devney;  68,798 

Directory  information  is  in  following  order 
letters,  channel,  network  affiliation,  nationa 
resentative;  market  set  count  for  operating 
tions;  date  of  grant  and  commencement  i; 
date  for  grantees. 
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jihburg — 

IpVA-TV  (13)  CBS,  DuM;  Hollingbery  102,281 

tort  News — 
CH  (33)  Avery-Knodel 

|f  AR-TV  (4)  ABC,  CBS,  DuM;  209,676 
ffOV-TV  (27)  ABC,  DuM;  Forioe;  86,100 
|rEC-TV  (15)  See  Hampton 
Imond — 

l&TV  (29),  12/2/53-Unknown 

ffVR    (6)    ABC,    CBS,    NBC,    DuM;  Blair; 

|0,134 

'ioke — 

'pLS-TV  (10)  NBC;  Avery-Knodel;  233,374 
WASHINGTON 

ipghamt — 

pOS-TV  (12)  Forjoe;  46,097 
fie— 

WG-TV  (5)  ABC;  Blair;  332,400 
DMO-TV  (4)  NBC;  Hollingbery;  332,400 
VOW-TV  (*9),  12/23/53-September  '54 
jane — 

:Q-TV  (6)  ABC,  NBC;  Katz;  52,796 
",Y-TV  (4)  CBS,  DuM;  Walker;  46,678 
Ima — 

MO-TV  (13)  Branham;  332,400 
PNT-TV  (11)  CBS,  DuM;  Weed;  332,400 
'bouvert — 

VAN-TV  (21)  9/25/53-Unknown 
Ima — 

fMA-TV  (27)  CBS;  Weed;  16.250 
WEST  VIRGINIA 

tleyt— 

IBEY  (21),  6/25/53-Vnknown 
•lestont — 

.KNA-TV  (49)  ABC,  DuM;  Weed  30,000 

'(ie  Tierney  Co.  (8)  Branham;  2/11/54-May  '54 

ksburgt — 

BLK-TV  (12)  Branham;  2/17/54-9/1/54 
montt — 

IJPB-TV  (35;  ABC,  DuM;  Gill-Perna;  7/1/53- 

13/15/54 

pington — 

EAZ-TV  (3)  ABC,  CBS,  NBC.  DuM;  Katz; 

1275,000 

cersburgt — 

TAP  (15)  ABC,  DuM;  Forjoe;  20,000 
jeling — 

LTV  (51),  2/11/53-Unknown 

TRF-TV  (7)  NBC;  Hollingbery;  451,500 

WISCONSIN 

Clairet— 

IEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

!54,230 

in  Bay — 

BAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed; 

191.253 

-rossef — 

KBT  (8)  CBS,  NBC;  Raymer;  10/28/53-7/1/54 
i  Crosse  Tv  Corp.  (38),  12/16/53-Unknovm 
ison — 

HA-TV  (*21),  10/7/53-Unknown 

KOW-TV  (27)  CBS;  Headley-Reed;  38,000 
MTV  (33)  ABC,  DuM;  Meeker;  36,500 
inettet — 

MGB-TV  (11),  11/18/53-Unknown 

CAN-TV  (25)  CBS;  Rosenman;  261,250 
OKY-TV  (19)  ABC,  DuM;  H-R;  261,250 
TMJ-TV  (4)  ABC,  NBC,  DuM;  Harrington, 
Righter  &  Parsons;  654,658 
laht— 

NAM-TV  (42)  George  Clark 
cosh — 

OSH-TV  (48)  Headley-Reed;  17,668 
:riort — 

DSM-TV  (6)  CBS;  Free  &  Peters;  10/14/53- 
3/1/54  (granted  STA  Feb.  9) 
saut — 

OSA-TV  (16)  Rambeau;  2/10/54-7/1/54 
WYOMING 

loert — 

SPR-TV  (2),  5/14/53-Vnknown 
yennet — 

FBC-TV  (5;  CBS;  Hollingbery;  1/23/53- 
3/15/54 

ALASKA 

horaget — 

FIA  (2)  ABC,  CBS;  Weed 
TV  A  (11)  NBC,  DuM;  Feltis 
bankst — 

FIF  (2)  ABC,  CBS;  7/1/53-Spring  '54 


HOWARD  E.  STARK 


j  Brokers  and  Financial  Consultants 
[ELEVISION  STATIONS  •  RADIO  STATIONS 
'0  E.  58th  St. 

Mew  York  22,  N.  Y.     ELdorado  5-0405 


HAWAII 

Honolulu! — 

►  KGMB-TV    (9)    ABC,    CBS;    Free   &  Peters; 

44,944 

►  KONA  (11)  NBC,  DuM;  NBC  Spot  Sis.;  44,000 
KULA-TV  (4)   ABC;  Headley-Reed;  5/14/53- 

4/9/54  (granted  STA  Feb.  1) 

PUERTO  RICO 

San  Juant — 

WAPA-TV  (4)   NBC,  DuM;  Carribean  Net- 
works; 8/12/53-3/10/54 
WKAQ-TV  (2)  Inter- American;  7/24/52-3/15/54 
(granted  STA  Feb.  12) 

CANADA 

Londont — 

►  CFPL-TV  (10)  35,000 
Montreal — 

►  CBFT  (2)  143,005 

►  CBMT  (6)  143,005 
Ottawa — 

o-CBOT  (4)  10,100 

Sudburyt— 

►  CKSO-TV  (5)  4,938 
Toronto — 

►  CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2) 

MEXICO 

Matamorost  (Brownsville,  Tex.)— 

►  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 

31,200 

Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  213,175 


Total  stations  on  air  in  U.  S.  and  possessions: 

366;  total  cities  with  stations  on  air:  242.  Both 

totals    include    stations    XELD-TV    and  XETV 

Mexico  as  well  as  educational  outlets  that  are 

operating.  Total  sets  in  use  28,211,000. 

*  Indicates  educational  stations 

f  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  266,526  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 


UPCOMING 


MARCH 

March  1:  Uhf  promotion  conference  for  industry- 
government,  sponsored  by  National  Citizens 
Committee  for  Educational  Tv  and  Joint  Com- 
mittee on  Educational  Tv,  Statler  Hotel,  Wash- 
ington, D.  C. 

March  2:  FCC  meets  in  closed  session  with  Senate 
Interstate  &  Foreign  Commerce  communica- 
tions subcommittee,  U.  S.  Capitol. 

March  4-6:  Radio-Tv  Conference,  U.  of  Okla- 
homa, Norman. 

March  5:  Michigan  State  Radio  &  Television 
Conference,  Michigan  State  College,  East  Lan- 
sing. 

March  5-7:  High  Fidelity  Fair,  Hotel  Harrington, 
Washington,  D.  C. 

March  5-7:  National  Federation  of  Advertising 
Agencies,  Hotel  Statler,  Los  Angeles. 

March  15  (week  of) :  International  Alliance  of 
Theatrical  Stage  Employes  &  Moving  Picture 
Machine  Operators  (IATSE),  general  executive 
board,  Roosevelt  Hotel,  New  Orleans. 

March  16:  Hearing  on  Johnson  bill  (S  2926)  on 
license  fees,  Senate  Interstate  &  Foreign  Com- 
merce communication  subcommittee.  U.  S.  Cap- 
itol, Room  G-16,  10  a.m.,  Open. 

March  17-20:  Assn.  of  National  Advertisers,  The 
Homestead,  Hot  Springs,  Va. 

March  18  (tentative) :  Composers  Guild  of  Amer- 
ica, simultaneous  general  meeting  in  New  York 
and  Hollywood  to  ratify  constitution  and  by- 
laws. 

March  19-20:  Vitapix  Corp.,  board  of  directors 
and  executive  committee,  Washington,  D.  C. 

March  21:  Third  rally  of  RETMA  firms  making 
military  equipment,  Roosevelt  Hotel,  New 
York. 

March  22:  Tennessee  Assn.  of  Broadcasters, 
Nashville. 

March  22-24:  Canadian  Assn.  of  Radio-Tv  Broad- 
casters, Chateau  Frontenac,  Quebec  City. 

March  22-25:  Institute  of  Radio  Engineers,  Wal- 
dorf-Astoria, New  York. 

SPECIAL  LISTING 

BMI  Program  Clinics 
March  8:  Albuquerque,  N.  M.;  Austin,  Tex. 
March  9:  Phoenix,  Ariz. 
March  10:  Los  Angeles;  New  Orleans 
March  12:    San  Francisco;  Jackson,  Miss. 
March  15:  Vancouver,  B.  C;  Columbia,  S.  C. 
March  17:  Seattle;  Winston-Salem,  N.  C. 
March  19:  Portland,  Ore.;  Richmond,  Va. 
March  22:  Birmingham,  Ala.;  Nashville,  Tenn. 
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Jimmy  Petrillo:  Pianissimo 

PEACE  between  the  radio  and  tv  networks  and  the  American 
Federation  of  Musicians  is  assured  for  another  five  years. 
James  Caesar  Petrillo,  the  truculent  warrior  of  other  years  who 
would  strike  at  the  drop  of  a  baton,  has  presided  over  an  amicable 
settlement  with  the  network  broadcasters  for  the  first  time.  There 
hasn't  been  a  single  page-one  story  or  cartoon  showing  Jimmy 
blasting  a  sour  note  on  his  trumpet  in  all  the  months  of  negotiations. 

The  new  contracts  seem  to  satisfy  both  sides.  They  constitute 
a  compromise  between  the  AFM  demands  that  the  networks  increase 
the  number  of  staff  musicians,  and  the  insistence  of  network  ne- 
gotiators that  realism  requires  a  reduction  in  the  number. 

The  10%  wage  increase  retroactive  to  Feb.  1  (the  old  contracts 
expired  Jan.  31)  might  well  be  construed  a  "cost  of  living"  increase. 
The  additional  10%  starting  Feb.  1,  1957,  seems  a  rather  startling 
long-range  commitment  in  these  times,  but  it  is  a  reassuring  note 
on  the  part  of  the  networks  on  the  future  of  both  radio  and  tv  three 
years  hence.  The  union,  it  seems,  can't  lose,  by  making  a  profit. 

All  in  all,  the  deal  appears  to  be  one  which  gives  neither  side 
the  victory  it  would  relish  nor  the  defeat  it  could  not  tolerate. 

Skilled  network  management  has  reduced  greatly  the  threat  which 
was  so  imminent  a  few  short  years  back.  Jimmy  knows  they  had 
prepared  so  that  the  lack  of  live  musicians  in  the  broadcasting 
studios  would  scarcely  be  noticed  by  viewers  and  listeners  at  home. 

Perhaps  the  mantle  of  peacemaker  should  fall  first  on  their 
shoulders.  They  spoke  softly,  but  carried  that  big  stick. 

Jordan's  Tv  Expedition 

THE  penetrating  studies  which  Jerry  N.  Jordan  has  conducted 
into  effects  of  television  on  sports  and  other  entertainment  have 
provided  sensible  research  in  a  field  which  is  unfortunately  cluttered 
with  addled  surveys  and  emotional  assumptions.  Mr.  Jordan's  fifth 
study,  as  reported  in  this  issue,  is  up  to  the  quality  of  his  earlier 
work,  as  might  be  expected  of  a  project  conceived  in  the  environ- 
ment of  N.  W.  Ayer. 

Television  has  been  around  long  enough  for  reliable  conclusions. 
Significantly  the  document  opens  with  this  statement:  "In  our  ex- 
panding economy  there  is  room  for  all  to  grow." 

It's  the  radio  story  all  over  again.  The  fears  and  grumblings  of 
newspaper,  magazine,  phonograph  record,  theatre  and  sports  opera- 
tors when  aural  broadcasts  came  on  the  air  three  decades  ago  were 
never  justified.  The  same  panicky  fears  greeted  television's  arrival. 

Mr.  Jordan  has  answered  the  question,  "Television's  novelty  is 
over,  what  can  you  expect  now?" 

His  answer  is  summed  up  in  the  last  paragraph  of  the  study, 
"Our  standard  of  living  will  rise  still  higher — and  we  will  all  benefit 
from  our  increased  time  for  a  fuller  life.  Radio,  television,  news- 
papers, magazines,  books,  music,  shows,  sports  and  advertising  will 
all  grow  bigger,  too." 

Television  has  found  its  place  in  American  life.  Many  of  its 
hours  of  viewing  have  come  from  new  leisure  created  by  time-saving 
appliances.    Still  more  leisure  will  come  in  the  future. 

Mousetrap  in  Montana 

WE  HAD  thought  that  the  mischievous  FCC  Blue  Book  and  its 
unpardonable  implications  of  government  control  over  pro- 
gramming had  passed  into  the  disuse  it  so  richly  deserved.  An  out- 
line of  an  introductory  course  given  to  radio  students  at  the  U.  of 
Montana  proves  otherwise. 

The  textbook  in  use  in  the  course  is  Radio,  Television  and 
Society,  the  work  of  Charles  A.  Siepmann  whose  objectivity  con- 
cerning radio  may  best  be  described  by  saying  that  he  was  one  of 
the  principal  contributors  to  the  Blue  Book. 

Mr.  Siepmann's  book  is  the  only  text  required  in  the  "Intro- 
duction to  Radio"  course  at  Montana,  and  such  collateral  reading 
as  is  suggested  comes  from  the  appendix  in  his  own  volume. 

As  part  of  the  class  reading,  presented  as  one  view — and  an 
extreme  one — of  radio  in  the  U.  S.,  Mr.  Siepmann's  work  probably 
deserves  a  place  in  the  curriculum.  But  to  present  it  by  itself  as 
an  objective  text  on  U.  S.  radio  discredits  the  Montana  faculty 
and  cannot  help  but  give  students  a  distorted  conception  of  radio 
at  the  very  outset  of  their  pursuit  of  knowledge  in  the  field. 
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Drawn  for  Broadcasting  •  Telecasting  by  Sid 
"We've  got  a  novel  idea  for  a  new  Sunday  tv  show  .  .  .  it's  callt 
'Parson  to  Parson'!" 

Ike's  Second  Look  at  the  FCC 

PRESIDENT  Eisenhower  soon  will  take  a  second  look  at 
FCC.    The  term  of  John  C.  Doerfer  expires  next  June  and  hi 
up  for  a  new  seven-year  appointment.  And  the  chairmanship  tern 
of  Rosel  H.  Hyde  is  up  for  extension  by  April  18 — the  first  a: 
versary  of  the  shift  to  Republican  command  of  the  FCC. 

Mr.  Doerfer  came  to  the  FCC  from  the  chairmanship  of 
Wisconsin  Public  Service  Commission  on  April  15 — a  few 
before  Mr.  Hyde  was  named  chairman  for  what  can  only  be  ci 
strued  as  a  probationary  one-year  term.  They  have  worked  wi 
together.  All  things  considered,  there  has  been  smoother  saili 
at  the  FCC,  with  more  accomplished,  than  at  any  other  equivali 
period  within  recollection. 

In  his  new  environment,  Mr.  Doerfer  has  done  well.  He 
learned  rapidly.  He  is  vigorous  in  manner  and  he  says  what 
thinks.  He  has  the  gift  of  brushing  aside  detail  and  of  getting 
what  lawyers  call  the  gravamen  of  a  situation. 

Lately,  there's  been  talk  about  shifting  Mr.  Doerfer  to  anofh! 
Federal  agency  in  the  common  carrier  field  he  knows  so  wej 
We  hope  he  is  kept  on  at  the  FCC,  where  the  task  is  importai 
and  challenging,  and  where  the  opportunity  exists  for  public  servii 
of  the  highest  order. 

Mr.  Hyde,  whose  rise  from  docket  clerk  to  chairman  is  legen 
hasn't  lifted  a  linger  in  his  ow  n  behalf  for  reappointment  as  chai 
man,  probably  because  he's  preoccupied  with  the  affairs  of  ,u 
FCC.  But  his  record  is  one  of  the  most  amazing  in  federal  a*, 
ministration.  The  television  processing  lines  were  cleared  a  mon 
ago,  and  now  formally  have  been  closed  down.  This  was  accoi| 
plished  without  dipping  into  funds  specially  appropriated  by  Cq 
gress  for  the  purpose.  What  first  was  seen  as  a  four  or  five-ydl 
job  was  telescoped  into  less  than  a  year. 

While  Mr.  Hyde  hasn't  moved  in  his  own  behalf,  others  haw 
Out  of  the  blue,  the  Montana  State  Association  of  Broadcasters? 
few  days  ago  petitioned  President  Eisenhower  to  reappoint  Ml 
Hyde  for  a  full  term.  The  FCC's  newest  member,  Robert  E. 
has  told  those  who  have  proposed  his  own  elevation  that  to 
solidly  behind  Mr.  Hyde.    The  Radio-Electronics-Television 
Assn.  has  commended  the  FCC  for  its  accomplishments  d 
the  past  year — under  Mr.  Hyde's  chairmanship.  And  Comr.  Geoi 
E.  Sterling,  who  emerged  through  the  FRC-FCC  ranks  with  U 
Hyde,  is  solidly  behind  him  for  reappointment. 

If  a  campaign  were  launched  to  rally  support  for  Mr.  Hyd 
reappointment,  it  would  inundate  the  White  House  and  the  Repi 
lican  National  Committee,  as  well  as  the  state  delegations 
Congress.  We  have  no  doubt  that  every  state  association,  in 
virtually  every  station  owner,  would  fire  away. 

The  President,  under  the  law,  can  name  a  new  chairman 
any  time  from  among  the  FCC  membership.  We  trust  this  time 
will  not  make  the  appointment  for  a  one-year  term,  but  withe 
tenure.  This  would  give  the  chairman  the  stability  he  needs 
perform  his  task  without  being  subjected  to  the  pot-shotting  of  1 
politicians. 
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Tulsa's  first  television  station,  hat  been 
on  the  air  lincc  November,  1949. 


with  strong  VHF  signal,  puts  your  sales 
message  into  homes  in  tour  states. 


reaches  a  buying  income  of  more  than 
$2,000,000,000.  (Based  on  Sales  Man- 
agement: "Survey  of  Buying  Income.") 


carries  your  advertising  to  215.000  TV 
families  already  sold  on -and  by-KOTV. 


ne  of  the  Southwest's  richest  oil, 
agricultural,  industrial  and  mining  areas. 


and  ABC  networks. 


OTV 


0TV  WILL  SELL  FOR  ¥00 


morning,  afternoon  or  evening  —  to  an  ever-increasing  audience  to  whom  TV 
means  KOTV,  their  dependable,  long  established  source  of  network  and  local  enter- 
tainment,  sports,  news,  weather,  farm,  home-making  and  shopping  tips. 


KOTV    Channel    6    •    WRATHER-ALVAREZ,  INC. 

Tulsa,  Oklahoma 

Represented  By 


Edward  Petry  &  Co.,  Inc. 


television  station  representatives 
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still  FtGST 

...in  Daytime,  Nitetime, 
  All -the -time 

RATINGS! 

KFMBTV 


CBS  •  ABC  •  DUMONT 

SAN  DIEGO,  CALIF. 

* 

WRATHER-ALVAREZ  broadcasting, 

San  Diego  1,  California 
Represented  by  EDWARD  PETRY  &  CO., 


L 


ERIE,  PA.  Mas  Sverutkmg! 


WICUtv 

Channel  12  I  WIKK 


...may  be  purchased  together 
or  separately 


IT'S  ONE  OF  THE  NATION'S 

GREAT  TEST  MARKETS 


Erie,  Pennsylvania  is  served  and  sold  by  the  Perfect 
Threesome- WICU-TV,  Channel  12,  WIKK-AM, 
and  the  Erie  Dispatch  ■  And  there's  no  question  that 
community  life  revolves  around  these  three 
media  in  this,  the  Third  Largest  City  in  the  State  of 
Pennsylvania— where  everything  from  Appliances 
to  Zippers  are  manufactured  ■  Let  our  representatives 
tell  you  about  Erie— The  Great  Test  Market. 


RADIO 

TV 

NEWSPAPER 


Tiffl  L  •        \  -^u^psi/jM  ,NC. 

HOMI  OJFICE-500  EDWARD  IAMB  BLDG    TOLEDO,  OHIO       WASHINGTON  OMICI . . .  11"  NATIONAL  MISS  ILD4. 


WICU-TV— Erie,  Po. 
Edward  Petry  &  Co.,  Inc. 

WIKK-AM— Erie,  Pa. 
H.-R.  Co. 

WTOD— Toledo,  Ohio 
Forjoe 


WHOO— Orlando,  Florida 
Avery-Knodel 

WMAC-TV— Massillon,  Ohio 
Edward  Petry  &  Co.,  Inc. 

The  Erie  Dispatch— Erie,  Pa. 
Reynolds-Fitzgerald 


1  New  York  City 

!  2  Chicago 

j  3  Los  Angeles 

!  4  Philadelphia 

\  5  Boston 

6  Detroit 

I  7  San  Francisco 

|  8  Pittsburgh 

I  9  St.  Louis 

10  Cleveland 

j  1 1  Baltimore 

112  Charlotte 

1 3  Atlanta 

;  14  Minneapolis-St.  Paul 

!  1 5  Milwaukee 

,16  Dallas-Ft.  Worth 

17  Washington,. D.  C. 

j  1 8  Providence 

1  19  Indianapolis 

I  20  Kansas  City,  Mo. 

21  Davenport-R.l.-Moline 

22  New  Haven 

23  Huntington 

24  Houston-Galveston 

25  Seattle-Tacoma 

26  Birmingham 

27  Kalamazoo 

28  Cincinnati 

29  Memphis 

30  Buffalo 

31  Bloomington 

32  Greensboro 

33  Johnstown 

34  Columbus,  Ohio 

35  Louisville 


36  Lansing 


AMERICA'S 


37 
38 
39 
40 
41 
42 
43 
44 
45 
46 
47 
48 
49 
50 
51 
52 
53 


Binghamton 
Bridgeport,  Conn. 
New  Orleans 
Oklahoma  City 
Reading 

Schenectady-Albany-Troy 
Dayton 

New  Britain- Hartford 
Ames 
Lancaster 
Nashville 
San  Antonio 
Syracuse 
Altoona 
Grand  Rapids 
Toledo 


414,600  HOMES 

in  the  WJIM-TV  market  coverage  area  ! 


Smart  timebuyers  have  discarded 
the  old-fashioned  method  of  rating 
TV  markets  in  terms  of  metropoli- 
tan county  area.  Most  important 
today  .  .  .  according  to  recent 
studies  (Television  Magazine — Feb- 
ruary 1954  and  Sponsor  Magazine 
— November  1953)  ...  is  the  actual 
number  of  potential  homes  within 
the  station's  coverage  area. 


WJIM-TV,  channel  six  in  Lansing, 
is  America's  36th  ranking  market 
in  terms  of  total  homes  reached. 
The  station  covers  over  twenty-five 
counties  and  twelve  major  cities 
in  the  rich  central  Michigan  market, 
which  is  the  home  of  some  of  the 
most  famous  names  in  industry 
.  .  .  GENERAL  MOTORS  -  FORD  - 
DOW  -  KELLOGG. 


Coverage  that  counts 


C     CBS  ABC 


dished  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications,  Inc..  1735 
Sales  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3.  1879. 


Lancaster,  Harrisburg,  York,  Reading  and  Lebanon,  as 
well  as  hundreds  of  smaller  cities  and  towns  in  prosperous 
Pennsylvania,  are  included  in  the  WGAL-TV  large,  rich 
industrial  and  farm  area.  WGAL-TV  delivers  an  en- 
thusiastic buying  audience  which  spends  each  year 
$1,723,599,000  for  retail  merchandise. 

This  large,  loyal  viewing  audience  has  been  established 
through  stimulating  local-interest  and  public  service  pro- 
grams, top  shows  from  four  networks.  A  consistent  record 
of  successful  selling  for  national  and  local  advertisers. 

It  all  adds  up  to  the  profitable,  economical 
way  to  increase  sales  for  your  product. 


Represented  by 


EEKER  TV,  inc. 


Clair  McCollough 
President 


New  York 


Chicago 


Los  Angeles 


San  Francisco 


Page  4    •    March  8,  1954 


Broadcasting    •  Teleca 


dosed  circuiX 


'APPOINTMENT  of  Rosel  H.  Hyde  as 
lirman  of  FCC  by  President  Eisenhower 
ild  come  any  day  now.  White  House, 
understood,  has  been  surfeited  with  en- 
sements  from  important  individuals  in 
walks  of  communications,  and  members 
Senate  Interstate  &  Foreign  Commerce 
immittee  expect  prompt  action.  (See  edi- 
ial,  B»T,  March  1.) 

★  ★  ★ 

5TWORK  executives  in  sweat  over  action 
j  Massachusetts  legislature  extending  day- 
jht  saving  time  limits  one  month  past  tra- 
lional  last-Sunday-in-September  closing 
|te,  plus  reports — which  late  Friday  ap- 
jared  unfounded — that  New  York  City 
jght  make  similar  extension.  New  York 
ate  law  permits  cities  to  fix  own  DST  pe- 
?ds  within  outer  limits  of  last  Sunday  in 
|arch  to  last  Sunday  in  October,  but  it's 
en  nation-wide  practice,  where  DST  is 
served  at  all,  to  keep  it  between  last  Sun- 
y  in  April  and  last  in  September.  Indi- 
tions  Friday  were  that  New  York  cities 
>uld  stick  with  precedent.  In  Massa- 
usetts,  stations  reportedly  are  set  to  push 
r  veto  by  governor,  especially  if  new  law 
(tending  limit  is  mandatory  rather  than 
,'rmissive. 

★  ★  ★ 

b  SETTLE  finally  issue  of  qualification  of 
iward  Lamb  as  radio  and  television  station 
:ensee,  FCC  is  moving  toward  full  dress 
:aring.  Commission  is  now  considering 
sues  for  proceeding  which  would  be  held 
ifore  an  examiner.  Lamb  station  licenses 
;retofore  have  been  renewed  consistently 
it  there  have  been  charges  of  whitewash 
om  Capitol  Hill.  Liberal  Democrat  and 
1  attorney,  Mr.  Lamb  himself  has  volun- 
ered  to  answer  any  FCC  queries,  but  for- 
al  proceeding  now  has  been  decided  upon, 
earing  presumably  would  be  on  license 
newals  as  well  as  pending  applications. 

★  ★  ★ 

fS  NOW  reported  Sen.  Harley  M.  Kil- 
)re's  "crusade"  against  so-called  trend  to 
nonopoly,"  with  radio  interests  allegedly 
squiring  control  over  tv,  is  about  to  be 
umped  into  Justice  Dept.'s  lap.  Tentative 
Ian  is  to  request  Justice  to  study  anti-trust 
iws  to  see  if  present  provisions  are  "ade- 
uate"  to  cover  situation.  In  works  is  let- 
r  from  Sen.  Kilgore  slated  for  delivery 
f  Justice  this  week. 

★  ★  ★ 

CC,  RECOGNIZING  lag  in  disposition  of 
ocket  cases  in  television  following  hearing, 
transferring  this  week  half-dozen  or  more 
f  its  most  experienced  attorneys  to  Opin- 
Kns  and  Review  section  to  serve  under  Act- 
ng  Chief  Sol  Schildhause.  Dozen  or  so 
pses  are  awaiting  final  decision  and  but- 
tressed staff  will  be  given  assignments  as 
loon  as  decisions  are  reached. 

★  ★  ★ 

CC  GOT  favorable  reception  from  Sen- 
ile Communications  Subcommittee  in  exec- 
utive session  last  Tuesday  to  appraise  legis- 
lative status  of  matters  involving  communi- 
Mions.  Under  guiding  hand  of  Chairman 
rotter  (R-Mich.)  Commission  reviewed 
state  of  affairs  in  communications.  Plight 


of  uhf  stations,  primarily  in  mixed  markets, 
occupied  most  of  2^ -hour  session,  but 
FCC  had  no  pat  answer.  Although  not  on 
subcommittee,  Sen.  Edwin  C.  Johnson  (D- 
Colo. )  carried  ball,  and  reportedly  pro- 
posed 2-for-l  swap  of  uhf  stations  for  vhf 
(see  story  page  46). 

★  ★  ★ 

WITH  Congressional  support  evidenced 
for  probe  into  ills  of  uhf  and  their  cure, 
FCC  may  take  bolder  attitude  toward  prob- 
lem. One  Commissioner  already  has  ex- 
pressed view  U.  S.  will  have  competitive  tv 
even  if  it  means  doing  it  in  vhf  band  alone 
"by  breaking-down  the  big  vhf  operations" 
and  assigning  more,  smaller  stations.  Of 
one  midwest  uhf  station  said  to  be  flounder- 
ing in  pre-freeze  vhf  market,  Commissioner 
remarked:  "His  story  is  really  sad,  but 
are  we  supposed  to  guarantee  a  profit  with 
every  license?  We  didn't  force  the  permit 
on  him." 

★  ★  ★ 

THERE'S  undercurrent  of  anger  among 
Iowa  NARTB  members  over  admission  of 
WOI-TV  Ames,  state-financed  commercial 
vhf  station,  to  membership  at  January 
board  meeting.  They  resent  competition  of 
college  station  which  they  help  support 
through  taxes.  While  no  Iowa  cancellations 
are  known  to  have  reached  NARTB,  some 
members  threaten  to  call  on  President  Hal 
Fellows  for  action  when  he  addresses  Iowa 
Assn.  meeting  April  8.  NARTB  by-laws 
reportedly  offer  no  grounds  for  denial  of 
membership  to  WOI-TV. 

★  ★  ★ 

WILL  THERE  be  lawsuit  for  repossession  of 
NBC-TV  time  currently  occupied  by  U.  S. 
Tobacco  Co.'s  Martin  Kane  (Thurs.,  10- 
10:30  p.m.),  which  network  is  dropping  to 
accommodate  part  of  hour-long  Lux  Video 
Theatre  when  it  switches  from  CBS-TV  this 
fall?  Notified  by  network  several  weeks  ago 
that  contract  for  that  period  would  not  be 
renewed  when  it  expires,  officials  of  U.  S. 
Tobacco  and  its  agency,  Kudner,  who  make 
no  bones  about  being  unhappy,  notified 
NBC  they  were  turning  matter  over  to  their 
attorneys. 

★  ★  ★ 

CHRIS  J.  WITTING,  who  assumed  presi- 
dency of  Westinghouse  Broadcasting  Co. 
Jan.  1,  is  making  circuit  of  Westinghouse 
properties,  intending  to  spend  month  at 
each  station  city.  He's  in  Philadelphia  dur- 
ing March  (KYW  and  WPTZ  [TV1).  Other 
points  to  be  covered:  Pittsburgh  (KDKA); 
Boston  (WBZ-AM-TV);  Fort  Wayne 
(WOWO);  Portland  (KEX)  and  ultimately 
San  Francisco,  where  KPIX  (TV)  is  being 
purchased  (see  lead  story  page  27). 

★  ★  ★ 

HAROLD  KAYE,  head  of  Harold  Kaye 
Adv.,  New  York,  has  sold  firm  to  E.  Louis 
Figenwald,  vice  president,  and  Alex  Court- 
ney, television  director,  who  will  head  com- 
pany under  name  of  Allen  Christopher  Co., 
former  affiliated  company  to  Kaye  Adver- 
tising agency.  Meanwhile,  Mr.  Kaye,  along 
with  undisclosed  Bostonian  executive,  is 
negotiating  to  buy  one  or  more  radio  sta- 
tions. 
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Things  have  changed 
in  ARKANSAS,  too! 


1  HERE'S  nothing  blue  sky  about  comparing 
Arkansas'  economic  growth  with  that  of  the  aluminum 
industry.  Aluminum  is  made  from  bauxite — and 
Arkansas  is  the  world's  leading  bauxite  producer. 
This  is  only  one  of  many  new  economic  facts.  And 
Arkansas  Retail  Sales  are  now  running  251.7%  ahead 
of  ten  years  ago*! 

There's  a  tremendous  new  radio  value  to  deliver  the 
new  Arkansas,  too.  It's  KTHS  in  Little  Rock,  50,000 
watts,  and  the  State's  only  Class  1-B  Clear  Channel 
radio  station.  KTHS  gives  interference-free  daytime 
coverage  of  more  than  3^4  million  people — primary 
daytime  coverage  of  more  than  a  million  people! 

Ask  your  Branham  man  for  the  whole  KTHS  story. 


Sale  Management  figures 


50,000  Watts  ...  CBS 


Represented  by  The  Branham  Co. 
Under  Same  Management  as  KWKH,  Shreveport 
Henry  Clay,  Executive  Vice  President 
B.  G.  Roberston,  General  Manager 


KTH3 

BROADCASTING  FROM 

LITTLE  ROCK,  ARKANSi 


'  at  deadline 

1  * 


iRTV  (TV)'s  Physical  Assets 
phased  by  KATV  (TV) 

kLE  of  physical  assets  of  uhf  station  KRTV 
fV)  Little  Rock  to  ownership  of  vhf  station 
A7V  (TV)  Pine  Bluff,  Ark.,  for  about  $400,- 
i0,  with  ultimate  deletion  of  former,  agreed 
;  in  principle  Friday  as  outgrowth  of  com- 
tition  in  Greater  Little  Rock  market. 
Kenyon  Brown,  president  and  part  owner  of 
RTV,  said  understanding  followed  negotia- 
ble with  principal  stockholders  of  KATV, 
)hn  Griffin  and  James  C.  Leake.  Griffin  in- 
vests own  KTUL  Tulsa  and  KOMA  Okla- 
>ma  City  and  are  part  owners  of  KWTV 
IV)  Oklahoma  City  (ch.  9).  Formalizing 
!  transaction  will  take  place  later. 
[KRTV,  on  ch.  17,  is  CBS  affiliate,  but  be- 
use  of  Little  Rock  coverage  afforded  by  the 
i.  7  Pine  Bluff  station,  it  is  understood  CBS 
pntemplates  a  switch.  KATV  would  utilize 
|RTV  facilities  in  Little  Rock  as  auxiliary 
mces  and  studios,  continuing  to  maintain 
kadquarters  in  Pine  Bluff.  Markets  are  about 
j)  miles  apart  but  vhf  transmitter  is  equi- 
stant. 

Under  the  procedure,  uhf  station  will  turn 
!  permit.  Transfer  of  license,  therefore,  is 
pt  involved  since  only  physical  facilities  are 
teing  sold.  The  $400,000  figure  agreed  to,  it  was 
sported,  reimburses  Mr.  Brown  and  his  asso- 
fate,  E.  H.  Rowley,  who  owns  two-thirds, 
ir.  Brown's  primary  operation  is  KWFT- 
M  TV  Wichita  Falls,  Tex. 

iigning  of  AFM-Network 
:ive-Year  Contract  Announced 

IGNING  of  five-year  contract  between  CBS, 
IBC  and  ABC  and  American  Federation  of 
lusicians  announced  Friday  by  James  C.  Pet- 
illo,  AFM  president.  Parties  had  entered 
ito  verbal  agreement  on  pact  on  Feb.  19 
fo»T,  Feb.  22]. 

|  Contract,  retroactive  to  Feb.  1,  1954,  calls 
br  10%  wage  increase  for  staff  musicians  for 
jrst  three  years  and  another  10%  for  next 
jro  years.  It  specifies  that  single  engagement 
pte  remain  as  in  old  pact,  except  in  Los  An- 
gles and  New  York.  In  former  city  rate 
[or  local  one-half  hour  program  is  increased 
jrom  $10.60  to  $13.25  and  for  one-hour  pro- 
jram  from  $15.85  to  $19.81.  In  New  York, 
|ocal  agreement  specifies  that  if  recorded  audi- 
ion  for  radio  is  used  on  air,  musician  shall 
pe  paid  difference  between  audition  rate  and 
jive  rate. 

,  Contract  was  signed  by  Mr.  Petrillo  and  Rob- 
irt  H.  O'Brien,  executive  vice  president,  ABC; 
Mlliam  C.  Fitts  Jr.,  director  of  labor  rela- 
bns,  CBS,  and  J.  M.  Clifford,  vice  president 
in  charge  of  personnel,  NBC. 

'AB  Grounds  Godfrey 

kADIO-TV  entertainer  Arthur  Godfrey  Friday 
•id  he  would  "respectfully  accept"  Civil  Aero- 
nautics examiner's  ruling  suspending  his  pilot's 
jicense  for  six  months.  CBS  star  had  been 
cjarged  with  buzzing  tower  at  Teterboro,  N.  J., 
wport.  Suspension  becomes  effective  March  16. 
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RADIO'S  BASEBALL  WIN 

VIRTUAL  victory  for  radio  allowing 
sponsored  re-creations  of  major  league 
baseball  broadcasts  is  seen  in  decision 
by  FCC  Friday  which  denied  protests  of 
Yankees,  Dodgers  and  Cardinals  against 
Gordon  McLendon's  Trinity  Broadcast- 
ing Co.  and  granted  license  renewal  to 
Trinity's  KELP  El  Paso.  Clubs  have  re- 
course to  courts.  Decision  hinged  on 
whether  Trinity  stations  misappropriated 
private  rights  of  clubs.  FCC  said  "no," 
citing  court  cases  including  Loeb  v.  Tur- 
ner 257  S.W.  (2nd)  800  (1953)  in  which 
Texas  court  ruled  for  Trinity's  KLIF 
Dallas  in  re-creations  of  another  station's 
auto  race  broadcasts. 


Sterling  Says  Stations  May 
Modulate  to  15,000  Cycles 

AM  STATIONS  may  modulate  to  15,000  cycles 
or  more  to  attain  high-fidelity  provided  they  do 
not  interfere  with  other  stations,  FCC  Comr. 
George  E.  Sterling  told  Washington  Hi-Fi  Fair 
Saturday.  He  said  growing  interest  in  good 
reproduction  is  "challenge  to  the  broadcaster." 

Comr.  Sterling  said  many  am  stations  broad- 
casting hi-fi  programs  "have  a  consistent  and 
intensely  loyal  group  of  listeners."  Citing  am 
interference  problems  in  summer,  especially 
in  areas  of  low-signal  intensity,  he  lauded  fm 
as  "adventure  in  good  listening."  More  at- 
tention should  have  been  paid  to  noise  level 
years  ago,  he  said,  noting  improvements  in 
hi-fi  designs. 

High  cost  of  15,000-cycle  inter-city  lines  is 
major  obstacle  to  hi-fi  networking,  Comr.  Ster- 
ling said,  adding  he  hoped  listener  pressure 
will  force  increased  use  of  better  lines  and 
terminal  equipment.  Next  step  in  develop- 
ment of  binaural  sound  will  be  transmission  of 
both  audio  channels  from  one  fm  station,  he 
predicted,  recalling  experiments  along  this  line. 
He  suggested  Institute  of  Radio  Engineers  give 
an  award  to  engineer  who  makes  outstanding 
contribution  to  high-fidelity  reproduction. 

Hi-fi  is  no  longer  associated  with  "long-hair" 
musicians  or  music,  he  said.  He  lauded  steps 
by  Radio-Electronics-Tv  Mfrs.  Assn.  to  develop 
uniform  standards  and  prevent  abuse  of  term 
hi-fi  in  describing  equipment.  Industry  esti- 
mates on  hi-fi  sales  in  1954  reach  $250  million 
and  may  go  higher,  he  added,  with  tribute  to 
better  quality  of  recordings  and  recorded  pro- 
grams. 

Half  WHYN-AM-FM-TV  Sold 

SALE  of  50%  interest  in  WHYN-AM-FM-TV 
Holyoke-Springfield,  Mass.,  to  Republican  Tele- 
vision Inc.  for  $250,000  was  announced  Friday. 
Republican  Tv  Inc.  is  owned  by  employe  pen- 
sion funds  of  Springfield  News  and  Union.  It 
is  paying  $90,000  cash  as  down  payment,  with 
balance  to  be  paid  at  rate  of  $10,000  per 
month.  Stock  sale  is  subject  to  FCC  approval. 
Present  WHYN  principals  own  Holyoke  Trans- 
cript and  North  Adams  (Mass.)  Transcript. 


•   BUSINESS  BRIEFLY 

SPOTS  IN  100  MARKETS  •  General  Foods 
(Minute  tapioca),  N.  Y.,  through  Young  &  Ru- 
bicam  placing  spot  radio  campaign  in  well  over 
100  markets  for  13 -weeks  with  possible  52- 
week  extension. 

RED  HEART  CAMPAIGN  •  Morell  Inc.  (Red 
Heart  dog  food),  Ottumwa,  Iowa,  preparing 
television  spot  announcement  campaign  on  156 
television  stations,  starting  April  18  for  two  or 
three  weeks,  then  resuming  July  6  for  one  or 
two  weeks.  Spots  directed  at  children  6  to  14 
years  of  age.   N.  W.  Ayer,  N.  Y.,  is  agency. 

ANNOUNCEMENT  TEST  •  General  Foods 
(Wigwam  Syrup),  N.  Y.,  through  Benton  & 
Bowles,  N.  Y.,  contemplating  two-week  an- 
nouncement campaign  in  about  dozen  markets 
to  start  immediately,  using  couple  of  tv,  rest 
radio  stations.  Agency  was  awaiting  client  ap- 
proval late  Friday. 

NATIONAL  BISCUIT  USES  RADIO  •  Na- 
tional Biscuit  Co.  (NBC  bread),  N.  Y.,  launch- 
ing radio  announcement  campaign.  Some  sched- 
ules started  March  1,  others  start  March  29. 
Contract  runs  until  Dec.  10,  placed  by  Mc- 
Cann-Erickson,  N.  Y. 

FILM  SPONSORSHIP  •  J.  Broiler  Corp.,  L.  I., 
expanding  sponsorship  of  quarter-hour  film, 
featuring  its  Roto  Broil  product,  to  about  50 
markets  during  March.  Contract  for  13  weeks 
being  placed  in  markets  with  more  than  100,000 
sets.  Products  Service  Inc.,  N.  Y.,  is  agency. 

OLIAN  &  BRONNER  NAMED  •  Princess 
Pat  Ltd.  (cosmetics),  Chicago,  appoints  Olian 
&  Bronner  Inc.  to  handle  its  radio-tv  advertis- 
ing. 


NARTB  To  Oppose  FCC  Fees 
On  Broadcast  Licensing 

NARTB  will  oppose  government  effort  to  levy 
fees  on  licensing  of  broadcast  facilities,  Presi- 
dent Harold  E.  Fellows  said  Friday  after  poll- 
ing board  of  directors.  First  step  will  be  ap- 
pearance March  16  by  Vice  President  Ralph  W. 
Hardy  at  Senate  Interstate  &  Foreign  Com- 
merce Committee  hearing  on  Johnson  Bill 
(S-2926)  proposing  amendment  of  Communi- 
cations Act  to  permit  nominal  FCC  fees. 

Association  will  contend  fees  for  privilege 
of  engaging  in  means  of  free  communication 
are  inadvisable  and  contrary  to  historic  govern- 
ment policy  of  encouraging  communication 
ventures.  Johnson  bill  will  be  opposed  and 
NARTB  will  argue  proposed  FCC  fees  to  consti- 
tute virtual  amendment  of  Communications 
Act.  New  law  needed  to  deny  Commission 
right  to  levy  fees  on  radio  and  tv,  according  to 
NARTB. 

WSAZ-TV  Starts  Color 

FIRST  color  broadcast  carried  Friday  by 
WSAZ-TV  Huntington,  W.  Va.,  according  to 
Lawrence  H.  Rogers  II,  vice  president  and  gen- 
eral manager.  Station's  color  debut  carried  in 
connection  with  NBC-TV  Bride  &  Groom, 
12-12:15  p.m.,  sponsored  by  Jergens  Co. 
WSAZ-TV  month  ahead  of  its  color  timetable, 
Mr.  Rogers  said. 
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Top  Talent  +  Top  Market  = 


Top  Sales 


Lee  Knight,  as  hostess  of  Homemaker's 
Institute,  has  been  serving  the  interests  and 
needs  of  Toledo  area  housewives  since 
1940.  Her  program  is  a  nicely  balanced 
combination  of  sprightly  music,  household 
hints,  tips  on  fashions  and  stories  of  women 
in  the  news. 


Lee's  years  of  experience  give 
clients  the  benefit  of  top  talent  for  top 
sales.  Minute  participation  may  be 
either  transcribed  or  live,  and  com- 
mercials are  cleverly  worked  right  in 
as  part  of  the  script. 


If  you  need  a  top  participation 
show  in  a  top  market,  better  inves- 
tigate this  proven  morning  sales 
medium. 


Ue  Knight 


Homemaker's  Institute  will  sell  your  product  in 
the  billion  dollar  Toledo  market.  Call  your  near- 
est Katz  representative  or  ADams  3175  in  Toledo. 

WSPHs-  AM-TV 

W  ■ffKL-'.o  TOLEDO,  OHIO 

Represented  Nationally  by  Katz 

TOM  HARKER,  NAT.  SALES  DIR.,  118  E.  57th  STREET,  NEW  YORK 
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^iree  More  Uhf's  Deleted; 
jther  Actions  of  FCC 

HREE  more  uhf  permits  deleted  by  FCC  Fri- 
jy:  uhf  ch.  42  WHFB-TV  Benton  Harbor, 
'ich.;  ch.  46  WCIG-TV  Durham,  N.  C,  and 
[  38  WMRF-TV  Lewistown,  Pa.  Fourth  per- 
it  surrendered  for  deletion:  uhf  ch.  21  WEOK- 
Poughkeepsie,  N.  Y.  None  were  on  air. 
CIG-TV  decided  to  surrender  because  of  "no 
jsurance  of  network  affiliation." 

Station  Transfers  Filed  With  FCC 

ivo  tv  station  transfers  reported  filed  with 
j;C  Friday:  uhf  ch.  21  WUTV  (TV)  Youngstown, 
nio,  and  uhf  ch.  66  WKNY-TV  Kingston,  N.  Y. 
Man  Industries  sells  WUTV  for  $76,600  to  uhf 
I  73  WFMJ-TV  there,  now  on  air.  WKNY-TV 
transferred  to  WKNY-TV  Corp.,  new  firm  under 
me  ownership  as  present  permittee,  Kingston 
:stg.  Corp.,  also  licensee  of  WKNY. 

FCC  Sustains  Examiner  in  Hartford  Case 

X  OPINION  and  order  Friday  FCC  sustained 
ction  by  Examiner  Fanney  N.  Litvin  in  Hart- 
ird  vhf  ch.  3  contest  denying  request  by  Hart- 
[>rd  Telecasting  Co.  for  permission  to  take  dep- 
letions of  officers  and  directors  of  Travelers 
jisurance  Co.,  parent  firm  of  competitor  WTIC 
B.T,  March  1]. 

I  Louis  Wasmer  Cleared  for  Initial  Decision 

iOUIS  WASMER  (KREM)  cleared  for  initial 
ecision  on  vhf  ch.  2  at  Spokane,  Wash.,  as  FCC 
riday  announced  dismissal  of  competing  bid  of 
elevision  Spokane  Inc.  at  latter's  request. 

KVOG  Bid  Vacated 

JID  of  KVOG  Ogden,  Utah,  for  vhf  ch.  9  dis- 
missed by  FCC  Friday  at  request  of  applicant 
!nd  initial  decision  to  deny  application  for  de- 
'ault  was  vacated.  KVOG  did  not  appear  at 
: earing  [B«T,  Feb.  8]. 

Stay  Carthage  Grant 

)N  PROTEST  of  interference  by  KWRT  Boon- 
ille,  Mo.,  FCC  Friday  stayed  effective  date  of 
lew  station  grant  to  Carthage  Bcstg.  Co.  for 
00  w  day  on  1370  kc  at  Fort  Scott,  Kan.,  and 
irdered  hearing  April  6.    KWRT  made  party. 


^ew  Columbia  Records 
Division  Announced 

'ORMATION  by  Columbia  Records  Inc.  of 
>yton  Precision  Products,  new  division  for 
jnanufacturing  general  line  of  precision  molded 
plastic  products,  was  announced  Friday  by 
fames  B.  Conkling,  president  of  Columbia 
Records.  Designated  vice  president  and  gen- 
eral manager  of  division  was  James  Hunter, 
khemical  and  development  engineer  in  plastic 
'phonograph  record  field. 

j  Mr.  Conkling  said  that  CRI,  which  has  pio- 
neered in  development  of  mass  production  of 
long-playing  records  made  of  plastic,  intends, 
through  new  division,  to  divert  some  of  its  facil- 
ities to  products  other  than  discs.  He  said  com- 
pany recently  completed  million-dollar  ex- 
pansion program  involving  installation  of  in- 
jection molding  equipment  that  is  used  for 
plastics  molding. 

SAG  Strike  Call  Issued 

STRIKE  called  for  today  (Mon.)  by  Screen  Ac- 
tors Guild  against  six  tv  film  production  com- 
panies refusing  to  sign  guild's  collective  bar- 
ining  contracts.  Affected  are  Alexander  Film 
o.,  Colorado  Springs;  United  Film  Service, 
ansas  City;  All-Scope  Pictures,  Cate  &  Mc- 
Glone,  Frederick  K.  Rockett  Co.  and  Rocket 
Pictures,  Hollywood. 


RECORD  FUND 

PAYMENTS  to  musicians  out  of  Music 
Performance  Trust  Fund  contributions 
from  recording  industry  fees  will  total 
$900,000  in  first  half  of  1954,  plus  $236,- 
350  previously  allocated,  according  to 
semi-annual  report  by  Samuel  R.  Rosen- 
baum,  trustee.  Total  contributions  to 
fund  by  record  manufacturers  in  first 
half  of  1953  amounted  to  $915,000.  Trust 
funds  are  used  to  pay  instrumental  musi- 
cians for  performances  open  to  public 
without  charge. 


Bartley,  Richards  Speak 
At  Oklahoma  Meeting 

TWELFTH  annual  radio  and  television  confer- 
ence at  U.  of  Oklahoma,  Norman,  held  during 
weekend,  featured  talks  by  FCC  Comr.  Robert 
T.  Bartley  and  NARTB's  Robert  K.  Richards. 

Mr.  Richards,  addressing  first  day  luncheon 
meeting,  referred  to  Politz  study  of  radio  lis- 
tening in  tv  areas,  said  radio  audience  is  con- 
stantly changing,  called  for  broadcasters  to  ad- 
just rate  cards  upwards.  He  said  greatest  need 
of  broadcasters  is  for  trained  selling  personnel. 

Among  other  sessions,  panel  of  WKY-TV 
Oklahoma  City  officials — Paul  O.  Brawner, 
Gene  Dodson,  Robert  Olson — spoke  on  selling 
by  announcers;  Bill  Hoover,  KADA  Ada,  on 
selling;  Roy  Bacus,  WBAP  Fort  Worth,  Tex., 
on  advertising  basics;  Robert  C.  Currie  Jr., 
KEDD  (TV)  Wichita,  Kan.,  on  public  service 
and  educational  tv;  S.  R.  Worsham,  KBTV 
(TV)  Denver,  on  career  opportunities  in  tv. 
Group  of  small  station  operators  discussed 
need  for  versatility  among  employes  of  small 
radio  and  tv  stations. 

KATL  Switches  to  KYOK 

KATL  Houston  begins  operating  under  new 
call  letters,  KYOK,  today  (Mon.).  Station, 
purchased  recently  by  Jules  J.  Paglin  and  Stan- 
ley W.  Ray  Jr.,  becomes  fourth  to  carry  their 
"OK"  call. 

KLIK  Names  Young 

KLIK  Jefferson  City,  Mo.,  names  Adam  J. 
Young  Jr.  Inc.  as  its  national  sales  represent- 
ative.  Station  is  on  950  kc  with  5  kw,  daytime. 


UPCOMING 

BM I  Program  Clinics: 

March  8:  Albuquerque,  N.  M.;  Austin, 
Tex. 

March  9:  Phoenix,  Ariz. 
March  10:  Los  Angeles;  New  Orleans. 
March   12  :  San  Francisco;  Jackson, 
Miss. 

March  11:  Hearing  on  SJ  Res.  133  to 
bring  under  anti-trust  laws  any  pro- 
fessional baseball  club  owned  by  a 
beer  or  liquor  company.  Senate  Anti- 
Trust  &  Monopoly  Subcommittee,  Sen- 
ate Office  Bldg.,  Room  424,  9:30  a.m. 
Open. 

For  other  Upcomings  see  page  7  73. 


PEOPLE 


McDONALD  GILLESPIE,  account  executive 
for  printed  media;  WHITMAN  HOBBS,  copy 
group  head,  and  CLIFFORD  SUTTER,  ac- 
count supervisor,  promoted  to  vice  presidents 
of  BBDO,  N.  Y. 

EMERSON  KIMBLE  promoted  to  station  man- 
ager for  WSPD  Toledo,  responsible  for  all  ra- 
dio operations.  WILLIAM  ASHWORTH 
named  WSPD-TV  national  sales  manager,  con- 
tinuing duties  as  merchandising  director. 

RUSSELL  MAYBERRY,  account  executive 
with  WBBM-TV  Chicago  and  previously  with 
WMOT  Memphis  and  WNBQ  (TV)  and  WBKB 
Chicago,  to  sales  staff  of  Detroit  office  of  The 
Katz  Agency,  national  advertising  representa- 
tives. 

FREDERICK  GREENE,  formerly  of  Amos 
Parrish  Adv.  Agency,  N.  Y.,  named  WBZ- 
WBZA  Boston-Springfield  advertising  and  sales 
promotion  manager  succeeding  C.  LUD  RICH- 
ARDS, named  sales  service  manager. 

Ad  Council  To  Open  Drive 
To  Stimulate  Public  Buying 

AMERICAN  industry  must  do  more  advertis- 
ing, and  do  it  better,  to  revive  public  confidence 
and  stimulate  purchase  of  durable  goods,  Paul 
G.  Hoffman,  Studebaker  Corp.,  chairman  of 
Advertising  Council's  Public  Policy  Committee, 
said  Friday  in  announcing  plans  for  drive  to 
acquaint  public  with  basic  soundness  of  na- 
tion's economy  [B»T,  Jan.  18]. 

Radio-tv  fact  sheets  for  Council's  campaign 
will  be  sent  out  this  week,  with  allocations  to 
start  in  April.  They  will  show  how  nation  is 
growing  and  emphasize  opportunities  for  future. 

"This  is  not  a  campaign  to  smile  ourselves 
out  of  trouble,"  Mr.  Hoffman  said.  Instead  it 
will  seek  to  bolster  confidence  in  business  and 
industry,  with  ultimate  goal  described  as  slight 
stimulation  of  public  purchasing.  Nation's 
savings  are  at  all-time  peak,  he  said,  with  no 
justification  existing  for  present  trend  toward 
putting  off  major  purchases  of  heavy  goods. 
He  said  Studebaker  plans  expenditure  of  $5 
million  in  merchandising  activity. 

Woodward  &  Byron  Agency 

WOODWARD  &  BYRON,  new  advertising 
agency,  formed  by  Van  Lear  Woodward  Jr., 
former  president  of  William  Von  Zeal,  N.  Y., 
and  Mark  Byron,  former  vice  president  of  Wil- 
liam Esty  Co.  Some  clients  have  used  radio 
and  expect  to  continue;  use  of  tv  also  contem- 
plated. Agency  is  at  50  West  State  St.,  West- 
port,  Conn.    Telephone:  Capitol  7-9554. 

British  Tv  Bill 

BRITISH  Government  Friday  published  com- 
mercial television  bill  setting  up  independent 
television  authority  as  rival  to  government- 
owned  BBC.  Bill  contains  provision  limiting 
advertising  and  products.  If  approved  by 
Parliament  before  summer  recess,  London, 
Birmingham  and  Lanshire  area  may  have  com- 
mercial tv  in  about  year. 

Young  America  Subsidiary 

KATCHINA  Productions,  N.  Y.,  has  been 
established  as  tv  film  production  subsidiary  of 
Young  America  Films  Inc.,  N.  Y.,  with  offices 
at  18  E.  42nd  St.,  N.  Y.  17.  Telephone: 
Lexington  2-4111.  First  tv  series  will  be  Silver 
Cloud,  dramatizations  of  old  Indian  legends 
which  will  be  produced  in  color. 
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RADIO  STATION 

WSAZ 

HUNT3NGTON,  WEST  VIRGINIA 
SERVING  3  STATES 


PARTICIPATIONS 
AVAILABLE 

IN 

"HISTORY  MARKS 
THE  DATE"! 

MONDAY 

THROUGH 

FRIDAY 
8:15-8:30  A.M. 

OLDEST 
TELEPHONE  QUIZ 

SHOW 
IN  THE  TRI-STATE 
WITH  THE 
HIGHEST 
SUSTAINED  RATING 
ON 

VISAZ 

NATIONAL  REPRESENTATIVES 
THE  KATZ  AGENCY 


5,000  WATTS  DAY 
1,000  WATTS  NIGHT 
930  KC 


TELEVISION  AFFILIATE 
WSAZ-TV 
Represented  by  THE  KATZ  AGENCY 
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IN  TELEVISION 

KWTV 


IS  THE  CHOICE 
OF  OKLAHOMA  CITY 


IN  NEWS,  Bruce  Palmer  is  the  choice  of 
Oklahoma  City.  A  graduate  of  Missouri  Uni- 
versity and  a  veteran  newsman  who  was 
formerly  press  attache  to  the  American  Em- 
bassy in  Colombo,  Ceylon,  Bruce  has  built 
a  vast,  loyal  audience  during  24  years  as 
a  newspaper  reporter,  radio  newscaster  and 
^TV  news  director  in  Oklahoma.  Yes,  Bruce 
Palmer  is  one  of  the  winners  who  have  made 
KWTV-9  the  choice  of  Oklahoma  City! 

EDGAR  T.  BELL,  Executive  Vice-President 
FRED  L.  VANCE,  Sales  Manager 

KWTV  goes  to  316,000  wotts  ERP  with  a  1572-foot  tower  in  late  summer  19541 
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IN  FOOTBALL  THE 

S00NERS 

■T" 

ARE  THE  CHOICE 
OF  OKLAHOMA 


BRUCE  PALMER 
KWTV  NEWS  DIRECTOR 


KWTV-9 

<CBS> 


AFFILIATED  MANAGEMENT  K  0  M  A  CBS 
REPRESENTED  BY  AVERY-KNODEL,  INC. 
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G-E  HIGH  CHANNE 


SAVE  on  initial  investment!  It  is 
actually  possible  to  economize  on  equipment 
cost  by  as  much  as  $15,000!  A  high  gain  helical 
antenna  installation  may  turn  this  neat  trick 
perfectly  in  your  market  area.  Why  not  line 
up  your  requirements  and  let  one  of  General 
Electric's  many  high  power  plans  try  to  solve 
them  the  economical  way ! 


SAVE  on  yearly  operating  costs !  With 
interest,  power  and  operating  tube  costs  to  con- 
sider you  save  a  second  time  by  installing  this 
new  G-E  high  power  equipment.  Based  on  an 
average  5,000  hours  use  each  year  these  savings 
can  hit  the  $10,000  mark.  You  may  not  need 
a  higher  power  transmitter  .  .  .  then  why  pay 
added  operational  expense? 


POWER  PLAN 


Channels  7  through  13 

VHF  HELICAL  ANTENNA 
-20  KW  AMPLIFIER 
COMBINATION 


.Attention  broadcasters  on  channels  7  through  13!  Here's  the  eco- 
nomical, General  Electric  answer  to  your  demands  for  full  power 
equipment.  The  helical  antenna  design,  which  is  a  trademark  of  success 
in  UHF  telecasting  today,  has  been  perfected  for  very  high  frequency 
use.  Power  gains  of  19-5  are  predicted! 

Simpler  construction  . . .  lower  wind  loading . . .  and  high  gain  make 
the  helical  design  far  more  practical  than  other  antenna  types.  It  is 
only  this  approach  to  obtaining  full  power  which  can  save  you  initial 
and  continuing  expense.  Consider  this  outstanding  equipment  com- 
bination for  your  market  area  ...  be  it  a  new  TV  outlet  or  one  currently 
operating  with  a  5  KW  transmitter.  When  you  add  the  economy 
factor  to  General  Electric's  well-earned  performance  reputation  you 
have  every  reason  to  call  our  local  district  office  now! 

*  *  * 

Place  Your  Order  Today  at  our  local  office  or  write:  Section 
X233-8,  General  Electric  Company,  Electronics  Park,  Syracuse,  N.  Y. 


ion  Equipment  for  UHF  and 


GENERAL 


LECTRIC 


r 


2 


cn 

CD 


CD 


O 

o 
o 

_CL 

o 
SJ. 

cT 
3 

0>' 


/N  REVIEW 


COLGATE  COMEDY  HOUR 

Network:  NBC-TV 
Time:  Sunday,  8-9  p.m.  EST 
Sponsor:    Colgate-Palmolive  Co. 
Agency:    Ted  Bates 
Supervisor:   Leland  Hay  ward 
Producer:  Jules  Styne 
Script  adapted  by:   Herb  Baker 
Musical  Director:   Al  Goodman 
Television  Director:  Sid  Smith 
Cast:  Ethel  Merman,  Frank  Sinatra,  Bert 
Lahr,  Sheree  North 


AN  EVENT  which  bears  repeating  was  the 
Feb.  28  television  adaptation  of  the  stage  hit 
of  1934,  "Anything  Goes,"  which  turned  out 
to  be  as  handsome,  lively  and  enjoyable  a  tv 
production  as  can  be  summoned  to  memory. 

It  was  replete  with  talent  before  the  camera 
and  behind  it.  The  performance  of  Ethel  Mer- 
man in  an  extremely  demanding  role  was  equal 
to  the  theatrical  standards  she  set  as  the  star 
of  the  Broadway  hit  of  several  years  ago, 
"Annie,  Get  Your  Gun."  She  delivered  the 
great  tunes  of  Cole  Porter  with,  as  the  occasion 
required,  zest,  humor  and  sentiment. 

Though  his  own  restrained  singing  style  was 
at  something  of  a  disadvantage  when  matched 
against  the  exuberance  of  Miss  Merman,  Frank 
Sinatra  carried  off  his  role  with  commendable 
craftsmanship.  As  the  bumbling  Public  Enemy 
No.  13,  Bert  Lahr  added  to  his  reputation  as 
a  durable  and  dependable  comedian.  His  dual 
presentation  with  Miss  Merman  of  the  ancient 
tune,  "Friendship,"  which  was  not  in  the  origi- 
nal "Anything  Goes,"  was  one  of  the  principal 
delights  in  a  generally  delightful  hour  of  enter- 
tainment. 

The  whole  production  was  stylishly  mounted 
and  impeccably  paced,  a  tribute  to  the  produc- 
tion staff  headed  by  Leland  Hayward  and  Jules 
Styne.  By  some  legerdemain,  Messrs.  Hayward, 
Styne  and  company  managed  to  give  the  tele- 
vision show  the  liveliness  and  size  of  a  hit 
musical  produced  on  the  stage. 

Only  one  note  of  unhappy  criticism:  Most 
of  the  commercials  seemed  an  intrusion.  The 
same  commercials,  or  at  least  ones  very  much 
like  them,  have  been  used  on  other  presenta- 
tions of  the  Colgate  Comedy  Hour  without 
conflicting  with  the  shows.  Perhaps  they  were 
irritating  on  "Anything  Goes"  because  of  their 
severe  disruption  of  the  production's  continuity. 

The  first  commercial  featured  singers  dressed 
in  costumes  of  the  twenties,  the  period  of  the 
show,  and  doing  a  Charleston-type  version  of 
the  Halo  shampoo  jingle.  It  seemed  to  fit  into 
the  main  production  and  was  wonderful.  The 
others,  however,  were  routine  spots  and  as 
such  were  at  obvious  odds  with  the  presenta- 
tion they  interrupted. 


HOME 

Network:  NBC-TV 

Time:  Mon.-through-Fri.,  11  a.m.  to  12 
noon  EST 

Cast:  Arlene  Francis,  editor-in-chief;  Pop- 
py Cannon,  food  editor;  Estelle  Parsons, 
special  projects  editor;  Eve  Hunter, 
fashion  and  beauty  editor;  Miss  Sydney 
Smith,  home  decoration  editor;  Dr.  Rose 
Franzblau.  family  affairs  and  child  care 
editor;  Elinor  Ames,  etiquette  editor; 
Will  Peigelbeck,  gardening  and  "how- 
to-do-it"  editor,  and  others. 

Executive  Producer:  Richard  A.  R.  Pink- 
ham 

Producer:    Jack  Rayel 

Associate  Producer:  Richard  Linkroum 

Director:  Garth  Dietrich 


AN  IMAGINATIVE,  sensible  and  construc- 
tive program  has  hit  morning  tv.  This  happy 
departure  came  last  Monday  when  NBC-TV 
introduced  its  much  publicized  new  daily 
hour-long  venture  titled  Home.  The  show,  de- 
signed to  enlighten  and  entertain  the  lady  of 
the  house,  is  quickly  developing  into  a  home- 


maker's  delight. 

The  first  three  "editions"  of  NBC-TV's 
"electronic  magazine"  were  packed  full  ol 
cooking  tips,  suggestions  on  household  decora-j, 
tion,  fashion  previews  for  every  age  group,! 
advice  from  a  family  expert  on  how  to  make' 
a  house  a  home,  ideas  for  more  attractive! 
gardens — even  a  demonstration  on  how  to; 
patch  a  broken  finger-nail. 

But  Home  is  not  dedicated  completely  tdi 
practicality.  To  insure  the  sentimental  int 
pact  of  the  series,  not  to  mention  sizeabla1 
ratings,  film  clips  of  baby  pictures  taken  by 
the  famed  photographer,  Connie  Bannister,' 
are  shown  several  times  on  each  program1 

Each  Home  department  is  headed  by  i 
hand-picked  editor  who  is  a  qualified  authoriti 
in  her  own  field.  Arlene  Francis  was  a  wisJJ 
selection  as  chief  editor  on  the  new  series' 
Miss  Francis,  despite  the  challenge  that  a  prolj 
duction  of  this  size  and  scope  imposes,  i: 
completely  at  ease  on  her  new  show.  On  the 
first  three  telecasts  she  did  a  commendable 
job  in  knitting  Home's  many  features  together! 

The  editors  chosen  to  assist  her  make 
good  tv  performers,  for  the  most  part.  Popp1' 
Cannon,  food  editor,  still  seems  a  bit  uncom 
fortable  in  her  tv  kitchen,  but  then  hers  ij 
perhaps  the  most  difficult  assignment  on  tie 
show.  The  only  objectionable  segment  arise!' 
in  the  family  affairs  department.  Dr.  RosJj 
Franzblau,  on  Home  to  discuss  family  proty 
lems  and  possible  solutions,  might  better  conj 
fine  herself  to  that  rather  than  soliciting  letter^ 
from  viewers  on  their  own  little  ups-and-downs. 

In  commercial  content,  Home  sounds  jut! 
as  a  feature  magazine  reads.  As  the  visual 
pages  turn,  ads  are  inserted.  Items  for  the 
home  ranging  from  carpeting  to  ice  bucked 
turn  up  in  conversational  commercials  betweer; 
Home's  many  features.  Most  of  the  com  I 
mercials  are  well  integrated  with  program 
content  and  hence  are  immensely  effective. 

Given  an  equal  amount  of  advance  pull  I 
licity  with  Home  as  a  program  was  a  $200,001 
set,  where  the  new  show  would  be  staged j 
equipped  with  mechanical  gadgets  that  lift 
bulky  objects  and  turn  them  around  for  vied 
ers'  inspection,  portions  of  tables  that  rise  an| 
revolve  to  show  off  small  pieces  of  merchan- 
dise, rain  and  snow  making  equipment  and 
a  revolving  stage  in  the  center  of  the  seS 
It  is  indeed  an  interesting  piece  of  crafts 
manship.  What  is  more  important  is  that  > 
is  a  usable  set  and  Home's  editors  are  puttin| 
.  it  to  good  purpose,  taking  the  wonder  of  j 
all  pretty  much  in  stride. 

Perhaps  more  than  any  other  show  on  tl 
air,  Home  is  inclined  to  make  the  viewer  cold 
conscious.  The  show  is  tailor-made  fa 
colorcasting.  Not  much  work  will  be  ad 
complished  around  the  house  from  11  a.n| 
till  noon  when  that  day  arrives. 

*      *  * 

BOOKS 

PROCEEDINGS  OF  THE  NATIONAL  ELEC 
TRONICS  CONFERENCE  (VOLUME  9', 
compiled  by  the  National  Electronics  Co: 
ference  Inc.,  84  E.  Randolph  St.,  Chica; 
1,  111.  992  pp.  $5. 
THIS  book  contains  98  technical  papers  a: 
luncheon  addresses  presented  at  the  1953  coi 
ference  in  Chicago  and  is  the  latest  in  a  cod 
tinuing  series  of  volumes.   The  papers  cov^ 
electronic  research,  development,  and  applica 
tion  in  audio,  circuits,  communication,  con} 
puters,  electron  tubes,  engineering  management 
filters,    instrumentation,    magnetic  amplifiers 
materials  and  components,  microphonics,  micr(| 
waves,  network  synthesis,  nucleonics,  televisiorf 
transistors  and  ultrasonics.  Volume  also  conj 
tains  charts,  diagrams  and  tables. 
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In  Washington. 


is  is  h  h  h  h..h~^  txh  h  hh  h  :^  h  h  b  h 

These  days,  most  sightseeing 
in  Washington  is  done  at  home 
...  on  wtop-tv.  In  one  year, 
the  Lincoln  Memorial  is  looked 
over  by  1,793,000  visitors, 
the  Washington  Monument  by 
995,000,  the  Smithsonian  by 
3,365,000.  In  one  iveek,  wtop-tv 
is  seen  by  1,652,280  Washington 
area  viewers.  (Day  in  and  out, 
in  fact,  wtop-tv  is  the  most- 
watched  station  in  town.) 
In  Washington,  the  sight  to  see 
—  the  place  where  a  smart 
advertiser  should  be  — is... 


The  Washington  Post- 
CBS  Television  Station . . . 
represented  nationally  by 
CBS  Television  Spot  Sales 


h  h  h  h  h  h  h b  Si  is  h  h  b  h  h  h  h  Ja 


Sources  on  request 


Mister  Plus,  our  foot-loose  mascot,  has  often  scaled  high  places  to  explore 
the  towering  advantages  of  network  radio.  Especially  Mutual's.  He  now 
plunges  into  the  question  of  cost-per-thousand  performance  and  takes 
some  deep-sea  soundings  which  sound  just  fine.  Very  especially  Mutual's. 

On  the  over-all  record  for  '53  (as  logged  by  Nielsen,  Jan.-Nov.,  that  is), 
the  average  cost-per-thousand  of  all  evening  commercials  on  all  radio 
networks  is  low . . .  deep-down  proof  of  the  economy  which  no  other 
medium  can  match. 

And  which  network  hits  bottom  in  this  year-round,  low-man  tourney? 
Well,  the  diver  on  the  right  is  Mister  Plus,  with  a  score  for  Mutual 
that  is  19%  lower  than  the  average  for  the  other  three  networks,  and 
|   12%  to  24%  lower  than  any  one  of  them! 

You  will  observe  that  Mister  Plus  works  with  a  different  sort  of  gear  — 
just  as  the  Mutual  Network  itself  differs  from  the  others.  We  differ  in 
coverage  patterns,  for  instance,  with  nearly  twice  as  many  stations 
as  anybody  else.  We  also  differ  in  program  ideas  for  listeners,  and  in 
profit  ideas  for  sponsors. 

These  facts  explain  why  more  clients  than  ever  are  now  enjoying 
lower  costs  than  ever  in  Mutual  waters— actual  audience-delivery 
costs  as  low  as  $1.24*  per  thousand  homes!  (And  that  $1.24 
includes  time  and  talent,  of  course. )  True,  we  are  virtually  sold 
out  from  7:30  to  9:15  pm,  but  there's  prime  time  available 
for  your  nets,  day  or  night. 


Why  not  set  your  course  pZwsward? 


LO  4-8000  NEW  YORK 

WH  4-5060  CHICAGO 

HO  2-2133 .. .  LOS  ANGELES 


k*. 


Typical  Sponsors 
Using  MBS  at  Night 

AMERICAN  HOME  PRODUCTS 
CHEVROLET 
COCA-COLA 
DODGE 

JOHNS-MANVILLE 
JACQUES  KREISLER 
LIGGETT  &  MYERS 
DEEPFREEZE 
MILLER  BREWING 
MUTUAL  BENEFIT 
PROCTER  &  GAMBLE 
R.  J.  REYNOLDS 
S.  O.  S. 

STATE  FARM  INSURANCE 
UNION  PHARMACEUTICAL 


'Nielsen  Rating  Basis 


!AfBNS"TV  columbus,  ohio 

"the  best  liked 
TV  station  of  them  alV 

according  to  Billboard's  second 
annual  TV  film  service  poll 


Our  thanks  to  Billboard,  distributors,  producers, 
sponsors  and  agencies  for  their  show  of 
confidence  ...  an  honor  we  accept 
as  a  responsibility. 


♦Billboard,  January  30,  1954. 


WBNS-TV 


COLUMBUS,  OHIO     •     CHANNEL  10 

CBS-TV  NETWORK  —  A  (filiated  with  Columbus  Dispatch 
and  WBNS-AM  •  General  Sales  Office:  33  North  High  St, 
REPRESENTED  BY  BLAIR  TV 


OPEN  MIKE 
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Indispensable 

EDITOR: 

.  .  .  May  I  thank  you  for  so  skillfully  editi 
and  presenting  the  radio  television  story 
your  indispensable  magazine.  B*T  is  a  bii 
bling  spring  of  knowledge  and  inspiration.  T 
information,  implicit  and  explicit,  I  find  therf 
each  week  has  helped  our  agency  out-adverti 
competitive  products  with  much  higher  budge 
Keep  the  faith. 

S.  A.  Tannenbaum 
Weightman  Inc. 
Philadelphia 

Newspaper  Logs 

EDITOR: 

Would  it  be  possible  to  secure  about 
reprints  of  the  article  entitled  "ANPA  He 
Believes  Logs  Help  to  Hold  Subscribers" 
contained  in  the  Feb.  15  issue  of  B»T.  \ 
are  in  the  13%  who  pay  for  log  publicati 
and  I  would  like  to  use  these  20  reprints 
circularize  to  officials  and  owners  of  our  t 
local  papers. 

Glenn  Marshall  Jr.,  Presidt 
WMBR-AM-TV 
Jacksonville,  Fla. 

Defense  of  P.  I. 

EDITOR: 

Broadcasting  •  Telecasting's  recent  artic 
"More  P.  I.  Offers  Flood  Stations"  [Feb.  8] . 
by  innuendo  and  misquotation  attempted 
give  an  impression  that  p.i.  advertising  y 
per  se  undesirable. 

The  association  of  my  client  (Therrr 
Products  Inc.)  in  the  same  sarcastic  arti 
with  other  questionable  products  (even  thou 
they  are  not  alike,  nor  do  they  originate  fn 
the  same  source)  was  done  for  the  obvk 
purpose  to  discredit  one  and  all  alike.  Wb 
I  can't  speak  for  the  others,  at  least  I  km 
Rocky  Mountain  Hot  Springs  Home  Mine 
Baths  is  an  excellent  product  .  .  . 

Stations  are  not  bound  to  accept  p.i.,  j 
when  they  do,  they  are  helping  to  build  ad 
tional  business  for  themselves,  as  well  as  j 
advertiser.  In  time  the  p.i.  advertiser  (beco 
ing  financially  stronger  as  a  result  of  the  ■ 
operative  advertising)  finds  it  possible  to 
national  advertising  on  a  rate  card  basis 
We  have  already  received  acceptances  fri 
approximately  100  stations.  They're  all  ty] 
too — 250  watters  to  50,000  watters. 

Ad  Fried 

Ad  Fried  Adv.  Agency 
Oakland,  Calif. 

[EDITOR'S  NOTE:  No  comment  was  made 
the  B-T  story  on  the  quality  of  Mr.  Fried's  pn 
uct.  The  misquotation  he  alleges  is  not  si 
ported  by  fact.  B»T  has  always  opposed  1 
for  no  matter  what  product.] 

Ladies'  Day 

EDITOR: 

Just  a  few  lines  to  let  you  know  how  mi 
I  enjoy  your  publication.    For  those  of 
who  want  to  keep  in  touch  with  our  indust 
it  is  indispensable. 

Hats  off  to  Mr.  Richard  E.  Jones  for 
contribution  on  page  16  of  the  February  15  e 
tion.  Might  I  suggest  that  you  put  aside 
small  space  in  each  copy  of  B»T  for  pictu 
submitted  by  various  radio  and  television  s 
tions  of  attractive  young  ladies  who  work 
the  staff.  .  .  . 

Perry  Andrews,  Announcer 
KYW  Philadelphia 
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Checking  construction  blueprints:  owner  Robert  W.  Roun- 
saville  (left)  with  Lee  Smith,  station  manager  in  Louisville. 


THREE-STATION  ORDER  INCLUDES: 

6  GPL-Pye  Camera  Chains 

3  GPL-Continental 
Transmitters 

3  Videcon  Film  Chains 

6  GPL  Projectors 

3  Antennas  and 

associated  equipment 


ROBERT  W.  ROUNSAVILLE  PICKS 
GPL  EQUIPMENT  FOR  THREE  NEW 
TV  STATIONS 

WQXI-TV      WQXL-TV  WQXN-TV 


ATLANTA 


LOUISVILLE 


CINCINNATI 


•  With  three  new  TV  stations  in  highly  competitive 
markets,  Robert  W.  Rounsaville  picked  GPL  equip- 
ment because  "I  just  had  to  have  both  quality  and 
economy  .  .  .  the  quality  to  match  existing  stations; 
the  economy  to  withstand  the  financial  competition. 

My  engineers  studied  the  field  .  .  .  looked  at  all 
lines.  GPL  was  the  final  choice:  for  engineering  qual- 
ity and  operating^economy.  With  three  stations,  the 
savings  from  this  equipment  are  mighty  important. 
In  fact,  they  mean  profit  or  loss." 

Whether  you  have  one,  three  or  five  stations, 
General  Precision  products  can  do  two  major  things 
for  you:  give  you  the  best  pictures  on  the  air  today, 
and  save  you  operating  costs.  If  this  sounds  too 
good  .  .  .  ask  for  proof.  GPL  engineers  will  bring 
equipment  to  your  studios,  work  with  your  cost  fig- 
ures, to  prove  the  double  benefits. 

Write,  wire  or  call  for  complete  information. 


General  Precision  Laboratory 


INCORPORATED 
PLEASANTVILLE  NEW  YORK 


Export  Department: 

13  East  40th  St.,  New  York  City 

Cable  address:  Arlab 


Cable  address:  Prelab 


Camera  Chains 


Subsidiary  of  General  Precision  Equipment  Corporation 
Film  Chains  •  GPL-Watson  Varifocal  Lenses  •  Theatre  TV  Equipment  •  GPL-Continental  Transmitters 


)  ADCASTING 
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The  Importance  of  Good  Connections 


adio,  any  microphone  will  do.  The  difference  is  where 
plugged  in.  For  the  important  thing  with  a  microphone 
rho's  standing  behind  it.  And  on  the  other  side,  who's 
fning. 

j  Final  reports  for  1953  show  that  for  the  fifth  consecu- 
I  year  the  most  popular  performers  continued  to  gather  at 
6  Radio.  And  the  biggest  audiences  were  again  out  front, 
j  CBS  Radio  has  three  times  as  many  of  America's  f  avor- 
sprograms  as  all  other  networks  combined.  And  22  per 
}t  more  listeners  than  anywhere  else. 


Which  is  why  CBS  Radio  has  the  lowest  cost-per-thousand 
in  all  radio.  Why  it  attracts  more  of  America's  Top  Hundred 
advertisers  than  any  other  network. 

In  fact,  advertisers  bought  more  time  on  CBS  Radio  in 
1953  than  the  year  before . . .  giving  the  network  a  billings 
lead  over  its  nearest  competitor  that's  never  been  equalled: 
38  per  cent. 

In  a  medium  that  reaches  98  per  cent  of  the  U.  S.  —  and 
last  year  added  12.5  million  new  outlets  — the  leader  in 
every  connection  is...  JHE  Qgg  RflQJQ  NETWORK 


ONE... 

and  only  ONE 
television  station 
effectively  covers 
CHARLESTON, 
West  Virginia! 


No  matter  how  you  try,  you 
can't  cover-West  Virginia's  first 
market  with  any  television 
but  Charleston's  OWN  station! 
Only  WKNA-TV  has  the 
"power"*  to  do  it  .  .  .  with 
strong  signal,  three  network 
tie-ins  and  choice  local 
programming  "slanted"  to  and 
for  the  Charleston  market.  ■ 
Get  the'facts  today  on  how 
easy  it  is  for  you  to  share  in 
over  $620,000,000  a  year 
this  market  has  to  spend. : . 

*Based  on  actual  survey  made 
by  a  leading  radio  engineering 
firm,  (name  sent  on  request) 


WKNA-TV 

the  personality 


m 


Programming  from  tht  ABC  •  DUMONT 
and  CBS  TELEVISION  NETWORKS 

Joe  L.  Smith,  Jr.  Incorporated 

Represented  nationally  by 
WEED  TELEVISION 


MEMO  to  Smart  Radio  Time  Buyers 

Ask  WEED  &  Co.  about  West 
Virginia's  "Personality  Package" 

WKNA  •  WJLS 
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our  respects 


to  CHARLES  LLOYD  BURLINGHAM 


A  STATION  executive  who  doubles  behind 
the  microphone  is  relatively  rare  these  days, 
but  Lloyd  Burlingham  fills  that  description.  At 
the  same  time,  he  also  is  one  of  the  best  il- 
lustrations of  the  theory  that  a  good  farm 
broadcaster  must  have  a  basic  interest  in 
agriculture. 

Mr.  Burlingham  has  been  active  in  radio 
since  1938 — a  member  of  the  tried  and  true 
fraternity  of  WLS  Chicago,  the  Prairie  Farmer 
station — and  presently  is  president  and  a  co- 
owner  of  WBEL  Beloit,  Wis.  -  Rockford,  111. 

He  is  a  partner,  in  equal  interest  along  with 
L.  O.  Fitzgibbons  of  Beloit  and  Russ  Salter, 
himself  co-owner  of  WTAQ  LaGrange,  111.,  of 
Beloit  Broadcasters  Inc.,  which  put  WBEL  on 
the  air  in  1948. 

There  was  everything  in  Mr.  Burlingham's 
early  life  to  indicate  he  would  become  an  agri- 
cultural specialist  with  programs  or  segments 
on  three  of  Chicago's  top  stations. 

Charles  Lloyd  Burlingham  was  born  on  an 
Iowa  farm  in  Lind  County,  near  Des  Moines, 
on  March  3,  1892.  He  graduated  from  Iowa 
State  College  and  the  U.  of  Missouri,  after 
specializing  in  agriculture,  which  provided  the 
background  for  his  job  associations. 

After  a  stint  with  the  U.  S.  Dept.  of  Agri- 
culture, where  he  handled  dairy  promotion 
work  in  12  midwestern  states,  he  became  asso- 
ciate editor  of  Hoard's  Dairyman  in  1916, 
serving  for  five  years.  From  1921  to  1925  he 
was  secretary  of  the  Ayrshire  Breeders'  Assn. 
in  Brandon,  Vt.,  then  returned  to  Chicago. 

Other  farm  chores  followed,  beginning  with 
the  Breeder's  Gazette,  of  which  he  was  publish- 
er. He  spent  seven  years  as  manager  of  the 
National  Dairy  Show,  an  exposition  that 
traveled  the  country  from  Harrisburg,  Pa.,  on 
the  east,  through  Memphis  and  Dallas,  to 
Treasure  Island  in  the  San  Francisco  Bay  area. 

Mr.  Burlingham's  active  broadcasting  began 
16  years  ago  (in  1938)  with  farm  shows  over 
WLS  (long  after  the  days  of  the  famed  Agri- 
cultural Radio  Foundation,  which  figured  in 
WLS'  early  history).  To  this  day,  he  still  main- 
tains programs  on  that  outlet  as  well  as  others, 
preparing  his  own  scripts  from  personal  con- 
tacts and  experience  in  agriculture. 

J.  I.  Case  Co.,  Mr.  Burlingham  recalls,  was 
his  first  account  and  others  soon  took  him  on. 
These  include  the  Pure  Milk  Assn.,  representing 
16,000  dairy  farmers  in  the  Chicago  area,  for 
seven  years;  the  DeKalb  Agricultural  Assn., 
DeKalb,  111.,  10  years;  Murphy  Products  Co., 
Burlington,  Wis.,  seven  years;  and,  starting  in 
1943,  Skelly  Oil  Co.  He  also  handles  work 
for  International  Harvester. 

Mr.   Burlingham  has   his   own  five-minute 


show  for  Murphy  Feeds  and  a  cut-in  on  Scl 
Time,  both  WLS  presentations;  a  six-day- 
week  farm  series  on  WBBM  Chicago;  a  cj[ 
mentary  on  International  Harvesters  Man 
the  Go  on  NBC  with  Alex  Dreier  on  Fri 
evenings;  and  a  cut-in  for  Skelly  Oil  Co.  Sa 
day  mornings  over  a  western  network  hooli 

Mr.  Burlingham  had  his  own  farm  in  \ 
consin  for  several  years  but  he  wanted 
operate  in  Chicago,  broadcasting  from  his  ( 
place.  So  in  1950  he  bought  a  220-acre  f; 
in  Woodstock,  111.  (known  as  "Green  Pasti 
on  the  Kishwaukee"). 

For  four  years  he  has  operated  the  fa 
with  some  175  head  of  dairy  cattle  and  actr 
in  pork  production.  But.it  wasn't  until  e; 
this  year  that  he  actually  began  broadc 
there. 

WBBM,  the  CBS  o&o  outlet,  installed  spe 
lines  and  made  the  necessary  engineering  I 
rangements,  and  Mr.  Burlingham's  dream  \ 
a  reality.  Today,  he  airs  The  Country  H 
from  there  Monday  through  Friday  and  fr 
WBBM's  Wrigley  Bldg.  studios  on  Saturdf 
His  sponsors:  Murphy  Products  Co.  (fee' 
and  Curtis  Circulation  Co.  on  alternating  ds 

On  the  side,  the  veteran  farm  broadca; 
edits  and  publishes  Pure  Milk  magazine  for 
Pure  Milk  Assn.  But  his  broadcast  activi; 
keep  him  the  busiest,  particularly  the  WB! 
show,  claimed  to  be  the  only  one  of  its  k 
originated  regularly  on  a  farm  in  the  Chics 
area  (west  of  the  city  limits). 

Practices  Punctuality 

Mr.  Burlingham  follows  his  schedule  v, 
meticulous  devotion  to  promptness  and, 
he  puts  it,  "a  minimum  of  working  time  lo; 
He  gets  up  at  4:30  a.m.,  puts  on  his  broadc 
and  drives  to  Chicago  60  miles  distant.  I 
"shuttles"  around  the  city,  either  putting 
broadcasts  or  preparing  material  for  serif 
Then  he  returns  to  Woodstock  for  a  tour 
the  farm  with  his  collie,  Snooks,  and  c 
Snooper.  Then  he  prepares  the  next  mornin 
script  and  retires. 

Mr.  Burlingham  maintains  his  own  office 
608  S.  Dearborn  St.  in  Chicago,  and  mal 
periodic  trips  to  Beloit  and  Rockford.  He 
not  greatly  active  in  the  station's  manageme 
duties  of  which  have  been  handled  largely 
Warren  Anderson  as  assistant  manager. 

Mr.  Burlingham  is  not  a  joiner  in  Chica 
radio-tv  broadcast  circles  in  the  usual  sense 
the  meaning.  He  is  married  to  the  forir 
Mary  Vaughn.  They  have  two  children — a  s< 
Vaughn,  34,  who  lives  in  the  Sacramento  V 
ley,  and  a  daughter,  Elizabeth,  who  has  be 
active  in  broadcast  pursuits  (We,  the  Peop 
other  shows). 

Broadcasting    •  Telecast!! 


W CAN -TV  Snarls 


Phone  Lines 


TV  Hopefuls'  Calls 
Jam  Phone  Service 


Thousands  of  'Winners'  Swamp 
Broadway  Exchange  for  an  Hour 

A  deluge  of  thousands  of  telephone  calls  by  poten- 
tial winners  of  a  radio-television  "bingo"  program  late 
Saturday  night  and  early  Sunday  hampered  police  tele- 
phone emergency  service  at  the 


Safety  Building  for  an  hour, 
police  reported  Sunday. 

Capt.  Herbert  Schmidt,  in 
charge  of  the  First  Precinct 
Station  late  shift,  stated  it  was 
impossible  for  police  to  make 
outgoing  or  receive  incoming 
calls  at  the  station  between  mid- 
night and  1  a.  m.  Sunday  be- 
cause of  the  number  of  calls 
being  made  to  WCAN-TV  sta- 
tion. WCAN  has  a  Broadway 
telephone  exchange,  the  same 
as  the  police  station. 

Kal  Ross,  WCAN-TV  director 
of  operations,  claimed  that  be- 
tween 100.000  and  150,000  peo- 
ple play  the  game  on  TV  and 
radio  from  10:30  p.  m.  to  12:30 
a.  m.  Saturday  night.  The  pro- 
gram started  four  weeks  ago. 

Besides  the  police  complaint, 
hundreds  of  persons  who  played 
the  game  Saturday  night  called 
the  police,  the  Sentinel,  WCAN- 
TV  and  operators  of  the  Broad- 
way dial  switchboard  station, 
722  N.  Broadway.  They  com- 
plained that  their  phones  were 
"blanked  out"  during  the  pro- 
gram, that  they  got  the  busy 
signal  for  "two  hours"  and  that 
they  could  not  even  reach  the 
operators  during  the  progTs,~* 
and  for  an  hour  afterwai- 

The  Police  v 
vised 

*Game  Goes  On; 
Phone  Lines  Open 

Police  and  Wisconsin  tele- 
phone Company  officials  re- 
ported that  WCAN-TV  PLAY 
REGAL  did  not  interfere  with 
normal  phone  operations  .  .  . 
as  happened  last  Saturday 
Night. 

reprinted  from  Milwaukee  Sentinel, 

February  15,  1954 


imrnedi1 
tors, 
amount 
tors  at 
tors  co 
dio  and 
it  was 
situation. 

"The  public 
stand  this:, 
for  thos 
out'-  line, 
They  do 
to  do  so. 
lie  safef 
The  * 
said  ev 
and  all 
to  insu 
and  nig* 
pany  of 
to  tr 
telep/ 

T> 

C 


icen? 


Ca!; 


found 

G  U I  I.TY ! 

The  surprising  results  of  WCAN-TV's  new  game  PLAY  REGAL  indicates  that 
thousands  of  viewers  played  REGAL  —  while  thousands  more  jammed  phone 
lines  requesting  information  on  how  to  get  cards  and  to  make  them  eligible 
players.    As  a  result,  WCAN-TV  was  found  guilty  on  the  following  four  counts. 


th 
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so 
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1. 

2. 
3. 

4. 


WCAN  is  guilty  of  having  60%  conversions  in  less  than  6  months 
on  the  air.  It  is  this  phenomenal  conversion  rate  that  made  Milwaukee 
the  fastest  growing  UHF  Market  in  America  today! 

WCAN-TV  is  guilty  of  operating  at  FULL  POWER  of  212,000  watts 
bringing  top  flight  WCAN-TV  and  CBS  programming  to  greater  Wisconsin. 

WCAN-TV  is  guilty  of  having  more  than  300,000  PLAY  REGAL  forms 
on  file  in  about  one  month  ...  A  good  indication  of  the  size 
and  type  of  audience  WCAN-TV  can  deliver  for  your  promotional  dollar. 

WCAN-TV  is  guilty  of  giving  the  Best  TV  BUY  in  America  TODAY. 


Basic  Optional 


Milwaukee 


Represented  Nationally  by 
Alex  Rosenman  •  347  Madison  Avenue 
New  York,  New  York 
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Too  Late 

To  Enter  KMTV's 
Slogan  Contest 


If  you  haven't  put  pen  to  paper  yet,  don't  despair- 
la  He^ige  week  for  2  at  Sun  Valley  can  still  be  yours ! 

jOmaha's  most  looked-at — most  listened-to  television 
ration — KMTV — wants  to  trade  a  vacation  at  Sun  Valley 
■r  a  4-word  slogan  that  points  up  the  selling  leadership 
ihas  achieved  in  the  rich  Nebraska-Iowa  market. 
Forget  about  coupons  and  box  tops  .  .  .  you  don't  need 
em!  Just  lean  back,  close  your  eyes,  and  think  about 
'in  Valley's  velvety  smooth  golf  course  ...  its  exciting 
i  slopes  . .  .  the  heated  outdoor  swimming  pools !  Then — 
fth  that  inspiration — get  busy  and  "noodle"  a  bit. 
This  contest  is  limited  to  the  trade  only — the  people  in 
levision,  radio,  agencies,  the  time  buyers  and  advertising 
:rsonnel  who  know  a  good  slogan  when  they  see  one. 
KMTV  sells  merchandise — lots  of  it — for  hundreds  of 
mpanies  with  famous  trademarks.  But  no  wrappers, 
. fo|  jjihgles,  testimonials  or  labels  are  wanted.   Just  good 
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HOST! 


Time  is  running  out  . 
iter  now! 

Here  are  the  incentives: 


deadline  is  March  15th 


so 


GRAND  PRIZE  —  a  week  for  2  at  Sun  Valley 
2nd  prize  —  a  case  of  imported  champagne 
3rd  prize  —  a  case  of  imported  scotch 
4th  prize  —  a  case  of  bonded  whiskey 

HERE'S  ALL  YOU  DO 


Write  a  slogan  of  4  words,  each  word  to  start  with  one  of  the 
station's  call  letters  —  K-M-T-V,  in  any  order.  Send  your 
slogan  on  company  letterhead  to  Television  Center  KMTV, 
Dept.  3,  Omaha,  Nebraska. 

All  entries  become  the  property  of  KMTV.  The  decision  of 
judges  shall  be  final.  In  case  of  ties,  earliest  postmark  and 
originality  of  presentation  will  determine  the  winner.  Con- 
test closes  March  15,  1954. 


INCLUDES: 

•  First  class  rail  transportation  for 
2,  to  and  from  Sun  Valley. 

•  First  class  accommodations  for  a 
full  week  for  2  at  Sun  Valley. 

•  $200  cash  for  meals  and  the  use 
of  the  Sun  Valley  facilities. 

ENJOY  THESE  ACTIVITIES 

•k  Swimming  ~k  Fishing 

*  Golf  *  Skiing 

•k  Horseback  riding   ~k  Skating 

•k  Dancing  and  evening  entertainment 


TELEVISION  CENTER 


WINNER  MAY  SCHEDULE  TRIP  ANYTIME  IN  '54.  2nd,  3rd,  4th 
prizes  will  be  sent  immediately  after  judging.  Cash  equivalent  for 
non-drinkers  or  winners  in  states  prohibiting  shipment  of  liquor. 

TO  HELP  YOU  WIN,  two  booklets  have  been  prepared  by 
2|£  KMTV — a  special  fact  presentation,  "The  Story  of  TV  in  Omaha", 
and  a  colorful  "KMTV  Tour"  booklet.  See  your  Petry  man,  or 
write  KMTV  for  your  copies,  today! 


•  CBS-TV 

•  ABC-TV 

•  DUMONT 


OMAHA 


CHANNEL  3 

MAY  BROADCASTING  CO 


Represented  by 


Edward  Petry  &  Co.,  Inc. 


Another  Reason  Why 
WPTF  is 

North  Carolina's 

i  i 

Number  One 

i 

Salesman 


Noted  Newsman  Ed  Kirk 


North  Carolina  rates  more  firsts 
in  recognized  market  surveys 
than  any  other  Southern  state. 
More  North  Carolinians  listen  to 
WPTF  than  to  any  other  station. 


North  Carolina's 
Number  I  Salesman 

NBC  Affiliate  for  RALEIGH -DURHAM  and  Eastern  North  Carolina 


When  you  sponsor  a  news  program  on  WPTF  you  auto- 
matically get  the  services  of  North  Carolina's  top  radio 
newsman,  Ed  Kirk.  He's  been  WPTF's  News  Director 
for  the  past  eight  years,  during  which  time  he  has  scored 
many  notable  beats.  Confidante  of  North  Carolina's  men 
who  make  the  news,  Kirk  keeps  WPTF  on  the  inside  track, 
newswise.  Ed  Kirk  and  the  WPTF  Newsroom  Staff  make 
the  more  than  20  daily  newscasts  heard  on  the  station  the 
finest  news  buys  in  the  Carolinas.  If  you  want  more  news 
on  WPTF  News,  contact  Free  and  Peters  or  WPTF. 


WPTF 


50/000  WATTS  680  KC 

FREE  &  PETERS  REPRESENTATIVE      R.  H.  MASON,  General  Manager,  GUS  YOUNGSTEADT,  Sales  Manager 
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>IX  STATIONS  BEING  SOLD 
!=OR  NEARLY  $15  MILLION 

Westinghouse  deals  for  KPIX  (TV)  at  $6  million;  Time  Inc.  gets  its 
third  with  acquisition  of  KLZ-AM-TV  for  nearly  $4  million;  WNEW 
sold  for  $2.1  million  with  Dick  Buckley  buying  in;  O'Neil's  WHBQ- 
AM-TV  bid  is  $1.9  million  long-term  lease,  plus  $600,000  cash. 


fOUR  SEPARATE  sales  totaling  nearly  $15 
jnillion  were  in  final  stages  last  weekend  and 
ivere  destined  to  make  this  March  the  biggest 
nonth  of  all  time  in  station  transfers. 

Here  are  the  transactions,  each  subject  to 
isual  FCC  approval,  following  formal  applica- 
jion  for  transfer  of  control: 

(1)  KPIX  (TV)  San  Francisco  (ch.  5— 
i  CBS)  to  be  sold  by  Wesley  I.  Dumm  and 
I  associates  to  Westinghouse  Broadcasting 

Co.  for  $6  million. 

(2)  KLZ-AM-TV  Denver  (ch.  7— CBS) 
to  Time  Inc.  for  approximately  $3,600,000 
plus  certain  equipment  commitments. 

(3)  WNEW  New  York  (independent) 
control  being  sold  by  William  S.  Cherry 
(Cherry  &  Webb,  Providence)  to  new  cor- 
poration for  $2,100,000.  New  president 
and  general  manager  will  be  Richard  D. 
Buckley  (25%)  with  Horace  L.  Lohnes, 
Washington  attorney,  assuming  25%  and 
Harry  R.  Playford,  St.  Petersburg  banker 
and  present  stockholder,  and  two  associ- 
ates to  divide  equally  remaining  50%. 

(4)  WHBQ-AM-TV  Memphis  (ch.  13)  to 
be  sold  by  Harding  College,  Searcy,  Ark., 
to  General  Teleradio  (Thomas  F.  O'Neil) 
for  gross  of  $2,500,000,  of  which  $1,900,- 
000  would-be  in  long-term  leaseholds  and 
$600,000  in  cash. 

In  addition,  several  other  transactions  re- 
portedly were  in  negotiation  and  in  most  in- 
stances involved  television.  These,  however, 
had  not  reached  the  contract  drafting  stage. 

The  Westinghouse  transaction,  in  the  making 
for  several  months,  originally  involved  acquisi- 
tion of  a  49%  minority  in  the  San  Francisco 
outlet  for  $2,450,000  [Closed  Circuit,  Nov. 
15,  1953].  Subsequently  it  was  decided  to  deal 
on  a  100%  basis.   KSFO  (independent),  also 


owned  by  Mr.  Dumm's  company,  is  not  in-, 
volved  in  this  transaction. 

Westinghouse  thus  is  acquiring  its  third  vhf 
television  outlet.  It  is  now  the  licensee  of  WBZ- 
TV  Boston,  procured  by  original  grant,  and  of 
WPTZ  (TV)  Philadelphia,  purchased  last  May 
from  Philco  Corp.  for  $8.5  million.  Westing- 
house is  an  applicant  for  vhf  stations  in  Pitts- 
burgh and  Portland,  Ore.,  where  the  company 
operates  the  pioneer  KDKA  and  KEX,  re- 
spectively. 

In  addition  to  Mr.  Dumm,  who  holds  con- 
trol, other  stockholders  in  KPIX  (TV)  include 
Philip  G.  Lasky,  general  manager,  and  R.  C. 
D.  Bell,  assistant  to  the  president.  Negotiations 
have  been  carried  on  by  Mr.  Dumm  and  his 
counsel,  James  Lawrence  Fly,  with  E.  V.  Hug- 
gins,  vice  president  of  Westinghouse  Electric 
Co.,  Chris  J.  Witting,  WBC  president,  and 
Joseph  E.  Baudino,  WBC  executive  vice  presi- 
dent. 

Time's  Third  Deal 

Time  Inc.  acquires  its  third  broadcast  prop- 
erty with  the  acquisition  of  KLZ-AM-TV, 
which  was  to  be  consummated  over  the  last 
weekend.  Roy  Larsen,  president  of  Time  Inc., 
was  to  be  in  Denver  on  Saturday  with  his  at- 
torneys to  complete  the  transaction.  Whereas 
Time  Inc.  has  associates  in  its  ownership  of 
KOB-AM-TV  Albuquerque  and  KDYL-AM-TV 
Salt  Lake  City,  it  will  acquire  100%  of  the 
Denver  property  for  the  under-$4  million  figure. 

Hugh  B.  Terry,  president-general  manager 
and  16%  owner  of  the  KLZ  properties,  suffered 
a  slight  heart  seizure  early  this  year  and  has 
been  ordered  by  his  physicians  to  take  a  month's 
rest.  Similarly,  the  health  of  Harry  E.  Huff- 
man, chairman  of  the  board  and  13% -plus 
stockholder,  has  not  been  robust.    The  two 


MR.  TERRY 


i  _     MR.  WITTING     _  MR.  BAUDINO 
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MR.  DUMM 


MR.  LASKY 


MR.  LARSEN 

largest  stockholders, 
J.  Elroy  McCaw  of 
Seattle,  and  Theo- 
dore R.  Gamble  of 
Portland,  Ore.,  both 
of  whom  are  vice 
presidents  and  di- 
rectors, desired  to 
sell  because  of  multi- 
ple ownership  limi- 
tations of  the  FCC, 
since  each  holds  sub- 
stantial interests  in 
other  radio  and  tele- 
vision properties. 
Mr.  McCaw  recently 

acquired  controlling  interest  of  WINS,  New 
York  independent,  from  Crosley  and  is  under 
FCC  mandate  to  sell  certain  properties  to  bring 
him  within  limitations.  Each  owns  approximate- 
ly 20x/2  %  of  the  KLZ  properties.  Other  stock- 
holders are  Frank  E.  Ricketson  Jr.,  Denver  mo- 
tion picture  exhibitor,  approximately  13Vi%, 
and  Herbert  J.  Gould  of  Denver,  secretary, 
who  holds  less  than  1%. 

KLZ  was  acquired  by  Aladdin  Radio  &  Tele- 
vision Inc.  from  Oklahoma  Publishing  Co. 
(WKY-AM-TV)  in  early  1949  for  approximate- 
ly $1,000,000.  Aladdin  won  a  hard-fought 
battle  for  ch.  7  last  year — the  first  of  the  post 
freeze  competitive  cases  to  be  settled  by  the 
FCC. 

It  is  expected  that  Mr.  Terry  will  be  asked 
to  continue  as  president  of  the  company  but 
the  extent  of  his  participation  in  management 
will  depend  upon  his  health.  After  his  planned 
California  vacation,  his  doctors  will  determine 
whether  he  can  resume  management  duties. 

The  KLZ  transaction  was  negotiated  largely 
by  Wayne  Coy,  former  FCC  chairman,  and 
Time  Inc.  broadcasting  consultant.  Mr.  Coy 
owns  50%  of  KOB-AM-TV  (NBC)  with  Time 
holding  the  balance.  This  property  was  pur- 
chased in  1952  for  approximately  $600,000. 
Time  Inc.  acquired  KDYL-AM-TV  (NBC)  last 
June  for  $2,100,000.  It  owns  80%  with  G. 
Bennett  Larson,  president  and  general  manager, 
holding  the  remaining  20%. 

Participating  with  Mr.  Coy  in  the  negotia- 
tions for  KLZ  was  Weston  C.  Pullen,  Time 
Inc.  business  executive.  W.  Theodore  Pierson, 
of  Pierson  &  Ball,  Washington  attorneys,  repre- 
sent both  Time  Inc.  and  Aladdin,  licensee  of 
the  KLZ  stations. 

The  long  rumored  WNEW  sale  [Closed 
Circuit,  March  1]  was  consummated  last 
Thursday  after  weeks  of  negotiations.  Bernice 
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Judis  Herbert  executive  vice  president,  who 
is  credited  with  achieving  for  WNEW  its  suc- 
cess as  the  country's  outstanding  independent, 
and  her  husband,  Ira  M.  Herbert,  vice  president 
in  charge  of  sales,  are  disposing  of  their 
minority  interests.  They  will  remain  in  charge 
pending  approval  by  the  FCC.  Moreover,  it  is 
anticipated  that  '.hey  will  be  associated  with 
the  new  licensee  company  in  executive  ca- 
pacities. 

WNEW  Sale 

The  transaction  involves  sale  of  WNEW 
Inc.  to  a  new  company — WNEW  Broadcasting 
Co.  Inc.  The  basic  consideration  is  $2,100,000, 
arrived  at  by  a  purchase  price  of  $275  a  share 
for  7,000  shares,  with  the  purchasing  company 
assuming  certain  tax  liabilities,  commissions 
and  attorneys'  fees.  The  net  quick  assets  are 
understood  to  be  in  excess  of  $500,000. 

Mr.  Cherry,  owner  of  WPRO  Providence, 
disposes  of  his  49.5%  interest,  which  with 
minority  holdings  of  certain  of  his  associates, 
constitutes  control.  Mr.  Cherry  plans  to  de- 
vote his  energies  to  the  Cherry  &  Webb  Co. 
and  WPRO,  the  latter  in  pursuit  of  finalization 
of  an  FCC  decision  authorizing  WPRO-TV 
on  ch.  12. 

Mr.  Buckley,  who  resigned  last  November 
as  president  of  John  Blair  &  Co.,  is  well  known 
in  broadcasting  circles  as  a  quarter-century 
veteran.  Mr.  Lohnes,  partner  in  the  Washington 
law  firm  of  Dow,  Lohnes  &  Albertson,  in  addi- 
tion to  becoming  25%  stockholder,  will  serve 
as  secretary,  treasurer  and  director.  Mr.  Play- 
ford,  who  has  been  identified  with  WNEW 
ownership  since  the  Cherry  group  acquired 
control  from  Arde  Bulova  in.  late  1949  for  a 
gross  in  excess  of  $2  million,  will  increase  his 
holdings  to  16%%.  Holding  identical  amounts 
are  H.  W.  Holland,  St.  Petersburg  attorney, 
and  Ed  C.  Wright,  broker  and  banker  of  St. 
Petersburg.  Mr.  Playford  becomes  a  vice 
president  of  the  new  company  and  he,  along 
with  his  St.  Petersburg  colleagues,  will  serve 
on  the  board. 

Other  officers  are  Paul  A.  O'Bryan,  partner 
in  the  Lohnes  firm,  assistant  secretary  and  di- 
rector, and  Melvin  Stack,  WNEW  controller, 
assistant  treasurer. 

Mr.  and  Mrs.  Herbert  transferred  their  225 
shares  of  6,075  shares  outstanding  in  the  trans- 
action. Also  involved  was  an  option  they  held 
to  acquire  an  additional  925  shares. 

WHBQ  in  Closing  Stages 

The  transaction  involving  WHBQ-AM-TV 
also  has  been  in  negotiation  for  sometime  but 
last  week  reportedly  was  in  the  hands  of 
General  Teleradio  Washington  attorneys  for 
final  draft.  Harding  College  announced  sev- 
eral months  ago  that  the  properties  could  be 
bought.  WHBQ,  am  regional,  is  a  Mutual  out- 
let and  was  acquired  from  Hoyt  B.  Wooten 
several  years  ago  under  the  duopoly  regulations 
for  approximately  $450,000.  WHBQ-TV,  which 
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received  the  ch.  13  grant  without  opposition  in 
January  1953,  is  affiliated  on  an  interim  basis 
with  CBS.  A  remaining  commercial  vhf  chan- 
nel in  Memphis — ch.  3 — is  in  contest  between 
WREC  (Wooten),  CBS  am  affiliate,  and  WMPS 
(Plough  Inc.)  ABC  affiliate.  Hearings  in  this 
proceeding  now  are  in  progress.  WMC-WMCT 
(TV)— ch.  5— are  NBC  affiliated. 

The  WHBQ  acquisition  would  give  General 
Teleradio  its  fourth  wholly-owned  tv  property 
and  its  eighth  am  station.  General's  tv  sta- 
tions are  WOR-TV  New  York,  WNAC-TV 
Boston  and  KHJ-TV  Los  Angeles.  It  holds  a 
construction  permit  granted  last  October  for 
uhf  ch.  18  at  Hartford  as  General  Times  Tv 
Corp.,  with  Hartford  Times  holding  option  for 
45%.  The  Times  has  deleted  WTHT  Hart- 
ford [B»T,  March  1].  Am  stations  in  the  Gen- 
eral-Yankee-Don Lee  fold  are,  in  addition  to 
WOR,  WNAC  and  KHJ:  WEAN  Providence, 
KFRC  San  Francisco  and  KGB  San  Diego. 
General  Teleradio  also  owns  WGTH  Hartford. 

Presumably,  the  acquisition  of  WHBQ-AM 
would  necessitate  the  sale  by  General  Teleradio 
of  one  of  its  am  outlets  since  the  FCC  limita- 
tion on  both  am  and  fm  is  seven  outlets  as 
against  five  in  tv.  [B«T,  Nov.  30,  1953]. 

General  Teleradio  reportedly  is  following  the 
same  lease  formula  in  its  proposed  acquisition 
of  the  Memphis  properties  that  was  used  in  its 
acquisition  of  Don  Lee  several  years  ago.  Gen- 
eral Tire's  employe's  pension  fund  figured 
in  that  transaction. 


KCOK-KVVG  (TV)  Sale 
Effected  for  $700,000 

SALE  of  KCOK  and  KVVG  (TV)  Tulare, 
Calif.,  by  Sheldon  Anderson,  for  "approximate- 
ly $700,000"  to  Los  Angeles  Municipal  Judge 
Byron  J.  Walters  and  religious  film  producer 
Cordell  Fray,  representing  a  group  identified 
as  Christian  Business  Men,  was  announced  last 
Monday,  subject  to  FCC  approval. 

A  new  corporation  is  being  formed  and  ap- 
plication for  transfer  is  expected  to  be  filed 
with  the  FCC  this  week.  Mr.  Anderson  will 
continue  as  general  manager  of  both  stations 
under  the  new  ownership,  it  was  said. 

Although  details  were  not  revealed,  the  sale 
transaction  covers  fixed  assets  and  liabilities. 
Besides  real  estate,  it  includes  the  am-tv  trans- 
mitter buildings  and  equipment,  separate  struc- 
tures housing  the  two  stations'  studios  and 
executive  offices  and  "all  real  and  personal 
property." 

Mr.  Anderson  and  his  mother  Mrs.  Geneva 
Anderson  last  October  sold  52%  interest  in 
KAFY-AM-TV  Bakersfield  (now  KBAK-AM- 
TV)  to  the  Chronicle  Publishing  Co.,  San  Fran- 
cisco, operators  of  KRON-TV  that  city,  and 
two  executives  of  the  latter  station  [B»T,  Nov. 
2,  1953]. 
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Why  Are  Commercial; 
Pleasing  or  Annoying] 

It's  the  taste  rather  than  th 
length  of  the  announcemen 
according  to  experts  discus! 
ing  that  question  on  ABC-T\i 

THE  taste  with  which  a  commercial  is 
sented  is  more  important  than  its  lengj: 
pleasing  or  annoying  viewers  or  listeners.  J 

That  was  the  consensus  of  the  regular 
of  experts  on  ABC-TV's  Answers  For  A1 
cans  program  of  Feb.  24 — Gen.  Fran: 
Howley,  vice  chancellor  of  New  York 
Devin  Garrity,  book  publisher;  Prof.  Job 
Norton  of  Columbia  U.  Teachers  College-! 
their  guest,  Frederic  R.  Gamble,  presl™ 
American  Assn.  of  Advertising  Agencies.  [ 

Answering  a  question  on  whether  the  ' 
mercial  on  the  average  radio  or  tv  pro| 
takes  up  too  much  time,  Mr.  Gamble  re 
that  the  length  of  commercials  is  specifit 
the  NARTB  Code  "and  the  code  is  pretty 
lived  up  to,  except  perhaps  by  some  ol 
new  stations."   Some  new  stations  with  j 
investments  but  small  audiences  and  few 
vertisers  "are  inclined  to  relax  a  little 
relax  more  than  a  little  bit  in  some  cases 
said.  "But  in  time  the  older  media  show  us  | 
these  things  get  weeded  out.    They  are 
profitable  in  the  long  run.   People  buy 
products  from  good  advertising." 

Gen.  Howley  commented  on  the  two  di; 


Kraft  Promotion 

FIVE-inch-high,  two-color,  plastic  modJ; 
of  a  tv  camera  and  cameraman — symb(' 
used  seven  years  by  Kraft  Foods  Co.( 
Kraft  Tv  Theatre  to  "sign  on" — is  beirj! 
made  available  to  viewers  of  the  sho^ 
(NBC-TV,  Wed.,  9-10  p.m.  EST  aq< 
ABC-TV  Thurs.,  9:30-10:30  p.m.  ESlj 
as  a  premium  promotion. 

The  toy  model  tv  camera — which  roll 
and  swivels — is  offered  by  Kraft  in  it, 
promotion  of  Velveeta,  Kraft  pasteut 
ized  cheese  food  product,  with  the  viewe' 


sending  the  end  flap  from  a  VelveeU 
package  plus  50  cents. 

J.  Walter  Thompson  Co.,  agency  foi 
the  account,  said  the  company  has  rej 
ceived  thousands  of  letters  from  viewer^ 
asking  how  the  model  might  be  boughf 
or  constructed.  Announcements  were; 
made  on  the  Feb.  25  and  March  3  Kraf\ 
Tv  Theatres  and  the  company  expects  a> 
peak  in  mail  orders  for  the  toy  around' 
the  show's  seventh  anniversary  date  May; 
7.  The  company  said  the  tv  show  is  the;; 
first  full-hour  tv  network  show  and  the1 
oldest  tv  network  dramatic  presentation. 
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NfirClQ  Is  of  view  involved,  that  of  the  seller  who 
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tlOyiDfll  'let,"  and  that  of  the  listener  "who  is  getting 
!pd  entertaining  program  for  nothing;  any 
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I  Prof.  Norton,  "the  nature  of  the  pitch, 
gives  it  and  how,  is  much  more  important 
the  time.  I  can  take  some  advertising  be- 
;  it's  really  interesting  and  gives  you  some 
Jmation;  you  feel  it's  honest.  But  some  of 
i)ther  stuff  .  .  .  even  30  seconds  of  that  is 
much  on  an  hour  program  for  me." 
jr.  Garrity  suggested  that  advertisers  "syn- 
jnize  their  pitch  with  the  actual  program 
bear  in  mind  the  nature  of  the  program, 
is  listening  to  it  .  .  .  not  have  this  great 
jrence  between  one  studio  presenting  the 
jram  and  another  studio  at  the  far  end  of 
building  suddenly  interjecting  this  awful 
bercial." 

Just  Don't  Buy 

;n.  Howley  remarked  that  the  best  way  to 
bat  offensive  or  bad  advertising  is  not  to 

the  product.  "And  if  you're  energetic 
igh  to  write  a  note  to  the  manufacturer  and 
I  don't  trust  your  product  because  I  don't 

your  advertising,'  that's  the  way  to  cure 
ssive  and  false  statements." 
r.  Gamble  also  urged  the  public  to  avoid 
ng  badly  or  offensively  advertised  products 

"buy  the  products  whose  advertising  is 
1  and  truthful  and  attractive,"  noting  that 
re  are  plenty  of  such  products."  Only  a 
1  percentage  of  all  advertising  is  distasteful, 
aid,  "less  than  5%  perhaps,  maybe  less 

2%.    The  great  bulk  of  advertising  is 
ictive  and  persuasive  and  sound.  There 
plenty  of  good  products  which  people  can 
and  that's  one  of  the  ways  that  people — 
public  generally — can  help  improve  adver- 
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P  International  Credits 
Jvertising's  Sales  Role 

The  Colgate-Palmolive  division 
lit  $150  million  in  sales  last 
year.  Radio  and  tv  carried 
much  of  the  workload. 

VERTISING,  with  particular  emphasis  on 

0  and  television,  last  week  was  credited 

1  playing  a  significant  role  in  helping  Col- 
:-Palmolive  International  Inc.  sell  more  than 
0  million  worth  of  products  in  international 
kets  in  1953  at  profits  exceeding  $10  million, 
his  estimate  was  offered  by  William  B.  B. 
gusson,  vice  president  in  charge  of  advertis- 
for  CPI  in  New  York,  at  a  Tuesday  luncheon 
bting  of  the  International  Advertising  Assn. 

noted  that  1953  records  were  in  dramatic 
trast  to  CPI  sales  in  1930  of  $21  million  and 
ifits  of  $2.5  million. 

dr.  Fergusson  declared  that  CPI  is  very  ad- 
tising-conscious  because  the  company  has 
i"ned  that  "we  have  to  advertise  to  sell  .  .  . 
of  our  products."  In  this  connection,  he 
)ted  the  head  of  an  advertising  agency  as 
ing: 

i 'We  agency  people  do  not  have  to  sell  CPI 
the  idea  of  advertising.  You  always  try  to 
rease  your  advertising  and  number  of  prod- 
s.  That  surely  encourages  us  to  give  the  very 
|  advertising  possible." 

rr.  Fergusson  reported  that  the  total  advertis- 
appropriation  for  the  29  subsidiaries  and 
piches  currently  exceeds  total  sales  of  $21 
lion  in  1930  by  "some  millions  of  dollars." 
Latin  American  countries  where  illiteracy  is 
fi,  Mr.  Fergusson  added,  the  bulk  of  media 


CARPETS  and  television  was  the  subject  as  James  Lees  &  Sons  Co.  began  sponsoring 
Tuesday  segment,  effective  last  week,  of  the  new  Home  show  on  40  NBC-TV  stations 
(11  a.m. -12  noon,  five  times  weekly).  L  to  r:  Homer  Evans,  Lees  director  of  adver- 
tising; Arlene  Francis,  who  conducts  show;  Carl  R.  Asher,  Lees  advertising  manager. 
Carpet  Division;  Miss  Sydney  Smith  and  Earl  Morgan,  D'Arcy  Adv.  Co.  vice  president 
and  account  executive,  respectively.    The  Home  show  was  inaugurated  last  Monday. 


money  is  invested  in  radio  and  television,  with 
CPI  sponsoring  more  than  700  radio  programs 
each  week  outside  the  U.  S. 

"In  some  countries,  we  have  our  own  pro- 
ducers, writers  and  directors,"  Mr.  Fergusson 
explained.  "These  are  in  countries  where  we 
have  pioneered  to  some  extent  in  this  medium, 
but  now  that  agencies  are  available  abroad, 
our  policy  is  to  work  more  and  more  closely 
with  advertising  agencies.  I  am  happy  to  say 
that  we  use  more  than  25  agencies." 


Lorillard  Takes  Gems7  Film 

P.  LORILLARD  CO.  (Old  Gold  cigarettes), 
New  York,  will  sponsor  Screen  Gems'  tele- 
vision film  production  of  the  situation  comedy, 
Father  Knows  Best,  starring  Robert  Young,  on 
a  national  basis  next  fall,  William  J.  Halley, 
president  of  the  company,  announced  last  week. 
Network  and  time  have  not  yet  been  determined. 
Young  &  Rubicam,  New  York,  is  the  agency. 
General  Artists  Corp.  is  the  national  sales  rep- 
resentative for  Screen  Gems. 


W&G's  Gross  Says  Ad  Ideas 
Can  Retain  'Want1  Economy 

ONLY  new  creative  advertising  ideas  can 
preserve  a  "want"  economy  and  stem  the 
shift  back  to  a  static  "need"  economy,  Bernard 
J.  Gross,  vice  president  of  Weiss  &  Geller,  Chi- 
cago, said  last  Monday  in  a  talk  to  Chicago 
business  press  representatives  at  the  Dotted 
.Line  Club. 

Mr.  Gross  described  dynamic  advertising  as 
the  best  insurance  against  a  business  recession 
and  said: 

"If  advertising  decreases,  if  it  cannot  create 
real  wants,  customers  will  revert  to  thinking 
of  products  only  in  terms  of  need.  Then  we 
are  surely  on  the  road  to  recession.  Only  mass 
production  for  filling  people's  wants  enables 
industry  to  produce  at  low  cost.  Mass  adver- 
tising which  reflects  these  real  wants  can  keep 
production  lines  rolling." 

Weiss  &  Geller,  he  noted,  has  specialized  in 
the  study  of  social  sciences  to  provide  insights 
into  consumer  wants. 


Three  Named  Compton  V.  P/s 

THREE  account  executives  of  Compton  Adv., 
New  York,  have  been  elected  vice  presidents 
of  the  agency:  Donald  Frost  and  William 
Stewart,  who  joined  Compton  in  1950  and  1951, 
respectively,  and  who  are  members  of  the  Proc- 
ter &  Gamble  account  section;  and  Fred  Schus- 
ter, who  joined  the  agency  in  1949  as  a  member 
of  the  Standard  Brands  account  group. 


Three  More  for  #Lewis# 

THREE  more  sponsors  have  been  signed  for 
CBS  Radio's  Robert  Q.  Lewis  Show,  which  will 
expand  from  60  to  90  minutes  each  Saturday. 
The  show  will  thus  be  completely  sold  out  to 
six  advertisers  for  a  total  of  six  quarter-hour 
segments. 

The  series,  which  started  Ian.  2  in  the  11-12 
noon  hour,  has  been  sponsored  by  Van  Camp 
Sea  Food  Co.;  Mutual  Benefit  Health  &  Acci- 
dent Assn.,  and  Milner  Products  Co.  Effective 
April  3,  the  show  will  be  carried  from  10:30 
a.m.  to  noon  and  will  take  on  the  following 
three  advertisers:  Nehi  Corp.,  Helene  Curtis 
Industries,  and  Doeskin  Products.  Agencies  for 
the  latter  three  sponsors  are  BBDO,  Gordon 
Best  Co.,  and  Grey  Adv.,  respectively. 


SPOT-NEW  BUSINESS 

Crispie  Potato  Chips  Co.,  Stockton,  Calif.,  to 
sponsor  Gene  Autry  Show  on  KMJ-TV  Fresno, 
Calif.,  for  37  alternating  weeks  during  a  74- 
week  period  and  on  KTVU  (TV)  Stockton  for 
52  alternating  weeks  within  a  104-week  period. 
Agency:   Botsford,  Constantine  &  Gardner. 

H.  H.  Claussen's  &  Sons  (bakery  firm)  to  spon- 
sor Guild  Films  Co.'s  Joe  Palooka  Story,  half- 
hour  tv  film  series,  on  WRDW-TV  Augusta, 
Ga.,  and  WCSC-TV  Charleston,  WFBC-TV 
Greenville,  and  WIS-TV  Columbia,  S.  C.  Thurs- 
ton Bennett  of  Radio  Sales  Inc.,  Augusta,  han- 
dles account. 

Wine  Advisory  Board,  S.  F.  (California  wines), 
in  four-week  campaign  starting  March  16  will 
use  total  of  6  live  participations  on  Dave 
Garroway  segment  of  NBC-TV  Today.  Later 
in  the  month  for  four  weeks,  live  and  filmed 
participations  in  daytime  programs  on  15  Cali- 
fornia tv  stations  in  five  markets  will  be  added. 
Agency:  I.  Walter  Thompson  Co.,  S.  F. 

NETWORK-NEW  BUSINESS 

Liggett  &  Myers  (Chesterfield  cigarettes),  N.  Y., 
effective  luly  5  to  sponsor  a  television  show  on 
CBS-TV  in  Monday  9-9:30  p.m.  EST  time,  be- 
ing  released  by  Lever  Brothers  in  its  move  of 
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Lux  Theatre  to  NBC-TV.  Format  of  Chester- 
field program  not  yet  worked  out.  Cunningham 

&  Walsh,  N.  Y.,  is  agency. 

California  Lemon  Products  Advisory  Board, 

L.  A.,  starts  frozen  lemonade  promotion  with 
participations  on  NBC-TV  Saturday  Night  Re- 
view, summer  replacement  of  Your  Show  of 
Shows,  for  13  weeks  from  June  12.  Agency: 
McCann-Erickson,  L.  A. 

NETWORK-RENEWAL 
Manhattan  Soap  Co.  renews  Woman  in  My 


House  on  190  NBC  Radio  stations  (Mon.-Fri., 
4:45-5  p.m.  EST)  for  52  weeks,  effective  March 
22.   Agency:  Scheideler,  Beck  &  Werner,  N.  Y. 

Beltone  Hearing  Aid  Co.,  Chicago,  April  18 
renews  for  26  weeks  Paul  Harvey  News  on 
ABC  Radio  (Sun.,  5:15-30  p.m.  CST).  Agency: 
Olian  &  Bronner,  Chicago. 

AGENCY  APPOINTMENTS 

J.  W.  Mortell  Co.,  Kankakee,  111.  (industrial 
coatings,  weather  stripping),  appoints  Ross  Roy 
Inc.,  Chicago,  to  handle  its  advertising.  James 


F.  Quinn  and  Richard  H.  Jacobs  will  su; 
account. 

•        ;  ■  v.  -SB 

Agua  Caliente  Race  Track  Inc.,  Baja  Cali 
Mex.,  names  Barnes  Chase  Co.,  San  ' 
Calif.  Radio  will  be  used. 

McGuire  &  Co.,  Oakland,  Calif.  (Aeros 
other  packaging  processes),  names  He] 
Kennedy  Adv.,  same  city.  Peter  Hanna 
account  executive. 

Botany  Mills  (Women's  Wear  Fabric  Dij 
points  Grey  Adv.,  N.  Y. 
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The  Coming  Second  Age  of  Radio 

By  Lawrence  Valenstein,  President  and  Founder  of  Grey  Adv.,  New  York 


I  DON'T  know  whether  magazines  were 
ever  presumably  destined  to  deliver  a  hay- 
maker to  the  newspaper  as  a  medium  of 
mass  communications.  But  I  do  recall  that 
radio's  destiny,  or  so  it  was  freely  predicted 
at  one  time,  was  to  just  about  take  over 
mass  communications.  Then  television  was 
to  win  practically  an  exclusive  in  the  realm 
of  mass  communications — or  at  least  it  was 
heralded  as  the  successor  to  radio. 

It  has  been  my  observation,  however,  that 
all  businesses  have  an  amazing  vitality,  a 
fabulous  will  to  remain  in  existence.  And 
time  after  time,  industries  that  apparently 
were  heading  for  the  museums  because  of 
technological  developments  of  new  compe- 
tition, have  astonished  everyone  by  their 
ability  to  battle  it  out  with  their  new  rivals. 

This  has  been  particularly  true  of  new 
technological  developments  that  directly  or 
indirectly  impinge  on  traditional  techniques 
of  communicating  with  the  masses.  In  one 
instance  after  another,  the  public  has  shown 
a  truly  remarkable  elasticity  in  its  ability 
to  absorb  more  and  more  messages,  through 
more  and  more  mass  communications 
techniques. 

It's  my  contention  that  radio,  as  a  tech- 
nique of  mass  communication,  is  about  to 
prove  this  same  astounding  recuperative 
and  staying  power.  Indeed,  radio's  second 
era  is  not  really  a  prediction;  it  already  has 
arrived. 

Set  Buying  Quickens 

The  total  number  of  radio  receivers  in 
use  hit  an  all-time  high  peak  at  the  end 
of  1953.  Today — this  very  day — someone 
will  buy  a  radio  every  3Vi  seconds,  and  over 
20  million  homes  have  extra  radio  receivers. 

Radio,  is  developing  a  new  dimension  that 
will  ultimately  give  radio  a  fascinating  new 
advertising  setup. 

Too  few  advertisers  are  more  than  dimly 
aware  of  the  change  in  the  radio  listener 
and  his  listening  habits  since  television.  And 
even  fewer  are  aware  this  change  is  still  in 
its  early  stages — and  that,  within  a  very  few 
years,  the  radio  audience  will  be  totally 
different  from  original  concepts. 

We  can  sum  up  the  vast  change  in  these 
three  pregnant  sentences: 

1.  Less  than  half  of  the  radios  sold  today 
end  up  in  the  living  room! 

2.  Within  two  years,  perhaps  less  than 
one-third  of  the  radios  sold  will  wind  up 
in  the  living  room. 

3.  And  within  from  three  to  five  years, 
perhaps  less  than  one-third  to  one-half  of 
the  radio  sets  sold  will  wind  up  in  the  home! 

This  last  potential  development,  which  is 
already  well  on  its  way  toward  actuality, 
involves  the  coming  emergence  of  radio  as 


a  new  type  of  mass  advertising  medium — 
with  new  opportunities  for  alert  advertisers 
and  of  course  with  new  problems.  This  is 
the  coming  second  era  of  radio. 

When  the  radio  is  tuned  in,  in  various 
non-living  rooms  at  home  and  away  from 
home — it  is  less  and  less  apt  to  receive  the 
undivided  attention  of  the  listener. 

This  trend  toward  divided  attention  ap- 
plies basically  to  the  entertainment  itself. 
The  man  who  is  listening  to  the  radio  while 
working  in  his  workshop;  the  woman  who 
has  the  radio  tuned  in  while  working  the 
electric  mixer  in  the  kitchen;  the  individual 
who  tunes  in  a  radio  while  driving  through 
traffic — etc.,  etc. — are  able  to  pay  only  par- 
tial attention  to  the  program.  But  what 
applies  to  the  program  clearly  applies  also 
to  the  commercial. 

For  some  inexplicable  reason,  some  ad- 
vertisers seem  to  conclude  that  this  habit 
of  divided  atten- 
tion is  peculiar  to 
radio.  Actually, 
the  magazine  and 
newspaper  read- 
er these  days  is 
dividing  his  or 
her  attention  not 
only  with  a  si- 
multaneously - 
playing  radio  and 
even  television 
set — but  with  all 
of  the  multitude 
of  other  atten- 
tion-demanders  in 
the  home.  Precisely  the  same  holds  true 
while  reading  a  magazine  or  newspaper 
away  from  the  home. 

Consequently,  all  mass  advertising  has 
always  had  to  fight  for  its  share  of  a  mind, 
eye  and  ear  constantly  being  attracted  else- 
where. Radio  differs  only  in  the  peculiar 
circumstances  involved. 

Moreover,  it  is  necessary  to  understand 
that  the  human  animal  has  a  fabulous  ability 
to  adapt  himself  to  a  new  environment — 
and  the  circumstances  under  which  radio  is 
being  increasingly  used  definitely  involves 
a  new  environment  for  millions.  There  is 
no  question  at  all  that  millions  of  our  people 
today  are  able  to  listen  quite  attentively 
to  radio  against  the  competition  of  distrac- 
tions that,  only  a  few  years  ago,  would  have 
made  any  pretense  of  listening  a  complete 
impossibility.  People  who  apparently  aren't 
giving  even  one  ear  to  a  radio  program, 
display  an  absolutely  amazing  ability  to 
recall  the  name  of  the  sponsor  of  a  pro- 
gram that  has  had  to  compete  with  a  ping- 
pong  game,  the  noise  of  a  home  workshop, 
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and  traffic  hazards.  And  they  recall,  to| 
the  pop  tune  they've  just  heard,  who  sang 1 
— and  a  snatch  of  the  commercial.  Mayl 
twentieth  century  living  has  given  them 
third  ear!  And  this,  too,  is  what  we  me. 
when  we  refer  to  the  coming  second  ei 
of  radio. 

Consequently,  we  do  not  view  with  di 
may  the  prospect  that  new  technical  develoj 
ments  in  radio  receivers — plus  continuatiq 
of  the  current  trend  toward  putting  rad: 
receivers  in  "distraction  locations"  —  w} 
combine  to  step  up  the  "distraction  factov 
with  respect  to  radio.  Instead,  we  consid^ 
that  this  whole  trend  simply  represents 
slightly  new  variation  of  the  competition  ft) 
attention  that  is  the  perpetual  role  of  tlj 
advertiser — and  we  conclude  that  it  is  m 
problem  of  agency  and  advertiser  to  develd 
techniques  that  will  effectively  cope  wit' 
whatever  may  be  actually  (not  theoretically? 
new  in  the  evolving  situation. 

The  new  technical  developments  to  whic 
we  refer  include: 

1.  The  development  of  the  "pocket"  r« 
dio — already  well  launched. 

2.  The  coming  development  of  the  wris; 
watch  radio — and  the  whole  miniaturizatio 
trend. 

There  is  every  reason  to  believe  that,  i 
a  very  few  years,  millions  upon  millions  o 
people  will  be  carrying  radio  reception  wit 
them  wherever  they  go  and  for  the  majc 
part  of  their  waking  hours.  Radio  is  destine! 
to  become  the  constant  companion  of  ou 
masses. 

Need  For  Re-Thinking 

In  any  event,  this  coming  omniprese 
factor  for  radio  will  necessitate  not  only 
re-evaluation  of  radio  itself  as  an  advertisH311 
ing  medium — but  it  will  also  compel  re 
thinking  with  regard  to  programming  an 
to  the  commercial. 

It  seems  to  us  that  with  radio  now  ai 
trading  its  audience  at  all  hours,  in  all  sort( 
of  locations — and  with  this  situation  promis 
ing  to  become  even  more  commonplace  a 
the  pocket  and  wrist-watch  radio  develo 
into  mass  sellers — the  smart  thing  to  do  i 
to  study  this  remarkable  new  advertisin 
medium  (because  that  is  precisely  wha 
radio  is  becoming)  and  to  develop  nev 
techniques  for  commercials,  as  well  as  fo 
programming,  that  are  effectively  suitable 

We  anticipate  a  day  when  there  will  b 
even  more  radio  listeners  away  from  honU 
than  in  the  home!  And  we  believe  that  tht  jj^ 
advertiser  must  learn  how  most  effectively  t< 
plan  programs  and  commercials  for  thii 
away-from-home  radio  listener,  while  simul 
taneously  reaching  most  effectively  thi 
away-from-the-living-room  but  in-the-homc; 
audience. 

So  we  suggest — take  a  new  look  at  radioL 
because  radio,  itself,  is  rapidly  developing/ 
a  fascinating  new  look.  ji 
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CBS-TV  FILM  SALES  DOUBLED  '52; 
PANSION  PLANS  FOR  '54  ANNOUNCED 

arly  plans  under  newly-appointed  Leslie  Harris,  vice  president  and 
nit  general  manager,  include  a  survey  among  stations  to  better 
etermine  film  needs  and  implementation  of  steps  to  meet  them. 
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10%  INCREASE  in  gross  sales  for  CBS-TV 
Sales  in  the  first  quarter  of  1954  over 
:orresponding  period  of  1953  was  reported 
week  as  the  unit  announced  plans  for  ex- 
ion  of  the  organization  and  acquisition  of 
products. 

too  >ie  stepping-up  of  activity  was  said  to  re- 
not  only  the  business  upsurge  during  the 
months  of  this  year  but  its  growth  during 
when  CBS-TV  Film  Sales  billings  were 
meaijrted  as  twice  those  of  1952.    A  significant 
|e  in  the  planned  general  expansion  was  the 
liniment  of  Leslie  Harris  to  the  newly- 
ed  post  of  vice  president  and  general  man- 
I  of  the  unit  [B*T,  March  1]. 
inder  its  plans  for  releasing  new  productions 
§54,  CBS-TV  Film  Sales  has  taken  over 
ibution  of  a  series  titled  Varsity,  U.  S.  A. 
is  is  a  filmed  version  of  annual  varsity  shows 
brmed  in  American  colleges  and  universities, 
[  as  the  Princeton  Triangle  Show,  the  U. 
lennsylvania  "Mask  &  Wig,"  and  Harvard  U. 
of  tmsty  Pudding."   The  unit  recently  announced 
javailability  of  Eye  on  The  World,  a  weekly 
program  produced  by  CBS-TV,  and  of  the 
it-TV  Newsfilm  service,  comprising  12  min- 
:|  of  news  coverage  which  is  shipped  to  sta- 
js  on  Monday-through-Friday  basis. 

Other  Properties 

ther  CBS-TV  Film  Sales  properties  are  Gene 
ry  Show,  Annie  Oakley,  Amos  'n'  Andy,  The 
ge  Rider,  Art  Linkletter  and  The  Kids,  The 
of  Jeffrey  Jones,  The  Cases  of  Eddie 
\ke,  Hollywood  on  The  Line,  and  Strange 
Venture. 

(leading  the  sales  operation  is  Wilbur  S. 
rards,  general  sales  manager,  with  headquar- 
in  New  York.  Various  offices  are  headed  by 
Marks,  Boston;  George  U.  Lyons,  Detroit; 
c  Wiedmer,  St.  Louis;  Carter  Ringlap,  Dal- 
Tom  Moore,  Los  Angeles;  Glenn  Ticer,  San 
ncisco;  Richard  Buch,  Atlanta,  and  William 
Icinson,  Chicago.  Unit  properties  also  are 
ributed  in  Canada  through  S.  W.  Caldwell 
and  in  Italy  through  Radio  Televisione 
iana  in  Rome. 

IBS-TV  Film  Sales  also  has  initiated  steps 
:xpand  its  activities  in  publicity,  promotion 
merchandising  with  an  enlarged  sales  pro- 
ion  department  under  Fred  Mahlstedt,  di- 
or  of  operations  and  productions. 
IBS-TV  Film  Sales  will  hold  a  three-day 
pc  in  New  York,  beginning  April  5. 
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jPA,  Others  Sued 
f  Actor  Ireland 


TOR  John  Ireland,  who  was  dropped  from 
title  role  of  the  new  Ellery  Queen  tv  film 
ies,  last  Tuesday  filed  a  $1,756,000  suit  in 
i  Angeles  Superior  Court,  charging  breach 
contract  and  slander  against  five  individuals 
four  firms. 

defendants  are  Television  Programs  of 
kerica,  Norvin  Productions,  two  "Doe"  cor- 
rations,  two  "John  Doe"  individuals,  TPA 
:sident  Milton  Gordon  and  Vice  President 
:ey  Silliman,  and  Leon  Fromkess,  executive 
jducer  and  stockholder  in  TPA  and  Norvin 
jductions. 

mx.  Ireland,  who  said  he  was  under  contract 
portray  the  title  role  in  at  least  32  Ellery 
ten  films  for  $1,500  each  plus  residuals, 


FIRST  local  contract  for  WTRI  (TV)  Sche- 
nectady, which  went  on  the  air  Feb.  28, 
was  for  sponsorship  of  the  Liberace  film 
series  for  39  weeks  by  the  National  Sav- 
ing Bank  of  Albany.  The  contract  signers 
are  (I  to  r)  Raymond  Brown  Jr.,  WTRI 
sales  manager;  Harry  W.  Albright,  bank 
president,  and  Dave  Fris,  Dave  Fris  Agen- 
cy, Albany,  who  handles  the  account. 

claims  that  early  last  month  he  was  discharged 
"without  cause  or  excuse."  He  later  learned, 
according  to  the  complaint,  that  the  defendants, 
in  the  presence  of  others,  slandered  him  as 
"politically  unacceptable"  to  advertising  agen- 
cies and  prospective  sponsors,  with  Young  & 
Rubicam  mentioned  specifically. 

Claiming  such  allegations  are  "false  and  de- 
famatory in  the  extreme,"  Mr.  Ireland  said 
he  is  "not  now  and  never  has  been  a  member 
of  the  Communist  Party  or  any  such  organiza- 
tion," and  that  Y&R  furthermore  never  had  said 
Mr.  Ireland  was  "unacceptable"  to  the  agency. 

Mr.  Ireland  asked  $256,000  for  breach  of 
contract  and  $1,500,000  on  the  slander  com- 
plaint, which  specifies  $1  million  punitive  and 
$500,000  actual  damages. 

Mr.  Fromkess,  in  a  statement  Wednesday 
for  Norvin  Productions,  declared  negotiations 
for  Mr.  Ireland  to  star  in  Ellery  Queen  had 
not  been  concluded  and  that  no  derogatory 
remarks  about  the  actor  were  made  to  or  about 
him. 

"We  had  ascertained  that  Ireland,  contrary 
to  his  representations  to  us,  recently  entered 
into  an  agreement  with  a  nationally-known  to- 
bacco company,  endorsing  its  product,"  Mr. 
Fromkess  continued,  "thereby  making  it  impos- 
sible to  sell  any  tv  program  on  which  he  might 
appear  to  competitive  tobacco  concerns." 


Vitapix  Appoints  Boynton, 
Names  Holtz  in  Northwest 

STANLEY  G.  BOYNTON  &  Assoc.,  Detroit, 
has  been  appointed  sales  representative  for 
the  Vitapix  Corp.  on  Detroit  regional  ac- 
counts and  on  a  number  of  national  accounts, 
it  was  announced  last  week  by  Frank  E. 
Mullen,  president  of  Vitapix. 

Under  the  new  affiliation  with  Vitapix,  the 
Boynton  organization  will   devote  itself  ex- 
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clusively  to  sales  representation  for  the  film 
sales  and  distribution  corporation.  The  Boyn- 
ton offices  will  be  maintained  at  159  Piece 
St.,  Birmingham,  Mich. 

Vitapix  also  announced  that  Merriam  H. 
Holtz  had  been  named  sales  representative  for 
the  Northwest  and  Alaska.  Mr.  Holtz  previous- 
ly was  general  sales  manager  of  Films  Inc. 
and  also  has  been  Northwest  representative  for 
M-G-M,  Columbia  Pictures  and  Walt  Disney. 
In  his  new  capacity,  he  will  maintain  headquar- 
ters at  611  North  Tillamook  St.,  Portland,  Ore. 


Cinema-Vue  Formed 
To  Distribute  Tv  Film 

ESTABLISHMENT  of  Cinema-Vue  Corp.  as  a 
tv  film  distribution  company  was  announced 
last  week  by  Joseph  Smith,  president.  Head- 
quarters will  be  at  1  East  54th  St.,  New  York 
22,  N.  Y. 

Among  the  programs  Cinema-Vue  will  han- 
dle, Mr.  Smith  said,  will  be  properties  orig- 
inated and  produced  by  TransAmerican  Broad- 
casting &  Television  Corp.,  packager  of  radio 
and  television  shows  since  1936.  Among  the 
shows  produced  are  The  Greatest  Story  Ever 
Told,  Life  Can  Be  Beautiful,  and  The  Plain- 
clothes Man.  Mr.  Smith  revealed  that  these 
shows,  as  well  as  more  than  20  other  Trans- 
American  properties,  currently  are  being  con- 
sidered for  conversion  to  tv  films. 

Mr.  Smith  said  he  has  formed  a  partnership 
with  John  L.  Clark,  president  of  TransAmeri- 
can, and  C.  Peter  Jaeger,  formerly  vice  presi- 
dent in  charge  of  sales  for  ABC,  for  the  produc- 
tion of  additional  series.  He  said  he  also  is  ne- 
gotiating with  interests  in  Denmark  for  the 
production  of  a  half-hour  symphony  series 
featuring  the  Royal  Danish  Philharmonic  or- 
chestra. 

Until  recently,  Mr.  Smith  was  vice  president 
and  general  manager  of  Tele-Pictures  Inc.,  dis- 
tributor of  feature  films  to  television. 

Frank  Smith  is  vice  president  of  Cinema-Vue. 
He  formerly  was  eastern  division  manager  of 
Tele-Pictures.  Also  with  Cinema-Vue  is  Harry 
M.  Pimstein,  attorney  and  formerly  vice  presi- 
dent of  RKO  Radio  Pictures. 


ABC  Film  Syndication  Adds 
'Playhouse/  'Kaleidoscope' 

NUMBER  of  properties  available  for  syndica- 
tion through  ABC  Film  Syndication  was  raised 
to  three  last  week  with  announcement  of  ac- 
quisition of  26  more  half-hour  shows  from  the 
current  Schlitz  Playhouse  of  Stars  series  and 
of  104  quarter-hours  of  the  Kaleidoscope  pro- 
grams, featuring  John  Kieran.  The  unit  also 
distributes  98  half-hours  of  Racket  Squad. 

In  announcing  the  new  properties,  George 
T.  Shupert,  vice  president  of  ABC  Film  Syndi- 
cation, noted  that  the  decision  to  purchase  the 
programs  was  made  because  each  offered 
longevity  of  programming  with  which  advertis- 
ing continuity  can  be  established.  He  said  that 
because  of  the  large  nunber  of  programs  avail- 
able in  each  series,  sponsors  will  know  in 
advance  that  they  will  be  able  to  conduct  a 
sustained  advertising  campaign. 

Mr.  Shupert  said  that  Kaleidoscope,  which 
embraces  nature  and  science,  will  be  offered  to 
stations  and  advertisers  on  a  library  basis  for 
unlimited  use  during  specified  periods  of  time. 
The  new  Schlitz  Playhouse  of  Stars  shows  will 
be  added  to  the  26  which  already  have  been 
syndicated  by  ABC  under  the  title  of  The 
Playhouse,  Mr.  Shupert  added,  raising  total 
number  of  episodes  to  52. 
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FILM'S  VALUE  TO  NEW  STARTERS  CITED 
IN  REPORT  ON  NBC  FILM  DIV.  FIRST  YEAR 

Vice  President  Carl  Stanton  recounts  the  sales  growth  in  1953  as  he 
points  to  value  of  syndicated  film  to  advertisers  on  all  levels. 


NBC  Film  Division  marked  its  first  anniversary 
last  Wednesday,  with  the  first  year  of  operation 
described  by  Carl  M.  Stanton,  NBC  vice  presi- 
dent in  charge  of  the  division,  as  one  of  "rapid, 
though  carefully  controlled,  growth." 

"This  growth  is  measured  in  terms  of  new 
personnel,  added  film  properties  and  vastly 
increased  sales,"  Mr.  Stanton  said.  "This  year, 
however,  will  be  even  more  important  for  the 
syndicated  film  business  than  was  1953.  From 
the  pattern  established  last  year,  it  can  be  pre- 
dicted that  new  television  stations,  as  they 
come  on  the  air,  will  look  to  the  syndicators 
for  much  of  their  local  programming.  Many 
more  local  advertisers  will  avail  themselves  of 
the  syndicated  film  as  a  stream-lined,  high 
quality,  inexpensive  selling  vehicle." 

Syndicated  film,  Mr.  Stanton  continued,  will 
be  used  by  regional  and  multiple-market  adver- 
tisers to  "concentrate  their  advertising  dollars 
where  their  sales  are  made,"  and  by  national 
advertisers  to  "supplement  their  basic  network 
television  coverage." 

During  the  past  year,  he  said,  more  than 
1,100  sales  of  division  properties  were  made 
in  markets  ranging  in  size  from  Panama  City, 
Fla.  (2,000  tv  homes)  to  New  York  (3,175,000 
tv  homes).  Mr.  Stanton  noted  that  advertisers 
range  from  major  oil  companies  and  large 
breweries  to  local  furniture  and  appliance 
dealers,  banks,  jewelers,  dairies,  and  many 
other  business  enterprises. 

Sales  to  100  Markets 

Four  division  properties,  according  to  Mr. 
Stanton,  have  been  sold  in  more  than  100 
markets.  They  are  Dangerous  Assignment,  154; 
hour-long  Hopalong  Cassidy  films,  143;  Badge 
714,  140,  and  Paragon  Playhouse,  125.  Five 
other  programs,  Mr.  Stanton  said,  are  approach- 
ing the  100-city  mark.  Other  properties  offered 
by  the  division  include  Victory  at  Sea,  The 
Visitor,  The  Life  of  Riley  (in  markets  not  cov- 
ered by  the  network  sponsor),  Inner  Sanctum, 
The  Lilli  Palmer  Show,  Watch  the  World,  26 
feature  films,  and  a  daily  and  weekly  news-film 
program. 

Mr.  Stanton  maintained  that  the  Division's 
campaign  on  behalf  of  re-running  "good"  tv 


Airline  Tv  Props 

AMERICAN  AIRLINES  has  available 
to  television  producers  a  new  $10,000 
mock-up  of  the  interior  and  exterior  of 
modern  airliners.  The  interior  mock-up 
is  said  to  be  seven  and  one-half  feet  high 
and  may  be  used  in  a  3 6-by- 16-foot 
space,  while  the  exterior  has  a  boarding 
ramp  of  eight  steps  with  a  platform  at 
the  top.  A  spokesman  said  the  mock-up 
completes  American  Airline's  stock  of 
tv  props,  which  includes  a  ticket  office, 
airport  equipment,  rear  projection  slides 
of  airport  scenes  and  a  file  of  film  clips 
of  aircraft  on  the  ground  and  in  flight. 
The  mock-up,  which  is  available  for  ap- 
propriate credit,  may  be  obtained  at  pres- 
ent in  the  New  York  area  only  through 
American  Airlines  Public  Relations,  Ra- 
dio and  Television  Dept.,  100  Park  Ave., 
New  York  17,  N.Y. 


film  series  has  benefited  the  entire  industry, 
pointing  out  that  the  re-run  makes  possible 
"the  local  showing  at  a  local  cost  of  programs 
of  high  quality."  He  cited  research  data-which, 
he  said,  showed  that  a  re-run  reaches  a  larger 
audience  than  the  original  showing,  and  can 
boost  a  station's  rating  for  a  given  time  period 
from  10  to  25  points. 

Another  area  of  expansion  within  the  divi- 
sion during  the  past  year,  Mr.  Stanton  noted, 
was  the  shipping  and  library  services.  The 
New  York  and  Hollywood  film  exchanges 
originally  serviced  76  stations  with  syndicated 
programs,  network  film  shows  and  kinescopes, 
Mr.  Stanton  added,  but  now  service  285  sta- 
tions with  2,000  prints,  covering  4,000  actual 
play  dates.  The  film  library  was  described  by 
Mr.  Stanton  as  having  the  "largest  collection 
of  stock  footage  photographed  especially  for 
television."  He  said  the  library  stores  more 
than  20  million  feet  of  cross-indexed  film  aug- 
mented monthly  by  a  quarter  million  feet. 


Movie  Film  Backers 
Want  Tv  Rights  Clear 

ON  THE  basis  that  tv  rights  are  added  protec- 
tion in  the  event  loans  aren't  paid  off  through 
theatrical  exhibition,  investment  companies  are 
showing  a  reluctance  to  finance  the  making  of 
motion  pictures  unless  the  independent  producer 
can  clear  eventual  video  exhibition  rights. 

Although  the  Screen  Actors  Guild  contract 
with  producers  calls  for  added  payment  to 
actors  when  the  film  is  released  to  tv,  that 
agreement,  it  was  said,  is  not  binding  as  far 
as  the  motion  picture's  financial  backers  are 
concerned  if  a  foreclosure  is  made  on  the 
chattel  mortgage  and  on  take-over,  it  is  sold 
to  video. 

Newest  controversy  over  tv  rights  was  re- 
vealed last  Monday  when  Hecht-Lancaster  Pro- 
ductions (independent  movie  producers),  an- 
nounced that  because  of  inability  to  agree  with 
Universal-International  on  that  particular  clause 
in  a  loanout  agreement,  Denise  Darcel  will  re- 
place Mari  Blanchard  (under  contract  to  U-I) 
as  feminine  star  with  Gary  Cooper  and  Burt 
Lancaster  in  "Vera  Cruz,"  a  United  Artists 
feature  release. 

"U-I  refused  to  grant  us  tv  rights  which  it 
has  in  its  contract  with  the  artist,"  Harold 
Hecht  said  in  a  brief  statement.  "We  think  this 
is  particularly  unfortunate  in  the  case  of  Miss 
Blanchard,  who,  we  felt,  had  every  opportunity 
to  reach  top  star  status  in  'Vera  Cruz.'  While 
we  have  no  intention  of  selling  tv  rights  to  this 
picture  or  any  of  our  films  in  the  foreseeable 
future,  still  the  lack  of  these  rights  makes  re- 
casting our  only  alternative." 


RKO-Pathe  to  Expand 
Production  for  Television 

PLANS  for  a  stepped-up  program  of  produc- 
tion for  television  at  RKO-Pathe,  New  York, 
were  announced  last  week  by  Jay  Bonafield, 
executive  vice  president  and  producer,  with 
initial  activity  scheduled  in  commercials  and 
industrial  films. 

Mr.  Bonafield  added  that  future  plans  en- 
compass production  of  other  television  pro- 


grams but  said  it  has  not  been  deck 
whether  they  will  be  feature-length  films,  sen 
or  dramatic  shows. 

As  part  of  the  expansion  plans,  Sid  Kram 
general  manager  of  short  subjects,  RKO-Ra 
Pictures  Corp.,  has  taken  on  the  additio 
duties  of  general  sales  manager  for  RR 
Pathe,  and  Alan  Hartman  has  joined  the 
ganization  as  assistant  general  sales  mana^ 
Mr.  Hartman  formerly  was  an  account  exe 
tive  for  United  Television  Programs,  Ziv  Rac 
and  the  Headley-Reed  representation  compai 

In  the  past  RKO-Pathe  has  produced 
filmed  commercials   and  other  programs 
request,  but  under  present  plans,  the  compi 
will  launch  its  own  production. 


NBC  Signs  With  Thomas 
For  Film  of  World  Tour 

NBC  announced  last  week  it  had  signed  a  a 
tract  with  Lowell  Thomas  Jr.  for  tv  use 
color  film  being  shot  by  Mr.  Thomas  dur 
his  current  trip  around  the  world.  Mr.  Thou 
started  his  flying  journey,  accompanied  by 
wife,  on  Feb.  20. 

Film  footage  of  his  trip  will  be  airmai 
back  to  the  network's  headquarters  in  New  Y< 
and  will  be  shown  on  such  shows  as  Toe 
(Mon.-Fri.,  7-9  a.m.  EST  and  CST);  Cat 
News  Caravan  (Mon.-Fri.,  7:45-8  p.m.  ES" 
Esso  Reporter  (WNBT  [TV]  New  York,  Mc 
Fri.,  6:45-7  p.m.  EST)  and  Home  (Mon.-F 
11  a.m.- 12  noon  EST). 

The  journey,  which  is  expected  to  exct 
29,000  miles,  will  include  stops  in  Jerusale 
Iran,  Afghanistan,  Pakistan,  India,  Ner. 
Burma,  Thailand  and  Cambodia. 


FILM  SALES 
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Vitapix  Corp.,  N.  Y.,  has  sold  Vitapix  Featt 
Theatre  to  KBOI  (TV)  Boise,  Idaho;  KP1; 
(TV)  Houston,  Tex.;  KMID-TV  Midlai1 
Tex.;  WKY-TV  Oklahoma  City;  KSL-TV  S 
Lake  City;  WCOC-TV  Meridian,  Miss.,  a 
WJTV  (TV)  Jackson,  Miss.;  Vitapix  Champii 
ship  Wrestling  From  Hollywood  to  KLIX  (T 
and  KBOI  (TV)  Boise,  WCOC-TV,  KSL-" 
and  WLBT  (TV)  Jackson,  Miss.,  and  John 
Mack  Brown  Western  series  to  WKNB-' 
Hartford,  WNBF-TV  Binghamton,  N. 
WDSU-TV  New  Orleans,  KGUL-TV  Galv 
ton. 

CBS-TV  Film  Sales  has  sold  the  followi 
shows  to  WAIM-TV  Anderson,  S.  C:  Gi 
Autry  Show,  Amos  'n'  Andy,  Strange  / 
venture,  Files  of  Jeffrey  Jones,  Holiday  in  Pat 
Hollywood  on  the  Line,  Cases  of  Eddie  Dra 
Art  Linkletter  and  the  Kids  and  Range  Rid 

Sales  of  syndicated  film  properties  to  12 
stations  has  been  announced  by  Kling  Studi 
Chicago.   Firm's  Syndicated  Film  Division 
ported   sales   of   All-American  Wrestling 
WDAF-TV  Kansas  City   and  WDTV  (T 
Pittsburgh,  and  Boxing  from  Rain  ho  to  folio 
ing:  KOAT-TV  Albuquerque,  N.  M.;  KXL 
TV  Butte,  Mont.;  KOPO-TV  Tucson,  Ari 
WOKY-TV    Milwaukee;    KMO-TV  Tacon 
Wash.;  KSWO-TV  Lawton,  Okla.;  WREX-1 
Rockford,  111.;  KCEN  (TV)  Temple,  Tex 
WACH  (TV)  Newport  News,  Va.,  and  KUL 
TV  Honolulu. 

KGO-TV  San  Francisco  has  signed  a  one-ye 
unlimited-run  rights  contract  with  Louis  We 
&  Co.,  Los  Angeles,  which  covers  14  west 
features. 

CBS-TV  Film  Sales  announced  that  W^ 
Broadcasting   •  Telecast] 


WHO 


Farm  Director 


HERB  PLAMBECK 
Receives  Top  Farm  Award! 


The  American  Farm  Bureau  Federation  award 

is  given  annually  to  the  radio  Farm  Director  who 
has  done  the  most  outstanding  work  in  interpreting 
agriculture  to  the  American  public.  It  is  the  "Pulitzer 
Prize"  of  its  field  —  is  the  greatest  honor  that  can 
come  to  a  radio  farm  director. 

Last  November  30,  the  Farm  Bureau  Federation 
award  was  made  to  Herb  Plambeck  of  WHO, 
for  the  year  ending  October  31,  1953. 

In  the  year  covered,  Herb  Plambeck  was  responsible 
for  nearly  1000  specialized  WHO  farm  news  and 
service  broadcasts,  of  which  three  series  were  pre- 
sented especially  to  interpret  agriculture  to  the 
American  public  —  "Meet  the  Farmers",  "Evening 
Farm  Round-Up",  and  "Agriculture,  U.S.A."  (which 
is  produced  by  the  Clear  Channel  Broadcasting  Serv- 
ice in  Washington,  D.  C). 

Also  during  this  period,  Herb  delivered  75  in- 
person  addresses,  to  audiences  totaling  129,380 
people.  His  Department  appealed  to  listeners  for 
money  for  Holland  flood  victims — and  collected 
more  than  the  other  22  stations  working  on  the 
campaign,  combined.  He  headed  a  friendship 
tour  to  South  America.  He  represented  the 
United  States  at  the  World  Plowing  Match  in 
Canada.  He  represented  the  National  Associa- 
tion of  Television  and  Radio  Farm  Directors 
(NATjRFD)  at  a  1953  seminar  for  foreign  radio 
men  and  women.  The  Department  produced 
special  farm  broadcasts  throughout  the  year,  for 
Voice  of  America  transmission  throughout  the 
world. 

Herb  Plambeck's  Farm  Department  is  one  of  the 
many  reasons  why  Station  WHO  is  listened-to-most 
in  Iowa,  by  people  on  farms,  in  towns  and  in  cities 
alike.  Ask  Free  &  Peters,  Inc.  for  all  the  facts. 
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FILM 


IN  PUBLIC  SERVICE 


(TV)  Cadillac,  Mich.,  has  signed  for  seven  of 
unit's  tv  filmed  shows.  They  are  Gene  Autry 
Show,  Amos  V  Andy,  Strange  Adventure,  Files 
of  Jeffrey  Jones,  Art  Linkletter  and  the  Kids, 
Range  Rider  Tv  Series  and  Crown  Theatre. 

FILM  PRODUCTION 

Bing  Crosby  Enterprises,  Culver  City,  has  taken 
over  filming  Where  Were  You?,  39  half-hour 
tv  programs  for  which  Ken  Murray  is  producer 
and  m.c.  With  12  films  completed,  BCE  has 
started  production  on  the  remaining  27.  Format 
combines  comedy  vignettes,  news,  quiz,  guest 
interviews  and  historical  material  with  a  news- 
documentary  slant.  Ralph  Staub,  formerly  as- 
sociated with  Columbia  Pictures  is  director. 

Animated  Productions  Inc.,  N.  Y.,  has  been 
retained  by  Gray  &  Rogers  Adv.,  Phila.,  to 
produce  10  filmed  commercials  for  Tasty  Bak- 
ing Co.,  Phila.  (Tastykake). 

Colonel  Productions,  N.  Y.,  will  produce  half- 
hour  live  television  series  this  spring  titled 
Chez  Denisi,  starring  actress  Denise  Darcel. 
Production  company  consists  of  Wilbur  Stark, 
Jerry  Layton  and  George  Scrimshaw. 

Kling  Studios  Inc.,  Chicago,  reports  production 
of  tv  commercials  for  the  following  companies : 
Standard  Oil  Co.  of  Indiana,  six  spots,  through 
McCann-Erickson,  Chicago;  Wrigley  Chewing 
Gum  Co.,  two  spots,  Arthur  Meyerhoff  Co.; 
Redi-Starch,  one  spot,  Kastor  Agency;  Speedy 
Wall  Cleaner  (Dover  Products),  two  spots, 
direct;  Meister  Brau  beer,  two  spots,  direct; 
Enterprise  Paint  Co.,  eight  spots,  direct;  Stew- 
art-Hall Corp.,  three  spots,  direct;  National 
Society  for  Crippled  Children,  one  spot,  direct. 

APB  Corp.,  Hollywood,  has  been  formed  to 
produce  Deadline  tv  film  series,  starring  actor 
John  Payne  and  based  on  stories  by  W.  R. 
Burnett,  author  of  "Little  Caesar"  and  many 
screenplays.  Pilot  film  goes  before  the  cameras 
March  15  at  General  Service  Studios,  with  Al 
Simon  supervising  production  for  McCadden 
Corp.,  which  will  handle  the  filming.  Associ- 
ated with  Messrs.  Payne  and  Burnett  in  APB 
is  motion  picture  producer  Stephen  Ames,  who 


will  serve  as  executive  producer.  Phil  Karlson 
is  director. 

CM  Television  Inc.,  Hollywood,  has  been  newly 
formed  by  producer  Jack  Chertok  to  produce 
and  film  an  additional  52  programs  for  Gen- 
eral Mills'  ABC-TV  Lone  Ranger  series.  Pro- 
duction is  scheduled  to  start  next  month  at 
General  Service  Studios.  Agency:  Dancer-Fitz- 
gerald-Sample Inc. 

RANDOM  SHOTS 

Clark  H.  Getts  Inc.,  N.  Y.,  program  production 
firm,  reports  it  has  completed  arrangements 
with  U.  S.  Customs  Service  for  use  of  its  files 
in  preparation  of  a  tv  film  series,  International 
Agent,  to  be  offered  this  summer. 

Ralph  McCutcheon,  Van  Nuys,  Calif.,  trainer 
of  horses  for  motion  pictures  and  tv,  has  ac- 
quired tv  and  film  rights  to  "Justin  Morgan 
Had  a  Horse,"  book  based  on  the  history  of 
the  Morgan  horse,  from  author  Marguerite 
Henry.  A  tv  film  series,  geared  to  appeal  to 
all  ages,  is  planned  by  Mr.  McCutcheon,  Rus- 
sell Wade  and  Harry  Reid,  who  have  been 
given  full  cooperation  of  the  Morgan  Horse 
Farm,  Waybridge,  Vt. 

Atlas  Film  Corp.,  Oak  Park,  111.,  names  Roland 
Barrett  consultant  in  Washington  office  of  that 
film  production  firm.  Mr.  Barrett  was  formerly 
a  colonel  in  U.  S.  Signal  Corps.,  and  deputy 
chief  of  Army  Pictorial  Service  Div.  He  will 
be  located  at  913  Warner  Building.  Telephone 
is  Republic  7-2203. 

Stuart  Reynolds  Productions,  Hollywood,  tv 
film  production  company,  has  established  new 
executive  offices  and  sound  stages  in  the  Kling 
Studios  at  Sunset  and  La  Brea. 

Sarra  Inc.  announces  opening  of  a  new  sound 
stage  in  Chicago  designed  for  production  of 
tv  films  and  sound  motion  pictures.  New  stage 
supplements  other  production  facilities  and  is 
housed  in  Sarra's  three-story  building  at  16  E. 
Ontario  St.  Stage  comprises  floor  area  of  about 
3,000  square  feet  and  provides  ample  room 
for  every  type  of  set,  company  claims. 


ROACH  EXPLAINS  'MAGAZINE'  TV  FORMAT 


NEW  format  for  sale  of  tv  film  programs, 
similar  to  magazine  space  sales,  was  presented 
by  Hal  Roach  Sr.,  pioneer  motion  picture  and 
tv  producer,  to  the 
Los  Angeles  Ad- 
vertising Club  last 
Tuesday. 

The  new  format 
should  appeal  to  sea- 
sonal, regional  and 
intermittent  adver- 
tisers "who  cannot 
afford  a  good  tv 
show  and  are  not 
interested  in  a  poor 
one,"  he  said.  They 
would  be  able  to  buy 
"an  inch"  of  a  Roach 
tv  presentation  rath- 
er than  a  "full  page." 

Roach  tv  film  productions,  one-hour  pro- 
grams divided  into  four  or  five  segments  un- 
related in  story  line,  but  containing  the  same 
actors  or  m.c.s,  are  not  available  to  single 
sponsors,  Mr.  Roach  said.  They  are  sold  in- 
dividually at  a  cost-per-thousand  not  more 
than  magazine  or  newspaper  circulation,  he 
added.  "If  anything,  the  tv  'page'  will  be  a 
little  cheaper  and  the  impact  more  potent  as  a 
selling  aid." 

Over  $750  million  annually  is  waiting  to  get 


MR.  ROACH 


on  the  tv  medium,  Mr.  Roach  said,  quoting 
a  survey  by  an  undisclosed  publishing  firm. 
This  consists  of  $5  million  spent  weekly  by 
magazine  advertisers,  excluding  liquor  clients, 
plus  over  $10'  million  spent  weekly  by  local 
advertisers,  not  currently  on  tv.  In  addition, 
if  the  present  ratio  of  2Va%  of  business  in- 
come continues  to  go  to  advertising,  as  Dept. 
of  Commerce  figures  indicate,  another  billion 
dollars  should  be  available  to  tv  shortly. 

Turning  to  production,  he  said,  "By  making 
short  shows  using  good  writers  and  top  perform- 
ers, you  can  still  compete  with  a  motion  pic- 
ture, although  the  motion  picture  costs  many 
times  more."  However,  he  added,  "I  believe 
the  larger  motion  picture  studios  must  eventu- 
ally see  the  light  (about  tv  production)  or  they 
will  become  no  larger  than  legitimate  theatre 
producers  are  today." 

"If  the  costs  of  stars  can  be  divided  between 
pictures  and  television,  both  will  benefit,"  Mr. 
Roach  concluded,  observing  there  have  never 
been  enough  genuine  stars  in  any  branch  of  the 
amusement  business. 

He  flatly  predicted  a  50%  increase  in  tv 
film  production  in  Hollywood. 

Mr.  Roach  took  a  swipe  at  tv  commercials, 
especially  overlong  ones:  "Television  would 
improve  greatly  if  the  commercials  were  shorter 
and  better." 


LEWIS  SEES  RECORD 
ACS  RADIO-TV  DRIVI 

More  than  500  radio  and  250 
tv  kits  are  ready  for  the  drive; 
starting  April  1  on  behalf  of? 
the  cancer  fight,  K&E's  William  | 
Lewis,  radio-tv  committee! 
chairman  for  ACS,  says. 

THE  outstanding  support  the  broadcasting 
dustry  has  given  American  Cancer  Society 
past  years  gives  every  promise  of  being  s 
passed  during  the  April  1954  campaign,  Willi; 
B.  Lewis,  president  of  Kenyon  &  Eckhardt  a 
chairman  of  the  radio  and  television  steeri 
committee  for  the  campaign,  said  last  week, 
With  nearly  a  month  to  go  before  the  ca 
paign  gets  underway  April  1,  regional  A 
organizations  in  charge  of  operations  in  th 
areas,  by  whom  material  will  be  distributed 
radio  and  tv  stations,  have  ordered  more  tl 
500  complete  radio  and  more  than  250  co 
plete  tv  kits  containing  a  variety  of  progra 
and  announcements  for  use  in  the  fight  agar 
cancer. 

"We  confidently  expect  that  during  Af 
there  will  not  be  a  day  that  everyone  in  \ 
nation  will  not  see  or  hear  at  least  one  'fij 
cancer'  message  on  his  tv  or  radio  set,"  B 
Lewis  said. 

Included  in  Kit 

The  radio  kit  includes  a  massive  script  bo< 
containing  95  scripts  divided  into  18  kinds 
programs,  ranging  from  announcements  1 
disc  jockeys  and  home  economists  to  full-lenj 
scripts  for  doctors  and  health  officers.  Record 
material  for  radio  station  use  includes  s 
nouncements  of  20  seconds  and  one  minute ; 
personalities  of  entertainment,  sports  and  bu 
ness,  all-star  musical  and  variety  shows  and 
sports  show  starring  Babe  Didrikson  Zahari 
whose  fight  against  cancer  was  as  dramatic  a 
as  triumphant  as  any  contest  of  her  long  can 
in  sports. 

Mrs.  Zaharias  and  other  stars  also  are  av< 
able  to  tv  station  on  one-minute  and  20-seco 
films.  Slides,  flip  cards,  posters  and  other  visi 
material  also  are  available  to  tv  stations.  1 
formation  about  cancer  and  the  three-fold  A( 
program  of  research,  education  and  treatmt 
and  suggestions  for  station-created  progra; 
also  are  provided  in  both  radio  and  tv. 

On  the  network  level,  the  committee  is  wo: 
ing  with  producers,  sponsors  and  agency  exe< 
tives  to  get  the  cancer  theme  included  in 
many  network  shows  as  possible.  The  comir 
tee  is  hopeful  of  beating  last  year's  record 
more  than  750  network  cancer  messag 
divided  just  about  equally  between  radio  a 
tv.  The  Advertising  Council  is  this  year 
eluding  the  ACS  campaign  in  its  Radio- 


Blood  Drive  Support 

TO  STIMULATE  blood  donations  for 
civilian  use,  the  Advertising  Council  has 
launched  a  nationwide  advertising  cam-| 
paign  on  behalf  of  the  National  Blood 
Program.  Volunteer  agency  in  charge 
of  preparing  radio-television  and  mag- 
azine advertising  is  Cunningham  &  Walsh, 
New  York.  Materials,  which  soon  will 
be  released,  include  radio  announce- 
ments and  program  material  for  local 
stations  and  two  television  kits  containing 
films,  art,  spot  announcements  and  fact 
sheets. 
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RCA  OFFERS  TO  MODIFY  EXISTING 
RCA  TV  TRANSMITTERS  FOR  COLOR 
AT  NO  EXTRA  COST  TO  STATIONS 


Every  RCA  Television  Transmitter  and  Transmitter  Antenna  in 
use  today  was  designed  with  color  requirements  in  mind !  How- 
ever, some  of  the  standards  (as  finally  adopted)  require  closer 
tolerances  than  originally  contemplated. 

RCA  has  carefully  tested  every  one  of  its  Transmitter  models  for 
color  performance  and  has  determined  exactly  what  transmitter 
modifications  are  necessary  for  each  model.  Information  on  these 
changes  will  be  made  available  to  every  RCA  transmitter  owner. 

RCA  will  furnish,  at  the  time  color  terminal  equipment  is  installed, 
a  kit  of  transmitter  modification  parts,  and  will  also  provide  an 
engineer  to  supervise  installation  of  these  modification  parts — at 
no  extra  charge  to  the  Broadcaster!* 

This  will  assure  you  of  optimum  color  operation  of  your  RCA 
Transmitter  and  Antenna.  Moreover,  once  adjustments  for  color 
operation  are  completed — your  transmitter  will  be  in  particularly 
good  adjustment  for  monochrome. 

*  Details  of  the  plan,  for  owners  of  RCA  Television 
Transmitters,  may  be  obtained  from  RCA  Sales 
Offices  or  from  the  Broadcast  Marketing  Depart- 
ment, Camden,  N.  J. 


RADIO  CORPORATION  OF  AMERICA 

Engineering  Products  Division 
Camden,  N.  J. 
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Kindly  pencil  these 

"Today"  ratings  in  your 
Nielsen  pocket  piece 


You,  see,  in  the  Nielsen  pocket  piece  (Jan.  10-23) 
today's  first  hour  is  rated  7.5  and  IX).  1. 
But  the  second  hour's  ratings  were  left  out.* 
So  here  they  are:  10.3  for  the  8:00-8:30 
segment,  and  10.8  for  the  8:30-9:00  portion. 

The  point  is  that  the  average  rating— 9.7— 
is  the  highest  to  date  on  TODAY.  It  is,  in 
fact,  15%  more  than  any  previous  two-hour 
rating  average.  It  means  that  the  average 
number  of  homes  reached  by  TODAY  now'is 
2,152,000  and  that  the  cost  per  thousand 
is  only  $1.97  f . . .  the  lowest  cost  per  thousand 
homes  in  daytime  television. 

TODAY,  a  sensible  television  buy  from  the 
day  it  started,  is  now  a  bigger  bargain  than  ever. 
And  it's  priced  within  reach  of  virtually  every 
national  advertiser.  And  remember  today 
merchandises  your  product  to  the  hilt.  Reserve 
a  place  on  today  for  your  product.  Just  call 
your  NBC  representative. 

TELEVISION 

a  service  of  Radio  Corporation  of  America 


•Is  With  customary  efficiency  Nielsen  rushed  out  a  supplement 

containing  the  missing  ratings, 
f  NBC  computation. 


IN  PUBLIC  SERVICE 


Bulletin,  proposing  that  advertisers  give  time 
to  this  cause  over  and  above  their  regular  al- 
locations. 

The  ACS  radio  and  tv  steering  committee 
includes,  in  addition  to  Chairman  Lewis:  S.  M. 
Adler,  William  Morris  Agency;  Louis  G. 
Cowan,  Louis  G.  Cowan  Inc.;  Richard  Dana, 
Young  &  Rubicam;  Bruce  Robertson,  B»T; 
Charles  Vanda,  WCAU-TV  Philadelphia. 


Humanitarian  Honor  Accorded 
Sarnoff  by  Philadelphia  Group 

GENERAL  DAVID  SARNOFF,  chairman  of 
the  board  of  RCA  and  NBC,  accepted  the  1954 
humanitarian  award  of  the  Golden  Slipper 
Square  Club  in  Philadelphia  last  week  and 
made  a  plea  for  unity  and  brotherhood  among 
all  people. 

He  praised  the  activities  of  the  Golden  Slip- 
per Square  Club  as  contributing  to  America's 
concepts  of  freedom,  good  citizenship,  neigh- 
borliness,  tolerance  and  fair  play.  At  the  same 
time,  Gen.  Sarnoff  continued  the  world  re- 
cently has  acquired  "immense  new  knowledge 
and  developed  new  means  that  can  destroy 
civilization  .  .  .  unless  we  learn  how  to  harness 
these  new  powers  for  useful  and  benificent 
purposes."  He  declared: 

"The  electron  and  the  atom  can  be  made 
wonder-working  allies,  rather  than  death-deal- 
ing enemies  of  man.  They  hold  incalculable 
treasures  of  peace  and  civilization  which  we 
shall  squander  unless  we  succeed,  in  due  time, 
to  make  them  instruments  of  God  rather  than 
the  devil." 


Networks,  Stations  Pledge 
Girl  Scout  Week  Support 

RADIO  and  television  networks  and  stations 
have  pledged  all-out  support  to  Girl  Scouts 
Week,  which  started  yesterday  (Sunday),  with 
the  major  appeal  centered  on  the  need  for  adult 
volunteers  to  fill  the  demands  of  the  organ- 
ization. 

Network  support  includes  the  traditional 
Girl  Scouts  birthday  broadcast  on  NBC  Radio 
last  Saturday  from  1:30-2  p.m.  EST;  Marge 
and  Jeff  and  Life  With  Elizabeth  programs  on 
DuMont  that  will  put  Girl  Scouts  into  the 
scripts,  and  Lighted  Windows,  a  story  of  girl 
scouting,  presented  last  Friday  over  ABC-TV, 
10-10:30  p.m.  EST.  Among  the  network  shows 
that  will  carry  spot  announcements  for  the 
Girl  Scouts  are  Betty  Crocker,  Amos  V  Andy, 
Voice  of  Firestone,  Fibber  McGee  and  Molly, 
Super  Circus,  Mr.  Peepers,  Toast  of  the  Town, 
Godfrey  Talent  Scouts,  Howdy  Doody  and 
Kate  Smith. 

A  new  one-minute  spot-on-film  and  a  variety 
of  slides  and  telops  have  been  made  available 
to  network  and  local  stations  throughout  the 
country. 


WCCO-TV  Telethons  for  CP 

ATTRACTIONS  of  Minnesota's  first  celebrity 
parade  for  cerebral  palsy  over  WCCO-TV  Min- 
neapolis March  6-7  were  singing  star  Ginny 
Simms  and  Warren  Hull  of  Strike  it  Rich.  Funds 
raised  from  the  15Vi  hour  telethon  will  be  used 
by  the  United  Cerebral  Palsy  of  Minnesota  for 
assisting  the  afflicted  of  the  state. 


WKBZ  Finds  Nurses 

CALL  for  off-duty  nurses  was  broadcast  by 
WKBZ  Muskegon,  Mich.,  after  a  truck  had 
backed  into  and  broken  a  chlorine  line  flow- 
ing into  a  paper  plant,  overcoming  more  than 
40  workers  with  gas.  Within  a  half-hour  50 
nurses  had  offered  their  services. 


FACTS  &  FIGURES 


ADVERTISERS  TOP  $1  BILLION  IN  1953 
FOR  NETWORKS,  MAGAZINES,  SUPPLEMENT} 

Network  tv  has  the  largest  gain  with  a  $46.3  million  increase  ove' 
the  preceding  year,  according  to  'National  Advertising  Investment! 
tabulations.    Network  radio  showed  a  drop  of  $3  million  for  year. 


ADVERTISERS  last  year  spent  more  than  $1 
billion  for  time  on  the  nationwide  radio  and 
tv  networks  and  space  in  magazines  and  Sun- 
day newspaper  supplements,  according  to  the 
sixth  annual  edition  of  National  Advertising 
Investments,  to  be  released  about  March  15. 
Volume,  published  by  Leading  National  Ad- 
vertisers, shows,  by  company  and  product, 
advertising  expenditures  in  1953  for  each  me- 
dium for  all  companies  spending  $25,000  or 
more. 


Four-medium  total  for  the  year  was  $1; 
549,992,  up  11.07%  over  the  1952  toti 
$959,464,114.  Network  tv  showed  the  la 
gain,  its  1953  billings  of  $227.6  million  in 
ing  an  increase  of  $46.3  million  over  the 
total.  Magazines  gained  $46.3  million  for  a 
total  of  $600.1  million;  Sunday  newspaper 
plements  were  up  $12.9  million  for  a  tot; 
$74.3  million;  network  radio  was  down  $3 
lion,  with  total  billings  of  $160.5  million. 


THE  LEADING  NATIONAL  ADVERTISERS 

A  ranking  of  100  companies  by  total  advertising  expenditures  in  Magazines, 
paper  Sections,  Network  Radio  &  Television  for  1953. 

All  statistics  are  from  1953  PIB  Reports 


Total 

Company  Expenditures 

Procter  &  Gamble  37,522,507 

General  Motors  30,383,839 

Colgate-Palmolive  26,234,679 

General  Foods  23,263,148 

Lever  Brothers  19,157,473 

American  Tobacco  15,767,207 

R.  J.  Reynolds  Tobacco  15,608,275 

General  Electric  15,267,241 

General  Mills  14,868,092 

Gillette  13,785,167 

Chrysler  13,063,183 

Liggett  &  Myers  12,389,843 

Ford  Motor  12,261,603 

P.  Lorillard  10,954,284 

Campbell  Soup  10,572,912 

American   Home  Products  9,505,887 

Sterling  Drug  9,404,918 

National  Dairy  Products  8,911,001 

Miles  Labs  8,472,097 

Pillsbury  Mills  7,885,170 

Swift  &  Co.  7,829,083 

Philip  Morris  &  Co.  Ltd.  7,205,826 

Kellogg  Co.  6,702,082 

Westinghouse   Electric  6,597,293 

Seagram  Distillers  Corp.  6,571,227 

Goodyear  Tire  &  Rubber  6,357,239 

Quaker  Oats  6,104,220 

Philco  5,861,707 

Bristol  Myers  5,676,862 

S.  C.  Johnson  &  Son  5,630,108 

Radio  Corp.  of  America  5,301,228 

Kaiser  Motors  4,883,138 

American  Tel.  &  Tel.  4,782,911 

Coca  Cola  4,403,090 

Standard  Brands  4,389,316 

Armour  &  Co.  4,385,385 

Firestone  Tire  &  Rubber  4,144,914 

Schenley  Industries  4,136,969 

International  Cellucotton  4,055,837 

E.  I.  duPont  de  Nemours  4,005,625 
National    Distillers    Products  3,898,657 

Avco  Manufacturing  3,884,877 

Johnson  &  Johnson  3,675,162 

Texas  Co.  3,674,352 

Scott  Paper  3,650,449 

Rexall  Drug  3,429,254 

Eastman  Kodak  3,248,052 

Nash   Kelvinator  3,215,886 

Andrew  Jergens  Co.  3,211,073 

Admiral  3,070,498 

Manhattan  Soap  3,027,669 

Carter  Products  2,988,359 

Sylvania    Electric    Products  2,872,895 

Block  Drug  2,828,870 

Pabst  Brewing  2,810,932 

Borden  Co.  2,696,509 

Corn  Products  Refining  2,669,872 

William  Wrigley  Jr.  2,666,997 

Joseph   Schlitz   Brewing  2,651,739 

Electric  Auto  Lite  2,646,503 

Armstrong  Cork  2,645,442 

Pet  Milk  2,643,785 

Serutan  2,606,096 

B.  F.  Goodrich  2,560,475 

National  Biscuit  2,492,123 

California  Packing  2,459,410 

U.  S.  Steel  2,423,495 

Nestle  Co.  2,416,949 

Hazel  Bishop  2,379,920 
Aluminum   Co.   of   America  2,317,156 

Pepsi  Cola  2,313,116 

Ralston  Purina  2,267,443 

Lambert  Co.  2,225,158 

Carnation  2,207,916 

American  Chicle  2,202,739 

Reynolds  Metals  2,197,747 

Cluett  Peabody  2,185,401 

Cannon  Mills  2,085,065 
Prudential  Ins.  Co.  of  Am.  2,019,671 

Gulf  Oil  Corp.  1,996,518 

Borg  Warner  Corp.  1,964,908 


General 
6,386,478 
16,697,808 
4,765,826 
7,506,004 
3,435,268 
4,282,163 
2,476,616 
8,340,237 
3,535,823 

635,212 
7,350,013 
1 ,806,585 
5,967,592 
2,422,828 
3,867,542 
1 ,487,635 
1,381,268 
2,511,662 

763,995 
1,942,156 
2,686,847 

943,794 
1,388,831 
1,732,139 
6,571,227 
4,124,250 
1,711,922 
2,046,338 
2,254,651 

933,459 
2,179,248 
1 ,360,279 
3,632,169 
1 ,935,909 
1,753,830 
2,138,417 
1,667,186 
3,811,417 
1 ,804,400 
3,217,190 
3,863,123 
2,329,892 
2,747,465 
2,317,259 
1 ,864,470 
1,622,013 
3,101,432 
2,695,306 
1 ,843,446 
1,371,948 

331,811 

720,4i6 
178,054 
484,036 

1,575,084 

1,399,617 
454,063 

1,271,511 
622,123 

1,301,328 


1 ,434,475 
1,219,120 
1 ,994,575 
1,302,654 

671,362 
32,614 
1,365,127 

800,116 

640,856 
1,111,097 

684,713 
74,990 

458,764 
2,175,624 
1 ,649,649 

408,865 
1,590,331 


MAGAZINES 

Newspaper 

Network 

Farm 

Total 
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162,185 

1,551,016 

378,925 

1,378,215 

10,300 
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395,548 

6,571,227 

403,070 

4,527,320 

46,000 

333,684 

281,138 

1 ,993,060 

939,020 

1 ,534,904 

88,750 

2,135,088 

1 36,000 

2,1 12,926 

136,193 

2,390,844 

970,382 

466,015 

933,459 

276,460 

2,111,234 

35,530 

2,214,778 

49,833 

860,946 

179,225 

1,539,504 

390,750 

2,264,835 
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3,965,699 
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1 30,200 
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731,173 
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160,475 
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3,372,131 
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160,935 
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6,626 
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212,825 
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85,350 
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597,243 
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42,910 

1,414,858 

177,590 

203,694 
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135,201 
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8,875 

774,907 

11,666 

731,416 

694,913 

82,718 

57,050 

235,104 

771,956 

171,280 
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17,000 

35,802 

1,610,886 

36,990 

112,688 
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837,602 

239,775 
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116,760 
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34,737 
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ic  ilation  2,312,240 
f  |lies  Grade  "A"  184.320 
!iUes  Grade  "B"  320.760 
E  tlies  Bonus  0.1  MV/M  538,480 

[sumer  Spendable  Income  1953 
$1,677,221,000 

iitCE  —  SRDS  Consumer  Markets  (1954) 
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VILLE > 
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Total  Television  Sets 

233,374 

As  of  Dec.  31,  1953 

SOURCE:  RETMA— Washington.  D.  C. 


ANTENNA  HEIGHT 

1,976  feet  above  average  terrain 
3,050  feet  above  Roanoke 
4,007  feet  above  sea  level 


Total  Retail  Sales  '53  $1,087:084,000 

SOURCE  — SRDS  Consumer  Markets  (1954) 


REPRESENTED  NATIONALLY— AVERY-KNODEL,  Inc. 

NEW  YORK  —  ATLANTA  —  DALLAS  —  SAN  FRANCISCO  —  LOS  ANGELES  —  CHICAGO 
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FACTS  &  FIGURES 


Total 

"MAGAZINES" 

1  Newspaper 

Network 

Network 

Expenditures 

General 

Farm 

Total 

Sections 

Radio 

Television 

Doubleday  &  Co. 

1,960,417 

924,518 

924,518 

1,023,616 

12,283 

Helene  Curtis  Industries 

1 ,938,536 

936,204 

936,204 

681,258 

321,074 

U.  S.  Rubber 

1,930,191 

1 ,576,656 

1 1 4,505 

1,691,161 

6,910 

232,120 

Jules  Montenier 

1,919,216 

224,365 

224,365 

1 63,990 

356,502 

1,174,359 

Union  Carbide  &  Corbor 

1,882,349 

1,636,319 

62,004 

1,698,323 

184,026 

Hall  Brothers 

1,849,106 

159,528 

159,528 

637,048 

1,052,530 

Hiram  Walker 

1,836,919 

1,818,157 

1,818,157 

18,762 

1 ,835,085 

865,667 

865,667 

292,545 

309,873 

367,666 

Cheenbr^uarh  Mfa 

1,825,910 

512^952 

'512,952 

848,038 

464,920 

oi  mon  i  z 

1 ,790,526 

706,566 

706,566 

57,015 

1 ,026,945 

S.O.S.  Co. 

1 ,789,504 

822'398 

65,599 

887,997 

36,385 

1 1 8,500 

746,622 

Hunt  Foods 

1783)425 

1,396^825 

1 ,396,825 

386,600 

Studebaker 

1 ,777,204 

1,343,512 

361,790 

1 ,705,302 

71,902 

Socony  Vacuum  Oil 

1 ,755,662 

1 ,435,555 

124,495 

1 ,560,050 

195,612 

112,664 

Packard  Motor  Car 

1,744,178 

1,159,552 

1,159,552 

472,622 

Schick 

1 ,740,275 

469,505 

469,505 

25,131 

1,245,639 

U.  S.  Tobacco 

1 ,730,409 

135,429 

135,429 

1 ,594,980 

Mutual  Benefit  Health  & 

Acc.  1,723,128 

5,150 

10,850 

16,000 

352,935 

551,137 

803,056 

International  Shoe 

1,721,466 

1,216,640 

45,591 

1,262,231 

21,349 

437,886 

TOTAL 

70,265,235 

Network  January  Sales 
Up  22%  Over  1953 

GROSS  time  sales  of  the  nationwide  broadcast 
networks,  both  radio  and  tv,  totaled  $38,280,- 
841  in  January  of  this  year,  a  gain  of  22.9% 
over  the  January  1953  total  of  $31,154,402, 
according  to  data  on  gross  network  time  sales 
compiled  by  Publishers  Information  Bureau. 
Tv  network  gross  was  up  41.6%  this  January 
over  last;  radio  network  gross  was  off  4.8%. 

In  the  following  network-by-network  PIB 
tables  it  is  noteworthy  that  all  four  tv  net- 
works showed  appreciable  gains  in  billings  in 
the  opening  month  of  1954  over  the  same  month 
of  1953.  NBC  and  CBS  are  neck-and-neck  for 
first  place  among  tv  networks,  as  they  were 
a  year  ago,  but  this  January  CBS  is  ahead  of 
NBC  by  just  about  the  same  amount  that  it 
lagged  behind  NBC  in  billings  during  January 
of  last  year. 

In  radio,  ABC,  CBS  and  MBS  all  showed 
slightly  larger  gross  time  sales  in  January  of 
this  year  than  that  month  of  1953,  while 
NBC's  radio  billings  declined  enough  to  pull 
the  month's  total  radio  network  figure  below 
that  of  January  1953. 

Network  Radio 

January  1953 
$  2,674,622 
5,157,148 
1,786,134 
4,260,555 


January  1954 

ABC 

$  2,830,654 

CBS 

5,192,906 

MBS 

1,808,960 

NBC 

3,391,873 

Total 

$13,224,393 

Network  Telev 

January  1954 

ABC 

$  2,780,574 

CBS 

10,713,329 

DuMont 

1,445,608 

NBC 

10,116,937 

Total 

$25,056,448 

$13,878,459 


January  1953 
$  1,604,892 
7,083,619 
982,794 
7,604,638 

$17,275,943 


Radio-Tv  Production 
Hits  Seasonal  Slump 

RADIO  and  tv  set  production  dropped  season- 
ally in  January  from  the  December  level  and 
also  fell  under  the  same  month  a  year  ago, 
according  to  Radio-Electronics-Tv  Mfrs.  Assn. 

Output  of  radios  totaled  871,981  in  January 
compared  to  1,101,115  in  December  and 
1,093,142  in  January  1953.  Tv  production 
totaled  420,571  sets  in  January  compared  to 
449,787  in  December  and  719,234  in  January 
1953. 

January  output  of  radios  included  271,036 
home  sets,  159,932  clock  radios,  46,571  port- 
ables and  394,442  auto  sets.  Radios  with  fm 
circuits  totaled  24,341  in  January  plus  3,335 
tv  sets  with  fm  tuning  circuits.  Of  the  420,571 
tv  sets  turned  out  for  the  month,  120,229  were 
equipped  at  the  factory  with  uhf  tuners. 

'Lucy'  Tops  ARB  Ratings; 
'Friends'  Out  of  Top  10 

FOR  the  fifth  consecutive  month,  /  Love  Lucy, 
Dm f;ne t  and  You  Bet  Your  Life  have  occupied 
the  top  three  positions  in  tv  viewer  ratings,  ac- 


cording to  American  Research  Bureau's  Febru- 
ary survey  based  on  viewing  for  week  of  Feb. 
1-7.  Godfrey  and  Friends  has  failed  to  register 
in  the  top  10  programs  for  the  first  time.  Com- 
plete ARB  listings: 


Program  Network 

Rating 

1 

1  Love  Lucy  (CBS) 

63.0 

2 

Dragnet  (NBC) 

59.6 

3 

You  Bet  Your  Life  (NBC) 

52.5 

4 

Jackie  Gieason  (CBS) 

49.2 

5 

Ford  Theatre  (NBC) 

48.1 

6 

Talent  Scouts  (CBS) 

44.7 

7 

Milton  Berle  (NBC) 

44.4 

8 

Life  of  Riley  (NBC) 

43.5 

9 

This  Is  Your  Life  (NBC) 

41.9 

10 

Jack  Benny  (CBS) 

41.2 

Viewers 

Program  Network 

(Add  000) 

1 

1  Love  Lucy  (CBS) 

45,200 

2 

Dragnet  (NBC) 

43,030 

3 

You  Bet  Your  Life  (NBC) 

40,200 

4 

Jackie  Gieason  (NBC) 

35,900 

5 

Milton  Berle  (NBC) 

33,060 

6 

Comedy  Hour  (NBC) 

32,040 

7 

Toast  of  the  Town  (CBS) 

31,620 

8 

Jack  Benny  (CBS) 

30,180 

9 

Show  of  Shows  (NBC) 

28,280 

10 

Talent  Scouts  (CBS) 

27,350 

'Fortune'  Article  Predicts 
Gain  in  Radio-Tv  Set  Market 

SALES  of  radio  and  tv  receivers  "may  be  ex- 
pected to  advance  from  about  $2.3  billion  to 
some  $2.8  billion,"  with  "virtually  the  entire 
gain  derived  from  color  tv,"  during  the  1955- 
59  era,  Daniel  Seligman  and  Sanford  S.  Parker 
predict  in  an  article,  "Upheaval  in  Home 
Goods,"  in  the  March  issue  of  Fortune. 

In  the  immediate  future,  however,  color  is 
going  to  hurt  instead  of  help  tv  set  sales,  the 
article  says,  citing  an  estimate  made  by  Alfred 
Oxenfelt  of  the  economic  consultant  firm  of 
Boni,  Watkins,  Mounteer  &  Co.  that  600,000 
monochrome  sets  will  probably  "not  be  sold 
this  year  precisely  because  some  customers 
will  be  waiting  around  for  color.  This  loss 
will  substantially  outweigh  1954  gains  from 
the  sale  of  color  sets,"  Fortune  adds,  with  BWM 
estimating  1954  color  production  at  200,000 
sets,  probably  half  of  which  will  be  taken  by 
dealers  for  display  purposes. 

In  the  next  five  years,  however,  the  estimate 
calls  for  the  sale  of  color  sets  to  rise  from  one 
million  in  1955,  with  an  average  price  of  $700 
(in  1953  dollars),  to  five  million  in  1959,  with 
an  average  price  of  $350.  Although  black-and- 
white  set  sales  will  decline  during  that  time, 
the  total  from  monochrome  and  color  com- 
bined will  average  substantially  higher  than 
black-and-white  sales  have  been  running,  For- 
tune anticipates. 

"By  1959,"  the  article  predicts,  "90%  of 
all  American  homes  should  have  tv  sets,  either 
color  or  black-and-white.  About  53  million 
sets  will  be  in  use,  a  third  of  them  color  sets. 
And  this  staggering  figure  does  not  assume  any 
very  wide  development  of  the  much-touted 
two-set  market;  fewer  than  six  million  house- 
holds are  expected  to  own  both  kinds  of  sets." 


Nielsen  Finds  Radio,  Tv 
Have  Educated  Audience 

For  a  number  of  radio  and 
network  shows,  the  average 
listener  or  viewer  has  more 
than  a  high  school  education, 
Nielsen  analysts  find. 

STATISTICS  are  usually  dull,  serious  sti 
but  Nielsen  analysts  have  come  up  w 
some  data  that  provide  all  the  makings  of 
exciting  parlor  game,  particularly  if  the  grc 
includes  one  or  two  of  the  intelligentsia  v, 
are  inclined  to  sneer  at  the  cultural  level 
radio  and  tv  audiences. 

All  the  network  programs  on  the  air  last  S 
tember  and  October — which  got  many  sumn 
replacements  in  as  well  as  the  regular  f; 
winter-spring  shows — were  analyzed  accord 
to  the  schooling  of  their  audience.  That 
each  program  was  ranked  in  accordance  w 
the  years  beyond  grammar  school  its  listene 
on  the  average,  spent  in  securing  formal  ei 
cation. 

The  radio  list  started  out  like  this: 


Avg.  Ye, 
Beyond ( 
4.7 


Program 
New  York  Philharmonic 
Tony  Martin  Time 
Johnny  Mercer 
World  Music  Festival 
Railroad  Hour 
Bell  Telephone  Hour 

The  tv  toppers  were: 

Where's  Raymond 
Omnibus 

Fred  Waring  Show 
See  It  Now 
Juvenile  Jury 

At  the  lower  end  of  the  lists,  ranging  do 
to  2.5  years  beyond  grade  school,  were  spoi 
mysteries,  news  and  popular  music  progra 
in  radio,  quiz,  sports  and  variety  shows  in 
For  both  media,  the  largest  number  of  progra 
fell  into  the  3.2-3.9  years  bracket. 


'Amos  V  Andy'  Head 
Jan.  17-23  Nielsen  Am 

CBS  programs  took  eight  of  the  top  spots 
the  A.  C.  Nielsen  Co.  listing  for  evening,  om 
a-week  network  radio  programs  for  the  we 
of  Jan.  17-23,  with  the  perennial  Amos  V  An 
at  the  top  of  the  list.    Complete  listings: 


Hor 

Rank  Program 
Evening,  Once-a-Week  (Aver,  for  All   Programs)  (2, 
1     Amos  V  Andy  (CBS) 
Jack  Benny  Show  (CBS) 
People  are  Funny  (CBS) 
Lux  Radio  Theatre  (CBS) 
My  Little  Margie  (CBS) 
Our  Miss  Brooks  (CBS) 
Walk  a  Mile  (NBC) 
Mr.  and  Mrs.  North  (CBS) 

Suspense  (CBS)  *; 
You  Bet  Your  Life  (NBC) 
Evening,  Multi-Weekly  (Aver,  for  All  Programs)  (1,1 

1  News  of  the  World  (NBC) 

2  One  Man's  Family  (NBC) 

3  Fibber  McGee  (NBC) 

Weekday  (Average  for  All  Programs) 

1     Our  Gal,  Sunday  (CBS) 

Romance  of  Helen  Trent  (CBS) 
Guiding  Light  (CBS) 
Arthur  Godfrey  (Nabisco)  (CBS) 
Arthur  Godfrey  (Toni)  (CBS) 
Arthur  Godfrey  (Frigidaire)  (CBS) 
Wendy  Warren  and  the  News  (CBS) 
This  is  Nora  Drake  (Bristol-Myers)  (CBS) 
Arthur  Godfrey  (Pillsbury)  (T  &  Th)  (CBS)  3," 
Aunt  Jenny  (CBS)  3( 
Day,  Sunday  (Aver,  for  All  Programs) 

1  Lome  Greene  (MBS) 

2  Hour  of  Decision  (ABC) 

3  Greatest  Story  Ever  Told  (ABC) 

Copyright  1954,  A.  C.  Nielsen  Co. 


2 
3 
4 
5 
6 
7 
8 
9 
10 


2 
3 
4 
5 
6 
7 
8 
9 
10 
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WHEN  THE  PRESIDENT  DIED. 


Dallas  heard 
it  before 
Washington 


Within  a  minute  of  the  wire  that  told  of 
President  Harding's  death,  Dallas  heard  the 
news.  A  WFAA  newscast  was  on  the  air 
— and  WFAA  was  first  in  the  nation  to  an- 
nounce the  president's  passing. 

It's  a  long  way  back  to  Harding's  death 
in  1923.  The  cumbersome  TRF  set  and  the 

parlor  it  graced  have  disappeared.  But 
radio  has  since  become  part  to  most  every 

phase  of  human  existence,  with  the  news 
broadcast  an  important  means  of  immediate, 

mass  dissemination  of  the  news. 

WFAA  earns  its  welcome  into  listeners' 
homes.  In  times  of  emergency  or  distress 

Southwesterners  turn  first  to  their 
"neighbor  of  the  air"  for  help.  In  December 

a  lost  boy  was  found  within  the  hour  by 
a  man  who  heard  the  youngster's  description 

on  WFAA's  7 :00  AM  news.  A  week  later 
the  wreckage  of  a  missing  plane  was  located 

when  a  farmer  who  heard  the  crash  asso- 
ciated it  with  a  WFAA  report.  And  just  be- 
fore Christmas  WFAA  arranged  for  a 
mother's  appeal  to  reach  across  the  seas  to 

her  son — one  of  the  22  Korean  Veterans 
who  chose  Communism. 

There  are  six  veteran  newsmen  who  re- 
port, re-write  and  edit  the  26V2  hours  of  news 

broadcast  on  WFAA  every  week.  The 
people  of  the  Southwest  depend  on  WFAA  for 

the  complete  story  of  newsworthy  events 
of  local  or  world-wide  significance. 

One  of  a  series:  WFAA's  established  leadership  in  the  Southwest 


W  F  A  A 

820  •  570 

50,000  WATTS  ,    5000  WATTS 

D   A    L.    L.   A  S 
NBC     •    ABC    •  TON 


ALEX  KEESE,  Station  Manager 

EDWARD  PETRY  &  CO.,  National  Representative 

Radio  Services  of  The  Dallas  Morning  News 
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UHF  PROMOTION  MEET  AGREES  PROGRAMS 
ARE  KEY  TO  OUTLET'S  SUCCESS  OR  FAILURE 

NCCET  and  JCET  sponsor  Washington  conference  for  industry  and 
the  FCC,  with  all  groups  agreeing  in  general  that  a  uhf  station  must 
offer  good  programs  to  operate  successfully — either  alone  or  with 
vhf  competition.  Other  factors:  Power,  set  sensitivity,  consumer 
promotion.    FCC's  Hyde,  other  Commissioners  speak. 


PROGRAMS  are  the  key  to  the  success  or 
failure  of  a  uhf  television  station — whether 
going  alone  or  in  competition  with  vhf — but 
the  fate  of  the  outlet  also  hangs  in  part  upon 
transmitter  power,  receiver  sensitivity  and  in- 
stallation as  well  as  consumer  promotion. 

That  is  the  consensus  of  the  uhf  promotion 
conference  in  Washington  last  Monday,  spon- 
sored for  industry  and  FCC  by  the  National 
Citizens  Committee  for  Educational  Television 
and  the  Joint  Committee  on  Educational  Tele- 
vision. 

Evolution  of  the  all-channel  vhf-uhf  receiver 
as  the  standard  tv  set  was  depicted  by  manu- 
facturers' spokesmen  "sometime  in  the  future" 
as  set  makers  seek  production  economy  by 
reducing  diversification.  The  present  over- 
inventory  of  sets  which  can  receive  uhf  was 
pointed  out  as  evidence  that  manufacturers 
could  not  be  blamed  for  low  uhf  set  circula- 
tion. 

Potential  Lush  Market 

Depicting  a  "lush  market"  in  uhf  for  trans- 
mitter and  set  makers  "if  it  could  develop," 
the  manufacturing  representatives  noted  there 
are  twice  as  many  uhf  channel  assignments  as 
vhf. 

Monday's  meeting,  held  at  the  Statler  Hotel 
and  including  a  luncheon  session  with  mem- 
bers of  FCC,  was  attended  by  representatives 
of  commercial  tv  stations  and  networks  as 
well  as  of  education  and  manufacturing. 
NCCET  and  JCET  stressed  they  are  interested 
in  a  cooperative  approach  to  solving  uhfs  head- 
aches. They  explained  that  two-thirds  of  the 
reserved  educational  channels  are  in  the  uhf 
band. 

"FCC  is  interested  in  seeing  the  difference 
between  uhf  and  vhf  eliminated,"  Chairman 
Rosel  H.  Hyde  told  the  group.  "There  should 
be  no  class  distinction  in  television.  All  the 
channels  are  6  mc  wide  and  a  workable  tele- 
vision service  is  possible  on'  all  of  them." 

Chairman  Hyde  acknowledged  that  uhfs 
"growing  pains  cannot  be  overcome  by  ignor- 
ing them"  and  pointed  out  that  the  Commission 
already  has  told  set  makers  the  public  is  en- 
titled to  a  "complete  set"  capable  of  receiving 
both  bands. 

Expressing  confidence  in  the  growth  of  uhf, 
Chairman  Hyde  indicated  there  should  not  be 
undue  alarm  over  the  fate  of  some  40  permit- 
tees who  have  dropped  out  of  uhf,  a  propor- 
tion less  than  the  18  permittees  who  dropped 
out  of  vhf  before  the  freeze. 

Comr.  George  E.  Sterling  urged  review  of 
his  detailed  analysis  of  the  uhf  situation  in 
his  Boston  speech  several  weeks  ago  [B*T, 
Feb.  1].  In  that  talk  he  pointed  to  the  sig- 
nificance of  programming,  cited  the  great  need 
for  higher  transmitter  powers  and  better  sets 
and  suggested  ways  FCC  might  ease  the  uhf 
broadcaster's  burdens.  These  included:  Grant- 
ing of  construction  extensions  where  high  power 
equipment  is  not  immediately  available;  sus- 
pension of  1  kw  interim  grants;  allowing  beam 
tilting  and  directional  antennas  to  greater  ex- 
tent, and  authorizing  satellite  or  booster  sta- 
tions to  increase  uhf  coverage. 

Comrs.  Robert  E.  Lee,  Robert  T.  Bartley 
and  E.  M.  Webster  supported  Chairman  Hyde's 
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views  and  expressed  confidence  in  the  ability 
of  the  industry  to  solve  its  problems. 

Comr.  Webster  related  his  "pet  theory"  that 
uhfs  difficulties  stem  from  the  "grand  rush 
after  the  freeze  was  lifted."  He  felt  that  if 
"things  had  gone  at  a  slower  tempo,  there 
would  be  less  trouble  today." 

He  indicated  some  applicants'  great  eager- 
ness not  to  be  left  out  of  tv  caused  them  to 
prematurely  rush  into  some  areas  without 
adequate  study  or  preparation. 

Comr.  Doerfer  said  that  "if  I'm  not  opti- 
mistic about  uhf,  I  am  certainly  not  pessi- 
mistic." He  sees  in  the  expansion  of  the  U.  S. 
"a  terrific  backlog  of  demand."  Comr.  Doerfer 
felt  the  Commission  will  be  "cooperative,"  but 
does  not  believe  its  regulatory  powers  "should 
be  used  as  a  subsidy." 

There  should  be  "some  solution  short  of  a 
mandate,  'This  shall  succeed',"  Comr.  Doerfer 
stated. 

Hyman  H.  Goldin,  FCC  assistant  chief  ac- 
countant, told  the  morning  session  the  Com- 
mission is  following  a  policy  of  "watchful 
waiting"  with  respect  to  uhf.  He  recalled 
"early  horrendous  stories"  about  the  progress 
of  uhf  but  noted  the  Aug.  1  study  of  last  year 
contradicted  the  fears.  FCC's  new  survey  as 
of  Nov.  1  will  be  issued  about  May  or  June, 
he  predicted. 

Reporting  he  has  visited  Pittsburgh  and  Nor- 
folk, Mr.  Goldin  said  he  found  some  new  uhf 
stations  with  extensive  coverage  and  new  sets 
are  vhf-uhf. 

He  said  the  biggest  problem  is  getting  old 
vhf  set  owners  to  convert,  some  waiting  for 
larger  screens  or  color,  while  others  shy  from 
converters  on  their  existing  sets  because  the 
one  their  neighbor  put  in  isn't  working  good. 
Stories  also  get  around  that  the  actual  cost 


of  conversion  isn't  as  low  as  the  adverti 
price,  he  indicated,  alluding  to  the  "fast  bu< 
promoters  who  haven't  helped  uhf. 

Mr.  Goldin  estimated  a  two-year  ma 
building  for  uhf  and  asked  if  the  uhf  stat 
have  the  resources  "to  stand  the  gaff  of  tin: 

M.  Robert  Rogers,  president  of  WGMS-A 
FM  Washington,  competitor  with  WEAM 
lington,  Va.,  for  uhf  ch.  20,  acknowlet 
uhfs    present   technical    problems  but 
there  remains  only  one  way  to  promote  u, 
"You've  got  to  have  a  program  service  so  j 
sirable  that  enough  people  will  make 
necessary  and  sizable  investment  to  get  I 
uhf  receiver  or  converter." 

He  also  saw  advantage  in  having  a  ra 
station  to  promote  uhf,  citing  the  success 
his  fulltime  fm  station  through  promot 
by  the  daytime  am  outlet. 

Mr.  Rogers  recalled  that  novelty  seel 
bought  vhf  sets  at  first,  but  it  took  good  jj 
grams  to  induce  enough  people  to  buy 
to  create  the  vhf  "market." 

Make  What  People  Want 

Agreeing  with  a  manufacturing  spokesn 
that  "set  makers  have  a  habit  of  making  w 
people  want  to  buy,"  Mr.  Rogers  put 
responsibility  for  uhf  success  upon  the  stat 
and  -Its  programs. 

Richard  Eaton,  president-general  mana 
of  newly  granted  uhf  ch.  50  WOOK-TV  Wa 
ington,  felt  manufacturers  and  dealers  sho 
give  uhf  a  boost  by  providing  vhf-uhf 
at  the  same  price  as  vhf-only  sets.  He  s 
the  slow  progress  of  fm  could  be  blan 
upon  lack  of  "a  really  cheap"  fm  set  or  c 
verter. 

James  D.  Secrest,  executive  vice  presid 
of  RETMA,  said  the  manufacturing  indus: 
both  receivers  and  transmitters,  is  "vitally 
terested  in  the  rapid  and  widespread  grc» 
of  uhf  since  it  is  an  essential  part  of  a 
tional  tv  system  and  represents  a  great  pot 
tial  market. 

Mr.  Secrest  reviewed  the  industry's  ant 
pation  of  uhf  in  1953  with  production 
creasing  from  15%  in  the  first  quarter  to  3' 
in  the  fourth  quarter,  a  20%  average  for 
year. 

"However,"  he  said,  "consumer  purchases 


Adv.  Industry  Must  Seek  Talent — Ludgin 


EARLE  LUDGIN,  president  of  Earle  Ludgin 
&  Co.,  Chicago,  and  board  chairman  of  the 


MR.  LUDGIN 


American  Assn.  of  Advertising  Agencies,  wa 
that  advertising  is  losing  some  of  its  ab 
men  and  must  cultivate  young  people  v 
want  to  make  advertising  a  career. 

He  spoke  at  a  Feb.  24  meeting  of  the  Ph 
delphia  chapter  of  the  AAAA  held  at 
Barclay  Hotel  in  Philadelphia. 

Because  some  advertising  isn't  believal 
there's  danger  that  the  consumer  will  bee 
"advertising  deaf."  If  this  happens,  Mr.  Lud 
said,  and  advertising  fails  to  sell  goods,  the 
danger  that  American  mass  production 
overproduce  the  nation  into  economic  diffi 
ties.  Advertising,  Ludgin  said,  makes  possi 
mass  distribution  without  which  there  can't 
mass  production.   While  advertising  has  s 
goods,  Mr.  Ludgin  said,  it  has  failed  to 
itself,  pointing  out  that's  one  big  reason 
much  of  the  criticism  of  the  business  tod 

Other  speakers  were  Sherman  Dodge,  V 
president  of  Foote,  Cone  &  Belding, 
York;  Louis  N.  Brockway,  executive  vice 
dent  of  Young  &  Rubicam  Inc.,  New 
and  Frederic  R.  Gamble,  New  York,  nafl 
president  of  the  AAAA. 

They  were  introduced  by  Wesley  Ecd 
Ecoff  &  James  Inc.,  president  of  the 
chapter. 
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Even  on  its  interim 
operation,  KARK- 
TV  will  deliver  to 
the  rich  Central  Ar- 
kansas Market  the 
state's  LOWEST  TV 
Band  and  HIGHEST 
POWER  .  .  .  PLUS  the 
the  know-how  and  NBC 
affiliation   that  has 
made    Radio  Station 
KARK   first   in  ratings, 
first  in  sponsors,  first  in 
results. 


KARK 


^presented  by 


LITTLE    ROCK,  ARKANSAS 


Edward  Petry  &  Co.,  Inc. 

NEW   YORK   •    CHICAGO   •    LOS   ANGELES   •    DETROIT   •    ST.   LOUIS   •    SAN    FRANCISCO   •  DALLAS 


ldcasting   •  Telecasting 


March  8,  1954    •    Page  43 


TRADE  ASSNS. 


uhf  receivers  (in  1953)  did  not  keep  pace  with 
this  rise  in  production.  Factory  inventories 
rose  from  4  to  32%  of  total  tv  inventories 
between  May  and  December.  The  ratio  of  uhf 
set  production  to  total  tv  set  output  reached 
a  peak  of  35.2%  in  November,  declined  to 
31%  in  December  and  to  28.6%  in  January. 
Factory  sales  of  uhf  sets  rose  to  32%  in  No- 
vember and  declined  to  28%  in  December  and 
26.5%  in  January. 

"In  January  1954,  despite  a  reduction  in  the 
percentage  of  uhf  receivers  manufactured 
and  a  general  decline  in  total  tv  set  inventories, 
factory  inventories  of  uhf  receivers  rose  to  a 
new  high  of  35.6%  of  total  tv  receivers. 

'No  Accurate  Statistics' 

"While  we  have  no  accurate  statistics  on  the 
production  and  sale  of  converters,  I  believe 
it  is  fair  to  say  that  production  has  been  more 
than  ample  to  meet  public  demand." 

Mr.  Secrest  said  transmitting  equipment 
manufacturers  likewise  have  kept  pace  with 
the  market  for  uhf  transmitters  "although,  of 
course,  such  equipment  is  customarily  produced 
only  on  order."  Considerable  technical  prog- 
ress has  been  made  in  the  manufacture  of  uhf 
transmitters,  and  higher  power  equipment  in 
greater  quantity  is  expected  this  year,  he  re- 
ported. 

"We  believe  that  the  present  difficulties  of 
uhf  broadcasters  are  temporary  and  are  due 
to  the  shift  to  a  dual  television  system  at  a  time 
when  there  were  almost  20  million  vhf  sets  in 
use,"  Mr.  Secrest  said.  "It  would  have  been 
a  miracle  if  the  adjustment  had  been  accomp- 
lished without  casualties." 

Transmitter-receiver  spokesmen  agreed  uhf 
is  not  a  supplemental  service  like  fm,  but 
rather  is  a  necessary  part  of  a  national  com- 
petitive tv  system  and  represents  a  vast  po- 
tential market.  They  amplified  their  desire  to 
boost  uhf  by  pointing  also  to  the  large  stake 
the  transmitter  makers  have  in  credit  outstand- 
ing on  new  station  installations. 

Allen  Mills,  RCA  Victor  Home  Instrument 
Dept.  merchandise  manager,  related  RCA  last 
October  planned  50%  production  of  combina- 
tion vhf-uhf  sets  "but  this  was  cut  back  since 
the  market  hasn't  supported  it."  Total  sales 
currently  indicate  vhf-uhf  production  at  30%, 
he  said. 

Mr.  Mills  also  reported  a  "very  substatntial 
inventory"  of  all  three  types  of  uhf  converters 
"which  we  would  like  to  sell.  We're  out  pro- 
moting converters." 

Recalls  Fm 

He  felt  it  probably  was  "unwise"  to  make 
a  distinction  in  the  public  mind  between  uhf 
and  vhf  since  it  recalls  to  them  the  history  of 
fm.  Rather,  "we  should  promote  'television,' " 
he  said,  indicating  the  consumer  is  interested 
in  what  he  can  see  on  his  set  and  not  how 
it  gets  there. 

"Sometime  in  the  future  uhf  will  exceed  vhf 
set  sales,"  Mr.  Mills  said,  foreseeing  evolution 
of  the  vhf-uhf  set  as  standard.  "Less  diversifi- 
cation is  economy,"  he  explained,  "and  the 
trend  is  that  way."  The  cost  differential  in 
making  uhf  sets  is  the  key  to  this  switch,  he 
said,  "and  it's  to  our  benefit  to  reduce  it." 

Keeton  Arnett,  general  assistant  to  the  pres- 
ident, Allen  B.  DuMont  Labs,  told  the  group 
he  is  concerned  that  the  1  kw  power  is  "doing 
more  harm  to  uhf  than  anything  else."  He  also 
felt  location  of  towers  is  crucial. 

Mr.  Arnett  explained  failure  of  dealers  to 
promote  uhf  set  sales  is  based  upon  a  "distress 
market"  for  sets.  "Dealers  are  very  price  con- 
scious now,  and  so  is  the  consumer,"  he  said, 
"so  the  dealer  is  going  to  make  the  quickest 
sale  he  can,"  which  does  not  favor  the  higher 
priced  set  capable  of  getting  uhf. 

Mr.  Arnett  said  uhf  promotion  "must  be 
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PALEY  NAMED  FOR  NARTB  KEYNOTE  AWARD 


CBS  board  chairman  will  re- 
ceive the  honor  at  the  associa- 
tion's May  convention. 

SECOND  annual  NARTB  Keynote  Award  will 
be  presented  to  William  S.  Paley,  CBS  board 
chairman,  May  25, 
during  the  NARTB 
Chicago  convention. 

This  tribute,  high- 
est awarded  by  the 
nation's  broadcasters 
to  an  industry  col- 
league, will  be  pre- 
sented by  NARTB 
President  Harold  E. 
Fellows.  Selection 
of  Mr.  Paley  for 
the  award  was  an- 
nounced by  Kenyon 
Brown,  KWFT 
Wichita  Falls,  Tex., 
chairman  of  the  NARTB  Convention  Commit- 
tee. 

The  first  annual  award  was  presented  last 
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April  to  Brig.  Gen.  David  Sarnoff  during  1 
NARTB's  Los  Angeles  convention. 

After  Mr.  Fellows'  presentation  to  Mr.  Pal 
at  the  convention,  the  CBS  chairman  will  t 
liver  the  annual  keynote  address. 

Selection  of  Mr.  Paley  for  the  award  recal 
one  of  the  most  dramatic  of  his  infrequt 
public  addresses,  a  hard-hitting  dissection 
the  broadcast  structure  during  the  1946  c« 
vention  of  the  old  NAB.  At  that  time  he  h 
called  on  the  association  to  adopt  a  stro 
code  of  standards  with  teeth.  He  had  poini 
to  widespread  criticism  of  broadcasting  a 
insisted  the  public  should  be  kept  inform 
of  steps  taken  to  raise  program  standar.  {Si 
He  had  just  returned  from  several  years  \^ 
service  abroad. 

Within  a  year  the  industry  association  h" 
adopted  a  code  draft  which  was  finally 
proved  in  the  spring  of  1948  and  went  ii  \\\] 
action  that  summer  as  the  NAB  Standards  ipW 
Practice.    These  standards  are  still  in  operati 
and  were  amended  in  several  respects  by  t 
NARTB  board  at  its  January  meeting. 


keyed  in  their  terms.  Dealers  must  believe 
you're  helping  them  or  they  will  push  some- 
thing else." 

A.  R.  Hopkins,  reviewing  RCA's  pioneer 
activities  in  uhf  at  Bridgeport  where  "all  our 
findings  were  given  freely  to  the  whole  indus- 
try," defended  1  kw  operation  as  most  ade- 
quate in  many  areas.  "In  some  cases,  higher 
power  would  only  make  a  station  go  broke  just 
that  much  faster,"  he  said,  affirming  the  need 
for  good  programming  to  build  audience. 

J.  D.  Callaghan,  manager  of  antenna  engi- 
neering, Engineering  Dept.,  Consumer  Products 
Div.,  RCA  Service  Co.,  related  the  extensive 
clinic  and  promotion  activities  of  his  firm 
across  the  nation  in  boosting  uhf  and  training 
servicemen  in  proper  uhf  installation. 

He  reported  that  the  big  Norfolk  uhf  promo- 
tion venture  did  not  get  results  until  a  uhf 
program  service  was  actually  on  the  air.  Con- 
cerning program  impact,  Mr.  Callaghan  felt 
fm's  repetition  of  am  programs  killed  all  in- 
centive of  the  listener  to  convert  his  set. 

Frank  Barnes,  General  Electric  Co.  manager 
of  broadcast  equipment,  said  his  firm  is  putting 
all  its  advertising  money  in  uhf  because  it  will 
be  a  market  as  high  or  higher  than  vhf.  Pro- 
gramming is  not  the  only  factor,  in  his  view, 
since  signal  strength  and  receiver  sensitivity 
determine  how  well  a  show  can  be  seen,  if  at  all. 

Morris  S.  Novik,  radio-tv  public  service 
consultant,  cited  unique  viewing  habits  in  Pitts- 
burgh where,  he  said,  top  interest  shows,  may  be 
available  on  local  uhf  but  viewers  are  tuning 
out-of-town  vhf  stations  for  the  same  program. 

Uhf  Must  Grow 

Earl  H.  Gammons,  CBS  Washington  vice 
president,  said,  "If  we  don't  make  uhf  grow, 
we  will  be  in  a  bad  way."  He  thought  the 
multiple  ownership  proposal  to  allow  a  single 
entity  to  have  two  uhf  stations  in  addition  to 
five  vhf  outlets  would  boost  uhf's  chances  of 
success. 

William  A.  Berger,  National  Appliance  & 
Radio-Tv  Dealers  Assn.,  acknowledged  that 
present  market  conditions  don't  give  the  dealer 
much  margin  to  take  uhf  promotion  into  con- 
sideration when  he  is  making  a  sale. 

Ivan  Dietrich,  Uhf  Tv  Assn.,  highlighted 
premature  competition  from  vhf  in  some  mar- 
kets because  of  mergers  of  vhf  contestants  pre- 
viously slated  for  long  hearings.  He  said  his 
organization  is  planning  a  New  York  meeting 
the  end  of  this  month  on  policy  reconsideration 


and  may  petition  FCC  for  relief. 

Chairman  of  the  conference  was  Robert 
Mullen,  NCCET  executive  director.  Educa 
participants  included  William  Stirton,  Detr 
Educational  Tv  Foundation;  Ralph  Steet 
JCET  executive  director;  Walter  Emery  a 
Cyril  Braum,  consultants,  formerly  of  FCC. 
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NCCC  PROGRAMS  SE- 
RECORD  FOR  1953 
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Some  32,000  radio  broadcasts 

and    5,500    telecasts  were 

made  of  religious  programs. 

MORE  than  37,000  broadcasts  and  teleca-J 
of  religious  programs  produced  by  maj 
church  bodies  cooperating  through  the  Broa, 
casting  and  Film  Commission  of  the  Natior 
Council  of  Churches  of  Christ  in  the  U.  S. 
were  carried  on  U.  S.  stations  in  1953. 

This  statement  highlighted  the  commissioi 
annual  report  at  its  annual  meeting  in  Nff  W 
York  last  Tuesday  and  Wednesday.    It  w 
pointed  out  radio  broadcasts  passed  the  32,0<'  i! 
mark   and   telecasts   exceeded   5,500,   reco'  N 
totals  for  both. 

In  issuing  the  report,  Dr.  S.  Franklin  Ma> 
BFC  executive  director,  remarked  that  "nea 
one  million  listeners  and  viewers"  wrote  f 
materials  offered  on  the  program. 

Television  program  series  singled  out  ft 
special  comment  were  This  Is  the  Life,  pr 
duced  by  the  Lutheran  Church,  Missouri  Synoi 
and  presented  on  179  stations,  and  The  Paste 
produced  in  cooperation  with  the  Methodi 
Church,  and  carried  on  84  stations. 

Radio  programs  cited  were  Let  There  b 
Light,  National  Radio  Pulpit  and  Nation, 
Vespers. 

At  the  annual  dinner  Tuesday,  Clair  R.  M[i 
Collough,  of  the  Steinman  stations,  stresse 
the  importance  of  religious  broadcasters  maN  \n 
ing  their  programs  attractive.  He  urged  a  dO 
gree  of  "showmanship."  It  is  worthless  to  pt 
good  religious  shows  on  the  air  if  nobody  wi 
look  at  them,  he  said. 

Three  newly-elected  commission  executivt 
were  introduced:  The  Rev.  Alexander  Fergi 
son,  who  succeeded  Dr.  Mack  as  film  directo: 
Ben  F.  Wilbur,  radio  director  and  formerl 
manager  of  WOL  Washington,  and  Georg 
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jrnrich,  director  of  the  West  Coast  office  in 
Iywood. 

It  the  final  session  Wednesday,  Dr.  Mack 
jounced  plans  of  the  Council  to  invest  the 
:j>rd  sum  of  $1,056,000  for  religious  radio 
[  television  programs  and  film  production 
jing  1954,  which  was  said  to  be  a  33%  in- 
Lse  over  the  budget  for  1953.  It  was  an- 
jnced  also  that  the  Methodist  Church,  a 
M^ncil  affiliate,  plans  to  raise  an  additional 
000  during  the  year  for  tv  programs. 
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darf  He  succeeds  R.  David  Kimble, 
now  director  of  local  promo- 
tion. Cranton  named  assistant 
director  on  the  national  level. 
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ELSON  NEW  BAB 
AMOTION  DIR. 


[?RMAN  NELSON,  national  sales  director 
jKFWB  Los  Angeles  and  for  two  years  man- 
director  of  the  Southern  California 
Broadcasters  Assn., 
has  been  named  na- 
tional promotion  di- 
rector of  BAB  and 
will  assume  his  new 
duties  March  15, 
BAB  President 
Kevin  Sweeney  an- 
nounced last  week. 

Mr.  Sweeney  also 
disclosed  that  Har- 
old Cranton,  a  pres- 
entation writer  in 
BAB's  national  pro- 
motion department, 
had  been  named  to 
new  post  of  assistant  director  of  national 
^motion. 

j[n  his  new  position  Mr.  Nelson  will  succeed 
David  Kimble,  recently  appointed  director 
local  promotion.  The  new  national  promo- 
i  director  headed  the  sales  and  promotional 
ivities  of  the  57-station  SCBA  in  1952-53, 
igning  Jan.  1  of  this  year  to  join  KFWB. 
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Names  Fogarty,  Searle 

ANK  P.  FOGARTY,  general  manager  of 
)W  Omaha,  and  Don  Searle,  executive  vice 
sident  of  KOA  Denver,  last  week  were  ap- 
nted  to  the  BAB  Plans  Committee,  headed 
Donald  W.  Thornburgh,  general  manager  of 
TAU  Philadelphia.  Messrs.  Fogarty  and 
[krle  succeed  George  Higgins,  KMBC  Kansas 
y,  and  Howard  Lane,  KOIN  Portland,  Ore., 
o  recently  were  elevated  to  the  BAB  board 
directors. 
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;;MQ  Havana  Joins  BAB 

SECTION  of  CMQ  Havana,  with  its  six 
nsmitting  affiliates,  as  the  first  foreign  mem- 
r  of  BAB  was  announced  last  week  by  BAB 
esident  Kevin  B.  Sweeney,  who  said  the 
pve  represents  an  expansion  of  the  scope 
BAB  activities  and  services  in  line  with 
sstf  treased  U.  S.  advertiser  interest  in  the  Cuban 
*rket.    Goar  Mestre,  president  of  Circuito 
itylQ,  said  he  had  been  "terribly  impressed 
th  everything  told  me  during  my  visit  to 
br  [BAB]  office,  and  I  sincerely  believe  that 
I  can  take  advantage  of  the  work  being  done 
livtjsj  BAB  in  the  States  to  keep  the  wolf  away 
»m  the  door  of  Cuban  am  broadcasting." 
WQ  affiliated  stations  are  COCQ,  CMAQ, 
MHQ,  CMJL,  CMJK  and  CMKU.  With  the 
Idition  of  CMQ,  BAB  has  831  members. 


BBDO  V.  P.  TO  DISCUSS  TV  COMMERCIALS 


Upcoming  Assn.  of  National 
Advertisers  Spring  Meeting, 
March  17-19,  will  feature  talks 
by  leaders  in  advertiser  and 
agency  fields. 

ROBERT  L.  FOREMAN,  BBDO  vice  president 
in  charge  of  television,  will  discuss  "Tv  Com- 
mercials Which  Sell  and  Also  Appeal  to  the 
Viewers'  Intelligence,"  during  the  Friday  morn- 
ing session  of  the  45th  Spring  Meeting  of  the 
Assn.  of  National  Advertisers,  March  17-19 
at  the  Homestead,  Hot  Springs,  Va. 

Mr.  Foreman's  talk,  which  will  be  illustrated 
with  slides  and  films  of  tv  commercials  which 
combine  strong  selling  and  good-will  building, 
is  to  be  part  of  a  session  devoted  to  the  theme: 
"Public  Confidence  in  Advertising — The  Vital 
Ingredient  for  Efficient  Use  of  Our  Most  Suc- 
cessful Means  of  Creating  Sales."  B.  R.  Don- 
aldson, director  of  advertising  and  sales  promo- 
tion, Ford  Motor  Co.,  and  ANA  board  chair- 
man, will  preside  at  this  session. 

Friday  Speakers 

Other  Friday  morning  speakers  and  their 
topics  include:  David  Ogilvy,  president,  Hewitt, 
Ogilvy,  Benson  &  Mather,  "Getting  and  Keep- 
ing the  Consumer  on  Your  Side";  a  presenta- 
tion of  "The  Future  of  America,"  dynamic  pro- 
gram to  create  an  appreciation  of  the  nation's 
economic  future,  launched  by  the  joint  ANA- 
AAAA  committee  and  the  Advertising  Council; 
Gordon  Kinney,  Advertising  Council  radio-tv 
director,  "Stop  Wasting  Your  Time — A  New 
Approach  to  Your  Public  Service  Copy";  Wil- 
liam G.  Power,  advertising  manager,  Chevrolet 
Div.,  General  Motors  Corp.,  "Pulling  All  the 
Stops  in  Advertising,  Merchandising  and  Sales." 

Dr.  Gabriel  Hauge,  administrative  assistant 
to  President  Eisenhower,  will  give  an 
off-the-record  talk  at  the  Friday  luncheon. 
CBS  will  provide  the  entertainment  for  the  an- 
nual dinner  on  Thursday.  Ladies  axe  invited 
to  attend  these  and  the  Wednesday  Monte  Carlo 
Nite,  chief  social  events  of  the  meeting. 

Wednesday  morning  session  on  the  need  for 
better  advertising  management  and  planning 
will  have  George  B.  Park,  advertising  and  sales 
promotion  manager,  Marketing  Services  Div., 
General  Electric  Co.,  as  chairman  and  key- 
noter.   Other  speakers  at  this  session  will  be: 

Walter  C.  Ayers,  executive  vice  president, 
Brooke,  Smith,  French  &  Dorrance,  who  will 
discuss  the  meaning  to  advertising  of  the  great 
shift  of  an  economy  based  primarily  on  fulfill- 
ment of  needs  to  one  based  on  fulfillment  of 
wants;  Frank  W.  Mansfield,  director  of  sales 
research,  Sylvania  Electric  Products,  speaking 
on  "Budgeting  Your  Advertising  for  Profit"; 
S.  J.  Caraher,  advertising  controls  manager, 
E.  I.  du  Pont  de  Nemours  &  Co.,  on  a  method 
of  forecasting  and  controlling  advertising  costs; 
Alfred  Politz,  president,  Alfred  Politz  Research, 
on  some  practical  ways  of  increasing  advertis- 
ing's sales  power.  E.  G.  Gerbic,  vice  president, 
Johnson  &  Johnson;  Robert  E.  Healy,  vice  pres- 
ident, McCann-Erickson,  and  Ralph  Winslow, 
public  relations  director,  Koppers  Co.,  will  dis- 
cuss the  most  effective  way  to  use  the  advertis- 
ing agency  in  campaign  planning  and  coordina- 
tion. Mr.  Park  will  serve  as  chairman  for  this 
session  and  for  the  discussion  group  on  indus- 
trial and  technical  advertising  to  follow.  Mr. 
Gerbic  will  head  the  consumer  non-durable 
product  advertising  discussion  and  Mr.  Park 
that  on  durable  consumer  products. 

Ford  Motor  Co.  will  show  its  Cinemascope 


dealer  presentation,  first  commercial  adapta- 
tion of  this  widescreen  movie  technique,  to  open 
the  Thursday  morning  meeting.  Session  theme 
for  the  day,  management  of  the  execution  and 
follow-through  of  advertising  plans,  will  begin 
with  Russell  G.  Partridge,  advertising  manager, 
United  Fruit  Co.,  and  George  J.  Abrams,  ad- 
vertising manager,  Block  Drug  Co.,  discussing 
the  creative  development  of  ideas  that  will 
sell.  Esther  Foley,  home  service  director,  True 
Story  Magazine,  and  David  P.  Crane,  director 
of  media  coordination,  Benton  &  Bowles,  will 
speak  on  media  selection  in  times  of  changing 
market  conditions  to  conclude  the  morning 
session. 

In  the  afternoon,  R.  Richard  Carlier,  director 
of  advertising  and  sales  promotion,  Bigelow- 
Sanford  Carpet  Co.;  Arthur  Diamond,  adver- 
tising manager,  H.  J.  Heinz  Co.,  and  Arthur  L. 
Scaife,  sales  planning  manager,  General  Elec- 
tric Co.,  will  speak  on  following  through  with 
advertising  plans.  Assisting  Mr.  Scaife  in  his 
presentation  of  new  point-of-purchase  display 
ideas  will  be  Dallas  H.  Edwards,  sales  man- 
ager, GE  Clock  Div.;  David  T.  Meskill,  sales 
manager,  Fan  Div.;  James  P.  Farley,  advertis- 
ing supervisor,  Fan  Div. 

In  the  discussion  sessions  concluding  the 
Thursday  business  program,  Mr.  Abrams  will 
serve  as  chairman  for  the  consumer  non-durable 
product  discussion,  Lauren  K.  Hagaman,  direc- 
tor of  advertising  and  sales  promotion,  Con- 
goleum  Nairn,  for  the  consumers  durable 
products  discussion,  and  Mr.  Winslow  for  the 
discussion  of  industrial  and  technical  products. 

Special  group  meetings  are  planned  for  Fri- 
day afternoon,  such  as  the  ANA  Chemical 
Group,  petroleum  industry  members  and  ex- 
port advertisers. 
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KDKA  Rejoins  NARTB 
After  8V2  Years  Away 

THE  long  resentment  of  Westinghouse  Broad- 
casting Co.  against  an  NARTB  affront  of  the 
mid-40s  appeared  to  have  subsided  last  week 
as  KDKA  Pittsburgh  rejoined  the  association 
after  an  absence  of  8Vi  years  [Closed  Circuit, 
Dec.  7,  1953]. 

NARTB  President  Harold  E.  Fellows  an- 
nounced also  that  WCCO  Minneapolis,  former 
CBS  o&o  station  and  now  controlled  by  Ridder 
publications,  had  joined  the  association. 

Westinghouse  radio  stations  have  been  out- 
side the  association  fold  since  publication  in 
1945  by  NARTB  of  a  25-year  anniversary 
chronology  which  listed  WWJ  Detroit  as  the 
first  commercial  station,  having  started  in 
August  1920.  Westinghouse  contends  KDKA's 
debut  Nov.  2,  1920,  marked  the  beginning  of 
regularly  scheduled  commercial  broadcasting. 

Actually  Westinghouse  has  been  partly  with- 
in NARTB  ranks  since  it  inherited  a  tv  mem- 
bership when  it  bought  KPTZ  (TV)  Phila- 
delphia from  Philco  Corp.  last  summer.  When 
Chris  J.  Witting,  former  DuMont  Network 
head,  joined  Westinghouse  Jan.  1  as  WBC 
president  it  was  believed  he  would  heal  the 
NARTB  breach,  being  a  tv  board  member 
at  that  time  as  DuMont  representative. 

KDKA  becomes  the  Westinghouse  radio 
member  station  in  NARTB  under  a  bylaw  pro- 
vision requiring  that  the  largest  in  a  com- 
monly owned  station  group  must  be  enrolled. 
WBZ-TV  Boston,  a  Westinghouse  tv  outlet, 
has  become  a  subscriber  to  the  NARTB  Tele- 
vision Code. 

CBS  relations  with  NARTB  have  been 
strained  at  times,  especially  since  an  associa- 
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tion  spokesmen  was  quoted  in  the  late  40s 

as  saying  color  tv  was  five  or  ten  years  away. 

The  network  is  not  now  a  radio  member  but 

has  tv  board  representation. 

The   following  stations  were  enrolled  by 

NARTB  in  February: 

KFAD  Fairfield,  Iowa;  KDKA-AM-FM  Pitts- 
burgh; KVLB  Cleveland,  Tex.;  KEDD  (TV) 
Wichita,  Kan.;  WDEF-TV  Chattanooga,  Tenn.; 
WLAC-TV  Nashville;  KBUC  Corona,  Calif.; 
KCRV  Caruthersville,  Mo.;  KJCF  Festus,  Mo.; 
KTVQ  (TV)  Oklahoma  City;  WTOC-TV  Savannah, 
Ga.;  WDSM-TV  Superior,  Wis.;  WFMZ-TV  Allen- 
town,  Pa.;  KFXJ-TV  Grand  Junction,  Colo.; 
KGEO-TV  Enid,  Okla.;  WFOR  Hattiesburg, 
Miss.;  WRFM  (FM)  Hattiesburg,  Miss.;  KBUH 
Burlington,  Iowa;  WOI-TV  Ames,  Iowa;  KYTV 
(TV)  Springfield,  Mo.;  WAPX  Montgomery, 
Ala.;  WBRO  Waynesboro,  Ga.;  WCCO  Minne- 
apolis; WDBF  Delray  Beach,  Fla.;  WFRL  Free- 
port,  111.;  WHMA-AM-FM  Anniston,  Ala.;  WIHL 
Hammond,  La.;  WLAU  Laurel,  Miss.;  WMGY 
Montgomery,  Ala.;  WPBB  Jackson,  Ala.;  KCHA 
Charles  City,  Iowa;  KIUL  Garden  City,  Kan.; 
KJBC  Midland,  Tex.;  WFIE  (TV)  Evansville.  Ind.; 
WRBL-TV  Columbus,  Ga.;  KBID-TV  Fresno, 
Calif.;    KMID-TV   Midland,  Tex. 


Tower  Named  Acting  Chief 
Of  NARTB  Labor  Department 

CHARLES  H.  TOWER,  now  in  his  sixth  year 
at  NARTB  as  assistant  to.  Richard  P.  Doherty, 
who  resigned  last  month  as  vice  president  in 
charge  of  employe- 
employer  -  relations 
[B*TT  Feb.  8],  has 
assumed  the  new 
post  of  acting  man- 
ager of  the  associa- 
tion's Employe- 
Employer  Relations 
Dept.  Mr-  Doherty 
has  formed  his  own 
management  consult- 
ant firm. 

A  member  of  the 
Massachusetts  Bar, 
Mr.  Tower  taught 
labor  relations  and 
personnel  administration  at  Boston  U.  while 
enrolled  as  a  law  student.  Previously  he  had 
served  three  years  as  a  field  examiner  for  the 
National  Labor  Relations  Board.  He  is  a 
graduate  of  Harvard  Business  School  and  Wil- 
liams College. 
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Broadcasters  Represented 
At  Correspondents  Dinner 

BROADCAST  executives  were  well  represented 
at  the  annual  dinner  of  the  White  House  Cor- 
respondents Assn.,  held  Saturday  at  the  Statler 
Hotel,  Washington,  with  President  Eisenhower 
as  guest. 

Television  techniques  were  borrowed  to  in- 
troduce the  m.c,  Milton  Berle,  who  emerged 
from  a  7x11 -foot  tv  set  after  a  kinescope  pro- 
gram had  been  promised  in  line  with  the  Ad- 
ministration's economy  program.  Other  talent 
included  Irving  Berlin,  the  McGuire  Sisters  and 
Jaye  P.  Morgan,  vocalist.  The  program  was 
presented  by  ASCAP. 

RETMA  Unit  Agrees 
On  Interference  Plan 

PROPOSALS  designed  to  secure  industry-wide 
cooperation  for  reduction  in  interference  caused 
by  spurious  radiations  in  tv  sets  were  worked 
out  last  week  by  a  special  committee  of  the 
Radio-Electronics-Television  Mfrs.  Assn. 

Dr.  W.  R.  G.  Baker  of  General  Electric  Co., 
chairman  of  the  committee,  said  it  was  expected 
the  committee  would  place  the  proposals  before 
the  FCC  within  about  two  weeks.  He  said  the 
committee  had  agreed  that  details  of  the  plan 
would  not  be  made  known  until  after  they  are 
given  to  the  Commission. 


POTTER  SUBCOMMITTEE  MEETS,  SEES 
PUBLIC  HEARINGS  ON  UHF  TROUBLES 

Informal,  closed  meeting  with  FCC  members  brings  forth  assurances 
from  Senate  Communications  subcommittee  that  public  hearings 
will  be  held,  regardless  of  legislative  proposals,  to  seek  a  cure  for 
uhf's  ills.  A  Senator's  proposal  would  allow  one-for-two  swap  of 
vhf  for  uhf — up  to  10  uhf  stations. 

the  present  limitation  is  five  vhf  stations  for1 
single  owner,  this  would  give  the  effect  of 
"two-for-one"  conversion.  In  addition,  the  mi 
tiple  tv  station  owner  would  be  given  a  fly 
year  period  to  consummate  this  conversion. 

It  also  was  suggested,  as  an  offshoot  to  tl 
1 0-uhf-station  limitation  recommendation,  th 
perhaps  a  multiple  tv  station  owner  could  1 
authorized  to  convert  his  holdings  so  that  1 
would  be  limited  to  three  vhf  and  four  ul 
stations.  Still  other  combinations  were  possibl 
it  was  suggested  by  the  Senators. 

Senators  present  were  Potter,  Andrew  1 
Schoeppel  (R-Kan.),  Dwight  Griswold  (I 
Neb.),  Lester  C.  Hunt  (D-Wyo.),  all  subcon 
mittee  members,  and  Ed  C.  lohnson  (D-Colo. 
ranking  Democratic  member  of  the  parei 
Senate  Interstate  &  Foreign  Commerce  Con 
mittee.  Sen.  John  O.  Pastore  (D-R.  I.),  a  sul 
committee  member,  was  not  present. 

All  FCC  Commissioners  were  at  the  mee 
ing  except  Frieda  B.  Hennock,  who  was  vac; 
tioning  out  of  the  city. 

Emphasis  also  was  given  to  the  problem  c 
network  affiliation  for  uhf  stations.  This  prol 
lem — of  networks  affiliating  with  vhf  rathe 
than  uhf  stations  in  a  mixed  market — w; 
described  as  "basic." 

A  Senator  said  that  it  certainly  can  be  ai 
sumed  that  the  demand  will  be  made  on  Coi 
gress  to  look  in  on  the  "monopoly"  fieli 
Reference  here  was  to  the  existence  of  onl 


SENATORS  felt  the  broadcast  industry's  pulse 
last  week  and  the  verdict  was  unanimous  that 
uhf  needs  a  peppy  and  near-perfect  prescrip- 
tion for  its  ills. 

This  decided  swing  toward  a  uhf  study  by 
legislators  was  evidenced  after  an  informal, 
closed-door  session  Tuesday  with  FCC.  The 
meeting  was  the  newly-formed  Potter  Com- 
munications Subcommittee's  first  chance  to  view 
at  close  range  the  problems  FCC  faces  in 
radio-tv. 

•  Subcommittee  Chairman  Charles  E.  Potter 
(R-Mich.)  told  B«T  after  the  session  was  over 
he  was  quite  certain  "there  will  be  public  hear- 
ings" by  the  subcommittee  to  study  ways  of 
bolstering  and  developing  uhf  as  an  integral 
part  of  the  nation's  tv  system. 

•  It  was  apparent  the  hearings  will  come 
whether  or  not  any  legislation  is  introduced  on 
the  subject. 

»  A  proposal  was  uncorked  during  the  sub- 
committee's session  for  a  one-for-two  swap,  one 
vhf  station  (owned  by  an  existing  permittee  or 
licensee)  for  two  uhf  stations  as  a  means  of 
stimulating  uhf's  development. 

This  suggestion,  made  by  a  Senator  as  the 
session  was  well  underway,  swept  his  colleagues 
into  a  discussion  with  the  general  feeling  en- 
suing that  the  proposal  possibly  could  be  re- 
duced to  bill  form  as  a  basis  for  an  exploration 
of  the  entire  subject. 

The  proposal  for  a  station  swap  same  as  a 


THE  SENATORS  meet  members  of  the  FCC  just  before  the  Senate  Communications 
Subcommittee  goes  into  closed  session.  Grouped  above  Chairman  Charles  E.  Potter 
(R-Mich.)  are  (I  to  r)  Sen.  Lester  C.  Hunt  (D-Wyo.),  Nicholas  Zapple,  Senate  Interstate 
&  Foreign  Commerce  Committee  staff  member  (communications);  FCC  Chairman  Rosel 
H.  Hyde;  Sen.  Potter;  Comr.  George  E.  Sterling;  Comr.  Edward  M.  Webster,  with  back 
to  camera;  Comr.  John  C.  Doerfer;  Comr.  Robert  T.  Bartley,  and  Comr.  Robert  E.  Lee, 
whose  face  is  hidden.    Comr.  Frieda  B.  Hennock  was  vacationing  in  Florida. 

12  vhf  channels  as  compared  to  70  uhf  chan 


distinct  surprise. 

While  Senators  were  enthusiastic,  FCC  mem- 
bers were  far  from  electrified.  The  latter  as- 
sured the  subcommittee  the  proposal  would 
be  given  serious  consideration  but  that  it  was 
complex,  with  many  economic  and  legal  ramifi- 
cations. 

The  recommendation,  described  as  a  stimu- 
lant for  uhf,  was  offered  as  the  subject  for  a 
future  bill.  Gist  of  the  proposal  was  that  Con- 
gress direct  FCC  to  authorize  multiple  tv  station 
owners  to  acquire  a  maximum  of  10  uhf  sta- 
tions by  turning  in  their  vhf  permits.  Since 
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nels  in  the  available  tv  spectrum.  Thus,  i 
was  reasoned,  if  vhf  prospers  but  uhf  suffers 
competition  will  be  restricted. 

FCC  members  said  the  Commission  wa: 
aware  of  difficulties  where  uhf  must  competi 
with  vhf.  But  the  Commissioners  pointed  ou 
they  had  no  authority  to  require  a  networl 
to  make  its  programs  available  to  a  statior 
even  if  it  is  found  that  such  a  practice  woulc 
be  sound. 

The  Commissioners,  pointing  to  the  develop 
Broadcasting    •  Telecasting^ 


The  only  important  way  to  cover  Maryland  is  to  use 


50,000  WATTS  •  NBC  AFFILIATE  •  RADIO  BALTIMORE 

j  Nationally  Represented  by  Henry  /.  Christal  Company 
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ment  of  the  uhf  band  as  a  major  problem  con- 
fronting FCC  today,  described  the  task  at  hand 
as  an  uphill  fight  to  build  uhf  circulation,  par- 
ticularly in  mixed  markets. 

The  count  of  uhf  permits  turned  back  to 
the  Commission  since  the  lifting  of  the  tv 
freeze  has  been  "disturbing,"  FCC  spokesmen 
said.  While  it  was  admitted  some  of  the  turn- 
backs came  from  people  who  invested  in  uhf 
for  speculative  purposes,  Commissioners  under- 
scored the  fact  many  permits  were  returned 
because  of  financial  difficulty. 

The  big  problem,  according  to  FCC,  was 
for  the  operator  of  a  uhf  to  have  enough  capi- 
tal to  stand  the  expense  while  his  circulation 
in  the  market  was  built  up. 

This  uhf  discussion  came  a  day  after  a  uhf 
promotion  conference  was  held  in  Washing- 
ton (see  story,  page  42).  Many  problems  in 
uhf  emphasized  there  were  explored  also  be- 
fore the  subcommittee. 

FCC  said  it  thought  liberalization  of  the 
multiple  ownership  rule  in  tv — proposing  a 
boost  in  the  limitation  from  five  tv  stations  to 
five  vhf  and  two  uhf — would  help  induce  addi- 
tional capital  and  know-how  into  uhf. 

By  broadening  the  rule,  according  to  FCC, 
bigger  broadcast  interests  could  participate 
in  uhf  and  more  advertising  dollars  would  be 
forthcoming,  while  more  uhf  sets  would  be 
built  at  a  lower  differential. 

At  one  point,  Senators  asked  if  an  analogy 
might  not  be  drawn  between  what  is  needed 
in  uhf  and  what  happened  to  tv  when  it  first 
made  its  commercial  debut.  The  lawmakers 
noted  that  radio  profits  were  used  by  broad- 
casters to  build  vhf  television  and  they  asked, 
could  not  vhf  profits  be  used  in  the  same  way 
to  build  uhf? 

FCC  members  said  they  would  expect  such 
a  development  to  aid  uhf.  It  was  agreed  the 
bolstering  of  uhf  as  a  competitive  force  would 
provide  diversification. 

First  Vhf's  Lost  Money 

The  discussion  approached  this  level  as  a 
sequence  to  the  Commissioners'  observations 
that  the  first  vhf  stations  to  appear  on  the 
national  scene  lost  substantial  sums  of  money 
while  building  audience  growth.  Before  1948, 
it  was  noted,  18  vhf  permits  were  returned. 

Described  by  FCC  as  a  "real  obstacle"  to  the 
successful  development  of  uhf  was  the  lack 
of  adequate  power.  Also  touched  upon  were 
the  differences  in  the  cost  of  equipment,  the 
problem  of  persuading  the  consumer  and  the 
listener  and  the  problem  of  a  network  giving 
up  its  affiliation  with  a  new  uhf  station  in  a 
mixed  market  in  order  to  affiliate  with  an  estab- 
lished vhf  outlet. 

Other  subjects  referred  to'  included  license 
fees,  interference  problems,  tv  application 
workload,  color  (only  a  brief  mention),  edu- 
cational tv  and  the  status  of  radio. 

In  brief,  this  is  what  was  discussed  on  the 
subjects  listed  above: 

Schedule  of  license  fees.  Chairman  Potter 
reminded  the  subcommittee  it  was  to  take  up 
the  status  of  the  license  fee  proposal  next  Tues- 
day. (Also  see  story,  this  page.)  It  was  pointed 
out  during  the  talks  that  FCC  was  following  a 
directive  by  the  Budget  Bureau. 

Tv  workload.  Senators  commended  the 
Commission  for  cleaning  up  a  good  many  of 
the  tv  applications  which  were  pending. 

Interference  problem.  The  Commission  noted 
it  had  taken  up  with  the  Radio-Electronics- 
Television  Mfrs.  Assn.  the  matter  of  spurious 
radiations  in  tv.  [B»T,  March  1.) 

Educational  tv.  Commissioners  indicated  the 
development  of  educational  tv  was  slow  with 
only  two  noncommercial  stations  in  actual  op- 
eration. Several  states  are  in  the  process  of 
fund-raising,  they  noted.    FCC  members  also 


emphasized  the  Commission  was  treating  the 
matter  with  patience  and  sympathy.  They 
scored  the  fact  the  Commission  has  denied  all 
petitions  to  reclassify  channels  from  noncom- 
mercial to  commercial. 

The  subcommittee  said  it  would  meet  again 
with  FCC  for  a  discussion  of  radio  matters. 
However,  mention  was  made  by  the  Commis- 
sion that  new  applications  for  radio  facilities 
were  being  received  right  along. 


FCC  DENIES  PROTEST 
ON  WORD-TV  SITE 

Commission  says  protesting 
WAIM-TV  Anderson  is  not  a 
party  in  interest.  WORD-TV, 
a  Spartanburg  station,  has 
temporary  authority  to  oper- 
ate   from    Paris  Mt. 

FCC  last  week  denied  two  more  protests  against 
its  grant  to  WORD-TV  Spartanburg,  S.  C, 
to  operate  on  an  interim  basis  from  Paris  Mt., 
six  miles  from  Greenville,  S.  C.  [B«T,  Feb.  1]. 

On  the  ground  they  were  not  parties  in  in- 
terest, the  Commission  turned  down  the  re- 
quests of  WAIM-TV  Anderson  and  WGVL 
(TV)  Greenville,  S.  C,  that  the  Paris  Mt. 
operation  authority  be  rescinded.  Last  month, 
the  Commission  denied  a  protest  by  WSCV 
(TV)  Spartanburg,  S.  C.  [B«T,  Feb.  22].  All 
are  uhf  stations. 

Vhf  ch.  7  WORD-TV  holds  a  grant  for  Hog- 
back Mt.,  near  Spartanburg.  It  asked  the  Com- 
mission to  permit  it  to  start  operations  on  Paris 
Mt.,  outside  of  Greenville,  from  the  existing 
tower  of  the  former  WFBC-FM  Greenville. 
The  Commission  granted  this  late  in  lanuary 
[B«T,  Feb.  1]. 

Protestants  questioned  the  principle  of  al- 
lowing WORD-TV  to  operate  in  the  Greenville 
area,  claiming,  economic  injury,  loss  of  net- 
work affiliations,  etc.  This  was  predicated  on 
their  allegations  that  WORD-TV  would  not  con- 
struct its  station  on  Hogback  Mt.,  and  that  in 
order  to  secure  a  CBS-TV  affiliation,  it  was  re- 
quired to  become  a  "regional"  station.  The 
FCC,  in  turning  down  the  three  protests,  de- 
clared that  the  authority  is  for  interim  opera- 
tion only,  and  that  WORD-TV  would  still  meet 
all  the  requirements  of  separation,  signal 
strength  over  principal  city,  etc. 

Comr.  Robert  T.  Bartley  dissented  in  the 
WAIM-TV  denial,  and  concurred  in  the  result 
but  not  the  opinion  in  the  WGVL  denial. 
Comr.  Hennock  was  not  present. 

Similar  Pennsylvania  Case 

Meanwhile,  a  similar  situation  seemed  to  be 
building  up  in  southeastern  Pennsylvania. 

Five  uhf  stations  in  Harrisburg  and  York, 
Pa.,  petitioned  the  FCC  last  week  for  rehearing 
in  its  grant  to  WGAL-TV  Lancaster  to  move 
permanently  to  vhf  ch.  8,  increase  power  to 
316  kw  and  move  its  transmitter  site  from  Lan- 
caster to  near  Hellam,  Pa.,  17  miles  away,  with 
a  1,000-ft.  antenna.  This  grant  was  made  late 
in  January  after  WLAN  Lancaster  withdrew 
its  opposing  application  for  the  same  facility 
[B«T,  Feb.  1]. 

Stations  protesting  what  they  called  WGAL- 
TV's  attempt  to  become  a  "regional"  station 
were  WTPA  (TV),  ch.  31;  WCMB-TV,  ch.  27; 
WHP-TV,  ch.  25,  all  in  Harrisburg,  and  WSBA- 
TV,  ch.  43,  and  WNOW-TV,  ch.  49,  both  in 
York.  All  except  WCMB-TV  are  on  the  air. 

Protest  alleged  that  at  its  new  location  and 
with  new  powers,  WGAL-TV  will  put  a  Grade 
A  signal  into  Harrisburg  and  York  which 
might  lose  for  the  uhf  stations  their  network 
affiliations,  national  and  spot  advertising,  and 


might  force  them  out  of  business.  They  claim 
that  the  new  transmitter  site  was  15  mi) 
closer  to  York  and  14  miles  closer  to  Han- 
burg  and  I6V2  miles  farther  from  Lancasi 
than  the  prevent  WGAL-TV  site. 

Asking  for  a  hearing,  the  five  uhf  statio 
asserted  that  large  area  coverage  on  the  p;1 
of  the  prospective  WGAL-TV  would  dimini 
that  station's  local  originations  for  Lancasi 
viewers  and,  conversely  if  any  of  the  u 
stations  were  forced  to  discontinue,  reduce  \ol 
service  for  Harrisburg  and  York  viewers.  Th 
also  claimed  that  full  power  WGAL-TV 
the  Hellam  location  would  react  against  f 
power  for  WDEL-TV  Wilmington,  Del.,  a 
WLEV-TV  Bethlehem,  Pa.,  in  order  to  av(i 
overlap  among  the  three  commonly-own 
stations,  all  owned  by  J.  F.  and  J.  H.  Steinm; 


New  Witnesses  Set 
On  FCC  Fee  Hearing 

PREPARATIONS  are  underway  for  the  Se 
ate  Communications  Subcommittee  heari 
next  Tuesday  (March  16)  on  the  FCC's  pi, 
posed  schedule  of  license  fees  [B»T,  March 

It  is  expected  FCC  will  testify.  Also  sla 
to  appear  are  spokesmen  for  the  Intents 
Commerce  Commission  and  the  Maritime  C01 
mission.  Only  "outside"  witness  thus  far  sche 
uled  is  Carl  Shipley,  Washington  attorney,  wl 
will  represent  WHAR  Clarksburg  and  WKY 
Keyser,  both  W.  Va. 

NARTB,  had  not  yet  informed  the  subcoi 
mittee  whether  it  would  appear  but  it  « 
understood  the  association  was  balloting  boa 
members  on,  the  subject  [Closed  Circli 
March  1]. 

The  hearing  is  to  be  held  on  Sen.  Ed 
Johnson's  (D-Colo.)  measure  (S  2926)  whi 
would  permit  FCC  to  set  "nominal"  fees 
charges  for  station  applications,  permits  and 
censes  [B»T,  Feb.  15]. 

FCC  had  set  an  April  1  deadline  for  coi 
ments  on  its  proposed  schedule  of  fees. 


FCC  Fees  Should  Subsidize 
Stations  in  Red,  Says  Brown 

PROPOSAL  that  the  FCC  use  any  fees  c( 
lected  to  subsidize  broadcast  stations  "in  tl 
red"  was  made  last  week  by  Gordon  P.  Bro« 
president,  WSAY  Rochester,  N.  Y.  M 
Brown's  suggestions  were  contained  in  coi 
ments  on  the  FCC's  proposed  $325  per  appi 
cation  charge  in  line  with  instructions  fro 
the  Budget  Bureau  [B«T,  Feb.  1,  et  seq.]. 

Recommending  that  any  fee  be  based  on 
fixed  percentage  of  net  earnings,  before  taxi 
(which  would  absolve  amateurs,  educators  ar 
other  non-profit  broadcasters  from  the  charge 
Mr.  Brown,  an  inveterate  and  longtime  foe  1 
networks,  went  on: 

Too  many  important  areas  in  the  U.  S.  ha' 
lost  the  services  of  a  local  radio  station.  .  .  . 
is  absolutely  essential  if  the  FCC  is  to  preve 
many  of  the  existing  stations  from  closing  do« 
or  being  sold  to  monopolistic  groups,  some  sul 
sidy  must  be  used.  .  .  . 

At  the  outset,  Mr.  Brown  opposed  the  chars 
of  a  fee  as  a  discrimination  against  radio  st; 
tions. 

Among  other  comments  filed  last  week,  R.  I 
Jordan,  manager,  WDJB  Roanoke,  Va.,  i\ 
clared  he  had  no  broad  objections.  He  askec 
however,  whether  there  should  not  be  a  singl 
fee  covering  both  main  and  auxiliary  tran< 
mitters.  Mr.  Jordan  is  one  of  the  few  who  hav 
interposed  no  objection  to  the  proposed  fe 
schedule.  Others,  submitting  comments  las 
week,  pointed  up  what  they  called  "inequities 
and  generally  favored  a  schedule  of  proportion 
ate  charges  based  on  ability  to  pay. 
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They're  all  top  drawer  with  every 
TV  advertiser  in  America.  And  they're 
all  top  drawer  with  us  because  our 
experience,  enthusiasm  and  effort  are 
concentrated  towards  "quality 
representation."  Our  stations  are  more 
direct.  They  call  it  good  business. 


Harrington,  Righter  and  Parsons,Inc. 

New  York 
Chicago 
San  Francisco 

television  —  the  only  medium  we  serve 


q'JCASTING 


Telecasting 


WAAM  Baltimore 

JVBEN-TV  Buffalo 

WFMY-TV  Greensboro 

WDAF-TV  Kansas  City 

WHAS-TV  Louisville 

WTMJ-TV  Milwaukee 

WM  TW  ML  Washington 


March  8,  1954    •    Page  49 


GOVERNMENT 


1 


'STRIKE  IT  RICH'  STILL  MAKES  NEWS 


A  New  York  State  investigat- 
ing unit  gives  the  show  a  clean 
bill  of  health,  while  a  New 
York  Congresswoman  intro- 
duces a  bill  to  make  stations 
investigate  charities. 

THE  RADIO  and  television  program,  Strike 
It  Rich,  made  news  in  two  cities  last  week. 

•  In  Washington,  Rep.  Katherine  St.  George 
(R-N.  Y.)  introduced  a  bill  in  the  House  as  a 
result  of  the  furor  aroused  about  the  program  in 
her  home  state  a  month  ago  [Closed  Circuit, 
March  1]. 

•  In  Albany,  N.  Y.,  the  giveaway  program 
cleared  one  of  its  current  hurdles  when  the 
state's  Joint  Legislative  Committee  Investigating 
Fraudulent  Charities  gave  it  a  clean  bill  of 
health. 

Rep.  George  dropped  her  bill  in  the  hopper 
Wednesday.  The  proposed  legislation  would 
require  station  licensees  to  investigate  persons 
and  organizations  on  whose  behalf  contributions 
are  solicited  on  radio  and  tv  programs. 

The  bill  (HR  8196)  was  referred  to  the 
House  Interstate  &  Foreign  Commerce  Com- 
mittee. 

Would  Amend  Act 

Wording  of  the  measure  which  would  amend 
Sec.  303  of  the  Communications  Act: 

(s)  Make  rules  and  regulations  requiring  any 
broadcast  station  licensee  who  permits  any 
program  to  be  broadcast  over  his  station  which 
solicits  contributions  (including  money,  serv- 
ice, and  all  other  things  of  value)  on  behalf  or 
for  the  benefit  of  any  person  or  organization, 
to  make  an  investigation  of  such  person  or  or- 
ganization which  is  sufficiently  complete  to 
enable  the  licensee  to  answer  any  inquiries 
which  are  reasonably  to  be  expected  from 
prospective  contributors.  In  making  its  rules 
and  regulations  under  this  subsection,  the 
Commission  may  make  such  reasonable  excep- 
tions as  it  finds  will  serve  the  public  interest. 

Mrs.  St.  George  has  said  the  legislation  was 
drawn  up  so  as  not 
to  be  "too  restric- 
tive," for  example, 
in  interfering  with 
program  content. 
The  Congresswom- 
an, however,  has 
made  it  clear  the  bill 
was  introduced  as  a 
result  of  the  latest 
controversy  over  the 
Strike  It  Rich  pro- 
gram [B*T,  Feb.  22]. 

State  Sen.  Bernard 
Tomkins,  chairman 
of  the  New  York  in- 
vestigating committee,  reported  that  his  group's 
investigators  had  checked  the  program's  books 
[B»T,  Feb.  15]  and  found  that  Strike  It  Rich 
accepted  voluntary  contributions  from  viewers 
and  listeners  and  passed  the  money  on  to  the 
beneficiaries  at  an  administrative  cost  of  2% 
which  the  committee  did  not  regard  as  exces- 
sive. 

Sen.  Tomkins  and  Assemblyman  Samuel 
Rabin,  committee  vice  chairman  who  joined  the 
chairman  in  making  the  announcement,  said 
the  committee  "feels  that  it  is  not  within  its 
province  to  pass  on  the  good  taste  of  a  radio 
or  television  program.  The  committee  is  in- 
terested solely  in  proposing  remedial  legisla- 
tion where  it  is  found  to  be  necessary." 

Spokesmen  for  Walt  Framer  Productions, 
which  produces  the  program,  said  they  were 
pleased  with  the  committee  decision,  and  also 


REP.  ST.  GEORGE 


noted  that  since  it  came  under  fire  the  show's 
ratings  had  increased.  Additionally,  they  said, 
Colgate-Palmolive  Co.  has  since  renewed  the 
show  on  both  radio  and  tv  for  13  weeks.  Col- 
gate sponsors  Strike  It  Rich  on  CBS-TV  Mon.- 
Fri.,  11:30  a.m.  to  noon,  and  Wed.,  9-9:30  p.m., 
and  on  NBC  Radio  (using  a  tape  from  the 
video  version)  Mon.-Fri.,  11-11:30  a.m.  Wil- 
liam Esty  Co.  is  the  agency. 

The  flurry  over  the  program  started  a  month 
ago  when  New  York  City  Welfare  Commission- 
er Henry  L.  McCarthy  branded  it  a  "national 
disgrace"  and  held  that  it  made  a  public  solici- 
tation of  funds  and  accordingly  needed  a  li- 
cense from  his  office  in  order  to  continue  to 
operate  [B»T,  Feb.  8].  He  claimed  people 
had  been  attracted  to  New  York  in  hopes  of 
getting  "easy  money"  on  the  show  and  had 
wound  up  on  relief. 

With  the  legislative  committee's  clearance 
of  the  program  there  were  indications  that  Mr. 
McCarthy  might  resume  his  attacks,  which  he 
had  stopped  when  the  Tomkins  committee  took 
over  investigation.  Spokesmen  for  the  pro- 
gram said  they  had  heard  reports  that  he  would 
renew  his  demands  that  Strike  It  Rich  seek  a 
license,  but  that  no  such  demands  had  been 
made.  They  reiterated  that  the  program  had 
never  made  public  solicitation  of  funds  and 
that  licenses  law  did  not  apply  to  the  show. 


Kilgore  'Monopoly7 
Charge  Received 

BOTH  the  Senate  Interstate  &  Foreign  Com- 
merce and  the  Judiciary  Committees  have  re- 
ceived Sen.  Harley  M.  Kilgore's  letter  request- 
ing a  study  of  what  he  has  called  "a  threat  of 
developing  monopoly  in  communications"  [B»T, 
March  1].  (See  editorial,  page  114.) 

But  there  is  no  indication  that  either  com- 
mittee is  making  plans  to  take  up  the  West 
Virginia  Democrat's  suggestion  that  Congress 
do  something  about  his  allegation  that  radio 
interests  are  taking  over  tv. 

No  new  moves  were  reported  last  week. 
The  communications  subcommittee  of  the  Sen- 
ate Commerce  group  was  busy  boning  up  on 
the  latest  in  the  broadcast  field  (see  story, 
page  46)  while  the  Senate  Judiciary  Commit- 
tee had  its  hands  full  with  a  host  of  other 
legislative  matters. 

Sen.  Kilgore's  office  said  it  was  assuming 
that  the  Senator's  letter  would  be  referred  to 
Sen.  Potter's  communications  subcommittee. 


FCC  Orders  KSTM-TV 
Into  Ch.  1 1  Hearing 

THE  FCC  last  week  ordered  Broadcast  House 
Inc.,  licensee  of  uhf  ch.  36  KSTM-TV  St. 
Louis,  Mo.,  into  the  vhf  ch.  1 1  hearing  in  that 
city. 

The  order  also  added  an  additional  issue  to 
the  St.  Louis  hearing:  Whether  KSTM-TV  has 
the  right  to  apply  for  a  frequency  while  it 
holds  a  grant  for  another  channel.  KSTM-TV 
began  operating  last  October. 

Last  week's  order  is  in  line  with  a  U.  S. 
Court  of  Appeals  ruling  that  the  Commission 
must  give  KSTM-TV  a  hearing  before  refusing 
to  accept  its  application  for  vhf  ch.  11  [B»T, 
Jan.  18].  The  FCC  twice  refused  to  accept  the 
uhf  station's  application  for  ch.  1 1  on  the 
ground  that  it  could  not  apply  for  a  facility 
in  the  same  market  for  which  it  holds  a  CP. 
KSTM-TV  has  offered  to  give  up  its  uhf  fre- 
quency if  it  wins  the  ch.  1 1  grant. 

The  FCC's  order  is  hinged  on  the  U.  S. 


Court  of  Appeals  vacating  its  stay  against  tl 
holding  of  the  St.  Louis  ch.  1 1  hearing.  It  v»j 
understood  that  the  Commission  staff  wj 
drawing  up  a  motion  to  vacate  the  stay  whii 
would  satisfy  other  parties  in  the  court  cas 
CBS  and  220  Television  Inc.  These  two,  ai 
St.  Louis  Amusement  Co.  and  St.  Louis  Te( 
cast  Inc.  (60%  owned  by  WEW)  are  competii 
in  the  ch.  1 1  case. 

Two  weeks  ago,  KSTM-TV,  which 
officially  applying  for  East  St.  Louis,  111.,  fill 
an  amended  application  for  the  ch.  11  assig, 
ment,  following  receipt  of  a  McFarland  lett 
from  the  FCC  [B*T,  March  1].  The  station 
mainly  owned  by  principals  associated  in  KS1 
St.  Louis,  Mo.,  and  the  East  St.  Louis  loum 


Formal  Bid  for  WGR  Sale 
At  $1.45  Million  Filed 

FORMAL  applications  for  the  $1.45  nullil 
sale  of  WGR  Buffalo  by  Leo  J.  Fitzpatri 
and  I.  R.  Lounsberry  to  Niagara  Fronti 
Amusement  Corp.,  holder  of  an  initial  gra 
for  vhf  ch.  2  there  [B»T,  Feb.  22],  were  fil 
with  FCC  last  week.  The  transfers  are  co 
tingent  upon  final  grant  of  ch.  2  to  Niaga 
Frontier,  representing  a  merger  of  certa 
original  contestants. 

Niagara  Frontier  is  the  survivor  applica 
with  Victory  Television  Corp.  and  Niaga 
Falls  Gazette  Pub.  Co.  acquiring  part  interes; 
Gazette  Pub.  Co.  would  dispose  of  WHI 
Niagara  Falls.  Part  of  the  merger  propo: 
also  involved  purchase  of  the  fourth  co 
testant,  WGR.  Hearing  on  Niagara  Fronti 
was  ordered  by  the  Commission  to  determi 
the  good  faith  of  another  applicant,  Enterpri 
Transmission  Inc.,  now  dismissed. 

The  WGR  transfer  bid  included  balan 
sheet  for  Dec.  31,  1953,  which  showed  cum 
assets  of  $424,551,  other  assets  $545,627,  fix! 
assets  $142,765  and  total  assets  $1,116,7: 
Tv  development  costs  were  listed  at  $68,8^ 
Current  liabilities  were  $69,258,  capital  stoj 
$500,000.  Earnings  "retained  for  use  in  bu! 
ness"  were  listed  as  $492,239  as  of  Jan.  | 
1953,  with  net  profit  as  of  Dec.  31,  \9t 
given  as  $55,234. 
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Johnson  Baseball  Proposal 
Before  Subcommiftee  Thursdo 

A  SENATE  Judiciary  Subcommittee  Thursdi 
will  hear  Sen.  Ed  C.  Johnson's  (D-Colo.)  pr 
posed  legislation  that  would  bring  under  an( 
trust  laws  any  professional  baseball  club  owni 
by  a  beer  or  liquor  company. 

The  Anti-Trust  &  Monopoly  Subcommitt 
is  headed  by  Sen.  William  Langer  (R-N.  I 
who  also  is  chairman  of  the  full  Senate  Judi<| 
ary  Committee. 

The  hearing  was  announced  last  week, 
will  be  held  in  Room  424  in  the  Senate  Off 
Bldg.,  starting  at  9:30  a.m. 

The  group  Friday  invited  as  witnesses  Augi 
A.  Busch  Jr.,  owner  of  the  St.  Louis  Cardins 
and  president  of  the  Anheuser-Busch  Inc.  brt\ 
ery  in  St.  Louis  (Budweiser  beer),  and  Baseb; 
Commissioner  Ford  Frick,  Attorney  Genea 
Herbert  Brownell  Jr.  and  Federal  Trade  Coi| 
mission  Chairman  Edward  F.  Howrey. 

It  is  assumed  that  Sen.  Johnson  also  will 
pear  as  the  sponsor  of  the  measure  (S  J 
133). 

Sen.  Johnson  had  attacked  Mr.  Busch 
building  up  an  alleged  beer  monopoly  using 
Cardinals'  regional  radio  network  as  the  instr 
ment.    This,  the  Senator  had  asserted,  w. 
being  done  at  the  expense  of  minor  leagues. 

Mr.  Busch  answered  the  Senator's  charges  I 
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asserting  that  legislation  "aimed  at  an  individ- 
ual or  single  person"  was  not  "proper"  and  by 
defending  brewery  sponsorship  of  baseball 
broadcasts. 

Also  on  the  subcommittee  are  Sens.  Robert 
Hendrickson  (R-N.  J.),  Everett  M.  Dirksen  (R- 
111.),  Harley  M.  Kilgore  (D-W.  Va.)  and  Estes 
Kefauver  (D-Tenn.). 


Carthage,  Great  Bend 
Granted  Vhf  Tv  Outlets 

CARTHAGE,  N.  Y.  (4,420  pop.),  and  Great 
Bend,  Kan.  (12,665  pop.),  each  won  a  new* 
vhf  tv  station  last  week  as  FCC  granted  ch.  7 
at  Carthage  to  Brockway  Co.  and  ch.  2  at 
Great  Bend  to  Central  Kansas  Television  Co. 

The  grant  to  Brockway  is  conditioned  upon 
the  firm  surrendering  its  permit  for  uhf  ch. 
48  WWNY-TV  Watertown,  N.  Y.  Construc- 
tion upon  WWNY-TV  was  halted  when  FCC 
proposed  to  allocate  ch.  7  to  the  area,  a  move 
supported  by  Brockway  and  subsequently  made 
final  by  the  Commission.  Both  Carthage  and 
Watertown  are  in  upstate  Jefferson  County, 
which  has  a  total  population  of  85,000-plus. 
Watertown's  population  is  about  34,000. 

The  Carthage  ch.  7  station  will  have  effective 
radiated  power  of  191  kw  visual  and  102  kw 
aural  with  antenna  height  above  average  ter- 
rain of  720  ft. 

Louis  Saiff  Jr.,  WWNY-TV  manager,  said 
the  ch.  7  station  should  be  on  the  air  by  Au- 
gust with  GE  equipment  and  is  hopeful  of  CBS 
and  ABC  affiliations.  Weed  Television  will  be 
representative,  he  said. 

The  Great  Bend  ch.  2  grant  specifies  100  kw 
ERP  visual  with  antenna  height  above  average 
terrain  of  970  ft. 

Central  Kansas  Television  is  headed  by  E.  C. 
Wedell,  electrical  supplier,  and  other  local 
businessmen. 


House  Unit  Approves 
Excise  Tax  Reduction  Bill 

HOUSE  WAYS  &  MEANS  Committee  last 
week  approved  a  bill  that  would  reduce  Federal 
excise  taxes  on  a  selective  list  of  items. 

These  items  are  of  interest  to  broadcasters: 
Admissions  taxes  from  20%  to  10%; 
domestic  telegraph,  cable  and  radio  messages 
from  15%  to  10%;  leased  wire  service  tele- 
typewriter or  talking  circuit  special  service 
from  15%  to  10%;  "electric  tubes"  from  20% 
to  10%;  photographic  apparatus  and  equip- 
ment from  20%  to  10%.  Radio  and  tv  sets 
are  not  affected  as  the  excise  tax  at  the  manu- 
facturing level  for  both  is  10%. 


Accord  Reached  on  Forming 
Tall  Tower  Study  Committee 

ORGANIZATION  of  an  ad  hoc  committee  to 
look  into  the  question  of  marking  and  lighting 
tall  structures — particularly  tall,  guyed  tv  towers 
— was  approved  last  week  by  member  agencies 
of  the  Airdromes,  Air  Routes  and  Ground 
Aids  subcommittee  of  the  Air  Co-ordinating 
Committee  [B»T,  Jan.  1 1  et  seq.]. 

Purpose  of  the  working  group  is  to  see 
whether  present  provision  for  marking  and 
lighting  air  "hazards"  are  adequate  in  the  light 
of  mushrooming  tall  tv  towers.  Terms  of  ref- 
erence for  the  group  call  for  a  report  to  the 
AARGA  subcommittee  on  this  as  well  as  high 
power  lines  and  other  structures,  and  on  the 
adequacy  of  present  marking  and  lighting  stand- 
ards for  guy  wires  themselves. 

Composition  of  the  ad  hoc  committee  will 


comprise  government  agency  representatives 
(FCC,  CAA,  military  services)  as  voting  mem- 
bers. Other  interested  associations  (NARTB, 
AFCCE,  FCBA  as  well  as  aviation  groups) 
will  be  given  associate  membership  on  the 
group,  but  with  no  voting  rights.  Names  of 
committee  members  may  be  known  next  week. 

Should  the  ad  hoc  committee  find  that  pres- 
ent marking  and  lighting  standards  are  not  ade- 
quate, it  is  also  empowered  to  investigate 
various  means  by  which  deficiencies  may  be 
overcome.  All  meetings  during  the  investigation 
of  both  phases  will  be  open,  it  was  said. 


DURING  White  House  Highway  Safety 
Conference  [B»T,  Feb.  22],  Vice  President 
Richard  M.  Nixon  signed  a  Crusade  for 
Safety  Pledge  for  Gene  Spry,  KPHO 
Phoenix,  representing  Arizona  radio-tv 
stations  at  the  Washington  meeting. 


Bangor,  Las  Vegas 
Applicants  in  Clear 

PROSPECT  of  initial  decisions  to  grant  new 
tv  stations  on  vhf  ch.  2  at  Bangor,  Me.,  and 
vhf  ch.  13  at  Las  Vegas,  Nev.,  appeared  last 
week  as  FCC  approved  dismissals  by  compet- 
ing applicants.  Similar  new  petition  also  was 
filed  involving  vhf  ch.  2  at  Spokane,  Wash. 

At  Bangor,  the  Commission  approved  peti- 
tion of  WLBZ  there  to  withdraw,  leaving  in 
the  clear  the  ch.  2  application  of  Murray 
Carpenter's  WGUY  Bangor.  WLBZ  acquires 
option  for  40%  interest  in  the  tv  venture. 

At  Las  Vegas,  H.  L.  Cravens,  doing  business 
as  Western  Television  Co.,  was  granted  dismis- 
sal, leaving  unopposed  the  ch.  13  application  of 
KRAM  there.  Mr.  Cravens,  Texas  insurance 
man,  told  FCC  his  other  business  interests  re- 
quired his  full  attention. 

At  Spokane,  KNEW  petitioned  FCC  to  dis- 
miss its  ch.  2  application,  in  contest  with  the 
ch.  2  bid  of  Louis  Wasmer,  operator  of  KREM 
Spokane.  KNEW  explained  it  must  drop  out 
because  Mrs.  Earl  C.  Hagadome,  wife  of  the 
station's  president,  is  critically  ill.  KNEW  is 
to  be  reimbursed  $32,500  by  Mr.  Wasmer  to 
cover  part  of  its  tv  litigation  expenses. 


House  Okays  VOA  Budget 

HOUSE  last  week  tentatively  approved  $18,- 
039,000  budget  for  the  Voice  of  America  which 
the  House  Appropriations  Committee  had  passed 
on  the  week  before  [B«T,  March  1].  The  Ap- 
propriations Committee  had  approved  the  full 
amount  recommended  for  VOA's  operation 
by  the  U.  S.  Information  Agency.  The  omnibus 
bill,  which  also  includes  budget  funds  for  other 
agencies,  now  will  go  to  the  Senate. 


Southern  Broadcasting  Wins 
Charleston  Initial  Decision 

INITIAL  decision  proposing  to  grant  a  new 
station  on  vhf  ch.  2  at  Charleston,  S.  C, 
Southern  Broadcasting  Co.,  licensee  of  WUS 
there,  was  issued  a  fortnight  ago  by  FCC  I 
aminer  Charles  J.  Frederick. 

Ruling  was  made  possible  by  the  withdra« 
of  a  competing  bid  by  Charleston  Broadcas 
Co.,  operator  of  WHAN  Charleston  [B 
Feb.  22].   WHAN  told  FCC  it  had  counted 
a  merger,  hence  was  not  ready  for  hearing. 

J.  Drayton  Hastie,  general  manager  and  p 
owner  of  WUSN,  said  the  prospective  tv  out 
should  be  completed  by  September  using  R( 
equipment.  Network  affiliation  will  be  NE 
he  said. 


Ike  Reappoints  Miller 

JUDGE  JUSTIN  MILLER,  retiring  bo<J 
chairman  of  NARTB,  last  Tuesday  was  re; 
pointed  by  President  Eisenhower  as  a  memt 
of  the  U.  S.  Advisory  Commission  on  Inforrr 
tion.  The  term  expires  in  lanuary  19; 
Sigurd  S.  Larmon,  president  of  Young  &  Ru 
cam,  New  York,  was  named  a  new  member 
the  Commission,  his  term  expiring  in  Janus 
1957.  Mark  A.  May,  director  of  the  Institi 
of  Human  Relations  at  Yale  U.,  was  rei 
pointed  to  the  Commission  for  two  years, 
nominations  are  subject  to  Senate  confirmatic 


Doerfer  Names  McElroy 

APPOINTMENT  of  James  B.  McElroy,  V< 
tura,  Calif.,  as  engineering  assistant  was  i 
nounced  last  week  by  FCC  Comr.  John 
Doerfer.  Since  1950  an  electronics  engine 
with  the  Navy,  Mr.  McElroy  assumed  his  n. 
post  last  Monday.  An  electrical  engineer! 
graduate  of  Ohio  State  U.,  he  was  employ 
from  1937-1945  as  chief  engineer  of  gove. 
ment-owned  commercial  radio  stations 
Guatemala.  From  1945-1949,  Mr.  McElr 
operated  his  own  commercial  station  in  tr 
country. 


WNET  (TV)  Grants  Proteste 

WPRO-TV  Providence  last  week  protest 
FCC's  grants  to  uhf  ch.  16  WNET  (TV)  the 
for  additional  time  to  complete  constructii 
and  of  a  special  temporary  authorization  * 
interim  operation.  Vhf  ch.  12  WPRO-T 
claimed  that  the  FCC  grants  should  be  ) 
aside  on  ground  that  WNET  was  not  dilifl 
in  construction  and  because  of  economic 
jury. 

FCC  earlier  denied  a  WPRO-TV  reque 
that  the  STA  given  WNET  be  stayed  becau 
of  economic  injury  [B»T,  March  1,  Feb.  2. 
Meanwhile,  the  hearing  record  was  closed  la 
Tuesday  in  FCC's  hearing  on  the  Sec.  3(W( 
economic  protest  by  WNET  against  WPR( 
TV,  instituted  last  fall.  Case  pends  initi 
decision. 


Ask  Tv  Ban  on  Liquor 

TV  COMMERCIALS  showing  people 
drinking  alcoholic  beverages  would  be 
banned  under  terms  of  a  bill  introduced 
last  week  in  the  Michigan  Legislature. 
Liquor  license  of  any  liquor,  beer  or  wine 
manufacturer  or  retailer  permitting  such 
ads  would  be  revoked.  The  bill  was 
reported  favorably  by  the  House  Liquor  | 
Committee  after  legislators  receiv 
swarms  of  letters  and  telegrams  advocat- 
ing the  legislation. 
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Broadcasting 


Telecas 


More  reach 
...better 
pickings 


When  you're  using  spot  radio 
to  cover  a  national  market, 
you  want  all  the  reach  you  can 
get.  You  want  stations  like 
WJR,  which  gives  you  the  best 
possible  radio  coverage  of  a 
broad  market  of  15  million 
people,  some  10%  of  the 
nation's  buying  power.  This  is 
the  kind  of  mass  advertising 
that  means  real  efficiency  for 
every  dollar  you  spend.  Ask 
your  Henry  I.  Christal  repre- 
sentative about  WJR. 


The  Great  Voice  of  the  Great  Lakes 


Detroit 

50,000  watts    CBS  Radio  Network 


WJR's  primary  coverage  area: 
15,000,000  customers 
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WQXR  AND  KPMC 
GET  l-B  STATUS 

CONFIRMATION  by  FCC  of  the  Class  I-B 
status  of  WQXR  New  York  and  KPMC 
Bakersfield,  Calif.,  on  1560  kc  under  the  1950 
North  American  Regional  Broadcasting  Agree- 
ment was  set  forth  by  the  FCC  last  week  in  a 
memorandum  opinion  and  order  which  (1) 
approved  a  power  boost  to  50  kw  directional 
for  WQXR  from  its  present  10  kw,  operating 
full  time;  and  (2)  granted  KPMC  a  change 
from  1  kw  to  10  kw,  directional,  also  full  time 
on  1560  kc. 

Cuba  holds  Class  I-B  priority  on  1560  kc. 
Case  involving  KPMC  and  WQXR  has  been  in 
litigation  since  1946.  Both  stations  are  class 
II  under  the  old  NARBA. 

The  case  originally  involved  eight  conflicting 
applications  for  nighttime  operation  on  1560 
kc,  but  all  except  WQXR  and  KPMC  with- 
drew [Broadcasting,  Nov.  10,  1947].  The 
record  was  closed  in  December  1947.  Principal 
issues  involved  coverage,  interference  and 
"possible  classification"  of  the  proposed  opera- 
tions as  U.  S.  I-B  outlets,  FCC  said. 

The  Commission's  memorandum  opinion 
explained  that  Sec.  3.25(b)  of  its  rules  allows 
assignment  of  1560  kc  to  I-B  stations  and 
NARBA  1950  provides  for  Class  I-B  assign- 
ments to  WQXR  and  KPMC.  WQXR  would 
be  limited  to  10  kw  radiation  toward  Las  Vil- 
las, Cuba. 

The  order  said  "it  is  the  Commission's 
opinion  that  the  confusion  arising  from  the 
present  anomalous  status  of  stations  WQXR 
and  KPMC  should  be  resolved  and  since  no 
substantial  reason  exists  for  not  granting  such 
recognition  to  stations  WQXR  and  KPMC  the 
Commission  hereby  recognizes  stations  WQXR 
and  KPMC  as  Class  I-B  stations." 

Pioneer  good  music  station  and  an  inde- 
pendent outlet,  WQXR  becomes  the  eighth  50 
kw  station  in  the  New  York  area.  KPMC  is 
an  ABC  affiliate. 


Freedom  of  Speech 
At  Stake  in  Maryland 

FREEDOM  of  speech  in  Maryland  is  at  stake 
in  a  misdemeanor  indictment  handed  down 
against  Fulton  Lewis  jr.,  MBS  commentator,  by 
a  St.  Marys  County  grand  jury  [B»T,  March  lj. 
The  indictments  are  based  on  an  antique  com- 
mon law  of  England  which  was  designed  to 
protect  the  King  and  Queen  as  well  as  other 
public  officials  from  criticism. 

The  Washintgon  Post  called  the  indictment 
"a  naked  piece  of  political  reprisal"  instigated 
by  local  politicians  who  had  been  castigated  in 
MBS  broadcasts  by  Mr.  Lewis.  The  Washing- 
ton Evening  Star  warned  that  commentators  and 
newspaper  editors,  along  with  every  citizen, 
could  be  subject  to  similar  criminal  action  for 
any  criticism  of  law  enforcement. 


Calif.  Dems.  Charge  KABC-TV 
With  'Unbalanced'  Programs 

FORMAL  complaint  against  KABC-TV  Holly- 
wood was  mailed  to  FCC  Thursday  by  Cali- 
fornia Democratic  National  Committeeman 
Paul  Ziffren  in  dispute  over  presentation  of  Re- 
publican-sponsored Washington  Calling  [B»T, 
Feb.  22]  despite  fact  program  is  no  longer  on- 
the-air. 

However,  Station  Manager  Frank  King  de- 
nied program  was  cancelled  because  of  Demo- 
cratic Party  pressure.    He  pointed  out  station's 


8-week  contract  with  Republican  Associates, 
sponsors  of  Washington  Calling,  had  expired 
and  was  not  renewed  by  the  group. 

Other  station  spokesmen  said  KABC-TV  po- 
sition was  unchanged  in  face  of  Democratic 
demand  for  free  time  to  answer  issues  raised  in 
previous  Republican  programs.  "If  they  want 
to  pay,  we'll  give  them  equal  time,"  was  con- 
sensus of  statements. 

California  Democrats  filed  complaint  with 
FCC  on  issue  of  "unbalanced"  programming, 
claiming  their  party's  lack  of  funds  should  not 
have  prevented  an  equal  opportunity  to  discuss 
issues  raised  in  the  Republican  program.  Sta- 
tion executives  denied  "unbalanced"  program- 
ming charge,  citing  Drew  Pearson  and  other 
"liberal"  spokesmen  on  KABC-TV. 


Still  Less  Paperwork 

IN  AN  ORDER  designed  to  further  re- 
duce unnecessary  paper  work  and  ad- 
ministrative burdens  for  both  itself  and 
the  broadcaster,  FCC  last  week  amended 
Sec.  1.343  of  its  rules  so  that  multiple 
licensees  of  radio  and  tv  stations  need 
file  only  one  ownership  report  Form  323 
for  such  stations  in  any  three-year  license 
period.  Effective  immediately,  the  change 
does  away  with  the  present  requirement 
that  each  licensee  owning  more  than  one 
am,  fm  or  tv  station  must  file  a  full  own- 
ership report  with  each  renewal  bid. 

New  Muskogee  Tv  Station 
Proposed  by  Commission 

INITIAL  decision  proposing  to  grant  vhf  ch.  8 
at  Muskogee,  Okla.,  to  Tulsa  Broacasting  Co. 
was  issued  last  week  by  FCC  Hearing  Examiner 
Millard  F.  French.  Headed  by  John  T.  Griffin, 
Tulsa  Broadcasting  is  licensee  of  KTUL  Tulsa 
and  KFPW  Fort  Smith,  Ark. 

Action  was  made  possible  by  dismissal  of 
two  competing  applications,  those  of  KBIX 
Muskogee  and  Ashley  L.  Robinson.  The  latter 
received  $6,000  for  expenses  incurred  in  prose- 
cuting his  bid. 

With  a  prompt  final  decision  expected,  the 
ch.  8  outlet  proposes  an  August  commencement 
date  with  Avery-Knodel  Inc.  as  station  repre- 
sentative. Network  affiliation  probably  will  be 
sought  with  CBS,  since  KFPW,  KTUL  and 
KOMA  Oklahoma  City,  another  Griffin  interest, 
are  radio  affiliates  of  that  network,  it  was  re- 
ported. Mr.  Griffin  also  is  a  principal  stock- 
holder in  vhf  ch.  7  KATV  (TV)  Pine  Bluff, 
Ark.,  an  ABC  outlet. 


FCC  Cuts  Field  Operations 

FCC  announced  last  week  it  will  cut  down  its 
field  operations  by  eliminating  its  Houston, 
Tex.,  Regional  office  and  reorganizing  the  San 
Francisco  Regional  and  Denver  District  offices. 

Under  the  amendment  of  Part  O  of  the 
Commission's  Rules  and  Regulations  New 
Mexico  will  be  included  within  the  San  Fran- 
cisco Regional  office.  District  office  15  at 
Denver  will  now  include  Texas,  Oklahoma 
and  Louisiana.  Mississippi  will  come  under 
the  Atlanta  Regional  office. 

Section  0.40  is  amended  as  follows: 
The  offices  of  the  Regional  Managers  of  the 
Field  Engineering  and  Monitoring  Bureau  are 
located: 

Region  #1 — 954  Federal  Building,  641  Wash- 
ington Street,  New  York  14,  N.  Y. — To  include: 
Districts  #1,  2,  3,  4,  5,  and  24. 

Region  #2 — 411  Federal  Annex,  Atlanta,  Ga. — 
To  include:  Districts  #6,  7,  8,  9,  10,  and  22. 

Region  #3 — 323-A  Customhouse,  San  Francisco 
26.  Calif. — To  include:  Districts  #11,  12,  and  15. 

Region  #4—802   Federal  Office  Bldg.,  Seattle 


4,  Wash. — To  include:  Districts  #13  and  14.! 

Region  #5 — P.  O.  Box  1142,  Lanikai,  OS 
Hawaii — To  include:  District  #21. 

Region  #6— P.  O.  Box  644,  (Rm.  52  U.S.P.O 
Courthouse),  Anchorage,  Alaska — To  inch 
District  #23. 

Region  #7 — 832  U.  S.  Courthouse,  Chicagi 
HI. — To  include:  Districts  #16,  17,  and  18. 

Region  #8—1029  New  Federal  Building,  j 
troit  26,  Mich. — To  include:  Districts  #19  and 


Velde  Discloses  Ruling 
On  Telecast  Coverage 

THE  HOUSE  Un-American  Activities  G 
mittee  has  a  rule  governing  telecasts  of 
hearings,  Chairman  Harold  H.  Velde  (R-! 
has  disclosed. 

During  House  debate  Feb.  25  on  a  req' 
for  funds  to  continue  the  committee,  I 
Velde  filed  rules  adopted  last  summer  by1 
investigating  group.  Among  them  is  a  secJ 
on  televised  hearings.  The  rules  state  that 
more  than  two  tv  cameras  can  be  used;  t 
casts  shall  be  available  to  all  under  a  po< 
basis,  on  the  basis  of  public  service  only  V 
no  commercial  permitted  from  the  heai 
room  "and  no  actual  or  intimated  sponsor: 
of  the  hearings  shall  be  permitted  ..."  A 
the  rules  state  the  chairman  "shall  direct  i 
television  cameras  refrain  from  photograpl 
the  witness  during  the  taking  of  his  testimo 
if  the  witness  so  requests. 

Chairman  Velde  stressed  the  rules  on 
when  Rep.  Roy  W.  Wier  (D-Minn.)  asked  | 
who  on  the  committee  "sets  the  policy  on 
use  of  television  and  radio"  at  hearings  1 
in  cities  other  than  Washington.  Rep.  V 
asserted  that  tv  "has  been  a  very  good  ins 
ment  politically"  for  the  committee. 


Ch.  3  Contest  in  Phoenix  1 
Receives  More  Pleadings 

COUNTER  pleadings,  each  charging  the  O 
petitor's  tv  application  is  defective  because 
improper  verification  and  signature,  are  pe 
ing  before  FCC  in  the  vhf  ch.  3  contest 
Phoenix,  Ariz.,  involving  KTAR  there 
Arizona  Television  Co. 

KTAR  filed  its  protest  Feb.  16  aga 
Arizona  Television,  partly  owned  by  Edw 
Cooper,  tv  director  of  Motion  Picture  Assn 
America  and  former  communications  exper, 
the  Senate  Interstate  and  Foreign  Cotnrai 
Committee.  FCC's  Broadcast  Bureau 
recommended  this  petition  be  denied  since 
applicant  "should  not  be  disqualified  on  s 
a  technicality."  Arizona  Television  filed  aga 
KTAR  March  1  on  similar  grounds. 


KTLG  (TV)  Transfer  Sough 

H.  L.  HUNT,  multi-millionaire  Texas  oilffi 
filed  application  with  FCC  last  week  for 
signment  of  his  permit  for  uhf  ch.  43  KT 
(TV)  Corpus  Christi  to  Trinity  Broadcast 
Corp.  at  $5,600  cost.  He  cited  pressure 
other  interests  as  the  reason.  Trinity  is  licen 
of  KLIF  Dallas  and  KELP  El  Paso  and  is 
erated  by  Gordon  McLendon,  involved 
counter-suits  with  major  league  baseball  cl 
over  game  rebroadcasts  [B»T,  Feb.  22]. 
Hunt  reported  net  worth  of  $8  million  plus. 


Plan  Fm  Channel  Switch 

PROPOSED  rule-making  proceeding  has  b> 
announced  by  FCC  to  switch  fm  ch.  239  fr 
Peoria  to  Effingham,  111.  Comments  arel 
March  26. 


Page  54    •    March  8,  1954 


Broadcasting    •  Telecast! 


ONCE  IS  WONDERFUL... 
TWICE  IS  TERRIFIC,' 


*ATCS 


TV 


In  November,  1953,  Telepulse  reported 
that  KLZ-TV . . .  with  less  than  30  days  on  the 
air... had  overwhelming  audience 
leadership  among  Denver's  three  channels. 

In  January,  with  all  FOUR  TV  channels 
on  the  air,  Telepulse  again  rated  KLZ-TV 
Denver's  most  popular  station. 


0t"v'*S  most 


T  M  SHAM  Of 


See  your  KATZ  man  for 
the  Denver  TV  BUY 


On  KLZ-TV... 
Denver's  most  popular: 

•  Local  newscast  and  weather. 
10  p.m. 

•  Local  western  show  for  kids.., 
Sheriff  Scotty 

•  Local  sports  show... Larry 
Varnell's  Sports  Shop 

•  Local  kitchen  show 

•  Locally  sponsored  half-hour 
program... Life  of  Riley 


...AND  OTHER  CONVINCING  FIRSTS! 


9  ,'. This  consistent  dominance  of  the  Denver  TV  scene  is  conclusive  evidence  of 
viewer  preference  for  Channel  7's  strong  program  combination... top  local  presentations 
and  CBS  Television  shows. 


Ez-tv 


channel 


7 


DENVER 


AFFILIATE 


Owned  and  Operated  by  Aladdin  Radio  &  Television,  Inc. 


Since  the  above  survey,  KLZ-TV  has  doubled  its  power  fo  710,000  waffs,  and  will  soon  go  fo  316,000  walls! 


Jdcasting    •  Telecasting 
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RADIO-TV  FLASH  HOUSE  SHOOTING  OVER  U.S. 


Rep.  Bentley,  most  seriously 
wounded  of  the  Congressmen, 
is  himself  a  radio  man — vice 
president-part  owner  of  WKNX 
Saginaw,  Mich. 

MAJOR  ROLE  of  radio  and  television  net- 
works and  stations  in  alerting  the  nation  to 
momentous  events  was  underlined  last  Monday 
when,  within  minutes,  they  flashed  the  news 
of  the  shooting  of  five  Congressmen  in  the . 
House  chamber. 

A  little  publicized  sidelight  to  the  shooting 
was  the  radio-tv  holdings  of  the  Congressman 
who  was  shot  up  the  most.  Rep.  Alvin  M. 
Bentley  (R-Mich.)  who  suffered  a  bullet  wound 
of  the  lung  and  the  liver  is  vice  president  and 
part-owner  of  WKNX-AM-TV  Saginaw,  Mich. 
His  condition,  critical  at  first,  was  improving 
last  week. 

Rep.  Bentley  who  was  visited  at  the  hospital 
last  week  by  part-owner  and  president  of  the 
stations,  William  Edwards,  acquired  an  interest 
in  the  stations  in  1952  about  the  time  he  was 
elected  to  Congress. 

Another  Congressman,  Rep.  Kenneth  A. 
Roberts  (D-Ala.)  who  was  hit  by  an  assailant's 
bullet  in  the  left  leg  is  a  member  of  the  House 
Interstate  &  Foreign  Commerce  Committee. 
He  was  recuperating  from  his  wound. 

Among  stations  reporting  to  B*T: 

WHEC  Rochester,  N.  Y.,  gave  listeners  on 
the  spot  coverage  with  Warren  Doremus,  news 
director,  recording  a  telephone  interview  with 
Rep.  Kenneth  B.  Keating  (R-N.Y.).  Rep. 
Keating  was  located  at  WTOP  Washington 
where  he  was  broadcasting  his  personal  de- 
scription of  the  shooting.  In  his  telephone 
talk  with  Mr.  Doremus,  the  Congressman  told 
how  he  was  five  feet  away  from  Rep.  Bentley 
when  the  latter  was  felled  by  bullets. 

WTAG  Interviews  Philbin 

WTAG  Worcester,  Mass.,  used  a  similar 
process.  Newsman  Bill  Porter  talked  with 
Rep.  Philip  Philbin  (D-Mass.)  who  was  at  the 
Raleigh  Hotel.  WTAG  reports  the  Congress- 
man had  to  be  called  from  the  bathtub.  Rep. 
Philbin,  who  was  in  the  line  of  fire,  provided 
Mr.  Porter  with  a  three-minute  interview. 

WBAL-TV  Baltimore  reports  Keith  McBee, 
the  station's  Esso  Reporter,  scored  three  ex- 
clusives  on  one  program  by  obtaining  a  tape 
interview  with  Rep.  James  P.  S.  Devereux 
(R-Md.),  and  two  other  Maryland  Congress- 
men who  were  rushed  to  WBAL-TV  studios 
by  police  escort  to  give  personal  accounts  of 
the  shooting  and  the  subsequent  events. 

Minutes  after  news  wires  reported  the  shoot- 
ing, WFIN  Findlay,  Ohio,  said  News  Director 
Clair  Meekins  and  Manager  Harold  Heminger 
followed  up  bulletins  on  the  air  with  a  tele- 
phone recording  with  Rep.  J.  E.  Betts  (R-Ohio) 
for  an  eye-witness  account.  The  interview  was 
aired  within  an  hour  after  the  shooting. 

Networks  and  stations  continued  to  provide 
coverage  throughout  the  day,  with  special  pro- 
grams presented  later  that  night  and  the  next 
day.  The  attack  by  the  three  Puerto  Ricans 
began  at  2:32  p.m.  EST,  and  within  three 
minutes,  bulletins  were  broadcast  on  the  net- 
works and  many  stations.  A  key  eye-witness 
interviewed  by  all  networks  was  Rep.  James 
E.  Van  Zandt  (R-Pa.),  who  helped  disarm  the 
assailants. 

Mutual  reported  that  its  Washington  corre- 
spondent Joe  McCaffery,  was  in  a  particularly 
advantageous  position  because  he  was  in  the 


House  chamber  with  an  open  microphone.  Mr. 
McCaffery  quickly  assembled  key  Congress- 
men and  several  eye-witnesses  and  presented 
an  on-the-scene  interview  from  3-3:05  p.m. 
EST.  Mutual  broadcast  more  complete  inter- 
views and  comment  on  Afternoon  News  (4- 
4:15  p.m.  EST)  and  Mutual  Newsreel  (9:15- 
9:25  p.m.  EST).  Mr.  McCaffery's  tapes  also 
were  presented  on  WWDC-Mutual  Washington. 

NBC  credited  two  staff  members,  Ted  Yates, 
news  reporter,  and  John  D.  Connolly,  news 
editor  for  WRC  and  WNBW  (TV)  Washington, 
with  helping  to  apprehend  the  assailants.  They 
were  interviewed  for  programs  on  NBC-TV  at 
3:50  p.m.  EST,  and  4  p.m.  EST,  along  with 
Congressmen  on  the  Capitol  steps. 

Within  an  hour  after  the  shooting,  CBS 
Radio  reported  it  presented  a  special  broadcast 
directly  from  the  House  Gallery.  George 
Herman,  CBS  Radio  White  House  correspond- 
ent, and  Lewis  Schollenberger,  Washington 
director  of  special  events,  conducted  interviews 
with  eye-witnesses.  CBS-TV  originated  its 
Douglas  Edwards  With  the  News  program 
(Mon.-Fri.,  6:30-6:45  p.m.  EST)  from  Wash- 
ington instead  of  New  York  on  Monday  night, 
and  presented  an  over-all  account  of  the  inci- 
dent, as  related  by  eye-witnesses,  and  films  of 
developments. 

From  the  Gallery 

ABC  Radio's  Gunnar  Back  started  broadcast- 
ing from  the  Radio  Gallery  in  the  House  at 
3:18  p.m.  EST,  interviewing  spectators  at  the 
scene.  Fuller  reports  were  carried  on  the  radio 
network  on  Headline  Editions  (10-10:15  p.m. 
EST).  ABC-TV  began  telecasting  a  full  hour 
of  on-the-spot  interviews  via  WMAL-TV 
Washington  at  4  p.m.  with  Bryson  Rash  ques- 
tioning Congressmen  and  other  witnesses.  At 
9  p.m.  ABC-TV  carried  a  special  half-hour 
historic  film  story  of  the  episode. 

DuMont  provided  continuous  bulletins  on 
Monday  afternoon  and,  at  6:30  p.m.,  pre- 
sented a  special  interview  with  Dr.  A.  Femes 
Isern,  Puerto  Rican  Resident  Commissioner. 
On  Tuesday  DuMont  carried  a  special  filmed 
interview,  starting  at  4:30  p.m.,  with  Gov. 
Luis  Munoz-Marin  of  Puerto  Rico,  which  was 
said  to  be  prepared  especially  for  the  network 
by  WAPA-TV  San  Juan,  DuMont  affiliate. 


Dennis  to  Head  WJNO-TV; 
Brown  Named  Chief  Engineer 

WALTER  L.  DENNIS,  manager  of  WILS-TV 
Lansing,  has  been  appointed  general  manager 
of  WJNO-TV  West  Palm  Beach,  Fla.,  and 
Walter  Brown,  vet- 
eran RCA-NBC  en- 
gineer, has  been 
named  chief  engi- 
neer of  the  Florida 
ch.  5  station,  Wil- 
liam H.  Cook,  exec- 
utive vice  president 
of  Palm  Beach  Tele- 
vision  Inc.,  an- 
nounced last  week. 

Mr.  Dennis  is 
known  both  in  the 
retail  and  broad- 
casting industries. 
He  presently  is  a 
member  of  the  radio-tv  advisory  committee  of 
National  Retail  Dry  Goods  Assn. 

WJNO-TV's  on  the  air  target  date  is  set 
for  June  1. 


MR.  DENNIS 


Williamson  Named 
WBZ-WBZA  Sales  Mg 

WILLIAM  J.  WILLIAMSON,  for  four  y< 
sales  manager  of  WLWD  (TV)  Dayton,  01 
last  week  was  appointed  sales  manager 
WBZ-WBZA  Boston-Springfield.  He  succe 
C.  M.  (Tom)  Meehan,  sales  manager  of  W 
WBZA  for  three  and  a  half  years,  who  has  b 
transferred  to  Westinghouse  Broadcasting 
headquarters  in  Washington  for  special  pu 
relations  assignments. 

A  veteran  of  20  years  in  advertising, 


MR.  MEEHAN 


MR.  WILLIAMSON 


Williamson  is  a  former  account  executivei 
Ralph  H.  Jones  Co.,  Cincinnati  agency,  ; 
before  that  sales  manager  of  WKRC  Cincinn 
He  assumes  the  Boston  post  March  15,  accc 
ing  to  Paul  E.  Mills,  WBZ-WBZA  managei 

Mr.  Meehan,  who  reports  to  Washing 
headquarters  March  22,  has  been  in  radio,  p 
lie  relations  and  newspaper  work  three  deca 
and  is  a  10-year  Westinghouse  executive. 

With  separation  of  WBZ's  am  and  tv  s; 
activities  in  1950  Mr.  Meehan  was  named  s; 
manager  of  the  Boston-Springfield  radio  outl 


STEVENS  APPOINTED 
WNBC  SALES  HEAD 

PROMOTION  of  George  C.  Stevens,  acco 
executive  with  NBC's  WNBC  New  York, 
sales  managership  of  the  station  was  announ 
last  week  by  Hamilton  Shea,  general  mana 
of  WNBC-WNBT  (TV)  New  York.  I 
Stevens  succeeds  Robert  Leder,  who  resigi 
to  become  vice  president  and  general  mana 
of  WINS  New  York  [B*T,  March  1]. 

Mr.  Stevens,  who  reports  to  Station  Man 
Ernest  de  la  Ossa  in  his  new  position,  jo 
NBC  in  1945  as  business  manager  of  the  r 
recording  division.  He  was  named  contro 
of  WNBC-WNBT  (TV)  in  1949  and  an 
count  executive  for  WNBC  in  1950. 


Management  of  3  Poole 
Stations  Consolidated 

OPERATIONAL  and  sales  offices  of  three 
Poole  Broadcasting  Co.  California  staj 
KBIG  Avalon  and  KBIF  and  KBID-TV, 
Fresno,  have  been  consolidated  with  headi 
ters  at  6540  Sunset  Blvd.,  Hollywood. 

Cliff  Gill  and  Robert  J.  McAndrews, 
operations  manager  and  commercial  manaj 
respectively,  assume  same  positions  for 
station  group  while  Wallace  Hutchinson, 
promotion  manager,  becomes  group  sales  m 
ager.  George  Nickson,  KBIF  station  and  cc 
mercial  manager,  is  promoted  to  station  g' 
eral  manager  while  Robert  Wesson  rei 
KBID-TV  general  manager. 
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June ,  but 


we've 


GRADUATED 


Fast  promotion  did  it. 

Six  months  is  a  tender  age — but  we've  grad- 
uated to  the  big  leagues  in  our  first  six  months 
of  existence  .  .  .  graduated  with  honors,  we 

AUDIENCE 

might  add. 

PROMOTION  We  doff  our  mortarboard  to  the  Billboard  for 

capping  our  first  half-year  with  first  place  in 
the  16th  Annual  Audience  Promotion  Contest. 
Other  achievements  include  the  Zenith  Tele- 
H  ,  vision  Award  for  Public  Service,  to  Miriam 

l\l    ^  J&^-'S^K.  Murphy  for  her  Harrisburg  Hostess  program, 

v  £/ /t^V—'^  ano-  tne  selecti°n  of  Joe  Gerdes,  the  Harrisburg 
entry,  as  one  of  the  four  national  winners  in 
the  "Voice  of  Democracy." 


Zenith 
Television 
Award 


Voice 

OF 

Democracy 


Incidentally,  we  don't  specialize  in  plaque- 
grabbing  promotion  and  public  service  are 
extra-curricular  with  us  .  .  .  Our  "major"  is 
in  sales  achievement,  for  local,  regional  and 
network  television  advertisers. 


WTPfl 

HARRISBURG 
PENNSYLVANIA 

represented  nationally 


by  HEADLEY  -  REED  TV 
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STATIONS 


NINETY-SIX  advertisers  and  agency  representatives  were  guests  of  WHAS  Louisville 
at  a  two-day  meeting  convened  to  consider  the  Alfred  Politz  study  of  attitudes  toward 
radio  [B»T,  Dec.  14,  19531.  Henry  I.  Christal,  president  of  the  representative  firm  of 
that  name,  here  addresses  the  group  at  a  luncheon.  With  him  are  (I  to  r)  Lisle  Baker 
Jr.,  vice  president  of  the  Courier  Journal  and  Louisville  Times;  Victor  A.  Sholis,  vice 
president-director  of  WHAS;  P.  A.  Wassenmansdorf,  General  Electric  Co.  advertising 
manager,  and  James  Topmiller,  WHAS  salesman. 


KRGV-TV  WESLACO 
DUE  ON  AIR  TODAY 

WSJV  (TV)  Elkhart  was  to 
begin  test  patterns  over  week- 
end. KFBC-TV  Cheyenne  re- 
ports good  test  reception. 

WESLACO,  Tex.,  is  to  receive  its  first  local  tv 
station  with  KRGV-TV  (ch.  5)  scheduled  to 
start  operations  today  (Monday).  The  station 
was  originally  slated  to  commence  in  late 
January,  when  its  new  antenna  dropped  660 
feet  during  hoisting,  causing  postponement  un- 
til equipment  could  be  replaced.  KRGV-TV  is 
affiliated  with  NBC-TV  and  DuMont,  and  rep- 
resented by  Paul  H.  Raymer  Co. 

KFBC-TV  Cheyenne,  Wyo.  (ch.  5),  began 
regular  test  patterns  last  week  and  reports  of 
good  reception  have  been  received  from  150 
miles  away,  according  to  William  C.  Grove, 
manager.  The  CBS-TV  affiliate  expects  to  start 
commercial  programming  March  15. 

Test  patterns  of  WSJV  (TV)  Elkhart,  Ind. 
(ch.  52),  were  due  to  begin  this  past  weekend, 
Lester  A.  Zellmer,  chief  engineer,  said.  Regular 
programming  is  set  for  March  15. 

Cites  Equipment  Delay 

KSAN-TV  San  Francisco  (ch.  32)  has  post- 
poned its  starting  date  because  of  delay  in  de- 
livery of  vital  equipment.  The  station  will  begin 
regular  programming  April  9  when  the  San 
Francisco  Seals  open  the  baseball  season  at 
home.  KSAN-TV  will  carry  all  Seals  games  for 
the  coming  season. 

Opening  program  of  WTRI  (TV)  Schenec- 
tady, N.  Y.  (ch.  35),  was  held  Feb.  28.  The 
CBS-TV  affiliate  is  owned  by  the  Van  Curler 
Broadcasting  Co.,  with  Col.  Harry  C.  Wilder, 
president. 

The  following  stations  have  reported  they 
plan  to  begin  regular  operations  by  March  31: 

WINK-TV  Fort  Myers,  Fla.  (ch.  11);  KWIK- 
TV  Pocatello,  Idaho  (ch.  10);  WSJV  (TV)  Elk- 
hart, Ind.  (ch.  52);  KDAL-TV  Duluth,  Minn, 
(ch.  3);  WSLI-TV  Jackson,  Miss.  (ch.  12); 
KFBB-TV  Great  Falls,  Mont.  (ch.  5);  WMUR- 
TV  Manchester,  N.  H.  (ch.  9);  KCEB  (TV) 
Tulsa,  Okla.  (ch.  23);  WQED  (TV)  Pittsburgh 


(ch.  13),  educational;  WNET  (TV)  Providence, 
R.  I.  (ch.  16);  WLAC-TV  Old  Hickory  (Nash- 
ville), Tenn.  (ch.  5);  WJPB-TV  Fairmont,  W. 
Va.  (ch.  35);  KFBC-TV  Cheyenne,  Wyo.  (ch. 
5);  WAPA-TV  (ch.  4)  and  WKAQ-TV  (ch.  2), 
San  Juan,  P.  R. 

(For  details,  see  Telestatus,  page  105.) 


WATL  Resumes  March  15 
Under  New  Call,  WAOK 

WATL  Atlanta  resumes  broadcasting  about 
March  15  with  a  new  call,  WAOK,  and  will 
direct  its  programming  to  the  250,000  Negroes 
in  the  area,  it  was  announced  last  week. 

Twenty-three-year-old  WATL,  5  kw  on  1380 
kc,  has  been  silent  since  Feb.  26  pending  re- 
organization of  the  licensee  and  reconstitution 
of  its  program  schedule,  according  to  Zenas 
Sears,  formerly  of  WGST  Atlanta  and  sched- 
uled to  be  program  director  and  promotion 
manager  of  WAOK.  Pending  before  the  FCC 
is  an  application  to  assign  the  license  of  WATL 
from  Atlanta  Broadcasting  Co.  to  WAOK  Inc. 
Both  are  100%  owned  by  J.  W.  Woodruff  Sr. 
Nationally,  WAOK  will  be  represented  by  For- 
joe  Inc.  In  the  Southeast,  the  station  will  be 
represented  by  Dora-Clayton. 

L.  M.  George,  manager  of  WGPC  Albany, 
Ga.,  will  be  general  manager  of  WAOK.  Sta- 
tion executives  will  be  Dorothy  Lester,  remain- 
ing as  station  manager;  Mr.  Sears;  Stan  Ray- 
mond, formerly  Dora-Clayton,  commercial 
manager,  and  Eathel  Holley,  remaining  as 
chief  engineer.  The  board  of  directors  of 
WAOK  Inc.  will  comprise  these  executives  and 
Mr.  Woodruff  and  his  son  J.  Barnett  Woodruff. 

In  addition  to  the  Atlanta  station,  Mr.  Wood- 
ruff also  owns  WGPC  Albany  and  WRBL  Co- 
lumbus, Ga. 

WPIX(TV)  Rate  Changes 

WPIX  (TV)  New  York  last  week  announced 
a  change  in  its  volume  sales  plan  discount  from 
50%  to  40%,  effective  March  1,  pending  issu- 
ance of  a  supplement  to  its  rate  card  No.  5. 
Six  months'  protection  is  guaranteed  advertisers 
on  record  as  of  March  1  and  who  continue 
without  lapse. 

The  station  also  announced  new  prices  for 
its  weekly  "run-of-the-station"  ID  announce- 
ments. Advertisers  may  buy  20  ID  announce- 
ments weekly  for  $500  and  50  for  $1,000. 


Weed  Challenges  Claims 
Tv  'Overcommercialized# 

READINESS  of  the  television  industry  tj 
cept  criticisms  for  "overcommercializatioi 
tv  was  challenged  last  week  by  Joseph  J.  V 
president  of  Weed  Television  Inc.,  stfj 
representatives. 

Mr.  Weed  acknowledged  that  even  "a  s 
complaint"  about  "overcommercializa 
warrants  self-appraisal,  but  he  urged  thq 
industry  consider  "the  quality  of  the  con 
cials  along  with  the  quantity."  He  as^ 
that  commercials  are  "necessary  ingre< 
to  the  American  system  of  television  anc 
be  made  agreeable  to  all,"  pointing  oi 
must  be  designed  to  interest  the  vi 
well  as  sell  the  sponsors'  products. 


am 


Bramstedt,  Fletcher  Name] 
To  Midnight  Sun  Position}) 

APPOINTMENT  of  Alvin  O.  Bramstedt.fl 

ager  of  KFAR  Fairbanks,  Alaska,  as  gT 
manager  of  the  Midnight  Sun  Broadcasting 
was  announced  by  President  Austin  G.  fj 
last  week. 

Mr.  Cooley  also  announced  the  appoim 
of  James  C.  Fletcher,  eastern  Midnighn 
sales  manager  and  former  Alaska  radio 
tion  manager,  as  national  sales  manage 
the  four-station  group. 

Midnight  Sun,  which  early  this  year  M 
out  the  assets  of  Aurora  Broadcasters 
through  a  stock  transaction  [B«T,  Feb.  l],j 
KFAR  Fairbanks  (10  kw  on  660  kc),  1 
Anchorage  (5  kw  on  550  kc),  KJNO  ji 
(1  kw  day,  500  w  night  on  630  kc)  and  1 


MR.  FLETCHER 


wti 

MR.  BRAMSTEC 
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KNXT  (TV)  Increases  Po 

VISUAL  signal  of  KNXT  (TV)  H 
was  increased  from  25  kw  to  46.8  k 
the  CBS-TV  Toast  of  the  Town  progr 
day  (Sunday)  when  host  Ed  Sulliv 
a  switch  in  New  York  to  activate  ne 
equipment  on  Mt.  Wilson,  Calif.  Equil 
housed  in  a  concrete  fireproof  building 
a  new  transmission  tower,  466  feet  above* 
level  and  6,200  feet  above  sea  level,  I 
creased  aural  signal  from  12.5  kw  to  21 
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Ketchikan  (1  kw  day,  500  w  night  on  58 
The  last  two  stations  formerly  were  a 
by  Aurora,  which  contained  as  stockhj 
some  Midnight  Sun  principals.  MidnighJ 
is  controlled  by  the  estate  of  the  late  B 
A.  E.  Lathrop. 

KATV(TV)  to  172.6  Kw  j 

KATV  (TV)  Pine  Bluff,  Ark.,  put  its  neJ 
kw  transmitter  into  use  Feb.  24  to  injj 
its  effective  radiated  power  from  43  to  f ! 
kw  and  extend  its  "snow-free"  coveragdj 
radius  of  80  miles  from  the  1,000-foot  »j 
tower,  James  P.  Walker,  general  managa 
announced.  He  said  the  ch.  7  station  nowij 
26  counties  with  a  population  of  806,000-|| 
of  the  state's  population. 


elecast 


FILM      FEATURE  SECTION 


Get  this  exciting,  fast-moving  TV 
dramatic  film  series  for  exclusive 
sponsorship  in  your  city.  A  smash  hit 
as  GANGBUSTERS  on  network— now 
released  locally  in  new  format... 
with  CHESTER  MORRIS  as  host.  This  profit-proved  program 

includes  full-scale  promotional  support  in  a//  markets. 

For  details  write,  NBC  FILM  DIVISION 

call  or  wire  us  immediately.  new  york,  Chicago,  los  angeles 

Serving  All  Sponsors. ..Serving  All  Stations 


CAN  BE 

FIRST 

IN  YOUR  TV  MARKET 

PREMIERE  A 

NEW  MOTION 

 PICTURE  EVERY  — 

WEEK 

YOUR  VIEWERS  SEE  THEM  EVEN  BEFORE  THEATRE  AUDIENCES! 
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•  A  new  film  center  is  growing  in  Washington,  D.C. 

News  shows  started  it,  but  others  are  in  develop- 
ment.   Page  62. 

•  Making  color  film  for  tv  has  its  problems,  but 

chances  are  good  they'll  be  solved.    Page  66. 
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MAURICE  UNGER 


<S0 


[CAS 


DR  to  joining  Ziv  Television  Programs  Inc.  three  years  ago, 
irice  Unger,  now  Ziv's  vice  president  in  charge  of  West  Coast 
ations,  had  absolutely  nothing  to  do  with  the  entertainment 
.  After  a  varied  professional  career,  Mr.  Unger  says  he  has 
st  found  the  field  where  he  will  be  content  to  stay. 
3rn  in  Cincinnati  on  August  16,  1913,  Mr.  Unger,  whose  nick- 
e  of  "Babe"  goes  back  beyond  his  memory,  was  interested  only 
thletics  until  his  late  teens.  His  first  job  at  the  age  of  17  was 
J  ling  a  "Tom  Thumb"  golf  course. 

>ining  the  Tom  Collins  Corp.,  Cincinnati,  he  remained  with  that 
for  14  years,  and  when  he  handed  in  his  resignation,  he  did  so 
^Hl|j>resident.  During  this  period  and  the  subsequent  three  years 
ijn  he  was  president  of  Charles  A.  Maish,  Franklin,  Ohio,  manu- 
lurer  of  commercial  felt,  he  invented  a  launching  and  landing 
jce  for  aircraft  and  designed  and  built  filtering  and  packaging 
jtpment. 

low  firmly  entrenched  in  tv  film  production,  he  comments  "after 
!  strip  away  the  romance  and  glamour  of  pictures,  it  all  boils 
rn  to  a  manufacturing  business." 

/ith  300  tv  films  to  his  credit,  Mr.  Unger  recalls  arriving  in 
lywood  in  October  1950  with  "an  inexhaustible  supply  of  inex- 
ience."  When  Ziv  decided  to  enter  tv,  President  John  L.  Sinn 
tted  someone  he  knew  and  not  necessarily  someone  who  knew 
ibusiness.  His  close  friend  for  32  years  filled  the  bill. 
)ne  of  Mr.  Unger's  first  steps  was  to  plan  a  shooting  schedule 
|some  80-odd  films  to  be  made  in  1951.  Drawing  on  his  manu- 
ring experience,  he  devised  a  scheduled  which  called  for  a 
pember  13th  deadline  at  6  p.m.  The  last  film  was  completed  on 
t  date,  but  at  4  p.m. 

{lis  goal  is  to  turn  out  the  best  in  tv  films.   He  is  a  firm  believer 


in  specialists.  "A  picture's  quality  is  determined  before  shooting," 
he  declares,  adding  "production  is  merely  carrying  out  a  three-fold 
operational  plan  of  quality,  budget  and  schedule." 

Crediting  Ziv's  large  sales  force  with  keeping  a  finger  on  the  pulse 
of  viewers'  tastes,  Mr.  Unger  operates  on  the  theory  that  there  is  a 
great  deal  of  difference  between  what  can't  be  done  and  what  hasn't 
been  tried. 

When  Ziv  acquired  /  Led  Three  Lives,  he  and  Mr.  Sinn  walked 
the  streets  with  a  camera  trained  on  them  as  they  entered  and  left 
buildings,  etc.  After  viewing  the  results,  they  chose  methods  and 
techniques  that  just  hadn't  been  tried  before. 

He  personally  reads  each  script.  To  get  a  proper  standard  as  to 
what  is  a  good  story,  he  believes  that  one  which  130,000,000 
Americans  think  is  good — is  good.  On  that  basis  material  for  Favor- 
ite Story  is  selected. 

Completed  to  date  are  60  Boston  Blackie,  39  Unexpected,  104 
Cisco  Kid,  25  /  Led  Three  Lives  and  60  Favorite  Story,  of  which 
approximately  150  of  these  half-hour  programs  have  been  shot  in 
color. 

Currently  in  production  are  films  for  inclusion  in  the  last  three 
series,  plus  Mr.  District  Attorney  and  Corliss  Archer.  Also  in  the 
hopper  are  three  additional  series,  which  will  bring  the  1954  pro- 
duction output  over  200  films. 

A  man  who  makes  rapid  decisions,  Mr.  Unger  married  his  wife, 
Roslyn,  four  days  after  they  met.  They  have  just  celebrated  their 
15th  wedding  anniversary  with  children,  Penny,  13,  Elizabeth,  11, 
Barry,  9,  and  Randee,7. 

His  hobbies  are  golf  in  the  70's  and  television.  When  the  Alliance 
of  Television  Film  Producers  was  formed  three  years  ago,  he  was 
elected  its  first  and  re-elected  its  second  president. 
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PRODUCTION  of  films  for  television  is  a  growing  business  in 
Washington,  D.  C. 

Several  film  companies,  not  in  existence  a  few  years  ago,  have  set 
their  cameras  in  motion  in  Washington  to  capture  the  timeliness  and 
impact  of  domestic  and  international  news  in  the  news  capital  of 
the  world.  As  these  firms  have  grown,  some  have  extended  them- 
selves into  the  production  of  straight  drama  and  documentary  shows, 
shot  on  location  in  what  one  producer  termed  "the  most  colorful  and 
photogenic  city  of  them  all." 

The  firm  that  has  been  packaging  Washington  for  televiewers  all 
over  the  country  for  the  longest  time  is  Byron  Inc.,  one  of  the  most 
complete  16mm  studios  and  laboratories  in  the  country.  Byron  was 
an  established  Washington  motion  picture  firm  when  tv  got  under- 
way after  World  War  II.  Byron  Roudabush,  founder  and  president 
of  the  company  and  known  throughout  the  industry  simply  as  Byron, 
was  quick  to  realize  the  potential  of  film  in  the  video  world. 

In  the  early  days  of  commercial  television,  it  was  his  firm  that  put 
post-war  Washington  on  film  for  NBC-TV.  "Public  receptions  for 
returning  war  heroes  were  the  big  thing  then  and  we  filmed  them 
all,"  Byron  said. 

In  those  days,  Byron  had  a  six-man  payroll.  The  firm  now  em- 
ploys about  50  people — most  of  them  technical — drawing  on  free- 
lance talent  as  the  need  arises. 

In  1947,  the  production  pace  and  growing  staff  necessitated  a 
move  from  a  small  downtown  studio  to  1226  Wisconsin  Ave.,  N.W., 
the  company's  present  location  in  the  Georgetown  section  of  the 
city.  With  that  move  came  a  more  complete  and  better  integrated 
service  to  all  Byron  accounts  which  now  number  "well  over  1,000 
and  that  excludes  work  done  for  the  government."  The  50-room 
2-floor  layout  in  the  Bryon  plant  provides  "every  possible  16mm 
service  under  one  roof,"  according  to  Byron. 

Two  Floors  of  Filming 

The  laboratory,  replete  with  space  for  splicing,  negative  prepara- 
tion, film  storage,  printing,  developing,  timing  and  cleaning  of 
film,  occupies  the  ground  floor.  The  production  phase  of  the  busi- 
ness is  confined  to  the  second  floor  where  a  45'  x  70'  sound  stage, 
animation  and  art  departments,  two  sound  studios,  screening  rooms 
and  administrative  offices  are  located. 

Byron  estimates  that  some  60,000  ft.  of  film  ultimately  for  use 
on  tv  are  processed  in  his  lab  every  day.  Most  of  this  footage  is 
documentary  and  news  film.  Facts  Forum,  a  weekly  tv  panel  show 
carried  by  71  stations,  is  filmed  at  the  Byron  studios.  Byron  feels 
strongly  that  in  Washington  "a  producer  cannot  overlook  the  ter- 
rific appeal  politics  and  news  have  for  the  tv  audience." 

Following  this  conviction,  in  1952  Byron  pioneered  a  new  field 
when  he  produced  a  half-hour  film  titled  The  Case  for  the  Re- 
publican Congress.  It  was  the  first  film  ever  made  by  a  major  po- 
litical party  for  use  on  tv.  In  this  instance,  Byron  pointed  out  the 
need  in  television  for  speed  as  well  as  quality.  "That  show  was 
complete  and  on  the  air  coast-to-coast  in  one  week." 

But  Byron's  interest  in  Washington  as  a  news  center  does  not 


exclude  production  of  straight  films.  Recently  completed  at  B 
is  Town  and  Country  Time,  a  half-hour  series  with  a  cast  o 
actors.  It  was  directed  by  Connie  B.  Gay,  a  hillbilly  person 
whose  Town  and  Country  Time  radio  show  is  heard  on  many 
tions.  The  series  was  filmed  in  color  and  Byron  emphasizes, 
"it's  really  a  humdinger."  Negotiations  for  sponsorship  of 
series  are  now  underway. 

In  production  at  the  studio  is  a  15-minute  series  called  Can 
Trade.  The  show  is  set  in  a  Georgetown  restaurant  reprodi 
in  one  corner  of  the  Byron  sound  stage.   "This  show  will 
up  the  human  side  of  people  in  the  news,"  Byron  explained, 
for  example,  Toscanini  is  our  guest,  we'll  talk  about  how  he  m- 
spaghetti  sauce  rather  than  how  he  makes  music." 

The  role  of  film  in  tv  is  just  beginning  to  be  explored,  B 
believes.  To-  completely  round  out  the  Byron  operation,  a  q 
processing  unit  being  made  in  Germany  has  been  ordered,  vi, 
it  arrives,  it  will  be  installed  in  a  building  connected  with, 
plant.  "It's  the  first  of  its  kind,"  Byron  claims.  "We  made  e 
effort  here  to  keep  abreast  with  developments  in  the  industry." 

These  Facilities  for  Hire 

A  young  film  business,  not  engaged  in  production  but  in!" 
mental  in  stimulating  more  of  it  in  Washington,  is  Capital  f 
Labs  Inc.,  established  four  years  ago  as  McGeary-Smith  I 
Inc.  The  firm,  located  at  1905  Fairview  Ave.,  N.E.,  in  qua> 
it  already  is  rapidly  outgrowing,  provides  printing,  processing,  so 
system  and  editorial  services  for  some  500  regular  clients  as  ^ 
as  for  a  healthy  number  of  customers  who  bring  their  occasi' 
film  work  to  Capital,  according  to  James  A.  Barker,  presiden. 
the  corporation. 

Mr.  Barker,  an  electrical  engineer  with  a  degree  in  business 
ministration  from  Harvard,  entered  the  film  business  in  Au 
1953  at  Capital,  the  firm  he  now  heads  "when  I  found  such  a 
company  in  a  real  growth  industry."  It  was  this  same  observt 
that  drew  Jack  Safford,  vice  president-sales  manager,  into  the  c 
pany  in  October  1953.  Commenting  on  the  film  business  and. 
upward  trend  that  has  been  established  since  the  advent  of  tv, 
Safford  said,  "My  field  was  aviation.  I  never  intended  to  switch 
the  potential  was  just  too  great." 

Complementing  this  enthusiasm  on  the  executive  level  at  Ca 
is  the  skill  of  a  staff  of  34  technicians  who,  Mr.  Barker  feels,  in, 
the  quality  of  Capital's  work  because  "every  man  really  know^ 
business.  All  of  our  technical  heads  have  been  here  since 
corporation  was  formed  four  years  ago  and  I  think  that's  imports 
Mr.  Barker  added. 

The  lab  itself,  covering  7,200  sq.  ft.,  is  equipped  to  handh 
16mm  film  services  from  dark  rooms  where  film  is  develops 
a  miniature  theatre  where  a  customer  may  watch  the  screenin 
the  finished  product.  Millions  of  feet  of  film  are  processet 
Capital  each  year,  Mr.  Barker  said. 

Until  14  months  ago,  Capital  operated  in  a  plant  about 
the  size  of  its  present  one.  Increased  production  on  both  a  1 
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NATION'S  CAPITAL 


hers  are  in  development 


by  Patricia  Kielty 


national  level  prompted  the  company  to  finish  off  the  top  floor 
s  building.  "Every  inch  of  this  new  space  has  been  put  to 
imum  use,"  Mr.  Safford  said,  "and  we're  still  crowded." 
ipital's  latest  project  to  exploit  the  possibilities  of  Washington 
film  production  center,  involved  the  renovation  of  the  old 
-ilina  Theatre  at  105  11th  St.,  S.E.  The  motion  picture  house 
^    aw  a  modern  and  complete  sound  stage  available  on  a  rental 
;  to  independent  producers.  Mr.  Barker  considers  it  "a  great 
to  producers  in  this  area  who  are  in  the  market  for  studio 
'e  to  film  anything  from  a  20-second  spot  to  a  full-length  motion 
Are." 

p  maintain  production  flexibility,  the  stage,  with  a  floor  area 
,200  sq.  ft.,  is  equipped  with  portable  light  bridges.  Lighting 
mtrolled  from  a  portable  console  board  that  can  be  moved  to 
area  of  the  floor.  RCA  re-recording  equipment  at  the  Capital 
i  in  addition  to  a  35mm  tape  recorder  at  the  stage,  are  at  pro- 
ps' disposal.  Camera  equipment  for  all  stage  and  location 
king  also  is  available. 

lthough  Capital  owns  the  stage,  its  only  connection  with  it  is 
service  capacity.  It  processes  film  shot  at  the  sound  studio,  and 
lucers  who  use  the  facilities  may  call  on  Capital  personnel  for 
nical  assistance  through  any  phase  of  production, 
o  emphasize  that  the  stage  is,  as  Mr.  Barker  puts  it,  "a  service 
io  available  to  all  producers  with  partiality  to  none,"  Capital 
turned  over  the  management  to  National  Video  Productions 
,  which  went  into  the  film  business  in  Washington  about  a 
•  ago.  This  new  production  outfit  is  headed  by  Harold  A.  Keats, 
ashington  public  relations  executive,  and  F.  William  Hart,  Na- 
al's  production  director,  who  knows  the  nation's  capital  as  a 
spaper  and  public  relations  man.  Rounding  out  the  front  office 
ration  at  National  Video  is  Stanley  Allen,  who  was  press  secre- 
to  former  Gov.  Chester  Bowles  of  Connecticut  and  later  ad- 
istrative  assistant  to  Sen.  William  Benton. 


Five-Minute  'M.D.'  Series 

last  year,  Mr.  Hart  hit  on  an  idea  for  a  tv  film  series.  To  pro- 
je  it  well  and  economically  meant  producing  it  himself.  In  April 
3,  National  Video  was  incorporated  for  that  purpose.  The  show 
gave  birth  to  this  new  company  was  a  series  of  5-minute  health 
jice  programs  called  M.  D.,  produced  for  NBC  and  E.  R.  Squibb 
tons,  which  ran  as  a  regular  feature  for  26  weeks  on  NBC-TV's 
ping  show,  Today.   It  is  now  being  sold  direct  to  stations, 
hen  M.  D.  turned  out  to  be  a  success  we  had  no  choice  but  to 
land  and  continue  to  make  films.  It  was  to  Capital's  advantage 
to  ours  when  we  accepted  their  offer  to  manage  the  sound  stage 
them  while  we  kept  busy  producing  more  shows  for  tv,"  Mr. 
rt  explained. 

iVith  an  eye  on  Washington's  government  agencies  as  a  definite 
|rce  of  material  for  tv  film,  the  company  has  secured  the  pro- 
tion  sub-contract  for  all  film  production  of  the  Federal  Civil 
'ense  Administration.  "That's  even  more  significant  than  it  may 
irst  sound,"  Mr.  Hart  said,  "since  the  contract  may  also  be  used 
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for  production  of  film  for  all  government  agencies."  National,  he 
added,  has  just  finished  a  10-minute  film  on  income  tax  for  the 
Dept.  of  Internal  Revenue. 

The  company  is  still  young  enough  to  retain  a  completely  flexible 
operation,  Mr.  Hart  points  out.  The  staff,  for  example,  varies  with 
the  size  of  each  production.  The  firm  uses  top  quality  people  but 
uses  them  on  a  free  lance  basis  when  they  are  needed.  "That's  the 
key  to  doing  polished,  professional  shows  at  considerably  lower 
prices  than  the  West  Coast  would  demand  and  appreciably  less 
than  New  York  figures,"  Mr.  Hart  stated. 

At  31,  George  Johnston,  president  of  Washington  Video  Pro- 
ductions, is  a  film  veteran.  He's  been  active  in  film  work  since 
he  was  13.  Six  years  ago  when  tv  was  in  its  infancy,  Mr.  Johnston 
founded  Washington  Video  to  produce  straight  news  and  news- 
documentary  films  for  industry  and  tv.  "Not  many  people  were 
thinking  of  Washington  in  terms  of  a  film  production  town  then. 
But  for  a  film  man  whose  chief  interest  was  in  news  and  docu- 
mentary pictures,  it  was  the  perfect  spot,"  Mr.  Johnston  com- 
mented. The  growth  of  his  own  business  and  of  Washington's  film 
industry  in  general  gives  considerable  backing  to  this  conviction. 

At  first  he  confined  himself  to  production  of  local  interest  in 
the  tv  field.  As  Washington  tv  stations  went  on  the  air,  Mr.  John- 
ston was  on  the  scene  with  his  camera  to  deliver  film  packages  to 
catch  the  eye  of  Washington  tv  viewers.  Two  of  his  earliest  series 
were  Hi  Neighbor,  a  local  news  feature  shown  daily  on  WNBW 
(TV)  Washington,  NBC-TV  affiliate,  and  Washington  Newsreel,  a 
news  roundup  show,  that  pulled  a  sizeable  Hooper,  telecast  twice 
daily  on  WNBW.  "But  Newsreel  got  a  little  farther  than  Washing- 
ton screens,  Mr.  Johnston  recalls.  "NBC-TV  often  used  excerpts 
on  its  Camel  News  Caravan." 

As  the  national  demand  for  television  film  has  increased,  Mr. 
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Johnston's  business  has  grown  with  it.  About 
two  years  ago  he  moved  his  production  head- 
quarters to  a  new  downtown  location  at 
1536  Connecticut  Ave.,  N.W.  His  head- 
quarters are  complete  with  studio  facilities 
on  one  floor  and  on  another,  administrative 
offices  and  a  smaller  studio  where  simple 
shots  of  such  things  as  indoor  desk  scenes 
can  be  filmed.  When  more  extensive  sets 
and  equipment  are  required,  Mr.  Johnston 
uses  his  larger  studio  or  Capital's  sound 
stage.  Most  of  his  work,  however,  requires 
location  shooting.  All  of  Washington  Video 
film  is  processed  at  Capital  "since  we  are 
exclusively  a  film  production  company,"  Mr. 
Johnston  points  out. 

In  the  documentary  field,  among  clients 
Washington  Video  is  now  doing  work  for 
is  the  National  Board  of  Fire  Underwriters. 
The  series,  "which  sells  fire  prevention — 
not  insurance,"  will  ultimately  be  seen  on 
tv.  Under  separate  contract  for  the  same 
group,  Mr.  Johnston  is  filming  "the  life, 
birth  and  destructive  forces  of  a  tornado." 
Referring  to  the  latter  production,  Mr. 
Johnston  says,  "This  is  the  one  film  I've 
made  that  I'm  really  proud  of.  It's  perfect 
for  tv." 

On  the  news  side  of  the  operation,  Wash- 
ington Video  is  producing  The  Fulton  Lewis 
Jr.  Show,  presently  syndicated  to  36  tv 
stations.  The  series  is  filmed  weekly  at 
Capital's  stage. 

In  shooting  film  for  "between  90  and  100 
active  accounts  exclusive  of  agency  com- 
mercial work"  Mr.  Johnston  keeps  bids 
down  to  the  number  of  films  he  can  per- 
sonally handle.  He  prefers  to  do  his  own 


work  himself  convinced  that  "that's  the  only 
way  you  can  guarantee  quality  to  a  client." 

Sharing  offices  and  studio  space  with 
Washington  Video  is  Potomac  Productions, 
a  one-and-a-half-year-old  documentary  film 
production  firm.  Discussing  the  role  of 
documentary  film  in  training  and  educa- 
tional programs,  George  Stoney,  partner  in 
the  Potomac  firm,  said,  "Documentary  film 
producers  must  enter  tv  these  days.  Busi- 
ness demands  it.  Almost  every  bid  we  re- 
ceive at  Potomac  has  some  reference  to 
television  showing." 

Mr.  Stoney  brings  much  film  experience 
to  his  video  assignments.  He  has  been  in 
the  picture  business  as  a  writer,  producer 
and  director.  This  year,  a  training  film  pro- 
duced by  Mr.  Stoney  for  the  State  of 
Georgia  called  All  My  Babies,  received  the 
much  coveted  Flaherty  Award.  His  part- 
ners at  Potomac  are  Nick  Read,  former 
director  of  the  Southern  Educational  Film 
Production  Service  and  film  officer  for  U.  S. 
Public  Health  Service,  and  Dr.  Norman 
Schenker,  a  physician  whose  films  on  med- 
ical teaching  have  won  international  awards. 
Mr.  Read  will  leave  for  Mississippi  soon  to 
do  a  location  film  for  tv  there.  "The 
Mississippi  film  is  still  in  the  planning  stage," 
Mr.  Stoney  said,  "but  it  will  be  a  social 
welfare  picture  on  juvenile  delinquency." 

Other  than  these  three  men  who  own  and 
manage  Potomac,  free  lance  actors  and 
technical  personnel  are  employed  for  each 
film  job  because  "then  I  can  pick  them-  ac- 
cording to  their  particular  talents,"  Mr. 
Stoney  says. 

Production-wise,  Potomac  works  closely 
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with  Washington  Video.  "We  excha 
talents  all  the  way  down  the  line,"  J 
Stoney  remarked.  George  Johnston  i 
quick,  to  agree  that  the  association  of  i 
tomac  and  his  Washington  Video  has  tur| 
into  a  profitable  one.  "I'm  doing  a  medj 
film  now,"  Mr.  Johnston  said.  "It's  prt 
convenient  to  walk  across  the  hall  to  [ 
information  from  a  medical  doctor  tha 
couldn't  possibly  know  myself." 

Major  project  at  Potomac  nQW  is  the  j 
duction  "of  a  half -hour  film  titled  The 
vader  commissioned  by  the  State  of  Georj 
It  will  trace  the  history  of  the  fight  agai  ' 
syphilis.  When  asked  if  the  subject  mai 
might  not  make  it  unsuitable  for  tv  she 
ing,  Mr.  Stoney  explained  that,  on  the  c 
trary,  the  method  of  presentation  had  b 
so  well  thought  out  by  the  sponsors  that; 
can  envision  this  film  shown  to  high  scl 
boys  and  girls  in  a  mixed  group  with  a 
year-old   spinster   school   teacher  as 
projectionist." 

An  investor's  interest  in  television 
turned  one  Washington  businessman  int( 
film  producer  when  Milton  Hammer,  w  3 
went  to  Washington  during  World  War  t 
as  a  business  economist  for  the  governing  J 
established  Washington  Spotlight  over 
years  ago.  "A  friend  of  mine  in  the  bi 
ness  in  Hollywood  got  me  interested,"  I 
Hammer  said.  "I  thought  tv  film  produd 
were  passing  up  a  gold  mine  in  Washing! 
and  told  him  so.  My  idea  was  a  foru 
discussion  show.  Since  I  had  thought  0: 
he  convinced  me  I  ought  to  give  it  a  1 
so  I  did.  Although  I've  kept  up  my  0 
professional  activities,  I  find  I'm  gett 
more  and  more  into  tv." 

Mr.  Childs'  Program 
Mr.  Hammer's  initiation  as  a  televisj 
film  producer  came  with  Washington  Sp 
light,  a  quarter  hour  forum  program  md 
erated  by  Marquis  Childs,  author  and  ne? 
paper  columnist,  who  discusses  current  issi- 1 
with  guests,  usually  Senators,  Congressni' 
or  people  prominent  in  government  circl 
Soon  after  the  program's  release  it  v 
syndicated  in  37  markets.  Mr.  HamnL 
commented  that  when  these  37  markl 
carried  the  show  "it  was  during  the  tv  fre^ 
era  when  there  were  only  62  in  the  coii 
try."  The  show,  filmed  weekly  at  Capit^ 
sound  stage,  is  still  on  the  air  under  region 
or  local  sponsorship.  "Because  we| 
worked  out  such  a  tight  production 
processing  schedule,  the  program  is  alwa" 
fresh  when  it  reaches  the  stations,  three  j 
four  days  after  it's  filmed  here,"  Mr.  Ha 
mer  said. 

Another  show  drawing  on  Washingt 
happenings  for  a  good  deal  of  its  mater, 
is  the  Drew  Pearson  Show  produced 
Washington  by  Mr.  Hammer  for  Moti  | 
Pictures  for  Television,  New  York.  Tlj 
show  which  went  on  the  air  early  in  19! 
is  now  sold  in  over  66  markets.  Its  prodi 
tion  and  processing  is  handled  in  much  i 
same  way  as  is  Washington  Spotlight. 

On  a  completely  different  bent,  Mr.  Haf! 
mer  is  also  producer-owner  of  What's  Yo 
Problem,  a  five  minute  advice  telefilm  seri 
starring  Lorraine  Logan,  and  The  Gard 
Show,  a  15-minute  color  film  series  now, 
production. 

On  all  shows,  Mr.  Hammer  uses  fr 
lance  talent  and  technicians.    All  stud 
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bigger  profits  three  ways! 


Here  is  how  you  increase  your  profits  with 
the  new  combined*  Studio  Telescription  Library 

1.  BIGGER  AUDIENCES  are  attracted  to  programs  featuring 
Studio  Telescriptions.  With  the  Studio  Telescription  Library, 
over  1,100  three  minute  films  produced  especially  for  TV,  you 
have  the  nation's  top  musical  stars  in  lavish  settings  creating 
unprecedented  popularity  for  your  shows. 

2.  LOWER  PRODUCTION  COSTS  are  made  possible  because, 
with  all  talent  on  film,  it  takes  only  minutes  to  build  any  num- 
ber of  sparkling,  production-type  programs.  The  Library  is 
complete  with  handy  index  files,  sample  scripts,  program  ideas 
and  background  material  for  your  MC,  and  the  monthly  charge 
is  unbelievably  low! 

3.  MORE  SPONSORS  flock  to  Telescription  shows  with  their 
high  listener  ratings.  Now,  even  local  advertisers  can  capitalize 
on  the  miracle  selling  power  of  top  quality  television  and  top 
name  stars,  wherever  Telescriptions  have  eliminated  high  pro- 
duction costs. 

Find  out  today  how  the  Studio  Telescription  Library,  with  its 
complete  programming  and  merchandising  service,  can  bring 
bigger-than-ever  profits  to  you. 

*consisting  of  Studio  Musi-Films  and  Snader  Telescriptions. 

put  scores  of  top  name  artists  on  your  regular  staff 


DON'T  DELAY  .  .  .  DON'T  WRITE 
CALL  COLLECT:  OXford  7-2590 


STUDIO  RILIVIS,  imc. 

380   MADISON   AVENUE     •     NEW   YORK    17,   N.   Y.     •     OXFORD  7-2590 

Exclusive  distributors  of  Studio  Telescriptions 

IN  CANADA:  ALL-CANADA  TELEVISION,  1 29  ADELAIDE  ST.  WEST,  TORONTO,  ONT.,  EMPIRE  3-2632 
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shooting  is  done  at  the  Capital  sound  stage 
and  film  is  processed  at  the  Capital  lab.  Mr. 
Hammer's  offices  are  at  931  Washington 
Bldg. 

Philip  Martin,  president  of  International 
Motion  Picture  Consultants  Inc.,  a  Wash- 
ington motion  picture  service  organization, 
and  its  production  division,  Norwood 
Studios,  can  trace  his  picture  career  back 
to  the  silent  film  era.  He  has  worked  in  New 
York  and  Hollywood  as  a  producer,  a  di- 
rector and  film  editor.  In  1942  while  he 
was  at  R.K.O.,  Hollywood,  as  a  film  editor 
he  received  an  Academy  Award  for  film 
editing  on  "The  House  I  Live  In." 

When  television  began  to  grow  by  leaps 
and  bounds  Mr.  Martin  decided  "the  new 
medium  could  use  a  man  who  had  spent 
over  20  years  in  film  production  and  had 
extensive  audio  experience  too."  Mr.  Mar- 
tin, a  Washingtonian,  left  Hollywood  and 
went  home  to  establish  International  Motion 
Picture  Consultants  about  three  years  ago. 
The  firm,  Mr.  Martin  says,  was  incorporated 
"to  encourage  West  Coast  producers  to 
make  use  of  the  dramatic  appeal  inherent 
in  Washington.  We  did  second  unit  material 
here  for  many  shows  that  required  Wash- 
ington location  shots,"  Mr.  Martin  ex- 
plained. 

The  enterprise  was  so  successful  that 
Norwood  Studios  was  formed  to  produce 
full  length  films  for  industry  and  tv. 

Films  produced  by  Norwood  are  shot  in 
both  35mm  and  16mm  depending  on  the 
client.  Much  of  the  studio's  work  is  done 
on  location.  Capital  Film  Labs  handles 
Norwood's  16mm  film.  Processing  of  35mm 


GREAT 
AMERICANS 


So  good.  .  . 

One  of  the  country's  most  partic- 
ular, prestige  advertisers  is  re- 
peating it  in  Detroit,  Lansing  and 
Grand  Rapids  less  than  a  year  after 
its  initial  run,  (and  adding  3  mar- 
kets which  weren't  available  pre- 
viously too) ! 

So  good.  .  . 

It's  been  acclaimed  by  audiences 

and  clients  everywhere  it's  been 
shown. 

So  good.  .  . 

If  you  haven't  seen  a  screening 
print  of  this  distinguished  quarter- 
hour  dramatic  TV  film  series,  you'd 
better  order  one  now. 


is  done  in  New  York.  Norwood's  Wash- 
ington headquarters  are  at  859  Warner 
Bldg. 

At  first,  Norwood  worked  on  a  free  lance 
production  basis  but  since  the  business  has 
grown  Stanley  Moss,  a  writer-director,  and 
Douglas  J.  Baker,  a  director-cameraman, 
have  joined  Norwood  as  permanent  staff 
members. 

Most  of  Norwood's  work  in  the  past  has 
been  in  the  documentary  field.  Plans  are 
now  underway  to  do  a  dramatic  series  in 
the  spring  called  Assignment  Washington, 
26  half-hour  shows  dealing  with  a  reporter's 
experiences  here. 

Several  reasons  for  the  success  of  this 
new  industry  in  Washington  were  given  by 
the  producers  interviewed.  One  explained 
that  film  people  in  Washington  started  out 
in  tv  without  hazards  Hollywood  producers 
encountered  because  they  were  converting 
from  movie  techniques.  From  a  financial 
standpoint,  Washington  producers  have  sur- 
vived and  prospered  because  they  all  use 
free  lance  talent  only  when  it  is  needed. 
This  keeps  production  costs  at  a  minimum. 

All  of  these  single  observations  on  the 
Washington  film  scene  were  summed  up 
nicely  by  one  independent  producer.  Asked 
his  opinion  on  why  film  activity  in  the  na- 
tion's capital  was  steadily  on  the  increase, 
he  said,  "People  in  the  industry  are  just 
beginning  to  realize  that  we  turn  out  really 
worthwhile  film  here.  And  we  turn  out 
quality  work  for  one  big  reason.  In  Wash- 
ington, films  aren't  handled  as  an  assembly 
line  product.  They're  custom  built." 


C  O  L  OR  C  AS  T  I  IS 

Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

The  New  Revue  every  Friday,  5:30- 
6  p.m.  (sustaining). 

NBC-TV 

March  8-9:  Ding  Dong  School,  10- 
10:30  a.m.,  Monday  and  Tuesday  (sus- 
taining). 

March  13:  NBC  Opera  Theatre  ('The 
Taming  of  the  Shrew"),  4-5:30  p.m., 
Saturday  (sustaining). 

March  15:  Name  That  Tune,  8-8:30 
p.m.,  Monday  (Block  Drug  Co.  through) 
Cecil  &  Presbrey  alternating  with  Spei- 
del  through  Sullivan,  Stauffer,  Colwell 
&  Bayles). 

March  19:  On  Your  Account,  4:30-5 
p.m.,  Friday  (Procter  &  Gamble  through 
Benton  &  Bowles). 

March  22-23:  Three  Steps  to  Heaven, 
10:45-11  a.m.,  Monday  and  Tuesday 
(Procter  &  Gamble  through  Compton 
Adv.). 

March  31:  Eddie  Fisher,  7:30-45  p.m. 
Wednesday  (Coca-Cola  through  D'Arcy 
Adv.). 

April  18  (Easter):  Frontiers  of  Faith, 
1:30-2  p.m.,  Sunday  (sustaining). 


[Note:  This  schedule  will  be  correcte 
press  tame  of  each  issue  of  B»T.] 


id  to 
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Color  Film  Has  Its  Problems 


by  M.  Peter  Keane 


THE  color  television  situation  is  stimulating, 
provocative  and  promising — but  before  we 
get  carried  away  on  a  rocket  of  excitement, 
let's  take  a  cautious  look  at  a  few  of  the 
problems  still  to  be  solved  in  the  area  of 
color  film  commercials. 

There  are  three  principal  headaches  which 
I  make  haste  to  point  out  will  probably  be 
solved  soon  because  of  the  hopeful  fact  that 
all  the  film  manufacturers,  laboratories  and 
optical  effects  companies  are  working  to- 
gether to  perfect  their  techniques. 

Headache  No.  1 :  Audiences  will  be  more 
critical  of  familiar  objects,  such  as  packages, 
in  color  than  in  black  and  white. 

Headache  No.  2:  The  inability  of  the 
photographic  dyes  to  reproduce  exactly  all 
colors  in  packages,  clothing  and  cosmetics. 

Headache  No.  3:  The  difficulty  in  the 
production  of  color  tv  commercials  incorpo- 
rating the  travelling  matte  and  dupe  negative 
techniques. 

Now,  before  we  go  any  further,  it  would 
be  wise  to  explain  some  of  the  technical 
steps  and  give  you  some  definitions.  All  the 
release  prints  of  tv  film  commercials  that 
are  sent  out  to  the  various  stations  for  trans- 
mission are  made  from  duplicate  negative 
(dupe,  for  short) .   This  dupe  negative  is  not 


Mr.  Keane  is  eastern  production  manager  of 
Screen  Gems  Television. 


the  film  that  was  in  the  camera  but  is  ma 
afterwards  on  an  optical  effects  macbii 
The  purpose  of  this  is  to  incorporate  sup 
imposed  titles,  dissolves  and  other  optk 
effects  onto  one  film. 

j 

If  two  scenes  are  printed  onto  one  moto 
picture  frame  of  dupe  negative,  the  res' 
would  be  a  typical  amateur's  double  f 
posure.  In  order  to  prevent  this,  a  ma 
is  made  to  withhold  exposure  of  those  pi 
tions  of  the  first  scene  where  the  second 
subsequently  to  be  exposed.  This  mask 
called  a  matte. 

In  the  case  of  a  wipe  from  one  scene 
the  next,  the  mask  progressively  moves  fro 
one  side  of  the  picture  to  the  other,  th 
giving  an  end  result  in  which  one  picture  3 
pears  to  be  wiped  off  the  screen  as  the  oth 
picture  is  revealed.  This  type  of  movii 
mask  is  called  a  travelling  matte. 

The  Technicolor  Three-Strip  camera  h 
three  black  and  white  motion  picture  filr 
being  exposed  simultaneously.  By  use 
filters  and  special  sensitizing,  each  film  i 
cords  one  of  the  three  primary  colors  of  t' 
scene  being  photographed.  The  final  col 
print  is  obtained  (similar  to  color  printii 
in  magazines)  by  combining  the  three  cole 
onto  one  motion  picture  frame  in  a  proct 
known  as  dye  transfer. 

In  the  case  of  the  Eastman  negative-po: 


"ine  library  thai  payM  for  Utelf 

JProgram  Set-vice 

(A  division  of  Muzak  Corp.) 
221  Fourth  Ave.,  New  York  3,  N.  V.  •  ORchard  4.7100 
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THE 
WORLD 
THROUGH 
STAMPS 


The  fascinating  stories  behind  the  postage 
stamps  of  the  world  .  .  .  the  Half  Billion  Dollar 
Mosquito ...  the  Death  of  Kings...  are  presented  in  this 
outstanding  1954  produced  series  of  quarter 
hours.  26  are  ready  now,  with  26  more  on  the  way. 
Sometimes  dramatic,  often  amusing,  always  interesting 
and  entertaining,  THE  WORLD  THROUGH  STAMPS  finds 
a  ready  audience  in  the  20  million  stamp 
collectors  of  this  country,  with  untold  millions  more 
who  will  find  it  just  plain  enjoyable. 

A  tremendous  merchandising  program  has  been 
readied  to  back  up  the  selling  power  of 
THE  WORLD  THROUGH  STAMPS. 

For  complete  details,  screening  prints  and  prices  for  your 
market,  contact 


Robert  Trout,  who  needs  no  intro- 
duction as  a  newsman,  tops  a  distin- 
guished reportorial  career  in  his  role 
as  host  and  narrator  of  THE  WORLD 
THROUGH  STAMPS. 


STERLING  TELEVISION  CO.,  INC. 

NEW  YORK  HOLLYWOOD 
205  EAST  43rd  STREET     •     NEW  YORK  17,  NEW  YORK 

. . .  your  source  for  "quality  in  film  entertainment" 
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tive  process,  and  Kodachrome,  and  Ansco 
films,  the  color  is  "built  into"  the  emulsion 
by  the  manufacturer. 

Anyone  who  has  seen  color  tv  appreciates 
the  great  advantage  of  color  over  black-and- 
white,  and  the  increased  importance  of  color 
in  advertising  is  an  established  fact.  But 
with  the  advent  of  color,  tv  film  producers 
and  advertisers  will  be  faced  with  most  in- 
teresting and  difficult  challenges. 

The  human  eye  is  more  sensitive  to  the 
accuracy  of  a  color  picture  than  a  black- 
and-white  picture.  To  explain  this,  the 
closer  the  photographer  gets  to  imitating  the 
actual  scene  in  front  of  his  lens,  the  more 
critical  the  viewer  can  become.  Therefore, 
if  we  take  pictures  in  natural  color  instead  of 


black-and-white,  even  the  average  viewer  of 
that  picture  can  readily  sense  variations  from 
the  actual  scene  photographed  if  the  pic- 
ture is  not  a  truthful  rendition  of  that  scene. 

The  advertiser  who  pays  for  the  produc- 
tion of  commercials  will  insist  that  the  re- 
production of  his  package  or  product  be 
accurate  in  color.  As  we  pointed  out,  colors 
in  color  film  today  are  produced  by  various 
dyes.  These  dyes  and  their  combinations 
can  produce  a  very  realistic  picture  but  may 
not  give  an  exact  reproduction  of  every  color 
used  in  packages,  clothes  or  cosmetics.  The 
advertiser  who  manufactures  many  shades 
of  lip  rouge  will  want  to  be  able  to  make 
color  commercials  in  which  the  subtle  dif- 
ferences in  the  tints  will  be  shown.  Right 


No  Mote 
Groping . .  * 


NEW  MODEL  C 

"BALANCED"  tr.pod  head 

gives  you  correct 
center  of  gravity 

...  in  a  Flash! 


No  more  groping  for  center  of  gravity.  The  new  Model  C  "Balanced"  Tripod  Head 
is  equipped  with  a  convenient,  accessible  positioning  handle  mounted  below  the  top  plate, 
which  allows  the  operator  to  reposition  the  camera  to  the  correct  center  of  gravity.  No 
matter  what  focal  length  lens  is  used  on  the  camera  turret,  the  camera  can  be  balanced 
on  the  Model  C  Head  without  loosening  the  camera  tie-down  screw. 

It  has  all  the  features  which  have  made  the  "Balanced"  head  a  gem  of  engineering 
ingenuity — quick  release  pan  handle,  tilt-tension  adjustment  to  suit  your  preference.  It's 
a  Cameraman's  dream! 


NEW    PORTABLE    3-WHEEL    COLLAPSIBLE  DOLLY 


Dolly  folds  to  fit  into  a 
carrying  case  —  18"x  ^ 
12"x36".  Weighs  only  60 
lbs.  Has  wheel  in  rear  for 
steering,  which  may  be 
locked  for  straight  dollying. 


Dolly  assembled — with 


^  tripod  mounted, 
mounts  Baby  tripod. 


Also 


WE  SELL,  RENT  &  SERVICE  CAMERAS  &  MOVIOLAS  -ft  EDITING  &  LIGHTING  EQUIPMENT  Complete  I 
line  of  16mm  and  35mm  equipment  for  rent. 


FRANK   C.  XUCKER 


MITCHELL:  Standard,  Hi-Speed,  BNC,  NC, 
16mm.  BELL  &  HOWELL:  Standard,  Shift- 
over,  Eyemo.  MAURER:  16mm  Cameras. 
ARRIFLEX.  MOVIOLA  Editing  Machines. 
Synchronizers.  DOLLIES. 

WE  CALIBRATE  LENSES— Precision  "T"  Stop 
calibrations  of  all  types  and  focal  lengths. 


(7flm€Rfl€quipni€iiT(6. 

1600  BflORDUJfly  \  new  uork  city 


We  design  and  manufacture  lens  mounts.  In 
fact,  we  are  specialists  in  all  motion  picture 
and  TV  photographic  needs. 


1 


now,  this  is  difficult.  The  advertiser  wh< 
product  or  package  contains  certain  purr, 
and  yellows  might  be  unhappy  with  any  co, 
film  reproduction  available  today. 

It  has  been  suggested  that  packages  can 
redesigned  in  color  to  fall  within  the  abi] 
of  various  color  films  and  television  syste 
to  reproduce  them.  The  trouble  with  thi 
that  advertisers  would  have  to  give  up 
great  variety  they  now  enjoy  and  limit  the 
selves  in  the  choice  of  colors  for  their  pa 
ages  and  products.  However,  there  may  h; 
to  be  some  redesigning  of  packages  in 
direction  of  improved  readability  and  co 
harmony. 

A  second  major  problem  relating  to 
production  of  television  commercials  in  c 
revolves  around  the  nature  of  television  c 
mercials  themselves.  Tv  commercials, 
cause  of  their  brief  showing  period,  are 
signed  to  contain  all  the  possible  informat 
the  advertiser  can  get  across  in  that  sh 
period.   To  do  this,  the  producer  uses  ph 
graphic  techniques  that  make  it  possibl 
compress  all  this  information  into  a  sh 
period  of  time — the  optical  effects  and 
solves  that  bridge  one  scene  to  the  next, 
overlay  titles  used  to  double  the  impact 
the  viewer  so  that  important  parts  of 
advertiser's    message    reach    the  vie 
through  sight  as  well  as  sound,  and  the  sp 
screen  effect  in  which  two  or  more  separ 
pictures  are  combined  in  one  motion  pict 
frame.    These  devices,  which  involve 
use  of  the  travelling  matte  process,  are 
common  use  in  black-and-white  film  prod 
tion  but  are  not  so  easily  accomplished 
color. 

Color  Film  Stock 

The  films  currently  available  to  a  p| 
ducer  are  Ansco  color,  Eastman  35mm  nel 
tive-positive,  16mm  Kodachrome  and  Ted| 
nicolor.    We,  at  Screen  Gems,  have  ma 
several  tv  commercials  in  color  using  mi  | 
of  these  films.    These  commercials  Wf 
printed  from  dupe  negatives  which  incord 
rated  titles  and  split-screens,  thus  involvi| 
the  travelling  matte  process.    At  this  tic 
the  Technicolor  dye  transfer  process  con 
closest  to  our  standards  and  those  of  our 
vertiser  clients. 

In  black-and-white  spot  production, 
art  of  making  dupe  negatives  has  been  p 
fected.  The  dupe  negative  is  so  close 
quality  to  that  of  the  original  negative  tl 
only  an  expert  can  distinguish  between  the 
In  color  film  production,  we  are  still  a  lo 
way  from  that  state  of  perfection. 

In  the  Technicolor  Three-Strip  proce 
the  interim  steps  (original  negative,  masti 
and  dupe  negative)  involve  the  use  of  bla( 
and-white  materials.  On  the  other  hand, 
Eastman  negative-positive  process  has  a  < 
color  film  for  an  original  and  color  film 
a  dupe  ngative.  The  perfect  control  of  ha 
dling  the  black-and-white  films  to  produ 
an  accurate  dupe  negative  is  readily  do 
with  the  Technicolor  process,  whereas  1 
processes  involving  color  negatives  and  du 
negatives  do  not  have  this  advantage. 

The  laboratories  that  develop  the  Esj 
man  negative-positive  films  are  daily  learj 
ing  how  to  improve  their  results.  Wef 
sure  that  they  will  soon  be  able  to  proce 
satisfactory  tv  commercials  involving 
travelling  matte  techniques  and  dupe  neg 
tives. 


Page  68 


March  8,  1954 


Broadcasting 


Telecastii 


BETTER  SHOWS 

are  produced  with 

HOUSTON -FEARLESS  EQUIPMENT 


Top  flight  television  showmanship  is  dependent  not 
only  on  capable  writers,  producers  and  cameramen, 
but  also  on  reliable  studio  equipment  that  will  pro- 
duce any  desired  camera  effect  smoothly  and  quietly 
with  a  minimum  of  effort . . .  and  on  efficient  film  pro- 
cessing equipment  that  opens  vast  new  sources  of 
program  material.  That's  why  98%  of  all  U.S.  tele- 
vision stations,  as  well  as  motion  picture  studios  in 
Hollywood  and  throughout  the  world,  rely  on 
Houston-Fearless  for  matchless  quality,  proved  per- 
formance and  absolute  dependability 


In  addition  to  building  many  models 
not  shown  here,  Houston-Fearless  of- 
fers extensive  engineering  and  manu- 
facturing facilities  to  produce  special 
television  and  photographic  equip- 
ment for  your  particular  requirements. 
Write  for  information  and  catalogs. 


Me 

HOUSTON 
FEARLESS 


contained,  easy  to  operate, 
entirely  automatic,  daylight  op- 
erating. Adaptable  to  negative, 
positive  or  35mm  films. 


THE  HOUSTON-FEARLESS  CORP. 

11807  W.  Olympic  Blvd., 
Los  Angeles  64,  Calif. 


1 

W s 
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W  Please  send  catalogs  on  □  Friction  Head  □  Tripod 
'  □  Tripod  dolly    □  Panoram  dolly    □  TV  Cranes 


□  Camera  pedestals 

□  Parabolas 


_  □  Film  Processors 

□  Remote  control  parabola 


Name  Title 

Station  or  firm  

Address  

City  Zone. . .  State 


H-F  Panoram  Dolly 
provides  countless 
camera  effect*. . . .  rajs' 
ing,  lowering,  panning, 
tilting,  and  dollying. 
Smooth  and  steady.,. 


1 


Get  IDECO  planning  and 
design  too  .  .  .  make  certain 
YOUR  tower  is  engineered 
to  stand  the  test  of 
time  and  weather! 


Don't  VKj 
S?£ND  tnemt 


Your  contract  for  an  Ideco  tower  is  a  wise 
investment  ...  an  investment  in  years  of 
Ideco  experience  in  the  design  and  plan- 
ning, fabrication  and  erection  of  time- 
proven  towers  for  television  and  radio. 

You  also  buy  peace  of  mind  when  you 
specify  Ideco,  for  capable  Ideco  engineers 
will  competently  assume  all  your  tower 
problems  from  foundation  to  top  beacon. 
As  a  part  of  the  job,  they'll  even  take  over 
the  installation  of  antenna  and  accessory 
equipment  .  .  .  make  a  thorough  final  in- 
spection .  .  .  and  you'll  be  completely  pro- 
tected by  insurance  all  the  way.  All  this  is 
your  assurance  that  your  Ideco  tower  is  a 
secure  investment  that  will  keep  your  sta- 
tion on  the  air  year  after  year  .  .  .  even 
under  the  most  punishing  climatic  condi- 
tions. 

Ideco  has  been  building  transmitting  towers 
since  the  nineteen-thirties,  pioneered  triangu- 
lar design  when  broadcasting  was  in  its  in- 
fancy. Based  on  accumulated  experience,  each 
Ideco  tower  part  is  shop-fabricated  to  precise 
tolerances  .  .  .  with  pre-determined  stresses 
...  for  fast,  safe,  easy  erection.  And  every 
part  is  Hot-Dip  galvanized  to  prevent  rust. 

If  a  300'  to  620'  tower  will  serve  you  .  .  . 

The  new  VIDECO*  tower  "package"  can 
save  you  time  and  money  .  .  .  get  you  on 
the  air  profit-making  weeks  sooner!  Deliv- 
ery to  your  site  can  be  made  within  4  to  6 
weeks  .  .  .  and  Videco  can  accommodate 
any  UHF  antenna  or  any  VHF  3  to  5  bay 
low  band  or  3  to  6  bay  high  band  antenna. 

•trade  mark 

Get  ALL  the  facts  about  your 

Ideco  Tower  Investment  .  .  .  ask 

your  Equipment  Supplier,  or  call  ^ 

on  Ideco.  , 1 i 

IDECO  DIVISION 

Dresser-Stacey  Company  _^ 
Dept.  T,  Columbus  8,  Ohio 


8909  S.  Vermont  Ave.,  Dept.  T,  Los  Angeles  44,  Calif. 


IDECO 


Tall  or  short ...  for  IV,  Microwave,  AM,  FM . . .  Ideco  lower  "know-how"  keeps  you  on  the  air 


STATION  IDENTIFICATIQ 

VARIETY  of  functions  are  performe( 
I.D.s  at  KTTV  (TV)  Hollywood  as  t 
photographs  show.  From  top  to  bott 
(1)  This  I.D.  points  up  the  many  face 
a  tv  station's  operation.  (2)  KTTV  has 
eral  I.D.s  such  as  this  one  to  promot 
shows.  (3)  When  technical  difficulties 
cur,  slides  such  as  these  are  flashed  oq 
screen.  (4)  Supplemented  by  audio 
nouncements,  this  cartoon  slide  invites  \ 
ers  to  tune  to  a  children's  presentation. ! 
tions  are  invited  to  submit  their  I.D.s 
publication  in  this  series.  The  editor! 
serve  the  right  to  use  only  those  they  be 
to  have  merit. 
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BY  A  MARGIN  OF  NEARLY  3-1... 

TV  stations  throughout  the  nation  have  voted  MPTV  #1  distrib- 
utor of  feature  films!  The  results  of  Billboard's  Second  Annual 
TV  Film  Service  Awards  show  Motion  Pictures  for  Television: 


...Best  Sales  Assistance! 


...Best  Merchandising  and  Promotion  Assistance! 
...Best  Labeling  and  Film  Leaders! 
...Film  in  Best  Condition! 

/  • 

...Fred  Yardley  (MPTV)  Salesman  Who  Gives 
Best  Service! 


And  178  "new  stations"  already  have  bought  MPTV  Feature 
Films  as  their  first  choice  for  attracting  and  pleasing  their 
viewers  and  advertisers. 

We  wish  to  thank  all  the  TV  stations  who  have  accorded  us 
these  honors  . . .  and  at  the  same  time  pledge  ourselves  to 
continue  the  same  high  degree  of  service  throughout  all  the 
coming  yearsl 


MOTION  PICTURES 

655  Madison  Avenue,  N.  Y.  SI,  N.  Y. 


FOR  TELEVISION,  INC. 

Feature  Film  Division 


E.  H.  Ezzes,  Gen'l  Mgr. 

655  Madison  Avenue 
New  York  21,  N.  Y. 
TEmpleton  8-2000 

Fred  Yardley 

216  Tremont  Street 
Boston  16,  Mass. 
HAncock  6-0897 

Dick  Feiner 

155  E.  Ohio  Street 
Chicago  11,  III. 
WHitehall  3-2600 

Marv  Lowe 

2211  Woodward  Ave. 
Detroit  1,  Mich. 
Woodward  1-2560 

Irv  Feld 

3905  Travis  St. 
Dallas  5,  Texas 
Logan  2628 

John  Cole 

9100  Sunset  Blvd. 
Los  Angeles  46,  Calif. 
Crestview  1-8101 

Alex  Metcalfe 

MPTV  (Canada)  Ltd. 
277  Victoria  St. 
Toronto,  Canada 
Empire  8-8621 
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ABC 


SUNDAY 

CBS  DuMONT 


NBC 


rlevere 
Meet  the 
Presp 
alt.  Sundayi 
Pan  Amer. 
L 


ABC 


MONDAY 

CBS  DuMONT 


NBC 


ABC 


TUESDAY 

CBS  DuMONT 


NBC 


ABC) 


6:00  PM 


6:15 


6:30 


6:45 


7:15 


7:30 


7:45 


B:l 


8:15 


8:30 


8:45 


9:15 


9:30 


9:45 


10:15 


BB  Pens 
Gemex 
George 
Jessel 
Show 


bkippy 
Peanut 
Butter 
You  Asked 
For  It 
L 


Sweets  Co. 
Tv  Teen 
Club 


Co-op 
The  Mask 


Gruen- 
Carter 
W.  Winchel 


Jane  Picken : 
Show 


Hazel 
Bishop 

Peter 
Potter 

Show 


Dodge 
Break  the 
Bank 


11:15PM 


Scott  Paper 
Greyhound 

Nash- 
Kelvinator 
Omnibus 


Electric 
Companies 
Alt.  Wks. 
Prudential 
Ins.  Co. 
You  Are 
There 


Johnson  Wai 
Life  with 
Father 


Am.Tobacot 

Private 
Secretary  L 
Jack  Benny 
3/21 


Lincoln- 
Mercury 
Dealers 
Toast 
of  the 
Town 
L 


Gen.  Elect. 
3/7,  21,  28 
Fred  Waring 
Show  L,  G 
E.  Theatre 
3/14 


Bristol 
Myers 
Man  Behinc 
the  Badge 


P.  Lorillard 
The  Web 
L 


Jules 
Montenier 
alt.  wks. 
Bemington 
Band 
What's 
My  Line  L 


Norwich 
Sunday 
News  Spec. 


Tgo. 


■  Cassini 
Show 
6:15-6:30 


Benrus 
Watch  Co. 
Meet  Your 
Congress 


Author  Meets 
the  Critics 


Clorets 
& 

Pharmaceu- 
ticals Inc. 

Bocky  King 
Detective 


Larus  & 
Bro.  Co. 

and  Carter 
Products 

Plainclothes 
Man 


Mogen 
David  Wine 
Corp. 
Dollar 

A  Second 


R.J. 
Reynolds 
Tobacco  Co. 
Man  Against 
Crime 


Gen.  Foods 
Roy  Rogers 
F 


P&G 
Winchell- 
Mahoney 
L 


Mutual  of 
Omaha, John 
Daly-News 


Reynolds 
Mr.  Peeper: 
L 


Duffy-Mott 
Jamie 


Colgate- 
Palmolive 
Comedy 
Hour 
L 


Derby  Foods 
Sky  King 


Dr.  r.Q. 
Hazel  Bishop 


Goodyear 
Corp. 

(alt.  with) 
Philco 
Corp. 
TV 

Playhouse 


Junior  Press 
Conference 
S 


Travel 
Corner 
F  S 


P&G 
Loretta 
Young 

Show 
F 


In  Our 

Time 


Man  A  gains 
Crime 
R.  J. 
Reynolds 
F 


GM- 
Oldsmobile 
News  L 


Chesterfield 
Perry  Como 


Carnation 
Burns  & 
Allen  (alt.)  I 
Goodrich 


Lever- 
Lipton 
Godfrey's 
Talent 
Scouts 
L 


Philip 
Morris 
I  Love  Lucy 
F 


Gen.  Foods 
Instant 
Maxwell 
Coffee  L 
Red  Buttons 
Show 


Westing- 
house 
Studio  One 
L 


Longines 
Chronoscope 


Capt. 
Video 


Marge  $ 
Jeff 


Bauer  & 
Black  20 
Questions 


Co-op 
Feature 
Boxing  with 
Chris. 
Schenkel 


Ringside 
Interviews 


C.  B.  Cham 
A.  Murray 
Party  L 


CameF 
News 
Caravan  L 


Block  Drug 
Co.  Speidel 

Corp. 
(Alt.  Wks.) 
Name  That 
Tune  L 


Firestone 
Voice  of 
Firestone 
L 


RCA  Victor 
Show 
(Dennis 
Day) 
L 


Johnson 
Wax 

alt.  with 
American 
Tobacco  Co. 

Robert 
Montgomery 
Presents 


ReaLemon- 
News  J.Daly 


duPont 
Cavalcade 
of  America 


The  Mask 


American 
Tobacco 
alt.  Dodge 
Danny 
Thomas 
Show 


Co-op 
Who  Said 
That 
L 


U.S.  Steel 
United 
States 
Steel  Hour 
alt.  with 
Motorola 
The  Amer. 
TV  Hour 


American 

Chicle 
Swanson 
(alt.  wks.) 
The  Name' 
The  Same 
L 


Amer.  Tob. 
Co. 
News  L 


Gold  Seal 
Jo  Stafford 


Wrigley 
Gene 
Autry 
Show 
F 


Pharmaceu- 
ticals, Inc. 
Red  Skelton 


O-Cedar 
Corp.  St. 
3/16alt.wks 
Carter  Prod, 
Inc.  St.  3/23 
Meet  Millie 


Electric 
Auto- 
Lite 
Suspense 
L 


Eff.  3/16/54 

Nash- 
Kelvinator 

alt.  wks. 
Block  Drug 
Danger 


Alcoa 
See  It  Now 


Capt. 
Video 


Marge  , 
Jeff 


Dinah  Shore 
Show  Chev 
rolet  L 


Admiral 
Corp.  Life 
Is  Worth 
Living 


Buick,  Berle 
Show  (2  of 
3  weeks) 
(8-9) 


Benson  & 

Hedges 
Pantomine 
Quiz  (alt.) 


Camel 
News 
Caravan  L 


Gen.  Fds. 
Hope  Show 
(3d  week) 
(8-9) 


P&G 
Fireside 
Theatre 
F 


Armstrong 
Circle 
Theatre 
9/1  L 


P. 

Lorillard 

Judge  for 
Yourself 
L 


Alt.  Tues. 
Bevlon 
Prods. 

Congoleum 
Nairn 


Mutual 
Omaha.J 
Daly^N,  ffi 


ABC 


>UND> 

CBS  DuMONT 


NBC 


ABC 


MOND; 

CBS 


FRIDAY 

DuMONT 


NBC 


ABC 


CBS 


DuMONT 


NBC 


9:00  AW 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11: 


11:15 


11:30 


11:45 


12:00  N 


12:15  PM 


Local 


12:30 


12:45 


Voice  of 
Prophecy 
Faith  For 
Today  L 


1:00 


1:15 


Answers  foi 
Americana 


Lamp  unto 
My  Feel 
S 


Look  Up 
and  Live 
S 


Quaker  Oati 
Contest 
Carnival 


Breakfast 
C,ub 


Youth  Want 
To  Know 
L 


Arthur  God 

frey 
See  footnote 
for  time 

Jack  Paar 

Show 
Fri.  10-11 


I'll  Buy  Thai 
Fri.  11-11:30 
p.m. 
S 


Colgate- 
Palmolive 

M-F 
11:30-12  N 
Strike  It 
Rich  L 


— mr~ 

Search  for 
Tomorrow 


T&TT 

Guiding 
Light 
(M-F) 
1-1:15 


P&G 
The  ISrighter 
Day 


General 
Mills,  Fri. 
Ding  Dong 

School  L 
Thursdays: 
Gerber 
Prods. 


One  Man's 
Family 
F 


3  Steps  to 
Heaven 
P&G  L 


Home 
L 


Jergens 
Bride  & 
Groom  L 


Hawkins 
Falls 
L 


Animal 
Time 


Brown 
Shoe  Co. 
Smilin  Ed 
McConnell 


Ralston- 
Purina 
alt.  with 
Nestle  Co. 
Space  Patrol 


Local 


Betty  Whitt 
Show 
L 


Winky  Dink 
and  You 
S 


Rod  Brown, 
Bocket 
Ranger 
S 


National 

Dairy 
The  Big 
Top 
L 


Gen.  Mills 
The  Lone 
Ranger 


11-11:30 
Tom  Cor- 
bett  Space 

Cadet 
Int'l  Shoe 
Co.  (Alt.) 
with  Secret 

Files  of 
Capt.  Video 


Star  Time 
L 


NBC 


ABC 


THURSDAY 

CBS  DuMONT 


NBC 


ABC 


FRIDAY 

CBS  DuMONT 


NBC 


ABC 


SATURDAY 

CBS  DuMONT 


NBC 


Rea  Lemon- 
News  J.Dalj 


oca-Cola 
Eddie 
'Fisher 
Camel 
News 

aravan  L 


General 
Mills 
Lone 

Ranger 
F 


GE 
Married 
Joan 
F 


It's  About 
Time 


Scott 
ly  Little 
Margie 
F 


Sherwin- 
Williams 
Pall  Mall 
Ray  Rolger 
Show 


Krafts 
Foods 
'eleviaion 
Theatre 
L 


Talent 
Patrol 


Hazel 
Bishop 
This  Is 
Mfclfour  Life 
L 


Kraft 
Foods 
Kraft  TV 
Theatre 


Local 


Amer.  Tob. 
Co. 
News 

7:30-7:45  pn 


GE 
Jane  Froman 


Gen.  Elec. 
Meet  Mr. 
McNutley 


Singer  Sew- 
ing Machine 
4  Star 
Playhouse 


Lever  Lux 

Video 
Theatre  L 


Lever 
Rinso 

Big 
Town 

F 


Philip 
Morris 

Eff.  3/11 
Public 

Defender 


Carter  Prod 
alt. 
Toni,  Inc. 
Place  the 
Face 


Walter  H. 
Johnson  * 
Candy  Co. 
Capt.  Video 


Marge  & 
Jeff 


Tide  Water 
Associated 

Oil 
Broadway 

to 

Hollywood 


DuMont 

Labs 
What's 
the  Story 


Dinah  Shore 
Show  Chev- 
rolet L 


Beltone 
News 
John  Daly 


Camel 
News 
Caravan  L 


General 
Mills 

Stu  Erwin 
F 


DeSoto- 
Plymouth 
Groucho 
Marx 
F 


Lambert 
Hotpoint 

(alt.) 
Ozzie  & 
Harriet 
F 


IBorden 
T-Men  in 
Action 
F 


Pepsi  Cola 
Playhouse 


Chesterfield 
Dragnet 
F 


Armour 
Bristol- 
Myers 
Paul  Hart- 
man  Show 


Ford 
Theatre 
F 


Who's  the 
Boss 


U.S. 
Tobacco 
Martin 

Kane 


GM- 
Oldsmobile 
News 


Chesterfield 
Perry  Como 


Gen.  Foods 
Baker's 

Food  Prod. 
Mama 
L 


R.  J. 
Reynolds 
Topper 


Schlitz 
Playhouse 
of  Stars 
L 


General 
Foods 
Sanka 
Our  Miss 

Brooks 


Brown  & 
Williamson 
My  Friend 
Irma 


American 
Oil  1 1  a  mm 
Brewing 
Person  to 
Person 


Longines 
Chronoscope 


Capt. 
Video 


Marge  t 
Jeff 


Melody 
Street 


Serutan  Co. 
Life  Begins 
at  Eighty 


P.  Lorillard 
Chance  of 
Lifetime 


Helene 
Curtis 
Down 
You  Go 


Tommy 
H enrich 
Sports  Show 


Dotty  Mack 
S 


Vitamin 
Corp.  On 
Your  Way 


Coca-Cola 
Eddie 
Fisher 


Camel 
News 
Caravan  L 


Ex-Lax 
Leave  It 
to  the  Girls 


Dave 
Garroway 
Show 
Pontiac 
Dealers 
L 


Enterprise 
USA 


Gulf  Life 
of  Riley 
9/18  F 


Greatest 
Sports 
Thrills 


Simoniz  & 
Amer.  C&C 
Big  Story 
L  &  F 


Bayuk 
Cigar 
Saturday 
Night 
Fights 
L 


Campbell 
Soundstage 
S 


Fight  Talk 


Gillette 
Fights 
9/11 
L 


Chesebrough 
Greatest 
Fighte  F 


TBA 


Sylvania 
Beat 
The 
Clock 
L 


Schick 
Sheafler 

Pen 
Nescafe 
(Co-Spon- 
sorship) 
Jackie 
Gleason 
Show 


P.  Lorillard 
Two  for  the 
Money 


Int'l  Silver 
Alt.  Wks. 
Simmons 

My  Favorite 
Husband 


Chrysler 
Medallion 
Theatre 


Mr.  Wizzard 
F 


Amer.  Chicle 
DuMont 
Labs 
Col. 
Humphrey 
Flack 


10:30 
Wrestling 
from 
Chicago 


11:05 
Boyle- 
Midway 
Sports 
Showcase 


11:20 
Wrestling 
Resumes 


Sunbeam 
Ethel  & 
Albert 
L 


Spike  Jones 
Show 
L 


Pet  Milk 
Original 
Amateur 
Hour 
L 


Your  Show 
of  Shows 
L 
and 
Martha 
Raye  Show 
(1  out  of  4) 
L 


Lucky  Strike 
&  Crosley 
Your  Hit 
Parade 
L 


AY 

PvMQNT 


NBC 


Religious 

Hour 
Frontiers 
of  Faith 
L 


American 
Inventory 
L 


Amer.  Forun 
of  the  Air 


President' 
Week 
L&F 


Nature  of 
Things 
L 


Kukla,  Frar 
4  Ollie 
L 


Excursion 
L 


Quaker  Oatf 
Zoo  Parade 
L 


Hallmark 
Hall  of 
Fame  Hall 
Bros.,  Inc. 
L 


MONDAY  -  FRIDAY 

ABC  CBS  DuMONT  NBC 


Garry 
Moore 
Show 
(See 
footnote) 


Campbell 
Soup 

Double  or 
Nothing 
M-W-F 


Art 
Linkletter's 
House  Party 
(See 
Footnote) 
2:30-3  pm 


Colgate  Big 
Payoff 

MWF  Big 
Payoff  Sust. 

Tu.,  Thur. 


Bob  Crosby 
See  foot- 
notes 


Woman  with 
a  Past 
S 


The  Secret 
Storm  Am. 
H.  Prod 
M-W-F 
Sus.  Tu,  Th 


Robert  Q. 
Lewis 
S 


Gen.  Mills 
Barker  Bill's 

Cartoons 
W&F  5-5:15 
p.m. 


Paul  Dixon 
Show  River 
Brand  Rice 
Mills, 
Partial 
Sponsor 


Kate  Smith 
Hour 
9/21.L 


P&G 
Welcome 
Travelers 
9/21  L 


P&G 
On  Your 
Account 
9/21  L 


Pinky  Lee 
Show 
L 


Howdy 
Doody 


SATURDAY 
-£fi§  ,  PwMPNT 


What  in  Iht 
World 
S 


Hollywood 
Wrestling 
S 


Racing 


Co-op 
Pro 
Basketball 


N.  Y.  Time; 
Youth  Forun 


JSBSL 


Star  Time 
L 


Explanation:  Programs  In  italics,  sustaining; 
Time,  EST;  L.  live;  F.  film;  K.  kinescope  re- 
cording;  E,   Eastern   network;   M,  Midwestern. 

NBC— Mon.  thru  Fri.  "Kate  Smith  Hour"  3-4 
p.m.  EST  Alt.  Mon.  3:45-4:00  p.m.  Corn  Prod- 
ucts Refining  Co.;  Tues.  3:45-4:00  p.m.  Dow 
Chemical  Co.;  Wed.  3:15-4:00  American  Hair 
&  Felt  Co.,  Parker  Brothers.  Inc..  The  Borden 
Co.,  Gerber  Products  Co.;  Thurs.  3:15-4:00 
Ludens  Inc.,  Doeskin  Products  Inc..  Simoniz 
Co..  also  S.O.S.  Co.,  Bymart-Tintair  Inc.,  Con- 
solidated Cosmetics. 

Mon.  thru  Fri.  "Howdy  Doody"  5:30-6:00  p.m.. 
EST,  Standard  Brands.  Inc..  Kellogg  Co.,  Col- 
gate-Palmolive Co..  Continental  Baking  Co.  Inc., 
Ludens  Inc.,  International  Shoe  Co.,  Welch 
Grape  Juice  Co.,  Campbell  Soup  Co. 

Sat.  9-10:30  p.m.,  EST  "Tour  Show  of  Shows" 
and  "The  Martha  Raye  Show",  Alt.  Sat.  9:00- 
9:30  p.m.,  Armour  &  Co.;  9:00-9:30  p.m..  RCA 
and  participating  sponsors,  Adolph's  Ltd.,  S.O.S. 
Co.,  Benrus  Watch  Co.,  Griffin  Manufacturing 
Co.  Inc.,  Cat's  Paw  Rubber  Co.  Inc..  Interna- 
tional Silver  Co.,  Lewis  Howe  Co..  Whitehall 
Pharmacal  Co.,  Johnson  &  Johnson,  Bristol- 
Myers  Co.,  Dow  Chemical  Co. 

CBS— M. -Th.  Arthur  Godfrey  Time  10-10:15  a.m. 
M.  &  W.  Minnesota  Mining  &  Mfg.  Co,  Tu.  & 
Th.  Kellogg. 

10:15-10:30  Knomark  alt.  days  with  Kleenex 
Mon. -Thurs. 

10:30-45  M.  &  W.  Snowcrop— Frigidaire,  Tu.  & 
Th. 

10:45-11  p.m.  M.  &  W.   Star-Kist  Tuna,  Tu.  & 

Th.  Toni  Co. 
11-11:15  M.  &  W.  Lever  Bros.    Tu.  &  Th.  Nat'! 

Biscuit. 

11:15-11:30  M.-Th.  Pillsbury  Mills  Inc. 

2:30-45  p.m.,  Tu.  &  Th— Kellogg 

2:30-45  p.m.,  M. .  W.,  Fri.— Lever 

2:45-3  p.m..  M-Th.,  Pillsbury:  Fri. — Green  Giant 

Garry  Moore  1:30-45  p.m.  M.  Masland,  Tu.  Cat's 

Paw.  Wed.  Swift,  Th.  Swift.  F.  Converted  Rice: 

1:45-2  p.m.  M.  Hoover.  Tu.  Pillsbury.  W.  Best 

Foods,  Th.  Norge.  F.  Mystik  Tape;  2-2:15  p.m. 

Tu.    Bristol   Myers.   Th.    Seeman   Br.;  2:15-30 

p.m.  Tu.  Economics  Labs  Inc..  Th.  Kellogg. 
Bob    Crosby    3:30-4    p.m.,    3:30-45    p.m..    Th  . 

Tappan:   Fri.   Englandcr:   3:15-4  p.m.   Tu.  Th. 

Am.   Dairy;   Fri.   General  Mills;   3:30-45  p.m. 

Tu.  Calgon.  W.  General  Foods;  3:45-4  p.m.  W. 

General  Mills. 
D  U  M  0  N  T — 11:30    a.m. -noon.    Sat. — Alt.  with 

"Secret  Files  of  Capt.  Video" 
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lflf  orx  on  the  first  Mitchell  Camera  was  dedicated  with 
these  words  over  thirty  years  ago. 

Today  Mitchell  16mm  and  35mm  Cameras  are  used  through- 
out the  world  in  every  field  of  motion  picture  photography. 

In  Television,  Mitchell  Cameras  have  pioneered  new  and 
superior  techniques  and  standards.  Mitchell,  alone,  brings  you 
years-ahead  professional  motion  picture  equipment.  Com- 
mercials, shorts,  and  features  filmed  with  this  camera  are 
sharper,  clearer,  and  steadier  on  home  television  screens  be- 
cause of  the  internationally  famous  smooth,  positive  opera- 
tion and  perfect  control  which  the  Mitchell  Camera  brings 
to  each  film. 

The  Mitchell  16mm  Professional  has  the  same  proven 
Mitchell  35mm  features  which  have  made  this  camera  the 
standard  equipment  of  major  studios  in  every  part  of  the  world. 

Be  sure  of  professional  results— use  the  Mitchell  Camera. 


AMONG  THE  II 

MITCHELL  CA 


DEPARTMENT  OF  CO!  I 
NATIONAL  FILM  BOA 

OF  CANADA 
FITZPATRICK  PICTUR  | 
GENERAL  ELECTRIC 
CARAVEL  FILMS 
PARAMOUNT  PICTURI 
REID  H.  RAY  FILMS 
WILDING  PICTURES  j 
TELESHO  OF  CALIFOR  I 
HARTLEY  PRODUCTIO 
UNIVERSAL  INTERNA'  I 

PICTURES 
NATIONAL  MARITIME 
ALEXANDER  FILMS 
SPORTSREEL  PRODUC  j 
SOCIETE  BELGE  INDU 
R.K.O.  RADIO  PICTURE 
UNIVERSITY  OF  WASF 
DIRECTOR  NATIONAL 

INSTITUTE  OF  HEA 
NATIONAL  ADVISORY 

COMMITTEE 
U.  S.  ARMY 

GEORGE  COLBURN  LAl 
JERRY  FAIRBANKS,  If 
•  AUDIO  PRODUCTIONS 
WARNER  BROTHERS,  f 
GILLETTE  PRODUCTIO 
ARTHUR  KRIENKE 
U.  S.  NAVY 
©ROBERT  RICHIE 
WALTER  S.  CRAJG 
U;  S.  AIR  CORPS 
METRO-GOLDWYN-MA^ 

STUDIOS 
CAMERA  EQUIPMENT 
.  MARK  ARMISTEAD 
A.  B.THERMAENIUS  F! 
JAM  HANDY  ORGANIZ, 
GULF  COAST  FILMS,  I 
AMERICAN  FILM  PRQ[ 
REPUBLIC  PRODUCTIO 
ROCKET  PICTURES,  IN 
TOM  KELLEY  STUDIOS 
DES1-LU  PRODUCTION: 
CATHEDRAL  FILMS 
SNADER  TELESCRIPTH 

CORP. 
ROLAND  REED  PRODUl 
MONOGRAM  PICTURES 
FRANK  WISBAR  PRODI 

INC. 

COLLINS  RADIO  CORP. 
DALLAS  JONES  PRODI 
CALVIN  COMPANY, 
COFFMAN  FILMS 
BOB  JONES  UNIVERSI1 
MOODY  BIBLE  INSTIT1 
FILM  GRAPHICS 
CORONET  FILMS 
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DEPT.  B-1,  666  WEST  HARVARD  STREET  •  GLENDALE  4,  CALIFORNIA  •  CABLE  ADDRESS:  MITCAMCO" 

EASTERN    REPRESENTATIVE:    THEODORE    ALTMAN    .    521    FIFTH    AVENUE    •    NEW    YORK    CITY    17.    MURRAY    HIU  2-70 

•^Hr*  85%  °f  the  professional  motion  pictures  shown  throughout  the  world  are  filmed  with  a  Mite 
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SCAP  PER  PROGRAM  FORMS  MAILED 

\0  TV  STATIONS,  ENDING  NEGOTIATIONS 

Individual  operators  now  must  choose  between  blanket  or  per  pro- 
gram license  with  the  former  choice  indicated  in  questionnaire  replies 
last  December.   Agreement  ends  nearly  five  years  of  negotiations. 


MR.  MARTIN 


SR  PROGRAM  licenses  for  the  use  of  ASCAP 
jasic  by  tv  stations  were  to  go  into  the  mail 
{ iter  the  weekend,  completing  the  distribution 
licenses  —  the 
fnket  license  forms 
out  the  previ- 
s  week  [B»T, 
jarch  1] — conclud- 
ing negotiations 
etching  over  near- 
ij  five  years. 
Now  it's  up  to  the 
iividual  station  op- 
btors  to  accept  one 
inn  or  the  other, 
jth  the  vast  ma- 
jrity  presumably 
joosing  the  blanket 
lenses,  unless  they 

ve  reversed  the  decisions  made  last  December 
jllen  they  responded  to  the  questionnaires  cir- 
Ti'jlated  by  the  All-Industry  Local  Tv  Music 
pmmittee  [B»T,  Dec.  28].  At  that  time  the 
mmittee  chairman,  Dwight  W.  Martin,  vice 
jesident  of  General  Teleradio,  notified  the 
Irion's  tv  stations  of  terms  drafted  by  the 
[Immittee  for  the  two  kinds  of  licenses  and 
jked  the  stations  to  approve  or  reject  them, 
so  indicating  which  type  of  license  each  sta- 
in would  prefer.  Practically  all  stations  ap- 
oved  the  committee  proposals;  a  substantial 
'jajority  expressed  preference  for  the  blanket 

ILM  PRO!  f  e- 

Martin  Reports 

In  a  report  to  stations  dated  March  1,  Mr. 
jartin,  on  behalf  of  the  committee,  reported 
it  following  the  stations'  approval,  the  terms 
d  been  submitted  to,  and  accepted  by, 
5CAP.  Final  agreements  had  been  reached, 
wrote,  and  licenses  were  being  sent  out  by 
SCAP  in  accordance  with  the  choice  ex- 
essed  by  each  station. 

"Thus,  the  negotiations  which  began  approxi- 
AVi  years  ago  are  finally  at  an  end,"  Mr. 
artin  wrote.  "I  want  to  take  this  opportunity 
thank  each  member  of  the  committee  for 
>  untiring  labor  in  achieving  this  result. 
"All  of  us  on  the  committee  have  been  im- 
essed  with  the  ability  exhibited  by  our  coun- 
I:  Stuart  Sprague,  Judge  Simon  Rifkind  and 
r.  Jay  Topkis  (an  associate  of  Judge  Rifkind). 
e  all  appreciate  the  opportunity  we  have  had 
be  associated  with  them." 
Mr.  Martin  also  reported  that  the  committee 
now  engaged  on  its  "final  task,  the  prepara- 
jra  of  a  financial  report,"  which  will  be  sent 
all  contributing  stations  as  soon  as  it  is  com- 
ijeted. 

Terms  of  the  new  ASCAP  licenses  represent 
\  appreciable  reduction  from  the  previous 
janket  license  scale,  which  ASCAP  was  re- 
iprtedly  willing  to  accept  because  of  the  steady 
brease  in  the  number  of  tv  stations  and  in 
Ition  rates.  The  new  network  blanket  licenses, 
If  act,  contain  a  guarantee  that  should  the 
BCAP  revenue  from  the  tv  networks  in  any 
pr  of  the  contract  term — Jan.  1,  1954-Dec.  31, 
■7 — fall  below  that  of  1953,  the  networks 
w  raise  their  rate  of  payment  from  the  new 
lie  of  2.5%  to  whatever  rate  is  needed  to 
ake  the  payments  for  that  year  equal  to  those 
I  1953.  There  is  a  stipulation,  however,  that 
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in  no  case  are  the  network  payments  to  exceed 

3.025%  of  their  income,  rate  called  for  by  their 

previous  licenses.    The  new  network  rate — 

2.5% — was  incorrectly  reported  last  week  [B«T, 

March  1]  as  2.475%. 

The  new  network  sustaining  license  payments 

have  been  changed  from  a  rate  card  basis, 

which  was  complicated  to  figure  because  of 

changing  station  line-ups,  to  a  fiat  annual  fee 

for  each  network  of  $150  per  affiliate. 

Members  of  the  All-Industry  Local  Tv  Music 
License  Committee,  in  addition  to  Chairman 
Martin,  are:  Paul  Adanti,  WHEN  (TV)  Syracuse; 
Campbell  Arnoux,  WTAR-TV  Norfolk;  Roger  W. 
Clipp,  WFIL-TV  Philadelphia;  Wayne  Coy,  KOB- 
TV  Albuquerque;  Walter  J.  Damm,  WTMJ-TV 
Milwaukee;  Jack  Harris,  KPRC-TV  Houston; 
Gaines  Kelley,  WFMY-TV  Greensboro;  Philip  G. 
Lasky,  KPIX  (TV)  San  Francisco;  Nathan  Lord, 
WAVE-TV  Louisville;  Don  McGannon,  DuMont; 
W.  D.  Rogers  Jr.,  KDUB-TV  Lubbock;  Irving 
Rosenhaus,  WATV  (TV)  Newark;  Robert  D. 
Swezey,  WDSU-TV  New  Orleans;  Hugh  B.  Terry, 
KLZ-TV  Denver;  C.  Robert  Thompson,  WBEN- 
TV  Buffalo;  Thad  H.  Brown  (non- voting  mem- 
ber), NARTB. 


LIFE  MUSIC  OFFERS 
RIGHTS  TO  STATIONS 

New  York  music  publisher, 
formerly  affiliated  with  BMI, 
is  now  attempting  to  license 
stations  directly  at  highest 
half-hour  rate. 

OFFER  of  Life  Music  Inc.,  New  York  music 
publisher,  to  issue  it's  own  performing  rights 
licenses  to  stations  for  an  annual  fee  of  the 
highest  half-hour  rate,  evoked  large  numbers 
of  inquiries  from  licensees  of  BMI,  with  which 
Life  was  affiliated  until  Feb.  28,  1954. 

Responding  to  the  station  letters,  Carl  Haver- 
lin,  BMI  president,  wrote  last  week  that  "there 
were  a  number  of  serious  differences  between 
Life  Music  and  BMI."  Queried  by  B«T  about 
the  nature  of  these  differences,  a  BMI  official 
tersely  replied:  "Money."  He  likened  the  situa- 
tion to  that  of  a  performer  who  wants  $10,000 
a  week  while  the  producer  is  willing  to  pay  him 
only  $500.  "If  he  doesn't  want  to  take  that 
sum,  he  goes  to  another  producer,  and  that's 
just  the  way  it  is  with  Life  Music  and  BMI. 
We  won't  pay  what  they  want  so  they're  going 
to  try  to  get  it  from  the  stations  directly." 

Deletion  Not  Unusual 

Mr.  Haverlin's  letter  pointed  out  that  "the 
deletion  of  catalogs  from  the  BMI  repertory 
is  not  unusual.  Each  year  BMI  deletes  cata- 
logs and  compositions  from  its  repertory  and 
adds  other  catalogs  and  compositions  thereto, 
and  each  year  we  add  many  more  compositions 
than  we  delete." 

Mr.  Haverlin's  letter  did  not  say  that  what 
was  unusual  was  Life  Music's  decision  to  license 
the  broadcast  rights  to  its  music  itself.  It  did 
not  mention  the  attempt  of  Barney  Young, 
Life  Music's  president,  to  wrest  control  of  BMI 
from  Mr.  Haverlin  and  the  other  officers  in  a 
proxy  battle  preceding  the  organization's  annual 
membership  meeting  last  fall. 

Nor  did  Mr.  Haverlin  express  any  opinion  as 
to  the  value  of  the  Life  Music  catalog.  "Al- 
though some  stations  have  asked  for  advice  as 


to  whether  they  should  take  out  a  license  from 
Life  Music,"  he  wrote,  "that  is  a  point  on 
which  we  cannot  properly  give  advice.  The 
enclosed  list  will,  however,  aid  you  in  evaluat- 
ing the  importance  of  the  Life  Music  catalog 
to  your  station  at  the  present  time."  About  200 
compositions  were  listed  as  comprising  the  Life 
Music  catalog. 

In  his  letter  to  stations,  written  Feb.  24,  Mr. 
Young  stated  that  "we  are  one  of  the  most  ac- 
tive music  publishing  organizations  in  the 
country  and  have  received  millions  of  uses  in 
the  past  two  years."  Offering  two-year  licenses 
—March  1,  1954-Feb.  29,  1956— at  the  half- 
hour  rate  per  year,  Mr.  Young  noted  that  these 
are  blanket  licenses  "and  no  additional  reports 
or  loggings  will  be  requested  from  you."  Ac- 
ceptance of  the  license,  he  pointed  out,  would 
free  the  station  of  "any  and  all  infringement 
actions  for  the  performance  of  Life  Music 
compositions." 

Replies  Received 

License  attached  to  Mr.  Young's  letter  refers 
to  "broadcaster"  and  "broadcaster's  station" 
but  makes  no  mention  of  either  radio  or  tv. 

Mr.  Young  told  B«T  Thursday  that  he  had 
received  "hundreds"  of  replies  from  stations 
seeking  additional  information.  Letters,  he 
said,  were  arriving  at  a  rate  of  about  100 
daily.  He  did  not  estimate  the  number  of 
signed  license  agreements  received,  except  to 
say  they  were  "dribbling  in,"  but  emphasized 
that  his  current  letter  was  the  first  mailing  he 
had  made.  He  said  negotiations  also  were 
in  progress  with  ABC,  CBS,  Mutual  and  NBC, 
but  not  with  DuMont  since  Life  Music  was 
confining  its  first  efforts  to  radio. 


Keystone  Adds  Six 

KBS  has  brought  its  affiliates  list  to  700  with 
the  addition  of  six  stations,  the  network  an- 
nounced Feb.  26.  New  affiliates,  according  to 
Blanche  Stein,  station  relations  director,  are: 
WMBC  Macon  and  WACR  Columbus,  Miss.; 
KDUZ  Hutchinson,  Minn.;  WOAP  Owosso, 
Mich.;  KSLV  Monte  Vista,  Colo.,  and  WORX 
Madison,  Ind. 


PROGRAM  SERVICES  SHORTS 

Muzak  Corp.,  N.  Y.,  moves  to  221  Fourth  Ave., 
New  York  3. 

Gerald  Mohr  Productions,  Hollywood,  has  been 
formed  to  produce  radio-tv  packages  with  Al 
Gannaway,  president  of  Bill  Broidy  Co.,  set  to 
handle  sales  of  the  new  firm's  first  transcribed 
radio  series,  There  Is  a  Time.  Gerald  Mohr, 
star  of  ABC  Radio  Mike  Malloy,  is  serving  as 
packager-producer  of  the  new  five  times  weekly 
quarter-hour  series  with  Joseph  T.  Ainley,  pro- 
ducer-director of  NBC  Radio  First  Nighter,  as 
writer-director. 

Phil  Davis  Musical  Enterprises  Inc.  has  ex- 
panded its  quarters,  adding  new  offices,  a  re- 
cording studio,  music  library,  stockroom  and 
corridor  to  its  existing  space  at  1650  Broadway, 
New  York. 

Fremantle  Overseas  Radio  Inc.,  distributors  and 
packagers  of  radio  and  tv  programs  for  inter- 
national markets,  has  sold  64  feature  films  and 
600  film  shorts  to  Television  Caracas  (ch.  7) 
and  Television  Venzolana  (ch.  7),  in  addition 
to  the  Hopalong  Cassidy  tv  film  series  to  latter 
station.  Transactions  were  completed  in  Cara- 
cas last  week  by  Paul  Talbot,  president  of 
Fremantle. 
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TV  NEWSREEL 

1 

SATURATION  spot  campaign  by  Lee  Ltd., 
manufacturers  of  Sof-Set  (hair  preparation), 
is  discussed  at  St.  Louis'  Hotel  Statler  by  (  r  to 
I)  Marshall  Pengra,  KSTM-TV  St.  Louis  pres.; 
John  Roosevelt,  Lee  pres.;  John  Steeves,  Lee 
v.p.,  and  Al  King,  KSTM-TV  v.p.  Lee  con- 
tract was  signed  with  KSTM-TV. 


WEST  COAST  Grocery  Co.,  wholesaler  for 
Seattle-Tacoma  area,  buys  The  Bob  Gleason 
Show,  half-hour  on  KTNT  Tacoma.  Concluding 
arrangements  are  (I  to  r):  seated,  Charles  S. 
Bayha,  voluntary  group  mgr.,  Shop-Rite  Food 
Centers,  Puget  Sound  chain  of  West  Coast; 
Len  Higgins,  KTNT-TV  station  mgr.;  Lou 
Antonsen,  Gardner-Jacobsen  Inc.,  agency; 
standing.  Burton  H.  Severeid,  adv.  exec,  Shop- 
Rite,  and   Danny  Dever,  station  acct.  exec. 


NORMAN  A.  GITTLESON  (I),  WJAR-TV  Prov- 
idence station  mgr.,  and  Fred  Walker,  repre- 
sentative for  Jekyll  Island  Shrimp  (The  Colter 
Co.),  discuss  latter's  purchase  of  one-minute 
film  and  live  spot  announcements  as  well  as 
20-second  chainbreaks  on  WJAR-TV. 


FIFTY-TWO  week  contract  for  filmed  Duffy's 
Tavern  by  Arizona  Brewing  Co.  on  KPHO-TV 
Phoenix  is  arranged  by  (I  to  r)  Richard  Goebel, 
acct.  exec.  Advertising  Counselors  of  Arizona, 
agency;  Dick  Rawls,  station  gen.  mgr.,  and  Al 
Larson,  sales  mgr.  Firm  has  bought  film  in 
seven  regional  markets  [B»T,  Feb.  22]. 


NETWORKS 


OPPOSITION  ERUPTS  AGAINST 
NBC'S  MINUTE  SPOTS  PLAN 

Several  affiliates  (and  SRA)  criticize  NBC  Radio's  plan  to  sell  one 
minute  participations  in  up  to  four  programs,  one  calling  it  a  'short 
range   expediency.'    NBC   Radio  Affiliates   Committee  Chairma 
Swezey  chides  objectors  and  offers  to  step  down  for  somebody  with 
better  solution  to  the  network's  financial  and  competitive  problems 


OPPOSITION  to  NBC's  plan  to  sell  one- 
minute  spot  announcements  in  network  radio 
programs  [B»T,  March  1]  was  breaking  out  in 
many  directions  last  week,  with  some  affiliates 
calling  for  a  re-evaluation  and  if  necessary  an 
overhauling  of  network  functions. 

While  Robert  D.  Swezey  of  WDSU  New 
Orleans,  chairman  of  the  NBC  Radio  Affiliates 
Committee,  re-stated  his  endorsement  of  the 
plan  as  "acceptable  and  essential  to  network 
progress,"  and  chided  broadcasters  who  he  said 
in  many  cases  regard  almost  anything,  that's 
done  as  "bad  or  horrible,"  numerous  other 
NBC  affiliates  were  outspoken  in  their  criticism 
of  their  network's  proposal. 

Siding  with  Mr.  Swezey  were  most  of  the 
other  representatives  of  the  NBC  Radio 
Affiliates  Committee  who,  with  Mr.  Swezey, 
conferred  with  NBC  on  details  of  the  plan 
before  they  were  made  public.  A  majority  of 
this  seven-man  group  endorsed  the  plan  as 
"acceptable  and  constructive,  and  in  the 
opinion  of  the  network  essential  for  its  con- 
tinued progress." 

NBC,  still  refusing  to  comment  on  its  plan, 
apparently  was  leaving  its  defense  to  the 
affiliates'  committee  members  who  had  en- 
dorsed it,  at  least  some  of  whom  did  not  appear 
to  regard  the  opposition  as  serious. 

One  member  of  the  affiliates  who  had  met 
with  NBC  but  who  did  not  go  along  with  the 
majority  was  Robert  Hanna  of  WGY  Schen- 
ectady. In  a  letter  to  Mr.  Swezey  last  week 
he  summarized  the  opposition  he  had  voiced 
during  the  meeting  with  NBC  officials. 

Reached  Crossroads 

Mr.  Hanna  contended  the  plan  is  "another 
.  .  .  short-range  expediency"  measure  and  "can- 
not begin  to  solve  the  network's  financial 
problems."  In  any  event,  his  letter  continued, 
it  could  result  only  in  "a  weakening  of  the 
stations  and  consequently  of  the  network  and 
the  radio  medium  as  a  whole."    He  also  wrote: 

"There  seems  to  be  rather  general  agreement 
that  we  have  reached  a  crossroads.  Instead  of 
adopting  any  more  short-range  plans,  we 
should  re-examine  the  entire  structure  of  the 
network  and  redefine  its  proper  functions.  It 
is  possible  that  drastic  revision  of  traditional 
thinking  is  necessary  to  re-establish  econom- 
ically sound  network  operations.  We  should 
undertake  that  now.  If,  as  suggested,  we  wait 
until  the  end  of  the  year  the  radio  medium 
might  be  devaluated  to  the  point  that  the 
damage  done  to  some  stations  will  be  irre- 
parable." 

Other  broadcasters  joined  in  the  criticism. 

Joseph  E.  Baudino,  vice  president  and  gen- 
eral manager  of  Westinghouse  Broadcasting 
Co.,  said:  "We  don't  intend  to  approve  the 
plan.  We  feel  the  basic  proposal  is  not  sound." 

Leslie  Peard,  station  manager  of  Hearst 
Corp.'s  WBAL  Baltimore,  said:  "The  NBC 
participation  program  plan,  if  adopted,  will 
only  weaken  the  radio  industry.  It  is  a  further 
threat  to  the  rate  structure  and  a  down-grading 
of  radio.  As  the  leader  in  the  network  field, 
NBC  owes  the  industry  greater  force  of  leader- 
ship and  clearer  evidence  of  courage.  The  net- 


work and  its  affiliates  are  capable  of  soui 
and  more  far-sighted  planning.  WBAL 
oppose  the  participation  program  plan." 

Alex  Keese,  general  manager  of  Wlj 
Dallas,  said:  "WFAA  believes  network 
is  essential  to  a  stronger  radio  industry.  Ne 
theless,  further  reduction  in  rates  by  radio 
works  can  undermine  individual  station  o{ 
tions,  the  very  foundation  on  which  succe: 
radio  networks  are  based.  For  this  reasc 
am  opposed  to  this  or  any  similar  plan 
signed  to  further  reduce  the  cost  of  net\ 
radio  to  advertisers  or  revenue  to  netv 
affiliates." 

Jack  Harris,  vice  president  and  directo 
KPRC  Houston,  said  he  had  not  had  a  ch; 
to  study  the  proposal  in  detail  but  that  his 
reaction  was  "negative." 
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'Something  Drastic' 

A  prominent  western  broadcaster,  who  a 
that  his  name  be  withheld,  said:  "Somet1 
drastic  must  be  done  about  the  network  p 
lem.  The  situation  is  getting  really  serioji 
it's  reaching  a  point  where  the  stations 
decide  'do  we  want  a  network  or  not,' 
whole  network  situation  must  be  re-evalu;C|s 
Is  the  network  really  important?  This  pk- 
just  a  variation  of  what  has  happened  bef< 

Station  Representatives  Assn.  meanv 
branded  the  NBC  plan  "the  most  serious  tl 
to  national  spot  business  so  far  presen 
asked  whether  NBC  "and  the  other  netwc 
had  "lost  all  their  creative  sales  and  circ 
tion  genius  that  pioneered  radio's  fabi 
success,"  and  declared  that  "the  allegedly 
hibitive  cost  of  network  show  talent 
significant  compared  with  the  cost  of  neHiaii 
management  when  all  those  top  executives!1 
think  of  to  cure  network  radio  is  to  gr 
away." 

The  plan  that  set  off  the  flurry  was  n| 
proposal,  a  formalization  of  plans  annou!  „, 
last  fall,  to  sell  one-minute  participation 
certain  programs — not  more  than  four  in 
tion  to  the  "Three  Plan,"  which  consists 
three  quarter-hour  strips;  Weekend  (Sun. 
p.m.),  Road  Show  (Sat.,  2-6  p.m.),  and 
Preview  (Sat.,  7:30-9:30  p.m.). 

The  additional  shows  which  would  be  ofl 
on  a  participation  basis  apparently  have 
been  designated.    But  NBC  agreed  that 
of  the  new  shows  would  exceed  three- 
in  length  and  that  the  number  would  nc 
increased  above  four  nor  the  length  of 
beyond  three  hours  without  prior  discu 
with  the  Radio  Affiliates  Committee.  In 
ments  of  such  programs  (Road  Show  excep 
where  the  network  sold  one  but  not  all 
able  one-minute  participations,  affiliates  wfis 
be    permitted    to    sell    cued  announces 
locally,  with  NBC  waiving  co-op  fees 
Dec.  I,  prior  to  which  time  "NBC  will  f$)| 
with  the  Radio  Affiliates  Committee  to  re 
the  situation." 

Advertisers  buying  network  participa 
would  be  required  to  use  all  affiliates  can 
that  program — not  pick  certain  stations. 

NBC  authorities  confirmed  that  they  had, 
out  letters  outlining  the  plan  to  affiliates, 
declined  to  discuss  it  otherwise.    The  net< 
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MEMO  TO  EDITORS: 


State  Department  Official  Explains 

Facts  on  Coffee 

The  following  letter  from  Assistant  Secretary  of  State  Thruston  B.  Morton,  reprinted  from  the  Congressional  Record, 
was  sent  in  reply  to  a  letter  from  Mrs.  John  B.  Sullivan,  Member  of  Congress  from  the  Third  District  of  Missouri. 


954 


CONGRESSIONAL  RECORD  -  HOUSE 


841 


January  26,  1954. 
he  Honorable  Leonor  (Mrs.  JOHN  B.) 

nt|J  SuLLIVAN> 

!     House  of  Representatives. 

j  Dear  Mrs.  Sullivan:  The  receipt  is  acknowl- 
edged of  your  letter  of  January  18,  1954,  regard- 
kg  the  recent  increase  in  the  retail  price  of 

j>ffee.  The  latest  information  received  from 

ie  United  States  Embassy  in  Rio  de  Janeiro 
rroborates  your  information  that  a  major 
ctor  in  the  price  rise  is  the  limited  supply 
coffee  which  will  be  available  from  Brazil 
irk]  js  a  result  of  a  short  crop  last  year  and  frost 

amage  to  this  year's  crop.  The  Embassy  has 
Educed  its  estimate  of  the  supply  available  for 
kport  from  the  1953  crop  from  15.6  to  14.1 
lillion  bags,  a  reduction  of  almost  10  percent, 
his  estimate  applies  to  the  crop  produced  in 
razil  prior  to  the  frost  damage  which  occurred 
,st  July  and  August.  The  crop  now  on  the  trees 
innot  be  estimated  with  any -accuracy  until 
iter  in  the  season,  but  the  Embassy  anticipates 
^•f1!  smaller  output  than  last  year,  even  with  fa- 
torable  growing  conditions. 

The.  reduction  in  the  Brazilian  crop  estimate 
is  had  an  unusually  pronounced  effect  upon 
rices  because  it  comes  on  top  of  an  already 
ght  supply  position.  The  world  has  been  con- 
iming  more  coffee  than  it  has  produced  for  a 
umber  of  years.  The  excess  of  demand  has  been 
et  by  drawing  on  reserve  stocks,  which  are  now 
;ry  low.  World  consumption  of  coffee  is  esti- 
ated  to  have  exceeded  33  million  bags  last 
:ar.  Supplies  available  for  export  during  the 
irrent  crop  year,  which  began  July  1,  1953, 
:e  now  estimated  at  less  than  31  million  bags, 
g  about  2  million  bags  below  the  anticipated 
iquirements.  If  exports  from  Brazil  should  be 
aintained  at  last  season's  levels  the  United 
tates  Embassy  in  Rio  de  Janeiro  foresees  a  re- 
lction  in  the  Brazilian  carry-over  from  3.2 
illion  bags,  at  the  end  of  the  last  season,  to  2.3 
illion  bags  this  year,  a  record  low  figure. 
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Adjustment  of  supply  to  demand  is  very 
ow  in  the  case  of  coffee  because  the  tree 
es  not  bear  until  the  fifth  to  seventh  year 
ter  planting.  Low  coffee  prices  during  the 
30's  and  early  1940's  made  it  unprofitable  to 
ant  new  trees,  and  it  is  estimated  that  Brazil 
SCt|  ijiffered  a  net  loss  of  some  390  million  trees 
ring  the  decade  of  1940-50.  Planting  has  been 
creasing  rapidly  during  the  post-war  period, 
t  only  about  one-half  of  the  new  trees  have 

t  come  into  bearing.  Much  of  Brazil's  new 
anting  was  concentrated  in  the  State  of 
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Parana,  and  this  was,  unfortunately,  the 
area  most  affected  by  the  recent  frost.  The 

Brazilian  Government  has  allocated  funds  to 
assist  coffee  producers  to  replant,  but  it  will  be 
several  years  before  these  trees  can  contribute 
to  the  supply.  New  plantings  have  been  increas- 
ing in  other  countries  as  well  as  in  Brazil,  how- 
ever, and  the  long-run  supply  picture  is  better 
than  it  has  been  for  some  years. 

The  Department  has  learned  of  no  specula- 
tion or  hoarding,  either  in  the  United  States 
or  in  the  producing  countries.  A  December 

16  report,  the  latest  from  the  United  States  Em- 
bassy in  Rio  de  Janeiro  on  this  subject,  states 
that  exports  from  Brazil  during  the  first  5 
months  of  the  current  season  (July-November 
1953)  amounted  to  7.4  million  bags  compared 
with  6.9  million  bags  during  the  same  period  last 
year,  which  would  indicate  that  coffee  was  mov- 
ing normally,  and  not  being  withheld  from  mar- 
ket, at  least  during  that  period. 

You  ask  whether  the  Department  of  State  has 
made  any  effort  to  reach  agreement  with  the 
coffee-producing  nations  to  assure  that  adequate 
supplies  of  coffee  will  be  made  available  at  rea- 
sonable prices  to  meet  the  requirements  of  con- 
sumers in  the  United  States.  The  Department  of 
State  takes  a  great  interest  in  keeping  coffee 
prices  within  reach  of  the  American  consumer, 
since  coffee  is  one  of  the  principal  items  of  trade 
between  the  United  States  and  Latin  America, 
and  an  expanding  trade  is  in  the  interest  of 
both.  It  is  my  understanding  that  coffee  prices 
have  receded  somewhat  from  the  recent  peak, 
and  it  is  my  belief  that  the  governments  of  the 
producing  countries  will  make  every  effort  to 
bring  prices  back  to  normal.  I  am  informed  that 
exports  from  Colombia  are  moving  at  record 
levels  and  that  prospects  for  the  1954  Colombian 
crop  are  very  good.  This  will  offset,  to  some  ex- 
tent, the  anticipated  short  crop  in  Brazil. 

As  to  steps  which  might  be  taken  to  relieve 
the  situation  immediately,  there  does  not  appear 
to  be  any  practicable  basis  upon  which  the  Gov- 
ernment of  the  United  States  might  approach 
the  governments  of  producing  countries  with  a 
request  that  they  allocate  supplies  or  impose 

ceiling  prices.  Coffee,  like  most  agricultural 
crops  grown  in  the  United  States,  is  pro- 
duced by  thousands  of  small  farmers  who 
customarily  sell  through  private  trade  chan- 
nels. The  large  surplus  stocks  once  held  by 
the  Brazilian  Government  were  liquidated 
several  years  ago.  The  United  States  Govern- 

(Emphasis  added  by  Pan-American  Coffee  Bureau) 


ment  did  impose  ceiling  prices  on  coffee  during 
the  Second  World  War  and  during  the  emer- 
gency following  the  outbreak  of  hostilities  in 
Korea.  Coffee  was  one  of  the  last  items  to  be  de- 
controlled, and  there  was  some  criticism  from 
the  coffee  producing  countries  because  controls 
were  being  relaxed  on  prices  of  manufactured 
goods  which  they  customarily  buy  here  while 
controls  were  retained  on  the  price  of  coffee,  one 
of  their  principal  exports.  One  of  the  first  acts 
of  this  administration  was  to  eliminate  price 
controls,  in  the  belief  that  the  free  play  of 
market  forces,  operating  through  private 
initiative,  would  result  in  the  long  run  in  the 
most  satisfactory  allocation  of  the  Nation's 
resources  and  the  best  protection  of  the 

Consumer's  interests.  The  authority  for  im- 
posing price  controls  no  longer  exists  in  the 
United  States,  and  this  Government  would  be 
reluctant  to  request  action  by  other  govern- 
ments which  it  is  not  in  a  position  to  reciprocate. 

If  the  United  States  Government  were  to  un- 
dertake to  negotiate  an  agreement  with  the 
coffee  producing  countries  which  would  obligate 
them  to  supply  a  specified  quantity  of  coffee  at 
a  specified  price  it  would,  necessarily,  assume  an 
obligation  to  purchase  the  coffee  at  that  price. 
No  agency  of  the  United  States  Government  has 
authority  to  assume  such  an  obligation. 

The  United  States  Government,  through  the 
Department  of  State,  has  been  represented  over 
a  number  of  years  on  the  Sub-committee  on 
Coffee  of  the  Inter-American  Economic  and 
Social  Council  of  the  Organization  of  American 
States.  This  committee,  on  which  most  produc- 
ing countries  of  the  Western  Hemisphere  are 
represented,  considers  coffee  problems  of  mutual 
interest,  and  the  United  States  representative 
has  repeatedly  urged  that  better  statistical  in- 
formation be  collected  in  the  producing  coun- 
tries, especially  with  respect  to  new  plantings  of 
coffee  trees,  so  that  an  accurate  determination 
could  be  made  of  the  prospective  supply  over  a 
period  of  years,  and  crises  either  of  shortage  or 
surplus  avoided.  This  committee  is  purely  an  ad- 
visory body,  but  it  has  developed  an  awareness 
on  the  part  of  the  member  governments  of  the 
need  for  expanding  production,  and  plantings  of 
coffee  trees  have  increased.  The  Department  will 
continue  to  urge  producing  countries  to  expand 
production  until  consumers'  requirements  can  be 
met  at  a  price  which  they  can  afford  to  pay. 

Sincerely  yours, 

Thruston  B.  Morton, 

Assistant  Secretary. 


This  advertisement,  published  so  that  the  American  people  can  know  the  facts  about  coffee,  is  inserted  by  the 
AN- AMERICAN  COFFEE  BUREAU,  120  WALL  STREET,  NEW  YORK  5,  N.  Y.  •  BRAZIL  •  COLOMBIA  •  COSTA  RICA 
JfUBA  •  DOMINICAN  REPUBLIC  •  ECUADOR  •  EL  SALVADOR  •  GUATEMALA  •  HONDURAS  •  MEXICO  •  VENEZUELA 
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hopes  to  have  enough  acceptances — amendment 
of  individual  station  affiliation  contracts  is  re- 
quired— to  put  the  plan  into  effect  during  the 
week  of  April  4. 

Affiliates  Committee  Chairman  Swezey,  in- 
formed of  opposition  being  expressed  among 
stations,  re-emphasized  that  the  majority  of 
those  who  met  with  NBC  on  the  plan  agreed 
with  the  network  that  in  the  circumstances  it  is 
essential,  but  that  no  attempt  is  being  made  to 
force  it  on  affiliates.    He  said: 

"I'm  not  going  to  fight.  I've  done  my  job. 
Our  letter  covers  the  elements  of  the  plan. 
Nothing  good  is  ever  done  in  this  business  with- 
out half  of  the  broadcasters  believing  it  bad 
or  horrible.  I'm  in  no  mood  to  accept  much 
criticism.  The  letter  tells  what  we  did.  We 
have  no  better  idea. 

"The  committee  members  said  they  were 
willing  to  go  along  with  the  plan.  We  fully 
realize  that  acceptance  or  rejection  is  a  matter 
for  each  affiliate.  The  committee  felt  that 
in  the  circumstances  the  plan  was  acceptable 
and  essential  to  network  progress.  You 
couldn't  disturb  me  less  than  by  telling  me  what 
opponents  of  the  plan  are  saying.  If  any- 
body has  any  better  ideas,  let's  have  them. 
We've  done  the  best  we  can. 

"We've  been  doing  this  job  at  our  own  ex- 
pense and  have  made  two  trips  to  New  York 
this  year.  When  this  plan  came  up  we  felt  it 
should  be  discussed  further  and  carefully 
studied.  This  was  done  before  the  second  meet- 
ing [on  Feb.  23].  This  isn't  a  kept  or  captive 
committee.  The  members  will  be  glad  to  move 
out  and  let  anybody  else  try  to  do  a  better  job." 

Mr.  Swezey  noted  that  Clair  McCollough, 
of  the  Steinman  stations,  resigned  from  the 
committee  shortly  before  the  Feb.  23  meeting 
with  NBC  because  of  his  service  on  the  NBC 
TV  Affiliates  Committee  and  other  industry 
and  business  commitments. 

No  Spot  Invasion 

Mr.  Swezey  also  contended  that  the  NBC 
plan,  contrary  to  the  arguments  of  many  op- 
ponents, does  not  represent  a  network  invasion 
of  the  spot  field.  It  is  essentially  different  from 
national  spot,  he  asserted,  because  it  requires 
any  advertiser  who  buys  a  participation  to  use 
every  NBC  station  carrying  the  program. 

Citing  NBC  President  Sylvester  L.  Weaver 
Jr.'s  reference  to  the  plan  as  an  adaptation  of 
the  magazine  concept  of  selling,  he  voiced  the 
view  that  perhaps  radio  today  would  be  health- 
ier if  it  had  started  out  on  this  basis  instead  of 
letting  agencies  control  programming. 

In  the  letter  sent  the  preceding  week  to 
affiliates,  outlining  the  plan,  Mr.  Swezey  and 
Harold  Essex  of  WSJS  Winston-Salem,  secre- 
tary-treasurer of  the  committee,  described  Presi- 
dent Weaver's  stand  as  follows: 

"At  the  beginning  of  our  first  meeting  Mr. 
Weaver  very  frankly  outlined  to  us  the  situation 
which  the  network  and  affiliates  face  so  far  as 
the  general  position  of  the  radio  industry  is 
concerned  and  the  particular  competitive  prob- 
lem of  NBC.  He  told  us  that  in  his  opinion 
radio  was  far  from  a  lost  cause  and  that  it 
could  be  a  very  healthy  business  but  that  cer- 
tain adjustments  would  have  to  be  made  in  the 
program  and  sales  technique  in  order  to  meet 
the  requirements  of  the  future.  He  said  that 
he  and  Mr.  Sarnoff  [executive  Vice  President 
Robert  W.  Sarnoff]  were  at  the  moment  at- 
tempting to  construct  a  five-year  plan  for  the 
NBC  Radio  Network  which  would  show  a 
healthy  income  to  both  the  network  and  its 
affiliates. 

"He  said  that  in  his  opinion  if  this  or  any 
other  plan  was  to  become  effectively  operative 
two  things  must  be  done:  (1)  the  advertiser 
support  for  network  radio  must  be  predicated 
upon  a  much  broader  base  and  that  in  lieu  of 


'Contiguous  Rate'  Eased 

THOUGH  NBC  appeared  to  be  running 
into  difficulties  with  its  proposal  to  sell 
one-minute  participations  on  network 
radio  shows  (see  adjacent  story),  it  re- 
ported last  week  it  was  all  set  on  its 
relaxation  of  the  radio  "contiguous  rate" 
structure  [B«T,  Feb.  8]. 

The  revised  contiguous  rate  set-up 
went  into  effect  last  Monday  as  sched- 
uled, spokesmen  reported,  though  they 
said  Thursday  that  no  advertiser  had 
yet  taken  advantage  of  it.  They  re- 
ported they  had  received  replies  from 
approximately  75%  of  NBC  Radio  affili- 
ates, and  that  all  had  been  favorable 
to  the  changes. 

The  revision  (1)  reduces  from  five 
to  two  the  number  of  days  on  which 
an  advertiser  must  sponsor  a  quarter- 
hour  or  longer  time  period  in  order  to 
be  eligible  for  the  contiguous  rate  on 
an  additional,  equivalent  period  at  night, 
and  (2)  makes  it  possible  for  an  adver- 
tiser buying  at  least  a  quarter-hour  day- 
time to  get  "fractional"  or  "clock  hour" 
rates  for  sponsorship  of  an  equivalent 
amount  of  evening  time. 


the  25  clients  presently  using  the  radio  network 
facilities  of  NBC,  there  should  be  something 
like  the  300  or  more  advertisers  presently  using 
national  magazines,  (2)  not  only  must  network 
radio  continue  to  hold  the  listeners  which  it  now 
has  but  must  reattract  those  which  it  has  lost 
and  also  acquire  people  who  have  previously 
not  been  regular  radio  listeners.  .  .  ." 

Messrs,  Swezey  and  Essex  told  affiliates  that 
"we  have  heard,  as  we  wish  you  might  have, 
the  various  arguments  which  have  been  pre- 
sented by  the  network  officials  in  its  [the  partici- 
pation plan's]  support  and  have  been  impressed 
by  their  conviction  that  the  adoption  of  the 
proposal  is  necessary  to  encourage  the  expan- 
sion of  sponsor  support  which  Mr.  Weaver  and 
his  associates  feel  essential  to  the  future  pros- 
perity and  for  that  matter  the  continued  exist- 
ence of  network  radio. 

"We  frankly  believe  that  your  representatives 
have  considered  with  the  network  officials  all 
of  the  pertinent  issues,  including  the  possible 
deleterious  effect  of  the  proposal  upon  national 
spot  business. 

Success  Not  Assured 

"The  network  officials  in  spite  of  their  con- 
fidence in  the  proposal  realize  that  neither 
they  nor  anyone  alse  can  at  this  time  be  com- 
pletely assured  of  its  success.  They  realize  that 
it  is  experimentation  but  at  a  time  when  experi- 
mentation, in  their  opinion,  is  clearly  indicated. 
In  the  circumstances  they  were  willing  to  agree 
with  us  that  provided  the  affiliates  go  along  with 
the  proposal  the  effect  of  its  application  should 
be  throughly  reviewed  prior  to  the  end  of  the 
calendar  year.  .  .  ." 

Mr.  Hanna,  in  explaining  his  dissent  from 
the  approval  given  by  other  committeemen,  said 
in  his  letter  to  Chairman  Swezey  that  he  was 
"terribly  conscious  of  the  fact  that  the  network 
is  confronted  with  a  critical  problem  and  that 
it  must  have  the  full  cooperation  of  its  affiliated 
stations  to  solve  it.  The  need  for  cooperation, 
however,  does  not  imply  that  we  should  give 
automatic  approval  to  any  and  every  experiment 
suggested  by  the  network." 

He  said  it  was  his  view  that  "the  new  plan  is 
another  in  a  series  of  short-range  expediency 
measures.  The  discount  plan,  the  rate  reduc- 
tions, the  contiguous  rate  policies,  and  the 
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Three  Plan  were  all  considered  'necessary' 
the  affiliates  went  along  on  them.  But,  in 
aggregate,  they  have  failed  to  stabilize  the 
work  operation. 

"The  new  plan  being  submitted  to  the 
tions  cannot  begin  to  solve  the  netwo 
financial  problem.  I  doubt  seriously  tha] 
will  produce  enough  new  revenue  to  materii 
aid  the  network.  But,  whether  or  not  i\ 
successful  in  producing  new  revenue  for  ! 
network,  it  cannot  help  but  add  to  and  fur^ 
complicate  the  problems  of  the  affiliated  ! 
tions.  The  end  result,  therefore,  can  only' 
a  weakening  of  the  stations  and  consequef 
of  the  network  and  the  radio  medium  a 
whole.  ..." 

Other  members  of  the  committee  who  f 
with  NBC  on  the  plan  at  the  Feb.  23  sess: 
in  addition  to  Messrs.  Swezey,  Hanna,  !i 
Essex,  were  E.  R.  Vadeboncoeur,  WS1 
Syracuse;  Milton  Greenebaum,  WSAM  Si 
naw;  Richard  Mason,  WPTF  Raleigh;  J 
George  Norton,  WAVE  Louisville.  Paul  '1* 
Morency,  WTIC  Hartford,  was  absent  beca 
of  business  commitments  in  Washington 

SRA's  statement  opposing  the  plan,  issi 
by  Managing  Director  T.  F.  Flanagan,  stresj 
the  Swezey-Essex  letter's  reference  to  the  c<S  M 
mitteemen  having  considered  all  pertinentf 
sues  "including  the  possible  deleterious '  efi 
of  the  proposal  upon  national  spot  busine 
SRA  added:  "Presumably  every  station  re] 
sentative  is  already  figuring  out  what  the  la 
rate-cut  proposal  might  cost  the  stations') 
actual  spot  business  now  on  the  books  as  \j 
as  future  spot  accounts." 

SRA  said,  "Experience  has  demonstrated  tjBil  \ 
radio  rate  cuts  merely  beget  more  rate  cm 

"In  the  face  of  radio  set  ownership  at 
all-time  high  and  radio  set  sales  flourishin; 
big  business  figures,  the  only  sales  plans 
networks  have  proposed  in  the  last  three  ye 
or  more  have  been  based  upon  cut  rates. 

"Where  is  this  rate  cutting  going  to-  en 
network  radio,  with  network  television  aire; 
infected? 

"In  any  advertising  medium,  advertisers  { 
value.   Rate  is  not  the  deciding  factor  if 
medium  produces  profitable  sales. 

"But  with  networks  expanding  their  influe 
over  radio  and  television  station  rates 
time,  value  can  continue  to  sacrifice  for 
pediency." 
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HOLLANDER  HEADS 
NEW  DuMONT  DEPT* 

ESTABLISHMENT  of  an  operations  dep| 
ment  as  an  autonomous  unit  of  the  DuM<* 
Television  Network,  with  A.  L.  Hollander 
as    acting  director, 
was  "announced  last 
week  by  Ted  Berg- 
mann,  managing  di- 
rector  of  the  net- 
work. Appointment 
of   Mr.  Hollander, 
currently  manager  of 
program  operations, 
takes   effect  March 
15. 

Mr.  Bergmann 
said  the  move  was 
undertaken  to  give 
creative    groups  in 
the  program  depart- 
ment under  James  L.  Caddigan  "wider  sc( 
and  broader  areas  in  which  to  work." 
added  that  under  the  new  structure,  Mr.  C; 
digan  will  be  relieved  of  "mechanical  detail 
cident  to  program  production"  and  will  a 
centrate  on  "creation  and  development  of 
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had  great  experience  in  the  broadcasting  in- 
dustry and  his  advice  and  counsel  will  be  most 
helpful  to  the  ABC  Television  Network.  I  am 
delighted  that  he  is  willing  to  give  his  time  and 
energy  to  ABC  in  connection  with  the  operation 
of  the  ABC-TV  network." 

Mr.  Hough,  who  served  as  chairman  of  the 
Stations  Planning  and  Advisory  Committee  for 
the  Southwest  district  of  the  ABC  Radio  Net- 
work in  1943  and  continued  on  that  group  until 
he  resigned  last  December  with  the  suggestion 
that  a  younger  man  be  named,  said  in  accept- 
ing his  new  appointment:  "The  speed  at  which 
the  ABC  Television  Network  is  growing  indi- 
cates that  they  do  not  need  an  old  fogey  like 
myself  around.  However,  I  deeply  appreciate 
the  honor.  If  I  can  contribute  anything  at  any 
time,  anywhere,  I  will  be  happy  indeed  to  do  so." 


Materne  Named  to  New 
ABC-TV  Sales  Position 

APPOINTMENT  of  William  M.  Materne, 
coordinator  of  ABC's  owned  radio  and  tele- 
vision stations,  to  the  newly  created  position 
of  assistant  national  sales  manager  for  ABC- 
TV,  was  announced 
last  week  by  Charles 
R.  Abry,  ABC-TV 
national  sales  man- 
ager. 

Mr.  Materne 
joined  ABC  as  an 
account  executive  in 
ABC  Radio  in  1949 
and  in  March  1952 
was  promoted  to 
general  manager  of 
the  network's 
WABC  New  York. 
He  successively  was 
named  national 
spot  sales  manager  of  ABC's  owned  radio 
stations  in  December  1952  and  coordinator 
of  owned  radio  and  television  stations  on 
March  4,  1953. 
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NBC-TV  Names  Two 

APPOINTMENTS  of  Matthew  J.  Culligan  as 
sales  supervisor  of  NBC-TV's  Today-Home 
unit  of  programs  and  Roy  C.  Porteous  as 
sales  supervisor  of  Today  were  announced 
last  week  by  George  H.  Frey,  NBC  vice  presi- 
dent in  charge  of  television  network  sales. 

Mr.  Culligan  will  concentrate  primarily  on 
Home  (Mon.-Fri.,  11  a.m.-12  noon)  and  will 
report  to  Mr.  Frey.  Mr.  Porteous  will  devote 
most  of  his  time  to  Today  (Mon.-Fri.,  7-9 
a.m.,  EST)  and  will  report  to  Mr.  Culligan. 

Since  joining  NBC-TV  in  August  1952,  Mr. 
Culligan  has  been  closely  associated  with  sales 
activity  for  Today. 

Mr.  Porteous  has  been  with  NBC  since  1942 
in  various  promotion  and  sales  positions. 


CBS-TV  Assigns  Abrams 

WARREN  E.  ABRAMS,  manager  of  the  De- 
troit office  of  CBS  Television  Spot  Sales  for 
the  past  19  months,  last  week  was  named  an 
account  executive  in  the  CBS-TV  network  sales 
department  and  assigned  to  CBS-TV's  forth- 
coming two-hour  Morning  Show  (Mon.-Fri., 
7-9  a.m.,  starting  March  15),  according  to  net- 
work sales  vice  president,  William  H.  Hylan. 

Tony  Moe,  account  executive  at  CBS-TV's 
KNXT  Hollywood,  will  succeed  Mr.  Abrams 
as  CBS-TV  Spot  Sales'  Detroit  manager,  effec- 
tive immediately,  Sam  Cook  Digges,  CBS-TV 
Spot  Sales  general  manager,  and  James  T. 
Aubrey  Jr.,  general  manager  of  KNXT,  said 
in  a  joint  announcement. 


WOR-AM-TV,  AFM 
FIGHT  UNSETTLED 

Station  gets  injunction  against 

picket  line  and  asks  $1  million 

in  damages. 

LABOR  dispute  between  WOR-AM-TV  New 
York  and  New  York  Local  802,  American 
Federation  of  Musicians,  entered  its  ninth  day 
today  (Monday)  with  no  settlement  in  sight 
following  a  week  of  legal  fireworks  during 
which  the  stations  remained  on  the  air  without 
musicians. 

The  controversy  started  midnight,  Feb.  27, 
when  an  extended  contract  expired  following  a 
failure  to  reach  an  agreement  during  negotia- 
tions in  preceding  days  [B»T,  March  1].  Though 
the  union  charged  "a  lockout"  had  been  insti- 
tuted by  the  stations,  spokesmen  for  WOR-AM- 
TV  replied  that  relationship  with  the  union 
had  been  "mutually  terminated"  because  of 
failure  to  agree  on  terms  for  a  new  pact.  Main 
differences  centered  on  Local  802's  insistence 
on  a  continuance  of  a  musician's  staff,  while 
the  stations  countered  with  a  proposal  for  the 
right  to  hire  musicians  on  a  "per  program,"  or 
"as  needed"  basis. 

Deep  feeling  surrounding  the  dispute  was  re- 
flected on  Tuesday  when  WOR-AM-TV  ob- 
tained a  temporary  restraining  order  enjoining 
union  members  from  picketing  the  stations' 
radio  and  television  studios.  A  picket  line 
had  been  established  on  Sunday  following  dis- 
missal of  40  staff  musicians.  The  restraining 
order  originally  was  returnable  last  Thursday 
in  New  York  State  Supreme  Court  but  was 
held  over  until  today  (Monday). 

In  addition  to  seeking  injunctive  relief,  WOR- 
AM-TV  also  asked  for  damages  in  the  sum  of 
$1  million. 

Both  sides  met  in-  New  York  Tuesday  with 1 
Louis  A.  Stone,  commissioner  of  the  Federal 
Mediation  and  Conciliation  Service,  but  no 
progress  was  reported  in  resolving  the  dispute. 
The  mediator  scheduled  another  meeting  for 
tomorrow  (Tuesday). 

Local  802  originally  sought  to  have  the 
quota  of  40  musicians  assigned  to  WOR-AM- 
TV  increased,  but  subsequently  reduced  its  de- 
mand to  retention  of  that  number  of  musicians. 
The  stations  cited  reasons  of  economy  for  their 
position  that  they  are  willing  to  hire  "live" 
musicians  on  an  "as  needed"  basis. 

Two  Hours  Per  Man 

"We  have  conducted  a  complete  survey,"  a 
station  spokesman  said,  "and  have  found  that 
in  an  average  week,  the  40  staff  musicians  we 
employed  put  in  a  total  of  82  man-hours  of 
work.  That  is  an  average  of  only  little  more 
than  two  hours  per  man.  And  they  got  paid 
$182.50  per  man." 

In  a  leaflet  distributed  to  New  Yorkers  last 
week,  the  local  said  that  "this  is  more  than  a 
labor  dispute;  it  is  a  fight  for  the  survival  of 
live  music  in  America."  It  said  that  WOR 
(Mutual)  "has  'locked  out'  all  its  musicians," 
and  has  informed  the  local  it  "will  not  hire 
even  one  musician  on  a  full-time  basis."  The 
leaflet  asserted  that  the  purpose  of  the  stations' 
action  was  to  "speed  up  WOR  (Mutual's)  pol- 
icy of  replacing  live  music  with  mechanical 
substitutes,  and  eventually  to  do  away  with  live 
music  altogether." 

The  dispute  flared  after  the  parent  AFM  had 
agreed  with  CBS,  NBC  and  ABC  on  a  new 
five-year  national  contract  [B»T,  Feb.  22].  These 
negotiations  had  not  covered  Mutual  and  the 
DuMont  Television  Network  because  the  Fed- 
eration does  not  consider  them  "networks"  in 
the  sense  of  ABC,  CBS  and  NBC.  Negotia- 


tions with  DuMont  and  Mutual  were  as( 
to  local  unions.    A  spokesman  for  Loc< 
said  discussions  with  DuMont's  WABD 
were  still  continuing. 


TWA  Pitches  for  4  Firms 

WESTERN  Region  of  Television  Writ| 
America  late  Monday  filed  petitions  wi< 
National  Labor  Relations  Board  asking  i 
declared  collective  bargaining  agency  foij 
ers  employed  by  four  Hollywood  tv  filrjj 
duction  companies  presently  without  j 
sentation.  They  are  B  &  R  Enterprises  I 
TV's  Where's  Raymond?),  Marterto  Pj 
tions  (ABC-TV's  Make  Room  for  Dl 
Denmac  Productions  (NBC-TV's  Dennii 
Show )  and  Motion  Pictures  for  Television," 
duces  and  syndicates  Duffy's  Tavern). 

The  union  currently  is  negotiating  a  a 
covering  writers  of  Joan  Davis  Ente: 
(NBC-TV's  /  Married  Joan). 
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AFTRA  Vote  at  KEX 

ELECTION  has  been  directed  at  KEX 
land,  Ore.,  to  determine  if  a  group  of  s 
program  and  freelance  performers  desire 
represented  by  AFTRA.  These  employe 
previously  been  excluded  from  the  st; 
AFTRA  bargaining  unit,  according  to  rl 

AFM   President  James  C.  Petrillo 
NLRB's  ruling  as  further  establishing  the 
contention  that  its  members  need  not  I 
to  or  pay  dues  to  any  other  union  even  t 
their  services  sometimes  go  beyond  the  pi  « 
of  instruments. 

"Some  of  the  smaller  unions  in  the  entA 
ment  business  have  for  years  been  atter 
to  levy  duplicate  membership  dues  on  all'', 
of  performers,"  he  said.  "Our  federatic 
resisted  this  form  'of  petty  chiseling  as 
to  the  entertainer  and  to  the  employe" 
may  be  too  much  to  hope  that  the  NLRI 
sion  will  end  the  practice,  but  we  are 
to  have  our  position  supported  by  the  n« 
board." 


 PROFESSIONAL  SERVICr 

Heald  Named  Partner 
In  Welch,  Mott  &  Morgan 

ROBERT  L.  HEALD  was  made  a  part*iil 
the  Washington  law  firm  of  Welch,  M 
Morgan  last  week.    He  joined  the  firm  in 
after  serving 
clerk  to  Chie 
tice    D.  Lav 
Groner  of  the 
Court    of  A 
now  retired. 
Heald  was  grac 
from  Miami  L 
ford,  Ohio,  in 
cum  laude  an 
Beta  Kappa.  H 
a  Master's  deg  r 
political   scien  * 
Western  Reser 
Cleveland,  in 
and  joined  th 
is  a  special  agent  the  following  year 
ceived  his  law  degree  from  Georgetow 
Washington,  in  1947,  and  was  editor  of  th' 
Review  in  his  senior  year  and  winner 
Father  Lucey  medal,  given  to  the  gradi 
student  with  the  highest  scholastic  stand; 
the  class.   In  1952-53,  Mr.  Heald  was  cha 
of  the  Junior  Bar  Section  of  the  D.  C.  Bar 
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HERSON  PLANS 
)LOR  TV  RENTAL 

ast  week  also  finds  Westing- 
ouse  putting  its  color  sets  on 
ie  New  York  area  market. 


W  WRINKLE  was  introduced  by  Emer- 
tadio  &  Phonograph  Corp.  last  week  with 
incement  of  a  plan  for  leasing  color  tv 
rather  than  selling  them,  while  Westing- 
t  Electric  Corp.  offered  its  color  sets  on 
Wentional  sales  basis  to  New  Yorkers  and 
jinteed  immediate  delivery, 
istinghouse  placed  advertisements  in  the 
Work  Times  and  New  York  Herald-Tribune 
|ng  immediate  deliveries  in  the  New  York 
|  of  full-door  console  model,  with  15-inch 
■e  tube,  priced  at  $1,295.  A  spokesman 
he  company  believed  it  was  the  first  manu- 
^■er  offering  and  guaranteeing  immediate 
pry. 

|r  the  time  being,  he  added,  the  campaign 
>e  concentrated  in  the  New  York  area  but 
>e  extended  to  other  sections  as  conditions 
:e.  Westinghouse  has  made  arrangements 
.|a  service  company  for  free  installation  in 
s  with  a  tv  antenna  and  for  a  three-month 
:e  plan.  This,  he  said,  will  cost  $64  for  the 
-month   period,   with   each   service  call 


1  stas 

l0  n  ,|ig  $8  applied  against  the  initial  investment 
l0|[^  refund  paid  if  less  than  eight  calls  are 

the 

To  Introduce  Color 

k  p]  [jierson's  rental  plan,  announced  in  a  letter 
jstributors  throughout  the  country  was  seen 
entt  sti  innovation  in  introducing  color  tv  re- 
Mem  rs  nationally.  The  letter,  signed  by  Ben- 
l  Abrams,  president,  said  the  rental  plan 
alio  ipdopted  because  Emerson  does  not  believe 
a  color  television  set  will  give  the  con- 
:jr  "maximum  satisfaction"  for  investment 
hg  a  time  when  color  tv  programming  is 
:d.   Mr.  Abrams  said  Emerson  will  not 
ts  first  color  tv  receivers. 

program  is  now  being  developed,"  Mr. 
ms  said,  "whereby  a  monthly  charge  will 
lade  to  those  wanting  a  color  receiver  in 
esent  stage  of  the  art.  They  will  pay  this 
hly  fee  as  long  as  they  choose  to  keep 
ssion  of  such  receiver.  This  fee  will  in- 
;  installation  and  service,  and  the  consumer 
be  obligated  to  pay  it  for  only  as  many 
:hs  as  he  may  desire  to  keep  the  receiver." 
details  on  the  plan  will  be  made  public 
e  March  15. 
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stern  Electric  to  Drop 
re  Patent  Charges — Zenith 

fffTERN  ELECTRIC  plans  to  follow  "the 
^e  of  RCA"  and  drop  "several  more  of  its 
t  charges"  against  Zenith  Radio  Corp., 
s  claimed  last  Thursday, 
e  claim  was  made  by  Zenith  officials  on 
asis  of  a  reported  statement  and/ or  an- 
cement  by  Western  Electric  attorneys 
week  in  U.  S.  District  Court  of  Wilming- 
Del.  The  sessions  were  held  March  1-2 
re  Judge  Paul  Leahy. 

sspite  claims  to  the  contrary,  a  Zenith 
j  jEsman  said,  Judge  Leahy  indicated  he 
*id  not  pass  on  RCA's  request  to  set  the 
j  for  trial  until  disposition  of  Zenith's 
pns.  One  seeks  dismissal  of  all  infringe- 
t  claims  brought  by  RCA,  Western  Elec- 
iand  General  Electric  "for  lack  of  indis- 
lable  parties."  Another  requests  that  the 
pdants  be  required  to  produce  some  1,600 


documents  and  files  "which  have  been  with- 
held on  the  ground  that  they  are  privileged," 
the  Zenith  announcement  said. 

Judge  Leahy  is  expected  to  act  on  Zenith's 
motions  sometime  in  the  next  fortnight,  it  was 
explained. 

According  to  Zenith,  Western  Electric  pre- 
viously had  abandoned  five  out  of  15  patent 
charges  asserted  against  Zenith  in  the  Dela- 
ware suit.  RCA  already  has  dropped  28  of 
39  patents  it  claims  were  infringed,  Zenith 
continued. 

Meanwhile,  a  counterclaim  against  the 
same  three  companies  in  a  $16  million  anti- 
trust suit  pends  in  Chicago  Federal  District 
Court.  No  date  has  been  set  for  further  hear- 
ing pending  outcome  of  the  Delaware  litiga- 
tion [B«T,  Feb.  15]. 


RCA  Issues  Catalog 
On  Colorcast  Gear 

TV  STATIONS  can  equip  themselves  to  broad- 
cast network  color  programs  for  $26,610.50  and 
to  originate  their  own  colorcasts  for  an  addi- 
tional $154,838,  according  to  RCA's  first  cata- 
log of  standard  color  broadcast  equipment,  re- 
leased last  week  to  tv  broadcasters  and  con- 
sultants. All  the  equipment  is  now  in  regular 
production  and  is  offered  on  standard  com- 
mercial terms,  A.  R.  Hopkins,  manager  of 
RCA's  broadcast  marketing  division,  said. 

The  catalog  lists  all  equipment  needed  and 
what  each  item  does,  with  diagrams  showing 
each  step  in  the  process,  starting  with  what 
is  needed  to  pick  up  and  broadcast  network 
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programs  in  color  and  proceeding  to  what 
additional  pieces  of  equipment  must  be  ob- 
tained to  colorcast  slides,  films  and  live  pro- 
grams originating  at  the  station. 

Appended  price  list  shows  the  cost  of  each 
item  of  equipment  individually,  as  well  as 
"package"  prices  for  six  groups  of  equipment: 

A — Color  network  operating  equipment  $14,380.50 

B — Color  test  equipment    12,230.00 

C — Color  synchronizing  equipment   ....  7,480.00 

D— Color  slide  camera  chain    31,378.80 

E— Color  film  chain    49,398.80 

F — Color  studio  camera  chain    66,580.40 

Prices  correspond  very  closely  to  those  esti- 
mated by  RCA  in  its  petition  to  the  FCC  for 
approval  of  the  RCA  system  of  compatible 
color  tv  filed  June  25,  1953. 


FIRST  RCA  compatible  color  tv  cameras 
off  commercial  production  lines  are  pre- 
sented by  Thomas  J.  Barlow  (I),  manager 
of  RCA's  broadcast  and  communication 
plant,  to  A.  R.  Hopkins,  head  of  RCA's 
broadcast  marketing  division.  Cameras 
were  shipped  Friday  to  NBC  and  CBS. 

WEC  REPORT  CITES 
RADIO  RESURGENCE 

RADIO  "has  regained  much  of  the  ground  it 
lost  following  the  introduction  of  television," 
according  to  the  Westinghouse  Electric  Corp.'s 
annual  statement.  Referring  to  activities  of 
the  wholly-owned  radio-tv  subsidiary,  Westing- 
house  Broadcasting  Co.,  the  report  added: 

"The  company  considers  itself  fortunate  to 
be  operating  both  radio  and  television  stations, 
not  only  from  the  standpoint  of  the  profit  op- 
portunities which  are  offered,  but  also  as  a 
means  of  providing  public  service  and  gaining 
good  will  in  those  communities  where  Westing- 
house  stations  are  operated."  After  listing  the 
radio-tv  properties,  the  statement  mentioned 
that  tv  applications  are  pending  in  Pittsburgh 
and  Portland,  Ore.,  and  added  that  it  expects 
ultimately  to  have  the  maximum  of  five  vhf 
stations. 

New  High  in  '53 

Net  sales  billed  in  1953  by  the  parent  com- 
pany reached  a  new  high  of  $1,582,047,000, 
an  increase  of  9%  over  1952.  Net  income  was 
$74,322,000,  or  4.7%  of  sales  billed,  with  earn- 
ings of  $4.53  per  share  on  common  stock. 

The  total  tax  bill  was  $126,094,000,  equal  to 
$7.89  per  share.  Dividends  were  paid  on  com- 
mon stock  last  year  at  the  rate  of  $2  a  share. 

Gwilym  A.  Price,  president,  said  assignment 
by  Atomic  Energy  Commission  to  Westinghouse 
of  the  world's  first  atomic  power  reactor  project 
for  generation  of  electricity  opens  an  era  of  in- 
dustrial application  of  this  new  source  of 
energy.  He  pointed  to  a  21%  increase  in 
sales  of  consumer  products. 


Bolin  Succeeds  Deines 
As  WEC  Gen.  Adv.  Mgr. 

APPOINTMENT  of  Roger  H.  Bolin  as  man- 
ager of  general  advertising  for  Westinghouse 
Electric  Corp.  was  announced  last  week  by 
Vice  President  J.  H.  Jewell. 

Mr.  Bolin,  who  since  1949  has  been  assistant 
to  J.  M.  McKibbin,  vice  president  and  gen- 
eral manager  in  charge  of  the  Westinghouse 
Consumer  Products  Division,  succeeds  Harry 
J.  Deines,  who  resigned  to  accept  a  vice  presi- 
dency with  J.  Walter  Thompson  Co.,  New 
York. 

The  new  manager  of  general  advertising, 
with  Westinghouse  since  1925,  is  well  known 
in  advertising  circles.  He  is  credited  with  pio- 
neering in  the  adoption  of  numerous  advertis- 
ing techniques,  and  also  directed  Westing- 
house's  tv  sponsorship  of  national  collegiate 
football  in  1951,  professional  football  last  fall, 
and  also  national  political  campaign  coverage 
in  1952. 

He  joined  Westinghouse  upon  graduation 
with  a  BS  degree  in  Electrical  Engineering  from 
Rose  Polytechnic  Institute,  Terre  Haute.  Within 
a  few  years  after  he  entered  the  company's 
advertising  department  as  a  graduate  student 
trainee,  he  was  supervising  Westinghouse  re- 
frigeration and  air  conditioning  advertising. 
He  was  appointed  advertising  manager  of 
the  appliance  division,  Mansfield,  Ohio,  in 
1937,  and  was  named  assistant  to  Mr.  McKibbin 
in  1949. 

Re-enters  Agency  Field 

Mr.  Deines,  in  moving  to  J.  Walter  Thomp- 
son Co.,  is  re-entering  the  agency  field.  A  1930 
graduate  of  the  U.  of  Colorado,  he  served 
first  with  General  Electric  Co.,  working  initially 
on  engineering  tests  of  electrical  equipment 
and  then,  in  1932,  moving  into  advertising 
and  sales  promotion  activities  in  apparatus, 
electronics  and  radio. 

In  1944  he  joined  Arthur  Kudner  Adv.  as 


MR.  BOLIN 


MR.  DEINES 


an  account  executive,  and  later  in  the  same 
year  moved  to  Fuller  &  Smith  &  Ross  as  an 
account  executive  and  vice  president,  working 
closely  with  advertising  campaigns  for  West- 
inghouse products.  He  was  named  manager 
of  advertising  and  sales  promotion  for  West- 
inghouse in  November  1949. 


RCA  Offers  Am  Stations 
Economy,  Efficiency  Aid 

AN  am  campaign  "to  help  you  operate  your 
business  more  economically  and  efficiently"  has 
been  outlined  in  an  RCA  letter  to  broadcasters. 
The  letter,  signed  by  E.  J.  Meehan  of  RCA's 
Broadcast  Marketing  Division,  offers  broadcast- 
ers "substantial  savings"  on  some  of  RCA's 
"more  popular  items." 

In  the  next  few  weeks,  RCA  said,  it  plans 
to  offer  broadcasters:  (1)  "RCA  am  specialists 
to  serve  you  exclusively";  (2)  "new  and  lower 


prices  on  many  key  broadcast  items";  (3\, 
aginative  new  products  which  offer  you  ; 
tunities  for  better  programming  and  incj 
efficiency";  and  (4)  "an  expandable  gi) 
you-go  package  for  am." 

Promising  a  complete  new  price  list  " 
RCA  cites  reductions  from  its  1953  prii 
these  items:  BTA-5G  5-kw  am  transl 
from  $25,500  to  $21,900;  BC-2B  audii 
solette,  from  $1,975  to  $1,475;  BN-2A  | 
amplifier,  from  $530  to  $395. 


WEC  Reports  Sales,  Earri 

SALES  of  the  Western  Electric  Co.,  New: 
in  1953  totaled  $1,507,953,000  as  con 
with  $1,311,322,000  in  1952.  Earnings; 
$52,604,000  as  against  $47,081,705  in  19-: 
cording  to  the  company's  annual  rep. 
stockholders. 

Among  the  products  which  Western  fi 
started  to  manufacture  last  year,  the  i 
said,  were  equipment  needed  to  modify  cj> 
for  transmitting  color  tv,  and  automatic  s 
ing  facilities  for  TD-2  microwave  radio 
telephone  and  television  transmission  chi] 
The  latter  equipment  is  designed  to 
automatically  and  instantaneously  tele| 
conversations  or  television  programs  to 
channels  in  the  event  of  transmission  fi 


RCA  Rail  Communications! 

RCA's  Engineering  Products  Div.  has  e  J 
the  railroad  communications  field  with  s 
plete  line  of  microwave  radio  relay  f  ""a 
ment,  Theodore  A.  Smith,  division  vice 
dent-general  manager,  said  last  week. 

Mr.  Smith  said  Leo  G.  Sands,  fo: 
president  of  the  Bogue  Railway  Equi 
Div.  of  the  Bogue  Electric  Mfg.  Co.,  ha! 
named  administrator  of  railroad  comn/  a 
tions  sales.  Mr.  Smith  added  that  the  dhff*1 
line  includes  both  960  mc  and  2,000  mc 
wave  communications  systems. 
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Collins  Replaces  KRIB  Gei  » 

WHEN  a  near-disastrous  fire  early  T 
morning  put  KRIB  Mason  City,  Iowa, 
air,  Station  Manager  M.  T.  Obie  called 
Radio  Co.  in  Cedar  Rapids  and  in  a  fev 
utes  a  Collins  truck  was  on  the  way  to  1 
City  with  a  Collins  300J  transmitter, 
limiting  amplifier,  modulation  monitoi 
quency  monitor  and  miscellaneous  amp 
the  manufacturing  firm  said.  KRIB  wi 
pected  to  be  back  on  the  air  last  Thursday 


Crash  Kills  Borzi,  Arnstein 

ROBERT  S.  BORZI,  38,  chief  pilot  of 'm 
flying  labs,  and  N.  M.  Arnstein,  staff  m 
of  the  company's  sub-contracting  depar 
were  killed  Feb.  27  when  their  RCA 
piloted  by  Mr.  Borzi  collided  with  a  iji 
plane  over  Horsham  Township,  just  c 
Philadelphia.  The  two  were  returning  ] 
RCA  plant  in  Camden  with  a  cargo 
Wilkes-Barre  when  the  accident  occurred 


Transmitting  Equipmen 


Station 
Gates  Radio  Co. 
WJAZ  Albany,  Ga. 
kbtn   Neosho.  Mo. 
WDOT   Burlington,  Vt 


TRANSMITTER  SHIPMENTS 
Power  Band 


I  kw      am  power 

500  w       am  new  s 

250  w       am  new  s 
ORDERS 

Standard  Electronics 

WALB-TV   Albany,   Ga.         10  kw  tv(ch.  10)  new  s( 

OTHER   SHIPMENTS:   KTEN    (TV)   Ada,  Okla.  (( 

reports  RCA  has  shipped  it  a  color-equipped  25  kw  a  lug 
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PROGRAMS  &  PROMOTIONS 
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IFFEE  FROM  KOFE' 

ONE  of  the  first  promotional  gimmicks  in 
oitation  of  "the  most  versatile  call  letters 
i  a  merchandising  standpoint  in  the  United 
fc,".  KOFE,  formerly  KBKH  Pullman, 
recently  instituted  a  "Free  Coffee  Day, 
tesy  of  KOFE,"  in  cooperation  with  the 
ington  Hotel  in  Pullman.  Specially-printed 
checks  were  presented  by  the  waitresses 
ffee  customers,  to  be  filled  out  with  name, 
less  and  phone  number  and  given  to  the 
ler  in  lieu  of  the  regular  check.  The  guest 
5ks  were  then  used  in  a  drawing  for  the 
ler  of  a  new  electric  coffee  maker.  Accord- 
«4ro  the  station,  the  approval  of  Ed  Metzgar, 
fcr  of  the  hotel,  assures  continuation  of  the 
;fee  from  KOFE"  gimmick  as  an  integral 
epo)|  of  all  local  promotional  events.  The 
kt  versatile"  claim  for  the  KOFE  call  let- 
;is  based  on  natural  point-of-sale  merchan- 
g  and  promotional  possibilities,  according 
i  Ronald  Bayton,  manager  of  KOFE. 

ICS*!!   


C^AP'S  'OPERATION  HAYSTACK' 


M  editor  W.  A.  (Doc)  Ruhmann,  WBAP 
Worth,  heard  that  stockmen  farmers  and 
fillers  were  ordering  hay  from  as  far  away 
:vada  and  Idaho  because  of  Texas  draught 
itions,  according  to  that  station,  and  he 
knew  from  personal  trips,  that  hay  was 
iful  in  some  parts  of  Texas.  On  one  of 
idio  shows  he  asked  for  letters  from  farm- 
/ho  had  hay  to  sell  .  .  .  and  letters  from 
who  wanted  to  buy.  He  read  names  and 
(;sses  over  the  air  and  in  a  few  days  he  had 
(oled  over  100,000  bales  of  East  Texas  hay. 
P  reports  that  "Operation  Haystack"  has 
d  of  valuable  service  and  that  it  has  again 
mstrated  the  "tremendous  value  of  radio  as 
istrument  serving  the  public  interest." 


iqui;i 


m  SCHEDULE  REQUESTS 

M  Cleveland  reports  that  public  demand 
;h  for  its  wallet-sized  schedules  which  list 
of  public  service  messages.  Schedules 
been  distributed  to  listeners  who  have 
sn  to  WTAM  expressing  an  interest  in 
tation's  expanded  public  service  program- 
which  includes  road  bulletins,  hay  fever 
e,  commuter  information,  lost  and  found 
and  other  public  service  information. 

impl  ( 

TV  (TV)  '30  DAY'  BROCHURE 

V  (TV)  Cadillac,  Mich.,  has  made  up  a 
ure  which  describes  with  the  aid  of 
of  I  and  lists,  that  station's  first  30  days  on 
w  r.  The  booklet  labels  WWTV's  antenna- 
above  sea  level — "the  highest  in  the 
Ajle-west,  bringing  13  markets,  which  is 
^  in  total  homes  and  retail  sales  than 
bhis,  Tenn."  Listed  are  27  newspapers 
[  carry  the  program  schedule  shows  that 
go  1 1  carried.  Three  unsolicited  letters  from 
ted 


prs  commending  WWTV  on  its  program- 
I  and  reception  are  inclosed.  Advertisers 
"■used  WWTV's  services  are  listed,  as  well 
story  of  WWTV's  "theoretically  impos- 
pickup  and  re-broadcast  of  the  Rose 
Game  in  Pasadena.   Inside  back  cover 
bchure  urges  the  reader:  "Please  let  your 
P  salesman  tell  you  the  whole  WWTV 


snl 
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Dun  a  story 


\Colonel's  Son  Went  to  Town  is  the  title 
,  Iibromotional  brochure  released  by  WBT- 


WBTV  (TV)  Charlotte,  N.  C.  The  booklet 
uses  photographs,  charts,  graphs  and  statistics 
to  emphasize  the  transition  of  the  South  into 
a  "fabulous  region  of  mushrooming  industry 
and  mechanized  agriculture."  Figures  are  cited 
to  show  how  Carolina  industry  has  grown 
1000%  since  1922.  The  position  of  WBT- 
WBTV  (TV)  in  coverage  of  "the  Carolinas' 
most  populous"  area  is  outlined. 


AM  A- NBC  HEALTH  SERIES 

REPORT  to  the  nation  on  overweight  will 
be  presented  on  NBC-TV  Thursday  (10-10:30 
p.m.  EST)  on  the  March  of  Medicine  Series 
sponsored  and  produced  by  Smith,  Kline  & 
French  Labs,  Phila.,  in  cooperation  with  the 
American  Medical  Assn. 

The  review  in  obesity,  said  to  be  one  of  the 
most  serious  health  problems  in  the  country, 
will  be  the  first  in  the  new  spring  series.  The 
second  program  will  be  a  report  on  arthritis 
and  rheumatism  on  April  29,  and  the  third 
will  be  a  telecast  from  the  annual  meeting  of 
AMA  in  San  Francisco  on  June  24. 


WAVE  'WEEKEND'  FOLLOW-UP 

A  FOLLOW-UP  of  NBC's  Weekend  is  Ken- 
tucky Weekend  over  WAVE  Louisville,  Ky. 
According  to  that  station,  the  station  version 
which  immediately  follows  the  network  show 
is  a  compilation  of  major  news  that  happened 
during  the  week  in  Kentucky  and  Southern  In- 


LATE  NEWS  and  station  promotion  is 
the  function  of  this  moving  electric  news 
sign  put  up  by  WSRS  Cleveland.  The 
station  estimates  a  million  Clevelanders 
pass  the  sign  each  week. 


diana.  The  news  coverage  and  commentary  on 
world  events  given  on  the  NBC  show  are  round- 
ed out  on  a  local  level  for  the  WAVE  presenta- 
tion. Many  of  the  events  are  recorded  on  the 
spot  or  phone  recorded  by  WAVE,  then  taped 
and  edited  for  the  show.  In  addition,  Kentucky 
Weekend  gives  a  complete  roundup,  in  scripted 
form,  of  all  other  regional  weekly  news  events 


Do  You  Know  This  Man? 

He  is  Bill  Morse,  program  manager  of  KXEL,  Waterloo,  Iowa. 
He  says — 

"The  SESAC  Library  is  of  value  and  importance  to  us  at  all  times  just  as  it  has 
been  throughout  the  past  several  years.  We  use  it  constantly  in  many  diversified 
programs.  We  especially  like  the  rousing  band  music  and  have  a  special  interest  in 
the  selections  of  our  good  neighbor,  America's  great  Karl  L.  King.  Let  me  assure 
you  that  the  SESAC  Library  has  a  vital  influence  on  our  program  operations." 

The  SESAC  Library  is  Lowest  in  Cost  for  a  complete  Program  Service 

SESAC  Transcribed  Library 
475  Fifth  Avenue  New  York  17,  N.  Y. 
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of  importance  not  covered  by  the  taped  ex- 
cerpts, according  to  the  station  report. 

CUBAN  MAILING  PIECE 

A  GREETING-card-type  mailing  piece,  pictur- 
ing a  man's  head  with  a  Cuban  penny  in  place 
of  one  of  his  eyes,  is  being  sent  to  advertisers 


of  the  opportunity  that  only  CMQ  can  offer? 
What  other  medium  gives  so  much  for  so 
little?" 


Uhf-Vhf  at  KNUZ-TV 

SIDE-BY-SIDE  competition  between  vhf 
and  uhf  featured  KNUZ-TV  Houston's 
(uhf  ch.  39)  "Open  House."  An  esti- 
mated 17,000  Houstonians  compared  per- 
formances of  typical  sets  while  salesmen 
pitched  their  angles  to  the  studio  crowds 
as  well  as  to  home-viewers.  Besides  sales 
representatives  of  participating  dealers, 
television  servicemen,  including  antenna 
installers  and  converters,  many  from  the 
Assn.  of  Texas  Electronic  Technicians 
(TET)  were  represented.  As  a  result  of 
the  intensive  promotion,  many  sets  were 
sold  right  before  the  camera,  station  re- 
ported. 


'IN  APOLOGIA' 

A  STATION  apologizes  to  a  phone  company 
and  is  happy  to  do  it,  according  to  a  booklet 
from  WNHC-TV  Hartford  titled  We  Caught 
Hell  From  Mr.  Bell.  It  seems  that  WNHC, 
operating  its  new  ch.  8,  asked  viewers  to  phone 
in  their  reactions  to  a  special  program  in  De- 
cember. The  station  says  toll  calls  amounting 
to  $1,237.52,  were  accepted  in  addition  to 
1,362  telegrams.  Within  eight  days,  4,711  let- 
ters were  received.  Practically  all  viewers  said 
that  the  reception  was  greatly  improved.  Book- 
let goes  on  to  say  that  WNHC's  100,000  watts 
pack  such  a  wallop,  "we've  had  to  remake 
the  coverage  map  in  New  England."  Inside 
the  page  is  a  map  of  station's  estimated  cover- 
age area  and  on  the  back  cover  is  a  chart  of 
basic  market  data  on  the  WNHC-TV  area. 


by  Circuito  CMQ,  S.A.,  Radiocentro,  Havana, 
Cuba.  The  copy  below  (translated):  "Nowa- 
days, cheap  things  are  no  longer  cheap." 
Upon  opening  the  card,  the  penny  appears 
on  the  back-inside  cover  against  a,  black  back- 
ground. White  dots  from  the  penny  to  an  an- 
tenna, representing  CMQ,  then  on  to  the  rest 
of  the  copy,  which  reads:  "Nevertheless,  CMQ- 
Radio  still  offers  224  radio  homes  for  only  one 
cent  .  .  .  224  families  daily  consuming  all 
kinds  of  products.  Are  you  making  full  use 


KYW  PROMOTES  'NEWS  MONTH' 

THE  THEME  "March  is  KYW  News  Month" 
is  being  used  by  KYW  Philadelphia  in  kicking 
off  an  intensive  campaign  promoting  the  sta- 
tion's news  programs  and  personalities,  accord- 
ing to  that  station.  The  campaign  involves 
station's  sales,  program  and  promotion  de- 
partments and  is  designed  to  promote  news 
broadcasts  to  both  the  listening  audience  and 
local  advertising  agency  executives.  KYW  is 
pushing  the  drive  with  on-the-air  announce- 
ments, train  cards  in  suburban  commuter 
trains,  special  news  program  features,  news- 
paper ads  and  bumper  strips  with  "KYW  News 


Got  minute  spots  that  need  only  the  right  location 
to  make  a  successful  sales  pitch  to  one  of  the  South's 
greatest  markets  —  the  Miami  area?  Here  are  three 
mighty  good  locations  — 


"^T  HOUR  OF  STARS  with  Tony  Martin,  Ginger  Rogers,  Dick 
Powell  and  Peggy  Lee  —  8:15-9:15  A.M.  Monday  thru  Friday, 
National  Air  Lines  has  the  whole  first  segment.  Join  Rybutol, 
Schaefer  Beer,  Wheaties,  etc.,  in  other  segments. 

■^T  BILLIE  AND  BILL  Local  live  talent  and  recorded  music 
Florida  folks  like  —  9:1 5-1 0:00  A.M.  Monday  thru  Friday. 
Tintex,  BC,  Clabber  Girl,  Pabst,  etc.,  are  already  in! 

*  TO  THE  LADIES  with  Jack  Berry—  1:15-2:00  P.M.  Monday 
thru  Friday  is  getting  hotter  every  week!  Ask  your  Hollingbery 
Man  for  further  details. 


James  M.  LeGate,  General  Manager 


5,000  WATTS  •  610  KC  •  NBC  Affiliate 

National  Rep.,  George  P.  Hollingbery  Co. 


Students  Take  Over 

AMATEURS  are  taking  turns  at  runnii 
a  television  station.  WRTV  (TV)  A 
bury  Park,  N.  J.,  which  began  oper 
tions  on  uhf  ch.  58  on  Jan.  22,  says  si 
dents  at  four  different  New  Jersey  hi; 
schools  and  Rutgers  U.  are  taking  ov 
the  station  for  a  day  each,  filling  all  jo, 
except  that  of  chief  engineer  which  i 
quires  a  licensed  first-class  operator  und 
federal  regulations.  Students  at  Asbu 
Park  High  School  ran  the  station  on  Fe 
12;  Rutgers  U.,  Feb.  20;  ManasquJ 
High  School  students  will  take  over  ope 
ation  on  March  12;  Rumson  High  Schc 
on  March  26;  Red  Bank  Catholic  Hi 
School  on  April  9. 


is  Tops."   Highlighting  the  month-long 
will  be  a  "Sell  KYW  News  Week"  in  wl 
concentrated  effort  by  the  station's  local 
force  will  make  special  pitches  to  acquaint; 
advertisers  with  KYW's  news  shows. 
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NEWSPAPER  ADS  USED 


AS  PART  of  a  week-long  promotional 
paign,  WPME  Punxsutawney,  Pa.,  is  ru 
an  advertisement  a  day  in  a  newspaper.p  « 
such  ad  showed  Charlie  Moore,  disc  m 
the  Wake  Up  and  Smile  morning  show  hi 
two  records  to  side  of  his  head  for  "ears| 
the  top  of  the  page  is  the  copy:  B-Sure-21 
ture  of  an  ear).  Along  the  side  of  the  jj» 
are  written  the  show's  features:  news,  wei' 
time  check,  old  jokes,  weird  sounds,  corn 
wit  and  songs. 
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TEEN-AGE  DJ  CONTEST 

AUDITIONS  are  being  conducted  by  1 
Dayton,  Ohio,  to  select  60  teen-agers  f: 
total  of  235  who  will  air  their  own  15-i 
disc  jockey  shows  in  a  contest  to  select 
a  boy  and  a  girl — to  work  as  disc  jockey 
ing  July  and  August.   A  different  con 
will  air  his  show  each  day,  Mon.-Fri.  fi 
next  11  weeks  and  the  winner  will  be  d! 
on  the  basis  of  listener  votes.  A  listene! 
vote  for  as  many  contestants  as  he  wishei 
may  vote  for  a  single  contestant  only 
WING  reports  that  as  of  Feb.  26,  five  tee: 
had  aired  their  programs  and  nearly 
mail  votes  were  received  during  the  fir 
days  of  balloting. 


WPAY  COVERAGE  CITED 

SPECIAL  praise  was  given  to  WPAy| 
mouth,  Ohio,  for  its  coverage  of  the  dedi 
ceremonies  of  Detroit  Steel  Corp.'s  open  1 
shop  and  blooming  mill,  in  that  city.  Acci 
to  a  letter  from  Walter  Merkel,  vice  pre 
of  Detroit  Steel's  financial  public  relations^ 
sel,  Cartley  &  Assoc.  Inc.,  N.  Y.,  WPAY  , 
hour  on-the-spot  broadcast  included  the 
of  the  steel  plant  in  operation,  the  sov 
the  first  jet  tap  of  hot  steel  and  interview 
Max  J.  Zivian,  firm  president,  civic  L 
employes  and  union  officials.  WNXT 1 
mouth,  made  a  30-minute  tape  record! 
the  event  and  WSAZ-TV  Huntington,  V 
made  a  telecast  before  and  after  the  ad 


'MILLER  STORY'  PROMOTION^ 

A  GLENN  MILLER  contest  was  held  I 
m.c.  Howie  Leonard  of  WPOR  Portlanc 
the  week  prior  to  the  opening  of  "The  jj 
Miller  Story"  in  a  local  theatre.  The 
ran  twice  daily  with  listeners  asked  to. 
mine  which  of  two  records  was  played 
original  Miller  band.   Those  with  mo: 


I?  I 
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WGAR  Sports  Award 

N  AWARDS  PROGRAM  to  honor 
Drtheastern  Ohio's  "athlete  of  the 
lonth"  and  "athlete  of  the  year"  has 
sen  initiated  by  WGAR  Cleveland  and 
>orts  leaders  in  several  fields. 
The  sports  leaders,  comprising  North- 
istern  Ohio  Athlete  of  the  Month  Se- 
ctions Board,  are  Paul  Brown,  head 
lotball  coach  and  general  manager  of 
e  Cleveland  Browns;  Eddie  Finnegan, 
fead  football  coach  and  athletics  director, 
/estern  Reserve  U.;  Hank  Greenberg, 
■eneral  manager,  Cleveland  Indians; 
ilm  Hendy,  general  manager,  Cleveland 
jarons,  and  Jimmy  Lee,  district  head, 
imateur  Athletic  Union. 
|  The  board  will  name  two  candidate 
hletes  each  month,  and  Bill  McColgan, 
yGAR  sports  director,  will  submit  the 
bminees  to  listeners  on  his  6:15  and  11 
m.  sports  broadcasts.  The  athlete  who 
iceives  the  most  postcard  votes  will  re- 
ave an  engraved  plaque  and  certificate 
:  "athlete  of  the  month." 
"Athlete  of  the  year"  will  be  chosen 
so  by  postcard  vote  after  the  end  of 
•e  year  by  Mr.  McColgan's  listeners 
om  among  the  12  monthly  winners. 


,pf  10  Miller  titles  received  an  LP  sound 
'  album  from  the  local  Decca  distributor, 
station  reports  heavy  contest  mail  and 
ent  theatre  attendance.  The  theatre  used 
vy  spot  campaign  prior  to  opening  of  the 
§,  according  to  WPOR. 


A  H) 


M  KEY  PROMOTION 

tf-AM-TV  El  Paso,  Tex.,  is  sending  to 
jlisers  and  agencies  a  pamphlet  with  a 
]§  key  attached  and  copy  reading:  "Here's 
|ey  to  selling  172,852  cookbooks  in  El  Paso 
^Wthing  else  you  may  want  to  sell)."  In- 
"Dtl  the  booklet  is  the  explanation:  "In  a  24 
'*  campaign,  41  El  Paso  grocery  stores 
172,852  cookbooks  at  a  profit  of 
6.54."  Continuing  on,  the  booklet  ex- 
i:  "All  this  by  completely  covering  the  El 
market  with  advertising  on  ONE  DOMI- 
T  MEDIUM  .  .  .  KTSM  and  KTSM- 
The  inside  back  cover  assures  the  read- 
fou,  too,  can  dominate  and  sell  the  same 
;t  with  KTSM-AM-TV." 


Cult 


'AY' 


iN 


>EO  PARADE  TELEVISED 

LONGEST  horse-drawn  parade  in  the 
'  was  televised  by  KOPO-TV  Tucson 
first  time  in  the  city's  history,  accord- 

0  that  station.  The  parade,  kickoff  for 
days  of  rodeoing  in  the  Fiesta  de  los 
eros,  was  made  up  of  music  of  16  bands, 

western-clad  citizens,  more  than  650 

1  ridden  by  costumed  possemen,  vigilan- 
:owboys  and  cowgirls  and  about  100 

and  cattle-drawn  western  relics.  Close 
0,000  people  watched  the  parade  which 
pad  by  Hopalong  Cassidy  and  Governor 
[of  Arizona.  Prizes  worth  $3,000  were 
ed  to  the  most  colorful  performers. 


MBEN-DOUS'  TOWER 

I  )!)NTEST  to  select  a  name  for  its  new 
nission  tower  on  Altamont  Hill,  south 
pubenville,  Ohio,  is  being  conducted  by 
/-TV  that  city.  The  tower  is  now  over 
(feet  high,  according  to  that  station, 
t  will  be  881  feet  high  when  it  is  com- 
1  First  prize  is  $500;  second  prize,  $250; 
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third,  $100,  and  seven  other  money  prizes  will 
be  awarded  to  bring  the  total  prize  money 
to  $1,000.  The  contest,  is  scheduled  to  run 
eight  weeks  from  Feb.  22.  Entries  may  be 
submitted  by  sending  the  suggested  name  on 
a  postcard  with  name  and  address  to  WSTV- 
TV  Steubenville,  Ohio. 


letter  from  Mayor  Olin  F.  Fulmer  proclaiming 
opening  day  as  "Television  Day  in  Savannah" 
in  recognition  of  WTOC-TV's  being  the  first 
television  station  in  that  city. 


WTOC-TV  OPENING  HAILED 

A  TWENTY-TWO  page  section  of  the  Sunday 
Savannah  Morning  News  was  dedicated  to 
60,000  watt  WTOC-TV  that  city,  which  went 
on  the  air  February  14th.  The  section  is  de- 
voted to  WTOC-TV's  personnel,  facilities  and 
programs.  It  contains  pictures  of  station  and 
program  personalities  plus  congratulatory 
messages  from  advertisers.  Also  contained  is  a 


WNAM-TV  SPECIAL  EDITIONS 

THREE  Wisconsin  newspapers  heralded  the 
start  of  WNAM-TV  Neenah,  Wis.,  with  spe- 
cial editions.  The  Appleton  Post  Crescent  ran 
a  16-page  section  featuring  stories  and  pictures 
of  the  station's  operations  and  personnel;  the 
Oshkosh  Daily  Northwestern  devoted  five  of 
its  editorial  pages  to  the  debut,  and  the  Twin 
City  (Neenah-Menasha)  News-Record  carried 
a  six-page  account  of  WNAM-TV's  facilities 
and  operational  procedure. 


Yf\A  K  MIGHTY  PROUD 

ITS  SPREAD! 


tka  Eingh  SMfem  fife 

COVERS  THE  WESTERN  MARKET 

The  KOA  Radio  "Spread"  covers  over 
a  million  square  miles— THE  WESTERN 
MARKET.  Its  powerful  signal  reaches  more 
than  3'  .-million  people  in  302  counties  in 
12  Western  states. 

Last  year  Western  Market  earnings  — --.  ( 
totaled  $5-billion!  $4-billion  of  that  was 
spent  in  retail  sales! 

In  THE  WESTERN  MARKET  radio  is  the 
basic  means  of  communication.  And,  in 
THE  WESTERN  MARKET,  Radio  is  KOA- 
Radio.  r\ 

Sell  to  these  millions  of  people... with 
billions  of  dollars  to  spend... do  it  via  the: 
KOA  "Spread"... buy  KOA-Radio! 


For  food  advertisers: 


delivers  America's  most  food  conditioned  audience 
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Advertisers 

George  Estes,  sales  promotion  manager,  Gil- 
lette Safety  Razor  Co.,  N.  Y.,  named  manager, 
newly-created  retail  sales  div.,  and  Ronald  G. 
Johnson  named  manager  of  newly-created 
wholesale  sales  div.  Both  divisions  were  for- 
merly one  operation. 

Otto  Bremers  Jr.,  sales  promotion  manager, 
KMOX  St.  Louis,  to  Ritepoint  Co.,  that  city 
(pens,  pencils,  lighters),  as  advertising  sales 
promotion  manager. 

Agencies 

Don  McGee,  vice  president,  Dancer-Fitzgerald- 
Sample  Tnc,  S.  F.,  to  Buchanan  &  Co.,  same 
city,  as  vice  chairman  of  plans  board  and 
account  executive. 

Arthur   E.  Duram. 

director  of  tv  and 
radio,  Fuller  & 
Smith  &  Ross,  N.  Y., 
elected  a  vice  presi- 
dent in  charge  of  na- 
tional tv  and  radio 
operations. 

Herbert  A.  Vitriol, 

vice   president  and 
director  of  market- 
Jt  ing,  Grey  Adv.,  N. 

||^E|jSrak  Y.  named  vice  presi- 

l  IHb/  fra/^  .  I  dent  in  the  account 

MR.   DURAM  executive  dept.,  Sul- 

livan, Stauffer,  Colwell  &  Bayles,  N.  Y. 

Joseph  A.  Tery,  freelance  producer,  to  The 
Caples  Co.,  N.  Y.,  as  director  of  radio,  tv  and 
films. 

Ralph  T.  Hartell  to  Bermingham,  Castleman 

join  the  happy  family! 


r 
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Transcription 
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now  available 

under  a  new  selective 

LOW  COST 
FAMILY 

PLAN  that's  prac- 
tical, flexible  and  economi- 
cal. Send  for  details  and 
rates  without  obligation. 


rsi  d  xv  f=t  d 

RADIO  TRANSCRIPTION  SERVICES,  INC. 

360  N.  Michigan  Ave.,  Chicago  1 ,  HI. 
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&  Pierce,  N.  Y.  as  account  executive. 

Hal  Tufty,  account  executive,  Grant  Adv.,  N. 
Y.,  appointed  assistant  public  relations  director 
of  that  agency. 

Vernon  E.  Creese,  formerly  associated  with 
United  Air  Lines,  N.  Y.,  named  account  execu- 
tive, Galen  E.  Broyles  Co.,  Denver. 

Robert  L.  Edens  Jr.,  Hicks  &  Greist,  N.  Y.,  to 
Warwick  &  Legler,  N.  Y.,  as  copy  director. 

A.  Stanley  Kramer,  former  advertising  man- 
ager Burlington  Mills,  N.  Y.,  to  executive  staff, 
Donahue  &  Coe,  N.  Y. 

Richard  Berggren,  media  director,  Walter  Mc- 
Creery  Inc.,  Beverly  Hills,  to  Stiller-Rouse  & 
Assoc.,  L.  A.,  as  general  manager. 

Jane  Hite,  fashion  copy  writer  and  assistant 
account  executive,  Gotham  Advertising  Co. 
Inc.,  N.  Y.,  to  Calkins  &  Holden,  Carlock,  Mc- 
Clinton  &  Smith  Inc.,  L.  A.,  as  copywriter. 

Edward  J.  Murphy  joins  N.  W.  Ayer  &  Son, 
N.  Y.,  in  traffic  section  of  radio-tv  department. 

Nancy  Cordeal  to  media  department,  Diamond 
&  Sherwood,  S.  F. 

Harvey  Scott,  George  I.  Lynn  Advertising,  S.  F., 
forms  agency  bearing  his  name  with  offices  at 
1548  Stockton  St.  Telephone  is  Yukon  6-5739. 

Beverly  Romine,  media  director,  Compton  Adv. 
Inc.,  Chicago,  married  to  Harold  Haldeman, 
manufacturers'  representative,  Feb.  20. 

William  Naney,  copywriter,  Krupnick  &  Assoc. 
Inc.,  St.  Louis,  author  of  "A  Happy  'Thirty,' " 
a  short  story  appearing  in  current  (March) 
issue  of  Cosmopolitan. 

Stations 

Don  W.  White,  merchandising  manager,  WBNS 
Columbus,  Ohio,  appointed  national  sales  man- 
ager of  that  station. 

John  Forsyth,  account  executive,  KLAS-TV 
Las  Vegas,  to  KCOP  (TV)  Hollywood,  in  same 
capacity. 

Pete  Jenkins,  account  executive,  WICC  Bridge- 
port, to  WOV  New  York  in  similar  capacity. 

Lloyd  F.  Christian- 
son,  president,  Elec- 
tronics Assoc.,  Long 
Branch,  N.  J.,  elect- 
ed to  board  of  di- 
rectors, Atlantic 
Video  Corp.,  owner 
and  operator  of 
WRTV  (TV)  Asbury 
Park,  N.  J. 

John  D.  Kelly,  sta- 
tion manager,  WSRS 
Cleveland  Heights, 

O  h  i  O  ,   t  O   W  J  W  MR.  CHRISTIANSON 

Cleveland,    as  vice 
president  and  assistant  to  president. 

Del  Carty,  sales  staff,  WNAV  Annapolis,  Md., 
appointed  general  manager,  WWGP  Sanford 
N.  C. 

Philip  A.  Melillo,  WMAL-TV  Washington,  pro- 
moted to  production  manager. 

John  W.  Powell,  general  manager,  KRES  St. 
Joseph,  Mo.,  to  KWBW  Hutchinson,  Kan.,  as 
assistant  manager. 

Mornll  Binkley,  formerly  with  Doubleday  & 


Smith's  Persistence 

WHEN  Democratic  leader  Adlai  Stevd 
son  was  on  a  southern  trip  in  Novemb 
and  advocated  a  more  "dignified"  a 
proach  in  hunting  Communists  in  gcj 
ernment,  he  was  asked  in  Tuscaloor 
Ala.,  by  WJRD  Tuscaloosa  news  co: 
mentator  Starr  Smith  what  he  meant 
"dignified."  Mr.  Stevenson  promised 
discuss  it  later,  but  left  town  before 
Smith  had  an  answer.    Mr.  Smith  ti 
wrote  Mr.  Stevenson,  repeating  his  qui 
tion.    Mr.  Stevenson  replied  in  a  lett 
recommending  fewer  "get  in  the  a> 
subpoenas  by  politicians,  no  more 
tacks"  such  as  the  speech  on  fori 
President  Harry  S.  Truman  which  Art 
ney  Gen.  Herbert  Brownell  delivered 
a  Chicago  luncheon  club  and  the  appoii.  i\ 
ment  of  a  "high  level  commission  of  d 
tinguished  citizens"  to  make  the  inve: 
gations. 

The  story  of  Mr.  Smith's  correspoi?  (™ 
ence  was  carried  on  the  United  Pn 
wire.  However,  according  to  the  WJI 
commentator,  the  local  newspaper  woi 
not  use  the  story.  So  Mr.  Smith's  rai 
sponsor,  the  local  Northington  Laund)  ^ 
stepped  in  and  used  part  of  its  paid  sps>  » 
in  the  Tuscaloosa  News. 

 .  A  ■:.« 


Co.,  N.  Y.,  to  WIS-TV  Columbia,  S, 
assistant  manager  of  promotion  and  put 

Robert  Quinlan,  production  manager, 
(TV)  Hollywood,  named  executive  produ' 


Ken  White,  radio 
and  tv  columnist  for 
Denver  Post,  to 
KOA-AM-TV  same 
city  as  newscaster 
effective  today 
(Mon.). 

Jack  Warren  Os- 
trode,  program  di- 
rector, KTOP  To- 
peka,  Kan.,  to  news 
and  production 
depts.,  WIBW  -  TV 
that  city. 


Si 

i 

'■<!! 


IK 


MR.  WHITE  fi  bi. 


Pat  Micheals,  news  commentator  and 
to  KVOE  Santa  Ana,  Calif.,  as  news  diJ^%m 


Bill  Monroe,  associate  editor,  New 
Item,  appointed  news  director,  WDSU-A 
that  city. 


c 

-A 


Ruth  Allen  named  womens  director,  V1 
Cleveland. 

Robert  Gene  Elston,  sports  director, 
Des  Moines,  to  sports  staff,  WIND  CI 
He  will  assist  on  Chicago  Cubs  baseball 

casts. 


Charles  Herring,  newscaster-reporter,  1 
TV  Seattle,  to  KNXT  (TV)  Hollywood,  ii  M 
lar  capacity. 


Jim  Moore  and  C.  Gregg  Van  Camp,  V 
Wheeling,  W.  Va.,  to  WTRF-AM-TV 
city,  as  newscaster  and  WTRF-TV  as  f 
tion  director,  respectively. 


Norman  Kramer,  writer-producer,  KCE 
Francisco,  to  news  and  public  affairs 
same  station,  in  same  capacity. 

Paul  Hayes,  WACL  Waycross,  Ga.,  to  \ 
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ES  H.  BUTTS  (r)  is  welcomed  to  KOA- 
Denver  by  J.  A.  Slusser,  director  of 
jhnical  operations.   Mr.  Butts  will  be 
Operations  supervisor.  He  was  formerly 
"V  (TV)  Denver  studio  supervisor. 


WJR  jj 

won  [] 

i  rad  bjele,  Ga.,  as  announcer  and  salesman; 
undr  i|  Shiver,  WMGA  Moultrie,  Ga.,  to  WMJM 
lspa  (inouncer  and  sportscaster. 

V  ipond  returns  to  CKOV  Kelowna,  B.  C., 
sistant  engineer. 

nia  Butts,  freelance  writer,  Dial  Dave  Gar- 
y  radio  show,  to  continuity  staff,  WBBM- 
phicago. 

^jCurran,  promotion  manager,  KATV  (TV) 
Bluff,  Ark.,  to  sales  office  in  Little  Rock; 
Cole,  salesman,  same  station,  named  local 
manager  in  charge  of  sales  dept.,  Little 


|eth  E.  Thomas,  assistant  director,  educa- 
KSAC  Manhattan,  Kan.,  named  director 
it  station. 

ill,  farm  service  director,  WEAU  Eau 
|e,  Wis.,  to  WCCO  Minneapolis-St.  Paul 
sociate  farm  service  director. 

y  Fender,  former  Ziegfeld  juvenile  star 
e  20s,  to  KMOX  St.  Louis  as  disc  m.c. 
arry  Fender  Show. 

Burns,  formerly  of  WCAU  Philadelphia, 
mouncing  staff,  WHAM  Rochester,  N.  Y. 

diiji  Manners,  comedian-personality,  ABC  Ra- 
nd WJZ-TV  New  York,  to  KFWB  Holly- 
On  for  daily  early  morning  30-minute  show 
today  (March  8). 

J.  Anthony,  radio  personal  problems  ad- 
flj/l  Mutual-Don  Lee  Broadcasting  System,  to 
V  (TV)  Hollywood  as  moderator  of  tv 
t>n  of  similar  program. 

Ojb    Collier,    WHAM-AM-TV  Rochester, 
to  WCAU  Philadelphia. 

Tannen,  vice  president,  WGAY  Silver 
Mg,  Md.,  reelected  president  of  Silver  Spring 
■Club  Council,  composed  of  17  civic,  fra- 
1,  veterans'  service  and  women's  organi- 


:ci  i 

lit! 


jy  P.  Johnston,  president,  Tv  Corp.  of  Ala- 
|  Inc.,  operator  of  WABT  (TV)  Birming- 
'  named  chairman  of  inter-racial  council, 
efferson  County  Coordinating  Council  of 
;1  Forces. 


snt  Francis,  general  manager,  KGO-AM- 
»an  Francisco,  receives  award  from  S.  F. 
ir  Chamber  of  Commerce  as  1953  "Man 
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of  the  Year"  for  his  civic  leadership. 

Harold  C.  Lund,  general  manager,  WDTV  (TV) 
Pittsburgh,  elected  vice  president  of  Civic  Club 
of  Allegheny  County,  Pa. 

Paul  Dixon,  star  of  DuMont's  The  Paul  Dixon 
Show,  received  the  American  Heart  Assn.  merit 
award  for  "outstanding  work  for  the  organi- 
zation." 

Grady  Cooper  Jr.,  sales  manager,  WMJM  Cor- 
dele,  Ga.,  elected  president,  Cordele  Junior 
Chamber  of  Commerce. 

Robert  Freeland,  promotion  and  public  rela- 
tions director,  KOTV  (TV)  Tulsa,  named  Tulsa 
county  chairman,  1954  Crusade  for  Freedom 
drive. 


received  one  of  the  cash  awards  from  Base- 
ball Stars  magazine  given  on  basis  of  predict- 
ing final  position  of  teams,  most  valuable  player 
and  rookie  of  the  year,  etc. 

Ruth  Warns,  secretary  to  Charles  E.  Hamilton, 

KFI  Los  Angeles,  and  Bill  Howard  Hubbard 
were  married  Feb.  26. 

Thomas  V.  Belcher,  director,  KNBH  (TV) 
Hollywood,  father  of  girl,  Vanessa,  Feb.  22. 

William  Schuyler,  account  executive,  KHJ-TV 
Hollywood,  father  of  girl,  Linda  Elizabeth, 
Feb.  22. 

Cliffie  Stone,  western  singer-m.c,  KCOP  (TV) 
Hollywood,  father  of  boy,  Jonathan,  Feb.  25. 


Syd  Jaffe,  sportscaster  WNHC-TV  New  Haven,     Henry  Clark,  staff  announcer,  WTRY  Troy, 


'Still  Openings" 
N  the  BLUE  RIBBON  list 


CHANNEL 

12 


NATIONAL  SPOT 
ADVERTISERS 
American  Chili 
Bulova 
Du  Pont 
Falstoff 
Folgers 

Ford  Motor  Company 
Griffin 
Kools 
Kroger 

McKesson  Robbins 
Nabisco 
Pepsi-Cola 
Phillips  Petroleum 
Proctor  &  Gamble 
Safeway 
Opening  .  .  . 
Opening  .  .  . 
Opening  .  .  , 


Join  this  parade  of  successful  advertisers!  Prestige 
accounts  build  better  results.  KTVH  business  offices  in 
Wichita  and  Hutchinson;  studios  in  Hutchinson;  Howard 
O.  Peterson,  General  Manager. 


KTVH 

HUTCHINSON- WICHITA 


VHF 
240,000 
WATTS 


CBS  BASIC -DU  MONT -ABC 
REPRESENTED  BY  H-R  TELEVISION,  INC. 

COVERS  CENTRAL  KANSAS 
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N.  Y.,  father  of  girl,  Francine  Marie,  Feb.  17. 

Networks 

Holland  J.  Reichert,  former  program  opera- 
tions supervisor,  NBC  Central  Div.,  appointed 
production  facilities  manager,  NBC  Chicago. 

Charles  Herring,  news  director,  KING-TV 
Seattle,  to  CBS-TV  news  office,  Hollywood. 

William  Stewart,  western  division  editor,  United 
Press  Movietone  News,  Hollywood,  to  CBS-TV 
that  city  as  assistant  to  Frank  LaTourette,  West 
Coast  director  of  news. 

Jack  Sterling,  m.c.  of  CBS  Radio's  Make  Up 
Your  Mind,  named  national  radio  chairman  for 
1954  observance,  National  Sunday  School 
Week,  April  12-18. 

Gale  Storm,  co-star  of  NBC-TV  My  Little 
Margie  film  series,  chosen  "best-dressed  star 
in  show  business"  by  the  Debbers,  organization 
of  some  10,000  southern  Calif,  teen-age  girls. 

Manufacturers 

Joseph  E.  Hinds  Jr.,  Office  of  Naval  Research, 
to  Electronics  Division  of  Bing  Crosby  Enter- 
prises, as  eastern  sales  manager  headquartered 
at  600  Fifth  Ave.,  N.  Y. 

Kenneth  R.  Wright,  radio  producer,  BBC,  to 
Ontario  sales  representative  of  S.  W.  Caldwell 
Ltd.,  radio  and  tv  station  equipment  distributor. 

Alfred  A.  Medica,  assistant  advertising  man- 
ager, Admiral  Corp.,  appointed  sales  manager 
for  national  accounts;  Helmuth  Tamberg,  tv 


Covet  Central 
Missouri  wHb 
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Reach  this  central  Mis- 
souri market-  with  186,- 
323  radio  families  *  and 
a  consumer  income  of 
$698,285,000*,  in  a 
thirty  county,  four  city, 
'/2  mv  area  covered  by 
KFAL. 

*  SRDS  and  Sales  Management  Survey 
Write  today  tor  particulars! 
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sales  manager,  Admiral  Distributors  Inc.,  S.  F., 
appointed  general  sales  manager. 

John  E.  Nelson,  product  manager  for  GE  in- 
dustrial and  transmitting  tubes,  Schenectady, 
appointed  central  regional  manager  for  GE 
equipment  tube  sales;  C.  Byron  Fanner,  GE 
sales  manager  for  equipment  tube  sales  for  Ga., 
Ala.  and  Fla.,  appointed  regional  sales  man- 
ager for  newly-created  replacement  tube  south- 
eastern sales  region;  Albert  C.  Bourget,  re- 
placement tube  sales,  Schenectady,  succeeds 
Mr.  Farmer. 


J.    A.  Hammond, 

manager,  CFCF 
Montreal,  appointed 
broadcasting  manag- 
er of  Canadian  Mar- 
coni Co.,  station's 
parent  company. 

Charles  T.  Carroll, 

chief  of  government 
engineering,  Halli- 
crafters  Co.,  Chica- 
go, appointed  engin- 
eering director.  He 
succeeds  Harold 
Adler,  resigned. 


MR.  HAMMOND 


Dr.  James  B.  Fisk,  director  of  research  in  phys- 
ical sciences,  Bell  Telephone  Labs,  N.  Y.,  elect- 
ed vice  president  in  charge  of  research,  succeed- 
ing Dr.  Ralph  Bown,  who  continues  as  a  vice 
president  with  new  assignment  in  charge  of 
long-range  planning  of  programs. 

H.  Leslie  Hoffman,  president,  Hoffman  Radio 
Corp.,  L.  A.,  and  Radio  Diablo  Inc.,  Stockton, 
named  chairman  of  1954  Cancer  Crusade  of 
American  Cancer  Society  in  Calif.,  starting 
April  1. 

Film 

Roy  Tash  named  assistant  manager,  Ontario 
div.,  Associated  Screen  News  Ltd.,  Toronto. 

J.  Edward  Reich,  Kling  Studios  Inc.,  Chicago, 
appointed  director  of  scenario  div.,  supervising 
preparation  of  scripts  for  tv  commercials. 

William  Herndon,  story  editor,  Sovereign  Pro- 
ductions, Hollywood,  to  Meridian  Pictures,  that 
city,  in  same  capacity.  He  succeeds  Buck 
Houghton,  who  joins  Bernard  Tabakin,  that 
city,  as  associate  producer. 

James  Wallington,  Hollywood  radio-tv  an- 
nouncer, signed  by  American  National  Studios 
Inc.,  that  city,  as  moderator  on  new  Pick 
Your  Winner  tv  film  series.  William  Beaudine 
is  set  by  ANS  as  director  on  The  Family  Next 
Door,  quarter-hour  soap  opera  tv  series  now 
shooting. 

Bruce  Bennett,  stage  and  screen  actor,  signed 
by  Donbar  Productions,  Hollywood,  as  host- 
narrator  on  Lifeline,  half-hour  tv  film  series 
now  in  production. 

Trade  Associations 

Al  Paul  Lefton,  president  of  agency  bearing 
his  name,  Phila.,  elected  president,  convention 
and  visitors'  bureau,  Chamber  of  Commerce  of 
Greater  Phila.;  Roger  Clipp,  general  manager, 
WFIL-TV  same  city,  re-elected  a  vice  president. 

Norman  E.  Warts,  sales  and  advertising  man- 
ager for  Worksman  Service,  L.  A.,  appointed 
Los  Angeles  Adv.  Club  managing  director.  He 
succeeds  Frank  Crane,  recently  named  manag- 


ing director,  Southern  California  Broadc: 
Assn. 

Winfield  Holden,  radio-tv  supervisor,  J.  V| 
Thompson  Co.'s  Detroit  office,  named 
dent,  Detroit  Television  Council.  Other  ofi 

Vice  president, 
Robert  Loucks, 
Ned's  Auto  Supply 
Stores;  treasurer, 
Bernard  Pearse, 
Weed  Tv;  secretary, 
Ruth  Shadko,  Tv 
Guide;  board  mem- 
bers —  Glen  Kyker, 
Kenyon  &  Eckhardt; 
Robert  Dudley, 
Campbell  -  Ewald; 
William  Saunders, 
Detroit  Edison; 
Arthur  Underwood, 
Katz  Agency;  David 

Gillis,  Jam  Handy  Organization;  Edwin  V 
er,  WWJ-TV,  and  William  Witherell  Jr.,  " 
Films. 


MR.  HOLD 


m 
to 


Dave  Showalter,  director  of  public  ai  g 
CPRN  Hollywood,  named  chairman  of  j 
service  committee,  Southern  California  B  ;;i 
casters  Assn.,  same  city. 

§oi 

Arthur  Hull  Hayes,  general  manager,  1 
San  Francisco,  elected  for  a  three-year 
on  board  of  directors,  San  Francisco  EmpJ 
Council.  Ml 

f  I 

Lester  W.  Lindow,  general  manager,  W*  !, 
Flint,  Mich.,  elected  to  board  of  dire1  ? 
Flint  Rotary  Club. 


Thomas  D'Arcy  Brophy,  president,  Ami 
Heritage  Foundation,  received  the  Milw 
Adv.  Club  Award  Plaque  for  Distingi 
Service  in  Advertising  Feb.  25. 


Professional  Services 


Richard  Dorso,  formerly  vice  president,  I) 
Television  Programs  Inc.,  to  Rogers  &  C< 
public  relations  company,  as  executive; 
president  in  charge,  commercial  and  indi 
division. 

Si  Shulman,  news  director,  WCKY  Cinci 
resigns  to  devote  full  time  to  his  Mi 
Publicity  Services,  813  Keith  Bldg.,  that 


Peggy  Young  appointed  New  York  sales 
sentative,  Cappel,  MacDonald  &  Co.,  D{ 
Ohio,  sales  incentive  firm. 


Derrick  Dyatt,  formerly  film  buyer,  W 
TV  Washington,  opens  consultant  office  I  me 
station  applicants  and  others  with  tv  pro 
at  3811  Van  Ness  St.  N.  W.,  same  city. 


Representatives 


Powell  Ensign  named  executive  vice  pres 
Everett-McKinney  Inc.,  N.  Y. 


Don  Wright,  owner,  Metropolitan  Bro; 
Sales,  Toronto,  to  sales  staff,  Radio  &  ' 
vision  Sales  Inc.,  Toronto.  Andre  Rancoi 
Montreal  office  of  Radio  &  Television 
Inc. 


Paul  Mulvihill,  president,  station  repre'  tyj 
tive  of  same  name,  Toronto,  father  o! 
Feb.  20. 
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MADA  TO  PROBE 
VEAWAY'  SHOWS 

anadian  Broadcasting  Corp. 
nd  Canadian  Assn.  of  Radio 
Tv  Broadcasters  will  try  to 
et  together  on  the  problem  at 
March  meeting  in  Ottawa. 

IfEETING  to  investigate  complaints  on  the 
p  number  of  Canadian  radio  and  tv  give- 
shows  will  be  held  in  March  at  Ottawa 
by    committees    from  Canadian 
ADA      Broadcasting  Corp.  and  Canadian 
Assn.    of    Radio    &  Television 
dcasters,  according  to  A.  D.  Dunton,  CBC 
[irman,  and  Jim  Allard,  CARTB  executive 
|  president,  both  of  whom  will  sit  with  the 
t  groups.   Advertising  agency  representa- 
WHs  also  have  been  invited. 

Jthough  quiz  shows  are  said  to  be  part  of 
J1  giveaway  group,  CBC  officials  say  such 
'  'b  network  quiz  shows  as  Treasure  Trail  and 
re  the  Wealth  have  large  followings.  Agency 
:utives  have  warned  broadcasters  at  regional 
tings  of  the  dangers  of  other  types  of  give- 
jffyy  shows  such  as  those  which  award  large 
pots  for  answering  telephone  calls  or  use 
ilar  methods. 

eligious  groups  have  asked  fewer  commer- 
programs  on  Sundays,  especially  on  tv. 
se  groups  have  been  unable  to  stop  Sunday 
o  commercials.   In  February,  the  United 
ireh  Board,  meeting  in  Ottawa,  asked  CBC 
stop  televising  junior  hockey  games  and 
.  w  jcty  shows  on  Sundays;  it  also  asked  the 
ional  Council  of  Churches  in  the  U.  S.  to 
5  stop  beer  and  liquor  advertising  on  U.  S. 
der  stations  which  are  viewed  in  Canada, 
sre  such  advertising  is  not  allowed. 
Ine  church  resolution  suggested  that  min- 
!rs  be  trained  to  make  use  of  tv  since  the 
|Iium  was  becoming  an  important  Sunday 
iipetitor.    One   minister   said  commercial 
jws  are  better  than  others  and  that  U.  S. 
lmercial  shows  are  better  in  general  than 
tv  shows. 


itain  to  Up  Set  Fee 
n  Tv  to  Aid  Programs 

EAT  BRITAIN  will  raise  its  annual  license 
for  television  set  owners  from  $5.60  to 
10,  starting  in  June,  to  provide  funds  for 
improving  BBC's  tv  programs 
AT  BRITAIN  and  to  furnish  a  small  sustaining 
fund  for  the  new  commercial 
ystem  that  is  to  compete  with  BBC,  it  was 
Difmised  by  the  Government  last  week.  Post- 
>ter  General  Earl  De  La  Warr  said  in  the 
use  of  Lords  the  Government  no  longer 
ff"|ild  keep  inceasing  the  amounts  it  takes  from 
license  fund  for  non-broadcasting  purposes, 
lio  license  fees  make  up  only  partly  for 
C's  losses  in  television, 
psistant  Postmaster  General  L.  D.  Gammans 
the  House  of  Commons  the  license  fee 
ild  have  to  be  raised  to  $14  for  operation 
jboth  the  BBC  and  the  new  commercial  tv 
oration  without  advertising. 


inadian  High  Court  to  Rule 
Music  Copyright  Fee  Case 

iwfjCISION  of  the  Canadian  Supreme  Court  on 
»lity  of  the  Canadian  radio  music  copyright 
I  system  is  expected  to  be  announced  some- 
time in  April,  according  to  inform- 
al .JADA      ed  sources  at  Ottawa.  The  Supreme 
of|  Court  early  in  February  heard 

jnsel  for  CHML  Hamilton  and  the  Canadian 

CAS  !|OADCASTING    •  TELECASTING 


Assn.  of  Radio  and  Television  Broadcasters 
argue  against  the  present  copyright  fee  basis 
under  which  officials  of  the  Composers,  Authors 
and  Publishers  Assn.  of  Canada  can  investigate 
broadcasting  station  books  to  determine  the 
gross  revenue  on  which  fees  of  1%%  are  based. 
The  award  to  CAP  AC  on  this  basis  was  made 
by  the  Canadian  Copyright  Appeal  Board  in 
1952,  and  has  since  been  the  subject  of  litiga- 
tion.   

KUAM  Begins  Next  Week 

FIRST  commercial  station  on  Guam,  KUAM 
Agana  [B»T  Nov.  2,  1953],  starts 
GUAM  operation  March  14,  according  to 
Harry  Engel,  part  owner  and  gen- 
eral manager.  It  will  operate  on  610  kc  with 
1  kw. 


NoEway  Begins  Tv  Tests, 
Sets  3  Years  of  Study 

NORWAY'S  first  television  images  have  been 
transmitted  at  Oslo,  marking  the  start  of  a 
series  of  technical  test  transmissions  [B«T,  Jan. 

11],  according  to  the  Norwegian 
NORWAY      Embassy  in  Washington,  D.  C. 

The  initial  test  presented  a  half- 
hour  live  program  Jan.  12  from  the  tempo- 
rary studio  erected  by  Norwegian  Broadcast- 
ing Corp.  on  the  Trvaanshogda  hilltop  near 
Oslo.  It  featured  talks  by  Kaare  Fostervoll, 
NBC  general  manager,  and  others.  The  em- 
bassy quoted  Oslo  newspapers  as  saying  re- 
ception was  excellent. 
Technical  test  transmissions  will  be  made 


AMPEX  MODEL  350 

The  new  slant  puts 
all  controls  within  easy 
reach  of  any  operator, 
tall  or  short. 


They're  the  controls  on  the 
new  AMPEX  350  Tape  Recorder 


Their  quick,  positive  action  will  give  station  operators  a  new 
"sureness"  with  tape.  Cueing  is  exact;  editing  is  faster;  fumbling 
is  out.  Remote  control  is  available  too.  Responsiveness  has 
always  been  a  part  of  the  Ampex  Standard  of  Excellence  — 
but  now  it  is  better  than  ever,  making  the  AMPEX  350  truly 
the  NEWEST  OF  THE  BEST. 

•  STARTING  WITH  A  SPLIT  SYLLABLE 

From  pressing  of  the  start  button  to  stable  tape  motion  takes 
1/1 0th  second.  Tape  can  be  backed  off  from  starting  cues  as 
little  as  one  to  two  inches.  Precise  starts  become  routine. 
Reliability  is  supreme. 

•  STOPPING  WITHIN  TWO  INCHES 

Even  at  15  inches  per  second,  the  tape  stops  within  less  than 
two  inches  after  the  button  is  pressed.  Band  type  brakes  give 
positive  stops;  no  drift  or  tape  spillage  can  occur. 

•  EASIER  CUEING  AND  EDITING 

The  Model  350  can  be  shuttled  rapidly  between  fast  forward 
and  rewind  without  stopping.  Cues  for  starting,  editing  or  dub- 
bing are  speedily  located.  And  for  convenient  editing,  the 
capstan  drives  on  the  "pull  side"  of  the  heads. 

•  ADJUSTMENT  FOR  REEL  SIZES 

A  new  switch  selects  proper  tape  tension  either  for  10V2-inch 
NARTB  reels  or  for  5  or  7-inch  plastic  RMA  reels.  Proper 
tension  means  longer  tape  life,  more  accurate  timing  and  truer 
performance. 


IF  YOU  PLAN  FOR  TOMORROW,  BUY  AN  AMPEX  TODAY 


Recorders  from  $975; 
Model  350  from  $1095; 
Reproducers  from  $585. 
For  further  information 
write  today  to  Dept.  D-1279-C. 


Am 

PEX ' 

CORPORATION 

934  Charter  Street,  Redwood  City,  California 
Distributors  in  principal  cities;  distribution  in  Canada 
by  Canadian  General  Electric  Company 
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WOW  Pulse  8.5 


WOW  Pulse  10.4 


B  station  6.3  J 
C  station  off  air 


*Mon.  thru  Fri. 


DA  niO     Nov-  —  Dec-  1953  Pu|se  of 

IV**  •'■W      Regional  Radio  WOW  Area 

WOW 

OMAHA      590    •  NBC 
A  Meredith  Station 
JOHN  BLAIR  &  CO.,  Rep. 


Another  Reason  Why 
Morning  Radio  PAYS  OFF 
for  WSYR  Advertisers 


Jim  DeVme 
and  the  Gang 


After  I 6  years,  the  Jim  Deline  show  is 
^ i ill  the  top  radio  variety  show  of 
Central  New  York.  Sponsors'  sales  fig- 
ures  prove  it.  Participating,  Monday 
through  Saturday, 

9:15  -  9:55  a.m. 

(Also  1:00-2:00  p.m.) 

Headley-Reed,  National  li epresentatives 


ACUSE 


570  KC 


AROUND-THE-CAMERA  group  at  an  open  house  held  by  CFPL-TV  London,  Ont.,  foi 
advertisers  and  agency  timebuyers  included  (I  to  r)  Gordon  Allen,  Associated  Broad 
casting,  Toronto;  Murray  Brown,  manager  of  CFPL-AM-FM-TV;  Ernie  Allen,  Ronald 
Adv.  Agency,  Toronto;  Olive  Jennings,  Harold  F.  Stanfield  Ltd.  (agency),  Toronto 
Joanne  Rebstock,  Armand  S.  Weill  Co.,  Buffalo,  and  Gilbert  Templeton,  Templeton' 
Ltd.  (advertiser),  Toronto. 


ill 


for  two  years  at  which  time  evaluation  and 
examination  of  results  will  begin  and  will  last 
another  year,  the  embassy  said.  The  Nor- 
wegian government  and  Parliament  then  will 
weigh  findings  to  determine  whether  to  start 
regular  tv  programs  in  Norway. 


tor. 


NBC  AFFIUATE 


U.  S.  Tv  Shows  Still  Top 
Canada's  in  Popularity 

More  Canadians  are  turning  to 
that  country's  own  stations, 
but  U.  S.  network  and  film  pro- 
grams take  the  best  ratings. 

WHILE  MORE  Canadians  are  turning  to  Cana- 
dian tv  stations,  growth  in  popularity  of  U.  S. 
network  and  film  programs  increases,  according 

to  the  February  ratings  report  of 
CANADA  Elliott-Haynes  Ltd.,  Toronto.   In  four 

areas  surveyed  in  the  first  .week  of 
February  highest  audience  ratings  went  to  U.  S. 
programs.  Biggest  tv  audience  is  in  the  To- 
ronto-Hamilton-Niagara area,  with  approxi- 
mately half  the  tv  sets  in  Canada.  Here  CBLT 
Toronto  continued  to  increase  its  share  of  the 
audience  for  an  average  of  34.6%,  with  WBEN- 
TV  Buffalo  accounting  for  most  of  the  re- 
mainder. The  10  most  popular  shows  on 
CBLT  were  Jackie  Gleason,  rating  53.7;  Dennis 
Day  48.5;  Our  Miss  Brooks  45.4;  NHL  Hockey 
(Canadian)  44.3;  Holiday  Ranch  (Canadian) 
43;  Toast  of  the  Town  38;  Studio  One  34.4; 
Douglas   Fairbanks   Presents    (British)  34.3; 


Stl 

Boxing  (Canadian)  31.8;  Liberace  29 

In  the  same  area  WBEN-TV's  top  five  sh 
were  Dragnet  66.1;  Treasury  Men  in  AdMif 
64.3;  Groucho  Marx  63.8;  Letter  to  Le»j( 
63.2;  Arthur  Godfrey  62.9. 

In  the  Montreal  area  two  stations  were  on; 
air  for  the  first  time  in  the  survey,  on> 
English  (new)  and  one  in  French.   Since  ni 
of  the  audience  bilingual  CBFT  Montreal,  s 
its  start  in  September   1952,  were  Eng 
speaking,   the   new   English-language  sta 
there,  CBMT,  had  the  larger  share  of  the  a, 
ence.    Its  five  shows  were  Toast  of  the  T 
86.4;  Showtime  (Canadian)  83.9;  Four  j 
Playhouse    83;    Douglas   Fairbanks  Pres. 
(British)  82.7;  CBC  News  Magazine  (Cj,  ^ 
dian)  79.3.    French-language  shows  on  Clp 
led  with  La  Famille  Plouffe  79;  Feuille  au 
77.2;  Tour  de  Chant  71.7;  Pays  et  Merve 
71.4;  and  Lutte  70.7. 

In  London,  where  some  U.  •  S.  stations  ^ 
been  seen  with  irregularity,  the  bulk  off. 
audience,  92%,  now  looks  at  CFPL-TV  I 
don,  the  rating  report  shows.  Most  populaji 
shows  include  seven  U.  S.  originations  [ 
three  Canadian. 

On  Canada's  West  Coast,  where  CBUT  %  . 
couver  came  into  operation  at  the  end  of  l,r  fcs 
there  is  competition  from  three  U.  S.  bd 
stations.  CBUT  had  38.2%  of  the  audie 
with  KING-TV  Seattle  having  32.5%,  and 
remainder  divided  between  KVOS-TV  Bell 
ham  and  KOMO-TV  Seattle.  On  CBUT,  wi 
originates  only  local  news  to  date,  seven  of 
first  10  shows  were  American  originati 
three  were  Canadian. 
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•TROIT  EDUC.  TV 
ETS  CH.  56  GOAL 

|AL  of  $1.4  million  has  been  set  by  the 
roit  Educational  Television  Foundation,  ap- 
int  for  ch.  56  there.  Pledges  amounting  to 
3,000  already  have  been  received  from 
idations  and  corporations, 
he  current  drive  is  to  raise  money  for  con- 
:tion,  a  special  contingency  fund  and  the 
year  of  operation.  Participating  organiza- 
s  will  finance  the  tv  operation  after  the  first 

he  Foundation  is  composed  of  civic,  cul- 
1  and  educational  foundations,  including 
jiolic,  Lutheran  and  public  schools.  Mem- 
educational  institutions  which  will  do  the 
[ramming  will  be  Wayne  U.,  U.  of  Detriot, 
cy  College,  Detroit  Public  Schools,  Mary- 
e  College,  Detroit  Parochial  Schools,  De- 
Lutheran  Schools,  Granbrook  Institute, 
•oit  Institute  of  Technology,  Merill-Palmer 
bol  and  suburban  public  schools, 
pe  tv  station  will  operate  from  studios 
ted  at  U.  of  Detriot  and  Wayne  U.  cam- 
s,  and  at  radio  station  WDTR,  Detroit 
lie  Schools'  station.  An  old  theatre  at 
ne  U.  will  be  converted  into  ch.  56's  largest 
io,  with  offices  for  production  personnel, 
on  picture  facilities,  scene  shops  and  con- 
room.  U.  of  Detroit  plans  to  build  a  new 
enter,  which  will  include  two  studios, 
ivic  organizations  who  are  members  of  the 
jndation  are  Detroit  Symphony  Orchestra, 
Ion  Institute,  Detroit  Public  Libraries  and 
|Art  Institute. 


padcaster-Advisors  Back 
n.  State  Radio-Tv  Course 


)IO-TV  courses  offered  at  Kansas  State 
lege  and  the  basic  philosophies  behind  them 
Sound,  it  was  decided  by  the  newly-created 
(G  'Ssory  Council  on  Student  Training  for  Radio 
C |5  Television  for  the  college,  at  its  first  meet- 
eb.  13  at  Manhattan. 

le  Advisory  Council,  comprising  eight  Kan- 
ommercial  station  managers,  reacted  favor- 
in  general  to  a  report  submitted  to  it  by 
ollege,  and  suggested  that  courses  on  sales- 
^hip  should  be  added  to  the  KSC  training. 
Council  felt  radio  personnel  should  be  able 
:11  both  copy  and  themselves,  that  "an- 
tcers"  should  be  called  "air  salesmen,"  and 
there  is  a  lack  of  qualified  radio  personnel 
ansas,  especially  on  the  advanced  levels, 
embers  of  the  Council  tentatively  agreed 
eet  twice  a  year.  They  pledged  themselves 
ek  college  membership  in  NARTB  for  stu- 
i  and  to  try  to  secure  NARTB,  BMI  and 
i  releases  free  for  the  KSC  radio-tv  section 
ry. 

rancil  members  present  were:  Ray  Jensen, 
L  Salina,  president,  Kansas  Assn.  of  Radio 


Broadcasters;  O.  L.  (Ted)  Taylor,  KANS 
Wichita;  Bob  Wells,  KIUL  Garden  City;  Thad 
Sanstrom,  KSEK  Pittsburg;  Grover  Cobb, 
KVGB  Great  Bend,  and  Warren  Mowder, 
KMAN  Manhattan.  Absent  were  Ben  Ludy, 
WIBW  Topeka,  and  Ed  Mason,  KXXX  Colby. 


Regents,  PEA  Criticize 
N.  Y.  Education  Tv  Bill 

A  BILL  outlining  terms  under  which  non- 
commercial educational  television  stations  may 
be  established  in  New  York  State  was  criticized 
last  week  as  "overly  restrictive"  by  both  the 
New  York  Board  of  Regents  and  the  Public 
Education  Assn. 

Under  the  bill,  the  Board  of  Regents  is 
authorized  to  issue  charters  to  groups  prepared 
to  finance  educational  stations  on  a  private 
basis.  The  Board  and  PEA  expressed  objection 
to  Section  7,  which  would  make  the  inclusion 
of  "partisan  or  political"  materials  in  a  telecast 
a  basis  for  revocation  of  the  corporation's 
charter  by  the  Board  of  Regents. 

A  regents  committee  said  the  bill,  as  drawn, 
would  prevent  stations  from  presenting  "many 
worthwhile  programs  on  public  questions"  and 
would  prove  a  "constant  source  of  irritation." 
The  group  said  the  word  "political"  is  too 
broad,  especially  when  separated  from  "parti- 
san." It  urged  that  the  bill  give  the  regents 
power  to  revoke  an  educational  television 
charter  if  programs  attempt  "to  influence  the 
enactment  of  legislation  or  the  election  of 
candidates  to  public  office." 

Echoing  sentiments  of  the  regents,  PEA  said 
that  Section  7  is  "a  flagrant  violation  of  aca- 
demic freedom"  and  added  that  it  should 
be  amended  to  "comply  with  the  established 
principle  of  giving  adequate  opportunity  for  the 
presentation  of  opposing  points  of  view." 

The  bill,  initiated  at  the  direction  of  Gov. 
Thomas  E.  Dewey  of  New  York,  was  defended 
in  a  memorandum  issued  by  counsel  for  the 
governor.  It  said  in  part: 

"Nothing  in  the  bill  prohibits  the  presenta- 
tion of  controversial  issues  (on  a  television 
program)  if  both  sides  are  fairly  presented.  If 
controversial  issues  are  used  for  partisan,  polit- 
ical and  subversive  purposes,  however,  the 
Board  of  Regents  is  given  power  to  act." 


Communications  Courses  Set 

THE  New  School  for  Social  Research,  66th  W. 
12th  St.,  New  York,  has  announced  two  new 
courses  bearing  on  the  broadcasting  industry: 
One,  Mass  Media  and  International  Relations, 
comprises  lectures  in  the  fields  of  press,  radio 
and  tv;  the  other,  Seminar  on  International 
Communications,  is  designed  for  advanced  stu- 
dents and  professionals  interested  in  informa- 
tion, propaganda  and  cultural  relations,  foreign 
affairs,  international  exchanges  and  interna- 
tional advertising. 


WFDF  Offers  UN  Course 

COURSE  of  instruction  on  the  UN  is  being 
offered  over  WFDF  Flint,  Mich.,  in  coopera- 
tion with  the  Mott  Foundation.  Titled  "The 
United  Nations — What's  in  it  for  Me,"  the 
course  will  extend  over  1 3  Monday  evening  ra- 
dio sessions  and  will  present  the  origin,  organ- 
ization, and  functioning  of  the  UN,  with 
emphasis  on  its  meaning  to  the  daily  life  of 
each  American. 

Enrollment  fee  is  25  cents  for  which  the 
listener-student  will  receive  an  outline  of  the 
sessions,  bibliography  of  related  reading  ma- 
terial, booklets  and  UN  publications. 


2,750,000 
prosperous  mid- 
westerners  live 
within  KGGF's 
Vz  MV  coverage. 
The  10  county 
non-metropolitan 
Coffeyville 
trade  area, 
alone,  is  a 
major  market  of 
271.300  people. 
KGGF  has  been 
the  "home  town" 
station  to  these 
folks  for  23  years. 
*k  Ask  Weed  &  Co. 

about  KGGF  .  .  . 
w    10  kw  (d)  and 
5  kw  on  clear 
channel  690  kc. 


I  KGGF 


690  KC  ABC 

COFFEYVILLE,  KANSAS 


WEED  &  CO.,  Notional  Representatives  J 


March  8,  1954    •    Page  91 


EDUCATION 


AWARDS 


Teacher  Likes  'Peepers' 

VALUE  of  the  NBC-TV  show,  Mr. 
Peepers,  sponsored  by  Reynolds  Metals 
Co.  (Sun.  7:30-8  p.m.  EST),  as  an  edu- 
cational force  in  humanizing  the  rela- 
tions between  teacher  and  pupil  has  been 
cited  by  Lt.  (jg)  Ralph  E.  Jones,  USNR, 
instructor  in  mathematics  at  Valley 
Forge  Military  Academy,  Wayne,  Pa.,  in 
an  address  to  the  corps  of  cadets  there. 
Lt.  Jones  said  the  show  also  has  served 
as  an  inspiration  to  teachers  seeking  a 
more  personal  approach  to  their  students. 


Fund  Drive  Postponed 

FUND  campaign  for  $600,000  to  build  a  non- 
commercial educational  tv  station  on  Wash- 
ington's reserved  uhf  ch.  26  has  been  delayed 
until  the  fall,  according  to  the  Greater  Wash- 
ington Educational  Tv  Assn.,  prospective  ap- 
plicant to  succeed  Board  of  Education  which 
voted  to  dismiss  its  bid  for  lack  of  funds. 


RCA  Institutes  Graduates  135 

SOME  135  students,  including  some  from 
Canada,  Hawaii,  Puerto  Rico,  Egypt,  Israel. 
Venezuela  and  Indo-China,  were  graduated 
from  RCA  Institutes  in  New  York  on  Feb.  26. 


DEPENDABLE 

PERFORMER 


professional 
price 

20  13  - 

Iso  available 
with  plain  1/5 
second  dial,  side-slide.) 

\  Minerva,  RADIO  *  TV 

STOPWATCH 

COIL  AND  HAMMER  SPRINGS 
UNCONDITIONALLY  GUARANTEED  FOR  LIFEI 
Exclusive  Minerva  Coil  Springs  prevent  fail- 
ures from  friction  or  wear.  Independent 
Hammer  Spring  Mechanism  insures  perfect  fly- 
back to  Zero — every  time! 
TIMES  FILM  FOOTAGE  EXACTLY!  Dial  scaled 
to  90  and  36  ft.-per-minute  register  for  35 
and  16  mm.  films.  Small  hand  records  up  to 
#)  30  minutes;  long  hand  completes  revolu- 
tion in  60  seconds. 

ACCURACY  OF  7— JEWEL  NON-MAGNETIC 
MOVEMENT  CERTIFIED  BY  WESTERN  ELEC- 
TRIC ELECTRONIC  TIMER. 

regularly  at  work  in  CBS,  NBC  and  ABC  Net- 
work  Studios,  as  well  as  affiliates  and  inde- 
pendents throughout  the  country. 
New  Color  Catalog  Now  Ready — Write  Today! 

M.  DUCOMMUN  COMPANY 

SPECIALISTS  IN  TIMING  INSTRUMENTS 
580  Fifth  Avenue,  New  York  36  PLaza  7-2540 
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duPont  Awards  Dinner 
Set  March  26  in  D.  C. 

THE  1953  duPont  Radio  and  Television  Awards 
will  be  presented  March  26  during  a  dinner  at 
Washington's  Mayflower  Hotel,  O.  W.  Riegel, 
curator  of  the  Alfred  I.  duPont  Awards  Founda- 
tion, said  last  week. 

Two  radio  or  tv  stations,  one  relatively  large 
and  the  other  relatively  small,  will  receive  the 
awards  for  outstanding  performance  in  the 
public  interest  in  1953.  A  third  will  go  to  a 
news  commentator  for  outstanding  accomplish- 
ment in  1953.  Each  award  has  a  cash  value 
of  $1,000. 

Winners  may  use  the  awards  to  establish 
scholarships  in  radio-tv.  Last  year's  winners 
of  the  1952  awards  were  WBNS-TV  Columbus, 
Ohio,  WMT  Cedar  Rapids,  Iowa,  and  Gerald 
W.  Johnson,  WAAM  (TV)  Baltimore  com- 
mentator. 


GARY  MOORE  (I)  receives  from  Ed  Sul- 
livan the  American  Heart  Assn.'s  medal- 
lion and  citation  for  Mr.  Moore's  services 
as  chairman  of  the  Tv  Entertainment  Com- 
mittee of  the  1953  Heart  Fund.  Both  are 
CBS-TV  stars. 

15  Radio,  12  Tv  Outlets 
Nominated  for  NBFU  Awards 

FIFTEEN  RADIO  and  twelve  television  sta- 
tions have  been  nominated  by  their  respective 
communities  for  the  1953  Gold  Medal  Awards 
of  the  National  Board  of  Fire  Underwriters, 
NBFU  General  Manager  Lewis  A.  Vincent  an- 
nounced last  week. 

Judging  of  the  radio-tv  entries  was  com- 
pleted last  Wednesday  and  selection  of  win- 
ners from  among  the  56  entries  in  the  news- 
paper classification  was  to  be  made  last  Fri- 
day. Winners  in  all  three  groups  will  be  an- 
nounced March  17  at  a  reception  for  radio, 


outhwest. 


uateA 


television,  and  newspapers  at  the  Hotel  ! 
bassador  in  New  York. 

Nominations  were  submitted  by  fire  de 
ment  officials,  civic  and  business  organize 
and  community  leaders  in  whose  judg 
the  local  radio  or  tv  station  or  newspapei 
rendered  outstanding  service  in  fire  preve 
and  fire  safety.  Gold  Medal  entries  in 
and  tv  were  listed  as: 

Radio — KFAB  Omaha;   KOIN  Portland 
KYNO  Fresno,  Calif.;  WHO  Des  Moines; 
Columbus,  Ohio;  WIP  Philadelphia;  WHAS 
isville;  KBIG  Hollywood;  KANS  Wichita;  K 
Pasadena;  WPRO  Providence;  WGAR  Clev 
WTDS-FM  Toledo;  WGBO-FM  Newark; 
FM  Norfolk. 

Television  —  WFMY-TV  Greensboro,  N| 
WP  AG-TV  Ann  Arbor,  Mich.;  WRGB 
Schenectady;  WFIL-TV  Philadelphia; 
(TV)  Columbus,  Ohio;  WABD  (TV)  New 
WTOP-TV  Washington;  WCPO  Cincinnati; 
(TV)  Belleville,  111.;  WTAR-TV  Norfolk; 
TV  Boston;  WBRE-TV  Wilkes-Barre,  Pa. 

Judges  who  selected  winners  in  the 
and  television  classifications  were  RobeJ(J|ii 
Pryor,  vice  president  in  charge  of  publ 
lations  for  WCAU-AM-TV  Philadelphia: 
ton  K.  Feroe,  station  manager,  WDEi 
Wilmington,  Del.,  and  Donald  G.  Coe,  dii 
of  news  and  special  events  for  the  ! 
Radio  network. 


Cleveland  AFTRA 
Awards  Announced 

CLEVELAND'S  radio  and  tv  stations 
their  personalities  and  programs  were 
ored  last  week  in  the  third  annual 
luncheon  by  the  American  Federatio 
Television  &  Radio  Artists  at  the  Hotel 
lenden.   The  winners: 

RADIO 

News  reporting — Tom    Field,  WTAM; 
news  coverage — Bob  Engel,  WSRS;  play-b' 
sports  announcing — Ken  Coleman,  WTAM; 
reporting — Jim  Graner,  WJW;  women's  pn 
— Barbara  Reinker  (Jane  Stevens),  WJW; 
dren's  record  program — Walt  Kay,  WDOK 
dren's  "live"  radio  program — Fairytale  Th 
Harry  Pollock,  producer,  WGAR;  classical 
cal    program — Henry   Pildner,    WGAR;  pi 
musical  program — Dick  O'Heren,  WHK. 

Group  performance — musical  program 
ing  Bandwagon;  WTAM;  commercials 
Mayer,  WGAR;  educational  programs- 
Story,  WGAR  and  WERE  public  service 
grams — Let's  Look  at  the  News,  WGAR,  an 
Club  Forum,  WGAR;  individual  perform: 
Johnny  Andrews,  WTAM;  group  prog 
Morning  Bandwagon,  WTAM. 

TELEVISION 

News  reporting — Warren  Guthrie,  WXEL 
news  and  humor — Tom  Haley,  WNBK 
weather  reporting — Glenn  Rowell  and  Cy 
WNBK;  play-by-play  sports  announcin} 
Neal  WXEL;  sports  reporting — John  Fitz; 
WXEL;  sports  instruction — Sam  Levine,  V. 
hobby  program — Frieda  Champion  and  Bot 
WEWS  (TV);  cooking  program— Alice  Vv 
WXEL;  beauty  instruction — Paige  Palmer,  Vj 

Children's  film  program — Joe  Bova,  W 
children's  "live"  program— Glenn  Rowel, 
Cy  Kelly,  WNBK;  individual  musical  pel 
ance — Lee  Sullivan,  WEWS;  musical  vai 
Sidney  Andorn,  WXEL;  commercials— 
Rowell  and  Cy  Kelly,  WNBK;  educational 
grams — It's  Worth  Knowing  and  Meet  ' 
Schools.  Cleveland  Board  of  Education,  V, 

Promotion — Don  Perris,  WEWS;  public' 
ice — Prescription  for  Living,  WXEL;  indi1 
performance  —  Sidney    Andorn,  WXEL; 
program — Prescription  for  Living,  WXEL. 
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ED  interview  is  made  with  J.  Stan 
>er  (r),  Peru,  Ind.,  "ham"  radio  oper- 
who  received  the  GE  Tube  Dept/s 
Edison  Radio  Amateur  Award  in 
ihington  for  his  public  service  in  relay- 
letters  between  men  at  five  Arctic 
ther  stations  and  their  families  in  the 
Tris  Coffin  (I)  of  Tris  Coffin  Assoc., 
ihington  radio-tv  news  operation,  will 
e  the  tape  available  to  radio  stations. 
Surber  also  was  cited  by  the  U.  S. 
ither  Bureau. 


phic  Arts  Group  Cites 
TV  and  Radio  Ads 


.tllOI  1 


advertisements  of  CBS  Television  and 
)f  CBS  Radio  were  included  in  the  "50  ad- 
ments  of  the  year"  selected  by  the  Ameri- 
nstitute  of  Graphic  Arts  for  their  ex- 
e  of  taste  and  design.  No  other  company 
(lore  than  two  ads  of  the  50.  Winners 
on  display  at  AIGA's  exhibit  of  "design 
rinting  for  commerce"  in  New  York, 
ir  of  the  award-winning  CBS-TV  ads  dealt 
j programs:  Omnibus,  Jack  Benny  Show, 
^fyyuttons  Show  and  the  Coronation  tele- 
The  two  others  were  titled  "This  Is  a 
"  and  "Pattern  that  Killed  a  Myth."  Wil- 
3olden  is  creative  director  of  advertising 
lies  promotion  for  CBS  Television. 

CBS  Radio  ads  were  "Where  There's 
:,  There's  Radio",  "Panel  of  Experts",  and 
About  Radio-Activity."  George  Bristol 
s  promotion  and  advertising  director  for 
ladio. 


c 
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fornia  Groups  Cited 

X  awards  from  Los  Angeles  city  civil 
commission  were  presented  to  the 
arn  California  Broadcasters  Assn.  and  the 
bra  California  Advertising  Agencies  Assn. 
:ognition  of  expert  assistance  and  time 
id  by  member  stations  and  agencies  in 
izing  the  recent  police  recruitment  drive. 

Burke  Jr.,  general  manager  of  KFVD 
Angeles  and  president  of  SCBA,  and  Al 
ton,  head  of  his  own  agency  and  president 
)AAA,  accepted  certificates  for  respec- 
ade  organizations. 


:0-TV  Program  Cited 

Christian  Science  Monitor  has  cited 
|</  the  Town  With  Arle  Haeberle,  daily 
Hew  show  on  WCCO-TV  Minneapolis- 
iftul.    Miss  Haeberle,  producer-director- 
[„  .ctor  of  the  show,  interviews  prominent 
is  and  makes  appeals  for  worthy  causes. 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

Feb.  25  through  March  3 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 

CP — construction  permit.  DA — directional  an- 
tenna. ERP— effective  radiated  power.  STL — 
studio -transmitter  Unk.  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis. —  visual,   kw  —  kilowatts,   w  —  watts,  mc — 


megacycles.  D— day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc  —  kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Jan.  31,  1954  * 


Licensed  (all  on  air) 
CPs  on  air 
CPs  not  on  air 
Total  on  air 
Total  authorized 
Applications  in  hearing 
New  station  requests 
Facilities  change  request 
Total  applications  pending 
Licenses  deleted  in  Jan. 
CPs  deleted  in  Jan. 


AM 

FM 

TV 

2,508 

527 

101 

16 

28 

t268 

120 

19 

197 

2,524 

555 

t369 

2,644 

574 

566 

133 

3 

180 

165 

4 

134 

144 

26 

26 

749 

134 

302 

1 

7 

0 

2 

0 

13 

♦Does  not  include  noncommercial  educational 

fm  and  tv  stations. 

tAuthorized  to  operate  commercially. 


Am  and  FM  Summary  through  March  3 


Am 
Fm 


On 
Air 

2,531 
564 


Licensed 

2,523 
528 


CPs 

148 
47 


Appls. 
Pend- 
ing 

165 
4 


In 
Hear- 
ing 

133 
3 


Television  Station  Grants  and  Applications 

Since  April  14,  1952 
Grants  since  July  11,  7952: 

vhf  uhf 

Commercial  221  301 


Educational 


12 


17 


Total 

522 
29> 


Total  Operating  Stations  in  U.  S.: 

vhf  uhf  Total 

240  125  365 

1  2  3 


Commercial  on  air 
Noncommercial  on  air 


Applications  filed  since  April  14,  7952: 


New 

Amend. 

vhf 

uhf 

Total 

Commercial 

909 

337 

703 

524 

1.2282 

Educational 

52 

26 

26 

52s 

Total 

961 

337 

729 

550 

1,281* 

'Fifty-one  CPs  (10  vhf,  41  uhf)  have  been  re- 
turned. 

J  One  applicant  did  not  specify  channel. 

3  Includes  29  already  granted. 

4  Includes  545  already  granted. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

GRANTS 

Great  Bend,  Kan. — Central  Kansas  Tv  Co., 
granted  vhf  ch.  2  (54-60  mc);  ERP  100  kw  visual, 
50.1  kw  aural;  antenna  height  above  average  ter- 
rain 970  ft.,  above  ground  1,000  ft.  Estimated  con- 
struction cost  $442,798,  first  year  operating  cost 
$190,000,  revenue  $240,000.  Post  office  address 
P.  O.  Box  182,  Great  Bend.  Studio  and  transmit- 
ter location  U.  S.  Hwy.  281,  3.9  miles  N  of  Great 
Bend  city  limits.  Geographic  coordinates  38°  25' 
54"  N.  Lat.,  98°  46'  24"  W.  Long.  Transmitter 
and  antenna  GE.  Legal  counsel  Cohn  &  Marks, 
Washington.  Consulting  engineer  Commercial 
Radio  Equipment  Co.,  Washington.  Principals 
include  President  E.  C.  Wedell  (9%),  electric 
supplies;  Vice  President  C.  L.  Roberts  (9%),  oil 
drilling;  Secretary  Royl  Zimmer,  treasurer-6% 
stockholder  Haas-Flynn  Theatres  Inc.,  and  C.  O. 
Deighton  (7%).  Granted  March  3. 

Carthage,  N.  Y. — The  Brockway  Co.  (WWNY- 
AM-FM-TV  Watertown;  WSMA-AM-FM  Massena, 


N.  Y.)  granted  vhf  ch.  7  (174-180  mc);  ERP  191 
kw  visual,  102  kw  aural;  antenna  height  above 
average  terrain  720  ft.,  above  ground  574  ft.  Esti- 
mated construction  cost  $475,425,  first  year  op- 
erating cost  $150,000,  revenue  $175,000.  Post  office 
address  120-132  Arcade  St.,  Watertown.  Studio 
and  transmitter  location  Carthage-Rutland  Center 
Rd.,  6  miles  W  of  Carthage.  Geographic  coordi- 
nates 43°  57'  16"  N.  Lat.,  75°  43'  45"  W.  Long. 
Transmitter  and  antenna  GE.  Legal  counsel 
Fisher,  Wayland,  Duvall  &  Southmayd,  Washing- 
ton. Consulting  engineer  George  C.  Davis,  Wash- 
ington. Principals  include  President  &  Treasurer 
John  B.  Johnson  (1.89%);  Vice  President  &  Sec- 
retary Catherine  C.  Johnson;  Estate  of  Harold 
B.  Johnson  (73.04%)  and  the  Estate  of  Jessie  R. 
Johnson  (25.07%).  Applicant  is  also  publisher 
of  the  Watertown  Daily  Times.  Grant  is  subject 
to  condition  that  WWNY-TV  on  uhf  ch.  48  be 
surrendered.    Granted  March  3. 

APPLICATIONS  AMENDED 

Oakland,  Calif. — Channel  Two  Inc.  amends  bid 
for  new  tv  station  on  vhf  ch.  2  to  specify  Presi- 
dent Stoddard  P.  Johnson  (35%);  Kensco  Enter- 
prises Inc.  (10%);  Joseph  R.  Knowland  (5%); 
change  studio  location  to  102  10th  St.,  Oakland; 


THE  LATEST 

WCKY 


The 
For 

Loyalty: 
Faith: 
Coverage: 
Low  Cost: 


Priceless  Ingredients 
Successful  Advertising 

180,190  listeners  ask  for  copies  of  the  WCKY 
Almanac  to  get  pictures  and  stories  of  their 
WCKY  favorites. 

Advertiser's  sales  records  reflect  the  faith  lis- 
teners have  in  WCKY's  integrity,  as  much  as  in 
the  advertiser's  products. 
Nielson  gives  WCKY  an  average  audience  in 
13  southern  states  larger  than  any  other 
station  covering  the  south. 
6.1^   per  thousand — 34%   lower  than 
any  other  station  in  the  South  .  .  .  that's 
WCKY's  cost. 
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FOR  THE  RECORD 


transmitter  location  to  San  Bruno  Peak,  approxi- 
mately 2.6  miles  NW  of  S  San  Francisco;  antenna 
height  above  average  terrain  1,247  ft.  Filed 
Feb.  23. 

Minneapolis,  Minn. — Independent  Bcstg.  Co. 
amends  bid  for  new  tv  station  on  vhf  ch.  9  to 
delete  reference  to  Marvin  L.  Rosene  and  H.  W. 
Cassill.    Filed  Feb.  25. 

Minneapolis,  Minn. — Twin  Cities  Bcstg.  Corp. 
amends  bid  for  new  tv  station  on  vhf  ch.  9  to 
change  geographical  coordinates  to  44°  58'  08" 
N.  Lat.,  93"  16'  17"  W.  Long.;  specify  President 
Clarence  T.  Hagman  (20%),  Vice  President  Clar- 
ence W.  Levy  (20%),  Vice  President  Wesley  E. 
Fesier  (20%),  Vice  President  Herman  J.  Lange 
(20%),  and  Secretary-Treasurer  George  E.  Lau 
(20%).    Filed  Feb.  19. 

Henderson,  Ney.  —  Boulder  City  Bcstg.  Co. 
amends  bid  for  new  tv  station  on  vhf  ch.  2  to 
specify  Marguerite  Larson  (2.8%)  and  to  delete 
reference  to  Melvin  O.  Larson.  Filed  Feb.  25. 

Grand  Forks;  JN.  D. — Grand  Forks  Bcstg.  Co. 
amends  bid  for  new  tv  station  on  vhf  ch.  10  to 
change  ERP  to  12.05  kw  visual,  6.02  kw  aural. 
Filed  Feb.  19.  ,    .  , 

Rapid  City,  S.  D. — Hills  Bcstg.  Co.  amends  bid 
for  new  tv  station  on  vhf  ch.  7  to  change  ERP 
to  11.4  kw  visual  and  5.68  kw  aural.  Filed  Feb.  19. 

Big  Spring,  Tex.— Big  Spring  Bcstg.  Co.  amends 
bid  for  new  tv  station  on  vhf  ch.  4  to  change 
ERP  to  1.33  kw  visual,  0.802  kw  aural;  antenna 
height  above  average  terrain  to  323  ft.  Filed 
Feb.  26. 

APPLICATIONS  DISMISSED 

Washington,  D.  C. — Bd.  of  Education  of  the 
D.  C.  FCC  dismissed  bid  for  new  noncommercial 
educational  tv  station  on  uhf  ch.  26  at  request 
of  applicant.  Dismissed  Feb.  26. 

Big  Spring,  Tex. — V.  T.  Anderson  et  al  d/b  as 
Big  State  Telecasting  Co.  FCC  dismissed  bid  for 
new  tv  station  on  vhf  ch.  4  at  request  of  attorney. 
Dismissed  March  1. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

KDAL-TV  Duluth,  Minn.— Red  River  Bcstg.  Co. 
granted  STA  to  operate  commercially  on  vhf 
ch.  3  for  the  period  ending  Aug.  11.  Granted 
March  3.  „ 

KXLY-TV  Spokane,  Wash.— Symons  Bcstg.  Co. 
et  al  d/b  as  KXLY-TV  granted  modification  of 
CP  for  vhf  ch.  4  to  change  name  to  Symons 
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KNOW? 

KWBB  Offers  YOU... 

Wichita's  ONLY  independ- 
ent Music,  News  and  Sport 
Station! 

Air  Salesmen  proved  as 
sales  producers  for  the 
client! 

1000  Watts,  18  hours  each 
day,  giving  you  Wichita 
PLUS  Coverage! 

PLUS  coverage   in  over 
198,000  Radio  Homes 
in 

16  Kansas  counties, 
4  Northern  Oklahoma 
counties 

Rep.  by 

George  W.   Clark,  Inc. 
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Bcstg.  Co.  (general  partner)  and  Northern  Pa- 
cific Tv  Corp.  (limited  partner)  d/b  as  KXLY- 
TV.    Granted  Feb.  25;  announced  March  2. 

STATIONS  DELETED 

KVIE  (TV)  San  Jose,  Calif. — John  A.  Vietor  Jr. 
FCC  deleted  tv  station  on  uhf  ch.  48  at  request 
of  applicant.    Deleted  Feb.  23. 

KHTV  (TV)  Baton  Rouge,  La.— James  B.  Don- 
ovan, et  al  d/b  as  Capital  Tv  &  Bcstg.  Co.  FCC 
deleted  tv  station  on  uhf  ch.  40  at  request  of  per- 
mittee.   Deleted  Feb.  24. 

KRHT  (TV)  Billings,  Mont. — M.  B.  Rudman 
et  al  d/b  as  Rudman-Hayutin  Tv  Co.  FCC  de- 
leted tv  station  on  vhf  ch.  8  for  lack  of  prose- 
cution.   Deleted  Feb.  26. 

APPLICATIONS 

Hartford,  Conn.— General- Times  Tv  Corp.  seeks 
modification  of  CP  for  uhf  ch.  18  to  change  trans- 
mitter location  to  On  Talcott  Mt.,  3.85  miles  SE 
of  Avon  Village,  Deercliff  Rd.,  Avon;  studio  lo- 
cation to  555  Asylum  St.,  Hartford;  ERP  to  163 
kw  visual,  85.6  kw  aural;  antenna  height  above 
average  terrain  to  640  ft.    Filed  Feb.  26. 

WFMB-TV  Indianapolis,  Ind. — WFMB  Inc.  seeks 
modification  of  CP  for  vhf  ch.  6  to  change  trans- 
mitter location  to  on  W.  79th  St.,  0.37  mile  W  of 
Harcourt  Rd.,  Indianapolis.    Filed  Feb.  26. 

WTVJ  (TV)  Miami,  Fla.— Southern  Radio  &  Tv 
Equipment  Co.  seeks  modification  of  CP  for  vhf 
ch.  4  to  change  corporate  name  to  WTVJ  Inc. 
Filed  Feb.  26. 

WJNO-TV  West  Palm  Beach,  Fla.— Palm  Beach 
Tv  Inc.  seeks  modification  of  CP  for  vhf  ch.  5 
to  change  ERP  to  100  kw  visual,  60  kw  aural; 
studio  location  to  Palm  Beach  Playhouse  on  Co- 
coanut  Rd.,  S  of  Flagler  Memorial  Bridge,  West 
Palm  Beach;  transmitter  location  to  Prosperity 
Farm  Rd.,  0.75  mile  N  of  Lake  Park,  Fla.;  an- 
tenna height  above  average  terrain  473  ft.  Filed 
Feb.  18. 

KFOR-TV  Lincoln,  Neb. — Cornbelt  Bcstg.  Corp. 
seeks  modification  of  CP  for  vhf  ch.  10  to  change 
transmitter  location  to  K  Twp.,  6  miles  E  of 
Beaver  Crossing,  Neb.;  studio  location  to  40th 
&  W  Sts.,  Lincoln;  ERP  to  316  kw  visual,  158  kw 
aural;  antenna  height  above  average  terrain 
1,000  ft.    Filed  Feb.  26. 

WLEV-TV  Bethlehem,  Pa. — Associated  Bcstrs. 
Inc.  seeks  modification  of  CP  to  change  ERP  to 
5.90  kw  visual,  3.15  kw  aural,  directional;  an- 
tenna height  above  average  terrain  601  ft.  Filed 
Feb.  26. 

WSEE  (TV)  Erie,  Pa. — Great  Lakes  Tv  Co. 
amends  CP  for  uhf  ch.  35  to  change  studio  loca- 
tion to  1220  Peach  St.,  Erie;  ERP  to  168.1  kw 
visual,  84.1  kw  aural;  antenna  height  above  aver- 
age terrain  to  931  ft.  Filed  Feb.  26. 

WTOV-TV  Norfolk,  Va. — Commonwealth  Bcstg. 
Corp.  seeks  modification  of  CP  for  uhf  ch.  27  to 
change  ERP  to  166.6  kw  visual,  100  kw  aural; 
designate  studio  location  as  812  West  21st  St.,  Nor- 
folk; antenna  height  above  average  terrain  384 
ft.    Filed  Feb.  25. 

CALL  LETTERS  ASSIGNED 

RUSH  (TV)  San  Diego,  Calif.— Elliot  L.  Cush- 
man,  uhf  ch.  21. 

WISH-TV  Indianapolis,  Ind. — Universal  Broad- 
casting Co.,  vhf  ch.  8. 

KTIV  (TV)  Sioux  City,  Iowa— KCOM  Broad- 
casting Co.,  vhf  ch.  4. 

WQXL-TV  Louisville,  Ky.— Robert  W.  Rounsa- 
ville,  uhf  ch.  41.   Changed  from  WLOU-TV. 

WBRZ  (TV)  Baton  Rouge,  La.— La.  Television 
Broadcasting  Corp.,  vhf  ch.  2. 

WKDN-TV  Camden,  N.  J.  —  South  Jersey 
Broadcasting  Co.,  uhf  ch.  17. 

WQXN-TV  Cincinnati,  Ohio— Robert  W.  Roun- 
saville,  uhf  ch.  54.    Changed  from  WCIN-TV. 

WDEF-TV  Chattanooga,  Tenn.— WDEF  Broad- 
casting Co.,  vhf  ch.  12. 

WATE  (TV)  Knoxville,  Tenn. — Greater  East 
Tenn.  Television  Inc.,  vhf  ch.  6.  Changed  from 
WTVS  (TV).  .  ■  . 

KTLG  (TV)  Corpus  Christi,  Tex. — H.  L.  Hunt, 
uhf  ch.  43.  ^  .     •  , 

KVDO  (TV)  Corpus  Christi,  Tex.— Coastal  Bend 
Television  Co.,  uhf  ch.  22. 

KGKB-TV  Tyler,  Tex. — Lucille  Ross  Lansing, 
vhf  ch.  7.  ,  „,„ 

WOSA-TV  Wausau,  Wis.— Rep.  Alvm  E.  O'Kon- 
ski,  uhf  ch.  16. 

New  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

Kane,  Pa— Hilltop  Management  Corp.,  granted 
960  kc,  500  w  daytime.  Post  office  address  % 
Henry  H.  Cunningham,  Wildman  Arms  Apts., 
Lanedown,  Fa.  Estimated  construction  cost 
$27  220,  first  year  operating  cost  $32,000,  revenue 
$38  500.  Sole  owner  is  Henry  H.  Cunningham, 
auto  dealer.    Granted  Feb.  25. 

Dade  City,  Fla.— Pasco  Bcstg.  Co.,  granted  1350 
kc  1  kw  daytime.  Estimated  construction  cost 
$17,669.64,  first  year  operating  cost  $29,500,  rev- 
enue $42,000.  Principals  in  partnership  include 
Elmo  B.  Kitts  (25%),  general  manager  and  Va 
owner  WEBK  Tampa,  Fla.;  E.  P.  Martin  (25%), 
Va  owner  WEBK;  Alpha  Martin  (25%),  M>  owner 
WEBK;  John  A.  Branch  (12>/2%).  Tampa  attorney, 
and  John  D.  Goff  (12>/2%).  Tampa  attorney.  Post 
office  address  %  Elmo  B.  Kitts,  P.  O.  Box  5052, 
Tampa.    Granted  March  3. 
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Milton,  Fla.— Clayton  W.  Mapoles  tr/as  '"J",' 
Bcstg.  Co.,  granted  1330  kc,  1  kw  daytime 
mated  construction  cost  $18,200,  first  year  c 
ing  cost  $30,000,  revenue  $36,000.    Mr.  Map 
Division  Director  of  Florida  Game  and 
Water  Fish  Commission  and  former  owner 
Gazette,  Milton,  and  Tri-County  Gazette 
Fla.,  weekly  newspapers.  Post  office  addref 
ton,  Fla.    Granted  March  3. 

Jackson,  Miss. — W.  L.  Kent  and  J.  M.  Mj 
don  d/b  as  Dixieland  Bcstg.  Co.,  granted  II 
1  kw  daytime.  Estimated  construction  cos 
000,  first  year  operating  cost  $30,000,  r< 
$42,000.  Principals  each  own  Vz  interest  of  \ 
Indianola,  Miss.  Post  office  address  P.  C 
275,  Indianola,  Miss.   Granted  March  3. 

Charlotte,  N.  C. — O.  L.  Freeman,  J.  Lee 
man  and  Paul  Jones  d/b  as  Queen  City 
Co.,  granted  1480  kc,  1  kw  daytime.  Estj 
construction  cost  $17,500,  first  year  operath. 
$48,000,  revenue  $60,000.  Each  partner  1 
interest  and  has  been  associated  in  amu: 
promotions.  Post  office  address  %  O.  L.  Frjt 
Room  227  Candler  Bldg.,  Atlanta,  Ga.  G 
Feb.  25. 

Canton,  N.  C— Western  N.  C.  Bcstrs 
granted  970  kc,  1  kw  daytime.  Estimate' 
struction  cost  $24,100,  first  year  operatir 
$43,000,  revenue  $50,000.  Principals  include,1 
dent  B.  M.  Middletown  (71.45%),  president 
owner  WHKP-AM-TV  Hendersonville,  N. 
7%  stockholder  WUSN  Charleston,  S.  C»» 
President  Kermit  Edney  (17.85%),  vice  prj  •* 
and  5%  stockholder  WHKP,  and  Seel 
Treasurer  D.  A.  Gilmore  (8.9%),  treasurer  f  is 
stockholder  WHKP.  Post  office  address!  ' 
Main  St.,  Canton.    Granted  March  3. 

Medford,  Ore.— Medford  Bcstg.  Co., 
730  kc,  1  kw  daytime.  Estimated  const 
cost  $42,750,  first  year  operating  cost  $65,0(' 
enue  $72,000.  Principals  include  Clarence 
son  (50%)  and  P.  D.  Jackson  (50%).  Per 
are  owners  of  KWCO  Chickasha,  Okla.  0 
Feb.  25. 

Corry,  Pa. — Olivia  T.  Rennekamp,  grant 
kc,  500  w  unlimited.  Post  office  addr< 
Greydon  Ave.,  McKees  Rocks,  Pa.  Es', 
construction  cost  $9,930,  first  year  operati} 
$30,000,  revenue  $36,000.  Mrs.  Rennekamp,  .., , 
retary-treasurer  and  48%  stockholder  WKf 
City,  Pa.    Granted  March  3.  ;f»l,!J 

Kane,  Pa.  —  Northern  Allegheny  Bcs1rt 
(WNAE-WRRN  (FM)  Warren,  Pa.),  grant, 
kc,  500  w  daytime.  Estimated  constructs 
$22,770,  first  year  operating  cost  $36,000,  r, 
$42,000.  Principals  include  President  Aj 
Potter  Jr.  (15.9%),  president  and  genera 
ager  of  WNAE  and  WRRN  (FM)  Warre 
Vice  President  Homer  M.  Haines  (15.9%', 
engineer  for  WNAE-WRRN  (FM);  Seq 
Treasurer  James  W.  Potter  (15.9%),  sales  ro 
for  WNAE-WRRN  (FM);  Director  And] 
Potter  (22.8%),  retired  physician  and  also  < 
for  WNAE-WRRN  (FM);  Director  W. 
Schneck  (15.9%),  program  director  for  t 
WRRN  (FM),  and  six  others  with  interest; 
ing  from  1.1%  to  4.6%  each.  Post  office  P  , 
%  A.  David  Potter  Jr.,  First  National  BanlwJ" 
Warren,  Pa.   Granted  Feb.  25. 

Covington,  Tenn. — Charles  K.  Sparks 
William  Hoffman  d/b  as  Tipton  County 
Co.,  granted  1250  kc,  1  kw  daytime.  Esr, 
construction  cost  $9,240,  first  year  operati 
$25,800,  revenue  $31,500.  Mr.  Hoffman  ir 
engineer  and  announcer  at  WAVU  Alt 
and  WFMH  Cullman,  Ala.  Post  office 
R.  William  Hoffman,  206  Thomas  St.,  Alb^ 
Granted  Feb.  25. 

Toppenish,  Wash. — Radio  Bcstrs.  Inc.,  j 
1490  kc,  250  w  unlimited.  Estimated  cc 
tion  cost  $88,250,  first  year  operating  cost1 
revenue  $52,000.  Principals  include  Pi 
Jessica  L.  Longston  (32%),  president  a: 
owner  KPUG  Bellingham,  Wash.,  preside 
56%  stockholder,  KSEM  Moses  Lake,  Wasl) 
ident  and  86%  stockholder,  KBIO  Burley! 
and  president  and  67%  stockholder,  KAVE 
Mont.;  Vice  President  C.  V.  Zaser,  (18$ 
president  and  25%  stockholder,  KPUG, 
and  KAVR;  and  Secretary-Treasurer  Ja 
Hamstreet  (131,,3%),  station  manager,  _ 
Post  office  address  %  Jessica  L.  Longston,  |  « ! 
Villah,  Wash.   Granted  March  3. 

W 

APPLICATIONS 

Cortez,  Colo. — Jack  W.  Hawkins  & 
Hubbs,  740  kc,  250  w  daytime.  Post  office 
P.  O.  Box  469,  Pecos,  Tex.  Estimated  cc 
tion  cost  $17,650,  first  year  operating  costs 
revenue  $36,000.  Principals  include  Ji, 
Hawkins  (50%),  50%  interest  KIUN  Peco 
25%  interest  KRAG  Odessa;  KVLF  Alpi:' 
KVKM  Monahans,  all  Tex.;  Barney  H.i 
(50%),  real  estate,  %  owner  Pecos  Enterpri 
holds  identical  interests  with  Mr.  Hawkir? 
the  above  listed.    Filed  Feb.  25. 

Stuart,  Fla.— Lester  M.  Combs  &  RegV 
Martin  d/b  as  The  Blue  Water  Bcstg.  C 
kc,  100  w  unlimited.  Post  office  address  «/, 
M.  Combs.  214  10th  Ave.,  N..  Jacksonville 
Fla.    Estimated    construction   cost  $10,11 
year    operating    cost    $3S,000,    revenue  \[ 
Principals  include  Lester  M.  Combs  (67 
count   executive'  WMBR-TV  Jacksonvil. 
Reginald  B.   Martin   (33%),   account   e>!  to, 
Houck  &  Co.   Advertising  Agency,  MiaiKjtjj 
50%  owner  Syndicated  Radio  Program 
Coral  Gables,  F)a.   Filed  Feb.  23. .  | 
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immee,  Fla. — Emerson  W.  Browne  tr/as 
Station  WEWB,  1450  kc,  250  w  unlimited. 
Office  address  %  Emerson  W.  Browne,  Cocoa, 
'JapJ  Is  timated  construction  cost  $8,223,  first  year 
and  ting  cost  $18,000,  revenue  $36,000.  Mr. 
he  is  Va  owner  WCLB  Camilla,  Ga.,  and  Ys 
'owner  with  wife  of  WKKO  "Cocoa,  Fla. 
Feb.  23. 

(•e  Haute,  Ind. — Archie  S.  Mobley,  Pauline 
M>ley,  Paul  D.  Ford,  &  Eleanor  J.  Ford  d/b 
izens  Bcstg.  Co.,  800  kc,  250  w  daytime, 
ffice  address  %  Paul  D.  Ford,  Rural  Route 
»x  268,  Terre  Haute.  Estimated  construction 
,117,158,  first  year  operating  cost  $30,540, 
IJue  $46,739.  Principals  include  Paul  D.  & 
*or  J.  Ford  (i/3);  Mr.  Ford  is  engineer,  WTHI 
Haute;  Pauline  A.  Mobley  (Y3);  Archie 
bley  (Y3).  Mr  &  Mrs.  Mobley  are  co-owners 
,  Irsery  business.  Filed  Feb.  24. 
&ti  fjidam,  N.  Y. — St.  Lawrence  Radio  Inc.,  1470 
nlkw  daytime.  Post  office  address  %  David 
" '  Vie,  22  Cottage  St.,  Monticello,  N.  Y.  Esti- 
ai"«*i  construction  cost  $21,500,  first  year  operat- 
J  'I(ifost  $52,000,  revenue  $52,000.  Principals  in- 
President  Dr.  Donald  A.  Corgill  (33V3%); 
president  David  A.  Kyle  (33Y3%),  stockhold- 
jABY  Albany,  N.  Y.,  and  co-owner  Gnome 
I  (N.  Y.),  publisher;  Secretary-Treasurer 
et  M.  Kyle  (13y3%),  Thompson  (N.  Y.),  wel- 
commissioner;  Edward  L.  Trudeay  (10%), 
al  manager  WABY,  and  Toni  Z.  Brady 
I  program  director  WABY.  Filed  Feb.  18. 
ittown,  Pa. — William  A.  Brewer,  Albert  W. 
'urn  Jr.,  &  Theresa  Rose  d/b  as  Levittown- 
:tss  Hills  Bcstrs.,  1490  kc,  250  w  unlimited, 
irerajsjomce  address  127  Stonybrook  Dr.,  Levit- 
1!  Pa.  Estimated  construction  cost  $13,485, 
(year  operating  cost  $60,000,  revenue  $72,000. 
0,  tijipals  in  equal  partnership  include  William 
:onstr  pewer,  chief  engineer  WBUD  Trenton,  N.  J.; 
ijjjj  jjt  W.  Eastburn  Jr.,  program  director  WBUD, 
nciiiirheresa  Rose,  WBUD  employe.  Filed  Feb. 
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entum,  Pa. — Louis  Rosenberg,  1460  kc,  500 
lytime.  Post  office  address  1422  Grey  stone 
Pittsburgh,  Pa.  Estimated  construction  cost 
5,  first  year  operating  cost  $48,000,  revenue 
.0.  Mr.  Rosenberg  is  an  attorney  and  20% 
holder  partner  in  Latrobe  Bcstrs.,  applicant 
lew  am  station  on  1480  kc  at  Latrobe,  Pa. 
Feb.  23. 

:rmopolis,  Wyo.— Mildred  V.  Ernst,  1240  kc, 
w  unlimited.  Post  office  address  %  KWOR, 
Box  409  Worland,  Wyo.  Estimated  construc- 
:ost  $15,000,  first  year  operating  cost  $30,000, 
me  $36,000.  Mrs.  Ernst  is  joint  owner  with 
msband  Joseph  P.  Ernst,  licensee  of  KWOR 
md,  KWRL  Riverton,  and  KGOS  Torrington, 
yo.  Filed  Feb.  24. 

sting  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

utV  Monte   Vista,    Colo.— San   Luis  Valley 

.  Co.  granted  modification  of  CP  to  change 
1490  kc  to  1240  kc  with  250  w,  unlimited, 
ted  March  3. 

'CB  Searcy,  Ark.— White  County  Bcstg.  Co. 
ed  CP  to  change  from  1300  kc,  1  kw  day- 
to  1410  kc,  1  kw  day,  500  w  night,  direc- 
l  night,  unlimited.  Granted  March  3. 
'OC  Poplar  Bluff,  Mo.— Poplar  Bluff  Bcstg. 
[ranted  CP  to  change  from  directional  day 
night  to  directional  night  on  930  kc,  500  w 
1  kw  daytime,  unlimited.  Granted  Feb.  25. 

sting  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

'OC-FM  Savannah,  Ga. — Savannah  Bcstg. 
[ranted  STA  to  waive  Sec.  3.261  of  rules  to 
it  station  to  remain  silent  for  the  period 
lg  April  25.  Granted  Feb.  26;  announced 
h  2. 

iTL-FM   Atlanta,    Ga. — Atlanta   Bcstg.  Co. 

;ed  STA  to  waive  Sec.  3.261  of  rules  to 

it  station  to  remain  silent  from  Feb.  25  to 
rh  15.  Granted  Feb.  25;  announced  March  2. 
pRC-FM  Elkhart,  Did. —  Truth  Pub.  Co. 
[ted  extension  of  STA  to  remain  silent  from 

21  to  March  23.  Granted  Feb.  24;  announced 

h  2. 


nership  Changes  . 

ACTIONS  BY  FCC 
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JifOX  Long  Beach,  Calif. — Nichols  and  Warin- 
icosfpic.  granted  voluntary  transfer  of  control  to 
.  Fetsch  and  W.  T.  McDonald  through  sale 
ichols'  90%  interest  for  $135,000.  Principals 
de  W.  T.  McDonald,  oil  investments  and 
estate  and  F.  A.  Fetsch,  oil  distributor, 
ited  Feb.  25. 

JAK-TV  Columbus,  Ga. — Martin  Theatres  of 
Inc.  and  Radio  Columbus  Inc.  (Ala.  Corp.) 
las  Tv  Columbus  granted  assignment  of  CP 
ihf  ch.  28  to  Martin  Theatres  of  Ga.  Inc.  and 
Columbus  Inc.  (Ga.  Corp.)  d/b  as  Tv 
mbus.  No  consideration  involved.  Granted 
24;  announced  March  2. 
1UM  Aguna,  Guam — Radio   Guam  granted 


ptary  relinquishment  of  control  by  Harry 
Pngel  Jr.  through  sale  of  additional  stock, 
cipals  will  now  include  Harry  M.  Engel  Jr. 
%);  Treasurer  Phil  Berg  (45.5%);  Secretary 


ADCASTING 


Telecasting 


William  B.  Duce  (4%),  attorney,  and  John  P. 
Hearne  (5%),  secretary-25%  stockholder  KAFY- 
AM-TV  Bakersfield,  Calif.,  and  6»/2%  stockholder 
KVEN  Ventura,  Calif.  Granted  March  3. 

WCDL,  Carbondale,  IH.— Paul  F.  McRoy  &  Ann 
E.  Searing,  individually  and  as  executrix  of  the 
estate  of  John  E.  Searing  (V-j),  deceased,  d/b  as 
Southern  111.  Bcstg.  granted  assignment  of  license 
to  Paul  F.  McRoy  (Vs)  and  Ann  E.  Searing  (2/3), 
d/b  as  Southern  111.  Bcstg.  through  court  order 
transferring  J.  H.  Searing's  Ys  interest  to  Ann 
E.  Searing.  Granted  Feb.  24;  announced  March  2. 

KTTR  Rolla,  KSMO  Salem,  Mo.— Luther  W. 
Martin,  Wilson  C.  Burkhead  &  Martin  M. 
Mitchum  d/b  as  "Show -Me"  Bcstg.  Co.  granted 
voluntary  assignment  of  license  to  Luther  W. 
Martin  &  Martin  M.  Mitchum  d/b  as  "Show-Me" 
Bcstg.  Co.  through  purchase  of  remaining  Y3 
interest  from  Wilson  E.  Burkhead  for  $30,000. 
Messrs.  Martin  &  Mitchum  will  now  each  own 
50%  interest.  Granted  Feb.  24;  announced 
March  2. 

WJBW-AM-FM  New  Orleans,  La— Louise  C. 
Carlson  granted  voluntary  assignment  of  license 
to  corporate  entity  Louise  C.  Carlson  Inc.  Prin- 
cipals will  now  include  President  Louise  C.  Carl- 
son (99.9%);  Vice  President  Edward  C.  Carlson 
(0.01%),  assistant  general  manager  WJBW,  and 
Secretary -Treasurer  Mrs.  G.  C.  Battalora 
(0.01%).  Granted  Feb.  25. 

WRUM  Rumford,  Me.— Rumford  Pub.  Co. 
granted  voluntary  assignment  to  wholly  owned 
subsidiary  Rumford  Bcstg.  Co.  Granted  Feb.  26. 

KCNI  Broken  Bow,  Neb. — Custer  County  Bcstg. 
Co.  granted  voluntary  transfer  of  control  to  Bud 
Crawford  through  purchase  of  9.3%  interest  from 
Clyde  R.  Lash  for  $3,000.  Mr.  Crawford  will  now 
own  53.48%.  Granted  Feb.  24;  announced 
March  2. 

WAGE  Syracuse,  N.  Y. — WAGE  Inc.  granted 
voluntary  assignment  to  Meredith  Syracuse 
Radio  Corp.  for  $200,000.  Meredith  Syracuse  is 
wholly  owned  subsidiary  of  Meredith  Pub.  Co., 
owner  of  KCMO-AM-FM  Kansas  City,  Mo.; 
KPHO-AM-TV  Phoenix,  Ariz.,  and  WOW-AM-TV 
Omaha,  Neb.    Granted  Feb.  25. 

WWSO  Springfield,  Ohio  —  Radio  Springfield 
Inc.  granted  voluntary  assignment  to  WWSO 
Bcstg.  Corp.  for  $50,000.  Principals  include 
President  Harry  K.  Crowl  (16.13%),  account  ex- 
ecutive WONE  Dayton,  Ohio;  Vice  President 
Tommy  Sutton  (16.13%),  announcer  WING 
Dayton,  Ohio;  Secretary  Bradley  Schaeffer 
(3.23%),  attorney,  and  George  L.  Flanagan 
(16.13o/Q),  beer  distributor.  Granted  Feb.  25. 

WSPA-AM-FM  Spartanburg,  S.  C— Bcstg.  Co. 
of  the  South  granted  voluntary  assignment  of 


license  to  WORD-TV  for  $400,000.  Principals  will 
now  include  President  Walter  J.  Brown  (50%), 
Secretary-Treasurer  D.  S.  Burnside  (4.10%),  and 
Thomas  B.  Pearce  Jr.  (2%).  Sale  is  to  effectuate 
merger  agreement  between  WSPA  and  WORD 
enabling  vhf  ch.  7  grant  to  WORD-TV.  Granted 
Feb.  25. 

WORD-WDXY  (FM)  Spartanburg,  S.  C— 
Spartan  Radiocasting  Co.  gTanted  voluntary  as- 
signment of  license  to  WORD  Inc.  for  $150,000. 
Principals  include  President  Irwin  Kahn  (49.8%), 
28.8%  stockholder  WNOK-AM-TV  Columbia, 
S.  C;  Vice  President-Secretary  Moody  Mc- 
Elveen  Jr.  (0.2%),  general  manager-2.4%  stock- 
holder WNOK,  and  Treasurer  B.  F.  Kurtz  (50%), 
3.6%  stockholder  WNOK.   Granted  Feb.  25. 

KXIT  Delhart,  Tex.— Baird  Bishop  &  Ed  Bishop 
d/b  as  Dalrad  Associates  granted  voluntary  as- 
signment of  license  to  Robert  J.  and  Leonard  J. 
Beller  d/b  as  Dalhart  Bcstrs.  Consideration  is 
3  year  lease  at  rental  basis  of  $300  per  month. 
Robert  J.  Beller  (50%)  is  salesman-announcer 
KEVA  Shamrock,  Tex.  and  Leonard  J.  Beller 
(50%),  is  in  farming.  Granted  Feb.  25. 

APPLICATIONS 

KNOG  Nogales,  Ariz.— Old  Pueblo  Bcstg.  Co. 

seeks  voluntary  assignment  to  Charles  F.  and 
Alice  B.  Montano  for  $20,000.  Mr.  &  Mrs.  Mon- 
tano  are  owners  of  Phoenix  Advertising  Co. 
Filed  Feb.  19. 

KFXM  San  Bernardino,  Calif. — Lee  Bros.  Bcstg. 
Co.  seeks  involuntary  transfer  of  negative  (50%) 
control  to  Bertha  Lee,  executrix  of  the  estate 
of  Clifford  Lee,  deceased.  Filed  Feb.  25. 

KSDO  San  Diego,  Calif. — San  Diego  Bcstg.  Co. 
seeks  voluntary  transfer  of  control  to  C.  Arnholt 
Smith  through  purchase  of  remaining  50%  in- 
terest from  Copley  Press  Inc.  (KCOP-TV  Los 
Angeles)  for  $50,000.  Mr.  Smith  will  now  be  sole 
owner.  Filed  Feb.  23. 

WBIS  Bristol,  Conn.— Bristol  Bcstg.  Corp.  seeks 
transfer  of  control  to  Hatch  Bcstg.  Co.  through 
sale  of  all  stock  for  $65,000.  Principals  include 
Eric  Hatch  (67%),  author  and  playwright;  Vice 
President -Treasurer  E.  Constance  Hatch  (25%); 
Vice  President  Thomas  B.  Hoben  (7.5%),  insur- 
ance, and  Secretary  Franklin  C.  Salisbury 
(0.25%),  vice  president-10%  stockholder  KSTL 
St.  Louis.  Filed  Feb.  19. 

WORX-AM-FM  Madison,  Ind. — Frances  Knight 
(Breckinridge)  &  Charles  N.  Cutler  d/b  as 
Knight-Cutler  System  seek  voluntary  assignment 
to  Electronic  Laboratories  Inc.  for  $28,300. 
Principals  include  President  Clarence  E.  Henson 
(58.30%);  Vice  President  Elmer  Sulzer  (13.35%), 
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director  of  radio-tv  U.  of  Ind.;  Vice  President 
J.  Emmet  Graft  (13.35%),  engineer  WHAS  Louis- 
ville, Ky.,  and  Secretary  Thomas  L.  Le  Vesque 
(11.10%).    Filed  Feb.  19. 

KSHE  Shreveport,  La.— S.  A.  Chesley  tr/as 
Shreveport  Bcstg.  Co.  seeks  assignment  of  CP 
for  am  station  on  1480  kc,  1  kw  daytime  to 
Audiocasting  Inc.  for  $2,924.  Principals  include 
President  Joe  Cudd  Monroe  (100%),  employe 
KCIJ  Shreveport;  Vice  President  Glenn  O. 
Smith,  restaurateur;  Secretary  William  M.  Cady 
in,  attorney;  and  Treasurer  Milton  Pope  Burke, 
accountant.  Filed  Feb.  24. 

WCLD  Cleveland,  Miss.— Cleveland  Bcstg.  Co. 
seeks  voluntary  assignment  of  license  to  part- 
nership of  C.  W.  Capps  &  Lowry  Tims  d/b  as 
Cleveland  Bcstg.  Co.  No  consideration  involved 
as  principals  retain  identical  interests.  Filed 
Feb.  26. 

WKXL  Concord,  N.  H.— Capitol  Bcstg.  Co. 
seeks  voluntary  assignment  of  license  to  Capitol 
Bcstg.  Corp.  for  $75,000.  Principals  include 
President-Treasurer  H.  Scott  Kilgore  (100%), 
vice  president-stockholder  WGAW  Gardner, 
Mass.,  and  applicant  for  new  am  station  at 
Plymouth,  Mass.;  Secretary  Frank  J.  Sulloway, 
banking,  and  Guy  A.  Swerson  Jr.  Filed  Feb.  24. 


Hearing  Cases 


INITIAL  DECISION 

Muskogee,   Okla. — New  tv,  vhf  ch.   8.  FCC 

hearing  examiner  Millard  F.  French  issued  ini- 
tial decision  looking  toward  grant  of  the  appli- 
cation of  Tulsa  Bcstg.  Co.  for  construction  per- 
mit for  new  tv  station  in  Muskogee,  Okla.,  on 
ch.  8.   Action  March.  3. 

OTHER  ACTIONS 

KNGS  Hanford,  Calif.— Hanford  Bcstg.  Co. 
FCC  designated  for  hearing  application  to  in- 
crease power  on  620  kc  from  1  kw  to  5  kw  un- 
limited, directional  day  and  night;  made  KFRC 
San  Francisco  party  to  the  proceeding.  Action 
Feb.  25. 

Jacksonville,  Fla. — FCC  Comr.  George  E.  Ster- 
ling granted  petition  of  B.  F.  J.  Timm  for  dis- 
missal without  prejudice  of  his  bid  for  new 
am  station  on  1280  kc,  1  kw  daytime  and  re- 
moved from  hearing  docket  application  of  Ray 
Herbert  Guckel  Jr.    Action  March  2. 

Fm  Allocation — Effingham,  m.  FCC  in  a  notice 
of  proposed  rule  making,  proposed  to  shift  fm 
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ch.  239  from  Peoria  to  Effingham,  111.  Comments 
may  be  filed  on  or  before  March  26.  Action 
Feb.  25. 

East  St.  Louis,  111. — Broadcast  House  Inc.  FCC 

by  order,  (effective  upon  the  vacating  of  stay 
order  by  the  U.  S.  Court  of  Appeals  for  the  D.  C. 
Circuit),  vacated  and  set  aside  action  of  Dec.  17, 
returning  application  for  CP  for  new  tv  station 
on  ch.  11;  designated  same  for  hearing  in  con- 
solidated proceeding  with  applications  of  St. 
Louis  Telecast  Inc.,  St.  Louis  Amusement  Co., 
Columbia  Bcstg.  System  Inc.,  and  220  Television, 
Inc.,  seeking  the  same  channel  in  St.  Louis,  Mo., 
upon  issues  heretofore  specified  in  Dockets  8809 
et  al.,  and  upon  additional  issue  to  determine, 
in  the  light  of  the  fact  that  Broadcast  House 
is  permittee  of  tv  station  KSTM-TV  operating 
on  ch.  36  in  St.  Louis,  whether,  under  the  pro- 
visions of  the  Communications  Act,  Commission 
rules  and  regulations  and  policies  adopted  there- 
under, the  application  of  Broadcast  House  is 
entitled  to  comparative  consideration  with  the 
other  applications  in  this  proceeding.  Action 
March  3. 

Lexington,  Ky. — Uhf  ch.  18  proceeding.  FCC 
Comr.  E.  M.  Webster  granted  petition  of  Blue- 
grass  Bcstg.  Co.  to  dismiss  without  prejudice 
its  bid  for  new  tv  station  on  uhf  ch.  18  and 
retained  in  hearing  application  of  Central  Ky. 
Bcstg.  Co.    Action  March  1. 

Bangor,  Me. — Vhf  ch.  2  proceeding.  FCC  Comr. 
George  E.  Sterling  granted  petition  of  Maine 
Bcstg.  Co.  for  dismissal  without  prejudice  of 
its  bid  for  new  tv  station  on  vhf  ch.  2  and  re- 
tained in  hearing  application  of  Murray  Car- 
penter and  Associates.    Action  March  2. 

WLEW  Bad  Axe,  Mich. — FCC  designated  for 
hearing  application  to  change  from  1540  kc,  250 
w  daytime  to  1340  kc,  250  unlimited;  made 
WEXL  Royal  Oak,  and  WBBC  Flint,  Mich- 
parties  to  proceeding.  Action  March  3. 

Las  Vegas,  Nev. — Vhf  ch.  13  proceeding.  FCC 
Comr.  George  E.  Sterling  granted  petition  of 
Western  Tv  Co.  for  dismissal  without  prejudice 
of  its  bid  for  new  tv  station  on  vhf  ch.  13  and 
retained  in  hearing  bid  of  Desert  Tv  Co.  Action 
March  2. 

New  Am  Ground  Conductivity  Map  Adopted — 

By  report  and  order,  the  Commission  finalized 
its  proposed  rule  making  of  August  3,  and,  effec- 
tive April  5,  deleted  map  entitled  "Ground  Con- 
ductivity in  the  U.  S.  and  Canada"  designated 
as  Figure  3  in  its  Standards  of  Good  Engineer- 
ing Practice  Concerning  Standard  Broadcast 
Stations  and  relative  text  (Part  3)  and  substi- 
tuted therefor  a  new  map  entitled  "Estimated 
Effective  Ground  Conductivity  in  the  U.  S." 
designated  as  Figure  M3  (large  size)  and  R3 
(small  size);  also  amended  the  rules  to  provide 
for  the  issuance  of  special  field  test  authoriza- 
tions to  operate  transmitters  for  taking  am  field 
intensity  data.  Action  Feb.  25. 

Muskogee,  Okla.— Vhf  ch.  8  proceeding.  FCC 
Comr.  E.  M.  Webster  granted  petition  of  Ashley 
L.  Robison  to  dismiss  without  prejudice  his  bid 
for  new  tv  station  on  vhf  ch.  8  and  retained  in 
hearing  bid  of  Tulsa  Bcstg.  Co.  Action  March  1. 

Mercer  Bcstg.  Co.,  Trenton,  N.  J.;  Delaware 
Valley  Bcstg.  Corp.,  Morrisville,  Pa.;  Drew  J. 
T.  O'Keefe,  Jack  J.  Dash  &  William  F.  Water- 
bury,  Levittown-Fairless  Hills,  Pa. — FCC  desig- 
nated for  consolidated  hearing  applications  for 
new  am  stations  on  1490  kc,  250  w  unlimited; 
made  WD  AS  Philadelphia;  Greenwich  Bcstg. 
Corp.,  Greenwich,  Conn.;  Atlantic  City  Bcstg. 
Co.,  Atlantic  City,  N.  J.;  and  Press-Union  Pub. 
Co.,  Atlantic  City,  N.  J.,  parties  to  the  proceed- 
ing.  Action  Feb.  25. 

Part  3  of  Rules  Amended — By  order,  the  Com- 
mission amended  Part  3  of  the  rules  to  include 
Guam  in  the  schedule  setting  forth  the  expira- 
tion date  for  am  station  licenses  on  geographi- 
cal basis  and,  effective  immediately,  Section 
3.34  (a)  (16)  of  the  rules  is  amended  to  read 
as  follows:  "(16)  For  stations  located  in  Wash- 
ington, Oregon,  Alaska,  Guam  and  Hawaii, 
February  1,  1954."   Action  Feb.  25. 

Providence,  R.  I. — FCC  by  order,  dismissed  a 
petition  filed  Feb.  16,  by  Cherry  &  Webb  Bcstg. 


Co.,  permittee  of  tv  station  WPRO-TV, 
Providence,  R.  I.,  for  a  preliminary  order  i 
ing  or  setting  aside  Special  Temporary  Auj 
zation  granted  Feb.  3  to  ch.  16  of  Rhode 
Inc.,  for  interim  operation  of  WNET  (TV)  o 
16  at  Providence.   Action  Feb.  25. 

Reduce  Number  of  Multiple  Ownership  F 
— By  order,  the  Commission  amended 
1.343  of  its  practice  and  procedure  rules  so 
multiple  licensees  of  broadcast  stations  [ 
file  only  one  ownership  report  (FCC  Forrrj 
for  such  stations  in  any  three  year  licensj 
riod.  Effective  immediately,  this  does 
with  the  present  requirement  that  each  lie? 
owning  more  than  one  am,  fm  or  tv  station 
an  ownership  report  with  each  renewal  ap^ 
tion.   Action  March  3. 

Tv  Allocation — Havana,  Fla.  On  petitioi 
John  H.  Phipps,  Tallahassee,  Fla.,  filed  F1 
ary  3,  the  Commission  proposed  rule  maki' 
assign  ch.  2  plus  to  Havana,  Fla.,  a  tovt  g'gl  I! 
distance  of  16  miles  from  Tallahassee)  not 
allocated  a  channel.  Comments  may  be  fil^ 
or  before  March  24.   Action  Feb.  25. 

Tv  Allocation — Petaluma,  Calif.  On  pe.| 
by  Delta-Sierra  Educational  Television  <f 
Stockton,  Calif.,  filed  Jan.  29,  the  Commi 
proposed  rule  making  to  assign  ch.  68  to 
luma,  Calif.,  in  lieu  of  ch.  56.  Comments^ 
be  filed  on  or  before  March  24.  Action  Fei 
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March  8 

Charlotte,  N.  C— Vhf  ch.  9,  further  he- 
conference  before  Examiner  H.  Gifford  Ir' 
WSOC,  Piedmont  Electronics  &  Fixture  (5 
Carolina's  Tv  Corp. 

South  Bend,  Ind.— Uhf  ch.  46,  further  her 
before  Examiner  Basil  P.  Cooper — South 
Bcstg.  Corp.,  Michiana  Telecasting  Corp. 
March  9 

Norfolk,  Va.— Vhf  ch.  10,  further  hearinj' 
fore  Examiner  Charles  J.  Frederick — Beacl 
Bcstg.  Corp.,  Portsmouth  Radio  Corp. 

March  12 

Ft.  Worth,  Tex. — Vhf  ch.  11,  hearing 
Examiner  Annie  N.  Huntting — Texas  State 
work  Inc.;  W.  W.  Lechner  tr/as  Lechner  Tvj  J,N 
R.  O.  Shaffer,  Sterling  C.  Holloway,  M.  J. 
ley,  Arch  Rowan,  F.  Kirk  Johnson  &  (bpH 
Rowan  d/b  as  Ft.  Worth  Tv  Co. 

Bangor,  Me. — Vhf  ch.  2,  hearing  before  E>{ 
ner  Elizabeth  C.  Smith — Murray  Carpenti 
Associates,  Maine  Bcstg.  Co. 

Fayetteville,  N.  C— Vhf  ch.  18,  hearing  b 
Examiner  William  G.  Butts — Fayetteville  B 
Inc.,  Ralph  E.  Hess. 

Routine  Roundup  .  .  . 

March  3  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  George  _  E.  Sterling!  UN 
Capitol  Bcstg.   Co.,   Raleigh,   N.   C— Gri 

petition  for  extension  of  time  to  and  incli 
March  10,  within  which  oppositions  may  be 
to  petition  for  clarification  or  enlargemei. 
issues  filed  by  WPTF  Radio  Co.,  re  ch.  5  (Di 
10861  and  62). 

By  Hearing  Examiner  William  G.  Butt 
Issued  an  order  to  govern  course  of  he 
in  re  applications  of  Booth  Radio  &  Telev 
Stations  Inc.,  and  Woodward  Bcstg.  Co.,  a 
cants  for  ch.  50  in  Detroit,  Mich.  (Docket  «( 
61);  said  order  to  control  subsequent  cour!w 
hearing  unless  modified  in  accordance  with  4 
mission's  rules. 

Paducah  Newspapers  Inc.,  Columbia  A: 
ment  Co.,  Paducah,  Ky. — Denied  motion  of 
ducah  Newspapers  Inc.,  to  strike  "that  poi 

(Continued  on  page  100) 
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cN.ecfo{Lcdor 

FOR    THE    PURCHASE    AND  SALE 
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1 701  K  St.,  N.  W.  •  Washington  6,  D.  C,  NA.  8-3233 

Lincoln  Building  •  New  York  17,  N.  Y.,  ML.  7-4242 

401  Georgia  Savings  Bank  Bldg.  •  Atlanta,  Ga., 
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IKY  &  BAILEY,  INC. 
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National  Pre**  Building 
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1339  Wisconsin  Avo.,  N.  W. 
01,  D.  C.        ADams  4-2414 
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jrcial  Radio  Equip.  Co. 
I  L.  Dillard,  Gen.  Mgr. 
TONAL  BLDG.       Dl.  7-1319 

Washington,  d.  c. 

*  7037  JACKSON  5302 

KANSAS  CITY,  MO. 

Membtr  AFCCE  * 
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MK  H.  MclNTOSH 

jULTING  RADIO  ENGINEER 
i  121*  WYATT  BLDG 
WASHINGTON,  D.  C. 
Metropolitan  8-4477 

Member  AFCCE  * 


:AR  &  KENNEDY 


h  St.,  N.  W.  Hudson  3-9000 
WASHINGTON  6,  D.  C. 

e Es  l!  Member  AFCCE* 
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rNNE  C.  SMEBY 

ered  Professional  Engineer" 

%,  N.  W.  EX  3-8073 

ASHINGTON  5,  D.  C. 
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ERT  L.  HAMMETT 

jjLTING  RADIO  ENGINEER 

Inkers  investment  bldg. 
rancisco  2,  california 


SUTTER  1-7545 
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WK1NS  ESPY 

Broadcast  Engineering 
jte  Field  Measuring  Service 
jilshire  Blvd.      Arizona  88922 

Los  Angeles,  Calif. 


JAMES  C.  McNARY 
Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  ' 


A.  D.  RING  &  ASSOCIATES 

30  Yean'  Experience  In  Radio 
Engineering 
MUNSEY  BLDG.         REPUBLIC  7-2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  BMfl. 

Washington  5,  D.  C.         REpvblic  7-3984 

Member  AFCCE  ' 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Profettitmal  Experience 
Radio-Televlsion- 
Electrenlcs-Cemmunlcetlons 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  S-lt SO— Executive  S-Ufl 
(Nighta-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


LOWELL  R.  WRIGHT 

Aeronautical  Consultant 
(Fermerly   Department   »f   C»mmeree—  C.A.A. 
Member    WiihinftOD   Airspace  Subcommittee) 
Offer*  a  specialized  consulting  service  to 
the  Radio  and  Television  Industry  on 
aeronautical  problems  created  by  tower 
construction. 
R.  F.  D.  N*.  2.  BOX  29,  HERNDON.  V*. 
(Suburban  Washington,  D.  C.)    Tel:  MOM 


—Established  1M6— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.      National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  • 


WELDON  &  CARR 

Consulting 
Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.      4212  S.  Buckner  Blvd. 
Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM -TV  BROADCAST  ALLOCATION 

FCC  ft  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


QUALIFIED  ENGINEERING 

is  of  paramount  importance 
in  getting  your 
AM,  TV  or  FM  station  on  the  air. 
Publish  a  Professional  Card 
and  join  these  engineers, 
among  the  foremost  in  their  field. 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STorling  3-4111 

Washington  4,  D.  C. 
Member  AFCCE  • 


Craven,  tonnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  7-8215 

WASHINGTON  4,  D.  C. 
Member  AFCCE* 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.W.     Executive  3-5670 
Washington  5,  D.  C. 
Member  AFCCE* 


ROBERT  M.  SILLIMAN 

John  A.  Meffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 
Member  AFCCE  • 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W„  Wash.,  9.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  At*. 
Phone  6-29X4 

Member  AFCCE* 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderton  2-3177 

Member  AFCCE  * 


SERVICE  DIRECTORY 


m-Built  Equipment 
RECORDING  CO. 

Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  ft  TV 
Engineer  em  duty  mil  nieht  every  night 
JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956  *  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953   ARB   Projected    Readership  Survey 
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PROFESSIONAL  OR 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication  date.    Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20tf  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 
$2.00  minimum 

All  other  classifications  30#  per  word — $4.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted 


Managerial 


"A  good-music-station"  wants  a  manager  that 
knows  good  music,  has  a  good  voice  and  can  sell. 
Located  in  north  midwest.  Good  salary  to  right 
man.   Box  559C,  B.T. 

Two  men  wanted  who  work  well  together  to  take 
over  complete  management  of  west  coast  station. 
One  should  have  first  class  ticket.  You'll  work 
hard  but  you'll  make  money.   Box  561C,  B.T. 


Salesmen 


Florida  salesman.  Experienced  man.  Excellent 
opportunity  for  hard  worker.  Give  full  details 
in  your  first  letter.   Box  676A,  B«T. 

Salesman — Oregon  CBS  affiliate  has  immediate 
opening  for  experienced  time  salesman.  Good 
guarantee  against  15%.  Outstanding  community 
in  one  of  the  west's  finest  recreation  areas. 
Applicants  must  be  salesmen,  not  order  takers 
or  floaters.    Box  516C,  B.T. 

Sales  Manager  with  productive  record  of  training 
and  leading  men  in  competitive  markets.  Small 
or  medium-size  station  background.  Some  travel. 
Car  required.  Salary,  commission  and  traveling 
expenses.   Chicago  headquarters.  Box  585C,  B.T. 

Commercial  manager — If  you  are  energetic,  hard 
working  salesman,  married,  looking  for  advance- 
ment, this  is  an  unusual  opportunity  to  become 
commercial  manager  and  later  manager.  Box 
594C,  B.T. 

Local  time  salesman  for  top  independent  metro- 
politan station.  Write  for  personal  interview. 
Enclose  resume  of  past  experience.  Box  600C, 
B.T. 

Due  to  tv  expansion,  have  opening  how  for  two 
good  radio  salesmen  who  want  to  move  up  to 
top  sales  posts.  24-hour  independent  in  large 
east  coast  market.  Good  pay  and  liberal  in- 
centive plan.    Full  details.    Box  620C,  B.T. 

Colorado's  community  network  needs  a  sales" 
manager  for  KRAI,  Craig,  3500  population.  KRAI 
provides  only  primary  or  secondary  signal  to 
40  mile  radius.  $350.00.  base  plus  up  to  10  per- 
cent of  net  profit.  Send  complete  information 
and  tape  to  KUBC,  Montrose,  Colo. 

Announcers 

Combo  announcers,  1st  engineers  or  salesmen. 
Immediately.    Indiana.    Box  488C,  B.T. 

Ambitions  salesman-announcer  interested  in  ra- 
dio and  start  of  tv  from  ground  up  in  small  sta- 
tion. Salary,  commission  benefits.  Phone  today, 
KPRK,  Livingston,  Montana. 

Announcer,  first  class  engineer  license  desirable 
but  not  essential.  Bill  Harrell,  KVWO,  Chey- 
enne, Wyoming. 

Need  immediately,  announcer-salesman.  Inter- 
view necessary,  southerner  preferred.  Congenial 
staff,  good  working  conditions.  Contact  Beri 
Moore,  Manager,  WAMI,  Opp,  Alabama. 

Needed  at  once,  first  phone  combo  man,  heavy  on 
announcing,  opportunity  for  part-time  sales. 
Contact  P.  R.  Hurlbut,  WCSI,  Columbus,  Indiana. 

Experienced  announcer,  strong  on  news  and 
commercials,  for  general  staff  work  on  long- 
established  network  affiliate.  Excellent  oppor- 
tunities starting  with  good  salary.  Send  audi- 
tion and  background  to  WFDF,  Flint,  Michigan. 

Salesman-announcer,  who  has  successful  early 
morning  show,  wanted  by  San  Diego  independent. 
Send  tape  of  show  and  volume  of  business  and 
type  of  accounts  sold  at  retail.  6:00  am-9:00  am, 
Monday-Saturday  shift  only,  balance  of  time 
selling  and  servicing.  Salary  plus  commission. 
Send  to  General  Manager,  630  F  Street,  San 
Diego,  Calif. 


Help  Wanted— (Cont'd) 


Technical 


Chief  engineer  for  Virginia  independent.  Remote 
control.  Must  have  best  technical  and  personal 
references.  $125.00  per  week  to  start.  Send  all 
details  to  Box  606C,  B.T. 

First  phone  transmitter  engineer.  $1.25  per  hour. 
Contact  Don  Morris  or  W.  L.  Thompson,  KRIS, 
Corpus  Christi,  Texas.  Phone  4-6354. 

1st  class  radiotelephone  engineer  for  uhf  station, 
soon  to  increase  power.  Write  or  call  WICA 
Inc.,  Ashtabula,  Ohio. 

Production-Programming,  Etc. 


Copy  girl-receptionist.  Regional  lkw  independ- 
ent in  fast  growing  Texas  market.  Pleasant  sur- 
roundings. Airmail  full  details  including  picture 
to  Box  545C,  B.T. 

Continuity  writer.  Woman.  Midwest  250  watt 
ABC.  40  hour  week.  No  air  work.  Experienced 
or  recent  journalism  graduate.  Prevailing  wages. 
Box  562C,  B.T. 

Program  director.  The  "musts"  are:  good  air 
voice;  write  saleable  copy;  good  typist;  be  co- 
operative. Give  complete  details  in  first  letter. 
Write  Box  578C,  B.T. 

Good  local  newsman.  Progressive  news,  special 
events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  "know-how"  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.    Box  601C,  B.T. 

Iowa  independent  has  opening  for  a  newsman 
who  can  gather,  write  and  present  news.  Ability 
and  interest  in  local  news  essential.  Send  pic- 
ture and  audition.    Box  615C,  B.T. 

Female  continuity  writer  desiring  to  do  some 
air  work.  Send  copy  samples  and  tape  if  pos- 
sible. Personal  interview  preferred.  Contact 
Cal  Smith,  KROC,  Rochester,  Minnesota. 


Television 


Help  Wanted 


Salesmen 


Midwestern  tv  station  in  excellent  middle  market 
has  opening  for  two  aggressive  salesmen.  Prefer 
central  states  men  with  radio  station  sales  back- 
ground. Guarantee,  commission.  Please  wire  or 
write  Box  525C,  B-T. 

Excellent  opportunity  for  alert  salesman  to  earn 
$15,000-$20,000  in  market  of  half-million.  Straight 
15%  commission  with  no  limit  on  earnings.  Un- 
usual opportunity.   Write  or  wire  Box  609C,  B.T. 


Technical 


Radio  engineer  interested  in  learning  tv.  You 
will  work  on  5  kw  directional  and  enter  a  train- 
ing program  at  NBC  vhf  midwest  tv  station. 
Send  full  details.    Box  584C,  B.T. 

Assistant  chief  engineer  for  lOOkw  vhf  in  south- 
east. Must  have  thorough  knowledge  video  cir- 
cuits and  capable  full  maintenance  responsibility. 
Permanent  position  with  good  organization.  Box 
607C,  B.T. 


Several  tv  engineers  will  be  needed  soon  for 
permanent  Houston  operation  of  KGUL-TV, 
Galveston,  Texas.   Write  Chief  Engineer. 

Engineer  for  tv  control  room.  WKZO-TV,  Kala- 
mazoo, Michigan. 

If  you  are  ready  for  tv  with  good  radio  experi- 
ence, WTOC-TV  is  ready  for  you.  Increased 
operation  creates  new  opportunities  in  television. 
Write  to  Kyle  E.  Goodman,  Chief  Engineer, 
WTOC-TV,  Savannah,  Georgia. 


Help  Wanted— (Confd) 


Production-Programming,  Others 


Director — station  experience  desired — two  carl 
operation,  working  knowledge  of  lighting  i 
TS-11  essential.    Box  499C,  B.T. 


Vhf  educational  station  has  immediate  opei' 
for  an  experienced,  practical  program  dire 
who  knows  tv  production-programming  ti 
oughly.  Excellent  salary.  Best  facilities  j 
environment.  Send  full  detail,  including  pi 
if  possible,  and  references  first  letter.  Allf 
plies  confidential.  This  is  unusually  fine  op; 
tunity  in  every  respect.    Box  616C,  B.T.  j 


Jointly  owned  50kw  am-vhf  tv  property  has! 
mediate  opening  for  a  promotion-merchandi 
executive.  Must  be  thoroughly  experienced, 
of  first  10  markets  in  country.  Network  a:' 
ated.  Pay  excellent.  Opportunity  for  advai 
ment  very  good.  Send  full  details  first  lette 
Box  617C,  B.T. 


Situations  Wanted 


Managerial 


Experience;  6  years,  managerial,  sales,  progrl 
ming,  news,  announcing,  public  relations.  Sts 
family.  Desire  greater  opportunities.  Box  51 
B.T. 


Twenty   solid    years   of   commercial  broai 
behind  me.    Am  thoroughly  experienced  in" 
phases  with  exception  of  technical.   Strong  rri 
agerial  and  sales.    Am  present  manager  of 
watt  indie  in  small  market.  Will  go  anywhere! 
prefer  Florida.    Box  580C,  B.T. 


Young  man,  29,  with  ideas,  experienced,  restri 
permit  and  degree  wants  position  with  a  fu 
as  program  director  or  commercial  manage) 
progressive    station.     Box   586C,  B.T. 


Salesmen 


Account  executive  with  station  manager  ex 
ence  desires  change.    Five  years  in  radio  indjaij 
try.    Enviable  sales  records — national  accou 
Good  New  York  agency  contacts.    Young,  ei 
getic,  quite  successful!    Box  572C,  B.T. 


Salesman,  excellent  time-sales  record.  Col! 
graduate.  Enthusiastic,  imaginative,  mati 
married,  car.    Box  614C,  B.T. 


Need  an  air  salesman  who  knows  the  value  oJ 
account?  Over  five  years  selling  and  annoi. 
ing.    Would  like  incentive  plan.    Box  623C 


Announcers 


Baseball  announcer.  Seven  years  experience, 
voice,  best  of  references.   Box  341C,  B«T. 


Combo  man,  3rd  class  permit,  college  gradu 
Light  on  experience,  strong  on  news  and  spcfc 
can  do  play-by-play  of  baseball  and  football 
can  travel  anywhere.  Draft  exempt.  Box  3f 
B.T. 


Sports  announcer-all  sports  and  sales.  28, 
lege,  five  years  experience.   Box  448C,  B.T. 

 Kj 

Announcer,  4  years  experience.  1st  phone.  Avffl 
able  2  weeks  notice.    Box  504C,  B.T. 

 4 

Experienced  announcer,  desires  change.  Ca 
rently  employed  in  New  York  State,  city.  J 
perience  includes  news,  DJ,  show.  Tape,  » 
erences.    Box  557C,  B.T. 


ited  i 


J  tiii 


-jit 


Announcer,  25 — theatrical  and  tv  experieno 
large  midwest  market  desires  permanent  sf 
connection  tv  or  radio.    Strong  on  commerci 
currently  employed,  available  March  15.  T 
and  resume  on  request.   Box  558C,  B.T. 

Sports  director:  Seven  years  experience;  p. 
by-play,  all  major  and  minor  sports — organ: 
tion  of  all  types  of  programs.  Well  experien 
in  all  phases  commercial  radio.  No  drif 
Seek  permanent  position  radio-tv.  Will  loc 
anywhere.    Box  560C,  B.T. 

Interested  in  staff  position,  have  2  years  exp(  j 
ence.    Box  566C,  B.T. 

Announcer  negro.  News,  DJ,  commercials.  U 
perience  limited.  Tape  on  request.  Box  561 
B.T.   j" 

Radio-tv  announcer,  first  phone.  Some  exp(j 
ence,  versatile,  desires  permanent  job  with  ; 
vancement.    Box  568C,  B.T. 


Versatile  announcer, 
station.  Southerner. 
Box  570C,  B-T. 


Experienced  large  Te;j 
Go  anywhere  immediate  j 


Morning  man.  Experienced  DJ,  emcee.  If  3 1 
are  looking  for  a  wide  awake  personality  w 
proven  record  of  solid  sales  appeal,  to  beat  yet 
competition,  here's  your  man.  Currently  t<\ 
in  four  station  market.  Tape  and  backgrouj 
on  request.    Box  575C.  B.T. 


+  

Situations  Wanted— (Cont'd) 


Situations  Wanted— (Cont'd) 


Situations  Wanted — (Cont'd) 


cat  i 


»rk  sports,  news,  staff.  Major  league  play- 
ly.  10  years  experience.    Family,  3  chil- 
Now  newscasting  major  city.    No  tv  in 
After  June  1st  for  new  tv  or  combined 
pibon.   History  and  salary  on  request.  Box 
B-T. 


rl{  .iijncer,  1  year  solid  staff  experience.  Strong 
Vs  and  sports,  fine  play-by-play,  good  po- 
ll, college  grad.  Box  592C,  B-T. 


ight  chief  announcer,  top  ten  market,  de- 
staff  position  on  am-tv  network  operation 
nparable  area.  Young,  versatile;  solid  ex- 
ice  as  staffer,  free  lance.   Three  years  on 
coast-to-coast    stanza.     Excellent  music, 
dramatic,   production  background.  Best 
nces.  Box  595C,  B-T. 
rogij:  

Jic»D  man,  year   and   half   experience,  first 
:,  strong  on  news,  commercials,  DJ,  with 
  >f  gab.    Prefer  states  bordering  Missouri. 

roaJ96C-  B*T- 


mjifal  staff,  including  news,  sports,  DJ,  corn- 
els. Ambitious.  Available  now.  Married, 
[n.   Salary  secondary.   Box  597C,  B-T. 


-Ira  : 
i  fit  - 


 ale  announcer — thoroughly  trained.  Excel- 

W,  ad-lib  man,  news,  commercials,  sports, 
in.  Progressive  stations  apply.  Box  599C, 


1  ai  fenced  announcer,  7  years  all  phases  of 
ccoufi  wishes  to  locate  with   station  with  tv 
1st  phone  ticket.  Box  608C,  B-T. 


Colli  it 
matu  i. 


le  of 


Pip 


ng  man — radio  or  television.  Off  beat,  easy 
,-talk  commercials,  good  music  plus  friendly 
r.  Box  579C,  B-T. 


ienced  announcer,  age  25.  Strong  music 
ews.  Operate  board.  Box  583C,  B-T. 


(Iy  DJ.  Produces  and  emcees  live  shows, 
;  copy,  will  go  anywhere.  Salary  open, 
sble  April  first.   Box  589C,  B-T. 


announcer,  DJ,  newsman,  college,  family 
Young  but  experienced.  Desires  locate 
Box  598C,  B-T. 


DJ,  announcer,  newscaster,  control  board 
;or.  Married,  draft  exempt.  Free  to  travel, 
tly  completed  extensive  courses  covering 
ases  of  air  work  and  station  operation  pro- 
Strong  DJ,  personality,  down  to  earth 
Ambitious    arid   will   work  diligently. 


™«:'.on  tape  on  request.   Box  611C,  B-T. 


announcer,  light  experience.    Strong  DJ, 
sports,  board,  single.   Third  class  ticket. 
_Ljtape.  Available  now.  Box  612C,  B-T. 

!e.F 


ienced  DJ,  staff  man-gimmick-vet.,  23, 
desires  work  with  future.  Location  no 
living  wage  a  must.  Tape,  disc,  refer- 
Russ  Barron,  5478  Arlington  Street,  Phila- 


DJ,  tape,  references,  experience.  Jim 
107  Princeton,  Hempstead,  New  York. 


adiii ; 
soon 
lie: 

;!; 

id 

DJ,  announcer.  Graduated  from  Cam- 
Avaf  Broadcasting  School.  Specialized  com- 
il,  news,  sports.  Tape,  resume  available, 
Jerry  Coombs,  10  Ash  Street,  Piermont, 
Clftork. 
I! 


incer.  Twelve  months  experience,  prefers 
irn  states.    Wire  or  phone — 12  to  2:30  p.m., 
Currie,   299  Adams   Street,  Dorchester, 
Telephone  CO  5-5004.    Available  within 
■eeks. 


incer  and/or  director,  3Vz  years  radio,  tele- 
wishes  permanent  location,  radio  or  tele- 
,    Donald  Parker,  32  Porter  Street,  Maiden, 
la™  'Chusetts. 

■ienc )[  

lrift!  

loc$  incer,  light  experience.  Recent  radio  broad- 
l  school  graduate.  Commercial  voice,  good 
ews,  sports.  Board.  Third  class  ticket. 
:  available  now.  Joe  Pasca,  2131  Chatterton 
Bronx  72,  N.  Y. 


sneer.  News,  comercials,  DJ,  sports,  board, 
e  voice,  veteran,  married,  third  ticket, 
interest.  Will  travel.  Tape.  Fred  Ross, 
mpire  Boulevard,  Brooklyn,  New  York, 
ent  3-0549. 


incer,  control  board  operator.  Strong  on 
J  good  disc  jockey  and  newscaster.  Wide 
irange,  limited  experience,  married,  draft 
t,  will  travel,  tape,  c/o  Trongone,  3343  Sey- 
Avenue,  Bronx  67,  New  York. 


peer.  2  years  experience.  DJ,  news,  staff. 
'Voice.  Prefer  Illinois,  Indiana,  Kentucky, 
joJiBsee.    Consider  anything.    Ex-GI.  Robert 
387  4th  Ave.,  Newark  7,  N.  J. 


Technical 


Chief  engineer  or  supervisor  available  immedi- 
ately. 12  years  experience  am-fm-tv,  from  250 
watt  to  50  kw.  Recently  completed  uhf  station 
Box  522C,  B.T. 

First  phone.  RCA  graduate.  Seeking  permanent 
position.  Some  electronic  experience.  Box 
554C,  B.T. 

Have  technical  schooling,  first  phone  license  and 
am  experience.  Desires  position  radio  and/or  tv. 
Box  571C,  B-T. 

First  phone,  second  telegraph,  radar  endorse- 
ment, amateur  phone,  have  ability  but  no  broad- 
cast experience.  4  years  Merchant  Marine  radio 
operator.  Will  try  combo  or  straight  engineering. 
East  coast  preferred.  Box  573C,  B-T. 

Young,  aggressive  control  room  operator.  Three 
years  with  top  indie,  all  phases.  Tape,  disc,  re>- 
mote,  etc.  First  phone  ticket.  Desires  permanent 
midwest,  but  will  travel.  Available  April  1.  Box 
581C,  B-T. 

1st  phone,  6  months  experience.  Car.  Single, 
veteran.  Prefer  east.  Box  591C,  B-T. 

Engineer — 1st  class  license.  Six  years  experience 
console,  transmitter,  remotes,  recordings.  Box 
603C,  B-T. 

First  phone,  some  am  and  fm  transmitter  and 
control  experience.  Midwest.  Box  610C,  B-T. 

Chief  on  one  watter  in  the  sticks.  Wants  some- 
thing in  metropolitan  New  York  area  with  tele- 
vision future.  What  have  you  to  offer?  Box 
613C,  B-T. 


Engineer,  5  years  am  experience,  car,  single. 
Would  like  job  in  radio  or  tv.  Preference  Gulf 
Coast  vicinity  or  southern  California.  Drennon 
Kenny,  PO  Box  7343,  Corpus  Christi,  Texas. 

Experience  first  phone.  Prefer  upper  midwest. 
Available.  Jim  Rene,  609  Morningside  Drive, 
Eau  Claire,  Wis. 

Two  years  experience.  Disc,  tape,  recording. 
Some  control  board  experience.  Prefer  New 
York.  Clarence  Williams,  100  W.  139th  Street, 
Apt.  44B,  N.Y.C. 

Tapak  walkie-tape-recorders,  famous  stars  of 
radio,  tv,  experienced  all  sorts  of  remote  situa- 
tions. No  salary,  will  travel.  Try  before  buy. 
Broadcast  Equipment  Corp.,  135-01  Liberty  Ave., 
Richmond  Hill  19,  N.  Y. 

Production-Programming,  Others 

Experience  in  studio  operations  seeking  copy- 
writing  and  promotions  position.  Working  now 
in  tv.   College  graduate,  veteran.  Box  563C,  B.T. 

Program  director-chief  engineer.  Highly  experi- 
enced, executive-minded  broadcast  veteran  seeks 
this  duo  assignment.  Why  pay  twoi  salaries  when 
the  ultimate  in  programming  and  engineering 
can  be  yours  from  this  hard  hitting,  energetic 
individual  at  $125.00  weekly.    Reply  564C,  B.T. 

Newswriter,  employed,  22  months  experience 
newspapers,  radio.  Journalism  graduate,  vet- 
eran, single.    Box  565C,  B«T. 

Experienced  production  manager  and  film  di- 
rector available.  Married,  vet,  currently  em- 
ployed in  above  capacity.  Best  references.  Real 
know-how  that  can  cut  operating  costs  for  you. 
Box  576C,  B-T. 

News  director,  8  years  radio.  All  phases  news 
department  operation.  Authoritative  delivery, 
Tapak  recorder.  College  graduate,  veteran,  31. 
High  caliber  radio  only,  management  future. 
Write  for  resume,  tape,  interview.  Box  588C,  B-T. 

Solid  promotion-research  operator,  experienced 
in  merchandising  and  publicity,  capable  of  or- 
ganizing or  taking  complete  charge  of  going  de- 
partment; network  and  station  background. 
Available  now.  Prefer  south,  southwest  or  far 
west.  Box  618C,  B-T. 


Television 


Situations  Wanted 


Managerial 


Management  team — Two  men  highly  specialized 
for  television  station.  Thoroughly  experienced  in 
station  construction  and  operations.  Excellent 
network  and  agency  contacts.  Guarantee  top 
programming  and  national  spot  sales.  Can  also 
staff  station  on  short  notice  with  trained  tv 
personnel.    Box  552C,  B.T. 


Experienced  tv-radio  general  manager  available. 
Years  of  successful  radio  station  operation.  Built 
and  operated  television  station  profitably  from 
start.  Good  reasons  for  desiring  change.  Prefer 
southwest  or  east.  Box  556C,  B-T. 

Manager  of  tv  station  in  black,  with  proven  rec- 
ord of  economical  and  efficient  operation,  good 
national  sales,  wishes  to  make  change.  Have 
sound  reason  for  leaving.  Local  sales  and  pro- 
gram ideas  paying  off  in  increased  billings  and 
good  ratings.  Plenty  of  tv  know-how  based  on 
five  years  in  major  and  medium  market  tv  oper- 
ation plus  ten  in  radio.  Top  industry  references 
from  stations  and  networks.  Can  assume  full  re- 
sponsibility for  your  tv  operation.  Reply  Box 
577C,  B-T. 

Technical 

Experience  tv  studio  engineer  presently  em- 
ployed. Seeking  better  opportunity.  Excellent 
references.   Box  503C,  B-T. 

Production-Programming,  Others 

Commercial  copy-chief.  Excellent  radio  back- 
ground. Presently  employed  southwest.  Seeking 
permanent  opportunity  tv.  Family.  Travel.  Ref- 
erences. Box  574C,  B»T. 

You  want  increased  profit  from  premium  time 
sales.  You  need  programming  by  a  newsman 
who  can  create  that  time.  Box  604C,  B-T. 

Writer-photographer,  39,  14  years  experience  both 
fields,  wants  start  in  tv.  Some  art  training,  play 
Hammond  organ.  Available  immediately,  best 
references.  Airmail  details  Box  621C,  B-T. 

Production-program  showman  with  extensive  ex- 
perience stage  and  motion  picture  work.  Author 
and  playwrite.  Employed  but  stymied.  Box  622C, 
B-T. 

For  Sale 


Stations 

Ask  for  our  free  list  of  good  radio  buys.  Jack  L. 
Stoll  &  Associates,  4958  Melrose  Ave.,  Los  An- 
geles 29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


Five  kilowatt  am  transmitter  complete  with 
some  spare  tubes,  $2,900.   Box  530C,  B-T. 

Complete  Collins  equipment  for  20kw  fm  station. 
5k  transmitter,  Collins  antenna,  frequency  and 
modulation  monitor.   Box  582C,  B-T. 

Gates-250  watt  transmitter,  model  250C,  complete 
with  one  set  of  tubes,  1240kc  crystal  and  oven. 
Can  be  seen  now  in  operation.  Delivery  near 
future  upon  arrival  of  replacement  unit.  $1085 
fob  Carlsbad.  Norman  Loose,  Manager,  KAVE, 
Carlsbad,  New  Mexico. 

WFMY-TV,  Greensboro,  has  3  antenna  mounting 
trestles  for  RCA  TF6AL.  Made  to  exact  RCA 
specifications.  $150.  fob  Greensboro,  N.  C.  Con- 
tact William  E.  Neill,  WFMY-TV. 

Fm  transmitter  (R.E.L.)  with  monitor,  crystals, 
etc.,  complete  and  in  good  condition,  $1850.  Also 
4  bay  Andrew  fm  antenna  (adjustable)  $1150. 
with  235  ft.  of  co-axial  line.  Complete  fm  sta- 
tion ready  to  go  immediately.  WIVY  Jackson- 
ville, Florida. 

This  is  a  give-away.  If  you  will  pay  the  cost  of 
taking  down  this  175-foot  self-supporting  Trus- 
con  tower,  you  can  have  the  tower  and  lighting. 
We  are  now  using  a  new  tower  and  have  no 
use  for  this  one  which  is  mounted  on  a  hotel 
building  in  downtown  Richmond,  Indiana.  Con- 
tact Louis  Duning,  Chief  Engineer,  Radio  Sta- 
tion WKBV,  Richmond,  Indiana. 

Best  offer,  240  ft.  Truscon  self-supporting  tower, 
type  H-30  with  lights.  WOKY-TV,  704  W.  Wis- 
consin Avenue,  Milwaukee,  Wisconsin. 

It's  smart  to  be  shifty.  Why  lug  a  maggie  to  a 
remote  when  you  can  wear  a  Tapak  newscaster, 
the  walkie  tape  "studio."  No  charging,  no  lines, 
just  you.  Try  before  buy.  Broadcast  Equipment 
Corp.,  135-01  Liberty  Ave.,  Richmond  Hill  19, 
N.  Y. 

Interested  in  films?  For  public  reaction  through 
screening  committees  National  Board  of  Review 
of  Motion  Pictures,  plus  authoritative  articles, 
only  $3  a  year,  read  "Films  in  Review,"  P.  O. 
Box  109,  Gracie  Station,  New  York  28,  N.  Y. 

(Continued  on  next  page) 


For  Sale — (Cont'd) 


Commercial  crystals  and  new  or  replacement 
broadcast  crystals  for  Bliley,  Western  Electric, 
RCA  holders,  Conelrad  frequencies,  etc.,  fastest 
service.  Also  monitor  and  frequency  measuring 
service.  Eidson  Electronic  Co.,  Temple,  Texas. 
Phone  3-3901. 

Auricon  RT-80  16mm  sound  recorder  with  NR-24 
amplifier.  New  condition.  Henderson,  50  Charles 
Circle,  Stoughton,  Mass. 


Wanted  to  Buy 


Equipment,  etc. 


300  ft.  guyed  tower  for  am  and  to  support  a 
three  bay  RCA  fm  turnstile.  Quote  price,  make 
and  weight  of  tower.    Box  507C,  B.T. 

UHF  lkw  transmitter,  antennas,  cameras  and  all 
other  tv  equipment.  Will  pay  cash.  Write  Box 
593C,  B-T. 

Want  field  strength  meter,  RCA  model  WX-2C. 
Box  602C,  B«T. 

Slightly  used  GE  type  TT-10A  channel  2  to  6 
transmitter.  Furnish  availability  and  lowest 
price.  WCCO-TV,  Minneapolis,  Minnesota,  % 
John  M.  Sherman. 

Two  or  three  50  to  100  w,  fm  transmitters  for 
frequencies  between  152.87  and  153.35  mcs.  Sta- 
tion WPRA,  Mayagues,  P.  R. 

Television  equipment,  studio  and  vhf  transmitter 
and  antenna.  Contact  William  E.  Benns  Jr.,  3738 
Kanawha  Street  N.  W.,  Washington  15,  D.  C. 

BTA-10F  urgently  need  RCA  10  kilowatt  am 
transmitter.  Wire  or  telephone  Geist-Creaser 
Assoc.,  Inc.,  Murray  Hill  7-1550,  60  East  42nd 
Street,  New  York  17,  N.  Y. 

Used  recording  equipment.  Will  offer  highest 
trades  on  new  equipment.  Commercial  Electronic 
Service,  2609  Olive  Street,  St.  Louis  3,  Mo. 


Miscellaneous 


A  complete  application  for  a  television  hearing 
in  leathered  bound  volumes  representing  the 
latest  and  best  thinking  of  the  recognized  top 
legal  talent  and  consultants'  work  in  the  coun- 
try. Thousands  of  dollars  can  be  saved  by 
utilizing  this  information  if  you  are  planning 
to  file  a  tv  application  or  may  be  involved  in 
a  tv  hearing.   Box  500C,  B.T. 

FCC  operator  license  quickly.  Individualized 
instruction  by  correspondence  or  in  residence. 
Beginners  get  first  phone  in  8  weeks.  Guaran- 
teed results.  Free  brochure.  Write  Don  Gran- 
tham, 6064  Hollywood  Blvd.,  Hollywood,  Cali- 
fornia. 

Newest  space-saving  workbench,  48"  x  24"  x  33", 
completely  equipped,  shipped  FOB  knocked 
down,  minutes  assembled,  only  $9.95;  Riolemtel, 
Palatka,  Florida. 


Help  Wanted 


There's  always  an  opening  for  qualified  radio 
personnel  in  one  of  Oklahoma's  46  Radio 
Stations.  One  contact  covers  the  state.  Apply 
to — Guy  Farnsworth,  KCRC,  Enid,  Okla.,  Sec- 
retary, Oklahoma  Broadcasters  Association. 
Do  not  send  tapes  or  discs. 


Salesman 


RIGHT  HAND 

Busy  executive  looking  for  aggressive 
salesman  to  actively  assist  in  selling 
advertising  services  for  established  or- 
ganization. Bright  future  for  salesman 
or  sales  manager  with  local  or  national 
radio  or  TV  sales  experience.  Unusual 
opportunity  for  right  man  to  start 
modestly  and  show  worth  in  growing 
organization.  Located  in  New  York. 
Box  619C,  B*T. 
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Television 


Miscellaneous 


Help  Wanted 


Production-Programming,  Others 


Production  and  sales  personnel  desired  by 
flourishing,  expanding  VHF  CBS  affiliate. 
Versatility  particularly  desired.  Applica- 
tions sought  from  persons  qualified  for 
sales,  copy  announcing  and  production 
functions.  Advancement  possibilities.  Abil- 
ity to  provide  additional  musical  or  ar- 
tistic talents  desirable.  Write  Walter  M. 
Windsor,  General  Manager,  KCMC-TV, 
Texarkana,  Texas. 


Situations  Wanted 


STAFF  ANNOUNCER 

At  prestige  50kw  to  be  affected  by  per- 
sonnel cutback.  Cutback  by  seniority. 
10  year  radio  experience.  Full  news  and 
programming  background.  Executive  and 
administrative  ability.  Highest  refer- 
ences. 30  years  of  age  and  SETTLED. 

Box  590C,  B»T. 


HILLBILLY  DJ 

All  night,  or  otherwise,  13  years 
radio,  some  tv.  Country  singer. 
Family  man,  sober,  reliable.  6 
years  present  job. 

Box  605C,  B*T. 


Television 


For  Sale 


Employment  Services 


EXCLUSIVE  FOR  TV  NEWS! 

•  Experienced    authoritative  newscaster 
available. 

•  Distinctive  "Murrow  manner." 

•  Impressive  international  assignments. 

•  Let's  build  prestige  news  program  to- 
gether! 

Box  569C,  B»T 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


EQUIPMENT 

Collins  21-A-5KW  Transmitter 
4  years  old — A-l  condition 
including  set  of  spare  tubes 
$13,000  f.o.b. 
For  details  write-wire-call 
BOB  DUMM,  KXOA,  SACRAMENTO 
CALIFORNIA 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel   for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Fbazier 
TV  &  Radio  Management  Consultant! 
708  Bond  Bldg.,  Washington  5,  D.  C. 


TV  REMOTE  UNIT 

I 

We  need  a  TV  Remote  Unit.   Is  yo 

i 

remote  unit  earning  for  you?  If  n; 
get  some  of  your  investment  back,  le^ 
it  to  a  reliable  TV  station  from  Aprij 
through  September  30. 

Rush  a  note  to 

Box  624C,  B«T. 


THE    BIST    IN  COMPLETE 

ERECTION  OF  TOWERS 


J.  M.  HAMILTON  &  COMPANj 

PA'Nf/NG         ISlCtlON  /MA/NTfNANO 

YEARS   OF  EXPERIENCE 
to.    3432,   T.I    4-2115,   Go. 'on..,   N  < 
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Sure  Fire 
Profit  Ma  kin 

-RADIO-TV  PROMOTION 
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Since  1928,  Bombara  Or 
inals  have  been  star  p 
motion  pieces  of  the  i 
tion's  biggest  credit  fur 
ture  houses. 
NOW  —  Bombara's  senS  ^ 
tional  Duplex  Plastic  It 
holstered  GOSSIP  BENC 
ES,  CORNICES,  etc.,  L 
selling  DIRECT-TOTE 
PUBLIC.  High  margin  1 
station  at  less-than-st< 
prices,  tie-ing  in  with  Ti 
jor  city  full  color  ca 
paign.  Write  for  compl 
details  today. 


Write  to: 


'Since  1928^  fe 


>  ©MB  Alt  A  ORIGINALS  h 

105-25  158th  STREET, 
JAMAICA,  N.  Y. 


FOR  THE  RECORD 


(Continued  from  page  96) 

of  the  supplementary  information  filed  oj 
11  by  Columbia  Amusement  Co.  which  sp 
and  made  provision  for  a  total  operatin 
of  60  persons."  (Docket  10875-76),  re  ch.  e 
By  Hearing  Examiner  Claire  W.  Har 
WREC  Bcstg.  Service,  WMPS  Inc.,  Me 
Tenn.— Granted  petition  of  WMPS  Inc.,  r< 
ing  that  Harry  B.  Solmson,  and  Edw; 
Russell,  both  of  Memphis,  be  admitted  tc 
tice  Pro  Hac  Vice  and  participate  in  1 
re  ch.  3  (Docket  10761-10762). 

BROADCAST  ACTIONS 
Renewal  of  License 

The  following  stations  were  granted  r 
of  licenses  for  the  regular  period: 

KJUN  Redmond.  Ore.;  KCLX  Colfax, 
KTOE,  Mankato,  Minn.;  WAAB  Worcester, 
WKXL  Concord,  N.  H.;  WMAS  Springfield, 
WMMW  Meriden,  Conn.;  WPJB  Provide] 
I.;  WSAR  Fall  River,  Mass.;  WSYB  Rutlai 
WWSR  St.  Albans,  Vt.;  WABM  HoulttH 
WATR  Waterbury,  Conn.;  WAVZ  New 
Conn.;  WBEC-FM  Pittsfield,  Mass.;  WBE 
FM  Brockton,  Mass.;  WBRK  Pittsfield,  i 
WBTN  Bennington,  Vt.;  WBZA  Boston, 
WCAP  Lowell,  Mass.;  WCAX  Burlingto(  ^ 

Broadcasting   •   Teleca  , 
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FOR  THE  RECORD 


C  Hartford,  Conn.;  WCOU-AM-FM  Lewis- 
I  Me.:  WCRB  Waltham,  Mass.;  WCSH  Port- 
I   Me.;  WDEV  Waterbury,  Vt.;  WDEC-AM- 
:|  Hartford,  Conn.;  WELI  New  Haven,  Conn.; 
)D  cku   Augusta,    Me.;    WGAN   Portland,  Me.; 

WW  Gardner,  Mass.;  WHAI-AM-FM  Green- 
li  ill  Mass.;  WHAY  New  Britain,  Conn.;  WHDH- 
-FM  Boston,  Mass.;  WHMP  Northampton, 
Is  •  WICC  Nr.  Bridgeport,  Conn.;  WICH 
Vich,  Conn.;  WIDE  Biddeford,  Me.;  WIKE 
jrport,  Vt.;  WJAR  Providence,  R.  I.;  WKNE 
ne  N.  H.;  WLBZ  Bangor,  Me.;  WLCR  Tor- 
ton,  Conn.;  WLLH  Lowell,  Mass.;  WNHC 
r  Haven,  Conn.;  WPOR  Portland,  Me.;  WCNX 
tiletown,  Conn. 


March  3  Applications 
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ACCEPTED  FOR  FILING 
Renewal  of  License 
— f|MMW-FM  Meriden,  Conn.,  The  Silver  City 
btal  Co.  (BRH-372);  WCTC-FM  New  Bruns- 
k   N.  J.,  Chanticleer  Bcstg.  Co.  (BRH-216); 
DL-FM  Alleghany,  N.  Y.,  WHDL  Inc.  (BRH- 
I   WWHG-FM  Hornell,  N.   Y.,   The  W.  H. 
tenhow  Co.  (BRH-70);  WLOE-FM  Leaksville, 
i.,  WLOE  Inc.  (BRH-537). 
PCT   Putnam,    Conn.,    The   Israel  Putnam 
;g    Co.    (BR-2817);    WTVL  Waterville,  Me., 
nebec    Bcstg.  Co.  (BR-1259);  KVOO  Tulsa, 
J.,  Southwestern  Sales  Corp.  (BR-462). 

Modification  of  CP 
TLA  (TV)  Los  Angeles,  Calif.,  Paramount 
•vision  Productions  Inc.— Mod.  of  CP  (BPCT- 
)  which  authorized  changes  in  facilities  of 
ting  tv  station  for  extension  of  completion 
to  7-1-54  (BMPCT-1904). 
— tiHIO-TV  Dayton,  Ohio,  Miami  Valley  Bcstg. 
p.— Mod.  of  CP  (BPCT-890)  as  mod.,  which 
prized  changes  in  facilities  of  existing  tv 
ion  for  extension  of  completion  date  to 
p54  (BMPCT-1900). 

LJPB-TV  Fairmont,  W.  Va.,  Fairmont  Bcstg. 
Mod.    of   CP    (BPCT-782)    which  author- 
new  tv  station  for  extension  of  completion 
|  to  3-31-54  (BMPCT-1902). 

License  for  CP 
JmAB-TV  Baltimore,  Md.,  The  A.  S.  Abell 
OlfLLicense  to  cover  CP  (BPCT-866)  as  mod., 
ph  authorized  changes  in  facilities  of  exist- 
tv  station  (BLCT-183). 

Application  Returned 
irold  C.  Singleton  tr/as  Hillsboro  Bcstrs., 
sboro,  Ore. — Construction  permit  for  new 
dard  broadcast  station  on  1360  kc  power  of 
iff  and  daytime  hours  of  operation  (site  not 
ified). 

Renewal  Application  Returned 

'iCRI  Scottsboro,  Ala.,  Pat  M.  Courington 
OT-2478). 
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March  2  Decisions 

BROADCAST  ACTIONS 
Actions  of  February  26 
Granted  License 
CPO  Cincinnati,  Ohio,  Scripps-Howard  Radio 
—Granted  license  covering  installation  of  new 
smitter  (BL-5217). 

FMJ  Youngstown,  Ohio,  The  WFMJ  Bcstg. 
-Granted  license  for  aux.  transmitter  to  be 
ated  on  1390  kc  250  w.  DA-N;  engineering 
lition  (BL-5208). 

DBF  Delray  Beach,  Fla.,  Delray  Bcstg.  Corp. 
anted  license  for  am  station;  1420  kc,  500  w, 
3L-5211). 

ETZ  New  Martinsville,  W.  Va.,  The  Magnolia 
g.  Co. — Granted  license  for  am  station;  1330 
I  kw-D;  engineering  conditions  (BL-5019). 
LMJ   Jackson,    Ohio,   WLMJ   Inc. — Granted 
ise  for  am  station;  1280  kc,  1  kw-D  (BL-5201). 


Granted  CP 

WKIC  Hazard,  Ky.,  BMG  Bcstg.  Corp.— Granted 
CP  to  rep.lace  expired  CP  (BP-8848)  which  author- 
ized changes  in  antenna  system  (BP-9180). 
Modification  of  CP 

The  following  stations  were  granted  extensions 
of  completion  dates  as  shown: 

WPET  Greensboro,  N.  C,  to  5-3-54;  KGMB- 
TV  Honolulu,  T.  H.,  to  9-1-54;  WKJF-TV  Pitts- 
burgh, Pa.,  to  9-1-54;  WCIA  Champaign,  111.,  to 

8-  25-54;  WHBF-TV  Rock  Island,  111.,  to  9-2-54; 
WTVJ  Miami,  Fla.,  to  9-15-54. 

Actions  of  February  25 
Modification  of  CP 
The  following  stations  were  granted  extension 
of  completion  dates  as  shown: 

WCOC-TV  Meridian,  Miss.,  to  8-12-54;  WGN-TV 
Chicago,  to  9-27-54;  WWLP  Agawam,  Mass.,  to 

9-  1-54;  KEYT  Santa  Barbara,  Calif.,  to  9-27-54. 

Actions  of  February  24 
Granted  License 

WCLB  Camilla,  Ga.,  Capel  Bcstg.  Co.— Granted 
license  for  am  station;  1540  kc,  250  w,  D,  and  for 
change  of  studio  location  (BL-5215). 

KNCK  Concordia,  Kan.,  General  Bcstg.  Co. — 
Granted  license  for  am  station;  1390  kc,  500  w, 
D  (BL-5218). 

WJAN  Spartanburg,  S.  C,  Spartanburg  Bcstg. 
Co. — Granted  license  for  am  station;  1400  kc,  250 
w,  U  (BL-5136). 

Modification  of  CP 

The  following  stations  were  granted  extensions 
of  completion  dates  as  shown: 

WCAR-FM  Pontiac,  Mich.,  to  8-11-54;  WCAR 
Pontiac,   Mich.,   to   8-11-54;    KB  MI  Henderson, 
Nev.,   to   4-1-54;    WNAM-TV  Neenah,   Wis.,  to 
8-28-54;  KTVQ  Oklahoma  City,  Okla.,  to  8-11-54. 
Actions  of  February  23 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control. 

KCMC  Texarkana,  Tex.;  WCMA  from  Ray 
Bldg.,  Corinth,  Miss.;  WMBH  Joplin,  Mo.;  WSTP- 
FM  Salisbury,  N.  C,  and  to  change  antenna 
marking  specifications;  WAIR-FM  Winston- 
Salem,  N.  C. 

Modification  of  CP 

The  following  stations  were  granted  extension 
of  completion  dates  as  shown: 

WIRK-TV  West  Palm  Beach,  Fla.,  to  9-20-54; 
WJBK-TV  main  and  aux.,  Detroit,  to  9-2-54; 
WSLI-TV  Jackson,  Miss.,  to  9-22-54;  KGTV  Des 
Moines,  Iowa,  to  9-25-54;  WKAB-TV  Mobile,  Ala., 
to  9-1-54;  KZTV  Reno,  Nev.,  to  9-16-54;  WMTW 
Poland,  Me.,  to  9-8-54;  WOCN  Atlantic  City, 
N.  J.,  to  7-7-54;  WMTV  Madison,  Wis.,  to  9-10-54; 
WFMY-TV  Greensboro,  N.  C,  to  9-22-54. 

March  1  Decisions 

ACTIONS  ON  MOTIONS 

The  Commission  on  February  26  granted  re- 
quest of  Richard  G.  Evans  and  the  American 
Civil  Liberties  Union  for  additional  time  to  and 
including  March  10,  in  which  to  file  comments  in 
re  Docket  10832,  in  the  matter  of  permitting  fm 
broadcast  stations  to  engage  in  specified  non- 
broadcast  activities  on  a  simplex  and/or  multi- 
plex basis;  denied  petitions  of  Field  Enterprises 
Inc.,  Atlantic  Bcstg.  Co.,  and  Radio  Broadcasters 
Inc.  for  lengthy  extensions;  replies  to  comments 
may  be  filed  on  or  before  March  20,  1954. 

March  1  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 
WRFS  Alexander  City,  Ala.,  Piedmont  Service 
Corp.    (BR-1671);    WCNU    Crestview,    Fla.,  D. 


Southwest 
Fulltime 

$859000.00 

Independent  in  single  station  market  of  25,000  population. 
Constant  earning  record  with  valuable  assets.  Attractive 
financing. 

Appraisals    •    Negotiations    •  Financing 
BLACKBURN  ■  HAMILTON  COMPANY 

RADIO-TV-NEWSPAPER  BROKERS 

SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stubblefield 
I     Washington  Bldg. 
Sterling  3-4341-2 


CHICAGO 
Ray  V.  Hamilton 

Tribune  Tower 
Delaware  7-2755-6 


Grady  O'Neal  and  H.  French  Brown,  d/b  as  Gulf 
Shores  Bcstg.  Co.  (BR-2159);  WIVY  Jacksonville, 
Fla.,  Edward  J.  Oberle  (BR-2110);  WFGM  Fitch- 
burg,  Mass.,  The  Wachusett  Bcstg.  Corp.  (BR- 
2456);  KEVA  Shamrock,  Tex.,  Albert  Cooper, 
James  Daniel  Abbott  and  Robert  J.  Beller  d/b 
as  Shamrock  Texas  Bcstg.  Co.  (BR-2298). 

KNX  Los  Angeles,  Calif.,  Columbia  Bcstg.  Sys- 
tem Inc.  (BR-20);  KIBE  Palo  Alto,  Calif.,  Sundial 
Bcstg.  Corp.  (BR-2344);  KFBK  Sacramento, 
Calif.,  McClatchy  Bcstg.  Co.  (BR-36);  KEAR  San 
Mateo,  Calif.,  Bay  Radio  Inc.  (BR-1907);  KGDM 
Stockton,  Calif.,  E.  F.  Peffer  (BR-51);  WKXY 
Sarasota,  Fla.,  Antonio  G.  Fernandez,  Charles  J. 
Fernandez  and  Gonzalo  Fernandez  d/b  as  Sara- 
sota Bcstg.  Co.  (BR-2301);  WCAZ  Carthage,  111., 
Superior  Bcstg.  Service  Inc.  (BR-540);  WHOW 
Clinton,  111.,  Cornbelt  Bcstg.  Co.  (BR-1837); 
WLPO  LaSalle,  111.,  LaSalle  County  Bcstg.  Corp. 
(BR-1790);  WLBH  Mattoon,  111.,  Mattoon  Bcstg. 
Co.  (BR-1438);  WPEO  Peoria,  111.,  WPEO  Inc. 
(BR-1397);  WKRS  Waukegan,  111.,  The  News- 
Sun  Bcstg.  Co.  (BR-2350);  WCSI  Columbus,  Ind., 
Syndicate  Theatres  Inc.  (BR-2550);  WITZ  Jasper, 
Ind.,  Jasper  On  The  Air  Inc.  (BR-2070);  KFBI 
Wichita,  Kan.,  KFBI  Inc.  (BR-507);  WKTM  May- 
field,  Ky.,  Mayfield  Bcstg.  Co.  (BR-1300);  WGAY 
Silver  Spring,  Md.,  Tri-Suburban  Bcstg.  Corp. 
(BR-1449);  WEIM  Fitchburg,  Mass.,  WEIM  Fitch- 
burg  Inc.  (BR-1170);  WKOX  Framingham,  Mass., 
WKOX  Inc.  (BR-1660);  WKNX  Saginaw,  Mich., 
Lake  Huron  Bcstg.  Corp.  (BR-1594);  KSTP  St. 
Paul,  Minn.,  KSTP  Inc.  (BR-723);  KCHI  Chilli- 
cothe,  Mo.,  Cecil  W.  Roberts  (BR-2434);  KHMO 
Hannibal,  Mo.,  James  P.  Boiling  and  Ada  H. 
Boiling  d/b  as  Boiling  Bcstg.  Co.  (BR-1141); 
KMOX  St.  Louis,  Mo.,  Columbia  Bcstg.  System 
Inc.  (BR-633);  WKBW  Buffalo,  N.  Y.,  WKBW  Inc. 
(BR-222);  WLIB  New  York,  N.  Y.,  New  Bcstg. 
Co  (BR-216);  KTAT  Frederick,  Okla.,  J.  D.  Jones 
Jr.  Ronald  W.  Wheeler  Jr.  and  Winston  A  Jones, 
a  partnership  d/b  as  Frederick  Bcstg.  Co.  (BR- 
2281)-  KGYN  Guymond,  Okla.,  The  Plains  Bcstg. 
Co  (BR-2210);  KOMA  Oklahoma  City,  Okla., 
KOMA  Inc.  (BR-469);  WBUT  Butler,  Pa.,  J.  Pat- 
rick Beacom  (BR-2438);  WJMJ  Philadelphia,  Pa., 
Patrick  Joseph  Stanton  (BR-2275);  WLYC  Wil- 
liamsport,  Pa.,  Lycoming  Bcstg.  Co.  (BR-2627); 
WENA  Bayamon,  P.  R.,  Bayamon  Bcstg.  Corp. 
(BR-1878);  KAMQ  Amarillo,  Tex.,  Top  of  Texas 
Bcstg.  Co.  (BR-1630);  KIVY  Crockett,  Tex.,  James 
H.  Gibbs  tr/as  The  Pioneer  Bcstg.  Co.  (BR-2409); 
WFAX  Falls  Church,  Va.,  Lamar  A.  Newcomb 
(BR-2156);  KGA  Spokane,  Wash.,  Bankers  Life 
and  Casualty  Co.  (BR-74). 

Remote  Control 

KXLR  North  Little  Rock,  Ark.,  Arkansas  Air- 
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I  got  power" 


But  down  in  Northwest  Alabama  and  North- 
east Mississippi  WERH  dominates  14,695  square 
miles  within  its  0.1  MV/M  contour. 

Yes,  speaking  of  power,  WERH  has  the  most 
powerful  signal  in  these  parts.  Folks  are  eager 
listeners  to  its  entertainment  loaded  programs. 
So  you'll  capture  all  of  Northwest  Alabama  and 
Northeast  Mississippi  with  the  most  powerful 
station,  WERH. 

WERH:  putting  out  a  signal  that  pulls  in  the 
sales. 


WERH 


5000  j 

watts 

970 

KC 


New  York  Representative:  Robert  S.  Keller,  Inc. 
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waves  Co.  (BRC-321);  KGST  Fresno,  Calif., 
Jeanne  Bacher  and  Morris  Mindel  d/b  as  Delle 
Bcstg.  Co.  (BRC-323);  KCAL  Redlands,  Calif., 
Southwest  Bcstg.  Co.  (BRC-318);  KDEC  Decorah, 
Iowa,  Scenic  Bcstg.  Co.  (BRC-315);  WDBF  Del- 
ray  Beach,  Fla.,  Delray  Bcstg.  Corp.  (BRC-316); 
KPRS  Kansas  City,  Mo.,  Twin  City  Advertising 
Agency  Inc.  (BRC-319);  WSTP  Salisbury,  N.  C, 
Piedmont  Bcstg.  Corp.,  (BRC-317);  WICK  Scran- 
ton,  Pa.,  Scranton  Radio  Corp.  (BRC-320);  WIVI 
St.  Croix,  Virgin  Islands,  Radio  American  West 
Indies  Inc.  (BRC-322). 

Modification  of  CP 

KDZA-TV  Pueblo,  Colo.,  Pueblo  Radio  Co.— 

Mod.  of  CP  (BPCT-1172)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  5-1-54  (BMPCT-1897). 

WTVJ  (TV)  Miami,  Fla.,  Southern  Radio  and 
Television  Equipment  Co. — Mod.  of  CP  (BPCT- 
868)  as  mod.,  which  authorized  changes  in  facili- 
ties of  existing  tv  station  for  extension  of  com- 
pletion date  to  4-15-54  (BMPCT-1899). 

WCIA  (TV)  Champaign,  111.,  Midwest  Television 
Inc.— Mod.  of  CP  (BPCT-1125)  as  mod.,  which 
authorized  new  tv  station  to  extend  completion 
date  from  2-25-54  (BMPCT-1894). 

WHBF-TV  Rock  Island,  111.,  Rock  Island  Bcstg. 
Co.— Mod.  of  CP  (BPCT-746)  as  mod.,  which  au- 
thorized changes  in  facilities  of  existing  tv  sta- 
tion for  extension  of  completion  date  to  9-2-54 
(BMPCT-1895). 

KBES-TV  E.  of  Gold  Hill,  Ore.,  Southern  Ore- 
gon Bcstg.  Co.— Mod.  of  CP  (BPCT-1294)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  7-31-54  (BMPCT-1898). 

WKJF-TV  Pittsburgh,  Pa.,  Agnes  J.  Reeves 
Greer— Mod.  of  CP  (BPCT-1384)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  Dec,  1954  (BMPCT-1896). 

KCBH  Beverley  Hills,  Calif.,  A.  A.  Crawford- 
Modification  of  construction  permit  (BPH-1841) 
as  modified  which  authorized  new  fm  station  for 
extension  of  completion  date  (BMPH-4898). 

Renewal  of  License 
WXRC  Amherst,  N.  Y.,  Edwin  R.  Saunders 
et  al  d/b  as  Western  New  York  Bcstg.  Co.  — 
(BRH-583). 

WBEN-FM  Buffalo,  N.  Y.,  WBEN  Inc.  —  (BRH- 
713). 

WSYR-FM  Syracuse,  N.  Y.,  Central  New  York 
Bcstg.  Corp.— (BRH-75). 

WIBX-FM  TJtica,  N.  Y.,  WIBX  Inc.— (BRH-63). 

KFCA  Phoenix,  Ariz.,  Phoenix  College  — 
(BRED-73). 

WGBH  Boston,  Mass.,  WGBH  Educational 
Foundation—  ( BRED-84 ) . 

APPLICATION  RETURNED 

Relinquishment  of  Control 

WEGO  Concord,  N.  C,  Cabarras  Bcstg.  Co. — 
Voluntary  relinquishment  of  control  of  licensee 
corporation  by  A.  W.  Huckle  thru  gift  of  50  shares 
of  stock  to  Elizabeth  G.  Huckle. 

Renewal  of  Licenses 

KTIM  San  Rafael,  Calif.,  Marin  Bcstg.  Co.  (BR- 
1538);  WLBB  Carrollton,  Ga.,  Carroll  Bcstg.  Co. 
(BR-1431);  WVSC  Somerset,  Pa.,  Theodore  H. 
Oppegard  and  Carl  R.  Lee  d/b  as  Somerset  Bcstg. 
Co.  (BR-2579);  KSTA  Coleman,  Tex.,  Coleman 
County  Bcstg.  Co.  (BR-1779). 

WHOO  Orlando,  Fla.,  WHOO  Inc.  (BR-1899); 
KAYL  Storm  Lake,  Iowa,  The  Cornbelt  Bcstg. 
Co.  (BR-2211);  WKBS  Oyster  Bay,  N.  Y.,  Key 
Bcstg.  System  Inc.  (BR-2336). 


February  26  Decisions 

ACTIONS  ON  MOTIONS 
By  Commissioner  E.  M.  Webster 

WERD  Atlanta,  Ga.,  Radio  Atlanta  Inc. — Grant- 
ed petition  insofar  as  it  requests  amendment  of 
its  application  in  order  to  submit  new  engineer- 
ing study;  referred  to  the  full  Commission  that 
portion  of  petition  which  requests  deletion  of 
issue  no.  6  from  order  of  designation. 

KBTJD  Athens,  Tex.,  The  Henderson  County 
Bcstg.  Co. — Granted  petition  to  dismiss  without 
prejudice  its  application  for  modification  of  li- 
cense. 

Palladium  Pub.  Co.,  Benton  Harbor,  Mich. — Dis- 
missed as  moot  application  to  extend  time  to 
complete  construction  of  tv  station  (ch.  42),  be- 
cause CP  has  been  returned  to  Commission  for 
cancellation. 

By  Hearing  Examiner  Fanney  N.  Litvin 
The  Brush-Moore  Newspapers  Inc.;  Stark  Tele- 
casting Corp.;  Tri-Cities  Telecasting  Inc.,  Canton, 
Ohio— Granted  joint  petition  for  extension  of 
time  from  Feb.  26  to  and  including  March  5  in 
which  all  parties  to  this  proceeding  may  file  pro- 
posed findings  (ch.  29).  (Action  of  2/24.) 


The  Travelers  Bcstg.  Service  Corp.;  Hart 
Telecasting  Co.,  Hartford,  Conn. — By  memo! 
dum  opinion  and  order  granted  motion  of  Tr^ 
ers  to  quash  the  subpoena  for  the  appearanc 
Carroll  P.  Osgood,  secretary  of  Travelers,!; 
gether  with  the  minute  books  of  that  corpora 
from  1928  to  date;  set  aside  the  subpoena, 
discharged  Osgood  from  compliance  with  di, 
tions  contained  in  said  subpoena  re  ch.  3.  (A^; 
taken  2/23.) 


By  Hearing  Examiner  Harold  L.  Schilz 


0 
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Radio  Associates  Inc.;  WLOX  Bcstg.  Co.,! 
loxi,  Miss. — Ordered  continuation  of  consolici 
hearing  in  re  ch.  13  from  Feb.  25  to  Marc 
1954.  (Action  taken  2/23.) 


n 

By  Hearing  Examiner  James  D.  Cunningha 

Issued  a  preliminary  order  to  govern  co 


alto 
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of  hearing  in  re  applications  of  Biscayne 
Corp.,  East  Coast  Tv  Corp.,  South  Florida] 
Corp.  and  Sunbeam  Tv  Corp.,  for  ch.  7  in  MiT  a*' 
Fla. 


By  Hearing  Examiner  H.  Gifford  Irion 

KEYS-TV  Inc.;  K-Six  Tv  Inc.;  Superior  Tv 
Corpus  Christi,  Tex. — By  memorandum  opi 
and  order  denied  petition  of  KEYS-TV  Inc 
plicant  for  ch.  10,  for  reconsideration  by1 
examiner  of  ruling  which  admitted  certain 
dence  submitted  by  K-Six  Television  Inc. 

By  Commissioner  E.  M.  Webster 

Chief,  Broadcast  Bureau — Granted  petitior 
an  extension  of  time  to  and  including  Fel 
within  which  to  file  his  comments  in  re  a 
tion  for  clarification  or  enlargement  of  if 
filed  by  WPTF  Radio  Co.,  for  ch.  5  in  Ral 
N.  C.  (Docket  10861  et  al). 


tf  Bat 
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By  Hearing  Examiner  James  D.  Cunningha 

Chief  Broadcast  Bureau — Granted  petitior, 
extension  of  time  from  Feb.  23  to  March  9  w! 
which  all  parties  may  file  proposed  findings 


of  C 


supporting  briefs  in  re  application  of  Jeffe 
Amusement  Co.  for  ch.  4  in  Port  Arthur, 
(Docket  10779). 


id- 


February  26  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

KAFY  Bakersfield,  Calif.,  Bakersfield  Bcstg 

— Modification  of  construction  permit  (BML-1 
which  authorized  change  from  DA-1  to  DA- 
extension  of  completion  date  (BMF-6445). 

KGMC  Englewood,  Colo.,  Grady  Maples 
R.  B.  McAlister  d/b  as  The  McMa  Agenc| 
Modification   of  construction   permit  (BP 
which  authorized  change  in  frequency  for 
tension  of  completion  date  (BMP-6446). 

Remote  Control 

WKFN  Franklin,  Ky.,  Franklin  Bcstg.  Co.  (] 
314) ;  WMBH  Joplin,  Mo.,  Joplin  Bcstg.  Co.  (I  h( 
311);  WAIR  Winston-Salem,  N.  C,  Radio  Win 
Salem  Inc.  (BRC-313);  WFAR  Farrell,  Pa., 
ford  A.  Schafitz  (BRC-310);  KTRE  Lufkin, 
Forest  Capital  Bcstg.  Co.  (BRC-312). 


Renewal  of  License 


KM 
COC-1 


ifda 


ifii 


T.!i 


- 


ill 


Page  102 


March  8,  1954 


WAPI  Birmingham,  Ala.,  The  Television  (  ;ii 
(BR-419);    KPMC    Bakersfield,    Calif.,  Pic 
Mercantile  Co.  (BR-1020);  KOCS  Ontario,  C 
The  Daily  Report  (BR-1453);  KSCO  Santa  i 
Calif.,  Radio  Santa  Cruz  (BR-1643);  KOWL  S. 
Monica,    Calif.,    KOWL    Bcstg.    Co.  (BR 
WCNT  Centralia,  111.,  Southern  111.  Bcstg. 
(BR-1305);  WCFL  Chicago,  111.,  Chicago  Fe<j 
tion  of  Labor  (BR-549);  WKAM  Warsaw, 
Kosciusko  Bcstg.  Corp.  (BR-2428);  KSIB  Cre 
Iowa,    Southwest   Iowa    Bcstg.    Co.  (BR-1 
KOFO  Ottawa,  Kan.,  Ottawa  Bcstg.  Co 
2363);  WSID  Essex,  Md.,  United  Bcstg.  Ci 
Eastern  Md.  Inc.  (BR-1838);  WHFB  Benton 
bor,  Mich.,  Palladium  Pub.  Co.  (BR-1635);  W 
Detroit,  Mich.,   WCAR  Inc.   (BR-1040);  K 
Monett,    Mo.,    Carthage   Bcstg.    Co.  (BR 
KOB  Albuquerque,  N.  M.,  Albuquerque 
Co.  (BR-130);  WCMW  Canton,  Ohio,  Stark 
Corp.  (BR-1283);  KTOK  Oklahoma  City, 
KTOK  Inc.   (BR-466);   KSTV  Stevenville,  I 
Stevenville  Bcstg.  Co.  (BR-1767);  KSL  Salt 
City,  Utah,  Radio  Service  Corp.  of  Utah  (BR 

Applications  Returned 
WEKY  Richmond,  Ky.,  Dages  I.  Boyle— yj 

tary  assignment  of  construction  permit  to  "' 
Inc.  (Filed  on  wrong  form.) 

WHXY  Bogalusa,  La.,  Charles  W.  Holt  and 
A.  Matison  Jr.  d/b  as  Bogalusa  Bcstg.  Co.— A 
cation  for  remote  control  operation.  (Signe  j 
general  manager.) 

Broadcasting   •  Telecast! 
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License  for  CP 
PFB  Berkeley,  Calif.,  Pacifica  Foundation — 

:nse  to  cover  construction  permit  (BPED- 
which  authorized  new  noncommercial  edu- 
'Statijonal  fm  station  (BLED-144). 

fDFM  State  College,  Pa.,  The  Pennsylvania 
;te  U. — License  to  cover  construction  permit 
ifED-228)  as  modified  which  authorized  new 
ill  ficommercial  educational  fm  station  (BLED- 
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Renewal  of  License 
GAU-FM  Athens,  Ga.,  J.  K.  Patrick  et  al  d/b 
1  K.  Patrick  &  Co.— (BRH-339). 
HLI-FM  Hempstead,  N.  Y.,  Fm  Bcstg.  Corp. 
IsRH-lll). 

JTN-FM  Jamestown,  N.  Y.,  James  Bcstg.  Co. 
SRH-84). 

RHI-FM  Rock  Hill,  S.  C,  James  S.  Beaty  Jr., 
1  d/b  as  York  County  Bcstg.  Co.— (BRH-346). 


Modification  of  CP 


TAFB-TV  Baton  Rouge,  La.,  Modern  Bcstg. 
of  Baton  Rouge  Inc.— Mod.  of  CP  (BPCT- 
fe)  as  mod.,  which  authorized  new  tv  station 
]  extension   of   completion  date   to  9-29-54 

ECT-1885). 
LP  (TV)  Agawam,  Mass.,  Springfield  Tele- 
Bcstg.  Corp.— Mod.  of  CP  (BPCT-955)  as 
id.,  which  authorized  new  tv  station  for  ex- 
of"j£ion  of  completion  date  to  4-1-54  (BMPCT- 
Bajjl)- 

JBK-TV  Detroit,  Mich.,  Storer  Bcstg.  Co.— 
1.  of  CP  (BPCT-662)  as  mod.,  which  author- 
1  changes  in  facilities  of  existing  tv  station 
j   extension    of    completion    date    to  9-2-54 
jtfPCT-1878). 

kcOC-TV  Meridian,  Miss.,  Mississippi  Bcstg. 
—Mod.  of  CP  (BPCT-1181)  as  mod.,  which  au- 
Irized  new  tv  station  for  extension  of  comple- 
h  date  to  3-24-54  (BMPCT-1887). 
LTVQ  (TV)  Oklahoma  City,  Okla.,  Republic 
evision  and  Radio  Co.— Mod.  of  CP  (BPCT- 
)  as  mod.,  which  authorized  new  tv  station 
extension  of  completion  date  to  5-1-54 
WPCT-1883). 


(!:[ 


February  25  Decisions 

BROADCAST  ACTIONS 
Renewal  of  Licenses 

ihe  following  stations  were  granted  renewal 
licenses  on  a  regular  basis: 

VOR-FM  New  York,  N.  Y.;  KCMC-FM  Texar- 
Tex.;  KTIS-FM  Minneapolis,  Minn.;  WBTM- 
Danville,  Va.;  WSPA-FM  Spartanburg,  S.  C; 
TAD-FM  Quincy,  111. 

Granted  CP 

tfAEW-FM    Crossville,   Tenn.,    WAEW  Inc.— 

anted  reinstatement  of  expired  CP  for  fm  sta- 
n  with  expiration  date  of  six  months  from 
Ite  (BPH-1926). 
itaffJjThe  following  stations  were  granted  renewal 

..licenses  for  the  regular  period: 
JR-}|  VGNC,  Gastonia,  N.  C;  KAMD,  Camden,  Ark.; 
•*RRL  (formerly  WFNF),  Wethersfield,  N.  Y.; 
mSC,  Glen  Falls,  N.  Y.;  WTSA,  Brattleboro, 
j.;  WTOK,  Meridian,  Miss.;  KIHR,  Hood  River, 
feg.;  KVAS,  Astoria,  Oreg. 


February  24  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 

KIEM-TV  Eureka,  Calif.,  Redwood  Bcstg.  Co. — 
Mod.  of  CP  (BPCT-775)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  7-31-54  (BMPCT-1874). 

License  for  CP 

WSJS-TV  Winston-Salem,  N.  C,  Triangle 
Bcstg.  Corp.— Mod.  of  CP  (BFCT-614)  which  au- 
thorized new  tv  station  for  extension  of  com- 
pletion date  to  3-1-55  (BMPCT-1873). 

WILS-TV  Lansing,  Mich.,  Lansing  Bcstg.  Co.— 
License  to  cover  CP  (BPCT-1415)  as  mod.,  which 
authorized  new  tv  station  (BLCT-182). 

Modification  of  License 

WKLV  Blackstone,  Va.,  Blackstone  Bcstg.  Corp. 
— Modification  of  license  to  change  hours  of 
operation  from  unlimited  time  to  specified  hours 
with  regular  sign-off  time  7:15  p.m.,  EST.  (BML- 
1578). 

Modification  of  CP 

WBEL  Beloit,  Wis.,  Beloit  Bcstrs.  Inc.— Modifi- 
cation of  construction  permit  (BP-8261)  as  modi- 
fied, which  authorized  increase  in  power,  change 
transmitter  location,  install  directional  antenna 
for  daytime  use  and  install  new  transmitter)  for 
extension  of  completion  date  (BMP-6443). 
Renewal  of  License 

WNEB  Worcester,  Mass.,  New  England  Bcstg. 
Co.  (BR-1317);  WLNH  Laconia,  N.  H.,  Northern 
Bcstg.  Corp.  (BR-831). 

WFMR  New  Bedford,  Mass.,  E.  Anthony  & 
Sons.  Inc.  (BRH-191). 

Remote  Control 

WSTP-FM  Salisbury,  N.  C,  Piedmont  Bcstg. 
Corp.  (BRCH-74);  WAIR-FM  Winston-Salem,  N. 
C,  Radio  Winston-Salem  Inc.  (BRCH-75). 
Modification  of  CP 

WKAB-TV  Mobile,  Ala.,  Pursley  Bcstg.  Service 
Inc.— Mod.  of  CP  (BPCT-988)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  9-1-54  (BMPCT-1880). 

KABC-TV  Los  Angeles,  Calif.,  American  Bcstg.- 
Paramount  Theatres  Inc.— Mod.  of  CP  (BPCT- 
1424)  as  mod.,  which  authorized  changes  in 
facilities  of  existing  tv  station  for  extension  of 
completion  date  from  4-10-54  (BMPCT-1875). 

WMTW  (TV  Poland,  Me.,  Mt.  Washington  Tv 
Inc.— Mod.  of  CP  (BPCT-1530)  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  9-8-54  (BMPCT-1876). 

WPAG-TV  Nr.  Ann  Arbor,  Mich.,  Washtenaw 
Bcstg.  Co.— Mod.  of  CP  (BPCT-1119)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  4-11-54  (BMPCT-1852). 

WJBK-TV  Detroit,  Mich.,  Storer  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-1779)  which  authorized 
changes  in  facilities  of  existing  tv  station  for 
extension  of  completion  date  to  9-2-54  (BMPCT- 
1879). 

KZTV  (TV)  Reno,  Nev.,  Nevada  Radio-Tv  Inc. 

—Mod.  of  CP  (BPCT-1174)  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  com- 
pletion date  to  5-16-54  (BMPCT-1877). 

WMTV  (TV)  Nr.  Madison,  Wis.,  Bartell  Tv 
Corp.— Mod.  of  CP  (BPCT-1484)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  9-10-54  (BMPCT-1881). 

Renewal  of  License 

KVLC  Little  Rock,  Ark.,  Southwestern  Bcstg. 
Co.  (BR-1933);  WBRY  Waterbury,  Conn.,  Ameri- 
can-Republican Inc.  (BR-1022). 


GaZe4- 


ATLANTA 

1133  SPRING  ST.,  N.  W. 
TELEPHONE  -  -  ELGIN  0369 


—  FOR  ALL  BROADCAST  EQUIPMENT  NEEDS  — 


DID  YOU 
KNOW? 


•  *Wichita  is  now  in  the 
TOP  50  MARKETS! 

•  Wichita's  Retail  Sales  have 
jumped  500%  since  1939! 

•  Primary  Wichita  Trade 
Area  Includes:  16  Kansas 
Counties!  4  Northern  Okla- 
homa Counties! 

•  Wichita  is  your  PLUS 
Market  with  a  Market 
quality  index  of  129! 

Rep.  by 

George  W.  Clark,  Inc.  . 
*Sales  Management  ', 


1410  KC     .     1000  WATTS 


The 

"RESULTS" 
STATION 

in  Washington 


Represented  Nationally  by  John  Blair  &  Co. 
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SUPER  SUPERMARKET! 


The  black  circle  shows  you  the  market  we  thought  we'd  deliver  you,  when  we  were 
planning  the  world's  tallest  commercial  TV  tower  (1104  ft.)  with  316,000  watts  of  output. 
Planning  rates,  too!  A  service  area  of  406,326  TV  receivers. 

What  a  bargain  those  rates  are!  The  irregular  black  line  outside  the  circle  shows  the 
market  we're  delivering  today — proved  by  an  enthusiastic  mail  count.  We  get  mail  from 
regular  listeners  much  further  out,  too.  Lots  of  our  new  audience  never  had  reception 
before — are  listening  for  your  pitch  as  eager  as  a  bride.  And  is  the  set  count  zooming! 

Step  into  the  WHIO-TV  super  supermarket  today  for  your  greatest  shopping  bargain. 
Call  George  P.  Hollingbery  representatives  for  figures  and  information  on  this  great 
AREA  station. 
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Station 


Dallas 

TELEVISION 
MARKET 

with 

MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the   100-mile  area  .  . 

NOW 


FOR  THE  RECORD 


March  8,  1954 


tLESTATUS 

Stations  on  the  Air  With  Market  Set  Count 
i  Reports  of  Grantees'  Target  Dates 

ir's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  commercially 
educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  com- 
ial  programming.  Each  is  listed  in  *he  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
ave set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
Irate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
t  them  should  be  directed  to  that  source.  Total  TJ.  S.  sets  in  use  is  unduplicated  B«T  estimate, 
ons  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 


DuM;  CBS  Spot  Sis.; 


ABC,   CBS,  NBC;  Headley- 


Ungham — 

ABT  (13)  CBS,  ABC, 
Q25.000 

IBRC-TV  (6)  NBC;  Raymer;  184,300 
1LN-TV  (48),  12/10/52— Unknown 
pGN-TV  (42),  12/1S/52— Unknown 
iturt— 

WSL-TV  (23)  12/26/52-5/1/54 
ilet— 

ALA-TV  (10) 
Reed;  52,500 

KAB-TV  (48)  CBS,  DuM;  Forjoe;  41,600 
e  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
itgomeryt— 

iCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 
fiier;  23,100 

Montgomery   Bcstg.   Co.    (12)  Headley-Reed; 
llnitial  Decision  10/7/53-9/15/54 
Pa,  tat — 

,  HOpep  South  Bcstg.  Co.  (8)  2/24/54-Unknown 
tfo »'{  ARIZONA 

(Phoenix)— 
YL-TV    (12)    NBC,    DuM;  Avery-Knodel; 

',1185,496 
pnix — 

IDOL-TV  (10)  ABC;  Hollingbery;  85,496 
DY-TV  (10)  ABC;  Blair;  85,496 
fHO-TV  (5)  ABC,  CBS,  DuM;  Katz;  85,496 
-son — 

I  OPO-TV  (13)  CBS,  DuM;  Forjoe;  21,200 
,    VOA-TV  (4)  NBC;  Raymer;  21,200 
'oHat— 

— 5;IVA  (11)  DuM;  Forjoe;  17,467 


ARKANSAS 


.tf  'poradot — 


outh  Arkansas  Tv  Co.  (10)  2/24/54-Unknown 


Ml 

TO  IERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 


r 


Centrot — 

r alley  Empire  Telecasters  (16)  2/10/54 — Un- 
i^known 
i  "lekat— 

W'pEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair 


^(.BID-TV  (53)  Meeker 
(^JEC-TV  (47)  ABC;  Branham;  89,052 
[MJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 

I  Angeles — 

tBIC-TV 


Ifl 


(22)    ABC.   NBC,  DuM;  Pearson; 


(9)  l/20/S4—Un- 


Smitht- 
IFSA-TV 
18,500 
Springsf — 

yuthtm  Newspapers  Inc. 
known 

le  Rock — 

ARK-TV    (4)    NBC;  Petry 
^granted  ST  A  Jan.  11) 
ikNt&TV  (23),  10/30/53-Unknown 
fRTV  (17)  CBS,  DuM;  51,000 
Blufft— 

A.TV  (7)  ABC;  Avery-Knodel;  58,772 


6/18/53-4/1/54 


CALIFORNIA 

ersfield — 

BAK-TV  (29)  ABC,  DuM;  Forjoe;  49,600 


109,692 


etW'keley  (San  Francisco) — 
^iii^ED  (*9)  7/24/53-Unknown 

tHSL-TV  (12)  CBS,  NBC;  Grant;  30,580 
Mbnat— 

oljiCOA  (52),  9/16/53-Unknown 
0 
0, 


(22)  2/10/52-Unknown 
fABC-TV  (7)  ABC;  Petry;  1,776,018 
HftCOP  (13)  Katz;  1,776,018 
fHJ-TV  (9)  H-R;  1,776,018 
CNBH  (4)  NBC;  NBC  Spot  Sis.;  1,776,018 
[NXT  (2)  CBS;  CBS  Spot  Sis.;  1,776,018 
fTLA  (5)  Raymer;  1,776,018 
tTTV  (11)  DuM;  Blair;  1,776,018 
'•THE  («28) 
ircedt— 

MER  (34),  9/16/53-Unknown 

gestot— 

pRB  Bcstg.  Co.  (14)  2/17/54-Unknown 
STltp  AD  CASTING     •  TELECASTING 


Newest  Starters: 

Listed  below  are  the  newest  stations 
that  have  started  commercial  operation: 

WTRI  (TV)  Schenectady,  N.  Y.  (ch.  35), 
Feb.  28. 

WDSM-TV  Superior,  Wis.  (ch.  6), 
March  1. 


Montereyt — 

►  KMBY-TV  (8)  CBS;  Hollingbery;  190,212 

Sacramento — 

KBIE-TV  (46)  6/26/53-Spring  '54 

►  KCCC-TV  (40)  51,400 

McClatchy   Bcstg.   Co.   (10),   Initial  Decision 
11/6/53 

Salinast — 

►  KSBW-TV  (8)  CBS,  NBC;  Hollingbery;  380,990 

San  Bernardinot — 
KITO-TV  (18),  U/6/52-Unknown 
Orange  Belt  Telecasters  (30),  Initial  Decision 
9/18/53 

San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS.  DuM;  Petry;  206,382 

►  KFSD-TV  (10)  NBC;  Katz;  206,382 

KUSH  (21)  12/23/53-Unknown 

San  Francisco — 

KBAY-TV    (20),    3/11/53-Unknown  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  829,400 

►  KPIX  (5)  CBS,  DuM;  Katz;  829,400 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  829,400 
KSAN-TV  (32)  McGillvra;  4/29/53-4/6/54 

San  Josef — 

Standard  Radio  &  Tv  Co.  (11),  Initial  Decision 
11/18/53 
San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  64,579 
Santa  Barbara — 

►  KEYT   (3)   ABC,   CBS,  NBC,  DuM;  Holling- 

bery; 413,827 
Stocktonf — 

►  KTVU  (36)  Hollingbery 

Radio  Diablo  Inc.  (13)  2/11/54-6/1/54 
Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  123,000 

Yuba  Cityt— 
KAGR-TV    (52),  3/11/53-Unkonwn 

COLORADO 

Colorado  Springst — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

39,217 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,600 
Denver — 

>■  KBTV  (9)  ABC,  CBS;  Free  &  Peters;  197.516 

►  KFEL-TV  (2)  NBC;  Blair;  197,516 
•»•  KLZ-TV  (7)  CBS;  Katz;  197.516 

►  KOA-TV  (4)  NBC;  Petry;  197,516 

KRMArTV  (*6),  7/1/53-1954 

Grand  Junction! — 
KFXJ-TV  (5)  Holman;  3/26/53-May  '54 

Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  38,900 

►  KDZA-TV  (3)  McGillvra;  40,000 

CONNECTICUT 

Bridgeport — 
WCT.B  (*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  54,019 
WSJL  (49),  8/14/52-Unknown 

Hartfordt— 
WEDH   (*24),  1/29/53-Unknown 
WGTH-TV   (18),  10/21/53-Unknown 

New  Britain — 

►  WKNB-TV  (30)  CBS,  DuM;  Boiling;  146,280 
New  Haven — 

WELI-TV  (59),  H-R;  6/24/53-Summer  '54 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

659,040 

WNLC-TV   (26)  12/31/52-Unknown 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


I  322,500  I 


TELEVISION  HOMES 

in  KRLD-TV'S 

EFFECTIVE  COVERAGE 
AREA 

,    EXCLUSIVE  CBS' 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 

\^ — This  is  why — . 

fKRLD-TV) 

is  your  best  buy 

Channe/^l  f  Represented  by 

The  BRANHAM  Company 
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Norwicht — 

WCTN  (*63),  1/29/53-Unknown 
Stamfordt — 

WSTF   (27),  5/27/53-Unknown 
Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  110,600 

DELAWARE 

Dovert — 

TORN   (40),  3/11/53-Unknown 
Wilmington — 

►  WDEL-TV  (12)  NBC,  DuM;  Meeker;  184,762 
WILM-TV  (83),  10/14/53-Vnknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis;  591,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 

►  WTTG  (5)  DuM;  Blair;  559,000 
United  Bcstg.  Co.  (50)  2/24/54-Unknown 

FLORIDA 

Clear  wstcrt-^— 

Pioneer  Gulf  Tv  Bcstrs.  (32)  12/2/53-Unknown 
Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  86,000 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 
Fort  Myerst — 

WINK-TV  (11)  ABC;  Weed;  3/11/53-3/15/54 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  32,000 

►  WMBR-TV  (4)  ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  222,400 
WOBS-TV  (30)  Stars  National;  8/12/53-5/1/54 
Miami — 

►  WITV  (17)  See  Fort  Lauderdale 

WMIE-TV  (27)  Stars  National;  12/2/53-5/1/54 
WTHS-TV    (*2),  11/12/53-Unknown 

►  WTVJ   (4)   ABC,  CBS,  NBC,  DuM;   Free  & 

Peters;  238,000 
WMFL  (33),  12/9/53-Unknown 

Orlandot — 

WDBO-TV   (6)   ABC,  DuM;  Blair;  10/14/53- 
4/25/54 
Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 
Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery 


I 

i 
1 
I 
I 
I 
I 
I 
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WHBF-TV 

ROCK  ISLAND,  ILL. 

CBS  for  the  Quad-Cities 

is  favored  by  location 
in  a  4-city  metropol- 
itan area,  surrounded 
by  10  of  the  most  pro- 
ductive rural  counties 
in  the  nation.  Over 
95%  of  all  families  in 
this  area  now  have  TV 
sets.  (250,000) 

Les  Johnson,  V.P.  and  Gen.  Mgr. 


WHBF 

TEICC  BUILDING,  ROCK  ISLAND,  ILLINOIS 
lisrisiDttd  by  Avity-Knodtl  !-: 


►  WPFA  (15)  CBS,  DuM;  Young 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

50,000 
Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFhA-TV    (8)    NBC;   Blair;   Initial  Decision 
7/ 13/ 53- June  '54 
West  Palm  Beach — 

WEAT-TV  Inc.  (12)  2/18/54-Unknown 

►  WIRK-TV  (21)  Weed;  22,100 
WJNO-TV  (5),  11/4/53-6/1/54 

GEORGIA 

Albanyf — 

WALB-TV  (10)  Burn-Smith;  1/13/54-5/1/54 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340,810 

►  WSB-TV  (2)  NBC;  Petry;  340,810 
WQXI-TV  (36;,  11/19/53-Summer  '54 

Augusta  

►  WJBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery; 

71,000 

►  WRDW-TV  (12)  CBS;  Headley-Reed 
Columbus — 

►  WDAK-TV    (28)    ABC,   NBC;  Headley-Reed; 

22,500 

►  WRBL-TV  (4)  CBS;  Hollingbery;  58,192 
Macon — 

►  WETV  (47)  ABC,  NBC;  Branham;  34,662 

►  WMAZ-TV  (13)  CBS,  DuM;  Katz;  60.000 
Romet — 

►  WROM-TV  (9)  Weed;  75,500 

Savannah — 

►  WTOC-TV  (11)  ABC,  CBS;  Katz 
Thomasvillet — 

WCTV  (6),  12/23/ '53-Unknown 

Valdostat — 

WGOV-TV  (37)  Stars  National;  2/26/53-4/1/54 
IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  24,900 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  24,800 
KTVI  (9)  Hollingbery;  1/15/53-October  '54 

Idaho  Falls— 

►  KID-TV  (3)  CBS,  NBC;  Gill-Perna;  13,500 
KIFT  (8)  ABC;  Hollingbery;  2/26/53-April  '54 

Nampat — 

KFXD-TV   (6)   Hollingbery;  3/11/53-Unknown 

Pocatellot — 
KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV   (10)    ABC;   Hollingbery;  3/26/53- 
March  '54 
Twin  Fallst— 

KL1X-TV    (11)    ABC;    Hollingbery;  3/19/53- 
5/1/54 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  DuM;  Weed;  202,000 
Bloomingtont — 

►  WBLN  (15)  McGillvra;  13,000 
Champaign — 

►  WCIA  (3)  Hollingbery;  250,000 
WCUI  (21),  7/22/53-Unknown 
WTLC  (*12),  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,594,574 

►  WBKB  (7)  ABC;  Blair;  1,594,574 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,594,574 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,594,574 
WOPA-TV  Inc.  (44)  2/10/54-Unknown 
WTTW  (*11),  U/5/53-Unknown 

Danville — 

►  WDAN-TV  (24)  Everett-McKinney;  25,000 
Decatur — 

►  WTVP   (17)    ABC,   DuM;    George   W.  Clark; 

129,500 

Evanstonf — 

WTLE   (32),  8/ 12 /53-Unknown 
Harrisburgf — 

►  WSIL-TV  (22) 
Joliett— 

WJOL-TV  (48)  Holman;  8/21/53-Unknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 132.304 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  106.405 
Quincyt — 

►  KHQA-TV  (7)  (See  Hannibal  Mo.) 

►  WGEM-TV  (10)  ABC,  NBC;  Walker;  96,600 
Rockford — 

►  WREX-TV  (13)  ABC.  CBS;  H-R;  173,002 

►  WTVO  (39)  CBS,  NBC,  DuM;  Weed;  56,000 
Rock   Island   (Davenport,   Moline) — 

►  WHBF-TV    (4)    ABC,    CBS,    DuM;  Avery- 

Knodel;  250,361 
Springfield — 

►  WICS    (20)    ABC,   CBS,   NBC,   DuM;  Young; 

61,169 


(S 

jouge — 
3:TV  C 

J 

111  f 


15)  < 


INDIANA 

Bloomington —  LUl' 

►  WTTV  (4)   ABC,  CBS,  NBC,  DuM;  W 

510,422 

Elkhartt— 

WSJV  (52)  H-R;  6/3/53-3/15/54 
Evansvillef — 

►  WFIE  (62)  Venard;  41,750 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM 

mer;  63,931 

Anthony  Wayne  Bcstg.  Co.  (69).  Initii'  2s' 
cision  10/27/53 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM; 

461,130 

WJRE  (26),  3/26/53-Unknown 
WISH-TV  (8)  Boiling;  1/28/54-7/1/54 
LaFayettet — 

►  WFAM-TV  (59)  Rambeau;  43,120 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM.'  ] 
man,  Walker;  56,725 

Princetont — 

►  WRAY-TV  (52)  Walker;  32,500 
South  Bend — 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuMr 

mer;  97,470 
Terre  Hautet — 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7, 

Waterloot— 

WINT  (15)  4/6/53-Unknown 


3>- 

0i 


IOWA 


(.TV 

«r;i 


i- 


Ames — 

►  WOI-TV  (5)   ABC,  CBS,  NBC,  DuM; 

240,000 
Cedar  Rapids — 

►  KCRI-TV  (9)  H-R;  100,000 

►  WMT-TV  (2)  CBS;  Katz;  194,376 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (5)  NBC;  Free  &  Peters;  250. 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46,713 
WHO-TV  (13)  NBC;  Free  &  Peters;  9 

April  '54 
Fort  Dodget —  * 

►  KQTV  (21)  Pearson;  41,000 
Mason  Cityt — 

KGLO-TV    (3)    CBS,   DuM;  Weed 
Spring  '54 
Sioux  City — 
KCTV  C36;,  10/30/52-Unknown 

►  KVTV  (9)  CBS,  NBC,  DuM;  Katz;  87,7161 
KTIV  (4)  1/21/54-Unknown 

Waterloot — 

►  KWWL-TV    (7)    NBC,   DuM;  Headley- 

101,448 


10, 


KANSAS 

Great  Bendt — 

Central  Kansas  Tele.  Co.  (2)  3/3/54-Unh 
Hutchinson — 

►  KTVH  (12)  CBS,  DuM;  H-R;  89,639 

Manhattant — 
KSAC-TV  (*8),  7/24/ 53-Unknown 

Pittsburgt — 

►  KOAM-TV  (7)  ABC,  CBS,  NBC,  DuM; 

50,000 

Topeka — 
KTKA   (42),  11/ 5 /53-Unknown 

►  WIBW-TV  (13)  CBS;  Capper  Sis.;  46,953 
Wichita — 

KAKE  Bcstg.  Co.  (10),  Initial  Decision  IOtk,,, 

►  KEDD  (16)  ABC,  NBC;  Petry;  61,545 


KENTUCKY 

Ashlandt — 
WPTV  (59)  Petry;  8/14/52-Unknown 

Hendersont — 

►  WEHT  (50)  CBS;  Meeker;  35,000 
Lexingtont — 

WLAP-TV  (27)  CBS;  Pearson;  12/3/53-4/ 

Louisville — 

►  WAVE-TV  (3)   ABC,  NBC,  DuM;  NBC 
Sis.;  337,744 

►  WHAS-TV  (11)  (b)  CBS;  Harrington,  Ri 

&  Parsons 

►  WKLO-TV   (21)  ABC,  DuM;  Venard; 

WQXL-TV  (41)  Forjoe;  1/15/53-Summer 

Newportt — 

WNOP-TV  (74)  12/24/53-Unknown 

Paducaht — 
WTLK   (43),  9/ 16 /53-Unknown 
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LOUISIANA 

„  „driat— 

HffB-TV  (5),  12/30/53-Unknown 
Rouge — 

rB-TV  (28)  ABC,  CBS.  NBC,  DuM;  Young; 
000 

IZ  (2)  Hollingbery;  1/28/54-9/1/54 
ttet— 

)L-TV  (10)  9/16/53-7/1/54 
Y-TV  (10)  Rambeau;  9/16/53-7/1/54 
Chariest — 

C-TV  (7)  11/12/53-Unknown 

,G  (25)  ABC,  CBS,  DuM;  Young;  15,000 


Ml, 
Inilii 

IllM; 


IE-TV  (8)  CBS,  NBC,  ABC,  DuM;  H-R; 
450 

|Z  (43)  Pearson;  16,500 
Orleans — 

KG  (26)  Gill-Perna;  4/2/53-Late  '54 
tiO-TV  (32)  Forjoe;  4/2/53-Spring  '54 
SU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 
8,693 

IR-TV  (61)  DuM;  Boiling;  65,691 
O  (20),  2/26/53-Unknown 
iport — 

A  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 
500 


MAINE 


rt— 

|3I-TV  (5)  ABC.  CBS,  NBC,  DuM;  Holling- 
iry;  52,000 

£m-TV  (17)  ABC,  CBS,  DuM;  Everett-Mc- 
jnney;  16,000 

WW  (8)  7/8/53-7/1/54 

Ik-TV  (6)  NBC;  Weed;  84,527 
lAN-TV  (13)  Avery-Kno&el;  11/19/53-5/16/54 
llT  (53)  ABC,  CBS,  NBC,  DuM;  Everett- 
bKinney;  31,000 


MARYLAND 


j^M  (13)  ABC,  DuM;  Harrington,  Righter 
Parsons;  535,180 
iL-TV  (11)  NBC;  Petry;  535,180 
!!/§[H-TV  (72;  Forjoe;  12/18/52-Unknown 
\R-TV  (2)  CBS;  Katz;  535,180 
jF  (18)  12/9/53-Summer  '54 
rlandt — 

\0-TV  (17)  11/12/53-Summer  '54 
iryt— 

OC-TV  (16)  Burn-Smith;  3/11/53-4/15/54 
panted  STA  Feb.  18) 

MASSACHUSETTS 


till. 


(Pittsfield)t— 

(74)  Walker;  130,727 

>S-TV  (50),  3/26/53-Unknown 

:-TV  (4)  NBC;  Free  &  Peters;  1,154,409 

1H-TV  (*2)  7/16/53-10/1/54 

W  (44),  8/12/53-Unknown 

*C-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,154,409 

ont — 

1F-TV  (62),  7/30/53-Fall  '54 
idge  (Boston) — 
^.O-TV  (56)  DuM;  104,285 
ncet — 

M  (72),  6/10/53-Unknown 
tedfordt — 
EV  (28),  Walker;  7/11/53-Summer  '54 

:ldt— 

C-TV  (64),  11/12/53-Unknown 
field— 

iTN-TV  (55)  CBS,  DuM;  Branham;  118,000 
LP  (61)  ABC,  NBC;  Hollingbery;  118,000 
feter— 

IB-TV  (20)  Hollingbery;  8/12/53-April  '54 
OR-TV  (14)  ABC,  DuM;  Raymer;  45.000 

MICHIGAN 

^rbor — 

aG-TV  (20)  DuM;  Everett -McKinney;  17,200 
OM-TV  (*26),  11/4/53-Vnknown 

:K-TV  (58)  Headley-Reed;  11/20/52-Sum- 
>.r  '54 

KZ  (64)  ABC;  Weed;  55,924 

ity  (Midland,  Saginaw) — 

SM-TV  (5)  NBC,  DuM;  Headley-Reed 

kt— 

'TV  (13)  ABC,  CBS,  DuM;  Weed;  42,772 
t— 

O-TV  (62),  11/19/53-Unknown 
JK-TV  (2)  CBS,  DuM;  Katz;  1,405,800 
J-TV  (4)  NBC;  Hollingbery;  1,144,890 
SfZ-TV  (7)  ABC;  Blair;  1,140,000 
iansingt — 
AR-TV  (*60) 

dcasting    •  Telecasting 


Flint— 

WFDF-TV  (12),  Initial  Decision  5/11/53 

►  WTAC-TV  (16)  ABC;  Raymer;  44,850 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC,  CBS.  NBC,  DuM;  Katz; 

366,747 
Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC.  DuM;  Avery- 

Knodel;  367,839 
Lansing — 

►  WILS-TV  (54)  DuM;  Venard;  31,240 

►  WJIM-TV  (6)  ABC,  CBS.  NBC.  DuM;  H-R; 

252,000 
Muskegont — 

WTVM  (35),  12/23/52-Unknovm 
Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC.  CBS,  NBC,  DuM;  Gill- 

Perna'  73  225 
WSBM-TV  (51),  10/29/53-Unknovm 
Traverse  Cityt — 

WPBN-TV  (7)  Holman;  11/25/53-Unknown 


MINNESOTA 

Austint — 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  78,925 
Dulutht— 

KDAL-TV  (3)  NBC;  Avery-Knodel;  12/11/53- 

3/7/54  (granted  STA  Feb.  19) 

►  WFTV  (38)  ABC,  CBS,  NBC,  DuM;  Young; 

36,000 
Hibbingt — 

North  Star  Tv  Co.  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

►  WCCO-TV  (4)  ABC.  CBS,  DuM;  Free  &  Peten; 

425,700 

►  WTCN-TV  (11)  ABC;  Blair;  413.400 

Rochester — 

►  KROC-TV   (10)   ABC,   NBC.  DuM;  Meeker; 

55,000 

St.  Paul  (Minneapolis)— 

►  KTSP-TV  (5)  NBC;  Petry;  425,700 

►  WMIN-TV  (11)  ABC;  Blair;  413,400 


COM INC! 

ON  WIBW-TV 


NEW  POWER 
85  KW 


NEW  ANTENNA 
1,000  FT. 


OVER  100,000  TV  HOMES 

RIGHT  NOW 

We're  delivering  46,953  homes*  on  interim  operation.  Tests 
show  the  above  figure  to  be  ultra-conservative.  Orders  placed 
NOW  are  based  on  Rate  Card  No.  1  and  will  be  given  six 
months  protection. 

CBS — DuMont — ABC  Interconnected 

*  Electric  Assn.  of  Kansas  City  1/1  /54 


The  Kansas  View  Point 


TOPEKA,  KANSAS 

Ben  Ludy,  Gen.  Mgr. 

WIBW  &  WIBW-TV  in  Topeka 
KCKN  in  Kansas  City 

Rep:  Capper  Publications,  Inc. 
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MISSISSIPPI 

Columbust — 

WCBI-TV  (28),  3/11/53-Unknown 
Jsckson 

►  WJTV  (25)  ABC,  CBS,  NBC,  DuM;  Katz;  31,996 

►  WLBT  (3)  NBC;  Hollingbery;  31,996 

WSLI-TV  (12)  ABC;  Weed;  7/22/53-3/27/54 
Meridiant — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 
ley-Reed;  36,200 

MISSOURI 

Cape  Girardeauf — 

KFVS-TV  (12)  Pearson;  10/ 14/ 53- April  '54 

KGMO-TV  (18),  4/16/53-Unknown 
Claytont — 

KFUO-TV  (30),  2/5/53-Unknown 
Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R; 

39,343 
Festust — 

►  KACY  (14)  Raymer;  201,200 
Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  96,606 
Joplint — 

KSWM-TV  (12)  CBS;  Rambeau;  12/23/53-Fall 
'54 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  373,426 

►  KCTY  (25)  ABC,  CBS,  DuM;  Avery-Knodel; 

65,934 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  373,426 

►  WDAF-TV  (4)  ABC,  CBS,  NBC,  DuM;  Har- 

rington, Righter  &  Parsons;  373,426 

►  WHB-TV  (9)  CBS;  Blair;  373,426 

Kirksvillet — 

KTVO  (3)  12/16/53-6/15/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  92,205 
St.  Louis — 

►  KACY  (14)  See  Festus 
KETC  (*9)  5/7/53-Unknown 

►  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sir. 

555,914 

►  KSTM-TV  (36)  ABC;  H-R;  205,000 
WIL-TV  (42),  2/12/53-Unknowit 

►  WTVI  (54)  See  Belleville,  111. 

Sedaliat— 

KDRO-TV  (6)  Pearson;  2/26/53-4/15/54 
Springfieldt — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  39,896 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  46,080 

MONTANA 

Billingst — 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  7,500 
Buttet— 

►  KOPR-TV  (4)  CBS,  ABC;  Hollingbery;  7,000 

►  KXLF-TV  (6)  NBC,  DuM;  Walker;  4,000 
Great  Fallst — 

KFBB-TV    (5)    CBS;    Headley-Reed  1/15/53- 

3/15/54 
Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Pema;  3/11/53-7/1/54 
NEBRASKA 

Holdrege — 

►  KHOL-TV  (13),  CBS,  DuM;  Meeker;  17,811 
Lincoln — 

►  KFOR-TV  (10)  ABC;  Raymer;  89,122 

►  KOLN-TV  (12)  DuM;  Avery-Knodel;  80,243 
Omaha — 

►  KMTV  (3)  ABC,  CBS,  DuM;  Petry;  227,689 

►  WOW-TV  (6)  DuM,  NBC;  Blair;  227,689 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weed; 

13,401 
Renot — 

►  KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearson; 

12,740 

NEW  HAMPSHIRE 

Keenet — 

WKNE-TV  (45),  4/22/53-Unknown 

Manchestert — 

WMUR-TV  (9)  ABC;  Weed;  8/26/53-3/28/54 
Mt.  Washington! — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  107,000 
Atlantic  City — 

►  WFPG-TV  (46).  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 16,135 
WOCN  (52),  l/8/S3-Unknown 
Camdent — 

WKDN-TV    (17),  1/28/54-Unknown 

Newark  (New  York  City)— 

►  WATV  (13)  Weed;  4.150,000 
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New  Brunswickf — 
WDHN  (47),  4/2/53-Unknoxon 
WTLV  (*19),  12/4/52-Vnknown 

Trentont — 

WTTM-TV  (41),  Forjoe;  7/16/53-Unknovm. 
NEW  MEXICO 

Albuquerquet — 

►  KGGM-TV  (13)  CBS;  Weed;  40,000 

►  KOAT-TV  (7)  ABC;  Hollingbery;  36,000 

►  KOB-TV  (4)  ABC,  CBS,  NBC,  DuM;  Branham; 

43,770 

Clovist — 
KNEH  (12),  3/4/53-Unknown 

Roswellt — 

►  KSWS-TV  (8)  ABC,  DuM;  Meeker;  17,743 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR  (23),  6/10/53-Unknown 

►  WROW-TV  (41)  ABC;  Boiling;  67,346 
WTVZ  C17),  7/24/52-Unknown 

Bingham  ton — 

►  WNBF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Boi- 

ling; 269,880 
WQTV  C*S),  8/14/52-Vnknovm 

Bloomingdalet  (Lake  Placid) — 
Great  Northern  Tv  Inc.  (5),  12/2/53-Summer 
'54 
Buffalo — 

►  WB EN-TV  (4)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  381.245(a) 

►  WBUF-TV  (17)  ABC,  CBS,  DuM;  H-R;  120,000 
WTVF  (»23)  7/24/52-Unknown 

Niagara  Frontier  Amusement  Corp.  (2)  Initial 
Decision  2/17/54 
Carth.ag&f  

The  Brockway  Co.  (7)  3/3/54-Unknown 
Elmira — 

►  WECT  (18)  NBC;  Everett-McKinney;  26,516 

►  WTVE  (24)  ABC,  CBS.  NBC,  DuM;  Forjoe; 

27,485 
Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 
WIET  (*14),  1/8/53-Unknown 
Jamestownf — 
WJTN-TV  (58),  1/23/53-Unknovm 

Kingstonf — 

WKNY-TV   (66)   CBS,  NBC,  DuM;  Meeker; 

1/23/53-4/1/54 
New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150.000 

►  WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4.150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,150,000 

►  WPDC  (11)  Free  &  Peters;  4,150,000 
WGTV   C25),  8/14/52-Unknown 

Poughkeepsiet — 

WEOK-TV  (21)  11/26/52-Unknown 
Rochester — 

WCBF-TV  (15),  6/10/53-Vnknovm 

►  WHAM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Hol- 

lingbery; 205,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney: 

205,000 

WRNY-TV  (27),  4/2/53-Unknoum 
WROH  (*21),  7/24/52-Unknovon 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  205,000 

Schenectady  (Albany,  Troy) — 

►  WRGB  (6)  ABC,  CBS.  NBC.  DuM;  NBC  Spot 

Sis;  351,500 

►  WTRI  (35)  CBS;  Headley-Reed 
Syracuse — 

►  WHEN  (8)  ABC,  CBS,  DuM;  Katz;  299,000 
WHTV  (*43),  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  296,962 
Utica— 

WFRB  (19),  7/1/53-Vnknoum 

►  WKTV  (13)  ABC,  CBS,  NBC,  DuM;  Cooke; 

134,000 
Watertownt — 
WWNY-TV  (48)  Weed;  12/23/52-Unknown 

NORTH  CAROLINA 

Ashevillet — 

►  WISE-TV  (62)  ABC.  CBS,  NBC,  DuM;  Boiling; 

19,100 

WLOS-TV  (13),  12/9/53— Unknown 
Chapel  Hillt— 

WUNC-TV  (*4),  9/30/53-September  '54 
Charlotte — 

►  WAYS-TV  (36)  ABC;  Boiling;  35,000 

►  WBTV  (3)  CBS.  NBC,  DuM;  CBS  Spot  Sis.; 

381.145 
Durhamt — 

WCIG-TV  (4$)  NBC,  DuM;  H-R;  1/28/53-Un- 

known 

WT1K-TV  (11)  1/21/54-Unknown 

Goldsborot — 
WTVX  (34),  »/30/53-Unknown 


Boiling;  11/20/1 


CBS,  DuM; 
214,158 


Harrl  I 


Greensboro — 

WCOG-TV    (57)  ABC; 
known 

►  WFMY-TV  (2)  ABC, 

Righter  &  Parsons; 

Greenville — 

WNCT  (9)  CBS,  DuM;  Pearson 
Raleigh— 

►  WNAO-TV  (28)  ABC,  CBS,  NBC,  DuM; 

Knodel;  48,820 

Wilrningtont — 

WMFD-TV  (6),  NBC;  Weed;  7/30/53-Vnk' 
Wilmington  Tv  Corp.  (3)  2/17/54-5/15/54 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  173,! 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  45,600  1 

NORTH  DAKOTA 

Bismarckt — 

►  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair;  6,1 
F  argot — 

►WDAY-TV  (6)  ABC,  CBS,  NBC,  DuM;  1 

Peters;  31,000 

Minott— 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  ! 

17.000 

Valley  Cityt— 

KXJB-TV  (4)  CBS;  Weed;  8/5/53- July  % 

OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  49,431 
Ashtabulat — 

►  WICA-TV  (15)  Gill-Perna 
Cincinnati — 

WCET  C48),  12/2/53-Unknown 

►  WCPO-TV  (8)  ABC,  DuM;  Branham;  43 

►  WKRC-TV  (12)  CBS;  Katz;  450,000 

►  WLWT  (5)  NBC:  WLW  Sis.;  450.000 
WQXN-TV  (54)  Forjoe;  5/14/53-October 

Cleveland — 
WERE-TV  (05),  8/18/53-Unknown 

►  WEWS  (5)  CBS;  Branham;  834,286 

►  WNBK  (4)  NBC;  NBC  Spot  Sis.;  823,621 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823,6 
WHK-TV  (19)  U/25/53-Unknown 

Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000  j 
WOSU-TV  C34),  4/22/53-Unknown 

►  WTVN  (6)  ABC,  DuM;  Katz;  336,737 
Dayton — 

►  WHIO-TV  (7)  ABC,  CBS,  DuM;  Hollir 

540,470 

►  WIFE  (22)  Headley-Reed;  41,907 

►  WLWD  (2)  NBC;  WLW  Sis.;  300,000 
Elyriat— 

Elyria-Lorain  Bcstg.  Co.  (31)  2/11/54-Fd 
Lima — 

WIMA-TV  (35;  Weed;  12/4/52-Spring  '54 

►  WLOK-TV  (73)  CBS,  NBC,- DuM;  H-R; 

Massillont — 
WMAC-TV  (23)  Petry;  9/4/52-4/15/54 

Steubenville — 

►  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,081 
Toledo — 

►  WSPD-TV  (13)  ABC.  CBS,  NBC,  DuM 

279,029 

Youngstown — 

►  WFMJ-TV  (73)  NBC;  Headley-Reed;  13 

►  WKBN-TV  (27)  ABC,  CBS,  DuM;  R; 

114,699 

WUTV  (21)  Petry;  9/25/52-Unknown 
Zanesville — 

►  WHIZ-TV  (50)  ABC,  CBS.  NBC.  DuM; 

son;  25,108 

OKLAHOMA 

Adat— 
KTEN  (10),  12/16/53-6/1/54 

Enidt 

KGEO-TV  (5),  12/16/53-Unknown 
Lawtont — 

►  KSWO-TV   (7)  Everett-McKinney;  35,7 

Miamit — 
KMIV  (58),  4/22/53-Unknown 

Muskogeet — 

Tulsa  Bcstg.  Co.  (8)  Initial  Decision  3/. 


i 


Directory  Information  is  In  following  ord 
letters,  channel,  network  affiliation,  nation 
resentative;  market  set  count  for  operatn 
tions;  date  of  grant  and  commencement 
date  for  grantees. 
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Place  Your  Advertising  Dollars  Where  They  Count  Most  ...  On 

ST.  LOUIS'  ONLY  UHF  STATION! 

CENTRALLY  LOCATED   IN  HEART  OF  THE  CITY 

275,000  Non-Directional  Watts— ABC  Basic  Network 

H-R  TELEVISION  INC.  NEW  YORK  •  CHICAGO.  •  SAN  FRANCISCO  •  LOS  ANGELES 


CHANNEL  36 


SAINT  LOUIS 


ADCASTING     •  TELECASTING 
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Oklahoma  City — 

►  KMPT  (19)  DuM;  Boiling:  98,267 

►  KTVQ  (25)  ABC,  DuM;  H-R;  100,082 

►  KWTV  (9)  CBS;  Avery-Knodel;  251,742 

►  WKY-TV  (4)  ABC.  CBS,  NBC,  DuM;  Katz; 

251,742 

KOED  (*13),  12/2/53-Unknown 
Tulsa — 

KCEB  (23)  Boiling;  2/26/53-3/13/54 
(granted  STA  Jan.  18) 
»►  KOTV  (6)  ABC,  CBS,  NBC;  Petry;  200,000 
Arthur  R.  Olson  (17)  2/4/54-Unknown 

OREGON 

Eugenet — 

KVAL-TV    (13)    NBC;   Hollingbery;  5/14/53- 
4/1/54 

Medford — 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 

Portland — 

►  KOIN-TV  (6);  CBS;  Avery-Knodel;  138,876 


►  KPTV  (27)  NBC;  NBC  Spot  Sis.;  149.156 
Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 

Salemt— 

KPIC    (24)    12/9/53-Unknown    (granted  STA 
Aug.  4) 

KSLM-TV  (3),  9/30/53-Unknown 
PENNSYLVANIA 

Allen  to  wnt — 

WFMZ-TV   (67)  Avery-Knodel;  7/16/53-Sum- 

mer  '54 
WQCY  (39),  8/12/53-Unknown 
Altoona — 

»►  WFBG-TV  (10)  ABC,  NBC,  DuM;  H-R;  418.798 

Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  64,427 
Chambersburgt — 

*■  WCHA-TV  (46)  Forjoe;  13,500 
Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  65,098 
Erie — 

►  WICU  (12)   ABC,  CBS,  NBC,  DuM;  Petry; 

208,500 


take 
shot  at 

HALF-BILLION 

DOLLAR  MARKET 

Columbia,  South  Carolina's 

14-County  trading  area 

I 
I 

COLUMBIA  —  one  of  America's  fastest-growing  cities! 
U.  S.  Census  reports  39.3%  increase  between  1940  and 
1 950  —  three  times  the  national  average. 

COLUMBIA  —  center  of  thriving  14-county  trading  area. 
Population:  595,700.  E.B.I.  $578,686,000!* 

'SOURCE  —  Sales  Management  Survey  of  Buying  Power 
May  10,  1953  —  covering  14-county  trading  area  credited 
to  Columbia,  S.C. 

Nefwo,k  Amotion:  WIMOK-TV  Channel  67 
CBS-TV-Du  Mont 
WNOK  1230kc. 

Represented  By 

MUTUAL  Paul  H-  R°ymer  Co. 

A    L    M    E    T    T  O 

RADIO  CORPORATION 


Studios:  1811  Main  Street  •  COLUMBIA  S.C. 


Bmrty  ISrh  Cmntury  HunJerbvu 


WSEE    (35)    CBS;    Avery-Knodel;  10, 

4/25/54 

WLEU-TV  (60)  12/31/53-Vnknovm 
Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-5/1/54 

►  WHP-TV  (55)  CBS;  Boiling;  118,150 

►  WTPA  (71)  NBC;  Headley-Reed;  118,150 
Hazletonf — 

WAZL-TV  (63)  Meeker;  12/18/52-Vnknown\ 
Johnstown — 

►  WARD-TV  (56)  Weed 

►  W  J  AC-TV  (6)  ABC,  CBS.  NBC,  DuM;  B 

741,267 

►  WGAL-TV  (8)  ABC.  CBS,  NBC.  DuM;  Me 

289,960 

WWLA  (21)  Venard;  5/7/53-Fall  '54 
Lebanont — 

►  WLBR-TV  (15)  Pearson;  138,300 
Lewistont — 

WMRF-TV  (38)  Burn-Smith;  4/2/53-Summd, 
New  Castlet — 

►  WKST-TV  (45)  DuM;  Everett-McKinney;  8! 
Philadelphia — 

*-  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,592,1 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,766,641 
WIBG-TV  (23),  10/21/53-Unknov>n 
WIP-TV  (29),  U/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,724,329 
Pittsburgh — 

►  WDTV  (2)  ABC.  CBS,  NBC,  DuM;  DuM 

Sis.;  808,780 

►  WENS  (16)  ABC,  CBS;  Petry;  174,742 

►  WKJF-TV  (53)  Weed;  188,469 

WQED  (*13)  5/14/53-March  '54  (granted 
Oct.  14) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unkno 
Reading — 

►  WEEU-TV    (33)    ABC,   NBC;  Headley-R 

45,973 

►  WHUM-TV  (61)  CBS;  H-R;  127,350 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  135,00(1 

►  WGBI-TV  (22)  CBS;  Blair;  145.000 

►  WTVU  (73)  Everett-McKinney;  150,424 
Sharont — 

Leonard  J.  Shafitz  (39)  1/27/54-Unknown 
Wilkes-Barre — 

»►  WBRE-TV  (28)  NBC;  Headley-Reed;  130,0 

►  WILK-TV    (34)    ABC,   DuM;  Avery-Kno 

152,000 

Williamsportt — 
WRAK-TV    (36)    Everett-McKinney;  11/ti 
Spring  '54 
York— 

►  WNOW-TV  (49)  DuM;  Hollingbery;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC.  DuM;  W 

1,098,189 

WNET  (16)  ABC,  DuM;  Raymer;  4/8/53-3/1 

(granted  STA  Feb.  3) 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (i 
ed  STA  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54),  10/21/53-Unknown 
Andersont — 

►  W AIM-TV  (40)  CBS;  Burn-Smith;  43,000 

Camdent — 

WACA-TV  (15)  6/3/53— Unknown 
Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM;  Fr 

Peters*  55  103 
Southern  Bcstg.  Co.  (2)  NBC;  Initial  Dea 
2/23/54-September  '54 
Columbia — 

»►  WCOS-TV  (25)  ABC,  NBC,  DuM;  Head 

Reed;  36,982 

►  W1S-TV  (10)  NBC;  Free  &  Peters;  68,074 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  35,0 

Florencet — 

WPDV  (8),  CBS;  U/25/53-Sept.  '54 

Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  287,266 

►  WGVL  (23)  ABC,  NBC,  DuM;  H-R;  40,8 

Greenwoodf — 
WCRS-TV  (21),  4/8/53-Unknown 

Spartanburgt — 

WORD-TV  (7)  CBS;  11/25/53-Unknown 
WSCV  (17)  7/30/53-XJnknown 

SOUTH  DAKOTA 

Rapid  Cityt— 

The  Hills  Bcstg.  Co.  (7)  2/24/54-Unknoi 

Sioux  Fallst— 

►  KELO-TV  (11)  ABC,  CBS,  NBC;  Raymer; 

Directory  information  Is  in  following  ordeL 
letters,  channel,  network  affiliation,  national  I 
resentative;  market  set  count  for  operatine 
tions;  date  of  grant  and  commencement  ta 
date  for  grantees. 
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"RESULTS! 

BEST  EVER!" 

IN  FOUR-TV  STATION 
UHF-VHF  OKLAHOMA  CITY 

CHANNEL  25 

KTVQ 

SELLS  .  .  . SELLS  .  .  . SELLS 


MID-CONTINENT  PETROLEUM  CORPORATION:  (R.  J.  Potts,  Calkins  &  Holden)  The  District 
Office  of  DX  states  as  follows :  "We  want  you  to  know  that  the  Abbott  and  Costello  Show 
on  KTVQ  has  done  everything  you  told  us  you  thought  it  would  do.  We  consider  it  the 
most  productive  advertising  campaign  ever  placed  by  DX  in  the  Oklahoma  City  market. 
It  is  the  only  advertising  we  have  ever  purchased  to  receive  the  unanimous  approval  of 
our  dealers.  It  is  especially  gratifying  since  it  bucks  Godfrey." 

DX  purchased  the  Abbott  and  Costello  Show  on  KTVQ  (Mondays  7  :30  to  8 :00  p.m.)  on 
a  thirteen  week  test  basis.  They  have  just  renewed  for  13  additional  weeks. 

JOHN  ESAU 

PRESIDENT 


Represented  Nationally  by  H-R  TELEVISION 
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Lookin'  for  a  lone  prairie? 


K DUB-TV 

•  ^  CBS  TELEVISION  &  DUMONT 


PRESIDENT  &  GEN.  MGR.,  W.  D.  "DUB"  ROGERS 
GEORGE  COLLIE,  NAT'L.  SALES  MGR. 


FOR  THE  RECORD 


TENNESSEE 

Chattanoogat — 

WOUC  (49)  Pearson;  8/21/52-Unknown 

WTVT  (43),  8/21/52-Unknown 

WDEF-TV  (12)  Branham;  1/28/54-6/15/54 
Jacksont — 

WDXI-TV  (9)  Burn-Smith;  12/2/53-Summer  '54 
Johnson  Cityt — 

►  WJHL-TV  (11)  Pearson;  47.527 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  59,154 

►  WTSK  (26)  CBS,  DuM;  Pearson;  42,380 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  257,000 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  257,000 
Nashville — 

►  WSIX-TV  (8)  CBS;  Hollingbery;  133,869 

►  WSM-TV  (4)  ABC,  CBS,  NBC,  DuM;  Petry; 

143,591 

Old  Hickory  (Nashville) — 
WLAC-TV  (5),  Katz;  8/5/53-March  '54 

TEXAS 

Abilenet— 

►  KRBC-TV  (9)  Pearson;  20,502 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  45,265 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  45,265 
KLYN-TV  (7),  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

56,840 
Beaumontt — 
KBMT  (31),  12/4/52-Vnknown 
KTRM-TV  (6),  Initial  Decision  7/22/53 
Corpus  Christit — 

KVDO  (22)  1/6/53-6/15/54 
KTLG  (43)  12/9/53-Unknown 
Dallas—1 
KDTX  (23),  1/15/53-Unknown 
KL1F-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  322,500 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  322,500 
El  Paso — 

►  KROD-TV   (4)    ABC,   CBS,   DuM;  Branham; 

38,879 

►  KTSM-TV  (9)  NBC;  Hollingbery;  34,380 

Ft.  Worth— 
KTCO  (20),  3/11/53-Unknown 

►  WBAP-TV  (5)  ABC,  NBC;  Free  &  Peters; 

306,323 
Galveston — 

►  KGUL-TV  (11)  ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  276,000 
Harlingent — 

>■  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  31,300 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  59,666 

►  KPRC-TV  (2)  ABC,  CBS,  NBC,  DuM;  Petry; 

303,500 

KTVP  (23),  1/8/53-Unknown 

►  KUHT  (*8)  281,500 

KXYZ-TV  (29),  6/18/53-Unknown 

Houston  Tv  Co.  (13),  2/23/54  Unknown 


Longviewt — 

►  KTVE  (32)  Forjoe;  16,100 
Lubbockt — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  42,563 

►  KDUB-TV    (13)    CBS,    DuM;  Avery-Kt 

42,561 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 
Lufkint — 

KTRE-TV  (9)  Menard;  3/11/53-Fall  '54 
Marshallf — 

KMSL  (16),  6/25/53-Unknown 
Midland — 

►  KMID-TV  (2)  NBC;  Venard;  26,000 

San  Angelo — 

►  KTXL-TV  (8)  CBS;  Venard;  21,115 
San  Antonio — 

KALA  (35),  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  181 

►  WOAI-TV  (4)  NBC;  Petry;  181,870 
Sweetwatert — 

KPAR-TV  (12)  CBS;  Avery-Knodel;  8/1 
Unknown 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  65,543  [ 
Texarkana  

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  (■ 
CBS,  NBC,  DuM;  He» 


t 


Tylert— 

►  KETX  (19)  ABC 
Reed;  18,232 

KGKB-TV  (7)  1/27/54-Unknown  ■ 
Victoriaf — 

KNAL,  (19)  Best;  3/26/53-Unknown 
Wacot— 

►  KANG-TV  (34)  ABC;  Pearson;  28,000 
Weslacot — 

KRGV-TV  (5)  NBC,  DuM;  Raymer; 
3/7/54  (granted  STA  Jan.  18) 
Wichita  Falls — 

►  KFDX-TV  (3)  ABC.  NBC;  Raymer;  44,00( 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  44,000 

UTAH 

Provot — 

KOVO-TV  (11),  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  153,100 

►  KSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot 

153,100  ' 

KUTV  (2)  ABC;  Hollingbery;  3/26/53-8/1S 
VERMONT 

Montpeliert — 
WCAX  Bcstg.  Corp.  (3),  Initial  Decision  lQ 

VIRGINIA 

Danvillet — 

►  WBTM-TV  (24)  Hollingbery 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  76,250 


Directory  information  Is  in  following  order1, 
letters,  channel,  network  affiliation,  national! 
resentative;  market  set  count  for  operating 
tions;  date  of  grant  and  commencement  ft 
date  for  grantees. 


©  gcos  incp  on 

channel 


to 

Middle  Tennessee, 
Southern  Kentucky 

and  portions  of 

North  Alabama  .  .  . 


wsix-t 

NASHVILLE  3,  TENNESSEE 


POWER:  90,000  video  (CP  for  316,000- 

watts). 

ANTENNA:  1370  feet  above  sea  level. 
(New  antenna  will  be  1749  feet  above  sea' 

level.) 

TV  HOMES:  More  than  140,000  in 
Nashville  area  as  of  January,  1954.  (50- 
mile  radius  only.) 

See  your  Hollingbery  man  or  contact  the! 
station  for  availabilities  ...  as  well  as  i 
for  local  participating  features. 


K  a  n  n  e  !  - 


CBS  BASIC  AFFILIATE 

SUPPLEMENTARY  AFFILIATE 

ABC  and  DuM  o  n I 
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ate;  Hi 


IG-1 

„  jlO-TV  (4)  NBC;  Hollirigbery;  332,400 


6i,50 

enard; 
M;  Ha 


order; 
ational 

tHiil! 


inburgt — 

[A-TV  (3)  NBC;  Devney;  68,798 

IX^TV  (13)  CBS,  DuM;  Hollingbery  102,281 
tt  News — 

fH  (33)  Avery-Knodel 

SvTV  (4)  ABC,  CBS,  DuM;  209,676 
»V-TV  (27)  ABC,  DuM;  Forjoe;  86,100 
iC-TV  (15)  See  Hampton 
Dnd — 

V  (29),  12/2/53-Unknown 

H   (6)    ABC,    CBS,   NBC,   DuM;  Blair; 

5,949 

^TV  (10)  NBC;  Avery-Knodel;  233,374 
WASHINGTON 

rhamt — 

&S-TV  (12)  Forjoe;  46,097 

TV  (5)  ABC;  Blair;  332,400 


•W-TV  (*9),  12/23/53-September  '54 
We- 
b-TV (6)  ABC,  NBC;  Katz;  52,796 
pY-TV  (4)  CBS,  DuM;  Walker;  65,269 

TV  (13)  Branham;  332,400 
T-TV  (11)  CBS,  DuM;  Weed;  332,400 
vert—- 

'Kn-TV  (21)  Boiling;  9/25/53-Unknown 

piyrv  (29)  CBS;  Weed;  16,250 
WEST  VIRGINIA 

iyt— 

EY  (21),  6/25/53-Unknown 

K  7'|I^A?TV  (49)  ABC,  DuM;  Weed  30,000 

Tierney  Co.  (8)  Branham;  2/11/54-7/15/54 

iburgt — 

LK-TV  (12)  Branham;  2/17/54-9/1/54 
lontt — 

PB-TV  (35;  ABC,  DuM;  Gill-Perna;  7/1/53- 
H5I54 
pgton — 

S.Z-TV  (3)  ABC,  CBS,  NBC,  DuM;  Katz; 
?5,000 
Jrsburgt — 

AP  (15)  ABC,  DuM;  Forjoe;  20,000 

f  ,TV  (51),  2/11/53-Unknown 
RF-TV  (7)  NBC;  Hollingbery;  451,500 


WISCONSIN 

tblairet— 

AU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

I,  230 

i  Bay — 

(AY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed; 

II,  253 
-osset — 

IfBT  (8)  CBS,  NBC;  Raymer;  10/28/53-7/1/54 
Crosse  Tv  Corp.  (38),  12/16/53-Unknown 
••on — 

JA-TV  (*21),  10/7/53-Unknown 

!:OW-TV  (27)  CBS;  Headley-Reed;  38,000 
1TV  (33)  ABC,  DuM;  Meeker;  36,500 

j  u  icttcf"  " 

dGB-TV  (11),  11/18/53-Unknown 
lukcc 

iCAN-TV  (25)  CBS;  Rosenman;  261,250 
1KY-TV  (19)  ABC,  DuM;  H-R;  236,640 
'MJ-TV  (4)  ABC,  NBC,  DuM;  Harrington, 

Slighter  &  Parsons;  654,658 
aht— 

JAM-TV  (42)  George  Clark 
osh — 

bSH-TV  (48)  Headley-Reed;  17,668 
riorf — 

>SM-TV  (6)  CBS;  Free  &  Peters 
iaut — 

\0SA-TV  (16)  Rambeau;  2/10/54-7/1/54 
WYOMING 

lert — 

fPR-TV  (2),  5/14/53-Vnknown 
ennet — 

/BC-TV    (5;    CBS;    Hollingbery;  1/23/53- 

/15/54 

ALASKA 

oraget — 

'IA  (2)  ABC,  CBS;  Weed 
""A  (11)  NBC,  DuM;  Feltis 

ABC,  CBS;  7/1/53-Spring  '54 
HAWAII 

)lulut— 

JMB-TV  (9)  ABC,  CBS;  Free  it  Peters; 
4.944 

3NA  (11)  NBC,  DuM;  NBC  Spot  Sis.;  44,000 
ULA-TV  (4)  ABC;  Headley-Reed;  5/14/53- 
4/9/54  (granted  ST  A  Feb.  1) 


ECAST 


HOWARD  E.  STARK 


Brokers  and  Financial  Consultants 
E  EVISION  STATIONS  •  RADIO  STATIONS 

0  E.  58th  St. 

lew  York  22,  N.  Y.     ELdorado  5-0405 


PUERTO  RICO 

San  Juanf — 

WAP  A-TV  (4)   NBC,  DuM;  Carribean  Net- 
works; 8/12/53-3/15/54 
WKAQ-TV  (2)  Inter- American;  7/24/52-3/15/54 
(granted  STA  Feb.  12) 

CANADA 

Londonf — 

►  CFPL-TV  (10)  35,000 
Montreal — 

►  CBFT  (2)  143,005 

►  CBMT  (6)  143,005 
Ottawa — 

►  CBOT  (4)  10,100 

Sudburyt — 

►  CKSO-TV  (5)  4,938 
Toronto — 

►  CBLT  (9)  222,500 

Vancouver — 

►  CBUT  (2) 

MEXICO 

Matamorost  (Brownsville.  Tex.) — 

►  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 

31,200  „ 


Tijuanaf  (San  Diego) — 
►  XETV  (6)  Weed;  213,175 


Total  stations  on  air  in  U.  S.  and  possessions: 
368;  total  cities  with  stations  on  air:  243  Both 
totals  include  stations  XELD-TV  and  XETV 
Mexico  as  well  as  educational  outlets  that  are 
operating    Total  sets  in  use  28,361,933 

*  Indicates  educational  stations 

f  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  266,526  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 


UPCOMING 


MARCH 

March  11:  Hearing  on  SJ  Res.  133  to  bring  under 
anti-trust  laws  any  professional  baseball  club 
owned  by  a  beer  or  liquor  company,  Senate 
Anti-Trust  &  Monopoly  Subcommittee.  Senate 
Office  Bldg.,  Room  424,  9:30  a.m.  Open. 

March  15  (week  of) :  International  Alliance  of 
Theatrical  Stage  Employes  &  Moving  Picture 
Machine  Operators  (IATSE),  general  executive 
board,  Roosevelt  Hotel,  New  Orleans. 

March  16:  Hearing  on  Johnson  bill  (S  2926)  on 
license  fees,  Senate  Interstate  &  Foreign  Com- 
merce communication  subcommittee.  U.  S.  Cap- 
itol, Room  G-16,  10  a.m.,  Open. 

March  17-20:  Assn.  of  National  Advertisers,  The 
Homestead,  Hot  Springs,  Va. 

March  18  (tentative):  Composers  Guild  of  Amer- 
ica, simultaneous  general  meeting  in  New  York 
and  Hollywood  to  ratify  constitution  and  by- 
laws. 

March  19-20:  Vitapix  Corp.,  board  of  directors 
and  executive  committee,  Washington,  D.  C. 

March  21:  Third  rally  of  RETMA  firms  making 
military  equipment,  Roosevelt  Hotel,  New 
York. 

March  22:  Tennessee  Assn.  of  Broadcasters, 
Nashville. 

March  22-24:  Canadian  Assn.  of  Radio-Tv  Broad- 
casters, Chateau  Frontenac,  Quebec  City. 

March  22-25:  Institute  of  Radio  Engineers,  Wal- 
dorf-Astoria, New  York. 

March  23:  Kentucky  Broadcasters  Assn.,  spring 
meeting,  Hotel  Seelbach,  Louisville. 

March  26:  1953  duPont  Radio  &  Television 
Awards  dinner,  Mayflower  Hotel,  Washington, 
D.  C. 

March  27-28:  Mississippi  Broadcasters  Assn., 
Buena  Vista  Hotel,  Biloxi. 

March  28-30:  Arkansas  Broadcasters  Assn.,  Albert 
Pike  Hotel,  Little  Rock. 

March  31:  Testimonial  dinner  for  Judge  Justin 
Miller,  retiring  NARTB  board  chairman,  May- 
flower Hotel,  Washington,  D.  C. 


SPECIAL  LISTING 

BMI  Program  Clinics 

March  8:  Albuquerque,  N.  M.;  Austin,  Tex. 
March  9:  Phoenix,  Ariz. 
March  10:  Los  Angeles;  New  Orleans 
March  12:   San  Francisco;  Jackson,  Miss. 
March  15:  Vancouver,  B.  C;  Columbia,  S.  C. 
March  17:  Seattle;  Winston-Salem,  N.  C. 


use  all  the 
IMPACT  of 

in  the  Great 
Norfolk  Area! 


NORFOLK 
HAMPTON 
PORTSMOUTH 
NEWPORT  NEWS 
VIRGINIA  BEACH 

WILLIAMSBURG 

j  i  vi  1 1  nr  i 


Here's  selling  power  PLUS  in  the  great 
Norfolk  Metropolitan  Area  where  on/y 
WVEC-TV  is  NBC  .  .  .  beaming  your 
sales  message  right  to  the  core  of  this 
dynamic  multi-city  market. 

WVEC-TV 

is  a  basic 

0>OO 

Television 
Affiliate 
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Represented  by 
WILLIAM  G.  RAMBEAU 

NEW  YORK*  CHICAGO*  SAN  FRAN- 
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Monopoly  Mirage 

""jV/TONOPOLY,"  when  used  as  a  political  catch-word,  usually 
IyA  is  good  for  a  headline.  It  erupts  in  a  new  and  virulent 
form  on  the  broadcasting  front  after  months  of  quiescence. 

Sen.  Kilgore  of  West  Virginia,  who  customarily  romps  with  the 
liberal  Democrats,  and  who  seldom  if  ever  before  has  manifested 
any  significant  interest  in  broadcasting,  questions  the  propriety, 
if  not  the  legality,  of  joint  radio-tv  station  ownership.  He  wants 
Congress  to  investigate  what  he  discerns  as  a  trend  toward  "snow- 
balling concentration." 

This  is  a  projection  of  the  shop-worn  newspaper  divorcement 
issue,  first  espoused  by  President  Roosevelt,  nurtured  by  the  lib- 
eral lawyer,  Morris  Ernst,  and  carried  to  futile  hearing  by  former 
FCC  Chairman  James  Lawrence  Fly.  It  was  then  concluded  that 
government  couldn't  make  second  class  citizens  of  newspaper  pub- 
lishers, and  besides,  there  was  no  undue  concentration  anyway. 

Indeed,  Sen.  Kilgore  alludes  to  the  kind  of  concentration  that 
would  be  implicit  in  identical  ownership  of  newspaper,  radio  and 
television  in  the  same  market.  Presumably  he  wants  no  radio  sta- 
tion identified  with  tv  ownership,  so  that  all  television  broadcasters 
would  be  newcomers.  He  would  go  FDR  one  better  and  make  all 
radio  broadcasters  "second  class"  citizens,  depriving  them  of  en- 
gaging in  the  visual  counterpart  of  their  own  broadcasting  art. 

To  question  the  right  of  a  senator  to  view  with  alarm  is  to  tilt 
with  windmills.  But  there  must  be  a  motivating  force.  In  the  case 
of  Mr.  Kilgore  he  must  look  with  disfavor  upon  the  granting  of 
television  facilities  in  his  state  to  a  newspaper  group  which  politi- 
cally does  not  see  eye-to-eye  with  him.  Specifically,  the  Ogden 
newspapers  appear  to  be  the  cause  of  his  sudden  concern  over 
diversification  of  ownership.  Or  so  we  are  told  by  West  Virginians 
who  should  know.  The  Ogden  newspapers — all  11  of  them — are 
rock-ribbed  Republican. 

We  don't  know  how  far  Sen.  Kilgore  will  get  in  a  Republican- 
controlled  Congress.  But  it's  incredible  to  think  that  any  Con- 
gress— Democratic  or  Republican — would  go  for  the  class  discrimi- 
nation he  espouses.  Moreover,  when  there  are  more  than  twice 
as  many  radio  stations  as  there  are  daily  newspapers,  and  when 
there  is  competition  in  the  offing  in  television  practically  every- 
where, the  concentration  thesis  seems  to  fall  flat  on  its  face. 

And  the  Sets  Were  Silent 

rpHE  ARCHBISHOP  of  Philadelphia  has  recommended  to  the 
A  more  than  one  million  Catholics  in  Southeastern  Pennsylvania 
that  they  abstain  from  radio  and  television  during  the  Lenten  season, 
which  began  last  Wednesday. 

"Disconnect  your  television  or  radio  for  a  week  and  then  make 
an  honest  appraisal,"  the  Most  Rev.  John  F.  O'Hara  admonished. 
"Have  you  missed  anything  worthwhile?  What  have  you  gained?" 

We  should  like  to  pose  the  question  another  way.  "What  have 
you  lost?"  We  shall  allude  only  to  a  typical  week  of  no  radio  or 
tv  in  the  distinguished  clergyman's  archdiocese. 

At  an  inconvenient  hour  for  newspaper  deadlines,  the  Pope, 
whose  condition  has  been  a  matter  of  extreme  anxiety,  improves 
or,  as  no  one  hopes,  worsens.  Relays  of  reports  from  the  Vatican 
radio  are  unheard  by  the  Catholics  of  Southeastern  Pennsylvania. 

Farmers  in  the  rich  valleys  of  the  archdiocese  must  depend  upon 
outdated  weather  reports  in  newspapers  reaching  them  by  mail, 
some  at  only  weekly  intervals.  They  must  market  their  produce 
by  hunches,  as  they  have  no  means  of  keeping  up  to  the  minute 
on  market  conditions  and  prices. 

A  snow  storm  strikes  Philadelphia  during  the  night.  Will  there 
be  school  today?  Which  roads  are  open;  which  are  closed?  Are 
the  busses  running? 

There's  an  urgent  appeal  for  a  rare  type  of  blood  needed  in  an 
hour  at  the  emergency  hospital.  The  radio  broadcast  fortunately 
produces  a  non-Catholic  volunteer. 

The  television  fight  pits  McGillicuddy  of  Boston  against  Fiorello 
of  the  East  Side. 

Gonzaga  High  School  is  playing  for  a  basketball  championship. 
The  game  will  be  broadcast. 

On  his  weekly  Life  Is  Worth  Living,  the  Most  Rev.  Fulton  J. 
Sheen  has  a  special  message  for  Lent. 

And  the  sets  were  silent. 
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No  Slur  Intended 


SEVERAL  broadcasters  have  taken  exception  to  an  editf) 
in  our  Feb.  15  issue  commenting  upon  the  speech  made 
George  C.  Biggers,  president  of  the  American  Newspaper  Publis" 
Assn.  and  president  of  Atlanta  Newspapers  Inc.,  publisher  of 
Atlanta  Journal  and  Constitution  and  owner  of  WSB-AM-FM-1 
Readers  may  recall  that  Mr.  Biggers  advocated  closer  coop 
tion  between  newspapers  and  radio  and  television  stations  in 
matter  of  publicizing  program  logs.  His  main  thesis,  we  felt  1 
and  feel  now,  was  not  only  enlightened  but  also  one  which  desei 
circulation  among  less  progressive  publishers. 

Unfortunately,  however,  buried  in  the  depths  of  his  speech 
a  reference  to  "little  radio  stations  that  play  records  all  day  loi 
Some  broadcasters  have  taken  this  as  an  unpardonable  slur  aga 
all  independent  stations.  If  Mr.  Biggers  intended  it  as  such,i 
would  be  surprised.  In  fact  in  response  to  our  inquiry  he  i 
smaller  stations  are  just  as  essential  in  our  economy  as  are 
smaller  newspapers.  But  he  added  that  no  station  has  a  "I  J 
given  right"  to  have  its  logs  published. 

Quite  aside  from  his  intentions  or  expression  as  regards  ij 
minor  passage,  the  general  theme  of  Mr.  Biggers'  speech  was 
eloquent  argument  against  the  recent  decisions  of  some  newspaj 
to  make  radio  and  television  pay  for  log  space.  To  that  extent 
said  then  and  are  pleased  to  reiterate  that  we  regard  it  as  woi 
of  wide  distribution. 

If,  as  has  been  charged,  Mr.  Biggers'  newspapers  are  refu; 
to  run  logs  of  some  deserving  stations  in  the  Atlanta  area,  we  wc 
say  that  perhaps  his  program  of  enlightenment  should  begin 
home.  That  does  not  alter  the  essential  fact  that,  in  the  main, 
remarks  constituted  a  powerful  endorsement  of  the  position  of 
radio  and  television  in  today's  world  of  communications. 

Strike  It  Out 

THE  New  York  state  legislative  committee  investigating  cha 
rackets  reached  the  only  possible  conclusion  in  absolving  Sti 
It  Rich  of  suspicion  of  misusing  donations.  It  is  unthinkable  1 
national  networks  would  be  parties  to  racketeering. 

There  are,  however,  unappetizing  facts  that  are  undisturbed 
the  committee's  announcement.  While  Strike  It  Rich  cannot 
any  measurement  be  considered  illegal,  it  is  in  deplorable  taste. 

Taste  in  radio  and  television  programming  cannot  and  stio 
not  be  regulated  by  any  government  agency.  It  is  something  w 
broadcasters  and  telecasters  must  attend  to  themselves. 

The  New  York  city  welfare  commission  had  no  business  to 
to  license  the  show,  as  it  did,  and  the  state  legislative  commi 
had  equally  little  cause  to  take  the  program  under  scrutiny. 

The  basic  situation  remains  unchanged  from  its  status  at 
time  the  city  welfare  agency  got  into  the  act.  It  is  one  which 
for  the  networks  to  resist  an  incursion  of  government  meddl 
but,  at  the  same  time,  to  take  steps  to  raise  the  show  above 
present  execrable  standards. 
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Beo  Johnson 

ACCOMPLISHED 
MIRACLES 


to  win 
the  coveted 
1953 


McCall  Golden  Mike  Award! 


Bea  Johnson,  Women's  Director,  KMBC-KFRM 
and  KMBC  •  TV,  "accomplished  miracles"  to  win 
the  1953  McCall  Magazine  Golden  Mike  Award 
for  service  to  her  community.  Bea's  campaign 
in  the  interest  of  home  and  traffic  safety  has 
brought  another  great  honor  to  the  Heart  of 
America  and  to  Arthur  B.  Church's  radio  and 
television  operation.  Thanks  to  McCall's  and 
congratulations  to  Bea  Johnson! 

The  awards  committee,  in  making  the  Golden 
Mike  citation  for  Bea's  outstanding  crusade, 
aptly  put  into  quotes,  "accomplished  miracles," 
which  is  the  very  essence  of  the  outstanding 
performance  that  has  kept  KMBC  the  top  sta- 
tion in  the  Kansas  City  primary  trade  area  for 


almost  33  years.  The  same  performance  has  put 
KFRM  in  its  enviable  position  and  now  is 
rapidly  elevating  KMBC* TV  to  the  top  spot. 

The  McCall  Golden  Mike  Award  is  probably  the 
greatest  recognition  a  woman  in  broadcasting 
can  achieve.  Midland  Broadcasting  Company  is 
mighty  proud  of  Bea  Johnson,  and  proud  to  add 
this  honor  to  a  host  of  others  — all  concrete 
evidence  of  the  ability  of  KMBC-KFRM  and 
KMBC  •  TV  literally  to  "accomplish  miracles"  in 
the  public  interest  and  for  its  advertisers. 

Write,  wire  or  phone  KMBC-KFRM  or 
KMBC -TV,  Kansas  City  (or  your  nearest  Free 
&  Peters  colonel)  if  your  heart  is  set  on  selling 
the  whole  Heart  of  America. 


channel 


KANSAS    CITY,  MO 


KMBC-KF  RMT«™ 

CBS  RADIO  FOR  THE  HEART  OF  AMERICA 


WE'VE     HIT    THE  TOP! 


With  a  TV  Antenna  1000'  Above  Average  Terrain. 
Actual  height  925'.  That's  as  high  as  any  in  Michigan. 
Far  higher  than  any  commercial  station  in  any 
Michigan  market  except  Detroit. 
We're  Installing  a  50,000  Watt  RCA  Transmitter. 
The  10.000  watt  component  is  already  installed  and  operatii 
delivering  100,000  watts,  e.r.p.,  video  and  50,000  watts, 
e.r.p..  audio.  That's  more  power  output  than  any  other  statu 
in  the  area  delivers  or  plans  to  deliver  in  the  near  future. 
But.  full  power  of  316,000  watts,  e.r.p.,  video  and  158,000 
watts,  e.r.p.,  audio  is  scheduled  for  April  1,  1954. 
A.T.&T.  Relay  Service  Came  to  Grand  Rapids  January  1,  19 
Schedule  your  advertising  on  WOOD-TV,  Grand  Rapids" 
only  television  station.  The  Western  Michigan  station  with 
technical  equipment,  top  local  and  network  programming 
and  the  top  market  to  go  with  them.* 

"  Primary  service,  too,  to  Western  Michigan's  most  populat 
including  Muskegon,  Lansing,  Battle  Creek  and  Kalamazoo. 


WOOD-TV 

GRAND  RAPIDS,  MICHIGAN 

Grandwood  Broadcasting  Company. 

REPRESENTED  BY  THE  KATZ  AGENCY 

NBC,   Basic;   ABC,  CBS,   DuMONT,  Supplementary. 
Associated  with  WFBM-AM  and  TV,  Indianapolis,  Ind., 
WFDF,  Flint,  Mich.,  WEOA,  Evansville,  Ind. 


3  5c  PER  COPY 


NOW  No.  1 1N  THE  NATION! 


nson  Offers 
ple-Tv  Bill 


WSWKKLY 
AND  TV 


NBC  -  BASIC 
ABC  -Supplementary 
Dumont- Supplementary 


WJAR-TV 

CHANNEL  10 

PROVIDENCE,  RHODE  ISLAND 

National  Sales  Representatives  -  WEED  TELEVISION 


The  latest  Nielsen*  study 
shows  89%  of  Rhode  Island 
families  own  TV  sets  .  .  .  The 
highest  in  the  nation  ...  31% 
above  the  national  average! 

Southern  New  Englanders 
don't  buy  TV  sets  simply  because 
they're  for  sale  .  .  .  they  must 
like  our  live-local  programs  .  .  . 
17  per  day  Monday  through 
Friday!  Proof  of  our  performance! 
**  (1,098,189  sets  in  our  area) 


♦Report  courtesy  of  CBS  TV  Research  Dept. 


W  T  V  R  -  Channel  6 

RICHMOND,  VIRGINIA 
providing 

STATEWIDE  COVERAGE 

with 

MAXIMUM  POWER  - 1 00,000  WATTS 

at 

MAXIMUM  HEIGHT  - 1 049  FT. 

SERVICE  FROM  ALL  FOUR  NETWORKS 

Represented  Nationally  by  Blair  Tv,  Inc. 

A  service  of 
HAVENS  &  MARTIN,  INC. 
3301  W.  Broad  Street 
Richmond,  Virginia 


4-  New  WTVR  Tower— 1049  Feet 
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Telepulse  Report  for  the 

■  ■ '  ieLepu  ^tnn  TV  Market 
Wilkes-Barre-Scranton  i 


tUt  W**S'7Z%««.  Shows! 
|5  of  the  Top  15  N.ght-t.me 

^^i^e  Shows! 
21  of  the  Top  25  IN.gn 

sr..     ^  ^y 

leads  in  121  periods! 


(ft&t  ^  ^  ,.arf<ar  hour 

,.  [  that's  what 
AuJto-c.  .  ■  •  •'  AuuJ,e"CBRE;TV  in  the  Wlhes-Barre-Scranton, 
you  get  when  you  buy  WBRfc 

Pennsylvania  market.  -r.uDUUe  Report  proves  what 

Ue  revealing  facts  of  the  C  lo5sal  Coverage  .  .  -  * 

WBRE-TV  has  been  say.ng    bo"t 't        ^  .  .  ,ts 

Slupendous  Set  Count    .  .  *•  *  ?  j  ,oc.|  s„ows  . . . 

full  line-up  of  N.  B.  C  shows ^    *  anJ  f,rst 

tcOLORVin  N.  E.  Peo-Wan,a. 


0000 


1MB 


■TV  Ch-  28  Wilkes-Barre,  Pa. 
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National  Representative 


The  Weadley-Reed  Co. 
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to  successful  selling 
in  the  Lehigh  Valley 


Ah  enthusiastic,  sports-loving  audience  yours  on 
WLEV-TV,  now  carrying  top  events  in  every  major  sport 
activity  from  Madison  Square  Garden — boxing, 
hockey,  basketball,  swimming,  and  the  Golden  Gloves. 
Each  event  has  four  segments,  at  $125  per  segment,  all 
inclusive.  Each  segment  gets  three  and  one-half 
minutes  commercial  time  per  event.  This  includes  15- 
second  opening  and  closing  sponsor  identification; 
two  one-minute  announcements;  six  10-second  ad  libs 
during  play-time.  Backed-up  by  extensive  promotion  on 
the  local  level,  it's  a  great  selling  opportunity. 
Of  equal  importance  is  the  WLEV-TV  complete  local 
sports  programming,  filmed  by  mobile  units  and 
processed  in  the  station's  own  modern  laboratories. 
Cash  in  on  the  WLEV-TV  sports-loving  audience. 
It's  your  sure  ticket  to  successful  selling  in  the 
large,  rich  Lehigh  Valley,  Buy  WLEV-TV. 


*<3,Cjlasa<iqu«  f .': :.  PBuu-Eastoii  OG',n./AlphaC 


.Allentownrr  ] 


Colesvilli  ti^Helleftown 


ficiflhrsviffe/- 


Steinmon  Station 


Represented  by 

MEEK 

NEW  YORK 


Incorporated 

CHICAGO     •     IOS    ANGELES     •     SAN  FRANCISCO 
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jELEVISION-MINDED  advertising  man- 
jers,  long  accustomed  to  long  convention 
bates  about  high  costs  of  video  campaigns, 
U  hear  entirely  different  message  from  one 
key  speakers  when  Assn.  of  National  Ad- 
rtisers  meets  at  Hot  Springs,  Va.,  this 
?ek.  Top  agency  executive  will  offer  this 
actical  tip:  Take  new  look  at  radio,  utilize 
powerful  selling  potential,  and  then  fit 
b  balanced  all-media  program. 

★  ★  ★ 

10P0NENTS  of  Rosel  H.  Hyde  for  re- 
ipointment  as  chairman  of  FCC  (his  ini- 
1  one-year  tenure  expires  April  18)  con- 
!nd  Administration  shouldn't  change  horses 
mid-stream  when  such  prodigious  progress 
is  been  made  and  with  at  least  another 
ar  of  grueling  work  ahead  before  big  tv- 
paring  job  can  be  completed.  There's  no 
:tive  opposition  candidate,  but  in  some  Ad- 
inistration  quarters  that  "new  broom" 
esis  is  still  being  nurtured.  But  licensee 
lpport,  both  broadcasting  and  common 
irrier,  is  almost  unanimously  for  Hyde  re- 
)pointment. 

★  ★  ★ 

[EMBERS  of  Station  Representatives 
ssn.  inviting  group  of  tv  station  owners  and 
ianagers  to  conference  in  New  York  late 
March  to  discuss  long-range  promotion 
f  spot  tv  advertising. 

★  ★  ★ 

iBC-TV  has  more  than  passing  interest  in 
/alt  Disney's  plans  to  construct  $10  million 
liniature  World's  Fair  in  Southern  Cali- 
)rnia  to  open  early  in  1956.  Disney  even- 
lally  will  have  tv  show,  and,  when  he  does, 
's  understood  ABC  will  figure.  Assumption 
that  160-acre  "Disneyland,"  bearing  theme 
f  "The  World  of  Yesterday,  World  of  To- 
lorrow  and  World  of  Fantasy,"  will  pro- 
ide  locale  for  program. 

★  ★  ★ 

HOSE  UHF  success  stories,  even  in  vhf 
enetrated  markets,  are  beginning  to  appear, 
here's  case  of  WCAN-TV  Milwaukee  (ch. 
5).  Now  on  CBS,  after  six  months  of  op- 
ration,  it's  doing  better  than  $100,000  per 
lonth  gross  and  still  moving  up,  according 
)  Lou  Poller,  president  and  general  man- 
ger. 

★  ★  ★ 

USPENSION  of  one  FCC  employe  as  loy- 
lty  risk  was  revealed  in  testimony  of  Rosel 
ilyde,  FCC  chairman,  at  FCC  appropriation 
learing  in  House,  released  last  Thursday. 
Vhile  no  details  are  given,  it's  understood 
hat  employe  held  miscellaneous  jobs  in 
ield,  rather  than  at  Washington  headquart- 
rs,  and  following  his  suspension,  resigned 
rom  government  service.  This  reportedly 
s  only  instance  of  loyalty  risk  in  past  year 
imongFCC's  1,100  employes. 

★  ★  ★ 

INCENSED  OVER  failure  of  manufactur- 
es to  build  all-wave  tv  receivers,  some  uhf 
stations  are  talking  up  project  for  announce- 
ment campaigns  over  both  their  radio  and 
|tv  stations  urging  public  not  to  buy  tv  sets 
!"nless  they  have  uhf  band. 

casting   •  Telecasting 


BUY  $100  worth  of  time  on  radio  and  you 
get  $100  in  time  on  tv  free.  That's  way 
it's  being  done  in  Butte,  Mont.,,  on  KXLF 
and  KXLF-TV,  operated  by  Ed  Craney. 
But  it's  limited  to  local  advertisers  only,  to 
educate  them  and  to  stimulate  good  tv  pro- 
gramming (advertiser  pays  everything  ex- 
cept time  charge).  Mr.  Craney,  who  op- 
erates Pacific  Northwest  Broadcasters,  ini- 
tiated two-in-one  plan  Jan.  1  and  guaran- 
tees it  for  all  of  1954.  About  70  local  ac- 
counts are  now  using  it. 

★  ★  ★ 

PLAN  to  expand  vhf  tv  band  is  being  ex- 
pounded by  one  top  Washington  engineering 
consultant.  He  would  add  three  channels 
above  ch.  6  (82-88  mc),  reducing  fm  to  2 
mc  band  (10  channels).  By  cutting  fm 
deviation  from  200  kc  to  25  kc,  same  as  tv's 
fm  sideband,  it's  contended  2-mc  fm  band 
could  support  40  channels  with  comparable 
service.  Alternative  suggested  is  adding  one 
new  vhf  channel  below  ch.  7  (174-180  mc) 
and  another  above  ch.  13  (210-216  mc), 
shifting  displaced  services  to  uhf,  "ideal  for 
vehicular  communications."  Filling  gap  be- 
tween vhf  chs.  4  (66-72  mc)  and  5  (76-82 
mc)  also  is  suggested. 

★  ★  ★ 

AMERICAN  Tobacco  Co.  and  S.  C.  John- 
son &  Sons,  co-sponsors  of  Robert  Mont- 
gomery Presents,  have  signed  52-week  re- 
newal contract  of  the  program  in  the  same 
time  period  (NBC-TV,  Mon.,  9:30-10:30 
p.m.),  effective  July  3.  BBDO,  New  York, 
represents  American  Tobacco,  and  Need- 
ham,  Lewis  &  Brorby,  Chicago,  services 
Johnson  Wax. 

★  ★  ★ 

SENATE  Communications  Subcommittee 
Chairman  Charles  E.  Potter  (R-Mich.)  is 
taking  hold  of  radio-tv  problems.  Now 
underway  is  preparation  for  trip  of  five- 
man  subcommittee  to  RCA  Labs  at  Prince- 
ton, N.  J.,  and  visit  of  NBC  and  CBS  facili- 
ties in  New  York.  Date  will  be  set  as  soon 
as  all  Senators  concerned  agree  on  suitable 
time. 

★  ★  ★ 

WHAT  may  be  most  important  Congression- 
al study  in  radio-tv  since  McFarland  Act 
was  in  works  is  upcoming  on  Potter  Sub- 
committee's agenda.  Uhf  study  will  come 
soon  after  license  fee  consideration  tomor- 
row (Tuesday).  Sen.  Potter  sees  in  this 
area  one  of  greatest  problems  facing  broad- 
cast industry  today,  wants  Congress  to  help 
if  it  can. 

★  ★  ★ 

FUTILITY  of  Big  Ten  regional  football  tv 
plan  being  accepted  by  NCAA  tv  commit- 
tee at  Kansas  City  meeting  March  20-21  is 
pointed  up  by  this  fact:  H.  O.  (Fritz)  Cris- 
ler  will  go  into  session  wearing  "two  hats" 
— one  as  Big  Ten  member  and  other  as 
NCAA  Dist.  4  representative.  Neverthe- 
less, Mr.  Crisler  has  been  asked  to  "press" 
for  adoption  of  regional  controls. 
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DMA 


OCTOBER  -  JANUARY  HOOPER  REPORT 

10  A.M.,  Saturday  53.6% 

10:30  A.M.,  Saturday  61.4% 

11:00  A.M.,  Saturday  52.2% 

1:45  P.M.,  Monday-Friday  57.1  % 

3:30  P.M.,  Monday-Friday  57.5% 

3:45  P.M.,  Monday-Friday  50.0% 

4:30  P.M.,  Saturday  57.4% 

4:30  P.M.,  Monday-Friday  50.0% 

4:45  P.M.,  Monday-Friday  55.4% 


40.3 

The  December  -  January  Hooper  represents  a 
new  all-time  high  in  ratings  for  KOWH. 
(Average,  8  am-6  pm,  Mon.-Sat.) 
"A" 


OTHER 
Hfii  STATION  RATINGS 


^^^nly  six  months  ago,  WTIX  had  the 
smallest  audience  of  any  station  in  New  Orleans. 
New  ownership  and  management  have  made  a 
difference. 

Each  month  both  audience  and  advertising  have 
increased.  Now,  WTIX  ranks  first,  both  morning 
and  afternoon,  among  all  independent  stations  in 
New  Orleans! 

Represented  Nationally  by 
ADAM  J.  YOUNG,  JR. 


MORE 


JjUfany  time?  during  the  week  (33  quarter 
hours  to  be  exact),  KOWH  has  more  audience 
than  all  other  Omaha  stations  combined! 

Yes,  over  50%  of  the  available  audience  means 
your  message  on  KOWH  reaches  more  people 
than  if  you  bought  the  same  time  on  all  other 
stations  heard  in  Omaha! 

Represented  Nationally  by 
the  BOLLING  COMPANY. 
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IBS'  Murrow  Rebuts 
McCarthy's  'Red'  Inferences 

BS  COMMENTATOR  Edward  R.  Murrow 
jjvoted  most  of  his  7:45-8  p.m.  CBS  Radio  pro- 
iam  Friday  to  rebuttal  of  communistic  in- 
[rences  drawn  by  Sen.  Joseph  R.  McCarthy 
R-Wis.)  in  interview  on  MBS  Fulton  Lewis  jr. 
iow  night  before  (see  story  page  31). 
Mr.  Murrow  detailed  history  of  his  partici- 
ition  in  advisory  council  of  Institute  of  Inter- 
ktional  Education.  He  read  long  list  of  dis- 
(nguished  educators  who  took  part  in  1935 
((change  of  professors  and  students  with  for- 
ign  countries.  Among  them:  John  Foster 
(ulles,  Thomas  W.  Lamont. 
i  Besides  repeating  reply  to  Sen.  McCarthy's 
mtention  that  American  Civil  Liberties  Union 
as  listed  as  subversive  front  organization  (Sen- 
or  had  quoted  California  source),  CBS  news- 
lan  said  he  had  specifically  mentioned  in 
uesday  (See  It  Now)  newscast  that  ACLU 
id  never  been  listed  by  Attorney  General, 
|BI  or  other  government  agency  as  a  com- 
lunist  front  organization.  He  used  recorded 
jicerpts  of  this  statement  and  Sen.  McCarthy's 
wnment,  dramatically  presenting  opposite  view- 
bints.  He  conceded  he  might  come  under 
Jen.  McCarthy's  "bleeding  heart"  label  but  as 
)  "extreme  left  wing"  charge  he  said  he  merely 
as  somewhat  "left  of  Sen.  McCarthy's  posi- 
on  and  that  of  Louis  XIV." 


GILLETTE  PAID  DEFICIT 

GILLETTE  Co.  considers  its  guarantee 
of  full  house  at  Madison  Square  Garden 
fight  between  Paddy  de  Marco  and  Jimmy 
Carter  on  March  5  as  part  of  telecasting 
rights  fee,  spokesman  for  the  company 
told  B»T,  despite  fact  that  gate  receipts 
paid  back  only  portion  of  this  guarantee. 
Guaranteeing  Garden  receipts  by  Gillette 
assured  telecasting  of  fight  in  New  York. 


New  'Today'  Participations 

NEW  Today  participating  sponsors  include: 
General  Foods  Corp.  (Log  Cabin  syrup),  N.  Y., 
between  March  5  and  July  9,  through  Benton  & 
Bowles,  N.  Y.;  American  Maize-Products  Co., 
N.  Y.,  between  March  22  and  July  22,  through 
Kenyon  &  Eckhardt,  N.  Y.;  Noxzema  Chemical 
Co.,  Baltimore,  between  March  2  and  May  25, 
through  David  J.  Mahoney  Inc.,  N.  Y.  Tetley 
Tea  Co.,  N.  Y.  has  extended  its  Today  par- 
ticipations by  13  (April  2-June  25),  through 
Geyer  Adv.,  N.  Y.;  International  Minerals  & 
Chemical  Corp.,  Chicago,  by  10  (March  23- 
April  22 ) ,  through  BBDO,  Chicago.  Single  par- 
ticipations have  been  purchased  by  Curtis  Pub- 
lications, Philadelphia;  Tri-State  Plastic  Mold- 
ing Co.,  Chicago,  and  Kiplinger  Washington 
Agency,  Washington. 


LAMB  AGAIN  DENIES  COMMUNIST  CHARGES 
&S  FCC  PROPOSES  HEARING  ON  RENEWAL 


0NG-DORMANT  charges  of  purported  com- 
mnist  association  made  against  Edward  O. 
amb,  operator  of  Lamb  radio-tv  station  group, 
roke  into  open  again  Friday  as: 

1.  FCC  sent  Mr.  Lamb  letter  giving  him 
ranee  to  show  Commission  why  it  should  not 
ild  hearing  on  application  for  license  renewal 
f  his  WICU  (TV)  Erie,  Pa. 

2.  Mr.  Lamb's  counsel  quickly  filed  petition 
iking  more  information  and  source  of  com- 
unist  charges. 

3.  Mr.  Lamb  and  J.  Howard  McGrath,  exec- 
ive  vice  president  and  general  counsel  of 
dward  Lamb  Enterprises,  and  former  U.  S. 
■ttorney  General,  denied  charges. 
Commission's  letter,  written  under  Sec.  309 

H  of  Act,  cites  sworn  testimony  by  Mr. 
lamb  in  1948  that  he  has  never  been  member 
E  Communist  Party  and  then  adds: 

The  Commission,  however,  is  now  in 
possession  of  information  containing 
charges  which  raise  questions  concerning 
the  correctness  of  averments  made  in  your 
sworn  testimony  and  your  sworn  statement 
and  affidavit.  This  information  contains 
charges  that  for  a  period  of  years,  particu- 
larly the  period  1944-48,  you  were  a  mem- 
ber of  the  Communist  Party. 

According  to  these  charges,  and  par- 
icularly  during  the  period  1944-48,  your 
me  was  included,  at  the  direction  of  the 
en  chairman  of  the  Lucas  County  [To- 
do]  Communist  Party,  upon  the  lists  of 
members  of  the  Communist  Party  to  be 
-§]  solicited  for  financial  contributions  and, 
I  on  the  basis  of  these  lists,  you  were  ac- 
jHively  solicited  by  officials  of  the  Lucas 
|  County  Communist  Party  and  in  response 
!  to  such  solicitation  contributed  money  for 


the  support  of  said  party.  Further,  the 
charge  has  been  made  that,  during  the 
period  1944-48  you  closely  associated  with 
members  of  the  Communist  Party. 

In  view  of  the  foregoing,  the  Commission 
is  unable,  at  this  time,  to  conclude  that 
your  earlier  statements  referred  to  above 
accurately  and  truely  reflected  the  facts 
and  to  make  the  required  statutory  finding 
that  the  public  interest  would  be  served 
by  a  grant  of  the  application  for  renewal 
of  license  of  WICU. 

Mr.  Lamb  has  30  days  to  reply  to  the  FCC 
letter,  after  which  Commission  will  decide 
whether  to  go  ahead  with  hearing.  Petition  for 
more  information  filed  late  Friday  on  behalf  of 
Mr.  Lamb  by  Fly,  Shuebruk,  Blume  &  Gaguine. 
Other  Lamb  stations  include  WIKK  Erie; 
WTOD,  WTRT  (FM)  Toledo;  WHOO-AM- 
FM  Orlando,  Fla.;  WMAC-TV  Massillon,  Ohio 
(CP);  WTVQ  (TV)  Pittsburgh  (application 
filed  to  purchase).  Applications  for  ch.  9  in 
Orlando,  ch.  11  in  Toledo  and  am  in  Columbus 
are  pending.  Mr.  Lamb  is  author  of  book  The 
Planned  Economy  of  Soviet  Russia,  and  al- 
leged member  of  groups  called  subversive  by 
U.  S.  Attorney  General,  FCC  says. 
Mr.  Lamb's  statement: 

I  welcome  any  chance  to  testify  that  I 
am  not  now  and  I  never  was  associated 
or  identified  with  the  Communist  Party 
any  place.  I  am  a  liberal  American,  and 
an  anti-Communist  and  I  don't  intend  to 
have  any  framed-up  testimony  alter  that 
fact.  I  am  pleased  to  have  the  opportunity 
to  vindicate  my  reputation  and  my  good 
Americanism.  I  will  hold  anyone  responsi- 
ble for  any  smear  or  falsehood,  uttered  in 
derogation  of  my  character. 


•   BUSINESS  BRIEFLY 

CASHMERE  SPOT  DRIVE  •  Colgate-Palm- 
olive Co.  (Cashmere  Bouquet),  through  Sher- 
man &  Marquette,  N.  Y.,  preparing  radio  spot 
announcement  campaign  to  start  early  in  April 
for  26  weeks  in  more  than  30  markets. 

DANGER  SPONSORSHIP  •  Nash-Kelvinator, 
Detroit,  one  of  participating  sponsors  of  Omni- 
bus, which  winds  up  season  on  CBS-TV  at  end 
of  month,  assumes  alternate-week  sponsorship 
of  Danger  (CBS-TV,  Tues.,  10-10:30  p.m.), 
effective  tomorrow.  Ammident,  which  has  been 
sponsoring  program  weekly,  cuts  back  to  alter- 
nate weeks  and  is  expected  to  use  money  thus 
saved  to  add  more  stations  for  show.  Some 
of  budget  may  go  into  spots,  too.  Geyer  Inc., 
N.  Y.,  is  agency  for  Kelvinator  while  Cecil  & 
Presbrey,  N.  Y.,  is  agency  for  Ammident,  made 
by  Block  Drug  Co. 

TWO  HOUR  SHOW  •  Signing  of  David  Selz- 
nick  to  produce  two-hour  tv  show  is  expected 
early  this  week  by  electrical  industry  and 
committee  of  Lights  Diamond  Jubilee  for  its 
50th  anniversary.  Telecast  to  take  place  some- 
time next  October  on  two  or  three  networks. 
Agency:  N.  W.  Ayer  &  Son,  N.  Y. 

MORNING  SPOTS  •  Delaware,  Lackawanna 
&  Western  Coal  Co.  (blue  coal),  New  York, 
preparing  early-morning  one-minute  spot  cam- 
paign in  20  radio  markets  starting  April  16 
for  10  weeks.  Sullivan,  Stauffer,  Colwell  & 
Bayles,  N.  Y.,  is  agency. 

Justice's  Ruling  May  Mean 
Fewer  Injunctions,  Says  AFM 

IN  DENYING  motion  of  WOR-AM-TV  for 
injunction  against  picketing  by  Local  802, 
American  Federation  of  Musicians  (see  page 
95),  it  was  revealed  Friday  that  New  York 
Supreme  Court  Justice  Ernest  E.  L.  Hammer 
had  ruled  that  state  courts  have  no  power  to 
issue  such  an  injunction  when  employers  claim, 
as  did  stations,  that  picketing  was  contrary  to 
existing  federal  laws. 

Decision  was  hailed  by  Local  802  as  "first 
one  of  its  kind  in  New  York  State"  and  one 
that  will  result  in  "fewer  injunctions  against 
labor  unions  in  New  York  State  and  other 
states  as  well."  Counsel  said  ruling  means  that 
where  no  interstate  commerce  or  federal  law 
is  involved  and  "an  employer  'locks  out'  his 
musicians  because  he  intends  to  use  only 
'canned  music'  union  has  right  to  picket,  to 
issue  leaflets  and  to  carry  on  similar  activities." 

Officials  of  WOR-AM-TV  could  not  be 
reached  for  comment  on  decision  and  on  Local 
802's  interpretation  of  it. 

Daytime  Stations  to  Meet 

SERIES  of  meetings  to  be  held  in  Carolinas 
and  Virginia  this  week  under  auspices  of  Day- 
time Broadcasters  Assn.,  following  BMI  station 
clinics.  Harry  J.  Daly,  DBA  Washington  coun- 
sel, to  preside  at  sessions  in  Columbia,  S.  C, 
Monday;  Winston-Salem,  N.  C,  Wednesday, 
and  Richmond,  Va.,  Friday.  Effect  of  FCC's 
proposed  daytime  ruling  (see  page  52)  will  be 
reviewed. 
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KWTV 

OKLAHOMA  CITY 


SHARE  OF  AUDIENCE 


3rd  4tH,  5 


FOR  OUR  ORD.  ITH.  3TH  WEEKS  ON  THE  AIR! 


7:00  A.M.- 
12:00  NOON 

12:00  NOON- 
6:00  P.M. 

6:00  P.M.- 

12:00 
MIDNIGHT 

MONDAY 
THROUGH 
FRIDAY 

ON  THE  AIR 

22* 

10:15  A.M. 

56 

41 

SATURDAY 

NOT 

ON 

AIR 

58 

34* 

SUNDAY 

NOT 

ON 

AIR 

ON  THE  AIR 

19* 

2:00  P.M. 

39* 

'KWTV  not  on  air  for  complete  period  and  share  of  audience  is  unadjusted  for  this  situation. 

*WeUtwte  you  tcr 
CHECK  KWTV  RATINGS 

OKLAHOMA  CITY  TELEPULSE,  JANUARY  1954 

WE'RE  PROUD  OF  THEM! 


KWTV-9(@ 


AFFILIATED  MANAGEMENT  KOMA-CBS 


OKLAHOMA  CITY 

EDGAR  T.  BELL,  Genera/  Manager 
FRED  L.  VANCE,  Sales  Manager 


REPRESENTED  BY  AVERY-KNODEL,  INC. 
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/TIK  Sold  for  $110,000; 
irher  Actions  by  FCC 

!tIK  Durham,  N.  C,  sold  to  Chanticleer 
roadcasting  Co.  (WCTC  New  Brunswick, 
|.  J.),  following  consolidation  of  WTIK  and 
DNC  Durham  to  form  applicant  for  new 
jiirham  tv  station.  Selling  price  was  $110,000, 
kh  transaction  handled  by  Blackburn-Hamil- 
n  Co.,  station  brokers. 

Chanticleer  bought  255  of  500  shares;  Robert 
!  Williams,  WCTC  manager,  200  shares;  Mrs. 
iertrude  R.  Midlen,  wife  of  John  H.  Midlen, 
Washington  radio  attorney,  45  shares.  James 
i  Howe,  Chanticleer  president  (who  also  has 
jterests  in  WPJV  Vero  Beach  and  WIRA 
iort  Pierce,  Fla.),  is  president-treasurer  of 
lirchaser,  with  Mr.  Williams  vice  president- 
tcretary.  Floyd  Fletcher  and  Harmon  Dun- 
lin are  co-owners  of  Durham  Broadcasting 
jnterprises,  selling  firm. 

First  Grant  Made  in  Vermont 

INAL  decision,  granting  ch.  3  Montpelier,  Vt., 
J)  WCAX  Broadcasting  Corp.  issued  by  FCC  Fri- 
hy.  Favorable  initial  decision  made  last  Oc- 
:lber.  This  is  first  grant  in  Vermont.  WCAX  is 
Turlington,  Vt.,  station. 

Sale  of  WOCN  (TV)  Atlantic  City 

SALE  of  WOCN  (TV)  Atlantic  City,  N.  J.,  on  uhf 
p.  52,  from  Matta  Enterprises  to  David  E. 
Hackey,  real  estate,  for  $10,446  was  made  known 
friday  when  application  for  FCC  approval  was 
iled.  Station  received  grant  early  last  year,  is 
lot  on  air. 

Application  in  WNEW  Sale 

APPLICATION  for  FCC  approval  of  sale  of 
rNEW  New  York  from  present  owners  to  former 
"lair  &  Co.  president  Richard  D.  Buckley,  Wash- 
hgton  attorney  Horace  L.  Lohnes  and  Florida 
anker  Harry  R.  Playford  and  associates  [B«T, 
Jarch  8],  filed  Friday,  showed  New  York  inde- 
endent  as  $1,885,926  property.  Balance  sheet 
is  of  Jan.  31  showed  total  current  assets  as 
836,908,  and  current  liabilities  of  $385,455.  In 
ame  balance  sheet,  station  showed  earned  sur- 
Jus  of  $892,970  up  to  Oct.  31,  1953,  and  $109,204 
tor  three  months  to  end  of  January  1954. 

Application  for  Chattanooga  Merger 

1PPLICATION  to  effectuate  merger  agreement  in 
Ihattanooga,  Tenn.,  vhf  ch.  12  hearing  [B«T, 
)ec.  21,  1953]  filed  Friday  with  FCC.  If  ap- 
iroved,  WDEF  Broadcasting  Co.  will  be  owned 
>y  Carter  M.  Parham,  26.9%,  president;  Moses 
-ebovitz,  6.1%,  vice  president;  Edward  Findlay 
<r.,  16.6%,  secretary,  and  Alex  Guerry  Jr.,  1.3%, 
reasurer,  plus  100-odd  other  stockholders, 
fesrs.  Parham  and  Findlay  are  controlling 
fockholders  of  WDEF  at  present.  WDEF-TV 
eceived  grant  last  January,  plans  to  go  on  air 
une  15. 

Clears  and  NBC  Oppose  Further  Breakdown 

OBJECTIONS  to  FCC  proposal  to  allow  Class  II 
Nations  in  territories  to  operate  unlimited  time 
jn  U.  S.  Class  I  clear  channels  [B-T,  Nov.  30, 
953]  were  filed  Friday  by  Clear  Channel  Broad- 
ping  Service  and  NBC.  Both  objected  to  "  de- 
picting" Class  I  channels  for  domestic  stations, 
wen  though,  they  said,  it  was  necessary  to  com- 
Iromise  in  order  to  get  North  American  Regional 
Broadcasting  Agreement  approved  by  other  coun- 
ries.  They  also  feared  that  "piecemeal"  solu- 
tion of  clear  channel  case  would  prevent  Com- 
nission  from  determining  merits  of  proposals  to 
Permit  higher  power  by  clears. 

Request  Reconsideration 

REQUEST  for  reconsideration  of  denial  of  appli- 
Btions  of  Oceanside  Broadcasting  Co.  and  Bal- 
loa  Radio  Corp.,  seeking  1450  kc,  250  w,  un- 
limited for  Oceanside  and  Escondido,  Calif.,  re- 
fpectively,  filed  by  Oceanside  was  denied  by 
|CC  Friday.  Both  applications  were  originally 
turned  down  on  alleged  financial  misrepresenta- 
tions. 

'  Color  Requirements  Pointed  Out 

BROADCASTERS  telecasting  color  were  warned 
FCC  Friday  that  certain  equipment  perform- 
ance requirements  for  color  transmissions  must 
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wcem  skips  McCarthy 

WCEM  Cambridge,  Md.,  put  MBS'  Ful- 
ton Lewis  jr.  program  back  on  station's 
schedule  Friday  at  7  p.m.  after  a  one- 
day  absence.  J.  P.  Richards,  WCEM 
owner,  cancelled  Thursday  program  in 
which  Sen.  Joseph  R.  McCarthy  (R- 
Wis.)  appeared  as  guest  of  Mr.  Lewis 
on  ground  it  was  part  of  feud  between 
MBS  analyst  and  Edward  R.  Murrow, 
CBS,  and  between  Sen.  McCarthy  and 
networks. 


be  met  under  regulations  providing  for  color  tv. 
These  involve  overall  attenuation  characteristics 
of  transmitter.  Commission  said  stations  broad- 
casting color,  whether  locally  originated  or  from 
network,  must  comply  with  color  requirements 
or  should  remove  chrominance  from  color 
signal. 

Kraushaar  Charges  'Devoid  of  Support' 

REQUEST  for  removal  of  Broadcast  Bureau 
counsel  David  I.  Kraushaar  as  "biased  and  an- 
tagonistic," made  by  Mansfield  (Ohio)  Journal 
in  ch.  36  hearing  [B«T,  Jan.  25]  was  denied  by 
FCC  Friday.  Commission  termed  record  "de- 
void of  any  support  for  ill-considered  charges," 
ordered  record  stricken  of  charges  as  "sham  and 
false." 

Show  Cause  Order  Dismissed 

SHOW  cause  order  for  revocation  of  license  of 
WKNK  Muskegon,  Mich.,  based  on  alleged  opera- 
tion with  unlicensed  operators  and  defective 
equipment,  was  dismissed  Friday  by  FCC  follow- 
ing petition  filed  by  station. 

Oral  Arguments  Scheduled 

ORAL  arguments  on  following  tv  hearings  were 
scheduled  by  FCC  Friday  on  dates  indicated: 
April  5,  Wichita,  Kan.,  ch.  10;  Fort  Wayne,  Ind., 
ch.  69;  April  6,  Portland,  Ore.,  ch.  12;  Sacra- 
mento, Calif.,  ch.  10. 

Deletion  of  Tv  Stations 

FCC  authorized  Friday  deletion  of  following  tv 
stations:  KTVI  (TV)  Boise,  Idaho,  ch.  9;  WEOK- 
TV  Poughkeepsie,  N.  Y.,  ch.  21;  WWNY-TV  Wa- 
tertown,  N.  Y.,  ch.  48,  and  KCTY  (TV)  Kansas 
City,  Mo.,  ch.  25. 

Western  Union  Revenues 

GROSS  OPERATING  revenues  of  Western 
Union  in  1953,  highest  in  company's  history, 
totaled  $220,408,766  as  against  $194,889,037 
in  1952,  according  to  annual  report  being  issued 
today  (Mon.).  Income  from  current  operations 
(before  federal  income  tax)  in  1953  amounted 
to  $15,534,736,  largest  in  over  20  years. 


UPCOMING 

March  16:  Hearing  on  Johnson  Bill  on 
license  fees.  Senate  Interstate  &  For- 
eign Commerce  communications  sub- 
committee. U.  S.  Capitol,  Room  G-16, 
10  a.m.,  open. 

March  17:  Assn.  of  National  Advertisers, 
The  Homestead,  Hot  Springs,  Va. 

March  18:  Hearing  on  S  J  Res  133  to 
bring  under  anti-trust  laws  any  pro- 
fessional baseball  club  owned  by  a 
beer  or  liquor  company.  Senate  Anti- 
Trust  &  Monopoly  subcommittee. 
Senate  Office  Bldg.,  Room  424,  9:30 
a.m.,  open. 

March  19-20:  Vitapix  Corp.,  board  of 
directors   and   executive  committee, 
Washington,  D.  C. 
For  other  Upcomings  see  page  7  74. 


H.  S.  (SID)  WARD,  vice  president,  Young  & 
Rubicam,  N.  Y.,  and  copy  director  since  1939, 
will  retire  April  1.  He  plans  to  leave  for  visit 
to  Europe  and  then  expects  to  spend  some 
time  at  his  Dutchess  County,  N.  Y.,  farm. 

LOUIS  B.  AMES,  program  manager  of  WPLX 
(TV)  New  York,  has  resigned,  effective  today 
(Mon.).  His  future  plans  not  announced,  nor 
has  station  announced  successor. 

GEORGE  M.  MILLAR,  vice  president  in 
charge  of  sales,  named  vice  president  and 
managing  director  of  WKMH  Jackson,  Mich., 
according  to  Frederick  A.  Knorr,  owner  of 
WKMH  and  WKMF  Flint.  JOHN  CARROLL 
of  WKMH  sales  staff  promoted  to  assistant 
sales  manager,  and  ROBIN  SEYMOUR  ad- 
vanced to  program  director. 


WIFE  (TV)  Dayton  to  Go  Dark 

WIFE  (TV)  Dayton,  Ohio,  broadcasting  on 
uhf  ch.  22  since  last  October,  was  due  to  sus- 
pend operations  Saturday,  according  to  Pres- 
ident-General Manager  Ronald  B.  Woodyard 
in  notice  to  FCC  Friday.  Reason  for  move, 
Mr.  Woodyard  said,  was  financial  loss  incurred 
since  station  went  on  air.  Station's  construc- 
tion permit  and  STA  both  expire  Aug.  4,  and 
Mr.  Woodyard  said  it  was  hoped  that  WIFE 
could  resume  telecasting  before  then  following 
evaluation  of  finances  and  program  plans.  Li- 
sensee  Skyland  Broadcasting  Corp.  also  owns 
WONE  Dayton,  5  kw  on  980  kc. 

Mr.  Woodyard  said,  according  to  newspaper 
reports  in  Dayton,  that  station  operating  ex- 
penses amounted  to  more  than  $160,000  since 
it  went  on  air  four-and-a-half  months  ago,  and 
that  plant  investment  is  between  $600,000  and 
$700,000.  He  is  reported  to  have  criticized 
refusal  of  major  networks  to  provide  pro- 
gram service. 

Extend  Daylight  Time 

MASSACHUSETTS  bill  to  extend  daylight 
saving  time  period  from  traditional  last  Sunday 
in  September  to  last  Sunday  in  October,  passed 
by  legislature  [Closed  Circuit,  March  8],  re- 
ported signed  into  law  by  governor,  while 
similar  bill  has  been  introduced  in  Rhode 
Island  legislature  and  assigned  to  committee  for 
study.  Network  affiliates  in  Massachusetts  said 
to  be  hoping  to  get  new  bill  passed  to  postpone 
extension  for  year,  though  prospects  described 
as  bleak.  Affiliates  in  Rhode  Island  getting  set 
to  oppose  bill  pending  there.  Where  such  exten- 
sions are  made,  affiliates  during  October  will 
get  their  network  programs  one  hour  later 
(by  their  local  clocks)  than  affiliates  in  standard 
time  areas. 

Bills  to  White  House 

SENATE  Friday  passed  House-approved  trio 
of  FCC-requested  bills  (HR  4457,  4458  and 
4459)  and  sent  them  to  White  House.  Re- 
spectively, they  allow  Commission  to  waive 
construction  permit  requirements  for  govern- 
ment, mobile  and  other  non-broadcast  trans- 
mitters; extends  the  time  FCC  has  to  act  on 
protest  from  15  to  30  days,  and  reduces  penalty 
provision  for  violating  Communications  Act 
from  felony  to  misdemeanor.  These  are  bills 
blocked  in  past  by  Sen.  McCarran  (D-Nev.). 
Measures  were  taken  off  calendar  and  passed 
with  consent  of  Senate. 

March  15,  1954    •    Page  9 


EVEN  AT  HARVARD  THEY  watch 

WHEN 


m  

U  here's  moss  on  the  pencils  and 
mold  on  the  books  at  Harvard 
—  the  only  homework  anyone 
looks  at  is  Channel  8. 


Some  of  the  habits  of  the 
American  male  have  not 
been  charted  (page  Dr.  K.) 
but  we  hear  tell  that  at 
Harvard  the  favorite  habit, 
for  male  and  female,  is 
WHEN.  We  mean,  Har- 
vard, N.  Y.,  of  course  — 
just  one  of  250  similar  com- 
munities in  Central  N.  Y. 
who  imbibe  laughter  and 
learning  in  palatable  doses, 
via  the  ivy-covered  walls 
of  you-know-what.  Want  a 
cum  laude  in  selling?  Take 
a  course  on  Channel  8. 
For  information  about  ma- 
triculation fees  .  .  . 
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FIG.  17 

MEASURED  VERTICAL  PATTERNS  FOR  A  G.E.  MODIFIED 
UHF   5 -BAY  HELICAL  ANTENNA  (TY-25-D) 


'  PEAK  POWER  GAiN  18  (I2.79db) 
ZERO  ANGLE  POWER  GAIN  15  (11.76  db) 

SOLID  CURVE  RELATfVE  FIELD  INTENSITY 

DOTTED  CURVE  RELATIVE  POWER 

SH 


G-E  Book  First  Practice! 
Help  You  Select  Antenna . . . 

#  Whether  you're  a  station  manager  now 
on-the-air  or  about  to  go  on ...  a  chief 
engineer  or  new  student  in  the  television 
profession  ...  be  sure  to  read  this  compre- 
hensive study  of  transmitting  antennas  and 
associated  equipment.  Its  four  sections 
cover  VHF,  UHF,  Antenna  Accessories, 
and  Reference  Data. 

Theory  and  actual  operation  are  in- 


I  Reference  Source  To 
Solve  Coverage  Problems! 

eluded  . . .  antenna  patterns  of  many  types 
are  discussed . . .  coverage  problems,  initial 
questions  and  the  solution  steps  using  FCC 
reference  curves  are  clearly  spelled  out  in 
a  simplified  manner.  Antenna  specifica- 
tions, transmission  line,  waveguide  and 
diplexer  data  have  also  been  provided. 
This  complete  antenna  book  belongs  in 
every  television  station  library. 


YoUtS  for  Only  $1.50.  Spiral  bound,  hard  cover  edition  now  available.  Write 

General  Electric  Company,  Section  X234-15,  Electronics  Park,  Syracuse,  New  York 


GENERAL 


LECTRIC 


/ 
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Ah  Spring! 


Just  when  we  get  our  hands  on  a  nice  juicy  tv 
statistic,  calculated  to  woo  friends  and  in- 
fluence sales,  we  look  up  and  it's  Spring. 

That  makes  our  as-of-Nov.  1  set-count  almost 
five  months  tired. 


You're  Here  Too  Soon 


It's  the  best  we  can  do  at  the  moment,  however : 
There  are  194,280  tv  sets  within  our  0.1  mv 

area.   Taking  out  counties 
contiguous  to  other  sta- 
tions, we  come  up  with 
100,050.    (The  last  51  make  our  sales 
department  very  happy.) 

Thanks  to  super  power,  we  think  we  can  justly 
claim  effective  Eastern  Iowa  coverage. 


WMT-TV  Channel  2  100,000  watts 
CBS  for  Eastern  Iowa 

Mail  address:  Cedar  Rapids     National  Reps;  The  Katz  Agency 
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IT'S  ABOUT  TIME 

I  Network:  ABC-TV 

\  Time:  Thurs.,  7-7:30  p.m.  (CST);  premiere 
|    March  4 

J  A  Louis  G.  Cowan  Production 
I  Co-Producers:     Rachel     Stevenson,  Jay 
Sheridan 

I  Technical  Director:   Dan  Schuffman 
i)  Moderator:  Bergen  Evans 
.  Origination:  Chicago 

J 


TELEVISION'S  newest  network  panel-quiz 
Mry,  Ifs  About  Time,  has  bolted  the  Louis  G. 
iowan  stable  with  something  less  than  flying 
jlors  for  Bergen  Evans,  the  erudite  North- 
western U.  English  professor,  and  ABC-TV,  as 
tell  as  for  the  packager. 

\The  panel  consisted  of  Robert  Pollak,  invest- 
tent  broker  and  former  Chicago  drama  critic; 
nth  Duskin,  an  NU  student  and  one-time 
uiz  Kid;  Vin  Gottschalk,  radio-tv  announcer, 
nd  Shirl  Stern,  a  Chicago  housewife. 
It  should  be  made  clear  that  the  title  does 
ot  suggest  a  lack  of  punctuality,  but  merely 
le  fact  the  show  is  about  time  and  events  of 
fstorical  significance.  The  format  works  this 
ay: 

Viewers  suggest  events  which  have  transpired 
ithin  the  past  50  years  or  so.  Moderator 
vans  furnishes  the  clue,  known  only  to  him- 
iff  and  the  audience.  The  panelists  get  60 
:conds  to  ask  questions  and  then  must  identify 
le  event  and  give  the  year  it  happened.  A 
k  of  $25  rides  for  the  viewer  on  each  of  the 
|vo  questions. 

On  this  program  the  suggestions  were  a  card- 
oard  ad  with  the  words,  "Blow  Some  My  Way," 
scene  from  an  old  movie  (Birth  of  a  Nation), 
ID  Evans  witicism  about  a  "calendar"  event 
referring  to  the  birth  of  the  Dionne  quintup- 
ets),  another  old  movie  (Ah,  Wilderness),  and 
(filmed  pantomime  (of  Bing  Crosby  in  1928). 
Jin  the  first  instance,  all  panelists  missed  the 
garette  brand  (Chesterfield  in  1926),  though 
I  were  aware  it  was  an  ad  for  tobacco.  By 
e  time  the  sequence  ended,  virtually  every 
'bacco  firm  had  received  a  free  plug. 
A  highlight  of  the  panel  program  is  the  offer 
if  a  Happiness  trip  for  two  to  Mexico  to  the 
per  who  correctly  identifies  Dr.  Evans'  VIP 
t  "very  important  person."  Though  face  to 
k  with  him  and  without  blindfolds,  the  panel 
fas  unable  to  furnish  his  name. 
The  film  clips  were  easily  the  most  rewarding 
art  of  the  show. 

Ifs  About  Time  is  neither  as  spritely  as 
*own  You  Go  nor  as  complicated  and  cumber- 
pie  as  Super  Ghost,  with  which  Dr.  Evans 
as  been  associated.  It  seems  to  lie,  quite 
robtrusively,  somewhere  in  between. 


PETER  LIND  HAYES  SHOW 

Network:  CBS  Radio 
T'me:  Sats.,  1:30-2  p.m.  ESX 
Star:  Peter  Lind  Hayes 
Producer:  Al  Singer 
Director:  Frank  Musiello 
Announcer:  George  Bryan 

MT»£i   ^man  Leyden  orchestra  with 
leddy  Wilson,  pianist 


■W  comedy-variety  show,  starring  Peter 
w  Hayes,  was  added  to  CBS  Radio's  Satur- 
V  afternoon  schedule  last  month.  In  some 
pes,  Mr.  Hayes  is  regarded  as  one  of  the 
w  talented  and  versatile  performers  in  show 
toss.    Few  of  his  capabilities  are  evident 

Tueter  Lind  Hayes  show-  In  his  roU  as 

•  Mr.  Hayes  displays  only  a  minimum  of  the 
'oadcastino  •  Telecasting 


tricks  of  his  theatrical  trade  that  have  merited 
him  a  comfortable  status  in  other  branches  of 
the  entertainment  business. 

The  show  gives  every  indication  that  CBS 
was  desperate  to  fill  a  half  hour  of  program 
time  so  this  show  was  tossed  together  and 
given  a  program  label.  Mr.  Hayes  attempts  to 
make  jokes  a  good  bit  of  the  time.  His  ma- 
terial is  anything  but  top  notch,  killing  off  even 
his  best  efforts  before  the  show  ever  goes  on 
the  air.  In  between  the  meaningless  chatter, 
Mary  Healy,  Mr.  Hayes'  wife  and  co-performer, 
sings  some  songs.  The  extra  added  attraction 
every  week  is  a  "little  Godfrey"  guest  chosen 
from  the  ranks  of  Arthur  Godfrey's  gifted 
proteges.  Each  renders  a  sample  of  the  talent 
which  caught  Mr.  Godfrey's  discerning  eye. 
An  occasional  clap  from  the  live  studio  audi- 
ence serves  to  remind  the  home  listeners  that 
this,  in  spite  of  its  convincing  disguise,  is  a 
lively  radio  broadcast. 

The  first  thing  the  Peter  Lind  Hayes  Show 
needs  is  a  script.  Mr.  Hayes,  given  the  proper 
material  and  direction,  could  be  as  capable  an 
m.c.  as  radio  could  find.  But  the  tools  with 
which  he  must  work  in  this  case  are  in  need 
of  repair. 

If  any  thought  was  given  to  the  series,  the 
decision  was  probably  to  make  this  a  light  in- 
formal little  show.  Informality  in  program- 
ming has  proven  highly  effective  on  a  number 
of  broadcasts  but  it  has  never  yet  been  an 
adequate  substitute  for  planning. 


DING  DONG  SCHOOL 

Network:  NBC-TV 

Time:  Mon.-Fri.,  10-10:30  a.m.  EST:  Color- 
casts, Mon.,  March  8  and  Tues.,  March  9 

Producer-Director:  Reinald  Werrenrath  Jr. 

Supervisor:  Judith  Waller 

Star:  Frances  Horwich 

Executive  Producer-Color  Coordinator: 
Barry  Wood 

Color  Consultant:  Richard  Day 

Sponsors:  Gerber  Foods  (Tues.  and  Thurs.) 
and  General  Mills  (Fri.). 


PRE-SCHOOL  youngsters  whose  playtime  in- 
cludes some  televiewing  have  not  been  over- 
looked by  NBC-TV  in  its  color  tv  demonstra- 
tions. Last  Monday  and  Tuesday,  Ding  Dong 
School,  the  award  winning  children's  show 
originating  in  Chicago,  moved  into  New  York 
to  give  junior  viewers  two  telecasts  in  color. 
The  show,  in  the  capable  hands  of  Frances 
Horwich,  is  a  wonderfully  unpretentious  at- 
tempt to  occupy  busy  little  minds  for  a  half- 
hour  with  story  recitations,  finger  painting 
and  a  variety  of  activities  that  children  of 
this  age  enjoy. 

It  is  a  good  program  in  black-and-white. 
Color  makes  it  even  better.  The  program 
was  an  excellent  choice  for  color  tests  since 
Miss  Horwich's  "props" — drawings  sent  in  by 
members  of  her  audience,  dolls,  toys,  blocks 
and  highly  illustrated  story  books — make  ex- 
cellent subjects  for  a  color  tv  camera.  The 
drawings  decorating  one  wall  of  the  plain 
Ding  Dong  School  set  came  across  particu- 
larly well. 

Logically  enough,  a  breakfast  food  is  one 
of  the  show's  sponsors.  Last  Tuesday  in  the 
commercial  spot  a  table  was  attractively  set 
for  breakfast  with  Kix  cereal  as  the  center 
of  attraction.  It  was  an  effective  commercial 
depending  wisely  more  on  eye  appeal  than  on 
descriptive  narration. 
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Local  TV  newscasts  are  just  about  the  most  consistently 
j  listened  to  programs  in  any  market. 

They  rate  right  up  there  with  the  best  of  the  network 
programs.  But  what  gets  them  their  audience  .  .  .  and  holds 
that  audience  ...  is  not  only  the  national  and  international 
news,  important  as  it  is.  It's  the  news  of  the  fire  on  South 
Street  .  .  .  the  fact  that  little  Mary  Jones  has  been  found  in 
MacComb's  swamp  after  being  missing  for  five  hours 
.  .  .  the  human  interest  items  that  happen  right  in 
m  the  listener's  own  back  yard. 

n  use ! 

There's  no  better  way  of  selling  a  product  than 
by  the  sponsorship  of  a  local  newscast.  It  has  a  regular 
audience  day  in  and  day  out.  It's  a  receptive 
audience  . . .  and  it's  a  buying  audience. 


WSB-TV  Atlanta 

WBAL-TV  .....  Baltimore 

WFAA-TV  Dallas 

KOA-TV  Denver 

WICU  Erie 

KPRC-TV  Houston 

KARK-TV  Little  Rock 

KABC-TV  Los  Angeles 

KSTP-TV  .....  M'pTs-St.  Paul 
WSM-TV  Nashville 

*In  operation  01 


WABC-TV.  ....  New  York 

WTAR-TV  Norfolk 

KMTV  Omaha 

WTVH-TV  ....  Peoria 

WENS  ......  Pittsburgh 

WOAI-TV .....  San  Antonio 

KFMB-TV  ....  San  Diego 

KGO-TV  .....  San  Francisco 

KOTV  Tulsa 

KEDD  Wichita 

or  about  April  15 


REPRESENTED  BY 

Edward  Petry  &  Co., Inc. 
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Home  Delivery 

EDITOR: 

.  .  I  find  office  hours  far  too  busy  to  ri 
publications  satisfactorily  and  am  wonderi 
if  you  could  send  my  copies  of  your  publicatii 
to  my  home  where  I  can  read  it  at  leisure. 

Harry  W .  Bennett 
Vice  President 
Sherman  &  Marquette 
New  York 

Pleased  Readers 

editor: 

just  had  the  pleasure  of  reading  yot 
editorial  "and  the  sets  were  silent."  i  wis 
more  people  in  the  industry  had  as  clea 
an  insight  into  this  business  of  broadcas: 
ing  and  telecasting  as  you  and  your  finfll 
staff.  congratulations. 

thomas  p.  chisman 

president 

wvec-tv  hampton 

(norfolk),  va. 

EDITOR: 

Your  editorial  in  this  week's  B*T,  "And 
Sets  Were  Silent",  is  one  of  the  best  things] 
have  ever  read  in  B»T.  It  points  up  the  re 
value  of  radio.  Radio  has  become  such  a  ha 
with  the  American  public  that  they  do  not  rea 
ize  its  real  significance  until  such  an  editorif 
as  yours  comes  along. 

Yours  for  more  and  better  appreciation 
radio. 

C.  H.  Topmiller 
Exec.  Vice  Pres. 
WCKY  Cincinnati 

EDITOR: 

To  bestow  your  magazine  praise,  other  tha; 
"Amen,"  regarding  the  editorial,  "And  the  Sei 
Were  Silent,"  [B*T,  March  8,  1954],  would  b 
superfluous. 

Jack  K.  Holt 
News  Director 
WCNT 
Centralia,  III. 


Conclusions  on  Montana 

EDITOR: 

After  reading  your  editorial  in  the  March  [ 
issue  of  B»T  entitled  "Mousetrap  in  Montana 
one  might  draw  several  conclusions. 

1.  That  you  did  not  have  all  the  facts  in  th1 
case  before  you  voiced  your  opinions.  ( 
perhaps  the  informant  who  sent  you  the  CO' 
outline  and  other  limited  materials  did  not  wa 
you  to  have  all  the  facts.) 

2.  That  you  discredit  Mr.  Siepmann's  boo 
because  he  was  connected  with  something  wit; 
which  you  disagree. 

3.  That  you  condemn  all  the  collateral  lii 
terial  in  the  course  because  it  comes  from  th 
appendix  of  Mr.  Siepmann's  book.  (How  abou 
lustin  Miller's  discussion  of  the  Blue  Bool 
published  by  the  NAB,  Merton's  Mass  Persua 
sion,  or  even  the  NAB  Standards  of  Practice?; 
Admittedly,  there  are  perhaps  many  reference 
to  books  that  are  not  in  accord  with  your  per 
sonal  views. 

4.  That  it  is  all  right  for  you  to  be  subjectivJ 
in  your  analysis  of  Mr.  Siepmann's  "non 
objective"  book. 

5.  That  Montana  is  the  only  group  of  mis 
guided  souls  who  are  guilty  of  such  unfortunati 
decisions.  (How  about  a  congressional  inj 
vestigation?) 

6.  That  the  manner  of  presentation  and  thi 
tone  of  the  editorial  is  not  characteristic  oi 
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cut  costs  •  •  •  boost  profits! 


Build  profitable  top -quality  programs  wi  th  the 
new  combined*  Studio  Telescription  Library 

Stop  spending  high  prices  for  talent!  Now,  for  an  unbelievably 
low  monthly  rate,  you  can  have  the  nation's  leading  musical 
personalities  featured  on  your  programs  .  .  .  winning  audi- 
ences and  sponsors  alike. 

The  Studio  Telescription  Library  is  complete  with  handy 
index  files,  sample  scripts,  program  ideas  and  background 
material  for  your  program  department.  It  takes  only  minutes 
to  build  any  number  of  star-studded  shows,  sparkling  with 
lavish  production  settings,  but  with  none  of  the  usual  high 
production  expenses. 

To  help  you  quickly  line  up  new  advertisers,  you  get  special 
audition  reels,  sales  brochures,  publicity  material  and  other 
sales  aids.  Find  out  today  how  the  Studio  Telescription 
Library  can  increase  your  profits  through  higher  ratings, 
more  sponsors  and  lower  program  costs. 

*consisting  of  Studio  Musi-Films  and  Snader  Telescriptibns. 

put  scores  of  top  name  artists  on  your  regular  staff 


DON'T  DELAY  .  .  .  DON'T  WRITE 
CALL  COLLECT:  OXford  7-2590 


STUDIO  RILIVIS, imc. 

380   MADISON   AVENUE     •     NEW   YORK    17,    N.   Y.     •     OXFORD  7-2590 

Exclusive  distributors  of  Studio  Telescriptions 

IN  CANADA:  ALL-CANADA  TELEVISION,  1 29  ADELAIDE  ST.  WEST,  TORONTO,  ONT.,  EMPIRE  3-2632 


hifpK 


with  Conventional 


New  RCA  I2.S-KW  UHF  TransmiHer 

combines  simplicity  and  reliability  with  high-quality  performance  for  color 


This  IS  the  high-power  UHF  trans- 
mitter you've  waited  for.  A  transmitter 
as  simple,  as  reliable,  and  as  easy  to 
operate  as  your  standard  broadcast 
transmitter.  A  transmitter  with  no  trick 
tubes,  no  trick  circuits,  no  cumbersome 
dollies.  A  transmitter  which  requires 
no  modification  to  meet  FCC  color 
specifications  (or  superior  mono- 
chrome quality  standards). 

This  new  RCA  1 2.5 -kw  UHF  Trans- 
mitter uses  conventional-type  tubes 


throughout,  including  the  new  small- 
size  RCA-6448's  in  the  aural  and  visual 
output  stages.  These  are  the  kind  of 
tubes  your  engineer  knows  and  under- 
stands, and  they  are  used  in  the  kind 
of  circuits  he  is  used  to  working  with. 
Not  only  are  these  tubes  better  than 
complicated  types,  but  you  can  get 
them  from  any  RCA  tube  distributor. 

This  new  RCA  1 2.5-kw  UHF  Trans- 
mitter is  the  result  of  several  years  of 
intensive  development  work.  Actually, 


RCA  could  have  shipped  high-pow 
UHF  transmitters  sooner  if  the  enj 
neers  had  been  content  to  meet  or< 
nary  performance  standards.  But  RC 
engineers  insisted  on  performan 
which  would  provide  both  superi 
monochrome  pictures  and  excelle 
color  performance.  This  turned  out 
be  much  harder  than  expected.  Of 
taining  wide-band  response,  straigl 
line  linearity  and  constant  phase  shj 
necessary  for  color  is  difficult.  Ho> 
ever,  one  by  one  the  necessary  circui 
were  worked  out  until  finally  the  dr  Cie 
sign  was  perfected. 

Now  we  have  it.  A  transmitter  th 
is  designed  for  color.  With  this  tran 
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OK  FOR  COLOR 

The  TTU-I2A  Transmitter,  like  all  RCA  TV  Trans- 
mitters now  in  production,  is  designed  to  meet 
fully  the  new  FCC  Color  Standards  and  to  provide 
high-quality  color  picture  transmission  when  used 
with  RCA  Color  Video  Input  Equipment. 


■ 


lower 

]'ype  Tubes 


ier,  when  color  comes  to  your 
'jjn,  you  will  have  no  extra  cost  for 
|mitter  conversion, 
iose  who  have  waited  for  this 
tmitter  will  be  happy  they  did, 
(se  who  have  not  ordered  yet,  may 
|  do  so  with  assurance.  Those  who 
[have  doubts  may  see  it  in  oper- 
p  at  Camden.  See  your  RCA  Repre- 
ktive  to  arrange  an  inspection  trip. 

I  FOR  BULLETIN  ...  For  complete  infor- 
jn  on  the  RCA  12.5-kw  UHF 
fnitfer — call  your  RCA  Broad- 
iepresentative.  Ask  for  the 
illustrated,  12-page  bro- 
'  describing   RCA's  Hi- 
[r  UHF  transmitter. 


Conventional,  small-size, 
RCA  6448  Tetrode  used  in  the  RCA  12.5-kw  UHF  Transmitter. 


RCA-6448  Power  Tetrode — 
heart  of  the  TTU- 1 2 A ,  12.5-kw 
UHF  Transmitter. 

It  is  used  in  the  kind  of  circuits 
every  station  man  knows  how 
to  tune. 

It  saves  power  and  tube  costs 
(up  to  $34,000  over  a  ten- 
year  period). 


It's  small,  fits  into  easy-to- 
handle  cavity  assembly. 


It's  a  standard  type — can  be 
obtained  from  your  local  RCA 
Tube  Distributor. 


One  type  covers  the  entire 
UHF  band,  14-83. 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 


of  AMERICA 


CAMDEN.  N.J. 


WIBC 


Indiana's  First 

50,000  WATT  STATION 


"of  the  people,  by  the  people,  for  the  people" 


Area  Pulse  Report 
November-December,  1953 


From  9  to  10  P.M.  every  Sunday  -for  the  past  118  weeks 
WIBC  and  the  Indianapolis  Junior  Chamber  of  Com- 
merce have  aired  "Indianapolis  Forum,"  a  public  service 
debate  on  subjects  of  local,  national  and  international 
importance. 

"The  Forum"  is  not  only  an  outstanding  public  service 
feature  of  WIBC,  but  like  so  many  other  WIBC  programs, 
it  draws  more  listeners  than  any  other  Indianapolis  sta- 
tion at  the  same  time  and  hour.  As  a  matter  of  fact, 
WIBC  programs  are  first  in  Indianapolis  and  the  sur- 
rounding 31  county  trading  area  64%  of  the  time.*  For 
more  sales,  your  best  buy  in  Indianapolis  is  WIBC! 


WIBC,  Inc. 

30  West 
Washington  Street 
Indianapolis  6, 
Indiana 


WIBC 


1070  KC 


The  Friendly  Voice  of  Indiana 


JOHN  BLAIR  &  COMPANY,  NATIONAL  REPRESENTATIVES 


•OPEN  MIKE' 


B»T's  unusually  fine  magazine. 

I  hope  that  you  did  not  intend  for  your  re, 

ers  to  draw  these  conclusions.    /  do  not  hi 

all  the  facts,  Mr.  Editor,  nor  is  this  a  brief  j 

Montana  or  Mr.  Siepmann's  book.    (It  is  j 

the  book  I  would  use  either.) 

Incidentally,  which  text  do  you  suggest  : 

the  course  in  question? 

Ansel  H.  Resler 

2142  Maple  Avenue 

Evanston,  III. 

[EDITOR'S  NOTE:  We  stand  on  our  commei 
having  seen  the  study  course  itself.  Mr.  Si( 
maun,  an  ex-BBC  program  executive,  is  tunc 
mentally  opposed  to  our  system  of  free  compii 
tive  broadcasting.  Even  Britain,  in  tv,  has  se 
the  light,  and  is  now  effectuating  a  modif 
"American  Plan"  of  commercial  telecasting, 
competition  with  the  BBC  state  monopoly.] 

Wife  Liked  It,  Too 

EDITOR: 

I  feel  very  thrilled  and  proud  over  the  wc, 
derful  writeup  accorded  my  television  rept 
in  your  latest  issue  of  Broadcasting  •  Tei 

CASTING.  .  .  . 

I  do  not  see  how  an  article  could  have  be] 
written  which  covered  the  points  in  the  i 
port  more  completely  and  accurately  th; 
yours  did.  My  wife  even  went  so  far  as  ; 
say  the  article  was  better  than  the  repo} 
Please  express  my  thanks  to  everyone  co) 
cerned  .  .  . 

Jerry  N.  Jordan 
N.  W.  Ayer  &  Son  Inc 
Philadelphia 


If 


Lexington  Coverage 

EDITOR: 

Another  footnote  to  Mr.  Gilmore  Nunc 
statement  that  "Lexington  .  .  .  gets  some  inte 
mittent  vhf  signals  from  .  .  .  Louisville." 

Purcell's,  a  leading  Lexington  departmei 
store,  sponsored  half  of  the  Kentucky-L.  S.  I 
play-off  game  televised  by  WHAS-TV.  It  wan 
ed  the  entire  game,  but  earlier  commitmen 
left  only  half  available.  Purcell's  must  be  ge 
ting  more  than  an  "intermittent"  signal  froi 
V/HAS-TV. 

Bill  Loader, 
Promotion  Manager 
WHAS  Louisville,  Ky. 

WTRF-TV  Ownership  Explained 

EDITOR: 

In  your  Feb.  22  issue  on  page  22,  you  came 
the  story  that  the  News  Publishing  Co.  control! 
WTRF-TV  in  Wheeling,  W.  Va. 

For  the  record,  you  should  know  that  th 
News  Publishing  Co.  owns  34%  of  the  stoci 
of  WTRF-TV  and  took  this  opportunity  so  tha 
the  people  of  Wheeling  and  the  Ohio  Valle; 
Region  would  not  have  to  wait  at  least  tw< 
more  years  for  local  television.  They  als< 
have  a  plan  where  they  could  bring  their  own 
ership  down  to  24%.  Their  investment  i: 
WTRF-TV  has  aided  an  already  healthy  situa1 
tion  and  even  increased  competitiveness,  sinct 
30%  of  WTRF-TV's  stock  is  owned  by  one 
very  active  newspaper  competitor  in  the  New; 
Publishing  Co.  The  competitive  situation 
mass  media-wise,  in  this  area  is  extremely  active 
and  vigorous  and,  after  14  years  here,  I  feel 
qualified  to  say  that  there  is  no  concentration 
of  power  or  control.  Tri-City  Broadcasting 
Co.  owns  and  operates  one  am-fm-tv  property 
and  has  no  other  expansion  ambitions,  other 
than  to  provide  the  people  of  this  region  with 
the  finest  possible  service  on  these  three  facili- 
ties. 

Robert  W.  Ferguson 
Executive  Vice  President 
Tri-City  Broadcasting  Co. 
Wheeling,  W.  Va. 
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WNHC 


NEW  HAVEN 


New  England's  first  complete  broadcasting  service 

H»  In  Plain  English 


WNHC-TV  reaches  more  than  2,540,760 
people  in  Connecticut  and  adjacent  areas. 
125  newspapers  carry  WNHC  daily  pro- 
gram listings: 


V  H  F 

Channel  8 


•    represented  nationally  by  Katz 


Three  steps  cover  New  Haven  on  radio. 

•  saturation  —  write  for  details 

•  NBC  affiliation 

•  complete  merchandising  service 
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STUDIO  CITY  TV  PRODUCTIONS,  INC 

*m  *^^mM*  Presents 


lUUIUvlii  •»  i   , 

/I^^EXCITINTENTERmMENT! 


Studio  City 

TV 
Productions 

Inc. 


ORTON  W.  SCOTT,  President 

7  I  i  r.i  I  O   CITY   TV    PRODUCTIONS.  INC,/ 

2r   now  co/MPif rfo; 


BELIE  STARR 


STmDI<LSIJr  J/V  ,n  Pro<lwetion  Ev5'y  Week  at  u 


Hour  Subjects  Produced  Expressly  For  TV  AUDIENCES! 


ERVICE,  Inc. 


BRANCH  OFFICES 


HOME  OFFICE: 
4020  Carpenter  Avenue,  North  Hollywood,  Calif 
Telephone  SUnset  3-8807 


FRANKIE 

ADAMS 

Matt's  Undercover  Agent 
played  by 
MARY  CASTLE 


Id-Famous  Republic  Studios  in  Hollywood,  California 


Performance 
in  a  Big  way! 


Yes,  sir!  Big-Top  performance. 
BIG!  You  bet.  KSL-TV's  mountain-top  signal 
reaches  into  39  counties  in  four  western  states. 
TOP!  Sure.  The  highest  ratings  and  the  largest  audiences 
belong  to  KSL-TV  programs,  local  and  network. 
For  even  bigger  sales  results  in  the 
Intermountain  Market, 
use  KSL-TV. 


ALFRED  DAVID  LeVINE 


on  all  accounts 


"A  MAN  is  not  selling  mere  footage  of  fi; 
he  is  selling  what  a  property  can  do  fl 
client  by  merchandising  and  promotion  k 
able  him  to  grow  with  the  medium." 

This  is  the  working  philosophy  of  Al  Lei 
newly-appointed  midwest  sales  manager  of 
solidated  Television  Sales,  film  distribi 
firm.  Mr.  LeVine  is  well  grounded  in  vaj 
phases  of  advertising  and  selling  for  his  pr 
capacity,  the  outgrowth  of  experience  wi! 
production  and  distribution  firms  since  1< 
A  native  of  Cleveland,  Ohio,  where  he 
born  on  Oct.  1,  1916,  young  Al  attended  \ 
ern  Reserve  U.  and  Ohio  State  law  school, 
before  that,  he  displayed  an  avid  intere: 
entertainment.  Mr.  LeVine  attended  the  Ti 
School  of  Expression  and  appeared  on  am; 
talent  shows  up  to  and  through  high  scj 
At  Western  he  was  a  member  of  the  deb; 
team  and  was  campus  representative  for 
local  newspaper. 

The  youth  started  his  business  career 
newspaperman — a  cub  reporter  for  the  subu 
Cleveland  Heights  Press  and  in  the  advert 
department  of  the  Cleveland  News.  He  wo 
on  editorial  and  promotion  for  the  N 
In  June  1942,  Mr.  LeVine  enlisted  in! 
Army  Air  Force  at  Patterson  Field,  Daj 
and  went  to  officers'  candidate  school  in  M 
Beach,  emerging  with  a  second  lieuten; 
commission  in  April  1943. 

He  became  a  combat  and  intelligence  of 
assigned  to  the  456th  Bomb  Group,  and 
awarded  the  Bronze  Star  and  other  decorati 
Lt.  LeVine  spent  21  months  in  Europe — f 
January  1944  to  August  1945. 

Without  any  previous  comparable  experie 
Mr.  LeVine  was  appointed  advertising  man; 
for  Cunningham  Drug  Stores,  headquarte 
in  Detroit.  He  then  went  to  Chicago 
joined  Goldblatt's  Dept.  Store  as  sales  pro 
tion  and  merchandising  coordinator,  hand 
displays,  budgets  and  other  matters. 

Early  in  1950  Mr.  LeVine  joined  Sn; 
Telescriptions  in  Chicago,  covering  Illir 
Indiana  and  Wisconsin.  As  he  put  it,  he  wai 
to  combine  selling  with  merchandising,  ; 
tv  seemed  the  best  way.  When  Snader  dissor 
he  came  to  United  Television  programs  in 
fall  of  1952.  Last  June  he  joined  Consolid; 
Television  Sales,  and  handles  such  propertie; 
Time  for  Beany  (it  also  has  a  "Station  Sta 
Plan")  in  10-state  coverage. 

Mr.  LeVine  married  the  former  Frances 
in  January  1948.   He  belongs  to  Zeta  Beta " 
fraternity.   Hobbies:  good  music  and  drams 
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Go<oeA<aae  to.  Match  the  Matoket 

Represented  Nationally  by  CBS  Radio  and  Television  Spot  Sales 


WBT-WBTV 


CHARLOTTE,    N.  C 


The  Radio-TV  Services 
of  the  Jefferson  Standard 
Life  Insurance  Company 


The  signs  of  Charlotte  are  signs  of  a  market  infinitely 
more  important  than  its  city  size  suggests.  Speculate, 
for  example,  on  the  number  of  New  York  Stock  Exchange 
member  brokerage  houses  in  Charlotte. 

Nine  such  firms  have  invested  in  Charlotte  branches.  Only 
Dallas  and  Memphis  among  southern  cities  have  as  many. 
Forty-five  cities  larger  than  Charlotte  and  fifteen  whole  states 
have  fewer  SEM  brokerage  houses.  And  the  growth  of 
Charlotte  as  a  market  for  securities  is  underlined  by  the  fact 
that  4  of  the  9  have  been  established  since  1946. 

Charlotte's  out-size  prominence  as  a  market  for  securities 
proves  once  more  that  you  sell  the  city  short  if  you  ignore  the 
rich  and  prosperous  area  it  serves  —  dependent  upon  it  for  air 
transportation,  distribution,  and  many  specialized  forms  of 
business  and  cultural  activity,  particularly  — 

— radio  and  television.  Jefferson  Standard  Broadcasting 
Company's  great  area  stations  50,000  watt  WBT  and  top 
power  WBTV,  100,000  watts  on  Channel  3,  like  Charlotte 
brokerage  houses,  help  integrate  many  prosperous 
communities  into  one  massive  market  for 
anything  you  have  to  sell. 


*  that's  right 

STANDING  ROOM  ONLY 

30  "hot  spots"  were 
sold  on 

MIKE  ROY'S 

"Key  To  The 

Kitchen" 
prior  to  his  first 

KNBH  Monday 
through  Friday 
1 :30-2:00  pm 
telecast 

■i    For  information  about 
first  availabilities 
check  knbh,  Hollywood 
or  NBC  Spot  Sales 


our  respects 


to 

BENJAMIN  RICHARDSON  DONALDSON 


BEN  DONALDSON,  advertising  and  sales 
promotion  manager  of  Ford  Motor  Co.,  who 
used  to  be  an  announcer  himself,  likely  has 
forgotten  the  above  nine-syllabled  version  of 
his  name. 

It'll  be  a  long  time,  though,  before  he  for- 
gets St.  Patrick's  Day,  1954  version.  For  March 
17  will  mark  the  35th  anniversary  of  his  Ford 
career.  Recognizing  this  significant  date  in  Mr. 
Donaldson's  history — and  Ford's  too — the  com- 
pany has  a  fine  gold  watch  suitably  engraved 
for  official  presentation. 

This  show  can't  go  on  until  next  Monday, 
however.  There's  another  important  event 
scheduled  March  17 — formal  opening  of  the 
Assn.  of  National  Advertiser's  45th  spring 
meeting  at  Hot  Springs,  Va.  As  chairman  of 
the  ANA  board  Mr.  Donaldson  will  preside  at 
three  days  of  business  meetings,  directing  work- 
shop sessions  for  advertising  directors  respon- 
sible for  a  billion  dollars  worth  of  time  and 
space  per  year.  ANA's  convention  will  wind 
up  Friday  afternoon  and  its  chairman  will  be 
back  in  Dearborn,  Mich.,  Monday  for  the  de- 
layed ceremony. 

A  lot  of  things  have  happened  at  Ford  Motor 
Co.  since  Ben  Donaldson  was  hired  in  1919  to 
solve  what  had  become  an  insoluble  problem. 
The  problem  centered  around  Henry  Ford's 
provocative  Dearborn  Independent,  which  had 
a  mailing  of  200,000  copies  that  weekly  inun- 
dated the  village's  third-class  post  office. 
Picked  for  the  trouble-shooting  assignment  was 
the  young  civil  service  clerk  in  the  mail  service. 

The  26-year-old  Ben  Donaldson  quickly 
worked  out  a  mailing  procedure  with  the  ter- 
minal and  his  Ford  career  was  launched.  Fred 
Black,  business  manager  of  the  Ford  publica- 
tion, decided  the  youth  was  "a  good  man  no 
matter  what  the  job,"  and  moved  him  to  the 
editorial  side.  The  reputation  was  inspired  by 
a  blend  of  persistence,  good  humor  and  energy. 
It  led  next  to  the  editorship  of  all  the  com- 
pany's publications. 

An  extra  bit  of  routine  in  the  early  20s  came 
when  the  company  started  what  it  calls  "the 
second  commercial  broadcasting  station."  WWI 
Dearborn  went  into  business  May  10,  1922. 
From  the  second  floor  of  the  tractor  plant  Mr. 
Donaldson  directed  the  one-hour-a-week  WWI 
operation,  serving  as  manager,  program  director 
and  announcer  plus  assorted  technical  chores. 

The  WWI  license  was  allowed  to  lapse  Ian. 
20,  1926.  Soon  Mr.  Donaldson  was  in  charge 
of  tractor  advertising,  and  then  export  and 
truck  advertising. 

During  World  War  II  he  was  placed  in  charge 
of  a  major  Ford  project,  a  500,000-word  history 
of  the  company's  war  activities.  Early  in  1945 
he  was  named  director  of  advertising  of  Ford 
Motor  Co.  An  outstanding  feat  in  his  direction 
of  the  company's  vast  advertising  and  sales 


promotion  operations  was  the  50th  anniva 
television  show — a  1953  program  that  will 
be  recognized  as  one  of  the  great  achiever 
in  media  history. 

Michigan  has  been  the  site  of  the 
Donaldson  career.  Born  on  a  farm  neari 
field,  Mich.,  luly  18,  1893,  he  complete 
formal  education  at  Western  Michigan  Ci 
of  Education.  He  taught  three  years  at  a  j; 
try  school,  where  some  of  the  pupils  were 
than  the  teacher. 

Any  executive  who  becomes  one  of  th' 
tion's  outstanding  advertising  men  is  ct> 
to  have  some  definite,  and  worth-heeding 
on  the  subject.  Based  on  three  decades  c 
perience  in  this  highly  competitive  field, 
Donaldson's  views  were  succincdy  summa 
by  one  of  his  associates  in  this  manner: 
compromiser,  he  insists  that  good  adver 
informs  the  consumer,  tells  the  truth,  confi 
to  good  taste  and  achieves  a  balance  bet, 
potential  economic  gain  and  social  rest 
bility." 

While  still  a  busy  man,  he  finds  time  fc 
camera  hobby  and  makes  his  own  Chris, 
cards.  Another  pastime  is  woodworking 
Donaldson  home  has  many  pieces  front 
workshop.  The  hobby  that  gives  him  the  1 
satisfaction  is  his  collection  of  old  Bibles 
envy  of  every  specialist  in  this  field.  Incl 
are  such  rarities  as  a  Latin  Vulgate  manus, 
Bible  of  1225  A.D.,  and  a  copy  of  the  A( 
Bible,  the  first  English  Bible  printed  in  Amo; 
Only  32  known  copies  of  this  American  I 
are  known  to  exist. 

In  the  outdoors  field  Ben  Donaldson, 
dulges  an  annual  urge — a  round  of  golf.  5 
day  he  hopes  to  step  up  this  schedule  to 
rounds  a  year  but  that's  a  long-range  pr( 
His  other  outdoor  interest,  similarly  negl< 
much  of  the  time,  is  the  family  cottage  on  C 
naugh  Lake,  about  50  miles  northwest  of  I 
born.  Whenever  possible  he  and  Mrs.  Dot 
son,  the  former  Louise  Sackett  of  Sunt 
Mich.,  go  to  the  hideaway  for  a  few  houi 
days  of  relaxation. 

Now  and  then  a  family  reunion  brighten: 
Donaldson  home,  or  cottage,  when  the ! 
sons  come  for  a  visit.  Wilbur  M.  is  a  1 
dealer  in  Bryan,  Ohio,  and  Davis  is  a  physi 
at  Massachusetts  General  Hospital,  Boston 

Mr.  Donaldson's  business  activities  have 
eluded  ANA  since  1944,  when  he  wasj 
pointed  Ford  delegate  to  the  association, 
was  made  a  member  of  the  ANA  boar< 
1948  and  elected  chairman  last  October, 
is  a  past  president  of  the  Adcraft  Club  of 
troit  and  currently  is  treasurer  of  Adverti 
Foundation  of  America  as  well  as  a  membe 
Advertising  Research  Foundation  and  U 
Chamber  of  Commerce  committees,  Dear! 
Country  Club  and  Detroit  Athletic  Club. 
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Broadcasting 


Telecas 


" 


Ill 


is  the  total  income  (and  buying  ability) 
pf  the  million  families  who  live  and  work  in  our 
industrial  heart  of  America.  They  spend  over 
|two  and  a  half  billion  dollars  yearly  for 
hings  they  want  (and  can  increasingly  afford) ! 


is  the  reach  of  WSAZ-TV,  the  only  television 
station  serving  this  whole  area  of  114  counties 
in  five  different  states  —  a  vast  coverage 
with  100  kilowatts  of  effective  radiated  power 
on  Channel  3. 

and 

Handsome... 

is  the  word  for  WSAZ-TV's  influence  upon 
buying  habits  of  TV  families  throughout  its 
prosperous  market . . .  and  handsome,  too, 
are  the  results  enjoyed  by  so  many  leading 
advertisers  who  have  found  how  well  it  pays 
to  place  their  messages  on 


Huntington-Charleston,  West  Virginia 

Channel  3-100,000  watts  ERP-NBC-CBS-DuMont-ABC 

Affiliated  with  Radio  Station  WSAZ. 

Lawrence  H.  Rogers,  Vice  President  &  General  Manager,  WSAZ,  Inc. 
Represented  nationally  by  The  Katz  Agency 


munities  within  WSAZ-TV's  area -site  of  The  B.  F. 
Goodrich  Company's  modern  plastics  plant.  Koroseal 
polyvinyl  materials,  films,  coated  textiles,  upholstery, 
floor  coverings  and  other  items  originate  here,  produced 
by  hundreds  of  skilled,  well-paid  workers. 
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KWKH 


ALL  OTHER  STATIONS  COMBINED 


AVERAGE  DAILY  LISTENERS 


50,000  Watts  •  CBS  Radio 


KWKH 

is  heard 
by  223% 
more  familiel 

u 

i 

1 

than  all  othe 
Shreveport 
stations 
combined! 


KWKH  gets  22.3%  more  Average  De 
Listeners  than  all  other  Shreveport  st 
put  together — yet  costs  44.2%  less. 
Result:  KWKH  delivers  119.1%  mor< 
listeners-per-dollar  than  Shreveport's 
four  other  stations  combined*. 

These  audience  figures  are  from  the 
Standard  Station  Audience  Report— tk 
more  conservative  of  the  two  recent  auc^, 
surveys  made  in  this  area. 

Ask  your  Branham  man  for  the  whot 
50,000-watt  KWKH  story. 


KWKF 

A  Shreveport  Times  Station 

mii  III  IIWMMIIIHilWI  II I ffliMMHIMWlPTMIHI 

 I  Texas 

The  Branham  Co.,  i  AfkaftSAS 


Representatives 

Henry  Clay,  General  Manager 
Fred  Watkins,  Commercial  Manager 
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^adio,  tv  take  the  stage 
n  new  McCarthy  tempest 

j  Networks'  refusal  to  grant  free  time  to  the  Wisconsin  Senator  set 
off  a  running  battle  which  brought  in  the  President,  the  Vice  Presi- 
dent, other  Senators,  an  FCC  Commissioner,  major  commentators, 
|' a  number  of  stations  and  the  interest  of  the  whole  nation. 

(|S  NEVER  BEFORE,  an  unrehearsed  and 
jontaneous  American  political  drama  broke 
kt  week  on  the  national  scene  through  the 
H  and  ears  of  the  broadcast  media. 
(Backing  up  the  aural  and  visual  media  was 
•e  nation's  press,  whose  headlines  on  the 
ijcCarthy  issue  served  as  a  chorus  of  press 
Jents  for  the  broadcast  industry, 
j  The  McCarthy  story,  which  initially  got  its 
(omentum  via  radio  and  tv  and  was  still  rolling 
j,  B»T  went  to  press,  actually  had  two  parts, 
jich  dependent  upon  the  other. 

One  was  the  political  fight  waged  by  the 
j;nator. 

[•  The  other,  of  immediate  interest  to  the 
iroadcast  industry,  was  the  "free  time  issue" 


THE  SENATOR 
He  would  change  law  for  free  time. 

Jeated  by  a  McCarthy  demand  on  CBS  and 
^IBC  that  they  provide  him  equal  network 
iime  to  answer  Adlai  Stevenson's  March  6 
Beech  which  was  carried  without  charge.  When 
jOP  National  Committee  Chairman  Leonard 
all  requested  the  networks  to  provide  time  to 
spokesman  of  the  Republican  Party,  they 
cepted.    Vice  President  Nixon  was  chosen 
i  the  GOP's  representative. 
The  top  developments: 

•  CBS  and  NBC  bucked  up  to  Sen.  Joseph  R. 
cCarthy  (R-Wis.)  and  won  President  Eisen- 
ower's  blessing  (see  page  32)  in  the  face 
f  the  Senator's  condemnation  and  threat  to 
|ch  them  the  law. 

•  They  got  support  from  what  some  must 
tfve  considered  an  unexpected  source.  FCC 
'omr.  Robert  E.  Lee,  a  friend  of  the  Senator's, 

d  he  thought  the  networks  had  acted  fairly 


and  in  the  public  interest. 

•  Possibly  the  most  spectacular  development 
in  the  week's  merry-go-round  was  provided  by 
a  commercial  program:  CBS'  Ed  Murrow's 
See  It  Now,  sponsored  by  the  Aluminum  Co.  of 
America  (also  see  comments,  page  33). 

•  A  McCarthy  announcement  Thursday  that 
he  has  a  lawyer — he  refused  to  divulge  the  at- 
torney's name — and  may  hire  another  to  pre- 
pare a  petition  to  FCC  seeking  an  order  to  the 
two  networks  to  give  him  the  free  time  he 
demanded. 

•  A  threat  that  he  may  seek  legislative  action 
if  the  petition  is  rejected. 

•  A  WGN  Chicago  offer  granting  Sen. 
McCarthy  time  to  answer  Mr.  Stevenson  and 
acceptance  by  the  Senator  of  this  offer  and 
others  given  voluntarily  by  some  radio  stations. 

•  An  attack  on  Edward  R.  Murrow,  which 
Sen.  McCarthy  delivered  when  interviewed  on 
Fulton  Lewis  jr.'s  MBS  news  program  Thurs- 
day night.  He  said  Mr.  Murrow  was  once  de- 
scribed as  an  adviser  to  a  "communist  propa- 
ganda school." 

Stations  Scheduled 

Sen.  McCarthy  will  appear  on  radio  stations 
March  19  when  he  makes  an  address  in  Mil- 
waukee. According  to  the  Senator  he  has  ac- 
cepted offers  for  a  half-hour  from  these 
stations:  WGN  Chicago,  WJMJ  Philadelphia, 
WTNJ  Trenton,  WNMP  Evanston,  111.,  and 
WPAC  Patchogue,  N.  Y.  He  said  WILM  Wil- 
mington, Del.,  offered  him  a  two-hour  free 
time  period  between  10:15  and  12:15  p.m.  EST 
at  an  early  date. 

But  William  G.  Long,  general  manager  of 
WTNJ,  was  quoted  later  as  denying  that  any 
"authorized  agent"  of  the  station  had  offered 
the  Senator  time.  He  said  the  station  discovered 
that  a  disc  jockey,  identified  as  Gene  Asro,  had 
sent  a  telegram  inviting  Sen.  McCarthy  "free 
one-half  hour  radio  time"  to  reply  to  Mr. 
Stevenson. 

This,  according  to  Mr.  Long,  was  a  statement 
issued  on  Mr.  Asro's  own  volition  and  not  as 
a  representative  of  the  station.  "I  understand 
it  is  Mr.  Asro's  intention  to  obtain  time  on 
WTNJ  which  he  will  probably  pay  for,"  Mr. 
Long  said.  The  station  agreed  to  the  paid  broad- 
cast if  time  was  found  available. 

WGN,  the  Chicago  Tribune  outlet,  said  it 
also  offered  to  make  the  McCarthy  broadcast 
available  to  other  stations. 

Frank  P.  Schreiber,  manager  of  WGN  Inc. 
(WGN-AM-TV)  wired  the  Senator  as  follows: 

"Understand  NBC  and  CBS  have  refused  to 
grant  you  time  to  reply  to  attacks  made  upon 
you  in  recent  broadcasts  over  their  facilities. 


Pursuant  to  WGN's  long  standing  policy  of  pre- 
senting both  sides  of  all  public  issues  we  offer 
you  free  of  charge  broadcasting  time  to  present 
your  side  of  this  controversy  to  the  American 
public  and  we  will  consent  to  allow  any  other 
radio  station  to  simulcast  or  rebroadcast  the 
program  without  restriction." 

CBS'  Murrow  devoted  last  Tuesday  night's 
See  It  Now  telecast,  which  is  sponsored  by 
Aluminum  Co.  of  America,  to  what  amounted 
to  an  indictment  of  Sen.  McCarthy,  for  the 
most  part  using  the  voice  and  scenes  of  the 
Senator  himself  as  taped  and  filmed.  Mr.  Mur- 
row announced  on  the  program  that  See  It  Now 
facilities  would  be  made  available  to  Sen.  Mc- 
Carthy for  reply,  if  he  "desires  to  answer  him- 
self." Sen.  McCarthy,  who  was  reported  not 
to  have  seen  the  show,  did  not  indicate  im- 
mediately what  his  response  would  be. 

The  telecast,  however,  touched  off  an  au- 
dience response  described  as  one  of  the  heaviest 
in  CBS  history.  It  also  inspired  widespread 
newspaper  coverage  which  included,  along  with 
some  brickbats,  high  tributes  to  the  commenta- 
tor, the  network,  and  the  sponsor  and,  linked 
with  the  NBC  and  CBS  rejection  of  Sen. 
McCarthy's  demands  for  free  time  to  answer 


IOADCASTING 


Telecasting 


CBS'  MURROW 
The  documentary  swamps  switchboards. 

Mr.  Stevenson,  praise  for  the  broadcasting  in- 
dustry as  a  whole. 

At  CBS  a  battery  of  some  20  operators  was 
kept  busy  taking  calls  Tuesday  night  through 
Thursday  after  the  See  It  Now  telecast.  It 
was  reported  that  as  of  Thursday  night,  the 
network  had  received  12,924  calls  compliment- 
ing the  broadcast  and  1,367  against  it.  At  the 
same  time  3,267  complimentary  and  203  protest- 
ing telegrams  had  been  received. 

As  of  Thursday,  CBS  was  not  sure  whether 
it  would  telecast  a  repeat  of  Mr.  Murrow's  tv 
show  on  the  Senator.  The  network  reported  a 
host  of  requests  for  a  re-run. 

CBS  and  NBC,  for  their  decisions  to  go 
along  with  the  Republican  Party  and  allow 
free  time  to  Vice  President  Nixon  to  answer 
Mr.  Stevenson,  and  to  deny  Mr.  McCarthy's 
bid,  were  labeled  "dishonest  and  immoral"  by 
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McCarthy  tempest 


the  Wisconsin  Senator. 

His  displeasure  with  the  networks'  stand  was 
reflected  in  his  refusal,  at  a  Tuesday  news 
conference  in  New  York,  to  pose  for  CBS  or 
NBC  cameras  or  to  talk  to  newsmen  for  those 
networks. 

This  refusal  prompted  an  immediate  protest 
by  the  Radio,  Newsreel,  Television  Working 
Press  Assn.  of  New  York.  In  a  telegram  to 
the  Senator,  Arnold  Lerner  of  Warner-Pathe 
News,  president  of  the  association,  protested 
"emphatically  against  your  discriminatory  atti- 
tude ...  by  barring  newsfilm  crews  of  CBS 
and  NBC  from  coverage  of  an  open  press  con- 
ference, you  have  deprived  a  substantial  seg- 


Courtesy  of  Washington  (D.  C.) 

Evening  Star 

ment  of  the  public  of  its  right  to  obtain  news 
through  an  important  news  medium.  .  .  . 

"We  earnestly  feel  that  your  personal 
quarrels  with  television  networks  must  not  be 
permitted  to  interfere  with  the  free  and  un- 
fettered flow  of  news  to  the  American  public. 

"I  need  hardly  point  out  that  once  a  practice 
of  barring  'unfavorable'  news  agencies  is 
adopted,  it  might  conceivably  develop  to  the 
point  where  only  'favorable'  agencies  would  be 
admitted,  making  a  travesty  of  the  very  institu- 
tion of  the  press  conference." 

Films  -made  at  the  news  conference  included 
those  of  UP-Movietone  News,  which  serves 
WPIX  (TV)  and  WABD  (TV)  in  the  New 
York  area,  and  INS'  News  of  the  Day. 

A  part  of  the  exchange  with  Sen.  McCarthy 
(paraphrased)  quoted  the  Senator  as  saying,  in 
effect,  "It's  a  question  whether  CBS  and  NBC 
can  deny  time  to  answer  somebody  like 
Stevenson.  I  asked  for  time  to  answer  the 
vicious  charges  he  made  against  me.  They  re- 
fused. Just  what  I'm  going  to  do,  I  don't  know, 
but  I  intend  to  go  after  it  in  detail." 

At  another  point,  when  a  reporter  noted 
that  NBC  had  made  a  tape  recording  of  his 
remarks  and  asked  whether  Sen.  McCarthy  in- 
tended to  take  steps  to  prevent  its  use,  Mr. 
McCarthy  was  quoted  as  saying  he  "wouldn't 
do  anything  that  would  affect  an  enterprising 
young  man." 


Comr.  Lee  said  Tuesday: 

"Section  315  of  the  Communications  Act  of 
1934  requires  that  a  station  provide  to  legally 
qualified  candidates  equal  time  where  time  is 
given  or  sold  to  one  of  the  other  candidates. 

"In  the  current  controversy  none  of  the 
participants  are  candidates  in  the  sense  of  the 
act.  Consequently,  the  action  of  the  networks 
in  giving  time  to  the  Republican  Party  to  an- 
swer Gov.  Stevenson  has  been  in  the  nature  of 
a  policy  and  is  we  think  very  fair  and  in  the 
public  interest.  .  .  ." 

Vice  President  Nixon's  reply  to  Mr.  Steven- 
son, who  spoke  on  CBS  Radio,  CBS-TV,  and 
NBC  Radio  on  Saturday  night  (March  6),  was 
to  be  made  last  Saturday  night  on  the  same 
networks,  10:30-11  p.m. 

In  a  statement  on  its  decision  to  grant  time 
to  the  GOP  National  Committee,  which  named 
the  Vice  President  as  spokesman,  CBS  said 
that  "Mr.  Stevenson's  address  was  carried  by 
the  CBS  Radio  and  Television  Networks  as  a 
public  service  in  time  granted  to  the  Demo- 
cratic National  Committee  under  whose  aus- 
pices the  address  was  made.  It  is  logical  and 
equitable  therefore  to  provide  equal  time  for 
reply  to  the  Republican  National  Committee 
rather  than  to  any  individual. 

Fills  Legal  Requirements 

"CBS  is  confident  that  its  action  completely 
fulfills  both  the  spirit  and  the  letter  of  the  law 
and  the  FCC  requirements." 

In  his  first  appearance  following  the  Steven- 
son speech,  Sen.  McCarthy  told  commentator 
Lewis  Thursday  (MBS,  7-7:15  p.m.)  that  Mr. 
Murrow  was  an  American  adviser  to  the 
Moscow  U.  summer  session  in  1935.  He  said 
he  was  assistant  director  of  the  Institute  of 
International  Education  which  advocated  vio- 
lent overthrow  of  the  traditional  social  order. 
Sen.  McCarthy  ascribed  these  charges  to  the 
Pittsburgh  Sun-Telegraph,  Feb.  18,  1935. 

"This  may  explain  why  Edward  R.  Murrow 
week  after  week  feels  he  must  smear  Mc- 
Carthy," the  Senator  asked.  "Maybe  Murrow 
is  worried  about  exposure  of  some  of  his 
friends.  I  don't  know." 

The  Senator  classed  Mr.  Murrow  with  what 
he  termed  the  "extreme  left  wing  bleeding 
heart  elements  of  television  and  radio." 

Mr.  Lewis  interviewed  the  Senator  on  his 
weekend  tv  series,  spotlighting  alleged  misuse 
of  government  funds  in  Alaska. 

In  reply  to  the  MBS  broadcast  Mr.  Murrow 
charged  "reckless  handling  of  the  truth."  He 
said  in  1953.  He  said  in  1935  his  role  was  in 
a  student-professor  exchange  project  that  was 
cancelled  by  Russia  before  it  began,  with  the 
collegiate  group  spending  the  summer  travel- 
ing in  the  Soviet  Union,  "an  activity  which  was 
not  then  and  is  not  now  illegal." 

Answering  a  McCarthy  charge  that  Mr. 
Murrow  had  not  told  the  truth  in  claiming 
American  Civil  Liberties  Union  had  not  been 
listed  as  a  subversive  group,  Mr.  Murrow  said 
the  Attorney  General's  list  and  FBI  do  not  list 
ACLU  as  subversive  nor  does  any  other  gov- 
ernment agency.    He  added  that  ACLU  has 


The  Law  Reads  .  .  . 

REFERENCE  in  the  Communicat 
Act  to  political  broadcasts  is  contai 
in  Sec.  315,  reprinted  here  in  full: 

"(a)  If  any  licensee  shall  permit 
person  who  is  a  legally  qualified  ca 
date  for  any  public  office  to  use  a  br< 
casting  station,  he  shall  afford  ei 
opportunities  to  all  other  such  candid 
for  that  office  in  the  use  of  such  br< 
casting  station,  and  the  Commission  s 
make  rules  and  regulations  to  carry 
provision  into  effect:  Provided,  1 
such  licensee  shall  have  no  powei 
censorship  over  the  material  broad 
under  the  provisions  of  this  section, 
obligation  is  hereby  imposed  upon 
licensee  to  allow  the  use  of  its  statioi 
any  such  candidate. 

"(b)  The  charges  made  for  the  us 
any  broadcasting  station  for  any  of 
purposes  set  forth  in  this  section  f 
not  exceed  the  charges  made  for  c 
parable  use  of  such  station  for  c 
purposes." 


letters  of  commendation  from  Presidents 
hower,  and  Truman,  and  Gen.  MacAr 

Sen.  McCarthy  said  at  a  news  con 
that  if  his  petition  to  FCC  is  rejected,  ! 
will  sponsor  legislation  to  assure  that 
future,  anyone  attacked  in  a  free-time  ] 
broadcast  or  telecast  can  have  equal  fr 
to  reply.  Such  a  bill,  he  said,  "mos 
won't  affect  this  situation,"  but  would 
rules  for  future  similar  cases.  (See 
Sec.  315  of  Communications  Act.) 

He  said  he  also  plans  to  press  for  a 
of  a  bill  (S  2125)  to  require  radio 
stations,  including  the  amateurs,  to  rec 
programs. 

"According  to  some  intelligence  ag 
Sen.  McCarthy  said,  "the  hams  are 
mendous  potential  for  passing  out  ir 
information  for  espionage  and  so  forth 
purpose  of  the  McCarthy  bill  was  made 
to  B»T  by  the  Senator  last  year  wl 
bill  was  first  introduced  [B»T,  June  22, 

FCC's  Position 

FCC  has  commented  on  the  bill  1 
taken  neither  a  positive  nor  a  negativf 
Its  comments  to  the  Senate  Interstate  & 
Commerce  Committee,  where  the  Mt 
legislation  pends,  were  more  of  a  que: 
nature  underlining  the  many  problems 
would  come  from  such  a  demand  on 
[B»T,  Dec.  12,  1953]. 

A  sidelight  to  the  McCarthy-Steven: 
work  battle  on  radio-tv  was  a  charge 
Ralph    Flanders    (R-Vt.)    that  the 
danger  from  communism  is  external  a 
Sen.  McCarthy  is  doing  his  best  to  sha 
GOP.     Sen.    Flanders'   fiery,  anti-M< 
speech,  delivered  on  the  floor  of  the 
later  was  repeated  in  part  for  radio-tv. 


Ike  Backs  Networks  in  Giving  Time  to  GOP  Only 


PRESIDENT  Eisenhower  bolstered  the  CBS 
and  NBC  network  positions  in  the  contro- 
versy with  Sen.  Joseph  R.  McCarthy. 

Eight-minute  excerpts  of  the  President's 
remarks  on  the  McCarthy  case,  made  at  the 
Wednesday  morning  news  conference,  were 
fed  to  networks  Wednesday  afternoon  via 
the  Washington  sound  loop.    Included  were: 

Q — Do  you  think  that  the  big  networks 
have  been  fair  in  giving  time  to  the  Re- 
publican   National    Committee    to  answer 


Governor  Stevenson  rather  than  to  Senator 
McCarthy?  McCarthy  feels  that  the  net- 
works have  been  unfair. 

The  President — I  am  not  going  to  make 
the  decisions  that,  of  course,  the  FCC  makes, 
and  that  the  networks  make  on  their  own 
responsibility.  Personally,  I  think  that  the 
networks  have  certainly  discharged  their 
responsibility  for  being  impartial  when  they 
gave  to  the  Republican  National  Committee 
the  right  to  answer  as  they  see  fit. 

You  know,  if  you  would  take  in  any  speech 
— suppose  any  one  of  you  would  make  a 


speech,  whatever  party  you  belong  to, 
mention  20  names  on  the  other  side;  l 
does  the  network  have  to  give  20  diffe 
people  the  right  to  get  up  and  answer 
is  it  a  party  thing? 

There  must  be  some  limit  to  this  sor 
thing,  and  I  believe  as  long  as  they  giv 
responsible,  acknowledged  heads  of  the 
ganizational  party — that  is,  the  organiza 
part  of  the  party,  the  chairman,  the  r 
to  determine  this,  that  is  justice. 

Q — Mr.  President,  do  you  not  regard 
Stevenson  speech  as  a  part  of  the  De 
cratic  campaign  for  Congress,  and  there 
it  should  be  answered  by  the  party? 

The  President — Yes. 
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S  commentator's  program 
Sen.  McCarthy  draws  jour- 
istic  honor  for  itself  and  for 
;  broadcast  industry. 

4ENTS  on  last  week's  Edward  R.  Mur- 
ee  It  Now  show  on  CBS  Television, 
was  devoted  to  a  documentary-type  look 
McCarthy,  were  heard  in  Congress  and 
nation's  press. 

e  of  these  comments  and  other  edi- 
opinion  on  the  "free  time"  McCarthy 
kre  summarized  below: 
f  Melvin  Price  (D-Ill.)  told  the  House 
altsday:    "It  is  indeed  a  rare  thing  when 
jjetwork  will  stick  its  neck  out  by  initiat- 
permitting  to  go  out  over  its  facilities 
l(l-hitting,  honest,  unvarnished  report  on 
l|  hly    charged,    completely  controversial 
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RROW  WINS  THE  NATION'S  APPLAUSE 


REP.  PRICE 


tor  coi  ft  have  learned  to  expect  television  to 
for  oth  ts  punches  in  a  situation  like  that  in 
not  to  offend  any  articulate  section  of 
jpulation,  or  the  sponsor,  or  some  net- 
vice  president  with  a  bad  case  of  timidity, 
st  night,  however,  the  Aluminum  Co.  of 
ca  again  sponsored  and  CBS  again  car- 
eer its  facilities  the  kind  of  objective 
;is  of  a  hot — really  hot — issue  which  .  . . 
ns  television  journalism  and  puts  it  into 
mrnalistic  bigtime." 
Price  said  of  the  Edward  R.  Murrow 
program,  "It  was  a 
devastatingly  effec- 
tive program."  He 
expressed  "thanks — 
as  a  newspaperman 
by  occupation,  as 
one  who  learned  pro- 
fessionally to  seek 
out  the  truth  and  be 
satisfied  with  nothing 
less  than  the  accurate 
facts — for  the  really 
excellent  job  done 
last  night  in  behalf 
of  accuracy  in  politi- 
cal discussion  by  the 
Dw-Friendly  team  over  CBS. 
nd  I  should  like  to  express  my  thanks 
Aluminum  Co.  of  America  for  having 
nstrated  an  enlightened  faith  in  the 
ican  system  of  free  discussion  of  contro- 
il  issues  by  sponsoring  the  Murrow  pro- 
and  by  giving  it  the  complete  editorial 
om  last  night's  program  again  proved 
bys. 

was  an  outstanding  example  of  honest, 
j  ;lgeous  reporting." 
i  an   editorial,    the   New   York  Herald 
,me  said:  "Doubtless  the  .  .  .  See  It  Now 
am,  in  which  Edward  R.  Murrow  paraded 
Senator's  record  on  television,  will  pro- 
Mr.  McCarthy  even  further.   The  half- 
show  .  .  .  was  a  sober  and  realistic  ap- 
al  of  McCarthyism  and  the  climate  in 
1  it  flourishes.   Like  the  free  press,  the 
broadcasters  met  a  controversial  subject 
a    frank    and    responsible  approach, 
irently  the  audience  response  was  over- 
mingly  in  favor  of  Mr.   Murrow  and 
ist  Mr.  McCarthy,  but  even  if  the  returns 
reversed,  the  network  still  would  have 
fled  its  functions  as  an  organ  of  expression 
public  service. 

tfr.  McCarthy's  ability  to  insult  and  cal- 
late  those  who  oppose  or  criticize  him  is 
[■known.  By  refusing  to  be  bullied,  the 
idcasters  will  assure  their  own  future  and 
to  guarantee  America's." 


UcCarll 
e  Sen;  i 


.SUM 


John  Crosby  of  the  New  York  Herald  Tri- 
bune said,  "Right  there  television  came  of  age. 
At  least  I  can  never  recall  any  other  time  when 
a  network — and  Ed  Murrow  is  a  director  as  well 
as  one  of  the  chief  spokesmen  for  the  Columbia 
Broadcasting  System — has  told  its  listeners  to 
straighten  up  and  act  like  free  men  with  the 
clear  implication  that  they  are  not  now  doing 
so." 

There  was  at  least  one  printed  charge,  by 
radio-tv  columnist  Jack  O'Brian  of  the  New 
York  Journal  -  American,  that  before  the 
Murrow  telecast,  CBS  Board  Chairman  William 
S.  Paley  had  "personally  ordered  the  pompous 
portsider  to  take  a  more,  middle  ground"  but 
that  "Murrow  refused"  and  "backstage  explo- 
sions kept  detonating  until  tv  time  with  threats 
from  both  sides  of  firings  and  resignations." 

A  CBS  spokesman  branded  such  charges 
"completely  and  totally  false." 

Mr.  O'Brian  also  said: 

"Madison  Ave.'s  hottest  rumor  in  the  wake 
of  Ed  Murrow's  McCarthy  smear"  is  that 
"Murrow  will  resign  from  CBS'  board  of  direc- 
tors. As  it  stands,  any  Murrow  utterance  must 
be  accepted  as  the  network's  official  opinion — 
just  as  a  cabinet  member's  public  speeches  are 
accepted  as  reflections  of  the  Eisenhower  Ad- 
ministration's." 

CBS  spokesman  said  this  report  was  also 
"completely  false."  Other  CBS  sources  pointed 
out  that  at  a  CBS  board  meeting  Wednesday 
there  was  no  talk  of  any  resignation. 

It  was  reported  that  Mr.  Murrow's  analysis 
of  Sen.  McCarthy's  record  had  been  on  the 
agenda  of  See  It  Now  producers  Mr.  Murrow 
and  Fred  W.  Friendly,  for  many  months.  A 
news  account  said  Mr.  Murrow  told  a  reporter 
early  last  October  that  he  and  Mr.  Friendly 
were  at  work  on  such  a  documentary  report 
and  would  broadcast  the  material  at  the  first 
opportune  moment. 

Last  Tuesday  apparently  was  the  opportune 
time  in  their  opinion.  Mr.  Friendly  was  quoted: 


Hyde  on  Equal  Time 

FCC  CHAIRMAN  Rosel  H.  Hyde  has 
told  Congress  that  licensees,  according 
to  Commission  policy,  "should  maintain 
a  balance  as  a  public  duty"  in  programs 
dealing  with  public  issues. 

Chairman  Hyde's  comment  was  given 
earlier  in  the  year  to  the  House  Appro- 
priations subcommittee  during  hearings 
on  the  FCC's  budget  request  for  fiscal 
1955.  The  subject  was  political  usage  of 
broadcasting  facilities.  Testimony  was 
released  Thursday  (see  page  54). 

Chairman  Hyde  also  made  the  distinc- 
tion as  to  what  the  law  states  (Sec.  315 
of  the  Act)  and  what  is  Commission  "pol- 
icy." He  said  the  "Commission  feels 
that  licensees  should  be  fair  in  the  treat- 
ment of  public  issues  under  all  condi- 
tons."  Discussing  the  November  Tru- 
man-McCarthy free  time  incident  [B*T, 
Nov.  30,  23,  1953],  Chairman  Hyde  said 
FCC  had  "no  part  in  that  series  of  pro- 
grams". Chairman  Hyde,  Comrs.  George 
Sterling  and  E.  M.  Webster  (present  be- 
fore the  subcommittee)  said  they  had  not 
asked  the  networks  for  time  for  either 
Harry  S.  Truman  or  Sen.  McCarthy. 
Asked  about  members  of  the  FCC  staff, 
Chairman  Hyde  said  he  knew  of  "no 
such  request.  I  would  be  astounded  if 
anyone  did." 


Another  for  Murrow 

EDWARD  R.  MURROW,  CBS  commen- 
tator, who  holds  five  honorary  college 
degrees,  will  receive  his  sixth,  Doctor  of 
Humane  Letters,  from  Hamilton  College, 
Clinton,  N.  Y.,  on  June  6.  He  will  be 
honored  for  "the  intelligence,  honesty 
and  clarity  with  which  he  has  been 
broadcasting  the  news  since  1938  and  for 
the  programs  with  which  he  has  made 
history  a  living  and  personal  thing." 


fADCASTING 


Telecasting 


"Next  week  might  have  been  too  late." 

The  North  American  Newspaper  Alliance 
reported  that  no  pressure  was  brought  to  bear 
upon  Mr.  Murrow  or  Mr.  Friendly  by  top  exec- 
utives at  CBS  to  abandon  the  program  or  to 
modify  the  position  taken.  NANA  said  CBS 
Board  Chairman  William  Paley  did  not  inter- 
fere in  any  way  with  customary  preparation. 
Jack  Gould,  radio-tv  editor  of  the  New  York 
Times,  called  the 
Murrow  show 
"crusading  journal- 
ism of  high  responsi- 
bility and  genuine 
courage,"  saying: 

"For  tv,  so  often 
plagued  by  timidity 
and  hesitation,  the 
program  was  a  mile- 
stone that  reflected 
enlightened  citizen- 
ship on  the  part  of 
the  CBS  and,  partic- 
ularly, the  Alumi- 
MR.  GOULD  A      c  a 

num  Co.  of  America, 

who  paid  the  bill  to  make  it  possible.  No  voice 
is  braver  than  those  who  enable  it  to  be  heard." 

A  pungent  remark  on  the  editorial  page  of 
the  Washington  News  in  a  column  by  Dan 
Kidney:  "Sen.  McCarthy  can  demand  time  to 
answer  Sen.  Flanders  if  he  wants  to  attend 
the  Senate  some  time  when  it  is  in  session." 

The  New  York  Times,  in  an  editorial  blast, 
entitled  "Who  Speaks  for  the  GOP?"  said: 

"No  doubt  Mr.  McCarthy  will  use  every 
weapon  at  his  command  to  frighten  his  Repub- 
lican colleagues  and  the  radio  networks  into 
backing  down  on  their  decision — if  not  this 
time,  then  next  time.  He  is  right  in  believing 
that  this  is  a  test.  But,  try  as  hard  as  he  will 
to  twist  the  issue,  this  is  not  a  test  of  free 
speech.  Mr.  McCarthy  has  that.  It  is  a  test 
of  the  control  of  the  Republican  Party.  Mr. 
McCarthy  hasn't  that — yet.  And  it  is  up  to 
President  Eisenhower  and  his  advisers  to  pre- 
vent him  from  getting  it." 

The  Washington  Post  said:  "If  Sen.  Mc- 
Carthy were  given  free  time  on  the  air  when- 
ever anyone  spoke  of  him  disrespectfully,  he 
would  be  talking  incessantly — which  sometimes 
seems  to  be  the  case  anyhow.  For  the  Senator 
has  succeeded  in  making  himself  a  symbol  of 
slander  and  political  irresponsibility." 

David  Lawrence,  in  his  syndicated  news 
column,  attacked  the  position  of  CBS  and  NBC 
in  denying  time  to  Sen.  McCarthy,  saying  they 
had  made  "a  serious  mistake."  He  said  this 
denial  works  against  the  stand  by  radio-tv  that 
they  should  have  equal  access  to  the  news  as  the 
press.  He  said  it  was  "a  bad  precedent  .  .  . 
which  will  plague  them  [networks]  for  years  to 
come  unless  .  .  .  they  reverse  their  .  .  .  decision." 
Acknowledging  the  networks  are  legally  within 
rights,  Mr.  Lawrence  questioned  the  policy. 
If  a  man  is  attacked  publicly  in  the  press,  he 
noted,  he  has  an  opportunity  to  answer  by 
printing  an  answer  himself.  Not  so  on  the 
broadcast  media,  he  said. 
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RADIO  NEWSREEL 


TEXAS  Co.  reaches  agreement  with  WWJ  De- 
troit for  52-week  sponsorship  of  five  times  a 
week  sportscast  featuring  Budd  Lynch.  Agree- 
ing on  the  contract  are  (r  to  I):  seated,  G.  B. 
Fraser,  Texas  Co.'s  state  sis.  mgr.;  Tom 
Warner,  WWJ  sis.  mgr.;  standing,  C.  A.  Bent- 
ley,  Texas  Co.'s  asst.  div.  sis.  mgr.;  Fred  F. 
Hague,  Hollingbery  Co.,  radio  sales  v.  p.,  and 
R.  P.  Keim,  Texas  Co.'s  Detroit  zone  sis.  mgr. 


JERRY  MARSHALL  (c),  conductor  of  Make  Be- 
lieve Ballroom,  WNEW  New  York,  tastes  the 
product  of  one  of  his  sponsors,  P.  Ballantine  & 
Sons  (beer),  Newark,  with  A.  A.  Bestall,  (I), 
Ballantine  merch.  mgr.,  and  William  H.  Alley, 
Ballantine  gen.  sis.  mgr. 


PABST  Blue  Ribbon  Beer,  through  Warwick- 
Legler,  Los  Angeles,  will  sponsor  two  newscasts 
daily  on  the  33  stations  of  the  Intermountain 
Network.  Joy  Mallicoat,  Warwick-Legler 
timebuyer,  and  H.  K.  Peterson,  Intermountain 
sales  mgr.,  approve  the  contract. 


KOY  Phoenix,  Ariz.,  signs  Arizona  Insurance 
Assn.  (association  of  Arizona  life  insurance 
companies)  to  52-week  sponsorship  of  15-min- 
ute  morning  program  Yours  Sincerely,  featur- 
ing Jack  Williams,  program  dir.  At  the  sign- 
ing are  (I  to  r):  Mr.  Williams;  Alfred  Hanson, 
president  of  Arizona  Insurance  Assn.,  and  John 
L.  Hogg,  KOY  commercial  mgr. 


NESTLE  BUYS  LARGE 
CAMPAIGN  ON  WNEW 

THE  NESTLE  Co.  (Nescafe),  New  York, 
signed  with  WNEW  New  York  last  week  for 
what  was  described  as  one  of  the  largest  single 
radio  station  announcement  program  advertis- 
ing schedules,  said  to  represent  about  $6,000 
weekly.  The  campaign  will  be  launched  April 
5  with  round-the-clock  coverage  to  run  until 
Jan.  1,  1955.  Nestle's  saturation  spot  announce- 
ment and  program  sponsorship  extends  through 
WNEW'S  24-hour-a-day  broadcasts,  seven 
days  a  week,  and  represents  participation  in 
all  WNEW  personalities  shows. 

A  meeting  explaining  the  Nestle-WNEW 
project  was  held  at  the  station,  at  which  time 
all  the  facts  of  the  contract  were  outlined  to 
75  Nescafe  salesmen  and  distributors. 

The  negotiations  were  handled  by  Donald 
Cady,  vice  president  in  charge  of  general  ad- 
vertising and  merchandising  for  Nestle;  John 
Crandall,  media  director  of  Sherman  &  Mar- 
quette, and  John  Geddes,  WNEW. 


General  Foods  Plans 
Anniversary  Show  on  Tv 

GENERAL  FOODS,  New  York,  to  celebrate 
its  quarter-century  anniversary  will  sponsor 
Richard  Rodgers  and  Oscar  Hammerstein  II 
in  their  first  formal  venture  into  television,  a 
90-minute,  star-studded  musical  cavalcade  to 
be  presented  on  both  CBS-TV  and  NBC-TV, 
8-9:30  p.m.  Sunday,  March  28.  The  cost  of 
the  program  is  understood  to  be  about  $300,000. 

The  cavalcade  will  include  musical  excerpts 
from  Rodgers'  and  Hammerstein's  "Oklahoma," 
"South  Pacific,"  "The  King  and  I,"  "Carousel," 
"Allegro,"  and  "Me  and  Juliet."  The  stars  of 
the  respective  productions  on  broadway  will 
in  many  cases  appear  on  the  program  in  rendi- 
tions of  portions  of  their  respective  roles. 

Young  &  Rubicam,  New  York,  is  the  agency 
handling  the  television  extravaganza. 


Geyer  Inc.  Names  Ballard 
To  Nash  Account,  Board 

SAM  M.  BALLARD,  vice  president,  Geyer 
Inc.,  New  York,  has  been  elected  to  the  agen- 
cy's board  of  directors,  B.  B.  Geyer,  president 
and  chairman,  announced  last  week. 

Mr.  Ballard  also  was  named  supervising 
executive  on  the  Nash  Motors  account,  and 
will  head  the  agency  group  on  the  account 
in  the  New  York  and  Detroit  offices. 

He  has  been  with  Geyer  since  August  1953, 
when  he  resigned  as  chairman  of  the  manage- 
ment committee  and  board  member  of  Gard- 
ner Adv.,  St.  Louis  and  New  York.  Prior  to 
that  Mr.  Ballard  handled  the  Hudson  Motor 
Car  account  for  Compton  Adv.  and  for  Brooke, 
Smith,  French  &  Dorrance. 


Y&R's  Dyke  to  New  Post 

KEN  R.  DYKE,  vice  president  and  assistant 
to  the  president,  Young  &  Rubicam,  New  York, 
has  been  appointed  director  of  branch  office 
operations  in  the  U.  S.,  it  was  announced  by 
S.  S.  Larmon,  president  of  the  agency.  Y&R's 
domestic  branch  offices  are  located  in  Chicago, 
Detroit,  Los  Angeles  and  San  Francisco. 

"Mr.  Dyke,"  Mr.  Larmon  said,  "will  con- 
tinue his  responsibilities  as  vice  president  in 
charge  of  publicity  and  public  relations.  The 
International  Division,  which  includes  London, 
Mexico  City,  Toronto  and  Montreal,  will  re- 
main under  the  direction  of  Lorimer  B.  Slocum, 
vice  president." 


Buys  Color  Breaks 

CASTRO  Decorators  Inc.,  New  ^ 
has  placed  "the  first  local  comme 
order  for  station  breaks  in  color 
WNBT  (TV)  New  York,  it  was 
nounced  last  week  by  Hamilton  ,' 
general  manager  of  WNBC-W 
(TV).  The  sale  was  completed  by 
Shea  and  Jay  Heitlin,  sales  manag 
WNBT  (TV),  and  Bernard  C 
executive  head  of  Newton  Adv.,  \ 
represented  the  company  for  its  C 
convertibles.  The  contract  reserve 
Castro  first  availabilities  of  local 
time  spots.  Following  negotiations 
Shea  said:  "The  receipt  of  this  i 
local  order  for  color  commercia 
another  milestone  in  the  rapid  pre 
of  this  tremendously  important  adi 
to  the  television  medium.  The 
impact  of  color  from  an  advei 
standpoint  will  open  the  doors  to 
advertisers."  Several  weeks  ago  M 
(TV)  carried  what  it  described  as 
first  commercial  color  telecast 
regular  program,  Jinx's  Diary." 


Bishop  Names  Jay,  Burr 

NORMAN  JAY  has  been  elected  presi 
Donald  Burr  vice  president  of  Haze 
Inc.,  New  York,  it  was  announced  1 
by  Raymond  Spector,  chairman  of  the 
Mr.  Spector  also  revealed  that  the  c< 
sales  for  the  fiscal  period  ended  Oct. 
were  over  $10  million.  The  net  pro) 
taxes  was  $2,022,848  and  after  taxes  ! 
The  company's  sales  are  running  appn 
50%  ahead  of  last  year  and  the  a< 
budget  for  current  fiscal  year  is  $5Vi  rr 


SPOT-NEW  BUSINESS 
Rad  Products  (bleach,  cleaner  and 
polish)  to  start  six-month  radio  and  tv  : 
paign,  beginning  in  New  York  Marc' 
becoming   national   as  distribution 
Agency:  Duane  Jones  Co.,  N.  Y. 

Old  Dutch  Coffee  has  started  radio 
nouncement  campaign  on  WNBC,  V 
WMCA  New  York,  to  launch  a  poii 
merchandising  promotion  featuring  ; 
hat  contest  for  women.  Prizes  of 
John  Frederics,"  the  famous  millinei 
awarded  for  best  letters  on  their  r 
for  Old  Dutch  regular  or  instant  coffe 

Riggio  Tobacco  Co.  (cigarettes),  N.  Y. 
heavy  campaign,  but  media  plans  are 
mined.  Radio  and  tv  will  be  used  tc 
with  distribution.  Agency:  B.adger  & 
&  Hershey,  N.  Y. 

Catelli  Food  Products  Ltd.,  Montrea 
panded  local  quiz  shows  to  18  Can: 
tions.  Agency:  Walsh  Adv.  Co.,  Mon 

AGENCY  APPOINTMENTS 
Pro-Fesh  Products  Co.,  East  Oranj 
(Pro-fesh,  new  gun-spray  dry  cleane 
Lewin,  Williams  &  Saylor,  N.  Y.,  to 
advertising.  Television  spots  and  n 
will  be  used. 

Hamilton   Textile   Mills,   New  Yor 

Peck  Adv.  to  handle  its  new  line  of 
House  nylon  tricot  knitted  sheets,  j 
will  be  used  in  introductory  campai 
launched  April  1. 

Cliquot  Club  Co.,  Millis,  Mass.  (soi 
appoints  Cunningham  &  Walsh,  N.  Y., 
advertising.   Media  plans  are  undete 
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ojjjnk  of  America  would  permit 

'fmdling  of  30  films  of  1946- 

f  vintage,  with  name  stars. 

|AGREEMENT  with  Bank  of  America 
I L   General    Teleradio    or    one    of  its 
ed    companies    as    exclusive  licensing 
in  the  U.  S.  and  Canada  for  a  group  of 
ature  films  was  reported  near  the  signing 
last  week. 

neral   Teleradio    said   it   was    "in  the 
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TV  (TV)  Buys  4-State 
itrol  of  Film  Package 

la"l  addiijijv  (TV)  Hollywood,  which  claims  to  be 
rst  independent  station  to  acquire  a  tv  film 
ijage  on  a  regional  basis,  has  signed  a  con- 
it  in  excess  of  a  quarter  of  a  million  dol- 
Ij  with  Hollywood  Television  Service  Inc., 
feby  KTTV  will  control  Stories  of  the 
ury,  new  half-hour  series  filmed  by  Studio 
Television  Productions  Inc.,  in  California, 
5on,  Washington  and  Arizona. 
TTV's  new  policy  was  described  by  Richard 
vloore,  station  vice-president-general  man- 
as  the  only  way  to  assure  sponsors  of  a 
fl]j  program  they  can  place  in  more  than  one 
ket. 

f  the  bo:  i^tore  important,"  he  continued,  "the  spon- 

comj  pi 


re  udi  ii 
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5UARTER  of  a  million  dollar  contract 
Broi  living  KTTV  (TV)  Hollywood  control  of 


jl,  ha  tj 
udiai  j 


tar 


l  new  half-hour  film  package,  Stories  of 
he  Century,  in  California,  Oregon,  Washi- 
ngton and  Arizona  is  signed  by  Richard 
k.  Moore  (I),  vice  president-general  man- 
ager of  KTTV,  and  Earl  R.  Collins,  presi- 
dent, Hollywood  Television  Service  Inc. 

\V  then  has  the  privilege  of  selecting  the  city, 
llation  and  night  on  which  he  wishes  to  show 
,le  program  with  complete  regard  for  not  only 
s  own  sales  problem  but  for  the  local  viewing 
ibits  of  the  individual  city.  He  is  not  subject 
the  time  clearance  and  'must  buy'  problems 
at  are  part  of  the  network  approach." 
|  The  series,  produced  and  distributed  by  sub- 
kiiaries  of  Republic  Pictures  Inc.,  is  based  on 
fficial  newspaper  files  and  records  of  such  per- 
Inalities  as  "Belle  Starr,"  "loaquin  Murietta," 
Dalton  Gang,"   "Geronimo,"   "Cattle  Kate" 


iiiiif'nd  others. 
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process  of  completing  a  formal  arrangement" 
to  that  end  in  negotiations  with  the  bank, 
which  holds  title  to  the  films. 

Cost  to  General  Teleradio  was  estimated 
unofficially  at  about  $1.25  million.  The  films, 
described  in  the  announcement  as  never  having 
been  shown  on  tv  and  as  "generally  considered 
to  be  the  highest  quality  of  any  films  yet  re- 
leased for  television,"  were  understood  to  repre- 
sent a  $17  million  bank  investment. 

There  was  no  indication  when  General  Tele- 
radio— taking  its  third  major  step  in  the  tv 
film  field — would  begin  distribution  of  its 
latest  acquisitions.  Greatest  Dramas,  a  series 
produced  in  cooperation  with  20th  Century- 
Fox,  currently  is  in  syndication.  General 
Teleradio,  which  controls  Mutual  and  owns 
the  Don  Lee  and  Yankee  networks  and  WOR- 
AM-TV  New  York,  also  has  acquired  the 
Phillips  H.  Lord  properties,  and  filming  of  at 
least  one  of  these,  the  Gangbusters  series,  is 
now  in  progress. 

The  features  to  which  General  Teleradio  is 
getting  licensing  rights  from  Bank  of  America 
were  released  for  theatrical  showing  between 
1946  and  1949,  and  include  "Body  and  Soul,"  fea- 
turing John  Garfield;  "One  Touch  of  Venus," 
with  Ava  Gardner;  "Casbah,"  with  Tony  Martin 
and  Yvonne  DeCarlo;  "The  Fabulous  Dorseys," 
with  Tommy  and  Jimmy  Dorsey;  "Double  Life," 
with  Ronald  Colman;  "Dark  Mirror,"  with 
Olivia  DeHavilland;  "Macbeth,"  with  Orson 
Welles;  "Countess  of  Monte  Cristo,"  "Private 
Affairs  of  Bel  Ami,"  "Northwest  Stampede," 
"Magnificent  Doll,"  and  "The  Senator  was  Indis- 
creet," among  others. 


NBC  Holds  Closed  Circuit 
Color  Demonstration  in  N.  Y. 

Network  shows  that  16mm 
films  reduced  from  35mm 
originals  look  better  than  films 
taken  as  well  as  printed  on 
16mm  stock. 

SHOWING  of  some  45  minues  of  color  films, 
transmitted  by  closed  circuit  through  the  RCA 
compatible  color  tv  system  last  Wednesday  in 
New  York  by  NBC,  demonstrated  what  the 
NBC  color  experts  have  said  many  times  be- 
fore: If  the  quality  is  in  the  film  we  can  re- 
produce it  in  tv;  if  it's  not  there,  tv  won't  add  it. 

Eastman,  Ansco  and  Technicolor  films  were 
included  in  the  demonstration,  which  was  held 
primarily  for  representatives  of  New  York  pro- 
ducers of  films  for  tv  and  included  a  number 
of  film  sequences  provided  by  those  companies 
as  well  as  a  collection  of  films  and  slides  as- 
sembled for  demonstration  purposes  by  NBC. 

All  films  were  reproduced  from  16mm  prints 
and  to  a  B»T  reporter  it  verified  another  NBC 
statement  that  16mm  prints  reduced  from 
35mm  originals  look  better  on  color  tv  than 
films  taken  as  well  as  printed  on  16mm  stock. 

In  a  question  period  following  the  demon- 
stration, the  film  makers  asked  the  same  kind 
of  questions  that  lay  viewers  would : 

Question:  Why  was  the  red  of  the  water- 
melon so  washed  out  on  one  of  the  slides? 
Answer:  Because  it  was  that  way  on  the  slide 
and  apparently  just  a  washed  out  watermelon 
to  begin  with.  Question:  Aren't  colors  in 
colorcasts  more  harsh  than  a  year  ago?  An- 
swer: No.  Probably  that  idea  comes  from  the 
way  sets  were  tuned;  colors  can  be  eliminated 
altogether,  or  tuned  in  with  pastel  shades,  or 
brilliant  or  overemphasized  to  the  point  of 
harshness.    It's  all  a  matter  of  taste  and  each 


viewer  can  set  his  receiver  to  suit  himself. 

Robert  Shelby,  NBC  director  of  color  tv  sys- 
tems development,  explained  that  at  present 
'NBC  is  telecasting  color  films  with  a  rapid 
pulldown  projectors  and  a  flying  spot  scanner. 
Within  the  next  few  months,  he  said,  they  ex- 
pect to  start  testing  other  types  of  color  film 
projectors  now  in  the  laboratory  stage.  Stan 
Parian,  NBC  color  film  consultant,  answered 
questions  about  the  films  used  in  the  demon- 
stration and  Barry  Wood,  executive  producer 
in  charge  of  color  coordination  for  NBC, 
presided. 


UTP  Executives  to  Plan 
$250,000  Sales  Campaign 

ADVERTISING  and  sales  promotion  cam- 
paigns in  excess  of  $250,000  will  be  launched 
for  current  and  new  products,  when  United 
Television  Programs  Inc.  holds  its  first  sales 
convention  and  clinic  at  the  Conrad  Hilton 
Hotel  in  Chicago  March  26-28. 

Scheduled  to  address  the  meeting  of  60  exe- 
cutives and  account  executives  are  Charles  B. 
Brown,  vice  president  in  charge  of  sales,  Bing 
Crosby  Enterprises;  David  Cloud,  Chicago 
office  head,  Schmidt  Lithographing  Co.;  Lee 
Savin,  UTP  executive  vice  president;  Noel 
Rubaloff,  UTP  sales  promotion  manager,  and 
Wynn  Nathan,  UTP  national  sales  manager, 
who  will  be  in  charge  of  the  convention. 

New  products  include  Where  Were  You,  Tfie 
Ruggles,  Manhunt  and  Lone  Wolf.  The  current 
series  to  be  discussed  are  Waterfront,  Look  Photo- 
quiz,  Counterpoint,  Royal  Playhouse,  The  Chimps, 
Heart  of  the  City,  Your  Gospel  Singer,  Fulton 
Lewis  jr.  Show,  Old  American  Barn  Dance, 
Double  Play,  Hollywood  Offbeat  and  Rocky  Jones, 
Space  Ranger. 


FILM  SALES 

Ziv  Television  Programs  Inc.  announces  the 
sale  of  its  new  Mr.  District  Attorney  half-hour 
tv  film  series  in  an  additional  25  markets. 
Carter  Products  (Rise  and  Arrid)  and  Samsonite 
Luggage  have  contracted  for  the  series  in  40 
markets.  Key  city  tour  to  promote  the  series 
in  advance  is  being  made  by  actor  David  Brian, 
who  portrays  the  title  role.  Producers  and 
distributors  of  syndicated  shows,  according  to 
John  Sinn,  Ziv  president,  generally  confine  their 
promotion  to  brochures  sent  to  station  man- 
agers and  sponsors. 

Erberto  Landi,  head  of  Landi  Adv.  Co.,  N.  Y., 
and  package  owner  of  Italian  Feature  Film 
Theatre  (WABC-TV  New  York,  2:30-4  p.m.), 
announces  reopening  of  his  show  over  WBKB 
(TV)  Chicago,  Saturdays,  2-3  p.m.,  titled  Film 
Classics.  Same  series  is  scheduled  to  open  over 
WHAM-TV  Rochester,  N.  Y.,  in  April.  WSTV- 
TV  Steubenville,  Ohio,  has  reportedly  accepted 
Italian  Feature  Film  Theatre. 

FILM  DISTRIBUTION 

Interstate  Television  Corp.,  Hollywood,  accord- 
ing to  President  G.  Ralph  Branton,  has  con- 
cluded negotiations  with  H.  Alexander  Mac- 
Donald,  president  of  Dougfair  Corp.,  to  dis- 
tribute on  ,a  syndication  basis  the  new  group  of 
39  half-hour  films  in  Douglas  Fairbanks  Pre- 
sents. Production  on  20  films  has  been  com- 
pleted with  the  remaining  19  scheduled  for 
completion  by  May  1.  Firm's  sales  staff  has 
been  augmented.  Those  operating  under  the 
direction  of  Lloyd  Lind,  New  York  vice  presi- 
dent and  general  sales  manager,  include  Robert 
M.  Newgard,  West  Coast  sales  manager;  Jay 
Rubin,  Des  Moines;  Rex  Gay,  Chicago;  Robert 
C.  Miller,  Cleveland;  Terry  O'Neill,  New  Eng- 
land. 

Negotiations  are  also  underway,  Mr.  Bran- 
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TV  Audience  Survey  by  Pulse,  Inc., 
released  in  February,  reports  that 

WKY-TV  has  ALL  the 
TOP  15  TV  PROGRAMS 

in  29  Oklahoma  Counties! 

Pulse,  Inc.,  after  a  3-week,  29-county  survey  of  Oklahoma  TV 
preferences,  has  reported  that  ...  in  addition  to  having  ALL  of 
the  TOP  15  major  once-a-week  shows  .  .  .  WKY-TV  originates 
the  TOP  10  multi- weekly  shows  and  has  a  WEEK  'ROUND 
70%  SHARE  OF  AUDIENCE  .  .  .  during  those  periods  when 
other  stations  are  on  the  air  .  .  .  plus,  an  exclusive  audience 
during  some  20  hours  a  week  of  bonus  morning  programming! 


29  Oklahoma  g» 

Counties  m  I  v  WM__ 
Audience  Survey 

by  Pulse,  he  HSf 


A 


"PULSE,  INC."  29-COUHTY  AUDIEHCE  SURVEY 


SHARE  OF  TV  AUDIENCE 


TIME  PERIOD 

WKY-TV 

Station  "B" 

Station  "C" 

Station  "D" 

M 

MON.  thru  FRP.  7  am  to  noon 

84% 

11%* 

L* 

MON.  thru  FRI  noon  to  6  pm 

64% 

32% 

L 

L 

MON.  thru  FRI.  6  pm  to  midnite 

69% 

24% 

1%'  ' 

1%* 

SATURDAY  8:45  am  to  noon 

97% 

SATURDAY  noon  to  6  pm 

63% 

33% 

1%* 

L* 

SATURDAY  6  pm  to  midnite 

74% 

19%' 

1%* 

1%* 

SUNDAY  10  am  to  noon 

97% 

SUNDAY  noon  to  6  pm 

79% 

11%* 

4%' 

L* 

SUNDAY  6  pm  to  midnite 

70% 

21% 

3%' 

1%* 

'Not  on  air  entire  period 
Not  on  oir 


I — Lest  than  Vi  of  a  pi 


In  the  television  industry ,' ratings  ft 
the  story  of  TV  viewer  preference! 

In  Oklahoma  City,  ratings  tell  the 
story  of  WKY -TV's  leadership! 


these  survey  figures 
irefully!  They  show  that 
WKY-TV,  Channel  4  . . .  FIRST 
in  Oklahoma  Television  . . . 
continues  to  hold  the  audience 
in  spite  of  the  opening  of 
three  other  Oklahoma  City 
TV  stations  in  the  past 
six  months! 


OOPER"  PROVES  IT! 


Hooper's  TV  Audience  Measurement, 
released  in  February,  reports  that 

WKY-TV  HAS  14  OF  THE 

TOP  15  TV  PROGRAMS 

in  the  Oklahoma  City  Metropolitan  Area! 

Reporting  from  its  January  survey,  C.  E.  Hooper,  Inc.  announces 
that  .  .  .  from  sign-on  to  sign-off  .  .  .  WKY-TV  has  a  larger 
average  percentage  of  viewers  than  the  other  three  Oklahoma 
City  Stations  combined!  A  week-'round  average  of  63%  of  ALL 
Oklahoma  City  metropolitan  area  TV  set-owners  tune  WKY-TV! 
WKY-TV  has  the  TOP  PROGRAM  in  this  area,  "DRAGNET" 
...  and  14  of  the  TOP  15  PROGRAMS! 


WKY-TV 

OKLAHOMA  CITY     •     Represented  by  THE  KATZ  AGENCY,  INC. 


"HOOPERATING"  AUDIENCE  INDEX  FOR  JANUARY  REVEALS: 

Individual  Evenings  6:00  P.M.  to  1 2.00  Mid. 


DAY 

WKY-TV 

STATION  B 

STATION  C 

STATION  D 

SUNDAY 

64% 

32% 

4% 

IT* 

MONDAY 

50% 

42% 

4% 

2% 

TUESDAY 

58% 

36% 

4% 

2% 

WEDNESDAY 

63% 

31% 

4% 

2% 

THURSDAY 

61  % 

33% 

4% 

2% 

FRIDAY 

57% 

40% 

2% 

2% 

SATURDAY 

69% 

25% 

4% 

4% 

AVERAGE  for  WEEK 

60% 

35% 

4% 

2% 

•"IT" — .'ess  ffion  0.5% 

f 

I  OWNED  AND  OPERATED  BY  THE  OKLAHOMA  PUBLISHING  CO. 

THE  DAILY  OKLAHOMAN  •  OKLAHOMA  CITY  TIMES  •  FARMER-STOCKMAN  « 
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Power  of  Re-Runs 

BROCHURES  pointing  up  the  power  of 
television  films  on  their  re-runs  and  the 
effectiveness  of  television  as  a  sales 
medium  for  super  markets  were  issued 
last  week  by  ABC  Film  Syndication. 
Entitled  "Lightning  Strikes  Twice"  and 
"Tv,  a  New  Super  Sales  Force  for  Super 
Markets,"  they  are  the  first  presentations 
of  the  new  client  service  department  of 
ABC  Film  Syndication.  The  new  de- 
partment, according  to  George  T. 
Shupert,  ABC  vice  president  in  charge 
of  ABC  Film  Syndication,  is  designed 
to  supply  advertisers  with  pertinent  facts 
about  tv  and  tv  films  and  was  created 
primarily  for  new  advertisers  and  the 
stations  that  service  them. 


ton  revealed,  for  Interstate  to  distribute  several 
other  "top  caliber"  half-hour  packages  under  its 
new  expanded  program  in  addition  to  26  feature 
films. 

FILM  PRODUCTION 

Guild  Films  Inc.,  Hollywood,  has  started  six 
more  half-hour  films  in  color  for  its  syndicated 
Liberace  series.  First  three  films  are  built 
around  Cuba,  Mexico  and  Latin  America  with 
Luisa  Triana,  Flamenco  dancer,  appearing  in 
the  Mexican  film.  Duke  Goldstone  is  producer- 
director. 

Screen  Gems  Inc.,  Hollywood,  is  completing 
"The  Unlocked  Door"  for  NBC-TV  Ford 
Theatre  with  cast  headed  by  Diana  Lynn,  Fay 
Bainter  and  Phil  Carey.  Former  dialogue  di- 
rector Jason  Lindsey  is  directing  the  film,  writ- 
ten by  Mel  Dinelli  from  an  original  Mary 
Roberts  Rinehart  story. 

Robert  Maxwell  Assoc.,  Hollywood,  plans  May 
15th  production  on  the  remaining  24  half -hour 
films  in  Lassie  tv  series,  to  be  completed  in  five 
months,  which  Television  Programs  of  America 
will  distribute.  Two  films  in  color  have  already 
been  shot  in  U.  S.  and  Canada,  starring  the 
canine  personality  and  Tommy  Rettig.  Ruby 
Abel,  formerly  associate  producer  with  Screen 
Televideo  Productions,  has  joined  Mr.  Maxwell 
in  that  capacity. 

Kling  Studios  Inc.,  Hollywood,  has  started 
shooting  half-hour  institutional  film  for  Mari- 
etta Concrete  Corp.,  Marietta,  Ohio  (silos), 
under  the  supervision  of  O.  Gail  Papineau. 
Film,  being  shot  in  Eastman  Commercial 
Kodachrome,  is  utilizing  location  in  25  in- 
dustrial areas  in  U.  S.  and  Canada.  Completed 
is  "Public  Relations — Its  Story,"  new  color 
industrial  film  for  Aluminum  Co.  of  America 
to  be  used  as  part  of  Alcoa's  training  program 
for  sales  personnel. 

RANDOM  SHOTS 

Television  Programs  of  America  is  set  to  syndi- 
cate the  half-hour  tv  film  version  of  Halls  of 
Ivy.  Producer  Edward  Small  is  readying  pro- 
duction plans  with  Ronald  and  Benita  Colman, 
who  will  re-create  their  former  radio  roles. 
Shooting  is  scheduled  to  start  in  April  for  a 
fall  release  of  the  series. 

Consolidated  Television  Sales,  Hollywood,  re- 
cently bought  by  Shull  Bonsall,  investment  and 
real  estate  broker,  has  worked  out  an  arrange- 
ment for  George  Bagnall  &  Assoc.,  Beverly 
Hills,  to  handle  world-wide  distribution  of  nine 
Jerry  Fairbanks  Productions'  tv  film  properties 
and  new  product  to  be  added. 
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Daytime  Radio's  Punch  Told  in  ABC  Booklet- 


comparison   made  between 

nighttime  television  and  day- 
time radio,  with  the  network 
citing  factors  to  be  considered 
in  evaluating  the  ratings. 

THE  STORY  of  daytime  radio  and  its  ability  to 
deliver  programs  and  sponsors'  messages  a  lot 
of  times  into  a  lot  of  homes  at  a  little  cost  is 
spelled  out  in  Millions  of  Numbers,  a  booklet 
issued  last  week  by  ABC  Radio,  which  might 
well  have  subtitled  the  opus  How  to  Read  a 
Rating  Report. 

Comparing  nighttime  tv  and  daytime  radio 
and  using  the  Nielsen  pocket-piece  for  January- 
February  1953  as  its  source,  the  booklet  re- 
ports that  the  average  daytime  radio  program 
has  a  Nielsen  rating  of  4.5  to  a  27.7  for  the 
average  evening  tv  show,  or  a  one-to-six  pro- 
portion. But  ABC  points  out,  the  radio  rating 
is  based  on  all  radio  homes,  the  tv  rating  on 
tv  homes  only,  so  most  people  translate  the 
ratings  into  the  number  of  homes  reached. 

This  shows  the  average  daytime  radio  pro- 
gram to  reach  2,014,000  homes,  the  average 
nighttime  tv  show  to  reach  4,621,000  homes, 
reducing  the  ratio  from  one-to-six  to  one-to- 
two.  But  ABC  again  points  out,  this  is  not 
yet  the  full  story.  These  are  per-broadcast  fig- 
ures and  advertisers  seldom  buy  a  single  broad- 
cast. Taking  the  Nielsen  complete  analysis 
books,  ABC  evaluated  the  daytime  radio  strips 
(five  quarter-hours  a  week)  and  the  nighttime 
tv  shows  (30  minutes  once  a  week)  for  a  full 
month.  The  report  summarizes  the  comparison 
as  follows: 


Nighttime  televi- 
sion reaches  an 
average  of  23% 
more  d  i  ffe  r  e  n  t 
homes  in  a 
month   

Daytime  radio 
reaches  its  homes 
1 1 3%  more  often 
per  month   

With  its  greater 
frequency,  day- 
time radio  cre- 
ates 89%  more 
home  impressions 
per  month   

The  average 
nighttime  televi- 
sion advertiser 
has  to  invest  83% 
more  money  per 
month  than  does 
the  daytime  ra- 
dio advertiser 

Because  it  costs 
83%  more  to 
reach  only  23% 
more  homes, 
nighttime,  televi- 
sion costs  48% 
more  per  1000 
different  homes 
reached   

With  greater  fre- 
quency, less  cost 
and  almost  the 
same  size  audi- 
ence, daytime  ra- 
dio creates  244% 
more  home  im- 
pressions per  dol- 
lar than  nighttime 
television   


Daytime 
Radio 


Nighttime 

Television  Difference 


8,479,000      10,441,000     +  23% 


5.1 


2.4  +113% 


46,860,000      24,764,000     +  89% 


$86,000 


$157,000     +  83% 


$10.17 


$15.01      +  48% 


544 


158  +244% 


Moreover,  ABC  pointed  out,  those  figures  are 
for  home  reception  and  leave  out  entirely  the 
29  million  auto  radios  and  9  million  other  out- 
of-home  sets  in  use  today,  so  that  the  analysis 
understates  the  case  for  radio  by  38  million  sets. 


Pre-Easter  Slump 

DECREASED  pre-Easter  advertising  by 
department  stores  this  year  is  probable 
according  to  the  latest  issue  of  Depart 
ment  Store  Studies,  which  also  notes  thai 
millinery,  toys  and  other  typical  Easte* 
merchandise  are  not  the  kind  of  item; 
that  radio  does  the  best  job  for. 

"What  department  stores  will  do  this 
Easter  on  radio  is  push  their  credit  terms 
especially  upon  books  or  similar  plans 
This  should  start  about  the  third  week  o) 
March.  ...  If  the  store  wants  items  ad- 
vertised, stick  to  home  furnishings,  no-[ 
tions  and  cosmetics." 


Storz  Hits  at  Pulse, 
Hooper  Differences 

DIFFERENCES  between  the  Hooper  ! 
Pulse  reports  of  radio  audience  behavior 
New  Orleans  have  created  a  situation  I 
"if  it  continues  will  adversely  affect  our  fui 
and  the  earnings  of  a  business  in  which 
have  invested  a  considerable  amount  of  mom 
Todd  Storz,  general  manager,  WTIX  1> 
Orleans,  stated  in  identical  letters  sent  Ma 
3  to  the  heads  of  the  two  audience  measi 
ment  firms. 

To  rectify  this  situation,  Mr.  Storz  wr< 
"We  propose  to  ask  the  five  major  advertis 
agencies  in  New  Orleans  to  appoint  two  f 
each  from  their  offices  to  make  a  total 
2,000  telephone  calls  (per  agency),  such  c 
to  be  divided  approximately  between  the  he 
of  7  a.m.  and  6  p.m.,  each  hour  receiving 
same  amount  in  total  calls.  The  purpose 
these  calls,  of  course,  is  to  determine  whel 
a  person  called  is  listening  to  the  radio,  an< 
so,  to  which  station  are  they  listening. 

"When  these  calls  have  been  made  and 
girls  have  completed  a  written  record  of 
calls,  they  will  be  instructed  to  mail  tl 
tabulations  to  a  reputable  firm  of  certi 
public  accountants  in  the  city  of  New  Orle 
to  be  mutually  agreed  upon  between  | 
various  agencies  involved." 

C.  E.  Hooper,  president,  C.  E.  Hooper  I 
last  week  released  Mr.  Storz'  letter  to  the  pr 
together  with  his  reply,  which  approved 
proposal  and  offered  to  furnish  "our  norr 
tabulation  procedure  instructions"  to  the  ; 
counting  firm  handling  the  tabulation  of 
proposed  survey. 

No  comment  was  available  from  Pu 
whose  head,  Dr.  Sydney  Roslow,  was  av 
from  his  New  York  headquarters  last  week. 


Radio  Homes  Up  25%,  Sets 
63%  Since  1947— Flynn 

INCREASE  in  radio  homes  of  25%  and 
radio  set  ownership  of  63%  in  six  years  (19 
53)  in  14  of  the  nation's  top  markets  was 
ported  last  week  by  Henry  Flynn,  general  sa 
manager  of  CBS  Radio  Spot  Sales. 

Mr.  Flynn  based  his  observations  on  a  pr 
entation  released  last  week  by  the  CBS  Ra> 
Spot  Sales  promotion  department.  The 
markets  and  stations  covered  in  the  presen 
tion  are  those  represented  by  CBS  Radio  S| 
Sales:  WCBS  New  York,  WBBM  Chica 
WEEI  Boston,  KMOX  St.  Louis,  KCBS  5 
Francisco,  KNX  Los  Angeles,  WCAU  Philac 
phia,  WTOP  Washington,  KSL  Salt  Lake  Ci 

Broadcasting   •  Telecasti 


Which  Kansas  City  radio  station  reaches 
the  largest  number  of  daytime  listening- 
homes  in  rural  and  small  city  Mid- 
America  —  seven  days  a  week  —  the  year 
around  ? 


KCMO,  Kansas  City's  only  50,000  watt 
station.  The  1953  composite  Conlan 
"Study  of  Listening  Habits"  in  Mid- 
America  rates  KCMO  over  all  other 
Kansas  City  stations.  In  fact,  KCMO 
serves  a  larger  Mid-America  audience 
than  any  other  station  heard  in  the  area.  * 
Simple  sales  arithmetic  shows  that  KCMO 
is  your  best  buy  in  the  rich,  expanding 
Mid-America  market. 


*  There's  good  reason,  too.  For  information  on  how 
KCMO's  bright,  fresh  programming  commands  the 
loyalty  of  Mid-America's  largest  audience,  contact 
KCMO  or  the  Katz  agency. 


radio 

50,000  Watts  at  810  Kc. 

125  E.  31st  St.,  Kansas  City,  Mo.,  or  THE  KATZ  AGENCY 

AXJf's  a  Meredith  Station" 


sting   •  Telecasting 
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WCCO  Minneapolis-St.  Paul,  WAPI  Birming- 
ham, WMBR  Jacksonville,  WBT  Charlotte  and 
WRVA  Richmond. 

The  increase  in  radio  homes,  Mr.  Flynn  said, 
"automatically  adds  25%  to  a  rating  point 
when  translated  into  terms  of  audience."  He 
said  that  an  advertiser  buying  time  in  these 
markets  can  reach  2,348,000  additional  metro- 
politan area  radio  families  today  which  were 
not  there  in  1947,  adding  that  families  there 
own  almost  10Vi  million  more  radio  sets  today 
than  in  1947. 

The  presentation  showed  that  New  York 
registered  the  largest  numerical  increase  since 
1947  with  841,550  additional  radio  homes,  and 
Charlotte  the  largest  jump  percentage-wise  with 
43.5%  over  1947. 


VIDEODEX'  FILM  RATINGS  ARE  TOPPED 
BY  ZIV'S  'I  LED  THREE  LIVES'  SERIES 


ZIV's  film  series,  /  Led  Three  Lives,  took  top 
position  in  the  Videodex  Inc.  ratings  of  leading 
film  shows  for  the  first  week  of  February.  The 
listing,  along  with  percentage  of  tv  homes 
reached,  number  of  homes  and  number  of 
cities,  follows: 


Program  8.  Distributor 

1.  I  Led  Three  Lives  (Ziv) 

2.  Badge  714  (NBC) 

3.  Foreign    intrigue  (Thompson) 


No.  Tv 

%  of  Tv  No.  of  Homes 
Homes    Cities  (000's) 
15.9       91  4,602 
15.5       90  4,191 
15.4       53  3,987 


%  of  Tv 

No.  o 

Program  &  Distributor 

Homes 

Cities 

4. 

Annie   Oakley  (CBS) 

14.9 

46 

5. 

Death  Valley  Days  (McC-E) 

14.9 

30 

6. 

Liberace  (Guild) 

14.9 

98  ' 

7. 

My  Favorite  Story  (Ziv) 

14.2 

79 

8. 

Kit  Carson  (MCA-TV) 

14.1 

57  | 

9. 

Crown   Theatre  (CBS) 

14.1 

21  ' 

10. 

Douglas   Fairbanks  (NBC) 

14.0 

32  | 

11. 

Hopalong  Cassidy  (CBS) 

13.6 

43  1 

12. 

Wild  Bill  Hickok  (None) 

13.5 

58 

13. 

Cisco  Kid  (Ziv) 

13.4 

85 

*  Programs  appearing  in  a  minimum  of  20  mark 

January  Tv  Sales  Up 

RETAIL  sales  of  television  sets  reached  731,- 
917  units  in  January  compared  to  640,073  sets 
in  January  1953  and  only  5.5%  below  the 
774,856  figure  in  December,  according  to 
Radio-Electronics-Television  Mfrs.  Assn.  Retail 
sales  of  radios  (not  including  auto  sets)  totaled 
306,407  sets  in  January  compared  to  1,456,008 
in  the  previous  holiday  month  and  414,721  in 
January  1953.  Output  of  auto  sets  in  January 
totaled  394,442  units. 

Factory  sales  of  cathode  ray  tubes  totaled 
557,681  units  in  January  compared  to  644,287 
in  December.  Receiving  tube  sales  totaled 
22,133,347  in  January  compared  to  23,404,026 
in  December. 


Perry  Study  Emphasizes 
Radio's  Rural  Penetration 

THE  case  for  spot  radio  news  and  farm  pro- 
grams as  means  through  which  advertisers  may 
reach  farmers — "and  everybody  else  too"— 
effectively  and  at  low  cost  is  outlined  in  a  pres- 
entation prepared  by  the  radio  division  of 
Edward  Petry  &  Co.,  radio  and  tv  station 
representatives. 

The  study  points  out  the  universal  nature 
of  radio  and  the  farmer's  dependence  upon  it 
particularly.  People  in  rural  areas,  the  pres- 
entation notes,  spend  "38%  more  time  with 


radio"  than  do  people  in  metropolitan  centers 
— and  "twice  as  much  time  with  radio  as  with 
all  other  advertising  media  combined." 

Asserting  that  "the  most  effective  and 
efficient  means  of  reaching  the  nation's  vital 
farm  and  rural  market  is  through  spot  radio 
news  and  farm  programs,"  the  study  says: 
"Farmers  and  rural  dwellers  must  at  all  times 
keep  abreast  of  weather  reports,  the  latest 
crop  and  market  information,  as  well  as  na- 
tional and  international  conditions.  The  reason 
is  obvious:  A  farmer's  livelihood  depends  on 
knowing  the  latest  facts  about  these  condi- 
tions." 

But,  the  presentation  continues,  "you  reach 
both  rural  and  urban  audiences  with  news 
and  farm  programs,"  which  are  "among  the 
most  popular  shows  on  at  the  time  in  many 
metropolitan  markets"  as  well  as  in  rural 
areas.  Several  spot  radio  success  stories  are 
singled  out  in  the  booklet,  including  those  of 
Reynolds  Metals,  Sears-Roebuck,  Hercules 
Powder  Co.,  and  the  feed  div.  of  International 
Elevator  Co. 


MATTHEWS  SPEAKS 
ON  RADIO-TV  BUYS 

MOST  complex  problem  facing  the  advertiser 
today  is  how  to  combine  tv  and  radio  with  max- 
imum effectiveness  for  per-dollar  expenditure, 
Joseph  R.  Matthews,  vice  president  of  A.  C. 


Nielsen  Co.,  told  Hollywood  Advertisinj 
members  last  Monday. 

This  is  particularly  true  "today,  when! 
grown  to  a  stage  at  which  the  advertisej 
he  dare  not  pass  it  up.  At  the  same  ti 
recognizes  the  fact  that  tv  has  not  attai 
high  enough  level  of  coverage  to  maki 
safe  bet  as  the  sole  means  of  reachir 
markets  for  most  goods,"  Mr.  Matthews 

Difficulty  in  measuring  radio  and  tv  ! 
have  made  them  the  most  speculative  of, 
tools  available  to  move  goods,  he  stated,  o 
ing  that  within  each  medium  costs  may. 
up  to  a  4-to-l  ratio  on  the  cost  of  res 
1,000  homes,  although  the  networks  offei 
and  talent  at  a  standard  rate.  The  diffe'; 
between  high  and  low  cost  to  the  individii1 
vertiser  "arise  primarily  from  differenc 
skill  ...  in  buying  and  applying  radio-tV 
and  talent,"  according  to  Mr.  Matthews,  j 

He  then  delved  into  survey  problems, 
ating  difficulties  in  gathering  accurate  fj 
to  indicate  more  profitable  use  of  advej 
funds.  The  Nielsen  Mailable  Audimeter,  ; 
tomatic  device  attached  to  either  radio  ■ 
receiver,  or  both,  is  the  survey  firm's  aj 
in  gathering  accurate  figures,  he  stated 

Use  of  the  Audimeter  has  given  the  N| 
Co.  reliable  figures  on  the  relative  streng 
radio  and  tv  according  to  listeners,  the  disj 
tion  of  these  volumes  by  seasons,  or  by  \ 
of  the  day,  the  survey  firm  executive  ass 
Having  reached  a  maximum  audience  j 


V 


THE  CURRENT  NATIONAL  TV  RATINGS: 

Nielsen:  'Lucy' 

THE  CBS-TV  show  I  Love  Lucy  and  NBC- 
TV's  Dragnet  continued  in  the  No.  1  and  2 
spots,  respectively,  of  the  National  Nielsen 
Ratings  for  evening,  once-a-week  television 
network  shows  in  total  number  and  percentage 
of  homes  reached  for  the  two  weeks  ending 
Feb.  13.   The  ratings: 

PER  CENT  OF  TV  HOMES  REACHED 


ARB:  'Lucy' 


THE  American  Research  Bureau  has  rated 
/  Love  Lucy,  Dragnet  and  You  Bet  Your  Life 
as  the  top  three  evening  once-a-week  network 
television  shows  in  that  order  for  the  month 
of  February.  The  three  have  headed  the  view- 
ing list  since  the  fall  season  opened,  ARB  re- 
ports.   The  ARB  ratings: 


Videodex:  'Dragnet' 

FOR  the  second  straight  month,  NBC 
Dragnet  outranked  CBS-TV's  /  Love  Lui 
first  place  in  the  Videodex  rating  of  the 
network  programs  covering  the  Feb.  1-7  p 
Complete  listing  is  as  follows: 

Feb.  1-7,  1954 

No.  of 


Rank  Program 

1  I   Love  Lucy  (CBS) 

2  Dragnet  (NBC) 

3  Jackie  Gleason  Show  (CBS) 

4  Buick-Berle  Show  (NBC) 

5  You  Bet  Your  Life  (NBC) 

6  Arthur  Godfrey's  Scouts  (CBS) 

7  Goodyear  Tv  Playhouse  (NBC) 

8  Colgate  Comedy  Hour  (NBC) 

9  Philco  Tv  Playhouse  (NBC) 
10    Ford  Theatre  (NBC) 

NUMBER   OF   TV   HOMES  REACHED 

Rank  Program 

1  I   Love  Lucy  (CBS) 

2  Dragnet  (NBC) 

3  Buick-Berle  Show  (NBC) 

4  You  Bet  Your  Life  (NBC) 

5  Jackie  Gleason  Show  (CBS) 

6  Colgate  Comedy  Hour  (NBC) 

7  Arthur  Godfrey's  Scouts  (CBS) 

8  Goodyear  Tv  Playhouse  (NBC) 

9  Philco   Tv   Playhouse  (NBC) 
10  Ford  Theatre  (NBC) 

Copyright  1954  by  A.  C.  Nielsen  Co. 


Homes 
% 
64.6 
60.6 
51.7 
51.6 
49.2 
48.6 
46.3 
46.2 
42.9 
42.2 

Homes 

(000) 

17,481 

16,332 

13,462 

13,240 

12,775 

12,548 

12,121 

1 1 ,978 

11,145 

10,799 


Program 

Rating 

1. 

1  Love  Lucy  (CBS) 

63.0 

2. 

Dragnet  (NBC) 

59.6 

3. 

You  Bet  Your  Life  (NBC) 

52.5 

4. 

Jackie  Gleason  (CBS) 

49.2 

5. 

Ford   Theatre  (NBC) 

48.1 

6. 

Talent  Scouts  (CBS) 

44.7 

7. 

Milton   Berle  (NBC) 

44.4 

8. 

Life  of  Riley  (NBC) 

43.5 

9. 

This  Is  Your  Life  (NBC) 

41.9 

10. 

Jack  Benny  (CBS) 

41.2 

Viewers 

Program 

(Add  000) 

J. 

1  Love  Lucy  (CBS) 

45,200 

2. 

Dragnet  (NBC) 

43,030 

3. 

You  Bet  Your  Life  (NBC) 

40,200 

4. 

Jackie  Gleason  (NBC) 

35,900 

5. 

Milton    Berle  (NBC) 

33,060 

6. 

Comedy  Hour  (NBC) 

32,040 

7. 

Toast  of  the  Town  (CBS) 

31,620 

8. 

Jack   Benny  (CBS) 

30,180 

9. 

Show  of  Shows  (NBC) 

28,280 

10. 

Talent  Scouts  (CBS) 

27,350 

Name   of  Program: 

Cities 

1, 

Dragnet  (NBC) 

97 

2. 

1  Love  Lucy  (CBS) 

115 

3. 

Red  Buttons  (CBS) 

122 

4. 

Jackie  Gleason  (CBS) 

86 

5. 

Godfrey  &   Friends  (CBS) 

102 

6. 

Talent    Scouts  (CBS) 

57 

7. 
8. 

Groucho  Marx  (NBC) 
Toast  of  the  Town  (CBS) 

9. 

Milton   Berle  (NBC) 

I 

10. 

Comedy  Hour  (NBC) 

11. 

Your   Show   of  Shows  (NBC) 

No.  of 

No.  Tv  1 

Name  of  Program: 

Cities 

(0 

1. 

Dragnet  (NBC) 

97 

13 

2. 

1  Love  Lucy  (CBS) 

115 

13 

3. 

Groucho  Marx  (NBC) 

111 

11 

4. 

Red    Buttons  (CBS) 

122 

11, 

5. 

Godfrey  &  Friends  (CBS) 

102 

10 

6. 

Jackie  Gleason  (CBS) 

86 

10 

7. 

Milton  Berle  (CBS) 

94 

10 

8. 

Toast  of  the  Town  (CBS) 

97 

9 

9. 

Comedy  Hour  (NBC) 

96 

9 

10. 

Talent  Scouts  (CBS) 

57 

9 
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FACTS  &  FIGURES 


TRADE  ASSNS. 


dollar  expenditure,  Audimeter  figures  also  en- 
able radio-tv  advertisers  to  achieve  maximum 
sales  to  this  audience  by  (1)  selecting  proper 
programs  to  reach  the  best  prospects  for  the 
product,  (2)  indicating  what  coverage  of  the 
market  is  adequate,  (3)  spotting  commercials  at 
the  high  points  of  the  program,  (4)  and  dis- 
tributing commercials  skillfully  thoughout  the 
program  to  reach  all  listeners  at  least  once,  Mr. 
Matthews  said. 

He  said  information  in  future  Nielsen  reports 
would  be  given  in  homes,  not  percentages. 


Tv  Market  Potential 
$10  per  Set — Doherty 

TV  STATIONS  may  estimate  the  composite 
television  market  revenue  potential  for  all  sta- 
tions in  their  market  at  about  $10.25  per  set, 
Richard  P.  Doherty,  management  consultant  and 
former  NARTB  vice  president,  said  Wednes- 
day in  an  address  to  the  New  England  Radio  & 
Television  Executives  Club  in  Boston.  The 
average  market  revenue  per  set  tends  to  in- 
crease with  the  advent  of  a  second,  third  or 
fourth  station,  he  said. 

Mr.  Doherty,  in  discussing  the  profile  of  the 
average  television  station,  said  the  total  annual 
vhf  station  revenue  runs  at  over  100%  of  total 
capital  investment,  whereas  uhf  stations  as  a 
group  average  appreciably  below  this  ratio. 

There  is  a  wide  divergence  in  station  dimen- 
sions, with  more  than  360  on  the  air,  he  noted, 
calling  his  profiles  "common  prevalency  rather 
than  a  mathematical  norm." 

Mr.  Doherty  added  these  typical  traits  of  tv 
stations:  Average  staff  ranges  from  55  to  65; 
largest  staff  area  is  technical,  about  40%,  with 
programming  a  third  though  programming  ac- 
counts for  more  than  one-third  of  total  payroll; 
employe  compensation  (exclusive  of  talent 
costs)  absorbs  41%  of  total  operating  costs; 
staff  payrolls  average  close  to  $5,000  per  em- 
ploye per  year  for  older  stations,  $4,500  for 
newer  stations. 

The  typical  station  operating  at  a  profit 
makes  between  27%  and  30%  margin  of  profit 
(before  taxes)  on  its  total  station  revenue,  he 
said.  Fixed  capital  throughout  the  industry  is 
being  depreciated  over  a  six-year  period  at  the 
composite  rate  of  about  16%  with  this  deprecia- 
tion item  varying  from  9%  to  15%  of  total 
operating  costs. 

About  a  fourth  of  station  income  comes  from 
network  payments,  he  said,  with  a  third  from 
national  spot  and  local  sales,  and  the  balance 
from  production  and  other  services.  Locally 
originated  film  programs,  filling  27-30%  of  net- 
work affiliate  station  schedule  and  60%  of  non- 
network  outlet,  absorb  about  10%  of  the  af- 
filiate's operating  cost,  he  said. 


Population:  161,100,000 

POPULATION  of  U.  S.  (including  armed 
forces  overseas)  increased  from  151,132,- 
000  in  April  1950  to  161,100,000  on  Jan. 
I,  1954,  according  to  Census  Bureau 
estimates.  This  represents  a  gain  of 
9,968,000,  or  6.6%  in  four  years.  Pop- 
ulation growth  in  1953  was  estimated  at 
2.7  million,  or  a  1.7%  increase.  The 
gain  has  been  stable  for  several  years, 
ranging  between  2.5  and  2.7  million,  or 
an  annual  rale  of  around  1.7%.  The  year 
1953  was  the  seventh  in  succession  in 
which  births  exceeded  3.5  million.  Mor- 
tality rate  continued  low,  around  9.6 
deaths  per  1,000  population,  with  1.5 
million  deaths  in  1953. 


ANA  AIMS  FOR  ATTENDANCE  RECORD 
AS  SPRING  MEET  OPENS  WEDNESDAY 

Assn.  of  National  Advertisers  expects  500  delegates  at  Hot  Springs,  I 
Va.,  sessions.  Tv  will  attract  less  attention  from  delegates. 

and  Arthur  L.  Scaife,  sales  planning  manage 
General  Electric  Co.  Mr.  Abrams  will  t 
chairman  for  a  consumer  durable  products  di 
cussion;  Mr.  Winslow,  for  industrial  and  tecl 
nical  products,  and  Lauren  K.  Hagaman,  dire 
tor  of  advertising  and  sales  promotion,  Coi 
goleum  Nairn,  for  consumers  durable  good 
Special  group  meetings  will  be  held  Frida 
with  Mr.  Donaldson  presiding  at  a  session  c 
public  confidence  in  advertising.  Mr.  Forema 
will  speak  at  this  session  along  with  Dav,' 
Ogilvy,  president  of  Hewitt,  Ogilvy,  Benson  ! 
Mather. 

Gordon  Kinney,  Advertising  Council  direi 
tor  of  tv  and  radio,  will  speak  at  a  session  o 
"The  Future  of  America."  His  topic  will  hi 
"Stop  Wasting  Your  Time — A  New  Approac 
to  Your  Public  Servic  Copy."  William  G.  Powe 
advertising  manager  of  Chevrolet  Motor  Div.  c 
General  Motors,  will  cite  ideas  from  Chevro 
let's  sales  techniques.  Dr.  Gabriel  Hauge,  ac 
ministrative  assistant  to  President  Eisenhowe 
will  discuss  the  Administration's  tax  program  <1 
the  Friday  luncheon.  Special  group  meetinj 
on  chemical,  oil  and  export  advertising  will  b 
held  Friday  afternoon. 


ANNUAL  spring  meeting  of  the  Assn.  of 
National  Advertisers,  opening  Wednesday  at 
The  Homestead,  Hot  Springs,  Va.,  will  run 
near  the  500  mark,  possibly  setting  an  alltime 
record,  it  was  learned  Friday  at  ANA's  New 
York  headquarters. 

For  the  first  time  in  several  years  the  asso- 
ciation's program  will  not  place  heavy  emphasis 
on  the  high  cost  of  television  as  well  as 
techniques  of  using  the  visual  medium.  The 
programming  format  puts  tv  on  the  same  plane 
as  other  advertising  media,  with  the  ANA 
members  less  inclined  to  treat  it  as  a  spec- 
tacular device. 

Minor  change  in  the  ANA  program  [B«T, 
March  8]  is  placing  of  a  film,  "Changing 
American  Markets,"  on  the  Friday  schedule. 
It  will  be  shown  at  a  breakfast  session  under 
sponsorship  of  Fortune  magazine. 

Principal  television  talk  will  be  delivered  by 
Robert  L.  Foreman,  BBDO  vice  president  in 
charge  of  tv,  whose  subject  is  "Tv  Commer- 
cials Which  Sell  and  Also  Appeal  to  the 
Viewers'  Intelligence." 

ANA's  meetings  will  be  in  charge  of  Ben 
R.  Donaldson,  director  of  advertising  and 
sales  promotion,  Ford  Motor  Co.  and  ANA 
board  chairman  (see  Our  Respects  sketch  of 
Mr.  Donaldson,  page  28).  Handling  conven- 
tion arrangements  for  ANA  are  Paul  B.  West, 
association  president;  Cy  Norton  and  M.  L. 
McElroy,  vice  presidents;  Peter  W.  Allport, 
secretary,  and  John  Balch,  press  relations 
director. 

Opening  Session  Speakers 

Speakers  at  the  opening  session  Wednesday 
on  advertising  management  and  planning  in- 
clude George  B.  Park,  advertising  and  sales 
promotion  manager,  Marketing  Services  Div., 
General  Electric  Co.,  as  chairman  and  key- 
noter; Walter  C.  Ayers,  executive  vice  presi- 
dent, Brooke,  Smith,  French  &  Dorrance,  on 
advertising's  place  in  a  shifting  economy;  Frank 
W.  Mansfield,  director  of  sales  research,  Syl- 
vania  Electric  Products,  on  ad  budgeting  for 
profit;  S.  J.  Caraher,  advertising  controls  man- 
ager, E.  I.  du  Pont  de  Nemours  &  Co.,  on  cost 
control;  Alfred  Politz,  president  of  Alfred 
Politz  Research,  on  ways  to  increase  adver- 
tising's sales  power. 

Effective  ways  of  using  advertising  in  cam- 
paign planning  will  be  discussed  by  E.  G.  Ger- 
bic,  vice  president,  Johnson  &  Johnson;  Robert 
E.  Healy,  vice  president,  McCann-Erickson,  and 
Ralph  Winslow,  public  relations  director  of 
Koppers  Co. 

Ford  Motor  Co.  will  show  its  Cinemascope 
dealer  presentation,  first  commercial  use  of  the 
widescreen  technique,  to  open  the  Thursday 
program.  Speakers  at  sessions  based  on  exe- 
cution and  follow-through  of  advertising  plans, 
will  be  Russell  G.  Partridge,  advertising  man- 
ager, United  Fruit  Co.,  and  George  J.  Abrams, 
advertising  manager,  Block  Drug  Co.;  Esther 
Foley,  home  service  director,  True  Story  mag- 
azine, and  David  P.  Crane,  director  of  media 
coordination,  Benton  &  Bowles.  Mr.  Bowles 
will  discuss  media  selection  in  the  light  of 
changing  market  conditions. 

Thursday  afternoon  speakers  include  R.  Rich- 
ard Carlier,  director  of  advertising  and  sales 
promotion,  Bigelow-Sanford  Carpet  Co.;  Arthur 
Diamond,  advertising  manager,  H.  J.  Heinz  Co., 


Animated  Commercials 
Economical — Bemillers 

ANIMATED  tv  commercials,  when  pro-rate 
over  their  period  of  use,  have  proven  theni 
selves  the  most  economical  method  of  tv  aci 
vertising,  Richard  T.,  Robert  H.  and  Ted  ( 
Bemiller,  partners  in  Bemiller  Production; 
Hollywood  film  production  firm,  told  the  firj 
convention  of  the  National  Federation  of  Ac 
vertising  Agencies  in  Los  Angeles  March  i 

Beside  economy,  the  Bemiller  brothers  cite 
tv  animation  as  the  most  effective  way  to  gai 
and  hold  consumer  interest.  Recent  NBC-Tj 
surveys  reveal  viewers  enjoyed  such  commei 
cials  most  and  purchased  products  most  readil 
when  so  advertised,  they  said. 

As  an  added  advantage,  filmed  commercial 
were  not  liable  to  embarrassing  slip-ups  befor 
the  viewing  public,  which  could  happen  on  liv 
tv  when  products  or  machines  fail. 

Bemiller  Productions  has  developed  a  nei 
technique  to  reduce  animation  costs  up  to  25% 
details  of  which  were  not  revealed  to  NFA/ 
delegates  because  of  pending  patents. 


NARTB  Membership 
Drive  Gets  Underway 

NARTB  membership  campaign  got  underwa 
in  the  field  last  week  as  Henry  B.  Clay,  KWKI 
Shreveport,  La.,  Dist.  6  director  and  chairma 
of  the  Membership  Committee,  announced  ap 
pointment  of  134  committee  members  who  wil 
personally  contact  stations  in  their  areas. 

Committeemen  in  the  17  NARTB  district 
were  named  by  district  directors.  They  wil 
report  to  William  K.  Treynor,  NARTB  Statioi 
Relations  Dept.  manager.  The  campaign,  run 
ning  to  May  8,  was  approved  by  the  associa 
tion's  board  at  its  January  meeting. 

Members  of  the  permanent  NARTB  Member, 
ship  Committee,  besides  Chairman  Clav.  ar 
5Ich,a"L M'  Brown,  KPOJ  Portland,  Ore.!  Johl 
™J?£PW  J,rv  WSM  Nashville;  F.  Ernest  Lackej 
WHOP  Hopkinsville,  Ky.;  Clair  R 
WGAL-TV  Lancaster  Pa 
WLWT  (TV)  Cincinnati 
Wichita,  Kan. 


McCollough 
Ward    L.  Quaal 
and  Jack  Todd,  KAKI 
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say  a  few  words? 

At  a  loss  for  words?  Many  people  are  when  confronted  by  a  microphone.  But 
don't  let  it  throw  you.  The  audience  waiting  for  your  voice  has  been  listening  to 
WGY  for  32  years.  They've  grown  up  with  WGY  and  have  come  to  look  on  us 
as  their  neighbor.  They're  not  overly  critical.  They're  friends.  But  what  an  audi- 
ence! They're  the  families  of  the  factory  workers  and  executives  of  Northeastern 
New  York  and  Western  New  England's  teeming  industrial  areas.  They're  the 
suburbanites  and  farmers  of  the  rolling  countryside  through  53  counties  of  four 
states.  They're  the  people  at  home,  in  their  cars,  vacationing  throughout  one  of 
the  most  influential  markets  in  the  country — a  market  with  a  buying  power 
greater  than  that  of  31  states  in  the  Union.  They're  878,130  radio  families  who 
turn  regularly  to  WGY.  But  don't  let  it  throw  you.  We're  all  neighbors.  They're 
waiting  to  hear  your  message.  So  .  .  . 

A  GENERAL  ELECTRIC  STATION,  SCHENECTADY,  NEW  YORK 

Represented  Nationally  by  Henry  I.  Christal  Company 
NEW  YORK— BOSTON  — CHICAGO  — DETROIT— SAN  FRANCISCO 
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mes  weekly— 
a  single  sponsor 
cipating  sponsors 


Make  money  with 

The  Melachrino  Musicale  .  • . 

THREE  WAYS  TO  SELL  IT! 

1.  As  a  BIG-NAME  SHOW  for  a  single  sponsor* 

The  Melachrino  Musicale  with  its  smooth  strings  and 
restful,  full  bodied  orchestrations  really  appeals  to  hard- 
to-please  sponsors.  Tremendously  popular,  Melachrino's 
famous  music  makes  The  Melachrino  Musicale  easy  to 
sell.  And  here's  an  important  extra— The  Melachrino 
Musicale  brings  to  your  audience  performances  they  have 
never  heard  before! 

2.  For  PARTICIPATING  Sponsorship* 

Get  premium  rates  for  preferred  announcement  positions 
when  you  sell  The  Melachrino  Musicale  to  participat- 
ing sponsors.  Specially  tailored  scripts  provide  for  as  many 
as  4  sponsors  per  quarter-hour  segment. 

3.  For  ADDITIONAL  sponsor  time  sales 

A  Thesaurus  first!  Sample  scripted  commercials,  covering 
many  local  sponsor  categories,  provide  the  means  to  sell 
additional  sponsor  time.  They  show  how  the  distinctive 
flavor  and  relaxed  atmosphere  of  Melachrino's  music 
can  be  associated  with  sponsors'  commercials.  This  helps 
sell  more  time! 

Any  way  you  sell  it,  you  get: 

Voice  tracks  by  George  Melachrino,  the  host  of  your  show. 
He  opens  and  closes  the  show,  makes  lead-in,  pre-broad- 
cast  and  on-the-air  audience  promotion  breaks. 

*  IMPORT  ANT— Weekly  scripts  for  single  or  participating 
sponsorship,  plus  special  audition  disk  that  enables  you 
to  present  it  to  a  single  sponsor  or  as  a  participating 
sponsorship  show. 

SELL  ANY  OF  THESE  THESAURUS  SHOWS 
AND  YOUR  LIBRARY  PAYS  ITS  OWN  WAY! 

"Hank  Snow  and  his 

Rainbow  Ranch  Boys" 
"The  Sammy  Kaye  Show" 
"The  Freddy  Martin  Show" 
"Music  by  Roth" 
"The  Wayne  King  Serenade" 


Phil  Spitalny's  "Hour  of 

Charm" 
"Date  In  Hollywood" 
(Eddie  Fisher  and 
Gloria  De  Haven) 
"Music  Hall  Varieties"  (Joe  E. 
Howard  and  Beatrice  Kay) 

And  many  more— complete  with  sponsor-selling  brochure, 
audience-building  promotion  kit,  sales-clinching  audition  disk. 


Write,  wire,  phone  today:  Department  B-3 

recorded 
program 

services" 


RCA  VICTOR  DIVISION 


RADIO  CORPORATION  OF  AMERICA 

630  Fifth  Avenue,  New  York  20,  N.  Y.-JUdson  2-5011 

44S  N.  Loke  Shore  Drive,  Chicago  11,  III. — WHitehall  4-3530 

1016  N.  Sycamore  Ave.,  Hollywood  38,  Cal.-HOIIywood  4-5171 

522  Forsyth  Bldg.,  Atlanta  3,  Ga  -LAmar  7703 

1907  McKinney  Ave.,  Dallas  1,  Tex. -Riverside  1371 
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TRADE  ASSNS.- 


BARTLEY  STRESSES  BROADCASTERS'  DUTIES 


Commissioner  tells  Oklahoma 
radio-tv  conference  he  is  con- 
cerned over  investors  who 
want  to  make  money  from 
broadcasting  without  assum- 
ing responsibilities. 

FCC  COMR.  Robert  T.  Bartley  told  members 
of  the  twelfth  annual  radio-tv  conference  at 
the  U.  of  Oklahoma  that  he  is  concerned  about 
an  increasing  tendency  of  investors  trying  to 
make  money  from  broadcasting  without  assum- 
ing its  responsibilities. 

Speaking  March  5  at  a  dinner  which  climaxed 
the  three-day  meet,  Mr.  Bartley  reminded  the 
group  of  broadcasters,  educators  and  students 
that  "a  license  is  not  being  granted  to  them 
for  the  sole  purpose  of  financial  gain,"  but  that 
they  "obligate  themselves  primarily  to  render 
a  service  to  the  public." 

The  Commissioner  delivered  a  comprehen- 
sive review  of  the  roles  of  Congress,  the  FCC 
and  the  broadcaster  in  the  American  system  of 
broadcasting.  He  rejected  the  notion  that  the 
Commission  is  merely  a  "traffic  cop"  prevent- 
ing interwavelength  interference.  Mr.  Bartley 
referred  to  a  Supreme  Court  decision  which 
stated  that  the  Communications  Act  does  not 
restrict  FCC  to  supervision  of  the  traffic,  but 
also  requires  the  Commission  to  determine  the 
composition  of  that  traffic. 

No  Objection  to  Profits 

He  made  it  clear  he  had  no  objection  to 
profits.  "Indeed,  without  the  profit  motive  to 
bring  about  this  public  service,  the  very  free- 
dom we  enjoy  would  be  demolished  through 
government  subsidy  and  control,  a  form  of 
monopoly  essential  to  totalitarianism,"  he 
commented. 

Comr.  Bartley  said  he  is  a  strong  advocate 
of  integration  of  ownership,  day-to-day  station 
operation,  and  local  ownership.  He  believes 
FCC's  multiple  ownership  and  duopoly  rules 
are  serving  as  "effective  bars  to  widespread  in- 
filtration of  broadcasting  by  professional  in- 
vestor groups." 

Comr.  Bartley  was  one  of  two  conference 
guests  from  the  Nation's  Capital,  the  other 
being  Robert  K.  Richards,  NARTB  adminis- 
trative vice  president.  He  pointed  out  the  im- 
portance of  radio  in  television  areas,  and  as- 
serted that  broadcasters  should  not  presume 
what  kinds  of  programs  people  want,  but  should 
actually  find  out  from  them.  [At  Deadline, 
March  8.] 


Suh! 
The  South 

is 

Rising  Again! 

see  pages  63-64 

i  i 
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The  two  Washington  speakers  were  among 
a  group  of  over  thirty  commercial  and  educa- 
tional broadcast  leaders  from  the  southwest 
who  held  sessions  on  career  opportunities,  an- 
nouncing, persuasion,  public  service,  adult  edu- 
cation, station  operation,  time  selling,  com- 
mercial copy  writing,  radio-tv  competition,  ad- 
vertising, and  television  art. 

Frank  S.  Lane,  KRMG  Tulsa,  cited  statistics 
indicating  there  is  still  room  for  radio  and  tele- 
vision. He  said  radio  is  here  to  stay  largely 
because  it  doesn't  require  the  concentration 
that  tv  does.  Mr.  Lane  said  it  is  up  to  broad- 
casters to  give  radio  listeners  what  they  can't 
get  on  television. 

Everyone  who  really  goes  after  sales  can 
have  a  profitable  year  in  1954,  according  to 
D.  C.  Sperry,  Oklahoma  Tire  and  Supply  Co. 
advertising  director.  He  named  "media  mer- 
chandising" as  the  missing  link  in  today's  radio- 
tv  advertising.  He  recommended  that  media  fol- 
low through  each  account  with  publicity,  re- 
search and  increased  knowledge  of  the  adver- 
tiser's business  in  order  to  see  if  the  advertiser 
is  getting  his  money's  worth. 

The  U.  of  Oklahoma,  host  school  for  the 
conference,  shared  honors  with  Louisiana  Poly- 
technic Institute  and  lohn  Brown  U.,  Arkansas, 
in  the  demonstrations  of  school  broadcasting. 
Dr.  Sherman  P.  Lawton,  Oklahoma  U.  co- 
ordinator of  broadcasting  instruction,  presented 
ratings  of  "excellent"  and  "merit"  for  original 
plays,  adaptations,  discussion,  sportscasting, 
news  delivery,  commercial  copy  writing,  and 
announcing. 

Dr.  Harry  M.  Lyle  was  in  charge  of  this 
year's  conference. 


NCAA  Plans  K.  C.  Meet 
To  Discuss  Fall  Grid  Tv 

NATIONAL  Collegiate  Athletic  Assn.  plans 
to  meet  in  Kansas  City  later  this  month,  pos- 
sibly this  week,  to  formulate  a  plan  which  will 
govern  telecasting  of  member  college  football 
games  next  fall. 

Asa  S.  Bushnell,  NCAA  tv  director,  told  B»T 
in  New  York  last  Thursday  a  definite  date  for 
a  meeting  has  not  been  determined  but  com- 
mittee members  are  being  canvassed  to  select 
a  date  convenient  to  all.  At  that  time,  he  said, 
the  committee  will  consider  all  proposals  made 
at  hearings  in  New  York  Feb.  22-24. 

Mr.  Bushnell  said  the  recommendation  of 
the.  Big  Ten  athletic  conference,  which  favors 
telecasting  of  games  on  a  regional  basis,  will 
be  considered  along  with  other  proposals. 
Spokesmen  for  this  conference  on  March  5  had 
released  to  the  news  wire  services  a  telegram 
sent  to  Mr.  Bushnell  espousing  its  proposal  and 
hinting  at  an  "or  else"  attitude.  The  next  day 
Commissioner  Kenneth  L.  (Tug)  Wilson  wired 
Mr.  Bushnell  that  no  such  interpretation  was 
intended  in  the  Big  Ten's  earlier  statement. 

In  contrast  to  the  NCAA  policy  for  one  na- 
tionally televised  football  contest  each  Satur- 
day, the  Big  Ten  proposed  a  regional  plan 
under  which  (1)  a  game  could  be  telecast  by 
stations  in  the  game's  actual  playing  area,  with 
a  limitation  of  one  home  and  one  road  tv  ap- 
pearance on  each  team  or  (2)  games  before 
the  last  weekend  in  September  and  the  weekend 
preceding  Thanksgiving  Day  could  be  televised 
by  stations  in  and  out  of  the  actual  playing 
area  of  the  teams,  wilh  a  limitation  of  one 
appearance  per  learn. 

The  effect  of  this  proposal  would  be  that 
certain  regional  telecasts  would  replace  one 
network  pickup  each  Saturday  during  the  nine- 
week  period  in  each  designated  geographical 


Popular  Prizewinner 

ELIZABETH  (BETSY)  EVANS'  r( 
ing  of  her  Voice  of  Democracy  pr 
winning   essay   during   the  March 
simulcast  of  Voice  of  Firestone  on  N] 
AM-TV  drew  more  than  100,000  reqm 
for  copies  of  the  essay,  "I  Speak 
Democracy,"  and  led  the  network 
schedule  a  repeat  performance  by 
16-year-old  Akron  high  school  junior 
the  March  29  program,  NBC  said  \ 
week.     The    100,000-plus  requests 
copies  came  within  five  days  after 
March  1  simulcast,  NBC  reported,  a 
ing  that  many  requests  came  from  edu 
tors  wishing  to  use  the  text  in  tl 
classes,  others  from  judges  wishing 
quote  it  in  their  dealings  with  juver 
delinquents,  and  one  from  a  man  vi 
said  hearing  the  essay  had  led  him 
adandon  suicide  plans.  Miss  Evans  \ 
one  of  four  national  winners  in  the  Vo 
of   Democracy    contest,  sponsored 
NARTB,  RETMA,  and  the  Junior  Cha 
ber  of  Commerce. 


region  and  limit  national  tv  to  early  Sepd 
and  after  Thanksgiving  Day. 

Schools  could  line  up  their  own  tv  spc 
within  their  respective  conferences,  witj 
vertisers  designating  or  passing  approvi 
games  to  be  carried.  The  NCAA  itself 
vided  geographically  into  eight  districts, 
directors  sitting  in  for  eastern  and  wi 
small  colleges. 

The  NCAA  Tv  Committee  already 
dedicated  itself,  within  the  framework  I 
new  NCAA  resolution  for  tv  contro 
spreading  its  national  football  telecasts 
many  member  schools  as  possible  but  wi; 
eye  on  the  desires  of  any  advertiser  who 
pick  up  the  network  rights  [B«T,  Feb.  1 
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Judicature  Group  May  Try 
Easing  Court  Media  Bans 

JOINT  effort  by  the  courts  and  news  mec 
ease  court  bans  on  coverage  of  trials,  incli 
radio  and  tv,  is  being  considered  by  the  A 
ican  Judicature  Society  following  its  Mai 
meeting  in  Atlanta. 

The  idea  was  proposed  by  Judge  Phil 
McCoy,  Superior  Court  of  California,  in  i 
cussion  with  N.   R.  Howard,  editor  of 
Cleveland  News.  The  society  would  work^ 
American  Society  of  Newspaper  Editors, 
his  proposal.  Carl  Rix,  of  Milwaukee,  foffl 
president  of  American  Bar  Assn.,  suggested 
problem  go  to  the  law  research  center 
set  up  by  ABA. 

Mr.  Howard  criticized  the  power  of  a 
to  be  master  over  contempt  actions  in  his  q  l 
serving  as  both  complainant  and  arbiter,) 
cited  abuses  of  this  power.  He  said  telev 
scientists  soon  may  have  equipment  that| 
operate  unnoticed  through  an  aperture 
wall  or  ceiling.  He  added  that  many  court 
and  statutes  fail  to  "allow  for  the  onrush 
scientific  invention." 

Judge  McCoy  emphasized  trials  must  be! 
ducted  for  the  benefit  of  society,  with  righrj-^ 
individuals  protected.  He  said  judicial  3& 
ceedings  require  the  undivided  attention  o^. 
participants  and  this  attention  should  nofe 
divided  by  attention  to  a  broadcast  audienc 

At  issue  in  the  discussion  was  the 
Canon  35  which  bans  broadcasts  and  pti 
graphs  of  court  proceedings  as  degrading' 
liable  to  create  misconceptions. 
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The  wheel 
that  pays  off 

in  Reno ! 


(Reno,  Texas,  we  mean) 


Reno  likes  the  wheel  that's  set  for  a  sure  pay-off. 
Day  in,  day  out  Linn  Sheldon,  "The  Money  Man", 
spins  WFAA-TV's  wheel-of-fortune — and  starts 
telephone  and  cash  register  bells  ringing. 

There's  fun  for  all  and  money  for  many  on  the 
Money  Man  show.  Between  'phone  calls,  the  sing- 
song team  of  Ted  Stanford  and  Claire  Stewart  rack 
up  "top  stake"  music  with  the  Ray  Plagens  Cold 
Cash  Quintet.  Popularity  of  the  Money  Man  is  well 
known  to  the  mail  man — he  recently  delivered  1200 
cards  and  letters  in  one  day ! 

In  DALLAS-Fort  Worth  you  parlay  your  adver- 
tising dollar  into  quite  a  pay-off — when  you  play 
the  wheel  of  the  Money  Man.  Ask  a  Petry  man  to 
place  your  blue  chips  on  Channel  Number  8. 

*  Always  bigger  and  better,  Texas  has  two  Renos 
— one  in  Parker  County,  one  in  Lamar  County — 
both  in  the  WFAA-TV  picture. 


Today's  crowd:  320,500  TV  Homes 


W  F  A  A 

-TV 

DA  LLAS  —  Ft. 

Worth 

NBC     •     ABC  • 

DuMONT 

RALPH  NIMMONS,  Station  Manager 
EDWARD  PETRY  &  CO.,  National  Representative 
Television  Service  of  The  Dallas  Morning  News 
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NARTB's  Fellows  Urges 
Faith  in  Advertising 

THE  NATION  is  experiencing  a  shortage  of 
advertising  despite  2,500  am  radio  stations,  380 
tv  stations  and  11,468  newspapers,  NARTB 
President  Harold  E.  Fellows  said  Friday  in  an 
address  to  the  Seattle  Chamber  of  Commerce. 

Speaking  on  the  topic  "Tomorrow,  Sell  It 
Today,"  Mr.  Fellows  said  advertising  expendi- 
tures totaled  nearly  $8  billion  last  year.  Point- 
ing to  the  nation's  growth  and  potential,  he 
warned  that  the  "greatest  peril  to  free  media 
is  not  the  loss  of  popular  faith  in  them,  but 
the  loss  of  popular  faith  in  the  advertising  which 
supports  them.  As  businessmen  and  media  men 
we  can  contribute  to  such  loss  of  faith  in  ad- 
vertising by  taking  the  tack  that  the  competition 
is  no  good,  which  immediately  arouses  suspi- 
cions about  our  own  innate  worth;  or  by  jug- 
gling prices  at  the  lifting  of  an  eyebrow  which 
immediately  conjures  hopeful  visions  of  just 
how  far  one  might  go  under  duress. 

"We  can  contribute  to  loss  of  faith  in  adver- 
tising by  using  bad  taste  in  advertising,  by 
blatancy,  suggestiveness,  endless  repetition,  and 
by  other  innumerable  methods  which  insult  the 
intelligence  of  consumers." 

To  strengthen  advertising,  Mr.  Fellows  said, 
business  ethics  should  be  conducted  on  a  high 
plane,  inspiring  confidence. 

In  an  address  to  the  San  Francisco  Ad  Club 
Wednesday  he  said  the  American  buying  public 
must  have  its  attention  redirected  to  the  value 
of  good  merchandise  backed  by  a  good  name. 
He  cited  results  of  the  Politz  study  showing  the 
impact  of  radio  on  the  public. 


Overseas  Press  Club 
Names  Awards  Nominees 

NAMES  of  nominees  for  1953-54  awards  of  the 
Overseas  Press  Club  were  announced  last  week. 
Presentation  of  awards  will  be  made  at  the 
club's  15th  annual  dinner  at  the  Waldorf- 
Astoria  Hotel  in  New  York  on  March  29. 

The  awards  committee  announced  that  no 
nomination  was  made  this  year  for  the  George 
Polk  Memorial  Award  because  of  "the  lack  of 
suitable  candidates."  Other  classifications  and 
nominees  were  as  follows: 

"Best  consistent  radio  reporting  from  abroad," 
Frank  Burgholzer,  NBC;  John  Rich,  NBC; 
David  Schoenbrun,  CBS,  and  Howard  K.  Smith, 
CBS;  "best  consistent  television  presentation  of 
foreign  affairs,"  John  Daly,  ABC;  Douglas 
Edwards,  CBS;  Edward  R.  Murrow,  CBS,  and 
John  Cameron  Swayze,  NBC;  "best  radio  inter- 
pretation of  foreign  affairs,"  Martin  Agronsky, 
ABC;  Erwin  D.  Canham,  ABC;  Elmer  Davis, 
ABC;  Pauline  Frederick,  NBC;  H.  V.  Kalten- 
born,  NBC,  and  Eric  Sevareid,  CBS;  "best 
photographic  reporting  from  abroad  on  foreign 
affairs,''  Gary  Stindt,  NBC;  David  Cicero,  INS; 
Michael  Rougier  and  Howard  Sochurek,  Life. 


Practices  Committee 
Appointed  by  FCBA 

APPOINTMENT  of  members  of  the  Commit- 
tee on  Practices  &  Procedures  of  the  Federal 
Communications  Bar  Assn.  was  announced 
last  week  hy  Vincent  B.  Welch,  president. 

William  A.  Koplovitz  is  chairman  of  the 
broadcast  subcommittee  anil  Donald  C.  Bcelar 
is  chairman  of  the  non-broadcast  subcommit- 
tee. Both  arc  co-chairmen  of  the  full  com- 
mittee. 

Serving  with  Mr.  Koplovitz  on  the  broadcast 


subcommittee  are:  Thad  H.  Brown,  Stanley 
Cohen,  Ben  P.  Cottone,  Thomas  N.  Dowd, 
Henry  G.  Fischer,  Ben  C.  Fisher,  Robert  L. 
Heald,  James  A.  McKenna  Jr.  and  Thomas 
W.  Wilson. 

Serving  with  Mr.  Beeler  on  the  non-broadcast 
subcommittee  are:  Wayne  E.  Babler,  Omar  L. 
Crook,  Joseph  E.  Keller,  James  A.  Kennedy, 
Daryal  A.  Myse,  E.  Stratford  Smith,  Abe  L. 
Stein,  William  Wendt  and  Jack  Werner. 

In  addition  to  Messrs.  Koplovitz  and  Beelar, 
the  following  are  members  of  the  full  com- 
mitee:  Messrs.  Brown  and  Fischer,  represent- 
ing the  broadcast  subcommittee,  and  Messrs. 
Keller  and  Smith,  representing  the  non-broad- 
cast subcommittee.  William  A.  Dempsey  was 
appointed  executive  committeeman  to  act  as 
liaison  with  the  Practices  &  Procedures  Com- 
mittee. 


Radio  Engineers  Readied 
For  Record-Breaking  Meet 

RECORD-BREAKING  attendance  of  40,000 
electronics  engineers  and  scientists  is  antici- 
pated at  the  1954  convention  of  the  Institute 
of  Radio  Engineers,  March  22-25  in  New  York. 
A  program  of  243  technical  papers  will  be  pre- 
sented in  51  sessions,  divided  among  the  Wal- 
dorf-Astoria and  Shelton  Hotels  and  the  Kings- 
bridge  Armory.  The  armory  will  also  house 
an  expanded  radio  engineering  show  of  604 
exhibits  of  all  types  of  electronics  apparatus. 

Wednesday  sessions  on  broadcast  transmis- 
sion systems,  this  year  concentrating  on  tv  with 
the  afternoon  meeting  devoted  entirely  to  color- 
casting,  will  be  the  highlight  for  broadcast  en- 
gineers, but  they  will  find  much  of  interest  on 
other  days,  when  broadcast  receivers,  high  fi- 
delity, facsimile  and  similar  topics  will  be  dis- 
cussed. The  convention  papers  cover  the  com- 
plete range  of  technical  interest,  from  engineer- 
ing based  on  human  biological  design  to  en- 
gineering management  and  nuclear  science. 


Film,  Recording  Exhibits 
Planned  for  NARTB  Meet 

DISPLAY  rooms  on  the  seventh  floor  of  the 
Palmer  House,  Chicago,  are  being  assigned  for 
exhibitors  of  film,  recording  and  transcription 
apparatus  and  services,  according  to  C.  E. 
Arney  Jr.,  NARTB  secretary-treasurer  and  con- 
vention manager,  and  Arthur  C.  Stringer,  ex- 
hibit manager.  The  convention  will  be  held 
the  week  of  May  23. 

Space  in  the  main  Exposition  Hall  of  the 
hotel,  where  transmitters,  power  plants,  light- 
ing and  film  equipment  and  other  heavy  gear 
will  be  on  display,  has  been  assigned. 

Seventh  floor  space  has  been  assigned  thus  far 
to  ABC  Film  Syndication  Division,  CBS  Televi- 
sion Film  Sales,  Guild  Films  Co.,  Harriscope  Inc., 
Harry  S.  Goodman  Productions,  Lang-Worth  Fea- 
ture Programs,  Motion  Pictures  for  Television, 
NBC  Film  Division,  Official  Films,  RCA  Recorded 
Program  Services,  RadiOzark  Enterprises,  SESAC, 
Screen  Gems,  Sterling  Television  Co.,  Television 
Programs  of  America,  United  Television  Pro- 
grams, Unity  Television  Corp.,  World  Broadcast- 
ing System.  Frederic  W.  Ziv  Co.,  and  Ziv  Tele- 
vision Programs. 


Hi-Fi  Fair  Draws  30,000 

HI-FI  FAIR  staged  over  the  March  5-7  week- 
end by  WGMS  Washington  [B«T,  March  1], 
drew  30,000  registrants,  according  to  M.  Rob- 
ert Rogers,  station  president.  Mr.  Rogers  said 
the  attendance  compared  with  20,000  registered 
at  t he  New  York  Fair  last  autumn. 

Mr.  Rogers  and  Dan  R.  Cavlier,  WGMS 
vice  president  who  managed  the  fair,  said  the 
event  would  be  repeated  next  year. 


'54  BMI  CLINICS 
BEGIN  WITH  7  CITIES 

Traveling  and  local  speakers 
survey  a  number  of  subjects  in  ! 
BMI  meetings  in  Albuquerque, 
Austin,  Phoenix,  Los  Angeles, 
New  Orleans,  Jackson,  Miss, 
and  San  Francisco. 

THE  1954  round  of  BMI  program  clinics  g> 
into  full  swing  last  week  with  sessions  in  A 
buquerque  and  Austin  on  Monday;  Phoenix  c 
Tuesday;  Los  Angeles  and  New  Orleans  c 
Wednesday,  and  Jackson,  Miss,  and  San  Frai 
cisco  on  Friday.  >• 

In  the  clinics,  groups  of  speakers  working  : 
teams,  augmented  by  local  speakers,  surveyed 
wide  range  of  subjects,  including  impact  of  1( 
cal  news,  importance  of  the  preparation  an 
delivery  of  copy,  improvement  of  public  servic 
programs,  the  roles  of  women's  programs,  va 
ious  types  of  music,  program  and  station  pr< 
motion,  the  value  of  developing  local  statio 
personalities,  etc. 

The  importance  of  music — and  of  buildin 
music  shows  carefully — was  stressed  by  Die 
Campbell,  WDVA  Danville,  Va.,  in  talks  at  th 
Austin,  New  Orleans,  and  Jackson  session! 
Tom  Wallace  Jr.,  KTKT  Tucson,  stressed  tb 
need  for  "pacing"  musical  selections,  followin 
a  "sweet  number"  by  a  "bouncy  number,"  , 
the  Tucson  clinic,  while  Cliff  Gill,  KBIG  Lo 
Angeles,  told  the  San  Francisco  meeting  tha 
his  station,  seeking  to  appeal  to  the  majority  o 
listeners,  selected  numbers  that  are  "easy  listen 
ing,  commercial,  middle-of-the-road  music, 
using  the  rule-of-thumb  that  "if  you  can't  sin 
it,  hum  it,  whistle  it,  or  tap  your  foot  to  it,  don' 
play  it." 

Surveying  the  value  of  news  shows,  R.  C 
Embry,  WITH  Baltimore,  who  spoke  at  thj 
Austin,  New  Orleans  and  Jackson  clinics,  stress 
ed  local  news  as  a  strong  audience-getter,  am 
Ray  Livesay,  WLBH  Mattoon  and  WHOV 
Clinton,  111.,  took  much  the  same  tack  in  talk 
at  Albuquerque,  Phoenix,  Los  Angeles  and  Sai 
Francisco.  Edwin  H.  James,  senior  editor  o 
B»T,  spoke  at  the  luncheon  sessions  in  thesi 
four  cities,  discussing  recent  pro-radio  com 
ments  by  advertising  leaders  as  compared  tc 
the  pessimistic  talk  of  three  years  ago.  Th< 
importance  of  careful  preparation  of  all  cop) 
was  pointed  up  by  Karl  O.  Wyler,  KTSM  E 
Paso,  at  the  Albuquerque  meeting. 

Ruth  Ashton,  KNX  Los  Angeles,  using  th( 
theme  that  "Radio,  too,  Underestimates  the 
Women,"  told  the  Los  Angeles  clinic  that  "the 
first  step  toward  planning  more  solidly  would 
be  just  recognizing  that  your  woman  audience  is 
more  intelligent  than  you  might  think,"  and 
that  "women  are  tired  of  drudgery  and  feeling 
left  out  in  whatever  degree,  and  radio  can  help 
fill  the  void — or,  to  put  it  another  way,  radio 
can  capitalize  on  it." 

Scoffs  at  Radio  Eulogies 

William  Kaland,  WNEW  New  York,  scoffed; 
at  the  "greater  lights"  who  "buried  radio"  two 
years  ago.  Speaking  at  Albuquerque,  Phoenix. 
Los  Angeles  and  San  Francisco,  he  said:  "I 
remember  coming  back  to  WNEW  and  telling 
everyone  of  the  funeral.  Well,  the  people  there' 
were  amazed.  Not  only  weren't  they  aware 
that  radio  was  dead,  they  didn't  know  that  ti^., 
was  even  sick;  and  when  we  took  radio's  pulse,™''1 
we  thought  that  it  never  was  as  healthy."  ^ 

Integration  of  station  with  community  was! 
emphasized  by  Paul  McEvoy.  KSWS  RoswelLjT 
N.  M.,  at  the  Albuquerque  clinic:  "It  is  much****. 
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HOOPER 

July  to  September 

FIRST 

in 

22 

out  of 

24 

QUARTER  HOURS 

During  its  Negro  Pro- 
gramming opposite 
the  all-Negro  Sta- 
tion. 

With  an  average  rating  of  more 
than  56%  higher  than  the  all- 
Negro  Station.  WBOK  maintains 
its  lead  in  results  for  advertisers. 
Proving  again  that  personalities 
and  good  programming  attracts 
more  listener  loyalty. 

February  Hooper  morning 
ratings,  7:00  to  12:00  Noon,  shows  WBOK 
the  Second  station  of  the  1 1  stations  in 
New  Orleans.  That  is  its  major  Negro 
programming  period. 


HOOPER 

October  to  December 

FIRST 

in 

20 

out  of 

26 

QUARTER  HOURS 

During  its  Negro  Pro- 
gramming opposite 
the  all-Negro  Sta- 
tion. 

63.6%  higher  than  the  all-Negro 
station  in  listener  loyalty.  WBOK 
carries  more  national  advertising 
than  all  6  other  independents 
combined  and  more  national  ad- 
vertising by  3  times  of  the  all- 
Negro  station.  Proof  that  results 
attract  smart  advertising  buyers. 

The  most  recent  all-Negro 
rating  shows  that  WBOK's  Sweet  Chariot, 
the  all-Negro  Spiritual  Program,  beats 
the  all-Negro  Station  in  all  but  two  of 
its  quarter  hours. 

National  Rep.  Forjoe  &  Company 


TRENDEX 

November  1953 

FIRST 

in 

19 

out  of 

22 

QUARTER  HOURS 

During  its  Negro  Pro- 
gramming opposite 
the  all-Negro  Sta- 
tion. 

Out  of  22  quarter  hours  the  all- 
Negro  Station  shows  no  measur- 
able listeners  during  13  of  the 
quarter  hours  while  WBOK  shows 
only  two  such  ratings  during  equal 
Negro  programming  periods.  Proof 
positive  that  listeners  prefer  the 
personality  and  entertainment  of 
superior  programming  of  WBOK. 

By  every  measure,  WBOK 
has  consistently  delivered  more  listeners 
per  dollar  for  its  advertisers  in  its  cover- 
age area  than  any  other  New  Orleans 
station. 
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THE  OK  GROUP 
,N&GfC   New  Orleans.   La.     KAGfC  Loke  char,es.  La 
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THE 

M®RNING 
SHOW 

7  to  9  am 

Monday  through  Friday 

No  other  program  in  network  television  will 
match  this  show  in  flexibility  and  economy. 

It  will  open  network  television  to  budgets  of 
all  sizes,  fit  every  sales  calendar. 

It  will  cover  markets  with  almost  80%  of  all 
television  homes— at  an  over-all  price  (time 
and  talent)  that's  the  lowest  in  all  television. 

It  will  be  available  in  20  segments  per  day- 
daily,  weekly,  monthly,  or  as  a  single  insertion. 

With  all  these  advantages,  a  sponsor  will  have 
the  easy,  powerful  lift  of  personalized  selling. 
Walter  Cronkite,  host,  will  present  news  of 
your  product -and,  with  Charles  Collingwood, 
the  news  of  the  world. . .  and  of  sports,  plays, 
books,  and  movies. . . with  the  forecast  of  the 
weather,  the  exact  time,  popular  music. 

So  get  an  early  start  on  "The  Morning  Show" 
—  and  watch  your  sales  curve  rise  and  shine. 

CBS  TELEVISION 


PROGRAM  SERVICES' 


GOVERNMENT 


easier,  I  concede,  to  play  records  or  to  plug 
in  the  network.  However,  to  be  an  integral 
part  of  the  community  the  radio  station  must 
actually  be  a  part  of  the  community  .  .  .  Re- 
port the  news,  have  a  strong  local  news  sec- 
tion, be  members  of  civic  clubs,  be  interested 
in  the  many,  many  worthwhile  activities  of  the 
community  ...  Be  an  actual  and  important 
part  of  the  community." 

Dierrell  Hamm,  KANE  New  Iberia,  La., 
addressing  the  clinic  at  New  Orleans,  played 
up  the  "very  close  relationship  between  your 
programming  and  your  audience."  People  listen 
not  to  the  station,  but  to  the  program  it  pre- 
sents, he  asserted,  calling  for  "more  and  more 
intense  thinking,  program-wise  .  .  .  We  in 
radio  have  greatly  underestimated  the  power  of 
radio,  and,  sadly  to  say,  a  great  many  of  us 
today  are  still  underestimating  its  power." 

Wayne  Phelps,  KALG  Alamogordo,  N.  M., 
who  spoke  at  Austin,  New  Orleans,  and  Jack- 
son, urged  broadcasters  to  make  neighbors  of 
listeners.  "If  I  could  capsule  my  subject  into 
a  pinpoint  phrase,"  he  declared,  "I  would  say: 
'Say  it  with  music,'  'Use  more  local  names,'  to 
make  neighbors  of  your  listeners." 

Discussing  promotion  at  the  Albuquerque, 
Phoenix,  Los  Angeles,  and  San  Francisco  clin- 
ics, William  Rea  Jr.,  CKNW  New  Westminster, 
B.  C,  said,  "The  one  form  of  promotion  we 
all  overlook  is  the  one  that  costs  us  nothing 
and  is  best  of  all" — the  station's  own  facilities. 
"If  your  cash  budget  is  limited,  you  could  do 
a  whopping  good  job  of  promotion  of  audience 
and  of  sales  for  your  sponsors  if  you  will  make 
darn  good  use  of  your  own  facilities,"  he  said. 


PUBLISHERS  PERMIT 
TV  PRE  RECORDING 

Most  music  publishers  have  re- 
plied affirmatively  to  net- 
works' letter,  permitting  pre- 
recording of  network  shows 
on  same  basis  as  kinescopes. 

MOVE  to  permit  networks  to  pre-record  on 
film  tv  programs  for  subsequent  one-time  use 
on  same  basis  that  has  previously  prevailed  for 
kinescopes  of  network  "live"  telecasts  for  de- 
layed use  by  affiliate  stations  has  been  accepted 
by  many  music  publishers,  with  only  a  few  hold- 
outs, it  was  learned  reliably  last  week.  Indus- 
try attorneys  described  as  "exaggerated  and  un- 
true" reports  in  the  amusement  press  that  a 
publishers'  revolt  was  forming  over  an  ASCAP- 
network  deal. 

Facts  are  these:  ASCAP  licenses  only  the 
performing  rights  to  the  music  of  its  members; 
the  recording  rights  are  licensed  by  the  copy- 
right owners  independently  of  ASCAP. 

The  recording  fees  which  the  publishers 
might  lose  by  granting  these  gratis  pre-recording 
rights  amount  to  very  little.  Fees  of  $25,  $50 
and  $100  are  common,  with  some  rare  cases  of 
payment  as  high  as  $250  and  many  more  in- 
stances of  the  right  given  without  charge  by  the 
publisher  who  wants  his  tune  performed  on  tv, 
it  was  said.  One  major  tv  network's  payments 
for  the  full  year  of  1953  totaled  only  $12,000 
— in  comparison  to  the  millions  paid  to  ASCAP 
(and  distributed  back  to  ASCAP's  members) 
for  the  right  to  perform  this  music  on  tv. 

In  radio,  the  standard  network-publisher 
contracts  call  for  payment  of  pre-broadcast  re- 
cording fees  of  25  cents  per  station  per  compo- 
sition for  non-production  numbers  and  50  cents 
per  station  per  composition  for  production 
numbers  (show  tunes),  but  in  each  case  with 
the  stipulation  that  in  no  case  shall  the  fee 
exceed  $7.50. 

Page  52    •     March  15.  1954 


CLEAR  CHANNEL  PROTECTION 
INCREASED  BY  FCC  PROPOSAL 

Moving  toward  completion  of  its  seven-year-old  daytime  skyway 
case,  FCC  proposes  protection  measures  for  the  U.S.  clears  from  inte 
ference  from  secondary  stations  on  those  channels  during  two-hoi 
periods  after  sunrise  and  before  sunset.  Daytime  Class  II  statior 
would  not  be  affected  'at  this  time,'  but  fulltime  Class  Ms  and  sorr 
l-Bs  would  be  modified. 


GREATER  protection  for  Class  I  clear  channel 
stations  in  the  U.  S.  appeared  in  prospect  last 
week  as  the  FCC  stepped  nearer  conclusion 
of  its  seven-year-old  daytime  skywave  case. 
It  issued  a  proposed  report  and  order  to  amend 
its  rules  and  standards  to  provide  protection 
and  proposed  a  rule-making  proceeding  to  im- 
plement such  protection  by  the  existing  second- 
ary stations  on  those  channels — principally 
Class  lis,  but  including  some  I-Bs. 

Affirming  that  basic  allocation  policy  must 
be  left  for  review  in  the  even  older  and  even 
less  complete  clear  channel  proceeding,  the 
Commission  announced  a  proposed  report  and 
order  which  would: 

•  Recognize  that  the  secondary  stations  on 
clear  channels  cause  varying  degrees  of  ob- 
jectionable interference  to  the  dominant  Class 
I  outlets  in  the  two-hour  periods  after  sunrise 
and  before  sunset. 

•  Revise  the  standard  broadcast  engineering 
standards  and  rules  to  provide  for  protection. 
To  today's  concepts  of  daytime  and  nighttime 
operations  would  be  added  a  third,  a  "transi- 
tional" period  for  the  two-hour  transitions  at 
sunrise  and  sunset. 

Oral  argument  is  to  be  held  on  the  merits  of 
this  proposed  report,  FCC  said,  but  no  date 
was  scheduled. 

In  its  notice  of  further  proposed  rule-making, 
on  which  comments  are  due  May  3,  the  Com- 
mission: 

•  Cited  four  categories  of  existing  stations 
to  which  the  proposed  revision  may  be  appli- 
cable. These  are  (a)  Class  II  daytime-only 
stations;  (b)  Class  II  limited-time  stations;  (c) 
Class  II  unlimited  time  stations,  and  (d)  Class 
I-B  stations  located  eastward  of  the  other  I-B 
station  on  the  channel  and  commencing  night- 
time operation  at  sunset  at  the  westward  I-B 
station. 

•  Indicated  that  with  respect  to  existing 
Class  II  daytime-only  stations  "we  do  not 
propose  at  this  time  that  these  stations  be  re- 
quired to  comply  with  the  proposed  standards." 

•  Stated  that  existing  Class  II  limited-time 
stations  generally  would  not  be  affected  "at 
this  time,"  but  that  those  limited  outlets  situ- 
ated to  the  East  of  their  dominant  stations 
would  have  to  cease  operation  at  local  sunset 
at  the  Class  II  station  in  lieu  of  the  dominant 
station  as  heretofore.  FCC  said  this  latter 
condition  up  to  now  has  been  a  "bonus  hour 
operation"  for  the  Class  II  outlet. 

•  Proposed  to  continue  the  seven-year  freeze 
on  processing  of  daytime-only  and  limited-time 
applications  on  the  clear  channel  frequencies 
specified  in  Sees.  3.25(a)  and  (b)  of  the  rules 
"in  order  not  to  prejudice  the  outcome  of  the 
clear  channel  proceeding." 

•  Revised  the  terms  of  the  freeze  upon 
implications  for  changes  by  existing  daytime- 
only  and  limited-time  stations  on  U.  S.  Class 
I-A  channels,  in  view  of  the  proposed  changes 
in  standards. 

•  l  ifted  the  freeze  upon  applications  for 
changes  by  existing  daytime-only  and  limited- 
lime  stations  on  U.  S.  Class  I-B  channels,  but 


cautioned  them,  however,  "against  extt 
changes  in  antenna  systems  to  meet  the  cr 
here  proposed  since  the  decisions  made  i 
clear  channel  proceeding  may  render  u 
antennas  so  designed." 

The  Commission's  proposed  report  and  r 
was  adopted  by  all  Commissioners  exce 
Frieda  B.  Hennock,  who  dissented  and  i; 
a  separate  opinion. 

In  an  order  accompanying  the  notices, 
turned  down  the  petition  filed  a  fortnight 
by  Daytime  Broadcasters  Assn.  which  ; 
that  the  daytime  skywave  case  be  droppe 
in  the  alternative,  clear  channel  station 
required  to  locate  so  that  more  efficient 
is  made  of  their  channels  in  blanketing 
country's  "white"  areas  [B»T,  March  1], 

The  Commission  termed  the  requested  i 
"drastic"  and  involving  policy  considera 
belonging  instead  in  the  clear  channel  case 
DBA's  claim  that  daytime  stations  have  gi 
from  60  in  1947  to  more  than  700  today, ' 
said  that  because  of  its  freeze  on  new  day 
stations  on  the  clear  channels  in  1947, 
proceeding  will  affect  no  more  daytimers  tt 
than  it  would  have  seven  years  ago. 

NARBA  Delay  Noted 

Delay  in  U.  S.  ratification  of  the  1950  N 
American  Regional  Broadcasting  Agreen 
which  among  other  things  would  specify 
tection  from  interference  to  clear  cha 
operations,  FCC  said,  impelled  the  Commis 
last  August  to  sever  the  daytime  skywave 
from  the  clear  channel  proceeding  "to  en 
it  to  make  a  separate  decision  on  the  dayt 
skywave  interference  phase." 

As  to  FCC's  proposal  at  this  time  no- 
alter  existing  Class  II  daytime  and  limi 
time  stations,  the  report  explained  such  stat 
"have  no  directional  arrays  designed  to  afi 
nighttime  protection  and  it  would  appear  t< 
impractical  to  require  such  arrays  at  this  t 
in  view  of  the  pendency  of  the  clear  chai 
proceeding."  FCC  continued: 

The  alternative  is  either  reduced  power 
cessation  of  operation  during  the  transitu 
hours.  But  efficient  operation  during  this  pei 
represents  a  substantial  and  important  segrr 
of  the  daytime-only  broadcaster's  activities.  . 
thority  to  broadcast  during  the  transitional  he 
was  bestowed,  under  the  original  alloc;* 
scheme,  in  order  to  accord  the  daytime-only 
tion  an  adequate  daily  period  of  operation. 

Revision  of  that  allocation  determination 
volves  policy  judgments  which  we  believe 
be  appropriately  made  only  in  the  clear  char 
hearing.  In  view  of  that  consideration,  the  i 
ruption  of  broadcast  service  which  would  ott 
wise  result,  and  the  fact  that  the  clear  chan 
proceeding  could  have  a  marked  effect  on 
status  of  the  daytime-only  and  limited-time  { 
tiorts  through  possible  changes  in  the  Class  I  ! 
tion  allocation,  we  believe  it  is  undesirable 
make  the  permissible  radiation  standards  h 
proposed  applicable  at  this  time  to  existing  d 
time-only  and  limited-time  stations. 

Reviewing  the  history  and  philosophy  of 

allocations  since  the  late  1930s  and  originat 

of  the  clear  channel   and  daytime  skyw. 

cases,  the  FCC  report  cited  basic  allocati 

objectives: 

(1)  To  provide  some  service  to  all  listeners 
what  amounts  to  the  same  thing,  to  provide  so 
service  to  all  areas;  (2)  to  provide  as  many  se: 
ices  or  program  choices  to  as  many  listeners, 
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EDITOR  BILL'S 


youh  man! 


You  bet  he  is!  "Editor  Bill,"  heard  Monday  through  Friday  at  9:55  P.M.  with  news  of 
"50  Years  Ago"  is  your  man  if  you  want  to  sell  to  the  buying-minded  folk  of  the  KVOO 
market  area!  This  great  program  has  been  on  KVOO  for  two  years,  charming  young 
and  old  alike  with  the  still  exciting  news  of  50  years  ago.  It's  more  than  just  entertain- 
ment— it's  an  historical  review  of  Oklahoma's  early  days  ...  of  the  Nation  and  the 
world  in  action  50  years  ago. 

Who  listens?  — just  about  everybody  in  Oklahoma's  No.  1  Market,  plus  a  lot  of  folk 
elsewhere  in  surrounding  states. 

How  do  we  know? 

In  response  to  just  20  announcements  Editor  Bill  received  3,454  requests  for  a  re- 
production of  the  front  page  of  the  "Guthrie  Leader"  dated  November  16,  1907,  the 
day  Oklahoma  became  a  State. 

Get  the  full  story  and  interesting  price  from  KVOO  or  your  nearest  Edward  Petry  & 
Company  office. 

"50  Years  Ago"  delivers  the  courtly  old  charm  of  yesterday  with  the  satisfyingly  effec- 
tive sales  impact  of  Oklahoma's  top  radio  voice  of  today. 

"50  Years  Ago"  is  a  great  program  ...  a  program  to  sell  your  product! 


Oklahoma's  Greatest  Station  for  More  than  a  Quarter  of  a  Century 


RADIO  STATION  KVOO 


50,000  WATTS 


NBC  AFFILIATE  ■  •  .  ■>..■  "  \Y'.' 

_    EDWARD  PETRY  AND  CO.,  INC.  NATIONAL  REPRESENTATIVES  , 
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STATION 


> ADCASTING     •  TELECASTING 


TULSA. OKLA 


March  15,  1954    •    Page  53 


possible,  and  (3)  to  provide  service  of  local  origin 
to  as  many  listeners  as  possible. 

"With  these  objectives  in  view,"  FCC  re- 
called, "the  Commission  classified  the  standard 
broadcast  band  of  frequencies  into  classes  of 
channels."    FCC's  interpretation  continued: 

Since  1938  this  classification  has  comprised 
ciear  channels  on  which  there  are  assigned  rela- 
tively few  stations,  protected  from  interference 
to  such  an  extent  that  their  nighttime  skywave 
renders  valuable  service  over  wide  areas;  and 
two  other  classes,  regional  channels  and  local 
channels,  on  which  there  are  assigned  numerous 
stations  that  are  necessarily  protected  from  in- 
terference to  a  degree  insufficient  to  permit 
satisfactory  wide-area  service  at  night  by  means 
of  skywave.  The  clear  channels  thus  are  de- 
signed primarily  to  provide  service  to  all  areas; 
the  regional  and  local  channels  are  designed  to 
achieve  the  other  two  aims,  i.e.,  provisions  of 
the  maximum  number  of  facilities  and  local 
outlets. 

Describing  the  transmission  characteristics  of 
an  am  station,  the  FCC  report  explained  that 
"groundwave  transmission  is  more  restricted  in 
its  coverage  but  of  a  steadier  nature  than  sky- 
wave  transmission,  which,  being  a  reflected  sig- 
nal from  the  ionosphere  (an  imperfectly  reflect- 
ing medium)  reaches  wider  areas.  To  provide 
a  good  grade  of  skywave  service  over  large 
areas  requires  a  high  power  station  with  a  tall 
antenna,  and  most  important  from  the  viewpoint 
of  this  proceeding,  operation  at  night." 

Little  During  Day 

There  is  little  skywave  transmission  during 
the  day,  hence  the  ability  to  allow  secondary 
stations  on  the  clear  channels,  FCC  observed, 
but  at  night  the  great  skywave  range  requires 
protection  to  the  clear  channel  services. 

But  because  the  transition  from  day  to  night 
is  gradual  and  radio  paths  involve  great  dis- 
tances, the  present  proceeding  was  initiated  to 
solve  the  interference  problem  in  the  transi- 
tional day-night  periods,  FCC  said. 

The  report  cited  six  years  of  FCC  monitoring 
reports  on  the  transitional  interference  prob- 
lem and  summarized  the  cases  of  WCKY  Cin- 
cinnati and  KOA  Denver. 

The  WCKY  case,  no  longer  in  effect,  was 
described  as  an  "example  of  the  most  severe 
interference"  and  "was  caused  by  an  operation 
formerly  authorized  on  1530  kc  at  Philadel- 
phia." 

WJMJ  Philadelphia,  now  on  1540  kc  with  1 
kw  daytime,  originally  had  been  granted  10  kw 
daytime  directional  on  1530  kc,  WCKY's  I-B 
channel. 

The  report  said  WCKY  as  a  I-B  outlet  nor- 
mally is  protected  during  the  day  to  its  0.1 
mv/m  groundwave  contour  by  co-channel  sta- 
tions, but  "the  record  reveals  that  at  sunrise  at 
Philadelphia,  at  which  time  the  Class  II  station 
commenced  operation,  WCKY  was  limited  to 
its  6.95  mv/m  groundwave  contour  and  thus 


103% 
dividend 
on  its 
FIRST  year's 
income! 


suffered  interference  to  about  96%  of  its  nor- 
mally protected  service  area,  an  hour  later  to  its 
1.68  mv/m  contour  or  87%  of  this  area,  two 
hours  later  to  its  0.45  mv/m  contour  or  64% 
of  the  service  area  and  that  in  the  third  hour 
interference  within  the  0.1  mv/m  contour  ceased 
until  the  approach  of  sunset." 

The  other  example,  termed  one  of  many, 
was  KOA  Denver  and  KFUO,  a  limited-time 
station  at  Clayton,  Mo.  "Beginning  at  2Vz 
hours  prior  to  sunset  at  Denver,  interference 
to  the  groundwave  service  of  KOA  grows  until 
at  sign-off  at  Clayton,  KOA  is  limited  to  its  2.8 
mv/m  groundwave  contour  or  to  approximately 
80%  of  the  area  within  its  normally  protected 
contour,"  FCC  recited.  Report's  basic  con- 
clusions: 

We  have  examined  the  interference  shown  and 
have  concluded  that  Class  I  stations  are  not,  in 
fact,  receiving  an  adequate  degree  of  protection 
from  interference  during  the  early  morning  and 
late  afternoon  hours  in  the  light  of  our  existing 
standard  broadcast  allocation  theory.  Here  we 
wish  to  emphasize  again  that  that  theory  con- 
doned a  certain  degree  of  interference  during  the 
transitional  period  as  necessary  if  the  secondary 
Class  II  service  was  to  be  effectively  promoted. 
But  as  demonstrated  by  the  WCKY-Philadelphia 
case,  the  subject  record  does  reveal  that  the 
interference  during  the  transitional  hours  may 
reach  such  a  point  as  to  undermine  seriously  the 
operation  of  the  Class  I  station  during  a  fairly 
substantial  and  important  segment  of  the  broad- 
cast period.  As  shown  earlier,  that  type  of 
operation  is  critical  to  the  fulfillment  of  a  major 
allocation  objective,  that  of  providing  some  serv- 
ice to  all  areas  of  the  country.  We  therefore 
believe  that  the  record  supports  a  re-adjustment 
of  the  conflicting  interests  of  the  Class  I  and 
Class  II  services  with  respect  to  daytime  skywave 
transmission  so  that  the  original  and  still  appli- 
cable purpose  of  our  allocation  plan  may  be  car- 
ried out. 

It  is  to  be  stressed  that  it  is  that  original  pur- 
pose which  controls  here.  For  it  would  be  ob- 
viously inappropriate  in  this  proceeding  to  make 
any  basic  change  in  fundamental  allocation  pol- 
icy. Changes  as  to  the  purpose  and  consequently, 
the  over-all  protection  to  be  given  the  various 
classes  of  stations  depends  on  the  policy  judg- 
ment to  be  made  in  the  clear  channel  proceeding 
and  therefore,  can  only  be  effected  in  that  pro- 
ceeding. Here  we  should  point  out  that  we  rec- 
ognize any  revision  of  our  present  rules  and 
standards  to  effectuate  more  fully  our  present 
allocation  plan  by  taking  into  account  new  data 
available,  may  need  further  revision  either  of  a 
slight  or  radical  nature — depending  on  the  extent 
of  the  basic  changes  made  in  the  clear  channel 
proceeding.  In  view  of  the  present  status  of  that 
proceeding  and  the  pertinent  policy  considera- 
tions previously  described,  we  believe  that  re- 
vision of  the  rules  and  standards  with  respect 
to  daytime  skywave  transmission  is  clearly  called 
for  at  this  time,  in  spite  of  this  possibility  of 
further  revision. 

The  question  is  presented  whether  we  should 
amend  the  rules  so  as  to  afford  greater  protection 
from  daytime  skywave  interference  to  all  classes 
of  stations.  For  it  is  clear  that  the  ionosphere 
supports  propagation  regardless  of  the  type  of 
channel  or  the  class  of  station  operating  thereon. 
We  believe,  however,  that  such  protection  should 
be  accorded  Class  I  stations  only.  We  are  per- 
suaded to  this  limitation  by  several  reasons; 
First,  the  record  dealt  to  a  large  extent  with 
interference  to  Class  I  stations;  while  it  is  clear 
that  other  stations  suffer  daytime  skywave  in- 
terference, there  is  no  evidence  in  this  record  as 
to  the  seriousness  of  such  interference.  Further, 
the  factor  compelling  the  subject  revision  is  the 
necessity  of  providing  some  service  to  all  areas 
or  people.  The  transmissions  of  Class  I  stations 
are  not  intended  to  be  substantially  or  drastically 
limited  by  interference  from  other  stations.  On 
the  other  hand,  it  is  intended  by  our  present 
standards  that  Class  II,  III,  and  IV  stations  be 
limited  by  interference  in  order  to  accommodate 
the  many  assignments  needed  to  afford  multiple 
services  and  outlets  for  local  expression. 

Comr.  Hennock  opposed  severance  of  day- 
time skywave  from  clear  channel  case  and  felt 
the  daytime  stations  should  be  granted  relief 
rather  than  the  Class  I's. 
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Mrs.  Durr  Subpoenaed 

MRS.  CLIFFORD  DURR,  wife  of  former 
FCC  Comr.  Clifford  J.  Durr,  told  Associated 
Press  Thursday  she  has  been  subpoenaed  to 
appear  before  the  Internal  Security  Subcom- 
mittee of  Sen.  William  E.  lenner  (R-Ind.)  at 
a  March  16  hearing  in  New  Orleans.  She 
works  in  Mr.  Durr's  law  office  in  Montgomery, 
Ala. 


SENATE  TO  HEAR 
FCC  FEE  PROPOSAL 

NARTB  will  testify  against  li- 
cense fee  proposal  on  grounds 
that  it  is  inadvisable  and  con- 
trary to  precedent. 

A  SENATE  hearing  begins  tomorrow  (Tue 
day)  morning  at  10  o'clock  on  FCC's  proposf 
schedule  of  license  fees  [B»T,  March  1,  et  seq. 
The  hearing  will  be  held  in  Room  G-16  in  t£ 
Senate  wing  of  the  U.  S.  Capitol. 

NARTB  already  has  announced  it  wr 
testify  in  opposition  to  the  license  fee  prfe 
posal  [At  Deadline,  March  8]. 

Ralph  W.  Hardy,  vice  president  of  the  assij 
ciation,  will  represent  NARTB.  The  associ^ 
tion  will  contend  that  fees  charged  for  ff£ 
privilege  of  engaging  in  the  means  of  fre^ 
communication  are  inadvisable  and  contrar" 
to  precedent  in  government  policy  of  encoura^ 
ing  communication  ventures.  (Also  see  ed; 
torial,  page  132.) 

Rather  than  amend  the  Communications  A<" 
as  the  Johnson  Bill  (S  2926)  proposes,  ttf 
NARTB  believes  that  a  new  law  is  neede' 
which  would  deny  the  FCC  the  right  to  lev 
fees  on  radio  and  tv  stations. 

The  hearing  will  be  held  by  the  Sena) 
Interstate  &  Foreign  Commerce  Committee 
communications  unit  of  which  Sen.  Charles  I 
Potter  (R-Mich.)  is  chairman.  It  is  expecte 
that  Sen.  Ed  C.  Johnson  (D-Colo.),  a  membe 
of  the  parent  Commerce  committee  but  not  c 
the  subcommittee,  will  attend.  Sen.  Johnso 
is  the  legislator  who  brought  the  issue  to  th 
fore. 

In  order  to  bring  about  a  hearing  of  th 
issue,  Sen.  Johnson  had  introduced  his  bil 
which  would  permit  the  FCC  to  set  "nominal  | 
fees  or  charges  for  station  applications,  permit  | 
and  licenses. 


Other  Witnesses 


Other  witnesses  scheduled  to  date  are  I 
spokesman  for  FCC,  possibly  Chairman  Rose 
H.  Hyde;  Carl  Shipley,  Washington  attorne; 
who  will  represent  WHAR  Clarksburg  an* 
WKYR  Keyser,  W.  Va.;  Hoyt  Haddock,  CoH 
ference  of  American  Maritime  Unions  (whicl 
represents  both  labor  and  management);  ( 
spokesman  for  the  Assn.  of  Interstate  Com; 
merce  Commission  Practitioners,  and  Ralpl 
Dewey,  Pacific  Steamship  Assn. 

On  the  Senate  subcommittee  are  Chairmai 
Potter;  Andrew  F.  Schoeppel  (R-Kan.),  Dwigh 
Griswold  (R-Neb.),  Lester  C.  Hunt  (D-Wyo/ 
and  John  O.  Pastore  (D-R.  I.). 

All  the  Senators  were  present,  except  Sen 
Pastore,  at  an  informal  session  with  six  men* 
bers  of  the  FCC  a  fortnight  ago  [B»T,  Marc! 
8].  At  that  time,  the  license  fee  question  was 
broached  but  deferred  at  the  suggestion  ol 
Chairman  Potter  who  pointed  out  the  subcom- 
mittee would  formally  hear  the  issue  this  week 

Both  Senators  and  FCC  are  aware  that  the 
Commission's  schedule  of  fees  proposed  foi 
stations  was  an  outgrowth  of  the  Budget 
Bureau's  directive  and  not  a  voluntary  requestj 
Thus,  for  any  action  contrary  to  this  effect, 
Congress  must  act. 

Meanwhile,  comments  opposing  the  FCC's 
schedule  of  fees  continue  to  be  filed  with  the 
Commission.  Last  week  objections  to  the  prin- 
ciple or  to  facets  of  the  proposal  were  filed, 
by:  WOLF  Syracuse,  N.  Y.;  WJTN  James- 
town, N.  Y.;  KDMO  Carthage,  Mo.;  WJMW 
Athens,  Ala.,  KDB  Santa  Barbara,  Calif.: 
KFRD  Rosenberg,  Tex.,  and  WMBM  Miami 
Beach.  Fla. 
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TIME  WOUNDS  ALL  HEELS 

or,  half  a  loafer  is  better  than  one 


(grange  how  so  many  of  these  apocryphal 
Texas  situations  involve  liquor,  but  they 
do.    Like  heredity,  it  runs  in  the  Texas 
family. 

Some  years  ago,  the  United  States  Army, 
at  old  Camp  Verde,  imported  a  herd  of 
camels  and  started  a  brigade  for  policing 
certain  Texas  dry  areas.  But  the  land  was 
too  tough,  even  for  camels.  The  brigade  had 
to  be  disbanded,  and  the  camels  were  turned 
loose.  One  old  sot,  a  thieving  heel  who 
worked  half  the  time  for  a.  lumber  yard 
while  drinking  between  drinks,  encountered 
a  camel  in  the  moonlight.  He  got  religion 
then  and  there,  roused  the  nearest  minister, 
swore  he'd  never  take  another  drink,  and, 
full  of  repentance,  volunteered  the  informa- 
tion that  he  had  been  stealing  lumber  for 
twenty  years.  The  minister,  a  Princeton 
man,  decided  to  make  the  most  of  this 


heaven-sent  chance  to  get  in  a  few  good 
licks  for  the  Lord.  He  asked  the  fellow  if  he 
knew  how  to  make  orisons. 

"Nope,  Reverend,  I  sure  don't.  But  if  you 
got  the  plans,  I  got  the  lumber." 

*     *  * 

If  you  got  marketing  plans,  we  got  the 
market— and  we  come  by  it  honest.  Amarillo 
tops  the  nation  in  per  family  retail  sales. 


K  G~N  €  -  am  &  tv 

J  i 


Amarillo 


NBC  and  DuMONT  AFFILIATE 


AM:  10  kw,  710  kc.  TV;  100  kw,  Channel  4.  Represented  nationally  by  The  Katr  Agency 
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WALT 


The  plurality  of  listeners  goes  with  WBNS  —  the  sta- 
tion with  greater  tune-in  than  all  other  local  stations 
combined !  As  a  candidate  for  your  advertising  dollar, 
WBNS  presents  a  perfect  platform  with  the  20  top- 
rated  programs. 


CBS  for  CENTRAL  OHIO 


ASK 

JOHN  BLAIR 
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COLUMBUS,  OHIO 
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Two  New  Vhf  Statioi 
Approved  By  FCC 

GREEN  BAY,  Wis.,  and  Grand  Forks,  $ 
each  won  a  new  vhf  tv  station  last  wei 
the  FCC  granted  ch.  5  at  Green  Bay  to  V 
Telecasting  Co.  and  ch.  10  at  Grand  Foil 
KNOX  there. 

At  Green  Bay,  the  vhf  ch.  5  grant  was  j 
possible  by  withdrawal  of  the  competitive 
of  Green  Bay  Newspaper  Co.  The  statioi] 
have  effective  radiated  power  of  100  kw  \j 
and  60.3  kw  aural  with  antenna  height 
feet  above  average  terrain. 

The  Grand  Forks  ch.  10  grant  was  en; 
by  the  dismissal  of  the  competitive  bi.  | 
Grand  Forks  Broadcasting  Co.,  which  is  i 
bursed  for  expenses  incurred  in  prosecutir 
bid.  The  ch.  10  grant  specifies  2.82  kw  ! 
visual  and  1.41  kw  aural  and  antenna  h 
above  average  terrain  of  180  feet. 

In  other  tv  actions,  the  Commission 
week  designated  for  consolidated  hearin; 
April  9  the  bids  for  vhf  ch.  13  at  Indianaj 
Ind.,  of  WIRE,  Mid-West  Tv  Corp.,  Cn 
Broadcasting  Co.,  and  WIBC  Inc. 

Crosley  Broadcasting  is  owner  of  Wlj 
(TV)  Cincinnati;  WLWD  (TV)  Dayton;  WI 
(TV)  Columbus,  and  WLWA  (TV)  Atlanta,) 

FCC  announced  also  that  uhf  ch.  52  KA 
TV  Yuba  City,  Calif.,  was  given  20  days  w 
which  to  inform  the  Commission  if  a  he 
is  desired  on  its  application  for  additional 
to  construct  the  station.  If  not,  the  station 
be  deleted. 

Meanwhile,  the  FCC  initiated  proposed  i 
making  to  assign  uhf  ch.  21  plus  to  Hunting 
Ind.,  and  invited  comments  to  a  rule  ma 
proposal  to  substitute  uhf  ch.  53  plus  fori 
ch.  23  at  Fitzgerald,  Ga.,  and  to  change 
assignment  of  vhf  ch.  5  at  Weston,  W.  Va.,  f 
commercial  to  noncommercial  educational 

The  Fitzgerald  channel  switch  is  suppo 
by  the  petition  of  uhf  ch.  37  WGOV-TV  1 
dosta,  Ga.,  to  enable  it  to  obtain  a  suit 
site.  The  Weston  channel  reassignment  is  1 
ported  by  W.  Va.  Research  Center  Inc. 
Salem,  W.  Va. 

Comments  on  the  above  proposals  may 
filed  on  or  before  April  9. 


\ 


Tv  Grants  at  Lexington, 
Spokane  Proposed  by  FCC 

INITIAL  decisions  proposing  to  grant  nev 
stations  on  vhf  ch.  2  at  Spokane,  Wash., 
uhf  ch.  18  at  Lexington,  Ky.,  were  annour 
by  FCC  last  week.   Both  were  made  poss 
by  dismissal  of  competitive  applications. 

At  Spokane,  vhf  ch.  2  is  proposed  to 
granted  to  KREM  there.  The  decision  - 
made  possible  by  the  dismissal  of  competi 
bid  of  KNEW  Spokane,  which  receives  $32, 
in  consideration. 

In  the  Lexington  ch.  18  contest,  the  propc 
grant  is  for  WLEX  there,  made  possible  by 
withdrawal  of  the  competitive  bid  of 
Lexington.  No  consideration  has  been  promiE5 
to  WVLK  for  dismissing  its  application. 


Mich.  House  Passes  Bill 
Restricting  Tv  Liquor  Ads 

MICHIGAN  broadcasters  face  a  fight  ag 
state  censorship  of  beer  and  wine  commerc 
with  passage  by  the  House  of  the  Michi, 
Legislature  of  a  bill  (No.  297)  that  would  b 
in  tv  advertising,  the  showing  of  persons  dri 
ing  beer  and  wine. 
The  House  passed  the  measure  56-32  Tu 
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day  night  after  a  statewide  furor  arose  over 
an  attempt  to  slip  the  bill  through  without  pub- 
lic attention.  The  House  Liquor  Committee 
had  voted  March  3  to  kill  the  bill.  An  effort 
to  force  it  through  the  House  quickly  despite 
committee  action  had  been  intercepted  by 
Harold  Gross,  owner  and  president  of  WJIM- 
AM-TV  Lansing.  In  a  telecast  just  prior  to  the 
March  3  Pabst  boxing  match,  Howard  K.  Finch, 
WJIM-TV  vice  president  and  news  analyst, 
exposed  the  plan.  The  bill  was  laid  aside  tem- 
porarily when  legislators  were  swamped  with 
protests. 

Under  terms  of  the  bill  the  state  liquor 
authority  could  revoke  the  license  of  any  firm 
dramatizing  beer  or  wine  advertising.  In  an 
editorial  the  Detroit  Free  Press  warned  the 
Legislature  to  "go  slow  in  trying  to  tell  people 
what  they  can  or  can't  look  at  on  their  tv 
screens." 


Comr.  Lee  Names  Campbell 
As  Engineering  Assistant 

LT.  COL.  William  B.  Campbell,  once  men- 
tioned as  candidate  for  FCC  Secretary,  the  post 
newly-filled  by  Mary  Jane  Morris,  was  ap- 
pointed last  week  by  Comr.  Robert  E.  Lee  as 
engineering  assistant. 
He  reports  today 
(Monday)  from  his 
post  with  the  Signal 
Corps  in  Washing- 
ton. 

Col.  Campbell 
joined  the  RCA 
Comunications  Div. 
in  1922,  subsequent- 
ly becoming  assistant 
superintendent.  In 
1929  he  transferred 
to  RCA  Institutes, 
directing  establish- 
ment of  five  new 
schools.  After  formation  of  Press  Wireless, 
Colonel  Campbell  was  selected  in  1932  to  assist 
in  establishing  a  world-wide  communication 
network  as  European  manager. 

In  1937  the  late  Joseph  Connelly,  then  presi- 
dent of  King  Features  and  board  chairman  of 
Hearst  Radio  Inc.,  retained  him  to  direct  re- 
organization of  the  Hearst  broadcasting  and 
communications  operations.  When  this  was 
completed  he  became  president  of  Radio  Tele- 
vision Institutes,  New  York  technical  training 
school.  After  World  War  II  he  helped  establish 
the  Radio  Electronics  Institutes  of  America. 


JOHNSON  OFFERS  MEASURE 
ON  MULTIPLE  TV  OWNERSHIP 

The  Senator  includes  provision  for  his  one  vhf  for  two  uhf  idea  witl 

a  maximum  of  10  uhf  (but  no  vhf)  and  a  maximum  of  five  vhf  (bu 

no  uhf).    Legislation  would  prohibit  concentration  of  tv  control. 

6  uhf;  1  vhf,  8  uhf;  no  vhf,  10  uhf. 

Sen.  Johnson's  measure  would  allow  a 
station  owner  within  a  five-year  period  aftei 
bill's  enactment  who  "relinquishes,  tran 
or  fails  to  renew"  his  license  to  be  entitle 
a  grant  of  two  uhf  station  licenses,  "om 
which  shall  serve  substantially  the  same  a 
as  that  served  by  the  vhf  holding  involved 
The  Coloradan's  bill  specifies  the  amendr 
would  not  apply  to  noncommercial  tv  stati 
Sen.  Johnson's  bill  was  referred  to  the  Se 
Interstate  &  Foreign  Commerce  Commi 
parent  of  the  Potter  subcommittee.  Sen.  J 
son  is  ranking  Democrat  on  the  full  commi 
Sen.  Johnson  has  been  a  bitter  critic  of 
FCC's  proposal  to  raise  its  limit  on  multipi 
station  ownership.  This  proposal  would  mc 
the  current  rule  that  not  more  than  fiv 
stations  can  be  under  common  ownershii 
seven  tv  stations  of  which  at  least  two  i 
be  uhf. 


COL.  CAMPBELL 


A  BILL  that  would  set  up  a  formula  on  mul- 
tiple tv  station  ownership  was  dropped  in  the 
Senate  hopper  Tuesday  by  Sen.  Edwin  C. 
Johnson  (D-Colo.). 

The  proposed  legislation  (S  3095)  contains 
a  mathematical  progression  of  station  owner- 
ship which  would  permit  a  one  vhf  station 
swap  for  two  uhf  stations. 

This  is  an  outgrowth  of  the  station  barter 
proposal  suggested  by  the  Senator  a  fortnight 
ago  during  a  closed  session  of  the  Potter  Com- 
munications Subcommittee  with  the  FCC 
[Closed  Circuit,  March  8]. 

The  emphasis  on  uhf  in  the  Johnson  bill 
again  pointed  up  Senators'  concern  with  the 
problem  of  uhf  development  in  the  nation's  tv 
system. 

Text  of  the  Johnson  bill  appears  in  For  The 
Record,  page  112. 

Hearing  Expected 

A  hearing  is  expected  to  be  held  by  the 
Potter  subcommittee  on  the  uhf  problem  as  the 
group's  order  of  business  [B»T,  March  8]  after 
the  license  fee  proposal  is  studied  (see  license 
fee  hearing  story,  page  54). 

The  Johnson  bill,  which  would  amend  the 
Communications  Act,  would  prohibit  the  FCC 
from  granting  a  tv  applicant  if  he  directly  or 
indirectly  owns  or  controls  another  tv  station 
serving  the  same  area.  A  grant  also  would  not 
be  permitted  if  it  would  result  in  a  concentra- 
tion of  control  of  tv  stations  inconsistent  with 
the  "public  interest,  convenience,  or  necessity." 

Under  the  measure,  the  FCC  would  weigh 
its  considerations  of  an  applicant  as  to  whether 
a  grant  would  result  in  a  concentration  of 
control  by  studying  "the  facts  of  each  case." 
These  "facts,"  according  to  the  measure,  would 
include  "the  size,  extent  and  location  of  areas 
served,  the  number  of  people  served,  and  the 
extent  of  other  competitive  service  to  the  areas 
in  question." 

The  bill  would  bar  outright  any  grant  of  an 
applicant  whose  holdings  exceeded  these  limits : 
5  vhf,  no  uhf;  4  vhf,  2  uhf;  3  vhf,  4  uhf;  2  vhf, 


BEER-BASEBALL  MEASURE  UP  FOR  SENATE  INNING 

POSTPONEMENT  for  a  week  of  a  Senate 
hearing  on  a  measure  that  would  bring  under 
anti-trust  laws  any  professional  baseball  club 
owned  by  a  beer  or  liquor  company  was  an- 
nounced Monday.  Hearing  by  the  Anti-Trust 
&  Monopoly  Subcommittee,  of  which  Sen. 
William  Langer  (R-N.  D.)  is  chairman,  will  be 
held  this  Thursday  [B«T,  March  1,  et  seq.]. 

At  first,  principals  were  inclined  to  advance 
the  date  until  after  April  13,  the  opening  of  the 
baseball  season.  Later,  they  agreed  to  a  hear- 
ing this  week. 

Scheduled  to  testify  on  Sen.  Ed  C.  Johnson's 
joint  resolution  (S  J  Res  133)  are  August  A. 
Busch  Jr.,  owner  of  the  St.  Louis  Cardinals 
and  president  of  the  Anheuser-Busch  Inc. 
brewery  in  St.  Louis  (Budweiser  beer)  and 
Baseball  Comr.  Ford  Frick.  Also  invited  to 
appear  are  Attorney  General  Herbert  Brownell 
Jr.  and  Federal  Trade  Commission  Chairman 
Edward  F.  Howrey. 


Sen.  Johnson  has  charged  Mr.  Busch  with 
building  up  an  alleged  beer  monopoly  using  a 
Cardinals'  regional  radio  network  as  the  instru- 
ment. 

Sen.  Johnson  is  slated  to  testify  in  support 
of  his  measure  Thursday.  A  subcommittee 
spokesman  said  Mr.  Busch  and  Mr.  Frick  had 
not  been  scheduled  for  Thursday  but  probably 
would  testify  later. 

Meanwhile,  it  was  reported  the  St.  Louis 
Cardinals  were  putting  the  question  of  con- 
tinued broadcasts  of  their  games  in  17  cities 
in  Tennessee,  Missouri,  Iowa  and  Illinois  up 
to  the  minor  league  baseball  clubs  there. 

The  plan  is  to  ask  minor  league  clubs  the 
following:  "Do  you  prefer  the  Cardinals  to 
continue  their  full  broadcasts  into  your  city  or 
do  you  prefer  the  Cardinals  to  broadcast  in 
your  city  only  when  the  local  minor  league 
team  is  on  the  road  and  when  the  games  are 
not  in  conflict?" 


Kilgore  'Monopoly' 
Charge  to  Justice  Dej 

SEN.  HARLEY  M.  KILGORE  (D-W.  1 

has  carried  his  "crusade"  against  an  alL 
"threat  of  a  developing  monopoly  in  com 
nications"  to  the  Justice  Dept.  [Closed  Circ 
March  8]. 

A  letter  transmitting  his  stand  that  all 
radio  interests  are  taking  over  tv  [B»T,  M 
1,  et  seq.]  was  sent  by  the  Senator  to  Attoi 
General  Herbert  Brownell  Jr.  In  his  le 
the  Senator  asked  the  Attorney  General:  " 
you  be  so  good  as  to  advise  me  if  you 
that  existing  laws  are  adequate  to  meet 
situation  or  if  new  legislation  is  needed?" 

Sen.  Kilgore  reminded  Mr.  Brownell,  " 
is  a  matter  in  which  I,  as  a  member  of 
Anti-Trust  &  Monopoly  Legislation  Sub(^ 
mittee,  am  very  much  interested." 

The  Senator  is  the  top  Democrat  on 
Senate  Anti-Trust  &  Monopoly  Subcommi 

At  the  same  time,  it  was  disclosed  that  ■ 
William  Langer  (R-N.  D.),  chairman  of 
Senate  Judiciary  Committee  and  also  of 
monopoly  subcommittee,  had  answered 
Kilgore  appeal  for  Congressional  study. 

Assurance  Given 
Sen.  Langer  said:  "You  may  be  sure  that 
Subcommittee  will  give  serious  study  to 
aspects  of  this  problem  as  pointed  out  by 
article."  The  article  referred  to  was  "Cor 
tition  in  the  Broadcasting  of  Ideas  and  Ei 
tainment:  Shall  Radio  Take  Over  Televisi< 
which  was  reprinted  by  Sen.  Kilgore  in 
Congressional  Record.  It  was  authored  by 
Washington  attorneys,  Henry  B.  Weaver 
and  Thomas  M.  Cooley  II  of  the  law  I 
Weaver  &  Glassie,  Washington,  D.  C. 
Sen.  Langer  also  said: 

I  certainly  agree  with  yon  that  any  si) 
of  developing  monopoly  in  communicatioi 
is  a  far  more  serious  matter  than  mai 
economic  monopolies  in  other  fields. 
This  was  in  reference  to  Sen.  Kilgore's 
sertion  that  "any  threat  of  developing  ni( 
poly  in  communications  is  a  far  more  ser 
matter  than  mere  economic  monopoly  in  o 
fields,  as  important  as  this  is." 

He  had  gone  on  to  say:  "No  other  func 
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CUT   IT   OFF  ! 

We're  Overloaded ! 


Just  three  one-minute  spots  on  WSM-TV  supplied 
enough  sales  leads  to  last  for  weeks  to  come  ! 

Here's  the  story  chronologically 

ifw^  To  get  So-Ten  Meat  Tenderizer  into  new 
/  markets,  the  So-Ten  Company  of  Memphis 
decided  to  invite  people  to  write  in  for 
free  samples,  fill  such  requests  promptly, 
then  have  its  salesmen  follow-up  by  visiting 
stores  in  towns  from  which  requests  came. 

The  company,  through  its  advertising  agency  Getz 
Crenshaw  of  Memphis,  decided  further  to  make  its 
free  sample  offer  in  one-minute  spot  announcements 
on  Phila  Rawlings'  "Kitchen  Kollege"  program.  After 
just  three  airings,  they  had  to  call  a  temporary  halt 
because  "our  salesmen  can't  keep  up  .  .  .  requests 
have  come  from  80  towns  so  far!" 

If  your  sales  force  can  use  a  mid-flight  refueling, 
remember  that  WSM-TV  has  been  airborne  longest  in  the 
Nashville  and  Middle  Tennessee  market  —  and  has  the  gear 
to  garner  loads  of  leads.   Contact  Irving  Waugh  or 
any  Petry  Man  for  details  ! 


ft 


WSM-TV 


Channel  4 
Nashville 
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in  our  society  is  as  essential  to  preserve  our 
institutions  as  is  free  and  untrammelled  com- 
munication of  information  and  opinion.  Of 
course,  we  can  have  neither  under  monopoly 
condition  or  those  of  concentrated  control." 

Sen.  Kilgore  also  has  asked  the  Senate  Inter- 
state &  Foreign  Commerce  Committee  to  study 
the  question  of  radio  intrests  in  television. 

It  is  presumed  that  Attorney  General 
Brownell  will  turn  the  Kilgore  letter  over  to 
the  lustice  Dept.'s  Anti-Trust  Division. 

While  Sen.  Langer  hinted  his  subcommittee 
would  take  up  the  matter,  it  was  learned  the 
group's  calendar  is  jammed  with  proposed  leg- 
islation at  the  present.  How  far  the  Kilgore 
appeal  would  get  in  this  Congress,  therefore, 
was  doubtful. 


FCC  TO  RETURN  $150,000  TO  UNCLE  SAM 


WLS,  WEN  R  Merger 
Approved  by  FCC 

MERGER  of  Chicago  share-time  stations  WLS 
and  WENR  received  FCC  approval  last  week. 

Under  the  terms  of  the  agreement,  a  new 
corporation  will  be  organized  as  WLS  Inc., 
with  Agricultural  Broadcasting  Co.,  licensee 
of  WLS,  and  AB-PT  owning  50%  each.  WLS 
is  owned  by  the  Prairie  Farmer. 

The  merger  of  the  two  share-time  stations 
will  result  in  full  time  operation  on  890  kc 
with  50  kw.  Call  letters  WLS  will  be  retained 
and  the  station  will  be  affiliated  with  ABC. 

Officers  of  the  new  company  are  James  E. 
Edwards,  WLS,  president;  Glenn  Snyder,  WLS, 
first  vice  president  and  general  manager;  Arthur 
M.  Harre,  ABC,  second  vice  president  and  as- 
sistant general  manager;  George  R.  Cooke, 
WLS,  treasurer,  and  Mathew  Vieracker,  ABC, 
secretary. 
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House  Appropriations  unit  re- 
leases testimony  given  by  FCC 
Chairman  Hyde  and  others. 
Congressman  lauds  Commis- 
sion action  in  clearing  away 
backlog  of  tv  applications. 

FCC  is  turning  back  $150,000  in  unexpended 
funds  to  the  U.  S.  Treasury  [Closed  Circuit, 
Jan.  25]. 

This  was  revealed  publicly  for  the  first  time 
in  testimony  released  last  week  by  the  House 
Appropriations  Subcommittee  on  Independent 
Offices.  FCC  officials,  led  by  Chairman  Rosel 
H.  Hyde,  appeared  before  the  group  last  Jan- 
uary to  discuss  the  Commission's  fiscal  1955 
budget. 

President  Eisenhower's  budget  for  fiscal  1955 
proposed  that  FCC  trim  an  estimated  $372,704 
from  its  current  spending  on  broadcast  activities, 
giving  the  Commission  about  $1,231,190  for  its 
radio-tv  work  [B»T,  Jan.  25]. 

The  return  of  funds  from  a  total  of  $300,000 
specified  in  the  1954  fiscal  budget  for  clearing 
the  tv  backlog  in  applications  drew  verbal 
applause  from  Rep.  Albert  Thomas  (D-Tex.), 
ranking  minority  member  of  the  subcommittee. 

Rep.  Thomas  said  "certainly  you  are  doing 
a  fine  job  in  whittling  down  that  backlog.  We 
want  to  commend  you  for  it." 

Chairman  Hyde  said  that  by  the  end  of  this 
fiscal  year  (June  30,  1954)  FCC  will  have 
disposed  of  all  nonhearing  cases  in  tv  and  that 
within  three  months  (from  Jan.  14)  FCC  ex- 
pected all  cases  in  which  contests  were  involved 
to  be  "in  some  stage  of  the  hearing  process." 
He  said:  "We  expect  by  the  end  of  the  current 
budget  year  (June  30)  that  the  number  of 
applications  for  new  television  stations  not 
determined  will  be  of  the  order  of  200." 

Uncontested  Applications 

Chairman  Hyde  also  said  the  number  of 
uncontested  tv  applications  was  46  at  that 
time.  In  these  cases,  he  said,  the  applicant  had 
not  the  substance  needed  and  there  were  un- 
answered questions  regarding  the  proposed 
operation.  [Since  then,  FCC  has  announced 
it  is  current  on  nonhearing  cases]. 

During  testimony  it  was  revealed: 

•  Some  engineering  tv  personnel  who  had 
been  working  on  tv  applications  are  being 
transferred  to  am  processing.  Engineering  ex- 
aminations of  all  applicants  in  tv  are  complete. 

•  Situation  in  am  application  processing  is 
not  as  current  as  FCC  would  wish  it  to  be. 

•  Am  station  filing  is  at  the  rate  of  220  per 
year.  Chairman  Hyde  said  the  Commission  is 
"receiving  more  applications  this  year  than  we 
expected."  He  noted  am  broadcasters  had  a 
good  year  last  year  "notwithstanding  the  advent 
of  television." 

•  FCC  dismissed  one  employe  on  grounds 
of  question  of  loyalty  pending  an  investigation 
since  Mr.  Hyde  has  been  chairman  (he  became 
chairman,  April  18,  1953). 

•  A  discussion  of  political  broadcasting  and 
equal  time  (see  box,  page  33). 

•  Chairman  Hyde  said  estimates  are  that 
there  will  be  50,000  to  70,000  color  sets  avail- 
able by  June  30,  most  of  the  receivers  being 
used  for  dealer  exhibition. 

•  The  McFarland  Act  has  placed  additional 
burdens  on  FCC  requiring  reports  to  Congress, 
etc. 

•  FCC,  which  now  has  1,129  employes,  is 
presenting  a  budget  that  would  allow  1,046.9 
personnel,  "the  lowest  since  World  War  II." 

Chairman  Hyde  and  George  S.  Turner,  chief 
of    the    Field    Engineering    and  Monitoring 


Bureau,  explained  the  proposed  freql 
usage  monitoring  program  for  which  the  ■ 
mission  asked  $950,000. 

The  program  would  provide  for  surveili 
of  frequency  usage  in  the  radio  band  bet 
10  kc  and  27,500  kc  to  aid  in  assignme 
frequencies  and  management  of  the  I 
spectrum,  international  negotiations  invq 
use  of  radio  frequencies,  location  of  clandt 
stations,  and  for  certain  other  security  purp 

It  is  expected  the  House  Appropria 
Committee  will  report  out  the  FCC  fund; 
sometime  this  week. 


EX-FCC  HEAD  FLY 
CITED  IN  PROTEST 

FORMER  FCC  Chairman  James  Lawrence 
was  citsd  last  week  by  the  un-American  ac 
ties  subcommittee  of  Harvey  W.  Seeds  An 
can  Legion  Post  of  Miami,  in  a  protest  h 
to  the  Co  mm  is 
calling  for  invesi 
tion  of  Mr.  I 
qualifications  to  1, 
South  Florida 
vision  Corp.,  on« 
four  contestants 
vhf  ch.  7  there. 

The  letter  c 
the  Cox  commi 
investigation  of  F 
in  the  House  in  1$ 
involving  alle>i 
improper  Keen; 
MR  practices,  illegal  c 

sorship  of  progri 
and  infiltration  by  subversives.  Ellis  S.  Rul 
attorney,  is  head  of  the  Seeds  Post  subcomr 
tee.  Copies  of  the  letter  were  also  sent  to 
Florida  Congressional  delegation,  it  was 
ported.  FCC  acknowledged  receipt  of  the  p 
test. 

In  an  interview  by  the  Miami  Daily  Ne 
Mr.  Fly  was  reported  to  have  said,  "It  is  i 
firm  belief  that  the  efforts  to  scandalize  J 
originated  with  our  most  powerful  opponents, 
Miami.  No  Congressional  committee  has  ei 
questioned  my  competence,  loyalty  or  integn 
...  If  the  facts  are  met  honestly,  this  unethii 
conduct  will  reflect  upon  the  integrity  of 
self-interested  instigators.  I  would  welcome 
full  investigation  both  of  the  alleged  facts  a! 
of  the  illegitimate  origin  of  the  communicatioi 

Ch.  7  contest  goes  before  FCC  Examir 
James  D.  Cunningham  tomorrow  (Monda 
with  oral  testimony  yet  to  begin.  Competitc 
besides  South  Florida  Television  include  Su 
beam  Television  Corp.,  East  Coast  Televisii 
Corp.  and  Biscayne  Television  Corp.,  the  latt 
representing  a  merger  of  the  Miami  Nevi 
WIOD  and  Miami  Herald-WQAM,  with  e 
NBC  President  Niles  Trammell  holding  15% 
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Justice  Dept.  Charges 
Schine  Theatres'  Monopoly 

CRIMINAL  and  civil  contempt  proceedini 
were  filed  by  the  Justice  Dept.  last  week  again 
the  Schine  Theatres  chain,  which  owns  9 
movie  houses  in  the  East,  and  controls  tw 
Broadcast  properties,  with  headquarters  in  UJ 
state  New  York. 

The  Justice  Dept.  claimed  that  Schin 
Theatres  violated  a  1949  anti-trust  decree  i 
that  it,  and  members  of  the  Schine  famil 

f 
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NEW  HOT-SLITTING  PROCESS 

gives  cmdiotcipp  extra  strength 

H  RIM  MAM  ^^^^^^^^^^^^^^^^^^^^ 


Newly  perfected  thermal- slitting 
technique  provides  smoother,  cleaner 
edges,  resulting  in  increased  break  and 
tear  strength  of  plastic  base  Audiotape 


Tn  the  manufacture  of  Audiotape,  particu- 
lar  care  has  always  been  given  to  the  slit- 
ting operation,  in  which  the  processed  tape  is 
cut  into  reel-size  widths.  Precision  straight- 
line  slitting  has  been  one  of  the  reasons  why 
Audiotape  tracks  and  winds  perfectly  flat 
and  has  no  fuzzy  edges  to  impair  frequency 
response. 

Now,  however,  even  this  superior  slitting 
operation  has  been  still  further  improved 
by  precisely  controlled  heat  application. 
The  result,  though  not  visible  to  the  naked 
eye,  is  a  significant  increase  in  tape  strength. 


For  thermal  slitting  avoids  the  formation  of 
the  microscopic  cracks  and  irregularities 
which  result,  in  varying  degrees,  from  any 
cold  slitting  process.  Each  such  defect  is  a 
source  of  weakness  and  a  potential  tape 
break. 

The  thermal  treatment  in  no  way  alters 
Audiotape's  balanced  performance.  Hence 
Audiotape  not  only  offers  you  the  most 
faithful  reproduction  of  the  original  sound, 
but  also  assures  the  highest  mechanical 
strength  obtainable  with  cellulose  acetate 
base  material— all  at  no  extra  cost. 


Audiotape  is  now 
available  on  this 
NEW  7"  PLASTIC  REEL 


•  2£  inch  hub  •  more  area  for  labeling  •  less  chance 
of  tape  spillage  •  greater  protection  to  tape  *  rugged, 
non-warping  construction    •    distinctive,  modern  design 


.  .  .  and  in 

colors t  too! 

Audiotape  7"  reels  can  now  be  obtained, 
for  special  applications,  in  red,  blue, 
green,  yellow  or  clear  plastic.  And 
Audiotape  is  also  being  offered  on  either 
blue  or  green  colored  plastic  base,  in  ad- 
dition to  standard  red.  These  distinctively 
colored  tapes  offer  interesting  possibili- 
ties for  specialized  recording  and  filing 
applications.  Write  for  further  details. 


444  Madison  Avenue, 
New  York  22,  N.Y. 


AUDIO  DEVICES,  INC. 

Export  Dept.,  13  East  40th  St..  New  York  16.  N.Y.  Cables  "ARLAB" 

cuicUoclixcs    •    cmcisotnpg         aucLiofilm    •  uudmp&ints 
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and  subsidiary  corporations,  had  "continued  a 
combination  and  conspiracy  to  maintain  local 
theatre  operating  monopolies  and  to  prevent 
others  from  competing  with  them." 

In  the  action,  filed  in  Buffalo,  N.  Y.,  federal 
court,  the  Justice  Dept.  alleged  that  the 
Schines  retained  or  reacquired  control  over 
theatres  sold  in  "ostensible"  compliance  with 
orders  of  the  District  Court.  Justice  also 
charged  that  the  Schine  group  failed  to  dispose 
of  23  of  the  39  theatres  which  the  court  or- 
dered sold,  violated  injunctions  governing 
licensing,  buying  and  booking  films  for 
theatres. 

Schine  Theatres  is  55%  owner  of  WPTR- 
AM-TV  Albany,  N.  Y..  and  50%  owner  of 
WRNY-TV  Rochester,  N.  Y.  J.  Meyer  Schine, 
president  of  the  corporation,  is  the  father  of 
G.  David  Schine,  consultant  to  Sen.  McCarthy's 
Senate  Investigations  subcommittee,  now  a 
private  in  the  U.  S.  Army. 


FCC  SETS  14  AM 
HEARING  CASES 

BITING  off  its  biggest  batch  of  am  station 
hearings  in  nearly  six  months,  FCC  last  week 
scheduled  hearing  dates  in  14  contests.  Total 
of  22  applications  are  involved. 

Dates  scheduled  and  applicants  follow: 

April  13:  WVOK  Birmingham,  Ala.,  seeking  in- 
crease in  height  of  tower  on  690  kc  50  kw  day- 
time. 

April  15:  Dorsev  Eugene  Newman,  seeking 
8S0  kc  250  w  day  at  Hartselle.  Ala.;  WERD  At- 
lanta. Ga.,  seeking  to  change  from  860  kc  1  kw 
day  to  860  kc  10  kw  day,  directional;  WDMG 
Douglas,  Ga.,  seeking  to  change  from  860  kc 
1  kw  day  to  860  kc  5  kw  day. 

April  20:  Straits  Broadcasting  Co.,  and  Mid- 
western Broadcasting  Co.  for  new  am  stations 
on  1240  kc  250  w  daytime  at  Cheboygan,  Mich. 

April  22:  Winnebago  Broadcasting  Co.,  seeking 
1600  kc  1  kw  unlimited,  directional  at  Rockford, 
111.:  Esther  Blodgett,  seeking  1600  kc  1  kw  un- 
limited, directional  at  Harvard,  111.;  WNMP 
Evanston,  111.,  seeking  to  change  from  1590  kc 
1  kw  day  to  1590  kc  5  kw  day,  directional. 

April  27:  Highlight  Broadcasting  Co.,  seeking 
1050  kc  250  w  daytime. 

April  29:  WPAC  Patchogue,  N.  Y.,  seeking  to 
change  from  1580  kc  250  w  day  to  1580  kc  1  kw 
daytime. 

Mav  4:  White  Radio  Co.,  Wichita  Falls,  Tex., 
and  Lawton  Broadcasting  Co.  seeking  new  am 
station  on  1050  kc  250  w  day,  directional. 

May  6:  WJET  Erie,  Pa.,  seeking  to  change 
from  1570  kc  250  w  day  to  1400  kc  250  w  unlimited. 

May  11:  Port  Broadcasting  Co.,  Wilmington, 
N.  C,  seeking  1230  kc  250  w  unlimited. 

May  13:  Ole  Miss  Broadcasting  Co.,  Oxford, 
Miss.,  seeking  1230  kc  100  w  unlimited. 

May  18:  KLIL  Estherville,  Iowa,  seeking  to 
change  from  1340  kc  100  w  unlimited  to  1340  kc 
250  w  unlimited. 

May  20:  WCUE  Akron,  Ohio,  seeking  to  change 
from  1150  kc  1  kw  day,  directional  to  1150  kc 
1  kw  day,  500  w  night,  unlimited,  directional. 

May  25:  Central  City-Greenville  Broadcasting 
Co.  and  Muhlenberg-Ohio-McLean  Broadcasters 
seeking  1380  kc  500  w  day  at  Central  City,  Ky. 

May  27:  Scott  County  Broadcasting  Co.  seek- 
ing 550  kc  1  kw  day  at  Forrest,  Miss.;  WCBI 
Columbus.  Ga..  seeking  to  change  from  1340  kc 
250  w  unlimited  to  550  kc  500  w  night,  1  kw  day 
unlimited,  directional. 


FTC  Orders  Appliance  Firm 
To  Halt  False,  Bait  Ads 

THE  FEDERAL  Trade  Commission  has  or- 
dered Lacy's  Inc.,  Washington,  D.  C,  appli- 
ance firm,  to  stop  misrepresenting  in  radio,  tele- 
vision and  newspaper  advertising  the  savings  to 
be  realized  from  a  freezer  food  plan  and  using 
"bait"  advertising  on  radio  in  the  sale  of  tele- 
vision sets. 

The  FTC  order  March  6  affirmed  Hearing 
Examiner  William  L.  Pack's  initial  decision 
Jan.  14  entered  by  default  against  Lacy's,  its 
president,  William  Warsaw,  and  its  vice  presi- 
dent, Hyman  Goodbindcr. 

The  hearing  examiner  determined  that  Eugene 
H.  Riel/kc  and  Hyman  M.  Goldstein,  also  offi- 
cers of  the  corporation  and  cited  in  the  original 


FTC  complaint  last  November  [At  Deadline, 
Nov.  16,  1953],  were  not  connected  with  the 
formulation,  direction  or  control  of  Lacy's  ad- 
vertising or  sales  policies  or  activities,  and  the 
FTC  complaint  against  them  was  dismissed. 

Lacy's  Inc.  last  October  filed  a  petition  for 
voluntary  bankruptcy,  listing  a  total  liability 
of  $320,507  [B»T,  Oct.  12,  1953]. 

Also,  bait  advertising  on  radio  and  television 
and  in  newspapers  has  been  charged  to  Clean- 
Rite  Vacuum  Stores  Inc.,  Washington,  D.  C, 
and  its  officers,  Samuel  and  Etta  Berenson,  in 
the  firm's  sale  of  vacuum  cleaners. 

The  respondents  were  given  20  days  to 
answer  and  a  hearing  with  Hearing  Exam- 
iner Earl  J.  Kolb  was  set  for  April  12  in  Wash- 
ington. 


Catching  Up 

HOPE  that  the  workload  of  final  de- 
cision preparation  for  FCC  can  become 
current  within  three  or  four  months  was 
expressed  last  week  by  Sol  Schildhause, 
acting  chief  of  the  Commission's  Office 
of  Opinions  and  Review,  in  announcing 
additions  to  his  legal  staff  [Closed  Cir- 
cuit, March  8]. 

Attorneys  switched  to  Opinions  and 
Review  from  other  Broadcast  Bureau  as- 
signments included  Forest  L.  McClen- 
ning,  William  Jensen,  Arthur  Feld,  Her- 
bert Schulkind  and  Thomas  Fitzpatrick. 
Another,  Henry  Geller,  is  to  switch  to 
Mr.  Schildhause's  office  within  a  few 
weeks.  They  replace  three  attorneys 
transferred  to  other  Broadcast  Bureau 
assignments:  Paul  R.  Conway,  Vernon 
B.  Romney  and  Julian  S.  Egre. 

Opinions  and  Review  staff  now  totals 
about  20  persons,  including  two  engi- 
neers, an  accountant  and  six  stenograph- 
ers. Earlier,  the  staff  was  augmented  by 
two  new  attorneys,  Walter  Gunther,  for- 
merly with  Justice  Dept.,  and  Richard 
Hartsock,  Army  veteran.  Don  Berk- 
meyer  also  was  transferred  from  Com- 
mon Carrier  Bureau. 


CBS  Asks  Rejection 
Of  KSTM-TV  Vhf  Bid 

CBS  asked  the  FCC  last  week  to  reject  the 
application  of  KSTM-TV  St.  Louis  for  vhf  ch. 
1 1  on  the  ground  that  the  amended  application 
constituted  a  new  application — forbidden  under 
the  30-day  rule. 

Under  FCC  policy,  no  applications  may  be 
amended  less  than  30  days  before  the  date 
of  hearing.  The  St.  Louis  ch.  1 1  hearing  was 
scheduled  to  commence  Jan.  14,  and  the  then 
pending  four  applicants  exchanged  documents 
and  exhibits  among  themselves  on  Dec.  21. 

In  response  to  a  court  order,  the  FCC  early 
this  month  ordered  KSTM-TV  into  the  St. 
Louis  hearing  for  ch.  11  and  set  as  one  of  the 
issues  whether  the  uhf  ch.  36  station  had  the 
right  to  participate  in  view  of  the  fact  that  it 
is  an  existing  grantee  [B»T,  March  8]. 

CBS  contended  in  its  motion  to  reject  the 
amended  application  that  KSTM-TV's  Novem- 
ber 1953  application  is  the  application  involved, 
and  that  the  amended  application  shows  com- 
plete change  in  ownership,  officers,  financial 
data,  program  proposals  and  network  affilia- 
tion. 

In  addition  to  KSTM-TV,  which  technically 
is  applying  for  East  St.  Louis,  111.,  and  CBS 
(KMOX  St.  Louis),  other  St.  Louis  applicants 
are  St.  Louis  Telecast  Inc.  (60%  owned  by 
WEW),  220  Television  Inc.  and  St.  Louis 
Amusement  Co. 


FCC  BUCKS  COURT 
On  CH.  2— ZENITH  ' 

POSSIBILITY  that  the  much-litigated  Clt  « 
ch.  2  case  might  wind  up  in  court  again  lc 
last  week  when  Zenith  Radio  Corp.  tol 
FCC  that  the  Commission  had  misundei 
the  U.  S.  Court  of  Appeals  ruling — thj 
Court  said  Zenith  should  have  a  hearing 
Balaban  &  Katz,  with  CBS  as  a  possible 
venor,  and  not  a  comparative  hearing  be 
Zenith  and  CBS. 

Zenith's  reply  was  in  answer  to  McFc 
letters  sent  by  the  Commission  to  Zenitl 
CBS,  preliminary  to  a  hearing  between  th 
on  who  should  be  granted  permanent  possi 
of  Chicago  ch.  2  [B*T,  Feb.  15]. 
WBBM-TV  Chicago  already  is  operating  < 
2  under  temporary  FCC  authority. 

Zenith  claimed  that  the  Commission  pre 
to  pit  the  Chicago  radio-tv  manufacturer  a; 
CBS  was  a  "flagrant  disregard"  of  the  c 
opinion,  "in  derogation  of  the  clear  prono 
ment"  of  the  court.  Zenith  said  the  court 
CBS  right  of  "limited  participation." 

If  the  Commission  does  not  reverse  itst 
March  19  and  set  Zenith's  application  for 
ing  with  Balaban  &  Katz,  the  manufacturer 
it  will  have  to  appeal  to  the  court  anew. 1 

CBS,  in  its  response  to  the  McFarland  I 
took  issue  with  the  Commission's  remindei 
no  consideration  may  be  given  in  the  heari  I 
WBBM-TV's  present  operation  on  ch.  2. '  I 
said  that  the  court  ruling  ordered  that  noj 
sideration  be  given  to  any  expenditures  by: 
in  moving  WBBM-TV  from  ch.  4  to  ch.  2. 

Court  Refuses  CBS  Bid 
To  Stop  KBIG  Operation 

U.  S.  Court  of  Appeals  in  Washington) 
week  refused  the  request  of  CBS  that  ^ 
Avalon  (Los  Angeles)  be  put  off  the  air  j 
ing  the  outcome  of  a  hearing  before  the 
on  questions  of  interference  [B*T,  Jan.  2j 

The  court  said  that  the  Commission 
within  its  discretion  in  denying  a  CBS  pei 
that  KBIG's  18  month  old  program  test  au 
ity  (740  kc  with  10  kw  daytime)  be  rev 
or  that  its  power  be  reduced. 

CBS  claimed  that  its  KCBS  San  Fran! 
was  losing  140,000  people  in  its  protected 
tour  (about  3%  of  the  population  cov<: 
because  of  the  KBIG  operation.  KCBS  < 
ates  on  the  same  740  kc,  with  50  kw. 


Broadcast  Bureau  Chief  Fil 
Exceptions  in  Buffalo  Case 

CHIEF  of  FCC's  Broadcast  Bureau  filed 
tailed  exceptions  last  week  to  a  hearing 
aminer's  initial  decision  proposing  to  | 
vhf  ch.  2  at  Buffalo  to  Niagara  Frontier  An 
ment  Corp.,  survivor  in  a  merger  invo' 
several  contestants  there  [B«T,  Feb.  22]. 

The  Bureau  chief  argued  that  the  exami 
findings  and  the  record  in  the  hearing,  ore 
by  FCC  to  determine  the  good  faith  of 
dismissed  applicant.  Enterprise  Transmi: 
Inc.,  "fully  support  the  conclusion"  that 
agara  entered  into  an  agreement  to  pure 
the  physical  plant  of  now  defunct  uhf  ch 
WBES-TV  Buffalo  for  about  $500,000  ' 
the  understanding  and  on  the  condition 
such  agreement  would  result  in  the  dism 
of  the  Enterprise  application."  Although 
direct,  he  contended,  Niagara  did  pay  " 
sideration"  for  dismissal  of  Enterprise. 

The  Bureau  chief  also  cited  the  examii 
failure  to  conclude  that  the  Enterprise  app 
tion  "was  filed  for  the  purpose  of  delaying 
impending  grant"  to  Niagara  Frontier. 
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In  celebration  of  our  h  th  anniversary 

WAGA-TV  -  Channel  S  -  Atlanta 

declares  a  103%  dividend 
on  its  first  year's  income 


HERE  IS  YOUR  SHARE! 


(Payable  of  course  in  Confederate  five-dollar  bills,  faithfully  reproduced  here 
for  you  to  cut  out  and  use  as  you  see  fit.  Just  follow  the  thin  outer  line.) 


MM 


March  is  the  birthday  month  of  Channel  5  in  Atlanta. 
It  was  on  March  8,  1949,  five  years  ago,  when 
WAGA-TV  went  on  the  air.  Since  then  it  has  climbed 
steadily  in  viewers  and  selling  power.  Today  it  is 
by  far  the  most  popular  station  in  Georgia — seen 
more  by  more  people  month  in  and  month  out  than 
any  other  station  in  the  state! 

To  celebrate  our  fifth  anniversary,  we  are  passing 
along  to  the  readers  of  Broadcasting-Telecasting 


Represented  Nationally  by 

the  KATZ  AGENCY,  Inc. 

Tom  Harker,  V.P.  and  Nat'l  Sales  Director, 

118  E.  57th  St.,  New  York  22 

Bob  Wood,  Midwest  National  Sales  Manager, 
230  N.  Michigan  Ave.,  Chicago 


16,850  five-dollar  Confederate  bills — equal  to 
103%  of  our  first  year's  total  income!  And  we're 
sending  another  batch,  via  reprints,  to  our  friends 
and  customers.  If  you'd  like  more  of  these  bills, 
just  ask  Tom  Harker  (Colonel,  that  is)  or  Bob 
Woods,  or  send  your  request  to  us  direct. 

/        /  t 

Remember — 5  is  the  magic  television  number  in 
Atlanta  .  .  .  Channel  5,  suh! 


SEE  OTHER  SIDE 


I 


I 


* 
★ 
* 
★ 
* 
* 
* 
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No  doubt  about  it.  No  jawing  needed.  One  look  at  the  facts  and 
figures  will  prove  that  the  South  is  on  the  move — uP!  Population  .  . 
spendable  income  .  .  .  retail  sales — all  are  increasing  at  a  faster  clii 
than  for  the  nation  as  a  whole.  And  Georgia's  picture  is  brighter  thai 
a  newly  minted  dime.  Look  at  the  charts  below  and  see  what  ha; 
happened  in  just  five  years!  During  the  time  WAGA-TV  has  beer 


SAVE  THIS  GENUINE  REPRODUCTION  * 

* 
★ 
* 
* 
* 


of  a  $5  Confederate  bill,  lithographed  with 
a  skill  that  would  put  a  counterfeiter  under 
the  jail  if  it  were  U.  S.  currency!  Cut  along 
the  outer  line  and  you'll  have  a  faithful 
replica — and  a  reminder  that  5  is  the  magic 
television  number  in  Atlanta,  Georgia.  That's 
Channel  5,  WAGA-TV,  of  course! 


on  the  air,  population  has  increased  11%  and  retail  sales  have 
climbed  28%.  So  hang  onto  your  Confederate  Dollars,  brother! 
And  to  add  to  your  collection  here's  a  genuine  reproduction  of  a  fivei 
— a  reminder  that  5  is  the  magic  television  number  in  Atlanta. 


WAGA-TV  IN  ATLANTA 


Blankets,  with  primary  and  secondary  coverage,  38%  of  the 
state's  total  population  accounting  for  48%  of  the  total  retail 
sales-!, 373,800  people  spending  $1,296,778,000  a  year! 
PLUS 

Remarkably  good  coverage,  based  on  viewer  response  in— 
73  other  Georgia  counties      5  South  Carolina  counties 
11  Alabama  counties  4  Tennessee  counties 

•  To  get  your  share  of  this  growing  market 
choose  WAGA-TV... seen  MORE  by  MORE  people  c 

k  SEE  OTHER  SIDE 


,  INTERNATIONAL  

Jritish  Set  Pattern 
for  Commercial  Tv 

Newly-published  bill  plans  In- 
dependent television  Author- 
ity. A  precaution  against  out- 
side salesmanship:  The  Tories 
stipulate  'proper'  proportion 
of  film  and  other  program 
matter  must  be  of  'British 
origin.' 

HE  U.  S.  commercial  will  be  out  of  focus 
ith  British  commercial  tv. 

The  British  government  which  brought  its 
immercial  system  a  step  closer  last  week 
promised  in  a  newly-pub- 
REAT  BRITAIN  lished  bill  that  the  "tone 
and  style"  of  programs  of 
ie  projected  Independent  Television  Authority 
•ould  be  "predominantly  British." 

The  measure  was  published  by  Sir  Winston 
hurchill's  Tory  government.  If  the  bill  is 
assed  by  Parliament,  commercial  tv  stations 
ould  be  built  in  London,  Birmingham,  Man- 
hester  and  Liverpool  areas  and  later  in  other 
arts  of  Britain.  First  three  stations  would  be 
Recasting  by  October  1955. 

The  network  would  serve  as  an  adjunct  to  the 
ritish  Broadcasting  Corp.'s  tv  system,  the  only 
ideo  network  now  in  existence  there. 

BBC  is  financed  by  a  receiver  license  fee.  The 
i  set  fee  will  be  increased  from  two  pounds 
55.60)  to  three  pounds  ($8.40),  the  govern- 
ient  has  announced. 

The  Independent  Television  Authority  would 
;onitor  all  commercials  to  make  sure  programs 
aintain  their  dignity,  it  was  reported.  Under 
ie  proposed  arrangement,  the  authority  would 
m  transmitters  and  studios  with  tv  shows 
feated  by  "program  contractors"  who  would 
ffer  the  programs  to  advertisers  for  sponsor- 
tip. 

jhe  authority  would  not  be  permitted  to  buy 
)le  broadcasting  rights  of  "public  ceremonies, 
ublic  spectacles  and  important  sporting  events." 
fie  BBC  would  have  an  equal  chance. 

The  Postmaster  General  would  have  powers 
ver  the  authority  including  the  right  to  require 

to  broadcast  material  he  wanted  on  the  air,  to 
Decify  signing  on  and  signing  off  times  and  to 
uild  new  stations  or  install  new  equipment. 

Some  $2.1  million  in  a  subsidy,  drawn  from 

e  license  fees  on  tv  sets,  would  be  used  for 
ie  authority  and  would  pay  for  sustaining 
rograms. 

The  British  Tories  also  have  decided  as  a 
recaution  against  a  flood  of  American  tv  sales- 
anship,  that  ( 1 )  a  "proper  proportion  of  films 
id  other  recorded  matter  included  in  programs 
:of  British  origin"  and  (2)  the  authority  will 
Jow  advertisers  about  six  minutes'  sales  time 
fit  of  every  hour,  with  advertising  permitted 
I  the  beginning  and  end  of  a  program  or  in 
natural  breaks." 


nglish  Tv  Fan  Reports 
l-Year-Old  KLEE-TV  Signal 

HARLES  W.  BATLEY,  the  Englishman  who 
(St  September  claimed  he  had  picked  up 
KY-TV  Oklahoma  City  on  his  tv  set  [B«T, 
|tt.  12,  1953],  not  only  was  getting  "trans- 
llantic"  tv  reception,  but  may  also  have  re- 
fted  a  two-  to  three-year-old  signal,  "bounced 
jprn  another  planet,"  according  to  word  re- 
ived last  fortnight. 

Last  September  he  wrote  to  WKY-TV,  in- 


EMPLOYMENT 
REACHES  NEW  PEAK- 
.  .  .  AND  STILL  CLIMBING! 

With  certain  areas  of  the  nation  crying  "recession,"  Flint,  Michigan— 
"Fabulous  Flint"— actually  sets  a  new  record  of  high  employment  that 
is  STILL  CLIMBING!  Figures  from  the  Flint  office  of  the  Michigan  Em- 
ployment Security  Commission  disclose  an  "all-time  peak"  in  local 
employment  and  also  predict  a  need  for  more  workers  within  the  next 
60  days!  ....  Yes,  Flint  is  a  RICH  market  ($325,184,000.  retail  sales 
last  year)  and  it's  a  BIG  market  (287,000  population).  It's  a  GROW- 
ING market,  also,  which  means  MORE  workers— MORE  retail  sales— 
MORE  prospects  for  your  sales  message  over  busy  WFDF,  FLINT'S  FIRST 
STATION.  To  make  your  sales  set  a  new  record,  BUY  WFDF,  FIRST 
IN  FLINT,  the  RECORD-BREAKING  market! 


*Sales  Management 
"Survey  of  Buying  Power"  1953 


FLINT,  MICHIGAN 


WFDF 

W    |     VI  AFFILIATE 

"Our  32nd  Year  in  Flint" 
Represented  by  the  KATZ  AGENCY 

Associated  with:  WOOD  and  WOOD-TV  Grand  Rapids 
WFBM  and  WFBM-TV  Indianapolis  —  WEOA  Evansville 


HOADC  ASTING 
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(  T-HEW  you 'll  put  "st.  LOU  is" 

WITHIN  QUOTATION  MARKS  TOO) 


ST-    -LOUIS   (with„  . 

*now  that  you  m0W%;~  r°f  . 

—  — ■    °  L  •  -Louis" 

"ST-   LOUIS"  is  _„ 
-fine  cittr  „  ^Bormousiv  _ 

°*  Buying  p^f'*   Sales  ***§'  a 

sources  for    fl  and  many  mo!p ™ fn*  s  Survey 
a  fact  thaT    aCtS  Say  sow)  autAhoritative 

budweiser  befh       +fc  . . . 

Baseball  tq,       "••   the  "st  r 

^ve  been  "I"  V  and  D'Arc/^f'  Cardinals 
fany  years.  'I  #uls"  insti  «  f  Sin?  Co« 
Louis'.  TV  hey  Mm  "St     r         for  many 

and  Tn-      **  and  "St  •      '   L°uis"  ' 


. . .  W  7/W7#  MjYaf/the 
CARDINAL  BASEBALL  "away 
from  home"  games -.77  of  them 
sponsored  Jby  8UDWE/SER  LAGER 
BEER  will be  lefecasl  exclusively 
in  '54  on  Channel  54 


SERVING  ALL  OF  THE 
eREATER  ST.  LOUIS  AREA 


If  vou  hurry.  WEED  TELEVISION 
can  find  you  WTVI  availabilities 
around  high-rated  CBS  and 
DUMONT  shows' 
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Jdena  Tv  Institute 
iduled  June  21  -July  31 

LTY  appointments  for  the  2d  annual 
na  Community  Playhouse  National  Tele- 
Institute  &  Workshop  (June  21-July  31) 
3een  announced  by  co-directors  Arnold 
lis,  Hollywood  radio-tv  program-pack- 
ind  Dr.  J.  W.  Warfield,  dean,  Playhouse 
e  of  Theatre  Arts. 

y  include  Betty  Mears,  tv  writer  and  head 
ty  Mears  Teleshows,  Hollywood;  Robert 
rcell,  tv  consultant  and  former  director  of 
ions,  KTTV  (TV)  same  city;  Robert  Pack- 
NBC-TV  director;  Gilbert  Martyn,  direc- 
news  and  special  events,  KTLA  (TV) 
city;  George  Moscovics,  CBS-TV  sales; 
m  Whitley,  West  Coast  director,  public 
and   educational   programs,  CBS-TV; 
E.  Kay,  engineer,  NBC-TV,  and  Sey- 
Klate,  art  director,  ABC-TV  Western 
Ion. 

Frank  C.  Baxter,  host  of  KNXT  (TV) 
[  [(wood's  Shakespeare  on  Tv,  will  be  a 
J  speaker  at  daily  off-the-record  coffee  dis- 
in  period  during  the  Institute, 
rollment  is  open  to  radio,  tv  and  adver- 
!  personnel  and  representatives  of  firms 
titutions  using  educational  or  promotional 
j  pgrams.  Class  members  will  write,  direct 
jroduce  tv  programs  under  actual  studio 
tions. 


[  j 


I.  Presbyterian  Synod 
is  Radio-Tv  Workshop 


Presbyterian  Synod  of  New  Jersey  will 
a  Radio-Television  Workshop  today  (Mon- 
for  the  500  Presbyterian  ministers  and 
tors  of  Christian  education  of  New  Jersey 
lijie  studio  of  Princeton  Theological  Seminary, 
iesentatives  of  the  broadcasting  industry 
be  guest  speakers. 

«  Marshall,  tv  network  announcer,  will 
c  on  "How  to  Put  Your  Message  Across." 
>ert  W.  Hobler,  formerly  with  NBC-TV 
now  with  TelePrompTer,  will  discuss  "The 
ict  of  Television."  Doris  Ann  and  Martin 
producers  of  religious  programs  for 
will  discuss  their  work.  Fred  Martin,  di- 
>r  of  public  affairs,  WTTM  Trenton,  will 
out  the  differences  between  a  church 
ce  and  a  religious  broadcast, 
le  workshop  was  planned  by  the  Rev. 
es  Brackbill  Jr.  of  Elizabeth,  director  of 
synod's  Radio-Tv  Committee,  and  the  Rev. 

D.  Burton  of  Mount  Holly,  director  of 
dcast  training  for  the  committee. 


i. 


Teaching  Fellowship 


STABLISHMENT  of  a  fellowship  at 
olumbia  U.'s  Teachers  College  in  rec- 
)gnition  of  the  work  of  Dr.  Frances  Hor- 
vich,  moderator  of  NBC-TV's  Ding  Dong 
School,  was  announced  last  week  by  Her- 
bert Brock,  president  of  American  Char- 
icter  Doll  Co.,  donor  of  the  fellowship. 
It  carries  an  annual  stipend  of  $2,000  to 
:>e  used  for  studies  in  the  Dept.  of  Cur- 
iculum  and  Teaching  at  Teachers  Col- 
ege,  and  will  be  available  for  the  first 
ime  in  the  1954-55  academic  year.  In 
;reating  the  fellowship,  Mr.  Brock  said: 
'We  honor  a  great  teacher  and  recognize 
he  importance  of  fellowships  for  attract- 
ng  gifted  young  men  and  women  to  the 
eaching  profession." 


One  of  the  Nation's  BIG 
STATIONS  Celebrates 
Its  FIRST  Anniversary 


WFBG- 

TV 


CHANNEL  10  •  FULL  POWER  •  ABC  •  NBC  •  DU  MONT 

The  Only  Station  You  Need  to  Cover  Pennsylvania 
Between  Pittsburgh  and  Harrisburg 


 ^^KR  


-'II  -  ,  ^ — y     I  h&s 


PITTSBURGH^ 


AlTObMA^. 


"-^/JOHNSTOWN  / 


/^y— g  /"  LANCASTER^  'PHILADELPHIA.^ 


THE 


1340  kc 
NBC 


GABLE  BROADCASTING  CO. 

Altoona,  Pa. 
Channel  10    Full  Power    316,000  watts 
ABC       •       NBC       •       DU  MONT 


Represented  Exclusively  by  H-R  Television,  Inc. 
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NEA  Session  Discusses 
TVs  Educational  Role 

ROLE  of  school  audio-visual  directors  in  fur- 
thering educational  tv  was  discussed  at  a  Na- 
tional Education  Assn.  meeting  in  Chicago's 
Morrison  Hotel. 

A  panel  of  speakers  on  March  4  talked  on  tv's 
role  in  education,  development  of  community 
support  for  the  medium,  mobilization  of  school 
and  community  resources,  evaluation  and  re- 
search and  program  production. 

Among  speakers  at  the  March  1-4  sessions 
were  George  Jennings,  radio-tv  director,  Chi- 
cago Board  of  Education;  Graydon  Ausmus, 
radio-tv  director,  U.  of  Alabama,  and  Paul  C. 
Reed,  consultant,  visual  and  radio  education, 
Rochester  (N.  Y.)  public  schools. 


HERE 


KANSAS 


BEGINS 


Westward  from  a  pioneer 
stone  fence  post  stretches  400 
miles  of  America's  richest  wheat 
lands,  dotted  by  farms  and 
small  towns.  This  is  WIBW-land 
.  .  .  100%  agricultural  .  .  .  big 
scale  in  its  operations,  its  needs, 
its  buying  .  .  .  with  farm 
income  of  over  $1.5  billion. 
Many  advertisers  are 
"discovering"  this  huge,  un- 
exploited  market.  At  the  same 
time,  they're  also  "discovering" 
that  the  quickest,  lowest  cost  way 
to  sell  their  product  is  to  use  the 
medium  that  is  the  first  choice 
of  these  farm  families 
themselves— WIBW. 


WIBW— CBS  Radio,  Topeka,  Kansas 

Ben  Ludy,  Gen.  Mgr.  WIBW-WIBW-TV,  KCKN 
Rep:  Capper  Publications,  Inc. 


FEATURE  speaker  Carl  Haverlin  (c), 
president,  talks  over  highlights  of  Wj 
(TV)  Baltimore's  fourth  annual  region! 
seminar  with  hosts  and  guests  at  Febjj 
dinner  meeting.  L  to  r:  Howard  Bell,  N^j 
Ken  Carter,  WAAM  general  managed 
Haverlin;  Ben  Cohen,  WAAM  president, 
Glenn  Dolberg,  BMI  vice  president.  | 
two-day  seminar  was  for  tv  students  i 
East  and  Southeast  [B*T,  March  1]. 

London  Editor  Compares 
U.S.,  British  Broadcasting 

ADVANTAGES  and  disadvantages  of  botrl 
U.  S.  and  the  British  systems  of  broadcal 
were  noted  by  Geoffrey  Crowther,  editor  o 
London  (England)  Economist,  in  a  talk 
lecture  sponsored  March  2  by  the  Colleg 
Commerce  and  the  School  of  Journalism  o 
State  U.  of  Iowa  in  Iowa  City. 

He  said  an  advantage  of  the  British  sy 
is  that  the  spirit  of  competition  is  held  in 
and  the  broadcaster  is  not  dependent  upo 
advertiser's  dollar. 

He  advocates  for  Great  Britain  the  oper 
of  three  chains  of  systems  to  allow  for  co 
tition,  with  one-fourth  of  the  set-owner's 
going  to  each  chain  and  the  remaining  fo 
to  the  set-owner's  favorite  system. 


Sylvania's  College  Plan 

UNDER  a  new  "Honors  Cooperativ 
Program    in    Electronics,"  outstandin 
college  seniors  in  electrical  engineerin 
are  eligible  to  take  graduate  work  i 
their  specialty  at  Standford  U.  and  wor 
full-time  at  the  nearby  Mountainvie 
(Calif.)  Labs  of  Sylvania  Electric  Prod 
ucts  Inc.   The  program,  announced  b 
Cole  H.  Pilcher,  Sylvania  director  o 
industrial  relations,  will  start  Sept.  1 
with  seven  students  participating  initi 
ally.  Mr.  Pilcher  said  that  under  the  pro 
gram,  the  men  selected  will  work  a  35 
hour  week  for  a  salary  based  on  a  40 
hour  week,  and  at  the  same  time  will 
average  six  units  of  academic  work  (40% 
of  a  full-term  course),  enabling  them  to 
receive  an  M.  S.  degree  from  Stanford  in 
two  calendar  years.  In  addition,  as  part 
of    Sylvania's    Educational  Assistance 
Policy,  each  student  will  be  reimbursed 
for  50%  of  his  tuition  fee  upon  satis- 
factory   completion    of   each  quarter's 
work. 
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pinpoint  your  tv  audience  in  the  daytime  with  woai-tv. 
do  you  sell  products  to  women  interested  in  cooking, 
gardening,  interior  decorating  .  .  .  mothers  with 
young  children  .  .  .  businessmen  .  .  .  kids?  on 
woai-tv,  top  nbc  shows  and  programs  featuring  well- 
known  local  personalities  are  beamed  at  specific 
daytime  audiences,  daytime  rates  are  low. 
sales  results  are  high  when  you  sell  to  prospects 
only,  check  petry  for  available  adjacencies  and 
participations. 


Capital  Expenditure- 
Tile  best  measure  of  business  (iifideiin 


Confidence  in  the  outlook  for  business  is  best  evidenced, 
not  by  predictions  alone,  but  more  by  a  willingness  to 
authorize  expenditures  for  facilities  needed  to  serve 
ever  expanding  markets. 

American  Airlines  believes  that  the  national  economy 
is  sound,  that  the  country  will  continue  to  grow  and 
that,  despite  any  temporary  dips,  the  long  range  trend 
will  be  upward. 

Based  on  that  confidence,  American  Airlines  will,  dur- 
ing 1954  spend  $40,000,000.00  for  airplanes,  buildings 
and  other  equipment.  This  will  include  addition  of 
Douglas  DC-7  airplanes  to  the  Flagship  Fleet  like  those 
now  operating  nonstop  between: 

New  York  and  Los  Angeles         New  York  and  Tulsa 
New  York  and  Chicago  Tulsa  and  San  Francisco 

Chicago  and  Los  Angeles  New  York  and  Dallas 

Dallas  and  San  Francisco 

These  are  the  fastest  services  operating  between  these 
cities.  DC-7  airplanes  will  soon  be  operating  on  other 
routes  of  the  company. 

Air  transportation  will  continue  to  grow  and  American 
Airlines  will  be  prepared  to  give  you  more  and  better  air 
transportation  for  passengers,  mail,  express  and  freight. 


AMERICAN 
AIRLINES'* 

(^America's  JLeading  yiirlmc 
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•  Listeners  tell  what  radio  means.    Page  72. 

•  Success  in  broadcasting  radio  news.    Page  74. 

•  How  graphic  trade  marks  help  IDs.    Page  78. 


Audience  Interest  Bespeaks  Success 
of  Sales  Clinic  at  WABJ  Adrian,  Mich. 


ET'S  SELL  OUR  WAY  TO  PROSPERITY' 


|WER  of  radio  in  shaping  ideas  and  attitudes  pf  a  community 
s  sharply  demonstrated  at  WABJ  Adrian,  Mich.,  last  month, 
en  the  station  decided  to  do  something  constructive  about  curb- 
1  increased  talk  of  a  business  recession  in  America.  Grounded 
[the  conviction  that  there  was  nothing  wrong  with  business  that 
Rejuvenated  selling  effort  could  not  cure,  James  Gerity  Jr.,  presi- 
it  of  the  independent  outlet,  and  his  staff  prepared  and  held  a 
es  clinic  for  all  business  people  of  Lenawee  County. 
After  James  Watson,  sales  training  expert,  had  been  engaged 
conduct  the  clinic  and  space  was  rented  for  two  employe  ses- 
ras  and  one  session  intended  for  executives,  WABJ  started  an 
tensive  air  promotion  campaign.  The  clinic  was  plugged  on 
tion  breaks  and  news  shows.  To  stimulate  further  interest  in 
ABJ's  positive  approach  to  recession  chatter,  station  personnel 
aide  a  door-to-door  tour  of  the  county  extending  personal  invita- 
jas  to  attend  the  clinic  to  each  business  firm. 
|o  combat  skepticism  which  arose  in  some  quarters  as  to  why 
i  station  was  going  all  out  on  a  project  intended  for  the  better- 
lit  of  all  business  rather  than  just  its  own,  WABJ  stressed  in  all 
^promotional  efforts  the  thought  that:  "It  logically  follows  that 
Pren  your  business  is  good,  WABJ's  business  is  good,  too!" 
bn  Feb.  9,  the  day  the  clinic  was  held,  it  was  immediately  evident 
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that  WABJ's  idea  was  a  success.  Over  1,000  business  men  and 
women  attended  the  three  sessions.  A  morning  and  afternoon 
session,  devoted  to  workers,  were  conducted  by  Mr.  Watson  on  the 
theme  "Seeing  Yourself  as  Your  Customers  See  You."  In  the 
evening,  executives  met  to  hear  Mr.  Watson  discuss  "Seeing  Your- 
self as  Your  Employes  See  You." 

WABJ  reports  that  all  post-meeting  comment  was  favorable  and 
that  the  general  opinion  of  the  1 ,000  people  who  attended  was  that 
a  clinic  of  this  type  ought  to  be  held  every  six  months. 

Mr.  Gerity,  pleased  with  the  outcome  of  the  clinic,  feels  that 
aside  from  bettering  business  locally,  WABJ  had  a  wider  objective 
when  the  clinic  idea  was  first  discussed.  "It  was  felt  that  someone 
had  to  start  the  ball  rolling.  There  was  no  better  place  to  start  than 
at  the  grass  roots,"  he  said.  It's  his  hope  that  similar  projects  will 
get  started  in  other  communities  creating  so  much  talk  of  "let's 
sell  our  way  to  prosperity"  that  business  people  will  have  little  time 
to  bemoan  slackening  business  conditions. 

Even  a  few  weeks  after  the  WABJ  clinic,  the  station  is  realizing 
dividends.  Larry  Payne,  WABJ  secretary-treasurer,  said,  "The 
clinic's  success  has  already  shown  up  in  our  books.  During  Feb- 
ruary, business  held  at  WABJ.  That  was  a  month  we  understand 
it  was  off  elsewhere." 
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WHY  do  you  like  radio? 

CBS-owned  WCBS  New  York  can  cite  more  than  44,000  reasons,  amassed 
over  a  period  of  13  weeks  in  a  contest  conducted  by  its  early-morning  man, 
Jack  Sterling. 

The  entries  spell  out  one  distinct  fact  that  sets  radio  apart  from  all  other 
media:  Wherever  you  go,  there's  radio. 

Men  and  women  alike  said  they  get  up  with  radio  in  the  morning;  they 
eat  breakfast  with  it;  they  depend  on  it  for  the  correct  time  and  the  weather 
reports;  men  drive  to  work  with  it;  housewives  "work  with  radio"  throughout 
the  day.   They  go  to  bed  with  it. 

Radio  is  universal.  Over  the  13-week  period,  entries  arrived  at  a  pace 
averaging  3,380  a  week.  They  came  from  states  from  Maine  to  Florida, 
from  as  far  west  as  Texas,  from  sailors  on  ships  at  sea. 

The  contest  opened  Nov.  23,  ran  to  Feb.  20.  Its  only  promotion  was  on 
the  Jack  Sterling  Show,  broadcast  from  5:30-7:45  a.m.,  Monday  through 
Saturday.  There  was  a  daily  prize  of  a  table-model  radio — 78  in  all — plus 
the  grand  prize  winners. 

A  Noroton,  Conn.,  housewife,  Mrs.  B.  C.  Nash,  took  the  first  prize,  a 
Mercury  automobile,  while  a  policeman  at  the  Raritan  Arsenal  at  Metuchen, 
N.  J.,  George  Bullock,  won  a  week's  trip  for  two  to  Puerto  Rico  as  the  second 
prize.  The  final  winners  were  selected  by  a  group  composed  of  Dr..  Cabel 
Greet  of  Barnard  College,  Columbia  U.;  Bruce  Robertson,  B*T,  and  Miss 
Edythe  Meserand,  founder  of  American  Women  in  Radio  &  Television. 


Have  you  visited  the  U.  N.  in  session? 
Have  you  ever  brushed  your  teeth  to  a  mazurka? 
Or  heard  a  Coronation  ceremony  while  eating  break- 
fast? 

Have  you  ever  mopped  the  floor  to  the  blues? 
Have  you  heard  an  atomic  bomb  explode? 
Or  heard  Lohengrin  while  taking  a  steam  bath? 
Have  you  ever  been  bird  watching  with  Bing  Crosby? 
Have  you  ever  painted  a  fence  and  heard  a  National 

Political  Convention? 
Or  trimmed  a  Christmas  tree  while  listening  to  the 

Westminster  Boys  Choir? 
I  have,  because  I  like  and  listen  to  the  radio. 

Mrs.  B.  C.  Nash 
Noroton,  Conn. 

Here  is  my  reason  why  I  like  radio: 
I  like  radio  because  it  is  like  an  undemanding 
guest  who  comes  into  my  home,  entertains  me,  in- 
structs and  enlightens  me.  It's  an  easy,  relaxing 
guest  who  doesn't  make  me  sit  in  the  living  room 
and  give  him  my  full  attention,  but  lets  me  go  on 
with  whatever  I  want  to  do. 

Mrs.  Carl  Bozung 
397  Seminary  Ave. 
Rahway,  N.  J. 
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Radio  brings  the  world  to  me.  I  am  thrilled  to  hear 
voices  of  people  destined  to  go  down  in  recorded 
history;  a  privilege  denied  those  of  other  ages.  My 
children  receive  a  broadening  outlook,  a  wonderful 
supplement  to  their  textbooks.  Strict  censorship  as- 
sures clean  entertainment.  More  than  anything  else 
radio  brings  people  together,  promotes  understand- 
ing. Radio  knows  no  religious  or  racial  barriers. 
Talent,  deeds,  ideas  count.  Folks  from  far  off  isolated 
places,  sophisticates  from  fast-moving  cities  are  my 
neighbors  via  ear.  I  hear  both  sides  of  political  con- 
troversies. Better  informed,  I  vote  more  intelligently. 

George  F.  Bullock 

Police  Dept. 

Raritan  Arsenal 

Metuchen,  N.  J. 

Its  inexhaustible  fountain  of  fun,  fact  and  fiction 
flows  freely  night  and  day,  rain  or  shine,  indoors 
and  outdoors — keeps  me  informed,  enlightened  and 
entertained — yet  leaves  me  free  to  work,  play  and 
relax. 

Mrs.  B.  R.  Pam 
700  Oakland  PI. 
Bronx  57,  N.  Y. 
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I  I  N  G  S      TO      MANY  PEOPLE 


I  came  to  America  three  years  ago  not  knowing 
a  word  of  English.  At  Christmas  my  mother  bought 
me  a  radio.  I  listened  to  it  as  much  as  possible  in 
the  beginning,  not  understanding  much.  After  a  few 
months  I  began  to  understand,  my  English  improved, 
and  my  school  work  improved.  I  owed  all  this  to  my 
radio.  I  know  I  would  have  learned  the  language 
after  a  time,  but  not  as  quickly.  Now  I  am  in  the 
eighth  grade  and  am  better  in  my  subjects  than 
most  of  the  kids  my  age. 
This  is  why  I  like  the  radio. 

Urve  Edor 

76-13  85th  Rd. 

Woodhaven  21,  N.  Y. 

When  I  was  a  boy  I  lived  in  a  small  town  where 
entertainment  was  hard  to  come  by.  If,  by  chance, 
an  entertainer,  concert  luminary  or  theatre  group 
paid  us  a  visit,  the  countryside  poured  into  town 
despite  the  many  hardships  incurred. 

Today,  the  world  of  entertainment  is  at  my  finger- 
tips. I  merely  relax  in  my  easy  chair,  turn  a  knob, 
and  no  Kings  of  old  could  command  greater  singers 
or  players  than  come  to  caress  my  ears. 

That,  I  guess,  is  why  I  like  the  radio. 

Albert  Taxson 
32-79  32d  St. 

Long  Island  City  6,  N.  Y. 


My  radio's  the  perfect  thing — 

It  brings  me  news  'n  swing  'n  Bing. 

It  starts  with  just  a  click  and  turn, 

No  view  to  miss,  no  dials  to  learn, 

No  larger  picture  every  year, 

No  dials  and  knobs  on  front  and  rear. 

Its  stations  never  miss  and  fuss — 

Its  warm-up  never  makes  me  cuss. 

Its  tubes  are  good  for  many  a  mile, 

Its  chassy  never  changes  style. 

Its  cost  and  weight  is  not  a  lot, 

It's  way  ahead  of  you  know  what — 

S.  G.  Ford 
179  Harrison  Ave. 
Fair  Haven,  N.  J. 

Why  do  I  like  radio?  Let  me  count  the  ways: 
For  quiet  hours  of  music  and  good  talk. 
That  entertain  but  never  interfere; 
For  reports  on  all  that's  new  and  now  and  here; 
For  filling  all  the  humdrum  household  days, 
With  the  company  of  those  who  do  and  dare  and 
roam, 

And  making  them  a  part  of  my  small  niche  .  .  .  my 
home. 

Mrs.  Ruth  M.  Brown 
174  South  Grand  Ave. 
Baldwin,  N.  Y. 


Lucky  winner  of  WCBS  New 
York's  "Why  I  Like  Radio"  con- 
test, Mrs.  B.  N.  Nash,  accepts 
the  keys  to  her  new  Mercury 
automobile  from  Ed  Sullivan  (r), 
columnist  and  CBS-TV  star.  The 
contest  was  promoted  by  Jack 
Sterling  (I)  on  his  daily 
Jack  Sterling  Show  on  WCBS. 
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Want  to  turn  your  newscasts  into  salable  radio  features?  Here 
are  some  practical  tips  on  how  a  number  of  stations  throughout 
the  country  have  increased  station  revenue  by  re-tailoring  news 
shows  to  interest — and  sell — a  variety  of  sponsors.  These  result 
stories  are  reports  from  stations  to  the  News  Programming  Committee 
of  AP's  Radio  Member  Assn.,  which  last  year  conceived  a  special 
plan  to  help  radio  outlets  realize  greater  profits  from  their  news  and 
news  feature  broadcasts. 


WITH  the  goal  of  making  news  and  news  fea- 
ture broadcasts  more  profitable  for  radio  sta- 
tions across  the  land,  the  News  Programming 
Committee  of  the  Associated  Press  Radio  Mem- 
ber Assn.  last  August  conceived  a  plan  of  ask- 
ing member  stations  for  positive,  detailed  ex- 
amples— case  histories — of  approaches  success- 
fully used  to  sell  a  particular  news  or  news 
feature  program  to  a  local  sponsor. 

In  September  1953,  the  plan  was  put  into 
operation.  Each  of  AP's  1,250  member  stations 
was  provided  with  an  accordion  folder  labeled 
"How  Stations  Sell  AP  News,"  with  separate 
compartments  for  "Agricultural,"  "Amuse- 
ments," "Banks  and  Insurance"  and  so  on. 
With  the  file  folder  went  an  initial  set  of  case 
histories  and  since  then  each  station  has  re- 
ceived four  more  sales  success  stories  each 
month. 

Although  designed  primarily  to  assist  AP 
member  stations,  the  committee  agreed  to  make 
its  material  available  to  any  station,  regardless 
of  wire  service  affiliation,  on  the  basis  that 
what's  good  for  the  industry  at  large  is  good 
for  AP  members. 

The  ideas  which  have  been  exchanged  to 
date  point  to  some  interesting  conclusions. 
They  emphasize  that  there  may  be  nothing  new 
under  the  sales  sun,  but  even  a  slight  new 
twist  often  proves  effective  in  converting  a 
routine  sales  effort  into  a  successful  close.  In- 
genuity is  not  confined  to  any  geographical  area 
or  to  wattage;  some  of  the  best  ideas  have 
come  from  smaller  stations,  the  committee  has 
found.  Although  sponsors  are  concerned  with 
time  availability  and  program  costs,  their  chief 
interest  is  in  ideas,  as  the  following  examples 
indicate. 

Commercial  Manager  Joseph  E.  Moen  of 
WBEL  Bcloit,  Wis.,  wanted  to  sell  a  daily 
news  program  to  a  leading  bank  in  his  city. 
In  the  past  the  institution  had  sponsored  special 
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event  programs  only,  and  on  an  infrequent 
basis.  The  bank  had  just  completed  an  ex- 
tensive remodeling  and  modernization  project. 

In  effect,  it  had  created 
news.  Moen  reminded 
bank  buys  bank  officials  of  this  fact, 
on  wbel  showed  them  how  the 
bank  could  gain  a  full 
dividend  from  its  re- 
modeling investment  by  regularly  informing 
the  public  of  the  various  services  it  offered. 
The  bank  signed  a  contract  for  regular  sponsor- 
ship of  news  and  later  offered  a  testimonial  to 
the  "favorable  comment  and  good  response  to 
our  advertising." 

KHBG  Okmulgee,  Okla.,  came  up  with  a 
very  simple — yet  winsome — sales  approach. 
Faced  with  finding  a  buyer  for  an  unsponsored 
15-minute  state  news  pe- 
riod, Station  Manager 
localizing  John  Whitt  made  this 
sales  suggestion  to  a  hesitant 
prospect:  Why  not  play 
the  hit  tune,  "Oklahoma!" 
from  the  stage  show  to  identify  the  localized 
nature  of  the  program  and  the  sponsor?  That 
idea  spelled  the  difference  between  a  credit 
and  a  deficit  for  15  months  of  the  station's 
time.  The  prospect  not  only  bought,  he  re- 
newed. 

Henry  P.  Johnston,  president  of  WAPI  Bir- 
mingham, Ala.,  remodeled  a  time-honored  meth- 
od of  personalizing  an  audience.  Aware  of  the 
average  person's  psychological  reaction  to  his 
name  on  the  air,  he  had 
his  staff  save  local,  re- 
personal  gional  and  national  news 
touch  reports  in  which  the 
names  of  Alabama  per- 
sons were  mentioned. 
These  were  sent  to  the  individuals  involved,  to- 
gether with  the  station's  news  schedule  and  per- 


I 


sonal  notes  inviting  them  to  listen.  Pros] 
sponsors  were  shown  the  bulky  file  of  apj 
tive  replies — real  names,  real  people,  rei 
tomers.  WAPI  has  no  difficulty  keep: 
news  sponsored. 

Commercial  Manager  Bob  Proctor  at 
Bowling  Green,  Ky.,  decided  that  a  local 
in  theatre  was  a  good  prospect  for  a 
feature  program, 
localized  a  feature 
drive-in       "Stars  Over  the  Ho 
prospects       by  including  bits 
formation  on  movi 
sonalities  currently 
shown  on  the  big  screen.  The  idea  has 
profitable. 

General  Manager  Philip  B.  Hirsch, 
Erie,  Pa.,  had  a  problem.  His  15-minute 
time  newcast,  in  a  city  with  five  station 
two  daily  newspapers,  needed  a  sponso 
did  some  thinking, 
he  approached  Pre 
W.  J.  Flynn  of  the 
of  Erie.    The  ide^ 
only  was  a  daily  : 
program,  but  part  (J 
15  minutes  would  consist  of  a  commenta 
Mr.  Flynn.    The  program  format  was  i 
Opening  commercial,   national   and  ref 
news  until  12:09;  a  second  commercial,  thi 
remote  for  President  Flynn's  remarks,  and! 
to  the  studio  for  weather  and  close.  Additi 
ly,  the  bank  executive  could  count  on  a  sj 
feature,  "Between  the  Lines,"  for  his 
mentary.  The  bank  bought  and  remains 
on  the  idea  of  an  informative  and  friendly 
visit  into  homes  instead  of  the  old  and  s 
type  of  bank  advertising. 

General  Manager  Harris  Lipez  of  WBPZ 
Haven,  Pa.,  saw  the  perfect  tie-in  betwee 
Susquehanna  Quick  Freeze  &  Cold  Storag 
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A  FEDERAL  VHF  INSTALLATION 


KSWS-TV  (Channel  8)  Rosweli,  New  Mexico  ...  on  the  air  since  June,  1953 . 
n  the  rich  and  rugged  Southwest  area . . .  has  been  achieving  new,  high 

standards  of  coverage  and  picture  quality  with  its  ^//-Federal  VHF 
nstallation.  Executives  of  KSWS-TV  report  "excellent  reception  from  100  to  186 
air-line  miles  from  the  transmitter" ...  as  well  as  "one  of  the 
best-transmitted  pictures  from  film  in  the  country." 
This  is  the  kind  of  proof  that  counts!  And  it's  coming  from  areas 
throughout  the  U.S.  .  .  .  proof  of  the  high-quality  signals,  wide  coverage 

and  dependable  performance  delivered  by  Federal  VHF  and  UHF 
installations.  Investigate  Federal  TV  equipment  for  your  requirements  .  .  . 
whether  for  a  small  two-man  operation  or  an  elaborate  multi-studio  station. 
Federal  has  the  equipment  and  the  know-how  to  do  the  job. 


The  KSWS-TV  control  room  features 
simplicity  of  layout .  .  .  with  maximum 
operating  efficiency.  Transmitter  Con- 
sole, Poly-Efex  Scanner,  Master  Moni- 
tors and  Camera  Control  units  provide 
complete  station  control.  Film,  slides, 
studio  and  network  program  material 
are  handled  with  a  minimum  of  oper- 
ating personnel. 


J.  A.  Barnett,  owner,  and  J.  C.  Por- 
ter, general  manager  of  KSWS-TV, 
inspecting  the  FTL-19B  7.5  KW 
Federal  VHF  transmitter  .  .  .  out- 
standing for  excellent  picture  qual- 
ity and  trouble-free  operation  since 
first  going  on  the  air. 


KSWS-TV  uses  Federal's 
remarkably  successful  16- 
bay  High-Gain  Triangular 
Loop  Antenna . . .  mounted 
atop  this  710-foot  tower. 
Exceptionally  wide  cover- 
age is  produced  by  its  gain 
of  17.1. 

Mr.  Porter  states:  "Con- 
sistently good  reception  has 
been  reported  in  the  White 
Sands  area  about  150  miles 
from  Rosweli . . .  despite  a 
9,000-foot  mountain  range 
half-way  between  the  two 
points." 


KSWS-TV 
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TELEVISION  BRANCH 


ROUTE  17,  LODI,  N.J. 


Main  Office:  500  Washington  Avenue,  Nutley,  N.  J. 


In  Canada:  Federal  Electric  Manufacturing  Company,  Ltd.,  Montreal,  P.Q. 
Export  Distributors:  International  Standard  Electric  Corp.,  67  Broad  St.,  N.Y. 


and  the  daily  commodity  and  stock  report.  The 
company  management 
saw  the  tremendous  pos- 
news  proves      sibilities,  for  the  informa- 
'perfect  tie-in'       tlon  had  an  appeal  to 
both    the    farmer,  for 
whom  the  company  did 
butchering  and  freezing,  and  the  consumers, 
who  made  food  locker  plant  prospects.  Said 
Howard  Miller,  president  of  the  cold  storage 
firm:  "Through  the  daily  use  of  this  program 
on  WBPZ,  I  have  found  that  my  business  has 
increased  to  the  point  where  we  are  now  han- 
dling the  maximum  volume  our  present  facili- 
ties allow.  All  lockers  have  been  rented. ..." 

WBVP  Beaver  Falls,  Pa.,  is  located  in  the 
nation's  seventh  largest  industrial  area.  Station 
Manager  Thomas  B.  Price  saw  it  was  only 
natural  to  provide  newscasts  as  briefly  and  as 
often  as  possible  for  an 
audience  as  busy  as  this 
spot  news  for       one.   WBVP  drew  up  a 
busy  area       schedule    of    20  news 
spots  a  day,  based  on 
regular  five-minute  sum- 
maries. The  capsule  approach  has  attracted  con- 
siderably more  sponsors  as  well  -as  holding 
those  who  already  had  news  programs.  For  ex- 
ample, a  local  market  is  past  its  1,000th  edition 
of  the  Noon  News,  and  an  oil  company  has 
sponsored  the  6  p.m.  news,  five  times  a  week, 
for  more  than  two  and  a  half  years.  Other  spon- 
sors are  banks,  tires  and  tubes,  soft  drinks,  beer 
and  electrical  appliances. 

WCOA  Pensacola,  Fla.,  ran  into  the  usual 
wondering  by  newscast  sponsors  whether  they 
were  being  heard  at  the  most  advantageous 
hour.    The    station  de- 
cided to  make  sure  all 
round-robin       were  satisfied.  It  devised 
newscasts       3  "round  robin"  schedule 
to  permit  each  sponsor 
to  be  heard  at  a  different 


news  ties  in 
with  services 


time  each  week.  This  is  in  addition  to  the 
station's  regularly  scheduled  news  programs. 
WCOA  has  a  "sold  out"  situation  90  per  cent 
of  the  time. 

General  Manager  Cecil  Woodland's  staff  at 
WQAN  Scranton,  Pa.,  saw  that  the  First  Na- 
tional Bank  took  pride  in  its  various  services 
to  all  types  of  individuals.  Why  not  offer  a 
series  of  programs  de- 
signed for  all  types  of 
listeners?  WQAN's  sales 
department  presented  the 
idea  to  Frank  Stemple, 
executive  vice  president 
of  the  bank;  got  him  interested,  and  let  him 
personnally  pick  the  variety  of  news  and  feature 
material  to  be  included.  The  variety  he  selected 
runs  from  "Fix-It-Make-It"  tips  to  community 
and  sports.  It  is  a  twice-a-day  program. 

KWBB  Wichita,  Kan.,  made  "big"  adver- 
tisers out  of  little  ones  by  selling  three  important 
15-minute  newscasts  to  a  trio  of  non-competitive 
advertisers.  Each  of  the 
three  sponsors  is  credited 
in  the  opening  and  clos- 
ing announcements,  and 
each  receives  a  commer- 
cial during  the  program. 
In  this  way,  the  advertisers  reach  audiences 
three  times  a  day  for  the  price  of  one  program 
alone. 

Salesman  Wally  Voigt  at  WAIR  Winston- 
Salem,  N.  C,  knew  that  the  management  of 
of  Central  Carolina  Motors,  the  local  Cadillac- 
Oldsmobile  agency,  was 
highly  quality  conscious, 
new  twist      Voigt    approached  the 
sells  car  dealer      agency   with   the  sug- 
gestion of  a  spot  news 
program.    He  used  this 
simple  clincher — 'The  AP  is  the  Cadillac  of  the 
news  field."  The  agency  bought.  From  a  start 
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Sorry,  girls,  we're  being  deliberately  "singular"  in  this 
case — because  of  the  sign  above.  But,  don't  worry;  we 
know  what  you  do.  to  make  BROADCASTING'TELE- 
CASTING  the  most  power-packed,  helpfully-edited  maga- 
zine it  is.  We  know  what  all  of  you  do  to  make  B»T  keep 
the  eyes  of  thousands  of  decision-making  B#T  readers  in 
agencies  and  companies  focused  on  the  pages  of  the 
greatest  magazine  in  its  field.  If  we  didn't,  The  American 
Research  Bureau  will  tell  anybody — based  on  its  pene- 
trating survey  proving  that  each  issue  is  read  every 
Monday  by  4.68  top  sales-moving  people  in  agencies  and 
advertising  offices  using  radio  and  TV. 

P.S.  Like  a  copy  o/  the  survey  mentioned? 
Just  drop  us  a  card,    telegraph  or  write. 


of  five-minutes  daily,  the  program  no 
daily  ten  minute  show. 

The  overall  "How  Stations  Sell  AP  lj 
program  has  provided  a  followup  to  "Aaj 
the  animated  composite  radio  time  sals 
who  attended  state  radio  meetings  and  Nfl 
sessions  throughout  the  country  three  yeaJ 
under  the  auspices  of  the  AP  to  show  st] 
facts  and  figures  on  the  salability  of  nen 

From  his  vantage  point,  on  a  portable  n 
screen,  "Archie"  explained  among  other  3 
that  74.6  per  cent  of  women  listeners  tu 
a  morning  newcast,  that  90  per  cent  1 
listeners  tune  in  the  daily  weather  foJ 
and  that  radio  news  has  the  highest  pei 
age  of  men,  women  and  children  liste 
any  program  type — 74  per  cent. 

The  "How  Stations  Sell  AP  News" 
ments  this  knowledge  with  examples  of 
this  information  can  push  through  a  news 

Spearheading  the  News  Programming 
mittee's  program  is  Daniel  W.  Kops,  vice 
dent  and  general  manager  of  WAVZ 
Haven,  Conn.  His  committee  associai 
Richard  Mason,  WPTF  Raleigh;  Lester  L 
WFDF  Flint;  Donald  D.  Davis,  WHB  k! 
City;  Howard  Pill,  WHEP  Foley,  Ala.;  Chi 
Crabtree,  KOIL  Omaha,  and  H  QuentonJ 
KGW  Portland,  Ore. 


c  o 


Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

The  New  Revue  every  Friday,  5:30 
6  p.m.  (sustaining). 

NBC-TV 

March  15:  Name  That  Tune,  8-8: 
p.m.,  Monday  (Block  Drug  Co.  throug 
Cecil  &  Presbrey  alternating  with  Spei- 
del  through  Sullivan,  Stauffer,  Colwell 
&  Bayles). 

March  19:  On  Your  Account,  4: 
p.m.,  Friday  (Procter  &  Gamble  throug 
Benton  &  Bowles). 

March  22-23:  Three  Steps  to  Heaven,  j 
10:45-11   a.m.,  Monday  and  Tuesday 
(Procter  &  Gamble  through  Compton 

Adv.). 

March  28:  American  Inventory,  2-2:30 
p.m.,  Sunday  (sustaining). 

March  31:  Eddie  Fisher,  7:30-45  p.m.l 
Wednesday  (Coca-Cola  through  D'Arcy' 

Adv.). 

April  4:  Paul  Winchell  Show,  7-7:30 
p.m.,  Sunday  (Procter  &  Gamble  for| 
Cheer  and  Camay  through  Young  &  Rubi- 
cam). 

April  11:  Youth  Wants  to  Know,  1- 
1:30  p.m.,  Sunday  (sustaining). 

April  18  (Easter):  The  Catholic  Hour, 
1:30-2  p.m.,  Sunday  (National  Council 
of  Catholic  Men). 

April  25:  American  Forum  of  the  Air, 
2-2:30  p.m.,  Sunday  (sustaining). 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  issue  of  B-T.] 
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Broadcasting   •  Telecast! 


You  get  these 

"PLUS 

VALUES 

with  RCA  tubes 


Top-notch  Distributor  Service 

The  services  of  your  RCA  Tube  Distributor  are  as 
close  as  the  telephone  on  your  desk.  When  you 
buy  through  your  local  RCA  Distributor,  you 
simplify  and  centralize  ordering  procedures.  Your 
RCA  Tube  Distributor  acts  as  your  local  ware- 
house .  .  .  assures  you  of  quick,  dependable  de- 
livery from  his  large  and  well-balanced  stocks. 
You'll  find  him  friendly,  courteous,  and  always 
ready  to  help  you  with  your  tube  requirements. 

Planned  Tube  Inventories 

Now  you  can  avoid  tube  "shortages"  and  "over- 
stocks" by  adopting  RCA's  new  Tube  Inventory 
Maintenance  Plan.  Your  RCA  Tube  Distributor 
will  make  a  survey  of  the  tube  requirements  of 
your  broadcast  equipment  and  suggest  a  tube  in- 
ventory plan  tailored  to  your  particular  operation. 
There  is  no  charge  for  this  service. 

Research  and  Engineering  Leadership 

Throughout  the  years  RCA  has  worked  closely 
with  the  broadcast  industry,  developing  the  new 
tube  types  required  for  each  advance  in  broadcast- 
ing. The  same  RCA  teamwork  and  leadership  that 
have  provided  such  famous  tube  families  as  beam 
power  tubes  and  television  camera  tubes,  will  con- 
tinue to  bring  you  outstanding  new  types  of  tubes 
for  the  further  development  of  broadcast  services. 


® 

RADIO  CORPORATION  of  AMERICA 

ELECTRON  TUBES  HARRISON.  N.  J. 


I 


s 


made  lively 
with  graphic 
trade  marks 


ENOUGH  television  stations 
advantage  of  ID  time  to  fuf 
promote  their  station  "trade  ma 
to  constitute  a  definite  trend.  W 
these  trade  marks  cover  a 
range,  birds,  animals  and  "1 
men"  seem  to  be  most  popul 
Willy  Wood,  above,  is  knj 
wherever  the  WOOD-TV  Gi 
Rapids,  signal  is  received.  W 
designed  by  artist  Harry 
lund  of  Grand  Rapids,  is  q 
versatile  as  the  four  IDs  sh 
here  indicate.  WOOD-TV  l 
Willy  on  10-secdnd  station  bre 
IDs  and  20-second  promotii 
announcements. 


KCOP 


LOS  ANGELES 


■ 


BLACK  CAT  seemed  to  be  the 
vious  mascot  for  WMAZ-TV  J 
con,  with  its  channel  13  assi; 
ment.  Station  promotion  men  e 
phasize  that  this  particular  bk 
cat  is  a  happy  one.  Most  popu 
series  of  station  IDs  are  illustra 
above,  showing  Teavie,  the  masc 
performing  a  typical  assortment 
chores. 

KCOP  Los  Angeles  has  a  wi 
range  of  ID  topics  but  one  of  t 
most  popular  series  makes  use 
the  KCOP  Cop  as  well  as  the  chc 
nel  No.  13.  The  Big  13  on  t 
left,  was  first  used  after  the  stati 
was  purchased  by  The  Copley  Pn 
Inc.  to  emphasize  call  letters  ai 
viewer  dial  position. 

"BOTTLE  MAN"  of  WDAY-T 
Fargo  goes  through  endless  anti 
to  delight  the  viewers  in  that  are 
Two  of  the  more  animated  may  1 
seen  at  the  left. 


THE  LONG,  tall  Texan,  at  the 
left,  helps  KCEN-TV  Temple  em- 
phasize station  coverage  promo- 
tion. Other  IDs  show  the  KCEN- 
TV  studio  building. 

KPIX  San  Francisco's  Pixie  has 
been  in  use  since  1949.  Latest 
model  Pixie,  shown  at  right,  is 
flashed  at  station  breaks. 
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METROPOLITAN'S  ANNUAL  REPORT  TO  POLICYHOLDERS  FOR  1953 

Over  a  Billion  Dollars 

Paid  to  Policyholders  and  Beneficiaries — the  Largest  Sum  in  the  History  of  Insurance 


More  benefits  to  more  people  were  paid 
by  Metropolitan  in  1953  than  have  ever  been 
paid  by  any  Life  insurance  company  in  a  single 
year.  Payments  to  policyholders  and  benefici- 
aries amounted  to  $1,029,000,000. 

All  in  all,  1953  was  an  outstanding  year  in 
your  Company's  operations.  In  most  respects, 
it  was  the  best  in  Metropolitan's  86-year  history. 
In  the  light  of  the  high  level  of  economic  activ- 
ity in  the  United  States  and  Canada,  and  the 
ability  of  our  Field  organization,  this  is  not 
surprising.  We  can  take  pride  in  reaching  new 
heights  in  service  to  the  peoples  of  our  two 
countries. 

National  Economic  Conditions 

In  retrospect,  1953  was  a  year  of  transition. 
Uppermost  in  the  minds  of  all,  but  particularly 
those  with  sons  of  military  age,  was  the  cessa- 
tion of  hostilities  in  Korea.  Nevertheless,  we 
fully  realize  that  our  goal  of  a  world  at  peace  is 
far  from  won,  and  it  is  incumbent  upon  us  to 
continue  to  remain  militarily  strong.  With 
Korea  no  longer  an  active  military  theatre,  we 
can  convert  some  of  our  industrial  facilities 
from  production  of  materiel  for  human  destruc- 
tion to  the  satisfying  of  human  wants. 

On  the  domestic  front,  a  number  of  influ- 
ences have  been  at  work  to  materially  reduce 
the  inflationary  forces,  which  for  so  many  years 
have  been  driving  the  cost  of  living  to  ever 
greater  heights.  The  curtailment  of  war  produc- 


tion, a  temporary  catching  up  with  civilian  de- 
mand in  some  areas,  a  determined  effort  to 
achieve  a  balanced  budget,  and  a  return  to 
more  orthodox  management  of  public  debt  and 
fiscal  affairs — all  have  played  their  part. 

We  in  the  Life  insurance  business  are  particu- 
larly conscious  of  the  effects  of  inflation,  which 
bear  so  heavily  on  the  thrifty  and  those  depend- 
ent on  fixed  incomes.  All  efforts  to  control  this 
danger  should  receive  our  fullest  support. 

In  the  year  ahead,  business  will  be  more  com- 
petitive, but  this  is  no  cause  for  concern.  Com- 
petition provides  the  same  goods  at  lower  prices, 
or  better  goods  and  services  at  the  same  price. 
The  United  States  has  grown  to  its  present  out- 
standing position  on  the  basis  of  competition 
in  a  free  market. 

We  are  passing  through  a  readjustment  pe- 
riod, and  have  been  for  a  number  of  months, 
but  fundamentally  this  country  is  strong.  We 
have,  far  and  away,  the  greatest  productive 
capacity  of  any  country  in  the  world.  More 
than  this,  the  people  of  this  country  and  Canada 
have  not  lost  their  fundamental  traits  of  thrift, 
initiative,  and  faith  in  God.  Our  two  countries 
will  go  to  much  greater  heights  of  prosperity 
in  a  peacetime  economy  than  ever  could  be 
achieved  in  the  midst  of  war. 

Metropolitan  Highlights  of  1953 

During  1953,  Metropolitan's  gain  in  Life  in- 
surance in  force  was  substantially  larger  than 


was  ever  previously  recorded  by  Metropolitan 
or  any  other  Life  insurance  company  in  any  one 
year.  Metropolitan's  Life  insurance  in  force,  at 
the  end  of  1953,  totalled  more  than  $56  billion. 
The  number  of  people  covered  under  all  forms 
of  Metropolitan  policies  reached  a  record  high 
of  over  37  million. 

The  assets  of  the  Company,  which  help  guar- 
antee the  fulfillment  of  its  obligations,  increased 
by  $719,000,000  and  reached  $12,312,000,000 
at  the  close  of  1953. 

Dividends  to  policyholders  during  the  year 
reached  an  all-time  high  of  $214,829,000.  The 
interest  rate  earned  by  Metropolitan  invest- 
ments, after  deducting  investment  expenses,  in- 
creased to  3.31%  (compared  with  3.21%  for 
1952),  and  stood  at  3.09%  after  the  Federal 
Income  Tax.  Mortality  continued  at  a  low  rate. 
Expenses  increased  moderately,  largely  because 
of  the  increased  volume  of  business. 

In  citing  the  1953  accomplishments,  we  wish 
to  pay  particular  tribute  to  the  48,000  men  and 
women  in  the  Metropolitan  organization  who 
have  made  these  results  possible. 


President 


For  a  more  complete  story  of  Metropolitan's 
operations  during  1953,  mail  the  coupon  below. 


METROPOLITAN  ASSETS  AND  LIABILITIES  — DECEMBER  31,  1953 

(In  accordance  with  the  Annual  Statement  filed  with  the  Insurance  Department  of  the  State  of  New  York.) 


ASSETS  WHICH  ASSURE  FULFILLMENT  OF  OBLIGATIONS 

Bonds    .   $8,437,418,065.78 

Industrial  and  Commercial  .  .  .  .  $4,172,794,376.37 
U.  S.  and  Canadian  Government  .  .  1,890,206,554.53 
Provincial  and  Municipal    .  65,021,712.72 

Public  Utility   1,642,459,573.13 

Railroad   666,935,849.03 


Stocks  (All  but  $16,476,038.61  are  preferred  or  guaranteed.) 

Mortgage  Loans  on  Real  Estate  

On  urban  properties  

On  farms  


172,718,060.11 
2,336,397,134.83 


.  .  .  $2,157,837,445.45 
.     .     .  178,559,689.38 

Real  Estate  (including  housing  projects  and  properties  for 
Company  use)  ■ 

Policy  Loans  (made  to  policyholders  on  the  security  of  their 

policies)  


443,446,660.78 


Cash  and  Bank  Deposits  

Other  Assets  (chiefly  premiums  and  interest  outstanding) 

TOTAL  ASSETS  TO  MEET  OBLIGATIONS      .     .  .$12,311,933,367.13 


488,853,000.73 
156,401,445.73 
276,698,999.17 


OBLIGATIONS  TO  POLICYHOLDERS,  BENEFICIARIES,  AND  OTHERS 

Statutory  Policy  Reserves  $10,438,536,909.00 

Policy  Proceeds  and  Dividends  Left  with  Company  at 

Interest   689,329,021.00 

Set.aside  for  Dividends  to  Policyholders  (payable  in  1954)  203,618,054.00 

Policy  Claims  Currently  Outstanding                .     .     .  60,640,032.54 

Other  Policy  Obligations   93,674,723.78 

Taxes  Accrued  (payable  in  1954)   51,633,831.58 

Security  Valuation  Reserve  (prescribed  by  the  National 

Association  of  Insurance  Commissioners)   25,845,145.00 

Contingency  Reserve  for  Mortgage  Loans     ....  5,050,000.00 

All  Other  Obligations   28,213,270.94 

TOTAL  OBLIGATIONS  $11,596,540,987.84 

Special  Surplus  Funds  ....  $110,683,000.00 
Unassigned  Surplus   604,709,379.29 

TOTAL  SURPLUS  FUNDS  


TOTAL  OBLIGATIONS  AND  SURPLUS  FUNDS 


715,392,379.29 
$12,311,933,367.13 


NOTE — Assets  amounting  to  $586,852,295.40  are  deposited  with  various  public  officials  under  the  requirements  of  law  or  regulatory  authority. 


Metropolitan  Life 
Insurance  Company 

(A    MUTUAL  COMPANY) 

Home  Office:  1  Madison  Avenue,  New  York  10,  N.  Y. 
Pacific  Coast  Head  Office:  600  Stockton  Street,  San  Francisco  20,  Cal. 
Canadian  Head  Office:  180  Wellington  St.,  Ottawa,  Ontario,  Canada 


METROPOLITAN  LIFE  INSURANCE  CO. 
I  Madison  Avenue,  New  York  10,  N.  Y. 

Gentlemen: 

Please  send  me,  without  charge,  a  copy  of  your  Annual  Report  to 
Policyholders  for  1953. 

NAME  

STREET  

CITY  STATE  


ADCASTING     •  TELECASTING 


March  15,  1954    •  Page 


I 


PROGRAMS  &  PROMOTIONS 


FILM  SERIES  'TELE-PREMIERE' 

EFFORTS  of  Roland  Reed  Productions, 
United  Television  Programs  and  KTTV  (TV) 
Hollywood  united  recently  to  present  the 
industry's  initial  tele-premiere  to  herald  the 
start  of  Waterfront  film  series  the  following 
week  on  the  station.  To  this  end,  UTP  pre- 
empted one  of  its  programs  on  KTTV,  which 
time  was  given  over  to  televising  comments  and 
interviews  of  Hollywood  stars  and  press  as  they 
left  the  preview  screening.  Setting  for  the  tele- 
premiere  was  a  specially  constructed  replica  of 
the  tug  boat  used  in  Waterfront.  Featured 
guests  included  officials  from  Standard  Oil  of 
Calif.,  which  sponsors  the  series  in  seven 
western  states,  and  executives  from  BBDO, 
firm's  agency. 


JUDGE'S  CHARGE  RECORDED 

A  FORTY-minute  Superior  Court  judge's 
charge  to  the  jury  was  tape-recorded  by  WKNE 
Keene,  N.  H.,  the  first  time,  that  station  be- 
lieves, such  a  recording  has  been  made  in  New 
Hampshire.  WKNE  broadcast  the  recording  and 
prepared  a  recording  for  Keene  State  Teach- 
ers College,  where  it  will  be  used  for  instruction 
purposes.  The  station  reports  that  this  is  part 
of  a  concerted  effort  to  bring  this  type  of  pub- 
lic service  to  its  audience.  City  council  meet- 
ing are  being  broadcast  and  plans  are  under- 
way to  cover  school  board  meetings,  according 
to  WKNE. 


WOONSOCKET  MARDI-GRAS 

WJAR-TV  Providence,  R.  I.,  filmed  the  gala 
Mardi-Gras  festivities  conducted  by  Woon- 
socket,  R.  I.  The  celebration  featured  a  two- 
mile  parade  with  21  floats  and  16  bands  and 
was  viewed  by  about  65,000  people,  according 
to  WJAR.  The  films  of  the  6:30  p.m.  parade 
were  edited  and  processed  on  the  spot  and  were 
ready  for  airing  at  11:15  p.m.  from  the  Provi- 
dence studios.  Guest  interviews  were  conducted 
on  various  programs  all  day.  WJAR  received 
a  memento  and  certificate  of  appreciation  from 
•the  Woonsocket  Junior  Chamber  of  Commerce 
for  the  use  of  the  studio  facilities,  filming  of 
the  celebration,  and  the  time  and  effort  put  into 
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the  programs.  Woonsocket  was  the  second  city 
WJAR  has  visited  in  its  series  of  tv  visits  to 
cities  and  towns  in  its  viewing  area. 


MYSTERY  COMBINATION  DEBUT 

KABC  Hollywood  Murder  in  the  Afternoon, 
five  times  weekly  hour-long  program  in  2-3 
p.m.  time  slot,  consisting  of  a  half-hour  each 
of  Boston  Blackie  and  Philo  Vance,  made  its 
debut  with  little  advance  promotion.  In  the 
first  week,  reports  Station  Manager  Amos 
Baron,  KABC  jumped  from  5th  to  2nd  place 
in  the  ARB  ratings  for  that  hour.  The  two 
Frederic  W.  Ziv  transcribed  packages,  tied  to- 
gether by  Orval,  the  "mysterious"  host,  is  bring- 
ing the  station  much  unsolicited  mail,  the  ma- 
jority of  which  is  from  women  who  have  no 
time  in  the  afternoon  to  watch  tv,  but  can  now 
hear  the  programs  they  used  to  enjoy  on  radio 
in  the  evening  before  the  advent  of  tv,  Mr. 
Baron  said. 


FLASH  CAMERA  PREMIUM 

A  10-PIECE  flash  camera  set  will  be  offered 
free  to  each  buyer  of  a  Hallicrafter  Highlander 
portable  radio,  according  to  advertising  cam- 
paign plans  announced  by  Advertising  Director 
John  S.  Mahoney.  The  portable  retails  for 
$39.95  and  the  camera  set,  with  the  flash  at- 
tachment, bulbs,  film  and  gadget  bag,  is  valued 
at  $12.95. 


Cox  Films  Arrest 

ON  hand  to  get  the  only  filmed  record 
of  the  apprehending  of  two  men  at 
Smoke  Tree  Ranch,  Palm  Springs,  after 
President  Eisenhower's  return  there 
from  the  golf  course,  Jim  Cox,  West 
Coast  station  relations  representative  for 
BMI,  covered  the  incident  with  a  movie 
camera,  making  what  is  believed  to  be 
the  first  spot  news  coverage  in  color. 
Able  to  leave  the  area  before  complete 
security  was  effected,  Mr.  Cox  has  offered 
the  film  to  all  tv  stations  on  a  coopera- 
tive basis. 


WSPD  TOLEDO  SIMULCAST 

WSPD-AM-TV  Toledo  claims  its  simulcast 
of  Kiddie  Karnival  represents  the  first  simul- 
cast in  that  city.  The  25 -year-old  program, 
emceed  by  Jules  Blair,  is  a  talent  show  for 
youngsters  and  WSPD  says  the  program  was 
the  springboard  to  fame  for  such  present-day 
stars  as  Teresa  Brewer,  Sally  Carr  and  Shirley 
Mitchell.  The  stations  report  the  simulcast  is 
creating  a  great  deal  of  interest  in  the  area. 


PICKING  A  WINNER 

ONE  way  or  another,  Columbia  Pacific  Radio 
Network  account  executive  Ralph  Glazer  made 
money  on  Apple  Valley.  When  the  racehorse 
of  that  name  won  at  Santa  Anita  while  Mr. 
Glazer  was  betting  on  another  horse,  he  re- 
covered the  $2  loss  and  a  bit  more  by  selling 
Apple  Valley  Inn,  a  resort  hotel  in  California 
town  of  same  name,  the  half-hour  documentary 
program,  Hard  Luck  Champion,  on  12  CPRN 
stations.  The  program  is  based  on  career  of 
the  racehorse,  which  is  named  after  the  town. 


OHIO  STORM  BROADCASTS 

RECENT  flash  snowstorm  which  hit  the  Ohio 
area  brought  many  stations  opportunity  to  per- 


KOMA-KWTV  (TV)  Oklahoma  City  1 
year  will  sponsor,  with  the  local  Jun 
Chamber  of  Commerce  and  three  c 
Chevrolet  dealers,  the  Soap  Box  Der 
contest  in  that  city.  Shown  with  a  cc 
vertible  furnished  by  the  dealers 
KOMA-KWTV,  which  claims  it  is  the  fi 
radio-tv  sponsor  for  a  local  derby,  c 
Montez  Tjaden,  promotion  manager,  a 
Edgar  T.  Bell,  general  manager. 

form  extraordinary  public  service.  WC 
Cleveland  reports  that  all  radio  outlets 
sponded  to  the  emergency  with  most  mana 
to  sign  on  with  engineer  and  announcei 
convey  school  closings  and  other  pertii 
emergency  information.  Ford  Motor  Co. 
Thompson  Products  purchased  all  availi 
afternoon  station  breaks  over  WGAR  to 
struct  workers  when  to  report  to  work,  j 
station  reports.  WTAM  Cleveland's  17-p 
Morning  Bandwagon  was  reduced  to  seven,  | 
many  executives  manned  mikes  in  the  ci 
which  saw  about  50%  of  stations'  persoi 
snowbound.  WEOL  Elyria-Lorain  reports  t 
its  engineer  remained  at  the  controls  for 
consecutive  hours,  with  the  station  broadcast 
for  51  hours  of  that  period.  WEOL  also  rerx 
that  it  broadcast  over  5,000  bulletins  dui 
the  four-day  period. 


'WILD  CAVE'  BROADCASTS 

THE  DISTINCTION  of  being  the  first  stat 
to  broadcast  a  program  from  so-called  "\* 
caves"  is  claimed  by  WCUM  Cumberland,  ^ 
The  station  claims  support  for  its  content) 
from  the  National  Speleological  Society.  1 
program,  titled  Cumberland,  U.S.A.,  was  m< 
possible  by  WCUM's  news  editor  and  an  ass; 
ant  who  journeyed  to  several  caves  and  tz 
recorded  the  program  from  the  inside  usi 
miners'  helmets  and  ropes  and  necessary  recoi 
ing  equipment.  The  station  reports  much  fav< 
able  comment  from  listeners. 

  1 

MAGNIFYING  GLASS  PROMOTIO 

A  CARD  with  an  attached  magnifying  gh 
and  an  explanation  that  KITE  San  Antom 
Tex.,  "magnifies  sales  results"  has  been  se 
to  agenices  by  that  station.  The  card  poetical 
states  that  "the  product  is  right  if  you  hea 
it  on  KITE."  An  arrow  points  to  a  black  sp 
and  the  copy  says  that  the  same  spot  will  loc 
twice  as  big  under  the  magnifier,  adding,  "Spc 
on  KITE  get  bigger  results  too." 


WOOD-TV  STORE  DISPLAY 

WOOD-TV  Grand  Rapids,  Mich.,  reports  tean 
ing  up  with  Herpolsheimer's  department  stoi 
there  to  present  a  giant  display  promoting  th 
station's  record  of  public  service  and  its  nei 
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Too  Good  to  Use 

WHAS  Louisville  started  a  new  series, 
Squad  Car,  featuring  on-the-spot  record- 
ings of  after-dark  assignments  of  Louis- 
ville's cruiser  police,  found  itself  holding 
a  hot  potato  after  taping  its  first  material 
for  the  series  on  Jan.  8.  The  prowl  car 
in  which  WHAS  Program  Director  Sam 
Gifford  and  news  reporter  Jim  Van  Sickle 
were  riding  bumped  into  a  fatal  shooting 
the  very  first  night  and  the  two  men  re- 
corded weeping  of  the  victim's  wife,  ques- 
tioning of  the  accused  slayer  by  police 
and  the  voice  of  the  victim's  eight-year- 
old  daughter,  who  is  said  to  have  wit- 
nessed the  shooting  and  called  police. 
Both  the  defense  and  Commonwealth  at- 
torneys, after  hearing  the  recordings, 
asked  that  airing  of  the  program  be  de- 
layed since  otherwise  it  would  be  difficult 
to  summon  an  unbiased  jury  for  the  trial. 
WHAS  complied  and  was  to  substitute  a 
later  program  for  initial  airing  of  the 
series,  sponsored  by  the  Bank  of  Louis- 
ville. 


thank  you 


MR.  DONOVAN 


FOR   PUBLISHING   THE   FACTS  ABOUT  COFFEE  PRICES 


This  advertisement  was  published 
independently  by  the  Donovan  Cof- 
fee Company,  Birmingham,  Ala.  We 
reprint  it  because  we  believe  that  the 
fair-minded  housewives  of  America 
should  be  told  the  truth  so  that  they 
can  judge  for  themselves. 


Thanks,  too,  Mr.  Donovan,  for 
reminding  us  all  that  a  good  cup  of 
coffee  at  home  still  costs  only  about 
2%tf.  We  can  all  certainly  afford  a 
"Coffee-break"  and  enjoy  the  gentle, 
bracing  lift  that  comes  only  with  a 
good  cup  of  coffee.  There's  no  sub- 
stitute for  it. 


It  really  is  a  compliment  to  coffee  when  the  American  people  can  ask  their 
congressmen  to  forget  atomic  bombs,  world  peace  and  taxes  and  concern 
themselves  with  a  two-or-three-cent  beverage. 

Coffee  is  cheap  at  about  21A$  per  cup, 
in  your  home 

52  Trees  Just  For  You— It  takes  an  entire  coffee  tree  to  supply  one 
American  family  with  coffee  for  one  week. 

A  Crop  in  Five  Years— It  takes  a  coffee  tree  5  years  to  bear  after 
planting.  If  frost  or  other  things  kill  a  farmer's  trees,  it  will  be  5 
years  before  he  can  hope  to  have  any  income— if  he  is  not  too  broke 
to  start  over. 

Hand-Picked  —  4500  to  the  Pound  — Coffee  trees  must  be  picked  by 
hand,  one  berry  at  a  time.  There  are  approximately  4500  beans  in 
one  pound. 

Coffee  in  the  Depression  — During  the  1930's,  coffee  growers  were 
on  such  starvation  prices  that  a  great  many  allowed  their  trees  to 
die.  They  plowed  up  land  for  other  products.  No  new  trees. 

More  Coffee  Drinkers— At  about  this  time,  people  all  over  the  world 
gradually  began  drinking  more  coffee.  After  World  War  II,  many 
European  countries  started  buying  coffee— some  who  had  used  almost 
none  before. 

Coffee  Countries  Try  to  Catch  Up— As  the  coffee  countries  realized 
demand  was  picking  up  and  that  they  would  not  starve  to  death 
growing  coffee,  they  began  new  planting.  We  had  expected  a  bumper 
crop  this  year. 

The  Kiss  of  Death— Then  the  big  frosts  (worst  in  35  years)  hit 
Brazil.  Many  a  planter's  life's  work  was  wiped  out.  There  were  several 
suicides.  Others  have  very  little  coffee  to  sell— therefore,  must  get 
more  for  what  is  left. 

The  Mysterious  "They"— People  ask,  "What  are  'They'  doing  to  cof- 
fee? What  are  'They'  going  to  do  about  coffee?"  There  is  no  "They." 
There  is  positively  no  nation,  group  or  any  one  person  who  is  making 
a  "killing."  Also,  coffee  is  one  of  the  few  products  whose  price  is 
affected  only  by  supply  and  demand.  The  ideal  way  for  a  coffee  grower 
or  coffee  roaster  to  make  money  is  to  sell  a  lot  of  coffee  at  the  cheapest 
possible  price.  Of  course  rising  prices  sometimes  overshoot  from 
momentum.  It  is  possible  there  could  be  a  lowering  later. 

Our  Good  Customers  and  Friends— Coffee  countries  manufacture 
very  little  of  anything.  They  buy  almost  everything  from  the  U.  S.— 
and  you  know  what  some  of  our  prices  are  like.  Their  heavy  purchases 
help,  in  a  big  way,  to  keep  our  wheels  of  industry  turning— to  make 
work  for  American  labor.  In  our  fight  against  Communism  some  of 
our  very  staunchest  friends  are  among  the  coffee  countries. 

Printed  as  a  public  service  by  the  Donovan  Coffee  Company,  Birmingham, 
Alabama,  makers  of  Red  Diamond  Coffee. 
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Yes,  it's  got  the  gals  going  .  going  to  the  Channel 
5  Club,  WMCT's  sensational  new  audience  participating 
show  Prizes,  gags,  spontaneous  on-thcspot  humor,  and 
interviews  with  Gene  Perkins  and  Bob  Smith  doing 
the  emceeing. 

Participating  spots  are  now  available,  and  they  are 
going  fast  See  your  nearest  Branham  office. 


WMCT 

CHANNEL  5  •  MEMPHIS 


NOW  100,000  WATTS 


Memphis'  first 
TV  Station 

WMC      WMCF  WMCT 

National  Representatives 
The  Branham  Company 


NBC-TV-BASIC 

Also  affiliated  with  ABC 
and  DUMONT 

Owned  and  Operated  by 
The  Commercial  Appeal 
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PROGRAMS  &  PROMOTION 


facilities.    The  exhibition  was  located  in 
store's  three-story  corner  window  and  fea 
a  large  map  of  Michigan  superimposed 
circle  of  WOOD's  ch.   8   coverage,  ai, 
reproduction  of  its  new  1,000-ft.  tower,  i 
plete  with  blinking  red  lights.    Pictures  0: 
tional  network  personalities  flanked  the 
The  ground  floor  attraction  was  centered  ar 
WOOD's  new  facsimile  machine  which  attra 
many  shoppers  who  watched  the  pictures  1 
ing  over  the  wire  from  New  York. 


Fire  Strikes  Twice 

FIRE  in  Louisville,  Ky.,  struck  twice  i[ 
the  same  building  in  five  years  an], 
WAVE-AM-TV  were  on  the  spot  to  givj 
complete  coverage  both  times.  The  fir 
in  each  case  was  in  an  apartment  ovej 
a  store  building  located  diagonally  acrosj  j 
from  the  WAVE  building. 

vThe  first  one  occurred  May  6,  1949 
just  six  months  after  WAVE-TV  begal 
operation.  The  second  fire  happened 
just  before  midnight  Feb.  22  and  WAVE 
AM-TV  remained  on  the  air  an  extra 
hour  until  the  blaze  was  out.  Four  per 
sons  were  fatally  burned  and  three  wen 
seriously  injured.  In  both  cases  station 
newsmen  were  on  the  scene  from  the  firs 
alarm  and  tv  cameras  telecasted  the  disas) 
ter  from  the  newsroom  window  acrosi 
the  street. 

The  Associated  Press,  commenting  oil 
the  second  fire,  reported:  "WAVE-TV 
provided  thousands  of  its  viewers  in 
Kentucky  and  Southern  Indiana  with  a 
first-hand  account." 


KABQ  POSTCARD  PROMOTION 

INCLUDED  with  March  mailing  of  KA| 
Albuquerque  program  schedules  to  agend 
and  representatives  is  an  oversized  postc, 
showing  several  jackrabbits  on  the  desert.  1 
reverse  side  is  the  rhymed  message,  "Wfc 
Fooling  Who?  Not  KABQ!",  which  points  j 
that  rabbits  occupying  vast  empty  desert  spa! 
covered  by  high  watt  stations  are  not  good,| 
even  potential  customers  of  advertisers  in  N| 
Mexico's  biggest  market.  The  promotion  tfc 
plugs  advantages  of  250  watt  KABQ. 


MEDICAL  COLORCASTS 

HEALING  techniques  were  demonstrated 
some  3,500  doctors  by  color  television  duri 
the  annual  clinic  conference  of  the  Chica 
Medical  Society  in  that  city  last  week. 

The  colorcasts  were  beamed  March  2-4 
ciosed  circuit  from  County  Hospital  on  a  lar 
screen  specially  set  up  for  the  clinic.  Tb 
were  piped  to  an  estimated  audience  of  1,0 
people  each  day  in  the  grand  ballroom  of  tl 
Palmer  House,  the  site  of  the  clinic. 

Techniques  were  shown  for  treating  bac 
aches,  slipping  spinal  discs,  and  patients  wl 
have  had  their  larynxes  removed.  The  clinic  w; 
designed  as  a  refresher  course  for  newest  & 
velopments  in  scientific  medicine,  and  demoi 
strations  were  sponsored  by  Smith,  Kline 
French,  the  pharmaceutical  house. 


COUNCIL  MEETING  COVERAGE 

PUBLIC  response  to  live  coverage  of  all  Ioca 
city  council  meetings  by  WMIX  Mt.  Vernon 
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The  newspapers  have  long  con- 
ducted a  crusade  to  have  some  sense 
brought  into  our  tax  structure. 

Simple  justice  suggests  that 
everybody  pay  his  own  way,  pay 
it  once  and  not  support  anybody 
else  in  the  process. 

The  railroads  of  the  country 
realize  that  they  are  not  alone  in 
suffering  tax  inequities. 

At  the  same  time,  as  the  coun- 
try's most  vital  form  of  transpor- 
tation, they  feel  justified  in  bring- 
ing their  case  as  forcibly  as  possible 
before  the  public. 

For  the  railroads  are  operating 
at  a  level  of  profit  far  below  that  of 
other  American  industries— a  level 
that  discourages  new  investment. 


One  of  the  reasons  is  that  the 
railroads  are  compelled  to  pay 
taxes  which  help  to  subsidize  their 
competition  —  in  the  air,  on  the 
water  and  on  the  highways. 

It  works  like  this.  The  railroads 
purchase  their  own  rights  of  way. 
They  build  their  own  stations. 
They  maintain  their  own  safety 
devices  and  signalling  systems.  On 
top  of  this,  they  pay  heavy  taxes 
on  these  facilities. 

Then,  a  goodly  portion  of  the 
taxes  they  pay  goes  to  build  and 
maintain  roads,  waterways,  air- 
ports, safety  devices  and  signalling 
systems  for  their  competitors— fa- 
cilities provided  out  of  federal, 
state  and  municipal  tax  funds. 


It  is  the  railroads'  contention 
that  if  all  carriers  paid  their  just 
share  of  the  costs  of  the  facilities 
they  use,  the  public  would  be  bet- 
ter served.  For  competition  would 
be  more  equitable.  And  free  and 
open  competition  has  always 
served  the  public  best. 

Speaking  of  taxes,  have  you  con- 
sidered how  much  of  the  taxes  you 
pay  go  to  subsidize  forms  of  trans- 
portation operated  for  private 
profit? 

In  figuring  this,  you  can  elim- 
inate the  railroads  — which  pay 
their  own  way,  and  then  some  .  .  . 
Eastern  Railroad  Presidents 
Conference,  143  Liberty  Street, 
New  York  6,  N.  Y. 
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111.,  has  been  so  tremendous  that  the  station 
plans  to  continue  the  series  on  a  regular  basis, 
according  to  Riymond  J.  Cheney,  general  man- 
ager of  that  station.  WMIX  had  been  carrying 
taped  excerpts  of  sessions  for  some  time,  but 
the  council  gave  approval  to  direct  coverage  in 
line  with  moves  to  expand  the  city,  Mr.  Cheney 
said. 
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mon  gave  them  a  capsule  version  of  his  eve- 
ning's program.  He  also  moderated  a  sports 
panel  with  questions  from  the  audience  an- 
swered by  football  star  Bob  Waterfield,  jockey 
Johnny  Longden,  boxer  Art  Aragon  and  auto 
racer  Sam  Hanks.  William  D.  Shaw,  CPRN 
g?n?ral  manager,  following  a  brief  talk,  pre- 
sented the  CBS  Radio  color  promotion  film, 
"Mere  than  Meets  the  Eye." 


TEXACO  PROAAOTION 

TO  STIMULATE  dealer  interest  in  its  six 
times  weekly  quarter  hour  Texaco  Sports  Final 
on  30  CBS  Radio  Pacific  and  Mountain  sta- 
tions, Texas  Co.  was  host  to  more  than  700 
Los  Angeles  area  Texaco  dealers  immediately 
following  the  initial  broadcast  March  1  when 
CPRN  Hollywood  sports  director  Tom  Har- 


FREE  &  PETERS,  INC., 
Exclusive  National  Representatives 


NBC  •  5000  WATTS 
970  KILOCYCLES 
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KSD-TV  special  events  director,  became 
first  "outsider"  to  address  the  Missouri  Set1 
according  to  KSD-TV,  when  he  brief 
legislators  on  tv  procedure. 


leg:s'ature  tv  'first' 

A  TE3SION  of  the  Missouri  legislature  was 
t:I?v:s?d  by  KSD-TV  St.  Louis,  according  to 
that  station.  Gov.  Phil  M.  Donnelly's  opening 
a  'dress  from  the  capitol  at  Jefferson  City  was 
carried  by  microwave  relay  to  St.,  Louis.  In 
connection  with  the  telecast,  Frank  Eschen, 


WPPA  'GREAT  ATHLETES'  SHO 

SPORTS  director  Ed  Romance  of  WPj 
AM-FM  Pottsville,  Pa.,  is  presenting  via 
recording  some  of  the  greatest  athletes  of 
time,  according  to  a  report  from  that  stall 
Included  are:  Joe  Louis,  Tris  Speaker,  WM 
Hoppe,  Jimmy  Foxx,  Lefty  Grove,  "RJ 
Grange,  Jack  Kelly  Sr.,  Bert  Bell,  Chuck  KM 
Jesse  Owens  and  Jim  Crowley.  Interviews  m 
made  at  the  Philadelphia  sports-writers  banc  M 


and  WPPA  reports  great  interest  among 
coal  region  fans.  This  is  the  fourth  year. 
Romance  is  visiting  the  spring  training  can§ 
where  he  makes  tape  recordings  of  chats 
players,  and  gets  a  general  picture  of  sp 
training  for  WPPA 


■  ^ 
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WGH  ABC  CONTEST  PROMOTlC 

f  WGH  Norfolk,  Va.,  conducted  a  local  pror 
tion  in  the  Tidewater  area  to  support  AB 
national  Breakfast  Club  Aunt  Jemima-Phi 
range  contest.    Free  pancakes  and  coffee  w 
given  away  in  a  Norfolk  restaurant  and  a  $i 
Philco  electric  range  was  auctioned  off  to  ^ 
card  and  letter  bidders.    The  winning  bid  \| 
$209.  The  original  "Aunt  Jemima,"  Edith  \^ 
son,  was  flown  in  for  a  series  of  personal 
pearances  at  theatres  and  service  hospil 
WGH  reported  that  all  station  personali 
promoted  the  contest  and  were  backed  up 
an  intensive  promotional  spot  campaign.  H! 
old  Lamb,  Quaker  Oats'  Baltimore  manaj 
described  the  promotion  as  an  example 
"unprecedented    cooperation,"  according 
WGH. 


WBT  'POWER'  BROCHURE 

POWER  for  the  People  is  the  title  of  a  brochu 
being  distributed  by  the  Jefferson  Standa 
Broadcasting  Co.,  operator  of  WBT-WBT 
(TV)  Charlotte,  N.  C.  Quotations  from  Thorn 
Jefferson  appear  appropriately  with  the  fo, 
sections,  Power — to  Educate,  to  Inspire,  i 
Persuade  and  to, Contribute.  Station  officials  at 
their  civic  participations  are  listed;  pictures  > 
civic  leaders  and  excerpts  from  their  congrat 
latory  messages  are  also  included.  The  cot 
pany's  Jefferson  Standard  Foundation,  whk 
makes  grants  to  religious,  educational  at 
charitable  institutions  is  described  and  the  19.' 
conference  for  prospective  tv  operators,  whic 
was  conducted  by  WBTV  to  help  further  deve 
opment  of  tv  in  the  Carolinas  and  Virginia, 
given  special  attention.  The  brochure  than! 
all  who  have  given  it  the  "Power  to  Pioneer, 
and  adds,  "We  know  that  our  power  carrit 
responsibility  and  we  shall  continue  to  use 
for  the  people." 


KSL-TV  SAFETY  PROGRAM 

KSL-TV  Salt  Lake  City  has  inaugurated  Th 
Judge,  a  new  program  designed  to  help  sav 
the  lives  of  pedestrians  and  motorists.  Film 
for  the  show  are  either  taken  locally  or  ob 
tained  from  various  national  safety  movies 
Visual  effcts  also  are  produced  by  actual  per 
formances  in  the  studios.  KSL-TV  report! 
that  local  and  state  law  enforcement  depart 
ments  and  traffic  safety  agencies  have  com- 
mended the  station  for  this  series. 
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36,775  people — largest  crowd  ever  to  watch  a  World  Series  game  in  Ebbetts  Field — see  Yanks  beat  Dodgers  in  the  fifth  game, 

October  4th,  1953. 


Stockholders'  Meeting 


IF  every  man  and  woman  who  owns  stock  in  the  Union  Oil  Company  were 

to  meet  in  one  place  it  would  take  a  ball  park  larger  than  Ebbetts  Field  to  hold  them. 

For  over  40,000  people  own  shares  in  this  company. 
The  largest  shareholder  owns  less  than  1%. 

Illustrating  once  again  that  Union  Oil— like  so  many  large  American  companies 
—is  not  the  exclusive  property  of  a  few  people. 

It  is,  rather,  a  partnership  of  thousands  of  wage  earners  and  investors 
who  are  venturing  their  savings  to  make  a  profit.  This  is  the  American  way. 


UNION  OIL  ©COMPANY 

OF  CALIFORNIA 

Buy  American  and  protect  your  standard  of  living 
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EIGHT  NEW  OUTLETS  BEGIN  TELECASTING 


New  outlets  on  the  air  are 
KDAL-TV  Duluth,  WAPA-TV 
and  WKAQ-TV  San  Juan, 
WNET  (TV)  Providence,  KCEB 
(TV)  Tulsa,  WMFD-TV  Wilming- 
ton, N.  C,  KRGV-TV  Weslaco, 
and  KFBB-TV  Great  Falls. 

EIGHT  new  tv  stations,  including  first  local 
outlets  for  three  cities,  were  scheduled  to 
begin  operations  this  past  weekend  and  today 
(Monday).  This  would  make  the  largest  single 
crop  of  stations  to  go  on  the  air  this  year,  two 
of  which  are  uhf.  Two  more  stations,  one  uhf, 


are  slated  to  start  regular  operation  later  In 
the  week. 

The  eight  stations  are: 

KDAL-TV  Duluth,  Minn.  (ch.  3),  NBC;  repre- 
sented by  Avery-Knodel,  March  15. 

KFBB-TV  Great  Falls,  Mort.  (ch.  5),  CBS; 
represented   by   Headley-Reed.   March  1". 

WMFD-TV  Wilmington,  N.  C.  (ch.  6),  NBC; 
represented  by  Weed  Tv  Ire,  March  IV 

KCEB  (TV)  Tulsa,  Okla.  (ch.  23),  represented 
by  Th»  Boiling  Co.,  March  13. 

WNET  (TV)  Providence,  R.  I.  (ch.  16),  ABC, 
DuMont;  represented  by  Weed  Tv  Inc.,  March  15. 

KRGV-TV  Weslaco,  Tex.  (ch.  5),  NBC,  DuMont; 
represented  by  Paul  H.  Raymer  Co.,  March  14. 

WAPA-TV  San  Juan,  P.  R.  (ch.  4),  NBC, 
DuMont;  represented  by  Caribbean  Networks, 
March  15. 

WKAQ-TV  San  Juan,  P.  R.  (ch.  2),  repre- 
sertsd  by  Inter-American,  March  15. 

This  will  give  Great  Falls,  Weslaco  and  San 


Juan  their  first  local  video  stations.  jl 
WAPA-TV  has  been  on  test  patterns  j| 
week  and  reports  of  clear  reception  have  jj 
received,  President  Jose  Ramon  Quinone 
ported. 

WINK-TV  Fort  Myers,  Fla.  (ch.  11)|| 
test  patterns  and  definitely  will  start  conjj 
cial  programming  March  18,  according  toll 
Bauer,  general  and  sales  manager. 

Another  station,  WSJV  (TV)  Elkhart,! ; 
(ch.  52),  is  set  to  begin  operations  this  ijj 
March  17,  affiliated  with  ABC-TV,  NB( 
and  DuMont,  R.  J.   (Joe)   Gillespie,  st 
relations  director,  said.   WSJV  will  cove 
Elkhart-South  Bend  area. 

When  WJPB-TV  Fairmont,  W.  Va.  (ch.  j 
starts  regular  programming  March  28,  g 
at  the- inaugural  ceremonies  will  include 
Virginia  Gov.  William  Mirland,  Sen.  M 
Neely  (D-W.  Va.),  Rep.  Robert  Molloh; 
Fairmont  (D)  and  officials  of  ABC-TV,  r 
TV   and   DuMont,   the  three  networks  j 
which  WJPB-TV  will  be  affiliated,  John  Pi\ 
Beacom,  president,  announced.  General 
cision  Laboratory  equipment  is  being  used 

WKNY-TV  Kingston,  N.  Y.  (ch.  66)' 
vited  the  public  to  the  hoisting  of  its  36 
antenna  atop  the  610-foot  tower  Thur; 
President  Joseph  K.  Close  reported.  Rej 
programming  is  scheduled  for  April. 

Starting  target  date  of  May  1  has  beeil 
by  WOBS-TV  Jacksonville,  Fla,  (ch.  30), 
station  reported.  Represented  by  Stars 
tional,  it  is  busy  promoting  uhf  conversio 
a  city  that  already  has  two  stations,  on 
'which  is  vhf. 

June  15  Aim 

WINT  (TV)  Waterloo,  Ind.  (ch.  15),  w 
recently  received  FCC  authorization  to 
crease  power  to  250  kw  and  antenna  heigl 
850  feet,  expects  to  start  commercial  oped 
June  15,  President  R.  Morris  Pierce  reporte 

KVDO  (TV)  Corpus  Christi,  Tex.  (ch. 
has  started  construction  and  will  use  1 
equipment.  Owned  by  the  Coastal  Bend  "j 
vision  Co.,  the  station  expects  to  be  on  th<| 
by  mid-June. 

The  Brockway  Co.  plans  to  use  a  20 
transmitter  for  its  recent  channel  7  gran 
Carthage,  N.  Y.,  according  to  John  B.  Ji 
son,  president.  Starting  target  date  of  ' 
summer"  tentatively  has  been  set. 

The  following  stations  have  reported  I 

plan  to  begin  regular  operations  by  April  3 

KARK-TV  Little  Rock,  Ark.  (ch.  4);  KSAN 
San  Francisco  (ch.  32);  WINK-TV  Fort  Mi 
Fla.  (ch.  11);  WDBO-TV  Orlando,  Fla.  (ch. 
WGOV-TV  Valdosta,  Ga.  (ch.  37);  KIFT  [i 
Idaho  Falls,  Idaho  (ch.  8):  KWIK-TV  Pocat 
Idaho  (ch.  10);  WSJV  (TV)  Elkhart,  Ind. 
52);  WHO-TV  Des  Moines.  Iowa  (ch.  13);  WL 
TV  Lexington,  Ky.  (ch.  27);  WBOC-TV  S; 
bury,  Md.  (ch.  16);  WAAB-TV  Worcester,  M 
(ch.  20);  WSLI-TV  Jackson,  Miss.  (ch. 
KFVS-TV  Cape  Girardeau.  Mo.  (ch.  12);  KD 
TV  Sedalia.  Mo.  (ch.  6);  WMTJR-TV  Manche! 
N.  H.  (ch.  9):  WMAC-TV  Massillon,  Ohio 
23);  KVAL-TV  Eugene.  Ore.  (ch.  13);  W; 
(TV)  Erie.  Pa.  (ch.  35);  WQED  (TV)  Pittsbi 
(ch.  13),  educational;  WJPB-TV  Fairmont, 
Va.  (ch.  35);  KFBC-TV  Cheyenne,  Wyo.  (ch; 
and  KULA-TV  Honolulu   (ch.  4). 

(For  details  see  Telestatus,  page  125.)! 

KFOR-TV  Tells  FCC 
It  Is  Going  Off  Air 

CORNBELT  Broadcasting  Co.  notified  j 
FCC  last  week  it  intended  to  take  KFOR- 
Lincoln,  Neb.,  off  the  air  at  midnight  Satun 
(March  13)  pending  Commission  action 
applications  to  change  the  transmitter  site  < 
assign  the  construction  permit  to  Fetzer  Bro 
casting  Co.  [B»T,  Feb.  22]. 

KFOR-TV  began  operating  on  ch.  10  in  N 
1953  under  special  temporary  authority.  Res 
of  its  ceasing  to  broadcast  means  that  it  J 
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100,000  WATTS 
OF  VIDEO  POWER 


6 


50,000  watts  audio  power 

Bringing  a  Clear  Picture  to 
35,361  TV  Homes  Formerly 
in  WOC-TV  Fringe  Area  .  .  . 


Assuring 
Advertisers  of 

250,361  TV 
HOMES 

in  the  WOC-TV 
Good  Picture 
Area  . . . 


Iowa' 
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^  TV  Station 
The  Rich  Quint-Cities  First  TV  Station 


Free  &  Peter*,  Inc. 
Exclusive  National  Representatives  ^ 

Col.  B.  J.  Palmer,  president 
Ernest  C.  Sanders,  resident  manager 

BETTENDORF  AND  DAVENPORT 
IN  IOWA 
ROCK  ISLAND.  MOLINE 
AND  EAST  MOLINE 
IN  ILLINOIS 
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Raising  WXEL's  new  73-foot  antenna 

to  top  the  new  702- foot  Truscon 

Steel  Tower.  Over-all  height  775  feet. 


See  The  TRUSCON  Display 

R.  E.  SHOW 
327  Computer  Ave. 
Kingsbridge  Armory,  Bronx,  N.Y. 

March  22-25 


A  TALLER  TOWER.. .AND  MORE  POWER.. .FOR  WXEL,  CLEVELAND 


WXEL  now  775  feet 

over-all  on  a 
new  Truscon  Tower 


Cleveland's  WXEL-TV  recently  stepped  up  its  visual  effective 
radiated  power  from  25.6  to  42.4  KW  peak.  At  the  same 
time,  the  station  changed  from  Channel  9  to  Channel  8.  A 
vital  part  of  the  change-over  was  the  erection  of  a  new 
Truscon  Guyed  Tower  and  a  new  12 -bay  antenna  totaling 
775  feet  over-all. 

This  new  Truscon  Steel  Tower  puts  WXEL's  12-bay  super- 
turnstile  antenna  1,000  feet  above  average  terrain.  The  tele- 
caster's  original  Truscon  Tower,  which  hoisted  a  6-bay  super- 
turnstile  antenna  725  feet  above  average  terrain,  is  being 
retained  for  stand-by  duty. 

Talk  to  Truscon  when  you  require  new  or  expanded  tower 
facilities.  Truscon  knows  towers— has  designed  and  engineered 
many  hundreds  which  now  stand  strong  and  tall  in  all  types 
of  terrain  and  climates.  Truscon  builds  them  tall  or  small  .  .  . 
guyed  or  self-supporting . . .  tapered  or  uniform  in  cross  section 
.  .  .  for  AM,  FM,  TV,  and  Microwave  transmission.  Telephone 
or  write  your  nearest  Truscon  district  office— or  "tower  head- 
quarters" in  Youngstown— for  the  latest  delivery  information. 


TRUSCON  STEEL  DIVISION 
REPUBLIC  STEEL 

1074  ALBERT  STREET     •     YOUNGSTOWN  1,  OH  IO 

Export  Department:  Chrysler  Building,  New  York  17,  N.Y. 


TRUSCON® 


a  name  you  can 


build . 
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verts  back  to  its  pre-STA  grant  status. 

Fetzer  Broadcasting  Co.  is  buying  KFOR-TV 
ch.  10  facilities  for  $300,000.  Only  last  sum- 
mer, Fetzer  bought  KOLN-AM-TV  Lincoln  for 
$650,000  [B*T,  Aug.  24,  July  20,  1953].  Upon 
FCC  approval,  KOLN-TV  will  be  moved  from 
its  present  ch.  12  to  ch.  10,  retaining  its  present 
call  letters,  and  raising  power  to  the  maximum 
316  kw.  The  ch.  12  grant  will  be  surrendered 
to  the  FCC. 

The  move  to  ch.  10  will  give  KOLN-TV  the 
present  facility's  ABC  and  DuMont  affiliation. 
In  June.  KOLN-TV  will  become  a  basis  CBS- 
TV  affiliate. 

Fetzer  Broadcasting  Co.,  owned  by  John  E. 
Fetzer  and  his  wife,  also  owns  WKZO-AM-TV 
Kalamazoo,  Mich.,  and  WJEF-AM-FM  Grand 
Rapids.  Mich.  Mr.  Fetzer  is  also  33  1/3% 
stockholder  in  WMBD-AM-FM  Peoria,  111., 
which  is  an  applicant  for  ch.  8  there. 

KFOR.  an  ABC  affiliate  on  1240  kc  with 
250  w,  will  continue  on  the  air  under  its  pres- 
ent ownership,  James  Stuart,  89%  stockholder  in 
Stuart  Investment  Co.,  owner  of  Cornbelt,  said. 


Leder  Revamps  WINS, 
Names  New  Personnel 

ADDITION  of  new  personnel  and  plans  for 
bolstering  the  programming  structure  of  WINS 
New  York  were  announced  last  week  by 
Robert  J.  Leder,  newly-named  vice  president 
and  general  manager,  in  moves  aimed  at  re- 
vitalizing the  station's  overall  operations. 

Mr.  Leder,  who  resigned  recently  as  sales 
manager  of  WNBC  New  York  to  accept  his 
post  at  WINS  [B»T,  March  1]  noted  that  new 
personnel  largely  were  from  NBC  or  the  net- 
work's New  York  outlets,  WNBC-WNBT  (TV), 
but  said  the  moves  did  not  represent  "a  raid" 
upon  NBC.  New  personnel  are  Robert  S. 
Smith,  director  of  musical  programming  for 
NBC,  who  has  been  named  program  director 
of  WINS,  effective  March  22;  Jacques  Biriben, 
formerly  of  NBC  Spot  Sales,  named  national 
sales  manager;  Nancy  Wheeler,  resigned  as 
WNBC  traffic  director  to  become  WINS  opera- 
tions director,  and  Phil  Dean,  previously  di- 
rector of  publicity  for  WNBC-WNBT  (TV), 
whose  firm,  Dean  &  Schultz,  has  been  appoint- 
ed public  relations  consultant  for  the  station. 
Robert  Criar,  currently  WINS  program  di- 
rector, will  take  on  duties  as  executive  pro- 
ducer. 

As  a  first  step  in  upgrading  the  station's 
programming,  Mr.  Leder  said,  WINS  has 
signed  the  team  of  "Bob  and  Ray"  to  a  con- 
tract for  a  Monday-through-Saturday  morning 
show,  6:30-10  a.m.  EST,  starting  March  22. 
Mr.  Leder  added  that  the  station  is  negotiating 
with  other  radio  personalities  for  early  and 
late  evening  programs  to  supplement  the  after- 
noon New  York  Yankee  baseball  broadcasts. 

Mr.  Dean  and  Burt  Schultz,  formerly  of 
Benton  &  Bowles,  will  handle  other  public  re- 
lations accounts  besides  WINS'.  The  firm  has 
established  offices  at  28  West  44th  St.,  New 
York  36,  N.  Y.  Telephone  is  Bryant  9-6000. 


WRBL  Columbus  Ownership 

WRBL  Columbus,  Ga.,  is  owned  49%  by  J.  W. 
Woodruff  and  son,  and  51%  by  R.  W.  Page 
Corp.  (Columbus  Enquirer  and  Ledger).  It 
is  not  owned  outright  by  the  Messrs.  Wood- 
ruff, as  reported  in  the  story  on  WATL  Atlanta, 
Ga.,  published  last  week  [B»T,  March  8]. 


BERNARD,  HOFFMAN 

NFAC  President  George  Good- 
year announces  appointment 
of  Joseph  Bernard  to  head  Buf- 
falo tv  outlet  if  the  ch.  2  grant 
is  made  final.  Karl  Hoffman 
named  engineering  manager. 

GEORGE  F.  GOODYEAR,  president  of  Nia- 
gara Frontier  Amusement  Corp.,  Buffalo,  win- 
ner of  an  initial  decision  for  vhf  ch.  2  there, 
announced  last  week     


the  appointment  of 
Joseph  J.  Bernard 
as  television  station 
manager  and  Karl  B. 
Hoffman  as  engi- 
neering manager,  ef- 
fective immediately. 
Both  men  will  re- 
port directly  to  Mr. 
Goodyear. 

The  firm  is  antici- 
pating a  final  deci- 
sion for  ch.  2  from 


FCC  in  the  near  fu-  MR.  GOODYEAR 

ture  and  active  work 

on  the  building  of  the  station  would  begin 
promptly,  it  was  stated.  In  addition,  NFAC 
is  taking  over  assets  of  WGR  Buffalo  for  $1.45 
million,  part  of  the  multiple  merger  proposal 
among  former  ch.  2  contestants  which  allowed 
the  grant  at  an  early  date.  The  WGR  transfer 
bid  is  before  the  Commisison  [B»T,  March  8]. 
After  the  merger  is  completed,  the  name  of 
NFAC  will  be  changed  to  WGR  Broadcasting 
&  Television  Co. 

Company  Officers 

Officers  of  the  company  include  Mr.  Good- 
year as  president;  Myron  Kirk,  vice  president 
and  director  of  radio  and  television  for  Kudner 
Agency,  New  York,  as  vice  president;  J.  Fred 
Schoelkopf  IV,  secretary;  Paul  A.  Schoelkopf 
Jr..  treasurer;  Seymour  H.  Knox,  director,  and 
Arthur  Victor  Jr.,  president  of  Victory  Televi- 
sion Corp.  (which  merged  with  Niagara  on  the 
application),  is  expected  to  be  named  a  direc- 
tor shortly. 

Mr.  Goodyear  is  a  native  of  Buffalo  and  was 
educated  at  Harvard  Law  School  and  Yale.  His 
first  job  was  as  a  patent  attorney  for  DuPont 
in  1932  in  Buffalo.  Five  years  later — still  as  a 
patent  attorney — he  joined  Beam,  Brooks, 
Buckley  &  Beam.  From  that  firm  he  moved  to 
the  Lake  Ontario  Ordnance  Works  (manufac- 
turers of  TNT)  as  production  supervisor.  Dur- 
ing the  war  he  was  with  Curtiss  Wright  Corp. 
as  a  patent  attorney.  After  World  War  II  he 
was  secretary  of  Hewitt  Robins  Co.  (mechani- 
cal rubber  goods  and  foam  rubber).  He  also 
was  associated  with  Niagara  Shares  Corp.,  in- 
vestment brokers,  as  a  director.  In  February 
of  last  year  he  formed  the  Niagara  Frontier 
Amusement  Corp.  He  is  president  of  the  Buf- 
falo Museum  of  Science  and  a  director  of  the 
Marine  Trust  Co.  Western,  New  York,  and 
of  the  Gaylord  Container  Corp. 

Mr.  Bernard,  well-known  broadcaster,  has 
been  associated  mostly  with  stations  in  the 
Southwest  and  far  West.  He  has  been  national 
sales  manager  for  the  Kenyon  Brown  properties, 
including  three  television  and  five  radio  sta- 
tions, since  October  1953.  Before  that  he  was 
general  manager  of  KOMA  Oklahoma  City, 
and  served  earlier  as  sales  manager. 

He  started  his  radio  career  with  WKY  Okla- 
homa City  as  a  salesman.  He  served  in  the 
Navy  for  three  years  as  a  lieutenant  junior 
grade.   He  was  a  member  of  the  CBS  Affili- 


NAMED  BY  NIAGARA 

ates  Advisory  Board  and  also  was  one  of  \ 
founders  of  the  Oklahoma  Broadcasters  As 
and  is  president  of  the  board  of  directors.  \ 
is  a  member  of  the  Advertising  Committee 
the  State  of  Oklahoma  and  a  member  of  t 
Labor  Relations  Committee,  NAB;  and  a  mei 
ber  of  the  Radio  Affiliates  Committee,  NART 
Mr.  Hoffman  has  been  associated  with  WC 
since  1933  in  the  capacities  of  technical  dirt 
tor,  program  manager,  and,  currently,  executr 
vice  president  and  general  manager.    Mr.  Ho; 


MR.  HOFFMAN  MR.  BERNARD 


man  is  a  past  chairman,  Buffalo  chapter,  IRE, 
past  director  of  the  Engineering  Society  of  Buf 
falo,  and  the  12:12  Club.  He  also  is  a  mem1 
ber  of  the  special  arrangments  committee  fo 
the  broadcast  engineers  conference  of  tht 
NARTB  national  convention  in  Chicago  thi 
spring. 

"These  two  key  men  in  our  organization; 
Mr.  Goodyear  said,  "bring  a  wide  and  thor 
oughly  skilled  background  to  their  particulai 
positions  in  NFAC.  We  feel  certain  the  tele 
vision  audience  will  be  most  pleased  with  th< 
programming  and  technical  facilities  ch.  2  wil' 
offer  in  the  near  future  and  that  these  men  with 
their  skill  will  be  of  great  value  in  providing 
what  the  tv  viewers  want  and  are  entitled  td 
expect  when  our  station  begins  telecasting." 


KYOK  Changes  Format 

OPERATION  of  KYOK  Houston  (formerly 
KATL)  by  Jules  J.  Paglin  and  Stanley  W.  Rayi 
Jr.  will  bring  about  a  change  in  program  format,; 
it  was  announced  last  week  by  Mr.  Ray,  vice 
president  and  general  manager.  Publicity  and 
promotion  of  the  new  call  letters  and  program-  J 
ming  is  set  for  April  1.  Purchase  of  the  new|| 
station  from  Texas  Broadcasters  Inc.  by  Messrs. 
Paglin  and  Ray  was  approved  by  the  FCC  last 
month  [B*T,  Feb.  22]. 


WAGA-TV's  Puppies 

WAGA-TV  Atlanta  is  promoting  its  fifth 
anniversary  this  month  by  giving  away  a 
Scotch  Terrier  puppy  each  day  to  viewer 
contestants  who  pick  up  entry  blanks 
from  among  the  300,000  distributed  to 
A&P  supermarkets,  Shell  service  stations 
and  Jacobs  pharmacies  throughout  Geor- 
gia and  east  Tennessee.  The  puppies, 
similar  to  the  station's  own  Scottie  mas- 
cot, "Waga,"  who  appears  frequently  on 
station  breaks,  had  been  sought  by  12,000 
entrants  by  last  Wednesday,  WAGA-TV 
reports.  The  station  reports  the  contest 
and  WAGA-TV  is  being  promoted  on 
the  air,  with  posters,  in  releases  to  240 
Georgia  newspapers  and  with  reproduc- 
tions of  Confederate  $5  bills. 
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1.  Those  were  the  days—  when  mama  was  wary  of  newfan- 
gled gadgets— and  papa  raged  about  everything  including  the 
"light  bill."  In  today's  "electric  age,"  the  average  family  uses 
a  dozen  different  electric  appliances  for  everything  from  house- 
work to  entertainment. 


3.  You  think  this  is  big— you  ought  to  see  the  way  the  electric 
industry  has  grown.  Electric  light  and  power  companies  have 
tripled  their  supply  of  electricity  in  the  last  15  years!  And  to 
keep  ahead  of  the  nation's  growing  electric  needs,  they'll  add 
half  again  as  much  by  1960! 


5.  Somebody  do  something!  Here's  something  you  can  do. 
Look  twice  at  any  plan  for  a  new  federal  power  project.  First, 
see  if  it  is  really  necessary.  Second,  see  if  it  is  a  job  electric 
companies  could  do  better— and  at  their  own  expense. 


2.  The  more  the  merrier!  A  look  at  your  electric  bill  will 
show  that  you're  getting  a  lot  more  electricity  for  your  money 
nowadays.  The  price  per  kilowatt-hour  has  gone  down  and 
down  for  the  average  U.  S.  family.  It's  even  lower  than  it 
was  before  World  War  II! 


4.  Don't  look  now,  but—!  Although  most  Americans  aren't 
aware  of  it,  some  people  have  talked  the  federal  government 
into  the  electric  power  business  in  a  big  way— $6  billion  worth 
—at  the  taxpayers'  expense.  And  they're  still  pressing  to  have 
the  government  spend  more. 


6.  How  can  he  resist?  With  your  help,  Congress  can— and 
will  — resist  those  who  want  a  federal  monopoly  of  electricity. 
You  don't  want  extravagance.  And  you  don't  want  the  threat 
of  socialism.   Let  your  congressman  know  what  you  think. 


America's  Electric  Light  and  Power  Companies* 

Watch  for  "YOU  ARE  THERE'  ' — on  CBS  television — witness  history's  great  events  *Names  on  request  from  this  magazine 
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McLENDON  PLANS 
TRINITY  BASEBALL 

PLANS  to  broadcast  major  league  baseball 
james.  one  each  afternoon  and  one  each  night, 
were  reported  last  week  by  Gordon  McLendon, 
operator  of  Trinity  Broadcasting  Co.  and  its 
KELP  El  Paso  and  KLIF  Dallas,  on  the  heels 
of  the  FCC  ruling  which  denied  baseball  club 
protests  of  Trinity  game  re-creations  [B*T, 
March  8]. 

FCC  renewed  the  license  of  KELP  and  turned 
down  petitions  by  the  Yankees,  Dodgers  and 
Cardinals.  The  Commission  found  that  Trinity's 
sponsored  re-creations  of  other  station  broad- 
casts did  not  constitute  mis-appropriation  of 
property  rights,  citing  several  court  cases  it 
considered  pertinent  (for  text  of  decision,  see 
page  112.  For  the  Record). 

Mr.  McLendon  described  the  FCC  ruling  as 
the  "most  important  victory  for  radio  since  FCC 
gave  us  the  right  to  editorialize." 

Meanwhile,  Liberty  Broadcasting  System's 
$12  million  suit  against  13  major  league  ball 
clubs  is  scheduled  for  April  19  in  Chicago  Fed- 
eral District  Court.  However,  attorneys  feel 
the  case  might  not  come  to  trial  until  fall  be- 
cause of  the  great  number  of  depositions  to  be 
gathered.  Baseball  broadcasts  were  a  highlight 
on  the  now  defunct  Liberty,  the  fifth  national 
network,  founded  by  Mr.  McLendon. 


WALB-TV  Albany,  Ga.,  signs  for  a  Stand- 
ard Electronics  Corp.  10-kw  tv  transmit- 
ter with  delivery  scheduled  this  month  to 
the  vhf  ch.  10  outlet,  which  expects  to  be 
on  the  air  May  1.  L  to  r,  John  L.  Rivard, 
chief  engineer  and  Tommy  Stillwagon, 
general  manager,  both  WALB-TV,  and 
Jimmie  Evans,  Standard's  district  sales  en- 
gineering manager. 

Houston  Ch.  13  Merger 
Organizes,  Names  Officers 

A  BOARD  of  directors  and  executive  commit- 
tee have  been  formed  and  officers  elected  by 
Houston  Consolidated  Television  Co.,  which 
was  granted  Houston  ch.  13  by  the  FCC  last 
month  [B*T,  March  1]  after  a  merger  agree- 
ment among  four  applicants,  it  was  announced 
last  week  by  John  T.  Jones  Jr.,  president  of  the 
grantee  and  president  of  the  Houston  Chronicle 
Publishing  Co.  {Houston  Chronicle). 

Officers,  who  also  are  board  members,  are: 
Board  chairman,  Wright  Morrow,  National 
Democratic  Committeeman  for  Texas  and 
Houston  attorney;  president,  Mr.  Jones,  presi- 
dent of  the  publishing  firm  and  of  Houston 
Endowment  Inc.;  vice  presidents,  Roy  Hof- 
hcinz,  mayor  of  Houston,  real  estate  operator 
and  25%  owner  of  KTHT  Houston  which  in- 


terest he  has  agreed  to  dispose  of  under  the 
merger  if  so  required,  and  John  Paul  Goodwin, 
former  Houston  advertising  man  now  in  tv  and 
commercial  film  production;  secretary,  B.  F. 
Orr,  president  and  chairman  of  KTRH  Broad- 
casting Co.  (KTRH),  president  of  Rice  Hotel 
and  manager  of  Texas  State  Hotel. 

Other  non-board  officers  are:  assistant  secre- 
tary, Frank  Wozencraft,  and  treasurer,  George 
Bruce. 

Other  directors:  Gail  Whitcomb,  Houston  at- 
torney, rancher  and  oil  operator;  Tom  Gregory, 
local  banker;  Howard  T.  Tellepsen,  president  of 
Tellepsen  Construction  Co.  and  of  the  Houston 
Chamber  of  Commerce,  civic  leader  and  chairman 
of  the  United  Fund  there;  F.  J.  Heyne,  president 
of  Commerce  Co.  and  board  chairman  of  Chron- 
icle Publishing  Co. 

Members  of  the  board's  executive  committee  to 
function  for  the  board  under  its  directors  are 
Messrs.  Gregory,  Hofheinz,  Whitcomb  and  Jones. 

It  was  presumed  the  Houston  outlet  would 
seek  CBS-TV  affiliation,  since  the  four  merg- 
ing applicants  originally  had  specified  CBS. 

Mr.  Jones  said  no  managerial  or  staff  per- 
sonnel have  yet  been  appointed  and  no  studio 
and  transmitter  sites  selected. 


Karns  Quits  ATN,  WING; 
Reeder  Acting  WING  Head 

ADNA  H.  KARNS,  vice  president  and  gen- 
eral manager  of  WING  Dayton  and  Air  Trails 
Network,  has  resigned  to  help  form  a  pro- 
duction firm  in  New  York,  J.  P.  Williams, 
executive  vice  president  of  the  station  and 
network,  said  last  week.  Mr.  Williams  said 
Charles  Reeder,  manager  of  WCOL  Columbus 
and  former  WING  program  director,  has  been 
appointed  program  director  and  acting  man- 
ager to  succeed  Mr.  Karns  at  WING. 

Mr.  Karns,  who  has  been  with  ATN  10  years 
and  general  manager  for  five,  joined  WING 
as  an  announcer,  becoming  successively  pro- 
duction director,  program  director  and  sta- 
tion manager  in  less  than  five  years.  He  has 
joined  Marshall  Jamison,  New  York  producer 
and  director,  to  form  Jamison-Karns  Produc- 
tions. 


WDAS  Building  Plans 

WDAS  Philadelphia,  owned  by  Max  M.  Leon, 
conductor  and  leader  of  the  Philadelphia  "Pops" 
Orchestra,  has  set  plans  for  new  construction, 
following  its  grant  by  the  FCC  to  increase  its 
power  to  1  kw,  the  station  reported. 

Mr.  Leon  has  announced  that  he  will  build 
a  new  modern  station  in  Fairmont  Park,  with 
studios  and  transmitter  located  at  the  same 
site.  He  stated:  "This  is  the  opportunity  that 
I  have  waited  for  to  expand  our  facilities  and 
program  our  station  so  that  the  greatest  num- 
ber of  people  will  get  the  most  diversified  pro- 
gramming possible  in  radio." 


New  Studios  for  WGVL  (TV) 

NEW  studios  have  been  completed  in  the  Cal- 
houn Towers,  Greenville,  S.  C,  for  WGVL 
(TV)  that  city,  according  to  an  announcement 
from  the  station.  The  outlet  moved  to  the  new 
quarters  late  last  month.  Station,  operating 
on  uhf  ch.  23,  went  on  the  air  in  August  1953. 


Crawford  to  WATV  (TV) 

BILL  CRAWFORD  was  named  last  week  as 
sales  director  of  WATV  (TV)  Newark,  tv  affiliate 
of  the  Bremer  Broadcasting  Co.  (WAAT).  Mr. 
Crawford  previously  had  been  with  WOR  New 
York  for  13  years,  most  recently  as  sales  man- 
ager. 


Puppet  Previews  Program^ 

KTVQ  (TV)  Oklahoma  City,  faced  bj 
city  newspapers'  ban  on  free  radio-ty 
logs,  has  come  up  with  a  puppet  show 
as  a  method  of  informing  viewers  of  id 
program  listings.  Production  Directed 
Vlada  Dimac  originated  the  idea  of 
using  a  puppet  on  a  small  stage  to  carrjj 
on  a  conversation  with  an  announcer! 


ANNOUNCER  Dick  Kirchner  discusses 
upcoming  KTVQ  programs  with  puppet 
operated   by  hidden  announcer. 

while  written  program  notes  are  rolled1 
past  an  opening  in  the  background.  The 
mid-afternoon  (3:30-4  p.m.)  show  ap- 
peals to  children  and  also  to  adults,  says' 
KTVQ,  which  contemplates  develop- 
ment of  the  feature  into  a  full  puppet 
show  with  a  local  flavor.  The  uhf  ch.' 
25  outlet  is  offering  prizes  to  viewers 
for  naming  the  puppet,  which  is  oper- 
ated by  a  second  announcer  hidden  be- 
hind the  "stage." 


William  L.  McLean  Jr.# 
WCAU  Treasurer,  Dies 

WILLIAM  L.  McLEAN  JR.,  58,  treasurer 
WCAU  Inc.,  Philadelphia,  and  president-tre2 
urer  of  the  Philadelphia  Evening  Bulletin,  dit 
Wednesday  night  of  a  cerebral  hemorrhage,  h 
was  stricken  a  few  hours  earlier  at  his  hon 
in  Wynnewood,  Philadelphia  suburb.  He  w; 
a  brother  of  Robert  McLean,  president  of  tl 
Bulletin  and  of  the  Associated  Press. 

Survivors  include  his  widow,  Eleanor  Rf 
Bushnell  McLean,  a  son,  William  L.  Ill,  and 
daughter  Ray.  Funeral  services  were  to  be  hel 
Saturday  at  All-Saints  Episcopal  Church  i 
Wynnewood. 

I 


WCBS  Record  Sales  Week 

RECORD  sales  week  was  achieved  by  CB 
Radio's  WCBS  New  York  for  Feb.  23-26  wit 
gross  billings  of  more  than  a  quarter  of 
million  dollars,  it  was  announced  last  week  b; 
Carl  Ward,  general  manager,  and  Henry  Untet 
meyer,  sales  manager.  The  largest  singl 
contract  was  with  Shell  Oil  Co.,  through  J 
Walter  Thompson  Co.,  for  the  new  Hermai 
Hickman  Show  (Mon.-Fri.,  6:30-6:40  p.m 
EST),  starting  March  22.  Among  the  17  spoil 
sors  signed  were  Wyler  &  Co.,  Chicago  (soups) 
Hunt  Foods  Inc.,  Fullerton,  Calif.;  Columbu 
River  Packers  Assn.  Inc.,  Astoria,  Ore.;  Canada 
Dry  Ginger  Ale  Inc.,  New  York;  Bank  of  Man- 
hattan Co.,  New  York,  and  Spratt's  Patent 
(America)  Ltd.,  Newark  (dog  and  cat  food), 
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Only  STEEL  can  do  so  many  jobs  so  well 


SCOOp!  And  a  big  one,  too  ...  it  can  scoop 
out  21.5  cubic  yards  of  earth  per  minute,  has 
a  boom  215  feet  long!  The  drag  lines,  boom 
support  cables  and  hoisting  ropes  on  a  behe- 
moth like  this  must  have  great  strength, 
durability,  flexibility,  fatigue  resistance.  Tiger 
Brand  Wire  Ropes,  made  by  U.  S.  Steel,  meet 
all  requirements. 


They  CheW  Their  Way  tO  Wealth.  These  teeth  are  capable  of  chewing  through  earth,  sand 
and  rock  for  thousands  of  feet  until  they  reach  Nature's  buried  treasures  of  gas  and  oil. 
Rock  bits  like  this  need  super  strength,  amazing  toughness,  high  resistance  to  impact, 
abrasion,  and  shock.  So,  many  of  them  are  made  from  USS  Alloy  Steels.  And  United 
States  Steel  also  provides  many  other  essentials  for  oil  drilling,  such  as  wire  lines,  drill 
pipe,  cement,  drilling  rigs. 


You  Know  Where  You  Are  with  this  traffic 

lane  marker.  For  if  you  veer  out  of  your 
traffic  lane,  and  your  car  tires  roll  on  the  cor- 
rugations of  the  lane  separator,  it  actually 
sounds  a  plainly  audible  warning  to  you. 
These  concrete  lane  markers  that  "talk  back" 
to  you  are  also  plainly  visible  day  or  night, 
because  they  are  made  of  Atlas  White  Ce- 
ment, a  product  of  U.S.  Steel's  Universal 
Atlas  Cement  Company. 


A  Man  Needs  a  Cookie  once  in  a  while!  And  when  cookies  are  kept 

in  a  tight  cookie  tin  like  this,  they'll  be  fresh  and  appetizing  for 
him.  The  can  is  steel,  of  course  .  .  .  made  out  of  the  same  USS  Tin 
Plate  that  is  produced  by  U.S.  Steel  to  make  millions  of  "tin"  cans 
every  year  for  the  protection  of  food,  oil,  paint  and  countless  other 
things. 


This  trade -mark  is  your  guide  to  quality  steel 


UNITED  STATES  STEEL 


For  further  information  on  any  product  mentioned  in  this  advertisement,  write  United  States  Steel,  525  William  Penn  Place,  Pittsburgh  30,  Pa. 
AMERICAN  BRIDGE  .  .  AMERICAN  STEEL  &  WIRE  and  CYCLONE  FENCE  .  .  COLUMBIA-GENEVA  STEEL  .  .  CONSOLIDATED  WESTERN  STEEL  .  .  GERRARD  STEEL  STRAPPING  .  .  NATIONAL  TUBE 
OIL  WELL  SUPPLY  .  .  TENNESSEE  COAL  Si  IRON  .  .  UNITED  STATES  STEEL  PRODUCTS  .  .  UNITED  STATES  STEEL  SUPPLY  .  .  Divisions  of  UNITED  STATES  STEEL  CORPORATION,  PITTSBURGH 
UNITED  STATES  STEEL  HOMES,  INC.  •  UNION  SUPPLY  COMPANY  •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY  4-894 
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MEN  of  the  Year  awards  for  furthering 
interracial  relations  are  presented  by 
Willard  L.  Dougherty  (c),  sales  manager, 
WSRS  Cleveland  Heights,  Ohio,  to  Rev. 
Henry  J.  Payden  (I),  "Clergyman  of  the 
Year,"  and  Municipal  Judge  Charles  A. 
Vanik,  "Judge  of  the  Year."  The  presen- 
tations were  made  at  the  Greater  Abys- 
sinia Baptist  Church  in  Cleveland,  where 
Rev.  Payden  is  pastor. 

Land  (X  Lakes  Makes 
Executive  Changes 

CHANGES  in  the  executive  structure  of  the 
Land  O'  Lakes  Broadcasting  Corp.,  operator 
of  WILE  Cambridge,  Ohio,  and  WTRL  Braden- 
ton,  Fla.,  were  made  at  the  annual  meeting  of 
stockholders  and  directors  early  this  month. 
It  also  was  announced  that  an  application  will 
soon  be  filed  with  the  FCC  to  change  the  cor- 
porate name  of  the  stations  to  McClelland 
Broadcasting  Corp. 

H.  D.  McClelland,  former  president,  was 
named  chairman  of  the  board  of  directors,  and 
Howard  A.  Donahoe,  vice  president,  succeeds 
Mr.  McClelland  as  president.  John  H.  Mc- 
Clelland was  elected  vice  president  and  treas- 
urer; John  W.  Riemenschneider  was  re-elected 
secretary,  and  D.  Deemer  Agnew  reappointed 
legal  counsel.  All  were  re-elected  to  the  board 
of  directors.  Mr.  Donahoe,  as  president,  will 
continue  operating  both  WILE  and  WTRL. 

Albert  G.  Engel,  former  assistant  to  the 
executive  vice  president,  was  appointed  sta- 
tion manager  of  WILE  and  elected  to  the 
board.  Hilda  Shafer,  WILE  accountant,  was 
named  assistant  treasurer,  and  David  C.  Lori- 
mer,  WILE  director  of  operations,  elected 
assistant  secretary. 


New  York's  Mayor  Wagner 
Schedules  Radio-Tv  Reports 

PROGRAM  of  monthly  reports  over  radio  and 
television  on  major  city  problems  was  an- 
nounced last  week  by  Major  Robert  F.  Wagner 
with  his  first  report  scheduled  for  yesterday 
(Sunday)  over  WCBS-TV  New  York,  2:30-3 
p.m.  EST.  Producer  of  the  series  is  Arnold 
Cohan,  president  of  the  Arnold  Cohan  Corp. 
and  radio  and  television  aide  to  Mayor  Wagner. 

According  to  Mr.  Cohan,  all  radio  stations 
in  the  city  will  be  offered  the  opportunity  to 
carry  the  program  cither  "live"  or  on  tape  for 
delayed  broadcasting.  The  report  on  television, 
Mr.  Cohan  said,  will  be  rotated  among  New 
York  stations,  with  WPIX  (TV)  scheduled  to 
carry  the  program  in  April;  WNBT  (TV)  in 
May;  WABD  (TV)  in  June;  WABC-TV  in 
July  and  WOR-TV  in  August.  Municipally 
owned  WNYC  will  carry  the  audio  portion  of 
the  telecast  in  each  case,  and  will  make  it  avail- 
able to  other  radio  stations.  WMGM  was  re- 
ported last  week  to  have  requested  an  audio 
feed,  to  be  recorded  for  delayed  broadcast. 


WTVI  (TV),  CBS 
SUED  BY  KACY  (TV) 

KACY  (TV)  Festus,  Mo.,  St.  Louis  suburb,  has 
filed  suit  against  CBS  and  WTVI  (TV)  Belle- 
ville, 111.,  another  suburb,  asking  $844,282  ac- 
tual damages  and  $2,532,848  treble  damages 
under  Federal  anti-trust  laws.  The  action  was 
hied  March  6  in  St.  Louis  federal  court. 

KACY,  operating  on  ch.  14,  charges  that 
CBS  and  WTVI  conspired  to  prevent  it  from 
getting  any  CBS  programs  not  carried  by  KSD- 
TV  St.  Louis.  It  alleged  that  it  had  anticipated 
$100,000  profit  since  taking  the  air  last  October 
but  instead  had  lost  $244,282.  Plant  and  equip- 
ment originally  worth  $650,000  is  now  worth 
only  $150,000  as  a  result  of  the  conspiracy  and 
business  losses,  it  is  charged. 

According  to  the  petition,  KACY  was  the 
only  tv  outlet  in  the  St.  Louis  area  that  was 
contractually  free  from  network  commitments 
and  could  assure  time  for  CBS  programs  not 
carried  by  KSD-TV.  It  claimed  both  defend- 
ants knew  this  and  conspired  to  restrain  com- 
petition in  violation  of  anti-trust  laws. 


KEX  Promotes  Rudolph 

ROBERT  E.  RUDOLPH,  KEX  Portland,  Ore., 
lias  been  named  sales  manager  of  the  station 
by  J.  B.  (Steve)  Conley,  station ^nanager.  He 

 assumes    the  post 

March  15.  A  Port- 
land native,  Mr.  Ru- 
dolph joined  the 
KEX  sales  staff 
when  Westinghouse 
bought  the  station  in 
1945.  He  attended 
Portland  U.,  and  the 
U.  of  Oregon,  enter- 
ing the  advertising 
business  with  the 
Oregon  Journal  and 
and  later  working  at 
the  Portland  Ore- 
gon tan  and  KGW 
Portland.  He  replaces  R.  H.  Prigmore,  resigned. 


RUDOLPH 


Red  Cross  Names  Leaders 

AMERICAN  Red  Cross,  New  York  chapter, 
last  week  announced  the  names  of  leaders  in 
the  entertainment  field  named  to  serve  as  divi- 
sion heads  in  the  campaign  to  raise  $5,900,000 
in  New  York  toward  a  national  goal  of  $85 
million.  They  include  Sylvester  L.  (Pat)  Weaver 
Jr.,  NBC  president,  radio  and  television;  Arnold 
Shaw,  vice  president,  Hill  &  Range  Music  Co., 
music  and  music  publishing;  Ray  Block,  CBS 
orchestra  leader,  orchestras  and  musicians; 
Jerome  Hershman,  secretary,  Hershman  Mus- 
ical Instrument  Co.,  musical  instrument  firms; 
Vinton  J.  Hay  worth,  president,  American  Fed- 
eration of  Television  &  Radio  Artists,  AFTRA 
members,  and  James  Sauter,  president,  USO 
Camp  shows,  legitimate  theatres  and  allied 
fields.  They  are  serving  as  part  of  the  cam- 
paign's advertising,  publishing  and  allied  fields 
section,  of  which  Marion  Harper  Jr.,  president, 
McCann-Erickson,  is  chairman. 


WBRO  Waynesboro  Debuts 

WBRO  Waynesboro,  Ga.,  licensed  to  the 
Burke  County  Broadcasting  Co.,  was  to  begin 
operation  yesterday  (Sunday).  Operating  with 
1  kw  power,  the  new  station  will  be  affiliated 
with  MBS.  Jim  Martin,  formerly  with  WTRP 
I.aGrange,  is  general  and  commercial  man- 
ager: William  Fulghum  is  chief  engineer,  and 
Howard  C.  Gilreath,  secretary-treasurer. 


1  Week— 1  Ball  Club 


WATO  Oak  Ridge,  Tenn.,  and  its  pre 
dent  and  general  manager,  Ross  CharL 
have  been  given  credit  for  determini 
if  that  city  wanted  a  professional  bas 
ball  club  and  promoting  the  financi 
backing  for  it — all  within  a  week. 

When  Virgil  Wacks,  president  of  fl 
Mountain  States  League,  asked  loc 
businessmen  if  the  city  could  decii 
within  seven  days  whether  it  wanted 
club  and  arrange  for  financial  backii 
during  that  time,  Mr.  Charles  set  to  wor 

He  called  a  meeting  of  intereste 
parties  and  they  elected  him  temporal 
president  of  the  Oak  Ridge  Baseba 
Club.  WATO's  program  and  sports  d 
rector,  Tom  Atkins,  spread  it  all  ovt 
the  air  on  his  Sports  Review,  and  pre 
motional  spots  were  scheduled  to  tes 
public  opinion  on  the  matter. 

Telephone  calls  and  letters  made  th  | 
reply  affirmative  in  the  first  four  days' 
Then  Mr.  Charles  took  care  of  the  prob  | 
lem  of  getting  a  baseball  field  by  leasing 
a  government-owned  baseball  park,  i 
meeting  of  potential  stockholders  pledget ! 
support  and  the  next  day,  after  all-da) 
promotion,  WATO  devoted  its  Round* 
Table  program  to  discussion,  extendin| 
its  normal  half-hour  to  a  full  hour. 

The  last  day  the  new  club  revealed, 
$7,000  in  commitments — $2,000  moii 
than  required,  its  lease  and  results  of  ill 
public  poll.  It  got  the  franchise.  Mr, 
Charles  has  been  named  permanent  presi« 
dent  of  the  board  of  directors. 


Public  Turns  to  Radio-Tv 
For  News — Times1  Editor 

THE  American  public  is  turning  moreB 
more  to  broadcast  media  for  their  news* 
cause  "too  many  newspapers  have  turned 
entertainment,"  according  to  Lester  Marl 
Sunday  editor  of  the  New  York  Times.  Le 
ing  the  White  House  after  a  call  on  Presid 
Eisenhower,  Mr.  Markel  said  a  survey  >po 
sored  by  International  Press  Institute  sho« 
about  half  the  American  people  get  their  ne 
from  radio  and  television. 

Getting  specific,  Mr.  Markel  declared  mj 
metropolitan  residents  are  turning  to  the  D 
Garroway  Today  on  NBC-TV  for  news 
doubted  if  two  major  news  magazines  o 
exist  "if  the  newspapers  were  doing  their  j< 

He  said  President  Eisenhower  agreed 
him  that  the  American  people  should  be  bet 
informed  on  public  affairs.  He  explained  t 
while   they   are   better   informed   than  m 
Europeans,  this  is  insufficient  in  the  light  of 
nation's  leadership  in  world  affairs. 


KCAL  Redlands  Goes  on  Ail 

KCAL  Redlands,  Calif.,  1  kw  station  on  1 
kc,  licensed  to  Southwest  Broadcasting 
has  begun  operation  with  a  policy  of  recon 
popular  music  and  local  news.    D.  Bernard  0 
ren  is  president,  with  Saul  Levin  executive 
president    and    A.    Milton    Miller  secret: 
treasurer.  Roy  Winkelmann,  formerly  comijP 
cial  manager,  KVEN  Ventura,  Calif.,  is  staH 
and  commercial  manager.  Other  staff  mernbei 
include  Ellen  Winkelmann,  program  direS 
and  Robert  Levinson,  formerly  KTMS  S! 
Barbara,  Calif.,  as  chief  engineer. 
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Tallest  TV  tower  in  the  South 


. . .  WMCT's  new 
1088  foot  guyed  tower 


With  their  new  Blaw-Knox  tower,  and  operating  on  channel  5 
to  full  maximum  power  of  100,000  watts,  WMCT  in  Memphis, 
Tennessee,  has  increased  their  coverage  100%. 

The  1088  foot  tower  is  a  triangular  guyed  type  with  insulated 
base  and  sectionalizing  insulators  at  the  640  foot  level. 

Tower  designed  for  triple  service 

This  special  design  tower  does  triple  duty.  The  lower  portion 
is  used  as  an  AM  radiator  for  WMC.  In  the  portion  above  the 
insulator  and  just  below  the  top  is  mounted  an  8-bay  FM 
antenna  for  WMCF.  On  top  of  the  tower  is  a  6-bay  super  turnstile 
antenna  for  television  station  WMCT. 

In  addition  to  this  main  tower,  they  use  three  Blaw-Knox 
self-supporting  315  foot  towers  in  night  time  directional  oper- 
ation .  .  .  plus  a  310  foot  guyed  tower  for  an  auxiliary.  So  at  this 
one  station  they  have  a  total  of  five  Blaw-Knox  towers. 

This  unusual  installation  is  typical  of  how  we  are  prepared  to 
cooperate  with  you  on  any  antenna  tower  problem  you  may  have. 

For*  more  information  on  the  many  types  of  Blaw-Knox 
Antenna  Towers,  simply  write  for  your  copy  of  Bulletin  No. 
2417.  Or,  for  prompt  service  send  us  your  inquiry,  specifying 
height  of  tower  and  type  of  antenna. 


BLAW-KNOX  EQUIPMENT  DIVISION  •  TOWER  DEPARTMENT 


ANTENNA  TOWERS 


Guyed  and  self-supporting  types — for  AM  •  FM  •  TV  •  microwave  •  communications  •  radar 


BLAW-KNOX  COMPANY 


PITTSBURGH  38,  PENNSYLVANIA 


Looking  skyward,  note  the  solid 
round  corner  legs  and  the 
double  laced  structural  angle 
bracing.  Insert  shows  the  triple 
unit  compression  cone  base 
insulator. 


STATIONS 


Pomeroy  Will  Manage 
WILS-AM-TV  Operations 

WILS-AM-TV  Lansing,  Mich.,  announced  re- 
organization and  executive  changes  of  the  inte- 
grated radio-tv  operations  a  fortnight  ago. 

John  C.  Pomeroy  has  been  appointed  general 
manager,  replacing  W.  A.  Pomeroy,  who  with- 
draws from  active  participation  in  the  stations. 
Heading  the  commercial  and  production  de- 
partments will  be  David  L.  Froh,  veteran  em- 
ploye of  the  organization.  John  A.  Maters,  for- 
mer news  director,  has  been  selected  as  program 
development  manager  and  Mrs.  Howard  Miller 
has  been  appointed  controller.  Michael  Ruppe 
continues  as  sales  promotion  and  publicity 
director. 


KPHO  Phoenix  Names 
Srclnaker  Comml.  Mgr. 

APPOINTMENT  of  Howard  L.  Stalnaker  as 
commercial  manager  of  KPHO  Phoenix  was 
announced  last  week  by  Dick  Rawls,  general 
manager  of  the  station.  He  assumed  his  duties 
Feb.  15. 

Mr.  Stalnaker  was  formerly  associated  with 
Meredith  Publishing  Co.  as  assistant  to  Payson 
Hall,  radio-tv  director,  in  Des  Moines.  He 
joined  the  Meredith  organization  in  1946  as 
an  engineer,  and  subsequently  became  the  pro- 
motion department's  sales  manager  and  as- 
sistant promotion  manager. 


Pioneer  Radio  Editor  Dies 

HARRY  LaMARTHA,  72,  radio  editor  of  the 
St.  Louis  Globe-Democrat,  died  March  10  of 
cancer  at  Scott  Air  Force  Base  Hospital.  Until 
his  retirement  Oct.  1,  1951,  he  had  been  on  the 
Globe-Democrat  staff  42  years,  31  of  them  as 
radio  editor.  In  1925  he  was  elected  president 
of  the  former  National  Assn.  of  Radio  Editors. 
Surviving  are  his  wife  and  two  children.  Fun- 
eral services  were  held  Saturday  in  St.  Louis. 


Ch.  11  Stations  to  316  Kw 

SHARETIMERS  WMIN-TV  and  WTCN-TV 
Minneapolis-St.  Paul  on  ch.  1 1  have  increased 
video  power  from  70  to  316  kw,  effective 
March  1,  officials  announced.  Last  month  RCA 
shipped  its  first  50-kw  tv  transmitter  to  the 
station  to  effect  the  power  boost,  the  stations 
said.  The  transmitter  cost  $140,000  and 
weighed  14  tons. 


STATION  SHORTS 

KBIG  Avalon's  southern  California  coast  area 
sales  office  move  to  Prudential  Bldg.,  4320 
Atlantic  Blvd.,  Long  Beach,  Calif.  Don  Har- 
rington, manager,  is  in  charge  of  San  Diego 
and  Orange  county  and  Los  Angeles  county 
beach  city  sales. 

KWTV  (TV)  Oklahoma  City  has  added  United 
Press  facsimile  to  its  news  service  and  claims 
the  service  has  permitted  major  news  picture 
"firsts"  in  its  area,  including  the  Braniff  air- 
craft tragedy,  the  release  of  anti-Communist 
Korean  POW's  and  the  DiMaggio-Monroe 
marriage. 

KBIF  Fresno's  sales  and  executive  offices  have 
been  moved  to  1833  Van  Ness  Ave.,  that  city. 
Station  will  also  build  new  main  studios  in 
Fresno,  shifting  operation  from  the  transmitter 
site  at  Sanger,  Calif.,  under  FCC  approval. 
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ML-5681—  coaxial  terminal  tube 
for  high-power  AM  and  TV  trans- 
mitting facilities. 


WHY  GRAYBAR  RECOMMEND 
(MlT>  ELECTRON  TUBE; 

When  you  buy  Machlett  electron  tubes  via  Graybar,  you  get  stable,  reliable,  long-te: 
tube  performance  backed  by  carefully-controlled  Machlett  production  methods.  , 

1  a    Machlett  vacuum  firing  at  higher  than  operating  temperatures  .  .  .  thoroug\ 
frees  internal  components  from  occluded  gases,  for  greater  stability.  I' 

u 

2.  Special  Machlett  processing  of  filament  wires  and  other  internal  components  . 

assures  lifetime,  stress-free,  alignment  of  electrodes.  X-Ray  of  all  hiddj 
electrodes  after  assembly  detects  (and  rejects)  misalignments  and  potent|: 
grid-filament  shorts.  b 

| 

3.  Machlett  high-voltage  techniques  during  final  pumping  .  .  .  smooths  electro* 
surfaces  and  minimizes  arcing. 

| 

Add  Machlett's  comprehensive  customer  engineering  service  and  you  can  see  why  Grayb 
recommends  the  products  of  this  55-year  old  manufacturer  of  quality  electron  tubdi 

For  tubes  or  any  other  Broadcast  or  TV  equipment  need,  make  it  a  point  to  ef 
Graybar  first.  Your  local  Graybar  office  will  be  happy  to  provide  complete  price  | 
formation  as  well  as  technical  data.  Graybar  Electric  Company,  Inc.  Execntv 
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I /THING  ELECTRICAL 

c  Keep  You  on  the  Air 

iar's  nationwide  network  of  more 
jhO  offices  and  warehouses  assures 
f  convenient  service  wherever  you 
Iraybar  Broadcast  Equipment  Rep- 
latives  are  conveniently  located  in  the 
fling  21  cities. 


LANTA 

I  John  Kluttz,  Cypress  1751 
STON 

J.  P.  Lynch,  Kenmore  6-4567 
1CAGO 

|   E.  H.  Taylor,  Canal  6-4100 
ilCINNATI 

L.  T.  England,  Main  0600 
VELAND 

A.  C.  Schwager,  Cherry  1-1360 
LLAS 

C.  C.  Ross,  Randolph  6452 
IROIT 

j   A.  E.  Byers,  Temple  1-5500 
fUSTON 

!   R.  T.  Asbury,  Atwood  4571 
CKSONVILLE 

W.  C.  Winfree,  Jacksonville  6-7611 
NSAS  CITY,  MO. 

I    R.  B.  Uhrig,  Baltimore  1644 
ITLE  ROCK 

W.  E.  Kunkel,  Little  Rock  5-1246 
S  ANGELES 

R.  B.  Thompson,  Angelus  3-7282 
NNEAPOLIS 

L.  S.  Sellner,  Geneva  1621 
W  YORK 

R.  W.  Griffiths,  Exeter  2-2000 
filAHA 

L.  J.  O'Connell,  Atlantic  5740 
ILADELPHIA 

D.  M.  Antrim,  Walnut  2-5405 
FTSBURGH 

j    R.  F.  Grossett,  Allegheny  1-4100 
jCHMOND 

I    E.  C.  Toms,  Richmond  7-3491 
>N  FRANCISCO 

K.  G.  Morrison,  Market  1-5131 
ATTLE 

D.  I.  Craig,  Mutual  0123 
.  LOUIS 

J.  P.  Lenkerd,  Newstead  4700 

I  of  Our  Leading  Supplier-Manufacturers— 

Lansing  •  Ampex  •  Berndt-Bach  •  Blaw- 
•  Cannon  •  Century  Lighting  •  Commu- 
Dn  Products  •  Continental  Electronics  • 
e-Hinds  •  Daven  •  Fairchild  •  Federal 
Dmmunications  Laboratories    •  General 
ic  •  General  Radio  •  Houston-Fearless  • 
ell  •  Karp  Metal  •  Kliegl  •  James  Knights 
ichlett  •  Magne-Tronics  •   Meletron  • 
sota  Mining  •  Mole-Richardson  •  Plastic 
&  Cable  •  Presto  •  Prodelin  •  Rek-O-Kut 
vis  •  Simplex  •  Thomas  &  Betts  •  Tung- 
Webster  •  Western  Electric  •  Zoomar 


thing  Electrical  Far  Broadcasting-Telecasting 

ipliners"  Antennas  •  Consoles  •  Frequency 
Modulation  Monitors,  Test  Equipment  • 
speakers  and  Accessories  •  Microphones 
Accessories  •  Pre-recorded  Magnetic  Tapes 
Reorders  and  Accessories  •  Speech  Input 
5ment  •  Towers  •  Tower  and  Studio  Light- 
quipment  •  Transmission  Line  and  Acces- 
;  •  Transmitters,  AM  and  TV  •  Tubes  • 
tables,  Reproducers,  and  Accessories  •  TV 
|eras  and  Film  Equipment  •  Video  and 
o  Monitors  •  Wiring  Supplies  and  Devices 


PERSONNEL  RELATIONS 


WOR-AM-TV  MUSICIAN  LESS  FOR  2ND  WEEK 


Stations  and  AFM  Local  802 
continue  dispute,  with  union 
wanting  musicians  hired  on 
'staff'  basis,  station  wanting 
them  on  'as  needed'  basis. 

WOR-AM-TV  New  York  and  Local  802, 
American  Federation  of  Musicians,  were  still 
caught  in  the  throes  of  a  labor  dispute  last 
week  as  the  stations  continued  on  the  air  with- 
out musicians  for  the  second  straight  week. 

The  local  claimed  a  "moral  victory"  Thurs- 
day when  the  New  York  State  Supreme  Court 
denied  a  petition  by  WOR-AM-TV  for  a  re- 
straining order  enjoining  union  members  from 
picketing  the  stations'  television  studios.  The 
court  had  granted  a  temporary  restraining  order 
on  March  3,  asking  the  union  to  show  cause 
why  such  an  injunction  should  be  denied.  Local 
802  resumed  picketing  Thursday  night. 

The  controversy  began  midnight  Feb.  27, 
when  an  extended  contract  expired,  following 
several  weeks  of  negotiations.  Local  802  ac- 
cused the  stations  of  "locking  out"  40  staff 
musicians  who  had  been  employed  there.  Sta- 
tion management  contended  that  a  "lockout" 
had  not  been  instituted  by  the  stations,  ex- 
plaining that  the  contract  had  expired  and  that 
relationship  with  the  union  terminated.  Main 
differences  are  centered  on  Local  802's  in- 
sistence on  the  continuance  of  a  musicians' 
staff,  while  management  has  offered  to  hire 
on  a  "per  program,"  or  "as  needed"  basis. 

Meeting  Held 

Representatives  for  both  sides  met  in  New 
York  last  Tuesday  with  Louis  A.  Stone,  com- 
missioner of  the  Federal  Mediation  &  Concilia- 
tion Service,  but  no  progress  was  reported. 

Meanwhile,  a  check  by  BeT  on  employment 
of  staff  musicians  on  radio  and  television  sta- 
tions indicates  that  WOR-AM-TV's  stand  on 
eliminating  staff  musicians  is  not  unique  and 
that  the  practice  has  been  steadily  growing 
since  1944.  From  information  provided  in  the 
"official  proceedings"  of  AFM  conventions 
from  1946-1953,  which  report  on  activities  in 
the  preceding  two  years,  B*T  learned  that 
total  staff  employment  dwindled  from  2,719  in 
1944  to  1,976  in  1951. 

Musicians'  staff  employment  on  radio  and 
television  from  1944  to  1951,  as  compiled  from 
AFM  "official  proceedings,"  is  as  follows: 

No.  of  No.  of  Average  No.  Gross 

Year  Musicians  Stations  Per  Station  Salaries 

1944  2,719          314  8.7  $11,911,981 

1945  2,519           369  6.9  12,514,337 

1946  2,800          382  7.3  15,503,302 

1947  2,675          422  6.3  14,013,430 

1948  2,528          430  5.8  13,416,274 

1949  2,412          451  5.4  13,033,197 

1950  2,212           437  5.1  12,947,779 

1951  1,976          354  5.1  14,262,858 

Another  trend  adduced  from  data  provided 
in  "official  proceedings"  indicates  one  toward 
the  use  of  recorded  music  as  against  "live" 
music.  Information  is  based  on  surveys  made 
by  the  AFM  on  the  program  content  of  New 
York  radio  stations  of  NBC,  CBS,  ABC  and 
Mutual  from  1945  through  1949.  As  broken 
down  by  B*T,  it  shows  a  sharp  decline  in  the 
percentage  of  music  used  on  the  stations,  taken 
as  an  average,  from  1945  to  1949  and  corre- 
sponding upswing  in  the  percentage  of  recorded 
music  presented. 

Program  Breakdown 

Year  Live  Music  Recorded  Music  Non-Musical 

1945  35.2  4.1  60.7 

1946  32.8  4.9  62.3 

1947  28.0  6.4  65.6 

1948  21.5  10.1  68.4 

1949  20.2  13.9  65.9 

Commenting  on  this  information,  Al  Manuti, 
president  of  Local  802,  declared  it  "spotlights 


more  than  ever  the  important  issue  in  the  cur- 
rent dispute  with  WOR-AM-TV,  which  is  the 
survival  of  the  musician."  He  said  that  station 
practices  of  using  transcriptions  are  "forcing 
musicians  to  contribute  to  their  own  self- 
destruction."  He  added  that  "it  is  a  sad  com- 
mentary that  with  more  than  3,000  radio  sta- 
tions in  the  U.  S.,  the  services  of  only  1,976 
musicians  were  used  in  1951  on  only  354 
stations." 


AFTRA  May  Suspend  Actor 
For  Refusal  to  Testify 

GIVEN  90  days  in  which  to  answer  questions 
on  purported  membership  in  the  Communist 
Party,  John  Brown,  Hollywood  radio-tv  actor 
featured  on  ABC  Radio  Adventures  of  Ozzie 
&  Harriet,  faces  suspension  from  the  American 
Federation  of  Television  &  Radio  Artists  unless 
he  cooperates  fully  with  the  House  Un-Ameri- 
can Activities  subcommittee  before  which  he 
refused  to  testify  on  Nov.  23,  1953,  during  Los 
Angeles  closed  hearings  [B«T,  Feb.  15]. 

Appearing  before  the  AFTRA  Hollywood 
local  board  of  directors  on  Feb.  19  to  answer 
charges  of  violating  the  union's  rules  by  refusing 
to  cooperate  with  a  congressional  committee, 
he  denied  present  Communist  Party  or  any 
subdivision  membership.  Stressing  that  he  had 
signed  loyalty  oaths  for  American  Federation 
of  Radio  Artists  and  Television  Authority,  the 
predecessors  of  AFTRA,  as  a  national  board 
member  of  those  organizations,  Mr.  Brown 
declared  he  had  "never  lied"  to  his  union.  He 
refused,  however,  to  answer  AFTRA  board 
member  questions  concerning  Communist  Party 
activity  prior  to  the  time  those  affidavits  were 
required. 


L.  A.  AFTRA  Chapter 
Elects  New  Officers 

NEWLY  elected  president  of  the  Los  Angeles 
local,  American  Federation  of  Television  & 
Radio  Artists,  is  Olan  Soule,  succeeding  Frank 
Nelson,  who  remains  national  vice  president. 
Also  elected  are  Ken  Peters,  first  vice  presi- 
dent; Jud  Conlon,  second  vice  president;  Parley 
Baer,  third  vice  president;  Rod  O'Connor,  fourth 
vice  president;  Willard  Waterman,  recording 
secretary,  and  Stan  Farrar,  treasurer. 

Added  to  25  holdover  board  members  are 
Will  Wright,  Lillian  Randolph,  Joe  Forte,  Larry 
Dobkin,  Jeanne  Bates,  Jack  Kruschen  and  Nor- 
man Field,  actor  members;  Art  Gilmore  and 
Knox  Manning,  announcer  members,  and  Jan 
Williams  and  Bill  Seckler,  singer  members. 


SWG  Cites  'Abuses' 
By  Tv  Film  Producers 

SEVERAL  "abuses"  of  the  minimum  basic 
agreement  with  tv  film  producers  have  been 
uncovered  by  Screen  Writers  Guild  in  its  in- 
vestigation of  below-scale  deals  and  other 
"borderline  practices"  [B«T,  March  1],  and 
"immediate  steps"  are  being  taken  to  rectify 
them,  according  to  guild  officials. 

The  probe,  a  guild  spokesman  said,  followed 
complaints  from  tv  film  writers  of  various  vio- 
lations, including  speculation  writing,  adver- 
tising credits,  setup  on  flat  deals  and  other 
practices  considered  "violative  of  the  spirit  if 
not  the  actual  letter"  of  guild  contracts. 
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NETWORKS 


NBC  NAMES  EVANS  IN  ADV.  REALIGNMENT 


Jacob  Evans  is  named  head  of 
all  centralized  national  adver- 
tising for  all  NBC  divisions  in 
series  of  changes  in  the  net- 
work's chain  of  command. 

JACOB  EVANS.  NBC-TV  director  of  advertis- 
ing and  promotion,  has  been  named  head  of  all 
centralized  national  advertising  for  all  divisions 
of  NBC.  including 
the  radio  as  well  as 
television  network,  it 
was  learned  last 
week. 

Disclosure  that  he 
had  been  given  a 
new  assignment 
came  in  an  an- 
nouncement of  a 
realignment  of  the 
chain  of  command 
affecting  a  number 
of  NBC  officials. 
MR.  EVANS  This  announcement 

said  he  had  been 
made  director  of  national  advertising  and  pro- 
motion, and  it  was  understood  that  details  of 
the  new  organization  of  the  department  would 
be  made  known  shortly. 

Mr.  Evans  headed  advertising  and  promotion 
for  both  radio  and  tv  for  NBC  until  last  sum- 
mer's divorcement  of  radio  and  television  ac- 
tivities in  several  major  departments;  at  that 
time  he  was  named  NBC-TV  advertising  and 
promotion  head,  and  Ridgway  Hughes  was 
given  a  similar  assignment  for  NBC  Radio. 

Other  changes  disclosed  in  the  announcement 
included  the  assignment  of  Financial  Vice 
President  Joseph  V.  Heffernan  to  additional 
duties  in  assisting  NBC  management  in  "for- 
ward planning  of  overall  company  projects." 

Samuel  Chotzinoff,  general  music  director, 
who  heretofore  has  reported  to  Mr.  Heffernan, 
will  now  report  to  Thomas  A.  McAvity,  vice 
president  in  charge  of  tv  network  programs. 
The  change  was  made  because  it  was  deemed 

New  Radio  Network 
Forms  in  Idaho,  Wash. 

FORMATION  of  a  Washington,  Idaho  regional 
radio  network  was  announced  last  week  by 
Paul  W.  Carter,  general  manager  of  the  New 
West  Radio  Network  in  Spokane,  Wash. 

Edward  J.  Agnew  has  been  named  sales 
manager  of  the  network,  which  will  maintain 
studios  and  general  offices  at  204  Symons 
Building. 

"New  West  Network  will  be  comprised  of 
eight  affiliated  stations  in  Washington  and 
Idaho,"  Mr.  Agnew  said.  The  network  plans 
include  a  regional  meeting  to  be  held  every 
13  weeks  in  one  of  the  affiliated  cities.  First 
broadcast  over  the  full  network  is  scheduled 
March  15. 

Stations  in  the  network  are:  KRPL  Moscow, 
Idaho;  KRLC  I.ewiston,  Idaho;  KSEM  Moses 
Lake,  Wash.;  KCLX  Colfax,  Wash.;  KFDR 
Grand  Coulee,  Wash.;  KWAL  Wallace,  Idaho; 
KSPT  Sandpoint,  Idaho,  and  KSPO  Spokane. 

Mr.  Agnew  formerly  was  associated  with 
Wes-New  Productions,  a  Northwest  radio  and 
television  production  agency. 

West-Pacific  Advertising  Agency  in  Spokane, 
Seattle,  Portland  and  Tacoma  is  handling  ttie 
New  West  Network  publicity  and  promotion. 
Dick  Godon  is  account  executive. 


more  appropriate  for  the  music  director  to  re- 
port in  the  program  rather  than  financial  de- 
partment, and  he  will  continue  to  be  concerned 
with  radio  as  well  as  tv  music,  it  was  explained. 

President  Sylvester  L.  (Pat)  Weaver  Jr.,  an- 
nouncing the  changes,  said  they  were  made  to 
provide  direct  channels  of  communications  be- 
tween the  operating  departments  concerned  and 
the  NBC  executive  management.  They  include: 

O.  B.  Hanson,  vice  president  and  chief  en- 
gineer; Harry  Bannister,  station  relations  vice 
president;  David  C.  Adams,  staff  vice  president; 
Mr.  Evans,  and  George  D.  Matson,  controller, 
will  report  to  Executive  Vice  President  Robert 
W.  Sarnoff.  William  S.  Hedges,  vice  president 
for  integrated  services,  will  report  to  Earl  Ret- 
tig,  vice  president  for  production  and  business 
affairs.  Joseph  A.  McDonald,  treasurer,  and 
Thomas  E.  Ervin,  vice  president  and  general 
attorney,  will  continue  to  report  to  Mr.  Hef- 
fernan. 


MEET  CONSIDERED 
ON  NBC  SPOT  PLAN 

NBC  Radio  Affiliates  Commit- 
tee Chairman  Robert  Swezey 
offers  to  try  to  arrange  meet- 
ing of  full  committee  to  hear 
NBC  Radio's  spot  plan  if  'a 
sufficient  number  of  stations 
wish  to  do  it/ 

MEETING  of  the  full  NBC  Radio  Affiliates 
Committee  to  hear  the  network's  story  of  its 
new  plan  to  sell  one-minute  spots  in  network 
radio  programs  [B»T,  March  8,  1]  will  be 
called  "if  a  sufficient  number  of  stations  wish 
to  do  it,"  Chairman  Robert  D.  Swezey,  WDSU 
New  Orleans,  said  last  week. 

Replying  to  Robert  B.  Hanna  Jr.,  WGY 
Schenectady,  N.  Y.,  who  was  a  member  of  the 
executive  committee  that  dealt  with  NBC  on 
the  plan,  Mr.  Swezey  said,  "I  have  no  objection 
whatever  to  attempting  to  set  up  a  meeting  of 
the  whole  affiliates  committee  in  order  to  give 
the  network  officials  an  opportunity  directly  to 
explain  the  network  participation  plan,  and  any 
or  all  other  proposals  they  may  have,  to  the 
entire  group." 

Hanna  Objects  to  Plan 

Mr.  Hanna  had  objected  strongly  to  the  NBC 
spot  plan  in  a  letter  to  Chairman  Swezey,  call- 
ing it  another  "short-range  expediency  measure" 
that  would  weaken  stations,  NBC  and  the  radio 
medium  as  a  whole. 

Chairman  Swezey  wrote  that  he  already  has 
letters  from  four  members  of  the  affiliates 
committee  indicating  they  feel  "such  a  meeting 
would  serve  no  useful  purpose  at  this  time,  and 
that  the  matter  might  better  be  left  where  it  is 
as  one  for  the  individual  decision  of  each  affili- 
ate." He  said  he  is  inclined  to  agree  with  these 
four  "unless  it  is  quite  apparent  that  a  sub- 
stantial majority  of  affiliates  want  such  a 
meeting." 

In  his  letter  to  Mr.  Hanna,  Chairman  Swezey 
took  exception  to  the  latter's  suggestion  that 
the  affiliates  group  gave  "automatic  approval" 
to  the  proposed  plan.    He  wrote: 

I  am  sure  that  most  of  the  members  of  the 
committee  Rave  it  (the  plan)  very  thorough 
consideration  over  a  period  of  several  weeks. 
I  was  frankly  impressed,  as  I  believe  the  other 
members   of   the   committee   were,   with  Mr. 


WMBV-TV  Marinette,  Wis.,  arranges  j 
NBC-TV  affiliation.  L  to  r,  William' 
Walker,  WMBV-TV  president;  ShelJ 
B.  Hickox.  NBC  director  of  station  reU 
tions,  and  Joseph  D.  Mackin,  WMBV-fi 
general  manager.  The  ch.  11  outlets 
pects  to  go  on  the  air  in  early  August^ 


Weaver's  (NBC  President  Sylvester  L.  Weal 
obvious  conviction  that  the  plan  was  desil| 
to  make  network  radio  an  attractive  buyH 
numerous  new  prospective  sponsors.  I  j 
also  impressed,  as  I  think  we  all  should  B 
been,  by  the  fact  that  after  weeks  of  delib 
tion,  no  member  of  our  committee  was  1 
to  come  up  with  any  specific  suggestion  bej 
calculated  to  accomplish  the  stated  object 

I  do  not  like  any  more  than  you  do  the  p 
tion  in  which  network  radio  finds  itself  toJ 
On  the  other  hand,  I  am  convinced  that  the  m 
way  that  position  can  be  improved  is  by  actT 
not  by  wishful  thinking.    If  relatively  m| 
modifications  in  network  sales  procedun 
alarm  ytju,  how  can  you  possibly  steel  you 
to  countenance  the  'drastic  revision  of  tr; 
tional  thinking'  which  you  say  may  be  ne 
sary  to  this  situation. 

So  far  as  I  am  concerned,  the  committee 
done  everything  it  can  to  serve  any  useful 
pose  in  these  circumstances.    Our  report 
the  affiliates  is  perfectly  straightforward; 
action  commits  none  of  them.    If  they  d 
like  the  plan  as  individuals,  or  as  a  gn 
there  is  certainly  no  compulsion  for  the 
accept  it. 

Recalling  past  "prophecies  of  doom  in 
business,"  Mr.  Swezey  said  he  was  not  movei 
Mr.  Hanna's  arguments.   He  added,  "I  horn 
cannot  believe  that  anything  NBC  can  rea: 
ably  be  expected  to  do  under  its  proposed 
for  the  sale  of  network  participations  will  h; 
any  formidable  or  deleterious  effect  on 
radio  medium." 


'Fibber  McGee'  to  Stay 
On  Air  During  Summer 

NEW  quarter  hour  five  day  weekly  NBC  Ra 
Fibber  McGee  &  Molly  format  will  rem^ 
on  air  during  the  summer  months,  Hollywc 
network  offices  have  announced.  NBC  exed 
tives  said  successful  policy  of  allowing  affilia 
stations  to  sell  local  participations  to  suppf 
ment  the  present  six  network  participatiol 
was  responsible  for  the  program's  expansifl 
to  full  52  weeks. 


AB-PT  Declares  Dividends 

BOARD  of  directors  of  American  Broadcaa 
ing-Paramount  Theatres  Inc.  has  declared  dhJ 
dends  of  25  cents  per  share  on  the  outstandiij 
preferred  and  25  cents  per  share  on  the  oil 
standing  common  stock  of  the  corporatiol 
payable  April  20  to  holders  of  record  o 
March  26,  it  was  announced  last  week 
Leonard  H.  Goldenson,  president. 
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MANUFACTURING 


TEN  MANUFACTURERS  READYING 
ASSEMBLY  LINES  FOR  COLOR  TV 

RCA  to  begin  production  of  15-in.  color  consoles  in  10  days.  Philco, 
DuMont,  CBS-Columbia  and  Packard-Bell  have  no  current  plans  for 
the  output  of  color  tv  receivers. 


ALTHOUGH  only  one  manufacturer  has  a 
color  tv  receiver  on  the  market  (Westinghouse, 
with  a  15-in.  console  at  $1,295);  [B*T,  March 
8],  ten  others  are  readying  production  lines 
for  color  tv  output  in  coming  months. 

RCA  plans  to  begin  production  of  15-in. 
color  consoles  in  10  days,  with  some  sets  be- 
coming available  to  dealers  in  April  (see  sep- 
arate story  on  page  99).  - 

Raytheon  promises  to  have  a  few  sets  out  by 
April  1. 

GE  plans  to  put  its  set  on  the  market  by 
mid-June. 

Admiral  looks  to  the  latter  part  of  1954. 

Zenith  will  send  out  about  100  to  distributors. 

Hallicrafters  will  have  a  color  receiver  for  the 
public  later  this  year. 

Motorola  will  have  a  color  set  on  the  market 
the  last  half  of  this  year. 

Crosley  will  put  a  model  out  this  fall. 

Kaye-Halbert  may  have  a  color  set  out  late 
this  fall. 

Emerson  is  due  to  release  details  of  its  rental 
plan  [B*T,  March  8]  this  week. 

Significantly,  some  manufacturers  report 
they  have  no  current  plans  for  color  receivers. 
Among  them  are  Philco,  DuMont,  CBS-Colum- 
bia and  Packard-Bell. 

Key  to  the  passive  pace  of  color  receiver 
production  apparently  is  color  tube  production. 
Asked  for  production  estimates,  most  manu- 
facturers say  it  is  dependent  on  color  tube  out- 
put. Big  question  in  some  minds  is  whether  the 
first  mass  production  quantities  of  color  re- 
ceivers will  be  15-in.  models  or  will  use  the 
newly  developed  19-in.  tube. 

The  following  reports  are  based  on  a  B*T 
survey  of  major  television  set  makers: 

To  Dealers  in  April 

RCA  expects  to  have  color  sets  on  the  pro- 
duction line  before  the  end  of  March  and  in 
their  dealers'  showrooms  during  April.  They 
will  be  console  models  with  15-inch  viewing 
tubes.  The  retail  price  has  tentatively  been 
set  at  $1,000.  No  estimate  of  RCA's  1954  pro- 
duction of  color  sets  forthcoming,  but  the  com- 
pany supports  its  earlier  estimate  of  70,000  as 
the  output  of  the  tv  set  manufacturing  industry. 

A  spokesman  for  Admiral  Corp.  said  his 
firm  will  turn  out  some  color  sets  the  last  part 
of  1954,  but  declined  to  say  how  many.  Last 
year,  Admiral  indicated  it  planned  to  produce 
perhaps  30,000  receivers.  Estimated  price  was 
$1,175  for  sets  with  15-inch  tubes.  Admiral 
has  had  a  few  pilot  sets  on  the  production  line. 

A  Philco  spokesman  said  the  company  has 
no  "immediate"  plans  for  future  color  tv  re- 
ceiver production.  Some  Philco  color  demon- 
stration sets  were  shipped  to  distributors,  but 
these  have  been  returned  to  the  factory, .  he 
advised. 

General  Electric  Co.  expects  to  have  color 
sets  on  the  market  "in  limited  quantities"  by 
the  end  of  June,  in  "greater  quantities"  in  the 
third  quarter  of  the  year.  Prices  will  be 
"$1,000  or  more"  for  console  model  receivers 
with  whatever  viewing  tubes  are  "practicable 
at  the  time."  Situation  is  so  flexible  that  tubes 
of  19  inches  or  larger  may  be  ready  then  to 
replace  the  15-inch  tube  of  present  color  sets. 
GE  would  not  estimate  its  own  color  set  output 
for  this  year  and  stood  by  its  earlier  estimate 
of  an  output  of  about  100,000  receivers  by  the 


entire  tv  set  manufacturing  industry. 

Motorola  Inc.  has  been  turning  out  pilot 
models  in  the  hundreds,  and  expects  to  offer 
some  receivers  in  the  last  half  of  this  year. 
Consumer  output  was  said  to  depend  on  tube 
delivery.  Early  price  estimate  was  $1,150  for 
the  conventional  15-inch  tube  but  initial  pro- 
duction will  be  predominantly  in  the  19-inch 
tube  console  lines. 

Paul  V.  Galvin,  Motorola  president,  pre- 
dicted last  week  that  the  industry  will  sell 
about  100,000  color  receivers  this  year  and  5.5 
million  tv  sets  overall.  The  color  set  figures 
represent  a  downward  revision  from  predic- 
tions some  two  months  ago,  he  noted,  adding 
that  color  tv  will  be  significant  saleswise  in 
1955. 

Emerson  Will  Rent 

Emerson  Radio  &  Phonograph  Co.  will  an- 
nounce this  week  details  of  its  plan  to  rent, 
rather  than  sell  color  sets  to  the  public  [B*T, 
March  8]. 

Emerson  color  sets  will  be  console  models 
with  15-inch  picture  tubes.  Company  spokes- 
men declined  to  estimate  Emerson  output  and 
cited  industrywide  figure  of  50,000  sets  in  1954 
predicted  by  Benjamin  Abrams,  Emerson  presi- 
dent, at  the  time  of  FCC  approval  of  the 
compatible  color  system. 

Allen  B.  DuMont  Labs  does  not  plan  to 
manufacture  color  receivers  for  sale  to  the 
public  until  larger  size  tubes  are  available  and 
sets  can  be  priced  at  commercially  practicable 
figures.  Repeating  that  statement,  first  made  in 
January  at  the  Chicago  Furniture  Show,  W.  H. 
Kelley,  DuMont  vice  president  in  charge  of 
marketing,  last  week  in  a  letter  to  distributors 
said:  "We  are  working  day  and  night  to  perfect 
that  color  receiver  with  a  screen  size  and  price 
tag  that  will  be  applauded  by  the  buying  public 
— and  by  you." 

Zenith  Radio  Corp.  has  "pegged"  about  100 
sets  for  distribution,  which  it  announced  some 
weeks  ago,  and  Comdr.  E.  F.  McDonald 
Jr.,  Zenith  president,  has  indicated  that  his  or- 
ganization will  turn  out  color  sets  in  some 
quantity  when  the  receiver  is  not  as  compli- 
cated and  complex  as  at  present  and  when  it 
can  be  offered  at  a  reasonable  price.  Zenith's 
tube  subsidiary,  Rauland,  has  produced  19-inch 
tubes,  it  was  explained. 

Crosley  announced  last  week  that  it  will 
introduce  a  17-inch  color  receiver  this  fall.  It 
declined  to  state  what  the  price  will  be.  Set 
will  contain  the  Lawrence  Chromatron,  de- 
veloped by  Chromatic  Television  Labs. 

Hallicrafters  Co.  hopes  to  turn  out  some 
color  units  later  this  year,  but  right  now  is 
awaiting  "perfection"  of  the  19-inch  picture 
tube,  it  was  explained.  Initial  production  will 
be  in  consoles,  but  no  estimate  was  made  on 
number  of  sets  it  expects  to  turn  out.  Reference 
was  made  to  developmental  work  on  both  the 
RCA  and  Lawrence  tubes.  Price  will  be  about 
$1,000,  a  spokesman  said. 

Hallicrafters  shipped  20  pilot  models  to  its 
distributors  for  the  New  Year's  Day  Tourna- 
ment of  Roses  telecast. 

As  a  "vertical"  manufacturer  capable  of 
making  its  own  tubes  and  receivers  as  well, 
Raytheon  Mfg.  Co.  plans  to  have  a  "few  sets" 
in  the  hands  of  dealers  by  April  1.  It  already 


has  shipped  some  quantities  to  dealers,  j 
Total  1954  output  will  depend  on, 
nological  and  marketing  development,"! 
explained.  Raytheon  will  turn  out  a 
imum"  of  the  15-inch  variety,  and  step 
size  to  1 9  inches,  all  in  the  console  sizj 
price  will  be  in  the  "neighborhood  of  $i 
a  Raytheon  spokesman  said. 

CBS-Columbia  has  no  immediate  plaJ 
putting  color  sets  on  sale  to  the  general  jj 
Company  is  now  using  15-inch  tube  coll 
ceivers  in  its  training  course  for  servicer  ! 
color  tv  and  is  also  giving  them  engiri  j 
field  tests,  with  a  limited  number  of  i 
sets  available  to  distributors  for  show)) 
dealers.  Company  spokesmen  declined  tc! 
ment  on  size  of  viewing  tube  and  price  of  ■ 
sets  eventually  offered  for  sale  by  CI}'| 
lumbia. 

Hoffman  Radio  Corp.,  will  have  its  ",] 
caster"  console  color  tv  set  on  the  ir  I 
within  sixty  days,  but  instead  of  consign! 
certain  number  of  sets  to  dealers  will1] 
orders  for  immediate  delivery.    Price  ij 
at  approximately  $1,200.  While  eventual 
and  availability  of  picture  tubes  cannc] 
predicted,  General  Sales  Manager  WaltU 
Stickle  said  his  firm's  current  model  ufl 
14V2  -inch  tube  which  yields  a  12V^-inch'j 
ture  after  masking.  In  color  tv  set  prodil| 
since  last  October  and  with  color  tv  sel 
most  major  cities  since  January,  produ'I 
this  year  will  be  determined  by  allotmeij 
color  picture  tubes  in  marketable  sizes  i 
acceptance  of  selling  price  by  public,  act  ] 
ing  to  Mr.  Stickle. 

Packard  Awaits  Market 

Packard  Bell  Co.  reports  it  will  go  into  cJ 
tv  set  production  when  market  is  ready.  1 
maintains  a  completely  integrated  radio 
chassis  and  cabinet  construction  and  asser^ 
plant  under  a  single  roof  and,  according 
Executive  Vice  President  Robert  S.  Bell,  jj 
dieted  it  will  be  late  1955  before  there  ] 
be  a  mass  market  for  any  color  tv  sets.  ] 
most  certain  Packard  Bell  will  use  a  con', 
model,  he  estimates  price  at  $1,000. 

Kaye  Halbert  Corp.  is  concentrating  all  effi 
in  turning  out  the  first  all-printed  circuit  blf 
and-white  tv  set  on  the  market  by  June 
according  to  Advertising  Manager  Jack  Br 
beck.  Kaye  Halbert  may  be  in  color  tv[i 
production  by  late  fall  and  while  anticipall 
a  21 -inch  tube,  he  pointed  out  this  of  coil 
depends  upon  the  tube  manufacturers.  i 

U.  A.  Sanabria,  president  of  American  Tj 
vision  Inc.,  said  his  firm  does  not  plan 
color  set  production  for  consumer  use  l 
felt  "3-D"  will  be  here  before  color  tv  ( 
separate  story  on  page  99). 


Larger  Color  Tubes 

GENERAL  ELECTRIC  reportedly  is  ready 
lay  off  125  to  150  production  workers  at 
color  tv  tube  plant  in  Syracuse  within 
next  fortnight  to  permit  production  sch 
ule  changes  looking  toward  manufacture 
tubes  larger  than  15  inches. 


Mintz  to  CBS  Board 

SEYMOUR  MINTZ,  newly-elected  presid 
of  CBS-Columbia,  tv  and  radio  set-building 
vision  of  CBS  [B«T,  March  1],  has  been  elec 
a  member  of  the  board  of  directors  and  a  v 
president  of  the  parent  corporation,  Willi 
S.  Paley,  CBS  board  chairman,  annoum 
Thursday  following  a  meeting  of  the  board 
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^ntz  Tv  Hearing 
tinued  to  April 


! 


!|rING  on  a  contempt  citation  stemming 
bankruptcy  proceedings  which  involved 
z  Tv  Inc.  and  two  subsidiaries  has  been 
lued  to  April  9  by  the  Chicago  Federal 
ct  Court. 

petition,  filed  on  behalf  of  Muntz  Tv,  asked 
)urt  to  empower  trustees  named  by  Judge 
Knoch  to  file  a  $10  million  damage  suit 


wicet  lip. 

~  st  I.  Harvey  Levinson,  an  attorney;  U.  A. 
»ria,  president  of  American  Television  Inc., 
Rented  by  Mr.  Levinson,  and  Raymond  Ol- 
ormer  chief  engineer  for  Muntz.  It  seeks 
tempt  of  court  ruling  against  the  three 
pals. 

Levinson  had  charged  corporate  irregu- 
s  and  mismanagement  by  officers  of  Muntz 
d  two  subsidiaries,  Tele-Vogue  Inc.  and 
|Z  Industries  Inc.  Mr.  Sanabria  holds  220 
Mr.  Olson  100  shares  of  Muntz  Tv  stock, 
|ding  to  the  attorney. 

|e  Muntz  petition  asked  the  new  trustees 
inkrupcy  to  start  court  action.  It  alleged 
^  .^Av.  Levinson  and  other  parties  had  made 
and  fraudulent  charges  tending  to  un- 
ne  reorganization  of  the  Muntz  compa- 
The  firm  was  placed  in  reorganization 
Ih  3,  one  day  after  a  Chicago  Advertising 
\y,  Michael  Shore,  and  two  suppliers  filed 
uptcy  charges  against  Muntz  Tv  and  its 
diaries.     They  claimed  unpaid  bills  of 
,000,  liabilities  of  $13  million  as  against 
jillion  in  assets,  and  also  contingent  liabili- 
of  $10,000. 

Muntz  expressed  surprise  at  bankruptcy 
|,  but  acknowledged  substantial  losses 
March  1953,  which  he  attributed  largely 
possessions  of  Muntz  tv  sets.  Mr.  Levin- 
iad  claimed  a  Muntz  tv  service  policy  had 
depleted  by  poor  management. 
Ige  Knoch  has  set  a  July  30  deadline  on 
iroposed  plan  of  reorganization  by  share- 
rs and  creditors,  and  trustees  were  instruc- 
o  file  by  Aug.  30.  A  hearing  on  the  pro- 
s  was  set  for  Sept.  15. 
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jento  Sees  Color  Tv  in 
ss  Market  Before  1956 


vith  other  phases  of  electronics,  develop- 
al  work  on  tubes  will  determine  the  gait 
olor  television  toward  a  mass  market, 
■ding  to  Henry  F.  Argento,  vice  president 
general  manager  of  Raytheon  Mfg.  Co.'s 
tv  division. 

the  same  time,  he  predicted  that  tele- 
n  will  reach  the  "multiple  use"  stage  of 
»  when  color  arrives,  with  a  "color  re- 
[r  probably  in  the  living  room  and  two  or 
k  black-and-white  sets  in  other  rooms  of 
\  home."  But  colorcasting  will  not  begin 
jt  the  mass  market  before  1956,  he  prophe- 
i  And  black  and  white  has  yet  to  reach 
(mum  production. 

Argento  addressed  a  luncheon  session 
sche  |e  Broadcast  Executives  Club  of  Chicago, 
tare  f>  dng  on  "Where  Are  We  In  Color  Tele- 
n?" 

acing  the  development  of  radar  and  mono- 
me  tv,  Mr.  Argento  noted  that  tubes  have 
|ys  been  the  prime  key  in  electronics.  He 
ted  out  that  the  industry  enjoyed  a  new 
ary  sales  record  this  year  after  slumping 
last  fall,  and  felt  that  public  confusion 
color  claims  had  lessened, 
r.  Argento  said  that  manufacturers  are 
:ing  "frantically"  to  turn  out  tubes  and 
a   19-inch  tube  (with   15-inch  surface) 
ably  will  be  out  by  summer.  He  guessed 
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that  1954  output  would  be  between  75,000 
and  100,000  color  models,  and  that  by  the 
second  or  third  quarter  of  1955,  some  manu- 
facturer will  "come  up  with  the  right  answer  to 
the  tube  problem."  Then,  he  said,  a  transition 
period  will  follow  allowing  for  work  on  the 
tubes  in  the  factory. 


MM&M  Predicts  Limited  Use 
Of  Tv  Tape  in  Near  Future 

ONLY  limited  commercial  use  is  expected  with- 
in the  next  year  or  two  by  Minnesota  Mining  & 
Mfg.  Co.,  St.  Paul,  for  tv  tapes  it  is  producing 
for  color  or  monochrome  pictures,  company 
executives  said  last  week. 

In  a  report  to  stockholders,  William  L.  Mc- 
Knight,  board  chairman,  and  Herbert  P.  Bue- 


tow,  president  said  the  tv  tape,  as  demonstrated 
recently  by  RCA,  offers  eventual  "sizable"  mar- 
kets but  is  not  an  important  sales  factor  this 
year. 

These  observations  accompanied  MM&M's 
annual  report,  released  Tuesday,  which  reported 
record  sales  of  $219,916,383  in  1953,  a  19% 
increase  over  the  previous  year.  The  manufac- 
turer of  sound  recording  tapes  and  other  prod- 
ucts reported  $49,177,771  in  profits  before 
taxes  for  the  year  ending  Dec.  31;  net  income 
of  $17,977,771  (second  highest  in  the  com- 
pany's 51 -year  history),  and  net  earnings  of 
$2.14  per  common  share. 

Demand  for  MM&M  products  in  the  early 
part  of  1954  has  continued  at  "approximately 
the  same  high  level  as  at  this  time  a  year  ago," 
according  to  Messrs.  McKnight  and  Buetow. 


hi  Hit)  Pftfen  (sf  \mw  Hcmdi! 


Let  Windy,  the  bright  spirit  of  TV  in  Central  Kansas, 
show  you  how  to  put  the  big  Central  Kansas  market 
right  in  the  palm  of  your  hand!  Let  one  station — 
KTVH — demonstrate  your  product  before  the  big  TV 
audience  in  Wichita  and  Hutchinson,  plus  14  other 
important  communities.  Reach  for  your  share  of  this 
rich  market  by  contacting  a  KTVH  business  office  in 
Wichita  or  Hutchinson.  Studios  in  Hutchinson;  Howard 
O.  Peterson,  General  Manager. 


CHANNEL 

12 


KTVH 

HUTCHINSON  -  WICHITA 


VHF 
240,000 
WATTS 


CBS  BASIC  -DU  MONT -ABC 
REPRESENTED  BY  H-R  TELEVISION,  INC. 

COVERS  CENTRAL  KANSAS 
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KJEO-TV 

FRESNO,  calif. 


Now  offers 
GREATER  Coverage 

SUPERIOR  Reception 

Powerful  new  12  KW  transmitter 
now  in  operation  with  E  R  P  of 

444,000  WATTS 

Covers  all  Central  California's 
rich  billion  dollar  market. 


LOS  ANGELES 

92,052  Sets,  Jan.  1954 

(90  Mile  Contour  Area) 

REPRESENTED  NATIONALLY  BY 

THE  BRANHAM  COMPANY 

Offices  In  Leading  Cities 


KJEO 


CHANNEL 

ABC-TV  AFFILIATE* 


O'NEILL  BROADCASTING  CO. 
FRESNO,  CALIFORNIA 
P.  O.  Box  1708  Phone  7-8405 

J.  E.  O'Neill,  President 


Pag-  102    •    March  75,  1954 


MANUFACTURING 


Philco  Corp.  Sales 
$430  Million  in  #53 

PHILCO  Corp.  sales  were  a  record  $430,420,- 
000  last  year,  an  increase  of  $63,456,000,  or 
17%  over  1952,  William  Balderston,  president, 
and  James  T.  Buckley,  board  chairman,  said 
in  an  annual  report  last  week. 

The  report  said  all  major  divisions  shared 
in  the  gain. 

Total  1953  net  earnings  were  $18,351,000, 
or  $4.86  per  common  share  after  taxes,  com- 
pared with  $11,491,000  or  $3.15  per  share  on 
fewer  shares  in  1952. 

Net  income  from  operations  was  $13,068,000, 
or  $3.43  per  share  of  common  stock  outstand- 
ing on  Dec.  31  after  payment  of  a  special  year- 
end  5%  stock  dividend,  the  Philco  officials  said. 
In  addition  non-recurring  net  income  from  sale 
of  WPTZ  (TV)  Philadelphia  amounted  to  $5,- 
283,000  or  $1.43  a  common  share  after  taxes. 

Capital  expenditures  in  1953  were  $7,446,- 
000. 

The  report  noted  that  a  new  Philco  television 
plant  went  into  production  early  in  1953  in 
Philadelphia,  and  a  plant  for  production  of 
refrigerators  and  home  freezers  is  nearing  com- 
pletion at  Connersville,  Ind.  Philco  is  com- 
pleting a  plant  at  Toronto,  Ont.,  for  manu- 
facture of  radios,  tv  receivers  and  electronic 
equipment. 


Maj.  Armstrong's  Widow 
Named  Sole  Beneficiary 

WILL  of  Edwin  H.  Armstrong,  noted  inventor 
of  fm  and  other  broadcast  developments,  who 
died  early  last  month  [B*T,  Feb.  8],  admitted 
for  probate  March  5,  leaves  his  full  estate  to 
his  widow,  Esther  Marion  Armstrong.  Mrs. 
Armstrong  was  also  appointed  as  sole  execu- 
trix of  the  estate,  according  to  Dana  M.  Ray- 
mond of  Cravath,  Swaine  &  Moore,  Maj.  Arm- 
strong's attorneys.  The  will,  executed  April 
28,  1942,  does  not  specify  the  amount  of  the 
estate,  which  Mr.  Raymond  said  has  not  yet 
been  determined.  The  varied  interests  of  the 
inventor  are  making  the  evaluation  of  his  estate 
a  more  than  normally  difficult  task,  he  said. 

One  asset  of  the  estate  which  the  legal  firm 
is  now  trying  to  dispose  of  is  the  pioneer  experi- 
mental fm  station  at  Alpine,  N.  J.,  on  which  it 
is  estimated  Maj.  Armstrong  spent  well  over 
$1  million  since  1938.  Station,  originally 
W2XMN  and  recently  operating  as  KE2XCC, 
suspended  operations  at  9  p.m.  March  6,  its 
final  broadcast  a  half-hour  program  of  me- 
morial to  its  founder. 

Feelers  have  been  put  out  to  try  to  locate 
some  individual  or  organization  that  might 
take  over  the  transmitter  and  tower  atop  the 
Palisades,  Mr.  Raymond  said.  He  remarked 
that  Columbia  U.,  which  Maj.  Armstrong  had 
served  as  professor  of  electrical  engineering, 
might  acquire  the  property. 


RCA  Color  Gear  Prices 

COLOR  equipment  prices  for  RCA  gear,  an- 
nounced in  that  company's  catalog  published  a 
fortnight  ago,  are  as  follows  and  not  as  pub- 
lished in  B*T  March.  8: 

Color  network  operating  equipment,  $9,455; 
color  test  equipment,  $8,833.50;  color  bar  test 
pattern  and  iommon  equipment  for  local  origina- 
tion, $11,524;  color  slide  camera  chain,  $27,- 
717.80;  color  film  camera  chain,  $45,737.80;  color 
live  camera  chain,  $67,123.90. 

Prices  are  essentially  reduced  from  those  an- 
nounced last  year  when  RCA  offered  to  supply 
custom  built  equipment  to  those  eager  to  get 
ready  for  the  advent  of  colorcasting. 


MANUFACTURING  SHORTS  j 

Amplifier  Corp.  of  America,  N.  Y.,  anno 
specifications  of  new  magnetic  recording 
ucts  for  special  uses.  Models  includt 
Magneloop  for  repeating  messages  interm| 
Iy  or  continuously;  the  Flyweight  Magnj 
battery-operated  tape  recorder  for  field 
the  Flutter  Meter,  designed  for  mea,' 
"flutter,  wow  and  drift";  the  Magneraserj' 
erasure  for  all  types  of  sound  recording 
and  Professional  and  Portable  Magne 
tape  recorders.  r 

Sylvania  Electric  Ltd.  (Canada),  has  purd] 
12  acres  at  Dunnville,  Ontario,  where  al 
will  be  built  to  manufacture  tv  sets.  pJ 
tion  is  scheduled  to  start  in  August.  New| 
will  later  also  make  other  electronic  pre 

Polarad  Electronics  Corp.,  Brooklyn, 
announces  availability  of  portable  all 
spectrum  analyzer,  Model  TSA,  coverir 
range  of  10  mc  to  22,000  mc  with  three! 
changeable  RF  heads.  Further  inforr 
may  be  obtained  by  writing  to  the  cor 
at  100  Metropolitan  Ave.,  Brooklyn,  11. 

Prodelin  Inc.,  Kearny,  N.  J.,  announces  it 
20-page,  two-color  catalog,  "Coaxial 
mission  Lines  and  Waveguide."  Catalo 
tains  pictures,  descriptions  and  roughing- 
mensions  of  coaxial  lines  and  waveguicj 
tv  and  microwave  systems.  Available  wj 
charge  from  the  company  at  307  Bergan 

Vicom  &  Co.  (Canada)  Ltd.,  formed  by  t 
Vicom  &  Co.  Ltd.,  to  service  and  later  |i 
electronic  communication  equipment, 
plant  at  Kingston,  Ont.  Company  wij 
present  work  on  military  electronic  equip_ 
but  will  branch  out  to  mobile  and 
communication  equipment  later. 

Allen  B.  DuMont  Labs  Inc.,  Clifton,  N.  f 
published  a  12-page  bulletin  describing 
DuMont  type  323  wide-band  cathoi 
oscillograph.  Bulletin  is  available  upo 
quest  from  Technical  Sales  Dept.,  All|( 
DuMont  Labs  Inc.,  760  Bloomfield  ii 
Clifton,  N.  J. 

The  Daven  Co.,  Newark,  N.  J.,  announce) 
its  690  series  of  "plug-in"  attenuation  net| 
is  now  available.  The  "plug-in"  feature  pi 
input  and  output  impedance  to  be  chanj. 
any  value  by  substituting  "plug-in"  pads  ^ 
particular  impedance  desired,  the  cor 
claims.  Further  information  may  be  ob, 
from  Daven  Co.,  Dept.  SX,  191  Central  [ 
Newark. 


HOW  MUCI 
For  LIBEL  o 
SLANDER 


BEST  ANSWER-  j 
OUR  UNIQUE 
SPECIAL  INSURANQ 
Covering  this  and  relate 
hazards  — it's  surprising 
INEXPENSIVE 


11 
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From  where  I  sit 
6u  Joe  Marsh 


Advertisement 


You  Might  Call  it  a 


Was  reading  the  other  day  about  a 
Maharaja  in  India  who  has  a  minia- 
ture electric  train  all  made  of  silver. 
Now,  maybe  that's  not  unusual  for  a 
prince,  but  this  fellow  had  it  running 
around  on  an  enormous  dining  table 
in  the  royal  palace. 

The  twelve  cars  on  the  train  are 
loaded  with  different  kinds  of  fruits, 
nuts,  and  beverages.  And  the  train 
stops  automatically  in  front  of  each 
plate  so  the  person  sitting  there  can 
choose  what  he  wants. 

From  where  I  sit,  the  Maharaja  is 
really  going  to  extremes  to  impress  his 
guests.  Around  this  part  of  the  world, 
hospitality  certainly  doesn't  need  all 
those  fancy  trimmings. 

You  don't  have  to  spend  a  lot  of 
money  or  go  to  a  lot  of  work  when 
some  of  your  neighbors  drop  in.  Just 
offer  them  what  you  have — coffee,  tea, 
a  temperate  glass  of  beer — and  let  them 
make  their  own  choice.  They'll  feel 
they're  gettint  a  royal  welcome! 


Copyright,  1954,  United  States  Brewers  Foundation 


II 


Gravy  Train" 
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SELL  MORE  IN  THE 

SOUTH'S 
No.  1  State! 


ft/6  M"r 


The  Current  Pulse  Report  shows 
WSJS.  the  Journal-Sentinel  Station. 
FIRST  in  the  morning — FIRST  in  the 
afternoon — FIRST  in  the  evening!  For 
the  finest  in  AM-FM  coverage.  It's 
WSJS  in  Winston-Salem. 

Represented  by:  HEADLEY-REED  CO. 
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—  MILESTONES 


U.  S.  SEN.  Matthew  M.  Neely,  from  whose  initials  WMMN  Fairmont,  W.  Va.,  got  it: 
call  letters,  cuts  the  cake  on  the  station's  25th  anniversary.  At  ceremony  (I  to  r):  C.  E] 
Smith,  editor,  Fairmont  Times;  the  Senator;  Frank  Lee,  assistant  station  manager 
James  H.  Hanway,  Fairmont  mayor,  and  A.  G.  Ferrise,  station  manager.  WMMN  i: 
owned  by  Peoples  Broadcasting  Corp. 


►  KFRO  Longview,  Tex.,  and  its  President 
James  Curtis  were  given  editorial  congratula- 
tions by  the  Longview  Sunday  News  Journal 
in  recognition  of  19  years  of  service,  "in  which 
they  have  added  much  to  the  stature  of  our 
city  and  the  pleasure  of  residing  in  it." 

►WMTR  Morristown,  N.  J.,  celebrated  its 
fifth  anniversary  on  the  air  with  a  party  for 
more  than  1,000  children  in  the  station's  listen- 
ing area.    Though  WMTR  went  on  the  air 


Dec.  12,  1948,  it  was  decided  to  delay 
tivities  until  the  holiday  rush  had  ended, 
party,  which  was  held  in  Morristown's  o 
munity  theatre,  was  said  to  have  cost  less  ti_ 
$500  because  of  the  cooperation  of  the  statii 
sponsors. 

►  MBS  Man  on  the  Farm  has  celebrated!1 
16th  anniversary,  making  it  the  oldest  d 
tinuously  sponsored  radio  program  for 
same  client  in  the  country,  according  to  Mut 
in  Chicago.  Show  is  transcribed  and  sponsor 


TWENTY-FIVE-YEAR  Westinghouse  pins  are  presented  to  three  WBZ-TV  Boston  em- 
ployes by  E.  C.  Swartley  (r),  general  manager,  to  (I  to  r)  Ellis  Crossman,  engineer; 
W.  H.  Hauser,  assistant  manager  who  joined  Mr.  Swartley  in  making  the  presenta- 
tions; John  Moses,  engineer,  and  Robert  Duffield,  traffic  and  film  manager. 


ATLANTA 

1133  SPRING  ST.,  N.  W. 
TELEPHONE  -  -  ELGIN  0369 


—  FOR  ALL  BROADCAST  EQUIPMENT  NEEDS  — 
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ALTEC  LANSING 

PRESENTS  THE  NEW 
670  CARDIOID  MICROPHONE 


Frequency  response 

fin  Cardioid  position)  35-15,000  cycles 

Front  fo  back  discrimination  21  db 

Output  impedance  30/50 
and  150/250  ohms 

Power  output  level 
— 57dbm  for  10  dynes/ sq.  cm. 


The  670  microphone  is  the  answer  to  an  increasing  demand  for  a  cardioid 
microphone  that  will  deliver  highest  quality  performance  at  moderate  cost; 
a  microphone  that  is  small,  rugged,  and  light  in  weight.  Similar  in  appearance 
and  performance  to  the  famous  Altec  Lansing  639  and  about  one  half  the 
size,  the  670  is  ideal  for  sound  systems  and  for  radio  and  television 
broadcasting.  It  consists  of  a  ribbon  type  velocity  element  coupled  to  an 
acoustical  network  and  enclosed  in  an  attractive  lightweight  plastic  housing. 
The  670  is  sturdy,  easy  to  adjust  and  has  a  true  cardioid  pickup  pattern, 
minimizing  feedback  and  audience  and  background  noises. 
An  outstanding  feature  of  the  Altec  Lansing  670  is  the  adjustment  shutter 
which  allows  positive  and  automatic  selection  of  the  desired  directivity 
pattern.  Setting  the  shutter  at  three  different  marked  points  will  provide 
cardioid,  figure  eight  or  omnidirectional  patterns.  Settings  between  these 
points  establish  variations  of  the  three  basic  patterns.  This  permits  the 
continual  shifting  of  the  null  point  of  the  microphone  over  a  90  degree  angle, 
thus  effectively  tuning  out  sources  of  undesirable  noise. 
Whatever  your  needs  in  the  field  of  sound,  it  pays  to  remember  that 
Altec  Lansing  offers  the  finest. 


9356  Santa  Monica  Blvd.,  Beverly  Hills,  Calif. 
161  Sixth  Avenue,  New  York  13,  New  York 
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WANT  TO  SELL 
CANADA? 

One  radio  station 
covers  40%  of 
Canada's  retail 


CFRB 

TORONTO 

50,000  WATTS,  1010  K.C. 

CFRB  covers  over  1/5  the  homti  in 
Canada,  covers  the  market  area  that 
accounts  for  40%  of  the  retail  sales. 
That  makes  CFRB  your  No.  1  buy  in 
Canada's  No.  1  market. 


REPRESENTATIVES 
United  Stales:  Adam  J.  Young  Jr.,  Incorporated 
Canada:  All-Canada  Radio  Facilities,  Limited 


light 

the 
mi . . 


.  .  .  to  extraordinary  lighting  effects 
.  .  .  at  extraordinary  savings!  Rent 
whatever  you  need  in  specialized  display, 
theatrical,  studio  and  motion  picture 
equipment  from  Jack  Frost!  For  finer 
lighting  .  .  .  at  fewer  dollars  .  .  . 
for  complete  lighting  service  that 
includes  installation  and  removal 
wherever  you  are  .  . . 
you're  headed  the  right  way  .  .  . 


For  Foil  Information  On  Rewal  Equipment  Write: 

JACK  A.  FROST,  DEPT.  C,  234  PIQUETTE  AVE. 
Detroit  2,  Michigan        •         TRinity  3-8030 


AWARDS 


CBS'  Robinson  Cites 
Television's  Growth 

HUBBELL  ROBINSON,  vice  president  in 
charge  of  programming  for  CBS,  expressed  con- 
fidence in  the  future  of  television  at  the  first 
regional  tv  awards  dinner  sponsored  by  Tele- 
vision Assn.  of  Philadelphia  and  Tv  Guide 
March  2  in  Philadelphia. 

Mr.  Robinson  noted  the  challenge  facing 
the  tv  networks  and  said  the  medium  has  grown 
so  rapidly  that  the  top  10  shows  are  seen  by 
30  to  40  million  people.  He  quoted  Thomas 
Jefferson  in  these  words:  "It  is  part  of  the 
American  character  to  consider  nothing  im- 
possible. We  are  equal  to  anything  we  under- 
take." 

The  CBS  executive  said  that  "advertising 
does  not  have  to  be  charming  to  be  effective." 

Approximately  400  guests  representing  tele- 
vision stations,  advertising  agencies,  and  allied 
business  firms,  attended  the  dinner.  Among 
network  stars  who  entertained  were  Morey 
Amsterdam,  Art  Carney,  Denise  Lor,  Ken  Car- 
son, Kathy  Godfrey,  Fran  Gregory,  Shirley 
Harmer,  Vicki  Mills,  Bambi  Linn,  Rod  Alex- 
ander and  Joel  Gray. 

Awards  based  on  a  poll  of  more  than  14,000 
Tv  Guide  readers  were  presented  to  14  per- 
formers and  programs  voted  most  popular  in 
the  Philadelphia  area,  and  special  citations  went 
to  two  local  stations  for  outstanding  achieve- 
ments during  1953.  The  presentations  were 
made  by  Dr.  Robert  L.  Johnson,  president  of 
Temple  U.,  who  was  assisted  by  Roxanne  of 
the  Beat  the  Clock  show. 

The  award  winners  were: 

Children's  Program:  Junior  Hi-Jinx,  Willie  the 
Worm,  WCAU-TV;  Women's  Show:  Let  Skinner 
Do  It,  George  Skinner,  WPTZ  (TV);  Sports  Show: 
Sports  Final,  Jack  Whitaker,  WCAU-TV;  Early 
Morning  Show:  Mr.  &  Missus,  The  Cranes, 
WCAU-TV;  Educational  Program:  Operation 
Blackboard,  WPTZ;  Weather  Show:  Phil  Sheri- 
dan, WCAU-TV;  Newscaster:  John  Facenda, 
WCAU-TV;  Music  Show:  Bandstand,  Bob  Horn, 
WFIL-TV;  Quiz  Show:  Cinderella  Weekend,  Alan 
Scott,  WCAU-TV;  Interview  and  Comment  Show: 
Skinner's  Spotlight  WPTZ;  Commercial  Announc- 
er: Shelly  Gross,  WFIL-TV;  Network  Show 
Originating  in  Philadelphia:  Big  Top,  WCAU- 
TV;  Favorite  WDEL-TV  Show:  Jack's  Juke  Box; 
Favorite  WGAL-TV  Show:  Red  Kain's  Comment; 
Special  Citations:  Big  Idea,  Donn  Bennett, 
WCAU-TV,  and  Great  Music,  Guy  Marriner, 
WPTZ. 


GOLDEN  SLIPPER  Square  Club's  19; 
humanitarian  award  goes  to  RCA  Boa 
Chairman  Brig.  Gen.  David  Sarnoff  i 
from  William  H.  Sylk,  president  of  WPE 
Philadelphia  and  vice  president  of  tf 
Philadelphia  club  [B»T,  March  8],  Gef 
Sarnoff  turned  over  an  accompanyir 
$1,000  check  to  the  club's  children 
camp  fund. 


NAFBRAT  Honors  'Hallmark1 

FIRST  annual  Lee  de  Forest  Award  of 
National  Assn.  for  Better  Radio  and  Televi; 
was  presented  last  week  to  Joyce  C.  Hill,  p 
ident  of\  Hallmark  Cards  Inc.,  sponsor  of  H 
mark  Hall  of  Fame  on  NBC-TV  and  Ci 
Radio.   Award  is  given  for  what  is  adjud 
most  consistent  programming   in  the  pup 
interest.   "What  you  have  accomplished  'd( 
onstrates  that  free  commercial  enterprise  f 
work  hand-in-hand   with  our  best  Ameri 
ideals  for  education  and  information,"  Dr. 
Forest,  pioneer  radio  inventor,  said  in  pres< 
ing  the  award  to  Mr.  Hall  in  Los  Angeles 
Tuesday. 


AT  FIRST  regional  tv  awards  dinner  sponsored  by  Tv  Assn.  of  Philadelphia  and  Tv 
Guide  are  (I  to  r):  Merrill  Pannitt,  national  managing  editor,  Tv  Guide;  Donald  W. 
Thornburgh,  president,  WCAU-AM-FM-TV  Philadelphia;  Roger  W.  Clipp,  general  man- 
ager, WFIL-AM-FM-TV;  Dr.  Robert  L.  Johnson,  president,  Temple  U.;  Roland  V.  Tooke, 
general  manager,  WPTZ  (TV),  and  Franklin  Roberts,  president,  Television  Assn.  of 
Philadelphia. 
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PEOPLE 


Advertisers 

I  Mark,  formerly  director  of  radio  and 
Paul  Lefton  Inc.,  N.  Y.,  and  formerly 
general  manager,  WTTM  Trenton,  ap- 
1  president,  Lit  Brothers-Trenton,  de- 
nt store,  that  city. 

s  T.  Fisher  Jr.,  member  of  board,  Ameri- 
koadcasting-Paramount    Theatres,  and 
RFC  director,  elected  to  board,  General 


Corp. 


intof 


Gen 


Scheller,  advertising  manager,  Armour 
appointed  vice  president  for  sales  and 
ising  at  Barry  Labs,  Detroit. 

J.   Maleske,    advertising  department, 
McNeill  &  Libby,  appointed  sales  pro- 
i  manager. 

lin  Bell,  advertising  and  public  relations 
|jr,  H.  J.  Heinz  Co.,  placed  in  charge  of 
functions  for  Heinz'  four  companies  han- 
international  business. 

m  J.  Hamilton,  sales  manager,  American 
ig  Mills  Div.,  Robert  Gair  Co.,  appointed 
er  of  brewery  sales,  folding  carton  divi- 

G.  Kebel,  advertising  brand  man,  Col- 
'almolive  Co.  on  Halo,  Palmolive  Soap, 
pther  products,  has  resigned.  His  future 
were  not  announced. 


fard  of 
J  Televisi 
M,pt 
sor  of  Hi  i' 
'  and  C 


jand  Laughlin,  vice  president,  George  H. 
man  Co.,  Chicago,  elected  to  board  of 
the  pobptors. 


ished  it 
erprise 


u  pres 


Agencies 

M.  Ballard,  vice  president,  Geyer  Adv. 
hi.  Y.,  elected  to  board  of  directors. 

ir  E.  Taylor,  vice  president  and  account 
'tive,  J.  R.  Pershall  Co.,  Chicago,  elected 
iard  of  directors. 


Wade  Rindlaub,  first  and  thus  far  only 
woman  vice  presi- 
dent, BBDO,  N.  Y., 
and  "Advertising 
Woman  of  the  Year" 
in  1951,  elected 
agency's  first  woman 
director. 


Kenneth  Hill,  ac- 
count executive  su- 
pervisor, Aubrey, 
Finlay,  Marley  & 
Hodgson  Inc.,  Chi- 
cago, elected  a  vice 
president. 


|MRS.  RINDLAUB 


I  h  rice  Lesemann,  copy   supervisor,  Foote, 
&  Belding  Inc.,  L.  A.,  elected  vice  presi- 
I.  Leo   B.   Pambrun,   account  executive, 
ng  &  Rubicam  Inc.,  to  FCB,  L.  A.,  in  same 
icity,  and  Charles  S.  Melvin,  on  active  duty 
office  of  Naval  Intelligence  for  past  3V2 
s,  returns  to  FCB  as  director  of  market 
rch. 

G.  Anderson  named  vice  president  and 
aging  director,  Walsh  Adv.  Co.,  Toronto, 
hard  T.  Hawkins  appointed  manager,  Wind- 
loffice,  same  agency. 

It.  Blakely,  manager,  Montreal  office,  Mc- 
tnell,  Eastman  &  Co.,  appointed  a  vice-presi- 
i,  along  with  James  W.  Thain,  senior  ac- 
nt  executive,  Toronto,  G.  Gordon  Wood, 
lager,  Vancouver  office,  and  L.  K.  Garwood, 
tive  director,  Toronto  office.  C.  S.  Bowie, 
;|ntreal  office,  elected  a  director. 

'bert  S.  Hauser,  creative  director,  and  David 
Diener,  account  executive,  Monroe  Green- 


,,6f 


iSTJI'i 


NBC  SPOT  SALES  National  Director 
Thomas  B.  McFadden  (c)  congratulates 
Spot  Sales  executives  William  N.  David- 
son (r),  newly  appointed  assistant  gen- 
eral manager  of  NBC's  o&o  WTAM- 
WNBK  (TV)  Cleveland,  and  Ted  Wal- 
worth, new  sales  manager  of  WNBK. 

thai  Co.,  N.  Y.,  appointed  vice  presidents  in 
addition  to  present  duties. 

John  J.  Hussey  and  Charles  S.  Winston,  account 
executives,  Foote,  Cone  &  Belding,  N.  Y., 
elected  vice  presidents. 

George  A.  Huhn,  Ruthrauff  &  Ryan,  N.  Y.,  to 
Ted  Bates  &  Co.,  that  city,  as  account  execu- 
tive, effective  today  (Mon.). 

William  Barth,  formerly  with  Guenther-Brad- 
ford,  Chicago,  appointed  account  executive  at 
Roberts,  MacAvinche  &  Senne,  same  city. 

Richard  H.  Godon,  program  director,  KHQ 
Spokane,  to  West  Pacific  Adv.,  as  account  exec- 
utive and  director  of  radio. 

Charles  A.  Mason,  Detroit  advertising  execu- 
tive, to  Betteridge  &  Co.,  that  city,  as  account 
executive. 

Edmund  Smarden,  branch  manager,  Fennell 
Adv.  Agency,  L.  A.,  to  Western  Adv.  Agency 
Inc.,  same  city,  as  account  executive. 

Kenneth  P.  Torgerson,  Benton  &  Bowles,  N.  Y., 
to  Dancer-Fitzgerald-Sample,  same  city,  as 
associate  media  director. 

Marijean  Issac,  New  York  representative,  Ar- 
thur Meyerhoff  &  Co.,  to  Blaine-Thompson  Co., 
N.  Y.,  as  director  of  public  relations  and  pub- 
licity, commercial  division. 

J.  L.  (Les)  Kaufman,  publicity  director,  William 
F.  Broidy  Productions  Inc.,  Hollywood,  and 
merchandising  and  promotion  consultant,  Grant 
Adv.  Inc.,  that  city,  appointed  head  of  agency's 
creative  and  merchandising  dept.  to  service 
film  producers  and  studios. 

Kenneth  R.  Oelschlager,  copy  supervisor,  Camp- 
bell-Mithun,  Minneapolis,  appointed  creative  di- 
rector in  agency's  Chicago  office.  Frank  H. 
Newton  joins  agency  as  copy  chief. 

Giles  O'Connor,  picture  producer  for  Army 
Pictorial  Center,  to  Hicks  &  Greist,  N.  Y.,  as 
radio-tv  copy  writer. 

Richard  E.  Eskilson,  Doyle,  Dane,  Bernbach 
Inc.,  N.  Y.,  to  Warwick  &  Legler,  same  city, 
in  copy  department. 

Edith  Driver  Harper,  head  of  tv  copy,  Stock- 
ton-West-Burkhart  Inc.,  Cincinnati,  to  creative 
staff,  George  H.  Hartman  Co.,  Chicago. 

Charles  Range,  formerly  fire  control  operations 
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CBS  Features  Sarnoff 

MACY  may  not  tell  Gimbel's  but  NBC 
does  tell  CBS.  Brig.  Gen.  David  Sarnoff, 
chairman  of  the  board  of  RCA  and  NBC, 
was  to  be  a  featured  guest  last  Friday  on 
CBS-TV's  Person  to  Person  program 
(Fri.,  10:30-11  p.m.  EST)  and  receive 
Edward  R.  Murrow  in  his  New  York 
home  for  a  discussion  on  the  electronics 
industry.  The  series  is  sponsored  by 
American  Oil  Co.,  through  The  Joseph 
Katz  Co.  in  the  East,  and  by  Hamm 
Brewing  Co.  through  Campbell-Mithun 
Inc.  in  the  Midwest. 


WIBC  Indianapolis,  to  sales  staff,  WNOE. 

Emerson  Kimble  promoted  to  station  manager, 
WSPD  Toledo,  responsible  for  all  radio  opera- 
tions, and  William  Ashworth  named  WSPD-TV 
national  sales  manager,  in  addition  to  present 
duties  of  merchandising  director. 


director,  NBC-TV  Washington,  to  Courtland 
D.  Ferguson  Inc.,  Washington  office. 

Russell  R.  Rullman,  vice  president,  The  Caples 
Co.,  L.  A.,  named  chairman  of  Los  Angeles 
Advertising  Club  civic  activities  committee. 

Joseph  A.  Bond,  51,  public  relations  director, 
Campbell  Ewald  Co.,  N.  Y.,  died  in  Yonkers, 
N.  Y.,  March  6. 

Stations 

Frank  N.  Jones  and  Ray  Reisinger,  account 
executives,  WBNS-TV  Columbus,  Ohio,  pro- 
moted to  local  sales  manager  and  assistant 
merchandising  manager,  respectively.  Robert 
Mart,  formerly  with  Ohio  State  Journal  to 
WBNS-TV,  as  account  executive. 

Henry  A.  Soulie,  formerly  with  Snowdrift  Sales 
Co.,  named  account  executive,  radio  time  sales 
dept.,  WNOE  New   Orleans;  Jack  Murray, 


MR.  KIMBLE 


MR.  ASHWORTH 


Melyyn  E.  Lucas,  formerly  with  KMOD 
Modesto,  Calif.,  to  KCCC-TV  Sacramento,  as 
account  executive. 

Ray  Marsh,  account  executive,  WCOL  Colum- 
bus, Ohio,  promoted  to  acting  manager,  succeed- 
ing Charles  Reeder,  who  returns  to  WING 
Dayton  as  acting  manager. 

Robert  Forward,  program  director,  KABC-TV 
Hollywood,  named  executive  assistant  to  general 
manager,  Frank  King.  He  also  assumes  duties 
as  business  manager,  succeeding  Charles  Black, 
resigned.  Hunt  Stromberg  Jr.,  writer-producer, 
ABC-TV  Hollywood,  to  KABC-TV  as  executive 


ptaienti 


LOU  STEIN 
and  his  JAZZ  SEXTET 

"Cool  !    Crazy  !  Greatest." 

Joe  Farris,  WGKV,  Charles'on,  W.  Va. 
"Fine  stuff!    Don't  stop  now !    More!  More! 

Jos.  A.  Speeney,  WCVJ,  Connellsville,  Pa. 
"A  welcome  addition  to  our  ever  growing  SESAC  Jazz  collection." 

Edward  Krieger,  WSOO,  Sault  Ste.  Marie,  Mich. 

The  SESAC  Library  is  lowest  in  cost  for  a  complete  Program  Service. 

SESAC  INC. 
475  Fifth  Avenue,  New  York  17,  N.  Y. 


producer,  plus  duties  as  program  director.! 

Lee  M.  Smith,  publicity  director,  West-Ms 
Inc.,  L.  A.,  to  educational  KTHE  (TV); 
Angeles,  as  publicity  and  public  relations 
tor. 

Bob  Stephens,  production  manager,  KFYO! 
bock,  Tex.,  named  assistant  farm  director^ 
station. 

Leon  Drew,  executive  director,  Geller  Th 
Workshop,  Hollywood,  to  KNXT  (TV) 
city,  as  production  manager. 

Wright  Esser,  formerly  of  KONA  Hon! 
and  ABC  Hollywood,  to  KGMB-TV  Honj 
as  production  manager. 

Winston  Jolly,  traffic  manager  and  super 
of  announcers,  WGN  Chicago,  appointed 
sistant  program  director;  Bob  Irving, 
ant  traffic  manager,  named  traffic  man 
and  Margot  Schermerhorn  named  directc 
newly-created  mail  order  department, 
station. 


Frederick  Greene,  sales  promotion  and 
chandising  <j- 
Amos  Parrish  t 
N.  Y.,  named  a< 
tising  and  sales 
motion  man 
WBZ-WBZA  Bof 
Springfield,  suci 
ing  C.  Lud  Rich 
named    to  nt 
created  post  of 
service  manager 
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H.  D.  Cory  n^i 
sales  mana 
KAAA  Red  \f 
Minn.;  James 
promoted  to  commercial  manager,  and  Ev 
Bolin  named  sales  representative,  same  sta! 

ii 

Dorothy  Cotton,  fashion  advertising  sped; 
Schleisner  Co.,  Baltimore,  and  formerly  it 
and  tv  fashion  consultant  and  actress,  appoil 
director  of  women's  programs,  WHEC-AMI 
Rochester,  N.  Y.  John  MacDonald,  assis 
sports  announcer,  CKOY  Ottawa,  to  Wlj 
announcing  staff. 

Joe  Klarke  returns  to  WATH  Athens,  Q 
as  program  director. 

Bob  Swartz,  staff  announcer,  KHQ  Spok 
named  program  director. 

Francis  Coleman,  producer,  CBFT  (TV)  \ 
treal,  named  program  director,  CBMT  (  J 
same  city. 

Jack  Simonsen,  film  technician,  CBLT  (1 
Toronto,  named  technical  director,  CBHT  0 
Halifax,  which  is  due  on  air  this  fall. 

Baily  Hobgood,  continuity  writer,  WFMY 
Greensboro,  N.  C,  to  WBT  Charlotte,  N. 
as  assistant  program  director,  effective  Apri 

Richard  Hildreth  appointed  news  direc 
WRNY-AM-FM  Rochester,  N.  Y. 

Reid  Collins,  news  staff,  KWKH  Shrevep 
La.,  named  new  director,  and  Bob  Came) 
recently  discharged  from  U.  S.  Marines,  reti 
to  KWKH  as  editor  with  news  bureau. 

Jane-Ann  Diekman,  WPTR  Albany,  N.  Y. 
WTRI  (TV)  Schenectady,  as  continuity  dire 
and  women's  editor. 

John  W.  Watts,  WIS  Columbia,  S.  C,  nai 
Broadcasting    •  Telecast 
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IRST  annual  stockholders  meeting  of  KOA-AM-TV  Denver  includes  (I  to  r);  seated— 
pb  Hope,  John  Sullivan,  William  Grant,  Mayor  Quigg  Newton  of  Denver  city  and 
(bunty;  standing— Don  Searle,  James  L.  Saphier,  Ralph  Radetsky,  Myron  Emrich, 
jleorge  Berger  (rear),  Herbert  G.  Andrews  (of  Hendrie  &  BolthofF  Co.,  KOA's  Denver 
ittorneys);  David  Touff,  Robert  Kohn,  Walter  Simon,  Norman  Tyre,  Morrison  Sha- 
[oth,  Henry  Toll,  Hugh  Catherwood,  William  J.  Aherne,  Arnold  B.  Gurtler  Jr.  and 
(chard  M.  Davis. 


earce,  radio-tv  comedian-m.c,  who  retired 
t  broadcasting  industry  in  1952,  joins  KCOP 
Hollywood  as  host  of  daily  half-hour  pro- 


ari  O'Connell  named  Spanish  language 
ial  representative,  KGBT  Harlingen,  Tex. 

ie  Natalizio,  formerly  with  Syracuse  Post 
iard,  to  sales  staff,  WSYR  that  city.  Edwin 


Fred  E.  Walker,  director  of  public  affairs, 
WTTM  Trenton,  N.  J.,  renamed  membership 
drive  chairman  and  elected  vice  president,  1954- 
55  season  of  Trenton  Community  Concerts. 


Benton  Paschall, 

manager,  WNOE 


vice  president  and  general 
New  Orleans,  named  chair- 


man, 1954  Traffic  Safety  campaign  by  New 
Orleans  Chamber  of  Commerce. 

Robert  B.  King,  account  executive,  WDZ  De- 
catur, 111.,  received  George  Washington  Honor 
Medal  from  Freedoms  Foundation  for  his  essay 
"The  Quantity  and  Quality  of  Freedom  in 
America." 

Pat  Monroe,  director  of  women's  programs, 
WPEN  Philadelphia,  elected  correspondent  sec- 
retary, Philadelphia  chapter  of  American 
Women  in  Radio  and  Television. 

Carl  Berger,  government  news  commentator, 
WWDC  Washington,  nominated  by  American 
Assn.  for  Public  Information,  Education  and 
Research  for  special  award  for  "conscientious 
services  to  government  and  its  employes  through 
the  medium  of  radio." 

Jack  Brooks,  news  editor-disc  m.c,  WCCC  Hart- 
ford, Conn.,  elected  to  East  Hartford  Advisory 
Board  of  Family  Service  Society. 

Louis  Weitzman,  who  handles  advertising  and 
sales  promotion,  WABC  New  York,  father  of 
girl,  Amy,  Feb.  20. 

William  H.  Ryan,  assistant  promotion  man- 
ager, KABC-TV  Hollywood,  father  of  daughter, 
Justy  Ann. 

Blaine  Hanks,  announcer,  KOIN  Portland,  Ore., 
father  of  girl,  Carol  Elizabeth. 

Dick  Jayson,  staff  announcer,  WHLI  Hemp- 
stead, L.  I.,  father  of  boy,  Seth  Orin. 

Dr.  Frank  C.  Baxter,  instructor  on  KNXT  (TV) 
Hollywood's  Shakespeare  on  Tv  course,  pre- 
sented with  a  certificate  of  commendation  by 
Los  Angeles  Junior  Chamber  of  Commerce  for 


l||am  C.  Rucker,  formerly  publicity  director, 
rnber  of  Commerce,  Memphis,  Tenn.,  ap- 
ed  promotion    director,  WHBQ-AM-TV 
city;  Dick  Covington,  WHBQ  disc  m.c, 
loted  to  program  director. 


MR.  RUCKER 


MR.  COVINGTON 


Mains,  news  director  of  defunct  KCTY 
Kansas  City,  to  news  dept.,  WDAF-AM- 
^ame  city. 

|ue  Wells,  announcer-d.j.,  WCBM  Baltimore, 
/WDC  Washington,  in  same  capacity. 

•les  A.  Davis  to  announcing  staff,  KOTV 
Tulsa,  Okla. 

iHuddy,  disc  m.c,  KIST  Santa  Barbara, 
f.,  to  KEYT  (TV)  same  city. 

t  C.  Anthony,  president  and  general  man- 
,  KFI  Los  Angeles,  and  California  automo- 
Idistributor,  honored  with  civic  dinner  "in 
gnition  of  his  50  years  of  continuous  service 
achievement  in  California  industry." 

md  V.  Tooke,  general  manager,  WPTZ 
idelphia,  elected  to  board  of  directors, 
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"outstanding  contribution  to  the  cultural  and 
literary  development  of  Greater  Los  Angeles 
community"  and  "his  leadership  in  the  new 
field  of  education  through  tv,"  first  award  of 
its  type  made  by  local  JCC. 

Maurice  F.  McEvoy,  president,  Coronado 
Broadcasting  Co.  (KPBM  Carlsbad,  N.  M.),  died 
Feb.  28. 

Networks 

Felix  Popper,  music  staff,  New  York  City  Opera 
Co.,  appointed  assistant  conductor,  NBC-TV 
Opera  Theatre,  succeeding  Leo  Mueller,  who  re- 
signed to  accept  chorus  master  post,  San  Fran- 
ciso  Opera. 

Jimmy  Durante  has  set  up  a  nationwide  organi- 
zation, Jimmy  Durante  Associates  for  the  City 
of  Hope,  to  assist  in  maintenance  of  new  chil- 
dren's leukemia  wing  recently  added  to  Duarte, 
Calif.,  sanitarium. 

Drew  Pearson,  radio-tv  commentator  and  news- 
paper columnist,  to  receive  1954  Humanitarian 
award  of  Jewish  Consumptives'  Society  of  Den- 
ver for  "outstanding  service  toward  perpetua- 
tion of  the  democratic  way,"  March  28  at 
society's  golden  anniversary  celebration  in  Los 
Angeles. 

Edward  Arnold,  star  of  MBS'  Coronet  Story 
Teller,  to  receive  "Distinguished  Service  Cita- 
tion" from  U.  S.  Treasury  Dept.  tomorrow 
(March  16)  for  his  work  in  U.  S.  Savings  Bond 
Drive. 


Fil 


m 


John  W.  Loewe,  specialist  in  creative  film  sales, 
named  to  head  new  Dallas  sales  office,  Kling 
Studios  Inc. 

Manny  Reiner,  foreign  manager,  Samuel  Gold- 
wyn  Productions 
Inc.,  adds  duties  as 
general  sales  man- 
ager for  Westward 
Productions  Ltd., 
producer  and  distrib- 
utor of  motion  pic- 
tures for  tv. 

Edwin  T.  Morgan, 
director  of  Kling 
Studios  Inc.,  Chica- 
go, appointed  pro- 
duction director. 
MR.  REINER 

James  Mitchell,  for- 
merly in  charge  of  film  div.,  International  Busi- 


Col.  Long  of  WSAZ — From  Tintypes  to  Color  Tv 


WE  take  things  for  granted  today.  Few 
people  stop  and  wonder  at  the  advances  of 
science  that  have  brought  radio,  television 
and  now  color  television  into  the  home. 

But,  in  Huntington,  W.  Va.,  there  is  one 
man  to  whom  the  giant  leaps  of  communi- 
cations will  never  cease  to  be  a  wonder. 
He  is  one-time  printer's  devil  Col.  J.  H. 
Long,  91 -year-old  patriarch  of  the  Hunting- 
ton Herald-Dispatch  and  Advertiser  owner 
of  WSAZ  Inc. 

When  WSAZ-TV  broadcast  the  first  color 
tv  (NBC's  Bride  and  Groom)  to  its  West 
Virginia,  Ohio,  Kentucky,  Tennessee  and 
Virginia  viewers  on  March  5,  Col.  Long  was 
among  those  at  the  station  watching  the 
color  monitor. 


"Now  the  entire  public  must  see  it,"  he 


grams  to  its  area.  WSAZ-AM,  on  930 
with  5  kw  day,  1  kw  night,  was  establish; 
in  1923. 

Col.  Long's  birthday  in  May  will  caj 
him  through  the  richest  period  in  AmeriC 
civilization.  The  Battle  of  Gettysburg  \j, 
fought  within  earshot  of  his  birthplace* 
Jonestown,  Pa.,  when  he  was  six  weeks  a 
He  grew  up  in  conversations  about  the  exc 
lence  of  Brady's  tintypes  and  the  progress! 
the  telegraph  in  handling  messages  of  w| 

In  the  early  1880's,  as  a  typographer  w 
a  Wheeling  newspaper,  he  struggled  to  \ 
press  his  superiors  with  the  potential  of  lii( 
type.  Later,  with  a  partner  in  business  a 
in  debt  for  a  linotype  machine,  he  povW' 
on  a  late-breaking  story  of  a  shooting  " 
volving  a  prominent  Wheeling  couple,  r 
his  newspaper  on  the  streets  with  det?'1 


DIRECTORS  of  WSAZ  Inc.  view  the  first  color  telecast  by  WSAZ-TV  Huntingti 
W.  Va.,  March  5.  L  to  r:  Walker  Long,  Col.  J.  H.  Long,  Eddie  Long  and  Bill  Bir[, 


said.  And  he  must  have  recalled  in  his  long 
career  in  the  communications  field  which  has 
spanned  modern  day  America — from  the 
Civil  War  to  today — the  early  newspaper 
hand-drawn  illustrations,  the  tintypes,  pho- 
tography, ever  improving  in  quality  and  in 
speed  of  transmission,  color  photography, 
television  and  now  color  tv. 

WSAZ-TV,  on  vhf  ch.  3,  began  Nov.  15, 
1949.  It  uses  its  own  microwave  relay  sys- 
tem from  Cincinnati  to  bring  network  pro- 


within  an  hour. 

The  feat  increased  circulation  and  revei 
and  soon  the  Colonel  and  his  partner  j. 
chased  the  first  rotary  press  to  be  used  in 
area.  They  inaugurated  daily  deliveries, 
the  Huntington  Publishing  Co.'s  building 
first  electric  lights  in  Huntington  were 
stalled. 

Progress  is  constant  and  Col.  Long  li* 


in  a  promise  implicit  to  the  public  he 
served  since  his  teen-age  days  as  a  print 
devil:    To  be  the  first  to  give  the  most_ 
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ness  Machines,  to  Jerry  Fairbanks  Prodi 
as   sales  representative   in  charge  of 
opened  Detroit  office. 

I 

Don  Ringsred,  merchandising  manager,- 
ander  Film  Co.,  Colorado  Springs,  nam 
sistant  to  president;  Kenneth  Phillips,  a?' 

merchandising  manager,  succeeds  Mr.  Rii1 

H.  Roy  Marks,  sales  executive,  WEEI  L 
appointed  manager  of  CBS-TV  Film  f 
newly-established  office  in  Statler  Office' 
same  city.  i 

Arthur  Miller,  Academy  Award-winninf 
matographer  for  "Song  of  BernadetteJ 
'Anna  and  the  King  of  Siam,"  to  APB 
Hollywood,  on  Deadline  tv  series,  wr 
being  filmed  by  McCadden  Corp. 

Julius  Ruben,  Chicago  industrial  attornt 
pointed  administrative  adviser,  Williqj 
Broidy  Productions,  Hollywood,  in  lin^ 

Broadcasting   •  Teleca 


with  del! 


NDING   a   recent   sales  executive 
^     ling  of  Jefferson  Standard  Broadcast- 
o.,  Charlotte,  are  (I  to  r)  Allen 


no  reve* 
artier 
used  in 
iveries. 


jnager, 


Mr.  Rin 
/EEI 


namaker,  manager,  WBIG  Greens- 
N.  C;  Fred  Palmer,  radio  consultant 
anagement  and  operations  from  Co- 
us,  Ohio,  and  Charles  H.  Crutchfield, 
Ibtive  vice  president  of  the  brood- 
ing company  and  general  manager 
j/BT-WBTV  (TV)  Charlotte. 


ibroposed  expansion  of  tv  and  theatrical 
joduction. 

an  Bafford,  formerly  promotion  and  pub- 
firector,  WKNB-TV  Hartford,  Conn,  ap- 
jl  national  sales  manager,  CTV  Films 

lew  Britain. 

| 

tVlusaraca,  Hollywood  cinematographer, 
ss-Krasne  Inc.,  that  city,  for  six  half-hour 
i  Lone  Wolf  tv  series,  now  in  production. 

en  Keenan  to  tv  film  distribution  service, 
Caldwell  Ltd.,  Toronto. 

leiman,  head  of  Public  Relations  Affiliates 
resident  of  International  Sight  &  Sound 
ition  Inc.,  both  Chicago,  acquires  interest 
n  H.  Smith  Co.,  electronics  manufactur- 
presentative. 

y  Wright,  vice  president  in  charge  of  com- 
iil  products  div.,  Capehart-Farnsworth  Co., 
P  (Wayne,  Ind.,  has  resigned.    William  J. 
traffic  manager,  Admiral  Corp.,  ap- 
d  traffic  director,  newly-created  position. 


were    Browe,  Motorola  Inc.,  Chicago,  named 
;st  district  sales  manager,  radio  and  tv 
jliffylvania  Electric  Products  Inc.,  succeeding 
lit  h  t  Ryan,  appointed  to  newly-created  post  of 
pniK  lal  sales  manager. 

le  C.  White,  industrial  specialist,  General 
ic  tube  dept.,  Syracuse,  N.  Y.,  appointed 
ct  manager  for  GE  industrial  and  trans- 
g  tubes. 

Lucas  appointed  manager  of  marketing, 
eavy  military  electronic  equipment  dept., 
use,  N.  Y. 


atiorne 


las  L.  Taggart,  comptroller,  elected  treas- 
of  Ampex  Corp.,  Redwood  City,  Calif., 


and  continues  as  executive  vice  president  and 
general  manager  of  the  Ampex  Loud  Speaker 
Corp.  in  North  Hollywood.  James  E.  Brown, 
chief  accountant  and  budget  director,  takes  over 
comptroller  duties. 

Robert  Paulson,  formerly  associated  with  Tele 
Q  Corp.,  and  Special  Effects  &  Equipment  Inc., 
N.  Y.,  to  district  office  of  Ampex  Corp.,  in 
that  city,  as  manager  of  audio  sales. 

H.  Leslie  Hoffman,  president,  Hoffman  Radio 
Corp.,  L.  A.,  awarded  a  DC-6B  trophy  by  West- 
ern Air  Lines  personnel  in  recognition  of  his 
"outstanding  contribution  in  industry  and  avia- 
tion in  the  West." 

William  C.  Lynch,  formerly  special  accounts 
representative,  Remington  Rand,  to  sales  staff, 
Henry  Lavin  Assoc.,  Meriden,  Conn.,  manu- 
facturers' representative. 


Representatives 


Paul  Sanford,  formerly  WQXI  Atlanta,  to  Dora- 
Clayton  Agency,  that 
city,  as  account  ex- 
ecutive. 

Tony  Moe,  account 

executive,  KNXT 
Hollywood,  appoint- 
ed manager,  Detroit 
office,  CBS-TV  Spot 
Sales  [B«T,  March 
8],  succeeding  War- 
ren E.  Abrams,  who 
moves  to  New  York 
sales  staff. 

MR-  MOE  Bill    Stoeckel,  for- 

merly with  All-Canada  Radio  Facilities  Ltd., 
Toronto,  to  sales  staff,  All-Canada  Television, 
same  city. 

Harold  S.  Falter,  general  manager,  WBCO 
Bessemer,  Ala.,  to  Forjoe  &  Co.,  as  manager 
of  Dallas  office. 

David  Meblin,  account  executive,  KGO-TV  San 
Francisco,  appointed  assistant  to  Pacific  Coast 
manager,  Avery-Knodel,  S.  F.,  radio  and  tv 


Swayze's  Quiz  Game 

A  NEWS-QUIZ  game  called  "Swayze," 
devised  by  NBC  newscaster  John  Cam- 
eron Swayze,  was  introduced  last  week  at 
the  American  Toy  Fair  in  New  York. 
The  game,  which  will  be  manufactured 
and  marketed  by  the  Milton  Bradley  Co., 
Springfield,  Mass.,  is  played  on  a  2V4 
foot  map-of-the-world  board  with  clocks 
indicating  international  time  zones,  and 
includes  a  news  almanac  listing  500 
major  news  events,  a  spinner  news  clock, 
two  geographical  locaters  and  a  question 
counter.  Retail  price  of  "Swayze"  will 
be  $3. 
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Your  Best  Buy 
To  SeM  The  Rich 
Pittsburgh  Market 

Every  day  more  advertisers  are 
learning  it's  good  business  to 
sell  America's  eighth  largest 
trading  areathrough  WKJF-TV 
—  Pittsburgh's  pioneer  UHF 
television  station  that  offers  its 
ever-growing  audience  out- 
standing network  shows  plus 
strong  local  programming. 

In  case  you're  looking  for  a 
way  to  get  more  than  your  share 
of  the  2J4  billion  dollar  Pitts- 
burgh market,  you'll  find  it 
pays  to  use  WKJF-TV. 
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station  representatives.  Mrs.  Frances  Lindh, 
John  C.  Cohan  Adv.,  S.  F.,  to  Avery-Knodel, 
same  city. 

Trade  Associations 

Paul  F.  Clark,  president,  John  Hancock  Mutual 
Life  Insurance  Co.,  Boston,  appointed  honorary 
chairman  of  50th  annual  convention  of  Ad- 
vertising Federation  of  America  by  the  host 
club,  the  Advertising  Club  of  Boston.  Conven- 
tion will  be  held  June  20-23  in  Boston. 

Sally  Smalley,  recreation  chairman,  Federation 
of  Community  Coordinating  Councils  of  Los 
Angeles  County,  to  public  service  staff,  South- 
ern California  Broadcasters  Assn. 

Violet  Hale,  fashion  editor,  WFIL-TV  Phila- 
delphia, elected  president,  Philadelphia  branch, 
American  Women  in  Radio  &  Tv. 

Program  Services 

Lee  Savin,  general  manager  and  secretary- 
treasurer,  United  Television  Programs  Inc., 
Hollywood,  elected  executive  vice  president 
and  board  member.  Irving  Gale  named  secre- 
tary. 

Robert  G.  Bach,  formerly  in  charge  of  tv  sales 
and  advertising,  Federal  Telecommunication 
Labs,  Lodi,  N.  J.,  to  Fairchild  Recording  Equip- 
ment Co.,  Whitestone,  L.  I.,  as  assistant  sales 
and  advertising  manager. 

Herbert  Gold,  talent  agent,  MCA  Beverly  Hills, 
to  Louis  Shurr  Agency,  that  city,  to  handle  tv 
and  motion  picture  situations. 

Walter  White  Jr.  elected  president  and  to  board 
of  directors,  Commodore  Productions  &  Artists 
Inc.,  Hollywood. 

William  Kendall  Clarke,  freelance  writer,  ap- 
pointed script  editor  for  Kagran  properties, 
Martin  Stone,  president  of  Kagran  Corp.,  N.  Y., 
announced.  Kagran  Corp.  produces  Howdy 
Doody,  Johnny  Jupiter  and  Author  Meets  the 
Critics,  among  others. 

Len  Simpson, .  publicity  director,  Hecht-Lan- 
caster  Productions,  Hollywood,  named  to  handle 
publicity  for  Gross-Krasne  Inc.,  United  Tele- 
vision Programs  Inc.  and  other  accounts. 

Adaline  Hanson,  publicity,  KTLA  (TV)  Holly- 
wood, to  Larry  Finley  Productions,  program 
packagers,  same  city,  in  charge  of  production. 

Professional  Services 

Luther  Conant  Jr.,  former  product  publicity 
manager,  Lever  Bros.  Co.,  N.  Y.,  forms  Conant 
&  Co.,  public  relations  counsel,  at  40  E.  49th 
St.,  New  York.  Telephone  is  Plaza  5-4890. 

Leonard  Hoffman,  former  Saturday  Review 
writer,  to  Arthur  P.  Jacobs,  Beverly  Hills  public 
relations  firm,  as  magazine  liaison. 


FOR  THE  RECORD 


FCC  Opinion  and  Order  on  Renewal  Trinity  Bcstg.  Co. 
And  Petitions  Yankees,  Dodgers,  Cardinals 


(B«T,  March  8) 


File   No.  BR-1620 


In  re  application  of 
Trinity  Broadcasting 

Corporation  (KELP) 
El  Paso,  Texas  i 
For  Renewal  of  License  / 

MEMORANDUM  OPINION  AND  ORDER 
By  the  Commission:  Commissioner  Hennock  not 

participating 

1.  The  Commission  has  before  it  for  considera- 
tion the  above  entitled  application  of  Trinity 
Broadcasting  Corporation,  requesting  renewal  of 
license  of  Station  KELP,  El  Paso,  Texas,  and  peti- 
tions filed  by  New  York  Yankees  Inc.,  Brooklyn 
National  League  Baseball  Club  Inc.,  and  St.  Louis 
National  Baseball  Club.  The  petitions  request 
that  an  order  be  issued  directing  Trinity  Broad- 
casting Corporation  to  show  cause  why  a  cease 
and  desist  order  should  not  be  issued  ordering 
discontinuance  of  alleged  unauthorized  broadcasts 
of  baseball  games  in  which  the  teams  of  petition- 
ers participate,  or  that  an  order  be  issued  sus- 
pending or  revoking  the  license  of  Station  KELP. 

2.  The  matters  here  in  issue  involve  the  broad- 
cast by  licensee  of  so-called  recreations  of  major  - 
league  baseball  games  in  which  petitioners'  teams 
and  others  participate.  The  broadcasts  com- 
plained of  are  made  without  authorization  by  the 
participating  teams  or  payment  to  them  for  the 
material  used.  Petitioners  allege  and  applicant 
does  not  deny  that  information  concerning  the 
progress  of  the  game  being  broadcast  is  secured 
by  having  individuals  listen  to  or  view  author- 
ized play-by-play  broadcast  descriptions  of  the 
game  and  relay  the  basic  information  thus  ob- 
tained to  the  studio  of  Station  KELP  by  tele- 
type or  other  means.  The  basic  information  is 
then  used  by  licensee  to  recreate  a  play-by-play 
description  of  the  game.  The  programs  thus  ob- 
tained are  sold  to  sponsors  and  offered  for  sale 
to  other  broadcast  stations.  Petitioners  contend 
that  this  conduct  involves  misappropriation  of 
private  property  rights  contrary  to  law;  that  the 
programs  involve  the  transmission  of  false  or 
deceptive  signals  in  violation  of  Section  303  of 
the  Communications  Act  in  that  they  purport  to 
be  play-by-play  descriptions  of  the  games  where- 
as they  are  not  in  fact  actual  play-by-play  de- 
scriptions and  a  large  number  of  inaccuracies 
are  contained  in  the  descriptions  of  the  individ- 
ual plays;  that  they  constitute  an  unauthorized 
rebroadcast  contrary  to  the  provisions  of  Section 
325(a)  of  the  Communications  Act  and  Section 
3.191  of  the  Commission's  Rules;  that  the  public 
interest  requires  that  a  licensee  conduct  himself 
in  a  lawful  manner  in  all  respects  without  inter- 
fering with  the  rights  of  others  and  the  appropri- 
ation of  the  property  rights  of  others  is  detri- 
mental to  such  public  interest. 

3.  In  reply  to  the  above  charges  licensee  con- 
tends that  once  the  games  are  broadcast  any 
property  rights  petitioners  may  have  in  the  col- 
lecting and  disseminating  of  news,  reports,  de- 
scriptions and  accounts  of  the  baseball  games 
involved  is  destroyed  as  such  broadcasts  are  a 
general  publication  of  news  not  subject  to  copy- 
right. Applicant  denies  that  any  violation  of  the. 
Communications  Act  or  the  Commission's  Rules 
is  involved  as  the  signal  of  no  other  station  is 
being  rebroadcast,  that  at  both  the  beginning  and 
end  of  each  program  it  is  announced  that  the 
games  are  "wire  recreations"  and  that  this  fact  is 
given  extensive  publicity;  and  that  the  programs 
are  not  represented  as  being  infallible  play-by- 
play descriptions,  but  are  originated  and  broad- 
cast as  "recreated"  games.  Licensee  further 
charges  that  the  terms  and  conditions  under 
which  petitioners  will  make  the  game  available 
for  broadcast  purposes  are  in  contravention  of 
the  anti-trust  laws  of  the  United  States  which 
matter  is  now  at  issue  between  the  individual 
members  of  licensee  and  the  major  league  base- 
ball organizations  in  the  case  of  Liberty  Broad- 
casting System  v.  National  League  Baseball  Club 
of  Boston  Inc.,  et  al,  U.S.D.C.,  Northern  District 
of  Illinois.  It  is  further  contended  that  if  peti- 
tioners believe  they  have  property  rights  which 
are  being  infringed  adequate  remedies  are  avail- 
able to  them  in  the  Courts  which  they  have  not 
chosen  to  exercise.    Applicant  alleges  that  due 
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to  the  extensive  public  interest  in  broai 
major  league  baseball  games  and  the  ,-: 
unlawful  restrictions  imposed  upon  sucl 
casts  by  petitioners,  its  broadcasts  of  i' 
games  is  in  the  public  interest. 

4.  Initially,  it  is  clear  that  there  is  here- 
no  violation  of  Section  325(a)  of  the  Con 
tions  Act.  Rebroadcasting  as  comprehe 
that  Section  and  as  interpreted  by  us 
Memorandum  Opinion  and  Order  Rel 
Amendments  of  the  Rebroadcasting  Ri\ 
RR  91:1131,  relates  only  to  the  rebroado 
the  signal  of  another  station.  No  claim  i 
made  by  petitioner  that  such  has  bee' 
nor  are  we  able  from  the  facts  before  1 
conclude.  Moreover,  we  made  it  plair 
above  Memorandum  Opinion  and  Order  i 
were  not  there  attempting  to  "define  tt 
and  attributes  of  property  interest  in  ri- 
material  which  might  be  legitimately  f 
to  protection  *  *  *  ."  1 

5.  The  basic  questions  raised  by  pe1 
are,  of  course,  the  assertions  that  there  ( 
misappropriation  by  the  licensee  of  pei 
property,  that  in  the  use  of  such  misappr 
property  the  public  has  been  misled,  an 
that  those  acts  have  shown  the  license, 
unqualified  to  continue  to  hold  his  lice}' 

6.  With  respect  to  the  question  of  possi! 
appropriation  of  property,  it  is  apparen| 
the  licensee  has  lawfully  secured  the  pro 
question,  no  question  is  present  for  del! 
tion  by  this  Commission.  Adverting,  the:; 
authorities  it  would  appear  that  there  l 
stantial  support  for  the  contention  of  pe| 
in  their  claim  of  property  rights  and  pr 
thereof  in  the  material  of  broadcasts!, 
licensee.    Pittsburgh  Athletic  Co.  v.  KQr> 


casting  Co.,  24  F.  Supp.  490  (W.D.  P, 
Rudolph  Mayer  Pictures  Inc.  v.  Pathe  Nt. 
235    App.    Div.    774,    225    N.Y.    Supp.  it 
Dep't   1932) ;    Johnson-Kennedy   Radio  i 
Chicago  Bears  Football  Club,  97  F.  2d 
Cir.  1938);  Mutual  Broadcasting  SystemK 
Muzak  Corp.,  177  Misc.  489,  30  N.Y.S.  t 
Southwestern  Broadcasting  Co.,  et  al.  v.  i 
ter  Broadcasting  Co.,  210  S.W.  2d  230  (l' 
App.  1947).    On  the  other  hand,  we  find  i. 
highest  court  of  Texas  in  Loeb  v.  Turner, 
(2nd)  800  (1953),  in  a  situation  almost  t 
identical  to  that  before  us,  held  no  prope: 
to  be  present  which  would  preclude  usi 
material  for  broadcast  under  conditio} 
as  those  involved  in  this  case.    There  n? 
be  difference  of  opinion  with  respect  to 
rectness  of  the  legal  doctrine  adopted 
Court  in  the  Loeb  case.    But  its  existence 
very  jurisdiction  in  which  the  present  , 
operates  effectively  negates  any  basis  t 
elusion  by  us  that  the  licensee  has  showlj 
of  responsible  regard  for  the  rights  of  othe, 
onstrating  a  lack  of  qualifications  to  confj 
a  licensee  of  a  broadcast  station.    Nor  I' 
able  to  conclude  on  the  basis  of  the  infd 
before  us  that  the  licensee  has  been  de„ 
his  responsibility  to  the  public  to  properW 
fy  the  material  broadcast.    No  doubt  ex] 
our  Rules  and  Regulations  require  that  l! 
properly  and   accurately  identify  the  I 
which  they  broadcast.    While  the  data;, 
us  is  in  some  conflict  with  respect  to  the  , 
cation  made  by  the  instant  licensee,  the 
data  indicate  sufficient  affirmative  actio 
part  to  confirm  in  us  his  sense  of  lice: 
sponsibility. 

7.  Accordingly,  the  petitions  filed  he. 
New  York  Yankees  Inc.,  Brooklyn  I 
League  Baseball  Club  Inc..  and  St.  Louis  1- 
Baseball  Club  ARE  DENIED  and  the  app 
for  renewal  of  license  of  Station  Kl 
GRANTED. 

FEDERAL  COMMUNICATIONS  COMM. 

Mary  Jane  a 
Secre1 


1  We  do  not  here  propose  to  consider  as 
made  by  licensee  with  respect  to  allege 
trust  violations  by  the  petitioners.  These 
are  here  irrelevant  insofar  as  they  relate1 
present  licensee's  character  qualification. 


Sen.  Johnson's  Bill  (S  3095)  To  F 
ulate  Multiple  Tv  Station  Owner; 
(See  GOVERNMENT  SECTION1 


A  BILL 

To  regulate  multiple  ownership  of  te' 
broadcast  stations. 

Be  it  enacted  by  the  Senate  and  House 
resentatives  of  the  United  States  of  Am* 
Congress  assembled,  That  the  CommuP 
Act  of  1934  is  amended  by  inserting  after1 
309  a  new  section  as  follows: 
"REGULATION  OF  MULTIPLE  OWNERS: 
TELEVISION  BROADCAST  STATIO 

"Sec.  309A.  (a)  No  license  for  a  te! 
broadcast  station  shall  be  granted  to  any 
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^luding  all  corporations  under  common 

fsuch  applicant  directly  or  indirectly 
loperates,  or  controls  another  television 
last  station  which  serves  substantially 
jtrie  area;  or 

Isuch  applicant,  or  any  stockholder,  of- 
|r  director  of  such  applicant,  directly  or 
j  tly  owns,  operates,  controls,  or  has  any 
ft  in,  or  is  an  officer  or  director  of,  any 
television  broadcast  station,  if  the  grant- 
]  iisuch  license  would  result  in  a  concentra- 
*;  control  of  television  broadcasting  in  a 
|r  inconsistent  with  the  public  interest, 
pence,  or  necessity. 

n  determing,  for  the  purpose  of  subsec- 
(2),  whether  the  granting  of  a  license 
esult  in  a  concentration  of  control  of 
h  broadcasting  in  a  manner  inconsistent 
E  public  interest,  convenience,  or  neces- 
[  Commission  shall  consider  the  facts  of 
le,  with  particular  reference  to  the  size, 
laid  location  of  areas  served,  the  number 
|e  served,  and  the  extent  of  other  com- 
iservice  to  the  areas  in  question, 
n  no  event  shall  the  Commission  grant 
ibiise  (including  the  renewal  of  any  license) 
i  e vision  broadcast  station  which  would  re- 
any  applicant  (including  all  corporations 
Dmmon  control),  or  any  stockholder,  of- 
,  director  of  such  applicant,  directly  or  in- 
:  owning,  operating,  controlling,  or  having 
rest  in,  or  being  an  officer  or  director  of, 
svision  broadcast  station  in  excess  of 
[he  following — 
five  television  broadcast  stations  operat- 
:  the  very  high  frequency  channels  and 
levision  broadcast  stations  operating  in 
jtra  high  frequency  channels; 
four  television  broadcast  stations  operat- 
1  the  very  high  frequency  channels  and 
bevision  broadcast  stations  operating  in 
'ftra  high  frequency  channels; 

three  television  broadcast  stations  oper- 
In  the  very  high  frequency  channels  and 
television  broadcast  stations  operating  in 
ftra  high  frequency  channels; 
I  two  television  broadcast  stations  oper- 
6n  the  very  high  frequency  channels  and 
Revision  broadcast  stations  operating  in 
:ftra  high  frequency  channels; 
.  one  television  broadcast  station  opera- 
|  the  very  high  frequency  channels  and 
(television  broadcast  stations  operating  in 
|tra  high  frequency  channels;  or 
no  television  broadcast  stations  operat- 
the  very  high  frequency  channels  and 
levision  broadcast  stations  operating  in 
tra  high  frequency  channels. 
Any  person  who,  prior  to  the  date  of  en- 
of  this  section,  has  been  granted  a  li- 
a  television  broadcast  station  operating 
ery  high  frequency  channels  which,  with- 
years  after  such  date,  he  relinquishes, 
s,  or  fails  to  renew  shall,  upon  notice  to 
nmission  and  application  filed  therefor 
such  five  year  period,  be  entitled  to  be 
for  each  such  license  which  he  so  re- 
.Les,  transfers,  or  fails  to  renew,  two  li- 
:or  television  broadcast  stations  operating 
ultra  high  frequency  channels,  one  of 
hall  serve  substantially  the  same  area  as 
on  the  license  of  which  he  so  relinquishes, 
s,  or  fails  to  renew. 

n  applying  the  provisions  of  this  section' — 
'control'  means  actual  working  control 
latever  manner  exercised  and  is  not  lim- 

0  majority  stock  ownership;  and 

in  the  case  of  a  corporation  which  has 
than  fifty  voting  stockholders,  only  those 
shlders  shall  be  considered  who  are  of- 
or  directors  or  who  directly  or  indirectly 

1  per  centum  or  more  of  the  outstanding 
stock. 

Dhis  section  shall  not  apply  to  the  granting 
lses  for  noncommercial  educational  tele- 
3roadcast  stations." 


It.  Louis 
j  the  app|i 


WIDE  BLANKET  COVERAGE, 
CONCENTRATED  AUDIENCE, 
BEST  PROGRAM  FACILITIES, 
AND  NOW— 
5000  WATT  OUTPUT! 

JOS.  WEED  &  CO. 
350  MADISON  AVE.,  NEW  YORK, 
CAN  TELL  YOU  MORE  ABOUT 

C  H  IV  S 

.  ALIFAX       NOVA  SCOTIA 

,  STATIOlf 
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Text  of  AFM  Agreement 
With  ABC,  CBS,  NBC 

[B»T,  March  8] 


RADIO  AND  TELEVISION  AGREEMENT 

New  York,  New  York 
February  26,  1954 

American  Federation  of  Musicians  of  the 

United  States  and  Canada 
570  Lexington  Avenue, 
New  York,  New  York 

Attention:  James  C.  Petrillo,  President 

Dear  Sirs: 

The  agreements  between  us  dated  March  16, 
1951,  and  the  agreements  between  AFM  locals 
and  the  undersigned  company  which  expired 
January  31,  1954,  relating  to  live  television  and 
radio  broadcasting  are  hereby  renewed  on  the 
same  terms  and  conditions,  except  in  the  follow- 
ing respects: 

(1)  For  the  period,  February  1,  1954,  through 
January  31,  1957,  the  base  weekly  salaries 
and  overtime  rates  payable  to  all  staff  em- 
ployes shall  be  increased  ten  per  cent 
(10%). 

(2)  For  the  period  February  1,  1957,  through 
January  31,  1959,  the  base  weekly  salaries 
and  overtime  rates  payable  under  paragraph 
(1)  above  shall  be  further  increased  ten 
per  cent  (10%). 

(3)  Present  single  engagement  rates  shall  be 
written  into  the  applicable  local  contracts 
and  remain  firm  for  the  entire  term  of  the 
agreements  with  the  following  exceptions: 

For  local  commercial  broadcasts  in  Los 
Angeles,  the  rate  for  a  Vz  hour  program 
shall  be  increased  from  $10.60  to  $13.25  and 
the  rate  for  a  one-hour  program  shall  be 
increased  from  $15.85  to  $19.81. 

(4)  With  reference  to  the  local  agreement  be- 
tween Local  802  and  the  company,  the  fol- 
lowing changes  shall  be  made: 

(a)  Non-staff  conductors  employed  to  con- 
duct staff  musicians  shall  be  paid  at  the 
same  rates  as  when  employed  to  conduct 
single  engagement  musicians. 

(b)  If  a  recorded  audition  for  radio  is 
used  on  the  air,  musicians  shall  be  paid  the 
difference  between  the  audition  rate  and  the 
live  rate. 

(c)  Single  engagement  men  called  for  re- 
hearsal on  a  day  other  than  a  day  on  which 
they  perform  for  any  broadcast,  shall  be 
paid  for  no  less  than  two  (2)  hours  of  re- 
hearsal. 

(d)  Any  single  engagement  man  who  is 
employed  for  thirteen  (13)  weeks  or  more 
on  a  commercial  program  shall  receive  two 
(2)  weeks  notice  of  release  if  at  the  time  of 
such  release  the  program  is  commercially 
sponsored;  provided  that,  this  provision 
shall  not  apply  if  the  program  goes  off  the 
air  or  is  moved  to  another  city  at  the  time 
of  such  release. 

(5)  Practices  relating  to  remote  musical  radio 
broadcasts,  where  no  broadcasting  fee  is 
paid  to  musicians,  shall  continue  as  here- 
tofore established,  it  being  agreed  that  the 
broadcasters,  at  the  conclusion  of  each  re- 
mote broadcast,  whether  local  or  network, 
will  cause  announcements  to  be  made  that 
such  program  is  being  presented  through 
the  courtesy  of  the  American  Federation 
of  Musicians,  James  C.  Petrillo,  president. 

(6)  The  term  of  all  agreements,  both  national 
and  local,  shall  be  five  (5)  years,  beginning 
on  the  1st  day  of  February  1954,  and  ending 
at  midnight  on  the  31st  day  .of  January, 
1959. 

(7)  The  parties  will  promptly  undertake  a  col- 
lation of  the  agreements  between  us  and 
the  agreements  between  the  AFM  locals  and 
the  Company  in  the  cities  affected. 

Very  truly  yours, 

AMERICAN  BROADCASTING 
COMPANY 

(A  division  of  American  Broad- 
casting-Paramount Theatres, 

'  Inc.) 

By  (s)  Robert  H.  O'Brien 

Executive  Vice  President 
COLUMBIA  BROADCASTING 

SYSTEM,  INC. 
By  (s)  William  C.  Fitts,  Jr. 

Director  of  Labor  Relations 
NATIONAL  BROADCASTING 

COMPANY,  INC. 
By  (s)  J.  M.  Clifford 

Vice-President 
Accepted  and  agreed  to: 

AMERICAN  FEDERATION  OF  MUSICIANS 
OF  THE  UNITED  STATES  AND  CANADA 

By  (s)  James  C.  Petrillo 
President 
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RADIO  AND 
TELEVISION 


l"*'        (N  ARIZONA 


COVERS  PENNSYLVANIA'S 
3rd  LARGEST  MARKET 


•Pittsburgh 


I  SCRANT0N  \ 

I I  /     m  •  It 

WILKES-BARRE  /  /' 


•  Horrisburg 

Philadelphia 


SCRANTON  'WILKES-BARRE 


SCRANTON,  PA. 

ABC  TELEVISION  NETWORK 

Antenna:  1244  Ft.  Above  Average  Terrain 
333  Madison  Ave.,  Scranton,  Pa. 
Hotel  Sterling,  Wilkes-Barre,  Pa. 


Represented  Nationally  by 
GEORGE  P.  HOU/NGBERY  CO. 
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FOR  THE  RECORD 


1954  Broadcasting  Yearbook-Marketbook  Addenda 


CHANGES  and  additions  received  after  the 
1954  Broadcasting  Yearbook-Marketbook 
went  to  press  are  included  in  the  following  list 
which  will  serve  to  correct  some  errors  made 
in  compiling  the  vast  volume.  For  conven- 
ience, the  information  is  arranged  numerically 
by  Yearbook  page  number.  Personnel  abbre- 
viations may  be  found  on  page  6  of  the  1954 
Broadcasting  Yearbook. 

Page  22 — Under  Radio  Representatives,  Burn- 
Smith  Co.,  add  under  office  listings: 
Los  Angeles  5 — 672  S.  Lafayette  Park 
PI.  Tel.:  Dunkirk  2-3200;  San  Fran- 
cisco 4 — 1227  Russ  Bldg.  Tel.:  Yukon 
6-5819. 

Page  22 — Under  Radio  Representatives,  Capper 
Publications  Inc.,  delete  office  listings 
and  insert:  New  York  17 — 420  Lexing- 
ton Ave.  Tel.:  Lexington  2-1250;  San 
Francisco  4—1207  Russ  Bldg.  Tel.: 
Douglas  5220;  Chicago  1—333  N.  Mich- 
igan Ave.  Tel.:  Central  6-5977;  Kan- 
sas City  6—300  Waltower  Bldg.  Tel.: 
Victor  3864;  Cleveland  14 — 609  Union 
Commerce  Bldg.  Tel.:  Main  1-6774; 
Los  Angeles  15 — Walter  Biddick  Co., 
1151  S.  Broadway.  Tel.:  Richmond 
6184. 

Page  85 — Under  Station  Directory,  California, 
KFI  Los  Angeles,  change  network  af- 
filiation to  read  NBC. 

Page  111 — Under  Station  Directory,  Florida, 
WIRK  West  Palm  Beach,  change  net- 
work and  representative  listing  to 
read  MBS  and  Cooke,  respectively. 

Page  111 — Under  Station  Directory,  Florida, 
WJNO  West  Palm  Beach,  change  net- 
work and  representative  listing  to  read 
CBS,  Florida  Bcstg.  and  Meeker,  re- 
spectively. 

Page  134 — Under  Station  Directory,  Indiana, 
Bloomington,  insert:  WFIU  (FM),  be- 
gan 1950,  103.7  mc,  33  kw.  Trustees  of 
Indiana  U,  Indiana  U.  Tel.:  6811,  ext. 
240.  NAEB,  net.  Execs.:  Elmer  G. 
Sulzer,  d;  George  Willeford,  pd;  James 
Rolfe,  ce;  Mark  D.  Munn,  continuity  d; 
George  C.  Johnson,  educ.  d;  Joan 
Odor,  wd;  Herbert  Seltz,  prod,  d; 
Marvin  Alisky,  nd.  Lib.  St.,  news  ser. 
UP,  trans.  GE.  Market  Data  for  Pri- 
mary Area:  Pop.:  650,000;  rad.  hms.: 
150,000. 

Page  150 — Under  Station  Directory,  Kansas, 
KWBW  Hutchison,  delete  KTVH  (TV), 
tv  affiliate.  (Mrs.  Bess  Marsh  Wyse, 
president  of  KWBW,  is  minority  stock- 
holder in  KTVH). 

Page  244 — Under  Station  Directory,  North  Dakota, 
KNOX  Grand  Forks,  change  CP  fre- 
quency and  power  listing  to  read  1310 
kc,  5,000  w-DA-N. 

Page  248— Under  Station  Directory,  Ohio,  WLW 
Cincinnati,  add  under  executive  list- 
ing: B.  C.  Barth,  director  of  program- 
ming. 

Page  383 — Under  Advertising  Agencies  Handling 
Radio  Accounts,  Foote,  Cone  &  Beld- 
ing,  under  Radio  Dept.  add:  H.  H. 
Dobberteen,  vice  president  in  charge 
of  media;  Arthur  Pardoll,  director  of 
broadcast  media.  Under  Chicago  list- 
ing add:  Jack  Simpson,  vice  president- 
director  of  radio  production.  Under 
Los  Angeles  listing  add:  Gene  Duck- 
wall,  business  manager.  Change  Holly- 
wood listing  to  read:  Hollywood  28 — 


6233  Hollywood  Blvd.  Tel.:  Hollywood 
9-6265.  C.  Burt  Oliver,  vice  president- 
general  manager;  E.  L.  Cashman,  vice 
president;  Gene  Fox,  vice  president. 
Under  San  Francisco  listing  add:  Helen 
Stenson,  broadcasting  director.  Under 
Radio  Accounts  delete:  Toni,  Union 
Oil,  Pepsodent  (Shield  Toothpaste), 
RKO  Theatres;  add:  Gulf  Brewing, 
Safeway  Stores. 

Page  448 — Under  Directory  of  Am  Call  Letters 
by  Stations,  WDZ,  change  location  to 
read  Decatur,  111. 

Page  456 — Under  Newspaper  Ownership,  Illinois, 
delete  listing  for  WMBD-AM-FM  Pe- 
oria. Stations  are  licensed  to  WMBD 
Inc. 

Page  458 — Under  Newspaper  Ownership,  New 
York,  WSYR  Syracuse,  delete  refer- 
ence to  WHP  after  Harrisburg  (Pa.) 
Patriot  and  News. 

Page  458 — Under  Newspaper  Ownership,  Ohio, 
WTRF,  WTRF-FM  Bellaire,  add:  Sta- 
tion is  34%  owned  by  News  Pub.  Co., 
Wheeling,  W.  Va.,  owner  of  Wheeling 
News-Register  and  Intelligencer. 

Page  458 — -Under  Newspaper  Ownership,  Pennsyl- 
vania, WHP,  WHP-FM  Harrisburg,  de- 
lete entire  listing. 

Page  460 — Under  Newspaper  Ownership,  West 
Virginia.  Wheeling,  add:  WTRF, 
WTRF-FM  Wheeling  —  See  Bellaire, 
Ohio. 

Page  463 — Under  Members  of  Federal  Communi- 
cations Bar  Assn.,  Brenner,  Jacob, 
change  to  read  Brenner,  Joseph. 
Change  phone  number  to  read:  Brad- 
shaw  2-8125. 

Page  469 — Under  Services  Related  to  the  Busi- 
ness of  Broadcasting  insert  under  As- 
sociations end  Committees:  Radio, 
Newsreel,  Television  Working  Press 
Assn.  of  New  York  Inc. — 270  Park 
Ave.,  New  York  17.  Tel.:  Plaza  1-2720. 
Composed  of  working  newsmen  of 
radio,  television  and  newsreel  com- 
panies in  New  York.  Officers:  Arnold 
Lerner.  Warner-Pathe  News,  presi- 
dent; Larry  Racies,  CBS-TV  News, 
chairman,  board  of  governors;  Ruth 
N.  Knopf,  CBS-TV  News,  secretary; 
Monroe  Benton,  WNYC,  assistant  sec- 
retary; David  Tullen,  CBS  News, 
treasurer. 


UPCOMING 


MARCH 

March  15  (week  of) :  International  Alliance  of 
Theatrical  Stage  Employes  &  Moving  Picture 
Machine  Operators  (IATSE),  general  executive 
board,  Roosevelt  Hotel,  New  Orleans. 

March  16:  Hearing  on  Johnson  bill  (S  2926)  on 
license  fees,  Senate  Interstate  &  Foreign  Com- 
merce communication  subcommittee.  U.  S.  Cap- 
itol, Room  G-16,  10  a.m.,  Open. 

March  17-20:  Assn.  of  National  Advertisers,  The 
Homestead,  Hot  Springs,  Va. 

March  18  (tentative):  Composers  Guild  of  Amer- 
ica, simultaneous  general  meeting  in  New  York 
and  Hollywood  to  ratify  constitution  and  by- 
laws. 

March  18  (rescheduled  from  March  11):  Hear- 


THE  LATEST 

WCKY 


The  Priceless  Ingredients 
For  Successful  Advertising 

Loyalty:       180'190  listeners  ask  for  copies  of  the  WCKY 
L       * '       Almanac  to  get  pictures  and  stories  of  their 
WCKY  favorites. 

Faith'  Advertiser's  sales  records  reflect  the  faith  lis- 

*  teners  have  in  WCKY's  integrity,  as  much  as  in 

the  advertiser's  products. 
CoverCJCfe;    Nielson  gives  WCKY  an  average  audience  in 
*■    13  southern  states  larger  than  any  other 
station  covering  the  south. 
LOW   Cost;  Per   thousand — 34%   lower  than 

*  any  other  station  in  the  South  .  .  .  that's 
WCKY's  cost. 


ing  on  S  J  Res  133  to  bring  under  ari 
laws  any  professional  baseball  club  ovi 
a  beer  or  liquor  company,  Senate  Anti-; 
Monopoly  Subcommittee.  Senate  Offici 
Room  424,  9:30  a.m.  Open. 

March  19-20:  Vitapix  Corp.,  board  of  d 
and  executive  committee,  Washington] 

March  21:  Third  rally  of  RETMA  firms  I 
military  equipment,  Roosevelt  Hotei 
York. 

March  22:  Tennessee  Assn.  of  Broad 
Nashville. 

March  22-24:  Canadian  Assn.  of  Radio-Tv 
casters,  Chateau  Frontenac,  Quebec  Cl 

March  22-25:  Institute  of  Radio  Engineer 
dorf -Astoria,  New  York. 

March  23:  Kentucky  Broadcasters  Assn.j 
meeting,  Hotel  Seelbach,  Louisville. 

March  26:  1953  duPont  Radio  &  Tel 
Awards  dinner,  Mayflower  Hotel,  Waslr 
D.  C.  I 

March  27-28:  Mississippi  Broadcasters 
Buena  Vista  Hotel,  Biloxi. 

March  28-30:  Arkansas  Broadcasters  Assn.j 

Pike  Hotel,  Little  Rock. 
March  29-30:  Briefing  conference  on  comrJ 

tions  law  and  regulation,  sponsored  by  ' 

Communications  Bar  Assn.,  Sheraton  P£ 

tel,  Washington. 

March  31 :  Testimonial  dinner  for  Judge 
Miller,  retiring  NARTB  board  chairma^ 
flower  Hotel,  Washington,  D.  C. 

APRIL 

April  1:  Comments  due  on  FCC  proposed 
fees. 

April  4:    Kansas  Assn.  of  Radio  Broad 

Baker  Hotel,  Hutchinson. 
April  4-6:  American  Public  Relations  As: 

tel  Biltmore,  New  York. 
April  5-7:  CBS-TV  Film  Sales  Clinic,  Nev 
April  7-10:  Ohio  State  U.  Institute  for  Edi 

by  Radio-Tv,  Columbus.  [ 
April  8'  Nebraska  Broadcasters  Assn.,  Hot 

dock,  Beatrice. 
April  9-10:  Alabama  Broadcasters  Assn.,  A 

Semmes  Hotel,  Mobile. 
April  11:  Replies  due  to  comments  on  FC 

posed  license  fees. 
April  12-18:  National  Advertising  Agenc1 

work  management  conference,  Boca  Rat 

tel  &  Club,  Boca  Raton,  Fla. 
April  18-23:  Inside  Advertising  Week. 
April  19:   Advertising  seminar,  Canadian 

of  Radio-Tv  Broadcasters,  Toronto. 
April    22-24:     American    Assn.    of  Adv^ 

Agencies,  Greenbrier,  White  Sulphur  SI 

W.  Va. 

April  23:  Texas  Assn.  of  Broadcasters,  Ad 

Hotel,  Dallas. 
April  23-25:  Fourth  District,  Advertising  Si 

tion   of  America,  Soreno  Hotel,  St.  Pete: 

Fla. 

April  23-25:  American  Women  in  Radio  <Sf 

vision,  annual  convention,  Kansas  City, 
April  24 :  Spring  Technical  Conference,  spop 

by  Cincinnati  section.  Institute  of  Rad 

gineers,  Cincinnati. 
April  27-28:  Pennsylvania  Assn.  of  Broadt, 

Pocono  Manor  Inn,  Mt.  Pocono. 
April  28:  Brand  Names  Day. 
April  29-May  1 :  Southern  California  Adv 

Agencies  Assn.,  Deep  Well  Inn,  Palm  S 


SPECIAL  LISTING 

BMI  Program  Clinics 

March  15:  Vancouver,  B.  C;  Columbia,  Sf 
March  17:  Seattle;  Winston-Salem,  N.  C.  ' 
March  19:   Portland,  Ore.;  Richmond,  Va.|l 
March  22:  Birmingham,  Ala.;  Nashville,  T 
March  24:  Atlanta,  Ga.;  Louisville,  Ky. 
March  26:  Orlando,  Fla.;  Huntington,  W.  \b 
March  29:  Little  Rock,  Ark.;  Minneapolis,  . 
March  31:  Oklahoma  City;  (city  unnamed: 
April  2:  Jefferson  City,  Mo.;  Jackson,  Mil, 
April  5:  Hutchinson,  Kan.;  Altoona,  Pa. 
April  7:   Beatrice,  Neb.;  Camden,  N.  J. 
April  9:    Des  Moines,  Iowa;  Washington 

(D.  C.-Md.) 
April  12:  Chicago;  Hamilton.  Ont. 
April  13:  Milwaukee,  Wis. 
April  14:   Syracuse,  N.  Y. 
June  7 :  Winnipeg,  Man. 
June  9:   Regina,  Sask. 
June  11:  Edmonton,  Alta. 
June  14:  Amherst,  N.  B.;  Butte,  Mont. 
June  16:  Boston;  (city  unnamed)  Idaho 
June  18:  Portland,  Me.;  Salt  Lake  City 
June  21 :  Colorado  Springs,  Colo. 
June  23:  Huron,  S.  D. 
June  25:  (city  unnamed)  Indiana 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •  T) 

March  4  through  March  10 

\t  data  on  new   stations,  changes  in   existing   stations,   ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 
Abbreviations: 

-construction  permit.    DA — directional  an-     megacycles.   D — day.    N — night.    LS — local  sun- 
ERP — effective  radiated  power.  STL —     set.     mod.  —  modification.     trans.  —  transmitter. 

unl.  —  unlimited  hours,  kc  —  kilocycles.  SSA  — 
special  service  authorization.  ST  A — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


transmitter  link,  synch,  amp. — synchro- 
impUfier.  vhf — very  high  frequency,  uhf — 
jigh  frequency,  ant. — antenna,  aur. — aural, 
visual,    kw  —  kilowatts,   w  —  watts,    mc — 


Commercial  Station  Authorizations 
As  of  Feb.  28,  1954* 


AM 

FM 

TV 

2,522 

525 

101 

7 

29 

t278 

128 

19 

198 

2,529 

554 

*379 

2,657 

573 

577 

129 

4 

183 

154 

3 

99 

141 

22 

26 

897 

108 

262 

1 

2 

0 

0 

0 

5 

ed  (all  on  air) 
n  air 
ot  on  air 
on  air 
authorized 
ations  in  hearing 
station  requests 
lies  change  requests 
applications  pending 
es  deleted  in  Feb. 
leleted  in  Feb. 


ss  not  Include  noncommercial  educational 

d  tv  stations. 

thorized  to  operate  commercially. 


and  Fm  Summary  through  March  10 

Appls.  In 
On  Pend- 
Air      Licensed      CPs  lng 


■  ;  Sou 
ters,  Adi  i 


2,529 
557 


2,529 
528 


128 
47 


154 

3 


Hear- 
ing 

129 
4 


Television  Station  Grants  and  Applications 

Since  April  14,  1952 
Grants  since  July   7  7,  7952: 

vhf        uhf  Total 

Commercial  223  301  524 

Educational  12  17  291 

Total  Operating  Stations  in  U.  S.: 

vhf         uhf  Total 

Commercial  on  air  240         125  365 

Noncommercial  on  air  12  3 

Applications  filed  since  April  14,  7952: 


New 

Amend. 

vhf 

uhf 

Total 

Commercial 

911 

337 

704 

525 

1,2302 

Educational 

52 

26 

26 

52' 

Total 

963 

337 

730 

551 

1,283* 

1  Fifty-eight 

CPs  (11 

vhf,  47 

uhf) 

have 

been  re- 

turned. 

5  One  applicant  did  not  specify  channel. 

3  Includes  29  already  granted. 

4  Includes  547  already  granted. 
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GRANTS 


(tnd  Forks,  N.  D. — Community  Radio  Corp. 
iking Ff')X),  granted  vhf  ch.  10  (192-198  mc);  ERP 
kw  visual,  1.41  kw  aural;   antenna  height 
average  terrain  177  ft.,  above  ground  203 
Istimated  construction  cost  $164,500,  first  year 
iting  cost  $140,000,  revenue  $150,000.  Post  of- 
iddress  Grand  Forks,  N.  D.  Studio  and  trans- 
'r  location  State  Mill  Road   (N.  5th  St.), 
d  Forks.    Geographic  coordinates  47°  56'  22" 
at.,  97°  03'  03"  W.  Long.    Transmitter  and 
ma  RCA.    Legal  counsel  Lyon,  Wilner  & 
son,  Washington.    Consulting  engineer  Mil- 
M.  Garrison,  Washington.   Principals  include 
dent  Carroll  E.  Day  (16.66%),  real  estate  and 
senator;  Vice  President  Don  E.  Whitman 
i%);  Vice  President  Adolph  Lund  (16.66%), 
ier  business;   Vice   President  and  General 
ager  Elmer  O.  Hanson  (16.66%),  KNOX  man- 
1;  Treasurer  Arthur  Tweet  (16.66%)  and  Sec- 
fy  Elroy  Schroeder   (16.66%).     Grant  made 
ible  by  withdrawal  of  Grand  Forks  Bcstg. 
which  is  reimbursed  for  expenses  incurred 
ling  its  bid.    Granted  March  10. 
een    Bay,    Wis. — Valley    Telecasting  Corp., 
ted  vhf  ch.  5  (76-82  mc);  ERP  100  kw  visual, 
kw  aural;  antenna  height  above  average  ter- 
626  ft.,  above  ground  500  ft.  Estimated 
truction  cost  $318,400,  first  year  operating  cost 
000,  revenue  $250,000.    Post  office  address  % 
er  M.  Cohen,  203  Northern  Bldg.,  Green  Bay. 
io  location  IIIV2  South  Washington.  Trans- 
er  location  on  State  Rt.  32,  BV2  mi.  S.  of  Green 
Geographic  coordinates  44°  23'  10"  N.  Lat., 
01'  13"  W.  Long.    Transmitter  and  antenna 
E.    Legal  counsel  Cohen  &  Marks,  Washing- 
[D.  C.    Consulting  engineer  Weldon  &  Carr, 
Ihington,  D.  C.    Principals  include  President 
rge  Nau  Burridge  (9%),  30%  owner  of  the 
(erg  Paper  Mills,  president-treasurer  and  50% 
er  of  Naus  Inc.,  department  store;  Vice  Pres- 
It  Elmer  Reed  Brennan  (14%),  Northern  dis- 
l  manager  of  Standard  Theatres,  Secretary 
er  M.  Cohen  (5%),  100%  owner  of  Cohen, 
ns  &  Cherney  law  firm,  50%  owner  of  Fox 
ir  Realty  Co.,  a  real  estate  concern;  Treas- 
'  Clayton  Ewing  (9%),  president-50%  owner 
5  Paper  and  Power  Co.,  Oconto  Falls,  Wis., 
and  pulp  manufacturers;  Rolando  Fred- 
k  Gran  (14%),  45%  owner  of  Milwaukee  Area 
.  Co.,  and  19%  owner  of  Lakehead  Bcstrs. 
Mr.  Gran  also  has  multiple  interests  in  mo- 


tion picture  theatres.  Grant  was  made  possible 
by  withdrawal  of  competitive  bid  of  Green  Bay 
Newspaper  Co.    Granted  March  10. 

APPLICATIONS 

Parma,  Mich. — Jackson  Bcstg.  &  Tv  Corp. 
(WKHM  Jackson,  Mich.),  vhf  ch.  10  (192-198  mc); 
ERP  233  kw  visual,  116.5  kw  aural;  antenna  height 
above  average  terrain  1,000  ft.,  above  ground  980 
ft.  Estimated  construction  cost  $661,605,  first 
year  operating  cost  $425,000,  revenue  $500,000. 
Post  office  address  441  Wildwood  Ave.,  Jackson, 
Mich.  Studio  location  to  be  determined.  Trans- 
mitter location  1.5  miles  E  of  the  center  of  Spring- 
port,  Mich.  Geographic  coordinates  42°  22'  57" 
N.  Lat.,  84°  40'  00"  W.  Long.  Transmitter  and 
antenna  RCA.  Legal  counsel  Bingham,  Collins, 
Porter  &  Kistler,  Washington.  Consulting  engi- 
neer Kear  &  Kennedy,  Washington.  Principals 
include  President  Frederick  A.  Knorr  (V3);  Vice 
President  Harvey  R.  Hansen  (%);  Secretary- 
Treasurer  William  H.  McCoy  (i/3),  and  Assistant 
Secretary  Robert  M.  Booth  Jr.,  Washington  attor- 
ney and  vice  president  and  \'3  owner  of  WSAL 
Logansport,  Ind.  Messrs.  Knorr,  Hansen  and 
McCoy  each  own  1/3  interest  of  WKMH-AM-FM 
Dearborn,  Mich.    Filed  March  9. 

Gastonia,  N.  C. — Air  Pix  Corp.,  uhf  ch.  48  (674- 
680  mc);  ERP  14.27  kw  visual,  7.61  kw  aural; 
antenna  height  above  average  terrain  902  ft.. 


above  ground  113  ft.  Estimated  construction 
cost  $145,560,  first  year  operating  cost  $200,000, 
revenue  $250,000.  Post  office  address  %  Bill  Biv- 
ens,  25  Kingsbury  Rd.,  New  Rochelle,  N.  Y.  Stu- 
dio location  to  be  determined.  Transmitter  lo- 
cation Crowder  Mt.,  5V2  miles  SW  of  Gastonia. 
Geographic  coordinates  35°  14'  01"  N.  Lat.,  81°  16' 
36"  W.  Long.  Transmitter  and  antenna  GE. 
Legal  counsel  Arnold,  Fortas  &  Porter,  Washing- 
ton. Consulting  engineer  George  P.  Adair  Engi- 
neering Co.,  Washington.  Principals  include 
President  Colt  M.  Robinson  (24.31%),  yarn  man- 
ufacturer; Vice  President  W.  C.  (Bill)  Bivens 
(0.08%),  free  lance  radio-tv  produ^^r  and  an- 
nouncer; Secretary-Treasurer  Coit  M.  Robinson 
Jr.  (0.83%);  C.  C.  Dickson  (12.57%),  air  condi- 
tioning, and  41  other  minority  stockholders. 
Filed  March  9. 

APPLICATIONS  AMENDED 

Hatfield,    Ind. — Owensboro    On    the    Air  Inc. 

amends  bid  for  new  tv  station  on  vhf  ch.  9  to 
change  ERP  to  194.1  kw  visual,  103.7  kw  aural; 
studio  location  to  State  Hwy.  66;  transmitter  lo- 
cation to  State  Hwy.  66,  1  mile  W  of  Hatfield; 
antenna  height  above  average  terrain  632  ft 
Filed  March  3. 

Indianapolis,  Ind. — Crosley  Bcstg.  Corp.  amends 
bid  for  new  tv  station  on  vhf  ch.  13  to  change 
studio  location  to  1401  N.  Meridan  St.,  Indi?nap- 
olis;  transmitter  location  to  NE  corner  Ditch 
Rd.  &  96th  St.,  North  of  Indianapolis:  antenna 
height  above  average  terrain  982  ft.  Filed 
March  3. 

Boston,  Mass. — Greater  Boston  Tv  Corp.  amends 
bid  for  new  tv  station  on  vhf  ch.  5  to  delete 
reference  to  stockholders  Albert  C.  McMenimen 
and  Joseph  A.  Dunn;  change  transmitter  location 
to  V*  mile  N  by  W  of  junction  Beaver  and  Sum- 
mer Sts.,  Framingham;  studio  location  to  58-64 
Scollay  Square,  Boston;  antenna  height  above 
average  terrain  994  ft.   Filed  March  5. 

Buffalo,  N.  Y. — Leon  Wyszatycki  tr/as  Greater 
Erie  Bcstg.  Co.  amends  bid  for  new  tv  station 
on  vhf  ch.  2  to  change  ERP  to  140  kw  visual.  70 
kw  aural;  transmitter  location  to  Chestnut  Ridge 
Rd.,  2.1  miles  N  109°  E  from  North  Boston,  N.  Y.; 
studio  location  to  399-405  Delaware  Ave.,  Buf- 
falo; antenna  height  above  average  terrain  1,285 
ft.   Filed  March  3. 

Klamath  Falls,  Ore. — Klamath  Fa'ls  Tv  Inc. 
amends  bid  for  new  tv  station  on  vhf  ch.  2  to 
change  ERP  to  25  kw  visual,  15  kw  aural;  trans- 
mitter location  to  Hogback  Mt.,  3.5  miles  ENE 
of  Klamath  Falls;  studio  location  to  7th  &  Main 
Sts.,  Klamath,  Ore.    Filed  March  2. 

Klamath  Falls,  Ore. — KFJI  Bcstrs.  amends  bid 
for  new  tv  station  on  vhf  ch.  2'  to  change  ERP 
to  13.068  kw  visual  and  6.538  kw  aural.  Filed 
March  3. 

Braddock,  Pa. — Matta  Enterprises  amends  bid 
for  new  tv  station  on  vhf  ch.  4  (allocated  to 
Irwin-Pittsburgh)  to  change  ERP  to  100  kw  vis- 
ual, 60  kw  aural;  transmitter  location  to  2  miles 
SE  of  Frank,  Pa.;  antenna  height  above  average 
terrain  989  ft.   Filed  March  7. 

Forest  Hills,  Pa. — WCAE  Inc.  amends  bid  for 
new  tv  station  on  vhf  ch.  4  (allocated  to  Irwin- 
Pittsburgh)  to  change  studio  location  to  Ardmore 
Blvd.,  Penn  Lincoln  Pkwy.,  Wilkinsburg,  Pa.; 
transmitter  location  to  Sutersville-Rillton  Rd., 
R.  D.  #1,  Irwin;  antenna  height  above  average 
terrain  991  ft.    Filed  March  8. 

Whitefish  Bay,  Wis. — Cream  City  Bcstg.  Co. 
amends  bid  for  new  tv  station  on  vhf  ch.  6  to 
change  studio  location  to  2625  W.  Wisconsin  Ave., 
Milwaukee;  transmitter  location  to  0.8  mile  NNW 
of  Thiensville,  Wis.;  antenna  height  above  aver- 
age terrain  961  ft.    Filed  March  4. 

APPLICATIONS  DISMISSED 

Grand  Forks,  N.  D. — Grand  Forks  Bcstg.  Co. 
FCC  dismissed  bid  for  new  tv  station  on  vhf  ch. 
10  at  request  of  attorney.    Dismissed  March  9. 
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Green  Bay,  Wis. — Green  Bay  Newspaper  Co. 

FCC  dismissed:  bid  for  new  tv  station  on  vhf  ch. 

5  at  request  of  attorney.    Dismissed  March  9. 

Existing  Tv  Stations  .  .  . 

STATIONS  DELETED 

KTVI   (TV)    Boise,   Ida.— Idaho   Bcstg.   &  Tv 

Co.  FCC  deleted  tv  station  on  vhf  ch.  9  at  re- 
quest of  attorney.  Deleted  March  8. 

WHFB-TV  Benton  Harbor,  Mich. — Palladium 
Pub.  Co.  FCC  deleted  tv  station  on  uhf  ch.  42 
at  request  of  attorney.    Deleted  March  3. 

WCIG-TV  Durham,  N.  C— T.  E.  Allen  &  Sons 
Inc.  FCC  deleted  tv  station  on  uhf  ch.  46  at 
request  of  attorney.    Deleted  March  3. 

VVMRF-TV  Lewiston,  Pa. — Lewiston  Bcstg.  Co. 
FCC  deleted  tv  station  on  uhf  ch.  38  at  request 
of  attorney.    Deleted  March  3. 

APPLICATIONS 

KFIA  (TV)  Anchorage,  Alaska — Keith  Kiggins 

6  Richard  K.  Rollins  d/b  as  Kiggins  &  Rollins 

seek  modification  of  CP  for  vhf  ch.  2  to  change 
ERP  to  12.942  kw  visual.  7.763  kw  aural;  antenna 
height  above  average  terrain  137  ft.  Filed 
March  9. 

KCOP  (TV)  Los  Angeles,  Calif. — Dorothy  Schiff 

seeks  modification  of  CP  for  vhf  ch.  13  to  change 
name  to  Coplev  Press  Inc.    Filed  March  8. 

KNBH  (TV)  Los  Angeles,  Calif.  —  National 
Bcstg.  Co.  seeks  modification  of  CP  for  vhf  ch.  4 
to  change  ERP  to  42.66  kw  visual,  21.33  kw  aural; 
antenna  height  above  average  terrain  3,200  ft. 
Filed  March  2. 

WCNO-TV  New  Orleans,  La. — Community  Tv 
Corp  seeks  modification  of  CP  for  uhf  ch.  32  to 
change  ERP  to  18.8  kw  visual,  10.4  kw  aural;  an- 
tenna height  above  average  terrain  423  ft.  Filed 
March  2. 

WUTV  (TV)  Youngstown,  Ohio — The  Vindi- 
cator Printing  Co.  seeks  modification  of  CP  for 
uhf  ch.  21  to  change  ERP  to  92  kw  visual,  46  kw 
aural;  transmitter  and  studio  location  to  Mable 
Ave.  between  Gibson  &  Zedaker,  Youngstown; 
antenna  height  above  average  terrain  964  ft. 
Filed  March  8. 

WHIZ-TV  Zanesville,  Ohio — Clay  Littick  et  al, 
d/b  as  Southeastern  Ohio  Tv  System  seeks  mod- 
ification of  CP  for  uhf  ch.  50  to  change  to  uhf 
ch.  18  (494-500  mc);  ERP  74.8  kw  visual,  40.4  kw 
aural;  antenna  height  above  average  terrain  540 
ft.    Filed  March  7. 


Another  Reason  Why 
Morning  Radio  PAYS  OFF 
for  WSYR  Advertisers 


'WSVR  Timekeeper, 
Elliott  Gove 


Central  New  York's  most  popular  time- 
keeper on  Central  New  York's  top- 
rated  local  morning  program.  At  least 
five  years'  continuous  sponsorship  by 
more  than  half  of  the  present  spon- 
sors. Participating,  Monday  through 
Saturday, 

7:05-9:15  a.m. 

Headley-Reed,  National  R  cprcsentatives 


ACUSE 


WQCY  (TV)  Allentown,  Pa.— Queen  City  Tv  Co. 
seeks  modification  of  CP  for  uhf  ch.  39  to  change 
ERP  to  269  kw  visual,  158  kw  aural;  studio  loca- 
tion to  962  Hamilton  St.,  Allentown;  antanna 
height  above  average  terrain  714  ft.  Filed 
March  7. 


New  Am  Stations 


570  KC 


NBC  AFFILIATE 


APPLICATIONS 

Oceanside,  Calif. — Melvin  F.  Berstler  &  Roy 
R.  Cone  d/b  as  Oceanside-Garland  Bcstg.  Co., 
1450  kc,  250  w  unlimited.  Post  office  address  P.  O. 
Box  277,  Oceanside.  Estimated  construction  cost 
$12,845,  first  year  operating  cost  $31,200,  revenue 
$40,000.  Principals  in  equal  partnership  are 
Melvin  F.  Berstler,  former  engineer  WGN-AM-TV 
Chicago,  111.,  and  Roy  R.  Cone,  engineer  WGN- 
AM-TV.    Filed  March  3. 

York,  Neb. — Prairie  States  Bcstg.  Co.,  1370  kc, 
500  w  daytime.  Post  office  address  %  Melville 
L.  Gleason.  400  W.  7th  St.,  Leavenworth,  Kan. 
Estimated  construction  cost  $12,232,  first  year  op- 
erating cost  $36,418,  revenue  $44,029.  Principals 
include  President  Melville  L.  Gleason  (51%), 
engineer  KCLO  Leavenworth,  Kan.;  Vice  Presi- 
dent William  C.  Whitlock  (24%),  commercial 
manager  KIMO  Independence,  Mo.,  and  Secre- 
tary-Treasurer Tommy  L.  Gleason  (25%).  Filed 
March  2. 

Bay  Shore,  N.  Y.— Great  South  Bay  Bcstg.  Co. 
(WRBS  [FM]),  540  kc,  250  w  daytime.  Post  office 
address  P.  O.  Box  3S1,  Islip,  Long  Island,  N.  Y. 
Estimated  construction  cost  $18,930,  first  year  op- 
erating cost  $48,000,  revenue  $60,000.  Principals 
include  President  George  E.  Klein  Jr.  (Yz),  Offi- 
cer, Psychological  Warfare  Center,  Ft.  Bragg, 
N.  C;  Vice  President  George  E.  Klein  Sr.  (\'3), 
electrical  contractor,  and  Secretary-Treasurer 
Seymour  Malman  (Yz),  real  estate.  Filed  March  2. 

Cleveland,  Term. — J.  A.  Gallimore  d/b  as  Radio 
Cleveland,  960  kc,  500  w  daytime.  Post  office  ad- 
dress P.  O.  Box  443,  Seneca,  S.  C.  Estimated 
construction  cost  $22,900,  first  year  operating 
cost  $40,000,  revenue  $50,000.  Mr.  Gallimore  is 
owner  of  the  Seneca  Journal  and  Tribune;  Yz 
owner  WSSC  Sumter,  S.  O;  Yz  owner  WBAW 
Barwell,  S.  C;  Yz  owner  WSNW-AM-FM  Seneca, 
S.  C,  and  Yz  owner  WLFA,  La  Fayette,  Ga.  Filed 
March  1. 

Muleshoe,  Tex. — Ed  Holmes,  B.  C.  Dyess  and 
R.  I.  McLeroy  d/b  as  Muleshoe  Bcstg.  Co.,  1050 
kc  250  w  daytime.  Post  office  address  %  Stewart 
&  Stewart,  P.  O.  Box  456,  Brownwood,  Tex. 
Estimated  construction  cost  $17,944,  first  year 
operating  cost  $33,600,  revenue  $53,000.  Principals 
in  partnership  are  Ed  Holmes  (40%),  40%  stock- 
holder KFLD  Floydada,  Tex.;  B.  C.  Dyess  (40%) 
farmer,  and  R.  I.  McElroy  (20%),  school  teacher 
and  farmer.   Filed  March  2. 

Post,  Tex. — Wallace  Simpson,  1220  kc,  250  w  day- 
time. Post  office  adress  P.  O.  Box  1175,  Post, 
Tex.  Estimated  construction  cost  $15,128,  first 
year  operating  cost  $24,000,  revenue  $33,600. 
Mr.  Simpson  is  former  owner  KCLV  Clovis,  N.  M. 
Filed  March  2. 

Existing  Am  Stations  .  .  . 

ACTION  BY  FCC 

WFIG  Sumter,  S.  C— Radio  Station  WFIG  Inc. 

granted  CP  to  change  from  1340  kc,  250  w  un- 
limited to  1290  kc,  1  kw  unlimited,  directional. 
Granted  March  10. 

WINA  Charlottesville,  Va.  —  Charlottesville 
Bcstg.  Corp.  granted  CP  to  change  from  1280  kc, 
1  kw  daytime  to  1450  kc,  250  w  unlimited.  Granted 
March  10. 

WPFP   Park   Falls,  Wis.— N  &   N  Bcstg.  Co. 

granted  CP  to  increase  power  from  100  w  to 
250  w.    Granted  March  10. 

New  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

Indianapolis,  Ind. — Board  of  School  Comrs.  of 
the  City  of  Didianapoiis  granted  CP  for  new 
noncommercial  educational  fm  station  on  ch. 
211  (90.1  mc);  120  w;  antenna  height  above  aver- 
age terrain  60  ft.    Granted  March  5. 

Philadelphia,  Pa. — Delaware  Valley  Educational 
Tv  Corp.  granted  CP  for  new  noncommercial  edu- 
cational fm  station  on  ch.  215  (90.9  mc);  ERP 
20  kw;  antenna  height  above  average  terrain  500 
ft.    Granted  March  5. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WHPE-FM  High  Point,  N.  C— High  Point  Bcstg. 
Co.  granted  CP  to  change  ERP  from  37  kw  to  13 
kw.    Granted  March  10. 

WHP-FM  Harrisburg,  Pa.— WHP  Inc.  granted 

modification  of  CP  to  change  ERP  from  3.5  kw 
to  1.55  kw  and  antenna  height  above  average  ter- 
rain from  880  ft.  to  minus  35  ft.  Granted 
March  10. 

KIXL-FM  Dallas,  Tex.  —  Variety  Bcstg.  Co. 
granted  modification  of  license  to  change  ERP 
from  34  kw  to  25  kw.    Granted  March  25. 


STATIONS  DELETED         -  \\ 

WIVY-FM  Jacksonville,  Fla.— Edward  J.  Ob 

granted  request  to  cancel  license  and  delete* 
station  on  ch.  229.  Deleted  March  5;  annour 
March  9. 

WNEX-FM  Macon,  Ga.  —  Macon  Bcstg.! 
granted  request  to  cancel  license  and  delete, 
station  on  ch.  245.  Deleted  March  2;  annour; 
March  9. 

Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

WPID  Piedmont,  Ala.— Ruby  Jo  Clotfelter,  (  ! 
L.  Graham  &  Mac  M.  Thomas  d/b  as  Piednj 
Radio  Station,  granted  voluntary  assignment 
license  to  Cary  L.  Graham  through  sale  of  74.l: 
interest  by  other  partners  for  $10,000.  Mr.  C 
ham,  Yz  owner  WETO  Gadsden,  WMOZ  Mq' 
and  WANA  Anniston,  all  in  Ala.,  will  now, 
sole  owner.    Granted  March  10. 

KTD?  Porterville,  Calif. — T.  F.  Tighe,  grat 
assignment  of  license  to  Ralph  F.  Miller  I 
$50,000.  Mr.  Miller  is  salesman  for  Call-Bulle 
San  Francisco.    Granted  March  10.  i 

KFXM  San  Bernardino,  Calif. — Lee  Bros.  Be,- 
Co.    granted    involuntary    transfer    of  nega, 
(50%)   control  to  Bertha  Lee,  executrix  of 
estate  of  Clifford  Lee,  deceased.  Granted  Marc 

KVRH  Salida,  Colo. — Vir  N.  James  granted  : 
untary  assignment  to  Heart  of  the  Rockies  Be 
Co.  for  $25,000.  Principals  include  Presic 
J.  F.  Lohmer  (75%),  general  manager  WI 
Sparta,  Wis.,  and  Secretary-Treasurer  A. 
Wall  (25%),  banking.    Granted  March  10. 

WDAK-TV  Columbus,  Ga. — Martin  Theatre: 
Ga.  Inc.  and  Radio  Columbus  Die.  (Ala.  Co 
d/b  as  Tv  Columbus,  granted  assignment  of 
for  uhf  ch.  28  to  Martin  Theatres  of  Ga.  Inc. 
Radio  Columbus  Inc.  (Ga.  Corp.)  d/b  as  3 
Columbus.  No  consideration  involved.  Grarj 
March  5. 

WLS,  WENR  Chicago,  DX— Agricultural  Be 
Co.,  American  Bcstg. -Paramount  Theatres  If 

granted  voluntary  assignment  of  licenses  to  ne- 
formed  merger  corporation  WLS  Inc.  Each  \ 
have  50%  interest.  Principals  include  P'resid 
James  E.  Edwards;  1st  Vice  President  Glenn  S 
der;  2d  Vice  President  Arthur  M.  Harre,  I 
Treasurer  George  R.  Cook  [B«T,  Feb.  8].  Gran 
March  10.  n 
WSTP  Salisbury,  N.  C— Piedmont  Bcstg.  Cc 
granted  voluntary  transfer  of  control  to  E 
McPh'rson  and  Robert  W.  Wallace  through  A 
of  51%  interest  for  $14,399.  Principals  will  ri 
include  Holt  McPherson  (25.6%),  secretary-trej 
urer  .69%  stockholder  WOHS-AM-FM  She! 
N.  C,  and  editor  High  Point  Enterprise,  H. 
Point,  N.  O;  Robert  M.  Wallace  (25.4%),  pri 
dent-10%  stockholder  WHOS:  Bryan  P.  Bef 
(25%),  and  J.  F.  Hurley  Jr.  (24%).  Gran, 
March  10. 

KTJS  Hobart,  Okla. — T.  J.  Shriner  granted  v 
untary  assignment  of  license  to  Alfred  Ray  Fu'4 
for  $15,000.  Mr.  Fuchs  is  city  engineer  and  ml 
ager  of  utilities  for  Floydada,  Tex.  Gran! 
March  10.  jr 

WTSK-TV  Knoxville,  Tenn.— Tv  Service  |t 
Knoxville  granted  assignment  of  CP  for  uhf  i 
26  to  Tv  Service  of  Knoxville  Inc.  No  conside ' 
tion  involved  as  each  partner  retains  his  iderl 
cal  interest.  Granted  Feb.  24;  announc! 
March  2. 

KEXX    San   Antonio,   Tex. — Manuel   D.  Lg 

granted  voluntary  assignment  to  Leal  Bcstg.  (■ 
No  consideration  involved  as  Mr.  Leal  is  s 
owner    of    newly   formed    company.  Gran 
March  4. 

APPLICATIONS 

WBBQ  Augusta,  Ga. — Savannah  Valley  Bcs 
Co.  seeks  voluntary  transfer  of  control  to  Giao 
M.  Bennett,  Thurston  Bennett,  George  M.  Sq 
and  John  D.  Watkins,  through  purchase  of  41.; 
interest  by  Mrs.  Gladys  M.  Bennett  for  $33.0 
Principals  are  Mrs.  Bennett  (41.2%),  Thurst 
Bennett  (8.7%),  radio  sales;  Vice  President  Jo 
Watkins  (3.9%),  general  manager  WBBQ,  a, 
Secretary  George  W.  Scott  (4.3%).  Filed  Marcr 

KWAL  Wallace,  Ida.— Silver  Bcstg.  Co.  see 
assignment  of  license  to  Metals  Bcstg.  Co.  ' 
consideration  involved  as  Silver  Bcstg.  Co. 
wholly  owned  by  Metals  Bcstg.    Principals  £ 
President  R.  Lee  Black  (60%),  and  Lt.  James 
Talbot  (40%).    Filed  March  3. 

WMIX-AM-FM  Mt.  Vernon,  111— Mt.  Verr^ 
Radio  &  Tv  Co.,  an  Illinois  corp.,  seeks  voluntd 
assignment  of  license  to  a  Delaware  corp.  of  t 
same  name.  No  consideration  involved  as  prim 
pals  retain  identical  interest.    Filed  March  3. 

WGR  Buffalo,  N.  Y.— Leo  J.  Fitzpatrick  a 
I,  R.  Lounsberry  seek  voluntary  assignment 
license  to  Niagara  Frontier  Amusement  Corp.  1 
$1,450,000.  Niagara  Frontier  is  holder  of  init 
decision  for  new  tv  station  on  vhf  ch.  2  in  Br 
falo,  and  represents  merger  group  of  Victory  ' 
Corp.  and  Niagara  Falls  Gazette  Pub.  Co.  (WHI 
Niagara  Falls).  Transfer  is  contingent  on  gra 
of  vhf  ch.  2  to  Niagara  Frontier.    Filed  March 

WGR  Buffalo,  N.  Y.— WGR  Bcstg.  Corp.  see 
voluntary  assignment  of  license  to  benefic 
stockholders  Leo  J.  Fitzpatrick  and  I.  R.  Lour 
berry,  in  the  same  70%-30%  ratio  they  n< 
hold.   Filed  March  2. 
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Zanesville,    Ohio  —  Southeastern  Ohio 
System  Inc.  granted  voluntary  transfer  of 
jto  Clay  Littick  through  stock  transaction. 
111,(1 1.0   J  Feb.  24;  announced  March  2. 

Pittsburgh,  Pa.— Allegheny  Bcstg.  Corp. 
ansfer  of  control  (54.33%)  to  Earl  F.  Reed 
\in  D.  Wolf  as  voting  trustees.  Filed 
3. 

Sioux  Falls,  S.  D. — KISD  Inc.  seeks  vol- 
transfer  of  control  to  Verl  K.  Thomson 
retirement  of  remaining  49%  stock  in- 
iof  H.  L.  Dibble,  F.  C.  Walkup  and  H.  R. 
Sr.  for  $22,000.    Mr.  Thomson  will  now  be 
ifner.    Filed  March  3. 

;  (TV)  Corpus  Christi,  Tex. — H.  L.  Hunt 
Joluntary  assignment  of  CP  for  uhf  ch.  43 
blty  Bcstg.  Corp.  for  $5,608.21  which  repre- 
)st  expended  in  obtaining  permit.  Trinity 
see  of  KLIF  Dallas,  and  KELP  El  Paso, 
als  include  President  Barton  R.  McLen- 
1%);  Vice  President  Gordon  B.  McLendon 
and  Secretary-Treasurer  John  Robert 
1%).    Filed  March  1. 

■  AM-TV  Tacoma,  Wash. — KMO  Inc.  seeks 
ighe  grainy  assignment  of  license  to  KMO  Inc.  for 
!  ^.    Principals    include    President  Jessica 
gsten  (60%),  52%  owner  KAYO  Seattle, 
1/2  owner  KPUG  Bellingham,  Wash.;  56% 
.  KSEM  Moses  Lake,  Wash.;   86%  owner 
(Burley,  Idaho,  and  80  %  owner  Mist  Pub. 
L  Helena,  Ore.;  Vice  President  Robert  E. 
(15%),    general    manager-14%  owner 
and    Secretary-Treasurer    C.   V.  Zaser 
.  34%  owner  KAYO;   25%  owner  KPUG, 
Wo  owner  KSEM.   Filed  Feb.  26. 
it  •  • 
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INITIAL  DECISIONS 

agton,  Ky.-New  tv,  uhf  ch.  18.  FCC 
%  examiner  Isadore  A.  Honig  issued  initial 
n  looking  toward  grant  of  the  applica- 
f  The  Central  Kentucky  Bcstg.  Co.  for 
aeatres  Suction  permit  for  new  tv  station  in  Lex- 
lo  ne\ 
Each 
Fiesid 
Glenn  Si 
Uarre, 
Gran 


Ky.,  on  ch.  18.  Action  March  10. 
tane,  Wash. — New  tv,  vhf  ch.  2.  FCC 
g  examiner  William  G.  Butts  issued  ini- 
<cision  looking  toward  grant  of  the  appli- 
of  Louis  Wasmer  for  a  construction  per- 
r  a  new  tv  station  in  Spokane,  Wash.,  on 
engineering  condition.    Action  March  8. 

OTHER  ACTIONS 


L  Palm  Springs,  Calif. — Desert  Radio  & 
sting  Co.  FCC  granted  mod.  of  CP  for 
ion  of  time  to  May  15,  in  which  to  com- 
jonstruction  of  am  station  (1450  kc,  250  w, 
ted);  and  denied  petition  of  KCMJ,  Palm 
s,  Calif.,  filed  Jan.  29,  entitled  "Petition 
?nial,  Or  Protest  Under  Section  309(c)  If 
Already  Made."  Commissioner  Bartley 
jting.  Action  March  8. 
ford,  Conn.— Vhf  ch.  3  proceeding.  FCC 
morandum  oninion  and  order,  denied  ap- 
led  Jan.  15  by  Hartford  Telecasting  Co., 
he  Motions  Commissioner's  order  of  Jan.  7, 
ng  Hartford's  notice  of  intention  to  take 
tions  in  the  hearing  involving  its  applica- 
nd  that  of  The  Travelers  Bcstg.  Service 
for  new  tv  station  to  operate  on  ch.  3  in 
>rd,  Conn.  Comr.  Bartley  not  voting.  Action 
5. 

D.  Lefc|scott,  Kan. — Carthage  Bcstg.  Co. — On  peti- 
y  KWRT  Boonville.  Mo.,  filed  Feb.  18,  1954, 
ommission  stayed  the  effective  date  of  its 
of  Jan.  27  granting  application  of  Carthage 
Co.  for  new  am  station  on  1370  kc,  500  w, 
ne,  at  Fort  Scott,  Kan.,  and  designated 
application  for  hearing  on  April  6;  made 
r,  Boonville,  Mo.,  a  party  to  the  proceed- 
Action  March  5. 

XR  New  York,  KPMC  Bakersfield,  Calif.— 

Jemorandum  opinion  and  order,  granted  ap- 
e  of  112  ■ion  of  Pioneer  Mercantile  Co.  to  change 
or;R«lf  of  am  station  KPMC,  Bakersfield,  Calif., 
Thursti  J!  1  kw  to  10  kw,  directional,  operating  un- 
ent Jol|d  time  on  1560  kc,  engineering  conditions; 
aflhe  application  of  Interstate  Bcstg.  Co.,  to 
fise  power  of  am  station  WQXR,  New  York, 
from  10  kw  to  50  kw,  directional,  operat- 
nlimited  time  on  1560  kc,  engineering  con- 
is.    Commissioner  Lee  not  voting.  Action 
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ianapolis,  Ind.— Vhf    ch.    13  proceeding. 

designated  for  hearing  applications  of 
napolis  Bcstg.  Inc.,  WIBC  Inc.,  Mid-West 
orp.,  and  Crosley  Bcstg.  Corp.  for  new  tv 
,n  on  vhf  ch.  13.  Action  March  10. 
;if'f  RD-TV  Spartanburg,  S.  C— By  memoran- 
arc°  opinion  and  order,  the  Commission  dis- 
trict a«  'id  protest  filed  Feb.  16  by  WAIM-TV,  ch.  40, 
nment  I'jrson,  S.  C,  against  the  grant  on  Jan.  27 
Corp.Hartan  Radiocasting  Co.  for  interim  opera- 
ofinitii[of  WORD-TV,  ch.  7,  Spartanburg,  S.  C, 
i  in  Bn  [pris  Mountain,  using  former  transmitter  of 
ictoryl'p-FM,  with  power  output  of  5  kw  visual, 
il#*w  aural,  antenna  height  above  average 
onsraiiifn  449  ft.  Commissioner  Bartley  dissented. 
"  th  in  March  4. 

irp.  see"<RD-TV  Spartanburg,  S.  C. — By  memoran 
benefit 'I  opinion  and  order,   denied  petition  filed 
Loufl'ft  4,  by  WAIM-TV,  ch.  40,  Anderson,  S.  C, 
;ney  wffn  immediate  stay,  pending  judicial  review 
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proceedings,  of  the  effective  date  of  the  Com- 
mission's grant  on  Jan.  27,  to  Spartan  Radio- 
casting Co.,  for  interim  operation  of  WORD-TV, 
ch.  7,  Spartanburg,  on  Paris  Mountain.  Com- 
missioner Bartlsy  dissented.  A  previous  protest 
was  denied  on  March  4.    Action  March.  8. 

WORD-TV  Spartanburg,  S.  C. — By  memo- 
randum opinion  and  order,  the  Commission  de- 
nied a  protest  filed  Feb.  19,  1954  by  WGVL  (TV), 
ch.  23,  Greenville,  S.  C,  against  the  grant  on 
Jan.  27,  to  Spartan  Radiocasting  Co.  for  interim 
operation  of  WORD-TV,  ch.  7,  Spartanburg, 
S.  C,  on  Paris  Mountain,  using  former  trans- 
mitter of  WFBC-FM,  with  power  output  of  5 
kw  visual,  2.85  kw  aural,  antenna  449  ft.  Comr. 
Bartley  concurred  in  the  result  but  not  in  the 
opinion.    Action  March  5. 

KELP  El  Paso,  Tex.— Trinity  Bcstg.  Co.— By 
memorandum  opinion  and  order,  the  Commission 
(1)  denied  petitions  filed  by  New  York  Yankees 
Inc.,  Brooklyn  National  League  Baseball  Club 
Inc.,  and  St.  Louis  National  Baseball  Club  re- 
questing the  Commission  to  direct  Trinity  Bcstg. 
Corp.  to  show  cause  why  a  cease  and  desist  or- 
der should  not  be  issued  ordering  discontinu- 
ance of  alleged  unauthorized  broadcasts  over 
stations  KLIF  Dallas,  KLBS  Houston,  and  KELP 
El  Paso,  Tex.,  of  baseball  games  in  which  the 
teams  of  petitioners  participate,  or,  that  an 
order  be  issued  suspending  or  revoking  the  li- 
cense of  KELP;  and  (2)  granted  renewal  of 
license  of  KELP.    Action  March  5. 

Ogden,  Utah — Vhf  ch.  9  proceeding — By  order, 
the  Commission  dismissed  without  prejudice  ap- 
plication of  United  Bcstg.  Co.  for  new  tv  sta- 
tion on  ch.  9  in  Ogden,  Utah,  which  dismissal 
was  requested  by  the  applicant;  accordingly, 
Commission  vacated  an  examiner's  initial  de- 
cision released  Feb.  5  which  looked  toward  de- 
nial of  United's  application.    Action  March  5. 

Madison,  Wis. — Vhf  ch.  3  proceeding.  FCC, 
by  memorandum  opinion  and  order,  the  Com- 
mission denied  petition  and  supplement  thereto 
filed  by  Radio  Wisconsin  Inc.,  requesting  en- 
largement of  hearing  issues  in  proceeding  in- 
volving petitioner's  application  and  that  of 
Badger  Tv  Co.,  for  new  tv  stations  in  Madison, 
Wis.,  on  ch.  3,  to  include  issue  as  to  the  finan- 
cial and  legal  qualifications  of  Badger,  or,  in 
the  alternative,  the  addition  of  "sufficiency  of 
funds"  issue.    Action  March  5. 

Spokane,  Wash. — Vhf  ch.  2  proceeding.  FCC 
granted  petition  of  Tv  Spokane  Inc.  to  dismiss 
its  tv  bid  for  new  tv  station  on  vhf  ch.  2,  and 
retained  in  hearing  application  of  Louis  Was- 
mer.   Action  March  5. 


Hearing  Calendar  .  .  . 

March  15 

Corpus  Christi,  Tex.— Vhf  ch.  10,  further  hear- 
ing before  Examiner  H.  Gifford  Irion — Superior 
Tv  Inc.,  KEYS-TV  Inc.,  K-Six  Tv  Inc. 

Binghamton-Endicott,  N.  Y. — Uhf  ch.  40,  fur- 
ther hearing  before  Examiner  William  G.  Butts 
— Southern  Tier  Radio  Service  Inc.,  Ottaway 
Stations  Inc. 

Tulsa,  Okla.— Vhf  ch.  2  further  hearing  be- 
fore Examiner  Annie  N.  Huntting — Central 
Plains  Enterprises  Inc.,  The  Oil  Capital  Tv  Corp. 

Miami,  Fla. — Vhf  ch.  7,  further  hearing  before 
Examiner  James  D.  Cunningham — Biscayne  Tv 
Corp.,  East  Coast  Tv  Corp.,  South  Fla.  Tv  Corp., 
Sunbeam  Tv  Corp. 

Eva-rrsville,  Ind. — Vhf  ch.  7,  further  hearing 
before  Examiner  Herbert  Sharfman — Evansville 
Tv  Inc.,  On  the  Air  Inc.,  WFBM  Inc. 

Washington,  Mo. -Belleville,  111. — New  am  1260 
kc,  further  hearing  before  Examiner  Fanney  N. 
Litvin — Leslie  P.  Ware  d/b  as  Franklin  County 
Bcstg.   Co.,  Belleville  Bcstg.  Co. 

Tuesday 

Roarroke,  Va. — Vhf  ch.  7,  further  hearing  be- 
fore Examiner  J.  D.  Bond — Times-World  Corp., 
Radio  Roanoke  Inc. 

Walnut  Creek,  Calif. — New  am  1340  kc,  before 
Examiner  John  B.  Poindexter — Arthur  Westlund, 
KSRO  Santa  Rosa. 

Wednesday 

Paducah,  Ky. — Vhf  ch.  6,  further  hearing  be- 
fore Examiner  William  G.  Butts — Columbia 
Amusement  Co.,  Paducah  Newspapers  Inc. 

Friday 

Omaha.  Neb. — Vhf  ch.  7,  before  Examiner  Isa- 
dore A.  Honig — KFAB  Bcstg.  Co.,  Herald  Corp. 

Wausau.  Wis. — Vhf  ch.  7,  before  Examiner 
Charles  J.  Frederick — WSAU  Inc.,  Wisconsin 
Valley  Tv  Corp. 


itine  Roundup  . 


March  10  Decisions 

BROADCAST  ACTIONS 

The  Commission  en  banc,  by  Commissioners 
Hyde  (Chairman),  Webster,  Sterling,  Hennock, 
Bartley,  Doerfer  and  Lee,  took  the  following 
actions  on  March  10: 

McFarland  Letter 
Charles  E.  Halstead  Jr.,  Grass  Valley,  Calif.— 
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immediate  delivery 
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Is  being  advised  that  application  (BP-8993)  for 
new  am  station  on  1230  kc,  250  w,  unlimited, 
indicates  necessity  of  a  hearing. 

Charles  E.  Halstead  Jr.,  Zepher  Cove,  Nev. — 
Is  being  advised  that  application  (BP-9108)  for 
new  am  station  on  1490  kc,  250  w,  unlimited,  in- 
dicates necessity  of  a  hearing. 

KOGT  Orange,  Texas,  Sabine  Area  Bcstg.  Corp. 
— Is  being  advised  that  application  (BTC-1593) 
to  transfer  control  from  Hadassah  Jacobs,  et  al. 
to  Edwin  T.  Lovelace  Jr.,  indicates  necessity 
of  hearing. 

Renewal  of  License 

The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period: 

KPUY  Puyallup,  Wash.;  WRHI  Rock  Hill,  S. 
C;  KATE  Albert  Lea,  Minn.;  WATA  Boone,  N. 
C;  WJDA  Quincy,  Mass.;  WMOU  Berlin,  N.  H.; 
WMOU-FM  Berlin,  N.  H.;  WNBH  New  Bedford, 
Mass.;  WNEB  Worcester,  Mass.;  WNLC  New 
London,  Conn.;  WOCB-AM-FM  West  Yarmouth, 
Mass.;  WORC  Worcester,  Mass.;  WOTW-AM-FM 
Nashua,  N.  H.;  WPAW  Pawtucket,  R.  I.;  WPRO- 
AM-FM  Providence,  R.  I.;  WRDO  Augusta,  Me.; 
WTSV-FM  Claremont,  N.  H.;  WTWN  St.  Johns- 
bury,  Vt;  WESX  Marblehead,  Mass.;  WGUY-AM- 
FM  Bangor,  Me.;  WKBR-AM-FM  Manchester, 
N.  H.;  WLAD  Danbury,  Conn.;  WTSL  Hanover, 
N.  H.;  WTSV  Claremont,  N.  H. 

WJAR-TV  Providence,  R.  I.,  The  Outlet  Co. — 
Application  for  renewal  of  license  on  ch.  10  was 
returned  since  the  station  is  operating  on  that 
channel  under  special  temporary  authority,  and 
license  to  cover  outstanding  CP  would  be  in 
order  upon  completion  of  construction. 

TV  ACTIONS 

The  Commission  en  banc,  by  Commissioners 
Hyde  (Chairman),  Webster,  Sterling,  Hennock, 
Bartley,  Doerfer  and  Lee,  took  the  following 
actions  on  March  10: 

McFarland  Letter 

KAGR-TV  Yuba  City,  Calif.,  John  Steventon— 
Is  being  given  20  days  within  which  to  inform 
the  Commission  if  he  desires  hearing  on  appli- 
cation (BMPCT-1467)  for  additional  time  to  con- 
struct tv  station  on  ch.  52;  otherwise,  applica- 
tion will  be  dismissed,  construction  permit  can- 
celled and  call  letters  deleted.  Comr.  Hennock 
dissented. 

ACTIONS  ON  MOTIONS 

The  following  actions  on  motions  were  taken 
as  indicated: 

By  Hearing  Examiner  Elizabeth  C.  Smith 
Murray  Carpenter  &  Associates,  Bangor,  Me. — 

Granted  petition  for  leave  to  amend  its  tv  appli- 
cation for  ch.  2  (Docket  10900;  BPCT-1797),  in 
order  to  show  agreement  dated  Feb.  18,  with 
Maine  Bcstg.  Co.,  etc.  Application  as  amended 
retained  in  hearing  status. 

By  Hearing  Examiner  Annie  Neal  Huntting 

Mackay  Radio  &  Telegraph  Co.  Inc. — Gave  no- 
tice of  prehearing  conference  to  begin  March 
11  in  the  so-called  ("Three  Circuits  Case"), 
(Docket  8777),  for  the  purpose  of  considering 
what  actions  may  be  taken  on  agreement  reached 
to  expedite  the  further  hearing  herein  and  for 
considering  such  other  matters  as  may  be  deemed 
appropriate. 

By  Hearing  Examiner  H.  Gifford  Irion 

On  oral  motion  of  the  Broadcast  Bureau  with 
consent  of  applicant,  continued  indefinitely  the 
further  hearing  scheduled  for  March  8  in  re 
application  of  Desert  Tv  Co.,  for  ch.  13  at  Las 
Vegas,  Nev.  (Docket  10895). 

By  Hearing  Examiner  Charles  J.  Frederick 

Continued  until  further  order  of  the  Examiner 
the  hearing  conference  in  re  applications  of 
City  of  Jacksonville,  et  al.  for  ch.  12  at  Jackson- 
ville, Fla.  (Docket  10833  et  al.),  because  of  im- 
mediate pendency  before  the  Examiner  of  other 
matters. 


By  Hearing  Examiner  William  G.  Butts 
Mansfield  Journal  Co.,  Fergum  Theatres,  Inc., 
Mansfield,  Ohio — Granted  petition  of  Fergum 
Theatres  requesting  that  paragraph  4  (4)  of  its 
points  of  reliance  contained  in  Commission's 
Order  Governing  Course  of  Hearing  issued  Feb. 
5,  in  re  Dockets  10791-92,  re  ch.  36,  be  amended 
in  certain  respects. 

By  Hearing  Examiner  John  B.  Poindexter 
KWTX  Bcstg.  Co.,  Waco  Tv  Corp.,  Waco,  Tex.— 

Granted  joint  motion  for  extension  of  time  to 
and  including  March  15,  in  which  to  file  pro- 
posed findings  re  applications  for  ch.  10  (Dockets 
10694-95). 

March  1 0  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 
KTHS  Little  Rock,  Ark.,  Radio  Bcstg.  Inc. — 

Mod.  of  CP  (BP-8927)  as  mod.  and  reinstated, 
which  authorized  increase  power,  installation  of 
new  transmitter  and  directional  antenna  for 
night  use  and  change  transmitter  and  studio  lo- 
cations for  extension  of  completion  date  (BMP- 
6452). 

KTLN  Denver,  Colo.,  Radio  Station  KTLN  Inc. 

—Mod.  of  CP  (BP-8440)  as  mod.,  which  author- 
ized change  frequency,  increase  in  power;  install 
new  transmitter  and  change  hours  of  operation 
and  transmitter  location  for  extension  of  com- 
pletion date  (BMF-6455). 

KSIS  Sedalia,  Mo.,  Carl  Wesley  Yates  Jr.  and 
Christine  Yates  d/b  as  Yates  Bcstg.  Co. — License 
to  cover  construction  permit  (BP-8469)  as  mod., 
which  authorized  a  new  standard  broadcast 
station    (1050   kc)  (BL-5227). 

March  9  Decisions 

BROADCAST  ACTIONS 

The  Commission,  by  the  Broadcast  Bureau, 
took  the  following  actions  on  the  dates  shown: 

Actions  of  March  5 
Remote  Control 
WJEJ-FM  Hagerstown,  Md.,  Hagerstown  Bcstg. 

Co. — Granted  authority  to  operate  transmitter 
by  remote  control  and  to  change  antenna  mark- 
ing specifications. 

Licensed 

KCMS  Manitou  Springs,  Colo.,  Garden  of  the 
Gods  Bcstg.  Co. — Granted  license  for  fm  broad- 
cast station;  (ch.  285),  (104.9  mc),  750  w,  unlimited 
(BLH-947). 

CP 

KXJK  Forrest  City,  Ark.,  Forrest  City  Bcstg. 
Co. — Granted  CP  to  install  new  transmitter  as 
an  auxiliary  transmitter,  at  present  location  of 
the  main  transmitter  to  operate  on  950  kc,  1  kw 
(BP-9183). 

Modification  of  CP 

WEPG  South  Pittsburg,  Tenn.,  Marion  County 
Bcstg.  Service — Granted  mod.  of  CP  for  approval 
of  antenna,  transmitter  and  studio  location; 
condition  (BMP-6434). 

The  following  were  granted  Mod.  of  CP's  for 
extension  of  completion  dates  as  shown: 

WSVA  Harrisonburg,  Va.,  to  5-17-54,  conditions; 
WBEL  Beloit,  Wis.,  to  5-15-54,  conditions:  WTVN 
Columbus,  Ohio,  to  9-7-54;  WHEC-TV  Rochester, 
N.  Y.,  to  9-27-54;  WVET-TV  Rochester,  N.  Y., 
to  9-27-54;  KTBC-TV  Austin,  Tex.,  to  10-1-54; 
WGEM-TV  Quincy,  111.,  to  9-24-54;  WKRC-TV 
Cincinnati,  Ohio,  to  9-10-54;  KTVA  Anchorage, 
Alaska,  to  9-29-54;  KGVO-TV  Missoula,  Mont., 
to  9-31-54;  WDTV  Pittsburgh,  Pa.,  to  9-15-54; 
KROD-TV  El  Paso,  Tex.,  to  9-30-54;  KOPR-TV 
Butte,  Mont.,  to  9-14-54;  KQED  Berkeley,  Calif., 
to  9-22-54. 


ALLEN  KANDER 

CN.ee/otUitor 

FDR    THE    PURCHASE    AND  SALE 
□  F    RADID    AND  TELEVISION 
STATIONS 

1701  K  St.,  N.  W.    •    Washington  6,  D.  C,  NA.  8-3233 

Lincoln  Building    •    New  York  17,  N.  Y.,  MU.  7-4242 

401   Georgia   Savings   Bank   Bldg.    •    Atlanta   3,  Ga., 
LAmar  2036 


Actions  of  March  4 
The  following  were  granted  Mod. 
for  extension  of  completion  dates  as  sh1 
WTOB-TV  Winston-Salem,  N.  C,  to 
WWTV  Cadillac,  Mich.,  to  9-8-54;  Wf 
Harrisonburg,  Va.,  to  9-28-54;  WDAN-T 
ville,  111.,  to  9-10-54;  KOIN-TV  Portland 
to  9-15-54;  WKZO-TV  Kalamazoo,  Mich.,  I 
54;  WJPB-TV  Fairmont,  W.  Va.,  to  9-1-54J 
Tv  Nashville,  Tenn.,  to  9-29-54;  WC-, 
Montgomery,  Ala.,  to  9-22-54;  KFBB-TT 
Falls,  Mont.,  to  9-21-54. 

Actions  of  March  3 
Licensed 

WLCK    Campbellsville,    Ky.,  Taylor 
Bcstg.  Co. — Granted  license  covering  cha 
the   antenna   system  (BL-5224). 

CP 

KOWL  Santa  Monica,  Calif.,  KOWL  Bcr 
— Granted  CP  to  use  the  old  main  trat 
as  an  auxiliary  transmitter,  at  present  r 
of  main  transmitter,  to  operate  on  1580  k 
(BP-9167). 

Modification  of  CP 
WNIX    Springfield,    Vt.,    Connecticut  , 
Bcstg.  Co.— Granted  mod.  of  CP  for  appi 
antenna   and  transmitter  location   and  \ 
studio  location;  condition  (BMP-6415). 

WHEE  Martinsville,  Va..  Mechlenburg! 
Corp.— Granted  mod.  of  CP  for  approval! 
tenna,  transmitter  and  studio  location;  cc 
(BMP-6429). 

WMCH  Church  Hill,  Term.,  Twin  Citiei 
Co.— Granted  mod.  of  CP  for  approval] 
tenna  and  transmitter  location;  condition 
6414). 

The  following  were  granted  mod.  of  G 
extension  of  completion  dates  as  shown 

WJLD  Homewood,  Ala.,  to  8-10-54;  KTjl 
Angeles,  Calif.,  to  9-15-54;  WHIO-TV  ] 
Ohio.,  to  9-11-54. 

Actions  of  March  2 
Remote  Control 

The  following  stations  were  granted  a\ 
to  operate  transmitters  by  remote  contr 

WICK  Scranton,  Pa.,  condit'on;  KPRS 
City,  Mo.;  KCAL  Redlands,  Calif.;  WSTE 
bury,  N.  C;  WDBF  Delray  Beach,  Fla.; 
Decorah,  Iowa. 

Modification  of  CP 
WFTL-TV   Ft.   Lauderdale,    Fla.,  Tri 
Bcstg.  Co.— Granted  mod.  of  CP  for  e 
of  completion  date  to  10-1-54  (BMPCT 
Actions  of  March  1 
Licensed 

WFIL-FM  Philadelphia,  Pa.,  Triangle  P 
tions  Inc.  (The  Philadelphia  Inquirer  Divi 

Granted  license  covering  changes  in  fm  < 
ch.  271   (102.1  mc),  10  w,  unlimited  (BL 

KWPC-FM  Muscatine,  Iowa,  Muscatine 
Co.— Granted  license  for  fm  broadcast  : 
ch.  259  (99.7  mc),  780  w,  unlimited  (BLI 

WGFS  Covington,  Ga.,  Georgia  Bcstg. 
Inc. — Granted  license  covering  change  . 
quency,  increase  in  power,  change  in  he 
operation  from  unlimited  to  daytime,  at" 
stallation  of  new  transmitter;  1430  kc  I 
daytime  (BL-4818). 

Remote  Control 

The  following  stations  were  granted  aul' 
to  operate  transmitters  by  remote  control, 

WCPO  Cincinnati,  Ohio;  WAIR  Winston-1 
N.  C;  KTRE  Lufkin,  Tex.,  while  usinfl 
directional  antenna;  WKFN  Franklin,  Ky 
Licensed 

KOWL  Santa  Monica,  Calif.,  KOWL  Bcs1 
— Granted  license   covering  increase  in 
and  installation  of  new  transmitter;  1580  \ 
kw,  daytime  (BL-5212). 

WLAD  Danbury,  Conn.,  The  Berkshire 
Corp. — Granted  license  covering  installat 
new  transmitter  (BL-5214). 

WHXY  Bogalusa,  La.,  Bogalusa  Bcstg. 
Granted  license  for  am  broadcast  staticf 
kc,  1  kw,  daytime  (BL-5210). 

CP 

KULE  Ephrata,  Wash.,  Columbia  Basin 
Co.— Granted  CP  to  install  new  tran 
(BP-9178). 

WINZ  Miami-Hollywood,  Fla.,  Holr 
Bcstg.  Co.— Granted  CP  to  install  the  ole 
transmitter  as  auxiliary  transmitter,  at  i 
location  of  the  main  transmitter,  to  be  o 
on  940  kc,  1  kw,  employing  DA  (BP-91 
Modification  of  CP 

WFBM-TV    Indianapolis,    Ind.,  WFBM 
Granted  mod.  of  CP  to  change  transmitte 
tion:  Completion  date  9-1-54  (BMPCT-1J; 

WCEF  Parkersburg,  W.  Va.,  Clarence  E.  ! 
lin— Granted  mod.  of  CP  to  make  chan 
the  antenna  system  (decrease  height  ' 
tower)  (BMP-6381). 

KBMI  Henderson,  Nev.,  Moritz  Zenoff— G, 

mod.  of  CP  to  change  type  transmitter  ! 
6444). 

The  following  were  granted  mod.  of  Cl 
extension  of  completion  dates  as  showr 

WNEL  San  Juan,  P.  R.,  to  4-18-54,  cone' 
KBAK  Bakersfield,  Calif.,  to  9-8-54;  WLI1 

(Continued  on  page  122) 
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iULTING  RADIO  ENGINEER 

121$  WYATT  BLDG 
WASHINGTON,  D.  C. 
jj;j«Tljlj  Metropolitan  8-4477 

Member  AFCCE  * 


'»'in  cities 
approval 


Mi.  ol  c 
as  shown 


10-TV  I] 


lOte  contri  i 
a;  KPRS 
if.;  1VSTP 
3ch,  Fla, 


P 

la,  Tri 
P  for 
iBMPCT-11 


extl 


EAR  &  KENNEDY 

|h  St.,  N.  W.  Hudson  3-9000 
VASHINGTON  6,  D.  C. 

Member  AFCCE  * 


ruifle  Pi  i 

™&NNE  C.  SMEBY 


lited  IBLf 
Juscatine 

oadcast  s 
'en  BLH 


iBestj  ^WASHINGTON  5,  D.  C. 


.1.11  J 
lge  in  ho  ( 
ivtime,  arf 
1450  kc, 


anted  autpi 
:e  control 
Winston-! 
lile  using 
lklin.  Ky 

OWL  Btstfi 

■ease  in 


lerkshire 
installatif 

;a  Bcstg. 
ist  statioit' 


ia  Basin 
:w  Iransi; 


a,  Holl;:l 
I  the  old 
to,  at  p 
to  be  opi 
iBP-9158 


WFBJI 

ansmitterji 
MPCT- 
■ence  I W 

to  cl 


tered  Professional  Engineer" 
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BERT  L.  HAMMETT 

ULTING  RADIO  ENGINEER 
INKERS   INVESTMENT  BLDG. 
FRANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


AWKINS  ESPY 

V  Broadcast  Engineering 
■ve  Field  Measuring  Service 
rilshire  Blvd.      Arizona  88922 
Los  Angeles,  Calif. 


JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.  REPUBLIC  7-2347 

WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.  REpublic  7-3984 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 

1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 

Executive  8-1230— Executive  S-5851 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


LOWELL  R.  WRIGHT 

Aeronautical  Consultant 

(Formerly   Department  of   Commerce — C.A.A. 

Member   Washington   Airspace  Subcommittee) 
Offers  a  specialized  consulting  service 
to  the  .Radio  and  Television  Industry 
on  aeronautical  problems  created  by 
tower  construction. 

R.   F.  D.  No.  2,  BOX  29,  HERNDON.  Va. 

(Suburban  Washington,  D.  C.)  Tel. :  1 14-M 


—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.       National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


QUALIFIED  ENGINEERING 

is  of  paramount  importance 
in  getting  your 
AM,  TV,  or  FM  station  on  the  air. 
Publish  a  Professional  Card 
and  join  these  engineers, 
among  the  foremost  in  their  field. 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.    Exeeutle  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE* 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  * 
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Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037         Kansas  City,  Mo. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956  *  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  rv  and  facsimile  facilities. 
*  1953   ARB   Projected    Readership  Survey 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:    Undisplayed — Monday  preceding  publication  date.     Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  20<f  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 
$2.00  minimum 

All  other  classifications  30tf  per  word — $4.00  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  $1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  return. 


Help  Wanted— (Cont'd) 


Help  Wanted 


Help  Wanted 


Managerial 


Manager  for  250  watt  major  network  station  in 
medium  size  South  Atlantic  market.  Must  be 
strong  on  sales  and  economic  operation.  No.  1 
station  in  highly  competitive  market.  Write 
Box  649C,  B»T. 


Salesmen 


Florida  salesman.  Experienced  man.  Excellent 
opportunity  for  hard  worker.  Give  full  details 
in  your  first  letter.    Box  676A,  B«T. 

Commercial  manager — If  you  are  energetic,  hard 
working  salesman,  married,  looking  for  advance- 
ment, this  is  an  unusual  opportunity  to  become 
commercial  manager  and  later  manager.  Box 
594C,  B.T. 

Local  time  salesman  for  top  independent  metro- 
politan New  York  and  New  Jersey  station.  Write 
for  personal  interview.  Enclose  resume  of  past 
experience.    Box  600C,  B.T. 

Due  to  tv  expansion,  have  opening  now  for  two 
good  radio  salesmen  who  want  to  move  up  to 
top  sales  posts.  24-hour  independent  in  large 
east  coast  market.  Good  pay  and  liberal  in- 
centive plan.    Full  details.    Box  620C,  B.T. 

Thoroughly  experienced,  successful  salesman  for 
excellent  opportunity.  Intangible,  dealing  with 
businessmen.  Age  35-50.  South.  Some  travel. 
Salary,  plus.  Send  references  (checked  only  by 
approval),  record,  complete  details.  Box  647C, 
B'T. 

Unusual  sales  opportunity  for  competent,  aggres- 
sive radio  salesman  for  established  network  sta- 
tion strong  on  local  programming  and  promotion 
in  competitive  metropolitan  market  over  quarter- 
million.  Smooth  functioning  17 -year  successful 
operation  assures  real  future  for  right  young, 
married,  mature  go-getter.  Incentive  plan  to 
match  willingness  to  work.  Send  complete  back- 
ground, sales  record,  photo  and  earning  capacity 
in  confidential  first  letter  to  Box  655C,  B-T. 

Salesman  for  metropolitan  North  Carolina  station. 
Excellent  advancement  prospects.  Box  680C,  B.T. 

Time  salesman  wanted  for  long  established  net- 
work affiliate,  one  station  market  in  Minnesota. 
Commission  against  draw  or  salary  and  commis- 
sion. Write  sales  experience,  details  and  present 
and  expected  starting  deal.    Box  695C,  B.T. 

Salesman  on  25  percent  commission.  5000  watt 
full-time  station.    WKNK,  Muskegon,  Mich. 


Announcers 


Combo  announcers,  1st  engineers  or  salesmen. 
Immediately.    Indiana.    Box  488C,  B.T. 

Ready  for  experience  in  a  bigger  set-up?  We're 
ready  to  start  a  junior  announcer-disc  jockey 
with  good  voice,  real  talent  and  some  experience. 
$60-$65.  Send  background  and  tape.  Box  634C, 
B«T. 

Announcer  with  restricted  permit  wanted  for 
music  (DJ)  operation,  El  Paso,  Texas.  Send  tape 
or  disc  and  background.   Box  642C,  B-T. 

Announcer-engineer,  combo  and  announcer-copy 
writer.  Excellent  pay.  Good  references  required. 
Announcing  must  be  above  average.  Virginia 
and  east  Tennessee  locations.    Box  667C,  B.T. 

5000  watt  indie  needs  morning  DJ.  Here  is  your 

opportunity  to  break  into  high  power  and  get 
that  directional  experience  with  lively  hard 
hitting  station  in  large  metropolitan  market. 
Owners  have  two  am's  and  tv.  Future  for  right 
man.  Ability  not  experience  main  factor.  Indie. 
Must  have  first  phone.  $75.00  per  week.  Contact 
Rea  Bowman,  KJAY,  Topeka,  Kansas. 

Combo  with  first  phone.  Some  announcing  ex- 
perience. Good  opportunity,  fair  wages.  WBNL, 
Boonville,  Indiana. 


Needed  at  once,  first  phone  combo  man,  heavy  on 
announcing,  opportunity  for  part-time  sales. 
Contact  P.  R.  Hurlbut,  WCSI,  Columbus,  Indiana. 

Experienced  announcer,  strong  on  news  and 
commercials,  for  general  staff  work  on  long- 
established  network  affiliate.  Excellent  oppor- 
tunities starting  with  good  salary.  Send  audi- 
tion and  background  to  WFDF,  Flint,  Michigan. 

Announcing  position  available  WKNX-AM-TV, 
inter  connected  CBS,  ABC,  affiliated.  Nation's 
66  market.  If  interested,  phone  or  airmail, 
resume  and  picture,  Tom  Taylor,  Program  Di- 
rector, WKNX,  Saginaw,  Michigan. 

Combo  man,  first  phone.  Accent  on  announcing. 
WMVO,  Mount  Vernon,  Ohio. 

WQUA,  "the  station  that  sparkles  with  stars," 
winner  of  first  place  audience  and  sales  promo- 
tion, Billboard  Magazine,  1953,  needs  outstanding 
disc  jockey  personality.  Rush  tape  with  full 
details,  including  photograph,  direct  to  WQUA, 
Moline,  Illinois.  Salary  commensurate  with 
ability.  This  is  an  excellent  opportunity  for  a 
good  man  in  metropolitan  market. 

Wanted  an  experienced  announcer.  Must  be 
good  on  news  and  record  shows.  1000  watt  Mu- 
tual station.  Send  full  information  to  Howard 
Gilreath,  Manager,  Radio  Station  WVOP,  Vidalia, 
Georgia. 

Salesman-announcer,  who  has  successful  early 
morning  show,  wanted  by  San  Diego  independent. 
Send  tape  of  show  and  volume  of  business  and 
type  of  accounts  sold  at  retail.  6:00  am-9:00  am, 
Monday-Saturday  shift  only,  balance  of  time 
selling  and  servicing.  Salary  plus  commission. 
Send  to  General  Manager,  630  F  Street,  San 
Diego,  Calif. 

Technical 


First  phone  transmitter  engineer.  $1.25  per  hour. 
Contact  Don  Morris  or  W.  L.  Thompson,  KRIS, 
Corpus  Christi,  Texas.  Phone  4-6354. 

Chief  engineer  for  North  Carolina  Mutual  affili- 
ate. Must  be  able  to  handle  announcing  shift. 
Progressive  market.  Excellent  opportunity.  Con- 
tact Howard  Fisher,  WLSE,  Wallace,  North  Caro- 
lina. 

Chief  engineer,  announcing,  board  operation. 
Ideal  community.  WMVO,  Mount  Vernon,  Ohio. 

Prod uction-Program ming,  Oth ers 

Good  local  newsman.  Progressive  news,  special 
events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  "know-how"  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.    Box  601C,  B.T. 

Opportunity  male  copywriter.  Some  announcing. 
Submit  samples.   Texas.    Box  638C,  B«T. 

Experienced  copywriter,  WEAV,  Plattsburgh, 
New  York. 

Program  director  with  a  voice  for  news,  copy 
needed  at  WKNK  5000  watt,  regional,  Muskegon, 
Michigan.    Contact  John  Hunter,  3-2126. 


Television 


Help  Wanted 


Salesmen 


Excellent  opportunity  for  alert  salesman  to  earn 
$15,000-$20,000  in  market  of  half -million.  Straight 
15%  commission  with  no  limit  on  earnings.  Un- 
usual opportunity.    Write  or  wire  Box  609C,  B.T. 


Technical 


Assistant  chief  engineer  for  lOOkw  vhf  in  south- 
east. Must  have  thorough  knowledge  video  cir- 
cuits and  capable  full  maintenance  responsibility. 
Permanent  position  with  good  organization.  Box 
607C,  B.T. 


Engineer  for  tv  control  room.  WKZO-TV,  Kal'j 
mazoo,  Michigan. 

Production-Programming,  Others 


Director — station  experience  desired — two  ca 
operation,  working  knowledge  of  lighting 
TS-11  essential.    Box  499C,  B.T. 


Vhf  educational  station  has  immediate  openr 
for  an  experienced,  practical  program  direc; 
who  knows  tv  production-programming  th'i 
oughly.  Excellent  salary.  Best  facilities 
environment.  Send  full  detail,  including  phl; 
if  possible,  and  references  first  letter.  All 
plies  confidential.  This  is  unusually  fine  opp 
tunity  in  every  respect.    Box  616C,  B.T. 

Continuity  chief — solid  dependable,  experieni, 
man  to  head  department  in  established  Iowa 
dio-television  operation.    Box  654C,  B.T. 

Situations  Wanted 


Managerial 


Experience;  6  years,  managerial,  sales,  progra, 
ming,  news,  announcing,  public  relations.  Stal 
family.  Desire  greater  opportunities.  Box  55r 
B.T. 


Sales  manager — radio  or  tv — 13  years  excell 
sales  record — Mature  executive  ability — ref 
ences.  Respectfully  solicit  personal  intervi 
Presently  employed.   Box  646C,  B«T. 


Successful,  thoroughly  experienced,  mature  m; 
ager  available  because  of  tv  merger.  Top  n 
erences,  nationally  respected.  Worth  investig. 
ing.    Box  651C,  B.T. 

Successful  (always  on  the  street),  sales  manag" 
6  years,  love  hard  work  with  profitable  cf 
lenge,  college  graduate,  family,  age  30,  high 
references,  prefer  SE.  Radio  only.  Box  66 
B.T. 

Combination  manager-salesman-program  direc. 
Experienced.  Prefer  Florida  or  south.  Box  66 
B.T. 

Radio  station  owners:  Are  you  losing  monji 
I've  brought  three  operations  from  losers  to  e 
ceptionally  profitable  stations  in  a  short  ti| 
Will  accept  management  on  nominal  salary, 
centage  on  increase.  Want  permanent  set-_ 
Family  man.  Twelve  years  radio.  Excel} 
national  connections.  Could  make  nominal  f, 
vestment.    For  details  write  Box  692C,  B.T. 


Salesmen 


New  York?  Denver?  Hawaii?  Phoenix?  Los  4 
geles?  Miami?  San  Francisco?  Big  Town?  P| 
nomenal  DJ  with  personal  salesman.  Our 
saturated.    Hypo  your  billing  with  this  dt 
We're  "Commercial" — right  now — write  now! 
even  smile  Mondays!    Box  648C,  B«T. 


Successful  salesman,  enthusiastic,  aggressive, 
sourceful,  new  car,  sseks  permanent  locaf' 
Box  659C,  B.T. 

Announcers 


Baseball  announcer.  Seven  years  experience, 
voice,  best  of  references.    Box  341C,  B.T. 

Combo  man,  3rd  class  permit,  college  gradur 
Light  on  experience,  strong  on  news  and  spci 
can  do  play-by-play  of  baseball  and  football, 
can  travel  anywhere.   Draft  exempt.   Box  M 
B.T. 

Proven  play-by-play  sports  announcer,  i, 
jockey  and  announcer.  Five  years  experiei| 
College  graduate.   Radio  or  tv.   Box  630C,  f 

Newscaster,  not  bored  with  staff  announc 
would  switch  to  station  where  promotional  f 
programming  interests  can  be  eventually  utilij 
For  record  write  Box  631C,  B«T. 

Announcer — Stop-Look-Listen.    Answsr  to  jt; 
prayer.  Voice  good.  DJ,  news,  sports,  down 
alley.    Control    board    operator.     Single.  D; 
exempt.   Car.   Free  to  travel.   Disc  and  resi( 
available.   Box  639C,  B«T.  P 

Ten  years  radio  guarantee  top  performance  1 
you.  50kw  experience.  Present  job  six  yea. 
chief  announcer.  Tv  potential.  Referen 
Available  June.   Box  640C,  B«T. 

Capable,  experienced  announcer  seeks  staff  c1' 
nection.  Strong  news — smooth  commercials — or 
inal  DJ — good  continuity.  Reliable,  exert 
Tape,  resume,  references.  Box  645C,  B-T. 

Announcer — radio-tv-fm-experience  in  all-ne' 
casting-personality  shows.     Box  650C,  B.T. 


Situations  Wanted — (Cont'd) 


Situations  Wanted— (Cont'd) 


Situations  Wanted— (Cont'd) 
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iniminl i  S  -aouncer  with  first  phone  wants  Michigan.  Ex- 


facilities 
tliidin 
;«er.  All 
I  tine 


sive  knowledge  of  music  plus  journalism  and 
splicity  training.  Graduate  top  radio-tv  school, 
ijnily  man,  veteran,  sincere,  dependable.  Box 
C,  B°T. 


,  experiea 
bed  Iowa 
\  B,T 


lions.  Sta 
s.  Box  J 


its  excel 
bility-rt 
intervi 


les  manii 
Stable  cl 
39.  Iiigl 


am  direc 


irts  director:  Eight  years  baseball,  college  and 
h  school  football  and  basketball.  Seek  per- 
pent  position  with  baseball.  Excellent  refer- 
Jes.  Good  air-salesman,  authoritative  delivery, 
nily  man.  Dependable.  Now  employed.  Ex- 
ienced  saks  service.    Box  664C,  B'T. 


1  sraaii  looking  for  western  station  that  ap- 
ciates  solid  local  coverage.  Radio,  newspaper 
Hierience.    Box  665C,  B'T. 


ing  negro  personality.  Announcer,  newscaster, 
good  ad-libber.     Experience  light.  Travel, 
id  opportunity.     Board   operator.  Excellent 
erences,  tape  resume.   Box  675C,  B-T. 


perienced  sportcaster  —  staff.  Tops  play-by- 
v  all  sports.  Highlv  recommended.  Veteran, 
nily.   Box  676C,  B'T. 


nouncer,  news,  commercials,  DJ,  limited  ex- 
'ience.  Married.  Veteran,  tape,  references, 
x  678C,  B-T. 


irsatile  announcer,  DJ,  with  ambition,  ability, 
tiative  and  experience,  seeks  permanent  posi- 
n  with  future.  Fine  news  and  commercial  de- 
jiery — Really  knows  music,  best  references, 
rried.  Tape  and  resume.  Box  679C,  B'T. 


r. 

ejay,  announce  and  sell,  6  years  experience, 
mature m  sknt  permanent  deal.   Sober,  reliable,  available 
Top  |  [mediately.   Box  683C,  B'T. 

n  irtvesl ' 


nouncer — 6  years  experience  all  phases  of  an- 
uncing,  news,  sports,  music,  narration.  Hold 
It  phone  license.   Box  684C,  B-T. 


year  man.  Announcer,  newsman,  program 
ector.  Seek  staff  work  in  major  city.  Sports 
ay-by-play.    Top  notch  references.   Box  685C, 

fr. 


dwestern  announcer  from  major  market  living 
southeast  anxious  to  return  to  radio  and  tv  in 
in?  mon  lath.  12  years  of  warmth  and  personality  avail- 
asersto  le  to  the  sunny  south.  Age  33,  4  youngsters, 
tat  til  ught  college  speech.  Your  chance  to  travel 
alary,  p|  st  class.  Box  687C,  B'T. 
lent  set- 
ExcellL 

mm<  r-salesman,  specialty  DJ.  News,  commercial 
iC  pm  id  emcee.  Four  years  experience,  now  in 
'  '  bjor  market.  Married.  Would  prefer  midwest 
ition.   Box  688C,  B'T. 
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ws,  commercial,  DJ.  Recent  graduate  broad- 
sting  school.  Board  work,  continuity.  College, 
terested  in  start  wherever  best  opportunity. 
)x  691C,  B'T. 


>orts  announcer,  first  phone;  specializing  in 
ay-by-play  baseball,  football.  Five  years  staff 
perience.  Want  to  return  to  first  love — snorts, 
tixious  to  affiliate,  under  contract,  with  station 
iving  local  broadcast  or  telecast  rights  for  com- 
g  baseball  season.  Salary  $350.  month  guaran- 
e,,  plus  talent.  Prefer  northeast  but — .  Box 
4C,  B'T. 


nnouncer — over  seven  years  experience,  all 
lases,  desires  manager's  or  pd's  position  on 
nail  station;  or  announcer  on  large  station, 
resently  employed.   Box  696C,  B'T. 


idwest — family  man,  27,  wants  proof  not  prom- 
es.  7  years  experience.  Bass  voice.  Box  697C, 
•T. 


!H-around  announcer.  Five  months  experience, 
jon't  smoke,  don't  drink,  work  hard.  Charlie 
toll,  907  Clinton  Street,  Hoboken,  New  Jersey. 
"O.  4-9976. 


.nnouncer.  Control  board  operator.  Reliable, 
limited  experience.  Desires  station  staff  con- 
ection.  News,  DJ,  strong  on  commercials, 
ingle,  draft  exempt.  Available  immediately. 
Resume,  tape,  references.  Tom  Jefferys,  31-38 
3th  Street,  Astoria  6,  N.  Y. 


nance 
jj  yea* 
lefereni  n 


tarried  vet.  3  years  announcing  experience, 
leavy  on  news,  also  write  news  and  commercials. 
[ape  on  request.  Jim  Tague,  2660  7th  Ave.,  Los 
ngeles  18,  Calif. 


lombo-first  ticket,  experienced, 
ell.  Am  or  tv.  West  or  south. 
615  Live  Oak,  Dallas,  Texas. 


Can  write.  Can 
Write  "Combo," 


Lnnouncer — 29,  single,  draft  exempt,  10  months 
xperience  combination  man  (staff  announcer), 
'refer  job  in  midwest.  Telephone  328W.  919  W. 
'earl,  Staunton,  111. 


Announcers-writers,  thorughly  trained  all  phases 
by  top  professionals.  Midwestern  Broadcasting 
School,  228  S.  Wabash  Ave.,  Chicago  4,  111. 
Wabash  2-0712. 

Technical 

Chief  engineer-program  director.  Highly  experi- 
enced, executive-minded  broadcast  veteran  seeks 
this  duo  assignment.  Why  pay  two  salaries  when 
the  ultimate  in  engineering  and  programming 
can  be  yours  from  this  hard  hitting,  energetic 
individual  at  $125.00  weekly.    Reply  564C,  B'T. 

Have  technical  schooling,  first  phone  license  and 
am  experience.  Desires  position  radio  and/or  tv. 
Box  571C,  B'T. 

Engineer — 1st  class  license.  Six  years  experience 
console,  transmitter,  remotes,  recordings.  Box 
603C,  B'T. 

Two  technicians  with  first  phone  tickets,  desire 
positions,  preferably  together.    Box  633C,  B'T. 

First  phone,  2  years  experience,  studio  and  trans- 
mitter, seeks  position  in  Miami,  Florida,  or 
vicinity.  Box  674C,  B-T. 

Engineer — 1st  phone — technical  graduate.  TV 
broadcast  experience.  Some  announcing.  Desire 
Florida,  New  York  areas.  Box  677C,  B'T. 

1st  phone,  graduated  RCA  February  26,  1954,  de- 
sires position  in  radio  or  tv.  Free  to  travel  but 
would  prefer  New  York  or  northeast  area.  Write 
Earl  Brickner,  1017  Oriental  Blvd.,  Brooklyn, 
N.  Y. 

First  class  engineer  available  now.  Some  an- 
nouncing. Jeff  Rice,  Jr.,  708  West  Central,  Ben- 
tonville,  Arkansas. 

Tapak  walkie-tape-recorders,  famous  stars  of 
radio,  tv,  experienced  all  sorts  of  remote  situa- 
tions. No  salary,  will  travel.  Try  before  buy. 
Broadcast  Equipment  Corp.,  135-01  Liberty  Ave., 
Richmond  Hill  19,  N.  Y. 

Production-Programming,  Others 

Newswriter,  employed,  22  months  experience 
newspapers,  radio.  Journalism  graduate,  vet- 
eran, single.    Box  565C,  B'T. 

News  director,  8  years  radio.  All  phases  news 
department  operation.  Authoritative  delivery, 
Tapak  recorder.  College  graduate,  veteran,  31. 
High  caliber  radio  only,  management  future. 
Write  for  resume,  tape,  interview.  Box  588C,  B'T. 

Producer-writer,  former  pd,  wants  change.  Col- 
lege graduate,  veteran,  28.  Versatile  idea  man. 
Seven  years  radio  and  some  tv.  Write  Box  632C, 
B'T. 

Attention:  Available  sports  director,  program  di- 
'  rector,  6  years  experience,  all  phases  radio.  Can 
sell.   Draft  exempt.   Box  641C,  B'T. 

Supervisor-director — 4  years  radio — years  tv. 
Desires  position  with  more  progressive  station. 
Box  661C,  B-T. 

Copy-chief.  Radio  or  tv.  Experienced  all  phases 
radio.  Located  SW.  Travel.  Family.  Permanen- 
cy. Details,  references.  Box  663C,  B'T. 

Experienced  local  newsman — newspaper  experi- 
ence. Write,  broadcast.  Desire  permanent  loca- 
tion— CBS-NBC  station,  northeast,  midwest.  Box 
682C,  B'T. 


Television 


Situations  Wanted 


Managerial 


Management  team — Two  men  highly  specialized 
for  television  station.  Thoroughly  experienced  in 
station  construction  and  operations.  Excellent 
network  and  agency  contacts.  Guarantee  top 
programming  and  national  spot  sales.  Can  also 
staff  station  on  short  notice  with  trained  tv 
personnel.  Box  552C,  B'T. 

Experienced  tv-radio  general  manager  available. 
Years  of  successful  radio  station  operation.  Built 
and  operated  television  station  profitably  from 
start.  Good  reasons  for  desiring  change.  Prefer 
southwest  or  east.  Box  556C,  B'T. 

Manager  of  tv  station  in  black,  with  proven  rec- 
ord of  economical  and  efficient  operation,  good 
national  sales,  wishes  to  make  change.  Have 
sound  reason  for  leaving.  Local  sales  and  pro- 
gram ideas  paying  off  in  increased  billings  and 
good  ratings.  Plenty  of  tv  know-how  based  on 
five  years  in  major  and  medium  market  tv  oper- 
ation plus  ten  in  radio.  Top  industry  references 
from  stations  and  networks.  Can  assume  full  re- 
sponsibility for  your  tv  operation.  Reply  Box 
577C,  B'T. 


Tv  merger — am  sale  make  available  top  refer- 
erence,  economy  minded,  nationally  respected 
manager.  Will  welcome  opportunity  to  discuss 
your  present  or  future  needs  and  my  qualifica- 
tions. Not  above  accepting  lesser  capacity  with 
good  associates.  Twenty  years  successful  broad- 
casting background.   Box  652C,  B«T. 

Salesman 

Sales  promotion  manager  or  salesman.  Experi- 
enced photographer  with  press  cameras,  news- 
reel  cameras  with  sound-on-film,  floodlights  and 
all  necessary  equipment.  Radio  station  experi- 
ence.  Reply  Box  658C,  B'T. 

Announcer 

Experienced  news  and  commercial  tv  announcer 
looking  for  market  over  500,000,  write  Box  637C. 
B'T. 


Technical 


Experienced  tv  engineer  desires  correspondence 
with  new  station  management  for  position  on  en- 
gineering staff.  Xmtr  emphasis,  also  studio 
switcher  and  camera  experience.  No  vacation 
reliefs  please.    Box  670C,  B'T. 

Engineer,  BEE  degree.  5  years  Naval  electronic, 
3  years  circuits  design,  1V2  years  tv  station  en- 
gineer. 1st  class  license.  Desire  opportunities  in 
tv  broadcasting.    Box  672C,  B'T. 

Production-Programming,  Others 


You  want  increased  profit  from  premium  time 
sales.  You  need  programming  by  a  newsman 
who  can  create  that  time.  Box  604C,  B'T. 

Skilled  scenery  artist,  art  academy  knowledge, 
extensive  experience  in  European  theatre  and 
movie  work.  Three  years  in  America,  2nd  and 
3rd  year  steady  with  leading  midwest  television 
chain.  Desires  permanent  position  with  possi- 
bilities in  television  scenery  design  and  produc- 
tion, commercial  art  and  lettering.  Family  man, 
age  34.  Available  in  30  days.  Write  Box  635C, 
B'T. 

Tv  firm  department  manager.  Thorough  experi- 
ence, all  phases  with  top  station.  Box  644C,  B-T. 

Capable,  efficient,  sober  family  man  of  32  with 
8  years  radio,  2  years  television  experience  in 
good  operation,  as  announcer  writer,  director, 
desires  program  director's  job  with  television 
station.  Will  consider  announcer-program  direc- 
tor. Proven  record  of  on-air  sales.  Have  selling 
program  ideas  that  require  very  little  budget. 
Let's  talk.  Box  653C,  B'T. 

Now  working  in  studio  operations  but  want  pro- 
motions and  copywriting  job.  Box  666C,  B'T. 

Television  opportunity  desired.  B.S.  degree,  ma- 
jor radio-television.  Extensive  on  air  studio  op- 
erations experience,  channel  8,  Houston.  Direct- 
ing, camera,  mike  boom,  lighting,  announcing, 
film  projection,  flying  spot  scanner.  Radio  an- 
nouncing, newscasting.  Single,  27.  Available 
June.    Box  669C,  B'T. 

Tv  producer-director,  top-flight  network  com- 
mercial credits  covering  past  5V2  years,  New 
York.  Invited  negotiations  with  leading  packager 
agency  or  advertising  director,  metropolitan  area. 
Box  673C,  B-T. 

Production  graduate,  all  phases-switcher,  light- 
ing, camera,  sound,  film.  Limited  experience — 
unlimited  ability.  Midwest,  south,  southeast.  An- 
nouncing experience.  Bill  Connor,  3005  Dudley, 
Nashville,  Tenn.  Telephone  7-2025. 

Can  you  use  experience  and  ability?  CP  or  on 
air.  Well  rounded  in  programming  and  produc- 
tion. Also  engineering  background.  Best  refer- 
ences. Sam  Eaton,  KTAG-TV,  Lake  Charles, 
Louisiana. 

Reliable:  Hardworking:  Experienced  in  television 
since  1948  in  all  program  and  production  phases. 
Legit  and  film  experience  also.  Desire  position 
as  program  and/or  production  director.  Oppor- 
tunity and  permanency  primary.  Write  J.  Loren, 
2024  West  5th  Street,  Brooklyn  23,  New  York. 


Program  director — 8  years  radio,  total  12  years, 
some  television  experience.  Desire  similar  posi- 
tion medium  or  large  market.  Available  April 
1st.  Peter  Tripp,  Melrose  7118  Kansas  City,  or 
5010  Briar,  Mission,  Kan. 

For  Sale 

Stations 

Will  trade  new  remote  control  system  for  share 
in  your  station.   Write  Box  438C,  B'T. 


(Continued  on  next  page) 


For  Sale— (Cont'd) 


250  watt  radio  station,  Mutual  affiliation  showing 
nice  revenue.  Priced  to  sell  quick.  For  details, 
write  Box  656C,  B.T. 

Texas  radio  station,  1000  watt  day-time,  located 
in  most  prosperous  territory  in  United  States;  in 
city  over  100,000  population,  400,000  population 
within  radius  of  35  miles.  Highly  industrial,  tre- 
mendous payrolls.  Owner  retiring.  Reasonable 
down  payment,  balance  on  terms  of  five  years 
or  longer  with  5%  interest.  More  interested  in 
character,  ability  and  ambition  than  the  amount 
of  down  payment.  Would  consider  partner  if 
qualified  to  assume  complete  management.  Chance 
of  life-time  for  the  right  man.  Box  689C,  B-T. 

Ask  for  our  free  list  of  good  radio  buys.  Jack  L. 
Stoll  &  Associates,  4958  Melrose  Ave.,  Los  An- 
geles 29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


Five  kilowatt  am  transmitter  complete  with 
some  spare  tubes,  $2,900.   Box  530C,  B«T. 

Complete  Collins  equipment  for  20kw  fm  station. 

5kw  transmitter,  Collins  antenna,  frequency  and 
modulation  monitor.   Box  582C,  B«T. 

Have  spare  zoomar  lense;  perfect  condition.  Box 
643C,  B-T. 

One  GE  6  bay  fm  antenna  type  BY-6-B  with  bea- 
con platform  complete  with  instruction  book. 
Purchaser  will  pay  for  removal  on  15-story 
building.  No  reasonable  offer  refused.  KCRC, 
Enid,  Oklahoma. 

WFMY-TV,  Greensboro,  has  3  antenna  mounting 
trestles  for  RCA  TF6AL.  Made  to  exact  RCA 
specifications.  $150.  fob  Greensboro,  N.  C.  Con- 
tact William  E.  Neill,  WFMY-TV. 

500  watt  am  transmitter.  Good  operating  con- 
dition. Low  priced,  for  immediate  sale.  WRMN 
Elgin,  Illinois.    Phone  7700. 

Best  offer,  240  ft.  Truscon  self-supporting  tower, 
type  H-30  with  lights.  WOKY-TV,  704  W.  Wis- 
consin Avenue,  Milwaukee,  Wisconsin. 

It's  smart  to  be  shifty.  Why  lug  a  maggie  to  a 
remote  when  you  can  wear  a  Tapak  newscaster, 
the  walkie  tape  "studio."  No  charging,  no  lines, 
just  you.  Try  before  buy.  Broadcast  Equipment 
Corp.,  135-01  Liberty  Ave.,  Richmond  Hill  19, 
N.  Y. 

Interested  in  films?  For  public  reaction  through 
screening  committees  National  Board  of  Review, 
of  Motion  Pictures,  plus  authoritative  articles, 
only  $3  a  year,  read  "Films  in  Review,"  P.  O. 
Box  109,  Gracie  Station,  New  York  28,  N.  Y. 

Presto  RC-7  tape  transport  A920  amplifier,  rea- 
sonable, Fidelity  Sound,  1412  Flagler  Ave.,  Jack- 
sonville, Florida. 


Wanted  to  Buy 


Stations 


250-1000w  west  of  Mississippi.  Prepared  to  ne- 
gotiate at  site  immediately.  Replies  confidential. 
Box  693C,  B.T. 


Equipment,  etc. 


UHF  lkw  transmitter,  antennas,  cameras  and  all 
other  tv  equipment.  Will  pay  cash.  Write  Box 
593C,  B«T. 

Want  field  strength  meter,  RCA  model  WX-2C. 
Box  602C,  B-T. 

Used  lOkw  fm  transmitter  or  10  kw  fm  amplifier. 
Box  636C,  B«T. 

Used  audio  oscillator,  gain  set,  distortion  meter, 
recent  model  am  modulation  monitor,  GE  limiter. 
Box  681C,  B.T. 

Slightly  used  GE  type  TT-10A  channel  2  to  6 
transmitter.  Furnish  availability  and  lowest 
price.  WCCO-TV,  Minneapolis,  Minnesota,  % 
John  M.  Sherman. 

Limiting  amplifier  119A  model.  Write  WFAH, 
Alliance,  Ohio. 

BTA-10F  urgently  need  RCA  10  kilowatt  am 
transmitter.  Wire  or  telephone  Geist-Creaser 
Assoc.,  Inc.,  Murray  Hill  7-1550,  60  East  42nd 
Street,  New  York  17,  N.  Y. 

Used  recording  equipment.  Will  offer  highest 
trades  on  new  equipment.  Commercial  Electronic 
Service,  2609  Olive  Street,  St.  Louis  3,  Mo. 


Miscellaneous 


A  complete  application  for  a  television  hearing 
in  leathered  bound  volumes  representing  the 
latest  and  best  thinking  of  the  recognized  top 
legal  talent  and  consultants'  work  in  the  coun- 
try. Thousands  of  dollars  can  be  saved  by 
utilizing  this  information  if  you  are  planning 
to  file  a  tv  application  or  may  be  involved  in 
a  tv  hearing.   Box  500C,  B.T. 

Is  your  station  making  the  profit  it  should?  If 
not,  my  experience  possibly  could  help  you.  I 
have  been  in  radio-tv  merchandising  and  adver- 
tising for  several  years.  I  can  help  your  radio 
or  tv  station  (or  business  in  allied  field)  increase 
its  billings  in  a  reasonably  short  time.  Reply 
in  confidence.  Post  Office  Box  857,  Chicago  90, 
Illinois. 

FCC  operator  license  quickly.  Individualized 
instruction  by  correspondence  or  in  residence. 
Beginners  get  first  phone  in  8  weeks.  Guaran- 
teed results.  Free  brochure.  Write  Don  Gran- 
tham, 6064  Hollywood  Blvd.,  Hollywood,  Cali- 
fornia. 

Newest  space-saving  workbench,  48"  x  24"  x  33", 
completely  equipped,  shipped  FOB  knocked 
down,  minutes  assembled,  only  $9.95;  Riolemtel, 
Palatka,  Florida. 


Help  Wanted 


America's  First  All  Girl  24  hour  AM  Glam- 
our Station  being  planned.  If  you  have 
experience  in  Management,  Engineering, 
Sales  and  all  phases,  apply  by  letter.  Not 
ready  for  Auditions.  Market  in  first  5  0 
of  the  country.  Ideal  climate  and  living 
conditions.  Box  686C,  B»T. 


Television 


OPPORTUNITY! 

Young  man  to  be  manager-partowner  in  3 
to  5  years.  He  must  believe  good  sales- 
man can  sell  TV  advertising  without  long 
period  of  getting  acquainted;  willing  to 
start  as  salesman  15%  commission,  almost 
complete  choice  of  accounts.  Can  be  lo- 
cal TV  sales-manager  in  90  days,  reporting 
only  to  head  of  business,  20%  commis- 
sion on  all  local  TV  sales.  He  should  be 
general  sales-manager  AM-TV  local- 
national  in  one  to  two  years  and  presi- 
dent-general manager  in  3  to  5.  Com- 
mensurate salaries  plus  stock-option  10% 
to  20%  of  ownership.  5  year  option  now 
at  about  half  value.  Drawing  account 
available.  The  less  guarantee  the  more 
stock  in  option.  Full  particulars,  picture 
and  phone  number  in  first  letter.  Advise 
if  can  visit  property  and  be  visited 
promptly.    Box  698C,  B»T. 

Situations  Wanted 


NEED  HELP? 

Seven  years  experience  in  radio  and  television  staff 
announcing,  director  of  news  and  special  events, 
assistant  program  director.  Former  employers  will 
tell  you  jobs  were  done  well.  Announcing  duties 
covered  every  field,  including  across-the-board,  na- 
tionally sponsored  television  newscast.  Available 
immediately.      Write    Box   657C,  B.T. 


RADIO  OR  TV 
1,000,000  MARKET  ANNOUNCER  with  all- 
around  experience  net-basic  radio,  national- 
ag-ency  TV,  films.  Available  for  staff  of 
bonafide,  forward-looking-  operation  with  at 
least  TV-CP.  A-l  voice,  good  idea  man, 
writer.  Prefer  Gulf  Texas,  Florida,  but 
geography  secondary.  Must  offer  good 
salary,  future  opportunities.  No  shoe- 
strings, whistlestops,  please.  Vet,  24,  col- 
lege, single,  immediately.  Box  668C,  B»T. 


Television 


IS  THERE  A  JOB  IN  THE  HOUSE? 

TV  Director,  Writer,  Announcer,  age  25.  Single, 
veteran,  experienced  newspaper  reporter  and 
copywriter.  SRT  student.  Directed  many  hours 
of  live,  closed  circuit  TV  programs.  Experience 
as  cameraman,  floor  manager,  switcher,  boom, 
sound  console.  Also  announcing  and  script 
experience.  Neat  appearance,  adaptable,  college, 
creative  ability,  reliable.  And  good  TV  pro- 
duction job  offer  welcomed.    Box  690C,  B«T. 


For  Sale 


Equipment 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 
Tower  Sales  &  Erecting  Co. 
6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


EQUIPMENT 

Collins  21-A-5KW  Transmitter 
4  years  old — A-l  condition 
including  set  of  spare  tubes 

$13,000  f.o.b. 
For  details  write-wire-call 
BOB  DUMM,  KXOA,  SACRAMENTO ' 
CALIFORNIA 


Miscellaneous 


THE  BEST   IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

wsnc       CALL  WtKt 

J.  M.  HAMILTON  &  COMPANY 

FAINTING        titer  ION  MAWINANCI 

YEARS   OF  EXPERIENCE 
Box   2432,  T.I;  4-3115,  G«. •«.«;«,  N.  C. 


Employment  Services 


PERSONNEL  PROBLEMS? 


We  render  a  complete  and  confidential  service 
to  Radio  &  TV  Stations  (near  and  far)  as  well 
as  Program  Producers. 

Griffin  &  Culver  Personnel  (Agency) 

280  Madison  Ave.,  New  York,  N.Y.  ORegon  9-2690 
Paul  Baron,  Dir.,  Radio  TV  and  Film  Div. 

Resumes  welcomed  from  qualified  people. 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel   for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Fbazier 
TV  &   Radio  Management  Conmitantt 
708  Bond  Bldg.,   Washington  5,  D.  C. 


FOR  THE  RECORD 


1 


(Continued  from  page  118) 

York,  N.  Y.,  to  3-19-54;  KGMC  Englewood,  Col. 
to  6-1-54;  WICC-TV  Bridgeport,  Conn.,  to  9-2-ft 
KBES-TV  Medford,  Ore.,  to  9-4-54;  to  KDZA-1 
Pueblo,  Colo.,  to  9-1-54;  WAFB-TV  Baton  Roue 
La.,  to  9-29-54. 

KAMD  Camden,  Arkansas,  Camden  Radio  * 
—Granted  mod.  of  CP  for  extension  of  co, 
mencement  and  completion  date  to  4-4-54  a 
10-4-54. 

WFAR    Farrell,    Pa.,    Sanford    A.  Schafitz 
Granted    authority   to    operate  transmitter 
remote  control.    (Action  Feb.  23,  1954.) 

March  9  Applications 

ACCEPTED  FOR  FILING 
Application  Reinstated 
Lawton  Bcstg.  Co.  Inc.,  Lawton,  Okla. — Coi 
struction  permit  for  new  station  on  1600  k 
1  kw,  unlimited  hours  of  operation,  using  diref' 
tional  antenna  day  and  night  (BP-8840). 

Modification  of  CP 

KRTV  (TV)  Little  Rock,  Ark.,  Little  Roo 
Telecasters  Inc.— Mod.  of  CP  (BPCT-1160)  I 
mod.,  which  authorized  new  tv  station  to  exterj 
completion  date  from  3-16-54  (BMPCT-1929). 

KMJ-TV  Fresno,  Calif.,  McClatchy  Bcstg.  C? 
—Mod.  of  CP  (BPCT-449)  as  mod.,  which  at 
thorized  new  tv  station  for  extension  of  com 
pletion  date  to  9-29-54  (BMPCT-1934). 

WJDM  (TV)  Panama  City,  Fla.,  J.  D.  Manly- 
Mod,  of  CP  (BPCT-157U  as  mod.,  which  authoi. 
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|w  tv  station  for  extension  of  completion 
torn  3-21-54  (BMPCT-1933). 
9-TV  Clayton,  Mo.,  The  Lutheran  Church- 
1  Synod— Mod.  of  CP  (BPCT-404)  as 
which  authorized  new  tv  station  for  ex- 
of  completion  to  4-4-55  (BMPCT-1931) . 
f-TV  Lincoln,  Neb.,  Cornhusker  Radio 
Corp.— Mod.  of  CP  (BPCT-1044)  as  mod., 
authorized  new  tv  station  for  extension  of 
Eion  date  to  10-6-54  (BMPCT-1936). 
JlC-TV  Cincinnati,  Ohio,  Radio  Cincinnati 
Ifod.  of  CP  (BPCT-905)  as  mod.,  which 
•[zed  changes  in  existing  tv  station  for 
:|on  of  completion  date  to  December,  1954 
IT-1913). 

N   (TV)    Columbus,    Ohio,   WTVN  Inc.— 

tf  CP  (BPCT-928)  as  mod.,  which  author- 
hanges  in  facilities  of  existing  tv  station 
tension  of  completion  date  to  January, 
5MPCT-1932).  ' 

iZ-TV  Allentown,  Pa.,  Penn-Allen  Bcstg. 
[od.  of  CP  (BPCT-486)  which  authorized 
|v  station  for  extension  of  completion 
p  8-15-54  (BMPCT-1937). 
C-TV  Austin,  Tex.,  Texas  Bcstg.  Corp.— 
If  CP  (BPCT-876)  as  mod.,  which  author- 
bw  tv  station  for  extension  of  completion 
|>  9-1-54  (BMPCT-1928). 

IT-TV  Wichita  Falls,  Tex.,  Wichita  Falls 
i.— Mod.  of  CP  (BPCT-1309)  as  mod.,  which 
ized  new  tv  station  for  extension  of  corn- 
date  from  3-22-54  (BMPCT-1930). 
R  (TV)  Richmond,  Va.,  Havens  and  Mar- 
Mod,  of  CP  (BMPCT-602)  as  mod.,  which 
ized  changes  in  facilities  of  existing  tv 
for    extension    of    completion    date  to 
(BMPCT-1935). 
,:X-TV  Nr.  Rockford,  111.,  Greater  Rockford 
l[.— Mod.  of  CP  (BPCT-1050)  as  mod.,  which 
lized  new  tv  station  for  extension  of  corn- 
date  to  9-15-54  (BMPCT-1939). 

March  8  Decisions 

BROADCAST  ACTIONS 
Modification  of  CP 
xL  Palm  Springs,  Calif.,  Desert  Radio  and 
isting  Co. — Granted  mod.  of  CP  for  exten- 
,i  time  to  May  15  in  which  to  complete 
uction  of  am  station  (1450  kc,  250  w,  U); 
lenied  petition  of  KCMJ,  Palm  Springs, 
filed  Jan.  29,  entitled  "Petition  for  Denial, 
otest  Under  Section  309(c)  If  Grant  Al- 
Made."  Commissioner  Bartley  not  voting. 

March  8  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 
S-FM  Springfield,  Mass.,  WMAS  Inc.— Li- 
to  cover  construction  permit  (BPH-1878) 
authorized   changes   in   licensed  station 
■950). 

C-FM  Williamsport,  Pa.,  Lycoming  Bcstg. 
license  to  cover  construction  permit  (BPH- 
Iwhich  authorized  changes  in  licensed  sta- 
.BLH-951). 

Modification  of  CP 


A  (TV)  Anchorage,  Alaska,  Northern  Tv 
od.  of  CP  (BPCT-1706)  as  mod.,  which 
ized  new  tv  station  for  extension  of  corn- 
date  to  9-29-54  (BMPCT-1921). 
M-TV  Quincy,  111.,  Quincy  Bcstg.  Co. — 
of  CP  (BPCT-776)  as  mod.,  which  author- 
ew  tv  station  for  extension  of  completion 
to  Dec.  1954  (BMPCT-1918). 
F-TV   Brockton,   Mass.,  Trans-American 
terprises  Inc.— Mod.  of  CP  (BPCT-1731) 
authorized  new  tv  station  for  extension 
ool Colob(mpletion  date  to  9-29-54  (BMPCT-1926). 
5WPR-TV  Nr.  Butte,  Mont.,  Copper  Bcstg.  Co. 
p.  of  CP  (BPCT-804)  as  mod.,  which  author- 
hew  tv  station  for  extension  of  completion 
(to  9-14-54  (BMPCT-1922). 

VO-TV  Missoula,  Mont.,  Mosby's  Inc. — 
of  CP  (BPCT-829)  as  mod.,  which  author- 
new  tv  station  for  extension  of  completion 
to  September  1954  (BMPCT-1925). 

ET-TV  Rochester,  N.  Y.,  Veterans  Bcstg. 
Mod.  of  CP  (BPCT-833)  which  authorized 
tv  station  for  extension  of  completion  date 
1-54  (BMPCT-1916). 

[EC-TV  Rochester,  N.  Y.,  WHEC  Inc.— Mod. 

(BPCT-326)  which  authorized  new  tv  sta- 
for  extension  of  completion  date  to  7-1-54 
~  1917). 

If  TV  (TV)  Pittsburgh,  Pa.,  Allen  B.  DuMont 
jratories  Inc.  —  Mod.  of  CP  (BPCT-932)  as 
which  authorized  changes  in  facilities  of 
ng  tv  station  for  extension  of  completion 
to  6-1-54  (BMPCT-1920). 

OD-TV  El  Paso,  Tex.,  El  Paso  Times  Inc. — 

of  CP  (BPCT-673)  as  mod.,  which  author- 
new  tv  station  for  extension  of  completion 
to  9-30-54  (BMPCT-1924). 
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ED  (TV)  Berkeley,  Calif.,  Bay  Area  Edu- 
nal  Tv  Assn.— Mod.  of  CP  (BPET-8)  which 
Jrized  new  noncommercial  educ.  tv  station 
extension  of  completion  date  to  9-22-54 
PET-27). 


By  Hearing  Examiner  H.  Gifford  Irion 

Gave  notice  that  the  further  hearing  confer- 
ence in  re  Radio  Station  WSOC  Inc.,  et  al.  for 
ch.  9  in  Charlotte,  N.  C,  previously  scheduled 
for  Feb.  26  and  continued  without  d?te,  is  sched- 
uled for  March  8,  1954  (Dockets  8837  et  al). 

By  Hearing  Examiner  William  G.  Butts 

Louis  Wasmer,  Spokane,  Wash, — Scheduled 
further  hearing  for  March  5  in  re  application 
for  ch.  2  (Docket  10422). 

By  Hearing  Examiner  Millard  F.  French 

Radio  Diablo  Inc.,  KXOB  Inc.,  Stockton,  Calif. 
— Dismissed  as  moot  petition  of  KXOB  Inc.,  for 
leave  to  amend  tv  application  for  ch.  13  in  cer- 
tain particulars  (Docket  10766;  BPCT-1091),  since 
said  application  was  dismissed  on  Jan.  6,  1954. 

March  '5  Decisions 


BROADCAST  ACTIONS 

The  Commission  en  banc,  by  Commissioners 
Hyde  (Chairman),  Webster,  Sterling,  Bartley, 
Doerfer  and  Lee,  took  the  following  action  on 
March  4: 

Renewal  of  License 

WLAN  Lancaster,  Pa.,  Peoples  Bcstg.  Co. — 
Granted  renewal  of  license  of  am  station  for 
the  regular  period  (BR-1284).  Comrs.  Webster 
and  Bartley  favored  letter  requiring  further 
information. 

ACTIONS  ON  MOTIONS 

The  Commission  denied  request  of  Joseph 
Brenner  filed  Feb.  25,  requesting  30  day  exten- 
sion of  time  for  filing  replies  to  comments  in 
re  Docket  10832. 

By  Commissioner  George  E.  Sterling 

WKRG-TV  Die,  The  Mobile  Tv  Corp.,  Mobile, 
Ala. — Granted  petition  of  WKRG-TV  for  exten- 
sion of  time  to  and  including  April  5  within 
which  to  file  exceptions  to  initial  decision  re 
applications  for  ch.  5  (Dockets  10457-58).  (Action 
taken  3/4). 

By  Hearing  Examiner  Claire  W.  Hardy 

By  memorandum  opinion  and  order,  denied 
petition  of  Missouri  Valley  Tv  Co.,  for  continu- 
ance of  consolidated  hearing  re  ch.  4  in  St. 
Louis,  Mo.,  now  scheduled  for  March  29  (Docket 
8810  et  al). 

March  5  Applications 

ACCEPTED  FOR  FILING 

License  for  CP 

KXOC  Chico,  Calif.,  KXOC  Inc.— License  to 
cover  construction  permit  (BP-8436)  as  modi- 
fied, which  authorized  change  in  frequency,  in- 
crease power,  installation  of  new  transmitter 
and  make  changes  in  the  directional  antenna 
pattern  (BL-5226). 

Modification  of  License 

WLOF  Orlando,  Fla.,  Hazlewood  Inc.— Modifi- 
cation of  license  to  change  name  to  Mid-Florida 
Radio  Corp.  (BML-1579). 

Renewal  of  License 

WBYS  Canton,  111.,  Fulton  County  Bcstg.  Co. 
(BR-1773);  WGLC  Centreville,  Miss.,  Southern 
Bcstg.  Co.  (BR-2604);  WAPF  McComb,  Miss., 
Albert  Mack  Smith,  Phillip  Dean  Brady  and 
Louis  Alford,  d/b  as  The  Southwestern  Bcstg. 
Co.  of  Miss.  (BR-1972);  WATH  Athens,  Ohio, 
A.  H.  Kovlan  and  J.  D.  Sinyard  (BR-2571); 
WAUX  Waukesha,  Wis.,  W-A-U-K  Bcstg.  Co. 
(BR-1511). 


Renewal  of  License  Returned 

WADE  Wadesboro,  N.  C,  Robert  Phillip  Lyon 
and  Risden  A.  Lyon  d/b  as  R.  P.  Lyon  and  Son 
(BR-1595). 

Accepted  for  Filing 

WJEJ-FM  Hagerstown,  Md.,  Hagerstown  Bcstg. 
Co. — 301-A  operation  by  remote  control  (BRCH- 
76). 

WBUZ  Oakland,  Md.,  Chesapeake  Bcstg.  Co. 
—  Construction  permit  to  replace  permit  (BPH- 
1814)  as  modified  which  expired  2-8-54  (BPH- 
1930). 

Renewal  of  License 

WRRE  South  Bristol  Township,  N.  Y.,  North- 
east Radio  Corp.  (BRH-389);  WRRC  Cherry 
Valley,  N.  Y.,  Northeast  Radio  Corp.  (BRH-390)- 
WRRD  DeRuyter  Village,  N.  Y.,  Northeast  Radio 
Corp.  (BRH-392);  WRRA  Ithaca,  N.  Y.,  Northeast 
Radio  Corp.  (BRH-729);  WRRH  Poughkeepsie, 
N.  Y.,  Northeast  Radio  Corp.  (BRH-103);  WNYC- 
FM  New  York,  N.  Y.,  City  of  N.  Y.,  Municipal 
Bcstg.  System  (BRH-41);  WABC-FM  New  York, 
N.  Y.,  American  Bcstg. -Paramount  Theatres  Inc. 
(BRH-721);  WWNY-FM  Watertown,  N.  Y,  The 
Brockway  Co.  (BRH-112). 

KVSC  Logan,  Utah,  Utah  State  Agricultural 
College  (BRED-101). 

License  for  CP 

KRON-TV  San  Francisco,  Calif.,  The  Chronicle 
Pub.  Co.— License  to  cover  CP  (BMPCT-859)  as 
mod.  which  authorized  changes  in  facilities  of 
existing  tv  station  and  to  correct  geographical 
coordinates  (BLCT-184). 

Modification  of  CP 

WSGN-TV  Birmingham,  Ala.,  Jemison  Bcstg. 
Co.— Mod.  of  CP  (BPCT-386)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  9-22-54  (BMPCT-1909) . 

WCOV-TV  Nr.  Montgomery,  Ala.,  Capitol 
Bcstg.  Co.— Mod.  of  CP  (BPCT-822)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  July  1954  (BMPCT-1908). 

WDAN-TV  Danville,  111.,  Northwestern  Pub. 
Co.— Mod.  of  CP  (BPCT-919)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  12-10-54   (BMPCT-1914) . 

WWTV  (TV)  Tustin,  Mich.,  Sparton  Bcstg.  Co. 
—Mod.  of  CP  (BPCT-1634)  as  mod.,  which  au- 
thorized new  tv  station  for  extension  of  com- 
pletion date  to  9-8-54  (BMPCT-1912). 

WKZO-TV  Kalamazoo,  Mich.,  Fetzer  Bcstg. 
Co.— Mod.  of  CP  (BMPCT-865)  as  mod.,  which 
authorized  changes  in  facilities  of  existing  tv 
station  for  extension  of  completion  date  to 
9-30-54  (BMPCT-1906). 

KFBB-TV  Nr.  Great  Falls,  Mont.,  Buttrey 
Bcstg.  Inc.— Mod.  of  CP  (BPCT-1195)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  5-21-54  (BMPCT-1907). 

WTOB-TV  Winston-Salem,  N.  C,  Winston- 
Salem  Bcstg.  Co.— Mod.  of  CP  (BPCT-1497)  as 
mod.,  which  authorized  new  tv  station  for  ex- 
tension of  completion  date  to  9-15-54  ( BMPCT- 
1915). 

KOIN-TV  Portland,  Ore.,  Mount  Hood  Radio 
&  Tv  Bcstg.  Corp.— Mod.  of  CP  (BPCT-1029) 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  9-15-54  (BMPCT-1905). 

WSIX-TV  Nashville,  Tenn.,  Louis  R.  Draughon, 
etc.,  d/b  as  WSIX  Bcstg.  Station— Mod.  of  CP 
(BPCT-532)  which  authorized  new  tv  station 
for  extension  of  completion  date  to  10-1-54 
(BMPCT-1910). 

WSVA-TV  Nr.  Harrisonburg,  Va.,  Shenandoah 
Valley  Bcstg.  Corp.— Mod.  of  CP  (BPCT-1324)  as 
mod.,  which  authorized  new  tv  station  for  ex- 
tension of  completion  date  to  9-14-54  (BMPCT- 
1911). 


South 

Radio  and  Television 

$410*000.00 

Major  southern  market  with  diversified  income  and  contin- 
uing growth  factor.  Both  profitable  properties  with  valuable 
assets.    Financing  available  after  substantial  cash  payment. 

Appraisals    •     Negotiations    •  Financing 
BLACKBURN  ■  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
William  T.  Stnbblefield 
Washington  Bldg. 
Sterling  3-4341-2 


RADIO-TV-NEWSFAKR  BROKERS 

CHICAGO 
Ray  V.  Hamilton 

Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 
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A  Bird 

from  our  Sponsor 


■  This  is  a  story  about  the  gang 
in  our  merchandising  department — a 
smart  flock  of  birds  who  went  turkey 
wild  recently. 

C.  A.  Swanson  &  Co.  markets 
frozen  foods — a  hot  selling  item  in  any 
grocer's  deep  freeze.  WFBM-TV  made 
it  even  hotter.  Swanson  co-sponsors 
"The  Name's  The  Same,"  a  show 
which  flew  its  regular  network  coop 
to  roost  with  us  in  Indianapolis.  In 
Swanson's  nationwide  promotion  con- 
test, we  strutted  off  with  first  prize 
ri^ht  under  the  network's  beak. 


Indiana's  retail  grocers  were  our 
first  concern:  our  boys  thawed  them 
out  with  a  month-long  survey  of  their 
frozen  food  inventories,  noted  their 
comments  on  the  Swanson  product, 
and  distributed  point-of-sale  posters 
tying  in  the  same  name  with  "The 
Name's  The  Same."  Thirteen  hundred 
grocers  received  "News  From  WFBM- 


TV"  bulletins,  complete  with  photos  of 
Robert  Q.  Lewis  plugging  Swanson's 
Frozen  Foods. 

The  tv  editor  of  an  Indianapolis 
paper  reviewed  "The  Name's  The 
Same."  Our  own  publication,  "The 
Merchandiser,"  (circulated  monthly  to 
1700  retail  outlets)  featured  a  two- 
column  lead  story  on  the  product  and 
the  program.  "Cinderella  Weekend," 
WFBM-TV's  afternoon  quiz  show, 
presented  free  samples  of  Swanson's 
Beef,  Turkey  and  Chicken  Pies  to 
contestants. 

Retailers  and  consumers  gobbled 
up  the  publicity,  feathered  their  deep 
freeze  units  with  Swanson  products. 
(WFBM-TV  covers  38  Central  Indiana 
counties  with  annual  food  sales  totaling 
$370  million.)  When  we  incubated  that 
kind  of  potential  with  intensive  mer- 
chandising, sales  hatched,  our  sponsor 
strutted,  and  prize  turkeys  practically 
took  over  our  studios.  Clarke  Sw-anson 
personally  flew  in  to  see  WFBM-TV  in 
action,  presented  our  staff  with  a  silver 
plaque  and  two  dozen  prize  birds. 

Merchandising  follow-thru  is  just 
one  feather  in  our  cap.  With  461,130 
tv  sets  in  a  coverage  area  earning  $2% 
billion  in  annual  income,  WFBM-TV 
offers  a  bird-in-the-hand  to  advertisers 
weary  of  bush-beating. 

See  the  Katz  man,  etc. 


WFBM  WFBM-TV 

INDIANAPOLIS  •  CBS 

Represented  Nationally  by  the  Katz  Agency 

Affiliated  with  WEOA,  Evansville;  WFDF,  Flint;  WOOD  AM  &  TV,  Grand  Rapids 
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ELESTATUS 

Stations  on  the  Air  With  Market  Set  Count 
d  Reports  of  Grantees'  Target  Dates 

or's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  commercially 
educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  com- 
cial  programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
:tive  set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
jrate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
St  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B-T  estimate, 
(ions  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

ningham — 

rABT  (13)  CBS,  ABC,  DuM;  CBS  Spot  Sis.; 
225,000 

/BRC-TV  (6)  NBC;  Raymer;  184,300 
■JLN-TV  (48),  12/10/52— Unknown 
rSGN-TV  (42),  12/18/52— Unknown 
iaturt— 

fMSL-TV  (23)  12/26/52-5/1/54 
bilet— 

i/ALA-TV  (10)  ABC,  CBS,  NBC;  Headley- 
|  Reed;  52,500 

EAB-TV  (48)  CBS,  DuM;  Forjoe;  41,600 
Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
jomeryt — 

CCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 
mer; 24,600 
ontgomery   Bcstg.    Co.    (12)  Headley-Reed; 
Initial  Decision  10/7/53-9/15/54 
mat — 

Jeep  South  Bcstg.  Co.  (8)  2/24/54-Unknown 
ARIZONA 

sa  (Phoenix) — 

CTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 

85,496 
Denix — 

COOL-TV  (10)  ABC;  Hollingbery;  85,496 
COY-TV  (10)  ABC;  Blair;  85,496 
CPHO-TV  (5)  ABC,  CBS,  DuM;  Katz;  85,496 
cson — 

COPO-TV  (13)  CBS,  DuM;  Forjoe;  21,200 
CVOA-TV  (4)  NBC;  Raymer;  21,200 
mat — 

ECIVA  (11)  DuM;  Forjoe;  17,467 
ARKANSAS 

!  Doradot — 

South  Arkansas  Tv  Co.  (10)  2/24/54-Unknown 
rt  Smitht— 

KFSA-TV    (22)    ABC,    NBC,   DuM;  Pearson; 
18,500 

it  Springs  t — 

Southern  Newspapers  Inc.  (9)  1/20/54-Unknown 
ttle  Rock— 

KARK-TV    (4)    NBC;    Petry;  6/18/53-4/1/54 

(granted  ST  A  Jan.  11) 
KETV  (23),  10/30/53-Unknown 
KRTV  (17)  CBS,  DuM;  51,000 
ne  Blufft— 

KATV  (7)  ABC;  Avery-Knodel;  58,772 

CALIFORNIA 

ikersfield — 

KBAK-TV  (29)  ABC,  DuM;  Forjoe;  49,600 
KERO-TV    (10)    CBS.    NBC;  Avery-Knodel; 
109,692 

srkeley  (San  Francisco) — 
KQED  (*9)  7/24/53-Unknown 
lico — 

KHSL-TV  (12)  CBS,  NBC;  Grant;  30,580 
sronat — 

KCOA  (52),  9/16/53-Unknown 
Centrot — 

Valley  Empire  Telecasters  (16)  2/10/54 — Un- 
known 
urekat — 

KTEM-TV  (3)  ABC.  CBS,  NBC.  DuM;  Blair 
resno — 

KBID-TV  (53)  Meeker 
KJEO-TV  (47)  ABC;  Branham;  89,052 
KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 
los  Angeles — 

|  KBIC-TV  (22)  2/10/52-Unknown 

,-KABC-TV  (7)  ABC;  Petry;  1,776,018 

[KCOP  (13)  Katz;  1,776,018 

[KHJ-TV  (9)  H-R;  1,776,018 

[  KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,776,018 

KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,776,018 

KTLA  (5)  Raymer;  1,776,018 
y  KTTV  (11)  DuM;  Blair;  1,776,018 

KTHE  (*28) 

lercedt — 
KMER  (34). 


Modestot — 

KTRB  Bcstg.  Co.  (14)  2/17/54-Unknown 

Montereyt — 

p-  KMBY-TV  (8)  CBS;  Hollingbery;  190,212 

Sacramento — 

KBIE-TV  (46)  6/26/53-Sprlng  '54 

►  KCCC-TV  (40)  51,400 

McClatchy    Bcstg.    Co.    (10),    Initial  Decision 
11/6/53 

Salinast — 

►  KSBW-TV  (8)  CBS,  NBC;  Hollingbery;  380,990 

San  Bernardinot — 
KITO-TV  (18),  11/6/52-Unknown 
Orange  Belt  Telecasters  (30),  Initial  Decision 
9/18/53 

San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  206,382 

►  KFSD-TV  (10)  NBC;  Katz;  206,382 
KUSH  (21)  12/23/53-Unknown 

San  Francisco — 

KBAY-TV    (20),    3/11/53-Unknown  (granted 
ST  A  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  829,400 

►  KPIX  (5)  CBS,  DuM;  Katz;  829,400 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  829,400 
KSAN-TV  (32)  McGillvra;  4/29/53-4/6/54 

San  Joset — 

Standard  Radio  <fc  Tv  Co.  (11),  Initial  Decision 
11/18/53 
San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  64,579 
Santa  Barbara — 

►  KEYT  (3)   ABC,   CBS,  NBC,  DuM;  Holling- 

bery; 413,827 
Stocktont — 

►  KTVU  (36)  Hollingbery 

Radio  Diablo  Inc.  (13)  2/11/54-6/1/54 
Tulare  (Fresno) — 

►  KVVG  (27)  DuM;  Forjoe;  123,000 

Yuba  Cityt— 
KAGR-TV  (52), 


3/11/53-Unkonwn 


9/16/53-Unknown 


COLORADO 

Colorado  Springst — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

40,743 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,600 
Denver — 

►  KBTV  (9)  ABC,  CBS;  Free  &  Peters;  197,516 

►  KFEL-TV  (2)  NBC;  Blair;  197,516 

►  KLZ-TV  (7)  CBS;  Katz;  197.516 

►  KOA-TV  (4)  NBC;  Petry;  197.516 
KRMA-TV  (*6),  7/1/53-1954 

Grand  Junctiont — 
KFXJ-TV  (5)  Holman;  3/26/53-May  '54 

Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  38,900 

►  KDZA-TV  (3)  McGillvra;  40,000 

CONNECTICUT 

Bridgeport — 
WCTJB  (*71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  59,127 
WSJL  (49),  8/14/52-Unknown 

Hartfordt— 
WEDH   (*24),  1/29/53-Unknown 
WGTH-TV   (18),  10/21/53-Unknown 

New  Britain — 

►  WKNB-TV  (30)  CBS,  DuM;  Boiling;  146,280 
New  Haven — 

WELI-TV  (59),  H-R;  6/24/53-Summer  '54 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

659,040 

WNLC-TV   (26)  12/31/52-Unknown 

Norwicht — 

WCTN  (*63),  1/29/53-Unknown 
Stamfordt — 

WSTF  (27),  5/27/53-Unknown 

Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  110,600 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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A-TV 

Covers  the  prosperous 
Keokuk,  Iowa 
Hannibal,  Missouri 
Quincy,  Illinois 
Area 

There  are 

129.405 

Families  Unduplicated 
by  service  from 
any  station  outside 
KHQA-TV's 
Class  B  Contour 


TELEVISION  HOMES 

in  KHQA-TV's 

100  mv/m  CONTOUR 

Exclusive  CBS  and 
DuMont  Television  Outlet 
For  Keokuk-Hannibal-Quincy 
Area 
You  need 

KHQA-TV — Channel  7 

to  cover  this  market 

Represented  by 
WEED  TELEVISION 
Chicago,  New  York,  Detroit, 
Atlanta,  Boston,  Hollywood, 
San  Francisco 

Tower 

886  Feet  above  Average  Terrain 
12  Bay  RCA  Antenna 
36.3  KW  ERP  Now 
316  KW  ERP  CP 

For  availabilities  write: 

WALTER  J.  ROTHSCHILD 
National   Sales  Manager 


QUINCY,  ILLINOIS 
Affiliated   with  WTAD-AM-FM 


FOR  THE  RECORD 


DELAWARE 

Dovert — 

WHRN  (40),  3/11/53-Unknown 
Wilmington — 

>■  WDEL-TV  (12)  NBC.  DuM;  Meeker;  193,287 
WILM-TV  (S3),  10/14/53-Vnknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis;  598,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 

►  WTTG  (5)  DuM;  Blair;  559,000 
United  Bcstg.  Co.  (50)  2/24/54-Unknown 

FLORIDA 

Clearwatert — 

Pioneer  Gulf  Tv  Bcstrs.  (32)  12/2/53-Unknown 
Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116,116 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 

Fort  Myerst — 

WINK-TV  (11)  ABC;  Weed;  3/11/53-3/18/54 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  32,000 

►  WMBK-TV   (4)  ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  222,404 
WOBS-TV  (30)  Stars  National;  8/12/53-5/1/54 
Miami — 

►  WITV  (17)  See  Fort  Lauderdale 
WMIE-TV  (27)  Stars  National;  12/2/53-5/1/54 
WTHS-TV    (*2),  U/12/53-Unknown 

►  WTVJ   (4)   ABC,   CBS,  NBC,  DuM;   Free  & 

Peters;  238,000 
WMFL  (33),  12/9/53-Unknown 
Orlandot — 

WDBO-TV   (6)   ABC,  DuM;  Blair;  10/14/53- 
4/25/54 
Panama  Cityt — 

►  WJDM  (7)  CBS;  Hollingbery 
Pensacolat — 

►  WEAR- TV  (3)  ABC;  Hollingbery 

►  WPFA  (15)  CBS,  DuM;  Young;  14,760 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

50,000 
Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV   (8)    NBC;   Blair;   Initial  Decision 
7/ 13/ 53- June  '54 

West  Palm  Beach — 

WEAT-TV  Inc.  (12)  2/18/54-Unknown 

►  WIRK-TV  (21)  Weed;  22,100 
WJNO-TV  (5),  11/4/53-6/1/54 

►  WMBR-TV  (4)  ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  222,400 

GEORGIA 

Alb  any  t — 

WALB-TV  (10)  Burn-Smith;  1/13/54-5/1/54 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340,810 

►  WSB-TV  (2)  NBC;  Petry:  340,810 
WQXI-TV  (36),  11/19/53-Summer  '54 

Augusta — 

►  WJBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery; 

71,000 

►  WRDW-TV  (12)  CBS;  Headley-Reed 
Columbus — 

►  WDAK-TV    (28)    ABC.   NBC;  Headley-Reed; 

28,443 

►  WRBL-TV  (4)  CBS;  Hollingbery;  59,653 
Macon — 

►  WNEX-TV  (47)  ABC,  NBC;  Branham;  34,662 

►  WMAZ-TV  (13)  CBS,  DuM;  Katz;  74,415 
Romet — 

►  WROM-TV  (9)  Weed;  94,380 
Savannah — 

>■  WTOC-TV  (11)  ABC,  CBS;  Katz;  18,312 

Thomasvillet — 

WCTV  12/23/53-Unknown 

Valdostat — 

WGOV-TV  (37)  Stars  National;  2/26/53-4/1/54 
IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  29,750 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  24,800 
Idaho  Falls— 

►  KID-TV  (3)  CBS,  NBC;  Gill-Perna;  13,500 
KIFT  (8)  ABC;  Hollingbery;  2/26/53- April  '54 

Nampat — 

KFXD-TV  (6;   Hollingbery;  3/11/53-Unknown 

Pocatellot — 
KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV    (10)   ABC;   Hollingbery;  3/26/53- 
March  '54 

Twin  Fallst — 

KLIX-TV    (11)    ABC;    Hollingbery;  3/19/53- 

5/1/54 


ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  DuM;  Weed;  205,000 
Bloomingtont — 

►  WBLN  (15)  McGillvra;  13,000 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  25C, 
WCUI  (21),  7/22/53-Unknown 
WTLC  (*12),  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,59' 

►  WBKB  (7)  ABC;  Blair;  1,594,574 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,594,574 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,594,574 
WOPA-TV  Inc.  (44)  2/10/54-Unknown 
WTTW  Cll),  11/5/53-Unknown 

Danville — 

►  WDAN-TV  (24)  Everett -McKinney;  35,000 
Decatur — 

►  WTVP   (17)    ABC,  DuM;    George   W.  CI. 

129,500 
Evanstonf — 

WTLE  (32),  8/12/53-Unknown 
Harrisburgt — 

►  WSIL-TV  (22) 
Joliett— 

WJOL-TV  (48)  Holman;  8/21/53-Unknown 
Peoria — 

►  WEEK-TV  (43)  ABC.  CBS,  NBC,  DuM;  H^ 

ley-Reed;  132,304 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  106,405 
Quincyt — 

►  KHQA-TV  (7)  (See  Hannibal  Mo.) 

►  WGEM-TV  (10)  ABC,  NBC;  Walker;  96,600 
Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  173,002 

►  WTVO  (39)  CBS,  NBC,  DuM;  Weed;  56,00<» 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV    (4)    ABC,    CBS,    DuM;  Av< 

Knodel;  250,361 
Springfield — 

►  WICS   (20)   ABC,  CBS,  NBC,  DuM;  You 

61,169 

INDIANA 

Bloomington — 

►  WTTV  (4)   ABC,  CBS,  NBC,  DuM;  Mee! 

510,422 
Elkhartt— 

WSJV  (52)  ABC,  NBC,  DuM;  H-R;  6/3/53- 
3/15/54 
Evansvillef — 

►  WFIE  (62)  Venard;  41,750 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  H 

mer;  63,931 
Anthony  Wayne  Bcstg.  Co.  (69),  Initial 
cision  10/27/53 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Kfc 

461,130 

WJRE  (26),  3/26/53-Unknown 
WISH-TV  (8)  Boiling;  1/28/54-7/1/54 
LaFayettet — 

►  WFAM-TV  (59)  Rambeau;  43,120 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM;  Bl 
man,  Walker;  56,725 

Princetont — 

►  WRAY-TV  (52)  Walker;  32,500 
South  Bend — 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  R 

mer;  99,615 

Terre  Hautet — 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/1/0 

Waterloot — 

WINT  (15)  4/6/53-6/15/54  ' 


i 


IOWA 


Ames — 

►  WOT-TV  (5)   ABC,  CBS,  NBC,  DuM;  Wi 

240,000 

Cedar  Rapids — 

►  KCRI-TV  (9)  H-R;  100,000 

►  WMT-TV  (2)  CBS;  Katz;  217,594 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (5)  NBC;  Free  &  Peters;  250.36^| 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46,713 
WHO-TV  (13)  NBC;  Free  &  Peters;  9/2h 

4/15/54 

Fort  Dodget — 

►  KQTV  (21)  Pearson;  41,750 

Mason  Cityt — 
KGLO-TV    (3)    CBS,   DuM;    Weed;  10/14/ 
Spring  '54 


Directory  information  is  in  following  order:  \ 
letters,  channel,  network  affiliation,  national  r 
resentative;  market  set  count  for  operating  r 
tions;  date  of  grant  and  commencement  tai 
date  for  grantees. 
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'ngbery;  ^ 

I  sis.;  I 

it 

i 

1391,514 
fcnoum 

e!"  35.000 
ft  W,  ciJj 


- 


:ity— 

'  (36),  10/30/52-Unknown 
7  (9)  CBS,  NBC,  DuM;  Katz;  87,716 
(4)  Hollingbery;  1/21/54-Fall  '54 

lot— 

,-TV  (7)  NBC,  DuM;  Headley-Reed; 
,448 

KANSAS 

Jendt— 

al  Kansas  Tele,  Co.  (2)  3/3/54-Unknown 
ison — 

I  (12)  CBS,  DuM;  H-R;  94,445 
ttant— 

".-TV  (*8),  7/24/53-Unknown 
rgt— 

M-TV  (7)  ABC,  CBS,  NBC,  DuM;  Katz; 

5oo 

4   (42),  11/5/53-Unknown 
W-TV  (13)  CBS;  Capper  Sis.;  46,953 

E  Bcstg.  Co.  (10),  Initial  Decision  10/30/53 
D  (16)  ABC,  NBC;  Petry;  61,545 


KENTUCKY 


It— 


(59;  Petry;  8/14/52-Unknown 


Duj[;  Hi  taon,t' 


y;  106,405 

to.) 

to;  96,600 


sd;  51,000 
MM;  Ave 


iM;  Meek  i 


T  (50)  CBS;  Meeker;  35,000 
itont — 

\P-TV  (27)  CBS;  Pearson;  12/3/53-4/1/54 
Central  Kentucky  Bcstg.  Co.  (18)  Initial 
cision  3/10/54 

lie— 

'E-TV  (3)  ABC,  NBC,  DuM;  NBC  Spot 

385,904 

iS-TV  (11)  (b)  CBS;  Harrington,  Righter 
Parsons 

„0-TV   (21)  ABC,  DuM;  Venard;  55,483 

lull;  i^L-TV  (41)  Forjoe;  1/15/53-Summer  '54 
rtt— 

>P-TV  (74)  12/24/53-Unknown 
tot— 

K  (43;,  9/16/53-Unknown 
LOUISIANA 

driat — 

IB-TV  (5),  12/30/53-Unknown 
j  Rouge — 

fB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 
000 

mtylZ  (2)  Hollingbery;  1/28/54-9/1/54 
,ttet— 

[)L-TV  (10)  9/16/53-7/1/54 
'Y-TV  (10)  Rambeau;  9/16/53-7/1/54 
>  Chariest — 

C-TV  (7)  11/12/53-Unknown 
G  (25)  ABC,  CBS,  DuM;  Young;  15,000 
e — 

>E-TV  (8)  CBS,  NBC,  ABC,  DuM;  H-R; 
1,000 

Z  (43)  Pearson;  16,500 
f  (rleans — 

KG  (26)  Gill-Perna;  4/2/53-Late  '54 

VO-TV  (32)  Forjoe;  4/2/53-Spring  '54 

5U-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair; 
9,693 

IR-TV  (61)  DuM;  Boiling;  65.691 
O   (20),  2/26/53-Unknown 
port — 

fA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 
|,500 

MAINE 


DuM;  Ki 


DuM;  Hi! 

J/53-7/1/5  < 


i;  0 


|;  10/ 


nent  t» 


ecas- 


,31-TV  (5)  ABC,  CBS,  NBC,  DuM;  Holling- 
We|fry;  52,000 

on— 

iM-TV  (17)  ABC,  CBS,  DuM;  Everett-Mc- 
lney;  16,000 

ttet 

TW  (8)  7/8/53-7/1/54 
rid— 

5H-TV  (6)  NBC;  Weed;  84,527 

<AN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 

W  (53)  ABC,  CBS,  NBC,  DuM;  Everett- 
cKinney;  31,000 

MARYLAND 

lore — 

(13)  ABC,  DuM;  Harrington,  Righter 
Parsons;  535,180 


kL-TV  (11)  NBC;  Petry;  535,180 
ra-TV  (72)  Forjoe;  12/18/52-Unknown 


order: 


,rjM  s  AR-TV  (2)  CBS;  Katz;  535,180 


LP  (18)  12/9/53-Summer  '54 


Cumberlandt — 

WTBO-TV  (17)  11/12/53-Summer  '54 
Salisburyt — 

WBOC-TV    (16)    Burn-Smith;  3/11/53-4/15/54 
(granted  STA  Feb.  18) 

MASSACHUSETTS 

Adams  (Pittsfield)t— 

►  WMGT  (74)  Walker;  182,000 
Boston — 

WBOS-TV  (50),  3/26/53-Vnknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,154,409 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44),  8/12/53-Vnknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,154,409 
Brocktont — 

WHEF-TV  (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV  (56)  DuM;  104,285 

Lawrencet — 

WGIM  (72),  6/10/53-Unknown 
New  Bedfordt — 

WTEV  (28),  Walker;  7/11/53-Summer  '54 
Pittsfieldt— 

WBEC-TV  (64),  11/12/53-Unknown 
Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  124,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  124,000 
Worcester — 

WAAB-TV  (20)  Hollingbery;  8/12/53- April  '54 

►  WWOR-TV  (14)  ABC,  DuM;  Raymer;  45.000 

MICHIGAN 

Ann  Arbor — 

►  WPAG-TV  (20)  DuM;  Everett-McKinney;  18,000 
WUOM-TV  (•26;,  11/4/53-Unknovm 

Battle  Creek— 
WBCK-TV  (58)  Headley-Reed;  11/20/52-Sum- 
mer  '54 

►  WBKZ  (64)  ABC;  Weed;  55,924 
Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV  (5)  NBC,  DuM;  Headley-Reed 
Cadillact— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  42,772 
Detroit — 

WCIO-TV  (62),  11/19/53-Unknovm 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,405,800 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1,144,890 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140,000 
East  Lansingt — 

►  WK AR-TV  (*60) 
Flint— 

WFDF-TV  (12;,  Initial  Decision  5/11/53 

►  WTAC-TV  (16)  ABC;  Raymer;  49,285 
Grand  Rapids — 

*■  WOOD-TV  (8)  ABC,  CBS,  NBC,  DuM;  Katz; 

376,533 
Kalamazoo— 

►  WKZO-TV  (3)  ABC.  CBS,  NBC,  DuM;  Avery- 

Knodel;  367,839 
Lansing — 

►  WILS-TV  (54)  DuM;  Venard;  31,240 

►  WJIM-TV  (6)  ABC,  CBS,  NBC.  DuM;  H-R; 

252,000 

Muskegont — 

WTVM  (35),  12/23/52-Vnknown 
Saginaw  (Bay  City,  Midland) — 
»►  WKNX-TV  (57)  ABC.  CBS,  NBC,  DuM;  Gill- 
P6rna*  73  225 

WSBM-TV  (51),  10/29/53-Vnknoum 
Traverse  Cityt — 

WPBN-TV  (7)  Holman;  11/25/53-Unknown 

MINNESOTA 

Austint — 

►  KMMT  (6)  ABC.  CBS,  DuM;  Pearson;  78,925 
Dulutht— 

KDAL-TV  (3)  NBC;  Avery-Knodel;  12/11/53- 

3/15/54  (granted  STA  Feb.  19) 

►  WFTV  (38)  ABC.  CBS,  NBC,  DuM;  Young; 

36,000 
Hibbingt — 

North  Star  Tv  Co.  (10),  1/13/54-Unknown 
Minneapolis  (St.  Paul) — 

WCCO-TV  (4)  ABC,  CBS,  DuM;  Free  &  Peters; 

425,700 

►  WTCN-TV  (11)  ABC;  Blair;  413,400 

►°KROC-TV   (10)   ABC,  NBC,  DuM;  Meeker; 

60,000 

St.  Paul  (Minneapolis) — 

►  KTSP-TV  (5)  NBC;  Petry;  436,700 

►  WMIN-TV  (11)  ABC;  Blair;  413,400 

MISSISSIPPI 

Columbust — 
WCBI-TV  (28),  3/11/53-Unknown 

►  WJTV  (25)  ABC.  CBS,  NBC,  DuM;  Katz;  31,906 

Directory  information  is  in  following;  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  tarcet 
date  for  grantees. 
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►  WLBT  (3)  NBC;  HoUingbery;  31,996 
WSLI-TV  (12)  ABC;  Weed;  7/22/53-3/27/54 

Meridiant — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 
ley-Keed;  36,200 

MISSOURI 

Cape  Girardeaut — 
KFVS-TV  (12)  Pearson;  10/14/53-April  '54 
KGMO-TV  (IS),  4/16/53-Unknown 

Claytont — 
KFUO-TV  (30).  2/5/53-Unknown 

Columbia — 

►  KOMU-TV  (8)  ABC.  CBS,  NBC,  DuM;  H-R; 

39,343 

Festust — 

►  KACY  (14)  Raymer;  201,200 
Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  96.606 
Joplint — 

KSWM-TV  (12)  CBS;  Rambeau;  12/23/53-Fall 

•54 


Kansas  City — 

KCMO-TV  (5)  ABC,  DuM;  Katz;  373,426 
f  KCTY  (25)  ABC,  CBS,  DuM;  Avery-Knodel; 

65,934 

*■  KMBC-TV  (9)  CBS;  Free  &  Peters;  373,426 
*-  WDAF-TV  (4)  ABC,  CBS,  NBC,  DuM;  Har- 
rington, Righter  &  Parsons;  373,426 
►  WHB-TV  (9)  CBS;  Blair;  373,426 

Kirksvillet — 

KTVO  (3)  12/16/53-6/15/54 

St.  Joseph — 

>■  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  92,205 
St.  Louis — 

KACY  (14)  See  Festus 

KETC  (*9)  5/7 /53-Unknown 

KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 

611,252 

>■  KSTM-TV  (36)  ABC;  H-R;  205.000 

WIL-TV  (42),  2/12/53-Unknown 

>■  WTVI  (54)  See  Belleville,  111. 

Sedaliat— 

KDRO-TV  (6)  Pearson;  2/26/53-4/15/54 


Check  off  KFYR-TV  on  your  media  list  for 
unrivalled  impact  in  one  of  the  nation's  healthiest,  fastest  % 
growing  markets.   When  you  channel 
advertising  dollars  to  KFYR-TV,  your  sales  message  goes 

into  prosperous  Upper  Midwest  farm  homes  /  M 

with  family  buying  power  near  the  nation's  peak.  >^Pf 


NBC 


CBS 


DUMONT 


"tl/  CHANNEL 


BISMARCK,  NO.  DAK. 


Represenfed  Notional//  by  JOHN  BLAIR 


Springfieldf — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  39,89i 

►  KYTV  (3)  ABC,  NBC;  HoUingbery;  46,0- 

MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  7,500 
Buttet— 

►  KOPE-TV   (4)   CBS,  ABC;  Hollingber; 

►  KXLF-TV  (6)  NBC,  DuM;  Walker;  4,0i. 
Great  Fallsf— 

KFBB-TV    (5)    CBS;    Headley-Reed  < 
3/15/54 
Missoulat — 
KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/5 


NEBRASKA 

Holdrege — 

►  KHOL-TV  (13),  CBS,  DuM;  Meeker;  1\ 
Lincoln — 

KFOR-TV  (10)  ABC;  Raymer;  89,122 

►  KOLN-TV  (12)  DuM;  Avery-Knodel; 
Omaha — 

►  KMT V  (3)  ABC,  CBS,  DuM;  Petryy  22'' 
>■  WOW-TV  (6)  DuM,  NBC:  Blair;  227,681: 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC.  CBS,  NBC,  DuM; , 

13,401 
Renot — 

►  KZTV  (8)  ABC,  CBS,  NBC.  DuM;  P! 

12,740 

NEW  HAMPSHIRE 

Keenet — 
WKNE-TV  (45),  4/22/ 53-Unknown 

Manchester! — 

WMUR-TV  (9)  ABC;  Weed;  8/26/53-3/. 

Mt.  Washington! — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  107,000 
Atlantic  City — 

►  WFPG-TV  (46).  ABC,  CBS,  NBC,  Dulf 

son;  16,135 
WOCN  (52),  1/8/53-Vnknown 

Camdent — 

WKDN-TV    (17),  1/28/54-Unknown 

Newark  (New  York  City) — 

►  WATV  (13)  Weed;  4,150,000 
New  Brunswickf — 

WDHN  (47),  4/2/53-Unknown 

WTLV  (*19),  12/4/52-Unknown 

Trentonf — 

WTTM-TV  (41),  For  joe;  7/16/53-Vnknt' 


NEW  MEXICO 

Albuquerquet — 

►  KGGM-TV  (13)  CBS;  Weed;  41,000 

►  KOAT-TV  (7)  ABC;  HoUingbery;  40,00lf 

►  KOB-TV  (4)  ABC,  CBS,  NBC,  DuM;  Br 

40,548 

Clovist— 
KNEB  (12),  3/4/53-Unknown 

Roswellt — 

►  KSWS-TV  (8)  ABC,  DuM;  Meeker;  17,7£ 

NEW  YORK 

Albany  (Schenectady,  Troy) — 
WPTR  (23),  6/10/53-Unknown 

►  WROW-TV  (41)  ABC;  Boiling;  70,405 
WTVZ  (*17),  7/24/52-Unknown 

Binghamton — 

►  WNBF-TV  (12)  ABC,  CBS,  NBC,  DulV 

ling;  269,880 
WQTV  (*4S),  8/14/52-Vnknoum 
Bloomingdalet  (Lake  Placid) — 
Great  Northern  Tv  Inc.  (5),  12/2/53-S 
'54 

Buffalo—  I 

►  WB EN-TV  (4)  ABC,  CBS,  DuM;  Han 

Righter  &  Parsons;  381.245(a) 

►  WBUF-TV  (17)  ABC.  CBS,  DuM;  H-R; 
WTVF  (»23)  7/24/52-Unknovan 
Niagara  Frontier  Armisement  Corp.  (2) 

Decision  2/17/54 
Cartliagef— 

The  Brockway  Co.  (7)  3/3/54-Summ<- 

Elmira — 

►  WECT  (18)  NBC;  Everett-McKinney;  26 

►  WTVE  (24)  ABC,  CBS.  NBC.  DuM; 

27.485 
Ithacaf — 

WHCU-TV  (20)  CBS;  1/8/53-November 
WIET  C14),  1/8/53-Unknown 
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Directory  information  is  in  following  ord 
letters,  channel,  network  affiliation,  natior 
resentative;  market  set  count  for  opera ti 
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date  for  grantees. 

Broadcasting   •  Telec/ 


|>wnt — 

f-TV  (58),  1/23/53-Unknown 

|t— 

Y-TV    (66)    CBS,   NBC,    DuM;  Meeker; 
U53-4/1/54 
Lrk— 

SC-TV  (7)  ABC;  Petry;  4,150,000 
JD  (5)  DuM;  Avery-Knodel;  4,150,000 
[V  (13)  See  Newark,  N.  J. 
r;%S-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000 
jjT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 
k-TV  (9)  WOR;  WOR-TV  Sis.;  4,150,000 
X  (11)  Free  &  Peters;  4,150,000 
ew.'J/ll/lr    (*25),  8/14/52-Unknown 
iter — 

F-TV  (15),  6/10/53-Unknown 
iM-TV  (6)  ABC.  CBS,  NBC.  DuM;  Hol- 

jgbery;  210,000 

EC-TV  (10)  ABC,  CBS;  Everett-McKlnney: 

i,000 

\y-TV  (27),  4/2/53-Unknown 
\h  ('21 ),  7/24/52-Unknown 

IT-TV  (10)   ABC,  CBS;  Boiling;  210,000 
ictady  (Albany,  Troy) — 
SB  (6)  ABC,  CBS.  NBC,  DuM;  NBC  Spot 
351,500 

jtf  (35)  CBS;  Headley-Reed 


Meeker;  1) 

r;  89,122 
f-Knodel; ) 

;Petryia 
Hair; 


<BC,  DuM; 


DuM;  p 


WiJ.3/2 


Ln  (8)  AI 

rv  c*43;, 


ABC,  CBS,  DuM;  Katz;  299,000 
9/18/52-Unknown 
rR-TV  (3)  NBC;  Headley-Reed;  296.962 


B  (19),  7/1/53-Unknoum 

iV  (13)  ABC,  CBS,  NBC,  DuM;  Cooke; 
5,000 

NORTH  CAROLINA 


IBC,  DuM; 


'53-Unkno  ( 


DuM;  Bra ; 
(er;  ll/lf 

70,403 
IC,  DuMS 

1;  Harrf 
[;  H-H; 

up.  (21 


 »" 

ejaent 


Met— 

iE-TV  (62)  ABC,  CBS,  NBC.  DuM;  Boiling; 
100 

JS-TV  (13),  12/9/53— Unknown 
1  Hillt— 

tiC-TV  (*4),  9/30/53-September  '54 
)tte— 

•  VS-TV  (36)  ABC;  Boiling;  39,502 
TV  (3)  CBS,  NBC,  DuM;  CBS  Spot  Sis.: 
14,432 
mt— 

IK-TV  (11)  1/21/54-Unknown 
borot — 

VX  (34),  9/30/53-Unknown 

isboro — 

OG-TV  (57)  ABC;  Boiling;  11/20/52-Vn- 
xovon 

MY-TV  (2)  ABC,  CBS,  DuM;  Harrington, 
ighter  &  Parsons;  214,158 

iville— 

CT  (9)  ABC,  CBS,  NBC,  DuM;  Pearson; 
5,000 

fh- 

JAO-TV  (28)  ABC,  CBS,  NBC,  DuM;  Avery- 

nodel;  52,190 

ingtont — 

1FD-TV  (6),  NBC;  Weed;  7/30/53-3/15/54 
Imington  Tv  Corp.  (3)  2/17/54-5/15/54 

;on-Salem — 

JS-TV  (12)  NBC;  Headley-Reed;  182,007 
'OB-TV  (26)  ABC,  DuM;  H-R;  47,300 

NORTH  DAKOTA 

arckt — 

YR-TV  (5)  CBS,  NBC,  DuM;  Blair;  6,125 
t— 

)AY-TV  (6)  ABC,  CBS,  NBC,  DuM;  Free  & 
Peters;  31,000 
d  Forkst— 

nmunity  Radio  Corp.  (10)  3/10/54-Unknown 
tt— 

:JB-TV  (13)  ABC,  CBS,  NBC,  DuM;  Weed; 
7.000 

;y  Cityt— 

KJB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 
OHIO 


am — 

A.KR-TV  (49)  ABC;  Weed;  49,431 
,'iabulat — 

UCA-TV  (15)  Gill-Perna;  17,500 
innati — 

:ET  (*48),  12/2/53-Unknown 

fPO-TV  (9)  ABC,  DuM;  Branham;  450,000 
RC-TV  (12)  CBS;  Katz;  450,000 
WT  (5)  NBC:  WLW  Sis.;  450,000 
,eXW-TV  (54)  Forjoe;  5/14/53-October  '54 

eland — 

ERE-TV  (65),  6/18/53-Vnknown 
S.WS  (5)  CBS;  Branham:  834,286 


WNBK  (4)  NBC;  NBC  Spot  Sis.;  823,629 

►  WXEL  (8)  ABC,  CBS,  DuM;  Katz;  823,629 
WHK-TV  (19)  11/25/53-Unknown 

Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOS17-TV  (*34),  4/22/53-Unknown 

►  WTVN  (6)  ABC,  DuM;  Katz;  336,737 
Dayton — 

►  WHIO-TV  (7)  ABC.  CBS,  DuM;  Hollingbery; 

540,470 

►  WIFE  (22)  Headley-Reed;  41,907 

►  WLWD  (2)  NBC;  WLW  Sis.;  300,000 
Elyriat— 

Elyria-Lorain  Bcstg.  Co.  (31)  2/11/54-Fall  '54 
Lima — 

WIMA-TV  (35)  Weed;  12/4/52-Spring  '54 

►  WLOK-TV  (73)  CBS.  NBC,  DuM;  H-R;  49,079 
Massillont — 

WM AC-TV  (23)  Petry;  9/4/52-4/15/54  


Steubenville — 

»-  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083.000 
Toledo— 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

279,029 

Youngstown — 

►  WFMJ-TV  (73)  NBC;  Headley-Reed;  115,000 
WKBN-TV   (27)   ABC,   CBS,   DuM;  Raymer; 

114,699 

Wl/TV  (21)  Petry;  9/25/52-Unknown 

Zanesville — 

*■  WHIZ-TV  (50)  ABC,  CBS,  NBC,  DuM;  Pear- 
son; 25,108 

OKLAHOMA 

Adat— 

KTEN  (10),  12/16/53-6/1/54 

Enidt 

KGEO-TV  (5),  12/16/53-Unknown 
Lawtont — 

►  KSWO-TV   (7)    Everett-McKinney;  35,707 


Network  Affiliation: 


CBS-TV-DuMont 
WNOK  1230  kc. 
MUTUAL 


Represented  By 
H.  Raymer  Co, 


A    L    M     E    T    T  O 

RADIO  CORPORATION 

Studios:  1811  Main  Street  •  COLUMBIA  S.C. 


take 
shot  at 

HALF-BfLLION 

POLLAR  MARKET 

Columbia,  South  Carolina's 

M -County  trading  area 

I 
\ 

COLUMBIA  —  one  of  America's  fastest-growing  cities! 
U.  S.  Census  reports  39.3%  increase  between  1940  and 
1950  —  three  times  the  national  average. 

COLUMBIA  —  center  of  thriving  14-county  trading  area. 
Population:  595,700.  E.B.I.  $578,686,000!* 

'SOURCE  —  Sales  Management  Survey  of  Buying  Power 
May  10,  1953  —  covering  14-county  trading  area  credited 
to  Columbia,  S.C. 

WNOK-TV  Channel  67 


Early  16th  Cutury  llunderixu 


EtECA()\DCASTING 


Telecasting 


March  15,  1954 


Page  129 


Miamit — 
KMIV  (58),  4/22/53-Unknovm 

Muskogeet — 

Tulsa  Bcstg.  Co.  (8)  Initial  Decision  3/3/54 

Oklahoma  City— 

►  KMPT  (19)  DuM;  Boiling;  98,267 

►  KTVQ  (25)  ABC,  DuM;  H-R;  100,082 

►  KWTV  (9)  CBS;  Avery-Knodel;  256,102 

►  WKY-TV  (4)  ABC,  CBS,  NBC.  DuM;  Kate; 

256,102 

KOED  (*13),  12/2/53-Unknown 
Tulsa — 

KCEB  (23)  Boiling;  2/26/53-3/13/54 
(granted  STA  Jan.  18) 

►  KOTV  (6)  ABC,  CBS,  NBC;  Petry;  200,000 
Arthur  ft.  Olson  (17)  2/4/54-Vnknown 

OREGON 

Eugenet — 

KVAL-TV    (13)    NBC;    Hollingbery;  5/14/53- 
4/1/54 

Medford — 

►  KBES-TV  (5)  ABC,  CBS,  NBC,  DuM;  Blair 
Portland — 

►  KOIN-TV  (6);  CBS;  Avery-Knodel;  138,876 

►  KPTV  (27)  NBC;  NBC  Spot  Sis.;  149,156 
Oregon  Tv  Inc.  (12),  Initial  Decision  11/10/53 

Salemt— 

KPIC    (24)    12/9/53-Unknown    (granted  STA 
Aug.  4) 

KSLM-TV  (3),  9/30/53-Unknown 
PENNSYLVANIA 

Allentownt — 

WFMZ-TV   (67)   Avery-Knodel;  7/16/53-Sum- 

mer  '54 
WQCY  (39),  8/12/53-Unknown 

Altoona — 

►  WFBG-TV  (10)  ABC,  NBC,  DuM;  H-R;  418.798 
Bethlehem — 

►  WLEV-TV  (51)  NBC;  Meeker;  64,427 

Chambersburgt — 

WCHA-TV  (46)  Forjoe;  13,500 

Easton — 

►  WGLV  (57)  ABC,  DuM;  Headley-Reed;  65,098 
Erie— 

►  WICU   (12)   ABC,   CBS,  NBC,   DuM;  Petry; 

208.500 

WSEE    (35;    CBS;    Avery-Knodel;  10/14/53- 
4/25/54 

WLEU-TV  (66)  12/31/53-Unknown 

Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-5/1/54 

►  WHP-TV  (55)  CBS;  Boiling;  118,150 

►  WTPA  (71)  NBC;  Headley-Reed;  118,150 

Hazletont — 
WAZL-TV  (63)  Meeker;  12/18/52-Vnknown 

Johnstown — 

►  WARD-TV  (56)  Weed 


ABC,  CBS.  NBC,  DuM;  Kate; 


►  WJAC-TV  (6) 

741,267 

L  3 II C  El  s*t  Q  T  

►  WGAL-TV  (8)  ABC,  CBS,  NBC.  DuM;  Meeker; 

289,960 

WWLA  (21)  Venard;  5/7/53-Fall  '54 
Lebanont — 

►  WLBR-TV  (15)  Pearson;  138,300 
New  Castlet — 

►  WKST-TV  (45)  DuM;  Everett-McKinney;  109,691 
Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,592,000 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,766,641 
WIBG-TV  (23),  10/21/53-Unknoxon 
WIP-TV  (29),  11/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1.724,329 
Pittsburgh— 

►  WDTV  (2)  ABC,  CBS,  NBC,  DuM;  DuM  Spot 

Sis.;  808,780 

►  WENS  (16)  ABC,  CBS;  Petry;  174,742 

►  WKJF-TV  (53)  Weed;  188,469 

WQED  (*13)  5/14/53-March  '54  (granted  STA 
Oct.  14)  ' 

WTVQ  (47;  Headley-Reed;  12/23/52-Unknown 
Reading — 

►  WEEU-TV    (33)   ABC,   NBC;  Headley-Reed; 

45,973 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scran  ton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  135,000 

►  WGBI-TV  (22)  CBS;  Blair;  145.000 

►  WTVU  (73)  Everett-McKinney;  150,424 
Sharont — 

Leonard  J.  Shafitz  (39)  1/27/54-Unknown 

Wilkes-Barre — 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  130,000 


•  WILK-TV 

152,000 


(34)    ABC,   DuM;  Avery-Knodel; 


Everett-McKinney;  11/12/52- 


Williamsportt — 
WRAK-TV  (36) 
Spring  '54 

York— 

►  WNOW-TV  (49)  DuM;  Hollingbery;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,098,189 

WNET  (16)  ABC,  DuM;  Raymer;  4/8/53-3/15/54 
(granted  STA  Feb.  3) 

WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54),  10/21/53-Vnknown 
Andersont — 

►  WAIM-TV  (40)  CBS;  Burn-Smith;  43,500 


mmmmmwmmmwwwmwmmmm 


telecasting  on  chfllMOl  8 


to 

Middle  Tennessee, 
Southern  Kentucky 

and  portions  of 

North  Alabama  .  .  . 
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NASHVILLE  3,  TENNESSEE 
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I 
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POWER:  90,000  video  (CP  for  316,000 

watts). 

ANTENNA:  1370  feet  above  sea  level. 
(New  antenna  will  be  1749  feet  above  sea 
level.) 

TV  HOMES:  More  than  140,000  In 
Nashville  area  as  of  January,  1954.  (50- 
mile  radius  only.) 

See  your  Hollingbery  man  or  contact  the 
station  for  availabilities  ...  as  well  as 
for  local  participating  features. 


CBS  BASIC  AFFILIATE 

SUPPLEMENTARY  AFFILIATE 

ABC  and  DuM  o  n  t 


Camdent — 
WACA-TV  (15)  6/3/53— Unknown 

Charleston — 

WCSC-TV  (5)  ABC,  CBS,  NBC,  DuM; 

Peters;  70,354 
Southern  Bcstg.  Co.  (2)  NBC;  Initial  1 
2/23/54-September  '54 

Columbia — 
►  WCOS-TV  (25) 

Reed;  36,982 


ABC.  NBC,  DuM;  B. 


►  WIS-TV  (10)  NBC;  -Free  &  Peters;  89,1] 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  4<j 

Florencet — 

WPDV  (8),  CBS;  11/25/53-Sept.  '54 

Greenville — 

►  WFBC-TV  (4)  NBC 

WGVL  (23)  ABC. 

Greenwoodf — 
WCRS-TV  (21),  4/8/53-Unknown 

Spartanburgt — 
WORD-TV  '" 
WSCV  (17) 


;  Weed;  287,226 
NBC.  DuM;  H-R; 


WORD-TV  (7)  CBS;  11/25/53-Vnknown 
7/30/53-Unknown 


SOUTH  DAKOTA 

Rapid  Cityt— 

The  Hills  Bcstg.  Co.  (7)  2/24/54-Unknou., 

Sioux  Fallst — 

►  KELO-TV  (11)  ABC,  CBS,  NBC;  Raymei'f 

TENNESSEE 

Chattanoogat — 
WOVC  (49)  Pearson;  8/21/52-Unknown 
WTVT  (43),  8/21/52-Unknown 
WDEF-TV  (12)  Branham;  1/28/54-6/15/ 

Jacksont  

WDXI-TV  (9)  Burn-Smith;  12/2/53-Sumi 

Johnson  Cityt — 

*■  WJHL-TV  (11)  Pearson;  47,527 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel. 

►  WTSK  (26)  CBS,  DuM;  Pearson;  56,1963 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  257,000 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;1 

Nashville — 

►  WSIX-TV  (8) 


►  WSM-TV 
143,591 

Old  Hickory 
WLAC-TV 


(4) 


CBS; 
ABC, 


Hollingbery;  133,86 
CBS,  NBC,  DuM; 


(Nashville) — 

(5)  Katz;  8/5/53-6/1/54 

TEXAS 


Abilenet — 

►  KRBC-TV  (9)  Pearson;  20,502 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  45, 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  45,265 
KLYN-TV  (7),  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS.  NBC,  DuM;  R:„ 

58,451 

Beaumontt — 
KBMT  (31),  12/4/52-Unknown 
KTRM-TV  (6),  Initial  Decision  7/22/53 

Corpus  Christit — 

KVDO  (22)  1/6/53-6/15/54 
KTLG  (43)  12/9/53-Unknown 

Dallas — 
KDTX  (23),  1/15/53-Unknown 
KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  322.500 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry; 
El  Paso — 

►  KROD-TV   (4)    ABC,   CBS,   DuM;  Br; 

48,102 

►  KTSM-TV  (9) 
Ft.  Worth— 

KTCO  (20;,  3/11/53-Unknown 

►  WBAP-TV   (5)   ABC,   NBC;   Free  &  I 

306,323 
Galveston — 

►  KGUL-TV  (11)  ABC,  CBS,  NBC,  DuM 

Spot  Sis.;  276,000 
Harlingent — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson; 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  59,666 

►  KPRC-TV  (2)  ABC,  CBS,  NBC,  DuM; 

303,500 

KTVP  (23),  l/8/53-Unknov>n 

►  KUHT  (*8)  281,500 

KXYZ-TV  (29),  6/18/53-Unknown 

Houston  Tv  Co.  (13),  2/23/54  Unknown 

Longviewt — 

►  KTVE  (32)  Forjoe;  16,100 


NBC;  Hollingbery:  34.31 
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Directory  Information  Is  In  following  orde 
letters,  channel,  network  affiliation,  nations 
resentative;  market  set  count  for  operatin 
Uons;  date  of  grant  and  commencement 
date  for  grantees. 

Broadcasting  •  Telecas 


,Bc.DuM; 
lc;  Initial 

:.  Dull;  H 


mer;j| 


M  'SI 


-Unknown 
:a 


Mfcnoum 
W5M/15 


bockf — 

CBD-TV  (11)  ABC,  NBC;  Pearson;  42,561 
DUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 

42,561 

|FYO-TV  (5)  Katz;  5/7/53-Unknown 

tTRE-TV  (9)  Venard;  3/11/53-Fall  '54 
fshallt— 

HMSL  (16),  6/25/53-Unknown 
lland — 

89,i|JMID-TV  (2)  NBC;  Venard;  26,000 

I  Angelo — 

fTXL-TV  (8)  CBS;  Venard;  21,115 
i  Antonio — 

[ALA  (35),  3/26/53-Unknown 
iGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  181,870 
fOAI-TV  (4)  NBC;  Petry;  181,870 

M:  b.».  J,Utwatert— 

U'V\PAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 

jUnknown 
kple — 

[CEN-TV  (6)  NBC;  Hollingbery;  67,705 
|&,rfcsri£i 

[CMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  65,107 
|rt— 

LETX  (19)  ABC,  CBS,  NBC,  DuM;  Headley- 

Reed;  18,232 
tGKB-TV  (7)  1/27/54-Unknown 

;oriat — 

EvAL  (19)  Best;  3/26/53-Unknown 
f— 
NG-TV  (34)  ABC;  Pearson;  28,000 

lacot — 

RGV-TV  (5)  NBC,  DuM;  Raymer;  7/16/53- 

3/14/54  (granted  STA  Jan.  18) 
hita  Falls — 

!FDX-TV  (3)  ABC,  NBC;  Raymer;  44,000 
WFT-TV  (6)  CBS,  DuM;  Blair;  44,000 


UTAH 


on;  56,1st 

;;,o§ 


jvot— 

pVO-TV  (11),  12/2/53-Unknown 
i  Lake  City — 
ffelDYL-TV  (4)  NBC;  Blair;  153,100 
fSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 
'153,100 

lUTV  (2)  ABC;  Hollingbery;  3/26/53-8/15/54 


ly;  !33,« 
:,  DuM; 


DuM;  Hs  t 


Petry; 


VERMONT 

ltpelierf — 

CAX  Bcstg.  Corp.  (3),  Initial  Decision  10/2/53 
VIRGINIA 

Ivillet— 

iTBTM-TV  (24)  Hollingbery;  13,550 
npton  (Norfolk) — 

/VEC-TV  (15)  NBC;  Rambeau;  76,250 
risonburgt — 

7SVA-TV  (3)  NBC;  Devney;  68,798 
ichburg — 

7LVA-TV  (13)  CBS.  DuM;  Hollingbery  102,281 

vport  News — 

TACH  (33)  Avery-Knodel 

folk— 

/TAR-TV  (4)  ABC.  CBS,  DuM;  209,676 
7TOV-TV  (27)  ABC,  DuM;  Forjoe;  92,000 
rVEC-TV  (15)  See  Hampton 
hmond — 
roTV  (29),  12/2/53-Unknotvn 
nVR   (6)    ABC,   CBS,   NBC,   DuM;  Blair; 
435,949 
moke — 

7SLS-TV  (10)  NBC;  Avery-Knodel;  233,374 
WASHINGTON 

linghamt — 

:VOS-TV  (12)  Forjoe;  46,097 
ttle— 

:iNG-TV  (5)  ABC;  Blair;  332,400 
COMO-TV  (4)  NBC;  Hollingbery;  332,400 

1ZUOW-TV  (*9),  12/23/53-September  '54 

*Kkane — 

HQ-TV  (6)  ABC.  NBC;  Katz;  52.796 


M;  BralpjCXLY-TV  (4)  CBS.  DuM;  Walker;  65.269 
youis  Wasmer  (2)  Initial  Decision  3/5/54 
ry;  Wboma — 

ICMO-TV  (13)  Branham;  332,400 
iCTNT-TV  (11)  CBS,  DuM;  Weed;  332,400 
*  pJ<ncouvert — 

W.VAN-TV  (21)  Boiling;  9/25/53-Unknown 
ima — 

IMA- TV  (29)  CBS;  Weed;  18,450 


C,  DuM; 


Pearson; 


nknotun 


ns  order  i' 
national 
upeiatft  ' 
lenient 


WEST  VIRGINIA 

kleyt— 

"BEY  (21),  6/25/53-Unknown 
i-rlestont — 

jATCNA-TV  (49)  ABC,  DuM;  Weed  30,000 

(The  Tierney  Co.  (8)  Branham;  2/11/54-7/15/54 


HOWARD  E.  STARK 


Brokers  and  Financial  Consultants 
TELEVISION  STATIONS  •  RADIO  STATIONS 

50  E.  58th  St. 

New  York  22,  N.  Y.     ELdorado  5-0405 


Clarksburgf — 

WBLK-TV  (12)  Branham;  2/17/54-9/1/54 
Fairmontt — 

WJPB-TV  (35)  ABC,  DuM;  Gill-Perna;  7/1/53- 
3/28/54 
Huntington — 

►  WSAZ-TV  (3)  ABC,  CBS.  NBC.  DuM;  Katz 

300,443 
Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  20,000 
Wheeling — 

WLTV  (51),  2/11/53-Unknown 

►  WTRF-TV  (7)  NBC;  Hollingbery;  451.500 

WISCONSIN 

Eau  Clairet — 

*•  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery; 

55,700 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed. 

191,253 

Valley  Telecasting  Co.  (5)  3/10/54-Unknown 
La  Crosset — 

WKBT  (8)  CBS,  NBC;  Raymer;  10/28/53-7/1/54 

La  Crosse  Tv  Corp.  (38),  12/16/53-Unknown 
Madison — 

WHA-TV  (*21),  10/7/53-Unknown 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  39,000 

►  WMTV  (33)  ABC,  DuM;  Meeker;  36,500 
Marinettet — 

WMGB-TV  (11),  U/18/53-Unknown 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  285,000 

►  WOKY-TV  (19)  ABC,  DuM;  H-R;  236,640 

►  WTMJ-TV  (4)  ABC,  NBC,  DuM;  Harrington, 

Righter  &  Parsons;  654,658 
Neenaht — 

►  WNAM-TV  (42)  George  Clark 
Oshkosh — 

►  WOSH-TV   (48)   Headley-Reed;  19,400 
Superiorf — 

►  WDSM-TV  (6)  CBS;  Free  &  Peters 
Wausaut — 

WOSA-TV  (16)  Rambeau;  2/10/54-7/1/54 


WYOMING 

Caspert — 

KSPR-TV  (2),  5/14/53-Vnknown 


Cheyennet — 
KFBC-TV 

3/22/54 


(5)    CBS;    Hollingbery;  1/23/53- 


ALASKA 


Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Weed 

►  KTVA  (11)  NBC,  DuM;  Feltis 
Fairbankst — 

KFIF  (2)  ABC,  CBS;  7/1/53-Spring  '54 

HAWAII 

Honolulut — 

►  KGMB-TV    (9)    ABC,    CBS;    Free   &  Peters; 

50,000 

►  KONA  (11)  NBC,  DuM;  NBC  Spot  Sis.;  44.000 
KULA-TV  (4)  ABC;  Headley-Reed;  5/14/53- 

4/9/54  (granted  STA  Feb.  1) 

PUERTO  RICO 

San  Juant — 

WAPA-TV  (4)   NBC,  DuM;  Carribean  Net- 
works; 8/12/53-3/15/54 
WKAQ-TV  (2)  Inter- American;  7/24/52-3/15/54 
(granted  STA  Feb.  12) 

CANADA 

Londont — 

►  CFPL-TV  (10)  35,000 
Montreal — 

►  CBFT  (2)  143,005 

►  CBMT  (6)  143,005 
Ottawa — 

s-CBOT  (4)  10,100 

Sudburyt — 

►  CKSO-TV  (5)  4,938 
Toronto — 

►  CBLT  (9)  222,500 

Vancouver — 

►  CBUT  (2) 

MEXICO 

Matamorost  (Brownsville.  Tex.) — 

►  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 

31,200 


Tijuanat  (San  Diego)— 
►  XETV  (6)  Weed;  213,175 


Total  stations  on  air  in  U.  S.  and  possessions: 
368;  total  cities  with  stations  on  air:  243  Both 
totals  include  stations  XELD-TV  and  XETV 
Mexico  as  well  as  educational  outlets  that  are 
operating.    Total  sets  in  use  28,512,866 

*  Indicates  educational  stations. 

t  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  266,526  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 


ONE  MORE  REASON  WHY 
NO  SCHEDULE  IS  COMPLETE 

WITHOUT  EL  PASO! 

(  From  the  El  Paid  Times) 

EP  Spending  Jumped 
12  Per  Cent  In  1953 

Austin.  (AP)  —  Texans  spent  4 
per  cent  more  money  last  year  than 
in  1952,  the  University  of  Texas 
said  Friday.  The  figure  was  bi^ed 
on  bank  withdrawals  in  (hi  'JO  larg- 
est cities.  Debits  totalled  S66.9  bil- 
lion in  1953,  compared  to  $64.4  bil- 
lion in  1952. 

Houston  led  the  increase,  up  18 
per  cent.  Dallas  and  El  Paso  each 
recorded  12  per  cent,  gains. 
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Paying  the  Fiddler;  or  Just  Fiddling? 

BROADCASTING— and  the  FCC— get  a  break  with  the  start 
of  Senate  hearings  tomorrow  (Tuesday)  on  filing  fees  for  sta- 
tion licenses  and  services.  The  question  is  whether  broadcasters  will 
take  maximum  advantage  of  the  opportunity. 

A  good  start  has  been  made.  NARTB,  after  canvassing  its  board 
and  many  member  stations,  will  put  its  best  foot  forward  by  oppos- 
ing fees  down  the  line.  It  will  seek  legislation  to  deny  the  right 
of  the  FCC  to  require  payment  as  contrary  to  policy  and  as  an 
impediment  to  free  communications.  This  is  all  to  the  good. 

The  FCC  has  its  hands  tied.  It  must  support  the  Administra- 
tion's mandate  that  a  schedule  of  filing  fees  be  assessed  to  help 
defray  the  cost  of  administration.  Congress  has  encouraged  the  fee 
system  but  hasn't  made  it  mandatory.  The  hearings  will  enable  the 
communications  subcommittee  to  determine  whether  such  fees  are 
desirable,  and  thus  perhaps  relieve  the  FCC  of  the  responsibility — 
one  it  doesn't  want  to  assume,  but  feels  it  must. 

Until  the  subcommittee,  goaded  by  Sen.  Edwin  C.  Johnson 
(D-Colo.),  who  is  the  self-appointed  conscience  of  communications, 
acted,  the  fee  structure  seemed  inevitable.  The  cards  were  stacked. 
The  FCC  recognized  that  somehow  the  licensee,  upon  paying  a 
fee  ($325  for  a  new  application  or  a  renewal  is  suggested)  would 
acquire  some  sort  of  property  right  or  vested  interest.  Yet  the  law 
itself  says  no  property  right  shall  accrue  to  the  licensee. 

The  proposed  fee  system  is  discriminatory.  Broadcasters  are  big 
tax-payers.  They  get  no  special  concessions,  like  the  oil  people  or 
the  farmers.  They  seek  none.  The  Administration  proposal  seeks 
fees  only  from  "licensed"  groups.  Services  rendered  by  government 
agencies  to  non-licensed  groups  would  not  be  reimbursed. 

It  isn't  the  amount  of  the  fee  that's  important,  although  ad- 
mittedly the  $325  fee  would  work  hardship  on  smaller  stations. 
If  the  fee  were  $1  or  $1,000  it  still  would  constitute  payment  for 
a  privilege.  It  is  axiomatic  that  one  acquires  something  tangible 
when  he  pays  for  it.  Once  the  fee  philosophy  is  established,  the 
licensee  acquires  something  that  cannot  be  taken  from  him  without 
cause.  He  has  a  right  which  he  can  capitalize  (although  the  law  says 
there  is  no  tangible  asset  value  for  a  frequency). 

There  may  be  many  broadcasters  willing  to  pay  a  fee  for  a 
continuing  right  to  keep  their  assignments  inviolate.  They  would 
not  be  vulnerable  to  attack.  The  Government  would  be  precluded 
from  changing  allocations  during  the  tenure  of  the  license  (which 
now  runs  three  years).  The  FCC  presumably  would  be  precluded 
from  calling  in  a  renewal  ahead  of  expiration. 

Moreover,  in  helping  defray  the  cost  of  administration,  the 
licensees  would  acquire  a  new  relationship  with  the  FCC.  "He 
who  pays  the  fiddler  calls  the  tune"  is  the  maxim  that  would  apply. 

The  question  thus  appears  to  be  acquisition  of  a  property  right 
on  one  hand,  against  discriminatory  tax  on  the  other. 
The  broadcasters  get  their  time  at  bat  on  March  16. 

Calling  McCarthy's  Bluff 

HATS  OFF  to  CBS  and  NBC  for  turning  thumbs  down  on  the 
untenable  demand  of  Sen.  Joseph  R.  McCarthy  for  equal  time. 
It  retrieved  for  those  networks  a  good  measure  of  prestige  lost 
last  November  when  they  did  accede  to  him. 

But  it  did  more  than  that.  The  networks  have  taken  a  position, 
in  the  name  of  radio  and  television,  that  they  will  not  become 
pawns  of  the  politicians,  no  matter  how  highly  placed  or  vindictive. 
And,  based  on  the  bombastic  developments  of  the  last  week,  there 
can  be  no  doubt  as  to  where  broadcasting  stands  as  the  most  in- 
fluential and  the  most  demanded  of  media  in  reaching  the  public. 

What  followed  in  the  wake  of  Adlai  E.  Stevenson's  angry  address 
of  March  6  turned  out  to  be  a  rousing  vote  of  confidence  in 
broadcasting.  President  Eisenhower  stood  squarely  behind  the  net- 
work position  in  alloting  time  to  the  Republican  National  Com- 
mittee rather  than  to  a  single  individual  who  was  among  those 
criticized  by  the  phrase-making  Democratic  spokesman.  Comr. 
Robert  E.  Lee,  who  has  been  labeled  McCarthy's  man  on  the  FCC, 
proved  indisputably  that  he's  nobody's  stooge.  He  said  his  "pal" 
McCarthy  was  wrong,  and  the  networks  right. 

Sen.  McCarthy  has  made  dire  threats  against  the  networks  and 
Page  132    •    March  15.  1954 


Drawn  for  Broadcasting  •  Telecasting  by  Sid  Hix 
'Nothing's  good  enough  for  her  since  they  used  her  in  those 
tv  commercials  for  briarpatch  legs!" 


even  the  FCC.  He  says  if  the  "rules"  do  not  permit  him  to  reph 
he'll  change  the  rules.  He  petulantly  refused  interviews  by  NBi 
or  CBS  newsmen,  and  got  out  of  the  focus  of  their  tv  cameras. 

In  our  view,  Sen.  McCarthy  doesn't  have  a  legal,  ethical  ( 
political  leg  on  which  to  stand.  The  political  section  of  the  Con 
munications  Act  doesn't  apply,  because  Stevenson  didn't  talk  i 
"a  qualified  candidate  for  public  office" — the  controlling  languag 
of  Section  315.  Section  326  precludes  the  FCC  from  exercisiri 
program  censorship.  Hence,  it  could  not  interfere  with  progran 
ming  without  doing  violence  to  the  anti-censorship  provision. 

It  is  because  networks  and  stations  alike  are  disposed  to  gi\ 
broad  meaning  to  Section  315  that  the  networks  acceded  to  th 
GOP  request  for  time  to  answer  Gov.  Stevenson.  They  traditional! 
give  both  sides  of  an  issue  equal  time.  Thus,  in  according  tt 
Republican  Committee  time  for  a  spokesman  the  networks  ai 
doing  more  than  even  the  letter  of  the  law  demands. 

Last  November,  it  will  be  recalled,  NBC  and  CBS,  along  wit 
ABC,  lamentably  knuckled  under  to  the  vituperative  Wisconsinii 
and  alloted  him  about  $300,000  worth  of  time  in  which  to  responi 
to  former  President  Truman.  Mr.  Truman  had  devoted  less  tha 
a  minute  to  "McCarthyism,"  as  a  symbol.  Mr.  McCarthy  sper 
his  entire  half-hour  in  denouncing  "Trumanism"  and  in  furthe: 
ing  his  own  ends  with  an  oblique  attack  on  the  administration. 

The  networks  have  now  redeemed  themselves.  They  may  1 
subjected  to  further  attack  at  the  hands  of  Mr.  McCarthy.  Bi 
they  can't  lose.  If  the  Senator  does  seek  punitive  action  from  th! 
FCC,  he'll  get  a  ready  response — in  the  negative. 

The  past  week  is  a  harbinger  of  what's  ahead  for  broadcastei 
in  dealing  with  Sen.  McCarthy.  It  can  be  presumed  he  will  deman 
time  whenever  anyone  even  mentions  his  name  disparagingly 

Sen.  McCarthy  is  an  elected  Republican.  He  holds  his  investiga 
ing  subcommittee  chairmanship  because  he  is  a  Republican. 

If  Sen.  McCarthy  resigned  from  the  Republican  party,  and  th' 
became  a  free  agent,  he  then  would  be  in  a  position  to  dema 
equal  time,  if  and  when  attacked.   But  of  course  he  wouldn't 
chairman  of  the  investigating  committee,  the  vehicle  that  permi 
him  to  free-wheel  into  the  limelight. 

They  Listened  to  Murrow 

rPHEY'LL  have  to  rewrite  the  definition  of  journalism  now. 
-■-    greater  feat  of  journalistic  enterprise  has  occurred  in  mode 
times  than  that  performed  by  Ed  Murrow  last  Tuesday  on  See 
Now.  He  indicted  Sen.  McCarthy  by  word  and  deed,  documente 
as  it  can  be  done  by  television  only. 

There  are  awards  for  journalistic  enterprise.  Ed  Murrow  has  wc 
all  of  them  in  broadcasting,  per  se.  How  can  the  Pulitzer  or  certa 
other  distinguished  journalistic  groups  avoid  consideration  of 
Murrow  performance?  Journalism  is  no  longer  confined  to 
printed  page. 

CBS  pioneered  in  radio  news.  Bill  Paley  was  among  the  first  t 
give  his  top  newsmen  carte  blanche.  CBS,  Ed  Murrow  and  Alco 
gave  new  meaning  to  "freedom  of  broadcasting"  last  Tuesday. 
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Saras  Program  . .  .  ^Vitiute  P^r^4^ 
Same  Sponsor ...  J.  L.  Hudson  Co. 


Same  Station  . . . 

FOR  20  YEARS! 


Ill 

AM-  FM 


In  1934,  the  J.  L.  Hudson  Company  of  Detroit  started 
sponsorship  of  an  hour-long,  6-day-a-week,  early  morning 
program  on  WWJ.  Its  name  .  .  .  "Minute  Parade."  Its 
content  .  .  .  fine  recorded  music  and  storewide  shopping 
information. 

20  calendar  years,  6240  radio  hours,  and  some  65,000 
classical  recordings  later,  its  audience  acceptance  and  selling 
power  has  been  proved  millions  of  times.  "Minute  Parade" 
is  today  the  oldest  hour-long  program  in  Detroit  radio  .  .  . 
still  with  same  sponsor,  on  the  same  station,  using  the 
same  format. 

As  "Minute  Parade"  moves  into  a  new  time  slot,  9  to  10 

A.M.,  both  Hudson's  and  WWJ  look  forward  to  the  perpetu- 
ation of  this  fine  program,  with  an  ever-growing  audience. 

Hudson's  is  one  of  America's  largest,  most  successful  depart- 
ment stores.  In  radio  time-buying,  as  in  store  merchandising, 
it  believes  in  the  right  program  at  the  right  time,  on  the 
right  station.  Both  local  and  national  advertisers  naturally 
follow  this  basic  tenet,  and  use  WWJ  with  equal  success. 


Basic 


Affiliate 


AM-950  KILOCYCLES — 5000  WATTS 
FM — CHANNEL  246—97.1  MEGACYCLES 


Associate  Television  Station  WWJ-TV 


WORLD'S  FIRST  RADIO  STATION    •     Owned  and  Operated  by  THE  DETROIT  NEWS  •     National  Representatives:  THE  GEORGE  P.  HOLLINGBERY 


IN  KANSAS  CITY  .  .  . 

CASH  REGISTERS  RING 
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Cash  registers  in  the  great  Kansas  City  market  ring 
well  over  one-billion  dollars  worth  of  retail  sales  I 
nually!  The  best  way  to  make  them  ring  for  you  is  1 
swing  your  national  spot  schedule  to  WHB-TV!  ThJ 
because  WHB-TV  offers  viewers  a  complete  lineup! 
star-studded  CBS  Network  TV  programs  backed  b]| 
variety  of  sparkling,  new,  smartly-produced  local  shol 
featuring  top  talent.  More  eyes  are  on  Channel  9  in  ■ 
373,426  TV  homes*  of  the  nation's  17th  market  —  J 
this  means  greater  impact  and  more  sales  for  yJ 
advertising  dollar  when  you  swing  to  WHB-TV! 

WHB-TV's  new  transmitter  tower  (jointly  owned  wl 
KMBC-TV)  is  1,079  feet  above  average  terrain.  Maximl 
allowable  power  —  316  kw  visual,  158  kw  aural. 

Contact  your  nearest  Blair-TV  representative  for  chcl 
spot  availabilities. 


*]an.  31  report  of  Kansas  City  Electric  A\ 


Here's  a  good  strip  story  .  .  . 

Now  that  the  headline  has  gotten  you  into  this 
paragraph,  we  have  to  confess  that  we're  talking 
about  key  strips  from  Butter-Nut  Coffee  cans.  During 
Butter-Nut's  1953  Christmas  Club  campaign,  the 
coffee  people  used  WHB-TV's  popular  weatherman, 
Shelby  Storck,  to  request  key  strip  mailings  from 
viewers.  WHB-TV  promotion  and  merchandising 
brought  in  a  total  of  106,470  key  strips  —  more  than 
three  times  the  amount  received  from  the  previous 
year's  campaign  on  another  Kansas  City  TV  station 
...  at  that  time  the  only  television  outlet  in  the 
market.  Talent  and  format  were  unchanged  for  the 
'52  and  '53  campaigns. 


Don  Davis,  President 

John  T.  Schilling,  General  Manager 
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Starting  April  1st 


50,000  WATTS  •  CifAft  CHANNEL  •  890  K.  C. 


Call  Your  John  Blair  Man  Now  for  Availabilities 


lEWSWEEKLY 
i>IO  AND  TV 


WLS  •The  Prairie  Farmer  Station  •  Chicago  7 


IN  INLAND  CALIFORNIA  (and  western  nevada) 


DELIVERS  MORE  FOR  THE  MONEY" 


These  five  inland  radio  stations,  purchased  as  a  unit,  give  you 
more  listeners  than  any  competitive  combination  of  local  stations 
.  .  .  and  in  Inland  California  more  listeners  than  the  2  leading 
San  Francisco  stations  and  the  3  leading  Los  Angeles  stations  com- 
bined .  .  .  and  at  the  lowest  cost  per  thousand!  (SAMS  and  SR&D) 
Ringed  by  mountains,  this  independent  inland  market  is  90  miles 
from  San  Francisco  and  113  miles  from  Los  Angeles.  Beeline 
listeners  here  spend  over  half  a  billion  annually  for  food  alone. 
(Sales  Management's  1953  Copyrighted  Survey) 


WCLATCHY  BROADCASTING  COMPANY 

SACRAMENTO,  CALIFORNIA  •  Paul  H.  Raymer  Co.,  National  Representative 


CLEVELAND 


shed  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications,  Inc.. 
es ;  St.  N  W.  Washington  6,  D  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3. 


1735 
1879. 


to  spread  the  light  of  learning 

WGAL-TV 


NBC  •  CBS  •  ABC  •  DuMont 


LANCASTER,  PENNA. 

Keenly  aware  of  its  educational  responsibility  to 
the  communities  it  s,erves — Lancaster,  Harrisburg, 
York,  Reading,  Lebanon,  and  hundreds  of  smaller 
cities  and  towns — WGAL-TV  presents  College 
of  the  Air,  Monday  thru  Friday,  9:00  to  9:30  a.m. 
Leading  educators  of  the  area  conduct  discussions 
on  five  basic  topics  of  special  interest  to  viewers 
— Sociology,  Physical  Science,  Mathematics, 
The  Humanities,  Adult  Education. 

College  of  the  Air  is  part  of  the  imaginative 
programming  designed  by  WGAL-TV  to  meet 
the  needs  and  special  interests  of  its  wide, 
diversified  loyal  viewing  audience. 


Dr.  T.  A.  Distler 
President 
Franklin  and  Marshall  College 


Dr.  Robert  Gates  Dawes 
President 
York  Junior  College 


Dr.  A.  C.  Baugher 

President 
Elizabethtown  College 


Dr.  Frederic  K.  Miller 

President 
Lebanon  Valley  College 


WGAL 


Represented  by  E  E  K  E  R 


New  York  •  Los  Angeles 
Chicago    •   San  Francisco 


Dr.  D.  L.  Biemesderfer 
President 
Pennsylvania 
State  Teachers  College 
Millersville 


Mr.  Channel  8 


Steinman  Station 
Clair  McCollough,  President 
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dosed  circuit 


isJEW  concept  of  subscription  television  as 
losed-circuit  rather  than  on-the-air  service 
nay  be  advanced  by  Telemeter  Corp.,  orig- 
nator  of  coin  box  mechanism  and  operator 
jif  200-unit  pay-as-you-see  system  in  Palm 
tarings,  Calif.  Telemeter  executives  feel 
ihat  system  operated  over  subscription  com- 
pany's own  wires  would  not  be  subject  to 
jjovernment  regulation,  and  hence  develop- 
ment would  not  be  delayed  by  impending 
onsideration  of  subscription  principle  by 
<CC  and  Congress. 

★  ★  ★ 

iTIFFER  inter-media  competition  and  de- 
/elopment  of  television  formed  basis  of  off- 
ecord  warning  to  advertising  managers  at 
fVssn.  of  National  Advertisers  spring  meet- 
ng.  Advertisers  told  bluntly  at  closed 
neetings  they'd  better  get  busy,  learn  media 
echniques  and  lead  rather  than  follow  their 
igency  account  executives.  "Otherwise  you 
nay  lose  your  shirts  in  costly  campaigns," 
iney  were  told. 

★  ★  ★ 

IMARTB  is  in  its  usual  annual  dilemma 
aver  its  government  keynote  speaker — Chair- 
man of  FCC.  With  Chairman  Rosel  Hyde 
flamed  for  one  year  or  until  April  18,  and 
(vith  convention  scheduled  for  week  of 
rUay  23,  trade  association  doesn't  know 
whether  to  extend  invitation  to  Mr.  Hyde 
conditionally,  assuming  his  reappointment, 
or  wait  until  White  House  acts.  Same  sit- 
uation prevailed  during  past  two  years.  Best 
;uess  is  that  it  again  will  be  Chairman  Hyde. 

★  ★  ★ 


OLITZ  STUDY  [Radio  Listening  in  Tv 
omes,  B«T,  Dec.  14,  1953],  underwritten 
y  radio  stations  represented  by  Henry  I. 
hristal  Co.,  is  responsible  for  one  very 
ubstantial  amount  of  business  not  dropping 
adio  to  move  to  tv.  Carnation  Co.,  it's 
nderstood,  was  all  set  to  cancel  Stars  Over 
ollywood  on  CBS  Radio  but  after  analysis 
Politz  study  by  its  agency  (Erwin,  Wasey 
Co.)  not  only  retained  CBS  show  but 
lso  bought  When  a  Girl  Marries  strip  on 
BC  at  annual  $1.5  million  budget. 

★  ★  ★ 

/HEN  General  Teleradio  Inc.  files  formal 
ipers  with  FCC  for  its  proposed  $2.5-mil- 
on  purchase  of  WHBQ-AM-TV  Memphis 
om  Harding  College  (contract  completed 
ut  not  signed),  companion  application  ex- 
erted for  sale  of  KGB  San  Diego  to  KGB 
lanager  Marion  Harris  to  comply  with 
few  multiple  ownership  rule.  KGB  disposal 
i  in  talking  stage,  no  decision  whether  it 
fill  be  Mr.  Harris  alone  or  with  others, 
'hether  sale  or  lease,  terms  not  settled. 

★  ★  ★ 

jEVERAL  heavy-budget  advertisers,  in- 
(luding  automotive  leaders,  looking  into  use 
jf  local  radio,  especially  co-op.  Ford  al- 
pdy  has  project  in  planning  stage.  Top 
Appliance  manufacturer,  General  Electric, 
among  those  re-evaluating  radio  and  will 
ise  more  and  more  local  co-op. 


WISER  HEADS  in  station  operation  who 
have  been  solicited  by  Life  Music  Inc.  for 
royalty  payments  after  breaking  away  from 
BMI  [B*T,  March  8]  are  following  rela- 
tively simple  procedure.  They  have  equipped 
themselves  with  catalogs  of  Life  titles  and 
arranged  tq  procure  additional  lists  so  that 
they  can  avoid  performance  of  those  titles. 

★  ★  ★ 

"MONEY  MAN"  in  sudden  transaction 
whereby  Washington  Post  Co.  (WTOP-AM- 
FM-TV  Washington;  WMBR-AM-TV  Jack- 
sonville) acquired  Washington  Times-Herald 
from  Col.  Robert  R.  McCormick  (WGN- 
AM-TV  Chicago)  was  broadcaster  John  S. 
Hayes,  president  of  WTOP  Inc.  and  vice 
president  of  Washington  Post  Co.  He  handed 
to  Col.  McCormick  down  payment  check  of 
$1.5  million  (made  out  to  Mr.  Hayes)  last 
Wednesday  in  Chicago,  to  close  transaction. 
While  price  was  not  disclosed,  it's  under- 
stood to  be  near  $8.5  million. 

★  ★  ★ 

WILL  Facts  Forum,  H.  L.  Hunt's  enter- 
prise, take  over  production  of  Reporter's 
Roundup,  moderated  by  Everett  Holies, 
weekly  Mutual  co-op?  Madison  Ave.  re- 
port current  last  week  was  that  Facts  Forum 
would  underwrite  four-year-old  program, 
but  that  it  would  continue  to  be  available 
for  local  sponsorship. 

★  ★  ★ 

ONE  of  nation's  largest  department  stores, 
in  project  worked  out  with  BAB,  has  agreed 
to  entrust  entire  build-up  of  one  of  its  big 
spring  promotions  to  radio.  It's  seen  as 
first  step  in  long-range  test  of  radio  by  this 
advertiser,  which  usually  puts  about  85% 
of  its  media  budget  into  newspapers. 

★  ★  ★ 

WHAT's  happened  to  black  and  white  tv 
set  sales  since  approval  of  compatible  color? 
One  large  manufacturer  reports  its  sales  so 
far  this  year  are  about  equal  to  those  of  same 
period  last  year  and  industry  generally  is 
pleasantly  surprised  over  manner  in  which 
b  &  w  sets  are  moving,  although  admittedly 
profit  margin  is  lower  due  to  competition. 
«★    ★  ★ 

DUDLEY  LeBLANC,  of  lamented  Hadacol 
fame,  is  starting  his  new  venture,  "Karyon," 
on  "much  sounder  basis,"  according  to  his 
new  advertising  agency,  The  Martin  Co. 
of  Chicago,  Louisville,  Nashville  and  Dallas. 
Winston  S.  Dustin,  agency  radio-tv  head, 
says  new  million  dollar  company  will  rely 
heavily  on  broadcast  media  and  in  some  in- 
stances stock  will  be  offered  in  payment  for 
time.  This,  he  reports,  followed  proffers 
from  stations  to  buy  stock. 

★  ★  ★ 

PLEA  of  Edward  Lamb  to  FCC  to  make 
public  names  of  his  "accusers"  isn't  apt  to 
bring  desired  result.  That's  because  FCC 
initiated  investigation  on  its  own  motion  and 
while  investigators  did  talk  with  people  in 
field,  names  aren't  divulged.  FCC,  alter 
reply  to  McFarland  letter  [B*T,  March  15] 
expected  to  spell  out  nature  of  complaints. 
(See  story  page  47.) 
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The  Station  that 
Serves  Best, 
Sells  Best! 


•  In  radio,  audience  loyj 
doesn't  just  happen.    It  is 
evitably  the  measure  of  th<, 
vored  station's  responsivenej" 
the  interests,  needs  and  culj 
and  civic  growth  of  all  the  pejl) 
within  its  listening  area.  Ho^I 
sponsive  WS AY  has  been  is  c\(m 
indicated  by  these  few  from  rfji 
instances:  J 

1 

•  The  only  Savannah  StaS 
which  broadcasts  a  regul 
scheduled  civic  forum  —  "Saj>. 
nah  Speaks." 

j 

•  The  only  Savannah  Sta^ 
which  sends  its  remote  crewr 
into  the  areas  to  bring  its  listef 

L 

all  important  events  in  the « 
lying  towns  and  counties. 

•  The  only  Savannah  Station  which  broadcasts  a  daily 
program  direct  from  the  Agricultural  Agent's  Office  and 
turing  farm  news  and  information  gathered  on  the  local 
regional  levels. 

•  The  only  Savannah  Station  which  schedules  six  remote  br! 
casts  daily  direct  from  the  United  States  Weather  Burea|: 
Travis  Field  in  Savannah. 

•  .The  only  Savannah  Station  which  broadcasts  regularly  sd 
uled  local  news  (twice  daily),  and  news  on  the  local  level  1 
the  towns  and  counties  in  the  surrounding  area,  througrj 
program  "County  Edition." 


in  Savannah 


WSAV 


630  he. 
5,000  wottt 
Full  Tim* 


REPRESENTED  BY 


SOUTHEASTERN  REPRESENTATI 
HARRY  E.  CUMMINGS 
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IARTB  Radio  Board 
Membership  Announced 

EW  NARTB  Radio  Board  members  an- 
5i)unced  Friday,  following  counting  of  ballots 
!  Washington.  New  board  will  assume  office 
[ay  28,  following  NARTB  convention  in  Chi- 
ijigo  May  23-27.  Results  are  as  follows: 
Representing  large  stations,  Martin  B.  Camp- 
S,  WFAA  Dallas,  succeeding  Paul  W.  Mor- 
hcy,  WTIC  Hartford,  Conn.  Representing 
Jedium  stations,  J.  Frank  Jarman,  WDNC 
wham,  N.  C,  vice  A.  D.  Willard  Jr.,  WGAC 
ugusta,  Ga.,  ineligible  for  re-election  having 
:rved  two  consecutive  terms.  Representing 
nail  stations,  Lester  L.  Gould,  WJNC  Jack- 
mville,  N.  C.,  succeeding  late  Lee  W.  Jacobs, 
BKR  Baker,  Ore.  Representing  fm  stations,  H 
uenton  Cox,  KGW-FM  Portland,  Ore.,  suc- 
«ding  Michael  R.  Hanna,  WHCU-FM  Ithaca, 
.  Y. 

Elected  for  two-year  terms  were  following 
br  even-numbered  districts: 
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io  for  McCarthy 

SEN.  JOSEPH  R.  MCCARTHY'S  Mil- 
waukee County  Young  Republican  Club 
speech  Friday,  billed  as  his  reply  to 
Adlai  Stevenson's  radio  -  tv  broadcast 
from  Miami  two  weeks  ago,  was  sched- 
uled to  be  carried  by  10  radio  stations. 
WGN  Chicago  (Chicago  Tribune), 
which  offered  free  time  to  Wisconsin 
Republican,  was  to  air  speech  live,  via 
remote  pickup  from  Milwaukee,  and 
feed  it  to  WROW  Albany,  N.  Y.,  KVOO 
Tulsa,  Okla.,  and  WISN  Milwaukee. 
A  tape  recording  was  to  be  carried  by 
following  at  later  times:  WPAC  Pat- 
chogue,  N.  Y.;  WFTL  Fort  Lauderdale, 
Fla.;  WJMU  Philadelphia,  Pa.;  WOSH 
Oshkosh,  Wis.;  WFAY  Rochester,  N.  Y., 
and  WNMP  Evanston,  111. 


!  District  2— E.  R.  Vadeboncoeur,  WSYR-AM-FM 
yracuse,  N.  Y.,  re-elected. 

District  4— James  H.  Moore,  WSLS-AM-FM 
oanoke,  Va.,  vice  Harold  Essex,  WSJS  Winston- 
alem,  N.  C. 

District  6— Henry  B.  Clay,  KWKH-AM-FM 
hreveport,  La.,  re-elected. 

District  8— Robert  B.  McConnell,  WISH  In- 
ianapolis,  succeeding  Stanley  R.  Pratt,  WSOO 
ault  Ste.  Marie,  Mich.,  who  did  not  run  for 
e-election. 

District  10— K.  S.  Gordon,  KDTH  Dubuque, 
»wa,  vice  E.  K.  Hartenbower,  KCMO  Kansas 
Sty,  Mo. 

District  14— Walter  E.  Wagstaff,  KIDO  Boise, 
Jaho,  vice  William  C.  Grove,  KFBC  Cheyenne, 
fyo.,  ineligible  for  re-election  having  served 
ivo  consecutive  terms. 

District  16 — Albert  D.  Johnson,  KOY  Phoenix, 
riz.,  re-elected. 

In  District  12,  no  person  received  minimum 
umber  of  nominating  ballots  to  be  placed  on 
jllot.    Special  election  will  be  held  in  that 


Bureaiii 'strict 


Ballots  were  counted  by  ad  hoc  election  com- 
littee,  comprising  Richard  Field  Lewis  Jr., 
VIHC  Winchester,  Va.,  chairman,  and  Russell 
Morgan,  WTTR  Westminster,  Md.,  and 
(.  K.  Hoffman,  WOOK  Washington,  repre- 
mting  Richard  Eaton. 


Hebrew  National  Puts  90% 
Of  Wine  Ad  Budget  in  Radio 

HEBREW  National  Wine,  made  by  Monarch 
Wine  of  Georgia,  is  placing  90%  of  its  budget 
in  spot  radio,  and  is  planning  to  spread  out  na- 
tionally into  non-sectarian  areas  for  national 
appeal.  Client  this  week  plunges  into  26-station 
radio  schedule  in  Pennsylvania  and  plans  by 
mid-April  to  move  into  Florida,  New  England, 
Washington,  Atlanta,  as  well  as  New  York  and 
other  markets  as  fast  as  distribution  warrants. 
Charles  Lewin,  radio  and  television  director, 
Rockmore  Co.,  New  York,  agency  for  Hebrew 
National,  told  B«T  he  is  buying  morning  par- 
ticipation programs  to  appeal  to  working  men 
and  women,  women's  afternoon  shows  to  at- 
tract housewives,  plus  evening  and  week-end 
programs  to  get  both  men  and  women  listeners. 

NBC  Leases  Century  Theatre 

NBC  announced  Friday  it  had  leased  Century 
Theatre  in  New  York  under  long-term  arrange- 
ment and  will  convert  it  into  studio  for  produc- 
tion of  tv  programs.  NBC  engineers  were  re- 
ported to  be  already  at  work  at  theatre,  on 
Seventh  Ave.  between  58th  and  59th  Sts.  Net- 
work expects  to  take  full  possession  of  house  by 
March  28,  to  originate  shows  there  by  June  1. 


IACK  TO  RADIO  MOVE  AT  ANA  MEET 


EPRESENTATI' 
NGS 


ET-back-into  radio  theme  at  Assn.  of  Na- 
[onal  Advertisers  spring  meeting  (story  page 
7),  spearheaded  by  David  P.  Crane  of  Benton 

Bowles,  drew  strong  support  at  closed-door 
jeeting  of  advertisers  in  consumer  products 
pd.  Dozen  speakers  at  private  session  took 
p  Mr.  Crane's  reminder  that  "old-fashioned 
Pdio,"  especially  daytime,  is  outstanding  media 
p.  At  same  time  they  groused  about  high 
Ms  and  fancy  trappings  in  television  shows, 
thoing  familiar  ANA  theme  of  recent  years. 
(One  of  largest  radio  users,  Miles  Labs.,  pos- 
jMy  second  in  field,  told  B*T  Friday  it  is 

;ing  more  radio  and  more  television  than 
'ear  ago. 

"Radio  is  our  No.  1  medium,"  said  Oliver 
Capelle,  Miles  advertising  manager.  "Radio 


still  sells  for  us.  We're  buying  more  radio 
time  than  ever,  and  of  course  we  like  televi- 
sion." 

Miles  radio  consists  of  Break  the  Bank.  NBC; 
News  of  the  World,  NBC;  Hilltop  House,  CBS 
Radio;  Curt  Massey  Time,  CBS  Radio;  Curt 
Massey  Time,  MBS.  Mr.  Capelle  said  cancel- 
lation of  One  Man's  Family  had  been  widely 
misinterpreted  as  part  of  plan  to  cut  down  use 
of  aural  broadcasting.  Actually,  he  added, 
"the  opposite  is  the  case."  He  ascribed  can- 
cellation to  adjustment  following  addition  of 
high-budget  Break  the  Bank  last  September. 

Miles  television  spots  cover  all  leading  mar- 
kets, including  20-second  breaks  and  one-minute 
participations. 

Company  planning  to  extend  tv  to  other  prod- 
ucts besides  Alka-Seltzer. 


•   BUSINESS  BRIEFLY 

EIGHTY  MARKETS  •  General  Foods  (Min- 
ute tapioca),  N.  Y.,  starts  April  1  for  second 
consecutive  year  with  one-minute  participations 
in  home  economics  radio  shows  in  about  80 
markets.  Contracts,  through  Young  &  Rubicam, 
N.  Y.,  run  for  13  weeks.  Last  year,  product 
placed  campaign  in  five  distribution  districts 
and  this  year  will  add  nine  others  to  these. 

CANADIAN  BUSINESS  •  General  Bakeries, 
through  Harold  Stanfield  Ltd.,  Montreal,  is  ex- 
pected to  sign  shortly  with  Kagran  Corp.,  N.  Y., 
to  sponsor  Johnny  Jupiter  in  five  Canadian  tele- 
vision markets,  Saturdays,  6-6:30  p.m.  In  U.  S. 
program  is  sponsored  by  M  &  M  Candy  in  83 
markets. 

IPANA  USING  SPOT  •  Bristol-Myers  (Ipana) 
using  spot  radio  campaign  to  break  middle  of 
April  in  limited  number  of  markets  for  13 
weeks.  Doherty,  Clifford,  Steers  &  Shenfield, 
N.  Y.,  is  agency. 

CAMPBELL  IN  CANADA  •  Campbell  Soup 
Co.,  through  its  Canadian  agency,  Cockfield, 
Brown  &  Co.,  planning  to  underwrite  Howdy 
Doody  show  five  times  weekly  on  CBC. 

PHILCO  ON  TV  •  Philco  Corp.,  which  has 
sponsored  9:45-10  a.m.  portion  of  ABC's 
Breakfast  Club  on  radio  for  past  8Vi  years, 
becomes  first  to  sign  for  sponsorship  of  tv 
version,  started  few  weeks  ago  by  ABC-TV. 
Philco  will  sponsor  same  quarter-hour  in  tv 
as  in  radio.    Agency:   Hutchins  Adv.,  Phila. 

HUNTING  NEW  SHOW  •  Campbell  Soup 
Co.,  Camden,  unhappy  with  Campbell  Sound- 
stage,  will  definitely  maintain  its  time  period, 
NBC-TV,  Fridays,  9:30-10  p.m.,  but  is  looking 
for  new  property  to  replace  Soundstage.  BBDO, 
N.  Y.,  is  agency. 

SPOT  FILM  ON  CLEANER  •  Pro-Fesh  Prod- 
ucts Inc.,  N.  Y.,  will  introduce  Pro-Fesh,  new 
type  of  dry  cleaner,  in  tv  markets  throughout 
U.  S.  by  means  of  one-minute  filmed  spot  com- 
mercials, with  first  schedule  to  begin  on  WABC- 
TV  New  York  this  week.  Agency:  Lewin, 
Williams  &  Saylor,  N.  Y.  Commercials  were 
'produced  by  Animated  Productions,  N.  Y. 

JONES  TO  LAA  •  Duane  Jones  Co.,  N.  Y., 
elected  to  membership  in  League  of  Advertis- 
ing Agencies. 

FIFTEEN  CITIES  •  Northwestern  Airlines, 
through  Cunningham  &  Walsh,  N.  Y.,  placing 
radio  spot  announcement  campaign  in  15  cities, 
starting  end  of  March  with  till-forbid  contract. 

Mrs.  Durr  Denies  Red  Ties 

MRS.  VIRGINIA  DURR.  wife  of  former  FCC 
Comr.  Clifford  J.  Durr,  and  sister-in-law  of 
Supreme  Court  Justice  Hugo  L.  Black,  denied 
Friday  she  was  a  Communist  or  had  ever  been 
under  party  discipline.  Mrs.  Durr  was  accused 
of  being  under  "Red  discipline  and  had  plotted 
with  the  Communists"  in  affairs  of  Southern 
Conference  for  Human  Welfare,  now  part  of 
Southern  Conference  Educational  Fund.  Ac- 
cusation and  denial  came  at  hearing  in  New 
Orleans  by  Senate  Internal  Security  subcom- 
mittee. Mrs.  Durr  refused  to  answer  questions 
except  to  say  she  was  not  a  Communist. 
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Channel  Si 


PEOPLE 


at  deadline 


A  Protest  Dismissed; 
jther  Actions  by  FCC 

lOTEST  by  KOA  Denver  against  grant  of 
[ilities  change  to  KOAT  Albuquerque  was 
toiissed  by  FCC  Friday.  KOAT  was  awarded 
^nge  from  250  w  on  1240  kc  to  1  kw-day, 
D-w  night  directional  on  860  kc.  FCC  dis- 
limed  KOA's  contention  of  interference  and 
d  station's  allegation  of  economic  injury  was 
|t  specific. 

jfu  similar  case,  FCC  denied  interference 
iftest  by  KXOX  Sweetwater,  Tex.,  asking 
consideration  of  grant  to  Lyman  Brown  En- 
rorises  for  100  w  fulltime  on  1240  kc  at 
pwnwood,  Tex. 

Commission  approved  petition  by  WKMH 
■|nt,  Mich.,  for  modification  of  issues  on  its 
jerference  protest  hearing  on  grant  to  James 
■ty  Jr.  for  500  w  fulltime  on  1460  kc  at 
'Intiac,  Mich.  FCC  ordered  burden  of  proof 
)11  rest  with  WKMH. 

Pittsburgh  Educational  Tests 

»URTH  noncommercial  educational  tv  station, 
13  WQED  (TV)  Pittsburgh,  put  test  pattern 

I  air  Friday,  plans  inauguration  April  1  and 
?ular  programming  week  of  April  5,  Manager 

II  Wood  reported.  WQED  is  using  KDKA-FM 
aje  on  U.  of  Pittsburgh  campus  where  KDKA 
tans  $3  million  radio-tv  center  for  its  prospective 
II- 11  station  (story  page  84). 

Zenith  Must  Wait 

ITH  will  have  to  wait  until  Commission 
es  up  its  mind  in  due  course  on  questions 

ed  about  Zenith-CBS  hearing  for  Chicago  ch. 
FCC  told  Chicago  radio-tv  manufacturer  Fii- 
y.  Letter  was  response  to  Zenith  request 
at  its  objection  to  hearing  with  CBS  be  an- 
ered  by  FCC  by  March  19  [B-T,  March  15]. 
mith  claimed  court  ruling  requires  FCC  to  set 
pith  for  hearing  with  Balaban  &  Katz,  former 
ners    of    facilities    now    occupied    by  CBS 

BM-TV  Chicago. 

Clovis  Vhf  Deleted 

F  ch.  12  KNEH  (TV)  Clovis,  N.  M.,  was  de- 
"d  by  FCC  Friday  for  lack  of  prosecution  of 
application  for  additional  time  to  construct. 
EH  owners  are  Sid  and  Sam  Pipkin. 


FIRST  SPANISH'  TV 

ALL-SPANISH  language  programming 
will  be  feature  of  Gordon  McLendon's 
ch.  13  KELP-TV  El  Paso,  Tex.,  granted 
by  FCC  Friday,  station  reported.  It  is 
believed  to  be  first  foreign-language  tv 
station  to  be  approved  in  U.  S.  Bid  was 
filed  in  early  February,  was  unopposed. 
Visual  ERP  of  49  kw  is  specified.  Sta- 
tion plans  June  1  commencement.  For- 
joe-Tv  Inc.  is  representative.  KELP-TV 
reported  89,000  persons  (70%)  in  El 
Paso  County  speak  Spanish,  with  122,000 
living  in  adjacent  Juarez,  Mexico.  Con- 
currently, FCC  granted  KELP  change 
on  920  kc  from  1  kw  day  to  fulltime 
with  1  kw-day,  500  w-night  directional. 


ACLU  Files  Protest 

On  Functional  Fm  Proposal 

BAN  on  Transitcasting  was  urged  by  American 
Civil  Liberties  Union  Friday  in  brief  to  be 
filed  on  FCC's  proposal  to  permit  fm  stations 
to  engage  in  certain  non-broadcast  activities 
(story  page  50).  Conceding  U.  S.  Supreme 
Court  had  ruled  Transitcasting  is  not  uncon- 
stitutional, ACLU  maintained  such  "forced 
listening"  nevertheless  is  not  in  public  interest, 
convenience  or  necessity. 

"Our  opposition  rests  upon  the  belief  that 
there  is  developing  a  national  pattern  of  forced 
listening  thrust  upon  captive  audiences  in  buses, 
streetcars  and  other  means  of  public  trans- 
portation, which  we  believe  is  a  totalitarian 
method  of  capturing  the  minds  of  men,"  ACLU 
said.  Petition  contended  "there  has  been  no 
finding  that  operations  of  fm  stations  cannot 
be  profitably  continued  without  profit-making 
from  Transitcasting,"  aimed  at  "only  a  fraction 
of  the  public." 


FTRA  'Blanket'  Clearance      No  Progress  on  WOR-AFM 


taRICAN  Federation  of  Television  &  Radio 
Mists  announced  Friday  it  has  .granted  "blan- 
I  clearance"  for  all  participants  in  Academy 
jvard  program  to  appear  without  payment  on 
IpC  telecast  and  radio  broadcast  of  ceremony 
lursday,  starting  at  10:30  p.m.  EST.  Move 
is  said  to  be  result  of  AFTRA's  "interest  in 
jstering  better  relations  between  radio,  tv  and 
jbtion  pictures."  Program,  sponsored  by 
|dsmobile  Div.  of  General  Motors  Corp.,  will 
[carried  by  106  NBC-TV  stations  and  195 
jBC  Radio  outlets. 

HJ-TV  DuMont  Affiliate 

Hi -TV  becomes  DuMont  Tv  Network  affiliate 
| Los  Angeles  on  April  1,  replacing  KTTV 
ft),  according  to  joint  announcement  by  Ted 
gmann,  managing  director  of  network;  Wil- 
li. Brown,  president  of  Don  Lee  Div.  of 
eral  Teleradio,  licensee  of  KHJ-TV,  and 
ard  A.  Moore,  vice  president  and  general 
ager  of  KTTV.   Mr.  "Bergmann  attributed 
|re  primarily  to  desire  to  have  Los  Angeles 
et  for  rapidly  increasing  volume  of  national 
ness  which  DuMont  has  available  but  which, 
said,  KTTV  could  not  handle  at  attractive 
■rs  under  that  station's  new  policy  of  em- 
Bsizing  local  service  and  local  programs. 


SPOKESMEN  for  VVOR-AM-TV  New  York 
and  Local  802,  American  Federation  of  Musi- 
cians, held  session  before  Federal  Mediation  & 
Conciliation  Service  in  New  York  Friday  and 
adjourned  with  "no  progress"  reported  toward 
resolving  their  dispute.  Stations  have  been  op- 
erating without  musicians  for  more  than  three 
weeks  (see  story  page  93). 


UPCOMING 

March  22:  Tennessee  Assn.  of  Broad- 
casters, Nashville. 

March  22-24:  Canadian  Assn.  of  Radio- 
Tv  Broadcasters,  Chateau  Frontenac, 
Quebec  City. 

March  22-25:  Institute  of  Radio  Engi- 
neers, Waldorf-Astoria,  New  York. 

March  23:  Kentucky  Broadcasters  Assn. 
Hotel  Seelbach,  Louisville. 

March  25-27:  West  Virginia  Broadcast- 
ers Assn.,  Huntington. 

March  26:  1953  duPont  Radio  &  Tv 
Awards  dinner,  Mayflower  Hotel, 
Washington. 

March   27-28:  Mississippi  Broadcasters 
Assn..  Buena  Vista   Hotel,  Biloxi. 
For  other  Upcomings  see  page  93 


tOADC  ASTING 


Telecasting 


ALFRED  DI  GIOVANNI,  assistant  research 
manager  for  CBS-TV  Spot  Sales  since  July 
1952,  and  previously  account  research  man- 
ager at  Sullivan,  Stauffer,  Colwell  &  Bayles 
Inc.,  N.  Y.,  promoted  to  research  manager  of 
CBS-TV  Spot  Sales. 

SID  TREMBLE,  program  director,  promoted 
to  commercial  manager  KCMO-TV  Kansas 
City.  GEORGE  STUMP,  formerly  KCKN 
there,  named  KCMO  radio  program  director 
and  KEN  HEADY  named  to  new  post  of 
KCMO-TV  program  director. 

CHRISTIAN  E.  ROGERS  JR.,  associated  with 
Washington  law  firm  of  Mechlin,  Marshall  & 
Smith,  named  telecommunications  specialist, 
Office  of  Defense  Mobilization. 

HENRY  BOWES  and  EDWARD  M.  BLAND 

named  sales  promotion  manager  and  advertis- 
ing manager,  respectively,  Television  Div., 
Philco  Corp. 

WALTER  DUNCAN,  account  executive  of 
MBS  in  New  York,  to  WHCU  Ithaca  as  na- 
tional sales  manager,  effective  April  1.  Mr. 
Duncan  formerly  was  with  NBC  and  WNEW 
New  York. 

DAVID  CRANE  promoted  to  vice  president 
in  charge  of  media  for  Benton  &  Bowles,  N.  Y. 
He  has  been  with  agency  for  two  and  one-half 
years. 

HAROLD  A.  (Pat)  PATTERSON  appointed 
Michigan  sales  representative  on  syndicated 
film  for  MCA-Tv  Ltd.,  with  headquarters  in 
Detroit. 

JOHN  H.  BAXTER,  creative  director,  and 
GEORGE  A.  RINK,  senior  account  super- 
visor, elected  vice  presidents  of  Earle  Ludgin 
&  Co.,  Chicago. 

FRANK  AMY,  previously  sales  service  man- 
ager for  WPIX  (TV)  New  York,  named  an 
operations  manager  of  station  with  supervi- 
sion of  screening  commercial  films  and  prepar- 
ing them  for  telecasting. 


Today'  Signs  Advertisers 

TWO  NEW  contracts  and  one  extension  signed 
by  NBC-TV  for  participations  on  its  early- 
morning  Today  show  (Mon.-Fri.,  7-9  a.m.  EST 
and  CST).  Mutual  of  Omaha,  already  partici- 
pating sponsor,  adds  117  participations — three 
per  week  for  39  weeks — through  Bozell  & 
Jacobs,  Omaha.  Stay  Chemical  Co.  (insecti- 
cides), Detroit,  signs  for  seven  participations 
starting  July  9,  through  Phil  Cordon  Inc.,  Chi- 
cago, and  Washington  State  Apple  Advertising 
Commission  books  eight  during  period  to  April 
2,  through  Pacific  National  Adv.,  Seattle. 

New  'Home'  Sponsors  Sign 

TWO  NEW  sponsors  and  expanded  schedule 
for  another  signed  for  NBC-TV's  new  Home 
show  (Mon.-Fri.,  11  a.m.  to  12  noon  EST). 
First  ones  booked  since  program  started  March 
1  with  10  advertisers  "pre-sold"  for  total  of 
228  participations  [B*T,  March  1],  they  are: 
Necchi  Sewing  Machine  Co.  for  13  participa- 
tions starting  first  of  April,  through  Cecil  & 
Presbrey,  N.  Y.;  Peerless  Electric  Co.  (Broil- 
Quik)  for  four  starting  tomorrow  (Tues.) 
through  Zlowc  Co..  N.  Y.,  and  Avco  Mfg.  Co. 
(Crosley  and  Bendix  divisions),  which  had 
signed  for  13  participations  before  program 
started,  for  39  additional  participations  to  run 
at  rate  of  one  per  week  starling  May  31, 
through  Benton  &  Bowles,  N.  Y. 
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RADIO  STATION 

WSAZ 

HUNTINGTON,  WEST  VIRGINIA 
SERVING  3  STATES 


24,252 

RADIO  SETS 

(DOES  NOT  INCLUDE 
AUTO  RECEIVERS) 

WERE  SOLD 
IN  1953 

IN  THE 

28  COUNTY 

WSAZ  AREA 

WSAZ 


NATIONAL  REPRESENTATIVES 
THE  KATZ  AGENCY 

*  RETMA  Figures 


5,000  WATTS  DAY 
1,000  WATTS  NIGHT 
930  KC 


WSAZ 


TELEVISION  AFFILIATE 
WSAZ-TV 
Represented  by  THE  KATZ  AGENCY 
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Telecas- 


>  IS  READY!.. 

with  the  finest — largest  station  facilities 
in  the  Northwest's  2nd  largest  market — 

The  Duluth-Superior-Iron  Range  Area 
—the  big-dividend  paying  region  of  the 

great  Northwest  a  2  Billion  Plus 

Industrial  and  Commercial  Empire. 


AT  THE  TOP  OF  THE  NATk 
WILL  DO  THE  BEST  SELLIP* 


A  completely  trained  staff — by  far  the  largest  of  any 
Duluth-Superior — will  man  this  employee  owned  and  oper 
ated  organization. 

KDAL  is  the  nation's  top  merchandising  station.  For  the 
past  three  consecutive  years  KDAL  has  won  First  Place  in 
the  country  for  audience  and  sales  promotion  in  "The  Bill- 
board" competition. 

Radio  listenership  in  Duluth-Superior  is  the  highest  of  any 
city  in  the  country  and  KDAL  has  a  listening  audience  greate 
than  all  other  radio  stations  in  the  area  combined! 

Now,  KDAL-TV  will  virtually  duplicate  this  radio  coveray 
blanketing  26  counties. 

KDAL-TV,  with  100,000  watts  on  Channel  3,  will  equ 
exceed  any  other  television  facility  in  Minnesota 
programs,  now  carried  by  delayed  telecast,  will  be 
waved  live  by  Sept.  1st 


Act  Now,  excellent  NBC 
your  clients'  messages  ari 
bilities  in  key  time  slots. 

Phone  or  write  your  A 


hanit 


AT  THE  TOP  OF  THE  NATION  -  KDAL-TV 
WILL  DO  THE  BEST  SELLING  JOB  FOR  YOU! 


A  completely  trained  staff— by  far  the  largest  of  any  in 
Duluth-Superior— will  man  this  employee  owned  and  oper- 
ated organization. 

KDAL  is  the  nation's  top  merchandising  station.  For  the 
past  three  consecutive  years  KDAL  has  won  First  Place  in 
the  country  for  audience  and  sales  promotion  in  "The  Bill- 
board" competition. 

Radio  listenership  in  Duluth-Superior  is  the  highest  of  any 
city  in  the  country  and  KDAL  has  a  listening  audience  greater 
than  all  other  radio  stations  in  the  area  combined! 

Now,  KDAL-TV  will  virtually  duplicate  this  radio  coverage, 
blanketing  26  counties. 

KDAL-TV,  with  100,000  watts  on  Channel  3,  will  equal  or 
exceed  any  other  television  facility  in  Minnesota.  NBC 
programs,  now  carried  by  delayed  telecast,  will  be  micro- 
waved  live  by  Sept.  1st. 

Act  Now,  excellent  NBC  and  local  programs  will  showcase 
your  clients'  messages  and  assure  priority  of  future  availa- 
bilities in  key  time  slots. 


Phone  or  write  your  Avery-Knodel  representative,  Now. 
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INDUSTRY  IS  HUMMING  AT  THE  TOP  OF  THE  NATION 


1 


1.  Taconite  Mining— now  spending  a  billion  dollars  building — will  employ  ad- 
ditional thousands  of  people. 

2.  Oil — new  refineries  in  Duluth  and  Superior  are  processing  oil  from  Alberta 
and  North  Dakota  fields. 

3.  Manufacturing  is  primarily  heavy  industrial. 

4.  Agricultural  Processing  of  dairy  foods  and  grains  is  a  major  industry. 

5.  Commercial  Fishing  and  processing  is  the  largest  on  the  Great  Lakes. 

6.  Vacationers  spend  nearly  38  million  dollars  annually  in  KDAL-land. 

7.  Forest  Products,  a  90  million  dollar  business,  is  the  greatest  in  Minnesota's 
history. 


a 
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8.  Three- fourth's  of  all  the  iron  ore  in  the  United  States  is  produced  in  the 
Duluth  area. 

9.  The  Port  of  Duluth  is  second  only  to  New  York  in  tonnage  handled. 


KDAL  RADIO  COVERAGE 


KDAL  TV  COVERAGE 


YOU  CAN  COVER  THIS  MARKET  WITH  KDAL-TV 
rOR  RESULTS  YOU  CAN  SEE. ..BUY  CHANNEL  3 


IN  REVIEW 
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THE  MORNING  SHOW 


Network:  CBS-TV 

time:  7-9  a.m.  EST,  CST 

Principals:  Walter  Cronkite,  anchor  man; 

Charles  Colling  wood,  news  reporter;  Bil 
I  Baird  puppets. 
Producer:   Paul  Levitan 
Show  Director:  Tom  Donovan 
frews  Director:    Vince  Walters 
producers:    Ted  Marvel,  Don  Hirsch 
jfews  Editor:  Av  Westin 
jjnit  Manager:  Bob  Stolfi 
fvriters:    Jack  McGiffert,  Helen  Markel, 

Tom  Costigan,  Marianne  MacCalla,  Alice 

Wallace 

Origination:  Studio  41,  Grand  Central  Ter- 
I  minal  Headquarters,  New  York 


r 

EARLY  a.m.  program  answer  to  NBC- 
s  established  morning  show,  Today,  made 
bow  last  week  before  millions  of  early 
is  when  The  Morning  Show  got  underway 
jjn  7-9  a.m.  EST  on  CBS  Television.  Despite 
ilength,  it  is  a  well-produced,  well-coordi- 


y  telecast  meeting  all  the  requisites  of  solid 


selected  and  played  by  Charlemagne,  the  Lion, 
a  puppet  "disc  doggie."  One  of  the  Bairds'  best 
spots  was  a  skeleton  puppet  number  danced  to 
the  popular  spiritual-type  song  "Dry  Bones." 

On  the  news  side  of  the  operation,  Charles 
Collingwood  does  the  reporting  from  New 
York.  His  comments  on  happenings  of  do- 
mestic and  international  interest  are  supple- 
mented by  still  photographs  and  film  clips  of 
events  under  discussion.  The  show  also  does 
remote  interviews.  The  first  two,  from  Wash- 
ington, would  have  been  better  if  a  reporter 
from  CBS  Washington  headquarters  handled 
them  rather  than  Mr.  Cronkite  or  Mr.  Colling- 
wood, who  were  in  the  New  York  studios. 

In  the  novelty  department,  a  new  electronic 
weather  map  was  introduced  on  The  Morning 
Show.  Behind  the  translucent  surface  a  flash- 
ing light  indicates  all  sorts  of  climatic  condi- 
tions in  the  U.  S.  It  seems  a  rather  useless 
mechanism  since  a  weather  reporter,  one 
Carol  Reed,  must  be  on  hand  at  all  times  to 
translate  the  illuminated  arrows  into  rain  or 
shine  terminology. 


The  Morning  Show  principals  at  work  in  the  early  hours 


J' igramming  in  this  time  segment  of  the 
/;  ,(!,  i  adcast  day.  There  are  news  reports,  inter- 
ns with  people  in  the  news,  an  occasional 
.-onality  feature,  music  with  a  rise'n  shine 
time  signals,  weather  forecasts  and  a 
it  of  puppets  delightfully  manipulated 
ough  their  many  appearances  by  Bil  and 
ra  Baird. 

Nothing  particularly  new  has  been  included 
The,  Morning  Show  format.  The  above- 
titioned  program  ideas  are  pretty  standard 
phis  sort  of  show.  CBS  was  wise  in  not 
)rting  to  a  gimmick  to  bring  itself  to  the 
mtion  of  morning  viewers.  Instead,  the 
work  played  it  straight  entrusting  its  new- 
venture  not  to  a  hoped-for  new  angle  but 
people  such  as  Walter  Cronkite,  the  show's 
|or  man,  and  Charles  Collingwood,  news- 
ier, to  capture  the  interest  of  the  audience 
ims  to  attract. 

loth  of  these  men  are  tv  veterans  with  far 
re  than  a  passing  acquaintance  with  the 
ual  medium.  They  work  well  together  and 
*:jh  the  other  regulars  on  the  show.  The  pro- 
sional  assurance  they  lend  to  the  series 
r%gj  i  !»t  to  rapidly  establish  the  show  as  a  break- 
s-time habit. 

irhe  Morning  Show  in  its  structure  is  actually 
)alf-hour  series  repeated  four  times  during 
two  hours  it  is  on  the  air.  Each  of  the 
!r  segments  is  the  same  in  pattern.  The 
ists  appearing  on  the  show  change  from  one 

Jjnent  to  the  other  as  does  the  selection  of 
»c  but  there  is  little  variation  in  news,  and 
||Jther  reports.  The  show's  happiest  moments 
centered  around  the  Baird  marionettes,  used 
"Sely  to  give  visual  interpretations  to  music 


PUBLIC  DEFENDER 

Network:  CBS-TV 

Time:  Thurs.,  10-10:30  p.m.  EST 

Creator:   Hal  Roach  Jr. 

Production  Supervisor:  Carroll  Case 

Director:  Erie  Kenton,  James  Tinling, 
Sobey  Martin  (alternating) 

Writer:  Howard  J.  Green  (premiere) 

Sponsor:  Philip  Morris  &  Co.  Ltd. 

Cast:  Christina  Drake,  Mary  Ellen  Kay, 
Douglas  Fowley.  Fay  Roope,  John  Close, 
George  Lloyd,  Snub  Pollard  (premiere). 


THE  basic  idea  of  the  new  Public  Defender  se- 
ries which  started  on  CBS-TV  March  11  is  a 
good  one:  to  dramatize  case  histories  concern- 
ing the  lawyers  appointed  by  the  court  and 
paid  for  by  the  public  to  protect  those  unable 
to  secure  counsel  themselves.  The  opening 
program,  however,  fell  far  short  of  turning 
that  idea  into  a  convincing  or  even  interesting 
half-hour  of  viewing. 

First,  the  plot  was  highly  improbable  and  its 
solution  highly  unethical,  the  hero  admitting  he 
had  secured  the  confession  by  deceit.  Second, 
he  did  not  win  his  case  in  the  courtroom,  but 
by  doing  his  own  detective  work  instead  of 
leaving  that  to  the  police.  Finally,  the  public 
defender  is  required  twice  during  the  program 
to  shift  from  defending  civic  virtue  to  ex- 
tolling the  more  exclusive  virtues  of  Philip 
Morris  cigarettes. 

As  an  actor,  Reed  Hadley  has  every  right 
to  deliver  commercials  for  any  product  he 
chooses.  But  for  Bart  Matthews,  lawyer  and 
public  servant,  to  do  so  seems  a  violation  of 
legal  ethics  and  of  the  dignity  of  public  office. 
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G-E  PROJECTION  ROOM  EQUIPMENT 
PLUS  YOUR  IMAGINATION  GIVE 


Film  is  the  money-making  "life- 
blood"  of  every  TV  station!  That's  why  you 
should  insist  on  the  complete  line  of  G-E  Pro- 
jection Room  equipment.  Use  General  Elec- 
tric units... use  your  imagination... and  you'll 
come  up  with  so  many  versatile  effects,  you'll 
be  amazed!  G-E's  ready-to-order  line  includes 
the  top-performance  Film  Camera  Channel, 
the  newly  advanced  Synchro-Lite* Projector, 
the  tremendously  versatile  Slide  Projector, 
and  two  new  Mirror  Change-over  Designs. 


General  Electric  offers  you  all  your  TV  pro- 
jection room  needs— as  well  as  all  other  equip- 
ment necessary  for  television  broadcasting. 
And  remember,  behind  this  advanced,  station- 
tested  equipment  is  75  years  of  electrical  and 
electronic  progress.  For  further,  complete 
details... contact  the  G-E  broadcasting  equip- 
ment sales  representative  in  your  area,  or 
write  direct  to: 

General  Electric  Company,  Section  X234-22, 
Electronics  Park,  Syracuse,  New  York. 


•  G-E  Dual  Slide  Projector 
featuring  variety  of  laps, 
fades,  dissolves,  super-posi- 
tions, etc. 

I  v 


•  G-E  Film  Camera  Channel 
for  clear,  sharp  picture  sig- 
nals. Reduces  shading  and 
edge-flare  radically. 


•  G-E  Synchro-lite*  Projec- 
tor offers  unlimited  com- 
mercial possibilities,  utmost 
in  performance. 


G-E  FILM  CAMERA  CHANNEL 

Sweep  Failure  Protection 
Virtually  No  Microphonics 
Automatic  Control  of  Set-Up 
Dual  Waveform  Presentation 
121/2"  High-Contrast  Monitor 
All  Plug  and  Cable 
Connections 

Adjustable  Deflection  Yoke 


G-E  SYNCHRO-LITE* 
PROJECTOR 

Slave  Operation 
Super-Positions  on  Remotes 
Instant  Stop  and  Start 
Preview  Any  Frame 
No  Phasing  Bars 


G-E  TV  SLIDE  PROJECTOR 

Laps  and  fades 

Dissolves 

Super-positions 

Transparencies  and  Opaques 

2"x2"  and  5Vax4\/4"  Slides 

Roll-Thru  Script  Carriage 

Dual  Flood  Lamps  for 
Opaques 

Time,  News  Tape  Carriage 


G-E  MIRROR  CHANGEOVERS 

More  Inputs 
Multiple  Adjustments 
First-Surface  Mirrors 


Complete  Television  Equipment  for  UHF  and  VHF 

ENERAL®  ELECTRIC 


'Rtg.  U.S.  Pat.  Off. 


V2  MV  coverage. 
The  10  county 
non-metropolitan 
Coffeyville 
trade  area, 
alone,  is  a 
major  market  of 
271,300  people. 
KGGF  has  been 
the  "home  town" 
station  to  these 
folks  for  23  years. 
Ask  Weed  &  Co. 
[about  KGGF  .  .  . 
10  kw  (d)  and 
5  kw  on  clear 
channel  690  kc. 


I  KGGF 


690  KC  ABC 

COFFEYVILLE,  KANSAS 


WEED  &  CO.,  National  Representatives 
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McCarthy  Coverage 

EDITOR: 

Writing  letters  to  editors  is  an  indulgence 
that  few  can  afford  these  days.  Your  survey  of 
the  McCarthy  matter  in  the  current  (March  15) 
issue  is  so  complete  however,  that,  demands  of 
time  not  withstanding,  this  note  of  appreciation 
and  commendation  has  to  be  written. 

You  have  done  an  excellent  job  of  assemb- 
ling the  facts  and  presenting  them  in  such  a 
light  as  to  place  all  parties  in  their  proper 
perspectives.  I  don't  think  the  daily  press,  with 
all  its  facilities,  has  been  as  thorough,  or  as 
incisive  as  B*T.  You  praise  Murrow  for  his 
journalism,  I  praise  you  for  yours.  .  .  . 

Charles  L.  Lewin 
Vice  President 
Radio-Television 
The  Rockmore  Co. 
New  York,  N.  Y. 

Murrow  Sponsor 

EDITOR: 

As  midwest  sponsor  of  Edward  R.  Murrow's 
Person  to  Person  program,  we  would  like  per- 
mission to  reprint  in  our  company  magazine 
the  Sid  Hix  cartoon  on  the  editorial  page  of 
your  March  1st  issue. 

W.  A.  Curtis 

Director  of  Public  Relations 
Theo.  Hamm  Brewing  Co. 
St.  Paul 


"We've  got  a  novel  idea  for  a  new  Sunday 
tv  show  .  .  .  it's  called  Parson  to  Parson!" 

[EDITOR'S  NOTE:  Permission  granted.  Sorry 
we  can't  supply  original  art.  Ed  Murrow  bid 
for  it  March  1.] 

McCaffrey  and  His  Mike 

EDITOR: 

Your  account  of  the  shooting  in  the  House 
of  Representatives  [B»T,  March  8]  was  read  with 
interest  by  those  of  us  in  the  House  Radio  Gal- 
lery. 

All  of  us  know  that  Joseph  McCaffrey,  who 
hit  the  air  first  with  an  eye-witness  account, 
does  a  thorough  job  of  covering  Congress  and 
has  for  many  years.  However,  we  must  protest 
your  account  that  when  the  shooting  started  he 
was  actually  in  the  chamber  accompanied  by 
an  open  mike.  Until  the  advent  of  Mr.  Mc- 
Caffrey no  broadcasts  have  been  permitted  from 
the  floor  of  the  chamber,  except  for  special 
presidential  messages  and  other  speeches  of 
importance  before  joint  sessions. 

We  write  to  suggest  that  perhaps  even  more 
interesting  than  your  account  of  Mr.  McCaf- 
frey's combined  presence  of  mind,  presence  of 
mike  and  presence  on  the  floor  of  the  House, 
would  be  an  account  of  how  he  managed  to 
drag  his  live  mike  by  the  doorkeepers  .  .  . 

I  have  a  mental  picture  of  Mr.  McCaffrey 
wandering  around  on  the  floor  of  the  House 
during  debates,  picking  up  with  his  little  mike 


the  asides  which  members  pass  along  to  e; 
other  and  which  are  never,  never  meant 
public  ears  .  .  . 

After  enclosing  itself  in  bullet  proof  gl 
and  taking  other  security  measures,  the  O 
gress  intends  to  organize  a  new  standing  cc 
mittee:  "The  Committee  to  Protect  Congi 
from  Joe  McCaffrey." 

Roulhac  Hamilton  Jr. 
Hamilton-Means  Assoc. 
Washington,  D.  C. 

[EDITOR'S  NOTE:  Mr.  McCaffrey  was  never 
the  floor  of  the  House  with  his  mike.  His  e 
witness  accounts  were  recorded  in  the  corrh 
outside  the  House  gallery.] 

Pre-Freeze  Permittees 

EDITOR: 

There  is  one  bit  of  information  which 
sure  you  can  furnish  and  which  I  have  alw 
felt  would  be  of  interest  to  many  of  y> 
readers — 

Who  were  the  18  pre-freeze  tv  permitt 
who  gave  up  their  CPs? 

Charlie  Casmus 

Press  &  Radio  Club  Inc. 

Montgomery,  Ala. 

[EDITOR'S  NOTE:  Mr.  Casmus  refers  to  I 
Chairman  Rosel  H.  Hyde's  comments  at  uhf  J 
motion  conference  sponsored  by  educators  ft 
night  ago  [B-T,  March  8].  Chairman  Hyde 
called  there  were  about  18  pre-freeze  vhf  < 
tions  who,  due  to  extenuating  circumstan 
surrendered  their  permits  or  were  deleted 
FCC  Official  deletion  file  at  FCC  includes 
lowing  20  by  actual  count:  WUTV  (TV)  Indi 
apolis,  ch.  3  (was  on  air),  Wm.  H.  Block  i 
1949;  KARO  (TV)  Riverside,  Calif.,  ch.  1  (cl 
was  deleted  in  reallocation),  Bcstg.  Corp 
America,  1949;  WJAX-TV  Jacksonville,  Fla., 
2,  City  of  Jacksonville,  1950;  WABD  (TV)  1> 
York,  ch.  4,  DuMont,  1942  (re-granted  1944,  r 
ch.  5);  WPDQ-TV  Jacksonville,  Fla.,  ch.  6,  Ja 
sonville  Bcstg.  Corp.,  1949;  WMJT  (TV)  Milw 
kee,  ch.  3,  Milwaukee  Journal,  1946  (now  open 
ch.  4  WTMJ-TV  there,  granted  in  1947);  WEEK- 
Peoria,  111.,  ch.  12,  West  Central  Bcstg.  Co.,  1! 
WRTV  (TV)  New  Orleans,  ch.  4,  Maison  Blan 
Co.,  1950;  WJHP-TV  Jacksonville,  Fla.,  ch. 
Metropolis  Co.,  1949;  KTRV  (TV)  Minneapi 
ch.  9,  Northwest  Bcstg.  Co.,  1949;  KCWG  (5 
Portland,  Ore.,  ch.  6,  Oregonian  Pub.  Co.,  1! 
KGDM-TV  Stockton,  Calif.,  ch.  8,  E.  R.  Pel 
1949;  WMBT  (TV)  Peoria,  111.,  ch.  6,  Peoria  Be 
Co.,  1948  (re-granted  1952,  ch.  43);  WRTB  0 
Waltham,  Mass.,  ch.  2,  Raytheon  Mfg.  Co.,  1! 
WSEE  (TV)  St.  Petersburg,  Fla.,  ch.  7,  Sunsh 
Tv  Corp.,  1949;  WTPS-TV  New  Orleans,  ch. 
Times-Picayune  Pub.  Co.,  1949;  WVTL  0 
Utica,  N.  Y.,  ch.  3,  TJtica  Observer-Dispatch  t 
1949;  KTVU  (TV)  Portland,  Ore.,  ch.  3,  Vi< 
Bcstg.  Co.,  1949;  WAGE-TV  Syracuse,  ch. 
WAGE  Inc.,  1949;  Worcester  (Mass.)  Telegr 
Pub.  Co.,  ch.  5,  1946;  WTZR  (TV)  Chicago,  ch 
Zenith  Radio  Corp.,  1947.] 

Archbishop  Cons  &  Pros 

EDITOR: 

I  personally  object  to  your  slur  and  ba 
hand  slap  at  the  action  of  the  Archbishop 
Philadelphia.  In  matters  of  faith  and  moi 
as  concerns  the  Catholics  in  his  Archdioce 
he  is  not  to  be  questioned. 

In  the  future,  I  suggest  you  reserve  yc 
criticisms  to  the  members  of  our  own  a 
allied  professions.  Sarcasm  certainly  was  o 
of-place  in  this  instance,  and  I  hope  never 
see  another  similar  example  of  it  in  your  pi 
lication. 

E.  L.  Traxler  Jr.  j 
Zimmer,  Keller  &  Calvert  I 
Detroit 

I 

EDITOR: 

I  should  like  to  add  my  heartfelt  commeni 
tion  to  the  many  "back  slaps"  I  know  you  « 
receiving  on  your  editorial,  "And  the  Sets  W< 
Silent." 

Too  many  people  with  good  intentions  < 
perience  one  or  two  bad  shows  on  radio 
television,  then  proceed  to  point  an  accusi 
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Here's 
the  RIGHT 

CAMERA  DOLLY 


CLAMP- AD  JUST  ABLE 

Just  the  dolly  for  the  budget-conscious  manage- 
ment. Offers  many  advantages  found  only  in 
far  more  expensive  dollys.  Clamp  permits 
camera  to  be  raised  or  lowered  to  desired 
height.  May  be  disassembled,  or  assembled  in 
a  few  minutes  by  one  man. 

$595.00 

SPECIFICATIONS 

Weight   65  lbs. 

Height  32"  to  52"  over  panhead  mount. 

Wheelbase   29"  center  to  center. 

Wheels   6"  rubber-tired,  ball-bearing. 

Portability   Camera  mounting  column  sepa- 
rates from  base. 

Steering   T-handle  permits  steering  by 

single  or  all  three  wheels. 
Cable  Guards  ...  Guards  adjustable  from  Vs"  to 
1"  above  floor. 

Width  28Vz"  passes  through  standard 

30"  door. 
Camera  rotation. .360° 


PNEUMATIC-BALANCE 

Greatest  camera  dolly  on  market  today. 
Designed  to  fill  most  critical  studio  needs.  Built- 
in  air  reservoir  provides  air  pressure  to  raise 
or  lower  camera  with  only  finger-tip  pressure. 
Smooth,  reliable,  yet  compact  design. 

$1975.00 

SPECIFICATIONS 

Weight   175  lbs. 

Height  31"  to  51"  over  panhead  mount. 

Wheelbase   29"  center  to  center. 

Wheels   6"  rubber-tired,  ball-bearing. 

Steering   T-handle  permits  single  or 

triple  wheel  steering. 
Cable  Guards  ...  Adjustable  from  Vs"  to  1" 

above  floor. 
Air  Required  ...>h  weight  of  camera  load. 
Width   28V2"  passes  through  standard 

30"  door. 
Camera  rotation. .360° 


CRANK-ADJUSTABLE 

The  all-around  camera  dolly-combining  light- 
weight, portability  and  smooth  action.  Camera 
raised  and  lowered  by  crank.  Tension  on  mech- 
anism adjustable  to  camera  load  for  smoothest 
operation. 

$1195.00 

SPECIFICATIONS 

Weight   90  lbs. 

Height  34"  to  53Vi"  over  camera 

mount. 

Width   28V2"  passes  through  standard 

30"  door. 

Wheelbase   33"  center  to  center. 

Wheels   6"  rubber-tired,  ball-bearing. 

Cable  Guards  ....Adjustable  from  Ys"  to  1" 

above  floor. 
Camera  rotation. .360° 


WRITE  .  .  .    Write  or  call  for  complete  technical  details,  prices  and  specifications, 
now  available  through  your  TV  equipment  manufacturer  or.  .  . 

STUDIO  TELEVISION  PRODUCTS  SALES  CORP., 

500  FIFTH  AVENUE,  NEW  YORK  36,  N.  Y. 
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names  the  whole  nation 

knows .... 


VlCKS 

VA-TRO-NOL 

made  in 

Greensboro 


cigarettes 


....and  why  not?  They*  re  among 

America's  best-known  products  — 
and  only  a  few  of  the  many 
manufactured  in  our  bustling  heart 
of  the  Prosperous  Piedmont. 

The  29  counties  WFMY-TV  serves 
are  a-hum  these  days  with  a 
profitable  balance  of  agriculture 
and  industry  —  an  interlocking 
pattern  of  trading  areas  pivoting 
around  these  well-known  cities. 
Together,  they  generate  a  buying 
power  that  exceeds 
$ 7 ,500,000,000  a  year!  . 

WFMY-TV  completely  covers 
this  market  made  up  of  many 
markets  —  reaching  and  selling  a 
potential  audience  of  over 
1,160,000  people. 

You  can  join  the  many  successful 
advertisers  using  this  multi-market 
station  (CBS — basic)  by  calling 
any  Harrington,  Righter  and 
Parsons  office. 


wfmy-tv 

Basic  CBS  Affiliate  -  Channel  2 

Greensboro,  N.C. 

Represented  by 

Harrington,  Righter  &  Parsons,  Inc. 
New  York— Chicago— San  Francisco 
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finger  at  the  99%  that  falls  in  the  realn 
wonderful. 

Thank  you  for  being  the  right  kind 
champion  for  the  right  kind  of  cause. 

George  Guyan 
Vice  President 

Walter  Schwimmer  Productions 
Chicago,  III. 

EDITOR: 

...  I  am  very  disappointed  in  an  editd 
appearing  in  the  March  8th  issue  .  .  .  ent: 
"And  the  Sets  Were  Silent."  So  Archbi^ 
O'Hara  made  a  mistake!  So  he  spoke  befor 
thought,  perhaps!  But  why  make  it  suet 
issue? 

Actually,  he  paid  a  compliment  to  radio 
television.    He  considered  it  of  such  a  plea1 
able  value  to  man  that  he  felt  it  would  m 
commendable  penance  and  act  of  self-deni 
relinquish  a  few  of  the  "favorite"  program! 
those  under  his  jurisdiction.  I'm  sure  he  neifl 
meant  for  the  farmer  to  discontinue  listea 
to  the  market  reports  nor  for  anyone  to  fj 
off  the  latest  news,  and  he,  too,  keeps 
informed  of  daily  events  thru  the  mediu 
radio  and  tv.  .  .  . 

Yes,  I  am  a  Catholic. 

Dolores  R.  Orth 
Milwaukee,  Wis. 

EDITOR: 

Congratulations  on  that  wonderful  editq 
entitled  "And  the  Sets  Were  Silent." 
It  was  a  masterful  hunk  of  writing. 

Cecil  Woodland 
General  Manager 
WQAN  Scranton,  Pa. 


Bardahl's  Feature 

EDITOR: 

I  would  like  to  express  my  appreciation 
the  very  fine  feature  done  on  Bardahl's  tv1 
vertising  in  the  January  18th  issue  of  B*T  I 
We  have  a  number  of  distributors  in  Eur!' 
and  other  places  abroad  who  will  be  quite 
terested  in  this  article.  You,  yourself,  ml 
be  interested  to  know  that  our  television  si 
are  being  made  in  Portuguese,  Italian  and  r4 
wegian  for  use  on  35mm  in  theaters  in  X\\ 
areas. 

John  M.  Haydon 
Advertising  &  Sales  Mana$ 
Bardahl  Manufacturing  Coi 
Seattle,  Wash. 


'Boilerplate'  Selling 

EDITOR: 

In  reading  the  March  8  issue's  article  on 
sad  plight  of  the  NBC  Radio  Network,  I  not 
quotations  from  some  affiliated  broadcast 
concerned,  among  them,  one  man  who  questis 
whether  ".  .  .  the  network  is  really  importai 

Could  it  be  that  after  nearly  three  deca 
of  seeing  network  economics  directly  competj 
with  station  economics  in  the  national  bushi 
arena,  the  hard  facts  of  hard  times  will  da 
the  networks  what  the  majority  of  the  natio 
broadcasters  never  would:  insist  that  the  B 
work  provide  a  program  service  only,  not 
source  of  competition  in  sales  which  shoi 
rightly  be  the  province  of  the  stations  and 
reps. 

The  radio-television  industry  today  stands 
the  last  advertising  medium  which  tolera 
boilerplate  economics.  The  boilerplate  conci 
was  never  accepted  by  any  major  newspa] 
and  was  confined  to  small,  hungry  ones,  but 
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A  photograph  of  himself  that  the  President  specially  likes  is  this  one,  taken  by  U.  P.'s  Frank  Cancellare. 
It  shows  the  finale  of  a  ritual  devised  by  Mr.  Eisenhower's  grandson,  David,  who  is  five.  When  he  comes 
upon  his  grandfather  at  leisure,  David  first  imitates  a  bugle  call,  then  runs  to  greet  him  with  a  handshake 
and  a  deep  and  formal  diplomatic  bow. 


Climb  aboard  for 

POWER 
PLUS ! 


■W^MS^&r^  


The  only  half-wave... and 
the  most  efficient  radio 
antenna  in  Memphis! 


Producing  86%  more  efficiency  over  the  typical  quarter- 
wave  antennas  operated  by  other  stations  in  Memphis. 
It  is  equivalent  to  9,300  watts  used  on  a  typical  quarter- 
wave  tower. 


WMC  MEMPHIS 

NBC  —  5000  Waffs  —  790  K.  C. 


National  representatives,  The  Branham  Company 
WMCF  300  KW  simultaneously  duplicating  AM  schedule 
WMCT  First  TV  station  in  Memphis  and  tht  Mid-South 
Owned  and  Operated  by  The  Commercial  Appeal 
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radio,  and  now  television,  boilerplate  sell 
the  accepted  rule.  .  .  . 

With  the  networks  taking  two-thirds  oi 
national  dollar  and  skimming  the  cream  oi 
national  accounts  off  with  programs,  the 
tions  and  reps  have  had  to  live  off  the 
campaigns  using  announcements;  now  wiu 
networks  descending  even  to  the  latter  L 
the  stations  may  finally  get  enough  backl 
to  force  the  networks  into  a  flat-fee  proj 
service  economics,  where  they  rightfully  si 
have  been  from  the  first. 

Ed  McKay,  Manager 
WROM-AM-TV  Rome,  C 

K  &  E  Survey 

EDITOR: 

Will  you  please  send  us  a  copy  of  the  % 
merchandising  supplement  which  you  publ 
[Nov.  30,  1953],  a  survey  made  by  Keny 
Eckhardt,  showing  the  various  merchan, 
services  made  available  by  various  radiq 
tions  throughout  the  country? 

Joseph  R.  Coleman 
Account  Executive 
Barlow  Advertising  Agen 
Syracuse,  N.  Y. 


Big  Bend  Tv-less 

EDITOR: 

In  reference  to  the  article  in  B»T  on  M; 
1,  released  by  CBS  Television  Research  II 
compiled  by  A.  C.  Nielsen  Co.,  the  articl 
not  correct. 

The  report  states  that  Brewster  Coi 
(Texas)  has  280  tv  families.  Only  two 
tv  sets  are  in  this  entire  county,  and  the, 
owned  by  hams  who  use  them  for  experime: 
purposes  only. 

Gene  Hendryx,  Manager 
KVLF  Alpine,  Tex. 

Changing  Picture 

EDITOR: 

We  note  ...  the  list  of  television  ownej 
by  counties,  in  B»T's  March  1st  issue. 

This  is  fine  information  as  far  as  it 
Unfortunately,  however,  it  is  not  complei 
at  least  when  you  take  into  consideration 
WAIM-TV,  channel  40,  was  not  on  th 
Hence,  the  uhf  sets  [figure]  as  shown  ii 
survey,  does  not  truly  reflect  the  overall 
ture  of  the  total  uhf  sets  in  our  coverage 
Figures  of  this  kind  are  inaccurate  based! 
present  day  increased  trends  of  uhf  sets.  1 
instance,  in  our  area  alone,  instead  of  Anden 
County  showing  15%  of  the  uhf  families  agai 
the  total  families,  there  are  now  30%  i 
families,  which  is,  in  reality,  100%  increase 
uhf  families  since  November  1st. 

Glenn  P.  Warnock,  Genera 
Manager 

WAIM-TV  Anderson,  S.  9 

CJOR  Offer  'First' 

EDITOR: 

We  would  like  to  inform  you  as  a  nwr 
of  interest  that  this  station,  upon  hearing  tl 
the  9  o'clock  gun  was  to  be  silenced  [B»T,  F 
22],  offered  the  Mayor  and  the  City  Cout 
our  cooperation  to  keep  the  gun  firing.  T 
offer  was  made  on  lanuary  4th  of  this  yi 
.  .  .  We  have  since  been  informed  that  C, 
made  a  similar  offer  about  a  week  later, 
realize  that  we  did  not  send  you  a  news 
on  this  matter.  We  are  merely  pointing  oi 
other  station  was  literally  "jumping  the  guni 
F.  W.  H.  Wellwood 
Exec.  Asst.  to  the  Pres. 
CJOR  Vancouver,  B.  C. 
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TERESA  BREWER 


BURL  IVES 


GALE  STORM 


top  talent— low  cost! 

Build  profitable  star-studded  programs  wi 
new  combined*  Studio  Telescription  Library 

Now  you  can  have  the  country's  leading  musical  personali- 
ties working  for  you  .  .  .  winning  audiences  and  attracting 
sponsors  ...  all  at  an  unbelievably  low  monthly  cost. 

The  Studio  Telescription  Library,  over  1,100  three  minute 
films  produced  especially  for  TV,  is  an  absolute  "must"  for 
profitable  programming.  In  no  other  way  is  a  sponsor  able 
to  participate  in  such  popular,  production-type  shows  without 
high  production  expenses.  Even  the  most  budget-minded  local 
advertiser  can  now  afford  the  "luxury"  of  top-notch  television 
sales  impact. 

Stations  everywhere  report  sell-out  programs  and  bigger- 
than-ever  profits  with  this  unique  programming  service.  Find 
out  today  how  the  Studio  Telescription  Library,  with  its 
complete  merchandising  package,  can  increase  your  profits 
through  higher  ratings,  more  sponsors,  lower  program  costs. 

*consisting  of  Studio  Musi-Films  and  Snader  Telescriptions. 

put  scores  of  top  name  artists  on  your  regular  staff 


THE  SPORTSMEN 

vdcasting    •  Telecasting 


DON'T  DELAY  .  .  .  DON'T  WRITE 
CALL  COLLECT:  OXford  7-2590 


STUDIO  RILIVIS,  inc. 

380   MADISON   AVENUE     •     NEW   YORK    17,    N.   Y.     •     OXFORD  7-2590 
Exclusive  distributors  of  Studio  Telescriptions 

IN  CANADA:  ALL-CANADA  TELEVISION,  1  29  ADELAIDE  ST.  WEST,  TORONTO,  ONT.,  EMPIRE  3-2632 
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RCA  12.5-KW  UHF  Transmitter 
type  TTU-I2A 


O  12.5-KW  UHF  Power  Available 


FROM  FILTERPt-EXEH 
WITH  TBANSUlTTtS  AD-HJSTCO- 


WithRCA's  newtrans- 
mitter,  you  get  full 
I2V2- kilowatt  output 
(at  the  low  end  of  the 
band).  Moreover,  you 
get  this  with  all  ad- 
justments made  for 
optimum  color  trans- 
mission—and with  an 
extra-large  allowance 

(10%)  for  losses  in  the  Filterplexer.  In  most  cases,  loss  is 
actually  much  less,  so  that  output  on  some  channels  is 
nearly  14  KW. 

0  300- KW  to  500- KW  Effective  Radiated 
Power  (ERP) 

Operated  in  combination  with  a  non-directional  RCA  high- 
gain  UHF  Pylon  Antenna,  this  12.5-KW  transmitter  is 
capable  of  providing  an  ERP  of  300  KW.  With  a  directional 
RCA  Pylon  Antenna,  powers  up  to  500  KW  are  possible 
(in  a  given  direction). 

0  Designed  for  Color 

Performance  requirements  for  color  are  much  more  strin- 
gent than  for  monochrome.  The  TTU-12A  was  designed 
to  meet  color  requirements.  Over-all  linearity  is  virtually  a 
straight  line— from  white  level  to  sync  signal  peaks.  Wide 
band  width  provides  excellent  response  out  to  4.2  MC.  And 
the  very  important  phase  vs.  amplitude  response  is  constant 
over  the  whole  operating  range. 


Curve  illustrating  the  linearity 
characteristic  of  the  RCA  TTU- 
12A  transmitter. 


A  linearity  trace  (taken  direct- 
ly from  an  oscilloscope)  of  the 
TTU-12A  transmitter  at  12  KW 
"peak-of-sync." 


Another  linearity  trace  (taken 
directly  from  an  oscilloscope) 
of  the  TTU-1B  when  driving  the 
TTU-12A  to  12  KW  "peak-of- 
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©  Unsurpassed  Monochrome  Quality 


TTU-12A  TRAttSMITTEH 
PICTURE  RESMWrtf  0- 
(At  Av+**yt  Picture  ComfiWemtJ 


Equally  important— you  get  SUPER  MONOCHROME  QUALITY 
with  this  RCA  UHF  transmitter.  It  exceeds  FCC  require- 
ments for  satisfactory  monochrome  operation  by  a  wide 
margin!  Since  the  RCA  transmitter  is  adjusted  for  the  more 
stringent  color  requirements,  it  is  particularly  good  for 
monochrome. 

0  Conventional  Tubes  Throughout 

The  latest  circuit  principles  and 
techniques  are  employed  in  the 
TTU-12A— but  they  are  easily  un- 
derstood by  all  station  operators. 
That's  because  only  conventional 
type  tubes  are  used.  For  example, 
the  RCA- developed  high-power 
tetrode  (RCA-6448)  is  used  in 
both  aural  and  visual  "P.A.'s". 
This  tube  is  small  and  easy  to 
handle— fits  into  a  unique  "glide-in"  cavity  assembly  that 
can  be  interchanged  quickly  and  easily.  The  result  is  a  high- 
power  UHF  transmitter  that  is  as  simple,  reliable,  and  Icon- 
venient  to  operate  as  standard  broadcast  transmitters. 

0  Economical  To  Operate 

Average  power  consumption  of  the  TTU-12A  is  less  than 
other  UHF  transmitters  of  equivalent  power.  Tubes  are 
designed  for  long  operating  life.  At  conservative  estimates, 
these  provide  total  savings  up  to  $34,000— based  on  a  10- 
year  operation.  See  the  typical  readings  and  performance 
characteristics  in  Table  I. 

TABLE  I 

(Typical  Transmitter  Specifications  and  Meter  Readings) 

Transmitter  Power  Consumption  (approx.): 

Average  Picture  85  KW 

Power  Factor  0.9 

Transmitter  Output  Meter  Readings:       Peak  of  Sync     Aural  (C.W.' 
Power  Output  (transmitter)  14.0  KW  8.4  KW 

Power  Output  (Filterplexer)  12.6  KW  7.6  KW 

Plate  Efficiency  47.6%  33.3% 

Transmitter  Overall  Dimensions: 

Width  (front  line  cabinets)  235" 

Height  84" 

Depth  32-9/16" 

Weight  6000  lbs.  (approx.) 


O  RCA  l-KW  Driver- Plenty  of  Reserve 

The  RCA  12.5-KW  UHF  transmitter  uses  the  famous  RCA 
TTU-1B  l-KW  UHF  transmitter  as  the  driver.  This  trans- 
mitter, now  used  by  nearly  a  hundred  UHF  stations,  has 
established  an  outstanding  record  for  performance  and 
reliability.  If  you  want  to  begin  UHF  operations  with  one 
kilowatt  now,  you  can  do  so  with  an  RCA  TTU-lB  l-KW 
transmitter.  Then  add  an  RCA  12.5-KW  UHF  power  am- 
plifier later. 

O  Space-Saving  Mechanical  Features 


Horizontally  sliding  doors, 
front  and  back,  save  on  work- 
able floor  space — give  the  oper- 
ators more  elbow  room.  Small 
cubicles  (27"  wide,  32"  deep, 
84"  high)  enable  you  to  move 
them  through  standard  door- 
ways and  in  and  out  of  standard 
elevators.  Pre-formed  inter- 
cabinet  connecting  cables  re- 
duce installation  costs. 


0  10  Micro -Second,  Fault- Protection 

Unique  electronic  overload  protection  completely  safe- 
guards power  tubes  and  circuitry  against  momentary  or 
sustained  overload.  (For  example,  the  protection  circuit  will 
remove  power  so  fast  it  will  prevent  damage  to  a  wire  as 
fine  as  0.005-inch  diameter  shorted  across  the  7000- volt 
power  supply!) 


©  Hi-Lo  Cutback  Reduces  "Off-Air"  Time 

With  the  TTU-12A  transmitter  you  can  cut  back  to  a 
generous  l-KW  power  level  — and  stay  "on-air"  while 
making  emergency  repairs  to  the  1 2  3^-KW  amplifier.  More- 
over, small  size  tube  cavities  in  the  power  amplifiers  may  be 
interchanged  in  less  than  5  minutes  —  enabling  you  to 
return  to  full  power  promptly. 


RCA  TTU-I2A  Filterplexer 

©  You  Pay  Nothing  for  "Extras" 

The  price  of  the  RCA  12.5-KW  UHF  includes  the  complete 
transmitter  package.  No  "extra"  charge  for  UHF  Filter- 
plexer (combination  sideband  filter  and  diplexer).  No 
"extra"  charge  for  one  complete  set  of  tubes.  No  "extra" 
charge  for  two  sets  of  crystals,  two  P.A.  "glide-in"  cavity 
dollies,  one  spare  cavity,  two  water  pumps,  and  pyranol- 
filled  plate  transformer. 

Specify  a  Completely 
Matched  UHF  System 

RCA  can  supply  a  completely 
matched  system  to  meet  any  station 
requirement.  This  includes  the  an- 
tenna and  tower,  transmitter, 
console,  monitoring  equipment, 
transmission  line  or  waveguide, 
and  the  many  other  accessories  needed  to 
put  a  UHF  station  on  the  air.  Everything  is    rca  UHF 
matched  for  peak  performance  and  you  get  Waveguide 
everything  from  one  reliable  source — RCA !  Section 

For  complete  information  on  the  RCA  12.5-KW  UHF 
transmitter — and  RCA  UHF  accessories — call  your  RCA 
Broadcast  Sales  Representative. 


New  brochure  on  ihe  RCA  12.5- 
KW  UHF  transmitter.  Includes 
technical  specifications,  floor 
plans.  Free  from  your  RCA 
Broadcast  Sales  Representative. 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 


RADIO   CORPORATION  of  AMERICA 


ENGINEERING  PRODUCTS  DIVISION 


CAMDEN.  N.J. 
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Consumer  Markets  (1954) 


SHENANDOAH  LIFE  STATIONS  INC 

-am-fm-tv 

Rcprpinuril  n.,<   by  Avery  Knodrl  Inc 


our  respects 


to 


SEN.  CHARLES  EDWARD  POTTER 


REPUBLICAN  Sen.  Charles  E.  Potter  nowa- 
days is  a  bit  busier  than  usual  because  of  the 
Schine-Cohn-McCarthy  affair  with  the  Army, 
an  extra  load  which  makes  about  as  much  a 
ripple  on  the  Potter  calendar  as  a  few  buckets 
of  water  dumped  into  the  Mississippi. 

The  junior  Senator  from  Michigan  starts  his 
day  in  the  U.  S.  Capitol  at  7:30  or  8  a.m.  and 
winds  up  anytime  he  can  clear  his  desk  in  the 
evening. 

When  the  Senator  is  caught  at  a  free  moment, 
however,  his  visitor  will  find  the  chairman  of 
the  newly-formed  Senate  Communications  Sub- 
committee a  warm,  pleasant  person. 

Of  one  thing  the  Senator,  who  asked  for  the 
communications  leadership  on  the  Senate  Inter- 
state &  Foreign  Commerce  Committee  despite 
only  a  layman's  knowledge  of  the  radio-tv  field, 
is  certain: 

His  subcommittee  wants  to  know  what  prob- 
lems exist  in  the  industry,  what  the  FCC  can 
and  is  doing  about  them  and  how  Congress  can 
lend  a  legislative  hand. 

The  Senator,  incidentally,  is  a  problem  solver. 
That  goes  for  his  private  life  as  well.  A  per- 
sonal victory  came  after  World  War  II  when 
the  Senator,  who  had  lost  both  his  legs,  made 
such  a  successful  readjustment  that  handi- 
capped veterans  the  country  over  were  en- 
couraged to  do  as  well. 

Sen.  Potter,  38  years  old  and  a  seven-year 
veteran  of  Congress  (started  in  the  House  in 
1947,  was  elected  to  the  Senate  five  years  later), 
is  "fascinated"  with  radio  and  tv.  He  believes 
the  communications  group  is  "one  of  the  most 
vital  committees"  on  Capitol  Hill. 

Sen.  Potter  finds  certain  problems  in  the  in- 
dustry, and  he  includes  uhf  development  as  one 
of  the  biggest,  saying  some  "possibly  would  re- 
quire legislation  .  .  .  others  would  need  under- 
standing." 

Sen.  Potter  explains  his  political  philosophy, 
which  he  says  outlines  his  general  stand  on  the 
radio-tv  industry,  as,  "The  less  regulation  the 
better."  But  "there  is  a  need  of  some  regula- 
tory body  of  a  kind"  because  "the  public  inter- 
est must  be  guaranteed.  There  must  be  an  im- 
partial Commission  to  study  radio-tv  problems." 

The  Senator  emphasizes:  "There's  room  for 
both  radio  and  television.  Tv  won't  push 
radio  off  the  map."  At  the  minimum,  radio  will 
become  "more  or  less  a  supplement"  to  tv. 

Charles  Edward  Potter,  as  farm  boy,  public 
official,  disabled  war  hero.  Congressman  and 
Senator,  has  pursued  a  colorful  career. 

He  was  born  at  Lampeer,  Mich..  Oct.  30, 
1916,  the  son  of  farmer  Fred  Potter  and  Sarah 
Converse  Potter.  The  Senator  spent  a  con- 
siderable part  of  his  youth  on  a  farm,  attended 
public  schools  in  his  home  town  and  in  1938 
graduated  from  Michigan  State  Normal  College 


with  an  A.  B.  degree.  A  year  out  of  colle 
he  married  the  former  Lorraine  Eddy  of  C 
boygan. 

In    1938-42,   he  was  administrator  of 
Bureau  of  Social  Aid  in  Cheboygan  County 

He  entered  the  Army  in  May  1942  as 
private  and  was  commissioned  a  second  lij, 
tenant  after  completing  infantry  school. 

Lt.  Potter  served  with  the  infantry's  farm 
Keystone  Division  (the  28th)  which  crossed 
channel  on  D-Day,  fought  at  St.  Lo  and  figui 
in  the  Battle  of  the  Bulge.  The  lieutenant  \ 
wounded  seriously  three  times.  He  was  \* 
the  division  when  it  was  first  to  enter  Pa 

Not  long  after  he  was  promoted  to  captain 
the  battlefield,  he  was  with  his  unit  near  Coin 
(in  Germany)  near  the  Rhine.  A  night  att; 
was  held  up  by  a  machine  gun  behind  a  df 

The  captain  took  a  half  dozen  men  and 
proached  the  machine  gun  emplacement.  In 
assault,  Capt.  Potter  jumped  over  the  dike  £ 
fell  squarely  on  a  land  mine.    This  was  E 
action  that  cost  him  both  his  lower  limbs. 

He  was  discharged  in  the  summer  of  H 
a  Tiiajor,  holding  the  Silver  and  Bronze  Sti 
the  French  Croix  de  Guerre  with  Silver  S 
and  the  Purple  Heart  with  two  clusters. 

His  biggest  campaign  came  in  learning 
walk  again,  first  on  crutches,  then  with  artifi 
legs  and  finally  with  the  assistance  of  caS 
During  his  hospitalization  he  wrote  a  main 
on  community  planning  for  severely  disab 
veterans,  now  standard  in  many  states. 

As  a  vocational  rehabilitation  adviser 
the  Labor  Dept.  he  won  national  recogn 

On  Jan.  19,  1952,  while  still  a  Congress 
he  was  named  as  one  of  the  10  outstam 
young  men  in  the  U.  S.  by  the  Junior  Chai 
of  Commerce. 

When  Sen.  Blair  Moody  (D-Mich.)  ran  ti 
tain  his  seat  in  the  last  election,  the  Republic; 
Rep.  Potter  among  them,  searched  for  an  a 
candidate  to  oppose  him.  As  potential  cairf 
dates  dropped  out  for  one  reason  or  anotf 
Rep.  Potter  was  prevailed  upon  to  campi 
Thus,  "a  no-burning-ambition  to  go  the  Sen 
as  Sen.  Potter  expresses  it,  was  kindled  in 
sort  of  "dra'ft"  that  swept  him  into  the  Sei 

The  average  person,  according  to  Sen.  Pol 
"relies  on  stations  for  news."  The  indusl 
therefore  has  a  great  public  trust — "It  m 
be  objective  in  news  responsibility.  It  wie 
a  great  influence  on  public  opinion." 

The  Senator's  communications  unit  is  1 
part  of  a  big  committee-subcommittee  linei 
He  is  a  member  of  the  McCarthy  Permanent 
vestigations  Subcommittee,  the  special  Electk 
Subcommittee,  the  water  transportation  and  1 
business-consumer  subcommittees  of  the  Co 
merce  Committee  and  a  special  commit 
studying  communist  atrocities. 


/ 
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New  Jersey  8,196 

New  York  15,525 

Connecticut   689 

TOTAL  24,416 


Now  covering  the 
4,150,000  tv  homes  in 
the  top  metropolitan 
market  of  New  Jersey 
-New  York 


Represented  by  WEED-TV 


A.DCASTING     •  TELECASTING 


CHANNEL  13,  NEWARK 

****** 

Television  Center  •  Newark  1,  New  Jersey 
BArchy  7-3260  (N.Y.)     Mitchell  2-6400  (N.I.) 
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Recognized  as 
the  important  new 
metropolitan  market 
of  Central  Texas, 
this  complete  Billion 
Dollar  potential  is 
reached  only  by 
using  the  facilities 
of  KCEN-TV 


THESE  ARE  SOME 

Lucky  Strike  Cigarettes 
Buick  Automobiles 
Ajax  Cleanser 
Palmolive  Soap 
Halo  Shampoo 
Colgate  Dental  Cream 
Palmolive  Shave  Cream 
Palmolive  After  Shave  Lotion 
Fab 

Crosley  Appliances 

DeSoto  Cars 

Ford  Cars  and  Trucks 

G.  E.  Appliances 

Minute  Rice 

Jello 

Gillette  Razors 
Gillette  Blue  Blades 
Gillette  Shave  Cream 


OF  THE  ADVERTISERS 

Toni  and  Prom  Home 

Permanenfs 
Gulf  Products 
Johnson's  Wax  Products 
Chesterfield  Cigarettes 
Tide,  Lilt,  Cheer  and  Camay 
RCA  Products 

Wesson  Oil  and  Snowdrift 
Bowes  Seal  Fast 
Supreme  Bakers 
Budweiser  Beer 
Bulova  Watches 
Dentyne  Gum 
Falstaff  Beer 
Kool  Cigarettes 
Oldsmobile  Automobiles 
Schlitz  Beer 
American  Beauty  Flour 


USING  KCEN-TV 

Mrs.  Baird's  Bread 
Brockles  Special  Dressing 
Fritos  and  Cheetos 
Grand  Prize  Beer 
Humble  Oil  &  Refining  Co. 
Ireland's  Chili 
Lone  Star  Beer 
Magnolia  Petroleum  Co. 
Maryland  Club  Coffee 
Patricia  Reid  Cosmetics 
Pearl  Beer 

Mrs.  Tucker's  Shortening 
Western  Holly  Stoves 
Holsum  Bread 
Jax  Beer 
Coca-Cola 

Southern  Select  Beer 


KCEN-TV  is«the  only  VHF  station  in  this  area.  Antenna  height 
is  833  feet  .  .  .  maximum  power  100,000  watts. 

rVHF  CHANNEL 

TEMPLE,  TEXAS  ■ 


JCCEN- 


OGG  INTERCONNECTED 


P.  O.  BOX  188 


HCM-  °1d  °pera'ed  *>y  the  Bell  Publishing  Company;  represented  by  George 
Hollmgbery,  nahonal  representative;  Clyde  Melville  Co.,  Texas  representative. 


Page  24    •    March  22,  1954 


on  all  accounts 

"GEORGE  WOLF  is  that  rarity  in  the  bus 
ness — a  director  who  can  write  and  a  write 
who  can  direct."  So  states  a  colleague  of'th 
newly-elected  vice  president  in  charge  of  radi 
and  television  for  Geyer  Inc.,  New  York. 

What  the  colleague  failed  to  add  was  thj, 
Writer-Director  George  Wolf  is  also  a  produce 
who  is  genuinely  productive. 

Mr.  Wolf  entered  broadcasting  immediatel 
after  completing  his  education  in  his  nativ 
Paterson,  N.  J.  Arriving  in  New  York  wit 
a  few  friends  but  with  his  kit  crammed  wit 
ideas,  he  caught  on  soon  as  an  assistant  t 
Herb  Moss,  then  producer  of  Truth  or  Cot 
sequences,  and  later  became  a  collaborator  m\ 
Larry  Bierson  on  a  daytime  soap  opera. 

His  career  was  interrupted  by  the  war,  whe 
he  was  assigned  to  writing  and  producin 
films  at  the  Army's  studios  in  Astoria,  L.  I.  j 

When  he  left  the  Army  in  1945,  Mr.  Wol 
joined  NBC's  press  department,  where  he  wrot 
and  produced  a  weekly  institutional  shou 
Your  Radio  Reporter.  He  also  worked  with  th 
network  corps  on  trade  and  press  publicity. 

In  1946  he  joined  Foote,  Cone  &  Belding  ai 
director  of  publicity  and  in  a  year  and  a  ha) 
was  named  assistant  to  Roger  Pryor,  tv  director. 
Soon  afterward  he  became  radio-tv  program' 
manager  and  subsequently  director  of  radio-t 
productions  for  FC&B,  supervising  much  0 
the  agency's  $18  million  radio-tv  billing. 

In  August  1953  he  moved  to  Geyer  Inc.  a 
radio-tv  director,  and  several  weeks  ago  wa 
formally  elected  vice  president  in  charge  o 
radio-tv. 

In  the  latter  capacity  he  supervises  the  follow 
ing  radio-tv  accounts:  American  Home  Food 
(Boyle  Midway),  Kiwi  Polish  Co.,  Nash-,  Kel 
vinator  Corp.,  Tetley  Tea,  Weston  Biscuit  Co. 
National  Paper,  Can  Mfrs.  Institute  and  U.  S 
Industrial. 

Mr.  Wolf  has  written  an  original  screen  pla; 
entitled  "The  Miami  Story,"  expected  to  bi 
released  soon. 

Mr.  Wolf  married  the  former  Miriam  Gaf 
fney,  one-time  secretary  to  Syd  Eiges,  vicf 
president  in  charge  of  public  relations  at  NBC 
in  April  1946.  The  Wolfs  live  in  a  Manhattai 
apartment.  They  have  a  son,  Richard  An 
thony,  7. 

Mr.  Wolf  has  just  been  named  chairman  ol 
the  New  York  Cancer  Drive  and  currently  ii 
preparing  on  its  behalf  an  all-star  show  on 
WNBT  (TV)  New  York  March  31.  He  served 
in  a  similar  capacity  in  1948. 

His  hobby  is  "weekend  writing"  on  television 
scripts,  plays  and  motion  pictures. 
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Latest  Conlan  Survey  (Nov.,  '53)  gives 
WDAY-TV  the  following  Share-of- 
Audience  in  Metropolitan  Fargo: 

TOTAL  AFTERNOON   98.8% 

TOTAL  NIGHTTIME  99.1% 


WDAY-TV  ™«, .... 

MOW  OH  FULL  POWER 

(UP  FROM  13,000  TO  65,000  WATTS) 

AND  CARRYING  PRACTICALLY 
ALL  TOP-RATED  PROGRAMS 

FROM  ALL  4  NETWORKS 

(AND  LEADING  FILM  PRODUCERS)! 


Affiliated  with  NBC    •    CBS    •    ABC    •  DUMONT 

FREE  &  PETERS,  INC.,  Exclusive  National  Representatives 


Big  enough 

and 
then  some 


When  you're  building  national 
coverage  with  spot  radio, 
there's  no  virtue  in  a  snug  fit. 
For  the  true  economy  that 
conies  with  mass,  you  want 
stations  like  WJR — which 
gives  you  all  the  radio  coverage 
you  can  get  over  a  market  of 
15  million  people,  some  10% 
of  the  nation's  buying  power. 
Ask  your  Henry  I.  Christal 
man  about  WJR. 


The  Great  Voice  of  the  Great  Lakes 


Detroit 

50,000  watts    CBS  Radio  Network 


WJR's  primary  coverage  area: 
15,000,000  customers 
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SCORNS  SLUMP'  SCARE, 
OOKS  TO  BIGGER  AD  BUDGETS 

Broadcasters  are  due  to  get  a  large  portion  of  the  increased  adver- 
tising predicted  at  the  Assn.  of  National  Advertisers'  convention  in 
Hot  Springs.  Television  came  in  for  its  share  of  the  spotlight,  but 
much  of  the  talk  turned  to  radio. 


IE  NATION'S  top  advertisers,  brushing  off 
ire  talk  about  a  depression,  are  increasing 
:ir  ad  budgets  this  year — and  radio-tv  will  get 
ot  of  the  increase. 

jThis  move  to  fight  any  actual  or  anticipated 
•imp  in  sales  dominated  the  Wednesday-Friday 
[ring  meeting  of  the  Assn.  of  National  Ad- 
jrtisers  at  The  Homestead,  Hot  Springs,  Va. 
lOver  300  advertisers,  representing  460  com- 
jnies  spending  $1.3  billion  in  major  media, 
iipped  to  take  stock  of  the  economic  situation 
Id  to  see  what  they  can  do  about  it.  They  can 
i  plenty,  judging  by  the  advice  given  the  men 
10  spend  media  money  for  the  giants  of 
nerican  commerce  and  industry,  and  judging 
the  way  they  talked  informally  between 
leetings.  Radio  was  the  "sleeper"  at  the  three- 
h  convention,  emerging  as  an  absolutely 
;cessary  mass  medium  in  the  minds  of  these 
illed  advertising  directors  after  several  rough 
ars  at  ANA's  hands. 

tolor  tv  was  discussed  a  lot  in  the  lobby 
atting,  and  black-and-white  had  its  usual 
ominence  on  the  agenda  and  in  the  informal 
ks,  but  "unfashionable"  radio  along  with 
iwspapers  and  magazines,  are  coming  from 
!hind  the  shadows  cast  by  television. 
The  new  ANA  look  at  aural  broadcasting 
|irs  little  resemblance  to  the  "Golden  Age  of 
'io"  concept  of  the  pre-television  era.  Rather, 
se  advertisers  are  thinking  in  terms  of  mass 
page  at  low  cost  and  spotting  of  sales 
ssages  where  they  will  do  the  most  good. 
'But  more  important  in  terms  of  the  future, 
a  leading  agency  executive  told  advertisers, 
y  must  revise  their  radio  concepts  in  terms 
"America  on  the  Move."  David  B.  Crane, 
aton  &  Bowles,  vice  president  in  charge  of 
riia,  put  forward  this  idea  as  he  traced  what 
happened  to  the  nation's  living  habits.  No 
ger,  he  said,  can  advertisers  aim  radio  mes- 
es  merely  at  the  fireside  audience.  They  must 
iot  at  30  million  radio-equipped  autos,  plus 
other  places  where  radio  sets  can  be 
ind.  And  Mr.  Crane,  again  peering  into  the 
ure,  predicted  new  ways  will  be  found  to  use 
io. 

'To  Hell  With  Tv' 

Mth  the  theme  "To  Hell  With  Television," 
'■  Crane  called  for  readjustment  of  media 
inning. 

j  Television  commercials  set  off  another  dis- 
VI  Wn,  sparked  by  Robert  L.  Foreman,  vice 
pident  of  BBDO.  What  irritates  him  most, 
!■  Foreman  said,  is  loose  and  unfounded  talk 
Mt  "irritating  television  commercials."  Con- 
ling  there  are  some  annoying  plugs  on  this 
lyear-old  medium,  Mr.  Foreman  called  for 


fair  appraisal  of  the  problem  and  picked  out 
some  of  the  obvious  bugs  in  the  gossipy  com- 
ments of  the  uninformed  and  prejudiced. 

Television's  progress  held  a  lot  of  attention 
at  the  ANA  meeting,  especially  from  a  how-to- 
use-it  standpoint.  Advertisers  were  interested 
in  what  Joseph  M.  Allen,  ANA  radio-tv  direc- 
tor, described  as  "the  new  magazine  types  of 
television  programming."  Participation  buying 
is  popular  among  these  advertisers,  especially 
those  who  are  most  concerned  about  the  cost 
of  major  tv  productions. 

The  reawakened  interest  in  radio  ranges 
through  the  million-dollar-and-up  advertisers 
such  as  General  Electric  Co.,  U.  S.  Steel,  Miles 
Labs,  and  Borden  into  the  medium-budget 
companies.  The  under-a-million  advertisers, 
with  regional  and  spotty  distribution  areas,  are 
equally  radio-minded.  They  find  it  the  most 
flexible  of  all  media  in  its  grass-roots  appeal. 

ANA's  membership  includes  roughly  52% 
of  the  companies  who  spend  over  a  million 
dollars  a  year  in  network  time  and  other  media. 
About  half  of  the  ANA  members  spend  under 
a  million  dollars  a  year  in  these  major  media. 
No  signs  of  the  1951-53  ANA  pressure  to  beat 
down  radio  rates  was  apparent  at  Hot  Springs. 
The  advertisers  who  once  wanted  networks  to 


just  about  give  away  their  time,  especially  in 
the  evening,  are  no  longer  blinded  by  the 
brilliance  of  tv's  appeal.  There's  no  doubt, 
however,  that  radio  network  time  is  being 
bought  carefully  as  a  working  medium  rather 
than  as  a  glamorous  way  of  contacting  the  pub- 
lic. If  its  glamor  they  want,  tv  will  get  the 
contract,  but  many  advertising  executives  are 
getting  their  television  the  economical  way — 
participations  and  spots. 

George  B.  Park,  General  Electric's  manager 
of  advertising  and  sales  promotion,  keynoted 
the  convention  Wednesday  by  calling  on  ad- 
vertisers to  meet  the  rising  tide  of  scare  talk 
head-on  and  beat  a  slump  before  it  really  gets 
started. 

"There's  a  massive  array  of  good,  solid  facts 
showing  the  stability  and  strength  of  the  na- 
tion's business,"  he  said,  "but  recession  talk 
persists." 

Best  Advertised  Slump 

He  added  his  own  idea  of  the  economic  situ- 
ation— "a  sort  of  nervous  prosperity."  The 
"advance  buildup  has  been  terrific,"  Mr.  Park 
said.  "If  it  comes,  it  will  be  the  best  advertised 
slump  in  history."  He  agreed  with  psychologists 
"who  say  we  can  talk  ourselves  into  trouble" 
but  claimed  he  hadn't  found  a  single  economist 
or  forecaster  "who  can  factor  human  emotions 
and  mass  public  reactions  into  his  figures." 

His  anti-slump  advice  to  advertisers:  New 
and  better  products;  more  volume  at  better 
margins;  throwing  out  old  or  unprofitable  lines; 
factory  efficiency;  better  pricing  for  better 
values;  intensified,  well-planned  advertising  and 
selling. 

Ben  R.  Donaldson,  ANA  board  chairman 
and  Ford  advertising  director,  warned  that  ad- 
vertisers  must  "sustain   and  enhance  public 
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THE  PRESIDENT  and  the  board  chairman  of  the  Assn.  of  National  Advertisers  meet 
with  advertiser  delegates  at  the  Hot  Springs  convention:  (I  to  r)  seated,  Walter 
Boone,  Dow  Chemical  Co.;  ANA  President  Paul  B.  West;  Board  Chairman  Ben  R. 
Donaldson,  Ford  Motor  Co.;  Russ  Applegate,  DuPont;  standing,  Chuck  Rice,  American 
Viscose  Co.;  Robert  Raidt,  Bayuk  Cigars;  Ward  Maurer,  Wildroot  Co.;  Charles  Schmidt, 
U.  S.  Steel;  William  Murphy,  Shell  Oil  Co.,  and  Carl  Ruprecht,  Underwood  Corp. 
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confidence  and  acceptance  of  advertising." 
Terming  this  "an  over-riding  responsibility  of 
all  national  advertisers,"  he  added  this  thought: 
"Advertising  is  the  principal  means  most  of 
our  companies  have  for  reaching  the  consumer 
and  making  sales." 

Joining  him  in  this  thinking  was  William  G. 
Power,  advertising  manager  of  General  Motors' 
Chevrolet  Division,  who  urged  advertisers  "to 
pull  out  all  the  stops  in  a  dynamic  drive  to 
stimulate  sales." 

Auto  manufacturers,  many  delegates  observ- 
ed, are  among  victims  of  what  has  been  called  a 
slow-down  of  consumer  spending. 

Mr.  Donaldson  announced  ANA  plans  to 
form  a  new  advertising  management  committee, 
with  membership  drawn  from  accounting  de- 
partments of  member  companies.  The  commit- 
tee will  study  advertising  appropriations  and  ad- 
vertising staff  operations.  It  will  examine  fac- 
tors in  determining  how  much  to  spend  and 
how  to  draw  up  and  present  budgets.  Mr.  Park 
will  serve  as  committee  chairman. 

ANA's  Guests 

Guests  at  the  ANA  meeting  included  Ken  R. 
Dyke,  Young  &  Rubicam,  a  former  ANA  board 
chairman  and  an  ex-NBC  vice  president,  and 
Richard  Hooper,  RCA  Victor  Division.  RCA 
supplied  the  convention  sound  system. 

CBS  provided  entertainment  at  the  Thursday 
banquet,  with  Lester  Gottlieb  in  charge  of  pro- 
duction. Entertainers  included  Cass  Franklin, 
m.c,  Hal  Leroy,  dancer;  The  Great  DeLage  & 
Shirley;  Monica  Lane;  Byron  and  Margot  Tal- 
bot, dancers;  Eileen  Barton;  Herb  Shriner,  and 
Sammy  Fidler's  orchestra. 

Aiming  at  video-minded  advertisers  who 
sometimes  forget  about  radio,  Mr.  Crane 
stopped  the  show  with  this  opener,  "Confiden- 
tially, to  hell  with  television."  He  added,  "For 
a  few  minutes  let's  talk  about  this  unfashion- 
able instrument  called  radio."  He  offered  two 
exhibits — one  a  magazine-newspaper  exhibit, 
the  other  a  radio  set,  as  a  quick  refresher 
course  in  case  any  advertisers  might  have 
forgotten  about  them. 

Listing  radio's  present  and  future  dimensions 
(see  box),  Mr.  Crane  estimated  listening  losses 
in  nighttime  radio  from  past  peaks  but  showed 
how  daytime  listening  has  been  less  affected. 
Radio-only  homes  represent  a  substantial  seg- 
ment of  the  total  market  for  mass  products,  he 
said,  adding  that  the  potential  listening  audi- 
ence for  daytime  radio  "is  still  tremendous." 
He  cited  Nielsen  data  showing  31%  of  tv 
homes  don't  use  tv  sets  in  the  afternoon,  pro- 
viding a  vast  radio  potential. 

As  to  radio  network  flexibility,  he  said  they 
will  maintain  attractive  pricing  as  they  offer 
regional  hooks,  cut  the  minimum  number  of 
weeks  and  arm  themselves  for  a  fight  to  hold 
their  media  position. 

Local  Radio  Cited 

"Local  use  of  radio,  with  either  programs 
or  announcements,  will  continue  to  represent  a 
good  advertising  opportunity,"  according  to 
Mr.  Crane.  "Specialized  listening  such  as  hill- 
billy music,  or  good  music,  or  news,  and  so  on, 
have  shown  considerable  resistance  to  televi- 
sion competition.  It  is  very  likely  that  they 
will  continue  to  do  so.  Practically  none  of  our 
now  acceptable  measurements  of  radio  listen- 
ing take  into  account  the  total  amount  of  radio 
listening  in  multi-radio-set  homes,  nor  can  we 
measure  exactly  the  automobile  radio  audience, 
accounting  for  about  8%  of  the  total  tune-in. 

"It  is  likely  that  our  electronic  age  will  pro- 
duce some  techniques  which  will  enable  us  to 
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measure  all  of  our  radio  listening  rather  than 
the  something  less  than  total  we  now  know. 
When  this  is  done,  it  is  very  probable  that  we 
will  find  new  ways  of  using  radio  to  advertise. 
So  far  in  our  history,  we  have  advertised 
largely  to  America  at  home."  Based  on  chang- 
ing patterns  of  living,  he  said  radio's  future 
must  reach  Americans  when  they  are  away 
from  home. 

Mr.  Crane  believes  further  growth  of  tv, 
plus  development  of  color,  "will  have  no 
appreciable  effect  on  total  magazine  and  total 
newspaper  circulation."  Big  circulation  mag- 
azines will  get  better,  he  predicted,  specialty 
magazines  will  hold  their  position  and  perhaps 
increase,  but  marginal  magazines  of  general 
interest  and  medium  circulation  will  suffer  from 
television. 

He  said  the  magazine  or  newspaper  reader 


Radio  Analysis 

"RADIO  is  the  almost  constant  com- 
panion of  almost  everyone,  both  inside 
and  outside  the  home,"  says  David  P. 
Crane,  vice  president  in  charge  of  media, 
Benton  &  Bowles.  Here  are  some  of  the 
basic  facts  about  this  companionship,  as 
presented  by  Mr.  Crane  to  the  Assn.  of 
National  Advertisers  spring  meeting: 

Over  105  million  radios  in  use,  or  2Y2 
sets  per  family. 

98%  of  families  have  one  or  more  ra- 
dios. 

70%  of  autos,  or  30  million,  have  ra- 
dios. 

Over  12  million  radio  sets  produced 
last  year. 

Number  of  radios  increased  35  mil- 
lion since  advent  of  television. 

Number  of  multiple  set  families  will 
continue  to  grow. 

18  million  radio  homes  have  no  tv  set 
now. 

14  million  radio  homes  will  have  no 
tv  set  in  1955. 

One  year  from  now,  audience  potential 
for  daytime  radio  will  be  over  half  of 
all  homes. 

Auto  sets  account  for  an  estimated  8% 
of  total  tune-in. 

Daytime  radio  is  still  a  good  coverage 
vehicle. 

Nighttime  radio  eventually  will  de- 
cline to  10%  of  homes  tuned  in  8-10 
p.m.,  compared  to  50%  in  the  "Golden 
Age  of  Radio,"  and  hold  that  level. 

Radio  networks  offer  attractively  priced 
buys,  becoming  more  flexible  but  this 
does  not  mean  there  is  a  "fire  sale  on." 

The  future  of  radio  advertising  must 
include  "America  in  motion." 


buys  a  planned  package  but  the  variety  of  tv 
programming  as  viewed  by  the  listener  consists 
of  bits  and  pieces  "rather  than  a  balanced 
package  of  thoughtfully  selected  material." 
He  doubted  if  helpful,  informative  tv  shows 
such  as  homemaking  programs  command  large 
audiences,  since  the  housewife  is  likely  to  get 
such  material  from  magazines  at  a  convenient 
time  of  her  selection. 

Mr.  Crane  emphasized  that  the  magazine 
advertising  message  is  less  of  an  intrusion  than 
some  tv  commercials.  He  contended  television 
has  widened  the  interests  of  the  public,  and 
often  sends  viewers  to  printed  media  for 
more  complete  information.  He  cited  Bishop 
Fulton  Sheen's  telecasts  to  show  how  viewing 
"strengthens  the  printed  word  as  interests 
widen."  He  said  the  subject  of  complementing 
tv  with  magazines  should  be  carefully  studied 
in  media  planning. 

Concluding,  he  said,  "To  hell  with  televi- 
sion? No,  not  really.  But  don't  be  so  bowled 
over  by  this  glamorous  medium  that  you  miss 
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the  many  opportunities  that  are  availatj 
you  in  radio  and  print." 

In  defending  tv  commercials,  Mr.  For 
asked,  "Where  does  this  idea  come  from- 
tv  copy  is  offensive  to  the  American  put 
that  manufacturers  and  their  advertising  { 
cies  are  misusing  the  medium — are  tarni 
its  brilliance  and  laying  'waste  is  aesthe 

After  listing  the  "rather  voluble  grourJ 
write  columns,"  letter-to-the-editor  typq 
"an  entity  known  loosely  as  "educators 
pointed  to  a  "heterogeneous — but  small- 
ment  of  the  public"  that  figures  "if  every, 
gram  isn't  like  Omnibus  and  every  comm1 
a  chainbreak  in  length,  unobtrusive  in  app 
and  subtle  in  technique — it's  bad.  Not  j 
bad  commercial  but  bad  for  the  Ami 
people  to  be  exposed  to." 

Mr.  Foreman  teed  off  on  "the  Th 
Counselors,"  recalling  a  questionnaire  sa 
some  "educators."  He  explained  how  aq. 
slanted  questions  made  it  easy  to  tra^ 
academic  mind  into  checking  off  a  list  of 
plaints  about  tv  copy.  He  said  com£ 
were  based  on  "obtrusiveness"  and  exc 
repetition.  Tv  commercials,  according  tj 
survey,  are  boring,  irritating,  deceiving  a^ 
furiating. 

Complaints  'Bushwa' 

This  is  "bushwa,"  he  said,  explaining  tj 
a  viewer  of  tv,  husband,  and  father  he 
tv  commercials  "are  not  insulting,  degri 
or  obtrusive,  whatever  the  hell  that  is." 

Advertising,  Mr.  Foreman  explained, 
erally  is  a  reflection  of  a  corporate  persq* 
and  a  corporate  personality  is  a  reflection 
businessmen  who  run  the  company." 
confident   businessmen   have   more  co: 
sense,  aesthetic  sensitivity  and  civic  responsf 
than  any  other  group,  "including  professoi 

columnists  and  writers  of  letters  to  the  Ti 

I 

The  main  difference  between  good  an 
commercials  lies  in  their  effectiveness,  hi 
which  in  turn  partly  depends  on  their  sin( 
good  taste,  believability,  friendliness,  h<, 
and  attractiveness. 

He  listed  effective  tv  selling  example, 
eluding  DuPont  Mylar,  Maxwell  Hous< 
Soto,  B.  F.  Goodrich,  Kraft,  Bond  1 
TWA,  Surf  (Linkletter),  Garroway  (Gypf 
Wildroot,  Kent,  Luckies  and  others. 

To  be   effective,  he  argued,  comrn^ 
must  be  simple,  direct,  pictorial  and  d^ 
strative,  relying  on  a  personality  if  ava\ 
Animation  must  be  realistic  as  well  as 
taining,  he  argued. 

Within  two  years,  he  concluded,  "we 
wondering  how  we  ever  got  along  w' 
color  television." 

Advertising  Causes  Sales 

Frank  W.  Mansfield,  sales  research  di 
of  Sylvania  Electric  Products  and  cha 
of  ANA's  Advertising  Research  Steering 
mittee,  urged  ANA  members  to  treat  ad', 
ing  as  a  cause  of  sales  and  not  as  a  res] 
sales.  In  calling  for  a  better  job  of 
planning  advertising  programs  he  analyze 
steps  in  reaching  the  prospect  and  brj 
about  a  sale. 

Mr.  Mansfield  used  a  hypothetical  ca 
which  a  tv  program  costing  $2  million  a 
was  tuned  by  10  million  of  the  27  milli 
families,  producing  $1.60  return  per  $1  < 
pense  for  a  manufacturer  of  radio  tube 
frigerators  and  tv  sets.  He  emphasized  th 
portance  of  fact-finding  studies  and  the 
for  teamwork  between  advertising,  fa  kt 
engineering,  statistical,  public  relations, 
troller  and  sales  research  departments. 

Better  fact-finding  could  bring  a  10? 
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,se  in  advertising  efficiency,  or  $130  million 
it  for  ANA  advertisers  spending  $1.3 
on  per  year,  he  claimed, 
fred  Politz,  president  of  Alfred  Politz 
arch  Inc.,  called  on  advertisers  "to  double 
rtising  effectiveness  by  means  of  research." 
.  Caraher,  services  division  manager  of 
t.  du  Pont  de  Nemours  &  Co.,  called  for 
jful  planning  of  advertising  budgets,  with 
luent  re-examination  of  campaigns, 
falter  C.  Ayers,  executive  vice  president  of 
pke,  Smith,  French  &  Dorrance,  declared 
(competition  "for  the  eyes  and  ears  of  the 
erican  people  is  absolutely  fantastic,  and 
ing  more  so  each  year."  This  means,  he 
that  advertisers  must  adjust  to  the  trend 
'reach  and  interest  people  where  they  are 
3t  where  we  think  they  ought  to  be,  or  used 
e." 

oting  economic  trends,  he  added  that  ad- 
ders "can  make  of  selling  and  advertising, 
Riments  which  more  than  anything  else  can 
Le  the  country  virtually  depression  free." 
Isumer  buying  is  shifting  from  a  fulfillment 
eeds  to  a  fulfillment  of  wants,  he  said. 


TWORKS  CITED 
|R  PUBLIC  SERVICE 

Council  attributes  5.5  bil- 
ion  home  impressions  to  the 
networks  and  their  advertisers. 


ji 


)IO  and  television  networks  and  their  ad- 
sers  contributed  5.5  billion  home  impres- 
last  year,  topping  newspapers,  magazines, 
sit  and  outdoor,  according  to  an  analysis 
Advertising  Council  campaigns  by  Gordon 
^inney,  radio-tv  director  for  the  Council, 
ddressing  the  Assn.  of  National  Advertisers 
ot  Springs,  Va.,  Friday,  Mr.  Kinney  lauded 
network  public  service  help  given  17  major 
cil  campaigns  as  well  as  40  other  causes, 
aid  the  1953  contribution  of  commercially 
sored  network  programs  was  a  billion  home 
essions  above  the  1952  figure.    (See  ANA 
rage,  page  27.) 

Without  radio-tv  cooperation,  the  govern- 
:  agencies  and  private  organizations  would 
it  virtually  impossible  to  get  done  volun- 
>  those  things  that  need  doing,"  he  said, 
sors  and  networks  should  "sign  their  name" 
iese  public  service  messages,  he  suggested, 
ie  public  will  know  who  deserves  credit. 

too,  would  improve  business  and  adver- 
l  public  relations  to  a  major  extent,  he 
d,  demonstrating  "to  millions  every  day, 
ty  night,  every  week  the  outstanding  role 
di|  advertising  plays  in  improving  America." 
r.  Kinney  listed  a  number  of  radio-tv  mes- 
i  on  behalf  of  the  Council's  campaign,  par- 
jarly  a  message  by  the  Assn.  of  American 
roads  on  its  NBC  Radio  series.  This  mes- 
"spoke  proudly  and  distinctly  for  better 
No  question  here  of  the  star  spreading 
elf  with  personal  good  citizenship  glory, 
jadvertiser  handled  this  one  himself." 
bbert  M.  Gray,  advertising  and  sales  pro- 
ton manager  of  Esso  Standard  Oil  Co.  and 
;ure  of  America"  campaign  coordinator, 
ribed  this  new  plan  of  the  Advertising 
icil  to  build  informed  confidence  in  the 
rican  economy  and  its  potential.  McCann- 
cson  is  voluntary  agency  for  the  campaign, 
h  starts  on  radio  and  tv  the  first  week  in 
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MacGovern,  John  Named 
Esty  Vice  Presidents 

GEORGE  MacGOVERN,  director  of  research, 
and  William  E.  John  Jr.,  account  executive, 
have  been  named  vice  presidents  of  William 
Esty  Co.,  New  York. 

Mr.  MacGovern,  who  joined  the  agency  a 
year  ago,  formerly  was  director  of  sales  devel- 
opment and  services  division  of  NBC.  Pre- 
viously, he  was  associated  with  MacFarland- 


named  William  Esty  &  Co.,  New  York,  to 
handle  the  advertising  for  its  new  entry  into 
the  battle  of  the  filter-tip  cigarettes,  Winston 
cigarettes,  a  king  size  filter-tip.  Media  plans 
are  being  worked  on. 

Harriet  Hubbard  Ayer,  recently  sold  by  Lever 
Brothers  and  formerly  serviced  by  Ellington 
&  Co.,  named  Huber  Hoge  &  Sons,  New  York, 
to  handle  advertising  and  promotion  for  its 
cosmetics.  Television  and  radio  spots  will  be 
used.  Although  specific  budgets  have  not  yet 
been  worked  out,  it  was  understood  that  a 
limited  television  spot  campaign  probably  would 
start  in  April  or  May. 


MR.  MacGOVERN  MR.  JOHN 

Aveyard  &  Co.,  Look  Inc.,  Campbell-Ewald 
Co.  and  BBDO. 

Mr.  John  is  the  account  executive  for  Gen- 
eral Mills  products  and  has  been  with  the 
agency  since  1952.  Before  that  he  was  an 
account  executive  with  Grant  Adv.  and  Ruth- 
rauff  &  Ryan. 


Walsh  Named  Chairman, 
Cunningham  Pres.  at  C&W 

FRED  H.  WALSH,  president  of  Cunningham 
&  Walsh,  New  York,  since  1950  when  it  was 
formed  from  Newell-Emmett  Co.,  has  been 
elected  first  chairman  of  the  board  of  the 
agency  and  John  Cunningham,  executive  vice 
president,  has  been  elected  president. 

Mr.  Walsh  will  continue  to  devote  his  time 
to  the  Liggett  &  Myers  Tobacco  Co.  account, 
the  agency's  largest. 

Mr.  Cunningham  will  continue  to  direct 
creative  affairs  for  the  agency's  33  other 
clients. 


Agencies  Named  for  M&M# 
Winstons  and  Ayer  Products 

AT  LEAST  three  major  advertisers — Hawley 
&  Hoop,  Harriet  Hubbard  Ayer,  and  R.  J. 
Reynolds  Tobacco  Co.— appointed  agencies  to 
handle  their  advertising  budgets  last  week. 

Effective  May  1,  Hawley  &  Hoop  (M  &  M 
candies),  Newark,  sponsor  of  the  half-hour 
Johnny  Jupiter  tv  show  in  83  markets,  will  be 
serviced  by  Ted  Bates  Inc.,  New  York.  Roy  S. 
Durstine  Inc.,  New  York,  has  been  servicing 
Hawley  &  Hoop  for  the  past  year  and  prior  to 
that  Grey  Adv.  had  the  account.  Although 
media  plans  are  still  in  the  talking  stage  at 
Bates,  television  definitely  will  be  continued,  a 
spokesman  told  B*T. 

Reynolds  Tobacco  Co.,  Winston-Salem,  N.C., 


Light's  Jubilee  Plans 
Selznick  Tv  Venture 

LIGHT'S  Diamond  Jubilee  Committee  last 
week  announced  through  its  agency,  N.  W. 
Ayer  &  Son,  that  arrangements  had  been  com- 
pleted with  David  O.  Selznick  for  his  debut 
in  television  by  personally  producing  a  two- 
hour,  three-network  jubilee  television  program,, 
Sunday,  Oct.  24  [B«T,  March  16]. 

The  Committee  is  representing  the  entire 
electrical  industry  in  the  coordination  of  the 
nationwide  celebration  of  the  75th  anniversary 
of  the  invention  of  the  incandescent  lamp  by 
Thomas  A.  Edison. 

The  complete  facilities  of  CBS,  NBC  and  as 
yet  an  undesignated  third  network  will  be  util- 
ized. Although  the  format  is  still  in  the  plan- 
ning stage,  Mr.  Selznick  said  it  will  not  be  a 
variety  show. 

The  industry-wide  Light's  Diamond  Jubilee 
Committee  is  under  the  general  chairmanship 


THESE  men  attended  the  sales  meeting  launching  Nestle  Co.'s  nine-month  saturation 
announcement  and  program  campaign  on  WNEW  New  York  [B«T,  March  15]  on 
behalf  of  Nescafe  (I  to  r):  Seated— Nestle's  C.  K.  Clausen,  New  York  area  regional 
manager;  Don  Cady,  general  advertising  and  merchandising  vice  president,  and  F.  A. 
Cools,  New  York  divisional  manager.  Standing— John  Crandall,  vice  president-media 
director,  Sherman  &  Marquette,  agency;  Dee  Finch  and  Gene  Klaven,  WNEW  perso- 
nalities; Dick  Goebel,  Nestle  advertising  manager,  and  F.  Winslow  Stetson  Jr.,  Sher- 
man &  Marquette  vice  president-account  executive. 
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of  Charles  E.  Wilson,  former  president  of 
General  Electric. 

The  37-man  sponsoring  committee  for  Light's 
Diamond  Jubilee  includes  Herbert  Hoover, 
Charles  Edison,  Harvey  Firestone  Jr.,  Eric 
Johnston,  William  S.  Paley,  David  Sarnoff, 
Ralph  Cordiner,  Gwilym  Price,  and  others. 
More  than  200  major  electrical  manufacturing 
and  utility  companies  are  participating  in  the 
celebration. 


General  Foods  Anniversary 
Telecast  Plans  Announced 

STARS  slated  to  appear  on  the  90-minute  pro- 
gram on  both  NBC-TV  and  CBS-TV  of  the 
General  Foods  25th  anniversary  show  on 
March  28  [B*T,  March  15]  were  announced 
at  a  party  for  newsmen  last  Wednesday  in  New 
York  by  Richard  Rodgers  and  Oscar  Hammer- 
stein  II,  the  collaborators  who  will  produce  the 
program  featuring  excerpts  from  their  stage 
productions. 

In  addition  four  associates  in  production 
were  named.  They  are  Ralph  Levy,  producer- 
director  of  the  Jack  Benny  tv  show,  who  will 
serve  in  a  similar  dual  capacity;  Richard  Jack- 
son, CBS  television  staff  designer,  who  will  be 
in  charge  of  sets;  Samuel  Taylor,  veteran  tv 
writer,  who  will  write  the  script  with  Mr.  Ham- 
merstein,  and  Harry  Sosnick,  who  will  conduct 
the  orchestra. 

Stars  on  the  program  will  include  Mary 
Martin,  Ezio  Pinza,  Tony  Martin,  Rosemary 
Clooney,  Jack  Benny,  Groucho  Marx,  Ed  Sulli- 
van, Edgar  Bergen,  Patricia  Morison,  John 
Raitt,  Jim  Clayton,  Gordon  MacRae,  Florence 
Henderson,  and  others. 

Young  &  Rubicam,  New  York,  is  the  agency. 


Kaiser-Willys  Send  Stations 
Recorded  Spot  Announcements 

KAISER-WILLYS  dealers  are  being  sent  free 
20-second  and  one-minute  transcribed,  open-end 
radio  spots  to  announce  the  new  1954  Kaiser 
and  Willys  automobiles,  Fred  Adams,  adver- 
tising manager  of  the  Kaiser-Willys  sales  di- 
vision of  Willys  Motors  Inc.,  said  last  week. 

The  spots,  with  the  individual  dealer's  name 
to  be  inserted,  will  be  made  on  time  bought  by 
the  dealer  and  will  supplement  factory-placed 
announcements  and  commercials  on  Lowell 
Thomas  &  the  News  on  CBS,  Mr.  Adams  said. 

The  company  previously  furnished  the  tran- 
scriptions only  on  order.  Kaiser's  agency  is 
William  H.  Weintraub  &  Co.  Willys  agency 
is  Ewell  &  Thurber  Assoc. 


Meredith  to  Grant  Adv. 

ROY  A.  MEREDITH,  formerly  with  NBC  and 
WOR  New  York,  has  been  named  director  of 
radio  and  television  for  the  New  York  office  of 
Grant  Adv.  Inc., 
Hugo  C.  R.  Vogel, 
vice  president  and 
manager  of  the 
New  York  office,  an- 
nounced last  week. 

Mr.  Meredith  was 
with  W  P  T  Z  and 
WCAU-TV  in  Phila- 
delphia prior  to  his 
affiliation  with  WOR 
and  NBC. 

He  is  the  author 
of  several  books, 
including  Mr.  Lin- 
coln's Camera  Man, 
Mr.  Lincoln's  Contemporaries,  and  Battle  Or- 
der, the  latter  to  be  published  this  year. 


MR.  MEREDITH 


Hall  Expands  Tv 

ROBERT  HALL  Clothes,  New  York, 
chain  of  175  retail  stores,  has  expanded 
its  pre-Easter  season  television  budget  to 
six  times  last  year's  and  has  maintained 
its  extensive  use  of  spot  radio.  The 
firm  claims  that  it  is  the  "biggest  retail 
user  of  radio  advertising"  and  hopes  to 
assume  leadership  "as  the  biggest  retail 
user  of  tv  advertising."  Last  year  Robert 
Hall  Clothes  used  television  in  about  a 
dozen  markets,  and  this  season  the  firm 
has  stretched  the  television  budget  to 
cover  more  than  75  markets  while  con- 
tinuing to  sponsor  its  radio  spot  schedule. 
Agency  is  Frank  B.  Sawdon  Inc.,  New 
York.  Jerry  Bess,  vice  president,  is  in 
charge  of  the  account. 


Anderson  &  Cairns  Names 
Seydel  V.  P.,  Vohs  Director 

VICTOR  SEYDEL,  director  of  the  radio  and 
television  department,  has  been  elected  a  vice 
president  of  Anderson  &  Cairns,  New  York, 
and  Thomas  R.  Vohs,  a  vice  president,  has 
been  named  a  director  of  the  agency. 

Mr.  Seydel  has  been  with  the  agency  since 
1949.  Prior  to  that  he  was  eastern  radio  and 
television  director  in  the  New  York  office  of 
Walter  &  Downing  Agency  of  Pittsburgh. 

Mr.  Vohs  was  elected  a  vice  president  in 
February  1952.  He  has  been  with  the  agency 
since  1946. 


Armour  Radio-Tv  Drive 
Starts  in  10  Markets 

ARMOUR  &  Co.,  Chicago,  has  launched  a 
three-month  radio-tv  spot  campaign  in  10  mid- 
west markets  on  behalf  of  its  Armour  Suds 
detergent,  John  W.  Shaw  Adv.  Inc.,  that  city, 
has  announced. 

The  spot  campaign  comprises  announce- 
ments and  participations  in  women's  shows 
within  a  300-mile  radius  of  Chicago,  as  well 
as  some  programs,  an  agency  spokesman  said. 
The  drive  includes  live  and  film  participations 
in  some  cities,  but  tv  commitments  were  not 
revealed. 

In  Chicago  Armour  has  purchased  about  15 
spots  per  week  on  WLS,  WBBM,  WGN  and 
WIND.  The  extent  of  the  spot  drive  will  be 
similar  in  other  markets.  Newspapers  and 
coupons  also  will  be  utilized  in  some  50  cities. 


Colgate  Protects  Name 

COLGATE-PALMOLIVE  CO.  has  won  a 
temporary  injunction  in  the  Superior  Court  of 
New  Jersey,  Chancery  Division,  enjoining  a 
firm  known  as  Colgate  Labs,  which  advertised 
a  product  called  Stermalan  for  the  treatment  of 
psoriasis,  from  using  the  "Colgate"  name. 
Colgate  Labs  has  no  connection  with  the  soap 
and  toilet  goods  manufacturer,  a  Colgate-Palm- 
olive Co.  spokesman  reported. 


Dale  Dance  Expands  Spot 

DALE  DANCE  Studios,  New  York,  is  expand- 
ing its  spot  radio  budget,  with  the  increase 
going  into  news  programs  in  cities  where  its 
schools  are  located  and  additional  nighttime 
disc  jockey  shows.  The  local  studios  are  using 
radio  in  the  following  cities:  Washington,  Bal- 
timore, Philadelphia,  Boston,  Chicago,  Detroit, 
Denver,  Minneapolis  and  San  Francisco. 


SPOT  NEW  BUSINESS 

Westclox  Division,  General  Time  Corp., 
Salle,  Ind.,  and  State  Farm  Insurance  i 

Bloomington,  111.,  start  spot  announced 
schedules  on  three-station  Columbia  Televi^ 
Pacific  Network's  Panorama  Pacific  (Mon. -I 
7-9  a.m.,  PST)  for  13  weeks  from  Mar.  17, 
26  weeks  from  April  13,  respectively.  Agencj 
BBDO,  Chicago,  for  Westclox,  and  Need^ 
Louis  &  Brorby,  same  city,  for  State  Farm 
surance. 

Smart  &  Final  Iris  Co.,  L.  A.  (food  whj 
salers),  starts  first  of  short,  intensive  radi" 
promotion  campaign  for  Iris  canned  foods  t 
over  250  spot  announcements  and  partic 
tions  on  seven  stations  in  five  southern  (J 
fornia  and  Arizona  markets,  for  five  w^' 
from  March  25.  Also  planned  is  a  three-v' 
tv  campaign  on  two  L.  A.  stations  and  a  fur1 
five-week  radio  campaign,  both  starting  J: 
27.  Agency:  Stromberger,  LaVene,  McKef 
Advertising,  L.  A. 

NETWORK  NEW  BUSINESS 


Palm  Beach  Co.  (men's  summer  suits 
sportswear)  to  sponsor  four  quarter-hour  ^ 
ups  from  Palm  Beach  Golf  Champion 
tournament  at  Westbury,  L.  L,  on  CBS  R 
(May  13,  14  and  15  at  10-10:15  p.m.  and  ! 
16  at  5:45-6  p.m.).  Agency:  Ruthrauff  &  R,' 
N.  Y. 


f;IIO 
It 

«y, 
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North  American  Van  Lines,  Ft.  Wayne,  Ic  :i 
starts  Cecil  Brown,  news  commentary,  or? 
Don  Lee  stations,  Mon.,  Wed.,  Fri.,  8-8:15  f 
(PST),  for  13  weeks  from  today  (Monc 
Agency:  Castor  &  Assoc.,  L.  A. 


1NX 


NETWORK  RENEWALS 

Bell  Telephone  System  renews  The  Telep, 
Hour  on  full  NBC  Radio  network  (Mon.  9-5 
p.m.  EST)  for  52  weeks  effective  Aprilj 
when  program  starts  its  15th  year  on! 
Agency:  N.  W.  Ayer  &  Son,  N.  Y. 

Brown  Shoe  Co.,  St.  Louis,  Mo.,  for  sixth  1 
secutive  year,  renews  Smilin'  Ed's  Gang  fil 
by  Frank  Ferrin,  for  52  weeks  from  M 
Series  currently  on  84  ABC-TV  stations, 
11:30  a.m. — 12  noon  EST.  Agency:  Leo  jfjCHi1 
nett  Co.,  Chicago. 

American  Tobacco  Co.  (Pall  Mall  cigar^ 
and  Simoniz  Co.  (waxes  and  cleaners)  r^ 
alternate-week  sponsorship  of  Big  Story,  1 
NBC-TV  (Fri.,  9-9:30  p.m.EST),  both  thrj. 
Sullivan,  Stauffer,  Colwell  &  Bayles,  N.  Y 

AGENCY  APPOINTMENTS 

Canadian  Admiral  Corp.,  Port  Credit,  Ont.| 
points  Locke,  Johnson  &  Co.,  Toronto. 


Chicago  Western  Corp.,  Chicago  (Pinf 
chicken),  and  Peter  Pan  Inc.,  same  city  (cat| 
vegetables),  appoints  Roberts,  MacAvincfc 
Senne  to  handle  their  advertising  effective  j 
1.  Radio  probably  will  be  used. 


Railway  Express  Agency,  N.  Y.,  appoints  jj 
ton  &  Bowles,  N.  Y.,  effective  April  1.  [ 

AGENCY  SHORTS 

Foote,  Cone  &  Belding,  L.  A.  radio-tv  de 
ment,  moves  to  firm's  Hollywood  office  at 
Hollywood  Blvd.  L.  A.  general  agency  o 
remain  in  Statler  Hotel  Bldg. 
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Morton  &  Stanton  Adv.  Agency,  Portland, 1 
moves  to  1500  S.  W.  Taylor  St. 

Byer  &  Bowman  Adv.,  66  S.  Sixth  St.,? 
lumbus,  Ohio,  elected  to  membership,  A 
ican  Assn.  of  Advertising  Agencies. 

Broadcasting   •  Telecast 
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RCHASE  by  the  Ethyl  Corp.  of  a  new 
week  production  of  The  Big  Playback,  tv 
led  series,  for  sponsorship  in  55  markets  on 
Ipot  basis  was  announced  last  week  by  John 
j  Mitchell,  vice  president  and  general  man- 
ir  of  Screen  Gems  Inc.,  which  handles  the 
i  feature. 

Negotiations  for  the  purchase  of  the  quarter- 
mjjjir  series,  which  re-creates  favorite  moments 
!  sports,  were  made  by  Bayard  Pope,  vice 
tsident  of  BBDO,  advertising  agency  for  the 
jryl  Corp.,  and  Joseph  Henrici,  BBDO  ac- 
nt  executive. 

'reduction  on  the  series  will  start  imme- 
tely  in  New  York,  with  on-the-air  showing 
fmt  |nned  for  May.  The  series  will  be  available 
regional  and  local  sponsors  in  markets  not 
ered  by  Ethyl. 
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jthyl  Buys  'Playback' 
Dr  55  Tv  Markets 


rCBS-TV  Buys  58  Films 
)r  Movie  Programming 

DBS-TV  New  York  has  purchased  two  pack- 
is  totaling  58  feature  films  for  showing  on 
station's  The  Early  Show  and  The  Late 
m,  it  was  announced  last  week  by  William 
Lacey,  manager  of  WCBS-TV's  film  depart- 
nt. 

One  package  of  26  films  was  obtained  from 
llywood  Television  Services  Inc.,  a  subsidi- 
of  Republic  Pictures,  and  contained  such 

s  as: 

Moonrise,"  with  Dane  Clark,  Ethel  Barrymore 
I  Gail  Russell;  "Rookies  on  Parade,"  with  Bob 
isby  and  Marie  Wilson;  "That's  My  Gal,"  with 
i  Barry,  Pinky  Lee  and  Lynn  Roberts,  and 
ihiti  Honey,"  with  Dennis  O'Keefe  and  Simone 
lone.  The  station  also  purchased  32  films  from 
_iepictures  Inc.,  through  Official  Films  Inc.,  • 
Mfluding  "F.B.I.  Girls,"  with  George  Brent, 
drey  Totter  and  Ceasar  Romero;  "Steel  Hel- 
t."  with  Gene  Evans  and  Robert  Hutton; 
sllgate,"  with  Sterling  Hayden,  Joan  Leslie 
Ward  Bond;  "Spaceways,"  with  Howard  Duff 
Eva  Bartok,  and  "Loan  Shark,"  with  George 
:t  and  Dorothy  Hart. 


rPIX  (TV)  Buys  48  Films 

'RCHASE  by  WPIX  (TV)  New  York  of 
feature  film  productions  for  use  on  the 
tion's  First  Show  and  Six  O'clock  Show  was 
jounced  last  week.  The  station  bought 
en  films  from  Quality  Films  Inc.,  Holly- 


ithri 


Daytime  Film  Use  Up 

USE  of  dramatic  syndicated  film  pro- 
grams during  the  daytime  has  been  de- 
scribed as  an  incipient  trend  in  tele- 
vision by  George  T.  Shupert,  vice  presi- 
dent in  charge  of  ABC  Film  syndication, 
who  announced  plans  for  the  use  of  The 
Playhouse  tv  film  series  during  the  day- 
time in  Denver  and  Portland.  Mr.  Shu- 
pert said  that  the  Safeway  Stores  Inc., 
through  Foote,  Cone  &  Belding,  San 
Francisco,  has  purchased  26  weeks  of  the 
series  for  use  on  KLZ-TV  Denver  on 
Monday,  1:30-2  p.m.,  and  on  KPTV  (TV) 
Portland,  Thursday,  2-2:30  p.m.,  starting 
dates  to  be  announced.  Mr.  Shupert  ex- 
pressed belief  that  The  Playhouse  is  the 
first  program  of  its  type  to  penetrate  the 
daytime  market,  but  said  it  seems  "per- 
fectly natural"  because  of  "the  increased 
use  of  network  daytime  dramatic  shows 
and  the  use  of  feature  films  in  local  day- 
time programming." 


OADCASTING 


Telecasting 


PEGGY  ANN  GARNER  watches  herself 
in  the  starring  role  of  the  Vitapix  Corp. 
release  of  "Black  Forest"  during  a  visit 
to  studios  of  WSB-TV  Atlanta  while  ap- 
pearing in  a  stage  show  in  that  city. 

wood;  28  from  Motion  Pictures  for  Television, 

New  York,  and  13  from  M  &  A  Alexander 

Productions,  Hollywood. 

Included  in  the  three  packages  are  "The  Ma- 
comber  Affair,"  with  Gregory  Peck  and  Joan 
Bennett;  "Mr.  Universe,"  with  Jack  Carson  and 
Robert  Alda;  "Strange  Voyage,"  with  Eddie  Al- 
bert; "Trocadero,"  with  Rosemary  Lane  and 
Ralph  Morgan;  "Fireball,"  with  Pat  O'Brien  and 
Mickey  Rooney,  and  full-length  Western  features 
with  such  personalities  as  Gilbert  Roland  and 
Duncan  Renaldo. 


WHAM-TV  Joins  Vitapix; 
Members  Now  Exceed  40 

WHAM-TV  Rochester  has  become  a  stock- 
holder station  in  the  Vitapix  Corp.,  it  was 
announced  jointly  last  week  by  Frank  E. 
Mullen,  president  of  Vitapix,  and  William  A. 
Fay,  vice  president  and  general  manager  of  the 
station. 

The  signing  of  WHAM-TV  raises  the  total 
of  Vitapix  member  stations  to  more  than  40. 
These  stockholder  stations  have  first  call  on 
all  Vitapix  properties,  but  the  film  syndication 
organization  also  offers  its  programs  for  sales 
to  other  stations.  Vitapix  stockholder  stations 
are  said  to  cover  more  than  half  the  total  U.  S. 
television  homes. 


Lee  Tv  Film  Network 
Schedules  Chicago  Meeting 

ORGANIZATIONAL  meeting  of  Lee  Interna- 
tional Tv  Network,  a  "new  secondary  tv  film 
network,"  will  be  held  Wednesday  at  the  Con- 
rad Hilton  Hotel,  Chicago,  according  to  R.  L. 
Kulzick,  president. 

The  new  network  is  a  division  of  R.  Lee 
Ltd.,  with  headquarters  at  409  E.  Washington 
Ave.,  Madison  3,  Wis.  (Phone  6-7290),  and 
plans  to  start  film  programming  service  within 
90  days  [B«T,  Feb.  22]. 

Mr.  Kulzick  declined  to  say  how  many  sta- 
tions have  indicated  interest  in  attending  the 
session.  He  identified  himself  with  "several 
business  enterprises"  and  as  president  of  R.  L. 
Kulzick  Inc.,  Madison  advertising  agency.  He 
also  declined  to  reveal  how  many  accounts  his 
agency  services,  although  the  January  1954 
Standard  Advertising  Register  lists  22  adver- 
tising clients  and  a  staff  of  seven  other  people. 

Mr.  Kulzick  told  B»T  all  types  of  tv  stations 
from  every  area  of  the  nation  have  indicated 
they  have  accepted  invitations  to  attend  the 
Chicago  meeting.  He  went  on  to  say  that 
only  one  representative  of  a  station  will  be 
allowed  to  attend  the  morning  and  afternoon 
sessions,  at  which  he  will  explain  his  film  net- 
work project.   Two  to  a  station  will  be  allowed 


-  FILM  ■ 

at  the  night  meeting,  when  actual  organization 
of  the  network  will  get  underway. 

The  all-day  sessions  will  be  closed  to  report- 
ers, representatives  and  others,  but  announce- 
ment of  the  new  project  will  be  made  Thurs- 
day. Mr.  Kulzick  said  he  is  the  only  person 
authorized  to  speak  at  this  time  for  the  net- 
work. 

Six  years  of  developmental  work  have  gone 
into  this  network,  he  said,  with  film  programs 
slated  to  be  ready  when  the  network  begins 
operation  in  three  months. 

Only  one  station  to  a  market  will  be  affiliated 
with  Lee  International,  he  continued,  although 
as  many  as  four  stations  from  a  market  will  be 
represented  at  Wednesday's  meeting.  He  said 
a  formula  has  been  worked  out  for  selection  of 
affiliate  stations  where  there  is  more  than  one 
station  applicant. 


Mitchell  Urges  Strong  Selling 

REVIVAL  of  hard,  intensive  selling  to  build 
America's  economic  strength  was  urged  by 
Maurice  B.  Mitchell,  president  of  Encyclopedia 
Britannica  Films,  before  the  Clinton  (Iowa) 
Chamber  of  Commerce  at  its  annual  meeting. 
Mr.  Mitchell,  former  head  of  Broadcast  Ad- 
vertising Bureau,  appeared  at  the  invitation  of 
KROS  Clinton. 

Best  defense  against  outside  attack,  he  said, 
"is  to  build  an  army  of  good  merchants  and 
good  salesmen  strong  enough  to  guarantee  that 
our  production  lines  and  factories  and  mills  can 
keep  going,  secure  in  the  knowledge  that  then- 
output  will  find  a  way  in  a  ready  market." 


FILM  SALES 


Winik  Films  Corp.,  N.  Y.,  reported  last  week 
that  its  Madison  Square  Garden  tv  filmed  series 
currently  is  being  shown  in  51  markets  with 
the  latest  sale  to  Industrial  National  Bank, 
Providence,  through  Horton-Noyes  Co.,  Provi- 
dence. 

KTTV  (TV)  Hollywood  acquired  the  new  Long 
Wolf  tv  film  series  in  what  marks  the  first  sale 
of  the  property  for  United  Television  Programs 
Inc.,  which  did  not  plan  to  release  it  for  national 
sales  until  April  15.  Less  than  24  hours  later, 
according  to  Les  Norins,  in  charge  of  local  sales 
for  KTTV,  Maier  Brewing  Co.,  L.  A.  (Brew 
102),  through  Enterprise  Adv.  Agency  Inc.,  con- 
tracted to  sponsor  the  program,  which  starts 


E.  H.  BERTHOLF  (I),  former  district  man- 
ager for  duPont  Film  Division's  southwest 
area,  stops  by  WBAP-TV  Fort  Worth  to 
introduce  the  new  southwest  manager, 
P.  H.  Smith  (c),  to  M.  C.  Hartung,  WBAP- 
TV  film  lab  chief.  WBAP-TV,  with  its 
accent  on  news,  is  said  to  be  one  of  the 
largest  users  of  duPont  films  in  the  U.  S. 
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TV  NEWSREEL 


TAKING  part  in  merchandising  plans  for  the 
Rocky  Jones,  Space  Ranger  tv  film  series  at 
New  York  offices  of  United  Television  Pro- 
grams, distributor,  were  15  firms  authorized 
to  use  the  "Rocky  Jones"  name  on  merchandise. 
Among  representatives  (I  to  r):  Bert  Fragner, 
Sportswear  Industries  Inc.,  N.Y.;  Irene  Bender, 
Associated  Mchdsg.  Corp.,  and  Morris  Thebner, 
Irving  C.  Krewson  Co.  [B#T,  March  1]. 


SPATINI  Co.  (spaghetti  sauce  mix)  will  use  a 
saturation  spot  campaign  on  WCAU-TV  Phila- 
delphia. L  to  r,  Bernard  Kramer,  Gresh  & 
Kramer  Agency;  Russell  Lakoff,  Spatini  pres., 
and  E.  Gordon  Wells,  WCAU-TV  acct.  exec. 


CHICAGO  Area  Nash  Dealers  agree  to  sponsor 
26  weeks  of  Captured  on  WGN-TV.  L  to  r: 
Seated — J.  B.  Fountain,  Nash  zone  mgr.,  and 
F.  P.  Schreiber,  WGN-TV  gen.  mgr.  Standing — 
Don  Getz,  WGN  acct.  exec;  Ed  Rodgers,  Geyer 
Adv.,  Nash  agency;  Ted  Weber,  WGN-TV  sis. 
mgr.,  and  J.  W.  Orr,  Nash  zone  sis.  prom.  mgr. 

DeNOOYERS  Chevrolet  signs  for  thrice-weekly 
newscast  for  52  weeks  on  WKZO-TV  Kalama- 
zoo. L  to  r:  Seated — Jerry  and  Jake  De- 
Nooyers,  owners.  Standing — D.  W.  DeSmit, 
WKZO-TV  sis.  dir.;  D.  Morrow,  DeNooyers  adv. 
mgr.,  and  Jim  White,  WKZO-TV  acct.  exec. 


FILM 


next  month  (April)  for  39  weeks.  Produced  by 
Gross-Krasne  Inc.  and  based  on  the  Louis  J. 
Vance  novels,  each  half-hour  film  starring  Louis 
Hayward  is  shot  in  a  different  city. 

In  line  with  acquisition  of  film  properties 
[B»T,  March  15],  KTTV  has  secured  local 
telecasting  rights  to  Secret  File  U.S.A.,  half-hour 
semi-documentary  series  dealing  with  factual 
exploits  of  Amercian  intelligence  during  World 
War  II  and  up  to  the  present  time.  Robert 
Alda  portrays  Col.  Bill  Morgan,  espionage 
agent;  Arthur  Dreifuss  is  producer-director; 
Donald  Robinson,  chief  historian  of  SHAEF 
under  General  Eisenhower  during  World  War 
II,  is  story  supervisor  and  miltary  advisor.  Deal 
was  concluded  by  Richard  A.  Moore,  station 
vice  president  and  general  manager,  with  Her- 
man Rush,  vice  president  of  Official  Films  Inc., 
and  Tom  J.  Corradine  &  Assoc.,  Hollywood 
representative  for  the  distribution  firm. 

United  Television  Programs  Inc.,  Hollywood, 
announces  that  sales  of  Waterfront,  filmed  by 
Roland  Reed  Productions,  brings  total  number 
of  markets  to  57.  Included  are  KPRC-TV 
Houston,  to  be  sponsored  by  Sears  Roebuck  Co.; 
WBZ-TV  Boston,  for  Schaefer's  Beer;  Denver, 
Omaha,  Wichita  and  Schenectady.  Another 
Reed  production,  Rocky  Jones,  Space  Ranger, 
with  the  addition  of  Roanoke,  Va.,  and  Charles- 
ton, S.  C,  brings  its  total  to  50  markets,  ac- 
cording to  Wyn  Nathan,  UTP  national  sales 
manager.  Contracts  in  Wichita,  Seattle  and 
Tacoma  brings  sale  of  Gospel  Singer,  produced 
by  Gross-Krasne  Inc.,  to  total  of  41  markets. 
With  addition  of  El  Paso  and  Houston,  All 
American  Barn  Dance,  produced  by  Kling 
Studios  Inc.,  is  now  seen  in  104  markets. 

Guild  Films  Co.,  N.  Y.,  has  sold  The  Joe 
Palooka  Story  tv  film  series  to  WABD  (TV) 
New  York;  WCPO-TV  Cincinnati,  and  WCCO- 
TV  Minneapolis,  raising  total  markets  carrying 
the  series  to  37. 

FILM  DISTRIBUTION 

KCOP  (TV)  Hollywood  has  acquired  rights  to 
Boss  Lady,  13  half-hour  tv  film  series  from 
M  &  A  Alexander  Productions,  that  city.  Situa- 
tion comedy  series,  starring  Lynn  Bari  and  pro- 
duced by  Jack  Wrather,  was  originally  released 
on  NBC-TV. 

United  Television  Programs  Inc.,  Hollywood, 
has  acquired  distribution  rights  to  Where  Were 
You,  new  half-hour  tv  film  series  with  Ken  Mur- 
ray as  producer  and  m.c,  which  is  being  filmed 
by  Bing  Crosby  Enterprises.  Featuring  people 
who  have  made  news,  each  film  is  based  around 
a  date  and  uses  film  clips  and  newsreels  to 
show  what  was  happening  and  why  the  subject 
was  newsworthy. 

FILM  PRODUCTION 

Westward  Productions  Ltd.,  Hollywood,  recent- 
ly formed  by  Samuel  Goldwyn  Jr.,  has  started 
shooting  first  half-hour  film  in  The  Unexplained 
tv  series.  Titled  "The  Merry-Go-Round,"  script 
has  been  adapted  by  radio-play-screen  writer 
Mel  Dinelli  from  an  original  story  by  Ray 
Bradbury.  Ted  Post  is  director.  Currently 
working  on  upcoming  scripts  are  Broadway 
playwrights  William  Archibald,  noted  for  "The 
Innocents";  Victor  Wolfson  ("Excursion");  Le- 
nard  Kantor  ("Dead  Pigeon"),  and  tv  writer 
Raphael  Hayes. 

Lou  Lilly  Productions,  Hollywood,  has  filmed 
six  one-minute  spot  announcements  for  Safeway 
Stores,  S.  F.,  to  promote  $26,000  coffee  contest. 
Agency:  M.  E.  Harlan  Advertising,  S.  F.  Pro- 
duction firm  is  also  preparing  six  one-minute 


spot  announcements  for  R.  J.  Reynolds  Toba 

Co.  (Camel  cigarettes).  Agency:  William  t 
Co.,  Hollywood. 

I 

RANDOM  SHOTS 

B 

Jack  Denove  Productions  Inc.,  Hollywood,  v 
12  half-hour  scripts  in  preparation,  plans! 
film  a  new  series  for  The  Christophers,  whl 
while  not  open  for  sponsorship,  will  be  mf 
available  to  stations  at  no  charge.  Scripts 
dramatized  incidents  pointing  up  the  organ 
tion's  philosophy. 

Eleven  cutting  rooms  are  being  added  to  Kl 
Studios  facilities  in  Hollywood,  in  addition 
construction  of  a  third  sound  stage  on  the  ' 
the  company  has  announced. 

Gene  Peters  Associates  Inc.,  tv  arts  and  procj1 
tion  company  opens  offices  at  127  Montgom' 
St.,  S.  F.  Peter  Del  Negro,  former  N.  Y.  c< 
mercial  artists  representative,  is  president;  Cli 
E.  Marcus,  formerly  of  Golden  Gate  Tv  J 
&  Production,^.  F.,  vice  president,  and  Lonj 
Cecchini,  commercial  artist,  secretary-treasu. 

California  Studios,  Hollywood,  is  undergoing 
remodeling  program  to  provide  additional  j 
fice  and  shipping  facilities,  new  scene  docjj 
dressing  rooms  and  other  improvements, 
cording  to  owners  Jack  J.  Gross  and  Philip 
Krasne.  Headquartered  on  the  lot  are  Un^  g 
Television  Programs  Inc.,  Ziv  Television  I 
grams  Inc.,  Superman  Inc.  and  Gross-KraitpON 
Inc. 

Ely  Laudau  Inc.,  tv  film  production  compat 
and  National  Telefilm  Assoc.  Inc.,  tv  film  (i  itU 

tributors  headed  by  Mr.  Landau,  have  moi  p" 
headquarters  to  509  Madison  Ave.,  New  Y{ 
22,  N.  Y.  Telephone:  Murray  Hill  8-4800. 


Cecil,  the  Sea  Sick  Sea  Serpent,  co-star  of  Ti 
for  Beany  syndicated  tv  film  series,  is  set 
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ster in  a  full-length  color  cartoon  theatri^ 
film,   titled  "Cecil."    Co-producers   are  I 
Clampett,  producer-creater  of  the  tv  series,  i  — 
Frank  Tashlin,  motion  picture  director  whoj  | 
also  readying  production  on  pilot  films 
NBC-TV  Great  Gildersleeve  and  Fibber  McC 
and  Molly. 

Dudley  Television  Corp.,  Beverly  Hills,  has 
quired  tv  film  right  to  "The  Book  of  Kno 
edge"  from  Grolier  Society.  Half-hour  sei 
goes  into  production  when  the  format  i 
handling  of  the  subject  matter  is  decided  upl 
according  to  Don  C.  McNamara,  executive 
president. 

Don  Fedderson,  president  of  his  own  Beve 
Hills  production  firm,  following  his  return  frj 
Cuba  announced  plans  for  a  new  tv  film  serf 
in  conjunction  with  Guild  Films  Inc.,  which 
be  based  on  Afro-Cuban  folklore.  Scheduj] 
to  be  filmed  in  Cuba,  negotiations  are  in  pro 
ress  with  Max  Riviero,  president  of  Maxoff 
Film  Co.,  one  of  Cuba's  two  studios.  Additi4 
ally,   Mr.   Fedderson   and  packager-produd 
Arnold  Marquis  are  readying  The  Unknot 
half-hour  series  based  on  authenticated  ir 
dents  from  the  files  of  Dr.  Hereward  Car 
ton,  president  of  American  Psychical  Reseai| 
Society. 

Television   Snapshots   Inc.,   New  York, 
nounced  that  it  is  assigning  a  two-man  crew '  "'^ 
a  round-the-world  trip  to  film  footage  aim 
at  women  viewers.    Tentative  title  for  fr 
minute  and  ten-minute  tv  filmed  features  \ 
activities  of  women  in  various  countries 
Woman's  World. 
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lour  networks  joining  with 
|AB  in  effort  to  provide  uni- 
brm  receiver  statistics.  Mu- 
ial,  meanwhile,  readies  its 
!wn  separate  study  which  will 
feek  detailed  data  beyond  the 
cope  of  past  studies. 

|)  national  studies  designed  to  chart  hither- 
fimeasured  phases  of  radio  set  ownership 
set  last  week. 

s  four  nation-wide  radio  networks  and 
were  reported  to  have  reached  agreement 
nderwriting  a  national  radio  set-count  cal- 
ed  to  produce  uniform  industry-wide  fig- 
on  the  nation's  radio  receiver  population 
e  first  time  [Closed  Circuit,  Jan.  18]. 
a  separate  project,  Mutual  was  nearing 
Q  ipletion  of  plans  for  a  study,  also  national, 
h  Richard  J.  Puff,  director  of  research, 
would  encompass  "many  things"  not  stud- 
n  prior  radio  surveys, 
etails  of  the  Mutual  project  were  not  dis- 
d  pending  completion  of  detailed  prepara- 
:,  but  the  BAB-four  network  survey  was 
ribed  as  slated  to  determine  not  only  the 
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RVEY  TO  PINPOINT  U.  S.  RADIO  COUNT 


total  number  of  home  radio  sets  in  the  U.  S. 
but  also  to  get  previously  exclusive  data  as  to 
the  rooms  in  which  they  are  located,  total  num- 
ber of  automobile  radios,  and  the  rooms  in 
which  tv  sets  are  most  often  found. 

This  survey,  whose  cost  was  estimated  at 
about  $80,000,  is  to  be  conducted  by  Alfred 
Politz  Research  Inc.,  which  also  made  the  1952- 
53  radio  study,  "The  Importance  of  Radio  in 
Television  Areas  Today,"  for  the  stations  rep- 
resented by  the  Henry  I.  Christal  Co. 

BAB,  ABC,  CBS,  Mutual  and  NBC  will 
share  the  cost  of  the  Politz  study,  which  is  be- 
ing set  up  with  the  cooperation  of  the  Adver- 
tising Research  Foundation,  whose  membership 
comprises  advertisers  and  agencies  as  well  as 
media. 

The  Politz  organization  is  expected  to  start 
surveying  around  May  1.  Anticipated  date  of 
completion  was  not  indicated. 


>wn  Heads  ARF  Unit 
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GnissKraJiTDON  O.  BROWN,  vice  president  in  charge 
dedia,  research  and  merchandising,  Dancer- 
gerald-Sample,  has  accepted  the  chairman 
of  a  special  committee  of  the  Advertising 
arch  Foundation  for  the  development  of 
esign"  for  audience  studies  of  major  media 
Ytjan  integrated  basis,  ARF  Board  Chairman 
ion  Harper  Jr.  announced  Wednesday.  The 
mittee's  first  consideration  will  be  to  for 
ilai  of  !1  ate  a  design  for  an  audience  study  of  maga- 
s  which  will  be  integrated  with  plans  for 
)n  Iheatri  jience  studies  of  other  media.  Selection  of 
committee  has  not  been  completed. 


Nielsen  Radio  Ratings 
Put  CBS  Shows  on  Top 

THE  Jack  Benny  Show  followed  by  Amos  'n' 
Andy  are  the  top  two  evening,  once-a-week 
radio  programs  according  to  the  National 
Nielsen-Ratings  based  on  a  Feb.  7-13  survey. 
Arthur  Godfrey  is  in  first  place  for  weekday 
programs.    Complete  listings: 


Homes  Reached 

Rank 

Program 

(000) 

EVENING,  ONE-A-WEEK 

(Average  For  All  Programs) 

(2,052) 

1 

Jack  Benny  Show  (CBS) 

4,944 

2 

Amos  'n'  Andy  (CBS) 

4,198 

3 

Lux  Radio  Theatre  (CBS) 

4,105 

4 

Our  Miss  Brooks  (CBS) 

3,778 

5 

People  Are  Funny  (CBS) 

3,545 

6 

My  Little  Margie  (CBS) 

3,545 

7 

Bing  Crosby  Show  (CBS) 

3,359 

8 

Mr.  and  Mrs.  North  (CBS) 

2,939 

9 

Gene  Autry  Show  (CBS) 

2,939 

10 

Dragnet  (NBC) 

2,845 

EVENING,  MULTI-WEEKLY 

(Average  For  All  Programs) 

(1,166) 

1 

One  Man's  Family  (NBC) 

2,099 

2 

News  of  the  World  (NBC) 

2,052 

HEADS  of  three  radio-tv  program  rating  services  spoke  on  a  panel  before  the  Radio- 
Tv-Adv.  Executives  Club  of  New  England  in  Boston.  L  to  r:  Seated— C.  E.  Hooper, 
president,  C.  E.  Hooper  Inc.;  Craig  Lawrence,  WCBS-TV  New  York,  panel  moderator; 
C.  Herbert  Masse,  WBZ-TV  Boston,  RTAEC  president;  Dr.  Sidney  Roslow,  president, 
The  Pulse  Inc.;  standing— J.  L.  Gross,  American  Research  Bureau;  John  J.  Hurley,  WNEB 
Worcester,  Mass.,  RTAEC  program  chairman;  James  Seiler,  president  of  ARB,  and 
Robert  Collins,  associated  with  The  Pulse. 


3  Gabriel  Heatter  (Amer.  Home)  (MBS) 
WEEKDAY 

(Average  For  All  Programs) 
Arthur  Godfrey  (Columbia)  (CBS) 
Romance  of  Helen  Trent  (CBS) 
Our  Gal,  Sunday  (CBS) 
Aunt  Jenny  (CBS) 
Guiding  Light  (CBS) 
Wendy  Warren  and  the  News  (CBS) 
Ma  Perkins  (CBS) 
Right  to  Happiness  (NBC) 
Arthur  Godfrey  (Nabisco)  (CBS) 
This  is  Nora  Drake  (Toni)  (CBS) 
DAY,  SUNDAY 

(Average  For  All  Programs) 

1  Shadow,  The  (MBS) 

2  Lome  Greene  (MBS) 

3  Cecil  Brown  Commentary  (Sun.)  (MBS) 
DAY,  SATURDAY 

(Average  For  All  Programs) 

1  Stars  Over  Hollywood  (CBS) 

2  Theatre  of  Today  (CBS) 

3  Metropolitan  Opera  (ABC) 

Copyright  1954  by  A.  C.  Nielsen 


1 
2 
3 
4 
5 
6 
7 
8 
9 
10 


1,959 

(1,819) 
3,079 
3,032 
2,845 
2,752 
2,705 
2,659 
2,659 
2,566 
2,519 
2,519 

(980) 
2,426 
2,146 
1,912 

(1,539) 
2,379 
2,332 
2,332 


Co. 


January  Tv  Set  Shipments 
Reflect  Seasonal  Decline 

JANUARY  shipments  of  tv  sets  to  dealers 
totaled  612,622,  a  seasonal  decline  from  the 
660,515  December  level,  Radio-Electronics-Tv 
Mfrs.  Assn.  reported  last  week.  Of  that  total 
611,188  went  to  U.  S.  dealers  and  1,504  to  U.  S. 
territories. 

The  total  compared  to  695,087  tv  sets  shipped 
in  January  a  year  ago.  Total  January  1954 
shipments  by  states  and  territories: 


State  Total 

Ala   9,669 

Ariz   3,416 

Ark   8,629 

Calif   37,226 

Colo   4,757 

Conn   9,753 

Del   1,016 

D.   C   3,314 

Fla   15,164 

Ga   11,776 

Idaho    6,279 

111   40,977 

Ind   22,090 

Iowa    19,074 

Kan   9,983 

Ky   7,911 

La   14,153 

Me   9,807 

Md   6,038 

Mass   18,171 

Mich   26,634 

Minn   12,506 

Miss   5,766 

Mo   16,433 

Mont   1,233 

Neb   6,603 

Nev   793 

N.  H   2,470 


State  Total 

N.  J   13,877 

N.  M   1,818 

N.  Y   50,173 

N.   C   14,367 

N.  D   2,902 

Ohio    32,576 

Okla   8,914 

Ore   5,834 

Pa   41,402 

R.  1   2,188 

S.    C   7,931 

S.   D   3,123 

Tenn   13,436 

Tex   33,161 

Utah    2,597 

Vt   1,669 

Va   9,555 

Wash   10,132 

W.  Va   9,231 

Wis   13,870 

Wyo   721 


U.  S.  TOTAL  .611,118 


Alaska    256 

Hawaii    1,248 


GRAND  TOTAL  612.622 


'Lucy'  Listed  at  Head 
Of  March  1-7  Trendex 

CBS-TV's  /  Love  Lucy  held  first  place  in  the 
top  10  Trendex  ratings  for  the  week  of  March 
1-7,  covering  evening  sponsored  network  pro- 
grams.   The  complete  list: 


1 

1  Love  Lucy  (CBS) 

53.1 

2 

Dragnet  (NBC) 

45.7 

3 

Talent    Scouts  (CBS) 

44.4 

4 

Jackie   Gleason  (CBS) 

37.8 

5 

You  Bet  Your  Life  (NBC) 

37.8 

6 

This  Is  Your  Life  (NBC) 

36.4 

7 

Godfrey's  Friends  (CBS) 

36.3 

8 

T-Men  In  Action  (NBC) 

33.7 

9 

Milton  Berle  (NBC) 

32.6 

10 

Comedy  Hour  (NBC) 

32.1 

Direct  Mail  Up 


DADCASTING 


Telecasting 


DIRECT  Mail  Advertising  Assn.  has  reported 
that  estimated  dollar  volume  of  direct  mail 
advertising  in  U.  S.  during  January  1954 
amounted  to  $105,510,100  as  compared  with 
$101,827,800  in  January  1953.  Total  volume 
during  1953  was  said  to  be  $1,256,394,834,  ex- 
ceeding the  1952  figure  by  7.9%. 
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TRADE  ASSNS. 


IRE  PAPERS  TO  EXPLORE  COLOR  TV, 
VHF  AND  UHF  AT  NEW  YORK  SESSIONS 

More  than  20  papers  will  present  various  aspects  of  the  visual 
electronics  medium  during  the  1954  convention  of  the  Institute  of 
Radio  Engineers.  Radio,  especially  high  fidelity,  to  be  discussed, 
as  well  as  facsimile  and  other  subjects. 


TELEVISION— vhf,  uhf  and  color— will  be 
discussed  in  more  than  a  score  of  technical 
papers  to  be  presented  at  the  1954  convention 
of  the  Institute  of  Radio  Engineers  which  opens 
today  (Monday)  in  New  York  to  run  through 
Thursday. 

Radio  developments,  especially  high  fidelity 
and  facsimile,  also  will  be  dealt  with  as  well 
as  many  other  electronic  subjects,  ranging  from 
engineering  management  to  ultrasonics.  ■ 

The  annual  membership  meeting,  which 
opens  the  convention  at  10:30  this  morning, 
the  "get-together"  cocktail  party  this  evening 
and  the  annual  banquet  on  Wednesday  will  be 
held  at  the  Waldorf-Astoria.  The  51  technical 
sessions  of  242  papers  will  be  divided  among 
the  Waldorf,  the  Shelton  and  the  Kingsbridge 
Armory,  where  the  Radio  Engineering  Show 
of  more  than  600  exhibits,  valued  in  excess 
of  $10  million,  will  be  held. 

A  "must"  for  the  broadcast  engineer  will  be 
the  two  symposiums  Wednesday  on  broadcast 
transmission  systems,  each  chaired  by  a  former 
chief  engineer  of  the  FCC. 

Scheduled  Speakers 

George  P.  Adair,  now  head  of  his  own  engi- 
neering consulting  firm  in  Washington,  will 
serve  as  chairman  of  the  morning  meeting, 
featuring  the  following  speakers  and  papers: 
G.  J.  Adams,  Andrew  Alford,  H.  H.  Leach,  R. 
Rubin  and  F.  Abel,  consulting  engineers,  "An- 
tenna System  for  WOR-TV,  ch.  9,  installed  on 
the  Empire  State  Bldg.  in  New  York  City"; 
J.  S.  Auld  and  Anthony  Gallonio,  DuMont  Tv 
Network,  "A  Pulse  Distribution  System  for  a 
Tv  Network  Originating  Center";  K.  R.  Wendt 
and  W.  K.  Squires,  Sylvania  Electric  Products, 
"An  Improved  Television  Clamp  Circuit  Em- 
ploying Feedback";  R.  E.  Western,  Collins  Radio 
Co.,  "A  High  Level  Plate  Injection  Mixer  for 
Use  at  Uhf." 

Color  tv  will  be  the  subject  of  the  afternoon 
broadcast  symposium,  with  E.  K.  Jett,  former 
FCC  Commissioner  as  well  as  chief  engineer 
now  vice  president  of  WMAR-TV  Baltimore, 
as  chairman.  Speakers  and  subjects  include: 
J.  F.  Fisher,  Philco  Corp.,  "Color  Film  Scanner 
—Circuits";  J.  H.  Haines,  Du  Mont  Labs,  "Color 
Characteristics  of  a  Tv  Film  Scanner";  R.  N. 
Rhodes,  RCA  Labs,  "Factors  in  the  Design  of 
Keyed  Clamping  Circuits";  J.  H.  Ladd  and  W  L 
Brewer,  Eastman  Kodak  Co.,  "Photographic 
Simulation  of  Proposed  Brightness  Modifications 
for  Televising  Color  Film";  W.  L.  Hughes,  Iowa 
State  College,  "Feasibility  and  Technique  of 
Storing  Color  Video  Information  on  Black  and 
White  Film";  H.  F.  Olson,  W.  D.  Houghton  A 
R.  Morgan,  Joseph  Zenel,  Maurice  Artzt,  J.  G. 
Woodward  and  J.  T.  Fisher,  RCA  Labs,  "A  Sys- 
tem for  Recording  and  Reproducing  Tv  Signals"- 
J.  T.  Muller,  Bing  Crosby  Enterprises,  "Wide- 
Band   Magnetic  Tape  Recording." 

Receivers  for  color  tv  programs  will  be  the 
subject  of  a  Tuesday  afternoon  technical  session, 
to  include  papers  by  E.  G.  Clark  and  F.  J. 
Bingley,  Philco  Corp.;  D.  C.  Livingston,  Syl- 
vania Electric  Products;  S.  K.  Altes,  A  P 
Stern  and  Harold  Weiss,  General  Electric  Co. 
Kurt  Schlesinger,  Motorola,  will  be  chair- 
man. On  Tuesday  morning,  a  general  session 
on  radio  and  tv  receivers,  with  E.  I.  Ander- 
son, RCA  Labs,  as  chairman,  will  include  a 
paper  on  "Transistor  Am  Receivers"  by  A  P 
Stern  and  J.  A.  A.  Raper,  General  Electric  Co 
Others  to  present  technical  papers  at  this  ses- 
sion will  be  C.  A.  Grimmett,  GE;  J  B  Angell 
Philco;  H.  E.  Thomas,  S.  De  Mars  and  M.  Jones! 
Federal  Telecommunications  Labs;  H.  T  Lyman 
H.  Rosse  and  F.  G.  Mason.  Johnson  Labs 

John  V.  L.  Hogan,  president,  Hogan  Labs, 
will  chair  a  Monday  afternoon  session  on  fac- 
simile systems,  with  papers  by  A.  S.  Hill,  West- 
ern Union  Telegraph  Co.:  M.  P.  Rehm,  RCA 
Communications:  H.  R.  Johnson,  Andrews  Air 
Force  Base;  W.  H.  Bliss.  RCA  Lab?.  Mr.  Hogan 
also  will  speak  on  high  fidelity  broadcasting 
systems  at  a  Tuesday  evening  seminar  on  hi-fi 
with  H.  S.  Knowles,  Industrial  Research  Prod- 
ucts, as  chairman.  Other  hi-fi  speakers  and 
their  subjects  are:  J.  K.  Hilliard,  Altec  Lansing 
Corp.  "Microphones":  H.  F.  Olson,  RCA  Labs 
Loudspeakers";  R.  L.  Hanson,  Bell  Telephone 
Labs,  "Room  Acoustics";  J.  E.  Volkman,  RCA 
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Labs,  "Stereophonic  Systems." 

Another  session  on  hi-fi,  with  Marvin  Camras, 
Armour  Research  Foundation,  as  chairman,  will 
be  held  Tuesday  morning.  Speakers  will  be: 
T.  Aamodt,  F.  K.  Harvey  and  W.  E.  Knock,  Bell 
Labs;  D.  W.  Martin,  Baldwin  Co.;  H.  F.  Olson 
and  John  Preston,  RCA  Labs,  and  R.  H.  Ranger, 
Rangertone  Inc. 

Two  Tuesday  sessions  will  deal  with  engineer- 
ing management  problems.  C.  R.  Burrows, 
Cornell  U.,  will  preside  at  the  morning  session, 
with  the  following  speakers  and  papers:  S.  C. 
Peek,  Sylvania  Electric  Products,  "The  Engi- 
neer and  Return  on  Investment";  Charles  DeVore, 
Naval  Research  Lab,  "Technical  Information: 
Communication  for  Research";  T.  G.  Slattery, 
American  Machine  &  Foundry  Co.,  "A  work- 
ing Philosophy  for  Engineering  Management"; 
F.  L.  Weldon,  Johns  Hopkins  U.,  "Organization 
for  Operations  Research,"  and  Thornton  Page, 
Johns  Hopkins  U.,  "Training  for  Operations  Re- 
search Groups." 

D.  R.  Putt,  Air  Research  and  Development 
Command,  will  serve  as  chairman  of  the  after- 
noon management  session,  at  which  S.  C.  Hollis- 
ter,  Cornell  U.,  will  discuss  personnel  training 
and  selection  for  engineering  management  for 
universities,  W.  R.  G.  Baker,  GE,  for  industry, 
and  J.  M.  Mitchell,  assistant  secretary  of  de- 
fense for  manpower  and  personnel,  for  Govern- 
ment. 

A  symposium  on  "Uhf  Tv,  Boom  or  Bust"  will 
be  held  Thursday  afternoon  as  the  convention's 
fourth  session  on  antennas  and  propagation. 
J.  B.  Smyth,  USN  Electronics  Lab,  will  preside. 
Speakers  and  their  subjects  are:  E.  W.  Allen, 
FCC  chief  engineer,  "FCC  Rules  and  Propaga- 
tion Data";  J.  W.  Herbstreit,  National  Bureau 
of  Standards,  "Propagation  in  the  Uhf-Tv 
Band";  T.  J.  Carroll,  M.I.T.,  "Overcoming  the 
Line-of-Sight  Shibboleth  with  the  Air  and 
High  Power";  L.  O.  Krause,  GE,  "A  Comparison 
of  the  Antenna  Problems  in  Uhf  and  Vhf  Tv." 


Graham  Named  to  Head 
RETMA  Engineering 

VIRGIL  M.  GRAHAM,  director  of  technical 
relations  at  Sylvania  Electric  Products  Inc. 
since  1946,  has  been  placed  in  charge  of  the 
Engineering  Dept.  of 
Radio-Electronics-Tv 
Mfrs.  Assn.,  Dr.  W. 
R.  G.  Baker,  direc- 
tor of  the  depart- 
ment, said  last  week. 

Mr.  Graham,  who 
has  been  honorary 
associate  director  of 
RETMA's  Engineer- 
ing Dept.,  will  con- 
tinue to  perform  the 
duties  of  that  office 
as  well  as  that  of 
chief  engineer,  Dr. 
Baker  said.  He  suc- 
ceeds Ralph  R.  Batcher,  who  has  resigned  as 
chief  engineer  after  nearly  four  years. 

Mr.  Graham  has  been  closely  associated  with 
RETMA  engineering  activities  since  1929.  His 
major  activities  have  been  in  industrial  standard- 
ization in  the  radio  and  electronics  field,  which 
he  began  in  1925  while  serving  on  several  of 
the  standarization  committees  of  the  Institute  of 
Radio  Engineers. 

He  was  active  in  early  radio  standardization 
work  by  the  National  Electrical  Mfrs.  Assn. 
In  1931  he  became  chairman  of  the  standards 
section  of  the  RMA  (now  RETMA)  Engineer- 
ing Committee,  predecessor  of  the  present  En- 
gineering Dept.  He  helped  develop  a  standard- 
ized electron  tube  designation  system  and  helped 
form  a  central  registration  system  for  tube 


mil 

MR.  GRAHAM 


types.  He  also  initiated  the  first  standard 
tion  work  on  auto  radios  and  served  sevt 
years  as  chairman  of  a  joint  RMA-SAE  c< 
mittee  in  that  field. 

He  became  assistant  RMA  Engineering  D. 
director  in  1934  and  shortly  thereafter  assoc: 
director.  It  was  then  he  introduced  the  sta 
ardization  system  still  used  by  RETMA  i 
from  then  until  1946  he  was  chairman  of. 
General  Standards  Committee. 

Mr.  Graham  in  1947  was  appointed  to  ' 
Joint  Electron  Tube  Engineering  Council 
RETMA  and  NEMA. 

He  is  an  IRE  fellow  and  has  served  sev< 
terms  on  its  board.  He  also  is  a  fellow  of 
Australian  Institute  of  Radio  Engineers  and 
Radio  Club  of  America.  He  belongs  to 
Societe  des  Radioelectriciens,  the  Acoustical  j 
ciety  of  America  and  the  Standards  Engin^ 
Society. 

Mr.  Graham  originated  and  is  chairman 
the  Radio  Fall  Meeting,  an  annual  gathering 
radio-tv  engineers. 


NARTB  Publishes  Second 
Edition  of  Television  Code 

THE  SECOND  edition  of  NARTB's  Televis: 
Code  is  being  distributed  to  more  than  200  s\ 
scriber  stations  and  the  four  tv  networks,  me 
bers  of  Congress,  government  agencies,  cf 
groups,  libraries  and  other  interested  organi 
tions,  John  E.  Fetzer,  president  of  the  Fet 
broadcast  properties  and  chairman  of  the  Tc 
vision  Code  Review  Board,  said  last  week. 

The  second  edition  includes  the  amendme 
recommended  last  December  by  the  Tv  Cc 
Review  Board  and  approved  by  the  NAR' 
Tv  Board  in  January  at  Phoenix  [B»T,  Jan.  2 
At  the  same  time  last  week  NARTB  ; 
nounced  endorsement  of  the  second  edition1 
the  code  by  the  National  Council  of  Church 
The  NCC's   125-member  general  board 
proved  the  code  at  a  Wednesday  meeting 
New  York  with  a  unanimous  resolution  prais 
the  Code  Review  Board's  work  and  the 
dustry's  responsibility  in  "observing  religi 
and  moral  principles." 

The  NCC  board  urged  all  tv  stations  to  ad 
the  code's  provisions.  The  church  group  cla 
to  represent  35  million  members  of  Protes 
and  Orthodox  churches  in  the  U.  S. 

Methodist  Bishop  William  Martin  of  Dal 
Tex.,  presided  over  the  NCC  board  meet 
with  the  resolution  introduced  by  the  Ri 
Clayton  T.  Griswold  of  the  Presbyteri. 
Church,  U.S.A.  The  latter's  Broadcasting  aj 
Film  Commission  has  worked  closely  with  t 
Tv  Code  Review  Board. 

Besides  Chairman  Fetzer,  other  members 
the  Tv  Code  Review  Board  are  J.  Leona; 
Reinsch,  WSB-TV  Atlanta  and  other  James  I 
Cox  properties,  vice  chairman;  Mrs.  A.  Sec 
Bullitt,  KING-TV  Seattle;  Walter  J.  Dami 
WTMJ-TV  Milwaukee,  and  E.  K.  Jett,  WMA1 
TV  Baltimore. 


Ohioans  Meet  March  30-31 

ANNUAL  spring  meeting  of  the  Ohio  Ass: 
of  Radio  &  Television  Broadcasters  will  \ 
held  March  30-31  at  Leland-Mansfield  Hote 
Mansfield,  Ohio.     A  traveling  BMI  progr 
clinic  is  scheduled  for  the  second  day. 

Speakers  at  the  OARTB  meet  will  include 
William  Saxbe,  Speaker  of  the  Ohio  House  c 
Representatives;  Herbert  Evans,  vice  presidei 
and  general  manager  of  Peoples  Broadcastin 
Co.,  and  Ralph  Hardy,  NARTB  vice  presider 
for  government  relations.  Robert  W.  Fergi 
son,  WTRE-TV  Wheeling,  W.  Va.,  is  acti 
president  of  the  Ohio  group. 


Broadcasting 


TELECAST!!1 


SOUPY  SALES 
12  O'Clock  Comics 

Soupy's  On 


The  difference  between  one 
sales  message  and  another 
is  very  often  the  personality 
who  delivers  the  message 

The  ability  to  attract,  to  move,  to  sell,  is  an  intangible 
quality.  Very  often  the  source  of  such  ability  is  a 
personal  relationship.  But  while  the  source  is  personal — and 
therefore  hard  to  define — the  results  are  concrete.  The 
nationally-famous  sales  personalities  at  WXYZ  and 
WXYZ-TV  have  boosted  sales  in  the  Detroit  market 
for  many  advertisers,  both  local  and  national.  We  are 
confident  they  can  make  a  real  difference  in  your  sales,  too 


DON 
WATTRICK 

4  Sportscasts  Daily 
(3  radio,  1  TV) 


Television  •  Radio 

28  W.  Adams  Avenue— Detroit  26,  Michigan    WOodward  3-8321 

American  broadcasting  Company 

Division  of  American  Broadcasting-Paramount  Theater,  Inc. 


Represented  Nationally  by  Blair-TV,  Inc.,  and  John  Blair  &  Company 
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WASHINGTON  STATE  broadcasters  greet  NARTB  President  Harold  E.  Fellows  on  his 
recent  trip  to  the  Northwest.  L  to  r:  seated,  Ben  Harkins,  KAYO  Seattle;  Cliff  Hansen, 
KLAN  Renton;  Mrs.  A.  Scott  Bullitt,  KING-AM-TV  Seattle;  Mrs.  Vernice  Irwin,  KVI 
Seattle;  Mr.  Fellows;  standing,  George  Wilson,  KRKL  Kirkland;  Gil  Bond,  KOL  Seattle- 
Warren  Durham,  KJR  Seattle;  J.  A.  Morton,  KIRO  Seattle;  Hugh  A.  Smith,  KXA  Seattle; 
W.  W.  Warren,  KOMO-AM-TV  Seattle;  Leonard  H.  Higgins,  KTNT-AM-TV  Tacoma; 
Leo  H.  Beckley,  KBRC  Mt.  Vernon,  president,  Washington  State  Assn.  of  Broadcasters. 

RTES  WORKSHOP  COMPARES  REGULATION 

Philip  J.  O'Brien,  counsel  on  censorship  for  MPAA,  urged  all  mass 
media  to  form  watchdog  committee  against  any  extension  of  govern- 
ment censorship.    NARTB's  Bronson  talks  about  tv  code. 


SUCCESS  of  the  NARTB  Television  Code 
Review  Board  in  keeping  television  free  from 
objectionable  practices  with  no  stronger  weapon 
than  "moral  suasion"  and  the  troubles  of  the 
motion  picture  producers  with  state  censorship 
were  discussed  by  Edward  H.  Bronson,  director 
of  television  code  affairs  for  NARTB,  and 
Philip  J.  O'Brien  Jr.,  counsel  on  censorship  for 
Motion  Picture  Assn.  of  America,  last  Mon- 
day at  a  workshop  session  of  Radio  &  Tele- 
vision Executives  Society  on  "Censorship  or 
Self  Regulation." 

Briefly  reviewing  the  history  of  the  tv  code, 
which  celebrated  its  second  birthday  March  1, 
Mr.  Bronson  described  the  code's  formulation 
by  a  group  of  leading  station  owners  and 
operators  who  were  conscious  of  their  respon- 
sibilities to  the  viewing  public. 

First  revision  of  the  code  since  its  original 
drafting  took  place  in  January  [B»T,  Jan.  25] 
at  a  special  meeting  of  the  committee,  Mr. 
Bronson  reported.  Copies  of  the  code  embody- 
ing the  amendments  are  now  being  printed  and 
will  shortly  be  distributed  to  tv  broadcasters 
and  program  producers,  he  said.  He  con- 
cluded by  reading  a  number  of  messages  re- 
ceived from  government,  professional,  business 
and  religious  leaders,  praising  the  accomplish- 
ments of  the  code  in  its  first  two  years  [B»T, 
March  1]. 

Won't,  Not  Can't 

Mr.  O'Brien  congratulated  the  broadcasting 
industry  on  its  good  fortune  in  having  a  prohi- 
bition against  government  program  censorship 
included  in  the  Communications  Act.  He  con- 
trasted the  happy  state  of  the  broadcasters, 
regulating  themselves  with  a  code  that  says  "we 
won't,"  with  that  of  the  motion  picture  pro- 
ducers, whose  censors  tell  them  "you  can't." 

The  movie  producers'  own  self-regulation 
works  very  well,  he  said,  with  MPAA  serving 
largely  in  an  advisory  capacity.  He  cited 
"From  Here  To  Eternity"  as  an  example  of  a 
"great  and  sensitive  motion  picture"  which 
would  not  offend  most  people  being  created 
with  the  help  of  the  industry's  own  advisers 


from  a  book  which  could  not  have  been  put  on 
the  screen  in  its  original  form. 

But,  Mr.  O'Brien  said,  the  censorship  laws 
of  New  York,  Pennsylvania,  Ohio,  Maryland, 
Virginia  and  Kansas — the  six  states  with  such 
laws — read  like  the  rules  that  the  Stuarts  in 
the  17th  Century  laid  down  to  control  the 
printing  press.  He  declared  the  legislation  in- 
troduced in  the  New  York  State  legislature 
would  authorize  censorship  of  comic  books  and 
paper  bound  books  and,  by  implication  at  least, 
would  extend  that  control  to  radio  and  tv  if 
this  were  deemed  necessary. 

Mr.  O'Brien  urged  that  all  media  of  mass 
communication  join  in  the  formation  of  an 
inter-industry  committee  on  freedom  of  ex- 
pression to  serve  as  a  watchdog  guarding  against 
any  extension  of  present  government  censor- 
ship. He  said  that  the  apathy  of  newspapers 
in  defending  other  media  against  censorship 
was  "distressing,"  citing  the  failure  of  the 
press  to  rise  to  radio's  defense  at  the  time  of 
the  "Mayflower"  decision  forbidding  broad- 
casters' right  to  editorialize  (subsequently  re- 
versed after  a  vigorous  crusade  by  NARTB). 
Any  encroachment  of  the  rights  of  any  mass 
medium  constitutes  a  threat  to  the  rights  of 
all,  he  warned. 


PAAA's  Bowen  Cites  '54 
'Anti-Recession  Campaign' 

INDICATIONS  that  "at  least  $1.3  billion  will 
be  spent  during  1954  on  premiums  and  sales 
incentives  alone"  have  been  cited  by  Gor- 
don C.  Bowen,  president,  Premium  Advertising 
Assn.  of  America,  as  typifying  the  "anti-reces- 
sion campaign"  which  American  business  is 
stepping  up  with  "the  most  vigorous  multi- 
billion-dollar  sales  offensive  in  history." 

Reporting  increased  interest  in  premiums, 
with  Campbell  Soup  Co.,  Hazel  Bishop  and 
DeVoe  &  Reynolds  using  them  for  the  first 
time  this  year,  Mr.  Bowen  said  that  "not  since 
the  depression  has  there  been  such  extreme 
buyer  resistance  and  value-consciousness  as  we 


have  today.  Anything  which  gives  the  co 
sumer  'that  something  extra'  for  his  dollar 
bound  to  stimulate  sales." 

A  20%  increase  in  attendance  is  expected 
the  National  Premium  Buyers  Exposition,  & 
nual  event  sponsored  by  PAAA,  to  be  he; 
May  3-6  at  Chicago's  Conrad  Hilton  Hot 
according  to  B.  R.  Prag,  premium  managi 
Quaker  Oats  Co.,  and  president  of  Chica1 
Premium  Industry  Club.  At  the  show,  whe 
attendance  is  limited  to  accredited  buyers,  mc 
than  430  manufacturers  will  exhibit  some  13,0 
products  specially  designed  for  use  as  premiun 
he  said. 

On  May  4,  also  at  the  Conrad  Hilton,  ?AA  j 
will  stage  a  Premium  Advertising  Confereni 
with  speakers  to  be  announced. 


Watts  Describes  Color  Tv 
As  'Foremost7  Electronically 

COMPATIBLE  color  television  is  foremc 
among  the  new  development  of  the  Electroni 
Age,  "in  both  its  grip  on  the  public  imagii 
tion  and  its  potential  for  overall  impact  on  i 
national  economy,"  W.  Walter  Watts,  an  exec 
tive  vice  president  of  RCA,  said  Thursday 
an  address  to  the  New  England  Council,  at  t| 
Sheraton-Biltmore  Hotel  in  Providence.  | 

"As  a  new  industry  and  service  to  the  publ, 
color  television  is  building  great  new  marks, 
for  components,  raw  materials  and  services 
he  said.  "It  is  contributing  to  the  growth  at 
prosperity  of  the  steel,  copper  and  wire,  gla; 
plastics,  woodworking  and  many  other  indi 
tries.  And  as  color  programming  and  the  col 
tv  audience  increase,  it  will  provide  mercha 
disers  of  all  kinds  with  the  most  potent  sal 
promotion  tool  ever  placed  at  their  disposal 

Predicting  that  color  tv  will  be  particular 
significant  to  the  sellers  of  soft  goods,  W 
Watts  said:  "Think  of  the  added  sales  appe1 
these  goods  will  have  when  you  can  show  the 
in  the  living  rooms  of  American  homes  wii 
color  bringing  out  the  full  beauty  of  pattei 
and  texture." 


Montana  Broadcasters  Hit 
'Socialism'  at  State  U. 

MONTANA  broadcasters  are  continuing  effor 
to  halt  teaching  of  what  they  term  as  socia 
ism  at  Montana  State  U.,  which  has  listed  tlj 
book  Radio,  Television  &  Society,  as  require 
text  in  the  radio  course.  The  state  associatic 
has  asked  university  president  Carl  McFarlar 
to  review  the  text. 

In  a  March  1  editorial  titled  "Mousetrap  f 
Montana,"  B»T  called  attention  to  the  fa> 
that  the  book's  author,  Charles  A.  Siepman 
had  been  a  principal  author  of  the  old  FCC  Bh 
Book  and  represented  the  "thought  contro 
school  in  his  views  on  federal  regulation.  1. 1 
Elliott,  KRJF  Miles  City,  president  of  Mot 
tana  Radio  Stations  Inc.,  the  state  associatioi 
is  directing  the  association's  activity. 


Tv  Code  Board  to  Meet 

NARTB's  Television  Code  Review  Board  wi 
hold  its  quarterly  meeting  March  29-30  in  Was! 
ington,  according  to  John  E.  Fetzer,  WKZC 
TV  Kalamazoo,  board  chairman.  Board  merr 
bers,  besides  Chairman  Fetzer,  are  J.  Leonar 
Reinsch,  WSB-TV  Atlanta,  vice  chairmar 
Mrs.  A.  Scott  Bullitt,  KING-TV  Seattle;  Walte 
J.  Damm,  WTMJ-TV  Milwaukee,  and  E.  Kj 
Jett,  WMAR-TV  Baltimore. 
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Big  Mike  is  the  physical  trademark  of  KFAB 
Nebraska's  most-listened-to  station 
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TRADE  ASSNS. 


PEABODY  TO  HEAD  AD  COUNCIL  BOARD 


Borden  Co.  official  named  as 
board  chairman  of  The  Adver- 
tising Council.  NBC  President 
Sylvester  Weaver  will  repre- 
sent tv  on  the  board  and  Mu- 
tual President  Thomas  O'Neil 
returns  to  the  board  as  radio 
representative. 

STUART  PEABODY,  assistant  vice  president 
of  the  Borden  Co.,  last  week  was  elected  chair- 
man of  the  board 
of  The  Advertising 
Council.  He  suc- 
ceeds Philip  L.  Gra- 
ham, publisher  of 
the  Washington  Post 
(WTOP  -  AM  -  TV 
Washington.WMBR- 
AM-TV  Jackson- 
ville), who  becomes 
chairman  of  the 
Council  board's 
planning  committee. 

Sylvester  L. 
Weaver  Jr.,  NBC 
president,  was 
named  to  represent  television  on  the  board, 
and  Thomas  F.  O'Neil,  president  of  Mutual 
and  a  former  Council  director,  was  returned 
to  the  board  as  a  representative  of  radio. 

Elections  were  held  Thursday  at  the  Coun- 
cil's annual  meeting  in  New  York.  Others 
named: 

John  C.  Sterling,  publisher  of  This  Week  maga- 
zine, was  elected  a  vice  chairman,  and  Louis 
N.  Brockway,  executive  vice  president  of  Young 
&  Rubicam,  and  Leo  Burnett,  president  of  Leo 
Burnett  Co.,  were  re-elected  vice  chairmen. 

Theodore  S.  Repplier  was  re-elected  Council 
president;  Allan  M.  Wilson  and  George  P.  Lud- 
lam,  vice  presidents;  AAAA  President  Frederic 
R.  Gamble,  secretary,  and  ANA  President  Paul 
B.  West,  treasurer. 

In  addition  to  Messrs.  Weaver  and  O'Neil, 
new  directors  elected  were  Felix  W.  Coste,  ad- 
vertising director  and  vice  president  of  Coca- 
Cola  Co.,  and  Arthur  P.  Hall,  vice  president  in 
charge  of  public  relations  and  advertising  for 
Aluminum  Co.  of  America,  who  were  named  as 
representatives  of  advertisers;  David  R.  Daniel, 
publisher  of  the  Hartford  Times  (WTHT),  and 
George  W.  Healy  Jr.,  a  vice  president  and  di- 
rector of  the  Times-Picayune  Pub.  Co.  (WTPS 
New  Orleans),  to  represent  newspapers,  and 
J.  B.  Stewart,  manager  of  Stewart  Poster  Adv. 
and  treasurer  of  Outdoor  Adv.  Assn.  of  America, 
to  represent  outdoor  advertising. 

Mr.  Peabody,  new  Council  chairman,  has 


MR.  PEABODY 


MR.  WEAVER 


MR.  O'NEIL 


been  in  the  advertising  field  almost  40  years. 
He  started  his  business  career  as  a  reporter 
on  the  Newcastle  (Pa.)  Herald,  became  a  clerk 
with  Procter  &  Gamble  in  1913,  and  entered 
advertising  with  the  H.  K.  McCann  Co.  in 
Cleveland  in  1915.  Transferred  to  New  York 
two  years  later,  he  became  a  contact  man  on 
the  Borden  Co.  account  and  served  in  that 


capacity  until  1924,  when  he  joined  Borden's 
as  advertising  manager  of  the  former  Borden 
Sales  Co. 

He  was  named  advertising  director  of 
Borden  Co.  in  1930,  and  assistant  vice  presi- 
dent in  1946. 

During  World  War  II  he  was  director  of 
the  War  Advertising  Council,  and  council 
coordinator  for  advertising  promotional  activi- 
ties of  the  U.  S.  Treasury  and  the  Office  of 
Economic  Stabilization.  He  is  a  past  presi- 
dent of  ANA  and  a  past  chairman  of  Adver- 
tising Research  Foundation.  He  has  been  a 
director  of  the  Council  since  its  formation  in 
1942;  has  been  a  vice  chairman  for  the  past 
year,  and  chairman  of  the  government  rela- 
tions committee  for  the  past  two  years. 


BAB  Report  Stresses  Pull 
Of  Radio  Disc  Jockey  Shows 

RADIO  disc  jockey  shows  alone  are  heard  by 
more  families  than  are  reached  by  all  con- 
sumer magazines  combined,  BAB  has  reported 
in  announcing  that  it  is  distributing  to  members 
a  new  study,  "The  Cumulative  Audience  of 
Radio  Disc  Jockeys." 

The  four-page  folder,  eighth  in  a  series,  re- 
ports that  more  than  four-fifths  of  all  homes 
tune  in  disk-jockey  programs  an  average  of 
more  than  nine  times  a  week. 

The  report  gives  daily  and  weekly  percent- 
ages of  families  listening  to  radio  disk-jockey 
shows,  how  many  such  programs  they  tuned 
in,  and  how  long  each  family  spent  listening 
to  this  type  of  programming.  Listening  data 
are  based  on  A.  C.  Nielsen  Co.  area  Audimeter 
reports. 


Information  Unit  to  Study 
Attempts  to  Bar  Radio,  Tv 

SERIES  of  inquiries  into  efforts  to  bar  radio- 
tv  newsmen  from  access  to  public  proceedings 
will  be  conducted  by  the  Freedom  of  Informa- 
tion Committee  of  Radio-Television  News  Di- 
rectors Assn.,  according  to  Charles  A.  Roeder, 
WCBM  Baltimore,  new  committee  chairman. 

Mr.  Roeder  was  guest  at  a  Wednesday  lunch- 
eon attended  by  Washington  newsmen  and 
legislators.  Announcement  of  his  appointment 
by  James  A.  Byron,  WBAP-AM-TV  Fort 
Worth,  committee  chairman,  was  made  at  the 
luncheon.  Other  committee  members  are  Gor- 
don Shaw,  WQAM  Miami;  Charles  Harrison, 
WFIL-AM-TV  Philadelphia;  Bill  Ray,  NBC 
Chicago;  Prof.  O.  J.  Bue,  U.  of  Montana,  and 
Paul  White,  KFMB-AM-TV  San  Diego. 

The  committee  will  cooperate  with  Ameri- 
can Society  of  Newspaper  Editors,  Sigma  Delta 
Chi  and  other  associations  in  the  news  field, 
Mr.  Roeder  said.  A  special  study  will  be  con- 
ducted of  the  role  of  motion  pictures  in  the 
news  field  following  the  finding  of  the  U.  S. 
Supreme  Court  that  they  serve  as  news  media. 


Montanans  Back  Hyde 

REAPPOINTMENT  of  Rosel  H.  Hyde  as 
FCC  Chairman  was  urged  by  Montana  Radio 
Stations  Inc.  in  a  letter  sent  to  President 
Eisenhower  by  Ian  A.  Elliott,  KRJF  Miles 
City,  president  of  Montana  Radio  Stations  Inc. 
The  state  association  adopted  a  resolution  at 
its  Feb.  6  meeting  commending  Chairman 
Hyde's  administration,  pointing  to  his  leader- 
ship in  the  drive  to  move  the  log-jam  of  tv 
applications  and  other  measures  to  increase 
FCC  efficiency. 
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W.  Va.  Broadcasters 
Meet  This  Week 

ANNUAL  spring  meeting  of  the  West  Virginia 
Broadcasters  Assn.  will  be  held  at  the  Frederick 
Hotel  in  Huntington  Thursday  through  Satur- 
day, according  to  an  announcement  by  Presi- 
dent Alice  Shein.  The  meeting  will  be  held  in 
conjunction  with  the  BMI  Program  Clinic.  , 
Among  the  speakers:  William  Holm,  general 
manager,  WLPO  La  Salle,  111.;  C.  Leslie  Golli- 
day,  general  manager,  WEPM  Martinsburg,  W. 
Va.;  Johnny  Comas,  program  manager,  WSJS 
Winston-Salem,  N.  C;  Ernie  Saunders,  sports 
director,  WCHS  Charleston,  W.  Va.,  and  Ed 
ward  C.  Obrist,  general  manager,  WNHC  New, 
Haven,  Conn.  Glenn  Dolberg,  BMI,  will  dis 
cuss,  "You  Can't  Underestimate  Your  Audi- 
ence." Thursday  will  be  devoted  to  the  West 
Virginia  AP  Radio  Group,  with  the  BMI  Pro- 
gram Clinic  taking  over  all  day  Friday 


Fellows  Cites  Radio-Tv 
For  Selling  Brand  Names 

BROADCASTING  provides  an  effective  waj 
of  inducing  people  to  go  into  stores  and  buy 
goods  with  a  brand  name  they  know,  NARTB 
President  Harold  E.  Fellows  told  the  Portland 
(Ore.)  Chamber  of  Commerce  Monday  in  a 
discussion  of  the  relationship  of  advertising 
and  retailing. 

"Civilization,  in  the  sense  that  it  has  brought 
us  a  higher  standard  of  living,  at  the  same  time 
has  complicated  the  problem  of  selling  and 
distributing  goods  and  services,"  he  said.  "This 
came  about  in  a  very  natural  way,  of  course: 
as  advertising  sells,  it  also  informs  and  it  tends 
to  create  buyers  who  are  more  demanding  nl 
more  selective,  and  more  conscious  of  the,  Ll 
competitive  market.  Thus  we  have  come  to  sj 
time  when  the  art  of  advertising  (to  be  prac- 
ticed with  maximum  proficiency)  requires  more' 
and  more  knowledge  of  the  individual  desires, 
living  habits  and  capacity  to  purchase."  He 
added  that  the  public  must  be  convinced  that 
a  good  brand  name  assures  quality. 


Francisco  Elected 
President  of  AAFP 


1 


ELECTION  of  L.  Mercer  Francisco,  Francisco; 
Films,  Chicago,  as  president  of  American  Assn. 
of  Film  Producers  Inc.  was  announced  follow- 
ing the  organization's  annual  meeting  at  tht 
Sheraton  Hotel  in  Chicago.  He  succeeds 
George  T.  Becker,  former  vice  president  of: 
Vogue-Wright  Films. 

The  association  comprises  over  15  firms  in 
Illinois,  Georgia,  Ohio,  Missouri,  Pennsylvania, 
Michigan  and  Minnesota,  all  non-theatrical 
film  producing  companies. 

Re-elected  at  the  meeting  were  James  A.  Kel- 
lock,  Wilding  Picture  Productions,  vice  presi- 
dent; Joseph  G.  Betzer,  Sarra  Inc.,  secretary,  and 
Larry  P.  Mominee,  Atlas  Film  Corp.,  treasurer.: 
Frank  Balkin,  Reid  H.  Ray  Film  Industries,  St.; 
Paul,  and  Harry  Watts,  Jam  Handy,  Detroit,  were1 
elected  new  directors-at-large,  and  Fred  L.  Niles, 
Kling  Studios  Inc.,  Chicago,  was  re-elected  in 
similar  capacity. 
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WSAB  to  Meet  April  9-10 

WASHINGTON  STATE  Assn.  of  Broadcasters 
will  hold  its  annual  spring  meeting  April  9-10 
at  the  Ridpath  Hotel  in  Spokane,  Leo  H. 
Beckley,  KBRC  Mt.  Vernon  president  and  as- 
sociation president,  announced  last  week.  Del-, 
egates  will  elect  officers  for  the  coming  year., 
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newscasts  as  rifle 
for  specific 


sponsor  targets 


Dick  Harris,  commercial  manager  of  KXEO  of  Mexico,  Mo.,  has 
long  been  acquainted  with  the  value  of  Associated  Press  newscasts 
for  attracting  general  audiences.  More  recently,  he  learned  that  AP 
news  is  a  weapon  for  marksmen,  too  ...  to  shoot  at,  and  hit,  spe- 
cific sponsor  targets. 


A  local  LP  gas  dealer  wanted  to  enlarge  his  market  to  include 
truckers.  A  survey  showed  that  the  cattle  truckers  usually  load  stock 
for  the  next  day's  market  between  3  and  5  p.m.  With  the  compre- 
hensive range  of  newscasts  provided  by  AP,  it  was  no  trouble  at  all 
to  line  up  a  program  of  special  interest  to  the  cattlemen  at  that  time. 
It  includes  weather  and  highway  conditions  for  four  states,  grain 
reports  and  a  capsule  presentation  of  top  general  news.  After  only 
four  weeks,  the  sponsor  expressed  complete  satisfaction. 


Success  has  stimulated  Harris  to  apply  the  same  technique  for  other 
prospective  sponsors.  "AP's  wide  program  range"  he  says,  "gives 
us  a  flexibility  to  meet  almost  any  sponsor  requirement.  That  means 
we  can  talk  about  how  useful  we  can  be  to  him  —  instead  of  merely 
resorting  to  vague  generalizations." 


If  your  station  is  not  yet  using  Associated 
Press  service,  your  AP  Field  Represen- 
tative can  give  you  complete  information. 
Or  write — 


Manager  Harris  also  has  this  to  say: 

"/  find  one  recurrent  factor  in  selling  AP 
newscasts — the  sponsor  doesn't  quibble 
about  whether  it's  'good  enough.'  He 
knows  AP,  knows  AP  is  top -quality, 
and  has  confidence  that  his  prospective 
customers  feel  the  same  way." 


Those  who  know  famous  brands . . . 
know  the  most  famous  brand  in  news  is 
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WHAS,  WBZ-TV  WIN 
NFBU  FIRE  AWARDS 

Honor  award  citations  from 
National  Board  of  Fire  Under- 
writers go  to  WTVI  (TV)  Belle- 
ville, III.,  WCPO-TV  Cincinnati, 
KANS  Wichita,  WHO  Des 
Moines  and  KWKW  Pasadena, 
Calif. 

WHAS  Louisville  and  WBZ-TV  Boston  last 
week  were  named  winners,  for  radio  and  tv 
stations,  respectively,  of  Gold  Medal  awards  of 
the  National  Board  of  Fire  Underwriters  for 
outstanding  public  service  in  fire  prevention. 

Honor  award  citations  went  to  WTVT  (TV) 
Belleville,  111.,  and  WCPO-TV  Cincinnati  in  the 
television  station  field,  and  to  KANS  Wichita, 
KWKW  Pasadena   and   WHO   Des  Moines 
I  lamong  radio  stations. 

WBZ-TV,  which  won  top  tv  honors  for  the 
second  straight  year,  was  chosen  for  "a  varied 
and  well-planned  fire  prevention  programming 
schedule,  the  main  feature  of  which  last  year 
was  a  10-minute  film  produced  for  tv  and  made 
available  to  the  community,"  NBFU  reported. 
WHAS  was  picked  "because  of  the  general 
excellence  of  its  fire  prevention  programming, 
in  particular  its  state-wide  fire  drill  program," 
which  included  a  15-minute  show,  A  Chance 
to  Live,  originated  by  WHAS  and  fed  to  42 
other  Kentucky  radio  stations. 

WrVTs  citation  was  for  "its  vigorous  sup- 
port of  fire  prevention  through  its  program- 
ming, features  and  spot  announcements  on  be- 
fhalf  of  the  safety  and  the  well-being  of  the 
,  community."  WCPO-TV  was  cited  for  "its 
year-round  fire  prevention  activities,  for  its 
constructive  news  coverage  of  fires,  and  cam- 
paigns during  Fire  Prevention  Week  and  the 
Christmas  season  to  save  lives  and  property 
from  fire." 

KANS  won  first  honor  award  citation  in 
radio  "for  continuing  excellence  in  consistently 
jplacing  fire  prevention  before  not  only  the 
community  of  Wichita  but  the  entire  state, 
thereby  contributing  to  the  saving  of  life  and 
property,"  NBFU  reported.  KWKW  was  cited 
for  "its  concerted  daily  effort  to  prevent  fires, 
including  its  weekly  program,  Fire  Facts  and 
Fun,  as  well  as  many  feature  programs  and 
wide  use  of  spot  announcements,  directed  at 
seasonal  and  special  fire  hazards  as  well  as 
(toward  year-round  fire  prevention."  WHO  was 
I  cited  for  "its  well-rounded  campaign  to  help 
save  rural  residents'  lives  and  property  from 
fire,  and  for  its  sponsorship  of  many  fire  safety 
activities  in  the  public  interest." 

Judges  of  both  radio  and  tv  entries  were  Ro- 
bert N.  Pryor,  WCAU-AM-TV  Philadelphia; 
,Barton  K.  Feroe,  WDEL-TV  Wilmington,  Del., 
and  Donald  G.  Coe,  ABC  Radio. 


Murrow,  Wishengrad  Named 

EDWARD  R.  MURROW,  CBS  Radio  and  Tv 
newscaster,  has  been  named  to  receive  the 
Philadelphia  Fellowship  Commission's  national 
award  at  the  "Press  for  Freedom"  dinner 
Wednesday  in  Philadelphia.  He  will  be  honored 
for  "outstanding  and  enduring  contributions  to 
the  promotion  of  human  dignity,  security  and 
freedom."  Morton  Wishengrad,  writer  for 
NBC's  Eternal  Light  radio  programs  and  Fron- 
tier of  Faith  television  programs,  will  receive 
a  national  citation  from  the  Commission  for 
his  "outstanding  contributions  through  televi- 
sion and  radio  to  better  inter-religious  under- 
standing." 
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Obviously  OUTSTANDING . . . 


Sure,  TV  is  OK— but  Peoria 

advertisers  buy  WMBD 

Local  advertisers  know  their  market.  They  buy  advertising  on  the  basis  of 
RESULTS  measured  in  dollars  and  cents. 

In  the  Peoria  market,  WMBD  dominates  as  the  MASS  SELLING  medium  .  .  . 
and  local  merchants  buy  WMBD  365  days  a  year.  More  money  was  invested 
in  radio  advertising  last  year  than  ever  before  .  .  .  and  on  WMBD — 

5  local  advertisers  have  used  WMBD  continuously  for  over 
20  years 

8  local  advertisers  have  used  WMBD  continuously  for  over 
15  years 

16  local  advertisers  have  used  WMBD  continuously  for  over 
10  years 

26  local  advertisers  have  used  WMBD  continuously  for  over 
5  years. 

WMBD  has  many  more  success  stories  .  .  .  see  your  Free  &  Peters  Colonel. 

TO  SELL  THE  HEART  OF  ILLINOIS,  BUY  WMBD! 


See 
Free  &  Peters 


WlMI  BP 


FIRST  in  the 

Heart  of  Illinois 


PEORIA 

CBS  Radio  Network 
5000  Watts 
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AT  the  Phoenix  session  of  the  1954  BMI  program  clinics  [B*T,  March  15]  were: 
(I  to  r),  Albert  Johnson,  manager,  KOY  Phoenix;  Charles  Garland,  general  manager, 
KOOL  Phoenix;  Ed  James,  senior  editor,  B*T,  and  Justin  Bradshaw,  BMI. 


APS  Clarifies  Status 
Of  Its  Life  Music  Discs 

ASSOCIATED  Program  Service  notified  its 
subscribers  last  week  that  they  "need  not  enter 
into  any  performance  license  agreement  with 
Life  Music  Inc.  in  order  to  perform  APS  re- 
cordings of  its  copyrighted  compositions." 

APS  Vice  President  and  General  Manager 
Edward  Hochhauser  Ir.  wrote  subscribers  that 
"it  has  been  brought  to  my  attention  that  Life 
Music  Inc.,  until  Feb.  18,  1954,  a  publisher 
affiliate  of  BMI,  has  been  attempting  to  negoti- 
ate individual  performance  licenses  directly  with 
radio  and  tv  stations."  He  said  the  full  basic 
APS  transcription  library  contains  two  composi- 
tions owned  by  Life  Music,  "Have  You?"  and 
"Tonight  Be  Tender  to  Me,"  and  added: 

"For  your  information,  APS's  contract  with 
Life  Music  Inc.  provides  that  during  any  period 
of  time  this  publisher  is  not  a  member  of 
ASCAP,  BMI,  or  another  recognized  perform- 
ance rights  organization,  Life  Music  Inc.  will 
not  require  a  performance  fee  from  subscribers 
to  the  Associated  Program  Service  for  the  pub- 
lic performance  of  the  aforementioned  record- 
ings. 

"Therefore,  until  such  time  as  this  publisher 
becomes  a  member  of  a  recognized  performance 
rights  organization,  all  subscribers  to  the  Asso- 
ciated Program  Service  may  perform  the  above 
recordings  [from  the  APS  library]  without  any 
license  or  payment  of  a  performance  fee." 

Life  Music  Inc.  had  stirred  up  a  large  num- 
ber of  inquiries  with  its  offer  to  issue  its  own 
performing  rights  licenses  to  stations  for  an  an- 
nual fee  of  the  highest  half-hour  rate  [B»T, 
March  8]. 


MCA  Stock  Distributed 
In  Plan  for  Employes 

COMMON  STOCK  in  the  various  Music 
Corp.  of  America  companies  held  by  Board 
Chairman  Jules  C.  Stein  was  distributed  last 
week  to  a  limited  group  of  trustees  of  the 
five  MCA  profit  sharing  trusts  set  up  for  bene- 
fit of  executives  and  employes  of  the  talent 
agency,  and  to  nine  directors  and  officers  of 
those  firms.  It  exceeds  57%  ownership  of  the 
various  MCA  companies. 

This  marks  the  first  time  since  MCA  was 
founded  on  May  27,  1924,  that  any  stock  in 
the  firm  has  left  the  Stein  family  and  is  un- 
precedented in  the  talent  agency  business,  it 
was  said. 

Associated  with  MCA  from  17  to  27  years 
and  averaging  under  46  years  of  age,  the  nine 
individual  participants  in  the  initial  stock  allo- 
cations are  Lawrence  R.  Barnett,  Karl  F. 
Kramer,  Maurie  B.  Lipsey,  Charles  Miller, 
Michael  J.  Rockford,  Herbert  I.  Rosenthal, 
Taft  R.  Schreiber,  Lew  R.  Wasserman  and 
David  A.  Werbling. 

Mr.  Stein,  57,  founder  of  MCA  and  a  for- 
mer physician,  as  well  as  creator  of  the  travel- 
ing band  idea,  at  a  Beverly  Hills  meeting  last 
Monday  in  announcing  the  distribution,  de- 
scribed the  rapid  world-wide  growth  of  his 
firm.  He  declared  the  MCA  1953  gross  busi- 
ness was  the  largest  in  history. 

The  MCA  companies  now  are  celebrating 
the  10th  anniversary  of  their  profit  sharing 
trusts,  first  established  in  1944,  for  the  benefit, 
protection  and  financial  savings  of  employes, 
with  funds  now  exceeding  several  million  dol- 
lars. The  parent  MCA  companies  in  1953  also 
gave  executives  and  employes  earning  $100  or 
more  weekly  a  free  $25,000  group  life  insur- 
ance policy. 


Sheraton  Shows  C-C  Tv 
For  6-City  Convention 

NEW  hotel  service  for  convention  business  was 
unveiled  last  week  by  the  Sheraton  hotel  chain. 
A  closed  circuit  tv  network,  reversible  for  both 
video  and  audio,  was  demonstrated  to  several 
thousand  businessmen  in  six  cities. 

Linked  were  Sheraton  hotels  in  Boston,  New 
York,  Baltimore,  Washington,  Detroit  and 
Chicago.  The  program  included  a  discussion  of 
new  Sheraton  $3  million  debentures  issue  by 
the  board  of  directors  of  the  Sheraton  Corp. 
of  America  and  securities  men  in  the  six  cities. 
Also  on  the  program  was  a  Trans  World  Air- 
lines sales  talk,  Ballantine's  Beer  and  Ale  ad- 
vertising discussion,  and  a  Railway  Express 
Co.  birthday  celebration  announcement.  Under- 
Secretary  of  Commerce  Walter  Williams  spoke 
from  Washington.  George  Jessel  was  master 
of  ceremonies. 

The  program,  originating  in  New  York,  was 
transmitted  over  AT&T  intercity  coaxial  and 
microwave  relay  "lines,"  with  DuMont  Tele- 
vision Network  supplying  studios  and  camera 
crews.  RCA,  large-screen  theatre-type  pro- 
jection receivers  were  used  at  the  receiving 
hotels.  Program  was  put  on  under  the  super- 
vision of  Box  Office  Television  Inc. 

Sheraton  chain  comprises  hotels  in  21  cities 
in  the  U.  S.  and  Canada.  In  cities  where  there 
is  no  Sheraton  hotel,  arrangements  will  be 
made  with  other  hotels  to  carry  the  closed 
circuit  tv  program,  Sheraton  officials  said.  It 
was  estimated  that  conventions,  meetings  and 
sales  gatherings  could  be  put  on  over  Sheraton 
closed  circuit  tv  for  about  $1,500  per  city,  or 
for  about  $2.40  per  person. 


Business  Television  Inc. 
Plans  Closed-Circuit  System 

BUSINESS  TELEVISION  Inc.,  New  York, 
announced  plans  last  week  for  telecasting  busi- 
ness conferences  between  New  York  and  Chi- 
cago by  means  of  closed-circuit  television.  The 
new  service  is  to  be  called  Television  Confer- 
ence Call. 

Details  of  the  plan  were  revealed  by  Irvin 
P.  Sulds,  president  of  the  company  and  for- 
merly closed-circuit  consultant  to  AB-PT,  in 
New  York  last  Monday  at  a  meeting  of  the 


Advertising  Men's  Post  of  the  America, 
Legion.  He  said  the  service  will  be  provide 
between  New  York  and  Chicago  for  the  preser 
time,  but  that  other  cities  will  be  added  a 
demand  indicates. 

Mr.  Sulds  said  the  service  will  make  use  c1 
the  newly  developed  RCA  Tv  Eye  television 
camera.  The  conference  can  be  arranged  fo 
individual  use  through  regular  television  re 
ceivers,  Mr.  Sulds  added,  or  enlarged  to  tak 
care  of  groups  of  300  to  400  through  RC/ 
large  screen  projection  type  television  sets. 

Ralph  C.  Wentworth, 
Radio  Veteran,  Dies 

RALPH  C.  WENTWORTH,  63  who  enterec 
radio  as  an  announcer  in  1923,  was  co-founde: 
of  Langlois  &  Wentworth  a  decade  later  anc 
for  the  past  1 1  years  has  been  field  represent*  j 
tive  of  BMI,  died  Thursday  morning  ai 
Broadalben,  N.  Y.,  after  a  lingering  illness 
His  wife,  Marion,  and  his  mother  survive! 
Funeral  services  were  to  have  been  held  Satur^ 
day  in  Broadalben.  l 
Born  in  Seattle,  Mr.  Wentworth  was  edu-j 
cated  at  the  U.  of  Washington  and  the  Sor-| 
bonne  in  Paris,  following  23  months  of  over-* 
seas  service  with  the  Rainbow  Division  irirj 
World  War  I.  After  singing  baritone  roles  in 
Shubert  musicals,  he  joined  WEAF  New  York" 
in  1923  as  an  announcer,  going  with  the1, 
station  to  NBC  in  1926  and  to  CBS  in  1928) 
He  left  CBS,  where  he  had  become  program^ 
director,  in  1932  to  open  his  own  advertising 
agency  and  two  years  later  joined  Cy  Langlois 
to  form  Langlois  &  Wentworth,  a  radio  trans- 
cription and  production  company.  After  World1 
War  II  service  with  the  War  Production  Board, 
aircraft  production  div.,  radio  and  radar' 
branch,  he  joined  BMI  in  1943  as  southwestern) 
field  representative.  | 


Kaye  to  Head  BMI  Board 

SYDNEY  M.  KAYE,  vice  president  and  gen- 
eral counsel  of  BMI  and  also  vice  chairman 
of  the  BMI  board,  has  been  elected  board 
chairman,  effective  April  1,  following  the  re- 
tirement of  the  present  board  chairman,  Justin 
Miller,  on  March  31.  Judge  Miller  on  the 
same  date  will  retire  from  the  post  of  chairman 
of  the  board  of  NARTB. 
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•••in  important  matters 
such  as  the  purchase  of 

TV  broadcast  equipment* •• 

COMPARE  BEFORE  YOU  DECIDE 


If  your  station  plans  to  begin  television  service,  or  go  to  high 
power  .  .  .  Standard  Electronics  invites  you  to  compare  and  decide 
on  a  basis  of  cold  facts. 

Compare  circuitry  . . .  tube  replacement  costs  .  .  .  power  con- 
sumption .  .  .  ability  to  transmit  color  signals  .  .  .  operating  sim- 
plicity .  .  .  eye  appeal .  .  .  maintenance  .  .  .  deliveries  .  .  .  comparative 
factors  that  truly  decide  which  transmitter  best  serves  your  needs. 

Comparison  Chart  of  VHF  High  Power  Transmitters  (50  K  W) 


SE  Transmitter 

Transmitter  B 

Transmitter  C 

Transmitter  D 

AMPLIFIER  DRIVES  WITH  5  KW 

★ 

YES 

NO 

YES 

YES 

AMPLIFIER  WILL  OPERATE  WITH  ANY  MAKE  DRIVER 

★  YES 

NO 

NO 

NO 

TUBE  COSlj™^ 

★ 

$6,138 
$1,495 

$11,625 
$4,237 

$13,230  (est) 
$6,429  (est) 

$9,250  (est) 
$5,050  (est) 

AIR  COOLED 

— — 
* 

YES 

YES 

NO 

NO 

POWER  LINE  REQUIREMENTS 
(at  black  level) 

* 

208/230  V 
60  cy,  3  <t> 
145  KW 

460  V 

60  cy,  3  <j> 
193  KW 

208/230  V 
6Ocy,3  0 
150  KW  (est) 

208/230  V 
60  cy,  3  <p 
165  KW  (est) 

FLOOR  AREA  (including  power  equipment, 
blowers,  etc.) 

*     152  sq.ft. 

154  sq.  ft. 

160  sq.  ft.  (est) 

ALL  TUBES  VISIBLE  FROM  FRONT 

★ 

YES 

NO 

NO 

NO 

SELF  CONTAINED  (no  separate  enclosures,  vaults, 
pumps,  etc.) 

★ 

YES 

NO 

NO 

NO 

INDIVIDUAL  CHASSIS  CONSTRUCTION 

* 

YES 

NO 

NO 

NO 

INTERUNIT  CABLING  WITHOUT  TRENCHES 

* 

YES 

NO 

NO 

NO 

Voi 

I?: 
a* 

lisiil 

S 
ran* 

y 

lard 
ids: 


standard  electronics  corporation 
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GOVERNMENT 


POTTER  GROUP  LUKEWARM 
TO  PROPOSED  FEES  SCHEDULE 

Congressional  group  hears  testimony  from  NARTB,  FCC  and  other 
interested  parties  with  the  preponderance  of  witnesses  expressing 
some  opposition  to  paying  the  $325  fee  proposed  by  the  FCC. 

BARRING  a  change  of  heart,  the  Senate  Com- 
munications Subcommittee  most  likely  will  not 
go  along  with  the  FCCs  proposed  schedule  of 
license  fees  for  broadcast  stations.  FCC  has 
recommended  a  $325  fee. 

An  undertone  of  Senatorial  reluctance  to 
accept  the  suggested  schedule  was  apparent 
last  week  when  the  subcommittee  heard  testi- 
mony from  NARTB,  the  FCC  and  others 
during  an  open  hearing.  Witnesses  for  the  most 
part  were  against  the  fee  schedule,  preferring 
no  fees  at  all.  Some  indicated  they  would 
accept  a  small,  "nominal"  fee  if  Congress  felt 
it  was  necessary. 

The  pay-your-way  approach  as  directed  by 
the  Budget  Bureau  last  fall  [B*T,  Nov.  9, 


1953]  was  talked  down. 

Technically,  the  hearing  dealt  with  Sen. 
Edwin  C.  Johnson's  (D-Colo:)  bill  (S  2926) 
which  would  permit  the  FCC  to  set  "nominal" 


fees,  it  ought  to  spell  out  "the  scope"  of  fees 
FCC  would  be  authorized  to  impose,  and  the 
relationship  with  existing  legislation  (Title  V, 
Independent  Offices  Appropriations  Act  of 
1952). 

•  NARTB  position:  Congress  ought  to  forbid 
FCC  to  impose  license  fees  on  stations.  Cur- 
rent proposal  to  license  broadcast  operations 
is  discriminatory. 

•  Comrs.  Robert  T.  Hartley  and  E.  M.  Web- 
ster: The  fee  system  would  deter  broadcasting 
expansion. 

Ralph  W.  Hardy,  NARTB  vice  president, 
testifying  Wednesday,  said  the  association 
thinks  Congress  ought  to  legislate  a  policy  for- 
bidding FCC  "or  any  other  [Federal]  agency"  to 
require  radio  and  tv  broadcasting  license  fees. 
This,  he  said,  could  be  done  by  amending  the 
Johnson  bill. 

He  said  former  investigations  "repeatedly" 


FCC  CONTINGENT  at  the  Senate  hearing  on  license  fees  included  (I  to  r)  Richard 
A.  Soloman,  assistant  general  counsel;  Comr.  Robert  E.  Lee;  Chairman  Rosel  H.  Hyde; 
William  N.  Krebs,  chief,  Marine  Division  (as  observer  for  another  hearing);  Comr. 
Robert  T.  Bartley,  and  Comr.  John  C.  Doerfer.    Chairman  Hyde  testified. 


fees  or  charges  for  station  applications,  permits 
and  licenses. 

Sen.  Johnson  is  against  a  fee  "schedule."  At 
the  hearing,  he  reiterated  objections  he  had 
made  earlier  to  FCC  [B«T,  Feb.  15]. 

The  Coloradan,  who  was  present  during 
FCC  Chairman  Rosel  H.  Hyde's  testimony 
■  Tuesday,  is  the  top  minority  member  of  the 

Senate  Interstate  &  Foreign  Commerce  Com- 
mittee, although  not  on  the  subcommittee. 

Sen.  George  A.  Smathers  (D-Fla.),  also  with 
the  full  committee,  sitting  in  with  the  subcom- 
mittee near  the  close  of  Tuesday's  hearing, 
asserted  the  radio-tv  industry  to  a  certain 
degree  has  become  "a  rich  man's  business."  The 
Senator  said  if  the  Government  was  permitted 
to  assess  fees,  it  would  tend  to  make  the  in- 
dustry "even  more  a  rich  man's  business." 

Later,  Sen.  Smathers  amplified  his  state- 
ment, telling  B»T  that  already,  costs  for  many 
"ordinary"  outlets  work  operational  "hardships." 

He  said,  "Add  $2,400  in  various  charges  and 
levies  for  the  new  tv  station  and  obviously  only 
those  operators  with  enough  capital  can  with- 
stand such  expenses  over  and  above  the  cost  of 
lawyer  fees  and  other  expenses  necessary  in 
applying  for  a  channel"  as  well  as  planned  ex- 
penditures for  construction  and  operation. 

As  developed  during  the  hearing: 

•  FCC  position:  If  Congress  acts  on  license 
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concluded  that  "applicants  would  introduce  a 
new  substantive  right  in  favor  of  licensees  and 
would  inevitably  depreciate  the  public  owner- 
ship of  frequencies"  should  the  principle  of  li- 
cense fees  be  adopted. 

NARTB  is  against  the  fee  principle  because 
"it  imposes  a  discriminatory  burden  on  the  elec- 
tronic mass  media  and  places  them  at  a  disad- 
vantage with  their  competitors  in  the  market- 
place of  news,  education  and  entertainment," 
Mr.  Hardy  said. 

Mr.  Hardy  said,  "It  is  virtually  impossible  to 
relate  the  financial  requirements  for  operating 
the  FCC  to  a  fixed  set  of  license  fees.  The  pub- 
lic interest  demands  that  the  Commission  be 
free  to  conduct  hearings  and  examine  prospec- 
tive licensees  without  regard  to  its  capacity  to 
maintain  a  self-sustaining  base  for  these  activi- 
ties." 

According  to  Mr'.  Hardy,  any  scale  "uni- 
formly applied  to  the  industry"  and  set  up  to 
recoup  FCCs  licensing  expenses  "will  actually 
result  in  a  serious  burden  to  some  marginal 
broadcasting  stations." 

If  based  on  power,  frequency  or  gross  reve- 
nue of  a  station,  the  fee  formula  actually 
would  be  "a  franchise  tax"  rather  than  a  li- 
cense fee,  he  asserted.  Also  touched  upon  was 
the  administrative  and  bookkeeping  burden 
that  a  fee  system  would  require  of  FCC. 


Mr.  Hardy  pointed  to  sections  of  the  Q 
munications  Act  which  he  said  clearly  si 
policy  in  broadcasting  operations  prohibit 
assumption  of  any  vested  right  to,  or  owners 
of,  a  facility  by  a  licensee. 

To  bolster  NARTB's  arguments,  Mr.  Ha 
traced  history  of  FCC  policy  on  license  f{ 
quoting  the  Commission's  objections  to 
principle  of  assessing  broadcasting  which  w 
given  in  February  1953  before  the  House  Ini 
state  &  Foreign  Commerce  Committee,  j 

At  that  time,  FCC  said  fees  could  not, 
charged  on  the  premise  of  gaining  revenue 
services  primarily  benefiting  private  gro: 
because  its  regulatory  activities  are  for  the  p 
tection  of  the  public  interest.  The  Commiss 
also  had1  warned  fees  ought  not  to  be  chaq  I 
on  the  value  of  a  grant  or  service  because  t 
might  be  construed  as  "negating  the  basic  o 
cept  .  .  .  there  can  be  no  private  ownership 
a  radio  frequency." 

FCC  also  had  questioned  the  advantage 
imposing  fees  because  of  the  administrat 
burden  incurred  and  had  stated  the  system, 
put  on  a  flat  fee  basis,  "undoubtedly  would  ) 
put  the  Commission  on  a  self-sufficient  basi 

FCCs  official  position  at  the  Senate  hear 
was  presented  by  Chairman  Hyde,  who  af 
tracing  the  history  of  the  license  fee  propos 
questioned  the  term  "nominal"  as  used  in  l 
Johnson  bill.  Webster's  dictionary,  he  sa 
says  "nominal"  means  "existing  in  name  oi< 
not  real  or  actual;  hence,  so  small,  slight, 
the  like,  as  to  be  hardly  worth  the  name,  a; 
nominal  price." 

Meaning  of  'Nominal' 

This  evoked  laughter  and  a  stern  rebuke  fr< 
Sen.  Johnson  who  asked  Chairman  Hyde  if 
did  not  have  a  legal  dictionary  handy.  Senate 
noted  that  the  word  "nominal"  has  a  legal  u 
Chairman  Hyde  said  the  Commission  was  i 
attempting  to  run  away  from  the  question 
authority  but  was  not  clear  as  to  what  Congri 
wanted.  In  its  comments,  FCC  stated  there  \» 
a  conflict  in  interest  and  policy  between  t 
Appropriations  Act  and  the  Johnson  bill.  I 
Sen.  Johnson  said  he  wanted  it  clear  that  t 
bill  was  introduced  to  bring  the  matter  before 
policy-making  group  on  communications  in  t 
Senate,  that  the  FCC  "is  an  arm  of  Congrs 
.  .  .  not  part  of  the  Executive  Office"  and  th 
the  Appropriations  Committee  "is  not  a  leg 
lative  committee." 

The  Commission,  because  of  doubt  as  to  wb 
"nominal"  would  be — possibly  burdensome 
some  stations  with  little  capital  but  not  so  wi 
other  stations  which  have  extensive  capital- 
suggested  the  Congress  set  an  exact  standa 
for  FCC  to  follow  in  computing  fees. 

Chairman  Hyde  also  said  the  FCCs  positii 
was  that  the  bill  might  be  interpreted  in  diffe 
ent  ways;  viz.  that  FCC  would  be  authorized 
charge  only  nominal  fees  or  perhaps  the  Co^ 
mission  would  be  authorized  greater  discrete 
in  determining  the  amount  of  fees  by  chargi* 
less  than  those  based  on  "cost  of  recovery."! 

FCC  also  questioned  whether  Congrejl 
wanted  to  weigh  the  fees  imposition  on  an  il 
dividual  agency  basis. 

Subcommittee  Chairman  Charles  E.  Pott 
(R.  Mich.)  said  he  thought  the  legislate 
might  be  expanded  to  be  an  all-inclusive  poli 
for  other  regulatory  agencies  under  the  ft 
committee's  jurisdiction. 

Sen.  Johnson  asserted  that  FCC,  under  pre 
ent  law,  has  no  legal  authority  to  procejf 
with  the  fees  proposal,  other  than  the  su; 
gestion  of  the  Appropriations  Committee  ar 
the  directive  of  the  Budget  Bureau. 

His  bill,  Sen.  Johnson  said,  was  not  mea 
to  give  FCC  "extraordinary  discretion"  wit 
respect  to  charging  fees  but  would  give  f! 
Commission  a  very  limited  authority  to  lei 
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ATTENTIVE  foursome  of  NARTB's  repre- 
sentatives at  the  Senate  hearing  on  li- 
cense fees  are  (I  to  r)  Ralph  W.  Hardy, 
vice  president  in  charge  of  government 
relations,  who  testified  for  NARTB;  Oscar 
^Ider,  of  the  government  relations  de- 
partment; Vincent  T.  Wasilewski,  chief 
jbttorney,  and  Thad  H.  Brown,  vice  presi- 
dent and  counsel  to  the  Tv  Board. 

j(id  assess  only  nominal  fees.  The  Senator 
jiid  the  bill  could  be  amended  "if  ambiguous 
!f  vague." 

j  Sen.  Lester  C.  Hunt  (D.  Wyo.)  said  it  would 
ugm  unfair  to  establish  a  fee  basis  now  for 
'nose  who  would  receive  Commission  services 
I  the  future.  Chairman  Hyde  noted  that  the 
fhedule  can  be  corrected  or  modified. 

Sen.  Hunt  also  asserted  that  the  cost  of  fees 
ooner  or  later  would  be  passed  on  to  the  ad- 
vertiser and  finally  to  the  consumer. 

Sen.  Johnson,  reminding  his  letter  to  the 
FCC  a  month  ago  had  listed  certain  questions, 
laid  he  hoped  Chairman  Hyde  would  have 
Wific  answers.  Chairman  Hyde  replied  he 
jould  submit  answers  to  Sen.  Johnson's  ques- 
ions  and  also  those  of  other  Senators  at  a 
later  date  after  the  Commission  has  a  chance 
,o  discuss  them. 

Comments  of  Comrs.  Bartley  and  Webster 


radio  communications,  but  where  its  use  is 

presently  on  a  voluntary  basis." 

Others  testifying  were  John  S.  Anderson, 
Aeronautical  Radio  Inc.;  Al  Gross,  Royal  Call 
Corp.;  Gilbert  Johnson,  Lake  Carriers  Assn.; 
Hoyt  Haddock,  CIO  Maritime  Committee;  John 
Mahoney,  Assn.  of  Interstate  Commerce  Com- 
mission Practitioners;  Francis  Greene,  American 
Merchant  Marine  Institute.  All  testified  in  op- 
position to  FCC's  proposed  license  fee  schedule. 

Gordon  P.  Brown,  WSAY  Rochester,  N.  Y., 
reiterated  his  objections  to  the  proposal  which 
he  had  made  before  FCC  [B«T,  March  8].  He 
said  the  proposal  was  discriminatory  against 
radio  stations  and  suggested  the  fees  collected 
be  used  to  subsidize  sub-marginal  stations. 

Carl  Shipley,  Washington  attorney  repre- 
senting WHAR  Clarksburg  and  WKYR  Key- 
ser,  both  W.  Va.,  deferred  testimony,  inform- 
ing the  subcommittee  his  views  were  substan- 
tially the  same  as  NARTB's. 

Mr.  Mahoney  said  the  current  proposed  fees 
schedule  could  mean  a  payment  running  into 
"several  thousands  of  dollars"  considering  ap- 
plications, licenses,  renewals,  modifications, 
etc.,  for  a  single  licensee — "It  is  difficult  to 
conceive  of  such  a  payment  as  being  nominal 
by  any  stretch  of  the  imagaination."  Sen. 
Potter  offered  a  figure  of  $2,450  which  he  said 
would  be  such  a  payment  "in  one  case"  of  a 
broadcaster. 

Mr.  Mahoney  said  he  thought  the  inquiry 
ought  to  be  broadened  and  possibly  was  a 
matter  for  the  full  committee.  He  said  "nomi- 
nal" fees,  according  to  court  procedure,  would 
mean  costs  ranging  from  $20-50.  He  asked 
for  similar  legislation  as  the  Johnson  bill  for 
the  ICC. 

More  Comments  to  FCC 

Meanwhile,  comments  continued  to  be  re- 
ceived by  the  FCC. 

Speaking  in  favor  of  the  idea  of  a  fee,  but 
questioning  whether  the  flat  $325  for  broadcast 
applications  should  apply  equally  to  all  classes 
of  stations,  were  J.  B.  Fuqua,  WJBF  Augusta, 
Ga.,  and  Allen  J.  Reiter,  WANN  Annapolis, 
Md. 

Also  beginning  to  be  heard  from  in  num- 
bers were  state  broadcasting  associations. 
Filing  in  opposition  to  the  fee  idea  were  the 
Oklahoma  Broadcasters  Assn.  and  the  South- 


SENATORS  listen  carefully  to  testimony  delivered  during  the  hearing  Wednesday 
on  proposed  license  fees  for  broadcast  stations.  L  to  r:  Sens.  Andrew  F.  Schoeppel 
(R-Kan.),  acting  subcommittee  chairman  that  day;  Edwin  C.  Johnson  (D-Colo.),  and 
Lester  C.  Hunt  (D-Wyo.).     Chairman  Potter  was  absent  when  picture  was  taken. 


were  introduced.  They  objected  to  the  principle 
pf  charging  fees  because  "regulation  in  this 
[communications]  field  is  for  the  benefit  of  the 
public  and  not  for  the  industry  regulated," 
ynd  because  levies  "may  well  further  an  un- 
jdesirable  vested  interest  concept." 
1 1  They  added :  "We  believe  that  the  assess- 
ment of  fees  would  constitute  an  added  deter- 
rent to  the  expansion  of  radio  into  fields  where 
we  are  attempting  to  encourage  the  use  of 
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ern  California  Broadcasters  Assn.  The  Com- 
mission also  received  a  request  from  the 
Nebraska  Broadcasters  Assn.  asking  that  final 
decision  be  deferred  until  it  had  had  a  chance 
to  meet,  early  in  April.  Deadline  for  com- 
ments is  April  1. 

Objecting  to  the  proposal  were  the  follow- 
ing: A.  Lincoln  Faulk,  WCKB  Dunn,  N.  C; 
Lawrence  A.  Reilly,  WTXL  West  Springfield, 
Mass.,  and  P.  S.  Gates,  Gates  Radio  Co. 


Senate's  Uhf  Study 

SENATE  Communications  Subcommittee 
Chairman  Charles  E.  Potter  (R-Mich.) 
has  affirmed  the  group's  intention  to  hold 
a  full  hearing  on  the  development  of 
uhf  as  part  of  a  national  tv  system 
[Closed  Circuit,  March  15;  B«T,  March 
8].  Date  has  not  yet  been  set.  Sen. 
Potter's  comment  was  given  near  the 
close  of  a  hearing  last  week  on  license 
fees  (see  story  page  44). 


FCC  Answer  to  Lamb 
Expected  This  Week 

Inquiry  on  broadcaster-pub- 
lisher centers  on  renewal  for 
WICU  (TV).  Lamb  has  asked 
for  additional  facts  and  source 
of  information  on  charges 
made  against  him. 

FCC  is  expected  to  act  this  week  on  petition  by 
Edward  Lamb  for  more  information  and  the 
sources  of  charges  made  against  him  involving 
purported  communist  associations  and  his  rep- 
resentations to  the  Commission  [B»T,  March 
15]. 

Mr.  Lamb,  meanwhile,  has  expressed  intent 
to  "pursue  every  possible  means,  in  political 
action,  in  the  courts  and  elsewhere  to  obtain 
complete  and  total  vindication  of  my  name  and 
honor." 

The  Commission's  inquiry  centers  on  its 
pre-hearing  McFarland  notice  sent  to  Mr.  Lamb 
concerning  renewal  of  license  for  his  WICU 
(TV)  Erie,  Pa.  He  was  given  30  days  to  reply, 
but  his  Washington  counsel,  Fly,  Shuebruk, 
Blume  &  Gaguine,  promptly  petitioned  the 
Commission  for  additional  facts  and  the  source 
of  the  Commission's  alleged  "information." 

Difference  of  Opinion 

Commission  sources  last  week  indicated  FCC 
wants  to  give  Mr.  Lamb  every  opportunity  to 
clear  up  the  matter  but  there  appeared  to  be 
difference  of  opinion  at  staff  level  over  inter- 
pretation of  Sec.  309(b)  of  the  Communica- 
tions Act,  the  McFarland  letter  pre-hearing 
notice  provision. 

Sec.  309(b)  specifies  that  opposition  or  ob- 
jection to  an  application  shall  be  disclosed  to 
the  applicant  and  that  the  "source  and  nature" 
of  such  objections  be  disclosed.  However,  there 
was  indicated  a  difference  of  view  whether  this 
means  full  disclosure  in  the  letter  or  on  the 
record  at  the  hearing,  at  which  time  the  defend- 
ent  could  cross-examine  his  accuser. 

The  full  Commission  itself  is  expected  to 
rule  on  the  petition  this  week  and  resolve  the 
conflict  of  interpretation. 

FCC's  McFarland  notice  said  the  Commis- 
sion "is  now  in  possession  of  information  con- 
cerning charges  which  raise  questions  concern- 
ing the  correctness  of  averments  made  in 
your  sworn  testimony  and  your  sworn  state- 
ment and  affidavit."  FCC  said  this  alleged 
information  was  that  Mr.  Lamb  in  the  period 
1944-48  was  a  member  of  the  Communist  Party 
and  made  financial  contributions  thereto. 

In  his  Erie  Dispatch  news  column  for  yester- 
day, Sunday,  Mr.  Lamb  wrote  he  would  be  "de- 
lighted" to  state  "under  oath  at  any  time,  before 
any  body  that  I  never  even  remotely  associated 
with  the  Communist  party.  Anyone  who  says 
I  belonged  to  or  contributed  to  the  Communist 
party  is  a  vile  liar  and  that  again  goes  for  my 
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business  competitors  and  anyone  in  or  out  of 
government." 

He  contined:  "If  I  had  been  stupid  enough  to 
have  joined  the  Communist  party  there  is  no 
reason  why  I  should  not  have  admitted  it,  since 
a  saved  sinner  is  admirable  enough  at  all  times 
....  But  I  need  not  take  the  position  of  being 
a  run-away  from  any  such  activity  because  I'll 
say  now  and  I  will  say  until  my  last  breath  that 
1  was  never  invited,  admitted,  resigned  or  ex- 
pelled from  the  Communist  fold.  Certainly,  I 
never  knowingly  contributed  a  single  penny  to 
the  Communist  party.  Always  I  opposed  the 
Communist  party  because  I  felt  that  it  would 
destroy  the  things  I  stood  for,  freedom  of 
speech,  freedom  of  religion  and  even  freedom 
of  thought." 

Earlier  in  the  week,  J.  Howard  McGrath, 
former  U.  S.  Attorney  General  and  now  gen- 
eral counsel  and  executive  vice  president  of 
Edward  Lamb  Enterprises,  wrote  in  the  Dis- 
patch : 

The  action  of  the  Federal  Communications 
Commission  last  week  in  designating  Mr.  Lamb's 
television  application  in  Erie  for  hearing  before 
one  of  its  examiners  will  undoubtedly  bring  ques- 
tions to  the  minds  of  friends  of  the  station  and 
citizens  generally,  and  those  who  have  enjoyed 
its  programs  and  policies.  Mr.  Lamb  does  not 
know,  and  has  been  unable  to  ascertain  after  a 
searching  inquiry,  who  his  accusers  may  be. 

He  does  know,  however,  that  there  is  no  per- 
son, whatever  his  purposes  and  motives  might 
be,  who  can  with  reason  and  honesty  bring  into 
question  his  devotion  to  American  principles  and 
ideals. 

In  an  age  of  great  hysteria  when  men  must 
constantly  defend  themselves  against  false  ac- 
cusations and  guilt  by  innuendo,  it  is  my  firm 
hope  that  the  high  intelligence  and  fair-minded- 
ness of  the  people  of  Erie  and  its  surrounding 
communities  will  not  become  identified  with  the 
sweeping  tide  of  prejudgment  which  now  over- 
runs the  land. 

For  months,  Mr.  Lamb  and  those  associated 
with  him  have  been  urging  the  Federal  Com- 
munications Commission  to  set  up  some  sort  of 
procedure  by  which  the  secret  whisperings  about 
Mr.  Lamb's  successes  in  the  field  of  communica- 
tions could  be  brought  out  into  the  open.  The 
hearing  now  suggested  seems  an  appropriate 
forum  and  is,  to  that  end,  welcomed. 

That  Mr.  Lamb  will  meet  and  overcome  his 
under-cover  adversaries  there  need  be  no  doubt. 
And,  though  the  struggle  to  acquire  and  main- 
tain independent  speaking  voices  in  the  field  of 
public  communications  may  meet  with  much 
harassment,  the  people  of  Erie  may  rest  as- 
sured that  the  Lamb  Enterprises  in  this  terri- 
tory are  prepared  to  meet  the  attacks  of  their 
phantom  enemies. 

Aside  from  the  Dispatch  and  WICU,  Mr. 
Lamb's  radio-tv  interests  include  WIKK  Erie; 
WTOD  Toledo;  WHOO-AM-FM  Orlando,  Fla.; 
WMAC-TV  Massilon,  Ohio,  and  WTVQ  (TV) 
Pittsburgh  (application  filed  to  purchase).  He 
is  applicant  for  tv  ch.  9  at  Orlando  and  ch.  11 
in  Toledo. 


Valley  Tv  Opposes  Sale 

Of  WUTV  (TV)  to  WFMJ-TV 

PROPOSED  sale  of  ch.  21  WUTV  (TV) 
Youngstown,  Ohio,  by  Polan  Industries  for 
$76,600  to  ch.  73  WFMI-TV  there  has  met 
opposition  from  Valley  Television  Co.,  unsuc- 
cessful ch.  21  applicant,  which  has  petitioned 
FCC  for  hearing  on  the  transfer  [B#T, 
March  8J. 

Valley  contends  approval  of  the  sale  would 
discourage  development  of  the  high  uhf  chan- 
nels and  noted  FCC  earlier  refused  WFMI- 
TV's  bid  to  change  to  ch.  21. 

In  a  reply  plea  which  argues  Valley  is  not 
entitled  to  a  hearing,  WUTV  and  WFMI-TV 
contend  ch.  21  was  available  from  Inly  25  to 
Sept.  19,  1952  (when  it  was  granted  to  Polan), 
during  which  time  Valley  failed  to  make 
application.  Valley  soon  can  seek  ch.  73,  they 
argue,  when  it  is  vacated  by  WFMI-TV,  now 
on  the  air.  Second  operating  station  there  is 
ch.  27  WKHN-TV. 


'FREE  TIME'  ISSUE  STIRRED  ANEW 
AS  DEMOS  GET  TIME  TO  ANSWER  IKE  I 

Many-sided  controversy  still  plagues  networks.  Democrats  aren' 
satisfied  with  the  time  they  got  to  reply  to  the  President.  McCarth; 
isn't  satisfied  with  the  time  he  didn't  get  to  answer  Stevenson. 


THE  "FREE  TIME"  issue  continued  to  plague 
the  networks  last  week  in  the  wake  of  the 
tempest  stirred  up  by  Sen.  loseph  McCarthy 
the  week  before. 

Having  carried  President  Eisenhower's  15- 
minute  talk  Monday  night,  networks  which 
failed  to  give  equivalent  time  to  the  Democratic 
National  Committee  for  reply  were  accused  by 
Democratic  National  Chairman  Stephen  A. 
Mitchell  of  giving  the  minority  party  the  "dim- 
out"  treatment. 

DuMont  Tv  Network  carried  a  quarter-hour 
telecast  by  Rep.  Sam  Rayburn  (Tex.),  House 
Democratic  leader;  Sen.  Walter  F.  George 
(Ga.),  top  Democrat  of  the  Senate  Finance 
Committee,  and  Rep.  lere  Cooper  (Tenn.), 
ranking  Democrat  of  the  House  Ways  &  Means 
Committee,  on  Tuesday  at  9  p.m.,  24  hours  after 
the  Eisenhower  address. 

NBC  noted  that  it  had  offered  its  radio 
facilities  to  the  Democrats  at  10-10:15  p.m. 
Tuesday,  and  carried  a  delayed  kinescope  of 
the  Democratic  program  at  11:20-35  p.m.  on  its 
WNBT  (TV)  New  York  and  WNBW  (TV) 
Washington,  while  ABC  noted  that  it  had  of- 
fered the  Democrats  tv  time  Wednesday  at 
9  p.m.  but  was  turned  down. 

Mr.  Mitchell  said  only  five  stations  accepted 
DuMont's  program  giving  the  Democrats  only 
seven  stations  to  tell  their  "story"  but  that  a 
"hundred-odd"  outlets  carried  the  President's 
talk. 

CBS  Radio  and  CBS-TV  rejected  the  Demo- 
crats' bid,  and  a  spokesman  for  CBS  Radio 
issued  a  statement  asserting  that  "under  long- 
standing policy  the  CBS  Radio  network  does 
not  give  time  to  reply  to  the  President  when  he 
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From  the  Washington  (D.  C.)  Evening  Star 
How  far  does  free  time  go? 

speaks  as  the  Chief  of  State.  We  consider  that 
President  Eisenhower  talked  Monday  night  as 
Chief  of  State  and  that  it  was  not  a  'political' 
broadcast  even  though  he  may  have  expressed 
views  on  which  all  may  not  agree. 

"In  any  event,  CBS  Radio  had  already 
granted  opportunity  for  the  Democratic  posi- 
tion on  the  President's  talk  to  be  heard  by 
broadcasting,  almost  immediately  following 
the  President's  Monday  night  talk,  the  Demo- 
cratic Representative  from  Pennsylvania,  Her- 


man P.  Eberharder,  in  a  half-hour  discus 
program  with  Republican  Rep.  Hugh  S 
also  of  Pennsylvania,  on  the  President's 
recommendations." 

Edward  R.  Murrow,  whose  CBS-TV  St 
Now  program  on  Sen.  McCarthy  on  Man 
became  a  nation-wide  conversation-piece, 
the  Senator  finally  agreed  that  Sen.  McCa 
would  appear  on  the  program  April  6  to  givi 
answer.  After  declining  to  let  a  representt 
of  the  Senator  give  the  answer  on  an  ea 
program,  on  the  ground  that  the  offer  of  fa 
ties  was  directed  to  Sen.  McCarthy  alone, 
Murrow  confirmed  the  Senator's  proposal 
April  6.  The  commentator  wired  Sen.  McCa 
last  Monday: 

Your  suggestion  of  April  6  as  time  for  ; 
reply  to  my  recent  television  program  is' 
ceptable.  Transcript  and  kinescope  being  mj 
to  you.  Regarding  your  statement  that  I  1 
"consciously  served  the  Communist  cause, 
deny  utterly.  The  record,  when  it  is  finis 
will  show  who  has  served  the  Communist  ca 
you  or  I. 

At  CBS-TV,  a  tabulation  of  letters  recei 
as  a  result  of  Mr.  Murrow's  March  9  ] 
Carthy  telecast  showed  that,  as  of  last  Th 
day,  14,120  letters  complimentary  to  the  i 
gram  had  been  received  while  1,900  una 
plimentary  letters  had  come  in. 

Mr.  Murrow  last  Tuesday  night  devoted 
See  It  Now  program  to  Mrs.  Annie  Lee  M 
suspended  government  employe  who  has  b 
under  fire  from  Sen.  McCarthy.  Within 
hour  after  the  program  was  over,  CBS 
spokesmen  said,  800  complimentary  and 
uncomplimentary  calls  had  been  receiv 
Many  of  the  uncomplimentary  calls  came 
fore  the  show  was  on  the  air,  the  network  add 

Fuel  to  Feud 

A  new  chapter  was  added  to  the  Murrc 
McCarthy  feud  Thursday  night.  Sen.  McCar 
at  a  meeting  in  Chicago  said  that  on  one 
gram  Mr.  Murrow  had  told  his  audience  "w 
an  awful    McCarthy  was." 

Again  referring  to  Mr.  Murrow's  associati 
with  the  Institute  of  International  Educatii 
Sen.  McCarthy  read  from  a  booklet  purpor 
to  show  a  summer  session  of  the  Moscow  St; 
U.  was  held  in  1934,  and  another  planned  l 
1935.  Mr.  Murrow  had  said,  according  to  1 
Senator,  that  the  summer  school  was  cancell 
in  1935. 

Sen.  McCarthy  also  disputed  Mr.  Murro\ 
statement  that  the  Wisconsin  Senator  had  err 
in  his  classifying  the  American  Civil  Libert 
Union  as  subversive.  He  read  a  1930  rep< 
of  a  House  committee  which  he  quoted 
saying  the  ACLU  was  closely  affiliated  wi 
the  communist  movement  in  the  U.  S.  "I 
[Murrow]  said  somebody  is  lying,"  Sen.  M 
Carthy  said.  "I  agree  with  him  on  that." 

Mr.  Murrow  in  a  brief  statement  answerei 
"The  Senator's  language  appears  to  be  detei 
orating." 

Meanwhile,  the  Assn.  of  Radio  Nev 
Analysts,  of  which  Mr.  Murrow  is  a  membe 
passed  a  resolution  that  it  was  "complete 
convinced"  the  news  commentator  has  uphe! 
the  association's  ideals  and  ethics  in  his  dispu 
with  Sen.  McCarthy. 

During  the  dispute,  the  resolution  said,  M 
Murrow  has  abided  by  the  organization's  co<; 
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everyone  has 
something  he  does  best. . 


You  do.  We  do,  too.  And  this 
man  does  well  at  his  specialty  or 
he  wouldn't  have  his  job.  Our 
particular  specialty  is  the  representation 
of  quality  television  stations  —  and 
if  we  did  not  do  it  so  well,  we 
would  not  be  representing  the 
outstanding  stations  you  see  listed  below. 


Harrington,  Righter  and  Parsons,Inc. 

New  York 
Chicago 
San  Francisco 

the  only  representative  devoted  only  to  television 


WAAM  Baltimore 
WB EN-TV  Buffalo 
WFMY-TV  Greensboro 
WDAF-TV  Kansas  City 
WHAS-TV  Louisville 
WTMJ-TV  Milwaukee 
WMTW        Mt.  Washington 
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of  ethics  which  calls  for  "painstaking  accuracy" 
and  "avoidance  of  sensationalism." 

In  Washington,  there  was  no  word  from 
Sen.  McCarthy  on  his  previously  announced 
purpose  of  hiring  legal  aid  to  prepare  a  peti- 
tion before  the  FCC  on  the  "free  time"  issue. 

Meanwhile,  the  Radio,  Newsreel.  Television 
Working  Press  Assn.  of  New  York  received 
from  Sen.  McCarthy  a  conciliatory  telegram 
in  response  to  the  association's  protest  against 
the  senator's  barring  newsfilm  crews  of  CBS 
and  NBC  from  a  March  9  news  conference. 

Sen.  McCarthy  had  excluded  these  news- 
film  crews  and  refused  to  answer  questions  put 
by  newsmen  from  those  networks  because  CBS 
and  NBC  had  granted  the  Republican  National 
Committee's  request  that  Vice  President  Nixon, 
not  Sen.  McCarthy,  be  given  free  time  as 
spokesman  to  answer  a  broadcast  speech  by 
Adlai  Stevenson. 

McCarthy's  Wire 

Text  of  Sen.  McCarthy's  telegram,  which 
RNTWPA  President  Arnold  Lerner  hailed  as 
"an  outstanding  victory  for  the  principle  of  un- 
restricted access  to  news  events  for  all  media 
and  the  constitutional  doctrine  of  press  free- 
dom," was  as  follows: 

"There  appears  considerable  merit  to  your 
objection  to  barring  CBS  and  NBC  from  news 
conferences  on  the  ground  that  NBC  and  CBS 
have  been  guilty  of  dishonesty  in  unfairly  giving 
time  to  Stevenson  to  attack  me  and  giving  me 
no  time  to  answer. 

"The  men  who  gather  news  for  those  two 
networks  have  been  courteous  and  very  decent 
in  their  coverage  of  our  news  conferences. 

"I  was  faced  with  the  difficult  decision  of 
either  giving  time  to  and  cooperating  with  the 
employes  of  the  two  networks  which,  in  my 
opinion,  dishonestly  and  unfairly  gave  free  time 
for  an  attack  upon  me  and  refused  me  time  to 
answer,  or  denying  their  employes  access  to 
what  would  ordinarily  have  been  a  public  press 
conference. 

"I.  frankly,  still  don't  know  which  is  the 
lesser  of  the  two  evils.  In  any  event,  we  ex- 
tended to  the  news  gathering  agencies  of  CBS 
and  NBC  the  same  courtesy  in  the  press  con- 
ference this  morning  (Friday,  March  12)  as  was 
extended  to  other  newsgathering  media." 

Mr.  Lerner,  in  releasing  the  McCarthy  tele- 
gram, pointed  out  that  "our  association  has 
not,  as  of  the  present,  gone  on  record  on  the 
merits  of  the  McCarthy-Murrow  dispute,  but 
only  on  the  clear-cut  issue  of  free  access  to 
news."  Mr.  Lerner  continued: 

"I  note  this  because  it  is  a  matter  of  public 
knowledge  that  Ed  Murrow  is  a  member  of 
our  organization,  as  are  also  Walter  Winchell, 
John  Cameron  Swayze,  John  Wingate.  Douglas 
Edwards,  John  Daly,  Allen  Jackson,  and  almost 
every  other  prominent  radio  and  television 
newsman  in  New  York. 

"None  of  the  above  is  an  officer  of  the  asso- 
ciation or  a  member  of  our  board  of  governors. 

"We  feel  the  public  interest  can  best  be  served 
by  the  free  and  impartial  coverage  of  the  news 
by  all  legitimate  news-gathering  agenc.es." 

All  networks  were  reported  considering 
plans  to  cover  the  McCarthy  subcommittee's 
hearings  on  charges  and  countercharges  ex- 
changed between  Sen.  McCarthy  and  staff  mem- 
bers on  one  hand  and  the  Army  on  the  other. 


N.  J.  GOP  Senator  Asks 
'Equal  Time'  Measure 

BILL  will  be  introduced  into  the  New  Jersey 
State  Legislature  this  week  by  Republican  State 
Senator  Malcolm  S.  Forbes  asking  for  equal 
radio  and  television  time  for  the  legislative 
branch  of  the  New  Jersey  government  to  that 
furnished  to  the  executive  and  judicial  branches. 
The  bill  was  proposed  alter  a  recent  telecast  on 
WATV  (TV)  Newark,  by  Gov.  Robert  B.  Mey- 
ncr. 

Senator  Forbes  argues  that  since  the  govern- 
ment is  composed  of  three  branches  a  report 
to  the  people  by  the  legislative  branch  is  as 
important  as  reports  from  the  other  two. 

Earlier,  W 1  I'M  Trenton,  N.  J.,  refused  Sen. 


Forbes  equal  time  to  answer  a  30-minute  re- 
port to  the  people  by  Democratic  Gov.  Meyner. 
The  Governor's  program  is  heard  every  week, 
originating  from  WATV  (TV).  Fred  L.  Bern- 
stein, WTTM  general  manager,  denied  the  re- 
quest for  equal  time  in  a  letter  to  Sen.  Forbes 
which  said: 

I  have  listened  to  a  tape  recording  of  Gov. 
Meyner's  report,  and  consider  it  a  non-partisan, 
informative  report.  The  program  was  largely 
instructive  on  the  big  problems  facing  the  new 
administration. 

As  a  representative  of  the  people  of  the  State 
of  New  Jersey,  we  feel  that  the  Governor's  re- 
port to  the  people,  whether  he  be  a  Democrat  or 
a  Republican  governor,  is  a  direct  service  to 
the  people  of  our  State. 

Please  rest  assured  that  this  station  will,  at 
all  times,  abide  by  the  rules  and  regulations  of 
the  Federal  Communications  Commission,  and 
if,  at  any  time,  we  believe  that  any  individual 
or  group  is  being  treated  unfairly,  we  shall 
certainly   remedy  that  situation  immediately. 


FCC  Orders  Hearing 
On  Easley  License 

HEARING  on  renewal  of  the  first  class  radio- 
telephone operator  license  of  Robert  Lex  Easley, 
2950  S.  Broadway,  Albuquerque,  N.  M.,  has 
been  ordered  by  FCC  May  19  in  Washington 
with  issues  involving  the  applicant's  consulting 
engineering  practice. 

The  formal  hearing  order  said  Mr.  Easley 
"operated  and  caused  to  be  operated  a  business 
and  enterprise  under  the  trade  name  of  Con- 
sulting Radio  Engineers  and/or  Mason  &  Dixon, 
Engineers,  945  Pennsylvania  Ave.,  Washington, 
D.  C,  which  purported  to  be  a  legitimate,  re- 
sponsible and  reputable  business." 

The  order  alleged  "there  is  evidence  that 
Robert  Lex  Easley  has  transmitted  through  the 
United  States  mail,  false  and  fraudulent  cor- 
respondence and  misrepresentations  designed 
and  intended  to  induce  and  procure  a  class  of 
persons  who  could  or  might  be  induced  to 
erect,  construct,  or  support  new  radio  broad- 
casting stations  and  induce  that  class  of  persons 
to  contact  and  communicate  with  the  applicant 
and  to  become  customers  and  deliver  to  the 
applicant  their  money  and  property  for  the 
express  purpose  of  obtaining  for  such  persons 
radio  broadcasting  station  construction  permits, 
and  providing  complete  service  including  all 
the  required  technical  assistance  for  obtaining 
such  permits;  the  installation  of  radio  station 
equipment,  engineering  supervision  and  recruit- 
ing of  a  suitable  staff." 

Payment  Alleged 

The  allegations  of  the  order  said  it  further 
appears  "that  certain  persons  hereinafter 
named,  paid  sums  of  money  to  the  applicant 
to  obtain  such  services  as  a  result  of  the  ap- 
plicant's pretenses  and  misrepresentations;  and 
.  .  .  that  the  applicant  did  not  intend  to  file  and 
did  not  in  fact  file  such  applications." 

The  FCC  notice  further  alleged  "there  is  evi- 
dence that  Robert  Lex  Easley,  while  employed 
by  the  State  Highway  Dept.  of  South  Carolina 
as  a  radio  engineer  prior  to  Oct.  18,  1947,  with- 
out authority  from  the  State  of  South  Carolina, 
converted  state  material  to  his  own  use  and  the 
use  of  other  persons  in  the  construction  of  a 
privately-owned  radio  station,  and  wilfully 
damaged  or  altered  or  permitted  radio  equip- 
ment to  be  damaged  or  altered." 

The  hearing  order  listed  the  following  issues 
for  the  May  19  proceeding: 

(1)  To  obtain  full  information  with  respect 
to  representations  made  by  Robert  Lex  Easley 
to  Dallam  R.  Jackson:  Tri-State  Broadcasting 
Co.,  or  representatives  thereof,  and  full  infor- 
mation with  respect  to  all  contracts  and  agree- 
ments which  have  been  entered  into  between 
those  persons  in  connection  with  the  filing  of 
applications  before  the  FCC. 

(2)  To  obtain  full  information  with  respect 
to  representations  made  by  Robert  Lex  Easley 
to  Howard  N.  Lee:  Horace  Danley;  the  Opp 
Broadcasting    Co.,    or    representatives  thereof. 


and  full  information  with  respect  to  all  con1 
and  agreements  which  have  been  entered  i 
between  those  persons  in  connection  with 
filing  of  applications  before  the  FCC. 

(3)  To  obtain  full  information  with  rest 
to  Robert  Lex  Easley's  use,  disposition,  dam 
or  alteration  of  radio  equipment  and  ot 
property  owned  by  the  State  of  Carolina  w) 
he  was  employed  as  radio  engineer  by  the  Hi 
way  Department  of  that  State  prior  to  Septem 
15,  1947. 

(4)  To  determine  in  the  light  of  evide 
adduced  in  the  foregoing  issues,  whether 
applicant's  character  qualifications  are  such  ; 
his  conduct  as  a  radio  operator  has  been  s 
that  it  would  be  in  the  public  interest  to  gr 
the  applicant  a  renewal  of  his  radioteleph 
first-class  operator  license. 


Evans  Urges  Caution 

On  Functional  Fm  Proposal 

URGTNG  broadcasters  to  read  again  FC 
proposal  to  allow  fm  stations  to  engage 
subsidiary  functional  programming  by  b 
multiplex  and  simplex,  Richard  G.  Evans  ; 
week  told  the ,  Commission  its  notice  conU 
interpretations  "loaded  with  bear-traps  t 
constitute  not  only  a  threat  to  the  Amerii 
way  of  broadcasting  .  .  .  but  carry  im 
of  regulatory  evils  to  come." 

Mr.  Evans,  who  claims  origination  of  Tr 
sitcasting  and  Storecasting  functional  fm  ope 
tions.  made  his  charges  in  extensive  comme 
upon  the  functional  fm  proposal,  genen 
supported  by  the  industry  [B*T,  Feb.  22].  I 
warned  that  broadcasters  who  "fail  to  cl  i 
lenge  FCC's  designation  of  Transitcasting  i  \ 
Storecasting  ...  as  'non-broadcast'  servi  j 
and  who  view  the  present  proposal  as  mer 
a  rope  to  save  the  harassed  fm  operator  fn 
financial  drowning  individually  may,  later 
and  too  late,  wake  up  to  discover  that  I 
rope  can  prove  equally  efficacious  in  hang 
all  broadcasters  collectively." 

Deadline  for  comments  was  Feb.  15  but! 
Evans  and  the  American  Civil  Liberties  Uni 
were  granted  extensions  of  the  deadline  to  : 
more  detailed  comments.  ACLU  opposes  I 
proDosal.  Mr.  Evans  is  commercial  manaj 
of  WBSM-AM-FM  New  Bedford,  Mass. 


FCC  Would  Boost  Uhf 
Power  From  1  to  5  kw 

IN  ORDER  to  assure  "the  best  possible  tech 
cal  service"  in  the  uhf  band,  FCC  has  i 
nounced  proposed  rule-making  to  boost  t 
minimum  transmitter  power  of  uhf  stations 
5  kw  from  the  present  1  kw.  The  Commissi 
also  will  cease  issuing  special  temporary  i 
thorizations  for  low  power  interim  operati 
unless  it  is  shown  the  required  equipment  is  r 
available. 

Existing  stations  would  not  be  affected  ' 
the  present  time,"  FCC  indicated.  Commer 
are  due  April  16.  The  notice  explained: 

Sec.  3.614(a)  of  the  Commission's  rules  spei 
fies  the  minimum  visual  effective  radiated  pow 
for  television  broadcast  stations.  At  the  til 
of  the  adoption  of  this  rule  in  the  Sixth  Repo 
and  Order,  high  power  equipment  for  televisli 
stations  was  not  available,  especially  for  st 
tions  operating  on  chs.  14-83.  Such  equipme 
is  presently  becoming  available  and  in  order 
a=sure  the  best  possible  technical  service,  tl 
Commission  proposes  to  amend  the  rule  go 
ernir>g  minimum  powers  a"d  heights  so  as  to  r 
qvire  the  use  of  a  transmitter  with  a  minimu 
rated  power  of  5  kw  for  chs.  14-83.  Statio! 
which  are  presently  authorized  with  trail 
nrtters  below  the  proposed  minimum  ratii 
will  net  be  required  to  comply  at  this  tin 
It  is  also  proposed  to  cease  the  issuance  of  spi 
cial  temporary  authorizations  for  operatic 
with  lower  powers  than  those  specified  in  sti 
tions'  construction  permits,  except  upon  a  shov 
ing  that  the  specified  transmitting  equipment 
not  available. 

Indication  that  FCC  was  considering  tl 
higher  power  floor  for  uhf  stations  was  give 
several  weeks  ago  by  Comr.  George  E.  Sterlin 
in  his  talk  before  the  Boston  section  of  tb 
Institute  of  Radio  Engineers  [B»T,  Feb. 
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SMALLEST  HIGH  PERFORMANCE 

BROADCAST  PRE- AMP,  BOOSTER 

AMPLIFIER  EVER  DEVELOPED 


angevm 


f 


Model  5116 


5*1 


•  LENGTH  9" 

•  WIDTH  1  % 

•  HEIGHT  3Va 


Model  5116  is  a  minia- 
ture, plug-in,  two  stage, 
low  noise,  preamplifier  or 
booster  amplifier  designed 
for  use  in  radio  and  TV 
broadcast  systems,  record- 
ing studios  and  sound 
systems.  While  impor- 
tant space  saving  has 
been  effected  in  the  de- 
sign of  this  amplifier, 
Langevin  sacrificed  none 
of  the  fine  performance 
and  dependability  which 
make  the  Langevin 
Model  116-B  an  industry- 
wide criterion  of  excell- 
ence. In  fact  performance 
characteristics  are  consid- 
erably improved.  Includ- 
ed are  such  quality 
features  as  gold-plated 
plug-in  connectors  and 
push-button  metering 
facilities. 


AT  THE  I.R.E.  SHOW 
BOOTH  815 
AUDIO  AVENUE 


-and  it 

exceeds  FCC 
requirements 
by  a 

wide 
margin! 


SPACE  SAVING 
THAT  REALLY  COUNTS 

61%  reduction  in  volume  per- 
mits mounting  of  33  Mode 
5116  units  in  the  space  re 
quired  by  12  of  the  very  popu 
lar  Langevin  Model  116-B  am 
plifiers. 

Photo  below,  illustrates  the 
extremely  compact  racking 
possible  with  the  new  Model 
5116.  Note  complete  accessi- 
bility and  uncongested  appear- 
ance. Units  at  extreme  right 
are  Langevin  5117  Program/ 
Monitor  Amplifiers. 


WRITE  TODAY- 

for  complete  .  data  and 
specifications  on  the 
Langevin  line  of  mini- 
ature plug-in  equip- 
ment including  pro- 
gram, booster  and  | 
monitor  amplifiers,  1 
power  supplies,  etc. 
Please  address  re- 
quests on  company 
letterhead. 


3  7     WEST     65th     STREET,     NEW  YORK 

J»  SUBSIDIARY  OF  THE  W.  I.  MAXSON  CORPORATION 


2  3,     N.  Y. 


LANGEVIN  MANUFACTURING  CORPORATION 


EXPORT  D/STRIBUTORS:  INTERNATIONAL  STANDARD  ELECTRIC  CORPORATION,  50  CHURCH  ST.,  NEW  YORK  CITY 
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u   .  Hall  Clothiers  in  Tulsa, 

and  W,  Swan,  n,  KT  ^  ^  to  -  ^ 

Announcement  ot  r  Annual  BAB 

parel  Division  of  the 

Results"  Contest.  ^  Success 

the  Award  with  the  ^ 
K.TUL  won  the 

Story"  in  Tulsa.  Regional  Sales 

"Station  ^ulJ  lB 


20  YEAf 
a/ RESULT^ 

1934  -  1954 

KT  U  L 

ADVERTISING  SCO 
AGAIN! 

*  1st  pri; 

APPAREL  DIVISIO 

BAB'S  Third  Annli 
RADIO  GETS  RESUI1 
COMPETITION 


L.    A.    BLUST,  JR. 

VICE   PRES.  &   GEN.  MGR. 


AVERY -KNODEL    INC.  ' 

NATIONAL  REPRESENTATIVE  I 


\  ^  In  Northea; 
I  O  K  L AH  O 


AFFILIATED     WITH     KFPW,     FORT      SMITH,     ARK.     AND      KOMA,     OKLAHOMA  C 
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,  RETMA's    McDaniel  presents 
|  the  case  for  radio-tv  manu- 
j  facturers  before  the  Senate  Fi- 
j  nance  Committee — but  there's 
;  little  encouragement. 
iADIO-TV  set  makers  last  week  urged  Senate 
Ivision  of  the  House-approved  excise  tax  for- 
mula to  permit  automatic  reductions  in  the  levy 
[1  sets  while  temporarily  removing  the  tax  on 
kor  tv  sets  in  line  with  the  relief  often  given 
tvi  products. 

The  Senate  Finance  Committee,  which  heard 
Istimony  by  Glen  McDaniel,  president  of 
'adio-Electronics-Tv  Mfrs.  Assn.,  however, 
ive  scant  encouragement. 

Chairman  Eugene  D.  Millikin  (R-Colo.)  said 
I  didn't  see  how  any  relief  could  be  granted 
3s  year  but  urged  manufacturers  to  try  again 
m  year.  The  house  bill  (H  R  8224)  cuts 
jany  luxury  excise  levies  to  10%  April  1, 
jsing  $912  million  in  revenue.  It  is  opposed 
/  the  Administration. 

|  Mr.  McDaniel  asked  the  commitee  to  cut 
[cise  taxes  on  appliances  from  10%  to  7%, 
jaiming  more  than  40%  of  total  employment 
!  taxed  industries  is  found  in  the  consumer 
lirable  goods  field. 

j  He  said  the  7%  rate  would  help  young  cou- 
ples setting  up  house- 
keeping, adding  that 
the  House  bill  is  in- 
equitable since  busi- 
ness enterprises  and 
luxury  lines  are  ma- 
jor beneficiaries. 
Lower  taxes  on  the 
appliances  industry, 
he  contended,  would 
stimulate  the  whole 
economy. 

Mr.  McDaniel 
pointed  out  that  the 
current  excise  tax 
formula  is  set  up  on 
jasis  of  providing  relief  for  consumer  durables 
r  two  years,  1954-55.    Cuts  recommended  in 

1  bill  would  mean  a  loss  of  $912  million  the 
st  year,  more  than  $  1  billion  the  second  year, 
xisehold  products'  suggested  reduction  in  ex- 
es would  bring  only  a  5%  additional  loss  of 
/enue,  offset  by  increased  sales,  he  said. 

In  presenting  his  brief,  Mr.  McDaniel  cited 
slump  in  employment  (61  producers  of  elec- 
cal  equipment  report  a  drop  in  employment  in 

2  Chicago  area  alone  of  nearly  40%  in  Jan- 
ry  and  February  of  this  year  compared  to 
2  same  months  last  year);  drop  in  sales  (De- 
mber  1953  sales  were  15%  below  the  aver- 
se sales  for  1952),  and  an  increase  in  in- 
jntories. 

RETMA  Inventory  Figures 

[Figures  on  inventories  supplied  by  RETMA 
the  committee  showed  radio  sets  in  1953 
2,930,436  compared  to  2,073,991  in  1952; 
receivers  in  1953  numbered  1,949,285  as 

ainst  1,211,17-7  for  1952. 

Mr.  McDaniel  urged  removal  of  the  10% 

lise  tax  at  the  manufacturing  level  on  color 
sets  and  color  picture  tubes  "until  color  tv 
the  opportunity  to  establish  itself."  Progress 
'ard  mass  production  of  color  tv  receivers 
reasonably  low  prices  will  be  slow  of  neces- 
>  Mr.  McDaniel  said. 

he  RETMA  spokesman  called  the  current 
ation  in  color  tv  a  "hen  and  egg  dilemma." 
order  to  sell  sets,  the  manufacturer  looks  to 
l&r  tv  programming  from  broadcasters  while 
padcasters  are  not  encouraged  to  program 
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color  unless  there  are  enough  sets  to  give  the 
broadcasts  an  acceptable  audience. 

"A  serious  stalemate  may  result,"  he  warned. 
Prices  now  are  at  the  $1,000-$  1,200  level  with 
an  additional  $200-$500  charged  to  the  con- 
sumer for  service  maintenance.  A  tax  deferral 
would  cut  "up  to  $100  and  more"  from  the 
total  price  immediately,  he  said. 

The  current  excise  tax  formula  would  be 
changed  effective  April  1  by  reducing  excises 
on  a  selected  list  of  items  including  movie 
admissions  and  photographc  apparatus  [B»T, 
March  8].  Radio  and  tv  sets  would  not  be 
affected. 

The  House  action  a  fortnight  ago  was  over- 
whelming, a  411  to  3  vote,  despite  the  Admin- 
istration stand  against  such  reductions  at  this 
time. 


U.  S.  Court  May  Hear 
Paris  Mt.  Case  Soon 

J.  S.  COURT  of  Appeals  may  hold  a  hearing 
this  week  or  the  next  on  petitions  by  two  uhf 
stations  asking  a  stay  order  forbidding  WORD- 
TV  Spartanburg,  S.  C,  to  broadcast  from  the 
Paris  Mt.  site  granted  by  the  FCC  last  January 
[B*T,  Feb.  1]. 

The  petitions  were  filed  a  fortnight  ago  by 
WAIM-TV  Anderson,  S.  C,  and  WGVL  (TV) 
Greenville,  S.  C,  after  unsuccessful  protests 
to  the  FCC  against  the  grant  [B»T,  March  8]. 

WORD-TV  filed  an  affidavit  with  the  court, 
stating  it  was  not  prepared  to  begin  broadcast- 
ing from  Paris  Mt.  until  April  9. 

Both  uhf  stations  asked  the  court  to  order 
the  FCC  to  give  them  a  hearing  on  their  pro- 
tests. Both  claimed  FCC's  action  in  permitting 
WORD-TV  to  start  broadcasting  from  the  Paris 
Mt.  site  boded  economic  injury. 

WORD-TV,  a  vhf  ch.  7  grantee,  holds  a  con- 
struction permit  to  build  atop  Hogback  Mt.  in 
the  Spartanburg  area.  As  an  interim  measure 
it  asked  for  permission  to  begin  operating  from 
Paris  Mt.,  six  miles  from  Greenville,  S.  C. 
This  was  granted  late  in  January,  over  the 
objections  of  uhf  stations  WAIM-TV,  WGVL, 
and  WSCV  (TV)  Spartanburg,  S.  C.  The 
same  stations  protested  under  Sec.  309  (c)  but 
the  Commission  denied  them  standing. 

Premise  of  the  protests  was  that  WORD-TV 
meant  to  make  Paris  Mt.  its  permanent  site  in 
order  to  hold  a  CBS-TV  affiliation.  The  Com- 
mission, in  its  denials,  pointed  out  that  the 
Paris  Mt.  site  was  granted  for  interim  operation 
and  that  it  met  all  requirements  regarding 
separation,  signal  strength  over  principal  city, 
etc. 
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WOSH-TV  To  Go  Off  Air, 
Will  Surrender  Permit 

WOSH-TV  Oshkosh,  Wis.,  last  week  announced 
it  will  cease  operation  permanently  tomorrow 
(Tuesday)  because  of  financial  loss  and  the  in- 
ability "to  foresee  sufficient  improvement  in 
this  condition  early  enough  in  the  future  to 
justify  or  to  permit  continued  operation."  In 
making  the  announcement  of  the  station's  de- 
cision, General  Manager  William  M.  Johns 
Jr.  blamed  lack  of  local  retail  advertising,  it 
was  reported. 

The  uhf  ch.  48  facility  began  commercial 
operation  April  1,  1953.  It  will  submit  its  uhf 
ch.  48  permit  after  the  close  of  the  station. 

This  marks  the  fourth  post-freeze  operating 
tv  station  to  go  off  the  air  and  to  surrender  its 


Wichita  Ch.  10  Merger 

TO  AVOID  further  delays  of  litigation 
before  FCC  and  hasten  a  first  local  vhf 
service,  ch.  10  contestants  at  Wichita 
proposed  a  merger  last  week  in  which 
each  will  hold  50%  interest.  Appli- 
cants are  KAKE,  favored  for  the  grant 
in  a  hearing  examiner's  initial  decision 
[B»T,  Nov.  9,  1953],  and  Mid-Continent 
Television  Inc.  Latter  has  waived  oral 
argument  on  the  initial  decision,  sched- 
uled April  5,  and  KAKE  has  petitioned 
for  immediate  final  grant.  Ch.  10  per- 
mit then  would  be  assigned  to  new  firm 
in  which  KAKE  and  Mid-Continent 
stockholders  will  have  equal  holdings. 
KAKE  radio  would  remain  separate 
operation.  KEDD  (TV)  Wichita  is  on 
ch.  16.  Ch.  3  contest  there  is  still  await- 
ing initial  decision. 


permit.  The  other  operating  tv  stations  to  cease 
operation  were:  WROV-TV  Roanoke,  Va.,  uhf 
ch.  27;  KCTY  (TV)  Kansas  City,  Mo.,  uhf 
ch.  25,  and  WBES-TV  Buffalo,  N.  Y.,  uhf  ch. 
59.  Two  other  operating  tv  stations,  KRTV 
(TV)  Pine  Bluff,  Ark.,  on  vhf  ch.  7  and  vhf 
ch.  10  KFOR-TV  Lincoln,  Neb.,  are  expected 
to  cease  operation  and  surrender  their  permits 
soon.  Uhf  ch.  22  WIFE  (TV)  Dayton,  Ohio, 
has  gone  off  the  air  because  of  economic  diffi- 
culty but  hopes  to  resume  operation. 
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ANTI-CARDINAL  BILL 
GETS  SENATE  AIRING 

THE  SCOREBOARD  was  confused  last  week 
as  to  just  what  direction,  if  any,  the  Senate 
Anti-Monopoly  Subcommittee  would  take  on 
the  Johnson  measure  (SJ  Res  133)  that  would 
bring  under  anti-trust  laws  any  professional 
baseball  club  owned  by  a  beer  or  liquor  com- 
pany. 

The  subcommittee,  under  chairmanship  of 
Sen.  William  Langer  (R-N.  D.),  held  a  brief 
hearing  Thursday. 

Sen.  Edwin  C.  Johnson  (D-Colo.),  appearing 
on  behalf  of  his  resolution,  indicated  he  would 
broaden  his  request  to  include  other  corpora- 
tions in  addition  to  breweries  who  acquire  base- 
ball clubs  for  tax  concessions  and  advertising. 
The  pending  bill  had  been  aimed  at  August  A. 
Busch  Jr.,  whose  brewery  owns  the  St.  Louis 
Cardinals. 

Sen.  Johnson  Expresses  Views 

The  Senator  said  he  feared  such  corporate 
ownership,  as  that  of  the  Cardinals,  would  in- 
evitably drag  baseball  itself  under  the  anti-trust 
laws.  While  he  said  he  was  not  intending  to 
"reflect"  on  Mr.  Busch  "as  a  personality"  since 
Mr.  Busch  and  his  family  are  respected  mem- 
bers of  the  community  and  have  contributed  to 
the  progress  and  welfare  of  St.  Louis,  Sen. 
Johnson  said  the  purchase  of  the  club  and  use 
of  it  to  "advertise  its  beer  in  any  number  of 
ways"  while  competitors  were  denied  that  op- 
portunity could  threaten  free  competition. 

He  presented  statistics  showing  the  number 
of  breweries  which  have  gone  out  of  business 
in  the  past  two  years. 

A  part  of  the  Johnson  charges  include  the 
Cardinals'  organization  earlier  in  the  year  of  a 
radio  network  for  broadcast  coverage. 

Since  the  original  Johnson  attack  on  the 
Cardinals  [B*T,  March  1  et  seq.],  the  baseball 
club  has  modified  its  radio  coverage  plans. 

Also  appearing  were  representatives  of  the 
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AT  THE  U.  S.  CAPITOL  last  week,  Senators  bit  into  one  of  their  juiciest  challenges— 
a  two-pound  "Top  Sioux  City  Sirloin  Steak."  Just  before  the  Thursday  luncheon  got 
underway  were  (I  to  r)  Don  Sullivan,  director  of  advertising,  KVTV  (TV)  Sioux  City 
and  WNAX  Yankton,  N.  D.;  Senate  Communications  Subcommittee  Chairman  Charles 
E.  Potter  (R-Mich.);  Robert  R.  Tincher,  vice  president  of  Cowles  Broadcasting  Co.  (KVTV 
[TV],  WNAX),  and  Sen.  Guy  Gillette  (D-lowa).  Vice  President  Nixon  and  all  but 
nine  of  the  96  Senators  attended  the  luncheon,  which  was  held  Wednesday  and  Thurs- 
day. It  was  sponsored  by  Sen.  Gillette  with  co-hosts  Sioux  City  Mayor  George  Young, 
KVTV  (TV),  the  city's  Chamber  of  Commerce  and  its  Centennial  Committee.  The  Sioux 
City  Live  Stock  Market  furnished  the  two-pounders.  A  plaque  was  presented  the  Vice 
President  commemorating  the  100th  anniversary  of  the  city.  This  was  the  sixth  annual 
luncheon  presented  at  the  Capitol  to  publicize  the  tasty  Sioux  City  product  ^ 

FCC  Proposes  Updating 
Of  International  Rules 

Commission  would  amend 
Part  3  of  its  rules  to  bring  them 
in  line  with  postwar  interna- 
tional treaties  and  pacts. 

WITH  expanding  private  international  short- 
wave broadcasting  by  U.  S.  stations  in  prospect, 
FCC  last  week  proposed  amendment  of  Part  3 
of  its  rules  to  bring  operating  procedure  into 
line  with  postwar  international  treaties  and 
agreements. 

The  rule-change  proposal,  on  which  com- 
ments are  due  May  19,  would  abolish  FCC's 
1942  wartime  order  No.  108,  which  still  gov- 
erns international  broadcasting.  New  fre- 
quency-use provisions  and  operating  rules 
would  be  made  in  the  rules  change.  They 
would  govern  the  stations'  operations  during 
hours  other  than  those  under  contract  with  the 
government. 

Frequencies  involved  are  in  high  frequency 
international  broadcast  bands  between  5950 
and  26100  kc  set  forth  in  the  1947  Atlantic  City 
table  of  frequency  allocation. 

Under  the  proposed  revisions,  frequencies 
would  be  assigned  to  international  broadcast 
stations  for  use  during  specified  hours  for  trans- 
mission to  specified  foreign  areas,  FCC  said. 
This  is  because  international  broadcasting  is 
subject  to  seasonal  and  other  technical  varia- 
tions which  affect  radio  propagation  conditions, 
the  Commission  explained. 

Licensees  could  request  the  assignment  of 
particular  frequencies  for  use  during  specific 
hours  of  private  operation,  the  notice  said,  and 
where  a  licensee  is  simultaneously  engaged  in 
both  private  and  contract  broadcasting  with 
the  government,  it  would  receive  separate  au- 
thorizations for  each  type  of  operation  from 
FCC. 

The  Commission  explained  the  proposal  rec- 
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Justice  Dept.  and  the  Federal  Trade  Commis- 
sion. Baseball  Comr.  Ford  Frick  and  Mr. 
Busch  are  slated  to  testify  at  a  later  date. 

The  Justice  Dept.,  represented  by  Stanley  N. 
Barnes,  assistant  attorney  general  in  charge  of 
the  Anti-Trust  Division,  said  the  measure  as 
originally  proposed  would  be  "discriminatory" 
and  extremely  difficult  to  enforce. 

He  said  the  division,  which  has  long  believed 
baseball  itself  should  be  subject  to  anti-mo- 
nopoly rules,  would  have  "no  objection"  to  the 
broader  proposal  indicated.  He  said,  however, 
that  all  such  legislation  was  unnecessary  since 
violations  by  any  beer-baseball  combination 
could  now  be  prosecuted  under  the  anti-trust 
laws. 

FTC's  Statement 

The  Federal  Trade  Commission  said  it  was 
in  no  position  to  recommend  enactment  of  the 
resolution  because  it  doubts  "the  advisability  of 
a  piecemeal  approach  to  the  question"  of  mo- 
nopoly by  a  brewery  via  baseball. 

FTC  also  said: 

There  is  little  reason  to  anticipate  that  passage 
of  the  resolution  would  further  any  of  the  pur- 
poses expressed  in  the  resolution.  Subjecting 
baseball  clubs  owned  by  persons  or  concerns 
engaged  in  the  alcoholic  beverage  industry  to 
the  provisions  of  the  antitrust  laws  would  not 
make  unlawful  per  se  the  alliance  of  baseball 
and  brewing  business  nor  the  utilization  of 
subsidiary  baseball  clubs  by  breweries  for  ad- 
vertising or  promotional  purposes.  It  is  also 
clear  that  the  bill  would  not  affect  the  sponsor- 
ship of  radio  and  television  broadcasting  of 
professional  baseball  games  by  brewing  com- 
panies or  others  in  the  alcoholic  beverage  busi- 
ness that  have  no  ownership  interest  in  pro- 
fessional baseball  clubs. 

Meanwhile,  in  the  House,  Rep.  Frank  M. 
Karstcn  (D-Mo.)  called  the  Johnson  proposal 
unconstitutional  and  said  Mr.  Busch  was  "the 
staunches!  friend  the  small  brewers  of  this 
country  ever  had."  He  said  Mr.  Busch  saved 
the  Cardinals.  The  House  Monopoly  Subcom- 
mittee, he  said,  had  "exploded  the  myth"  that 
the  brewing  industry  has  become  a  "savage  mo- 
nopoly" by  rating  the  industry  348th  "in  order 
of  concentration." 


ognizes  the  limited  spectrum  space  available 
the  international  broadcasting  service  under 
Atlantic  City  allocation  and  the  "inherent  nec 
sity  of  sharing  this  spectrum  space  with 
other  member  countries  of  the  Internatioi 
Telecommunication  Union." 

The  minimum  technical  standards  propo 
by  FCC  are  based  upon  the  standards  del 
oped  at  the  High  Frequency  Broadcasting  C 
ference  at  Mexico  City  in  1948-49.  The  p 
posed  rules  specify  minimum  transmitter  out 
power  of  100  kw  and  a  median  delivered  fi 
intensity  of  150  uv/m  50%  of  the  time  at 
distant  foreign  area  of  intended  reception. 

During  World  War  II  and  for  some  ti 
thereafter  all  international  broadcasting  by  ( 
U.  S.  was  carried  on  by  FCC  licensees  un 
contract  with  the  government,  first  with  1 
Office  of  War  Information,  then  the  State  D< 
and  subsequently  the  U.  S.  Information  Agen 

NCAA  Meets  On  I 
Football  Tv  Plan 

SOME  "liberalization"  and  not  a  little  "exp< 
mentation"  was  expected  to  be  incorpora 
into  the  NCAA  football-television  plan 
1954  which  was  to  have  been  finalized  at 
two-day  meeting  over  the  weekend  in  Kan 
City. 

If  the  plan,  as  finally  worked  out  for  pr 
entation  to  the  NCAA  membership  for  a  m 
ballot,  followed  the  general  pattern  shaped 
in  two  preliminary  meetings,  at  least  two  revo 
tionary  "experiments"  were  to  have  been  p; 
posed  for  the  televising  of  college  football  t 
fall. 

The  committee  was  to  decide  upon  one  pi 
posed  modification  of  the  familiar  "Game 
the  Week"  plan  by  which  a  sponsor  cot 
choose  his  "Game  of  the  Week"  as  late  as  t 
Sunday  or  Monday  preceding  the  weekly  tele 
sion  feature.  It  was  expected,  however,  tl 
teams  would  be  restricted  as  they  have  be 
in  the  past  to  one  television  appearance  for  t 
entire  season  on  the  "Game  of  the  Week"  te 
cast. 

Another  more  drastic  "experiment"  was 
proposal  that  the  college  football  world  "• 
divided  into  four  sections  for  two  or  thr 
scattered  Saturdays  during  the  season  when  \ 
restrictions  would  be  "off" — except  the  one  tb 
no  telecast  would  be  permitted  to  extend  beyoi 
the  sectional  boundary.  This  would  open  t 
door  for  individual  schools  or  conferences 
sell  their  own  games  for  that  day  for  telecr 
within  the  region. 

Cornell  Athletic  Director  Robert  J.  Kar 
former  chairman  of  the  committee  and  still 
member,  flew  to  the  meeting  last  Friday. 


Mexico  Authorizes  XETQ 
On  WOAI's  Clear  Channel 

NOTIFICATION  by  Mexico  that  it  has  a 
thorized  operation  of  XETQ  Orizaba,  Vei 
with  provisional  power  of  1  kw  on  1200  k 
Class  I-A  clear  channel  of  WOAI  San  Antoni 
was  confirmed  by  FCC  last  week.  XETC 
formerly  assigned  250  w  on  1370  kc  at  Vei 
Cruz,  is  authorized  to  go  to  5  kw,  direction; 
night,  as  a  Class  II  station  on  1200  kc,  Mexic 
reported  to  the  Commission. 

So  far  as  is  known  XETQ  has  not  shifte 
to  1200  kc  and  the  channel  continues  clea: 

FCC  officials  noted  that  Orizaba  is  onl 
480  miles  from  the  U.  S.  border,  under  tb 
650-mile  minimum  specified  for  Class  II  st£ 
tions  on  U.  S.  clear  channels  in  the  forme 
North  American  Regional  Broadcasting  Agret 
ment,  to  which  Mexico  was  party.    FCC  sai 
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BALTIMORE 

the  city  of.  rowf houses!  ^ 


Baltimore's  miles  and  miles  of  row  houses 
are  just  one  thing  that  makes  this  city  dif- 
ferent from  every  other  big  city  market  in 
America. 

IT'S  A  COMPACT  MARKET! 

More  than  \\i  million  Baltimoreans  are 
packed  into  an  unusually  small  geographical 
area.  You  don't  have  to  pay  for  a  powerful, 
expensive  radio  station  to  reach  these  people 
effectively.  W-I-T-H  will  do  the  whole  job 
for  you — at  a  fraction  of  the  cost.  Because 


NIELSEN   SHOWS  W-I-T-H   FIRST  IN  BALTIMORE 
CITY  AND  BALTIMORE  COUNTY 

The  latest  Nielsen  Coverage  Service  proves 
that  the  weekly  daytime  circulation  of 
W-I-T-H  is  greater  than  any  other  radio  or 
television  station  in  Baltimore  City  and 
Baltimore  County. 

That's  just  one  fact  in  this  amazing  sur- 
vey. A  call  to  your  nearest  Forjoe  man  will 
bring  you  the  whole  story. 


IN  BALTIMORE 


TOM   TINSLEY;  PRESIDENT 


REPRESENTED    BY    FORJOE    &  CO: 
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the  new  XETQ  operation  would  cause  objec- 
tionable interference  to  WOAI  and  protest  will 
be  made  through  the  State  Dept.  Commission 
spokesmen  also  noted  that  XETQ  would  suffer 
severe  interference  from  WOAI,  to  perhaps 
its  25  mv/m  contour  at  night. 

Meanwhile,  State  Dept.  officials  confirmed 
last  week  they  have  received  unofficial  accep- 
tance of  their  invitation  to  Mexican  government 
representatives  to  meet  in  Washington  March 
29  to  discuss  continuation  of  the  1946  modus 
vivendi  extending  engineering  standards  of 
NARBA  1937.  A  formal  meeting  is  expected 
to  be  held  in  Mexico  City  later  this  year  look- 
ing toward  a  bi-lateral  agreement  for  inter- 
national coordination  of  frequency  use.  Mex- 
ico refused  to  be  a  party  to  NARBA  1950, 
which  still  is  waiting  Senate  confirmation. 


FBA#  BNA  Announce 
Conference  Program 

PROGRAM  and  lecturers  have  been  announced 
by  the  Federal  Bar  Assn.  and  the  Bureau 
of  National  Affairs  for  the  off-the-record  brief- 
ing conference  scheduled  March  29-30  on  com- 
munication law  and  regulation,  to  be  held  in 
Washington  at  the  Sheraton  Park  Hotel.  It  is 
the  second  such  conference  on  government  af- 
fairs and  will  include  FCC  Commissioners  and 
leading  radio-tv  attorneys  [B»T,  March  1]. 
Registration  fee  is  $50,  including  lunches. 

FCC  Chairman  Rosel  Hyde  opens  the  con- 
ference March  29,  highlighting  current  develop- 
ments and  basic  FCC  policies.  Other  Commis- 
sioners participating  include  Comrs.  Frieda  B. 
Hennock,  Robert  E.  Lee,  E.  M.  Webster,  John 
C.  Doerfer,  Robert  T.  Bartley  and  George  E. 
Sterling.  Assistant  Broadcast  Bureau  Chief 
Joseph  Kittner  will  discuss  broadcast  regulation 
while  General  Counsel  Warren  Baker  will  re- 
view political  broadcasting. 

FCC  regulation  compared  to  other  agencies 
will  be  discussed  by  Earl  W.  Kintner,  FTC 
general  counsel,  and  William  H.  Timbers,  SEC 
general  counsel.  Changes  in  hearing  proce- 
dures are  to  be  reviewed  by  Vincent  B.  Welch, 
president  of  Federal  Communications  Bar 
Assn.,  and  William  C.  Koplovitz,  chairman  of 
FCBA's  Administrative  Procedures  Committee, 
with  U.  S.  Court  of  Appeals  Judge  E.  Barrett 
Prettyman  as  moderator. 

Radio  for  special  uses  and  industrial  services 
will  be  covered  by  John  T.  Quisenberry,  AT&T 
general  solicitor;  Jeremiah  Courtney,  attorney, 
and  Lester  Spillane,  assistant  chief,  FCC  Safety 
&  Special  Services  Bureau.  Charles  V.  Rhyme 
will  discuss  federal  versus  state  regulation. 

Practical  side  of  regulation  is  to  be  presented 
by  Joseph  McDonald,  NBC  treasurer  and 
formerly  the  network's  assistant  general 
counsel,  and  W.  Spencer  Harrison,  CBS  vice 
president. 

Roles  of  engineers  and  lawyers  will  be  out- 
lined by  consultant  Stuart  L.  Bailey  and  attor- 
ney Philip  G.  Loucks.  Justin  Miller,  NARTB 
board  chairman  and  general  counsel,  is  sched- 
uled as  luncheon  speaker  March  30  on  industry 
self-regulation. 


FCC  Hits  Late  Filing 
For  Extensions,  STA's 

GROWING  number  of  latc-filcd  television  ap- 
plications for  extension  of  completion  date  and 
special  temporary  authority  to  commence  com- 
mercial operation,  all  seeking  prompt  consid- 
eration, was  cited  by  FCC  last  week  in  a 
notice  that  these  violations  of  the  rules  arc  not 
conducive  to  an  expeditious  dispatch  of  the 
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Commission's  business. 

FCC  warned  that  Sec.  3.627(b)  of  its  rules 
requires  that  applications  for  extension  of  time 
to  construct  shall  be  filed  "at  least  30  days" 
prior  to  the  expiration  date  of  the  current 
permit.  Sec.  1.324  requires  that  requests  for 
ST  As  be  filed  at  least  10  days  before  date  of 
contemplated  operation  while  Sec.  3.629  re- 
quires that  requests  for  program  test  authority 
be  filed  10  days  in  advance  at  the  Commission 
and  the  FCC  engineer  in  charge  of  the  district 
in  which  the  station  is  located  be  notified. 
Program  test  authority  may  not  be  requested 
until  application  for  license  is  filed,  FCC  said. 

"Interested  parties  are  reminded,"  FCC  said, 
that  "except  where  a  clear  showing  is  made 
warranting  more  rapid  action  as  a  matter  of 
public  necessity,  applications  such  as  those 
described  above  seeking  action  in  a  particular 
case  must  be  filed  in  advance  of  the  contem- 
plated operation  or  other  action  in  accordance 
with  the  appropriate  rules  of  the  Commission 
relating  to  such  matters." 


Photographers'  Gallery 

REP.  HAROLD  C.  HAGEN  (R-Minn.) 
said  last  week  he  was  preparing  legisla- 
tion to  set  up  a  special  U.  S.  Capitol 
Gallery  accommodation  for  news  and 
newsreel  photographers  in  the  House  and 
Senate.  Facilities,  he  said,  would  be 
similar  to  those  now  available  for  press, 
radio-tv  and  magazine  newsmen.  This 
he  said  would  give  them  equal  treatment. 


Commission  Gives  Ala., 
Tenn.  5  New  Educ.  Channels 

BASED  upon  pleadings  by  Frank  Kyle  Spain, 
Tupelo,  Miss.,  and  the  Tennessee  Educational 
Television  Commission,  FCC  last  week  made 
final  the  allocation  of  ch.  9  to  Tupelo  for  com- 
mercial, use  and  assigned  five  new  educational 
channels;  ch.  7,  Munford,  Ala.;  ch.  69,  Cooke- 
ville,  Tenn.;  ch.  77,  Crossville,  Tenn.;  ch.  11, 
Lexington,  Tenn.,  and  ch.  2,  Sneedville,  Tenn. 

WDXI-TV  Jackson,  Tenn.,  under  construc- 
tion on  ch.  9,  is  required  to  change  to  ch.  7 
to  facilitate  the  ch.  9  addition  at  Tupelo,  FCC 
indicated.  Educational  ch.  7  at  University,  Ala., 
is  changed  to  ch.  74  to  permit  the  edcational  al- 
locations. Changes  are  effective  30  days  after 
publication  in  the  Federal  Register. 

Meanwhile,  on  petition  by  ch.  35  WTRI 
(TV)  Schenectady,  N.  Y.,  FCC  invited  com- 
ments by  April  21  on  proposed  rule-making  to 
assign  ch.  35  to  the  Albany-Schenectady-Troy 
area  in  lieu  of  the  channel's  present  allocation 
only  to  Schenectady.  The  Commission  turned 
down  a  protest  by  ch.  41  WROW-TV  Albany 
opposing  the  WTRI  proposal.  Comr.  Frieda  B. 
Hennock  dissented. 


Third  Spokane  Vhf  Approved 

THIRD  vhf  station  for  Spokane,  Wash.,  was 
approved  by  FCC  last  week  in  an  order  making 
Final  immediately  an  examiner's  initial  decision 
to  grant  ch.  2  there  to  Louis  Wasmer,  operator 
of  KREM  Spokane  [B»T,  March  15]. 

Action  was  made  possible  by  withdrawal  of 
a  competitive  application  by  KNEW  Spokane, 
which  received  $32,500  to  cover  expenses. 
KHQ-TV  is  operating  on  ch.  6  there  as  an 
ABC  and  NBC  outlet  while  KXLY-TV,  CBS 
and  DuMont,  is  on  ch.  4. 


STREIBERT  TELLS 
USIA  ACTIVITIES 

AN  expanded  program  of  government  ra< 
and  television  activities  designed  to  promote; 
more  favorable  climate  in  other  countries  ' 
ward  the  U.  S.  was  described  last  week 
Theodore  C.  Streibert,  director  of  the  U. , 
Information  Agency  and  formerly  president 
WOR-AM-TV  New  York,  before  a  jo' 
luncheon  meeting  in  New  York  of  the  Int 
national  Advertising  Assn.  and  the  Export  M< 
ager's  Club  of  New  York. 

In  a  talk  titled  "Overseas  Public  Relation 
Mr.  Streibert  said  the  agency  has  learned  ft 
the  most  effective  way  to  present  America's  si 
of  the  story  is  to  emphasize  facts  and  minim 
propaganda. 

To  achieve  the  most  effective  results,  ft 
Streibert  said,  the  agency  has  directed  tl 
three-quarters  of  the  Voice  of  America  broi 
casts  be  aimed  at  the  Soviet  orbit  of  natio: 
and  also  has  taken  steps  to  strengthen  the  VC 
signal  to  Iron  Curtain  countries. 

As  for  television  activities,  Mr.  Streibert  sa 
the  agency  is  furnishing  documentary  and  ne 
programs  produced  by  the  domestic  televisi 
industry  to  stations  in  Europe,  Latin  Ameri 
and  the  Far  East.  He  noted  that  the  tv  indusj 
abroad  is  still  in  the  growing  stage,  but  esti 
ated  there  are  some  three  million  sets  in  Euro) 
Latin  America  and  the  Far  East,  with 
estimated  audience  of  about  30  million. 

After  sketching  briefly  the  activities  of  t 
agency  in  the  publications  and  motion  picti 
fields,  Mr.  Streibert  urged  that  private  indust 
with  interests  abroad  initiate  steps  to  help  ere; 
for  the  U.  S.  a  more  favorable  climate  of  op: 
ion  there. 

The  chairman  for  the  luncheon  meeting  v. 
George- H.  Giese,  president  of  the  Internatiofr  ^ft 
Advertising  Assn.  and  president  of  McCnaflj 
Erickson  Corp.  International. 


FCC  Approves  KPOA  Sale, 
First  Under  New  Rules 

SALE  of  KPOA  Honolulu  by  J.  Elroy  McQ 
and  John  D.  Keating  for  $400,000  to  Te: 
Trip  Co.,  New  York,  was  approved  by  FC 
last  week.  It  was  believed  to  be  the  first  stati 
sale  to  comply  with  the  Commission's  ne 
multiple  ownership  rules  limiting  am  holdin 
to  seven  for  a  single  entity  [B*T,  Jan.  18]. 

New  KPOA  licensee  is  Radio  Hawaii  In 
subsidiary  of  Tele-Trip,  aviation  insuran|L__ 
firm.  Principals  in  both  firms  include  John  I. 
Shaheen,  president,  and  Fin  Hollinger,  exec 
tive  vice  president-general  manager.  Mr.  H( 
linger  is  KPOA  manager.  Messrs.  McCaw  at 
Keating  most  recently  added  WINS  New  Yo: 
to  their  lists  of  broadcast  holdings. 


I  MM 


WKZC 


WMEX  Renewal  Faces  Hearin 

WMEX  Boston  was  advised  by  FCC  last  wet 
that  its  application  for  license  renewal  "ind 
cates  the  necessity  of  a  hearing"  in  view  i 
program  logs  showing  considerable  horse  ra< 
programming.  FCC  said  the  station's  logs  f< 
the  1952  composite  week  show  airing  of  racii 
shows  on  a  "continuing  basis"  during  a  "sul 
stantial  period"  of  the  afternoon. 

WMEX's  license  expires  April  1.  It  last  wi 
renewed  Feb.  25,  1952,  after  a  year  on  tempt 
rary  extension  because  of  the  racing  issue.  Tb 
WMEX  renewal  in  February  1952  was  basi 
upon  its  discontinuance  of  horse  race  shi 
but  the  Commission  at  that  time  ordered  b 
ing  on  the  renewals  of  three  tv  stations  an 
other  radio  stations  because  of  the  issue  [' 
March  3,  1952]. 


ihire  a 


Broadcasting 


Telecast 


W  MIGHT  SCORE  100  POINTS*— 

BUT  .  . 


PULSE  REPORT— 100%  YARDSTICK 
LAMAZOO  TRADING  AREA— FEBRUARY,  1953 
MONDAY— FRIDAY 


6  A.M. 
to 

12  Noon 

12  Noon 

to 
6  P.M. 

6  P.M. 
to 

Midnight 

WKZO 

59%  (a) 

59% 

48% 

B 

21 

14 

23 

C 

5(a) 

4 

6 

D 

5 

4 

4 

E 

3 

4 

7 

!  MISC. 

9 

14 

12 

|l  Does  not  broadcast  for  complete  six-hour  period  and 
share  of  audience  is  unadjusted  for  this  situation. 


07ie  .'/•<>(>■<■<  fffa/wni 

WKZO  — KALAMAZOO 

WKZO-TV  —  GRAND  RAPIDS-KALAMAZOO 

WJEF  — GRAND  RAPIDS 

WJEF-FM  — GRAND  RAPIDS-KALAMAZOO 

KOLN  —  LINCOLN,  NEBRASKA 

KOLN-TV  —  LINCOLN.  NEBRASKA 

Associated  with 

WMBD  —  PEORIA,  ILLINOIS 


YOU  NEED  WKZO  RADIO 
TO  PILE  UP  SALES 
IN  WESTERN  MICHIGAN! 

WKZO.  Kalamazoo,  is  Western  Michigan's  first  station 
on  almost  every  count.  First  in  programming,  first  in 
listeners-per-dollar,  first  in  Pulse  ratings  (left)  ! 

Take  the  WKZO  news  operation.  According  to  Pulse, 
WKZO  newscasts  get  an  average  rating  of  12.5%,  as 
against  4.7%  for  the  next-best  station!  In  1953.  WKZO 
Radio  News  won  the  annual  Michigan  Associated  Press 
radio  award,  for  the  second  year  in  a  row! 

Mo  newscast  availabilities  at  present,  but  your  Avery- 
Knodel  man  will  be  glad  to  steer  you  onto  some  other 
equally  good  WKZO  buys. 


CBS  RADIO  FOR  KALAMAZOO 
AND  GREATER  WESTERN  MICHIGAN 


Avery -Knodel,  Inc.,  Exclusive  National  Representatives 

Frank  Selvy  of  Fur  man  set  this  NCAA  record  in  n  1954  game  against  Newberry  College. 


PROGRAMS  &  PROMOTIONS 


KCKN  'BOOSTER'  PROMOTION 

"NEED  a  boost  in  the  Kansas  City  market?"  is 
the  main  question  KCKN  asks  in  a  blue-green 
mailing  piece  it  is  sending  to  advertisers  and 
agencies.  On  the  inside.  KCKN  explains  that 
everybody  needs  a  boost  once  in  awhile;  even 
an  ocean  liner  needs  occasional  assistance  from 
a  tug.  Pointing  up  the  $\Vi  billion  Kansas 
City  market.  KCKN  tells  how  dozens  of  ad- 
vertisers who  use  a  network  station  use  KCKN 
as  a  booster  station.  The  reason,  the  card  ex- 
plains, is  because  KCKN's  daytime  audience  is 
often  bigger  than  that  of  the  network  stations 
yet  costs  as  little  as  a  fifth  of  network  station 
advertising.  Card  asks  the  reader  to  call  the 
nearest  Capper  office  for  availabilities  and  ex- 
plains that  the  phone  numbers  of  all  the  offices 
are  printed  on  the  back  of  the  card. 


RADIO'S  'MINUTEMAN'  CAMPAIGN 

RADIO  will  play  a  role  in  a  new  nationwide 
heritage  campaign  recently  announced  by  the 
Kiwanis  International  on  behalf  of  some  225,- 
000  members  and  3,700  clubs  throughout  the 
country. 

Plan  is  to  use  a  radio  series  with  a  dramatic 
format,  which  is  under  study  now,  according 
to  James  E.  Edmundson,  director  of  the  Ki- 
wanis public  relations  department.  The  drive 
was  developed  by  its  International  Committee 
on  Public  and  Business  Affairs. 

Titled  The  Minuteman  campaign,  the  pro- 
gram is  designed  to  promote  Americanism  and 
encourage  reading  of  Minuteman  pamphlets  in 
schools,  factories,  offices  and  homes.  The  first 
of  the  series  is  titled  This  Is  Your  Land. 


DERBY  CLINIC  TELECAST 

KWTV  (TV)  Oklahoma  City  claims  to  be  the 
first  station  in  the  nation  to  televise  a  Soap 
Box  Derby  building  clinic.  The  Derby  is  us- 
ually sponsored  locally  by  newspapers,  but  this 
year,  according  to  KWTV,  Derby  officials  de- 
cided to  use  KWTV  and  radio  station  KOMA 
as  a  tv-radio  "test  tube."  The  television  station 
reports  that  indications  are  that  it  will  carry 


HAPPILY  examining  some  of  mail  re- 
sponse to  KTTV  (TV)  Hollywood's  de- 
layed film  telecast  of  the  controversial 
Art  Aragon-Chuck  Davey  fight  in  Los 
Angeles  are  (I  to  r)  James  Hoffman,  KTTV 
account  executive;  Sandor  Heyman,  presi- 
dent, Enterprise  Advertising  Agency,  Los 
Angeles,  representing  the  sponsoring 
Maier  Brewing  Co.  there;  Ed  McNeilly, 
Enterprise  radio-tv  director,  and  Jackson 
Wheeler,  m.c.  of  the  special  telecast. 
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successfully  with  102  boys  signing  up  on  the 
first  registration  day. 


MARINE  MANEUVERS  FILMED 

TO  ACQUAINT  viewers  of  the  south  Florida 
area  with  the  activities  of  the  local  Marine  in- 
stallation, WTVJ  (TV)  Miami's  news  depart- 
ment traveled  1,200  miles  in  helicopters,  fighter 
planes  and  transports  in  cooperation  with  the 
3d  Marine  Air  Wing.  General  Manager  Lee 
Ruwitch  and  News  Director  Ralph  Renick  re- 
port spending  four  days  in  the  field  to  get  film 
pictures  of  training  exercises  in  Puerto  Rico. 
Shots  included  helicopters  landing  on  aircraft 
carriers,  flame  thrower  action,  invasion  maneu- 
vers and  simulated  battle  action  staged  for 
Warner  Brothers'  "Battle  Cry"  on  Vieques  Is- 
land. As  a  special  service,  the  station  con- 
tacted families  of  local  Marines  participating  in 
the  action  so  they  would  be  alerted  to  their 
heroes'  appearance  on  the  Renick  Reporting 
news  program.  The  WTVJ  representatives  re- 
port that  the  Marine  songfest  was  "better  than 
any  Broadway  production."  At  the  conclusion 
of  the  program  series,  WTVJ  will  supply  the 
Marines  with  prints  of  the  films. 


WHP-TV  SHOOTING  'SCOOP' 

WHEN  the  shooting  broke  out  in  Congress 
[B»T,  March  8],  WHP-TV  Harrisburg  brought 
viewers  what  that  station  claims  was  a  "scoop 
on  the  local  level"  with  an  eye-witness  report 
from  Rep.  Walter  Mumma  (R-Pa.).  Joe  Har- 
per, WHP-TV  news  editor,  contacted  Rep. 
Mumma  in  his  Washington  office  shortly  after 
the  shooting  and  made  arrangements  for  him 
to  appear  on  the  11:00  p.m.  News  in  Review 
program.  Rep.  Mumma  brought  along  pictures 
of  the  House  of  Representatives  to  highlight  his 
description  of  the  shooting. 


WAVE  MUSIC  PROMOTION 

"MUSIC  is  big  business  at  WAVE  Louisville, 
Ky.,"  according  to  a  pamphlet  being  sent  to 
agencies  and  advertisers  by  that  station.  Local 
live  and  recorded  musical  programming  total 
nearly  50  hours  a  week,  WAVE  states,  and  the 
"very  best  in  music  available."  The  pamphlet 
lists  the  music  and  transcriptions  personnel,  the 
types  of  music  available,  and  station  facilities 
and  musical  personalities.  The  reader  is  re- 
minded that  facts  on  WAVE'S  top  news  cover- 
age may  be  found  in  a  brochure  titled  "No 
Station  Covers  Louisville  News  like  Wave." 
The  pamphlet  closes  with  the  reminder  that 
"these  people  .  .  .  these  facilities  .  .  .  these  ideas 
.  .  .  and  these  standards  .  .  .  are  the  reasons  why 
— in  Louisville,  it's  WAVE  for  Quality  musical 
programming." 


WILS  'OPERATION  CONVERSION' 

W1I.S-AM-TV  Lansing,  Mich.,  has  recently 
completed  "Operation  Conversion,"  designed  to 
stimulate  all  channel  conversion  in  the  Lansing 
area,  and  also  promote  the  station.  The  drive 
was  conducted  by  WILS  with  cooperation  of 
tv  servicemen  and  dealers  in  the  area.  Each 
dealer  participating  received  a  series  of  free 
spot  announcements  and  the  station  delivered 
special  V/z -minute  scripts  stressing  the  advan- 
tages of  all-channel  conversion.  Listeners  to 
WILS  radio  were  reminded  that  a  complete 
choice  in  tv  viewing  enjoyment  is  obtainable 
only  with  an  all-channel  set  and  most  of  the  pro- 
grams seen  on  WILS-TV  are  not  seen  on  other 
stations  beaming  into  Lansing.  The  station  re- 
ports that  13,800  or  32.7%  of  the  42,200  sets 
in  Ingham  county  were  converted  to  WILS-TV, 


cou 


ORCA 

Two- Week 
Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

i 

The  New  Revue  every  Friday,  5:30- 
6  p.m.  (sustaining). 

NBC-TV 

March  22-23:  Three  Steps  to  Heaven 
10:45-11  a.m.,  Monday  and  Tuesdaj 
(Procter  &  Gamble  through  Compter 
Adv.). 

March  28:  American  Inventory,  2-2:3( 
p.m.,  Sunday  (sustaining). 

March  31:  Eddie  Fisher,  7:30-45  p.m 
Wednesday  (Coca-Cola  through  D'Arcj 
Adv.). 

April  4:  Paul  Winchell  Show,  7-7:3<j 
p.m.,  Sunday  (Procter  &  Gamble  foi 
Cheer  and  Camay  through  Young  &  Rubi 
cam). 

[Note:  This  schedule  will  be  corrected  t< 
press  time  of  each  issue  of  B*T.] 


which  went  on  the  air  Sept.  20,  1953,  by 
vember  1,  of  the  same  year. 


STATION  ADVERTISING  AWARD! 

TWO  radio  stations  have  won  awards  for  t 
outdoor  advertising  in  the  2d  annual  Crti 
Outdoor  Local  Advertising  Awards  Con 
sponsored  by  the  Outdoor  Advertising  Assn 
America.  KXL  Portland,  Ore.,  won  secj 
award  in  the  Rotary  Division  and  WADC 
ron,  Ohio,  won  second  award  in  the  Contini 
Poster  Division.  The  OAAA,  which  is  he 
quartered  in  Chicago,  established  the  even 
1952  to  give  recognition  to  local  outdoor! 
vertisers  for  outstanding  campaigns.  Awj 
were  made  to  the  top  three  entries  in  eacl| 
nine  divisions  of  the  contest,  with  the  adl 
tiser,  agency  and  artist  sharing  in  the  aw 
All  categories  of  local  business  using  outc 
advertising  were  eligible. 


KTTV  (TV)  MEMORIAM  PROGR/ 

MORE  than  25,000  textbooks  and  40  ton: 
clothing  have  been  contributed  to  Kent 
Kaiser  High  School  in  Kapyong,  South  Ko; 
by  Southern  California  residents  after  two. 
cial  KTTV  (TV)  Hollywood  Before  Your  I 
programs  told  the  story  of  the  school's  foi 
ing  and  requested  donations  for  its  continua 
The  school  was  founded  by  fellow-soldier 
honor  Sgt.  Kenneth  Kaiser  Jr.,  the  first  mat 
die  in  action  during  the  Korean  conflict 
Southern  California's  40th  Infantry  Divisioi 


SHOW  STOPPER  SPOTS 

A  SPECIAL  catalog  of  214  spots  recorded 
der  Show  Stoppers  Series  A  has  been  comple 
according  to  an  announcement  from  Rober 
Clarkson,  owner-producer.  Show  Stoppers, 
5-50  second  recorded  spots  for  use  on  j 
jockey  shows.  They  represent  about  15  dial 
and  over  30  character  voices.  The  catt 
classifies  spots  under  categories  such  as:  att 
tion  getters,  introduced  guests  (planned  in 
vancc),  intruders,  remarks  to  and  comments 
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IF 


you  need  only  Basic  Equipment 
for  Remote  Control 


Yes  .  .  you  can  buy  the  basic  system  from 
Gates  too  and  at  no  greater  cost  than  straight 
D.  C.  operated  systems.  Includes  transmitter 
and  studio  equipment  plus  motor  tuned 
power  control,  transmitter  control  relay, 
tower  light  indicator,  plate  contactor,  meter 
pick-up  kits  and  diode  rectifier  for  remote 
antenna  metering  —  all  ready  to  mount  in 
your  racks  and  using  the  famous  Gates 
tone  oscillator  system  for  major  control 
functions  —  the  system  that  uses  tubes  to 
provide  reliability  —  the  system  used  by 
air  lines,  the  military,  and  all  leading  com- 
munications companies  for  dependable 
multiplexing  services. 


OR 
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if  you  want  the  Complete 
System  for  Remote  Control 


Here  is  the  famous  RCM-14  system,  ready  to  move 
in  your  station.  Equipped  with  R.  F.  amplifier  for 
remote  monitoring,  dual  rack  cabinets,  complete- 
ly wired,  supplied  with  transmitter  meter  extension 
kit,  tower  light  indicator,  antenna  kit,  heavy  main 
contactor,  diode  rectifier  for  remote  antenna  me- 
tering—  or  the  complete  system,  ready  to  use. — 
In  short,  you  get  it  all  on  the  first  order.  Broad- 
casting's most  used  remote  control  system. 


GATES  USES  TUBES 

Actually  18  in  all  plus  rectifiers  when  compared 
to  other  D.C.  operated  systems.  Basic  control  func- 
tions are  handled  at  audio  frequencies — admittedly 
a  slightly  more  expensive  way  —  but  the  complete 
way.  Your  transmitter  will  not  turn  off  or  on  with 
static  or  lightning  bursts,  in  fact  there  is  no  way 
to  operate  it  except  by  the  operator.  Ask  the  nearly 
200  that  use  them. 


Houston,   2700  Polk  Avenue 
New  York,  51  East  42nd  Street 


GATES  RADIO  COMPANY 

Manufacturing  Engineers  Since  1922 

Washington,  D.  C,  Warner  Bldg. 
Los  Angeles,    750)  Sunset  Blvd. 
New  York,  International  Div.,  13  East  40th  St. 


QUINCY,  ILL.,  U    S.  A. 


Atlanta,  13th  &  Spring  Sts. 
Montreal,  Canadian  Marconi  Co. 
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PROGRAMS  &  PROMOTIONS 


disc  m.c.  time  signal  lead-ins.  program  open- 
ings, program  closings,  requests  for  music,  pub- 
lic service  assists,  etc.  Catalog  will  be  dis- 
tributed to  all  subscribers  and  will  be  available 
to  new  subscribers  who  purchase  the  series. 
Service  is  sold  as  an  exclusive  service  to  one 
station  per  city. 


GOING  FISHING 

YOUNGSTERS  will  be  able  to  fish  in  a  lagoon, 
as  a  result  of  a  drive  conducted  over  KWPC 
Muscatine.  Iowa,  which  raised  over  $500  to 
deepen  the  Weed  Park  lagoon  so  that  it  could 
be  stocked  with  fish  by  the  Federal  Fish 
Hatchery  at  Fairport.  Iowa.  The  station  reports 
I  hat  one  prison  inmate  contributed  his  month's 
wages  of  $3.00.  Part  of  money  came  in  from 
Iowa  and  two  Illinois  counties. 


'CABBAGES  AND  QUEENS' 

A  SHOW  for  the  ladies  called  Of  Cabbages 
and  Queens  is  being  presented  by  KTVU  (TV) 
Stockton,  Calif,  five  days  a  week  at  2:00  p.m. 
The  one-hour  program  will  contain  two  sec- 
tions: the  "Queens"  portion,  featuring  decorat- 
ing, gardening,  fashions,  beauty  and  other  rel- 
ative subjects,  and  the  "Cabbages"  part,  log- 
ically enough,  the  cooking  portion  of  the  pro- 
gram. According  to  the  station,  the  kitchen 
where  hostess  Vee  Russell  will  display  her  cul- 
inary skills  represents  the  very  latest  in  modern 
functional  home  cooking  headquarters. 


Picking  a  Parson 

ED  CANSTEIN,  television  editor  of 
United  Press  Movietone  News,  received 
a  letter  from  the  Evangelical  Church  in 
Hessen  and  Nassau,  Germany,  and 
learned  he  was  enfooeffed  with  the  ad- 
vowson  in  the  parish  of  Barstadt  near 
Frankfurt.  Though  his  full  name  is  Ed- 
ward von  Canstein,  he  doesn't  sprechen 
deutsch.  But  he  learned  from  the  dic- 
tionary that  the  letter  meant  he  was 
privileged  to  appoint  the  parson  in  Bar- 
stadt because  he  is  the  oldest  living  male 
descendant  of  the  Barons  of  Canstein 
line,  which  received  this  power  on  Nov. 
28,  1855,  by  title-deed  from  the  Duke 
Adolf  von  Nassau.  Mr.  Canstein  reports 
he  is  proud,  jawohl,  but  he  wonders  who 
can  fill  the  pulpit  at  Barstadt. 


WTRI  (TV)  IS  BORN 

CIGARS  were  distributed  commemorating  t» 
birth  of  Schenectady,  N.  Y.'s  first  post-free^ 
tv  station,  WTRI  (TV)  ch.  35.    The  wrapp|(|F 
read:  "It's  a  television  station  .   .   .  Born-mil 
Feb.  28.  1954."    WTRI  is  the  second  statui 
for  Schenectady,  but  the  first  uhf. 


COMPARATIVE  STUDY 

RESULTS  of  a  comparative  study  done  b 
WTRF-TV  Wheeling  in  relation  to  its  standin 
with  what  it  terms  "Must-Buy  Stations"  i 
metropolitan  areas  elsewhere,  has  just  been  n 
leased  by  the  outlet.  In  the  1 3-city  surve;  I 
Wheeling  placed  first  in  population,  households 
spendable  income  and  grocery  sales. 


WCPA  HELPS  POLICE 

CREDIT  for  helping  in  the  recovery  of  a  stolen 
car  and  for  aiding  in  the  capture  of  the  sus- 


pected thief,  was  given  to  WCPA  Clearfield,  Pa., 
by  state  police,  according  to  that  station. 
First,  the  station  broadcast  a  description  of  a 
missing  car  and  a  listener  spotted  the  car 
parked  outside  his  home.  The  following  day, 
WCPA  reports  broadcasting  a  description  of 
the  suspected  thief  with  the  news  that  police  be- 
lieved the  man  was  armed  and  possibly  danger- 
ous. The  suspect  was  listening  and  apparently 
fearful  that  the  police  might  come  after  him 
with  guns  drawn,  he  called  the  state  police  bar- 
racks and  surrendered. 


PRACTICAL  PROMOTION 

COMBINING  utility  and  promotion,  WWVfl 
Wheeling,  W.  Va..  has  recently  released  a  Fiij| 
ger  Tip  Fact  File  intended  for  circulation  amoq 
media  buyers.  Copy  in  the  file  contains  markJ 
data,  break-down  of  listening  audience,  capsul 
descriptions  of  shows  the  station  carries,  as  wq 
as  rate  information  and  promotional  ideas.  I 


STUDENTS  OPERATE  KBOL 

LATE  last  month,  students  at  Boulder  (Colo, 
High  School  took  over  the  operation  of  KBOlJ 
Boulder  for  an  entire  broadcast  day.  The  eveij 
was  so  successful,  according  to  the  station,  tha 
it  will  now  be  an  annual  affair.  All  function 
at  the  station  were  performed  by  the  studenj 
exclusive  of  engineering  chores  at  the  trail 
mitter.  Supervising  the  project  was  Wall 
Schneider,  speech  instructor  at  the  school.  I 
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ON  THE  AIR 


EVERYONE 
KNOWS  WHEC 
IS  WAY  OUT 
IN  FRONT  IN 
THE  OVERALL 
RATINGS,  BUT 


HOW  ABOUT  LOCAL  SHOWS  AGAINST 
LOCAL  SHOWS  IN  ROCHESTER?  

STATION      STATION       STATION    STATION    STATION  STATION 

WHEC       B  C         D         E  F 

FIRSTS   95  27  0  0  0  0 

TIES   17  17.  0  0  0  0 


In  the  ratings  of  the  427  weekly  quarter  hours  WHEC  is  on  the  air 
it  outstrips  the  nearest  other  station  by  250%  .  .  .  and  on  locally 
created  programs,  as  you  see  above,  the  margin  is  even  wider!  .  .  . 

There  are  some  availabilities  in  these  high-rated  local  WHEC  pro- 
grams !  Why  not  find  out  if  we  haven't  got  just  the  spot  to  get  you 
off  the  spot  in  Rochester? 

♦LATEST  PULSE  REPORT  BEFORE  CLOSING  TIME 


BUY  WHERE  THEY'RE  LISTENING:- 


^^■^^     5,000  WATTS 

Representatives:  EVERETT- McKINNEY,  1 

lc.  Ne\ 

v  Y 

'ork,  Chicago,  LEE  F.  O'CONNELL  CO.,  Los  Angeles,  San  Francisco 

He  reaches  customers  in  kitchen  and  car 


Want  to  talk  to  the  lady  of  the  house  while  she's 
preparing  the  evening  meal?  Want  to  get  the  ear 
of  her  husband  while  he's  driving  his  car? 

Then  let  Hal  Morgan  tell  your  food,  beverage, 
drug  or  automotive  story  on  "Morgan's  Matinee" 
— the  sixty-minute  show  with  double-barreled 
appeal  for  homemakers  and  motorists  alike. 

From  4:30  to  5:30  each  weekday  afternoon, 
Hal  Morgan  serves  up  a  blend  of  good  music,  news, 
weather,  time  and  road  conditions  .  .  .  preferred 
fare  for  the  man  driving  home  from  work,  and 
for  the  homemaker  in  the  kitchen. 

While  Morgan  is  on  the  air,  Greater  Cleveland 
traffic  is  at  its  peak.  Over  a  quarter-million  motor- 
ists are  on  the  move  —  90%  with  car  radios! 
During  this  same  period,  radios  are  tuned  to 
Hal  Morgan  by  busy  homemakers. 


Reach  customers  in  a  mood  to  buy — on 
"Morgan's  Matinee"!  Participations  and  quarter- 
hour  segments  available.  Check  your  nearest 
Christal  office  today. 


THE  STATION  WITH 

4V2  MILLION  FRIENDS 
IN  NORTHERN  OHIO 

CBS — Cleveland — 50,000  Watts 
The  Peoples  Broadcasting  Corp. 
Represented  by  The  Henry  I.  Christal  Co.,  New  York 
In  Canada  by  Radio  Time  Sales,  Ltd.,  Toronto 
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•  Answers  are  coming  to  uhf's  problems.    Page  66. 

•  A  tribute  to  broadcasters.    Page  68. 

•  Is  early  morning  radio  being  overrated?    Page  70. 


SELLING  VACATIONS  BY  RADIO 


HAT  universal  urge  to  go  places  and  do  things  is  being  nurtured 
!  radio  in  Philadelphia.  The  station  responsible  for  this  revitalized 
terest  in  travel  is  WIP,  which  recently  completed  a  series  of  travel 
oadcasts  that  was  so  successful  that  a  second  13 -week  series  was 
gned  for  by  Associated  Travel  Bureaus,  Philadelphia,  an  organi- 
ition  of  the  city's  leading  travel  agencies.  The  show  which  brings 
e  lure  of  far-away  places  into  the  reach  of  average  Philadelphians 
titled  Wonderlands  in  Travel,  heard  five  nights  a  week  on  WIP 
(  a  quarter-hour  format. 

The  enthusiastic  response  to  the  series  from  the  WIP  audience 
iring  the  first  broadcasts  prompts  the  station  to  conclude  that  the 
>ry  behind  the  formation  and  operation  of  Associated  Travel 
ireaus  might  well  serve  as  a  model  for  similar  groups  throughout 
e  country. 

In  October  1953,  Philadelphia's  six  leading  travel  companies 
jfined  forces  as  Associated  Travel  Bureaus  for  advertising  purposes. 
:d  Smith,  WIP  sales  representative,  was  instrumental  in  forming 
e  new  group.  It  was  Mr.  Smith  who  proposed  the  advertising 
an  for  the  six  agencies.  When  the  firms  were  individually  con- 
cted  and  asked  opinions  on  his  idea  for  Wonderlands  in  Travel, 
i  reaction  was  generally  the  same:  The  idea  was  sound  but  as 
parate  businesses  they  could  not  afford  it. 

Then  came  the  idea  that  collectively  these  agencies  might  be 
lerested  in  backing  the  show.  Each  agency  agreed  and  for  13 
ieks  Wonderlands  in  Travel  was  presented  under  joint  sponsor- 
ip. 

At  the  outset,  officers  were  elected.  President  of  Associated  is 
ustin  Dixon,  president  of  Bartlett  Tours  Co.;  Clarence  Adams, 
resident  of  Adams  Travel  Bureau,  is  treasurer,  and  secretary  is 
lorris  Rifkin,  Globe  Travel  Service.  Participating  members  are 
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Max  Wohlmuth,  president  of  Admiral  Travel  Service,  Dan  Barrows 
of  Raymond-Whitcomb  Inc.  and  Joseph  Rosenbluth,  Rosenbluth 
Bros. 

The  series  was  designed  to  create  the  desire  to  travel,  to  establish 
with  the  public  the  economy  of  using  the  services  of  a  travel  agent, 
to  build  new  mailing  lists  and  to  promote  to  this  new  untapped 
audience,  travel  and  vacation  trips  to  fit  every  pocketbook. 

Each  program  featured  colorful  facts  and  sightseeing  data  about 
a  different  vacation  locale,  an  interview  with  one  of  the  travel 
agents  who  knew  the  area,  and  music  typical  of  the  spot. 

The  formation  of  the  Bureau  made  it  possible  to  promote  a  single 
name  and  address.  With  the  simple  method  of  rotating  leads  each 
agency  shared  equally  in  the  results. 

Commenting  on  the  Bureau's  renewal  of  the  broadcasts,  Clyde 
Spitzner,  sales  manager  of  WIP,  said,  "The  formation  of  this  asso- 
ciation demonstrates  clearly  the  effective  results  that  can  be  ob- 
tained economically  through  radio."  He  points  out  that  as  a  direct 
result  of  the  WIP  series,  the  association  has  found  many  definite 
leads  and  sales  which  have  resulted  solely  from  the  broadcasts. 
Traffic  has  increased  in  their  offices.  Bookings  for  travel  have 
grown  and  particularly  noted  was  the  increase  in  bookings  for  an 
economy  Miami  Beach  House  Party  trip,  heavily  promoted  through 
Wonderlands  in  Travel. 

Renewal  of  the  series  speaks  for  itself  regarding  the  association's 
opinion  of  its  new  advertising  vehicle  and  the  successful  way  in 
which  WIP  has  promoted  the  bureau's  services.  Mr.  Dixon,  presi- 
dent of  the  association,  in  explaining  his  reaction  to  the  impact  of 
Wonderlands  in  Travel,  spoke  for  the  group  when  he  said,  "We 
feel  that  this  radio  program  is  the  best  form  of  advertising  and 
public  relations  we  have  ever  used." 
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MOST  reports  on  uhf  television  have  been  on  the  negative 
side — what's  wrong  with  it  and  how  uhf  operators  are 
struggling  against  odds.  There  are  still  plenty  of  problems, 
but  there  is  good  news,  too.  Here  is  a  report  by  B»T's  ex- 
perienced Earl  B.  Abrams.  Transmitter  with  power  rating 
high  enough  to  give  uhf  stations  parity  with  vhf  competitors 
will  be  available  by  the  end  of  next  year  or  early  in  1956, 
according  to  leading  manufacturers.  Even  with  low  power, 
a  uhf  station  can  cover  its  market,  a  Philco  Corp.  testing 
team  determined  in  Jackson,  Miss.  And,  although  it  takes 
a  heap  of  doin'  to  persuade  viewers  to  convert  to  uhf,  it  can 
be  done — as  witnessed  by  the  Des  Moines  situation. 


off  for  i 
■I  Iowa 


& 


MSWERS    ARE  COMIN 


THOSE  uhf  broadcasters  who  feel  they  are 
swimming  against  the  tide  in  television 
waters  should  take  heart.  There  is  nothing 
fundamentally  wrong  with  uhf.  Time  is  the 
key — if  the  uhf  operator  can  hold  out. 

Take  power  for  example.  Uhf  broadcast- 
ers struggling  against  what  seem  insur- 
mountable odds  may  think  they  will  always 
be  second  rate  in  power  compared  to  vhf. 

They  need  not  feel  this  way.  The  time  is 
not  far  off  when  transmitter  manufacturers 
hope  to  have  that  pearl  of  great  desire — a 
50  kw  transmitter  capable  of  radiating  the 
maximum  1,000,000  watts. 

Provided  that  the  transmitting  antenna  is 
sited  correctly — up  high  overlooking  the 
market — a  lot  of  difficulties  are  going  to 
disappear  once  high  power  comes  along  to 
join  high  tower. 

That  is  not  to  say  anything  dramatic  will 
take  place.  What  will  happen  is  that  a  uhf 
station  will  radiate  a  stronger  signal,  will 
place  a  more  stable  picture  in  the  home, 
and,  to  a  degree,  will  extend  its  coverage. 

Power  can  help  a  lot.  It  makes  tv  signals 
stronger  within  the  confines  of  the  primary 
service  area.  It  makes  receivers  and  con- 
verters work  properly.  It  can,  in  some  in- 
stances, obviate  the  need  for  expensive,  com- 
plex receiving  antenna  arrays  and  possibly 
for  outside  antennas  entirely.  It  can  fill  in, 
to  a  degree,  the  plaguesome  shadow  areas 
within  the  station's  market  area. 

Above  all,  it  will  put  uhf  stations  on  a 
basis  of  permanence  now  largely  lacking  in 
the  minds  of  viewers  who  find  it  difficult  to 
pull  in  a  uhf  signal — solely  because  uhf's 
strength  is  that  of  a  weak  flashlight  beam 
compared  to  vhf's  strong,  bold  rays. 

When  the  FCC  authorized  the  use  of  uhf 
frequencies  for  tv,  it  realized  it  had  to 
weight  powers  and  antenna  heights  of  the 
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three  tv  frequency  bands  so  that,  under  ideal 
conditions,  all  would  be  equivalent  in  cover- 
age and  signal  strength.  This,  the  Commis- 
sion accomplished,  by  limiting  maximum 
power  on  low  channels  2  to  6  to  100  kw, 
middle  channels  7  to  13  to  316  kw  and  uhf 
channels  14  to  83  to  1,000  kw.  At  the  same 
time,  it  put  a  ceiling  on  Zone  1  (north- 
eastern, north  central  and  south  central 
states,  roughly)  antennas  of  1,000  ft.  for 
vhf  but  permitted  uhf  stations  to  go  to  2,000 
ft.  above  average  terrain.  In  all  other  parts 
of  the  U.  S.  (Zones  2  and  3),  all  stations 
may  have  2,000-ft.  antennas. 

At  the  present  time,  the  highest  powered 
uhf  transmitter  is  the  12  kw  gear  offered 
by  RCA  and  GE.  DuMont  is  working  on  a 
high  powered  transmitter,  but  only  offers 
5  kw  now.  Other  manufacturers  have  500  w 
and  1  kw  transmitters. 

Only  One-Fourth  Power 

Figuring  a  20  gain  transmitting  antenna, 
the  effective  radiated  power  of  a  so-called 
high  powered  uhf  station  can  only  reach  a 
peak  of  250  kw.  That's  only  one-fourth  of 
the  maximum  permissible  power — and  it's 
no  wonder  that  many  uhf  operators  feel  like 
the  owner  of  a  300  horsepower  custom  built 
Buick  running  on  only  75  hp. 

This  summer  or  fall,  DuMont  will  come 
out  with  a  15-20  kw  uhf  transmitter,  but  no 
price  has  yet  been  set. 

Sometime  this  spring,  Federal  Telecom- 
munications Labs,  plans  a  10  kw  uhf  trans- 
mitter, priced  about  $69,200. 

That  will  put  all  major  manufacturers  on 
a  par.  Every  uhf  station  then  will  be  able 
to  put  out  a  250  kw  signal. 

Good — but  not  good  enough. 

What  is  needed  is  a  50  kw  transmitter. 
When  may  it  be  expected?  The  consensus, 
according  to  a  Broadcasting*Telecasting 
check  of  transmitter  manufacturers,  is  late 
1955  or  early  1956. 

RCA  envisages  a  50-75  kw  uhf  trans- 
mitter, to  sell  for  around  $250,000  in  1956. 
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GE  plans  a  60  kw  job,  to  sell  for  arc 
$225,000  in  late  1955.  DuMont  plai 
50  kw,  but  does  not  deem  it  wise  to  ven 
cost  or  date. 

Key  to  higher  power  in  uhf  transmr 
is  the  power  tube. 

What  the  situation  is  in  this  electr!' 
wonderland  can  best  be  explained  by  t*1 
who  have  that  responsibility. 

RCA  uses  a  conventional  RCA-P 
tetrode  in  its  1  kw  transmitter,  quite  siii 
to  those  used  in  vhf,  according  to  A^ 
Hopkins,  broadcasting  marketing  man 
In  some  stations,  the  original  tube  has  f 
operating  over  4,000  hours,  Mr.  Hop 
said.  "This  is  the  maximum  usage  we  k 
of  in  uhf  and  we  feel  it  proves  the  wisj- 
of  using  this  type  of  tube,"  he  explained 

In  the  new  RCA  12  kw  uhf  transit^ 
[B*T,  Jan.  25],  a  conventional  RCA-t 
tetrode  is  used,  Mr.  Hopkins  pointed  oul 

The  RCA  tube  department  has  two  s| 
rate  engineering  groups  working  on  the 
velopment  of  a  tube  for  the  projected  5\ 
kw  uhf  transmitter,  Mr.  Hopkins  reve; 
One  is  working  on  a  high  power  uhf  tub| 
essentially  standard  design,  Mr.  Hop: 
said.  The  other  group  is  working  wit 
tube  of  less  conventional  design. 

"Both  groups  have  had  considerable 
cess  and  successful  tubes  of  both  types  1 
been  built,"  he  added.  "We  are  prese 
evaluating  the  comparative  advantages 
the  two  types  and  will  shortly  make  a  c 
sion  on  which  one  to  use." 

GE  uses  a  tetrode  in  its  100  w  anc 
1,000  w  transmitter,  and  an  internal  ca| 
Klystron  developed  by  Varian  Associ; 
Palo  Alto,  Calif.,  for  its  12  kw.  It  plan 
use  the  Klystron  for  its  60  kw  also,  aca 
ing  to  Ralph  S.  Yeandle,  supervisor,  pro< 
planning,  broadcast  equipment  sales. 

DuMont,  on  the  other  hand,  is  usin 
Klystron  developed  by  Eimac  (Eitel-Mcl 
lough,  San  Bruno,  Calif.)  in  all  its  I 
(Continued  on  page  68) 
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JiLL  planned  and  intensive  promotion  has 
d  off  for  uhf  ch.  17  KGTV  (TV)  Des 
ines,  Iowa. 

n  three  months,  publicity,  advertising, 
motion  and  merchandising  drum-beating 
keted  uhf  conversions  from  zero  to  close 
50,000  receivers  able  to  look  in  on  the 
Moines  station.  That's  40%  of  the 
j>,254  television  sets  in  the  station's 
rket. 

^nd,  at  the  same  rate,  the  merry  month 
iMay  should  see  more  than  80,000  sets 
verted  for  uhf  reception,  Assistant  Gen- 
!  Manager  J.  W.  Bartikoski  estimates. 
[GTV,  owned  by  the  Morgan  Murphy- 
Iter  C.  Bridges  interests,  began  operating 


Nov.  15,  1953 — the  first  Des  Moines-only  tv 
station.  The  Iowa  capital,  for  three  previous 
years,  was  served  by  WOI-TV  Ames,  30 
miles  north.  WOI-TV,  on  vhf  ch.  5,  is 
owned  by  Iowa  State  College,  and  operates 
semi-commercially  (i.e.,  it  carries  commer- 
cial network  programs  and  sells  time  to 
national  spot  accounts).  It  does  not  carry 
local  commercials. 

Conversion  Pattern 

Three  weeks  after  KGTV  began  operat- 
ing, a  Drake  U.  survey  found  18%  of  Des 
Moines  sets  able  to  receive  the  ch.  17  sig- 
nals. Four  weeks  after  its  commencement, 
the  Des  Moines  Register  and  Tribune  found 
21%  of  the  markets'  tv  owners  converted 
for  uhf.  And,  two  months  after  KGTV 
began  on  the  air  programs,  American  Re- 
search Bureau  estimated  27%  of  the  Des 


Moines  sets  had  been  modified  for  the  ch. 
17  signals.  Early  in  February,  Drake  U. 
again  interviewed  Des  Moines  residents, 
found  that  39%  had  converted. 

How  did  KGTV  do  it? 

Well,  granted  it  was  the  first  Des  Moines 
tv  station — or  the  second  in  the  area — and 
granted  that  most  viewers  want  a  choice  of 
programs  and  may  be  willing  to  invest  a 
substantial  sum  to  have  that  choice,  never- 
theless a  station  has  got  to  live  it  up  to  reach 
the  number  of  .conversions  that  KGTV  has 
by  now,  virtually  50%. 

KGTV  left  no  stone  "unturned.  The  Des 
Moines  Register  and  Tribune,  with  well  over 
half-a-million  circulation,  carried  118,000 
lines  of  display  advertising. 

Movie  trailers  were  shown  in  five  of  Des 
(Continued  on  page  68) 
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SIGNAL  STRENGTH 

may  be  a  hangover  from  the  early  uhf 
,  when  most  calculations  were  theoreti- 
but  there's  still  a  widespread  opinion 
uhf  covers  seven  or  eight  miles  and 
— like  old  soldiers — just  fades  away. 


Nothing  could  be  further  from  the  truth. 

Uhf  stations,  even  with  1  kw  transmitters, 
can  apparently  reach  out  a  considerable  dis- 
tance. Certainly  far  enough  to  cover  the 
principal  city  and  its  environs  plus  a  good 
chunk  of  the  trading  area. 

Of  course,  it  all  depends  on  the  terrain. 
It's  still  a  truism  in  uhf  that  the  rougher 
the  country  the  more  difficult  it  is  to  get 


ch.  14  to  83  signals  much  beyond  the  first 
mountain  range.  But  in  fairly  level  areas, 
some  good  results  have  been  seen. 

Take  Jackson,  Miss.,  for  example.  The 
terrain  of  that  south-central  Mississippi  city 
is  fairly  even. 

Last  year,  a  Philco  Corp.  test  crew,  under 
the  leadership  of  J.  K.  Tyler,  assistant 
manager,  product  performance,  tv-radio  di- 
vision, did  measurements  on  30  uhf  stations. 
One  of  these  was  Jackson,  Miss.,  where 
WJTV  (TV)  operates  on  ch.  25  with  18  kw 
effective  radiated  power  from  a  720  ft.  an- 
tenna height  above  average  terrain. 

Using  a  panel  truck  with  an  extensible 
tower,  on  which  was  mounted  a  bow-tie  uhf 
antenna  and  a  corner  reflector,  the  signal 
was  measured  at  the  antenna  input  terminals 
of  the  Philco  tv  receivers  installed  in  the 
truck  at  more  than  65  locations  as  far  out 
as  Newton,  Miss.,  65  miles  away. 

The  chart  shown  here  is  a  composite  of 
the  signal  strengths  found  in  the  Jackson 
test.  It  demonstrates,  according  to  Mr. 
Tyler,  very  good  reception  in  the  area. 

In  Jackson  itself,  signal  strength  was  such 
that  built-in  or  simple  indoor  antennas  pro- 
duced good,  clean  pictures  Mr.  Tyler  said. 
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A  Tribute 

THE  POWERFUL  force  of  radio,  which 
manifests  itself  daily  in  innumerable  ways, 
has  played  a  major  but  slightly  publicized 
role  in  the  lives  of  Americans  who  are 
blind.  Stressing  the  importance  of  the 
medium  in  the  living  habits  of  those  de- 
prived of  sight  was  a  letter  received  at  B*T 
headquarters  last  week  from  Robert  Boston, 
public  relations  director  of  Pennsylvania 
Working  Home  for  Blind  Men,  Philadelphia. 
It  is  emphatic  in  its  praise  of  the  industry. 

In  his  letter,  Mr.  Boston  points  out  that 
in  addition  to  providing  entertainment,  in- 
formation and  relaxation  for  the  blind, 
radio  "is  also  responsible  for  the  way  of 
life  now  being  lived  by  the  blind."  It  was 
radio,  he  explains,  that  put  an  end  to  a 
cottage  community  plan  which  went  into 
operation  several  years  ago  that  would  have 
segregated  the  blind  so  that  reading  sessions 
— for  which  radio  has  been  a  substitute — 
might  be  more  easily  executed. 

Mr.  Boston's  personal  thanks  to  broad- 
casters follows: 

PENNSYLVANIA  WORKING  HOME 
FOR  BLIND  MEN 
36th  St.  and  Lancaster  Ave. 
Philadelphia  4,  Pa. 

March  13,  1954 

Editor: 

All  of  us  who  are  interested  in  the  well- 
being  of  the  blind  owe  a  very  large  debt 
to  the  men  and  women  of  the  broadcasting 
industry. 

This  Working  Home  has  just  celebrated 
its  80th  anniversary  as  the  oldest  organiza- 
tion of  its  kind  in  America  and  we  have 
enjoyed  more  public  mention  this  year  than 
in  all  the  previous  eighty  years.  I  wonder 
if  we  might  use  your  letter  columns  to  pass 


To  Radio 

on  our  grateful  appreciation  to  all  the  folks 
in  radio  and  television  who  made  Philadel- 
phians  aware  of  the  Working  Home. 

I  suppose  very  few  people  realize  just 
what  a  powerful  force  radio  is  and  has 
been  in  the  lives  of  the  blind.  It  is  their 
theater,  newspaper,  opera  house,  magazine, 
concert  hall  and  schoolroom  all  in  one. 
But  radio  is  also  responsible  for  the  way 
of  life  now  being  lived  by  the  blind.  About 
thirty  years  ago  a  movement  began  to  move 
the  blind  away  from  the  hazards  and  con- 
fusion of  the  city  and  into  suburban  com- 
munities. Planners  visualized  a  cottage 
community  surrounding  a  central  factory 
for  the  blind  and  occupied  exclusively  by 
the  blind  and  their  families.  One  or  two 
such  places  were  actually  built. 

Now  thirty  and  forty  years  ago,  all  or- 
ganizations for  the  blind  maintained  reading 
sessions.  Every  evening  staff  members  or 
sighted  volunteers  read  to  the  blind  assem- 
bled in  a  group.  The  daily  papers  were  read 
from  cover  to  cover  and  so  were  many  mag- 
azines not  then  available  in  Braille.  The 
introduction  of  radio  put  an  immediate  stop 
to  the  reading  sessions  but  it  also  stopped 
the  "cottage-industry"  idea  dead  in  its  tracks. 
When  radio  ended  the  need  for  them  the 
blind  put  up  such  a  squawk  about  moving 
from  the  city  that  the  cottage  theory  died 
and  was  never  revived.  Today  we  know 
that  it  is  much  better  for  sightless  people 
to  mingle  with  the  seeing  and  live  where 
they  want  to. 

I  realize  that  none  of  this  is  news  of 
major  importance  but  it  gives  all  of  us 
more  than  one  reason  to  say,  "Thanks  to  all 
of  you." 

Sincerely  yours, 

Robert  Boston 

Public  Relations  Director 


UHF  POWER 
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transmitters,  according  to  H.  E.  Taylor  Jr., 
manager,  television  transmitter  division. 

"Our  next  step  in  power  will  also  include 
an  Eimac  Klystron,"  Mr.  Taylor  said.  "It 
is  my  belief  that  the  50  kw  will  also  use  a 
Klystron  for  the  reason  that  Klystrons  ap- 
pear to  become  more  efficient  as  the  power 
ratings  increase." 

Federal  uses  a  GE-6183  as  the  final  am- 
plifier tube  in  its  1  kw  unit  and  the  Eimac 
3K50,000  in  its  50  kw  amplifier,  R.  G.  Bach, 
of  FTL  reported. 

Other  Developments  May  Help 

That's  about  the  story  on  higher  trans- 
mitter powers.  There  are,  of  course,  a 
number  of  developments  aside  from  trans- 
mitters that  may  help  boost  radiation — 
some  of  them  involving  FCC  action  (like 
directionalized  antennas).  Antennas  with 
gains  up  to  40  are  feasible  in  certain  cir- 
cumstances, and  would  bring  maximum 
1,000  kw  radiated  power  to  accomplishment 
much  sooner  than  is  possible  developing 
50  kw  transmitter  power. 

Hope  that  improvements  in  the  efficiency 
of  transmission  lines  and  antennas  might 
hurry   maximum    uhf    power   along  was 
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dashed  by  responsible  manufacturers. 

"Waveguide  provides  some  increase  in 
efficiency  but  there  does  not  appear  to  be 
any  likelihood  that  the  efficiency  of  trans- 
mission lines  will  be  improved  by  a  large 
factor,"  RCA's  Mr.  Hopkins  said.  "Note 
that  even  if  transmission  line  loss  was  com- 
pletely eliminated  it  would  not  contribute 
greatly  to  the  problem  of  getting  high  power. 
Insofar  as  antenna  gain  is  concerned,  it  is 
possible  to  build  antennas  with  higher  gain 
if  these  are  required. 

"Directionalization  also  offers  some  pos- 
sibilities for  unusually-shaped  service  areas. 
Cardioid  or  bi-directional  patterns  may  be 
used  to  give  gains  of  the  order  of  40  to  1 
in  the  maximum  signal  direction.  This,  how- 
ever, does  not  increase  the  average  ERP, 
and  will  be  useful  only  in  those  cases 
where  power  is  not  needed  equally  in  all 
directions." 

Nor  does  GE  see  much  hope  in  this  direc- 
tion. Mr.  Yeandle  said:  "We  do  not  foresee 
any  increased  efficiency  possibilities  as  ap- 
plied to  transmission  lines  which  would 
allow  maximum  radiated  output  until  the  60 
kw  tube  is  available.  This  gain  of  60  kw  is 
based  on  achieving  a  maximum  ERP  of 
1,000  kw  with  a  20-gain  antenna  with  ade- 
quate allowance  for  transmission  line  and 
diplexer  losses.  The  use  of  the  higher  gain 
antennas  involves  additional  risk  and  ex- 


pense of  providing  the  close-in  coveragf 
high  elevations." 

DuMont's  Mr.  Taylor  was  equally  p« 
mistic:  "There  may  be  some  slight  incn 
in  the  efficiencies  of  uhf  transmission  lin 
he  wrote,  "however,  I  doubt  the  efficien 
of  the  antennas  can  be  increased  materi 
without  having  adverse  effect  on  the  tr? 
mission  itself  (narrow  beaming)." 

Federal's  Mr.  Bach  expressed  his  se, 
ments  in  this  way:  "We  are  of  the  opir 
that  the  higher  gain  -antennas  with  ability 
handle  more  power  plus  amplifiers  t 
around  higher  power  Klystrons  which 
currently  under  development  will  eni 
broadcasters  to  reach  1,000  kw  ERP  wi 
the  next  two  years." 


UHF  AUDIENCE 
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Moines'  leading  theatres,  each  getting 
showing  per  day. 

Bumper  strips  were  carried  by  the! 
cabs  of  the  Yellow  Cab  Co. 

I 

In  conjunction  with  the  Des  Moines 
Servicemen's  Assn.  and  independent  serv, 
men,  KGTV  furnished  window  displ 
window  streamers,  point-of-sale  merchan 
ing,  auto  bumper  strips  and  radio  annoui 
ments. 

The  techniques  are  important,  but  w 
did  KGTV  sell?  It  sold  Walter  Wine 
and  John  Daly.  It  offered  Saturday  n 
boxing  and  wrestling  from  Chicago.  I1| 
fered  the  Roller  Derby  and  professk 
football.  It  called  attention  to  the  U\ 
Steel  Hour  and  the  Motorola  Tv  Hour. 
promoted  Liber  ace,  Amos  'n'  Andy  and 
shows.  It  stressed  the  ABC,  CBS  and  J 
Mont  network  programs. 

And  it  called  attention  to  its  local 
programs,    including   news    and  weat 
reports. 

Proof  of  Performance  High 

"Proof  of  performance  to  local  andj 
tional  advertisers  has  been  remark? 
high,"  Mr.  Bartikoski  said  recently.  "M 
of  this  is  due  to  the  fact  that  the  mai 
has  never  before  had  local,  live  commerc 
or  local  television  advertising  of  any  tj 
Response  on  mail  pull  programs  has  b 
outstanding  and  all  advertisers  have  enl 
siastically  renewed  their  contracts  with 
Complete  production  facilities,  incluc 
sound-on-film  motion  picture  cameras 
complete  art  department,  experienced  J 
sonnel  in  all  departments,  technical,  adn 
istrative  and  sales,  have  all  been  instrumei 
in  the  success  of  KGTV." 

According  to  Mr.  Bartikoski,  KG' 
operating  with  a  1  kw  transmitter  and  r; 
ating  18.2  kw  from  a  475-ft.  antenna,  co\ 
a  60  mile  radius  around  Des  Moines— 
eluding  in  its  Grade  A  and  B  service  ar 
such  large  communities  as  Ames,  Marsh 
town,  Newton,  Indianola  and  Boo 
Population  of  KGTV's  coverage  area 
631,600,  with  a  buying  income  of  $84 
286,219,  the  station  claims. 

Next  month,  KGTV  gets  another  j 
competitor— WHO-TV  on  ch.  13.  Its  tar 
date  is  April. 
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STAR  PERFORMER 


for  TV 

commercials 


Complete  Projection  System 

The  New  Gray  3B  Telojector  (2"  x  2"  Trans- 
parency Slide  Projector)  utilizes  a  single  lens 
— permits  superposing  of  two  images  on  an 
optical  axis  .  .  .  eliminates  any  need  for  ex- 
ternal registration  adjustment.  The  improved 
unit  provides  positive  focusing  of  images  on 
the  camera  tube  with  an  uninterrupted  se- 
quence of  slides  for  television  commercials, 
news  flashes  and  photographs  or  station  and 
sponsors'  identification. 


ESE  ARC 


AND  DEVELOPMENT  CO..  Inc.,  Milliard  St.,  Manchester,  Conn. 
Division  of  the  GRAY  MANUFACTURING  COMPANY 
Originators  of  the  Gray  Telephone  Pay  Station  and  the 
Gray  Audograph  and  Phon  Audograph 


Precision  Projection 

BETTER  Commercials  at  LOWER  COST 

Yes  .  .  .  now  you  can  use  better  2"  x  2" 
transparencies  in  uninterrupted  sequence 
at  lower  cost.  Important  too,  Gray  Telo- 
jector is  low  in  initial  cost  .  .  .  ideal  for 
budget-minded  program  directors.  Telo- 
jector is  compact,  light  weight,  trouble- 
free.  Two  turrets  take  up  to  12  slides  at 
one  loading.  Additional  loaded  turrets  are 
substituted  in  a  matter  of  a  few  seconds 
.  .  .  providing  unlimited  continual  sequence. 
Controlled  locally  at  the  unit  or  remotely 
at  the  master  video  console.  Also,  can  be 
used  with  the  Gray  35B  Manual  Control 
Box  to  produce  superposition,  laps,  fades 
and  slide  changes  at  any  desired  rate. 


YOU  ARE  INVITED: 

See  the  NEW,  SINGLE  lens  Gray  Telo- 
jector and  complete  line  of  TV — Broad- 
casting Equipment  at  Booth  297,  I.R.E. 
Show,  March  22nd-25th,  Kingsbridge  Ar- 
mory, New  York.  If  unable  to  visit  I.R.E. 
Show  write  for  illustrated,  detailed  infor- 
mation on  the  NEW,  SINGLE  LENS  GRAY 
TELOJECTOR. 


Bui 


Udcasting   •  Telecasting 


March  22,  1954    •    Page  69 


r 


is  early 
morning  radio 
overrated? 


6y  Robert  F.  Davis 


THE  7-8  a.m.  time  slot  is  rare  ribs  of  beef 
to  one  advertiser,  but  overcooked  hash  to 
another.  Too  few  advertisers  recognize  the 
difference;  most  are  not  aware  that  roast 
beef  is  served  later  in  the  day — choicer  cuts, 
too!  Not  that  7-8  a.m.  isn't  important  time. 
It  is.  It  hits  a  family  audience.  It  delivers 
the  hard-to-reach  male.  It  serves  as  the 
initial  advertising  impression  of  the  day.  To 
many  advertisers  it's  good  radio. 

But  let's  not  overrate  the  period,  for  it 
contains  obvious  disadvantages.  Isn't  it  fool- 
ish to  seek  this  period,  now  oversaturated 
with  commercials,  if  another  time  equally 
suits  your  needs?  Why  dilute  the  impact  of 
your  commercial  when,  nine  times  out  of 
ten,  you  can  g^t  just  as  high  a  rating,  or 
higher,  later  in  the  day?  In  some  periods 
you  may  sacrifice  a  higher  listeners  per  set 
figure,  but  that's  easily  offset  by  greater 
impact  you  make  with  each  commercial. 
For  a  refreshing  change,  count  impact,  in- 
stead of  listeners  per  dollar. 

A  recent  monitor  of  four  network  stations 
in  a  big  southern  market  listed  products 
ranging  from  tv  sets  and  soap  to  furniture 
and  movies  in  the  7-8  a.m.  period.  Both  the 
national  and  local  advertiser  were  guilty,  not 
aware  of  the  bigger  rewards  waiting  in  a 
different  time  slot.  A  later  in  the  day  par- 
ticipation would  increase  their  chances  for 
greater  overall  reach.  Weekly  and  monthly 
audience  turnover  is  much  higher  for  a  late 
morning  or  afternoon  disc  show  than  the 
turnover  pattern  for  a  fixed  Monday-Friday 
position  at  7-8  a.m.  Just  as  our  early 
morning  habits  don't  vary  from  Monday 
to  Friday,  so,  too,  are  our  listening  habits 
remain  static.  This  is  not  true  at  a  later 
hour. 

You  have  only  to  look  at  the  scores  of 
national  spot  accounts  (or  local  advertisers) 


who  have  written  fine  success  stories  outside 
of  the  early  morning  segment.  Or  take  the 
lead  of  the  network  advertiser.  Of  course, 
station  option  time  precludes  his  entry  into 
the  7-8  a.m.  slot.  But  that  doesn't  block  his 
success.  He's  doing  fine.  He  makes  a  friend 
of  the  housewife,  when  she's  relaxing  or 
doing  household  chores.  With  a  Monday- 
Friday  strip,  he  visits  her  two  or  three  times 
weekly,  and  his  unduplicated  audience 
doubles  within  a  week,  grows  four-fold  in  a 
month.  A  5.0%  rating  means  10.0%  of  all 
homes  in  a  week,  20%  in  a  month.  The 
spot  advertiser's  reward  is  even  greater. 
Participating  in  a  musical  block,  his  undu- 
plicated reach  swells  enormously.  On  many 
stations,  a  5.0%  rating  turns  into  a  15.0% 
weekly,  a  30%  or  35%  monthly.  And  a 
scattered  schedule,  timed  to  hit  different 
prospects  at  different  hours  of  the  day,  will 
really  snowball  audience  for  you. 

What  About  the  Male  Audience? 

What  about  the  advertiser  who  doesn't 
want  the  housewife,  whose  product  dictates 
a  male  audience — shaving  gear,  cigars,  auto- 
motive products?  Mid-morning  or  early 
afternoon  are  hash  to  him.  But  nothing  is 
wrong  with  late  afternoon  or  early  evening, 
when  kids  dominate  the  tv  scene.  And  don't 
sell  late  evening  short.  Late  hour  news  is 
still  a  radio  stronghold;  give  him  something 
to  sleep  on!  Just  one  proviso  is  needed:  A 
station  that  programs  to  the  male.  That 
doesn't  necessarily  mean  sandwiched  be- 
tween a  sports  show  and  newscast.  You  can 
be  in  a  musical  segment,  and  if  the  station 
is  heavy  on  news  and  sports,  you  can  be 
pretty  sure  you've  got  a  better  than  average 
male  audience.  And  this  formula  lets  you 
reach  the  hard  to  get,  working  housewife, 
too. 

Most  buyers  and  their  clients  shun  eve- 


ning, yet  much  evidence  points  to  radio' 
still  healthy  nighttime  role.  You've  seen  th 
audience  data  that  broadcasters  and  ad  mei 
have  gleaned  from  recent  Pulse  and  Nielsej 
reports.  Tune-in  is  either  up  or  maintaining 
a  steady  position.  Tv  homes  are  renewin.l 
their  acquaintance  with  radio.  There's  n< 
lull  in  after-dark  radio  and  it  compares  wef 
with  the  sunlit  hours.  Politz  is  a  brand  neVj 
witness,  giving  us  a  fresh  perspective  o 
radio's  size.  And  in  pace  with  the  research 
ers — in  fact  a  few  lengths  ahead — is  th 
astonishing  radio  set  sales  for  1953.  Ye^ 
radio  is  alive  at  many  hours  of  the  day. 

But  how  about  Hooper?  We've  been  cry- 
ing for  years  about  his  shrinkage  of  thi 
radio  audience,  particularly  nighttime.  Al 
right,  lets  focus  upon  Hooper,  for  no' 
infrequently  you'll  find  quite  attractivi 
Hooperatings  in  late  afternoon  or  eveninj 
time,  ready  for  your  sales  messages,  li 
one  of  our  markets,  we  have  a  4.4  Hooper  a 
6  p.m.  (on  a  one  rate,  day  or  night  station)) 
yet  for  some  strange  reason  the  buyer  pre 
fers  a  2.2  at  7:30  a.m.  In  another,  a  5.( 
Hooper  at  5:30  p.m.  is  by-passed  for  a  3.1 
at  7  a.m.  On  still  another  station,  6:30  p.m 
doubles  the  7:30  a.m.  audience  and,  0) 
course,  the  morning  segment  is  SRO.  If  yoi 
look  for  ratings  like  these,  you'll  find  their 
in  almost  any  market. 

Hooper  doesn't  survey  late  evening  radio 
but  leaf  through  any  Pulse  report  and  wit 
ness  some  outstanding  late  hour  buysi 
(Remember,  most  stations  set  a  "B"  or  "C 
rate  at  10:30  p.m.  or  11  p.m.)  Charting 
10:30-11:30  p.m.  with  7-8  a.m.  on  three  o< 
our  stations,  here's  what  we  found.  On  thi 
first  station,  the  evening  segment  pulls  20%\ 
higher  ratings,  on  the  second  33%  higher, 
on  the  third  a  50%  bonus  awaits  the  adver^ 
tiser.   And  those  are  not  baseball  or  basket-* 
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you  can 


SEE 


the 

difference! 

In  1928  there  were  four  television  sets 
in  the  Schenectady  area  that  were  able 
to  receive  this  first  dramatic  program, 
"The  Queen's  Messenger,"  from  the 
General  Electric  Company's  experi- 
mental television  station. Today  356,000 
receivers  in  the  14,000  square  miles 
that  WRGB  covers,  tune  regularly  to 
the  full-time  programming  of  WRGB. 
The  vast  area  of  Northeastern  New 
York  and  Western  New  England  now 
sees  the  difference  made  by  26  years 
experience  in  television.  Take  a  closer 
look  with  your  NBC  Spot  Sales  Repre- 
sentative. See  the  difference  WRGB  can 
make  for  you. 


First  General  Electric  television  drama  in  the  mechanical  scanning  days  of  1928. 


The  regularly  scheduled  "Susan  Kaye  Cooking  Show"  in  the  WRGB  studios  of  1954. 


A  GENERAL  ELECTRIC  STATION,  SCHENECTADY/ NEW  YORK 


WRGB 


Represented  Nationally  by  NBC  Spot  Soles 
New  York  •  Cleveland  •  Chicago  •  Detroit 
Hollywood  •  San  Francisco 


THE  CAPITAL  DISTRICT'S  ONLY  FULL-TIME   TELEVISION  STATION 
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ball  ratings,  but  music,  news  and  sportscast 
sequences,  the  type  programming  buyers 
seek  in  the  7-8  a.m.  period.  You're  miss- 
ing a  great  big  bet  by  ignoring  nighttime. 
Prejudice  will  handicap  anyone's  success, 
a  successfully  placed  advertising  campaign 
included. 

And  don't  discount  out  of  home.  Ex- 
posure to  your  commercials  registers  equal 
effect,  whether  you  hit  the  man  behind  the 
wheel  or  the  guy  relaxed  in  his  favorite 
chair.  On  the  road,  he  can  fill-up  with  your 
gas,  light  up  your  cigar,  or  stop  to  buy  your 
shaving  cream.  And  he'll  be  quicker  to  take 
these  detours  in  late  afternoon  or  evening 
than  while  driving  to  work. 

Spot  radio  is  elastic.  It  can  accomplish 
whatever  you  wish.  Don't  be  afraid  to  test 
the  play  that  spot  allows,  and  you'll  get  far 
more  out  of  your  campaign.  The  nation's 
shrewdest  advertisers  expect  and  accomplish 


about  the  author  — 

Robert  F.  Davis  heads  research  and 
promotion  activities  for  the  am  divi- 
sion of  Headley-Reed  Co.,  radio  and 
television 
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two  honor  societies.  He  is  a  veteran 
of  LST  service  with  the  Coast  Guard 
in  the  Pacific  during  World  War  II; 
is  28,  married,  and  a  resident  of 
Yonkers. 


a  particular  job  through  each  medium  they 
use.  How  do  they  do  it?  They  only  expect 
to  accomplish  what  the  medium  is  best 
geared  for,  cashing-in  on  each  medium's 
peculiar  advantages.  No  one  medium  does 
the  whole  job;  one  complements  the  other. 
Sure,  certain  elements  of  your  market  center 
the  bulk  of  their  radio  tunc-in  at  7-8  a.m., 
but  you  probably  reach  them  via  other 
media,  or,  as  mentioned  above,  can  deliver 
them  later  in  the  radio  day.  You  sacrifice 
media  efficiency  and  advertising  effect  by 
ignoring  other  equally  juicy  periods. 

Radio  offers  the  advertiser  impact.  And 
impact  turns  into  sales.  Seek  impact  first, 
making  certain  that  each  media  buy  delivers 
maximum  impact  at  a  profitable  cost.  Radio 
fits  the  bill  at  almost  any  hour  of  the  day. 
Then  worry  about  balance.  If  the  7-8  a.m. 
period  is  the  precise  balance  needed,  well, 
then,  the  line  forms  at  the  right! 
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A  Pause  for  Station  Identification 


HERE  are  additional  examples  of  the  various  ways  a  station  may  use  its 
IDs  to  promote  itself,  its  location  or  the  communities  it  serves.  Stations 
are  invited  to  submit  their  IDs  for  publication  in  this  series.  The  editors 
reserve  the  right  to  use  only  those  they  believe  to  have  merit. 


All  IDs  at  WKBN  (TV)  Youngstown,  Ohio,  feature  landmarks  in  the  various  commu- 
nities which  it  serves.  A  famous  bridge  in  Sharon,  Pa.  (top  I)  is  used  to  salute  that 
community.  Since  Warren,  Ohio,  is  the  county  seat  for  Trumbull  County,  a  picture 
of  the  county  court  house  (bottom  I)  is  shown  in  the  Warren  ID.  A  shot  of  Mount 
Union  College,  Alliance,  Ohio  (top  r),  was  chosen  to  represent  that  city  while  a 
photograph  of  the  Poland,  Ohio,  colonial  style  fire  department  (bottom  r)  on  which 
the  city  prides  itself,  was  selected  for  Poland. 


WOC-TV  Davenport,  Iowa,  works  a  locq 
tion-industry  tie-in  (I)  with  this  sample  ID 
The  skyline  is  Davenport;  the  river,  th 
Mississippi.  It  points  up  a  station  slogan 
"Davenport,  Iowa— The  Industrial  Heai 
of  the  Rich  Mississippi  Valley." 


A  cloud  background  is  used  consistently  by  KNXT  (TV)  Los  Angeles,  on  all  IDs. 
though  the  text  may  vary,  the  effect  remains  the  same  as  these  two  samples  indicate. 
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the  station  of  personalities 


11 


fakes  extreme  pleasure 

in  announcing  the  appointment  of 

Murray  Arnold 

as  Assistant  Station  Manager 


Everyone  associated  with  successful  program- 
ming knows  Murray. 

One  of  the  strongest  voices  in  Philadelphia 
radio  operations,  Murray  Arnold  is  recognized 
throughout  the  country  for  his  keen  insight  of 
music,  his  aggressive  sales  programming  and 
his  air-merchandising  ability. 

As  a  member  of  the  WPEN  family  he's  certain 
to  make  your  buy  of  WPEN  more  productive 
than  ever. 

Wm.  B.  Caskey 
General  Manager 


wpen 


"f/ie  station  of  personalities 


11 


Represented  nationally  by  Gill-Perna,  Inc.    •    New  York  -  Chicago  -  San  Francisco  —  Los  Angeles; 


dcasting  •  Telecasting 


March  22,  1954    •    Page  73 


 PEOPLE 

Advertisers 
Thomas  H.  Hough,  in  charge  of  product  adver- 
tising, Phenix  Foods  Co.,  Kraft  subsidiary,  ap- 
pointed institutional  products  advertising  man- 
ager, Kraft  Foods  Co. 

Wesley  F.  Goodell,  Western  div.  sales  manager, 
Carnation  Co.,  L.  A.,  to  Maier  Brewing  Co., 
same  city,  as  general  sales  manager. 

Norman  J.  Krieg,  advertising  manager,  Kroger 
Co.,  Fort  Wayne,  Ind.,  named  advertising  and 
sales  promotion  manager,  Wine  Growers  Guild, 
Lodi,  Calif.  (Guild  wines,  brandies). 

Agencies 

George  H.  Gribbin,  vice  president,  Young  & 
Rubicam  Inc.,  N.  Y.,  appointed  copy  director 
of  that  agency.  He  will  be  in  charge  of  all 
copy  for  radio-tv  and  publication  advertising. 

Emil  Reisman  elected  vice  president  of  Beck- 
man,  Hamilton  &  Associates,  L.  A.,  succeeding 
James  E.  Hamilton  who  relinquishes  active  in- 
terest in  agency.  Milton  J.  Beckman  remains 
president  and  board  chairman.  Other  officers 
are  Charles  Groman,  secretary  and  Ruth  Beck- 
man,  treasurer. 

Charles  L.  Saunders,  president,  and  Donald  K. 
Colvin,  director,  Saunders,  Shrout  &  Assoc., 
Chicago,  elected  board  chairman  and  president, 
respectively. 

Frederick  M.  Ford,  account  executive  and  mem- 
ber of  planning  group,  Ingalls-Miniter  Co., 
Boston,  elected  vice  president. 

William  Gillen,  account  supervisor,  BBDO  Chi- 
cago, elected  a  vice  president. 

Charles  Range,  formerly  control  operations  di- 
rector, NBC-TV  Washington,  appointed  account 
executive,  Washington  office  of  Courtland  D. 
Ferguson  Inc. 

Byron  H.  Collins  Jr.,  formerly  with  Biow  Co., 
N.  Y.,  named  account  executive,  Compton  Adv., 
same  city. 

Walter  A.  Lawrence,  formerly  with  J.  Walter 
Thompson  Co.,  N.  Y.,  to  Fuller  &  Smith  &  Ross, 
N.  Y.,  as  account  supervisor.  Charles  E  .Hu- 
wen,  sales  promotion  manager,  Borg-Warner 
Corp.,  to  Fuller  &  Smith  &  Ross  Inc.,  Cleve., 
as  account  executive. 

Dale  Mehrhoff  appointed  assistant  account  exec- 
utive, Russel  M.  Seeds  Co.,  Chicago. 

Winston  Norman  named  manager  of  Gene  K. 
Walker  Co.,  S  .F. 

Paul  E.  Rowe,  account  executive,  Ward  Whee- 
lock,  Phila.,  to  N.  W.  Ayer  &  Son,  same  city; 
Frank  P.  Buck,  William  Esty  Co.,  and  Anna- 
Lou  Van  Buren,  Kenyon  &  Eckhardt,  to  radio- 
tv  dept.,  Ayer  New  York  offices,  as  copywriters. 

Robert  P.  Zirbcl,  formerly  advertising  manager, 
Cherokee  (Iowa)  Daily  Times,  appointed  ac- 
count executive,  W.  D.  Lyon  Co.,  Cedar  Rapids. 

Hcinzdieter  von  Schoenermarck,  creative  direc- 
tor, Vickers  &  Benson,  Toronto,  to  Blaine- 
Thompson  Co.,  N.  Y.,  as  copy  director. 

Donald  II.  Stone,  copy  department,  promoted 
to  group  copy  supervisor,  Hicks  &  Greist,  New 
York. 

William  L.  Batcman  Jr.,  copy  chief,  Barker 
Bros.  Corp.,  L.  A.,  to  Elwood  J.  Robinson 
Advertising,  same  city,  as  copy  supervisor. 

James  McKibben,  technical  editor,  Hughes  Air- 
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craft  Co.,  Culver  City,  Calif.,  to  Milton  Wein- 
berg Adv.  Co.,  L.  A.,  as  copy  writer. 

Harriet  Leighton  Esposito,  formerly  advertising 
manager,  Magicolor  Co.,  Chicago,  to  Phil  Gor- 
don Agency,  same  city,  in  copy  and  contact 
capacity. 

Joseph  E.  Walsh,  executive,  Roberts  Engraving 
&  Litho  Plate  Co.,  L.  A.,  to  L.  J.  Swain  Adv., 
Whittier,  Calif.,  as  account  assistant  and  produc- 
tion manager. 

Harmon  O.  Nelson,  former  program  director, 
KNBH  (TV)  Hollywood,  and  Henry  Hinke, 
internal  audit  and  control  director,  Mendelsohu 
&  McCarthy  Inc.,  Long  Beach,  Calif.,  to  Strom- 
berger,  LaVene,  McKenzie  Advertising,  L.  A.,  as 
radio-tv  director  and  business  manager,  respec- 
tively. 

Leonard  J.  Rofheart,  formerly  with  William 
Douglas  McAdams,  to  David  D.  Polon  Adv., 
N.  Y.,  as  production  manager. 

Kenneth  E.  Black,  art  director,  General  Con- 
trols, Glendale,  Calif.,  to  Western  Adv.  Agency, 
L.  A.,  in  same  capacity. 

Harold  Kirsch,  formerly  sales  manager,  WTVI 
(TV)  Belleville,  111.  (St.  Louis),  and  previously 
operator  of  Harold  Kirsch  Adv.  Co.,  St.  Louis, 
consolidates  agency  operation  with  Leader 
Specialty  Co.,  Miami  Beach,  Fla. 

Wallace  Clark,  formerly  head  of  his  own  sales 
consulting  .firm,  named  head  of  newly  formed 
sales  support  div.,  Sydney  Garfield  &  Associates, 
S.  F. 

Roy  A.  Meredith  named  director  of  radio  and 
tv,  New  York  office,  Grant  Adv.  Inc. 

Sanford  D.  Buchsbaum,  This  Week  magazine, 
N.  Y.,  to  Kieswetter,  Baker,  Hagedorn  &  Smith 
Adv.,  N.  Y.,  in  an  executive  and  creative  ca- 
pacity. 

June  Kirkpatrick  and  Betty  Wesson,  secretaries, 
Erwin,  Wasey  &  Co.,  L.  A.,  promoted  to  assist- 
tant  time  buyer  and  space  buyer  respectively. 

Robert  Guggenheim,  west  coast  representative, 
William  H.  Weintraub  &  Co.,  named  second 
vice  chairman  of  board  of  directors,  Multiple 
Sclerosis  Society  of  Southern  California. 

Stations 

Eugene  P.  Weil,  formerly  general  manager, 
WJRD  Tuscaloosa,  Ala.,  appointed  sales  man- 
ager, WBCO  Birmingham. 

W.  O.  Edholm,  vice 
president  -  general 
sales  manager, 
KFMB-AM-TV  San 
Diego,  appointed 
commercial  man- 
ager, K  J  E  O  -  TV 
Fresno. 

Paul  E.  Millen,  sales 
manager,  National 
Sales  Co.,  Boone, 
Iowa,  to  national 
sales  staff  of  Lee 
MR.  EDHOLM  Broadcasting  Inc.: 

KHOA-TV  Hannibal,  Mo.,  WTAD  Quincy,  111. 
and  KGLO-AM-TV  Mason  City,  Iowa. 

Gene  Grant,  owner-operator  of  station  repre- 
sentative firm,  L.  A.  and  S.  F.,  and  Robert  C. 


TULLY  BRADY,  general  manager  of  WJMB 
Brookhaven,  Miss.,  was  a  winner  in 
Field  &  Stream's  1953  annual  fishing  con- 
test with  this  1 1  lb.,  3  oz.  largemouth 
bass  which  he  caught  with  a  Creek  Chub 
Darter  lure  in  Vernon's  Lake,  Miss. 


Merrifield,  program  director,  KCOK-TV  (now 
KVVG-TV)  Tulare,  Calif.,  to  KBID-TV  Fresno, 
Calif.,  as  sales  manager  and  news  editor,  re-, 
spectively. 

Hank  Schaefer,  sales  service  coordinator,  KNXT! 
(TV)  Hollywood,  named  account  executive. 

Howard  L.  Stal-i 
naker,  formerly  as- 
sistant to  Paysoni 
Hall,  radio-tv  direc-; 
tor,  Meredith  Pub- 
lishing Co.,  Desi 
Moines,  appointed! 
commercial  mana-| 
ger,  KPHO  Phoenix.j 
Ariz. 

Robert  N.  Hillock, 

sales   staff,  KCCC-; 
TV  Sacramento,  to: 
sales   staff,  KDYL- 
TV  Salt  Lake  City,  as  account  executive. 


MR.  STALNAKER 


Seymour  C.  Andrews,  formerly  account  execu-. 
tive,  KLAC-TV  Hollywood  (now  KCOP  (TV)) 
to  KLAC  that  city,  in  same  capacity. 

Ralph  H.  Davison  Jr.,  local  sales  manager, 
and  Larry  Stevens,  account  executive,  KGMB- 
TV  Honolulu,  T.  H.,  appointed  sales  manager 
and  local  sales  manager,  respectively. 

Frank  Coffin,  sales  staff,  KOIN-TV  Portland, 

Ore.,  promoted  to  local  sales  manager. 

Robert  Perez,  account  executive,  Gore  Bros., 
Los  Angeles  engraving  firm,  and  one-time  sales 
service  supervisor,  CBS  Radio  Hollywood,  to 
KNXT  (TV)  Hollywood,  as  sales  service  co-| 
ordinator. 

Jack  Molina,  former  sales  manager,  KBLA  Bur- 
bank,  Calif.,  to  KGFJ  Hollywood,  as  local  ac- 1 
count  executive. 

Aurele  Pelletier,  commercial  manager,  CHRC 
Broadcasting    •  Telecasting. 
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TURN  YOUR  CAMERA  into  TWINS . . . 


with  the 


6PI 


VARI-FOCAL 
LENS 


Maximum  resolution 
Greatest  range 
Fastest  speed 

Color  corrected  for  color  television 


One  camera  and  a  GPL  vari-focal  lens 
equals  the  work  of  two  or  more  chains ...  at 
only  the  cost  of  a  lens.  One  camera  can  handle 
an  entire  show,  for  the  lens  has  a  10: 1  change  in 
focal  length  in  two  5:1  steps— from  3  to  15  inches 
and  6  to  30.  One  camera  can  be  used  in  studio 
or  field  with  either  range.  Interchangeable  back 
elements  provide  quick  shift  of  two  ranges. 

Fully  color-corrected,  this  lens  has  perfect 
overall  focus  at  f/5.6  or  higher  numbers,  in  3-15 
range.  Flat  field  over  entire  range.  Motor  driven 
lens  is  operated  from  camera  or  control  room. 


The  GPL  Vari-Focal  Lens  is  adaptable  to  image 
orthicon  cameras  of  all  types. 

Now  in  network  use,  this  lens  offers  station 
operators  new  scope  in  camera  work— new  econ- 
omy in  making  twins  of  any  camera. 

Write,  wire  or  phone  for  full  optical  and  me- 
chanical specifications. 


,0' 


eneral  Precision  Laborator 


INCORPORATED 

PLEASANTVILLE  NEW  YORK 


Export  Department: 

13  East  40th  St.,  New  York  City 

Cable  address:  Arlab 


Cable  address:  Prelab 


Camera  Chains  •  Film  Chains  •  Field  and  Studio  Equipment  •  Theatre  TV  Equipment  •   GPL-Continental  Transmitters 


)casting   •  Telecasting 


March  22,  1954 


Page  75 


MR.  CHAPMAN 


Quebec,  appointed  assistant  manager  in  addition 
to  present  duties. 

Robert  E.  Chapman,  commercial  manager, 
WKY  Oklahoma  City,  appointed  director  of 
radio  operations.  He 
retains  title  of  com- 
mercial manager  for 
WKY  Radiophone 
Co.,  owner  of  sta- 
tion. 

Tom  Belcher,  for- 
merly sales  manager, 
KGWA  Enid,  Okla., 
appointed  sales  rep- 
resentative, KGEO- 
TV  same  city. 

William  S.  Gordon, 

Washington  special 
representative,  Western  Newspapers  Union,  to 
sales  staff,  WIBC  Indianapolis. 

Peter  S.  Good,  floor  manager,  WWJ-TV  Detroit, 
named  producer-director  that  station. 

W.  Robert  Rich,  assistant  program  manager  and 
business  manager^WPIX  (TV)  New  York,  ap- 
pointed program  manager  succeeding  Louis  B. 
Ames,  who  resigned  [B»T,  March  15]. 

Fred  Heywood,  director  of  program  promotion 
and  publicity,  WCCO  Minneapolis-St.  Paul,  ap- 
pointed director  of  public  relations  and  pub- 
licity, KMOX  St.  Louis. 

Bill  Terry,  m.c.  of  Today's  Top  Ten  over 
KGBS  San  Antonio,  promoted  to  program  di- 
rector. 

John  Baade,  mer- 
chandising manager, 
WOAI-AM-TV  San 
Antonio,  assigned  to 
sales  staff  WOAI- 
TV.  Wayne  Crock- 
ett named  assistant 
in  promotion  -  pub- 
licity dept,  same  sta- 
tion. 

Bob  Swartz,  staff  an- 
nouncer, KHQ  Spo- 
kane, promoted  to 
program  director. 

Ken  James,  producer-sports  announcer,  WOW- 
TV  Omaha,  named  assistant  program  director, 
newly-created  post. 

Ted  Work,  disc  m.c,  WISP  Kinston,  N.  C,  to 
WBRO  Waynesboro,  Ga.,  as  program  and  sports 
director. 

Paul  Martin,  general  manager,  WCCC  Hart- 
ford, Conn.,  appointed  assistant  program  direc- 
tor, WIP  Philadelphia. 

Helen  Parrish,  hostess,  KNBH  (TV)  Holly- 
wood's This  Is  Your  Music,  adds  duties  as 
women's  editor  of  KNXT  (TV)  Hollywood's 
Panorama  Pacific. 

Frank  d'Emilio  named  sports  director  and 
sales  representative,  WAKU  Latrobe,  Pa. 

Byron  Williams,  announcer,  WAJR  Morgan- 
town,  W.  Va.,  named  chief  announcer,  WTRF- 
TV  Wheeling,  succeeding  Bob  Carr,  who  be- 
comes producer-director. 

Charley  Packard,  staff  announcer,  KSTM-TV 
St.  Louis,  promoted  to  sports  director. 

Bud  Campbell,  sportscastcr,  WIND  Chicago, 
named  sports  director,  KARK-AM-TV  Little 


MR.  TERRY 


Rock,  Ark.,  which  begins  operation  about 
April  1. 

Al  Cassady,  producer-announcer,  WLOK-TV 
Lima,  Ohio,  to  announcing  staff,  KMLB  Mon- 
roe, La. 

George  Raymond,  announcer,  CKFH  Toronto, 
to  news  and  sports  announcer,  CKCO-TV 
Kitchener. 

John  C.  Wheeler,  announcer,  WIIM-AM-TV 
Lansing,  Mich.,  to  WKHM  Jackson,  Mich.,  as 
news  director.  Art  Burnham,  disc  m.c,  WKHM 
to  WWSO  Springfield,  Ohio,  as  station  manager. 
Allen  Michaels,  disc  m.c,  WKHM  to  WWSO, 
in  same  capacity. 

Ron  Jenkins,  formerly  traffic  manager,  WSOC 
Charlotte,  N.  C,  returns  to  job  after  long 
illness. 

Bill  Shela,  KJR  Seattle,  to  KOL  same  city,  as 
disc  m.c.  and  staff  announcer. 

Sybil  C his m  (Mrs.  Harold  Bock)  named  or- 
ganist on  the  five  weekly  half-hour  Al  Pearce 
Show  on  KCOP  (TV)  Hollywood,  starting  today 
(March  22). 

Tony  Bryant,  KNPT  Newport,  Ore.,  and  Bill 
Ness,  KMCM  McMinnville,  Ore.,  to  KPTV 
(TV)  Portland. 

Robert  D.  Thomas,  sales  director,  WBNS-TV 
Columbus,  Ohio,  discussed  "Selling  Television" 
as  guest  speaker  for  Ohio  Select  List  Ad 
Clinic,  March  13. 

Lee  Graham,  of  WABD  (TV)  New  York's 
Letter  to  Lee  Graham  program,  author  of  a 
book,  //  You  Are  a  Woman.  Mrs.  Graham 
also  is  co-author  of  Your  Way  to  Popularity 
and  Personal  Power. 

George  Baron,  general  manager,  KOWL  Santa 
Monica,  will  discuss  the  "Hidden  Gold  Mine" 
market  of  Southern  California  at  Hollywood 
Ad  Club  meeting  today  (March  22). 

Jack  Steck,  executive  program  director,  WFIL- 
TV  Philadelphia,  will  be  presented  with,  the 
Distinguished  Service  Certificate,  highest  non- 
veteran  award  of  the  American  Legion,  "in 
recognition  of  his  unique  and  dynamic  use  of 
radio  and  tv  to  instill  in  the  young  people  of 
America  an  understanding  of  the  full  respon- 
sibilities of  citizenship." 

Bob  Weaver,  staff  announcer,  WTVJ  (TV) 
Miami,  father  of  girl,  Harriet  Sindler,  March 
10.  Joe  Mallah,  accountant,  WTVJ  (TV), 
father  of  girl,  Karen  Beth,  March  13. 

Ed  Cotter,  sales  service  manager,  WBBM  Chi- 
cago, father  of  boy,  Thomas,  March  5. 

Mark  Scott,  sports  director,  KFWB  Hollywood, 
father  of  boy,  Douglas  Henry,  March  12. 

Edward  Belford,  merchandising  director, 
KNBH  (TV)  Hollywood  Commander  Comet 
and  Tex  Williams  Show,  father  of  girl,  Judy 
Lynn,  March  10. 

John  Thompson,  program  manager,  KNBC 
San  Francisco,  father  of  boy,  Kirby,  March  3. 

Frank  Evans,  disc  m.c,  KHJ  Hollywood,  father 
of  boy,  Lance,  March  9. 


Networks 

Richard  Wesson,  head  of  ABC  Radio  Holly- 
wood mailroom,  promoted  to  staff  announcer. 

Ted  Cott,  operating  vice  president  in  charge 


MORE  than  250  community  leaders  at  thej 
annual  dinner  of  the  Columbia,  Mo., 
Chamber  of  Commerce  heard  talks  on1 
television.  At  the  dinner  were  (I  to  r) 
Frank  Pellegrin,  vice  president,  H-R  TeleJ 
vision  Inc.,  who  told  guests  tv  "is  here 
to  stay";  Dr.  Edward  C.  Lambert,  U.  of 
Missouri  director  of  television;  Stockton 
Helffrich,  NBC  manager  of  continuity  ac-! 
ceptance,  who  spoke  on  family  audience 
requirements,  and  George  J.  Kapel,  man- 
ager of  the  university's  KOMU-TV. 

 :  i 


of  NBC  Radio,  will  be  coordinator  of  Uniti 
Cerebral  Palsy's  participation  in  opening  nig 
performance  of  Ringling  Bros.'  Barnum  ai 
Bailey  Circus  at  Madison  Square  Garden  < 
March  31,  and  will  be  responsible  for  integr 
tion  of  radio,  tv,  stage  and  screen  personaliti 
into  program  on  opening  night. 

Jack  Benny,  CBS-AM-TV  star,  to  receive  a! 
nual  Heart  of  Gold  Award  from  Mt.  Sir 
Men's  Club,  L.  A.,  presented  to  "the  outstan 
ing  individual  in  the  realm  of  entertainme) 
who  has  accomplished  the  most  good  on  behi 
of  his  fellow  human  beings." 

i 

Irwin  Rosten,  manager  of  news  and  pub: 
affairs,  DuMont  Network,  will  resign  effectij 
March  19.  He  plans  a  month  vacation  befoj 
announcing  future  plans. 

Frank  W.  Peers,  supervisor  of  talks  and  pub! 
affairs  broadcasts,  Canadian  Broadcasts 
Corp.,  Toronto,  is  attending  Commonweal 
Relations  Conference  at  Lahore,  PakisW 
March  17-28. 

Pat  Buttram,  featured  actor,  CBS  Radio  Ge 
Autry  Show,  father  of  daughter,  Kathle 
Kerry,  Mar.  11. 

Film 

Richard  H.  Miller,  who  operated  his  own  pu 
licity  firm  in  New  York  for  two  years,  a 
pointed  public  relations  director,  Televisi 
Programs  of  America,  N.  Y. 

Jack  Ryan,  radio-tv  columnist  for  Chicago  Da 
News,  appointed  public  relations  director,  At 
Film  Corp.,  Oak  Park,  111. 


George  L.  Becker,  vice  president,  Vogue  Wrig 
Studios,  Chicago,  to  Gene  K.  Walker  Prodi 
tions,  San  Francisco  film  visual  aids  firm 
manager. 

Jack  Stafford,  senior  account  executive, 
Hollywood,  to  Ziv  Television  Programs  In 
as  Los  Angeles  representative. 

Harry  Keller,  formerly  contract  director,  F 
public  Pictures,  North  Hollywood,  to  Scre< 
Gems  Inc.,  Hollywood,  as  director  on  "Wo 
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PRESTO  SR-II 


For  the  first  time  ...  a  precision  Presto  tape  recorder  com- 
plete with  amplifier  in  studio  console  cabinet  for  less  than 
$1000.  Here  are  the  facts  about  this  amazing  value: 


STUDIO  CONSOLE 

TAPE  RECORDER 


Here  is  the  smooth  operat- 
ing, sleekly  designed  tape 
transport  unit  that  drew  engineers  acclaim  when  it  was  intro- 
duced last  year.  Embodies  the  exclusive  Presto  capstan  drive 
unit  where  pressure  pulley  and  solenoid  are  mounted  on  a 
single  sub-assembly  for  easy  maintenance.  Capstan  and 
motor  are  interconnected  by  a  belt.  Two  torque  motors,  each 
including  its  own  brake  system  (external  contracting  type) 
assure  smooth,  positive  action  without  the  usual  hazard  of 
tape  breakage.  If  tape  does  break,  an  automatic  safety  switch 
instantly  stops  the  mechanism. 

Actually  there  are  two  separate  chas- 
sis for  amplification.  One  contains 
the  recording  and  reproducing  channels.  The  second  is  the 
power  supply  located  at  the  base  of  the  console.  This 
arrangement  reduces  noise  and  keeps  operating  tempera- 
ture down. 

Presto's  designers  have  given 
particular  attention  to  acces- 
sibility of  every  part  of  the  SR-11.  The  top  panel  swings  up- 
ward on  a  sturdy  hinge  to  expose  the  underside  of  the  tape 
mechanism,  while  the  amplifier  opens  from  the  front  and 
turns  over  on  gimbals  for  access  to  tubes. 

Ask  your  Presto  distributor  to  order  your  SR-11  today. 
You'll  never  match  it  in  value  or  performance. 


•formerly  RC-ll 


RECORDING  CORPORATE 


fort  Division: 
an  Division: 


PARAMUS,  NEW  JERSEY 


25  Warren  Street,  New  York  7,  N.  Y. 
Walter  P.  Downs,  Dominion  Square  Bldg.,  Montreal 


t/v-'J 
£'■•  '  1 

hi. 


4 


•  Three  triple  shielded  magnetic  heads 

•  Frequency  response:  50  to  1 5,000  cps.  (1 5"/sec. 

•  55  db  signal  to  noise  ratio  (at  2%  distortion) 

•  Flutter:  less  than  .15%  (15"/sec.) 

•  Push  button  function  switches 

•  Will  accommodate  reels  up  to  1  OVz" 


D'S  LARGEST  MANUFACTURER  OF  PRECISION  RECORDING  EQUIPMENT  AND  DISCS 


derful  Day  for  a  Wedding"  for  NBC-TV  Ford 
Theatre. 

Pat  McVey,  who  for  past  four  years  portrayed 
Steve  Wilson  on  CBS-TV  Big  Town,  returns 
to  New  York  to  resume  legitimate  theatre 
career.  No  replacement  has  been  signed  by 
Gross-Krasne  Inc. 

Manufacturers 

T.  Kevin  Mullen,  chairman  of  the  board,  Am- 
pex  Corp..  Redwood  City,  Calif.,  on  four-week 
tour  of  Central  and  South  America  to  study 
Latin  American  markets  for  firm's  line  of  mag- 
netic recording  equipment.  Thomas  L.  Taggart, 
Ampex  Corp.  comptroller,  elected  treasurer  by 
board  of  directors. 

William  E.  Stohldrier,  personnel  manager.  Fed- 
eral Telecommunication  Labs,  Nutley,  N.  J., 
named  director  of  public  relations  in  charge 
of  publicity  and  advertising. 

Charles  J.  Klein,  regional  sales  manager  for 
Motorola  Inc.,  to 
CBS  -  Columbia  as 
district  manager  cov- 
ering Newark.  Phil- 
adelphia. Baltimore, 
Washington,  and 
Roanoke. 


Glenn  Pippert,  dis- 
trict manager,  CBS- 
Columbia,  appointed 
regional  manager, 
Zenith  Radio  Corp., 
headquartered  in 
Cincinnati. 


MR.  PIPPERT 


Charles  A.  Hansen,  former  sales  manager,  Jen- 
sen Mfg.  Co..  and  past  chairman,  Assn.  of  Elec- 
tronic Parts  &  Equip- 
ment Mfrs.,  ap- 
pointed manager, 
distributor  div.,  Gra- 
mer  Transformer 
Corp..  Chicago. 


Karl  Hein  Heyde- 
mann  named  main- 
tenance engineer  of 
tv  equipment,  S.  W. 
Caldwell  Ltd.,  To- 
ronto, tv  studio 
equipment  distribu- 
tor. 


MR.  HANSEN 


Archer  Lee  Ainsworth,  53,  director,  Rogers- 
Majestic  Corp.,  Rogers  Electronic  Tubes  Ltd. 
and  English  Electric  Co.  of  Canada  Ltd.,  all 
Toronto,  died  at  Nassau,  Bahamas,  March  12. 

Representatives 

Barnes  Compton  Jr.,  sales  staff,  Cros!ey  Broad- 
casting Corp.,  to  NBC  Spot  Sales  as  tv  account 
executive  headquartered  in  New  York. 

Neil  J.  YiHi  Ruthrauff  &  Ryan  Inc..  N.  Y..  to 
New  York  office  of  Gill-Perna  Inc.  as  account 
executive. 

Bill  Fro  mm,  assistant  promotion  manager.  New 
York  Journal  American,  to  NBC  Spot  Sales  as 
tv  promotion  supervisor. 

Professional  Services 

Sidney  G.  Pietzsch,  news  director.  WFAA 
Dallas,  to  Witherspoon  &  Ridings  Inc.  (pub'ic 
relations),  that  city,  as  senior  account  executive. 
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EDUC.  TV  OUTLETS 
BACKED  BY  DRIVES 

Cincinnati  fund  campaign 
nears  goal  while  drives  pre- 
pare to  kick  off  in  San  Antonio 
and  Denver. 

PROGRESS  of  public  fund  drives  in  various 
cities  for  construction  of  local  educational  tele- 
vision stations  has  been  reported  by  the  Na- 
tional Citizens  Committee  for  Educational  Tele- 
vision, with  the  Cincinnati  campaign  nearing  its 
goal  and  WCET  (TV)  there  planning  an  early 
May  commencement.  Commercial  broadcast- 
ers are  supporting  the  drives,  NCCET  said. 

Ch.  48  WCET  hopes  to  put  a  test  pattern  on 
the  air  by  mid-April,  it  was  reported,  depend- 
ing on  equipment  delivery.  With  only  half  of 
the  campaign  committees  reporting,  two-thirds 
of  the  $150,000  h?s  been  obtained,  NCCET 
said.  Another  $360,000  in  equipment  and  gifts 
already  was  pledged  by  WLWT  (TV)  Cincin- 
nati and  local  schools. 

James  Leonard,  former  WLWT  eneineer,  has 
been  named  chief  engineer  of  WCET,  it  was 
announced. 

Pittsburgh's  educational  ch.  13  WQED  (TV) 
expects  to  raise  $200,000  operating  funds  an- 
nually by  $2  subscriptions  to  Program  Pre- 
views, already  sold  to  70.000  citizens  and  con- 
taining advertising.  The  ads  more  than  cover 
cost  of  production.  NCCET  said,  and  were 
"cleared"  with  FCC. 

Nashville  Underway 

Nashville  has  begun  a  $100,000  drive  to  sup- 
port its  application  for  educational  ch.  2,  with 
WSLX-TV  and  WSM-TV  airing  promotional 
programs,  NCCET  stated. 

San  Antonio  is  preparing  to  launch  its  $150,- 
000  public  drive  in  early  May  to  underwrite  its 
bid  for  educational  ch.  9.  Storer's  KGBS-TV 
there  has  donated  an  $83,000  transmitter  while 
WOAI-TV  has  pledged  $10,000  a  year  for  five 
years.   Texas  State  Network  granted  $25,000. 

Denver's  $250,000  drive  will  run  May  15-30 
to  complete  financing  of  educational  ch.  6 
KRMA-TV  there. 

Construction  of  educational  ch.  9  KUOW- 
TV  Seattle  is  underway  at  Edison  Technical 
High  School.  NCCET  reported,  following 
transfer  of  donated  equipment  from  KING-TV 
there.  Installation  is  a  class  project  for  ad- 
vanced students  in  radio-tv. 

Hawaii  is  organizing  community  leaders  in 
an  advisory  council  under  authority  granted  by 
Gov.  Samuel  Wilder  King  looking  toward 
establishment  of  educational  stations  in  the 
islands,  NCCET  said.  The  steering  committee 
is  being  headed  by  C.  Richard  Evans,  KGMB- 
TV  Honolulu. 

Ralph  L.  Burgin  Jr.,  formerly  program  man- 
ager for  WNBW  (TV)  Washington,  has  been 
appointed  program  director  for  North  Carolina 
State  College,  NCCET  reported.  He  will  be  in 
charge  of  tv  programs  produced  there  for  the 
consolidated  university  system's  ch.  4  WUNC- 
TV  Chapel  Hill. 


OSU's  IERT  to  Stage 
'Institute  Showcase' 

A  HIGHLIGHT  of  Ohio  State  U.'s  24th  annual 
Institute  for  Education  by  Radio-Television 
April  7-10  at  Columbus'  Deshler-Hilton  Hotel 
will  be  an  "Institute  Showcase,"  featuring  live 
examples  of  educational  tv  programming.  L 
Keith  Tyler,  director  of  the  institute,  said  last 
week. 

Mr.  Tyler,  director  of  radio  education  at 


OSU,  said  "Showcase"  will  be  part  of  the 
stitute's  closing  general  assembly  April  10 
"Educational  Tv  Programming."  Special  t 
casts  produced  by  personnel  from  several  T_ 
tv  stations  will  be  originated  by  WBNS- 
Columbus.  The  "Showcase"  section  will 
presented  in  cooperation  with  American  Cou 
for  Better  Broadcasting,  holding  its  first  natic 
meeting  at  the  institute. 

Special  portions  of  the  program  have  b 
arranged  by  Assn.  for  Education  by  Ra 
Television  (April  7).  Joint  Committee  on  f 
cational  Television  (April  9)  and  National  A 
of  Educational  Broadcasters  (April  8).  W 
will  feature  a  presentation  by  Ted  Streil 
head  of  the  U.  S.  Information  Agency,  on 
USIA  program  including  the  Voice  of  Amei 

At   the   opening   general   session  Apri 
speakers  will  discuss  "Critical  Contempo 
Broadcasting  Problems,"  including  radio's  ( 
tinuing  role,  the  future  of  uhf  television 
"where  is  educational  television  going?" 


WAAT-WATV  Cited 

WAAT-WATV  (TV)  Newark's  weekl; 
Junior  Town  Meeting  simulcast  has  beei 
selected  by  the  Junior  Town  Meetini 
League  for  s 
demonstratioi 
broadcast  a 
the  1954  Ohi( 
State  U.  Insti 
tute  for  Edu 
cation  by  Ra 
dio  &  Televi, 
sion  April  8  a) 
Columbus. 

Robert  E 
M  a  c  d  o  u  g  all 
W  A  A  T 
WATV  direc 
tor  of  educa 
tional  pro 
gramming,  said  the  demonstration  wil 
show  the  IERT  session  how  such  a  pro 
gram  is  prepared,  produced  and  broad ' 
cast.     Mr.  Macdougall,  who  produce 
and    moderates    the    show,    and  Jer 
Roberts,  announcer   and  assistant  p- 
ducer,  will  telecast  the  show  on  WT*  • 
(TV)  Columbus.    The  show  began  0^ 
WAAT  in  1945  and  became  a  simu!ca>' 
on  WATV  in  1951. 


MR.  MACDOUGALL 


■ 


Barnard  College,  NBC  Plat 
Summer  Radio-Tv  Institute 

FOURTH  annual  Summer  Institute  of  R 
and  Television  will  be  held  under  the  j. 
auspices  of  Barnard  College  and  NBC  in 
York  June  28-August  6.  Application  for 
mission  should  be  made  before  June  1 
Barnard  College,  New  York  27,  N.  Y. 

The  six  courses  offered  by  th;  institute 
be  taught  by  NBC  and  RCA  Institutes 
members  in  the  NBC  studios  in  Radio  ( 
Courses  are  "Technical  Ooerations  Orientati 
which  will  be  directed  by  Paul  L.  Gerl 
director    of    training.    RCA    Institutes;  sta 
Programming    and    Producing,"  William 
Hodapp,  NBC-TV  producer;  "Your  Televi  | 
Career,"  Michael  Dann,  NBC  television 
gram  manager:  "The  Techniques  of  Announ  :- 
on  Radio  and  Television,"  Steve  White,  prog- 
manager  of  WNBC-WNBT  (TV)  New 
"Film  Production  for  Television,"  Stanton 
Osgood,  NBC  manager  of  film  production 
theatre  television,  and  "writing  for  radio 
television,"  Ross  Donaldson,  NBC  supervisor 
liternry  rights  and  story. 
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OAK  HILL,  w.  va.  covers  WHAT?!? 


YES,  SIR,  YOU  HEARD  RIGHT! -OAK  HILL'S  WOAY 

DELIVERS  102,200  DAYTIME  FAMILIES! 


STATION  COVERAGE  DETAIL  BY  NCS  AREAS 


idi 
■n 

il 

omes 
ea 

STATE 
NCS  Area 
County 

No.  of 
Counties 

DAYTIME 

4-Week  Cum. 

Weekly 

Average  Day 

NCS  Circ. 

%* 

NCS  Circ. 

%* 

NCS  Circ. 

%* 

WEST  VIRGINIA 

170 

FAYETTE 

1 

18,490 

90 

18,220 

89 

10,150 

49 

90 

GREENBRIER 

3 

15,490 

85 

15,130 

83 

6,720 

36 

MONROE 

SUMMERS 

'40 

KANAWHA 

1 

10,310 

15 

7,180 

10 

4,410 

06 

70 

LEWIS 

4 

3,110 

21 

2,280 

15 

1,680 

11 

■ 

BRAXTON 

DODDRIDGE 

GILMER 

60 

LOGAN 

1 

2,780 

15 

1,960 

10 

1,020 

05 

140 

MERCER 

1 

8,000 

41 

6,480 

33 

3,990 

20 

90 

NICHOLAS 

3 

11,450 

80 

11,080 

77 

6,620 

46 

CLAY 

WEBSTER 

30 

RALEIGH 

1 

20,220 

84 

19,610 

81 

8,540 

35 

90 

ROANE 

4 

2,720 

22 

1,990 

16 

1,460 

11 

CALHOUN 

JACKSON 

WIRT 

50 

WYOMING 

2 

9,630 

57 

8,610 

51 

6,730 

40 

BOONE 

2; 

30 

10  TOTAL 

21 

102,200 

92.540 

51,320 

=  9 

>/  Radio  Homes  in  Area 

Lots  of  you  radio  advertisers  may  never  have 
even  heard  of  Oak  Hill,  but  Oak  Hill's 
WOAY  actually  is  the  second  most-powerful 
station  in  West  Virginia,  and  reaches  102,200 
daytime  families,  according  to  Nielsen! 

Also  —  we  would  like  to  point  out  that  you 
get  this  audience  for  a  cozy  $21.60  per 
quarter  hour  (26-time  rate) !  If  you'd  like  to 
know  more  about  us,  including  availabilities, 
please  write  direct  to  Robert  R.  Thomas,  Jr., 
Manager,  at: 

WOAY 

OAK  HILL,  WEST  VIRGINIA 

10,000  Watts  AM 
20.000  Watts  FM 


ASTING 
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DIRECTIONAL  ANTENNAS  CONSIDERED 
MEANS  OF  IMPROVING  VHF,  UHF  SERVICE 

Use  of  DA's  possibly  could  add  additional  vhf  assignments,  but  not 
enough  for  nationwide  competition;  uhf  is  still  needed. 


ALTHOUGH  there  has  been  little  use  made  of 
directional  antennas  in  television — contrary  to 
FCC  expectations  last  summer  [B«T,  Sept.  7, 
1953] — opinion  continues  to  grow  among  Wash- 
ington consulting  engineers  and  FCC  officials 
that  directionals  should  be  given  closer  con- 
sideration to  improve  both  vhf  and  uhf  service. 

Inquiry  by  B»T  discloses  the  engineers  feel 
DAs  should  be  studied  as  a  technique  to 
(1)  improve  service  to  people  and  places  in 
special  cases,  both  vhf  and  uhf;  (2)  aid  uhf  in 
its  uphill  coverage  fight  with  vhf,  aside  from 
the  uhf  minimum  power  boost  proposal  issued 
by  the  Commission  (separate  story  page  50), 
and  (3)  allow  reasonable  modification  of  vhf 
allocations  to  add  new  vhf  channels  in  logical 
situations. 

A  directional  antenna  allows  a  station  at  the 
edge  of  town  to  throw  its  principal  beam  over 
the  population  concentration,  like  Fresno, 
Calif.'s  uhf  ch.  24  KMJ-TV,  ch.  47  KJEO-TV 
and  ch.  53  KBID-TV  or  San  Francisco's  vhf 
ch.  4  KRON-TV.  Or,  like  uhf  ch.  17  WITV 
(TV)  Ft.  Lauderdale,  Fla.,  a  "peanut  pattern" 
can  be  used  to  extend  service  to  population 
areas  on  a  coastline  above  and  below  a  station 
while  conserving  signal  over  the  ocean  and 
less  populated  interior. 

Particularly  for  uhf,  the  consensus  is  that  a 
directional  antenna  could  be  used  now  as  a 
coverage  substitute  for  higher  power  that  is 
not  available  transmitter-wise.  Again,  when 
higher-power  uhf  equipment  is  available,  the 
directional  could  be  used  instead  for  a  more 
economical  operation. 

Use  of  .a  directional  at  any  time,  according 
to  the  experts,  depends  on  local  geography, 
population  concentration  and  available  trans- 
mitter site. 

At  present  there  are  only  about  10  tv  stations 
(9  uhf,  1  vhf)  using  some  form  of  directional 
antenna.  There  are  no  more  than  one  or  two 
applications  pending  for  such  operation,  FCC 
sources  indicated  last  week. 

FCC  officials  are  reluctant  to  discuss  the  pos- 
sibility of  attempting  to  gain  new  station  as- 
signments by  breaking  down  the  present  vhf 
allocation  plan  with  directional  antennas.  The 
Commission,  however,  has  expressed  open- 
mindedness  to  any  practical  technique  to  im- 
prove existing  tv  service,  vhf  or  uhf,  including 
use  of  directionals. 

The  Commission  has  stood  firm  on  the  final 
allocation  plan  and  would  not  be  willing  to  con- 


sider major  changes,  it  is  indicated,  unless  the 
gains  would  be  very  great. 

Recalling  the  unhappy  episode  of  the  tele- 
vision freeze,  which  was  imposed  for  V/2  years 
while  the  whole  allocation  structure  and  rules 
were  overhauled,  FCC  spokesmen  point  out 
that  all  facets  to  the  use  of  directionals  as  an 
allocation  aid  were  studied  minutely  by  the 
industry-government  ad  hoc  committee. 

It  was  found,  they  cite,  that  while  directionals 
would  facilitate  more  local  stations  than  by 
non-directional  assignments  (seven  to  five  ratio), 
the  total  interference-free  area  in  the  U.  S. 
actually  would  be  less  with  directionals  than 
without. 

Offset  Carrier  Frequency  Helps 

"Offset  carrier  frequency  helped  more  in  re- 
ducing co-channel  spacing — by  perhaps  a  hun- 
dred miles — than  almost  anything  else,"  one 
ventured. 

Furthermore,  as  one  FCC  staff  member  put 
it,  "suppose  we  did  allow  a  directional  here  or 
there  in  order  to  squeeze  in  a  new  vhf,  do  you 
think  the  existing  station  affected  would  stand 
for  it?" 

He  explained  that  in  the  standard  broadcast 
band,  the  service  area  radius  of  each  of  two 
co-channel  am  stations  may  be  only  2%  of  the 
distance  separating  the  outlets,  quite  different 
from  tv  where  the  service  area  radius  is  prob- 
ably one-third  of  the  mileage  between  the  two 
transmitters. 

"And  in  the  small  interference  area  between," 
he  said,  "there  are  probably  adjacent  channel 
assignments  on  the  air,  particularly  in  the 
crowded  East  and  where  you  might  want  to 
use  directionals  to  shoe-horn  in  an  extra  vhf 
channel.  Just  check  the  Washington-Baltimore, 
Philadelphia,  New  York,  Hartford  and  Boston 
vhf  assignments.  Little  room  for  another." 

"In  am,"  he  pointed  out,  "directionals  are 
used  to  prevent  interference.  In  television,  they 
may  not  be  used  for  that  purpose  under  our 
rules,  but  are  intended  to  improve  service  in 
special  cases.  That  is  an  important  difference." 

"Any  way  you  look  at  it,  even  with  direc- 
tionals on  all  vhf  assignments,  we  couldn't  have 
a  competitive  tv  system  in  vhf  alone.  There 
aren't  enough  channels,"  the  spokesman  said. 
"Even  with  a  natural  lattice  distribution  of 
channels  across  the  country,  it  would  take  30 
to  40  for  a  fairly  competitive  system.  We  need 
uhf." 

However,  in  view  of  the  plight  of  some  uhf 


SOME  of  the  agency  guests  who  attended  WJAR-TV  Providence's  second  annual 
luncheon  in  Boston  for  advertising  agencies  and  Weed  Tv,  the  station's  national  repre- 
sentative, were  (I  to  r):  Oscar  E.  Rudsten,  Rudsten  &  Assoc.,  Stuart  Van  Arsdale, 
John  F.  Neary,  William  H.  Monaghan,  Bob  Bousquet  and  Joe  Tully,  all  of  John  C. 
Dowd  Inc.  advertising  agency.    The  guests  heard  future  plans  for  WJAR-TV. 


BILLY  GERHARDS,  nine-year-old  AmericB 
boy  who  has  lived  in  Germany  with  | 
mother  and  father  since  he  was  two,j 
on  a  tour  of  U.  S.  cities  under  sponsors!] 
of  NBC-TV's  On  Your  Account,  sponsor! 
by  Procter  &  Gamble,  4:30-5  p.m.  Mel 
day-Friday.  Here  with  Mrs.  Muffin,  WDSj 
TV  New  Orleans  personality,  he  loc 
over  a  letter  from  a  German  war  orphi  | 
adopted  by  Mrs.  Muffin's  tv  fans. 


stations  and  the  effect  it  has  produced  upon 
generally,  one  Commissioner  has  indicated 
would  resort  to  small  power,  directional 
vhf  stations  if  necessary  to  get  competition 
the  event  uhf  failed  [Closed  Circuit,  Marcl  | 

Other   Commissioners   appear  to  conf 
staunch  in  their  views  that  interference 
service  must  be  maintained  in  vhf,  but 
more  attention  be  paid  to  helping  uhf 
coverage  struggle,  thereby  assuring  competi' 
tv  with  both  bands. 

Comr.  George  E.  Sterling,  in  his  talk  be 
the  Boston  section  of  the  Institute  of  R« 
Engineers  a  few  week  ago,  explored  in  g 
detail  several  ways  in  which  to  help  uhf, 
eluding  directional  antennas  [B«T,  Feb.  1 

"I  am  of  the  opinion  that  we  could  furf 
assist  uhf  broadcasters  by  relaxing  or  lifting 
limitations  on  antenna  directionalizing."  Cc 
Sterling  said,  explaining  "the  rules  define  a 
rectional  antenna  as  one  that  is  designed 
altered  for  the  purpose  of  obtaining  a  i 
circular  radiation  pattern.  Directional  anter 
may  not  be  used  for  reducing  minimum  mile 
seperation  requirements  but  may  be  emplc 
for  improving  service." 

Continuing,  Comr.  Sterling  told  the 
group: 

An  antenna  designed  for  changing  the  pos 
of  the  major  radiation  lobe  from  the  horizo 
plane  to  any  other  vertical  plane  is  consid 
a  directional  antenna  for  the  purposes  of  lice 
power  and  power  limitations.  Thus,  an  ante 
designed  for  "beam  tilting"  would  not  be 
sidered  an  omnidirectional  antenna  in  res 
to  these  matters  even  though  the  horizo 
radiation  pattern  is  not  directional.  As  a  re 
such  stations  would  be  licensed  for  the  po 
in  the  horizontal  plane  and  would  be  lim 
to  the  maximum  powers  authorized  in  the  r 
in  any  vertical  plane. 

The  Commission  is  aware  that  "beam  til' 
may  result  in  a  licensed  effective  rad 
power  which  is  less  than  the  maximum  radia 
This  condition  would  occur  where  the  po 
radiated  toward  the  more  distant  portior 
the  service  area  is  reduced  by  beam  tiltin 
the  purpose  of  increasing  the  signal  str 
at  relatively  close  locations.  The  rules  r 
the  Commission's  decision  to  base  the  lice 
effective  radiated  power  on  the  radiation  i 
horizontal  plane. 

"The  Commission  is  open-minded  on 
subject,"  Comr.  Sterling  said,  "and  would 
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Meet  Another  Champion 
from  the  Land  of  Diehm! 


There's  no  bull  about  "Dotty".  She  is  the  new  national  champion  among  milk  producing  cows, 
with  a  record  of  25,338  pounds  of  milk  and  1,329  pounds  of  butterfat.  "Dotty"  is  a  12-year 
old  registered  Guernsey  cow  and  hails  from  the  S.  C.  Price,  Coldsprings  Farm,  Hazleton, 
Pennsylvania.  This  is  "Dotty's"  second  great  record,  and  three  times  she  classified  as  excellent. 
Price's  Dairy  has  for  years  been  a  consistent  advertiser  on  WAZL  and  at  the  present  is  sponsoring 
six  newscasts  a  week.  Now  all  this  leads  up  to  the  fact  that  when  you  buy  any  one  or  all  of 
the  Vic  Diehm  stations  they  will  produce  champion  results  just  as  "Dotty"  has. 

P.  S.  Vic  Diehm  says  "Dotty"  is  in  the  middle.    The  fellow  on  her  left 
is  her  trainer,  Charles  Good. 


WAZL  WHOL 

[bn,  Pa.  NBC-MBS  Allentown,  Pa.  CBS 

Represented  by  Robert  Meeker  Associates) 


WHLM     WIDE  WVDA 

Bloomsburg,  Pa.         Biddeford-Saco,  Me.  MBS-Yankee      Boston,  Mass.  ABC 
(Represented  by  Paul  H.  Raymer  Company) 


o 


casting    •  Telecasting 


March  22,  1954 


Page  81 


STATIONS 


come  suggestions.  To  the  extent  the  Commis- 
sion might  relax  its  directionalizing  rules  to  aid 
uhf  stations  in  obtaining  better  coverage  be- 
cause of  their  power  limitations,  consideration 
must  be  given  to  the  number  of  people  that 
would  gain  service  as  compared  to  those  who 
would  lose  service  or  have  it  degraded  as  well 
as  the  remote  possibility  of  co-channel  inter- 
ference." 

Aside  from  directional  antennas,  Comr.  Ster- 
ling called  for  higher  minimum  power  require- 
ments for  uhf,  plus  more  sensitive  receivers  and 
more  effective  set  installation  practices.  He 
also  explored  the  possible  use  of  satellite  and 
booster  stations  to  aid  uhf  coverage  deficiencies. 

Sixth  Report  and  Order  Cited 

The  Sixth  Report  and  Order  finalizing  the  tv 
reallocation  plan,  issued  in  April  1952,  said  the 
Commission  "is  not  satisfied  that  in  the  present 
state  of  the  art,  directional  antennas  are  practi- 
cable with  nulls  greater  than  minus  10  db.  .  .  . 
If  the  future  available  data  indicate  that  the  per- 
formance of  directional  transmitting  antennas 
can  be  properly  predicted,  particularly  in  areas 
where  reflections  occur,  their  use  of  interference 
protection  can  be  given  further  consideration." 

Some  industry  engineering  consultants  feel 
that  the  art  has  progressed  to  the  point  where 
directionals'  "use  of  interference  protection" 
should  be  given  "further  consideration."  Even 
if  the  art  is  not  that  far  advanced,  they  argue, 
"the  only  way  it  will  advance,  particularly  re- 
specting the  use  of  directional  antennas,  is  to 
use  them." 

One  engineer  pointed  out  that  because  of 
the  short  wavelengths  involved  in  vhf  and  uhf, 
"it  is  feasible  to  do  all  kinds  of  tricks  with  an 
antenna  at  these  frequencies.  All  the  elements 
are  on  one  pole.  They're  not  scattered  over 
many  acres  like  an  am  'antenna  farm'." 

He  acknowledged  problems  with  high  gain 
antennas  in  uhf,  however,  because  of  deep  nulls 
and  variations  in  field  strength  when  the  tower 
is  swayed  by  the  wind.  The  signal  plane,  pan- 
cnked  by  the  extreme  vertical  suppression, 
changes  with  the  slight  tower  sway. 

Another  consultant  felt  FCC  erred  by  not 
allowing  vhf  allocations  in  a  few  instances 
through  slightly  lower  power  and/or  direc- 
tionals, particularly  in  mountainous  areas  where 
uhf  is  less  suited.  Among  those  he  cited  were 
Pittsburgh,  Kingsport,  Tenn.,  and  Macon,  Ga. 

While  expressing  faith  in  the  uhf  band,  an- 
other engineer  recalled  comparable  "psycho- 
logical" troubles  which  attended  the  technical 
difficulties  encountered  in  the  upper  vhf  band 
not  many  years  ago.  He  felt  directionals  could 
be  helpful,  don't  cost  too  much  and  cited  in- 
stances where  they  now  are  being  used  with 
success. 

Technical  Quality  Mentioned 

Similarly,  another  engineer  noted  the  tech- 
nical quality  and  circulation  of  two  directional- 
ized  stations  but  felt  they  are  being  unduly 
penalized  by  current  "uhf  psychology"  among 
advertisers. 

He  took  issue  with  FCC's  allocation  view  on 
directionals.  "Adding  a  new  town  to  the  local 
station  list  is  more  important  than  fringe  area." 

The  Sixth  Report  specified  that  directional 
antennas  could  be  employed  under  these  con- 
ditions: 

(1)  Maximum  radiation  in  horizontal  plane 
may  not  be  more  than  10  times  the  minimum 
radiation;  (2)  minimum  ERP  in  any  horizontal 
direction  may  not  be  less  than  the  minimum 
power  allowed  under  FCC's  rules  (1  kw  with 
antenna  height  depending  on  city  population, 
but  5  kw  is  proposed  in  uhf);  (3)  ERP  in  any 
horizontal  or  vertical  direction  may  not  exceed 
the  maximum  values  allowed  in  the  rules  (100 
kw  for  vhf  chs.  2-6,  316  kw  for  vhf  chs.  7-13 
and  1.000  kw  for  uhf  chs.  14-83);  (4)  maximum 
ERP  in  any  direction  above  the  horizon  shall 


be  as  low  as  the  state  of  the  art  permits  (to 
reduce  tropospheric  interference). 

Tilting  an  antenna  by  either  electrical  or 
mechanical  means  pushes  the  signal  downward 
at  the  horizontal  plane,  umbrella-fashion,  in 
order  to  strengthen  the  signal  in  areas  closer 
to  the  base  of  the  antenna  otherwise  over-shot. 

Aside  from  the  Fresno,  San  Francisco  and  Ft. 
Lauderdale  stations,  other  outlets  presently  hav- 
ing directional  patterns  include  uhf  ch.  35 
WTRI  (TV)  Schenectady,  N.  Y.;  uhf  ch.  14 
KACY  (TV)  Festus,  Mo.;  uhf  ch.  29  KIMA-TV 
Yakima,  Wash.;  uhf  ch.  24  KPIC  (TV)  Salem, 
Ore.;  uhf  ch.  52  WRAY-TV  Princeton,  Ind., 
and  uhf  ch.  36  KTVU  (TV)  Stockton,  Calif. 


KOOL-TV  Buys  Share-Time 
Partner  KOY-TV  Phoenix 

FIRST  consolidation  of  a  post-freeze  share-time 
television  operation  was  reported  last  week  in 
the  announcement  by  KOOL-AM-TV  Phoenix 
that  it  had  purchased  KOY-TV  there  for  $400,- 
000,  subject  to  FCC  consent.  KOOL-TV  and 
KOY-TV  are  share-time  stations  on  ch.  10. 
KOY  radio  is  not  involved  in  the  sale. 

Purchase  price  includes  all  outstanding  con- 


tracts and  liabilities  of  KOY-TV  to  be  asil 
by  Maricopa  Broadcasters  Inc.,  operator  Jj 
KOOL  properties,  a  Gene  Autry  interest 

The  share-time  operation  was  agreed  uif 
year  ago  by  KOY  and  KOOL  in  order  toll 
television  to  the  community  at  an  early  da|  1 
avoid  lengthy '  litigation  of  competitive  ap  | 
tions  before  FCC. 

Albert  D.  Johnson,  KOY  manager,  sail 
while  the  joint  operation  on  ch.  10  "has! 
most  amicable  and  successful  and  the  oil 
purposes  of  the  time  sharing  arrangement 
been  accomplished,  experience  has  showi 
the  channel  could  be  more  effectively  anq 
nomically  operated,  and  more  in  the  pub] 
terest,  under  single  management." 

Charles  Garland,  KOOL  manager,  saifl 
acquisition  of  the  full-time  tv  operation  "iij 
sistent  with  the  expanding  interests  of  KC 
principal  owner,  Mr.  Autry,  and  is  anothlJ 
dication  of  his  faith  in  the  future  of  Phi 
and  Arizona."  Mr.  Autry  also  is  chief  «J 
of  KOPO-AM-TV  Tucson,  KOLD  Yum;] 
KMPC  Hollywood. 

Mr.  Garland  indicated  the  purchase  of  0 
TV  would  in  no  way  affect  the  technical] 
operational  staff  which  has  been  jointlyj 
ployed  by  the  two  stations. 


Rintoul,  McConnell  and  Lichtman  Join  Venard 


Four  are  now  equal  stock  par- 
ticipants in  the  months-old  sta- 
tion representative  firm. 

EXPANSION  of  Venard  Inc.,  station  represen- 
tation firm,  by  the  addition  of  Stephen  R.  Rin- 
toul, James  V.  McConnell,  and  Abner  Licht- 
man as  stockholders  was  announced  last  week 
by  Lloyd  George  Venard,  president  and 
founder. 

The  four  will  be  equal  stock  participants  in 
the  firm,  to  be  known  as  Venard,  Rintoul  & 
McConnell  Inc. 

Mr.  Venard,  a  veteran  of  the  representation 
field,  continues  as  president.  Mr.  Rintoul,  a 
former  owner  of  WSTC  Stamford  Conn.,  and 
WXLW  Albany,  N.  Y.,  and  more  recently  man- 
ager of  WPTR  Albany,  and  Mr.  McConnel, 
who  served  more  than  20  years  with  NBC  and 
its  Spot  Sales  Division,  will  be  vice  presidents. 
Mr.  Lichtman,  well  known  in  radio  and  tv  for 
his  research  and  financial  counsel  to  station 
management,  is  secretary-treasurer.  Howard 
B.  Meyers  continues  as  vice  president  in  charge 
of  the  central  division  office  in  Chicago. 

All  officers  will  participate  actively  in  sales. 

Mr.  Venard,  who  organized  Venard  Inc.  early 
this  year,  noted  that  the  expanded  ownership 
gives  the  firm  a  broad  background  of  experience 
with  the  needs  of  advertisers,  agencies  and  sta- 
tions in  the  research,  programming  and  sales 
development  fields  that  are  now  fundamental 
in  station  representation. 

Mr.  Venard  was  president  of  the  O.  L.  Taylor 


Co.  before  its  sale  to  the  Paul  H.  Rayme  i 
late  last  year,  and  before  that  was  assotj 
with  Edward  Petry  &  Co.  for  a  numb 
years.  S| 

Mr.  Rintoul  entered  broadcasting  in 
with  World  Broadcasting  Co.,  which  he  sfl 
as  a  director  and  manager  of  the  station  (1 
tions  department.  He  was  instrumental  ij| 
veloping  and  marketing  the  first  transcril 
library  service  for  radio  stations,  it  was  pel 
out.  He  joined  The  Katz  Agency,  repres! 
tion  company,  in  1938  as  account  executivjl 
radio  specialist,  and  during  this  period 
was  owner  of  WSRR  (now  WSTC)  Star 
Conn.,  which  he  sold  in  1945.  He  left  the  ^ 
organization  in  1946  to  form  WXLW,  whi(J 
sold  last  August,  and  since  then  has  been 
ager  of  WPTR. 

Organized  Spot  Sales 

Mr.  McConnell  is  credited  with  orgarij 
NBC  Spot  Sales  which  he  directed  for  i\ 
years  and  with  writing  the  industry's  first 
plete  tv  rate  cards.  During  his  tenure  with  I 
and  its  spot  sales  organization  he  was  a  men 
of  the  NBC  management  committee  for  i! 
years.  He  left  NBC  in  1952  to  become  a| 
president  of  Blair-Tv  Inc.  and  John  Blair  &  j 
and' more  recently  has  served  as  a  consulta' 
a  number  of  tv  station  grantees. 

Mr.  Lichtman  is  a  former  partner  of  Uji 
leider  &  Co.,  members  of  the  New  York  S 
Exchange,  and  has  been  a  stockholder  of 
ward  Petry  &  Co.  for  a  number  of  years. 
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DGES  in  KMTV  (TV)  Omaha's  contest 
find  a  slogan  for  the  station  begin  to 
tide  the  stack  of  entries  that  awaited 
pm  after  the  competition  closed  last 
pnday.  L  to  r:  C.  A.  (Fritz)  Snyder, 
ector  of  station  relations,  CBS-TV; 
ven  Saddler,  executive  vice  president 
d  general  manager  of  KMTV,  and  Ed- 
ird  Petry,  of  Edward  Petry  &  Co.,  sta- 
rt representatives.  Contest  drew  803 
fries  and  1,976  slogans  based  on 
VTV's  call  letters. 


f  WCAN-TV  Launches 
ive  for  1,000  Kw 

"he  Milwaukee  station  puts 
lown  $591,000  worth  of  chips 
[or  improvements  to  its  $700,- 
ipOO  plant.  It  expects  to  boost 

0  1,000  kw  and  to  telecast 
olor  programs. 

Stam|i|^N-TV  Milwaukee,  operating  on  ch.  25 
last  fall,  has  ordered  a  60-kw  transmitter, 
ble  of  radiating  the  maximum  1,000  kw 
:r,  from  GE,  Lou  Poller,  president,  an- 
lced  last  week.  Delivery  of  the  $225,000 
imitter  has  been  promised  in  about  a  year, 
Poller  said. 

e  said  a  new  directional  antenna  and  wave 
e  transmission  line  have  been  ordered  for 
\N-TV,  at  a  cost  of  $35,000,  for  installation 
bout  six  months.  Another  field  camera 
i,  at  a  cost  of  $37,500,  is  due  to  be  shipped 
vo  weeks. 

le  Milwaukee  uhf  station  has  ordered  GE 
network  equipment  with  installation 
iduled  in  about  30  days,  color  slide  and  film 
for  delivery  later  this  year,  and  color 
;ras,  for  delivery  early  next  year.  GE's 
r  equipment  will  total  $150,000. 
CAN-TV  now  is  operating  with  a  radiated 
er  of  212  kw.  Its  12  kw  GE  transmitter  has 
been  installed  at  a  cost  of  $144,000. 
lat's  $591,500  being  spent  on  WCAN-TV. 
is  been  operating  not  quite  six  months.  It 

1  $700,000  to  put  on  the  air. 
§ie  CBS-affiliated  station  now  counts  285,- 
j  uhf  receivers  in  the  Milwaukee  market, 
pmpetes  with  vhf  WTMJ-TV  (Milwaukee 
\nal),  which  has  been  on  the  air  since  1947, 
with  uhf  WOKY-TV,  which  has  been  on 
i-r  since  last  fall. 

addition  to  owning  WCAN-TV,  and  its  am 
ate,  WCAN,  Mr.  Poller  also  owns  WPWA 
Ster,  Pa.,  and  51%  of  WARL  Arlington, 
■WAN  (Washington,  D.  C). 

ECAST  jlADCASTING     •  TELECASTING 
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WINK-TV  IS  372D 
TELEVISION  STARTER 

Fort  Myers,  Fla.,  outlet  began 

regular     programming  last 

week.  There  are  another  five 

reported  ready  to  start. 

TOTAL  operating  tv  stations  reached  372  last 
week  as  WINK-TV  Fort  Myers,  Fla.  (ch.  11), 
began  regular  programming  March  18.  The 
vhf  station  is  affiliated  with  ABC-TV  and 
represented  by  Weed  Tv  Inc. 

Another  five  stations  reported  they  are  set 
to  begin  operations: 

KFBB-TV  Great  Falls,  Mont.  (ch.  5),  CBS; 
represented  by  Headley-Reed,  March  21. 


IT  TAKES 


KRGV-TV  Weslaco,  Tex.  (ch.  5),  NBC,  DuMont; 
represented  by  Paul  H.  Raymer  Co.,  March  21. 

KFBC-TV  Cheyenne,  Wyo.  (ch.  5),  CBS;  repre- 
sented by  George  P.  Hollingbery  Co.,  March  22. 

WAPA-TV  San  Juan,  P.  R.  (ch.  4),  NBC, 
DuMont;  represented  by  Caribbean  Networks, 
March  22. 

WKAQ-TV  San  Juan,  P.  R.  (ch.  2),  repre- 
sented by  Inter-American,  March  21. 

A  short  in  the  feed  line  to  the  transmitter 
forced  WSJV  (TV)  Elkhart,  Ind.,  off  the  air 
last  Wednesday  after  it  had  launched  test 
patterns  and  limited  programming  earlier  in 
the  week.  R.  J.  Gillespie,  station  relations 
director,  said  the  uhf  ch.  52  outlet  expected  to 
resume  operation  Friday  and  planned  to  start 
live  studio  shows  today  (Monday).  The  station 
claims  118,000  sets  in  its  coverage  area,  Elk- 
hart-South  Bend. 

KSAN-TV  San  Francisco  (ch.  32),  began 


TO  CULTIVATE  THE  WESTERN  MARKET 


KOA  goes  to  the  city,  too,  but  right  now 
let's  concern  ourselves  with  those  213, 
953  tractors  and  their  owners. 

They  cultivate  some  263,098,634  acres 
of  Western  Market  farms  in  302  counties 
of  12  states.  Farms  where  the  average 
income  exceeds  the  national  average 
by  74.3%! 

KOA,  too,  cultivates  this  area  with  pro- 
grams of  entertainment  and  farm  serv- 
ice, tailor-made  for  the  Western  Market. 
Plant  your  sales  message  on  KOA-Radio 
—  "The  single-station  network"  —  and 
harvest  a  bumper  crop  of  sales! 


50,000  WATTS 

For  food  advertisers 
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regular  programming  from  7-9  p.m.  nightly 
early  this  month,  the  station  reported.  Repre- 
sented by  Joseph  H.  McGillvra  Inc.,  that  city's 
first  uhf  outlet  will  increase  its  programming 
April  6  with  coverage  of  the  San  Francisco 
Seals'  baseball  home  games. 

President  John  Patrick  Beacon,  WJPB-TV 
Fairmont,  W.  Va.,  reported  his  station  will  be 
the  first  commercial  outlet  to  use  a  vidicon 
camera  chain.  Using  General  Precision  Lab 
equipment,  the  uhf  ch.  35  station  started  test 
patterns  March  1 8  and  is  slated  to  begin  regular 
programming  March  28. 

The  Brockway  Co.,  grantee  of  ch.  7  at 
Carthage,  N.  Y.,  has  signed  a  primary  affilia- 
tion agreement  with  CBS-TV  and  a  secondary 
agreement  with  ABC-TV,  Louis  Saiff  Jr.,  gen- 
eral manager,  said. 

KVDO  (TV)  Corpus  Christi  paraded  the  first 
shipment  of  its  tv  equipment  through  the  streets 
March  15.  The  ch.  22  outlet  expects  to  begin 
commercial  operation  this  summer. 

Starting  target  date  of  Aug.  15  has  been  set 
by  WCAX  Broadcasting  Corp.,  for  its  recent 
grant  at  Montpelier,  Vt.  The  ch.  3  outlet  will 
be  affiliated  with  CBS-TV  and  represented  by 
Weed  Tv  Inc.  General  Electric  equipment  will 
be  used  throughout,  C.  P.  Hasbrook,  president, 
announced. 

WJNO-TV  West  Palm  Beach,  Fla.  (ch.  5), 
plans  to  be  on  the  air  with  regular  program- 
ming Aug.  1.  General  Manager  Walter  L. 
Dennis  said. 

The  following  stations  have  reported  they 
plan  to  begin  regular  operations  by  April  30: 

KARK-TV  Little  Rock,  Ark.  (ch.  4); 
WDBO-TV  Orlando,  Fla.  (ch.  6);  WALB-TV 
Albany.  Ga.  (ch.  10);  WGOV-TV  Valdosta, 
Ga.  (ch.  37);  WHO-TV  Des  Moines,  Iowa  (ch. 
13);    WBOC-TV    Salisbury,    Md.    (ch.  16); 
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Ben  Ludy,  Gen.  Mgr.,  WIBW-KCKN 
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WAAB-TV  Worcester,  Mass.  (ch.  20);  WSLI- 
TV  Jackson,  Miss.  (ch.  12);  KFVS-TV  Cape 
Girardeau,  Mo.  (ch.  12);  KDRO-TV  Sedalia, 
Mo.  (ch.  6);  WMUR-TV  Manchester,  N.  H. 
(ch.  9);  WMFD-TV  Wilmington,  N.  C.  (ch.  6); 
WMAC-TV  Massillon,  Ohio  (ch.  23);  KVAL- 
TV  Eugene,  Ore.  (ch.  13);  WSEE  (TV)  Erie, 
Pa.  (ch.  35);  WQED  (TV)  Pittsburgh  (ch.  13), 
educational;  WNET  (TV)  Providence,  R.  1.  (ch. 
16);  WJPB-TV  Fairmont,  W.  Va.  (ch.  35),  and 
KULA-TV  Honolulu  (ch.  4). 

(For  details  see  Telestatus,  page  103.) 


KDKA  Sets  $3  Million 
For  Radio-Tv  Center 

Ultra-modern  building  will  be 
built  on  the  U.  of  Pittsburgh 
campus  if  Westinghouse  wins 
a  ch.  11  grant  there. 

PLANS  for  an  ultra-modern  $3  million  radio- 
tv  center  on  the  U.  of  Pittsburgh  campus  were 
announced  last  week  by  L.  R.  Rawlins,  general 
manager  of  Westinghouse  "  Broadcasting  Co.'s 
KDKA  Pittsburgh,  contestant  for  ch.  11  there. 

"We  believe  this  project  will  be  a  worthy 
addition  to  the  continuing  Pittsburgh  renais- 
sance," Mr.  Rawlins  said.  "It  will  be  an  espe- 
cially vital  part  of  the  city's  Oakland  Civic 
Center." 

Site  of  the  proposed  building  is  next  to  the 
new  KDKA-FM  transmitter  building,  con- 
structed last  year,  at  the  intersection  of  Berthoud 
St.  and  University  Dr.,  across  from  the  new 
U.  S.  Veterans  Hospital  and  near  Pitt  Stadium. 
The  fm  building  will  be  incorporated  into  the 
new  structure,  to  cover  more  than  an  acre. 

The  building's  two  main  floors,  devoted  to 
radio  and  television  production,  will  contain 
1.35  million  cubic  feet,  while  two  lower  floors 
will  provide  ample  indoor  auto  parking  space, 
Mr.  Rawlins  said. 

Five  television  and  three  radio  studios  will 
be  included.  One  of  the  tv  studios  will  have 
a  floor  area  of  4,800  sq.  ft.  and  accommodate 
scenery  and  props  for  12  tv  shows. 

"Approximately  200  persons  would  be  em- 
ployed full-time  at  the  new  KDKA  radio-tv  cen- 
ter in  addition  to  musicians,  actors  and  other 
part-time  employes,"  he  said. 

KDKA-FM's  transmitter  building  houses  the 
transmitter  for  Pittsburgh's  educational  WQED 
(TV),  which  is  expected  to  go  on  the  air  .on 
ch.  13  April  1  and  will  be  operated  by  KDKA 
engineers  on  a  non-profit  basis,  Mr.  Rawlins 
stated.  Use  of  KDKA-FM  tower  also  has  been 
donated  by  Westinghouse  to  WQED. 

Should  KDKA  be  successful  in  pursuit  of  its 
ch.  1 1  application,  Westinghouse  will  build  a 
new  660-ft.  tower  there  to  replace  the  present 
fm  tower.    KDKA-FM-TV  and  WQED  would 


Hotels  Take  Radio 

CINCINNATI  Hotels  Assn.,  believ| 
radio  offers  unusual  opportunities  j| 
developing  better  appreciation  and  n 
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CINCINNATI    Hotels   Assn.  signs 
sponsor  quarter-hour  /  See  Today  Si 
days  on  WKRC  Cincinnati.    In  fo( 
ground,  Hubert  Holloway,  m.  c,  q~ 
Thomas  C.  Corcoran  (seated),  She]' 
ton-Gibson    Hotel,    CHA  preside 
Others  (I  to  r):  Ray  Kroger,  Terra; 
Plaza  Hotel,  CHA  secretary;  Henry, 
Dienna,  Alms  Hotel,  CHA  second 
president  and  its  radio  commit! 
chairman;  John  S.  Adrion,  CHA  tre 
urer,  and  Hubbard  Hood,  WKRC  sd  \}[}\ 
manager. 

business  for  hotels,  will  sponsor  / 
Today  on  WKRC  Cincinnati  Sundays] 
5:45-6  p.m. 

CHA  signed  the  contract  for  26  we1 
with  a  renewal  option.  The  Cincim 
Times-Star  sponsors  the  program  Mom 
through  Friday  and  carries  a  d? 
humor  feature  under  the  same  title, 
show,  by  Hubert  Holloway,  is  descri' 
as  a  "humorous  and  common  sense  vi( 
point  on  the  news,  events  and  tim( 


share  the  new  tower.  KDKA  radio  wil 
tinue  to  use  its  718-ft.  tower  in  Allison 

The  proposed  KDKA-TV  studio  equi 
will  include  eight  studio  cameras,  two  film  j," 
eras  and  a  color  film-slide  camera.  Co: 
mobile  unit  is  also  planned. 

Cost  breakdown  for  the  new  center  was. 
as  follows:  New  building,  including  radi 
tv  studios,  $1,230,000;  studio  cameras,  $18 
mobile  unit,  including  two  cameras,  $7 
other  tv  technical  equipment,  $435,0( 
transmitter,  including  color,  $265,000 
tower  and  tv  antenna,  $295,000;  new 
equipment,  $100,000;  transfer  of  presen^ 
equipment  to  new  building  $50,000;  mi 
neous,  $370,000. 

Other  contestants  for  ch.  11  include  % 
WJAS  and  WWSW,  all  Pittsburgh. 
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HERE  is  the  architect's  conception  of  the  KDKA  $3-million  radio-tv  center. 
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The  Archbishop  who  recently 
suggested    Catholics  abstain 
(from  radio  and  tv  for  a  time 
during  Lent  is  an  official  of  a 
pharity  group  requesting  free 
time  by  radio  stations  on  be- 
half   of    its    fund  appeals. 
NARTB  is  told  and  a  Catholic 
itorial    reiterates   that  the 
rchbishop's    statement  was 
isinterpreted. 

bHBISHOP  John  F.  O'Hara  of  Philadel- 

L  who  suggested  that  Catholics  abstain  from 
p  and  tv  for  a  while  during  Lent  [B*T, 
•ch  8],  is  a  member  of  a  board  that  has 
Mence  in  the  public  service  prowess  of  the 
idcast  media,  judging  from  a  recent  appeal 
tations  for  free  time  [B*T,  March  8]. 
he  Archbishop  is  treasurer  of  the  Bishops' 
Id  for  Victims  of  War  under  auspices  of  the 
hinistrative  Board,  National  Catholic  Wei- 
ll Conference. 

Jne  radio  station,  WBUX  Doylestown,  Pa., 
A  treibunced  it  had  declined  the  Bishops'  Fund 
RCsolljiest  for  free  time  during  the  week  of 
fch  21-28.  Richard  J.  Alliger,  WBUX  pro- 
iion  manager,  told  B»T  the  station  is  "not 
g  these  announcements,"  referring  to  a 
ss  of  six  scripts  prepared  by  the  Bishops' 
d. 

Director's  Appeal 
[he  appeal  to  stations,  signed  by  the  Rt.  Rev. 
tr.  Edward  E.  Swanstrom,  executive  director 
|he  Bishops'  Fund,  read,  "A  mention  of  this 
mportant  work  on  your  public  service  pro- 
ns  during  the  week  of  March  21-28  will  be 
)ly  appreciated  and  of  tremendous  value  to 
n  our  efforts  to  obtain  the  necessary  funds 
ontinue  these  programs  of  aid  to  the  suf- 
lg  victims  of  war.  This  campaign  is  one 
he  three  appeals  mentioned  in  the  March- 
il  radio-tv  bulletin  of  the  Advertising 
incil." 

CoffARTB  President  Harold  E'.  Fellows  and 
adelphia  broadcasters  have  been  told  by 
Bishop's  office  that  the  Lenten  statement 
been  misinterpreted  and  that  it  was  not  an 
ck  on  radio  and  television, 
he  Standard  and  Times,  Catholic  paper  of 
Philadelphia  diocese,  printed  the  following 
orial  on  Archbishop  O'Hara's  statement, 
swing  the  wide  publicity  it  received: 
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Missing  the  Point  Completely 
ie  can  think  of  few  Lenten  suggestions  that 
je  created  as  much  concern  and  comment  in 
iVI  [press,  in  radio  and  tv  circles,  and  in  general 
persation  as  the  suggestion  made  by  Arch- 
lop  O'Hara  last  week  in  his  Lenten  Pastoral 
per  that  we  try  doing  without  radio  or  tele- 
bn  for  a  time  during  Lent  as  an  act  of  morti- 
tion. 

is  a  mystery  that  so  many  people  could  miss 
ipletely  the  point  of  the  Archbishop's  sug- 
ion.  Newsmen  considered  such  a  suggestion 
sual  enough  to  put  it  on  the  press  wire  serv- 
Spokesmen  for  the  radio-tv  industry  pon- 
d  the  Archbishop's  words  as  if  they  coll- 
ated a  broadside  against  radio  and  television, 
tsmen  and  commentators  on  the  airways 
Wed  considerable  alarm  that  such  a  sugges- 
g|i  as  turning  off  one's  set  should  even  be  made. 
I  commentator  expressed  difficulty  in  squar- 
Ithe  Archbishop's  Lenten  suggestion  with  the 
wit  talk  of  the  Holy  Father  in  which  he 
sed  the  wonders  of  television, 
oncern  and  confusion  abounded — precisely  be- 
pe  individuals  had  failed  to  grasp  the  point 
pie  Archbishop's  suggestion.  Had  he  men- 
|  led  abstaining  from  candy,  or  liquor,  or  mo- 
pictures,  or  a  thousand  and  one  similar 
gs,  they  would  have  understood.  But  that 
should  suggest  "curbing  our  appetites,  not 
'  by  fast  and  abstinence,  but  by  guarding  our 
>,  our  ears,  all  the  senses" — that  we  practice 
t  flcation   and    self-control   with   regard  to 


radio  and  television — seemed  beyond  compre- 
hension. 

Archbishop  O'Hara  did  not  say  that  we  should 
turn  off  our  sets,  he  imposed  no  obligation,  but 
he  did  ask  us  to  try  doing  that  for  a  week,  "and 
then  take  an  honest  appraisal."  Have  we  really 
missed  anything  worthwhile?  What  have  we 
gained?  Perhaps  a  great  many  will  find  them- 
selves masters  of  their  tv  sets,  instead  of  having 
it  their  master.  Members  of  some  families  might 
find  that  there  really  is  another  way  of  spending 
a  pleasant  social  evening  besides  sitting  before  a 
tv  screen.  They  might  even  indulge  in  that  al- 
most lost  art  of  reading  a  good  book.  They  might 
shake  loose  the  shackles  of  seeing,  hearing  and 
thinking  things  in  patterns  that  others  have  set 
for  them.  They  might  be  able  to  sit  at  home  in 
peace  and  quiet  without  the  blare  of  a  loud- 
speaker, and  .  .  .  ear-pounding  voices. 

The  Archbishop's  recommendation  was  in  no 
sense  an  attack  on  the  radio-tv  industry,  even 
though  some  may  have  interpreted  it  as  such.  It 
was  a  suggestion  to  help  us  enter  into  the  true 
spirit  of  Lent,  and  Lent  is,  after  all,  a  traditional 
time  of  self-denial  and  mortification.  Without 
the  interference  of  radio  and  television,  at  least 


for  a  while,  we  can  better  prepare  ourselves 
for  serious  thought  and  meditation. 

Lent  should  be  a  time  for  spiritual  orientation, 
a  time  when  we  try  to  find  out  if  we  are  on  the 
right  track,  if  we're  going  in  the  right  direction. 
Since  radio  and  television  play  such  a  large  part 
in  the  lives  of  so  many  Americans,  Archbishop 
O'Hara  quite  properly  has  asked  that  we  put 
these  items  in  their  proper  spiritual  focus.  The 
entire  matter  is  as  simple  as  that. 


WTRF-TV  Boosts  to  316  Kw 

WTRF-TV  Wheeling  will  increase  power  from 
100  to  316  kw  during  this  week,  according  to 
Robert  W.  Ferguson,  executive  vice  president- 
general  manager  of  Tri-City  Broadcasting  Co. 
The  ch.  7  station's  power  will  mean  a  greater 
service  and  increased  coverage  of  the  26 
counties  served  by  WTRF-TV,  Mr.  Ferguson 
said. 


A  price  tag 

written  by  the  experience 
of  Ampex  users. 


AMPEX  Magnetic  Tape  Recorders  cost  less  per  hour,  per 
week  and  per  year  than  any  others  you  can  buy: 

BECAUSE  THEY  LAST  MORE  YEARS.  Over  three  years  ago  an  Ampex  300  was  put 
on  a  17  hour  per  day  continuous  music  service  in  Honolulu.  After  11,000  hours  of  running 
time,  the  machine  was  still  using  the  original  set  of  heads.  When  checked,  their  per- 
formance was  within  the  published  specifications  for  new  machines.  Based  on  the 
replacement  price,  the  cost  of  head  wear  was  0.7  cents  per  hour. 
BECAUSE  THEY  GIVE  SUSTAINED  SATISFACTION.  When  you  buy  the  best,  you 
don't  soon  buy  a  "better"  machine  to  replace  it.  An  Ampex  Tape  Recorder  provides  a 
combination  of  fidelity,  responsiveness,  timing  accuracy  and  reliability  that  has  no  equal. 
Ampex  owners  don't  make  expensive  trades;  they  keep  their  machines  and  get  full  value 
in  long-time  service  and  satisfaction. 

BECAUSE  THEY  HOLD  THEIR  VALUE.  It  s  a  matter  of  supply  and  demand.  Because 
of  a  well  earned  leadership,  Ampex  machines  are  the  most  wanted  —  but  the  most 
seldom  resold.  An  Ampex  is  built  to  last,  and  after  one,  two  or  even  five  years,  it  will 
have  far  more  real  value  left  in  it  than  any  tape  recorder  that  was  "built  to  a  price." 
BECAUSE  THEY'RE  EASIEST  TO  MAINTAIN.  On  the  New  Ampex  Model  350,  a 
pivoting  top  plate  and  sliding  electronics  make  all  working  parts  accessible  for  checking 
even  when  the  machine  is  running.  Motors  and  other  individual  components  have  plug-in 
connections  which  make  replacement  extremely  simple.  But  because  the  Ampex  is  "pro- 
fessional quality,"  it  will  require  far  fewer  adjustments  and  parts  replacements  than 
other  recorders. 

SEE  THE  NEW  AMPEX  350  —  It's  the  newest  of  the  best.  It  offers  new  accessibility, 
new  convenience  of  operation  and  an  attractive  new  price. 

Recorders  priced  from  $985.00;  reproducers  from  $585.00.  For  further  information  write 
today  to  Dept.  D-1472-B. 

IF  YOU  PLAN  FOR  TOMORROW,  BUY  AMPEX  TODAY 
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Ampex  corporation 

934  CHARTER  ST.  •  REDWOOD  CITY,  CALIF. 

Distributors  in  principal  cities;  distribution  in 
Canada  by  the  Canadian  General  Electric  Company 
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PEARD  NAMED  V.P. 
OF  WBAL-AM-TV 

LESLIE  H.  PEARD  JR.,  manager  of  WBAL- 
AM-TV  Baltimore  since  December  1951,  has 
been  elected  vice 
president  of  the  sta- 
tions, D.  L.  (Tony) 
Provost,  head  of  the 
Hearst  Corp.'s  ra- 
dio-tv  division,  said 
last  week. 

Mr.  Peard's  career 
began  at  WFBR 
Baltimore  in  1933 
and  he  joined  the 
WBAL  sales  staff 
the  next  year,  soon 
becoming  one  of 
WBAL's  chief  sales 
executives.  He  be- 
came WBAL  sales  manager  in  1940  and  went 
to  KTBS  Shreveport  in  1944  as  sales  manager. 
He  returned  to  Baltimore  as  assistant  manager 
of  WCAO  in  1948  and  joined  WBAL-AM-TV 
as  assistant  manager  the  following  year. 


MR.  PEARD 


WSPA,  WORD  Spartanburg 
Ownerships  Change  Hands 

OWNERSHIP  of  WSPA  and  WORD  Spartan- 
burg, S.  C,  changed  hands  last  week  pursuant 
to  transfers  approved  by  FCC  fortnight  ago 
[B»T,  March  1].  Spartan  Radiocasting  Co., 
ch.  7  permittee  there,  took  over  WSPA  and  gave 
up  WORD,  whose  operation  was  assumed  by 
WORD  Inc.  Latter  is  headed  by  Irwin  Kahn, 
chief  owner  of  WNOK-AM-TV  Columbia. 
The  ch.  7  WORD-TV  call  is  changed  by 


Another  Reason  Why 
Morning  Radio  PAYS  OFF 
for  WSYR  Advertisers 


Jim  DeWne 
and  the  Gang 


Alter  If)  years,  the  Jim  Dcline  show  is 
still  the  top  radio  variety  show  of 
Central  New  York.  Sponsors'  sales  fig- 
ures prove  it.  Participating,  Monday 
through  Saturday, 

9:15-9:55  a.m. 

(Also  1:00-2:00  p.m.) 

Headley-Reed,  National  Representatives 
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WWCA  Seeks  Aid 

WWCA  Gary,  Ind.,  facing  possible  denial 
of  permission  to  carry  a  regular  9:05- 
10  a.m.  broadcast  from  the  Gary  city 
court,  is  appealing  for  advice  from  other 
radio  stations  that  have  successfully  coped 
with  allegations  that  radio  detracts  from 
the  dignity  and  efficiency  of  the  courts. 
According  to  Todd  Branson,  WWCA 
program  director,  the  Gary  Bar  Assn. 
and  the  local  press  have  opposed  the 
program  which  stresses  traffic  safety  and 
problems.  City  officials  are  scheduled  to 
meet  during  the  first  week  of  April  to 
decide  the  fate  of  the  broadcasts. 


Spartan  Radiocasting  to  WSPA-TV  to  match  the 
firm's  newly-acquired  WSPA.  Walter  Brown, 
president,  said  his  firm  is  "going  forward  with 
its  plans  to  operate  the  television  station  under 
a  special  temporary  authorization  for  its  trans- 
mitter plant  on  Paris  Mt.  near  Greenville,"  with 
studios  in  downtown  Spartanburg.  The  interim 
Paris  Mt.  site  has  been  under  protest  by  area 
uhf  stations,  whose  petitions  were  rejected  by 
FCC  [B°T,  March  8]. 

Mr.  Brown  reported  the  changes  in  owner- 
ships did  not  involve  any  substantial  shifting 
of  personnel,  with  Roger  Shaffer  continuing  as 
manager  of  WSPA  and  John  W.  Kirkpatrick 
continuing  as  manager  of  WORD  and  its  asso- 
ciated WDXY  (FM),  also  included  in  the 
ownership  change.  WSPA-AM-FM  sale  price 
was  $400,000;  WORD-WDXY,  $150,000. 


WHIM  Sets  Sales  Record 
In  1954's  First  2  Months 

SALES  at  WHIM  Providence  for  the  first  two 
months  of  1954  were  "well  ahead"  of  the  same 
record-breaking  months  of  1953,  it  was  re- 
ported last  week  by  Robert  T.  Engles,  presi- 
dent and  general  manager  of  the  station. 

Among  the  sponsors  who  renewed  or  signed 
for  new  business,  Mr.  Engles  said,  were  Old 
Gold,  Coca-Cola,  Wildroot  Cream  Oil,  Pastene 
Wines,  Buitoni  Macaroni,  New  Haven  Rail- 
road, Star  Wines,  Reader's  Digest,  Formaid 
Co.,  Monarch  Wines  and  Statler  Tissues. 

In  addition,  Mr.  Engles  said,  Elliott  Lincoln- 
Mercury  dealers,  said  to  be  New  England's 
largest  Mercury  dealer,  signed  a  contract  for 
what  was  said  to  be  the  largest  stock  of  time 
in  Rhode  Island  history.  Elliott  has  contracted 
for  WHIM's  Sunday,  2-4:30  p.m.  segment  for 
26  weeks. 


WNBC-WNBT  (TV)  Launches 
'Operation  Search  Warrant' 

AS  A  MEANS  of  finding  new  talent  to  provide 
a  "talent  bank"  for  the  future,  WNBC-WNBT 
(TV)  New  York  last  week  announced  that  the 
stations  have  embarked  on  a  project  called 
"Operation  Search  Warrant"  under  which  key 
personnel  will  serve  as  part-time  talent  scouts. 

As  outlined  by  Hamilton  Shea,  general  man- 
ager of  the  stations,  each  executive  will  cover 
one  event  each  week  at  which  talent  may  be 
found,  including  the  theatre,  night  clubs,  out- 
of-town  radio  and  television  stations,  road 
shows  and  summer  theatres. 

In  addition  to  new  faces,  Mr.  Shea  said, 
WNBC-WNBT  (TV)  hope  to  develop  some  new 
concepts  of  local  programming  to  meet  the 
current-day  demands  of  radio  and  television 
listening  and  viewing. 

Richard  Pack,  program  director  of  the  sta- 
tions, will  head  the  new  talent  committee,  of 


I 

which  Steve  White,  WNBC  program  man; 
and  Steve  Krantz,  WNBT  (TV)  program  r 
ager,  will  be  co-chairmen.  Johnny  Stearns 
serve  as  coordinator  and  will  interview  t: 
and  talent  agents. 


Dyers  Sell  Interests 
In  WAIT  for  $252,000. 

WITHDRAWAL  of  Gene  T.  and  Evelyn^ 
Dyer  from  active  management  of  WAIT 
cago  was  reported  last  week  in  a  transfer  a 
cation  filed  at  FCC  for  approval  to  the  sal 
their  majority  interest  in  the  station  for  $ 
000  to  owners  of  WSBC  Chicago. 

Buyers  of  the  WAIT  interest  are  Julius, 
car,  Bertha  L.  and  Gertrude  Miller,  wh| 
turn  have  sold  WSBC  for  $180,000  to  Lou 
Lee  [B«T,  Jan.  1 1].  The  WSBC  sale  also  av 
Commission  approval. 

Mr.  Dyer,  WAIT  president,  sells  his  f 
interest  for  $87,500,  while  Evelyn  Dyer 
her  47%  interest  for  $164,500.    Adele  Mo! 
retains  10%  holding  and  Louis  E.  Moulds 
Grace  V.  McNeill  each  retain  6%. 


iieporle 


GEORGE  B.  STORER  Jr.  (r),  manag 
director   KGBS-TV   San    Antonio,  a 
William  J.  Jackson,  chief  engineer, 
amine  the  station's  newly  arrived  co 
equipment.     The    $50,000   order  % 
handled  by  RCA. 


KBTV  (TV)  Offers  Plan 
To  Split  Film  Sponsorships 


KBTV  (TV)  Denver  has  originated  a 
Minute  Plan"  by  which  advertisers  for  a! 
weekly  price  may  buy  four  one-minute  c: 
mercials  on  four  different  syndicated  film  sf' 
among  those  available  on  the  station  under, 
plan. 

Joseph  Herold,  station  manager,  said 
plan  was  enthusiastically  received  when  j 
ented  to  some  150  agency  people  at  a  luncK 
March  12. 

The  station  classifies  its  offerings  into  I 
categories  (each  with  four  shows)  at  fixed  w 
ly  prices  for  each  category.  Thus,  an  adver 
may  buy  one-minute  filmed  or  slide  com^ 
cials  on  each  of  the  four  detective-mysteries 
$250;  comedies  for  $280;  dramas  for  $280; 
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venture- westerns  for  $160,  and  sports  show^ 
$150.  j 
The  four  full  minute  participations  cost 
than  three  Class  A  chainbreaks  and  in  add) 
provide  the  advertiser  with  a  different  vel 
to  exploit  his  product  on  four  different  cj 
sions  during  the  week,  Mr.  Herold  said, 
advertiser  may  mix  his  selections  of  progr 
to  include  different  categories,  paying  j 
fourth  of  the  flat  weekly  cost  for  each  catej 
in  which  one  of  his  four  commercials  appt 
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CiNC  NAMES  IZZARD 
5  KRITSER  RESIGNS 

NC-AM-TV  Amarillo  announced  new  man- 
Iment  appointments  last  week  following  the 
gnation  of  Tom  Kritser,  general  manager 
national  sales  manager. 
Ves  Izzard,  veteran  newspaper  and  radio 
jcutive  with  the  Globe-News  Publishing  Co., 
pnt  company  of  KGNC,  has  been  named 
feral  manager.  Aubrey  Jackson,  general 
pager,  KEYS  Corpus  Christi,  and  former 
jnager  of  KGNC  radio,  will  be  commercial 
pager  and  Mr.  Izzard's  assistant.  Bob  Wat- 
L  with  KGNC  16  years,  remains  radio  sta- 
i  manager,  and  Bud  Thompson,  tv  sales 
pager,  is  now  tv  station  manager.  Messrs. 
jkson,  Watson  and  Thompson  worked  to- 
her  effectively  for  KGNC  six  years  ago,  the 
(ion  reported. 

in  announcing  his  resignation,  Mr.  Kritser 
I  that  he  plans  to  go  into  business  for  himself. 
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MR.  MacCRYSTALL 


acCrystall  Named 
OA-TV  Sales  Head 

LLIAM  F.  MacCRYSTALL,  active  in  tv 
s  with  KNBH  (TV)  Hollywood,  NBC-TV 
3  outlet,  for  the  past  year,  was  appointed 
s    manager  of 
DA-TV  Denver 
week,  according 
Don  Searle,  KOA- 
[-FM-TV  general 
nager. 

Ar.    Searle  also 
iiounced  forma- 
I  of  separate  pro- 
tion  departments 
KOA  -  AM  -  FM 
KOA-TV.  Dick 
rris    has  been 
med  promotion 
nager  for  tv  and 
n  Aldern  promo- 
l  manager  for  radio, 
sf  wf'tfr.  MacCrystall  was  a  20-year  veteran  of 
tro-Goldwyn-Mayer  Studios  before  joining 
iC  last  year.  Beginning  as  office  boy,  he  re- 
ved  several  promotions  before  joining  the 
Force  in  1942  to  serve  until  1946.  Upon 
return,  he  served  in  a  sales  capacity  with 
G-M's  WMGM  New  York  and  returned  to 
s  Angeles  in  1948  to  construct  and  operate 
company's  KMGM-FM.  He  became  West 
ast  sales  manager  for  M-G-M  Radio  At- 
ctions  in  1950  and  engineered  sale  of  the 
lire  package  to  MBS  in  1952.  He  remained 
ih  M-G-M  in  an  executive  capacity  until 
hing  NBC  in  1953. 
lunch  Pal  Niemann  &  Assoc.,  Denver,  continues 
represent  KOA-TV.  Ball  &  Davidson,  Den- 
l",  represents  KOA-AM-FM. 

sed»|   

adver!  t 

Washington  'Post1  Buys 
e  IcCormick's  Times-Herald1 

IjRCHASE  of  the  McCormick-owned  Wash- 
>lon  Times-Herald  by  the  Washington  Post 
s  announced  last  week,  with  the  first  issue 
the  combined  Washington  Post  and  Times- 
aive'  \rald  appearing  March  17.    The  sales  price 
s  understood  to  be  about  $8.5  million. 
Washington  Post,  which  is  owned  by  former 
deral    Reserve    Board    chairman  Eugene 
:yer,  owns  55%  of  WTOP  Inc.,  licensee  of 
fOP-AM-FM-TV  Washington,  and  100%  of 
srf V1BR-AM-FM-TV  Jacksonville,   Fla.  CBS 
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owns  45%  of  WTOP  Inc.  Philip  L.  Graham 
is  president-publisher  of  the  Washington  Post 
Co.  John  S.  Hayes  is  vice  president  in  charge 
of  radio-tv.   He  also  is  president  of  WTOP  Inc. 

Col.  Robert  R.  McCormick  owns  the  Chi- 
cago Tribune-WGN-AM-TV  and  the  New  York 
News-WPlX  (TV). 


WOOD-TV  Exhibits  Color 

FIRST  public  showing  of  color  tv  at  Grand 
Rapids,  Mich.,  was  held  at  the  city's  Home 
Show  March  13.  WOOD-TV,  Grand  Rapids' 
only  tv  station,  carried  a  colorcast  of  the  opera, 
"Taming  of  the  Shrew,"  from  New  York.  A 
total  of  8,381  people  attended  show. 


Christal  Leases  New  Bldg. 

HENRY  I.  CHRISTAL  Co.,  radio  station  rep- 
resentation firm,  has  leased  the  15th  floor  of  a 
new  15-story,  penthouse  building,  being  erect- 
ed at  579  Fifth  Ave.,  New  York,  and  will  move 
its  executive  office  there  June  1.  Firm's  New 
York  office  currently  is  at  270  Park  Ave. 


WACR's  Wingate  Proposes 
Record  Companies  Buy  Time 

PROPOSAL  that  record  companies  proposing 
to  offer  disc  jockey  sampling  service  on  a  fee 
basis  reciprocate  by  buying  time  on  the  station 
has  been  made  by  Charles  J.  Wingate,  WACR 
Columbus,  Miss. 

Writing  Herbert  R.  Liebeck,  Decca  Distrib- 
uting Corp.,  Cincinnati,  Mr.  Wingate  voiced 
surprise  that  Decca  would  attempt  a  fee  plan. 
"We  will  be  glad  to  subscribe  to  your  service," 
he  wrote.  "We  feel  that  you  should  also  give 
us  a  contract  for  record  plugs  equal  to  the 
same  amount  per  month.  Any  of  our  record 
dealers  would  be  glad  to  work  a  deal  of  this 
nature." 

Mr.  Wingate  told  B*T  he  feels  record  com- 
panies offering  a  fee  service  "are  biting  the 
hand  that  feeds  them."  He  said  a  number  of 
retail  stores  would  be  glad  to  furnish  records 
in  exchange  for  plugs  on  the  air. 


Citizens  for  Ike  Raise  Funds 

A  DRIVE  by  the  Citizens  for  Eisenhower 
primary  committee  to  raise  funds  for  purchase 
of  tv  time  throughout  Illinois  has  been  an- 
nounced in  Chicago.  The  committee  plans 
to  take  part  financially  in  a  statewide  series 
of  tv  time  throughout  Illinois  has  been  an- 
nounced in  Chicago.  The  committee  plans 
for  the  U.  S.  Senate.  Alderman  Herbert  F. 
Geisler,  another  candidate,  has  arranged  for 
telecasts  in  eight  Illinois  cities. 


WMGM's  New  Rate  Card 
'Stabilizes1  Charges 

WMGM  New  York  last  week  announced  de- 
tails of  a  new  station  rate  card  (No.  15),  effec- 
tive March  1,  which  was  described  as  repre- 
senting "stabilization  of  rate  rather  than  lower 
pricing  or  higher  pricing."  It  also  eliminates 
the  differential  between  daytime  and  nighttime 
rates. 

Bertram  Lebhar  Jr.,  director  of  WMGM, 
said  that  basically  the  card  represents  the  pub- 
lication of  rates  at  which  "by  and  large,"  the 
station  had  been  selling  time  for  the  past  year 


Do  You  Know  This  Man? 

He  is  Charles  Dillon,  general  manager,  WOL,  "Washington,  D.  C. 
He  says — 

"WOL's  top  tune  programming  depends  upon  the  wonderful  instrumental  from 
SESAC — a  truly  great  recording  service." 

The  SESAC  Library  is  lowest  in  cost  for  a  complete  Program  Service 


SESAC  INC. 


475  Fifth  Avenue 


New  York  17,  N.  Y. 
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or  two.  He  pointed  out  that  one  significant 
factor  was  that  the  discount  policy  was  cur- 
tailed to  a  point  where,  for  instance  with  a 
published  basic  rate  of  $60,  full  discounts  will 
bring  the  end  charge  down  to  $50  while  in  the 
past  a  published  rate  of  $100  still  brought  the 
rate  down  to  $50. 

"In  the  case  of  certain  tested  programs 
which  have  well  proven  their  popularity  and 
other  effectiveness,"  Mr.  Lebhar  continued,  "the 
station's  rates  have  been  increased." 

He  noted  that  although  WMGM  still  main- 
tains separate  national  and  local  rates,  the 
difference  between  the  two  has  been  reduced. 


KQV  Appoints  Raymer  Co. 

KQV  Pittsburgh  has  appointed  Paul  H.  Raymer 
Co.  as  its  national  representative  effective  April 
1,  Gunnar  O.  Wiig,  station  executive  vice  presi- 
dent, said  last  week.  James  F.  Murray,  station 
manager,  will  confer  with  Raymer  officials  this 
week  in  New  York,  Mr.  Wiig  said. 


NETWORKS 


REPRESENTATIVE  APPOINTMENTS 

VHEN  Syracuse  (formerly  WAGE)  has  ap- 
pointed the  Katz  Agency,  N.  Y..  as  its  national 
advertising  representative.  WHEN  is  own;d  by 
the  Meredith  Syracuse  Corp.,  affiliate  of  the 
Meredith  Publishing  Co.,  which  is  parent  or- 
ganization for  WHEN-TV  Syracuse,  KPHO- 
AM-TV  Phoenix,  KCMO-AM-TV  Kansas  City 
and  WOW-AM-TV  Omaha. 

CKWS-TV  Kingston,  Ont.,  appoints  All-Canada 
Television,  Toronto,  as  exclusive  representative. 
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ABC-TV'S  'GAME  OF  WEEK'  HITS  SNAG 


Misunderstanding  by  club  own- 
ers prompts  cancellation  of 
training  season  series. 

TV  STATIONS  in  all  major  league  cities  will 
not  carry  ABC-TV's  Game  of  the  Week  base- 
ball telecasts  for  the  remainder  of  the  spring 
training  period  or  during  the  regular  season, 
it  was  made  clear  last  week. 

That  is  the  upshot  of  a  situation  which  had 
ABC  and  some  of  its  affiliates  in  a  quandary 
last  week  after  a  false  report  that  major 
league  owners  had  decided  to  prohibit  all  such 
telecasts  back  to  their  own  respective  cities. 
In  some  instances,  too,  the  displeasure  of  local 
sponsors  was  incurred. 

The  Game  of  the  Week  schedule  involves 
games  of  the  Chicago  White  Sox,  Cleveland 
Indians  and  Philadelphia  Athletics  under  ABC- 
TV's  agreement,  in  part,  with  Falstaff  Brew- 
ing Co.  as  part  sponsor.  It  pertains  to  all  major 
cities,  including  Chicago  and  Milwaukee  which 
were  summarily  blacked  out  during  the  first 
spring  game,  and  to  minor  league  areas  where 
the  local  club  is  playing  at  home. 

Thus,  WBKB  (TV)  Chicago,  WOKY-TV 
Milwaukee,  KSD-TV  St.  Louis,  WXYZ-TV  De- 
troit and  other  stations  have  made  other  com- 
mitments as  the  outgrowth  of  cancellations 
which  arose  from  a  misunderstanding  over  base- 
ball tv  restrictions.  New  York,  Philadelphia 
and  Cleveland  had  not  planned  to  carry  a  pre- 
season slate  of  five  games,  and  thus  were  not 
affected  by  the  cancellation  involving  the  Chi- 
cago White  Sox-Philadelphia  Phillies  telecast 
March  13. 

Confusion  Described 

The  confusion  was  described  in  New  York  by 
Leslie  Arries,  sports  director  of  ABC-TV,  as  a 
misunderstanding  over  the  distinction  between 
exhibition  and  regular  season  games. 

Falstaff  had  contracted  to  sponsor  ABC-TV 
telecasts  of  some  30  training  and  regular  season 
contests  in  perhaps  65  or  so  markets,  excluding 
all  major  league  cities  and  games  in  minor 
league  areas  when  the  local  team  is  playing  at 
home.  ABC-TV  planned  to  sell  the  other 
markets — perhaps  an  additional  65 — on  a  co-op 
basis. 

It  was  reported  March  12  that  major  league 
owners  decided  to  prohibit  all  telecasts  to  major 
league  towns,  which  was  written  in  the  contract 
but  apparently  it  was  not  understood  by  ABC  as 
covering  individual  pacts  for  exhibition  games. 
But  this  was  denied  subsequently  by  Warren 
Giles,  National  League  president.  He  said  such 
action  would  run  afoul  of  FCC  regulations,  and 


Praise  to  Town  Meeting7 

SPECIAL  message  from  President  Dwight 
D.  Eisenhower  praising  ABC's  America's 
Town  Meeting  of  the  Air  (Tuesday,  9- 
9:45  p.m.  EST)  for  contributing  to  "a 
firmer  friendship"  between  the  U.  S.  and 
Mexico  was  read  at  the  outset  of  the  pro- 
gram last  Tuesday.  The  broadcast  orig- 
inated in  Mexico  City. 

The  President's  message  was  a  highlight 
of  the  program,  which  offered  a  discus- 
sion on  "How  Can  We  Strengthen  Mexi- 
can-U.  S.  Friendship?"  The  visit  of  the 
program  to  Mexico  City  was  in  con- 
ned ion  with  the  Town  Hall  of  New 
York's  six-week  discussion  project  on 
Mexico. 


intimated  it  might  be  anti-trust  in  implication 
WBKB  was  cut  off  after  the  second  inning 
the  Sox-Phillies  game,  with  little  advance  ws 
ing,  and  WOKY-TV  after  the  third  inning.  b| 
had  sold  the  telecasts  locally.  KSD-TV,  WX; 
TV  and  four  other  unidentified  outlets  were) 
vised  in  advance  not  to  carry  the  game.  | 

WOKY-TV  said  it  advised  viewers  it 
been  informed  by  ABC  that  the  National  Lea 
requested  the  American  League  teams  not 
televised  into  NL  territory. 

Another  report  said  the  White  Sox  t 
sought  and  received  permission  from  the  P 
lies  to  televise  the  game  to  Chicago  because' 
the  Sox'  participation  in  the  Game  of  the 
program.  A  Phillies  spokesman  was  quotei 
saying  he  understood  the  telecast  would  go  <j 
to  Chicago  and  not  coast  to  coast.  He  then 
drew  permission. 


1 


artist  if 
(l  Pictures 

ply; 

Screen  G 


Jean 
|  Gems 
olumbia 
i,  and  L< 
llone  Pro 
lltvf 
jama") 

ICDi 


DuMont  Adds  Hubbell,  Kisei 
To  Account  Executive  Staf 
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ADDITION  of  Richard  W.  Hubbell  and  Hi 
ard  S.  Kiser  to  the  account  executive  staff 
the  DuMont  Television  Network  was  announ 
last  week  by  Gerry  Martin,  director  of  netwj 
sales. 

Mr.  Hubbell  has  been  active  in  the  brq 

casting  and  telecasting  field  since  1939  and 

held  posts  in  all  phases  of  the  industry.  - 

served  most  recently  as  assistant  to  the  presic 

of  the  Easton  (Pa.)  Publishing  Co.  and  as  ^tAc executiv< 

eral  manager  of  WGLV   (TV)   Easton  |  ife 

WEEX-FM  Easton.    He  previously  had  b„ 

television  development  officer  for  the  U 

Dept.  of  State  and  also  had  served  in  execu 

posts  with  CBS,  WLW  Cincinnati  and  W 

New  York.  Mr.  Hubbell  is  the  author  of  4, 

Years  of  Television  and  Television  Progr\ 

ming  and  Production. 

Mr.  Kiser  comes  to  DuMont  from  Heai 

American  Weekly  division,  where  he  had  sefy  ^ 

since  1943  as  an  advertising  sales  executive 

that  capacity,  he  handled  such  accounts  as  R 

Squibbs  &  Sons,  General  Electric  Corp. 

R.  J.  Reynolds  Tobacco  Co.  ft 

I  ales  in 
It?  data  a 

'Oscar7  Awards  Slated 
For  100  NBC-TV  Stations 

AN  ESTIMATED  tv  audience  of  43,000 
will  view  the  26th  annual  Academy  of  Mo^f 
Picture  Arts  &  Sciences  "Oscar"  presentati 
on    106   NBC-TV   stations    (also  carried 
190  NBC-Radio  stations,  Thursday  10:30  p^ 
12  midnight  EST).    Sponsored  at  a  cost 
$275,000  by  Oldsmobile  Division  of  Gen< 
Motors,  through  D.  P.  Brother  &  Co.,  Dett 
NBC  paid  AMPAS  a  reported  $115,000 
radio-tv  rights.  The  two-hour  awards  ceremc 
televised  for  the  first  time  last  year  by  NBC 
sponsored  by  RCA  Victor,  was  seen  by  appn 
mately  34  million  viewers  on  61  tv  statin 
and  heard  by  listeners  on  191  radio  stations 

Motion   picture   producer-director   Mitci  ^m 
Leisen  is  general  director  for  the  ceremc" 
Other  credits  include  Donald  O'Connor,  m.c 
Hollywood  portions  originating  from  RK 
Pantages  Theatre;  Frederic  March,  m.c. 
New  York  segment  from  Centre  Theatre;  Ri 
ard  Carlson,  radio  commentary;  William  K 
den,  production  supervisor  on  1953  Acade 
telecast,   and  George   McGarrett,  Hollywc 
and  New  York  producers,  respectively;  Will 
Bennington  and  E.  Grey  Lockwood,  Hollywt 
and  New  York  directors,  respectively;  and  B 
Daniel,   active   on  recent   NBC-TV  Colg 


Page  88    •    March  22,  1954 


Broadcasting 


Telecasti 


icob  A 
sible  for 
ing,  repi 


inl-and-0[ 
Wble  lo 
it  promot 
:J  owned 
bated  wi 
■tion  df 


'"■(irdam 
M  from 


1 
\ 

Wising  i 
p,  beo 
i  manage' 
sentations 
nation 
these  j 
Km,  dira 


"ions  lor 
*tts  to  i 
aager. 


biianes 


Wee  to 
new  i 

I0JDCJS, 


-  illOi 


iiice 


s  were 
ame. 
« it 
lalLeai 

11! 

Sox  # 
the  P|  j 

wanse 


0  0 


(iser 
ihff 

and  Hit 

est 

f 


le  to 


iston 


he  U. 
exectit 
nd  W|t 

■of 

i  Heat 
ad  sen ' 


vnedy  Hour,  choreographer. 
Among  the  motion  picture  nominations  are 
ch  familiar  tv  names  as  Eddie  Albert,  former 
Ir  of  his  own  NBC-TV  program  and  frequent 
lest  artist;  and  Brandon  De  Wilde,  star  of 
BC-TV's  Jaimie  (supporting  actors  for  Para- 
ount  Pictures'  "Roman  Holiday"  and  "Shane," 
spectively;  Burnett  Guffey,  cinematographer 
t  Screen  Gems  on  many  NBC-TV  Ford 
theatre  films  (black-and-white  cinematography 
\r  Columbia  Pictures'  "From  Here  to  Eter- 
jty");  Jean  Louis,  costume  supervisor  for 
preen  Gems  (black-and-white  costume  design 
r  Columbia  Pictures'  "From  Here  to  Eter- 
,ty"),  and  Louis  Forbes,  partner  in  Forbes- 
oldstone  Productions,  recently  formed  to  film 
usical  tv  programs  (music  score  for  "This  Is 
inerama"). 


mBC  Details  Changes 
in  Natl.  Adv.  Shift 

Jacob  A.  Evans,  now  respon- 
sible for  all  national  advertis- 
ing, reports  to  Robert  Sarnoff, 
executive  vice  president.  Other 
personnel  changes  announced. 


RETAILS  of  the  consolidation  of  NBC's  na- 
pnal  advertising  activities  under  Jacob  A. 
|vans,  newly  named  director  of  national  adver- 
ting and  promotion  [B*T,  March  15],  were 
presid  pnounced  last  week  by  Robert  W.  Sarnoff, 
"!BC  executive  vice  president. 

In  his  new  role  Mr.  Evans — who  headed 
'ivertising  and  promotion  for  both  radio  and 
levision  before  last  summer's  divorcement  of 
adio  and  tv  activities,  and  who  since  then  had 
aded  the  department  for  NBC-TV — will  now 
responsible  for  all  national  advertising  and 
1  national  direct  mail  promotion  for  the 
rious  operating  divisions  of  the  company,  for 
NBC  institutional  advertising,  and  for  all 
twork  audience  promotion.   He  will  report 
Mr.  Sarnoff. 

Explaining  the  changes,  Mr.  Sarnoff  said: 

The  operating  divisions  of  the  company  will 
ntinue  to  be  responsible  for  sales  presenta- 
ons,  sales  information  material,  program  avail- 
ility  data  and  promotional  material  for  sales 
velopment  within  their  individual  fields.  The 
ned-and-operated    stations    will    be  wholly 
sponsible  for  their  own  on-the-air  promotion, 
local  promotion  campaigns  on  behalf  of  indi- 
tdual  owned-and-operated  stations  will  be  co- 
rdinated    with    the    national    advertising  and 
Promotion   department  at  the   planning  stage, 
bd  will  be  conducted  by  the  individual  stations 
p  accordance    with   the    general   pattern  de- 
ntalitWoped  from  such  coordination. 

tied  '  Other  appointments  and  responsibilities  an- 

jounced  by  Mr.  Sarnoff: 

j  Ridgway  Hughes,  who  has  been  director  of 
Geneirivertising  and  promotion  for  the  NBC  Radio 
Detri  ijetwork,  becomes  radio  network  sales  presenta- 
*  ion  manager  and  is  responsible  for  all  sales 
eremoi  psentations,  sales  and  program  availability 
iformation  material  for  the  radio  network. 
In  these  matters  he  will  report  to  Fred 
siatiif^orton,  director  of  radio  network  sales. 

David  Hedley,  television  network  sales  pre- 
station manager,  is  responsible  for  similar 
unctions  for  the  tv  network,  reporting  on  these 
m.c.  hatters  to  Walter  Scott,  administrative  sales 
RKflianager. 

Harold  Shepard,  who  has  been  sales  de- 
ft 'elopment,  advertising  and  promotion  manager 
K  br  national  spot  sales,  becomes  manager  of 
ew  business  and  promotion  for  the  Spot  Sales 
epartment.  He  is  responsible  for  that  depart- 
lent's  sales  presentations,  research,  sales  and 
rogram  availability  information,  promotion 
ssistance  to  represented  stations,  sales  planning 
6d  new  business   development.    On  these 
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matters  he  reports  to  Thomas  McFadden, 
director  of  National  Spot  Sales. 

Reporting  to  Mr.  Evans  in  the  national  ad- 
vertising and  promotion  department  are  John 
Porter,  national  sales  promotion  manager; 
Clyde  Clem,  national  audience  promotion  man- 
ager, and  John  Graham,  art  director. 


NBC  NETWORKS  ADD 
FOUR  AM,  THREE  TV 

AFFILIATION  of  four  radio  stations  and  three 
television  station  with  NBC  Radio  and  Televi- 
sion networks  was  announced  last  week  by 
Harry  Bannister,  NBC  vice  president  in  charge 
of  station  relations. 

A  new  television  affiliate,  effective  May  1, 
is  WDEF-TV  Chattanooga,  which  will  operate 
on  ch.  12.  It  is  owned  by  WDEF-TV  Broad- 
casting Co.,  with  Carter  M.  Parham  as  presi- 
dent. 

Others  are  KBES-TV  Medford,  Ore.  (ch.  5), 
owned  by  the  Southern  Oregon  Broadcasting 
Co.  and  KIEM-TV  Eureka,  Calif,  (ch.  3), 
owned  by  the  Redwood  Broadcasting  Co. 

Three  of  the  four  radio  stations  are  in  Ha- 
waii and  are  known  as  the  All  Hawaiian  Net- 
work. They  are  KMVI  Maui,  KIPA  Hilo  and 
KTOH  Kauai,  and  have  joined  NBC  through 
an  arrangement  with  KGU  Honolulu,  network 
affiliate  there,  whereby  they  will  be  "fed"  pro- 
grams by  KGU.  The  other  new  NBC  Radio 
affiliate  is  KSWS  Roswell,  N.  M.,  effective  June 
1.  It  is  owned  by  John  A.  Barnett  and  operates 
on  1230  kc  with  250  w. 


DISCUSSING  NBC-TV's  new  Home  show 
are  (I  to  r)  Jay  Royen,  director  of  pub- 
licity for  NBC  o&o  outlets  WNBW  (TV) 
and  WRC  Washington;  Vice  President 
Richard  Nixon,  who  presented  a  box  of 
Capitol  Hill  soil  for  the  indoor  garden  of 
the  Home  set,  and  Carleton  D.  Smith, 
NBC  vice  president  and  general  manager 
of  WNBW-WRC. 

Great  Western  in  Black 
After  First  Six  Months 

THE  Great  Western  Network  of  10  NBC- 
affiliated  stations  in  Montana,  Idaho  and  Utah 
has  completed  six  months  of  operation  in  the 
black  with  the  future  business  outlook  op- 
timistic, it  was  announced  at  a  meeting  of  the 
10-station  group  in  Salt  Lake  City. 

The  station  managers  discussed  the  possibility 
of  expanding  the  network  to  include  additional 
Rocky  Mountain  market  area  stations  and  con- 
sidered several  new  programming  ideas  and 
tentative  schedules  for  saturation  campaigns 
currently  being  planned  by  regional  advertisers. 

Station  owners  and  operators  at  the  meeting 
included: 

E.  B.  Craney  and  Arne  Anzjon,  representing 


an  EXTRA  AUDIENCE 

OF  THOUSANDS 

IS  ON  THE  MOVE 


All  summer  long,  cars  loaded  with 
prospects  for  your  products  roll  on 
in  an  unending  procession  along 
the  new  New  York  State  Thruway 
and  other  thousands  of  miles  of 
WHAM-covered  highways.  More 
than  70%  of  these  cars  are  radio 
equipped  thus  creating  a  tremen- 
dous plus  or  extra  audience. 

The  strongest  radio  station  signal 
heard  at  all  points  along  the  new 
super  highway  and  byways  between 
Syracuse  and  Buffalo  is  WHAM. 

The  WHAM  coverage  area  embraces 
26  counties.  In  these  counties  there 
is  a  vast  permanent  audience  rid- 
ing in  nearly  a  half  million  auto- 
mobiles. In  addition  there  is  an 
annual  influx  of  thousands  of  visi- 
tors. These  listeners  are  ready  to 
buy  and  shop  anywhere  along  the 
route,  motivated  by  your  sales  mes- 
sage on  WHAM. 

People  succumb  to  the  call  of  the 
open  road,  get  out  of  the  house 
during  the  summer  months  .  .  . 
reach  them  in  their  automobiles, 
on  the  move,  with  a  program  or 
spots  on  WHAM. 

50,000  WATT  CLEAR  CHANNEL 


WHAM 

ROCHESTER    RADIO  CITY 

The  Stromberg-Carlson  Station 
AM-FM  ★  NBC  Affiliate 

Geo.  P.  Hollingbery  Co.,  Nat'l  Rep. 


hist  MCHSSKR. 
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the  Z-Bar  network  Montana  stations  KXLF 
Butte,  KXLJ  Helena,  KXLQ  Bozeman,  KXLK 
Great  Falls  and  KXLL  Missoula;  Ed  Yocum, 
KGHL  Billings,  Mont.;  Mr.  &  Mrs.  Henry  H. 
Fletcher,  KSEI  Pocatello,  Idaho;  Walter  E. 
Wagstaff,  KIDO  Boise;  Mrs.  Florence  M.  Gard- 
ner, KTFI  Twin  Falls;  G.  Bennett  Larson,  presi- 
dent-general manager,  KDYL  Salt  Lake  City, 
the  key  station;  A.  J.  Murtha,  GWN  comptrol- 
ler; Holly  Moyer,  GWN  sales  manager;  Alvin 
G.  Packs,  KDYL  and  GWN  program  director; 
Douglas  R.  Clawson,  sales  director,  and  Glenn 
Shaw,  radio  sales  manager,  both  KDYL. 


WCHS-TV,  KSWM-TV  Go  CBS 

WCHS-TV  Charleston,  W.  Va.,  will  join 
CBS-TV  as  an  affiliate  July  15  and  KSWM-TV 
Joplin,  Mo.,  will  join  the  network  Aug.  15,  it 
was  announced  last  week  by  Herbert  V.  Aker- 
berg,  CBS-TV  vice  president  in  charge  of 
station  relations. 

WCHS-TV  (ch.  8)  is  owned  and  operated 
by  the  Tierney  Co.  with  John  T.  Gilder  Jr.  as 
general  manager.  KSWM-TV  (ch.  12)  is  owned 
and  operated  by  Air  Time  Inc.  with  Austin 
Harrison  as  general  manager. 


CBS,  KuHan  Settle  Suit 

OUT-OF-COURT  settlement  for  a  "very  sub- 
stantial figure"  has  been  made  in  writer-pro- 
ducer Arthur  Kurlan's  $3  million  damage  suit 
against  CBS,  its  Board  Chairman  William  S. 
Paley  and  others. 

The  plagiarism  suit,  in  the  courts  since  1947, 
charges  CBS-AM-TV's  My  Friend  Irma  is  a 
misappropriation  of  the  Ruth  McKenney  "My 
Sister  Eileen"  stories  to  which  Mr.  Kurlan 
claims  all  radio-tv  rights. 


ABC's  Harrison  Sees 
Increased  Simulcasting 

DURING  1954' there  will  be  increasing  use  of 
the  radio-tv  simulcast  by  which  an  advertiser 
benefits  by  using  complementary  media  and  ad- 
ditionally can  profit  from  a  single  merchandis- 
ing operation  in  both  media. 

This  prediction  was  voiced  by  Jerome  B. 
Harrison,  eastern  television  sales  manager  for 
ABC,  in  a  talk  before  the  New  York  U.  adver- 
tising seminar  in  Pittsburgh.  He  cited  studies 
of  the  CBS  Arthur  Godfrey  morning  show 
simulcast  which  sho.wed,  Mr.  Harrison  said, 
that  over  a  four-week  period  a  housewife  both 
viewed  and  listened  to  the  program  in  a  pattern 
that  delivered  more  home  visits  than  would 
have  been  delivered  by  either  medium  alone. 


 PROFESSIONAL  SERVICES — 

Mcintosh  Opens  Lab 
For  Hi-Fi  Systems 

FRANK  H.  McINTOSH,  Washington  consult- 
ing engineer,  has  announced  the  opening 
of  his  second  research  laboratory  in  Chevy 
Chase,  Md.,  under 
the  name  of  Mcin- 
tosh Electronics. 
New  firm,  soon  to 
be  incorporated,  will 
be  devoted  to  elec- 
tronic research  and 
the  construction  of 
custom  -  type  power 
amplifiers  and  mod- 
ulators using  the  Mc- 
intosh circuit  for 
home  high-fidelity 
systems. 

Located  at  5232 
River  Rd.,  Chevy  Chase,  and  covering  2,000 
sq.  ft.,  Mcintosh  Electronics'  operations  will  be 
headed  by  Kenneth  Owen,  formerly  with  Radio 
Free  Europe  in  Germany,  and  Fred  Blendinger, 
previously  with  the  Air  Force  psychological  re- 
search group,  Mr.  Mcintosh  stated.  Associates 
of  the  Mcintosh  consulting  engineering  office 
will  be  available  for  research  projects,  he  said, 
"and  for  designing  of  high  quality  modulators 
for  broadcasters  wishing  to  modernize  their 
present  plants." 

Other  Mcintosh  laboratory  is  located'  at 
Binghamton,  N.  Y.  Mr.  Mcintosh's  consulting 
office  is  in  Washington's  Wyatt  Bldg. 


MR.  McINTOSH 


Goldberg  Consultancy 
Office  Opened  in  D.  C. 

MELVIN  A.  GOLDBERG,  who  resigned  as 
acting  executive  secretary  of  the  Uhf  Tv  Assn. 
[Closed  Circuit,  Feb.  1],  has  opened  a  Wash- 
ington, D.  C,  office 
as  communications 
and  research  con- 
sultant. Mr.  Gold- 
berg was  director  of 
sales  planning  and 
research  for  the  Du- 
Mont  Television  Net- 
work and  was  depu- 
ty director  of  the 
Office  of  Research 
and  Evaluation,  U. 
S.  Information  Agen- 
cy, before  joining 
the  uhf  group  last 
year.  Mr.  Goldberg 
will  specialize  in  tv  and  radio  programming 
and  research.  His  office  is  at  1515  Ogden 
St.,  N.W.  Washington,  telephone  Tuckerman 
2-0968. 


MR.  GOLDBERG 


Recorded  from  life  with  utmost  realism  and  fidelity. 
Pressed  on  double  faced  78  r.p.m.  vinyl  plastic 

. .  a  complete  sound  library 


RADIO  TRANSCRIPTION  SERVICES.  INC. 

360  N  Michigan  Ave.,  Chicago  1 ,  III. 


A  good  "sound"  buy  since  1934 
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 MANUFACTURING  

RCA  Announces  New  t 
Color  Film  Camera 

A  NEW  color  film  camera,  using  three  Vidij 
tubes  and  dichroic  mirrors,  was  announced 
RCA  last  week. 

Priced  at  an  estimated  $37,700,  the 
"3-V"  camera  is  scheduled  for  initial  deln| 
late  this  year,  RCA  said. 

"With  the  3-V  camera,  many  broadcast!  AD 
can  use  present  black-and-white  film  and  s[  |Lvl» 
projectors   with   only   minor  modification 
A.  R.  Hopkins,  manager  of  RCA  broad! 
marketing,  said.    "Equally  important,  they 
use  a  single  3-V  camera  to  select  up  to  tr! 
picture  sources  and  shift  from  one  to  anot 
simply  and  instantaneously." 

The  new  camera  will  be  used  with  a  spej 
optical  multiplexer,  also  being  placed  in  \ 
duction  by  RCA.  This  unit  can  be  used  vj 
two  motion  picture  projectors — either  16^ 
or  35mm — and  a  dual-disc,  single-lens,  2x2 
slide  projector. 

Selection  of  the  3-V  camera  followed  moif 
of  development  and  comparative  studies  \  ase  Ill- 
three  methods  of  televising  film  subjects 
color.    Others  involved  use  of  a  flying  s 
scanner  and  phototubes  with  either  a  spek 
16mm   fast-pulldown  projector  or  a  spee 
35mm  continuous  film  projector.    With  ei 
of  these  two  systems,  a  separate  signal  genei 
ing  system  would  be  required  for  each  p 
jector  in  use. 


for 
a  61m  pi 


IS,  UK 

k  miif 


i.  The 
developi 


Federal's  New  Film  Camera^  t Lien 


FEDERAL  Telecommunication  Labs,  Nut 
N.  L,  announced  last  week  it  has  added) 
newly  developed  camera  for  televising  film  to 
line  of  television  broadcast  equipment, 
camera  chain  (FTL-105A)  uses  a  small  phc 
conductive  camera  tube  and  is  said  to  prodii 
"high  definition  and  excellent  contrast  ran; 

The  camera  contains  a  small  camera  h 
weighing  IV2  pounds,  a  control  monitor  an< 
rack-mounted  power  supply. 


RCA  Color  Bar  Generator 
Developed  for  Set  Testing 

A  COLOR  bar  generator  which  transmits 
single,  narrow  color  strip  that  is  hardly  noti 
able  on  black-and-white  screens  but  which  t( 
an  installer  whether  the  color  set  is  correc 
installed,  was  announced  by  RCA  Service  <{  Station 
last  week. 

The  device,  which  will  cost  stations  $2 
$300,  was  developed  by  RCA  in  answer  to  a 
quirement  for  an  on-the-air  color  signal  to 
servicemen  installing  color  sets.    It  obviates 
need  for  any  break  in  black-and-white  trai1 
missions  in  order  to  broadcast  a  color  test  p 
tern.  Color  bar  signal  can  be  broadcast  int? 
mittently,  or  at  station  breaks,  at  the  will 
the  station,  according  to  E.  C.  Cahill,  RC 
Service  Co.  president,  who  showed  the  dev 
to  FCC  commissioners  and  staff  in  Washing!; 
two  weeks  ago. 

RCA  already  has  developed  two  instrumei 
for  servicemen  for  color  installation  work.  O 
is  a  color  dot  generator  and  the  other  a  co\ 
bar  generator.  These  are  used  by  servicem 
in  home  installations.  An  off-the-air  bar  g£ 
erator  was  required  in  order  to  check  trai 
mission  path,  antenna  and  transmission  1 
installation,  possible  only  with  broadcast  signj 
The  bar  signal  could  also  be  used  by  a  hor 
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jewer  to  check  performance  of  his  color  set 
ior  to  a  colorcast,  Mr.  Cahill  pointed  out. 
Bar  showed  up  on  color  receiver  at  Washing- 
n  demonstration  as  a  greenish-yellow  stripe, 
a  a  monochrome  receiver,  the  bar  showed  up 
a  cross-hatch  area,  so  indistinct  that  it  had 
be  pointed  out  to  many  viewers  at  the 
monstration. 


5E  ANNOUNCES 
COLOR  TV  PRICES 

fe  has  announced  its  prices  for  color  tv  equip- 
ent  for  stations. 

'Divided  into  three  packages,  the  equipment 
id  prices  are: 

Phase  I — for  transmitting  network  colorcasts, 
eluding  special  equipment  but  no  charge  for 
odification  of  existing  black-and-white  trans- 
itter,  $7,258  for  vhf,  $8,758  for  uhf. 
Phase  II — for  broadcasting  color  slides  and 
ms,  including  flying  spot  scanner,  slide 
anner  for  2x2-in.  slides  and  continuous 
Dtion  film  projector  and  miscellaneous  equip- 
;nt,  $68,178.50. 

Phase  III — for  originating  live  studio  color 
jograms,  including  portable  camera  chain, 
nitor,  mixer,  etc.,  $28,000,  plus  Chroma- 
Jder  which  takes  field  sequential  output  from 
imera  and  encodes  it  into  NTSC  standards, 
th  eitp4,000.  The  camera  and  Chromacoder  are 
BS  developments,  licensed  for  manufacture 
I GE  [B«T,  Feb.  1]. 
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iovernment  Files  $593,938 
ax  Lien  Against  Muntz  Tv 

kX  LIEN  for  $593,938  was  filed  by  the 
jderal  government  against  Muntz  Tv  Inc.  last 
jiesday,  claiming  withholding  taxes  for  the 
riod  ended  Dec.  31,  1953,  and  unspecified 
rise  taxes  for  December. 
At  the  same  time  trustees  and  creditors  of 
untz  Tv,  which  is  being  reorganized  under 
e  Federal  Bankruptcy  Act  [B«T,  March  15], 
live  agreed  to  keep  the  firm  operating  rather 
an  liquidate  it. 
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/ick  to  CBS-Columbia  Post 

PPOINTMENT  of  Merle  Wick  as  financial 
Iministrator  of  CBS-Columbia,  television  and 
dio  receiver  manufacturing  division  of  CBS, 
is  announced  last  week  by  Seymour  Mintz, 
esident.  Mr.  Wick  will  be  in  charge  of  the 
lancial,  accounting  and  general  office  ad- 
inistration  at  CBS-Columbia.  For  the  past 
ro  years,  Mr.  Wick  had  been  comptroller  of 
BS  Inc.  No  successor  has  been  named  to  fill 
at  post. 
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:CA  DETAILS  NEW 
JHF  TRANSMITTER 


ETAILS  of  its  new  uhf  transmitter  [B«T, 
tn.  25]  were  made  public  last  week  by  RCA, 
hich  calls  it  "the  first  high-power  uhf  trans- 
itter  to  use  conventional  type  tubes  through- 
it."  The  unit  (Type  TTU-12A)  was  made  pos- 
rumetilr  ble,  RCA  said,  by  development  of  the  RCA 
1  Oi  148  tube,  "most  powerful  uhf  beam-power 
coli  'ibe  so  far  produced  as  a  standard  type." 
fan  'I  The  new  uhf  transmitter  provides  a  full 
arg'  lV2-kw  output  at  the  low  end  of  the  uhf 
lad,  with  a  10%  allowance  made  for  losses 
lii  ]\  the  filterplexer.  As  losses  are  usually  less 
sign!  !ian  10%,  the  actual  output  on  some  chan- 
hoifpls  is  nearly  14  kw,  the  company  stated.  With 


a  non-directional  high-gain  uhf  Pylon  antenna 
the  transmitter  is  capable  of  an  effective  radi- 
ated power  of  300  kw;  with  a  directional  Pylon 
it  can  produce  up  to  500  kw  in  one  direction. 

A.  R.  Hopkins,  manager  of  broadcast  market- 
ing activities  of  the  RCA  Engineering  Products 
Division,  pointed  out  that  the  uhf  beam-power 
tubes  used  in  both  visual  and  aural  power  am- 
plifiers are  small  and  easy  to  handle,  fitting 
into  a  "glide-in"  cavity  assembly  for  rapid  inter- 
change. "Power  consumption  of  the  TTU-12A 
is  lower  than  that  of  any  other  uhf  transmitter 
of  equivalent  power,"  he  said,  "and  tubes  cost 
only  about  half  as  much.  On  the  basis  of  con- 
servative estimates,  these  factors  offer  savings 
up  to  $34,000  on  a  10-year  operation."  The 
transmitter  is  designed  for  color  as  well  as  for 
monochrome  telecasting. 


861  as  compared  with  $48,098,209  in  1952  and 
earnings  were  $1,667,308  as  against  $1,240,756 
in  1952. 

The  1953  consolidated  gross  income  of  radio 
and  television  stations  operated  by  the  com- 
pany's broadcasting  division  [WHAM-AM-TV, 
WHFM  (FM)]  was  said  to  be  "the  highest  in  its 
history,"  with  the  greatest  gain  reported  from 
the  sale  of  time  on  WHAM-TV  Rochester.  The 
reports  noted  that  the  clear-channel  WHAM 
showed  about  the  same  gross  income  as  in 
1952,  "despite  local  competition  from  television 
and  five  radio  stations,"  but  expressed  confi- 
dence that  the  radio  station  will  "continue  to 
operate  at  a  good  profit." 


Emerson  to  Lease  Color  Tv 
Receivers  for  $75  Monthly 

EMERSON  Radio  &  Phonograph  Corp;,  New 
York,  last  week  announced  a  $75  monthly 
rental  charge  for  Emerson  color  receivers,  al- 
though the  fee  for  the  initial  month  will  be 
$200  for  delivery  and  installation  expenditures. 

Deliveries  under  the  plan  will  start  the  first 
week  in  April,  Mr.  Abrams  said,  with  initial 
deliveries  to  be  confined  to  New  York,  Phila- 
delphia, Chicago,  and  Los  Angeles. 


Stromberg-Carlson  Gain 

ANNUAL  report  of  Stromberg-Carlsom  Co., 
Rochester,  N.  Y.,  released  last  week,  showed 
that  1953  consolidated  net  sales  of  all  divisions, 
including  broadcasting,  amounted  to  $65,241,- 


Zenith  Reports  1953 
Sales  'All-Time  High' 

ZENITH  Radio  Corp.,  Chicago,  last  Thursday 
reported  consolidated  net  profits  of  $5,631,701 
and  consolidated  sales  of  $166,733,276  for  the 
fiscal  year  ending  Dec.  31,  1953. 

In  a  statement  accompanying  the  stock- 
holders' report,  Eugene  F.  McDonald  Jr., 
Zenith  president,  said  profits  reflected  a  reduc- 
tion of  $576,656  covering  damage  and  loss 
from  a  flood  that  struck  the  Wincharger  Corp., 
its  Sioux  City  tower  construction  subsidiary, 
last  year.  Before  the  reduction,  net  profits  were 
$6,208,357,  compared  to  $5,845,933  for  1952. 
Sales  set  "an  all-time  high,"  topping  the  pre- 
vious record  set  in  1952  by  21%. 

Comdr.  McDonald  also  noted  that  the 
Rauland  Corp.,  Zenith's  cathode  ray  tube  sub- 
sidiary, "continued  to  be  faced  with  unrealistic 


SOUTHWEST  VIRGINIA'S  ftiO+Vee/l  RADIO  STATION 


MOST  People  in  Western  Virginia  listen  to 
WDBJ  NEWSCASTS  because  we  employ: 

•  Two  competent,  full-time  News  Editors 

•  Direct  AP  AND  UP  presswire  services 

•  Tape  recorders,  police  and  fire  department  moni- 
tors, telephone  "beep"  system,  etc. 

•  Full  reportorial  services  of  both  morning  and 
evening  Roanoke  newspapers  (including  some  50 
string  correspondents  in  our  coverage  area) 

•  46  complete,  locally-produced,  practically  spaced 
newscasts  weekly 

•  1 1  complete  farm  shows  weekly 

AND,  we've  been  steadily  serving,  steadily  im- 
proving, steadily  promoting  these  services  for 
almost  30  years. 


WDBJ 


Established  1924  •  CBS  Since  1929 
AM  .  5000  WATTS  .  960  KC 
FM  .  41,000  WATTS  .  94.9  MC 
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pricing  conditions  in  the  industry  and  as  a 
result  was  unable  to  earn  a  profit." 

The  Zenith  president  also  reported  gratifica- 
tion over  "increasing  interest  in  Phonevision 
expressed  by  broadcasters,  promoters  and  the 
general  public,"  and  "great  progress"  in  de- 
velopment of  several  Phonevision  systems 
which  need  no  telephone  company  facilities. 

Th;  report  added  that,  "when  a  color  re- 
ceiver can  be  made  with  good  picture  size, 
simplified  circuits  and  popular  prices,  Zenith 
will  be  making  that  receiver." 

Claiming  that  competition  for  advertising 
dollars  became  "frightening  in  1953"  and  re- 
ferring to  the  "faulty  economics"  of  the  tv 
industry,  the  report  claims  many  broadcasters, 
particularly  in  uhf  station  areas,  have  begun 
"to  reappraise  subscription  television."  The 
reference  was  to  financial  losses  incurred  by 
some  stations  and  turnback  of  permits  by 
others,  as  well  as  few  applications  for  grants 
in  communities  of  less  than  10,000  people. 


New  GE  Color  Tv  Tubes 

GENERAL  ELECTRIC  Co.  has  announced 
development  of  four  new  receiving  tube  types 
for  color  tv  sets — the  2V2  high-voltage  recti- 
fier, the  5AU4  high-output,  full-wave  rectifier, 
the  6AR8  sheet-beam  synchronous  detector  and 
the  6BU5  high-voltage  pentode  for  shunt  reg- 
ulation. These  tubes,  along  with  the  6BJ7  D-C 
restorer  for  color  tv  sets  announced  by  GE 
some  months  ago,  will  be  on  display  at  the 
IRE  engineering  show  in  New  York  this  week. 
Production  will  begin  during  the  next  60  days 
at  two  GE  tube  plants. 


Transmitting  Equipment 


TRANSMITTER  SHIPMENT 

Station  Power  Band 

General    Electric  Co. 

WSEE  (TV)  Erie.  Pa.       12  kw      tv  (ch.  35) 


new  station 


ORDER 

General   Electric  Co. 

WDBO-TV  Orlando,  Fla.  35  kw  tv  (ch.  6)  new  station 
GE  also  reported  the  shipment  of  a  12-bay  antenna  to  WLWA 
(TV)  Atlanta  (ch.  II).  and  the  receipt  of  an  order  for  a  6-bay 
antenna  and  full  studio  gear  for  WDBO-TV. 


ABC 

1370  KC|I  lONGV,E£* 
1000  woH5^sw,TH 
full  time 


LONGVIEW 
TEXAS 

In  the  heart  of  East 
Texas'  new  indus- 
trial empire. 


James  R.  Curtis,  President 
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QUEBEC  CARTB  CONVENTION  TO  FEATURE 
REPORT  BY  ALLARD  ON  INDEPENDENT  TVS 

Executive  vice  president  of  the  association  will  tell  the  assembled 
broadcasters  they  are  largely  responsible  for  the  existence  of  private 
ventures  in  television. 


ENTRY  of  independent  broadcasting  stations 
into  the  Canadian  television  field  in  the  past 
year  and  the  need  for  more  intensive  selling 
in  the  months  ahead  will  feature  the 
CANADA  annual  report  of  T.  J.  Allard,  execu- 
tive vice  president  of  the  Canadian 
Assn.  of  Radio  &  Television  Broadcasters  to- 
morrow (Tuesday)  at  the  29th  annual  meeting 
at  the  Chateau  Frontenac  Hotel,  Quebec.  Mr. 
Allard  will  deal  with  all  aspects  of  CARTB 
activities  at  a  closed  meeting  of  the  association. 

In  reporting  on  the  presence  of  Canadian 
independent  television  broadcasters  who  have 
stations  on  the  air  at  this  meeting,  Allard  is 
expected  to  recall  that  barely  three  years  ago 
it  was  a  safe  bet  that  private  capital,  and  cer- 
tainly independent  broadcasters,  would  not  be 
permitted  in  Canadian  television  for  at  least 
a  decade.  In  his  report  Allard  points  to  the 
united  endeavors  of  the  CARTB  membership 
and  the  aggressive  leadership  for  the  existence 
of  independent  tv  stations  in  Canada  today. 

Planning  and  Selling 

Much  of  his  report  will  be  devoted  to  the 
need  of  more  planning  and  more  intensive  selling 
during  the  changing  economic  period.  He  urges 
broadcasters  to  study  their  market  and  audience 
more  carefully  and  to  make  "a  serious  question- 
ing of  many  of  the  shibboleths  of  broadcasting 
that  have  become  cloaked  with  the  respectability 
of  dogma,  yet  with  little  if  any  facts  to  support 
them." 

Mr.  Allard  will  review  the  association's  ac- 
tivities, including  its  relations  with  the  adver- 
tiser and  advertising  agency  associations,  and 
the  wide  use  of  program  material  distributed  by 
CARTB  on  behalf  of  publicizing  advertising  as 
a  means  of  maintaining  economic  freedom.  He 
also  is  expected  to  refer  to  relations  with  the 
Canadian  Broadcasting  Corp.,  the  Canadian 
Copyright  Appeal  Board,  the  Canadian  Par- 
liamentary report  on  broadcasting,  and  appear- 
ances of  CARTB  directors  before  various  gov- 
ernment bodies.  There  also  is  reference  in  his 
report  to  a  CARTB  program,  Chatting  with 
the  Listeners,  used  by  many  stations  to  tell  the 

CHSJ-TV  Starts  Today; 
To  Air  Kinescope,  Film 

CHSJ-TV  St.  John  (ch.  4),  scheduled  to  be  the 
first  Canadian  tv  station  to  go  on  the  air  east 
of  Montreal  today  (Monday),  will  carry  pri- 
marily kinescope  and  film  programs, 
CANADA  according  to  its  advance  program 
schedule. 

The  station  will  carry  mostly  CBS-TV  net- 
work shows  on  film,  most  of  them  sponsored. 
Programming  will  be  four  hours  nightly  Mon- 
day thru  Friday,  and  seven  hours  on  Saturday 
and  Sunday.  Station  rates  are  from  $165  an 
hour  on  class  A  time.  CHSJ-TV  has  two 
studios  for  live  announcement  shows,  Canadian 
General  Electric  equipped. 

George  A.  Cromwell,  manager  of  CHSJ  is 
also  manager  of  the  tv  operation.  J.  G.  Bishop 
is  chief  engineer  of  CHSJ-TV,  T.  R.  Dowling 
is  technical  director,  John  MacFarlane  is  film 
editor,  Earl  McCarron  is  program  director,  and 
Jcne  Wood  is  in  charge  of  women's  features. 
The  station  is  represented  by  All-Canada  Tele- 
vision, Toronto. 


radio  audience  about  the  broadcasting  busine. 

Mr.  Allard  reports  125  members  and 
associate  members  now  in  the  CARTB. 
association  is  continuing  to  provide  scholarsh 


TJ,  inker  ol 


to  encourage  a  trained  and  useful  personi  a  and 


pool,  the  report  points  out. 


Newfoundland  Tv  Bid 
To  Be  Heard  by  CBC 

APPLICATION  for  the  first  television  stati; 
license  in  Newfoundland  will  be  heard  at  1 


next  meeting  of  the  board  of  governors  of  ( 
Canadian  Broadcasting  Corp.  on  Ar| 

CANADA  2  in  the  Railway  Committee  Room1 
the  Canadian  Parliament  Bldgs 

Ottawa. 

Applicant  is  Newfoundland  Broadcasting  C 
Ltd.,  St.  John's,  owner  of  CJON  St.  Joni 
Application  is  for  ch.  2  with  1.06  kw  video  i 
0.634  kw  audio,  with  antenna  359  feet  ab 
average  terrain. 

Application  for  a  tv  station  at  Peterborouj 
Ont.,  deferred  from  the  Jan.  29  meeting,  wr 
be  heard  with  CHEX  Peterborough  requesti 
a  license  on  ch.  12  with  102  kw  video,  and  6 
kw  audio,  and  another  group  headed  by  H, 
May,  radio  announcer  of  Toronto,  requesting 
station  at  Peterborough  on  ch.  12  with  32.4  l< 
video  and  17.5  kw  audio  power. 


r 


New  Am  Station 


A  new  am  station  is  being  applied  for 
Gibson  Bros.  Ltd.,  for  North  Vancouver  w; 
1  kw  on  1070  kc.  CFGP  Grande  Prairie  is  a| 
ing  for  an  increase  in  power  from  1  kw  to  5  f 
on  1050  kc,  and  CKBL  Matane  has  a  simil: 
power  increase  before  the  board  on  its  prese* 
1250  kc  frequency.  CKDA  Victoria  is  askiji 
for  increase  from  250  w  on  1340  kc  to  5  6 
on  1280  kc;  CXLB  Oshawa  is  requesting  | 
crease  from  250  w  on  1240  kc  to  5  kw  on  13p 
kc;  and  CKVL  Verdun  is  asking  for  increjp  Kitinuana 
from  1  kw  on  980  kc  to  10  kw  on  850  1 
CKLC-FM  Kingston  has  a  request  for  chan 
of  fm  frequency  from  88.9  mc  to  99.5  mc 

CBC  board  also  will  hear  applications  frC 
CHOK  Sarnia  and  CJIC  Sault  Ste.  Marie,  Ori 
for  corporate  name  changes,  and  for  sha' 
transfers  by  CKBW  Bridgewater,  CFNB  Fre1 
ericton,  CKBB  Barrie,  CKOY  Ottawa,  OA* 
Montreal,  and  CFQC  Saskatoon. 

A  number  of  am  stations  whose  licenS 
expire  this  year  will  have  their  activities  l 
viewed  in  connection  with  recommendations 
the  CBC  board  for  a  further  three  year  licen 
term.  The  CBC  has  not  announced  which  s( 
tions  come  in  this  category  or  whether  perso 
nel  from  these  stations  will  appear  before  t 
board  to  answer  questions. 


India's  1954  Radio  Annual 

THE  Radio  Times  of  India — India's  own  rad 
magazine — has  published  its  1954  annual  ec; 

tion.  Celebrating  its  ninth  year  » 
INDIA  publication,  the  Radio  Times 

owned  by  Lakhanpal  Ltd.,  Bor 
bay.  The  annual  includes  articles  by  wel 
known  Indian  radio  personalities  and  also  CO; 
ers  radio  and  tv  news  of  the  world.  y 
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(ABET  Leader  in  L.A. 
![uits;  Supports  IBEW 

[ARGING  the  CIO  National  Assn.  of  Broad- 
I  Employes   &   Technicians   with  having 
ner  faults  and  weaknesses"  which  make  it 
herently  too  weak"  to  provide  radio  and  tv 
rkers  with  the  strong  national  union  he 
b*4fms  necessary,  KTTV  (TV)  Hollywood  en- 
jeer  Robert  F.  Goldman  resigned  last  week 
•  Ti  Ijmember  of  NABET's  Fifth  Region  execu- 
fc  board,  vice  president  of  its  Hollywood 
worn  f|pter  and  unit  chairman  of  the  station. 

le  urged  members  to  give  their  support  to 
AFL  International  Brotherhood  of  Elec- 
al  Workers  (IBEW).  His  letter  of  resigna- 
1  was  to  National  President  Clifford  Rothery. 
One  union  for  all  radio-television  men"  is 
essary  in  the  larger  picture  nationally,  Mr. 
jldman  told  KTTV  engineers  last  week  in 
jj  Statement.  He  stressed  that  "NABET  will 
er  be  that  union"  and  "NABET  will  never 
milate  the  IBEW." 

kfter  Mr.  Goldman's  blast,  IBEW  Broad- 
ting-Television  Recording  Engineers,  Local 
I  through  Harry  Stillman,  business  manager, 
iounced  it  will  petition  the  National  Labor 
ations  Board  for  a  collective  bargaining 
jncy  election  for  KTTV  engineers.  The 
al  already  has  a  similar  petition  on  file 
I  stagehand  employes  of  KHJ-TV  Holly- 
Id. 
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PERSONNEL  RELATIONS 


OR  Without  Musicians 
r  Third  Straight  Week 

)R-AM-TV  New  York  continued  operations 
tiout  musicians  last  week  as  the  dispute  be- 
en the  stations  and  Local  802,  American 
leration  of  Musicians,  entered  its  third 
light  week. 

ipokesmen  for  both  parties  acknowledged 
re  were  no  prospects  in  sight  for  an  im- 
piate  settlement  because  of  a  basic  differ- 
e  in  philosophy  on  the  method  of  employing 
simil$|sicians.  The  dispute  began  at  midnight  Feb. 
when  an  extended  contract  expired  and  the 
ions  notified  the  local  that  their  relation- 
3  had  terminated.  The  stations  had  offered 
hire  musicians  on  a  "per  program"  or  "as 
ded"  basis,  but  rejected  a  union  demand 
continuance  of  a  musicians'  staff.  The  local 
[used  WOR-AM-TV  of  "locking  out"  40 
i|  |  F  musicians  who  had  been  employed  there, 
everal  meetings  with  the  Federal  Mediation 
Conciliation  Service  failed  to  reach  an 
eement. 

The  local,  which  had  claimed  a  "moral 
ory"  10  days  ago  when  the  New  York  State 
Cj  Jf>reme  Court  denied  a  motion  by  the  stations 
an    injunction    against   picketing  [B*T, 
[rch  15],  revealed  Friday  that  it  plans  to 
e  "the  fight  right  to  the  public." 
'resent  plans  call  for  half-page  newspaper 
in  the  Times,  News,  Mirror  and  Post  and 
eral  trade  publications,  under  the  heading, 
OR  Wants  Music  But  Not  the  Musicians 
10  Created  It." 


Appeals  to  AMPP 
fter  M-G-M  Won't  Pay 

G-M's  refusal  to  give  Ann  Blyth  added 
ment  after  permitting  Colgate-Palmolive 
,  without  cost,  to  use  film  clips  of  the  movie 
Karjbse  Marie,"  starring  the  actress,  for  Lustre 
me  tv  commercials,  has  resulted  in  Screen 
Bo1  :ors  Guild  turning  the  controversy  over 
*  'the  Assn.  of  Motion  Picture  Producers  for 


ustment. 

\G  contends  M-G-M's  action  may  set 


precedent  that  would  spread  to  other  tv  adver- 
tisers. M-G-M,  however,  maintains  it  is  well 
repaid  in  exploitation  of  the  feature  movie  by 
allowing  the  clips  to  be  used  and  further  de- 
clares its  contract  with  the  guild  contains  no 
such  added  payment  provision. 


NLRB  Orders  Vote 
By  P.R.  Performers 

ELECTIONS  will  be  held  to  give  certain  per- 
formers in  Puerto  Rico  the  right  to  decide  if 
they  wish  to  be  represented  by  Gremio  de 
Prensa,  Radio,  Teatro  y  Television  de  Puerto 
Rico,  Independente,  under  a  ruling  by  National 
Labor  Relations  Board  in  a  case  involving 
McCann-Erickson  and  other  agencies. 

NLRB  ruled  the  agency  is  the  employer 
under  certain  contracts,  the  role  of  employer 
depending  on  the  actual  function  performed  by 
the  various  parties  involved  in  the  programs. 

The  case  was  described  as  an  interesting 
point  in  broadcasting  labor  relations  but  not 
likely  to  alter  industry  bargaining  patterns. 
In  the  U.  S.,  agencies  frequently  are  employers 
of  talent,  usually  signing  a  letter  of  adherence 
to  network  contracts.  In  some  cases  the  spon- 
sor is  the  employer,  but  generally  passes  ne- 
gotiation rights  to  the  agency  which  in  turn 
follows  the  network  patterns  in  AFTRA  nego- 
tiations. 

For  tax  purposes,  U.  S.  agencies  take  the 
position,  as  a  rule,  that  the  sponsor  is  the 
employer  and  the  agency  merely  acts  as  agent 
for  the  sponsor. 

NLRB  is  to  reopen  the  Puerto  Rican  cases 
to  take  further  evidence. 


UPCOMING 


of  Broadcasters, 


MARCH 

March    22:    Tennessee  Assn. 
Nashville. 

March  22-24:  Canadian  Assn.  of  Radio-Tv  Broad- 
casters, Chateau  Frontenac,  Quebec  City. 

March  22-25:  Institute  of  Radio  Engineers,  Wal- 
dorf-Astoria, New  York. 

March  23:  Kentucky  Broadcasters  Assn.,  spring 
meeting,  Hotel  Seelbach,  Louisville. 

March  25-27:  West  Virginia  Broadcasters  Assn., 
Frederick  Hotel,  Huntington. 

March  26:  1953  duPont  Radio  &  Television 
Awards  dinner,  Mayflower  Hotel,  Washington, 
D.  C. 

March  27-28:  Mississippi  Broadcasters  Assn., 
Buena  Vista  Hotel,  Biloxi. 

March  28-30:  Arkansas  Broadcasters  Assn.,  Albert 
Pike  Hotel,  Little  Rock. 

March  29-30:  Briefing  conference  on  communica- 
tions law  and  regulation,  sponsored  by  Federal 
Communications  Bar  Assn.,  Sheraton  Park  Ho- 
tel, Washington. 

March  29-30:  NARTB  Tv  Code  Review  Board, 
Washington,  D.  C. 

March  31:  Testimonial  dinner  for  Judge  Justin 
Miller,  retiring  NARTB  board  chairman.  May- 
flower Hotel,  Washington,  D.  C. 

APRIL 

April  1:  Comments  due  on  FCC  proposed  license 
fees. 

April  2:  Canadian  Broadcasting  Corp.,  board  of 
governors,  Railway  Committee  Room,  Parlia- 
ment Bldgs.,  Ottawa. 

April  4:  Kansas  Assn.  of  Radio  Broadcasters, 
Baker  Hotel,  Hutchinson. 

SPECIAL  LISTING 

BMI  Program  Clinics 

March  22:  Birmingham,  Ala.;  Nashville,  Tenn. 
March  24:  Atlanta,  Ga.;  Louisville,  Ky. 
March  26:  Orlando,  Fla.;  Huntington,  W.  Va. 
March  29:  Little  Rock,  Ark.;  Minneapolis,  Minn. 
March  31:  Oklahoma  City;  (city  unnamed)  Ohio 
[Other  clinics  scheduled  through  June  25] 
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the  finest  *^ 
remote  control 
system  available  . . . 
positive  control 
20  metering  circuits- 
40  control  circuits 


SCHAFER  REMOTE  CONTROL  SYSTEM 


satisfied  customers  coast  to  coast 
one  year  guarantee 
immediate  delivery 


complete  —  ready  to  install  $1570 
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FOR  THE  RECORD 


Station  Authorizations,  Applications 

(As  Compiled  by  B  •T) 

March  11  through  March  17 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
cases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,   kw  —  kilowatts,   w  —  watts,   mc  — 


megacycles.  D— day.  N— night.  LS— local  .sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  ST  A — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Feb.  28,  1954* 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,522 

525 

101 

CPs  on  air 

7 

29 

t278 

CPs  not  on  air 

128 

19 

198 

Total  on  air 

2,529 

554 

f379 

Total  authorized 

2,657 

573 

577 

Applications  in  hearing 

129 

4 

183 

New  station  requests 

154 

3 

99 

Facilities  change  requests 

141 

22 

26 

Total  applications  pending 

897 

108 

262 

Licenses  deleted  in  Feb. 

1 

2 

0 

CPs  deleted  in  Feb. 

0 

0 

5 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations, 
t  Authorized  to  operate  commercially. 


Am 
Fm 


Am  and  Fm  Summary  through  March  17 

Appls.  Hi 
On  Pend-  Hear- 

Air      Licensed     CPS     ing  ing 

131  155  129 

48  2  4 


2,529 
560 


Licensed 

2,531 
531 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 

vhf        uhf  Total 

301 
17 


Commercial 
Educational 


224 
12 


2521 
29 


Total  Operating  Stations  in  U.  S.: 

vhf       uhf  Total 

Commercial  on  air  241         127  368 

Noncommercial  on  air  12  3 

Applications  tiled  since  April  14,  7952: 

Commercial 
Educational 


New 

Amend. 

vhf 

uhf 

Total 

911 

337 

704 

525 

1,230» 

25 

26 

26 

253 

963 

337 

730 

551 

1,283* 

Total 

1  Fifty-eight  CPs  (11  vhf,  47  uhf)  have  been  re- 

turned. 

2  One  applicant  did  not  specify  channel. 

3  Includes  29  already  granted. 

4  Includes  548  already  granted. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

GRANTS 

Montpelier,  Vt.— WCAX  Bcstg.  Corp.  (WCAX 
Burlington,  Vt.),  granted  vhf  ch.  3  (60-66  mc); 
ERP  18.3  kw  visual,  9.65  kw  aural;  antenna 
height  above  average  terrain  2,729  ft.,  above 
ground  116  ft.  Estimated  construction  cost  $200,- 
619,  first  year  operating  cost  $72,000,  revenue  not 
estimated.  Post  office  address  135  Main  St.,  Bur- 
lington, Vt.  Studio  location  on  Main  St.,  near 
School  St.  Transmitter  location  on  Mount  Mans- 
field. 6.25  mi.  east  of  Underhill.  Geographic  co- 
ordinates 44°  31'  36"  N.  Lat.,  72°  48'  57"  W.  Long. 
Transmitter  Gates,  antenna  RCA.  Legal  coun- 
sel Hanson,  Lovett  &  Dale  (Eliot  C.  Lovett), 
Washington.  Consulting  engineer  George  E. 
Gautney,  Washington.  Principal  owner  is  Pres- 
ident and  Treasurer  C.  P.  Hasbrook  (99.7%), 
whose  only  business  interest  is  WCAX.  Granted 
March  12. 


Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

KSAN-TV  San  Francisco,  Calif.— S.  H.  Patter- 
son granted  STA  to  operate  commercially  on 
uhf  ch.  32  for  the  period  ending  July  22.  Granted 
March  5;  announced  March  16. 

WSJV  (TV)  Elkhart,  Ind.— The  Truth  Pub.  Co. 

granted  STA  to  operate  commercially  on  uhf  ch. 
52  for  the  period  ending  Aug.  3.  Granted  March 
10;  announced  March  16. 

WHO-TV  Des  Moines,  Iowa — Central  Bcstg.  Co. 

granted  STA  to  operate  commercially  on  vhf  ch. 
13  for  the  period  ending  May  3.  Granted  March 
5;  announced  March  16. 

WTLO  (TV)  New  Orleans,  La. — New  Orleans 
Tv  Co.  granted  modification  of  CP  for  uhf  ch. 
20  to  change  ERP  to  191  kw  visual  and  102  kw 
aural.    Granted  March  8;  announced  March  16. 

KFBB-TV  Great  Falls,  Mont. — Buttrey  Broad- 
cast Inc.  granted  STA  to  operate  commercially 
on  vhf  ch.  5  for  the  period  ending  Sept.  21. 
Granted  March  11;  announced  March  16. 


ALLEN  KANDER 

.  CM.ecjoliaior 

FDR    THE    PURCHASE    AND  SALE 
DF    RADID    AND  TELEVISION 
STATIONS 


1701  K  St.,  N.  W 
Lincoln  Building 

401    Georgia   Savings   Bank  Bldg 
LAmar  2036 


•    Washington  6,  D.  C,  NA.  8-3233 
•    New  York  17,  N.  Y.,  MU.  7-4242 
•    Atlanta  3,  Ga., 


WMTJR-TV  Manchester,  N.  H. — Radio  Void 
N.  H.  Inc.  granted  STA  to  operate  commercj 
on  vhf  ch.  9  for  the  period  ending  April 
Granted  March  5;  announced  March  16. 

WLEV-TV  Bethlehem,  Pa.— Associated  Bc:~ 
Inc.  granted  modification  of  CP  for  uhf  ch. 
to  change  ERP  to  7.41  kw  visual,  3.98  kw  avi 
antenna  height  above  average  terrain  600j 
Granted  March  11;  announced  March  16.  ! 

WAPA-TV  San  Juan,  P.  R. — Jose  Ramon  i 
nones  granted  STA  to  operate  commercially 
vhf  ch.  4  for  the  period  ending  April  12.  Grat 
March  5;  announced  March  16. 

STATIONS  DELETED 

KCTY  (TV)  Kansas  City,  Mo. — Allen  B. 
Mont  Labs  Inc.  granted  request  for  cancella. 
of  CP  for  uhf  ch.  25  and  deletion  of  call  letl 
Deleted  March  11.  '. 

WEOK-TV  Poughkeepsie,  N.  Y. — Mid-Hue 
Bcstrs.  Inc.  FCC  deleted  tv  station  on  uhf' 
21  at  request  of  attorney.    Dismissed  March 

WWNY-TV  Watertown,  N.  Y. — The  Brock*, 
Co.    FCC  deleted  tv  station  on  uhf  ch.  48  atL  bgGIOl 
quest  of  attorney.    Deleted  March  10. 


MAI  BUM 


CALL  LETTERS  ASSIGNED 


KTRB-TV  Modesto,  Calif.- 
Co.,  uhf  ch.  14. 


-KTRB  Broadcas 


-United  Br« 


WWOK-TV  Washington,  D 
casting  Co.,  uhf  ch.  50. 

WPGT   (TV)    Clearwater,  Fla. — Pioneer 
Tv  Broadcasters,  uhf  ch.  32. 

WNEX-TV  Macon,  Ga. — Macon  Television 
uhf  ch.  47.    Changed  from  WETV  (TV). 

KHTV  (TV)  Hibbing,  Minn. — North  Star  T 
vising  Co.,  vhf  ch.  10. 

WHEN-TV  Syracuse,  N.  Y. — Meredith  Syra< 
Television  Corp.,  vhf  ch.  8.  Changed  fl 
WHEN  (TV). 

WBLD  (TV)  Bloomingdale,  N.  Y. — Great  No 
em  Television  Inc.,  vhf  ch.  5. 

WTHT  (TV)  Wilmington,  N.  C— Wilmin 
Television  Corp.,  vhf  ch.  3. 

WEOL-TV  Elyria,  Ohio — Elyria-Lorain  Brt' 
casting  Co.,  uhf  ch.  31. 

KETA  (TV)  Oklahoma  City,  Okla.— Okla.  E< 
Television  Authority,  vhf  ch.  13.  Changed  f 
KOED  (TV). 

WSHA  Sharon,  Pa. — Leonard  J.  Shafitz,  uhi 
39. 

WCHS-TV  Charleston,  W.  Va.— The  Tierney 

vhf  ch.  8. 

WBLK-TV  Clarksburg,  W.  Va.— Ohio  Va 
Broadcasting  Corp.,  vhf  ch.  12. 

WTLB  (TV)  La  Crosse,  Wis.— La  Crosse  Tel 
sion  Corp.,  uhf  ch.  38. 


APPLICATIONS 


WKJF-TV  Pittsburgh,  Pa.— Agnes  J.  Re 
Greer  seeks  modification  of  CP  for  uhf  ch.  5 
change  ERP  to  173.8  kw  visual,  93.75  kw  au 
antenna  height  above  average  terrain  531 
Filed  March  16.  |;  \]  [ 

KRBC-TV  Abilene,  Tex.— Reporter  Bcstg.  s& 
modification  of  CP  for  vhf  ch.  9  to  change  sti1  « I 
location  to  U.  S.  Route  227,  near  Abilene.    F{  ^ 
March  15. 

WMBV-TV  Marinette,  Wis.— M  &  M  Bcstg.    ^CISCO ! 
seeks  modification  of  CP  for  vhf  ch.  11  to  cha  ■ 
transmitter  location  to  0.5  mile  N  of  Pensaul 
Wis.;  ERP  to  94.769  kw  visual,  56.82  kw  au 
antenna  height  above   average  terrain  772 
Filed  March  11. 


New  Am  Stations  .  . 

ACTIONS  BY  FCC 
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March  22,  1954 


Broken  Bow,  Neb. — Gateway  Radio  &  Tv  I 
granted  1490  kc,  250  w  unlimited,  antenna  he:« 
175  ft.  Estimated  construction  cost  $20,394;  i 
year  operating  cost  $36,000,  revenue  $48,500.  P 
cipals  include  President  and  Treasurer  T.  T.  v 
ney  (63.6%),  president  Broken  Bow  State  Ba 
Vice  President  Jacqueline  Armstrong  (36.C 
and  Secretary  C.  A.  Owen  (0.4%),  ranc 
Granted  March  17. 

Columbia,  S.  C.  —  Frank  A.  Michalak,  grar 
1470  kc  1  kw  daytime.  Estimated  construd 
cost  $24,530,  first  year  operating  cost  $48, 
revenue  $60,000.  Mr.  Michalak  is  former  s 
manager  for  manufacturer  of  baking  mgredie, 
Post  office  address  817  Clifton  Rd.,  N.E.,  Atla: 
Ga.    Granted  March  17. 

Kenedy,  Tex.— Kenedy  Bcstg.  Co.  Ltd.,  grar 
990  kc,  250  w  daytime.  Estimated  construct 
cost  $19,897,  first  year  operating  cost  $25,000,  r 
enue  $25,000.  Equal  ('/a)  partners  include  Cha; 
F.  Harris,  owner  of  Audio  Engineering  (re 
electronics  equipment  dealer),  and 
president  and  general  manager  ot  K.LUK  1 

(Continued  on  page  99) 
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IANSKY  &  BAILEY 

l  Offices 

National  Press  Building 
nd  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
Ion,  D.  C.         ADams  4-2414 
Member  AFCCE* 
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it  L.  Dillard,  Gen.  Mgr. 
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■>X  7037  JACKSON  5302 

KANSAS  CITY,  MO. 
Member  AFCCE  * 
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NK  H.  MclNTOSH 

iULTING  RADIO  ENGINEER 

1216  WYATT  BLDG 
WASHINGTON,  D.  C. 
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MR  &  KENNEDY 
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WASHINGTON  6,  D.  C. 

Member  AFCCE  * 
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ERT  L.  HAMMETT 

J , TING  RADIO  ENGINEER 
NKERS  INVESTMENT  BLDG. 
RANCISCO  2,  CALIFORNIA 
SUTTER  1-7545 


WKINS  ESPY 

i  Broadcast  Engineering 
e  Field  Measuring  Service 
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maliei  llshire  Blvd.      Arizona  88922 
Los  Angeles,  Calif. 
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JAMES  C.  McNARY 

Consulting  Engineer 
National  Press  Bldg.,  Wash.  4,  D.  C. 
Telephone  District  7-1205 

Member  AFCCE  * 


A.  D.  RING  &  ASSOCIATES 

30  Years'  Experience  in  Radio 
Engineering 
MUNSEY  BLDG.         REPUBLIC  7-2347 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


RUSSELL  P.  MAY 

711  14th  St.,  N.  W.  Sheraton  Bldg. 

Washington  5,  D.  C.  REpublic  7-3984 

Member  AFCCE  * 


A.  EARL  CULLUM,  JR. 

CONSULTING  RADIO  ENGINEERS 
HIGHLAND  PARK  VILLAGE 
DALLAS  5,  TEXAS 

JUSTIN  6108 

Member  AFCCE  * 


GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Radio-Television- 
Electronics-Communications 
1610  Eye  St.,  N.  W.,  Wash.  6,  D.  C. 
Executive  3-1130 — Executive  3-6851 
(Nights-holidays,  Loekwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hilond  7010 

KANSAS  CITY,  MISSOURI 


LOWELL  R.  WRIGHT 

Aeronautical  Consultant 

(Formerly   Department  of   Commerce — C.A.A. 

Member  Washington   Airspace  Subcommittee) 
Offers  a  specialized  consulting  service 
to  the  Radio  and  Television  Industry 
on  aeronautical  problems  created  by 
tower  construction. 

R.   F.  D.  No.  2.  BOX  29.  HERNDON.  V«. 

(Suburban  Washington,  D.  C.)  Tel. :  1 14-M 


—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.       National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 

Member  AFCCE  * 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


QUALIFIED  ENGINEERING 

is  of  paramount  importance 
in  getting  your 
AM,  TV,  or  FM  station  on  the  air. 
Publish  a  Professional  Card 
and  join  these  engineers, 
among  the  foremost  in  their  field. 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE  * 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  7-8215 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMITT 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.    Executie  3-5670 
Washington  5,  D.  C. 

Member  AFCCE  * 


ROBERT  M.  SILLIMAN 

John  A.  Moffet — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  * 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  • 
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m-Built  Equipment 
RECORDING  CO. 

<  rmont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


CAST! 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  "FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037        Kansas  City,  Mo. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956  *  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians — applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953   ARB   Projected    Readership  Survey 


TO  ADVERTISE  IN  THE 

PROFESSIONAL  OR 
SERVICE  DIRECTORY 

Contact 

BROADCASTING*TELECASTINO 

1735  DESALES  ST..  N.W..  WASH.  t.  O.  a 


3ADCASTING 


Telecasting 
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CLASSIFIED 


ADVERTISEMENTS 

Payable  in  advance.   Checks  and  money  orders  only. 
Deadline:    Undisplayed— Monday  preceding  publication  date.    Display— Tuesday 
preceding  publication  date. 

Situations  Wanted  204  per  word — $2.00  minimum  •  Help  Wanted  25tf  per  word — 
$2.00  minimum  . 
All  other  classifications  30tf  per  word— $4.00  minimum  •  Display  ads  f  15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants-  If  transcriptions  or  bulk  packages  submitted,  J1.00  charge  for  mailing  (Forward  remittance 
separately,  please).  All  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner  s  risk.  Bboadcast- 
inq  •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  then-  custody  or  return. 


Help  Wanted 


Salesmen 


Florida  salesman.  Experienced  man.  Excellent 
opportunity  for  hard  worker.  Give  full  details 
in  your  first  letter.   Box  676A,  B>T. 

Commercial  manager— If  you  are  energetic,  hard 
working  salesman,  married,  looking  for  advance- 
ment, this  is  an  unusual  opportunity  to  become 
commercial  manager  and  later  manager.  Box 
594C,  B.T. 

Thoroughly  experienced,  successful  salesman  for 
excellent  opportunity.  Intangible,  dealing  with 
businessmen.  Age  35-50.  South.  Some  travel. 
Salary,  plus.  Send  references  (checked  only  by 
approval),  record,  complete  details.  Box  647C, 
B«T. 

Assistant  sales  director  for  established  5kw  mid- 
west radio  and  NBC-DuMont  television  operation. 
Job  with  future  for  ambitious  person  with  sales 
background.  Send  complete  information,  experi- 
ence, photo,  salary  requirement,  availability  to 
Box  735C,  B.T. 


Commercial  manager  needed  for  1  kw  full-time 
midwest  independent.  Previous  experience  and 
successful  sales  record  required.    Box  740C,  B.T. 

New  southern  station  with  excellent  prospects 
for  future  needs  good  salesman.  Must  be  hard 
worker  and  like  radio.  Send  all  replies  to  Box 
191,  Monroe,  Georgia. 


Announcers 


Combo  announcers,  1st  engineers  or  salesmen. 
Immediately.    Indiana.    Box  488C,  B.T. 


1000  watt  daytimer  has  openings  for  two  first 
class  engineer-announcers.  Emphasis  on  good 
announcing.  $75.  per  week  for  48  hours.  Two 
weeks  vacation,  liberal  sick  leave.  Send  tapes 
(7>,i  inches  per  second)  to  Box  710C,  B.T.  Mar- 
velous opportunity  for  right  men. 

Announcer  needed  by  midwestern  radio-televi- 
sion station,  especially  interested  in  a  morning 
man.  Please  send  audition  background  and  sal- 
ary requirements.    Box  714C,  B.T. 

Top-flight  announcer,  no  drunks  or  floaters,  CBS 
affiliate,  hospitalization,  life  insurance,  bonus 
and  vacation.  Starting  salary  $75.00.  weekly. 
Send  picture  with  first  letter.   Box  734C,  B.T. 


Combo — announcer-engineer  needed.  Large  mid- 
west independent  regional.    Box  742C,  B.T. 


Good  basic  voice;  willing  to  learn;  good  attitude; 
give  full  details  first  letter.  Prefer  married  man 
under  25.  Military  status.  Location  S.E.  Wash- 
ington State.    Box  744C,  B-T. 

Humorous  disc  jockey — natural  sense  of  humor, 
amusing  ad-lib.  Jolly  "Gildersleeve,"  "Jack  Kirk- 
wood"  type  of  voice.  Actor,  show-biz  back- 
ground.   Ohio,  single.    Box  776C,  B.T. 


Don't  apply  unless  you're  ambitious.  Good  job 
for  young  man.  First  phone,  top  voice  required, 
$87.40.  40  hours,  consistent  overtime,  future.  Send 
particulars,  audition,  KREM,  Spokane. 


Immediate  opening.  Top  combo  man  with  3  years 
experience  and  1st  ticket.  Capable  of  good  news 
and  delivery  commercials  with  sales  punch.  Send 
tape  and  background  to  KSTT,  Davenport,  Iowa. 


Experienced  announcer,  strong  on  news  and 
commercials,  for  general  staff  work  on  long- 
established  network  affiliate.  Excellent  oppor- 
tunities starting  with  good  salary.  Send  audi- 
tion and  background  to  WFDF,  Flint,  Michigan. 


Help  Wanted 


$300.00.  per  month  start,  for  good  (married) 
combo-man,  37-hours  week.  ABC  station,  inter- 
view required.  WGYV,  Greenville,  Alabama. 

Staff  announcer  needed  for  5kw.  Single  and  from 
State  of  Michigan.  Send  disc  to  Dick  French, 
WILS,  Lansing,  Michigan. 

Announcer,  with  or  without  first  class  ticket, 
wanted  immediately  by  full-time  NBC  station  in 
beautiful  Western  North  Carolina.  WPNF,  Bre- 
vard, N.  C. 


Salesman-announcer,  who  has  successful  early 
morning  show,  wanted  by  San  Diego  independent. 
Send  tape  of  show  and  volume  of  business  and 
type  of  accounts  sold  at  retail.  6:00  am-9:00  am, 
Monday-Saturday  shift  only,  balance  of  time 
selling  and  servicing.  Salary  plus  commission. 
Send  to  General  Manager,  630  F  Street,  San 
Diego,  Calif. 

Technical 


Midwest  5kw  radio  NBC-DuMont  television  op- 
eration, desires  experienced  technical  director. 
Exceptional  opportunity.  Send  full  details  to 
Box  736C,  B.T. 

Production-Programming,  Others 


Good  local  newsman.  Progressive  news,  special 
events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  "know-how"  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.    Box  601C,  B.T. 

Opportunity  male  copywriter.  Some  announcing. 
Submit  samples.   Texas.   Box  638C,  B«T. 

Immediate  opening  for  assistant  director  of  5000 
watt  college  station.  Applicants  need  degree,  ad- 
ministrative ability,  wide  interests,  congenial 
personality  and  pleasant  air  voice.  Salary  $4500- 
$5000  11  months.    Box  711C,  B.T. 

University  assistant  professorship,  effective  Sep- 
tember. Master's  degree  and  station  programming 
or  sales  experience.  Nine  months'  instructing: 
$4000.    Box  719C,  B-T. 

Copy  writer  needed  for  lkw  full-time  midwest 
independent.    Box  741C,  B.T. 

Copywriter  with  ability  to  write  hard-hitting 
commercial  copy  aimed  at  mass  audience.  Idea 
man  who  can  write  and  produce  spots  and  jin- 
gles for  our  sales  organization  and  have  ability 
to  announce,  needed.  Real  opportunity  for  right 
man.  You'll  be  joining  an  organization  now 
operating  four  successful  stations.  Starting  sal- 
ary $300.,  guaranteed  raise  with  ability,  hos- 
pitalization and  year-end  bonus.  Give  full  de- 
tails first  letter  including  pictures,  samples  of 
copy  and  employment  record.  Write  Manager, 
KYOK,  Houston,  Texas. 


Experienced 

New  York. 


copywriter,    WEAV,  Plattsburgh, 


News  editor  for  WPAZ,  Pottstown,  1000  watt  day- 
time, to  gather,  edit  and  broadcast  local  news. 
Contacts  already  established.  Salary  open.  Per- 
sonal interview  required. 


Television 


Technical 


Have  immediate  opening  for  tv  station  tech- 
nician. Start  at  $75.00.  per  week.  More  if  quali- 
fied. Emphasis  on  video  maintenance.  Contact 
immediately  if  interested.    Box  721C,  B.T. 

Director  of  engineering  for  vhf  station  soon  to 
go  on  the  air  in  thriving  southern  market  and 
long-established  CBS  regional  radio  station,  de- 
sired within  short  time.    Box  774C,  B-T. 


Help  Wanted— (Cont'd) 


Production-Programming,  Others 


Director — station  experience  desired — two  cam 
operation,  working  knowledge  of  lighting 
TS-11  essential.    Box  499C,  B.T. 


Situations  Wanted 


Managerial 


Dter,  * 
iliiy  W' 
top-rat 


Sales  manager — radio  or  tv — 13  years  excel! 
sales  record — Mature    executive  ability — rej. 
ences.    Respectfully  solicit  personal  intervi,  Oroadca 
Presently  employed.   Box  646C,  B-T. 


Successful,  thoroughly  experienced,  mature  rr 
ager  available  because  of  tv  merger.  Top 
erences,  nationally  respected.    Worth  invest!1 
ing.    Box  651C,  B.T. 


Combination  manager-salesman-program  direc 
Experienced.  Prefer  Florida  or  south.  Box  6t 
B.T. 


Successful  manager  with  12  year  record  of  strf  f  ',v.e'e 
sales  and  programming  background.    Preset  *  nl  * 
NBC  5kw  which  grossed  142  thousand  1953.  _ 
34.    Want  independent  station  post  in  south  m.\& 
east.    Box  718C,  B.T.  KtaS  ma; 


Radio  sales  and  management.  Presently 
ployed.    Seeking  better  opportunity.    Box  7| 
B.T. 


Presently  employed  manager  of  250w  de- 
move  to  operation  with  greater  opportuni] 
Long,  excellent  background  with  proven  reef 
Permanency  important.  All  replies  considere.' 
confidence.    Box  759C,  B.T. 


Result  getting  manager  with  knowmanship 
showmanship.  Interesting  programming 
sparkles  and  sells.  Long,  mature  manage 
and  sales  in  small  and  medium  markets.  L 
kind  of  experience  so  essential  to  owners 
are  now  learning  that  good  intention  and  exfi, 
ments  won't  pay  profits.  Stop  that  downvf. 
sales  slide.  Available  about  May  first  bee;" 
of  tv  change.    Box  762C,  B.T. 


Manager,  37,  married,  13  years  with  compan; 
allied  field.  Strong  sales,  has  limited  cap( 
Willing  to  take  over  or  assist  manager  of  irj 
invest  and  participate.  No  large  salary  reqif 
ments.    Box  781C,  B.T. 


Salesmen 


Good  salesman  seeks  good  job.    Box  713C, 


Sales  manager,  salesman — can  substantiate  t.. 
years  successful  record.    Station  changed  & 
ership,  sold  my  stock,  desire  new  connect 
Thorough   knowledge   radio-tv.     College;  hi 
ness  administration;  intelligent  sales  approfjtester  is 
Top  references.    Box  717C,  B.T. 


Salesman-sportscaster.  Have  experience  in  I 
Can  supply  tape,  sales  record.  Married  vet( 
college  graduate.    Box  720C,  B.T. 
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16  years  experience  selling  radio  time.  In 
ested  in  permanent  job,  radio  or  tv.  Box  7 
B.T. 


Salesman — successful  sales  and  service  of  les 
regional  and  national  accounts.  Key,  mediumf 
small   market  background.     Married,  29, 
Excellent  references.  Radio  or  tv.  Box  757C, 

Radio  time  salesman,  5  years  experience.  L(j 
network.  Excellent  record  New  York  C 
national  accounts.  Desires  change.  Only  top. 
ganization  considered.    Box  760C,  B.T. 


If 


iin. 


Midwest  only!  12  years  commercial  departrr 
Preferably  Illinois  or  vicinity.    Box  778C,  B. 


Announcers 


Baseball  announcer.  Seven  years  experience.  . 
voice,  best  of  references.    Box  341C,  B.T 


til 


Combo  man,  3rd  class  permit,  college  gradi) 
Light  on  experience,  strong  on  news  and  spi 
can  do  play-by-play  of  baseball  and  football, 
can  travel  anywhere.    Draft  exempt.    Box  3 
B.T. 


Newsman  looking  for  western  station  that, 
preciates  solid  local  coverage.  Radio,  newsp( 
experience.   Box  665C,  B«T. 


Deejay,  announce  and  sell,  6  years  experie 
Want  permanent  deal.  Sober,  reliable,  avail 
immediately.   Box  683C,  B-T. 

Announcer — 6  years  experience  all  phases  of 
nouncing,  news,  sports,  music,  narration.  ] 
first  phone  license.  Box  684C,  B«T. 
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ys,  commercial,  DJ,  recent  graduate  broad- 
|ting  school.    Board  work,  continuity,  sports, 
stot  single,  veteran.    Disc  available.  Preferably 
Presen  rawest.    At  present  DJ  on  fm.    Box  723C,  B.T. 
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Situations  Wanted— (Cont'd) 

months  experience,  all  phases  of  radio.  Have 
rd  .class  license.  Desire  employment  in  south 
west.    Box  705C,  B.T. 


perienced  staff  announcer,  local  newsman, 
irtscaster.  Newspaper  experience.  Northeast, 
iwest.  Box  707C,  B.T. 


Bouncer.  Experienced  all  phases.  Relaxed 
sonality  DJ.  Smooth  news.  Presently  em- 
yed  top-rated  major  market  mid-Atlantic 
ie.  College  graduate,  25,  married,  veteran, 
nts  permanent  northeastern  location!  Box 
C,  B.T. 


bent  broadcasting  school  graduate.  Light  on 
Serience.  Good  news,  general  staff  announc- 
|.  Family  man,  willing  to  work.  Box  712C,  B.T. 


ouncer — disc  jockey  and  newscaster!  Broad- 
Iting  school  graduate.  Very  conscientious  and 
lendable  and  determined  to  make  good.  Ko- 
n  veteran,    single.     Box   722C,  B.T. 


nouncer-lst  phone.  Stable,  mature,  experi- 
ed  staff  man.  Strong  on  news.  Ohio-Ken- 
ky-Indiana  area.    Box  724C,  B.T. 


ybilly  character.  Experienced.  Real  audi- 
ie-getter,  terrific  sponsor  response  in  highly 
hpetitive  market.  Versatile  voice  for  straight 
louncing.  27,  draft  exempt.  Salary  commen- 
tate. Phone  5-5076,  Macon,  Georgia.  Write 
t  725C,  B.T. 


louncer;  1  year  staff  experience,  strong  on 
's  and  sports,  fine  play-by-play,  good  poten- 
college  graduate.     Box  728C,  B.T. 


.vy  play-by-play  sports,  commercials,  inter- 
fw,  news;  light  board,  sales;  air  experience, 
Force  and  network.    SRT  graduate.  Prefer 
jtral  west  and  northeast.    Box  731C,  B.T. 

lerienced  staff  announcr  looking  to  further 
eer.  Heavy  on  play-by-play  sports.  Four 
rs  on  all  phases  of  radio  broadcasting.  Box 
:,  B.T. 


Iwest.  Ability,  voice,  background  for  excep- 
jal  news,  commercials,  DJ.  Year  experience 
Heating  solid  prospects,  steady  development. 
fele,  31.    Details  appreciated.    Box  737C,  B.T. 


eball  broadcaster.  Six  years  experience  up  to 
Highest  recommendations.    Box  739C,  B.T. 


rts  announcer.  Due  to  unusual  situation 
blikjor  League"  sports  market,  a  top-flight  sports 
pproa|r£dcaster  is  available.    Specialist  in  baseball, 
ball,  basketball,  plus  creative  sports  program. 
;ran,  27  years  old,  family  man,  8  years'  expe- 
.^ikce.  Best  reference  is  current  employer.  Write 
d  vete  J '  745C>  B'T- 


you  offer  greener  pastures?  Announcer,  3 
Infts  experience,  strong  on  DJ,  news,  ad-lib, 
1 1  [tee,  wants  radio-tv.    Box  750C,  B.T. 


satile  announcer  with  ambition,  ability  and 
ears  experience,  seeks  permanent  position 
l  future,  tape,  resume.    Box  761C,  B.T. 


satile  announcer  desires  position  on  am-tv 
vork  operation.  10  years  experienced.  Draft 
ipnpt.  Young.  Currently  employed.  Car. 
Cfpe  salary.    Box  764C,  B.T. 


isman-announcer.    Ambitious,   light  experi- 
e,  desires  sales  opportunity.   Will  travel.  Box 
B.T. 


lbo-man.    3rd  class  license.    Ambitious,  draft 
mpt.    Progressive  250-500  watt  station.  Box 
B.T. 


Louncer.  Recent  broadcasting  school  graduate. 

is,  commercials,  popular  and  classical  DJ. 
e.   Box  768C,  B.T. 


louncer-DJ-mature,  married.  Early  morning 
»  or  afternoon.  Presently  employed.  Prefer 
.    Box  770C,  B.T. 


.lit  you  need  is  a  good  versatile  announcer! 
lerienced  staff,  play-by-play.  Presently  em- 
fed,  sports  director  at  5kw  independent.  Tape, 
jme  on  request.   Try  me!    Box  771C,  B.T. 


,efi8  _  

m  '  1  trained  negro  DJ,  announcer,  copy  writer, 
pitious,  reliable.    Box  772C,  B.T. 


ro  DJ.  Tape,  references,  experience.  Jim 
i,  107  Princeton,  Hempstead,  New  York. 


Situations  Wanted— (Cont'd) 


Experienced  college  student  for  summer  replace- 
ment. Two  years  experience  announcing,  acting 
at  New  York  City  station.  Alan  Jonas,  205  East 
17th  Street,  Brooklyn,  New  York. 

Will  travel-announcer,  disc  jockey,  sportscaster. 
Limited  experience.  College  graduate.  Bill  Mosca, 
403  E.  3rd  Street,  Brooklyn  18,  N.  Y.  UL.  3-0112. 

Announcer;  discs,  commercials,  control  board 
operator,  newscasting  and  editing.  Ad-libbing, 
limited  experience,  resume,  tape.  Edward  Pirro, 
15  Smith  Street,  Stamford,  Conn. 

Announcer-DJ.  Some  experience.  High  capabili- 
ties. Excellent  knowledge  news,  pop  music.  Can 
sell  sponsors  products.  East  only.  John  Steger, 
119-10  235th  Street,  Cambria  Heights,  Long  Is- 
land, New  York.  Laurelton  8-6515. 

Young  reliable,  experienced  indie  station.  Excel- 
lent references.  Tape.  Will  travel.  Gil  Stenson, 
530  E.  156th  Street,  Bronx  55,  N.  Y. 

Experienced  announcer-operator-3  years  govern- 
ment, commercial.  Married,  24,  veteran  4A,  3rd 
phone,  college  graduate.  Will  travel.  Don 
Thompson,  33  Hamilton,  Glen  Lennox,  Chapel 
Hill,  North  Carolina. 

All  I  want  is  a  chance!  No  praise,  send  for  tape, 
then  judge.  James  Whipkey,  449  School,  N.W., 
Warren,  Ohio. 

Announcer-control  board  operator.  Station  staff, 
news,  commercials,  DJ.  Experience  light,  poten- 
tial asset.  Sober,  reliable,  travel,  permanent 
connection.  Resume,  tape.  705  Amboy  Avenue, 
Fords,  N.  J. 


Technical 


Combo-man;  1st  phone,  experience  all  phases. 
Presently  employed  chief  engineer.  Desire 
change.  Best  offer.  Box  716C,  B.T. 

First  phone.  Some  broadcast  experience.  Single. 
Available.  Box  730C,  B.T. 

WW2  radio  operator  with  1st  class  telephone 
needs  job  in  small  midwest  city.  Write  Box  738C, 
B.T. 


First  phone.  Announcing  experience  with  inde- 
pendent and  5kw  network.    Box  753C,  B.T. 

Engineer,  first  phone,  technical  school  graduate, 
radio  engineering  and  tv.  Some  am  experience, 
seeking  permanent  position.    Box  758C,  B.T. 

Chief  engineer,  ten  years  experience.  Prefer 
Texas,  Louisiana  area.  Family,  age  35.  Box  777C, 
B.T. 

Tapak  walkie-tape-recorders,  famous  stars  of 
radio,  tv,  experienced  all  sorts  of  remote  situa- 
tions. No  salary,  will  travel.  Try  before  buy. 
Broadcast  Equipment  Corp.,  135-01  Liberty  Ave., 
Richmond  Hill  19,  N.  Y. 

Production-Programming,  Others 

Newswriter,  employed,  22  months  experience 
newspapers,  radio.  Journalism  graduate,  vet- 
eran, single.    Box  565C,  B«T. 

Supervisor-director — 4  years  radio — 4V2  years  tv. 
Desires  position  with  more  progressive  station. 
Box  661C,  B«T. 


Male  copywriter!  7  years  of  top-notch  copy. 
Not  just  words,  but  copy!  Samples  on  request. 
Box  706C,  B.T. 


Calling  Florida!  Anxious  to  settle  with  congenial 
station.  Experienced  in  copy,  traffic  and  an- 
nouncing. Good  radio  and  television  background. 
Excellent  references.  Single.  Draft  exempt.  Box 
746C,  B.T. 


Two  men  available!  One-8  years  gathering,  edit- 
ing, writing  and  airing  news.  One-10  years  ver- 
satile staff  programming  and  DJ  work.  Both  mar- 
ried, settled,  not  afraid  of  work,  employed  in  one 
of  top  10  markets.  Looking  for  announcer-pd  and 
news  ed.  Combination  together  if  possible — alone 
if  not.  Prefer  south-west.  Tape,  pictures,  etc., 
on  request.    Box  751C,  B.T. 

Copy-chief.  Family  man.  Stable.  Sober.  Col- 
lege. Car.  Third-phone.  Will  travel  for  perma- 
nent opportunity.    References.    Box  752C,  B.T. 

Experienced,  reliable  radio  newsman  desires 
switch  to  am-tv  operation  in  midwest.  1950  jour- 
nalism degree.  Top  recommendations.  Married 
Box  754C,  B.T. 


(Continued  on  next  page) 
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EXPERIENCED 

BROADCASTERS 

NOW  AVAILABLE 


BILL  BROGADIR: 
Radio  &  TV  An- 
nouncer. Strong  on 
news  and  DJ  for- 
mats, continuity,  & 
play-by-play 
sports.  Writes 
original  sports 
commentaries.  For- 
merly AFRS  and 
WTSB-Lumberton, 
N.  C.  BA  Degree. 
Write  or  wire  SRT 
for  AUDITION 
TAPE. 


BOB  ROGERS:  Ra- 
dio &  TV  announc- 
er. Commentator. 

Strong  on  audience 
&  religious  pro- 
grams. Writes 
original  copy.  Col- 
lege &  University 
graduate.  Willing 
ts  travel.  Write  or 
wire  SRT  for  AU- 
DITION TAPE. 


JIM  GARVEY:  Ra- 
dio &  TV  Staff  & 
Sports  Announcer. 

Experience:  Play- 
by-play  on  base- 
ball, football,  & 
basketball  for 
AFRS  &  college 
station.  Versatility 
includes  college 
dramatics.  Write  or 
wire  SRT  for  AU- 
DITION TAPE. 


VIVIAN  SHAW: 
Radio  &  TV  Good 
Girl  Friday.  All- 
round  announcer 
on  classical  music 
shows,  newsreels 
and  DJ.  Handles 
audio  board,  TV 
cameras  and  pro- 
jectors. Experience 
includes  teaching 
in  dramatics,  chor- 
eography and  sports;  own  colored 
travelogues  of  foreign  lands.  Excel- 
lent secretarial  background.  Write  or 
wire  SRT  for  DETAILS  AND  TAPE. 


WILLIAM  (BILL) 
MORRISON:  Radio 
&  TV  Staff  An- 
nouncer. Strong  on 
newscasting,  pop 
music  shows  and 
continuity.  Good 
on  commercials. 
Willing  to  travel 
anywhere  in  U.  S. 
Write  or  wire  SRT 
for  AUDITION 
TAPE. 


GEORGE  W.  TAN- 
GES:  Radio  &  TV 
Commercial  An- 
nouncer. Strong  on 
news  &  disc  shows, 
interviews  &  re- 
mote work.  Former 
stage  &  radio  ac- 
tor. Experience  in- 
cludes announcing 
from  Atlantic  City 
Steel  Pier  &  WFAS 
— N.Y.  Write  or 
wire  SRT  for  AU- 
DITION TAPE. 


Write  or  Wire  Dexter  Halle  at 


TELEVISION  STUDIOS 

316  W.  57  Street,  New  York  19,  N.Y. 

PLaza  7-321 1 
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Television 


Situations  Wanted 


Managerial 


Management  team — Two  men  highly  specialized 
for  television  station.  Thoroughly  experienced  in 
station  construction  and  operations.  Excellent 
network  and  agency  contacts.  Guarantee  top 
programming  and  national  spot  sales.  Can  also 
staff  station  on  short  notice  with  trained  tv 
personnel.  Box  552C,  B-T. 

Former  part  owner,  director,  executive  officer 
and  general  manager,  who  conceived,  planned, 
built,  organized  and  operated  one  of  country's 
most  successful  uhf  stations — in  black  at  end  of 
fourth  month  of  operation  despite  vhf  competi- 
tion— desires  administrative  or  executive  position 
with  new  or  established  tv  station  or  in  related 
field.  Years  of  experience  with  FCC,  leading 
Washington  radio  and  television  law  firm  and 
station  operation.  Ability  and  character  well 
known  and  highly  respacted  in  all  branches  of 
broadcasting  industry.  An  interesting,  challeng- 
ing opportunity  more  important  than  compen- 
sation.   Box  782C,  B-T. 

Announcers 

Network  tv  announcer  looking  for  player-man- 
ager connection  in  new  tv  station.  14  years  ex- 
perience radio-tv  business.    Box  715C,  B.T. 

Technical 

Chief  engineer — seven  years  experience  in  tele- 
vision, all  phases.    Permanent.    Box  749C,  B.T. 

First  class  engineer,  technical  school  trained  in 
all  phases  of  tv  camera  and  controls.  Married, 
capable,  reliable.  Available  two  weeks.  Box 
763C,  B.T. 

Tv  studio  engineer,  first  phone,  graduate  of  RCA 
Institutes.  Seeking  permanent  position.  Will 
travel.  A.  Bongirno,  1687  83rd  Street,  Brooklyn 
14,  New  York. 

Production-Programming,  Others 

Experienced  three  years  television  news.  Desire 
connection  major  market  to  produce  daily  news- 
reel.  Qualified  to  handle  all  phases  of  operation. 
Will  furnish  all  necessary  equipment.  Opera- 
tional immediately  upon  arrival.  Open  proposi- 
tion.   Box  729C,  B.T. 

Showmanship,  conscious  television/radio  news 
director.  Seven  years  experience.  Programming, 
production,  promotion,  on-camera  performance. 
Can  handle  stage,  film.  Desire  association  with 
established  progressive  or  beginning  operation 
shooting  for  top.  Also  consider  allied  agency. 
Will  travel  or  stay  put.  Anywhere.  Reliable. 
Reasonable.  Excellent  references.  Single,  29. 
Definitely  worth  your  while.    Box  743C,  B.T. 

Tv  film  department  manager.  Thorough  experi- 
ence, all  phases  with  top  station.   Box  769C,  B.T. 

Woman,  college  grad  with  six  years  radio  experi- 
ence as  copywriter,  traffic  manager,  program  di- 
rector, wants  job  in  tv  or  radio  anywhere  golfing 
weather  good  majority  of  year.  Rosemary  Cas- 
tor, WLCX,  LaCrosse,  Wis. 

Production  graduate.  All  phases — switcher,  light- 
ing, camera,  sound  film.  Limited  experience — 
unlimited  ability.  Midwest,  south,  southeast. 
Announcing  experience.  Bill  Connor,  3005  Dudley, 
Nashville.  Tenn.    Tel.  7-2025. 

For  Sale 

Stations 

Texas  radio  station,  1000  watt  day-time,  located 
in  most  prosperous  territory  in  United  States;  in 
city  over  100,000  population,  400,000  population 
within  radius  of  35  miles.  Highly  industrial,  tre- 
mendous payrolls.  Owner  retiring.  Reasonable 
down  payment,  balance  on  terms  of  five  years 
or  longer  with  5%  interest.  More  interested  in 
character,  ability  and  ambition  than  the  amount 
of  down  payment.  Would  consider  partner  if 
qualified  to  assume  complete  management.  Chance 
of  life-time  for  the  right  man.  Box  689C,  B-T. 

Someone's  opportunity.  Radio  and  television  sta- 
tion. Only  '-CBS"  outlet  in  state.  Profitable. 
Bargain.    Terms.    Immediate.    Box  709C,  B.T. 

250  watt  network  station,  southeastern  industrial 
market.    Box  726C,  B.T. 

Pacific  northwest  (nearly  1  million  population 
market),  1  kw  am.  Here's  an  excellent  oppor- 
tunity as  owner,  or  part  owner  for  right  person. 
Box  755C,  B.T. 

Ask  for  our  free  list  of  good  radio  buys.  Jack  L. 
Stoll  &  Associates,  4658  Melrose  Ave.,  Los  An- 
geles 29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


For  Sale— (Confd) 


Equipment,  etc. 


Five  kilowatt  am  transmitter  complete  with 
some  spare  tubes,  $2,900.   Box  530C.  B*T.  

Complete  Collins  equipment  for  20kw  fm  station. 
5kw  transmitter,  Collins  antenna,  frequency  and 
modulation  monitor.   Box  582C,  B-T. 


Have  spare  zoomar  lense;  perfect  condition.  Box 
643C,  B-T. 


UHF  equipment  available  for  sale, 
list  and  prices.    Box  765C,  B.T. 


Write  for 


RCA  44B  microphone  in  perfect  condition.  Pur- 
chased new  two  years  ago.  $80.00  f.o.b.  Glendale. 
Also  23  UTC  Linear  Standard  pre-amphfier  and 
line  type  transformers.  List  of  types  and  prices 
furnished  upon  request.  KUTE,  Box  729,  Glen- 
dale, California. 

Modulation  monitor— Gates  MO-2639,  good  con- 
dition. $190.  f.o.b.  Chief  Engineer,  WFLO,  Farm- 
ville,  Virginia.        .   ■ 

Best  offer,  270  ft.  Truscon  self-supporting  tower, 
type  H-30  with  lights.  WOKY-TV,  704  W.  Wis- 
consin Avenue,  Milwaukee,  Wisconsin. 

It's  smart  to  be  shifty.  Why  lug  a  maggie  to  a 
remote  when  you  can  wear  a  Tapak  newscaster, 
the  walkie  tape  "studio."  No  charging,  no  lines, 
just  you.  Try  before  buy.  Broadcast  Equipment 
Corp.,  135-01  Liberty  Ave.,  Richmond  Hill  19, 
N.  Y.   

Interested  in  films?  For  public  reaction  through 
screening  committees  National  Board  of  Review 
of  Motion  Pictures,  plus  authoritative  articles, 
only  $3  a  year,  read  "Films  in  Review,"  P.  O. 
Box  109,  Gracie  Station,  New  York  28,  N.  Y. 

Presto  RC-7  tape  transport  A920  amplifier,  rea- 
sonable, Fidelity  Sound,  1412  Flagler  Ave.,  Jack- 
sonville, Florida. 


Wanted  to  Boy 


Stations 


250-lOOOw  west  of  Mississippi.  Prepared  to  ne- 
gotiate at  site  immediately.  Replies  confidential. 
Box  693C,  B.T. 

All  or  part  of  1000-watter  or  under  in  Tucson  of 
Phoenix,  Arizona,  area.    Box  747C,  B.T. 

Southeastern  am  station.  Medium  or  small  mar- 
ket, red  or  black  ink  or  invest  and  assume  man- 
agerial position.    Box  779C,  B.T. 


Equipment,  etc. 


UHF  lkw  transmitter,  antennas,  cameras  and  all 
other  tv  equipment.  Will  pay  cash.  Write  Box 
593C,  B-T. 

Want  field  strength  meter,  RCA  model  WX-2C. 
Box  602C,  B«T. 

Used  lOkw  fm  transmitter  or  10  kw  fm  amplifier. 
Box  636C,  B'T. 

Everything  for  500  watter.  Used  tower,  trans- 
mitter, monitors,  audio  equipment  and  turn- 
tables.   Describe  fully.    Box  748C,  B.T. 

2 — 250  foot  antennas.  2 — 5kw-am  transmitters. 
1 — kw-am  transmitter.  2 — consoles.  4 — turn- 
tables and  associated  equipment.  2 — remote 
equipment.  Please  send  price,  make  and  model 
with  complete  information  as  to  condition.  Ad- 
dress reply  to:  Charlie  Dowdy,  WMGR,  Bain- 
bridge,  Ga. 

General  Radio  type  WM-43A  modulation  monitor. 
Good  operation  condition.  For  use  on  1400kc. 
WNEX,  Bibb  Building,  Macon,  Georgia. 


250  watt  am  transmitter  in  good  working  condi- 
tion. Please  give  full  details  first  letter.  Howard 
C.  Gilreath,  Radio  Station  WVOP-  Vidalia, 
Georgia. 

Used  camera  chain  wanted  for  instructional  pur- 
poses. Northwest  Broadcasting  School,  527  S.W. 
12th,  Portland,  Oregon. 

Miscellaneous 


A  complete  application  for  a  television  hearing 
in  leathered  bound  volumes  representing  the 
latest  and  best  thinking  of  the  recognized  top 
legal  talent  and  consultants'  work  in  the  coun- 
try. Thousands  of  dollars  can  be  saved  by 
utilizing  this  information  if  you  are  planning 
to  file  a  tv  application  or  may  be  involved  in 
a  tv  hearing.   Box  500C,  B.T. 


Instruction 


FCC  operator  license  quickly.  Individual! 
instruction  by  correspondence  or  in  reside] 
Beginners  get  first  phone  in  8  weeks.  Guar 
teed  results.  Free  brochure.  Write  Don  Gr 
tham.  6064  Hollywood  Blvd.,  Hollywood,  C 
fornia. 
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Help  Wanted 


iQfort, 


OPPORTUNITY 

North  Carolina  radio  and  television  sta 
tions  offer  excellent  opportunities  for  qual 
ified  personnel.  One  contact  covers  more1 
than  100  stations.  Apply  to  J.  T.  Snowdere 
Jr.,  Secretary,  North  Carolina  Association, 
of  Broadcasters,  Post  Office  Drawer  1112iKtMacW 
Tarboro,   North   Carolina.   Don't   Send1  ^feasJ 
Audition  Material. 


Television 


TELEVISION  SALESMAN 
NEEDED 


If  you  are  hard  working,  energetic  sales 
man  with  progressive  attitude  and  have 
the  ability  to  sell  local  television  withouj 
a  long  get-acquainted  period,  you  are  th«' 
man  we  need.  Salary  #100.00  weekly  plui 
commission.  Basic  CBS  television  statiof 
in  Southeastern  metropolitan  market 
Give  complete  information  including  ref' 
erences.  Box  775C,  B'T. 


TV  SALESMAN 
Salaried  position  now  open  for  aggres 
sive,  enthusiastic  man.  Excellent  marke 
Eastern  Pennsylvania.  Established  sta" 
tion  with  major  network  affiliation.  Som< 
broadcasting  sales  experience  would  b^ 
helpful.  Write  Box  783C,  B«T.,  or  cal| 
Murray  Hill  5-8701  for  New  York  intei 
view  March  23  through  26. 


Television 
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Situations  Wanted 


PROVEN  AM-TV  ABILITY 

SUCCESSFUL  Account  Executive  wit! 
complete  operational  background  bot^' 
AM  and  TV  seeks  Commercial  Statioi 
Management  opportunity.  Now  employee 
major  Eastern  Indie,  billings  over  $100,;, 
000  annually.  Family  man.  Top  station: 
agencies,  references.  Box  756C,  B«T 


Production-Programming,  Others 


EXCLUSIVE  FOR  TV  NEWS! 

•  Experienced    authoritative  newscaste, 
available. 

•  Distinctive  "Murrow  manner." 

•  Impressive  international  assignments. 

•  Let's  build  prestige  news  program  to( 
gether! 

Box  780C,  B»T 


For  Sale — Equipment,  etc. 


TOWERS  - 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


nuuuiSai 


"CASTI1 


i 


>m  On 


itonio,   Tex.;    Stanley   F.   Nelson,  production 
CimXfmager  of  KITE  San  Antonio,  and  Charles  W. 
"'llthrope,  licensee  of  KITE.    Post  office  address 
I  Charles  F.  Harris,  111  E.  Rische  St.,  San  An- 
]lio.  Granted  March  17. 

APPLICATIONS 

jJeaufort,  N.  C. — Richard  Ray  Cummins,  1400 
r  250  w  unlimited.  Post  office  address  General 
livery,  Beaufort,  N.  C.  Estimated  construc- 
n  cost  $14,275,  first  year  operating  cost  $31,000, 
renue  $36,000.  Mr.  Cummins  is  chief  engineer - 
.5%  stockholder  WMBL  Morehead  City,  N.  C. 
>ed  March  4. 

Liiiinberton,  N.  C. — Southeastern  Bcstg.  Corp., 
to  kc,  1  kw  unlimited.  Post  office  address  320 
15th  St.,  Lumberton.  Estimated  construction 
ft  $30,000,  first  year  operating  cost  $36,000, 
fenue  $50,000.  Principals  include  President 
ictor  MacLean  (25%),  attorney,  banking,  real 
late;  Vice  President  David  D.  King  Jr.  (25%), 
litist;  Treasurer  Donald  R.  Fuller  (25%),  gro- 
K  real  estate,  and  Secretary  John  Luther  Mac- 
an  (25%),  insurance  and  real  estate.  Filed 
frch  11. 


n  st* 


Mtion 


FOR  THE  RECORD 


For  Sale— (Cont'd.) 


FOR  SALE 

One  Wincharger  Tower — 207  feet  high — ■ 
does  not  have  lights — must  be  dis- 
mantled. Will  sell  reasonable.  For  in- 
formation call  Main  35  or  write  to  Mike 
Turk,  Inc.  East  Liverpool,  Ohio. 


Wanted  to  Buy 


WANTED 

!Will  buy  all  or  part  of  local  independent 
station.  Must  be  ONE  STATION  market. 
Was  co-owner  network  affiliated  station 
15  years.  Past  5^  years  manager  present 
position.  Will  accept  General  Managers' 
position  if  attractive.  All  replies  held 
strictly  confidential.  Box  773C,  B»T. 


Miscellaneous 


THE  BEST  IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WRITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel:  4-2115,  Gasfonia,  N.  C. 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel   for  Television  and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Frazier 
TV  &  Radio  Management  Consultant! 
708  Bond  Bldg.,  Washington  5,  D.  C. 


MANAGERS,  DIRECTORS 
SMALL  STATION  OPERATORS 

Set  the  TV  picture  clear,  in  comprehensive 
production-operational  course  now  offered  at 
amed  Pasadena  Playhouse,  near  Hollywood 
CV  headquarters.  Answers  your  questions  on 
(reduction,  engineering;,  management,  pro- 
n-amming-  and  other  problems.  Classes  now 
ormins".  Write  Registrar,  Pasadena  Play- 
house, 39  S.  EI  Molino  Ave.,  Pasadena  1, 
California. 


FREDERIC  F.  CLAIR 

Consultation  on  the 
PLANNING — BUILDING — OPERATION 
)  W  of- 

jOW  COST,  LOW  OVERHEAD  TV  PLANTS 
for  the 

SMALL  COMMUNITY  MODEST  BUDGET 

9642  Fourth  Street,  E.O.V. 
forfolk,  Virginia         Phone:  Norfolk  8-7338 


Murphy,  N.  C. — Max  M.  Blakemore  &  E.  C. 
Blakemore  d/b  as  Cherokee  Bcstg.  Co.,  600  kc, 
1  kw  daytime.  Post  office  address  P.  O.  Box  218, 
Richlands,  Va.  Estimated  construction  cost  $15,- 
000,  first  year  operating  cost  $30,000,  revenue  $36,- 
000.  Principals  include  Max  M.  Blakemore  (50%), 
manager-16.2%  stockholder  WRIC  Richlands,  Va.; 
E.  C.  Blakemore  (50%),  auto  dealer.  Filed 
March  8. 

Milan,  Tenn.— West  Tenn.  Bcstg.  Co.,  1150  kc, 
500  w  daytime.  Post  office  address  Dr.  H.  E.  Wil- 
liams, College  City  Branch  P.  C,  Walnut  Ridge, 
Ark.  Estimated  construction  cost  $19,214,  first 
year  operating  cost  $27,700,  revenue  $50,000. 
Principals  in  partnership  include  President  H.  E. 
Williams  (331/3%),  president  Southern  Baptist  Col- 
lege and  stockholder  KBHS  Hot  Springs,  Ark.; 
Treasurer  Herbert  J.  Kropf  (33y3%),  Dean  South- 
ern Baptist  College;  Vice  President  Hubert  E. 
Clemmer  (6%%),  and  Secretary  G.  W.  Thread- 
gill  (6%%),  auto  dealer.    Filed  March  8. 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

KLX  Oakland,  Calif. — Tribune  Bldg.  Co.  grant- 
ed CP  to  change  from  directional  day  and  night 
to  directional  night,  on  910  kc  5  kw  unlimited. 
Granted  March  17. 

WMOK  Metropolis,  111.— Ft.  Massac  Bcstg.  Co. 
granted  CP  to  increase  power  on  920  kc  daytime 
from  500  w  to  1  kw.    Granted  March  17. 

WBRN    Big    Rapids,  Mich.— Paul   A.  Brandt 

granted  CP  to  increase  power  on  1460  kc  daytime 
from  500  w  to  1  kw.    Granted  March  17. 

WAEW  Crossville,  Tenn.— WAEW  Inc.  granted 
CP  to  increase  power  on  1340  kc  unlimited  from 
100  w  to  250  w.    Granted  March  17. 

KOL,  Seattle,  Wash.— Seattle  Bcstg.  Co.  granted 
CP  to  change  from  directional  day  and  night 
to  directional  night,  operating  on  1300  kc  with 
5  kw.    Granted  March  17. 

WJPG  Green  Bay,  Wis.— Green  Bay  Newspaper 

Co.  granted  modification  of  CP  to  make  changes 
in  daytime  directional  pattern.  Granted  March  17. 

APPLICATION 

KAIM  Thayer,  Mo.,  Robert  F.  Neathery  seeks 
permit  to  increase  from  1  kw  daytime  to  5  kw 
daytime.    Filed  March  8. 

New  Fm  Stations  .  .  . 

ACTION  BY  FCC 

Paris,  Tenn.— Paris  Bcstg.  Co.  granted  CP  for 
new  fm  station  Class  B  fm  station  on  ch  250 
(97.9  mc);  ERP  9.2  kw;  antenna  height  above 
average  terrain  220  ft.;  subject  to  operation  of 
station  on  any  other  channel  as  may  later  be 
assigned  by  the  Commission  in  event  ch.  250 
is  not  allocated  to  Paris,  Tenn.,  as  a  result  of 
pending  rule  making;  and  subject  to  company's 
am  station  WTPR  receiving  permission  from 
the  Commission  to  determine  power  of  WTPR 
by  the  indirect  method  during  installation  of 
the  fm  antenna  and  submission  of  new  resistance 
measurements  and  Forms  302  upon  completion 
of  the  installation.    Granted  March  17. 

Existing  Fm  Stations  .  .  . 

ACTION  BY  FCC 

KRIC-FM  Beaumont,  Tex.— The  Enterprise  Co. 

granted  CP  to  change  from  ch.  258  to  ch.  248 
(97.5  mc).  Granted  March  11;  announced  March 
16. 


Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

WALA-TV  Mobile,  Ala.  —  Pape  Bcstg.  Co. 
granted  assignment  of  CP  for  vhf  ch.  10  to  newly 
created  corporation  Pape  Tv  Co.  No  considera- 
tion is  involved  as  each  stockholder  will  retain 
relatively  same  percentage  of  stock.  Granted 
March  10. 

WAOK-AM-FM  Atlanta,  Ga. — J.  W.  Woodruff 
tr/as  Atlanta  Bcstg.  Co.  seeks  voluntary  assign- 
ment of  license  to  WAOK  Bcstg.  Co.  No  con- 
sideration involved  as  Mr.  Woodruff  will  be  sole 
owner.    Granted  March  12. 

APPLICATIONS 

WGAC  Augusta,  Ga.— Twin  States  Bcstg.  Co. 
seeks  voluntary  acquisition  of  negative  control 
by  Millwee  Owens  and  G.  R.  Boswell  through 
purchase  of  remaining  y3  interest  from  F.  Fred- 
erick Kennedy  for  $9,000.  Messrs.  Owens  and 
Boswell  will  now  each  own  50%  interest.  Filed 
March  9. 

WKEI  Kewanee,  111.— E.  D.  Scandrett,  Harold 
B.  Rothrock  &  Ray  F.  Knochel  d/b  as  Kee  Bcstg. 

Co.  seek  voluntary  assignment  of  license  "to 
WKEI  Bcstg.  Co.  No  consideration  involved  as 
each  partner  retains  y3  interest.    Filed  March  8. 

KPIG  Cedar  Rapids,  Iowa— Cedar  Rapids  Bcstg. 
Corp.  seeks  transfer  of  control  to  Dakota  County 
Realty  Co.  and  six  individuals  for  $69,875.  Prin- 
cipals include  President  John  C.  Kelly  (25%), 
24.8%  stockholder  KTRI  Sioux  City,  Iowa,  and 
vice  president  Journal  Tribune  (Sioux  City); 
Vice  President  Eugene  F.  Kelly  (25%),  24  8% 
stockholder  KTRI,  and  vice  president  Journal 
Tribune;  Vice  President  Fred  T.  Kelly  (25%) 
25.2%  stockholder  KTRI,  and  Secretary-Treas- 
urer Lennon  Kelly  (25%),  president-24.8%  stock- 
holder KTRI.    Filed  March  8. 

WHYN-AM-FM-TV  Springfield,  Mass.— Hamp- 
den-Hampshire Corp.  seeks  voluntary  transfer 
of  negative  control  (50%)  to  Republican  Tv  Inc. 
for  $250,000.  Beneficial  owners  of  Republican  Tv 
Inc.  are  the  Republican-DaiZy  News  Employes 
Beneficial  Fund  and  Springfield  Union  Employes 
Beneficial  Fund,  both  of  Springfield.  Filed 
March  5. 

WKNY-TV  Kingston,  N.  Y. — Kingston  Bcstg. 
Corp.  seeks  voluntary  assignment  to  WKNY-TV 
Corp.  No  consideration  involved  as  principals 
retain  identical  holdings.    Filed  March  16. 

WUTV  (TV)  Youngstown,  Ohio— Albert  S. 
Polan  et  al  d/b  as  Polan  Industries  seeks  assign- 
ment of  CP  for  uhf  ch.  21  to  uhf  ch.  73  WFMJ- 
TV  there  for  $76,600.   Filed  March  17. 

WBIZ  Eau  Claire,  Wis.— WBIZ  Inc.  seeks  trans- 
fer of  control  to  Howard  G.  Bill  through  sale  of 
all  stock  for  $15,000.  Mr.  Bill  is  former  director- 
6.37%  stockholder  WDZ  Decatur,  111.  Filed 
March  8. 

WEGO  Chattanooga,  Tenn. — WDEF  Bcstg.  Co. 

seeks  voluntary  relinquishment  of  control  by 
A.  W.  Huckle  through  gift  to  daughter  Eliza- 
beth A.  Huckle.  Each  will  now  own  50%  inter- 
est.   Filed  March  9. 

WAVY  Portsmouth,  Va.— Portsmouth  Radio 
Corp.  seeks  voluntary  transfer  of  control  to 
Hunter  C.  Phelan  and  10  others  as  voting  trust. 
No  consideration  involved.    Filed  March  4. 


Hearing  Cases 


FINAL  DECISION 

San  Bernardino,   Calif. — New  tv,  uhf  ch.  30. 

The  Commission  announced  its  decision  denying 


New  England 

mo9ooo.oo 

Only  station  in  an  outstanding 
New  England  market  with  retail 
sales  in  excess  of  $50,000,000.00. 
Needs  a  capable  owner-operator. 
Liberal  financing. 


Southern  Network 

Currently  grossing  $65,000.00 
per  year  with  $15,000.00  profit. 
Single  station  market  of  15,000 
population  surrounded  by  good 
farming  lands,  oil  production  and 
excellent  fishing. 
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235  Montgomery  St. 
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FOR  THE  RECORD 


the  application  of  Orange  Belt  Telecasters  for 
a  construction  permit  for  new  tv  station  in  San 
Bernardino.  Calif.,  on  ch.  30  March  15. 

INITIAL  DECISION 

Fayetteville,  N.  C. — New  tv,  uhf  ch.  18.  Hearing 
Examiner  William  G.  Butts  issued  initial  deci- 
sion looking  toward  grant  of  the  application  of 
Fayetteville  Broadcasters  Inc.,  for  construction 
permit  for  new  tv  station  in  Fayetteville,  N.  C, 
on  ch.  18.    Action  March  16. 

OTHER  ACTIONS 

Montgomery,  Ala. — Vhf  ch.  12  proceeding.  FCC 

Comr.  George  E.  Sterling  granted  petition  of 
Alabama  Tv  Co.  insofar  as  it  requests  dismissal 
of  its  bid  for  new  tv  station  on  vhf  ch.  12  and 
denied  petition  in  other  respects.  Action  March 
17. 

Am  Hearing  Dates  Scheduled — FCC  scheduled 
hearing  dates  in  15  am  proceedings  heretofore 
designated  for  hearing.  See  B-T,  March  15,  for 
complete  list.   Action  March  11. 

Am  Skyline  Measurement  Provisions!  Deleted — 
By  report  and  order,  the  Commission  finalized 
its  rule  making  proposal  of  May  8,  and  deleted 
the  sections  in  its  Standards  of  Good  Engineer- 
ing Practice  Concerning  Standard  Broadcast  Sta- 
tions which  provide  that  the  intensity  of  sky- 
wave  broadcast  signals  may  be  computed  on 
the  basis  of  individual  measurements  and  which 
prescribes  the  method  of  making  such  measure- 
ments. This  conforms  to  Commission  practice 
in  holding  that  measurements  of  this  nature  are 
not  proper  for  consideration  in  connection  with 
the  processing  of  individual  am  broadcast  appli- 
cations.   Action  March  11. 

Am  rules  amended — Class  IV  stations.  By  or- 
der, the  Commission  deleted  provision  in  its  am 
broadcast  rules,  effective  immediately,  with  ref- 
erence to  applications  for  Class  IV  stations  on 
regional  channels  that  were  on  file  before  Dec. 
18.  These  exceptions  to  the  rule  which  bans 
grant  of  such  applications  have  been  disposed 
of  and  the  proviso  is  no  longer  needed.  Action 
March  11. 

Rogers,  Ark. — New  am,  1370  kc.  By  order,  the 
Commission  dismissed  with  prejudice  for  failure 
to  prosecute  the  application  of  Chick  Capitol 
Broadcasters  Inc.,  for  new  am  station  in  Rogers, 
Ark.,  on  1390  kc,  1  kw,  day,  and  removed  from 
hearing  docket  the  application  of  Radio  Station 
KAMO  for  new  am  station  on  1370  kc,  1  kw,  day. 
Action  March  15. 
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Escondido,  Oceanside,  Calif. — By  memorandum 
opinion  and  order,  the  Commission  denied  peti- 
tion filed  Oct.  15  by  Oceanside  Bcstg.  Co.  request- 
ing rehearing  and  reconsideration  of  Commission 
decision  issued  Sept.  25,  denying  applications  of 
Oceanside  Bcstg.  Co.,  Oceanside,  Calif.,  and  Bal- 
boa Radio  Corp.,  Escondido,  Calif.,  both  seeking 
new  am  stations  on  1450  kc,  250  watts,  unlimited 
time.    Action  March  12. 

Sacramento,  Calif. — Vhf  ch.  10  proceeding.  FCC 
scheduled  oral  argument  on  April  6  on  applica- 
tions of  McClatchy  Bcstg.  Co.  and  Sacramento 
Telecasters  Inc.  for  new  tv  stations  on  vhf  ch. 
10.    Action  March  12. 

Fm  Allocation — By  order,  the  Commission 
amended  its  Revised  Tentative  Allocation  Plan 
for  Class  B  fm  broadcast  stations  by  deleting 
ch.  227  from  Beaumont,  Tex.,  and  adding  it  to 
Lake  Charles,  La.,  and  deleting  ch.  248  from  Lake 
Charles  and  adding  it  to  Beaumont.  This  ex- 
change of  channels  stems  from  a  proposal  by  the 
Enterprise  Co.,  licensee  of  station  KRIC-FM 
Beaumont,  Tex.,  in  order  to  eliminate  the  present 
condition  of  interference  caused  in  the  Beaumont 
area  to  reception  of  station  KGUL-TV  operating 
on  ch.  11  in  Galveston,  Tex.    Action  March  11. 

Ft.  Wayne,  Ind.— Uhf  ch.  69  proceeding.  FCC 
scheduled  oral  argument  on  April  5  on  applica- 
tion of  Anthony  Wayne  Bcstg.  Co.  for  new  tv 
station  on  uhf  ch.  69.    Action  March  12. 

Wichita,  Kan.— Vhf  ch.  10  proceeding.  FCC 
scheduled  oral  argument  on  April  5  on  appli- 
cations of  Mid-Continent  Tv  Inc.  and  KAKE  for 
new  tv  stations  on  vhf  ch.  10.   Action  March  12. 

WKNK  Muskegon,  Mich. — By  memorandum 
opinion  and  order  the  Commission  granted  a  peti- 
tion filed  Dec.  18  by  N-K  Broadcasting  Co.  to 
reconsider  Commission  action  of  Aug.  21,  order- 
ing Nicholas  William  Kuris  and  Gladys  Kuris, 
d/b  as  N-K  Broadcasting  Co.,  licensee  of  WKNK 
Muskegon,  Mich.,  to  show  cause  why  order  of 
revocation  of  station  license  should  not  be  is- 
sued; cancelled  hearing  and  dismissed  proceeding. 
Action  March  12. 

KSTL  St.  Louis,  Mo— Radio  St.  Louis.  FCC 
Comr.  George  E.  Sterling  granted  petition  to 
dismiss  without  prejudice  its  application  to 
change  from  1  kw  to  10  kw,  directional.  Action 
March  17. 

St.  Louis,  Mo. — Ch.  4  proceeding.  By  order, 
the  Commission  denied  appeal  filed  by  Missouri 
Valley  Television  Co.  from  examiner's  ruling 
which  denied  motion  by  petitioner  for  contin- 
uance of  hearing  involving  its  application  and 
those  of  KWK  Inc.,  and  KXOK  Inc.,  for  new  tv 
stations  in  St.  Louis,  Mo.,  on  ch.  4.  Action 
March  15. 

Perth  Amboy,  Elizabeth,  N.  J.— FCC  by  order 
dismissed  without  prejudice  application  of  Perth 
Amboy  Bcstg.  Co.  for  new  am  station  on  1510 
kc  250  w  daytime  at  Perth  Amboy,  for  lack  of 
prosecution  and  retained  in  hearing  bid  of  Union 
Bcstg.  Co.  for  1510  kc  1  kw  day.  Action  March  17. 

Mansfield,  Ohio— Uhf  ch.  36  proceeding.  By 
memorandum  opinion  and  order,  the  Commission 
dismissed  petition  filed  on  Jan.  22  by  Mansfield 
Journal  Co.  requesting  removal  of  David  I. 
Kraushaar  as  Counsel  for  the  Broadcast  Bureau 
in  proceeding  involving  applications  of  Mansfield 
Journal  Co.  and  Fergum  Theatres  Inc.,  for  new 
tv  stations  in  Mansfield,  Ohio,  on  ch.  36;  and 
ordered  that  the  charges  against  Mr.  Kraushaar 
set  forth  in  the  petition  be  stricken  from  the 
record  as  sham  and  false.    Action  March  12. 

Lawton,  Okla. — Lawton  Bcstg.  Co.  FCC  desig- 
nated for  hearing  application  for  new  am  station 
on  1600  kc  1  kw  unlimited  in  a  consolidated  hear- 
ing with  application  of  Phil  Bird  for  same  facil- 
ity at  Lawton.    Action  March  17. 

Portland,  Ore. — Vhf  ch.  12  proceeding.  FCC 
scheduled  oral  argument  on  April  6  on  applica- 
tions of  Orange  Tv  Inc.,  Columbia  Empire  Tele- 
casters Inc.,  and  Northwest  Tv  &  Bcstg.  Inc. 
for  new  tv  station  on  vhf  ch.  12.  Action  March 
12. 

Proposed  Minimum  Power  for  Uhf — The  Com- 
mission proposed  to  amend  its  rules  governing 
tv  broadcast  stations  so  as  to  require  radiated 
power  of  5  kw  for  uhf  stations.  Comments  will 
be  received  on  or  before  April  16.  The  Com- 
mission explains  that  when  uhf  broadcast  was 
authorized,  high  power  uhf  equipment  was  not 
available.  Now  that  it  is  becoming  available, 
the  proposed  minimum  power  is  in  order  to 
assure  the  best  possible  technical  service.  Sta- 
tions presently  authorized  with  less  than  the 
proposed  minimum  would  not  be  affected.  How- 
ever, it  is  proposed  to  cease  the  issuance  of 
Special  Temporary  Authorizations  for  operation 
with  lower  powers  than  those  specified  in  sta- 
tion construction  permits,  except  upon  a  show- 
ing that  the  specified  transmitting  equipment 
is  not  available.    Action  March  11. 

Providence,  R.  I.— Vhf  civ  12-uhf  ch.  16  pro- 
test. FCC  by  memorandum  opinion  and  order, 
dismissed  protest  fifiled  March  3,  by  ch.  12  WPRO- 
TV  Providence,  R.  I.,  directed  against  Commis- 
sion's actions  of  Feb.  2  and  3  respectively,  grant- 
ing without  hearings  applications  of  Channel  16 
of  Rhode  Island,  Inc.,  for  extension  of  time  to 
complete  construction  and  for  Special  Temporary 
Authorization  for  interim  operation  on  ch.  16. 
Action  March  17. 

Tv  Allocation— On  petition  of  WGOV-TV  Val- 
dosta,  Ga.,  the  Commission  invites  comments  on 
or  before  April  9,  1954,  to  a  rule-making  proposal 
that  tv  ch.  53  (plus)  be  substituted  for  ch.  23 
at  Fitzgerald,  Ga.  WGOV,  permittee  for  ch.  37 
at  Valdosta.  urges  the  change  to  enable  it  to 
obtain  a  suitable  site.   Action  March  11. 
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Tv  Allocation — Uhf  ch.  21  to  Huntington, 

By  memorandum  opinion  and  order,  the  C_ 
mission  denied  petition  filed  Feb.  11  by  Sar 
Tarzian    Inc.,    Bloomington,    Ind.,  request 
changes  in  tv  channel  assignments  to  Anders 
Logansport,  Madison,  Connersville,  -  South  i 
and  Lebanon,  Ind.,  but  initiated  proposed 
making  with  respect  to  Tarzian's  further 
posal  to  assign  ch.  21  (plus)  to  Huntington, 
state.   Comments  on  the  latter  will  be  recei; 
or  before  April  9.    Huntington  has  no  assig: 
channel  at  present.    Comr.  Bartley  favored 
suing  entire  proposal  as  rule  making.  Ad 
March  11. 

Tv  Allocation — On  petition  of  the  West  Virg: 
Research  Center  Inc.,  Salem,  W.  Va.,  the  C< 
mission  invited  comments  on  or  before  April 
that    organization's    rule-making  proposal 
change  the  assignment  of  tv  ch.  5  at  Weston; 
Va.,  from  commercial  to  noncommercial  edi 
tional.    If  this  is  done,  it  proposes  to  file 
same.   Five  channels  in  West  Virginia  are 
reserved  for  noncommercial  educational  us 
Charleston,  43;  Hunting,  53;  Morgantown,  24, 
Wheeling,  57.  Action  March  11. 

Ft.  Worth,  Tex. — Vhf  ch.  11  proceeding. 
Comr.  George  E.  Sterling  granted  petition 
Lechner  Tv  Co.  for  dismissal  without  prejvu 
of  its  bid  for  new  tv  station  on  vhf  ch.  11.  Ac 
March  11. 

Jacksonville,  Tex. — FCC  Comr.  George  E.  S, 
ling  granted  petition  of  Darrell  E.  Yates  to 
miss  without  prejudice  his  application  for 
am  station  on  1260  kc,  500  w  unlimited,  di 
tional.  Action  March  11. 

Plymouth,  Sheboygan,  Wis. — FCC  Comr.  Gee 
E.  Sterling  granted  petition  of  Sheboygan  Be 
Co.  to  dismiss  without  prejudice  its  applica' 
for  new  am  station  on  1420  kc  500  w  dayt 
at  Sheboygan,  and  retained  in  hearing  comp 
tive  bid  of  Eastern  Wisconsin  Bcstg.  Co. 
Plymouth.    Action  March  17. 

Madison.  Wis. — Vhf  ch.  3  proceeding.  By  orf^3* 
the  Commission  denied  a  petition  filed  on  Oct 
by  Badger  Tv  Co.,  requesting  enlargement 
clarification  of  hearing  issue  in  the  proceeding 
volving  its  application  and  that  of  Radio  Wise 
sin  Inc.,  for  new  tv  stations  in  Madison,  Wis.l 
ch.  3    Action  March  12. 

Sheboygan,  Wis. — Lake  Shore  Bcstg.  Co.  F, 
on   petitions   of   Columbia   Bcstg.  System 
(WBBM),  and  Radio  Station  WAIT  (WAIT),  I 
of  Chicago,  adopted  an  order  staying  effeC| 
date  of  Commission  action  of  Feb.  3,  gran'.- . 
new  am  station  to  Lake  Shore,  on  800  kc,  2S.  *'lv  M 
daytime,  at  Sheboygan,  Wis.,  and  designated  sf  ™  """ 
for  hearing;  made  stations  WAIT  and  WBJ5 
parties  to  proceeding,  and  ordered  that  the  1 
den  of  the  proceeding  with  introduction  of 
dence  and  burden  of  proof  upon  Lake  Sh 
Action  March  17. 
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March  1 1  Decisions 

Actions  on  Motions 


The  following  actions  on  motions  were  take? 
indicated : 


By  Hearing  Examiner  Basil  P.  Cooper 
Fresno,  Calif. — Calif.  Inland  Bcstg.  Co.  KAt 
The  George  Harm  Station.  Granted  petitioi 
Calif.  Inland  that  decisional  process  pro( 
forthwith  on  basis  of  the  record  which  is 
sponsive  to  all  issues  now  specified  by  the  C 
mission;  and  denied  request  of  KARM  that 
cisional  process  be  held  in  abeyance  pent 
Commission  action  on  petition  to  reconsidei 
order  of  Feb.  24  (re  Dockets  9050-10650)  forj 
12;  further  ordered  that  proposed  findings 
be  filed  on  or  before  March  15,  with  the  un> 
standing  that  either  applicant,  upon  notice  to. 
other,  may  extend  the  date  for  filing  such 
posed  findings  up  to  but  not  beyond  March 
and  that  reply  findings  may  be  filed  by  any  p; 
to  the  proceeding  within  seven  days  after  j 
posed  findings  have  been  filed.  Further  ord(, 
that  pursuant  to  Commission  Order  of  Feb.,, 
adopted  an  issue  regarding  funds,  directec 
both  applicants. 


March  12  Decisions 

TV  BROADCAST  ACTION 
McFarland  Letter 

The  Commission  en  banc,  by  Commissio 
Hyde  (Chairman),  Webster,  Sterling,  Henn 
Bartley,  Doerfer  and  Lee,  took  the  following! 
tion  on  March  11: 

Edward  Lamb,  Toledo,  Ohio — Is  being  adv" 
in  accordance  with  provisions  of  Section  30: J 
of  the  Communications  Act  that  the  applica 
of  Dispatch  Inc..  (individually  controlled 
Lamb)  for  renewal  of  license  of  tv  station  W 
ch.  12,  Erie,  Pa.  (BRCT-42),  indicates  the  ne, 
sity  of  a  hearing. 

March  12  Applications 

ACCEPTED  FOR  FILING 
License  for  CP 

WORZ  Orlando,  Fla.— Central  Fla.  Bcstg. 

License  to  cover  construction  permit  (BP-835( 
modified  which  authorized  increase  in  day  poi 
employing  DA,  make  changes  in  the  antenna/ 
tern  and  change  type  of  transmitter  (BL-5221 
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Renewal  of  License 
WJLK-FM  Asbury  Park,  N.  J.,  Asbury  Park 
Adltess  Inc.  (BRH-117);  WMBO-FM  Auburn,  N.  Y., 
(uburn  Pub.  Co.   (BRH-414);   WMGM-FM  New 
I « (prk,    N.    Y.,    Marcus    Loew    Booking  Agency 
*8RH-30);  WCBS-FM  New  York,  N.  Y.,  Columbia 
estg.  System  Inc.  (BRH-31);  WWRL-FM  New 
jrk,  N.  Y„  Long  Island  Bcstg.  Corp.  (BRH-738); 
NBC-FM  New  York,  N.  Y.,  National  Bcstg.  Co. 
c.  (BRH-47);  WFLY  Troy,  N.  Y.,  The  Troy  Rec- 
d  Co.  (BRH-233);  WRRL  Wethersfie.'d  Town- 
fip,  N.  Y.,  Northeast  Radio  Corp.  (BRH-393). 

License  for  CP 
WEDK  Springfield,  Mass. — School  Committee  of 
(ringfield,  Mass.  License  to  cover  construction 
rmit  (BPED-183)  as  modified  which  authorized 
new  non-commercial  fm  station  (BLED-145). 
IWSPE  Springville,  N.  Y. — Board  of  Education 
Central  School  District  No.  1,  et  al.  (BRED-89). 

Modification  of  CP 
WRAY-TV  Nr.  Princeton,  Ind.,  Southern  In- 
ana  Telecasting  Inc.— Mod.  of  CP  (BPCT-1563) 
mod.,  which  authorized  new  tv  station  to  ex- 
(nd  completion  date  from  3-11-54.  (BMPCT- 
45). 

WOI-TV  Ames,  Iowa,  Iowa  State  College  of 
jriculture  and  Mechanic  Arts  —  Mod.  of  CP 
^jj||&PCT-974)  as  mod.,  which  authorized  changes 
facilities  of  existing  tv  station  for  extension 
completion  date  to  9-11-54.  (BMPCT-1946). 
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Renewal  of  License 
WLBB    Carrollton,    Ga.,    Carroll    Bcstg.  Co. 
3R-1431);  WJKO  Springfield,  Mass.,  Springfield 
cstg.  Co.  (BR-2386);  WHAM  Rochester,  N.  Y., 
romberg-Carlson  Co.  (BR-261). 

Applications  Returned 
WAGM  Presque  Isle,  Me. — Aroostock  Bcstg. 
>rp.  (Remote  control)  (Not  signed  by  officer). 
Wellsboro,  Pa. — Farm  and  Home  Bcstg.  Co. 
O  %  John  A.  Fay,  station  WFRM,  Couders- 
»rt,  Pa.).  Construction  permit  for  new  standard 
ation  on  1240  kc,  250  .w,  unlimited  hours  of 
>eration.    (Necessary  to  specify  site.) 

Remote  Control 

IWATL  Atlanta,  Ga.,  Atlanta  Bcstg.  Co.  (BRC- 
8);  WGBA  Columbus,  Ga.,  Christian  &  McClure 
5RC-327);  WMOX  Meridian,  Miss.,  Birney  Imes 
F.  (BRC-326);  WARD  Johnstown,  Pa.,  Central 
bstg.  Co.  (BRC-330);  WNVA  Nortoh,  Va.,  Blan- 
Radio  Co.  (BRC-329);  WAOK-FM  Atlanta, 
J.  W.  Woodruff  tr/as  Atlanta  Bcstg.  Co. 
SRCH-78);  WARD-FM  Johnstown,  Pa.,  Central 
:stg.  Co.  (BRCH-77). 
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License  for  CP 
iWFIL-TV  Philadelphia,  Pa.,  Triangle  Publica- 
ons  Inc.  (The  Philadelphia  Inquirer  Division) — 

cense  to  cover  CP  (BFCT-731)  which  authorized 
:anges  in  facilities  of  existing  tv  station  and  to 
ecify  studio  location  as  4532  Market  St.,  Phila- 
Iphia,  Pa.  (BLCT-186). 

Modification  of  CP 
WFBC-TV  Greenville,  S.  C,  WMRC  Inc.— Mod. 

CP  (BPCT-1132)  as  mod.,  which  authorized 
w  tv  station  for  extension  of  completion  date 
5-15-54.  (BMPCT-1944). 

KRGV-TV  Weslaco,  Texas,  KRGV  Television 

c— Mod.  of  CP  (BPCT-1678)  which  authorized 
w  tv  station  for  extension  of  completion  date 
5-15-54  (BMPCT-1943). 


March  15  Applications 

ACCEPTED  FOR  FILING 


Remote  Control 

WCAP  Northeast  Radio  Inc.,  Lowell,  Mass. 
RC-331);  KFMJ  Fred  Jones  Bcstg.  Co.,  Tulsa, 
cla.  (BRC-332);  WKSR  Richland  Bcstg.  Co.,  Pu- 
iki,  Tenn.  (BRC-334);  KBLP  Ben  L.  Parker, 
Ifurrias,  Tex.  (BRC-333);  WFVA  Fredericks- 
rg  Broadcasting  Corp.,  Fredericksburg,  Va. 
fRC-335). 

Renewal  of  License 
KCBQ  Charles  E.  Salik,  San  Diego,  Calif.  (BR- 
35);  KTIM  Marin  Bcstg.  Co.,  San  Rafael,  Calif. 
R-1538);  WTOP  WTOP  Inc.,  Washington,  D.  C. 
IR-220);  WSMI  Mid-Illinois  Bcstg.  Co.,  Litch- 
•ld,  111.  (BR-2547);  KAYL  The  Cornbelt  Bcstg. 
>.,  Storm  Lake,  Iowa  (BR-2211);  WPEP  Silver 
ty  Bcstg.  Corp.,  Taunton,  Mass.  (BR-2449); 
PAG  Washtenaw  Bcstg.  Co.,  Ann  Arbor,  Mich. 
R-1213);  WMRP  Methodist  Radio  Parish  Inc., 
int,  Mich.  (BR-1364);  WHBI  May  Radio  Bcstg. 
irp.,  Newark,  N.  J.  (BR-178);  WCTC  Chanti- 
:er  Bcstg.  Co.,  New  Brunswick,  N.  J.  (BR-1422); 
BTA  Batavia  Bcstg.  Corp.,  Batavia,  N.  Y.  (BR- 
20);  WGVA  Star  Bcstg.  Co.,  Geneva,  N.  Y.  (BR- 
tfllSl);  WXRA  Western  New  York  Bcstg.  Co., 
^lraore,  N.  Y.  (BR-1944);  WALL  Community 
fstg.  Corp.,  Middletown,  N.  Y.  (BR-1182);  WBNX 
ENX  Bcstg.  Co.,  New  York,  N.  Y.  (BR-250); 
NEW  WNEW  Inc.  New  York,  N.  Y.  (BR-1049); 
KBS  Key  Bcstg.  System  Inc.,  Oyster  Bay,  N. 
(BR-233);  WALK  Suffolk  Bcstg.  Corp.,  Patch  - 
ue,  N.  Y.  (BR-2710);  WGY  General  Electric  Co., 
henectady,  N.  Y.  (BR-264);  WHAZ  Rensselaer 
ily  technic  Institute,  Troy,  N.  Y.  (BR-267); 
|REV  Reidsville  Bcstg.  Co.,  Reidsville,  N.  C. 
1R-2537);  WJMO  Friendly  Bcstg.  Co.,  Cleveland, 
no  (BR-1723);  WWSO  Radio  Springfield  Inc., 
iringfield,  Ohio  (BR-1735);  WBUD  Morrisville 


Bcstg.  Co.,  Morrisville,  Pa.  (BR-1554);  WNAR 
Norristown  Bcstg.  Co.,  Norristown,  Pa.  (BR- 
1314);  WVSC  Somerset  Bcstg.  Co.,  Somerset,  Pa. 
(BR-2579);  WVJP  Borinquen  Bcstg  Co.,  Caguas, 
P.  R.  (BR-1946);  WNOX  Scripps-Howard  Radio 
Inc.,  Knoxville,  Tenn.  (BR-473);  KSTA  Coleman 
County  Bcstg.  Co.,  Coleman,  Tex.  (BR-1779); 
WRVA  Larus  &  Bro.  Co.,  Richmond,  Va.  (Main 
&  Aux)  (BR-386);  WSPT  Stevens  Point  Bcstg. 
Co.,  Stevens  Point,  Wis.  (BR-2130);  WTTN  Wa- 
tertown  Radio  Inc.,  Watertown,  Wis.  (BR-2439). 

WTOA  Trenton,  New  Jersey,  Mercer  Bcstg.  Co., 
(BRH-420);  WQXR-FM  New  York,  N.  Y.,  Inter- 
state Bcstg.  Co.  (BRH-35);  WGHF  New  York, 
N.  Y.,  WGHF  Inc.  (BRH-119);  WSLB-FM  Ogdens- 
burg,  N.  Y.,  St.  Lawrence  Bcstg.  Corp.  (BRH-616). 

Application  Returned 
KBLR  Phoenix,  Ariz.,  James  T.  Ownby — Modi- 
fication of  construction  permit  (BP-8975).  which 
authorized  new  standard  broadcast  station  for 
approval  of  antenna,  transmitter  and  studio  lo- 
cations.   (Necessary  to  complete  Section  I.) 

Remote  Control 

WMOU-FM  Berlin,  New  Hampshire,  White 
Mountains  Bcstg.  Co.,  (BRCH-79). 

Modification  of  CP 

WMVO-FM  Mt.  Vernon,  Ohio,  The  Mount  Ver- 
non Bcstg.  Co. — Modification  of  construction  per- 
mit (BPH-1877)  which  authorized  changes  in 
licensed  station  for  extension  of  completion  date 
(BMPH-490I). 

WCHU-TV  Ithaca,  N.  Y.,  Cornell  University- 
Mod,  of  CP  (BPCT-534)  as  mod.,  which  author- 
ized a  new  Comm.  tv  Bcstg.  station  for  extension 
of  completion  date  to  10-1-54  (BMPCT-1954) . 


March  16  Decisions 

BROADCAST  ACTIONS 

The  Commission,  by  the  Broadcast  Bureau, 
took  the  following  actions  on  the  dates  shown: 

Actions  of  March  12 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WMOX  Meridian,  Miss.;  WFVA  Fredericksburg, 
Va.;  WNVA  Norton,  Va.;  WKSR  Pulaski,  Tenn. 

Modification  of  CP 
KCCT  Corpus  Christi,  Tex.,  International  Radio 

Co. — Granted  mod.  of  CP  to  change  type  trans- 
mitter and  specify  studio  location;  condition 
(BMP-6447). 

The  following  were  granted  mod.  of  CPs  for 
extension  of  completion  dates  as  shown: 

WOBS-TV  Jacksonville,  Fla.,  to  10-12-54; 
WHCU-TV  Ithaca,  N.  Y.,  to  9-7-54. 

Actions  of  March  11 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WARD-AM-FM  Johnstown,  Pa.;  WATL-FM 
Atlanta,  Ga. 

KASI  Ames,  Iowa,  Ames  Bcstg.  Co. — Granted 
permission  to  sign-off  at  7  p.m.  during  May, 
June,  July  and  August. 

Modification  of  CP 

The  following  were  granted  mod.  of  CPs  for 
extension  of  completion  dates  as  shown: 

WFBC-TV  Greenville,  S.  C,  to  9-29-54;  WRAY- 
TV  Princeton,  Ind.,  to  9-11-54;  WQCY  Allentown, 
Pa.,  to  9-10-54;  WIL-TV  St.  Louis,  Mo.,  to  9-10-54; 
KFUO-TV  Clayton,  Mo.,  to  10-4-54;  KRGV-TV 
Weslaco,  Tex.,  to  9-15-54;  WOI-TV  Ames,  Iowa, 
to  9-11-54;  KABC-TV  Los  Angeles,  Calif.,  to 
10-10-54. 


Actions  of  March  10 
Remote  Control 

The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 

WIVI  Christiansted,  V.  I.;  WHXY  Bogalusa, 
La.;  KXLR  North  Little  Rock,  Ark.,  with  non- 
directional  antenna;   KGST  Fresno,  Calif. 

Modification  of  License  , 

WLOF  Orlando,  Fla.,  Hazlewood  Inc.— Granted 
mod.  of  license  to  change  name  to  Mid-Florida 
Radio  Corp.  (BML-1579). 

Modification  of  CP 

The  following  were  granted  mod.  of  CPs  for 
extension  of  completion  dates  as  shown:  KFIA 
Anchorage,  Alaska,  to  9-29-54;  WREX-TV  Rock- 
ford,  111.,  to  9-15-54;  WLWA  Atlanta,  Ga.,  to 
9-10-54 — condition. 

Actions  of  March  9 
Remain  Silent 

WTKM  Hartford,  Wis.,  The  Kettle-Moraine 
Bcstg.  Co. — Granted  an  extension  of  authority 
to  remain  silent  to  May  1,  1954. 

Modification  of  CP 

The  following  were  granted  mod.  of  CPs  for 
extension  of  completion  dates  as  shown: 

KWFT-TV  Wichita  Falls,  Tex.,  to  9-22-54; 
WFMZ-TV  Allentown,  Pa.,  to  9-15-54;  KMJ-TV 
Fresno,  Calif.,  to  9-29-54;  WJDM  Panama  City, 
Fla.,  to  9-21-54;  WTVR  Richmond,  Va.,  to  10-1-54; 
KOLN-TV  Lincoln,  Neb.,  to  10-6-54. 

Actions  of  March  8 
Licensed 

KPFB  Berkeley,  Calif.,  Pacifica  Foundation — 

Granted  license  for  noncommercial  educational 
fm  broadcast  station;  ch.  207  (89.3  me),  150  w, 
U  (BLED-144). 

WDFM  State  College,  Pa.,  The  Pennsylvania 
State  University — Granted  license  for  noncom- 
mercial educational  fm  broadcast  station;  ch. 
216  (91.1  mc),  250  w,  U  (BLED-143). 

WJEF-FM  Grand  Rapids,  Mich.,  Fetzer  Bcstg. 
Co. — Granted  license  for  fm  broadcast  station; 
ch.  229  (93.7  mc),  115  kw;  420  feet  antenna;  un- 
limited hours  (BLH-851). 

Early  Sign-off 

WLOA  Braddock,  Pa.,  Matta  Bcstg.  Co.— Grant- 
ed authority  to  sign  off  at  6  p.m.  for  the  period 
April  15  to  October  1,  1954. 

WCRE  Cheraw,  S.  C,  Chesterfield  Bcstrs  Inc. 
— Granted  request  to  sign-on  at  6  a.m.  and  sign- 
off  at  6:30  p.m.  for  months  May,  June,  July  and 
Aug.  1954. 

KNCK  Concordia,  Kan.,  General  Bcstg.  Co.  — 
Granted  authority  to  sign-off  at  6:30  p.m.  for  the 
months  March,  April,  May,  June,  July,  August 
and  Sept. 

Licensed 

KERC  Eastland,  Tex.,  Tri-Cities  Bcstg.  Co.  of 
Eastland  County,  Tex. — Granted  license  for  am 
broadcast  station;  1590  kc,  500  w,  D  (BL-5053). 

WPXY  Punxsutawney,  Pa.,  Jefferson  Bcstg.  Co. 
— Granted  license  for  am  broadcast  station;  1300 
kc,  1  kw,  D  (BL-5005). 

Granted  CP 

WBLK  Clarksburg,  W.  Va.,  Ohio  Valley  Bcstg. 
Corp. — Granted  CP  to  mount  tv  antenna  on  top 
of  am  tower  (BP-8413). 

WJJL  Niagara  Falls,  N.  Y.,  John  J.  Laux  — 

Granted  CP  to  replace  expired  CP  (BP-8224) 
as  mod.,  which  authorized  change  in  transmitter 
location  and  installation  of  a  new  vertical  an- 
tenna (BP-9188). 

Modification  of  CP 
KBSF  Springhill,  La.,  Springhill  Bcstg.  Co. — 
Granted  mod.  of  CP  for  approval  of  antenna, 
transmitter    and     studio     location;  conditions 
(BMP-6438). 

The  following  were  granted  mod.  of  CPs  for 
extension  of  completion  dates  as  shown: 

WTLO  New  Orleans,  La.,  to  9-8-54;  WKOP-FM 
Binghamton,  N.  Y.,  to  4-1-54. 
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RADIO  AND  TELEVISION  REPRESENTATIVES 
SINCE  1933 

366  MADISON  AVENUE  •  NEW  YORK  17  •  phone:  MU  2-8755 
NEW  YORK  •  CHICAGO  •  BEVERLY  HILLS  ■  SAN  FRANCISCO 
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Builds  wider-spread  acceptance 
for  yovr  brand  than  does  any  other  Atlanta 
TV  outlet  because  WSB-TV  is 


AREA  station 


Account  executives  picking  WSB-TV  assure  their  client  of  a 

deadly  competitive  advantage  over  brand  opponents  on 

any  other  Atlanta  station.  WSB-TV's  coveted  channel  2  dial  spot, 

plus  100,000  watts  power  boomed  out  from  a  1062  ft.  tower 

delivers  far  more  total  audience,  and  far  more  audience  per  dollar 

invested.  In  Georgia  only  WSB  gives  you  the  mass 

circulation  you  need  if  you  want  to  build 

mass  sales  volume  fast.  Ask  Petry  for  availabilities. 


wsb-fv 

Atlanta,  Georgia 


Channel  2  with  100,000 
watts  from  1062 ft.  tower. 
Georgia's  only 
full  NBC  service. 
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TELESTATUS 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  commercially 
pd  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  com- 
mercial programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
jbout  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B»T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 


ABC,  DuM;  CBS  Spot  Sis.; 


I  Birmingham — 

►  WABT  (13)  CBS. 

226,000 

►  WBRC-TV  (6)  NBC;  Katz;  184,300 

WJLN-TV  (48),  12/10/52— Unknown 

WSGN-TV  (42),  12/18/52— Unknown 

Decaturt— 
WMSL-TV  (23)  12/26/52-5/1/54 

Mobilet— 

W ALA-TV   (10)    ABC,   CBS.  NBC;  Headley- 
Reed:  52,500 

►  WKAB-TV  (48)  CBS,  DuM;  Forjoe;  53,149 

The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
Montgomery — 

►  WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 
mer;  24,600 

Montgomery   Bcstg.   Co.    (12)  Headley-Reed; 
Initial  Decision  10/7/53-9/15/54 
Selmat— 

Deep  South  Bcstg.  Co.  (8)  2/24/54-Unknown 
ARIZONA 
Mesa  (Phoenix) — 

►  KTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 
85,496 

Phoenix — 

►  KOOL-TV  (10)  ABC;  Hollingbery;  85,496 

►  KOY-TV  (10)  ABC;  Blair;  85,496 

►  KPHO-TV  (5)  ABC,  CBS,  DuM;  Katz;  85,496 
Tiicnn — 

VKOPO-TV  (13)  CBS,  DuM,  Forjoe;  21,800 
[►KVOA-TV  (4)  NBC;  Raymer;  21,800 
Yumat— 

»KIVA  (11)  DuM;  Forjoe;  17,462 
ARKANSAS 


El  Doradot— 
South  Arkansas  Tv  Co. 


(10)  2/24/54-Unknown 


Fort  Smitht— 

►  KFSA-TV    (22)    ABC.    NBC.   DuM;  Pearson; 

18,500 

Hot  Springsf— 

Southern  Newspapers  Inc.  (9)  1/20/54-Unknown 
Little  Rock — 

KARK-TV    (4)    NBC;    Petry;  6/18/53-4/1/54 

(granted  ST  A  Jan.  11) 
KETV  (23),  10/30/53-Unknown 

►  KRTV  (17)  CBS,  DuM;  51,000 
Pine  Blufft— 

►  KATV  (7)  ABC;  Avery-Knodel;  58,772 
CALIFORNIA 

Bakersfield — 

►  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  55,000 

►  KERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 
109,692 

Berkeley  (San  Francisco) — 
KQED  (*0)  7/24/53-Unknown 
Chico — 

►KHSL-TV  (12)  CBS,  NBC;  Grant;  30,580 
Coronat — 
KCOA  (52),  9/16/53-Unknown 

El  Centrot— 

Valley  Empire  Telecasters  (16)  2/10/54— Un- 
known 
turekif— 

*  KTEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair 
fteino — 

►KBID-TV  (53)  Meeker 

►  KJEO-TV  (47)  ABC;  Branham;  89,052 
►KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 
Los  Angeles — 

KBIC-TV  (22)  2/10/52-Unknown 
►KABC-TV  (7)  ABC;  Petry;  1,776,018 
►KCOP  (13)  Katz;  1,776,018 
►KHJ-TV  (9)  H-R;  1,776,018 
►KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,776,018 
►KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,776,018 
►KTLA  (5)  Raymer;  1,776,018 
►KTTV  (11)  DuM;  Blair;  1,776,018 
►KTHE  (*28) 

Xercedt— 
KMER  (34),  9/lt/53-Unknown 

dcasting   •  Telecasting 


Newest  Starters 

Listed  below  are  the  newest  stations 
that  have  started  commercial  operation: 
KSAN-TV  San  Francisco  (ch.  32),  March 

9. 

WSJV  (TV)  Elkhart,  Ind.  (ch.  52),  March 


15 
14. 


KDAL-TV  Duluth,  Minn.  (ch.  3),  March 
1. 

KCEB  (TV)  Tulsa,  Okla.  (ch.  23),  March 


13. 


Modestof — 

KTRB-TV  (14)  2/17/54-Unknown 

Montereyf — 

KMBY-TV  (8)  CBS;  Hollingbery:  190,212 

Sacramento — 

KBIE-TV  (46)  6/26/53-Spring  'S4 

►  KCCC-TV  (40)  63,265 

McClatchy   Bcstp.   Co.   (10),   Initial  Decision 
11/6/53 

Salinast — 

►  KSBW-TV  (8)  CBS,  NBC;  Hollingbery;  381,494 

San  Bernardinot — 
KITO-TV  (18),  11/6/52-Unknown 

San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS.  DuM;  Petry;  206.382 
>■  KFSD-TV  (10)  NBC;  Katz;  206,382 

KUSH  (21)  12/23/53-Unknown 

Ssn  Frsncisco^- 

KBAY-TV    (20),    3/11/53-Unknown  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  838,600 

►  KPIX  (5)  CBS,  DuM;  Katz;  838,600 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  838,600 

►  KSAN-TV  (32)  McGillvra 
San  Joset — 

Standard  Radio  &  Tv  Co.  (11),  Initial  Decision 
11/18/53 
San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  65,489 
3  ri  1 3  .B  sl  r  b  £11*  tk 

►  KEYT   (3)   ABC,   CBS,  NBC.  DuM;  Holling- 

bery; 430,192 

Stocktonf — 

►  KTVU  (36)  Hollingbery 

Radio  Diablo  Inc.  (13)  2/11/54-6/1/54 
Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  123,000 

Yuba  Cityt— 
KAGR-TV   (52),  3/11/53-Unkonwn 

COLORADO 
Colorado  Springsf — 

►  KKTV    (11)    ABC.    CBS,   DuM;  Hollingbery; 

40,743 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,600 
Denver — 

»►  KB  TV  (9)  ABC,  CBS;  Free  &  Peters;  197,516 

►  KFEL-TV  (2)  NBC;  Blair;  197,516 

►  KLZ-TV  (7)  CBS;  Katz;  197.516 

►  KOA-TV  (4)  NBC;  Petry;  197,516 
KRMA-TV  C6),  7/1/53-1954 

Grand  Junctiont — 

KFXJ-TV  (5)  Holman;  3/26/53-May  '54 
Pueblo — 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  38,900 

►  KDZA-TV  (3)  McGillvra;  40,000 

CONNECTICUT 

Bridgeport — 
WCT.B  C71),  1/29/53-Unknown 

►  WICC-TV  (43)  ABC,  DuM;  Young;  59,127 
WSJL  (49),  t/14/52-Unknown 

Hartfordt— 
WEDH   (*24),  1/29/53-Unknown 
WGTH-TV   (18),  10/21/53-Unknown 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Station 


Dallas 


TELEVISION 
MARKET 


MAXIMUM 
POWER 

100,000  Watts  Video 
50,000  Watts  Audio 

DALLAS  and 
FORT  WORTH 

'  More  than  a  Million 
urban  population  in  the 
50-mile  area 

More  than  TWO  MILLION 
in  the   100-mile  area  .  .  . 

NOW 


I  368,500  I 


TELEVISION  HOMES 

,n  KRLD-TV'S 

EFFECTIVE  COVERAGE 


AREA 


BS 


EXCLUSIVE  CBS  ; 
TELEVISION  OUTLET  FOR 
DALLAS-FORT  WORTH 
AREAS 

^ — This  is  why — 

KRLD-TVj 

^  is  your  best  buy 

Channel  ^1  f  Represented  by 

The  BRANHAM  Company 
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New  Britain — 

►  WKNB-TV  (30)  CBS,  DuM;  Boiling;  146,280 
New  Haven — 

WELI-TV  (59),  H-R;  6/24/ 53-Summer  '54 

►  WNHC-TV  (8)  ABC,  CBS,  NBC,  DuM;  Kate; 

702,032 

WNLC-TV    (26)  12/31/52-Unknown 
Norwlcht — 

WCTN  (*63),  l/29/53^Unknown 
Stamfordt — 

WSTF   (27),  S/27/53-Unknown 

Waterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  110,600 

DELAWARE 

Dovert — 

WHRN  (40),  3/11/53-Unknown 
Wilmington — 

►  WDEL-TV  (12)  NBC.  DuM;  Meeker;  193,287 
WILM-TV   (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595,600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis;  598,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 

►  WTTG  (5)  DuM:  Blair;  559,000 
WOOK-TV  (50)  2/24/54-Vnknown 

FLORIDA 

Clcsrws  tcrT— 

WPGT  (32)  12/2/53-Unknown 
Fort  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116,116 

►  WITV  (17)  ABC,  DuM;  Venard;  107,200  (also 

Miami) 
Fort  Myerst — 

WINK-TV  (11)  ABC;  Weed;  3/11/53-3/18/54 
Jacksonville — 

►  WJHP-TV  (36)  ABC,  NBC,  DuM;  Perry;  32,000 

►  WMBR-TV  (4)  ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  222,404 
WOBS-TV  (30)  Stars  National;  8/12/53-5/1/54 
Miami — 

►  WITV  (17)  See  Fort  Lauderdale 
WMIE-TV  (27;  Stars  National;  12/2/53-5/1/54 
WTHS-TV    (*2),  11/12/53-Vnknown 

►  WTVJ   (4)   ABC,  CBS,  NBC,  DuM;   Free  & 

Peters;  238,000 
WMFL  (33;,  12/9/53-Unknown 


I 

I 
I 
I 
I 
I 
I 
I 
I 


WHBF-TV 

ROCK  ISLAND,  ILL. 

CBS  for  the  Quad-Cities 

is  favored  by  location 
in  a  4-city  metropol- 
itan area,  surrounded 
by  10  of  the  most  pro- 
ductive rural  counties 
in  the  nation.  Over 
95%  of  all  families  in 
this  area  now  have  TV 
sets.  (250,361) 

Les  Johnson,  V.P.  and  Gen.  Mgr. 


WHBF 

TEIC0  BUILDING,  ROCK  ISLAND,  ILLINOIS 
liprtsinttd  by  Arery-Knodel,  Int. 


WDBO-TV   (6)   ABC,  DuM;  Blair;  10/14/53- 
May  '54 
Panama  Cityt— 

►  WJDM  (7)  CBS;  Hollingbery 
Pensacolat — 

►  WEAR-TV  (3)  ABC;  Hollingbery 

►  WPFA  (15)  CBS,  DuM;  Young;  14,760 

St.  Petersburg—  .  „  _  . »    ■  , 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

50,000 

T*Tcrmpa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV    (8)    NBC;   Blair;   Initial  Decision 
7/13/53-June  '54 

West  Palm  Beach— 

WEAT-TV  Inc.  (12)  2/18/54-Unknown 

►  WIRK-TV  (21)  Weed;  22,100 
WJNO-TV  (5)  11/4/53-8/1/54 

►  WMBR-TV  (4)  ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  222,400 

GEORGIA 

Albanyt — 

WALB-TV  (10)  Burn-Smith;  1/13/54-4/5/54 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Kate;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340,810 

►  WSB-TV  (2)  NBC;  Petry:  340,810 
WQXI-TV  (36).  11/ 19/ 53-Summer  '54 

►  WJBF-TV  (6)  ABC,  NBC,  DuM;  Hollingbery; 

71,000 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  50,000 
Columbus — 

►  WDAK-TV    (28)    ABC,    NBC;  Headley-Reed; 

48,720 

►  WRBL-TV  (4)  CBS;  Hollingbery;  59,653 
Macon — 

►  WNEX-TV  (47)  ABC,  NBC;  Branham;  34,662 

►  WMAZ-TV  (13)  CBS,  DuM;  Kate;  74,415 
Romet— 

►  WROM-TV  (9)  Weed;  94,380 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS;  Kate;  18,312 

Thomasvillet — 

WCTV  (6;,  12/23/53-Unknown 

Valdostat — 

WGOV-TV  (37)  Stars  National;  2/26/53-4/1/54 
IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  29,750 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  24,800 
Idaho  Falls— 

►  KID-TV  (3)  CBS,  NBC;  Gill-Perna;  13,500 
KIFT  (8)  ABC;  Hollingbery;  2/26/53-Nov  '54 

Nampat — 

KFXD-TV   (6)   Hollingbery;  3/11/53-Unknown 

Pocatellot — 
KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV    (10)    ABC;   Hollingbery;  3/26/53- 

Nov.  '54 

Twin  Fallst— 
KLIX-TV    (U)    ABC;    Hollingbery;  3/19/53- 

5/1/54 

ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  DuM;  Weed;  205,000 
Bloomingtont — 

►  WBLN  (15)  McGUlvra;  13,000 
Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  237,500 
WCUI  (21),  7/22/53-Unknown 

WTLC  (*12),  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,594,574 

►  WBKB  (7)  ABC;  Blair;  1,594,574 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,594,574 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,594,574 
WOPA-TV  Inc.  (44)  2/10/54-Unknown 
WTTW  (Mi;,  n/5/53-Unfcnoion 

Danville — 

►  WDAN-TV  (24)  Everett-McKinney;  35,000 
Decatur — 

►  WTVP    (17)    ABC,   DuM;    George  W.  Clark; 

129,500 

Evanstont — 

WTLE  (32;,  8/12/53-Unknown 

Harrisburgt — 

►  WSIL-TV  (22) 
Joliett— 

WJOL-TV  (48)  Holman;  8/21/53-Unknown 
Peoria — 

►  WEEK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Head- 

ley-Reed; 137,630 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  106,405 
Quincyt — 

►  KHQA-TV  (7)  (See  Hannibal  Mo.) 


►  WGEM-TV  (10)  ABC,  NBC;  Walker;  96,601 
Rockford — 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  173,002  ) 

►  WTVO  (39)  CBS,  NBC,  DuM;  Weed;  75,00 
Rock  Island  (Davenport,  Moline) — 

►  WHBF-TV    (4)    ABC,    CBS,    DuM;  A1 

Knodel;  250,361 
Springfield — 

►  WICS  (20) 

65,000 


ABC.  CBS,  NBC,  DuM;  Yc! 


INDIANA 


DuM;  Mei 


Bloomington — 

►  WTTV  (4)  ABC,  CBS,  NBC 

510,422 
Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  118,' 
Evansvillet — 

►  WFIE  (62)  Venard;  41,750 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM 

mer;  75,344 
Anthony  Wayne  Bcsty.  Co.  (69),  Initial 
cision  10/27/53 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC.  DuM;  1 

461,130 

,WJRE  (26),  3/26/53-Unknown 
*  WISH-TV  (8)  Boiling;  1/28/54-7/1/54 
LaFayettet — 

►  WFAM-TV  (59)  Rambeau;  43,120 
Muncie — 

►  WLBC-TV  (49)  ABC,  CBS,  NBC,  DuM; 
man,  Walker;  56,725 

Princetont — 

►  WRAY-TV  (52)  Walker;  32,500 
South  Bend — 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  \ 

mer;  99,615 

Terre  Hautet — 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/1 


S 


Waterloot — 

WINT  (15;  4/6/53-6/15/54 


IOWA 


Ames — 

►  WOI-TV  (5)  ABC,  CBS,  NBC,  DuM;  W 

240,000 

Cedar  Rapids — 

►  KCRI-TV  (9)  H-R;  100,000 

►  WMT-TV  (2)  CBS;  Kate;  217,594 
Davenport  (Moline,  Rock  Island) —  \ 

►  WOC-TV  (5)  NBC;  Free  &  Peters;  250.3& 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46,713 
WHO-TV  (13)  NBC:  Free  &  Peters;  9/1 

4/15/54  (granted  STA  March  5) 


t 

I 


Fort  Dodgef — 

►  KQTV  (21)  Pearson;  41,750 

Mason  Cityt — 

KGLO-TV    (3;    CBS,   DuM;    Weed;  10/1 
Spring  '54 
Sioux  City — 

KCTV  (36),  10/30/52-Vnknown 

►  KVTV  (9)  CBS,  NBC,  DuM;  Katz;  100,011 
KTIV  (4)  Hollingbery;  1/21 /54-F all  '54 


Waterloot — 
►  KWWL-TV 
101,448 


(7)    NBC,    DuM;  Headley-F 


KANSAS 


Great  Bendt— 

Central  Kansas  Tele.  Co.  (2)  3/3/54-Unki 

Hutchinson — 

►  KTVH  (12)  CBS,  DuM;  H-R;  94,445 

Manhattant — 
KSAC-TV  (*8),  7/24/53-Unknown 

Pittsburgt — 

►  KOAM-TV  (7)  ABC,  CBS,  NBC,  DuM;  I 

50,000 

Topeka — 
KTKA   (42),  11/5/53-Unknown 

►  WIBW-TV  (13)  CBS;  Capper  Sis.;  46,953 
Wichita— 

KAKE  Bcstg.  Co.  (10),  Initial  Decision  10/, 

►  KEDD  (16)  ABC,  NBC;  Petry;  61,545 

KENTUCKY 

Ashlandt — 
WPTV  (59)  Petry;  8/14/52-Unknown 

Hendersont —  J 

►  WEHT  (50)  CBS;  Meeker;  35,000 

Lexingtont — 

WLAP-TV  (27)  CBS;  Pearson;  12/3/53.  , 

footnote  (c). 
The  Central  Kentucky  Bcstg.  Co.  (18)  Ii\ 
Decision  3/10/54 

Louisville —  ■  J 

►  WAVE-TV  (3)   ABC,  NBC,  DuM;  NBC 

Sis.;  385,904 

►  WHAS-TV  (11)  CBS;  Harrington,  RighuJ 

Parsons.   See  footnote  (b). 
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Telecast! 


173,001 


ine) — 
.  DuM; 


;  75,000  ] 
Am 


C,  Dig; 


i  DuM, 

H-K;  ns.oot 


W,  DuM; 
W,  Initial 


RTCLO-TV   (21)   ABC,  DuM;   Venard;  77,000 
WQXL-TV  (41)  For  joe;  1/15/53-Summer  '54 
wportt— 

WNOP-TV  (74)  12/24/53-Vnknown 

iducaht — 

WTLK   (43),  9m/53-Unknown 
LOUISIANA 

exandriat — 

KALB-TV  (5)  Weed;  12/30/53-9/1/54 

Met  'iton  Rouge — 

WAFB-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 
46,000 

WBRZ  (2)  Hollingbery;  1/28/54-9/1/54 
fayettef — 

KVOL-TV  (10)  9/16/53-7/1/54 
KLFY-TV  (10)  Rambeau;  9/16/53-7/1/54 


'K  DuM; 

w/iya 

120 

SBC,  DuM; 

) 

ffiC,  DuM; 


;  w/jm/ij  \ 


C,  DuM;  f  i 


SM 

d)- 

'eters;  250,36 

,! 

Petm;  S/4 

J(5J 


kke  Chariest — 

rKPLC-TV  (7)  Weed;  11/12/53-9/1/54 
KTAG  (26)  ABC,  CBS,  DuM;  Young;  15,000 

CBS,  NBC,  ABC.  DuM;  H-R; 


pnroe — 
Kfc  KNOE-TV  (8) 
101,000 

IKFAZ  (43)  Pearson;  16.500 
ew  Orleans — 

\WCKG  (26)  Gill-Perna;  4/2/53-Late  '54 
\WCNO-TV  (32)  Tor  joe;  4/2/53-Spring  '54 
IWDSU-TV  (6)  ABC,  CBS,  NBC.  DuM;  Blair; 
239,693 

WJMR-TV  (61)  DuM;  Boiling;  65.691 
WTLO   (20),  2/26/53-Unknown 
ireveport — 

1KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 
31,500 


MAINE 
ingorf — 

WABI-TV  (5)  ABC.  CBS.  NBC.  DuM;  Holling- 
bery; 53,600 

iwiston — 

WLAM-TV  (17)  ABC,  CBS,  DuM;  Everett-Mc- 

Kinney;  17,800 


>landt — 

WMTW  (8)  7/8/53-7/1/54 
irtland — 

WCSH-TV  (6)  NBC; 


Weed;  84,527 
WGAN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 
IfWPMT  (53)  ABC.  CBS.  NBC,  DuM;  Everett- 


IFeed;  »  t 


Katz;  1M 


4,445 
w 

BC,  ti* 


K3 


Us.;  46,953 


BeciiW 
61.545 


18/: 


WW 


Co,  («)* 

iuM;  nb> 
»ton,  ^ 

TELECAST 


iltimore — 

WAAM  (13)  ABC.  DuM; 

&  Parsons;  539,503 


McKinney;  35,400 

MARYLAND 


Harrington,  Righter 


WBAL-TV  (11)  NBC;  Petry;  539,503 
WITH-TV  (72)  Forjoe;  12/18/52-Vnknown 
WMAR-TV  (2)  CBS;  Katz;  539,503 
WTLF  (18)  12/9/53-Summer  '54 
imberlandt — 

WTBO-TV  (17)  U/12/53-Summer  '54 
ilisburyt — 

WBOC-TV    (16)    Burn-Smith;  3/11/53-4/15/54 
(granted  STA  Feb.  18) 

MASSACHUSETTS 

lams  (Pittsfleld)t— 
WMGT  (74)  Walker;  182,000 
>ston — 

WBOS-TV  (50),  3/26/53-Unknown 
WBZ-TV  (4)  NBC;  Free  &  Peters;  1,154,409 
WGBH-TV  (*2)  7/16/53-10/1/54 
\WJDW  (44),  8/12/53-Vnknown 
WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,154,409 
bocktont — 
'WHEF-TV  (62),  7/30/53-Fall  '54 
smbridge  (Boston) — 
jWTAO-TV  (56)  DuM;  104,285 
pwrencet — 

IWGM  (72),  6/10/53-Unknown 
ew  Bedfordt— 
WTEV  (28),  Walker;  7/11/53-Summer  '54 
ittsfleldt— 

WBEC-TV  (64),  11/12/53-Unknown 
pringfield — 

WHYN-TV  (55)  CBS,  DuM;  Branham;  124,000 
WWLP  (61)  ABC,  NBC;  Hollingbery;  124,000 
rorcester — 

WAAB-TV  (20)  Hollingbery;  8/12/53-April  '54 
WWOR-TV  (14)   ABC,  DuM;  Raymer;  45.000 


MICHIGAN 

Inn  Arbor — 

!  WP AG-TV  (20)  DuM;  Everett-McKinney;  18,000 
WUOM-TV  C26),  11/4/53-Unknovm 
attle  Creek— 

[WBCK-TV  (5$)  Headley-Reed;  U/20/52-Sum- 
1   mer  '54 
WBKZ  (64)  ABC;  Weed;  55,924 

ROADCASTING    •  TELECASTING 


Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV  (5)  NBC,  DuM;  Headley-Reed 
Cadillact— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  42,772 
Detroit— 

WCIO-TV  (62),  11/19/53-Unknovm 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,420,500 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1.144,890 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140,000 
East  Lansingt — 

►  WKAR-TV  (*60) 
Flint— 

WFDF-TV  (12),  Initial  Decision  5/11/53 

►  WTAC-TV  (16)  ABC;  Raymer;  51,400 
Grand  Rapids — 

►»  WOOD-TV  (8)  ABC.  CBS.  NBC.  DuM;  Katz; 

376,533 
Kalamazoo — 

►  WKZO-TV  (3)  ABC.  CBS,  NBC,  DuM;  Avery- 

Knodel;  367,839 
Lansing — 

►  WILS-TV  (54)  ABC,  DuM;  Venard;  35,000 

►  WJIM-TV  (6)  ABC,  CBS,  NBC.  DuM;  H-R; 

252,000 

Muskegont — 

WTVM  (35),  12/23/52-Unknovm 
Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS,  NBC.  DuM;  Gill- 

Perns"  73  225 
WSBM-TV  (51),  10/29/53-Unknovm 
Traverse  Cityt — 

WPBN-TV  (7)  Holman;  11/25/53-Unknown 

MINNESOTA 

Austint — 

►  KMMT  (6)  ABC.  CBS,  DuM;  Pearson;  78.925 
Dulutht— 

KDAL-TV  (3)  NBC;  Avery-Knodel;  12/11/53- 

3/15/54  (granted  STA  Feb.  19) 
p.  WFTV  (38)  ABC.  CBS.  NBC,  DuM;  Youn«; 

36,000 
Hibbingt— 

KHTV  (10)  1/13/54-Unknown 
Minneapolis  (St.  Paul)— 

►  WCCO-TV  (4)  ABC.  CBS.  DuM;  Free  &  Peters; 

425,700 

►  WTCN-TV  (11)  ABC;  Blair;  425,700 
Rochester — 

►  KROC-TV   (10)   ABC,  NBC,  DuM;  Meeker: 

60,000 

St.  Paul  (Minneapolis) — 

►  KTSP-TV  (5)  NBC;  Petry;  436,700 

►  WMIN-TV  (11)  ABC;  Blair;  427,000 

MISSISSIPPI 

Columbust — 

WCBI-TV  (28),  3/11/53-Vnknown 
Jackson — 

►  WJTV  (25)  ABC,  CBS,  NBC,  DuM;  Katz;  32,000 

►  WLBT  (3)  NBC;  Hollingbery;  85,607 
WSLI-TV  (12)  ABC;  Weed;  7/22/53-3/27/54 

Meridiant — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 
ley-Reed; 36,200 

MISSOURI 

Cape  Girardeaut — 

KFVS-TV  (12)  Pearson;  10/14/53-April  '54 

KGMO-TV  (1$),  4/16/53-Unknov>n 
Claytont — 

KFUO-TV  (30),  2/5/53-Unknown 
Columbia — 

►  KOMU-TV  (8)  ABC.  CBS.  NBC,  DuM;  H-R; 

39.343 
Festust — 

►  KACY  (14)  Raymer;  201,200 
Hannibalt  (Quincy,  111.)— 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  96,606 
Joplint — 

KSWM-TV  (12)  CBS;  Rambeau;  12/23/53-Fall 
'54 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  380,450 

►  KMBC-TV  (9)  CBS;  Free  &  Peters;  380,450 
WDAF-TV  (4)  ABC,  CBS.  NBC.  DuM;  Har- 
rington, Righter  &  Parsons;  380,450 

*■  WHB-TV  (9)  CBS;  Blair;  380,450 
Kirksvillet— 

KTVO  (3)  12/16/53-6/15/54 
St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  92.205 
St.  Louis — 

KACY  (14)  See  Festus 
KETC  ("9)  5/7/53-Unknovon 

*■  KSD-TV  (5)  ABC,  CBS,  NBC;  NBC  Spot  Sis; 

611,252 

►  KSTM-TV  (36)  ABC;  H-R;  215,000 
WIL-TV  (42),  2/12/53-Unknown 

>•  WTVI  (54)  See  Belleville,  111. 

Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


'."RETAIL  SALES  „ 
"AUTOMOTIVE  SALES  , 
•-HOUSEHOLD  FURN.  I 
•"RADIO  SALES 

$1 ,194,000,000 
Annual  Retail  Sales 


118,000 
U  H  F  Sets  in  Use 

I  AN  EXCLUSIVE 
U  H  F#  MARKET 

Population  750,013 

Families  230,000 

WSJV-TV 

South  Bend-Elkhart 

Channel  52 

ABG-NBC -DUMONT 

John  J.  Keenon,  Commercial  Manager 
Nationally  represented  by 

H-R  TELEVISION,  inc. 

New  York,  Chicago,  San  Francsico,  Los  Angeles 
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Sedaliat — 

KDRO-TV  (6)  Pearson;  2/26/53-4/15/54 
Springfieldt — 

►  KITS -TV  (10)  CBS,  DuM;  Weed;  39,896 

►  KYTV  (3)  ABC,  NBC;  Hollingbery;  46,080 

MONTANA 

BlUingst— 

►  KOOK-TV  (2)  ABC,  CBS,  DuM;  8,500 
Buttet— 

►  KOPR-TV  (4)  CBS,  ABC;  Hollingbery;  7,000 

►  KXLF-TV  (6)  NBC,  DuM;  Walker;  4,200 

Great  Fallst — 
KFBB-TV    (5)    CBS:    Headley-Reed  1/15/53- 

3/21/54  (granted  STA  March  11) 
Missoulat — 

KGVO-TV  (13)  CBS;  Gill-Perna;  3/11/53-7/1/54 
NEBRASKA 

Holdrege — 

►  KHOL-TV  (13),  CBS,  DuM;  Meeker;  17,811 
Lincoln — 

►  KFOR-TV  (10)  ABC;  Raymer;  89,122 

►  KOLN-TV  (12)  DuM;  Avery-Knodel;  80,243 
Omaha — 

KMTV  (3)  ABC,  CBS,  DuM;  Petry;  227,689 
»-  WOW-TV  (6)  DuM,  NBC;  Blair;  227,689 

NEVADA 

Las  Vegast — 

►  KLAS-TV  (8)  ABC,  CBS,  NBC,  DuM;  Weed; 

13,401 
Renot — 

►  KZTV  (8)  ABC,  CBS,  NBC,  DuM;  Pearson; 

13,623 

NEW  HAMPSHIRE 

Keenet — 
WKNE-TV  (45),  4/22/53-Unknoum 

Manchestert — 

WMUR-TV  (9)  ABC;  Weed;  8/26/53-3/28/54 
(granted  STA  March  5) 
Mt.  Washington! — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  107,000 
Atlantic  City— 

►  WFPG-TV  (46),  ABC.  CBS,  NBC,  DuM;  Pear- 

son; 16,135 


y  since 
the  birth 
of  television 
we  have, been 
the  most  consistent 
suppliers  of  the 
best  documentaries  available 
to  virtually 
every  TV  station 
in  the  country 
at  the 

most  reasonable  prices. 

have  you  heard 
about  our  planned 
12V2-minute, 
26'/z-minute,  56Vz-minute 
documentary  programmes? 

if  not.  write,  wire  or 
telephone  today  to 

Circle  6-5100 

BRITISH  INFORMATION  SE 
30  Rockefeller  Plaza,  New  York 


lester 

I  schoenfeld 
distribution 
manager 


RVICES 
20,  N.Y. 
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WOCN  (52),  1/8/53-Unknown 

Camdent — 

WKDN-TV   (17),  1/28/54-Unknown 

Newark  (New  York  City)— 

►  WATV  (13)  Weed;  4,150,000 

New  Brunswickt — 

WDHN  (47),  4/2/53-Vnknoum 

WTLV  (»19),  12/4/52-Unknovon 
Trentont — 

WTTM-TV  (41),  Forjoe;  7/16/53-Unknovm. 
NEW  MEXICO 

Albuquerquet — 

►  KGGM-TV  (13)  CBS;  Weed;  41,000 

►  KOAT-TV  (7)  ABC;  Hollingbery;  40,000 

►  KOB-TV  (4)  ABC,  CBS,  NBC,  DuM;  Branham; 

40.548 
Roswellt — 

►  KSWS-TV  (8)  ABC,  DuM;  Meeker;  19,233 

NEW  YORK 

Albany  (Schenectady,  Troy) — 

WPTR  (23),  6/10/53-Unknown 
*■  WROW-TV  (41)  ABC;  Boiling;  70,405 

WTVZ  (•17),  7/24/52-Vnknown 
Binghamton — 

►  WNBF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Boi- 

ling; 269,880 
WQTV  C4S),  8/14/5t-Unknovm 

Bloomingdalet  (Lake  Placid) — 
WBLD  (5)  12/2/53-Summer  '54 
Buffalo — 

►  WB EN-TV  (4)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  388,799.  See  footnote  (a). 

►  WBUF-TV  (17)  ABC,  CBS,  DuM;  H-R;  120.000 
WTVF  C23)  7/24/52-Vnknown 

Niagara  Frontier  Amusement  Corp.  (2)  Initial 
Decision  2/17/54 

Carthagef — 

The  Brockway  Co.   (7)   ABC,  CBS;  3/3/54- 
Summer  '54 
Elmira— 

►  WECT  (18)  NBC;  Everett-McKinney;  28,221 

►  WTVE  (24)  ABC.  CBS,  NBC.  DuM;  Forjoe; 

27.485 
Ithacat — 

WHCV-TV  (20)  CBS;  1/8/53-November  '54 
W1ET  C14),  1/8/53-Unknovm 
Jamestownt — 
WJTN-TV  (58),  1/23/53-Unknovm 

Kingstonf — 

WKNY-TV   (66)   CBS,  NBC,  DuM;  Meeker; 

1/23/53-4/1/54 

New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150,000 
WATV  (13)  See  Newark,  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4,150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4,150,000 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,150.000 

►  WPrX  (11)  Free  &  Peters;  4,150,000 
WGTV  (*25),  8/14/52-Vnknown 

Rochester — 

WCBF-TV  (15),  6/10/S3-Unknown 
*■  WHAM-TV  (6)  ABC,  CBS,  NBC.  DuM;  Hol- 
lingbery; 216,000 

►  WHEC-TV  (10)  ABC.  CBS;  Everett-McKinney; 

216,000 

WRNY-TV  (27).  4/2/53-Vnknovm 
WROB  C21).  7/24/52-Vnknown 

►  WVET-TV  (10)  ABC,  CBS;  Boiling;  216,000 
Schenectady  (Albany,  Troy) — 

WTfGB  rfil  ABC.  CBS.  NBC.  DuM;  NBC  Spot 

Sis;  306,200 

►  WTRI  (35)  CBS;  Headley-Reed;  70,188 
Syracuse — 

►  WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  299,000 
WHTV  (*43).  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  336,690 
Utica— 

WFRB  (19),  7/1/53-Unknovm 

►  WKTV   (13)   ABC,  CBS,  NBC,  DuM;  Cooke; 

135,000 

NORTH  CAROLINA 

Ashevlllet — 

►  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling; 

19,100 

WLOS-TV  (13),  12/9/53— Unknown 
Chapel  Hillt— 

WVNC-TV  (*4),  9/30/53-September  '54 
Charlotte— 

►  WAYS-TV  (36)  ABC;  Boiling;  39,502 

►  WBTV  (3)  CBS.  NBC,  DuM;  CBS  Spot  Sis.: 

384,432 
Durhamt — 

WTIK-TV  (11)  1/21/54-Unknown 

Fayettevillet — 

Fayetteiulle  Bcstrs.  Inc.  (18)  Initial  Decision 
3/16/54 


Goldsborot — 

WTVX  (34),  9/30/53-Unknovm 
Greensboro — 

WCOG-TV   (57)   ABC;  Boiling;  11/20/52- 
known 

►  WFMY-TV  (2)  ABC,  CBS,  DuM;  Hairing) 

Righter  &  Parsons;  214,158 

Greenville— 

►  WNCT  (9)  ABC,  CBS,  NBC,  DuM;  Pearsoi 

45,000 

Raleigh— 

►  WNAO-TV  (28)  ABC,  CBS.  NBC.  DuM;  Ave 

Knodel;  52,190 

Wilmingtont — 

WMFD-TV  (6)  NBC;  Weed  7/30/53-4/1/54 
WTHT  (3)  2/17/54-5/15/54 

Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  182,00'p 

►  WTOB-TV  (26)  ABC,  DuM;  H-R;  47,300 
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NORTH  DAKOTA 


li- 
ft 

\  JVC 


Bismarckt — 

►  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair 
Fargot — 

►WDAY-TV  (6)  ABC,  CBS,  NBC.  DuM;  Fret 

Peters;  31,000 
Grand  Forkst — 

Community  Radio  Corp.  (10)  3/10/54-Unknc£-{l 

Minott—  F  w' 

►  KCJB-TV  (13)  ABC,  CBS,  NBC,  DuM;  W«K  P 

17.000 

Valley  Cityt— 

KXJB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 


OHIO 

Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  49,431 
Ashtabulat — 

►  WICA-TV  (15)  Gill-Perna;  17,500 


Cincinnati — 
WCET  (•«),  12/2/53-Unknown 

►  WCPO-TV  (9)  ABC,  DuM;  Branham;  450.0C' 
WKRC-TV  (12)  CBS;  Katz;  450,000 

►  WLWT  (5)  NBC;  WLW  Sis.;  450,000 
WQXN-TV  (54)  Forjoe;  5/14/53-October  '54  Jjbu, 

Cleveland — 
WERE-TV  (65),  6/18/53-Unknovm 

►  WEWS  (5)  CBS;  Branham;  834,286 

►  WNBK  (4)  NBC;  NBC  Spot  Sis;  865,425 

►  WXEL  (8)  ABC.  CBS,  DuM;  Katz;  823,629 
WHK-TV  (19)  11/25/53-Unknown 

Columbus — 

►  WBNS-TV  (10)  CBS;  Blair;  307,000 

►  WLWC  (4)  NBC;  WLW  Sis.;  307,000 
WOSU-TV  (»34),  4/22/53-Vnknovm 


►  WTVN  (6) 
Dayton — 

►  WHIO-TV 

540,470 

►  WIFE  (22) 

►  WLWD  (2) 
Elyriat— 

WEOL-TV 


ABC,  DuM;  Katz;  336,737 


(7)  ABC,  CBS,  DuM;  Holllngbe| 

Headley-Reed;  41,907 
NBC;  WLW  Sis;  310,000 
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(31)  2/U/54-Fall  '54 

Lima — 

WIMA-TV  (35)  Weed;  12/4/5t-Sj>ring  '54 
►  WLOK-TV  (73)  CBS.  NBC,  DuM;  H-R;  49, 
Massillont — 

WMAC-TV  (23)  Petry;  9/4/52-4/15/54 
t>  WSTV-TV  (9)  CBS;  Avery-Knodel;  1,083,000  inn 
Toledo — 

WSPD-TV  (13)  ABC,  CBS.  NBC.  DuM;  Ka] 


[  M 
5  PT2 


279,029 
Youngstown — 

►  WFMJ-TV  (73)  NBC;  Headley-Reed;  115,0<*: 

►  WKBN-TV  (27)  ABC.  CBS,  DuM;  Raym 

114,699 

WUTV  (21)  Petry;  9/25/52-UnknoxDn 

Zanesvllle — 

►  WHIZ-TV  (50)  ABC,  CBS,  NBC,  DuM; 

son;  29,260 


iNS 
1  k 

)::. 


ill 


OKLAHOMA 

Adat— 

KTEN  (10),  12/16/53-6/1/54 

Enidt 

KGEO-TV  (5),  12/16/53-Unknown 
Lawtont — 

►  KSWO-TV   (7)  Everett-McKinney;  35,707 
Steubenville — 
Miamit— 
KMTV  (58),  4/22/53-Unknown 


Muskogeet — 
Tuisa  Bcstg. 


Co.  (8)  Initial  Decision  3/3/54 


Oklahoma  City — 

►  KMPT  (19)  DuM;  Boiling; 

Broadcasting 


98.267 

•  Telecasth 
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DuH|  h 


(.[/.[,  Intownt — 

(trFMZ-TV  (67)  Avery-Knodel;  7/16/53-Sum- 

'.  mer  '54 
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iiam;«0,l 

:•! 

000 
Woier  'Si 


HI 


fng  'H 
;  H-B; 

/a 

I]  l«J 


J!;  Sfll 


Dull;  B 


LECA 


TVQ  (25)  ABC.  DuM;  H-R;  100.082 
WTV  (9)  CBS;  Avery-Knodel;  256,102 

rKY-TV  (4)  ABC.  CBS.  NBC,  DuM;  Katz; 

256,102 

ETA  (*13)  12/2/53-Unknown 
:a — 

"EB  (23)  Boiling;  2/26/53-3/13/54 
(granted  ST  A  Jan.  18) 

'jOTV  (6)  ABC,  CBS,  NBC;  Petry;  229,000 
\rthur  R.  Olson  (17)  2/4/54-Vnknown 

OREGON 

jenet — 

\VAL-TV    (13)    NBC;   Hollingbery;  5/14/53- 

\4/13/54 

Iford— 

IBES-TV  (5)  ABC,  CBS.  NBC,  DuM;  Blair 

Itland— 

COIN-TV  (6);  CBS;  Avery-Knodel;  138.876 

PTV  (27)  NBC;  NBC  Spot  Sis.;  161,309 
regon  Tv  Inc.  (12),  initial  Decision  11/10/53 

mt— 

PIC  (24)  12/9/53-Vnknown  (granted  ST  A 
Aug.  4) 

ISLM-TV  (3),  9/30/53-Vnknown 


PENNSYLVANIA 


QCY  (39),  8/12/53-Vnknown 

iiona — 

rFBG-TV  (10)  ABC,  NBC,  DuM;  H-R;  418.798 
llehem — 

•LEV-TV  (51)  NBC;  Meeker;  64,427 
pibersburgt — 

jTCHA-TV  (46)  Forjoe;  13,500 
on — 

GLV  (57)  ABC,  DuM;  Headley-Reed;  65,098 


ABC.  CBS.  NBC.  DuM;  Petry; 

CBS;    Avery-Knodel;  10/14/53- 


WICV  (12) 
1208,500 
7  SEE  (35) 
4/25/54 

'LEV-TV  (66)  12/31/53-Unknown 

risburg — 
VCMB-TV 


(27)  Cooke;  7/24/53-5/1/54 
rHP-TV  (55)  CBS;  Boiling;  118,150 
*TPA  (71)  NBC;  Headley-Reed;  118,150 
tletont — 

AZL-TV  (63)  Meeker;  12/18/S2-Vnknovon 

nstown — 

/ARD-TV  (56)  Weed 

/JAC-TV  (6)  ABC,  CBS.  NBC.  DuM;  Kata; 

750,453 


caster 

ITGAL-TV  (8)  ABC,  CBS,  NBC.  DuM;  Meeker; 

289,960 

rWLA  (21)  Venard;  5/7/53-Fall  '54 
HoUln|*anont— 

iLBR-TV  (15)  Pearson;  138,300 

r  Castlet— 

KST-TV  (45)  DuM;  Everett-McKinney;  109.691 
adelphia — 

TCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1,592.000 
FIL-TV  (6)  ABC,  DuM;  Katz;  1,793,362 
IBG-TV  (23),  10/21/St-r/nknown, 
IP-TV  (29),  11/28/52-Unknoxon 
.PTZ  (3)  NBC;  Free  &  Peters;  1,724,329 
sburgh — 

?DTV  (2)  ABC.  CBS.  NBC.  DuM;  DuM  Spot 

Sis.;  808,780 

DuM,*fENS  (16)  ABC,  CBS;  Petry;  188,409 
KJF-TV  (53)  Weed;  188,469 
7QED  (*13)  5/14/53-March  '54  (granted  STA 
Oct.  14) 

'TVQ  (47)  Headley-Reed;  12/23/52-Unknoum 

ding— 
ITCEU-TV 
45,973 

HUM-TV  (61)  CBS;  H-R;  175,000 
inton — 

ARM-TV  (16)  ABC;  Hollingbery;  135,000 
GBI-TV  (22)  CBS;  Blair;  150,000 
'TVU  (73)  Everett-McKinney;  150,424 
ront — 

>SHA  (39)  1/27/54-Unknown 
ces-Barre — 

7BRE-TV  (28)  NBC;  Headley-Reed;  130,000 
TLK-TV    (34)    ABC,    DuM;  Avery-Knodel; 

155,000 


(33)   ABC.   NBC;  Headley-Reed; 


Ererett-McKinney;  11/13/52- 


amsportt — 
3.AK-TV  (36) 
Spring  '54 

i— 

TNOW-TV  (49)  DuM;  Hollingbery;  72,000 
3BA-TV  (43)  ABC;  Young;  76,100 

DADCASTING     •  TELECASTING 


RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC.  DuM;  Weed; 

1,098.189 

WNET  (16)  ABC,  DuM;  Raymer;  4/8/53-4/1/54 

(granted  STA  Feb.  3) 
WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54),  10/21/53-Unknown 
Andersont — 

►  WAIM-TV  (40)  CBS;  Burn -Smith;  43,500 
Camdent — 

WACA-TV  (15)  6/3/53— Unknown 

Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC.  DuM;  Free  & 

Peters;  70,354 
Southern  Bcstg.  Co.  (2)  NBC;  Initial  Decision 
2/23/54-September  '54 
Columbia — 

►  WCOS-TV   (25)  ABC,  NBC.  DuM;  Headley- 

Reed;  41,207 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  94,056 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  40,107 

Florencet — 

WPDV  (8),  CBS;  11/25/53-Sept.  '54 

Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  287,226 

►  WGVL  (23)  ABC.  NBC.  DuM;  H-R;  40,863 

Greenwoodf — 
WCRS-TV  (21),  4/8/53-Vnknown 

Spartanburgt — 

WORD-TV  (7)  CBS;  11/25/53-Unknown 
WSCV  (17)  7/30/53-Unknown 

SOUTH  DAKOTA 

Rapid  Cityt — 

The  Hills  Bcstg.  Co.  (7)  2/24/54-Vnknown 

Sioux  Fallst — 

►  KELO-TV  (11)  ABC,  CBS,  NBC;  Raymer;  53,076 

TENNESSEE 

Chattanooga  t — 

WOVC  (49)  Pearson;  8/21/52-Vnknown 

WTVT  (43),  8/21/52rVnknown 
WDEF-TV  (12)  Branham;  1/28/54-6/15/54 
Jacksonf  

WDXI-TV  (9)  Burn-Smith;  12/2/53-Summer  '54 
Johnson  Cityt — 

►  WJHL-TV  (11)  Pearson;  47,527 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  61,630 

►  WTSK  (26)  CBS,  DuM;  Pearson;  56,196 
Memphis — 

►-WHBQ-TV  (13)  CBS;  Blair;  257,000 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  257,000 
Nashville — 

►  WSIX-TV  (8)  CBS;  Hollingbery;  184,122 

►  WSM-TV  (4)  ABC,  CBS,  NBC,  DuM;  Petry; 

184,122 

Old  Hickory  (Nashville) — 

WLAC-TV  (5)  Katz;  8/5/53-6/1/54 

TEXAS 

Abilenet — : 

►  KRBC-TV  (9)  Pearson;  20,810 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  45,603 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  45,603 
KLYN-TV  (7),  12/ 11/ oJ- Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer: 

58,451 
Beaumontt — 
KBMT  (31),  12/4/52-Vnknown 
KTRM-TV  (6),  Initial  Decision  7/22/53 

Corpus  Christit — 

KVDO  (22)  1/6/53-6/15/54 

KTLG  (43)  12/9/53-Unknown 
Dallas — 

KDTX  (23),  1/15/53-Vnknown 

KLIF-TV  (29  )  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  368,500 

►  WFAA-TV  (8)  ABC,  NBC.  DuM:  Petry;  322,500 
El  Pa-o— 

►  KROD-TV    (4)    ABC,    CBS.    DuM:  Branham; 

48.102 

►  KTSM-TV  (9)  NBC;  Hollingbery;  37,429 
Ft.  VV  'itii— 

KTCO  (20),  3/11/53-Unknown 

►  WBAP-TV   (5)   ABC,   NBC;   Free   &  Peters; 

306,323 


Directory  Information  Is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Yes,  here  in  Pennsylvania,  1  buy 
covers  3  markets  when  that  one 
buy  is  WJAOTV,  Johnstown. 
From  high  atop  the  Alleghanies, 
WJAC-TV  covers  the  rich  south- 
western Pennsylvania  territory 
like  a  tent.  In  fact,  based  on 
latest  Hoopers,  WJAC-TV  is  .  .  . 

FIRST  in  Johnstown 

(a  2-station  market) 
SECOND  in  Pittsburgh 

(a  4-station  market) 
FIRST  in  Altoona 

(a  2-station  market) 
If  you  want  to  canvass  more 
customers  per  TV  dollar  spent, 
stake  out  a  claim  on  the  1  that 
covers  3  .  .  . 

Get  full  details  from  your  KATZ  man! 
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f$est  Over  Puget  Sound! 
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^  EVERETT 


BREMERTON 


SEATTLE 


TACOMA 


Don't  buy  PART  when  you  can  get  it  ALL! 

KTNT-TV 

Covering  Seattle,  Taccma  and  the  Puget  Sound  Area 

CHANNEL  II 


AFFILIATED  WITH  CBS  and  DUMONT  TELEVISION  NETWORKS  •  CONTACT  WEED  TELEVISION 


I 
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FOR  THE  RECORD 


i  U1VEC-TV 


channel  15 


lveston — 

GUL-TV  (11)  ABC,  CBS,  NBC,  DuM;  CBS 
Spot  Sis.;  276,000 
lingent— 

GBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  31,300 
uston — 

KNUZ-TV  (39)  DuM;  Forjoe;  59,666 
KPRC-TV  (2)  ABC.  CBS.  NBC,  DuM;  Petry; 

|  303,500 

KTVP  (23),  1/8/53-Unknown 

iUHT  (*8)  281,500 

KXYZ-TV  (29),  6/18/S3-Unknown 

Wouston  Tv  Co.  (13),  2/23/54  Unknown 
jngviewt— 

jpTVE  (32)  Forjoe;  16,100 
Ibbockt— 

KCBD-TV  (11)  ABC,  NBC;  Pearson;  42,561 
KDUB-TV    (13)    CBS,    DuM;  Avery-Knodel; 
I  42,561 

KFYO-TV  (5)  Katz;  S/7/53-Unknovm 
llcint— 

'KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 
krshallt— 

<MSL  (16),  6/25/53-Unknown 
Bland — 

PMID-TV  (2)  NBC;  Venard;  26.000 

m  Angelo — 

KTXL-TV  (8)  CBS;  Venard;  21,115 
jn  Antonio — 

KALA  (35),  3/26/53-Unknown 
KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  184,299 
pVOAI-TV  (4)  NBC;  Petry;  184,299 
c  6 1  w  3 1  cr  t 

PAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 
pie — 

CEN-TV  (6)  NBC;  HoUingbery;  67,705 
ark  an  a  

CMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  66,223 
lert— 

TX  (19)  ABC,  CBS,  NBC,  DuM;  Headley- 
Reed;  18,232 

GKB-TV  (7)  1/27/54-Unknown 
itoriat — 

NAL  (19)  Best;  3/26/53-Unknown 
tcot — 

NG-TV  (34)  ABC;  Pearson;  28,000 
slacot — 

RGV-TV  (5)  NBC,  DuM;  Raymer;  7/16/53- 

3/21/54  (granted  STA  Jan.  18) 
fchita  Falls— 

KFDX-TV  (3)  ABC,  NBC;  Raymer;  85,300 
|KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

§>vot — 

IROVO-TV  (11),  12/2/53-Unknown 
It  Lake  City— 

KDYL-TV  (4)  NBC;  Blair;  155,300 

HCSL-TV  (5)  ABC,  CBS,  DuM;  CBS  Spot  Sis.; 

155,300 

tUTV  (2)  ABC;  HoUingbery;  3/26/53-8/15/54 
VERMONT 

mtpeliert — 

VCAX  Bcstg.  Corp.  (3)  CBS;  Weed;  3/12/54- 
8/15/54 

VIRGINIA 

invillet — 

T3TM-TV  (24)  HoUingbery;  13,550 
pton  (Norfolk) — 

C-TV  (15)  NBC;  Rambeau;  81,400 
isonburgt — 

SVA-TV  (3)  NBC;  Devney;  78,345 
chburg — 

BVLVA-TV  (13)  CBS,  DuM;  HoUingbery  102,281 

ewport  News — 

WACH  (33)  Avery-Knodel 

frfolk— 

WTAR-TV  (4)  ABC,  CBS,  DuM;  211,772 
RVTOV-TV  (27)  ABC,  DuM;  Forjoe;  92,000 
WVEC-TV  (15)  See  Hampton 
Ichmond — 

WOTV  (29),  12/2/53-Vnknown 
WTVR    (6)    ABC,    CBS,    NBC,    DuM;  Blair: 

435,949 
anoke — 

SLS-TV  (10)  NBC;  Avery-Knodel;  233,374 

WASHINGTON 
linghamt — 

VOS-TV  (12)  Forjoe;  54,097 
ttle— 

KING-TV  (5)  ABC;  Blair;  339,400 
KOMO-TV  (4)  NBC;  HoUingbery;  339,400 
WOW-TV  C9),  12/23/ 53-September  '54 
pokane — 

KHQ-TV  (6)  ABC,  NBC;  Katz;  55,048 
OCLY-TV  (4)  CBS,  DuM;  Walker;  65,656 
Louis  Wasmer  (2)  Initial  Decision  3/5/54 
acoma — 

KMO-TV  (13)  Branham;  332,400 
KTNT-TV  (11)  CBS,  DuM;  Weed;  339,400 


HOWARD  E.  STARK 


Brokers  and  Financial  Consultants 
TELEVISION  STATIONS  •  RADIO  STATIONS 

SO  E.  58th  St. 

New  York  22,  N.  Y.     ELdorado  5-0405 


Vancouvert — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima— 

►  KIMA-TV  (29)  CBS;  Weed;  18,450 

WEST  VIRGINIA 

Beckleyt — 

WBEY  (21),  6/25/53-Unknown 

Charlestont — 
WKNA-TV  (49)  ABC,  DuM;  Weed;  35,000 
WCHS-TV  (8)  Branham;  2/11/54-7/15/54 

Clarksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-9/1/54 

Fairmontt — 

WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perna; 
7/1/53-3/28/54 
Huntington — 

►  WSAZ-TV  (3)  ABC.  CBS,  NBC,  DuM;  Katz; 

300,443 
Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  20.000 
Wheeling— 

WLTV  (51),  2/11/53-Unknown 
WTRF-TV  (7)  NBC:  HoUingbery;  451.500 

WISCONSIN 

Eau  Clalret — 

WEAU-TV  (13)  ABC,  NBC.  DuM;  HoUingbery; 

55,700 
Green  Bay — 

K-WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed; 
191  253 

Valley  Telecasting  Co.  (5)  3/10/54-Unknown 
La  Crosset — 

WKBT  (8)  CBS,  NBC;  Raymer;  10/28/53-7/1/54 

WTLB  (38)  12/16/53-Unknown 
Madison — 

WHA-TV  (*21),  10/7/53-Unknown 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  39,000 

►  WMTV  (33)  ABC,  DuM;  Meeker:  36,500 
Marinettet — 

WMBV-TV  (11)  NBC;  11/18/53-August  '54 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  285,000 

►  WOKY-TV  (19)  ABC,  DuM;  H-R;  236,640 

»►  WTMJ-TV  (4)_  ABC,  NBC.  DuM;  Harrington, 

Righter  &  Parsons;  654,658 
Neenaht — 

»►  WNAM-TV  (42)  George  Clark 
Oshkosh — 

►  WOSH-TV  (48)  Headley-Reed;  19,400 
Superiort — 

►  WDSM-TV  (6)  CBS;  Free  &  Peters 
Wausaut — 

WOSA-TV  (16)  Rambeau;  2/10/54-7/1/54 

WYOMING 

Caspert — 

KSPR-TV  (2),  5/14/53-Unknown 


(5)    CBS;    HoUingbery;  1/23/53- 


Cheyennet — 
KFBC-TV 

3/22/54 

ALASKA 

Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Weed 
»-KTVA  (11)  NBC.  DuM;  Feltis 
Fairbanks! — 

KFIF  (2)  ABC,  CBS;  7/1/53-SpHng  '54 

HAWAII 

Honolulut — 

►  KGMB-TV   (9)   ABC,   CBS;   Free   &  Peters; 

50,000 

►  KONA  (11)  NBC,  DuM;  NBC  Spot  Sis;  43,250 
K17LA-TV  (4)   ABC:  Headley-Reed;  5/14/53- 

4/16/54  (granted  STA  Feb.  1 ) 

PUERTO  RICO 

San  Juant — 

WAPA-TV  (4)   NBC.  DuM;  Carribean  Net- 
works; 8/12/53-3/22/54  (granted  STA  March, 

WKAQ-TV  (2)  Inter- American;  7/24/52-3/21/54 
(granted  STA  Feb.  12) 

CANADA 

Londont — 

►  CFPL-TV  (10)  35,000 
Montreal — 

►  CBFT  (2)  143,005 

►  CBMT  (6)  143,005 
Ottawa — 

K-CBOT  (4)  10,100 
Sudburyt — 

►  CKSO-TV  (5)  4.938 
Toronto — 

»-CBLT  (9)  222,500 
Vancouver — 

►  CBUT  (2) 

MEXICO 

Matamorost  (Brownsville,  Tex.) — 
»►  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 
31.200 

Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  213,175 


Total  stations  on  air  in  U.  S.  and  possessions: 

371;  total  cities  with  stations  on  air:  244.  Both 

totals    include    stations   XELD-TV    and  XETV 

Mexico  as  well  as  educational  outlets  that  are 

operating.   Total  sets  in  use  28,663,791. 

*  Indicates  educational  stations. 

+  Cities  NOT  Interconnected  with  AT&T. 

(a)  Figure  does  not  include  285,417  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
544  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  that 
construction  of  WLAP-TV  has  been  temporarily 
suspended  [B«T,  Feb.  22].  CP  has  not  been  sur- 
rendered. 


covers 
greater 
metropolitan. 


NORFOLK 
hWTON 

portsmouth^ 
newpSTnews. 


Here,  Virginians  earn  more, 
spend  more  and  live  in 
greater  numbers  than  in  any 
other  metropolitan  area  of 
the  Old  Dominion  State. 
Here,  too,  are  four  TV  sta- 
tions, but  only  One  is  NBC 
serving  800,000  earn-more, 
spend-more  Virginians. 

WVEC-TV 
is  a  basic 

00<B 

Television  Affiliate 


represented  by  RAMBEA  U 
NEW  YORK  •  CHICAGO  ^, 
SAN     FRANCISCO  •  MINNEAPOLIS 
•LOS  ANGELES  " 
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All  Boom;  No  Bust 

RECESSION  talk  is  highly  contagious.    Most  economists  say 
we're  talking  ourselves  into  one.    They  contend  that  1954  will 
be  our  second  best  year,  eclipsed  only  by  1953. 

What  effect  is  this  talk  having  on  the  business  of  broadcasting? 
So  far,  none.  All  indices  are  up  for  both  radio  and  tv.  The  per- 
centages intramurally  have  been  shifting  as  between  network  and 
spot,  but  the  overall  volume  is  increasing.  It  costs  more  to  do  busi- 
ness, so  the  net  may  be  less.    But  there's  some  tax  relief  ahead. 

In  depressed  periods,  the  business  of  broadcasting  traditionally 
has  benefited.  This  seems  a  non  sequitur,  but  the  records  prove  it. 
Radio  has  been  through  two  such  sieges,  the  "black  depression"  of 
the  1930's  and  the  1948-49  "recession."  Tv,  till  now,  hasn't  had 
time  even  to  look  back,  as  each  month  brings  new  volume  records. 

In  all  its  quarter-century  of  statistical  history,  radio  has  recorded 
a  volume  loss  just  once.  That  was  at  the  very  bottom  of  the  de- 
pression, when  gross  dipped  from  $61,900,000  in  1932,  to  $57,- 
000,00  in  1933.  But  it  bounced  back  to  $72,887,000  the  next  year, 
and  has  continued  to  improve  since. 

In  the  1948-49  recession,  radio's  gross  continued  upward,  having 
been  $616,500,000  and  $672,551,000,  respectively.  Last  year,  the 
radio  tab  was  $767,391,000. 

So,  if  history  means  anything,  radio  and  television  should  flourish 
in  the  year  ahead,  whether  there's  a  recession,  dip,  levelling  off 
or  the  status  quo.  Advertising  is  needed  to  move  inventories.  And 
the  broadcast  media  have  demonstrated  their  prowess  to  the  point 
where  more  and  more  advertisers  are  using  both  media  in  satura- 
tion campaigns  to  get  jobs  done  at  minimum  costs  per  thousand. 

In  tempo  with  the  times,  the  Advertising  Council  next  month 
launches  its  campaign  to  stimulate  purchase  of  durable  goods. 
Fact-sheets  are  out.  As  always,  broadcasters  will  cooperate  to  the 
hilt,  adding  countless  "listener"  and  "viewer"  impressions  to  the 
billions  already  contributed  to  Government  campaigns. 

This,  incidentally,  is  the  kind  of  campaign  that  all  hands  in 
advertising  and  marketing — advertisers,  agencies  and  media — can 
relish.  In  addition  to  selling  the  public  on  the  soundness  of  the  na- 
tional economy,  it  will  be  a  refresher  course  on  selling  advertising 
to  advertisers. 


Hi  Fi — An  Economic  Resource 

FOR  years,  broadcasters  have  been  boasting  of  their  cultural 
achievements,  particularly  in  music  where  the  nation's  tastes 
have  been  developed  and  elevated  by  the  performance  of  the  more 
enduring  selections  by  talented  artists. 

But  until  quite  recently  they  have  failed  in  most  cases  to  transform 
this  attainment  into  an  economic  resource. 

A  few  days  ago  a  Washington,  D.  C,  station  staged  a  Hi-Fi  Fair. 
The  venture  was  conceived  by  WGMS  as  an  appropriate  promotion 
for  its  good-music  program  service,  with  incidental  benefits  antici- 
pated from  a  stimulated  sale  of  good  audio  reception  gear.  Opti- 
mistically, 12,000  registration  cards  were  printed  in  case  the  idea 
caught  fire. 

Practically  all  of  the  advance  buildup  was  radio  promotion,  sup- 
ported by  newspaper  supplements.  What  happened?  Over  30,000 
persons  went  through  the  WGMS  studios  and  looked  at  three  dozen 
exhibits  in  adjacent  hotel  rooms. 

The  lessons  must  be  obvious  to  any  broadcaster  who  lives  in 
fear  of  tv.  First,  aural  stations  can  create  business  by  promoting 
specialized  programming.  Second,  the  hi-fi  fair  and  many  other 
ideas  can  be  utilized  to  broaden  merchandising  strategy.  Third, 
broadcasters  obviously  have  overlooked  in  many  cases  the  eco- 
nomic value  of  good  technical  quality. 

Whether  it's  am,  fm  or  both,  the  public  is  starting  to  get  fussy 
about  the  quality  of  reproduced  musical  sounds  and  manufacturers 
are  producing  and  pricing  their  audio  merchandise  accordingly. 
With  fm,  high  quality  is  easy.  With  am,  the  electronic  problem  is 
more  difficult  though  FCC  Comr.  George  E.  Sterling  told  the  Wash- 
ington Hi-Fi  Fair  that  the  10  kc  channel  can  be  stretched  so  long 
as  it  doesn't  set  up  too  much  interference. 

Obviously  high-fidelity  has  long  since  passed  out  of  the  basement 
tinkercr's  hands  into  many  living  rooms.  A  growing  audience  is 
there  for  those  who  care  to  solicit  it. 
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Drawn  for  Broadcasting  •  Telecasting  by  Sid  Hix  t 
"I'll  be  in  to  dinner,  dear,  just  as  soon  as  this  inning  is  watered!"  j 

The  Free-Time  Grab  Bag 

THE  EVENTS  set  off  by  the  McCarthy  "equal  time"  imbroglM 
.  threaten  to  make  of  radio  and  television  a  free-time  grab  bag  lot 
the  politicians,  to  the  discomfort  of  public  and  broadcaster  alike.  I 
The  danger  is  that  the  "equal  time"  concepts  that  have  serve! 
so  well  in  the  past  may  be  compromised  in  the  anxiety  of  broad] 
casters — networks  and  stations  too — to  be  "fair"  to  all  points  of 
view.  Politicians  will  grab  all  the  time  they  can  get  for  free.  Ttal 
public,  however,  will  not  long  condone  the  butchering  of  norma 
program  schedules,  and  many  affiliated  stations  can  ill  afford  it.  1 
Last  week  there  was  an  example  of  this  dangerous  new  concepf 
When  President  Eisenhower  addressed  the  nation  Monday  nig! 
on  the  tax  program,  it  was  in  the  nature  of  a  "state  of  the  nation 
address.  He  did  not  regard  it  as  a  partisan  political  talk. 

Historically,  the  President — any  President — has  been  accord 
time  on  the  air  whenever  he  has  requested  it.  It  is  for  the  Presi 
to  say  whether  his  remarks  are  official  or  political.  Presi 
Truman,  during  his  seven-year  tenure,  repeatedly  had  access  to 
air  to  further  the  program  of  his  administration.  Even  though 
often  took  pot-shots  at  his  Republican  opposition,  there  were 
concerted  demands  for  "equal  time."  President  Roosevelt  creat 
the  "Fireside  Chat"  and  used  radio  to  a  greater  extent  than 
successors  without  inviting  demands  for  "equal  time." 

Even  before  President  Eisenhower  spoke  last  Monday,  the  Dem 
crats  demanded  and  got  some  free  radio  and  television  time  fS 
the  next  night.    There  didn't  seem  to  be  much  question  about  it! 
The  very  next  day,  Chairman  Stephen  A.  Mitchell  of  the  Dem 
cratic  Committee  pitched  the  issue  on  a  partisan  level.    He  que 
tioned  the  "fairness  and  impartiality"  of  the  networks,  and  allege: 
a  "virtual  dim-out"  of  the  Democratic  response  to  the  President 
It's  not  so  much  the  allotment  of  time  that  is  of  concern,  b 
rather  the  manner  in  which  it  was  done.   It  could  establish  r 
grettable  precedent.   It  could  mean  that  each  time  the  Presiden 
addresses  the  nation,  the  opposition  will  "demand"  equal  time.  I 
could  make  political  campaigning  a  continuous  process  on  the  air- 
rather  than  the  quadrennial  event  it  has  been. 

It  may  have  been  good  programming  to  present  the  Democrati 
viewpoint  on  the  tax  fight.  But  these  same  spokesmen,  illustrio 
as  they  are,  could  have  been  accommodated  in  regularly  schedul 
interview  programs,  of  which  there  are  a  superabundance, 
time  should  not  have  been  given  on  the  basis  of  "equal  time"  wi 
the  President. 

Equal  time  should  be  accorded  only  when  the  President  speaks 
as  a  candidate,  or  in  behalf  of  a  candidate.  And  that  time  should 
be  paid  political  time,  not  a  handout  at  the  expense  of  networks  ana 
their  affiliated  stations. 

The  dignity  of  the  office  of  the  President  of  the  United  States 
should  not  be  subjected  to  the  caprice  of  the  politicians.  Tht 
President  speaks  for  the  nation,  and  not  for  any  particular  par 

It  behooves  the  nation's  broadcasters  to  reappraise  their  "eq 
time"  responsibilities  before  this  situation  gets  out  of  hand. 
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Represented  By 


Edward  Petry  &  Co.,  Inc. 


Tulsa  Payrolls  are  constant  the  year 
'round  with  no  seasonal  layoffs,  as  in 
many  centers.  The  Effective  Buying 
Income  of  Tulsa  families  is  $5/368, 
compared  to  only  $5/086,  the  U.  S. 
average.0 

'Salesmonagement's  Survey  of  Buying  Power 

KOTV 

Channel  6 

76.8%  of  all  homes  in  the  KOTV 
coverage  area  have  TV  sets  that  DO 
receive  Channel  6  (215,000  sets) 


NETWORK  AFFILIATK 


Channel 
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Buy  WHO 

and  Get  Iowa's  Metropolitan  Areas.. 
PCcu  the  Remainder  of  Iowa! 


5.4%  CEDAR  RAPIDS 
4.5%  TRI-CITIES 
13.3%  DES  MOINES 
2.6%  DUBUQUE- 
4.3%  SIOUX  CITY 
4.0%  WATERLOO 
65.9%  REMAINDER  OF  STATE  I 


TAKE 

AUTOMOTIVE  SALES, 
FOR  INSTANCE! 


THE  "REMAINDER  OF  IOWA"  ACCOUNTS  FOR  THESE  SALES; 

(Which  You  MISS  Unless  You  Cover  the  Entire  State) 

67.2%  Food  s,ores 

Eating  and  Drinking  Places 
General  Merchandise  Stores 
Apparel  Stores 
Home  Furnishings  Stores 
Automotive  Dealers 
Filling  Stations 
Building  Material  Groups 
Drugstores 

953-  54  Consumer  Markets 


FREE  &  PETERS,  INC. 
National  Representatives 


BUY  ALL  of  IOWA- 
Plus  "Iowa  Plus"-with 

WIHI® 

Des  Moines  .  .  .  50,000  Watts 

Col.  B.  J.  Palmer,  President 
P.  A.  Loyet,  Resident  Manager 


WTVR 


—  Channel  6 

RICHMOND,  VIRGINIA 
providing 

STATEWIDE  COVERAGE 

with 

MAXIMUM  POWER  - 1 00,000  WATTS 

at 

MAXIMUM  HEIGHT -1049  FT. 

SERVICE  FROM  ALL  FOUR  NETWORKS 

Represented  Nationally  by  Blair  Tv,  Inc. 

A  service  of 
HAVENS  &  MARTIN,  INC. 
3301  W.  Broad  Street 
Richmond,  Virginia 


New  WTVR  Tower— 1049  Feet 


rr-.-r-L^', 
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r .. 
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"1 .  .for  outstanding  public 
service  in  encouraging, 
promoting  and  developing 
American  ideals  of  freedom, 
and  for  loyal,  devoted 
service  to  the  nation  and  to 
the  communities  served.. 


TO 

WESTINGHOUSE  BROADCASTING 
COMPANY'S 

WBZ  and  WBZ-TV, 

BOSTON, 
THE 


WESTINGHOUSE  BROADCASTING  COMPANY'S 

first  scheduled  broadcast  was  a  public 
service  program  . . .  reporting  the  returns 
of  the  Harding- Cox  election  in  1920. 

Public  service  continues  to  be  a  founda- 
tion upon  which  each  WBC  station  builds 
its  strength. 


WBZ-WBZA 


KDKA 


Westinghouse 
Broadcasting 
Company,  Inc. 


KEX 


WBZ-TV  WPTZ 


ished  every  Monday,  with  Yearbook  Numbers  (53rd  and  54th  issues)  published  in  January  and  July  by  Broadcasting  Publications,  Inc.,  1735 
l^es  St.,  N.W.,  Washington  6,  D.  C.    Entered  as  second  class  matter  March  14,  1933,  at  Post  Office  at  Washington,  D.  C,  under  act  of  March  3.  1879. 


STRIKE  5 


TEN  OUT  OF  TEN 


Again  KRLD's  Radio  overwhelming  listener 
supremacy  is  demonstrated  by  a  clean 
sweep  of  all  10  out  of  the  10  highest 
rated  programs  in  Dallas,  attested  by 
the  Pulse  Report  for  December,  1953 
and  January,  1954. 
The  same  report  reveals  that  KRLD 
leads  all  seven  of  other  Dallas  Radio 
stations  combined  in  192  highest- 
rated  15-minute  periods,  8:00  a.m. 
until  1  2  midnight  7  days  per  week. 


KRLD  122  Firsts 

Sta.  B  39  Firsts 

Sta.  C  13  Firsts 

Sta.  D  2  Firsts 

Ties  16 


Stations  E,  F,  G,  H:  No  Firsts 
KRLD  122  Firsts;  All  Other  Stations 
Combined  54. 


THE  MAKE  SENSE  BUY  IN  DALLAS' 


it 


EXCLUSIVE  CBS  OUTLET  FOR  THE  DALLAS  AND  FORT  WORTH  AREA 


THE  BIGGEST  BUY  IN  THE  BIGGEST  MARKET  IN  THE  BIGGEST  STATE 


THE  TIMES  HERALD  STATION   ...  THE  BRANHAM   CO.,  Exclusive  Representative 


OWNERS  AND  OPERATORS  OF  KRLD-TV,   100,000  WATTS  VIDEO 


John  W.  Runyon,  Chairman  of  the  Board 


Clyde  W.  Rembert,  Pr»sid»ni 
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dosed  circuit 


LECAS 


RESIDENT  EISENHOWER  is  weighing 
CC  chairmanship  and  has  not  yet  decided 
)  reappoint  Rosel  H.  Hyde  when  his  ini- 
al  one-year  term  ends  April  18.  (Mr. 

le's  service  as  commissioner  is  not  af- 
jcted  since  his  term  runs  until  June  30, 
159.)  Uncertainty  apparently  stems  from 
atronage  matters  not  being  handled  to  sat- 
faction  of  Republican  National  Commit- 
I.  But  support  for  Hyde  is  practically 
nanimous  in  industry  ranks.  Best  guess 
t  deadline  is  Mr.  Hyde  would  win  at  least 
:mporary  reappointment,  until  patronage 
latters  can  be  straightened  out. 

★  ★  ★ 

IE  FCC  chairmanship,  GOP  senators  are 
etting  into  act  too.  Some  presently  oppos- 
ig  Hyde  are  endorsing  John  C.  Doerfer  or 
tobert  E.  Lee,  but  latter,  immensely  pop- 
lar on  Hill,  has  asked  that  he  not  be  con- 
idered  and  favors  Hyde  reappointment, 
iere  was  report  too  that  White  House 
night  consider  newcomer,  even  though  no 
'acancy  exists.  Mr.  Doerfer's  term  expires 
une  30  and  there's  random  talk  about  nam- 
ng  him  to  Federal  Power  Commission  to 
ucceed  Dale  E.  Doty,  Democrat,  Califor- 
lia,  whose  term  ends  June  22.  New  man 
iresumably  wouldn't  be  named  chairman 
)f  FCC,  at  outset  anyway. 

★  ★  ★ 

EONARD  F.  ERIKSON,  director  of  Voice 
)f  America  operation  since  last  July,  has  ad- 
vised Theodore  C.  Streibert,  director  of 
USIA,  he's  been  asked  to  return  to  his  vice 
residency  at  McCann-Erickson  in  near 
uture.  Mr.  Erikson  has  been  on  leave  from 
igency.  Successor  probably  will  be  named 
ihortly  from  within  broadcasting-advertis- 
ng  agency  field. 

★  ★  ★ 

MJLE-MAKING  proceedings  on  desirabil- 
ty  of  establishing  booster  and  satellite  sta- 
tions in  tv  to  fill  out  station  coverage  pat- 
terns soon  will  be  ordered.  FCC  last 
Wednesday  discussed  step  after  several  of 
its  members  participated  in  symposium  at 
Institute  of  Radio  Engineers  convention  in 
few  York.  While  supplementary  stations 
could  function  both  for  vhf  and  uhf,  FCC 
notion  is  that  latter  service  is  in  greatest 
need  because  of  power  and  coverage  limi- 
tations. 

★  ★  ★ 

MILITARY  advertising  furor  threatening  to 
Vipt  again  as  U.  S.  Army  and  Air  Force, 
through  Dancer  -  Fitzgerald  -  Sample,  New 
York,  send  questionnaires  to  stations  asking 
free  time  as  public  service.  In  past  recruit- 
ing campaigns  these  services  have  used  paid 
spot  announcements.  Agency  claims  it  is 
handling  account  on  public  service  basis. 

★  ★  ★ 

ONE  result  of  hearings  on  plight  of  uhf  to 
begin  April  27  before  Senate  Communica- 
j  tions  Subcommittee  (see  story  page  27)  will 
j  be  to  delay  FCC  action  on  proposed  new 
multiple  ownership  rule  in  tv.  FCC,  it's 
[felt,  will  be  reluctant  to  act  on  multiple 
Ownership  prior  to  hearing.  Commission, 
before  Senate  action,  was  ready  to  rule  in 
favor  of  five  vhf  and  two  uhf  in  hands  of 
single  entity. 
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INSIDE  report:  Senate  Communications 
Subcommittee  already  is  beating  bushes  to 
get  many  uhf  broadcasters  to  appear  at  April 
hearings. 

★  ★  ★ 

FCC  SHORTLY  will  propose  its  first  sig- 
nificant amendment  to  network  monopoly 
rules  in  decade.  It  will  propose  rule-making 
procedure  whereby  tv  affiliates  would  be 
precluded  from  blocking  stations  in  nearby 
communities  from  taking  identical  network 
programs  where  advertiser  would  be  willing 
to  use  both.  This  would  mean  broader  in- 
terpretation of  network  "exclusivity"  ban. 

★  ★  ★ 

TOLEDO  BLADE,  paper  in  Edward  Lamb's 
home  town,  brands  as  "bunk"  report  that 
Mr.  Lamb  has  Communist  connections.  It 
contends  that  it  has  never  come  across  any 
evidence  to  support  accusation  made  to 
FCC  and  on  which  hearing  is  indicated. 

★  ★  ★ 

EXTENT  of  General  Teleradio's  participa- 
tion in  tv  syndication  largely  through  film 
networking  operation  will  be  determined  by 
Tom  O'Neil,  chairman  and  president,  by 
early  May.  Having  already  negotiated  agree- 
ment with  Bank  of  America  for  $1.25  mil- 
lion [B*T,  March  15],  he  now  has  under 
consideration  further  feature  film  acquisi- 
tions. Plans  are  being  made  at  Palm  Beach 
where  Mr.  O'Neil  has  established  temporary 
headquarters. 

★  ★  ★ 

TO  SUPPLY  new  source  of  low  cost  pro- 
gramming for  tv,  notably  in  secondary  areas 
where  American  "folk  music"  abounds,  one 
of  largest  of  hill-billy  organizations  is  con- 
templating complete  kines  on  regular  syndi- 
cated "library"  basis. 

★  ★  ★ 

EASTMAN  Kodak  Co.,  Rochester,  prepar- 
ing half-hour  film  dramatic  show  in  color, 
which  will  be  placed  regionally  in  number 
of  markets,  with  release  date  sometime  this 
fall.  J.  Walter  Thompson  Co.,  N.  Y.,  is 
agency. 

★  ★  ★ 

PETITION  to  squeeze  ch.  13  into  Norfolk 
area  is  to  be  filed  with  FCC  today  (Monday) 
by  ch.  27  WTOV-TV  there,  one  of  three 
uhf's  in  market,  on  air  since  Dec.  6.  WAAM 
(TV)  is  on  ch.  13  in  Baltimore,  WLVA-TV 
at  Lynchburg,  Va. 

★  ★  ★ 

NOTION  that  Mutual  is  putting  emphasis 
on  "right  wing"  is  discounted  by  network's 
executives.  Facts  Forum  "subsidizing"  of 
Reporters  Roundup  is  simply  means  of  de- 
fraying heavy  production  cost  of  program, 
which  remains  cooperative,  says  Tom  O'Neil. 
And  John  T.  Flynn,  likewise  co-op,  is  of- 
fered take-it-or-leave-it  to  affiliates.  Don 
Lee,  wholly-owned  subsidiary,  has  turned 
down  Flynn  series.  Other  Mutual  pro- 
grams, such  as  Newsreel,  it's  said,  are  avail- 
able for  "production  costs  subsidy"  on  same 
basis. 
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to  spread  the  light  of  learning 

WGAL-TV 


NBO  CBS  •  ABC*  DuMont 


LANCASTER,  PEN N A. 

Keenly  aware  of  its  educational  responsibility  to 
the  communities  it  serves — Lancaster,  Harrisburg, 
York,  Reading,  Lebanon,  and  hundreds  of  smaller 
cities  and  towns — WGAL-TV  presents  College 
of  the  Air,  Monday  thru  Friday,  9:00  to  9:30  a.m. 
Leading  educators  of  the  area  conduct  discussions 
on  five  basic  topics  of  special  interest  to  viewers 
— Sociology,  Physical  Science,  Mathematics, 
The  Humanities,  Adult  Education. 

College  of  the  Air  is  part  of  the  imaginative 
programming  designed  by  WGAL-TV  to  meet 
the  needs  and  special  interests  of  its  wide, 
diversified  loyal  viewing  audience. 


Dr.  T.  A.  Distler 

President 
Franklin  and  Marshall  College 


Dr.  Robert  Gates  Dawee 
President 
York  Junior  College 


WGAL 


Represented  by  ^  £  £  K  E  R 


New  York  •  Los  Angeles 
Chicago   •   San  Francisco 


Mr.  Channel  8 


Steinman  Station 

Clair  McCollough,  President 
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at  deadline 


J 

|  NBC's  Weaver  Tells  Affiliates 
Of  Color  Tv  'Spectaculars1 

NBC's  plans  for  color  tv  "spectaculars,"  series 
of  90-minute  programs  such  as  musical  come- 
dies, operettas,  dramas,  circuses  and  ice  shows, 
l>  etc.,  slated  to  start  in  October  (story  page  62), 
j  were  sketched  to  network's  affiliates  by  Presi- 
dent Sylvester  L.  (Pat)  Weaver  Jr.  in  closed 
circuit  talk  Friday  afternoon.    Present  plans, 
!  he  said,  call  for  spectaculars  in  regular  series 
at  9-10:30  p.m.  Saturdays,  7:30-9  p.m.  Sun- 
days, or  8-9:30  p.m.  Mondays  at  rate  of  one 
I  every  other   week.    Additionally,  "one-shot" 
r  spectaculars  on  occasional  basis,  and  black- 
and-white  series  may  also  be  presented  three 
Saturdays  in  four  during  1954-55  season,  Mr. 
Weaver  reported. 

I    Thirteen  color  spectaculars — which  will  be 
received  in  black-and-white  on  existing  sets — 

I  will  be  under  supervision  of  Leland  Hayward, 
noted  producer,  and  sponsor  for  this  series  will 

f  be  announced  shortly,  Mr.  Weaver  said. 

"Spectaculars,"  he  said,  "will  bring  back  to 
television  the  role  of  a  conversation-piece.  A 
parade  of  talent  amassed  at  great  expense  and 
with  tremendous  work  will  be  an  occasion  that 
will  pull  a  vast  audience.  This  will  come  closer 
than  anything  in  the  past  to  our  objective  of 
all-set,  all-family  circulation." 

FCC  Refuses  More  Detail 
On  Charges  Against  Lamb 

j  FCC  Friday  denied  request  of  publisher-broad- 
caster Edward  Lamb  that  it  furnish  details  and 
source  of  information  behind  allegations  of 
Communist  ties  made  against  him.  Commission 
had  listed  charges  in  pre-hearing  notice  on  re- 
newal bid  of  Mr.  Lamb's  WICU  (TV)  Erie, 
Pa.  [B*T,  March  22,  15]. 

Commission  letter  fortnight  ago  questioned 
Mr.  Lamb's  representations  in  various  radio-tv 
applications,  alleged  it  had  evidence  showing 
former  Communist  Party  membership,  financial 
contribution  and  association.  Charges  were 
termed  "vile  lies"  by  Mr.  Lamb  who  said  he 
would  use  every  means,  including  court  action, 
to  clear  his  name. 

Mr.  Lamb's  petition  for  more  details  noted 
Sec.  309(b)  of  Communications  Act  provides 
I  nature  and  source  of  protests  or  objections  to 
j   bids  must  be  revealed.  FCC  concluded: 

;      It  is  our  opinion  that  the  provisions  of  Sec. 

I  309(b)  .  .  .  have  application  only  in  instances 
where  there  has  been  submitted  to  the  Com- 
mission oppositions,  objections,  or  protests 
I  against  the  grant  of  an  application.  Although 
in  this  case  no  such  objections,  oppositions,  or 
protests  have  been  received  in  connection  with 
j  the  [WICU]  renewal  application,  questions  have 
been  raised  with  respect  to  this  application  by 
the  Commission  itself.  Such  questions  have  been 
raised  by  the  Commission  in  the  light  of  infor- 
mation in  its  records  concerning  the  applicant 
and  upon  further  investigative  inquiry  by  the 
Commission  in  connection  with  the  pending 
application.    And,  as  indicated  above,  the  letter 

I  sent  to  petitioner  in  this  case  pursuant  to  Sec. 
309(b)   states   with   clarity   and   specificity  the 

i    charges  resulting  from  this  investigation,  includ- 

i  i  mg  reference  to  time,  place,  and  nature  of  the 
activity  involved.   .   .  . 

Denial  of  the  petition  will  not  deprive  petitioner 
of  an  opportunity  to  explore  fully  the  charges 
referred  to  in  our  letter  of  March  11,  1954.  In 
the  event  that  petitioner's  response  to  our  letter 
!  \  does  not  resolve  the  problems  raised  therein  and 
I  /  the  determination  is   thereafter   made   by  the 
I     Commission  that  a  hearing  will  be  necessary, 
petitioner  will  be  afforded  all  of  the  safeguards 
of  due  process,  including  opportunity  to  exam- 
ine such  individuals  as  may  testify. 

Broadcasting    •  Telecasting 


BAN  ON  TELETHONS 

LOS  ANGELES  City  Board  of  Social 
Service  Commissioners  has  banned  tele- 
thon charity  appeals  in  area  unless  they 
are  "for  emergency  purposes."  Board 
said  emergency  would  be  "to  meet  dis- 
aster needs  such  as  are  created  by  earth- 
quake or  extraordinary  epidemics." 
Thomas  A.  J.  Dockweiler,  board  chair- 
man, said  none  of  four  charity  telethons 
in  last  year  would  have  been  able  to 
meet  requirements  of  new  policy.  Screen 
Actors  Guild  and  Theatre  Authority  have 
long  opposed  telethons  on  ground  they 
are  imposition  on  talent. 


House  Committee  Approves 
FCC  $6.7  Million  Budget 

HOUSE  Appropriations  Committee  Friday  ap- 
proved $6,694,400  budget  for  FCC  operations 
in  fiscal  1955,  beginning  next  July  1.  Included 
in  total  is  $150,000  which  FCC  did  not  spend 
during  fiscal  1954  [B»T,  March  15],  Broadcast 
activities  would  get  about  $1,231,190,  figure 
requested  in  President's  budget  estimate. 

Appropriation  is  scheduled  to  come  up  for 
House  consideration  today  (Mon.).  Appropria- 
tions committee  noted  that  FCC  expects  all 
cases  in  tv  where  contests  are  involved  and 
hearings  necessary  to  be  in  "some  stage  of  the 
hearing  process."  Knocked  out  of  appropri- 
ation was  $950,000  requested  for  frequency 
usage  monitoring  program  because  "FCC  is 
already  engaged  in  extensive  monitoring  activi- 
ties as  are  the  other  departments  who  use  radio 
communications."  Committee  suggested  Com- 
mission use  information  already  available. 

One  Deal  Set,  Other  Pends 
On  Feature  Movies  for  Tv 

SAMBA  Pictures  Corp.,  new  motion  picture 
distribution  company,  has  acquired  five-year 
distribution  rights,  for  television  and  theatres, 
to  10  full-length  feature  films  from  Chesapeake 
Industries  Inc.,  onetime  parent  company  of 
Eagle-Lion  Co.,  for  estimated  $300,000.  In- 
cluded in  package  are  "Tulsa,"  with  Robert 
Preston  and  Susan  Hayward,  "Big  Cat,"  "Lost 
Honeymoon,"  "Trapped"  and  "The  Man  from 
Texas."  Jerome  Hyams,  Samba  president,  said 
when  pictures  are  ready  for  release  tv  distribu- 
tion will  be  handled  by  Hygo  Tv  Films,  which 
Mr.  Hyams  also  heads. 

Meanwhile,  General  Teleradio  reported  Fri- 
day that  attorneys  are  working  out  final  details 
of  agreement  under  which  General  Teleradio 
will  serve  as  exclusive  licensing  agent  in  U.  S. 
and  Canada  for  30  feature  films  controlled  by 
Bank  of  America  [B«T,  March  15].  It  was 
said  agreement  is  expected  to  be  signed  shortly. 
(See  Closed  Circuit,  page  5.) 

Sun  Oil  Adds  Mark  Clark 

SUN  OIL  Co.,  Philadelphia,  announced  Friday 
it  had  retained  Gen.  Mark  W.  Clark,  president 
of  The  Citadel  and  former  Supreme  Com- 
mander of  UN  forces  in  Far  East,  as  guest 
commentator  on  NBC  Radio  Three  Star  Extra. 


•   BUSINESS  BRIEFLY 

FUEL  CAMPAIGN  •  Phillips  Petroleum  Co. 
(Flite  fuel),  through  Lambert  &  Feasley,  N.  Y., 
preparing  radio  spot  announcement  campaign 
to  run  April  2  to  July  2  in  about  100  markets 
where  company  has  distribution. 
CAMPBELL  SPOTS  •  Campbell  Soup  Co. 
(tomato  juice),  through  Compton  Adv.,  N.  Y., 
understood  to  be  contemplating  radio  spot  an- 
nouncement campaign  in  non-tv  markets. 
WOMEN'S  SHOWS  •  General  Foods  (Certo 
Sur-Jell),  through  Benton  &  Bowles,  N.  Y., 
planning  annual  seasonal  campaign  on  women's 
participation  radio  shows,  effective  early  in 
April  in  about  25  markets. 
D-CON  TAKES  NBC  RADIO  •  Sona  Div., 
d-Con  Co.,  has  bought  Sunday  11:15-30  a.m. 
period  on  131  NBC  Radio  stations  to  sponsor 
Doorway  to  Beauty,  featuring  Jeanette  Evans, 
for  10  weeks.  Marfree  Adv.,  Chicago,  is 
agency. 


ABC-TV  to  Scan  McCarthy 

ABC-TV  on  Thursday  will  launch  new  series 
titled  Open  Hearing,  featuring  John  Daly 
(Thurs.,  9-9:30  p.m.  EST)  with  first  program 
devoted  to  report  and  analysis  of  events  leading 
up  to  present  Army-McCarthy  controversy. 
Series  is  designed  to  present  "significant  issues 
and  background  on  vital  current  topics  so  that 
the  audience  can  make  up  its  own  mind."  On 
initial  telecast,  it  was  reported,  Mr.  Daly  will 
spotlight  such  key  events  as  Major  Peress  case, 
Gen.  Zwicker  hearing,  Cohn-Schine  relation- 
ship, and  running  controversy  between  Sen. 
Joseph  R.  McCarthy  (R-Wis,)  and  U.  S.  Army. 

ABC  Salutes  WLS  Joining 

SPECIAL  salutes  by  radio  network  and  WBKB 
(TV)  Chicago  will  mark  formal  fulltime  affilia- 
tion of  WLS  Chicago  with  ABC  April  1.  Short  ( 
messages  of  welcome  to  be  carried  on  over  15 
ABC  radio  programs  and  all  tv  shows  of  ABC 
o&o  outlet.  Fulltime  operation  by  new  WLS  < 
will  permit  "more  flexible  programming  than 
was  possible"  by  either  WLS  or  WENR  operat- 
ing on  shared  time  basis,  ABC  said. 

45  Million  See  Awards  .  .  . 

ESTIMATED  45  million  viewers  watched 
NBC-TV  coverage  of  26th  annual  awards  of 
Motion  Picture  Academy  of  Arts  &  Sciences 
last  Thursday  night,  NBC  research  and  plan- 
ning department  said  Friday.  Special  10-city 
Trendex  rating  of  10:30-11  p.m.  EST  section 
of  telecast  gave  NBC-TV  rating  of  43.9,  with 
share  of  audience  of  79.4,  as  compared  with 
1953  Trendex  rating  for  same  period  of  35.7, 
with  share  of  audience  of  70.2.  It  was  reported 
that  another  3,800,000  listened  to  NBC  Radio's 
coverage  of  event.  Oldsmobile  Div.,  General 
Motors,  sponsored  on  both  NBC  Radio  and 
NBC-TV. 

.  .  .  Including  One  to  Reeves 

REEVES  Soundcraft  Corp.,  N.  Y.,  received 
award  from  Academy  of  Motion  Picture  Arts 
and  Sciences  for  its  magnetic  striping  on  film. 
Plaque  was  received  in  New  York  late  Thurs- 
day night  by  Hazard  Reeves,  president. 
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[y  Grants  Made  Final 

In  Montgomery,  Charleston 

INAL  decisions  granting  ch.  12  to  WSFA 
lontgomery,  Ala.,  and  ch.  2  to  WUSN  Charles- 
,  S.  C,  issued  by  FCC  Friday.  In  Mont- 
:omery  action,  Commission  dismissed  com- 
etitive  bid  of  Alabama  Tv  Co.  "with  prejudice" 
fter  examiner  ruled  it  in  default.  WUSN 
rant  was  made  possible  by  withdrawal  of 
AN  from  ch.  2  contest  [B«T,  Feb.  22]. 
General  Manager  Lionel  Baxter  said  WSFA- 
plans  Oct.  1  target  date  with  RCA  equip- 
ient  suitable  for  color.  Station  will  have 
16  kw  ERP  with  antenna  1,200  ft.  above 
iverage  terrain  on  Mt.  Carmel,  23  miles  south 
if  Montgomery.  New  radio-tv  center  to  be 
ompleted  in  Cloverdale  section  Aug.  15,  he 
aid.  Network,  representative  not  set. 
Manager  Drayton  Hastie  reported  WUSN- 
plans  Sept.  1  target  date,  expects  NBC 
filiation.   Equipment,  representative  not  set. 

BLK-TV  Disputes  Newspaper 
rotest;  Other  Actions  at  FCC 

N  REPLY  to  economic  protest  filed  against 
ts  ch.  12  grant  by  local  Clarksburg  Pub.  Co. 
story  page  44),  WBLK-TV  Clarksburg,  W.  Va., 
old  FCC  Friday  newspaper  firm  "does  not  meet 
basic  statutory  requirements  of  Sec.  309(c) 
d  has  failed  to  state  with  particularity  any 
conomic  injury  which  is  required  to  justify  its 
tatus  as  a  party  in  interest." 
Publisher  Cecil  B.  Highland  contended  tv 
ould  compete  for  advertising  and  hurt  circu- 
ation  of  Exponent  and  Telegram. 

WBLK-TV  replied  contrary  has  proven  to  be 
true  since  advent  of  tv  stimulates  local  business, 
increases  advertising  market  and  arouses  busi- 
nessmen to  new  awareness  of  advertising.  Per- 
mittee cited  recent  view  of  George  C.  Biggers, 
president  of  Atlanta  Newspapers  Inc.  [B-T,  Feb. 
15],  that  printing  of  program  logs  in  newspapers 
is  a  circulation  builder  because  of  the  reader 
interest  in  program  information.  Mr.  Highland's 
papers  do  not  allow  mention  of  word  "radio," 
petition  noted. 

WBLK-TV  said  "in  short  .  .  .  [Clarksburg  Pub- 
lishing] is  suffering  from  a  self -administered 
anesthesia  which  makes  it  unaware  of  electronic 
progress  during  the  past  25  years.  If  protestant 
chose  to  arouse  itself  from  this  self-induced 
slumber,  it  might  find,  like  Rip  Van  Winkle, 
awakening  from  a  long  sleep,  that  the  world  has 
progressed  while  the  protestant  has  generally 
attempted  to  move  back  the  hands  of  the  clock." 

Washington,  N.  C,  Bid  Filed 

APPLICATION  for  ch.  7  in  Washington,  N.  C, 
filed  Friday  by  North  Carolina  Tv  Inc.,  compris- 
ing W.  R.  Roberson  Jr.,  president,  3.58%  (WRRF 
Washington,  N.  C,  and  WRRZ  Clinton,  N.  C); 
H.  W.  Anderson,  vice  president,  16.67%  (WVOT 
Wilson,  N.  C),  and  William  S.  Page,  secretary, 
1 16.67%  (WFTC  Kinston,  N.  C). 

Chattanooga  Uhf  Deleted 

PERMIT  for  Tom  Potter's  ch.  43  WTVT  (TV) 
Chattanooga,  Tenn.,  deleted  by  FCC  for  failure 
to  prosecute  bid  for  extension  of  time  to  con- 
struct. 

WJBY-AM-FM  Shuts  Down 

STATING  it  is  losing  money,  NBC-affiliate 
WJBY-AM-FM  Gadsden,  Ala.,  turned  in  its  li- 
cense to  FCC  Friday  after  ceasing  operation 
earlier  in  week.  Assigned  250  w  fulltime  on  1240 
kc,  WJBY  dated  back  to  1927. 

KURV  Granted  Fulltime 

KURV  Edinburg,  Tex.,  on  710  kc  with  250  w  day- 
time, granted  change  to  fulltime,  directional 
night,  by  FCC  Friday.  Commission  denied  boost 
in  day  power  to  1  kw. 


TV  AS  EDUCATOR 

TWO  expressions  of  praise  for  television's 
prowess  as  information  and  cultural 
medium  voiced  Friday  in  New  York. 
William  Jansen,  superintendent  of  schools 
in  New  York,  lauded  WPIX  (TV)'s  The 
Living  Blackboard,  saying  it  had  been 
well  received  by  children  at  home  and  in 
school,  and  by  general  public. 

In  panel  discussion  on  WNYC  New 
York  Book  Festival,  tv  was  upheld  as 
medium  that  aids  children's  reading  by 
broadening  background  of  youngsters  and 
inducing  reading  of  all  kinds.  Agreement 
on  this  point  voiced  by  Gil  Fates,  tv  pro- 
ducer; Jeanne  Bendick,  author  of  chil- 
dren's books,  and  Josette  Frank,  of  Child 
Study  Assn.  of  America. 


MBS-Facts  Forum  Compact 

MBS  announced  Friday  its  Reporters  Roundup, 
Mon.,  9:30-10  p.m.,  will  be  co-produced  by  net- 
work and  Facts  Forum  starting  April  5  (early 
story  page  62).  Robert  F.  Hurleigh  of  MBS 
Chicago  staff  will  moderate,  replacing  Everett 
Holies  who  continues  as  MBS  Washington 
operations  director.  Roundup  will  be  available 
for  local  and  regional  sponsorship. 

Two  NARTB  Groups  to  Meet 

MEETING  of  NARTB  Sports  Committee  will 
be  held  April  5  at  Ambassador  Hotel,  New 
York.  George  J.  Higgins,  KMBC  Kansas  City, 
is  committee  chairman.  Freedom  of  Informa- 
tion Committee,  headed  by  Edgar  Kobak, 
WTWA  Thomson,  Ga.,  will  meet  at  same  hotel 
April  6. 

Hydrogen  Blast  on  Tv 

NEWSREEL  of  first  U.  S.  hydrogen  bomb  blast 
to  be  made  available  by  Civil  Defense  Adm. 
for  tv  showing  starting  April  7  at  6  p.m.  (EST). 
President  Eisenhower  authorized  28-minute 
censored  release  after  consultation  with  Na- 
tional Security  Council.  Last  blast  was  set 
off  March  1  in  Pacific. 


UPCOMING 

March  29-30:  Briefing  conference  on 
communications  law  and  regulation, 
sponsored  by  Federal  Bar  Assn.,  Sher- 
aton Park  Hotel,  Washington. 

March  29-30:  NARTB  Tv  Code  Review 
Board,  Washington,  D.  C. 

March  30-31:  Ohio  Assn.  of  Radio-Tv 
Broadcasters,  Mansfield-Leland  Ho- 
tel, Mansfield. 

March  31 :  Testimonial  dinner  for  Judge 
Justin  Miller,  retiring  NARTB  board 
chairman,  Mayflower  Hotel,  Wash- 
ington, D.  C. 

April  4:  Kansas  Assn.  of  Radio  Broad- 
casters, Baker  Hotel,  Hutchinson. 

For  other  Upcoming*  see  page  113. 


Broadcasting 


Telecasting 


GRAEME  W.  STEWART,  regional  sales  man- 
ager, Stewart-Warner  Electric,  appointed  ad- 
vertising and  sales  promotion  manager  of  that 
product  division  (radio-tv-electronics),  Stewart- 
Warner  Corp. 

ROBERT  WHITE,  formerly  with  Leo  Burnett 
Inc.  and  J.  Walter  Thompson  Co.,  Chicago, 
named  to  head  new  copy  group  at  Needham, 
Louis  &  Brorby  Inc.,  same  city. 

ALVIN  EICOFF  elected  vice  president  and 
MAURICE  MAYBER  appointed  advertising 
manager  of  d-Con  Co.,  Chicago. 

DAVID  MAYER,  national  merchandising  man- 
ager of  Calvert  Distillers,  to  Grey  Adv.,  N  .Y., 
as  director  of  sales  promotion  division. 

JAMES  D.  NORTH  named  manager  of  market- 
ing department  of  Associated  Products  Div., 
General  Foods  Corp.,  N.  Y.  Formerly  vice 
president  of  Market  Research  Corp.  of  America, 
he  has  been  with  GF  since  1937. 

ROBERT  C.  MOLUSKY  of  N.  Y.  office  of 
Princeton  Film  Center,  film  producers  and 
distributors,  appointed  director  of  film  dis- 
tribution with  headquarters  in  Princeton,  N.  J. 

CHARLES  D.  (CHUCK)  REEVES,  for  past 
four  years  associated  with  CBS-TV  film  syndi- 
cation units  in  Chicago  and  New  York,  ap- 
pointed to  CBS-TV  network  sales  staff  on 
Morning  show  (Mon.-Fri.,  7-9  a.m.  EST). 


Great  Northern  Urges  Fees 
To  Defray  MAAC  Expenses 

RESOLUTION  proposing  that  affiliates  of 
Mutual,  not  Mutual  itself,  pay  expenses  in- 
curred by  members  of  Mutual  Affiliates  Advi- 
sory Committee  in  course  of  committee  duties 
has  been  adopted  by  stockholders  of  Great 
Northern  Broadcasting  System  Inc.  for  for- 
warding to  all  MBS  affiliates  for  "considera- 
tion and  recommendation."  Great  Northern  is 
northwest  regional  network  which  includes 
KVOX  Moorhead,  Minn.,  whose  president, 
E.  J.  McKellar,  is  member  of  MAAC. 

Great  Northern  resolution  proposed  that 
each  MBS  affiliate  "contribute  annually  an 
amount  not  to  exceed  its  one  time  Class  A 
network  rate,  or  $10  in  the  case  of  bonus  sta- 
tions, to  a  fund  to  defray  the  expenses  of 
[MAAC]  and  its  members  in  connection  with 
its  meetings  and  other  activities."  Mutual 
spokesmen  said  Friday  they  were  unfamiliar 
with  resolution.  MAAC  meets  about  four 
times  annually,  its  expenses  now  paid  by  MBS. 

Two  States  Join  Daytimers 

TWO  daytime  broadcaster  groups — North  and 
South  Carolina — have  affiliated  with  Daytime 
Broadcasters,  according  to  Kenneth  Patterson, 
WSIV  Pekin,  111.,  DBA  president.  Robert  M. 
Wallace,  WOHS  Shelby,  heads  N.  C.  associa- 
tion; W.  Randall  Davidson,  WAKN  Aiken,  di- 
rects S.  C.  group.  Harry  J.  Daly,  DBA  gen- 
eral counsel,  said  DBA  is  expanding  as  part 
of  joint  drive  by  daytimers  to  obtain  minimum 
5  a.m.-7  p.m.  operating  hours. 

WLCX  Sold  to  lowans 

WLCX  La  Crosse,  Wis.,  sold  by  President  James 
J.  Conroy  for  $30,000  to  Roi  and  Gene  Phil- 
lippe,  Ottumwa,  Iowa,  subject  to  FCC  approval. 
Gene  Phillippe  has  held  50%  interest  in  WKID 
Urbana,  111.  Blackburn-Hamilton  Co.  handled 
sale. 
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John  Osbon,  News  Editor. 

Taft  Bldg.,  Hollywood  &  Vine,  Zone  28,  Hollywood  3-8181. 

David  Glickman,  West  Coast  Manager;  Leo  Kovner,  Marjorie  Ann 

Thomas. 

Toronto:  32  Colin  Ave.,  Hudson  9-2694.   James  Montagnes. 


SUBSCRIPTION  INFORMATION 
Annual  subscription  for  52  weekly  issues:  $7.00.  Annual  subscription  including  BROADCASTING  Yearbook 
(53d  issue):  $9.00,  or  TELECASTING  Yearbook  (54th  issue):  $9.00.  Annual  subscription  to  BROADCAST- 
ING •  TELECASTING,  including  54  issues:  $11.00.  Add  $1.00  per  year  for  Canadian  and  foreign  postage. 
Regular  issues:  35(t  per  copy;  53d  and  54th  issues:  $5.00  per  copy.  Air  mail  service  available  at  postage 
cost  payable  in  advance.    (Postage  cost  to  West  Coast  $41.60  per  year.) 

ADDRESS  CHANGE:  Please  send  requests  to  Circulation  Dept.,  Broadcasting  •  Telecasting, 
1735  DeSales  St.,  N.W.,  Washington  6,  D.  C.  Give  both  old  and  new  addresses,  including 
postal  zone  numbers.    Post  office  will  not  forward  issues. 

BROADCASTING*  Magazine  was  founded  in  1931  by  Broadcasting  Publications  Inc.,  using  the  title: 
BROADCASTING*— The  News  Magazine  of  the  Fifth  Estate. 

Broadcast  Advertising*  was  acquired  in  1932,  Broadcast  Reporter  in  1933  and  Telecast*  in  1953. 

•Reg  U  S.  Patent  Office 
CopyriRht  1954  by  Broadcasting  Publications  Inc. 
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Jacksonville's  Railway  Express  terminal 
is  one  of  the  largest  under  one  roof 
in  the  U.S.,  handling  8,000,000 
pieces  during  7  953,  including 
more  perishables  than  any  other  terminal. 
Its  1953  payroll  exceeded  $2,000,000. 
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..WMBRis  Jacksonville's 
most-listened-to 
radio  station 
...and  WMBR-TV  is 

Florida's  most  powerful 
television  station! 


FLORIDA... 

Express  center  of 
the  southeast 


Source:  Latest  Pulse  Reports 


WMBR 

AMFMTV 


Represented  by  CBS  Radio 
and  Television  Spot  Sales 


OADCASTING     •  TELECASTING 


March  29,  1954    •    Page  11 


]\d  aybe  you've  always  thought  that  abalone  was  just  the  name  of  a  big, 
gleaming  shell  that  graced  Grandma's  curio  cabinet. 

But  if  you're  a  Californian,  then  you  know  there's  nothing  quite  as 
succulent  as  a  properly-cooked  steak  of  this  local  seafood. 

And  just  as  Calif  ornians  have  their  likes  and  dislikes,  so  too  do  people 
in,  say,  Tennessee  or  Texas. 

That's  why,  when  it  comes  to  selling,  an  advertiser's  best  choice  is  a 
local  personality — someone  who  knows  the  people  in  his  area  and  how  to 
sell  to  them. 

And  for  advertising  on  the  local  level,  use  these  leading  stations.  All 
of  them  have  popular  on-the-air  salesmen  who  can  most  convincingly  sell 
your  product  locally. 


WSB  Atlanta  NBC 

WFAA*  iDaMas      \  NBC 

™r  (Ft.  Worth/  ABC 

KOA  Denver  NBC 

KPRC*  Houston  NBC 

KARK  Little  Rock  NBC 

KABC  Los  Angeles  ABC 

KS„  {Minpneap0Hs|  N„c 

WSM  Nashville  NBC 

WABC  New  York  ABC 

WTAR  Norfolk  CBS 

WIP  Philadelphia  MBS 


KGW 

Portland,  Ore. 

NBC 

WRNL 

Richmond 

ABC 

WOAI* 

San  Antonio 

NBC 

KFMB 

San  Diego 

CBS 

KGO 

San  Francisco 

ABC 

KMA 

Shenandoah,  Iowa 

ABC 

KTBS 

Shreveport 

NBC 

KVOO 

Tulsa 

NBC 

*Also  represented  as  key 
stations  of  the 
TEXAS  QUALITY  NETWORK 


REPRESENTED  BY 

Edward  Petry  &  Co., Inc. 

NEW   YORK    •    CHICAGO    >    LOS   ANGELES    •    DETROIT   •    ST.    LOUIS    •    SAN    FRANCISCO    •  DALLAS 


IN  REVIEW 


THE  MASK 

Show  (3/21):  "Fingers  of  Fear" 

Network:  ABC-TV 

Time:  8-9  p.m.  EST 

Director:  Robert  Stevens 

Writer:  Mel  Goldberg  for  tv  adaptation  of 

story  "by  Philip  McDonald  ,  . 

Producers:   Robert   Stevens   and  Halsted 

Welles 

Assistant  Producer:  Leonard  Blair 
Scenic  Designer:  Howard  Barker 
Music:  Hank  Sylvern  . 
Technical  Director:  John  Broderick 
Cast  (3/21):  William  Prince,  Grant  Wil- 
liams, Mary  Linn  Beller,  Don  Bnggs, 
Martin  Brooks,  Kathleen  Maguire,  Alan 
Tower. 


ONE  NOTICEABLE  feature  sets  The  Mask, 
an  ABC-TV  Sunday  evening  show,  apart  from 
its  whodunit  contemporaries.  It  runs  live  a 
full  hour  instead  of  the  usual  half-hour,  thus 
prolonging  the  error  by  30  minutes.  Otherwise 
the  pattern  is  pretty  much  the  same.  There  is 
nothing  here  mystery  writers  didn't  drain  dry 
ages  ago,  if  the  March  21  show,  titled  "Fingers 
of  Fear,"  is  typical  of  the  scripts  used  on  the 
series. 

Stars  of  The  Mask  are  Gary  Merrill  and 
William  Prince,  cast  as  dignified  young  attor- 
neys who  occasionally  stray  from  settling 
estates  to  become  entangled  in  legal  problems 
of  a  more  colorful  nature.  The  murder  of  a 
high  school  girl  and  tracking  down  of  her 
killer  was  the  plot  of  the  "Fingers  of  Fear" 
episode.  Mr.  Merrill,  a  regular  on  the  series, 
was  "away  on  another  case"  March  21  and  Mr. 
Prince  carried  the  ball  alone.  That  was  just 
as  well  since  the  weight  of  the  evidence  hardly 
called  for  consideration  by  two  lawyers. 

Its  format  puts  the  series  at  one  great  dis- 
advantage. Attorneys  have  no  business  playing 
cops.  That's  a  phase  of  upholding  law  and 
order  that  does  not  ordinarily  fall  to  the  legal 
profession  except  perhaps  in  the  minds  of  tv 
writers.  The  whole  idea  might  be  more  plau- 
sible had  Mr.  Prince  and  Mr.  Merrill  been 
written  into  the  script  as  detectives. 

The  actors  on  "Fingers  of  Fear"  did  their 
best  with  a  mediocre  script.  The  characters 
were  standard — a  champion  of  justice  played 
by  Mr.  Prince,  a  hard-boiled  police  lieutenant 
more  interested  in  getting  a  conviction  than  a 
criminal,  his  favorite  suspect  who  of  course 
had  nothing  to  do  with  the  murder  and  an 
assortment  of  bit  players  who  had  so  little 
bearing  on  the  yarn  that  one  of  them  just  had 
to  be  the  murderer. 

Production-wise,  the  show  came  off  well 
enough.  The  sets  were  effective.  Fades  were 
smooth  and  well  handled,  particular  from  the 
camera  standpoint.  If  there  was  one  thing  the 
show  could  have  done  without  that  was  the 
foreboding  organ  music  throughout. 


KEYS  TO  THE  CAPITAL 

Network:  NBC  Radio 
Time:    10:30-11  p.m.  EST 
Co-Producers:    Joseph  O.  Meyers,  Julian 
Goodman 

Correspondents:  Earl  Godwin,  Joseph  C. 
Harsch,  David  Brinkley,  Richard  Hark- 
ness,  Leif  Eid,  Ray  Scherer 


AN  INFORMAL  news  commentary  show  called 
Keys  to  the  Capital,  began  last  Wednesday 
on  NBC  Radio.  The  weekly  afternoon  broad- 
cast, originating  in  Washington,  makes  the 
most  of  NBC's  reportorial  talent  headquartered 
in  the  nation's  capital  in  giving  listeners  a 
capsule  picture  of  what's  happening  at  the 
domestic  and  international  level. 

The  half-hour  alloted  to  the  broadcast  allows 
for  better  treatment  of  subjects  the  commenta- 
tors choose  to  discuss  resulting  in  a  more  satis- 
factory broadcast  in  this  off-the-cuff  analysis 


of  the  news  than  could  be  hoped  for  in 
shorter  time  period. 

The  correspondents  assembled  for  the  se 
are  astute  and  experienced  enough  to  insi 
an  informative,   interesting  half-hour.  1 
first  show  featured  Earl  Godwin,  Joseph 
Harsch,   David  Brinkley,   Richard  Harkni 
Leif  Eid  and  Ray  Scherer.    These  men 
serve  as  the  regular  discussion  group.  Coj 
ments  on  the  premiere  show  were  limited 
three  general  topics:  President  Eisenhowi 
statement  that  a  man  who  is  party  to  a  dispi 
should  not  sit  in  judgment  on  his  own  c 
the  shipment  of  more  planes  to  Indo-Chi 
and  a  deal  involving  surplus  butter  up  for  s; 
possibly  to  Russia. 

The  main  criticism  forthcoming  here 
taken  care  of  mid-way  through  the  broadcj 
by  Mr.  Harkness  who  suggested  that  sin 
several  topics  were  up  for  review  it  might 
wise  to  get  on  with  them  and  forego  furtn 
discussion  on  the  President's  statement  whi 
had  served  as  a  point  of  departure  for  a  lengu 
discourse  on  Sen.  Joseph  McCarthy.  Mr.  Gq 
win  added  that  the  Senator's  activities  wd 
often  publicized  out  of  proportion  with  thj 
real  merit  to  the  exclusion  of  events  of  wor] 
wide  consequence.    The  point  made  by  th< 
two  commentators  seems  an  intelligent 
for  all  newscasters  to  keep  in  mind  regard! 
of  the  issue.    The  remainder  of  the  bro: 
cast  was  turned  over  to  Indo-China  and 
butter  surplus  in  a  somewhat  less  spirited 
cussion. 

From  a  radio  standpoint  there  was  one 
production  error.    The  participants  were 
introduced  or  given  full  identification  at 
outset  of  the  program.  That  can  probably 
explained  by  conside^ng  that  the  people 
volved  are  so  used  to  working  in  tv  that 
depend  on  such  things  as  name  cards  in  fn 
of  a  panelist's  chair  to  do  the  job  that  in  ral 
should  be  handled  by  an  announcer. 

*  *  * 

BOOKS 

RADIO  AND  TELEVISION  NEWS,  by  Di 
aid  E.  Brown  and  John  Paul  Jones.  Ru] 
hart  &  Co.,  New  York  472  pp.  $5. 

GUEST  experts  contribute  many  of  the  secti 
in  this  how-to-do-it  manual,  including  many 
the  past  officers  of  Radio-Television  News  ] 
rectors  Assn.  Examples  of  copy  were  supply  f 
by  AP  and  UP.  The  book  is  compiled  ful 
tionally.    Each  page  is  perforated  for  efp 
removal.  The  contents  are  well  organized  i 
study  by  students  or  refresher  courses  for  « 
perienced    professionals.  Introduction 
written  by  Arthur  C.  Stringer,  for  12  y 
with  the  NARTB  and  winner  of  the  fi 
RTNDA  award  for  individual  contribution 
radio  news.  The  book  is  suitable  for  at-hoi 
or  classroom  use. 

*  *  * 

COPYRIGHT  LAW  SYMPOSIUM,  Numt 
Five,  Nathan  Burkan  Memorial  Competiti 
sponsored  by  the  American  Society  of  Co) 
posers,  Authors  &  Publishers.  Columt 
University  Press.    320  pp.  $4. 
EACH  YEAR  ASCAP  invites  law  students 
submit  essays  on  copyright  law  and  gives  o 
award  and  four  honorable  mentions  for  £ 
best  ones  received.   This  volume  contains  t 
ten  essays  chosen  as  tops  in  1951  and  195 
treating  with  the  protection  and  infringeme 
of  ideas,  with  the  validity  of  radio  and  motit 
picture  decisions  as  precedents  for  tv,  wi 
infringement  of  musical  copyrights,  with  pi 
giarism,  the  publication  of  immoral  books  ii 
even  with  the  copyright  problems  of  com 
strips.   Stanley  Adams,  ASCAP  president,  pr 
vided  the  preface;  Herman  Finkelstein,  ASC^ 
general  attorney,  the  introduction. 
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CONVENTIONAL 
CAMERA 


Q    IP.  TUBE 


G-E  ■ 
CAMERA 
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C/oser  Focus  for  GMATtt  MAG/V/f/CAT/O/V 
TWICE  THE  BACK  FOCAL  TRAVEL 


ffTURE  FOR  FEATURE... ON  REMOTES  OR  IN  THE  STUDIO.. 

yk&V&  HO  CO»tfiCt/u6Wt/ 

Good  programming  is  always  identified  with  camera  performance.  For  this 
reason  and  32  others  listed  here  it  is  important  that  you  carefully 
examine  G-E's  studio  camera  channel  before  purchasing  any  equipment. 

Go  down  the  list  of  its  superior  design  features  .  . .  check  any  one  of 
the  many  stations  using  G-E  cameras  . . .  you'll  recognize  General  Electric  is 
far  ahead  of  anything  in  the  field  today! 

Remember,  this  G-E  camera  can  be  modified  for  color  use  at  extremely 
low  cost.  Buy  G-E  cameras  today  and  save  big  money  tomorrow!  Contact 
your  local  G-E  broadcast  representative  today  or  write  for  complete  informa- 
tion! General  Electric  Co.,  Sec.  X234-29,  Electronics  Park,  Syracuse,  N.  Y. 

Complete  Television  Equipment  for  UHF  and  VHF 


GENERAL 


ELECTRIC 


/  With  short  focal  length  lenses,  G-E  cam- 
era (bottom)  can  focus  closer  on  subjects 
for  greater  magnification— up  to  25  times. 

»/  Interchangeable  with  most  existing  tele- 
vision cameras. 

\f  Vibration-isolated  blower  provides  full 
length  cooling  of  I.O.  tube  for  long  tube 
life  and  top  picture  quality. 

/  Flush  viewfinder  window,  Removable 
visor  for  unrestricted  viewing.  /  Recessed 
knobs  prevent  accidental  misadjustment. 

/  Change  I.O.  tube  in  2  minutes!  Remove 
only  thumb  screw  and  turret.  /  Easy  to 
store  lenses  for  safekeeping. 

/  Rapid  focus  by  crank  or  knob.  /  Inside 
coupling  knob  for  "line-up"  focus. 

\'  Silent  blower  permits  close-up  operation 
without  microphone  pick-up. 

/  Special  shielding  around  yokes  and  blower 
motor  prevents  picture  distortion  by  elim- 
inating effect  of  stray  magnetic  fields. 

/  Faster  lenses  supplied  at  no  extra  cost!  50 
mm— f2.3  100  mm— f2.3  152  mm— f 2.7. 
/  Lenses  are  positively  indexed. 

/  Circuits  provide  sweep  failure  protection 
for  your  $1200  I.O.  tube.  /  Quick  change 
sweep  expansion  switch  prevents  under- 
scanning  effects  on  the  face  of  the  tube. 

/  More  than  15  different  TV  lenses  can  be 
mounted  without  special  adaptation. 

/  Stabilized  and  friction-damped  turret  pre- 
vents oscillation  or  sagging  when  shifting 
lenses  or  tilting  camera. 

j/  Automatic  engagement  of  focus  control 
when  side  door  of  camera  is  closed. 

/  Low  center  of  gravity  in  camera  and  Fear- 
less pan  and  tilt  head  assure  stability. 

/  Focus  handle  clutch  protects  against  dam- 
age and  mis-alignment. 

/  Removable  I.O.  yoke  with  ball-bearing 
slide  assembly  and  plug-in  electrical  con- 
nections. 

/  Microphonics  minimized.  No  signal  cir- 
cuits included  in  control  console. 

/  13  kv  independent  power  supply  for  mon- 
itor picture  tube.  /  Calibration  input  ter- 
minals supplied. 

\/  Change-over  switch  for  composite  or  non- 
composite  signals  into  monitor. 

/  Waveform  monitor  includes  IRE  calibra- 
tion scale. 

/  Simultaneous  vertical  and  horizontal 
waveform  presentation. 

/  Large  quiet  blower  in  monitor  console. 

/  Counter-balanced  "draw-out"  and  remov- 
able panels  for  monitor  accessibility. 

/  12V2"  aluminized  picture  tube. 

/  Convenient,  accessible  rack  unit.  2-way 
telephone  communication  between  rack, 
camera  and  control  console. 

/  Entire  channel  is  factory-wired,  with  all 
plug-in  inter-connections. 


some  spots  are  bettji 


If  you're  trying  to  make  a  mark  for  yourself  ...  let  good  pictures 
pull  the  big  audiences. 

The  Television  stations  represented  by  NBC  Spot  Sales  have 
lined  up  star-studded  late  night  films  that  are  attracting  wide- 
awake adult  fans.  The  prices  are  right,  too !  Spots  in  one  of 
the  nation's  richest  retail  markets  come  as  low  as  $36  each. 

And  late  night  movie  spots  sell !  Local  advertisers  who  depend  on 
advertising  for  survival  prove  it  night  after  night.  For  instance : 


For  the  best  spot,  at  the  right  time,  at  the  right 


(than  others 


representing 

TELEVISION  STATIONS: 


lAw  appliance  dealer  sold  55  television  sets  with  only  one  spot  announce- 
\ment  in  late  night  movies. 

A  chain  of  super  markets  just  renewed  sponsorship  for  the  fourth  straight 
lyear  .  .  .  last  month  achieved  an  average  ARB  of  26.7. 

lA  two-week  contest  on  one  station's  midnight  movies  drew  58,011  entries. 

You,  too,  can  win  critical  acclaim  for  your  own  advertising  sales 
messages.  Just  ask  your  NBC  Spot  TV  salesman  to  help  you 
frame  a  schedule  of  late  night  movie  spots. 


SPOT  SALES 

30  Rockefeller  Plaza,  New  York  20,  N.  Y. 

Chicago    Detroit    Cleveland    Washington   San  Francisco 

Los  Angeles     Charlotte*     Atlanta*       *Bomar  Lowrance  Associates 


WAVE-TV 

Louisville 

[iVBcJ  WRGB 

Schenectady- 

Albany-Troy 

KONA 

Honolulu,  Hawaii 

WNBT 

New  York 

WNBQ 

Chicago 

KNBH 

Los  Angeles 

KSD-TV 

St.  Louis 

WNBW 

Washington 

WNBK 

Cleveland 

KPTV 

Portland,  Ore. 

representing 
RADIO  STATIONS: 
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WAVE 

KGU 
C™  WNBC 
WMAQ 
KNBC 
KSD 
WRC 
WTAM 


Louisville 

Honolulu,  Hawaii 

New  York 

Chicago 

San  Francisco 

St.  Louis 

Washington 

Cleveland 


MEET  ROBB 

(Two  B's,  If  You  Please) 

THOMAS 

He  might  offer  you  another 
explanation,  but  to  his  spon- 
sors those  two  "B's"  mean 
Big  Business. 


Popular  music,  personality  inter- 
views, frequent  news  and  sports 
reports  and  pleasant  chatter 
about  Milwaukee  events — that's 
the  "R.T."  formula  on  Robb's 
mid-morning  "Record  Shop"  and 
late  afternoon  "1340  Club."  Mil- 
waukee loves  it,  loves  WEMP's 
round-the-clock  disc-jockey  per- 
sonalities. 

And   so   do   these   national  advertisers: 
Oxydol,   Swan's   Down,  Omar 
Baking,    Mautz    Paint,  Robert 
Hall,  Wonder   Bread,  Household 
Finance,  Halo  Shampoo,  Nesbitt, 
Howard   Johnson's,  Musterole, 
Blutone  Fuel  Oil  and  others. 

Join  them  and  find  out  how 
WEMP  delivers  up  to  twice  the 
Milwaukee  audience  per  dollar  of 
Milwaukee  network  stations.* 
Call  Headley-Reed! 

*Based  on  latest  available  Pulse  ratings 
and  SRDS  rates. 


OPEN  MIKE 


Reprint  Demand 

EDITOR: 

Thank  you  very  much  for  your  reprint  on 
what  experts  think  about  color  television  pro- 
duction [B»T,  March  1]. 

Would  appreciate  very  much  a  couple  of 
more  reprints  to  send  to  some  of  our  clients. 

Ralph  Kaufman,  Radio  &  Tv 
Dir. 

Kircher,  Helton  &  Collett  Inc. 
Dayton,  Ohio 

Five  Minute  Shorts 

EDITOR: 

To  disqualify  any  claim  that  "Capsule  Mys- 
teries" is  the  only  five-minute  dramatic  feature 
on  the  air,  I  am  enclosing  for  your  attention 
a  reprint  of  an  article  that  appeared  in  Time 
magazine  Jan.  7,  1952,  showing  that  The  Tee- 
vee  Company  was  already  on  the  air  with  five- 
minute  shows,  packaged  two  to  a  quarter-hour. 
.  .  .  We  are  in  over  60  cities  at  the  present 
time.  .  .  . 

Marc  Frederic,  Gen.  Mgr. 
The  Teevee  Company 
Beverly  Hills,  Calif. 

EDITOR: 

...  I  thought  it  would  be  of  historical  inter- 
est for  you  to  know  that  we  were  the  originators 
of  the  idea  three  years  ago  when  we  finished 
13  five-minute  short  shorts  under  the  format 
"And  the  Postman  Rings."  .  .  . 

Albert  J.  Amateau 
Cinema  Service  Bureau 
Institute  of  Foreign  Languages 
Hollywood,  Calif. 

High  on  Hi-Fi 

EDITOR: 

The  hi-fi  editorial  [March  22],  like  most 
everything  you  do,  is  extremely  gratifying. 

Many  thanks  to  you  and  to  the  skillful 
writer  who  has  managed  to  put  in  a  few  well- 
chosen  words  the  essence  of  the  way  we  our- 
selves think  about  hi-fi  broadcasting  and  the 
Fair. 

M.  Robert  Rogers,  President 
WGMS  Washington,  D.  C. 

More  on  McCarthy 

EDITOR: 

I've  just  finished  reading  your  articles  and 
editorials  on  the  McCarthy-broadcaster  affair 
and  would  like  to  commend  you  for  your  clear 
presentation  of  the  case.  I  intend  to  use  the 
material  in  my  journalism  class  at  Carroll  Col- 
lege, where  I  teach  a  survey  course  in  general 
concepts  and  practices  of  journalism.  .  .  . 

Patrick  E.  Lee,  Prog.  Dir. 
KCAP  Helena,  Mont. 

EDITOR: 

In  reference  to  your  March  15  issue,  I  am 
sure  you  will  receive  many  compliments  be- 
cause of  your  intensive  treatment  of  Mr.  Mur- 
row's  broadcast.  I  am  sure  you  won't  mind 
receiving  one  letter  that  does  not  agree  with 
your  program. 

Unlike  Mr.  Murrow,  I  cannot  claim  great 
learning.  (He  has  five  degrees?)  It  may  be 
because  of  my  lack  of  learning  that  I  do  not 
fall  into  a  trance,  froth  at  the  mouth  and  obey 
the  press  when  they  call  for  hoots,  howls  and 
tar  and  feathers. 

You  see,  I  am  worried  by  the  fact  that  the 


press  has  at  last  sucessfully  stopped  our  gw 
ernment.  The  Communists  have  much  to  lean 
I  would  never  have  believed  it  possible.  Th 
McCarthy  fracus  would  have  dropped  by  il 
own  weight,,  years  ago,  but  for  the  press.  Wb 
has  the  press  worked  so  hard  to  keep  McCarthy 
where  he  is?  No,  I  do  not  believe  the  pici 
only  reports  the  news.  I  have  known  enoug 
newsmen  to  know  that  they  know  they  ca 
make  the  news — and  do  when  they  feel  it  is  t! 
their  advantage.  .  .  . 

O.  J.  Hockley 

V ash  on,  Wash. 

■i 

Still  in  Omaha 

EDITOR: 

On  Page  38  of  the  March  15  edition  you  nj 
ferred  to  me  as  "General  Manager,  WTE 
New  Orleans."  This  was  a  mistake  whic 
came  about  through  no  fault  of  your  own.  Th  I 
original  letter  you  were  referring  to  in  th 
story  was  written  about  WTIX,  but  was  o| 
KOWH  stationery,  and  I  signed  as  geners  j 
manager  of  KOWH. 

I  am  executive  vice  president  of  the  Mic 
Continent  Broadcasting  Co.,  which  operate 
KOWH  Omaha  and  WTIX  New  Orleani 
George  W.  (Bud)  Armstrong  is  general  man 
ager  of  WTIX  New  Orleans. 

Todd  Storz,  General  Manage^ 
KOWH  Omaha,  Neb. 


Plaudit  from  Pullman 

EDITOR: 

We  at  KOFE  and  our  local  advertisers  wer 
very  happy  to  see  the  complete  listing  of  th 
winners  of  BAB's  "Radio  Gets  Results"  con 
test  in  this  week's  B*T  [Feb.  22]  with  KOFI 
included  as  a  winner  in  the  apparel  classified 
tion. 

The  opportunity  to  show  both  cooperativi 
and  recalcitrant  businesses  the  results  of  sue! 
a  highly  regarded  industry  promotion,  re 
ported  in  B«T,  is  terrific  sales  ammunition 
especially  in  a  small  town  such  as  ours,  when 
there  is  a  strong  tendency  on  the  part  of  ai 
unfortunately  large  percentage  of  businessmen 
to  regard  anything  local  as  inferior  to  effort 
from  larger  population  centers.  The  lift  ano 
prestige  made  possible  by  the  B«T  report  ari 
incalculable.  .  .  . 

John  Puckett, 
Commercial  Manager, 
KOFE  Pullman,  Wash. 


Color  Fan 

EDITOR: 

My  wife  and  I  witnessed  the  color  telecast  oi 
the  NBC  opera  "Taming  of  the  Shrew,"  here 
in  Washington. 

We  were  tremendously  impressed  by  the 
beauty  and  quality  of  the  color.  There  were 
times  when  some  of  the  colors  seemed  a  little 
faded  or  washed  out,  but  most  of  the  time  they 
were  of  great  beauty.  We  did  not  sit  up  close 
to  the  set,  yet  we  were  not  at  all  bothered  by. 
the  small  size  of  the  screen.  Everything  came 
through  so  clearly  and  so  well  that  we  could 
just  as  well  have  been  watching  a  21-incher.  In 
particular,  we  were  struck  by  the  fidelity  of  the 
skin  tones.  .  .  Not  once  during  the  hour-and- 
a-half  telecast  was  it  necessary  for  anyone  to 
adjust  the  set.  .  . 

I  now  know  why  those  who  have  seen  color 
say  that  it  is  beautiful  and  should  receive  quick 
acceptance  by  the  public. 

Robert  N.  Greene 
Washington,  D.  C. 


\ 


WEMP  WEMP-FM 

MILWAUKEE 

HUGH  BOICE,  JR.,  Gin.  Mgr. 
HEADLEY-REED,  Natl.  Rep. 

24  HOURS  OF  MUSIC,  NEWS,  SPORTS 
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A. 


'»«•»!, 


tear.  jack  j  . 
"ith  "OTT^ie  I  hate  t„  „ 

P'oducedV1"  totals  ^^^SS^te^  to 

™  "e  need. 


re's  proof  of  "REX's 

was  totally  unprepared  to  handle  the  leads  p 
my  late  evening  program  TV  SHOW  TIME.  E 
come  in  to  keep  my  men  busy  following  them  up  for 
the  next  three  months." 


.  .  .  "REX"  can  do  as  much  for  you.  Write  for  territorial  coverage 
map,  rate  card  and  availabilities  ...  or  see  H-R  TELEVISION,  INC. 


WREX-TV 


13 


ILLINOIS 


REP 


47,000  WATTS  E.  R.  P. 
NETWORK  AFFILIATIONS    C  •  ABC 

EPRESENTEO   BY   H-R  TELEVISION,  INC. 


1 


ROADCASTING 


Telecasting 
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SUNSET 

From  the  Studio  and 
From  the  Street . . . 

6:00-6:55  PM 

Monday  through 
Friday 
on  TV 

MUSIC  and  MIRTH 
WEATHER  and 
SPORTS- NEWS 
and  INTERVIEWS 

Guest  stars  and 

JACK 

Mcelroy 

with  his  gang  at 
Sunset  &  Vine! 

For  participations  contact 

KNBH,  Hollywood  or 
NBC  Spot  Sales 
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our 

respects 


to 

HARRY  MURRAY  BITNER  SR. 
and 

HARRY  MURRAY  BITNER  JR. 


TWO  generations  of  Harry  Bitners  have  jointly 
been  making  radio  and  television  history  in 
the  Midwest  for  well  over  a  decade  as  oper- 
ators of  WFBM-AM-TV  Indianapolis  and  re- 
lated properties. 

Now  a  third  generation  is  coming  along. 
Harry  Bitner  III  is  a  high  school  junior  and 
is  being  groomed  to  join  the  Bitner  electronic 
enterprises  when  his  formal  education  is  com- 
pleted. 

The  Bitner  radio  story  goes  back  more  than 
a  quarter-century.  In  1927  Harry  Bitner  Sr. 
became  editor,  publisher  and  president  of  the 
Hearst-owned  Pittsburgh  Sun-Telegraph.  One 
of  his  early  ventures  in  Pittsburgh  was  to  open 
negotiations  with  Gimbel  Bros.,  department 
store  operators,  for  the  purchase  of  WCAE. 
With  completion  of  this  transaction,  he  be- 
came active  in  the  station's  supervision  in  addi- 
tion to  the  newspaper  responsibilities. 

When  WCAE  lost  the  NBC  Red  network 
affiliation  and  joined  MBS,  the  elder  Bitner 
attended  Mutual  board  meetings  regularly.  In 
1933  he  was  appointed  assistant  general  man- 
ager of  Hearst  newspapers,  becoming  general 
manager  in  1934.  Serving  four  years  in  this 
post,  he  was  named  regional  director  of  the 
Detroit  Times  and  Sun-Telegraph. 

Having  accumulated  some  savings  in  his 
newspaper  career,  the  elder  Bitner  decided  at 
age  56  that  radio  offered  a  good  investment 
field  and  formed  a  group  that  bought  WFBM 
Indianapolis,  a  CBS  affiliate,  from  Indianapolis 
Light  &  Power  Co. 

Harry  Jr.,  also  a  newspaperman,  entered  the 
Indianapolis  venture  with  his  father  as  office 
manager  and  assistant  program  director.  He 
now  is  president  and  general  manager  of 
WFBM  Inc.,  top  company  of  the  Bitner  group. 

In  the  1939-49  period  the  Bitners  bought 
radio  stations  in  Evansville,  Ind.  (WEOA),  and 
Flint  (WFDF)  and  Grand  Rapids  (WOOD)  in 
Michigan.  The  WOOD  purchase  led  in  Oc- 
tober 1951  to  acquisition  of  WLAV-TV  Grand 
Rapids,  with  the  call  letter  logically  changed 
to  WOOD-TV. 

The  elder  Bitner  is  president  of  Trebit  Corp., 
heading  the  group  that  bought  WFDF  in  1948. 
The  company  has  a  ch.  12  tv  application  pend- 
ing for  Flint.  WOOD  was  bought  by  WFBM 
Inc.,  with  Grandwood  Broadcasting  Co.  set  up 
as  the  operating  organization  for  Grand  Rapids. 

WOOD-TV  has  switched  from  ch.  7  to  8, 
moving  to  a  new  $500,000  plant  that  will  give 
it  316  kw  power  this  year.  Another  $300,000 
or  $400,000  is  to  be  spent  for  new  offices  and 
studios.  WFBM-TV  began  operating  May  30, 
1949,  on  ch.  6. 

Sketching  of  these  few  details  in  the  growth 
of  the   Bitner  electronic  properties  gives  a 


hint  of  the  dynamic  spirit  that  motivates  the 
operations.  This  spirit  led  Mr.  Bitner  Sr.  tc 
his  high-ranking  place  with  Hearst. 

Born  in  Kutztown,  Pa.,  Dec.  24,  1883,  the 
first  of  the  Bitner  broadcasters  was  educated 
at  Millersville  (Pa.)  Normal  School  and  Frank- 
lin &  Marshall  College,  Lancaster,  Pa.  He 
entered  newspaper  work  in  Pittsburgh,  serving1 
an  apprenticeship  as  a  reporter  on  several  paJ 
pers  until  he  became  city  editor  of  the  Press 
in  1907.  Three  years  later  he  was  named  man- 
aging editor  and  in  1917  took  on  additional 
duties  as  circulation  manager.  He  joined  Hearst 
Newspapers  in  1922  as  editor-in-chief  of  the 
Detroit  Times,  moving  in  1927,  to  the  Sun 
Telegraph  assignment. 

Mr.  Bitner,  now  retired,  and  his  wife,  the 
former  Evelyn  Hanna,  were  married  in  1909 
They  live  at  Princeton,  N.  J.,  within  commutJ 
ing  distance  of  New  York.  Now  a  trustee  ol 
Franklin  &  Marshall,  he  is  a  member  of  the 
Reformed  Church  in  the  U.  S.,  Duquesne  Clutl 
and  Pittsburgh  Athletic  Assn.,  in  Pittsburgh, 
and  Nassau  Club,  Princeton. 

After  graduation  from  Franklin  &  Marshall, 
Harry  Bitner  Jr.  worked  in  the  editorial  and 
circulation  departments  of  Pittsburgh  news-, 
papers,  moving  in  1935  to  Baltimore  where 
he  was  reporter,  rewrite  man  and  columnist 
of  the  Baltimore  News-Post  and  Sunday  Amer^ 
ican  until  1939. 

Entry  of  his  father  into  radio  via  WFBM 
drew  the  young  man  out  of  newspaper  work 
as  he  became  office  manager  of  the  station. 
In  1942  he  assumed  the  general  managership.; 
During  World  War  II  he  served  overseas  as 
an  officer  in  the  Navy.  Following  discharge 
in  1946  he  returned  to  WFBM  as  president 
and  general  manager. 

Present  posts  of  this  42-year-old  executive 
include:  president  of  WFBM  Inc.;  supervisor 
of  WEOA  Evansville;  director  and  vice  presi- 
dent of  WFDF  Flint,  and  vice  president  of 
WOOD-AM-TV. 

In  1949  he  was  elected  to  the  NARTB 
board.  He  has  been  a  director  and  officer  of 
Indiana  Assn.  of  Broadcasters  since  1947.  Ac- 
tive in  Indianapolis  civic  activities,  he  cur- 
rently is  serving  as  director  for  the  local  chap- 
ter of  United  Cerebral  Palsy  Assn.  He  is  a 
member  of  the  Rotary  Club,  Advertising  Club, 
Press  Club  and  Young  President's  Club. 

And  now  a  third  generation  of  Bitner  broad- 
casters is  only  a  half-decade  away  from  active 
service.  Harry  III  is  breaking  family  tradition 
by  passing  up  Franklin  &  Marshall  College  in 
favor  of  Purdue. 

By  the  time  Harry  III  enters  the  business, 
the  family  may  have  realized  its  ambition  to 
have  television  stations  in  all  four  radio  cities. 

Broadcasting    •  Telecasting 


Hear  Ye! 


Hear  Ye! 


Mister  PLUS  lifts  a  new  vo.ce 
in  MINNEAPOUS-ST.  PAUL 
and  the  Upper  Midwest  .  .  . 


MUTUAL 


Effective  March  29,  1954, 
the  first  station  in 
Minnesota  becomes 
the  newest  station 
to  join  the 

world's  largest  radio  network. 


Twin  Cities  Broadcasting  Corp.  ^^j^^J^f  Mutual  Broadcasting  System 
REPRESENTED     NATIONALLY     BY     A  V  E  R  Y  -  K  N  O  D  E  L  ,  inc. 


at  WMIN-TV  and  WTCN-TV 


1 


Channel  11 
Minneapolis-St.  Paul 


Here  is  the  one  high-power  VHF 
transmitter  that  easily  delivers  a ' '  full' ' 
50  kilowatts  of  peak  visual  power . . . 
measured  at  the  output  of  the  side- 
band filter!  And  you  get  this  full 
power  output  for  monochrome — and 
for  Color  Operation! 

The  RCA  TT-50AH  is  designed 
for  the  same  conservative  type  of 
operation  that  has  made  RCA  AM 
"Fifties"  famous.  It  is  the  ultimate 
in  high-power  transmitters  for  chan- 
nels 7  to  13.  Operated  in  conjunc- 
tion with  an  RCA  50-kw  antenna 
(type  TF-12BH)  you  can  saturate 
your  service  area  with  strong  signals. 
Even  with  antennas  of  medium  gain, 
this  transmitter  develops  Effective 
Radiated  Power  of  316  kw  with  power 
to  spare! 


Air-cooled  throughout,  the  TT-50AH 
uses  RCA-6166  high-gain  tetrodes  in 
both  aural  and  visual  "PA's"  (RCA- 
6166  tetrodes  are  readily  available 
from  any  RCA  Tube  Distributor). 
R-F  amplifier  and  modulator  circuits 
employ  the  very  latest  design  prin- 
ciples which  result  in  superior  trans- 
mission fidelity. 

Flexible  mechanical  design~makes 
it  convenient  and  practical  to  set  up 
cabinets  and  power  components  in  a 
variety  of  compact  arrangements. 
Small  size  cabinets  are  moved  in  and 
out  of  standard  elevators,  doors,  and 
hallways  with  ease. 

For  delivery  information  on  the 
RCA  50-kw  transmitter  —  call  your 
RCA  Broadcast  Sales  Representative. 


RCA  PIONEERED  AND  DEVELOPED  COMPATIBLE  COLOR  TELEVISION 


WMIN-TV  and  WTCN-TV  PLANT  .  .  . 

.  .  .  atop  Foshay  Tower  Building  in  Minneapolis 

The  remarkable  mechanical  installation  flexibility  of  the  RCA  50-kw 
VHF  makes  it  easy  to  set  up  in  compact  areas.  Small-size  cabinets 
can  be  moved  in  and  out  of  standard  elevators,  doorways.  Benefits: 
(I)  You  save  floor  space  (2).  You  save  on  installation  expense. 


One  Good  Thing  Always 
Leads  to  Another. . . 


aaaf  tic 


ARKANSAS 


THE  GOOD  THING  THAT  LED  TO  UPCOMING 

KARK-TV 

is  Little  Rock's  25  Year  Old 
OUT  FRONT  RADIO  STATION 


YOU  KNOW  of  Radio  Station  KARK's  25  year  old  OUT  FRONT 
record  in  the  rich  Central  Arkansas  Market  .  .  .  first  in  sponsors,  first 
in  ratings,  first  in  results.  And  soon,  under  the  same  management 
and  with  the  same  network  affiliation,  KARK-TV  on  Channel  Four 
will  be  saturating  Central  Arkansas  with  58,000  watts. 

V  E  S  •  •  •  one  good  thing  always  leads  to  another,  and  in 
Arkansas  whether  it's  radio  or  television  or  both,  the 
obvious  choices  are  KARK  and  KARK-TV. 

Both  NBC  Affiliated-Both  PETRY  Represented 

-TllC    A\R    W  AP/?/i       LITTLE  ROCK'S  ONLY 
|  Ht  TELEVISION  STATION 

KARK-TV 

LITTLE    ROCK,  ARKANSAS 

YOUR  PETRY  MAN  WILL  GIVE  YOU  THE  COMPLETE  CONVINCING  DETAILS 
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MERVYN  OAKNER 


on  all  accounts 

A  SUPPORTER  of  the  individual  approach; 
in  radio-tv  advertising,  Mervyn  Oakner,  radio- j 
tv  director,  Anderson-McConnell  Advertising! 
Agency,  Los  Angeles,  aims  his  copy  at  "you"; 
rather  than  "friends." 

Born  in  Denver,  he  has  crammed  much  ad-' 
vertising,  radio  and  newspaper  experience  into! 
his  31  years,  starting  as  copy  boy  on  the 
Denver  Post  before  entering  the  U.  of  Colo- 
rado in  1940.  He  went  into  the  Army  in  1943 
and  was  separated  as  a  second  lieutenant  in 
the  transportation  corps  in  1946. 

Between  his  separation  from  the  service 
and  graduation  from  Denver  U.  in  1946  with 
a  B.A.  in  radio  broadcasting  and  advertising, ; 
he  also  worked  as  a  newspaperman;  writer-  i 
producer-director,  KTLN  Denver;  news  editor,  I 
account  executive  and  "everything  else"  at 
KFST  Trinidad,  Colo.,  and  night  news  editor, , 
KOA  Denver. 

Trying  Hollywood  network  radio,  Mr.  Oak- 
ner worked  briefly  in  CBS'  mimeograph  de-  \ 
partment,  leaving  for  a  sales  and  promotion 
post  with  American  Home  Foods  Co.,  Los  j 
Angeles  national  food  manufacturing  firm. 

In  1950  Mr.  Oakner  married  the  former) 
Helaine  Klein  and  returned  to  Denver  as  ac-  ] 
count  executive  for  Ben  Bezoff  &  Assoc., 
later  becoming  advertising  manager  of  Chemi- ; 
cal  Corp.  of  Colorado,  agricultural  supply 
firm.  He  returned  to  Hollywood  in  1952  as 
account  executive  for  Factor-Breyer  Inc.,  join- 
ing Anderson-McConnell  in  1953. 

As  Anderson-McConnell's  radio-tv  director, 
he  finds  Los  Angeles  radio  exciting,  with  27 
network  and  independent  stations  in  the  mar- 
ket. Saturation  spots  have  worked  well  in 
Anderson-McConnell  campaigns  for  such 
clients  as  Fitzsimmons  and  Thriftimart  mar- 
kets, cooperative  advertising  has  for  Hoover 
Vacuum  Co.,  while  special  network  program- 
ming has  done  equally  well  for  Metropolitan 
Federal  Savings  &  Loan  and  Hemphill  World 
Tours. 

"Radio  makes  sense  in  reaching  a  mass  of 
people  at  low  cost  and  frequency  of  coverage," 
Mr.  Oakner  says. 

An  urgent  need  of  both  stations  and  agencies 
is  a  standardized  rating  system,  because  time- 
buyers  "have  to  use  some  yardstick"  he  de- 
clares. Present  systems  vary  widely,  but  the 
American  Research  Bureau  figure  breakdown 
on  male,  female  and  child  audiences  is  very 
helpful,  he  feels. 

In  his  spare  time,  Mervyn  Oakner  relaxes 
with  14-month-old  Larry,  putters  around  the 
house  and  putts  around  the  golf  course  in 
the  low  90s. 


Broadcasting 


Telecasting 


ANNOUNCES  SLOGAN  CONTEST 
I  WINNERS 


FIRST  PRIZE-Ruth  Mensch 
Comer  &  Pollard,  Inc.  Kansas  City,  Missouri. 

A  free  week  for  2  at  Sun  Valley  .  .  .  including 
transportation,  lodging,  and  $200.00  for  ex- 
penses. 

2ND  PRIZE— W.  F.  Craig, 
Procter  &  Gamble,  Cincinnati,  Ohio 

A  CASE  OF  IMPORTED  CHAMPAGNE.* 

3RD  PRIZE — Ralph  Starkweather,  Jr. 
Erwin,  Wasey  &  Co.,  Los  Angeles,  Calif. 

CASE  OF  IMPORTED  SCOTCH.* 

4TH  PRIZE— William  C.  O'Donnell 

Radio  Station  KXOK,  St.  Louis,  Mo. 

CASE  OF  BONDED  BOURBON.* 

*  Winner  hat  option  of  cash  equivalent. 

To  those  who  sent  us  almost  2,000  slogan-entries 
in  KMTV's  "SUN  VALLEY"  contest,  our  heartfelt 
appreciation.  To  the  three  judges,  our  deepest  sym- 
pathy. 

Everybody  except  the  judges  seems  to  have  had  a 
good  time.  And  those  three  poor  souls  hemmed  and 
hawed  until  the  last  minute — complaining  all  the 
while  that  there  were  just  too  darn  many  good  slo- 
gans. 

Some  of  the  slogans  emphasized  KMTV's  rich 
240,000-set  market  in  Nebraska  and  Iowa.  Others, 
KMTV's  continuing  top  position  in  all  TV  polls  in 
the  region. 

There  were  slogans  with  a  selling  punch  about 
KMTV's  maximum  power  on  Channel  3  .  .  .  and  on 
the  station's  more  dependable  signal. 


TELEVISION  CENTER 

Kimrv 

CHANNEL  3 

MAY  BROADCASTING  CO, 
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The  ear-to-ear  grin  above  belongs  to  Miss  Ruth 
Mensch  of  Kansas  City,  Missouri,  who  just  learned 
she  has  won  a  free  week  for  2  at  Sun  Valley.  The 
trip  was  first  prize  in  KMTV's  nation-wide  slogan 
contest. 


A  few  ingenious  word-mongers  even  managed  in 
their  4-word  slogans  to  mention  KMTV's  outstanding 
merchandising  program  ...  or  KMTV's  popular 
local  personalities. 

Survey  after  survey  has  shown  that  for  a  long  time 
KMTV  has  been  Omaha's  top  TV  station.  But  it 
was  mighty  pleasant  to  find  out  that  people  all  across 
the  country  also  know  it.  Putting  on  this  contest 
was  a  lot  of  fun  for  KMTV.  And  even  though  we 
were  able  to  award  only  four  prizes,  we  hope  you  en- 
joyed it,  too. 

CONTEST  JUDGES 

Edward  Petry,  Edward  Petry  &  Co.,  Inc. 
C.  A.  (Fritz)  Snyder,  Director  of  CBS-TV  Station 
Relations 

Owen  Saddler,  General  Manager,  KMTV 


.  CBSTV 

• 

•  ABC-TV 

• 

•  DUMONT 


OMAHA 


Represented  by 


Edward  Petry  &  Co.,  Inc. 
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Magellan 
Was  A  Piker 

Fernando  Magellan  (1480- 
1521)  —  Portuguese  ex- 
plorer, the  first  to  under- 
take voyage  around  the 
world. 


WWVA  Jamboree  Fans  (and  Your  Customers) 
Travel  TEN  Times  Around  the  World 


Two  thousand,  two  hundred  and  seventy-nine  per- 
sons jammed  the  downtown  Wheeling  theater  home 
of  the  WWVA  World's  Original  Radio  Jamboree  on 
a  typical  Saturday  night  recently.  It  was  repre- 
sentative of  the  Jamboree  audiences  that  have  lit- 
erally "packed  the  place"  every  Saturday  night  for 
20  consecutive  years. 

We  surveyed  the  audience — and  fifty-five  per  cent 
of  them  told  us  about  themselves.  And  they  told  us 
these  amazing  facts : 

They  traveled  to  the  show  in  724  automobiles  a  dis- 
tance of  241,500  miles  (the  equivalent  of  ten  times 
around  the  world !) . 


They  consumed  16,100  gallons  of  gasoline  (at  ap- 
proximately $4347.00)  ;  1,446  quarts  of  oil  (another 
$432.90)  ;  and  enough  mileage  to  replace  32  tires. 

They  came  from  21  states,  the  District  of  Columbia, 
and  three  Canadian  provinces ! 

What  does  it  prove?  Just  this:  That  the  WWVA 
Jamboree  audience  is  a  tailor-made,  captive  audi- 
ence for  a  gasoline,  tire  or  automotive  advertiser. 

The  Jamboree  patrons  attending  the  show  on  thisv 
one  night  alone  spent  more  than  16  times  the  cost  of 
a  class  "A"  half-hour  sponsorship  of  the  WWVA[ 
Jamboree! 


Wire,  Write  or  'Phone  Today  for  Time  Availabilities 
on  the  Power-Packed  WWVA  World's  Original  Radio  Jamboree 

WWVA 

50,000  WATTS  •  CBS  RADIO 

WHEELING,  WEST  VIRGINIA 

NATIONAL  SALES  HEADQUARTERS:  Tom  Harker,  118  East  57th  St.,  New  York  22 


JOHN 
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SENATE  WANTS  UHF  FACTS; 
SETS  UP  BLOCK  TO  FEES  PLAN 

I  UNANSWERED  questions  on  current  radio-tv  policy  stimulated  feverish  activity 
!  on  Capitol  Hill  last  week.  The  issues — uhf,  multiple  ownership  and  license  fees — 
|  are  basic  to  the  future  development  of  the  industry. 

Action  centered  in  the  Senate  Interstate  &  Foreign  Commerce  Committee.  Spark- 
ing it  are  Communications  Subcommittee  Chairman  Charles  E.  Potter  (R-Mich.) 
j  and  Sen.  Edwin  C.  Johnson  (D-Colo.). 

II  Sen.  Potter  said  Thursday  that  hearings  on  uhf  and  multiple  ownership  will  be 
j  held  in  April,  permitting  the  uhf  station  operator  to  bare  his  economic  problems 
j  in  public. 

Only  the  day  before,  the  Senate  Commerce  Committee  threw  its  weight  behind 
!   the  door  it  wants  FCC  to  slam  shut  for  now  on  the  license  fee  proposal. 


CONGRESS  AND  UHF 

|SEN.  CHARLES  E.  POTTER  (R-Mich.) 
Sipped  open  the  lid  last  week  on  one  of  the 
[most  pressing  broadcast  problems  of  the  day 
jwhen  he  announced  April  27-29  hearings  on 
"the  status  and  development  of  the  uhf  chan- 
rals  in  the  U.  S." 

At  the  same  time,  the  Senator  said  his 
group  would  include  consideration  of  the 
Johnson  bill  that  would  limit  ownership  of  tv 
stations. 

The  uhf  operator,  who  has  been  waiting  for 
the  opportunity  to  place  his  case  before  Con- 
ess,  welcomed  the  news: 
•  In  Washington,  counsel  for  the  Ultra 
|High  Frequency  Tv  Assn.  released  a  state- 
ment to  B»T  that  it  was  "gratified." 
|«  A  Texas  broadcaster  said  he  was  inviting 
all  uhf  station  operators  or  their  representa- 
tives to  an  April  25-26  mass  rally  in  Washing- 
ion. 

The  Potter  announcement  was  brief.  The 
Senator  said  the  FCC  would  appear  before 
the  subcommittee  as  the  first  witness  and 
that  "all  interested  parties  are  invited  to  testify." 

Sen.  Potter  already  has  disclosed  that  his 
Senate  group  wants  to  hear  from  the  Commis- 
sion, the  station  owners,  the  networks  and 
the  manufacturers. 

It  was  learned  an  invitation  for  manu- 
facturers to  appear  will  be  made  through  the 
Radio-Electronics-Tv  Mfrs.  Assn. 

It  also  was  learned  that  the  subcommittee 
lav  invite  to  deliver  testimony  those  who 
have  surrendered  their  uhf  permits. 

The  backdrop  to  this  latest  Hill  action  on 

if  was  a  closed  meeting  of  the  subcommittee 
with  the  FCC  early  this  month  [B*T,  March  8]. 

After  that  session,  Chairman  Potter  had  said 
Mure  hearings  would  explore  ways  of  bolster- 
»g  and  developing  uhf  as  an  integral  part  of 

e  nation's  tv  system. 

During  the  meeting  the  top  points  discussed 
"ere:  uhf  acquisition  by  multiple  tv  station 
owners;  network  affiliations;  the  availability 
of  fewer  vhf  channels  than  uhf  channels;  uhf 
filiation;  lack  of  power  for  uhf  stations; 

of  vhf  profits  to  build  uhf;  differences  (be- 
toeen  uhf  and  vhf)  in  the  cost  of  equipment. 
It  is  understood  the  Senators  plan  to  probe 
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into  these  problems  in  greater  detail. 

Senators  feel  that  the  fundamental  concern 
to  uhf's  development  is  the  affiliation  of  net- 
works with  vhf  rather  than  uhf  stations  in  a 
mixed  market.  And  tied  in  with  this  are  some 
instances  of  networks  giving  up  affiliation  with 
uhf  stations  in  mixed  markets  in  favor  of  uhf 
outlets. 

The  rate  of  uhf  permit  turn-ins  since  the 
thaw  has  lifted  Senators'  eyebrows.  Latest  B»T 
total  shows  a  4  to  1  ratio  of  uhf  post-thaw  de- 
letions as  against  those  of  vhf  (see  boxscore 
below).  Out  of  the  total  uhf  permits  (48) 
turned  back  to  FCC,  four  stations  were  operat- 
ing. There  is  no  comparable  situation  in 
vhf. 

Sen.  Johnson  is  the  most  vociferous  Congres- 
sional critic  of  FCC's  policy  on  uhf. 

A  few  weeks  ago,  the  Senator  proposed  a 
formula  on  multiple  tv  station  ownership.  The 


Uhf-Vhf  Comparison 

uhf   vhf  Total 

Sixth  Report  and  Order 

Channel  Allocations           1,436    617  2,053 

Pre-freeze  Grants   None    128  128 

Pre-freeze  Permits 

Deleted   None     20  20 

Operating  Pre-freeze 

Permits  Deleted   None      1  1 

Post-thaw  Grants    226   301  527 

Post-thaw  Permits 

Deleted    48     12  60 

Operating  Post-thaw 

Permits  Deleted    4  None  4! 

1  Vhf  ch.  9  KFXD-TV  Nampa,  Idaho,  has 
ceased  operation  but  has  not  surrendered 
its  permit.  WIFE  (TV)  Dayton,  Ohio,  uhf 
ch.  22  has  gone  off  the  air  but  hopes  to 
resume  operation.  Vhf  ch.  7  KRTV  (TV) 
Little  Rock,  Ark.,  and  KFOR-TV  Lincoln, 
Neb.,  on  vhf  ch.  10  are  expected  to  cease 
operation  and  surrender  their  permits 
soon. 


bill  (S  3095)  contains  a  mathematical  progres- 
sion of  station  ownership  which  would  permit 
a  swap  of  one  vhf  station  for  two  uhf  stations 
[B»T,  March  15,  story  and  text]. 

This  measure  would  prohibit  FCC  from 
granting  a  channel  to  a  tv  applicant  if  he  di- 
rectly or  indirectly  owns  or  controls  another  tv 
station  serving  the  same  area.  Also,  a  grant 
would  not  be  permitted  if  it  results  in  concen- 


tration of  control  of  tv  stations  inconsistent 
with  the  intent  of  the  Communications  Act. 

The  bill  would  bar  any  grant  of  an  appli- 
cant whose  holdings  exceeded  the  limits  of 
5  vhf,  no  uhf;  4  vhf,  2  uhf,  etc.,  up  to  no  vhf, 
10  uhf.  The  switch  in  stations  would  come 
about  in  a  five-year  period  after  the  bill  be- 
came law. 

Sen.  Johnson  has  taken  a  stand  against  FCC's 
proposal  to  raise  its  limit  on  multiple  tv  sta- 
tion ownership.  FCC  would  modify  the  cur- 
rent rule  that  not  more  than  five  tv  stations 
can  be  under  common  ownership,  boosting 
the  total  to  seven  stations  of  which  at  least 
two  must  be  uhf. 

FCC  has  maintained  that  this  modification 
would  give  uhf  a  shot  in  the  arm.  Sen.  John- 
son, while  agreeing  uhf  needs  a  big  boost,  has 
questioned  the  seven-station  limitation  policy. 
He  feels  uhf  could  be  better  served  by  making 
its  acquisition  more  attractive  to  multiple  sta- 
tion owners.  Also,  the  Johnson  measure  says 
in  effect:  If  one  owner  has  as  many  as  five 
vhf  stations  this  total  should  be  the  limit. 

Early  in  February,  Sen.  Johnson  again 
stepped  into  the  spotlight  on  uhf  when  he  per- 
sonally protested  FCC's  grant  of  permission 
for  vhf  ch.  7  WORD-TV  (now  WSPA-TV) 
Spartanburg,  S.  C,  to  begin  interim  operation 
from  Paris  Mt.  [B*T,  Feb.  8]. 

Defends  Uhfs 

Sen.  Johnson  then  made  it  plain  he  was 
of  the  opinion  this  grant  to  the  vhf  station 
would  be  to  the  detriment  of  uhf  stations 
in  the  same  area. 

The  law  firm  of  Roberts  &  Mclnnis  of 
Washington,  D.  C,  as  counsel  to  the  uhf 
national  trade  association,  issued  a  statement 
to  B»T.  Noting  that  the  association  was  "grati- 
fied" with  the  hearing  announcement,  it  said: 

Since  the  first  of  the  year  a  number  of  uhf 
stations  have  been  forced  to  suspend  opera- 
tion because  of  economic  and  regulatory  prob- 
lems beyond  their  control.  Until  the  FCC  and 
the  television  manufacturers  as  well  as  the 
networks  approach  the  problem  of  uhf  in  a 
more  realistic  and  intelligent  fashion,  the  great 
expectations  of  the  industry  cannot  be  fully 
realized.  We  hope  to  cooperate  with  the  sub- 
committee by  making  available  facts  and 
witnesses.  .  .  . 

At  the  same  time,  it  was  learned  that  Lou 
Poller,  president,  general  and  commercial 
manager,  WCAN-TV  Milwaukee  (ch.  25),  who 
is  the  association's  president,  plans  to  appear 
before  the  Senate  subcommittee. 

Also  expected  is  a  formal  meeting  in  April 
of  the  association's  executive  committee. 

Leon  Green,  secretary  of  KNUZ  Television 
Co.  (KNUZ-TV  Houston  [ch.  39])  and  who  is 
5%  holder  of  KNUZ-TV  stock  and  24%  of 
KNUZ-AM  stock,  was  in  Washington  last 
week. 

He  told  B«T  he  had  met  with  Sens.  Johnson 
and  Potter  on  the  uhf  problem.  He  said  he 
was  writing  a  letter  to  all  uhf  stations  in  the 
country  asking  representatives  to  come  to  a 
"rally"  he  would  sponsor  at  Washington's 
Statler  Hotel  April  25.  A  day  later,  he  said, 
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a  meeting  would  be  held  at  the  Capitol  from 
where  plans  for  the  operators'  appearances 
would  be  formed. 

The  subcommittee  hearing  will  be  held  in 
Room  G-16  in  the  Senate  wing  of  the  U.  S. 
Capitol,  starting  at  10  a.m.  The  full  Com- 
merce Committee  will  be  invited  to  attend. 

CONGRESS  AND  FEES 

IN  AN  UNUSUAL  move,  the  Senate  Interstate 
&  Foreign  Commerce  Committee' voted  unani- 
mously Wednesday  to  request  FCC  to  suspend 
its  current  proceeding  in  the  license  fee  mat- 
ter until  July  1,  1955. 

The  action  was  a  committee  resolution,  of- 
fered by  Sen.  Charles  E.  Potter  (R-Mich.)  and 
announced  by  him  on  the  Senate  floor. 

The  resolution: 

The  Senate  Interstate  &  Foreign  Commerce 
Committee  has  taken  cognizance  of  the  pro- 
posed rule  making  of  the  FCC  with  regard  to 
license  fees  and  other  related  activities  of  the 
FCC,  and  after  conducting  a  preliminary  in- 
quiry into  the  subject  matter,  has  concluded 
that  the  proposal  for  license  fees  for  broad- 
casting stations  raises  basic  questions  with  re- 
gard to  the  fundamental  philosophy  of  regula- 
tion under  the  Communications  Act,  and  that 
any  departure  from  the  existing  structure  of 
licensing  should  be  resolved  specifically  by  the 
Congress  after  the  conclusion  of  our  present 
inquiry. 

THEREFORE  BE  IT  RESOLVED,  that  it  is 
the  sense  of  the  Senate  Interstate  and  Foreign 
Commerce   Committee  that  the  Federal  Com- 


munications Commission  should  suspend  until 
July  1,  1955,  the  proceeding  involving  fees  and 
charges  for  licenses  and  permits  in  Docket  No. 
10869. 

B«T  speculated  a  fortnight  ago  that  the 
Communications  Subcommittee,  headed  by  Sen. 
Potter,  "most  likely  will  not  go  along  with 
FCC's  proposed  schedule  of  license  fees  for 
broadcast  stations."  The  Commission  has 
recommended  a  $325  basic  fee  [B»T,  March 
22]. 

The  subcommittee  held  a  hearing  March 
16-17  on  the  license  fee  matter  with  testi- 
mony given  by  NARTB's  Ralph  W.  Hardy, 
FCC  Chairman  Rosel  H.  Hyde  and  others. 
Mr.  Hardy  opposed  the  license  fee  schedule. 
Chairman  Hyde  submitted  the  Commission's 
adopted  policy  while  reminding  the  Senate 
unit  that  its  position  was  taken  under  a  Budget 
Bureau  directive. 

FCC  Deadline  May  1 

That  directive  gives  FCC  until  this  May  1 
to  adopt  a  schedule  of  fees.  The  Commission 
has  set  an  April  1  (this  Thursday)  deadline 
for  comments  on  the  proposed  fee  schedule. 

The  Senate  committee's  resolution  appar- 
ently selected  July  1  of  next  year  as  the  date 
for  the  postponement  to  end  because  the  Gov- 
ernment operates  its  year  on  a  July  1  to  June 
30  basis. 

While  official  FCC  comment  was  lacking, 
it  was  understood  from  responsible  sources 
that  the  avenues  of  possible  action  now  open 


Uhf  Needs  Stronger  Transmitters,  Say  Experts 


THERE'S  nothing  wrong  with  uhf  that 
higher  powered  transmitters  and  more  effi- 
cient receivers  won't  remedy,  according  to 
the  experts  participating  in  a  symposium  on 
"Uhf  Television — Boom  or  Bust,"  held 
Thursday  as  part  of  the  IRE  convention 
program  (stories  pages  34,  38). 

Commenting  on  that  provocative  title, 
Edward  W.  Allen  Jr.,  Chief  Engineer  of  the 
FCC,  suggested  it  be  revised  to  replace  the 
present  implied  indecision  with  an  expres- 
sion of  determination  more  in  keeping  with 
the  pioneer  spirit  of  the  nation.  He  proposed 
"Uhf-Tv  or  Bust." 

Mr.  Allen  discussed  the  way  in  which  the 
FCC  set  up  its  postwar  tv  allocation  pattern, 
adding  70  uhf 
to  the 
12  vhf 
to  pro- 
a  truly 
tv  ser- 


channels 
previous 
channels 
vide  for 
national 

vice,  noting  that 
operating  experi- 
ence had  verified 
most  of  the  the 
theoretical  as- 
sumptions made 
concerning  uhf 
behavior.  He 
warned  that  the 
FCC  median  data 
are  just  that  and  should  not  be  taken  as  a 
detailed  guide  for  the  anticipated  coverage 
of  any  new  uhf  station.  He  urged  set  manu- 
facturers to  build  the  best  possible  uhf  re- 
ceivers, stating  that  to  do  anything  else  is 
selling  themselves  as  well  as  uhf  short,  a 
dangerous  practice  since  uhf  is  going  to  con- 
stitute a  large  part  of  the  future  set  market. 

"High  power  and  high  antennas  are  man- 
datory for  uhf,"  it  was  stated  by  J.  W. 
Herbstreit  of  the  National  Bureau  of  Stand- 
ards at  the  conclusion  of  his  talk.  This  was 


MR.  ALtEN 


a  report  on  research  done  by  the  NBS  Cen- 
tral Radio  Propagation  Laboratory  at  fre- 
quencies of  418  and  1046  mc  in  conjunction 
with  an  extensive  program  of  100  and  200 
mc  measurements  throughout  the  country. 
The  effective  absorbing  area  of  the  receiv- 
ing antennas  was  found  to  be  by  far  the 
most  important  factor  in  determining  the 
signal  power  available  to  uhf  receivers,  he 
reported. 

The  uhf  band  is  being  opened  with  much 
more  knowledge  about  propagation  char- 
acteristics than  there  was  30  years  ago  when 
am  broadcasting  began  or  even  a  decade 
later  when  fm  was  launched,  commented 
T.  J.  Carroll  of  MIT's  Lincoln  Lab.  In  a 
scholarly  paper,  he  reviewed  the  way  in 
which  experiments  have  proved  untrue  the 
theory  advanced  in  the  30s  that  the  higher 
frequencies  were  at  a  disadvantage  beyond 
the  line  of  sight  in  comparison  with  the 
lower  ones.  The  theorists,  he  said,  over- 
looked the  air  through  which  the  radio 
waves  travel.  Actually,  he  said,  beyond  the 
line  of  sight  horizon  signals  are  sharply 
attentuated  at  first,  but  after  a  few  tens  of 
miles  the  attenuation  flattens  out,  with 
usable  signals  for  many  miles  beyond  and 
no  more  attenuation  for  uhf  than  for  vhf 
signals. 

Final  paper  of  the  session,  given  by  L.  O. 
Krause,  General  Electric  Co.,  compared  the 
antenna  problems  of  vhf  and  uhf  television. 
He  pointed  out  that  since  wave  distortions 
increase  with  frequency,  the  best  possible 
transmitting  antennas  are  needed  for  uhf 
stations.  Beyond  a  certain  distance,  he  said, 
greater  power  does  not  help  increase  cover- 
age as  much  as  increased  tower  height.  He 
also  urged  that  improvements  be  made  in 
uhf  receivers,  noting  that  it  is  often  easier 
to  get  $1  million  to  improve  a  transmitter 
than  $  1  to  improve  a  receiver. 


to  the  Commission  are: 

1.  Accede  to  the  committee  request  ai 
hold  up  any  action  on  fees  until  July  1,  1955. 

2.  Defer  the  matter  to  the  Budget  Burej 
for  advice  and  direction.  f 

3.  Inform  the  Budget  Bureau  that  the  Cor; 
mission  intends  to  honor  the  committee's  rest 
lution  unless  the  Bureau  directs  it  to  do  othe1 
wise. 

It  is  speculated  that  the  third  alternatij 
may  be  the  approach  taken  by  the  Commissio 

The  Senate  committee  did  not  set  a  tir£ 
limit  for  the  FCC  to  act  but  Senators  most  lik 
ly  had  the  May  1  date  of  the  Bureau  in  mirti 

No  dissenting  votes  were  cast  in  committe! 
Sen.  John  W.  Bricker  (R-Ohio),  chairman  jf 
the  Senate  committee,  was  present  at  th 
executive  session  Tuesday. 

The  news  of  the  Senate  group's  action  caugl 
fire  with  the  broadcasters'  trade  association*)' 
NARTB  President  Harold  E.  Fellows  evincci  ' 
pleasure.  He  said  the  NARTB  agreed  "full] 
with  the  committee's  reference  to  the  fi 
proposal  raising  basic  questions  with  the  reg 
lation  philosophy  under  the  Communication 
Act.  J  sipii 

He  said  NARTB  was  "hopeful"  that  FG  u 
would  accede  and  "provide  adequate  time  fj 
a  full  consideration  of  the  matter  by  the  Co| 
gress." 

Mr.  Hardy  had  testified  that  the  fee  pr,j 
posal  would  impose  a  discriminatory  burdi 
on  the  electronic  mass  media,  placing  them  t 
a  disadvantage  with  competitors  "at  the  markei 
place  of  news,  education  and  entertainment; 

He  also  hit  at  the  "self-sustaining"  princip» 
forwarded  by  the  Budget  Bureau.  If  based  <) 
power,  frequency  or  gross  revenue  of  a  st> 
tion,  Mr.  Hardy  had  declared,  the  fee  formu> 
actually  would  be  a  franchise  tax  not  a  licen 
charge. 

He  said  the  Communications  Act  sets 
policy  prohibiting  assumption  of  any  vest^ 
right  to,  or  ownership  of,  a  broadcast  facilii 
by  a  licensee. 
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Action  Sets  Precedent 

While  the  committee  acted  on  FCC's  prj 
posal,  it  also  was  understood  that  the  groij 
looked  to  this  particular  case  as  the  policj' 
maker  for  other  regulatory  agencies  whio 
come  under  its  jurisdiction. 

As  the  Senate  bore  down  heavily  on  licen 
fees,  the  House  Interstate  &  Foreign  Commert1 
Committee  received  a  statement  from  Re'  113 
Wayne  N.  Aspinall  (D-Colo.)  on  his  fees  bi 
(HR  7842,  companion  measure  to  the  Johf 
son  "nominal"  fees  bill,  S  2926). 

Rep.  Aspinall  said  he  believed  FCC  shon 
postpone  any  further  action  "until  a  moi 
complete  Congressional  review  of  the  propose 
schedules  can  be  had." 

The  FCC  still  has  before  it  a  list  of  que1 
tions  on  the  fees  proposal  which  were  supplie 
by  Senators  during  the  subcommittee  hearin' 
As  of  late  last  week,  the  subcommittee  had  n< 
received  Commission  answers.  Because  the; 
questions  are  outstanding,  the  subcommittf 
hearing  has  not  been  concluded  technical!  j  CI 
and  possibly  could  be  resumed,  it  was  sai< 

Meanwhile,  additional  comments  were  rj 
ceived  at  FCC  on  the  fee  proposal. 

The  Maryland-District  of  Columbia  Radi 
&  Television  Broadcasters  Assn.  sent  a  res<j' 
lution  opposing  a  fee  charge  as  "contrary  t 
the  public  interest."  It  was  submitted  b1 
Charles  Smith  (WTBO  Cumberland,  Md 
president  of  the  association. 

Exemption  for  educational  tv  stations  frorj 
payment  of  fees  was  asked  by  Richard  J.  Gof 
gin,  general  manager  of  noncommercial,  edi| 
cational  tv  station  KETC  (TV)  St.  Louis,  whic-fint 
is  not  yet  on  the  air. 

Broadcasting  •  Telecastini 
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IENERAL  FOODS  SWITCHES  $3  MILLION 

rO  Y&R,  B&B;  P&G  IN  RECORD  CBS-TV  BUY 

General  Foods  moves  $3  million  ad  budget  from  Foote,  Cone  &  Beld- 
ing  to  Young  &  Rubicam  and  Benton  &  Bowles  during  a  week 
jammed  with  advertiser  activity,  which  included  Procter  &  Gamble 
purchase  of  614  hours  weekly  on  CBS-TV  (five  hours  moved  from 
NBC-TV)  for  a  total  of  10  hours  weekly  on  CBS-TV. 


Man  \ 
™$sioi 

timJttlGHLIGHTING  a  week  marked  by  surpris- 
gly  heavy  advertiser  activity,  General  Foods 
.st  week  withdrew  nearly  all  its  estimated  $3 
pillion  advertising  allotment  from  Foote,  Cone 
Belding,  New  York,  in  a  move  to  consolidate 
p  advertising  in  the  company's  two  other  agen- 
es,  Young  &  Rubicam  and  Benton  &  Bowles. 
Other  significant  developments  of  the  action- 
mmed  week: 

•  In  what  CBS-TV  described  as  "the  largest 
Revision  time  sale  ever  to  be  negotiated  with 

single  sponsor,"  Procter  &  Gamble  signed 
tie  regi*pr  six  and  a  quarter  hours  weekly  on  CBS-TV, 
Mtaffticluding  five  hours  moved  from  NBC-TV,  and 
pmpted  CBS-TV  to  realign  its  daytime  sched- 
^'  le  and,  in  the  process,  cut  a  half-hour  oft  the 
[rthur  Godfrey  Time  Monday-Thursday  tele- 
ision  program. 

•  Swift  &  Co.,  Chicago,  named  McCann- 
Pro|  frickson,  Chicago,  to  handle  its  advertising. 

Necchi  Sewing  Machine  Sales  Corp.,  New 
•"ork,  and  Elna  Sewing  Machine  Co.,  now 
market  l,Wned  by  Necchi,  appointed  Cecil  &  Presbrey 
s  its  agency  effective  April  15. 

•  Vitamin  Corp.  of  America  signed  a  $5,500,- 
°|)00  contract  to  sponsor  The  Goldbergs  on  Du- 

3  sla  jslont  Tv  Network,  starting  April  13. 

•  Pillsbury  Mills,  Lever  Bros.,  and  Nabisco, 
11  current  sponsors  of  segments  of  the  Arthur 
jodfrey  telecast,  are  understood  to  have 
judgets  ready  for  a  half-hour  evening  network 
v  show  to  be  sponsored  on  an  alternate-week 
asis. 

Campbell  Soup  Uses  CBC 

•  Campbell  Soup  Co.,  moving  into  Canada 
vith  sponsorship  of  five-quarter  hours  of  the 
iowdy  Doody  program,  owned  by  Kagran  Inc., 
)n  the  CBC  radio  network,  through  Cock- 
ield,  Brown,  Toronto. 

•  McKesson  &  Robbins  Inc.,  New  York 
Tartan  suntan  lotion),  was  preparing  a  radio 
md  television  spot  announcement  campaign  in 
10  markets. 

•  Howard  Clothes  set  a  35-station  radio 
pot  campaign  in  13  markets,  plus  its  daily 
portscasts  in  seven  top  metropolitan  markets. 

The  shows  P  &  G  is  switching  from  NBC-TV 
CBS-TV  include  the  half-hour  Welcome 
Travelers  strip  and  On  Your  Account,  also  a 
lalf-hour  program  seen  Monday  through  Fri- 
jday.    The  former  will  be  Monday-Friday  at 
:30-2  p.m.,  and  the  latter  at  4:30-5  p.m.,  both 
Effective  luly  5.  Additionally,  P&G  signed  for 
new  CBS-TV  quarter-hour  strip,  format  to 
be  announced,  at  1:15-1:30  p.m.,  also  effective 
ejluly  5,  and  thereby  brought  P  &  G's  total  time 
Ion  CBS-TV  to  al  total  of  10  hours  a  week. 

Procter  &  Gamble  is  retaining  Three  Steps  to 
Heaven  on  NBC-TV  (Mon.-Fri.,  11:15-30  a.m.) 
and  reportedly  is  considering  the  addition  of 
an  afternoon  strip  on  NBC-TV.  The  contract 
for  the  new  CBS-TV  time  was  understood  to 
ave  been  made  by  P  &  G  direct  with  the 
network  rather  than  through  its  advertising 
gencies. 

Announcing  the  P&G  contract  and  the  forth- 
coming changes  in  daytime  program  schedule, 
William  H.  Hylan,  vice  president  in  charge  of 
CBS-TV  Network  Sales,  said  CBS-TV  manage- 
ment "feels  that  it  is  well  along  in  achieving 
an  ideal  daytime  as  well  as  nighttime  network 


schedule,  taking  another  step  forward  in  its 
sales  and  programming  leadership,  designed  to 
provide  the  public  with  the  best  entertainment 
possible  on  an  around-the-clock  basis." 

A  principal  feature  of  the  revised  CBS-TV 
daytime  program  lineup  cuts  the  Arthur  God- 
frey Time  morning  telecast  back  from  90  min- 
utes to  an  hour  and  moves  the  Garry  Moore 
Show  from  its  afternoon  periods  into  the  10- 
10:30  a.m.  time  which  now  kicks  off  the  God- 
frey series.    Beginning  April  5 — effective  date 


a  particular  division  under  one  agency  banner, 
will  continue  to  handle  the  Post  Cereals  Divi- 
sion and  will  add  Grape  Nuts,  Grape  Nuts 
Flakes,  Post  Wheatmeal,  Krinkles,  and  Corn 
Fetti.  The  agency  also  will  continue  to  service 
the  Gaines  Dog  Food  division  and  the  Maxwell 
House  division  (with  the  exception  of  Sanka 
and  Postum).  Latter  two  products  and  the  bulk 
of  all  other  General  Foods  products  will  be 
handled  by  Young  &  Rubicam,  which  now  serv- 
ices more  than  $22  million  in  advertising.  Y&R 
will  have  the  following  products  of  GF:  All 
lell-O  products,  Minute  rice,  Minute  tapioca, 
and  other  Minute  products;  Calumet  baking 
powder,  Certo  and  Sure-Jell  jelly-making  aids, 
D-Zerta  sugar-free  gelatin  dessert,  Birds  Eye 
frosted  foods,  Walter  Baker  chocolate  and 
cocoa  products,  Baker's  coconut.  Log  Cabin 
syrup,  Swans  Down  cake  mixes  and  flours,  In- 
stant Postum,  Sanka  and  Instant  Sanka  decaf- 
feinated coffees,  Bireley's  soft  drinks,  and 
Kernal-Fresh  salted  nuts. 

Young  &  Rubicam  also  handled  the  General 


DuMONT  Tv  Network  will  carry  The  Goldbergs  (Tuesday  8-8:30  p.m.  EST)  on  160 
stations  under  the  $5.5  million  contract  being  agreed  upon  by  (I  to  r)  Morton  Edell, 
president,  Vitamin  Corp.  of  America,  new  sponsor;  Gertrude  Berg,  show's  creator- 
star;  Ben  Duffy,  president,  BBDO,  and  Ted  Bergmann,  DTN  managing  director. 


for  all  the  program  changes — Arthur  Godfrey 
Time  will  be  seen  at  10:30-11:30  a.m.  Monday 
through  Thursday  (but  will  continue  as  a  90- 
minute  feature  on  CBS  Radio  Monday  through 
Friday,  10-11:30  a.m.).  Garry  Moore  Show 
will  be  carried  10-10:30  a.m.  Monday  through 
Friday. 

The  time  to  be  occupied  by  the  new  Procter 
&  Gamble  strip,  1:15-1:30  p.m.,  currently  is  a 
period  in  which  CBS-TV  does  not  provide  net- 
work service. 

With  the  April  5  changes,  CBS-TV  will  be 
providing  network  service  from  7  a.m.  onward 
throughout  the  day,  except  for  the  one-hour 
period  immediately  following  its  new,  7-9  a.m. 
Morning  Show. 

General  Foods  announced  it  is  realigning  the 
assignments  of  its  products  among  its  advertis- 
ing agencies.  The  move,  President  Austin  Ingle- 
heart  said,  will  become  effective  soon. 

Foote,  Cone  &  Belding  had  been  handling 
Post  Toasties,  Post's  Krinkles,  Instant  Postum, 
Calumet  baking  powder,  La  France  bluing, 
Satina  ironing  aid  and  Kool-Aid.  It  now  will 
handle  only  Kool-Aid  (out  of  the  firm's  Chicago 
office). 

Benton  &  Bowles,  New  York,  in  line  with  the 
new  philosophy  of  GF  to  place  all  business  of 
Foods  90-minute  25th  anniversary  show  which 
was  telecast  yesterday  (Sunday)  on  what  was 


said  to  be  the  largest  number  of  stations  linked 
together  for  one  single  commercial  telecast — 
NBC-TV,  CBS-TV,  ABC-TV,  DuMont  Televi- 
sion, and  stations  WPIX  (TV)  and  WATV 
(TV)  New  York. 

Post  Cereals  Division  of  General  Foods,  ef- 
fective April  5,  will  sponsor  the  television  ver- 
sion of  the  radio  soap  opera  Portia  Faces  Life 
on  CBS-TV,  1:15-1:30  p.m.,  five  times  weekly. 
Contract  was  signed  through  Young  &  Rubicam 
last  week  but  presumably  the  show's  billing  will 
be  shared  with  Benton  &  Bowles,  when  the 
product  moves  become  effective. 

General  Foods  Renews 

Meanwhile,  General  Foods,  for  its  Swans 
Down  cake  flour  and  Instant  Maxwell  House 
coffee,  has  renewed  sponsorship  of  The  Second 
Mrs.  Burton  on  CBS  Radio,  five  times  weekly, 
2-2:15  p.m.,  for  another  52  weeks,  through 
Young  &  Rubicam. 

Necchi  Sewing  Machine,  through  its  newly 
appointed  agency,  Cecil  &  Presbrey,  effective 
April  1,  starts  participation  on  the  Home  show 
on  NBC-TV,  Monday  through  Friday,  11  a.m. 
to  12  noon  [B*T,  March  22]. 

Vitamin  Corp.  of  America  will  sponsor  The 
Goldbergs  oh  DuMont  effective  April  13,  in  the 
Friday  8-8:30  p.m.  period  vacated  for  the 
summer  by  Admiral  Corp.'s  Life  Is  Worth  Liv- 
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ing,  featuring  Bishop  Fulton  J.  Sheen.  Contract 
was  placed  by  BBDO,  New  York. 

Pillsbury  Mills  and  Lever  Bros,  are  in  the 
market  for  a  good  half-hour  network  television 
time  availability  which  they  would  sponsor  on 
an  alternate-week  basis. 

McKesson  &  Robbins,  New  York,  has  greatly 
increased  the  television  emphasis  in  its  annual 
spring  and  summer  campaign  for  Tartan, 
through  Ellington  Co.,  New  York.  The  cam- 
paign will  start  the  last  day  in  May  and  run 
until  mid-July  in  40  markets,  mostly  on  the 
East  and  West  Coasts.  Radio  spot  also  will  be 
used,  close  to  weather  reports  or  programs  on 
the  stations. 

Howard  Clothes,  New  York,  is  using  a  con- 
centrated spot  radio  campaign  on  35  stations  in 
13  markets,  through  Peck  Adv.  Agency,  New 
York.  In  addition,  Howard  Clothes  presents 
daily  sportscasts  in  seven  top  metropolitan  mar- 
kets. Mel  Allen  and  Russ  Hodges  are  being 
heard  in  New  York  and  programs  with  leading 
local  sportcasters  are  being  used  in  Chicago, 
Washington,  Boston,  Philadelphia,  Providence, 
and  Syracuse. 


CARTOUN  CITES 
L-W'S  RADIO  BASE 

Longines-Wittnauer  Watch  Co. 

Board  Chairman  Fred  Cartoun 

says   radio   forms  "broadest 

possible"  base  for  the  firm's 

national  advertising,  in  citing 

its  expansion  on  CBS  Radio. 

"WE  HAVE  found  that  a  solid  schedule  of 
radio  broadcasting  forms  the  broadest  possible 
foundation  for  our  national  advertising,"  M. 
Fred  Cartoun,  chairman  of  the  board  and 
treasurer  of  Longines-Wittnauer  Watch  Co., 
said  last  week  in  a  letter  to  the  company's 
jeweler  agencies. 

The  letter,  calling  attention  to  Longines- 
Wittnauer's  recent  expansion  of  its  schedule  on 
CBS  Radio,  said  that  "radio  broadcasting 
reaches  more  people  per  week  than  any  other 
form  of  advertising — for  the  very  simple  rea- 
son that  45  million  homes  listen  to  radio  every 
week,  whereas  not  much  more  than  half  of 
these  homes  are  equipped  with  television  sets." 

Cost  Factor 

The  company  is  continuing  and  expanding 
its  Longines  Chronoscope  television  program 
(CBS-TV)  and  "will  also  continue  with  our 
gala  full-hour  holiday  television  festivals,"  Mr. 
Cartoun  continued.  Nevertheless,  he  said  in 
pointing  up  the  advantages  of  radio,  "because 
of  the  almost  prohibitive  cost  of  television  ad- 
vertising very  few  advertisers,  even  among  the 
largest,  find  that  they  can  afford  full  network 
program  television  coverage  every  day  of  the 
week — whereas  Longines-Wittnauer,  through 
the  facilities  of  the  CBS  coast-to-coast  radio 
network,  is  in  a  position  to  blanket  the  45 
million  homes  of  the  nation  every  day  of  the 
week  with  one  or  more  broadcasts. 

"On  this  solid  foundation  of  daily  coast-to- 
coast  radio  broadcasts,  reaching  tens  of  mil- 
lions of  people  each  week  with  our  superlative 
programs,  we  are  building  the  strongest  na- 
tional advertising  effort  in  the  history  of  our 
company.  Three  weekly  programs  of  the 
Longines  Chronoscope  over  an  ever-increasing 
network  of  CBS  Television  stations,  together 
with  widespread  publication,  sports  and  mis- 
cellaneous advertising,  complete  the  structure 
of  this  1954  advertising  campaign." 

The  L-W  programs  all  are  designed  to  em- 
phasize the  Longines-Wittnauer  jeweler  agencies 
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LONGINES-WITTNAUER  Watch  Co.'s 
plans  to  sponsor  CBS  Radio  shows  seven 
days  a  week  are  completed  by  (I  to  r) 
W.  Eldon  Hazard,  network  sales  manag- 
er; Mistel  Piastro,  conductor  of  the  Lon- 
gines Symphonette;  Alan  Cartoun,  direc- 
tor of  advertising,  Longines-Wittnauer, 
and  H.  J.  Cowan,  director  of  public  re- 
lations for  the  watch  company. 

as  the  "only  stars"  of  the  shows,  Mr.  Cartoun 
asserted. 

The  new  contract  for  CBS  Radio  time,  signed 
several  weeks  ago  [B»T,  March  1],  provides 
for  a  gradual  expansion — most  of  it  already 
in  effect — under  which,  by  next  fall,  L-W  will 
have  programs  on  that  network  each  day  of 
the  week,  with  two  on  Sundays.  In  all,  they 
total  10  quarter-hours  a  week,  described  by 
Mr.  Cartoun  as  "the  largest  radio  program 
schedule  ever  undertaken  by  any  company  in 
the  jewelry  field." 


C  P  World  Sales  Hit 
$405  Million  in  1953 

COLGATE-PALMOLIVE  Co.,  Jersey  City,  a 
major  radio  and  television  advertiser,  reached 
a  record  level  of  $405,309,000  in  world-wide 
sales  in  1953,  E.  H.  Little,  chairman  of  the 
board,  announced  last  week  in  the  company's 
annual  report.  Domestic  sales  increased  $11,- 
733,000  over  1952  to  $257,394,000.  Sales  of 
foreign  subsidiaries,  totaling  $147,996,000,  were 
up  $12,374,000. 

Net  income  for  1953  was  $12,045,000  or 
$5.02  per  share  of  common  stock  as  compared 
with  $10,084,000  or  $4.38  per  share  in  1952. 
Domestic  earnings  of  $8,467,000  were  $388,000 
higher  than  the  preceding  year.  Dividend  in- 
come from  foreign  subsidiaries  which  are  not 
consolidated  totaled  $3,578,000  in  1953  as  com- 
pared with  $2,005,000  in  1952. 


K&E,  GE  Part  Ways 

KENYON  &  ECKHARDT,  New  York,  and  the 
air  conditioning  division  of  General  Electric 
Co.,  because  of  possible  product  conflict  at  the 
agency,  announced  last  week  the  mutual  termi- 
nation of  their  advertising  agreement,  effective 
as  soon  as  current  programs  being  handled  by 
K^E  are  completed.  K&E  recently  was  named 
to  handle  a  portion  of  the  RCA  account. 


Watkins  to  Campbell-Ewald 

JULIAN  L.  WATKINS,  former  vice  president 
and  chairman  of  the  board  of  review  of  Maxon 
Inc.,  will  join  Campbell-Ewald,  Detroit,  effec- 
tive April  15,  as  vice  president  and  supervisor 
of  copy. 


SEVEN-UP  DOUBLES  u 
AD  BUDGET  IN  '54 

PLANS  for  a  new  annual  advertising-promotic 
budget  of  $4-4.5  million  have  been  announce] 
by  the  Seven-Up  Co.,  St.  Louis,  through  H 
Walter  Thompson  Co.,  Chicago. 

Decision  to  double  the  present  budget 
reported  by  H.  C.  Grigg,  president  of  the  finf 
after  the  annual  meeting  of  over  200  boi 
tiers.  Television  probably  will  be  used  by  p, 
dividual  bottlers  in  their  respective  areas,  it 
understood. 

The  bottlers  will  forward  recommendatioiij 
on  use  of  various  area  media,  allocation  <■! 
which  comes  from  the  Bottlers  National  Ac 
vertising  Fund. 
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Brewery  Buys  'Ernie' 
On  30  Midwest  Stations 

OPEN-END  transcribed  Tennessee  Ernie  Sho 
produced  and  syndicated  by  RadiOzark  Ente: 
prises  Inc.,  Springfield,  Mo.,  will  be  release) 
nationally  April  1,  with  Griesedieck  Broi 
Brewing  Co.  signed  as  sponsor  on  some  30  mid 
western  stations.  Agency  is  Krupnick  &  Assoc) 
St.  Louis. 

Total  of  156  of  260  programs  already  hav* 
been  cut  in  Hollywood,  according  to  Ri 
Ozark.  The  quarter-hour  series  is  designed  fi 
programming  five  or  six  days  a  week,  wit]( 
prices  based  on  population  of  a  station's  corhi 
munity.  The  program  features  Tennessee  Ei 
and  guest  stars. 

The  Griesedieck  commitment  brings  th| 
total  U.  S.  and  Canadian  stations  carrying 
RadiOzark  shows  to  1,000,  it  was  claimed. 
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Kansas  City  Agency  Woman  j 
Wins  KMTV(TV)  Contest 

FIRST  prize  in  KMTV  (TV)  Omaha's  slogaf| 
contest  was  won  by  Ruth  Mensch  of  Comer 
Pollard  Inc.  advertising  agency,  Kansas  City? 

Mo.,  contest  official]! 
announced  last  week}: 
Miss  Mensch  wind 
a  week's  trip  for  twij 
at  Sun  Valley,  Ida1 
ho,  with  all  expense; 
paid  during  the  staj 
at  the  famed  resortl 
plus  $200.  KM' 
said  the  two-montl 
slogan  contes 
among  advertising^ 
agency  and  radio-tfj 
personnel  drew 
total  of  803  entrants 
who  submitted  l,97(j 
slogans  based  on  the  letters  K-M-T-V,  describ- 
ing the  advantages  of  the  Omaha  station  anoj 
market.  ^ 
Second  through  fourth  prize  winners  and 
their  prizes,  respectively,  were  W.  F.  Craigi 
Procter  &  Gamble,  Cincinnati,  who  won  aj; 
case  of  imported  champagne;  Ralph  Stark' 
weather  Jr.,  Erwin,  Wasey  &  Co.  advertisin; 
agency,  Los  Angeles,  a  case  of  imported  scotchj 
and  William  C.  O'Donnell,  KXOK  St.  Louis 
a  case  of  bonded  bourbon. 

Judges  in  the  two-month  KMTV  contest; 
were  Edward  Petry  of  the  Edward  Petry  Co.,; 
national  representative  for  KMTV;  C.  Aj 
(Fritz)  Snyder,  CfiS-TV,  and  Owen  Saddlery 
executive  vice  president  and  general  manager1: 
of  the  Omaha  ch.  3  station. 
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Rosenwald,  Krupp  Agency 
Incorporated  in  Amarillo 

PARTNERS    Monte    Rosenwald    and  Leon 
krupp  of  Southwest  Advertisers,  Amarillo, 
jJnTex.,  agency,  have  incorporated  under  the 
jDame  of  Rosenwald,  Krupp  &  Assoc.  Inc. 
twafcl  Agency  address  remains  the  same:  413  W. 
inn ,7th  St.  (P.  O.  Box  1369),  Amarillo. 
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Compron  to  New  Quarters 

COMPTON  Adv.,  New  York,  moved  March 
27-28  to  new  and  larger  quarters  occupying 
jfour  floors  of  a  new  building  at  261  Madison 
Ave.,  New  York.  New  phone  is  Oxford  7-2400. 
Agency's  former  quarters  were  at  630  Fifth 
Ave. 


B&B  Names  3  Women  V.P/s 

[THREE  women  copy  group  supervisors  of  Ben- 
jton  &  Bowles,  New  York,  have  been  named  vice 
presidents  of  the  agency,  William  R.  Baker  Jr., 
bhairman  of  the  board,  announced  last  week. 
The  three  are  Dorothy  Whitney,  who  has  been 
with  the  agency  for  the  past  13  years;  Annette 
Talbert,  associated  with  B&B  for  10  years, 
and  Elizabeth  Pike,  with  the  agency  for  eight 
years. 


SPOT  NEW  BUSINESS 
Munson  Inc.,  N.  Y.  (greeting  cards),  planning 
:i  for  ilfor  the  first  time  to  use  radio  and  tv  spot  an- 
nouncement campaign  in  30  markets  which 
jwill  run  September  through  December.  A 
budget  of  $250,000  has  been  set.  Agency: 
Alden  Adv.,  N.  Y. 

Wynn  Oil  Co.,  Azusa,  Calif.  (Wynn's  Friction 
(Proofing  oil  additive),  starts  nationwide  market- 
jby-market  radio-tv  participation  and  spot  an- 
nouncement  campaign,   in   cooperation  with 
focal  dealers.  Agency:  BBDO,  L.  A. 
uaker  Oats  Co.  Coast  Fisheries  division,  Wil- 
ington,  Calif.  (Puss-N-Boots  Cat  Food),  starts 
hree-weekly  five-minute  segments  of  Phil  Nor- 
an  Takes  Ten  on  23  CPRN  stations  (Mon.- 
ri.,  3:05-3:15  p.m.  PST),  for  13  weeks  March 
|31.  Agency:  Lynn  Baker  Inc.,  N.  Y. 
CBS-TV  Film  Sales  has  sold  Strange  Adventure 
eries  to  Kendall  Dog  Food,  Phoenix,  for  use 
>n  KOY-TV  and   KOOL-TV   Phoenix,  and 
ange  Rider  to  KOMU-TV  Columbia,  Mo.,  and 
o  Fairmont  Foods  Co.  and  Peterson  Baking 
lo.  for  use  on  KHOL-TV  Holdrege,  Neb. 

NETWORK  NEW  BUSINESS 
eneral  Motors  Corp.,  Detroit  (Buick  Div.) 
tigns  for  one-time  sponsorship  of  The  Heart 
\>f  the  News  (NBC  Radio,  Mon.-Fri.,  10:15- 
[10:30  p.m.  EST)  for  this  Wednesday.  Agency: 
(Kudner  Adv.,  N.  Y. 

jPhilco  Corp.,  first  sponsor  signed  for  the  tv 
version  of  the  Breakfast  Club  on  ABC-TV  [B»T, 
March  22],  will  underwrite  the  Mon.-Fri.  9:45- 
10  a.m.  segment  for  two  weeks,  starting  today 
iMon.),  then  will  sponsor  the  same  quarter- 
hour  on  Mon.-Wed.-Fri.  Agency:  Hutchins 
dv.,  Philadelphia. 

eneral  Foods  Corp.,  N.  Y.  (Instant  Jello), 
sing  three  participations  a  week  for  four 
eeks  on  Pinky  Lee  Show,  NBC-TV,  Mon.- 
Fri.,  5-5:30  p.m.  Agency:  Young  &  Rubicam, 
k  Y. 

jVIinute  Maid  Corp.  (Minute  Maid  Lemonade) 
p  sponsor  second  half  of  Super  Circus,  ABC- 
jrv  (Sun.,  5-6  p.m.  EST),  effective  June  6. 
gency:  Ted  Bates  Inc.,  N.  Y. 
ardley  &  Co.,  N.  Y.,  to  sponsor  Tues.,  1:30- 
45  p.m.  segment  of  Garry  Moore  Show  on 
BS-TV,  starting  April  6.    Agency:  N.  W. 
Kyer  &  Son,  N.  Y. 
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ROACH  PUTTING  NEARLY  $9  MILLION 
INTO  10  ADDITIONAL  SERIES  IN  '54 

Six  of  the  series  will  be  under  non-exclusive  pact  with  ABC-TV,  says 
Mr.  Roach,  who  describes  the  1954  schedule  as  a  300%  production 
increase.    Proposed  new  series  will  total  140  films. 


ANNOUNCEMENT  of  his  1954  schedule  of  10 
additional  tv  film  series,  with  budgets  totalling 
$8,850,000,  was  made  last  week  by  Hal  Roach 
Jr.,  who  described  this  as  a  300%  production 
increase.  Total  of  the  proposed  tv  films  equals 
approximately  140  feature  length  films,  accord- 
ing to  the  producer,  who  declares  this  program 
"vindicates  our  belief  that  the  key  to  success- 
ful television  programing  is  quality  for  a  price 
and  that  this  can  be  achieved  best  by  filming  in 
Hollywood." 

Under  his  non-exclusive  contract  with  ABC, 
the  first  six  series  Mr.  Roach  Jr.  will  film  are: 
Alias  Mike  Hercules,  dramatic  adventure  shot 
in  San  Francisco  locale  and  starring  Hugh  Beau- 
mont; Code  3,  dramatized  factual  incidents  con- 
cerning Los  Angeles  County  Sheriff's  office; 
Passport  to  Adventure,  starring  Cesar  Romero 
as  a  diplomatic  courier,  which  goes  before  the 
cameras  May  17;  White  Collar  Girl,  starring 
Laraine  Day  as  an  average  American  girl,  who 
seeks  a  New  York  career;  Tales  of  a  Wayward 
Inn,  starring  Brian  Aherne  in  dramatized  events 
occurring  in  and  about  a  large  metropolitan 
hotel;  It  Seems  Like  Yesterday,  romantic  family 
series  laid  in  the  period  from  1930  to  1945  with 
Jimmy  Lydon. 

Other  New  Series 

Other  new  series  are  Bozo  the  Clown,  filmed 
with  human  players,  for  Capitol  Records; 
Blondie,  based  on  the  Chick  Young  comic  strip, 
acquired  from  King  Features  Syndicate,  set  to 
start  in  May  (at  the  same  time  development  of 
a  radio  series  is  contemplated);  Guns  of  Destiny, 
anthology  series  based  on  actual  incidents  in 
which  firearms  played  important  roles  in  des- 


tinies of  individuals  and  nations;  Parole  Chief, 
based  on  the  book  of  the  same  title  by  David 
Dressier,  former  executive  director  of  N.  Y. 
State  Division  of  Parole,  and  starring  Pat 
O'Brien;  Public  Defender,  which  started  this 
month  on  CBS-TV  for  Philip  Morris  &  Co. 


Bonded  Film  Subsidiary 
Formed  in  L.  A.,  N.  Y. 

BONDED  Film  Storage  Co.,  described  as  one 
of  the  largest  companies  in  storing  and  handling 
of  tv  film,  has  formed  a  subsidiary,  Bonded  Tv 
Film  Service  Inc.,  with  offices  in  Los  Angeles 
and  New  York,  President  Chester  M.  Ross 
announced. 

Declaring  his  firm's  business  has  doubled 
each  year  for  the  past  four  years,  Mr.  Ross 
explained,  "The  complexities  of  storing,  ex- 
amining, repairing,  cleaning,  routing,  expe- 
diting and  shipping  tv  film  are  proving  too  much 
for  distributors,  producers,  agencies  and  net- 
works." 

In  charge  of  West  Coast  operations,  located 
at  904  N.  La  Cienega  Blvd.,  Los  Angeles,  is 
Stanley  Halperin,  formerly  with  William  Mor- 
ris Agency.  Manny  Kandel,  vice  president  and 
general  manager,  is  headquartered  in  the  new 
New  York  office  at  630  Ninth  Ave. 

Now  handling  more  than  6,000  tv  film  ship- 
ments monthy,  Bonded  is  a  member  of  National 
Film  Service  Inc.,  composed  of  firms  with  of- 
fices in  32  cities,  and  can  ship  from  points  other 
than  New  York  and  Los  Angeles,  Mr.  Ross 
said. 


A  TECHNICOLOR  three  strip  camera,  used  by  Screen  Gems  in  comparative  color 
film  tests  for  Pall  Mall,  is  explained  by  M.  Peter  Keane  (back  to  camera),  eastern 
production  manager  for  Screen  Gems  Television,  to  (I  to  r)  Charles  Bellante,  produc- 
tion supervisor  of  Film  Counselors  Inc.;  Thomas  Vietor,  head  of  color  tv  for  Sullivan, 
Stauffer,  Colwell  &  Bayles,  and  Robert  West,  SSC&B  art  director.  The  Technicolor 
camera  was  tested  for  production  cost,  processing  time  and  quality  against  the  East- 
man negative-positive  and  the  16mm  commercial  Kodachrome. 
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More  Quality  Tv  Films 
Needed,  Osgood  Says 

NEW  TV  FILMS  of  high  quality  must  be 
produced  to  insure  continuing  success  of  the 
film  syndication  business,  Stanton  Osgood,  pro- 
duction manager  of  the  NBC  Film  Division, 
told  a  luncheon  meeting  of  the  National 
Television  Film  Council  in  New  York  last 
Thursday. 

"No  matter  how  great  our  economic  needs 
of  the  moment  are  or  how  we  rationalize  so 
that  we  can  get  a  fast  return  on  our  invest- 
ment," Mr.  Osgood  advised,  "it  is  clear  to  me 
that  the  syndication  industry  must  have  new 
production  in  order  that  business  may  stay 
alive.  And  as  in  every  business,  the  quality 
products  will  have  to  carry  along  the  inferior 
products." 

Turning  to  the  subject  of  color,  Mr.  Osgood 
quoted  Carl  Stanton,  NBC  vice  president  in 
charge  of  the  Film  Division,  as  saying  NBC 
currently  is  not  shooting  in  color.  Mr.  Osgood 
said  this  decision  probably  resulted  because 
stations  are  not  equipped  to  transmit  color 
film  on  an  organized  basis,  and  that  a  program 
shot  in  color  and  shown  in  markets  in  black- 
and-white  could  not  be  re-released  in  color  to 
net  sufficient  profit  for  its  production  cost. 


Lee  Tv  Film  Network 
Says  85  Are  Interested 

ABOUT  85  stations  have  indicated  interest  in 
becoming  affiliates  of  the  proposed  Lee  Inter- 
national Tv  Network,  Raymond  L.  Kulzick, 
president,  said  following  an  organizational 
meeting  in  Chicago's  Conrad  Hilton  Hotel  last 
Wednesday. 

Mr.  Kulzick  met  with  station  executives  and 
station  representatives  authorized  to  act  as 
agents  for  their  outlets  to  discuss  his  organiza- 
tion's plans  for  a  new  tv  film  network. 

Mr.  Kulzick  declined  to  say  how  many  sta- 
tions were  represented  at  the  meeting,  which 
ran  from  9  a.m.  to  3:30  p.m.,  but  said  he  was 


EMERSON  DRUG  Co.  signs  to  sponsor  the 
new  Ella  Raines  tv  series,  Janet  Dean, 
Registered  Nurse,  on  WNBT  (TV)  New 
York,  NBC  o&o  outlet,  starting  March 
23  (7-7:30  p.m.  EST)  for  52  weeks.  L  to 
r:  Martin  J.  Dwier,  Lennen  &  Newell  ac- 
count executive;  Miss  Raines,-  Hamilton 
Shea,  WNBC-WNBT  general  manager; 
Ed  Madden,  vice  president,  Motion  Pic- 
tures for  Television,  producers,  and  Kirk- 
land  Billings,  Emerson  Drug  Co.'s  ad- 
vertising manager. 
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gratified  with  the  turnout.  He  described  the 
session  as  merely  "informational"  and  said  four 
or  five  regional  meetings  would  be  scheduled 
in  the  weeks  ahead. 

The  Lee  president  said  representation  cov- 
ered all  types  of  stations,  small  and  large 
power,  as  well  as  single  and  multi-ownership 
outlets.  He  declined  to  discuss  aspects  of  the 
plan,  but  acknowledged  some  of  its  proposals 
would  be  altered  after  last  Wednesday's  meet- 
ing. No  contracts  were  signed  with  any  stations 
and  a  scheduled  evening  session  with  new  affil- 
iates was  postponed. 

It  was  understood  that  stations  could  join  the 
network  for  $1,500  affiliation  fee,  and  that  the 
network  plans  to  offer  as  much  as  three  daily 
hours  of  programming  on  a  non-interconnected 
basis. 

Type  of  programming  was  not  described. 
Only  one  affiliation  per  city  is  proposed.  Mr. 
Kulzick  said  he  has  had  expressions  of  interest 
from  all  but  four  major  markets  and  felt  Lee 
will  be  a  "major  network"  in  due  time. 

An  estimated  30  to  50  stations  reportedly 
were  represented  at  the  session. 


Bagnall  Assoc.  Acquires 
Consolidated  Tv  Rights 

ACQUISITION  by  George  Bagnall  Assoc.,  tv 
film  distributors,  of  exclusive  distribution  rights 
to  all  products  owned  by  Consolidated  Tele- 
vision Sales,  New  York,  was  announced  last 
week  by  Jack  O'Laughlin,  partner  in  Bagnall 
Assoc. 

CTS  was  purchased  recently  by  Shull  Bonsall 
of  Los  Angeles  from  Norman  Chandler  of  the 
Los  Angeles  Times  and  Austin  Sherman  of 
Hallett  Mfg.  Co.,  Los  Angeles.  It  is  believed 
that  the  firm  name  of  Consolidated  Television 
Sales  will  be  discontinued  at  some  date  in  the 
future. 

Looks  to  New  Products 

Mr.  O'Laughlin  said  it  is  the  intention  of 
Bagnall  Assoc.  and  Mr.  Bonsall  to  participate 
in  the  acquisition  of  new  products  for  tele- 
vision. He  said  agreements  have  been  reached 
for  their  financial  participation  in  the  pro- 
duction of  a  series  titled  Family  Night,  featur- 
ing Horace  Heidt,  and  a  musical  western  va- 
riety series  called  Sunday  on  the  Range. 

Tony  Azzato,  formerly  of  WPIX  (TV)  New 
York  and  for  the  last  six  months  a  sales  rep- 
resentative of  Bagnall  Assoc.,  has  been  ap- 
pointed New  York  manager  of  the  tv  distribu- 
tion firm.  Ralph  Baruch,  previously  with  Con- 
solidated Television  Sales,  will  remain  as  an 
account  executive.  Bagnall  Assoc.  also  has  of- 
fices in  Chicago  and  Los  Angeles. 

Mr.  O'Laughlin  said  he  had  arranged  with 
Bonded  film  distributors  for  the  physical  distri- 
bution of  all  Bagnall  and  Consolidated  prod- 
ucts. 


FILM  SALES 
Troy  Buick  Co.  starts  Fulton  Lewis  jr.  in 
Albany,  N.  Y.,  for  26  weeks  from  April  4. 
Series,  distributed  by  United  Television  Pro- 
grams Inc.,  was  started  by  Chicago  Motor 
Club  on  WGN-TV  that  city,  March  27  for  26 
weeks. 

WGN-TV  Chicago  has  obtained  exclusive  first- 
run  rights  to  22  new  feature  films  from  Tele- 
Pictures,  Inc.,  Beverly  Hills,  Calif.,  for  presen- 
tation in  January  1955.  According  to  Elizabeth 
Bain,  station's  film  director,  contract  means 
U.  S. -produced  films  will  be  released  concur- 
rent with  or  prior  to  theatrical  exhibition. 
Features  were  produced  in  Hollywood  in  1953 
and  feature  such  name  stars  as  Joan  Leslie, 
Scott  Brady,  Dane  Clark  and  others.  Titles 


cannot  be  announced,  however,  until  shoj 
time  before  films  are  made  available.  WG 
Inc.  (WGN-AM-TV)  also  renewed  previous  pai 
with  Tele-Pictures  for  re-runs  on  17  films  a 
ready  shown,  and  acquired  rights  to  Hollf 
wood  Half-Hour  and  Front  Page  Detecti{[ 
through  Consolidated  Tv  Programs,  with  n| 
tional  Credit  Clothing  as  sponsor.  Agencj 
Gordon  Best  Co. 

KNXT  (TV)  Hollywood  has  acquired  '"tt 
Little  Rascals,"  series  of  over  100  short  comec 
films,  from  Interstate  Television  Corp.  f<J^ 
showing  on  Space  Funnies,  five  times  weelc 
90-minute  program.  Also  acquired  for  the  pri 
gram  are  130  comedy  shorts  and  cartoon- 
distributed  by  Unity  Television  Corp.  Include 
in  the  Unity  package  are  52  "Charlie  Cha: 
Adventures,"  52  "Laurel  and  Hardy"  sho: 
13  "Tom  &  Jerry"  cartoons  and  13  "Aesi 
Fables"  cartoons. 

NBC  Film  Division  announced  last  week  i 
Inner  Sanctum  had  been  sold  in  five  mo; 
markets,  raising  total  markets  carrying  tF 
series  to  76.  Sales  on  other  Division  property 
have  increased  number  of  total  markets  c 
Badge  714  to  147;  Dangerous  Assignmer^ 
156;  Victory  at  Sea,  96;  The  Visitor,  70,  ar' 
Captured,  97. 

Ziv  Television  Programs  Inc.  announces  M 
District  Attorney  is  set  to  start  in  a  total  «■ 
65  markets  this  week  (April  1)  for  25  sponsor 
largest  two  of  which  are  Samsonite  Lugga; 
and  Carter  Products  (Rise  and  Arrid).  Lod' 
stations,  purchasing  the  series,  are:  KGNC-T 
Amarillo,  WRDW-TV  Augusta  (Ga.),  WNA(d 
TV  Boston,  WMT-TV  Cedar  Rapids,  WSTB 
South  Bend,  KLAS-TV  Las  Vegas,  KSWO-T 
Lawton  (Okla.),  WBRE-TV  Wilkes  Barre  aic 
KHQA-TV  Quincy  (111.). 
WALA-TV  Mobile,  Ala.,  acquires  double-ri( 
rights  to  52  western  features  from  Louis  Wei 
&  Co.,  Los  Angeles,  starting  April  1. 
Cudahy  Packing  Co.,  Chicago,  has  contract^, 
for  Waterfront  film  series  on  WOW-TV  Omalf 
and  KEDD  (TV)  Wichita,  according  to  Lj< 
Savin,  executive  vice  president  of  United  Telf 
vision  Programs  Inc.  UTP  also  sold  the  Rolar 
Reed-produced  series  to  WHB-TV  Kansas  Cit 

FILM  PRODUCTION 
Atlas  Film  Corp.,  Oak  Park,  111.,  is  filmii) 
series  of  tv  commercials  for  Glass  Contain^ 
Institute  as  part  of  campaign  to  combat  ui, 
of  paper  containers  by  dairy  firms.  Shorts  wi( 
be  tested  initially  in  Milwaukee.  Agenc; 
Cramer-Krasselt. 


it 
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Hollywood    Spotlite   Newsfilm   Service  In< 

Hollywood,  formed  by  Howard  McCIay,  L.  a 
Daily  News  drama  columnist;  Algernon  ( 
Walker,  producer,  industrial  and  documenta^ 
film  shorts;  Judah  L.  Siegal,  formerly  a  U. 
Navy  radio-tv  film  coordinator,  and  Han 
Watson,  tv  newsreel  cameraman.  Firm  wi 
film  Hollywood  Spotlite,  five-minute  tv  serW 
for  national  syndication,  using  film  clips  t 
motion  picture  news  and  recorded  interviev 
with  screen  personalities  by  Mr.  McCIay.  O 
fices  are  at  1161  N.  Highland  Ave.  Telephoi 
is  Hollywood  2-7201. 
Signing  up  of  violinist  Florian  ZaBach  u 
Guild  Films  Co.,  N.  Y.,  for  a  new  half-hour 
filmed  musical  show  was  announced  last  wet 
by  Reub  Kaufman,  president  of  Guild.  Pr 
duction  on  the  program  is  scheduled  to  sta1 
next  month.  Mr.  Kaufman  said  that  Dul 
Goldstone,  who  directs  the  Liberace  Show  arj 
Life  With  Elizabeth  for  Guild,  also  will  dire; 
the  new  series. 


William  Gibbs,  assistant  production  supervise 
of  filmed  tv  commercials  for  Fuller  &  Smij 
&  Ross,  N.  Y.,  is  on  a  10,000-mile  cross-couj 
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shoi/y  tour  to  ^m  ^our  Aluminum  Co.  of  Amer- 
ica television  commercials  for  the  See  It  Now 
uogram  which  Alcoa  sponsors  on  CBS-TV. 
kr.  Gibbs  will  supervise  the  filming  of  such 
Ucoa  products  as  the  aluminum  roof  of  the 
|alt  Lake  City  Tabernacle,  aluminum  beer  bar- 
els,  and  aluminum  chain  link  fencing. 
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George  Bagnall  &  Assoc.,  Beverly  Hills  tv  film 
pistribution  firm,  is  establishing  branch  offices 
In  five  cities.  Already  opened  are  offices  at  520 
N.  Michigan  Blvd.,  Chicago,  and  25  Vanderbilt 
:es  Mi  i|\ve-i  New  York.  Tony  Azzato,  formerly  with 
^VPIX  (TV)  N.  Y.,  has  been  named  manager 
bf  the  latter  office. 

localr*rockter  Television  Enterprises  is  transferring 
NCH  Treasury  Men  in  Action  unit  to  Hollywood, 
VNAC  'ivhere  it  will  be  filmed  by  American  National 
■]]  Studios  for  national  sponsorship  on  ABC-TV. 
,V0-T\ /Program  is  currently  emanating  live  from  New 
am  York  over  NBC-TV. 
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RANDOM  SHOTS 

V.  J.  German  Inc.,  Hollywood  agents  and  dis- 
tributors of  Eastman  professional  motion  pic- 
'jure  and  tv  film,  will  construct  new  two  story 
;eneral  office  building  and  warehouse  at  6677 
ianta  Monica  Blvd.  Cost  of  land  and  build- 
ng  represents  investment  of  approximately 
;400,000.  Besides  Hollywood,  firm  has  ware- 
ouses  in  Fort  Lee,  N.  L,  and  Chicago. 
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wtspjimack  Studios,  Chicago,  announces  new  ani- 
mated tv  slides  "not  much  more  expensive  than 
he  present  inanimate  tv  slides."    New  slide 
Affords  many  special  effects,  according  to  Don 
mor  Mack,  tv  sales  director,  and,  has  prompted  del- 
ft ijige  of  orders  and  inquiries.   He  predicted  they 
opertie  :k'H  change  the  slide  habits  of  the  nation. 

kCtS  0  J 


Association  Films,  N.  Y.,  is  offering  for  free 
ban  to  television  stations  a  13 -week  film  series, 
\iade  in  U.  S.  A:,  which  depicts  many  phases 
jf  America's  social,  industrial  and  economic 
fe.   Films  may  be  obtained  from  AF's  ex- 
;hanges  at  79  Adams  St.,  Chicago;  351  Turk 
5t.,  San  Francisco;  347  Madison  Ave.,  New 
Rolaift York;  1108  Jackson  St.,  Dallas,  and  Broad  at 
Cmf|Elm  St.,  Ridgefield,  N.  J. 


Telemount-Mutual  Productions,  Hollywood, 
lilminjias  completed  39th  half-hour  film  in  color  for 
owboy  G-Men  series.  Preparations  for  a  dog 
ilm  series  are  being  made  by  executive  pro- 
lucer  Henry  Donovan,  who  has  secured  rights 
o  "Lightning,"  silent  theatrical  release,  from 
film  producer  Sam  Efrus. 

Inc  ■ 

L  /I  'Dynamic  Films  Inc.,  N.  Y.,  has  begun  construc- 
im  ' 1  ion  on  a  new  sound  recording  studio  with  a 
'Complete  range  of  magnetic  tape  recorders 
jand  35mm  optical  dubbers.  A  fully  equipped 
j  35mm  and  16mm  preview  theatre  is  being  set 
Jup  adjacent  to  new  recording  studio. 
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Stock  Shots  to  Order 

STOCK  SHOTS  TO  ORDER  Inc.,  New  York, 
has  been  established  as  a  firm  that  will  shoot 
footage  to  producers'  specifications  at  prices 
said  to  be  in  line  with  library  costs.  Offices  are 
jat  550  Fifth  Ave.,  New  York  36,  N.  Y.  Tele- 
phone: Circle  6-0690. 

j  The  company  is  headed  by  R.  A.  Pheelan, 
[recently  a  film  package  producer-writer  under 
contract  to  Official  Films,  New  York,  with 
Edna  Paul,  formerly  chief  librarian  with  the 
Jnbc  film  stock  library,  as  associate.  The 
Jcompany  plans  to  serve  tv,  industrial  and  educa- 
tional film  producers. 
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B&W  Tv  Fares  Well 
During  Color's  Debut 

RETMA's  Sprague  says  that 
monochrome  sales  are  holding 
up  to  last  year. 

INTRODUCTION  of  color  is  having  less  im- 
pact on  the  black-and-white  tv  set  manufactur- 
ing industry  than  originally  expected,  accord- 
ing to  Robert  C.  Sprague,  chairman  of  the 
board,  Radio-Electronics-Tv  Mfrs.  Assn. 

Mr.  Sprague  told  B»T  that  while  arrival  of 
color  has  retarded  black-and-white  to  some  de- 
gree, sales  are  holding  up  well.  "Tv  set  sales 
at  retail  in  January  were  the  highest  on  record 
for  that  month  and  sales  since  then  have  held 
up  remarkably  well,"  he  said. 

"Tv  set  production  began  declining  last  fall 
but  has  turned  upward  again  as  a  result  of  this 
encouraging  retail  activity.  I  believe  six  mil- 
lion tv  sets  will  be  sold  at  retail  this  year  and 
this  will  justify  production  of  5.8  million  black- 
and-white  sets. 

"Production  in  the  second  half  of  1954 
should  approximate  that  of  the  same  1953 
period.  The  outlook  for  the  electronics  in- 
dustry as  a  whole  in  1954  is  even  more  en- 
couraging in  that  military  deliveries  will  likely 
surpass  those  of  1953.  The  radio-tv  and  elec- 
tronics industries,  which  reached  $5  billion 
at  the  factory  in  1953,  will  hold  to  that  mark 
in  1954." 

RETMA  announced  Friday  that  274,536 
radios  (not  including  auto  sets)  were  shipped 
to  dealers  in  January,  experiencing  the  usual 
seasonal  drop.  The  shipments  compare  with 
1,191,055  shipped  in  December  1953  and  475,- 
132  in  January  1953.  RETMA  heretofore  has 
announced  radio  shipments  on  a  quarterly  basis. 

The  following  table  shows  shipments  of 
radios,  excluding  auto  sets,  to  dealers  by  states 
for  January  1954: 


FACTS  &  FIGURES 


State 

Total 

State 

Total 

Alabama 

3,420 

Nebraska 

1,544 

Arizona 

1,546 

Nevada 

190 

Arkansas 

1,858 

New  Hampshire 

779 

California 

17,500 

New  Jersey 

18,002 

Colorado 

1,317 

New  Mexico 

376 

Connecticut 

5,270 

New  York 

62,290 

Delaware 

262 

North  Carolina 

3,973 

District  of  Columbia 

1,661 

North  Dakota 

584 

Florida 

5,760 

Ohio 

17,444 

Georgia 

3,796 

Oklahoma 

1,919 

Idaho 

456 

Oregon 

942 

Illinois 

17,703 

Pennsylvania 

13,911 

Indiana 

5,043 

Rhode  Island 

1,863 

Iowa 

3,408 

South  Carolina 

1,789 

Kansas 

1,853 

South  Dakota 

1,093 

Kentucky 

2,994 

Tennessee 

4,498 

Louisiana 

2,634 

Texas 

10,780 

Maine 

823 

Utah 

574 

Maryland 

5,299 

Vermont 

301 

Massachusetts 

10,156 

Virginia 

4,113 

Michigan 

12,978 

Washington 

3,459 

Minnesota 

3,646 

West  Virginia 

2,476 

Mississippi 

2,538 

Wisconsin 

4,770 

Missouri 

3,832 

Wyoming 

439 

Montana 

674 

TOTAL 

274,536 

ARF's  Kobak  Advocates 
Ad  Research  Program 

PROGRAM  of  sound  advertising  research  was 
urged  last  week  by  Edgar  Kobak,  president  of 
the  Advertising  Research  Foundation,  as  a 
means  of  helping  to  lower  the  costs  of  distrib- 
uting products  which  have  been  developed  by 
U.  S.  inventiveness  and  technical  research. 

Mr.  Kobak  offered  this  recommendation  Fri- 
day at  a  luncheon  meeting  of  the  Adcraft  Club 
of  Detroit.  He  pointed  out  that  "notable  prog- 
ress has  been  made  in  advertising  research,"  but 
said,  "We  still  have  only  scratched  the  surface.". 

"Countless  millions  of  dollars  have  been 
spent  for  scientific  research  used  in  the  develop- 


ment of  new  products,"  Mr.  Kobak  declared. 
"In  comparison,  only  pennies  have  been  spent 
for  advertising  research  to  help  sell  these  prod- 
ucts more  economically.  I  think  it  is  time  for 
those  companies,  which  have  become  successful 
through  advertising,  to  set  aside  a  sizable  sum 
of  money  each  year  to  improve  advertising  re- 
search. I  suggest  that  they  plow  back  some 
of  their  profits,  and  be  prepared  to  make  grants 
— through  the  ARF — for  special  projects  which 
will  increase  the  efficiency  of  advertising. 


#Lucy#  Holds  to  Top  Rung 
In  Nielsen  Video  Ratings 

CBS-TV's  /  Love  Lucy  continued  to  hold  the 
top  place  among  evening,  once-a-week  network 
and  television  shows  in  the  A.  C.  Nielsen  Co. 
ratings  for  the  two  weeks  ending  Feb.  27.  In 
following  order,  both  in  number  of  tv  homes 
and  in  percentage  of  homes  reached  on  a  pro- 
gram station  basis,  were  Dragnet,  Bob  Hope 
Show,  Buick-Berle  Show,  You  Bet  Your  Life, 
all  NBC-TV  and  Jackie  Gleason  Show,  CBS- 
TV.  The  Nielsen  listing: 


Number  of  Tv  Homes  Reached 

Rank 

Homes 

Program 

(000) 

1  ' 

1  Love  Lucy  (CBS) 

17,666 

2 

Dragnet  (NBC) 

15,511 

3 

Bob  Hope  Show  (NBC) 

13,724 

4 

Buick-Berle  Show  (NBC) 

13,458 

5 

You  Bet  Your  Life  (NBC) 

12,791 

6 

Jackie  Gleason  Show  (CBS) 

11,893 

7 

Fireside  Theatre  (NBC) 

11,514 

8 

Arthur  Godfrey   (Frigidaire)  (CBS) 

11,393 

9 

Arthur  Godfrey's  Scouts  (CBS) 

11,370 

10 

Toast  of  the  Town  (CBS) 

11,123 

Per  Cent  of  Tv  Homes  Reached 

Program  Station  Basis 

Homes 

Rank 

Program 

% 

1 

1  Love  Lucy  (CBS) 

63.8 

2 

Dragnet  (NBC) 

56.3 

3 

Bob  Hope  Show  (NBC) 

51.4 

4 

Buick-Berle  Show  (NBC) 

50.5 

5 

You  Bet  Your  Life  (NBC) 

47.2 

6 

Jackie  Gleason  Show  (CBS) 

47.1 

7 

Arthur  Godfrey's  Scouts  (CBS) 

44.8 

8 

Fireside   Theatre  (NBC) 

42.1 

9 

Toast  of  the  Town  (CBS) 

•  42.1 

10 

Arthur  Godfrey  (Frigidaire)  (CBS) 

41 .9 

Copyright  1954  by  A.  C.  Nielsen  Co. 


'FACTuary'  Goes  Monthly 

AS  a  result  of  rapid  changes  in  radio  and 
television  programming,  Executives  Radio-Tv 
Service,  Larchmont,  N.  Y.,  announced  last 
week  that  the  Radio-Tv  FACTuary  will  be 
issued  monthly,  rather  than  quarterly,  begin- 
ning in  May. 

According  to  James  M.  Boerst,  publisher, 
the  contents  of  the  publication  will  continue 
to  be  devoted  exclusively  to  various  areas  of 
radio  and  television  programming.  Under  the 
new  schedule,  FACTuary  may  be  purchased  on 
a  month-to-month  basis  instead  of  an  annual 
subscription  basis,  Mr.  Boerst  added,  and 
plans  are  underway  to  offer  the  publication 
and  the  monthly  Spot  Radio  Report  on  a  pack- 
age basis. 


Telecasting 


Tv  Movies  Draw  62% 

MORE  than  62%  of  tv  homes  in  the  New 
York  metropolitan  area  have  sets  tuned  to  tv 
movie  programs  at  sometime  Monday  through 
Friday.  This  group  views  such  programs  three 
days  per  week  on  an  average,  it  was  revealed 
in  the  latest  "Television  Movie  Programs" 
study  by  Advertest  Research,  New  Brunswick, 
N.  J. 
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COLOR  FILM  PROBLEM  DRAWS  ATTENTION; 
DUMONT  DEFENDS  USE  OF  PRESENT  16MM 

IRE  technical  session  hears  several  papers,  and  alternatives,  on 
the  subject.    RCA  and  BCE  advance  their  cases  for  magnetic  tape. 

in  color  film  pictures.  Extending  tv's  luminance 
range  would  improve  all  colorcasts,  live  as 
well  as  film,  he  said,  preferably  accomplishing 


DENYING  doubts  that  the  quality  of  16  mm 
color  film  is  adequate  for  color  telecasting, 
Jesse  H.  Haines,  Allen  B.  DuMont  Labs, 
Wednesday  reported  the  "emphatic  opinion" 
of  the  company's  color  research  department 
that  not  only  is  a  "major  percentage  of  pres- 
ently available  16  mm  color  film  subjects  made 
during  the  last  10  years  suitable  for  color 
broadcasting"  but,  "in  general,  the  broadcast 
quality  of  present  day  original  16  mm  koda- 
chrome,  or  equivalent,  can  equal  or  exceed 
the  overall  quality  of  live  color  pickup." 

Speaking  at  a  technical  session  of  the  IRE 
convention  (other  stories  page  38),  Mr.  Haines 
said  the  secret  of  good  colorcasting  of  16  mm 
film  consists  of  not  just  trying  to  reproduce  the 
color  on  the  film  faithfully.  "On  the  contrary," 
he  stated,  "the  film  scanner  must  improve  on  the 
film  record  and  even  on  the  original  scene  to 
produce  the  most  pleasing  effect  on  the  viewer." 

Mr.  Haines  pointed  out  that  distortions  in- 
herent in  all  color  film  processes  are  commonly 


the  brightness  modifications  electronically. 

However,  the  result  can  be  simulated  by 
photographic  masking,  Mr.  Ladd  said,  illus- 
trating with  slides  a  process  of  superimposing 
a  monochrome  mask  onto  a  color  transparency 
and  making  duplicate  slides  which  provide  the 
brightness  range  compression  to  tv  requirements 
without  undesirable  overall  optical  film  density. 
This  process,  he  said,  permits  telecasting  of 
shadowed  color  pictures  without  the  "elec- 
tronic shoe  horn"  that  would  otherwise  be 
necessary  to  fit  them  into  tv. 

Two  methods  of  recording  tv  programs,  not 
on  film  but  on  magnetic  tape,  were  described 
by  H.  F.  Olson  of  RCA  Labs  and  J.  T.  Mullin 
of  Bing  Crosby  Enterprises.  The  RCA  method, 
Dr.  Olson  said,  can  record  and  reproduce  both 
black-and-white  and  color  tv  programs,  utiliz- 
ing quarter-inch  tape  with  two  channels — one 


PLANS  for  Video  Tape  Recorder,  a  system  of  recording  and  reproducing  tv  pictures 
on  magnetic  tape,  soon  to  be  introduced  by  Bing  Crosby  Enterprises  Electronics  Div., 
are  scanned  by  Mr.  Crosby  with  Frank  C.  Healy  (I),  executive  director  of  the  proj- 
ect, and  Wayne  Johnson,  project  engineer.  VTR  was  discussed  at  last  week's  IRE 
Convention  in  New  York  by  J.  T.  Mullin  of  BCE  during  a  technical  session. 


corrected  by  "masking"  or  use  of  an  "auxiliary 
image  in  register  with  an  original  color  picture 
to  modify  the  characteristics  of  the  original." 
He  reported  on  a  mask  circuit  inserted  into 
the  system  of  the  tv  film  chain  to  achieve  elec- 
tronically what  the  movie  masking  does  photo- 
graphically. 

Admitting  that  the  insertion  of  this  masking 
circuit  into  present  color  tv  studio  equipment 
adds  complications,  he  declared  it  is  well  worth 
it. 

Another  paper  on  color  film  broadcasting, 
prepared  by  John  H.  Ladd  and  W.  Lyle  Brewer 
of  Eastman  Kodak  Co.  and  delivered  by  Mr. 
Ladd,  noted  that  a  major  problem  arises  from 
the  limited  output  brightness  or  luminance 
range  of  present  color  tv  systems,  in  contrast 
to  the  relatively  large  range  of  luminance 
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for  the  video  signal  and  one  for  the  audio — 
for  monochrome  pictures  and  half-inch  tape 
with  five  channels — one  for  each  color  plus 
a  synchronizing  channel  and  an  audio  channel 
—for  the  colorcasts  [B*T,  Dec.  7,  1953].  Tape 
speed  is  now  30  feet  a  second,  requiring  the 
utmost  care  and  precision  to  avoid  distortion, 
he  reported,  and  meaning  that  a  reel  of  tape 
17  inches  in  diameter  is  needed  for  a  four- 
minute  program.  Work  is  being  done,  he  said, 
to  reduce  the  speed  so  that  a  quarter-hour 
program  may  be  stored  in  a  19-inch  reel. 

The  "VTR"  method  of  tape  recording  used 
by  Bing  Crosby  Enterprises,  records  12  tracks 
simultaneously  for  monochrome  picture  re- 
cording, ten  handling  the  video  signal  through 
a  multiplexing  process  by  which  each  channel 
samples  it  in  succession  at  a  rate  of  339,000 


samples  a  second,  one  track  for  synchroniz. 
tion  and  one  for  audio.  This  method  permii 
a  tape  speed  of  100  inches  a  second,  Mr.  Mulli 
said,  which  makes  for  reasonable  reel  size, 
17-inch  reel  holding  tape  with  16  minutes  c 
running  time,  providing  convenient  15-minu^ 
program  length  plus  adequate  overlap  tim< 

He  said  color  recording  equipment  is  eJ 
pected  to  be  ready  for  demonstration  in  abot 
six  months. 

A  technique  for  recording  color  tv  program1 
on  black-and-white  film  was  described  by  >ft 
L.  Hughes  of  Iowa  State  College  (WOI-T\ 
Ames),  who  said  it  was  not  proposed  as  ; 
thoroughly  tested  method  to  be  quickly  adoptee 
but  rather  as  a  reminder  that  color  program 
can  be  recorded  by  other  means  than  tape  o 
color  film. 

Advantages  of  such  a  system,  Mr.  Hugbi 
said,  would  be  that  cameras  could  be  entire! 
mechanical  in  nature  and  easily  carried  into' 
the  field  •  for  spot  news  pictures;  both  filn 
scanner  and  kinescope  recorder  could  b. 
greatly  simplified,  with  lower  equipment  costs 
noise  problems  inherent  in  color  tv  pickuj 
devices  would  be  reduced;  processing  for  black 
and-white  film  is  much  simpler  and  faster  an<! 
less  expensive  than  for  color  film. 

He  listed  disadvantages  as  the  registratioi 
problem;  need  to  develop  new  lines  of  statioi] 
equipment;  one-time  use  of  film,  which  canno 
be  re-recorded;  need  for  special  projectors  foJ 
editing  purposes;  films  not  usable  on  standarc 
projectors  and  need  for  a  black-and-white 
processor. 

Other  papers  presented  during  this  sessior 
included  a  description  of  circuitry  of  a  colpi 
film  scanner,  given  by  Joseph  F.  Fisher,  Philcc 
Corp.,  and  a  report  on  factors  in  the  design 
of  keyed  clamping  circuits  for  colorcasting; 
by  R.  N.  Rhodes,  RCA  Labs.  E.  K.  Jett,  vice 
president,  WMAR-TV  Baltimore,  and  formei1 
FCC  commissioner,  presided  at  the  color  sym- 
posium, organized  by  the  IRE  professional 
group  on  broadcast  transmission  systems. 

Recounts  Empire  State  Problems 

Another  session  on  tv  broadcasting  under 
the  same  auspices  included  a  paper  presented 
by  Andrew  Alford,  consulting  engineer,  onj 
the  problems  met  in  designing  an  antenna  fori 
WOR-TV  to  use  on  the  Empire  State  Bldg. 
in  a  limited  space  which  had  to  be  shared  withl 
the  antenna  of  WNBT  (TV)  without  affecting 
the  latter  signal.  The  24-bay  array,  each 
bay  comprising  two  horizontal  dipoles,  one 
over  the  other  in  shaped  reflectors,  which  was. 
the  answer  to  the  WOR-TV  problem,  was  de- 
scribed by  Mr.  Alford,  who  detailed  its  de- 
sign, construction  and  installation. 

J.  S.  Auld,  DuMont  Tv  Network  operations 
engineer,  in  a  paper  prepared  with  Anthony 
Gallonio,  also  of  DuMont,  described  the  pulse 
distribution  system  used  at  DuMont's  Tele- 
centre  in  New  York  to  feed  programs  and 
commercials  from  a  number  of  a  pickup  points 
to  various  parts  of  the  network  without  mixup. 

Also  at  this  session,  K.  R.  Wendt,  Sylvania 
Electric  Products,  described  an  improved  tv 
clamp  circuit  using  feedback;  R.  E.  Western, 
Collins  Radio  Co.,  discussed  a  high  level  plate 
injection  mixer  for  use  at  uhf,  and  Carl  F. 
Schunemann,  Thompson  Products,  reported  on 
a  coax  line  transfer  switch  for  tv  transmitters, 
as  operated  at  WEWS  (TV)  Cleveland  and 
WCPO-TV  Cincinnati  to  provide  transfer  to 
standby  transmitters  or  antennas. 

George  P.  Adair,  engineering  consultant  and 
former  FCC  chief  engineer,  was  chairman  of 
this  Wednesday  session,  at  which  Lewis  Win- 
ner, broadcast  transmission  group  chairman, 
reported  on  the  group's  activities  during  the 
past  year. 

Broadcasting   •  Telecasting 
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STORER  BROADCASTING  COMPANY 

WSPD-TV           WJBK-TV           WAGA-TV  KGBS-TV  WBRC-TV 

Toledo,  Ohio          Detroit,  Mich.          Aflernta,  Ga.  San  Antonio,  Texas  Birmingham,  Alo. 
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TRADE  ASSNS. 


HOGAN  RECOUNTS  HISTORY  OF  HI-FI 


Hogan  Labs  president  and 
high  fidelity  pioneer  leads 
symposium  at  IRE  convention. 

THE  OBJECTIVE  of  high  fidelity  is  "the  repro- 
duction, at  the  distant  listening  point,  of  all  the 
sounds  that  are  created  at  the  point  of  the 
program's  origin  and  of  no  other  sounds, 
each  reproduced  sound  to  be  a  flawless  and 
faithful  duplicate  of  the  original,"  John  V.  L. 
Hogan,  president  of  Hogan  Labs  and  the  na- 
tion's pioneer  hi-fi  broadcaster,  said  Tuesday 
during  a  symposium  on  high  fidelity  held  as  a 
part  of  the  IRE  convention  (see  other  stories, 
page  34  and  below). 

"To  attain  that  objective  is  perhaps  impos- 
sible and  certainly  not  easy,"  Mr.  Hogan  said. 
He  listed  seven  factors  as  some  "that  aid  in  in- 
creasing the  degree  of  fidelity  obtainable  from 
a  broadcasting  system": 

1.  Strict  proportionality  between  input  level 
and  output  level,  as  the  level  is  varied. 

2.  Strict  proportionality  between  input  level 
and  output  level,  as  the  frequency  is  varied. 

3.  Preservation  of  these  two  criteria  over  the 
largest  attainable  dynamic  range  above  noise 
level. 

4.  Preservation  of  these  two  criteria  over  a 
frequency  range  which  is  the  largest  attainable 
fraction  of  the  range  of  human  audibility 
(usually  taken  as  16  to  16,000  cycles). 

5.  Reduction  of  output  level  caused  by 
external  effects  to  not  more  than  the  system's 
internal  noise  level. 

6.  Elimination  of  "key-hole"  effect  by  use  of 
spaced  multiple  speakers. 

7.  Addition  of  "localization"  by  use  of 
multiple  spaced  sound  channels;  e.g.,  binaural 
transmission. 

"The  foregoing  seven  factors  are  by  no  means 
equally  important,"  Mr.  Hogan  said,  "nor  are 
they  listed  in  an  order  of  importance  as  to 
which  there  is  universal  agreement.  But  I  think 
it  can  be  agreed  that  any  transmitter-receiver 
combination  that  incorporated  all  of  them 
would  constitute  a  pretty  good  high  fidelity 
broadcasting  system." 

H.  S.  Knowles,  Industrial  Research  Products, 
was  chairman  of  the  evening  hi-fi  seminar,  dur- 
ing which  J.  K.  Hilliard,  Altec  Lansing  Corp., 
spoke  on  "Microphones";  H.  F.  Olson,  RCA 
Labs,  on  "Loudspeakers";  R.  L.  Hanson,  Bell 
Telephone  Labs,  on  "Room  Acoustics"  and  J.  E. 
Volkman,  RCA  Labs,  on  "Stereophonic  Sys- 
tems." 

Came  From  a  Conversation 

The  origin  of  high  fidelity,  Mr.  Hogan  re- 
called, probably  came  during  a  conversation  he 
had  in  the  early  1930's  with  Charles  B.  Jolliffe, 
then  chief  engineer  of  the  FCC.  "In  those  days 
one  could  not  easily  distinguish  between  the 
harp  and  the  piano  or  the  violin  and  the  clari- 
net as  heard  over  the  usual  home  receiver," 
Mr.  Hogan  said.  "I  have  forgotten  the  prin- 
cipal topic  of  our  discussion,  but  I  do  remem- 
ber expressing  my  opinion  that  the  naturalness 
of  radio  broadcast  sound  was  falling  behind  the 
quality  that  could  be  heard  from  records  or  at 
the  movies  and  that  I  thought  something  should 
be  done  about  it." 

Dr.  Jolliffe  agreed,  and  in  1933  he  proposed 
that  three  new  channels  be  allocated  to  "ex- 
perimental high  fidelity  broadcasting"  stations. 
At  that  time  the  broadcast  band  ran  from  550 
kc  to  1500  kc,  comprising  a  series  of  10  kc 
channels.  The  Jolliffe  proposal  was  that  the  new 
channels  be  20  kc  in  width,  centered  on  1530 
kc,  1550  kc  and  1570  kc,  the  1500-1600  kc 
band  being  unassigned. 

"The  sound  channel  of  my  experimental  tele- 
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vision  broadcasting  station  was  then  operating 
at  1550  kc,"  Mr.  Hogan  said.  "At  my  request, 
and  after  a  hearing  in  April  1934,  we  were  re- 
licensed  as  the  first  of  several  'experimental 
high  fidelity  broadcasting  stations.'  We  put  out 
our  first  program  on  July  3,  1934,  under  the 
call  letters  W2XR,  using  a  transmitter  that  was 
capable  of  100%  modulation  at  frequencies  of 
16,000  cycles  or  higher  and  with  minimized 
harmonic  distortion. 

"I  think  that  it  is  accurate  to  say  that  W2XR 
and  WQXR  proved  that  there  actually  existed 
a  desire,  on  the  part  of  average  listeners,  to 
hear  more  natural  or  more  realistic  sound  re- 
production. This  has  probably  helped  to  im- 
prove the  design  of  broadcast  transmitters  in  the 
past  20  years,  so  that  now  the  listeners  can  hear 
a  wider  range  of  frequencies  with  reduced 
harmonic  distortion  and  intermodulation.  Per- 
haps the  broadcast  transmitter  designers  would 
have  reached  that  goal  without  the  example  of 
WQXR's  technology,  but  in  any  event,  we  did 
not  hold  them  back." 


GOLDSMITH  CITES 
ELECTRONICS' FUTURE 

Winner    of     IRE's  Founders 

Medal  describes  the  widened 

scope  of  the  radio  engineer. 

"THE  SCOPE  of  the  work  of  the  radio  en- 
gineer has  widened  to  the  entire  universe  and 
narrowed  to  the  tiniest  fragment  of  matter." 

Truth  of  that  statement,  made  by  Dr.  A.  N. 
Goldsmith  Wednesday  evening  in  accepting  the 
Founders  Medal  of  the  Institute  of  Radio  En- 
gineers (story  page  93),  was  borne  out  during 
each  day  of  the  annual  IRE  convention,  held 
in  New  York  last  Monday  through  Thursday 
with  a  record-breaking  attendance  of  almost 
40,000. 

The  more  than  600  exhibits  in  the  radio 
engineering  show  at  Kingsbridge  Armory  ran 
the  gamut  of  electronic  products  and  compo- 
nents from  digital  computers  to  color  tv  sets 
and  tubes;  the  243  technical  papers  presented 
in  the  51  sessions — held  seven  at  a  time  in  the 
armory,  the  Waldorf-Astoria  and  the  Shelton — 
dealt  with  the  use  of  ultrasonic  vibrations  to 
cure  cancer  and  work  in  progress  at  the 
nation's  atomic  laboratories  as  well  as  with 
the  latest  developments  in  radio  and  tv  broad- 
casting and  reception  and  with  scores  of  other 
facets  of  the  "widened  scope"  of  the  modern 
radio  engineer. 

That  is  not  to  imply  that  the  broadcasting 
engineers  at  the  convention  did  not  find  plenty 
of  professional  interest,  both  among  the  papers 
and  in  the  exhibits.  Two  sessions  dealing  with 
broadcast  transmission  systems  were  held 
Wednesday  (story  page  34)  and  other  sessions 
covered  the  technical  aspects  of  broadcast  re- 
ceivers. There  were  sessions  on  high  fidelity 
(story  above)  and  on  antennas  and  propaga- 
tion, concluding  with  a  symposium  on  uhf  tele- 
vision (story  page  28). 

"The  communications  and  electronic  field  is 
an  unusually  interesting  and  humanly  valuable 
one,"  Dr.  Goldsmith  said  in  his  address  at  the 
IRE  banquet  at  the  Waldorf  Wednesday.  "Its 
past  has  enabled  it  to  make  great  contributions 
both  to  the  public  welfare  and  to  national  de- 
fense. It  has  even  greater  and  more  inspiring 
future  prospects. 

"The  role  of  electronics  in  industry  will 
steadily  widen.  Manufacturing  and  production, 
handling,  storing,  retailing,  accounting  and 
billing  will  all  draw  heavily  on  electronics; 


mass  communication  to  the  home  and  j 
vehicles  will  expand  until  tomorrow's  color  tel 
vision  will  be  only  the  foreshadowing  of  son, 
even  more  comprehensive  system  of  the  futui 

"Electronics  will  be  applied  to  home  cooj  ACT1CAL 
ing,  refrigeration,  air  conditioning,  cleanin 
advanced  lighting  and  heating.  And  perha; 
even  acoustic  silencing  may  be  based  on  ele, 
tronics.  There  is  also  a  reasonable  prospej 
that  the  atomic  battery  will  evolve  into  a  largj; 
scale  and  highly  effective  electronic  device  bo 
in  the  home  and  elsewhere. 


[  % 


From  Home  to  Universe 
"Jumping  from  the  home  to  the  univers 
radio  astronomy  shows  real  promise  of  rivalUj 
its  optical  predecessor  in  giving  man  detail* 
knowledge  of  the  vast  and  amazing  univert 
in  which  he  finds  himself.  Perhaps  rad', 
astronomy  will  also  serve  ultimately  as  a  meai 
of  interplanetary  guidance  and  protection  ft 
the  intrepid  space  travelers  of  a  distant  day.  jj  jerg, 

"In  a  more  mundane  field,  economic  studijj  ipants:  Virt 
and  other  analyses  of  the  ordered  or  rando 
behavior  of  man  will  be  carried  out  by  elaii  nager  of  M 
orate  computers,  which  might  equally  well  I 
applied  to  the  precise  prediction  of  the  weath 
— 'a  consummation  devoutly  to  be  wished.' 

"It  may  be,"  Dr.  Goldsmith  stated,  "that  tl 
greatest  triumphs  of  electronics  in  a  hunw|r|idra 
sense  will  come  in  the  field  of  medicine  whe: 
electron  microscopy  and  its  successors,  namel 
exquisitely  delicate  and  informative  instr 
mentation,  accurate  diagnostic  devices  ai 
appropriate  methods  of  electronic  physk 
therapy  may  contribute  greatly  to  the  healtir 
comfort  and  length  of  life  of  man." 
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Richards  Cites  Radio's 
Growth  as  News  Medium 

fUO  Kans 

RADIO  is  developing  in  importance  as  a  basl;  lAL-TV  B 
news  medium,  especially  with  newspaper  merj 
ers  occurring  more  frequently,  according  t 
Robert  K.  Richards,  NARTB  administratiVi 
vice  president.  Addressing  the  Kentucky  Broac 
casters  Assn.  Tuesday,  he  said  radio  "has  aj 
opportunity,  and  an  obligation,  to  be  a  voiq, 
of  the  poeple  in  order  that  all  viewpoints  ma 
receive  proper  emphasis." 

Citing  U.  S.  Census  estimates  that  in  196' 
there  will  be  28  million  more  people  in  th 
nation  than  now,  he  said  the  growth  will  creaty 
new  inventions,  greater  production,  expander 
buying  power  and  a  much  larger  radio  ond  tj 
audience.  "All  of  this  means  more  advertising, 
he  said,  "for  smart  business  knows  that  inveflflyp 
tiveness  and  productivity  have  outrun  distri 
bution  in  recent  years — and  that  the  catch-uy 
formula  requires  new  emphasis  on  advertisintf 
and  selling." 

Television  is  still  experiencing  changes  , 
a  service  to  the  audience  and  to  the  advertised 
and  thus  to  the  nation's  economy,  he  said,  list 
ing  "technology  of  coverage"  factors  such  a(  ^  Ql 
vhf  and  uhf,  color  and  black-and-white.  * 

Mr.  Richards  said  broadcasting  "has  beeii|E 
tested  thoroughly  in  war  and  won  the  acclairr 
of  citizens  and  governments.  It  is  now  beinp 
tested  in  peace  and  our  only  weakness  may  hi 
that  we  are  so  close  to  the  antennas  that  we 
as  broadcasters,  can't  see  the  audience, 
real  challenge  to  broadcasting  today  is  inherenffli 
in  its  quality  of  optimism — in  the  ruggednes^I  |aiI1  ^  g 
of  its  management — and  the  faithfulness  of  its'  ' 
producers  and  sellers." 

KBA  adopted  a  resolution  supporting' 
NARTB's  opposition  to  the  FCC  plan  to  levy 
specific  fees  on  applications  and  grants  (see 
story  page  27).  The  association  endorsed  the 
administration  of  FCC  Chairman  Rosel  H. 
Hyde  and  urged  President  Eisenhower  to  re- 
appoint him  when  his  one-year  term  expires.1 
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RACTICAL  workshop  sessions  covering  ways 
develop  women's  broadcasts  as  a  source  of 
venue  and  audience-building  will  feature  the 
rd  annual  convention  of  American  Women 
Radio  &  Television,  to  be  held  April  22-25 
the  Muehlbach  Hotel,  Kansas  City.  Agenda 
r  the  meeting  was  announced  Thursday  by 
(oris  Corwith,  NBC  director  of  public  affairs 
rograms,   AWRT   president.    Anne  Hayes, 
CMO  Kansas  City,  is  convention  chairman 
th  Edythe  Messerand,  New  York,  convention 
'{rector. 

Three  Saturday  morning  workshops  will  be 
;voted  to  department  store  selling  by  radio-tv, 
lerchandising  and  servicing  accounts,  and  ef- 
ctive  publicity  and  promotion.  Moderator  of 
ie  department  store  workshop  will  be  Alice 
jriberg,  WCYB  Bristol,  Va.,  with  these  par- 
cipants:    Virginia    Beagle,    Emery,    Bird  & 
ndoi  iihayer  Agency,  Kansas  City;  Peter  Lasker, 
[anager  of  WLWD  (TV)  Dayton,  Ohio,  and 
ouise  Wilson,  WHAM-TV  Rochester. 
Dorothy  Fuller,  WBET  Brockton,  Mass., 
ill  moderate  the  merchandising  panel  aided 
Florence  Luedeke,   WMBD   Peoria,  111.; 
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Workshop  Sessions 
op  AWRT  Agenda 


eatlf 
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m  tjmdra  Lea,  WHB  Kansas  City,  and  Helen 
Wfeville,  WGR  Buffalo.  Moderator  of  the 
ublicity-promotion  panel  will  be  Elizabeth 
instnmarshall,  WBEZ  Chicago,  aided  by  Marda 
an  ilexander,  Chicago;  Dorothy  Sanders,  WLWD, 
hysioibd  Montez  Tjaden,  KWTV  (TV)  Oklahoma 
healtl  [Sty. 

NARTB  President  Harold  E.  Fellows  will 
eside  at  a  session  on  program  sources.  Panel 
irticipants  will  be  Gladys  Blair,  Young  & 
ubicam,  Chicago;  Heloise  Parker  Broeg, 
EEI  Boston;  E.  K.  Hartenbower,  manager, 
CMO  Kansas  City,  and  Mollie  Martin, 
BAL-TV  Baltimore.  FCC  Comr.  Frieda 
lennock  will  address  the  convention.  Alice 
Leopold,  director,  Women's  Bureau,  Dept. 
Labor,  will  be  keynote  speaker  at  the  open- 
g  meeting. 

Barry  Wood,  executive  producer  for  color 
ordination,  NBC,  will  discuss  progress  of 
iaf|lor  video.  The  McCall's  "Mike"  awards  will 
presented  at  the  annual  AWRT  dinner, 
ection  of  officers  for  two-year  terms  will  be 

Hid. 

A  panel  discussion,  "The  Common  Denomi- 
tor  of  Radio  &  Television,"  will  be  moder- 
d  by  John  Thornberry,  WHB  Kansas  City, 
rticipants  will  be  Frank  R.  Smith,  manager, 
BVP  Beaver  Falls,  Pa.;  William  Bates,  man- 
er,  WDAF-TV  Kansas  City;  Jayne  Shannon, 
Walter  Thompson  Co.,  New  York,  and 
(rtisiu!  ther  Van  Wagoner  Tufty,  NBC  Washington. 
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p  Speakers  Set 
or  Ohio  Meeting 

IE  SPRING  meeting  of  the  Ohio  Assn.  of 
dio  &  Television  Broadcasters  Tuesday  (to- 
>rrow)  and  the  BMI  Clinic  Wednesday  at 
Mansfield-Leland  Hotel,  Mansfield,  will 
iture  a  total  of  10  speakers,  it  was  an- 
unced  last  week. 

IThe  OARTB  luncheon  speaker  will  be  Rep. 
Illiam  A.  Saxbe,  speaker  of  the  Ohio  House 
|  Representatives,  on  the  Ohio  1953  legis- 
|ive  session.  Afternoon  speakers  will  be 
frbert  E.  Evans,  vice  president  of  Peoples 
badcasting  Co.,  Columbus,  on  "Human  Re- 
Ions  in  Broadcasting";  Lansing  Lindquist, 
Jio-tv  director,  Ketchum,  MacLeod  &  Grove, 
jlsburgh,  on  "Special  Events  in  Radio  and 
Jevision  Broadcasting";  Ralph  W.  Hardy, 
SRTB  vice  president,  on  "Washington  Prob- 
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OFFICERS  of  the  Indiana  Broadcasters  meeting  (I  to  r):  Roy  Hickox,  WLRP  New  Al- 
bany, assistant  secretary;  Carl  Vandagrift,  WOWO  Fort  Wayne,  director;  F.  R. 
Householder,  WJVA  South  Bend,  director;  C.  Bruce  McConnell,  WISH  Indianapolis, 
new  IBA  president;  Joe  Edwards,  WFML  (FM)  Washington,  fm  vice  president;  Dee 
Coe,  WWCA  Gary,  retiring  president  and  director. 

McConnell  Named  to  Head 
Indiana  Broadcasters  Assn. 


lems  of  the  Broadcaster";  Carlton  Dargusch 
Jr.,  OARTB  counsel,  on  proposed  legislation 
for  the  1955  General  Assembly. 

OARTB  and  BMI  will  hold  a  cocktail  party 
and  banquet  at  the  Westbrook  Country  Club. 

The  BMI  Wednesday  session  will  feature 
Mengie  Shulman,  general  manager,  VOCM  St. 
Johns,  Nfld.;  George  Marti,  president,  KCLE 
Cleburne,  Tex.;  Arthur  C.  Schofield,  promotion 
manager,  Storer  Broadcasting  Co.,  New  York; 
Byron  Taggart,  promotion  manager,  WKRC 
Cincinnati,  and  Easter  Straker,  program  di- 
rector, WIMA  Lima. 


Ad  Council  Re-elects 
Stanton,  Witting  to  Board 

DR.  FRANK  STANTON,  CBS  president,  and 
Chris  J.  Witting,  president  of  Westinghouse 
Broadcasting  Co.,  have  been  re-elected  to  three- 
year  terms  on  the  board  of  directors  of  The 
Advertising  Council.  Dr.  Stanton  serves  as  a 
director-at-large,  Mr.  Witting  as  a  representa- 
tive of  television.  Other  radio-tv  representa- 
tives on  the  board  include  Sylvester  L.  (Pat) 
Weaver  Jr.,  president  of  NBC,  who  was  named 
as  a  tv  representative,  and  Thomas  F.  O'Neil, 
president  of  Mutual,  as  a  radio  representative 
[B»T,  March  22]. 


C.  BRUCE  McCONNELL,  WISH  Indianapolis, 
was  elected  president  of  the  Indiana  Broad- 
casters Assn.  at  its  March  19  meeting  in  Indian- 
apolis. Fifty-three  stations  were  represented 
at  the  meeting. 

W.  F.  Rippetoe,  WBOW  Terre  Haute,  was 
elected  radio  vice  president;  Don  Burton, 
WLBC  Muncie,  tv  vice  president,  and  Joe 
Edwards,  WFML  (FM)  Washington,  fm  vice 
president.  Other  officers  elected  were  Lester  G. 
Spencer,  WKBV  Richmond,  secretary-treasurer; 
Roy  Hickox,  WLRP  Richmond,  assistant  secre- 
tary, and  William  C.  Fowler,  WBAT  Marion, 
assistant  treasurer. 

Directors  are  Carl  Vandagrift,  WOWO  Fort 
Wayne;  Robert  D.  Enoch,  WXLW  Indianap- 
olis; John  A.  Engelbrecht,  WIKY  Evansville; 
Robert  Lemon,  WTTV  (TV)  Bloomington;  F. 
R.  Householder,  WJVA  South  Bend,  and  Dee 
Coe,  WWCA  Gary,  retiring  president. 

Principal  topic  of  discussion,  aside  from  gen- 
eral broadcast  problems,  was  the  half-hour 
salute  to  the  Indiana  High  School  Athletic  Assn. 
sponsored  by  Kingan  Co.  on  54  of  the  state's 
57  stations.  The  program  preceded  the  final 
basketball  tournament  contest. 


Retiring  NARTB  Board  Chmn.  to  Be  Feted  at  Farewell  Dinner 

•  Top  industry  and  government 
figures  to  honor  Judge  Justin 
Miller  next  Wednesday. 


TRIBUTE  to  Judge  Justin  Miller  upon  his  re- 
tirement as  NARTB  chairman  of  the  board 
and  general  counsel  will  be  paid  by  600  in- 
dustry figures  and  persons  prominent  in  the  na- 
tion's political  life  at  a  dinner  Wednesday 
evening  at  the  Mayflower  Hotel,  Washington. 

BMI  will  host  a  6:30  p.m.  reception  pre- 
ceding the  dinner,  and  will  provide  entertain- 
ment. Judge  Miller  retires  at  the  same  time 
as  BMI  board  chairman.  Talent  for  the  en- 
tertainment includes  an  orchestra  directed  by 
Dino  Corteal;  Marguerite  Piazza,  soprano,  and 
Ruggierio  Ricci,  violinist. 

G.  Richard  Shafto,  WIS  Columbia,  S.  C,  a 
member  of  the  committee  that  selected  Judge 
Miller  in  1945  to  be  president  of  the  old  NAB, 
will  preside  at  the  tribute  to  the  retiring  chair- 
man. A  gift  is  to  be  presented. 

Distinguished  guests  will  include  Justices  Rob- 
ert H.  Jackson,  Tom  C.  Clark  and  Sherman 
Minton,  U.  S.  Supreme  Court;  Rosel  H.  Hyde, 
FCC  chairman;  Judge  Bolitha  Laws,  chief  jus- 


tice, U.  S.  District  Court,  D.  C;  Harold  E.  Fel- 
lows, NARTB  president;  Arthur  B.  Church, 
KMBC  Kansas  City;  Carl  Haverlin,  president 
of  BMI,  and  Frederic  R.  Gamble,  president  of 
American  Assn.  of  Advertising  Agencies. 

A  scroll  will  be  presented  Judge  Miller  on 
behalf  of  40  alumni  of  Duke  U.  Law  School. 
Vice  President  Richard  M.  Nixon,  a  former  law 
student  while  Judge  Miller  was  dean  at  Duke, 
will  make  the  presentation,  assisted  by  Frank  U. 
Fletcher,  Washington  radio  attorney,  president 
of  the  Duke  Law  School  Alumni  Assn.  of  D.  C. 

Among  guests  from  official  life  will  be  Ambas- 
sador of  Belgium  and  Mrs.  Silvercruys;  Sen. 
Thomas  H.  Kuchel  (R-Calif.);  Sen.  Paul  H.  Doug- 
las (D-Ill.);  Sen.  Homer  E.  Capehart  (R-Ind.); 
Sen.  William  E.  Jenner  (R-Ind.);  Sen.  Andrew 
F.  Schoeppel  (R-Kan.);  Sen.  Frank  Carlson  (R- 
Kan.);  Sen.  Earl  C.  Clements  (D-Ky.);  Sen.  John 
Sherman  Cooper  (R-Ky.);  Sen.  Allen  J.  Ellender 
Sr.  (D-La.);  Sen.  Russell  B.  Long  (D-La.);  Sen. 
Charles  E.  Potter  (R-Mich.);  Sen.  John  W. 
Bricker  (R-Ohio);  Sen.  Guy  Cordon  (R-Ore.); 
Sen.  A.  Willis  Robertson  (D-Va.);  Sen.  Edwin 
C.  Johnson  (D-Colo.);  Rep.  Charles  A.  Wolver- 
ton  (R-N.  J.);  Vincent  Welch,  president,  Federal 
Communications  Bar  Assn.;  Theodore  Streibert, 
director,  U.  S.  Information  Agency;  FCC  Comrs. 
Edward  M.  Webster,  George  E.  Sterling,  Frieda 
B.  Hennock,  Robert  T.  Bartley,  John  C.  Doerfer 
and  Robert  E.  Lee. 
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C(ind  Spot  Radio 


BLAIR,  a  21st  birthday  on  April  1st 


SPOT  RADIO,  its  biggest  year  in  history 


Despite  all  the  talk  that  radio  was  done  —  fin- 
ished—nearly dead,  John  Blair  &  Company  and 
Spot  Radio  have  grown  each  year  since  TV  be- 
cause they  believed  in  each  other.  John  Blair  & 
Company  foresaw  three  revolutions  in  radio  — 
and  prepared  their  stations  by  encouraging  the 
new  trends.  For  instance: 

THE  TIME  BUYING  PATTERN  CHANGED  -  to 
concentrate  upon  local  personalities  whose 
salesmanship  hits  and  hits  hard  the  local  mar- 
kets in  their  areas. 

LOCAL  PROGRAMMING  CHANGED  -  to  ac- 
cent the  local  approach,  again  making  use  of  the 
little  known,  but  great  new  selling  force,  the 
local  personality. 

AND  LISTENING  HABITS  CHANGED— because 
radio  now  is  not  the  sole  living  room  feature 
attraction  but  the  even  more  personal  side  kick 


PRESENTING  LEADING  RADIO  STATIONS 


which  is  in  the  kitchens,  bedrooms,  dining 
rooms,  garages,  cars,  cellars  and  carried  around 
by  Americans  all  over  the  country. 

Because  John  Blair  &  Company  foresaw  and 
encouraged  these  revolutions  they  supplied 
Blair  salesmen  with  the  right  tools  to  sell  their 
stations  to  advertisers  on  the  basis  of  their  now 
confirmed  theory  that  Spot  Radio  is  very  much 
alive  —  particularly  if  the  advertiser  recognizes 
the  power  and  acceptance  of  strong  local  station 
personalities. 

John  Blair  &  Company  and  Spot  Radio  will 
go  on  to  celebrate  many  more  birthdays  —  to- 
gether and  profitably— because  Spot  Radio  will 
continue  to  increase  in  importance  as  one  of  the 
nation's  most  effective  advertising  mediums,  as 
long  as  those  in  the  business  have  confidence 
in  it. 
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you  can  BUY 

CHATTANOOGA 

Cover  the  Heart  of  the  Tennessee  Valley  with 
WDEF-TV  Chattanooga's  FIRST  TV  Station. 


79th 

MARKET  in  the 
NATION 


60,000  Sets* 

*A.C.  Nielson  Survey 
for  C.B.S.  Nov.  1,  1953 
Population  .  .  .  807,200 
Households  .  .  .  216,500 
Income  .  .  $837,833,000 
Ret.  Sales  .  $573,994,000 
(SRDS  Consumer  Markets. 
A  &  B  contour  area). 


INTERCONNECTED 

NBC 

105,200  Watts 
VHF 


Contact 

THE  BRANHAM  COMPANY 


WDEF-TV, 

CHATTANOOGA  M 


Page  42 


March  29,  1954 


OFFICES  &  STUDIOS,  VOLUNTEER  BLDG.  *  TOWER  &  TRANSMITTER,  SIGNAL  MT. 

CARTER  M.  PARHAM,  President  »  HAROLD  E.  ANDERSON,  Television  Manager 
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PROGRAM  SERVICES 


I.  TRADE  ASSNS. 

'  Tennessee  Broadcasters 
I  Push  Sales  Promotion 

'  SALES  promotion  project  designed  to  stimu- 
late use  of  the  broadcast  medium  has  been  or- 
dered by  the  Tennessee  Assn.  of  Broadcasters, 
which  met  Monday  at  Nashville.  Earl  W. 
Winger,  WDOD  Chattanooga,  presided.  Over 
■  90  delegates  attended  the  meeting,  as  well  as  a 
!  BMI  clinic. 

TAB  voted  to  set  up  a  station  committee  to 
|  exchange  information  on  promotion,  sales,  suc- 
I  cess  stories  and  similar  facts  "for  futherance 
I  of  radio  broadcasting  and  publicizing  the  suc- 
:  cess  of  radio."  Next  TAB  convention  will  be 
j  held  in  the  autumn  at  Chattanooga.  A  legisla- 
|  tive  committee  will  be  formed. 

Resolution  was  adopted  condemning  the  im- 
position of  FCC  fees  for  routine  commission 
I  filings  and  permits.   The  resolution  said  the 
1  plan  "is  definitely  not  in  the  public  interest." 
I     At  the  BMI  clinic  John  H.  Cleghorn,  WHBQ 
!  Memphis,  said  "the  glory  days  of  radio  are 
gone,"  and  urged  broadcasters  to  step  up  their 
promotion.    Johnny  Comas,  WSJS  Winston- 
Salem,  N.  C,  said  radio,  selling  only  sound, 
J  should  provide  "a  harmonious  flow  of  sound 
I  that  does  more  than  just  fill  time.  Sound 
I  should  be  used  to  create  pictures  in  the  minds 
j  of  listeners." 

William  Holm,  WLPO  LaSalle,  111.,  urged 
|  development  of  local  and  regional  news.  Ed- 
j  ward  C.  Obrist,  WNHC  New  Haven,  said  sta- 
I  tions  should  use  "various  voices  instead  of  the 
j  same  voice  over  and  over  again." 


Bidding  for  NCAA  Tv 
Slated  at  April  Meet 

NCAA's  Tv  Committee  will  meet  in  New  York 
April  20-22  to  hear  bids  for  its  controlled  foot- 
|  ball  tv  package  this  fall.    The  committee  ap- 
proved a  general  overall  plan  for  restricted 
football  telecasts  at  a  meeting  in  Kansas  City 
March  20-21,  but  declined  to  reveal  specific 
details  last  week. 
I    The  package  is  expected  to  be  mailed  to 
NCAA  membership  today  (Monday)  or  Tues- 
day, and  members  must  register  their  approval 
I  by  midnight  April  9.    Two-thirds  approval  is 
required  to  render  the  plan  operative  under 
NCAA  referendum  procedures. 

Advertisers  and  their  agencies  will  be  in- 
vited to  submit  their  bids  at  the  New  York  ses- 
Isions,  Walter  Byers,  NCAA  executive  director, 
told  B*T  Wednesday.  But  he  declined  to 
comment  on  any  aspect  of  the  plan,  which  was 
understood  to  include  two  "experiments"  not 
■  provided  in  the  1953  blueprint. 

The  changes  were  said  to  permit  the  sponsor 
[to  choose  "the  game  of  the  week"  as  late  as 
I  the  Sunday  or  Monday  immediately  preceding 
lithe  actual  telecast  date,  and  to  allow  schools 
j  or  conferences  in  four  zones  to  sell  local  games 
I  for  televising  on  a  sectional  basis  a  few  Satur- 
days during  the  football  season  [B»T,  March 
1 22]. 


Duncan  to  Keep  RTES  Post 

j  WALTER  I.  DUNCAN  will  not  relinquish  his 
I  chairmanship  of  the  Listening  Post  (employ- 
!  ment)  committee  of  Radio  &  Television  Exec- 
lutives  Society  when  he  leaves  MBS  April  1  to 
I  join  WHCU  Ithaca,  N.  Y.,  as  national  sales 
f  manager  [At  Deadline,  March  22],  he  said 
I  last  week.  He  expects  to  be  in  New  York 
I  frequently  and  will  attend  at  least  every  other 
j  Thursday  night  interview  session  of  the  group 

■  he  has  sparkplugged  into  one  of  the  most 

■  successful  RTES  activities. 
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FOX  GETS  RIGHTS 
TO  PAY-SEE  SYSTEM 

Skiatron's  'Subscriber  -  Vision' 
system  assigned  to  Matthew 
Fox.  Plans  are  being  drafted 
for  FCC  permission  to  start 
operation  on  commercial  basis 
immediately. 

ACQUISITION  by  Matthew  Fox,  board  chair- 
man, Motion  Pictures  for  Television,  of  ex- 
clusive U.  S.  and  world-wide  rights  to  Skia- 
tron  "Subscriber-Vision"  television  system  was 
announced  last  week  along  with  plans  to  peti- 
tion FCC  for  permission  to  start  commercial 
operations  immediately. 

The  agreement  signed  by  Mr.  Fox  and  Arthur 
Levey,  president  of  the  Skiatron  Electric  and 
Television  Corp.,  which  holds  the  basic  patent 
rights,  assigns  to  Mr.  Fox  the  rights  for  manu- 
facture, operations,  licensing  and  financing  of 
the  Skiatron  system.  Mr.  Fox  has  formed  an 
operational  company  to  be  known  as  the  Skia- 
tron TV  Corp.,  with  himself  as  board  chairman 
and  president,  and  with  Mr.  Levey  representing 
the  development  company  on  the  board. 

"Our  first  step  will  be  to  file  application  be- 
fore FCC  for  permission  to  start  operating  Skia- 
tron immediately  on  a  commercial  basis,"  Mr. 
Fox  said.  "Our  lawyers  are  now  working  on  the 
application  papers  and  we  should  be  ready  to 
file  within  60  days." 

Mr.  Fox  said  that  the  type  of  attractions  to 
be  offered  by  the  company  will  include  Broad- 
way shows,  first-run  motion  pictures  yet  unre- 
leased,  sports  events,  grand  opera,  and  other 
specialized  events  "beyond  the  economic  reach 
of  industrial  and  network  sponsors." 

Mr.  Fox  contended  there  is  "a  ready-made 
audience  willing  to  'pay-as-it-sees'  for  better 
things  in  entertainment  and  sports,"  and  said 
that  Skiatron  will  "supplement,  not  detract, 
from  regular  television."  ' 

The  Skiatron  system  provides  a  "scrambler" 
device  for  television  broadcasts  at  the  station, 
permitting  the  program  to  be  viewed  at  home 
only  by  subscribers.  The  "unscrambling"  in  the 
home  is  accomplished  by  insertion  of  a  small 
card  by  pressing  one  button  in  a  home-set  at- 
tachment. The  system  has  undergone  three  years 
of  experimentation  and  public  demonstrations, 
conducted  over  WOR-TV  New  York. 


ATTENDANCE  UP 
AT  BMI  CLINICS 

ATTENDANCE  at  this  year's  BMI  program 
clinics  is  running  ahead  of  last  year,  with  about 
30%  of  those  present  attending  their  first  clinic, 
it  was  indicated  last  week  after  meetings  in 
Montgomery,  Nashville,  Atlanta,  Louisville, 
Orlando  and  Huntington,  W.  Va. 

"Rural  and  City  Audiences  Are  Not  So  Far 
Apart  After  All"  was  the  title  of  a  talk  by 
Blaine  Cornwell,  program  director  of  KWFT 
Wichita  Falls,  Tex.,  to  the  Montgomery  clinic 
Monday,  the  Atlanta  meeting  Wednesday  and 
the  Orlando  session  Friday.  Charles  R.  Maillet, 
general  manager  of  WWOD  Lynchburg,  Va., 
discussed  the  audience-building  qualities  of 
personality  programming  in  talks  to  these 
clinics. 

Walter  H.  Flint  Jr.,  program  director  of 
WGPC  Albany,  Ga.,  emphasized  that  "Good 
Music  Is  Good  Business"  in  an  address  to  the 
Atlanta  BMI  session.  Richard  B.  Biddle,  presi- 
dent and  general  manager  of  WOWL  Florence, 


Ala.,  addressed  the  Montgomery  BMI  clinic 
on  "Build  Every  Program  With  a  Sponsor  in 
Mind." 

Bill  Holm,  general  manager  of  WLPO  La- 
Salle, 111.,  addressed  the  clinics  in  Nashville 
on  Monday,  Louisville  on  Wednesday  and 
Huntington  on  Friday  in  a  talk  titled  "News 
Hits  Hardest — Close  to  Home." 

John  Cleghorn,  general  manager  of  WHBQ 
Memphis  discussed  "Using  Programs  to  Pro- 
mote Your  Station"  in  a  talk  to  the  Nashville 
clinic. 

The  Richmond,  Va.,  clinic  March  19  heard 
an  address  by  Barbara  Harding  Zimmerman, 
program  director  of  WMVA  Martinsville,  Va., 
titled  "Is  Your  Traffic  System  Informative?" 
Tom  Hoover,  general  manager  of  KTIL  Tilla- 
mook, Ore.,  spoke  to  the  Portland,  Ore.,  clinic 
March  19  on  "A  Radio  Station's  Citizenship." 


Singer  Sues  for  $2  Million 

SUIT  for  total  of  $2  million  damages  has  been 
filed  in  Los  Angeles  Superior  Court  against 
RCA  and  musical  composer-conductor  Walter 
Schumann  by  Roberta  Linn,  recording  artist 
and  star  of  KTLA  (TV)  Hollywood  Cafe  Con- 
tinental. Asking  $1  million  from  each  defend- 
ant, plaintiff  charges  on  Dec.  30  she  recorded 
the  song,  "Haunted  House,"  under  an  oral 
agreement  stipulating  that  her  name  would 
appear  on  the  record  labels.  Complaint,  filed 
March  18  through  Hollywood  attorney  Floyd 
H.  Schenk  Jr.,  asserts  that  some  25,000  records 
have  been  released,  none  of  which  lists  the 
plaintiff's  name,  and  estimates  an  eventual 
total  of  500,000  records. 


McCaffrey  Goes  Independent 

JOSEPH  F.  McCAFFREY,  MBS  Washington 
news  correspondent,  has  resigned  to  form  Mc- 
Caffrey Reports.  Mr.  McCaffrey,  who  covered 
Capitol  Hill  for  MBS'  Reporter's  Roundup  and 
the  Mutual  Newsreel  of  the  Air,  is  succeeded 
by  Wallace  Fanning  of  MBS  Washington. 

—  PROFESSIONAL  SERVICES  — 

M.  M.  Garrison  Dies; 
Consulting  Engineer 

MILLARD  M.  GARRISON,  49,  consulting 
engineer,  died  last  Thursday  from  a  heart  at- 
tack suffered  at  his  Washington,  D.  C,  home. 
He  was  a  partner  in  the  firm  of  Page,  Creutz, 
Garrison  and  Waldschmitt. 

Mr.  Garrison  had  been  told  by  a  physician 
a  week  prior  to  his  death  to  cut  down  his  work 
load  for  a  while,  because  he  had  felt  consider- 
able fatigue.  He  had  planned  to  attend  the 
Thursday-Friday  RCA  color  set  clinic  at 
Bloomington,  Ind. 

Born  Nov.  14,  1904,  he  studied  electrical 
engineering  at  the  U.  of  Minnesota  where  he 
was  chief  engineer  of  WLB.  During  summers 
he  served  as  a  draftsman  for  the  Bureau  of 
Lighthouses,  Detroit,  and  was  a  pioneer  de- 
signer of  ship  and  aircraft  radio  gear.  From 
1931-42  he  was  a  senior  radio  engineer  with  the 
firm  of  Jansky  &  Bailey.  During  the  war  he 
was  contract  engineer  at  the  Navy  Bureau  of 
Aeronautics,  designing  radar  equipment  and 
becoming  director  of  the  Radar  Identification 
Section. 

After  leaving  the  Navy,  with  the  rank  of 
captain,  he  returned  to  consulting  practice  with 
the  firm  of  Chambers  &  Garrison,  joining  the 
firm  of  Page,  Creutz,  Garrison  and  Wald- 
schmitt in  1950. 

Surviving  are  his  wife  and  two  sons.  Funeral 
services  will  be  held  today  (Monday),  1  p.m., 
at  the  Fort  Myer  Chapel. 
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CLARKSBURG  NEWSPAPER  PUBLISHER  HITS 
TELEVISION  GRANT  THERE,  CITES  INJURY 


In  precedent-setting  case,  Publishe 

mission  to  make  his  firm  a  party 

of  Ohio  Valley  Broadcasting  Co.  a 

IN  THE  FIRST  case  of  its  kind,  a  Sec.  309(c) 
economic  protest  was  filed  with  FCC  last  week 
by  a  newspaper  firm  against  a  new  television 
station  grant  in  the  same  city. 

Clarksburg  Pub.  Co.,  publisher  of  the  Expo- 
nent and  Telegram,  the  only  daily  papers  in 
Clarksburg,  W.  Va.,  protested  the  Commission's 
Feb.  17  grant  of  ch.  12  to  Ohio  Valley  Broad- 
casting Corp.,  licensee  of  WBLK  there. 

Publisher  Cecil  B.  Highland  Sr.  reportedly 
has  carried  on  a  long-time  fight  against  radio, 
refuses  to  carry  program  logs  or  allow  mention 
of  radio  or  radio  people  in  either  the  news  or 
advertising  columns  and  during  the  past  year 
has  opposed  establishment  of  local  community- 
cable  service  to  bring  in  out-of-town  television 
stations. 

Two  novel  points  are  put  in  issue  in  the 
protest  petition :  ( 1 )  Is  a  newspaper,  under  Sec. 
309(c)  of  the  Communications  Act,  a  "party 
in  interest"  with  right  to  protest  a  tv  grant; 
and  (2)  can  the '  multiple-ownership  rule  be 
invoked  if  WBLK-TV's  local  service  area  al- 
ready is  receiving  community-cable  tv  service 
from  WTRF-TV  Wheeling,  under  common 
ownership  with  WBLK-TV? 

Clarksburg  Pub.  Co.  says  yes  in  its  detailed 
petition  to  the  Commission,  prepared  by  Clarks- 
burg attorneys  Cecil  B.  Highland  Jr.  and  John 
S.  Stump  Jr.,  with  former  FCC  General  Coun- 
sel Benedict  P.  Cottone,  Washington,  as  ad- 
visory counsel. 

Clarksburg  Pub.  Co.  contended  it  would  be 
injured  economically  through  competition  with 
the  tv  station  for  both  local  and  national  adver- 
tising. It  argued  it  must  meet  in  this  competi- 
tion the  combined  influences  of  the  WBLK-TV 
ownership's  other  interests  in  the  radio,  tv  and 
newspaper  fields. 

Grantee's  Holdings 

Ohio  Valley  Broadcasting  is  chiefly  owned 
by  News  Pub.  Co.,  publisher  of  more  than 
a  dozen  newspapers  in  West  Virginia  and  which 
acquired  34%  interest  in  WTRF-TV  Wheeling 
in  the  merger  of  competing  applicants  resulting 
in  that  ch.  7  grant.  Ohio  Valley  also  is  licensee 
of  WPAR  Parkersburg,  W.  Va. 

Clarksburg  Publishing  attacked,  on  proce- 
dural grounds,  the  Commission's  Feb.  17  grant 
to  WBLK-TV,  which  occurred  when  a  com- 
peting bid  by  WPDX  Clarksburg  was  dismissed 
at  or  about  the  close  of  FCC  business  on  Feb. 
16  after  agreement  for  reimbursement  of 
WPDX's  expenses  in  the  amount  of  $14,390. 
The  petitioner  held  the  public  was  entitled  to 
notice  of  the  withdrawal  action  before  FCC 
acted  to  grant  the  surviving  bid.  It  also  ques- 
tioned the  amount  of  reimbursement  and  held 
an  itemized  accounting  should  have  been  made. 

The  protestant  argued  the  grant  to  WBLK- 
TV  would  result  in  a  concentration  of  control 
of  the  mass  media  of  communication  in  that 
portion  of  West  Virginia  where  News  Pub.  Co. 
operates,  in  effect  supporting  the  dissent  of 
Comr.  Frieda  B.  Hennock  to  the  WBLK-TV 
grant  on  the  same  grounds  [B#T,  Feb.  22]. 

Explaining  the  economic  injury  alleged, 
Clarksburg  Publishing  contended  it  would  be 
"in  direct  competition"  with  WBLK-TV  "for 
a  commodity  limited  in  amount  and  fugitive 
in  character:  the  advertisers'  dollars.  It  has 
been  the  experience  of  petitioner's  agents  that 
most  advertisers,  whether  local  or  national, 
operate  on  a  rather  definitely  fixed  advertising 


r  Highland  has  asked  the  Corn- 
in  interest  to  the  ch.  12  permit 
nd  requests  Sec.  309(c)  hearing. 

budget  and  that  the  competition  among  the 
various  media  available  for  advertising  is  keen 
and  constant.  A  decision  to  advertise  in  one 
medium  results  in  a  decrease  of  gross  revenues 
available  to  other  media;  the  same  advertising 
dollar  cannot  be  spent  twice." 

Clarksburg  Publishing  cited  the  Sanders  Bros, 
case  and  the  Music  Broadcasting  Co.  case  as 
legal  precedent  for  support  of  its  claim  to 
"party  in  interest"  under  Sec.  309(c).  In  the 
latter  proceeding,  FCC  first  turned  down  a 
protest  by  a  radio  station  against  a  new  tv 
grant,  that  of  WGRD  Grand  Rapids  against 
ch.  35  WTVM  (TV)  Muskegon.  But  WGRD 
went  to  court  and  FCC  was  advised  by  the  Jus- 
tice Dept.  that  it  could  not  support  the  Com- 
mission's defense. 

FCC  designated  the  protest  for  hearing  and 
an  examiner  has  issued  an  initial  decision  to 
deny  the  WGRD  complaint. 

At  the  time  Justice  Dept.  indicated  there  ap- 
peared to  be  grounds  for  a  radio  station  to  claim 
legal  right  under  Sec.  309(c)  in  protesting  a 
tv  grant,  there  was  speculation  that  non-broad- 
cast entities  such  as  newspapers  or  theatres  also 
could  protest. 

A  secondary  injury  claimed  in  the  Clarks- 
burg protest  was  loss  of  circulation.  "Peti- 
tioner is  informed  and  believes  that  experience 
has  shown  that  the  advent  of  television  has 
resulted  in  a  decrease  in  the  circulation  and 
attractiveness  of  the  press.  It  is  certainly  a 
fact  that  in  the  areas  reached  by  WTRF-TV, 
the  television  station  controlled  by  the  interests 


IT'S  GREAT  to  have  a  granddaddy  who's 
an  engineer  and  an  FCC  commissioner  to 
boot.  That's  Margaret  Sterling  Jabine's 
feeling  as  grandfather  FCC  Comr.  George 
E.  Sterling  presents  her  with  her  very  own 
tubeless  radio  receiver,  with  headphones, 
for  her  third  birthday.  Comr.  Sterling 
made  the  set  with  transistors  and  spare 
parts  he  found  lying  around  his  ham 
"shack"  in  one  evening  of  work.  It  is 
powered  with  two  flashlight  batteries, 
generating  about  three  volts.  "It's  fool- 
proof and  shockproof,  and  it  can't  hurt 
Margaret,"  the  doting  grandfather  said. 
Shown  here  at  the  presentation  cere- 
monies in  Baltimore  are  Comr.  Sterling's 
daughter,  Mrs.  William  Jabine,  Comr. 
Sterling,  and  Margaret. 


Excise  Relief  Fails 

AN  ELEVENTH  hour  bid  in  the  Senate 
Thursday  by  Illinois'  Paul  Douglas  (D) 
to  amend  the  Federal  excise  tax  bill  so 
as  to  reduce  the  10%  levy  at  the  manu- 
facturing level  on  radio  and  tv  sets  to 
5%,  was  voted  down  by  a  64  to  23 
vote.  Chairman  Eugene  Millikin  (R- 
Colo.)  of  the  Senate  Finance  Commit- 
tee opposed  the  Douglas  amendment. 
Sen.  Homer  E.  Capehart  (R-Ind.)  was 
in  favor  of  the  cut  and  said  that  by  vot- 
ing it  down  the  Senate  was  deliberately 
blocking  the  making  of  sales  "which 
means  throwing  people  out  of  work." 
Sen.  Douglas  frequently  referred  to  Glen 
McDaniel,  Radio  Electronics-Tv  Mfrs. 
Assn.  president,  who  testified  before  the 
Finance  group  a  fortnight  ago  [B»T, 
March  22].  Sen.  Douglas  said  radio-tv 
set  sales  were  down  about  40%  and 
about  12,000  workers  or  some  25%  of 
the  industry's  working  force  had  been 
laid  off.  Sen.  Millikin  said  many  people 
are  not  buying  tv  sets  because  they  are 
waiting  for  color. 


who  control  applicant  Ohio  Valley  Broadcast- 
ing Corp.,  the  initiation  of  broadcasts  by  that 
station  has  been  accompanied  by  a  definite  drop 
in  subscriptions  to  the  Clarksburg  newspapers." 

Explaining  its  competition  involves  more  thai 
"just  one  television  station,"  Clarksburg  Pub- 
lishing contended  "it  is  impossible  to  disregan 
the  fact  that  those  who  control  applicant  Ohii 
Valley"  have  other  radio-tv  interests  and  "als< 
control  all  daily  newspapers  published  in  nin< 
cities  of  West  Virginia.  .  .  .  There  are  daily 
newspapers  published  in  only  21  towns  and 
cities  in  West  Virginia,  so  that  applicant's  own- 
ers already  control  the  press  in  a  substantial  I 
part  of  the  state;  only  nine  of  these  21  cities 
have  more  than  one  daily  newspaper  and  ap-i 
plicant's  owners  control  both  papers  in  three 
of  these  nine  cities  in  which  it  operates." 

'Community  Cable  Systems' 

Petitioner  argued  that  "the  Wheeling  televi-  ] 
sion  station  is  currently  present  in  the  Clarks-  j 
burg  market,  not  only  by  direct  reception  of 
a  so-called  grade  B  signal,  but  also  by  recep- 
tion of  a  signal  of  grade  A  quality  by  means 
of  existing  community  cable  systems.  If  the 
application  of  Ohio  Valley  is  granted,  two  tele- 
vision stations  having  substantial  common  own- 
ership will  be  effectively  operating  in  Clarks- 
burg and  in  surrounding  areas  in  which  peti- 
tioner does  business." 

This  "overlap"  of  Wheeling  and  Clarksburg 
stations  via  the  community-cable  systems  was 
held  to  violate  Sec.  3.636  of  the  Commission's 
rules,  the  multiple-ownership  ban.  The  petition 
also  noted  that  the  grade  A  contours  of  WTRF- 
TV  and  WBLK-TV  are  tangent,  but  would  have 
substantially  overlapped  had  WBLK-TV  been 
granted  the  power  it  originally  requested  and 
had  not  amended  to  specify  a  lower  power. 

The  community  cable  systems  cited  by  peti- 
tioner were  Stealey  Television  Co.  which  has 
"confined  its  operations  to  a  single  residential 
area"  of  Clarksburg  and  Clarksburg  Televi- 
sion Cable  Corp.  which  has  "more  than  2,500 
subscribers  in  all  parts  of  the  city." 

Time  magazine's  Feb.  2,  1953,  issue  described 

Publisher  Highland  in  part  as  follows: 

In  Clarksburg,  W.  Va.  (population  32,000)  where 
the  morning  Exponent  (circulation  15,381)  and 
evening  Telegram  (circulation  24,729)  have  been 
the  only  papers  in  town  for  50  years,  Publisher 
Cecil  B.  Highland,  76,  rules  with  an  iron  hand. 
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On  the  right  track! 


Since  the  John  E.  Pearson  Co.  first  hung 
out  its  shingle  as  a  station  representative, 
it's  been  noted  as  a  unique  and  hard-to- 
duplicate  firm. 

Perhaps  you'll  say,  "That's  quite  a  mouth- 
ful: I  thought  all  station  representatives 
were  the  same." 

Well,  the  John  E.  Pearson  customers  don't 
and  we  think  that's  why  they  have  been 
with  us  year  in  and  year  out  for  many, 
many  years. 

Why  this  devotion?  Why  this  strong  tie? 

We  assure  you  it's  not  philanthropy. 

The  John  E.  Pearson  people  sell  arm  in 
arm  with  the  station  managers.  Each 
JEPCO  man  knows  his  station  manager's 
personality,  problems  and  area  as  inti- 
mately as  you  know  your  family's  living 
room.  That's  teamivork. 

The  John  E.  Pearson  Co.  pioneers  for  the 
future  as  well  as  the  present.  It  doesn't 
believe  in  "flash"  sales — here-today,  gone- 
tomorrow  contracts.  When  John  E.  Pear- 
son makes  a  sale  it  sticks.  That  sort  of 


thing  builds  faith,  trust,  confidence  and 
greater  and  greater  business  for  JEPCO 
and  its  clients. 

JEPCO  is  as  alert  as  a  radar  post  when  it 
comes  to  on-the-spot,  vital,  sales-producing 
news  that  concerns  its  clients.  Its  highly 
confidential  "Radio  News  Flashes"  bulle- 
tins prove  that.  Written  crisply,  packed 
with  profit-making  data  and  sent  with 
telegraphic  speed,  they  perform  a  service 
that  keeps  clients'  cash  registers  clinking 
happily. 

John  E.  Pearson  representatives  are  as 
local  as  the  Main  Street  barber  pole. 

JEPCO's  close  to  its  clients.  Its  clients  are 
close  to  JEPCO. 

Day  in  and  day  out,  year  after  year, 
JEPCO's  selling  the  so-called  "hard-to- 
sell."  The  results  seem  to  prove  that  it's 
on  the  right  track. 


JEPCO  knows  how  the  wind  blows 


John  E.  Pearson  Company 


radio  and  television  station  representatives 


New  York  •  Chicago  '  Minneapolis  •  Dallas  •  Los  Angeles  •  San  Francisco 


Local  citizens  who  displease  Highland  are  banned 
from  his  papers,  even  though  some  hold  public 
office.  He  has  fought  daylight  saving  time,  a  pub- 
lic sewage-disposal  project,  and  turned  down  ads 
for  a  community  project  to  raise  money  for  the 
widow  of  a  local  hero  who  had  tried  to  save  three 
boys  from  drowning. 

By  his  own  peculiar  rules  of  non-partisanship, 
the  Exponent  is  Democratic,  the  Telegram,  Re- 
publican, and  during  campaigns  each  prints  only 
the  briefest  news  about  the  party  it  opposes.  On 
the  day  that  Harry  Truman  whistle-stopped  at 
Clarksburg,  the  Exponent  carried  not  a  word 
about  it. 

One  of  Publisher  Highland's  oldest  and  bitterest 
fights  is  against  radio.  He  bans  all  program  list- 
ings, even  censors  ads  that  mention  radio  or 
have  anything  to  do  with  it.  Lately,  however, 
Publisher  Highland  has  brought  his  papers  up- 
to-date  in  at  least  one  respect:  He  has  turned 
his  fury  away  from  radio  and  concentrated  it 
on  television.  The  switch  came  about  five  months 
ago  when  Manhattan  financier,  John  Hay  ("Jock") 
Whitney's  investment  company  decided  to  put  up 
money  (about  $250,000)  for  a  coaxial  cable  into 
Clarksburg  to  bring  the  town  television  programs. 
One  paper  reported  that  "strangers"  and  "out- 
siders" wanted  to  string  "dangerous"  overhead 
lines  into  town. 

"Danger  to  Life,  Property  Could  Come  from 
Cable."  said  a  headline  in  the  Telegram  over  a 
story  suggesting  that  tv  cables  could  kill  children 
and  burn  Clarksburg  homes. 


TV  HEARING  STRAIN 
FATAL  TO  FISHBURN 

TENSION  of  competitive  television  hearings 
before  FCC  took  its  toll  once  again  last  week 
as  Junius  Parker  Fishburn,  58,  president  of 
Times-World  Corp.,  operator  of  WDBJ  Roa- 
noke, Va.,  suffered  a  stroke  Wednesday  noon 
upon  recess  of  the  Roanoke  ch.  7  hearing.  He 


JUNIUS  P.  FISHBURN 

died  of  cerebral  hemorrhage  later  that  after- 
noon at  Washington's  Emergency  Hospital. 
Funeral  services  were  scheduled  for  last 


Saturday  in  Roanoke. 

Mr.  Fishburn  had  been  in  daily  attendance 
at  the  hearing  since  it  began  March  16  before 
Examiner  J.  D.  Bond.  WDBJ's  competition  is 
WROV  Roanoke,  which  turned  in  its  ch.  27 
permit  last  year  for  WROV-TV  in  order  to 
compete  for  the  vhf  assignment. 

Mr.  Fishburn  testified  at  length  a  fortnight 
ago.  He  took  the  stand  briefly  Wednesday 
morning  for  rebuttal  testimony.  Most  of  those 
present  did  not  notice  anything  unusual  until 
the  recess,  when  the  stroke  was  evidenced.  Mr. 
Fishburn  collapsed  just  after  he  was  assisted 
from  the  hearing  room  by  Times  and  World- 
News  General  Manager  Shields  Johnson.  He 
was  rushed  to  the  hospital  by  ambulance  and 
ilied  a  few  hours  later. 

Two  other  deaths  have  occurred  since  the 


comparative  tv  hearings  began.  In  early  1953, 
Norman  (Hap)  Webster,  chief  engineer  for  Mc- 
Clatchy  Broadcasting  Co.,  died  in  a  Baltimore 
hospital  after  suffering  a  heart  attack.  He  had 
been  appearing  in  the  Sacramento  ch.  10  case. 

About  that  time,  Philip  L.  Jackson,  59, 
editor  and  publisher  of  the  Portland  (Ore.) 
Journal  and  president  of  KPOJ  Portland,  died 
of  a  heart  attack  at  home  in  Portland.  He  had 
appeared  in  the  Portland  ch.  12  case  as  chair- 
man of  tv  applicant  Columbia  Empire  Tele- 
casters  Inc.  It  was  reported  he  took  pills  for 
a  heart  condition  while  on  the  witness  stand. 

During  the  Denver  ch.  4  hearing,  KMYR  co- 
owner  A.  G.  Meyer,  53,  suffered  a  heart  seizure 
that  put  him  in  a  Washington  hospital  for  four 
weeks.  He  then  was  moved  to  his  home  in 
Denver  to  convalesce. 

Physical  exhaustion  of  hearing  participants 
also  has  been  noticed.  John  Hamlyn,  general 
counsel  for  the  McClatchy  newspaper  and 
radio  properties,  spent  a  week  in  the  hospital 
early  last  year  to  recover  his  strength.  Other 
lawyers  and  engineers  have  had  to  take  time 
out  to  regain  their  health. 

Times-World  Vice  President  in  '18 

Born  in  Roanoke,  Mr.  Fishburn  became  vice 
president  of  the  Times-World  Corp.  in  1918 
after  World  War  I  service  in  the  Navy.  He 
later  became  assistant  treasurer  and  in  1921 
he  was  in  charge  of  the  editorial  department 
and  later  named  president  of  the  corporation. 

At  the  time  of  his  death,  Mr.  Fishburn  was 
director  of  the  Norfolk  &  Western  Railway 
and  chairman  of  the  board's  executive  com- 
mittee. He  also  was  director  of  Chesapeake  & 
Potomac  Telephone  Co.,  Old  Dominion  Fire 
Insurance  Co.  and  First  National  Exchange 
Bank  of  Roanoke. 

Surviving  are  his  88-year-old  father;  his 
wife,  Katherine,  who  was  with  him  in  Wash- 
ington at  the  time  of  his  death;  and  two  chil- 
dren, Mrs.  George  H.  Fulton  Jr.  and  Robert 
Nelson  Fishburn. 


Rep.  St.  George  Describes 
Her  Bill  As  'Very  Mild' 

A  CONGRESSWOMAN  testified  Monday  that 
she  had  made  her  anti-Strike  It  Rich  bill  (HR 
8196)  "very  mild"  so  that  it  "would  not  be  ob- 
noxious to  radio  and  television  people." 

Rep.  Katherine  St.  George  (R-N.  Y.)  sup- 
ported her  measure  before  the  House  Interstate 
&  Foreign  Commerce  Committee. 

The  proposed  legislation  would  require  sta- 
tion licensees  to  investigate  persons  and  organ- 
izations on  whose  behalf  contributions  are  so- 
licited on  radio  and  tv  programs  [B«T,  March 
8,  Feb.  22]. 

The  St.  George  bill  was  introduced  as  an 
aftermath  to  a  furor  set  off  in  New  York  City 
by  Welfare  Commissioner  Henry  L.  McCarthy 
who  branded  the  Strike  It  Rich  program  a  "na- 
tional disgrace"  and  said  the  show  needed  a  li- 
cense from  his  office  to  operate  [B«T,  Feb.  8]. 
He  claimed  people  had  been  attracted  to  New 
York  in  hopes  of  getting  "easy  money"  on  the 
show  but  had  wound  up  on  relief. 

This  viewpoint  was  reiterated  by  the  Con- 
gresswoman  before  the  House  committee. 
She  said  the  bill  "would  be  a  start  in  the  right 
direction"  as  it  would  require  FCC  to  make  the 
licensee  investigate  all  people  or  organizations 
appearing  on  the  air. 

In  answer  to  Rep.  Joseph  P.  O'Hara  (R- 
Minn.)  who  questioned  possible  censorship  in 
such  a  bill,  the  Congresswoman  said  she  could 
not  see  how  censorship  could  be  involved  since 


the  legislation  only  asks  stations  to  be  respon- 
sible for  who  appears  and  what  is  solicited  over 
their  facilities. 

Rep.  St.  George  asserted  if  the  Strike  It 
Rich  program  "is  conducting  the  kind  of  opera-  | 
tion  they  tell  me  they  are  conducting"  then 
they  have  "no  worry  .  .  .  they  will  never  be  i 
affected." 

Committee  member  F.  Ertel  Carlyle  j 
(D-N.  C.)  asked  about  the  industry's  tv  code 
and  if  this  voluntary  policing  would  take  care  of  j 
the  situation.  Noting  that  stations  need  not 
go  along  with  the  code,  Rep.  St.  George  said, 
anyway,  she  didn't  think  the  code  covered  the 
particular  situation  she  was  trying  to  correct. 

Springer's  Viewpoint 

Rep.  William  L.  Springer  (R-Ill.)  said  he  J 
thought  the  committee  ought  to  investigate 
this  phase  of  radio-tv  operation.  He  said  that 
if  programs  or  stations  were  exploiting  needy 
people  to  build  up  a  listening  audience  he 
would  go  beyond  the  St.  George  bill  and  pro- 
hibit this  type  of  programming  on  the  airwaves. 

Rep.  St.  George  agreed  with  the  program  1 
description  of  Rep.  James  I.  Dolliver  (R-Iowa)  j 
that  the  situation  has  "developed  to  a  point 
where  the  family  or  individual  who  can  develop 
the  biggest  sob  story  gets  the  air." 

The  Congresswoman  also  attacked  the  ap- 
pearance of  members  of  the  armed  forces  on  I 
such  programs  asking  for  help  and  citing  need 
for  money.  She  said  this  was  bad  for  morale 
and  does  not  give  a  "good  impression  of  the 
armed  forces." 

Rep.  St.  George  explained  her  bill  as 
(actual  quote  paraphrased) :  ...  to  give  more 
power  to  FCC  to  see  that  licensees  do  at 
least  investigate  some  of  their  cases  and  that 
they  don't  solicit  indiscriminately  and  then 
throw  these  people  out  on  the  general  public  1 
as  has  been  happening,  notably  in  the  state 
of  New  York.  If  a  station  (or  program)  is  \ 
conducting  a  "legitimate  business  and  a  re- 
sponsible business"  it  need  not  fear  the  import 
of  the  bill. 

She  also  said  that  already  as  a  result  of  her  ! 
measure  some  programs,  notably  the  Strike  It 
Rich  show,  were  investigating  people. 

A  New  York  state  committee  investigating 
fraudulent  charities  has  given  the  program  a 
clean  bill  of  health  [B»T,  March  8]. 


Hyde  Heads  U.S.  Group 
At  Parley  With  Mexico 

FCC  Chairman  Rosel  H.  Hyde  and  Carlos 
Nunez  of  the  Mexican  Ministry  of  Communica- 
tions &  Public  Works  will  head  the  delegations 
of  their  respective  countries  today  (Monday)  at 
a  State  Dept.  meeting  looking  toward  continua- 
tion of  the  1946  modus  vivendi  extending  engi- 
neering procedures  of  the  1937  North  American 
Regional  Broadcasting  Agreement  [B*T,  March 
22].  The  U.  S.  delegation  will  include  others 
from  FCC  and  State  Dept.,  the  latter  announced 
last  week. 

"The  primary  purpose  of  the  meeting  will 
be  to  negotiate  an  interim  agreement  on  stand- 
ard band  broadcasting  which  could  serve  as  a 
modus  vivendi  between  the  two  governments 
until  such  time  as  a  more  definitive  bilateral 
agreement  can  be  concluded  and  brought  into 
force,"  State  Dept.  said,  explaining  that  "at  the 
request  of  Mexico,  the  U.  S.  had  agreed  to  send 
a  delegation  to  Mexico,  probably  this  fall,  to 
negotiate  the  more  definitive  bilaterial  agree- 
ment." 

Mexico  was  not  party  to  NARBA  1950, 
which  awaits  U.  S.  Senate  confirmation. 
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77%  of  the  buying  power  of  Michigan,  almost  6  billion 
dollars  yearly,  lies  within  reach  of  the  "Golden  Triangle" 
formed  by  Detroit,  Jackson  and  Flint.  Cut  yourself  a  big 
slice  of  this  market.  It's  ready  to  serve!  Come  and  get  it! 
Look  at  these  figures  —  radios  in  nearly  100%  of  the 
homes  —  over  85%  of  the  automobiles. 

A  package  buy  of  these  three  strategically  located 
Michigan  stations  offers  you  maximum  coverage  at 
minimum  cost. 


REPRESENTED  BY 

HEADLEY  REED 


WKMH    WKHM  WKMF 


DEARBORN 

5000  Watts 

(1000  WATTS  —  NIGHTS) 


JACKSON 

1000  Watts 


FLINT 

1000  Watts 
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Something's  happening 

And  this  newsclip  of  French  soldiers  bringing  in  Vietminh 
prisoners  is  just  a  split  second  of  the  story. 

For  Newsfilm— a  service  of  CBS  Television  for  oil 
stations— covers  all  the  news  that  happens  every  24  hours . . . 
then  supplies  stations  with  the  12  most  dramatic  minutes. 

With  Newsfilm,  something  long  needed  is  happening  in 
station  news  programming. 

It's  a  service  that  stations  told  us  they  wanted ... 
prepared  wholly  for  stations  by  a  staff  which  knows  and 
keeps  up  with  station  needs . .  .superior  technically. . . 
adaptable  as  many  ways  as  there  are  news  shows . . . 
and  above  all,  custom- shipped  to  arrive  on  time. 

And  it's  happening  on  more  and  more  stations  all  the  time. 
It  can  happen  on  yours. 

For  details  on  Newsfilm,  just  call  your  CBS  Television 
Film  Sales  representative  in  New  York,  Chicago,  Los  Angeles, 
Boston,  Atlanta,  Detroit,  St.  Louis,  Dallas  or  San  Francisco. 
Distributor  in  Canada  is  S.  W.  Caldwell  Ltd.,  Toronto. 

CBS  TELEVISION  FILM  SALES  also  distributors  of  the  -following : 

Amos  'n'  Andy,  Crown  Theatre  with  Gloria  Swanson,  The  Gene  Autry  Show, 
Art  Linkletter  and  the  Kids,  Files  of  Jeffrey  Jones,  The  Range  Rider,  Holiday  in  Paris, 
Cases  of  Eddie  Drake,  Strange  Adventure,  Hollywood  on  the  Line,  Annie  Oakley, 
Eye  on  the  World  and  Varsity  U.S.A. 


WBC  WANTS  YEAR  IN  RULES  COMPLIANCE 


Westinghouse  says  it  will  take 
that  long  before  directors  can 
dispose  of  other  interests  under 
interpretation  of  FCC's  multiple 
ownership  rules. 

WESTINGHOUSE  Broadcasting  Co.  petitioned 
FCC  last  week  to  specify  that  the  "reasonable 
period  of  time"  afforded  by  the  Commission 
to  comply  with  the  new  interpretation  of  the 
multiple  ownership  rules  be  extended  to  April 
1,  1955. 

WBC  indicated  it  will  take  that  long  for 
two  of  three  directors  of  parent  Westinghouse 
Electric  Corp.  to  dispose  of  their  other  radio- 
tv  interests  and  requested  that  the  preferred 
stockholding  of  the  third  director  in  another 
tv  firm  be  allowed. 

Last  November,  FCC  revised  its  multiple 
ownership  rules  so  as  to  specify  that  a  single 
entity  shall  not  hold  interest  in  more  than 
five  tv,  seven  am  and  seven  fm  stations  [B*T, 
Nov.  30,  1953].  The  Commission  also  issued 
show-cause  orders  to  CBS  and  J.  Elroy  McCaw 
to  bring  their  multiple  radio-tv  holdings  within 
the  new  limitations.  Storer  Broadcasting  Co. 
took  the  rules  to  court  in  an  appeal. 

Soon  after  the  new  rules  became  effective, 
WBC  on  its  own  asked  the  Commission  if 
the  revisions  would  be  applicable  to  three  of 
20  directors  of  parent  Westinghouse  Electric, 
none  of  which  three  took  part  in  any  phase  of 
the  Westinghouse  radio-tv  management  or  di- 
rection. FCC  ruled  the  "other  interests"  of 
the  three  directors  violated  the  new  rules  and 
refused  to  reconsider  the  rules,  but  granted 
WBC  a  "reasonable"  time  to  comply  [B«T, 
Feb.  22,  15]. 

Comr.  John  C.  Doerfer  dissented,  citing 
the  majority's  ruling  as  extreme,  while  Comr. 
George  E.  Sterling  voted  to  defer  action 
pending  study  of  other  comparable  situations. 

Directors  Involved 

The  three  Westinghouse  Electric  directors 
involved  are  John  L.  Hall,  John  M.  Schiff  and 
Dillon  Anderson.  The  petition  reported  that 
Mr.  Hall  on  March  16  resigned  as  director 
and  vice  president  of  Boston  Herald-Traveler 
Corp.,  which  controls  Matheson  Radio  Corp., 
licensee  of  WHDH  Boston  and  ch.  5  tv  appli- 
cant there. 

Mr.  Anderson  is  one  of  26  stockholders 
owning  a  total  of  39.63%  in  Houston  Consoli- 
dated Tv  Co.,  merger  applicant  which  has 
received  grant  for  ch.  13  at  Houston  [B*T, 
March  1].  The  petition  indicated  he  wished 
to  retain  this  interest  for  the  time  being  since 
"his  continued  interest,  particularly  in  the 
initial  stages,  is  of  importance  to  the  success 
of  the  operation."  Mr.  Anderson  originally 
was  part  owner  of  Houston  Area  Tv  Co.,  one 
of  four  ch.  13  applicants  involved  in  the 
merger. 

Mr.  Schiff  should  be  allowed  to  retain  his 
ownership  of  15%  of  the  non-voting  preferred 
stock  of  Transcontinental  Properties  Inc.,  the 
WBC  petition  states.  To  date  he  has  not  been 
successful  in  finding  a  suitable  buyer,  it  was 
pointed  out.  Transcontinental  is  parent  firm 
of  uhf  stations  WFTV  (TV)  Duluth,  KETV 
(TV)  Little  Rock,  Ark.,  KCTV  (TV)  Sioux 
City,  Iowa,  and  WICS  (TV)  Springfield,  111., 
plus  WCVS  Springfield. 

Westinghouse  Broadcasting  operates  WPTZ 
(TV)  and  KYW  Philadelphia;  WBZ-AM-FM- 
TV  Boston;  WBZA-AM-FM  Springfield,  Mass.; 
KDKA-AM-FM  Pittsburgh,  where  a  $3  mil- 
lion radio-tv  center  at  the  U.  of  Pittsburgh 


is  planned  [B»T,  March  22];  KEX-AM-FM 
Portland,  Ore.,  and  WOWO  Fort  Wayne,  Ind. 
Firm  seeks  ch.  8  at  Portland,  Ore.,  and  ch.  11 
at  Pittsburgh. 

The  Westinghouse  petition  contended  the 
concept  of  "control"  or  of  "considerable  in- 
fluence" underlying  the  multiple  ownership 
rules  "is  strikingly  at  variance  with  the  tests 
adopted  by  Congress  and  embodied,  for  ex- 
ample, in  the  Public  Utility  Holding  Co.  Act 
and  the  Investment  Co.  Act,  which  create 
a  presumption  of  control  (rebuttable,  in  con- 
trast to  the  Commission's  conclusive  pre- 
sumption) only  upon  proof  of  ownership  of 
10%  under  the  former  act,  or  25%  under  the 
latter  act,  of  the  stock  of  a  corporation." 

Meanwhile,  FCC  granted  license  renewal 
to  Westinghouse's  WBZ-AM-FM  and  WBZA- 
FM  "without  prejudice"  to  any  further  action 
that  may  be  taken  in  the  multiple  ownership 
proceeding.  Similar  conditioned  renewals 
were  granted  WEEI-AM-FM  Boston,  CBS- 
owned  outlets,  and  WCCO-TV  Minneapolis,  in 
which  CBS  holds  substantial  minority  interest. 


DURR 


Ex-Comr.  Durr  Attacks 
Witness  at  Red  Hearing 

FORMER  FCC  Comr.  Clifford  J.  Durr  was 
reported  to  be  resting  comfortably  following 
his  collapse  at  a 
Senate  Internal  Se- 
curity subcommittee 
hearing  in  New  Or- 
leans last  week.  The 
former  commissioner 
(1941-48)  was  hos- 
pitalized after  he  at- 
tacked a  witness, 
Paul  Crouch,  who 
testified  that  Mrs. 
Virginia  Durr  had 
known  about  a  Red 
espionage  ring  that 
led  into  the  White 
House  and  that  she 
had  subscribed  to  Communist  Party  publica- 
tions and  had  contributed  money  to  the  Reds 
[B»T,  March  22]. 

Mr.  Durr  grabbed  Crouch  and  shouted:  "You 
dirty  dog,  I'll  kill  you  for  lying  about  my  wife." 
Attorneys  and  marshals  intervened.  Mr.  Durr, 
who  was  representing  Myles  Horton,  a  teacher 
at  a  Tennessee  school,  also  accused  of  being  a 
Red,  was  said  to  be  suffering  from  a  heart  con- 
dition and  to  have  attended  the  hearings  against 
the  advice  of  his  physician. 

Ex-Communist  Crouch  also  testified  that  Mr. 
Durr  had  attended  New  York  meetings  of  Com- 
munist leaders  in  1938-1941.  Taking  the  stand, 
Mr.  Durr  called  the  allegations  "a  complete 
and  absolute  falsehood." 

Mrs.  Durr  denied  being  a  Communist,  but 
refused  to  answer  any  other  questions,  saying 
the  subcommittee  had  no  right  to  interrogate 
her. 


Senate  Delinquency  Unit 
Approaches  Radio-Tv  Study 

A  SENATE  subcommittee  has  begun  prelimi- 
nary studies  into  the  effect  of  radio-tv  on 
juvenile  delinquency,  B»T  learned  last  week. 

The  subcommittee  already  has  secured  a 
copy  of  the  industry's  Tv  Code  from  John  E. 
Fetzer,  head  of  the  Fetzer  station  group.  Mr. 
Fetzer  is  chairman  of  the  NARTB  Television 
Code  Review  Board. 

A  spokesman  for  the  Senate  group,  Sen. 
Robert  C.  Hendrickson's  (R-N.  J.)  special  sub- 


committee to  study  the  problem  of  juvenile 
delinquency,  said  the  radio-tv  study  probably 
would  come  after  a  review  of  crime  comic 

books. 

The  comic  book  hearings  are  expected  to  j 
be  held  in  New  York  the  third  or  fourth  week  i 
of  April.  It  was  estimated  hearings  on  radio-tv 
possibly  would  be  held  in  June  in  New  York; 
or  Washington. 

The  subcommittee  spokesman  said  he  did1 
not  know  whether  network  or  station  repre- 
sentatives would  be  called  upon  to  testify. 

The  special  subcommittee  set  up  last  fall  has  | 
released  an  interim  report  on  its  activities  thus 
far.   Its  time  runs  out  next  Jan.  31. 

The  subcommittee,  in  noting  it  would  in- 
vestigate the  effect  of  radio,  television,  movies  i 
and  comic  books  on  juvenile  delinquency,  said  i 
in  its  report  that  those  media  were  among  the , 
areas  "national  in  scope  which  have  been  point- 
ed up  in  the  subcommittee's  hearings  to  date,  as 
being  worthy  of  concentrated  investigation." 


Appeals  Court  Asked 
To  Stay  WSPA-TV  STA 

THE  U.  S.  COURT  of  Appeals  was  asked  in 
oral  arguments  last  week  to  stay  the  effective-' 
ness  of  the  FCC's  grant  to  WSPA-TV  (for- 
merly WORD-TV)  Spartanburg  to  operate  on 
an  interim  basis  from  Paris  Mt.,  near  Green- 
ville, S.  C.  [B«T,  Feb.  1,  et  seq.]. 

Arguing  for  a  court-ordered  freeze  on  the 
status  quo  were  WAIM-TV  Anderson,  S.  C, 
on  uhf  ch.  40,  and  uhf  ch.  23  WGVL  (TV) 
Greenville,  S.  C. 

Both  uhf  stations  protested  the  Commission's 
issuance  of  special  temporary  authority  but  the 
FCC  dismissed  the  protests  on  the  ground  the; 
stations  had  no  standing  as  parties  in  interest 
[B»T,  March  8].  Appeal  to  the  court  followed. 

Last  January  the  FCC  authorized  the  ch.  7j 
WSPA-TV  to  operate  on  an  interim  basis  from 
Paris  Mt.,  six  miles  outside  Greenville.  WSPA- 
TV  holds  a  construction  permit  to  operate  from 
Hogback  Mt.  The  FCC's  action  was  made 
over  objections  by  uhf  stations  WAIM-TV, 
WGVL  (TV)  and  ch.  17  WSCV  (TV)  Spar- 
tanburg, S.  C. 

In  agument  last  week  before  Chief  Judge 
Harold  M.  Stephens,  and  Circuit  Judges  Wilbur 
K.  Miller  and  John  A.  Danaher,  WAIM-TV 
and  WGVL  charged  the  move  to  Paris  Mt.  was 
made  so  WSPA-TV  could  acquire  a  CBS-TV 
affiliation,  that  it  is  not  a  temporary  move,  and 
that  if  allowed  to  stand  it  will  cause  economic 
injury  to  the  uhf  stations.  WAIM-TV  said  it 
already  has  lost  $60,000  in  business.  Represent- 
ing WAIM-TV  was  Benedict  P.  Cottone,  for- 
mer FCC  general  counsel.  Representing  WGVL 
was  Ben  C.  Fisher. 

Refuting  these  allegations  were  Richard  A. 
Soloman,  assistant  FCC  general  counsel,  and 
William  J.  Dempsey,  for  WSPA-TV.  Burden 
of  their  rebuttals  was  that  the  service  from 
Paris  Mt.,  with  less  power  and  lower  antenna 
height  than  called  for  in  the  Hogback  Mt. 
permit,  covered  almost  essentially  the  same 
areas  as  that  from  Hogback  Mt.  under  the  con- 
struction permit;  that  studio  and  programming 
still  would  emanate  from  Spartanburg,  and 
that  the  CBS  affiliation  stemmed  from  business 
relations  between  the  network  and  the  station 
and  not  as  a  result  of  the  FCC's  action.  Above 
all,  both  attorneys  stated,  the  Paris  Mt.  cover- 
age meets  in  all  respects  the  FCC's  require- 
ments for  signal  strength  over  principal  cities, 
mileage  separation,  etc. 

Therefore,  they  said,  the  protestants  have 
no  better  standing  to  object  to  the  Paris  Mt. 
grant  than  they  do  to  the  original  grant  on 
Hogback  Mt. — which  is  nil. 
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5th  another  TOP  AWARD 

STRAIGHT  YEAR.  _„_,,_  APmfinP1 

for  PUBLIC  SERVICE! 


Award  presented  to 


DISCOVERY 


A  non-commercial  public  service  program  which  com- 
bined the  artistic  knowledge  of  the  San  Francisco 
Museum  of  Art'  with  creative  television  production  to 
present  a  broad  and  understanding  approach  to  modern 
art  as  it  relates  to  everyday  life. 

1953 


Other  KPIX  winners  of  1953 
NCAT  awards: 

Education- 
Adventure  School  and 
Marian  Koehler  Roe 

Outstanding  Cameraman- 
Richard  Speece 

Outstanding  Female  Performer- 
Patty  Prichard 

Outstanding  Male  Performer- 
William  Winter 

Unusual  Characterizations- 
Dusty  Dale 


CHAIRMAN 


Service  to  a  community  is  its  own  reward, 
but  the  enterprise  that  wins  and  continues  to  win 
such  awards  as  this  year  after  year  can  come 
only  from  the  same  understanding  of 
television  showmanship  and  production  that 
earns  top  ratings  for  KPIX  local  shows  and 
profitable  rewards  for  their  sponsors. 


See  your  Katz  man. 


I  CHANT 


IX 


s 


SAN  FRANCISCO,  CALIFORNIA 
Affiliated  with  CBS  and  DuMont  Television  Networks  .  .  .  Represented  nationally  by  the  Katz  Agency 
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WHAT  MAKES  A  NETWORK  SHOW? 

People,  facilities  and  production;  and  it  takes  a  top  combination  of  ail 
to  provide  network  programs  such  as  the  recent  coast-to-coast  telecast 
of  New  Orleans'  traditional  Mardi  Gras.  Just  a  year  ago,  WDSU-TV 
originated  the  first  network  telecast  of  a  typical  Mardi  Gras  parade. 
This  year  the  Ford  Motor  Company  sponsored  several  NBC  telecasts 
throughout  Carnival  Day  highlighting  every  phase  of  the  festivities. 
Network  originations  are  but  another  example  of  how  Louisiana's 
firsi  television  station  continues  to  serve  New  Orleans  and-  the  nation. 


NEW  JERSEY  SOLONS 
ASK  FOR  FREE  TIME 

Both  houses  of  the  state  legis- 
lature seek  periods  on  radio 
and  tv  stations,  apparently  to 
answer  governor's  program. 

DILEMNA  of  broadcasters  in  the  issue  of 
free  radio  and  television  time  for  political 
groups  was  spotlighted  again  last  week  when 
the  New  Jersey  State  Legislature  voted  to  seek 
free  time  from  stations  in  the  state  for  a  "non- 
partisan" report  of  its  activities.  Its  action  was 
embodied  in  a  resolution  which  characterized 
such  a  report  as  "an  important  public  service." 

The  resolution  directed  that  the  president 
of  the  Senate  and  the  speaker  of  the  Assembly 
"appoint  three  members  from  each  body,  in- 
cluding representatives  of  both  parties,  to  con- 
fer with  the  individual  television  and  radio 
stations  concerning  their  interest  in  making 
such  a  program  available  to  their  listeners." 

Before  the  resolution  was  approved  Monday 
night,  State  Sen.  Malcolm  S.  Forbes  (R.-Somer- 
set),  who  introduced  the  measure,  held  a  news 
conference  with  radio  newsmen  and  news- 
papermen. It  was  reported  that  newsmen 
brought  out  that  the  implication  was  strong 
that  the  legislature  was  not  so  interested  in 
carrying  programs  on  proceedings  in  the  cham- 
bers but  was  seeking  time  to  answer  statements 
made  by  Democratic  Gov.  Robert  Meyner  on 
his  "free  time"  report  to  the  state  carried  on 
WATV  (TV)  and  WAAT-FM  Newark  (Sun., 
7-7:30  p.m.),  and  made  available  by  a  "feed" 
to  all  radio  stations  requesting  it. 

A  broadcasting  industry  representative  said 
as  soon  as  the  first  program  was  concluded  on 
March  14,  GOP  leaders  in  the  legislature  asked 
for  time  to  reply,  charging  that  the  program 
was  "partisan."  Each  of  the  stations  carrying 
the  program,  he  said,  considered  the  request 
and  turned  it  down.  The  position  of  most 
broadcasters,  he  added,  is  that  "any  such  pro- 
gram would  have  to  stand  on  its  own  merits 
and  not  be  used  as  a  device  to  reply  to  the 
governor." 

The  implications  of  the  resolution  for  free 
time  are  far-reaching  for  broadcasters,  he  said, 
pointing  out  they  will  be  faced  with  "the  al- 
ternative of  either  providing  time  or  facing 
local  political  pressures."  He  said  that  it  may 
well  result  in  station  broadcasters  taking  "a 
much  stricter  approach  to  the  granting  of  free 
time  for  politicians  for  non-political  programs." 

Sen.  Johnson  Broadens  Scope 
Of  Baseball  Monopoly  Bill 

IN  A  MOVE  apparently  aimed  at  getting  a 
more  favorable  reception  from  the  Justice 
Dept.,  Sen.  Edwin  C.  Johnson  (D-Colo.)  has 
introduced  a  substitute  measure  dealing  with 
monopoly  in  baseball. 

His  original  resolution  (S  J  Res  133)  would 
have  required  any  professional  baseball  club 
owned  by  a  beer  or  liquor  company  to  come 
under  the  anti-trust  laws  [B*T,  March  1]. 

That  resolution  has  been  amended^  to  "make 
the  anti-trust  laws  applicable  to  professional 
baseball  clubs  affiliated  with  corporations  sub- 
ject to  the  anti-trust  laws." 

Sen.  Johnson,  when  testifying  before  the 
Senate  Anti-Monopoly  Subcommittee  a  fort- 
night ago  [B»T,  March  22],  indicated  he 
planned  to  broaden  his  request  to  include  other 
corporations  in  addition  to  breweries  who  ac- 
quire baseball  clubs  for  tax  concessions  and  ad- 
vertising. 

Sen.  Johnson  has  fired  his  attacks  at  the  An- 


heuser-Busch acquisition  of  the  St.  Louis  Cardi- 
nals, alleging  use  of  radio  coverage  of  the 
games  to  advertise  the  product  to  the  detriment 
of  the  small  brewery  while  obtaining  tax  deduc- 
tions both  for  the  advertising  and  the  operation 
of  the  baseball  club. 

Meanwhile,  National  League  President  War- 
ren Giles  praised  the  owners  of  the  Cardinals 
and  other  industrialists  who  own  ball  clubs.  In 
a  statement  which  was  an  obvious  reply  to  Sen. 
Johnson's  allegation  that  Cardinal  ownership 
was  "a  beer  peddling  advertising  scheme"  for 
Anheuser-Busch,  Mr.  Giles  said: 

All  this  talk  about  big  commercial  interests 
owning  ball  clubs  to  the  detriment  of  the  game 
is  "poppy  cock."  Baseball  and  baseball  owners 
are  being  made  targets  for  unjustified  and  unfair 
public  criticism.  .  .  . 

Among  "industrialists  who  have  done  so 
much  for  the  game,"  Mr.  Giles  referred  to  "Gus 
Busch"  [August  A.  Busch  Jr.  of  the  Cardinals]. 


Stanton  Sees  President 

FRANK  STANTON,  CBS  president,  conferred 
Thursday  at  the  White  House  Executive  Office 
with  President  Eisenhower.  He  declined  to  dis- 
cuss the  purpose  of  his  visit,  replying  to  ques- 
tioning newsmen,  "I  am  awfully  sorry,  but  I 
have  nothing  to  say." 


HOW  far  should  radio  and  television  go  in 
editorialized  comment  and  what  should  the, 
rules  be? ' 

These  questions,  brought  into  sharp  focus 
by  Edward  R.  Murrow's  See  It  Now  pro- 
grams (CBS-TV,  Tues.,  10:30-11  p.m.  EST.) 
on  Sen.  Joseph  R.  McCarthy  (R-Wis.),  are 
explored  in  the  March  29  Newsweek  maga- 
zine. To  obtain  a  cross-section  of  opinion, 
the  magazine  queried  top  executives  at  the 
four  television  networks,  14  major  tv  sta- 
tions officials  and  FCC.  Comments  quoted 
by  Newsweek  were  as  follows: 

William  S.  Paley  and  Frank  Stanton,  chair- 
man of  the  board  of  directors  and  president, 
respectively,  of  CBS:  "In  the  pattern  of  mass 
communications,  as  part  of  the  fabric  of  free- 
dom, we  believe  that  a  broadcasting  station 
or  network  has  the  same  right  to  editorialize 
and  the  same  right  to  independent  expression 
as  the  free  press  .  .  .  that  the  suppression  of 
opinion  and  independent  thought — whether 
it  be  in  print  or  over  the  air  waves — limits 
public  understanding. 

"When  a  station  or  network  exercises  its 
right  to  editorialize,  however,  it  is  vitally 
important  for  it  to  separate  opinion  from 
news.  Opinions  should  be  clearly  labeled  as 
such.  The  listener  is  entitled  to  know  what 
he  is  receiving,  news  or  opinion,  and  if  it  be 
opinion,  whose  opinion.  .  .  . 

Must  Exercise  Judgment 

"But  the  execution  of  policy  cannot  be 
reduced  to  mathematical  formula  or  even  to 
a  set  of  rigid  rules  which  are  self-executing 
and  will  cover  all  possible  circumstances.  In 
achieving  fairness  and  balance,  the  exercise 
of  judgment  by  station  or  network  manage- 
ment to  assure  fair  play  must  control.  .  . 
Fairness  is  not  assured  by  self-sterilization — 
by  being  so  frightened  or  nervous  of  the 
powerful  impact  of  the  medium  that  opinions 
are  required  to  die  before  utterance.  .  .  . 

"The  fact  that  the  air  belongs  to  the  peo- 
ple is  irrelevant  in  this  context.  So  do  the 
mails  through  which  the  printed  medium 
finds  much  of  its  circulation,  yet  no  one  sug- 
gests that  this  warrants  a  policy  of  forbidding 


Fort  Worth  Contest 
Follows  Hartford  Tack 

PROCEDURAL  dispute  similar  to  the  hotly  j 
contested  Hartford  ch.  3  television  case  has ! 
arisen  in  the  Fort  Worth  ch.  1 1  proceeding  as  \ 
Forth  Worth  Television  Co.  seeks  extensive 
background  information  on  competitor  Texas  | 
State  Network  and  the  latter's  chief  owner,  oil-  j 
man  Sid  Richardson,  and  his  business  partner, 
Amon  Carter. 

In  a  protest  pleading  filed  with  the  Commis-  \ 
sion  last  week,  Texas  State  Network  opposed  I 
the  Fort  Worth  Television  request  on  the 
grounds  it  is  not  specific  and  represents  a 
"fishing  expedition"  into  the  non-radio  business 
affairs  of  Messrs.  Richardson  and  Carter  which 
are  not  relevant.  Fort  Worth  Television's  re- 
quest was  made  before  Examiner  Annie  N. 
Huntting  March  12  in  a  hearing  conference  on 
the  applicants'  proposed  points  of  reliance  for 
their  respective  cases. 

Mr.  Carter,  among  other  business  interests,  is 
principal  owner  of  the  Fort  Worth  Star  Tele-  i 
gram.  He  has  no  interests  in  Texas  State  Net- 
work,  which  operates  KFJZ  there  as  well  as 
KRIO  McAllen  and  WACO  Waco. 

Texas  State  Network  asserted  that  a  front- 


I 


newspapers  or  magazine  editorials." 

Thomas  F.  O'Neil,  president  and  chairman 
of  the  board  of  Mutual:  "We,  as  station 
owners,  have  never  attempted  to  establish 
an  editorial  policy  analagous  to  the  editorial 
page  of  a  newspaper,  but  we  feel  that  any 
attempt  to  prevent  individual  commentators 
from  expressing  their  interpretation  of  local, 
national  or  international  events  would  be  a 
disservice  to  the  public.  .  .  ." 

Robert  E.  Kmtner,  president  of  ABC: 
"Local  station  managers  still  don't  editorial- 
ize very  much,  and  no  network  is  going  to 
editorialize  just  because  the  president  or  the 
board  chairman  has  certain  views  on  a  sub- 
ject. The  situation  is  not  analagous  to  a  news- 
paper's because  there  is  no  one  place  on  the 
air  to  editorialize  as  there  is  in  a  paper  .  .  . 
there  is  more  to  be  concerned  about  in 
reaching  decisions  about  television  because 
of  its  impact;  But  no  one  is  going  to  be  able 
to  use  radio  or  tv  facilities  as  demagogues." 

Ted  Bergmann,  managing  director  of  the 
DuMont  Television  Network:  "On  DuMont 
news  programs,  we  strive  to  present  a  true 
and  accurate  picture  of  men  and  events  of 
the  day.  Our  news  editors  and  newscasters 
are  under  instruction  to  make  their  newscasts 
as  objective,  as  factual,  and  as  comprehensive 
as  humanly  possible.  But  the  bare  outline — 
the  headlines  of  the  day — such  as  can  be  set 
forth  in  a  five-or  a  15-minute  newscast  is 
not  enough." 

Rosel  H.  Hyde,  chairman  of  the  FCC:  "I 
believe  editorializing  on  tv  is  acceptable, 
consistent  with  the  Commission's  opinion 
that  it  should  be  fair  and  impartial.  The 
question  of  the  radio-tv  commentators 
versus  anyone  who  does  not  have  the  same 
skill  at  using  the  medium  boils  down  to  a 
matter  of  fair  play." 

NBC,  according  to  Newsweek,  declined  to 
comment. 

In  a  poll  of  14  major  television  stations, 
the  magazine  added,  nine  held  that  the  me- 
dium should  be  "strictly  impartial,"  and  five 
indicated  a  belief  that  radio  and  television 
ought  to  editorialize. 


'Newsweek'  Looks  at  Radio-Tv  Editorializing 
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This  message  is  the 
fifth  of  a  series 


How  well  are  we 
using  your  taxes? 


A  major  problem  in  our  country  today  is  how  to  build 
and  maintain  an  adequate  defense  without  imposing  too  great 
a  load  of  public  expenditure  in  terms  of  taxes  and  public  debt. 

The  Boeing  Airplane  Company  is  one  of  the  largest  con- 
tractors to  the  government  in  the  national  defense  program. 
We  are  highly  conscious  of  our  responsibility  for  efficient  and 
economic  use  of  public  funds.  We  believe  that  you  as  a  tax- 
payer will  be  interested  to  know  what  policies  and  procedures 
we  have  in  force  to  accomplish  this  objective,  and  how  we  are 
getting  along  toward  accomplishing  it. 

On  each  contract  that  we  hold,  we  are  concentrating  first 
of  all  on  designing  and  building  the  most  effective  article  pos- 
sible. Toward  this  end  we  are  constantly  making  heavy  in- 
vestment from  our  own  funds  in  research  and  facilities  to 
improve  our  engineering  and  manufacturing.  Such  investments 
have  resulted  in  more  efficient  operation,  more  capacity,  better 
products  with  better  performance  and  reductions  in  cost. 

During  the  past  twelve  years  Boeing  has  reinvested  in  the 
business  70  per  cent  of  its  net  profits,  in  a  constant  effort  to 
strengthen  our  ability  to  design  effective  aircraft  and  to  build 
them  efficiently.  The  net  profit  itself  has  been  low — approxi- 
mately two  per  cent  of  total  income  from  sales  as  compared 
with  five  to  six  per  cent  for  industry  generally,  after  deduction 
of  taxes. 

Most  of  our  contracts  with  the  military  are  "fixed-price- 
incentive-type"  contracts.  This  form  of  contract,  the  tax- 
payer will  be  reassured  to  know,  provides  a  positive  incentive 
to  the  manufacturer  to  reduce  his  costs — with  resultant  sav- 
ing to  the  taxpayer.  We  start  by  negotiating  a  "target"  price, 
agreeable  to  both  the  Air  Force  and  ourselves,  and  based  on 
past  experience.  If  we  produce  the  article  at  less  than  the 
agreed  price,  80  per  cent  of  the  saving  is  passed  back  to  the 
government  while  we  retain  20  per  cent  as  our  "incentive" 


to  achieve  such  savings.  If  we  exceed  the  target  price,  20  per 
cent  of  the  amount  by  which  we  exceed  it  is  deducted  from 
our  profit. 

All  Boeing  employees  are  encouraged  to  do  a  better  job 
through  a  constant  program  of  training  for  promotion.  An 
active  suggestion  system  pays  employees  a  percentage  of 
the  savings  resulting  from  workable  suggestions  turned 
in  by  them.  Last  year,  for  example,  employees  turned 
in  9,446  suggestions  of  which  1,674  were  acceptable.  One 
suggestion  alone  will  result  in  annual  savings  of  $500,000  in 
production  cost. 

Boeing  also  has  an  award  system  operating  at  all  levels 
of  management  as  a  continuing  incentive  to  institute  and  fol- 
low up  methods  of  producing  more  efficiently,  at  lower  cost. 

To  keep  a  constant  check  on  the  effectiveness  of  its  efforts, 
the  company  requires  monthly  reports  from  each  department 
showing  savings  made  through  the  institution  of  new  ideas 
and  practices,  and  an  overhead  budget  committee  watches 
closely  over  departmental  expenditures. 

Results  of  this  over-all  effort  have  been  encouraging.  B-47 
jet  bombers  are  being  built  today  with  less  man-hours  per 
pound  of  airplane  than  were  required  in  the  production  of 
much  less  complicated  B-29s  during  World  War  II.  Savings 
of  between  forty  and  fifty  million  dollars  have  been  achieved 
in  the  B-47  program  as  compared  with  the  "target"  price.  The 
last  order  of  KC-97  tanker-transports  has  also  been  turned 
out  at  a  cost  several  million  dollars  less  than  originally  esti- 
mated. The  result  of  these  two  achievements  has  been  a  major 
saving  to  the  government  and  a  benefit  to  the  company 
under  its  incentive  contract. 

Boeing  will  continue  to  concentrate  company-wide  effort 
looking  to  the  improvement  not  only  of  its  products  but  of 
the  efficient  processes  for  their  manufacture. 


SEATTLE,  WASHINGTON;  WICHITA,  KANSAS 
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page  story  in  the  March  12  Fort  Worth  Press, 
Scripps-Howard  competitor  of  the  Star  Tele- 
gram, recited  how  FCC  "may  soon  hear  the 
most  complete  story  yet  made  public  of  the  vast 
financial  operations  of  two  of  Fort  Worth's 
richest  and  most  influential  men." 

The  regional  network  asked:  "Is  the  Fort 
Worth  Television  Co.  attempting  to  try  its  ap- 
plication before  the  FCC,  or  is  it  trying  Mr. 
Richardson  or  Mr.  Carter?  The  pattern  is  al- 
ready discernable.  ...  It  does  not  require  any 
imagination  to  conclude  that  the  Fort  Worth 
Press  will  be  delighted  to  disclose  the  present 
personal  holdings  of  its  competitor.  .  .  .  Further- 
more, Mr.  Amon  Carter  is,  and  has  been,  in 
ill  health  for  a  considerable  period  of  time. 
To  subject  him  to  trial  by  newspaper  is  a  dis- 
tortion and  misuse  of  the  Commission's  proc- 
esses." 

In  the  Hartford  ch.  3  case,  FCC  turned 
down  Hartford  Telecasting  Co.'s  request  to 
take  depositions  of  the  officers  of  Travelers  In- 
surance Co.,  parent  firm  of  competitor  of  WTIC 
there,  for  the  purpose  of  supporting  its  claim 
that  Travelers  excercises  economic  "dominance" 
in  the  area  [B*T,  March  8], 


Conelrad  Expected  to  Aid 
In  June  Defense  Practice 

A  NATIONWIDE  civil  defense  exercise  is  set 
for  June  14-15  and  probably  will  make  use  of 
Conelrad,  the  radio  system  designed  to  operate 
during  enemy  attack. 

The  Federal  Civil  Defense  Administration 
officials  in  announcing  test  plans  said  last  week 
they  believed  Conelrad  would  be  used  although 
clearance  from  FCC  still  was  to  be  obtained. 

While  the  joint  effort  of  the  June  exercise, 
which  will  include  all  facets  of  civil  defense, 
will  be  a  24-hour  operation,  Conelrad's  part 
most  likely  would  take  in  about  two  hours  of 
the  very  early  morning  period. 

At  the  same  time,  FCDA  released  a  report 
of  1953  activities  highlighting  Coneirad  and 
radio-tv  promotion  of  civil  defense. 

The  agency  said  some  3,000  local  radio 
stations  and  the  four  major  radio  networks 
received  FCDA-prepared  transcribed  dramatic 
programs  and  two  transcriptions  of  spot  an- 
nouncements. Last  July,  ABC  Radio  began 
a  weekly  10-minute  show  on  defense,  agency 
officials  appeared  on  62  nationwide  programs 
on  national  and  regional  networks,  special 
public  service  programs  were  arranged  (ex- 
ample, Bomb  Target  USA  with  CBS  Radio) 
and  still  other  material  was  distributed  to  sta- 


tions and  networks,  according  to  the  report. 

In  tv,  FCDA  supplied  kits  of  films  to  sta- 
tions— "public  service  time  contributed  free 
to  civil  defense  by  the  nation's  tv  stations 
valued  at  many  hundreds  of  thousands  of 
dollars,  were  it  billed  at  regular  commercial 
rates."  FCDA  said  more  than  24  special  net- 
work tv  programs  were  devoted  to  civil  defense 
subjects  during  the  year. 

FCDA  explained  that  since  May  15,  1953, 
it  has  been  conducting  a  campaign  to  enlighten 
the  public  on  the  system  of  emergency  broad- 
casting. It  also  said  the  only  test  of  Conelrad 
on  a  national  basis,  held  Sept.  15,  1953,  showed 
the  system  to  be  "feasible  and  effective."  FCDA 
said  the  system  has  been  extended  to  1,300 
broadcasting  stations. 


Two  New  Applicants 
Enter  Major  Contests 

TWO  major  vhf  tv  contests — ch.  5  at  Boston 
and  ch.  1 1  at  Toledo — got  new  applicants  last 
week  as  Allen  B.  DuMont  Labs  filed  at  Boston 
and  Anthony  Wayne  Television  Corp.  entered 
the  Toledo  fight. 

Proposing  to  construct  a  $2.1  million  facility 
at  Boston,  DuMont  becomes  the  fifth  candidate 
there  for  ch.  5.  Bids  were  filed  earlier  by 
CBS,  WHDH  Boston,  Greater  Boston  Televi- 
sion Corp.  and  Massachusetts  Bay  Telecasters 
Inc. 

Should  DuMont  be  successful,  the  Boston 
station  would  be  its  limit  under  the  five-station 
multiple  -  ownership  rule.  DuMont  operates 
WABD  (TV)  New  York,  WTTG  (TV)  Wash- 
ington and  WDTV  (TV)  Pittsburgh.  Paramount 
Pictures,  whose  minority  holding  in  DuMont 
is  held  to  be  control  by  FCC,  operates  KTLA 
(TV)  Hollywood. 

With  filing  by  Anthony  Wayne,  the  Toledo 
contest  now  involves  seven  applicants.  They 
are  Toledo  Blade  Co.,  Edward  Lamb's  WTOD, 
WTOL,  Citizens  Broadcasting  Co.,  Maumee 
Valley  Broadcasting  Co.  and  Great  Lakes 
Broadcasting  Co. 

Anthony  Wayne  principals  include  President 
Mason  B.  Jones,  manufacturer;  Vice  President 
Howard  P.  DeVilbiss,  maker  of  spraying  equip- 
ment; Vice  President  Harold  F.  Gross,  owner 
of  WGPG  Kalamazoo,  Mich.,  and  chief  owner 
of  WJIM  Lansing,  Mich.;  Vice  President  C. 
Barnes  Walbridge,  commercial  photographer. 


McCarthy  Hearings 

EXTENSIVE  network  radio  and  tele- 
vision coverage  is  planned  for  the  up- 
coming hearings  of  the  Senate  Permanent 
Investigations  Subcommittee,  headed  by 
Sen.  Joseph  R.  McCarthy  (R-Wis.),  into 
the  controversy  involving  Army  Secre- 
tary Stevens  and  Roy  Cohn,  committee 
counsel.  Though  no  definite  date  has 
been  set  for  the  hearings,  CBS-TV,  NBC- 
TV,  ABC-TV  and  DuMont  reported 
they  are  prepared  to  cover  the  hearings 
in  full.  Mutual  and  ABC  Radio  said 
they  would  broadcast  the  hearings  and 
NBC  Radio  and  CBS  Radio  reported 
they  would  record  the  sessions,  carrying 
highlights  of  proceedings  each  night.  In 
other  developments,  Sen.  McCarthy  an- 
nounced he  would  submit  a  report  of  his 
own  on  the  radio,  tv  and  the  press  and 
renewed  a  long-standing  feud  with 
columnist-commentator  Drew  Pearson. 


ELECTRONICS  industry  conference  will  be  ' 
held  April  6  at  the  Dept.  of  Commerce,  with  ! 
Lothair  Teetor,  Assistant  Secretary  for  Domestic 
Affairs,  presiding.  Twenty-two  representatives 
of  the  industry  have  been  invited,  according  to 
Donald  S.  Parris,  acting  director  of  the  depart- 
ment's Electronics  Division. 

Speakers  will  include  Sinclair  Weeks,  Secre-  1 
tary  of  Commerce;  Mr.  Teetor;  Charles  F. 
Honeywell,  head  of  Business  &  Plant  Services 
Adm.;  Maxwell  R.  Conklin,  chief  of  Industry  \ 
Div.,  Census  Bureau;  William  C.  Truppner, 
BPSA  advisor;  William  E.  Haines,  BPSA  deputy 
administrator;  Donald  A.   Quarles,  Assistant 
Secretary,  Dept.  of  Defense;  Marion  B.  Folsom,  j 
Under-secretary  of  the  Treasury,  and  Glen  Mc- 
Daniel,  president  of  Radio-Electronics-Tv  Mfrs.  ' 
Assn. 

Topics  to  be  covered  include  Dept.  of  Com- 
merce functions,  census  plans,  defense  materials,  i 
industrial  defense,  research,  taxes  and  statistics.  ' 


Act  Penalty  Reduced 

PRESIDENT  Eisenhower  last  Wednesday 
signed  into  law  a  bill  which  reduces  the  penalty 
for  first-time  violations  of  the  Communications 
Act.  The  new  law  provides  for  a  penalty  of 
one  year  imprisonment  and  $10,000  fine  in- 
stead of  two  years  plus  the  same  fine.  Penalty 
for  subsequent  violations  remains  the  same,  two 
years,  $10,000.  The  House  Interstate  &  For- 
eign Commerce  Committee  pointed  out  that 
because  of  the  severity  of  the  original  penalty 
the  government  often  was  reluctant  to  prosecute 
in  cases  involving  persons  with  no  criminal 
record. 


AT&T  Projects  Approved 

EXTENSION  of  AT&T  microwave  radio  relay 
systems  for  television  network  service  was  ap- 
proved by  FCC  last  week  in  two  areas.  The 
Commission  approved  construction  of  a  two- 
channel  $3.1  million  system  between  Amarillo 
and  Albuquerque  and  new  $640,000  facilities 
between  Minneapolis  and  Duluth.  Latter  will 
serve  KDAL-TV  Duluth  and  WDSM-TV  Su- 
perior. AT&T  last  week  filed  applications  for  an 
additional  westbound  channel  between  Jackson, 
Miss.,  and  Dallas.  i 
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OVER  300  manufacturers  attended  the  membership  rally  of  Radio-Electronics-Tv  Mfrs. 
Assn.  in  New  York  March  21  to  hear  Rear  Adm.  F.  R.  Furth,  chief  of  naval  research, 
speak  on  importance  of  electronics  to  national  defense.  Left  to  right  at  luncheon 
session:  R.  C.  Sprague,  Sprague  Electric  Co.,  RETMA  chairman;  Adm.  Furth;  Glen 
McDaniel,  RETMA  president;  S.  R.  Curtis,  Stromberg-Carlson,-  H.  E.  Taylor  Jr.,  DuMont. 
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THE  GATES  DYNAMOTE 


Broadcasting's  most  popular  3-channel  AC /Battery 
standby  remote — all  in  one  package.  Cast  alumi- 
num end  ball  construction  to  withstand  heavy 
knocks.  Large  4"  V  U  meter  with  dimmer  control. 
P.  A.  volume  control  and  volume  step  up  cueing. 
Front  cover  (not  illustrated)  may  be  used  lor  copy 
stand. —  The  class  in  remote  gear. 

Complete  with  tubes,  batteries  and  connectors — 
$327.70. 


GATES  TWO  MIKER 


Switch  silently  irom  one  microphone  to  the  other. 
The  ideal  economical  two  man  press  coop  installa- 
tion. Easy  to  read  V  U  meter.  One-piece  construc- 
tion. 100%  A.  C.  operated.  Panel  slopes  just  right 
for  easy  control.  Small  size  makes  ideal  for  cracker 
box  sportscasting  booths. 

Complete  with  tubes  and  connectors — $126.80. 


idiot* 


GATES  ANNOUNCO-MOTE 


Everything  in  one.  Connect  the  telephone  line  and  broad- 
cast. Includes  the  famous  Gates  SA-134  three-stage  A.  C. 
operated  amplifier,  adjustable  chrome  plate  gooseneck 
(plug-in)  and  Altec  Type  660  dynamic  microphone.  The 
amplifier  is  out  of  the  way  and  the  microphone  adjusts  right 
to  your  lips  or  as  you  wish  it. 

Complete  with  tubes  and  microphone — $125.00. 
(Amplifier  only — $75.00) 


All  GATES  remotes  are  carried  in  stock  for  immediate  delivery. 
Your  wire  order  on  the  way  same  day  received.  All  remotes 
carried  in  Atlanta,  Houston  and  Los  Angeles  branches  as  well 
as  main  factory  in  Quincy,  Illinois. 


Houston,  2700  Polk  Avenue 
New  York,  51  Eos!  42nd  Street 
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GATES  RADIO  COMPANY 

Manufacturing  Engineers  Since  1922 

Washington,  D.  C,  Warner  Bldg. 
Los  Angeles,    7501  Sunset  Blvd. 
New  York,  International  Div.,  13  East  40th  St. 


QUINCY,  ILL.,  U.  S.  A. 


Atlanta,  13th  &  Spring  Sts. 
Montreal,  Canadian  Marconi  Co. 
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STORER'S  PROFITS  HIT  NEW  HIGH  IN  '53 


Storer  Broadcasting  Co.'s  net 
profit  revealed  in  annual  re- 
port. Keith  Kiggins  has  been 
named  administrative  assist- 
ant to  President  Storer. 

STORER  BROADCASTING  CO.,  which  oper- 
ates seven  radio  and  five  tv  stations,  plus  manu- 
facturing properties  and  a  newspaper  at  Miami 
Beach,  reported  last  week  that  its  net  profits  in 

  1953    amounted  to 

$1,985,677  after  all 
charges,  including 
federal  income  taxes 
estimated  at  $3,947,- 
675.  The  year  was 
described  as  the 
most  profitable  in 
the  company's  27 
years. 

The  annual  re- 
port, first  issued  by 
the  company  since  a 
public  stock  issue 
was  sold  last  fall, 
quoted  President 
George  B.  Storer  as  saying  the  current  outlook 
for  both  radio  and  television  is  encouraging. 
Mr.  Storer  also  reported  the  company's  tele- 
vison  stations  are  being  equipped  to  broadcast 
in  color. 

Keith  Kiggins,  widely  known  broadcaster, 
has  been  named  administrative  assistant  to  Mr. 
Storer,  according  to  an  announcement  being 
released  today  (Monday). 

It  also  was  announced  that  James  P.  Storer, 
a  son  of  President  Storer,  and  Charles  V.  Mc- 
Adam,  president  of  NcNaught  syndicate,  have 
been  elected  to  the  board  of  directors  of  the 
Storer  company.  McNaught  syndicate  was  re- 
ported to  have  acquired  a  minority  interest  in 
the  company. 

Mr.  Kiggens,  who  assumes  his  new  post 
Thursday,  entered  broadcasting  in  1933  with 
NBC  after  several  years  in  investment  banking 
in  Portland,  Ore.  He  was  NBC  station  relations 
director,  assisting  in  the  development  of  the 


NBC  Red  and  Blue  networks,  and  after  the 
separation  of  the  Red  and  the  Blue  he  continued 
with  the  latter,  serving  as  vice  president  of  this 
and  its  successor,  ABC.  He  resigned  from  ABC 
in  1947. 

Now  living  at  LaJolla,  Calif.,  he  plans  to 
move  to  Miami  Beach,  headquarters  of  the 
Storer  Broadcasting  Co. 


KIGGINS 


Nebraska  U.  to  Buy 
KOLN-TV  From  Fetzer 

SALE  of  KOLN-TV  Lincoln  ch.  12  facilities  and 
transmitter  and  antenna  equipment  to  the  U. 
of  Nebraska  for  $100,000  was  announced  last 
week  by  John  E.  Fetzer,  president  of  Fetzer 
Broadcasting  Co.,  which  received  FCC  ap- 
proval to  buy  the  ch.  10  facilities  of  KFOR-TV 
Lincoln  for  $300,000  [B«T,  Feb.  22]. 

Pending  formal  action  by  the  university 
board  of  regents,  Mr.  Fetzer  is  transferring  the 
ch.  12  facilities  and  transmitting  equipment  to 
Byron  J.  Dunn,  president  of  the  National  Bank 
of  Commerce  of  Lincoln,  as  trustee  for  the 
university.  U.  of  Nebraska  is  in  the  process 
of  choosing  a  chancellor  and,  at  the  same  time, 
it  cannot  get  a  new  appropriation  until  July 
1955. 

Application  to  turn  over  the  ch.  12  wave- 
length and  equipment  to  Mr.  Dunn  was  filed 
Friday.  Trusteeship  carries  a  two  year  termina- 
tion provision,  which  provides  that  the  facilities 
revert  to  Mr.  Fetzer  in  1956  if  the  university 
has  not  taken  over  the  facilities  by  then.  Agree- 
ment also  provides  that  Mr.  Fetzer  will  permit 
the  university  to  operate  the  ch.  12  transmitting 
equipment,  with  Mr.  Fetzer  providing  a  tech- 
nical consultant  and  underwriting  service  and 
maintenance  costs  during  that  time.  Mr. 
Fetzer  also  offered  the  use  of  his  KOLN-TV 
studios  to  the  university  in  producing  pro- 
grams. Agreement  indicated  that  the  U.  of 
Nebraska  radio-tv  department  has  an  annual 
budget  of  $75,000. 

In  approving  Mr.  Fetzer's  purchase  of 
KFOR-TV's  ch.  10  facilities,  the  FCC  condi- 
tioned the  grant  on  the  disposition  of  KOLN- 


TV's  present  ch.  12  facilities.  Mr.  Fetzer  plans 
to  use  his  present  call  letters  (KOLN-TV)  on 
ch.  10. 

Mr.  Fetzer  bought  KOLN-TV  last  summer 
for  $650,000  [B*T,  Aug.  24,  July  20,  1953]. 
When  KOLN-TV  moves  to  ch.  10,  Mr.  Fetzer 
plans  to  boost  its  power  to  the  maximum  316 
kw.  KOLN-TV  will  become  a  basic  CBS-TV 
affiliate  in  June.  At  present,  it  is  affiliated  with 
ABC-TV  and  DuMont. 

In  its  Nov.  30,  1953,  balance  sheet,  submitted 
with  the  transfer  applications,  KOLN  stations 
showed  total  current  assets  of  $27,419.02,  and 
total  current  liabilities  of  $166,431.63.  A 
deficit  of  $283,149.27  also  is  shown. 

Fetzer  Broadcasting  Co.,  owned  by  Mr.  Fet- 
zer and  his  wife,  comprises  in  addition  to  the 
KOLN  properties,  WKZO-AM-TV  Kalamazoo, 
Mich.,  and  WJEF-AM-FM  Grand  Rapids, 
Mich.  Mr.  Fetzer  also  owns  3  3  Vi  %  of  WMBD- 
AM-FM  Peoria,  111.,  an  applicant  for  ch.  8  there. 

Balance  sheet  of  Fetzer  Broadcasting  Co.,  as 
of  Nov.  30,  1953,  showed  total  current  assets 
of  $1,011,833.04,  and  total  current  liabilities  of 
$820,510.65,  and  a  surplus  of  $605,049.42. 

Net  income  after  Federal  income  taxes  for 
Fetzer  Broadcasting  Co.  for  1951  was  shown 
as  $142,900.06  and  for  1952  as  $210,740.95. 


Beaman,  Whisnand  Sell 
WCOP  to  Boston  'Post' 

SALE  of  WCOP-AM-FM  Boston,  Mass.,  from 
T.  B.  Baker  Jr.,  Alvin  Beaman  and  Roy  V. 
Whisnand  to  the  Boston  Post  for  $210,000  was 
announced  last  week.  Sale  is  subject  to  usual 
FCC  approval,  with  transfer  application  due 
to  be  filed  this  week. 

Independent  WCOP  operates  on  1150  kc  with 
5  kw,  was  founded  in  1935  and  is  represented 
by  The  Boiling  Co.  Messrs.  Baker,  Beaman 
and  Whisnand  bought  the  Boston  stations  from 
Cowles  Publishing  Co.  in  1951  for  $150,000. 

Morning  Boston  Post  is  owned  by  Boston 
financier  John  Fox. 

No  change  in  programming  or  personnel  is 
contemplated  at  the  present  time,  it  was  an- 
nounced. Remaining  with  the  stations  as  gen- 
eral manager  is  Mr.  Whisnand.  Messrs.  Baker 
and  Beaman  own  WKDA  Nashville,  and  50% 
of  WLAC-TV  Nashville,  due  to  begin  operating 
on  ch.  5  in  June. 

Although  WCOP  is  not  now  an  applicant  for 
tv,  it  is  understood  that  following  FCC  approval 
of  the  transfer,  the  station  will  apply  for  ch.  5 
there. 


Bakery  Signs  With  WEAN 
For  $21,000  Evening  Hour 

WEAN  Providence  has  signed  Gorman's  Bak- 
ery Inc.  to  a  52-week  contract  for  Gorman's 
Hour  of  Music,  9:05-10:00  p.m.  Monday 
through  Friday,  in  a  transaction  involving 
more  than  $21,000  in  time  and  talent,  accord- 
ing to  Mowry  Lowe,  general  manager. 

The  55-minute  show  represents  the  first 
section  of  Music  in  the  Night,  a  solid  block 
of  musical  programming  from  9:05  p.m.  to 
midnight,  instituted  several  months  ago  by 
Mr.  Lowe.  Agency  for  the  Gorman  purchase 
was  T.  Robley  Louttit,  Providence. 


ON  THEIR  first  official  visit  to  WPTZ  (TV)  Philadelphia  are  (I  to  r)  Gwilym  A.  Price, 
president,  Westinghouse  Electric  Corp.;  Chris  J.  Witting,  president,  Westinghouse 
Broadcasting  Co.,  and  E.  V.  Huggins  (r),  WEC  vice  president  for  corporate  affairs. 
They  are  being  conducted  by  Rolland  V.  Tooke  (hand  on  camera),  WPTZ  general 
manager.    WBC  bought  WPTZ  for  $8.5  million  last  year  [B«T,  Feb.  23,  1953]. 


WAGE  Billings  at  Record 

WACE  Springfield,  Mass.,  which  has  just  cele- 
brated its  seventh  anniversary,  set  an  all-time 
record  for  billings  during  the  first  quarter  of 
1954,  with  sales  exceeding  those  of  the  record- 
breaking  1953  first  quarter  by  20%,  Ralph  J. 
Robinson,  vice  president,  said  last  week. 
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nothing  Works  T*ike  'Wantmanship 

Putting  the  yearn  on  everyone  to  want  something  more, 
new  or  better.  That's  TNTantmanship,  the  Crosley  Group's  dynamic  new  dimension 
in  selling.  Typical  of  the  Group,  WLW-T,  Cincinnati,  uses  top  talent — professional  want-makers, 
to  make  wants  real  and  urgent.  Wantmanship  explains  why  the  Crosley  Group 
makes  more  sales  faster,  at  less  cost,  than  any  other  medium  or  combination.  W 


the  CROSLEY  GROUP 


WLW 

Radio 
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Atlanta 

WLW  C 
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WLW-T 
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SINGERS 
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RAYMOND 
LOEWY 


DEAN  MARTIN 
and  JERRY  LEWIS 


ROBERT 
MERRILL 


1  out  of  5 

people  in  your  audience 
will  develop 

Cancer 


For  exceptional  public  service  — To  aid  in  the  fight 
against  man's  cruelest  enemy— 

Make  frequent  use  of  American  Cancer  Society's 
free  Radio  and  Television  campaign  materials. 

Top  professional  calibre... outstanding  entertain- 
ment... and  stars... and  stars... and  stars! 

FOR  RADIO ..  .Transcriptions  suitable  for  every  type 
of  programming... from  the  half-hour  1954  All  Star  Revue 
to  20-second  station  breaks  featuring  outstanding  "names" ! 

FOR  TELEVISION... "Name"  16  mm.  films,  1-minute, 
20-seeond,  and  8-second. 

Slides,  telops  and  flipboards...pIus  other  specially  pre- 
pared TV  materials. 


For  free  materials  or  catalog  of  materials,  write: 

Radio  and  Television  Department 

AMERICAN  CANCER  SOCIETY  A* 

47  Beaver  Street  •  New  York  4,  New  York  j  L 
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Four  More  Tv  Outlets 
Going  Into  Operation 

Pittsburgh  educational  permit- 
tee sets  dedication  Thursday. 

FOUR  new  tv  stations  started  commercial  pro- 
gramming this  weekend  and  today  (Monday) 
increasing  the  operating  tv  station  total  to  376. 
Another  four  reported  they  are  set  to  start  reg- 
ular operations  Thursday. 
The  new  starters  are: 

WSLI-TV  Jackson,  Miss.  (ch.  12),  ABC;  repre- 
sented by  Weed  Tv  Inc.,  March  27. 

WMUR-TV  Manchester,  N.  H.  (ch.  9),  ABC; 
represented  by  Weed  Tv  Inc.,  March  28. 

WJPB-TV  Fairmont,  W.  Va.  (ch.  35),  ABC, 
NBC,  DuMont;  represented  by  Gill-Perna  Inc., 
March  28. 

WKAQ-TV  San  Juan,  P.  R.  (ch.  2),  represented 
by  Inter-American,  March  29. 

Manchester,  Fairmont  and  San  Juan  now 
have  their  first  local  video  outlet. 

Test  patterns  of  WNET  (TV)  Providence, 
R.  I.  (ch.  16),  commenced  last  week,  the  station 
reported.  Affiliated  with  ABC-TV  and  Du- 
Mont, commercial  programming  is  due  to  begin 
Thursday. 

WQED  (TV)  Pittsburgh,  noncommercial, 
educational  station  on  ch.  13,  will  hold  dedica- 
tion ceremonies  Thursday,  President  Leland 
Hazard  announced.  Regular  programming  is 
scheduled  for  April  5. 

WAPA-TV  San  Juan,  P.  R.  (ch.  4),  which 
started  testing  early  this  month,  plans  to  begin 
commercial  operation  about  the  middle  of 
April  as  an  ABC-TV,  NBC-TV  and  DuMont 
affiliate,  Charles  E.  Bell,  general  manager,  an- 
nounced. Reports  of  clear  test  pattern  recep- 
tion have  been  received  from  most  points  on 
the  island,  Mr.  Bell  said. 

WHO-TV  Targets  April  15 

WHO-TV  Des  Moines  (ch.  13),  has  set 
target  dates  of  April  15  for  test  pattern  trans- 
mission, and  April  25  for  regular  programming, 
Manager  Paul  Loyet  reported.  The  station 
postponed  its  original  starting  date  of  March 
15  when  its  antenna  crashed  to  the  ground 
during  hoisting  [B»T,  Feb.  15]. 

Transmitter  building  of  WDEF-TV  Chatta- 
nooga (ch.  12),  is  nearly  completed  with  an 
RCA  10  kw  transmiter  now  being  installed, 
Manager  Harold  E.  Anderson  said.  Commer- 
cial operation  is  set  for  April  25. 

KGLO-TV  Mason  City,  Iowa  (ch.  3),  plans 
to  be  on  the  air  in  May  with  regular  program- 
ming, affiliated  with  ABC-TV  and  DuMont 
networks,  according  to  Herbert  R.  Ohrt,  execu- 
tive vice  president  and  general  manager.  The 
station  will  serve  the  "golden  triangle"  area  of 
Albert  Lea  and  Austin,  Minn.,  and  Mason  City, 
the  announcement  said. 

A  25  kw  •  Federal  transmitter  has  been 
ordered  by  WLOS-TV  Asheville,  N.  C.  The 
ch.  13  station  expects  to  air  test  patterns  in 
August,  using  Mt.  Pisgah  as  its  transmitter 
site,  Charles  B.  Britt,  executive  vice  president, 
reported. 

The  following  stations  have  reported  they 
plan  to  begin  regular  operations  by  April  30: 

KARK-TV  Little  Rock,  Ark.  (ch.  4);  WALB- 
TV  Albany,  Ga.  (ch.  10);  WGOV-TV  Valdosta, 
Ga.  (ch.  37);  WHO-TV  Des  Moines,  Iowa  (ch. 
13);  WBOC-TV  Salisbury,  Md.  (ch.  16);  KFVS- 
TV  Cape  Girardeau,  Mo.  (ch.  12);  KDRO-TV 
Sedalia,  Mo.  (ch.  6);  WMFD-TV  Wilmington, 
N.  C.  (ch.  6);  WMAC-TV  Massillon,  Ohio  (ch. 
23);  KVAL-TV  Eugene,  Ore.  (ch.  13);  WSEE 
(TV)  Erie,  Pa.  (ch.  35);  WQED  (TV)  Pittsburgh 
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STEWART  Chevrolet  is  sponsoring  Carroll  Hansen's  5:55  p.m.  news  Monday-Saturday 
on  KCBS  San  Francisco.  In  the  Chevrolet  are  (I  to  r)  Mr.  Hansen;  M.  S.  Stewart, 
Stewart  president;  Byron  Nelson,  KCBS  account  executive;  Ben  Denny,  Stewart  gen- 
eral manager,  and  Milburn  Johnston,  vice  president,  Campbell-Ewald  Co.  agency. 


(ch.  13),  educational;  WNET  (TV)  Providence, 
R.  I.  (ch.  16);  WDEF-TV  Chattanooga  (ch.  12); 
KRGV-TV  Weslaco,  Tex.  (ch.  5);  KULA-TV 
Honolulu  (ch.  4),  and  WAPA-TV  San  Juan, 
P.  R.  (ch.  4). 

(For  details  see  Telestatus,  page  107.) 


WMT  Promotes  Staffers 
In  Operational  Shuffle 

STAFF  promotions  at  WMT-AM-TV  Cedar 
Rapids,  Iowa,  have  been  announced  by  General 
Manager  William  B.  Quarton  in  latest  moves 
to  separate  the  radio 
and  tv  operations. 

Douglas  Grant 
becomes  director  of 
tv  operations;  he 
had  been  program 
manager  for  both 
stations.  Bruce  An- 
derson will  be  pro- 
gram manager  on 
the  radio  side,  while 
Dean  Landfear  be- 
comes radio  produc- 
tion manager. 

Duties  as  business 
manager  for  both 


MR.  GRANT 


MR.  COLE 


MR.  ANDERSON 


stations  go  to  Leo  F.  Cole,  formerly  radio-tv 
promotion  manager.  The  promotion  job  in  tv 
will  be  undertaken  by  Don  Badger  while  Jim 
Bowermaster  assumes  charge  of  that  function 
for  WMT-AM. 

Mr.  Quarton  announced  that  the  sales  de- 
partment, under  Lew  Van  Nostrand,  and  en- 
gineering, under  George  Hixenbaugh,  will  con- 
tinue to  service  both  radio  and  tv  divisions  as 
in  the  past. 


WATV  (TV)  Airs  Westerns 
As  Challenge  to  Networks 

WATV  (TV)  Newark  announced  last  week  that 
it  will  "buck  the  CBS  and  NBC  domination  of 
Saturday  night  viewing"  in  the  New  York  mar- 
ket with  hour-length  western  movies  from  9:30- 
to  10:30  p.m.  beginning  April  3. 

The  ch.  13  station  said  it  has  a  52-week  sup- 
ply of  westerns  featuring  Johnny  Mack  Brown 
"new  to  the  market  and  exclusive  with  WATV." 
WATV  said  its  decision  to  buck  NBC-TVs 
Show  of  Shows  and  CBS-TV's  My  favorite 
Husband  and  Medallion  Theatre  was  based  on 
results  of  a  recent  Advertest  survey  of  movie 
viewing  in  tv  homes. 

This  New  York  market  study,  WATV  says, 
showed  79%  preferred  hour-length  films,  that 
66.5%  associated  WATV  with  western  films 
and  that  60.8%  watched  westerns  from  Mon- 
day through  Friday.  The  station  said  it  antici- 
pates its  "new  and  exclusive"  westerns  will 
draw  an  audience  since  one-hour  cowboy  movies 
never  have  been  available  in  New  York  at  this 
time  (i.e.,  Saturday  night). 


WFTV  (TV)  Announces 
Three  Staff  Promotions 

PROMOTIONS  in  the  executive  staff  of  WFTV 
(TV)  Duluth,  Minn.,  were  announced  last 
week  by  C.  G.  Alexander,  general  manager  of 
Great  Plains  Television  Properties  Inc.  of  Min- 
nesota, station  licensee. 

Tony  Marta,  former  sales  manager,  has  been 
appointed  assistant  to  the  general  manager. 

Phil  Stangl,  formerly  with  the  sales  depart- 
ment, has  been  promoted  to  director  of  promo- 
tion and  publicity.  He  previously  was  a  copy- 
writer with  I.F.I,  advertising  agency,  Duluth, 
where  he  handled  production  of  Ad  Libs,  a 
syndicated  radio  promotional  idea  bulletin. 
•  Don  Blais  was  appointed  advertising  director. 
He  is  a  former  cartographer,  chief  draftsman, 
and  commercial  artist. 


Gimbel  Heads  Drive  for  Blind 

WIP  Philadelphia  President  Benedict  Gimbel 
is  head  of  a  program  committee  for  Philadel- 
phia's Educational  Week  for  the  Blind  begin- 
ning today  (Monday).  During  the  week  Phila- 
delphia radio  and  tv  broadcasters  will  publicize 
the  needs  and  capabilities  of  the  blind.  A 
three-day  exhibition  of  products,  skills  and 
services  by  blind  persons  is  scheduled  at  Gim- 
bel's  Auditorium. 
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WKY-TV  Slates  Colorcasts 
As  First  Camera  Arrives 

WITH  the  arrival  of  its  tri-tube  color  camera, 
WKY-TV  Oklahoma  City  was  scheduled  to 
begin  live  test  colorcasts  this  week,  and  regular 
live  network  colorcasts  on  or  before  May  1. 

The  RCA  color  camera  was  loaded  at  Cam- 
den, N.  J.,  early  Saturday  and  flown  to  Okla- 
homa City  via  air  express,  arriving  Sunday 
morning.  A  second  complete  camera  color  chain 
and  a  spare  camera  are  due  to  follow  soon,  a 
station  spokesman  said. 

The  station's  transmitter  already  has  been 
equipped  for  color  network  reception,  and  sev- 
eral WKY-TV  engineers  already  have  received 
color  indoctrination  at  NBC  New  York  and 
RCA  Camden.  For  several  months  the  station 
has  been  conducting  color  seminars  for  staff 
personnel,  including  engineers,  producers,  di- 
rectors, artists,  stage  crews  and  others. 

"With  the  camera  here  ...  we  expect  to 
be  the  first  independent  station  in  the  country 
to  do  live  color  telecasts,"  P.  A.  Sugg,  WKY-TV 


WKY-TV  Oklahoma  City  officials  turn  out 
on  a  Sunday  morning  to  look  over  the 
station's    newest    acquisition,    a  color 
camera    which    arrived    that  morning. 
Peering  into  the  innards  are  (I  to  r):  Bob 
Hayward,   assistant   chief   tv  engineer; 
Aaron  Britton,  maintenance  engineer,  and 
P.  A.  Sugg,  WKY-TV  executive  vice  presi- 
dent and  station  manager, 
executive  vice  president  and  manager,  said. 
"It  is  just  another  step  in  carrying  out  WKY- 
TV's  policy  to  pioneer  in  the  field  of  television, 
bringing  Oklahoma  the  latest  and  best  .  .  ." 


Gardner  Buys  Control 
Of  Aloha  Broadcasting 

SALE  of  controlling  interest  in  Aloha  Broad- 
casting Co.,  licensee  of  KHON  Honolulu  and 
majority  owner  of  KIPA  Hilo,  to  former  Ta- 
coma,  Wash.,  businessman  Bryson  Ross  Gard- 
ner for  about  $10,000  plus  assumption  of  cer- 
tain liabilities,  was  reported  last  week  by  Ralph 
Fitkin,  Aloha  board  chairman.  Formal  transfer 
papers  for  FCC  approval  are  in  preparation. 

Sellers  of  about  51%  interest  in  Aloha  are 
Mr.  and  Mrs.  Fitkin  and  L.  Roy  Turner.  Mr. 
Gardner,  active  in  the  heavy  chemical  industry 
for  many  years  and  more  recently  in  the  auto- 
mobile business  in  Tacoma,  is  moving  to  Ha- 
waii for  his  health.  Aloha's  balance  sheet  for 
the  transfer  bid  shows  total  assets  of  $216,700 
with  current  liabilities  $54,600,  long  term  lia- 
bilities $106,300  and  capitalization  $55,700. 


WHLI-FM  Expands  Fm 

WHLI-FM  Hempstead  has  expand- 
ed its  schedule  of  operation  despite  a 
trend  toward  curtailment  of  fm  by  many 
station  operators.  A  spokesman  said 
that  a  recent  station  announcement  point- 
ing out  that  curtailment  of  fm  evening 
broadcasts  was  under  consideration  by 
the  management,  drew  6,000  letters  and 
cards  expressing  dissatisfaction  with  the 
contemplated  move.  Accordingly,  the 
spokesman  said,  WHLI-FM  last  week 
added  an  hour-long  program,  Concert  at 
Nine,  to  the  daily  schedule  and  is  plan- 
ning to  extend  on-the-air  time  until  1 
a.m.  from  the  current  10  p.m.  sign-off. 
Another  possibility  being  considered  is 
an  around-the-clock  operation  as  soon  as 
long-playing  equipment  is  installed,  the 
spokesman  reported. 


WIS-TV  Corp.  Re-elects 
Shafto  to  Presidency 

G.  RICHARD  SHAFTO,  president  of  WIS-TV 
Corp.,  licensee  of  WIS-TV  Columbia,  S.  C,  has 
been  re-elected  to  that  office  after  a  stockholders 
meeting  March  17  heard  a  favorable  report  on 
operation  of  WIS-TV  since  it  began  last  Nov.  7. 

The  board  of  directors  voted  to  build  an  addi- 
tion to  the  WIS  television  and  radio  building  in 
downtown  Columbia,  with  construction  to  begin 
as  soon  as  architects'  plans  are  complete.  The 
addition  will  allow  a  power  increase  of  the  ch. 
10  station  from  106.5  to  260  kw  before  the 
end  of  the  year,  it  was  announced. 


WFBM-TV  Tower  Approved 

AFTER  four  months  of  hearing,  with  opposi- 
tion by  local  aviation  interests  and  property 
owners,  the  Marion  County  (Ind.)  Plans  Com- 
mission has  granted  WFBM-TV  Indianapolis 
permission  to  construct  a  1,000-foot  tower  eight 
miles  northwest  of  the  city,  Harry  M.  Bitner 
Jr.,  president-general  manager  of  WFBM  Inc., 
has  reported. 

He  said  work  will  start  this  month  and  the 
tower  is  slated  to  be  completed  by  July  I. 
WFBM-TV's  power  will  be  increased  from 
30.8  to  100  kw  on  ch.  6. 


WTTG  (TV)  Promotes  Guidice 

FRANCIS  V.  (VIC)  GUIDICE,  senior  pro- 
ducer-director at  WTTG  (TV)  Washington, 
has  been  named  promotion  manager,  Leslie  G. 

Arries  Jr.,  general 
manager  of  the  Du- 
Mont  o  &  o  outlet, 
said  last  week.  The 
promotion  is  effec- 
tive today  (Mon- 
day). 

Mr.  Guidice  also 
will  represent  WTTG 
and  DuMont  Tv 
Network  on  public 
affairs  programs 
from  the  White 
House  and  Capitol 
Hill,  Mr.  Arries  said. 
MR.  GUIDICE  He  SUCCeeds  Roger 

M.  Coelos  in  both  capacities.  Mr.  Coelos  has 
left  WTTG  to  become  station  manager  of 
KONA  (TV)  Honolulu  [B«T,  Feb.  15]. 


LOOKING  at  a  model  of  the  new  $800,- 
000  building  which  will  house  WFMY-TV 
Greensboro,  N.  C,  upon  its  expected 
completion  in  early  October,  are  (I  to  r): 
Bill  Baskerville,  commercial  manager; 
Gaines  Kelley,  general  manager,  and 
Gomer  Lesch,  program  director. 

WFMY-TV  Sets  $800,000 
For  Television  Building 

WFMY-TV  Greensboro,  N  C,  last  week  signed 
a  contract  for  construction  of  an  $800,000 
modern  building  to  house  the  ch.  2  television1 
station,  according  to  Gaines  Kelley,  general 
manager.  Construction  was  to  begin  last  week 
with  completion  expected  in  early  October,  or 
possibly  as  early  as  Sept.  22  when  the  station 
observes  its  fifth  anniversary,  Mr.  Kelley  said. 

WFMY-TV  also  will  increase  its  power  six! 
times  to  100  kw.  Its  759-foot  tower  and  an- 
tenna already  have  been  erected  on  the  13 -acre 
lot  three  miles  from  downtown  Greensboro 
where  present  studios  are  located,  Mr.  Kelley 
said. 

Mr.  Kelley  said  the  new  two-story  building 
will  increase  space  from  4,500  to  39,000  square 
feet,  the  170-foot-square  building  accommo- 
dating two  large  studios  42  by  80  feet  and  30 
by  40  feet.  Other  features:  a  special  rehearsing 
room,  modern  photo  lab,  audience-viewing 
room,  lunchroom,  storage  room,  enlarged  of- 
fices, parking  lot.  WFMY-TV  will  have  a 
25-kw  transmitter,  new  cameras  and  other 
equipment,  with  present  equipment  to  be  used 
for  stand-by  purposes,  Mr.  Kelley  said. 

He  said  the  station's  increased  audience 
potential  will  total  nearly  two  million  people, 
compared  to  the  present  1,157,000.  The  present 
225,000  set  circulation  will  be  almost  doubled, 
he  added. 


Allen  New  Publicity  Head 
Of  Crosley  Tv,  WLW  Radio 

JAMES  ALLEN,  director  of  tv  promotion  for 
Crosley  Broadcasting  Corp.,  has  been  appointed 
director  of  publicity  of  the  four  Crosley  tv 
stations  and  radio  station  WLW  Cincinnati. 

Gilbert  W.  Kingsbury,  formerly  in  charge 
of  publicity  for  Crosley,  will  now  devote  more 
time  to  corporation  business  as  vice  president 
of  public  relations. 

Mr.  Allen  joined  Crosley  in  April  1952  as 
tv  promotion  chief,  after  resigning  as  city 
editor  of  the  Cincinnati  Post. 
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AB-PT  '53  NET  PROFIT  AT  $9  MILLION, 
BUT  COSTS  KEEP  ABC  OUT  OF  BLACK 

Program  development,  advertising  and  other  factors  kept  ABC  from 
showing  a  profit,  AB-PT  President  Leonard  Goldenson  tells  stock- 
holders, although  the  network  showed  a  gain  in  gross  income.  AB- 
PT  netted  $4,480,000  from  operations  and  $4,516,000  from  capi- 
tal gains,  mainly  sale  of  WBKB  (TV)  Chicago. 


CONSOLIDATED  net  profit  of  American 
Broadcasting-Paramount  Theatres  for  1953 
amounted  to  $8,996,000  and  its  ABC  division 
registered  a  gain  in  gross  income  but  did  not 
show  a  profit  because  of  high  cost  of  program 
development,  increased  advertising  and  various 
other  factors,  it  was  announced  by  Leonard  H. 
Goldenson,  president  of  AB-PT,  in  his  annual 
report  to  stockholders,  released  last  Friday. 

The  net  profit,  Mr.  Goldenson  said,  included 
$4,480,000  from  operations  and  $4,516,000 
from  capital  .gains,  which  were  said  to  have 
resulted  principally  from  the  sale  of  WBKB 
(TV)  Chicago.  After  deducting  preferred  div- 
idends, earnings  were  said  to  equal  $2.14  per 
share  common,  of  which  $1.00  was  from  opera- 
tions and  $1.14  from  capital  gains. 

Mr.  Goldenson  noted  that  a  financial  com- 
parison with  1952  was  made  on  a  pro  forma 
basis,  adjusted  to  reflect  the  changes,  corporate 
and  otherwise,  as  a  result  of  the  merger  of  ABC 
with  United  Paramount  Theatres  Inc.  on  Feb. 
9,  1953.  On  such  a  basis,  he  continued,  con- 
solidated earnings  for  UPT  and  ABC  for  1952 
were  $5,927,000,  including  $4,548,000  from 
operations  and  $1,379,000  from  capital  gains. 
Mr.  Goldenson  said  that  in  view  of  the  changes 
in  the  capital  structure  of  the  company,  no 
comparative  per  share  earnings  were  shown  for 
1952. 

Gross  Income  Up 

The  ABC  division,  Mr.  Goldenson  said,  did 
not  show  a  profit  for  1953  but  the  gross  income 
of  the  division  increased  from  $49,734,000  to 
$54,758,000.  Factors  contributing  to  ABC 
showing  a  loss  for  1953,  he  said,  included  high 
cost  of  program  development,  increased  adver- 
tising, improvement  of  physical  facilities  and 
difficulty  in  clearing  stations  to  carry  network 
shows. 

"A  firm  foundation  is  being  established  to 
build  a  strong  competitive  operation,"  Mr. 
Goldenson  declared.  "The  programming  struc- 
ture has  been  broadened  and  the  new  programs 
have  attracted  wider  audiences  and  additional 
sponsors.  The  physical  facilities  of  both  the 
network  and  the  five  owned  radio  and  television 
stations  have  been  improved,  and  the  operation 
of  these  stations  has  been  centralized  to  give 
local  management  greater  autonomy  and  con- 
trol." 

During  the  past  year,  Mr.  Goldenson  related, 
the  television  network  has  boosted  the  number 
of  its  affiliates  to  more  than  180.  He  singled  out 
as  "a  major  problem"  a  difficulty  in  clearing  a 
sufficient  number  of  stations,  especially  in  large 
cities  which  have  only  one  or  two  stations.  He 
expressed  the  belief  that  as  more  stations  begin 
to  operate  in  these  areas  and  as  ABC-TV's  pro- 
gramming gains  wider  following,  the  problem 
of  station  clearance  will  be  "less  acute." 

Turning  to  radio,  Mr.  Goldenson  contended 
that  television  is  not  displacing  radio  and  said 
that  both  media  can  prosper  side  by  side.  He 
explained  that  television's  impact  has  changed 
radio  from  a  family  group-living  room  medium 
to  a  personal  medium  which  reaches  listeners 
via  the  multiplicity  of  radios  now  found  in  the 
typical  home.  He  pointed  out  that  ABC's  new 
programming  has  been  designed  to  fit  this  new 


pattern  of  radio  listening. 

Discussing  color  television,  Mr.  Goldenson 
said  there  is  "a  great  potential  in  the  effective- 
ness of  television  broadcasting  through  the  use 
of  color,  not  only  for  the  increased  enjoyment 
of  the  public,  but  also  for  many  advertisers 
whose  products  are  especially  suited  to  color 
presentation."  He  added  that  the  ABC  manage- 
ment is  "closely  following"  all  developments  in 
the  field,  and  will  be  prepared  to  engage  ac- 
tively in  competition  with  other  networks  as  the 
number  of  color  tv  sets  in  circulation  increases. 

He  described  AB-PT's  financial  position  as  - 
"strong,"  pointing  out  that  working  capital  had 
decreased  only  $1,572,000  from  the  working 
capital  position  of  UPT  at  the  end  of  1952.  He 
noted  this  was  despite  such  expenditures  as  the 
pre-payment  of  the  ABC  funded  debt,  the  im- 
provement of  ABC  physical  facilities,  and 
equipping  theatres  with  3-D,  the  wide  screens 
and  stereophonic  sound. 

Mr.  Goldenson  reported  that  $9,988,000  was 
applied  in  1953  to  the  retirement  of  term  debt, 
including  the  retirement  of  $8,201,000  of  the 
total  ABC  debt  of  $10,567,000,  and  the  pre- 
payment of  two  maturities  of  $1,750,000  on 
notes  outstanding  under  the  company's  loan 
agreement.  Long  term  debt  at  the  end  of  1953, 
he  said,  amounted  to  $40,512,000. 


NBC  ASSIGNS  COTT 
TO  'ENTERPRISES' 

FORMAL  assignment  of  Ted  Cott,  NBC  Radio 
network  operating  vice  president,  to  additional 
duties  in  the  "exploitation  of  subsidiary  rights 
under  the  company's  talent  and  program  con- 
tracts" [B*T,  March  1]  was  announced  last 
week  by  NBC  Executive  Vice  President  Robert 
W.  Sarnoff. 

Mr.  Cott  will  "conduct  centralized  planning 
for  the  development  of  new  fields  of  subsidiary 
rights  and  activities  growing  out  of  NBC's 
broadcast  operations,"  the  announcement  said. 
The  project,  dubbed  "NBC  Enterprises"  in  its 
formative  stages  and  then  envisioned  as  a  fifth 
major  division  of  NBC,  will  not  be  a  separate 
division  at  the  outset  but  later  may  become  one, 
NBC  spokesmen,  reported. 

In  his  announcement  Mr.  Sarnoff  said,  "He 
centralization  of  responsibility  in  this  field  will 
permit  us  to  proceed  systematically  in  exploring 
and  realizing  a  great  potential  which  can  add  a 
new  dimension  to  our  business.  Through  full 
and  effective  exploitation  of  existing  subsidiary 
rights  and  new  approaches  for  developing  col- 
lateral values  generated  by  our  programs,  im- 
portant additional  benefits  can  be  gained  by 
NBC,  its  talent  and  its  program  suppliers." 

Already  Underway 

The  assignment  encompasses  promotion,  ex- 
ploitation and  merchandising  of  NBC  proper- 
ties and  activities.  First  unit,  set  ■  up  several 
weeks  ago,  is  a  souvenir  shop  on  the  mezzanine 
floor  of  the  RCA  Bldg.,  featuring  pictures  of 
NBC  talent,  cook  books,  and  other  items  with  an 
NBC  tie-in. 

In  his  new  duties,  Mr.  Cott  will  report  to  Mr. 
Sarnoff.  Assisting  him  are  Mitchell  Benson, 
who  continues  to  serve  as  manager  of  contract 


administration  in  the  NBC  talent  department 
and  who  will  be  Mr.  Cott's  principal  assistant 
in  connection  with  talent  and  program  nego- 
tiations in  the  new  project;  Ted  Zaer,  radio  net- 
work business  manager,  who  also  will  serve  as 
financial  adviser  and  analyst  in  the  development 
of  the  new  project;  Frank  Fitzgerald  of  Mr. 
Cott's  radio  network  staff,  who  also  will  assist 
on  general  administrative  matters,  and  Sidney 
Rubing,  former  WNBC  New  York  account  ex- 
ecutive, who  has  been  named  supervisor  of 
operations,  reporting  to  Mr.  Cott. 


O'Grady,  Others  Promoted 

JAMES  F.  O'GRADY,  area  supervisor  in  sta- 
tion relations  department  of  DuMont  Tv  Net- 
work since  November,  has  been  promoted  to 
manager  of  the  sales  service  department.  He 
previously  had  been  with  ABC  for  nine  years 
as  sales  representative,  assistant  manager  for 
radio  co-operative  programs,  and  assistant  man- 
ager of  radio  and  tv  co-operative  programs. 
Charles  B.  Hilton,  coordinator  in  DuMont's 
traffic  department,  has  been  named  to  suc- 
ceed Mr.  O'Grady  as  area  supervisor  in  the 
station  relations  department,  and  Louis  J.  Ros- 
sillo,  assistant  station  clearance  clerk  in  net- 
work sales  service,  has  been  promoted  to  Mr. 
Hilton's  former  post  as  coordinator  in  traffic. 


KFVS-TV  to  Join  CBS-TV 

KFVS-TV  Cape  Girardeau,  Mo.,  will  join 
CBS-TV  Aug.  1,  it  was  announced  last  week 
by  Herbert  V.  Akerberg,  CBS-TV  vice  presi- 
dent in  charge  of  station  relations.  KFVS-TV 
(ch.  12)  is  owned  and  operated  by  Hirsch 
Broadcasting  Co.,  with  Oscar  C.  Hirsch  as 
general  manager. 
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Facts  Forum  Plans 

To  Take  MBS  'Roundup1 

AN  AGREEMENT  whereby  Facts  Forum, 
H.  L.  Hunt  nonprofit  broadcast  production  en- 
terprise, would  take  over  production  of  Mu- 
tual's  Reporters'  Roundup,  was  reported  vir- 
tually set  last  week  [Closed  Circuit,  March 
22],  although  MBS  spokesmen  said  Thursday 
the  contract  had  not  yet  been  signed. 

The  program  currently  is  moderated  by 
Everett  Holies,  but  authorities  said  it  had  not 
been  decided  whether  he  would  continue  in  this 
capacity  in  view  of  the  demands  made  upon 
his  time  through  his  responsibilities  as  Mutual's 
director  of  Washington  operations.  It  is  broad- 
cast Mondays  at  9:30-10  p.m.  and  will  continue 
to  be  made  available  for  local  cooperative 
sponsorship. 

In  discussing  plans  for  Facts  Forum  produc- 
tion of  Reporters'  Roundup,  an  official  said 
Mutual  "duly  recognizes  its  obligation  to  the 
American  public  to  present  only  information 
which  is  fair  and  impartial,  and  will  continue 
to  carry  out  this  obligation  in  every  phase  of  its 
operation,"  and  that  MBS'  "credo  is  to  em- 
phasize and  to  present  to  the  American  people 
both  sides  of  questions  of  national  and  inter- 
national importance." 

Facts  Forum  was  described  as  "a  non-profit, 
non-partisan  organization"  which  "believes  that 
if  Americans  listen  and  read  such  facts  and  then 
think  about  them,  they  will,  on  their  own, 
reach  the  right  answers  and  decisions." 

Ben  Strouse,  WWDC  Washington,  MBS'  out- 
let in  the  Nation's  Capital,  said  his  station 
would  not  carry  Reporters'  Roundup  under  Facts 
Forum  sponsorship  but  would  "offer  public 
service  programming  in  its  place."  Mr.  Strouse 
told  B»T,  "I  feel  very  strongly  that  discussion 
programs  should  be  completely  unbiased.  It's 
confusing  to  me  that  an  organization  with  a 
philosophy  to  sell  can  subsidize  a  discussion 
program."  He  said  he  had  written  a  personal 
letter  to  Thomas  F.  O'Neil,  MBS  chairman, 
regarding  the  network's  handling  of  public  is- 
sues, asking  if  there  was  any  intent  to  favor  a 
conservative  viewpoint. 


Aware  Attacks  Davis 

AWARE  INC.,  a  group  formed  last  December 
to  combat  "the  communist  conspiracy  in  the 
entertainment  world,"  issued  a  memorandum 
last  week  in  which  ABC  commentator  Elmer 
Davis  was  characterized  as  an  "anti-anti-com- 
munist . . .  who  tries  to  identify  anti-communists 
at  home  with  'thought  control.' " 

Aware  referred  to  Mr.  Davis'  receiving  the 
second  annual  Richard  E.  Lauterbach  Award 
from  the  Authors  Guild  last  December  for  "sub- 
stantial contributions  in  the  field  of  civil  liber- 
ties" as  a  basis  for  its  memorandum. 


CBS-TV  Promotes  Crothers 

PROMOTION  of  George  Crothers,  director  of 
religious  broadcasts  for  CBS-TV,  to  manager 
of  public  affairs  broadcasts  was  announced  last 
week  by  Sig  Mickelson,  director  of  news  and 
public  affairs.  In  his  new  post,  Mr.  Crothers 
will  be  responsible  for  CBS-TV's  discussion, 
education,  religious  and  public  service  pro- 
grams. 
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COLOR  SETS  COME  OFF  RCA'S  LINE 


The  first  15-inch  open  face 

console  produced  to  sell  for 

$1,000  was   completed  last 

week  at  RCA's  Bloomington, 

Ind.,   factory.    Sets   will  be 

shipped  to  distributors. 

GIANT  RCA  began  rolling  on  color  tv  receiver 
production  last  week  when  the  first  15 -in.  open 
face  console,  to  sell  at  $1,000,  came  off  the 
Bloomington,  Ind.,  factory  line  on  March  25. 

Schedule  calls  for  5,000  receivers  with  a 
15-in.  tri-color  tube  and,  later  this  year,  5,000 
receivers  with  a  19-in.  tri-color  tube. 

At  the  same  time,  RCA  told  newsmen  and 
licensees  gathered  at  Bloomington  that  NBC 
will  expand  colorcasts  from  the  present  once  a 
week  to  three  times  a  week  by  the  end  of  the 
year — two  from  New  York  and  one  from  Bur- 
bank,  Calif.,  studios.  And,  that  in  October  of 
this  year,  NBC  will  transmit  the  first  of  a  series 
of  90-minute  color  "spectaculars." 

Shipment  of  RCA's  first  color  sets  (Model 
CT-100)  begin  this  week,  it  was  announced,  to 
distributors  in  the  35  cities  where  color  signals 
are  now  available  for  broadcast.  It  was  also 
reported  that  by  luly  of  this  year,  75  cities 
would  be  interconnected  for  color  telecasts,  and 
that  in  January  1955,  more  than  140  cities 
would  have  facilities  for  color.  An  estimated 
125  stations  would  then  be  equipped  to  broad- 
cast network  color  programs,  it  was  estimated. 
This  will  cover  approximately  75%  of  the  U.  S. 
homes,  it  was  said. 

More  than  10  million  color  sets  can  be  sold 
in  the  next  five  years,  J.  B.  Elliott,  executive 
vice  president,  consumer  product  division,  es- 
timated. Mr.  Elliott  said  the  industry  should 
sell  70,000  color  sets  this  year  (out  of  an 
estimated  100,000  production),  350,000  in  1955, 
1,780,000  in  1956,  3,000,000  in  1957  and 
5,000,000  in  1958. 

Tricolor  Tube  Mark 

RCA  passed  the  2,000  tricolor  tube  produc- 
tion rate  in  February,  E.  C.  Anderson,  vice 
president  in  charge  of  commercial  department, 
said.  This  is  three  months  ahead  of  schedule, 
he  said.  The  19-in.  tube  will  be  put  into  pro- 
duction later  this  year,  he  reported,  and  the 
21 -in.  focus-mask  tube  will  be  demonstrated  in 
1955,  he  said.  Mr.  Anderson  said  that  RCA 
was  not  planning  to  stockpile  15-  or  19-in. 
tubes;  it  would  make  enough  for  its  own  pro- 
duction and  to  meet  orders  from  set  manu- 
facturers. 

Production  of  RCA  color  sets  came  in  less 
than  100  days  after  FCC  approval  of  the  com- 
patible color  standards,  Mr.  Anderson  declared. 
FCC  approved  color  standards  Dec.  17,  1953. 
RCA's  original  estimate  was  six  months  for 
the  start  of  receiver  production,  Mr.  Anderson 
recalled. 

Details  of  the  CT-100  were  made  known  to 
more  than  70  RCA  licensees — competing  manu- 
facturers who  are  licensed  by  RCA  to  use  its 
patents.  The  manufacturers  were  permitted  to 
order  one  color  set,  furnished  with  production 
drawings,  bills  of  materials,  design  details,  etc. 

It  was  indicated  that  the  15-in.  RCA  color 
console  contains  1,012  parts — including  35  re- 
ceiving tubes,  the  tri-color  cathode  ray  kine- 
scope, and  150  ft.  of  wire.  This  compares  with 
the  standard  21-in.  black-and-white  model,  sell- 
ing for  $199.95,  which  contains  437  parts  (in- 
cluding 18  receiving  tubes,  kinescope  and  63  ft. 
of  wire). 

Calling  on  manufacturers  to  support  color 


programming,  Mr.  Elliott  told  the  licensees 
that: 

"Conditions  today  with  respect  to  launchingi 
of  color  tv  are  different  and  probably  morel1  '" 
difficult  than  when  black-and-white  television! 
was  introduced  .  .  .  sponsors  and  the  broad- 
cast stations  have  a  ready-built  audience  of 
approximately  29  million  black-and-white  re-| 
ceivers  .  .  .  [they]  do  not  of  necessity  have  top 
immediately  build  a  color  television  audience. i 

"Therefore,  if  color  television  is  to  grow  asN 
rapidly  as  did  black-and-white,  the  manu-'j 
facturers  for  the  first  time  will  have  consider-  ii 
able  responsibility  in  supporting  color  pro-' 
gramming.  Either  directly  or  indirectly,  wey 
manufacturers  will  have  to  assist  in  this  y 
activity.  .  .  ."  J 

The  RCA  Bloomington  plant  currently  has's 
three  black-and-white  and  one  color  line  in.D 
operation  and  is  expected  to  reach  color  pro-; 


duction  peak  in  six  to  eight  weeks. 

Mr.  Elliott  revealed  new  service  policies  for 
RCA  involving  three  types  of  contracts  for 
consumers,  to  be  announced  this  week. 

One  policy,  to  be  offered  at  $149.50,  would 
cover  one  year  of  unlimited  service — all  parts 
and  labor,  including  tubes  and  installation  and 
antenna  if  needed.  Another  would  be  offered 
with  unlimited  parts  and  calls  on  a  90-day  basis 
for  $99.50,  with  a  rate  of  $10  for  each  call 
thereafter.  A  third  type  would  cost  $25  and 
cover  installation  and  "educational"  features 
with  a  rate  of  $5.95  the  first  half-hour  and 
$3.50  for  each  additional  half  hour  for  labor. 

Mr.  Elliott  said  the  $1,000  price  tabbed  for 
initial  color  receivers  won't  come  down  until 
mass  production  is  reached.  He  felt  a  set  may 
be  available  for  $500  within  three  to  five  years. 
Initial  color  deliveries  will  be  made  sometime 
between  April  15-April  30,  he  added. 

NBC's  activity  in  color  tv  programming  was 
reported  by  Barry  Wood,  executive  producer 
and  color  coordinator  for  the  network.  NBC 
has  held  more  than  30  color  clinics  and  has  put 
over  150  different  products  before  the  color 
cameras  successfully,  he  said.  NBC  has  pre- 1|| 
sented  to  date  more  than  30  programs  in  color,  1 
he  said.  After  describing  the  NBC  color  facili- II 
ties  in  New  York — Colonial  Theatre,  and  in  f 
the  fall,  another  in  Brooklyn — and  in  Burbank  | 
■ — also  due  to  go  into  operation  this  autumn,  , 
Mr.  Wood  said  that  in  another  year  NBC  hopes  , 
to  have  a  color  facility  in  Chicago  and  after  | 
that  in  Cleveland  and  in  Washington. 

NBC's  mobile  color  unit  will  be  used  March 
31  to  bring  Washington's  Cherry  Blossom 
Festival  to  the  nation,  Mr.  Wood  said.  It  will 
also  be  used  for  Today,  the  Easter  parade, 
boxing  and  golf  tournament. 


Chromatic  Ups  Staff, 
Anticipates  More  Color 

ANTICIPATING  a  "drastic  upswing  in  color 
set  production  schedules  by  manufacturers  in 
the  coming  weeks,"  Chromatic  Television  Labs 
announced  last  week  that  its  West  Coast  staff 
had  been  increased  by  more  than  a  third. 

The  company  is  a  Paramount  Pictures  Corp. 
affiliate  which  has  rights  to  the  so-called  Law- 
rence tube  for  color  tv  and  is  licensing  manu- 
facturer for  its  production. 

Reporting  that  Chromatic's  licensees  are 
making  significant  progress  toward  mass  pro- 
duction of  21-  and  24-inch  sets  incorporating 
the  Chromatron,  or  Lawrence  tube,  Chromatic 
President  Richard  Hodgson  said: 

"Color  tv  with  a  mass  audience  is  closer 
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jthan  some  elements  in  the  industry  would 
I  have  the  American  public  believe.  Because  of 
jour  conviction  that  color  is  near,  Chromatic 
began  manufacturing  operations  March  15  at 
Emeryville,  Calif.,  where  we  are  producing 
grids — the  color  structure  mounted  in  the  face 
of  our  tube. 

"Originally,  we  had  planned  to  produce  25,- 
000  units  before  the  end  of  the  year  but  we 
have  recently  upped  the  goal  drastically.  While 
25,000  units  would  be  a  third  of  what  some 
industry  spokesmen  are  predicting  as  the  color 
set  production  for  the  whole  industry  this  year, 
we  feel  it  is  too  conservative  a  production 
target." 

Production  of  tubes  for  sets  incorporating 
the  Chromatron  will  depend  to  a  great  extent 
on  availability  of  rectangular  glass  "envelopes," 
Mr.  Hodgson  said.  But  substantial  progress  is 
being  made,  he  said,  noting  that  Thomas  Elec- 
!  tronics  Co.,  a  Chromatic  licensee,  displayed  a 
! 21 -inch  rectangular  all-glass  Lawrence  color 
{tube — the  first  in  the  industry,  he  said — at  the 
!  IRE  convention  in  New  York  last  week. 

Executive  personnel  changes  at  Chromatic, 
as  announced  by  Mr.  Hodgson,  included  the 
appointment  of  Morgan  A.  Gunst  Jr.,  with  the 
company  since  its  foundation  in  1951,  as  prod- 
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uct  manager,  to  han- 
dle commercial  re- 
lations with  licensees 
and  sales  from  the 
grid  operation;  Earl 
Sargent,  of  Chroma- 
tic's  West  Coast  de- 
velopment laborator- 
ies at  Oakland, 
named  head  of  man- 
ufacturing at  the 
Emeryville  plant, 
with  Louis  Silverman 
appointed  chief  man- 
ufacturing engineer; 
Edward  J.  Daven- 
port, with  National  Union  Radio  Corp.  for 
eight  years  named  chief  commercial  engineer 
af  Chromatic. 

Craig  Nunan,  in  charge  of  research;  Don 
fCone,  in  charge  of  development,  and  Crawford 
^ooley,  business  manager,  continue  in  their 
>resent  posts.  Howard  Patterson  remains  gen- 
ial manager  for  West  Coast  operations. 


MR.  DAVENPORT 


lagnecord  Demonstrates 
ligh  Speed  Tape  Recorder 

SOUND  recorder  that  will  record  sound 
nd  electronic  impulses  at  more  than  80  times 
he  rate  of  normal  speech  and  a  similar  device 
hat  will  register  four  conversations  simultan- 
:ously  on  a  single  magnetic  tape  and  auto- 
natically  unscramble  them  so  that  they  can  be 
clayed  back  individually  or  in  pairs  were 
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demonstrated  in  New  York  last  week  by  Mag- 
necord  Inc.,  Chicago. 

The  high  speed  recorder  is  said  to  be  capable 
of  recording  and  reproducing  at  a  frequency 
in  excess  of  250,000  cycles  per  second  as 
compared  with  normal  speech  of  3,000  cycles 
and  maximum  frequency  reception  of  15,000 
cycles  for  most  equipment  currently  in  use. 
William  L.  Dunn,  Magnecord  president,  stated 
that  with  certain  engineering  refinements,  the 
equipment  will  be  adaptable  to  television  re- 
cordings and  transcriptions,  but  declined  to 
set  a  date  when  the  company  would  sanction 
the  unit  for  television  use. 

The  four-channel  single-tape  recorder  was 
said  to  be  an  adaptation  of  a  similar  Magne- 
cord unit  placed  in  use  last  July  at  22  airports 
across  the  country.  Mr.  Dunn  said  the  recorder 
has  uses  in  the  medical  field  and  as  a  medium 
of  inter-communication  between  police,  fire  and 
similar  civil  defense  bodies. 


RCA,  GE  EXTEND 
SUBLICENSE  PACT 

RCA  and  General  Electric  Co.  have  reached 
a  new  agreement  extending  to  Dec.  31,  1962, 
RCA's  right  to  sub-license  third  parties  for  the 
manufacture  of  radio  and  tv  equipment  under 
GE  patents  on  inventions  made  by  GE  on  or 
before  Dec.  31,  1954. 

The  agreement,  signed  March  5,  followed  by 
several  weeks  a  decision  of  the  U.  S.  District 
Court  for  the  District  of  Delaware  upholding 
RCA's  right  to  issue  such  sublicenses  under 
GE  and  Westinghouse  patents  for  the  life  of 
each  patent  [B»T,  Jan.  18].  It  was  assumed  GE 
would  not  now  appeal  that  decision,  in  view  of 
the  new  agreement,  although  GE  spokesmen 
could  not  confirm  this  assumption  directly. 

Patents  affected  by  the  agreement  were  de- 
scribed as  involving  inventions  useful  in  ra- 
dio, black-and-white  television,  color  television 
and  transistors. 

A  statement  issued  by  GE's  electronics  div. 
last  Wednesday  pointed  out  that  the  decision 
of  the  federal  court  in  Delaware  meant  that,  in 
some  cases,  RCA's  right  to  issue  sublicenses 
on  the  GE  patents  involved  might  have  contin- 
ued for  20  years  or  longer,  but  that  "the  new 
agreement  limits  the  sub-licensing  rights  and 
the  sub-licenses  themselves  to  eight  years  be- 
yond Dec.  31,  1954." 

The  sublicensing  rights  in  question  in  the 
Delaware  court  case  originally  were  conferred 
in  an  agreement,  known  as  "The  A-l  Agree- 
ment," entered  into  by  RCA,  GE,  and  West- 
inghouse in  1932,  following  a  government  anti- 
trust suit.  GE  contended,  in  a  motion  joined 
in  by  Westinghouse,  that  the  terms  of  the  con- 
sent decree  should  be  interpreted  as  terminat- 
ing RCA's  sublicensing  rights  as  of  Dec.  31, 
1954. 


Transmitting  Equipment 


TRANSMITTER  SHIPMENTS 

Station  Power       Band  Use 

Gates  Radio  Co. 
WRMN   Elgin,   III.  500  w      am  replacement 

WLIK  Newport,  Tenn.  I  kw     am  new  station 

General  Electric  Co. 

KGVO-TV  Missoula,  Mont.  5  kw  tv  (ch.  13)  new  station 
GE  also  reported  shipments  of  a  35  kw  amplifier  to  WDSM-TV 
Superior,  Wis.  (ch.  6),  and  12-bay  antennas  to  KGO-TV  San 
Francisco  (ch.  7);  WGAN-TV  Portland,  Me.  (ch.  13);  WBKB 
(TV)  Chicago  (ch.  7),  and  WXYZ-TV  Detroit  (ch.  7).  The 
company  reported  orders  were  received  from  KCMC-TV  Texar- 
kana,  Tex.  (ch.  6).  for  a  35  kw  amplifier;  WCAX-TV  Burl, 
ington,  Vt.  (ch.  3),  5  kw  transmitter,  four-bay  antenna  and 
studio  equipment,  and  WFIE  (TV)  Evansville.  Ind.  (ch.  62), 
12  kw  amplifier. 


Midget  Radio 

A  SMALL  radio  receiver,  weighing  about 
five  ounces  and  capable  of  being  worn 
like  a  hearing  aid,  has  been  developed  by 
two  General  Electric  engineers,  W,  F. 
Chow  and  J.  J.  Suran. 

The  radio  was  developed  in  GE's  elec- 
tronics laboratory  primarily  for  civil  de- 
fense use,  and  is  described  as  an  experi- 
mental model,  needing  further  develop- 
ment for  mass  production. 

The  model  is  tuned  to  1260  kc,  one  of 
two  channels  allocated  for  civil  defense 
broadcasting  use,  and  is  said  to  be  cap- 
able of  continuous  operation  for  more 
than  a  month  without  battery  replace- 
ment. Long  battery  life  is  achieved 
through  use  of  germanium  devices  that 
have  less  power  requirements  than  con- 
ventional radio  tubes. 


DuMont's  New  Dolly-Tripod 

NEW  PORTABLE  tv  dolly  and  tripod  com- 
bination, suitable  for  either  studio  or  field  use, 
was  introduced  last  week  by  Allen  B.  DuMont 
Labs.  Tubular  legs  of  the  tripod  permit  taking 
pictures  from  a  low-level  of  eight  inches  above 
floor  or  ground  to  top  height  of  52  inches. 
Joined  flat  steel  pads,  bottom-faced  with 
serrated  rubber,  provide  firm  grip  of  ground 
or  can  clamp  easily  to  dolly  for  studio  use. 
Tripod  folds  to  a  31 -inch  length,  weighs  less 
than  40  pounds.  Dolly's  legs  can  be  compressed 
horizontally  to  a  27-inch  base  or  expanded  to 
a  44-inch  base. 


HOW  TO  PRODUCE  A 


Exploit    the  booming 
Do-lt-Yourself  market 
with  a  Handyman  Show 
on  your  Channel.  Manu- 
facturers and  retailers  of  building 
materials,  tools  and  equipment  are 
clamoring  for  time  on  Do-lt-Your- 
self TV  Shows. 

We've  done  all  the  research,  all 
the  planning.  We  have  the  format, 
the  scripts,  the  lists  of  prospective 
sponsors.  Save  yourself  thousands 
of  dollars  in  time,  effort  and  mis- 
takes by  taking  advantage  of  our 
experience  with  this  type  of  show 
in  the  Washington,  D.  C.  market. 

Available  in  all  markets  except 
Washington  -  Baltimore  -  Richmond. 
A  small  fee  takes  care  of  the  entire 
package.  Write  for  information. 

I.  T.  Cohen 

1322  New  York  Avenue,  N.W. 
Washington,  D.C. 
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PERSONNEL  RELATIONS 


EDUCATION 


ABC  Seeks  NLRB  Rule 
On  AFTRA  Membership 

ABC  plans  to  ask  NLRB  to  rule 
on  whether  musicians  who 
perform  certain  other  duties 
must  join  AFTRA,  following 
walkout  threat  by  the  union 
in  New  York,  Chicago  and  ios 
Angeles  network  studios. 

ABC  planned  last  Thursday  to  seek  an  NLRB 
ruling  to  determine  whether  musicians  on  their 
stations  who  perform  certain  duties  beyond 
those  of  a  strictly  musical  nature  should  be 
compelled  to  join  the  American  Federation  of 
Television  &  Radio  Artists. 

The  decision  to  call  on  NLRB  was  made 
after  a  threatened  walkout  by  AFTRA  mem- 
bers employed  in  New  York,  Chicago  and  Los 
Angeles  was  resolved  on  Wednesday  night  by 
union  and  network  officials.  AFTRA  had  is- 
sued a  warning  earlier  in  the  week,  claiming 
it  would  call  a  walkout  unless  musicians  on 
several  programs  at  ABC-TV's  WBKB  (TV) 
Chicago  joined  AFTRA.  The  union  had  con- 
tended that  these  musicians,  in  addition  to  play- 
ing instruments,  gave  performances  of  such  a 
nature  to  bring  them  under  the  jurisdiction  of 
AFTRA. 

Both  ABC-TV  spokesmen  and  George  Heller, 
executive  director  of  AFTRA,  said  an  agree- 
ment was  reached  whereby  the  musicians  at 
WBKB  (TV)  would  restrict  themselves  to  musi- 
cal activities.  A  network  spokesman  added 
that  ABC-TV  considered  this  agreement  as 
binding  until  a  final  determination  is  made  by 
NLRB. 

The  episode  at  WBKB  (TV)  is  the  latest  in 
a  series  of  disputes  by  AFTRA  and  American 
Federation  of  Musicians  with  respect  to  hold- 
ing dual  membership  cards.  Several  weeks  ago 
NLRB  ruled  in  a  decision  affecting  musicians 
at  KEX  Portland  that  they  need  not  belong  to 
AFTRA  unless  they  so  desired  [B»T,  March  8]. 
At  that  time  James  C.  Petrillo,  AFM  president, 
hailed  the  decision  as  a  "victory"  for  his  union. 

Mr.  Heller  told  B«T  Thursday  that  the  situa- 
tions are  not  analogous  because  AFTRA  did  not 
have  an  established  unit  at  KEX  but  has  one 
at  WBKB  (TV). 


AFM  Union  Asks  Air  Debate 
In  WOR-AM-TV  Dispute 

AFM  Local  802  offers  to  pay 
half  the  costs  of  simulcast  on 
WOR-AM-TV  New  York  to  de- 
bate stands  in  dispute. 

PROPOSAL  for  a  broadcast  debate  on  the 
merits  of  their  month-old  labor  dispute  was  to 
be  made  today  (Monday)  by  Local  802,  Ameri- 
can Federation  of  Musicians,  to  management 
of  WOR-AM-TV  New  York. 

The  offer  was  to  be  made  by  Al  Manuti, 
president  of  Local  802,  in  a  telegram  to 
Thomas  F.  O'Neil,  president  of  General  Tele- 
radio,  licensee  of  the  stations.  In  his  message, 
Mr.  Manuti  will  suggest  the  debate  be  carried 
over  WOR-AM-TV,  the  union  to  pay  half  the 
cost. 

WOR-AM-TV  has  been  operating  for  a 
month  without  musicians.  The  dispute  began 
Feb.  28  when  an  extended  contract  expired  and 
agreement  could  not  be  reached  on  a  method 
of  employing  musicians.  The  union  insisted 
the  stations  maintain  a  quota  of  staff  musicians 
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as  in  the  past.  The  stations  demanded  the 
right  to  hire  musicians  on  a  "per  program"  or 
'"as  needed"  basis,  contending  they  had  the 
right  to  operate  on  the  most  economical  basis 
possible.  The  stations  had  employed  40  staff 
musicians. 

Several  sessions  were  held  in  the  past  with 
the  Federal  Mediation  and  Conciliation  Service 
but  no  progress  was  made  in  resolving  the 
dispute.  Another  meeting  will  be  held  Friday. 

The  union  has  maintained  pickets  at  the 
stations'  studios  since  Judge  Hammer  denied 
WOR-AM-TV's  motion  for  an  injunction  re- 
straining picketing.  A  spokesman  for  the  sta- 
tions told  B»T  last  Thursday  plans  are  under 
way  to  file  an  appeal  before  the  Appellate 
Division  of  the  New  York  Supreme  Court  by 
April  15. 


Film  Council  Asks 
Ban  on  Foreign  Pacts 

CONTINUING  its  fight  against  "runaway" 
film  production  by  American  producers  "who 
go  abroad  to  take  advantage  of  cheap  foreign 
labor,"  Hollywood  AFL  Film  Council  in  an 
"urgent  communication"  last  week  urged  in- 
dustry leaders  not  to  countenance  agreements 
with  foreign  countries  that  call  for  artificial 
monetary  restrictions  and  subsidiaries  for  film- 
making overseas. 

The  U.  S.  government  should  also  be  a 
"supporting  member"  of  the  American  "nego- 
tiating team  in  order  to  equalize  the  bargaining 
power"  when  foreign  government  representa- 
tives participate  in  negotiations  between  the 
respective  film  industries,  the  council  said. 

Copies  of  the  communication  were  sent  to 
President  Eric  Johnston  of  the  Motion  Pictures 
Assn.  of  America,  President  Ellis  Arnall  of  the 
Society  of  Independent  Motion  Picture  Produ- 
cers, U.  S.  Secretary  of  State  John  Foster 
Dulles  and  other  state  department  officials. 

Naming  Dolph  Thomas  as  chairman,  the 
council  also  set  up  a  special  standing  com- 
mittee to  work  with  management  and  fully 
discuss  foreign  negotiations.  Other  members 
are  Herb  Aller,  Ralph  Clare,  John  Dales  Jr., 
George  Flaherty,  John  Lehners,  Pat  Somerset 
and  James  Tante. 

The  council,  consisting  of  29  member  unions 
and  guilds,  represents  more  than  24,000  motion 
picture  and  tv  film  workers. 


Western  RWG  Wants 
Vote  on  Three  Plans 

WESTERN  Regional  Council  of  the  Radio 
Writers  Guild,  adding  further  confusion  to  the 
proposed  reorganization  of  writers  within  the 
Authors  League  of  America,  has  notified  ALA 
it  wants  to  vote  on  three  proposed  plans  rather 
than  just  one.  If  no^sanction  to  this  is  forth- 
coming, there  will  be  an  immediate  membership 
referendum  on  requesting  the  group's  release 
from  ALA  with  contracts  intact,  it  was  said. 
RWG  eastern  members  have  been  invited  to  join 
the  western  group  in  its  action. 

Meanwhile,  western  members  have  voted  for 
a  referendum  on  the  three  re-organization 
plans:  (1)  two  corporate  setups  for  eastern  and 
western  groups  respectively,  similar  to  that  sug- 
gested by  Screen  Writers  Guild  and  ALA,  (2) 
one  corporate  group  as  advocated  by  RWG's 
eastern  and  western  councils,  and  (3)  the  Tele- 
vision Writers  of  America  proposal  of  one  over- 
all broadcasting  writers  union. 

TWA  is  intensifying  its  campaign  for  radio 
writers  and  recently  filed  for  a  National  Labor 
Relations  Board  election  to  represent  them. 


WSM-AM-TV  and  Peabody 
Plan  Summer  Workshop 

WSM-AM-TV  Nashville  and  Peabody  College^ 
for  Teachers  have  organized  the  Peabody- WSM 
Radio-Television  Summer  Workshop  to  show! 
teachers  how  to  produce  educational  programs. 

WSM-TV  has  experimented  with  an  educa-j 
tional  series  titled  Let's  Find  Out.  Audience  in-1 
terest  and  response  was  so  great  that  the  pro^ 
gram  was  among  the  ten  most  popular, 
multi-weekly  local  tv  shows  in  a  recent  survey,. 


COMPLETING  plans  for  the  Peabody- 
WSM  Radio-Television  Summer  Workshop 
are:  Dr.  Henry  Hill  (seated),  president, 
Peabody  College;  standing  (I  to  r),  John 
H.  DeWitt  Jr.,  president,  WSM-AM-TV 
Nashville;  Dr.  Felix  Robb,  dean  of  in- 
struction, Peabody,  and  Marjorie  Cooney, 
stations'  director  of  special  programming. 

station  said.  This  prompted  WSM-AM-TV  td 
offer  teachers  the  opportunity  to  create  nev 
ones. 

The  workshop  will  be  under  the  direction  o 
Marjorie  Cooney,  WSM-AM-TV  director  o: 
special  programming,  and  Dr.  Felix  Robb,  dear! 
of  instruction  at  Peabody.  It  is  scheduled  fo 
Aug.  2  through  14. 


! 


WGAR-WRU  Scholarship 

WGAR  Cleveland  and  Western  Reserve  U, 
will  award  a  four-year  WRU  scholarship  an<j 
a  part-time  job  at  the  station  to  the  grand  priz< 
winner  of  its  seventh  annual  WGAR-WRli 
Speech  Tournament  to  be  held  during  Apri;  j, 
and  May,  Carl  E.  George,  WGAR  genera^  ,» 
manager,  and  Warren  Guthrie,  chairman  o\{ 
WRU's  speech  department,  said  last  week. 

The  contest  among  northern  Ohio  hig\ 
school  seniors  will  award  clock  radios  to  win 
ners  in  each  of  four  divisions,  with  the  gran<; 
winner  to  be  selected  from  among  finalists,  the^ 
said. 


Electronics  Scholarship 

STUDENTS  from  Panama,  Nicaragua,  Hon 
duras,  El  Salvador  and  Costa  Rica  will  b< 
offered  $1,500  tuition  scholarships  for  two-yea 
courses  in  electronics  at  Capitol  Radio  Engi 
neering  Institute,  Washington,  it  was  announce! 
last  fortnight. 

The  State  Dept.  has  approved  the  scholar^ 
ships  program  initiated  by  Eugene  H.  Rietzke 
founder  and  president  of  CREI,  in  cooperation 
with  Friends  of  the  United  States  of  Latii 
America.  The  first  student  will  be  a  17-year 
old  Costa  Rican. 
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TV  LOOMS  LARGE  AT  RECORD  CARTB  MEET 
AS  450  CANADIANS  ASSAIL  PROBLEMS 

Canadian  radio  and  tv  broadcasters  set  record  for  attendance  and 
work  accomplished  at  29th  annual  convention  in  Quebec.  Television 
for  the  first  time  occupies  a  major  part  of  the  CARTB  agenda. 


PROBLEMS  of  Canadian  television  broadcast- 
[  ers  for  the  first  time  occupied  a  major  portion 
I  of  the  annual  meeting  of  Canadian  Assn.  of 
Radio  &  Television  Broadcasters 
CANADA       at  the  Chateau  Frontenac  Hotel  at 
Quebec  last  week. 
Problems  peculiar  to  Canada,  such  as  high 
customs  duties  on  imported  kinescopes  and 
films  and  customs  rebates  on  commercial  kine- 
scopes not  approved  by  Canada's  food  and  drug 
government  censors,  were  discussed  at  a  full 
closed  meeting  of  voting  delegates  on  the  final 
morning  of  the  29th  CARTB  convention. 

Canadian  broadcasters  unanimously  resolved 
to  press  their  fight  for  an  independent  regula- 
tory body,  to  secure  tv  licenses  for  qualified 
citizens  in  all  markets,  to  press  Ottawa  for 
definition  of  policy  on  civil  defense  broadcast- 
ing, and  to  urge  stations  to  expand  usage  of 
BMI  music.  They  also  decided  to  publish  a 
booklet  outlining  career  openings  at  independent 
Canadian  stations,  to  assure  for  radio  and  tv 
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THE  John  J.  Gillin  Jr.  Memorial  Award  of 
CARTB  was  won  by  CJVI  Victoria  for 
public  service.  Canadian  Member  of 
Parliament  J.  T.  Richard  of  Quebec  (c) 
presents  the  award  to  Hugh  A.  Curtis, 
CJVI  program  staff,  while  William  Guild, 
CJVI  manager  holds  the  barometer  clock 
as  station's  permanent  award. 


stations  the  same  rights  as  other  publishing 
media  with  respect  to  libel  and  slander  and 
off  reporting  by  audio  and  visual  techniques,  to 
establish  a  special  rate  for  government  business 
to  aid  government  departments  in  assessing 
broadcast  advertising  costs,  and  in  future  to 
avoid  meetings  placing  "our  friends  in  the 
CBC"  in  an  embarrassing  position  by  inviting 
them  to  discussions  or  speeches  which  might 
cause  embarrassment. 

The  CARTB  convention  which  closed  late 
Wednesday  set  a  record  for  attendance,  with 
irasB.  nmT  aD0Ut  450  delegates  and  guests  registered,  and 
also  in  regard  to  work  done.    Future  meetings 
f?  ?!  will  be  divided  into  separate  radio  and  television 
sections,  with  three  members  of  the  expanded 
17-man  board  to  represent  television  broadcast- 
ers.   The  three  members  to  sit  on  the  1954-55 
board  for  tv  stations  will  be  announced  later. 
Fmley  H.  MacDonald,  CJCH  Halifax,  was 
elected  president,  with  Jack  Davidson,  CJKL 
1 7-year-  '.Kirkland  Lake,  as  vice  president.    F.  H.  El- 
phicke,  CKWX  Vancouver,  retiring  president, 
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conducted  all  meetings. 

At  the  affiliated  television  meeting  it  was 
decided  to  plan  establishment  of  a  separate 
tv  sales  department,  to  study  a  code  of  ethics, 
to  continue  discussions  with  the  Canadian  Dept. 
of  Customs  and  Excise  on  easing  customs  tariff 
problems,  and  to  study  more  complicated  tele- 
vision copyright  problems.  Relations  with  CBC 
on  film  bookings,  program  regulations  and  per- 
centage of  time  for  commercials,  were  reported 
as  progressing  satisfactorily.  CBC  was  reported 
as  being  more  commercially  minded  on  televi- 
sion than  on  radio  and  as  being  more  under- 
standing of  independent  operators'  problems. 

The  final  day's  meetings  included  reports 
on  the  CARTB  teen-age  book  parade  pro- 
gram now  doing  an  exceptional  public  rela- 
tions job  for  independent  broadcasters,  and  a 
report  on  a  cost  accounting  and  job  evaluation 
program  undertaken  by  33  stations. 

How  various  stations  are  using  news  to  build 
sales  was  discussed  by  a  panel  on  the  final  day, 
with  Sam  Ross,  CKWX  Vancouver;  Godfrey 
Hudson,  CFQC  Saskatoon,  and  William  Hutton, 
Radio  Press  Ltd.,  Moncton.  Detailed  operational 
information .  on  news  departments  was  given 
by  the  panel. 

Pat  Freeman,  CARTB  sales  and  research  di- 
rector, in  his  report  on  the  final  afternoon, 
pointed  to  increased  use  of  radio  by  Canadian 
and  American  advertisers  in  Canada  in  the  past 
year,  but  warned  that  eight  national  sponsors 
accounted  for  half  of  the  total  national  radio 
advertising  expenditures  among  700  national  ad- 
vertisers. He  outlined  the  presentation  on 
commercial  radio  and  television  to  be  made 
to  the  meeting  of  the  Assn.  of  Canadian  Ad- 
vertisers at  Toronto  May  5. 

Mestre  Boosts  Inter-American 

More  than  400  broadcasters  heard  Goar 
Mestre,  CMQ  Havana,  urge  CARTB  to  take 
a  more  active  part  in  the  Inter-American  Assn. 
of  Broadcasters.  Mr.  Mestre  told  the  opening 
session  of  CARTB  last  Monday  at  Quebec's 
Chateau  Frontenac  Hotel  that  "the  time  has 
come  for  you  to  pitch  in  with  your  experience, 
give  us  the  benefit  of  your  counsel,  point  out 
the  pitfalls  already  familiar  to  you,  and  to 
feel  that  the  association  is  just  as  much  yours 
as  it  is  ours." 

In  the  most  heavily  attended  convention  in 
CARTB's  29-year-history,  Mr.  Mestre  described 
to  Canadian  and  American  broadcasters  the 
problems  of  radio  and  television  in  Latin- 
America  and  the  need  for  broadcasters  on  this 
continent  to  continue  their  fight  for  "one  of 
the  greatest  influences  in  modern  democracy, 
free  radio  and  television. 

"In  the  last  seven  years  we  (in  Latin-Amer- 
ica) have  had  to  wage  many  battles.  Some 
we  have  lost,  others  we  have  won.  ...  In- 
variably the  first  symptoms  of  dictatorship  ap- 
peared in  the  radio  industry.  Dictatorships  in- 
variably move  in  first  on  radio,  later  into  news- 
papers and  finally  into  every  single  human 
activity. 

"Direct  attacks  on  freedom  of  speech,  or 
freedom  of  information,  destroying  or  closing 
up  radio  stations  or  newspapers,  or  jailing 
newspaper  editors,  have  been  rapidly  falling 
in  disuse.  The  attacks  on  freedom  are  now 
taking  more  subtle  forms,  directed  to  control 
and  subject  by  more  indirect  methods  the  in- 
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dependence  ...  of  radio  stations  or  news- 
papers. 

"Freedom  of  information  or  the  editorial 
independence  are  no  longer  attacked  directly. 
-The  attacks  are  now  directed  at  the  finances 
of  radio  stations  and  newspapers.  We  must 
be  alert  to  detect  and  denounce  these  new 
tactics  whenever  and  wherever  they  appear. 

"Many  of  us  are  now  looking  to  you,  in 
Canada,  as  one  of  the  great  nations  of  the 
world  as  we  have  for  years  looked  upon  some 
European  countries  and  upon  the  United 
States.  Whatever  you  do  here  good  or  bad  is 
bound  to  have  tremendous  influence  on  many 
other  countries." 

Freedom  of  the  broadcast  press  was  the 
keynote  of  the  CARTB  convention's  opening 
day.  Don  Henshaw,  executive  of  MacLaren 
Adv.  Ltd.,  Toronto,  followed  the  same  theme, 
pointing  out  that  perhaps  it  is  up  to  independent 
Canadian  broadcasters  to  liberate  the  Canadian 
Broadcasting  Corp.  from  the  job  of  being  both 
referee  of  the  Canadian  industry  and  a  com- 
petitor. 

He  told  the  convention  the  public  is  on  the 
side  of  the  independent  broadcaster  insofar  as 
he  is  part  of  the  free  press,  that  in  his  experi- 
ence the  advertiser  does  not  influence  editorial 
opinion  or  the  news,  that  the  Canadian  sta- 
tions take  their  culture  from  the  soil  and  the 
people  of  Canada,  while  CBC  takes  its  mean- 
ing of  culture  from  the  Massey  Commission 
report.  "The  fight  for  freedom  of  thought  is 
not  ended,"  Mr.  Henshaw  concluded. 

Opening  the  convention,  CARTB  president 
F.  H.  Elphicke,  CKWX  Vancouver,  reported 
a  membership  of  125  stations  and  16  television 
stations.  He  said  business  in  general  has  been 
good,  that  prospects  for  the  forthcoming  year 
look  good  but  will  require  greater  selling  effort, 
and  that  "radio  cannot  be  replaced  by  any 
other  media." 

Mr.  Elphicke  said  it  is  planned  to  add  three 
more  directors  to  the  CARTB  board  for  a 
total  of  17,  with  the  new  directors  represent- 
ing tv  stations.  He  felt  that  for  Canadian  tv 
development  more  stations  in  each  major  city 
should  be  licensed  or  Canadians  will  tend  to 
look  more  and  more  at  U.  S.  tv  stations  in 
border  areas. 

"The  television  screen,  far  more  than  the 
printed  page,  is  going  to  shape  the  future  of  the 
'Century  of  the  Common  Man',"  Malcolm 
Muggeridge,  editor  of  Punch,  told  the  CARTB 
at  its  annual  dinner.  Stating  bluntly  that  there 
are  only  two  possibilities  for  tv — state  or  private 
interests,  he  submitted  that  "all  devices  like 
public  utilities  which  purport  to  provide  a 


JAMES  MONTAGNES  (I),  B*T  Canadian 
representative,  receives  his  Quarter  Cen- 
tury Club  Award  at  the  CARTB  Conven- 
tion at  Quebec  from  Jack  Beardall,  CFCO 
Chatham,  chairman,  awards  committee. 


middle  way  are  just  so  much  humbug." 

Mr.  Muggeridge  felt  Britain's  "independent 
television  authority"  which  had  grown  out  of 
his  campaigning  [B«T,  Feb.  22]  and  that  of 
others  for  free  enterprise  tv  in  Great  Britain, 
is  a  "rather  pitiable  little  mouse,  hampered 
by  every  sort  of  restriction  and  qualification, 
which  is  supposed  to  produce  programs  in 
competition  with  the  British  Broadcasting 
Corp.  .  .  .  This  arrangement  is  doubtless  the 
best  that  could  be  got  through  the  present 
House  of  Commons.  .  .  .  When  I  think  of 
all  this  timidity,  this  fear  of  letting  things  rip, 
the  nightmare  shape  of  the  servile  state  looms 
up  before  me.  The  appalling  truth  is  that 
human  beings  become,  enslaved,  not  so  much 
because  a  condition  of  slavery  is  imposed 
upon  them,  as  because  they  fear  to  be  free. 
They  protect  themselves  against  the  harsh, 
tumultous  currents  of  life,  and  in  so  doing 
fashion  a  prison." 

At  the  annual  dinner  the  John  J.  Gillin  Jr. 
Memorial  Award  for  public  service  broad- 
casting was  presented  to  CJVI  Victoria,  with 
manager  William  Guild  accepting  the  award 
donated  by  the  CARTB  in  memory  of  the  late 
John  J.  Gillin  Jr.,  WOW  Omaha,  who  used  to 
attend  all  CARTB  annual  meetings  as  a  dele- 
gate from  the  NARTB. 

William  D.  Forst,  chief  engineer  of  CKOM 
Saskatoon,  was  presented  with  the  Col.  Keith 
S.  Rogers  Memorial  Award,  donated  by  Ca- 
nadian General  Electric,  for  his  pioneering 
efforts  in  the  field  of  unattended  operation  of 


broadcast  transmitters. 

Nine  new  members  were  added  to  the 
CARTB  Quarter  Century  Club  with  presenta- 
tions at  the  annual  dinner,  for  actively  serving 
the  broadcasting  industry  for  25  years.  These 
were  presented  to  S.  Ramsay  Lees,  Ruthrauff 
&  Ryan  Inc.,  Toronto;  Marcel  Provost,  French 
Radio  Assoc.  Ltd.,  Montreal;  H.  B.  Seabrook, 
RCA  Victor  Ltd.,  Montreal;  James  Montagnes, 
B«T,  Toronto;  Ernest  A.  Strong,  CKCK  Re- 
gina;  Fred  Bass,  CKWX  Vancouver;  George 
Vincent,  CKRC  Winnipeg;  Mrs.  Laddie  W. 
Fennell,  CJOR  Vancouver;  and  Mrs.  Ruby 
Ramsay  Rouse,  CFRB  Toronto. 

With  more  effort  expected  to  sell  radio, 
panel  discussions  on  various  aspects  of  building  j 
sales  were  featured  on  the  first  and  second 
day  of  the  convention.  Selling  problems  andi 
new  ideas  in  broadcasting  were  presented  by  I 
advertisers,  agency  executives,  station  owners! 
and  news  services.  New  ideas  included:  meth-S 
ods  of  using  28  local  newscasts  daily  by  CJONj 
St.  Johns,  Nfld.;  how  to  use  listener  preferences  I 
for  popular  music  programs,  discussed  by  T.  S.j 
Marshall,  WOLF  Syracuse;  why  radio  wasl 
most  economical  for  his  firm  to  use,  by  Frank| 
Buckley,  Toronto  proprietary  manufacturer;! 
aversion  of  consumers  to  being  misled  in  some  I 
types  of  radio  advertising,  by  Claude  Root.j 
Montreal  Better  Business  Bureau;  how  stations! 
could  help  agencies  on  commercials,  by  Cliff 
Wingrove,  CFPL  London. 

BBM  Meeting 

The  tenth  annual  meeting  of  the  Bureau  of' 
Broadcast  Measurement,  Toronto,  was  presided 
over  by  Horace  N.  Stovin,  Toronto,  who  re- 
ported 140  Canadian  station  members,  almost 
90%  of  all  Canadian  stations.  Survey  reports 
for  1954  will  be  distributed  by  August.  New 
directors  elected  were  George  Bertram,  Swift 
Canadian  Ltd.,  Toronto;  Lee  Talley,  Coca-! 
Cola  of  Canada,  Toronto;  William  E.  Trimble,' 
Baker  Adv.  Ltd.,  Toronto;  Bob  Campbell,  J. 
Walter  Thompson  Co.,  Toronto;  J.  A.  duPontJ 
CJAD  Montreal;  H.  N.  Stovin,  station  repre-i 
sentative,  Toronto,  and  William  F.  Hawkins, 
CFOS  Owen  Sound,  Ont. 

A  closed  meeting,  after  lively  discussion, 
passed  a  resolution  to  add  three  television  di- 
rectors to  the  CARTB  Board,  to  sit  tempo-! 
rarily  on  a  14-man  board  till  CARTB  bylaws' 
are  amended  next  year. 

Board  of  directors  elected  for  1954-55  were 
F.  A.  Lynds,  CKCW  Moncton;  E.  F.  Mac-, 
Donald,  CJCH  Halifax;  F.  B.  Ricard,  CHNO 
Sudbury;  J.  P.  Lemire,  CKCH  Hull;  H.  Le- 
Page,  CHRC  Quebec;  Wally  Slatter,  CJOY| 
Guelph;  J.  A.  duPont,  CJAD  Montreal;  J.  E. 
Campeau,  CKLW  Windsor;  Jack  Davidson, 
CJKL  Kirkland  Lake;  Gerry  Gaetz,  CJCA 
Edmonton;  J.  S.  Boyling,  CHAB  Moose  Jaw; 
J.  B.  Craig,  CKX  Brandon;  F.  H.  Elphicke,| 
CKWX  Vancouver,  and  William  Rea,  CKNW 
New  Westminster. 

COMMONS  APPROVES 
COMMERCIAL  VIDEO 

THE  BRITISH  House  of  Commons  Thursday 
voted  296  to  269  in  favor  of  the  Churchill 
government  plan  to  bring  commercial  television! 

to  Great  Britain.  The  bill  still  must 
ENGLAND      pass  many  hurdles  but  its  passage 

is  now  regarded  as  assured,  withl 
some  areas  possibly  having  sponsored  tv  within^ 
16  months. 

The  British  Assn.  of  Chambers  of  Com-! 
merce  suggested  advertisers  and  educators  set 
up  a  code  to  keep  "American-style  huskstering" 
off  a  projected  network.  The  Free  Church 
Federal  Council,  a  Protestant  organization,  de- 
nounced the  plan  to  end  the  state-owned  tv 
monopoly.  i  1 
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OADCAST1NG 


Reprints  of  articles 
appearing  in  this  section 
are  available 
at  nominal  cost.  Write  to 

ADCA3TING  .  TELECA8TINQ 


The  Tape 
That  Mirrors 
the  Original 


Sound 


irish 


GREEN  BAND 


THE  FINEST  TAPE  YOUR  RECORDER  CAN  USE 

Just  as  the  reflection  of  a  perfect  mirror  is  faithful  to 
the  original  image,  in  every  detail,  so  too  does  irish  Green  Band  record,  retain 
and  reproduce  the  original  sound  with  flawless  fidelity. 

Instruments  will  reveal  that  irish  Green  Band  offers  lower  noise  level,  uniform 
sensitivity,  minimum  amplitude  variation,  less  distortion. 

But  instrument  tests  are  only  the  landmarks  of  good  design  and  production.  The 
final  proof  is  in  the  hearing.  To  appreciate  the  quality  of  irish  Green  Band,  it 
must  be  listened  to,  and  compared  with  other  tapes  on  the  same  recorder. 

You  will  find  that  the  only  limitation  to  IRISH  Green  Band  quality  is  the  limitation 
of  the  tape  recorder  itself  ...  it  is  the  finest  tape  your  recorder  can  use. 


irish 

GREEN  BAND 

is  fast  becoming  the 
choice  of  audio  engi- 
neers in  broadcast  sta- 
tions, recording  studios 
and  wherever  sound 
quality  is  of  paramount 
importance. 
1200  feet  on  plastic 

reel  $3.30  Net. 

2400  feet  on  metal 

or  fiberglas  reel.. $7.71  Net. 

One  day  you  will  surely 

use  IRISH  .  .  .  so  write 

today  for  free  sample 

reel. 


SOUND  RECORDING 


At  all  leading  radio  parts  distributors 
ORRADIO      INDUSTRIES,  INC. 

OPELIKA   9,  ALABAMA 

World's  Largest  Exclusive  Magnetic  Tape  Manufacturer 

EXPORT  DIVISION:  Morhan  Exporting  Corp..  458  Broadway,  New  York,  N.  Y. 


/Q      - '  •  ...  and  if  you're  a  KCMO  radio  and  television  ^-~©  £ 

1/  newsman  . .  .  you've  got  to  do  a  lot  more.         "~-1^>  ^ 

A  ^  KCMO's  news  department  has  won 

just  about  every  award  in  the  book  for 
doing  "a  lot  more."  The  big  reason? 
They're  all  trained  reporters  .  .  .  journalism 
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tyfjp  school  graduates.  Besides  pounding  regular 

.  £P    \J  Kansas  City  news  beats  to  get  the  news, 

they  know  how  to  write  it,  edit  it,  and  A 
Q  deliver  it  from  the  all-important  v 

\J  Mid-American  angle.  And  complete  KCMO 

P  &    •  facilities  make  the  job  that  much  more  y 


effective.  If  you're  pounding  a  sales-beat 
in  Mid-America,  you  can't  go  wrong  in 
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hiring  the  best  news  department  in  — 
Mid-America  .  .  .  KCMO's  Radio  and 


Ar~~    Television  news  department.  OT~S  U 
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Radio  and  tv  are  due  for  budget  boosts 
from  big  advertisers  who  believe  that  . .  • 

SALES  CAN  BEAT  A  SLUMP 


by  J.  Frank  Beatty 


BUSINESS  is  lousy;  business  is  fine.  Sales  are  down;  sales  are  up. 

It  all  depends  on  who's  talking.  But  it's  obvious  there  are  signs 
of  a  slump,  recession,  readjustment,  inventory  dissolution,  deviation 
in  cyclic  persistency  or  any  one  of  the  lacy  words  that  economists 
like  to  use. 

The  economists  are  fretting;  but  the  advertisers,  who  have  to 
keep  people  spending  their  money,  aren't — at  least,  not  much. 

B*T  has  contacted  some  of  the  key  figures  in  the  nation's  busi- 
ness, political  and  industrial  life  to  find  out  what  they  think  about 
the  state  of  America's  economic  health. 

At  the  same  time  it  has  tapped  the  views  of  those  who  guide  the 
nation's  spending  habits — advertising  directors. 

Prophets  of  gloom  moan  about  a  possible  5%  drop  in  business 
this  year.  Eager  advertisers  will  remind  them  it  would  merely  be 
a  5  %  drop  from  the  best  year  in  all  history. 

It's  Time  to  Advertise 

Symptoms  of  economic  trouble  set  up  an  ideal  situation  for  ad- 
vertising, providing  the  chance  to  get  larger  budgets  from  corpora- 
tion boards.  These  provide  the  chance  to  inform  people  about 
products  and  services — inform  them  so  well  and  so  effectively  that 
they  will  buy  as  they  have  never  bought  before. 

If  there's  a  dip  in  the  business  cycle,  or  even  a  slump,  the  nation's 
leading  advertisers  want  to  sell  the  nation  into  prosperity. 

Over  a  score  of  typical  advertising  executives,  representing  large 
and  small  companies  in  many  types  of  products  and  services,  have 
advertising  budgets  as  large  as  last  year,  or  larger. 

They  told  B»T  at  the  recent  Assn.  of  National  Advertisers  con- 
vention what  they  are  doing  this  year.  Many  of  them  said  they 
are  using  more  radio  than  ever  before.  They  like  tv,  and  are 
constantly  buying  more  but  they're  no  longer  "television  happy." 

A  lot  of  advertisers  scoffed  at  leading  questions  about  the  effects 
of  economic  trends.  "You  Easteners  are  slump  nuts,"  one  West 
Coast  advertiser  said.   "Don't  quote  me,  but  the  politicians  and 
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economists  are  talking  you  into  it."  He  has  a  lot  of  advertiser 
friends  who  feel  the  same  way. 

Advertising  executives  think  in  terms  of  selling.  They  are  more 
interested  in  selling  than  in  fat-chewing  about  recessions. 

On  the  other  hand,  there  are  the  economists  and  the  hard-bitten 
business  leaders  who  have  a  high-level  perspective.  They  take  a 
broad  and  realistic  look  at  what  has  happened  and  what  the  future 
holds. 

Advertisers  are  sensitive  to  what's  happening  today,  and  what 
will  happen  tomorrow.  Many  of  the  biggest,  selling  competitively, 
aren't  hit. 

In  the  competitive  soap-detergent  field,  a  spokesman  who  speaks 
with  authority  but  insists  on  anonymity,  said,  "We  expect  our  busi- 
ness to  stay  good.  We  see  no  softening  in  the  demand  for  our  soaps 
and  detergents.  Our  highly  competitive  industry  has  become  even 
more  competitive  with  the  entry  of  the  large  chemical  companies 
into  the  detergent  field.  So  you  can  expect  aggressive  advertising  to 
continue  to  be  an  important  part  of  our  business.  There  may  be 
minor  shifts  between  the  amount  of  radio  and  tv  time  used,  but 
both  will  continue  as  important  advertising  media  for  us." 

Raising  Living  Standards 

This  company  will  continue  to  sell.  Looking  at  the  economic 
situation  another  way,  Arno  H.  Johnson,  J.  Walter  Thompson  Co. 
vice  president  and  research  director,  said,  "The  magic  of  consump- 
tion offers  an  opportunity  for  utilizing  our  increased  productive 
ability  in  the  positive  form  of  a  better  standard  of  living.  Only  a 
\Vi%  increase  in  consumer  buying  in  1954  is  needed  to  offset 
defense  cuts." 

Dr.  Gabriel  Hauge,  economic  advisor  to  President  Eisenhower, 
summed  it  up  like  this,  "The  chances  are  excellent  that  we  can 
emerge  from  a  war  for  the  first  time  without  falling  on  our  faces. 
We  haven't  yet  seen  a  chain  reaction  of  the  type  that  brings  a 
depression.  The  adjustment  so  far  is,  by  and  large,  an  inventory 
adjustment.  The  decline  in  gross  national  product  is  the  same  as 
the  inventory  decline." 
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adjustment.  The  decline  in  gross  national 
product  is  the  same  as  the  inventory  decline. 

A  realistic  look  at  the  economic  picture 
was  taken  by  Dr.  Emerson  P.  Schmidt, 
director  of  economic  research,  U.  S.  Cham- 
ber of  Commerce.  'The  first  months  of 
1954  have  developed  about  as  expected — 
down  some  from  1953  but  still  indicating 
that  this  will  be  a  good  business  year,"  he 
said.  "About  60  million  people  are  at  work, 
total  personal  income  is  up  slightly  over  a 
year  ago,  and  prices  are  remarkably  stable. 
The  farm  price  decline  seems  about  over. 

"Steel  production,  automobile  output  and 
freight  carloadings  are  substantially  lower 
than  last  year,  indicating  that  we  have  not 
yet  reached  the  bottom  of  the  current  busi- 
ness decline.  Indeed,  the  high  postwar  level 
of  business  activity  now  bears  careful,  calm, 
imaginative  watching.  It  can  be  sustained 
but  not  without  some  further  shifts  and  ad- 
justments here  and  there  in  price,  tax  and 
profit  relationships." 

How  strong  is  the  United  States?  Richard 
L.  Bowditch,  president  of  the  U.  S.  Cham- 
ber, listed  these  realities: 

•  60  million  employed,  5  million  above 
World  War  II  peak;  3  million  unem- 
ployed. 

•  National  income  over  $300  billion  a 
year  ($292  billion  in  1952,  $278  billion 
in  1951). 

•  Disposal  income  (after  taxes)  $249 
billion  per  year  ($235  billion  in  1952, 
$225  billion  in  1951). 

•  Business  profits  $19.6  billion  in  1953, 
exceeded  only  in  1948,  1950  and  1951. 

•  New  and  improved  products  offered 
public. 

•  Large  population  increases. 

General-  Motors  is  spending  a  billion  dol- 
lars for  plant  expansion  in  the  next  two 
years,  "affirming  its  faith  in  our  country," 
said  Harlow  H.  Curtice,  president.  Sixty  per 
cent  of  the  program  will  be  completed  in 
1954.  Mr.  Curtice  said  the  expansion  "will 
enable  GM  to  continue  to  make  its  full 
contribution  to  a  strong  and  expanding  na- 
tional economy." 

Secretary  of  Commerce  Sinclair  Weeks 
told  B»T  that  recent  department  surveys 
reported  business  sales  expectations  in  gen- 
eral will  be  about  the  same  as  last  year, 
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with  durable  goods  looking  for  an  8%  dip 
and  utilities  expecting  a  10%  rise. 

"Output  of  goods  and  services  in  1953 
was  figured  at  $367.2  billion,  highest  in  his- 
tory," he  said.  "In  the  second  half  of  the 
year  transition  from  a  Korean  war  economy 
to  a  peace  economy  began.  Naturally  it  was 
recognized  that  following  the  slow-down  of 
the  earlier  defense  expansion,  certain  read- 
justments would  occur  in  the  civilian 
economy.  Some  of  these  readjustments  are 
over  and  others  continue. 

"The  annual  rate  of  national  output  has 
gone  down  but  the  decline  so  far  has  been 
moderate.  Even  so,  we  are  operating  at  a 
current  rate  a  bit  below  $360  billion.  The 
total  for  1952  was  $348  billion.  So  we  are 
much  better  off  than  two  short  years  ago." 

In  the  agency  field  Frederic  R.  Gamble, 
president  of  American  Assn.  of  Advertising 
Agencies,  told  B*T  that  "overall,  more  agen- 
cies are  ahead  of  last  year  than  behind." 

"This  is  a  particularly  good  time  to  ad- 
vertise," he  added.  "Most  advertisers  are 
stepping  up  their  appropriations.  It's  just  a 
matter  of  shaking  the  money  loose." 

Mr.  Gamble  recalled  that  the  American 
Statistical  Assn.  had  predicted  this  will  be 
"the  second  best  year  in  our  history."  He 
added,  "Can  this  be  construed  as  a  depres- 
sion?" 

Harold  C.  McClellan,  president  of  the 
National  Assn.  of  Manufacturers,  said: 
"Many  are  declaring  that  we*  are  in  a  re- 
cession or  heading  for  a  depression.  This 
is  an  election  year  and  some  who  are  pre- 
dicting a  serious  slump  are  using  the  current 
uncertainty  to  discredit  the  administration. 
Others  are  wholly  sincere,  but  are  frightened 
and  see  signs  of  trouble  everywhere. 

"Certainly  there  are  indications  of  some- 
thing, and  all  of  us  want  to  know  whether 
we  are  in  serious  economic  danger.  In  my 
opinion,  the  basic  elements  which  call  for 
either  recession  or  depression  are  not  pres- 
ent, and  they  will  appear  only  if  we  create 
them. 

"I,  for  one,  welcome  signs  pointing  to  the 
fact  that  we  are,  at  long  last,  entering  a 
period  of  transition — a  transition  from  an 
era  of  socialism  in  government  which  sorely 
threatened  our  whole  system  of  free  enter- 
prise to  a  period  promising  a  return  to  the 
philosophy  of  a  free,  competitive  economic 
system,  which  built  this  country  great  and 
strong." 

What  do  advertisers  think?    Here  are 


their  views  about  business  and  advertising: 

Sam  Thompson,  vice  president  and  gen- 
eral advertising  -  merchandising  manager, 
Borden  Food  Products  Co.  (Borden  Co.) — 

There's  no  sign  of  depression  in  the  food 
products  division  although  milk  is  feeling 
seasonal  and  price  influences.  Advertising 
is  up  10%.  We  made  the  mistake  of  put- 
ting radio  in  the  background  the  last  two 
years  but  are  starting  to  use  more.  Tv  and 
newspapers  are  the  principal  media,  how- 
ever. Coffee  sales  are  much  higher  but 
Star-Lac  milk  is  down. 

Lee  H.  Bristol  Jr.,  advertising  manager, 
Bristol-Myers  Co. — Maybe  a  readjustment 
or  recession  is  coming,  but  we  haven't  seen 
it  yet.  Bristol-Myers  is  doing  a  lot  of  local 
radio  and  tv  buying,  along  with  Nora  Drake, 
CBS  Radio;  Man  Behind  the  Badge  and 
Pride  of  the  Family,  CBS-TV;  Show  of 
Shows,  NBC-TV;  Garry  Moore,  CBS-TV. 
Trushay  is  on  70  radio  stations  locally  and 
we  are  on  Godfrey  Digest,  CBS  Radio.  Our 
advertising  budget  is  above  1953. 

William  G.  Power,  advertising  manager, 
Chevrolet  Motor  Div.  of  General  Motors 
Corp. — Someone  said  business  may  be  off 
5%  this  year.  Five  per  cent  of  what— 5% 
of  the  biggest  year  in  history.  Chevrolet  is 
using  local  radio,  our  own  programs,  to  bring 
people  into  our  showrooms,  as  well  as  two 
television  programs  plus  dozens  of  tv  spot 
campaigns.  We  hope  to  sell  1,700,000 
Chevrolets  this  year.  That's  bad — we  can 
make  2  million. 

Lauren  K.  Hagaman,  advertising  and 
sales  promotion  director,  Congoleum-Nairn 

— Our  total  advertising  budget  is  up  about 
50%  to  accommodate  television.  Last  Jan. 
26  we  started  Mr.  &  Mrs.  North  every  other 
week  and  we  used  a  little  tv  last  year.  We 
haven't  been  a  major  tv  advertiser  since  the 
original  Garroway-at-Large  program. 

Clark  Pettit,  advertising  manager,  Crown 
Zellerbach  Corp.,  Consumer  Products  Div. 

— The  paper  business  hasn't  felt  any  depres- 
sion. All  this  slump  talk  seems  to  come  out 
of  the  East.  Our  sales  of  newsprint  and 
magazine  paper,  plus  our  wide  line  of  con- 
'sumer  products,  are  up  all  along  the  line 
and  advertising  is  up,  too.  At  present  we 
use  little  radio  and  tv  but  are  making  plans  i 
to  use  the  media,  especially  tv  on  the  West 
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Coast.  We  market  mostly  in  the  1 1  western 
states  plus  areas  in  the  East  and  South. 

Edward  Bodensiek,  advertising  depart- 
ment, Dow  Chemical  Co. — Dow  is  meeting 
the  current  business  cycle  with  an  advertis- 
ing budget  far  ahead  of  last  year.  Radio 
and  television  are  double  the  1953  figure. 
Our  Saran-Wrap,  transparent  plastic  food 
wrapper,  is  meeting  a  fast-growing  demand, 
stimulated  by  radio  and  tv.  Television  in- 
cludes Today,  Kate  Smith  and  Show  of 
Shows  on  NBC-TV;  local  tv  in  13  cities;  ra- 
dio on  WWSW  Pittsburgh,  with  test  radio 
campaigns  in  a  number  of  markets. 

Lester  A.  Aue,  advertising  manager, 
Drackett  Co. — Sales  of  our  household  lines 
(Windex,  Drano)  are  up.  Depression?  We 
don't  see  any  depression  signs  in  our  busi- 
ness. Spot  radio  is  up  about  20%  over  last 
year,  mainly  participations.  Television  is 
up,  too,  by  around  50%,  also  based  on 
participations. 

William  A.  Hart,  director  of  advertising, 
E.  I.  duPont  de  Nemours  &  Co. — Our  econ- 
omists estimate  business  may  drop  between 
5%  and  10%  this  year.  Our  advertising 
budget  is  up,  however.  We  are  using  no 
radio  at  present.  Cavalcade  of  America, 
now  on  ABC-TV,  is  the  backbone  of  our  tv 
promotion.  Textiles  were  hit  hard  last 
year  so  we  felt  the  economic  change  ahead 
of  many  companies. 

Robert  M.  Gray,  advertising  and  sales 
promotion  manager,  Esso  Standard  Oil  Co. 

— I  don't  see  any  recession.  People  are  still 
buying  gasoline  and  we  are  making  it  easier 
to  buy  with  our  new  quick-action  credit 
card.  Total  radio  and  television  are  up, 
with  radio  about  the  same  as  tv. 

Russell  B.  Weston,  manager  of  advertis- 
ing and  sales  promotion,  Ethyl  Corp. — For 

some  time  Ethyl  Corp.  has  been  out  of  televi- 
sion but  we  are  re-entering  the  medium. 
(Ethyl  has  bought  a  26-week  film  series, 
The  Big  Playback,  for  sponsorship  in  55 
markets  on  a  spot  basis  starting  in  May.) 

Ben  R.  Donaldson,  advertising  and  sales 
promotion  manager,  Ford  Motor  Co. — A  de- 
featist complex  never  would  have  permitted 
us  to  progress  as  far  as  we  have  in  advertis- 
ing. Our  radio  and  television  activity  is  up, 
with  a  lot  of  spots.  Total  advertising  is 
down  because  we  don't  have  an  institutional 
program  under  way  at  this  time. 

Harry  Swan,  in  charge  of  Ford  dealer 
and  Ford  Div.  co-op  advertising — Radio  and 
television  campaigns  are  moving  upward. 
Recently  we  added  Edward  R.  Murrow  on 
CBS  Radio  plus  spot. 

George  B.  Park,  manager,  advertising  and 
sales  promotion  services  department,  Gen- 
eral Electric  Co.  (Market  Services  Div.) — 

General  Electric's  advertising  is  up  consider- 
ably. We've  just  re-evaluated  radio.  You're 
going  to  see  more  and  more  local  co-op  ad- 
vertising. Television  is  up,  too.  Despite 
a  massive  array  of  good  solid  facts  on  day- 
to-day  and  week-to-week  performance  of 
the  national  business  pace  which  indicate 
stability  and  strength,  such  words  as  read- 
justment, economic  slide,  reduced  volume 
and  unbalanced  inventories  continue.  I  am 
by  no  means  convinced  a  recession  is  in- 
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evitable.  If  it  comes,  it  will  be  the  best  ad- 
vertised slump  in  history.  The  advance 
publicity  has  been  terrific. 

Frank  C.  Marshall,  advertising  manager, 
G.  F.  Hueblein  &  Bro. — We  are  using  radio 
participations,  including  Marjorie  Mills,  in 
19  markets  to  promote  A-l  sauce,  and  have 
been  in  radio  and  tv  six  years.  In  the  East 
we  are  also  buying  tv  spots,  especially  chil- 
dren's shows,  for  Maltex  cereal  and  Maypo 
oats.  Radio  is  doing  a  good  job.  The  ad- 
vertising budget  for  the  whole  company  is 
well  above  last  year.  We  acquired  Maltex 
Co.  last  summer  and  recently  bought  Ander- 
sens'  soups  on  the  West  Coast,  where  local 
radio  and  tv  are  being  used. 

William  Jones,  advertising  department, 
Hoover  Co. — The  Hoover  Co.  is  using  more 
television  than  last  year,  including  the  Garry 
Moore  CBS-TV  program,  plus  radio  and  tv 
dealer  co-ops. 

Abe  Perry,  advertising  department,  Hum- 
ble Oil  &  Refining  Co. — We  don't  have  a 
depression,  or  a  recession,  or  a  slump  except 
for  some  effects  of  the  drought.  Our  basic 
use  of  radio  is  the  annual  autumn  South- 
western Conference  football  network,  now 
in  its  20th  year.  Humble  uses  as  many  as 
55  stations  on  a  Saturday.  Humble  is  spon- 
soring a  30-minute  "Texas  in  Review"  series 
on  14  stations  in  eight  markets. 

Oliver  B.  Capelle,  advertising  manager, 
Miles  Labs. — We  are  showing  our  confi- 
dence by  increasing  our  radio  and  tv  equip- 
ments. Addition  of  Break  the  Bank  on  NBC 
five  times  weekly  led  to  deletion  of  One 
Man's  Family  but  this  has  not  cut  our  total 
radio,  since  aural  commitments  are  higher 
than  a  year  ago.  Other  radio  includes  News 
of  the  World,  NBC;  Hilltop  House  and  Curt 
Massey  Time  on  CBS,  plus  Curt  Massey 
Time  currently  on  MBS.  Our  television 
spots  cover  all  leading  markets — 20-second 
and  one-minute  participations.  Radio  is  at 
a  peak.  We  haven't  cut  radio  while  adding 
tv.  Radio  still  sells  for  us.  A  year  ago  a 
Bactine  radio  offer  of  a  One  Man's  Family 
album  for  25  cents  and  boxtop  brought  a 
quarter-million  replies.  Our  products  are 
not  as  sensitive  to  economic  ups  and  downs 
as  automobiles  and  durable  products. 

H.  Joseph  Hull  Jr.,  advertising  manager, 
New  Holland  Machine  Co. — The  farmer  to- 
day has  more  cash  assets  and  securities  than 
total  indebtedness.  Purchases  by  farmers 
this  year  will  equal  those  in  1953.  Have 
you  noticed  how  radio  is  coming  back?  As 
far  as  New  Holland  is  concerned,  radio  pro- 
vides better  rural  coverage  for  less  money, 
compared  to  television.  We  expect  to  re- 
sume buying  farm  radio.  The  rural  market 
is  well-defined.  We  can  reach  any  particu- 
lar group  in  any  area  with  radio. 

John  Alden,  vice  president  in  charge  of 
advertising,  Norwich  Pharmacal  Co. — Our 

advertising  is  running  a  little  ahead  of  last 
year,  including  some  radio  and  television 
news. 

H.  M.  Kennedy,  director  of  advertising 
and  publicity,  Prudential  Insurance  Co.  of 


America — Total  radio  and  television  adver- 
tising is  about  the  same  as  1953,  with  a: 
little  less  radio  and  a  little  more  television. 
The  campaign  includes  Jack  Berch  on  ABC 
Radio  and  You  Are  There,  CBS-TV.  Radio 
reaches  places  tv  doesn't.  Our  experience 
shows  that  radio  is  an  effective  medium. 

Fran  Smawley,  Jos.  Schlitz  Brewing  Co. — 

We  haven't  seen  any  depression.  Business; 
is  fine.  Schlitz  is  opening  a  $20  million  ( 
West  Coast  plant.  Our  total  advertising 
budget  is  up,  mostly  due  to  the  higher  costs 
of  particular  campaigns.  Our  CBS-TV 
Schlitz  Playhouse  of  Stars  is  on  103  stations.  I 

M.  H.  Straight,  advertising  manager, 
Spencer  Chemical  Co. — Spencer  Chemical, 
may  get  into  radio  and  television  soon  for1 
its  fertilizer,  using  farm  programs,  plus  pro- , 
motion  for  polyethylene  packaging  prod- 
ucts. 

Norman  Baldock,  advertising  depart- 
ment, E.  R.  Squibb  &  Sons — This  depres-i 
sion  talk  is  over  rated.  Our  tv  budget  is 
running  50%  above  last  year,  including 
NBC-TV  Today  and  film  spots  in  a  score 
of  cities  to  promote  Sweeta  (liquid  sac-, 
charine)  and  other  products. 

Norman  B.  Smith,  advertising  manager,; 
Sunshine  Biscuit  Inc. — What  depression?  If 
anybody's  feeling  a  depression,  it's  time 
for  their  salesmen  to  go  to  work.  We're 
buying  more  radio  and  television  than  last 
year,  concentrating  on  spots. 

Frank  W.  Mansfield,  manager,  sales  re- 
search department,  Sylvania  Electric  Prod- 
ucts— I  don't  see  any  recession,  but  if  one 
comes  that  will  be  the  time  to  step  up  ad-( 
vertising.  It  must  be  effective  advertising,' 
however.  Our  1954  budget  is  not  frozen; 
there  has  been  no  decline  in  our  advertising 
expenditures. 

Russell  G.  Partridge,  advertising  man- 
ager, United  Fruit  Co. — Right  now  we're 
not  active  in  radio  and  tv  except  for  some  J 
experimenting  with  color.  We've  found 
color  film  better  than  live  colorcasts,  using 
the  famous  Chiquita  Banana  spots  that  were 
so  well  received  several  years  ago.  OuTj 
problem  is  an  inadequate  banana  supply. 
We're  not  advertisers — we're  educators.  If 
we  have  a  message,  we'll  find  the  best  way 
to  tell  it. 

Charles  M.  Schmidt,  assistant  director  of 
advertising,  United  States  Steel  Corp. — We 

have  now  arrived  at  the  postwar  period  we 
had  anticipated.  There's  no  recession 
though  a  decrease  in  the  production  rate 
is  very  noticable.  We  had  planned  a  time 
when  increased  advertising  and  indirect 
selling  would  be  used.  These  plans  will  be 
put  into  operation.  The  current  economic 
adjustment  is  no  surprise  or  shock. 

Radio  is  successful  and  economical  in 
reaching  the  farm  market.  American  Fence 
is  using  radio  in  the  South  and  other  prod- 
ucts will  buy  time.  We  are  using  radio  in 
the  early  morning.  A  radio  test  for  am- 
monium sulphate  may  be  the  forerunner  for 
a  larger  campaign.  Returns  on  a  Pennsyl- 
vania test  for  this  product  were  50-to-l  for 
money  spent.  Our  total  advertising  is  up. 

Broadcasting   •  Telecasting, 


Now  Together ... 
Philadelphia's  Top  TV  Personality 
and  America's  Top-rated  Kitchen  Show 


Alan  Scott,  Philadelphia's  outstanding  radio  and  tele- 
vision personality  for  the  past  18  years,  has  been 
named  host  conversationalist  on  America's  highest 
rated  kitchen  show,  now  titled  "LET  SCOTT  DO  IT." 

All  the  features  which  helped  make  WPTZ's  kitchen 
show  the  highest  rated  of  its  kind  in  all  television 
when  titled  "Let  Skinner  Do  It"  have  been  retained 
— Jane  King;  the  Mechanical  Man;  outstanding  music 
and  conversation;  the  ever-popular  cartoons;  and  the 
helpful  household  hints.  All  this  plus  Alan  Scott. 

Developed  by  WPTZ,  the  "Let  Scott  Do  It"  format 
has  reached  ratings  of  20.0  (January  1954,  ARB). 
Ratings  of  10.0  are  the  average,  not  the  exception. 
For  1954  the  average  is  10.1  in  ARB,  9.0  in  Telepulse. 

WPTZ 

FIRST  IN   TELEVISION    IN    P  H  I  L  A  D  E  L  P  H  I  A/cha  nne  I  3 


Alan  Scott,  new  star  of  '  LET  SCOTT  DO  IT,"  meets  his  cast. 

Now,  with  Alan  Scott  joining  WPTZ's  roster  of  top- 
notch  personalities,  even  greater  things  are  expected 
for  the  9:00  to  10:00  daily  "Let  Scott  Do  It"  program. 
The  same  is  true  of  WPTZ's  afternoon  "Spotlight" 
program,  on  which  Scott  will  also  appear. 

A  few  of  the  advertisers  who  have  sponsored  Alan 
Scott  or  participated  in  shows  conducted  by  him  are  . . . 
White  Sewing  Machine  Proctor  Irons 
Admiral  Amana  Freezer 

Whirlpool  Washer        General  Electric  (Blanket) 

Learn  the  full  story  of  "Let  Scott  Do  It."  It's  Phila- 
delphia's outstanding  television  success  in  moving 
merchandise.  Give  us  a  call  now,  LOcust  4-5550,  or 
see  your  Free  &  Peters  "Colonel"  right  away. 


WESTINGHOUSE  BROADCASTING  COMPANY,  Inc. 
WBZ  •  WBZA  •  KYW  •  KDKA  •  WOWO  •  KEX  •  WBZ-TV  •  WPTZ 
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DAYTIME 
TELEVISION 


THE  LIST  OF  SPONSORS  OF  NETWORK  AND  SPOT  GROWS  STEADILY 


DAYTIME  television  is  here  to  stay  and 
on  a  major  scale.  More  hours  egf  station  oper- 
ation; larger  daytime  audiences  and  higher 
program  ratings,  greater  revenue  from  daytime 
tv  sponsors — network,  spot  and  local — all  add 
up  to  the  incontrovertible  fact  that  daytime 
television  is  fast  becoming  as  ubiquitous  as 
daytime  radio. 

•  The  average  number  of  daytime  tv  sets 
in  use  from  1952  to  1953  rose  by  more  than 
a  million  for  the  morning  hours  10-11  a.m.  and 
11-12  noon  and  the  late  afternoon  5-6  p.m. 
hour,  and  by  more  than  half  a  million  for  every 
hour  from  8  a.m.  to  6  p.m. 

•  The  three  major  soap  companies — Proc- 
ter &  Gamble  Co.,  Lever  Brothers  Co.  and 
Colgate-Palmolive  Co. — are  expanding  their 
daytime  tv  activities. 

•  The  top  four  weekday  daytime  tv  pro- 
grams reach  more  homes  per  broadcast  than 
the  most  popular  radio  program  at  any  time 
of  the  week,  according  to  Nielsen  statistics. 

•  Tv  network  daytime  time  sales  last  De- 
cember were  up  50%  over  those  of  December 
1952  and  for  the  year  1953  rose  35%  over 
1952. 

•  Spot  tv  also  prospers,   as  stations  add 


more  hours  of  operation  and  advertisers  go 
after  steadily  increasing  daytime  viewing 
audiences. 

When,  in  November  1948,  DuMont  began 
a  schedule  of  weekday  daytime  programming 
it  was  greeted  with  many  comments  to  the 
effect  that  "tv  is  fine  for  the  evening  but  no- 
body's going  to  watch  during  the  daytime." 
When,  just  about  two  years  ago,  NBC  started 
Today  in  the  7-9  a.m.  slot,  the  chorus  was 
changed  but  slightly:  "No  one's  going  to 
watch  tv  at  that  time  of  day." 

The  figures  prove  that  the  gloom-spreaders 
were  wrong.  The  American  family,  especially 
the  American  housewife,  has  taken  to  daytime 
television,  even  at  7  a.m.,  as  it  has  taken  to 
every  other  device  for  making  life  easier  and 
more  pleasant.  Today  has  found  such  an  avid 
audience  for  early  morning  tv  news  and  enter- 
tainment that  just  two  weeks  ago  CBS  launched 
The  Morning  Show  as  a  direct  competitor  for 
these  7-9  a.m.  viewers. 

Primarily  a  news  program,  The  Morning 
Show  spices  its  straight  reporting  with  a  magic 
weather  map  that  apparently  deposits  snow 
and  rain  where  they  actually  are,  shows  wind 
direction  by  moving  arrows  and  the  like.  The 


MEASUREMENTS  OF  DAYTIME  TV  GROWTH 

(All  figures  from  A.  C.  Nielsen  Co.) 


TOTAL  TV  HOMES  USING  TV  BY  HOURS  OF  DAY 
Average  Per  Minute  During  Hour 
DECEMBER 

1952 

(%  and  No.  of  Tv 
1.5      306,582  1.8 


7  A.M.- 

8  A.M.- 

9  A.M. 

10  A.M. 

11  A.M. 

12  Noon 


P.M.- 
P.M.- 
P.M.- 
P.M.- 
P.M.- 


8  A.M. 

9  A.M. 

10  A.M. 

11  A.M. 

12  Noon 
-1  P.M. 

P.M. 
P.M. 
P.M. 
P.M. 
P.M. 


3.6 
5.9 
13.3 
18.0 
21.7 
21.3 
21.8 
24.5 
29.0 
36.9 


735,797 
1,205,889 
2,718,360 
3,678,984 
4,435,220 
4,353,464 
4,455,658 
5,007,506 
5,927,252 
7,541,917 


4.9 
8.3 
14.0 
16.8 
18.7 
18.8 
19.1 
21.0 
25.5 
33.8 


1953 
Homes) 

485,514 
1,321,677 
2,238,759 
3,776,220 
4,531,464 
5,043,951 
5,070,924 
5,151,843 
5,664,330 
6,878,115 
9,116,874 


TOTAL  TV  SETS 


1953-26,973,000 
1952-20,438,800 

DAYTIME  RATINGS  AND  COST  COMPARISONS: 
RADIO  VS.  TV 
(Based  on  "Middle  5"  Shows,  Ranked  by 
Nielsen-Rating) 
October  1953 


Radio 
Tv 


Homes  Reached 
1,745,000 
2,148,000 


Cost  Per  1 ,000 
CoVnm'l  Minutes 
$  .80 
$1.67 


NIELSEN  TELEVISION  INDEX 

Top  Daytime  Tv  Shows 
(excluding  children's  shows) 
Two  Weeks  Ending  Jan.  23,  1954 


Program 
Strike  It  Rich 
Big  Payoff 
On  Your  Account 
Search  for  Tomorrow 
Guiding  Light 


Homes 
Reached 
5,413,000 
5,232,000 
4,791,000 
4,773,000 
4,506,000 


Nielsen 
Rating 

20.7 

19.7 

18.1 

18.1 

17.2 


Year  Ago 
3,578,000 
3,009,000 

not  on 
3,551 ,000 
2,687,000 


DAYTIME  PROGRAM  TYPE  COMPARISONS 
(excluding  children's) 
Two  Weeks  Ending  Jan.  23,  1954 
Average 

Nielsen-Rating    Highest  Lowest 


7  Serials 

12.3 

18.1 

6.1 

13  Other 

Mon.-Fri.  Shows  13.7 

20.7 

5.3 

NIELSEN  TELEVISION  INDEX 

Trend 

of  Tv  Viewing 

in  the 

Average  Tv 

Home 

Total 

Hours  Listened 

per  day— Nov.  and 

Dec. 

Day 

Night 

Total 

1950 

1.53 

3.35 

4.88 

1951 

1.75 

3.28 

5.03 

1952 

1.89 

3.11 

5.00 

1953 

1.73 

3.09 

4.82 

program  also  includes  interviews  with  per- 
sonalities in  the  day's  news,  such  as  Treasurer 
of  the  United  States  Ivy  Baker  Priest  on  the 
initial  telecast  on  Income  Tax  Day,  and  occa- 
sional humerous  interludes  provided  by  the 
Baird  puppets. 

Commenting  on  the  move  into  early  morn- 
ing telecasting,  Hubbell  Robinson  Jr.,  CBS 
Television  vice  president  in  charge  of  network 
programs,  said: 

The  premiere  of  "The  Morning  Show"  on  CBS 
Television  represents  the  further  extension 
of  a  daytime  schedule  which  has  been  expand- 
ing steadily  over  the  past  few  years.  This 
expansion  has  been  made  possible  by  improved 
programming  and  the  advertisers'  growing 
awareness  of  the  values  and  productivity  of 
the  daytime  hours. 

Some  facts  and  figures  help  to  explain  this 
healthy  and  continued  growth.  First,  is  ob- 
viously the  matter  of  costs.  Daytime  rates 
are  50%  lower  than  in  the  evening.  Program 
costs  are  60%  to  80%  lower.  The  economics 
of  daytime  television  are  extremely  favorable 
if  they  are  efficiently  realized. 

The  opportunity,  in  terms  of  advertising 
impression,  is  equally  impressive.  A  one- 
quarter  hour  of  daytime  programming,  over 
CBS  Television,  gives  the  advertiser  the  same 
three  minute  selling  opportunity  that  a  half- 
hour  nighttime  offers. 

The  upbeat  in  the  daytime  sets-in-use  figures 
are  also  significant.  For  1953,  they  were  6% 
higher  than  they  were  during  1952.  Couple 
this  with  the  constantly  increasing  number  of 
television  homes  and  the  constantly  expanding 
potential  daytime  circulation  and  it  is  clearly 
evident  that  daytime  television  has  great 
values  for  the  advertisers  who  buy  shrewdly. 

The  size  of  this  growing  opportunity  is 
dramatically  indicated  by  the  fact  that  there 
were  approximately  44%  more  actual  viewing 
homes  available  in  the  daytime  during  1953 
than  there  were  in  1952.  These  figures  under- 
score the  increasing  value  daytime  program- 
ming is  offering  advertisers,  with  more  and 
more  families  available  at  relatively  lower 
costs  and  a  resulting  decline  in  cost-per- 
thousand.  "The  Morning  Show"  is  designed  to 
further  extend  this  value  pattern  and  to  pro- 
vide additional  opportunities  for  medium  and 
low  budget  advertisers  to  put  television  to 
work  for  them. 

The  entire  development  of  CBS  daytime 
television  is  an  interesting  example  of  hew 
difficult  it  is  to  predict  public  taste,  trends 
and  habits  in  viewing.  It  was  not  so  long  ago 
that  it  was  argued  with  great  force  and  logic 
that  daytime  television  could  never  become  as 
important  a  part  of  people's  living  habits  as 
evening  television.  It  was  felt  that  women 
simply  could  not  take  the  time  away  from 
the  management  of  their  homes  to  give  tele- 


Page  76    •    March  29,  1954 


Broadcasting 


Telecasting 


ALVARADO  is  the  top  rider 


! ! !  BANG ! ! !  WHAM  BAMM  ! ! !  PUTTHINNNG 
! ! !  POW !!!...  hold  your  hoss,  Podnah.  That 
ruckus  is  just  a  posse  of  small  fry  rescuing  the 
hero  on  FRONTIER  PLAYHOUSE  —  and  when 
the  gun  smoke  drifts  away,  they'll  be  watchin'  for 
Alvarado,  their  favorite  in-person  cow- 
hand. This  long,  lanky  hombre  strolls  on 
camera  between  western  sagas  and  sug- 
gests that  his  cap  pistol  pals  buy  his 
favorite  products.  They  do  just  what 
Alvarado  suggests  —  or  talk  the  ranch-boss  into 
buyin'  'em. 

■  This  tale  is  true  not  only  in  Chisholm  (over  in 
Rockwall  County,  Texas  —  about  an  hour's  gallop 
from  Dallas)  but  all  across  the  WFAA-TV  spread. 
Tie  up  with  Alvarado  and  he'll  put  your  brand  into 
homes  all  over  the  DALLAS-Fort  Worth  TV  ter- 
ritory. One  of  Mr.  Petry's  hands  will  be  right 
pleased  to  show  you  how. 


Today's  crowd:  320,500  TV  Homes 


WFAA-TV 


DALLAS  —  Fort  Worth 

BC         •         ABC         •         DU  MONT 


RALPH  NIMMONS,  Station  Manager 

EDWARD  PETRY  &  CO.,  National  Representative 

Television  Service  of  The  Dallas  Morning  News 
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KEY  figures  in  CBS-TV's  The  Morning  Show,  7-9  a.m.  EST,  are  (I  to  r)  anchor  man 
Walter  Cronkite,  Paul  Levitan,  special  events  director  of  CBS  Television  and  newsman 
Charles  Collingwood. 


vision  the  kind  of  concentrated  attention  it 
demanded  io  be  enjoyed.  This  was  felt  to  be 
particularly  true  around  the  middle  of  the 
day  when  noon-time  meals  were  in  preparation. 
In  general,  and  specifically,  attractive  enter- 
tainment has  proved  all  these  preconceptions 
to  be  wrong. 

Daytime  serials  which  require  the  most  con- 
centrated listening  have  built  impressive  audi- 
ences from  12:00  to  1:00  on  CBS  Television. 
And  throughout  the  day,  circulation  has  built 
steadily  and  is  still  building.  It  would  cer- 
tainly seem  to  give  factual  support  to  our 
long  time  faith  in  the  premise  that  if  you 
give  the  American  home  sufficiently  attractive, 
compelling  programming  at  almost  any  hour 
they  will  adjust  their  habits  so  they  can  look 
at  it. 

A  survey  conducted  by  CBS  Television  dur- 
ing 1953  revealed  that  96  out  of  100  homes, 
tuned  to  the  average  daytime  program,  had 
at  least  one  viewer  actually  at  the  set — 
further  documentation  that  programming  con- 
trols people's  habits. 

Our  long  time  faith  in  this  concept  has  dic- 
tated CBS  Television's  tremendous  investment 
in  daytime  television  in  terms  of  both  man- 
power and  money.  We  believe  its  value  is 
going  to  grow  even  greater  as  we  and  our 
clients  continue  to  learn  to  use  it  even  more 
effectively. 

NBC  is  itself  pleased  with  the  way  Today 
has  succeeded  in  attracting  listeners  and  par- 
ticipating sponsors,  including  many  advertisers 
new  to  tv  who  were  attracted  by  the  program's 
magazine  format  which  allows  them  to  use 
it  for  short-term  special  occasion  advertising 
as  well  as  for  the  conventional  13 -week,  26- 
week  and  39-week  campaigns  of  the  broadcast 
media.  In  1953  Today  had  twice  as  many 
sponsors  as  in  1952  (77  to  38)  and  it  is  also 
noteworthy  that  nearly  half  of  the  year's  total 
(38)  used  the  program  during  December  for 
pre-Christmas  advertising. 

NBC's  gross  time  sales  for  Today  last  year 
totaled  $5,206,995,  nearly  three  times  the 
program's  1952  gross  of  $1,922,718,  according 
to  Publishers  Information  Bureau  records. 

NBC  officials  estimate  that  during  the  first 
quarter  of  this  year  Today  will  bill  $2.75  mil- 
lion— more  than  its  entire  1952  billings  and 
more  than  half  of  its  total  billings  for  1953. 
For  March,  the  program  is  approximately  85% 
sold  out. 

The  success  of  Today,  which  the  network 
is  planning  to  expand  to  the  West  Coast,  at 
least  for  one  hour  daily  perhaps  beginning 
with  the  fall  season,  has  prompted  NBC  to 
employ  much  the  same  formula  in  another 
daytime  program,  Home,  which  began  March 
1  in  the  Monday-Friday  11  a.m.  to  12  noon 
period. 

With  Arlene  Francis  as  mistress  of  cere- 
monies and  including  televersions  of  the  fea- 
tures of  any  good  woman's  service  magazine, 
Home  in  its  first  week  on  the  air  doubled 
NBC's  share  of  the  tv  audience  during  that 
hour,  achieving  a  31.8  average  share  of  audi- 


ence compared  to  a  19.1  for  the  first  week  of 
February  and  a  rating  for  Home  of  5.7  in  con- 
trast to  the  previous  rating  of  2.7  for  NBC's 
February  programming  during  the  11-12  morn- 
ing hour. 

The  Home  show,  which  started  with  10  ad- 
vertisers already  signed  for  a  total  of  228 
participations  [B«T,  March  1],  has  booked 
two  additional  sponsors — the  first  since  the 
program  was  launched — and  received  an  ex- 
tension from  one  of  its  original  participants. 
Necchi  Sewing  Machine  Co.,  through  Cecil 
&  Presbrey,  New  York,  signed  for  13  partici- 
pations starting  the  first  of  April,  and  Peerless 
Electric  Co.  (Broil-Quik),  through  Zlowe  Co., 
New  York,  signed  for  four  starting  tomorrow 
(Tuesday).  Avco  Mfg.  Co.  (Crosley  and 
Bendix  division),  which  signed  for  13  partici- 
pations before  the  program  was  launched, 
bought  an  additional  39  to  run  at  the  rate  of 
one  a  week,  starting  May  31.  Avco  agency  is 
Benton  &  Bowles,  New  York. 

George  H.  Frey,  NBC  vice  president  in 
charge  of  tv  network  sales,  told  B«T: 

There  is  no  doubt  that  more  and  more  ad- 
vertisers are  coming  to  realize  the  tremendous 
economy  and  efficiency  of  daytime  television 
and  the  fact  that  daytime  tv  offers  them  an 
unequalled  opportunity  to  demonstrate  prod- 
ucts to  the  housewife  without  having  to  pay 
the  premium  rates  of  evening  time. 

At  NBC-TV,  this  is  evident  in  the  record 


number  of  daytime  hours  now  sponsored  on  the 
network — more  time  by  far  than  we  ever  be- 
fore have  sold  for  daytime  tv. 

The  reasons,  we  believe,  are  obvious: 
NBC-TV  offers  the  advertiser  a  wide  scope 
of  daytime  programs  sold  under  a  variety  of 
sponsorship  plans  that  open  up  television  to 
clients  of  all  sizes,  interests  and  budgets. 

There  are  programs  such  as  "Ding  Dong 
School,"  "One  Man's  Family,"  "The  Kate  Smith 
Hour,"  "Hawkins  Falls,"  and  "Bride  and 
Groom,"  which  are  sold  in  conventional  quarter- 
hour  segments  either  as  a  single  buy  or  an 
entire  strip.  In  this  group  you'll  find  dramatic 
serials,  audience  participation  and  variety 
shows. 

There  are  participating  sponsorship  pro- 
grams— "Today"  from  7-9  a.m.  and  "Home" 
from  11  a.m. -12  noon — program  and  selling 
concepts  which  were  pioneered  by  NBC  and 
which  are  available  for  any  number  of  com- 
mercial insertions  from  one  on  up. 

Include  "Howdy  Doody"  for  children  and 
"The  Pinky  Lee  Show"  for  both  youngsters 
and  adults  and  you've  got  a  daytime  program- 
ming schedule  with  appeal  to  advertisers  of 
anything  from  five-cent  products  to  expensive 
appliances — a  client  range  which  in  fact  exists 
for  NBC-TV  daytime  television. 

ABC  signed  the  first  sponsor  for  its  television 
version  of  Breakfast  Club  two  weeks  ago — 
Philco  Corp.,  which  has  sponsored  the  9:45-10 
a.m.  portion  of  Breakfast  Club  on  ABC  Radio 
for  the  past  %Vz  years,  will  add  sponsorship  of 
the  same  quarter-hour  of  the  show  on  ABC-TV 
effective  today  (Mon.)  for  two  weeks  and  will 
sponsor  the  same  quarter-hour  on  Mondays, 
Wednesdays  and  Fridays,  thereafter.  Philco 
agency:  Hutchins  Adv.,  Philadelphia. 

ABC,  handicapped  by  budget  limitations 
until  its  merger  with  United  Paramount 
theatres  a  year  ago  and  since  then  fully  occu- 
pied with  bringing  its  nighttime  tv  schedule 
up  to  the  level  of  NBC  and  CBS,  deliberately 
refrained  from  entering  the  daytime  tv  field 
until  last  month,  when  it  began  simulcasting 
its  most  popular  morning  radio  program,  Don 
McNeill's  Breakfast  Club.  Spotted  at  9-10  a.m. 
EST,  following  NBC's  Today  and  preceding 
Arthur  Godfrey  Time  on  CBS,  Breakfast  Club 
will,  ABC  confidently  expects,  win  equal  popu- 
larity with  viewers  and  sponsors. 

ABC's  attitude  on  daytime  tv  is  summed  up 
in  the  following  statement,  made  for  B»T  by 


THE  NETWORKS  IN  THE  DAYTIME 


DAYTIME  TV  NETWORK 
December  1952  Year  1952  December  1953  Year  1953 


No.  of 

Gross  Time 

No.  of 

Gross  Time 

No.  of 

Gross  Time 

No.  of 

Gross  Time 

Sponsors 

Charges 

Sponsors 

Charges 

Sponsors 

Charges 

Sponsors 

Charges 

Today 

11 

$  241,215 

38 

$  1,922,718 

36 

$  883,680 

77 

$  5,206,995 

Kate  Smith  Show 

14 

612,175 

20 

6,945,445 

12 

597,105 

21 

4,268,167 

Howdy  Doody 

7 

345,850 

11 

3,792,305 

7 

569,887 

8 

4,785,183 

Welcome  Travelers 

4 

247,405 

4 

878,125 

2 

281,557 

4 

3,181,696 

Other  NBC 

281,670 

3,569,385 

405,850 

3,424,954 

Total  NBC 

35 

$1,728,315 

"75" 

$17,107,978 

~56 

$2,738,079 

T06 

$20,866,995 

Arthur  Godfrey  Time  7 

521,191 

7 

2,589,896 

11 

800,715 

14 

6,579,162 

Garry  Moore  Show 

3 

1 67,540 

12 

3,498,530 

10 

569,461 

15 

3,995,811 

Art  Linkletter's 

House  Party 

4 

257,151 

4 

970,751 

4 

298,210 

4 

2,947,819 

Other  CBS 

1,478,820 

12,943,294 

1 ,756,949 

16,819,086 

Total  CBS 

75 

$2,424,702 

"28 

$20,002,471 

"26 

$3,425,335 

~40 

$30,341,878 

ABC 

5 

440,449 

DuMont 

2 

145,995 

2 

14,070 

5 

217,378 

Grand  Total 

46 

$4,153,017 

H>5 

$37,696,893 

80 

$6,177,484 

138 

$51,426,251 

Pace  78    •    March  29,  1954 


Broadcasting   •  Telecasting 


SURVEY . . .  SMURVEY! 


One  national  surveyor  says  we  have  35%  UHF  satura- 
tion, another  says  30%,  still  another  says  approaching 
50%  and  (ha!  ha!)  Nielsen  as  published  in  Broadcasting- 
Telecasting  March  1,  1954,  page  93  says  **  which  in 
smurvey  language  means  less  than  10%,  but  Cleveland 
County,  Oklahoma,  adjacent  to  KTVQ's  home  county 
has  12%.  That's  a  mighty  enterprising  bunch,  God 
love'em. 


SO-WHO'S  TO  DENY  OUR  CLAIM 


100.082 

UHF  TV  HOMES  IN 

OKLAHOMA  CITY 


LET'S  EVERYBODY  PROVE  IT  ...  LIKE  WE 
DO  .  .  .  DAY  IN,  DAY  OUT  WITH  SALES 
RESULTS  THAT  DON'T  COME  FROM  *  * 
BUT  FROM  OUR  UHF  AUDIENCE! 

JOHN  ESAU 

PRESIDENT 


Channel  MM      TT     II     tf^  ABC 

25  j^A  If        LflL  connected 


Represented  Nationally  by  H-R  TELEVISION 
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AIMED  point-blank  at  the  American  woman,  NBC-TV  early  this  month  inaugurated 
its  Home  show  in  the  11  a.m.-12  noon  EST  slot.  Arlene  Francis  (left,  foreground)  is 
mistress  of  ceremonies. 


Slocum  Chapin,  ABC  vice  president  and  di- 
rector of  the  ABC  tv  network: 

The  sensational  success  of  daytime  tele- 
vision is  now  a  matter  of  record — the  ratings 
record.  You  can  pick  up  any  rating  book  and 
see  how  daytime  television  shows  compare 
favorably  with  nighttime  shows  for  total 
audience. 

Television  sets  in  use  during  the  daytime 
run  at  a  high  level.  Yet  the  daytime  television 
rate  is  one  half  the  nighttime  rate.  With 
astute  programming,  an  advertiser  can  get 
a  very  economical  program  cost  per  unit  per 
day. 

Daytime  programming  is  turning  on  tele- 
vision sets  in  homes  throughout  the  country 
at  an  increasing  pace.  ABC-TV's  great  faith 
in  daytime  television  is  best  demonstrated  by 
its  big  stake  in  the  "Breakfast  Club,"  from  9 
to  10  a.m.  EST.  This  is  a  new  period  of  time 
for  ABC-TV  network  programming. 

The  addition  of  the  "Breakfast  Club,"  is  a 
significant  step  in  making  morning  television 
programming  better  balanced.  It  fills  a  very 
important  need  from  the  overall  program 
standpoint  of  the  viewer.  And  ABC-TV  is 
planning  other  major  moves  in  morning  pro- 
gramming. New  programs  will  be  added  to 
ABC-TV's  schedule  prior  to  and  immediately 
following  the  "Breakfast  Club." 

Daytime  television  permits  advertisers  to 
reach  housewives  at  an  especially  opportune 
time — just  before  the  housewife  goes  out  to  do 
her  shopping.  Psychologically,  this  is  an  ex- 
tremely good  time  for  advertisers. 

These  all  combine  to  give  daytime  television 
an  extremely  bright  picture  for  the  advertiser 
who  is  looking  for  economical  circulation,  the 
viewer  and  the  industry. 

Although  DuMont's  pioneering  efforts  in 
daytime  tv  programming  more  than  five  years 
ago  were  perhaps  "ahead  of  their  time"  and 
dwindled  from  lack  of  advertising  support, 
the  network  has  never  lost  faith  in  its  original 
tenet  that  with  a  set  in  her  home,  the  house- 
wife will  watch  it  during  the  day  if  it  gives 
her  something  to  watch. 

Right  now,  DuMont  is  giving  her  the  Paul 
Dixon  Show,  from  3  to  4  p.m.  Each  weekday 
afternoon,  an  hour  of  light  entertainment  built 
around  the  star's  comic-dramatic  mouthing 
of  popular  songs  in  accompaniment  to  phono- 
graph records  which  supply  the  actual  sounds. 

Gerry  Martin,  director  of  network  sales  for 
the  DuMont  tv  network,  made  this  contribu- 
tion to  the  B»T  daytime  symposium: 

DuMont  initiated  daytime  television  'way 
back  in  November  1948.  We  feel  now,  as  we 
did  then,  that  it  is  an  important  adjunct  to 
nighttime  tv,  providing  as  it  does,  both  edu- 


cation and  entertainment. 

At  present,  we  are  telecasting  "The  Paul 
Dixon  Show"  five  days  a  week,  an  hour  a  day, 
emanating  from  Cincinnati.  A  segment  of 
the  show  is  sponsored  by  River  Brand  Rice 
Mills  in  addition  to  cooperative  clients  along 
the  network. 

We  now  are  planning  to  substantially  ex- 
pand our  daytime  network  operation,  from 
the  standpoints  of  both  greater  coverage  and 
new  programs. 

On  a  local  basis,  WABD  New  York,  tele- 
casts from  11:30  a.m.  on  through  the  day,  pro- 
viding programs  that  encompass  all  facets  of 
women's  interests — cooking,  beauty,  fashion, 
religion,  news,  and  a  brace  of  shows  devoted 
to  both  pre-school  and  older  children. 

One  obvious  reason  for  the  enthusiasm  for 
daytime  tv  expressed  by  all  the  network  spokes- 
men is  that  major  advertisers  have  shown 
themselves  to  be  equally  as  enthusiastic.  The 
nation's  largest  soap  and  detergent  producers, 


for  example,  are  becoming  just  as  active  in 
daytime  tv  as  they  have  long  been  in  daytime 
radio. 

General  Foods  Corp.,  New  York,  has  ex- 
panded its  daytime  tv  advertising  this  month 
with  two  network  buys  for  the  new  Instant 
Jell-O:  three  participations  a  week  on  NBC- 
TV's  Pinky  Lee  Show  and  sponsorship  of  the 
Wednesday  portion  of  the  Bob  Crosby  Show 
on  CBS-TV.  On  April  5,  this  company's  Post 
Cereal  Division  will  start  sponsoring  Portia 
Faces  Life  five  quarter-hours  a  week  on  CBS- 
TV.  Young  &  Rubicam,  New  York,  is  agency 
placing  all  three  programs. 

Gerber  Products  Co.  (baby  foods),  Fre- 
mont, Mich.,  through  D'Arcy  Adv.  Co.,  New 
York,  on  March  1  started  sponsorship  of  the 
Thursday,  10:15-10:30  a.m.,  segment  of  NBC- 
TV's  Ding  Dong  School.  General  Mills  has 
just  renewed  its  sponsorship  of  the  Friday, 
10:15-10:30  a.m.,  segment  of  this  same  pro- 
gram. 

Procter  &  Gamble  Co.,  already  sponsoring 
36  quarter  hours  in  the  daytime,  has  recently 
been  interested  in  participation  on  the  Bob 
Crosby,  Garry  Moore  or  Robert  Q.  Lewis 
shows,  but  was  blocked  by  competitive  spon- 
sorship. However,  P  &  G,  it  is  understood,  is 
curtailing  its  daytime  radio  budget  to  put 
the  money  into  daytime  tv  and  is  actively  re- 
viewing available  shows  and  time  periods. 

Last  March  P  &  G  sponsored  the  following 
daytime  television  shows:  Welcome  Travelers, 
four  quarter  hours,  Mon.  to  Thurs.,  on  NBC- 
TV;  Garry  Moore  Show,  three  quarter  hours, 
Tues.,  Wed.,  Fri.  on  CBS-TV;  Guiding  Light, 
five  quarter-hours  on  CBS-TV,  and  Search  for 
Tomorrow,   five   quarter-hours   on  CBS-TV. 
This  month,  P  &  G  has  maintained  all  those  I 
shows  and  has  added  Brighter  Day  on  CBS-  I 
TV,  five  quarter  hours  weekly,  and  On  Your  I 
Account  half-hour  five  times  weekly  on  NBC-  I 
TV. 

Lever   Brothers   Co.,   currently  sponsoring  I 
five   quarter-hours   weekly,   is   contemplating  I 
expansion  in  daytime  tv  but  probably  won't 
reveal  plans  until  early  fall.  Lever  also  spon- 
sors participations  on  Today  on  NBC-TV. 

Lever  as  of  March   1953  sponsored  two 


AMERICAN  WOMEN  IN  RADIO  &  TELEVISION 

extend  a  cordial  invitation  to 

WOMEN  BROADCASTERS  AND  EXECUTIVES 

of 

STATIONS,  NETWORKS  AND  AGENCIES 

to  attend  the  third  A  WR  T  annual  convention 
Muehlebach  Hotel,  Kansas  City,  Missouri 
April  22 -April  25,  1954 

WORKSHOPS  •  PANELS  •  SPEAKERS  •  INTERVIEWS  •  ENTERTAINMENT 

Registration:  Members  $15.00,  Others  $20.00 

R  S  V  P  : 

AWRT,  Room  5634,  70  East  45  St.,  New  York  17,  N.  Y. 
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quarter-hours  weekly  on  Arthur  Godfrey  Time 
on  CBS-TV  (Mon.,  Wed.)  and  three  quarter- 
hours  on  Art  Linkletter's  House  Party  also 
CBS-TV  (Mon..  Wed.,  Fri.,)  and  five  quarter- 
hours  on  Hawkins  Falls  on  NBC-TV.  The 
latter  program  has  been  dropped  since  then, 
but  the  money  was  plowed  back  into  daytime 
tv  with  expanded  station  coverage  of  the  other 
two  shows. 

Colgate-Palmolive  Co.  currently  underwrites 
17  quarter-hours  in  daytime  tv,  and  followed 
the  pattern  of  increasing  its  budget  for  this 
type  of  advertising  by  stepping  up  its  sponsor- 
ship of  Strike  it  Rich  from  three  to  five  half- 
hours  a  week  on  CBS-TV  last  fall.  Colgate 
also  sponsors  a  quarter-hour  weekly  of  Howdy 
Doody  on  NBC-TV;  and  The  Big  Payoff  three 
half-hours  weekly  on  CBS-TV. 

Still  another  soap  company,  Yardley  &  Co., 
has  just  signed  up  to  sponsor  the  Tuesday, 
1:30-1:45  p.m.,  segment  of  the  Garry  Moore 
Show  on  CBS-TV.  Now  in  its  fourth  year 
on  the  air  (and  on  CBS-TV),  this  half-hour 
program  is  sold  out,  with  15  sponsors. 

There  is  plenty  of  spot  daytime  tv  adver- 
tising as  well  as  network.  In  New  York  alone, 
174  individual  national  or  regional  advertisers 
used  daytime  programs  or  announcements  on 
the  city's  tv  stations  during  December,  accord- 
ing to  the  Rorabaugh  Report  on  Spot  Tv  Ad- 
vertising. These  are  in  addition  to  the  daytime 
network  business  carried  by  these  stations 
and  the  174  total  does  not  include  the  purely 
local  advertisers  using  daytime  tv  in  New 
York.  The  local  tv  sponsor  list  has  become  so 
large  that  it  is  no  longer  economically  feasible 
to  compile  and  publish  it. 

December  totals  of  tv  daytime  spot  adver- 
tisers for  the  country's  top  12  markets,  accord- 
ing to  Rorabaugh  data,  are:  New  York,  174; 
Chicago,  166;  Los  Angeles,  155;  Philadelphia, 
140;  Detroit,  111;  Boston,  87;  San  Francisco, 


112;  Pittsburgh,  86;  St.  Louis,  89;  Washing- 
ton, 100;  Cleveland,  121;  Baltimore,  80. 

All  types  of  products  are  advertised  in 
spot  campaigns  on  daytime  tv.  In  addition  to 
the  packaged  food  and  drug  items,  there  are 
candies,  cosmetics,  clothes  and  cigarettes, 
automobiles  and  gasoline,  shoes  and  shoe 
polish,  magazines  and  fountain  pens,  air  travel, 
jewelry,  furniture  and  household  appliances, 
tv  sets  and  toys,  beers,  wines  and  soft  drinks 
and  almost  any  other  kind  of  advertised  mer- 
chandise. 

The  leading  spot  advertisers  on  daytime  tv 
are  the  same  companies  that  appear  on  the 
daytime  network  sponsor  list  and  are  also 
prominent  among  the  users  of  daytime  radio, 
network  and  spot.  They  include,  Procter  & 
Gamble,  Colgate-Palmolive,  General  Foods 
and  General  Mills,  Buick  and  Ford,  Fanny 
Farmer  and  Necco,  American  Chicle  and 
Wrigley,  Chesterfields  and  Raleighs  and  many, 
many  more. 

New  daytime  tv  spot  campaigns  include  one 
for  Morton  Packing  Co.  (beef  pie),  Louisville, 
starting  March  1  in  more  than  50  markets, 
through  Ted  Bates  Inc.,  New  York.  John 
Morrell  &  Co.  (Red  Heart  dog  food),  Ottum- 
wa,  Iowa,  on  April  18  is  starting  a  three-week 
campaign  of  early  morning  shows  on  156  sta- 
tions, to  resume  July  6  for  another  two-week 
period.  N.  W.  Ayer  &  Son,  Chicago,  is  the 
Red  Heart  agency. 

Other  new  spot  tv  daytime  campaigns  were 
started  during  the  first  half  of  March  by  Sona 
Div.,  Ratner  Mfg.  Co.  (cosmetics),  Miami, 
through  Product  Services,  New  York;  Conti- 
nental Oil  Co.  (gasoline),  Houston,  through 
Benton  &  Bowles,  New  York;  Lever  Brothers 
Co.  (Good  Luck  margarine),  New  York, 
through  Hewitt,  Ogilvy,  Benson  &  Mather,  New 
York. 

With  advertisers  so  avid  for  daytime  tv, 


it  is  easy  to  understand  why  the  tv  networks 
have  increased  their  combined  hours  of  day- 
time operation  from  14Vi  hours  a  day  in  March  '! 
1953  to  19  hours  a  day  this  month  and  plan 
even  further  expansion  with  the  stations  more 
than  keeping  pace. 

But  what's  back  of  the  advertisers'  eager- 
ness to  spend  ever-increasing  amounts  of  their 
advertising  budgets  for  daytime  tv?  The  best 
answer  is  probably  that  it  sells  their  merchan- 
dise in  large  quantities  and  at  a  low  ratio 
of  advertising-to-sales.  But  that's  their  own 
well-kept  secret,  for  P  &  G  no  more  tells  Lever 
about  its  business  than  Macy's  does  Gimbel's. 

So,  let's  take  a  look  at  the  more  public  sta- 
tistics as  shown  in  the  tables  on  page  76.  There's 
a  short  one,  listing  the  five  top  non-juvenile 
daytime  tv  shows,  audiencewise,  according 
to  the  latest  Nielsen  data  available.  Two  pro- 
grams reach  an  average  of  more  than  5  million 
homes  a  day  and  the  other  three  do  not  fall 
very  far  below  that  figure.  Four  of  the  five 
reach  more  homes  than  the  top  radio  program 
broadcast  at  any  time  of  day — Amos  V  Andy 
(CBS  Radio,  Sun.,  7:30-8  p.m.)  which  Nielsen 
showed  tuned  in  by  4,571,000  radio  homes. 

Another  Nielsen  table  shows  the  number 
of  homes  using  their  tv  sets  for  an  average 
minute  of  each  weekday  daytime  hour,  with 
a  steady  rise  from  just  under  half  a  million 
sets-in-use  between  7  and  8  a.m.  to  just  over 
9  million  at  5-6  p.m.  It's  a  very  attractive 
batch  of  prospects  for  any  advertiser  who  wants 
to  show  his  products  at  any  hour  of  the  day. 
And,  as  the  comparison  of  1952  and  1953 
shows,  the  size  of  the  daytime  tv  group  is  still 
growing  by  leaps  and  bounds,  with  every  in- 
dication it  will  continue  to  grow  as  long  as  the 
broadcasters  and  advertisers  continue  to  provide 
the  kind  of  programs  that  daytime  viewers  like 
to  watch. 
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SESAC  INC. 

475  Fifth  Avenue 
New  York  17,  N.Y. 


PlQRCAS 


Advance  Schedule 
Of  Network  Color  Shows 

CBS-TV 

The  New  Revue  every  Friday,  5:30- 
6  p.m.  (sustaining). 

NBC-TV 

March  3 1 :  Home,  11-12  noon,  Wednes- 
day (participating  sponsorship). 

March  31:  Eddie  Fisher,  7:30-45  p.m. 
Wednesday  (Coca-Cola  through  D'Arcy 
Adv.). 

April  2:  Today,  7-9  a.m.,  Friday  (par- 
ticipating sponsorship). 

April  4:  Paul  Winchell  Show,  7-7:30 
p.m.,  Sunday  (Procter  &  Gamble  for 
Cheer  and  Camay  through  Young&  Rubi- 
cam). 

April  9:  Ding  Dong  School,  10-10:30 
a.m.  Friday  (General  Mills  through  Ta- 
tham-Laird  Inc.). 

April  2l:Kraft  Tv  Theatre,  9-10  p.m. 
Wednesday  (Kraft  Foods  through  J. 
Walter  Thompson  Co.). 

April  11:  Youth  Wants  to  Know,  1- 
1:30  p.m.,  Sunday  (sustaining). 

April  18  (Easter) :  The  Catholic  Hour, 
1:30-2  p.m.,  Sunday  (National  Council 
of  Catholic  Men). 

April  25:  American  Forum  of  the  Air, 
2-2:30  p.m.,  Sunday  (sustaining). 

[Note:  This  schedule  will  be  corrected  to 
press  time  of  each  Issue  of  B-T.J 
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Emile  Montemurro,  Midwest  Manager  of  Fox  Movietone  News,  tells  how: 


He  handles  300  reel  problems  a  day! 


"Old  news  is  no  news,"  says  veteran  newsreel  cameraman 
Emile  Montemurro. 

"We've  been  getting  the  news  to  theaters  and  TV  stations 
all  over  the  U.  S.  —  news  that's  hot  and  fresh  —  by  using 
Air  Express.  We've  relied  on  them  for  over  25  years. 

"Air  Express  handles  some  300  shipments  a  day  for  us. 
They  go  all  over  the  country,  coast  to  coast.  With  new  TV 


stations  opening  and  using  our  newsreels,  that  figure  will  soon 
reach  600  a  day! 

"Other  air  services  would  cost  us  more  than  Air  Express, 
we've  found.  Besides,  you  cannot  duplicate  the  excellent  per- 
sonal attention  Air  Express  gives  every  shipment." 

It  pays  to  express  yourself  clearly.  Say  Air  Express !  Division 
of  Railway  Express  Agency. 


A  Ah  Express 


GETS    TMEfRE   F'l  Ft  ST  via  U.S.  Scheduled  Airlines 


Broadcasting   •  Telecasting 


March  29,  1954    •    Page  83 


PROGRAMS  &  PROMOTIONS 


KCCC-TV  Sacramento  stressed  its  expected  power  increase  to  200  kw  April  1  in  a 
Los  Angeles  presentation  of  "The  Sacramento  Story"  to  advertiser,  agency  and  net- 
work executives.  L  to  r:  Ashley  Robison,  general  manager;  George  E.  Ledell  Jr.,  KCCC- 
TV  representative  in  Los  Angeles;  Edwin  J.  Metcalfe,  Weed  Tv,  Hollywood,  station's 
national  representative;  A.  J.  Richards,  assistant  station  general  manager,  and  Lin- 
coln P.  Simonds,  Pacific  Coast  manager,  Weed  Tv.  The  presentation  is  being  shown 
in  major  eastern  and  midwestern  cities. 


WING  SAFETY  SHOW 

IN  AN  effort  to  make  citizens  of  Dayton, 
Ohio,  more  safety  conscious,  WING  that  city, 
the  police  department  and  the  Junior  Chamber 
of  Commerce  have  launched  a  weekly  program 
titled  Car  22,  named  after  the  actual  number 
of  the  official  police  traffic  sergeant's  car.  The 
15-minute,  taped  program  takes  listeners  to 
the  scene  of  recent  traffic  accidents,  where  the 
sounds  of  arriving  emergency  vehicles  and 
comments  of  spectators  are  heard.  Those  in- 
volved in  the  accident  and  witnesses  to  it  are 
interviewed.  A  description  of  the  scene  of  the 
accident  is  broadcast  and  the  probable  cause 
of  the  accident  is  given.  Harry  Cutler  Jr., 
chairman  of  the  Jaycee  safety  committee,  says 
it  is  the  only  program  of  its  kind  in  the  U.  S. 


SPOT  SALES  PROMOTION 

CBS-TV  Spot  Sales  is  sending  a  promotional 
mailing  piece  to  advertisers  and  agencies  which 
depicts  a  man  getting  a  double-take  on  his  tv 
set.  He  sees  a  woman  at  home  watching  a 
program  and  the  same  woman  shopping  in  a 
store.  The  message  across  the  top  of  the 
picture  is:  "You're  seeing  double  ...  in  the 
daytime."  "Why,  CBS-TV  Spot  Sales  says  that 
the  10  stations  they  represent  in  two  years 
have:  doubled  daytime  audiences,  doubled 
gains  in  multi-station  markets  and  doubled  in 
economy  with  costs-per-thousand  that  are  as 
low  as  34  cents.  The  reader  is  advised  that 
daytime  tv  is  the  best  way  to  28  million  house- 
wives who  spend  over  $204  million  each  shop- 
ping day.  The  pamphlet  closes  with  the  prom- 
ise that  "In  1954  your  sales  picture  will  be 
brighter — all  day  long — on  these  ten  big-volume 
tv  stations." 


KTVQ  (TV)  'SIDEWALK  CAFE' 

PRODUCTION  and  Art  Director  Vlada  Dimac 
of  KTVQ  (TV)  Oklahoma  City  has  introduced 
a  little  bit  of  Europe  into  that  station's  program- 
ming schedule  with  a  new  series  called  Sidewalk 
Cafe.  The  weekly  show  features  a  half  hour 
of  instrumental  music,  interviews  and  anecdotes 
and  is  built  around  the  European  sidewalk  cafe 
where  all  walks  of  life  gather. 


'SPOTLIGHT  ON  CHICAGO' 

TO  FIND  out  if  there  really  is  a  crime  syndi- 
cate in  Chicago  and  to  learn  what  happens 
when  a  city  fails  to  maintain  effective  law 
enforcement,  WGN-TV  Chicago  began  a  series 
called  Spotlight  on  Chicago,  which  featured 
Alderman  Robert  E.  Merriam,  former  member 
of  the  city  council's  Big  Nine  crime  committee. 
The  station  reported  that  four  Chicago  news- 
papers picked  up  the  revelations  of  "Police- 
man X,"  whose  comments  on  bribery  of  police 
by  gamblers  highlighted  the  second  show.  To 
refute  claims  that  no  syndicate  existed,  Alder- 
man Merriam  played  taped  excerpts,  which 
made  newspapers'  frontpages.  WGN  reports 
great  listener  interest  and  a  large  newspaper 
following. 


KXLY  CONTEST  ENDS 

KXLY-AM-TV  Spokane's  "Magic  Word"  con- 
test [B»T,  Feb.  1]  ended  March  1  and  the 
stations  report  3,500  entries  yet  to  be  tabu- 
lated and  evaluated.  One  Spokane  market  resi- 
dent will  receive  a  1 954  Ford  from  KXLY  and 
one  will  receive  from  KXLY-TV,  a  1954  Olds- 
mobile  "88."  Music,  motorcycle  policemen  and 


beautiful  girls  were  part  of  the  closing  day's 
festivities,  according  to  those  stations.  Entries 
were  received  from  parts  of  four  northwest 
states  and  Canada  and  the  stations  report  that 
the  promotion  was  a  great  success. 


KSAL  NEWSPAPER  PROMOTION 

THE  Salina  (Kan.)  Journal  ran  an  ad  for 
KSAL  there  which  pointed  up  the  fact  that 
"KSAL  Listeners  Really  Enjoy  Basketball." 
The  ad  explains  that,  during  the  Kansas  U.-Iowa 
State  basketball  game,  KSAL  asked  listeners 
to  write  and  say  if  they  wanted  more  Big  Seven 
basketball  games  next  season.  Mail  was  re- 
ceived from  36  counties  in  Kansas,  13  coun- 
ties in  Nebraska  and  from  scattered  points  in 
Iowa,  Minnesota,  Colorado  and  Oklahoma,  al- 
together, 198  towns.  Because  the  response  was 
100%  in  favor  of  more  games,  KSAL  says  it 
will  seriously  consider  the  possibilities  for  more 
games  next  season.  The  ad  declares  that  esti- 
mates are  that  170,250  people  were  listening 
to  the  K.U.-Iowa  State  game.  Ad  points  out 
"For  Blanket  Coverage  of  Salina's  Trade  Area 
KSAL,  1150  on  Your  Dial." 


AWARDS  COLLECTION 

WALLS  are  bare  in  the  executive  offices  of 
WTTM  Trenton  and  Fred  L.  Bernstein,  gen- 
eral manager,  says  they'll  remain  that  way 
until  the  many  awards  which  heretofore  graced 
them  are  returned  from  exhibition  in  Columbus, 
Ohio.  The  WTTM  awards  will  be  exhibited 
with  those  of  other  Peoples  Broadcasting  Corp. 
stations  in  Cleveland  (WGAR),  Fairmont,  W. 
Va.  (WMMN)  and  Worthington,  Ohio  (WRFD). 
The  awards  won  by  all  the  stations  belonging 
to  the  People's  chain,  which  is  owned  by  the 
Farm  Bureau  Insurance  Companies  of  Co- 
lumbus, Ohio,  will  be  put  on  exhibit  for  two 
weeks  at  the  home  office  of  the  corporation. 


GOLD-PLATED  CADILLAC 

FUTURE  winners  of  MBS  and  KHJ-TV  Holly- 
wood Queen  for  a  Day  program  will  ride  around 


Hollywood  in  regal  style.  Raymond  R.  Mor- 
gan Co.,  same  city,  producer-packager  of  show, 
has  ordered  a  gold-plated  Cadillac  costing  $25,- 
000  for  use  on  program.  Daily  "Queen"  will 
ride  in  the  specially  decorated  automobile,  at- 
tended by  chauffeur  and  footman  in  livery. 


HISTORY  DRAMATIZED 

DRAMATIZED  incidents  in  American  history 
will  be  featured  on  weekly  half -hour  NBC  Radio 
Inheritance  (Sun.,  7-7:30  p.m.,  EST),  in  co- 
operation with  American  Legion  national  pub- 
lic relations  office.  The  series,  designed  to 
build  deeper  understanding  of  country's  herit- 
age, starts  April  4  for  13  weeks.  First  three 
programs  are  entitled,  "When  Washington  Re- 
fused a  Crown,"  "The  Story  of  Oliver  Pollack," 
and  "The  Story  of  Dorothea  Dix."  Albert  Mc- 
Cleery,  executive  producer,  NBC-TV  Hall- 
mark Hall  of  Fame,  produces  and  directs  the 
series. 


'GROUP  JOURNALISM'  APPROACH 

NBC  Radio  will  launch  a  new  program  today 
(Monday)  titled  The  Heart  of  the  News  (Mon.- 
Fri.,  10:15-10:30  p.m.  EST),  which  will  attempt 


WENY  Information 

A  PROGRAMMING  idea  that  provides 
fixed  times  for  basic  information  services 
has  been  developed  by  WENY  Elmira, 
N.  Y.,  General  Manager  Dale  Taylor 
reports. 

In  competition  with  local  tv,  WENY 
has  taken  advantage  of  radio's  versatility 
by  setting  a  definite  time  each  broad- 
casting day  for  such  services  as  news, 
weather,  time,  road  conditions,  sports 
news,  religious  programs,  local  events 
calendar,  WENY  highlights,  theatre  and 
feature  news  and  birth,  engagement  and 
death  announcements.  Total  of  12  news- 
casts are  scheduled  daily. 
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each  night  to  cover  a  single  story  in  "all  its 
depths  and  ramifications"  through  an  approach 
called  "group  journalism."  On  each  program 
NBC  will  cover  an  important  story  with  its 
own  reporters  and  commentators,  aided  by  ex- 
perts from  other  organizations,  and  will  en- 
deavor to  present  all  facets  of  this  news  devel- 
opment. 


'BETTER  LIVING'  SERIES 

DUMONT  Tv  Network  will  present  a  new 
19-week  series  of  documentary  programs  de- 
picting how  Americans  benefit  from  modern 
miracles  of  science  and  industry  (Wednesdays, 
10:30-11  p.m.  EST).  Titled  Better  Living  Tele- 
vision Theatre,  the  series  is  being  offered  by 
Du  Mont  as  a  public  service. 


WIP  STUDENT  SHOWS 

STUDENTS  of  Philadelphia  high  schools  and 
colleges  will  participate  in  a  three  month  radio 
broadcast  series,  Ears  to  the  Future,  originated 
by  WIP  that  city.  Each  program  will  be  left 
entirely  to  the  discretion  of  the  participating 
group,  including  production,  acting,  research 
and  writing.  WIP  says  it's  not  an  educational 
series,  but  rather  a  series  which  provides  op- 
portunity for  future  broadcasters  to  experi- 
ment first-hand  with  their  ideas  and  sugges- 
tions. In  announcing  the  new  series,  Benedict 
Gimbel  Jr.,  WIP  president  and  general  man- 
ager said:  "Only  through  such  free  expression 
of  ideas  and  talents  can  we  hope  to  add  new 
resources  for  radio.  Real  talent  will  have  the 
opportunity  of  showing  itself,  thus  providing 
an  opportunity  for  these  students  to  find  a 
place  in  the  radio  industry. 


MATCH  BOOK  AD  AWARDS 

WJBK-TV  Detroit  has  been  awarded  a  bronze 
"Joshua"  plaque  for  the  most  distinguished  use 
of  match  book  advertising  in  the  radio  and 
television  industry  in  1953,  according  to  an 
announcement  from  Charles  Furcolowe,  di- 
rector of  the  Match  Industry  Information  Bu- 
reau. The  judges  chose  the  winner  for  its  eye- 
catching front  cover  and  good  back  cover  art- 
work picturing  the  station.  Award  certificates 
were  voted  to  Jefferson  Standard  Broadcasting 
Co.,  WBTV  (TV)  Charlotte,  N.  C.  and  WNOW 
York,  Pa.  The  "Joshua"  plaque  is  named  for 
the  match  book's  inventor,  Joshua  Pusey. 


WFIL  COVERAGE  MAP 

A  NEW  four-page  coverage  map  prepared  by 
WFIL  Philadelphia  with  the  title  "In  WFIL- 
adelphia,  One  Point  of  Sale  for  7,407,400 
Good  Customers"  is  being  mailed  to  agencies. 
The  coverage  map  piece  also  includes  statis- 
tics of  the  growth  of  the  listening  audience  in 
"WFIL-adelphia"  which  includes  37  counties  in 
a  four-state  area.  The  station's  programming, 
promotion,  and  merchandising  campaigns  are 
spotlighted  in  the  piece  as  three  of  WFIL's 
assists  to  advertisers. 


WHISK  BROOM  PROMOTION 

"WANT  to  Whisk  Away  Your  Kansas  Sales 
Gloom?"  is  the  question  WIBW-AM-TV  Kan- 
sas City  asks  advertisers  and  agencies  in  a 
promotion  piece  with  a  sliding  insert  which 
i  has  a  miniature  clothes  brush  attached.  A  sales 
chart  showing  a  steady  drop  in  business  shows 
a  steady  rise  when  the  slide  is  pulled  and  an 
answer  appears:  "Just  Hire  WIBW!"  On  the 


From  where  I  sit 
6u  Joe  Marsh 


Operation  "Busy  B" 

Heard  about  the  government  "seed- 
ing" the  mountains  north  of  here  with 
beavers?  They've  been  dropping  them 
by  parachute — in  special  cages  that 
open  automatically  as  soon  as  they 
touch  the  ground. 

"Native'''  beavers  were  trapped  out 
of  those  woods  in  the  past  few  years. 
And  without  beaver  dams  to  hold  back 
the  water  run-off,  we've  been  having 
flash  floods  here  in  the  lowlands. 

So  now  we're  putting  the  busy  bea- 
vers back  to  work  building  dams.  And 
we're  protecting  them  with  even 
stricter  game  laws.  Guess  that  comes 
under  the  heading  of  "learning  from 
experience." 

From  where  I  sit,  an  ounce  of  pre- 
vention is  always  better  than  a  pound 
of  cure.  That  goes  in  personal  rela- 
tions, too.  Sometimes  we  forget  to  be 
tolerant  of  the  other  fellow's  prefer- 
ences. It's  a  good  thing  to  ask  your 
neighbor  whether  he'd  prefer  a  glass 
of  beer  to  a  soft  drink.  That  kind  of 
foresight  is  part  of  the  "game"  of 
getting  along  with  folks. 
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he  ONLY 

single  medium 
to  reach  280,000 

homes  in  the 
rich  Agricultural 
Industrial 
"Heart  of  the 
Nation" 


Kearney,  Nebraska 
CBS-TV  DUMONT 
Represented  by 

MEEKER  TV,  Inc. 


Big  enough  and 
then  some 


When  you're  building  national  cov- 
erage with  spot  radio,  there's  no 
virtue  in  a  snug  fit.  For  the  true 
economy  that  comes  with  mass, 
you  want  stations  like  WJR — 
which  gives  you  all  the  radio 
coverage  you  can  get  over  a  market 
of  15  million  people,  some  10%  of 
the  nation's  buying  power.  Ask  your 
Henry  I.  Christal  man  about  WJR. 

The  Great  Voice  of  the  Great  Lakes 


ww  v  K 


Detroit 

50,000  Walts    CBS  Radio  Network 


WJR's  primary  coverage  area: 
15,000,000  customers 
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WCAU's  32  Years 

THE  32-year  success  story  of  WCAU 
Philadelphia  is  presented  in  the  sta- 
tion's graphic  brochure  titled  "This  Is 
WCAU  Radio — January  1954,"  current- 
ly being  distributed  to  500  advertiser 
and  agency  executives. 

The  36-page  brochure  explains  why 
this  50  kw  CBS  affiliate  has  achieved 
daytime  and  nighttime  audience  leader- 
ship in  its  eight-county  coverage  area, 
according  to  Pulse  and  BMB  surveys. 
A  comparison  of  radio's  local  penetra- 
tion with  that  of  three  national  maga- 
zines and  a  local  daily  newspaper  places 
radio  in  the  lead,  according  to  the 
manual.  For  example:  Circulation  of 
Life  magazine  in  the  eight-county  area 
is  132,936,  with  an  approximate  cost 
of  a  full  page  black-and-white  ad  of 
$3.61  cost-per-thousand;  20  announce- 
ments a  week  on  WCAU  based  on  a  5.0 
rating  delivers  1,043,060  radio  families 
with  an  approximate  61  cents  cost-per- 
thousand. 


inside  of  the  mailing  piece  the  reader  is  told 
that  "WIBW  is  the  station  that  makes  Kansas 
folks  listen  .  .  .  and  buy!"  On  the  reverse 
side  "proof"  is  offered  in  the  results  of  a 
premium  offer  which  was  carried  on  75  sta- 
tions with  an  average  cost  per  order  of 
13  2/10  cents.  WIBW  is  ranked  seventh  on  the 
chart  with  a  4  2/10  cents  cost  per  order. 


KRNT  WOMEN'S  BROADCASTS 

NEW  local  radio  concept  featuring  records 
and  items  of  interest  aimed  at  women  has  been 
launched  at  KRNT  Des  Moines,  according  to 
Robert  Dillon,  vice  president  and  manager 
of  the  Cowles  station.  The  period  from  3:30- 
4:45  p.m.  each  day  has  been  set  aside  for 
Bill  Riley  Time,  with  records,  discussions  on 
child  care,  newscasts,  reports  on  births  and 
marriage  licenses  and  interviews  with  authori- 
ties on  fashions,  interior  decorating,  gardening 
and  other  topics. 


SANDWICH  RECIPE  CONTEST 

PRIZES  for  the  best  sandwich  recipes  were 
offered  in  a  contest  just  concluded  on  WNBQ 
(TV)  Chicago's  Bob  and  Kay  Show.  After 
grappling  with  ideas  for  new  "crazy  sand- 
wiches," Bob  Murphy  and  Kay  Westfall  de- 
cided to  ask  viewers  for  help.  The  require- 
ments: The  crazier  the  better,  but  the  sand- 
wiches must  be  edible.  Prizes  included  wrist- 
watches,  an  ovenette  and  a  combination  fryer- 
roaster-server  unit.  The  two  top  winners  were 
invited  to  visit  Bob  and  Kay,  prepare  sand- 
wiches and  collect  awards.  The  program  is 
telecast  Mon.-Fri.  on  WNBQ  at  12:30  p.m. 


CKXL  'CALGARY  NIGHT' 

CKXL  Calgary,  Alberta,  held  a  "Young  Cal- 
gary Night"  in  which  all  schoolboys  between 
the  ages  of  eight  and  14  were  invited  to  write  an 
essay  on  Why  I  Should  Show  Good  Sportsman- 
ship. Prizes  were  a  complete  hockey  outfit, 
skates  and  hockey  sticks.  The  first  1,000  writ- 
ers of  compositions  were  sent  free  tickets  to 
a  hockey  game  between  two  local  teams.  The 
winner  of  the  contest,  dressed  in  his  new 
hockey  outfit,  had  his  essay  read  to  the  hockey 
audience  by  Calgary's  Mayor  Don  Mackay, 
who  formerly  was  manager  of  CKXL.  The 


winner  was  11-year-old  Marco  Mariana,  who 
came  to  Canada  from  Italy  four  years  ago. 
The  youngster  was  interviewed  over  CKXL 
between  hockey  periods. 


'POLISH  EAGLES  SHOW' 

APPEAL  of  Polish-language  music  program- 
ming in  New  England  and  upstate  New  York 
areas  is  pointed  up  by  the  use  of  five  radio 
stations  of  more  than  nine  hours  of  the  Polish 
Eagles  Show  each  Sunday.  The  program  is 
tape-recorded  and  produced  by  Mr.  and  Mrs. 
Victor  Zembruski  of  Naugatuck,  Conn.,  who 
operate  under  the  company  name  of  "Polka 
King."  Stations  carrying  the  Polish  Eagles 
Show  are  WNAB  Bridgeport,  WLAD  Danbury, 
WATR  Waterbury,  WELI  New  Haven  and 
WPTR  Albany,  N.  Y.  According  to  Mr. 
Zembruski,  the  show  is  sponsored  in  each  of 
the  markets  and  has  had  "tremendous  sales 
impact." 


WWRL  CONTEST  MAIL 

RESPONSIVENESS  of  listeners  to  foreign 
language  and  Negro  programming  was  pointed 
out  in  an  announcement  last  week  from  WWRL 
Woodside,  L.  I.  The  station  reported  that  48,- 
000  mail  entries  had  been  received  in>  the  week- 
long  "WWRL  Mardi  Gras"  contest.  WWRL, 
which  broadcasts  in  ten  languages,  aimed  the 
contest  at  its  three  largest  listening  groups — 
Negro,  German  and  Spanish.  The  contest, 
which  will  award  $15,000  in  prizes,  centered 
around  "Mystery  Tune"  clues. 


BLINDNESS  FILM  SERIES 

SERIES  of  13  quarter-hour  television  films 
dealing  with  various  aspects  of  blindness,  titled 
Men  Toward  the  Light,  was  launched  on  WPLX 
(TV)  and  WABD  (TV)  New  York.  The  films 
were  produced  for  the  Industrial  Home  for  the 
Blind,  Brooklyn,  and  the  American  Founda- 
tion for  the  Blind,  New  York,  and  are  de- 
signed to  present  to  the  lay  viewer  a  true-to- 
life  picture  of  the  services,  aids  and  advice 
available  to  the  blind  and  to  reveal  what  normal 
lives  blind  people  can  live.  The  films  are  avail- 
able free  of  charge  to  television  stations  from 
the  American  Foundation  for  the  Blind,  15  W. 
16th  St.,  New  York  11,  N.  Y. 


FIRST  telecast  from  an  English  warship 
in  a  U.  S.  port  is  claimed  by  KNUZ-TV 
Houston,  referring  to  its  televised  tour  of 
the  HMS  Sheffield.  News  director  Bill 
Crawford  here  interviews  a  sailor  while 
the  ship's  captain  looks  on.  The  telecast 
was  part  of  KNUZ-TV's  new  remote  series, 
Abouf  Town  (Wed.,  8:30-9  p.m.). 
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Hitting  'En  Where  They  Ain't 

was  fine  for  Wee  Willie  Heeler. ..but  awful  expensive  for  advertisers— large  or  small1. 


Example:  You  have  soap  or  soup  —  gasoline  or 
vaseline  — salmon  or  sardines  — toilet  tissue  or 
cleansing  tissue  by  the  carload,  truckload  or  boat- 
load and  you  want  added  markets  . . .  and  you  want 
to  hit  'em  where  they  are!  Could  be  that  the  over 
700  Keystone  Rural  and  Home  town  radio  stations 
are  the  extra  slugger  you  need,  to  bat  "clean-up." 


•  WRITE,  WIRE    OR    PHONE  FOR 


CHICAGO  NEW  YORK 

111  West  Washington  St.  580  Fifth  Avenue 
STate  2-6303  PLaza  7-1460 


LOS  ANGELES 

1330  Wilshire  Blvd. 
DUnkirk  3-2910 


SAN  FRANCISCO 

57  Post  Street 
SUtter  1-7440 


Recommendation:  Take  the  whole  network  or 
take  our  stations  in  bunches  where  TV  "ain't".  .  . 
get  lots  of  plus  merchandising  aids  from  our  station 
operators.  We'll  prepare  a  marketing  map  to  meet 
your  special  requirements.  At  lowest  cost  per  thou- 
sand listeners,  for  spot  announcements  or  programs 
—Keystone  hits  hard  where  they  are  !  • 


COMPLETE    MARKET    INFORMATION   AND  RATES 


UPTAKE  YOUR  CHOICE 

A  handful  of  stations  or  the  network  .  .  . 
a  minute  or  a  full  hour  .  .  .  it's  up  to 
you,  your  needs. 

C"more  for  your  dollar 

No  premium  cost  for  individualized  pro- 
gramming. Network  coverage  for  less 
than  "spot"  cost  for  same  stations. 

^ONE  ORDER  does  the  job 

All  bookkeeping  and  details  are  done 
by  KEYSTONE,  yet  the  best  time  and 
place  are  chosen  for  you. 


Reyslone 


BROADCASTING  SYSTEM,  inc. 


THE     VOICE  ^  O  F     HOMETOWN     AND     RURAL  AMERICA 
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9:00-9:05 
ABC  News 


Radio  Bible 
Class 


Message  of 
Israel 
S 


Negro  College 
Chairs 
S 


Pan-American 
Union 


The  Christian 
In  Aclian 


Sunday 
News  Special 


Gloria  Parker 
S 


The  World 
Tomorrow 
Radio  Church 
ol  God 


Churches  ol  " 
thrill  Herald  ol. 
Train  (101) 


SUNDAY 


News 

S 


Music  Room 


E.  Power 
Biggs 


Church  of  Air 
S 


Sail  Lake  City 
Tabernacle 


Dawn  Bible 
Frank  &  Ernest 


Invitation  to 
Learning* 
S 


The  Leading 
Question 


Howard  K. 
Smith 


Gee.  Hermann 
News 


String 
Serenade 


Dr.  Wyatt 
Wings  ol 
Healing 


Christian  Ref. 

Church 
Back  to  God 


Radio  Bible 
Class 
(111) 


National  Radio 
Pulpit 


Voice  of 
Prophecy 

(SIT) 


Merry 
Mailman 
Co-op 


I  iorthwestern  U. 
Review 
3 


College 
Choirs 


lill  Cunningham 
Co-op 


Co-op 
John  T.  Flynn 
Show 


Mutual  Music 
Box 


tfMld  Traveler 


World  News 
Round-Up 
Co-op 


Carnival  of 
Books 


Faith  in  Action 


Art  ol  Living 


Philco  Corp 
Breakfast  Club 
(H») 


S.Mills  M-W-F 
Toni  Tu&Th 
Whispering 

Streets  (224) 


Collector's 
Item 


< 


The  Eternal 
Light 
S 


Heritage  Over 
the  Land 


MONDAY  -  FRIDAY 


Quaker-Toni 
Breakfast  Club 

(MO) 


Swift  8  Co. 
Breakfast  Club 
(190)  R 


Sterling  Drug 
My  True  Story 
(ill) 


Minn.  Mining 

Kellogg 
Bodfrey  (192)  R 


When  A  Girl 
Marries  (165) 
Carnation  Co. 


Grand  Central 

Station 
Campbell  Soup 
11-11:25 


x-Lax  TuWThF 
Modern 
Romances 
us.  M)  11:25-40 


Co-op 
News 


No  Service 


Knomark 
Intl.  Celluc. 
Godfrey  (199)  R 


Clinton 
Frigidaire- 
Arthur  Godfrey 
(198)  R 


Toni,  Star-Kist 
Godfrey 
(203)  R 


National  Biscuit 

Lever 
iodlrey  (201)  R 


ver  Since  Eve 
11:40-55 


Pillsbury 
(206)  R 

bontnl.  Baking 
Make  Up  Your 
Mind  (56) 


White  House 
Report  11:55-12 


I  &G  Ivory  Snow 
Rosemary 
(117) 


Don  Gardiner 
Hews 


)kla.  Wranglers 
12:15-12:25 


Jack  Berch 
Prudential 
12:25-12:30 


General  Mills 
The  Bill  Ring 
Show 


Nat  in  Service 


Co-op 
Pail  Harvey 


Co-op 
Ted  Maine 


General  Foods 
Wendy  Warren 
(Hi) 


Lever  Bros. 
Aunt  Jenny 
(17!) 


Whitehall 
Helen  Trent 

sm. 


Whitehall 
)ur  Gal  Sunday 
(171)  „ 


P&G  Ivory 
Road  of  Life 


P&G  Oxydol 
Ma  Perkin: 

(167) 


Co-op 
RobL  Hurleigh 


Co-op 
Gene  8  Glen 


Co-op 
Sloan  Simpson 
Show 


Co-op 
Cecil  Brown 
(92) 


Co-op 
Faith  In  Our 
Time 


10:30  S.  C. 
Johnson  News 

10:35-11 
Johnny  Olsen 
Show 


11-11:25 
Wonderful  City 


11:25-30 
Johnson  News 


M  W  F-SusL 


M-F 
11:45-12 
P.  Lorillard 


Miles  Labs 
Curt  Massey 
Time 


Johnson  &  Son 
Newt 
12:15-12:20 


12:20-12:30 
Tues.  &  Thur. 
flillcr  News.Mil- 
er  Brewing  Co. 


12:30-1 
No  Service 


Co-op 
Cedric  Foster 


Here's  To  My 
Lady 


NBC 


Nt  Network 

Service 


PSG,  Welcome 
Travelers 
(ISO) 


General  Foods 
Bob  Hope 

(139) 


Miles  Labs 
Break  the  Bank 


C-P-P 
Strike  It  Rich 
(179) 


C-P-P 

The  Phrase  that 
Pays  (183) 


Second  Chance 
•3-Plan 


'auline  Frederick 
Reporting 


No  Network 
Service 


No  School 
Today 


Ralston 
Space  Patrol 
(284) 


Platterbrains 


All-League 
Clubhouse 
S 


101  Ranch  Boys 
S 


American 
Firaer 

S 


Navy  Hair 

i 


CBS 


News 


Galen  Drake 


9:30-45 
Star  Lighters 


Perry  Morse 

204 
Garden  Gate 


TBA 


10:30-10:35 
Johnson  News 
10:35-11 


susL)  RobL 

[fan  Camp  Q 
(203) 

Mutual  L 

Benefit  e 

(204)  w 

Milner  i 

(133)  s 


12-12:05  p.m. 
Shadel-News 
Sampana  (188) 


TBA 


iarnatien.  Stirs 
)ver  Hollywood 

(Ml) 


Carter 
City 
Hospital 

(MS) 


MBS 


No  Network 
Service 


9:30-9:35 
S.  C.  Johnson 
News 


I  gbert  &  Ummly 


Co-op 
Woody 
Woodpecker 


Woody 
Woodpecker 
Co-op 


Mary 


Helen  Hall 


No  Service 


11:30 
ohnson  &  Son 
News 
11:35 
U.  S.  Military 
icademy  Band 


Ulan 


Quaker 
on  the  Farm 


5th  Army 
Band 


NBC 


Skelly  Oil 
This  Farming 

Business  (30) 


Howdy-Doody 
1:30-9:30  a.m.* 


Breakfast  in 
Hollywood 


Pet  Milk 
Lee  Taylor 
(144) 


My 
Secret  Story 


Woman 
in  Love 


U.S.  Marine 
Band 


U.S.  Army 
Band 


Allis-Chalmers 
Dance  Orch    '  ««■  F,rm  s  H- 
Hour  (111) 


1:30  PM 


45 


15 


Healing,, 

7 1 

B'-<M  * 


30 


45 


Dr.  I 

lyings  o! 


15 


30 


45 


45 


15 


30 


5:45  PM 


Marine 

Reiiiiiiii 


r.  Billy 
our  of 

(2: 


ospel 
Old-Fa 
evival  ' 


4ii 


-3 

tat  el 

Hi  Sal  Strip* 


liijli 


liOi 


Pi 

m  f 

■  1 

y 

Hi  1 

"i 

Lewis  \t>. 
«) 


-op 
Date 


I..,, 


APRIL  95 


»Y 


NBC 


Home 
on. 

Heatter 


&  Myers 
Como 


Room 


op 

Imare 


t  Story 


Fhtt*tr  ; 


0  Miller 
Miller 
k  Co. 


heatre 


oIL. 
(awards 


III  I 

Mil' 


lop 

attan 

oads 


(■  l! 


Board 


ttitt- 

Ls 


Jills 


Kaltenborn 


Co-op 

Allen-Horge 
Sports  Daily 


No  Network 
Service 


Sun  Oil  Co. 
3-Star  Extra 

(34) 


Inter.  Harvester 
Alex  Drier  (53) 
Man  on  the  Go 


No  Network 
Service 


Miles  Labs 
News  of  World 
(15B) 


Miles  Labs 
1  Man's  Family 
(166)  Rp 


R.  J.  Reynolds 
Walk  a  Mile 
(196) 


Kraft 
Gildersleeve 
(160) 


DeSoto  Plymouth 
Dealers, 
You  Bet  Your 
Life 
(191) 


Amer.  Gig.  & 
Cig.  Big  Story 
(192) 


Fibber  McGee 

&  Molly 
 *Maa  

Heart  of  the 
News 


Keys  to  the 
Capital 


No  Network 
Service 


News  oi 
the  World 
Morgan  Beatty 


ABC 


THURSDAY 

CBS  MBS 


NBC 


Not  in 

Service 


Budweiser 
Bill  Stern 


Co-op 
George  Hicks 


Vandercook 
CIO 


Co-op 
Quincy  Howe 


Starr  of  Space 


3-City  Byline 
S 


Sammy  Kaye 


Hollywood 
Starway 


Mike  Malloy 


Paul  Whiteman 
Uarities 


Co-op 
Headline 
Edition 

Turner  Calling 


Front  &  Center 


Singing  with 
the  Stars 


Sports  Report 
S 


Metro.  Lite  Ins. 
Allan  Jackson 

(30) 


Dwight  Cook's 
Guest  Book 


No  Service 


Kaiser-Willys 
Lowell  Thomas 
(155)  R 


Toni,  Man.  Soap 
Family  Skeleton 
(175)  R 


Beulah 


The  Coca-Cola  Co 
Coke  Time  


Meet  Millie 


Junior  Miss 


GE 
.Meet 
Mr.  McNutley 

(206) 


Jergens  Time 
for  Love 
(130) 


Escape 


10:30-35 
Robert  Trout 


Dance 
Orchestra 


News 


Dance 
Orchestra 


Repeat  ol 
Kid  Strips 


Fulton  Lewis  jr. 

(J42)  • 


Co-op 
Dinner  Date 


Murine 
(Alt.  Wks.) 
Deepfreeze 
Appliance 
Gabriel  Heatter 


Official 
Detective 


Co-op 
Crime  Fighters 


Spotlight  Story 


Co-op 
News  Reel 


TBA 


A.  F.  of  L. 
Frank  Edwards 
(151) 


Manhattan 
Crossroads 
Co-op 


Co-op 
Deems  Taylor 
Concert 


Co-op 
Ed  Pettitt-News 


U.N. 
Highlights 


News 


Co-op 
Allen-Horge 
Sports  Daily 


No  Network 
Service 


Sun  Oil  Co. 
3-Star  Extra 

(34) 


Inter.  Harvester 
Alex  Drier  (53) 
Man  on  the  Go 


No  Network 

Service 


Miles  Labs 
News  of  World 

0  68) 


Miles  Labs 
1  Man's  Family 
(166)  Hp 


Gen.  Mills,  Lone 
Ranger  (153) 


Dodge  Bros. 
Roy  Rogers 
Family  Program 
(200) 


Six-Shooter 
S 


Pet  Milk  Truth 
ir  Consequences 
(166) 


Swayze  News 
Stewart-Warner 


Eddie  Cantor 
9:35-10 


Fibber  McGee 
&  Molly 
*3-Plan 


Heart  of  the 
News 


Jane  Pickens 
Show 
Co-op 


No  Network 

Service 


News  ol 
the  World 

Marnn  Realty 


ABC 


Not  in  gt 
Service 


Budweiser 
Bill  Stern 


Co-op 
George  Hicks 


Vandercook 
CIO 


Co-op 
Quincy  Howe 


3-City  Byline 
S 


Sammy  Kaye 


Ho.lywood 
Starway 


Mike  Malloy 


Hotpoint  S 
Lambert 
Ozzie  &  Harriet 


Horatio 
Hornblower 


10:00  Fights 
Gillette 


Frank  8 
Jackson 


Sports  Report 


FRIDAY 

CBS  MBS 


Metro.  Lift  In. 
Allan  Jackson 

(30) 


Dwight  Cook's 
Guest  Book 


No  Service 


Kaiser-Willys 
Lowell  Thomas 
(155)  R 


Toni,  Man.  Soap 
Family  Skeleton 
(175)  R 


General  Foods 
Beulah 
(110)  R 


Longines 
Synphoneite 

(96)  S 


Am.  Oil-Ford 
Ed.  R.  Murrow 

(199) 


Liggett  S  Myers 
Perry  Como 


P&G 

Mr.  Keen 
(199)  R 


Arthur  Godfrey 
Digest 


Arthur  Godfrey 

Digest 
Bristol  Myers 

(203) 


That's  Rich 


Capitol 
Cloakroom 


10:30-10:35 
Robert  Trout 


Dance 
Orchestra 


News 


Dance 
Orchestra 


Repeat  it 
Kid  Strips 


Fulton  Lewis  jr. 
(342) 


Co-op 
Dinner  ilate 


Union  Pharma- 
ceutical Co. 
Gabriel  Heatter 


Counterspy 


Co-op 
Take  a  Number 


Spotlight  Story 


9:25-9.30  Miller 
News,  Miller 
Brewing  Co. 


Have  A  Heart 


A.  F.  of  L. 
Frank  Edwards 

(26) 


Manhattan 
Crossroads 
Co-op 


Co-op 

Deems  Taylor 
Concert 


Co-op 
E.  D.  Pettitt 
News 


U.N. 
Highlights 


Ktltenbori 


Co-op 

Allen-Horge 
Sports  Daily 


No  Network 
Service 


Sun  Oil  Co. 
3-Star  Extra 

(34) 


Inter.  Harvester 
News  Parade 

(53) 


ABC 


Labor 


Management 
S 


Co-op 
Bob  Finnegan 
Sports  


Sports  Afield 
with 
Bob  Edge 


Show  Time 
Review 


No  Network 

Service 


cviiles  Laos 
News  of  World 
(168) 


Miles  Labs 
1  Man's  Family 
(166)  Rp 


Chevrolet 
Dinah  Shore 

(198) 


Songs  with 
Sinatra 


Amer.  Dairy 
Bob  Hope 

(198)  . 


RCA 

Harris  Faye 
(198) 


Swayze  News 
Stewart-Warner 
9:30-9:35 


Can  You  Top 

This? 
9:35-10:00 


Fibber  McGee 
&  Molly 
*3-Plan 


Heart  of  the 
News 


Listen  to 
Washington 


No  Network 
Service 


News  of 
the  World 
Morgan  Be; 


The  3  Suns 


Dinner  At  The 
Green  Boom 
S 


8:00-8:05 
ABC  News 


Dancing  Party 
S 


Anonymous 


Music 


ABC 
Late  News 
10:55-11 


SATURDAY 
CBS   Mli. 


Philadelphia 
Orchestra 


Johnny  Mercer 
Show 


Gunsmoke 
S 


Sanka  Salute 

(99)  R 
8:25-30  p.m. 


Gangbusters 


P.  Loriilard 
Two  For  The 
Money 

(206) 


Dance 
Orchestra 


H.  V.  Kalten  orn 
News 
Co-op 


Dinner  Date 


6:55 
Johnson-News 


Co-op 

AI  Heifer 


6:15 


People 


M5_ 


Co-op 

Report  from 
Washington 


7:30-7:55 
Farm  Quiz 


State  Farm 
Auto  Ins.  Co. 
C.  Brown 


20  Questions 


Farm  Story 


(Co-op)  New 
England  Barn 
Dance 
Jamboree 


Saturday  Night 
Country  Style 


10:30-35 
News 
Daniel  Schorr 


Martha  Lou 
Harp 


Orchestra 


Dance 
Orchestra 


News 


Dance 
Orchestra 


Lcmbardoland 
U.S.A. 
S 


TBA 


The  Big 
Preview 


R.  J.  Reynolds 
Grand  Ole  Opry 

(91) 


Chicago  Theatre 
of  the  Air 
S 


Co-op 

Ed  Pettitt 


Dance 
Orchestra 


D'Con  Corp. 
Conntry  Tune 
Parade  (127) 


Dude  Ranch 
Jamboree 


Pee  Wee 
King  Show 
Co-op 


News  from 
NBC 


No  Network 
Service 


11 


il5_ 


JJJL 


7:45 


ML 


■M. 


8:45 


9:15 


9:30 


9:45 


10:00 


10:15 


10:30 


10:45 


11:( 


11:15PM 


DM  M  E 


SUNDAY 

MBS 


ation 


ireet 
Hall 


day 


ruck 


Luthern 
Heir 


Bandstand 
USA 


Sammy  Kaye " 


U.  S.  Marine 
Band 


Author  Meets 
The  Critic 


TBA 


4:30-4:55 
TBA 


4:55-5 
Credit  Union 
Lome  Greene 


The  Shadow 
P  &  G,  R.  J. 

Reynolds 
(Participating) 


True  Detective 
Mysteries 


5:55-6 
Hale  Farm  MuL 
C.  Brown 


MONDAY 

-  FRIDAY 

SATURDAY 

,  NBC  

 ABC  r 

— NK  

 CBS  1 

 NBC  

U.  of  Chicago 

Closed  Circuit 

 GBC  r 

P&G  Crisca 
Dr.  Malaie 

(163) 

 MM  1 

Lnchaai 

 ABC  1 

Viaitat  Lopez 

Peter  Lind 

 MAS  1 

All  Star 

Raaadtable 

P&G  Duz 
Guiding  Light 
(161) 

'  with  Lopez 

Shaw 

S 

Hayes  Show 

iymphonies  For 
Youth 

'arade  of  Bands 

The  Catholic 

Co-op 

GF  Swan-Cal. 
Mrs.  Burton 
(146) 

Fred  Bobbins 

No  Network 
Service 

Let's  Pretend 

Hair 

M.M.McBride 

P&G  Tide 
Perry  Mason 

(173) 

2:25  Johnson  & 
Sen,  News 

2:25 
Johnson  News 

Youth  Wants 

Toni  &  Bristol 
Myers  Nora 
Drake (197) 

Ladies  Fair 

Make  Way 

101  Ranch  Boys 

To  Know 

P&G  Ivory  Fl. 
Brighter  Day 
(177) 

Jane  Pickens 
2:55  News 
Banghart 

For  Youth 

The 
Martin  Block 

Miles  Labs 
Hilltop  House 
(147)  R 

P&G 
Life-Beautiful 

(170) 

Report  From 
Overseas 

Bandstand 

The  Golden 
Hour  with 
David  Ross 

Show 
2:35-4 

Lever,  Kellogg 
Houseparty  * 
(182)  R  ~> 

Ruby  Mercer 

P&G 
Road  of  Life 
(163) 

Metropolitan 

Opera 
Texas  Co. 

Adv.  in 
Science 

U.S.A. 

Road  Show 

Pillsbury 
House  Party 
(194)  R*  i 

Co-op 

P&G 
Pepper  Young 

(166) 

Farm  News 

Sports  Parade 

2  to  6  p.  m. 
(2Kmin.  local 
spot  announce- 

Toni, Man.  Soap 1 
Wizard  of  Odds 
(180) 

P&G 
Right  to  Happi- 
ness (163) 

World 
Assignment 

ments  each 
half-hour) 

Jack  Owens 

No  Service 

Afternoon  News 

P&G 
Backstage  Wife 

(175) 

UN  on  the 
Record 

Salute  to  the 

4-4:25 

Corn  Prod. 
Sunshine  Sue 

(56) 

Mutual  Musio 
Show 

Stella  Dallas 

Operation  Music 

Nation 

Weekend 
(Radio  "Sunday 
Newspaper") 
Participating 

See  Note 

Valentino 
S 

Co-op 

Widder  Brown 

Washington 

Mac  McGrira 

Music  in  the 
Afternoon 
S 

4:55-5  News 

Welcome  Ranch 

Manhtn.  Soap 
Woman  in  My 

House  (188) 

U.S.A 

Shaw 

Co-op 
lustin  Kiplinger 

Tu&Th  Quaker 
Sgt.  Preston  of 
the  Yukon 

Just  Plain  Bill 

Martha  Lou 

iaturday  Sports 
Round-up 

Art  and 
Dotty  Todd 

Ni  Service 

M-W-F  Songs 
f  the  B-BAR-B 
S 

Pharmacol 
Front  Page 
Farrell  (138) 

Harp 

Daniel  Schorr 
News 

5:00 
Teen-agers 
Unlimited 

Lum  &  Abner 
Co-op 

5:30-5:55 
M  W-F-Kellogg 
Wild  Bill  Hickok 

Tu&Th 
Derby-Sky  King 

C-P-P 
Lorenzo  Jones 
(191) 

Paulena  Carter 

Longines 
Synphoneite 

(«) 

Musical 
Express 

Miles  Labs 
Cart  Matter 

It  Pays  To  Be 
Married 

*l-PllH  

Pop  Concert 

Explanation:  Listings  In  order:  Sponsor,  name  of 
program,  number  of  stations;  S  sustaining:  R  re- 
broadcast  West  Coast:  TBA  to  be  announced;  BP 
repeat  performance.  Time  EDT. 

ABC — 8:55-9  a.m.,  2:30-2:35  p.m.,  4:25-4:30  p.m., 
M.W.F.,  Time  for  Betty  Crocker.  Gen.  Mills 
(319). 

7:55-8   p.m.,   M-F,   Chesterfield   Cigarettes.  Les 
Griffith  &  The  News.  (332). 
10:30-10:35  p.m.,  M-F.  Philco  Corp..  Edwin  C. 
Hill  and  the  Human  Side  of  the  News  (310) 

CBS — 8:30-  9:15  a.m.  Sun.  General    Foods  Corp. 

Sunday  Gatherin'  109. 
11:30-11:35  a.m.  Sun.  Peter  Hackes— News  (S) 
12-12:05  p.m.   Sat.   Campana— Bill  Shadel  188 
3:15-  3-30  p.m.  MWF  Lever— Houseparty  180 
3:15-  3:30  p.m.  Tue  Kellogg — &  Houseparty  191 
3:15-  3:30  p.m.  Fri  Green  Giant — Houseparty  171 
3:30-  3:45  p.m.  M-Th  Pillsbury— Houseparty  191 
3:30-  3:45  p.m.   Fri  Kellogg— Houseparty  192 
4-4:05  p.m.  M-F  Gen.  Fds.— Robert  Q.  Lewis  84 
Arthur  Godfrey  Clients  10-11:30  a.m. 

10-  10:15   a.m.    Knowmark   &   Kellogg    (alt.  Fri.) 
192. 

10:15-30  a.m.  Snow  Crop  &  Kleenex  (alt.  days)  199. 
10:30-45  a.m.  Frigidaire  Tu.  Th. ;  Star  Kist  M. 

W.   Alt.   Fjl.  198. 
10:45-11    a.m.    Lever   M.-W..   Toni   Tu-Th.  (alt. 

Fri.)  203. 

11-  11:15  a.m.   Pillsbury  M.-W.,   alt.   Fri.;  Natl. 
Bis.,  Tu.-Th.,  alt.   Fri.  203. 

11:15-30    a.m.     Liggett    &    Meyers  M.-W.-F.: 

Pillsbury  Tu.-Th.  206. 
11:25-30  a.m.  TBA. 

MBS — 8:45-8:55   a.m.— Gabriel  Heatter. 
Credit  Union  Nat'l  Assoc.  4:55-5:00  p.m.  Sunday. 
5:55-6:00  p.m.,  M-F.  Cecil  Brown-S.  C.  Johnson 
9-9:05  p.m.,  M-F.  Johns-Manville,  Bill  Henry. 
Mon.-Fri.  8:00-8:30  p.m.  Programs — Multi-Message 
Plan  Participants — 
R.   J.   Reynolds  Tobacco  Co.— Mon.,   Tues.  & 
Thurs. 

Chevrolet— Mon.  -Fri. 
Procter  &  Oauible — Mon-Fri. 
S.O.S.   Co. — M. -Th. 
Jacques  Kreisler,  Tu.-W. 
Mon.-Frl.  11:25-11:30  a.m.  S.  C.  Johnson — News 
Tues.  &  Tbur..  Gabriel  Heatter  8:45-8:55,  North 

American  Van  Lines. 
NBC— 8-8:15  a.m.,  Skelly  Oil.  M-F,  News  (28);. 
Three-Plan: 

Lewis-Howe.  Hudnut  Sales  Co.  Tu.  Fibber 
McGee  &  Molly;  Wed.  Second  Chance;  Th.  It 
Pays  to  be  Married.  j  J 


March  29,  1954 


Advertisers 

Abraham  Krieger,  president,  Gunther  Brewing 
Co.,  Baltimore,  elected  chairman  of  board. 
LeRoy  S.  Cohen,  vice  president  in  charge  of 
sales,  succeeds  Mr.  Krieger. 

H.  E.  Olson,  treasurer,  and  S.  A.  Halgren,  sec- 
retary, Carnation  Co.,  L.  A.,  named  vice  presi- 
dent. 

C.  J.  Schuepbach,  formerly  with  Long  Adv. 
Service,  S.  F.,  to  Spreckels  Sugar  Co.,  same 
city,  as  advertising  and  merchandising  manager. 

Ross  E.  Jones  Jr.,  promoted  to  newly-created 
post,  general  manager  of  distribution,  H.  J. 
Heinz  Co.,  N.  Y. 

Arthur  D.  MacDonald,  general  manager,  White 
Rock  Bottlers  Co.  of  L.  A.,  to  Rheingold  Brew-' 
ing  Co.  (successors  to  Acme  Brewing  Co.), 
same  city,  as  vice  president  in  charge  of  sales. 

James  Street,  manager  of  premium  promotion, 
General  Foods  Corp.,  to  General  Mills  Inc., 
Minneapolis,  in  similar  capacity. 

Arthur  L.  Dowling,  formerly  with  advertising 
div.,  U.  S.  Industrial  Chemicals  Co.,  named 
director  of  advertising,  M.  W.  Kellogg  Co., 
N.  Y.,  subsidiary  of  Pullman  Inc. 

Russell  A.  Brown,  vice  president  in  charge  of 
sales  promotion,  Allied  Purchasing  Corp.,  N.  Y. 
resigns  effective  this  Thursday.  He  will  con- 
tinue to  serve  in  consultant  capacity. 

Clyde  P.  May  named  to  newly-created  post 
of  assistant  to  advertising  director,  Florida 
Citrus  Commission. 

Walter  Hiller  Jr.,  formerly  radio-tv  manager, 
The  Toni  Co.,  Chicago,  named  to  newly-created 
post  of  West  Coast  radio-tv  director. 

Martin  Finberg,  79,  former  president  of  Cresta 
Blanca  Wine  Co.,  S.  F.,  died  March  21. 

Agencies 

L.  T.  Steele,  vice  president  in  charge  of  the 
television  dept.,  Benton  &  Bowles,  N.  Y.,  elected 
to  board  of  directors. 

Edward  Mottern,  William  Esty  Co.,  N.  Y.,  to 
O'Neil,  Larson  &  McMahon,  Chicago,  as  vice 
president  in  charge  of  agency's  New  York  office. 

William  L.  Rindfuss,  Young  &  Rubicam,  N.  Y., 
appointed  vice  president  in  charge  of  copy  de- 
partment in  agency's  Chicago  office. 

Jay  Y.  Tipton  rejoins  Gillham  Adv.  Agency, 
Salt  Lake  City,  as  vice  president  in  charge  of 
copy. 

Victor  C.  Howard,  sales  representative,  Jenkins 
Publications,  L.  A.,  to  Steller,  Millar  &  Lester 
Inc.,  as  account  executive. 


MR.  ELSWORTH 


George  Kraus  Jr.,  merchandising  and  account 
executive,  Paris  &  Peart,  N.  Y.,  to  Erwin, 
Wasey  &  Co.,  L.  A.,  as  sales  promotion  man- 
ager. 

Edmund  Stefenson,  account  executive,  Maxon 
Inc.,  transferred  from  Detroit  office  to  New 
York  office. 

J.  W.  Els  worth, 

board  chairman,  J. 
E.  Elsworth  Co., 
Greenport,  L.  I. 
(oyster  growers- 
harvesters)  to  Jimmy 
Fritz  &  Assoc., 
Hollywood,  as  part- 
ner and  financial  ad- 
viser -  consultant  on 
new  accounts. 

Charles  Chappell, 

executive  vice  presi- 
dent and  creative 
head,  Owen  &  Chap- 
pell Agency,  before  its  merger  with  Kenyon  & 
Eckhardt,  appointed  creative  director  of  New 
York  office,  Maxon  Inc. 

Robert  A.  Loeb,  formerly  radio-tv  production 
supervisor,  Hirson-Garfield,  N.  Y.,  named  ac- 
count executive,  Levy  Adv.  Co.,  Newark,  N.  J. 

Morton  H.  Cowen,  formerly  head  of  his  own 
agency  in  Chicago,  named  account  executive, 
The  Edwards  Agency,  L.  A. 

George  Sampson,  former  publicist  with  20th 
Century-Fox,  Culver  City,  to  Grant  Adv.  Inc., 
Hollywood,  as  account  executive. 

Jim  Simpson,  Associated  Press,  and  before  that 
with  NBC,  to  Grant  Adv.,  N.  Y.,  as  account 
executive  in  public  relations  department. 

Neil  Leroy  named  manager  of  Toronto  office, 
O'Neil,  Larson  &  McMahon,  succeeding  Jack 
Roberts,  who  joins  Procter  &  Gamble  Corp., 
Cincinnati,  Ohio. 

Ashley  W.  Burner,  assistant  public  relations  di- 
rector, Anderson  &  Cairns,  N.  Y.,  named  public 
relations  director,  succeeding  John  Dromey, 

who  has  resigned. 

Lynn  C.  Wimmer  appointed  director  of  public 
relations,  Burton  Browne  Adv.,  Chicago. 

John  Bergland,  mechanical  production  manager, 
Abbott  Kimball  Co.  of  Calif.,  L.  A.,  to  Ruth- 
rauff  &  Ryan  Inc.,  that  city,  in  similar  capacity. 

Raymond  P.  Pierobon,  Florida  Citrus  Commis- 
sion, and  Robert  F.  Nelson,  William  Hart  Adler 
Inc.,  to  N.  W.  Ayer  &  Son,  Chicago,  on  service 
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There  and  Ready 

BEFORE  President  Eisenhower  visited 
Palm  Springs,  Calif.,  KXO  El  Centro 
got  a  tip  that  he  was  coming  to"  Cali- 
fornia. Paul  lenkins,  KXO  president  and 
publisher  of  three  newspapers  in  south- 
ern California's  inland  region,  moved  his 
25-foot  trailer  into  Palm  Springs,  had 
the  telephone  company  install  a  tele- 
phone and  a  direct  radio  loop  to  KXO. 

By  coincidence,  says  the  station,  the 
spot  chosen  by  Mr.  Jenkins  for  his  trailer 
was  only  a  half-mile  from  the  ranch 
where  Mr.  Eisenhower  stayed.  When  the 
Chief  Executive  arrived  KXO  taped  an 
on-the-spot  report  from  the  airport  and 
played  it  from  the  trailer  within  minutes. 
The  affiliated  newspapers  are  claimed  to 
have  carried  pictures  of  the  President 
and  party  18  hours  before  others  in  the 
area. 

KXO's  Marc  Hanan  arranged  for  four 
broadcasts  daily  from  Palm  Springs,  in- 
terviewing Mr.  Eisenhower,  Gov.  Good- 
win Knight,  Ben  Hogan  and  others,  and 
making  all  features  available  to  MBS. 


staff  and  as  copywriter,  respectively. 

John  N.  Moore,  recently  separated  from  USAF, 
to  Campbell-Ewald  Co.,  L.  A.,  as  production 
assistant.  Richard  Smith  to  firm's  Hollywood 
office  as  tv  assistant. 

William  H.  Clay  Jr.,  formerly  with  Coty  Inc., 
to  N.  W.  Ayer  &  Son,  Phila. 

Stan  Stanislaus,  a  director  of  Beckman,  Hollister 
&  Kuhn  Inc.,  S.  F.  business  and  industrial  ad- 
visory firm,  forms  own  advertising  and  public 
relations  firm  with  offices  at  593  Market  St. 
Telephone  is  Douglas  2-1747.  Mr.  Stanislaus 
retains  interest  in  Beckman,  Hollister  &  Kuhn. 

Roy  E.  Morrissey  and  Don  Gorder,  have  ac- 
quired Smith  Adv.  Agency,  Salt  Lake  City,  from 
Ralph  Smith,  and  changed  firm  name  to  Smith- 
Morrissey  Agency,  with  offices  at  235  S.  Main 
St. 

Carroll  O'Meara,  -  producer-director,  KNBH 
(TV)  Hollywood,  forms  own  agency,  repre- 
sentative and  tv  consultant  firm  starting  April 
1,  with  offices  at  1610  N.  Argyle  St. 

Harvey  Scott,  San  Francisco  advertising  man, 
forms  Harvey  Scott  Advertising  at  1548  Stock- 
ton St. 

John  G.  Cole,  assistant  director,  Sullivan,  Stauf- 
fer,  Colwell  &  Bayles  Inc.,  Hollywood,  father 
of  boy,  Jefferson  Soule,  March  12. 

Richard  Prosser,  61,  owner  of  advertising 
agency  bearing  his  name,  S.  F.,  died  March  3. 

Gordon  S.  Griffin  Jr.,  35,  account  executive, 
Western  Adv.  Agency,  Racine  and  Chicago, 
died  March  22. 

Barbara  E.  Lloyd,  25,  assistant  to  director  of 
television  and  radio  casting,  BBDO,  New  York, 
died  in  that  city  March  19. 

Stations 

W.  Frank  Harden,  program  director,  WIS 
Columbia,  S.  C,  appointed  managing  director, 
WIST  Charlotte,  N.  C,  both  owned  by  The 
Broadcasting  Company  of  the  South. 

Robert  Perez,  account  executive,  Gore  Bros. 
Engraving  Co.,  L.  A.,  to  KNXT  (TV)  Holly- 
wood as  sales  service  coordinator. 

Roger  L.  Harrison,  account  executive,  KSTP 

Broadcasting   •  Telecasting 


Minneapolis-St.  Paul,  to  KSTP-TV,  in  same 
capacity;  Don  Kirchgessner,  sales  manager- 
sports  editor,  KNPT  Newport,  Ore.,  to  KSTP 
as  account  executive;  Eric  A.  Rehnwall,  for- 
merly with  Frederic  W.  Ziv  Productions,  to 
KSTP-TV,  as  account  service  man. 

Bill  Bailey,  announcing-sales  staff,  KWFC  Hot 
Springs,  Ark.,  appointed  general  manager, 
WHBO  Tampa,  Fla. 

Franklin  H.  Small,  sales  manager,  WMIL  Mil- 
waukee, named  di- 
rector of  radio  sales, 
WFBM  Indianapolis, 
Ind. 

Bernard  T.  Wilson, 

formerly  president 
and  general  man- 
ager, WTVI  (TV) 
Belleville,  111.,  named 
sales  manager, 
KSTM-TV  St.  Louis. 

John  A.  Dobson,  di- 
rector of  advertising 
MR.  SMALL  and  sales  promotion, 

the  M  a  1 1  e  x  Co., 
Burlington,  Vt.,  appointed  sales  manager  of 
WCAX-TV  same  city. 

Harry  Alsup,  formerly  with  Noble-Drury  & 
Assoc.,  Nashville, 
Tenn.,  in  food  mer- 
chandising capacity, 
appointed  director 
of  merchandising 
*  i  and  sales  promotion, 
WSIX-AM-TV  same 
city. 

George  St.  Amand, 

formerly  of  CKVL 
Verdun,  Quebec, 
named  manager, 
CKTR  Three  Rivers, 
Quebec. 

MR.  ALSUP  Richard   S.  Zavon, 

promotion  manager, 
WCPO-TV  Cincinnati,  to  WFMY-TV  Greens- 
boro, N.  C,  in  same  capacity. 

Roy  Leonard,  disc  m.c,  WKOX  Framingham, 
Mass.,  named  program  director  in  addition  to 
his  present  duties. 

Jim  Paulus,  disc  m.c,  WFOB  Fostoria,  Ohio, 
promoted  to  program  director. 

Arthur  C.  Whitaker  Jr.,  film  director,  WOKY- 
TV  Milwaukee,  and  John  Alves,  staff  an- 
nouncer, WSBT-TV  South  Bend,  to  WSJV-TV 
Elkhart-South  Bend  in  similar  capacities. 

Glenn  White,  film  director,  KOTV  (TV)  Tulsa, 
named  traffic  director;  Wayne  Couch,  assistant 
film  director,  succeeds  Mr.  White. 

George  Fisher,  KNX  Hollywood  on-the-air 
motion  picture  editor,  assumes"  similar  assign- 
ment on  KNXT  (TV)  that  city.  Gil  Stratton, 
actor,  to  KNXT  as  sportscaster,  temporarily 
taking  over  Tom  Harmon's  time  slot  while 
latter  broadcasts  Hollywood  Stars  baseball 
games  on  KHJ  Hollywood. 

James  McNamara,  news  dept.,  KLAC  Holly- 
wood, named  news  editor. 

Alvin  D.  Bauer,  radio  farm  director,  KPOJ 
Portland,  Ore.,  to  KSLM  Salem,  Ore.,  in  similar 
capacity. 

Jack  Mahoney,  formerly  with  WIP  Philadel- 
Broadcasting   •  Telecasting 


Why  do  meat  prices 
change  so  often? 


Here's  the  answer... 
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This  newspaper  item 
appeared  Monday,  Jan.  11 


As  these  newspaper  clippings  so 
clearly  show,  the  amount  of  meat 
there  is  to  buy  varies  widely  from 
day  to  day. 

Peoples'  appetite  for  meat,  on  the 
other  hand,  changes  very  slowly. 
They  want  about  the  same  amount 
of  meat  one  day  to  the  next,  but 
they  don't  always  buy  the  same 
amount.  The  price  determines  that. 

When  supplies  go  down  and  prices 
go  up  people  buy  a  little  less  meat. 
If  they  didn't,  retailers  would  soon 
have  empty  counters. 
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This  one  appeared 
the  very  next  day 


When  supplies  go  up,  lower  prices 
encourage  people  to  buy  more  meat. 
If  they  didn't,  some  of  the  meat 
would  remain  unsold  and  spoil. 

So,  if  your  meat  money  doesn't 
buy  as  many  pork  chops  today  as 
it  did  yesterday — or  last  month — 
you'll  know  it's  simply  because  there 
are  fewer  pork  chops  to  buy.  If  it 
buys  more,  it's  because  there  are 
more  to  buy.  There  are  always  more 
of  some  cuts  and  kinds  than  of 
others.  These  are  your  meat  man's 
"specials."  Watch  for  them  and  take 
advantage  of  them. 


AMERICAN  MEAT  INSTITUTE 

Headquarters,  Chicago  •  Members  throughout  the  U.  S. 
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Another  Reason  Why 
Morning  Radio  PAYS  OFF 
for  WSYR  Advertisers 


"This  is  the 
Deacon  Speakitt'" 


By  all  odds  the  top  farm-program  per- 
sonality in  Central  New  York,  Bob 
Donbleday.  the  RFD  Deacon,  mixes 
wisdom  and  wit  to  hold  the  enthusiasm 
of  his  huge  farm  audience.  City  slickers 
listen,  too.  Participating,  Monday 
through  Saturday, 

5  to  7  a.m. 

Headley-Reed,  National  Representatives 


ACUSE 


570  KC 


NBC  AFFILIATE 


We  have  never  encountered  a 
Broadcaster  who  wasn't  inter- 
ested in  this  hazard — nor 
one  who  wasn't  exposed  to  it! 
Hundreds,  nationwide, 
have  our  unique 

INSURANCE 
covering  this  and  related  risks, 
Policies  tailored  to  fit  your 
institution.  Rates?  Almost 
absurdly  low.  Details?  A  letter 
to  us,  please, 


WRITE    FOR    DETAILS    AND  RATES 


INSURANCE  EXCHANGE 
KANSAS  CITY,  MISSOURI 


>  PEOPLE 


phia,  to  the  sales  staff,  WIBG,  same  city. 

Ralph  J.  Shade,  WTMA  Charleston,  S.  C,  to 
sales  dept.,  WCSC,  same  city. 

Russ  Person,  engineering  staff,  WCCO  Minne- 
apolis-St.  Paul,  named  studio  supervisor,  same 
station. 

Dave  Booher,  account  executive,  WMBR  Jack- 
sonville,   Fla.,  ap- 
pointed local  sales 
manager    and  pro- 
gram director. 

Norma  Wooton,  sec- 
retary to  general 
manager,  KEX  Port- 
land, Ore.,  named 
advertising  and  sales 
promotion  assistant. 


Robert  F.  Prins  ap- 
pointed public  affairs 
director,  KING-TV 
Seattle,  Wash. 


MR.  BOOHER 


Paul  E.  Millen,  formerly  sales  manager,  Na- 
tional Sales  Co.,  Boone,  Iowa,  to  sales  staff, 
Lee  Broadcasting  Inc.  (KHQA-TV  Hannibal, 
Mo.,  WTAD  Quincy,  Ell.,  and  KGLO-AM-TV 
Mason  City,  Iowa.) 

Eugene  S.  Sumner,  formerly  with  Weed  &  Co., 
named  account  executive,  tv  sales  staff,  Crosley 
Broadcasting  Corp.'s  Eastern  Div.  offices,  N.  Y. 

Charles  A.  Black,  program  director,  WSAI  Cin- 
cinnati, promoted  to 
newly-created  posi- 
tion of  station  man- 
ager. 

Eileen  Mack,  coor- 
dinator of  Bob  Elson 
Show  at  WCFL  Chi- 
cago, appointed  pub- 
lic relations  director 
to  handle  all  promo- 
tion, publicity  and 
advertising  for  that 
show. 

Arthur  Hull  Hayes,  MR  BLACk 

CBS  vice  president 

in  San  Francisco  and  general  manager,  KCBS 
that  city,  named  to  board  of  governors,  Bay 
Area  Council. 

Fred  L.  Bernstein,  general  manager,  WTTM 
Trenton,  named  publicity  chairman,  1954  drive 
of  Trenton  Jewish  Federation. 

Marvin  Levey,  sales  promotion  manager, 
WFDF  Flint,  Mich.,  elected  a  director,  Sales 
Executive  Club  of  Flint. 

Clyde  W.  Mitchell,  merchandising  representa- 
tive, WPTF  Raleigh,  N.  C,  elected  secretary, 
Raleigh  Junior  Chamber  of  Commerce. 

Gene  Osborn,  sports  director,  KABQ  Albu- 
querque, N.  M.,  elected  president,  Albuquerque 
Press  Box  Assn.,  comprised  of  sports  reporters 
and  officials. 

Nat  M.  Abramson,  manager,  WOR  New  York 
entertainment  bureau,  will  be  presented  with  a 
citation  by  the  Defense  Dept.  today  (Monday), 
"for  patriotic  service  in  providing  entertain- 
ment to  members  of  the  Armed  Forces  in  con- 
tinental U.  S.  during  the  period  1951  to  1953." 

Lyle  Bond,  sports  commentator,  KHJ-TV 
Hollywood,  portrays  sports  announcer  in 
Universal-International's    "Francis    Joins  the 


WACs."  Larry  Harmon,  star  of  KNBH  (TV) 
Hollywood  Commander  Comet,  assigned  role 
in  same  picture. 

Jim  Lounsbury  named  winner  of  radio  disc  f 
jockey  poll  taken  by  Tv  Today  magazine  among  fl  M 
Chicago  listeners. 

Bill  Cullenward,  director  of  press  information, 
KCBS  San  Francisco,  at  Herrick  Memorial 
Hospital,  Berkeley,  Calif.,  for  a  back  opera- 
tion. 

Joan  Hedden,  sales  dept.,  WIP  Philadelphia, 
and  Albert  Seckinger  were  married  March  20. 

Jim  Healy,  sportscaster,  KMPC  Hollywood, 
father  of  boy,  Patrick  Kelley,  March  17. 

Hal  Stubbs,  English-language  program  director, 
CKVL  Verdun,  Quebec,  father  of  girl. 

Networks 

Frank  J.  Albanese,  film  dept.,  WJAR-TV  Provi- 
dence, to  staff  of  CBS-TV  Film  News,  N.  Y. 

Richard  Wehrheim,  NBC  Chicago  engineering 
staff,  promoted  to  newly-created  post  of  tech- 
nical maintenance  supervisor  for  radio-tv. 

Jane  Froman,  radio  and  tv  singer,  presented 
with  Goodwill  Award  for  1954  by  the  Good- 
will Industries,  welfare  organization  for  the 
handicapped,  and  the  New  York  City  Society 
for  Crippled  Children  and  Adults  Inc.,  for 
overcoming  "severe  handicaps  with  grace  and 
fortitude." 

Marie  Wilson  and  Mary  Shipp,  co-stars,  CBS- 
AM-TV  My  Friend  Irma,  named  honorary  co- 
chairmen  for  radio,  1954  Easter  Seal  campaign. 

Fran  Allison  joins  panel  of  ABC-TV  Ifs  About 
Time,  replacing  Ruth  Duskin. 

Raymond  W.  Myers,  69,  for  many  years  special 


Traubel  on  'Opry' 

HELEN  TRAUBEL,  Wagnerian  soprano 
formerly  with  New  York's  Metropoli- 
tan Opera,  was  scheduled  to  go  from 
"grand  opera"  to  Grand  Ole  Opry  in  an 
appearance  on  WSM  Nashville's  pro- 
gram of  that  name  last  Saturday  night. 
She  also  was  to  appear  on  WSM's  re- 
gional network  popular  music  show, 
Sunday  Down  South. 


National  Advertisers 

When  Shopping  for  BIG  RETURNS  in 
the  Maritimes,  your  best  "MARKET 
BASKET"  is  CHNS  ...  Ask 
JOS.  WEED  &  CO. 
350  Madison  Ave.,  New  York 

They  also  know  about  our  new 
5000-WATT  TRANSMITTER 
HALIFAX  NOVA  SCOTIA 

CHNS 

HALIFAX  NOVA  SCOTIA 
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police  officer,  NBC  Hollywood,  died  March  14. 


Fil 
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Bradford  Cross,  district  sales  manager,  Prince- 
ton Film  Center  Inc.,  Princeton,  N.  J.,  pro- 
moted to  national  director  of  sales  and  sales 
promotion. 

J.  Don  Alexander,  Don  M.  Alexander,  Don 
Alexander  Jr.,  E.  B.  Foster  and  Thomas  Bur- 

I  gess,  elected  to  board  of  directors,  Alexander 
j  Film  Co.,  Colorado  Springs. 

!  Duncan  R.  Buckham,  formerly  with  network 
sales  dept.,  DuMont  Tv  Network,  to  Television 
Programs  of  America,  N.  Y.,  as  account  execu- 
tive in  New  York  area. 

Jack  London,  formerly  associated  with  Harri- 
scope  Inc.,  Hollywood,  to  Atlas  Television 
Corp.,  Hollywood,  as  western  director.  Firm 
has  enlarged  offices  at  1350  N.  Highland.  Tele- 
phone is  Hollywood  4-0840. 

Manufacturers 

Walter  J.  Roche,  formerly  assistant  to  president, 
Link  Radio  Corp., 
N.  Y,  to  Allen  B. 
DuMont  Labs'  ra- 
dio communications 
dept.,  as  Eastern 
seaboard  sales  super- 
visor. 

Sol  Sanders,  for- 
merly assistant  to 
president,  Walker  & 
Crenshaw  Inc.,  N.  Y. 
public  relations  firm, 
appointed  director  of 
public  relations  and 
advertising,  C  h  r  o  - 
,  N.  Y. 


MR.  ROCHE 
matic  Television  Labs  Inc 


Nat  Welch,  sales  manager,  Orradio  Industries 
Inc.,  Opelika,  Ala.  (sound  recording  tape),  ap- 
pointed vice  president  in  charge  of  sales. 

John  B.  Lang,  formerly  with  Frank  Edwards 
Co.,  S.  F.,  to  sound  equipment  div.,  Ampex 
Corp.,  Redwood  City,  Calif.,  as  sales  engineer; 
George  A.  Brettell,  in  engineering  projects  div., 
named  chief  engineer  for  Ampex  Loud  Speaker 
Corp.,  North  Hollywood. 

Dave  Ellis,  industrial  div.,  Kierulff  &  Co., 
L.  A.,  to  George  Davis  Sales  Co.,  that  city, 
electronics  equipment  sales  representatives,  as 
sales  engineer. 

Robert  A.  Gingrich,  assistant  treasurer,  Hoff- 
man Laboratories,  L.  A.,  shifts  to  tv  div.,  Hoff- 
man Radio  Corp.,  same  city,  as  assistant 
secretary-treasurer.  Joseph  S.  McGee,  assistant 
secretary  of  tv  div.,  becomes  assistant  secretary, 
Hoffman  Labs.,  newly-created  position.  R.  W. 
Westerfield,  formerly  assistant  to  William  Halli- 
gan,  president  of  Hallicrafters,  Chicago,  to 
Hoffman  Radio  Corp.  as  tv  div.  purchasing 
director. 

Program  Services 

William  L.  Sprague,  former  assistant  tv  direc- 
tor, WBKB  (TV)  Chicago,  appointed  production 
manager,  Telecine  Recording  Studios,  Park 
Ridge,  111. 

Bud  Murphy,  formerly  program  director  and 
account  executive,  KVSM  San  Mateo,  opens 
own  business  as  freelance  writer  producer. 

Benjamin  V.  Grasso,  former  education  direc- 
tor, G.  Schirmer  Inc.,  appointed  vice  president, 
Associated  Music  Publishers,  where  he  will 
organize  and  expand  its  operation  in  field  of 
music  education. 

Bill  Walker,  actor  and  SAG  board  member, 
Broadcasting   •  Telecasting 


forms  own  Hollywood  production  firm  to 
package  radio-tv  programs  and  produce  plays. 
Attorney  Edward  Maddox,  Ethel  Holbert  and 
Alice  Key,  elected  vice  presidents  with  Richard 
Wright  JJJ,  treasurer,  and  Hannah  Walker, 
secretary. 

Professional  Services 

Arthur  B.  Hogan,  board  chairman,  Universal 
Recorders,  Hollywood,  elected  president  of 
Albert  Zugsmith  Corp.,  L.  A.,  brokers  in  radio- 
tv  stations  and  motion  picture  properties.  Mr. 
Zugsmith  continues  as  board  chairman. 

Robert  A.  Stauffer  and  Kenneth  G.  Donald,  vice 
presidents,  National  Research  Corp.,  Cam- 
bridge, Mass.,  elected  to  board  of  directors. 

Edward  H.  Guilford,  formerly  vice  president, 
Cleveland  Institute  of  Radio  Electronics,  ap- 
pointed asssitant  to  president,  Capitol  Radio 
Engineering  Institute,  Washington. 

John  L.  Sullivan,  formerly  with  statistical  con- 
trol dept.,  A.  C.  Nielsen  Co.,  and  Joseph  K. 
Weber,  on  Nielsen  field  staff,  have  been  named 
client  service  executives  in  New  York  office 
of  the  company's  radio-tv  division.  William  G. 
Keith  and  David  N.  Nelson,  also  from  Nielsen 
field  force,  promoted  to  Chicago  office  of  radio- 
tv  division. 

Trade  Associations 

Kenneth  E.  Chernin,  formerly  with  U.  S. 
Chamber  of  Commerce,  Washington,  named 
executive  on  radio  and  tv  production  activities, 
American  Assn.  of  Advertising  Agencies. 

Roger  M.  Kennedy,  62,  second  vice  president, 
International  Alliance  of  Theatrical  Stage  Em- 
ployes (AFL),  died  March  19. 
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GOLDSMITH  WINS 
FOUNDERS  AWARD 

THE  SECOND  presentation  of  the  Institute 
of  Radio  Engineers  Founders  Award  was  made 
during  IRE's  annual  convention  banquet  in 
New  York  last  Wednesday  to  Dr.  Alfred  N. 
Goldsmith,  consulting  engineer,  Fellow  of  IRE 
and  editor  emeritus  of  the  organization's  pub- 
lications (see  convention  story,  this  issue). 

The  Founders  Award  is  bestowed  only  on 
special  occasions  to  outstanding  leaders  in  the 
communications  and  electronics  field.  It  was 
awarded  for  the  first  time  a  year  ago  to  Brig. 
Gen.  David  Sarnoff,  RCA  board  chairman 
[B*T,  March  30,  1953]. 

IRE  President  William  R.  Hewlett  made  the 
m^!1,  presentation  to  Dr. 

Goldsmith,  who  was 
honored  for  "out- 
standing contribu- 
tions to  the  radio 
engineering  profes- 
sion through  wise 
and  courageous  lead- 
ership in  the  plan- 
ning and  administra- 
tion of  technical  de- 
velopments which 
have  greatly  in- 
creased the  impact 
of  electronics  on  the 
public  welfare." 
also    presented  other 
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President  Hewlett 
awards,  as  follows: 
Medal  of  Honor — 1954,  awarded  in  recogni- 
tion of  outstanding  scientific  and  engineering 
achievements    in   communications    and  elec- 
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tronics,  to  William  L.  Everitt,  dean  of  the 
College  of  Engineering,  U.  of  Illinois,  for  "his 
distinguished  career  as  an  educator  and  scien- 
tist; for  his  contributions  in  establishing  elec- 
tronics and  communications  as  a  major  branch 
of  electrical  engineering;  for  his  unselfish  con- 
tributions to  the  defense  of  our  country;  for 
his  leadership  in  the  affairs  of  the  IRE." 
Morris  Liebmann  Memorial  Prize — 1954, 
awarded  to  an  IRE  member  for  a  recent  im- 
portant contribution  to  the  radio  art,  to  Robert 
R.  Warnecke,  technical  director,  Compagnie 
Generale  de  Telegraphie  Sans  Fil,  Paris,  for 
"his  many  valuable  contributions  and  scientific 
advancements  in  the  field  of  electron  tubes  and 
in  particular  the  magnetron  class  of  traveling- 
wave  tubes." 

Browder  J.  Thompson  Memorial  Prize  Award 
— 1954,  awarded  to  an  author  under  30  years 
of  age  for  a  paper  recently  published  by  the 
IRE  which  constitutes  the  best  combination 
of  technical  contribution  and  presentation  of 
the  subject,  to  R.  L.  Petritz,  U.  S.  Naval  Ord- 
nance Lab,  for  "On  the  Theory  of  Noise  in 
P-N  Junctions  and  Related  Devices." 
Harry  Diamond  Memorial  Award — 1954, 
awarded  to  a  person  in  government  service  for 
outstanding  contributions  in  radio  or  electron- 
ics, to  Dr.  Harold  A.  Zahl,  director  of  research, 
Signal  Corps  Engineering  Labs,  Fort  Mon- 
mouth, N.  J.,  for  "his  technical  contributions, 
his  long  service  and  his  leadership  in  the  U.  S. 
Army  Signal  Corps  research  program." 
Editor's  Award — 1954,  awarded  to  an  author 
of  an  outstanding  paper  submitted  to  an  IRE 
publication,  to  P.  W.  Howells,  General  Electric 
Co.,  for  "Transients  in  Color  Television." 
Vladimir  K.  Zworykin  Television  Prize  Award 
— 1954,  awarded  to  an  IRE  member  for  im- 
portant technical  contributions  to  electronic 
tv,  to  Alda  V.  Bedford,  RCA  Labs,  for  "his 
contributions  to  the  principle  of  mixed  highs 
and  its  application  to  color  television." 

Fellow  Awards — 1954  were  presented  to: 

Foreign — D.  C.  Espley,  chief  engineer,  tele- 
communications research  laboratories  of  General 
Electric  Co.,"  Ltd.,  North  Wembly,  England;  A.  W. 
Montgomery,  joint  general  manager,  Standard 
Telephones  &  Cables  Ltd.,  London;  Yasujiro 
Niwa,  president,  Tokyo  Electrical  College,  Tokyo; 
M.  J.  H.  Ponte,  director,  Compagnie  Generale  de 
Telegraphie  Sans  Fil,  Paris;  Herre  Rinia,  director 
of  research.  Philips  Research  Labs.  N.  V.,  Philip 
Gloeilampenfabrieken,   Eindhoven,  Netherlands. 

Canadian — J.  E.  Hayes,  chief  engineer,  Cana- 
dian Broadcasting  Corp.,  Montreal;  George  Sin- 
clair, associate  professor,  U.  of  Toronto,  presi- 
dent, Sinclair  Radio  Lab.  Ltd.,  Toronto;  B.  R. 
Tupper,  manager  and  chief  engineer,  Northwest 
Telephone  Co.,  Vancouver,  B.  C. 

United  States — E.  I.  Anderson,  assistant  man- 
ager, Industry  Service  Lab.,  RCA  Labs  Div.,  New 
York;  A.  V.  Astin,  director,  National  Bureau  of 
Standards,  Washington;  W.  F.  Bailey,  engineer, 
Hazeltine  Coro.,  Little  Neck,  N.  Y.;  D.  S.  Bond, 
research  engineer,  RCA  Labs  Div.,  Princeton, 
N.  J.;  M.  R.  Briggs,  manager,  Missile  Ground 
Control  Engineering,  Westinghouse  Electric  Corp., 
Baltimore;  I.  F.  Byrnes,  vice  presidsnt  of  engi- 
neering, Radiomarine  Corp.  of  America,  New 
York;  Madison  Cawein,  consultant,  Diamond 
Power  Corp.,  Lancaster,  Ohio;  P.  R.  Mallory  & 
Co.  Inc.,  Indianapolis;  J.  G.  Chaffee,  technical 
staff,  Bell  Telephone  Labs  Inc.,  New  York;  Brit- 
ton  Chance,  director  Johnson  Research  Founda- 
tion, U.  of  Pennsylvania,  Philadelohia;  Marvin 
Chodorow,  associate  professor,  Stanford  U.,  Stan- 
ford, Calif.;  D.  H.  Clewell,  director,  field  research 
Labs.,  Magnolia  Petroleum  Co.,  Dallas,  Tex.;  R.  B. 
Colton,  major  general  (retired),  U.  S.  Army, 
Washington;  M.  S.  Corrington,  radio  engineer, 
RCA  Victor  Div.,  Camden,  N.  J.;  P.  M.  Craig, 
vice  president  of  engineering.  Radio  &  Television 
Div.,  Philco  Corp.,  Philadelphia;  C.  A.  Culver, 
Senior  Physicist,  Southwest  Research  Institute, 
San  Antonia,  Tex.;  F.  M.  Doolittle,  president  and 
treasurer,  Connecticut  Broadcasting  Co.,  Hart- 
ford, Conn.;  W.  L.  Dunn,  vice  president  in  charge 
of  sales  and  engineering,  Raytheon  Television  & 
Radio  Corp.,  Chicago;  N.  E.  Edlefsen,  director, 
Electro-mechanical  Engineering  Dept.,  North 
American  Aviation,  Downey  Calif.;  M.  A. 
Edwards,  manager  of  engineering,  X-Ray  Dept., 
General  Electric  Co.,  Milwaukee;  C.  L.  Engleman, 
captain,  U.  S.  Navy;  D.  H.  Ewing,  director  of  re- 
search services,  RCA  Labs.  Div.,  Princeton,  N.  J. 
R.  M.  Fano,  associate  professor,  Massachusetts 
Instituts  of  Technology,  Cambridge;  E.  P.  Felch, 
technical  staff,  Bell  Telephone  Labs  Inc.,  Murray 
Hill,  N.  J.;  J.  L.  Finch,  design  superintendent, 
RCA  Communication  Inc.,  New  York;  R.  M.  Fos- 
ter, professor  of  mathematics,  Polytechnic  In- 
stitute of  Brooklyn,  Brooklyn;  A.  W.  Friend,  di- 


rector of  engineering  and  development,  Magnetic 
Metals  Co.,  Camden,  N.  J.;  E.  G.  Fubini,  super- 
vising engineer,  Airborne  Instruments  Lab  Inc., 
Mineola,  N.  Y.;  I.  A.  Getting,  vice  president, 
engineering  and  research,  Raytheon  Mfg.  Co., 
Waltham,  Mass.;  J.  E.  Gorham  (deceased),  for- 
merly chief,  thermionics  branch,  Signal  Corps 
Engineering  Lab,  Belmar,  N.  J.;  C.  A.  Gunther, 
assistant  chief  engineer,  Engineering  Products 
Dept.,  RCA  Victor  Div.,  Camden,  N.  J.;  J.  P. 
Hagen,  Naval  Research  Lab.,  Washington;  N.  L. 
Harvey,  chief  engineer,  Sylvania  Electric  Prod- 
ucts Inc.,  Buffalo,  N.  Y.;  Walter  Hausz,  manager, 
development  engineering,  General  Electric  Co., 
Syracuse,  N.  Y.;  W.  D.  Hershberger,  professor  of 
engineering,  U.  of  California,  Los  Angeles;  R.  D. 
Huntoon,  director,  Corona  Labs.,  National  Bureau 
of  Standards,  Corona,  Calif.;  R.  G.  E.  Hutter, 
head,  physical  research  branch,  Sylvania  Electric 
Products,  Inc.,  Bayside,  N.  Y.;  J.  F.  Jordan,  chief 
engineer,  Baldwin  Co.,  Cincinnati;  W.  R.  Koch, 
group  manager,  RCA  Victor  Div.,  Camden,  N.  J.; 
J.  D.  Kraus,  professor  of  electrical  engineering, 
Ohio  State  U.,  Columbus;  J.  B.  H.  Kuper,  chair- 
man, instrumentation  and  health,  Brookhaven 
National  Lab.,  Upton,  N.  Y.;  J.  M.  Lafferty,  re- 
search associate,  General  Electric  Research 
Lab.,  Schenectady,  N.  Y.;  J.  J.  Lamb,  direc- 
tor of  electronic  research,  Remington  Rand 
Inc.,  South  Norwalk,  Conn.;  Reuben  Lee,  advisory 
engineer,  Westinghouse  Electric  Corp.,  Baltimore; 
W.  D.  Lewis,  director  of  switching  research,  Bell 
Telephone  Labs  Inc.,  Murray  Hill,  N.  J.;  W.  W. 
Mieher,  department  head,  armament  radar, 
Sperry  Gyroscope  Co.,  Great  Neck,  N.  Y.;  B.  M. 
Oliver,  director  of  research,  Hewlett  Packard  Co., 
Palo  Alto,  Calif.;  J.  M.  Pettit,  associate  professor 
of  electrical  engineering,  Stanford  U.,  Stanford, 
Calif.;  Donald  A.  Quarles,  assistant  secretary  of 
defense  for  research  and  development,  Depart- 
ment of  Defense,  Washington;  W.  H.  Radford, 
professor  of  electrical  communications,  Massa- 
chusetts Institute  of  Technology,  Cambridge; 
Eugen  Reisz,  New  York,  N.  Y.;  T.  C.  Rives,  man- 
ager, General  Electric  Advanced  Electronic  Cen- 
ter at  Cornell  University,  Ithaca,  N.  Y.;  General 
Electric  Co.,  Syracuse,  N.  Y.;  G.  M.  Rose  Jr., 
manager,  advanced  development  group,  RCA 
Victor  Div.,  Harrison,  N.  J.;  P„  C.  Sandretto,  as- 
sistant technical  director,  Federal  Telecommu- 
nication Labs.,  Nutley,  N.  J.;  Kurt  Schlesinger, 
head,  Television  Research  Dept.,  Motorola  Inc., 
Chicago;  A.  H.  Schooley,  associate  superintend- 
ent, Naval  Research  Lab.,  Washington;  H.  J. 
Schrader,  manager,  Advanced  Development  FPD, 
RCA  Victor  Div.,  Camden,  N.  J.;  A.  C.  Schroeder, 
television  engineer,  RCA  Labs  Div.,  Princeton, 
N.  J.;  G.  R.  Shaw,  chief  engineer,  Tube  Depart- 
ment, RCA  Victor  Div.,  Harrison,  N.  J.;  R.  F. 
Shea,  supervisor,  semiconductor  applications  en- 
gineering, General  Electric  Co.,  Syracuse,  N.  Y.; 
Samuel  Silver,  professor  of  engineering  science, 
U.  of  California,  Berkeley,  Calif.;  E.  A.  Speak- 
man,  general  manager,  Fairchild  Guided  Missile 
Div.,  Wyandach,  N.  Y.;  W.  L.  Webb,  manager, 
missile  section,  Bendix  Products  Div.,  Bendix 
Aviation  Corp.,  Mishawaka,  Ind.;  P.  T.  Weeks, 
Wellesley  Hills,  Mass.;  J.  O.  Weldon,  president, 
Continental  Electronics  Mfg.,  Dallas,  Tex.;  K.  R. 
Wendt,  manager,  Advanced  Development,  Syl- 
vania Electric  Products  Inc.,  Buffalo,  N.  Y.;  E.  M. 
Williams,  project  engineer,  Naval  Ordnance  Lab., 
Silver  Spring,  Md.;  J.  R.  Wilson,  director,  elec- 
tronic apparatus  development.  Bell  Telephone 
Labs  Inc.,  Murray  Hill,  N.  J.;  D.  E.  Wooldridge, 
president,  Ramo-Wooldridge  Corp.,  Los  Angeles. 
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DUPONT  RADIO-TV  AWARDS  PRESENTED 


WBZ-AM-TV,  WOI-TV  and  NBC 
commentator  Pauline  Freder- 
ick win  top  honors  for  the 
1953  competition. 

THE  11th  annual  Alfred  I.  duPont  Awards 
in  radio  and  television — conferred  for  "meri- 
torious service  to  the  American  people" — were 
presented  to  a  joint  radio-tv  station  operation, 
a  television  station  and  an  individual  last  Fri- 
day night  during  an  awards  dinner  at  Wash- 
ington's Mayflower  Hotel. 

Dr.  Francis  P.  Gaines,  chairman  of  the  five- 
man  awards  committee  of  the  Alfred  I.  duPont 
Awards  Foundation  in  Radio  &  Television  and 
president  of  Washington  &  Lee  U.,  announced 
the  awards  for  1953  to  WBZ  and  WBZ-TV 
Boston,  to  the  Iowa  State  College  outlet,  WOI- 
j  TV  Ames,  and  to  NBC  Radio  Commentator 
!  Pauline  Frederick.   Leaders  of  the  radio  and 
i  tv  industries  were  present  at  the  ceremonies, 
[  which  also  saw  four  other  stations  and  a  sec- 
>  ond  network  commentator  named  in  special 
citations. 

The  Friday  evening  presentations,  which  were 
broadcast  by  NBC  Radio  from  9:35-10  p.m. 
EST,  each  consisted  of  an  engrossed  plaque 
recognizing   the   recipient's   achievement  and 


MR.  SWART  LEY  MR.  MILLS 


a  check  for  $1,000.  Dr.  Gaines  said  the  win- 
ners were  selected  from  a  large  field  of  radio 
and  tv  stations  and  commentators  nominated 
for  the  awards. 

Paul  E.  Mills,  WBZ  station  manager,  and 
;W.  C.  Swartley,  WBZ-TV  station  manager,  ac- 
cepted the  awards  to  the  Westinghouse  Broad- 
casting Co.  outlets.  Both  made  brief  accept- 
ance speeches.  The  Boston  stations  were  cited 
i  jointly  for  "consistent,  well-planned  program- 
ming designed  to  serve  the  needs  of  an  in- 
[  formed  and  progressive  community  and  to  de- 
velop and  encourage  good  citizenship." 

WOI-TV,  represented  by  Richard  B.  Hull, 
general  manager,  was  commended  for  "its 
outstanding  record  of  leadership  in  the  deT 
velopment  of  programs  of  practical  and  cul- 
tural value  to  the  people  of  Iowa." 

Miss  Frederick,  who  accepted  her  award  in 
person  for  her  NBC  Radio  network  commen- 
tary program,  Pauline  Frederick  Reporting, 
heard  Monday  through  Friday  at  12  noon  EST, 
was  praised  "for  exemplifying  the  best  tradi- 
tions of  news  commentary  through  thoughtful, 
original,  objective  and  responsible  reporting 
and  interpretation  of  the  news." 

The  special  commendation  of  three  large 
stations,  one  small  station  and  a  network  com- 
mentator, went  to: 

WBAL-TV  Baltimore  for  "its  public  service 
leadership  in  the  emergency  created  by  a  school 
strike,  when  the  station  cleared  air  time  for 
television  instruction."  It  was  WBAL-TV's 
second  straight  year  to  receive  a  special  cita- 
tion. 

KNXT   (TV)    Hollywood  "for  a  notable 


group  of  programs  serving  the  public  interest 
in  the  fields  of  public  school  education,  religion, 
safety,  marketing,  income  tax  advice  and  public 
forum  discussions."  Dr.  Frank  Baxter's 
Shakespeare  course  on  KNXT  also  was  men- 
tioned. 

WHAS-TV  Louisville  for  "its  consistently 
energetic  and  generous  support  of  many  civic, 
health  and  charitable  agencies,  and  for  its 
success  in  winning  general  support  for  services 
to  the  community."  WHAS-TV's  "pioneering 
telecast"  of  a  lung  operation  in  the  station's 
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campaign  to  educate  viewers  to  the  danger  of 
cancer  was  noted. 

KFXI  Grand  Junction,  Colo.,  was  the  small 
station  recognized,  for  "its  aggressive  civic- 
minded  policies  and  programs,  including  lead- 
ership in  the  discussion  of  local  issues." 

ABC  commentator  Martin  Agronsky  for  "his 
honesty  and  courage,  and  for  the  compre- 


hensively factual  basis  of  his  commentary."  It 
was  Mr.  Agronsky's  second  straight  year  to 
be  specially  cited. 

The  duPont  awards  were  established  by  Mrs. 
Jessie  Ball  duPont  in  1942  as  a  memorial  to 
her  husband.  Three  years  ago  their  administra- 
tion was  turned  over  to  Washington  &  Lee  U. 
A  plan  also  was  established  at  that  time  in 
which  winners  are  invited  to  use  their  cash 
awards  to  establish  fellowships  for  young 
people  in  their  areas  for  advanced  study  in 
mass  communications. 

Last  year's  winners  were  WBNS-TV  Colum- 
bus, Ohio;  WMT  Cedar  Rapids,  Iowa,  and 
commentator  Gerald  W.  Johnson  of  WAAM 
(TV)  Baltimore. 


AT&T's  Cowan  Wins  AIEE 
1953  Lamme  Gold  Medal 

FRANK  A.  COWAN,  assistant  director  of  op- 
erations, Long  Lines  Dept.  AT&T,  has  been 
designated  the  winner  of  the  1953  Lamme 
Gold  Medal  of  the  American  Institute  of  Elec- 
trical Engineers.  Presentation  will  be  made 
June  21  at  the  summer  and  Pacific  general 
meeting  of  the  Institute.  The  Lamme  Medal 
is  awarded  annually  to  a  member  of  the  Insti- 
tute "who  has  shown  meritorious  achievement 
in  the  development  of  electrical  apparatus  or 
machinery."  Specifically  Mr.  Cowan  was  cited 
for  "his  outstanding  contributions  to  long  dis- 
tance communications  and  development  of 
modulating  and  transmission  measuring  ap- 
paratus of  original  design  and  application." 


MYC ALEX  TUBE  SOCKET  CORPORATION 

Under  exclusive  license  of  Mycalex  Corporation  of  America, 
World's  largest  manufacturer  of  glass-bonded  mica  products 

ADDRESS  INQUIRIES  TO 

General  Offices  and  Plant:  1  29  Clifton  Blvd.,  Clifton,  N.  J. 
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Station  Authorizations,  Applications 

(As  Compiled  by  B  •!") 

March  18  through  March  24 

Includes  data  on  new  stations,  changes  in  existing  stations,  ownership  changes,  hearing 
eases,  rules  &  standards  changes  and  routine  roundup. 

Abbreviations: 


CP — construction  permit.  DA — directional  an- 
tenna. ERP — effective  radiated  power.  STL — 
studio-transmitter  link,  synch,  amp. — synchro- 
nous amplifier,  vhf — very  high  frequency,  uhf — 
ultra  high  frequency,  ant. — antenna,  aur. — aural, 
vis.  —  visual,  kw  —  kilowatts,  w  —  watts,  mc  — 


megacycles.  D — day.  N — night.  LS — local  sun- 
set, mod.  —  modification,  trans.  —  transmitter, 
unl.  —  unlimited  hours,  kc — kilocycles.  SSA  — 
special  service  authorization.  STA — special  tem- 
porary authorization.  (FCC  file  and  hearing 
docket  numbers  given  in  parentheses.) 


FCC  Commercial  Station  Authorizations 
As  of  Feb.  28,  1954* 


AM 

FM 

TV 

Licensed  (all  on  air) 

2,522 

525 

101 

CPs  on  air 

7 

29 

t278 

CPs  not  on  air 

128 

19 

198 

Total  on  air 

2,529 

554 

t379 

Total  authorized 

2,657 

573 

577 

Applications  in  hearing 

129 

4 

183 

New  station  requests 

154 

3 

99 

Facilities  change  requests 

141 

22 

26 

Total  applications  pending 

897 

108 

262 

Licenses  deleted  in  Feb. 

1 

2 

0 

CPs  deleted  in  Feb. 

0 

0 

5 

*  Does  not  include  noncommercial  educational 
fm  and  tv  stations, 
t  Authorized  to  operate  commercially. 

*       *  * 


Am  and  Fm  Summary  through  March  24 

Appls 

On  Pend- 

Air      Licensed     CPS  ing 


Am 
Fm 


2,530 
562 


2,531 
533 


131 
48 


160 

2 


In 
Hear- 
ing 

129 
4 


Television  Station  Grants  and  Applications 
Since  April  14,  1952 
Grants  since  July  11,  7952: 


Commercial 
Educational 


vhf 

226 
12 


uhf 

301 
17 


Total  Operating  Stations  in  U.  S. 

vhf  uhf 

Commercial  on  air  243  126 

Noncommercial  on  air  1  2 


Total 

527i 
29 


Total 

369 
3 


Applications  filed  since  April  14,  7952: 


New 

Amend. 

vhf 

uhf 

Total 

Commercial 

913 

337 

706 

525 

1,232* 

Educational 

25 

26 

26 

523 

Total 

965 

337 

732 

551 

1,28s1 

1  Fifty-nine  CPs  (12  vhf,  47  uhf)  have  been  re- 

turned. 

2  One  applicant  did  not  specify  channel. 

3  Includes  29  already  granted. 

4  Includes  550  already  granted. 


The  best 
way  to 
sell  the 

KANSAS 
FARM 

MARKET 


i    »  i  •  -   '  \,  '  l  s  i 


i  t  1 1 


use  the 
KANSAS 
FARM 

STATION 

wibw  c5fT:PAr 

Ben  Ludy,  Gen  Mgr.,  WIBW-KCKN 
Rep.  Capper  Publications,  Inc. 


ACTIONS  OF  FCC 
New  Tv  Stations  .  .  . 

GRANTS 

El  Paso,  Tex.— Trinity  Bcstg.  Corp.  (KLIF-AM- 
TV  Dallas;  KELP  El  Paso),  granted  vhf  ch.  13 
(210-216  mc);  ERP  49  kw  visual,  27  kw  aural; 
antenna  height  above  average  terrain  120  ft., 
above  ground  352  ft.  Estimated  construction  cost 
$180,946,  first  year  operating  cost  $158,610,  revenue 
$172,300.  Post  office  address  2104  Jackson  St., 
Dallas.  Studio  and  transmitter  location  SW  side 
of  Dslta  &  French  Sts.,  El  Paso.  Geographic 
coordinates  31°  45'  42"  N.  Lat.,  106°  26'  15"  W. 
Long.  Transmitter  DuMont,  antenna  RCA.  Legal 
counsel  Conn  &  Marks,  Washington.  Consulting 
engineer  Weldon  &  Carr,  Washington.  Principals 
include  President  Barton  R.  McLendon  (50%), 
20%  partner  Tri-State  Theatres,  Dallas;  Vice 
President  Gordon  B.  McLendon  (49%),  20%  part- 
ner Tri-State  Theatres,  and  Secretary-Treasurer 
John  Robert  Euler  (1%).    Granted  March  19. 

Spokane,   Wash.  —  Louis   Wasmer  (KREM), 

granted  vhf  ch.  2  (54-60  mc);  ERP  100  kw  visual, 
52.55  kw  aural;  antenna  height  above  average 
terrain  781  ft.,  above  ground  712  ft.  Estimated 
construction  cost  $426,870,  first  year  operating 
cost  $312,000,  revenue  $185,000.  Studio  and  trans- 
mitter location  41st  and  Regal;  Geographic  Co- 
ordinates 47°  36'  56"  N.  Lat..  117°  22'  06"  W.  Long. 
Transmitter  GE,  antenna  GE.  Legal  counsel  Mc- 
Kenna  and  Wilkinson,  Washington.  Consulting 
engineer  Robert  M.  Sillerman,  Washington.  Ap- 
plicant owns  43%  of  KOL  Seattle  and  22%  of 
KXLL  Missoula,  Mont.;  Mr.  Wasmer  formerly 
owned  KSPO,  KHQ  and  KGA,  in  Spokane.  Ad- 
dress: Davenport  Hotel.  Grant  was  made  possible 
by  dismissal  of  competitive  bid  of  KNEW  Spo- 
kane, which  receives  $32,500  in  consideration. 
Granted  March  18. 

APPLICATIONS 

Boston,    Mass. — Allan   B.    DuMont   Labs  Inc., 

vhf  ch.  5  (76-82  mc);  ERP  100  kw  visual,  50  kw 
aural;  antenna  height  above  average  terrain  409 
ft.,  above  ground  423.5  ft.  Estimated  construc- 
tion cost  $2,109,950,  first  year  operating  Cost  $2,000,- 
000,  revenue  $2,300,000.  Post  office  address  515 
Madison  Ave..  New  York,  N.  Y.  Studio  location 
to  be  determined.  Transmitter  location  Murray 
St.,  Medford,  Mass.  Geographic  coordinates  42° 
25'  56"  N.  Lat.,  71°  05'  21"  W.  Long.  Transmitter 
DuMont,  antenna  RCA.  Legal  counsel  Roberts 
&  Mclnnis,  Washington.  Consulting  engineer 
DuMont  Tv  Network,  New  York,  N.  Y.  DuMont 
owns  and  operates  WABD  (TV)  New  York,  N.  Y., 


WDTV  (TV)  Pittsburgh,  and  WTTG  (TV)  Wash- 
ington.  Filed  March  23. 

Toledo,  Ohio — Anthony  Wayne  Tv  Corp.,  vhf 

ch.  11  (198-204  mc);  ERP  316  kw  visual,  158  kw 
aural;  antenna  height  above  average  terrain  1,000 
ft.,  above  ground  1,039  ft.  Estimated  construction 
cost  $828,555,  first  year  operating  cost  $1,000,000, 
revenue  $1,275,000.  Post  office  address  2300  Ohio 
Building.  Toledo.  Studio  location  Madison  Ave. 
&  15th,  Toledo.  Transmitter  location  NW  corner 
Cedar  Point  &  Norden  Rd.,  E  of  Toledo.  Geo- 
graphic coordinates  41°  40'  32"  N.  Lat.,  83°  23'  30" 
W.  Long.  Transmitter  and  antenna  RCA.  Legal 
counsel  Bingham,  Collins,  Porter  &  Kistler, 
Washington.  Consulting  engineer  Charles  L. 
Brady,  Lansing,  Mich.  Principals  include  Presi- 
dent Mason  B.  Jones  (12.05%),  diversified  manu- 
facturing; Vice  President  Howard  P.  DeVilbiss 
(12.05%),  manufacturer  of  spraying  equipment; 
Vice  President  Harold  F.  Gross  (12.05%),  owner 
of  WGPG  Kalamazoo,  Mich.,  and  president-gen- 
eral manager-78%  stockholder  WJIM  Lansing, 
Mich.;  Vice  President  C.  Barnes  Walbridge 
(12.05%),  commercial  photography;  Secretary 
William  H.  Black  Jr.  (3.61%),  attorney,  and  Treas- 
urer Durwood  DuBois  (2.40%),  banker.  There 
are  nine  other  minority  stockholders.  Filed 
March  23. 

APPLICATIONS  AMENDED 

Dothan,  Ala. — Ala-Fla-Ga  Tv  Inc.  amends  bid 
for  new  tv  station  on  vhf  ch.  9  to  change  ERP 
to  53  kw  visual,  26.5  kw  aural;  antenna  height 
above  average  terrain  556  ft.    Filed  March  19. 

Fayetteville,  N.  C. — Ralph  E.  Hess  amends  bid 
for  new  tv  station  on  uhf  ch.  18  to  specify  uhf 
ch.  54  (710-716  mc);  ERP  183  kw  visual,  95.26  kw 
aural.    Filed  March  19. 

APPLICATIONS  DISMISSED 

LaGrange,  Ga. — LaGrange  Bcstg.  Co.    FCC  dis-  i 

missed  bid  for  new  tv  station  on  uhf  ch.  50  at ' 
request  of  applicant.    Dismissed  March  22. 

Plattsburg,  N.  Y. — Plattsburg  Bcstg.  Corp.  FCC 

dismissed  bid  for  new  tv  station  on  uhf  ch.  28  | 
at  request  of  attorney.    Dismissed  March  18. 

Existing  Tv  Stations  .  .  . 

ACTIONS  BY  FCC 

KFIA  (TV)  Anchorage,  Alaska — Kiggins  & 
Rollins,  granted  modification  of  CP  for  vhf  ch. 
2  to  change  ERP  to  13.5  kw  visual,  8.3  kw  aural; 
antenna  height  above  average  terrain  40  ft. 
Granted  March  16;  announced  March  22. 

KNBH  (TV)  Los  Angeles,  Calif.— National  Bcstg. 

Co.  granted  modification  of  CP  for  vhf  ch.  4  to 
change  ERP  to  42.7  kw  visual,  21.4  kw  aural;  an- 
tenna height  above  average  terrain  3,200  ft. 
Granted  March  19;  announced  March  22. 

WINK  (TV)  Ft.  Myers,  Fla.— Ft.  Myers  Bcstg. 
Co.  granted  STA  to  operate  commercially  on  vhf 
ch.  11  for  the  period  ending  Aug.  11.  Granted 
March  18;  announced  March  22. 

WJNO-TV  West  Palm  Beach,  Fla.— Palm  Beachi 
Tv  Inc.  granted  modification  of  CP  for  vhf  ch. 
5  to  change  ERP  to  100  kw  visual,  60.3  kw  aural; 
change  studio  location  to  Palm  Beach  Playhouse 
on  Coconut  Rd.,  S.  of  Flagler  Memorial  Bridge,! 
West  Palm  Beach;  transmitter  location  to  Pros- 
perity Farm  Rd.,  0.75  mile  N  of  Lake  Park,  Fla. 
Granted  March  15;  announced  March  22. 

WQXL-TV  Louisville,  Ky.— Robert  W.  Rounsa- 
ville  granted  modification  of  CP  for  uhf  ch.  41 
to  change  ERP  to  200  kw  visual,  105  kw  aural;; 
antenna  height  above  average  terrain  210  ft.i 
Granted  March  15;  announced  March  22. 

WBCK-TV  Battle  Creek,  Mich.  —  Michigan 
Bcstg.  Co.  granted  modification  of  CP  for  uhf  ch. 
58  to  change  ERP  to  74.1  kw  visual,  40.7  kw  aural; 
antenna  height  above  average  terrain  580  ft. 
Granted  March  16;  announced  March  22. 

WSLI-TV  Jackson,  Miss.— Standard  Life  Bcstg. 

Co.  granted  STA  to  operate  commercially  on  vhf 
ch.  11  for  the  period  ending  Aug.  11.  Granted 
March  18;  announced  March  22. 

STATION  DELETED 

KNEH  (TV)  Clovis,  N.  M.— Sid  S.  Pipkin  and 
Sam  W.  Pipkin  d/b  as  Telepolitan  Bcstg.  Co. 
FCC  deleted  tv  station  on  vhf  ch.  12  for  lack 
of  prosecution.    Deleted  March  15. 

CALL  LETTERS  ASSIGNED 

KTVR  (TV)  Hot  Springs,  Ark. — Southern  News- 
papers Inc.,  vhf  ch.  9. 

KHOF  (TV)  Stockton,  Calif.— Radio  Diablo  Inc., 

vhf  ch.  13. 

KNOX-TV  Grand  Forks,  N.  D— Community  Ra- 
dio Corp.,  vhf  ch.  10. 

KSPG    (TV)    Tulsa,    Okla.— Arthur   R.  Olson. 

uhf  ch.  17. 

WSPA-TV  Spartanburg,  S.  C— Spartan  Radio- 
casting Co.,  vhf  ch.  7.    Changed  from  WORD-TV 

KLTV  (TV)  Tyler,  Tex.— Lucille  Ross  Lansing, 
vhf  ch.  7.    Changed  from  KGKB-TV. 
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APPLICATIONS 

KVTV  (TV)  Sioux  City,  Iowa — Cowles  Bcstg. 
Co.  seeks  CP  for  vhf  ch.  9  to  change  ERP  to  108 
kw  visual,  57.5  kw  aural;  antenna  height  above 
average  terrain  705  ft.    Filed  March  22. 

WTEV  (TV)  New  Bedford,  Mass.— E.  Anthony  & 
Sons  Inc.  seeks  modification  of  CP  for  uhf  ch. 
28  to  change  ERP  to  239.3  kw  visual,  125.9  kw 
aural;  antenna  height  above  average  terrain  728 
ft.    Filed  March  19. 

WDXI-TV  Jackson,  Tenn. — Dixie  Bcstg.  Co. 
seeks  modification  of  CP  for  vhf  ch.  9  to  change 
ERP  to  45.95  kw  visual,  22.98  kw  aural;  transmit- 
ter location  to  0.45  mile  due  N  of  city  limits, 
near  Jackson;  antenna  height  above  average 
terarin  641  ft.   Filed  March  19. 

WJPB-TV  Fairmont,  W.  Va. — Fairmont  Bcstg. 
Co.  seeks  modification  of  CP  for  uhf  ch.  35  to 
change  ERP  to  13.55  kw  visual,  8.14  kw  aural, 
directional  antenna;  antenna  height  above  aver- 
age terrain  237  ft.    Filed  March  19. 

New  Am  Stations  .  .  . 

APPLICATIONS 

London,  Ky. — States  Bcstg.  System  Inc.,  1400 
kc,  250  w  unlimited.  Post  office  address  % 
Charles  F.  Trivette,  Hotel  London,  London,  Ky. 
Estimated  construction  cost  $15,511,  first  year  op- 
erating cost  $72,000,  revenue  $84,000.  Principals 
include  President  Charles  F.  Trivette  (44%),  for- 
mer Ky.  State  Senator,  applicant  for  new  am 
station  at  Mt.  Sterling,  Ky.,  and  president-37V2% 
stockholder  Ky.  Bcstg.  Co.,  permittse  of  new  am 
station  at  Grundy,  Va.;  Vice  President  Elom  Mills 
(4%),  auto  dealer,  and  Secretary-Treasurer  Her- 
man G.  Dotson  (4%),  Master  Commissioner  of 
Pike  Circuit  Court,  Pikeville,  Ky.  Filed  March 
12. 

Redwood  Falls,  Minn. — Harry  Willard  Linder, 
1490  kc,  100  w  unlimited.  Post  office  address  P.  O. 
Box  393,  Willmar,  Minn.  Estimated  construction 
cost  $18,816,  first  year  operating  cost  $43,000, 
revenue  $45,000.  Mr.  Linder  is  licensee  of  KMHL 
Marshall,  Minn.,  president-58%  stockholder 
KDMA  Montevideo,  Minn.,  president-10%  stock- 
holder KTOE  Mankato,  Minn.   Filed  March  11. 

Lumberton,  N.  C. — Southeastern  Bcstg.  Corp., 
1480  kc,  1  kw  unlimited,  directional.  Post  office 
address  320  W.  15th  St.,  Lumberton.  Estimated 
construction  cost  $30,000,  first  year  operating  cost 
$36,000,  revenue  $50,000.  Principals  in  equal  part- 
nership include  Hector  MacLean,  attorney,  real 
estate  and  former  Mayor  of  Lumberton;  Donald 
R.  Fuller,  real  estate  and  auto  dealer;  John  Lu- 
ther McLean,  insurance  and  real  estate,  and 
David  D.  King  Jr.,  dentist.    Filed  March  11. 

Henryetta,  Okla. — W.  D.  Miller,  Glyndal  D. 
Roberts  &  Donaghey  G.  Sammons  d/b  as  Henry- 
etta Bcstg.  Co.,  1360  kc,  500  w  daytime.  Post 
office  address  %  D.  G.  Sammons,  603  W.  2nd  St., 
Russellville,  Ark.  Estimated  construction  cost 
$14,530,  first  year  operating  cost  $30,000,  revenue 
$48,000.  Principals  include  W.  D.  Miller  (60%), 
general  farming  and  cattle  raising;  Glyndal  D. 
Roberts  (20%),  engineer  KXRJ  Russellville,  Ark.; 
and  Donaghey  G.  Sammons  (20%),  salesman 
KXRJ.    Filed  March  12. 

Ripley,  Tenn. — Earl  W.  Daly  tr/as  West  Tenn. 
Radio  Service,  1540  kc,  250  w  daytime.  Post  office 
address  %  WTRS,  1547  Maplewood,  Memphis, 
Tenn.  Estimated  construction  cost  $9,228,  first 
year  operating  cost  $24,000,  revenue  $36,000.  Mr. 
Daly  is  general  supply  clerk  at  Memphis  U.  S. 
Naval  Air  Station.    Filed  March  11. 

Existing  Am  Stations  .  .  . 

ACTIONS  BY  FCC 

KSLV  Monte  Vista,  Colo.— San  Luis  Valley 
Bsctg.  Co.  granted  modification  of  CP  to  change 
to  1240  kc.  Granted  March  19;  announced 
March  22. 

WLYN  Lynn,  Mass. — Puritan  Bcstg.  Service 
Inc.  granted  authority  to  sign-off  at  6:30  p.m. 
local  time  during  May,  June  and  July.  Granted 
March  15;  announced  March  22. 

KELP  El  Paso,  Tex.  —  Trinity  Bcstg.  Corp. 
granted  CP  to  change  from  1  kw  day  to  500  w 
night,  1  kw  day,  directional  night.  Granted 
March  19. 

Existing  Fm  Stations  .  .  . 

ACTIONS  BY  FCC 

WPKM  (FM)  Tampa,  Fla. — FM  Bcstrs.  granted 
modification  of  CP  to  change  to  ch.  284  (104.7 
mc).    Granted  March  16;  announced  March  22. 

WHYN-FM  Springfield,  Mass.  —  Hampden- 
Hampshire  Corp.  granted  CP  to  change  ERP  to 
3.2  kw;  antenna  height  above  average  terrain 
from  970  ft.  to  1,000  ft.    Granted  March  24. 

STATION  DELETED 

WPDX-FM  Clarksburg,  W.  Va.  —  Clarksburg 
Bcstg.  Corp.  FCC  granted  request  to  cancel  li- 
cense and  delete  fm  station  on  ch.  236.  Deleted 
March  15;  announced  March  22. 


Ownership  Changes  .  .  . 

ACTIONS  BY  FCC 

KSDO  San  Diego,  Calif. — San  Diego  Bcstg.  Co. 
granted  voluntary  transfer  of  control  to  C.  Arn- 
holt  Smith  through  purchase  of  remaining  50% 
interest  from  Copley  Press  Inc.  (KCOP-TV  Los 
Angeles)  for  $50,000.  Mr.  Smith  will  now  be  sole 
owner.    Granted  March  24. 

WBIS  Bristol,  Conn. — Bristol  Bcstg.  Corp.  grant- 
ed transfer  of  control  to  Hatch  Bcstg.  Co.  through 
sale  of  all  stock  for  $65,000.  Principals  include 
Eric  Hatch  (67%),  author  and  playwright;  Vice 
President-Treasurer  E.  Constance  Hatch  (25%); 
Vice  President  Thomas  B.  Hoben  (7.5%),  insur- 
ance, and  Secretary  Franklin  C.  Salisbury  (0.25%), 
vice  president-10%  stockholder  KSTL  St.  Louis. 
Granted  March  24. 

KPOA  Honolulu,  Hawaii — John  D.  Keating  & 
J.  Elroy  McCaw  d/b  as  Island  Bcstg.  Co.  granted 
voluntary  assignment  of  license  to  Radio  Hawaii 
Inc.  for  $400,000.  Radio  Hawaii  is  wholly  owned 
subsidiary  of  Tele-Trip  Policy  Co.,  aviation  in- 
surance specialists.  Principals  include  President 
John  M.  Shaheen,  president-58.8%  stockholder 
Tele-Trip  Policy  Co.;  Treasurer  Joseph  P.  Kane 
and  Secretary  Philip  Gandert.  Granted  March  18. 

KWAL  Wallace,  Idaho — Silver  Bcstg.  Co.  grant- 
ed assignment  of  license  to  Metals  Bcstg.  Co.  No 
consideration  involved  as  Silver  Bcstg.  Co.  is 
wholly  owned  by  Metals  Bcstg.  Principals  are- 
President  R.  Lee  Black  (60%),  and  Lt.  James  G. 
Talbot  (40%).  Granted  March  15;  announced 
March  22. 

WCLD  Cleveland,  Miss.— Cleveland  Bcstg.  Co. 
granted  voluntary  assignment  of  license  to  part- 
nership of  C.  W.  Capps  &  Lowry  Tims  d/b  as 
Cleveland  Bcstg.  Co.  No  consideration  involved 
as  principals  retain  identical  interests.  Granted 
March  15;  announced  March  22. 

KFOR-TV  Lincoln,  Neb. — Cornbelt  Bcstg.  Corp. 
granted  assignment  of  vhf  ch.  12  to  ch.  10 
KOLN-AM-TV  that  city  for  $300,000.  Fetzer 
Bcstg.  Co.,  licensee  of  KOLN-TV,  is  owned  52% 
by  John  E.  Fetzer  and  48%  by  his  wife  Rhea  H. 
Fetzer.  Fetzer  also  operates  WKZO-AM-TV 
Kalamazoo,  and  WJEF-AM-FM  Grand  Rapids, 
Mich.  Mr.  Fetzer  is  minority  stockholder  KXEL 
Waterloo,  Iowa,  and  vice  president-33%%  stock- 
holder WMBD-AM-FM  Peoria,  111.  Assignment  is 
on  condition  that  Fetzer  divest  himself  of  all 
interest  in  KOLN-TV.    Granted  March  24. 


WKXL  Concord,  N.  H.— Capitol  Bcstg.  Co. 
granted  voluntary  assignment  of  license  to  Capi- 
tol Bcstg.  Corp.  for  $75,000.  Principals  include 
President-Treasurer  H.  Scott  Kilgore  (100%), 
vice  president-stockholder  WGAW  Gardner, 
Mass.,  and  applicant  for  new  am  station  at 
Plymouth,  Mass.;  Secretary  Frank  J.  Sulloway, 
banking,  and  Guy  A.  Swerson  Jr.  Granted 
March  24. 

WEGO  Concord,  N.  C— Cabarrus  Bcstg.  Co. 
granted  voluntary  relinquishment  of  control  by 
A.  W.  Huckle  through  gift  to  daughter  Eliza- 
beth A.  Huckle.  Each  will  now  own  50%  inter- 
est.  Granted  March  19. 

KUTV  (TV)  Salt  Lake  City,  Utah— Utah  Bcstg. 
&  Tv  Corp.  granted  transfer  of  negative  control 
from  Salt  Lake  Tribune  Pub.  Co.  to  Kearns- 
Tribune  Corp.  No  consideration  as  purpose  of  ap- 
plication is  for  consolidation  of  Kearns  Corp., 
Salt  Lake  Tribune  Co.  and  Telegram  Pub.  Co. 
Granted  March  22. 

WKTY  La  Crosse,  Wis. — La  Crosse  Bcstg.  Co. 
granted  assignment  of  license  to  Lee  &  Associates 
Inc.  for  $90,000.  Principals  include  President- 
Treasurer  Herbert  H.  Lee  (90%),  former  co- 
partner KDHL  Faribault,  Minn.,  and  his  wife 
Elaine  F.  Lee  (10%).    Granted  March  24. 


APPLICATIONS 

WAIT  Chicago,  111.— Radio  Station  WAIT  seeks 
voluntary  assignment  of  license  for  $273,000. 
Principals  are  all  former  owners  of  WSBL  Chi- 
cago. They  are:  Oscar  Miller  (18%);  Julius 
Miller  (18%);  Bertha  L.  Miller  (18%);  Gertrude 
MiUer  (18%),  and  William  T.  McNeill  (6%). 
Filed  March  12. 

WLCS-AM-FM  Baton  Rouge,  La.— Air  Waves 
Inc.  seeks  voluntary  transfer  of  control  to  A. 
Lamar  Simmons  and  9  others  through  sale  of 
all  stock  for  $135,000.  Purchasers  are  all  local 
businessmen  and  each  purchases  one-tenth  of 
outstanding  stock.  Mr.  Simmons  is  commercial 
manager  WLCS,  Filed  March  15. 

KENM  Portales,  N.  M. — Plains  Best.  Co.  seeks 
voluntary  transfer  of  control  to  John  Burroughs 
and  Leola  Randolph  through  sale  of  all  stock 
for  $25,000.  Miss  Randolph  is  manager  KENM 
and  Mr.  Burroughs  is  associated  with  peanut 
milling.   Filed  March  12. 
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WNEW  New  York,  N.  Y.— WNEW  Inc.  seeks 
assignment  of  license  to  WNEW  Bcstg.  Co.  for 
$1  608,750.  Principals  include  President  Richard 
D.  Buckley  (25%);  Vice  President  Harry  R. 
Playford  (16%%),  banker;  Secretary-Treasurer 
Horace  L.  Lohnes  (25%),  Washington  attorney, 
24.9%  stockholder  WDZ  Decatur,  111.;  19.73% 
stockholder  KXEL-AM-FM  Waterloo,  Iowa,  and 
23  75c>  stockholder  KFBI  Wichita,  Kan.;  Ed.  C. 
Wright  (16%%),  real  estate  and  securities,  and 
H.  W.  Holland  (16%%),  attorney  and  banker. 
Filed  March  11. 

WMRB  Greenville,  S.  C— John  A.  Ellison  & 
Katherine  M.  Simpson  d/b  as  Paramount  Radio 
Co  seek  assignment  of  license  to  Paramount 
Bcstg  Co  for  $40,000.  Principals  include  Presi- 
dent Charles  F.  Cope  (17%);  Vice  President 
Robert  D.  Poole  (15%);  Secretary  Lee  M.  Fal- 
law  (1%),  and  Treasurer  William  T.  Arrington 
(10%).  All  are  former  employes  of  WMRC 
Greenville.  Mr.  Ellison  and  Miss  Simpson  retain 
28%  each.  Filed  March  16. 

WTMA-AM-FM  Charleston,  S.  C— Atlantic 
Coast  Bcstg.  Co.  seeks  voluntary  assignment  to 
parent  company,  Evening  Post  Pub.  Co.  Filed 
March  15. 

KJIM  Beaumont,  Tex.-KPBX  Bcstg.  Co.  seeks 
transfer  of  control  to  former  owners  J.  M.  Gil- 
liam and  Walker  Saussy  under  contract  election 
to  terminate  purchase  plan.    Filed  March  12. 

Hearing  Cases  .  .  . 

OTHER  ACTIONS 

Des  Moines,  Iowa— Vhf  ch.  8  proceeding.  By 
memorandum  opinion  and  order,  the  Commission 
denied  a  petition  filed  Dec.  15,  by  Cowles  Bcstg. 
Co.,  Des  Moines,  Iowa,  seeking  reconsideration 
of  memorandum  opinion  and  order,  released 
Dec.  8,  which  denied  its  earlier  petition  to 
enlarge  the  issues  in  the  proceeding  involving 
competing  application  by  Cowles  and  the  Murphy 
Bcstg.  Co.  for  new  tv  station  on  ch.  8  in  Des 
Moines,  Iowa.    Action  March  18. 

Pontiac,  Mich.— New  am,  1460  kc.  By  memo- 
randum opinion  and  order,  the  Commission 
granted  petition  filed  by  WKMF  Flint,  Mich.,  in- 
sofar as  it  requests  modification  of  hearing  is- 
sues in  proceeding  involving  application  of 
James  Gerity  Jr.,  for  new  am  station  in  Pontiac, 
Mich.,  on  1460  kc,  500  watts,  unlimited  time; 
further  ordered  that  the  burden  of  proceeding 
with  the  introduction  of  evidence  and  burden 
of  proof  shall  be  on  protestant  WKMH.  Comr. 
Hennock  dissented.   Action  March  18. 

Hastings,  Neb.— Vhf  ch.  5  proceeding.  FCC 
denied  request  of  Strand  Amusement  Co.  for 
extension  of  time  to  reply  to  Commission's  let- 
ter of  March  5;  designated  for  consolidated  hear- 
ing on  April  23  Strand's  application  and  that 
of  Seaton  Amusement  Co.  for  new  tv  station 
on  vhf  ch.  5.  Action  March  24. 

WMID  Atlantic  City,  N.  J.— By  order,  the  Com- 
mission denied  a  petition  filed  by  Mid-Atlantic 
Bcstg.  Co.  requesting  the  Commission  to  re- 
consider and  vacate  its  action  of  Oct.  30,  1953 
directing  the  company  to  show  cause  why  an 
order  should  not  be  issued  for  it  to  cease  and 
desist  from  violating  Sect.  3.46(c)  of  Commission 
rules  by  permitting  station  WMID  Atlantic  City, 
N.  J.,  to  be  operated  in  such  a  manner  as  to 
cause  objectionable  second  harmonic  interfer- 
ence to  frequency  2670  kc,  used  by  the  United 
States  Coast  Guard.   Action  March  18. 

KOAT  Albuquerque,  N.  M. — By  memorandum 
opinion  and  order,  the  Commission  dismissed 
a  protest  filed  March  8,  by  Metropolitan  Tv  Co- 
licensee  of  am  station  KOA  (850  kc,  50  kw,  un- 
limited), Denver,  Colo.,  directed  against  the 
grant  on  Feb.  4,  of  CP  to  Alvarado  Bcstg.  Co., 
to  change  the  facilities  of  KOAT,  Albuquerque, 
N.  Mex.,  from  1240  kc  to  860  kc  and  increase 
power  from  250  w  unlimited,  to  1  kw  daytime, 
500  w  night,  DA-N.   Action  March  19. 


Buffalo,   N.  Y. — Vhf  ch.  7   proceeding.  FCC 

scheduled  for  hearing  on  April  23  the  applica- 
tions of  Great  Lakes  Tv  Inc.,  Greater  Erie  Bcstg. 
Co.  and  WKBW  for  new  tv  stations  on  vhf  ch.  7. 
Action  March  24. 

Charlotte,  N.  C— Vhf  ch.  9  proceeding.  By 
order,  the  Commission  denied  motion  filed  Feb. 
4,  by  WSOC,  seeking  enlargement  of  hearing 
issues  in  proceeding  involving  competing  appli- 
cations of  WSOC,  Piedmont  Electronics  &  Fix- 
ture Corp.,  and  Carolinas'  Tv  Corp.  for  new 
tv  stations  in  Charlotte,  N.  C,  on  ch.  9.  Action 
March  18. 

Toledo,  Ohio — By  memorandum  opinion  and 
order,  the  Commission  denied  petition  filed  July 
30,  1953  by  WTOD  Toledo,  Ohio,  for  rehearing 
and  reconsideration  of  Commission  Decision  and 
Order  of  July  1,  which  granted  application  of 
Midwestern  Bcstg.  Co.  for  new  am  station  in 
Toledo  on  1470  kc,  1  kw,  unlimited  time,  and 
denied  applications  of  Toledo  Blade  Co.  and 
Radio  Corp.  of  Toledo,  seeking  same  facilities 
in  Toledo,  The  Rural  Bcstg.  Co.  of  Ohio,  seeking 
same  facilities  in  Oak  Harbor,  Ohio,  and  Unity 
Corp.  Inc.,  seeking  change  in  facilities  of  sta- 
tion WTOD  from  1560  kc,  1  kw,  day,  to  1470  kc,  1 
kw    DA,  unlimited  time.   Action  March  18. 

Proposed  Change  in  International  Broadcast 
Rules— FCC  proposed  .to  amend  Part  3  of  its 
rules  regarding  international  high  frequency 
broadcasting  in  order  to  provide  for  private 
broadcasting  by  FCC  licensees  in  manner  con- 
sistent with  international  treaties  and  agree- 
ments. Comments  will  be  received  on  or  before 
May  19.   (See  B-T,  March  22.)  Action  March  18. 

Tv  Allocation — On  petition  of  Van  Curler 
Bcstg.  Corp.,  permittee  of  tv  station  WTRI,  ch. 
35  Schenectady,  N.  Y.,  the  Commission  invited 
comments  on  or  before  April  21„  to  proposed 
rule  making  to  assign  ch.  35  to  the  Albany- 
Schenectady-Troy  area  in  lieu  of  that  channels 
present  assignment  to  Schenectady.  Opposition 
by  Hudson  Valley  Bcstg.  Co.,  Inc.,  permittee  of 
WROW-TV,  ch.  41,  Albany,  requesting  denial 
of  Van  Curler's  petition  for  rule  making,  was 
denied.  Comr.  Hennock  dissented.  March  18. 

Tv  Allocation— 5  Educational,  1  commercial. 
By  report  and  order  pursuant  to  rule  making  pro- 
ceedings the  Commission  assigned  five  addi- 
tional noncommercial  educational  tv  channels  as 
follows:  Munford,  Ala.,  ch.  7;  Cookeville,  Tenn., 
ch.  69;  Crossville,  Tenn.,  ch.  77;  Lexington, 
Tenn.,  ch.  11;  and  Sneedville,  Tenn.,  ch.  2  (plus), 
Tupelo,  Miss.,  was  assigned  ch.  9  (minus)  for 
commercial  use.  This  necessitates  changing  the 
educational  channel  at  University,  Ala.,  from 
7  to  74  (plus);  changing  commercial  ch.  9 
(minus)  at  Jackson,  Tenn.,  to  7  (plus);  changing 
commercial  ch.  9  (minus)  at  Hattiesburg,  Miss., 
to  9,  and  commercial  ch.  11  at  Meridian,  Miss., 
to  11  (minus).  Station  WDXI-TV  Jackson,  Tenn., 
will  be  required  to  operate  on  ch.  7  in  lieu 
of  ch.  9.  These  changes  are  effective  30  days 
after  publication  in  the  Federal  Register.  Comr. 
Webster  absent.   Action  March  18. 

Brownwood,  Tex. — By  memorandum  opinion 
and  order,  the  Commission  denied  petition  filed 
July  8  by  KXOX  Sweetwater,  Texas,  requesting 
reconsideration  of  Commission  Decision  re- 
leased June  19,  1953  granting  the  application  of 
Lyman  C.  Brown,  tr/as  Lyman  Brown  Enter- 
prises for  new  am  station  in  Brownwood,  Texas, 
on  1240  kc,  100  w,  unlimited  time.  Action  March 
18. 

Hearing  Calendar  .  .  . 

March  29 

St.  Louis,  Mo.— Vhf  ch.  4,  further  hearing 
before  Examiner  Claire  W.  Hardy— KWK, 
KXOK,  Missouri  Valley  Tv  Co. 

Milwaukee,  Wis.— Vhf  ch.  12,  further  hearing 
before  Examiner  Herbert  Sharfman— WFOX, 
WEMP,  Milwaukee  Area  Telecasting  Corp.,  Ko- 
lero  Telecasting  Corp. 


March  30 

Ft.  Worth,  Tex. — Vhf  ch.  11,  further  hearing 
before  Examiner  Annie  Neal  Huntting — KFJZ, 
Ft.  Worth  Tv  Co. 

April  1 

Raleigh,  N.  C- — Vhf  ch.  5,  further  hearing  be- 
fore Examiner  Millard  F.  French — WRAL, 
WPTF. 

April  2 

Omaha,  Neb. — Vhf  ch.  7,  hearing  before  Exami- 
ner Isadore  A.  Honig — KFAB,  Herald  Corp. 

Miami,  Fla. — Vhf  ch.  7,  further  hearing  before 
Examiner  James  D.  Cunningham — Biscayne  Tv 
Corp.,  East  Coast  Tv  Corp.,  South  Fla.  Tv  Corp., 
Sunbeam  Tv  Corp. 

Huntington,  W.  Va.— Vhf  ch.  13,  further  hear- 
ing before  Examiner  John  B.  Poindexter — WHTN, 
WCMI,  WPLH. 

Daytona  Beach,  Fla. — Vhf  ch.  2,  hearing  to 
be  held  before  Examiner  H.  Gifford  Irion — 
WNDB,  WWFJ. 

Routine  Roundup  .  .  . 

March  16  Decisions 

ACTIONS  ON  MOTIONS 

By  Hearing  Examiner  H.  Gifford  Irion 

Gulf  Coast  Bcstg.  Co.,  Baptist  General  Conven- 
tion of  Texas,  Corpus  Christi,  Tex. — On  oral  mo- 
tion of  the  Baptist  General  Convention  ordered 
that  the  record  in  proceeding  re  ch.  6  (Docket 
10559-60)  which  was  to  have  been  closed  on 
March  12,  will  be  kept  open  for  receipt  of  cer- 
tain heretofore  designated  exhibits  until  5  p.m. 
March  17. 

By  Hearing  Examiner  Basil  P.  Cooper 

South  Bend  Bcstg.  Corp.,  South  Bend,  Ind.; 
Michiana  Telecasting  Corp.,  Notre  Dame,  Ind. — 
Granted  motion  of  South  Bend  for  leave  to 
amend  its  application  (Docket  10534;  BPCT-1012) 
for  ch.  46,  to  reflect  certain  changes  in  stock 
ownership  and  a  change  in  one  of  the  directors 
in  the  Universal  Bsctg.  Co.,  the  sole  stockholder 
of  South  Bend  Bcstg.  Corp. 

By  Hearing  Examiner  Harold  L.  Schilz 

Issued  a  memorandum  opinion  and  order  deal- 
ing with  exceptions,  points  of  reliance,  etc.,  in 
re  applications  of  Radio  Associates  Inc.  and 
WLOX  for  ch.  13  in  Biloxi,  Miss.  (Dockets  10844- 
45);  ordered  that  the  parties  may  exchange  any 
additional  information  in  accordance  with  direc- 
tions given  to  them  at  the  proceeding  on  March 
5,  to  and  including  March  22,  and  further  that 
hearing  in  this  matter  be  continued  to  and  re- 
sumed on  April  12. 

By  Hearing  Examiner  Fanney  N.  Litvin 

Franklin  County  Bcstg.  Co.,  Washington,  Mo.; 
Belleville  Bcstg.  Co.,  Belleville,  m.— Granted 
petition  of  Franklin  County  for  leave  to  amend 
its  application  (Docket  10450;  BP-8241),  so  as  to 
change  frequency  from  1260  to  1220  kc,  and 
decrease  power  from  500  w  to  250  w,  daytime 
only,  and  said  application  as  amended  was  re- 
moved from  hearing  docket,  together  with  appli- 
cation of  Belleville  Bcstg.  Co.  (Docket  10852;  BP- 
6480),  and  both  applications  were  returned  to 
the  processing  line. 

By  Hearing  Examiner  John  B.  Poindexter 

Arthur  Westlund,  Walnut  Creek,  Calif.— Grant- 
ed petition  for  continuance  of  hearing  from 
March  16  to  June  15  in  re  application  (Docket 
10215;  BP-8321). 

By  Hearing  Examiner  Claire  W.  Hardy 

Seattle  Radio  Telephone  Serv.,  Radiosignal 
Service,  Seattle,  Wash. — Granted  petition  of  Ra- 
diosignal Service  to  amend  its  application  (Dock- 
et 10775)  to  correct  error  relating  to  type  of 
transmitter,  and  to  withdraw  a  motion  for  per- 
mission to  amend  its  application  dated  Feb.  5, 
1954.    (Action  taken  3/15). 
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ACCEPTED  FOR  FILING 
Remote  Control 

WMOU  Berlin,  N.  H.,  White  Mountains  Bcstg. 
Co.  (BRC-339);  WCPO  Cincinnati,  Ohio,  Scripps- 
Howard  Radio  Inc.  (BRC-324);  KRBA  Lufkin, 
Tex.,  Darrell  E.  Yates  (BRC-337). 

Renewal  of  License 

WCIL  Carbondale,  111.,  Southern  111.  Bcstg. 
Partnership  to  change  name  to  Paul  F  McRoy 
and  Ann  E.  Searing  d/b  as  Southern  111.  Bcstg. 
Partnership  (BR-1467);  WFPG  Atlantic  City, 
N.  J.,  Neptune  Bcstg.  Corp.  (BR-1080);  WCAM 
Camden,  N.  J.,  City  of  Camden  (BR-168);  WAAT 
Newark,  N.  J.,  Bremer  Bcstg.  Corp.  (BR-172); 
WCMC  Wildwood,  N.  J.,  Francis  J.  Matrangola 
(BR-2268);  WBBR  Brooklyn,  N.  Y.,  Watchtower 
Bible  and  Tract  Society  Inc.  (BR-263) ;  WBEN  Buf- 
falo. N.  Y.,  WBEN  Inc.  (BR-236);  WEBR  Buffalo, 
N  Y..  WEBR  Inc.  (BR-224);  WGR  Buffalo,  N.  Y., 
WGR  Bcstg.  Corp.  (BR-223);  WFCB  Dunkirk 
N  Y.,  Dunkirk  Bcstg.  Corp.  (BR-2531);  WELM 
Elmira,  N.  Y.,  Elmira-Corning  Bcstg.  Corp.  (BR- 
.  1533);  WENY  Elmira,  N.  Y.,  Elmira  Star-Gazette 
Inc.  (BR-1029);  WENE  Endicott,  N.  Y.,  Ottaway 
Stations  Inc.  (BR-1642);  WENT  Gloversville,  N.  Y., 
(Continued  on  page  103) 


Page  98 


March  29,  1954 


Broadcasting 


Telecasting 


PROFESSIONAL  CARDS 


JANSKY  &  BAILEY 

eeutive  Offices 

National  Press  Building 
fices  and  Laboratories 

1339  Wisconsin  Ave.,  N.  W. 
ashington,  D.  C.         ADams  4-2414 
Member  AFCCE' 


•mmercial  Radio  Equip.  Co. 

i  Everett  L.  Dillard,  Gen.  Mgr. 
TERNATIONAL  BLDG.       Dl.  7-1319 

WASHINGTON,  D.  C. 
O.  BOX  7037  JACKSON  5302 

KANSAS  CITY,  MO. 
Member  AFCCE  * 


FRANK  H.  MclNTOSH 
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GEORGE  P.  ADAIR 

Consulting  Radio  Engineers 

Quarter  Century  Professional  Experience 
Rod  io-Te  le  vosion- 
Electronics-Communications 

1610  Eye  St.,  N.  W.,  Wash.  6,  0.  C. 
Executive  S-ltSO— Executive  3-6851 
(Nights-holidays,  Lockwood  5-1819) 
Member  AFCCE  * 


JOHN  B.  HEFFELFINGER 

815  E.  83rd  St.  Hiland  7010 

KANSAS  CITY,  MISSOURI 


LOWELL  R.  WRIGHT 

Aeronautical  Consultant 

(Formerly   Department  of   Commerce — C.A.A. 

Member   Washington   Airspaee  Subcommittee) 
Offers  a  specialized  consulting  service 
to  the  Radio  and  Television  Industry 
on  aeronautical  problems  created  by 
fower  construction. 

R.   F.  0.  No.  2.  BOX  29,  HERND0N,  Va. 

(Suburban  Washington.  D.  C.)  Tel.:  II4-M 


—Established  1926— 
PAUL  GODLEY  CO. 

Upper  Montclair,  N.  J.  MO.  3-3000 
Laboratories  Great  Notch,  N.  J. 

Member  AFCCE  * 


GAUTNEY  &  JONES 

CONSULTING  RADIO  ENGINEERS 
1052  Warner  Bldg.       National  8-7757 
Washington  4,  D.  C. 

Member  AFCCE  * 


WELDON  &  CARR 

Consulting 

Radio  &  Television 
Engineers 

Washington  6,  D.  C.  Dallas,  Texas 

1001  Conn.  Ave.       4212  S.  Buckner  Blvd. 
Member  AFCCE' 


GUY  C.  HUTCHESON 

P.  O.  Box  32  AR.  4-8721 

1100  W.  Abram 
ARLINGTON,  TEXAS 


WALTER  F.  KEAN 

AM-TV  BROADCAST  ALLOCATION 

FCC  &  FIELD  ENGINEERING 
1  Riverside  Road — Riverside  7-2153 
Riverside,  III. 
(A  Chicago  suburb) 


Vandivere, 
Cohen  &  Wearn 

Consulting  Electronic  Engineers 
612  Evans  Bldg.  NA.  8-2698 

1420  New  York  Ave.,  N.  W. 
Washington  5,  D.  C. 


QUALIFIED  ENGINEERING 

is  of  paramount  importance 
in  getting  your 
AM,  TV,  or  FM  station  on  the  air. 
Publish  a  Professional  Card 
and  join  these  engineers, 
among  the  foremost  in  their  field. 


GEORGE  C.  DAVIS 

501-514  Munsey  Bldg.  STerling  3-0111 
Washington  4,  D.  C. 

Member  AFCCE* 


Craven,  Lohnes  &  Culver 

MUNSEY  BUILDING    DISTRICT  7-821.' 
WASHINGTON  4,  D.  C. 

Member  AFCCE  * 


PAGE,  CREUTZ, 
GARRISON  &  WALDSCHMIT1 

CONSULTING  ENGINEERS 

710  14th  St.,  N.  W.    Executie  3-567C 
Washington  5,  D.  C. 

Member  AFCCE  * 


ROBERT  M.  SILLIMAN 

John  A.  Moffat — Associate 
1405  G  St.,  N.  W. 
Republic  7-6646 
Washington  5,  D.  C. 

Member  AFCCE  " 


WILLIAM  E.  BENNS,  JR. 
Consulting  Radio  Engineer 

3738  Kanawha  St.,  N.  W.,  Wash.,  D.  C. 
Phone  EMerson  2-8071 
Box  2468,  Birmingham,  Ala. 
Phone  6-2924 

Member  AFCCE  * 


CARL  E.  SMITH 

CONSULTING  RADIO  ENGINEERS 
4900  Euclid  Avenue 
Cleveland  3,  Ohio 
HEnderson  2-3177 

Member  AFCCE  • 


Member  AFCCE  ' 


SERVICE 

DIRECTO 

RY 

Custom-Built  Equipment 
U.  S.  RECORDING  CO. 

1121  Vermont  Ave.,  Wash.  5,  D.  C. 
Lincoln  3-2705 


COMMERCIAL  RADIO 
MONITORING  COMPANY 

MOBILE  FREQUENCY  MEASUREMENT 
SERVICE  FOR  FM  &  TV 

Engineer  on  duty  all  night  every  night 
JACKSON  5302 
P.  O.  Box  7037        Kansas  City,  Mo. 


SPOT  YOUR  FIRM'S  NAME  HERE, 
To  Be  Seen  by  75,956  *  Readers 
— among  them,  the  decision-making 
station  owners  and  managers,  chief 
engineers  and  technicians— applicants 
for  am,  fm,  tv  and  facsimile  facilities. 
*  1953    ARB    Projected    Readership  Survey 


TO  ADVERTISE  IN  TUB 

PROFESSIONAL  OR 
SERVICE  DIRECTORY 

Contact 

BROADCASTING 'TELECASTING 
I7S5  DE8ALE8  ST..  N.W..  WASH.  «.  0.  0. 


Broadcasting    •  Telecasting 
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CLASSIFIED  ADVERTISEMENTS 

Payable  in  advance.    Checks  and  money  orders  only. 
Deadline:  Undisplayed — Monday  preceding  publication  date.  Display — Tuesday 
preceding  publication  date. 

Situations  Wanted  204  per  word — $2.00  minimum  •  Help  Wanted  25#  per  word — 
$2.00  minimum 

All  other  classifications  30tf  per  word — $U.OO  minimum  •  Display  ads  $15.00  per  inch 
No  charge  for  blind  box  number.    Send  box  replies  to 
Broadcasting  •  Telecasting,  1735  DeSales  St.  N.  W.,  Washington  6,  D.  C. 

Applicants:  If  transcriptions  or  bulk  packages  submitted,  J1.00  charge  for  mailing  (Forward  remittance 
{•npar&tely,  please).  AU  transcriptions,  photos,  etc.,  sent  to  box  numbers  are  sent  at  owner's  risk.  Broadcast- 
ing •  Telecasting  expressly  repudiates  any  liability  or  responsibility  for  their  custody  or  returm. 


Help  Wanted— (Cont'd) 


Help  Wanted 


Managerial 


Manager  for  1000  watt  fulltime  network  station 
-in  one  of  the  top  eastern  markets  of  140,000. 
Will  consider  young  man  with  strong  sales  ex- 
perience and  managerial  ability.  Will  train  in 
operational  policies  in  our  group-owned  organ- 
ization. Please  send  full  resume  of  experience, 
personal  background  and  photo.  Box  793C,  B.T. 


Salesmen 


Florida  salesman.  Experienced  man.  Excellent 
opportunity  for  hard  worker.  Give  full  details 
in  your  first  letter.   Box  676A,  B«T. 

Commercial  manager- — If  you  are  energetic,  hard 
working  salesman,  married,  looking  for  advance- 
ment, this  is  an  unusual  opportunity  to  become 
commercial  manager  and  later  manager.  Box 
594C,  B.T. 

Regional  radio  salesman  wanted  by  5000  watt, 
long  established  network  affiliate  in  richest  mid- 
west farm  area.  Good  salary,  bonus,  expenses 
and  wonderful  chance  to  progress  with  expand- 
ing organization.  Applications  confidential.  Box 
808C,  B»T. 

Local,  experienced  time  salesman  for  independent 
good  market,  car  essential.  An  excellent  oppor- 
tunity to  sell.  A  closer  can  make  money  with 
this  station.    Box  809C,  B«T. 

Account  executive:  Cash  in  on  your  contacts! 
Increase  your  earnings  with  this  ad  agency  tie- 
in.  Whether  you  act  as  account  executive  or  if 
we  handle  your  lead,  there's  a  profitable  arrange- 
ment for  you.  We're  a  medium-sized,  recognized 
N.Y.C.  agency  with  complete  services.  Box 
822C,  B-T. 

Sales  manager  for  250  watt  network  station. 
Midwest  metropolitan  market.  Write  full  de- 
tails.   Box  844C,  B»T. 

Shopping  for  good  salesman,  this  side  of  high 
pressure  type,  in  this  conservative  community. 
KCNI,  Broken  Bow,  Nebraska. 

Salesman  wanted.  Sales  experience  necessary. 
Radio  experience  helpful.  Good  salary,  plus 
commission,  in  protected  territory.  Write  or  call 
Rex  Lathen,  KIOA,  10th  &  Mulberry,  Des  Moines, 
Iowa. 

Fine  opportunity:  Salesman  wanted.  Salary  plus 
commission.    WJTN,  Jamestown,  New  York. 

Announcers 

Combo  announcers,  1st  engineers  or  salesmen. 
Immediately.    Indiana.    Box  488C,  B.T. 

1000  watt  daytimer  has  openings  for  two  first 
class  engineer-announcers.  Emphasis  on  good 
announcing.  $75.  per  week  for  48  hours.  Two 
weeks  vacation,  liberal  sick  leave.  Send  tapes 
(7V2  inches  per  second)  to  Box  710C,  B.T.  Mar- 
velous opportunity  for  right  men. 

Top-flight  announcer,  no  drunks  or  floaters,  CBS 
affiliate,  hospitalization,  life  insurance,  bonus 
and  vacation.  Starting  salary  $75.00.  weekly. 
Send  picture  with  first  letter.   Box  734C,  B.T. 

50  kw  east  coast  radio  station.  Summer  replace- 
ment announcer,  May  1  to1  October  8.  Send  tape 
or  disc  to  Box  801C,  B«T,  with  resume  of  ex- 
perience. 

A  good  opportunity  for  man  25  to  35,  experienced 
in  station  operation,  ready  to  move  up  and  assume 
responsibility;  aggressive,  growing  independent 
in  southeastern  Michigan.    Box  821C,  B-T. 


Night  announcer  wanted  for  network  station. 
Moderate  start,  substantial  increase  after  six 
months.    Experience  desired.    Box  839C,  B-T. 

Music-news  independent  in  the  vicinity  of  New 
York  City,  needs  an  announcer.  Limited  experi- 
ence with  flair  for  DJ  and  personality  work. 
Send  disc,  resume  and  pictures  to  Box  841,  B-T. 


Help  Wanted 


Dee  Jay-radio  actor — mirthful,  flowing  ad-lib. 
Happy,  infectious  humor.  Disc-comedian.  Single. 
Ohio.    Box  842C,  B-T. 

Nebraska.  Need  two  announcers  with  ambition 
for  general  radio  work.  Opportunity  for  one  as 
second  man  on  sports.  Write  Gene  Ackerley, 
Radio  Station  KCOW,  Alliance,  Nebraska. 

Experienced  combo  man  with  1st  class  license — 
must  have  acceptable  voice.  For  45  hr.  week — 
$78.25.    KGVO,  Missoula,  Montana. 

Don't  apply  unless  you're  ambitious.  Good  job 
for  young  man.  First  phone,  top  voice  required, 
$87.40.  40  hours,  consistent  overtime,  future.  Send 
particulars,  audition,  KREM,  Spokane. 

Immediate  opening.  Top  combo  man  with  3  years 
experience  and  1st  ticket.  Capable  of  good  news 
and  delivery  commercials  with  sales  punch.  Send 
tape  and  background  to  KSTT,  Davenport,  Iowa. 

Southwest's  top  independent  has  good  opening 
for  good  staff  announcer  and  newsman.  Rush 
tape,  photo,  references,  etc.,  to  KXOL,  Fort 
Worth,  Texas. 

Hillbilly  and  popular  music  disc  jockey.  Must 
have  selling  voice  and  at  least  two  years  experi- 
ence. Send  resume  to  Ray  Armand,  WARL,  Ar- 
lington, Virginia. 

$300.00.  per  month  start,  for  good  (married) 
combo-man,  37-hours  week.  ABC  station,  inter- 
view required.  WGYV,  Greenville,  Alabama. 

Announcer,  with  or  without  first  class  ticket, 
wanted  immediately  by  full-time  NBC  station  in 
beautiful  Western  North  Carolina.  WPNF,  Bre- 
vard, N.  C. 

Announcer  -  salesman  —  wealthy  rural  network 
station  has  permanent  job  for  top  hillbilly  per- 
sonality who  wants  to  make  big  extra  earning 
selling.  Good  salary  and  20%  commission  on 
sales,  opportunity  for  advancement.  Must  be 
clean  cut,  have  car,  no  drifter.  Prefer  settled 
family  man.  Send  tape  and  picture.  WKUL, 
Cullman,  Ala. 

Immediate  opening  for  good  announcer,  WRRF, 
Washington,  North  Carolina. 

Announcer  wanted.  Sincere,  hard  selling  an- 
nouncer to  handle  farm  radio  commercials  and 
make  them  live.  Call  or  write  Ed  Mason,  Town 
and  Farm  Radio,  Grand  Island,  Nebraska. 

Salesman-announcer,  who  has  successful  early 
morning  show,  wanted  by  San  Diego  independent. 
Send  tape  of  show  and  volume  of  business  and 
type  of  accounts  sold  at  retail.  6:00  am-9:00  am, 
Monday-Saturday  shift  only,  balance  of  time 
selling  and  servicing.  Salary  plus  commission. 
Send  to  General  Manager,  630  F  Street,  San 
Diego,  Calif. 

Technical 

First  class  engineers  for  radio  and  television 
operation.   Box  806C,  B.T. 


First  class  engineer,  forty  hours  per  week,  no 
Sunday  duty.    Box  848C,  B«T. 

Transmitter  engineer.  First  class.  5000  watt  di- 
rectional NBC  affiliate.  Good  wages,  permanent 
employment  for  one  meeting  our  requirements. 
Supply  references.  Apply  to  Frank  J.  Facenda, 
WAVY,  Professional  Building,  Portsmouth,  Vir- 
ginia. 


Chief  engi»"-> 
Short  ar 
City,  I 


^ote  transmitter  operation, 
nmediate.    WDSR,  Lake 


Chief  ent...  watt  daytimer.  Good 

working  conditions.  Good  salary.  Ability  to  do 
some  announcing  desired.  Contact  WIAM,  Wil- 
liamston,  N.  C. 

Transmitter  engineer  wanted,  first  class  license 
needed  but  experience  unnecessary.  Contact 
Chief  Engineer,  WORD,  Spartanburg,  S.  C. 


Engineer,  1st  or  2nd  class.  Full-time  employ- 
ment for  right  man.  Control  and  engineering 
lkw  am.  No  announcing.  Contact  L.  H.  Beck- 
with,  Chief  Engineer,  WPFB,  Middletown,  Ohio. 

Production-Programming,  Others 


Good  local  newsman.  Progressive  news,  special 
events  minded  station.  Writing,  announcing 
ability  essential.  Besides  news  "know-how"  real 
newsman  will  have  eagerness  to  accept  challenges 
of  good  coverage.  Salary  open.  Good  working 
conditions,  opportunity.    Box  601,  B«T. 

Opportunity  male  copywriter.  Some  announcing. 
Submit  samples.    Texas.   Box  638C,  B«T. 

Leading  southern  station,  strong  on  local  news, 
will  have  opening  for  experienced  newsman. 
Must  be  thoroughly  grounded  all  phases  news 
coverage — reporting,  writing  and  authoritative, 
news-style  delivery.  May  consider  for  combina- 
tion New  Director-P.D.,  depending  upon  back- 
ground and  experience.  Only  top  man  need 
apply.   All  replies  confidential.   Box  807C,  B'T. 


Experienced  copy  writer  middle-western  radio 
station.    Box  826C,  B-T. 


Situations  Wanted 


Managerial 


Sales  manager— radio  or  tv— 13  years  excellent 
sales  record— Mature,  executive  ability— refer- 
ences. Respectfully  solicit  personal  interview. 
Presently  employed.   Box  646C,  B'T. 


Successful,  thoroughly  experienced,  mature  man- 
ager available  because  of  tv  merger.  Top  ref- 
erences, nationally  respected.  Worth  investigat- 
ing.   Box  651C,  B.T. 


Mr  Owner,  here's  your  man:  Offering  integrity; 
reliability;  industry;  economy;  imagination  8 
years  experience,  3  years  managing  independent 
and  network  operations.  37;  family;  active  civic, 
fraternal  organizations;  have  been  writer,  an- 
nouncer, salesman,  presently  manager;  special- 
ize low-cost,  maximum-revenue  operation.  Box 
819C,  B-T. 


Am  ready  to  invest  in  new  radio  operation  as 
manager.  Twelve  years  experience  all  Phases. 
Qualified  to  manage  station  and  personnel,  tun 
details  on  contact.    Box  837C,  B-T. 


Station  manager  wants  position.  Sales,  manage- 
ment, broadcasting  experience  Give  details 
first  letter.  Available  immediately.  J.  Mc,  966 
N.  Sixth  Street,  Albemarle,  N.  C. 
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Has  Immediate  Opening  For  a 

Good  Disc  Jockey! 

This  CBS  affiliate  is  looking  for  a  disc  jockey  who  can  SELL.  Straight 
salary  or  salary  commission.  All  replies  confidential.  Send  full  de- 
tails (picture  if  possible)  today.  All  material  will  be  returned. 
Give  references. 


Box  847C,  B.T. 
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Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Situations  Wanted — (Cont'd) 


Janager-sales  combination:  Available  now — top 
leferences:  No  announcing:  Write  or  wire  for 
lomplete  details:  William  F.  Wallace,  3412  Gwynn 
Tails  Parkway,  Baltimore,  Maryland. 


Salesmen 


Jood  salesman  seeks  good  job.    Box  713C,  B.T. 


Sales  manager,  salesman — can  substantiate  twelve 
Sears  successful  record.  Station  changed  own- 
ership, sold  my  stock,  desire  new  connection. 
Thorough  knowledge  radio-tv.  College;  busi- 
ness administration;  intelligent  sales  approach, 
flop  references.    Box  717C,  B.T. 


Top  time  salesman  at  top  station  in  highly  com- 
letive  west  coast  market  seeks  advancement 
ipportunity.  Young,  energetic,  with  five  years 
ixperience  (4  in  Los  Angeles).  Will  travel  to  any 
ection  for  right  potential.   Box  790C,  B.T. 


ix  years  morning  man  and  salesman.  Details 
and  audition  on  request.  Box  791C,  B«T. 


Account  executive — 5  years  radio  sales  experi- 
nce.  Local  and  network.  Employed  N.  Y.  area. 
Desires  change.    Box  827C,  B-T. 


Salesman-announcer:    Ambitious,  terrific  poten- 
ial,  desires  sales  opportunity.    Will  travel.  Box 
i836C,  B'T. 


Top-flight — salesman,  announcer-local,  news  writ- 
ers. First  class  engineers.  Academy  of  Broad- 
cast Arts,  10  East  40th  Street,  N.  Y.  16.  MU. 
6-3714. 


Announcers 


Baseball  announcer.  Seven  years  experience.  Fine 
voice,  best  of  references.    Box  341C,  B.T. 


Sports  announcer.  Due  to  unusual  situation  in 
'Major  League"  sports  market,  a  top-flight  sports 
broadcaster  is  available.  Specialist  in  baseball, 
football,  basketball,  plus  creative  sports  program. 
Veteran,  27  years  old,  family  man,  8  years'  expe- 
rience. Best  reference  is  current  employer.  Write 
Box  745C,  B.T. 


Can  you  offer  greener  pastures?  Announcer,  3 
years  experience,  strong  on  DJ,  news,  ad-lib, 
emcee,  wants  radio-tv.    Box  750C,  B.T. 


What  you  need  is  a  good  versatile  announcer! 
Experienced  staff,  play-by-play.  Presently  em- 
ployed, sports  director  at  5kw  independent.  Tape, 
resume  on  request.   Try  me!   Box  771C,  B.T. 


Announcer:  Ready  to  move  up,  diversified  abili- 
ties, news  a  specialty,  strong  on  sports  and  spe- 
cial events.  27,  married.  Presently  employed 
NBC  affiliate  in  south.  Wish  to  settle  down  back 
home  in  northeast.  Available  April  20.  Tape  and 
resume  on  request.   Box  794C,  B'T. 


Announcer.  Employed  seven  station  major  mar- 
ket mid-Atlantic  top-rated  independent.  Relaxed 
personality  deejay.  College  graduate,  26,  mar- 
ried, veteran.  Wants  permanent  northeast  loca- 
tion. Box  802C,  B.T. 


Announcer-DJ,  vet,  college,  single,  ambitious, 
will  travel;  wishes  situation  with  future;  experi- 
ence includes  announcing,  board,  etc.;  remunera- 
tion secondary  to  possibility  of  advancement. 
Resume,  photo,  tape  on  request.    Box  805C,  B«T 


Young  man,  ambitious,  willing  to  relocate,  inter- 
ested in  becoming  radio  announcer,  inexperi- 
enced.   Box  813C,  B«T. 


Announcer.  One  year  experience,  strong  on  news 
and  sports,  all  play-by-play,  college  graduate, 
control  board.    Box  814C,  B«T. 


Combo  man  with  first  phone  .  .  .  morning  man 
•  .  .  seven  successful  years  experience.  Handle 
practically  all  phases  indie  and  net.  programs. 
Remotes,  interviews,  classical  and  pop  DJ  shows, 
newscasts,  MC,  etc.  Background  includes  pro- 
gram director,  chief  engineer,  musician,  show 
Diz  experience.  Seeking  permanent  position  in 
Florida,  east  or  deep  south  with  tv  potential 
Currently  employed  .  .  .  best  recommendations 
Write  all,  first  letter.    Box  817C,  B«T 


Chief  announcer.  1000  w  southeastern  market 
Knowledge  script,  DJ,  staff,  chief.  Available 
upon  acceptance,  tape  resume  available.  Con- 
tact Box  825C,  B«T. 


] 


Florida:  Announcer,  32,  married,  college  grad- 
uate, eight  years  radio,  five  years  present  5000 
watt  station,  desires  Florida.  Reason:  Family 
health.    Box  828C,  B«T. 


Announcer:  Interested  in  all  phases  of  radio, 
college  and  radio  school  background.  Family 
man.  Experience,  limited;  initiative,  unlimited. 
Box  830C,  B«T. 


Alert  announcer.  Light  experience.  Strong 
DJ,  news,  sports,  board.  Single.  Third  class 
ticket.    Disc,  tape.    Box  832C,  B«T. 


Ambitious  negro  personality.  Announcer,  news- 
caster, DJ,  board  operator.  Good  ad-libber,  travel 
opportunity.  Excellent  references.  Tape.  Ex- 
perience light.    Future  bright.    Box  834C,  B«T. 


Summer  replacement — personality  DJ,  staff  an- 
nouncer. Presently  employed  in  major  market. 
Creative.    Single.    Box  838C,  B«T. 


Combo  man.  College  graduate,  (25.)  Fine  news- 
caster, air  salesman,  3rd  class  license.  Available 
immediately.  $60.00.  Frank  Costa,  528  43rd 
Street,  Union  City,  N.  J. 


Announcer — 22,  single.  Limited  experience.  News, 
DJ,  board.  Can  write.  Draft  exempt.  Charlie 
Doll,  907  Clinton  Street,  Hoboken,  New  Jersey. 


Staff  announcer,  single,  28,  recent  graduate  of 
broadcasting  school,  Washington,  D.  C.  3rd  class 
license.  Available  immediately.  J.  E.  Dugan, 
810  Huron  Street,  Jacksonville,  Florida.  8-2892. 


Announcer,  control  board  operator.  Strong  on 
sports.  Disc  jockey,  newscaster,  can  sell.  Recent 
radio  school  of  broadcasting  graduate.  Limited 
experience.  Married.  Draft  exempt.  Veteran. 
Will  travel.  Tape  on  request.  Bill  Lawson,  % 
Ciamie,  54  Landscape  Ave.,  Yonkers,  New  York. 


Announcer,  DJ.  Background.  Potential.  Ma- 
ture. Veteran.  Keith  Roberts,  20-33  31st  Street, 
Astoria,  L.  I.,  N.  Y. 


Announcer.  23,  several  months  experience,  news- 
casting,  DJ  work,  3rd  phone.  Available  at  once. 
$55.00.  Art  Stevens,  1260  Central  Ave.,  Far  Rock- 
away,  New  York.    NY.  8-9876. 


Experienced,  versatile  announcer.  Excellent  ref- 
erences. Seeking  progressive  station,  preferably 
south.  Harvey  Streu,  2831  Lakeview  Drive,  Min- 
neapolis, Minnesota. 


Sportscaster — eight  years  experience,  wants  base- 
ball job.  Class  A  experience.  Single,  will  travel. 
Available  immediately.  Top  references.  Bob 
Wilson,  1470  Warner  Ave.,  Chicago,  Illinois. 
Buckingham  1-0565. 


Technical 

First  class.  Some  engineering  and  control  ex- 
perience.   Single.    Available.    Box  796C,  B.T. 

Chief  engineer  desires  change.  Wife  with  3/class. 
Will  take  all  transmitter  watch.  Box  799C,  B.T. 

Chief  engineer,  17  years  experience  construction, 
maintenance,  operation.  Like  opportunity  to 
manage  station.  Married,  2  children.  All  in- 
quiries answered.   Box  800C,  B.T. 

Announcer.  News,  DJ,  board.  Limited  experi- 
ence. Draft  exempt.   Will  travel.  Box  835C,  B«T. 

First  phone  .  Some  announcing.  Currently  em- 
ployed. Seeking  better  opportunity.  Good  ref- 
erences.   Box  843C,  B«T. 

Engineer  or  chief  for  progressive  station  Southern 
or  southwestern  metropolitan  preferred.  Pres- 
ently with  50,000  watt  NBC  affiliate.  Excellent 
references.  Married,  family,  dependable,  perma- 
nent. $100.00  per  week,  minimum.  Box  849C, 
B«T. 

Technical  school  graduate,  first  phone,  no  experi- 
ence. Willing  to  start  at  bottom.  Will  travel. 
Henry  Corney,  336  Carroll  Street,  Brooklyn,  N.  Y. 

First  phone.  years  am,  2  years  technical 

school  up  to  48  hours  week.  Kapirstka,  431  Lin- 
coln, Johnstown,  Pa. 

First  phone,  five  years  experience,  transmitters, 
remotes,  recording.  Drennon  Kenny,  P.  O.  Box 
7343,  Corpus  Christi,  Texas. 

First  phone,  seven  and  a  half  years  experience. 
Desires  permanent  position  within  hundred  mile 
radius,  Warren,  Ohio.  Have  car.  Available 
immediately.  P.  O.  Box  1281,  Logan,  West  Vir- 
ginia. 

Tapak  walkie-tape-recorders,  famous  stars  of 
radio,  tv,  experienced  all  sorts  of  remote  situa- 
tions. No  salary,  will  travel.  Try  before  buy. 
Broadcast  Equipment  Corp.,  135-01  Liberty  Ave., 
Richmond  Hill  19,  N.  Y. 

(Continued  on  next  page) 


COLLINS  RADIO 

NEEDS  SALES  ENGINEERS  NOW 

broadcast 

communications 

industrial  components 

Demand  for  Collins  equipment  in  these  fields  is  going  up  and  experienced  sales 
engineers  are  needed  immediately.  Positions  are  open  in  all  five  Collins  regional 
offices.*  Send  complete  personal  resume,  including  your  experience  in  either 
broadcast-communications  or  industrial  components,  plus  salary  requirements  to 
Collins  office  nearest  you.  If  you  qualify  for  any  of  these  opportunities,  Collins 
will  contact  you  for  a  personal  interview.  Take  advantage  of  this  chance  to  get 
ahead  .  .  .  write  today. 

*  COLLINS  RADIO  COMPANY 

855  35th  St.  N.E.,  CEDAR  RAPIDS,  IOWA 
11  W.  42nd  Street,  NEW  YORK  36,  NEW  YORK 
2700  W.  Olive  Avenue,  BURBANK,  CALIFORNIA 
1930  Hi-Line  Drive,  DALLAS  2,  TEXAS 

COLLINS  RADIO  COMPANY  OF  CANADA,  LTD.,  74  Sparks  St., 
OTTAWA,  ONTARIO 


Situations  Wanted 


For  Sale— (Cont'd) 


Wanted  to  Buy— (Cont'd) 


Production-Programming,  Others 

Experienced,  reliable  radio  newsman  desires 
switch  to  am-tv  operation  in  midwest.  1950  jour- 
nalism degree.  Top  recommendations.  Married. 
Box  754C,  B.T. 

Farm  director-radio  or  television.  College  grad- 
uate. Technical  agriculture,  public  relations  and 
radio  experience.    Box  795C,  B.T. 

Newscaster-editor.  Ready  to  take  over  or  assist 
editor  metropolitan  newsroom.  News  experi- 
ence includes  three  years  Washington,  direction 
regional  net.    Box  811C,  B-T. 

Announcer-producer.  M.A.  degree,  9  years  ra- 
dio, five  years  present  position,  wishes  position 
in  educational  radio  and/or  television.  Box 
829C,  B'T. 


Television 


Situations  Wanted 


Managerial 


Tv  merger — am  sale  make  available  top  refer- 
ence, economy  minded,  nationally  respected  man- 
ager. Will  welcome  opportunity  to  discuss  your 
present  or  future  needs  and  my  qualifications. 
Not  above  accepting  lesser  capacity  with  good 
associates.  Twenty  years  successful  broadcasting 
background.    Box  652C,  B'T. 


Technical 


Tv  chief  engineer.  Six  years  tv  experience  in 
uhf  and  vhf.  Have  put  three  stations  on  the  air. 
Familiar  with  all  phases  of  tv  operations.  Change 
of  management  requires  relocation.  References 
and  particulars  furnished  upon  request.  Box 
797C,  B.T. 

Experienced  tv  engineer  desires  correspondence 
with  management  of  new  station  for  position  on 
engineering  staff.  Xmtr.  emphasis;  studio  camera, 
video  switcher,  maintenance.  No  vacation  reliefs 
please.    Box  815C,  B-T. 

Production-Programming,  Others 

Producer-director — experienced  in  all  phases. 
Single,  26,  college  grad.  Presently  employed, 
wishes  to  relocate.   Box  803C,  B«T. 

Television  and/or  radio.  A.B.,  radio/tv  produc- 
tion. Experience:  Sound  filming,  directing,  writ- 
ing, projection,  announcing,  camera,  boom.  PD 
college  station.  Specialities:  News,  DJ.  Single, 
25.   Box  831C,  B»T. 

Cameraman.  Recent  experience,  net.  affiliate, 
also  floor.  Desires  new  connection.  Box  833C, 
B«T. 

Is  there  a  job  in  the  house?  Tv  director,  writer, 
announcer,  age  25.  Single,  veteran,  experienced 
newspaper  reporter  and  copywriter.  SRT  student. 
Directed  many  hours  of  live,  closed  circuit  tv 
programs.  Experience  as  cameraman,  floor  man- 
ager, switcher,  boom,  sound  console.  Also  an- 
nouncing and  script  experience.  Neat  appear- 
ance, adaptable,  college,  creative  ability,  reli- 
able. Any  good  tv  production  job  offer  wel- 
comed. Box  840C,  B«T. 

Producer  -  director  -  announcer  -  photographer 
(16mm  &  still).  Six  years  radio,  40  hrs.  closed 
circuit  tv.  Available  April  21.  Write  Austin, 
5037,  185th  Street,  Flushing,  N.  Y. 

Film  operator  age  30  (17  years  camera,  lab,  cut- 
ting and  editing  experience),  audio  2  years.  De- 
sires position  in  tv  station.  Also  experience  in 
RCA  and  DuMont  tv  equipment  operation,  tv 
direction  and  program  building.  Prefer  southern 
California,  Arizona  or  Nevada.  Robert  Hughes, 
50  Glenwood  Avenue,  Jersey  City,  N.  J.  Dela- 
ware 3-3148. 


For  Sale 


Stations 


$5000.  down  and  12  years  to  pay  the  balance, 
Rocky  Mountain  radio  station,  only  one  in  this 
area.  Write  Lawson  Finch,  1460  Corona,  Denver, 
Colo. 

Ask  for  our  free  list  of  good  radio  buys.  Jack  L. 
Stoll  &  Associates,  4958  Melrose  Ave.,  Los  An- 
geles 29,  California. 

Radio  and  television  stations  bought  and  sold. 
Theatre  Exchange,  Licensed  Brokers,  Portland 
22,  Oregon. 


Equipment,  etc. 


Complete  Collins  equipment  for  20kw  fm  station. 
5kw  transmitter,  Collins  antenna,  frequency  and 
modulation  monitor.   Box  582C,  B«T. 


Have  spare  zoomar  lense;  perfect  condition.  Box 
643C,  B-T. 

UHF  equipment  available  for  sale.  Write  for 
list  and  prices.    Box  765C,  B.T. 

WE  503-B-2  1  kw  fm  transmitter  and  5A  monitor. 
Make  offer.  Sell  or  trade  for  Magna-Corder, 
Ampex  450  tape  reproducer  7V2  inches  per  second 
with  12-14  inch  4,800  ft.  reels  of  tape.  Floor 
console  or  rack  mounting.    Box  792C,  B.T. 

Boardmaster,  visual  am-tv  traffic  control  sys- 
tem. Slightly  used.  Without  card  stripes.  Best 
offer.   Box  820C,  B-T. 

Gates  SA-89  station  control  unit  with  instruction 
book,  used  less  than  10  hours.  Excellent  for 
remote  studio  or  emergency  control  room  at 
transmitter.  Price  $300.00.  f.o.b.,  KFRD,  Rosen- 
burg,  Texas. 

Tru-sonic  high  fidelity  speaker,  externally 
mounted  tweeter.  Console  cabinet.  Best  offer. 
KSEK,  Pittsburg,  Kansas. 

Modulation  monitor — Gates  MO-2639,  good  con- 
dition. $190.  f.o.b.  Chief  Engineer,  WFLO.  Farm- 
ville,  Virginia. 

350  feet,  Andrew  type  453,  6Vs  inch  diameter, 
51.5  ohms,  rigid  coaxial  transmission  line.  Con- 
tact C.  J.  Burdette,  WSPA-TV,  Spartanburg,  S.  C. 

We  have  for  sale  one  TF-5A  RCA  5  element 
super  turnstile  tv  antenna  with  bridge  type  di- 
plexer,  presently  ready  for  channel  4  but  will 
work  on  channel  5  and  6.  This  equipment  is  in 
perfect  condition  and  will  be  available  in  60 
days.  Contact  Chief  Engineer,  WTAR,  720  Boush 
Street,  Norfolk  10,  Virginia. 


Commercial  crystals  and  new  or  replacement 
broadcast  crystals  for  Bliley,  Western  Electric, 
RCA  holders,  Conelrad  frequencies,  etc.,  fastest 
service.  Also  monitor  and  frequency  measuring 
service.  Eidson  Electronic  Co.,  Temple,  Texas. 
Phone  3-3901. 

It's  smart  to  be  shifty.  Why  lug  a  maggie  to  a 
remote  when  you  can  wear  a  Tapak  newscaster, 
the  walkle  tape  "studio."  No  charging,  no  lines, 
just  you.  Try  before  buy.  Broadcast  Equipment 
Corp.,  135-01  Liberty  Ave..  Richmond  Hill  19, 
N.  Y. 

Wanted  to  Bay 


Stations 


250-1000w  west  of  Mississippi.  Prepared  to  ne- 
gotiate at  site  immediately.  Replies  confidential. 
Box  693C,  B.T. 

All  or  part  of  1000-watter  or  under  in  Tucson  or 
Phoenix,  Arizona,  area.    Box  747C,  B.T. 


Equipment,  etc. 


UHF  lkw  transmitter,  antennas,  cameras  and  all 
other  tv  equipment.  Will  pay  cash.  Write  Box 
593C,  B-T. 

Want  field  strength  meter,  RCA  model  WX-2C. 
Box  602C.  B«T. 

Used  lOkw  fm  transmitter  of  10  kw  fm  amplifier. 
Box  636C,  B'T. 

Everything  for  500  watter.  Used  tower,  trans- 
mitter, monitors,  audio  equipment  and  turn- 
tables.   Describe  fully.    Box  748C,  B.T. 

300  feet  or  more  7/8  or  1%  rigid  coax.  Box  798C, 
B.T. 

Collins  7  or  8  bay  or  Federal  8  bay  fm  antenna. 
Kit  for  converting  RCA  1  kw  fm  transmitter  to 
3  kw.   Box  804C,  B.T. 

Used  limiter  amplifier.  State  age,  make,  condi- 
tion.  Box  816C,  B-T. 


Several  GL-7D21S  new  or  used.  Fm  frequency 
modulation  monitor,  General  Electric  preferred. 
Box  818C,  B'T. 

One  used  lkw  or  5kw  uhf  tv  transmitter  com- 
plete.  Give  details  and  price.   Box  845C,  B'T. 

One  used  400-500  foot  tower  to  hold  40  foot  uhf 
tv  antenna.  Give  details  and  price.  Box  846C, 
B'T.   

250  watt  am  transmitter  in  good  working  condi- 
tion. Please  give  full  details  first  letter.  Howard 
C.  Gilreath,  Radio  Station  WVOP,  Vidalia, 
Georgia. 


2 — 250  foot  antennas.  2 — 5kw-am  transmitters 
1 — kw-am  transmitter.  2 — consoles.  4 — turn- 
tables and  associated  equipment.  2 — remoter, 
equipment.  Please  send  price,  make  and  model' 
with  complete  information  as  to  condition.  Ad- 
dress reply  to:  Charlie  Dowdy,  WMGR,  Bain- 
bridge,  Ga. 


Used  camera  chain  wanted  for  instructional  pur- 
poses. Northwest  Broadcasting  School,  527  S.W. 
12th,  Portland,  Oregon. 


Instruction 


FCC  operator  license  quickly.  Individualized 
instruction  by  correspondence  or  in  residence. 
Beginners  get  first  phone  in  8  weeks.  Guaran- 
teed results.  Free  brochure.  Write  Don  Gran- 
tham, 6064  Hollywood  Blvd.,  Hollywood,  Cali-i 
fornia. 


Help  Wanted 


There's  always  an  opening  for  qualified  radio 
personnel  in  one  of  Oklahoma's  46  Radio 
Stations.  One  contact  covers  the  state.  Apply 
to — Guy  Farnsworth,  KCRC,  Enid,  Okla.,  Sec- 
retary, Oklahoma  Broadcasters  Association. 
Do  not  send  tapes  or  discs. 


OPPORTUNITY 

North  Carolina  radio  and  television  sta- 
tions offer  excellent  opportunities  for  qual- 
ified personnel.  One  contact  covers  more 
than  100  stations.  Apply  to  J.  T.  Snowden 
Jr.,  Secretary,  North  Carolina  Association 
of  Broadcasters,  Post  Office  Drawer  1112, 
Tarboro,  North  Carolina.  Don't  Send 
Audition  Material. 


Television 


Help  Wanted 


TV  ANNOUNCER 
for 

TOP  OHIO  STATION 

This  large  market  Nat'l  known 
TV  Operation  needs  ace  Com- 
mercial Announcer.  Live  audi- 
tion date  will  be  set.  Answer 
only  if'  can  make  in  person 
audition. 

Box  824C,  B*T 


Situations  Wanted 


TOP  POP  DJ 
WANTS  AIR  TIME 
Want  3  or  4  hour  afternoon-evening  show  on 
large  market  outlet  that  wants  a  standout  DJ  to 
build  and  hold  accounts.  Base  and  percentage 
or  fee.  12  years  experience  in  major  markets. 
Top  ratings,  married,  sober,  financially  respon- 
sible. Prefer  Gulf  or  Middle  Atlantic  region, 
but  will  consider  others.  Available  May  1st. 
Box  812C,  B.T. 


Television 


Managerial 


AVAILABLE :   NATIONALLY  KNOWN 
RADIO-TV  EXECUTIVE 
MANAGEMENT-SALES-PROGRAMS 
Experienced  consulting  work,  research  preration 
for  FCC  Hearings.    Has  top  rated  Radio  &  TV 
Commentaries    current,    major    market  stations. 
Excellent  references.     Box   810C,  B.T. 


Situations  Wanted — (Cont'd) 


EXCLUSIVE  FOR  TV  NEWS! 

•  Experienced    authoritative  newscaster 
available. 

•  Distinctive  "Murrow  manner." 

•  Impressive  international  assignments. 

•  Let's  build  prestige  news  program  to- 
gether! 

Box  780C,  B«T 


For  Sale 


Equipment  Etc. 


TOWERS 

RADIO— TELEVISION 

Antennas — Coaxial  Cable 

Tower  Sales  &  Erecting  Co. 

6100  N.  E.  Columbia  Blvd., 
Portland  11,  Oregon 


Miscellaneous 


FREDERIC  F.  CLAIR 

Consultation  on  the 
PLANNING — BUILDING — OPERATION 

LOW  COST,  LOW  OVERHEAD  TV  PLANTS 

for  the 

SMALL  COMMUNITY  MODEST  BUDGET 
9642  Fourth  Street,  E.O.V. 
Norfolk,  Virginia         Phone:  Norfolk  8-7338 


THE   BEST   IN  COMPLETE 

ERECTION  OF  TOWERS 

ANTENNA  LIGHTS  CO-AX  CABLE 

WHITE       CALL  WIRE 

J.  M.  HAMILTON  &  COMPANY 

PAINTING       ERECTION  MAINTENANCE 

YEARS  OF  EXPERIENCE 
Box  2432,  Tel:  4-2115,  Gaitonia,  N.  C. 


Employment  Services 


BROADCASTERS 
EXECUTIVE  PLACEMENT  SERVICE 

Executive  Personnel    for  Television   and  Radio 
Effective  Service  to  Employer  and  Employee 
Howard  S.  Frazier 
TV   &    Radio   Management  Conmiltamti 
708   Bond   Bide..  Washington  5.  D.  C. 


PERSONNEL  PROBLEMS? 

We  render  a  complete  and  confidential  service 
to  Radio  &  TV  Stations  (near  and  far)  as  well 
as  Program  Producers. 

Griffin  &  Culver  Personnel  (Agency) 

280  Madison  Ave.,  New  York,  N.Y.  ORegon  9-2690 
Paul  Baron,  Dir.,  Radio  TV  and  Film  Div. 

Resumes  welcomed  from  qualified  people. 


FOR  THE  RECORD 


(Continued  from  page  98) 

Sacandaga  Bcstg.  Corp.  (BR-1197);  WCBS  New 
York,  N.  Y.,  Columbia  Bcstg.  System  Inc.  (BR- 
254);  WEVD  New  York,  N.  Y.,  Debs  Memorial 
Radio  Fund  Inc.  (BR-270);  WJZ  New  York,  N.  Y., 
American  Bcstg. -Paramount  Theatres  Inc.  (BR- 
167);  WHDL  Olean,  N.  Y.,  WHDL  Inc.  (BR-754); 
WDOS  Oneonta,  N.  Y.,  Ottaway  Stations  Inc. 
(BR-1813);  WEAV  Plattsburg,  N.  Y.,  Plattsburg 
Bcstg.  Corp.  (BR-839);  WBBF  Rochester,  N.  Y., 
WARC  Inc.  (BR-1906);  WHEN  Syracuse,  N.  Y., 
WAGE  Inc.  (BR-1118);  WFBL  Syracuse,  N.  Y., 
Onondaga  Radio  Bcstg.  Corp.  (BR-266);  WATN 
Watsrtown,  N.  Y.,  Watertown  Bcstg.  Corp.  (BR- 
1103);  WFAS  White  Plains,  N.  Y.,  Westchester 
Bcstg.  Corp.  (BR-726);  WAUX  Waukesha.  Wis., 
WAUX  Bcstg.  Co.  amended  to  change  name  to 
Waukesha  Bcstg.  Co.  (BR-1511). 

Renewal  of  License  Returned 
KFMJ  Tulsa,  Okla.,  Fred  Jones  Bcstg.  Co.  (Sec- 
tion II  dated  after  Section  I)  (BR-1390). 

Application  Returned 
KISD  Sioux  Falls,  S.  D.,  KISD  Inc.— Voluntary 
acquisition  of  control  of  licensee  corporation 
by  Verl  K.  Thomson  through  purchase  of  stock 
from  H.  R.  Alton,  H.  L.  Dibble  and  F.  C.  Walkup. 
(Not  signed  by  transferors.) 

Modification  of  CP 

KNBH  Hollywood,  Calif.,  National  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-1462)  as  mod.,  which  author- 
ized changes  in  facilities  of  existing  tv  station 
for  extension  of  completion  date  to  August,  1954 
(BMPCT-1955). 

WIBW-TV  Nr.  Topeka,  Kan.,  Topeka  Bcstg. 
Assn.  Inc.— Mod.  of  CP  (BPCT-371)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  10-3-54  (BMPCT-1952). 

KNOE-TV  Nr.  Monroe,  La.,  James  A.  Noe— Mod. 
of  CP  (BPCT-1211)  as  mod.,  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  4-15-54  (BMPCT-1957). 

WTEV  Freetown  Township,  Mass.,  E.  Anthony 
&  Sons  Inc.— Mod.  of  CP  (BPCT-217)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  10-1-54  (BMPCT-1950). 

WMFD-TV  Wilmington,  N.  C,  WMFD-TV  Inc.— 
Mod.  of  CP  (BPCT-1121)  which  authorized  new 
tv  station  for  extension  of  completion  date  to 
9-29-54  (BMPCT-1947). 

WNBK  Cleveland,  Ohio,  National  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-943)  as  mod.,  which  author- 
ized changes  in  facilities  of  existing  tv  station 
for  extension  of  completion  date  to  7-25-54 
(BMPCT-1953). 

WEEU-TV  Reading,  Pa.,  Hawley  Bcstg.  Co.— 
Mod.  of  CP  (BPCT-239)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  10-1-54  (BMPCT-1951). 

WSCV  Spartanburg,  S.  C,  Sterling  Telecasting 
Co.— Mod.  of  CP  (BPCT-1579)  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  9-29-54  (BMPCT-1956). 

WATE  Knoxville,  Tenn.,  Mountcastle  Bcstg. 
Co.— Mod.  of  CP  (BPCT-813)  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  December,  1954  (BMPCT-1948). 

WTAP  Parkersburg,  W.  Va.,  West  Virginia 
Enterprises  Inc.— Mod.  of  CP  (BPCT-1295)  as 
mod.,  which  authorized  new  tv  station  for  ex- 
tension of  completion  date  to  10-1-54  (BMPCT- 
1949). 

WBAY-TV  Green  Bay,  Wis.,  Norbertine  Fathers 

—Mod.  of  CP  (BPCT-1823)  which  authorized 
auxiliary  transmitter  and  antenna  system  at 
main  transmitter  site  for  extension  of  comple- 
tion date  to  June  15,  1954  (BMPCT-1958). 

WGBH-TV  Boston,  Mass.,  WGBH  Educational 
Foundation— Mod.  of  CP  (BPET-40)  which  au- 
thorized new  non-commercial  tv  station  for 
extension  of  completion  date  to  11-15-54  (BMPET- 
28). 

Renewal  of  Licenses 
WALK-FM  Patchogue,  N.  Y.,  Suffolk  Bcstg. 
Corp.  (BRH-737);  WENR-FM  Chicago,  111.,  Ameri- 
can Bcstg. -Paramount  Theatres  Inc.  (BRH-302); 
WSNJ-FM  Bridgeton,  N.  J.,  Eastern  States  Bcstg. 
Corp.  (informal  request)  (BRH-466);  WAAT-FM 
Newark,  N.  J.,  Bremer  Bcstg.  Corp.  (BRH-218); 
WHCU-FM  Ithaca,  N.  Y.,  Cornell  University 
(BRH-205);  WMSA-FM  Massena,  N.  Y.,  The 
Brockway  Co.'  (BRH-245);  WHLD-FM  Niagara 
Falls,  N.  Y.,  The  Niagara  Falls  Gazette  Pub.  Co. 


NO 

faker,  he. . . 


Write,  In  Confidence,  TO-Day 
To 

Box  823C,  B*T 


Top-flight,  experienced  radio  manager  avail- 
able. Look  at  this  outstanding  record  of 
gross  sales  since  he  became  manager  of  present 
operation  late  in  1950.  

Station  is  far  above  national  average  in  income.  A 
^competent  administrator.  A  good  organizer  with  a 
background  in  accounting,  door-to-door  selling  and 
RADIO,  has  the  know-how  to  keep  costs  down  and 
sales  up.  He  is  known  and  respected  in  the  trade 
and  can  do  business  with  both  the  big  and  little 
ones.  Creates  employee  good-will  and  cooperation. 
No  faker,  he  gets  out  and  sells.  You'll  agree  with 
his  reasons  for  wanting  a  change. 


(BRH-552);  WEVD-FM  New  York,  N.  Y.,  Debs 
Memorial  Radio  Fund  Inc.  (BRH-626);  WGFM 
Schenectady,  N.  Y.,  General  Electric  Co.  (in- 
formal request)  (BRH-6);  WRUN-FM  Utica, 
N.  Y.,  Rome  Sentinel  Co.  (BRH-237);  WFAS-FM 
White  Plains,  N.  Y.,  Westchester  Bcstg.  Corp. 
(BRH-66). 

License  for  CP 

KWAX  Eugene,  Ore.,  State  of  Oregon,  Acting 
by  and  through  the  State  Board  of  Higher  Edu- 
cation— License  to  cover  construction  permit 
(BPED-240)  which  authorized  changes  in  licensed 
station  (BLED-146). 

Modification  of  CP 

KCCC-TV  Sacramento,  Calif.,  Capital  City  Tv 
Corp.— Mod.  of  CP  (BPCT-1330)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  9-17-54  (BMPCT-1960). 

KQTV  Ft.  Dodge,  Iowa,  Northwest  Tv  Co.— 
Mod.  of  CP  (BPCT-1234)  as  mod.,  which  author- 
ized new  tv  station  for  extension  of  completion 
date  to  5-15-54  (BMPCT-1959). 

March  17  Decisions 

TV  BROADCAST  ACTIONS 
McFarland  Letter 

The  Commission  en  banc,  by  Commissioners 
Hyde  (chairman),  Webster,  Sterling,  Hennock, 
Bartley,  Doerfer  and  Lee,  took  the  following 
actions : 

WSGN-TV  Birmingham,  Ala.,  Jemison  Bcstg. 
Co. — Is  being  advised  that  application  (BMPCT- 
1909)  for  additional  time  to  construct  tv  station 
on  ch.  42  cannot  be  granted  on  basis  of  current 
information.  Comrs.  Hyde  and  Bartley  absent; 
Comr.  Hennock  dissented. 

WCBF-TV  Rochester,  N.  Y.,  Star  Bcstg.  Co.— 
Is  being  advised  that  application  (BMPCT- 
1788)  for  additional  time  to  construct  tv  station 
on  ch.  15  cannot  be  granted  on  basis  of  present 
information.  Comrs.  Hyde  and  Bartley  absent; 
Comr.  Hennock  dissented. 

Elkins  Tv  Assn.,  Elkins,  W.  Va. — Denied  appli- 
cation (BPEX-115)  for  a  CP  for  a  satellite  ex- 
perimental tv  station  to  pick  up  programs  of 
tv  station  WDTV,  which  operates  on  ch.  2  at 
Pittsburgh,  Pa.,  and  relay  them  on  ch.  13  at 
Elkins.    Comr.   Hyde  absent. 

WOPA-TV,  Inc.,  Oak  Park,  111.— Denied  re- 
quest of  Feb.  15,  for  waiver  of  Commission's 
policy  relating  to  use  of  common  call  letters 
to  permit  assignment  of  call  letters  WOPA-TV 
to  WOPA-TV  Inc.'s  newly  authorized  tv  station 
in  Chicago  (ch.  44). 

Reinstated  CP 

WBUZ  Oakland,  Md.,  The  Chesapeake  Bcstg. 
Co. — Granted  reinstatement  of  expired  CP  for 
Class  B  fm  station,  with  expiration  date  of  30 
days  from  date  of  reinstatement  (BPH-I930). 
Renewal  of  License 

The  following  stations  were  granted  renewal 
of  licenses  on  a  regular  basis: 

WASK  Lafayette,  Ind.;  KSEM  Moses  Lake 
Wash.;  WFNC-FM  Fayetteville,  N.  C;  KJR 
Seattle,  Wash.;  KULE  Ephrata,  Wash.;  WBRE- 
FM  Wilkes-Barre,  Pa.;  WBRY  Waterbury,  Conn.; 
WFEA  Manchester,  N.  H.;  WJKO  Springfield, 
Mass.;  WNAB  Bridgeport,  Conn.;  WADK  New- 
port, R.  I.;  WLLH  Lowell,  Mass.;  WMAS-FM 
Springfield,  Mass.;  WORL  Boston,  Mass.;  WPJB- 
FM  Providence,  R.  I.;  WRIB  Providence,  R.  I.; 
WRKD  Rockland,  Me.;  WSKI  Montpelier,  Vt.; 
WSTC-AM-FM  Stamford,  Conn.;  WTAG-AM-FM 
Worcester,  Mass.;  WTIC-FM  Hartford,  Conn.; 
WTOR  Torrington,  Conn.;  WTVL  Waterville. 
Me.;  WVDA  Boston,  Mass.;  WWCO  Waterbury, 
Conn.;  WWNH  Rochester,  N.  H.;  WWON  Woon- 
socket,  R.  I. 

Granted  regular  renewal  of  licenses  of  WVOM 
and  WCOP-FM,  Boston,  Mass.;  is  advising 
WMEX,  also  Boston,  that  its  application  for  re- 
newal of  license  indicates  necessity  of  a  hearing. 

Renewal  of  License 

The  following  commercial  tv  stations  were 
granted  renewal  of  licenses  on  a  regular  basis : 

WSB-TV  Atlanta,  Ga.;  WABT  (TV)  Birming- 
ham, Ala.;  KSTP-TV  St.  Paul,  Minn. 

ACTIONS  ON  MOTIONS 
By  Commissioner  George  E.  Sterling 
Chief  Broadcast  Bureau — Granted  petition  to 
accept  his  late  filing  of  notice  of  intention  to 
appear  and  participate  in  oral  argument  on  ex- 
ceptions to  initial  decision  in  re  applications  of 
McClatchy  Bcstg.  Co.,  and  Sacramento  Tele- 
casters  Inc.,  for  ch.  10  in  Sacramento,  Calif. 
(Dockets  9013,  10298). 

By  Hearing  Examiner  William  G.  Butts 
Ralph  E.  Hess,  Fayetteville,  N.  C. — Granted 
petition  of  Hess  to  amend  his  tv  application 
(Docket  10903;  BPCT-1822)  to  request  ch.  54  in 
lieu  of  ch.  18;  and  application  as  amended  was 
removed  from  consolidated  hearing  with  appli- 
cation of  Fayette  Bcstrs.  Inc.  (Docket  10902)  for 
ch.  18. 

Upon  request  of  Ottaway  Stations,  Inc.,  Endi- 
cott,  N.  Y.,  adopted  an  amended  order  governing 
course  of  hearing  in  re  its  application  and 
that  of  Southern  Tier  Radio  Service  Inc.  for  ch. 
40  (Dockets  10681-82),  Binghamton,  N.  Y. 

By  Hearing  Examiner  Isadore  A.  Honig 
KFAB  Bcstg.  Co.,  Herald  Corp.,  Omaha,  Neb. — 
Granted  motion  of  Herald  Corp.  for  continuance 
of  consolidated  hearing  re  applications  for  tv 
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ch.  7.  from  March  19  to  April  2.  Testimony  will 
not  be  taken  at  that  time  and  witnesses  need 
not  be  present.  (Dockets  9009,  10909.) 

By  Hearing  Examiner  Fanney  N.  Litvin 

Adopted  an  order  correcting  transcript  of 
hearing  in  various  respects,  in  re  applications 
of  The  Brush-Moore  Newspapers  Inc.,  et  al.  for 
ch.  29  in  Canton,  Ohio  (Docket  10272  et  al). 

By  Hearing  Examiner  Charles  J.  Frederick 
H'SAU  Inc.,  Wisconsin  Valley  Tv  Corp.,  Wausau, 
Wis. — Postponed  hearing  from  March  19  to  March 
23,  in  re  applications  for  ch.  7  (Dockets  10907-08), 
because  Examiner  will  be  occupied  in  another 
matter  on  that  date. 

By  Hearing  Examiner  Herbert  Sharfman 

Bv  memorandum  opinion  and  order,  denied 
motion  of  WKAT  Inc.,  Miami  Beach,  Fla.,  filed 
Feb.  23,  to  exclude  from  consideration  certain 
documents  in  re  proceeding  for  ch.  10  (Dockets 
9321  et  al). 

March  17  Applications 

ACCEPTED  FOR  FILING 
Modification  of  CP 
WANA  Anniston,  Ala.,  Edwin  H.  Estes  and 
C.  L.  Graham  d/b  as  Anniston  Radio  Co. — Modi- 
fication of  construction  permit  (BP-8688)  as  rein- 
stated, which  authorized  new  standard  broad- 
cast station  for  extension  of  completion  date 
(BMP-6466). 

WEMR  Emporium,  Pa.,  Kenneth  E.  Rennekamp 
tr/as  Elk-Cameron  Bcstg.  Co. — Modification  of 
construction  permit  (BP-8265)  as  modified,  which 
authorized  new  standard  broadcast  station  for 
extension  of  completion  date  (BMP-6463). 

WFRB  Utica,  N.  Y.,  Richard  H.  Balch— CP  to 
replace  expired  CP  (BPCT-1281)  which  author- 
ized new  tv  station  (BPCT-1850). 

WCAU-TV  Philadelphia,  Pa.,  WCAU  Inc.— 
Mod.  of  CP  (BPCT-1734)  as  mod.,  which  author- 
ized changes  in  facilities  of  existing  tv  station 
for  extension  of  completion  date  to  7-1-54 
(BMPCT-1970). 

WTSK-TV  Knoxville,  Tenn.,  Tv  Services  of 
Knoxville  Inc.— Mod.  of  CP  (BPCT-1198)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  July,  1954  (BMPCT-1974). 

WNCT  Nr.  Greenville,  N.  C,  Carolina  Bcstg. 
System  Inc.— Mod.-  of  CP  (BPCT-898)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  6-30-54  (BMPCT-1966). 


March  19  Decisions 

ACTIONS  ON  MOTIONS 
By  Hearing  Examiner  William  G.  Butts 

Issued  an  order  to  govern  course  of  hearing 
in  re  applications  of  Columbia  Amusement  Co., 
and  Paducah  Newspapers  Inc.,  applicants  for 
ch.  6  in  Paducah,  Ky.  (Dockets  10875-76);  said 
order  to  control  subsequent  course  of  hearing 
unless  modified  in  accordance  with  Commission's 
rules;  cancelled  hearing  scheduled  for  May  3 
and  rescheduled  for  May  10,  1954,  and  exhibits 
to  be  exchanged  May  3  instead  of  April  26. 

By  Hearing  Examiner  Millard  F.  French 

Upon  request  of  Cowles  Bcstg.  Co.  and  Murphy 
Bcstg.  Co.,  applicants  for  ch.  8  in  Des  Moines, 
Iowa  (Dockets  8897,  8900),  for  additional  time  to 
submit  further  proposed  findings  and  briefs  in 
compliance  with  the  examiner's  memorandum  of 
Feb.  10,  ordered  that  the  dates  of  March  22, 
April  12  and  15,  as  set  forth  in  the  memorandum 
of  Feb.  10,  be  changed  to  April  5,  26  and  29, 
respectively. 


WPTF  Radio  Co.  Raleigh,  N.  C.— Granted 
petetion  for  leave  to  amend  its  application  for 
ch.  5  at  Raleigh,  to  show  certain  corrected 
information  with  respect  to  the  capital  stock 
and  the  officers  and  directors  of  Durham  Life 
Insurance  Company,  a  parent  corporation  of 
the    petetioner    (Docket    10861,  BPCT-511). 

News-Journal  Corp.  Telrad  Inc.  Daytona 
Beach  Fla. — On  oral  motion  of  the  parties,  order- 
ed that  the  hearing  in  proceeding  for  ch.  2  at 
Daytona  Beach,  now  scheduled  for  March  26,  be 
continued  to  April  2  (Dockets  10928-29). 
By  Hearing  Examiner  Herbert  Sharfman 

Cherry  &  Webb  Bcstg.  Co.  Providence,  R.  I. — 
Ordered  that  the  time  for  filing  proposed  findings 
by  protestant,  ch.  16  of  Rhode  Island  Inc.,  be 
extended  to  March  29;  and  that  the  time  for 
filing  counter  findings  of  Cherry  &  Webb  and 
proposed  findings  of  Broadcast  Bureau  be  '  ex- 
tended to  April  8  and  additional  comments  of 
Broadcast  Bureau  to  April  19  (ch.  12  proceeding). 

March  19  Applications 

ACCEPTED  FOR  FILING 
Renewal  of  License 
KYOR  Blythe,  Calif.,  Bcstg.  Corp.  of  America 
(BR-1904);  KREO  Indio,  Calif.,  Bcstg.  Corp.  of 
America  (BR-2022);  KPRO  Riverside,  Calif., 
Bcstg.  Corp.  of  America  (BR-1156),  all  amended 
to  change  name  to  Fred  E.  Carr,  Trustee  in 
Bankruptcy.  WLAM  Lewiston,  Me.,  The  Lewis- 
ton-Auburn  Bcstg.  Corp.  (BR-2099);  WVOM 
Brookline,  Mass.,  The  Boston  Bcstg.  Corp.  (BR- 
2092);  WLIP  Kenosha,  Wis.,  William  L.  Kipman 
(BR-1579). 

Renewal  of  License  Returned 

WLEW  Bad  Axe,  Mich.,  Port  Huron  Bcstg. 
Co.    (Exhibits  Dated  after  Section  I)  BR-2240. 

WGAT  Utica,  N.  Y.,  Central  Bcstg.  Co.  (Sec- 
tion II  dated  after  Section  I)  (BR-1472). 
Applications  Returned 

WCNU  Crestview,  Fla.,  H.  French  Brown  and 
Charles  C.  O'Neal,  Administrator  of  the  Estate 
of  D.  Grady  O'Neal,  Deceased  A  Partnership 
d/b  as  Gulf  Shores  Bcstg.  Co. — Involuntary  as- 
signment of  license  to  H.  French  Brown,  and 
Virginia  Monroe  O'Neal,  Administratrix  of  the 
Estate  of  D.  Grady  O'Neal,  Deceased,  A  Partner- 
ship d/b  as  Gulf  Shores  Bcstg.  Co.  (Not  signed 
by  Assignor). 

KLVL  Pasadena,  Tex.,  Felix  H.  Morales— Li- 
cense to  cover  construction  permit  (BP-8250) 
as  modified  which  authorized  change  in  hours 
of  operation  using  power  of  500  w  nite,  and  1 
kw  daytime  and  installation  of  directional  an- 
tenna for  night  use  only  (Engr.  Incomplete). 

License  for  CP 
WJBK-FM  Detroit,  Mich.,  Storer  Bcstg.  Co.— 

License  to  cover  construction  permit  (BPH-1860) 
as  modified  which  authorized  changes  in  li- 
censed station  (BLH-954). 

Modification  of  CP 
KREM-FM   Spokane,  Wash.,  Louis  Wasmer — 

Modification  of  construction  permit  (BPH-1824) 
which  authorized  new  fm  station  for  extension 
of  completion  date  (BRPH-4902). 

Renewal  of  License 
WNHC-FM  New  Haven,  Conn.,  The  Elm  City 
Bcstg.    Corp.     (BRH-377);     WLLH-FM  Lowell, 


Midwest 
SVO.OOO.OO 

Only  station  in  an  excellent 
midwest  farm  market.  This 
full  time  independent  can  he 
handled  with  $20,000  down. 


Southern  Network 
$95*000.00 

Earnings  exceed  $30,000  per 
year.  Largely  agricultural 
area  served  with  growing  pay- 
rolls in  manufacturing.  Fi- 
nancins  is  available. 


Appraisals     •     Negotiations    •  Financing 
BLACKBURN  -  HAMILTON  COMPANY 


WASHINGTON,  D.  C. 

lames  W.  Blackburn 
William  T.  Stubblefleld 
Washington  Hide. 
Sterling  3-4341-2 


KACHO - TV-NEWSPAPBl  BROKERS 

CHICAGO 
Ray  V.  Hamilton 

Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
Lester  M.  Smith 
235  Montgomery  St. 
Exbrook  2-5672 


Mass.,  Merrimac  Bcstg.  Co.  (BRH-261);  WKRT- 
FM  Cortland,  N.  Y.,  Radio  Cortland  Inc.  (BRH- 
138);  WLTN  Lewistown,  Pa.,  Lewistown  Bcstg 
Co.  (BRH-228);  WEED-FM  Rocky  Mount,  N.  C  ' 
William  Avera  Wynne  (BRH-312). 

KLON  Long  Beach,  Calif.,  Long  Beach  Board  I 
of  Education,  Governing  Body  for  Long  Beach 
Unified  School  District  (BRED-46);  WBJC  Balti- 1 
more,   Md.,    Baltimore   Junior   College  (BRED- 
75);  WAER  Syracuse,  N.  Y.,  Syracuse  University 
(BRED-24);  WBGU  Bowling  Green,  Ohio,  Bow- 
ling Green  State  U  (BRED-83);  KWAX  Eugene 
Ore.,  State  of  Oregon,  acting  by  and  through  I 
the  State  Board  of  Higher  Education  (BRED-77)- 
KTEC   Oretech,    Ore.,   Oregon   Technical  Insti- 
tute (BRED-76). 

License  for  CP 

KWAX  Eugene,  Ore.,  State  of  Oregon,  acting 
by  and  through  the  State  Board  of  Higher  Edu- 
cation— License  to  cover  construction  permit 
(BPED-240)  which  authorized  changes  in  li- 
censed station  (BLED-146). 

Modification  of  CP 

KERO-TV  Bakersneld,  Calif.,  Kern  County 
Bcstrs  Inc.— Mod.  of  CP  (BPCT-1164)  as  mod., 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  7-5-54  (BMPCT-1976). 

WMBR-TV  Jacksonville,  Fla.,  The  Washington 
Post  Co.— Mod.  of  CP  (BPCT-877)  as  mod.,  which 
authorized  changes  in  facilities  of  existing  tv 
station  for  extension  of  completion  date  toi 
10-12-54  (BMPCT-1972). 

KBOI  Boise,  Idaho,  Boise  Valley  Bcstrs  Inc.— 
Mod.  of  CP  (BPCT-1489)  as  mod.,  which  author-1 
ized  new  tv  station  for  extension  of  completion' 
date  to   10-13-54  (BMPCT-1973). 

WGOV-TV  Valdosta,  Ga.,  WGOV-TV  Inc.—; 
Mod.  of  CP  (BPCT-1276)  as  mod.,  which  author-! 
ized  new  tv  station  for  extension  of  completion 
date   from   4-30-54  (BMPCT-1967). 

License  for  CP 

WWLP  Springfield,  Mass.,  Springfield  Tv  Bcstg. 
Corp. — License  to  cover  CP  (BPCT-955)  as  mod., 
which  authorized  new  tv  station  (BLCT-185). 

Modification  of  CP 

WWOR-TV  Worcester,  Mass.,  Salisbury  Bcstg; 
Corp.— Mod.  of  CP  (BPCT-1068)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com-: 
pletion  date  to  Aug.  1954  (BMPCT-1979). 

WAAB-TV  Worcester,  Mass.,  Wilson  Enter-i 
prises  Inc.— Mod.  of  CP  (BPCT-1241)  as  mod.j 
which  authorized  new  tv  station  for  extension 
of  completion  date  to  10-12-54  (BMPCT-1969). 

WBNS-TV  Columbus,  Ohio,  The  Dispatch  Print- 
ing Co.— Mod.  of  CP  (BPCT-755)  as  mod.,  which 
authorized  changes  in  facilities  of  existing  tv 
station  for  extension  of  completion  date  to 
6-15-54  (BMPCT-1975). 

WAPA-TV  San  Juan,  P.  R.,  Jose  Ramon 
Quinones— Mod.  of  CP  (BPCT-904)  as  mod.1 
which  authorized  new  tv  station  for  extensior 
of  completion  date  to  Dec.  1954  (BMPCT-1978) 

WQED  Pittsburgh,  Pa.,  Metropolitan  Pittsburg^ 
Educational  Tv  Station — Mod.  of  CP  (BPET-251 
as  mod.  which  authorized  new  noncommercial 
educational  tv  station  for  extension  of  completion 
date  Oct.  1956  (BMPET-29). 


Renewal  of  License 


WABY  Albany,  N.  Y.,  Eastern  New  York  Bcstg 
Corp.  (BR-791);  WGBB  Freeport,  N.  Y.,  Harrj 
H.  Carman  (BR-231).  i 

Application  Returned 

KRBC    Abilene,    Tex.,    Reporter   Bcstg.  Co.^ 

Modification  of  license  to  change  main  studii 
location.    Notary  seal  not  attached. 

Renewal  of  License 

WMUB  Oxford,  Ohio,  The  President  &  Trustee 
of  the  Miami  U.  (BRED-47);  KVOF-FM  El  Pasc 
Tex.,  Texas  Western  College  of  the  U.  of  Tex 
(BRED-64). 

B  ! 

Modification  of  CP 

WTLS  Tallassee,  Ala.,  Tallassee  Bcstg.  Co.- 

Granted  mod.  of  CP  to  change  type  of  transmit 
ter  (BMP-6457). 

The  following  stations  were  granted  mod.  o 
CP's  for  extension  of  completion  dates  as  showr 

WMFD-TV  Wilmington,  N.  C,  to  9-29-54;  WTAj 
Parkersburg,  W.  Va.,  to  10-1-54;  WGBH-TV  Bos 
ton,  Mass.,  to  9-15-54;  WIBW-TV  Topeka,  Kan! 
to  10-3-54;  KNOE-TV  Monroe,  La.,  to  9-15-5*' 
WBAY-TV  Green  Bay,  Wis.,  to  9-15-54;  KQT 
Fort  Dodge,  Iowa,  to  9-15-54;  KRTV  Little  Rod 
Ark.,  to  6-16-54;  WEEU-TV  Reading,  Pa.,  t 
10-1-54;  KCCC-TV  Sacramento,  Calif.,  to  9-17-5' 
WTEV  New  Bedford,  Mass.,  to  10-1-54. 

Actions  of  March  12 
Remote  Control 
The  following  stations  were  granted  authorit 
to  operate  transmitters  by  remote  control: 

WCAP  Lowell,  Mass.;  WGBA  Columbus,  Ga 
KFMJ  Tulsa,  Okla.;  KBLP  Pleasanton,  Tex 
WATL  Atlanta,  Ga. 
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March  22  Decisions 

BROADCAST  ACTIONS 
Actions  of  March  19 
Remote  Control 
KLEE  Ottumwa,  Iowa,  Lee  E.  Baker — Granted 
authority  to  operate  transmitter  by  remote  con- 
trol. 

Granted  License 
WWPF  Palatka,  Fla.,  Palatka  Bcstg.  Co.  — 
Granted  license  covering  change  of  facilities,  in- 
stallation of  new  transmitter  and  DA  for  night 
use,  changes  in  antenna  system  and  change  in 
transmitter  location;  1260  kc,  500  w,  U,  DA-N 
(BL-5206). 

KWAX  Eugene,  Ore.,  State  of  Oregon — Granted 
license  for  changes  in  noncommercial  education- 
al fm  station;  ch.  207  (89.3),  .009  kw,  U  (BLED- 
146). 

WMAS-FM  Springfield,  Mass.,  WMAS  Inc.— 
Granted  license  covering  changes  in  fm  station; 
ch.  234  (94.7  mc),  1.35  kw  (BLH-950). 

Granted  CP 
WCIL  Carbondale,  111.,  Southern  Illinois  Bcstg. 
Partnership — Granted  CP  to  install  new  trans- 
mitter as  auxiliary  transmitter,  at  present  loca- 
tion of  main  transmitter,  to  be  operated  on  1020 
kc,  1  kw  (BP-9201). 

KGFL  Roswell,  N.  M.,  KGFL  Inc.  —  Granted 
CP  to  change  studio  location  and  install  new 
transmitter  (BP-9202). 

WRMN  Elgin,  111.,  The  Elgin  Bcstg  Co.— Grant- 
ed CP  to  install  new  transmitter  (BP-9205). 

WXYZ-TV  Detroit,  Mich.,  WXYZ  Inc.— Granted 
CP  to  install  auxiliary  antenna  at  main  trans- 
mitter site  to  operate  on  ch.  7.  ERP  vis.  5.14  kw, 
aur.  2.57  kw;  completion  date  9-19-54  (BPCT- 
1847). 

KFWB  Los  Angeles,  Calif.,  KFWB  Inc.— Grant- 
ed CP  to  replace  expired  CP  (BP-8879)  as  mod. 
which  authorized  installation  of  new  transmit- 
ter as  auxiliary  transmitter  (BP-9206). 

Modification  of  CP 
WDXL  Lexington,  Term.,  Lexington  Bcstg.  Co. 
Granted  mod.  of  CP  for  approval  of  antenna, 
transmitter  location,  specify  studio  location  and 
increase  height  of  antenna  (BMP-6448). 

The  following  were  granted  mod.  of  CPs  for 
extension  of  completion  dates  as  shown: 

WWOR-TV  Worcester,  Mass.,  to  10-17-54; 
WAPA-TV  San  Juan,  P.  R.,  to  10-12-54;  KNBH 
Los  Angeles,  Calif.,  to  10-18-54;  WWLA  Lancaster 
Pa.,  to  9-15-54. 

Actions  of  March  18 
Modification  of  CP 
The  following  were  granted  mod.  of  CPs  for 
extension  of  completion  dates  as  shown: 

WHFC-TV  Chicago,  111.,  to  9-7-54;  WAAB-TV 
Worcester,  Mass.,  to  10-12-54;  WCAU-TV  Phila- 
delphia, Pa.,  to  10-5-54;  WMBR-TV  Jacksonville, 
Fla.,  to  10-12-54;  WTSK-TV  Knoxville,  Tenn.,  to 
9-25-54;  KERO-TV  Bakersfield,  Calif.,  to  10-5-54: 
WBNS-TV  Columbus,  Ohio,  to  10-15-54;  WNCT 
Greenville,  N.  C,  to  10-1-54. 

Actions  of  March  17 
Modification  of  CP 
KTHS  Little  Rock,  Ark.,  Radio  Bcstg.  Inc.— 
Granted  mod.  of  CP  for  extension  of  comple- 
tion date  to  7-8-54. 

KBOI  Meridian,  Idaho,  Boise  Valley  Bcstrs. 
Inc. — Granted  mod.  of  CP  for  extension  of  com- 
pletion date  to  10-13-54. 

Actions  of  March  16 
Remote  Control 
The  following  stations  were  granted  authority 
to  operate  transmitters  by  remote  control: 
WMOU  Berlin,  N.  H.;  KRBA  Lufkin,  Tex. 

Modification  of  CP 

The  following  were  granted  mod.  of  CP  for  ex- 
tension of  completion  dates  as  shown: 

KBMT  Beaumont,  Tex.,  to  9-17-54;  WATE 
Knoxville,  Tenn.,  to  9-30-54;  WERE-TV  Cleve- 
land, Ohio,  to  8-17-54. 

Actions  of  March  15 
The    Hampden-Hampshire    Corp.,  Springfield, 

Mass.— Granted  authority  to  transmit  programs 
to  CFRA  Ottawa,  Canada,  from  1300  Liberty  St., 
Springfield,  Mass.  (BFP-244). 

Remote  Control 
WMOU-FM   Berlin,   N.    H.,    White  Mountains 
Bcstg.  Co. — Granted  authority  to  operate  trans- 
mitter by  remote  control  and  to  change  antenna 
j     marking  specifications. 

Granted  License 
KELP  El  Paso,  Tex.,  Trinity  Bcstg.   Corp. — 
Granted  license  covering  change  in  transmitter 
and  studio  locations  (BL-5056). 

KSVC  Richfield,  Utah,  Sevier  Valley  Bcstg.  Co. 
i  — Granted  license  covering  change  in  facilities 
and  installation  of  directional  antenna  for  night 
use  only;  980  kc,  1  kw,  DA-N,  U  (BL-5199). 
KGAL  Lebanon,  Ore.,  Linn  County  Bcstg.  Co. 
|  — Granted  license  covering  change  in  facilities 
»    and  installation  of  DA  for  day  and  night  use; 

920  kc,  1  kw,  DA-1,  U  (BL-5180). 
i       WLYC-FM  Williamsport,  Pa.,  Lycoming  Bcstg. 
j     Co. — Granted  license  for  fm  broadcast  station; 
ch.  286  (105.1  mc),  840'  w,  u,  antenna  1150  ft. 
(BLH-951). 

WKOP-FM  Binghamton,  N.  Y.,  Binghamton 
Bcstrs.  Inc. — Granted  license  for  fm  broadcast 
station;  ch.  237  (95.3  mc);  .412  kw,  U  (BLH-949). 


March  23  Applications 

ACCEPTED  FOR  FILING 

License  for  CP 

WPRY  Perry,  Fla.,  E.  P.  Martin,  Alpha  B. 
Martin,  Elmo  B.  Kitts,  John  A.  Branch  and  John 
D.  Goff  d/b  as  Pasco  Bcstg.  Co. — License  to  cover 
construction  permit  (BP-8755)  as  modified  which 
authorized  new  standard  station  (BL-5233). 

Modification  of  CP 

WFLW  Hodgenville,  Ky.,  Lincoln  Memorial 
Bcstg.  Co. — Modification  of  construction  permit 
(BP-8761)  as  modified,  which  authorized  new 
standard  station  for  extension  of  completion 
date  (BMP-6471). 

Modification  of  License 

WILE  Cambridge,  Ohio,  Land  O'Lakes  Bcstg. 
Corp. — Modification  of  license  to  change  name 
of  corporation  from  Land  O'Lakes  Bcstg.  Corp.  to 
the  McClelland  Bcstg.  Corp.  (BML-1580). 

License  for  CP 

KTXJ  Jasper,  Tex.,  Joe  H.  Tonahill  &  Joe  J. 
Fisher,  A  Partnership  d/b  as  Jasper  Bcstg.  Co. — 
License  to  cover  construction  permit  (BP-8821) 
as  modified  which  authorized  change  in  fre- 
quency, increase  in  power,  change  hours  oi 
operation,  type  of  transmitter  and  increase 
height  of  tower  (BL-5231). 

Modification  of  CP 

KLVL  Pasadena,  Tex.,  Felix  H.  Morales — Modi- 
fication of  construction  permit  (BP-8250)  as 
modified,  which  authorized  change  in  hours 
of  operation  day  to  unlimited  using  power  500 
w  night,  1  kw  daytime  and  directional  antenna 
night  use  for  extension  of  completion  date 
(BMP-6473). 

License  for  CP 

WRON  Ronceverte,  W.  Va.,  Blake  Bcstg.  Co- 
License  to  cover  construction  permit  (BP-8889) 
which  authorized  installation  of  a  new  transmit- 
ter (BL-5234). 

WMNE  Menomonie,  Wis.,  Chris  Hansen,  Charles 
Whitford  &  Wendell  Hansen  d/b  as  Menomonie 
Bcstg.  Co. — License  to  cover  construction  permit 
(BP-8973)  which  authorized  increase  in  power 
(BL-5232). 

Modification  of  CP 

KTVU  (TV)  Stockton,  Calif.,  San  Joaquin  Tele- 
casters— Mod.  of  CP  (BPCT-1465)  as  mod.,  which 
authorized  new  tv  station  for  extension  of  com- 
pletion date  to  10-7-54  (BMPCT-1980). 

KHQA-TV  Hannibal,  Mo.,  Lee  Bcstg.  Inc.— 
Mod.  of  CP  (BPCT-760)  as  mod.,  which  author- 
ized a  new  tv  station  for  extension  of  comple- 
tion date  to  9-24-54  (BMPCT-1982). 

WECT  (TV)  Elmira,  N.  Y.,  El-Cor  Tv  Inc.— 
Mod.  of  CP  (BPCT-513)  as  mod.,  which  author- 
ized a  new  tv  station  for  extension  of  completion 
date  to  10-25-54  (BMPCT-1981). 

KSWO-TV  Lawton,  Okla.,  Oklahoma  Quality 
Bcstg.  Co.,  et  al— Mod.  of  CP  (BPCT-708)  as 
mod.,  which  authorized  a  new  tv  station  for 
extension  of  completion  date  to  6-23-54  (BMPCT- 
1984). 

KWTV  (TV)  Oklahoma  City,  Okla.,  Oklahoma 
Tv  Corp.— Mod.  of  CP  (BPCT-768)  as  mod.,  which 
authorized  a  new  tv  station  for  extension  of 
completion  date  to  9-22-54  (BMPCT-1968). 

KPRC-TV  Houston,  Tex.,  The  Houston  Post 
Co. — License  to  cover  CP  (BPCT-1380)  as  mod., 
which  authorized  changes  in  facilities  cf  exist- 
ing Comm.  tv  station  (BLCT-187). 

Renewal  of  License 

WWOL  Buffalo,  N.  Y.,  Greater  Erie  Bcstg.  Co. 
(BR-1745);  KFMJ  Tulsa,  Okla.,  Fred  Jones  Bcstg. 
Co.  (BR-1390). 


Remote  Control 

WAGM  Presque  Isle,  Me.,  Aroostock  Bcstg. 
Corp.  (BRC-341);  WSID  Essex-Baltimore,  Md., 
United  Bcstg.  Co.  of  Eastern  Maryland  Inc. 
(BRC-340);  WLNH  Laconia,  N.  H.,  Northern 
Bcstg.   Corp.  (BRC-342). 

Application  Returned 

Northern  Allegheny  Bcstg.,  Co.,  Kan,  Pa.  — 
Modification  of  construction  permit  (BP-8671), 
which  authorized  a  new  standard  broadcast  sta- 
tion for  change  in  type  of  transmitter;  change 
studio  location  and  make  changes  in  the  antenna 
system.  (Section  I  dated  after  Notary  date.) 

Renewal  of  License 

WHOM-FM  New  York,  N.  Y.,  Atlantic  Bcstg. 
Co.  (BRH-619);  WWON-FM  Woonsocket,  R.  I., 
Woonsocket  Bcstg.  Co.  (BRH-438);  WHC  (FM) 
Madison,  Wis.,  State  of  Wisconsin — State  Radio 
Council  (BRED-63);  WHLA  (FM)  Madison,  Wis., 
State  of  Wisconsin — State  Radio  Council  (BRED- 
71). 


Modification  of  CP 

KBID-TV  Fresno,  Calif.,  John  H.  Poole  tr/as 
John  Poole  Bcstg.  Co. — Mod.  of  CP  (BPCT-1069) 
as  mod.,  which  authorized  new  tv  station  for 
extension  of  completion  date  to  9-1-54  (BMPCT- 
1986). 

WFIE  Evansville,  Ind.,  Premier  Tv  Inc. — Mod. 
of  CP  (BPCT-1014)  as  mod.,  which  authorized 
new  tv  station  for  extension  of  completion  date 
to  9-10-54  (BMPCT-1988). 

WSBT-TV  South  Bend,  Ind.,  South  Bend  Trib- 
une—Mod. of  CP  (BPCT-1017)  as  mod.,  which 
authorized  new  tv  station  for  extension  of 
competition  date  to  September  1954  (BMPCT- 
1985). 


License  for  CP 

WSPD-TV  Toledo,  Ohio,  Storer  Bcstg.  Co. — 
Mod.  of  CP  (BPCT-1538)  as  mod.,  which  au- 
thorized changes  in  facilities  of  existing  tv  sta- 
tion for  extension  of  completion  date  to  10-18-54 
(BMPCT-1989). 

WMT-TV  Cedar  Rapids,  Iowa,  American  Bcstg. 
Stations  Inc. — License  to  cover  CP  (BPCT-682) 
as  mod.,  which  authorized  new  tv  station  (BLCT- 
188). 


March  24  Decisions 

TV  AND  AM  BROADCAST  ACTIONS 
Renewal  of  License 

The  following  stations  were  granted  renewal 
of  licenses  for  the  regular  period: 

WAGM  Presque  Isle,  Me.;  WBIS  Bristol,  Conn.; 
WLAM  Lewiston,  Me.;  WLLH-FM  Lowell,  Mass.; 
WVOM  Brookline,  Mass.;  WBSM  New  Bedford, 
Mass.;  WBSM-FM  New  Bedford;  WCOP  Boston, 
Mass.;  WMNB  North  Adams,  Mass.;  WXHR 
(FM)  Cambridge,  Mass.;  WEIM  Fitchburg,  Mass. 

WAGA-TV  Atlanta,  Ga.,  Storer  Bcstg.  Co. — 
Granted  renewal  of  tv  station  license  on  regu- 
lar basis;  auxiliary  station's  license  granted 
subject  to  the  final  determination  of  matters 
raised  in  Docket  10345  with  respect  to  changes 
in  frequency  assignment.  Comr.  Hennock  not 
voting. 


RCA-1850A.  Iconoscope— in 
stock  for  immediate  delivery. 

RCA-1850A,  $565 


RCA-6181.  UHF  Power  Tetrode. 

(forced  air  cooled). 

RCA-6181,  $835 

Our  prices  and  conditions  of  sale  are 
identical  to  those  of  the  manufacturer. 
Look  to  ALLIED  for  prompt  delivery 
of  all  RCA  Broadcast-type  tubes.  Let  us 
save  you  time  and  effort. 


Refer  to  your  ALLIED  268-page 
Buying  Guide  for  station  equip- 
ment and  supplies.  Get  what 
you  want  when  you  want  it. 
Ask  to  be  put  on  our  "Broad- 
cast Bulletin"  mailing  list. 

ALLIED  RADIO 

IOO  N.  Western  Ave.,  Chicago  80 
Phone:  HAymarket  1-6800 
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TELESTATUS 

Tv  Stations  on  the  Air  With  Market  Set  Count 
And  Reports  of  Grantees'  Target  Dates 

Editor's  note:  This  directory  is  weekly  status  report  of  (1)  stations  that  are  operating  commercially 
and  educational  outlets  and  (2)  grantees.  Triangle  (►)  indicates  stations  now  on  air  with  com- 
mercial programming.  Each  is  listed  in  the  city  where  it  is  licensed.  Stations,  vhf  or  uhf,  report  re- 
spective set  estimates  of  their  coverage  areas.  Where  estimates  differ  among  stations  in  same  city, 
separate  figures  are  shown  for  each  as  claimed.  Set  estimates  are  from  the  station.  Further  queries 
about  them  should  be  directed  to  that  source.  Total  U.  S.  sets  in  use  is  unduplicated  B«T  estimate. 
Stations  in  italics  are  grantees,  not  yet  operating. 


ALABAMA 

Birmingham — 

►  WABT  (13)  CBS,  ABC.  DuM;  CBS  Spot  Sis.; 

225,000 

►  WBRC-TV  (6)  NBC;  Katz;  184,300 

WJLN-TV  (48),  12/10/52— Unknown 

WSGN-TV  (42),  12/18/52— Unknown 

Decaturf — 
WMSL-TV  (23)  12/26/52-5/1/54 

Mobilet — 

►  WALA-TV    (10)    ABC.   CBS.  NBC;  Headley- 

Reed;  52,500 

►  WKAB-TV  (48)  CBS,  DuM;  Forjoe;  53,149 

The  Mobile  Tv  Corp.  (5)  Initial  Decision  2/12/54 
Montgomery — 

►  WCOV-TV  (20)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  24,600 

Montgomery   Bcstg.    Co.    (12)  Headley-Reed; 
Initial  Decision  10/7/53-9/15/54 
Selmat— 

Deep  South  Bcstg.  Co.  (8)  2/24/54-Unknown 


ARIZONA 

Mesa  (Phoenix) — 

►  KTYL-TV    (12)    NBC,    DuM;  Avery-Knodel; 

90,607 
Phoenix — 

►  KOOL-TV  (10)  ABC;  Blair;  90,607 

►  KPHO-TV  (5)  ABC,  CBS,  DuM;  Katz;  90,607 
Tucson — 

►  KOPO-TV  (13)  CBS,  DuM;  Forjoe;  21,800 

►  KVOA-TV  (4)  NBC;  Raymer;  21,800 
Yumat — 

►  KIVA  (11)  DuM;  Forjoe;  17,462 


ARKANSAS 

El  Doradot— 

South  Arkansas  Tv  Co.  (10)  2/24/54-Unknown 

Fort  Smitht— 

►  KFSA-TV    (22)    ABC,    NBC,   DuM;  Pearson; 

18.500 

Hot  Springst — 

KTVR  (9)  1/20/54-Unknown 
Little  Rock — 

KARK-TV  (4)  NBC;  Petry;  6/8/53-4/15/54 
(granted  ST  A  Jan.  11) 

KETV  (23),  10/30/53-Unknown 

►  KRTV  (17)  CBS,  DuM;  51,000 
Pine  Bluflt — 

►  KATV  (7)  ABC;  Avery-Knodel;  58,772 

CALIFORNIA 

Bakersfield— 

►  KBAK-TV  (29)  ABC,  DuM;  Forjoe;  55,000 

►  KERO-TV    (10)    CBS,    NBC;  Avery-Knodel; 

109.692 

Berkeley  (San  Francisco) — 

KQED  (*9)  7/24/53-Unknown 
Chico — 

►  KHSL-TV  (12)  CBS,  NBC;  Grant;  30,580 
Coronat — 

KCOA  (52),  9/16/53-Unknown 

El  Centrot— 

Valley  Empire  Telecasters  (16)  2/10/54— Un- 
known 
Eurekat — 

►  KIEM-TV  (3)  ABC,  CBS,  NBC,  DuM;  Blair; 

10,000 

Fremo — 

►  KBID-TV  (53)  Meeker 

►  KJEO-TV  (47)  ABC,  CBS;  Branham;  92,052 

►  KMJ-TV  (24)  CBS,  NBC;  Raymer;  85,841 
Los  Angeles — 

KBIC-TV  (22)  2/10/52-Unknown 

►  KABC-TV  (7)  ABC;  Petry;  1,793,763 

►  KCOP  (13)   Katz;  1,793,763 

►  KHJ-TV  (9)  DuM;  H-R;  1,793,763 

►  KNBH  (4)  NBC;  NBC  Spot  Sis.;  1,793,763 

►  KNXT  (2)  CBS;  CBS  Spot  Sis.;  1,793,763 

►  KTLA  (5)  Raymer;  1,793,763 

►  KTTV  (11)  Blair;  1,793,763 


Newest  Starters 

Listed  below  are  the  newest  stations 

that  have  started  commercial  operation: 

WINK-TV  Fort  Myers,  Fla.  (ch.  11), 
March  18. 

KFBB-TV  Great  Falls,  Mont.  (ch.  5), 
March  21. 

KFBC-TV  Cheyenne,  Wyo.  (ch.  5),  March 
22. 


►  KTHE  (*28) 

Mercedt — 
KMER  (34),  9/16/53-Unknown 

Modestot — 

KTRB-TV  (14)  2/17 /54-Unknown 

Montereyt — 

+■  KMBY-TV  (8)  CBS;  Hollingbery;  190,212 

Sacramento— 

KBIE-TV  (46)  6/26/53-Spring  'S4 

►  KCCC-TV  (40)  63,265 

McClatchy   Bcstg.   Co.   (10),   Initial  Decision 

11/6/53 

Salinast — 

►  KSBW-TV  (8)  CBS,  NBC;  Hollingbery;  381,494 

San  Bernardinot — 
KITO-TV  (18),  U/6/52-Unknown 

San  Diego — 

►  KFMB-TV  (8)  ABC,  CBS,  DuM;  Petry;  206,382 

►  KFSD-TV  (10)  NBC;  Katz;  206.382 
KUSH  (21)  12/23/53-Unknown 

San  Francisco— 

KBAY-TV    (20),    3/11/53-Unknown  (granted 
STA  Sept.  15) 

►  KGO-TV  (7)  ABC;  Petry;  838,600 

►  KPIX  (5)  CBS,  DuM;  Katz;  838,600 

►  KRON-TV  (4)  NBC;  Free  &  Peters;  838,600 

►  KSAN-TV  (32)  McGillvra 
San  Josef — 

Standard  Radio  &  Tv  Co.  (11),  Initial  Decision 
11/18/53 

San  Luis  Obispot — 

►  KVEC-TV  (6)  DuM;  Grant;  65,489 

►  KEYT   (3^    ABC,   CBS,  NBC,   DuM;  Holling- 

bery; 430,192 
Stocktont — 

►  KTVU  (36)  Hollingbery 
KHOF  (13)  2/11/54-6/1/54 

Tulare  (Fresno) — 

►  KWG  (27)  DuM;  Forjoe;  123,000 

Yuba  Cityt— 
KAGR-TV    (52),  3/11/53-Unkonwn 


COLORADO 
Colorado  Springst — 

►  KKTV    (11)    ABC,    CBS,   DuM;  Hollingbery; 

40,743 

►  KRDO-TV  (13)  NBC;  McGillvra;  35,600 
Denver — 

►  KBTV  (9)  ABC;  Free  &  Peters;  209,306 

►  KFEL-TV  (2)  DuM;  Blair;  209,306 

►  KLZ-TV  (7)   CBS;  Katz;  209,306 

►  KOA-TV  (4)  NBC;  Petry;  209,306 
KRMA-TV  (*6),  7/1/53-1954 

Grand  Junctiont — 

•  KFXJ-TV  (5)  Holman;  3/26/53-May  '54 
Pueblo— 

►  KCSJ-TV  (5)  NBC;  Avery-Knodel;  39,720 

►  KDZA-TV  (3)  McGillvra;  40.000 

CONNECTICUT 

Bridgeport — 
WCTB  (»7l),  1/29/53-Unknoton 

►  WICC-TV  (43)  ABC,  DuM;  Young;  59,127 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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A-TV 

Covers  the  prosperous 
Keokuk,  Iowa 
Hannibal,  Missouri 
Quincy,  Illinois 
Area 

There  are 

129.405 

Families  Unduplicated 
by  service  from 
any  station  outside 
KHQA-TV's 
Class  B  Contour 


TELEVISION  HOMES 

in  KHQA-TV's 

100  mv/m  CONTOUR 

Exclusive  CBS  and 
DuMont  Television  Outlet 
For  Keokuk-Hannibal-Quincy 
Area 
You  need 

KHQA-TV — Channel  7 

to  cover  this  market 

Represented  by 
WEED  TELEVISION 
Chicago,  New  York,  Detroit, 
Atlanta,  Boston,  Hollywood, 
San  Francisco 

Tower 

886  Feet  above  Average  Terrain 
12  Bay  RCA  Antenna 
36.3  KVY  ERP  Now 
316  KW  ERP  CP 

Far  availabilities  write: 

WALTER  J.  ROTHSCHILD 
National   Sales  Manager 


STATIONS 


QUINCY.  ILLINOIS 
Affiliated  with  WTAD-AM-FM 


FOR  THE  RECORD 


WSJL   (49),  8/14/52-Unknown 

Hartfordt — 

WF.DH    (*24).  1/29/53-Unknown 
WGTH-TV    (18),  10/21/53-Unknown 

New  Britain — 

►  WKNB-TV  (30)  CBS:  DuM;  Boiling;  153.406 

New  Haven — 
WELI-TV  (59),  H-R;  6/24/53-Summer  '54 

►  WNHC-TV  (8)  ABC.  CBS,  NBC.  DuM:  Katz; 

702,032 

WNLC-TV    (26)  12/31/52-Unknown 
Norwicht — 

WCTN  (*63),  1/29/53-Unknown 
Stamfordt — 

WSTF   (27).  5/27/53-Unknown 

Wnterbury — 

►  WATR-TV  (53)  ABC,  DuM;  Stuart;  117.660 

DELAWARE 

Dovert — 

WHRN   (40),  3/11/53-Unknown 

Wilmington — 

►  WDEL-TV  (12)  NBC.  DuM;  Meeker;  193,287 
WILM-TV   (83),  10/14/53-Unknown 

DISTRICT  OF  COLUMBIA 

Washington — 

►  WMAL-TV  (7)  ABC;  Katz;  595.600 

►  WNBW  (4)  NBC;  NBC  Spot  Sis;  605,000 

►  WTOP-TV  (9)  CBS;  CBS  Spot  Sis.;  595,600 

►  WTTG  (51  DuM:'  Blair:  559,000 
WOOK-TV  (50)  2/24/54-Unknown 

FLORIDA 

Clearwatert — 

WPGT  (32)  12/2/53-Unknown 
Fnrt  Lauderdale — 

►  WFTL-TV  (23)  NBC;  Weed;  116,116 

►  WITV  (17)  ABC.  DuM;  Venard;  107,200  (also 

Miami) 
Fort  Myerst — 

►  WINK-TV  (11)  ABC;  Weed 
•Taeksonville — 

►  W.THP-TV  (36)  ABC,  NBC.  DuM:  Perry;  32.000 

►  WMBR-TV   (41  ABC,  CBS,  NBC,  DuM:  CBS 

Spot  Sis.;  222,404 
WOBS-TV  (30)  Stars  National;  8/12/53-5/1/54 
Miami — 

►  WTTV  (17)  See  Fort  Lauderdale 
WMrE-TV  (27)  Stars  National;  12/2/53-5/1/54 
WTHS-TV    (*2).  11/12/53-Unknown 

►  W^V.T    (4)    ABC.   CBS.   NBC.   DuM:    Free  & 

Peters;  238,000 
WMFL  (33),  12/9/53-Unknown 
Orl^ndot — 

WDBO-TV    (6)    ABC,   DuM;   Blair;  10/14/53- 
May  '54 
Panama  Cityt — 

►  W.TDM  (7)  CBS:  Hollingbery 
Pensacolat — 

►  WEAR-TV  (31  ABC:  Hollingbery 

►  WPFA  (15)  CBS,  DuM;  Young;  14,760 
St.  Petersburg — 

►  WSUN-TV  (38)  ABC,  CBS,  NBC,  DuM;  Weed; 

50.000 
Tampat — 

Tampa  Times  Co.  (13),  Initial  Decision  11/30/53 
WFLA-TV    (8)    NBC;    Blair;    Initial  Decision 
7/ 13/ 53- June  '54 

West  Palm  Beach — 

WEAT-TV  Inc.  (12)  2/18/54-Unknown 

►  WIRK-TV  (21)  Weed;  22,100 
WJNO-TV  (5)  11/4/53-8/1/54 

►  WMBR-TV   (4)   ABC,  CBS,  NBC,  DuM;  CBS 

Spot  Sis.;  222,400 

GEORGIA 

Alhanvt — 

WALB-TV  (10)  Burn-Smith;  1/13/54-4/1/54 
Atlanta — 

►  WAGA-TV  (5)  CBS,  DuM;  Katz;  340,810 

►  WLWA  (11)  ABC,  DuM;  Crosley  Sis.;  340,810 

►  WSB-TV  (2)  NBC;  Petry:  340.810 
WQXI-TV  (36),  11/19/53-Summer  '54 

Augusta — 

►  W.TBF-TV  (6)  ABC,  NBC.  DuM;  Hollingbery; 

73.100 

►  WRDW-TV  (12)  CBS;  Headley-Reed;  50,000 

Columbus — 

►  WDAK-TV    (28)    ABC,   NBC,   DuM;  Headlev- 

Reed;  48,720 

►  WRBL-TV  (4)  CBS;  Hollingbery;  59,653 

Mr<con — 

►  WNEX-TV  (47)  ABC,  NBC;  Branham;  34.662 

►  WMAZ-TV  (13)  CBS,  DuM;  Katz;  74,415 
Romet — 

►  WROM-TV  (9)  Weed;  94,380 
Savannah — 

►  WTOC-TV  (11)  ABC,  CBS;  Katz;  18,312 

Thomasvillet— 

WCTV  (6),  12/23/53-Unknown 

Valdostat —  i 

WGOV-TV  (37)  Stars  National;  2/26/53-4/15/54 


IDAHO 

Boiset  (Meridian) — 

►  KBOI  (2)  CBS;  Free  &  Peters;  29,750 

►  KIDO-TV  (7)  ABC,  NBC,  DuM;  Blair;  24,800 
Idaho  Falls— 

►  KID-TV  (3)  CBS,  NBC;  Gill-Perna;  13,500 

KIFT  (8)  ABC;  Hollingbery;  2/26/53-Nov.  '54 

Nampat — 

KFXD-TV   (6)   Hollingbery;  3/11/53-Unknown 

Pocatellot — 

KISJ  (6)  CBS;  2/26/53-November  '54 
KWIK-TV    (10)    ABC;    Hollingbery;  3/26/53- 

Nov.  '54 

Twin  Fallst — 
KLIX-TV 

5/1/54 


(11)    ABC;    Hollingbery;  3/19/53- 


ILLINOIS 

Belleville  (St.  Louis,  Mo.)— 

►  WTVI  (54)  DuM;  Weed;  205,000 
Bloomingtont — 

►  WBLN  (15)  McGUlvra;  13,000 

Champaign — 

►  WCIA  (3)  CBS,  NBC,  DuM;  Hollingbery;  237,500 
WCUI  (21),  7/22/53-Unknown 

WTLC  ("12),  11/4/53-Unknown 

Chicago — 

►  WBBM-TV  (2)  CBS;  CBS  Spot  Sis.;  1,594,574 

►  WBKB  (7)  ABC;  Blair;  1.594,574 

►  WGN-TV  (9)  DuM;  Hollingbery;  1,594.574 
WHFC-TV  (26),  1/8/53-Unknown 
WIND-TV  (20),  3/9/53-Unknown 

►  WNBQ  (5)  NBC;  NBC  Spot  Sis.;  1,594,574 
WOPA-TV  Inc.  (44)  2/10/54-Unknown 
WTTW  (*11)  11/5/53-Fall  '54 

Danville — 

►  WDAN-TV  (24)  ABC;  Everett-McKinney;  30,000 
Decatur — 

►  WTVP    (17)    ABC,   DuM;    George  W.  Clark; 

129,500 

Evanstont — 

WTLE   (32),  8/12/53-Unknown 

Harrisburgt — 

►  WSIL-TV  (22) 
Joliett— 

WJOL-TV  (48)  Holman;  8/21/53-Vnknown 
Peoria — 

«-  WFFK-TV  (43)  ABC,  CBS,  NBC,  DuM;  Head- 
ley-Reed; 137,630 

►  WTVH-TV  (19)  ABC,  DuM;  Petry;  106,405 

Quincyt — 

►  KHQA-TV  (7)  (See  Hannibal,  Mo.) 

►  WGEM-TV    (10)    ABC,    NBC;  Avery-Knodel; 

96,600 
Rockford— 

►  WREX-TV  (13)  ABC,  CBS;  H-R;  173,002 

►  WTVO  (39)  CBS,  NBC,  DuM;  Weed;  75,000 
Rock   Island    (Davenport,  Moline)— 

►  WHBF-TV    (4)    ABC,    CBS,    DuM;  Avery- 

Knodel;  264,811 
Springfield — 

►  WICS  (20)  ABC,  NBC,  DuM;  Young;  65,000 

65,000 

INDIANA 

Bloomington — 

►  WTTV   (4)  ABC,  CBS,  NBC,  DuM;  Meeker; 

524,003 
Elkhartt— 

►  WSJV  (52)  ABC,  NBC,  DuM;  H-R;  118,000 
Evansvillet — 

►  WFIE  (62)  Venard;  41,750 
Fort  Wayne — 

►  WKJG-TV  (33)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  75,344 

Anthony  Wayne  Bcstg.  Co.  (69),  Initial  De- 
cision 10/27/53 
Indianapolis — 

►  WFBM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Katz; 

462,120 

WISH-TV  (8)  Boiling;  1/28/54-7/1/54 
WJRE  (26),  3/26/53-Unknown 
LaFayettet — 

►  WFAM-TV  (59)  Rambeau;  46,700 
Muncie — 

►  WLBC-TV  (49)  ABC.  CBS,  NBC,  DuM;  Hol- 

man. Walker;  64,250 
Princetont — 

►  WRAY-TV  (52)  Walker;  35,000 
South  Bend— 

►  WSBT-TV  (34)  ABC,  CBS,  NBC,  DuM;  Ray- 

mer;  100,792 
Terre  Hautef — 

WTHI-TV  (10)  CBS;  Boiling;  10/7/53-7/1/54 

Waterloot — 

WINT  (15)  4/6/53-6/15/54 


Directory  information  Is  In  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 


Page  108 


March  29,  1954 


Broadcasting 


Telecasting 


IOWA 

Ames — 

►  WOI-TV  (5)  ABC.  CBS,  NBC,  DuM;  Weed; 

240,000 

Cedar  Rapids — 

►  KCRI-TV  (9)  H-R;  100,000 

►  WMT-TV  (2)  CBS;  Katz;  217,594 
Davenport  (Moline,  Rock  Island) — 

►  WOC-TV  (5)  NBC;  Free  &  Peters;  264,811 
Des  Moines — 

►  KGTV  (17)  Hollingbery;  46.713 

WHO-TV  (13)  NBC;  Free  &  Peters;  9/2/53- 
4/25/54  (granted  STA  March  5) 

Fort  Dodget — 

►  KQTV  (21)  Pearson;  42,100 

Mason  Cityt — 

KGLO-TV    (3)    CBS,   DuM;    Weed;  10/14/53- 
May  '54 
Sioux  City — 

KCTV  (36),  10/30/52-Unknown 

►  KVTV  (9)  CBS,  NBC,  DuM;  Katz;  100,010 
KTIV  (4)  Hollingbery;  1/21/54-Fall  '54 

Waterloot — 

►  KWWL-TV    (7)    NBC,    DuM;  Headley-Reed; 

101,448 

KANSAS 

Great  Bendt — 
Central  Kansas  Tele.  Co.  (2)  3/3/54-Unknown 

Hutchinson — 

►  KTVH  (12)  CBS,  DuM;  H-R;  94,445 

Manhattan! — 
KSAC-TV  CS),  7/24/53-Unknown 

Pittsburgt— 

►  KOAM-TV  (7)  ABC,  CBS,  NBC,  DuM;  Katz; 

50,000 

Topeka — 

KTKA   (42),  11/5/53-Unknown 

►  WIBW-TV  (13)  CBS;  Capper  Sis.;  46,953 
Wichita— 

KAKE  Bcstg.  Co.  (10),  Initial  Decision  10/30/53 

►  KEDD  (16)  ABC,  NBC;  Petry;  61,545 

KENTUCKY 

Ashlandt — 
WPTV  (59)  Petry;  8/14/52-Unknown 

Hendersont — 

►  WEHT  (50)  CBS;  Meeker;  39,189 
Lexingtont — 

WLAP-TV  (27)  12/3/53-See  footnote  (c) 
The  Central  Kentucky  Bcstg.  Co.  (18)  Initial 
Decision  3/10/54 

Louisville — 

>■  WAVE-TV  (3)   ABC,  NBC,  DuM;  NBC  Spot 
Sis.;  385,904 

►  WHAS-TV  (11)  CBS;  Harrington,  Righter  & 

Parsons.    See  footnote  (b). 

►  WKLO-TV  (21)  ABC,  DuM;  Venard;  81,942 

WQXL-TV  (41)  For  joe;  1/15/53-Summer  '54 

Newportt — 

WNOP-TV  (74)  12/24/S3-Unknown 

Paducaht — 

WTLK   (43),  9/16/53-Unknown 

LOUISIANA 

Alexandriat — 
KALB-TV  (5)  Weed;  12/30/53-9/1/54 

Baton  Rouge — 

►  WAFR-TV  (28)  ABC,  CBS,  NBC,  DuM;  Young; 

46,000 

WBRZ  (2)  Hollingbery;  1/28/54-9/1/54 

LflJf  3y  c  ttc  t 

KVOL-TV  (10)  9/16/53-7/1/54 
KLFY-TV  (10)  Rambeau;  9/16/53-7/1/54 

KPLC-TV  (7)  Weed;  11/12/53-9/1/54 

►  KTAG  (25)  ABC,  CBS,  DuM;  Young;  15,000 
Monroe — 

►  KNOE-TV  (8)  CBS,  NBC,  ABC,  DuM;  H-R: 

101,000 

►  KFAZ  (43)  Pearson;  16,500 
New  Orlcsns— 

WCKG  (26)  Gill-Perna;  4/2/53-Late  '54 
WCNO-TV  (32)  Forjoe;  4/2/53-Sprlng  '54 

►  WDSU-TV  (6)  ABC,  CBS,  NBC,  DuM;  Blair: 

244,792  . 
>■  WJMR-TV  (61)  DuM;  Boiling;  65,691 

WTLO   (20),  2/26/53-Unknown 
Shreveport — 

►  KSLA  (12)  ABC,  CBS,  NBC,  DuM;  Raymer; 

34,300 

MAINE 

Bangorf—  . 

►  WABI-TV  (5)  ABC.  CBS,  NBC,  DuM;  Holling- 

bery; 53,600 


Lewiston — 

►  WLAM-TV   (17)    CBS,  DuM;  Everett-Mc-Kin- 

ney;  18,179 

Polandt — 

WMTW  (8)  7/8/53-7/1/54 

Portland— 

•-WCSH-TV  (6)  NBC;  Weed;  84,527 

WGAN-TV  (13)  Avery-Knodel;  11/19/53-5/16/54 

*-  WPMT  (53)  ABC.  CBS,  NBC.  DuM;  Everett- 
McKinney;  35,400 

MARYLAND 

Baltimore — 

►  WAAM  (13)  ABC.  DuM;  Harrington,  Righter 

&  Parsons;  539,503 

►  WBAL-TV  (11)  NBC;  Petry;  539,503 
WITH-TV  (72)  Forjoe;  12/18/52-Unknown 

►  WMAR-TV  (2)  CBS;  Katz;  539,503 
WTLF  (18)  12/9/53-Summer  '54 

Cumberlandt — 

WTBO-TV  (17)  U/12/53-Summer  '54 
Salisbury! — 

WBOC-TV    (16)    Burn-Smith;  3/11/53-4/15/54 
(granted  STA  Feb.  18) 

MASSACHUSETTS 

Adams  (Pittsfield)t— 

►  WMGT  (74)  Walker;  182,000 
Boston — 

WBOS-TV  (50),  3/26/53-Unknown 

►  WBZ-TV  (4)  NBC;  Free  &  Peters;  1,162,627 
WGBH-TV  (*2)  7/16/53-10/1/54 

WJDW  (44),  8/12/53-Unknown 

►  WNAC-TV  (7)  ABC,  CBS,  DuM;  H-R;  1,162,627 

Brocktont — 

WHEF-TV  (62),  7/30/53-Fall  '54 
Cambridge  (Boston) — 

►  WTAO-TV  (56)  DuM;  104,285 

Lawrencet — 
WGIM  (72),  6/10/53-Unknown 

New  Bedfordt — 

WTEV  (28),  Walker;  7/11/53-Summer  '54 

Pittsfieldt— 
WBEC-TV   (64),  11/12/53-Unknown 


Springfield — 

►  WHYN-TV  (55)  CBS,  DuM;  Branham;  124,000 

►  WWLP  (61)  ABC,  NBC;  Hollingbery;  124,000 
Worcester — 

WAAB-TV  (20)  Hollingbery;  8/12/53-Aug.  '54 

►  WWOR-TV   (14)   ABC,  DuM;   Raymer;  45.000 

MICHIGAN 

Ann  Arbor — 
WPAG-TV  (20)  DuM;  Everett-McKinney;  18,000 
WUOM-TV  (*26),  11/4/53-Unknoum 

Battle  Creek  

WBCK-TV   (58)   Headley-Reed;  U/20/52-Sum- 
mer  '54 

*■  WBKZ  (64)  ABC;  Weed;  55.924 

Bay  City  (Midland,  Saginaw) — 

►  WNEM-TV  (5)  NBC,  DuM:  Headley-Reed 
Cadillact— 

►  WWTV  (13)  ABC,  CBS,  DuM;  Weed;  42,772 
Detroit — 

WCIO-TV  (62),  11/19/53-Unknown 

►  WJBK-TV  (2)  CBS,  DuM;  Katz;  1,420,500 

►  WWJ-TV  (4)  NBC;  Hollingbery;  1.144,890 

►  WXYZ-TV  (7)  ABC;  Blair;  1,140,000 
East  Lansingt — 

>•  WKAR-TV  (*60) 
Flint— 

WFDF-TV  (12),  Initial  DecMon  5/11/89 

►  WTAC-TV  (16)  ABC;  Raymer;  51,400 
Grand  Rapids — 

►  WOOD-TV  (8)  ABC.  CBS,  NBC,  DuM;  Katz; 

376,533 
Kalamazoo — 

►  WKZO-TV  (3)  ABC,  CBS,  NBC,  DuM;  Avery- 

Knodel;  367.839 
Lansing — 

►  WILS-TV  (54)  ABC,  DuM;  Venard;  35,000 
WJIM-TV  (6)  ABC,  CBS,  NBC.  DuM;  H-R; 

252,000 

Muskegont — 
WTVM  (35),  12/23/52-Unknovon 

Saginaw  (Bay  City,  Midland) — 

►  WKNX-TV  (57)  ABC,  CBS.  NBC.  DuM;  Gill- 

Perna;  73,225 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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EVEN  IN  FLORENCE  IT'S 


WHEN 


Dhey  give  a  fast  brush  to  paint- 
ing in  Florence  —  they're  too 
busy  watching  WHEN  -  TV  to 
puddle  around  with  a  palette. 


Naturally,  we're  talking 
about  Florence,  N.  Y.,  one 
of  the  250  communities  in 
upstate  New  York  to  whom 
television  is  the  Gallery  of 
the  World  ...  and  WHEN 
is  their  favorite  picture. 
Patrons  of  the  arts,  they 
count  their  lira  by  the  pound 
and  love  to  spend  'em  on 
cars,  clothes,  caviar,  and 
candles.  Want  a  market  for 
your  own  objets  d'art?  Try 
an  exhibit  on  Channel  8, 
the  favorite  viewing -place 
of  Central  New  York  art- 
lovers  {2Va  million  of  them.) 
For  display  space  .  .  . 

SEE  YOUR  NEAREST  KATZ  AGENCY 


CBS 
ABC 

DUMONT 
A 

MEREDITH 
STATION 


WATCHES 


mm 


CHANNEL  8 

SYRACUSE,  N.Y. 


FOR  THE  RECORD 


WSBM-TV  (51),  10/29/53-Vnknovm 

Traverse  Cityt — 

WPBN-TV  (7)  Holman;  11/25/53-Unknown 

MINNESOTA 

Austin  t — 

►  KMMT  (6)  ABC,  CBS,  DuM;  Pearson;  78,925 
Dulutht— 

►  KDAL-TV   (3)   NBC;  Avery-Knodel 

►  WFTV  (38)  ABC,  CBS,  NBC,  DuM;  Young; 

36,000 
Hibbinet— 

KHTV  (10)  1/13/54-XJnknown 
Minneapolis  (St.  Paul)— 

►  WCCO-TV  (4)  ABC,  CBS,  DuM;  Free  &  Peters; 

425.700 

►  WTCN-TV  (11)  ABC;  Blair;  427,000 
Rochester — 

►  KROC-TV   (10)    ABC,   NBC,   DuM;  Meeker; 

60,000 

St.  Paul  (Minneapolis) — 

►  KTSP-TV  (5)  NBC;  Petry;  436,700 
►-WMIN-TV  (11)  ABC;  Blair;  427,000 

MISSISSIPPI 

Columbust — 
WCBI-TV  (28),  3/ll/S3-Vnknown 

Jscksori""*" 

a-  WJTV  (25)  ABC,  CBS,  NBC,  DuM;  Katz;  32,000 
>■  WLBT  (3)  NBC;  HoUingbery;  85,607 

WSLI-TV    (12)    ABC;    Weed;  7/22/53-3/27/54 
(granted  ST  A  March  17) 

Meridiant — 

►  WCOC-TV  (30) 

►  WTOK-TV  (11)  ABC,  CBS,  NBC,  DuM;  Head- 
ley-Reed;  36,200 

MISSOURI 

Cape  Girardeaut — 
KFVS-TV  (12)  Pearson;  10/14/53- April  '54 
KGMO-TV  (IS),  4/16/53-Unknown 

Claytont — 
KFUO-TV  (30),  2/5/53-Unknovm 

Columbia — 

►  KOMU-TV  (8)  ABC,  CBS,  NBC,  DuM;  H-R; 

39,343 
Festust — 

►  KACY  (14)  Raymer;  201,200 
Hannibalt  (Quincy,  111.) — 

►  KHQA-TV  (7)  CBS,  DuM;  Weed;  96,606 

Joplint — 

KSWM-TV  (12)  CBS;  Rambeau;  12/23/53-Fall 
•54 

Kansas  City — 

►  KCMO-TV  (5)  ABC,  DuM;  Katz;  380,450 
>■  KMBC-TV  (9)  CBS;  Free  &  Peters;  380,450 

►  WDAF-TV  (4)  ABC.  CBS,  NBC.  DuM;  Har- 

rington, Righter  &  Parsons;  380,450 

►  WHB-TV  (9)  CBS;  Blair;  380,450 

Kirksvillet — 

KTVO  (3)  12/16/53-6/15/54 

St.  Joseph — 

►  KFEQ-TV  (2)  CBS,  DuM;  Headley-Reed;  94,289 
St.  Louis — 

►  KACY  (14)  See  Festus 
KETC  (*9)  5/7/53-Unknovon 

*■  KSD-TV  (5)  ABC.  CBS.  NBC;  NBC  Spot  Sis; 

611,252 

►  KSTM-TV  (36)  ABC;  H-R;  215,000 
WIL-TV  (42),  2/12/53-Unknovon 

a-  WTVI  (54)  See  Belleville.  HI. 

Sedaliat— 

KDRO-TV  (6)  Pearson;  2/26/53-4/15/54 
Springfieldt — 

►  KTTS-TV  (10)  CBS,  DuM;  Weed;  39,896 
»-KYTV  (3)  ABC,  NBC;  HoUingbery;  46,080 

MONTANA 

Billingst— 

►  KOOK-TV  (2)  ABC.  CBS,  DuM;  8.500 
Buttet— 

►  KOPR-TV  (4)  CBS,  ABC;  HoUingbery:  7,000 

►  KXLF-TV  (6)  NBC,  DuM;  Walker;  4,200 
Great  Fallst — 

►  KFBB-TV  (5)  CBS;  Headley-Reed 
Missoulat — 

KGVO-TV  (13)  CBS;  Glll-Perna;  3/11/53-7/1/54 
NEBRASKA 

Holdrege — 

►  KHOL-TV  (13)  CBS,  DuM;  Meeker;  20,500 
Lincoln — 

►  KFOR-TV  (10)  ABC;  Raymer;  89,122 

►  KOLN-TV  (12)  DuM;   Avery-Knodel;  72,390 
Omaha — 

a-  KMTV  (3)  ABC,  CBS,  DuM;  Petry:  227.8M 

►  WOW-TV  (6)  DuM.  NBC;  Blair;  227.689 

NEVADA 

Las  Vegast — 

»►  K LAS-TV  (8)  ABC,  CBS.  NBC,  Dull;  W««d; 
13.401 


Renot — 

»-  KZTV  (8)  ABC,  CBS.  NBC,  DuM;  Pearson; 

13,623 

NEW  HAMPSHIRE 

Keenet — 
WKNE-TV  (45),  4/22/53-Unknown 

Manchestert — 

WMUR-TV  (9)  ABC;  Weed;  8/26/53-3/28/54 
(granted  STA  March  5) 

Mt.  Washingtont — 

WMTW  (8)  See  Poland,  Me. 

NEW  JERSEY 

Asbury  Parkt — 

►  WRTV  (58)  107,000 
Atlantic  City— 

►»  WFPG-TV  (46),  ABC,  CBS.  NBC,  DuM;  Pear- 
son; 16,135 
WOCN  (52),  l/S/53-Unknown 

Camdent — 

WKDN-TV   (17),  1/28/54-Unknown 

Newark  (New  York  City)— 

►  WATV  (13)  Weed;  4,150,000 

New  Brunswickt — 
WDHN  (47),  4/2/53-Unknotan 
WTLV  C19),  12/4/52-Unknown 

Trentont — 

WTTM-TV  (41),  Forjoe;  7/16/53-Vnknovm. 
NEW  MEXICO 

Albuquerquet — 

►»  KGGM-TV  (13)  CBS;  Weed;  41,000 

►  KOAT-TV  (7)  ABC;  HoUingbery;  40,000 

►  KOB-TV  (4)  NBC,  DuM;  Branham;  40,548 
Roswellt — 

»►  KSWS-TV  (8)  ABC,  DuM;  Meeker;  19,233 

NEW  YORK 

Albany  (Schenectady,  Troy) — 

WPTR-TV  (23)  6/10/53-Unknown 

►  WROW-TV    (41)    ABC,    CBS,    DuM;  Boiling; 

72,345 

WTVZ  (*17),  7/24/52-Unknovm 
Binghamton — 

a-WNBF-TV  (12)  ABC,  CBS,  NBC,  DuM;  Boi- 
ling; 269,880 

WQTV  (*46),  8/14/52-Unknown 
Bloomingdalet  (Lake  Placid) — 

WBLD  (5)  12/2/53-Summer  '54 
Buffalo — 

►  WBEN-TV  (4)  ABC,  CBS,  DuM;  Harrington, 

Righter  &  Parsons;  388,799.  See  footnqte  (a). 

►  WBUF-TV  (17)  ABC.  CBS,  DuM;  H-R;  120.000 
WTVF  (»23)  7/24/52-Unknown 

Niagara  Frontier  Amusement  Corp.  (2)  Initial 

Decision  2/17/54 
Carthaget — 

The  Brockway  Co.  (7)  ABC,  CBS;  3/3/54- 

Summer  '54 
Elmira — 

►  WECT  (18)  NBC;  Everett-McKinney;  28,639 
*•  WTVE  (24)  ABC.  CBS,  NBC,  DuM;  Forjoe; 

27.485 
Ithacat — 

WHCU-TV  (20)  CBS;  1/8/53-November  '54 
WIET  C14),  1/8/53-Unknovm 
Jamestownt — 
WJTN-TV  (58),  1/23/53-Unknoum 

Kingstonf — 

WKNY-TV   (66)   CBS,  NBC,  DuM;  Meeker; 

1/23/53-4/1/54 

New  York — 

►  WABC-TV  (7)  ABC;  Petry;  4,150,000 

►  WABD  (5)  DuM;  Avery-Knodel;  4,150.000 

►  WATV  (13)  See  Newark.  N.  J. 

►  WCBS-TV  (2)  CBS;  CBS  Spot  Sis.;  4.150,000 

►  WNBT  (4)  NBC;  NBC  Spot  Sis.;  4.150,000 

►  WOR-TV  (9)  WOR;  WOR-TV  Sis.;  4,150,000 

►  WPIX  (11)  Free  &  Peters;  4.150,000 
WGTV    (*25),  8/14/52-Unknown 

Rochester — 
WCBF-TV  (15),  6/10/53-Unknovm 

►  WHAM-TV  (6)  ABC,  CBS,  NBC,  DuM;  Hol- 

lingbery;  216,000 

►  WHEC-TV  (10)  ABC,  CBS;  Everett-McKinney; 

216,000 

WRNY-TV  (27),  4/2/53-Vnknovm 
WROH  (*21),  7/24/52-Unknovm 

►  WVET-TV  (10)  ABC,  CBS;  BoUing;  216,000 
Schenectady  (Albany,  Troy)— 

a-  WRGB  (6)  ABC.  CBS.  NBC,  DuM;  NBC  Spot 

Sis;  306,200 
a-WTRI  (35)  CBS;  Headley-Reed;  70.188 
Syracuse — 

a-WHEN-TV  (8)  ABC,  CBS,  DuM;  Katz;  299,000 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operatinc  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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WHTV  (943).  9/18/52-Unknown 

►  WSYR-TV  (3)  NBC;  Headley-Reed;  336,690 
Utica— 

WFRB  (19),  7/1/53-Unknovm 

►  WKTV   (13)  ABC,  CBS,  NBC,  DuM;  Cooke; 

135,000 

NORTH  CAROLINA 

Ashevillet — 

»-  WISE-TV  (62)  ABC,  CBS,  NBC,  DuM;  Boiling; 
16,000 

WLOS-TV  (13)  12/9/53-Aug.  '54 

Chapel  Hillt— 

WUNC-TV  (•*),  9/30/53-September  '54 

Charlotte — 

►  WAYS-TV    (36)    ABC,    NBC,    DuM;  Boiling; 

40,000 

►  WBTV  (3)  CBS,  NBC,  DuM;  CBS  Spot  Sis.; 

391,158 

Durhamt — 

WTIK-TV  (11)  1/21/54-Unknown 

Fayette  villef — 

Fayetteville  Bcstrs.  Inc.  (18)  Initial  Decision 

3/16/54 

Goldsborot — 

WTVX  (34),  9/30/53-Unknovm 

Greensboro — 

WCOG-TV    (57)    ABC;    Boiling;  11/20/52-Un- 

known 

►  WFMY-TV   (2)   CBS;   Harrington,  Righter  & 

Parsons;  219,203 

Greenville — 

►  WNCT  (9)  ABC.  CBS,  NBC,  DuM;  Pearson; 

45,000 

Raleigh— 

»■  WNAO-TV  (28)  ABC,  CBS,  NBC,  DuM;  Avery  - 

Knodel;  52,190 

Wilmingtont — 

WMFD-TV  (6)  NBC;  Weed;  7/30/53-4/1/54 
WTHT  (3)  2/17/54-5/15/54 
Winston-Salem — 

►  WSJS-TV  (12)  NBC;  Headley-Reed;  182.007 

►  WTOB-TV  (26)  ABC.  DuM;  H-R;  47,300 

NORTH  DAKOTA 

Bismarckt — 

I     ►  KFYR-TV  (5)  CBS,  NBC,  DuM;  Blair;  6.125 
j    Fargot — 

►WDAY-TV  (6)  ABC,  CBS.  NBC,  DuM;  Free  & 

Peters;  42,660 

Grand  Forkst — 

KNOX-TV   (10)  3/10/54-Unknown 

Minott — 

»•  KCJB-TV  (13)  ABC,  CBS.  NBC.  DuM;  Weed; 
17.000 

Valley  Cityt— 

KXJB-TV  (4)  CBS;  Weed;  8/5/53-July  '54 

OHIO 

I     Akron — 

►  WAKR-TV  (49)  ABC;  Weed;  49,431 
I    Ash  tabulat — 

I    *-WICA-TV  (15)  17,500 

I  Cincinnati — 

WCET  C48),  12/2/53-Unknown 
*■  WCPO-TV  (9)  ABC,  DuM;  Branham;  490.000 
+■  WKRC-TV  (12)  CBS;  Katz;  450,000 
>■  WLWT  (5)  NBC;  WLW  Sis.;  450,000 

WQXN-TV  (54)  Forjoe;  5/14/53-October  '54 
Cleveland — 

WJERE-TV  (05),  6/18/53-Unknown 

►  WEWS  (5)  CBS;  Branham;  834.286 

►  WNBK  (4)  NBC;  NBC  Spot  Sis;  865.425 

►  WXEL  (8)  ABC.  CBS.  DuM;  Katz;  823.629 
WHK-TV  (19)  U/25/53-Unknown 

Columbus — 

WBNS-TV  (10)  CBS;  Blair;  307.000 
WLWC  (4)  NBC;  WLW  Sis.;  307.000 
WOSU-TV  C34),  4/22/53-Unknovm 

►  WTVN  (6)  ABC.  DuM;  Katz;  336.737 
Dayton — 

►  WHIO-TV  (7)  ABC.  CBS.  DuM;  Hollingbery; 

540,470 

►  WIFE  (22)  Headley-Reed;  41.907 

►  WLWD  (2)  NBC;  WLW  Sis;  310.Q00 
Elyriat— 

WEOL-TV  (31)  2/11/54-Fall  '54 

Lima' — 

WIMA-TV  (35)  Weed;  12/4/52-Spring  '54 

►  WLOK-TV  (73)  CBS.  NBC.  DuM;  H-R;  49.079 
Massillont — 

WMAC-TV  (23)  Petty;  9/4/52-4/15/54 
WWSTV-TV  (9)  CBS:  Avery-Knodel:  1.083.000 


Toledo — 

►  WSPD-TV  (13)  ABC,  CBS,  NBC,  DuM;  Katz; 

279,029 

Youngstown — 

►  WFMJ-TV  (73)  NBC;  Headley-Reed;  115,000 

►  WKBN-TV   (27)   ABC,  CBS,   DuM;  Raymer; 

114,699 

WUTV  (21)  Petry;  9/25/52-Vnknovm 

Zanesville — 

►  WHIZ-TV  (50)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 29,351 

OKLAHOMA 

Adat— 

KTEN  (10),  12/16/53-6/1/54 

Enidt 

KGEO-TV  (5),  12/16/53-Unknown 
Lawtont — 

►  KSWO-TV   (7)   Everett-McKinney;  36,217 
Steubenville — 

Miamit — 
KMIV  (58),  4/22/S3-Unknown 

Muskogeet — 

Tulsa  Bcstg.  Co.  (8)  Initial  Decision  3/3/54 

Oklahoma  City— 

KMPT  (19)  DuM;  Boiling;  98.267 
KTVQ  (25)  ABC,  DuM;  H-R;  100.082 

►  KWTV  (9)  CBS;  Avery-Knodel;  256,102 

WKY-TV  (4)  ABC,  CBS,  NBC,  DuM;  Katz; 

256,102 

KETA  (*13)  12/2/53-Unknown 
Tulsa— 

►  KCEB  (23)  Boiling 

►  KOTV  (6)  ABC,  CBS,  NBC;  Petry;  229,000 

KSPG  (17)  2/4/54-Unknown 

OREGON 

Eugenet — 

KVAL-TV    (13)    NBC;    Hollingbery;  5/14/53- 
4/13/54 

Medford — 

KBES-TV  (5)  ABC.  CBS.  NBC.  DuM;  Blair 

Portland — 

►  KOIN-TV  (6)  ABC,  CBS;  Avery-Knodel;  167,183 

►  KPTV  (27)  NBC;  NBC  Spot  Sis.;  161,309 
Oregon  Tv  Inc.  (12),  Initial  Deciston  11/10/53 

Salemt— 

KPIC    (24)    12/9/53-Unknown    (granted  STA 
Aug.  4) 

KSLM-TV  (3),  9/30/53-Unknovm 
PENNSYLVANIA 

Allentownt — 

WFMZ-TV   (67)   Avery-Knodel;  7/16/53-Sum- 
mer  '54 

WQCY  (39).  8/12/53-Unknown 
Altoona — 

►  WFBG-TV  (10)  ABC.  NBC.  DuM;  H-R;  418.798 
Bethlehem — 

►  WLEV-TV  (51)  NBC:  Meeker;  64.427 

Chambersburgt — 

►  WCHA-TV  (46)  Forjoe;  13.500 

Easton — 

►  WGLV  (57)  ABC.  DuM;  Headley-Reed;  65.09B 
Erie — 

►  WICU   (12)    ABC.   CBS.   NBC.   DuM;  Petry; 

208,500 

WSEE    (35.)    CBS;    Avery-Knodel;  10/14/53- 
4/25/54 

WLEU-TV  (66)  12/31/53-Unknown 
Harrisburg — 

WCMB-TV  (27)  Cooke;  7/24/53-5/1/54 

►  WHP-TV  (55)  CBS;  Boiling;  118,150 

►  WTPA  (71)  NBC;  Headley-Reed;  118.150 
Hazletont — 

WAZL-TV  (63)  Meeker;  12/18/52-Unknown 

Johnstown — 

►  WARD-TV  (56)  Weed 

►  WJAC-TV  (6)  ABC.  CBS,  NBC.  DuM;  Kafz: 

750.453 

Lflncsstcr^- 

►  WGAL-TV  (8)  ABC.  CBS.  NBC.  DuM:  Meeker; 

289.960 

WWLA  (21)  Venard;  5/7/53-Fall  '54 
Lebanon! — 

►  WLBR-TV  (15)  Pearson;  138.300 

New  Castlet — 
WKST-TV  (45)  DuM;  Everett-McKinney;  109,691 

Philadelphia — 

►  WCAU-TV  (10)  CBS;  CBS  Spot  Sis.;  1.592.000 

►  WFIL-TV  (6)  ABC,  DuM;  Katz;  1,793,362 
WIBG-TV  (23).  10/21/53-Unknown 


Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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WIP-TV  (29),  U/26/52-Unknotsn 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767,042 
Pittsburgh — 

►  WDTV  (2)  ABC.  CBS,  NBC,  DuM;  DuM  Spot 

Sis.;  808,780 

►  WENS  (16)  ABC,  CBS;  Petry;  236,452 

►  WKJF-TV  (53)  Weed:  .188,469 

WQED  (*13)  5/14/53-4/5/54  (granted  STA  Oct. 
14) 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknovm 
Reading — 

►  WEEU-TV    (33)   ABC,   NBC;  Headley-Reed; 

45,973 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scranton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  135,000 

►  WGBI-TV  (22)  CBS;  Blair;  150,000 

►  WTVU  (73)  Everett-McKinney;  150,424 

Sharont — 

WSHA  (39)  1/27/54-Unknown 
Wilkes-Barre— 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  130,000 

►  WTLK-TV    (34)    ABC,    DuM;    Avery-Knodel ; 

155,000 

Williamsportt — 
WRAK-TV   (36)    Everett-McKinney;  11/13/52- 
Spring  '54 
York— 

►  WNOW-TV  (49)  DuM;  Hollingbery;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS,  NBC,  DuM;  Weed; 

1,098,189 

WNET  (16)  ABC,  DuM;  Raymer;  4/8/53-4/1/54 
(granted  STA  Feb.  3) 

WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54),  10/21/53-Unknown 
Andersont — 

►  WAIM-TV  (40)  CBS;  Forjoe;  43,500 
Camdent — 

WACA-TV  (15)  6/3/53— Unknown 

Charleston — 

►  WCSC-TV  (5)  ABC,  CBS,  NBC.  DuM;  Free  * 

Peters;  71,428 

Southern  Bcstg.  Co.  (2)  NBC;  Initial  Decision 
2/23/54-September  '54 
Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  41,207 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  94,056 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  40,107 

Florencet — 

WPDV  (8),  CBS;  11/25/53-Sept.  '54 

Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  287,266 

►  WGVL  (23)  ABC,  DuM;  H-R;  55,353 

Greenwoodt — 
WCRS-TV  (21),  4/8/53-Unknown 

Spartan  burgt — 

WSPA-TV  (7)  CBS;  11/25/53-Unknown 
WSCV  (17)  7/30/53-Vnknown 

SOUTH  DAKOTA 

Rapid  City!— 

The  Hills  Bcstg.  Co.  (7)  2/24/54-Unknown 

Sioux  Falls!— 

►  KELO-TV  (11)  ABC,  CBS,  NBC;  Raymer;  53,076 

TENNESSEE 

Chattanooga! — 
WOUC  (49)  Pearson;  8/21/52-Unknown 
WTVT  (43),  8/21/52-Unknown 

WDEF-TV  (12)  NBC;  Branham;  1/28/54-4/25/54 
J  3  c  k  c  o  n  *f 

WDXI-TV  (9)  Burn-Smith;  12/2/53-Summer  '54 


HOWARD  E-  STARK 

„  nHiWUL  C0HSUUAMTS 
BROKERS  «ri  n»»«*M  STMI0HS 
RADIO  and  TELM"1 


90EAST5a-  STREET 
NEW  VORK  22. 


ldorado 


5.040S 


Johnson  Cltyt — 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 54,209 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  61,630 

►  WTSK  (26)  CBS,  DuM;  Pearson;  58,550 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  257,000 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  257,000 
Nashville— 

►  WSIX-TV  (8)  CBS;  Hollingbery;  184,122 

►  WSM-TV  (4)  ABC,  CBS.  NBC.  DuM;  Petry; 

184,122 

Old  Hickory  (Nashville) — 

WLAC-TV  (5)  Katz;  8/5/53-6/1/54 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  Pearson;  20,810 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  46,466 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  46,466 
KLYN-TV  (7),  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS.  NBC,  DuM;  Raymer; 

58,451 

Beaumontt — 
KBMT  (31),  12/4/52-Unknown 
KTRM-TV  (6),  Initial  Decision  7/22/53 

Corpus  Christit — 

KVDO  (22)  1/6/53-6/15/54 

KTLG  (43)  12/9/53-Unknown 
Dallas — 

KDTX  (23),  1/15/53-Unknoton 

KLIF-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  368,500 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  322,500 
El  Paso— 

►  KROD-TV   (4)    ABC,   CBS,   DuM;  Branham; 

48,102 

►  KTSM-TV  (9)  NBC;  Hollingbery;  37,429 
Trinity  Bcstg.  Corp  (13)  Forjoe  3/18/54-6/1/54 

Ft.  Worth— 
KTCO  (20),  3/11/53-Unknown 

►  WBAP-TV   (5)   ABC,   NBC;   Free  &  Peters; 

306,323 
Galveston — 

►  KGUL-TV  (11)  CBS;  CBS  Spot  Sis.;  276,000 
Harlingent — 

►  KGBT-TV  (4)  ABC.  CBS.  DuM;  Pearson:  31.300 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  68,144 

►  KPRC-TV  (2)  ABC,  CBS,  NBC,  DuM;  Petry; 

303,500 

KTVP  (23),  1/8/53-Unknown 

►  KUHT  (»8)  281,500 

KXYZ-TV  (29),  6/18/53-Unknown 
Houston  Tv  Co.  (13),  2/23/54  Unknown 
Longviewt — 

►  KTVE  (32)  Forjoe;  16,100 
Lubbockt — 

►  KCBD-TV  (11)  ABC,  NBC;  Pearson;  44,387 

►  KDUB-TV    (13)    CBS,    DuM:  Avery-Knodel; 

44,387 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 
Lufkinf— 

KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 
Marshall! — 

KMSL  (16),  6/25/53-Unknown 
Midland — 

►  KMID-TV  (2)  NBC;  Venard;  30,000 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Venard;  21,115 
San  Antonio — 

KALA  (35),  3/26/53-Unknown 

►  KGBS-TV  (5)  ABC,  CBS,  DuM;  Katz;  184,299 

►  WOAI-TV  (4)  NBC;  Petry;  184,299 

Sweetwater! — 
KPAR-TV  (12)  CBS;  Avery-Knodel;  8/26/53- 
Unknown 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  71,815 
Texarkans  

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  66,223 
Tyler!— 

►  KETX  (19)  ABC,  CBS,  NBC.  DuM;  Headley- 

Reed;  18,232 

KLTV  (7)  1/27/54-Unknown 

Victoria! — 

KNAL  (19)  Best;  3/26/53-Unknown 

Waco!— 

►  KANG-TV  (34)  ABC;  Pearson;  28,000 
Weslaco! — 

KRGV-TV  (5;  NBC,  DuM;  Raymer;  7/16/53- 

4/1/54    (granted   STA   Jan.  18) 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  85,300 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provo! — 

KOVO-TV  (11),  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  155,300 


►  KSL-TV  (5)  ABC,  CBS.  DuM;  CBS  Spot  Sla.; 

155,300 

KUTV  (2)  ABC;  Hollingbery;  3/28/53-8/15/54 
VERMONT 

Montpeliert — 

WCAX  Bcstg.  Corp.  (3)  CBS;  Weed;  3/12/54- 
8/15/54 

VIRGINIA 

Danville! — 

►  WBTM-TV  (24)  ABC;  Hollingbery;  15,000. 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  81,400 
Harrisonburg! — 

►  WSVA-TV  (3)  NBC;  Devney;  78,345 
Lynchburg — 

►  WLVA-TV  (13)  CBS,  DuM;  Hollingbery  102.281 
Newport  News — 

►  WACH  (33)  Avery-Knodel 

Norfolk— 

►  WTAR-TV  (4)  ABC,  CBS,  DuM;  211,772 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  92,000 

►  WVEC-TV  (15)  See  Hampton 
Richmond — 

WOTV  (29),  12/2/53-Unknovan 

►  WTVR    (6)    ABC,   CBS,   NBC,   DuM;  Blair; 

435,949 
Roanoke — 

►  WSLS-TV    (10)    ABC,    NBC;  Avery-Knodel; 

241,158 

WASHINGTON 

Bellingham!— 

►  KVOS-TV  (12)  Forjoe;  54,097 
Seattle— 

►  KING-TV  (5)  ABC;  Blair;  339,400 

►  KOMO-TV  (4)  NBC;  Hollingbery;  339,400 
KUOW-TV  (»9),  12/23/ 53-September  '54 

Spokane — 

►  KHQ-TV  (6)  ABC,  NBC;  Katz;  55,048 

►  KXLY-TV  (4)  DuM;  Walker;  67,159 
Louis  Wasmer  (2)  3/18/54-Sept.  '54 

Tacoma — 

►  KMC- TV  (13)  Branham;  339,400 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  339,400 
Vancouver! — 

K VAN- TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 
KIMA-TV  (29)  CBS;  Weed;  18,450 

WEST  VIRGINIA 

Beckley! — 

WBEY  (21),  6/25/S3-Unknown 
Charlestont — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  35,900 
WCHS-TV  (8)  CBS;  Branham;  2/11/54-7/15/54 

Clarksburg! — 

WBLK-TV  (12)  Branham;  2/17/54-9/1/54 
Fairmontt — 

WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perna; 
7/1/53-3/28/54 
Huntington — 

►  WSAZ-TV  (3)  ABC,  CBS,  NBC,  DuM;  Katz; 

300.443 
Parkersburg! — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  20,000 
Wheeling — 

WLTV  (51),  2/11/53-Unknovm 

►  WTRF-TV  (7)  NBC;  Hollingbery;  451,500 

WISCONSIN 

Eau  Clalret— 

►  WEAU-TV  (13)  ABC,  NBC.  DuM;  Hollingbery; 

55.700 
Green  Bay — 

►  WBAY-TV  (2)  ABC,  CBS,  NBC,  DuM;  Weed; 

191.253 

Valley  Telecasting  Co.  (5)  3/10/54-Unknown 
La  Crosse! — 

WKBT  (8)  CBS,  NBC;  Raymer;  10/28/53-7/1/54 

WTLB  (38)  12/16/53-Unknown 
Madison — 

WHA-TV  (*21)  10/7/53-5/3/54 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  39,000 

►  WMTV  (33)  ABC,  DuM;  Meeker;  36,500 
Marinette! — 

WMBV-TV  (11)  NBC;  George  Clark;  11/18/53- 
August  '54 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  285,000 

►  WOKY-TV  (19)  ABC,  DuM;  H-R;  236,640 

►  WTMJ-TV  (4)  ABC.  NBC,  DuM;  Harrington. 

Righter  &  Parsons;  660,770 
Neenah! — 

►  WNAM-TV  (42)  George  Clark 

Superior! — 

►  WDSM-TV  (6)  CBS:  Free  &  Peters 
Wausaut — 

WOSA-TV  (16)  Rambeau;  2/10/54-7/1/54 


Casper! — 

KSPR-TV 
Chevennet — 
►  KFBC-TV 


WYOMING 
(2),  5/14/53-Unknovm 

(5)   CBS;  Hollingbery 
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ALASKA 

Anchorage! — 

►  KFIA  (2)  ABC,  CBS;  Weed 

►  KTVA  (11)  NBC,  DuM;  Feltis 

Fairbanks! — 

KFIF  (2)  ABC.  CBS;  7/1/53-Sprtng  '54 

Directory  Information  is  in  following  order:  call  = 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta-EJ 
tions;  date  of  grant  and  commencement  target 
date  for  grantees. 

Broadcasting    •  Telecasting1! 
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HAWAII 

Honolulut — 

KGMB-TV  (9)  ABC,  CBS;  Free  &  Peters; 
50,000 

KONA  (11)  NBC,  DuM;  NBC  Spot  Sis;  43,250 
KULA-TV  (4)  ABC:  Headley-Reed;  5/14/53- 
4/16/54  (granted  STA  Feb.  1) 

PUERTO  RICO 

San  Juant — 

WAPA-TV  (4)  ABC,  NBC,  DuM;  Caribbean 
Networks;  8/12/53-4/9/54  (granted  STA  March 
5) 

WKAQ-TV  (2)  Inter-American,  7/24/52-3/29/54 
(granted  STA  Feb.  12) 

CANADA 
Londont — 

►  CFPL-TV  (10)  35,000 
Montreal — 

CBFT  (2)  143,005 
CBMT  (6)  143,005 
Dttawa — 

►  CBOT  (4)  10,100 
ludburyt — 

►  CKSO-TV  (5)  4,938 
Toronto — 

CBLT  (9)  222,500 
Vancouver — 
CBUT  (2) 

MEXICO 

Matamorost  (Brownsville,  Tex.) — 

►  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM;  Young; 
31.200 

Hjuanat  (San  Diego)— 

►  XETV  (6)  Weed;  213,175 


Total  stations  on  air  in  U.  S.  and  possessions: 
172;  total  cities  with  stations  on  air:  246.  Both 
otals  include  stations  XELD-TV  and  XETV 
fexico  as  well  as  educational  outlets  that  are 
iperating.   Total  sets  in  use  28,814,724. 

Indicates  educational  stations. 

Cities  NOT  interconnected  with  AT&T. 

a)  Figure  does  not  include  285,417  sets  which 
VBEN-TV  Buffalo  reports  it  serves  in  Canada. 

b)  Number  of  sets  not  currently  reported  by 
VHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
44  on  July  10,  1952. 

c)  President  Gilmore  N.  Nunn  announced  that 

Konstruction  of  WLAP-TV  has  been  temporarily 
uspended  [B«T,  Feb.  22].  CP  has  not  been  sur- 
endered. 
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UPCOMING 
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ROADCASTING 


Telecasting 


April  27-29:  Senate  Communications  Subcommit- 
tee holds  open  hearings  on  status  and  develop- 
ment of  ultra  high  frequency  channels  and 
consideration  of  Johnson  multirjle-owner.=hip 
bill.    Room  G-16,  Senate  Office  Bldg.  10  a.m. 

April  28:  Brand  Names  Day. 

April  29-May  1:  Southern  California  Advertising 
Agencies  Assn.,  Deep  Well  Inn,  Palm  Springs. 

April  30-May  1:  Radio-tv  news  clinic,  U.  of  Illi- 
nois, Urbana. 

MAY 


MARCH 

larch  28-30:  Arkansas  Broadcasters  Assn.,  Albert 
Pike  Hotel,  Little  Rock. 

larch  29-30:  Briefing  conference  on  communica- 
tions law  and  regulation,  sponsored  by  Federal 
Communications  Bar  Assn.,  Sheraton  Park  Ho- 
tel, Washington. 

larch  29-30:  NARTB  Tv  Code  Review  Board, 
Washington,  D.  C. 

larch  30-31:  Ohio  Assn.  of  Radio-Tv  Broadcast- 
ers, Mansfield-Leland  Hotel,  Mansfield. 

Harch  31:  Testimonial  dinner  for  Judge  Justin 
Miller,  retiring  NARTB  board  chairman,  May- 
flower Hotel,  Washington,  D.  C. 

APRIL 

pril  1:  Comments  due  on  FCC  proposed  license 
fees. 

pril  2:  Canadian  Broadcasting  Corp.,  board  of 
governors,  Railway  Committee  Room,  Parlia- 
ment Bldgs.,  Ottawa. 

>ril  4:  Kansas  Assn.  of  Radio  Broadcasters, 
Baker  Hotel,  Hutchinson. 

pril  4-6:  American  Public  Relations  Assn.,  Ho- 
tel Biltmore,  New  York. 

pril  5-7:  CBS-TV  Film  Sales  Clinic,  New  York. 
>ril  7-10:  Ohio  State  U.  Institute  for  Education 
by  Radio-Tv,  Columbus. 

pril  8:  Nebraska  Broadcasters  Assn.,  Hotel  Pad- 
dock, Beatrice. 

pril  9-10:  Alabama  Broadcasters  Assn.,  Admiral 
Semmes  Hotel,  Mobile. 

pril  9-10:  Washington  State  Assn.  of  Broad- 
casters, Ridpath  Hotel,  Spokane, 
pril  11:  Replies  due  to  comments  on  FCC  pro- 
posed license  fees. 

pril  12-18:  National  Advertising  Agency  Net- 
work management  conference,  Boca  Raton  Ho- 
tel &  Club,  Boca  Raton,  Fla. 
pril  13:  Sigma  Delta  Chi  awards  dinner,  New 
York. 

pril  18-23:  Inside  Advertising  Week, 
pril  19:    Advertising  seminar,  Canadian  Assn. 
of  Radio-Tv  Broadcasters,  Toronto, 
pril    22-24:    American    Assn.    of  Advertising 
Agencies,  Greenbrier,  White  Sulphur  Springs, 
W.  Va. 

pril  23:  Texas  Assn.  of  Broadcasters,  Adolphus 
Hotel,  Dallas, 
iril  23-25:  Fourth  District,  Advertising  Federa- 
tion of  America,  Soreno  Hotel,  St.  Petersburg, 
Fla. 

pril  23-25:  American  Women  in  Radio  &  Tele- 
vision, annual  convention,  Kansas  City,  Mo. 
>ril  24 :  Spring  Technical  Conference,  sponsored 
by  Cincinnati  section,  Institute  of  Radio  En- 
gineers, Cincinnati. 

Wil    25:    Los    Angeles    Advertising  Women, 
awards  dinner,  Los  Angeles, 
iril  27-28:  Pennsylvania  Assn.  of  Broadcasters, 
Pocono  Manor  Inn,  Mt.  Pocono. 


-tising  Conference,  Con- 
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Washington. 

May  4-7:  Assn.  of  Canadian  Advertisers,  Royal 

York  Hotel,  Toronto. 
May  5-7:    IRE  Seventh  Region  Conference  & 

Electronic  Exhibit,  Multnomah  Hotel,  Portland. 

Ore. 

May  14:  International  Advertising  Assn.,  Hotel 

Plaza,  New  York. 
May    15:    Indiana    Radio-Tv    Newsmen,  WISH 

studios,  Indianapolis. 


May  18-21:  RTNDA  tv  news  seminar,  Orrington 
Hotel.  Evanston,  111. 

May  23-27:  NARTB  Convention,  Palmer  House, 
Chicago. 

SPECIAL  LISTING 

BMI  Program  Clinics 

March  29:  Little  Rock.  Ark.;  Minneapolis,  Minn. 
March  31:  Oklahoma  City;  (city  unnamed)  Ohio 
April  2:  Jefferson  City,  Mo.;  Jackson,  Mich. 
April  5:  Hutchinson,  Kan.;  Altoona,  Pa. 
April  7:   Beatrice,  Neb.;  Camden,  N.  J. 
April  9:   Des  Moines,  Iowa;  Washington,  D.  C. 

(D.  C.-Md.) 
April  12:  Chicago;  Hamilton,  Ont. 
/^pril  13:  Milwaukee,  Wis. 
April  14:   Syracuse,  N.  Y. 
June  7:  Winnipeg,  Man. 
June  9:   Regina,  Sask. 
June  11 :  Edmonton.  Alta. 
June  14:  Amherst,  N.  B.;  Butte,  Mont. 
June  16:  Boston;  (city  unnamed)  Idaho 
June  18:  Portland,  Me.;  Salt  Lake  City 
June  21 :  Colorado  Springs,  Colo. 
June  23:  Huron,  S.  D. 
June  25:  (city  unnamed)  Indiana 


Pioneers  of 
Electronics 

THOMAS  ALVA  EDISON 

The  greatest  electronics 
pioneer,  Thomas  Edison, 
personified  the  saying  that 
"genius  is  98  per  cent  perspira- 
tion and  2  per  cent  inspiration." 
Although  responsible  for  over 
thirty  different  patents,  Edison 
did  not  concern  himself  with 
what  might  be  of  service  in  later 
centuries;  he  confined  himself 
to  the  needs  of  the  present! 


JL/^<1$?£  too  felt  the  need  of 
Cj  the  present  when  it 
perfected  the  Vidicon  Camera.  Al- 
though Dage  is  made  up  of  young 
pioneering  engineers,  it  has  the  long- 
est Vidicon  engineering  experience  in 
the  television  field. 

•  Dage  was  first  to  realize  the  po- 
tentialities of  the  Vidicon  pick- 
up tube. 

•  Dage  is  first  with  the  Vidicon 
Camera  and  first  with  new  de- 
velopments. 

•  The  Dage  Vidicon  Camera  is  Vi 
the  cost  of  competitive  makes. 


for  film  and  live  pick-up 

The  American  Broadcasting  Company  first 
obtained  excellent  results  in  a  pickup  of  the 
Presidential  Inaugural  parade  with  Dage 
Camera  equipment. 

Dage  continued  its  development  and  pro- 
duction of  Vidicon  equipment  for  studio  and 
remote  use.  Thus,  a  completely  original  line 
of  TV  broadcast  equipment  was  developed 
including  camera,  camera  control,  switching 
fading  unit,  and  RTMA  sync  generator. 

A  few  of  Mony  Users  of  Dage  Television  Equipment 


American  Broadcasting 

Company 
Illinois  Tech 
WFIL-TV 

Flight  Determination  Lab — 
WSPG 


Oregon  Technical  Institute 
Ketchikan  TV 
Commonwealth  Edison 
Chrysler  Corporation 
American  Television  Institute 
Chicago  Teachers'  College 


See  the  Dage  exhibit  at  the  NARTB  convention  in  Chicago, 
May  23-27.  Write  today  for  your  free  copy  of  1  he  Story 
of  the  Dage  Vidicon  Camera." 
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WIP-TV  (29),  11/26/52-Unknown 

►  WPTZ  (3)  NBC;  Free  &  Peters;  1,767,042 
Pittsburgh— 

►  WDTV  (2)  ABC.  CBS,  NBC.  DuM;  DuM  Spot 

Sis.;  808,780 

►  WENS  (16)  ABC,  CBS;  Petry;  236,452 

►  WKJF-TV  (53)  Weed;  .188.469 

WQED  (*13)  5/14/53-4/5/54  (granted  STA  Oct. 
W 

WTVQ  (47)  Headley-Reed;  12/23/52-Unknown 
Reading — 

►  WEEU-TV    (33)   ABC,   NBC;  Headley-Reed; 

45,973 

►  WHUM-TV  (61)  CBS;  H-R;  175,000 
Scran  ton — 

►  WARM-TV  (16)  ABC;  Hollingbery;  135,000 

►  WGBI-TV  (22)  CBS;  Blair;  150,000 

►  WTVU  (73)  Everett-McKinney;  150,424 

Sharont — 

WSHA  (39)  1/27/54-Unknown 
Wilkes-Barre— 

►  WBRE-TV  (28)  NBC;  Headley-Reed;  130,000 

►  WILK-TV    (34)    ABC,    DuM;    Avery-Knodel : 

155,000 

Williamsportt — 
WRAK-TV   (36)    Everett-McKinney;  11/13/52- 
Spring  '54 
York— 

►  WNOW-TV  (49)  DuM;  Hollingbery;  72,000 

►  WSBA-TV  (43)  ABC;  Young;  76,100 

RHODE  ISLAND 

Providence — 

►  WJAR-TV  (10)  ABC,  CBS.  NBC,  DuM;  Weed: 

1,098,189 

WNET  (16)  ABC,  DuM;  Raymer;  4/8/53-4/1/54 
(granted  STA  Feb.  3) 

WPRO-TV  (12)  Blair;  9/2/53-Unknown  (grant- 
ed STA  Sept.  23) 

SOUTH  CAROLINA 

Aikent — 

WAKN-TV  (54),  10/21/53-Unknown 
Andersont — 

►  WAIM-TV  (40)  CBS;  Forjoe;  43,500 
Camdent — 

WACA-TV  (15)  6/3/53— Unknown 

Charleston — 

►  WCSC-TV  (5)  ABC.  CBS.  NBC.  DuM;  Free  * 

Peters;  71,428 

Southern  Bcstg.  Co.  (2)  NBC;  Initial  Decision 
2/23/54-September  '54 
Columbia — 

►  WCOS-TV  (25)  ABC;  Headley-Reed;  41,207 

►  WIS-TV  (10)  NBC;  Free  &  Peters;  94,056 

►  WNOK-TV  (67)  CBS,  DuM;  Raymer;  40.107 

Florencet — 

WPDV  (8),  CBS;  U/25/53-Sept.  '54 

Greenville — 

►  WFBC-TV  (4)  NBC;  Weed;  287,266 

►  WGVL  (23)  ABC,  DuM;  H-R;  55,353 

Greenwoodt — 
WCRS-TV  (21),  4/8/53-Unknown 

Spartanburgt — 

WSPA-TV  (7)  CBS;  U/25/53-Unknown 
WSCV  (17)  7/30/53-Unknown 

SOUTH  DAKOTA 

Rapid  Cityt— 

The  Hills  Bcstg.  Co.  (7)  2/24/54-Vnknown 

Sioux  Fallst— 

►  KELO-TV  (11)  ABC,  CBS,  NBC;  Raymer;  53,076 

TENNESSEE 

Chattanoogat — 
WOVC  (49)  Pearson;  8/21/52-Unknown 
WTVT  (43),  8/21/52-Unknown 

WDEF-TV  (12)  NBC;  Branham;  1/28/54-4/25/54 

JaiVDXI-TV  (9)  Burn-Smith;  12/2/53-Summer  '54 


HOWARD  E-  STARK 


W  EASTS.™ 
NEW  YORK 


Ev.OORADO  S*40S 


Johnson  Cityt — 

►  WJHL-TV  (11)  ABC,  CBS,  NBC,  DuM;  Pear- 

son; 54,209 
Knoxville — 

►  WATE  (6)  ABC,  NBC;  Avery-Knodel;  61.630 

►  WTSK  (26)  CBS,  DuM;  Pearson;  58,550 
Memphis — 

►  WHBQ-TV  (13)  CBS;  Blair;  257,000 

►  WMCT  (5)  ABC,  NBC,  DuM;  Branham;  257,000 
Nashville— 

►  WSDC-TV  (8)  CBS;  Hollingbery;  184,122 

►  WSM-TV  (4)  ABC.  CBS,  NBC.  DuM;  Petry; 

184,122 

Old  Hickorv  (Nashville) — 

WLAC-TV  (5)  Katz;  8/5/53-6/1/54 

TEXAS 

Abilenet — 

►  KRBC-TV  (9)  Pearson;  20,810 
Amarillo — 

►  KFDA-TV  (10)  ABC,  CBS;  Branham;  46,466 

►  KGNC-TV  (4)  NBC,  DuM;  Katz;  46,466 
KLYN-TV  (7),  12/11/53-Unknown 

Austin — 

►  KTBC-TV  (7)  ABC,  CBS,  NBC,  DuM;  Raymer; 

58,451 

Beaumontt — 
KBMT  (31),  12/4/52-Unknown 
KTRM-TV  (6),  Initial  Decision  7/22/53 

Corpus  Christit — 

KVDO  (22)  1/6/53-6/15/54 

KTLG  (43)  12/9/53-Unknown 
Dallas— 

KDTX  (23),  1/15/53-Unknown 

KL1F-TV  (29)  2/12/53-8/1/54 

►  KRLD-TV  (4)  CBS;  Branham;  368,500 

►  WFAA-TV  (8)  ABC,  NBC,  DuM;  Petry;  322,500 
El  Paso— 

►  KROD-TV   (4)    ABC,   CBS,   DuM;  Branham; 

48,102 

►  KTSM-TV  (9)  NBC;  Hollingbery;  37,429 

Trinity  Bcstg.  Corp  (13)  Forjoe  3/18/54-6/1/54 
Ft.  Worth— 
KTCO  (20),  3/11/53-Unknown 

►  WBAP-TV   (5)   ABC,   NBC;   Free  &  Peters; 

306,323 
Galveston — 

►  KGUL-TV  (11)  CBS;  CBS  Spot  Sis.;  276,000 
Harlingent — 

►  KGBT-TV  (4)  ABC,  CBS,  DuM;  Pearson;  31.300 
Houston — 

►  KNUZ-TV  (39)  DuM;  Forjoe;  68,144 

►  KPRC-TV  (2)  ABC,  CBS,  NBC.  DuM;  Petry; 

303,500 

KTVP  (23;,  1/8/53-Vnknown 

►  KUHT  (*8)  281,500 

KXYZ-TV  (29),  6/18/53-Unknown 
Houston  Tv  Co.  (13),  2/23/54  Unknown 
Longviewt — 

►  KTVE  (32)  Forjoe;  16,100 
Lubbockt — 

►  KCBD-TV   (11)  ABC,  NBC;  Pearson;  44,387 

►  KDUB-TV    (13)    CBS.    DuM;  Avery-Knodel; 

44,387 

KFYO-TV  (5)  Katz;  5/7/53-Unknown 
Lufkinf — 

KTRE-TV  (9)  Venard;  3/11/53-Fall  '54 
Marshall! — 

KMSL  (16),  6/25/53-Unknown 
Midland — 

►  KMID-TV  (2)  NBC;  Venard;  30,000 
San  Angelo — 

►  KTXL-TV  (8)  CBS;  Venard;  21,115 
San  Antonio — 

KALA  (35),  3/26/53- Unknown 

►  KGBS-TV  (5)  ABC.  CBS,  DuM;  Katz;  184,299 

►  WOAI-TV  (4)  NBC;  Petry;  184,299 

Sweetwatert — 

KPAR-TV   (12)   CBS;  Avery-Knodel;  4/26/53- 
Unknoum 
Temple — 

►  KCEN-TV  (6)  NBC;  Hollingbery;  71,815 
Tcxarkana*- — 

►  KCMC-TV  (6)  ABC,  CBS,  DuM;  Venard;  66,223 
Tylert — 

►  KETX  (19)  ABC,  CBS,  NBC.  DuM;  Headley- 

Reed;  18,232 
KLTV  (7)  1/27/54-Unknown 

Victoriat — 
KNAL  (19)  Best;  3/26/53-Unknown 

Wacot— 

►  KANG-TV  (34)  ABC;  Pearson;  28.000 
Weslacot — 

KRGV-TV  (5)  NBC,  DuM;  Raymer;  7/16/53- 

4/1/54    (granted   STA   Jan.  18) 
Wichita  Falls— 

►  KFDX-TV  (3)  ABC,  NBC;  Raymer;  85,300 

►  KWFT-TV  (6)  CBS,  DuM;  Blair;  85,300 

UTAH 

Provot — 

KOVO-TV  (11),  12/2/53-Unknown 
Salt  Lake  City— 

►  KDYL-TV  (4)  NBC;  Blair;  155,300 


►  KSL-TV  (5)  ABC.  CBS,  DuM;  CBS  Spot  Sl».; 

155,300 

KUTV  (2)  ABC;  Hollingbery;  3/28/53-8/15/54 
VERMONT 

Montpeliert — 

WCAX  Bcstg.  Corp.  (3)  CBS;  Weed;  3/12/54- 
8/15/54 

VIRGINIA 

Danvillet — 

►  WBTM-TV  (24)  ABC;  Hollingbery;  15,000. 
Hampton  (Norfolk) — 

►  WVEC-TV  (15)  NBC;  Rambeau;  81,400 
Harrisonburct — 

►  WSVA-TV  (3)  NBC;  Devney;  78,345 
Lynchburg — 

►  WLVA-TV  (13)  CBS,  DuM;  Hollingbery  102,281 
Newport  News — 

►  WACH  (33)  Avery-Knodel 

Norfolk— 

►  WTAR-TV  (4)  ABC,  CBS,  DuM;  211.772 

►  WTOV-TV  (27)  ABC,  DuM;  Forjoe;  92,000 

►  WVEC-TV  (15)  See  Hampton 
Richmond — 

WOTV  (2$),  12/2/53-Unknovm 

►  WTVR   (6)    ABC.   CBS,   NBC,   DuM;  Blair; 

435,949 
Roanoke — 

►  WSLS-TV    (10)    ABC,    NBC;  Avery-Knodel; 

241,158 

WASHINGTON 

Bellinghamt — 

►  KVOS-TV  (12)  Forjoe;  54,097 
Seattle— 

►  KING-TV  (5)  ABC;  Blair;  339,400 

►  KOMO-TV  (4)  NBC;  Hollingbery;  339.400 
KUOW-TV  C9),  12/23/53-September  '54 

Spokane — 

►  KHQ-TV  (6)  ABC,  NBC;  Katz;  55,048 

►  KXLY-TV  (4)  DuM;  Walker;  67,159 
Louis  Wasmer  (2)  3/18/54-Sept.  '54 

Tacoma — 

►  KMC- TV  (13)  Branham;  339,400 

►  KTNT-TV  (11)  CBS,  DuM;  Weed;  339.400 
Vancouvert — 

KVAN-TV  (21)  Boiling;  9/25/53-Unknown 
Yakima — 

►jKIMA-TV  (29)  CBS;  Weed;  18,450 
WEST  VIRGINIA 

Beckleyt — 

WBEY  (21),  6/25/53-Unknown 

Charlestont — 

►  WKNA-TV  (49)  ABC,  DuM;  Weed;  35,900 
WCHS-TV  (8)  CBS;  Branham;  2/11/54-7/15/54 

Clarksburgt — 

WBLK-TV  (12)  Branham;  2/17/54-9/1/54 
Fairmontt — 

WJPB-TV  (35)  ABC,  NBC,  DuM;  Gill-Perna; 
7/1/53-3/28/54 
Huntington — 

►  WSAZ-TV  (3)  ABC,  CBS,  NBC,  DuM;  Katz; 

300.443 
Parkersburgt — 

►  WTAP  (15)  ABC,  DuM;  Forjoe;  20,000 
Wheeling — 

WLTV  (51),  2/lI/53-Unknou»n 

►  WTRF-TV  (7)  NBC;  Hollingbery:  451.500 

WISCONSIN 

Eau  Clairet— 

►  WEAU-TV  (13)  ABC,  NBC,  DuM;  Hollingbery: 

55,700 
Green  Bay — 

►  WBAY-TV  (2)  ABC.  CBS,  NBC,  DuM;  Weed; 

191.253 

Valley  Telecasting  Co.  (5)  3/10/54-Unknown 
La  Crosset — 

WKBT  (8)  CBS,  NBC;  Raymer;  10/28/53-7/1/54 

WTLB  (38)  12/16/53-Unknown 
Madison — 

WHA-TV  (*21)  10/7/53-5/3/54 

►  WKOW-TV  (27)  CBS;  Headley-Reed;  39.000 

►  WMTV  (33)  ABC,  DuM;  Meeker;  36,500 
Marinettet — 

WMBV-TV  (11)  NBC;  George  Clark;  11/18/53- 
August  '54 
Milwaukee — 

►  WCAN-TV  (25)  CBS;  Rosenman;  285,000 

►  WOKY-TV  (19)  ABC,  DuM;  H-R;  236,640 

►  WTMJ-TV  (4)  ABC.  NBC,  DuM;  Harrington. 

Righter  &  Parsons;  660,770 
Neenaht — 

►  WNAM-TV  (42)  George  Clark 
Superiort — 

►  WDSM-TV  (6)  CBS:  Free  &  Peters 
Wausaut — 

WOSA-TV  (16)  Rambeau;  2/10/54-7/1/54 

WYOMING 

Casperf — 

KSPR-TV  (2),  5/14/53-Unknovm 
Chevennet — 

►  KFBC-TV   (5)    CBS;  Hollingbery 

ALASKA 

Anchoraget — 

►  KFIA  (2)  ABC,  CBS;  Weed 

►  KTVA  (11)  NBC.  DuM;  Feltis 

Fairbankst — 

KFIF  (2)  ABC,  CBS;  7/1/53-Spring  '54 

Directory  information  is  in  following  order:  call 
letters,  channel,  network  affiliation,  national  rep- 
resentative; market  set  count  for  operating  sta- 
tions; date  of  grant  and  commencement  target 
date  for  grantees. 
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HAWAII 

Honolulut — 

KGMB-TV  (9)  ABC.  CBS;  Free  &  Peters; 
50,000 

►  KONA  (11)  NBC,  DuM;  NBC  Spot  Sis;  43,250 
KULA-TV  (4)  ABC:  Headley-Reed;  5/14/53- 

4/16/54  (granted  STA  Feb.  1) 

PUERTO  RICO 

San  Juant — 

WAPA-TV  (4)  ABC,  NBC,  DuM;  Caribbean 
Networks;  8/12/53-4/9/54  (granted  STA  March 
5) 

WKAQ-TV  (2)  Inter- American,  7/24/52-3/29/54 
(granted  STA  Feb.  12) 

CANADA 
Londont — 

CFPL-TV  (10)  35,000 
Montreal — 

►  CBFT  (2)  143,005 
CBMT  (6)  143,005 

Ottawa — 

►  CBOT  (4)  10.100 
Sudburyt — 

►  CKSO-TV  (5)  4,938 
Toronto — 

►  CBLT  (9)  222.500 
Vancouver — 

CBUT  (2) 

MEXICO 

Matamorost  (Brownsville,  Tex.) — 

►  XELD-TV  (7)  ABC,  CBS,  NBC,  DuM; 
31.200 

Tijuanat  (San  Diego) — 

►  XETV  (6)  Weed;  213,175 


Young; 


Total  stations  on  air  in  U.  S.  and  possessions: 

372;  total  cities  with  stations  on  air:  246.  Both 

totals    include    stations    XELD-TV    and  XETV 

Mexico  as  well  as  educational  outlets  that  are 

operating.   Total  sets  in  use  28,814,724. 

*  Indicates  educational  stations. 

I  Cities  NOT  interconnected  with  AT&T. 

(a)  Figure  does  not  include  285,417  sets  which 
WBEN-TV  Buffalo  reports  it  serves  in  Canada. 

(b)  Number  of  sets  not  currently  reported  by 
WHAS-TV  Louisville,  Ky.  Last  report  was  205,- 
>44  on  July  10,  1952. 

(c)  President  Gilmore  N.  Nunn  announced  that 
construction  of  WLAP-TV  has  been  temporarily 
suspended  [B^T,  Feb.  22].  CP  has  not  been  sur- 
rendered. 


UPCOMING 


W  .A 
targe1 


MARCH 

March  28-30:  Arkansas  Broadcasters  Assn.,  Albert 
^Pike  Hotel,  Little  Rock. 

tlarch  29-30:  Briefing  conference  on  communica- 
tions law  and  regulation,  sponsored  by  Federal 
Communications  Bar  Assn.,  Sheraton  Park  Ho- 

I  tel,  Washington. 

torch  29-30:  NARTB  Tv  Code  Review  Board, 
Washington,  D.  C. 

Harch  30-31:  Ohio  Assn.  of  Radio-Tv  Broadcast- 
ers,  Mansfield-Leland  Hotel,  Mansfield. 

March  31:  Testimonial  dinner  for  Judge  Justin 
Miller,  retiring  NARTB  board  chairman,  May- 
flower Hotel,  Washington,  D.  C. 

APRIL 

ipril  1:  Comments  due  on  FCC  proposed  license 
fees. 

tpril  2:  Canadian  Broadcasting  Corp.,  board  of 
governors,  Railway  Committee  Room,  Parlia- 
ment Bldgs.,  Ottawa. 

April  4:  Kansas  Assn.  of  Radio  Broadcasters, 
Baker  Hotel,  Hutchinson. 

April  4-6:  American  Public  Relations  Assn.,  Ho- 
tel Biltmore,  New  York. 

April  5-7:  CBS-TV  Film  Sales  Clinic,  New  York, 
ipril  7-10:  Ohio  State  U.  Institute  for  Education 
tby  Radio-Tv,  Columbus. 

April  8:  Nebraska  Broadcasters  Assn.,  Hotel  Pad- 
dock, Beatrice. 

April  9-10:  Alabama  Broadcasters  Assn.,  Admiral 
Semmes  Hotel,  Mobile. 

tpril  9-10:  Washington  State  Assn.  of  Broad- 
casters, Ridpath  Hotel,  Spokane. 

ipril  11:  Replies  due  to  comments  on  FCC  pro- 
posed license  fees. 

Ipril  12-18:  National  Advertising  Agency  Net- 
work management  conference,  Boca  Raton  Ho- 
tel &  Club,  Boca  Raton,  Fla. 
Ipril  13:  Sigma  Delta  Chi  awards  dinner,  New 
pfork. 

pril  18-23:  Inside  Advertising  Week, 
ipril  19:    Advertising  seminar,  Canadian  Assn. 
pf  Radio-Tv  Broadcasters,  Toronto, 
ipril    22-24:    American    Assn.    of  Advertising 
Agencies,  Greenbrier,  White  Sulphur  Springs, 
W-  Va. 

iril  23:  Texas  Assn.  of  Broadcasters,  Adolphus 
Hotel,  Dallas. 

iril  23-25:  Fourth  District,  Advertising  Federa- 
tion of  America,  Soreno  Hotel,  St.  Petersburg, 

iril  23-25:  American  Women  in  Radio  &  Tele- 
vision, annual  convention,  Kansas  City,  Mo. 
iril  24:  Spring  Technical  Conference,  sponsored 
by  Cincinnati  section,  Institute  of  Radio  En- 
gineers, Cincinnati. 

Iril    25:    Los    Angeles    Advertising  Women, 
awards  dinner,  Los  Angeles. 
|ril  27-28:  Pennsylvania  Assn.  of  Broadcasters, 
Pocono  Manor  Inn,  Mt.  Pocono. 


jstn« 
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April  27-29:  Senate  Communications  Subcommit- 
tee holds  open  hearings  on  status  and  develop- 
ment of  ultra  high  frequency  channels  and 
consideration  of  Johnson  multiole-ownership 
bill.   Room  G-16,  Senate  Office  Bldg.  10  a.m. 

April  28:  Brand  Names  Day. 

April  29-May  1:  Southern  California  Advertising 
Agencies  Assn.,  Deep  Well  Inn,  Palm  Springs. 

April  30-May  1:  Radio-tv  news  clinic,  U.  of  Illi- 
nois, Urbana. 

MAY 


-tising  Conference.  Con- 
ago. 

ldustry  electronic  corn- 
et, of  Interior  auditorium. 


May 

rai 
May  . 

poneni  ^_ 

Washington. 

May  4-7:  Assn.  of  Canadian  Advertisers,  Royal 

York  Hotel,  Toronto. 
May  5-7:    IRE  Seventh  Region  Conference  & 

Electronic  Exhibit,  Multnomah  Hotel,  Portland, 

Ore. 

May  14:  International  Advertising  Assn.,  Hotel 

Plaza,  New  York. 
May    15:    Indiana    Radio-Tv    Newsmen,  WISH 

studios,  Indianapolis. 


May  18-21:   RTNDA  tv  news  seminar,  Orrington 
Hotel,  Evanston,  111. 

May  23-27:  NARTB  Convention,  Palmer  House, 
Chicago. 

SPECIAL  LISTING 

BMI  Program  Clinics 

March  29:  Little  Rock,  Ark.;  Minneapolis,  Minn. 
March  31:  Oklahoma  City;  (city  unnamed)  Ohio 
April  2:  Jefferson  City.  Mo.;  Jackson,  Mich. 
April  5:  Hutchinson,  Kan.;  Altoona,  Pa. 
April  7:   Beatrice,  Neb.;  Camden,  N.  J. 
April  9:    Des  Moines,  Iowa;  Washington,  D.  C. 

(D.  C.-Md.) 
April  12:  Chicago;  Hamilton,  Ont. 
/-ipril  13:   Milwaukee,  Wis. 
April  14:   Syracuse,  N.  Y. 
June  7 :  Winnipeg,  Man. 
June  9:  Regina,  Sask. 
June  11:  Edmonton.  Alta. 
June  14:  Amherst,  N.  B.;  Butte,  Mont. 
June  16:  Boston;  (city  unnamed)  Idaho 
June  18:  Portland,  Me.;  Salt  Lake  City 
June  21:  Colorado  Springs,  Colo. 
June  23:  Huron,  S.  D. 
June  25:  (city  unnamed)  Indiana 


Pioneers  of 
Electronics 

THOMAS  ALVA  EDISON 

The  greatest  electronics 
I  c  pioneer,  Thomas  Edison, 
_  "  personified  the  saying  that 
"genius  is  98  per  cent  perspira- 
tion and  2  per  cent  inspiration," 
Although  responsible  for  over 
thirty  different  patents,  Edison 
did  not  concern  himself  with 
what  might  be  of  service  in  later 
centuries;  he  confined  himself 
to  the  needs  of  the  present! 


-L^3.i?£  too  felt  the  need  of 
(J  the  present  when  it 
perfected  the  Vidicon  Camera.  Al- 
though Dage  is  made  up  of  young 
pioneering  engineers,  it  has  the  long- 
est Vidicon  engineering  experience  in 
the  television  field. 

•  Dage  was  first  to  realize  the  po- 
tentialities of  the  Vidicon  pick- 
up tube. 

•  Dage  is  first  with  the  Vidicon 
Camera  and  first  with  new  de- 
velopments. 

•  The  Dage  Vidicon  Camera  is  Vi 
the  cost  of  competitive  makes. 


the  Dage 
Vidicon  Camera 


for  film  and  live  pick-up 

The  American  Broadcasting  Company  first 
obtained  excellent  results  in  a  pickup  of  the 
Presidential  Inaugural  parade  with  Dage 
Camera  equipment. 

Dage  continued  its  development  and  pro- 
duction of  Vidicon  equipment  for  studio  and 
remote  use.  Thus,  a  completely  original  line 
of  TV  broadcast  equipment  was  developed 
including  camera,  camera  control,  switching 
fading  unit,  and  RTMA  sync  generator. 

A  few  of  Many  Users  of  Dage  Television  Equipment 


American  Broadcasting 

Oregon  Technical  Institute 

Company 

Ketchikan  TV 

Illinois  Tech 

Commonwealth  Edison 

WFIL-TV 

Chrysler  Corporation 

Flight  Determination  Lab — 

American  Television  Institute 

WSPG 

Chicago  Teachers'  College 

See  the  Dage  exhibit  at  the  NARTB  convention  in  Chicago, 
May  23-27.  Write  today  for  your  free  copy  of  "The  Story 
of  the  Dage  Vidicon  Camera." 


ELECTRONICS 


CORPORATION 

'NEW   DEVELOPMENTS   BEGIN   WITH  DAGE" 
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editorials 


A  Hearty  'Well  Done' 

THIS  WEDNESDAY  a  grateful  broadcasting  art  pays  homage 
to  a  respected  leader. 
Justin  Miller  will  be  feted  at  a  banquet  in  Washington  as  he 
retires  from  the  helm  of  the  NARTB,  after  eight  hectic,  exciting 
years  in  the  service  of  broadcasting's  over-all  trade  association. 
On  Oct.  1,  1945,  he  resigned  from  the  Federal  bench — a  life-time 
post — to  become  president  of  the  then  NAB.  On  April  1,  he  leaves 
the  board  chairmanship  of  the  NARTB  to  retire  in  his  native  Cali- 
fornia. 

When  Judge  Miller  assumed  his  NAB  position,  the  most  ca- 
lamitous war  in  our  history  had  just  ended.  Television  and  fm 
were  getting  under  way.  The  rules  of  the  game  were  being  written. 
The  left-wingers  were  pressing  inexorably  toward  government  con- 
trol. There  was  the  threat  of  program  censorship.  This  could  have 
been  the  turning  point,  the  year  of  decision. 

Judge  Miller  had  just  one  mandate  from  radio's  leadership. 
That  was  to  thwart  every  effort  to  undermine  radio's  free  estate; 
to  make  radio  "as  free  as  the  press,"  and  to  win  for  radio  new 
prestige  and  dignity. 

The  task  was  not  easy.  There  was  abuse  from  arrogant  heads 
of  the  licensing  authority  during  that  era  of  regulation  by  innuendo 
and  lifted  eyebrow.  There  were  rough  days  on  Capitol  Hill  when 
bellicose  Senators  and  Congressmen,  angered  over  political  rates 
and  equal  time,  ran  rough-shod  over  radio  spokesmen.  There  were 
broadcasters'  conventions  that  reached  acrimonious  levels. 

Judge  Miller  weathered  every  storm,  never  losing  his  temper  or 
his  judicial  approach.  And  he  never  lost  sight  of  his  objective. 

Today,  there's  no  question  of  the  survival  of  all  broadcasting 
as  a  free  and  vibrant  medium.  Today  broadcasting  is  on  a  parity 
with  the  press  as  a  news  and  opinion  medium.  Today  the  operat- 
ing head  of  a  broadcasting  station  is  the  opposite-number  of  the 
newspaper  publisher. 

There  are  those  who  have  found  fault  with  Judge  Miller  during 
his  stewardship.  He's  never  been  too  much  interested  in  rate-cards, 
volume  discounts  or  cow-catchers  and  hitch-hikes.  But  he  knows 
law,  history,  government  and  the  dignity  of  man.  He  has  been  a 
valiant  warrior  for  the  causes  in  which  he  believes. 

Judge  Miller  leaves  the  NARTB  in  capable  hands.  He  leaves 
in  robust  health,  and  with  the  healthy  respect  of  his  erstwhile  ad- 
versaries. He  leaves  with  a  hearty  "well  done"  from  all  broad- 
casters everywhere. 

Publisher  Bites  Television 


"Free  publicity? 


Drawn  for  Broadcasting  •  Telecasting  by  Sid  Hix 
What  do  you  think  I'm  running — a  radio  station?" 


EDITORS  and  publishers  who  have  guarded  so  zealously  the 
freedom  of  their  medium  and  have  resisted  all  efforts  of  govern- 
ment to  impinge  upon  free  enterprise  must  have  been  stunned  last 
week  by  one  of  their  own  number. 

Cecil  B.  Highland,  president  and  general  manager  of  the  Clarks- 
burg (W.  Va.)  newspapers  (both  of  them,  and  the  only  ones  in  town) 
asked  the  FCC  to  listen  to  his  plea  against  the  licensing  of  a  new 
tv  station  in  the  market.  Why?  Because  the  station  will  compete 
for  the  newspaper's  advertising  dollars  and  affect  its  circulation! 

Now  it  happens  Mr.  Highland  is  one  of  the  last  of  newsdom's 
feudal  lords  who  refuses  to  recognize  that  the  electronics  art  ever 
was  invented.  He,  'tis  reported,  will  not  print  the  word  "radio"  in 
his  newspapers  and  is  loath  to  mention  broadcasting  people  in  his 
columns.  He  obviously  would  have  opposed  any  tv  grant  to  the 
market. 

There  was  nothing  to  prevent  Mr.  Highland  from  applying  for 
the  tv  channel  granted  to  the  Ohio  Valley  Broadcasting  Corp.,  in 
which  other  West  Virginia  newspapers  are  interested.  Far-sighted 
publishers  got  into  tv  early.  Out  of  a  total  of  some  370  tv  stations 
now  on  the  air,  103  are  newspaper-owned. 

What  the  Clarksburg  newspapers  propose  to  prove  at  an  FCC 
hearing  (should  one  be  authorized)  wc  do  not  pretend  to  know. 
Certainly  tv  competes  with  newspapers.  And  newspapers  compete 
with  television,  radio,  car-cards,  billboards  and  direct  mail. 

One  can  only  conclude  that  Mr.  Highland  doesn't  believe  in 
free  competitive  enterprise. 

C]   A  |  "4  V  .  to 

Page  114    •    March  29,  1954  v>  vf 


New  Look 

. 

WE  FIND  it  difficult  not  to  be  invidious  in  commenting  upon 
the  atmosphere  that  prevailed  at  the  most  recent  convention  of  j 
the  Assn.  of  National  Advertisers  [B»T,  March  22]  compared  with 
that  of  ANA  meetings  only  two  or  three  years  ago. 

One  of  the  featured  speeches  of  the  meeting  a  fortnight  ago  was 
entitled  "To  Hell  with  Television"  and  was  a  reminder  that  radio 
offered  wonderful  opportunities  for  effective  advertising.  Any 
agency  or  advertiser  representative  who  had  dared  to  make  such 
a  speech  at  the  meetings  in  1951  or  1952  would  have  been  ridden 
out  of  The  Homestead  on  a  rail. 

It  is  cheering  to  observe  that  at  last  national  advertisers  are  i 
accepting  the  undeniable  fact,  which  some  of  them  chose  to  ignore  I 
for  a  while,  that  radio  not  only  has  survived  the  past  few  years  but 
has  actually  prospered.  It  is  by  no  means  derogatory  of  television 
to  say  that  although  radio  may  have  been  changed  in  some  respects  \ 
by  tv  competition  it  remains  a  basic  medium  with  unique  character-  i 
istics  which  neither  television  nor  any  other  advertising  vehicle  can ' 
match. 

There  may  be  more  than  coincidence  in  the  advertisers'  re- 
awakening to  radio  and  the  economic  forecasts  of  the  moment. 

Economists  point  to  prospects  of  a  decline  in  the  economic  curve,  i 
Businessmen  know  that  if  the  curve  is  to  be  kept  from  declining' 
seriously,  they  must  invigorate  their  selling  efforts  to  encourage 


people  to  make  purchases  they  might  postpone  if  they  felt  pessi- 
mistic about  the  future. 

The  economic  forecasts,  in  short,  ar£  forcing  an  era  of  hard' 
selling,  which  is  to  say  an  era  in  which  effective  advertising  becomes 
more  important  than  in  the  easy-money  years.  In  such  a  business 
climate,  radio  is  a  natural  medium  to  turn  to,  and  its  ability  to, 
reach  many  people  at  places  and  times  that  are  denied  to  other 
media  is  now  becoming  more  generally  understood. 

A  good  illustration  of  how  the  opinion  of  economists  is  influenc- 
ing the  plans  and  actions  of  advertising  experts  is  to  be  found  in  the 
special  article  beginning  on  page  69  of  this  issue.  In  essence  the 
article  shows  how  vital  a  mission  has  been  given  to  advertising  as 
an  economic  weapon  in  the  critical  year  of  1954.  Of  particular 
interest  to  broadcasters  and  telecasters  is  the  general  acknowledge-' 
ment  among  the  big  advertisers  quoted  in  the  article  that  radio  and 
tv  must  carry  out  primary  assignments  in  the  total  advertising  plan. 

It  is  well  to  emphasize  the  intended  facetiousness  of  the  title  of 
the  ANA  address  mentioned  above.  The  increasing  awareness  and 
use  of  radio  does  not  signify  that  a  "to  hell  with  television"  attitude 
must  prevail  if  radio  is  to  flourish.  It  is  not  a  case  of  radio  vs.  tele-, 
vision,  with  a  choice  to  be  made  of  one.  It  is  a  case  of  using  both 
as  indispensable  media  in  the  era  of  the  hard  sell. 
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